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| 19 / BUSY SCATTER

Heightened activity in the

scatter market in the fourth

quarter may belie the

lingering recession in media

buying. Prices are

generally lower than they
| were in the weak upfront
market, but for now, ABC,
NBC, CBS and Fox are
just glad to be making deals
that are not down 30%.
Cable networks may once
again take on the role of
viable altemnative, and
syndicators, not
accustomed to participating
heavily in the scatter
market, are said to be finding
the going rough.

20 / NETWORKS AIR
THOMAS HEARINGS LIVE

In spite of their revenue
woes the big three networks
pre-empted daytime

| programing to air the Oct. 11
session of Clarence
Thomas’s nomination
hearings. PBS also

provided live coverage, as

4 This Wook

CBS’s baseball slump: ratings down for playoffs (page 21).
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did cable networks CNN,
C-SPAN and Court TV and
radio networks National
Public Radio and PBS.

21 / LOW RATINGS
FOR BASEBALL

Ratings for the major

league playoffs have been a
major disappointment for
CBS, which had initially
hoped the games would
boost its fall lineup. The first
outing, between Toronto
and Minnesota, was the
lowest-rated prime time
playoff in history at 11.6/20;
subsequent games fared
slightly better. Agency
sources said last week that
CBS still had a sizable
amount of inventory left.

22 / WEEK 3 TO (BS

As expected, CBS won
the third week of the new
season, but low ratings for
the playoffs may stymie its
chances to take a fourth.
Fine-tuning of the fall
schedule is already

underway: CBS announced it
is flipping Princesses and
Brooklyn Bridge on Fridays.

24 / TELCO BARRIERS
FALL

With the lifting of Judge
Harold Greene’s stay on
entry into video
information services by Bell
companies outside their
areas, only one major legal
barrier—prohibiting
downlinking of satellite
signals—now stands
between the regionai Bell
operating companies

being able to own cable
systems outside their local
telephone service regions. As
for operations within their
areas, teicos are currently
stymied by provisions of
the 1984 Cable Act and could
face new restrictive
legislation now being
considered in the House.

25 / FCCINQUIRY ON
CROSSOWNERSHIP

The FCC plans to launch a
review of the statutory and
regulatory prohibitions
against common ownership
of cable and telephone
services in the same market.
Among the ideas that will

be presented at the Oct. 24
inquiry is FCC Chairman
Alfred Sikes’s to permit
telcos to acquire a

minority interest in cable
systems in the same areas
the telcos provide service and
to eventually allow them

to obtain controlling interest.

27 / COLUMBIA’S
NEW WORLD

New World Entertainment
has signed a letter of intent
with Columbia Pictures

Television to sell most of its
production properties and
development projects.
Columbia plans to use the
acquisition to form TriStar, a
second network

production division. New
World intends to shift its
focus to international co-
productions and

production for cable.

28 / PRODUCER
TRIES LIVE PILOTS

KatzRush Entertainment
is joining with the Los
Angeles Comedy Store to
pitch to producers, writers
and agency packagers the
concept of producing pilot
run-throughs before live
audiences. KatzRush’s
Raymond Katz says such
pitots could be produced at a
‘‘minute fraction’” of the
usual $500,000 cost of an
initial show.

29 / STUDS: FOX HIT

Twentieth Television,

Fox’s syndication arm,
appears to have a hit on its
hands with the romantic
game show Studs, but

won’t crow for sure until it
boosts the show’s
distribution. Cleared so far in
40 markets, Studs should
reach 70% by the start of the
NATPE convention Jan.

20, said Michael Lambert,
Twentieth Television
president.

32 / FCC TACKLES
HDTV SIMULCASTING

The FCC, which is
expected to release a
proceeding this month on
HDTYV simulcasting, is
considering three options
of definition and regulation
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of simulcast TV channels.

In the marketplace approach,
the commission would

leave the term undefined.
The flexible approach

would delay content
regulation until a viable
HDTV marketplace has been
established. The third and
most likely option appears to
be approval of some form

of content regulation together
with the standard in 1993.

33 / NETWORKS,
AFFILIATES CROSS OVER
CROSSOWNERSHIP

In a meeting last week in
Chicago, representatives of
the broadcast networks

and their affiliates agreed to
continue their discussions
on relaxing the FCC’s
network-cable
crossownership ban and to
ask the agency to

postpone action on the ban
until their talks have a
chance to bear fruit. The
networks want repeal, but
affiliates fear the
consequences of their
networks being acquired by a
large cable MSO.

34 / SPECTRUM
AUCTION VS. LOTTERY

The House
Telecommunications
Subcommittee heard
testimony last week on how
te allocate—by auction,
lottery or comparative
hearings—200 mhz of
government-controlled
spectrum to the private
sector. The gap between
opposing sides” positions
may be narrower than once
thought: Chairman
Edward Markey (D-Mass.)
said: **The philosophical
basis for understanding is
there.”’

35/ OLYMPIC PPV
HEATS UP

After an initial lukewarm
response, NBC affiliates are
warming up to the

network’s three-channel pay-
per-view Olympics. The
reason: tough times have

Twentieth Television’s ‘Studs,’ cleared in 40 markets, has the
makings of a hit (page 29).

encouraged stations to

take a closer look at NBC'’s
promotional incentives,
which promise $10 per PPV
subscriber for affiliates

that air spots.

36 / SHOWTIME
BANKS ON MOVIES

While making some

forays into original
programing, Showtime
plans to continue its strategy
of acquiring original
theatricals. 1992 will be the
last year the premium
service runs a non-exclusive
title, and it has enough
exclusive product lined up to
take it through "93 and
perhaps 94,

39 / NEW SPORTS AM
IN CHICAGO

The Score, WSCR(AM)
SportsRadio 820, will join
the long list of
powerhouse AM’s in Chicago
as soon as the FCC
approves an ownership
transfer to Diamond
Broadcasting. The station
will broadcast sports
programing—but not play-
by-play or network—and
will rely on its lineup of
personalities to build its
audience.

40 / IDAHO LICENSE
TRANSFER CHALLENGED

Broadcaster John Rook

has asked the Justice
Department to investigate
whether the transfer of North
Idaho Broadcasting by

Duane Hagadone to his son
violates federal antitrust
laws. The elder Hagadone's
ownership of the Coeur
d’Alene Press and, through
North Idaho, an AM radio
station had been
grandfathered under the
FCC’s crossownership rules.
Rook calls the transfer,
coinciding with the purchase
of a construction permit

for a new station, ‘‘a
complete sham.”

44 / $1.48 BILLION
LOSS AT WESTINGHOUSE

Westinghouse Electric
Corp., parent company of
Group W Tlevision,
Group W Radio and Group
W Satellite Services,
announced that it is cutting
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4,000 jobs, reducing
operating costs by $200
million and issuing new
equity in the wake of its
$1.48-billion third-quarter
loss. How much the
company’s woes will
affect the broadcasting
properties is still unclear,
but *‘it stands to reason they
would be affected,’” a
spokesperson said.

50 / DAB ROYALTY
FEE RECOMMENDED

Contending that digital

audio broadcasting may harm
copyright holders of
recorded works, the U.S.
Copyright Office has
recommended that Congress
create a performance

royalty charged to
broadcasters that would be
levied in addition to BMI and
ASCAP fees. The NAB
called the finding a “‘rehash’’
of the Recording Industry
Association of America’s
*‘old and discredited

position on performance
rights in sound

recording.”
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CLOSED CIRCUIT

WASHINGTON
Road trip

Bobby Kahn, Atlanta attorney repre-
senting some of political candidates su-
ing stations for alleged lowest-unit-

rate overcharges, made swing through
FCC last Thursday to argue against
agency’s planned preemption of court
cases. He left in wake of talk that he
was intent on stirring up trouble for FCC
on Capitol Hill and would attempt to
force Commissioner James Quello to re-
cuse himself from preemption pro-
ceeding on ground of prejudice. Back in
Atlanta on Friday, he said he never
made it to the Hill. Asked about recusal
effort, he said, ‘*We have no com-
ment on that.”’

NEW YORK

Coshy companion?

Given early momentum CBS Station
Group deal created for You Ber Your Life
(see box), Carsey-Werner Distribu-

tion Co. President Bob Jacobs hinted to
BROADCASTING that companion piece

to half-hour gamedy is in infant stages of
development, among other first-run
syndication projects for 1992-93. One
station rep who recently sat in on You
Bet Your Life pilot presentation said Ja-
cobs told his group that other first-

run series are in development.

Stuart Glickman, chief executive
officer of Carsey-Werner Co., would
only say that production company is
going to be ‘‘as selective as possible”’ in
developing other potential syndicated
series, but that it can’t be assumed an
hour-long block with Bet Your Life is
in cards. “*Certainly, if You Bet Your
Life breaks out of the blocks quickly
[in terms of ratings], Carsey-Wermner
would have the needed leverage to
compete against King World's and Para-
mount’s prime access blocks,’” con- -
cluded New York rep source.

Interep Radio Store’s Major Market
Radio has been tapped by EZ Communi-
cations to represent three of group’s
stations involved in local marketing
agreements . Rep will represent all
stations involved in each of LMAs in EZ

HIGH STAKES 'BET’

stirmates from New York-based rep sources on the dollar fgures for the

{IH5 Station Ciroup’s acquisition of Carsey-Wemer's. Yae Bet Your Life
range between 56 million and 57 million for signing the five O&0's 1o 52-
week commitments (3% weeks of onginal episodes) for the 199395 Bl
Coshy-hosted vehicle. Individual estimates on weekly cash license fees are:
KCBS-Tv Loz Angeles, S35.000-340,000 per week; woBs-Tv New York,
530,000-$35. 000k, woesM.Tv  Chicago, 325000, woauTy | Philadeiphia,
520,000, and wOK-TV Miami, 515,080, Basing projections on off-network
repeats of The Cosby Show, which have pamered 6-7 rsling averape n
syndicatinn, one rep source estimated a minute of nationdl barer tagmed to the
liceénse fee could senerate S8 million-39 million in gross revenues from the
five metered markets alone, putting the vidwe of the CBS deal in the neizhbor-
hood of 514 million-516 million. Barter spots could draw near-optimum raies
given the presumption that stations air Life in prime access (6-8 pom. ), which
CBS Staton Croup President Jonathen Bodeers has promised with wops.Tv
and woal-Ty, One rep source predicted that Paramaount’s Hard Copy could be
a 7 pom. casually on WCOBS-TY 1o make room for Life, but thul Parsmount's
ctheer reality sirip, Earerfaimneny Tonighr, will hikely stav a1 730

markets, Charlotte, N.C.; New Or-
leans, and Jacksonville, Fla.

Getting in on Ad Il

ABRY Communications (five TV’s),
which recently purchased Norman
Lear’s 35% interest in Act III (eight
TV’s) for roughly $35 million, has con-
cluded negotiations with institutional
shareholders over remaining 65% of
company. Prudential Insurance, larg-
est institutional shareholder, and others
are said to be selling some shares and
waving tag-a-long rights (right to sell
shares at same price offered Lear) on
remaining shares. Closing of deal is not
expected for another six months.

LOS ANGELES

Racking ‘em up

Castle Rock’s Seinfeld, starring co-
median Jerry Seinfeld, has received its
back-nine episode order from NBC
bringing the season total to 22. More im-
portantly for Castle Rock, latest order
brings to 40 total number of episodes
produced of show, nearly half-way
point to syndication magic number. Oth-
er recent additional orders include
Lorimar's Best of the Worst, which airs
on Fox, and CBS Entertainment Pro-
duction’s P.S. f Luv U, which airs on
CBS. Best of the Worst’s order for

seven more episodes brings its total to
12 for season, and P.S. { Luv U’s lat-
est order for nine brings its season total
to 22,

Piece of the action

KRON-TV San Francisco and KCAL(TV)
Los Angeles want piece of 24-hour Cali-
fornia cable news channel likely to
launch next year. Although Cox Enter-
prises and Hearst Corp. continue
stalemate over opposing plans to create
service (and cable operators continue
efforts to bring two sides together),
broadcasters, which are being offered
equity, are already showing interest.
Walt Disney Co.’s KCAL ‘*would like
to make a contribution of our newsgath-
ering abilities,’” to entity that ends up
launching, according to Disney Channel
President John Cooke, who is repre-
senting KCAL in talks. Chronicle Broad-
casting’s KRON-TV also would like to
getinvolved, but most likely will get to
do so only if Cox is out of picture,

since it owns KTVU(TV), Fox affiliate in
San Francisco.

Grim reality

Police and law enforcement formats,
currently settings of choice for nearly all
reality series on television, will be
joined by latest reality entre, Belieview
Emergency, filmed almost entirely at

6 Closed Cirowit
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Everyone Knows It

Takes Time Before

A New Talk Show
Begins To
Grow...

———
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Members of the National Federation of the Blind marched in front of the ABC News
Washington bureau last Wednesday (Oct. 9) to protest the portrayal of a blind character
in the network’s Wednesday night sitcom, Good & Evil . According to James Gashel, NFB
director of governmental affairs, the organization will “picket ABC and selected affili-
ates every Wednesday night until the character George or Good and Evil is taken off the
air.” The organization began its campaign against the program Oct. 2 with pickets in
New York, Los Angeles, Chicago, Denver, and Washington and has asked advertisers to
withdraw their sponsorship of the show. According to an ABC spokesman: “The show
is a parody done to the extremes, and there {s not a single character in the show

intended to be believable.”

New York’s high-casualty hospital. Se-
ries is produced by Grosso-Jacobson
(Top Cops), which has completed six
half-hours for ABC. Worldvision co-
financed dea! by covering difference be-
tween ABC’s license fee and show’s
budget in exchange for cut of back-end.

Three-way delivery
Alcatel Telettra and Sony will use
Oct. 26-29 Society of Motion Picture
and Television Engineers show in
Los Angeles to demonstrate transmis-
sions of HDTYV over fiber using three
data rates. Companies issued special in-
vitations to non-broadcast users, in-
cluding automobile, aerospace, apparel
design and medical industries, last
week. But others can see 45-, 90- and
140-megabit-per-second demos of
live camera, film transferred and com-
puter-generated | 125/60 video at Te-
lettra booth in L. A. Convention Center.
Neither Telettra nor Sony will be
pitching broadcasters on HDTV produc-
tion equipment, but with Ford, Coke
and others using or exploring Sony
equipment, sales of systems are on
way from only hundreds worldwide to-
ward economies of scale that will
eventually make cameras, recorders, co-
decs, and like, affordable to broad-
casters, said Laurence Thorpe, Sony’s
vice president of advanced systems
production technology.

ANAHEIM

Digital video viewing
Scientific-Atlanta will present first
public demonstration of its digital video
compression system at Western Ca-
ble Show in Anaheim, Calif., Nov. 20-
22. S-A claims its memory-intensive
approach will prove cheaper than Gener-
al Instrument’s, which first demon-
strated DigiSat transmission last winter
and settled on final DigiSat chip set
last month, weeks after August field test
with Cablevision Long Island.

But in long run, whichever system
or combination of systems win, cable
operators could find themselves final-
ly freed from cost of subscriber convert-
ers. Viacom's Edward Horowitz told
Electronics Industries Association gath-
ering in Washington last week that, if
manufacturers build receiver-decoders
capable of accepting expected mix of
analog, compressed NTSC and HDTV
video from multiple sources (DBS,
cable, over-air), cable could retain con-
trol only of descrambling card and
say: ‘‘Consumer, you can have the elec-
tronics; it will work anywhere you
take it.”’

BASKING RIDGE

AT&T winner?
Regional cable sports networks could

make tough next-generation satellite de-
cision within next month, and AT&T
could be surprise winner of dozen tran-
sponder customers, Hughes Commu-
nications and GE Americom will contin-
ue to operate four primary cable birds
into 21st century, but regionals don’t
need every headend in nation looking

at them. With merger of Prime Network
and SportsChannel regionals pending
and time running out on current satel-
lites, regionals say Hughes and GE

are asking about $2.5 million per year,
per transponder, on primary birds,
while price on AT&T’s Telstar 402 is
closer to $1 million. Difference, said
one close to negotiations, could pay for
receive antenna giveaways to cable
OVEr two years.

CANNES
Programs and politics

Changing politics abroad has created
new markets for U.S. programs, most
obviously by deregulating TV indus-
tries in those countries. Among second-
ary opportunities is willingness of
some countries to accept shows about
subjects previously taboo. One exam-
ple that surfaced in Cannes, claimed ex-
ecutives of Republic Pictures, was
just-completed sale to South African
Broadcasting Co. of Separare But
Egqual, four-hour miniseries about Su-
preme Court case abolishing segrega-
tion in Schools.

in-fight movies

Airline flights, long-realized as pro-
gram market for news programing, in-
cluding that of Turner Broadcasting
System, provides significant ancillary
revenues for Turner-made-for-TV
movies as well. A TBS executive in
Cannes said last week that combined
revenue from deals with about dozen air-
lines provides ‘‘couple of million
dollars’’ for package of dozen films.

CINCINNATI

Cincinnati Rose

Former National League batting
champion and 17-time All-Star, Pete
Rose, will join radio sports talk

show, ‘‘Sunday Sports America,"’ as
baseball analyst. Rose, who spent
most of his career as player for Cincin-
nati Reds, and manager of team from
1984-1989, will join football’s Buddy
Ryan and NFL Draft Report’s Mel

Kiper as weekly analysts on program.

|
L
——_— — — - — ]
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- MEMO

A foreign ownership commentary from Dan McKinnon, president, North American Airlines, New York

n this and like communities, public

sentiment is everything. With public

sentiment nothing can fail; without
it, nothing can succeed. Consequently
he who molds public sentiment goes
deeper than he who enacts statutes or
pronounces decisions, He makes statutes
and decisions possible or impossible to
be executed. —A. Lincoln

One of the things that made Abraham
Lincoln such a great president was his
keen insight. In his day the press was all
powerful, Today, it’s broadcasters who
are most effective in molding modern
day public opinion and thinking—not
just through editorials and news cover-
age, but through all radio and television
programing, and many times not by just
what is programed—but by what is not
programed as well.

Ownership of broadcast facilities in-
fluences public sentiment—whether it is
by American citizens or foreigners. We
can’t allow that control of the thought
process to be transferred to foreigners.

Greater foreign ownership investment
and resultant control of U.S. broadcast
stations (‘‘Monday Memo,”’ April 22)
threatens fundamental American institu-
tions and offers little real benefit to the
broadcast industry.

America has been the undisputed
leader in the free world first and fore-
most because of freedom of thought and
speech. The press, and most particularly
the broadcast media, is not so free in
virtually every country of the world ex-
cept the United States. It’s controlled.

Ownership by foreign entities of im-
portant broadcast properties could lead
to a stifling of public debate, a lack of
scrutiny of the government and a limit-
ing of the exchange of ideas that has
been the hallmark of the broadcast me-
dia,

In the 1980’s the wisdom on Wall
Street was LBO’s and junk bonds.
Broadcast properties, like other U.S.
companies, were bought and sold at diz-
zying prices with little thought of value,

The thoughts and opinions of Ameri-
can citizens should not be victim to the
greed of the 1980’s. This is free enter-
prise. If business leaders made a mistake
by overpaying for broadcast properties,
should they be rescued from their poor
judgment by the foreign money and the

control that goes with such money?

Today's credo is globalization and
foreign investment. Those who made
poor business decisions in the '80s are
hoping to sell out to foreigners in the
*90s. While globalization has a role in
telecommunications, it has little or noth-
ing to do with the United States domes-
tic broadcast industry.

Anyone who thinks foreign ownership
and control of broadcast properties in the
United States (even if it’s only 49%, it
will be control) is going to keep strug-

lets to insure diversity of thought and a
variety of programing, should some sta-
tions go under because of poor econom-
ics, Welcome to marketplace realities.

Broadcasters have been protected so.
long from the economic pitfalls faced by
most other industries because of the con-
tinually increasing values of the broad-
cast license that they may have forgotten
some businesses do go broke. Now that
the economy is in recession, why should
they be shielded through irredeemable
foreign ownership?

With foreign investment and purchase
of production facilities and movie stu-
dios in the United States, it remains to
be seen whether these new owners will
continue to allow distribution of histori-
cal films or productions critical of the
owners’ countries or lifestyle. Will they
even fund projects that show such for-
eign countries in a poor light, even if
there is good art and story line? Many
believe not, based on past performance
in their native countries.

Return on investment of foreign own-
ership will be important, but nationalism
and philosophical ideas by such foreign
ownership can shape the policies and
thoughts of the world’s most powerful

gling properties via-
ble, should explain
their rationale.

How could for-
eigners better com-
pete for the advertis-
ing dollar than an
American entrepre-
neur? Either the

““Foreign investors, out
to make money, could
care less about
democracy or the
First Amendment.’’

country.

QOur broadcast in-
dustry acts as a
check and balance
and has enough di-
versity of opinion to
insure pressure on
the villains and sup-
port for worthy
causes that enhance

U.s. advertising
market supports properties or it doesa’t. If
it doesn’t, then foreign investment could
only be subsidized broadcasting of a par-
ticular line of programing or thinking
known as propaganda. Do we want to
expose our citizens to that pitfall?

If, on the other hand, foreign invest-
ment is deemed beneficial because of
strong economic support, it could cause
further imbalance, Such powerful eco-
nomic interests using their foreign capi-
tal strength could further drive under
weaker U.S.-owned properties. At least
today, everyone is nearly on the same
playing field. That’s the American free-
enterprise system.

Competition weeds out the weakest.
There’s plenty of AM, FM and TV out-

our communities. Granting access to
U.S. broadcast properties by foreign in-
vestors only if the homeland of those
investors offers the same opportunity is
hardly a fair exchange. A 49% interest
in the chain of stations owned by any of
the three major U.S. networks plus the
network is worth far more than 100% of
any network in Europe.

American broadcasters share common
values of the communities they serve and
promote the constitutional values of the
First Amendment, which is the lifeblood
of the American political system. Foreign
investors, out to make money, could care
less about democracy or the First Amend-
ment. The broadcast industry is a unique
American asset. Let’s keep it that way.

14 Monday Memo
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Oct. 15—-Advanced sales seminar sponsored
Dy New Jersev Broudcasters Association. Ramada
Inn, Route One, South Princeton, N.J. Informa-
tion: (609) 799-4169.

Oct. 15—"The Road to Resuits,” affiliate ad
sales workshop sponsored by MTV Network
Houston. Information: Spencer Grimes, {212)
258-8434.

Oct. 15-16—Job Opportunity Conference for
Minorities sponsored by Sociery of Professional
Journalists. Information: Renee Vaske, (317)
£563-3333.

Oct. 15-16—Broadcast Cable Credit Association
26th credit and collection seminar. Palmer
House, Chicago. Intormation: (708) 296-0200.

Oct. 15-18—/nrerference Conirol Technologies
course in grounding and shielding. San Fran-
cisco. Information: (703) 347-0030.

® Oct. 16—"Original Motion Pictures for Ca-
ble,” seminar sponsored by The Museum of
Television and Radie and The National Academy
of Cable Programing. Panelists include: Mat-
thew Blank, Showtime Networks, Kay Koplo-
vitz, USA Network; Dennis Miller, Turner Net-
work Television; Bridget Potter, Home Box
Offices, Inc. New York_ Information: (212) 621-
6600.

Oct. 16—American Women in Radio and Televi-
sion, Houston chaprer, luncheon. Holiday Inn
Crowne Plaza, Houston. Information: Jane
Powell, (713) 621-2680

Qct. 16—"Advertising: Selling Time or Selling
Out," seminar sponsored by Cenver for Commu-
nicarion. Center for Communication Auditori-
um, New York. Information: (212) 836-3050.

Oct. 16—National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: David Kenin, executive vice presi-
dent, USA Network. Copacabana., New York,
Information: (212) 768-7050.

Oct. 16-—"The Road to Results,” affiliate ad
sales workshop sponsored by MTV Network.

MAJOR MEETINGS

San Antonio, Tex. Information: Spencer

Grimes, (212) 258-8434.

Oct. 16-17—Broadcast Cable Financial Manage-
ment Assaciation and Broadcast Cable Credit As-
sociation board of directors meeling. Palmer
House, Chicago. Information: (708) 296-0200.

Oct. 16-18—"Management of Electromagnetic
Energy Hazards," a three-day short course
sponsored by Rutgers University's Cook College.
Rutgers University, New Brunswick, N.J. Infor-
mation: (908) 932-9271.

Oct. 16-18-/ndiana Broadcasters Association
fall convention. Indianapolis. Information: {317)
638-1332.

Oct. 16-20—Socierv of Professional Journalisis
national convention, including presentation of
Sigma Delta Chi Awards. Cleveland. Informa-
tion: {317} 653-3333.

m Oct. 17—"0riginal Programing for Specialized
Audiences,” seminar sponsored by The Museum
of Television and Radio and The National Academy
of Cable Programing. Panelists include: Geoffrey
Darby. Nickelodeon; Patricia Fii, Litetime Televi-

Oct. 10-14—M/PCOM, international film and
program market for TV, video, cable and satel-
lite. Palais des Festivals, Cannes, France. Infor-
mation: {212) 689-4220.

Oct. 26-29—Society of Motion Picture and Tele-
vision Engineers 133:d technical Conference
and equipment exhibit. Los Angeles. Future
conference; Nov. 10-13, 1992, Meltro Toronto
Convention Center, Toronto.

Oct. 27-30—Association of National Advertis-
ers 82nd annual convention. Biltmore. Phoenix.

Nov. 20-22-Western Cable Show, sponsored
by California Cable TV Association. Anaheim
Convention Center, Anaheim, Calif.

Nov. 23-25— PTV annual Conference and ex-
position, sponsored by Community Broadeast-
ers Association. Riviera Hotel, Las Vegas.

Jan. 7-10, 1992—Association of Independent
Television Statioms annual convention. San
Francisco.

Jan. 10-16, 1992 _National Association of
Broadcasters winter board meeting and legisla-
tive forum. La Quinta, Calif.

Jan. 20-24, 1992--29th NATPE International
convention, New Orleans Convention Center
New Orleans.

Jan. 25-29, 1992 40th annual National Reli-
glous Broadeasters convention. Washington. In-
formation: (201) 428-5400.

dJan. 30-Feb. 2, 1992—Radio Advertising Bu-
reau Managing Sales Conference. Nashville.

8 Feb. 7-8, 1992—-26th annual Society of Mo-
tion Picture and Television Engineers Ad-
vaneed Television and Electronic Imaging con-
ference. Westin St. Francis Hotel, San
Francisca. Information: (914) 761-1100.

8 Feb. 9-14, 1992—14th International Market of
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Cinema, TV and Video. Loews Hotel, Monte Car-
Iso. Information: (33) 93-30-49-44 or (fax) (33) 93-
0-70-14.

Feb. 12-14, 1992—Satellite Broadcasting and
Comnmunications Association winter confer-
ence. Reno, Nev.

Feb. 26-28, 1992—Texas Cable Show, spon-
sored by Texas Cable TV Association. San An-
tonio Convention Center, San Antonio, Tex.

March 2-4, 1992—Television Bureau of Adver-
tising 37th annual meeting. Las Vegas Hilton,
Las Vegas. Information: (212) 486-1111

March 4-7, 1992—23rd Country Radio Seminar,
sponsored by Country Radio Broadcasters.
Opryland Hotel, Nashville.

March 25-28, 1992- -National Broadcasting So-
ciety/Alpha Epsilon Rho national convention.
Hotiday Inn Crowne Plaza, Washington. Informa-
tion: (803) 777-3324 or (412) 357-3210.

April 5-7, 1992—Cabletelevision Advertising
Bureaqu 11th annual conference. Marriolt Mar-
quis, New York.

April B-11, 1992 —American Association of Ad-
vertising Agencies annual convention. Ritz-Cdrl-
lon, Naples, Fla.

April 10-15, 1992 M/ P-TV, international tele-
vision program marketplace. Palais des Festi-
vals, Cannes, France. Information: (212) 689-
4220.

April 13-16, 1992—Nctional Association of
Broadcasters 70th annual convention. Las Ve-
gas Convention Center, Las Vegas. Future con-
vention: Las Vegas, April 19-22, 1993.

April 22-24, 1992—Broadcast Cable Financial
Management Association 32nd annual conven-
tions. New York Hilton, New York. Future con-
ventions: April 28-30, 1993, Buena Vista Palace,

Lake Buena Vista, Fla, and 1994. Town and
Country Hotel, San Dlego, Calif.

May 2-6, 1992—Public Radio annual confer-
ence. Sheraton Hotel, Seattle.

May 3-6, 1992—National Cabie Telerision As-
sociation annual convention. Dallas. Future con-
vention: June 6-9, 1993, San Francisco.

May 27-30, 1992—American Women in Radio
and Televigion 41st annual convention. Phoenix.

June 10-13, 1992—NAB/Montreux Inlerna-
tional Redio Symposium and Ezhibition. Mon-
treux, Switzerland.

June 14-17, 1992— Broadeast Promotion and
Marketing Ezecutives & Broadcast Designers
Association annual conference and expo. Seat-
tle, Wash. Information: (213) 465-3777. Future
convention: June 13-16, 1893, Orlando, Fla.

June 23-26, 1992 Nationa! Association of
Broadcasters board of directors meeting. Wash-
ington.

July 2-7, 1992 International Broedeasting

Convention. RAl Center, Amsterdam. Informa-
tion: London—a44 (71) 240-1871.

8 Aug. 23-27, 1992—Cable Television Adminis-
tration and Marketing Society annual conven-
tion. San Francisco Hilton. San Francisco. Infor-
mation: (703) 549-4200.

8 Sept. 9-11, 1992—Eastern Cable Show spon-
sored by Southern Cable Television Associa-
tion. Atlanta. Information: (404) 255-1608.

8 Sept. 9-12, 1992—Radio '32 convention,
sponsored by National Association of Broad-
casters. San Francisco.

= Nov. 20-22, 1992—| PTV annual conference
and exposition, sponsored by Community
Broadcasters Association. Riviera Hotel, Las
Vegas. Information: 1 (800) 255-8183.
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the onlyenesyou should
.




Wagering a few chips on the
blackjack table or
roulette wheel
‘may be loads of fun
for some people. But when it comes to studio
cameras, you cant afford to take a chance.
After all, the chip is the heart of the camera—
the one component that image quality
ultimately depends upon.

That's why you should only consider a
camera from the ieader in CCD technology.
A camera like the Sony BVP-370 or BVP-270.

You can always bet on the quality since
we design and build our own camera chips.
And we load our chips with the most
advanced technology available.

Sony's unique Hyper HAD™ sensor

with On Chip Lens technology provides

increased sensitivity of one full stop—

e wmmane | -8 @t 2000 lux. And it
] - » dramatically reduces

W
= -

; K S ———
vertical smear to a mere —140dB in the
BVP-370 and —105dB in the BVP-270. Taken
together, these features combine to give you
the highest quality CCD imager available.

The result is a picture with 700 lines of
resolution and such remarkable colorim-
etry that no other chip camera would dare
lay odds against it.

So if you're considering a studio camera,
consider the BVP-370 or BVP-270. They're
as close to a sure thing as you can get. To
find out more, call 1-800-635-SONY, ext. 102.

Sony Business and Protessional Group, 3 Paragon Drve. Montvale, NJ 07645-1735
©1991 Sony Corporation ol America Scny and Hyper HAD are trademarks of Sony.

SONY.

BUSINESS AND PROFESSIONAL GROUP




sion; Brooke Johnson, A&E; Jefferi K. Lee, Black
Entertainment Television; Judy McGrath, MTV;
Greg Moyer, The Discovery Channel. New York.
Information: (212) 621-6600.

B Qct. 17—National Academy of Television Aris
and Sciences. New York chapter, drop-in break-
fast. Speaker: Casey Childs, director "Another
World,” NBC-TV. Copacabana, New York. In-
formation: {212) 768-7050.

® Qct. 17—Society of Satellite Professionals Inter-
national meeting. World Weather Building,
Camp Springs, Md. Information: Jackie Mateo,
(202) 775-3543.

B Oct. 17—Federal Communications Bar Associa-
tion luncheon. Speaker: Senator John Danforth
(R-Mo.). Washington Marriott Hotel, Washing-
ton. tnformation: Mary Blasinsky, (202) 833-
2684,

Oct. 17—"Closed-Captioned Programing:
Changing Developments in the Television
Landscape,” colloguium sponsored by The An-
nenberg Washingion Program and the National
Organization on Disability. Annenberg Office,
Willard Office Building, Washington. Informa-
tion: (202) 393-7100.

Oct. 17—14th annual Communications Excel-
lence to Black Audiences Awards gala spon-
sored by The World Insiitute of Black Communi-
cations. New York Hilton, New York.
Information: {212) 260-1070 or (212) 714-1508.

Oct. 17—Sixth annual Southern California
Adam Walsh Child Resource Center Bowling
Benefit sponsored by MMT. Sports Center
Bowl, Studio City, Calif. Information: (213) 937-
6434,

Oc¢t. 17—iniernational Radio and Television Soci-
ety newsmaker luncheon. Speaker: columnist
and author Ken Auletta. The Waldorf-Astoria
Hotel, New York. Information: (212) 867-6650.

Oct. 17—lInternational Radio and Television Soci-
ety under-30's seminar. Theme: "Freelancing
in the Communications Industry.” NBC, Mez-
zanine Level, New York. Information: (212)
867-6650.

Oct. 17—"The Road to Results,” affiiate ad
sales workshop sponsored by MTV Network.
Dallas. Information: Spencer Grimes, (212)
258-8434.

Oct. 17-18—"The United States, Europe and
the Structures of a New World Qrder,” confer-
ence sponsored by the Herbert Quandt Founda-
tion and the School of Foreign Service, George-
town University. Georgetown University,
Washington. Information: (201) 307-3785.

Oct. 17-18—Alaska Broadcasters Association an-
nual -convention. Tower Hyannis, Hyannis,
Mass.

Oct. 17-19—53rd annual American Association
of Advertising Agencies western region conven-
tion. Hotel del Coronado, San Diego, Calif.
Information: Robert Stephens or Dan DeMaio,
(213) 658-5750.

Oct. 17-19—Narional Religious Broadcasiers
Eastern regional convention. Sandy Cove's
Chesapeake Lodge, North East, Md. Informa-
tion: Steve Cross, (703) 534-2000, or Dave
Eshleman, (703) 896-8933.

ERRATA

Coltrin & Associates has purchased
the Taylor Co., New York media
consulting company, not other
way around, as reported in Oct. 7
issue, page 85.

& Oct. 17-21—Sixth International Audio, Video,
Broadcasting and Telecommunications show
sponsored by ASSOEXPO. Miian. Information:
(02) 4815541,

Oct. 18—"Commercial Speech and Public Pal- .

icy," a national conference on advertising and
the First Amendment sponsored by The Thomas
Jefferson Center for ihe Protection of Free Expres-
sion. National Press Club, Washington. Infor-
mation: (804) 295-4784

Oct. 18—American Women in Radio and Televi-
sion, Florida Hurricane chapter, sixth annual
Tampa Bay Media Sundown event. Don Cesar
Beach Resort, St. Petersburg, Fla. information:
Shari Hall, (813) 576-6090.

Oct. 18--Minnesota Association of Cable Televi-
sion Administrators seventh annual mini-confer-
ence. Holiday Inn, Burnsville, Minnesota. Infor-
mation: Linda Magee, (612) 782-2812.

Oct. 18-19—American Women in Radio and Tele-
vision north central area conference. Great
Southern Hotel, Columbus, Ohio. Information:
Lynne Christenson, (502) 581-1909.

Oct. 18-20—Narional Broadcasiing Society, Al-
pha Epsifon Rho east region convention. Indi-
ana University of Pennsylvania, Indiana, Pa.
Information. B. Gail Wilson, (412) 357-3210.

Oct. 18-20—Massachusetis Broadcasters Associ-
ation annual meeting. New Seabury Resort and
Hotel, Cape Cod, Mass. Information: Robert S.
Mehrman, (508) 921-6400.

® Oct. 19—"Putting Money Where Your Mouth
Is,” voice-over seminar co-sponsored by Tri-
Stare Local of the American Federation of Televi-
sion and Radio Artisis and the University of Cin-
cinnati College Conservatory of Music's Division
of Broadeasiing. Emery Hall, University of Cin-
cinnati, Cincinnati, Chio. Information: (513)
579-8668.

ALSO IN OCTOBER

8 Oct. 20-22—Canadian Association of Broad-
casters national conference and trade show.
Metro Toronto Convention Centre, Toronto. In-
formation: Nathalie Samson, (613} 233-4035.

Oct.  20-22—North Carolina Association of
Broadcasters annual convention. Pinehurst Ho-
tel and Country Club. Pinehurst, N.C. Informa-
tion: Kelly Edwards, (919) 821-7300.

m Oct. 20-23—"Apertura,” second Latin Ameri-
can Congress sponsored by fnternational Ad-
vertising Association. Mexico City, Mexico. Infor-
mation: (212) 557-1133.

Oct. 20-24—The Freedom Foram Media Studies
Center 25th Technology Studies seminar for
journalism educators. Columbia University,
New York. Information: (212) 280-8392.

& Oct. 21—Caradian Women in Radio and Televi-
sion national gala launch dinner. The Royal
York Hotel, Toronto. Information; (613) 233-
4035.

8 0ct. 22--"Automotive Marketing: Who's
Driving and Where Are We Going?" seminar
sponsored by The Advertising Club of Metropoli-
tan Washington. Sheraton Washington, Wash-
ington. Information: (301) 656-2582.

Oct, 22— "Business Efiquette and Safety,”
seminar sponsored by Women In Cable, Chicago
chapter. Information: Julie Johnson, (708} 524-
9455,

Oct. 22-230Ohio Association of Broadcasiers fall
convention. Marriott Inn North, Columbus,
Ohio. Information: (614) 228-4052.
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TOPOF THE WEEK

FOURTH-QUARTER SCATTER:

ACTIVE, YES; RECOVERED, NO

Market is moving but rates are flat to slightly above upfront; spot scenario still bleak

Imost everyone in the advertising
marketplace agrees the fourth-
quarter scatter market is active.
But that doesn’t mean the media reces-
sion that began a year ago has ended.
Deals in the scatter market are often
being negotiated at rates lower than this
year's upfront. And even when they are

prime time are said to be running 8%
below the upfront, with unit prices about
flat. Said one network sales executive:
‘‘Has the market corrected itself? Hell
no, but the signs are there.”’

Media buyers agree with that assess-
ment, ‘“The networks seem to be hap-
py.”’ said Julie Friedlander, senior vice

Sometimes, too much succe: -an be
a problem. Jon Nesvig, senior vice pres-
ident, advertising sales, Fox, said the
last three weeks ‘‘have been gangbus-
ters.’” Fox, he said, is running ahead of
its guarantees. ‘‘We don’t want to give
eyeballs away, but given the choice, it is
better to be ahead than behind.”’

made at higher
rates, one must re-
member that this
year’s upfront was
very weak com-
pared to 1990. Still,
the steady flow of
business has much
of the industry con-
fident that some
kind of economic
turnaround is immi-
nent.

But for now,
ABC, NBC, CBS
and Fox are just
glad to be making
deals that- are not
30% below upfront.
Said one network
observer: ‘‘The
market is healthier
than a month ago.
Scatter is still going
for a discount in
prime time, but the

HALF E{‘i/’ TY

H/M/F FULL

With the broad-
cast networks trying
to maintain upfront
rates, cable net-
works may once
again take on the
role as a viable al-
ternative. That did
not happen a year
ago when network
rates were slashed
dramatically enough
to actually pull
money from cable.
Lifetime, which tar-
gets women, has
found itself the ben-
eficiary of a strong
and well-sold
broadcast network
daytime daypart.
“‘Dollars from fe-
male products are
now looking for a
home, and we are
having a robust

rates are considera-

bly closer to upfront

pricing than they have been in a year.”
One reliable estimate on prime time in-
ventory has CBS just about sold out for
the fourth quarter, with Fox and ABC
both approaching 90% and NBC at
roughly 85% sold out. **CBS,” said one
media buyer, ‘‘has been able to cherry
pick the business it has gone after. They
sold a lot of upfront inventory at reduced
prices, and they have 18 hours of client-
furnished programing diminishing their
inventory.”” NBC, the buyer said, will
use its inventory to cover ratings short-
falls. Cost-per-thousands (CPM’s) in

Two ways of looking at business in the scatter market.

president, Ogilvy & Mather, adding, **it
is all relative. No one is saying we are
out of the woods yet, and no one be-
lieves the money that has surfaced is
new money; it is money put aside to play
the scatter market.”” Said Jerry Domi-
nus, senior vice president, J. Walter
Thompson: ‘*‘Last year’s upfront was
healthy and scatter was a disaster, and this
year’s upfront was very weak. If scatter is
as good as that [this year’s upfront], it's
an improvement.”’ Dominus doubted the
networks will be “‘significantly ahead™
when all the dollars are counted.

fourth quarter,”’
said Lifetime Exec-
utive Vice President Doug McCormick.
For some, the fourth quarter has been
a roller-coaster ride. A spokesperson at
CNN said the all news channel saw a
“‘burst of scatter activity’’ in early Sep-
tember that has slowed in recent weeks.
Like broadcasters, cable can attribute
some of the strong scatter to the weak
upfront. ‘““‘Of course, upfront pricing
was not as good as we wanted it to be,”’
said Sid Ginsberg, vice president, sales
administration, USA Network. ‘‘But,”
he said, ‘‘we have achieved bigger
shares of the budgets and have gotten
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what we set out to get.”’

Whether that will be the case for sell-
ers of syndicated programing remains to
be seen. Syndicators are not accustomed
to participating heavily in the scatter
market, and those without strong pro-
graming are said to be finding the going
rough. Said one syndication sales execu-
tive on the current TV economy: “*Ev-
eryone talks about turning the corner,
but no one knows where the comner is.”’

If recent rep reports are any barome-
ter, national spot television has not
turned the corner. One report from Katz
Television projected fourth- quarter spot

billings to be down 5% to 7% from a |

year ago. If that happens, the report
said, spot billings for the year would
finish 8% below last year's total, the
biggest decline in spot spending ever.
The report said: ““Truly, this was the
kind of year Shakespeare must have
been referring to when he spoke of
‘times that try men’s souls.” *’

A market overview from Seltel also
had bad news for broadcasters. It report-
¢d a shift in emphasis in the last 10 years
from advertising to promotions. In
1980, the report said, promotions ac-
counted for just under 60% of marketing
budgets. That figure is now 75%.

A barometer for the rest of the broad-

cast year will occur in a few weeks when
advertisers decide whether to exercise
first-quarter options. Early indicators,
according to one network source, show
fewer options being exercised. Howev-
er, many advertisers, according to media
buyers, are asking for—and getting—
two-week extensions to make a deci-
sion, and *‘that’s not a good sign, when
people are extending.”’

And, as one media buyer pointed out,
**from a unit prices standpoint, the eco-
nomics of the fourth quarter are not fa-
vorable [for the networks] and they do
not report CPM’s to sharcholders—they
report revenue.’’ -JF

R

Cameras focus on judge Thomas as he delivers his opening remarks during the re-opened Judiciary Committee hearings.

DAYTIME LINEUP PRE-EMPTED FOR THOMAS HEARING

Revenue-hungry networks bite the bullet, air Friday morning session live

overage of the Senate Judiciary
Committee hearings on Judge
Clarence Thomas’s nomination to
the Supreme Court posed a dilemma for
the broadcast networks last week. While
public interest in the topic was high, the
opening hearings on Friday conflicted
with their well-sold daytime schedules.
Already suffering in a difficult econo-
my, none of the networks was eager to
pre-empt coverage. While daytime in-
ventory is less expensive than prime
time spots, a typical half-hour is still
believed to bring in more than $150,000
in advertising revenue.
The three broadcast networks last week

20 Top of the Week

took their time in announcing that they |

would pre-empt their daytime schedules,
but by Thursday afternoon each had
agreed to air the hearings live the follow-
ing morning. ABC, CBS and NBC kicked
off live coverage of the hearings begin-
ning on Friday at 10 a.m. ET. At press
time, the hearing had run through virtually
the entire daytime schedule.

The broadcast networks were similar-
ly hesitant to commit to any additional
coverage in the event that the hearings
continued on Saturday or longer. Cover-
age on Saturday would interrupt part of
the morning children’s lineup as well as
college football on ABC and NBC. Pre-

viously scheduled programing on CBS
included a 3 p.m. start for the third
game of the National League playoffs.

Agency executives pointed out that
the networks did not lose all advertising
during their coverage. ABC and CBS
both took advantage of a break in the
action after the first hour of coverage to
insert three spots by advertisers that had
agreed to air during the hearings. NBC
followed 10 minutes later, as did ABC
and CBS with additional breaks.

**There are certain clients that might
object to advertising during such pro-
graming, and there are others that would
not care,’”’ said agency executive Paul

- |
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Schulman, president of Paul Schulman
Co., a subsidiary of Advanswers Media
Programing. ‘*‘My clients do not care.”’

Broadcast networks aside, TV and ra-
dio audiences interested in following the
proceedings had several options. The
Public Broadcasting Service and Nation-

al Public Radio joined efforts to provide
live gavel-to-gavel coverage. PBS also
was prepared to provide nightly edited
highlights of the hearings to its member
stations. Co-anchoring were PBS’s Paul
Duke and NPR’s Nina Totenberg. It was
Totenberg who, along with New York

Newsday's Tim Phelps, first obtained a
copy of Professor Anita Hill's affidavit
alleging sexual harassment by Thomas.

C-SPAN and Court TV planned to
carry pavel-to-gavel coverage of the
hearings. CNN planned extensive live
coverage. -n8

POST-SEASON BASEBALL SCORES SOME POINTS FOR CBS

Network hopes ratings will pick up for remainder of playoffs and World Series

t the start of last week, it looked

like CBS was ready for more dis-

appointment in its trouble-
plagued $1.06 billion contract with ma-
jor league baseball. Playoff ratings were
the worst ever on Tuesday night, and
agency sources said the network was
busy trying to sell the remainder of its
post-season schedule at reduced prices.
But by Wednesday night, the ratings
turned around.

In its initial post-season outing on
Tuesday night, the Toronto-Minnesota
maitch-up scored 11.6/20, making it the
lowest-rated prime time playoff in histo-
ry. CBS, which bought the four-year
MLB package in part to boost its fall
lineup, on Tuesday wound up behind
network competitors ABC and NBC,
which scored 16.7/27 and 14.4/23, re-
spectively.

Tuesday night's game, which ran
through 11:54 p.m. ET, did slightly bet-
ter when measured in the prime time
period only, scoring 11.8/19. CBS expe-
rienced its highest local ratings for the
game in the Twins hometown of Minne-
apolis, where ratings were 36.2/53 on
company-owned wCCO-Tv. Toronto au-
diences did nothing for CBS ratings be-
cause the Canadian city is not counted in
U.S. national ratings.

One CBS Sports strategy that appears
to have worked in its post-season cover-
age so far this year has been abandoning
half-hour pre-game shows on week-
nights. Tuesday night’'s Rescue 91/
scored an 11.6 rating, far ahead of the
7.9 scored in last year’s pre-game open-
er.

The network’s post-season coverage
bounced back on Wednesday night when
the first Atlanta-Pittsburgh prime time
match-up showed a 14.0/24 national rat-
ing, representing roughly 12.89 miliion
households and springing CBS into first
place for the night. In Atlanta, the game
did a 44.6/63. But earlier that day, the
Toronto-Minnesota afternoon game got
a 6.6/19 in the nation’s 25 metered mar-
kets, representing about 2.84 million

National League playoffs scored a
14.5/24. In a prime time comparison (8
p.m.-11 p.m. ET), the game helped
CBS come in second among the net-
works with a 13.6/22. NBC finished
first for the night with a 17.5/28 fol-
lowed by Fox with a 10.9/17 and ABC
with a 9.6/16.

Agency sources said last week that
CBS still had a sizable amount of avail-
able inventory remaining on its post-
season MLB coverage. Prices are said to
have dropped at least as low as $95,000
per spot for playoff coverage and about
$260,000 for World Series coverage, ac-
cording to agency sources. A CBS
Sports spokeswoman last week declined

Bascbatll fails to add power to CBS lineup.

to discuss specifics, but did note that the
first two prime time games were sold out
in advance.

Optimists last week continued to point
to the fact that the Braves have made it
into the post season, which could draw
the same national audiences that watch
the tcam'’s regular season games on su-
perstation WTBS-Tv Atlanta. Optimists
also pointed out that there would not be
a four-game sweep in either league play-
off, giving CBS increased revenue
through additional game inventory. CBS
last year was shortchanged with four-
game sweeps in one of the two playoff
series and the World Series. This year's
World Series begins Oct. 19. -2

CBS DELAYS THIRD-QUARTER RESULTS

BS Inc. said last week that it will delay issuing its third-quarter carnings

until it finishes an in-house ‘‘evaluation of the carrying values of certain
major sports rights properties.”” The network said that would peehably happen
later this month, most likely when the World Seriex iz compleled. The
decision by CBS has many anticipating the network will take a further write
down on its four-year $1.06-billion baseball contract. Last December, CHS
took a pre-tax loss of $275 million and an after-tax loss of 5170 million on the
contract (BROADCASTING, Dec. 17, 1990).

The network may also be waiting to see how many posi-season games il will
air and how much advertising revenue they will bring in when there is a glur of
sports inventory. *‘If they knew how many games there would be they could
make some estimates (on revenue],”” said Jay Nelson, analyst, Brown Hroth-
ers Harriman & Co., adding that the network may also be reviewng its

households, a 21% drop from last year. National League Football contract and its Winter Olympics contract. -5
On Thursday night, game two of the
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CBS MAKES IT THREE IN A ROW

Network adds another week to its win column;
starts off week four strong, but baseball may hold it back

he CBS winning streak reached

three last week with the once-low-

ly network winning the first three
weeks of the new season. CBS’s roll
looks to stop at a triple as the network’s
baseball coverage began last Tuesday,
with numbers from the baseball cover-
age expected to pull it down from the
previous weeks (see page 21). Through
last Wednesday (Oct. 9), CBS was run-
ning second for the week with a 14.5
rating and 23 share, second to ABC’s
14.7/24 and ahead of NBC’s 14.1/23.
For the season, however, CBS still holds
a commanding lead with a 13.8/23 aver-
age. Next is NBC’s 12.4/21 and ABC’s
12.1/20. Fox is fourth with an 8.0/13.

Also last week, CBS was the first of
the networks to flinch by making a mi-
nor schedule change on Friday night.
The network is flip-flopping Princesses
and Brooklyn Bridge, hoping the latter
can provide a better lead-in to the eve-
ning than Princesses has at 8 p.m. Judg-
ing from the ratings for the first three
weeks, there are numerous other slots
being scrutinized by schedulers.

CBS pulled in strong numbers for the
beginning of the fourth week, averaging
a 17.9/28 on Monday, Oct. 7. ABC was
second, powered by Monday Night
Foorball (15.4/24), and NBC was third
with a 14.6/23. Northern Exposure, in
the 10-11 time slot, ranks as the second-
highest-rated prime time hour series (af-
ter CBS’s Murder, She Wrote). Also on
Monday night, NBC debuted I'll Fly
Away, with the two-hour pilot going
against ABC’s football and the meat of
CBS's lineup (Murphy Brown, Design-
ing Women and Northern Exposure),
and averaged a 15.4/24 at 9-11.

Tuesday saw the debut of NBC’s /'l
Fly Away in its regular 8-9 time slot and
hour length. The results looked promis-
ing for NBC, with the series pulling a
13.4/21, coming in second for the time
period. The night was won by ABC,
which looks to have strengthened its
Tuesday night with the additions of Full
House (8-8:30) and Home Improvement
(8:30-9). ABC averaged a 16.7/27 for
the night. NBC, with its three-drama
lineup, finished second with a 14.4/23.
NBC gained momentum as the night
went on, finishing with a 15.0/26 aver-
age at 10-11 thanks to Law and Order.

CBS won Wednesday night with a
14.0/24 average for the National League

Ratings for the premiere of ‘11l Fly Away’
look promising for NBC.

Championship Series. NBC was second
with a 13.2/22, based in large part on
the 16.0/26 at 8-9 from Unsolved Mys-
teries. NBC also saw slight gains from
both Night Court and Seinfeld in the 9
and 9:30 time periods.

NBC won an emphatic victory on
Thursday night with its entire tineup,
winning every half-hour. As a sign of
how things have changed, The Cosby
Show at 8-8:30 was the lowest-rated of
NBC’s shows for the night. In its season
premiere, L.A. Law averaged an 18.9/32
at 10-11. For the night, NBC averaged a
17.5/28, followed by CBS with a

13.6/22, Fox was third with a 10.9/17,
and ABC was fourth with a 9.6/15.

The next night to see schedule
changes may be Wednesday, where the
networks have been in a three-way battle
for the past few seasons, but this year
ABC’s lineup of six half-hour comedies
appears to have the network solidly in
third place. When the lineup was an-
nounced last May, affiliates questioned
the ability of the strategy to deliver
strong numbers to their late news. ABC
stumbled last season by scheduling Cop
Rock at 10-11 on Wednesday and started
slowly as a result. This season, the night
tails off consistently after the 8:30-9:30
comedy two-pack of The Wonder Years
and Doogie Howser, M.D. Last
Wednesday, Sibs, at 9:30-10, dropped
nearly five rating points from its lead-in.
Anything But Love held its Sibs lead, but
Good & Evil dropped more than two
points in the final half-hour to finish
third with an 8.3/15.

CBS’s switch on Friday night was fol-
lowed by NBC, early last Friday, pull-
ing both Real Life and Exposé from the
8-9 p.m. time period and inserting Mat-
lock (see box, this page). That move still
leaves the rest of the night, which is in
third place and being challenged by
Fox’s offerings. On Friday, Oct. 4,
NBC was nearty doubled in ratings by
first-place ABC and was 4.6 rating
points behind second-place CBS. How-
ever CBS’s challenge to ABC on the
night may not be as strong once its regu-
lar Friday night lineup debuts.

Other time periods underperforming
include ABC's Saturday night, which
averaged a 7.8/15 on Oct. 5, with the
network’s 10-11 series The Commish
finishing in third place with a 7.8/15.
NBC may also be giving consideration
to its Sunday night lineup. The network
averaged a 7.8/12 on Oct. 6, with its
traditional woes in the 7-9 p.m. time
period getting increasingly woeful. -s¢

‘REAL LIFE, ‘EXPOSE’ TO RETURN AS HYERID SERIES

BC has pulled Real Life and Expose from their respective B-8:30 p.m. and
§:30-9 Friday time =lots in favor of the hour-long Warlack, which has been
on replacement status since osing ils Teesday 8-2 time slot o P Fly Away.
MBLC News is working on combining Real Life and Fxpose nto a single hoar-
long series, which has already been given a 52-week commilment. According
to an NBC spokeswoman, ““thev'll be leoking to combine the best clements of
both shows,'" Jlane Pauley will co-anchor the as-yet-unnamed hybrid series,
targeted for & Mar. 6 retum, with another anchor to be named later.
As for Expose host Tom Brokaw, NBC News will produce a series of one-
hour news specials titled Brokaw Meports to wir in 1992,
Mariock returns to the schedule Oct. 18 with a special teeo-hour premiers.
On Mo, 1, Keal Life and Expose retum for one week with special editions,
including a Kea! Life interview with Candice Bergen,
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NEWEST
TALK SHOWS
OFF TO
MIXED START

he local tests of syndication talk
show candidates Jane Wallace
Live and Jerry Springer have not
exactly exhibited strong metered market
averages, but some good local stories
abound for those shows as well as for
the staggered rollout of The Montel Wil-
liams Show, according to Katz Commu-
nications research. Even game show
Ruckus has been able to muster slight
growth, as in its New York test.
Multimedia Entertainment’s Jerry
Springer, in the two weeks since the
debut of the show hosted by the former
mayor of Cincinnati, in four metered
markets, has averaged 1.2 rating/4 share
(NSI, Sept. 30-Oct. 10} and is off 43%
percent from its lead-in programing. But
there is some good news for Springer,
particularly in Cincinnati, where the
show has averaged a 5.7/23 at 10 a.m.
on Multimedia’'s WLWT-Tv, only three
share points off its Donahue lead-in.
Jane Wallace Live, which Group W
Productions is producing for an on-air
test on Group W-owned Kyw-Tv Phila-
delphia at 10 a.m., received a 2.3 rat-
ing/10 share (NSI, Sept. 30-Oct. 9)
since its debut, off 33% from its lead-in,
Geraldo (3.6/15). However, John von
Soosten, vice president and director of
programing, cited the fact that year-ago
programing in 10 a.m. slot (Geraldo)
averaged a 3/12, and Wallace has exhib-
ited early improvement over May 1991.
As for The Montel Williams Show,
Viacom Enterprises’ conservative roll-
out strategy is starting to pay dividends
since its July introduction, with the
show posting a 2.8/9 season-to-date av-
erage (NSI, Sept. 23-Oct. 10), which
puts it even with its lead-in programing
(2.9/9). Its best performance is in Dal-
ias, where Williams has averaged a
4.8/16 at 3 p.m. on KDFW-Tv.
Meanwhile, in New York, Columbia
Pictures Television, which is looking to
re-enter first-run distribution, can take
heart in the fact that Ruckus has grown
11% from a 4.4/6 debut rating average
(week of Sept. 9) on WNBC-TV to a
5.9/10 for the most recent available
week (ending Sept. 27). Unfortunately,
the Merv Griffin-produced show trails
its Love Connection lead-in slightly and
ranks fourth or fifth in the competitive
7:30 p.m. access period. —WF

Cannes, site of international program marketplace, MIPCOM

CO-PRODUCTIONS, ANIMATION
TOP MIPCOM ACTIVITY

Growing number of cable companies also on hand

he annual fall TV marketplace in

Cannes was all business by the end

of last week. Top program-distrib-
utor executives worked out of their
booths, selling both library, just-re-
leased material and projects still in de-
velopment. Impressions about the level
of activity varied, although no one sug-
gested a radical change from the prior
years’ level of business.

More than 7,000 had registered by the
market’s opening on Wednesday. The
number of companies on hand was up
15%, to 1,394, with 18%-25% U.S.-
based firms, UK and French-based com-
panies accounted for almost another
25% each of the exhibitors total.

Co-productions were, as last year, be-
ing negotiated and announced, with
Asian partners noticeably present. One
of the more skillfully promoted an-
nouncements was a 26-part half-hour se-
ries Spies, whose producing partners in-
clude CBS, Tokyo Broadcasting
System, Arts & Entertainment and video
mail-order club Columbia House. The
documentary production on spies is

The number of
companies on hand
at MIPCOM was
up 15%, to 1,394.

scheduled to be ready for sale in the
spring of next year, with CBS having
worldwide television distribution rights
outside Japan; A&E having U.S. cable
rights, and Columbia House keeping
home video and other rights.

A Korean network, MBC, is helping
finance a children’s animated series,
Around the World in Eighty Dreams,
whose co-producers are Saban Interna-
tional and French Broadcaster TFI.

Childen’s animation was a very active
category and one very conscious of U.S.
developments, including Tumner Broad-
casting's recent extension of its 30-day
exclusive negotiating option to buy Han-
na-Barbera. Turmer Program Services
Chairman Jack Petrik told BROADCAST-
ING that press speculation about an ani-
mation channel had actually accelerated
the company’s thinking about such a
product, which he indicated may be in-
troduced abroad before being launched
in the United States.

At ileast one’ dozen other cable pro-
graming companles were present, in-
cluding MTV Networks (which official-
ly registered VH-1 for the first time),
USA, Playboy and Discovery. The rapid
increase in movie production by the ca-
ble networks has more than tripled the
amount of made-for-television product
available at MIPCOM, said Saban
Chairman Haim Saban.

The market in Cannes was also very
conscious of the auction of [TV channels
in England, results of which were sched-
uled to be announced Wednesday.  -6F
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ONE STEP CLOSER TO TELCO OWNERSHIP OF CABLE

Appeals court lifts Judge Greene’s stay; RBOC’s can now deliver information services

rapid chain of events in Wash-

ington early last week increased

the probability of eventual cable
television service provided by the re-
gional Bell operating companies
(RBOC's). Only one major legal barrier
now stands between the RBOC's and
their being to own cable systems outside
their local telephone service regions.

The U.S. Court of Appeals in Wash-
ington last Monday (Oct. 7) lifted the
stay on a July 25 decision by U.S. Dis-
trict Court Judge Harold Greene to allow
the RBOC’s to produce and deliver in-
formation services. Greene reiuctantly
removed the information-services ban—
which was written into the Modified Fi-
nal Judgment (MFJ), the consent agree-
ment created by the 1984 breakup of
AT&T—and stayed action on his deci-
sion pending further review by the ap-
peals court.

*“The stay was an abuse of discretion,”’
the appeals court ruled last week. “*The
record does not contain sufficient evi-
dence or probability that the order will be
reversed, that denial of a stay will cause
irreparable injury o~ that the public inter-
est will be serviced by the stay.”

The appeals court action clears the
way for the RBOC’s to begin offering
information services, such as electronic
yellow pages and news services and in-
teractive business and education services
both within and outside their local re-
gions. But a provision of the 1984 Cable
Act still prohibits cable-telco crossown-
ership within RBOC'’s local service ar-
eas. Outside their areas, RBOC’s are
prohibited frem owning cable systems
due to the current interpretation of an-
other MFIJ restriction.

Pacific Telesis Group (PacTel), an
RBOC providing telephone local service
to the West Coast, is currently attempt-
ing to buy a majority interest in Prime
Cable Chicago, an Illinois cable system.
It is currently awaiting a waiver ruling
from the Justice Department to deter-
mine whether MFJ restriction on RBOC
control of long-distance communications
(including satellite down-linked video
signals) should bar it from operating a
cable system. Last week’s lifting of the
information services stay means ‘‘we’re
halfway there, but we’ve still got half-
way to go,’” said Brian Kidney, PacTel
executive director, external affairs.

After the Justice Department ruling,
the waiver request will be considered by
Judge Greene. Observers estimate a year
to a year and a half before the waiver

and all appeals connected to it are decid-
ed.

Timothy David, executive vice presi-
dent, Daniels & Associates, who is bro-
kering the Prime Cable deal, said,
‘““Most people say getting the waiver is
just a formality and expect Prime and the
phone company to prevail.”

The California Cable Television As-
sociation (CCTA), Sacramento, a vehe-
ment opponent to RBOC entry and the
PacTel-Prime deal, worried that
RBOC’s could begin controlling cable
systems without the waiver. “*If some-
body served as an intermediary on their
behalf and received the signal locally

Congressmen Jim Cooper (D-Fenn.), John
Bryant ({D-Tex.) and Mike Synar (D-Okla.),

= g T E

co-sponsors of legislation limiting RBOC
entry into information services, confer be-
fore a Tuesday press conference. Republi-
can Congressmen Tom Bliley (Va.) and Dan
Schaeffer (Colo.) are also sponsors.

and just handed it off to them, that
would completely avoid the decree is-
sue,”’ said Alan Gardner, CCTA vice
president, regulatory and legal affairs.
The day after the appeals court ruling,
House Telecommunications Subcommit-
tee member Jim Cooper (D-Tenn.) went
through with the planned introduction of
legislation to restrict RBOC entry into in-
formation services (‘‘Closed Circuit,”
Sept. 30). The Cooper bill (H.R. 3515)—
co-sponsored by fellow Telecommunica-
tions Subcommittee members Mike Synar
(D-Okla.), John Bryant (D-Tex.), Tom
Bliley (R-Va.) and Dan Schaeffer (R-

Colo.)—pemmits RBOC entry after com-
pliance with a **bottleneck test.”” No con-
tent-based information services (including
cable TV) would be allowed in an
RBOC's service area where less than 50%
of homes or business have access to alter-
native local telephone carriers and where
less than 10% of consumers subscribe to
the alternative carriers. The test would not
apply to services outside the RBOC’s ser-
vice arcas.

Bills introduced last June by Senators
Conrad Burns (R-Mont.) and Albert
Gore (D-Tenn.) and in the House by
Rick Boucher (D-Va.) and Mike Oxley
(R-Ohio) would lift the Cable Act’s
crossownership restrictions (S. 1200 and
H.R. 2546). If those bills were to be-
come law, passage of H.R. 3515’s bot-
tleneck test would still limit some
RBOC’s from entering the cable busi-
ness in their own regions. Telecom-
munications Subcommittee hearings on
H.R. 2546, H.R. 3515 and other telco
legislation could begin this week.

Cooper claimed the bottleneck test
would apply to only a few cases. ‘‘In the
RBOC’s service area with content-based
information services where they do not
have sole ability to provide information
service, once you get to that point,
which is about 3% of the cases, then we
have this three-part test,”” he said.

That statement raised eyebrows in the
telephone industry. ‘‘Nobody knows
what he based that on. That was a totally
unrealistic assessment,””  said Ron
Stowe, PacTel vice president, Washing-
ton operations. Most observers interpret-
ed the bottleneck provision as applying
to nearly 100% of the country.

The reaction of Gerald Blatherwick,
vice chairman, Southwestern Bell, was
typical among the RBOC’'s. ‘*This is
protectionist legisiation of the worst
kind.... This bill would further delay the
delivery of affordable, readily available
electronic information to consumers,
which has been sidetracked for years.””

The RBOC's will proceed with infor-
mation service plans without regard for
the Cooper bill, said Stowe, who gave
the measure no chance for passage. Over
the next several months the Bell compa-
nies will begin marketing and technical
tests on several non-video information
services and announce joint ventures for
some start-up services, he said.

At press time last week, H.R. 3515 did
not seem to be gathering further House
support, and no senator appeared ready to
offer companion legislation. -RMS
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TELCO ENTRY NOT BLACK-AND-WHITE ISSUE

Ithough the cable industry continues to remain steadfast in
its opposition to letting regional Bell operating companies
(RBOC's) own cable systems within their own service areas,
the industry s mol unanimous om how il wants e deal with the
threat of telens providing cable service n their cuter markets.
The Mational Cable Televizion Association is formally op-
possed to teloo enry indo cable of any kind, bt some in cable
say they do not expect the full force of a fight 1©0 come from the
NCTA precisely becauss its constituency 18 split on the ssoe.
Ay push will come from ad hoe groups and individeal compa
nies, smd David Andersen, vice president, public afTwrs, Cox
Enterprises. Cox, which is also a newspaper publisher, will be
one of the MSOs at the forefront of the Ffight, he =aid. Bur even
Cox is miot one-sided in ils approach. and will continue to talk
with teleos ghout potential projects, just in case the fight is losi
With much still left o be decwded on the regulatory fromt,

some MSE()'s arc hesitant o speculate on what the entry of

telcos o information and cable services outside their service
areas means. “It’s still a little too early to assess the impact on
the outer markets. The smoke really hasn’t cleared yet,” said
Amos Hostetter, chairman of Continental Cablevision.

Other MSO’s such as Tele-Communications Inc. are more

tiom. TC1 has never opposed outer market cable ownership by
the teloos, secording to Robert Thomson, TCI senior vice
president. TCI's primary fear is that telcos would use cross-
subsadies 1o fund their activitges, sad Thomson, ““but the
potential for cross-subsidization 15 less, perhaps mimimal, when
teboos” involvement is owtside their service area.”” As for
possibly joint ventuning with telcos i providing cable service,
that *“is something to be considered.”” Thomson said.

With FOC Chanrman Alfred Sikes proposing o allow limited
joint ventures between cable operators and telcos ('In Bret,”
Sepd. 16), Timothy David, executive vice president, Daniels &
Associates, s the eleos will likely nod so much move ko
cable by acquisitions, but via strafegic alliances,™" Such pariner-
ships could help cable operators as well, according o David, in
terms of both fechnology and cguity, espeically given how
heavily leveraged some M30's are,

Some on 'Wall Sereet see teleo entry oulside seryvice areas a5 &
boost to the cable market. Given the telcos’ technological
ability and financial clow. their eniry could drive up the value
of cahle assets and stocks and imcrease acquisition activity,
gecording to Bear Stearns’s Ken Goldman, **Even U percep-
tion that tebeos could be invalved could create a sense of

outspoken in their acceptance of certain types of telco participa-

urgency amiong non-lelco buyers to buy,”” he said.

FCC TO RECONSIDER TELCO-CABLE BAN

Commission will review its ban on crossownership of cable systems
and phone companies in same market

hile the U.S. Appeals Court in
Washington last week pro-
ceeded with its dismantling of

the legal barriers preventing the seven
regional Bell operating companies from
providing cable services outside their
telephone service areas (see story, page
24), the FCC prepared to consider relax-
ing the restrictions on the RBOC’s and
so-called independent telcos such as
GTE and Centel that prevent them from
offering cable services within their tele-
phone markets.

At its Oct. 24 open meeting, the FCC
plans to launch a review of the statutory
prohibition against common ownership
of cable and telephone services in the
same market, which is duplicated in
FCC rules.

Woven into the broad inquiry will be
FCC Chairman Alfred Sikes’s *‘video
dial tone,’” a package of statutory and
regulatory proposals aimed at encourag-
ing telcos to build broadband interactive
networks capable of delivering video as
well as telephone and data services.

Under video dial tone, telcos would
continue 10 have common carrier obliga-
tions to make their facilities available to
all parties on a non-discriminatory basis.
But it would also allow them to offer

non-video information services and pos-
sibly eventually video services.
**Telephone companies should be re-

~ strained—at least on a (transitional ba-

sis—from full program involvement,”
Sikes said in a speech at a Business
Week seminar in New York last month.
**We don’t want to substitute monopo-
lies,”* he said. **On the other hand, con-
sideration needs to be given to minority
equity participation, which might help
fund new services, and any restraints
should be subject to sunset review.”™”
Another key feature of video dial tone
is elimination of any requirement that
telcos that build video networks or pro-
gramers that lease capacity of such net-
works obtain municipal cable franchises.

**The whole notice of franchises—tying’

the delivery of video information to a
local government concession—is funda-
mentally flawed,’” Sikes said in the New
York speech.

It is unclear how far Sikes will get
with any of his video dial tone ideas at
the agency. Quello endorsed most of
them in a speech two weeks ago in Lou-
isville, Ky. (BROADCASTING, Oct. 7),
but he reserved judgment on the ques-
tion of minority investment in program-

ing.

The other three commissioners—An-
drew Barrett, Ervin Duggan and Sherrie
Marshall—have been consistently skep-
tical about giving telcos any role in cable
or cable programing.

The National Cable Television Asso-
ciation would not comment on the inqui-
ry last week, but it is adamantly opposed
to any lowering of the barriers to telco
entry into their business.

The NCTA also opposes obviating the
need for would-be program providers on
telco networks to obtain municipal fran-
chises as cable systems must. Cable op-
erators feel it would be unfair for them
to have to labor under franchise fees and
regulations while telco competitors did
not. What’s more, they see franchises as
barriers to competitors.

The cable industry should take some
solace that in launching its inquiry, the
FCC is rejecting a 1988 tentative deci-
sion calling on Congress to repeal the
telco-cable ban.

The decision was taken by a 2-1 vote
with then-Chairman Dennis Patrick and
Commissioner James Quello in the ma-
jority. (The FCC had just three members
at the time.)

But uncertain of the impact telco entry
in television would have on broadcast-
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ing, Quello subsequently had a change
of heart, and Patrick was unable to af-
firm the recommendation before step-
ping down in August 1989.

Recognizing that its authority is limit-
ed, much of what the FCC comes up
with in its inquiry is likely to take the
form of a recommendation to Congress
for legislative reform.

The Senate and the House already
have bills before them to repeal the
crossownership restriction, subject to
certain safeguards to prevent telcos from
subsidizing their competitive cabie ser-
vices with monopoly telephone revenue
and discriminating against unaffiliated
users of their networks.

The telephone industry is backing the

legislation as strongly as the cable indus-
try is opposing it. The telephone propo-
nents argue that the ability to offer video
services will accelerate its contribution
of broadband fiber networks. Cable crit-
ics contend if telcos were allowed into
television, they would use monopoly
revenues and power to quickly push
competitors out of its markets. -

BROADCASTERS APPLAUD FCC'S CAMPAIGN PLAN

Industry backs commission moves to pre-empt courts in lowest-unit-charge cases

lined up last week behind the
FCC’s effort to curtail lawsuits
against television stations for allegedly
overcharging candidates for campaign
spots by pre-empting court jurisdication
in such cases (BROADCASTING, Oct. 7).

““It’s right on the money,"” said attor-
ney Greg Schmidt, who has two clients
now defending themselves from such
suits. ‘“The ultimate step is total pre-
emption of court action.*

Craig Blakeley, lead Washington
counsel for the broadcasters involved in
suits filed in Alabama and California,
said: ‘“The FCC has the authority to
assert exclusive jurisdiction not only on
liability, but over the remedies aspect,
and we are going to urge the FCC to do
s0.”’

The National Association of Broad-
casters agreed the FCC can pre-empt the
courts. “‘It remains the one and only
forum to resolve this issue,”’ said a
spokesman for the association.

As expected, the FCC last Thursday
launched a proceeding aimed at assert-
ing sole jurisdiction over determining
whether stations have violated the low-
est-unit-charge law, which requires sta-
tions to sell time to qualified political
candidates at their most favorable rates
for each class of time.

Should the FCC pre-empt state and
federal courts on lowest-unit-charge li-
ability, candidates would be precluded
from suing stations to recover overpay-
ments unless the FCC had already
found the stations to have violated the
law.

In the accelerated proceeding, for
which comments are due next Monday
(Oct. 21), the FCC also asks whether it
should go beyond basic liability in as-
serting jurisdiction and ‘‘pre-empt any
cause of action in any court.”’

pre-empting courts on liability would
limit lawsuits; pre-empting them also on
sanctions would virtually eliminate

T he broadcasting industry quickly

Dianne Feinstein

Quotaa gver _guflmmlﬂm

California Governor Pete Wilson, whose
negative spot against Dianne Feinstein
aired during the 1999 gubernatorial con-
test, is among those suing stations for over-
charges under the lowest-unit-charge law.

them.

Bobby Kahn, an Atlanta attorney rep-
resenting some of the candidates in the
suits, said he will be filing comments
opposing pre-emption, particularly over
damages. “‘That would effectively de-
prive clients of remedies,”” he said. It
has not been clearly established that the
FCC has the authority to order stations
to repay overcharges, he said.

According to FCC sources, the agen-
cy is ready to assert jurisdiction over
liability, but not necessarily over dam-
ages.

FCC Chairman Alfred Sikes and
Commissioner Andrew Barrett, in a
statement attached to the four-page pro-
ceeding notice, expressed some doubts
about pre-empting damages. Asking
about total pre-emption should not be
*“read as concluding the commission has
the ability or should exercise that abili-
ty,”” they said.

Sources say Commissioner Sherrie
Marshall is also inclined not to limit the
pre-emption, to liability. Commissioner
James Quello has been championing full
pre-emption and Commissioner Ervin
Duggan is reportedly sympathetic.

The FCC effort is a response to
lawuits that have been filed or threat-

ened in several states. The suits them-
selves were sparked by an FCC audit of
30 broadcast stations in July 1990 to
check on their compliance with the low-
est-unit-charge rule and other political
broadcasting rules.

The lead case came in Atlanta against
wXIA-TV. Other followed in Alabama
and California involving a total of more
than 40 stations.

The Atlanta and Alabama cases have
produced conflicting opinions in state
and federal courts as to the FCC jurisdi-
cation, which the FCC hopes to settle
through its proceeding.

In a speech prepared for delivery last
Friday before the Minnesota Broadcast-
ers Association in Austin, Minn., James
Quello made his case for why the FCC
needs to take action.

“I don’t believe the FCC would be
properly discharging its responsibility by
relinquishing the enforcement of the
lowest-unit-charge law to various state
courts,”” Quello says in the speech.
“You can’t have 50 different state
courts interpreting FCC rules,”” he says.
*‘It is up to us to effectuate the federal
statutory policy that Congress intend-
ed.”

The speech blasts unnamed others
who are suggesting that the FCC is try-
ing to deprive candidates of a legal rem-
edy. ‘‘What rubbish,”” Quello says.
‘‘Candidates have survived under this
law for decades without needing an ava-
lanche of litigation."’

Because the suits are being filed on
behalf of campaigns long over, Quello
says, the suits serve ‘‘mainly to line the
pockets of assorted lawyers and consul-
tants. I have heard that in some cases,
the lawyer and candidates—not the can-
didates—have received more than two-
thirds of the money received in settle-
ments with broadcasters.”’

Kahn estimates that his clients have so
far received $600,000 in full or partial
settlements from 10 stations. -
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ew World Entertainment has
signed a letter of intent with Sony
Pictures Entertainment’s Colum-
bia Pictures Television to sell most of its
production properties and development
projects. Columbia is using the acquisi-
tion to form TriStar Television. Jon
Feltheimer, president, New World Tele-
vision, will oversee TriStar as the new
division’s president. Joining Feltheimer
at TriStar will be a slate of New World’s
writer-producers including Bob Brush,
executive producer of The Wonder
Years. The move signals the end of New
World as a player in the network produc-
tion business. The company will focus
its attentions instead on international co-
productions and preduction for cable.
The announcement of the formation
of Columbia’s second network produc-
tion division was announced last Mon-
day in Burbank. Gary Lieberthal, chair-
man, Columbia Pictures Television, said
both divisions (TriStar and Columbia
Pictures Television} will operate as sep-
arate entities within Columbia, similar
in structure to Time Warner's Warner
Bros. Television and Lorimar Televi-
sion. Also similar to the Warner Bros.’
structure, product from both the TriStar
and Columbia Pictures Television divi-
sions will be distributed through one de-
partment. Feltheimer will report directly
to Lieberthal as will Scott Siegler, presi-
dent, Columbia Pictures Television.
Joining Lieberthal at the hurriedly called
press conference were Feltheimer,
Siegler, Barry Thurston, president, Co-
lumbia Pictures Television Distribution
and Alan Levine, president and chief
operating officer, Sony Pictures Enter-
tainment’s Filmed Entertainment Group.
Under the agreement, which was
signed after a week of negotiations and
is expected to be finalized on Oct. 19,
Columbia Pictures Television will se-
cure all production and distribution
rights to four New World-produced net-
work series, Get a Life and Charlie Hoo-
ver, both on Fox; The Adventures of
Mark and Brian on NBC, and Boys of
Twilight on CBS. In addition, Columbia
will also acquire Trial, a four-hour mini-

TriStar TV President Jon Feltheimer

series starring Beverly D’Angelo and
Peter Strauss, and the two-hour made-
for-television movie Guests of the Em-
peror, starring Mary Tyler Moore. Both

CPT TO ACQUIRE NEW WORLD PROPERTIES

Sony’s Columbia will use acquisition to form TriStar Television,
New World will now focus on international co-productions and productions for cable

movies are slated for NBC. Columbia
also gains the domestic distribution
rights to two off-network series, Tour of
Duty and Sledge Hammer.

The deal also delivers to Columbia
more than 40 projects in various stages
of development, consisting of series and
long-form properties and including three
pilot or presentation commitments—one
from ABC and two from NBC.

Lieberthal said the agreement also in-
cludes a right of ‘‘first discussion”
whereby New World will talk to Colum-
bia first if they should decide to unload
any more properties.

Part of the motivation behind the
move, explained Lieberthal, was the
positive effect *‘of having two labels in
the marketplace,’’ citing similar moves
in the record and movie business. ‘“The
TriStar logo has also generated a fair
amount of goodwill in the movie busi-
ness,”” he said. -5

NEW WORLD FOR NEW WORLD

With dealing of its network product to Columbia,
company will concentrate on international

co-productions and cable fare

nearly all its domestic production

properties and writer-producers to
Columbia (see above) signals the start of 2
new focus for the company according to
Jim McNamara, president, New World
Entertainment. The company’s attentions
will now be on intemational co-produc-
tions and production for cable, areas Mc-
Namara says are the only arenas in which
small independents can survive in today’s
marketplace of runaway production costs
and burdensome deficits.

“*‘Some time ago we asked ourselves:
‘What’s wrong with our business that
we're not making the kind of money we
should be, and in fact are losing mon-

ey,” ”’ said McNamara. ‘“When we

T he move by New World to transfer

asked ourselves what was causing us
headaches, we decided, of course, on
network prime time production, which is
the big leagues. It takes major-league
pockets to make it through the short-
term to get to the nirvana of syndica-
tion.”” The move of unloading their net-
work series responsibilities will save the
company ‘‘millions of dollars,” said
McNamara.

New World’s lone network success is
ABC'’s The Wonder Years, now in its
fourth season. The company sold the
distribution rights to the 100 episodes to
Tumer Program Services for $100 mil-
lion nearly a year ago.

New World's other network forays re-
cently have not been so successful.
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Their library consists of several series—
Tour of Duty, Sledgehammer and El-
vis—that lasted long enough on the net-
work to accumulate a large deficit total
but not enough to accumulate 100 epi-
sodes for a successful launch.

Along with the change in focus for the
company apparently will come a restruc-
turing in personnel. Although Jon Felt-
heimer is the only member of manage-
ment t0 move to Columbia, he said at

the press conference that it is likely other
New World staffers may make the
move. One exodus that appears immi-
nent is that of Tony Brown, president,
domestic syndication, New World. With
the company no longer in the business of
producing for domestic distribution out-
side of cable and their daytime soaps,
the head of their domestic distribution
unit appears to be on the way out. *‘]
don’t know the answer to that,”” said

McNamara when asked of Brown’s fate.

As for a broader restructuring of the
company, Bill Bevins, chairman of New
World, will assume Feltheimer’s respon-
sibilities. McNamara expects some
changes when the deal with Columbia
becomes final Oct. 19. **We’ll probably
beef up in some areas and downsize in
others. New World was never too fat,
and in the past few years, we've been
operating pretty lean.”’ -

FIVE ABC AFFILIATES PICK UP DENNIS MILLER

Tribune capitalizes on ABC exit from late night

ribune Entertainment is striking

while the iron is hot in late night.

In the wake of ABC’s announce-
ment that it would discontinue its late
night show, fnto the Night, Tribune En-
tertainment has struck deals with five
ABC affiliates to pick up the new Den-
nis Miller Show. The one-hour strip is
scheduled to debut Jan. 20, which is also
the first day of the NATPE International
convention in New Orleans.

The ABC affiliates clearing the show
include WPLG(TV) Miami, WRTV(TV) In-
dianapolis, wKow(Tv) Madison, Wis.,
WTEN(TV) Albany and KVII(TV) Amarillo,
Tex. In addition, other top 10 ABC affil-
iates are looking at the show, including
wxYZ(TV) Detroit. ABC-owned WLS-TV
Chicago also heard a pitch from Tri-
bune, but a station spokeswoman said it
had no plans to clear the show ‘*at this
time."”’

Dennis Miller

The show has already been cleared in
about 52% of the country, including the
stations in the Tribune and Gaylord

broadcasting groups.

The five ABC affiliates who have
picked up the show are scheduled to air
it after Nightline. In addition, two CBS
affiliates have picked up the program,
KGGM(TV) Albuquerque and WKBT(TV)
La Crosse-Eau Claire, Wis.

*‘We have some interest in the
show,”” confirmed Marla Drutz, pro-
gram director at wXYZ-Tv. “‘[Miller is]
smart, witty and has a proven track re-
cord with Sawrday Night Live and his
HBO comedy specials. And for ABC
affiliates the show is coming at just the
right time, in light of the [nio the Night
cancellation.

Tribune has not offered a pilot of the
program, but it is expected to have tradi-
tional late night talk show elements, in-
cluding an opening comedy segment, a
house band and guest acts and inter-
viewees. -5M

KATZRUSH PITCHES LIVE PILOTS

Former CPT Chairman Herman Rush is involved in plan to do live
run-throughs at L.A. comedy club, saving cost of production

ith the cost of producing net-
work and syndication pilots
continuing to escalate (BROAD-

CASTING, Sept. 23), KatzRush Enter-
tainment is joining The Comedy Store, a
Los Angeles-based showcase for stand-
up comedians, to pitch the concept of
producing and staging pilot run-throughs
before live audiences at a *‘fraction”’ of
the cost of producing a taped or filmed
episode. Apparently it’s a concept that
has already taken root at Fox Broadcast-
ing Co., where a live test of Down The
Shore led to a series order for midsea-
son.

Raymond Katz, partner of KatzRush
Entertainment and a long-time personal

manager and Hollywood producer, has
teamed with former Columbia Pictures
Television Chairman Herman Rush and
Mitzi Shore, owner of The Comedy
Store, to attract producers, writers and
agency packagers in co-venturing with
the newly-bannered Comedy Store Pro-
ductions on future series product.

Whatever agency brings in a writer-
producer pilot project would become
equal partners with Comedy Store Pro-
ductions if a series order is placed by a
broadcast network, cable network or
syndicator, says Katz,

Preliminary plans call for the staging
of live pilot productions between stand-
up comedy acts at The Comedy Store’s

main room. While he was unable to pro-
vide an estimate of intial startup costs,
Katz said the major costs will be expan-
sion of three stages, hiring of stage man-
power and prop people. He hopes to
have the first live productions started by
November, with the earliest *‘develop-
ment cycle” likely targeted for the
1992-93 broadcast season.

It usually costs over $500,000 to
mount the production of an initial pilot,
and over 80% of the pilots fail to get
series orders each season, so the net-
works usually budget to eat the cost.
However, Katz says live pilot run-
throughs would cost the networks a
“‘minute fraction’” of what they would
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pay for a pilot order. Fox recently com-
pleted a live production of Down The
Shore on one of its own soundstages
without taping a pilot, but it's hard to
say whether the other broadcast net-
works will regularly pursue the option of
staging live productions in-house, in-
stead of going to outside venues. Al-
though Katz said he has not yet heard
from the broadcast networks, he did say
that he has received four scripts from the
talent departments of several agencies.
*“The networks can aftord it [live pilot
productions], if it doesn’t cost them any-
thing,”* said Katz. ‘‘They just have to
show up, and we may even buy the
drinks. We’re assuming the liability, so
this will drastically reduce the burden on
the networks and independent swdios to
budget for tape or film production.*’
*“With [the networks’] emphasis on
the younger, 18-49 demographics,’’ said
Katz, **[they] will find that is the prima-
ry audience group that comes to comedy

‘KNIGHTS & WARRIORS’ SET TO DO BATTLE IN '92

w-elk Entertuinment Group and Western International sre infroducing a new
crash TV hour; Krights & Warriors, as a fall 1992 weekly syndication
eniry. Jerry Giilden, president of Welk Entertainment Group, producers of the
proposed hour, along with syndicator Western International Syndication, says
both will be targeting the series a5 a companion to Samuel Goldwyn Televi-
sion's Americon Gladigrors, which 1% entening it third season in syndication.

Knighis & Warriors will be a medieval-flavored sporting competition with a
madern twist, In separate male-female competitions, two “knights’ (contes-
tunts) will [woe off ageinst a pair of evil-minded “warriors"” (cast regulars)
Welk Entcriainment (originally founded by musician Lawrence Welk) and
Western Intemational share “eguel™ finuncial nsk on the venture, Gilden
estimated per-cpisode production costs to be 517000065 180000, but declined
i reveal the ongmal stadup iovestment. Westerm Internaticnal = selling
Kwights & Warriors with a seven-minute national, seven-minute local barter
split, with a completed pilot ready for sales presentations by mud-November,
aceonding o0 Western Intermational President Bon Glazer. Plans are o distrib-

ute 24 weeks of onginal episodes and 28 weeks of repearts, -MF

clubs. The real benefit is that we’ll be
able to have immediate feedback. The
producers or network executives can ask

questions of the audience afterwards, so
there is no need for investing heavily in
focus group testing.”’ —MF

STUDS: SO FAR, SO GOOD

Syndicated game show puts up solid numbers in limited roll-out

wentieth Television, the Fox syn-

dication arm, thinks it has another

home-grown hit on its hands with
Studs, the relationship game show it
rolied out this summer in 16 markets.
While many are reluctant to bestow hit
status on any show with such limited
distribution, the ratings have been im-
pressive, according to rep executives.

And the clearance list continues to
grow, according to Michael Lambert,
president, Twentieth Television. Lam-
bert said a total of 40 stations have
picked up the show for this year and that
he expects to be 70% cleared by the start
of the NATPE convention in New Or-
leans (Jan. 20-24).

Stations that have cleared the show
include WXON-Tv Detroit, KXTV(TV) Sac-
ramento, WCCB-TV Charlotte and WPHL-
Tv Philadelphia. The Fox-owned sta-
tions are clearing the show, including
wNYW-Tv New York, which will air the
show starting today (Oct. 14), at 11:30
p-m. (BROADCASTING, Oct. 7). The Ron
Reagan Show (see box, this page), the
beleaguered hour talk strip from MCA
TV which is cleared at 11:30 p.m.-12:30
a.m., is being moved to 3-4 a.m. slot on
WNYW-TV.

Studs was created at the Fox Stations
Inc. in-house production arm headed by
Stephen Chao. The unit also created

America’s Most Wanted, and Comic

Strip Live, both now on the Fox net-

work. Sources say the unit is working on
a companion game for Sruds that Twen-
tieth may bring to NATPE.

According to Lambert, Twentieth is
pitching the show as a younger-skewing
alternative to certain game, talk and
news shows that skew older. **Fifty-six
percent of the audience watching Sruds
is adults 18-49,”" said Lambert.

The show has turned around time pe-
riods for many stations carrying it. In the
July book (numbers cited below are all
Nielsen unless otherwise noted) on Fox-
owned wFLD-Tv Chicago, the show took
the station from fifth place to first (year-
to-year) at 10:30 p.m.

KDNL(TV) St. Louis had a similar expe-
rience with the show at 11:30 p.m.,
where it posted an average 5.8/15. The

show boosted Fox-owned KTTv(TV) Los
Angeles’s 6:30 p.m. time period by
86%, according to the Arbitron July
book. In Milwaukee, the show gave
WCGV-TV its best numbers at 6:30 p.m.
in five years, with a 4.4/9 average for
July.

“*We very carefully handpicked sta-
tions for the summer run to get a variety
of time periods where we thought the
show would work well,”” said Lambert.
While the early returns are good, others
say the true test will come with wider
distribution, when Twentieth can’t be so
picky, said John Von Soosten, vice pres-
ident and director of programing, Katz
Television. **1t’s not on the same play-
ing field as the more broadly circulated
strips,”’ he said. -sM

RETOOLING REAGAN?

hile plans call for The Ron Reagan Show to go into hiatus next month,
MCA TV president Shelly Schwab said last week that MCA and Fox are

looking for ways to save the program. Options include possibly reformatting
the show and moving it to another time period. It currently plays in late night.
*‘Everybody believes in Ron Reagan at MCA and Fox,”" Schwab said. *‘The
show received an enormous amount of good press, but it didn’t translate into
ratings. Not enough viewers sampled the show.’’ Schwab did rule out one
rumor on the street last week that the show might be dropped in syndication
but picked up as a possible late night or daytime entry on the Fox network. For
now, he said, Fox has not extended its commitment to the program beyond the
first 21-week cycle which began Aug. 12. **We're going to regroup, do a little
research and try to come up with the right formula,” said Schwab.
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RATINGS ROUNDUP

7:00 PM 7:30 PM 8:00 PM 8:30 PM 9:00 PM 9:30 PM 10:00 PM 10:30 PM
ABRC 62. MacGyver [9.1/15] 13. NFL Monday Night Football—Philadelphla vs. Washington [17.1/29]
| 15.0/24 [8‘3/14 10.0/17 16.7/26 19.2/29 19.3/29 16.8/27
ol -
2! | CBS 17. Evening Shade | | 8. Major Dad 5. Murphy Brown | | 6. Designg Wmn | [15. Norlhern Exposure [16. 8/27]
| 17.8/28 [15.9,/26) (18.1/28) [(19.9/29) |19.2/28] 17.4/27 16.2/27
|
- :
£ | NBC 29. Fresh Prince 39, Blossom 25. NBC Monday Night Movles—Carolina Skeletons [14.7/23]
E 14.2/22 13.9/23) [12.2/19] 14.2/21 14.4/21 15.2/24 14.9/25
: Sy -
|
| ABC 10. Full House 14.Home Improve- 1. Roseanne 7. Coach* 43. Homefront [11. 5/20]
_|16.2/26 [17.4/29] ment [17.0,/27] [21.3/33] [18.2/28] 12.0/20 9/20
‘2_ CBS 27. Rescue: 911 [14.1/23) 53. CBS Tuesday Night Movie—The Naked Gun [10.1/16]
l114/18 13.2/22 15.0/24 9.8/15 10.1/16 10.9/18 9.7/17
... '
[ L
2 INBC 75. Real People Reunlon [7.7/13] 21. Heat of the Night* [14. 9/23] 27. Law and Order [14.1,/24]
12.2/20 7.9/13 1.5/12 14.1/22 15.7/24 14.3/24 13.8/25

ABC 36. Dinosaurs 21. Workter Years* | {21. Doogie Hwsr | [ 56. Sibs 58. Anything But | [ 76. Good & Evil
: 11.6/19 [12.5/21] [14.9/24] [14.9/23] [9.9/185] Love [9.6/16) [7.6/13)
s -
1 CBS 51. Royal Family | {69. Teech 3. Country Music Awards [20.5/33]
'5 16.8/27 [10.3/18] [8.7/14] 17.5/27 20.6/32 21, 7/35 22.0/38
= — -
g NBC 18. Upsolved Mysteries [15.5/26] 43. Night Court 46. Seinfeld 50. Quantum Leap [10.4/17] ]
12.4/20 14.8/25 16.2/26 [11.5/18] [11.1/17] 10.3/17 10.4/18
ABC 70. Pros and Cons [8.2/13] 67. FBI: Untold | [53. American De | [66. Primetlme Live (8. 9/15] p
8.8/13 8.0/13 8.4/14 Stories [8.8/13] | [tective [9.6/15) 9.3/15 .4/15
‘.: CBS 47. Top Cops [10. 7/18] 60. Trials of Rosie 0'Neill [9.3/14] 36. Knots Landing [12 5/21]
< | 10.8/18 9.8/16 8.8/13 9.7/15 12, / .9/23
F o
=
-‘Z NBC 16. Cosby 10. A Different 4. Cheers 9. Tonlght Show 29th Anmvevsary [17. 7/29]
El17.9/20 [16.6/28] Word [17.4/28] | |[20.2/31] 17.3/26 17.9/29 1/31
=
1
' FOX 29, Simpsons 53, Drexell's 45, Beverty Hills 90210 [1.L3/17] .
11.7/18 [13.9/23] Class (10.1/16) | {11.1/17 11.4 :
—e
1 ABC 33. Family 34. Step By Step 41. Perfect Strgrs 52. Baby Talk 42. 20/20 [11.8/22]
12.0/22 Matters (13.2/25]| |[12.9/24] [11.9/22] [10.2/18] (119721 11.7/22
|
-+ BS 76. Princesses 62. Brooklyn Br 36. 60 Minutes—Entertainers [12.5/23] f
g 111/21 [7.6/15] [9.1/17} 12.6/23 13.9/25 12. 3/22 11. 4/22
E NBC 84. Real Life w/). | [89. Expose 86. Dear John 87. Flesh N [70. Reasonable Doubts [8. 2/15] -
&= | 6.5/12 Pauley [5.9/11] [5.4/10] [5.6/10] Blood [5.5/10] 7.8/14 8.7/16
FOX 84, America's Most Wanted [5.9/11]| [95. Ultimate Challenge 14 5/8]
5.2/9 5.8/11 6.0/11 4.3/8
ABC 60. Who's the 67. Growing Pains 81. Young Riders [6. 5/12] 74. The Commish [7.8/15]
| 7.8/15 Boss? [9.3/18] (8.8/18] 6.2/11 7.6/15 8.0/16
|
'g CBS 79. CBS Saturday Movie—Brotherhood of the Gun [7.3/14] 73.P.S. ILuv U [7. 9/15]
S| 7.5/14 6.3/12 7.0/13 8.0/15 7.9/15 7. 7/1
b
B e e g B e b . gl L R T e L N e
'; NBC 35. Golden Girls 47. Torkelsons 19. Empty Nest 32. Nurses [47. Sisters [10.7/21]
< '12.3/23 [12.7/24) [20.7/20) [15.4/28] [13.5/25] 10.8/21 10.6/21
wh
| :
| FOX 80. Cops 72. Cops 2 94. Totally Hidden| [93. Best of the
6.2/11 [7.0/13] [8.0/15] Video [4.8/9] Worst [4.9/9]
ABC 62. Life Goes On [9.1/16] 20. Am. Fun. H. 26. Am. Funniest| [56. ABC Sunday Night Movie—The Heroes of Desert Storm [9. 9/16)
| 11,0718 | [8:2/15 10.1/17 Videos [15.3/23) | |People [14.5/22] | |9.9/15 10.2/15 10.0/16 /17
| CBS 2. 60 Minutes [20.6/36] 12. Murder, She Wrote [17.3/26] 24. CBS Sunday Mowe—Fre in the Dark [14 8/23]
g 16.9/27 | {19.6/35 21.7/36 16.6/25 18.0/27 151/22 14.7/22 4.7/24 14.9/26
> - —
= | NBC 82. Adv/Mark | (87. Eerie. Ind. 91. Man of the 92. Pacific 55. NBC Sunday Night Movie—Babe Ruth [10.0/16]
5| 7.8/12 | [Bran[6.2/11] |(5.5/9] People [5.3/8] Station [5.2/8] 9.0/13 10.1/15 10.4/17 10.4/18
FOX 89. True Colors 83. Parker 40. In Living 65. Roc 29. Married/Chdn} |76, Ray Charles—50 Years of Muslc (7. 6/12]
86714 [5.4/10] Lws [6.0/10] | [Color [12.0/18]| [[9.0/14] [13.9/21] 7.9/12 7.6/12 7.4/13
T ——
LWEEKLY PRIME TIME AVERAGE ABC 11.7/20 CBS 13.4/22 NBC 11.7/20 FOX 8.1/14 | YELLOW =
1/2 HR WINNER
[susou PRIME TIME AVERAGE ABC 11.7,/20 CBS 13.8/23 NBC 12.1/20 FOX 8.0/13 *_PREMIERE
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WASHINGTC

FCC TO TACKLE TOUGH ISSUES OF HDTV SIMULCASTING

There are currently more questions than answers to HDTVINTSC simulcasting

imulcasting, the transmission of

the same audio or video program-

ing over two different broadcast
channels, was a simple concept before
high-definition television became a
Washington issue.

When *‘simuicast”> HDTV channels are
allotted to current television broadcasters
to operate side-by-side with their current
stations, should NTSC and HDTV pro-
graming be the same? Should they be
different? Should they be the same at
some times and different at others?

Margita White, president of the Asso-
ciation of Maximum Service Telecast-
ers, urged the FCC to begin considering
these questions in a letter to the commis-
sion last April that was followed by a
similar letter co-signed by White and
executives of ABC, CBS, NBC, PBS,
the National Association of Broadcast-
ers, the Association of Independent
Television Stations and the Association
of America’s Public Television Stations
last June. The FCC is expected to re-
spond with a proceeding to be opened
Oct. 24 (**Closed Circuit,”” Oct. 7).

The commission will also seek to an-
swer questions about the procedures it
should use to allot HDTV channels
(comparative hearing; first come, first
served or other) and over the length of
time broadcasters should be given to be-
gin HDTV broadcasting after assign-

ment of additional spectrum. HDTV’s
impact on the future of low-power tele-
vision will also be a significant consider-
ation.

The FCC’s advisory committee on ad-
vanced television service is currently
considering three different options for
definition and regulation of ‘‘simulcast’’
HDTV channels. One option, called the
‘‘marketplace approach,”’ means doing
nothing. The commission would leave
the term ‘‘simulcast’’ undefined and set
no regulations controlling content on
HDTYV channels. A second ‘‘flexible ap-
proach’ would be to delay content regu-
lations until a viable HDTV marketplace
has been established. A significant num-
ber of HDTV stations in a large number
of markets may not exist until several
years after a standard is set.

The most likely scenario, however,
appears to be approval of some form of
content regulation together with the
standard in 1993. The FCC may first
decide when an HDTV program is ‘‘the
same’” as an NTSC program. It will
decide whether to allow 4:3 versions of
16:9 HDTV pictures to be displayed in a
letterbox format (black bars at top and
bottom of 4:3 screen), panned and
scanned or both. 1t may rule on whether
live events covered on both channels
should originate from the same camera
or can be covered from different angles.

MAB SAYS NEW FINES VIOLATE PROCEDURE

I i comiments filed last week, the Mational Association of Broadcasters said
the FOC faled w0 comply with the Admimstrative Procedures Act by not
providing the peblic an opportunity to comment on its new fing and forfeiture
list for FCOC rules violations, The FOC thus deprived licensess, the NAR
charges, “*of their procedural and substantive rights.

The new list, relcased Aug. 8, was issued as part of a policy statement
intended o stundardize the FCC's forfeiture policy. Previously, the FCC
assessed fines on a casc-by-case basis, For some violations, such as indecen-
<y, [orfeitures have increased sixfold (BROADCASTING, Aug. 3},

The FCOC should “*scrap™ the new list and initiste a formal rulemaking
procedure, the NAB said, which came in support of petitions for reconsider-
ation filed last month by, among others, NAACE, United States Telephone
Association, Telecator and the United Church of Christ. Some petitioners,
mostly telephone interest groups, thought the ones were too high, Others,
mostly minocily groups, thought they were oo low. Most, however, agreed
the FCC should have given notice and sought comments,

It may also decide whether programs
transmitted on one channel and replayed
at a different time on the second channel
constitute *‘simulcasting.”’

Once the commission rules on what
makes NTSC and HDTV broadcasts the
same, it will then decide on when they
must be the same. It may require stations
to have the same programing on both
channels at all times or for some mini-
mum number of hours per day. A third
option would be to leave the hours of
identical programing unspecified, mod-
eling policy after the commission’s new
definition of “‘satellite’ NTSC stations
(BROADCASTING, June 17).

MSTV, the National Association of
Broadcasters, the National Cable Televi-
sion Association and most other interest-
ed groups are currently unwilling to state
specific positions on the complex simul-
cast issue and other questions likely to
be on the Oct. 24 proceeding until after
the document is released. Adding to the
complexity of the simulcast issue is how
it affects spectrum-related decisions.

Some Washington interests claim
awarding an additional 6 mhz for
HDTV to all current full-power TV sta-
tions without providing opportunities for
competing applicants in comparative
hearings would violate the Supreme
Court’s 1945 Ashbacker decision
(BROADCASTING, Aug. 26). But under
one interpretation of the decision, the
Ashbacker test would be passed if the
commission adopts a strict definition of
simulcast requiring 100% of HDTV pro-
graming in duplication of NTSC pro-
graming.

At the same time, broadcasters will
have several reasons to prefer a looser
simulcast policy. Cable systems may
have less incentive to carry both NTSC
and HDTV versions of all broadcast sig-
nals if the programing on both is identi-
cal. A strict simulcast definition could
force some broadcasters to buy HDTV
studio equipment at a quicker pace than
anticipated and reduce funds available
for maintenance of NTSC facilities. A
required 100% duplication could also
have First Amendment implications.-gms
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NETWORKS, AFFILIATES STILL AT ODDS

OVER CABLE CROSSOWNERSHIP BAN

Two sides disagree on whether restrictions against network ownership
of systems should be modified or overturned

epresentatives of broadcast net-

works and their affiliates failed to

make much progress in their ini-
tial attempt to find a way to relax the
FCC's ban against common ownership
of networks and cable systems.

Following an Oct. 4 meeting in Chi-
cago, representatives of both sides said
they agreed only to talk again and to try
to postpone any FCC action on the ban
until their talks have had more of a
chance to bear fruit.

The networks would like the FCC to
relax or repeal the ban, but affiliates
have been vociferously protesting any
change, fearing large cable operators
taking over networks as much as net-
works acquiring cable systems (BROAD-
CASTING, Aug. 26).

““The networks bounced around some
ideas,”’ said Bob Kalthoff, general man-
ager of wWBIR-TV Duluth, Minn., and
chairman of the government relations
committee of the NBC afﬁliates board,
but all were *‘unrealistic.”’ None provid-
ed sufficient protections for the affili-
ates, he said.

The networks seemed primarily inter-
ested in gauging how serious the affili-
ates’ opposition to modifying the ban
was, Kalthoff said. They got their an-
swer: *‘We are very serious,”” he said.

The FCC’s reconsideration of the net-
work-cable crossownership ban is part
of FCC Chairman Alfred Sikes’s *‘attic-
10-basement’’ review of all the owner-
ship rules, which was launched in July.

Repealing the ban is also part of an
outstanding three-year-old rulemaking.
There has been some speculation that the
FCC may use the rulemaking to take up
the ban on a separate and faster track.

John Behnke, president of Fisher
Broadcasting Inc. and chairman of the
government relations committee of the
ABC affiliates,.group, would not say
whether he was optimistic or pessimistic
about the talks. **We are simply at a
point in the discussions where we
haven’t resolved anything.”’

But Martin Franks, CBS vice presi-
dent, Washington, said he was hopeful
they could *‘reach some accommodation
with the affiliates so we can lobby’’ the
FCC for change together.

Making good on their promise to slow
things down at the FCC, the networks
last week asked the FCC to put off the

Oct. 22 due date for the first round of
comments in the ‘‘attic-to-basement”
inquiry.

They are not alone. While the net-
works and affiliates were meeting in
Chicago, the Motion Picture Association
of America and the Association of Inde-
pendent Television Stations jointly
asked the agency to postpone the initial
comments until Nov. 21 and replies until

Dec. 19. Both cited the importance and
complexity of the proceeding.

To develop its position, the MPAA has
called a meeting of top television division
executives of its member companies. Be-
cause of conflicting schedules, the meet-
ing could not be set until Oct. 23.

The INTV said it planned to formulate
its position at its fall board meeting on
Oct. 16-17. -

PRICE PAYS THE PRICE

CC Administrative Law Judge Joseph Stirmer revoked David Price’s

license for wOKJ(AM) Jackson, Miss.,

and levied 32,000 in fines against

Price for willful and repeated violations of FCC rules.

On July 20, 1990, Mississippi Power and Light cut off electricity to wOKJ
for non-payment. wOKJ's six towers, which are located 2%2 miles from
Jackson’s John Bell Airport, were left without lights.

Stirmer said Price failed to notify the FCC of the station’s shutdown, did not
have authority to be silent for an extended period (since July 20, 1990), did
not keep WOKJ's six towers lit and failed to respond to FCC correspondence.

The FCC called Price’s actions *‘irresponsible and reckless’
**has demonstrated a cavalier attitude’’

and said Price

throughout the process.

According to the FCC, Price, who purchased the station in 1988, said the

station would be off the air temporarily as he sought o find a new buyer. An

application to transfer the station to Jerianne Medley for $35,000 was filed in
March, but Medley apparently suffered injuries in an automobile accident and

was unable to complete the sale.

At the hearing, Price said he had found a minority buyer for wOKJ and asked
that he be allowed to dispose of the station under the FCC's distress sale
policy. However, FCC policy prohibits distress sales once revocation hearings

have started.

Price filed an application to sell KNEK-AM-FM Washington, La.,

to James

Dulaney for $1 plus assumption of Debt. He recently sold WKPG(AM) Port
Gibson, Miss., to Evan Doss Jr. for $25,000. Price still owes nearly $100,000
to Holt Communications, former licensee of wOKJ. Also, the FCC said, Price
has judgments against him, has not filed IRS returns for 1989 or 1990 and has
attempted to protect his assets by transferring them to his wife.
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SPECTRUM AUCTION PROS AND CONS DEBATED

“We can work this out ,’ suggests House Telcomsubcom Chairman Markey

ro-spectrum auction forces in the

House had an opportunity to make

their case last week. Republicans
and Democrats spoke in favor of auc-
tions during a Telecommunications Sub-
committee hearing last Wednesday (Oct.
9).

Last July, the House passed the
Emerging Technologies Act, a measure
to reallocate 200 mhz of government-
controlled spectrum to the private sector
(BROADCASTING, July 15). But the bill
left the question of how to reallocate the
spectrum unanswered. The Bush admin-
istration and some subcommittee mem-
bers favor H.R. 1407, a bill authorizing
competitive bidding rather than random
lotteries or often time-consuming com-
parative hearings.

Many Republicans have supported
auctions, while most Democrats have
not. But Subcommittee Chairman Ed-
ward Markey (D-Mass.) said, ‘'l think
we can work this out. The philosophical
basis for understanding is there. We
have to work on the words.”’

‘I can’t help but feel that the two
sides are closer together than they real-
ize. The status quo is not worth saving,”’
said Jim Cooper (D-Tenn.).

The hearing’s main witness, Com-
merce Secretary Robert Mosbacher, said
spectrum should be treated like national
resources, such as public land, oil and

as.
¢ *“When people make private commer-
cial use of public resources, the normal
American way has been for the party

benefiting to pay.... It’s a national poli-
cy. We've been [too] slow to apply this
policy to the electromagnetic spec-
trum,’” he said.

*“The public simply cannot tolerate
the perpetuation of a systematic give-
away of a scarce public resource,"” said
ranking minority member Matthew J.
Rinaldo (R-N.J.}.

Thomas J. Bliley k. (R-Va.) said
‘*the time has come to re-evaluate our
(spectrum]  management  technique
...such a discussion must necessarily in-
clude the revenue-raising possibilities.’”

Debate at the hearing also touched on
where the money raised—a still un-
known amount—will be spent.

One emerging position, supported by
Don Ritter (R-Pa.), a sponsor of H.R.
1407, is that the money should be in-
vested in the future telecommunications
infrastructure. Other Republicans, in-
cluding Senator Robert Dole (R-Kan.)
who has sponsored past spectrum auc-
tion-related legislation, favor revenues
to pay for new or existing programs.

The administration favors using the
revenues to offset the federal deficit.
Democrats sympathetic to the spectrum
auction concept tend to favor the admin-
istration plan.

Administration sources said division
among Republicans on where the money
would go may cripple competitive bid-
ding’s chances in the Democratic-con-
trolied Congress.

Competitive bidding *‘promotes spec-
trum efficiency and provides fiscal relief

to the American taxpayers,”’ Mosbacher
said in defense of the administration’s
position. ‘‘Estimates of the potential
revenues run into the billions [of dol-
lars]. We can’t afford to ignore this po-
tential contribution to the fiscal health of
the United States.”’

Ritter said ‘‘competitive bidding
does not change any other require-
ments or obligations of the licensee. It
only changes the method by which li-
censes are distributed. Diversity, mi-
nority ownership, the needs of small
businesses, the public interest [and] the
emergency services can be taken into
account. As it is now, in the open mar-
ketplace, these principles mean abso-
lutely nothing.’’

An argument against auctions may be
that they favor deep-pocketed ‘‘behe-
moths,’” Markey said. Small, entrepre-
neurial businesses would be shut out of
future spectrum-dependent and technol-
ogy-driven industries. *‘That’s where
the new ideas come from, the new jobs.
I'm concerned that entrepreneurs won'’t
have a chance to roll the dice [because]
the behemoths will prey upon their ¢co-
nomic vulnerabilities.”’

Mosbacher is expected to appear
again to discuss spectrum auctions dur-
ing a Senate Communications Subcom-
mittee hearing this Thursday (Oct. 17).
Subcommittee Chairman Daniel Inouye
(D-Hawaii) has said he will not move
the Senate version of the Emerging Tele-
communications Technologies Act to a
floor vote until after the hearing. 9§

DUGGAN SEES LIGHT AT END OF BLEAK TV REPORT

last week attempted to pierce the

doom and gloom enveloping the
broadcasting industry, telling a group of
small-market broadcasters in Washing-
ton they can prosper in the future if they
stay active in communications policy-
making, work together on common
goals, explore opportunities in cable and
focus on local programing.

Duggan said he prefers to read the
FCC Office of Plans and Policy's
‘“‘bleak’’ June report on broadcast televi-
sion ‘‘as a warning, not a prophecy.”

The report identified several trends
pointing to an increasingly diminished
role for the medium in the 1990's
(BROADCASTING, July 1).

F CC Commissioner Ervin Duggan

**Unless broadcasters bestir them-
selves and regulators and legislators
look very carefully at what is happening
to this market,”” Duggan said, ‘‘the
trend lines could come true.””

Television stations are being ““whip-
sawed by a great many negative
forces,”” he said. With the recessionary
economy they also have to deal with
decreasing network compensation, loss
of viewership to cable and mounting
programing and other costs.

Duggan stated that the FCC is aware
of the troubles broadcasting faces and
will do what it can to preserve the medi-
um. ‘‘We are not eager to preside over
the destruction of free over-the-air
broadcasting in the U.8.,”" he said.

Duggan parceled out some free ad-
vice. Broadcasters should make their
cases for regulatory and legislative re-
form on the state and national levels
*‘with unequaled zeal and eloquence.”
Part of their argument should be that
what is in jeopardy is the *‘service for
which no one pays,’’ he said.

To be effective among policymakers,
Duggan said, broadcasters have to come
up with a common agenda, a particularly
crucial step if they are to win the support
of the White House, he said.

Broadcasters must also undergo a psy-
chological transformation and begin
adapting to the multichannel world cre-
ated by cable, he said. *‘The explosion
of video choice is not going away.’” A
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SOME NBC AFFILIATES WARM UP TO PPV PLAN

Participation in PPV profits is tempting to some in tough times

BC affiliates, many of whom

have long looked upon the net-

work’s three-channel pay-per-
view Olympics plan with distaste and
mistrust, are starting to change their atti-
tudes.

Evidence of that turnaround is being
seen in affiliates’ reaction to the PPV
Olympics per-inquiry (PI) plan. Affili-
ates must decide this week (Tuesday,
Oct. 15) if they will participate in the
program, which calls for airing 375
gross rating points (GRPs) worth of
spots per month (about one or two spots
per day, depending on market size and
daypart), starting Dec. [, and running
up until the Olympics begin in July. In
turn, affiliates will share a pool of mon-
€y averaging out to $10 per PPV sub-
Scriber, up to 3.5 million subscribers.
For each additional 150,000 subscribers,
the price goes up $1, capping off at $20.
Each affiliate’s share is based on the

stations is to what extent cable systems
in their ADI will carry the Olympics.
Low carriage would diminish station in-
terest in the plan, and many cable sys-
tems have yet to determine just how
widespread their carriage of the event
will be.

As of last week, the majority of affili-
ates were still undecided or waiting for
more information, according to Da-
miano. Some have already signed up,
though, while others, he acknowledged,
have rejected the plan based on ‘‘owner
and management philosophy’” against
the PPV Olympics.

But even some stations that remain
wary of the PPV event like the idea of
getting the second revenue stream it can
provide through the PI plan. Although
the amount stations are paid depends on
an unknown quantity—the success of
the PPV event—the possibility of that
1 »n~ticing, especially consider-

Affiliates who some months ago be-
moaned the PPV Olympics now say they
are accepting it as a fact of life that has
made it possible for NBC to afford the
$400-million rights fee. Trying to re-
coup costs via additional outlets such as
PPV “‘may in fact be a reality in how
broadcast networks will have to deal
with rights negotiation in the future,”
said Edward Piette, outgoing general
manager of KSDK-TV in St. Louis (a par-
ticipant in the PI plan) and incoming
general manager at WDAF-TV Kansas
City, which was undecided last week.

Affiliates seem more ready to deal
with that reality than they did some
months ago. ‘‘We all learn to accommo-
date,”” said Jon Kelly, co-owner of
KCRA-TV in Sacramento, which will par-
ticipate in the PI plan, breaking with a
policy in place since 1945 not to accept
per-inquiry advertising.

Kellv said he has eotten no nressure




ates for its recent handling of affiliate
concerns about the PPV Olympics.

That has not always been the case; the
PPV event was a point of acrimony be-
tween the network and its affiliates for
some months, especially as stations real-
ized the PPV event would be devoted to
the minor, and to the major sports that

make up the broadcast coverage.

Those who see the need for the net-
work to find another delivery vehicle to
offset costs say they are pleased NBC
went the PPV route instead of following
CBS's lead and sharing the event with a
basic cable network, as it is doing with
Turner Broadcasting for the winter

*

Olympics. **That creates competition for
| ad dollars. At least the pay-per-view
Olympics don’t do that,’’ said John Spi-
| nola, chair of the NBC Olympics com-
mittee and vice president and general
| manager, WBZ-TV Boston, which has
signed up to paricipate in the PI

| plan. -spml

s premium television struggles
through one of its toughest years,
number-two premium network
Showtime plans to continue its strategy
of acquiring theatrical movies exclusive-
ly in the pay-TV window, supplemented
by efforts to challenge HBO’s pre-emi-
nence in original productions.
According to Jim Miller, executive
vice president for programing, 1992 will
be the last year Showtime runs a non-
exclusive major title. The network has
enough exclusive product to last through
1993 and perhaps 1994, depending on
the production schedule of some of the
studios with which it has agreements.
But, said Miller, *‘the value of the films
is less than it used to be, and that is
ultimately being seen in lower prices.”’
With smaller budgets for original pro-

Oliver Stone

association with Those Guys Interna-
tional. One hundred video cam- - -il]

SHOWTIME PLANS ORIGINAL PRODUCTIONS FOR "92

Films, comedy programing will supplement strategy of acquiring exclusive theatricals

and Drew Barrymore, from Motion Pic-
ture Corporation of America, and Via-
com Pictures’ “*Nails,”” starring Dennis
Hopper.

8 A documentary on director Oliver
Stone, slated for March or April, to co-
incide with Showtime's premiere of
*“The Doors.”

8 Comedy, which is getting an addi-
tional boost from some big-name come-
dians. Redd Foxx, Joan Rivers and Bob
Newhart have each signed on to do one-
hour stand-up comedy shows. Showtime
will also continue its focus on develop-
ing new comedic talent through its fifth
season of Comedy Club Network, which
visits comedy clubs throughout the
country,

B A videotaped comedy special fea-
turiflg Lily Tomlin. Showtime has al-
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and, subsequently, on local ad sales.
NBC is still unsure just how m
affiliates will agree to the plan. **
initial response has been good. Not
tremely good, but good,”" said John I

miano, NBC senior vice president, af
[ iate relations. One concern among ° rom SRDS
- _ ]

Broadeasting Oct 14 1991

The multi-media resource of
advertising and marketing information

targeting The Midwest!

Look to MediaScope from SRDS when your advertising and n
marketing target is the Midwest. This NEW comprehensive >
resource provides insights and information on over 2,000 s F

media vehicles targeting lllinois, Indiana, Michigan, Chio R

and Wisconsin.

The essential media planning tool.

Unmatched for its scope of standardized data on
regional advertising and marketing opportunities,

MaediaScope profiles not only all major

Midwestern print and broadcast media, but also
outdoor, transit, airport, yellow pages and local
direct mail coupon books. It's essential for instantly
identifying Midwestern media opportunities, com-
paring local and regional media vehicles and
costing out complete, efficient and effective

campaigns aimed at the Midwest market.
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The unique media & marketing resource.
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STANDARD RATE & DATA SERVICE Srds

3004 Glenview Road, Wilmette, L 60091

[] Yes, send me

subscriptions to MediaScope for only $129 each, including

shipping and handling, $20 savings cff the regular price of $149.
Please send me my MediaScope on a 20-DAY FREE TRIAL! If | am not completely satisfied with
this market targeting resource, | will return it within the 20-day trial period and owe nothing. If
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REGIONAL SPORTS IS ON A ROLL

Despite tough economy, sports services flourish

espite a soft sports marketplace

and some spotty individual areas,

regional sports networks have
managed to make winter sports—namely
basketball and hockey—attractive to ad-
vertisers, *‘Some miracle dropped down
and protected us,’’ said Robert Kunath,
senior vice president and general manag-
er, Group W Sports Marketing, which
sells national ad time for 14 regional
networks.

But the advertising fundamentals of
regional sports networks are different
than those of other sporting venues, and
may be a key reason for their success.

Most of their inventory is taken up by
sponsorships, rather than spot advertis-
ing. Those sponsorships go beyond ad-
vertising on the networks, and into arena
signage, premium offers, community re-
lations vehicles and luxury suites. Re-
gional sports networks are also benefit-
ing from the fact that they are just
starting to come into their own, and be
accepted as viable advertising media.
‘‘We’re going through a honeymoon of
acceptance,’’ said Kunath. ‘*As a means
of [audience] delivery, regional sports
networks are not as questionable as they
were a year ago."’

Mike Jackson and Melanie Hastings are two of the anchors at Allbritton Communica-
tions' 24-hour local cable news service ALLNEWSCO, which launched last week in
Washington. ALLNEWSCO is offering live coverage from 6 10 9 a.m. and noon to 8 p.m;
the rest of the day's material is taped. The service also has three regionalized editions
(in Maryland, Virginia and the District) that air from 5 to 9 p.m. Nearly 100 staffers
have been hired to operate the channel, which shares the market with Allbritton’s

WJLA-TV.

The Biggest Yei!

the 4th Annual
Confferenee & Egposiiion

——November 23,24 & 25—
The Riviera Hotel & Conference Center *» Las Vegas, Nevada

For details call 1-800-225-8183
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Regional sports network executives
say they owe their successful winter ad
sales to existing sponsors renewing their
contacts and, they say, to new sponsors
trickling in, despite the downturn in the
economy, Although some networks will
still be selling sponsorships as the hock-
ey and basketball seasons open, accord-
ing to Robert Fennimore, president for
Rainbow Advertising Sales Corp.
(RASCO), which represents the 11
SportsChannel regional networks, others
are virtually sold out, and remaining in-
ventory is-being saved for spot sales,
said Group W’s Kunath,

Douglas Moss, senior vice president,
advertising sales, MSG Network, de-
scribes New York Knicks and Ranger
sales as ‘‘the best we've ever had in our
history. A lot of hard work over the last
five to six years to develop relationships is
what helped,” he said. Moss said he
didn’t quite expect such success. **What’s
surprising is that virtually every sponsor
came back. There's usually some attrition;
we usually lose four to six clients,” he
said. Additionally, MSG has attracted at
least six major new sponsorships, from
companies such as Gillette, Alamo and
Dutch Boy Paint.

For MSG, as well as other regional
networks, basketball continues to be a
larger draw for advertisers than hockey,
although both are seliing better than last
year. MSG’s New York Knicks’ inven-
tory is 100% sold, compared to 85% to
%0% last year. The Rangers are 92% to
95% sold out, compared to 85% last
year at this time. Prices are up about
10%, said Moss.

Regional sports networks, however,
depend on the success of their local
teams in their efforts to lure advertisers.
Basketball saies for the NBA champion
Chicago Bulls and the Boston Celtics are
very strong, said RASCQ’s Fennimore.
Sales in other areas, such as Miami and
the West Coast, are ‘“getting along fairly
decently, but they’ re certainly not set-
ting the world afire,”’ he said.

While overall sales revenues for
RASCO are up 10% to 15%, that's
much lower growth compared to previ-
ous years, when revenues were increas-
ing 40% to 50% each year, said Fenni-
more. For RASCO, basketball sales are
running 20% ahead of last year’s reve-
nues, compared with hockey, which is
5% ahead. Most of the price hikes are
due not to higher CPMS but to multiple-
year-contract price increases, he said.

The allure of regional sports networks,
and their ability to obtain price increases,
is not going to last forever, according to
Group W’s Kunath. ““The honeymoon
will last a little while, then pricing will go
up too much, and we’ll be back to strug-
gling to sell it again.” -SDM
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NEW ALL-SPORTS AM SET FOR CHICAGO DEBUT

Powerhouse Windy City stations welcome ‘The Score’ to ranks of the band

wide plague of technological and rev-

enue ills confronting AM radio, the
band is alive and well. And pending FCC
approval, Diamond Broadcasting will add
its voice to the airwaves, alongside the
likes of powerhouse stations WGN(AM),
WBBM(AM), WLUP(AM), WMAQ(AM) and
WLS(AM).

Unlike the aforementioned clear-
channel giants, the new station will
broadcast with 5 kw of power, and only
during the day. The Score—WSCR(AM)
SportsRadio 820—will debut its all-
sports format as soon as the FCC ap-
proves the station’s transfer to Diamond
from Century Broadcasting.

Diamond Broadcasting already owns
WSBC(AM)-WXRT(FM) Chicago. The AM
shares time with two other facilities, and
all the programing is brokered. Diamond
programs about eight hours a day, ac-
cording to Seth Mason, vice president
and general manager, and will install a
*‘combiner’’ to allow it to broadcast
both AM’s from the same site. Although
the approval is still pending, Mason said
the group ran the idea by the FCC before
submitting the applications, and was
given enough encouragement to begin
putting the station in place.

The Score will broadcast sports pro-
graming, but not play-by-play and not
network, Mason said. *'If we do look at
play-by-play down the road,”’ he said,
*“it would only be a college-football
franchise of major local interest.”” The
station will instead need to build its au-
dience on the strength of its personal-
ities, as would a regular talk station. The
lineup so far includes Tom Shaer, a
weekend news anchor at wWMAQ-Tv Chi-
cago; Dan Jiggetts, former Chicago Bear
and CBS commentator; Dan McNeil,
formerly an executive producer with
wLUP(AM); Mike Murphy, WwLS(AM)
sports talk show host, and Brian Hanley,
a writer with the Chicago Sun-Times.

Personality radio has worked well in
Chicago, with WLUP and WGN as prime
examples. And although the city is as
competitive as any market in the coun-
try, Chicago AM operators contacted by
BROADCASTING last week were enthusi-

I n the Windy City, despite a nation-

astic about the new station. Rick Starr,
vice president and general manager of
wMAQ(AM), which holds the rights to the
White Sox and the Bulls, sees the con-
cept as a boon to the band. **A different
niche format like this is good for the AM
band,’’ he said, **and the better and the
healthier the AM stations, the better for
me in the long haul.”

The city itself is sports-crazy, added
Starr. There are five major-league
teams, plus Northwestern and Illinois
universities. *‘From the start there is the
interest and there is some natural money
for a sports station,” Starr said. “If a
sponsor does a spectrum buy, he will
probably put money on the station.”’

From an advertising standpoint, wSCR

can work as a perfect complement to
sister station WXRT. The FM is an al-
bum-oriented rock format station, target-
ed at men 25-54. The sound, according
to Mason, is “‘more eclectic, less hard,”
meaning that the station plays less heavy
metal and more ‘‘progressive bands."
Whatever the format mix, it seems to be
working: WXRT is number one with men
in its target group in the winter and
spring Arbitron surveys.

Retailers are already expressing an in-
terest in the combo buy, Mason said.
**Some are going to wait and see what
kind of ratings are involved.”” he said,
“‘but there are others who think right
away. ‘this is my type of radio sta-

tion.” "’ -

RECORDING SALES:

Units Shipped and Dollar Value
Janvary-June 1990 vs. Janvary-June 1991

Junvary-June 1990

Configuration Units Dollar Value
Dis¢ singles 14.36 56.52
Cassetie singles 45.58 133.45
(D singles 0.12 0.70
s 5.62 38.82
s 132,08 1,522.73
Cassettes 222.27 1,657.65
Music vidoos 4.05 74.63
Totals 424,08 3,484.50

Jurwary-June 1991 Percent Change
Units Dollar Value Units Dollor Value
11.40 3118 -20.61 -44.83
33.61 108.56 -26.26 -18.85
239 13.56 1,891.67 1,837.14
2.09 12.46 -62.81 -67.90
153.86 1,893.79 16.49 24.37
170.41 1371.20 -23.33 -17.28
3.32 60.12 -18.02 -19.44
377.08 3,490.87 -11.08 0.18

Source: Recording Industry Assodiation of America Market Research Committee

DOLLAR VALUE OF RECORD SALES UNCHANGED

ood news and bad is reported by the Recording Industry Association of
America for record sales in the first half of 1991. The good news is that
the dollar values of CD’s and CD singles sales were up 24% and 1,837%,
respectively, over the same period in 1990, and units shipped increased
16.5%. and 1,891%. Sales and shipments of virtually all other recorded music
products were down, however, anywhere from 17% for cassettes to 67.9% for
vinyl LP's. Combined, units shipped dropped 11% over the first half of 1990,
while dollar value remained virtually unchanged.
“Given the economic environment, in which people are buying less of

everything, the music business held its own,

LK}

said Jason Berman, RIAA

president. “‘Consumers are still spending the same amount of money as they

did last year on music.”’

Broudcasting Oct 14 1991
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BROADCASTER SEEKS TO THWART LICENSE TRANSFERS

KCDA(FM) President John Rook alleges media monopoly by Idaho competitor

s the FCC considers calls to relax

radio ownership rules, one Idaho

broadcaster is asking the Com-
mission and the Department of Justice to
put the brakes on potential media mo-
nopolies that threaten the balance of
news and that might damage local busi-
ness opportunities.

Rook Broadcasting President John
Rook, owner of KCDAFM) in Coeur
d’Alene, ldaho and once-recommended
candidate for FCC commissioner
(BROADCASTING, May 4, 1987), has
asked the Justice Department to investi-
gate whether the transfer of North Idaho
Broadcasting from local media owner
Duane Hagadone to his son Burl Todd
Hagadone violates federal antitrust laws.
Prior to the transfer, approved in Au-

gust, North Idaho Broadcasting was |

owned by the elder Hagadone, who also
owns the Coeur d’'Alene Press, various
other daily newspapers in the Idaho pan-
handle, the Hagadone Yellow Pages and
the North Idaho News Network. Rook

claims that Hagadone has a virtual stran-
glehold on the mass media in the Cocur
d’Alene market, and told BROADCAST-
ING that the transfer of North ldaho
Broadcasting, which owns KVNI(AM) in
Coeur d'Alene and recently purchased
the construction permit for KMWC(FM) in
nearby Hayden from San Diego-based
consultant George Cole, *‘is a complete
sham.’” Through Washington communi-
cations law firm Pepper & Coarzzini,
Rook also has filed a petition for stay
and a petition for reconsideration with
the Commission.

Under FCC rules, a newspaper pub-
lisher cannot own a radio station in the
same market unless he or she owned
both entities prior to adoption of that
rule in the mid '70s. Hagadone’s cross-
ownership of the Coeur d'Alene Fress
and KVNI(AM) previously was permitted
through this grandfather clause.

Rook claims that local news is
“‘grossly slanted in favor of Hagadone’s
local business interests,”” and that Haga-

done **has engaged in unfair and damag-
ing business practices’” by combining
Coeur d’Alene Press and KVNI(AM) ad-
vertising rates such that the radio spots
are offered for as low as $1.50. In a
sworn declaration signed January 22,
1991, Press publisher Roy Wellman
stated that *‘the Press staff is not permit-
ted to scll advertising for KvNI either
separately or jointly with Press advertis-
ing. Combination and/or discount rares
with KVNI are prohibited.”” However, a
media plan, obtained by BROADCAST-
ING, developed by former Press publish-
er James Hall for a local car dealer spe-
cifically offers “*a radio tie-in [of] 500
spots per month on KNI for...$1.50 per
spot.”” The 1991 BROADCASTING Year-
book reports that the standard spot rate
for the Coeur d'Alene market runs from
$14 to $23.

In papers tiled with the FCC. Haga-
done has stated that his son Burl Todd
will retain complete control of KVNI(AM)
and KMWC(FM), construction of which is

—

[ BUSINESS RADIO NETWORK |
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* Allows for local sponsorships and billboards.
* Designed to build your night and weekend audience.
* Topic specific—prime advertising vehicles for select sponsors.

Business. Not Just More Talk.

From the Leader in Innovative Business Programming.

Interactive talk programs dealing with today’s hottest topics, moderated by qualified and
respected hosts with loyal national followings.

* Delivered via C-5 and easily integrated into your current program line-up.

Call now for more information.

1-800-321-2349
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What is the First Lady
Doing on the Radio?

Radio has always pioneered
social issues, especially

when it concerns building
goodwill in local communities.
This holiday season, First Lady
Barbara Bush will be on the ABC
Radio Networks with a very
special family event. promoting
the value of reading aloud to our
children.

rs. Bush will be joined by

a host of top stars and
public figures such as Norman
Schwarzkopf. Whitney Houston,
Young M.C.. Gloria Estefan, Joe
Montana, as well as such colorful
cartoon characters as Bugs
Bunny, Sylvester, Big Bird. and
Garfield among many others.

rs. Bush's Story Time is
M the perfect program to
bring the entire family together
around the radio. Representing
the highest standard in public
service programming, "~Mrs.
Bush's Story Time can only
enhance your station's prestige
through this nationally visible
campaign.
here's nothing more
T important than the
education of our children. Here's
how you can do some good for
your listeners, your community
and your radio station. To reserve

this very special program for your
market, contact Joanna Ghiggeri
at (212) 456-5595.

Let's show the world what radio can really accomplish!

Mrs. Bush's Story Time is produced by ABC News in conjunction with Children’s Literacy Initiative.
The series is made possible by Founding Sponsor The Chase Manhattan Bank, and Time Wamer Inc.

SABC RADIO NETWORKS



expected to be completed by Nov. 1.
Rook disputes this statement, claiming BASEBALL BOOSTS AM’S IN ARBITRON
that Duane Hagadone, through Haga- merica's favorite pastime helped heritage AM stations maintain their first-
done Investment Corp., of which Haga- ; : g
. place leads in three of the wp 10 markets, sccording o the Arbitron
done is sole shareholder, loaned o . 3 ;
summer survey. wWoxiasy Chicago, Wikiam Deiroin and WREO(AmM) Boston
$300,000 to Todd Hagadone to purchase g : : i) j i : :
. ; X each posted ratings gains and fimshed first in their markets for ther play-by-
the construction permit and build the FM e Cubs. Tivers and Red S ol
facility. Rook further claims that Haga- F]a}'”m'"w?": of I’I ¢ Cubs, 'E“’g' :1|n M 'fx' 'Sw]a':m" ¥ t inight
7 : I ay-Sunila .m. to mignight.
done in 1989 loaned $40,000 to George | ~  “/numbers reflect persons 1.2-plus, Monday y, 62.m. lo midnig
Cole, pr?‘”ous 0_‘:’“:1' of the Haytqen Station Formar  Spring'91  Summer ‘9! Starion Formar  Spring ‘91  Summer '91
construction permit, to pay a competing
party to drop a challenge for the FCC 1. Hew York 6. Detroit
license. That party was KCDA(FM) Gen- WG] Oldies 52 51 WIRIAM)  MOR/news/talk 80 93
eral Manager Kim Cooper. Cole current- WLTWIF)  Soft AC 49 49 WILB[FM)  Urban 63 62
ly is listed as a member of the North wRKiF  Urbon 5.1 48 WWWW(EM)  Covmiry 63 6.1
Idaho Broadcasting board of directors WPAT-AM-FW Ensy 49 4 WOMCFM) - Dldies 39 54
and, according to the /daho Statesma WIHSLA,  Mews bt 43 Ly ” Al
', according LD ST, WELSTN)  Urban 38 42 WHYT(M)  CHR 45 7
claims *‘it was merely a coincidence that WOHTRY R 40 4 WWHAN)  News 57 "
a recent down payment from Hagadone WHES-FM AR X 40 WLLZIFM)  AOR 34 42
Investment Corp. for the KMwC(FM) li- WORAM)  Talk 46 40 WOSX(FM)  Classic rock 35 4l
cense was $40,000.”’ WHIZFNM)  CHR 34 a8 WRIF(FM)  AOR 4 39
Hagadone allegedly approached Rook WIRK(FM)  Clossic rock 3 s
several years ago in an effort to purcha§e 2. Los Angeles 7. Woshington
KCDA(FM), a transaction that Rook said
' L KOST(FM)  Soft AC 6.1 59
he pointed out WOU].d be in VlOl.a‘lIUTI of KUS-AM-FM  CHR 47 53 WPGCEM  CHR 76 78
FCC crossownership rules. ‘‘Duane KKBT(FM)  Urban 40 49 WNZO-AM-FM Counhry 59 54
Hagadone assured me that he could cir- KABCIAM)  Tolk 51 4l WOAY(EM)  Easy 56 546
cumvent that regulation, and federal -NLOSIFM)  ADR 45 45 WHDCFM  AOR 4 57
antitrust laws, by doing some advanced ::!T(:l(m) afd, ;; :: WKIS(EM)  Urbon 49 45
estate planning and putting the stations € = 0 ' WIGPIAN)  Mews 33 41
in his kids’ " Rook lained KLVE(FM}  Sponis ! 35 WASHIFM}  AC 4 41
n lS. 1 $° names, 00 ) explained. KPWR(FM) CHR 34 15 WLTT(FM) A 40 40
The original transfer application asserted KFWBAM)  News a1 R WAVAIEM)  CHR 4 3
that Burl Todd Hagadone would acquire KWKWIAM)  Sponish 34 n WHAL(AM)  News/talk 45 36
51% of KVNI(AM) and his brother Brad-
ley would hold 49%. Bradiey's name | - 0o
A WGNAW  MOR/talk 81 B4 8. Dallas-Fort Worth
subsequently was eliminated from the WGP Urban 6b a1
application when it was_revealed that he WEBM-FM  CHR 58 49 KSCSGM)  Country ) 105
was an officer and a director of Haga- WYAZIFM)  Urbon 43 47 KTXOFM)  AOR 59 64
done Investments, which owns the WWRIHY  AOR 39 46 KPLXFM)  Country 6.2 60
Coeur d’Alene Press. WUSKFE)  Country a3 45 KVIL-AM-FM  AC 10 56
““The FCC couldn't possibly have WO WOk o ol WBAPIAM)  Couniry i 54
POSSTOY WEENIAM,  News 39 18 KKOAFM  Urbon Iy 50
read our documented evidence,’”’ Rook WUEFR  AOR 14 35 b b 43 13
id. ““If they had spent the time to ' ' E T ' |
said. y pent WOKG(FM)  Classic rock u u KRLD(AM)  News/sports 4 4
seriously look at the foot-high stack of WUT-FM  AC 39 34 KEGLFM)  CHR i) 36
evidence, there’s no way they would weMlEe  AC Al 34 KDMX(FM)  Mix 17 5
have approved it. I think they just rutz: 4. San Frand
ber-stamped it after a year and a half. . . 9. Boston
Rook said he repeatedly wrote to FCC ﬂ’;}l Ef;““" Z: g'a o Tk . "
Secretary Donna Searcy outlining his RO Mordgs 9 19 WIOUEM)  CHR 08 7
concerns; Searcy told BROADCASTING ONBRIAN|  Talk 38 43 WBCN(FM)  AOR 59 56
she was unfamiliar with the case. WA News 48 4. WBZIAM)  AC 54 55
FCC Audio Services Division Chief noite]  ac a9 32 WIS-FM (IR 58 50
Larry Eads said he was familiar with g:;l(::)"" i;:-'t :; §: Vw'gsn';'(;:) ;‘;Y i; ::
L " 2 _ [ 2 -
Rook’s charges, but could not comment KSOUFK)  Urbon 3% 28 WIL(FM)  Clossic ok 19 )
on a contested case other than to confirm KASL-AMFM  AC 98 97 WVEBFIEN)  AC 39 4
that Rook **has filed for reconsideration KITSR) New rock MY 17 WEMX(FM)  AC mi 34 40
of the grant, and it is pending at the KKSFFM)  New AC 25 27
FCC.”” Eads also said that, since ap-
’ b 10. Houston
proval of the transfer has not been 5. Philodelphia g )
stayed, ‘*he may continue to construct, KYWAM) — News 87 75 KLT-F - Counlry 70 8']
his own risk, should the Commission WUSLEM - Urbon 12 ) KNKEM - Comiy 1 by
at his : n WMR(FM)  AOR 57 64 KOOA(FM)  Soft AC 55 58
decide to overturn the grant.”” Should WPENAN)  Nostlgio 54 63 KOLFW)  AOR 51 51
that occur, “‘the grant would have to be WYSP(FM)  Clossic rock 61 59 KMJQIFM)  Urban 0 51
undone and it would go back to status WEAL-FM  AC 56 52 KHMXFM)  Mix 53 9
quo ante.”’ WOGLFM  Oldies 44 50 KBIFM)  CHR 3 48
Neither Duane Hagadone or KVNIAM) m’&"’ [ 48 L) m:((::’ ::"ml , ;; :;
Stanosch could be il (] 40 4 ) gin ) !
General Manager Joe WYXR(FM) AC 12 33, KRBE-AM-FM  CHR 38 43
reached for comment. -RES

|
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RIDING GAIN

TULL TALE

The Jethro Tull Story, a three-

hour special featuring its new album,
Catfish Rising, will air the

weekend of Oct. 18-20 on Unistar.

The scholarship, named after
Thayer, a 50-year radio veteran and
former NYMRAD chairman and
president of NBC News, aids
students financially who are
interested in pursuing radio careers at

The group’s lead singer and
flutist, lan Anderson, stopped by the
Unistar studios recently to talk
about the new album and an
upcoming tour. Many Jethro Tull
early classics including Bungle in the
Jungle, Too Old to Rock and Roll
and Cross-Eyed Mary, as well as
recent material from the Grammy
award-winning album, Crest of a
Knave, will be highlighted.

STUDENT AID

The New York Market Radio
Association (NYMRAD), a radio
industry marketing organization
composed of New York metropolitan
stations, networks and station rep
firms, has awarded the first $5,000
NYMRAD/Jack Thayer

Scholarship to Florence Barrau, a
senior majoring in radio and

sound at New York University.

New York University. This year’s
scholarship was made possible by
donations from the public and
private sectors along with monies
raised at the 199] Radio City
Easter Show Benefit.

At the opening of the Museum of Television and Radio in New York, television producer
Mark Goodson talks to WNEW-AM’s Jim Harlan ( d, with headset), songwriter Sammy
Cahn and actress Kitty Carlisle-Hart. WNEW broadcast live from the museum on Sept. 12
from 10 a.m. to 7 p.m.

Free Trial Offer

Buy Two Months, Get One Free
™ Century s Hits-of-the-Week CDs

Save time, save money and improve your music!
Get TM Century’s™ HitDiscs™ with all the hits and
new songs for CHR, AC, Country, AOR and Urban
weekly before they re hits. We're so sure you'll
find HitDiscs™ indispensible that no contract is
required! 1,750 stations  using Hits-of-the-Week or
GoldDisc™ oldies can’t be wrong. Mail this
coupon to TM Century, 14444 Beltwood
Parkway, Dallas, Texas 75244, or FAX toll-free:
(800) 749-2121.

'WewamwgetammdeQDlscs freg (new dients only: pay two |
{ months,getthird month fre). Send HitDiscs ™ untifurther notice| | Fecersl
'B(pressnenaftemoondehveryatszmpermonﬂu or [ ] Priosity Mail at ,
-3160permomh [ 11 endose a check, or charge my | | Visa| | MasterCard

-forlheﬁrstandlstmomhs. We agree to give 30 days written notice if we
-decudetsocancelouanDtsc subscription. [ | Send info onty.

! Signed Tide, '
i Name on Credit Card :
’
&
'

- Credit Card # Fapires,
| Station Phone

Address
City State Zp
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USINESS

WESTINGHOUSE ELECTRIC POSTS
$1.5 BILLION LOSS IN THIRD QUARTER

Parent of Group W properties announces job cuts

estinghouse  Electric Corp.,
parent company of Group W
Television, Group W Radio

and Group W Satellite Services, has re-
ported a $1.48-billion loss for the third
quarter of 1991 and announced that it
has established a plan to speed up the
recovery of its financial services unit.

The company has also named former
chief financial officer Leo Yochum,
who had retired, as chairman and chief
executive officer of Westinghouse Fi-
nancial Services Inc. (WFSI) and board
member of Westinghouse Electric Corp.
Yochum, as chairman of WFSI, suc-
ceeds William Powe, who is appointed
special consultant to the corporation. In
1988 Yochum took early retirement
from Westinghouse Electric as senior
executive vice president. finance.

The plan calls for 4,000 jobs to be cut
throughout the company and for a reduc-
tion in operating costs in 1992 by $200
million. In addition, the company an-
nounced plans to issue $900 million in
equity, of which $400 million of com-
mon stock would be used to fund pen-
sions for two years.

The announcements came about eight
months after the credit unit took a $975-
million charge. Involved in media lend-
ing, Westinghouse Credit Corp.'s first
radio transaction was a $95-million fi-
nancing for Westwood One's purchase

of KQLZ-FM Los Angeles, in 1989, Oth-
ers included roughly $65 million in se-
nior subordinated and equity financing
provided to cable MSO Vista Communi-
cations and a loan of roughly $75 mil-
lion to Falcon Cable in 1990.

How much the parent company’s
woes will affect the broadcasting units is
still unciear. A WEC spokesperson said
that no details were yet available as to
the specific cost-reduction actions to be
effected, but added: *‘The company said
it would be corporate-wide cuts, so it
stands to reason that they (the broadcast-

ing units] would be affected.”’

The broadcasting units have already
undergone streamiining and cost-reduc-
tion efforts. Beginning about a year ago,
the advertising marketpiace led the tele-
vision group to make significant reduc-
tions in all its major market stations.

The radio group, feeling the effects of
the sluggish economy, has also been re-
visiting its bottom line. Broadcasting
units reported lower operating profits
but, as one industry observer noted, they
were still making money, not losing
it. -«

DAYTIME CONTINUES TO TOP
THE CLUTTER HEAP

New ad study: prime time most commercial-free daypart

new study by two advertiser
groups shows that the amount of
commercial time on network
television continues to grow as a propor-
tion of the average broadcast hour—with
the biggest growth coming in the already
cluttered daytime—but the rate of
growth is slowing.
The recently released commercial
monitoring study by the American Asso-
ciation of Advertising Agencies and the

McKinLEY CariTaL PARTNERS

Limiren

CAPITAL FOR MEDIA

1221 AvenueoF THE AMERICAS
Suire 3000
New York, New Yore 10020
212-768-2626

Rorert E. BEA(?HAM. Managing Diector
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Association of National Advertisers,
which compared November 1990 and
March 1991, found that daytime is still
the most cluttered daypart.

ABC increased its non-programing
load 13 seconds to 15:46 minutes per
hour; CBS jumped 14 seconds to 15:55,
and NBC added 15 seconds to bring its
total to 16:08. Most of the growth came
in the public service announcement
(PSA) category, with ABC going from
14 seconds to 33, CBS from 12 seconds
to 22 and NBC rising from 5 seconds to
13.

Over the last three years, NBC has
increased its network commercial min-
utes per hour in daytime the most, from
12:10 to 12:52. In the early morning
daypart, the amount of local spots on
NBC's Today show rose from 2:07 min-
utes per hour in November 1990 to 6:50
minutes per hour in March 1991, even
though the network’s commercial total
per hour in the morning fell from 11:42
to 5:41. Over the last two years, only
NBC has reduced its network commer-
cial load in the moming: ABC has been

Continues on page 49,
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CHANGING HANDS

This week’s tabulation of station and system sales ($250,000 and above)

WwDVE(FM) Pittsburgh and WNDEAM)-
WFBQ(FM) Indianapolis O Sold by Great
American Communications Co. to Broad-
cast Alchemy Ltd. for approximately $54
million, subject to definitive agreement.
Seller is headed by George E. Castrucci,
and owns nine AM’s, six FM’s and five
TV’s. Buyer is headed by Frank Wood,
former COO of Jacor Communications
Inc., and is new partnership formed with
family-owned holding company Lane In-
dustries of Northbrook, M., for purpose of
acquiring top-30 market radio stations.
Broker: The Mahiman Co. and Jorgenson,
Chapin & Co.

WYNE(AM) Kimberly (Appleton-Osh-
kosh), Wis, O Sold by Fox Valley Broad-
casting Inc. to Woodward Communica-
tions Inc. for $965,000 cash at closing, of
which $200,000 is for seven-year noncom-
pete covenant. Station sold in 1988 for
$934,500. Seller is headed by Thomas L.
Bookey, and is also licensee of WROE(FM)
Neenah-Menasha, Wis. Bookey has 50%
interest in WTAX(AM)-WDBR(FM) Spring-
field, 1. Buyer is headed by F.R. Wood-
ward (51.32%) and William F. Skemp,
and is also licensee of KDTH(AM)-KATF(FM)
Dubuque and WHBY(AM)-WAPL-FM Apple-
ton, both Wisconsin. WYNE is fulltimer
with country format on 1150 khz with 5
kw.

KAYY(FM) Fairbanks, Alaska O Sold by
Interior Broadcasting Inc. to North
Country Wireless Inc. for $600,000.
Terms: $20,000 earnest money deposit,
$146,200 cash at closing, of which
$100,000 is for five-year noncompete
covenant, and $433,800 five-year inter-
est-bearing note. Seller is headed by Jay
Lewis, and has no other broadcast inter-
ests. Buyer is headed by Thomas C.
Tierney, who has interests in Cobb
Communications Inc., licensee of
Kzxx(aM) Kenai, KLAMaM) Cordova,
KswD(aM) Seward, KvAK(AM) Valdez and

PROPOSED STATION TRADES

By volume and number of sales

Last Week:

AM’s 0$1,101,000 0 4
FM's O $600,000 O 1
AM-FM’s 0 $54,880,000 C 4
TV'sD$0 00
Total O $56,581,000 0 9

Year to Date:

AM’s O $67,002,372 0 214
FM’s 0 $174,981,958 0 223
AM-FM’s O $249,764,681 O 157
TV’s O $926,654,200 O 65
Total O $1,418,403,211 O 658

For 1990 10tal see Jan. 7. 1991 BroADCASTING.

KVOK(AM)-KIZ(FM) Kodiak, all Alaska, It
holds consent to acquisition of KBCN(AM)
in Fairbanks. Tiermey also heads TCT
Communications Inc., licensee of KENI-
(AM)}-KBFX(FM) Anchorage. KAYY has AC
format on 101.1 mhz with 25 kw and an-
tenna 131 feet above average terrain. Bro-
ker: American Radio Brokers.

KXYL-AM-FM Brownwood, Tex. O Sold by
Central Texas Communications to SEC-
CESS Media Inc. for $275.000. Seller is
headed by Lynn Nabers. and has no other
broadcast interests. Buyer is headed by
Steve Everitt and has interests in KNEL-
(AMy-KIXVIFM) Brady. Tex. KXYL(AM) has
country. news format on 1240 khz with
100 w day and 1000 w night. KXYL-FM has
country format on 104.1 mhz with 78 kw
and antenna 400 feet above average ter-
rain. Broker: Whitley Media.

INFINITY REVISES BANK AGREEMENT

nfinity Broadcasting Corp. (six AM’s, 11 FM’s) has reached a new agree-

ment with its banks that will provide the group owner with $50 million of
additional borrowings for a revolving credit line, as well as funds to buy the
company’s 14.25% of senior subordinated discount debentures.

Ms part of the agreement, existing shareholders contributed approximately
£30 million of equity to Infinity. Also, Infinity bought $87-million face
amount of its discount debentures using some of the above-mentioned funds.
As a result of the rransactions, Infinity’s total debt will be reduced by more

than £50 million.

Chase Manhattan Bank is the agent for Infinity’s senior lenders, and
Chemical Bank and The Bank of Montreal are co-agents.

CLOSE.

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Results.

ELLIOT B. EVERS
415-391-4877

BRIAN E. COBB
CHARLESE. GIDDENS
703-827-2727

RANDALL E. JEFFERY
407.295.2572

RADIO and TELEVISION BROKERAGE
FINANCING ¢ APPRAISALS

M
W

MEDIA VENTURE
PARTNERS
WASHINGTON, DC

ORLANDO
SAN FRANCISCO
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FROM THE FIRST AIRWAVE

GUGLIELMO MARCONI

IN OUR 60TH ANNIVERSARY ISSUE,

Once in a decade an important
issue comes along. This one took
six decades. It’s Broadcasting’s 60th
Anniversary Issue. We look at 60
years of incredible change, profile
60 of the most influential people in
the business and ask what the next
60 years will bring.

We’re also marking our 60th
Anniversary with the creation of the
Broadcasting Magazine Hall of Fame.
On December 10th, we’ll induct the
first inembers. It’s our way of honoring
and remembering the people who

have made broadcasting what it is
today. And will be tomorrow.



TO THE NEW WAVE...

WE COVER IT ALL. |Broadcasting:

This special Anniversary Issue will
be polybagged with the regular
December 9th issue. It’s one wave
you’ve got to catch.

Closing November 27th.

For rate information, call Larry Oliver
at: (212) 599-2830.
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M ajority of media stocks were down for week in which
market indices were also off 1%-3%. CBS stock was
down 4% 1o 152%, perhaps on news that company would
delay announcing its third-quarter earnings until early Novem-
ber when it would complete evaluation of its sports rights
properties (see ‘‘Top of the Week.”") Time Wamer stock
dropped slightly with no new news on possible equity infusion

FOCUS ON FINANCE

from foreign investors. Westinghouse fell 18% after company
announced third-quarter and nine-month loss and said it would
cut 4,000 jobs.

MSQO stocks were flat to down last week and—at least for
time being—had little reaction to Washington federal court
allowing regional Bell telephone companies to offer informa-
tion services (see **Top of the Week™").

Stock Index Notes: A-American. N-NYSE. O-NASDAQ. T-Toronto. Bid prices and common A stock used unless otherwise noted. F/E ratios are
based on earnings per share tor the previous 12 months as published by Standard and Poor’s or as obtained by BROADUASTINGs own research.
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DAYTIME CLUTTER

Continued from page 44.

flat and CBS added eight seconds.

While NBC may have been generous
with local commercials in the morning,
such was not the case with evening
news. In that daypart, local spots on
NBC fell from :14 minutes per hour in
November 1990 to 28 seconds per hour
in March 1991. NBC also cut its time
devoted to promotions from one minute
to 23 seconds, while it increased its net-
work commercial load from 12:24 min-
utes per hour to almost I3 minutes.
Commercial distribution for ABC and
CBS was mostly unchanged at about 12
minutes.

Total non-programing time during
news for March was as follows: ABC,
14:59 per hour, CBS, 13:23 per hour,
and NBC, 13:44 per hour.

Prime time continues to be the least
cluttered daypart for the networks, and
the recent growth there was minimal
(BROADCASTING, Oct. 7). CBS, adding
20 seconds, for a total of 11:06 of com-
mercial-promotional time per hour, is
the leader among the three networks.
NBC, up 20 seconds to 11 minutes, fol-
lows, with ABC falling 2 seconds to
10:16. Fox also declined, from [2:23

in March.

With the exception of Fox, which
added seven seconds, late night has seen
a decrease in clutter. In March 1991,
ABC had 6:30 commercial minutes per
hour, a 13-second drop from November;
CBS dropped 13 seconds and NBC 14.
CBS had the least network and local
commercial time but the most network
promotions.

ABC and CBS both increased the
commercial load in sports programing.
ABC’s network commercial load grew
from nine minutes in November 1990 to
9:20 in March 1991. Local spots on
ABC also grew from 1:35 to 1:45. CBS
increased its network commercial load
from 10:11 to 10:44; however, its local
spot total fell 11 seconds to 1:44. CBS
also increased its promotional spots by
:26 to :43.

Although the growth of clutter is
smaller compared to previous reports,
that does not mean that the media-buy-
ing community is any less concerned.
More spots means more revenue, and
despite complaints from the advertiser
and agency community, the amount of
clutter is probably not going to decline.
The networks are reluctant to go on the
record and comment on the study, ex-

cept to say that they are still the least

T . e e S R A —— . L e R R Bt

However, the Advertiser Syndicated
Television Association (ASTA) has tak-
en issue with that assertion. It has ques-
tioned an analysis conducted by the Net-
work Television Association (NTA) of
one week of prime time programing that
claimed to show that the networks have
the least amount of clutter compared
with Fox, independent stations, syndica-
tion and cable.

According to the study, syndicated
programing carried a total of 13:48 min-
utes of commercials per hour compared
to the network average of 9. The NTA
said the syndicated programing it mea-
sured has some clearance in prime time
or prime access. ASTA countered that
few shows are in prime and that a more
accurate comparison would be to the
news daypart (or access for syndica-
tion), where the networks average about
13.5 minutes to syndication’s 13. In
daytime, ASTA says syndicated pro-
graming has an average of |3 minutes of
commercials per hour and the networks
have over 14.

Over the next few months, more at-
tention will be paid to clutter on syndica-
tion and cable as the American Associa-
tion of Advertising Agencies and the
Association of National Advertisers re-
lease a study focusing on clutter prob-

minutes per hour in November to 12:03 © cluttered option for advertisers. e -5
Maorket Morket
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TECHNOLOGY

COPYRIGHT OFFICE RECOMMENDS PERFORMANCE FEE

NAB voices objections to proposed audio levy and other conclusions in DAB inquiry

digital audio broadcasting (DAB)
“will increase the potential for
economic harm to copyright owners of
recorded works”’—harm traceable to
home recording from broadcasts—the
U.S. Copyright Office has recommend-
ed that Congress create a performance
royalty charged to broadcasters that
would be levied in addition to those fees
paid through BMI and ASCAP.
Objecting to that and other recom-
mendations in the Copyright Office re-
port on its 1991 inquiry into DAB, the
National Association of Broadcasters
said the Copyright Office ‘‘seems to
have acceded to the Recording Industry
Association of America’s [RIAA] ploy
of using its study on the copyright impli-
cations of DAB as a launching pad for a
much broader rehash of their old and
discredited position on performance
rights in sound recording.””
The NAB also noted that, as the re-
port came out, the Country Music Asso-

c oncluding that the introduction of

ciation cited radio broadcasters ‘‘for
their promotion of the music industry™
with six awards; it called the timing
*‘ironic’* and complained that broadcast-
ers *‘did not have fair notice” of the
breadth of the inquiry, first issued last
April 1.

*We felt from the start,’” said the
NAB, ‘‘that the deck was stacked
against broadcasters.’’

On the issue of home recording, the
report endorsed the agreement in princi-
ple between the RIAA and the Electron-
ic Industries Association to create a
compensatory royalty on blank digital
audio tape and equipment sales—an
agreement that would effectively moot
the exemption question. Nevertheless,
said the report, home-taping practices
“‘must be evaluated on a case-by-case
basis by the federal courts’” to determine
fair uses of copyrighted recordings. In
any case, the performance royalty ques-
tion remains in play.

Sound recordings, said the report,

‘‘represent the only subject-matter cate-
gory capable of performance’ denied
such a royalty right in U.S. law, and
without an internationally reciprocal per-
formance right, the United States ‘‘is
denied a share in performance royalties,
a pool of $100 million in 1989 alone.
“‘Even if the widespread dissemina-
tion by satellite and digital means does
not depress sales of records,”’ it said,
*‘the authors and copyright owners of
sound recordings are unfairly deprived
by existing law of their fair share of the
market for performance of their works.”’
In response, the NAB said: ‘‘Radio
stations provide millions of dollars
worth of free publicity to the recording
industry, which, in turn, devotes consid-
erable resources to promoting its records
to stations and providing them with free
copies in the hope stations will play
them. To require stations—whether pro-
viding digital or analog sound—to then
pay a new fee for the ‘privilege’ is ab-
surd.”’ -0l

SATELLITE FOOTPRINTS

6E meighborhood. Rainbow Network Communications last
week agreed to acquire two transponders aboard GE Ameri-
can Communications’ Satcom C-4 satellite, to be launched in
fall 1992. The long-term agreement will provide 17-watt C-
band capacity for delivery of Rainbow’s 24-hour American
Movie Classics and 10- to 13-hour-per-day Bravo services to
cable. They join several Viacom channels, Discovery Chan-
nel, Home Shopping Network, Lifetime, Prevue Guide,
QVC and Request TV, on the same bird.

At the same time, New England Sports Network signed a
long-term deal for a transponder on another next-generation
GE Americom bird, Satcom C-3, also to be launched next
year. And Home Shopping Network acquired an additional
transponder aboard in-orbit Satcom I-R to carry the infomer-
cial channel it launched last month.

Gee. With co-owned GE Americom’s Satcom K-1 and K-2
satellites virtually fully occupied, NBC looked elsewhere to
find more Ku-band capacity for domestic newsgathering and
found GTE Spacenet. Last week, NBC and Spacenet reached
an agreement through which NBC News Channel will use
transponders aboard GStar III and GStar IV, The length and
value of the deal were not disclosed.

Additionally, l.os Angeles-based Digital Radio Labs
signed a multiyear contract for a second 36-mhz C-band
transponder aboard GTE's Spacenet 1 satellite. Subsidiary
Digital Planet will use the capacity to provide both East and
West feeds of its digital audio services.to cable operatars.
The services were launched about one year ago.

Farewell Westar. Hughes Communications will pull its Wes-
tar IV satellite (acquircd from Wiestern Union in 1989) out of
service at4 a.m. ET, Mov. 2, moving National Public Radio,
Bonneville Corp., the Mational Christian Network and NHK
feeds to Galaxy VI, the new flect spare to be co-located with
Westar IV at 99 dezrees West longitude for the move. Late
next year, Galaxy [V will be launched as a permanent
replacement.

More Monitor. Christian Science Monitor signed a two-year
renewal of its contract with BrightStar Communications for
trans-Atlantic satellite transmission of backhaul for the Mon-
itor Channel, headquartered in Boston. Under terms of the
new deal, Monitor will triple London to Washington trans-
mission time from 15 tn 45 minutes per day.

50 Technology
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IT’S REAL

Two new high power direct broadcast satellites are under construction
at Hughes. Digital compression is here. The resulting system will deliver
programming directly to the home using easy-to-install 18 inch antennas.

IT’S HUGHES

Hughes Communications has a proven record of breakthrough satellite
technology, reliable performance and unsurpassed service. We're the
leading private satellite operator in the world. Our newest in a long line
of exciting and innovative ideas will let programmers and distributors
reach every television household in the continental United States in
early 1994. When we make a commitment, we make it happen.

IT'S CALLED

. . WE MAKE IDEAS HAPPEN®
m For mote information, call Hughes Communlmlions, 1-800-322-4388
COM MU MNP ATHONS
Subsidiary of GM Hughes Efectronics [efii. . _ g T
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JOURNALISM

ALL-NEWS GOES ALL-BARTER

Taps All American to handle sales

Il News Channel, the overnight

news service offered by Minne-

apolis-based Conus Communica-
tions, has signed All American Televi-
sion to handle its advertising sales when
the service switches to all-barter on Jan,
I, 1992,

The service, which provides anchored
overnight news to 66 stations nationally,
representing 30% of the country, is mak-
ing the switch to ali-barter as the broad-
cast network news divisions prepare (o
bring new competition to the daypart.
NBC Nightside launches on Nov. 4;
ABC kicks off its own service on Jan. 6,
1992, and CBS News executives have
made some rumblings about increased

activity in the time period. ABC and
NBC will both be offering their an-
chored overnight services on a barter
basis, All News Channel is cusrently
being offered on a cash-plus-barter ba-
sis.

All American’s experience in selling
news programing dates back to the early
1980°s, when the company handled
sales for the now-defunct Local Network
Programing news service, Current news
clients include The Wall Street Journal
Report and Sreve Crowley’'s Money Pro
news inserts, while other company sales
focus on entertainment programing as
diverse as The Howard Stern Show and
Blair Stuntmasters. -8

“I Never Have Enough Time to Think!”

We Will Pay You to Think.

~ The William Benton Fellowships in Broadcast Journalism
at the University of Chicago offer mid-career TV and radio
reporters, news executives, producers, writers, editors, video-
graphers, and even news graphic artists a 9-month academic
program (with stipends generally equivalent to full salary). The
program is supported by Encyclopaedia Britannica, Inc.

Come and recharge your brain. You pick the courses. We
give you seminars with Nobel Prize winners, headliners, and
top professionals in journalism.

The application deadline for the 1992-93 program is

February 3, 1992.

For more information; write: Director,
William Benton Fellowships, The University of Chicago,
5737 University Ave., Chicago, IL 60637

WiLLiaM BENTON FELLOWSHIPS IN BROADCAST JOURNALISM
THE UNIVERsITY OF CHICAGO

COSTLY MISTAKE

San Diego woman mistakenly

identified as an alleged prosti-
tute in a 1983 local TV news re-
port has been awarded $300,000
plus $165,000 interest in her slan-
der case against the station. The
California Supreme Court on Oct.
3 denied a hearing sought by for-
mer KCST-TV owner Storer Com-
munications, which had been or-
dered to make the payment in an
earlier decision in the 4th District
Court of Appeals. Robert Swan-
son, attorney for plaintiff Naomi
O’Hara, said the decision was pre-
cedent-setting in that the award
allowed for both pre-judgment
and post-judgment interest. He
said the decision was also unusual
in that it accepted the defense that
O’Hara, a self-employed publi-
cist, suffered emotionally and was
unabie to work due to the case of
mistaken identity.

CASE DISMISSED

he Supreme Court last week de-

nied Wayne Newton's petition
for review of his libel suit against
NBC News following almost 10
years of litigation between the en-
tertainer and the network. Newton
was seeking review of a federal
court decision in California that dis-
missed his complaint and threw out
a $5.27-million damage award
from a lower court, Newton’s origi-
nal complaint, based on reports on
NBC Nightly News in 1980 and
1981 linking him to organized
crime, made headlines when a fed-
eral jury in Las Vegas in 1986
awarded the singer $19.3 million in
connection with the report. The li-
bel award was eventually reduced
to $5.27 million, which was over-
turned last year by the 9th U.S.
Circuit Court. ““This represents a
sound victory for investigative jour-
nalism,”’ said NBC News President
Michael Gartner. “‘It’s unfortunate
it took the time and resources of 10
years of litigation.”
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FOR'THE RECORD

As compiled by BROADCASTING from
September 30 through October 4 and
based on filings, authorizations and oth-
er FCC actions.

Abbreviations: AFC—Antenna For  Communications:
ALJ—Administrative Law Judge: alt.—alternate: ann.—

ed; ant. sur.—aural: aux.—auxiliary:
ch.—channel: CH—ritical hours.: chg.—change: CP—
construction permit: D—day: DA—directional antenna:
Doc.—Docket: ERP—effective radiated power: Freqg—fre-
quency: HAAT—height above average terrain: H&V—
horizontal and vertical: khz—kiiohertz: kw—kilowatts:
lic.—license: m—meters: mhz—megahenz: mi.—miles:
MP—modification permit; mud.—modification: N—night:
pet. for recon.—petition for reconsideration: PSA—presun-
rise service authority: pwr.—power; RC—remote comtrol:
S-A—Scientific-Atlanta: SH—specified hours: SL—studio
location. TL—transmitter location:  trans.—iransmiter:
TPO—transmitter power output: U o unl.—unlimiied
hours: vis.—visual: w—watts: *—noncommercial. Six
groups of numbers at end of facilities changes items refer to
map coordinates. One meter equals 3.28 feer,

OWNERSHIP CHANGES

Applications

8 KYES(TV) Anchorage (BALCT9I10919KF; ch. 5;
100 kw-V: 10 kw-A; ant. -879 fi.}—Seeks assignment
of license from Fireweed Television to Fireweed Com-
munications Corp. for $100 and assumption of debt.
Seller is headed by William Hately. who will retain
7.5% interest in station. Buyer is headed by Jeremy
Lansman (51%) and Carol Schatz (41.5%). husband
and wife. They have interests in LPTV K61FC Denver.
Lansman has interests in LPTV's KI20M Kansas
City. MO: K66DW Albuquerque, NM; KOTUV
Shreveport. LA. and KO6LYV Salinas. CA. Schatz has
interests in LPTV WO6BE Tampa. FL. and KO6LY
and K18CS, both Anchorage. Filed Sept. 19.

® KAYY(FM} Fairbanks, AK (BALH%10910HL:
101.1 mhz: 25 kw: ant. 13| fi.)—Seeks assignment of
license from Interior Broadcasting Inc. to North Coun-
try Wireless Inc. for $600.000. Seller is headed by Jay
Lewis. and has no other broadcast interests. Buyer is
headed by Thomas C. Tiemey. who has interests in
Cobb Communications Inc.. licensee of KZXX(AM)
Kenai. KLAM(AM) Cordova, KSWD(AM) Seward.
KVAK(AM) Valdez and KVOK(AM)-KIZ(FM) Ko-
dizk. all Alaska. It holds consent to acquisition of
KBCN(AM) in Fairbanks. AK. Tiemey also heads
TCT Communications Inc.. licensee of KENWAM)-
KBEX{FM) Anchorage. Filed Sept. 10.

8 KOOK(AM)-KBEE-FM Modesto, CA (AM: BA-
L910917EF; 970 khz: | kw-U: FM: BALH910917EG:
103.3 mhz; 50 kw; ant. 500 fi.—Seeks assignment of
license from Price Broadcasting Co. to Citadel Com-
munications Corp. for $12.5 million (sece KGA(AM)-
KDRK-FM Spokane. WA, below). Filed Sept. 17.

8 KQMS(AM)-KSHA(FM) Redding, CA (AM: BA-
L910917EJ: 1400 khz: | kw-U. FM: BALH210917EK:
104.3 mhz; 100 kw: ant. |.560 fi.}—Seeks assignment
of license from Price Broadcasting Co. to Citadel Com-
munications Corp. for $12.5 million (see KGA(AM)-
KDRK-FM Spokane. WA. below). Filed Sept. 17.

8 KGUC-AM-FM  Gunnison, CO (AM: BA-
L9{09I17TEM:; 1490 khz; 1 kw-U; FM: BAL-
HO10917EN: 98.3 mhz; 3 kw; ant. 304 fi.}—Secks
assignment of license from Gunnison Broadcasting Co.
to Gardiner Broadcast Partners Ltd. for $105.000. Sell-
er is headed by Roper W. Pepperd. and has no other

broadcast interests. Buyer is headed by Clifton H.
Gardiner (80%). and is licensee of KSMT(FM) Breck-
enridge, KZYR(FM) Avon. KRKE(AM) Aspen and
KSNO-FM Snowmass Village. all Colorado. Filed
Sept. 17.

8 WTRHAM) Brunswick, MD (BAPL910217EP:
1520 khz; 500 w-D. 250 w-CH)}—Seeks assignment of
CP from Elektra Broadcasting Corp. to Tri-State
Broadcasting Inc. for $115.000. Seller is headed by
W. Allen Salisbury. and has no other broadcast inter-
ests. Buyer is headed by Sally Heldrich (40%). and has
no other broadcast interests. Filed Sept. 17.

8 WQFX-AM-FM Gulfpert, MS (AM:

BAL9I0916HL, 1130 khz: 500 w-D; FM:
BALH910916H]; 96.7 mhz: 3 kw: ant. 245 fi.)—
Seeks assignment of license from Steere Broadcasting
Corp. 1o Urban Media Group Inc.; notes relating to
indebtedness of assets of stations will be redrawn.
principal to be in excess of $500.000. Seller is headed
by David E. Steere. who is general manager of KHIT-
AM-FM Sun Valley. NV. Buyer is headed by Albert J.
Jenkins (50%). and has no other broadcast interests.
Filed Sept. 16.

8 KROW(AM)-KNEV(FM) Reno (AM: BA-
L910917EH: 780 kbhz: 50 kw-U; FM: BALH9 1091 7EL;
95.5 mhz: 60 kw: ant. 2.270 ft.)—Sceks assignment of

SUMMARY OF
BROADCASTING & CABLE

BROADCASTING
SERVIUE 0N AL [ FOTAL *
Commercial AM 1.988 235 5.223
Commercial FM 4.517 1.019 5.536
Educational FM 1.484 311 1.798
Turnl Hodba §il [ S 12,554
Commercial VHF TV 556 15 57
Commercial UHF TV §72 167 739
Educational YHF TV 125 4 129
Educational UHF TV 233 12 245
B aial T% | Akds 198 1,1k
VHF LPTV 219 147 366
UHF LPTV 719 789 1.508
B Tutal LFTV D15 bk I.H73
FM translators 1,875 374 2.239
VHF translators 2,698 78 2,776
UHF translators 2.3 292 2.626

CABLE
Total subscribers 53.900.000
Homes passed 71,300,000
Toual systems 10.823
Household penetrationt 58.6%
Pay cable penetration 29.2%

* Includes off-air licenses. t Penetration percentages are of TV household universe of
92.1 millon. ' Construction permit. 2 Instructional TV tixed service. > Studio-transmit-
ter link, Source: Niglsen and Broadcasting's own research.
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license from Price Broadcasting Co. to Citadel Com-
munications Corp. for $12.5 million (see KGA(AM)-
KDRK-FM Spokane. WA, below). Filed Sept. 17.

® WYRY(FM) Hinsdale (Keene), NH
{BTCH91091HF: 104.9 mhz; 1.55 kw: ant. 456 ft.)}—
Seeks transfer of control within licensee Tri-Valley
Broadcasting Corp. through issuance of stock. Consid-
eration of $52.100 represents assumption of various
notes due to transfer of control. Transferor is Richard
A. Defabio Jr.. who will retain 49.98% interest.
Transferees are William C. Tucker and William G.
Steele (each 25.01%), and have no other broadcast
interests. Filed Sept. 11.

® WAHT(AM) Annville-Cleona, PA (BA-
L910917EQ; 1510 khz; 5 k w-D)—Seeks assignment
of license from Valley Communications Inc. o R & R
Industries Inc. for $1.000. Seller is headed by Laura
M. Anspach. administrator of estate of John H. An-
spach, and has no other broadcast interests. Buyer is
headed by Ruth S. Moyer (50%), and has no other
broadcast interests. Filed Sept. 17.

® WYCL(FM) Boyertown (Reading), PA
(BALH910910HK; 107.5 mhz: 29.9 kw: ant. 611
ft.}—Seeks assignment of license from Legend Com-
munications of Pennsylvania Ltd. to WDAC Radio Co.
for $3 million (**Changing Hands,'" Sept. 23). Seller
is headed by Lawrence Patrick, and is also licensee of
WSOM(AM)-WQXK(FM) Salem, OH, and
KMNS(AM)-KSEZ(FM) Sioux City. 1A. Patrick also
heads Signal Communications of New Jersey. which
recently purchased  WMTR(AM) Morristown and
WDHA-FM Dover. both New Jersey. for $7.3 million
(""Changing Hands.'' June 3). Buyer is headed by
Richard T. Crawford (33.3%), and is licensee of
WDAC(FM) Lancaster, PA. Filed Sept. 10.

® WHP-AM-FM Harrisburg, PA (AM:
BAL910906HD: 580 khz: 5 kw-U; FM: }—Seeks as-
signment of license from WHP Inc. t0 Dame-Arnold
Partnership for $3.25 million ('*Changing Hands.™
July ). Seller is headed by Joseph M. Higgins. and is
also licensee of WHP(TV) Hamisonburg, PA, and
WSPD(AM) Toledo, OH. Buyer is headed equally by
general partners J. Albert Dame and John A. Amold.
Dame is general partner in Pennsylvania Broadcasting
Associates, licensee of WRAK(AM)-WKSB(FM) Wil-
liamsport, PA, and partner in Pennsylvania Broadcast-
ing Associates II, licensee of WKQS-AM-FM Johns-
town. PA. Filed Sept. 6.

® WBLR(AM) Batesburg, SC (BALZI10916El; 1430
khz: 5 kw)—Seeks assignment of license from Antley
Broadcasting Inc. 1o Summit Broadcasting Inc. for
$20.000. Seller is headed by R.B. Antley. and has no
other broadcast interests. Buyer is headed by J. Shel-
ton Lattimore (100%). and has no other broadcast
interests. Filed Sept. 16.

® KGA(AM)-KDRK-FM Spokane, WA (AM:
BAL%I0917ED; 1510 khz: SO kw-U: FM: BAL-
H910917EE; 93.7 mhz: 56 kw; ant. 2.380 ft.}—Seeks
assignment of license from Price Broadcasting Co. to
Citadel Communications Corp. for $12.5 million; sale
includes KOOK(AM)-KBEE-FM  Modesto  and
KQMS(AM)-KSHA(FM) Redding. both Califoria;
KROW(AM)-KNEV(FM) Reno. and KHEZ(FM) Boi-
se. ID (''Changing Hands,” Sept. 30, and above).
Seller is headed by John Price. and also owns KUTR-
{AM)-KCPX-FM Salt Lake City and WOMG-AM-FM
Columbia, S.C. Buyer is headed by Lawrence R.
Wilson and Fritz Beesemyer, partners in Citadel Asso-
ciates Lid., which owns KCNR(AM)-KLZX-FM Salt
Lake City. KKFM(FM) Colorado Springs and KCTR-
AM-FM Billings and KBOZ-AM-FM Boz¢man, both
Montana. Filed Sept. 17.

® WYNE(AM) Kimberly, WI (BAL91091BEA; 1150
khz; 5 kw-U)—Seeks assignment of license from Fox
Valley Broadcasting Inc. to Woodward Communica-

tions Inc. for $965,000. Seller is headed by Thomas L.

Bookey. and is also licensee of WROE(FM) Neenah-
Menasha, WI. Bookey has 50% interest in
WTAX(AM}-WDBR(FM) Springfield, IL. Buyer is
headed by F.R. Woodward (51.32%) and William F.
Skemp, and is also licensee of KDTH(AM)-
KATF(FM) Dubuque and WHBY(AM)-WAPL-FM
Appleton, both Wisconsin. Filed Sept. [8.

® WPKR(FM) Waupun {Oshkosh), Wi
(BTCH910912HH:; 99.5 mhz; 50 kw; an1. 300 ft.}—
Seeks transfer of control from individual stockholder to

family trust. Licensee is Midwest Dimensions. headed
by James R. Coursolle and Diane C. Coursolle (87%);
they have no other broadcast interests. Filed Sept. 12.

Actions

® KFNN(AM) Mesa (Phoenlx), A7 (BTC910807EE;
1510 khz: 10 k w-D}—Granted transfer of control
within CRC Broadcasting Co. for $50.000. Seller is
Sanford Barry Cohen. who also owns KIHX(FM) Pres-
cott Valley. AZ. Buyers are Ronald Eric Cohen and
Michael Ragins. who have no other broadcast interests;
they are simultaneously transferring control (sec be-
low). Action Sept. 24.

® KFNN(AM) Mesa (Phoenix), AZ (BTC910807EB:
1510 khz: 10 k w-D}—Graneed transfer of control
within CRC Broadcasting Co. In¢. for $349.000. Sell-
ers are Michael Ragins and Ronald Cohen. who have
no other broadcast interests. Buyers are Jay Berman
and David Lloyd, who have no other broadcast inter-
ests. Action Sept. 24.

® KYXZ(AM)-KVQB(FM) Cabot, AR (AM: BA-
L910809EG: 1350 khz: 2.5 kw: FM: BAPH910809EH.
102.5 mhz; 3 kw; ant. 328 ft.}—Granted assignment of
license (KYXZ) and CP (KVQB) from KBOT Inc. 10
Hall Broadcasting Inc. for $100,000. Seller is hcaded
by Herbert B. Wittenberg. and has no other broadcast
interests. Buyer is headed by Phillip J. Hall. and has
no other broadcast interests. Action Sept. 23.

® KPAY-AM-FM Chico, CA (FM: BAL9I07I6EF.
1060 khz: 10 kw-U: FM: BALH910716EG. 951 mhz: 8
kw; ant. 1.170 fi.)—Granted assignment of license
from Richardson Broadcasting Co. to McCoy Broad-
casting Co. Inc. for $4. | million (**Changing Hands.™
July 15). Purchase includes KPNW-AM-FM Eugene.
OR (see below). Seller is subsidiary of Pacific North-
west Broadcasting Group. headed by Charles Wilson,
and is licensee of KBOI(AM)-KQFC(FM) Boise and
KSEI-AM-FM Pocatello, both Idaho. Buyer is headed
by Craig W. McCoy and Arthur H. McCoy. and is
licensee of KCCY(FM) Pueblo, CO. McCoys are also
partners of McCoy Investment Co.. which has interest
in KTVH(TV) Helena, MT. Action Sept. 26.

® KFIG-AM-FM Fresno, CA (AM: BAL9 I0BOSEE;
1430 khz; 5 kw-U; FM: BALH910B09EF: 101.1 mhz;
S0 kw; ant. 310 ft.)—Granted assignment of license
from KLOK Radio Ltd. to Headliner Radio Inc. for
$2.116,640. Seller is headed by Philip C. Davis, trust-
ee for M. Philip Davis. and has no other broadcast
interests. Buyer is headed by Ron Ostlund. and has no
other broadcast interests. Action Sept. 24.

®» KAGR(FM) Ventura, CA (BALH910725HH:
107.1 mhz; 280 w; ant. 872 ft.)—Granted assignment
of license from Absolutely Great Radio Inc. to N. John
Douglas for $910.000. Seller is headed by Jim Sylves-
ter. and has no other broadcast interests. Buyer is
majority shareholder of Douglas Broadcasting Inc.,
which controls licensees of KMAX(FM) Arcadia,
KEST(AM) San Francisco. KWWN(FM) Placerville.
and KOBO(AM) Yuba City. all California. Douglas is
also president of DB Affiliates Inc., general partner of
licensee WGAR(AM) Cleveland. Action Sept. |8.

8 WFXG(TV) Augusta, GA (BTCCT91080BKE; ch.
54; 4,517 kw-V; 45| kw-A; ant. 1.120 ft.)—Granted
transfer of comtrol within licensee Augusta Family
Broadcasting Inc. for $525,000. Seller is Howard A.
Myrick. Buyer, John D. Pezold, is head of Augusta
Family Broadcasting. and also owns 100% of Colum-
bus Family Broadcasting Inc., licensee of WXTX(TV)
Columbus, GA. Action Sept 27.

® WPBE(AM) Conyers, GA (BAL910809EIl: 1050
khz; | kw-D, 266 w-N}—Granted assignment of li-
cense from Perimeter Broadcasting Inc. to Tom E.
Greene 111 for $125.000. Seller is headed by Thomas
M. Gough, and has no other broadcast interests. Buyer
has interests in KSPK(FM) Walsenburg. CO. Action
Sept. 23,

® KRCD-FM Chubbuck, ID (BAPLH910806GR;
98.3 mhz; 150 w; ant. 1,350 ft.)—Granted assignment
of CP from Chubbuck Community Broadcasters Inc. to
Calvary Chapel of Costa Mesa Inc. for $103,500.
Seller is headed by Joyce Mathis and Thomas W.
Mathis. and is also licensee of KRCD{AM) Chubbuck,
ID. Seller also has interests in KBRV{AM)-KFIS(FM)
Soda Springs, ID. and KTLE-AM-FM Tooele, UT.
Buyer is headed by Chuck Smith. and is licensee of
KWVE(FM) San Clemente. CA. Action Sept. 23.

® WPFR(FM) Terre Hautg, IN (BALH910806GP,
102.7 mhz; 50 kw; ant. 500 ft.)—Granted assignment
of license from William R. Rice. receiver for Power
Rock Broadcasting of Indiana Inc., to Bomar Broad-
casting Co.-Lafayette Inc. for $325.000. Licensee also
operates co-owned WYTL(AM) Terre Haute. IN. Sell-
er has no other broadcast interests. Buyer is headed by
Anthony Bove St., Frank Bove. James C. Marcuccilli,
Thomas M. Marcuccilli and WMRI Inc. (80%). An-
thony Bove. Frank Bove, James Marcuccilli and
Thomas M. Marcuccilli hold 18.59%. 18.68%. 9.43%
and 9.4%. respectively. of voting stock of WMRI Inc..
licensee of WGOM(AM)-WMRI(FM) Marion, IN, and
permittee of WMIC(FM) Bremen, IN. and also have
interests in Bomar Broadcasting Co. of Lafayette Inc.
licensee of WEZV(FM) Monticello, IN. Action Sept.
23.

® KRGI-AM-FM Grand Island, NE (AM: BA-
L910805SEA; 1430 khz; 5 k w-D, | kw-N: FM: BAL-
HOI0805EB: 96.5 mhz; 100 kw; ant. 416 fi.)—Grant-
ed assignment of license from KRGI In¢. to JRK
Broadcasting Led. for $1.95 million (**Changing
Hands.” Aug. 12). Seller is headed by Lloyd Ballha-
gen. and is subsidiary of Harrs Enterprises. licensee of
KIUL(AM)-K WKR(FM) Garden City-Leoti, KS. Buy.
er is headed by John R. Kidd, and has no other
substantive broadcast interests. Action Sept. 24.

8 KVYSO(AM)-KKAJ(FM) Ardmore, OK (AM: BA-
L910723EA; 1240 khz: 1 kw-U, FM: BAL-
H910723EB: 95.7 mhz: 100 kw; ant. 450 ft.)—Grant-
ed assignment of license from Sunburst Broadcasting
Inc. to Carter County Broadcasting Inc. for
$1.276.592. Seller is headed by Patrick J. Nugent,
who is 80% shareholder in Nugent Broadcasting. li-
censee of KCTI(AM) Gonzales, TX, and 75% share-
holder of Gonzales Broadcasting, licensee of
KPIN(FM) Gonzales., TX. Buyer’s stock is [00%
owned by First National Bank of Yorktown, TX. Prin-
cipals Lou Evans Gips. David P. Styra and Robert B.
Eyhom Jr. are chairman. vice president and director.
respectively, of bank. Family Financial Institution
Inc., 86% shareholder of First National Bank of York-
town. through trusts owns interests in LBJ Co., licens-
ee of KLBJ-AM-FM Austin, TX. Action Sept. 26.

® KPNW-AM-FM Eugene, OR (AM: BA-
L9107I5EA; 1120 khz; 50 kw-U; FM: BAL-
H9I107I5EB; 99.1 mhz; 100 kw. ant. 1.945 ft.}—
Granted assignment of license from Pacific Northwest
Broadcasting Corp. to McCoy Broadcasting Co. Inc.
for $4.1 million. Purchase includes KPAY-AM-FM
Chico. CA (sce above). Action Sept. 26.

® KLVS(AM) Lake Oswego, OR (BALS10726EC:
1290 khz: 5 kw-U)—Granted assignment of license
from Tamarack Communications Inc. to Donald B.
Crawford for $450,000 (**Changing Hands.'* July 29).
Seller is headed by David M. Jack. and owns
KNTA(AM) Santa Clara. CA. Buyer is headed by
Donald B. Crawford. who is majority shareholder of
Don-Tron Inc.. licensee of KPBC(AM) Garland (Dal-
las), TX, and WYCA(FM) Hammond (Chicago). IN;
Kier-Ton Inc., licensee of KBRT(AM) Avalon, CA;
WMUZ Radio Inc., licensee of WMUZ(FM) Detroit.
and Kimtron Inc.. licensee of WDCX(FM) Buffalo.
NY. Crawford is also partner of WDJC Radio Co.,
licensee of WDJC(FM) Birmingham, AL. Action Sept.
12.

8 WGBA(TYV) Green Bay and WEUX(TV) Chippe-
wa Falls (La Crosse-Eau Claire), both Wisconsin
(WGBA: BALCT910717KG: ch. 26; 2,510 kw-V: 25|
kw-A; ant. 1,229 fi.; WEUX: BAPCT910717KH; ch.
48: 640 kw-V; 64 kw-A: ant. 334.8 ft.)—Granted
assignment of license (WGBA) and CP (WEUX) from
Family Group Lid. Ill. debtor-in-possession, to Aries
Telecommunications Corp.; station was sold to Aries
Telecommunications last year for $7.6 million
(**Changing Hands,"* Dec. 3). Principals in Aries sold
their stock. and application is being filed requesting
wansfer to Aries reflecting new corporate structure.
Sale includes WLAX(TV) La Crosse, WI (see below).
Seller is headed by Ed Ponger. Ron Kayes. Carl Mar-
tin. Leo Wotitzky and Donald Clark. Buyer is headed
by Clark and Martin. who each have 5% interest in and
are two of five general partners of Seller Family Group
Lid. 1lI. Action Sept. 20.

® WLAX(TV) La Crosse, WI (BALCT910717KE;
ch. 25; 501 kw-V; 50.1 kw-A; ant. 1,000 ft.)—Grant-
ed assignment of license from Family Group L. 11,
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debtor-in-possession. to Aries Telecommunications
Corp.; station was sold to Aries Telecommunications
last year for $7.6 million (see WGBA(TV) Green Bay.
above). Action Sept. 27.

8 WTRL(FM) Tomah, W1 (BAPH910726HP: 96.1
mhz: 3 kw: ant. 1.075 ft. —Granted assignment of CP
from Trunkel Broadcasting Inc. to Magnum Radio Inc.
for $100.000. Seller is headed by Tony J. Trunkel. and
has no other broadcast interests. Buyer is headed by
David R. Magnum. and has no other broadcast inter-
ests. Action Sept. 20.

NEW STATIONS

Applications

® Gualala, CA (BPH$10905MA)—Gerhard J. Hanne-
man seeks 100.5 mhz: 6 kw; ant. 204 m. Address:
P.O. Box 200. The Sea Ranch. CA 95497. Principal
has no other broadcast interests. Filed Sept. 5.

® Belle Plaine, IA (BPH910%05MB}—Cynthia A. Sir-
agusa seeks 95.5 mhz; 6 kw; ant. 100 m. Address: 50
Park Temace E.. Apt. 3F, New York. NY 10034,
Principal has no other broadcast interests. Filed Sept.
5.

8 *Springfield, MO (BPED910910MB)—Lou Smith
Ministries Inc. seeks 88.3 mhz; 12 kw; ant. 100 m.
Address: 2711 Hwy. 62, Jeffersonville. IN 47130.
Principal is also applying for 88.9 mhz at Fargo. ND
(see below). Filed Sept. 10.

8 Fargo, ND (BPED91091 IMA)}—Lou Smith Minis-
tries Inc. secks BR.9 mhz; 8.3 kw; ant. 321 m. Ad-
dress: 2711 Hwy. 62, leffersonville, IN 47130. Prinei-
pal is headed by Mary L.. Smith. John W. Smith | and
David B. Smith. Mary Smith and John Smith are 25%
voling members of board of Brightness Ministries Inc..
licensee of LPTV WOSBE at Jeffersonville. IN; they
hold CP's for W26AS Clarksville and WOBCT New
Albany. both Indiana. and W20AX Glasgow. KY.
Mary Smith also owns CP's for WLVZ(AM) Athens.
OH, and WRRD{AM) Blennerhassett and WMSP(AM)
Elk Hills, both West Virginia. David Smith is program
director at WKKV-AM-FM Racine, WI. Filed Sept.
.

8 Twisp, WA (BPH9210910MC)—The Pacific Institute
seeks 106.3 mhz; 6 kw; ant. -367 m. Address: 1011
Western Ave.. Seattle. WA 98104, Principal is headed
by Louis E. Tice and Diane B. Tice. and has no other
broadcast interests. Filed Sept. 10.

Actions

8 *Pine Bluff, AR (BPED900BOSMB }—Granted app.
of Bible Broadcasting Network Inc. for 91.1 mhz: 1
kw; ant, m. Address: P.O. Box 1818, Chesapeake, VA
23327. Principal is headed by Lowell L. Davey. and is
nonprofit. non-stock corporation which operates non-
commercial educational FM's in Kansas. Georgia.

Florida. North Carolina. Tennessee. South Carolina

and Virginia. Principal was also granted CP for station
serving Lafayette, LA (see below). and is applying for
new CP at Salinas. KS. Action Sept. 23.

® Ludlow, CA (BPHB91206MJ)—Granted app. of
First American Communications for 105.7 mhz: 1.8
kw: ant. 180 m. Address: P.O. Box 250. Barstow. CA
92311, Principal is headed by Courtney Flatau. and is
licensee of KSZL(AM)-KDUC(FM} Barstow. CA.
Flatau has interest in Lambda Broadcasting Corp.,
licensee of KSESIAM) Yucca Valley. CA. and has
interest in permitiee of new FM in Phoenix. OR.
Action Sept. 25.

8 Ludiow, CA (BPHB91206ME)}—Granted app. of
KRXYV Inc. for 105.7 mhz; 6 kw; ant. 100 m. Address:
P.O. Box 25606. Los Angeles. CA 90025. Principal is
headed by Howard B. Anderson (80.54%). and is
licensee of KRXV(FM) Yermo and KXVR(FM)
‘Mountain Pass. both California. Action Sept. 25.

8 Ludlow, CA {BPH891206MG)—Dismissed app. of
Thomas M. Joncs and John W. Mathicson for 105.7
mhz; 6 kw; ant. -13 m. Address: 2586 Holkham Dr..
Charlottesville. VA 22901. Jones owns jointly with his
wife. Karin Jones. 41.5% of voting stock of Calnevar
Broadcasting Inc.. licensee of KBAS(AM) Bullhead
City, AZ, and KWAZ(FM) Needles. CA. Action Sept.
25.

® Warner Robbins, GA (BPH900518MS)»—Granted
app. of Donald L. Jones for 102.5 mhz: 6 kw; ant. 100
m. Address: 3017 Piedmont Rd. NE Suite 200, Atlan-
ta. GA 30305. Principal has ownership interest in CP's
for LPTV's serving Daytona Beach. Cacoa Beach.
Titusville and Sebastian. all Florida. Jones also has
interest in WNNQ(AM) Ashburmn. GA. Action Sept.
20.

® Warner Robins, GA (BPH900530MF)—Dismissed
app. of Wamer Robins Communications [nc. for 102.5
mhz: 3 kw: ant. 100 m. Address: 2361 Kensington
Rd.. Macon. GA 31211. Principal is headed by
Charles E. Richardson (100%), and has no other broad-
cast interests. Action Sept. 20.

® Warner Robins, GA (BPH90053 1 MD)}—Dismissed
app. for Great Scon Broadcasting for 102.5 mhz: 4.2
kw; ant. 100 m. Address: P.O. Box 638. Poutstown,
PA 19464. Principal is headed by Faye Scott, and has
application pending for new CP in Lompoc. CA. Ac-
tion Sept. 20.

® *Kokomo, IN (BPEDS00R0OMA)»—Granted app. of
The Moody Bible Institute of Chicago lnc. for 91.7
mhz: 2.1 kw: ant. 91 m. Address: 820 N. Lasalle Dr..
Chicago. IL 60610. Principal is headed by Joseph M.
Stowell, and is licensee of five AM and 10 FM non-
commercial stations. Action Sept. 25.

® *Lafayette, LA (BPED900730MI)—Granted app.
of Bible Broadcasting Network Inc. for 91.9 mhz; 1.5
kw: ant. 165 m. Address: P.O. Box [818. 1300 N.
Battlefield Blvd.. Chesapeake, VA 23320 (see Pine
Bluff. AR. above). Action Sept. 23.

® *Springfield, MO (BPED880317MH)—Dismissed
app. of Brightness Ministries Inc. for 88.3 mhz: 100
kw H&V; ant. B7 m. Address: P.O. Box 1462. Jeffer-
sonville. IN 47131. Principal is headed by John W.
Smith Jr. (20%). and has no other broadcast interests.
Action Sept. 19.

® *Hudson, NY (BPEDY%0062 1 MO)—Granted app. of
Sound of Life Inc. for 91.1 mhz: .08 kw-V: ant. 106
m. Address: 73 Lake Rd.. Kingston, NY 12401. Prin-
cipal is headed by Bruce Winchell. and is licensee of
WFGBI(FM) Kingston, NY. and has application for CP
on 89.3 mhz at Monroe. NY. Action Sept. 23.

® Lincoln City, OR (BPH901220MJ)—Granted app.
of Nathaniel J. Montague for 95.1 mhz: 23 kw; ant.
216 m. Address: 432 S. Curson St. Apt. 11K, Los
Angeles, CA 90036. Principal holds 100% of stock of
Nathan Broadcasting Corp.. which holds 50% of
Clamshell Communications Corp.. permitice of
KWQH(FM) San Luis Obispo, CA. Action Sept. 24.

® Lincoln City, OR (BPH%01219MG)—Dismissed
app. of Jack L. Schult for 95.1 mhz. 30 kw; ant. 192
m. Address: 3685 Rocky Creek Ave.. Depoe Bay, OR
97341. Principal has no other broadcast interests. Ac-
tion Sept. 24.

® *Amarillo, TX (BPED%00730MG)—Granted app.
of Bible Broadcasting Network [nc. for 91.9 mhz: 2.25
kw; ant. 89 m. Address: P.O. Box 1818, 1300 N.
Banlefield Blvd.. Chesapeake. VA 23320 (see Pine
Bluff, AR, above). Action Sept. 23.

® Woodville, TX (BPHB80725NC)»—Granted app. of
Trinity Valley Broadcasting Co. Inc. for 94.7 mhz: 50
kw H&V; ant. 150 m. Address: P.O. Box 459, Wood-
ville, TX 75979, Principal is headed by Kenneth P.
Bond (76%). and is licensee of KVLL(AM) Wood-
ville, TX. Action Sept. [3.

FACILITIES CHANGES

Applications

FM’s

8 Ceres, CA KBES(FM) 89.5 mhz—Sept. 9 applica-
tion for CP 1o change ERP: .15 kw H; chg to Class A.
8 Los Banos, CA (no call letiers) 106.9 mhz—Sept.
13 application for mod. of CP (BPH890503ME) o
change ERP: 6 kw H&V: change ant.: 100 m.; TL: W
of Interstate 5 near intersection of Mercy Springs Rd.;
N 358.9° E 15.2 km 10 Los Banos.

® Sacramento, CA KXJZ(FM) 88.9 mhz—Sept. 17

application for CP 1o change antenna horizonal pat-
tern.

8 Thomasville, GA WSNI(FM) 107.1 mhz—Sept. 11
application for CP to change ERP: 100 kw H&V: ant.:
299 m.; change TL: approximately 2.25 km NW of
intersection of State Rte. 93 & U.S. Ree. 319, FL.

® Reidland, KY WSEQ(FM} 106.7 mhz—Sept. 13
application for Mod of CP (BPHB901 1 TML) 1o change
ERP: 1.35 kw H&V: change ant.; 150 m.: TL: NE
corner of intersection of 1523 & Old Paduch Calvert
Rd., 2.4 km NNW of Calvent City. KY.

8 Jackson, MS WMPN-FM 91.3 mhz—Sept. 16 ap-
plication for CP to change ant.: 342 m.; change to class
C: add horizontal polarization.

8 Wooster, OH WCWS(FM) 91.9 mhz—Sept. 11 ap-
plication for CP 1o change ERP: .85 kw H&V: ant.: B4
m.; change TL: 5367 Back Orville Rd.. Green Town-
ship. OH.

Actions

FM’'s

® Decatur, AL WDRM(FM) 102.1 mhz—Sept. 17
application (BPH910620IC) granted for CP to change
ant.: 298 m.

® Fairhope, AL WZEW(FM) 92.1 mhz—Sept. 5 ap-
plication (BLH900118KG) granted for license to cover
{BPHB90630LE) 10 change and increase ERP: 6 kw
{pursiant to docker #88-375).

® Ozark, AL WNER(FM) 103.9 mhz—Sept. 12 appli-
cation (BPH9106101K) granted for CP 1o change ERP:
6 kw H&V; change TL: 3.5 km SE of Brown's Cross-
roads. AL: 31 23 46N 85 30 01W.

® Trinity, AL WUIC(FM) 92.5 mhz—Sept. |9 appli-
cation (BMPH910611IE) granted mod. of CP
(BPH861215MAY} 10 change ERP: 3.1 kw H&V: ant.:
(29 m.: TL: .9 km SW of intersection of Browns Ferry
Huntsville and Zehner Road. AL.

8 Green Valley, AZ KQYT(FM) 92.1 mhz—Aug. 31
application for CP 10 change ERP: 50 kw H&V: ant.:
150 m.; TL: 17 mi NE of Green Valley. 1.25 mi W of
S Houghton Rd.; class: C2 (per docket no. 89-587).

® Forrest City, AR KBFC(FM) 93.5 mhz—Sept. 9
application (BPH9101311C) granted for CP 1o change
ERP: 25 kw H&V; change ant.; 100 m.: TL: 12 mi SW
of Forrest City: .5 mi. W of Hwy #261; class: C3.

® Newport, AR KOKR-FM 105.5 mhz—Sept. 12 ap-
plication (BMLH900322KA) granted mod. of license
increase ERP: 4.1 kw H&V (pursuant to docker #88-
375).

® Salinas, CA KRAY-FM 103.9 mhz—Aug. 29 appli-
cation (BPH9104301)) granted for CP to change freq:
103.5 mhz: change ERP: 1.20 kw H&V: ant.: [57 m.;
TL: 2.3 km from intersection of Zabala and Old Stage
Rds. on bearing of 72 degrees E of (T) N at Salinas.

® Tahoe City, CA KRZQ-FM 96.5 mhz—Aug. 20
application (BPH901224ID) dismissed for CP to
change ERP: 12 kw H&V: ant.: 665 m.; TL: approxi-
mately 12 km NE of Carson City. NV; change class:
C1: other: change from non-directional antenna to di-
rectional antenna.

® Grand Junction, CO KJOL(FM) 90.3 mhz—Sept.
12 application (BPED900223MB) granted for CP to
change ERP: 1.5 kw H&V: ant.: 395 m.: TL: on Black
Ridge 10 km S of Fruita. CO: class: C3.

® Wray, CO KATR-FM 98.3 mhz—Sept. 13 applica-
tion (BPH9105021D) granted for CP 1o change ERP: 50
kw H&V; change ant.: 83 m.; class: C2.

® Bethany Beach, DE WWTR-FM 95.9 mhz—Sept. 5
application (BPH9103051C) granted for CP to change
ant.: 100 m.

8 Summeriand Key, FL WPIK(FM) 102.9 mhz—
Sept. 19 application (BMPH910408IE) granted mod.
of CP (BPHB60703MN) to change channel from 275A
to 273C2 per docket 89-615.

8 West Palm Beach, FL WIRK-FM 107.9 mhz—
Aug. 28 application (BPH9103211E) granted for CP to
change ant.: 163 m.; change TL: 8000 NW 45th St..
West Palm Beach. Palm Beach. FL.

® Chatsworth, GA WQMT(FM) 99.3 mhz—Sept. 16
application (BPH9106051F) granted for CP 10 change
ERP: .95 kw H&V; change ant.: 248 m.; TL: Hwy. 52,
1.3 km W of Chestnut Knob.

8 Crawford, GA WGMG(FM) 102.1 mhz—Aug. 29
application (BPH910812IL) rerurmed for CP to change
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ERP: 25 kw H&V: change TL: 1.1 km W of Palmetto.
GA, change to channel 271C3 (per docket #90-496).

® Darien, GA (no call leners} 107.7 mhz—Sept. 9
application (BMPH910624IH) granted mod. of CP
(BPHB871224MG) 10 change ant.: 123 m.: TL: .67 km
SW of Hwy. 303. Blyth Island. GA.

® Gordon, GA WYGO-FM 107.1 mhz—Sept. 4 ap-
plication (BMLH900130KD) granted mod. of license
10 increase ERP: 2.25 kw H&V {pursuam to docket
#88-375).

® St. Simons Island, GA WPFI{FM) 92.7 mhz—Aug.
30 application (BPH910802IG) returned for CP 1o
change ERP: 6 kw H&V.

® Millen, GA WMKO(FM) 94.9 mhz—Sept. 19 appli-
cation (BPH9012141ID) granted for CP 10 ¢change ERP:
16 kw H&V; class: C3; correct coordinates and site
elevation; per docket #89-586.

® Wrens, GA WRDW-FM 96.7 mhz—Sept. 10 appli-
cation (BPH9103251A) granted for CP to change ERP:
2.6 kw H&V.

® Champaign, IL WDWS(AM) 1400 khz—Sept. 17
application (BP910516AF) granted for CP to correct
coordinates to 40 05 04N BB 14 53W.

B Decatur, IL WYDS(FM) 93.1 mhz—Sept. 12 appli-
cation  (BMPH9105011B)  granted for CP
(BPHBBO407TMU mod.) to change TL: 2420 Hulett
Lane, Decatur. 1L.

® Macomb, IL WKAKFM) 100.| mhz—Sept. 9 appli-
cation {BPH900518IF) granted for CP to change ERP:
3.08 kw H& V: change ant.: 141 m.: TL: Grant Rd.. .6
km W of city: Macomb.

® Rensselaer, IN WLQI(FM) 97.7 mhz—Sept. 12 ap-
plication (BMLH900111KD) granted mod. of license
10 increase ERP: 3.3 kw H&V (pursuant to docket
#88-375).

® Terre Haute, IN WMHD-FM 90.5 mhz—Sept. 5
application (BPEDB91218BME) granted for CP 1o
change ant.: 106 m V; change TL: 310 mi E of Hwy.
150. Terre Haute. IN.

® Bettendorf, 1A KGLR(FM) 93.5 mhz—Aug. 3 ap-
plication (BMLH900102KE) granted mod. of license
to increase ERP: 3.3 kw H&V (pursuant to docket
#88-375).

® Mt. Pleasant, IA KIL)-FM 105.5 mhz—Sept. 9
application {BPH910322ID) granted for CP to change
ERP: 23.88 kw H&V: ant.: 103 m.: class: C3 (per
docket #90-103).

® Bowling Green, KY WCBZ(FM) 96.7 mhz—Aug.
29 application (BPH910808BIF) reurned for CP 10
change ERP: 13.5 kw H&V:ant.: 137 m.. TL: 1.25 km
E of New Harmony church on Barrow Rd.. KY:
change to channel 244C3 (per dacket #90-447).

® Mayficld, KY WXID{FM) 94.7 mhz—Aug. 14 ap-
plication {BPH910BO1IC) granted for CP to change
ant.: 131 m.: change TL: Jim Town Rd., .5 km W of
intersection of U.S. Rie. 45 and U.S. Rte. 45 By-Pass
(Purchase Pkwy.). 1 km N of Mayfield. KY.. employ
DA.

® Pineville, KY WZKO(FM) 106.3 mhz—Aug. 19
application (BPH901126iB) granted for CP to change
ERP; 1.045 kw H&V: change ant.: 234 m.

® Alexandria, LA KWQIFM) 93.9 mhz—Sept. 16
application (BMPH910503IC) granted mod. of CP
(BPHB871203NG) to change ERP: 6 kw H&V: and
change TL: to W end of Duhon Lane. Alexandria.
Rapides Parish, LA: 31 16 04N 92 26 24w.

® Brusly, LA KIEZ(FM)96.3 mhz—Sept. 16 applica-
tion (BPH9104301E) granted for CP 1o change ERP: 43
kw H&V: ant.: 137 m.: TL: .24 km § of intersection of
French Town Rd. and Planchet Rd.. Baton Rouge. LA;
change to channel 241C2 (per docker #87-121).

® Kennebunk, ME WIJIB(FM) 99.3 mhz—Sept. 17
application (BMPH910BI2IC) granted mod. of CP
(BPH850712RK) to change TL: 220 m N of Rte. 9, .9
km SW of Clock Farm Corner. Kennebunkport, ME:

docket #89-374).

tion (BMLH901227KB) granted mod. of license
(BLHB60204KB) to increase ERP: 6 kw H&V (pursu-
ant 1o docket #88-375).

® Coleman, MI WSMZ(FM) 101.5 mhz—Aug. 26
application (BMPH9104291D} granied mod. of CP
(BPHB61002T) mod.) 1o change ERP: 2.2 kw H&V:
ant.: 114 m_; TL: 1000 fi. N of NE corner Cuntis Rd.
and 11 mi Rd. intersection.

® Gulliver, MI WTIQ-FM 94.7 mhz—Sept. 9 applica-
tion (BMPH9012201A)
(BPHB20415AQ as mod.) 10 change ant.: 201 m.; TL:
5.8 km NNW of Cooks. MI. 45 58 OIN B6 29 18W.

® Leland, MI (no call letters) 94.3 mhz—Junc |7
application (BMPH9106171[) dismissed mod. of CP
(BPHB50712XY mod.} to change ERP: 19 kw H&V:

granted mod. of CP

ant.: 125.7 m.; TL: Tower Rd.. Maple City. Mi: .9 mi
SE of Maple City. change t0 Channel 232C3 (per

® Collegeville, MN KNSR(FM) 88.9 mhz—Aug. 29
application (BPED9104221M) dismissed for CP to
change community of license (from Collegeville to St.
Joseph. MN).

® Owatonna, MN KRFO-FM [04.9 mhz—Sept. 12
application (BMLH900312KA) granted mod. of li-
cense 10 increase ERP: 4.7 kw H&V (pursuant 1o
docket #88-375).

® Pascagoula, MS WGUD-FM 106.3 mhz—Sept. §
application (BPH9002231C) granted for CP to change
freq: 105.9 mhz; change ERP: 25.00 kw H&V: ant.:
100 m.; TL: located in Township 8 S, range 7 W,
section 7 of Jackson County. MS: class: C3 (per docket
#86-55).

® Liberty, MO KXXR(FM) 106.5 mhz—Scpt. 10 ap-
plication (BPH910514IC) granted tor CP to correct
coordinates to: 39 04 24N 94 29 06W.

® Moberly, MO KZZT(FM) 105.5 mhz—Sept. 9 ap-
plication (BMLH891213KC) granted mod. of license
to increase ERP: 6 kw H&V (pursuant to docket #88-
375).

® Sikeston, MO KSTG(FM) 97.7 mhz—Sept. 6 appli-
cation (BPH910328IA) granted for CP 1o change freq:
97.9 mhz: change ERP: 12.4 kw H&V: ant.: 143 m.:
TL: .6 km N of Scou County Rd. Z, 3 km E of
Vanduser. MO: class: C3 (per docket #90-443).

® Sparta, MO KLTQ(FM) 96.5 mhz—Aug. 30 appli-
cation {BPH9104221D) granted for CP to change ERP:
50 kw H&V: change ant.: 149.9 m.: TL: | km from
Highlandville. MO. bearing from antenna site to High-
landville is 143 degrees, MO. 35 56 23N 93 17 I15W;
class: C2 (per docket #89-499).

® Elko, NV KNCC(FM) 91.5 mhz—Aug. 29 applica-
tion (BPED910528MF) returned for CP to change TL:
Elko Mountain, Radio site, Elko. NV.

® Jackson, NH (no call letters) 99.5 mhz—Sept. 11
application (BMPH910104IC) gramed mod. of CP
{BPH871029MF) 1o change ERP: .465 kw H&V: ant.:
254 m.; TL: top of Thorn Mountain. end of Thorn
Mountain Rd.. 2.32 km SE center of Jackson.

® Canajoharie, NY WCAN(FM) 93.3 mhz—Sept. 6
application (BPED9005181A) granted for CP to in-
crease ERP: 6 kw H& V.

® Irondequoit, NY WOSB(FM) 106.7 mhz—Sept. 6
application (BMPH9009211D) granted mod. of CP
(BPHB61125M)) to change ERP: 3.5 kw H&V; ant.:
81 m.: TL: 200 Seth Green Dr.. Rochester. NY.

® North Syracuse, NY WEZG(FM) 100.9 mhz—
Aug. 30 application (BPH90! 1301A} granted for CP 1o
change ERP: 6 kw H&V.

® Oneonta, NY WSQC(FM) 91.7 mhz—Sepi. 19 ap-
plication (BMPED910409IF) granted mod. of CP
(BPED891204MA) 10 change ERP: .57kw H. 2.28 kw
V:ant.: 161 m.: TL: off Swart Hollow Road. 3.5 km S
of Oneonta. NY.

® Remsen, NY WIBQ-FM 93.5 mhz—Sept. 6 applica-
tion {BPH9005311H) granied for CP to change ERP: 6
kw H&V.

® Sag Harbor, NY WLNG-FM 92.1 mhz—Sept. 12
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application (BPH8910131B) granted for CP 1o change
ERP: 5.3 kw H&V.

8 Sidney, NY WCDO-FM 100.9 mhz—Aug. 30 appli-
cation (BPH9012101C) granted for CP to change ERP:
}.880 kw H&V; ant.: 176 m.

8 Henderson, NC WYFL(FM) 92.5 mhz—Aug. 28
application (BPED9104261F) dismissed for CP to re-
place existing directional antenna with new directional
antenna.

@ Morehead City, NC WRHT(FM) 95.9 mhz—Sept.
4 application (BPH910318ID) granted for CP to
change ERP: 100 kw H&V, ant.: 143 m., TL: near
Morchead City Hwy. 70, 1.5 km W of Hwy. 24
intersection, change class: C1 (per docket #89-481).

® Wilson, NC WAHD(FM) 90.5 mhz—Aug. 29 appli-
cation (BPED9104291G) dismissed for CP to change
ant.: 50 m.; change community of license to Raleigh.
NC.

8 Cleveland WQAL(FM) 104.1 mhz—Sept. 17 appli-
cation (BPH9[08261B) granted for CP to change anten-
na supporting structure height.

B Cleveland WLTF(FM} 106.5 mhz—Sept. 16 appli-
cation (BPH9108201G) granted for CP to change ERP:
11.3 kw H&V; change ant.: 316 m.

8 West Carrollton, OH WROU(FM) 92.1 mhz—
Sept. 5 application (BMPH910424IC) granted mod. of
CP (BPH860606MI) to change ERP: 0.89 kw H&V:
ant.: 182 m.: TL: 1731 Soldiers Home Rd.. Dayton.
Chio.

8 Portland, OR KWJJ-FM 99,5 mhz—Sept. 11 appli-
cation (BMPH9106171)) granted mod. of CP
(BPH900810IC) to change ERP: 50 kw H&V; ant.:
386 m.; TL: Healy Heights, 47000 SW Council Crest
Dr.. Multnomah Co.. Portland.

8 Coudersport, PA WFRM-FM 96.7 mhz—Sept. 9
application (BPH9010031B) granted for CP to change
ERP: 1.47 kw H&V.

® State College, PA WTLR(FM) 89.9 mhz—Sept. 11
application (BMPED910520IB) granted mod. of CP
(BPED891013ME) to change ant.: |78 m.

8 Union City, PA WCTL(FM) 106.3 mhz—Sept. 13
application (BPH9104041A) granted for CP to change
ERP: 3.4 kw H&V; change ant.: 131 m.; TL: [.5km S
of intersection of Hopson and Fuller Rds.. 6.9 km W
of Wattsburg. PA; main studio location.

8 Barnwell, SC WBAW-FM 101.7 mhz—Sept. |11
application (BPH9103111D) granted for CP to change
ERP: 25 kw H&V: change channel to 256C3 (per
docket #89-489).

8 Cayce, SC WYYS(FM) 96.7 mhz—-Sept. 10 appli-
cation (BPH2103251B) granted for CP to change for
maximum class A facilities: ERP: 3.3 kw H&V; ant.:
135 m.

8 Greenwood, SC WSCZ(FM) 96.7 mhz—Sept. 10
application (BPH9103221A) granted for CP to change
ERP: 4.1 kw H&V.

® Mobridge, SD KOLY-FM 99.5 mhz—Sept. 10 ap-
plication (BPH2106031D) granted for CP to change
ERP: 100 kw H&V; change ant.: 177 m.

8 Murfreesboro, TN WRMX(FM) 96.3 mhz—Aug.
30 application (BPH901214IE) granted for CP to
change ERP: 52 kw H&V: change ant.: 392 m.; TL:
517 Brick Church Lane. Whites Creek. TN: change
DA.

& Clifton, TX KWOW(FM) 103.3 mhz—Aug. 28 ap-
plication (BPH9104041C) granted for CP to change
ERP: 8.369 kw H& V; change ant.: 175 m.; TL: State
Rte. 708, 6.5 mi E of Clifton, TX, change class: C3

(per docket #89-568).

® Denison-Sherman, TX KDSQ(FM) 101.7 mhz—
Sept. 16 application (BPH9 [03271B) granted for CP 1o
change ERP: 17.6 kw H&V: change ant.: 117 m.; TL:
6.5 km SE from intersection of Ries. 82 and [417, TX:
class: C3 (per docket #89-509).

8 Lampasas, TX KLTD{FM) 98.9 mhz—Aug. 28 ap-
plication (BMLH90I | 19KG) granted mod. of license
to change freq: 256C1 1o 255C} (per docket #89-598).

® Littlefield, TX KXDM(FM) 95.5 mhz—Aug. 29
application (BMPH9104251A) dismissed mod. of CP
(BPHE90123MS) to change ERP: 6.5 kw H&V: ant.:
62 m.

8 Mesquite, TX KEOM(FM) 88.3 mhz—Aug. 29 ap-
plication (BMPED900912IB) granted mod. of CP
(BPED890330IB) to change ERP: 61 kw H&V; class:
Cl; directional pattern.

8 Harrisonburg, VA WQPO(FM) 100.7 mhz—Sept.
19 application {(BPH910516ID) granted for CP to
change ERP: 3.8 kw H&V: ant.: 493 m.; TL: 350 ft. N
of Masanutten Peak, McGaheysville, VA,

8 Lynchburg, VA WKZZ(FM) 100.] mhz—Sept. |1
application (BPH9105011C) granted for CP to change
ERP: 25 kw H&V; ant.: 100m.; TL: approx. 10 km NE
of Lynchburg; class: C3.

8 Lynchburg, VA WXYU(FM) 101.7 mhz—Sept. 5
application (BMLH891212KH) granted mod. of li-
cense (BLHBOO319AH) to increase ERP: 3.4 kw H&V
(pursuant to docket #88-373).

8 Tappahannock, YA WRAR-FM 105.5 mhz—Sept.
9 application (BMLH891212KF) granted mod. of li-
cense to increase ERP: 3.3 kw H&V (pursuant to
docket #88-375).

8 Buckhannon, WV WBUC-FM 101.3 mhz—Aug.
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Telephone: 202-223.6700
Monber AFCCE
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9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Member AFCCE

HATFIELD & DAWSON
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MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Registered Professional Engineers
911 Edward Sireet
Henry. lllinois 61537

STRUCTURAL 5YSTEMS
TECHNOLOGY. INC.
J. Cabol Gouty, PE.

TOWERS. ANTENNAS. STRUCTURES
New Tall Towers. Exnsting Towen

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

P.QO. BOX 180312
DALLAS, TEXAS 75218

Studies. Analysis. Devign Modifications. TELECOMMUNICATIONS (FCC, FAA) “Es'ha) 5'42n*6(§"22
(309) 364-3903 o o mpectiom. Erecon. Ei CHARLES PAUL CROSSNO, P.E. (202) 593.2020
Fax (309) 364-3775 6867 Elm S: . McLean. VA 22101 { F0gy 156-9765 @14) 321.9140 MEMBER AFCCE Member AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, R.C.

525 Woodward Ave.
Bloomfield Hills, MI 48013

D.C. WILLIAMS, P.E.

Consulting Radio Engineer
Member AFCCE
Post Office Box 1888
Carson City, Nevada 89702

(702) 885-2400

| omMMUNICATIONS TECHNOLOGIES INC.
i BROADCAST ENGINEERING CONSULTANTS

LAWRENCE L. MORTON
ASSOCIATES

1231 MESA QAXS LANE
MESA DAKS CALFORMIA P34

B

LAWRENCE L. MORTON, P.E. PO. Box 356
Lo et i McKinney, Texas 75069
P.0. Box 1130, Marhon, NJ 63053 MEMBER AFCCE (214) 542-2056
(609) 985-0077 + FAX: (609) 985-8124 (805) 733-4275 / FAX (805) 733-4793 Member AFCCE

SELLMEYER ENGINEERING
Consuiting Engineers

PAUL DEAN FORD, PE.

EVANS ASSOCIATIEM§_

Datel Corporation

Consulting Engineers
3975 University Drive, Suie 450
Fairfax, Virginia 22030
(202) 3320110 (703) $91-01d0
Fax (703) $91011§
Member AFCCE

Npome. CA 93444

CONBLLTANTS
ALLOC ATIONS. INSTALLATIONS. FELO
ANTENNA & T ACCEPTANCE MEASUREMENTS
Serving Broavcsaters Over 25 Yours

Tol; (805) 929-1968
Norwood .. Parerson FAX: (805) 929-8571

W. Lee Simmons & Assoc., Inc.
BROADCAST ENGINEERING CONSULTANT con-:mn Co“;.ncmunicu't:lgné.' Eu g BROADCAST CONSULTANTS Broodcast Telecommunicutions
3775 West Dugger Ave,, Broadcast Engineering Softwara Applications e Inspections T m(“"“"""“ Soite 200F
West Terre Haute, Indiana 47835 216 N. Green Bay Rd. Hilton “s.'c"'zqm
812.-535-3831 THIENSVILLE, WISCONSIN 53092 Call Toll-Free Hilton Head ls.,
Phone (414) 2428000 (800) 969-3900 800-277-5417 803-785-4445
Member AFCCE Member AFCCE 1515 N Court House Rd, Arlington, VA 22201 FAX 803-342-3371
[ ®] RADIO ENGINEERING CO. S AFCCE
Lahm, Suffa & Cavell, Inc. E 2 ENGINEER! =¥y S

——'ENGINEERING COMPANY
BILL CORDELL, P.RH.

11211 Kety Freeway. Suite 190
Nouston, Texas 77079
1713)984-8885 or (711)438-3838
Communications Enginesring Consultante
Namber AFCCE

Association of
Federal Communications
Consulting Engineers
P.0. Box 19332
20th Street Station
Washington, DC 20036

(703) 534-7RHN

PROFESSIONAL/SERVICE DIRECTORY RATES

52 weeks - $45 per insertion

26 weeks - $60 per insertion
13 weeks - $75 per insertion

There is a one time typesetting charge of $20. Call (202) 659-2340
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29 application (BMPH9102041B) granted for CP 1o
change antenna supponting-structure height.

& Weston, WV WSSN(FM) 102.3 mhz—Sep! 6 ap-
plication (BPH900706IC) granted for CP to change
ERP: 25 kw H&V; change ant.: 30 m.: TL: 300 Harri-
son Ave.. Westin, WV: change to class B | (per docket
#89-106).

® Merrill, WI WMZK(FM) 104.1 mhz—Aug. 28 ap-
plication (BPH910122ID) granted for CP to change
ERP: 13 kw H&V: change ant.: 136 m.; class: C3 (per
docket #89-401).

® Tomahawk, WI WJIQ-FM 92.7 mhz—Aug. 29 ap-
plication (BPH9102211E) granted for CP to change
freq: 92.5 mhz; change ERP: 25 kw H&V:ant.: 99 m.;
change to class C3 (per docket #90-393): correct coor-
dinates; 45 29 27N 89 43 36W.

® Waunakee, WI (no call letters) 105.1 mhz—Sept. 4
application (BMPH9108011H) granted mod. of CP
(BPHBE1212MB) to change ERP: 3.8 kw H&V: ant.:
M m.

TV's

® Bozeman, MT KCTZ(TV) ch. 7—Sept. 5 applica-
tion (BMPCT880BI12KF) granted mod. of CP to
change ERP: 44.1 kw (vis); ant.: 342 m; antcnna: SWR

Inc. CR-2 (DA); TL: Bozeman, Mt. Gallatin County
7.7 mi E of Bozeman: 45 40 24N 110 52 02w,

® Grand Island, NE KTVG(TV) ch. 17—Aug. 27
application (BMPCT901017KE) granted mod. of CP
(BPCT84060LKF) 10 change ERP: 217.33 kw; ant.:
80.B m: TL: 2 mi W and 2.3 mi S of the junction of

WEIZ(FM)  T. Wood & Associates [nc.;
Hogansville. GA

WFEN(FM}  Rockford Ed. Broadcasting Found.:
Rockford, IL

WLGW-FM  Michael W. Beattic: Lancaster, NH

WORQ(FM) Lakeshore Communications Inc.;
Green Bay, Wl

WVNI(FM)  Brown County Broadcasters Inc.:
Nashville. IN

WVNL(FM)  Ledyard Community Broadcasting;
Ledyard, CT

WVYNM(FM) Karen Marie Voyles; Cedar Key, FL

WVYNT(FM)  Major Broadcasting Corp.;
Madisonville. TN

WVNU(FM) Danny M. Watsen: Greenfield, OH

WVNV(FM) North Country Broadcasting Inc.;

Malone. NY
WVYNW(FM) Pauline S. Hain; Bumham. PA

WVNX(FM) Calypso Communications; Charlotte
Amalie. VI

Major Broadcasting Corp.:
Madisonville, TN

WYGO(FM)

TV’s
KBQE(TV)  Mary Moran; Albuquerque, NM
WMMF-TV  Skycom, In¢.. Fond du Lac. WI;

WMYA(FM) WKSV WKSV Inc.: Cape Charles,
VA
WNKX-FM  WHLP-FM Hickman County
Broadcasting Inc.; Centerville, TN
WTRV(FM) WLEL Grand Traverse Broadcasting
Company. Leland, Ml
WXLO-FM  WXLO Montachusett Broadcasting
Inc.; Fitchburg, MA
Rescissions
New TV
WYDK(TV)  Skycom Inc.: Fond du Lac, W1
Existing TV
KMZS(TV)  KNVO Valley Channel 48 Inc.:
McAllen, TX
Clarifications
Existing AM
KKSB(AM) KESP Joyce C. Erway: Santa

Barbara, CA BAL-91031| EA
WLVV(AM) WMML Albert L. Crain; Mobile, AL

Withdrawals

New TV
WYDI(TV)  Skycom Inc.; Fond du Lac, Wi
Existing AM’s

KLMC(AM) KQIV Mid-Minnesota Broadcasting

Hwys. 30 and 281; antenna: BASCSC-18 P(DAXBT); Existing AM's Co.: Litchfield, MN '
40 51 OIN 98 24 40W. KKLE(AM) KVFW Johnson Enterprises Inc.; KTRN(AM) I&l;:ﬁa[‘lmizrgoesn Broadcasting Co.;
® Lorain, OH WUAB(TV) ch. 43—Sept. 6 applica- Winfield, KS U )
tion (BPCT910807KE) granted for CP to change ERP: KSUR(AM)  KOJY Mount Witson FM WXRT(AM) WPNT Diamond Broadcasting Inc.;
4680 kw (vis). ant.: 336 m: TL: 4800 Bruening Dr.. Broadcasters Inc.: Soledad, CA Chicago
Parma. OH, 41 22 45N Bl 43 12W; change antenna; . .
RCA TFU-28DAS Trilobe. (DA)BT). B KYET(AM) EEAN Sl?ﬁ"w\ﬂlﬁfoadca:lzmg
. mpany Inc.; iams,
= SC WCTP(TV) ch. 36—Sept. |0 -

G AT cpt. 10 appli WDAK(AM) WTXN Glen H. Ward; Lafayette, AL | STATEMENT OF OWNERSHIP. MANAGEMENT
cation (BMPCT910807KF) gramted mod. of CP AND CIRCULATION (Act, of August 12, 1970: Section
Ln et sl S G (538 100 v (g (e WIOC(AM)  WDXB Tennessee Valley Sports Inc.. | 36g5: Tigle 39, United States Code). 1. Title of Publication:
233 m; TL: Hwy. 703. SE of Mt. Pleasant. SC; change Chattanooga, TN BROADCASTING. 1B, Publication No. 7202800. 2. Date of
antenna: Dielectric TLP24-C, (DA)BT). WIZS(AM} WORG Wilkes-Posey Broadcasting Filing: October 1.1991. 3. Frequency of Issue: Weekly. 3A. No.
® Salt Lake City KXIV(TV) ch. 14—Aug. 27 applica- Inc.; Orangeburg. SC of issues published annually: 52. 3B. Annual subscription price:
tion (BPCT910712KE) granted for CP to change ERP: . $85.00. 4. Location of known office of publication: 1705 De-
1637 kw (vis); ant.: 1173 m; TL: approximately .8 km WNKX(AM) WHLP Hickman County Sales St.. NW, Washington. D.C. 20036. 5. Location of hesd-
S of Famsw(;l‘lh -[-.‘cak U'f- m-;(e::nr Andrez/ ’ ATN Broadcasting Inc.: Centerville. TN quarters o general business offices of the publishers: 630 Third
25HS-HSP-14. (DA)BT). WUNKAM) WBCM Nicholas Communications x;?:':rwe;l;":':‘h NY 10017, o, Names and addresses of the

Corp.: Bay City, HI L G o . ;
son. 630 Third Avenue. New York. NY. 10017, Editor: Donaid
WVLC(AM) WIJOT Holly City Communications V. Wesl. 1705 DeSales St.. NW. Washington. D.C. 20036.
CALL LETTERS Inc.; Lake City, SC Managing Editor: Mark K. Miller. 1705 DeSales St.. NW,
: Washington, D.C. 20036. 7. Owner: Cahners Publishing Co. A
Applications RS G ::l’fmr_:n::"g:::‘;h"Msf\“ Broadcasting Division of Reed Publishing U.S. A, 275 Washinglon St.. New-
- * ) ton. MA 02158, 8. K bondhelders. mort, . and othe
Existing AM’s Existing FM’s :urityA holders owni::wo': holding Il;mtenls:rge:orc orTm-T
ferg . amount of bonds, mortgages. or other securities: (If there are
LD LA S L7 Ll g KAGR(FM) ~ KAXX Absolutely Great Radio In¢.. | none, so state.) None. 9. Not applicable. 10. Not applicable. 11.
Apple Valley, CA Ventura. CA Circulation: A. Toul_ mimber qf copies. Average number of
KLFD(AM)  KQIV Mid-Minnesota Broadcasting KOJ(FM)  KPOR Tulare Lite Corp.: East copies each issue during preceding 12 months 33.321. Actual
Co.; Litchfield. MN Porterville. CA number of copies of single issue published nearest to filing date
. ) 33.300. B. Paid and/or requested circulation 1. Sales through
KVFC(AM)  KISZ DcLane Broadcasting Inc.; KOOC(FM)  KYZZ Sheldon Communications Inc_; | dealers & cariers. sieet vendors & counter sales. Average
Cone2.CO Belton, TX number of copies each issue during preceding 12 months 261.
H . C AT Actual number of copies of single issue published nearest to
Existing FM’s . KQNN(FM)  KOPY Jefco Enterprises Inc.: Alice, filing date 261. 2. Mail subscriptions (paid and/or requested)
KKMI(FM)  KDWD Hensley Broadcasting Inc.; ERs Average number of copies of each issue during preceding 12
Burlington, 1A KQSN(FM) KQYT Nova Communications L.P.; months 29.606. Actual number of copies of sing{e issue pub-
WBOG(FM) WTRL-FM Magnum Radio Inc.: Green Valley, AZ 'isheddmm' to filing date 29-:8- rC Total P;-d 'ndfdof e
: " . quested circulation Average number of copies each issue during
Tomah, WI KSJIQIFM) KXGY Savannah Radio L.P; preceding |2 months 29,867, Actual number of copies of single
WWNJ(FM) WKTW Mercer County Community Savannzh, MO issuc published nearest to filing date 30.129. D. Free distribu-
College: Dover Township. NJ KUSN(FM)  KQQF KGGF-KQQF Inc.: tion by mail. carrier or other means samples. complimentary
L. Coffeyville. KS and other free copics. Average number of copies each issuc
Existing TV . during preceding 12 months 2.733. Actual number of copies of
WNSI(TV)  WOCD LG Communications Inc.: KVAY(FM)  WNIC Bauer Properties; Lamar. CO | single issue published nearest (o filiog date 2452 E. Tot)
Amsterdam. NY ) KZOQ-FM  KZOQ Smith Broadcasting Inc.; e Lon (Bl ClGa G r-zso\:i;:u:;-zsi L
H CeUIng montns of . ual nu T
Grants LIS issue published nearest to filing date 32.581. F. Copies not
WBCM(FM) WCLX Biederman Investments Inc.; distributed. 1. Office use, lefi-aver. unaccounted. spoiled after
New FM’s Boyne City, MI printing. Average number of coples each issue during preceding
KBQA(FM) Community WirelessPark City: Salt WBUB(FM) WKQB Lowcountry Media Inc.; I'iih:d"“"" e gl‘l‘:;' e Gl °;::§;: e
L LS ey B8 copies each issue during preceding 12 months 33.321. Actua)
KBQB(FM)}  North Shore Radio Inc.; Princeville, WHKZ{FM) WYYS Universal Communications number of copies of single issue published nearest to filing date
HI Corp.; Cayce, SC 33.300. | cestify that the statements made by me are correct and
KBQD(FM)  Zeldon A. & Mary Lynne Nelson: WMEG(FM) WSRA Guayama Broadcasting Eompae P AT
Preston. ID Company Inc.; Guayama, PR " .Edilor
60 For the Record Broadeasting Oct 14 1991




CLANSIFIED

Marketing manager: Radio station KFAM is a
50KW AM stereo in North Salt Lake City, Utah, and
we are |ooking for the right parson 1o manage our
marketing dept. Call 801-531-0700. EOE.

General manager for small market AM/FM. Move
North to Alaska and live a little better. Enjoy Ihe
unique Alaskan lifestyle and work with a solid
team of radio prolessionals. Must have sales, pro-
graming and promotion experience. Emphasis on
community involvement with ability to lead staff by
example. This is an excellent opportunity with
compensation based upon station's performance.
Send resume in confidence to Box Q-1. EOE.

Station manager needed for WCOW AM and FM.
100,000 watt FM and 5,000 watt AM daytimer in
west Wisconsin. Mutyal affiliate with a Country
Western format. Stations have strong news identi-
ty. Position requires supervision of all staff includ-
ing news and sales. Please send resume and
letter outlining experience along with salary re-
quirements to; Zel Rice, PO Box 400, Sparta, WI
54656. No phone calls. ECE.

Station manager: Northern Ohio combo is look-
ing for a station manager with a strong sales
background. You must have a successful record
and be knowledgeable in all aspects of station
operations. Must be goal and budget minded.
Send resume to: President, Radio Enterprises,
Box 738, Ashtabula. OH 44004, EOE.

General manager for East Texas comprehensive
public community college-owned relatively new
non-commercial FM Classical music station. CPB
funding qualified. 10,000 watts, 88.7 mhz,
350,000 population. Plan, implement permit and
grant requirements, fund-raising, grant writing,
budget management, personnel administration,
facilities utilization, programing, and operations.
Must possess excellent fund-raising, leadership,
and human relations skills. Should have substan-
tial experience in public radio management. Un-
dergraduate degree required, graduate degree
preferred. Competitive salary and fringe benefits.
Send letter of application, complete resume, unof-
ficial transcripts of alf college course work. and
two letters of recommendation from immediate
past and/or previcus supervisors to: Personnel
Office, Kilgore College, 1100 Broadway, Kilgore,
TX 75662. Position available until filled. Starting
December 1, 1991, at latest. EQOE.

GM/12 + million market: Ownership potential/ex-
tremely aggressive group. Need experienced GM
with proven track record. Must be aggressive,
have high energy level, willing to work hard to
realize station's potential, Desk jockeys should not
apply. Reply to Box (Q-16. EOE.

Northeast group operator anticipates immedi-
ate opening for general manager AM/FM combo.
Excellent opportunity. All replies confidential.
Send resume to Box Q-15. EOE.

Northeast generai manager: Large market AOR
needs a powerful G.M. to continue the internal
and extemal dominance of this station. Fabulous
staff supporting the right candidate. If you are a
dynamic leader and believe in excellence, send
your resume in confidence to Charles Stone,
Broadcast Services, 1650 Tysons Bivd., Suite 790,
McLean, VA 22101. ECE.

So. Maryland AM looking for sales person. At
least 2 yrs. experience, positive altitude, desire 10
be successiul. Resume and references to GSM,
PO Box 510, Leonardtown, MD 20650. EOE.

KNAC is seeking an account executive with pre-
vious radio broadcast sales experience. Profes-
sionals only. Resumes to: John Squyres, KNAC,
100 Oceangate, Suite P-70, Long Beach, CA
90802. No calls. EOE.

Radio broadcast technicians: Major satellite ra-
dio network seeks broadcast technicians for oper-
ations and maintenance positions in the NYC met-
10 area. Applicants must have technical
experience in the following areas: network opera-
tions, radio autornation, computer systems, digital
audio processing, fiber optics and sateliite uplink-
ing. A minimum of 2-3 years experience is re-
quired. Maintenance positions require SBE certifi-
cation and demonstration of technical abilities.
Shift work is required. Qualified applicants should
send resume to: Personnel Dept., Digital Planet
Broadcast Operations Center, 520 Thomas Bivd.,
Orange, NJ 07050. EOE. No phone calls.

Technical director: Alaska Public Radio Network
seeks experienced professional to meet technical
production needs for daily statewide news pro-
grams, nationally distributed native news pro-
gram, and weekly and monthly public affairs, cul-
tural and call-in programs. Supervises two
operators. Makes recommendations on equip-
ment purchases. Provides training and basic
maintenance. Must have experience as a mixer/
recorder, have a good knowiedge of audio pro-
cessing and hold the highest audio standards.
APRN has two state-of-the-art control rooms, re-
mote broadcast equipment, and a satellite uplink.
Send resume to Diane Kaplan, Alaska Public Ra-
dio Network, 810 E. 9th Ave.. Anchorage, AK
99501. ECE.

North Carolina group seeking experienced
broadcast engineer for our Fayetteville combo.
Minimum 3 years expefience with AM/FM, RF and
audio. Resume to: Engineering, Curtis Radio
Group, PO Box 29521, Raleigh. NC 27626. EOE.

HELP WANTED NEWS

News director. Excellent pay, benefits. Beautiful
market. Minimum two years radio news experi-
ence. Send tape and resume to WZOE, Box 69,
Broadcast Center, Princeton, IL 61356. EOE.

Broadcast writer/announcer: The University of
Florida College of Joumalism and Communication
is recruiting for a broadcast writer/announcer for
radio station WRUF. Minimum qualifications: High
school diploma and four years of related experi-
ence. Experience in news broadcasting as well as
hosting radio talk show is desired. Salary $16,056-
$27.645 commensurate with qualifications. Excel-
lent fringe benefits. Send complete resume and
air check tape to Heidi Honeywell, Central Em-
ployment Center, 4th Floor Stadium, University of
Florida, Gainesville, FL 32611-2033 by 10/31/91.
Requests must refer to position identification num-
ber 991850 in order to guarantee consideration.
EEO/AA.

News anchor: WEBR Newsradio 970 seeks an-
chor for regular all-news air shift. Must have on-air
talents, ability to anchor long format news blocks,
sound news judgment and strong on-air interview-
ing and wriling skills. Forward resumes and audi-
tion tapes to: Leon T. Lewek, News Director,
WEBR. 23 North Street, Buffalo, NY 14202, No
calls please. WEBR is an equal opportunity em-
ployer.

Community relations director KFLT: AM Tuc-
son, Arizona. Christian formatted station seeks
individual with on-air and public relations-promo-
lion experience. Send letter, resume, references
and audition tape to: Ed Phillips, KFLT Radio, Box
36868, Tucson, AZ 85740. Women and minorities
encouraged to apply. EOE.

Contemporary Christian radio, WWDJ-AM,
(NYC market) seeks qualified person to assume
programing responsibilities and host morning
show. Strong leadership skills a must. Rush tape.
resume, and cover letter describing your suitabil-
ity for the job to Edward Abels, GM. WWDJ, 167
Main St., Hackensack, NJ 07601. Absolutely no
calls. EOE.

My mother-in-law says | should manage a Mc-
Donald's because they are profitable and radio is
not. But, radio is my life and | can manage your
station profitably. Call Charley Jones at 505-202-
6129.

Outstanding small market GM...wants to get
back to Texas, Arkansas or Louisiana. Great track
record. 20+ years experience. Box P-49.

Cut expense—make money! | will consult your
station, increase revenue and improve ratings!
Former owner—23 years—every market size—ev-
ery format including urban. Call me, I'll give you
an incredible idea for free! John Wilson 1-800-
256-5317.

Save money now! Operations, programing, engi-
neering, computers and more! Versatile and sta-
ble 19 year pro, sales and bottom line oriented
with multiformatic experience in small lo major
markets, available immediately. Start-up and turn-
around specialist. Rick 412-774-2574.

NAB says more than % of all radio stations lose
money. If you own some of them, or if you want
more profit, call Charley. Former GM in Albuquer-
que and Santa Fe — left when New Mexico Broad-
casting sold stations for big dollars. Former GM in
Sarasota and Columbia — left when Cosmos sold
stations for big dollars. Former consultant and
NSM for KGGM TV — left when station sold lor big
dollars. Former editor, producer and sales person
for Ronald Reagan radio program — left when Mr.
Reagan became president. Former VP for radio at
NAB — left to return to real broadcasting. Track
record of outstanding success plus unimpeach-
able references inctuding U.S. Senator, FCC Gen-
eral Counsel and Chairman, NAB Presidents and
group owners. | am available now to manage your
station or your group. Challenge and life-style are
really more important than money. Call Charley for
resume, references or interview. Charley Jones,
1620 LaCabra Ct. SE, Albuguerque, NM 505-292-
6129,
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Selling generai manager: Experienced broad-
caster seeks new challenge. Market size/location
secondary to opportunity. Outstanding expertise
in expense management. organization, motiva-
tion, selling and people. My aggressive experi-
ence at all levels of management will be an asset
10 your station. Reply 10 Box Q-3.

Experienced sales manager, salesman, honest.
sober, reliable. Prefer Georgia or Florida. Experi-
enced all phases. Reply Box Q-6.

Florida or anywhere! Former Harris engineer
available by the day. week or project. Work on
anything. Excellent references. 813-849-3477.

Broadcast engineer: 25 years of experience with
AM & FM technical and management for commer-
cial and noncommercial stations. Willing to rele-
cate. Reply Box Q-10.

Top 100 markets only, looking for chief's posi-
tion. You will get high integrity routine audio and
Iransmitter maintenance. If | cannot do excellent
maintenance nobody can. Experienced all phases
— high power AM directional and high power FM,
plus super audio, 20 year veteran. Preter East, will
consider all. Reply to Box Q-17.

WOSU-TV in New Orleans, LA is seeking an
ENG maintenance engineer. Must be a highly
qualified engineer in Beta, U-Matic, and field
equipment repair. Applicant should have 3-5
years experience and should be capable of han-
diing the pressure of our high energy news de-
pariment. Send resume to Carolyn Simmons, Per-
sonnel Ccordinator, WDSU-TV, 520 Royal St., New
Orleans, LA 70130. No phone calls, please. ECE.

Maintenance engineer; Veleran, 7 + years expe-
rience in 1%, ADO, GVG swilchers, TBCs and other
studio equipment with FCC license or SBE certifi-
cation. Resume to: Chief Engineer, KGMB, 1534
Kapiolani Bivd, Honolulu, HI 96814, equal oppor-
tunity employer, M/F.

Assistant chief engineer: KUHT-TV the Universi-
ty of Houston, licensee of KUHT, seeks an aggres-
sive broadcaslt professional to assist in directing
its broadcast technical operation. The successful
applicant will have a background in broadcast
operations supervision, broadcast maintenance to
the component level, and a history of success in
the broadcast industry. Appropriate educationis a
necessity: a BSEE required or equivalent experi-
ence may substitute. To obtain a complete job
description write to us. Forward your resume with
three references by 11/01/91, to: Laura Gonzales,
KUHT-TV. 4513 Cullen, Houston, TX 77004.
EOE/AA Please no phone calls.

Money, money, money! Do you need some for
your station? Unigue programing concept. Call
me now. §13-849-3477.

Looking for the right PD? Your CHR or AOR
station can be dominant. Experienced. Mark 505-
821-2786.

Make money in voiceovers. Cassette course of-
fers marketing and technique for success in com-
mercials and industrials. Money-back guaraniee.
Call for info: Susan Berkley, 1-800-333-8108.

Expanding radio broadcaster. Positions avail-
able in Colorado and Allanta include: Sales. air
personality, news, board, production, administra-
tion. Three years experience. Tapes and/or re-
sumes to: Mainstreel Broadcasting Co.. 1160 S.
Milledge Ave., Athens, GA 30605,

Trafflc manager: KITV4 (Honolulu-ABC) is seek-
ing an experienced traffic manager. Require 3 yrs.
+ in similar position. Client and sales service a
top priority. Salary commensurate with experi-
ence. EEQ. Resume to: Bill Gaeth, GSM, 1290 Ala
Moana Bivd., Honolulu, HI 96814, 808-545-4444.

Local sales manager: Top 75 market, network
affiliate. Only dynamic creative, self-motivated
persons need apply. New account development
and sales coaching talents essential. Excellent
opportunity for a small or medium market sales
manager or successful AE. EOE. Send resume
and compensation requirement to: Box Q-18.

Chlef engineer: Chicago, llinois, WSNS-TV
Channel 44, 22-year-old station. New transmitter.
Job requires experience, technical ability and
people skills. Salary open. Send resumes to Jose
Lamas, 430 W. Grant Pl,, Chicago, IL 60614, or
call Ecggcl (312) 929-1200. All replies confiden-
tial. .

Field producer: Opportunity available for a cre-
alive, mature individual, Good joumalism back-
ground a must. On camera experience required
with a minimum of 3 years hands-on experience in
news or magazine style stories. One of the country's
top Christian television programs offers an excellent
salary and benefits package. Send 1/2 inch reel
and resume to: Personnel Director, PO Box 819099,
Dallas, TX 75381-9009. EOE.

Entry level reporter: Send non-returnable tape
and resume to WOWL-TV, 840 Cypress Mill Road,
Florence, AL 35630. No phone calls please. ECE.

Media relations: Program publicist for highly rat-
ed interview lalk/news show. Minimum 2-3 years
media relations experience, preferably in-house.
Must have good media contacts, Strong writing
skills and solid news judgement. Must be able to
Evgrg well under pressure. Reply to Box Q-19.

Reporter: Reporter for #1 station in beautiful Sali-
nas-Monterey area. Looking for a strong, accurate
writer who is a creative sloryteller. MUST speak
Spanish fluently and have at least 1 year profes-
sional on air news experience. Send resume/non-
relurnable tape to: Maria Barrs, News Director,
KSBW Tv, PO Box 81651, Salinas, CA 93812. No
phone calls. EQE.

Executive producer: WTMJ-TV is looking for a
compelitive and creative manager to supervise
our on air 0ok and product. Excellent writing and
production skills required. Applicants must have
minimum five years producing experience, prior
news management experience preferred. Send
resume, tape and tape critique to: Jim Prather,
News Director, WTMJ-TV, 720 E. Capitol Drive,
Milwaukee, WI 53201. EOE.

Vice president, director of news operations.
Major market news leader will hire the consum-
mate professional who ¢an increase our #1 audi-
ence position and maintain our market domi-
nance. Our staff is an aggressive driven group
that likes to win. Do you have the experience and
track record to measure up? We offer a decentral-
ized management structure, oulstanding benefits
and a garish salary and bonus package. Reply 1o
Box Q-20. EQOE.

Anchor: Must be an experienced, solid television
jfournalist, willing to make a iong term commitment
with a Southern medium market. Must possess
leadership skills, be community invoived and be
able to perform with a fast paced ¢o-anchor for-
mat. Send resume and salary requirements to:
Box Q-21. ECE.

We haven't found what we're looking for! Me-
tecrolegist/reporter/photographer - duties include
on-air weathercast/environmental reporting as
third member of market's strongest forecast team.
Requires meteorology degree. Sirong communi-
cation skills and understanding of weather graph-
ics systems. Send tape and resume to: Bob Ca-
shen, VP/ND, KWWL-TV, 500 East Fourth Street,
Walerico, I1A 50703. EOE.

Stili seeking superstars! Looking for highly visi-
ble news anchor, community-involved weather-
casler, enterprising reporter, versatile videogra-
pher/editor, energetic sports anchor (includes
some play-by-play), and sports reporter. Only ap-
plications with resume/demo tape/references will
be considered. PO Box 22607, Tampa, FL 33622-
2607. ECE.

ABC affillate needs nightside assignment editor
to help put the 11 over the top. Successful candi-
date should have excellent news judgment, strong
organizational skils and be an idea person.
Knowledge of Central Ohio preferred. Send news
philosophy and resume to: WSYX-TV, PO Box
718, Columbus, OH 43216, Afin: Job
#0919BR9101. No phone calls please. Company
is especially interested in seeking qualified wom-
en and minority applicants. EOE, M/F.

Boston's CBS affiliate seeks dynamic executive
producer 10 honcho 11pm news and join news
management team. Must have top notch line and
production skilts 1o go with effective people and
resource management. Send non-returnable tape,
resume and statement of news philosophy to Bart
Feder, Assistant News Director, WHDH-TV, 7 Bul-
finch PL., Boston, MA 02114, EOE.

International assignment editor/political affairs:
Aflanta: assignment and research of stories, coor-
dination of satellite feeds: provide correspondents
& producers with information and analysis of
world events and developments and feedback for
development of news reports, with emphasis on
events in China and Far East. Prepare reports,
documents and information for production team.
40 hour week. $35,000 per annum. Master's de-
gree in Polilical Science, one year experience and
Chinese (Mandarin) language required. Apply in
person or by resume 1o Georgia Department of
Labor, Job Order #GA 5503859; 2811 Lakewood
Avenue, SW, Allanta, GA 30315 or to the nearest
Georgia Job Service Center. ECE.

Promotions producer: KLAS-TV, Las Vegas,
CBS affiliate in the fastest growing market in the
country, has an opening for a promotions produc-
er. Applicant should have excellent writing, pro-
ducing and ediling skills. Send resume and non-
returnable tape to Stephanie Lawrence, KLAS-TV,
PO Box 15047, Las Vegas, NV 89114. M/F/EOE.

San Diago post facllity seeking strong mainte-
nance engineer. Desire a candidate with five
years experience in maintaining Ampex equip-
ment. Immediate opening. Reply to Box Q-9. EOE.

Creative services writer/producer: If you're a
highly creative, hands on producer with excep-
tional writing skills and are looking 1o join a #1
team, look no lurther. You must have extensive
background in news promotion and at least two
years experience as a writar/producer in a TV
promotion department. Please send resume and
tape to Artie Scheff, Director of Creative Services,
WTVT, 3213 West Kennedy Bivd., Tampa, FL
33609. EOE.
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Producer/videographer: Write, shoot, edit, post-
produce commercials/promotions. Able to edit
4" and 1" videotaps. Send resume and non-
returnable tape to: Jerry LaVine, Production Man-
ager, KTVA, 1007 W. 32nd Ave., Anchorage. AK
99503. EOE. No phone calls please.

Television graphic artist wanted for premier dis-
tance learning production/distribution facility. This
is an exciting and creative position in the comput-
er graphic design and preparation of studio, print,
and slide graphics illustrations and animations for
television. Requires Associate Degree in Art or
certificate from a 2 year post secondary technical
program in commercial art with Mac Il experience.
Experience in the operation of lelevision produc-
tion equipment and high end computer graphics
systems preferred. For full consideration send re-
sume to: Television Artist Search, Educational
Television Services, Telecommunications Center,
Oklahoma State University, Stillwater, OK 74078-
0585, 405-744-5960. Deadline for receipt of re-
sume: November 8, 1991. OSU is an AA/EEQ
employer committed to multicultural diversity.

Videographer: If you have a terrific reel of com-
mercials, TV promos and/or programing and want
to work with a top notch creative team in the sunny
southwest, this is the job for you. You must have at
least 3 yrs. exp. which includes directing and
working with talent, excelient lighting skills and the
ability t0 add to creative. Any film exp. a big plus.
Please send reel and resume to Creative Services
Manager, KTVK-TV, 3435 N. 16th Street, Phoenix,
AZ 85016. Reels will not be returned. EOE.

Video wiz. Do you love movies and independent
television? Are you a creative writer and editing
wizard? Then come work at WNUV, Ballimore's
#1 rated independent. Send tape and resume:
WNUV-TV, 3001 Druid Park Drive, Baltimore, MD
21215. An ABRY Communications station, Ameri-
ca's fastest growing television group. No phone
calls. EOE M/F.

Computer editor: Major market, Northeast pro-
duction facility seeking a creative and talented
computer editor. Position requires 3 to 5 years
experience with slate-of-the-art equipment, pre-
ferrably ADO and D2. M/F, EQE. Send resume
and salary requirements to Box Q-22.

Program manager: Houston Public Television,
KUHT, Channel 8 is searching for a qualified pro-
gram manager. The person selected for this post
will possess excellent people skills, be committed
o serving viewers, have a keen eye for quality
programing and possess Strong rmanagement
skills. The KUHT program manager is a depart-
mental manager responsible for day to day man-
agement of the Channel 8 programing depart-
ment. Duties include acquisition and scheduling
of programs and series; supervision of all broad-
cast traffic operations, coordination of the on-air
promotion of broadcast programing, supervision
of station shipping and receiving activities, and
maintenance of the public file. The successful
applicant for this position will possess the follow-
ing minimum qualifications: A Bachelors degree in
Communications or related field, five years experi-
ence in television programing or production or a
combination of those activities, three years of su-
pervisory experience, a thorough knowledge of
FCC rules and regulations and excellent written
communications skills. In addition to these re-
quirements prefersnce will be given to candidates
who demonstrate: significant program manage-
ment experience, knowledge of PBS programing
practices and policies; a thorough knowledge of
accepted broadcast research practices and tools,
and strong administrative skills. This is a full-time
position with @ good benefits package which will
be available November 1, 1991. Minimum starting
salary $38,000. Interested candidates should
send a letter of application including resume and
a list of five professional references to: Ms. Laura
Gonzales, Houston Public Telvision, 4513 Cullen
Boulevard, Houston, TX 77004 postmarked by
Oclober 25, 1991. Minorities and women are en-
couraged to apply. The University of Houston is
an equal opportunity employer. Please no phone
calls.

Sr. TV director/videographer/editor: The Nation-
al Technical Institute for the Deaf at RIT seeks a
person who demonstrates creative skills in broad-
cast videography, directing “film style” and mulii-
ple camera remotes, location and studio audio,
and ediling. BA/BS in TV production and 4 years
professional experience or AAS with 6 years ex-
perience. Send resume by 10/31/91 to: Geri Cur-
win, Personnel Office, Position # 0331, Rochester
Institute of Technology, PO Box 9887, Rochester,
NY 14623-0887. AAE/EEO employer.

Producer: Exp. in producing studio talk shows
and some familiarity with field production re-
quired. Knowledge of Pittsburgh institutions and
personalities helpful. Responsibilities include pro-
ducing {booking, planning, formatting. writing and
slaging) studio talk shows. (Shows utilize tele-
phone talk format.) Also responsible for schedul-
ing college telecourses. Avail. immed. Submit re-
sume and salary requirements o Human
Resources, QED Communications Inc., 4802 Fifth
Avenue, Pittsburgh, PA 15213, EOE/M/FAV/H.

Attorney: Duties include providing legal advice
and services 10 all areas of corp.; drafting. negoti-
ating and interpreting contracts for TV praduction
and other transactions. 4-5 years basic corp. exp.
required. Avail. immed. Submit resume and salary
requirements to Human Resources, QED Commu-
nications Inc., 4802 Fifth Avenue, Pittsburgh, PA
15213 EOE/MIFNVH.

PERSOMALITY/TALENT

Versatiie minority entertainment anchor-report-
er/news anchor-reporter with 3 years of experi-
ence with "THE" entertainment news show and
cable l00ks 10 jump start stalled career. I'm just
looking to work with the best. Reply to Box P-41.

Mobiie EiC/video engineer S.N.V/EN.G. engi-
neer. 17 years broadcast experience including
major television network and nationwide mobile
production facilities. FCC licensed/SBE senior
television certified. For resume and information:
908-494-9443.

25 years broadcast engineering. 14 years as
hands-on television chief engineer & director of
engineering. Experienced with complete, full ser-
vice news operations including live trucks, vehi-
cles and all associated ENG & microwave equip-
ment. Please reply to Box Q-23.

Excellent, experienced sporiscaster looking for a
fine station in which to work, also knowledgeable
newsperson. 216-929-0131.

Weathercaster, 25 yrs broadcasting exprience.
Same 6 and 10 in Tornado Alley past 9 yrs. Cool
as ice under pressure, everybody's favorite Uncle
when skies are blue. 600 {correct) live shots since
82. Best small market cast in the state several
times. I'm thinking upper 30's and west of the
Mississippi. Ken 417-624-1909.

News video tape editor, 10 years TV news expe-
rience. Productive, handles pressure well, quality
work (regional Emmy award), familiar with most
3/4 and Beta systems, other experience: produc-
tion management, reporting, writing, teaching
gl;gg Resume and tape upon request. 212-734-

Vietnam: Southeast Asia. Amencan cameraman
based in Bangkok available for TV-news assign-
ment. BYW-300 camera. Call or fax. John Basko
66-2-254-8901.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Muiti-award-winning producer/writer wants to
get in front of the camera. Exceptional interviewer,
conversationalist, really well-informed, inquisitive,
quick and insightful. Extensive past experience in
radio talk. Expertise in the popular arts (degree in
American Popular Culture; thesis on Pink Floyd's
“Dark Side of the Moon™), but broad range of
interests; have conducted in-depth sessions with
personalities as diverse as Dr. Oliver Sacks
("Awakenings") and Nick Nolte. Have all the ele-
ments for you to put two and two together: pro-
ducer's demo tape, headshot and radio outtake
on 1/2" audio tape (i.e. voice). Excellent prompter
reader. Impressive references. Will move any-
where 10 make this essential career enhancement.
Please call Steve at 202-362-4915.

TV news pro now consultant wants to help you be
what you can be. $37.50 + $2.49 shipping and
handling gets you protessional critique of your
tapes of up to 30 minutes. Communications Con-
sultants Group, 4777 Red Bank Expressway, Suite
12, Cincinnati, OH 45227, 513-271-4887. Enclose
$39.99 check or money order and return address.

15 year radio/advertising management execu-
tive with recent MBA degree seeks advertising
sales or administrative position in smal/medium
market, Successful turnaround experience. Su-
perb management, sales and promotional skills,
capable of full P & L responsibility. Call Doyle,
405-447-0626.

e e ——
ALLIED FIELDS

EDUCATION OPPORTUNITY

Graduate assistantships available beginning
both Spring 1992 and Fall 1992 semesters for
qualified students studying in our M.A. program
designed to develop advanced skills and knowl-
edge for professional communication fields and/or
prepare students for doctoral study. Assistantship
assignments may involve teaching, production or
research assistance in broadcasting, journalism,
photography, or speech communication. Write to:
Dr. Joe Oliver, Graduate Program Advisor, De-
partment of Communication, Stephen F. Austin
State University, Nacogdoches, TX 75962, EOE.

Faculty production positions: One or two ten-
ure-track positions (depending on funding) at in-
structor or assistant professor rank lo teach video
and/or audio production, starting Fall 1992. Video
courses include single-camera and studio pro-
duction, TV news production/directing, TV sports
production. Audio courses include radio produc-
tion, mullitrack recording, MIDI, computer appli-
cations. Other possible teaching areas — drama-
tic/”documentary  scriptwriting,  cultural/critical
studies. Advising, commitlee service, supervision
of student productions. Appropriate academic de-
gree with extensive professional experience.
Women and minority candidates strongly encour-
aged to apply. $25,000-$30.000 for nine-month
academic year. Send letter, CV, names and
phone numbers of three references by December
15, 1991 to: Dr. David Mould, Chair, School of
Telecommunications Search Committee, Rm. 219,
Radio-Tv Building, Ohio University, Athens, OH
45701. AAEO employer.
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Kilgore College, comprehensive public commu-
nity college located in piney woods of east Texas
invites applicants for permanent faculty position
as instructor of broadcasting for Spring, 1992.
Teach broad range introductory and broadcast
specific courses. Must have masler's with 18
graduate hours radio and/or television. Should
have two years successful college teaching. Pre-
fer professional experience in broadcasting in-
dustry. Nine-month salary range: $25177-
$29.312. Please send letter of application, vita,
unofficial transcripts, and two letters of reference
by November 6: Personnel Officer, Kilgore Col-
lege. 1100 Broadway, Kilgore, TX 75662. EOE.

University of Colorado, Boulder, School of Jour-
nalism and Mass Communication, seeks faculty
member with telecommunication policy research
and teaching interests. Assistant professor level
expected. but all ranks considered. Salary com-
petitive. Ph.D., J.D. or extraordinary experience in
applied telecommunications policy required. Ap-
pointment fo begin August 1992. Applications ac-
cepted until Dacember 1, 1991, or until suitable
candidate found. Letter of application, inCluding
vita and names of three references to: Prof. Robert
Trager, Chair, Telecommunications Policy Search
Committee, School of Journalism and Mass Com-
munication, Campus Box 287, University of Colo-
rado, Bouider, CO 80309. Women and minorities
encouraged to apply. EOE.

Broadeasting Electranic media (new position),
assistant professor, emphasis video production,
secondary leaching areas should include two
from the following: broadcast reporting, writing,
programing, management, and audio production.
Must be compulter literate and qualified 10 advise
graduate students and supervise thesis. Must
have a record of good teaching. MA required.
Ph.D./ABD preferred. Substantial professional ex-
perience required. Salary, teaching responsibil-
ities and support for research and creative aclivity
are very competitive. Applications will be re-
viewed as they are received and continued until
filled. Applicants must provide (1) a letter of appli-
cation that provides specifics of their teaching
and professional experience, and describes how
they would expect to publish or engage in cre-
ative aclivity as a faculty member; (2) a curriculum
vitae; and (3) three letters of reference. All materi-
al should be sent to: Director, School of Journal-
ism and Mass Communication, The University of
Oklahoma, 860 Van Vieet Oval, Room 101, Nor-
man, OK 73019. The Universily of Oklahoma is an
Equal Opportunity/Affirmative Action Employer.
Women and minorities are especially encouraged
o apply. OU has a policy of being responsive to
the needs of dual-career couples.

Assistant professor of journalism. Position
number 84809. Pending position clearance and
subject to availability of funds, University of Ha-
waii expects to fill a full-time, tenure-track position
in small accredited, professionally oriented, multi-
athnic undergraudate department beginning Au-
gust 1, 1992, Duties: To teach courses in broad-
cast news and at least one other specialty area,
praferably public relations, media law or media
management. Share in student advising. supervi-
sion of internships and participation in committee
work and special projects. Also to conduct re-
search and to pursue scholarly activities. Mini-
mum Qualifications: Advanced degree at doctoral
level and professional experience, or Master's in
Journalism or in relevant specialty area and pro-
fessional experience equivalent 1o doctorate. De-
sirables: Demonstrated ability as a teacher, inter-
est in research and scholarly activities. Salary
range (9 meonths): $38,964 1o $45,576. Some sum-
mer teaching possible. Send resume 10 Search
Committee, Journalism Department, 2550 Cam-
pus Road, Crawford Hall 208, Honolulu, HI 96822,
Closing Date: December 1, 1991. ECE.

Assistant/associate professor of broadcasting:
Salary: commensurate with rank, qualifications
and experience. Excellent fringe benefits, summer
teaching possible. Minimum qualifications. Ph.D.
in broadcasting preferred: professional experi-
ence in commercial or public broadcasting re-
quired; demonstrated interest in research; college
teaching and consuiting experience highly desir-
able. Deadline: November 15, 1991. Address ap-
plication, resume transcripts, and three current
letters of recommendation to: Charles G. Bailey,
Chair, Broadcasting Search Commitiee, W. Page
Pitt School of Journalism, Marshall University, 400
Hal Greer Blvd.. Huntington, WV 25755. EOE/AA.

Journallsm: Instructor/assistant professor, one-
year, temporary position to begin Fall, 1992, re-
newable for up to three years with possibility for
tenure-track in the fulure. Teach mass media,
news writing for newspapers, hands-on broadcast
journalism and courses in one or more of the
following areas: communicalion law, radio journal-
ism, international communications, communica-
tion theory and research, or other area of interest.
Salary: rank and salary commensurate with qualifi-
cations, minimum for instructor $25,100, assistant,
$28,200. Qualifications: experience in college
teaching and TV field production, demonstrated
ability to teach news writing for print and broad-
cast as well as theory-centered communication
courses required; Ph.D. in journalism communica-
tion, or related areas preferred for temporary posi-
tion, and Ph.D. required for future tenure track.
Send letter of application, reSume, and three let-
ters of reference to Gaynelle Pratt. Office of Hu-
man Resource Managemeni, Keene State Col-
lege, Keene, NH 03431. (Review of applications
will begin January 15, 1992 and continue until
position is filled). AA/EOE.

HELP WANTED MARNET
DEVELOPMENT/FUNDRAISING

Corporate support manager: The Foundation tor
Public Broadcasling seeks a corporate support
manager 1o raise funds for Mississippi Education-
al Television and Public Radio in Mississippi. The
person should have strong communication skills,
be assertive and goal-oriented, and have proven
experience in fundraising, sales and public rela-
tions or a related field. A four-year degree in mar-
keting, public relations, advertising or a relaled
field is required. Send resume and salary history
to Lorraine Redd at PO Box 4691, Jackson, MS
39296 by October 18. ECE.

On camera coaching: Sharpen TV reporting and
anchoring/teleprompler  skills. Produce quality
demo tapes. Critiquing. Private lessons with for-
mer ABC News correspondent. Anchor Work-
shop-Nov 2, 914-937-1719. Julie Eckhert. Eckhert
Special Productions.

Need a position? Radio or television job search
only $250.00. Free information! Write: Bill Elliott,
6709 Ridge Road, Suite 300B, Port Richey, FL
34668

Jobs are now available in the radio and televi-
sion industry. Subscribe to “Hot Leads” today. 5
issues for $15.00/10 issues for $20.00. Send
check or money order to: WWW Publishing Com-
pany, PO Box 2233, Natick, MA 01760. For nfo
call 1-800-523-4WWW.

Government jobs $16,040-859.230/yr. Now hir-
ing. Call 1-805-962-8000 Ext. R-7833 for current
federal list.

For sale: Autographs - “The DBeatles” 1964
Cleveland Concert. Best offer over $1,000. Gra-
phixplus Company, PO Box 181052, Cleveland,
OH 44118,

Wanted: 250, 500, 1,000 and 5,000 watt AM-FM
transmitters. Guarantee Radio Supply Corp., 1314
Inturbide Street, Laredo, TX 78040. 1-800-637-
8490.

Used 1° or VHS videotape. Looking for large
quantities. Will pay shipping. Call Carpel Video,
301-694-3500.

Top dollar for your used AM or FM transmitter.
Call now. Transcom Corp., 800-441-8454,

Major exporter paying top dollar for vacuum tube
amplifiers, monitors, mics, etc. Western Electric,
Marantz, Mcintosh, R.C.A., Tannoy, etc. Will pay
shipping. Tell your friends. Call 908-249-3738.

BE-FM30, 1981. Factory rebuilt, retuned, warran-
teed, w/FX-30. Transcom 800-441-8454.

AM transmitters: Continental/Harris 1KW, CCA
2.5KW, MCM/CCA/Harris SKW, Harris/RCA 10KW,
Harris/=CCA S0KW. Transcom 800-441-8454.

FM transmifters: Collins/RCA 20KW, BE/Col-
lins/RCA 10KW, CCA 2.5KW, Harris 1 KW. Trans-
com 800-441-8454.

AM and FM transmitter, used, excellent condi-
tion. Guaranteed. Financing available. Transcom.
215-884-0888. FAX 215-884-0738.

FM antennas. CP antennas, excellent price, quick
delivery from recognized leader in antenna de-
sign. Jampro Antennas, Inc. 916-383-1177.

TV antennas. Custom design 60KW peak input
power. Quick delivery. Excellent coverage. Rec-
cgnized in design and manufacturing. Horizontal,
elliptical and circular polarized. Jampro Antennas,
Inc. 916-383-1177.

Blank videotape: Betacam, 3/4" & 1“. Broadcast
quality guaranteed and evaluated. Betacam - 20's
$4.99. 3/4" - 20 minutes $5.99, 3/4" - 60 minutes -
$8.99. 17 - 60 minutes $24.99 in quantity. Magneti-
cally examined, cleaned and packaged. Guaran-
teed to parform as new. Sony, 3M, Fuiji, or Ampex.
For more info. call Carpel Video toll free, 1-800-
238-4300.

Broadcast Equipment (used); AM/FM ransmit-
ters RPU's, STL's antennas, consoles, processing,
turntables, automation, tape equipment, monitors,
etc. Continental Communications, 3227 Magnolia,
St. Louis, MO 63118. 314-664-4497, FAX 314-664-
9427.

Lease purchase optlon. Need equipment for
your radio, lelevision or cable operation? NO
down payment. NO financials up to $70,000. Car-
penter & Associates, Inc. Voice: 504-764-6610.
Fax. 504-764-7170.

1000 tower. Standing in Albion, Nebraska. Heavy
Kline tower includes 6-1/8" coax. Purchase in
place with land and building, or move anywhere.
Call Bill Kitchen, 303-786-8111.

UHF TV transmitters 2 avail. 30KW, 110KW. Low
band 4 good Klystrons low price. Bill Kitchen,
Sunbelt Media. 303-786-8111.

Equipment financing: New or used. 36-60
months, no down payment, no financials required
under $35,000. Refinance existing equipment.
Mark Wilson, Exchange National Funding. 1-800-
275-0185.

For sale: TCR-100s, 2 working and 3 for spare
parts. Approx 5,000 carts. 1 TR-70, reel to reel 27
tape machine. 2 Harris TC-80 studio cams w/ 16:1
lenses. 2 Ikegami HK-312 studio cams 2/ 16:1
lenses. No reasonable offer refused. Contact:
Chief Engineer, KLST-TV, 915-949-8800.

Used/new TV transmitters, full power-LPTV, an-
tennas, cable, connectors, STL's etc. Save thou-
sands. Broadcasting Systems 602-582-6550.
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VHF high band transmitter — Two Larcan
TTC30LH 30KW transmitters used six years in
madirv/alternate service. Solid state IPA, stereo ca-
pable, spare parls. Contact Clyde Miller, KERA-
TV, Dallas, 214-740-9240.

Towers — 6 used Andrews Heavy Duty Microwa-
ve/Broadcasl towers for sale. 310", 250°, 225",
200, 150" and 120'. Also have {4) 8x16 and (2)
11x18 Fort Worth — Equipment Buildings. (4) 25
kilowatt diesel generators, (4) 25 kilowatt propane
generators. All very reasonably priced, all are cur-
rently located/standing in Northern NY State. Con-
tact Mr. Silvio Marraccini — AAT Communications
t(::orporalion 718-979-6600 (phone) 718-351-7324
fax).

RADIO
Help Wanted Management

il you love to soll & train..lf you are
crealive and energetic...f you are &
proven producer with at least three
yoars eoxperlence In managing, planning
and budgeting...CRN has a challenging
jeadership opportunity. EOE.
Send Resume lo Gesrge Habel, GM
Box 12900, Rsleigh, NC 27603

CAMDLRADO
——HETWORKS——
NC State, Duke, Univ of Ve

NC & Va News Networks
Washinglon Redskins
Winston Cup Today

Grand National Radio Series
CRN_ Disiribution Services

GENERAL MANAGER

WHLIWKJY-FM, Long Island, New York.
Immediate opening for experienced
sales oriented General Manager. New
York area radio management experi-
ence preferred. Excellent compensation
package. Rush resume along with in-
come history in confidence to:
DAVID S. GINGOLD, President/
C.0.0., Barnstable Broadcasting,
Inc., P.O. Box 9042, Waltham, MA
02254,

BARNSTABLE BROADCASTING, INC.
EQUAL OPPORTUMTY EMPLOYER

Help Wanted Sales

RARE OPPORTUNITY! One of the
Southeast's top contemporary FM's
has immediate opening for General
Sales Manager. If you can lead, mo-
tivate and direct a top local staff this
could be your right opportunity.
Planning ability, training skills, and
long hours are a must. Contact: Bill
Dunnavant, WZYP-FM, Huntsville,
AL (205) 830-8300. We welcome
minority applicants, EOE.

Situations Wanted Management

*

Programing Services

Genius Radio Consultant Creates New Reve-
nue Producing Saturday Moming Radio Show!
® Amazing Marketing Methods..get Advertisers
RESULTS on Rating-Less Station!!!
@ Advertisers sometimes pay DOUBLE & TRIPLE
reguler station rates o advertise on show!

Call 904-350-0424 (24 hr. recorded message)

THE JACKSON TELEPORT INC.

Central Mississippi's first teleport. Fully redun-
dant, 7 meter, steerable, KU bank uplinking.
Editing services, two (2) camera studio with
chroma key. ON-LINE November 1991.
Experienced teleport operators needed.

Call Edward St. Pe’ at J T

(601) 352-6673
Puhlic Notice CABLE
PUBLIC NOTICE

The Board of Directors of National Public Ra- Help Wanted Sales
dio will meet in open session on Friday, Octo-
ber 25, 1991, beginning a; 9:3F(‘)ag.m. ci)n lh'a R ——
Board Aoom of National Public io, 2025 .
Streeta N.w..th Washington, D.C. Ssuebject tc; __.' ARACATLE,
amendment, the agenda includes; Seating of =
Newly Elecled Siiion Manager Members, TARGETING

ating of Public Members and Non-Board D/
Comm?ttee Member, Election of Chairperson, MEDIA SALES

Election of Vice-Chairperson, Election of Offi-
cers, Chair's Report, President's Report and
Committee Reports. The Committees will meet
on Thursday, October 24, in the same location.

TELEVISION

Help Wanted Programing
Promotion & Others

KGW-TV in beautiful Portland, Ore-
gon is seeking a Research Manager
to coordinate marketing research for
the television Sales Department, in-
cluding special station projects. Pro-
vide quantitative and qualitative re-
search for clients on a regular basis.
Make presentations to key clients.
Knowledge of Birch Scarborough or
other qualitative research database
helpful. Complete familiarity with
NSI and ARB a must. Excellent writ-
ten and oral communication skills
necessary. Prefer 3-5 years experi-
ence, Computer knowledge re-
quired. College degree preferred.
Position reports to General Sales
Manager. Send resume to:
Bob Blacher
General Sales Manager
KGW-TV
1501 S.W. Jefferson Street
Portland, Oregon 97201-2566

[ { ¢

Equal Opportunity Employer

We're looking for a highly motivated,
self-starter with proven media sales abili-
ty for our Dallas, Texas market. Must be
a team player and have experience in
consultative sales. This is a great oppor-
tunity to join one of the industry's most
successful and professional cable ad
sales organizations.

Contact; Telecable Corporation; VP-Ad
Sales; 999 Waterside Drive; Norfolk, VA
23510. ECE.

ALLIED FIELDS
Help Wanted Sales

SALES REPRESENTATIVE

Broadcasting Magazine is seeking a
New York based sales representative.
A minimum of 2-3 years outside sales
experience is required. Candidate
must be able to travel into geographic
sales territory. Position includes sell-
ing fo numerous advertising catego-
ries including Television Syndicators,
Media Brokers, Cable Television Net-
works, efc.

Broadcasting, recently purchased by
Cahners Publishing Company, offers
a comprehensive benefits package in
addition to a competitive salary for this
position.

Please forward your resume to:

Joan Mlller
Broadcasting
630 Third Avenue

New York, N.Y. 10017
No t hone calls, .

OE - W'F)

Situations Wanted
Personality/Talent

EMMY WINNER 4 TIMES

Will bring new look, good numbers to
your late night. Original, sophisticat-
ed, surreal (ala Kovacs) visual style
and personality. For tape/resume
please contact: Reply Box Q-24.

[ CLASSIFIED ADVERTISING
RATE CARD

Non-Display Ads—$1.50/word
Situations Wanted—.75/word

Disply Ads—$130.00/inch
Situations Wanted—$65.00/inch

Blind Box—$15.00 except

Situations Wanted which are free.
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Educational Services

VICE PRESIDENT
Education

The Corporation for Public
Broadcasting (CPB), a private, non-
profit corporation, is seeking a

Vice President, Education. Reporting
ta the President and Chief

Executive Officer, this Corporate
Officer will be responsible for
carrying out CPB's commitment to
provide and enhance educational
services to the American people
through public

telecommunications. The VP,
Education will work directly with
leadership in the business and
education communities, and
government to continue the
implementation of the Public
Telecommunications Education
Initiative, an effort designed to
direct public broadcasting resources
toward meeting the nation’s
education goals for the year 2000.
Requirements include: Advanced
degree in relevant discipline;
minimum seven years executive
level experience and demonstrated
accomplishments in educational
telecommunications, preferably
public broadcasting; experience in
dealing with business and education
leadership, national organizations,
and state and federal agencies;
knowledge of the use of

technology for the improvement and
expansion of education; and
demonstrated effective
communication skills and
leadership ability. Desired: Ph.D. or
Ed.D. CPB is an equal opportunity
employer. Please send resume with
salary requirement 1o:

The Corporation for
Public Broadcasting
901 E Street, NW
Washington, DC 20004-2006
Attn: S.G. Kerry, Personnel
Manager

Legal Services

E-E-0 PROBLEMS?

Call
BROADCAST MEDIA LEGAL SERVICES

a service of McCahe & Allen

1-800-433-2636

FLAT FEE LEGAL AND PARALEGAL SERVICES

Help Wonted Instruction

Announcing the Garth C. Reeves, Sr.
Eminent Stcholar Chair in

Journalism and Graphic Arts at
Florida A&M University

Florida A&M University enrolls more than 8,500 students in
Florida's state capital. FAMNLI is one of our nation's leading educational
institutions and is an equal opportunity/equal access university.

FAMITs School of Journalism, Media and Graphic Arts is nationally
recognized, and its Division of Journalism was the first at an historically
black university to be nationally accredited by the Accrediting Council on
Education in Journalism and Mass Communications.

Florida A&M University announces the opening of the application and
nomination period for the Garth C. Reeves, Sr. Eminent Scfmlar Chair in
Journalism and Graphic Arts. This $1 million endowed chair is an oppor-
tunity to expose Florida A&M University stndents and faculty to persons
of substantial scholarly and/or professional accomplishment through resi-
dent participation in programs of the FAMLI School of Journalism, Media
& Graphic Arts for periods from three weeks to an academic semester (16
weeks) or longer. Appointees to the chair should represent the needs and
interests of the School’s instructional divisions and sequences—newspa-
per journalism, broadcast journalism, magazine production, public rela-
tions, photography, graphic design, printing management, and printing
production. Appointments will alternate between divisions and among
sequences. Salary negotiable.

Potential appointees may be identified by nomination or application.
Consideration will be given to distributing chair appointments to repre-
sent variety in gender, age, race, and ethnic origin.

Qualifications:

* Candidates must be able to relate well to students in
teaching and leadership roles.

* Appointees should have achieved substantial status in their
fields, measured by such factors as national or international
prizes or awards, scholarly productivity, creative
productivity/expertise, industry or academic reputation, and
recognition and prestige. “Substantial status” will be the
judgment of the selection committee, mindful of the specific
needs of the School’s instructional programs.

Appointment to this chair will be in the fall semester, starting in
August. Applications or nominations should be submitted to arrive at the
address below by December 1, 1991 for the 1992-93 academic year.
Nominators should supply nominee biographies with full mailing
addresses and phone numbers. Applicants should send current resumes.
Nominations for this chair will be received continually. Please write to:

Robert M. Ruggles, Dean

School of Journalism, Media & Graphic Arts
108 Tucker Hall

Florida A&M University

Tallahassee, FL. 32307

Employment Services

search tachnique

1-900-726-JOBS

(5627

MC-VISA-AMEX Accepbed

e ettt ¥
[ Find A Job TOdQYI N P Y 2 7Y e )
N TV Anchor, Weather, Sales : JUDK FEUIVEL
: meﬁéf’,&o%mduw ii * Press: |1 Radio jobs. updated daily
W ' n 2 wlevision jobs, updated daily
' Radio Disc Jockey, News, Sales * 3 H4ear "talking resumes”
o Program Dir. & Entry Level Jobs, * o relcord ":alking ::js;:bmés" and
empiloyers (o raco openings
: ] '900'7 86"7 800 : [8] weekly meme to improve your job
n
[
.

- Broadcast
: 5% W iobline

2199 parmin
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Employment Services
Continved

TV’'S MOST
TRUSTED JOB
LISTING SERVICE

Since 1986
+ Ask around — People in the business will tell you why »

Qur daily updated phone lines provide
50-70 NEW. CONFIRMED OPENINGS PER WEEK

To Subscribe call B00-237-6073/California

For Sale Equipment

TRANSMITTERS
TV. FM LPTV
call JIMMIE JOYNT
800/279-3326

LIQUIDATION SALE!
15 DAYS REMAINING!

Midwest Communications must
sell its remaining new and used
inventory.

Over $4 million of products

from the industry’s leading
manufacturers: lkegami, Sony,
Alta, Barco, Panasonic, Grass
Valley, DPS. Cameras, VTRs,
monitors, camera support,
videotape, audiotape,
accessories. Thousands of items,
all at or below dealer cost!
Dealer inquiries welcome. For list
of equipment please call:

800-444-2814
or
606-781-2200

Midwest Communications
Corp.
Four Tesseneer Drive,
Highland Heights, KY 41076

Wanted to Buy Stafions

WANTED
MIDWESTERN AM STATIONS
Buyer seeking AM stations in

medium-sized midwestern markets.
Total confidentiality.

Reply Box Q-26

For Sale Stations

TOP 100 MARKET AM-FM

Mid.Atlantic Area
Class A FM, C-3 CP Pending
Highly rated urban AM 24 hours
License/Equipment/Leases
For Sale By Owner

(804) 977-4181, 9-5 EDT.

S.FLAFULLC FM

Booming Market
For Sale by Owners

Reply Box N-50

Class C2 FM
South West Alabama
Terms to qualified principals
Jack Carpenter
504-764-6610

NEW YORK STATE

Class "A" FM
Located in College Community
With Active Retail Base
$235,000 with Favorable Terms

Contact-Richard L. Kozacko,
Broker
Kozacko-Horton Company
607-733-7138

FLA. NO DOWN PAYMENT!
AMFM  50KW COMBO, W, COAST GIANT
FM W. COASTNEW C3 C2 PENDING
AMFM N. FLA COLLEGE TOWN SMALL DOWN
FM CLASS C KANSAS CITY MAKE OFFER
HADDEN & ASSOC.
oORLANDOe

1-407-365-7832

N

Y

N FOR SALE:

CLASS A FM - CLASS IV AM COMBO.
FULLY EQUIPPED WITH DUAL SMC
AUTOMATION. BILLING AND TRAFFIC
ON COMPUTER. 20,000 MIDWEST WITH
UNIVERSITY. $185,000 WITH VERY FA-
VORABLE TERMS. OPEN TO NEGOTIA-
TION. 417-451-1420

BOB KIMEL'S
NEW ENGLAND MEDIA, INC.

GREEN MOLINTAIN FM
Successful FM with tremendous
mountaintop coverage of several desirable
small markets. Station offers impressive
financials and suggests a great lifestyle
$600,000. Call Dennis Jackson at 203-
762-9425 or any office of New England
Media

8 Driscoll Dr., St. Albans, VT 05478
802-524-56963

Banking Blues?

FM Southwest 6xCF - $1.3
FM South Cap City : $1.5
FM upgrade C3 - $300 dn.
FM Country 100kw FLA

Sunbelt opportunities with
some seller financing to ease
banking blues. Also good Fla.
AM’s priced right with terms,

Donald K. Clark, Inc.

p::*.\ Media Broker
% 813.949.9311

P. O. Box 340617, Tampa, FL 33694

CHAPTER 11
BANKRUPTCY SALE

Dominant AM/FM in Hanover/Lebanon, N.H.,
must be sold. AM 1kw, FM 3kw (6kw grant). All
equipment post-1986. AM tower suite 4.21
acres. Per nolice of sale, sealed bids must be
submitted to attorney for debtor at 3:00 p.m.
10/31/91; top 3 sealed bids will compete in auc-
tion November 1, at 9:00 a.m. Other terms and
conditions apply to sale which are available on
request. All bids require certified deposit of
$50,000 which will be returned to non-accepted
bidders. For further information on slations con-
fact Mr. Clark at 603-448-1400. Information on
terms of sale contact Bertrand Zalinsky, attomey
for debtor, Scotch and Zalinsky, 1650 Elm
Street, Manchester, NH 03104,

FOR SALE:
VIRGINIA CLASS A FM
SHENANDOAH VALLEY

* Fabulous Growth Potential
* Excellent Staff & Equipment
* Priced to Sell!
* Creative Owner Financing
* Merger/Joint Venture Possible
{Valuable Real Estate on
Interstate Available)
Reply to:
Wolf Radio
15245 Shady Grove Road,
Suite 150
Rockville, MD 20850
(301) 590-1950
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FATES & FORTUNEN

MEDIA

Andrew N. Pucher,
director of security,
Capital Cities/ABC
Inc., New York,
named VP, facili-
ties and security,

East Coast.
Phillip J. Keller,
former  president

and GM, KXTW(TV)
Sacramento, Calif.,
joins WKAQ-TvV San
Juan, P.R., as pres-
ident and chief operating officer.

Joseph A. Maddox Jr., from American
Medical Video, joins Whittle Communica-
tions, New York and Knoxville, Tenn., as
executive VP.

Marilyn Jaffe, general sales manager,
WYOW(TV) Scranton, Pa. (Wilkes-Barre),
joins  co-owned WABI-AM-TV-WYOU-FM
Bangor, Me., as VP-GM.

David Ferraro, general sales manager, KID
(AM)-KSIF(FM) ldaho Falls, ldaho, named
GM.

Barrie Conway, VP, publishing, Zomba
Corp.. joins RCA Records. New York. as
director, business affairs administration.

Mark Kanak, general sales manager,
WFYV-AM-FM Jacksonville, Fla., named
GM.

Richard Hale, sales manager. Paragould
Cablevision. Paragould, Ark.. named GM.

John R. Kuehne, VP, chief financial offi-
cer. SpaceCom Inc.. St. Paul. Minn.,
named executive VP, operations and chief
financial officer.

SALES AND MARKETING

Steve Bradbury, di-
rector, advertising,
promotion and press
relations, MCA TV,
joins MGM Domes-
tic Television Distri-
bution, Los Angeles,
as VP, advertising

BROADCASTING NAMES MARKETING DIRECTOR

he appointment of Leslie Lillien Levy,

v mdrl».-:ﬂnb consullant, as

marketing services dircctor of BROADCASTING magazine was announced

last week by David Persson, publisher, She is
based in New York and will be responsible for
all marketing support aspects of the magazing.

Levy -was muarketing serviges director for
Group W Television Sales, during which time
she handled the advertising and promotion for
the launch of Group W Sporis Marketing. Be
fore that she was director of creative services
for Tribune Entertainment Co. and was a se-
nior account executive for the television syndi-

cation public relations firm March Five Com- = -
munications. She has also served as press information officer for WCBS-TV
and WABC-TV, both New York, WTOP(TV) (now wusa) Washington and wiz-

Tv Baltimore.

Levy assumed her new duties September 30. She can be reached at (212)

599-2830.

Account managers at Backer Spielvogel
Bates Inc.. New York. appointed VP's:
Harry Tower, Katherine Mercer and Serge
Atlias.

Jim Allen, from wciu-Tv Chicago. joins
woJotFM) Evanston. lIl. (Chicago). as ac-
count execulive,

Larry Schnebly, regional account execu-
tive. KGUN(Tv) Tucson. Ariz.. retired.

Gary Topolewski, senior VP, associate cre-
ative director, Campbell-Mithum-Esty Ad-
vertising, Southfield, Mich.. named exec-
utive VP. acting creative director and
appointed to agency’s executive commit-
tee.

John F. Collins, account executive, Health-
link Television. joins Time Warner City-
Cable Advertising, New York, as senior
account executive,

Jefl Burnton, from Blair Television, Los
Angeles, joins KPNX(TV) Mesa, Ariz., as
national sales manager.

Debbie Menfi, VP, associate media direc-
tor, Deutsch advertising, New York,
named senior VP, media director. Linda
Sawyer, VP, account director. Deutsch,
New York, named senior VP, account di-
rector.

Appointments at Katz Continental Televi-
sion: Terry Atkins, sales executive. Phila-
delphia, named sales manager, San Fran-
cisco; Stacey Lynn, intern, gold sales team,

Chicago. named research analyst. West
and West Central station groups. New
York; Daniel Burke, sales assistant. named
research analyst. East station group. New
York: Christopher Gray, from Price/Mc-
Nabb Advertising Inc.. Columbia. S.C.,
named sales executive, Katz Television
Group. Charlotte. N.C.. Shaunagh Guin-
ness, research assistant. Christal Radio.
New York, named market research spe-
cialist there, and Catherine McGuire, mar-
keting assistant, Katz Radio Group Net-
work. New York. named sales coordinator
there.

Jeff Pierce, from KTTU-Tv Tucson. Ariz.,
joins KGUN(TV) there as account executive.

Appointments at Interep Radio Store: Kar-
la Sanders, research coordinator, Central
division. Chicago, named account execu-
tive, Schubert Radio Sales there: Victoria
Yereance, account executive, HNWH Ra-
dio Sales. named director of sales, Schuner
Radio Sales, San Francisco; Lee Albertson
111, account executive, WNSR(FM) New
York. joins Durpetti & Associates there in
same capacily, and Jill Galarneau, sales
associate, McGavren Guild Radio, Hous-
ten. named account executive.

Appointments at D’ Arcy Masius Benton &
Bowles, St. Louis: Sharon Harms, former-
ly from Fahlgren Martin/Lowe Marschalk
Advertising, Cleveland. named associate
creative director; Victoria B. Keese, ac-
count executive, Young & Rubicam, Chi-
cago. and Joseph E, Leahy, from the Puck-

and promotion.
::If Roger Neill. CEO-
Bozell Europe,
Bradbury London, resigned.
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ett Group, named account managers.

Andrew Giordano 11, account executive,
KwwL(TV) Waterloo. lowa (Cedar Rapids).
joins wizy(Tv) Belmont. N.C. (Charlotte).
in same capacity.

Tatiana Glennie, research assistant. strate-
gic planning department. DDB Needham
Worldwide. Washington. named research
analyst.

Karen Simms, formerly with wDCA-Tv
Washington, joins WTOG(TV) St. Peters-
burg, Fla.. as account executive.

New VP's appointed at BBDO Chicago:
Stacie Boney, account supervisor. George
Hunt, associate creative director: Cheryl
Muzinic, account supervisor. and Garnet
Pike, media research manager.

New account executives appointed at
wBRE-TY Wilkes-Barre, Pa.: Morrell Dev-
lin, account executive, named local sales
manager.  Nancie  McCarthy, from
WYOU(TV) Scranton, Pa.; John Nicodem,
from WOLF-TV-WWLF-TV Scranton/Hazel-
ton. Pa.; Lisa Remplewicz, electronic
graphics and audio engineer. and J. Kevin
Stuart, from KATCiTV) Lafayette, La.

Jason Charles, ac-
count  execulive.
Western sales.
Genesis  Entertain-
ment. Agoura
Hills. Calif..
named VP, North-
east region, New
York.

Cheryl L. McDer-
mott, director. ad-
ministration, inter-
national television
distribution. Turner Entertainment Co..
Los Angeles, named VP, administration.

Charles

Mary Ann Grabavoy, co-host. Evening
Maguzine, Kyw-Tv Philadelphia. joins
ABC Sports, New York, as producer and
special assignment reporter.

Florent Gaignault, managing director. in-
ternational operations, Revcom, Paris,
joins Columbia Pictures International Tele-
vision there as managing director. French
and Southern European operations.

Elizabeth Matthews, president. Consolidat-
ed Entertainment Group. Los Angeles.
joins Pandora International Entertainment
Group. Los Angeles. as executive VP.

Gary Grandolph, VP, Central division
manager, King World Productions. Chica-
go, named VP, Midwest sales. James R.
Knopf, from Reecbok International, joins
King World Productions. Los Angeles, as
account executive, Western division.

Dan Ingram, former afternoon air person-
ality, wABC(AM) New York, joins wCBS-FM
New York as air personality.

Dorothy
president, Organi-
zational Technol-
ogies Inc. manage-
ment consulting
firm, New York,
joins wPIX(TV) there
as business host,
Best Talk public af-
fairs program.

Leeds,

e
Q ( Jeff Meshel, manag-
' er, casting, NBC En-
Leeds lertainment, Bur-
bank, Calif., named director, casting.
John Jenkins, station manager, WMAG(FM)
High Point, N.C. (Greensboro-Salem),
joins wKsz(FM) Media, Pa. (Philadelphia),
as program director.

Gene Purcell, news director, wLSU(FM) La
Crosse, Wis., named program director.

Cindi March, air personality, wWPAS(AM)
Zephyrhills, Fla., named program direc-
tor.

Agustin Ramis, director of sales, Spain and
Portugal, Television Latina, joins Venevi-
sion International, Madrid. as VP, director
of sales, Spain and Portugal.

Scott R. Rankin, executive producer,
Mills/James  Productions, Columbus,
Ohio, named director of sales and market-
ing. Bruce Reid, former GM, Production
Masters Inc., Phoenix, joins Mills/James
Productions, Columbus, Ohio, as execu-
tive producer, creative services group.

Kathy Trullender, account representative,
affiliate sales, Arts & Entertainment Net-
work, New York, named account manag-
er, affiliate sales.

Celeste Regan, staff producer, 525 Post
Production, Hollywood, joins Miller/Wi-
shengrad there as executive producer.

Scott Ward, program director, KEAN-FM
Abilene, Tex., joins KRYS-FM Corpus
Christi, Tex., as program director and
morning personality.

Jace Blomstrand, marketing director,
WRLT-FM Franklin, Tenn. (Nashville),
joins KZOK-AM-FM Seattle as vendor/co-op
manager.

Ralph Cipolla, from wuUFX-FM Buffalo,
N.Y., joins co-owned WFYV-AM-FM Jack-
sonville, Fla., as program director, suc-
ceeding Bryan Jeffries, who resigned.

Jack Eisen, director, wiTF.Tv Harrisburg,
Pa., joins wroL-Tv Toledo, Ohic, as se-
nior director. Mary Anme McAuley, pro-
graming assistant, WTOL-TV, named traffic
manager.

Stephanie Carlson, reporter and producer,
wTOC-Tv Savannah, Ga., joins Cardinal
Communications, Celumbus, Ind., as pro-
graming coordinator and personality.

Suzanne Barron, former VP, international
sales and marketing, MGM/UA Home
Video, joins Playboy Entertainment Group
Inc., Hollywood, as VP, international tele-
vision and video.

NEWS AND PUBLIC AFFAIRS

William N. Temple, VP, financial plan-
ning, ABC Television Network Group,
New York, named senior VP, finance,
ABC News. Steven Sadicario, VP, law for
journalism, Capital Cities/ABC Inc., New
York, named VP, business affairs, ABC
News.

John Stehr, former business anchor,
CNBC, joins CBS News, New York, as
money editor, CBS Moming News and
CBS This Morning.

Ren Scott, general assignment correspon-
dent, wCBS-Tv New York, named New
Jersey correspondent.

Brent Sadler, correspondent, Britain Inde-
pendent Television News, joins CNN,
Amman, Jordan, as senior reporter.

Darian Ward, from
wCCO-TV  Minne-
apolis, joins WTM)-
TV Milwaukee as
general assignment
reporter.

Larry Henrichs, ex-

ecutive  producer,
News 12 Long Is-
land, Woodbury,

N.Y., joins wMAR-
Ward v Baltimore as as-
sistant news direc-
tor,

David Crabtree, anchor and managing edi-
tor, WITN-TV Washington, joins KCNC-TV
Denver as 9 a.m. and noon co-host.

June Thomson, weekend anchor, KNBC-TV
Los Angeles, joins KTSP-TV Phoenix as 6
p.-m. and {0 p.m. co-anchor.

David Overton, from wAvY-TvV Ports-
mouth, Va. (Norfolk), joins co-owned
KXAS-Tv Houston as news director.

TECHNOLOGY

James F. Bunker, senior VP, business de-
velopment. M/A-COM Inc.. Burlington.
Mass.. joins General Instrument Corp. as
president. VidecCipher division, San Die-
go. Calif.

Appointments at Dynair: Doug Davidsen,
systems sales engineer, Midwest Commu-
nications. named Eastern region sales
manager. Chesapeake, Va.: John Duty,
systems sales engineer. Midwest Commu-
nications, named Central region sales man-
ager, Chicago, and Gene Sudduth, former-
ly with Ampex. named sales manager,
Paris, Tex.

Carol Brzezinski, from Colossal Pictures,
San Francisco, joins Composite Image
Systems, Hollywood. as visual effects liai-
son.

Thanda Tin, public relations and marketing
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1991 SILVER CIRCLE AWARD WINNERS TO BE HONORED

he Washington chapter of the Nationul Academy of Television Arts and

Sciences will indumet the 1991 Silver Circle Awards winners at a dinner
ceremony MNov., 9. Maury Povich, mlk show host and long-time Washingion
broadeaster, will be the master of ceremonies.

Thiz year's winners: Joel Albert, WRC-TY, Sophie Altman, It's Academic;
Chrstic Basham, NBC-TY: Iohnny Batchelder, announcer; Jane Cohen,
wiLa-1N; Paul Duke, Public Broadcasting Service; Michael Dubonceau,
independent producer; Earl Dunmeyer, WUsaimv, Ginny Ellis, WDCATY, Stan

Cruttenberg, WUSA; Peter Hackes, freelance comespondent; John Hamer, wiLa-

) Jimmy Hollingsworth, WiLa-Tv; Bill Hovis, wiLa-Tv; Edward Jones Ir.,
wHMMITY; Hime Litde, wiLa-Tv, Karen [Loveland, Smithsonian Institution;
Max A, Schindler, NBC-TV; hm Vance, wre-Tv: Gene 5. Weiss, University
of Marvland; Thom Winkler, Federal Communications Commission, and
Milton Wishard, wiLa-Tv. A special Posthumous Award will be presented to
Douglas Kiker, comespondent, NBC News.

The Silver Circle Awards have been honoring veteran media professionals
for their outstanding contributions 1o the Washington TV industry since 1986

associate, AVS Post, Washington, adds
duties as production coordinator. Neil Al-
sip, recent graduate, Georgetown Universi-
ty, Washington, joins AVS Post there as
office and production assistant.

Richard §. Hill, acting head, Tektronix
Test & Measurement Group (T&M
Group), Beaverton, Ore., named VP.

PROMOTION AND PR

Kaethy Stutes, manager, creative services.
Fox Broadcasting Co., Beverly Hills,
Calif., named director. corporate creative
services.

Michael S, PeikofT,
former VP, publici-
ty. Fox Broadcast-
ing Co., named
partner, Flaherty/
Peikoff & Partners
public relations
(formerly Fla-
herty/Winters &
Partners), Beverly
Hills, Calif.

Laurie Osmeond,
creative  services
writer and producer, KPIX(TV) San Francis-
co, named senior writer and producer in
creative services department.

Peikoff

Tom Mares, art director and assistant pro-
motion manager, KCNC-Tv Denver, named
director, public relations.

Kevin Salyer, media relations manager and
promotion coordinator, wiw-Tv Cleveland,
named promotion director.

Susan L. Ettl, manager of public relations,
Warner Cable, Dublin, Ohio, named direc-
tor of public relations,

Marybeth Christie, manager of community
affairs, Cablevision of Long Island,
Woodbury, N.Y., named director of gov-
emmment and community relations.

Julie Kuehndorf, press agent., Clein +
White Inc. Pubiic Relations, New York.
named VP,

Vic Del Giorno, promotion director,
KHYIFM) Arlington, Tex. (Dallas), joins
wTMX(FM) Skokie, Ill., as promotion direc-
tor.

Nancy Wood, from WNYC-TV New York,
joins TKR Cable. Warren, N.J., as educa-
tional and public relations manager. Mi-
chael Zangrillo, head of customer relations,
Time Warner Cable, joins TKR Cable,
Warren, N.J., as director of customer ser-
vice and sales.

Jeanne Pennington, from WNEP-TV Scran-
ton. Pa. (Wilkes-Barre), joins WGNT(TV)
Portsmouth, Va., as promotion manager.

ALLIED FIELDS

President George Bush appointed former
Senator Rudy Boschwitz (R-Minn.) as
board member of Communications Satel-
lite Corp., Washington.

Jeffrey C. Barbakow, former chairman,
MGM/UA Communicatons Co., joins
Donaldson Lufkin & Jenrette financial
consulting firm, Los Angeles, concentrat-
ing in broadcasting and entertainment.

John A, Hunt, VP, associate director of
research information, Ogilvy & Mather,
joins Cabletelevision Advertising Bureau,
New York, as VP, research.

Appointments at Birch Scarborough: Scott
Chapin, Northeastern regional manager,
New York, named Southeastern regional
manager, Atlanta; Chris Wilson, local mar-
ket manager, New York, named North-
eastern regional manager, and Angela
Scheid, local market manager, Atlanta,
named senior local market manager.

Kathleen 8. Agosta, corporate support rep-
resentative, Oregon Public Broadcasting,
Portland, Ore., named director of corpo-
rate support.

Russell Patrick, executive VP, Stone/Hal-
linan Associates, elected to two-year term
as chairman, Television Publicity Execu-
tives Committee, Los Angeles.

Marty Durlin, station manager, KGNU(FM)
Boulder, Colo., and Marcos Martinez,
KUNM(FM) Albuquerque, N.M., elected as
new members to National Federation of
Community Broadcasters, Washington
board of directors.

DEATHS

Peter Jeffries, 62, producer and writer,
NBC News, died Oct. 8 of complications
following open-heart surgery in San Fran-
cisco. He started with NBC in 1962 as
writer for Huntley-Brinkley Report in New
York and later worked out of Washington
bureau writing and producing documenta-
ries. Most recently, Jeffries had been pro-
ducing special segments for NBC Nightly
News. He is survived by his wife, Claudia,
and daughter, Jennifer Ann.

Lee Rashall, 79, editerial director,
KGO(AM) San Francisco, died of heart fail-
ure Sept. 30 in San Mateo, Calif. He
joined KGO-AM-TV in 1959 as writer and
later named editorial director for KGO(AM).
Surviving him are his wife, Geraldine;
son, Charles, and brother, Benjamin.

G. David Gentling, 75, owner and presi-
dent, Southern Minnesota Broadcasting
Co., Rochester, Minn., died of stroke
Sept. 29 there. Gentling started career in
1930's working for father at KROC(AM)
Rochester, Minn. Radic properties includ-
ed KROC-AM-FM  Rochester, Minn.;
KKLS(AM)-KKMK{FM) Rapid City and
KXRB(AM)-KKLS-FM Sioux Falls, both S.D.
He is survived by his wife, Shirley; two
daughters, Gail and Cindy; three sons,
Gregory, Tony and Steven, and four
grandchildren.

William P, Reilly, 73, former vice chair-
man, Young & Rubicam International,
died of cancer Oct. 7 in Chevy Chase, Md.
In 1953 Reilly joined Young & Rubicam,
New York, and later was named manager
of San Francisco office. He returned to
New York as director of domestic offices
and in 1968 was elevated to vice chairman
and GM, Young & Rubicam Worldwide.
Survivors include his wife, Anne; daugh-
ter, Patricia Reilly Morrison, partner, Wi-
ley, Rein & Fielding law firm, Washing-
ton; sister, Mary; brother, J. Bernard, and
one grandchild.

Robert H. Marshall, 67, retired reporter,
KGO-AM-TV San Francisco, died Sept. 28 in
San Rafael, Calif. Marshall began his 21-
year tenure with KGO in 1965 and had
stints as weatherman, sportscaster, anchor
and reporter. He retired in 1986.

William Thomas Knight Jr., 96, Georgia
broadcasting executive, died Oct. 3 in Ver-
nonburg, Ga. Knight owned wWCHY-AM-FM
(formerly wToc-AM-FM) and WTOC-TV, both
Savannah, Ga., until he sold them in 1979.
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FIFTH ESTATER

THE MANY SIDES OF JERRY UDWIN

tion.

Battered by the recessionary
economy, Group W decided it could no
longer afford the luxury of its own full-
time Washington lobbyist and so elimi-
nated Udwin’s job. (A decade earlier,
Westinghouse had converted him from
the news side to governmental affairs.)

But the same tough times have helped
the 55-year-old Udwin quickly establish
himself as an independent lobbyist and
media relations consultant.

“*This was not a bad time to go into
business for myself,”” says Udwin.
*‘With the recession, many companies
with a problem would rather come to
someone like me’’ than to put someone
on the payroll, he says. *‘Once the prob-
lem is dealt with, we can go our separate
ways.”’

For Udwin, the anxiety of entrepre-
neurship has been counterbalanced by
the newfound autonomy. Within a cor-
poration, ‘‘you have to bounce things
off people above you, below you and
sideways from you,”’ he says. ‘I now
have the opportunity and obligation to
figure out what to do and then to camry
out and watch over the doing of it,"” he
says. ‘‘And I really like that.’’

During his nearly 30 years in Wash-
ington with Group W, first as a news-
man and then as a lobbyist, Udwin has
amassed the contacts and goodwill nec-
essary to succeed as a Washington hired
gun.

*‘Jerry knows a lot of people,’’ says
FCC Commissioner James Quello. who
is always willing to lend Udwin an ear.
““He’s a solid, decent, knowledgeable
guy.”

Udwin continues to represent Group
W under long-term contract. That Ud-
win’s office is temporarily within Group
W’s sprawling Washington offices un-
derscores the closeness of Udwin’s asso-
ciation with Group W.

But as president of the Udwin Group,
Udwin may also be found walking the
halls of Congress or the FCC on behalf
of other clients.

They include, among others, a group
of broadcasters and program syndicators
dedicated to preserving the Prime Time
Access Rule, which limits the network
and off-network programing that large-
market affiliates may air in prime time;

J erry Udwin is on his third incarna-

the Association of America's Public
Television Stations in its effort to bring
back a law or rule requiring cable sys-
tems to carry public TV stations, and
one of the regional Bell operating com-

and moved to KDKA(AM) Pittsburgh for a
year as news director before returning to
Chicago to assume the same post at
WIND.

He got the call to go to Washington in
1967 as national news editor and corre-
spondent and cventually was named
chief of Group W's Washington bureau.
The jobs put him on the front line of
Washington political reporting during
the most tumultuous period in U.S. his-
tory since World War Il

They also left him with considerable
insight into the political process.

Udwin says he made the leap from
news to government affairs in 1982
when he was looking for new chal-
lenges and then-Group W Chairman
Daniel Ritchie was looking for another
person in Washington to help represent
Group W's expanding media empire.
Group W had just purchased Tele-
prompter to become the nation’s larg-

panies in its attempt to
secure licenses for an
advanced paging sys-
tem. )

The media relations
component of his incip-
ient business is more
than promotional fluff.
A coalition of auto
makers and buyers
fighting legislation to
increase miles-per-gal-
lon ratings of automo-
biles and light trucks
has hired Udwin to help
it make its case in the
press.

Udwin knows the
news business, partic-
ularly the broadcast
variety. His education
and first two decades
with Group W were in
news.

After earning bache-
lor's and master’s de-
grees in journalism at

Gerald Edward Udwin

President, The Udwin Group,
Washington; b. June 14, 1936,
Bloomington, Ill.; BS,
Journalism, 1958 and MS,
Journalism, 1959, Northwestern
University, Chicago; reporter,
Associated Press, Chicago, 1959;
newscaster, WRRR(AM} Rockford,
Ill.; assistant news director,
WAAPcAM) Peoria, Ill., 1960-61;
newscaster, WiNDcaM} Chicago,
1961-63; news director, KDKAIAM)
Pittsburgh, 1963; news director,
wiNDanm) Chicago, 1964-67;
national news editor-
correspondent, Washington,
Westinghouse Broadcasting
(Group W), 1967-77; VP and
chief, Washington News Bureau,
1977-82; VP, Washington, Group
W, 1982-91, present position
since April 1991; m. Rosalind
Grenn, March 24, 1968;
children—Michael, 27; Amy, 24;
Nancy, 22.

est cable operator, a ti-
tle now held by TCIL.

There is much to say
for the security of a cor-
porate family, but also
for the challenge of rep-
resenting a variety of
clients. For one thing,
it's more stimulating,
Udwin says. “*On any
given day, 1 may be
working for several cli-
ents and going from one
issue totally unrelated
to the next,”” he says.
“You really have to
shift gears mentally, re-
member enough about
each client and issue to
get yourself up to speed
pretty fast. It's a really
interesting, challeng-
ing, intellectual exer-
cise.”

Udwin finds a per-
sonal irony in his mak-
ing a living at lobbying.

Northwestern, Udwin went to work in
1959 at the Associated Press in Chica-
go, where events left the bureau’s neo-
phyte with one of its plum assignments
that year: coverage of the White Sox in
the World Series.

He began his long tenure at Group W
at wIND(AM) Chicago as a newscaster,

Udwin says he disappointed his father
by not joining him in his jewelry shop in
his hometown of Bloomington, HI. He
had no interest in selling, he repeatedly
told his father.

But that, in essence, is what he does
today, he says. ‘‘Here [ am selling ideas
and issues and enjoying it."”’ |
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IN BRIKF

Six stations of TV Broadcast Group will
now be known as Paramount Stutions
6rowp, it was announced by Steve Gold-
man, recently installed president of Par-
amount Domestic Television. Name
change reflects overall consolidation of
station group with parent company,
which recently named Jim Boaz presi-
dent of Paramount Stations Group, and
transfer of headquarters from Virginia
Beach, Va., to Paramount Pictures’ Hol-
lywood studio lot. Paramount Stations
Group consists of WTXF-Tv Philadelphia,
KTXA-Tv Dallas, wDCA-TV Washington,
KTXH-Tv Houston, WLFL-Tv Raleigh-
Durham, N.C., and KRRT-TV San Anto-
nio. It was also announced that Ray Ra-
jewski has been appointed senior VP,
and William Ferrari has been named
controlier of group, both reporting to
Boaz.

With the recent cancellation by ABC of
its late fringe Into the Night talk strip,
Tribune Entertainment has been pushing
clearances for January 1992 laie fringe
launch of The Demnis Miller Show. Chica-
go-based syndicator says it has signed

five ABC affiliates, all of which will slot
Miller immediately following Nightline.
Miller will be seen on ABC affiliates
WPLG-TV Miami, WRTV-TV Indianapolis,
WTEN-TV Albany, N.Y., KVII.TV Ama-
rllo, Tex., and wkow-Tv Madison,
Wis.

As previously reported (BROADCASTING,
Sept. 30), Buena Visto Entertninment
confirmed it is going to produce Cristing &
friends, hour-long talk show strip for
four-week test run {Oct. 28-Nov. 22)
airing on Disney-owned independent
KCAL-TV Los Angeles at 11 a.m. Show
is hosted by Cristina Ferrare. While
Buena Vista Television spokeswoman
was unreachable for comment, it is as-
sumed in Hollywood circles that syndi-
cation division will examine L.A. rating
results and possibly bring show to this
January’s upcoming NATPE conference
in New Orleans.

Multimedia’s Donabve and Sally Jesse
Raphael 1alk shows will switch stations in
Washington starting fall 1992, leaving
wUsA-Tv (CBS) for wrc-Tv (NBC).

PRESS TO POOL RESOURCES FOR NEXT WAR

edia coverage of the next American armed conflict will be much different
from that of the Persian Gulf War because major broadcast and print

PAYING ITS WAY

BC News, which came under

fire earlier this month for ac-
cepting more than 30 free hotel
rooms and plane tickets for Today
staffers covering Disney World's
20th anniversary, has decided to re-
imburse the amusement park for
expenses incurred in its coverage.
Although Today disclosed through
on-air credits that facilitics and air
fare were provided to NBC News,
the network issued a statement that
it would nevertheless reimburse the
costs to ‘‘avoid even the appear-
ance of conflict or compromise.’’

Multiyear deal also includes rights to
Jerry Springer ialk show, which Multi-
media is testing in select markets (see
*“Top of the Week’").

Thomas Mdinney was elected president-
CEO of Cabletelevision Advertising Bureav.

media services will make the financial and technological commitments needed
to unilaterally cover the conflict without the military’s help. That is one
consensus that emerged from a conference on press-military relations spon-
sored by the Radio-Television News Directors Association and the American
Society of Newspaper Editors, held at the Freedom Forum in Arlington, Va.,
last Friday (Oct. 11).

“‘We're all here because of the Persian War [and] the beating we took,”
said Hodding Carter III of PBS’s Main Street.

But most agreed that if the 10 principles insuring independent coverage of
wars, developed by a group of media organizations last June, are to have any
practical meaning, President Bush would have to endorse them.

The forum was a success, said RTNDA President David Bartlett, because
broadcast and print media agreed to cooperate in standing up for the 10
principles of news coverage, the most important being that *‘independent
reporting will be the principal means for coverage of U.S. military opera-
tions."”

The conference went beyond that, though, as the group discussed ways to
circumvent Pentagon restrictions, such as sharing technical equipment, trans-
mission facilities and other field resources.

It was in many ways the lack of resources and equipment that forced many
repotters 1o rety on the pools, Bartlett said. ‘*Many had to, they just didn’t
have the equipment. But if the war dragged on much longer, you would have *
seen more—a lot more—attempts at unilateral coverage. Next time, if the
Pentagon has a pool system, no one will sign up. We learned our lesson."’

McKinney succeeds Robert Aler, who
was elected vice chairman. McKinney
was executive VP.

Orbis Communications has sold 67 movie
titles, encompassing five Carolco Pic-
tures movie packages, to Act III Station
Group,. first time it’s sold all five theat-
rical packages to single station group.
Highlight of deal is sale of Carolco 4
package, which includes recent box of-
fice titles ‘‘Total Recall’” and *‘The
Doors.”” Also included in deal is Car-
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olco 3 package (‘‘Red Heat,"' “*‘Rambo
iI’* and “‘III*> and **Platoon’*); The Star
Performers package (HBO made-fors
The Josephine Baker Story and Without
Warning: The James Brady Story), and
all-barter packages Carolco Showcase
Nemwork | and If. No word from Orbis
officials on price Act I paid for first
three cash packages. Act Il stations in-
volved in purchase are wzTv-Tv Nash-
ville, wuTv-Tv Buffalo, N.Y., WUHF-TV
Rochester, N.Y., WRGT-Tv Dayton,
WRLH-TV Richmond, WDKY-TV Lexing-
ton, Ky., wvAH-TV Charleston-Hunting-
ton, W. Va., and WTAT-Tv Charleston,
S.C.

Ropublic Pictures Domestic Television has
begun licensing of its latest film puckage,
Color Movies IV, colorized film pack-
ages culled from its extensive library.
Color Movies 1V features *‘Blood in the
Sun,”’ starring James Cagney and Sylvia
Sidney; ‘“The Lady Takes a Chance,”’
starring John Wayne and Jean Arthur;
“*Penny Serenade,’’ starring Cary Grant
and Irene Dunne; *‘Scared to Death”
and “‘Black Dragons,”’ both starring
Bela Lugosi; *‘Three Faces West’’ and
*‘“The Flying Tigers,”’ both starring John
Wayne. Each title is available for two
broadcast runs in four-week windows.
Republic retains 11%2 minutes of nation-
al barter time; stations get 12% minutes
of local barter time to sell. AFT Tech-
nologies colorized package.

Cosmos TV successtully tested its wireless
cable service in Moscow lost week, said
Robert Wussler, president of Comsat
Video Enterprises, limited partner in In-
ternational Telcell Group LP venture to
deliver eight-channel service to 3.5 mil-
lion households there. Other partners in-
clude Met Telcell {part-owned by John
Kluge) and Wireless Cable Association
President Robert Schmidt’s Integrated
Communications International.

Pawl Samds, news director of KGTvV-Tv
San Diego, has been eleded chairman of
ABC Affiliates News Director Advisory
Board, replacing WTAE-Tv Pittsburgh
News Director Joe Rovitto. Other newly
elected officers of the board include
Vice Chairman Brian Bracco of KMBC-
Tv Kansas City and Secretary-Treasurer
Bob Reichblum of wPLG-Tv Miami.,

Rodiotelevisione Haliana (RAI) will use
two Intelsat K fransponders to crente di-
rect-to-home TV service in North and South
America, and London-based BrightStar
Communications will lease two 54 mhz
transponders on same bird to be
launched in February 1[992. At MIP-

broadcast reception last month.

sion coder-decoders.

READY TO ROLL

ASA’s Jet Propulsion Laboratory (JPL) in Pasadena, Calif., and the Voice
of America pieced together elements of the former’s mobile communica-
tions technology development to conduct a mobile test of satellite digital audio

Between Sept. 6 and 20, NASA used the vehicle rooftop antenna pictured
and 6-7 watts aboard an Inmarsat bird to deliver 3 khz of compressed audio (a
9.2 kilibit data stream—significantly short of the 20 khz, 200 kilibit stream
needed to deliver digital CD stereo audio) at the 1542 mhz (L band) frequency
to the vehicle as it was driven from the West to East Coast. San Diego-based
Pacific Communications Sciences provided the uplink and downlink compres-

Reception results were “‘fairly much as expected, with large obstacles, such
as bridges and buildings, cutting the signal,” said Arv Vaisnys, group
supervisor for JPL, adding that he hopes a repeat mobile demonstration will
take place in Washington before December.

COM show in Cannes last week, RAI
said co-venture with KayFourCast S.A.
of Geneva will target 20 million homes
in Americas with 16 hours of TV and 24
hours of radio per day, beginning Sept.
1, 1992, BrightStar will migrate CNBC,
Visnews and other news and sports pro-
graming to K bird, which it said carries
sufficient power for increased rooftop
reception in Europe and U.S.

International Council, organization that
puts on International Emmy Awards cach
year, will salute Spain’s public network,
RTVE, in gala at New York's Lincoln
Center Oct. 21. In other news, council
said International Emmy’s will have first
non-American host this year—Italy’s
RAI network. Nineteenth annual awards
ceremony is set for New York, Nov. 25.

MGM Domestic Television Distribu-
tion, recently restructured syndication
wing of MGM/Pathe Communications, has
nomed Steve Brodbury, VP, advertising
and prometion, it was announced by Sid
Cohen, who was hired last month as
president of MGM Domestic TV Distri-
bution.

All American Television and WWOR-TV
New York jointly announced that John
Lollos has been named execvtive producer
of hour-long syndicated comedy-shock
weekly, The Noward Stern Show. Lollos,
25-year veteran producer, has worked
on The Dr. Ruth Show, Ernie Kovacs
Revisited (for PBS) and USA Network’s
Robert Klein Time and USA Up All
Night. Stern, irreverent host of New
York radio show, has originated weekly
TV program from Pinelands-owned
WWOR-TV New York since last season
and is currently being syndicated by All
American Television, which has pro-
gram cleared in approximately 50 mar-
kets representing over 60% U.S. cover-
age.

MCA TV named Ron Ziskin as executive
producer of The Kitty Kelley Show, hour-
long talk show strip, which MCA TV
has in development for future syndica-
tion eatry either in 1991-92 or 1992-93,
Ziskin, who is also president of Four
Point Entertainment, production compa-
ny slated to produce talk show, has cre-
ated or executive produced The Mary
Hart Specials, AM Los Angeles and
Hour Magazine.
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WDITORIALS

Committed to the First Amendment and the Fifth Estate

IT AIN'T BROKE

of a royalty to be charged radio broadcasters on top of

the ASCAP and BMI fees already levied against them.
We have trouble with the proposal from several angles. One is
that the recommendation is based on an inquiry into the impact
of DAB on the marketplace (see story, page 50). That question
cannot have been answered with anything but speculation,
since digital audio radio broadcasting has yet lo enter the
marketplace. The office itself said that “‘accurate predictions
concerning increased home taping activities and subsequent
harm are impossible to make.’” The Copyright Office is not
only putting the cart before the horse, but it hopes to fill it with
broadcasters” money. Second, the office suggests that ‘‘au-
thors and copyright owners. ..are unfairly deprived by existing
law of their fair share of the market for performance of their
works.”’ Beyond the healthy fees radio broadcasters already
pay for the right to play songs, the quid pro quo has always
been that the recording industry—authors, copyright holders
and performers—gets huge promotional benefit from airplay.
It is a symbiosis that needs no governmental tampering.

VOTE NO

u nfortunately, Oregon Secretary of State Phil Keisling

T he U.S. Copyright Office has recommended the creation

has certified a proposed ballot initiative banning tobac-

co and alcohol advertising in the state (except, not
surprisingly, Oregon Liquor Control Commission promotional
displays). If the proposal’s backers can get the requisite num-
ber of signatures, the issue will be placed on the 1992 ballot.
The Association of National Advertisers suggests the ballot
question is broad enough to include certain over-the-counter
drugs, foods containing alcohol and other products. Even if it
weren’t, however, what it explicitly covers is of broad enough
bore to shoot down a major advertising segment: all ‘tobacco
and alcohol broadcast and print advertising originating both
-within and outside the state.

Broadcasters have no control over the advertising hit deliv-
ered by a slow nationwide economy, but they can and should
make their voices heard loud and clear on this potential threat
to commercial speech. It is a threat not just in Oregon, but
wherever there are politicians eager to shift the responsibility
for social problems to a handy target.

THE DUGGAN PLAN

F CC Commissioner Ervin Duggan believes that the ‘*rub-

ble of failed tyrannies’” in Eastern Europe can provide
fertile ground for the flourishing of First Amendment-
like freedoms. The idea is not his province alone, but the
unique eloquence and needed urgency brought to the issue by
Commissioner Duggan may help advance the cause. Duggan

frames the opportunity in terms of a ‘‘media Marshall plan,’” a
combination of money, means, diplomacy and dialogue fund-
ed primarily by private enterprise; led, he suggests, by people
like Dan Burke, John Malone and Donald Graham, and whose
goal is to ‘“*extend liberty by spreading the technologies of
freedom.’” Although Duggan’s proposal, delivered in a speech
at the annual Ethics in Communication lecture at the United
Church of Christ, was filled with phrases that fairly soared on
rhetorical wings, he insists that rather than representing an
exercise in Utopianism or, even worse, cultural imperialism,
the plan would instead provide water to the *‘thirsty traveler at
the desert’s end.”’

We happen to agree that our brand of freedom is worth
marketing abroad, and we applaud Commissioner Duggan’s
call to action, but we cannot let the moment pass without
adding that broadcasters here at home are still thirsting for a
full measure of that freedom.

WARM RECEPTION

A mid the major industry issues of the day, a local drive

to collect sweaters doesn’t loom very large, unless of
course you're cold and poor and need some help keep-
ing warm. In Richmond, Va., two weekends ago, WWBT-TV,
in association with Virginia Power and the United Way, and
with the help of numerous local businesses, churches and
schools, co-sponsored a drive to encourage viewers to donate
sweaters to be redistributed to the needy this winter. The result
was vintage Frank Capra. I
Collection boxes were set up at 22 area supermarkets in the
expectation that about 25,000 sweaters would be collected. An
hour into the day-long drive the boxes had been filled, as well-
as hundreds of additional boxes and some 2,500 bags. By the
time the last truck was unloaded, an estimated 250,000 sweat-
ers had been donated, as well as hats, coats, gloves and other
cold-weather gear.
The power of the media, and people’s capacity for generos-
ity, is never more evident than in their collaboration for public
service.

Drawn for BROADCASTING by Jack Schmidt

‘‘He gave his shoes one pump too many."’
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Who
has double
the TV() score
of Carson

and beats

every other
talk show host
day or night?




AN IMAGE OF EXCELLENCE

IS WHAT WE'VE HELPED
YOU DELIVER FOR OVER 40 YEARS.

REFLECTED NOW ON AN ENIMY FOR
“DEVELOPMENT OF TEST SIGNALS AND MEASURING
EQUIPMENT FOR PERFORMANCE EVALUATION
OF COMPONENT VIDEO SYSTEMS.”
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