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lhere was a lot of renewal activity at
e show. Of the first-year talk shows,
The Maury Povich Show was in the
| bast shape, ranewed in about 75% of
[he country.

Jenny Jones was a question mark,
with renewals lotaling about 41% of
the: country as of fast Thursday, bul
Seolt Carlin, Warner Bros. Domestic
Television Distribution  senior vice
president, said he remained “confi-
dent” the show would be renewed,

King World Chairman Roger King
insisted last week that Gandid Cam-
ara would be back for a second year,
dut according to some reps, the show
has had some sericus clearance set-
Dacks, |argely the result of inroads by
Carsey-Werner's new You Bst Your
Life with Bill Cosby, now in more than
70% of the country,

If any frend was evident at this
years show, It was that syndicators
arg coming up with increasingly cre-

alive terms o make deals work finan-
dalty in ‘a2 market whera cash is in
shart supply.

Perhaps the most interesting exam-
le was word last week that Buena
‘ista Telavision was frying to per-
uade two stations in several major
iarkets to acquire and cross-promote

Empty Nest,

According to BVT President Robert
“acquemin, the company has pitched
e show to woBs:-TY New York for
drly fringe play and hopes 1o do a

multanecus deal with an indepen-
‘ant station in the marke! for an ac-

833 play.

"A single station was not willing to
iy what we wanted, and we asked
'em if they would enterain playing it
I the same time," said Jacguemin,
Ia said audience research shows the
luplication of audience for the show
n ihe differant dayparts would be an
:sfimated 13% or 149,

The stations would alsa be required
O cross-promote the show, which
‘acquemin said would be akin 1o the
~3y cable services Cross-promole
=ach othar. ;

In Los Angeles, the show will play
on Disney-owned KcaLmv) and BVT
has the oplion to sell it to an affiliate in

he market as well. “This is not for
everyone,” said Jacquemin, “bul the
Btonomics are such that we have to
tome up with creative ways of doing
business 1o meet our requirements
and the needs of the stations.”

And increasingly, syndicalors are
asking for station input into the way

ThisaWeek

BIG DEALS AT
NATPE / 4

Syndicators at
MNATPE were plaas-
antly surprised by
the amount of traffic
and tha number of

buys made by stations,

The biggest deal

was the acquisition by
MEC-owned sta-

tions of three
Multimedia talk
shows.

5.12 DEBATE
UNDER WAY / 15

Unmoved by a
“biparfisan” substilute
backed by the White
House, supportars of
cable reregulation

bill 5.12 take thalr
legislation to the

Senate floor this weeak,

A vote |s expected
Wednasday, and
passage appears
Iikely.

DILLER'S DIRE
WARNING / 21

AL NATPE, Fox
Chairman Barry Diller
repeated his call for
cutright repeal of the
compulsory copy-
right Heense, waming
that broadeastars

will go out of business
without a revenue
stream from cable,

INTERACTIVE
ACTION / 30

Pater Barton,
prasident and CEQ of
Lierly Media, and
two Japanese com-
panies are laoking
for partners for an
Interactive videa

vanture. Walch and
Win's techniology
would enable grogram-
ing services, such

as Prime Network and
the Video Jukehox
Metwork, to enter the
interactive arena,

OES: PROMISING
RESULTS / 32

Optimum affective
scheduling, which
concenirates a high
volume of spotsina
short time 10

achieve effective
frequency, is finding
growing industry-wide
enthusiasm, Tha
number of spots
reguired often
surprises buyers, but
stations sav the
methad guaraniees
results.

Biller: broudeasters
need repesl of compi lory
Neense (p.21)

BUYING INTO
BUYERGRAPHICS / 35

Arbitron's five-year-
old ScanAmerica is
going to Kansas
Ciity=—its fifth site—but
slations'with aceess

to the peoplematar,
product purchass
resaarch tool are using il
miore tor traditional
ratings than for its
BuyerGraphics
consumer-buying data,

LICENSE TO

BORROW / 38

Conflicting sigrials
Irom bankruptey courls
on use of FCC radio
and TV licenses as
collateral are
Increasing pressure on
the commission fo
come up with a
definitive rule, Mixed
fealings at the FCC,
however, are

blacking a consensus.

TV-COMPUTER
CONVERGENCE / 41

TV and computar
expans, gathering at
SMPTE in February,
will presen! papers on
he digital conver-
gence of broadcast,
cable, telephope and
computers, Ovganizers
call the conference
“real progress” toward
ameeting of com-
puter needs and minds.
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TOP OF THE WEEH e

AteDeadline

BERMAN IN
AT PARAMOUNT

As first reported in BROAD-
CAsTNG ("Bi-Coastal,” Dec. 9,
1991}, Paramount Domeastic
Television officials cantirmead
that Joel Berman, senior VP,
national sales manager, is be-
ing elevated to executive VP
of Paramount's syndication di-
vision, the numper-two post
under syndication Prasident
Steve Goldman,

GOLDSMITH FOR KEEVER
Marvin Goldsmith, ABC-TV
sanior VP-general sales man-
ager, will assume rasponsi-
bility for sales at the ABC Tele-
vision Network, replacing
Jake Keever, who is retinng
Feb. 3 but will ramain a con-
sultant to the company, More
sales execulive Announc-
ments are expected soon. ABC
|  promoted George Cain to
the number-two spot at the
ABC TV MNetwork Group. He
will report o John Sias, group
prasident, Cain had been
| senior VP, national sales man-
ager, for the ABC Television
MNetwork.

Forother late-breaking news;
see "In Briel,” pages 64-65.
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product is packaged and sold. Two
recent examples: Carolco has invited
two stalion groups 1o create a
“dream” film package of 20-25 films

| from a pool of 40 films. And MGM

Telewvision is offaring stations the op-
porunity o create individisal pack-
ages oul of a group of 450 fiims,

Several station-syndicator program
venlures were announced [ast week.
The NBC group and Viacom are
teaming 1o ‘produce ‘and distribute a
new overnight talk show, Night Talk
with Dr, Dawvid Viscoft. The NBC sfa-
tions also agreed to jointly develop
new co-productions with Multimedia.

And Columbia Pictures Television
announced a joint venture with Belo
Broadcasting and Universal Press
Syndicate to syndicate a new chil-
dren’s and leens’ show, Seakman's
Place,

A zign of the late development sea-
son was jusl how many new shows
weare unveiled at this year's convan-
fion, Paramount officially confirmed i
would produce two new weekly

shows, Star Trek: Deep Space Nine
and The Untouchablas. Kiftty Kelley
from MCA was shown 1o stations far
the first time at the convantion. Koas.
TV Los Angeles bought Kefley, and
MCA will now sell the show market-1o-
markat.

Rysher Ententainment unveiled two
new programs, Highlander, based on
the mowvie, and Murder Gne, a |ocal
Unsolved Mysteres-type show, pro-
duced by KNBC-Tv Los Angeles.

ITC announced Day fo Day Living,
a magazine with a home shopping
glement. MTM and Saban have
teamed up on Wamiors on Wheels
{crash TV) and Genesis launched In-
fatuation,

Meanwhile, the slow rollout strateay
for taking shows: to market is. becom:
ing. a trend. Studs from Fox, which
launched on a few hand-picked sia-
tions fast vear, has now been clearad
in 71% of the country. And Monie/
Williarns. launched last June in a low
markets, has now been cleared in
over half the country for next fall. =

AT THE MOVIES AT NATPE

Warner splits film package between broadcast and cable;
other packages, coming attractions pick up clearances

By Steve Coe

plans to split the distribution of its

Volurme 30 movie package be-
tween broadeast stations and cable's
Lifetime Television (see page- 28],
Wamer Bros. has cleared the 28-tifle
package in more than 30 markets,
representing over 40% of the country,

According to Wamer executives,
the Chris-Craft and Gaylord station
groups have cleared Ihe package as
has New York's WWOR-TV, Most of the
major clearances came  prior 1o
NATPE. Those stations will get an ex-
clusive window to-air the mavies prior
to Lifetime's window.

The Warner Brothers package was
only one of several movie packages
being cleared during the convention,
Mot only were other syndicators dis-
tributing exisling packages, bul sever-
al companies are planning he releases
of their next collections.

Carolco is developing its next pack-
age, Carclco WV, under a unigue ar-
rangement with the Tribune and

j ust a few days after announcing

Chris-Craft stalion groups. The com-
pany has asked the two slation
qroups to look at the Carolco titles nol
already in a package and pick what. a
company official called a “dream
package.” Neither slation group is ob-
ligated to purchase the package.
Whatever the exact makeup of the
next package, there are several titles
guarantesd 1o make the [ist. The
soon-to-be-released "Basic Instinct,”
staring Michasl Douglas, “Teminator
2" and "Rambiing Aose” will be in-
cluded in the 20- to 25-title package.
Carolco IV, which was released last
spring. date cleared 61 markets, rep-
resanting 68% of the country.
Goodman Entertainment Group, in
the process of renewing clearances
for its GG | package, is also cleanng
its GG Il package, which will begin
airing in September. Tha 12-titke GG ||
package will include "Heathers,” star-
ring Winona Ryder, and “Dirty Danc-
ing." Among the stations that have
already clearad the latest package IS
KCOP-TY Los Angeles.
Sid Cohen, president, MGM Do-
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Minneapolis/St. Paul, home of the world champion
wins and home of America's top independent
IMSP-TV has selected another winner in MMT to be
heir nalional representative.

KMSP
ly a representative that is management owned,

anagemen! driven and has a unique limited
fation list can provide their station partners with the

OUDDTANGNCG
vHeE COMPEGTION

individual attention they need in today's highly
compelitive market place.This results in increasing
our represented stalion’s national revenue market
share.

KMSP-TV is the fifth station in less than a year fo
select MMT as their national representative and to
recognize the validity of our marketing philosophy.

The addition of KMSP-TV Minneapolis/5t. Paul
reflects our commitment fo success and to helping
our stations ouldistance the competition.

SALES. INC

STAYING ONE STEP AHEAD

150 EAST 52ND STREET, NEW YORK, NY 10022 =« (212) 319-8008
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THE ORIGIN

MARKET

Los Angeles
Wash. OC
Detrofl
Tampa
Fittsburgh
Sacramento
Orlandao
Indianapolis
Milwaukee
Cincinnali
Columbus, OH
Norlalk
New Drigans
San Antonio
0K City
Harrizhur
Louiswille
Littie Rock
Toledo
Syracuse
Roanoke
Green Bay
Shreveport
Lexington
Champaign
Spokane

STATION

TV
WTTG*
WIBK
WFLA
WPXI*
KOVR
WESH*
WRTV
WiTI"
WKRC*
WBNS
WTKR
wDsu
KSAT
KFOR
WHTM
WAVE*
KTHY*
WIVG®
WTVH®
WsLS*
WBAY
KTBS
wrva*
WCIA
KAyy*

29

RANK ~ ADULT DEMDS

# 1 18-49

#1 16-49/ 25-54
18-49

18-48/25-54
25-54
25-54
18-48 / 25-54
16-49/ 25-54
18-49 7 25-54
25-54
18-49 / 25-54
25-54
18-49
18-49 /25-54
18-49/25-54
18-49 [ 25-54
18-49 / 25-58
18-49 / 25-54
18-49 / 25-94
18-49/25-54
18-49/25-54
18-45/ 25-54
18-44 [ 25-54
18-49
18-49 / 25-54
25-54

COMPETITION
Jegpardy, Candid
ET, Jeopardy, Feud
Jeopardy

Ins Ed, Wheel, Chegrs, Cosby

Danahue
Primeatime, Gandid

H.Copy. Jeppardy, Chears
H.Gopy, Whesl, Marmad, Cheers

Wheel, Married

Ins Ed, Wheel, Married
Ins Ed, News

Ins Ed, Whaed, Married
Whesl, Married, Cheers
Donahie; Fovich

ET. Wheel, Chesrs

ET. Wheel, Chears

ET, Wheal N.Court:
Whieel, Cosby, N_Court
Jeopardy

Ins Ed, Wheal, M.Count
ET, Wheel

deapardy, Gld. Girls
Geraldo

Whee!, Chesrs, Gid. Girlg
Arsenio, Tonight Show
Feud

Year after year, A Current Affair ranks #
in the demos advertisers want most. more oftef
than its competition. And in market after

i

MARKET

Las Vegas
Chattanooga
Huntsville
Jacksan, MS

Tri-Cities

Fi. Myers
Younpstown
Evansville
Balon Rouge
Sgringlield, MA
Colorada Sprgs
El Paso

FL. Wayne
Charleston, SC
Fargo
Monterey
Augusta
Harlingen
Eugenn

Macan
Columbus, GA
Tyler

Diluth
Amarillo
Monrog
Corpus Christi

STATION

KWL
WDEF
WaARY
WLET
WKPT*
WINK®
WKBN
WEHT
WaFg*
WGGB*
KOAA®
KTSM*
WANE
WEIV
KxJ8*
KNTV
WRDW
KGBT
KVAL
WMAZ
WRBL
KLTV
WBIO
KAMR

RA
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market, A Current Affair beats syndication’s



L #1.

LT DEMOS COMPETITION MARKET STATION HANK ADULT DEMOS COMPETITION
ET, Wheel, Gid. Girls Florence wetw | 1849/255¢4 Gld. Girs
Whieel, News La Crosse wxow 47 18-49 News
Wheal, Cosby Wheeling-Steub WTOV 4| 18-49/2554  Wheel
ET, Jeopardy Rockfard WIFR  u7f 18-49/2558  Wheel Gld Girls
Wheel Tere Haste  WTHI 7]  18-49/2554  Tonight Show
ET, Jeopardy, Gid. Girls Wichita Falls ~ KSWO" "l 18-49/2554  ET, NGourt
Whee! Roch-Mason  KAAL #1 2554 Whesl
Wheel, Cheers Joplin KSNF #1 18-49/25-54  Jeopardy
Gid, Girls Medford Kopi® .7 18-49/2554  Cheers,Gid Girls
Ins Ed, Wheel, Trek: NG Columbia, MO KRCG #1 18-49 ET
Jeopardy Bluefield-Beck  WOAY #1 18-49/25-54  Feud
Jeopardy, Cheers Ddessa ke uf 5 Wheel, Married
Wheal, Boss Bangor WABI #1 18-49/25-54  News, N.Court
ET, Jeopardy, Chisers Palm Springs  KESO #1 18-49/25-54  Now It Can Be Told
Feud Quincy WGEM 47  1849/2554  Wheel
ET Idaho Falls KPVI #1 18-49/25-54  Coshy, Gid. Giris
Wheel, Cosby Salishury weoe 4 1849/2554  Cosby
Boss, Cosby Yuma-ElCentro KYMA 4|  1849/2554  Jeopardy
ET, News Ada-Ardmore KX #1 18-40/25-54  Jeopardy
2 Newscasts St. Joseph Kav. 7l 18-49/2554  News
Jeppardy, Candid Helena KTVH #1 18-49/25-54 2 Newscasis
Tonight Show
Wheel
Jeopardy, News
Cheers
Mews, Boss

™
Current
Thg 's why stations still trust their most o
maktant fime periods fo A Current Affair. P g‘l i@

i 'I' ; ™
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TOP OF THE WEEK —,——— e e

Next on the agenda for MCA, <54

recaplive to lobbying by affiliates.

NBC AFFILIATES TO BURBANK

BC's fall schedule will be simultaneously presented on Madison Ave-

nile and main street. Nelwork President Pier Mapes told BRoaDoasT-
ING last Friday that because its affiliate meeting will take place before the
schedule is set, the network's presentation to advertising executives in
New York will be televised and sent, closed circult, 1o its affiliates, who
will, in tum, be encouraged o invite local advertisers, agencies, press
and other interested parties. Additionally, NBC said it will hold its annual
affiliate meeting in Burbank, Calif., instead of Washington. Eric Bramner,
president of King Broadeasting Co. and affiliate board chairman, said
loglstical problems during the first week of April with hotels made the
Washington meeting difficult, plus it was fell thal legislative matters,
including cable reregulation bill .12, would not be at a stage most

=Gk

mestic Television, is laking a differ-
ent approach to selling MGM maov-
les. Without a specific package to
sell, Cohen is allowing stations to
choose from available MGM movies
and build their own packages. Co-
hen said he has sold betwesen 30
and 35 of these personalized pack-
ages since mid-November. Among
the avallable movies are the
“Rocky" series and several Charles

Bronson and Clint Eastwood movies.

According lo Shelly Schwab, pres-
ideant, MCA TV, the company's List
of a Lifelime package, which was
launched last year, “has exceeded
our expectations by about 100%."
Schwab said the 35-title package,
made up ol movies such as "Earth-
quake,” "American Gralfiti,"' "Roost-
er Cogbum" and “High Plains Drift-
er," has cleared In over 100 markets.

Schwab, is the launch of Debut V, sat
lar sometime after NATPE. Accord g
to Jim Kraus, vice president, direcige
of sales, MCA TV. Among the fitlas
set to appear in Debut V are "Back 1n
the Future III," “Kindergarten Cop'
"Havana" and "White Palace.”

Mew Line's Mew Line Cinema 2
three-year package containing a toiyl
of B3 titles, has been cleared in 111
markels, representing B2% of (he
cauntry. Stations will be able to air 72
titles in 1992, then will be given 0
new litles-for '93. The original 52 fitles
will be rested during 1993, with =i
lions being given a second airing of
them in 1994. New Line picked up 12
clearances during NATPE.

According to Jody Shapiro, pre:-
dent, New Line Television Disiribo-
tion, the company will launch a ney
package within the next 2-3 month:,
with some 40 titles to chooze fror
The titles include "House Party | "
“Minja Turtles II" "House en Eim
Street 8" and the recently released
"My Own Private Idaho.” ]

WEEKLIES MAKE THEIR MOVES AT NATPE

New offerings add prime time slots on network affiliates to their marketing strategies

By Rich Brown

mong weekly offerings, one of

the more noticeable develop-

ments at NATPE this year was
the attempt by syndicators to tap into
prime time slots fraditionally held by
the networks.

Paramount got the ball rolling at the
star of the convention by formally un-
veiling two weekly hours designed for
prime time, The Unfouchables and
Star Trek: Deep Space Nine (see box,
page 2B), Meanwhile, Warner Bros.
was busy talking up offerings of its
own (see page 28),

“With the decrease in network com-
pensation, it's hard for a station to
object 1o the altermaiive we have
come up with,” said Thomas Shannon
of Multimedia, which Is targsling
prime time affiliate slots for its syndi-
cated Swaating Bullats,

Shannon said one of the bigger
selling points of Sweating Bullets is
thal the straight barter show provides
stations with more inventory than thay
would get through a network program.
He said the show, which has a proven

10

track record on CBS late night, should
be a welcome addition, given the high
fallure rate of new network shows.
Sales were slow but steady at NATPE
for Sweating Buliets, which Shannon
said picked up about a dozen sta-
ticns.

Blair Entedainment's Alan Berko-
owitz said he thought there was a
“good possibility” that syndicators
could tap into time slots traditionally
held by the networks. But he added
that any gains would most likely be
restricied to those syndicators with
the right combination of money and
cloul.

Rysher Enfertainment was offering
a new action hour, Highlandar, which
company president Keith Samples
pitched as sither a companion 1o the
Paramount shows or part of a block
with the Wamer Bros. offerings.

Samples said the siraight barter
show closed on 50% of the U.S, last
week, with half of the sales 1o inde-
pendenis in prime time and the re-
mainder primarlly on Saturdays and
Sundays, 3-7 p.m. (the prolific compa-
ny also debuted The Uptown Comedy

Club, sold in about 50% of the U5,
Captain N: The Game Master, roughly
62% sold, and Murder One, a las:
mindte reality entry done with Knec-T/
Los Angeles).

Among other action hours, Canne |
Distribution executive Pal Kenne:
said tha company's new show, Hane-
gade, cleared close to half the coun
Iry. primarily on Saturdays and Sur
days 5-8 p.m., with some prime tim:
weekend clearances on  indeper
dents.

Many of the other new waekly offer
ings faced competition within various
categones, including country & west
arn (New Line's Cabin Fever Counin
and Carolco's Country Line USA)
crash TV (Weslern International
Knighis and Warriors and a late enin
MTM Talevision Distribution's Wai
rors on Wheels), comedy (Warmn:
Bros.' HBO Stand-up Comedy Shov
case, Tribune's Apollo Comedy Ho
and Waorldvision's Afmest Live), an’
Hollywood-based reality shows (Al
American's Hollywood Cefebrity My:-
ferres and Pandora International s
Hollywood Babylen). ’
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"EVERY
? O UOCK WINNER
HAS THE SUPPORT
OF A
™ LEAD-IN"

MONDAY TUESDAY THURSDAY FRIDAY SATURDAY SUNDAY
CBS ABC NBC ABC NBC CBS
|
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IT TOOK A GENIUS
1O CHANGE THAT.



POOGIE HOWSIR.
THE ONLY COMEDY 1O
REACH THE TOP
WITHOUT ANY HELP

Every night of the week, the 9PM winner is surrounded

other fime period winners. Except Wednesday,

That's the night 9otlock belongs o Doogie Howser. M.D.
The only comedy in 22 primetime hours fo reach #1 without
a # lead-in or lead-out.

Wings needs Cheers, Coach counts on Roseanne.

But Doogie needs only Doogie.

Doogie Howser, M.D. The comedy that's ingenious

enough o succeed on its own,

COMEDY THAT'S PURE GENIUS.




WONDER #
YEARS

MURPHY #w
BROWN

DESIGNING #
WOMEN
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SIKES: REPEAL COMPULSORY LICENSE,
TAKE ANOTHER LOOK AT PTAR

By Steve MeClellan
E xplaining that it is “increasingly
clear the broadeast industry will
simply die if it can't control its
propery rights,” FCC Chairman Al-
fred C. Sikes last week again called
for repeal of the cable compulsory [i-
cense. He also said the lime was right
to revisit.the prime time access rule.

Sikes's comments, made at a press |

briefing and ata NATPE luncheon ad-
dress last Thursday, came two days
after Fox Inc. Chairman Barry Diller
made his own plea for repeal of tha

license (see page 21).

And in a reference to cable reregu-
lation proposals working  their way
through Congress this year, Sikes
sald the legislators “will have an op-
portunity to do just that. And | urge
them o act as soon as possible. Fur-
ther delay will only cause further harm
to universal telavision.”

Sikes suggested the compulsory fi-
cense provides a disincentive for
over-the-air broadeasting to produce
quality programs. "If one competitor
bears all the risks, and another plgay-
backs on his efforts, you don't have o

be a genius to figure out whal's guing
to happen. Either the one company
will stop trying to innovate, to do s
best, or Il have to eventually ge oy
of the business, You simply can'i g
couple risk and reward.”

Sikes aiso said the time was right i
revisit the appropriateness of ihe
prime lime access rule. He said he
would be poliing his colleagues on the
commission 1o see if they would acree
to re-examine the rule this year,

In the meantime, he said he was n
favor of granting the waivers sought
by stations on the West Coast seek-
ing PTAR relief so thal they can ox
periment with a shift of prime time o 7
p.m. "The gevernmen! shouldn’t be in
the business of telling stations when
they can start prime time,”" he said =

FCC REVIEWS SEX, WIRES AND VIDEO TOPICS

Commissioners give their read on current state of programing,
prospects for §.12, network-cable crossownership, PTAR and more

heissue of sex and violence on
T elevision got the attention of

three FCC members empanaled
at NATPE. "It's time to pay attention
[to cilizen complaints]' declared
James Quellc: "The founding fathers
did not give us the First Amendment
for repulsive purposes.”

Commissioner Ervin Duggan was
almost as fervent. “It's vital to get the
people in the American cenier inlo
this debate,” he said. “It's'a myth that
TV reflects society without aflecting
it." He suggested something be done
belore we become "a wholly debased
and sadistic society.”

Commissioner Shermie  Marshall
was more restraingd. She said tha
FCC is not iImpaotent to correct TV pro-
graming but held consumer protest fo
be more affective. "There are lots of
ways 1o bring pressure without relying
totally on the FCC," she said,

That was one among many sub-
jects fielded by the three in response
o questions from moderatar Mickey
Gardner. Among others:

® On the current Senate initiative o
pass 5. 12, the cable regulation bill:
“First let's get refransmission consent
and then get rid of the compuisory
license,” said Quello. “There's an in-
equitable marketplace that has to be

DUGGAN

hn the road again: Dugean, Marshall, Quello

corrgcted.” Marshall called 8. 12 “lag-
islative overkill," more regulatory than
procompetitive, The  broadcaster
should get some payment for car
riage, she said, but the other provi-
sions gao too far. Duggan echoed her
procompelitive approach.

® On allowing networks into cable
ownership: Quello said he was now
tending against it, fearing an impact
on affiliates that provide localism,
Marshall thought it a posilive move
in providing new. revenue streams
for networks; albeit troubling to affili-
ates.

= On raising the limits on foreign
ownership of broadcast stations:
QOuelle recommended keeping the
present cap, Marshall would not ex-
pect any changes, and Duggan was
“generally not exercised” on the

be on a quid pro quo basis, he said,
trading changes in the limit for rec -
rocal concessions from olher natiors

B On repeal or revision of ha
prime time access rule: Dugsan
voiced “profound unenthusiasm o
laking up the rule, although he Idi-
cated a willingness 1o fix parts wih-
out undoing the whole. He said L5
ney had a “serious and plausile
case’ for readmitling off-network
programing to the top 50 markois:
Marshall and Quello agreed the FCO
was likely to deal with PTAR incre:
mentally.

Duggan had the last ward. Declar
ing that “the chairman |5 in charge of
the agenda, we are not,” he neyvar
theless declared that "'a cerain law
of gravity builds up—petitions can b
delayed only so0 long.” i

14

Jan 271992 Broatcasting




-.-S'. 12 COMPROMISE APPEARS UNLIKELY

‘Bpartisan’ substitute fails to sway bills sponsors; vote expected Wednesday

By Randy Sukow

sion Consumer: Protection Act

(5. 12), the Senate’s atlempt to
goiificantly reregulate cable lelevi-
ginn, approached 5. 12's sponsors
las: waek with a compromise plan, but
by deadline Friday (Jan. 24), 5. 12's
sponsors were not ready 1o budge.

he Senate is on track fo begin
fioor debate on 5. 12 today (Jan. 27),
in 4 with an agreement worked out
by pro- and anti-S. 12 senators last
fall The vote had been expected lale
in e 1991 congressional session,
byt was postponed until this week af-
ter 5. 12 opponents threatened prote-
duril delaying tactics that would have
interfered with olher Senate business
(BroaDcasTiNG, Nov, 18, 1931).

V/hen the agreement lo delay was
mace, the first descriptions of an 5.
12 <ubstitule were of a sharply differ-
eni bill. But by mid-January it was
cher that the cable industry, the Bush
afrimistration  (which has said
would veta 5. 12 as written) and sen-
alos supporting the substitute were
seciing a compromise (BROADCAST-
ING. Jan. 20).

12 "bipartisan alternative fo 5. 12"
tha! emerged last week, and which is
expooted to be introduced this week
by “enate Communications Subcom-
mit :2 members Bob Packwood (R-
Ore ) and John Kerry (D-Mass.), will
corain several 5. 12 provisions, in-
cluiing  must  carry/retransmission
cozant (see box, this page).

summary of the substitute was
relAsed last week, reporledly after
beig approved by White House offi-
cies, although there was no: public
anrpuncement of an administration
enorsement. A memo from Mational
Cerle Television Association Presi-
gel Jim Mooney to his board of di-
reilors last Thursday advised that
2 administration is on board” in
5l port of the substitute; “but will not
[p blicly] support the bill even if the
# endment is adopted. We are taking
ih same position,”

_ = 12 key sponsors, including
=i nate Commerce Commitize Chair-
m.n Emest Hollings (D-5.C.)%; John
Dinforth  (A-Mo.), ranking minenty

(' pponents of the Cable Televi-

member of the committee, and Com-
munications Subcommittee Chairman
Daniel Inouye (D-Hawail), did not indi-
cate any wilingness to compromise
last week. They reporiedly believe
they have the voles to pass 5. 12
unamended. In his memo, Mooney
admits “there is no doubt but that the
bill will' pass—by a large margin—with
or without the substitute.”

If an 1ith-hour compromise: 15 at-
tempted, cable may have lo yield
mare. Hollings and the other 5. 12
sponsars are said fo have rejecled the
absence of a program-access provi-
sion-and strong rate regulation in the
subslitute;

A unanimous-consent agreement
was passed last Tuesday (Jan. 21) o
begin consideration of 5. 12 late this
afternoon, subject to completion of
last week's deliberations on the
Meighborhood  Schoals Improvement
Act (8. 2), Today's debate will consist
of opening statements only, with mo-

lions: and amendments aliowed lo-
maorrow (Jan. 28). Tuesday is likely to
be a shorl legislative day as Congress
prepares for President Bush's State of
the Union Address. Most expect a fi-
nal vote sometime Wednesday,

(The annual CBS winter affiliates
meeting will bring about 200 broad-
casters to Washington al the same
time as the 5. 12 debate. The affili-
ates will take time from their Wednes-
day meeting to lobby senators; thay
plan to visit House offices Thursday.)

Broadeas! lobbyists said nothing in
support of the substitute. To atiract
industry suppor, the substifute’s au-
thors have included broadcasting's
highest legislative goal—must carry
and retransmission consent—and
added a provision to strike the FCC's
12-12-12 rule. But the National Asso-
ciation of Broadcasters repeoaled its
intention o back 5. 12 as long as it
continues to include must camyine-
transmission consant, =

Washington last week include:

WHAT’S WHAT IN THE 5.12 ALTERNATIVE

he major provisions of the “bipartisan alternative to S, 12" circulated in

m Must carry/retransmission consent. The same language in 5. 12,
providing broadcasters with the option of requiring cable systems in the
market araa o carry their signal or negotiate with cable systems for a
license fee to carry their signals, is left intact. Some 5. 12 supporters
pelieve a separate amendment to strike the provision will be introduced
during the debate, but at deadline last week no senator had announced
such an amendment.

& Rate regulation. A new definition of “elfective competition” allows
regulation of basic service only in areas nol coverad by a second multi-
channel service (a wireless cable or a second cable system) compared to
5, 12's requirement of both multichannel service and at least six local
oroadcast signals. The substitute defines “basic service™ as refransmitlad
local broadcast TV signals and "public, educational or governmental
access factities or C-SPAN | and 11"

® Access to programing. The subshitute delstes 5. 12's provision
requiring programers of national and regional cable networks to sell
programing to alternative multichannel media, such as home satelite
sanvices or wireless cable systems.

u New items not addressed in §. 12 include: Removal of the 12-12-
12 limits on ownership of AM, FM and TV stations by group broadcasters
and expansion of the rural exemption for telephone company ownership
of cable systems from areas with fewer than 2,500 residents 1o areas with
10,000 residents. The new exemption will be applicable to about a third of
the U.S. population, the alternative bill's authors claim,

The substitute also directs the FCC to sel customer service standards
and minimum technical standards for cable systems, similar o provisions
written info §. 12. —$ts
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HLT MONKEY OFF FIFTH ESTATERS’ BACKS

Industry hopes to benefit from Federal Reserve Board decision to phase
out loan criteria; huge impact doubtful, banks say

By Joe Flint

roadcast and cable companies

got the refief they wanted from

bank regulators last week when
federal bank regulators decided 1o
phase out the “highly leveraged trans-
action” criteria thal broadcasters and
cablecasters say was a stigma on
their business,

While industry execulives are
pleased with the Federal Resarve
Board's unanimous vote last week to
disconfinue use of the HLT definition
after second-quarter 1992, no one is
expecting & dramatic industry-wide
easing of the credit crunch.

An HLT loan is one made to fund a
“buyout, acquisition or recapitaliza-
lion” that doubles the borrower's Ii-
abilities and raises such liabilities to at
least hall the size of the bormower's
assets or raises the borrower's liabil-
ties to al least three-guarters of as-
sets, with at Izast a quarter of those
liabilitles coming from a buyout trans-
action,

Althaugh there were no ramifica-
tions for banks if a loan fell into the
HLT category, it became the test of
risk applied to bank portfolios by rat-
ings service and shareholders., Ac-
cording to Loan Pricing Corp., a New
York-based bank lending monitoring
service, HLT loans by the 46 banks
nationwide with assets of at least 510
million fell from §57 billion at the end
of first-quartar 1991 to S48 billion af
tha end of third-quarter 1991, Media
companies also found that the HLT
quidelines were unfairly weighted lo-
ward asset and liability tesis while ig-
noring the cash flow upon which the
media industry has lypically bean val-
ued.

“The real story," said Milton Mallz,
chairman and chiel axeculive officer,
Malrite Communications, and head of
the National Association of Broad-
casters HLT Task Force, "“is that
banks will do what they have fo do
based on the credit that Is in froml of
them.” While Maltz agreed that mon-
ey will not come flowing out of banks,
he does believe “that there was a
stigma attached fo our industry be-
cause of the guidalines.” Femoving

that stigma, he said, "wil permit
banks o operate more freely without
having to worry about writing this up
a5 a special credil risk. Even' though
some of the banks claim the HLT tag
never bothered them, they knew it
was a special category and it put a
shadow on the industry.”

While bankers contacted by BRoap-
CASTING were in agreement thal the
removal of the HLT stigma Is a pasi-
tive one for the industry, they are not
anticipaling any lending boom on their
par, Greg Mulligan, vice president,
Fleat Mational Bank, said thal while
the HLT phaseoul is a “positive” sign,
"I don't think it is going to substantially
change the environment in the short
term.”

Many [ndustry executives felt that
banks somstimes used the HLT
guidelines as an excuse to stay away
from the media business. With that
excuse gaone, the question facing the

Industry Is whether banks will jus! he
mare blunt about how they feel aboy
the current state of the business. Said
one banker! "The nalure of the bsi.
ness has changed; ad revenues arg
ofl considerably in most markeis as
are multiples.” Jerome Fowlkes, as.
sistant vice president, American S
curily Bank, said “we are seeing a re-
evaluation of a lot of Industriss,
broadcasting being one of them,”
Right now, it is cable that is expec-
ed to see the bigges! benefits lom
the removal of the HLT guidelinas,
Bankers, for the most part, are more
comfortable with cable’s dual revenua
stream and the relative financial =:a-
bility thal comes with it. Said Mask
Hamenetz, vice president, Bank of
MNew York: “This is definitely posilive
for the cable industry. Everyone s
more bullish on cable. Broadeas!ing
slil. has fundamental structural
changes taking place."” u

works oul for leaving Fries.

joined Fries.,

markel,

BUTENSKY TAPPED TO HEAD TVB |

he Television Bureau of Advertising elected a new president las!
weak—Ave Bulensky, executive vice prasident for domastic and intar-
national television distribution, Fries Entertainment. The exact date Bu-
tensky will step into his new role is unclear; it depends on the timetabie he

Butensky has spent much of his career on the buying side of the
advertising business. He was with Dancer Fitzgerald Sample’s media
department for 20 years. After a two-year stint al Viacom's Television
Program Group, he joined media buyer Ed Libov Associates in 1980, |
where he rose lo president and chief operating officer in 1983. In 1987 he

Butensky is coming to TVE al a time when it has shifted its focus o
concentrale prmarlly on developing plans to boost the spot television
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BEHIND THE SCENES,

WABHINGTON

BUSHHOGGING

Recalling the gung-ho deregulation
days of the Reagan ern, FOC Chair-
man Alfred Sikes is reportedly pre-

paring a new “‘regulatory underbrush’™

item @imed at eliminating a pot-
posurri of minor regulations. There 1s
no word yet on whal broadeast or
cable rules might be included. Former
FCC Chairman Mark Fowler

pushed through several such proceed-
ings during his six-year reign
(1981-87),

CALLED TO USTA

The United States Telephone Asso.
ciation has retained former Group W
lobbyist Jerry Udwin o help con-
vince broadcasters to join eleos in
their on-again, off-again campaign

o refax or repeal the statutory prohibi-
tion against telcos owning cable
systems, Cable is adamantly opposed
lo any Wmpering with the ban. But

SNYDER TO RECEIVE LEN ZEIDENBERG AW/

telcos hope broadeasters can be per-
suaded o enter an alliance with

them, possibly in exchange for the tel-
cos’ commitment to carry local
broadeast signals

SPIN CONTROL

Mational Cable Television Associa-
tion President James Mooney, ina
mema to his board members on up-
coming cable legislation in the Senate,
said the spin they put on the indus-
try-backed Packwood-Kerry substitute
1o 5. 12 may be decisive, **If this is
seen—wrongly—as a ‘purting’
amendment, which is the way our
opponents will deseribe it, the substi-
tute will have no chance.™" Mooney
said. *"Now is the time to contact your
Senate friends.""

NEW ORLEANS

Dizney's Rich Frank had dinner
with FCC Commissioner Ervin Dug-

R etired Post-Newsweek Stations” news vice pres-
ent, Jim Snyder, has been selected as the first
recipient of the Radio-Television News Dircctors.
Foundation’s Len Zeldenberg First Amendment
Award, named for the Jate chief comrespondent of
BROADCASTING. The award will be presented an-
nually to a radio or TV journalist who has made
outstanding contributions to the defense of First
“Amendment rights, '
 onyder began his carcer at Group. W's
KDRA{AM) Pittsburgh as a reporter, editor and later
news director from 1954 to [959 |n 1959, he
Joined Group W's Washington bureau, eventuaily b
serving as bureau chiel, covering the White House A Sayder
and directing the group broadcaster’s convention coverage. He Joined CBS
News in 19635 and in 1966 was named s producer for The CBY Evening
News with Walter Cronkite. In 1969 he joined Post-Newsweek. installing
an all-news format at its WTOPAM) Washington and SETVINg as news
director at WTOP-TV (now WUSA-TV), Following @ stint at P-N's woiy.1v
Detroit, he retumed o Washington as VP, news. refiring in Oclober [949]
Snyder will be presented with the award at the annual RTNDE bunquet
April 8 at the Mayfower Hotel in Washington.

gan last week during the NATPE
convention 1o solicit support for Dis
ney's yellowing petition for elimi-
nation of PTAR's off-network pro-
graming prohibition. The petition is
now over a year old. The téte-d-16e
apparently had no immediate ef-
fect. Duggan's position with regard 10
PTAR reform expressed at a
NATPE session after the Frank mee
ing (not eager to take it up, but not
apposed 1o some incremental change)
appeared the same a5 it had been
before.

MORE TALK

The Mashville Network is ironing
out a deal with wsMyv-Tv Nashville i
which the station would produce a
nightly call-in show comparable 1o
CNN's Larry King Live, The hour-
long show, hosted by former station
anchor and Pat Sajak sidekick Dan
Miller. could debut as early as April
on the cable network,,

REVIVED?

Worldvision Enterprises, which

Just cut baek its planned Almess Live
comedy strip to a weekly hour, is
holding out hope the show will even-
twally relaunch as a daily half-hour,

TULSA
HIGH-FIBER DIET

It may be 15 years before fiber op-
tics carries TV to the home, but TV
broadcaster use of fiber is growing
by leaps and bounds, A new deal
inked lust week will have Tulsa-
based Vyvx Inc, carrying ar least
3,000 hours of sports TV backhaul
for IDB Communications in 1992 via
Wyvx's 50-city fiber network—
maore than triple the hours required o
carry 300 Major League Basehall
games for IDB in 1991, The 3,000
hours is & minimum and does nol
count a similar Vyvx deal w provide
paint-to-point transmissions to
Prime Network's cable sports ser-
vices,

18 Cipgad Ciroult
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INTERNATIONAL TELEVISION
PROGRAMME MARKET
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) SE@ AN D DQ N_E

Join programming
professionals from around the
warld for the industry’s
annual springtime event.

MIP TV 92 offers much more
than the opportunity to buy
and sell: You will make new
contacts, create partnerships,
negotiate co-productions and
lay the ground work for
future joint ventures

Throughout six days of
intensive business meet 9,000
industry professionals from
100 countries. Producers,
distributors, broadcasters,
acouisition and co-production
executives, feature film
makers and many morel

Heighten vour profile,
Advertise in the Pre-MIP TV
Mews sent to delegates twa
weeks prior to the Market,
also the Daily News, the
Programme Catalogue and
the MIP TV Guide — the
definitive industry reference
source.

Contact Barney Bernhard on
212 649 4220, Now.

| WOULD LIKE TO RECEIVE FURTHER INFORMATION OH MIP TV "92 O Gl in the COupon below,
MAME TITLE
COMPANY
ADDRESS
TEL

INTERMATIONAL EXHIBITION ORGANISATION INC, 475 PARK AVEMUE SOUTH, 30TH FLOOR, HEW YORK, NY 10014, TEL 207 669 4720 FAX: 217 689 4348
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Migwers who tune in
next January for the
lstimch of Paramaunt’s
Star Trek: Deep Space
Mine will see o show
with considerably mone
action than the eurrent
reincarmation of i
19645 series,
According 1w Para-
ol sources, the show
will more closely ne-
semble ' Star Wars'" than
Soar Trek, Il be
mare [un with mone e
thon. We'll hiave more
freedom bediuse they
won't be confined to
thie ship. "

Steven Bocheo funs
may be happy 1o know
thai the next project

from the prolific producer
will be an hour cop
shiow, the formut thal
helped 1o establish him
ns.one of television's (op

producers,

The untitled hour
will be the third haur se-
s produced under
the Bocheo banner for
ABC 15 part of their
[0-series deal, The first,
Cop Rock, was can-
celed last yeur, sind the
second, Civil Wirs, re-
cently recelved o five-epi-
sixde onder.

Despiie the fact tha
thene was an apparent
Murry 'of syndicated
programing scquisitions.
by stations at NATPE
Program Conference last
week, ihe stalion ex-
ecutive from KIRG-TV Se-
attle said that his sti-

Hit was shying oway
from buying shows o

g0 forward wilh a plan to
offer more [oeally
orginated news covernge
similir o what NBC

p\ng

wjth fhE-‘ TVSE‘f

Bumank to Sixth A Venye
aifiliate KCRATV 18 em- said last week,
phisizing in Sacra- Diller siid complet-
menta. Calif. ing the prime time rofloou
Matt Markovich, was n “higher prion-
an exeeulive news produc- 1" than Inunching a basic
er ol KIRG, savs the cable service, which
CHS affilinte’s intentinns has been on the Fox apen:
are set om *unload- da for campletion in

ing!* such-syndicated pro- 1992 ar 1993,
grums as Gevaldo,

Oenaliee und The Costry m THE
Sl fo free up mornd-

ing and carly fringe for pdmm_- Mujor Leag
capnied newscass. Bascball umpire Steve
Fox affiliate W5y Palermo, who vwis lefi
¥ Miomi has also proved pamially paralyzed from
suceesshul os one of punshol wounde suf-
m::;f_mt: mmﬂ-‘ﬂ i~ fered after breaking up a
ndcdm e robbery itermpl sy
panded news covernge. sunmir, has signed with
The recent West Coast an independent Floridy
emphasis on expanded production company to

news coverage (with host & new weekly talk

KCRA-TY and San Frungiss
€0's KRON-TV and ﬂ'im?“‘-‘d Bevond the

KFIX-TV shifting their George Narr, presi-
prime time lineups 1o :
dent of Palm Beach Gar-
T-10 pom | has Gannett-
h ens-hased Vision
owred NBC alfifiste
. : : Yideo Productions, savs
KENX-TV Phocnix consid- Palermo will serve as
ering dropping sydi- host of & sporns-oriented
cated fare for expanded e
i i M B halF-hour talk show.
avic Being markeied as a cash
offering, Nirr sa
FULL-TIME FOX? that Vision Video will
Fox executives told a likely muaintain distri-
gathering of its affiliates bution rights to the se-
1l the NATPE shiw ries, os will as pri-

lust week that the compa- ducing the series.
ny would make o deci-

s1on in the spring on

whether 1 ca.p.nﬁ_ll 10 RACING WITH

SEVEn nights of prime time RAKOLTA

programing as early as Betting on horses is o

August 1997 popalar pastime, and
Confirming the re- Kipge Werld Produc-

port st week, Fox Chiir- tons” annual Nighe ar the

man Barry Diller sad Ruces bash abthe New

that **F really hope™ the Orleans Foirgrounds roce

EXUINEION 10 saven track attracts o crowd

nights takes no longer duning NATPE. Among

than the end of 1992 (o those seen collecting

accomplish. That would winnings (after placing

keep the network pred- beis with plity maney

y mbich on target for its on videotiped horse rces)

seven-might roflout. liwst week was Terry

The poal from the outse| Rakolta, wh heads the

hns been lue 1992 or watchdog group View-

carly 1993, Fow affiliates ers for Quality Televiston,
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Sl Tadshal I_!H-I L1 Y

Broadcastinga

1 *"l l'-h‘i.l i
Wa

Edong! Far' A
SO0 TR S A i L3 B |
Lawrarce B. Taisholl, chaos
Disnvid Peersmoe, popog iy |

Edilurilr
Donadd V., Wesl, sende woe Drescont and
ark K. Wbitlar, muragng pavs
“HH‘.JIII.I" ST E
Kira Groana, John 5, Eggenon,
AEETTANT UL Sakiove
‘Washingion
Randsdl M. Sukow, Peler 0. Lasnbart
(Rechmodgyl, Joe Fling,
Pairich Wallson, ssssimy BOmre
danet Sullivan, John Gallagher,
adar wrsorg
Maraha L. Ball, eavons gdsata
Dl A, Borucki, i descio
Danise P. Smith, Kensath Ray, ocducis
Hew Yook
30 Tivnd Awwr. 10017 212500, 599
Faw J 1 s00. 0aqr
Gaoll Folsle, chue! sovessonaers
Staphon BeClellan, cried coompsponden
(Rt
Rick Brawn, Sharon 0. Moshaw,

asatdnt kg

Hullywodad
1680 N e 52 'M'l.["a'. {3148
Fas 2134833150
Sieve Coe, a3
Ilh!mlnl.n AT
Reod E. Bunzel. s o 1) '.g,- Ciiege
JOELERS 30 TE

Advertising

Loalie Lillien Lovy, mark
Joseph E. Dngrick £
3 T

Manoy £ Lagan, Vst Coas! | s Mg
Sandra Klsusshar, odiona’ woens T

Washingtan
AT AIES-2040
Doais Ky, naes servvce manager
L R
Adwariaing ﬂlpr-unl.llml

Lewis Edge & Assotiaten (5o
Slpel I'?‘ir""hil ! e Gupperaanal | |'."CI_
Far S 05081 0
Darve Bertyn & Associabes: 014607 5468
Yulinrl Mpdia inc. Liapsnd (06) #5445
Fa [0} 925- 5005

Circulation
BO00- AT 74745
PO !‘,'.,.n e Hows '|' ¥ -||':".-'¢ u_-i" 1
Fax Prd-S7R. 737 ‘

Production
Harmy Sipvsni, doocduchon managey

Corporate Relations
Patricia & Vance, gersios

Broadeasling & Cable
Market Place
(tormery The Broadcasting Yenrbook)
Ediborial Sl 2024500 . Cineulation S00-5714
Advertiming 278502500

Cannees Consume ar/Enlertmimmenl
Publish |I'|l;'_| Dwigion

dohn J, Bend, 3
Hail Pavfman,

Cahners Pubkshing L'|r' rany |

Tarranoe M. McDermott, o e FR LR
Reed Publishs '1|J|;l.|qr ||r'c |
Aoben L Krahal, @l

20 Br-Coastnl

Jan 27 1952 Broadeasing




Broadcastinga

elevision

DILLER: BROADCASTERS WILL ‘GO OUT OF BUSINESS’
UNLESS COMPULSORY LICENSE IS ELIMINATED |

Fox chairman tells NATPE that copyright is the most critical issue for broadcasters
and that it has ‘rigged the game’ in favor of cable

Ev Steve McClellan

arry Diller’s keynote meéssage 0

those atiending the NATPE In-

ternational convention last week
wos simple—eliminate the compul-
siry copyright license or the broad-
cooting medivm will go the way of the
Dmont Network,

Jiller, chairman and chiefl execu-
tive of Fox Ine., was the second key-
e speechmaker in two weeks 10 say
the cwrrent compulsory license could
render broadeasters  an endangered
cies) The cable industry, he said,
must start paying more for the over-
thyeatir &i.gnzll.!. it retransmits, . which
wooum for most cable audience view-
]

Wi the INTY convention two weeks
e, entertainment analvst David Lon-
dover, of Wentheim Schroder & Co.,
proposed an amendment o the current
Lo that would impose carriage fees
Ior cable pickup of local and distam
sonals. Under Londoner's scenario,
Coble systems would pay an additional
A million that broadcasters and
ter syndicators would divvy up
[FROADCASTING, Jan. |3},

But Diller's proposal was 1o do

ay with the compulsory license al-
eether, *“The reality is that broad-
westing has become simply one ele.
ment of pay television,” said Diller.
"That leads me to four simple and

wguable words—broadeasiers gotta

L paid. Because if they don't get u

ond revenue stream of income be-

nd advertising support, they will
entually go out of business.”

[iller said the copyright issue is by

r the most critical issue at stake for
rmoadeasters, and suggested that other
ililes, over financial interest and syn-

L1

dication rules, must earry and syndi-
cated exelusivity, pale in comparison.

“After afl, the fight over financial
interest and syndication rights in net-
work shows won't be fun anymore i
the networks are gone, And you can’l
sCTeam over must carry or channel pa.
sition for & local broadeaster who's out
of busingss, ™

Diller said the compulsory license
has “‘rigged the pame’ in favor of
cable.. **The issue is simple. What
people watch s the valug for which
they pay. In any rational system, the
payment must. follow the viewing.
You can’t tell me that what people
wialch 60% or 70% of the time |over-
the-nir channets] has no value but that
what they watch W% of the ume |pay
and basié services] does. Only & com-
plete fool would argue USA Network
15 worth more than NBC unless view-
ers begin to watch USA 10 times more
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Fox's Barry Diller: It's do or die time for TV broadcasters

than they do now. ™

Diller suggested that the compul-
sory license provides a disincentive
for cable networks (o compete. **An
executive of a non-broadeast network
actually boasted inoan interview that
he didn't have to worry aboul ratings
because his network revenue  needs
were covered by long-term  subscrip-
tion agreements with cable operators,
He didn’t have o worry about whether
people sctually, walch his shows. A
system in which consumer preferences
matter this little 15 genuinely loony. ™

Diller said the copyright issue had
to be addressed “‘right now'" or *the
best broadeast programing will begin
forced migration 1o & pure pay envi-
renment, and we will totally disen-
franchise the 100 million Amencans
who rely solely on: brosdcasting for |
their television,**

The simple solution. he said, i5 10
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repeal the compulsory license. " All
we need bs for the government to re-
move its heavy and clumsy hand from
the progrum marketplace so that ev-
eryone cin compete, "

Repeal of the license, said Diller,
would result in broadeasters becoming
“rights-clearing  intermediaries  be-
tween program supplicrs and cable op-
erators. This is exactly what happens
today in transactions between program
suppliers and cable operators.™

While the proposed system would
be **messier”” than the current one, he
also acknowledged that the toughest
challenge will be 1o persuade cable
that its ““best interests” would best be
served by eliminating the compulsory

copyright license.

Diller said the **leading cable oper-
ators have indicated 1o us directly tha
they realize it i5 not in their long-term
best interests™ 1o retain the cument
SVsem.

But the National Cable Television
Association has indicated il sees no
reason o change the status quo, and
the only major cable operator so far to
indicate a willingness to change is
Tele:Communications Inc.

Assuming that exclusivity will be
cable’s primary selling point in the
futore, Diller said, “*it's ough for ca-
ble to justify exclusivity for its own
programs while it uses the programs of
broadcasters through a forced license.

It won't help either broadcasting o
cable to leave the compulsory licens:
lying around to be picked up by the
telephone companics. If they want 1
compete, let them bid. "

Diller also said the reason the com.
pulsory license was adopted 20 yer
ago is the same reason it ought to b
repealed today—to foster diversity and
“assure the survival of the grear masg
program engines of television. '

But he also acknowledged that goi-
ling the license repealed will be 4
complex and arduous task, given the
different agendas of different studio.,
broadeast groups, cable operators and
networks, and the FCC and Capitol
Hill. ]

NBC DOES MORE THAN TALK WITH MULTIMEDIA

It makes deal for O&O’s to pick up ‘Donahue,” ‘Sally Jessy' and ‘Springer’

By Mike Freeman

Prrhnp:i one of the most apgres.
sive and high-profile moves 1o
come oul of NATPE in recent
years wis the NBC Station Group's
newly forged alliance with Multimedia
Entertainment. By officially picking
up Multimedia's established Deongle
and Sally Jesyy Raphael wlk shows
over the next two seasons. in addition
o taking the Medgling Jerry Springer
test vehicle, five of NBC's Q&'
(KCNC-TY Denver is the only one nol
pariicipating) are Irying W create a co-
hesive programing strategy and o pos-
sible building block 1o challenge Cup-
cities/ ABC's  station  alliance  with
King World Productions’ top-rated
programing (Gprah Winfrev, Wheel of
Forture and feopardi!).

Sulfering declining revenues on the
network side of the business, NBC
President Bob Wright has apparently
given the green light 1o recently in-
stalled NBC Station Group President
John Rohrbeck 1o initiste progressive
co-venture allinnces with syndicators,
In another surprise from the conven-
tiem, the NBC stations have teamed up
with Viacom Enterprises o syndicate
Night Talk with Dr. Deavid Viscorr,
who currently hosts a weekly two-
hour advice strip originating at KNBc.
TV Los Angeles. The fall 1992 sirip is
slated for H0-minute telecasts as o tar-
geted |-3 aom. adjunct 1o NBC's pe-
cently initioted  offilise  overnigin

news serviee, which will also allow
Viacom to offer Viscor in a 60-minute
format on a T-minute national/7-min-
ute local barer splhit and the last half-
hour on a | Ye-minuie national/s -
minute  local  barter  split for
syndication.

At a hustily called press conference
to discuss the four-vear, 375 miilion
licensing deal for Multimedia’s Dee-
hue. Sally Jessy Raphae! and Jerry
Springer tlk show strips, Rohrbeck
confirmed that KNBC-TV Los Angeles
will not renew Warner Bros. Domestic
Television Distribution’s fenny Sonex
talk show after this season 1o fil
Springer into the morning schedule.
KNBC-TY already double-runs Downa-
fiie episodes, but his “best o mom-
ing repeats will likely make way for
Sally fessy Raphael when the show is
recaplured ol the end of the 1992-93
SEA%ON.

The addition of Springer, which
several industry sources said was le-
veraged into the Donahue and Rapl-
el pickups, also means that Springer’s
incumbent lest participant. KCALITV)
Los Angeles. will have o fill w irs
marning lincup next season. Those
sources suggested thiat KCaL will pick
up Jewny JSemes, but Warner Bros
senmar vice president of sales, Scont
Carlin, would only say that he 15 1alk-
ing with ““several ™ interested indepen-
dents in the Los Angeles marker, (Car-
hin also confirmed that NBC O&0
WMAQ TV Chicago has rénewed Jemny

Jones for the 1992-93 season. Tha
station 5 the production base for the
rookie hour strip.)

WNBC-TV New York will leave i
current talk lineup intact, with Rohs
beck Killing speculation that Par
mount  Domestic  Television’s  Th
Maury Povich Show might have ¢
find & new home by confirming the
the New York O&0O and WrCTY
Washington have renewed Povich fi
snother two  seasons  (through  the
1994-95 season).

**1 don't think this should be inte:
preted as-aligning with one syndicator
ar as a station group-driven deal.’
Rohrbeck said. ““This was a program
driven deal. We'll walk w any syndics
tor we think can enhance our program
ing mix, particularly in prime acce:
in New York,” Rohrbeck said with o
lowgh. referring to WNBC'S naggin;
problems with the 7-8 time period.

Multimedia President Bob Tume
also emphasized there was no “'des
peration  attempt’ o shoe-hon
Springer into the NBC station deal
claiming that the three-month-old 1e:
project (now being tried out in over |
hall-dozen markeis) has more: thin 4
stations signed 1o pick it up ths seasol
and next. Meanwhile, Tumer said tha
Multimedia’s other syndicated [pie
night talk show. fash Limbaneh, i
been cleared in approximately 43 maf
kets,

The following 15 a breakdown 0!
how the other major talk show stop:

22 Telpwsion
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faed at the WATPE convention:

3 Wamer Bros. officials further em-
phosized at a press conference that the
mdio s commitied to Jerny Jones,
¢l iming the hour talk show stnp has
{mbed from a |8 rating average (o a

i in recent NSI reports. However.
LEDTD President Dick  Robertson

ard Carlin conceded that a decision 1o

pioceed with a long-term commitment

wi|l be made in March. once the Feb-

fuiry sweeps books can be reviewed.
| Carlin 2lso noted that Sones has re-

cowved  time  period  upgrades on
vor-Ty New York (10 a.m. o |
m.) and has made moves from

YTV Detroit to WDIV-TY and from
YTV Miami 1o WEVN.TV! *"We're

i preat shape on the NBC stations.™

Y March 1992 test project.. Nighe
1ok with Jane Whintev, sccording 1o
Corlin, has been cleared in 26 mar-
keis. He said that the original ““time
!
']

i

T - R

pok™  marketing . plan has  been

diopped in favorof & G-minule nation-

il -minute local barter split. New sta-

ivns signing for the late-night fest

protect are WER-TV Atlanta, KOMO.TV

Scuttle, KHOU-TY Houston and WiTl-
T Malwaukes.

i MCA TV's Kirny Kellev, which

| In-nched its sales effort at the conven-

SELTEL SOFT ON DAYTIME TALK

Rep firm lauds Paramount’s hour-long action adventures

By Mike Freeman

roclaiming that there are “‘no

Cprah Winfreys'™ among  the

crop of new daytime talk show
strips, Janeen Bjork, Seltel’'s vice
president and director of programing,
sel o pessimistic tone for Seliel’s pre-
sentation of 1992-93 syndicated pro-
gram - offerings. However, in the area
of first-run, hour-long action adven-
tures, with Paramount Domestic Tele-
vision among the last-minute players
unveiling new projects, Seltel gave
shining endorsements for the expen-
sive programing ventures.

Among those Medgling ik shows
going the slow-rollout route, Jferry
Springer {from Multimedia Entertain-
ment), hosted by a former mayor of
Cincinnati, was down 30% from year-
Ag0 programing on WLWT-TV i his
hometown and “‘down by more™ in
the handful of other markets where the
show has been testing since the begin-
ning of this season, according to Sel-
tel’s Tom Bumberra, On the other

hand, another slow-rollout vehicle,
Viacom Enterprises” Monre! Williams,
according to Bjork, has established
sOme year-to-year improvements in its
18-market test, but Bjork cautioned
stations 1o allow the show two to three
ratings as a “‘reasonable gestation pe-
riod. "

Zeroing in on other davtime talk
shows, Bijork said thar " America’ s in-
sattable appetite for gossip™ bodes
well for MCA TV s Kiire Keflev, but
she questioned the controversial biog-
rapher’s ability 1w consistently  lure
high-profile celebrities to mike “hare-
all”” confessions, When it comes 1o
light-hearted celebrity pranks.. Bum-
berra said that Group WWs Vieki Lo
rece (ills the bill, but noted that the
company’s previous attempt ut soil
tilk. The Chuck Waodalery Slon, wiis
canceled earlier this seuson because of
continually sagging ratings,

Turming to late-night talk shows,
Bjork said Tobune Enteriainment™s
Dennts Miller, which premicred last
week, hag to deal with the *love.

i, was sold (o KCBS- TV Los Ange-
I but had no other station sales (o
[ oo, MCA TV President Shelly
Shwab said the sfudio just started
moking pitches and will be *‘carefully
stdying™ multiple offers for “'guali-
ty  time period and station clear-
ances: Schwab said that KCBS has giv-
£ @ preliminary time  period
ciomitment of noon-5 pon., but de-
cliied o specify if it is the resullof a
-t time period deal.
* Group W Productions  Presidem
Dok Zimmerman said that The Viek
rence Show has been sold in over
of the L5,
? Genesis  Entertainment  officials
wone unavailable for comment, bot the
word around the convention was tht
100 Whoapt Geddberg Show, the syn-
Wemor's hatf<hour lute-night talk pro-
joot, has wilied sales inoover 300 mir-
kots despite the absence of 4 fnished
1 for presentations.,
B Michael Gerber. Viacom Enter-
4" president of first-nin sules, said
mitel Willieoms, swhich launched as a
woralloun test vehicle last July, wis
ipprosching’’ 60 markel clearanees
Wl 55% LS. coverape. Cioing into
e convention, he said Maorred totaled
Pmarkets and 46% clearance, L

PETRY PROFFERS ITS PICKS

tations represented by Petry Television heard the firmes: nindown of

programing fast Monday at the start of the NATPE convention. Using o
seale of 5 to 10, with shows fulling below the level of fve not even being
mentioned., the firm outlined the: shows it thinks have the best chance for
SUCCLSSE,

Drawing & surprising 7.5 rating from Jack Femress, vice president,
praograming, and Dick Kurlander. vicé president, progrming. was Multi-
media’s Kusht Limbaueh half-hour talk sirip. which hosn't generated nearly
the publicity of Genesis's Whoopl, Whoopi Goldberg™s project scored it 5
from the group based on their belier that hae fenture Ol career will
interfere with her ik show schedule and her inexpenence in the genre,

Also receiving high marks in the talk show arens was the Mol
Willicms Showe, which also raied o 7.5 from the Petry executives. Notonly
has the host improved. said Kurlander, but Miscom, which distributes the
series. has handled it with patience and nurtured its growth

Three other talk shows getting positive reviews (rom Fewry were T
Kiry Keflev Show from MCA, Vicki from Group W and Jerry Speinger
friom Multimedia, which scored o 7. 6 and 5, respectively,

MCA TV's Coach sconsd an 8. leading the off-net sitcoms: ayvatlable this
vear. Empre Nest from Buena Vista was close behind with a 7.5, thanks woars
ensemble cast, while Wamer Bros," Family Meatters wis hunt by the lick of
attention paid the full cast. As a resull, Famify Matters ruted o 6. Peiry
executives assigned two ralings o the much-publicized Your Ber Yorr Life
from Carsey-Wemer. 10 was given a 7.5 11 the majority of ity clearimess an in
access time periods, becouse Fentress believes the show's success hinges on
having a broader audience. If, however, the series is placed in o magority of
carly fringe slots, the mting drops 104 5.5, -5¢

Py =
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hate™ perception Milter evokes with
his *cymical" humor, ““We know he
can do i monologue, but ¢an he inter-
view people and get the audience in-
volved?" Bjork asked.

Bjork said Tie Wi Golithere
Shew s her “fisst choee™ for e
frimge but suid the comedian™s distrib-
utor, Genesis Enfertainment. hus 1o
further convinee stitions by presenting
a firwshed pilon. Bumberr jobed that
talk=rudic host Rush Limbaugh s re-
semblunce 1o retired Army General
Morman  Schwarekopl  should  win
Mulirmedin®s - Rusfe Liothenedt  talk
show some key Lite-night male demos,

As for BYCA Distribution’s plans
to expand The Byvron Alfen Show (rom
a weekly 1o a strip, Bumberry doubied
that client stations getting o 1-2 rating
on weekends for the show will commit
o u weekday version

"Mone of these talk shows are a
shm dunk.”” Bjork soid. **We under-
standd the reasoning for [client stations|
going for premivm alk shows. and
one of two of these may become that,

but don’t let that be 4 resson for a
syndicator to dictate premium |licens-
ing] terms, "

Addressing the pame show genre.
Bjork first noted that “Twentiecth Tele-
vision's Stwdy has exhibited strong
year-to-year ratings and demo growth
but nonetheless said the racier sexual
contént has invited " adveértiser hit list-
ing.”" thus largely limiting programing
options to fae night. s an unusual
show in that it has o great upside and o
great downside,” Bjork said,

Bjork fred a verbal valley at How's
Yower Love Life?, which is being dis-
tributed by Viacom through a consor-
tium of Kotz Television-repped sta-
ons, saying it was based on “*another
Mop™ developed a few years ago titled
Love Experis. Afler viewing a clip
from Group W's Thar's Amore, Bjork
sald the romance gamedy—based on
an lalian broadeast version—features
a host, Luca Barbareschi, who is com-
fortable with the format and  has
“fun® with the belligerent hushands
and wives. With Carsey-Werner's You

Bet Your Life cleared almost entire)y
on affilinte stations (with o ol of
over 70 stations and 70% of the U5 ),
Bjork concluded that Seltel’s indeper-
dent station clientele would find |1e
Bill Cosby—hosted strip unsuitable (¢
their carly-fringe and access-doming.
ed off-network comedy blocks.

Adter receiving Paramount Domes.
tic Television's presentation for s
pair of action adveniures, Deep Spoe
Nime (a spinoff from Star Trek: Tie
Next Generation) and FThe Datouce
ables, Seltel’s Laimie Shankman state
that the $1.4-million-per-episode pro-
duction budget is nearly double wh
Wamer Bros. Domestic Television
Distribution is committing to its action
hours Keng Fu: The Legend Comtinne
and Time Trax (for the Television
Consortium and syndication),

“The production values should be
good for the Warmer Bros. product,
but Paramount is light-vears ahen,
excuse the pun, in terms of the prese.
tation and quality of the product
Shankman said, 8

TV REPS PLEDGE EFFORT TO CREATE NEW DEMAND

Spot, network are only media

By Steve McClellan

he chuirmen of two of the hig-

gest rep finms pled men culpn in

addressing the central question
of ane NATPE panel session: why
aren’t  Stations  petting  their  **fnr
share™ of ad dollars?

The rep executives, lames Rosen-
feld. chairman of John Blair Commu-
nications.  and  James  Greenwald,
chairmun of Kate Communications,
suppested that television sulespeople
are essentially order-takers who have
Fuiled 1o come up with ageressive or
creafive new sales sirategies.

“OF all the media, only spol and
network television are bought—and
notsold.”” said Rosenfield. s up o
us o change this situation, particularly
in the new competitive environment.
We need to ger away from commodity
selling into @ qualitative type of sale.™

Greenwald agreed. Too often, he
said, the guestion being asked within
the mdustry is, “‘are the traditional
advertisers returming to spot TV? Let's
talk about selling new advertisers and
erenting @ demand, and stant selling.”

Two ndvertiser bgency exedulives

‘bought—and not sold,’ Blair chairman tells NATPE pane!

on the pancl, Alec Gersier, media di-
rector at Grey Advertising, and Allen
Buanks. media director m Santchi &
Santchi. wrged local stations o do lo-
cal research and develop tie-in market-
ing plans that enhance spot buys,

But one member of the audience,
WOVETY  Boston  President  James
Coppersmith, took the two adverising
executives to task for not being re-
sponsive to such efforts. **When these
buys come down they come down
fast,"" said Coppersmith.

The agencies. he continued, are so
busy they often will not give a station

BS will air a new hour-long

version of the gome show
Famify Feud at 10-11 a.m, stan-
iz July 6. There had been specu-
lation that CBS might give up the
time period, as have ABC and
NBC. But Lucy Johnson, CBS
daytime wice president, said the
network wis *“committed™ 1o the
time slot. Fewd will have four
families competing for up 1o
$25,000 in prize money,

24 Towvsion

of rep executive the time of day when
il comes to presenting anything but o
list of availabilitics.

“IF we try 1o see your chent, you
et mad at us,” Coppersmith s
“Be more apen to being sold. Your
doors aren’t as open as you allude
Gerster agreed it was a “shared o
sponsibility,”’

Buanks said spot spending ot Grey
wiis up in the past 18 months. **We're
working more with local third-pur)
specialists,” he said. “'It goes beyini
rating points, "

John Suhler, partmer in Verom:s
Suhler, o marketing research firm.
smid he was relatively optimistic aboul
the outlook for over-the-uir television
“*Viewership seems (o be stablizing,
he said, *““und so does the loss ol
spending 1o promotion and other non
measured medin.” He also said the
cable and home video growth wen
“moderating.”

But Rosenfield suggested thar dol
fars lost to promotion and other mar
keting forms: may not be recouped
“Ultimately there will be less adver
tising per marketing dollar than in the
past,”" he saiel, o
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‘SLIM PICKINGS,” SAYS HRP OF NEW SHOWS

Rep firm's review of shows offered at NATPE finds few picks;
avice to stations is to stay with what's working, don't experiment

By Rich Brown

ing, renewal is the watchword,™

said HRP executive Jim Curtin at
the rep firm's annual NATPE presen-
faliom.

[his year's crop of NATPE offer-
inzs provides *'slim pickings”™” for sta-
tions. hoping o experiment, he said.
By the looks of things, saul Curtin, the
1992-93 -segson is likely 1o see the
samne 0% failure rate that beset last
year’s fist of NATPE newcomers.

‘urtin predicted only two of lasi
yoar's debuts are likely 1o survive—
Moury Povich and New [t Can Be
Tuld. Among shows “*on the bubble™
i ‘Warner Bros,* Jenny Jones, he said.

o new first-run shows, Curtin suid
You Ber Your Life has the best chance
because host Bill Coshy will get the
show sampling. But he gualified that
endorsement by saying the show is a
“hort-term™  frontrunner because it
appears to be slow-paced and older-
skrwing.

Mhat's Amore, the new half-hour
strip from Group W Productions, is
“worthy of consideration,”” said Cuor-
i, [alian host Luca Barbareschi is
aprealing, he said, although stations
stiould be wary because he is unknown
in the U.5. and the show does noi
luve a strong presell.

mong new talk shows, Curtin said
the frontrunner appears to be Multime-
div's Rushy Limbaugh. Curtin said he
bived his endorsement on the *‘solid
hiztory™ of other conservative talk
#how hosts, such as Morton Downey
and Wally George. who both had
“omg short-term successes, He said
Limbaugh should be able to get strong
mile demos for one 1o two years, pos-
siuly longer if Multimedia can keep
the show advertiser-friendly.

-uttin was less enthusiastic about
Ciroup W Productions” Vicki Lawrence
W% show, noting, “‘one wonders if
Wiere's any desire for another soft talk
sSow. " Among other talk shows, Cur-
i looked favorably upon a second
i of Oprah in late fringe, given the
stecess of Sally Jesse Raphael in the
line period,

l { you've got a show that’s work-

popular Srar Trek: The Nexr Genera-
tian, was given high marks by Curnin
for its: strong presofld audience. He
also pointed 10 Remegade as having
good potential, given the track record
of an existing Cannell Distribution
Co. show, Srreer Justice.

Looking at off-network shows, Cur-
tin said HRP analysis has shown that
stations might have better long-term
siceess with sitcoms aimed st aduls
rither than kids. HRP found that those

declines of 105:-20%
year.

“When you're buying a Full Howse
or 4 Family Manters, don't expect to
get more than two years out of i,
suid Curtin,

Mevertheless, in HRP's list of rec-
ommendations, Familv Marters is de-
scribed as a consistently strong per-
former that could do well in an carly—
fringe sitcom block. especially foran
independent.

within the past

kids sitcoms studied showed audience

Among  other  recommendations:

ROMANCE AND GAMES ON THE NATPE FLOOR

t didn't take long to walk the floor st NATPE bnd find the new crop of
gime shows. Romance-based gamedies dominated what linle wias-om
there, while the Bill Cosby vehicle. You Ber Yorr Life, wus so well sold
coming into NATPE that there wasn't much sign of the Carsey-Werner

whow on the foor.

There clearly is a limited amount of room [or romance shicws, sdid
Henry Schleiff of Viacam. which was offéring How's Vour Lave Life?
Nevertheless. at least two. other shows—frfaiiearion from Crenesis and
That's Amere from Group W—were attempting 1o capture some of the
suiecess already enjoyed by the long-running Lote Connecrion and the
upstart Stils.

How' s Your Love L ife? by the middle of Tast week had been sold in 305
of the country with 4 iotal of 40 markets anticipated by the close of
NATPE. Cleararices inchided Wwor-TY New York and KCor-1vV Los
Angeles. The show was being pitched a5 o companion 10 oiher relitionship
or upm:alc shows in early fringe and late night. Schieiff was emphasizing
to stations that the all-barter shiow (with @ 314 nitionali3Vs local split) was
developed with the Katz Consortium, which assured a less sieamy gumedy
thin some of the existing fare.

The Genesis entry. frifatuarion. by the middle of last week had-lined up
27 stations, including WWOR-TV. New York and KCAL-TY Los Angeles.
The daytime strip was being offered on a cash-plus-barter spht (4 LS
Im.al. 3 minutes nationall. {;E.-l"_u" Ciannaway of Cenesis said-one of bifani:
tion’s strongest selling points was host Bob Eubanks. former host of the
long-running Newlviwed Geame,

Group W's That's Amere, hosted by Ttalian personality Luca Barbares-
chi. was more than 505 sold by the middle of last week, secording o the
company. Group W had originally been seeking a cash-barter split on the
show but shifted pears 10 all-baner by the ime the show began .

That's Amore was sold in all of the top fve markets, including WWwoR.
TV New York and KeaL-tv Los Angeles, Station group sales included
Group W and LIN Broadeusting: Mast clearnces: were early fringe. 546
pomi or 11 a.m.-noon, aceording to Group W's Derk Zimmerman.

That's Amore had earlier been' pitched as an NBC daytime series. bt
the-deal fell through when the network demanded exclusivity, according o
a well-placed source at the NATPE convention,

Paramount, which has had its eve on o romance show, of its own. Love
af Firsr Siahi, was keeping mum on any such plans. Paramount Domestic
Television President Steve Goldiman said the show remains in the develop-

On  first-run  hours, Paramount’s mental, “down-the-road" ‘phise und would not elaborate. -5
Deep Space 9, the companion to the
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Coach is an “excellent'’ upscale sit-
com for early or late programing with
strong uptrending growth and across-
the-boerd  young-adult appeal; Dear
Jolin has *very little'” worthy of rec-
ommendation. Designing Woren is a
strong entry for early news lead-in or
following lme news, and Doople
Howser, MDD, is 4 strong candidate
for carly fringe, especially for inde-
pendents.

Among other ofi-network fare, fa
the Hear of the Night is described by

HRF as difficult o fit into a program
sehedule and as having limited poten-
tial: Jake and the Fatman is **difficult
1o recommend”™ and Life Goes On is
“low on the shopping list."" Accord-
g to HRP. Murpiey Brown is a valu-
able carly news lead-in; The Simpsons
14 a good possibility for an early news
lead-in; Roseanne continues o be a
powerhouse, and The Wonder Years
should do well as an early fringe half-
hour in a sitcom block.

In other observations, HRP's Steve

“

Raffel said the conipany’s cliant o
tions over the past year have shified 1
more  Niglsen-only subscribers a0
fewer Arbitron-only subscribers. By
the shift has not resulted in a reductiog
in overall money spent by the Hip
stations on ralings contracts. he gajd,

Addressing other ralings concers,
Raifel smd the largest percentage of
sales continue 1o be based on hous:.
hold ratings (47%), while the mos
demo sales continue to be based 1
women 25-54 (19%), u

NBC KEEPS DAYTIME LINEUP, COMPENSATION INTACY

Talk-magazine on health issues in ‘first back-up position’ on schedule for June

By Steve Coe

vice president for sdvertising and

promotion and daytime and  chil-
dren's programs, announced a new
weekday dayiime show 10 affilistes a
the WATPE convention last Wednes-
day. Miller also showed visiting station
exceutives a shont list of development
projects, one of which will be used on
the Satrday-moming schedule,

Acting on his promise of fast month
to act ““more like a syndicator”” when
dealing with affiliates, Miller used the
venue o introduce 4 new show—a
half-hour talk-magazine focusing on
health issues and hosted by Dr. Dean
Edell. Miller said the project could be
ready (o airas soon as June and that it
is *'in the first back-up position”
should one of the other davtime shows
be pulled. NBC has given the show a
I3-week. 65-episode commitment.

There had been some speculation
that Miller would be introducing a
lineup change during NATPE, but the
only surgery ‘done on the curremt
sehedule was a reformatting of A Clos-
er Look, with Faith Daniels now host-
ing in front of an audience.

Miller said part of the reason the
lineup is remaining untouched is that,
for the Nirst time in four years, NBC's
daytime  lincup  has  experienced
growth for the past gquarer, albeit
slight. He also noted that this is, not
comncidentally, the first quarter in four
vears that the dayiime schedule has
remained intact,

Miller emphasized the network is
ot M:pt:l:tin[: [ [§] fl!:tl‘lgl.: the compensa-
tion amangement with affilines for

J phn Miller, NBC-TV's executive

daytime, and noted that stations have
been given a sixth run of one of the
three morning shows to use during the
weekend and are able to keep all of the
advertising time during the show,
Miller also introduced a slate of five
projects in development. one of which
will be used in 11:30-n00n slor. In the
outline 1o affiliates. station executives
were told one of the projects * will be
selected expressly for the 9-16-vear-

FIRST-RUN ADDITIONS FOR CPT

olumbia Pictures Television announced two separiie initiatives List
week at NATPE that will expand its presence in-first-run programing.

old audience. which will satisfy vou

license requirements as outlined in the
new Children's Television Act, "
Among the projects is a realit
based show within a sitcom abou
teens working in a4 news  statio)
Cheers's John Ratzenberger hosts o
comedy/educational program. and an
other show features Wil Shriner ar
centers around children living out the!i
dreams or fantasies, 1

The company said it would distribute a new, weekly live-action children’s
show tor next fall, called Beakman's World. based on the comic strip
distributed by Universal Press Syndicate: You Can iwith Beakrn, by Juk
Church. CPT also suid it would distribute a series of first-run telefilms in
syndication. produced by the recently revived Tri-Star Television division
headed by Jon Eeltheimer. Feltheimer said-a number of the Gilms have the
potential to be back-door pilots for first-run. network: or- cable. series,
Feltheimer also said he would be bringing o major international broudcast-
er into the project; thit will be announced ar the Monte Carlo (elevision
markel aext month, _

The Beakman project stems from a joint venture between Belo Broad-
casting and Universal Press Syndicate 10 adupt certain UPS print proper-
ties. Ted Field (former director of children’s programing for CBS) will
serve as executive producer of the project. Ward Heuy, president, Belo
Broadeasting, described Bewkman as " blend of the old My, Wizgrd show
and Monry: Python."* The target audience is children and teenagers.

The TnStar movies will be sold for cash by the CPT syndication
division under the banner TriStar Premicre Network. The initinl cyele
will include four films, one & quarter, with plans to expand to a film a
month. Feltheimer said.

The films will have 4 younger, male skew, said Feltheimer. The first
project, Rapuure, is based on the book by Thomas Tessier. Stations
prcking up the package include the Chris Craft and’ Rengicsance stticn
groups, WWCR-TY New York, WEWR-TV Chicago. WPHL-TV. Philadelphia
and stations from the Clear Channel and River City groups, -
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I0CAL PRODUCTION: ADVERTISING AND
PROGRAMING CAN WORK WELL TOGETHER

Inter-departmental cooperation wurged at stations to produce successful shows

B

£
i

]

Vo=t Detront,

y Rich Brown

MW ome of the most successful local-
ly produced shows tend to be
those developed jointly at sta-

ins by the sales and programing de-

nments, according o0 panel ses-
it af the NATPE convention.

“f urge you to put advertising peo-

and creative programing people to-
ther,”” smd Henry Maldonado of

“I's ugly at first,

1 very nice things happen in (he

Maldonado said his station recently
-ated a popular serics. of 30-sccond

itnettes foaturing viewers who per-
orined

“stupid tricks,”” The vigneties
e ¢created to accommodate . adver-

tizer Taco Bell, which was looking for

—uef B8 o

nvilar success n

b ienn,
"ishington that was created last Feb-
wiry o meet an adverliser need 1o

romotion that would fly selected
wers o New York to atiend a tap-
of Lare Night with David Letser-

M.

valdonadoe said the station has had
telecasting local
nis. which started eight years ago
:n the station sales department.
king for a way w0 work with auto
ertisers, came up with coverage of
Detroit Auto Show,

It starts with the salespeople hav-
4 need and then handing it over to
crealive types, " he said,

wgreeing with the need 10 have

despeople work closely with pro-
rimers was panchst Jane Cohen of
vibeiton TV Proaductions. She point-

w oong of her shows, Waorking
a weekly show on WILA-TY

ich working women. She said the
e, which last vear made SBO0,000

W mow has major sponsors such as

yola, was being pitched last week
national syndication.
Among other local success stories

lmssed on the panel wias KCRA-TY

cramento’'s The West, o half-hour
honal newsmagazine show that is
W seen nationally on various sta-
s,

Another local success story. WEMy-
Mashville's long-running morning

oW, The Channel 4 Marning Show,

costs the station about $630,000 annu-

ally to produce and nets aboul $1.7
million i revenue, according o sta-
tion executive Dan Akens. Last Febru-
ary. the station added a Saurday ver-

sion-of the show

“Take advantage of something that
works, and iry to replicate it.”” Akens
advised fellow NATPE aitendees in-
terested in developing their local pro-
duction. [ ]

The changing
media buying

By Rich Brown

elevision executives need to dra-
matically change the way they
sell air time if they want to keep
TV advertising from becoming obso-
Dan
one of the speakers ot the

tete, aceording 1o ad
Schultz,
MNATPE comvention.

expert

Schultz. professor of advertising
and direct marketing at Normhwestern

world of

University, said that one key 1o suc-
cess will be “‘reageprepating’” TV
viewers. TV needs 1o develop the
same types of detailed audience data-
bases that advertisers have created (o
identify the users of their products, he
saial.

*The advertisers and the marketers
know what they want to buy, and you
don’t know what you™ve got,”" smid
Schultz, Current TV audience mea-

dee what your viewers' opinions are
really worth with InfoTouch.

I ifoTouch offers d]-importast
inderaction wilh your viewers
and helps vou brng them special-
ioed services. ald @ a profil o you.
Witk our $00 pay-per-call

pragrams, you can feam instmly
whiat your andience thinks aboul
IS, PIOSTAUSITIRG OF Pramotins
All this, with & peafit on every paid
all ased o added investment &
equipment or perscaned.

OPFPORTUNITY AND PROFTT DON'T EN0CK. THEY RING,

For 2 brochuere oo & free estimate
of your peofil potentied, call today,

Infii Touch

réaToach
2000 Teida Acad  Sule F
Msrigamery, Aabama 36108

(0] 244-5668 = 1-B00-233%-INFO
1205 SE6-0851 fax

Brovdeasting Jan 27 1992

Telovigion 27



“

surement focuses oo much on broad
numbers that do not tell enough about
those viewers, he said.

"Mass  marketing  essentially s
dead. but we have refused to bury it."”
said Schultz. **If the mass marker is
dead, continuing 1w count  bodics
doesn’t make any sense. Start (o count
customers and prospects instead.

He said il the TV industry does not
“reagpregate’” and better define its
audiences,  adventisers  will  instead

swilch 1o such allernatives as direct
mail or lifestvle publications,

Schultz recommended that TV oper-
ations create sirategic allionces with
direct marketing and sales promotion
arganizations lo mmntain o piece of
those businesses, Stond-alone media
buys, he said, are destined 1o hecome
“a thing of the past."

“The whole system  either  has
erashed or is crashing or. at best,
we're not doing a very pood job of

handling damage control.” sy
Schultz.

He dismissed cloims by the adves
tising community that media buying
will return to the way it had radition
illy been as soon as the economy
bounds. There have been too man,
changes n the relationships between
consumers, retailers and advertiser,
he sad.

“Our media systems will never be
the way they were before. 8

THE NEW AND UNUSUAL, PROGRAMING DEAL-WISE

aramount. in an effort 1o differentiote its new Tie

Unigiechables and Star Trek: Deep Space Nine from
other hour weekly offerings. last week was stressing
the lavish production values of the upcoming shows. A
group of Paramount executives involved in the produe-
tion and distribution of the two projects announced the
marketing plans for the shows and discussed the lunch
strategy in New Orleans at the NATPE convention lust
Maonday,

Another way Paramount is setting The Unrouchables
apart from other weeklies is the barter split. which has
the studio keeping 7% minutes and stations getting 4%
minutes. The split for Deep Space Nine follows the 7/5
formula of Star Trek: The Next Generation

Kerry McCluggage, president. Paramount Television
Group. said the money spent for production of cach
show will exceed that spent on The Next Generation in
its first season. In fact, the reported $1.5 million bud-
gets for each series would prevent producing the shows
for network television, McCluggage added,

Stations buying the first-run programs also commit

to the back-end stripping of the shows. The back-cnd
schedule for stations will allow them six runs over three
Vears.
Both shows will debut in January 1993, Paramount
will produce 20 episodes of the Star Trek senes and 16
installments of The Untowchobles for the first season,
In fall 1993 the studio will begin producing 26 episodes
of each. Steve Goldman, president, Piaramount Domes-
tic Television, said the decision to premiere the shows
in January was bused on the higher HUT levels during
the winter, the shsence of the chaos associated with the
fall launches and the fact that stations have more ndver-
tising inveéntory in January,

ick Robertson. president, Warmner Bros. Domestic

Television Distribution, discussed the details of the
sale of Wamner's new movie package. Volume 30, in an
unusual deal in which broadeast sttions and the cable
channel Lifetime will run the movies during exclusive
windows,

The titles in the 28-movie packase inclide *Driving
Miss Daisy,"" **Presumed Innocent,” *'Goodfellus,”
“"Reversal of Fortune™” and “'Tango & Cash,™

Under the agreement. the broadeast stations and

Lifetime will aliernate airing the movies, with the
stations getting the first window,

The mavies will be available to air beginning in
August 1993, The package will have a barter element
during the first broadeast run, with all further runs
being on & cash basis. After the stations run the pack-
age the first time, the titles will be rested for at least
three months before Lifetime can begin its cycle. Rob-
ertson said that the titles will be rested & minimum of
three months after every cycle.

While the stations will air the entire 25-title package.
Lifetime will not run five—movies that do not fit s
audience profile of primarily female viewers. Lifetime
will, however, get 15 runs of the movies, while the
broadcast stations will get six.

According to Roberisan, the ereative marketing of
the package came in part as a result of the growth of the
Fox network. **Times are different now because with
the growth of Fox's schedule, the Fox affiliates hove
less need for programing. So we had to come up with
another solution in order o get revenue similar o that
from pasi packages.”” he said,

In other areas. Robertson said clearances for the
Television Consortium were a1 66% of the country in
43 markets. He said he expected to have the cledrance
level up o about BOS: “when we come out of
NATPE." He put the production budgets for the two
Consortium hour adveniure shows at between $700,000
and $750.000 per hour. It would be stupid for us 1o
Iry 10 cut comers.”” he said.

Rabertsen said that stations invalved in the Consor-
tum have committed to the first year's worth of epi-
sodes for Kuwng Fu: The Legend Comtinues and Time
Travy, but that after the first season the Consortium's
executive commiitee will decide whether to commit 1o
further seisons. If the programs are produced for two
ur more seasons, the stations in the Consortium are
commifted to the back-end syndication of the shows,

As for the all-banter sales for the off-pet Famil
Mairers, Robertson said 48 stations representing 34%
of the country have purchased the show. Set to debut in
syndication in fall 1993, the barter split is 3 minutes for
Wiamer and 4 minutes for the stations. Warner 15 |
censing the show for two years at six runs per week
plus a double run of six runs per week. -5
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= MONDAY
B:00

8:30

8:00

9:30

10:00

10:30

~ TUESDAY
8:00 7. Full Houso 18.3/27

8:30
9:00
9:30
10:00
10:30

B:.00

B:30

5:00

9:30

10:00

10:30
“THURSDAY
B:00
B:30
9:00
9:30
10:00
10:30

Broadasting's atings Week [ Jan13-19

ABC

G FRI: Urtold Stodes 11.4,/18

CBS

21, Evening Shade 15.5/24

NBC
14.0/32
16, Fresh Prince 18.1/25

54, Amerfcan Det. 122718

12, Major Dad 17.0/26

34. Blossom 13.7/21

432, ABC Monday Night
Movie—Robocop  12.9/20

4. Murphy Brown 19.1/28

12, Designg Wmn 17.0/28

6. Home Improvmt 18.7 /27

15. Northorn Exposure
16.4/27

24. Rescue: 911 14.8/22

36, NBC Monday Night
Movie—Mald For Each
Other i3.6/21

28, In the Heat of the Night
141,21

92, Fox Night at the
Movies—The January Man
5.0/8

2. Rosaanne 20.1/30
8. Coach 18.0/27
63. Homelfront 10:9/19

43. CBS Tuesday Night
Movie—EBreaking the
Sllence 12.8/20

85, Law and Order 12.0/18

66, Today at 40 10.5/18

58, Dinosaurs 11.8/18| | 65, Davis Rules  10.7/17 3. Unsolved Mystories

37. Wonder Years 13.2/20 | | 76. Brookiyn Bridge 9.2/14 19.3/30
50. Doogle Howser 12.3/19| | 34. Jake and the Fatman 4. Seinfeld 13.0/20
71 Anything B,/Love 9.9,/15 13.7/21| 50, Night Court 12,3718
77. Civll Wars 9.4/16| | 30, 48 Hours 14.0/24| | 57. Quantum Leap 11.9/21

NO PROGRAMING

ND PROGRAMING

15.8/25
.5/24| | 50. Simpsons 12.3/189
45. Top Cops 12,7718 21. Cosby 15.5/ p f
20. A Diffmt Workd 15.7 /24 | | 84, Drexell's Class  8.6/13
39. Columbo 13.1/20
S0k i 3187 10. Cheers 17.2/25( | 75, Baverly Hills 50210
FrAEp : 19, Wings 15.8/23 8.3/14
27, Primetime Live 14.3/23) | 50. Knots Landing 12.3/20 23. LA, Law 15.4/25

FRIDAY 13.2/29
: 7. m 13.2/22 :
B:00 | 37. Family Matters 13.2/ 69. Michael Jackson Spacial e ttook 14.8/25 | | 58- America’s Most h:sém::
B:30 | 47. Step By Step 12.5/20 10.3/17 -8B/
9:00 | &2. Baby Talk 11.2/18 | | 39. Teguia and Bonetti® 9. This iz Garth Brooka 96. Hidden Video 3.6/6
9:30 | 70. Porfect Stmgrs 10.2,/17 131/ 17.3/28| | 97. Best of the Worst 3.0/5
10:00 68, Reasonable Doubts
ibah 14, 20,20 16.5/29| | 77. Hearts Are Wik 9.1/16 10.4/18
SATURDAY H z v
B:00 | 84, Who's the Boss? 7.7/14 46. Golden Girls.  12.8/22| | 79. Cops B.B/16
B:30 | 85. Growing Pains  7.1/13 e 48 Empty Nest  12.4/22] | 74. Cops 2 89.6/17
3:00 : ay Mevie— | [16. Empty Nest  16.1/28| | 85, Two Fisted Tales
, : Fatal Attraction  5.8/16
9:20 86. Young Riders 7.0/12 a 2T Nirecs 13.8/25 4.7/8
10:00
66, The Commish 10.5,/19 64. Sisters 10.8,/20
10:30 o /. B8, All in the Family 6.6,/12
SUNDAY : : :
7:00 87. B Hope Golf Classic 6.7,/12| | B7. True Colors ~ 6.7/11
1. 60 Minutes  23.8/39
T:20 SE.HM-Goesn | B8 i 94, The Torkelsons  4.8/8 | | 88, Parker Lewis  6.6/11
8:00 | 26. Am Fun Hme Vid 14.5/22 | | 4. Murder, She Wrote 83, Hot Country Nights 59. In Living Color 11.7/18
8:30' | 33. Am Fun Poople 13.8/21 19.1/29 8.1/12| | 74. Rac 9.9/15
2:00 43. NBC Sunday Night 35 Moo Wy S 124/ A0
B0l 20. ABC Sunday Night 18. GBS Sunday Movie— | | Movie—Drug Wars: The 73. Horman's Head  9.8/15
S aay Wovie—ahs Woke "::: 1/22| | Against Her Will  16.0/25 | | Cocaine Cartel P1. 1 91 Got a Life 6.5/10
L 10:30 : 12.8/20| "33 Charile Hoover 4.9/8
WEEK'S AVGS 12.5/20 13.5/22 13.2/21 7.3/12
S5N. TO DATE 121,20 13.4/22 12.5/21 7.7/13
AANKING/SHOW | PROGRAM RATING SHARE] *PREMITRE SOURCE: A.C, KIELSEN VELLEW TINT 15 WINNER OF TIME 5107
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TCI’S BARTON SEEKING PARTNERS FOR INTERACTIVE

Service would provide technology for networks like Prime, Video Jukebox

By Sharon D. Moshavi
new interactive video service is
being lounched by two Jopa-

A nese companies and Peter Bar-

ton, president and chief executive offi-
cer of Tele-Communications Inc. spin-
off Liberty Medin. Sources say former
MTV President John Reardon will
manage the new venture. to be called
Watch and Win.

Barton, a principal investor, is said
to be looking for other partmers in ad-
dition to the Japanese players, which
one  source  called “‘major,  well-
known'" companies.

Barton is also looking to bring into
the mix cable programing propertics in
which Liberty holds 8 stake:

Watch and Win is the unnamed in-
teractive  company  Prime  Metwork
President Ed Frazier referred 1o at the
International Sports Summil in New

York two weeks ago, sources say.
Frazier smd Prime's imeractive offer-
ing will begin testing in March 1993,
followed by greater availability later
in the year, but he declined to say who
would provide the technology.

Sources also say that Barton has
approached Video Jukebox MNetwork.
VIN, an imeractive music video chan-
nel, does not use frue two-way interac-
tive technology, but reguires viewers
o call a 900 number to order videos
that are then played on the network.
VIN has adeas for other interactive
networks, including an employment
service called the Job Channel, that
couild benefit from the technology as
well. Liberty is managing partner of
Prime Neiwork and a significant
shareholder in VIN,

Although other internctive services
such as Californis-based Ineractive
MNetwork Inc. are invelved in both the

TCl TO CARRY CHICAGOLAND

A week after it canceled plans to launch its own 24-hour news channel in
M Chicago (BROADCASTING, Jan. 20), Tele-Communications Inc. has
signed un agreement (o carry one-time competitor Chicagoland, o 24-hour
news service being launched by Tribune Brosdcnsting,

TCI's sign-up has brovght Chicagoland to the 500,000 subscribers it
said it needed before it would launch: TCI has 300,000 subscribers;
Continental Cablevision, which ChicagoLand signed in Seplember, has
200,000 subscribers. Bob Gremillion, Chicagoland vice president and
general manager, said the channel will launch in first-quarier 1993, with a
target date of Jan. 1. '

 The deal ChicagoLand had originally offered cable operators—minority
equity in the chisnnel—has been eliminated. TCI has no equity stake, and
the deal with Continental, which had involved equity, hos been restruc:
tured 1o eliminate any equity holding, said Gremillion, who said he had
thought equily was what cable operators had originally wanted.

_Instead, TCI, Continental, and the other seven area cable operitors that
signed up for the service will be given one minute per hour of local avails
to sell and three-minute local news inserts 18 times 4 day. Gremillion
would not comment on per-subscriber costs, said o be 20 cents when the
service unnounced its launch 3 year and a half ago. -som

technology and the programing, ope
source close to the situstion ssid
Watch and Win is a technology, not o
programing service. **Watch and Win
is looking to license programing,” the
source said. Involvement with pic
graming sérvices such as VIN o
Prime will provide the service vehicle
through which to develop programing

As Frazier describes the sérvic
Prime will offer, it is a hand-held re
mote that allows viewers to gucs
what plays will be called during sport
ing events. Viewers guessing correctl
will win prizes. Communication be
tween Watch and Win and iis viewel
i5 done through the hand-held device

But David Lockton, president an
chiel executive officer, Internctivi
Metwork, smid the Prime concep
sounds a ot like his company ‘s, which
is patented. “*We have o lot of patent
protection in the area of two-wa
game playing,"' he said. Intemctive
Network sends dota over satellite w an
FM subcarrier, and viewers communi
cale back 1o the network vis madem: il
15 up and running in San Diego. Lock
ton said his company, with four yein
of infield testing and 10 yesrs of sofl
ware development (including contricts
with Mujor League Baseball and the
National Foothall League), is alread,
““wuy nhead of [Barton's] service.”

Frazier said he is not concerned
with infringing on any patents. Since
Prime is involved only in developing
the software, questions of the technol
oy “fall o the equipment guys.”
Frazier said.

Although the Waich and Win in-
vesiment is being handled by Baron,
and not directly through Liberty, ang-
lyst Chris Dixon of Paine Webber said
the potential is there for Barton 1o take
the risk on the initial investment and
then sell his interest to Liberty. 'l
may be (oo speculative now, but when
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Liherty sees that it's gotien past the
gurly stages, they could trn around
and buy it."" he said. Barton did nol
return phone calls placed o his office.

The matter is further complicated be-
cose TCT already has a small stake in
[iieractive Network, which it ook on
lrrouegh s aoguisitions of United Cable
and United Antists. During the four-year
lenpth of the United investment in Inter-
polive Newwork, even following TCIs
pakeover, Locklon said “‘our contacts
fuve remained with UA."" That is likely
to change now that TCl and UA have
merged operations.

There is some speculation that Bar-
to and company may try (o bring the
NBC/Cablevision Systems-owned
SporsChannel America and its region-
il petworks into the fold. NBC and
Cublevision both hold stakes in Inter-
active MNetwork, 14% and 4.5%, re-
spectively |

ALL NEWS CHANNEL SIGNS CABLE AFFILIATE

Il News Channel, which has signed 70 broadcast affiliates to carry

portions of s 24-hour news service, has its first cable affiliate. New
England Cable Mews (NECN), Hearst Corp. and Conlinental Cablevi-
sion's 24-hour regional news service scheduled to launch March 2, signed
an agreement with the Conus-Viacom service.

The agreement does not specily @ minimum or magimum amount of All
News Channel programing that NECN has to carry, Larry Meli, NECN
general manager, said most of the All News Channel programing it will
use will be pvernight and on weekends, plus breaking events; NECN will
continue its commitment to remain primarily local news, said Meli, The
channel is producing nine-and-a-half original hours of news and program-
ing, and is time shifting’ four-and-a-half hours of news from Hearst's

WCVE-TV Boston,

Matt Ricklin, executive vice president, All Mews Channel, said the
service is continuing to pursue cable carmage, both with other regional
news services and individual cable systems. It has alse revamped s
broadeast offering in light of the networks® moves to create overnight
news services. It is now offering stations a barter package in exchange for

omé hiour of carriage,

—30

ATV SAID TO CONSIDER INFOMERCIAL CHANNEL

By Sharon D. Moshavi

its ability to package and pro-

grim videos. is contemplating
mg the same with infomercials.
WTY Network officials: would mot
comment on the possibility of an MTY
infomercial channel. Nor would they
comment on talks being held with
FY'I-The Consumer Channel, a fledg-
ling  infomercial service lrying - 1o
lomch (*“In Brief,”" Nov. 18, 1991)
Bruce Goodman, FYID  president,
W
f
1H]

l TV MNetworks, renowned for

uld only say that talks with MTV
iworks continue. One source said
talks are in “‘the very beginning
woges,”  Winstion “Tony™”™ Cox.
Showtime Networks chaimman, is said
b have taken a role in the talks since
he knows some of the FYT principals.
iIhe other two are former MOUTA
U hairman Doug Dittrick and commu-
nications attorney Jay Ricks. )

FYI brings to the table exiensive
fesearch on the infomercial business
that would require time and effort by
STV if it went ahead withouwt FYI.
ful sources say that even if talks with

Y1 fall through, that would not nec-
wirily stop MTY from pursuing its
lan, Observers agree that MTY has
12 acumen 1o do the job on its own.

Word is that the MTV Networks
hannel would not larget younger de-
nographics, as do its two most suc-

cessful channels, Nickelodeon and
MTV, but would target all demo-
graphics and various groups during
different dayparts.

MTV's idea is to creste an enter-
tmnment and celebrity-driven channel.
which infomercials themselves are al-
ready becoming. Cher, whose videos
play on MTV, recently started hawk-
ing her personal hairdresser’s hair
products on-an infomercial. MTV Net-
works' reputation could not only at-

wract celebrity spokespersons such as
Cher, bur perhaps also advertisers that
are not already in the infomercial busi-
ness,

Some of those sdvertisers are al-
ready starting to gel into the infomer-
cial business. Sastchi & Saatchi earli-
er this month formed an infomercial

unat with Synchronal, the fargest info-
mercial producer in the country. Saat.
chi's Michael Seymour, who heads
the unit, said he thinks an infomersial
channel is *‘a natural exiension for
MTY."" And in the advertising com-
munity, “‘there’s a great deal of inter-
et in expanding the half-hour-length
commercial 1o a whole range of adver-
tisers,”” =aid Seymour, who foresees
the sorts of goeds sold on infomercials
going  beyond  the direct-marketed
product,

Launching an infomercial channel is
not easy, as Home Shopping Network
Entertainment  (formerly  Infonet) is
finding out. According to infomercial
producer Greg Renker, president of
Guthy-Renker, HSNE is having diffi-
culty getting carriage and 15 cultimg
hack dramatically on its initial plans to
produce 24 infomercials, Also, re-
sponses 1o fomercials running on the
channel have been “very, very low,"
suid Renker. HSNE executives were
not available for comment.

Renker secs problems for HSMNE,
MTY or anyone else lrying o create
anything besides a direct response in-
fomercial, **There are certain funda-
mental categories o which people re-
spond  over cand  over:  self-
improvement,  cosmetics,  money
matters, food preparation. The rest,
people will watch—but they won’t re-
spond,”” he said. .
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OES GETS RESULTS THROUGH EFFECTIVE REACH

Fans of optimum effective scheduling claim phenomenal sales results from system
that bombards station's core audience with concentrated, frequent spots

By Reed E. Bunzel

more and more advertisers increas-

mgly are demanding  results-ori-
ented marketing, In an economic cli-
mate where even the best revenue
prajections for 1992 are flat, every
dollar counts. Hard-Tought ad dollars
are won by those broadcasiers und
agencies that take responsibility for
resulls—and cin demonstrate success,

I m the [9HY's era of accountability.

Many of those dollars are won snd
lost on the cost-per-point playing
field, which for years has provided a
sitisfactory arena for buying television
but has never been appropriate for -
din,

Understandable, then. is the grow-
ing industry-wide enthusiasm for, and
interest in, Optimum Effective Sched-
uling (OES)—a spot scheduling sys-
tem by which {according to its staun-
chest proponents] odvertisers can be

50% —

40% (-

30% -~

10% |

LOWSPOTLOAD  MEDIUM SPOT LOAD
[ % ot ol ocol shodoles [ % of those schedules considered successhul
Repinted it pamissonfrom “Radie Adverfing's Mising Igrodiet: T Optium Ste” 2 4B 1990, 1991

OES SUCCESS RATES

OES SPOT LOAD

A study of spod schedules af wyaviesr Aikantn conducted by Prerre Bouvard and Steve
Marx showed that while 48°% of all schedules placed on the siation within § speciffed time
period were “low® Joud, only 4% were considered successful by the advertiser. By
contrast, of the 41% of all schedoles plrced that were “mediom” load, 46% were
considered suceessful, and 50% of the 1% that were piloced according fo the OFS
formiuls were successfud,

virtuaily effective
reach,

The basic principle of OES 15 w
“penerafe results by ensuring that the
effective  reach—those hit three o
more tmes—is at least 50% of the
total reach.”” according to Piem: Boy
vard, vice president of Coleman Re
search, and Steve Marx, president of
Mew City Associates, in their best-
selling book, “*Radio Advertising's
Missing Ingredient: The Optimum Ef-
fective Scheduling System.”” which
they wrole for the National Associi-
tion of Broadessters.

To determine a station’s OES, the
salesperson or media buyer follows
three steps: caleulate 4 station’s week-
ly urnover ratio. multiply the umover
ratio by 3249 and multiply the station’s
cume by 0.46 10 determing how nany
people are effectively reached by
spol schedule. While the 3.29 figure i=
u -fixed number that applies across the
board. the 0.46 figure denotes o mini-
mum numiber *that depends on whose
computer vou're looking al,”’ says
Marx.

Why the numbers 3.29 and (0.467
Don't ask, but read the book. Marx
sugpests. “*The 0.46 figure is not all
that important to getting results, bul
the 3.29 pnumber is what OES is.all
about," he savs. “*The 3.29 is con-
cerned with getting resulis, while 046
really 15 for research geeks.™

Gerry Bochme, Katz Radio Group
senior vice president, director of re-
search, explains that, formulas and
numbers aside, OES concemrales on
effective frequency. "The OES con-
cept {ocuses on using the audience of
station  effectively, not just geiing
empty reach or selling a bunch of
spots.’" Effective frequency is the
number of times an individual has 1o
hear a message in order 10 be effec-

guaranteed  an
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ive, while effective reach is the num-
wer of people who hear it that many
imes. *Any time people focus on ef-
ieetive frequency they're going 1o find
fhat radio is wemendously effective.”
Rochme says,

While broadcasters initially are in-
jerested in the mesulis generated by
OES, many are reluctant o use the
system it their stations because they at
first are stunned by the spot loads re-
guired by OES schedules.

“They are shocked to learn that the
sandard  12-18  weekly spot loads
they“ve been selling just don’t work,™
Bouvard says. “*When they learn thal.
jo obtain an effective reach, they have
ts sell 30-75 spots a week, they walk
away from it

The fact is. while'an OES schedule
requires o heavy spot buy, it also con-
centrates those spots within a short
period of o few days. Thus, advertis-

| ers who buy 18 spots a week for four
weeks would be beuer off placing all
72 spots within a four-day Span prior
w0 a major sales event, Bouvard ex-
plains,

Bouvard says that many stations
that mitially balked at OES have ex-
perimented with on-air station promos
and, when they see the mesulis. ane
guick to apply the principles to sales
we well, ““One station in Baltimore

that didn't believe OQES would work
for sales tried it with a promotion, and
they were blown away.'” he recalls
“They were running 12 promos @
week and were getting no calls. Then
they tried the “wacky OES idea’ and
the phones went crazy. To paraphrase
George Bermard Shaw: “All great
truths begin s blasphemy.” ™

Mot all broadeastérs are OES con-
verts, however, und OES blasphemy
still reigns in some guarters, of the
industry. Some broadeasters, and even
more agency media buyers. view OES
simply as a way W entice advertisers
o spend more money in radio—a
strict  fallacy. according 1o Marx
“OES is not about getting advertisers
to spend more. it°s a way 1o gel adver-
tisers 1o be more successful on radio
so they will sing our praises.”’ he
stales.

Critics of OES chorge that the sys-
tem works only for small stations or
stations in small markets, where nd-
vertisers can alford the heavy spot
loads, **Not true.”” counters Bouvard,
“Large stations just don’t have the
puts 1o ask for ihe order. In many
cases it is easier for a little station 1o
ask for the order. bul the rewards ane
proporfionately gresier on @ large sta-
tion. Major-market stitions moan that
OES sucks up valuable inventory, So

what!? Stations that have limited in-
ventory should raise their rates,””

Another complaint charges that ad-
vertisers using OES  will purchase
fewer stations in & market, While the
broad-stroke application of OES limits
the number af stations bought, the sec-
ond or third station in a given format
indeed might not be an enthusiastic
OES supporter. Bouvard concedes that
this is true. bui contends that QRS
advertisers wor't necessarily always
buv the top stations in the market or
the wp in format or demographic tar-
get and, an fact, might target their
audience more effectively using the
I8th-ranked staiion than the market
leader. ““True, fewer stations may be
bought, but because OES works, that
advertiser will come back o radio—
and that’s what is important in the
long run."" he says.

To dissuade skepics that OES 13
anly for small advertisers, small mar-
kets or small stations, Katz's Boehme
recounts how General Motors™s Saturn
division had decided not 1o use radio
until they were convinced of the cost-
effectiveness of an OES schedule. Sat-
urn bought two OES schedules and
fast week initmied o third plan that.
while not specifically OES. is based
on effective frequency analysis culled
from their prior OES experiences,

If you have been responsible for a
program or story that is meritorious in
bringing public attention to the health
needs of our nation...if your work
has served to motivate your comimu-
nity to a better understanding of a
health problem...if your efforts pro-
moted health and welfare, your story
or program should be entered in this
competition. Enter your own pro-
gram or nominate colleagues’ pro-
grams for awards.

Closing date for 1991
competition is April 1, 1992

For Rules and Entry forms,

write to;

Joumnalism Awards

American Chiropractic Association
1701 Clarendon Blvd.

Adington, VA 22209

There’s still time to enter
The Journalism
Awards Competition
for distinguished service
in health reporting
sponsored by the
American Chiropractic
Association. Cash prizes
and medallions of merit
will be awarded
for category
entries in
4 newspaper,
- magazine, radio

Plan mise b do & sultable work
Tgir the calendar yeas 1982
and prisf Balare Apell, T3

and television. ]
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REVENUE WORLD: FLAT IN /92

From small market 1o large, OES
has picked up a wide band of loyal
followers. lerry Lee, president of
WEAZ-AM.FM Philadelphia, say< OES
constitutes “*the first lime in the indus-
iry we have come up with a formula
thot very clearly tells the advertiser
how o make the best use of radio.”
Lee acknowledges that small-market
broadeasters have known about OES
for years, “'but in bigger markets the
process gels oo complex, oo num-
bers-oriented. We forger thal the only
thing that counts is moving merchan-
dise off the shell. OES very clearly
shows how 10 maximize the vse of
radio, and opens up a tremendous,
bright future for radio. "

Harry Wright Chapman, presiden
of Wright Edge Advertising in Albu-
querque, says he hos been using OES
since 1974, “‘when there wasn't
name for it."" The key to using OES is
1o identify the client’s sales poal and
then determine the advertising budget.
he says. ““If we can afford 1o spend a
lon for that market, we'll use OES on
some of the top stations, but if the
advertiser is o small potato in 4 big
field and can't afford the big station,
OES still applies. "

Chapman says he has been able 1o
obtain pood results on stotions that
aren’t even ranked in the mitings be-
cause “'if 1 reach just 10,000 and they
hear the message enough, 1 have o
better chance of achieving my short-
term goal than if 1 just threw it owl
there cold turkey. "

AL WITOUAMEWERHIFM) Bath, Me. .
President Frank Burke claims  that
QES virtually saved his stations, Hav-
ing purchased a bankrupl combo that
had gone dark, Burke tried various
methods (o sell his unranked, unprov-
en AOR outlet before he found OES,
“When you're o onew  station, the
waorst thing that can happen is that you
don’t make it work.,” Burke says.
“From our perspective, OES akes a
lot of knee-knocking out of gaing back
on Monduy and asking “did it work?
OES guarantees us. on a cost-ellective
basis, thal we can obtain real resulis
for the advertiser,™

Chapman says the average OES
schedule costs 5450, *'and we're start-
ing 1o build a base of advertisers who
have had success with it I0's afford-
able, and it ellminmes the scuriest
thing of all: going in after the sale and
asking il anything happencd. With
OES we're not hosing the client: we're
creating a win-win situntion.” "

Local and national spot should remain sluggish, while
network expects moderate single-digit growth

By Reed E. Bunzel and Peter Viles

ick a number. any number.
That"s basically the formula be-
ing used by radio revenue fore-
casters Irying to make sense of 991
and hoping o guess where 1992
wheel of fortune might stop. Mean-
while, industry analvsts continue 1o
shake their heads at the stubbom re-
cession and, except lor the network

‘Advertisers are really
beginning to shop
around for the best
virlue "’

Bud Hedk, president

Radio Metwork Lisodotion

segment, are declaring that the radio
world is fMat.

Gary Fries, president of the Radio
Advertising Bureau, said he expected
o see overall radio revenue “‘down
3.3% for the vear, which, with the
exception of cable, is better than any
other advertising medin,™™ Despite flat
projections from most guarters, Fries
feels a “'slight spark of optimism out
there, a feeling that things are starting
to fum around just a little bit i oa
positive way.”" He cautioned agains
expecting significant increases in 1992
but suggested radio might retwen o
revenues of 1990—""which will 1ake
us back up 10 3%-4% growth,™

Frics suid 1991 was a blip year, and
Irue revenue projections for ™92 should
be based apainst 4 more normal year
like 1990. “Different pars of the
couniry started wrming into the reces-
sion at differem times, which made
"1 difficult 1o analyze. ™

Radio exccutives in all-size markeis
are hoping for slight growth. David
Benjamin, president of Community
Pacific Broadcasting, said, *‘Right
now, all we have o base our projec-
tions on is the first quarter. which
looks  reasonably  flat—which  we
thankfully projecied.”

Mike Faherty. executive vice presi-
dent, radio, Cox Broadeasting. said
brosdeasters who projected flal reve-
nues for 1992 shoofd be refatively safe

for the year, and any growth—proba-
bly in the area of 15%-2%—would be a
bonus. **Anybody who didn’t budge
flat or plus-1% has made an ermor,”
Faherty told BROADCASTING, “'Ii's
much oo hord (o be specific right now
about 1992, but 1'd like to believe tha
lower interest rates won'l make some
sort of an impact on the economy,”

On the national level, ndustry ob-
servers are banking on a modest re-
covery, predicting network ad reve-
nues will grow 59%-7% in 1992, while
national spot revenues will remain fat
after a year of shrinkage. In both ad
categories, execulives expect the stag-
nation of 1991 1o last at least into the
first quarner of "92,

“"We do expect some sluggishnesy
in the first guarter and then improve-
ment as the year goes on,”' said Pai
Healy, executive vice president and
chief financial officer mt the Interep
Radio Store.

In national spot, improvement does
not necessarily mean growth, Both
Healy and S Olds, exccutive vice
president, the Katz Radio Group, pre-
dict a flat 1992, with revenues essen-
tially unchanged from 1991 levels
""We have budgeted "92 flar,"" Olds
told BROADCASTING, but added. i
feels better than flar at the moment.”

Healy believes the national spol
market has hit the bottom of @ cyele
and should continue 1o rebound into
1993: **We hit the bottom in Novem:
ber, 92 should be bener than "91, and
93 should be better than "92. For the
short term, at least, we expect national
spot radio 1o improve.””

For network radio—the indusiry’s
bright light in ‘91—most execulives
predict growth through 1992, Bud
Heck, president of the Radio Network
Association, estimates network reve
nie increased by about 3% in 1991,
and expects growth of at least dotible
that through the year. Heck believes
netwark s benefiting as advertisers
become increasingly value-conscious,
“Advertisers are really beginning 10
shop around for the best value, and
wie're secing a receptivity on their part
in terms of whot network radio has 1

offer. It appeurs we're going back 1o
]

an eru of real value.™”

34 Radio
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BUYERGRAPHICS STILL UNPROVEN IN LOCAL MARKETS

| scanAmerica being used more for traditional ratings than for product purchase data

Ey Peter Viles

rhitron's  announcement  this

maonth that it will expand Scan-

I America to Kansas City sig-

naled its commitment to developing a

<ngle-source  research  service  that

combines @ television peoplemeter
with product purchasing data,

But as ScanAmerica approaches its

[ fth birthday and prepares to offer lo-

1l service in s fifth city, and take the

| torvice national, it appears that sta-

ins are using it more for its tradition-

ratings than for its much-touted

uyerGraphics  information  about

oduct usage (see box).

| In Denver, where ScanAmernica was

wnched with local serviee in |987,

| levision and advertising executives

‘ i BuyerGraphics has not won wide

wceeptance, nor has it produced signil-
iant chapges in the buying and selling
[ adventising,

Still, many research and markeling
yperis believe that local markets are a
isleading test site for BuyerGraphics
nd that the information will prove
jore useful when it 15 gathered na-
omally and used at the netweork level,

“Denver isn’t relevant,” says Da-
il Poltrack, semior vice president,

| lanning and research, CBS Broadcast

| Croup, which subscribes w Scon-
wmericn. ‘Mo national  package-
oils maker or adveriiser is going 1o
izvelop a whole new buying strategy
or one market.”’

Exccutives st Denver and Phoenix
tations that receive local ScanAmer-
i service—it has also been infro-
dueed more recently in Pittsburgh and
i, Louis—say they are pgenerally
pleased with the entire ScanAmerica
package, which includes metered rat-
ings and  demographics as well as
BuyverGraphics. Bul while they report

revolutionized huving and selling,

“*There have been changes here and
there, places where it's helped.”” Suys
Dave Domseil, general sales manager
al Denver's Kwan-Tv. “But signifi-
cantly? No,™

I haven't heard anybody saying
they're using it successfully.” says
David Smith, director of franchise de-
velopment wt Miles Advertising in
Denver,

“We'n: pot using |BuyerGraphics|
arall,” says Susan McEldoon, general
sales manager @ KONC-TV  Denver.
which receives ScanAmerica. * From
 conceptual standpoint, it’s great. But
in reality, the sample’s just o small.
and the buyers don't view it as credi-
ble information. 1t's very difficult for
us o defend i

Ken Wollenberz, Arbitron’s exceu-
tive vice president for sales ond mar-
keting, concedes that BuyerGraphics
is not widely used o value inventory,
But he claims such use exists and is
steadily increasing.

“What.some of the stutions dre sec-
ing is an ability 1o value the inventary

o little more directly, and then turmn 1o
an ageney ar an advertiser and say, °|
can deliver peoplé who actuslly pur-
chase your prodect.” " Wollenberg
says. *So programing that might have
an 8§ rating among women 18 1o 34
pctually has a 12 or a |5 rating in
terms of a particular product. We've
seen evidence of that in both Denver
and Phoenix. ™

“We're absolutely confident that
it's helped us in some ways.” says
Don Locke, gencral sales manager at
KTsPTv, o CBS affiliate in Phoenix.
He suid demographics produced by
ScanAmerica have helped “'tremen-
dously in programing and promo-
tion. "’

But of the BuverGraphics informa-
tion produced from in-home scanning,
he says, The UPC wand product data
has nen been very helpful o us ™

Sull. Locke is convineed thut other
information yietded by ScanAmernica
has helped KTSP in sales.

“We've found o number of our
salespeople quite adept at building
better TV schedules for clienis be-

HOW BUYERGRAPHICS WORKS

Scaﬂaftm&;‘ir; is Arbitron’s single-source television ratings service. in
Y which participating households record both their television viewing and

their prixiuct purchases:

‘BuyerGraphics is the term applied 10 the combined data, which lets
clients know how many viewers of a given show purchase a given product.
The advantages of BuyerGraphics oyer demographics appear w be
obvious: If you're selling yogurt, why target a demographic group such ag
women aged 18 to 34 when you can simply larget yogurt buyers them-

s lvag?

TV viewing is recorded via an electronic peoplemeter. An on-screcn
prompt encourages Viewers to enter the names of houschold members

viewing a given program.

The product purchase data is recorded when participants use a pen-sized
wand 1o scan the bar eodes of groceries and other goods at home after
purchase. Products and services that cannot be scanned are tracked

S0UnE coess Wiing Boyeitinphics 3 through periodic questionnaires -
i selling wool, no one yet claims it has VIS P i
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cause of the dati, Clients hive virying
degrees. of sophistication and  accep-
tance of the information. Bul we can
say o Arby s, *You ought 1o be adver-
tising to your customers, amd here's
where they are.” &

According (o station executives and
advertisers, several lactors expliin the
limited use of BuyerGraphics in Den-
ver i other markers, Since it debut
in 198T, Arbitron has not been able w
cruse doubts hbout the secoracy of the
BuverGruphics  information itself,

Many advertisers believe that asking
participants 1o scan their packaged
goods 15 asking oo much, and thus
producing skewed data,

Debbie Jordan, vice president for
media af Karsh & Hoagan, Denver's
Fargest ad apency. savs she puts more
fuith an local market information from
Scarborough and Media Audit than
from BuyerGraphics

“We're referred 1w BuyerGraphics
Just o handiul of times since it came
out,”” she said.

*We just don't have fath in i,

Yet another explanation is the
cession, “The way the economy i
people have kind of thrown all of tha
stlT out the window, and all the,
wanl o do s buy cheap,'" says Mark
Cometta, local sales manaper at Kus»

1 Denver, which does not receive
ScanAmerica.  “"They're opling for

more frequency. People dre just trying
to survive and to get the lowesi ooy
per thousand and just protect them-

selves, ™ ]

Changingt

Hands

This week's tabulation of station and system sales (5250,000 and above)

RERCIAMERXYEM) Milwaukie-Sa-
tfem (Portland), Ore. O Sold by Day-
tona Group of Oregon Inc, 0 KXYQ
Broadeasting Co. for $1.3 million.
Seller is headed by Norman 5
Drubner. who also owns KGRXFEM)
Phoenix, and recently sold KZRONAM).
KIVA-FM Adbuguengue, MNoM.
{"Changing Hands,”" Dec, 23, 19911,
Buyer's principals include Edward 5.
Leffler and members of mnock band Van
Halen. KzrRC has Z-Rock format on
1010 khe with 4.5 kw day and 500 w
might. KXY has top 40 formal on
105.1 mhz wiath 100 kw and antenna
I B39 feer above average terrain. Bra-
ker: Media Vennire ' Portners,

ESSSIAM K VULUEM) Colorado
Springs O Sold by Radio Ventures
Ine. te Dick Broadeasting Co. for
51.275 million. Seller is headed by
Larry Lakoduk and is Heensee of KICT-
FM Wichita, Kan. Buyer is headed by
James A: Dick Jr. and is licensee of
WIVE-AM-FM Enoaville.  Tenn.;
WEKDALAMEWKDF FM) Mishville:
WRRRIFN)  Greensboro-Winston-5a-
lem., N.C.. and WYORIAMI-WZRRFM)
Birmingham, Alu. K555 has C&EW for-
mal on 740 khz with 3.6 kw day and
L6 kw night, KvUL has AC formut on
9.8 mhz with 68 kw and antenna
2,200 feet above average temain. Sro-
ker: Meidia Ventiure Pariners,

KKUSiFM) San Luis Obispa, Calif, O
Sold by Cabrillo Communciations Ine
o Westcoast Broadeasting Ine. for
SEO0,000 on terms. Seller is hended
by Richard Muason and has no other

broadeast interests. Buyer 15 headed
by Larry Woods, who also owns
KiuG-aM-FM Tulare, Calil. ¥KUs has
AC format an 98,1 mhz with 3.6 kw
and antenna 1,624 feer above averoge
terraan. Sreker; Wilfiom A, Exiine foc,

KASM-AM-FM Albany, Minn, 0 AM
station and FM CP sold by Steams
County Broadeasting Ine. to KASM of
Minnesota Inc. for $750,000, Seller is
headed by Barbara Gretsch and has no
other  brosdeast  interests.  Buyer s
headed by Roben E. Ingsad and s
1005 shareholder of licensee of KGFX-
AM-FM Fiere. 5.D.; general partner of
licensee of KBUFAMLKKIQEM)  Hol-
comb-Garden City, Kan., B0% share-

PROPOSED STATION TRADES
By volume and number of sales

This Week:

AM’s O S685,305 01 ]
FM's 081,390,000 © 3
AM-FM's O 34,610,000 O 6
TV sD &0 00
Total © $6,685.305 O 10

1991 1o Dhate:

AM's O S85,345,191 O 275
FM's O $24%,976,223 10 296
AM-FM’s O $366,625,641 O 228
TV 's O 51.067,579.400 O B3
Total 0 $1,768,526,455 O B2

Faer 190 ol o Jan. 7 190 e s

holder of licensee of KROAAM
KRPRIFM Bearney, Neb.: 1005 share-
holder of  licensee  of KOHLiAM
RQCLIFM) Faribault, Minn., and appli
cant for new elags C2 FM wt Faribaull
RASMIAM) hos farm. C&W formar on
1150 khe with 2.5 kw day and 23
night, KASMFM is allocated 10 1055
miiz with 3 kw and antenna 100 fec
above average terrain, Broker: Jolin
s Comremieticetion Properties Ine

woBrNiaM) Temple Terrace, Fla
(Tampa-St. Petersburg) © Sold b
WTYM Radio Inc. to Hispunic Broad:
casting Systems Inc. for assumption ol
§685.305 debt. Seller is owned b
Frank 8. DeTillio, Jacob M. Buchmin
and estate of George W, Harvey Jr
and has no other broadeast interests,
Buyer 15 headed by lgnacio A. Baer
and has no other broadeast interests,
WiEN has Spanish formal on 1300 khz
with 5 kw day and 1 kw nighi.

WOMP-AM-FM  Pine City, Minn. ©
Sold by WCMP Broadeasting Co. Inc.
i Pine City Broadeasting Co. for
S650,000. Seller is headed by Gerald
H. Robbins and has no other broadeast
inmterests. Buyer is headed by Patricia
MeNulty; along with Yice President
Kenneth Buchler, cach is 30% stock
holder of WDSMAMEKZIOEM) Superi-
or. Wis. WOMP has news, oldies for-
mat on 1350 khe with | Kw day.
WOMP-EM has contemporiry  country
format on 92,1 mhz with 3 kw and
mntenna 300 feet above average ter
rairt,
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NEW EXPENSE ACCOUNTING
PROPOSED FOR ADVERTISERS

proposal to standardize the way advertisers book advertising expendi-

tures for: financial reporting purposes has been made by the American
Institute of Certified Public Accountants (AICPA). Of some importance o
those whi read financial stalements, the proposal has no impact on out-ol-
packiet costs for advertising and [ittle, if any, impact on most advertisers”
tax accounting and, thus. the amount they pay in taxes.

The chiel element of the proposal would be o establish critenia which
an advertiser would have to meet before being allowed to “capitalize™
advertising costs—that is, defer them by recording them os an asset whose
expense would only be reporied as the asset was gradually depreciated.

Advertisers rot meeting the criteria for capitalization would be required 1o
“expense”’ the entire advertising cost *'. either a8 incurred or the first
time the advertising has taken place...."”"

Those advenisers that currently defer advertising expenditures might be
required 1o expense them under the proposed rules. therchy perhaps
increasing their costs and lowering their reporied camings. Michael
Crooch, with the sccounting firm of Arhor Anderson & Co. and a
member of the AICPA committee proposing the rules, said that at least
one advertiser has already objected 10 the proposal that expenditures for an

‘ entire cumpaign be expensed **. . the first time the advertising has tuken
olie.”

The AICPA proposal still has to undergo review and comment and,
sccording to an associstion spokesman, miy not become final **for anoth.

eryear.”"

TR AMEWIYEEME  Tifton-Nash-
e, Ga. O Sold by Tift Area Radio
e, 1w Tifton' Radio Partnership for
00 on terms. Seller is headed
& David G, Handy and hos no other
romdcast interests. Buyer is owned
jually by general pariners Ronald D,
Crfin, Ronald A, Yomz and Roben
‘ Yontz, who also have interests in
GiGiam)  Brunswick, Ga. Ronald
Tontz owns WBLYiIAM) Springfield.
Uhio, WTIF is fulltimer with country
Pk on | 340 khe with | kw. WIYF
s easy listeming format on 95,3 mhz
ith 1.2 kw and antenno 500 feet
bove average terrrain.

ATAWAM-RTSRIFM)  College  Sta-
thon, Tex, © AM station and FM CP
il by Hicks Broadeasting Corp. 10
fryan Broadeasting 1L.C for $300,000
ash, Seller is headed by William R,
lickk and is owned equally by broth-
= William, R. Steven and Thomas
U Hicks. Buyer will be owned 95%
¥ Thomus Hicks and 5% by William
ficks, William Hicks s 10% voting
tockhalder in Moy Broadeasting Inc..
leensee of KULFIFM) Brenham, Tex.
Heven Hicks is 100% voting owner of
apstar fne., 98% parent of licensees
W WIDSIAMEWMSHEMY  Jackson.

-G

Miss.; wssL-am-kn Greenville-Gray
Court, 5.C.. and wsIX-FM Nashville.
wTAW has coumry format on | 150 kha
with | kw diy and 500 w might. KTSR
has AC format on 92,1 mhe with 3 kw
and antenna 275 feet abave avenige
terrdin,

wsoeian Charlotte, N.C. O Sold by
WS0C Radio Inc. (o Bible Broadcast-
ing Network Inc. for 3475,000. Seller
is headed by John James Rouse and is
subsidinry of Cox Enterprises, livens-
ee of six AMs, eight FM’s and seven
TV 's. Buyer is headed by Lowell L.
Davey and is nonprofit, non-stock cor-
poration  that  recently  acquired
KPACHEM) San Antonio. Tt is also i
censee of two AM's and 20 FM’s.
wsoC has country format on 930 khe
with 5 kw day and | kw night.

KxiYian) Monterey, Calif. O Sold
by Southern Culifornia Broadcasting
Co, to KNRY Radio for 5425004
Seller is headed by Fred 5. Beoton
and i licensee of KiEvias) Glendale,
Calif. Buyer is headed by David Wa-
penvoord, president of Wagenvoord
Adventising Group Inc.. licensee of
KLaviasn Las Vegas, kwry is full-
timer with oldies format on 1240 khz
with 1 kw.

SOLD!

KEZL-FM, Fresno, Califomia
from Bilmar Communications,
Inc. to Americom Il for
$1,000,000.

Elliot B. Evers
Broker

Providing the Broadeast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Results.

BRIAN E. CORB
CHARLES E GIDDENS
T03-8217-2727
RANDALL E JEFFERY
407-295-1572
ELLIOT B EVERS
415-391-4477

RALNO and TELEVISION BROKERALGE
FINANCING = APIMRAISALS

M
h!

MEDIA VENTURE
PARTNERS
WASHINGTON, DC

ORLANDO
SAN FRANCISCD
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FCC HAS MIXED FEELINGS ON SECURITY INTEREST

Debate continues over whether FCC station licenses could be used as collateral;
MPAA fears programers” financial interest would be superseded by secured lenders

By loe Flint

wving lenders a secanty interest

in radio and TV stations s an

idea whose time mav not vet
have come

The commission—-conscions  of
conflicting court decisions on the mat-
ter—has been Irying o reach a con-
sensus on the ssue, bup thus far hoas
been unable to do so, “There are a lot
of mixed leelings about it,"" suid one
FCC official.

The debate over whether FCC li-
censes can be used os collateral in the
event of default has picked up steam
recently both at the commission and in

bankrupicy courts aeross the country.
It has been almost o year since the
wave of petitions and comments on
security imterest poured into the com-
mission, and petitioners are beginning
to get restless,

Uniil recently, bankruptey ecourts
hearing cases on securily nlerest in
FCC licenses had all ruled against the
banks. That trend changed last No-
vember when the United Siates Bank-
ruptey Court for the District of Mary-
tand sided with the Ameritrust bank
over Ridgely Communications, mik-
ing the need for o definitive rule from
the commission even more apparent.
John Scoit, attorney, Crowell & Mor-

c ible legislation will be the first prinrity for the House Telecommunici-
tions Subcommittee in the early months of the 1992 congressional
session, Gerard Waldron, the subcommittee’s senior policy analyst, said at
o Federal Communications Bar Association luncheon. The House retumned
to session on'Jan: 15 following its winter recess. But the subcomminee is
not expecied 1o begin marking up cable legislation, ineluding o must-
carryfretransmission consent bill (H.R. 3380), until the Senute has voted
on its cable package (5. 12}, possibly by this week.

Bills dealing with changes in the modified final judgment (MFJ), the
court decree governing the 1984 breakup of AT&T, will be second on the
priority list, H.R. 3515, a bill renewing some of the restrictions on the
regionnl Bell operating companies’ entry into information services lifted
by o decision [ast summer by U.S. District Court Judge Harold Greene,
could be marked up by late Febnuary or early March, Waldron said. So

far, the hill has aboul 50 co-sponsors.

Spectrum auctions are expected (o be addressed later in the session,
Senate Communications Subcommittee Chairman Daniel Inouye's (D-
Hawait) willingness- to experiment with spectrum auctions on a limited
busis and universal dissatisfaction with the current Initery and competitive
hearing allocation methods boost the chances for a competitive hidding
bill. But both House Telecommunications Subcommittee Chairman Ed-
wand Markey (D-Mass.) and John Dingell (D-Mich.), chairman of the

parent

Energy and Commerce Commitice, still have reservations about

auctions, Waldron said. A key issue for the House will be the question of

how 1o spend funds raised by the auctions if they are approved.

ing—which filed its petition on the
issue of security imterest for the selles
providing loans to the buver three
years ago—said that with the bank-
ruptey courts sending out conflicting
signals, the issue “‘needs 1o gel re-
solved. "

In the Ridgely ruling, the coun said
" Ameritrust has o perfected first pri-
ority security inferest in all of the debt-
or's assets. including the debtor's
right and interest in such broadeos
licenses.”” Despite the favorable ruling
for the banks., participants on both
sides of the battle do not regard the
Ridgely ruling as having any long
term impact, with the possible excep
tion ol speeding up any commission
action.  Ridgely  Communications,
which had been in Chapter 11 since
May 1989, had already sold s sta-
tions prior to the court™s decision, St
phen Meredith, of Boston-based Ed-
wards & Angell. said the Ridgely
decision ““amounted to little more than
a fight over how a pile of sule pro-
ceeds was o be split up among com-
peting creditors,'” The courts, Mer-
edith added, "'are trying 1o figure oul
where the FCC stands on the issue.™

Also making this o priorily lssue is
the Motion Picture  Association of
Amenca (MPAA), since programers ire
usually among a commercial television
station's largest unsecured creditors, In
its filing, MPAA suid any chunge al-
lowing a security interest would be eoi-
trary o the public inerest, “The low
has encouraged ereditors to work with
broadcasters in financial distress and
thereby promoted continuity of service
to the public. Should the commission
propose 10 change the liw, it could have
a dramatic effect on the willingness of
program suppliers and other unsecured
creditors 10 provide additional  goods
and services 1o broadeast stations....”" ®
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NAB SEEKING FREEZE ON FM STATIONS

Association says airwaves are too crowded, causing financial hardships

By Harry A. Jessell

hen the National Association
_ of Broadeasters begins push-
ing for a freeze on new FM
wations, it expects to find plenty of
cympathetic cars.
Several FCC commissioners  and
jaffers huve publicly stated over the
pist year o so that oo many slitions
& crowding the airwaves. making it
Jifficult for many to turn a profit, said
AR General Counsel JefT Baumann.
(Given those comments, Baumann
aid **We are optimistic the eommis-
joners.. will a1 least give our request
really hard look and, hopefully, act
worably on it or parts of i
The NAB will file its requests for a
iemporary freeze on new FM stations
nid for'a mulemaking 10 IMpose a per-
wnent freeze within three  weeks,
Hyumann said. Prior o the filing. he
Jid, he will be briefing FCC officials.
Having vet to hear from the NAB,
CC officials were reserving comment
ss1 week, 1'm going to wait for the
sl o come to us,” said FCC Chalr-
man Alfred Sikes.
The NAB joint board approved the

freeze initiative two wieks ago Al s
meeting in La Quinta, Calif. {BROAD-
CASTING, Jan. 20).

According o Baumann, the NAB
plans. to dsk for an across-the-board
freeze on new FM allocations and
grants of construction permits for new
stations, even in cases where channels
have been applied for. *"The idea is w
ask for the maximum,’” he said.

Just in case the FCC iz not inclmed
to go for the ““maximum,”’ Baumann
said, the MAB will also propose in the
rulemuking petition some alternatives
aimed at curtailing the number of new
FM allocations, which inevitably lead
to new FM stations.

Among other things, Baumanm said,
the NAB will ask the FCC 1o consider
whether & community really needs an
FM allocation by looking at the num-
ber of sations received an, rather than
the number of stations in,the marker.

That a suburban communily has na
allocation should not  automatically
justify the grant of one, Bawmann
said, People in the community may be
able to tene in S0 stations.

By NAB's way of thinking, the
FCC should also consider the econom-

ic impact another station will have in
the market, he s, Petition for new
allocations should have o make a
showing that the proposed communily
of license can support another station.
he said.

The NAB: will also ask the FCC 1w
put in place mcentives for weaker sta-
tions (o go off the ajr, Baumann said,
The incentives could include o tax
break or tax certificate, which enables
broadeasters io defer capital gains

Another capse for NAB s optimism
is that it is asking the FCC (o do Iitle
more for FM than it did for AM last
year. We'll tell the commissioners.
*“You did o great joban AM: Try 1w do
the same for FM: reduce interlerence,
try to look for ways of reducing sti-
tions and. for God's sake. don’t alli-
cale any new ones.”

During the Reagan administration,
Baumann conceded. the NAB propos-
als probibly would hive been stillbom
at the commission. “"The philosophy
then was the marketplace should de-
cide and the government shouldn’t be
involved,”  Baumann  said.  “This
commission has indicated a really dif-
ferent approdch o it L

‘ Quello lauds ‘marketplace’ curbs on indecency

iays broadeasters, advertisers should listen to citizen groups or face government acdion

3y Harry A. Jassell

CC Commissioner James Quello,

speaking before an anti-pormog-

raphy group last week, encour-
ized those concerned about *‘exces-
ive sex and violence' on TV and
radio to pressure broadeast and cable
ompanies and advertisers to clean up
ihe media and not 1o rely solely on
Juvernment action.

Concened campaigns against the
nedia and advertisers “frequently gel
osilive results without congressional
or FCC intervention that could raise
First Amendment concemns,”” Quello
said at the annuwal rally of Morality in
Muedin in Maples, Fla.

Broadeasters and cable programers
and operators “would do well to lis-

ten'" 1o hroad-based citizen groups fed
up with what they are seeing and hear-
ing, Quello said. ““This is nothing
more than the public marketplace a1
work, and media executives who com-
plain won't get much sympathy from
government officials. In fact, leading
government officials from both parties
are becoming more and more con-
cemed and supportive.”

Quello cited Terry Rakolta's Ameri-
cans for Responsible Television as ang
groip that has taken “‘matlers info
their own hands’® with some success.

“Some are calling this a First
Amendment  threat,'’ Quello  said.

“That's nonsense. To the extent such
organizations are not calling for regu-
Iution, they are merely exercising their
own First Amendment nghts,””

Quello, who said he shares the con-
cerns aboul  sexual content al pro-
graming and its effects on children,
warned that the government will nol
sit idly by,

Condemning the indecency he has
found on television, said Quello, Sen-
ator Robert Byrd (D-W. Vi) said he
hoped the media would *head my out-
rage before the medium of television
itself is beyond self-reform and self-
cormection.”

Ouello said he agrees with: Byrd.
*“The sex trash, vileness and excessive
violence Nooding TV and radio today
could, in egreglous: cases. be consid-
ered a violation of the public trust,”
Quelle said. ““There was an implied
threat in Senator Byrd’s remarks that
is shared by 4 great majority of con-
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he incidents of sexval behavior or language in prime time network:
programing increased from ane every five minutes in 1979 to one every
four minutes in 1989, according 10 an analysis of & week of prime time
programing from each of the years by two Florida State University

academics,

Writing in the Fall 1991 issue of the Jowrnal of Broadeasting &
Electronic Media, Barry Sapolsky and Joseph Tabarlet conclude that the
networks **offer a steady barrage of sexual images and innuendo with litile
altention o the consequences of sexual behavior. "

Sapolsky is an associate professor of commumications; Tabarler, a

doctoral candidate in communications.,

“*Sixteen fimes an hour, entertainment programing sdds to its particular
vision of the sexual world,"" they write. ““This world is noted for its
overemphisis on sexual activity between unmarried characters: and a
disregard for the issue of safe sex. Adolescents and teenagers who regular-
ly watch primetime television are offered a steady mix of marital infidel-
iy, caswal sex, the objectification of women and exploitative relation-

ships.™

gressmen, senators and FCC commis-
sioners, "

“The FCC has broad discretionary
power o regulate brondeasting in the
public interest.”” Quello sabd. **1 be-
lieve we have an obligation 1o encour-
age constructive social values and o
maintain reasonable decency on the
airwaves. We also have an obligation
i enforce the statutes against obsceni-
ty and indecency.””

Quello said he is disturbed not only
by the content of entertainment pro-

—Ha

graming, but by that of news and other
public affairs programing. "'l can't
even envision news of my era repor-
ing the lurid sexual details of the Wil-
liam Kennedy Smith rape trial or the
shocking genitalia measurements and
nicknames by Anita Hill in her 10-
year-old charge of sexval harassment
against Justice [Clarence] Thomas.'
he said. ““The use of even 'damn’ or
“hell’ was generally prohibited in ra-
dio and TV news of the "50s and
"6ls. ™ u

SIKES TO MEET WITH WHITE HOUSE
OVER REGULATION MORATORIUM

Administration to discuss how federal agencies may help
President put 90-day hold on new business rules

By Harry A. Jessell

last week he expects (o meel with
White House officials again this
week o discuss the FCC's possible
role in the administration’s plan to im-
pose @ Y0-day moratorium on new fed-
eral regulations on businesses,
Following a speech before Women
in Government Regulations in Wash-
ington, Sikes said the White House
has yet to "“define”” what it would like
the FCC 1o do.
When the details do come down,

F CC Chairman Alfred Sikes said

FCC’s Sikes to meet with White House
an independent agency, the FCC is not

Jourral slory, the moratorum is pan
of an economic recovery packape tha
President Bush plans 1o announce 1o
morrow (Jan. 28} in his State of the
Union address,

Although participation of the FCC
and other independent agencies would
be voluntary. cabinet depantments and
other arms of the executive branch
would be bound by = Presidential dic-
tum.

Sikes confirmed the Jowrnal repon
that he had already met once with
White House officials about the mora
toriwm. The meeting occurred Jan, 15,
he said.

Although some federal agencics
may have reregulated business during
the Bush years, Sikes said, the FCC s
not one of them.

Indeed. most initiatives  in the
broadcasting and cable arca since
Sikes assumed the chairmanship in the
summer of 1989 have been deregula:
tory.

Last spring, for instance, the FCC
relaxed the financial imerest and syn-
dication rules, which limit network
ownership and syndication of off-net-
work programing. And if Sikes hod
had his druthers, he would have elimi-
nated the rules altogether.

Under Sikes's leadership. the FCC
last year began proceedings aimed al
relaxing the rules limiting broadeas!
and cable ownership. It is expected
that those procecdings will bear some
fruit this year,

Sikes acknowledged that the FCC
has taken some reregulatory actions.
Among them: a move to improve tele-
phone reliability in the wake of last
year's telephone outages and o rule-
making to ban broadcast hoaxes.

Sikes has carned a reputation as a
strict enforcer of FCC rules. But Sikes
saud enforcement 15 not a focus of the
White House effort. ""There was no
discussion of that at all,” ke said.
“They are not interested in relaxing
vigilance, but in eliminating burden-
some rules or at least not imposing
new ones, "’

During his speech, Sikes said the
pessimism that pervades other indus-
tries has yer 1o infect the communica-
tions business. It is thriving and grow-
ing. he said. And not only is the U.S
keeping up with the rest of the world.
it is on the 'leading edge. "’

S0, Sikes concluded, “if you are
tired of reading about automobiles.

Sikes spid, he will discuss participa- | obliged to participate, he sad. read about communications.  You'll
tion with the other commissioners, As According to a Jan, 20 Wall Streer ! fegl better.* m
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IMAGING: THE MERGER OF COMPUTER AND TV

At SMPTE, Feb. 6-8, experts from the two industries will try to lay the groundwork
Jjor a scaleable, interoperable, digital video-audio-data world to come

Ey Peter Lambert

' il computers and televisions
ever be on pood speaking
terms?

Aceording (o o number of experts,
the two industries are destined 10 meel
on the feld of zeros and ones, TV is
nng digital, and computers are going
viden, “1°s not a question of whether
{ey will converge, '’ said Ken Davies,
coming vice president of technology
7 the Society of Motion Picture and
dlevision Engineers and director of
nndards and technology development
tor the Canadian Broadcasting Corp.,

but of what would make for optimal
mteroperability between them, ™

Faced with the probable adoption of
o digital U.S. advanced 1elevision
sundard in late 1993, many belicve
Ie time is now or never to lay the

roundwork for a world in which the
dirwaves, cable TV and telephone
ires and satellites carry all-digital.
l=xibly apportioned packages of vid-
cin, audho andfor data services.
Twenty-two TV and compuler ex-
erts will present technical papers to-
ard laying that groundwork Feb, 6-8
o1 San Francisco's Westin Saint Fran-
» Hotel, where about 400 anendees
e expected for SMPTE's all-digital
dvanced Television and Electronic
iaging Conference. "The world is
orking very hard an going digital,"
id Davies, who belicves the conler-
cnce “will prove something of @ land-
urk. We're poised on the brink of
aking very real progress' toward a
weting of computer and television
eeds and minds,

On Feb, 6, SMPTE is expected (o
egin considering recommended inter-
idustry  standards for *‘headers-de-
criplors " —messages  that  describe
1e shape and content of a digital file

e

(telling the user, “*1 am 325 lines,
RGE coding, 10 bits, eteetera,"" said
Davies).

The recommendation will come
from a task force of the Digital Sys-
tems Information Exchange (DSIE),
formed a little over a year ago and
including members of the Advanced
Television  Systems  Commitiee
(ATSCY, the Institnte of Electrical and
Electronics Engineers (IEEE) and
SMPTE.

Another DSIE task force continues
o develop recommendations an g5
tablishing digital hierarchy for inter-
format exchange. ““Where you can
find common language, you would
want that,”* said SMPTE engincering
director Sy Becker, adding. *‘where
you can translate languages or under-
stand one another without sharing

languages, you'd want that."’

The papers presented next week
(some authored by experts represent-
ing such computer compankes as Sun
Microsysiems and Digital Equipment
Corp.) will nddress subjects ranging
from interformat high-resolution m-
nge exchange and digitol compression
technigues to digital network automa-
tion protocols and mixed media com-
puting—all under the heading **Colli-
sion or Conversion:  Digital  Video,
Audiv, Computers and Telecommuni-
cations.””

In some respects, said Davies, “it's
becoming hard to tell the difference™”
between computers and TY's, Broad-
easters d@nd post-production houses tire
alreqdy using high-cost, high bit-rate
comphters o carry out high-end video
snimation and  graphics. but those

DR Brosdeast pved o C-130 fransport place fo deploy what might be descrited as
the world"s fnrgest Myaway satellite earth station—235, 000 pounds of truck and 4.5
meter Cehand anterna—to King George Tslamd of 7 the coast of Anfarctica for
Nippon Television's New Year's Eve special, featuring Japanese mountain climber
Junke Tabel, IDB techuiclans Steve Jalmston (pictared) aud Scoft Grose manned
a faeility that required Inmarsat phones and external generators,
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compuiers have narmmow uses. On the
opposite end, low-cost  multimedia
personal  computers  are handling
MTSC guality video but lack the stor-
age capacity o handle bit-hungry vid-
eo in real time.

Although the ground between those
markets is closing, fundemental differ-
ences in colonimetry, filtering and other

er parameters make a thoroughly com-
mon TV-computer language unlikely.
However, creating  data  structures
adaptable to a vanety of computer and
TV standards would allow TV net-
works 1o assign a certsin number of
bits to services such as closed caption-
ing, as well as **a whole new platform
of services that haven’t even been in-

venied yet,” said Stan Baron, oulge
ing SMPTE vice president and mangg
ing director of technical developmen:
for NBC.

Now in the lead in developing a
vamced TV, Davies wamed. U.S. mun
facturers and  policymakers “need 1
think in globul terms, or face the dange
of limiting the scope of their markes,” o

SoATE LETT E EQOTPRINTS

Madison Square Garden
Productions agreed to a long-term
satellite lease aboard GE
Americom's Satcom C-4 satellite,
scheduled to launch next fall. MSG
Metwork cable sports service, with
regional rights to NFL, NHL, NBA
and Major League Baseball in New
York, claims 4.6 million subs.

TRW became the first tlenant
aboard Columbia Communications
Corp."s international satellite
system, leasing for six years (and
agreeing to jointly market) 12 C-
band transponders aboard two 1n-orbit
NASA birds. TRW will initiate
video, voice and data services to
Pacific Rim nations immediately
and has applied to launch its own birds
in 1995,

Also, Keystone Communications
reached an agreement with Japanese
telephone monopoly KDD 1o

HDTV DEBUT

Broadeasters could see the first
real-time, over-the-air transmission of
digital lagh-definition television
ever, anywhere, during NAB's 1992
convention, April 12-16 in Las
Vegas, if NAB and proponents iron
out just who will provide what.

NAB wants to enable members
to judge digital TV hirse-hoand and is
willing to handle trunsmission
authority, space requirements and
promotion. But since NAB also
wants no part of delicate equipment
decisions, proponents would have
to supply exciters, antennas and other
transmussion equipment additional
o encoders and decoders, probably
for a low-power, half-mile feed
between two convention venues.

jointly operaie a satellite transponder
aboard Intelsat 180, beginning

Aprl |, Keystong's long-term deal 1o
supply transmission services 1o a
cansartivm of lapanese broadcasters
expired after Tokyo Broadeasting,
NHK and Fuji TV each leased a
transponder over the Pacific Ocean
last vear. Keystone President Peter
Marshall expects oceasional-use
traffic in the region to continue
expanding at its present elip of
40%-50% a year.

Super Bowl XXV, Jan. 26, Is
expected to diaw 730 million viewers
in 60 nations. And for the ninth
consecutive year, BrightStar
Communications will deliver Super
Bowl coverage o Eurapean
broadcasters, this lime incleding
Trans World Imemational in London;
TV-3, ETB and TVG in Spain;
Premiere in Germany and TV-3 in
Sweden and Denmark.

IN SY¥Y NC

All four advanced TV
praponents have expressed interest in
some form of demonstration, but
General Instrument may be in the best
position to provide a low-power
digital demo. Come mid-April, Zenith
could be near the end of, or Philips
just beginning, the Advanced
Television Test Center lab tests that
will determine a L. 5. advanced TV
standard,

Explore Technology, Scottsdale,
Anz.. said it has been awarded an
expanded patent on a
recorderftranseeiver it claims can
transmit a two-hour video in 24
seconds over fiber-optic cable,
Explore said its Instant Video
system can deliver full-motion

Sailors and vacationers aboard
cruise and U.8. Navy ships will also
be able to see the game, thanks o
Comsat's new compressed satellite
transmission service. Described as
providing **less than full-motion
quality,”* the system can, however,
enable use of standard one-meter
Inmursut-A antennas,

British, French, German. ltalian

and Spanish members of the Eiropean
Broadcasting Union are prepared 1o
simulate satellite delivery of
wideband, fully digital high-
definition television at the World
Administrative Radio Conference

at Torremolines, Span, next month.
The EBU has requested allocation

of a need for 600 mhz spectrum (21.4-
22 gha) to allow European
broadeasters to implement digital
HODTY after the turn of the century,
An onboard failure of the new
Olympus satellite foreclosed a real
satellite ransmission at WARC.

videotaudio programs in a fraction
of real time via satellite, cable. fiber
and micrownve. The company said

it is pursuing further U.S. patents and
hits patents pending i Europe,
Japan, Korea, Auvstralia and
elsewhere,

FIBER GROWTH

Fiber-aptic cable became | 5% of

the LS. electronic wire and cable
market in 1991, and cable

television demand for fiber is expected
to increase 33% annuaslly through
1996, according 1o a study conducted
by Waorld Information

Technologies Inc.. Northport, N.Y.
The telecommunications markel,
accounting for 28% of cable
consumption, 1% expected 1o grow
1% annually for the next five years.
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Al tne Werld's Comimmunication

—

Satellites in One Authoriiative Gulide

ANNOUNCING THE NEW THIRD EDITION OF THE BROADCASTING
INDUSTRY'S MOST SOUGHT-AFTER SATELLITE REFERENCE

n November 15, 1991, the satellite
{O publishing event of the decade took

place when MLE INC proudly re-
lcased the third edition of its flagship pub-
lization: The World Satellite Almanac.
This 1,072 page reference has been de-
signed to expressly serve the information

nzeds of MLE INC

broadcasters &
throughout the
1990's. Included are C#%

£00 photos, charts,

znd graphs along with more than 300 sat-
ellite footprint maps—many never before
seen in print. What's more, the data has
been thoroughly reviewed by an editorial
board comprised of top satellite industry
e«ecutives. Best of all, the new World
Satellite Almanac features a special in-
troduction by the legendary Arthur C.
Clarke, author of 2001: A Space Odyssey.

- s

echnical Publishing for the Satelite Professional
= e
~or more information, contact MLE INC
Post Office Box 159, Department B
~ Winter Beach, Florida USA 32971
| el: (305) 767-4687 Fax: (305) 767-6067

WORLD SATELLITE
aLmAnac ;

Written & compiled by 1‘,
Maork Long

Imraduction by
Arthur 2. Clarke

L3
L
e

\
vy
\“i y

All the world's
communication
satellites explained,
footprinted, indexed,

and analysed in detail!

Available only from MLE INC for $99.95
plus 12.00 (U.S.) or $35.00 (overseas)
for first class air mail delivery.
Mastercard/Visa Accepted.
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Jen. B0-Feb. 1— Radiw Adverisng Bureay 1210 o

Dater

= [ngicales new lighng or changed e

ERRATA il mandging shles conlenenc. Opryland Har
Mgt Inlormaticee (212 254-4600
TIIB m Wcn-am-F Morray, WMah (Sall Lake Jan. 31—The Winnars Cirels Tponssead by Aivad
City), was sold by RV1 Ltd, to Three auPant Center for Brosdeas! Journaiism and |
Jom, 26-29. 40t annl Matanal Broad- Chiefs Ine.. for S1 million. not Cicaie B IS, (ot Lo

fel TR guPont-Cotambla Avweard wanngss will ghoy
eeCEpls and grecuss i Doadcasts . Colm
Linatnargily. Moew Yok Inlommation (292) 8585047

Jume IV—Dheacdhng bo dnlnds e 1he 241h anm

Ronert F. Kennedy Jdoinalsm Awarde gponsoe i
by i Robart F. Kenredy Jowrmmksm Awands Cor-
mifiee and 1he Robert < Kennedy Memoval £

fries rrusl have baen published or Dromscass n it

Uniled Stabes lor the liesh foms in 1991 Inloimator
Jenmifer Pralipa (202) 333-1880.

Jan. 3l—Deading ke applicobion 1o Havand Un
vavsdly Naiman Felowsinps far Jowrnalsts. Apo
Cants mus] befull-lima nenws, Sckbod &l Srmpaays |
pholagraphers. with newspapes, press SEneop
radio, ielpvikion G magaanes (except fr |
jommals); have tven yearg of prolessional eepe

casfers comention. Washingion Inharmahion (201)
A28-5400

Jam. AT Nebraska Broadcasiers Associabon Leg:
iglatwaHedl Gl Fame banquet Coinhusker Holel
Lincain, Meb Infgrmabon: Richard Paimeist, (4037)
3333004

Jom 2T Nanona Acadmy of Tekrvason Arts and
Scrences. New York chapter. diopn dinngr An
avening ol comidy wah Samis doFoy. Jack Exgle
Mickey Figeman and 8l Schal.  Copacabans,
Mew Yok Mnlcermaion: (212} fed- T0s0

0 Jan. T—"In Ihe Trenghes with Televicon News,”
a corversalion wit Lz Teolta, lommes NBC News

and GBS Hurws corrasponcant: Sponsanad by The
Freadem Forwm Medin Stuclies Gemifer. The Fris

from Three Chiefs o BV as re-
ported in Jan. 20 **Changing
Homds. "

Caster Telovision is not ownsed by

Hasbra s stated on page 36 of
Jun. 21 NATPE edition,

Jom. 30— Arhea | duPan) Forwm sponsoned by Ak
frad I gerPonl Centar for Journaism and the Gragu-
ale Sehool of Jowmaksm, Columbla Univeraity.
Amonp spaansr Modey Saler, CBS Mews: Gar-
nch Utiey NBG Hews: Roben Wight, presdem
and CEQ. NBC, and Bl Huma, ABC MNiaws Kl

dom Famm, Angion. Vi inismmanan Paul Eisen.

barg, (212} 280-8292

Jmn. 9 Nitional Acadimy. of Televsion Arts and

Soences. Now York cluplef, Qicfes unchaon
Spaskers Janssn Biorh, vibe plesdant End dinec-
lor of programng. Seitel, Ing . Jonn Yon Soosien

vice presidant and director ol pecdraming. Katr
Tolovissan Group  Copatabana, kaw York Inbss

mtion (2121 TER. FOS0

logg Conleeance Center, School ol Inbermnational
and Public Alalks MNew Yok indprmation (212)
Hh4-5047

Jem. Bo—Allved | duPonb:Celumbia  Unosrsity
Awards recoplion @nd cefomony Sponsored by Ak
fred [ aurPort Genler for Journabistn and the Grag-
&g Schoof of Journabsm, Colmibvia Umiversiy. Low
Mermoeial Library, Colurnbea Unsegesity, Mew Yiek
information: (212 854-5047

i in e madia ana musl oblam ther smpioge
conson! lor a keave ol absence o the noader

Yo, loarmaton: (617), 495-2237

Jam. 31— Deacine or aniries for the 1992 Radlo
Telrvisior Nows Directors Assooaion Aegos

Awirds Opary b all rado and belpvision sialion:
Entries moust b submilled by stations: Enines oo
mdindaaHE, Matwalks af Slabdn growds am ool &
gle Information (208} B59°6510

MAJOR MEETINGS '

Jun. 15-29- 4010 annual Natonal Robpious
Briadeaatins convenlion: Washnghon Inlomma.
B {201} 428-5400

Jan, 30-Feb. 1--Fadio Bureyr Man.

ing Bakes Conbinanch Miesheba bimaton
12) 2544800

Feb. T-B- 26 anpcal Socraty of Mobon Prictre
and Tefevision Enginders Advanced. Telsason
and Elpeirone i cormnnce, Westin 5
Francis Holel, San Franciscd, information; (oi4}
TET-1100

Fab, 3-Td-— 140 indavrabional Marker of Cineima,
TV and Video. Loews Holel Manie Catlo, ol
T:nqn {23) H3-30-29:94 or {fax) (33 835070

Fab. 12-18 - Sanliiite Broadcastng and Caemmm.
mcations: Assoctanon: winlir conlarendn Rena,
M Information: (03] S49.560060

Feb. Te-T0_Tacas Cabie Show, sponsored by
Tecas Cable TV Assoointion. San Anlonio Gon-
vention. Cenbir, San Ardonio, Tex Infarmation
(512} 4742082

Marh 4-7--231d County Rado Semenar, spon:
saned by Couniry Rado S ters, Optyand
Hatel) Roghinlle Inlonmilion (E15] 0274487

Msrch 258 Nanional Brosdeasting Sockaly Al

pha £ Ao natiomal . corengion  Haliday

inn Crowne Plaza, Washingoa Inlomnalion

[BOR) 7773384 or (413} 3372210

April 57— Cabletslovision Bureay

Fithaannual confersnce Marrof Margui. New

Yok iioimanon’ [212) T51-FTVE

Iﬂl-li—mnmwmhmafﬂdtmug
annaal comvention  Rez-Carbon Ma-

ples: Fla informason (#12) oB2-2500

April 18-12_Telovision Bursay of Ad

Jrh annuad meefing Lag Veges  Infannation

{212 48811

April 18-15MIP-TV,

wigrmarssal telgvigaon

progiam markelplice Palis des: Feslaals.
Canngs, Francn: Infoemation; (212) E89-330

hpril 12-18--Malional Assocmbion of Broadeas!.
ers T Bnndial sorvenion and BTV Ward
conemnce ind éxposiion, Las Vigas Comn:
ton Cenler. Las ! nkorrmabion: (202} 429
5300 and lor HOTY World Feck Dobsan. (202)
A2 50 Fulure, convention: Las Végas, horil
1882, 1833

April 22-38% Broacicast Cable Fingnca! Man-
agement Assocition 32nd annual consenlion
Maw ik Hllon,: Naw Yok Infommatin [ T8)
2080000 Fulyme: comusitiong: Apdl 28.30
1593, Busra Vista Palsck, Lok Bieia Vista,
Fla; and 1984 Town and Couiry Hot, San
Diagp, Calil

My 2-4--Fubhc Rado anual conlarence. Shars
atnn Hoted - Saaltke - Ihformatan (202 B222000

May 3-8 Matiopral Cable Todevson Associaion
anmial  comvention | Dalley Informalion [202)
73669 Fuume convention: Jone 6-9 1093
Zan Francigen

May A7-W-Amencan Woman . Roado- and
Telewision 418 nmual Convention. Priosrsx s
lonmaticey (202) 428.5102

Jume 10-13—-NAB Monfreus Stivnahoral Rado
Symposiam and Extibviion  Manlreux. Swilzér.
lang: Irdoemation) (2027 4205300

June 18-17—Broaccas! Promoos and.
e e y Markeung

annua! Conlerence and opo, Sealife, Wash I
lormation (213} $E5-377T. Fulure comention
June’ 13-16. 1990 Oianda, Fla

Jumn 1326 Nahonal Azsoeilion of Broadensi-
s board ol difeches meeting. Washingion
(202} 4295300

Wby 3T imamananal Broadensting Conien-
ton. RAI Cender, Amdtendim knfgrmaban Len.
don—-ad, (711 040-1B71

Reuy. §-B- Saitellta Broudeasting and. Commun
garhons  Assocanon. Swmimed confarence B,
Nw Infarmation (T03) 5434890,

Awg. 13-78-Cable T#hmﬂmm'ﬁﬂfmm
Markating S Nl consnbon S Fran.
gisc Hillon| San Francisco, Inforrnalion: {102)
SAR-4200

Sept. S-11—Easiom Catle Show spongod by
Souiharm Catle Tolevision Associmtion, Atanii
inlormation (404] 2551608

Sepl. 112 --FBdio 92 donvenion, sponsored By
Matonal Association, of Broadeastars, Now, O
Imang Inlormation; (202] 428-5300

Sopt, 33-26.-Facko-Television News: Divecors
Assbeiation corleresce and exhibien. San An:
tenia; Tox: nformation; (202) G55-6510

Ot 13-18-MIPCOM |, indemanonal hilm and feo:
Sam marked ior TV, video, cable prd satelke

'Akais des Featvats, Cannes, France  [nforma;
B (212 GE-4 220

N 0. 13- 18- Abiantic Cabve Show, Aliamic City
Carvenlion’ Cantar Alfantic Gily, Md Inioma-
B (G5 BAE- 1000

Odt. 14-17- Sockety of Broadeas! Engingos ar:
N conveniion and erhibiton - Son Jose; Call
Irifextrranticier. (317 2531640

Wov. 18-13Sociely of Monon Ficture and Teie |

vigion Engineers” 1340 fechnicel conferancs: |

Ell‘ﬂ eguipman axheiel. Modra Todonid Caman-

I;g; Eu&m Teeovio: Ooaano: informpmon: 1214}
11

m!m-n—ww anhual conlenariee arkd dxpo
i sponsited. by Commondy ferrs:
Assidciabion, Fraeia Hote! Lys 'ﬂ;-gag. frfarTs-
tion: 1 (B0) 2E5-B153

Dec. 3-8 Wiasiain Cabife show, siomsored by
Caldarnia Catie - Talpwision Aisociaton  Ang-
Vigim Copvention Center Ahatorn Informaske
(415} AZR-2325
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RADIO
HELP WANTED MANAGEMENT

NES Communicatllons w ldng i seazonid
cergl managamen) condidides tof teo ol it
| coeflien Appecants should o & minarien ol
rhoaite M gapananca in madium oF ange mar
Ly ARS ju @ Bhancally srable pecpli-oheniad
vmparty Ihal prepas el b Wing, G organit vl
wiry lop-naleh, welbespecied IBaOSs wha can
7l Eneir crwen a0 @ gread diversily of ehalienging
wETea | and el inerefoen maka vishaa i conin
resnd 10 1hr growitl al our company as a whols
i Toleds stoton o Chies: 855 WRON our
[ penvlaSpartanbung SN0 5 Fodk 101 WROGQ
Fapmal . gapengnce and . goographic  prociaty 8
3 Smong markehng skills 8 mus Sand sy
sgme in Gonhidence [by mal galy, pleade) 1o
purnath & Begwn, Chairman, ABE Communici-
| wd 4400 Watedront Drve, Sud 110, Gilan Allgn,
v 23060 EOE

Ceneral sales manager: 100000 walt Adull Coi
npoey radio sidlen in Central Wiscondn o
cuirg far @ GEM. Mobvational & Teadership sk
swaalt Prosen sgles masagemans shilis reguined
e fesumes & velerances tn WYCQWRED. PO

o TR Wnusau W) Ba402-0THe EOE

Sales mansper 10 MENSQET [ GwnEt N 008 ID b
i Tremendals pleco 30 rage sy gnd 10
S0 equty Qider ocwnar shoul 10 naldg  Sation

FBA &1 Lachel Sireet. Bramard. MW G601
B

tionth Flarkda’s #1 FM prasants & efigues Gpponu-
Fy i b e T COMry's 1asIBSE growing wreas: A
somesiyl M gmall market generil mgniiphr
sbles maonager wilh o hegloty ol evelackéve
and_ proven people sk, ai uhdesiandeng ol
el used seling. a love ol e sireers. and a
=uhg o QR will @ mapor Bioadeash grougp Wl
(R o Bl nanwily Gredied iocal gales managt §
| amiton Jor Oaala Flodica. Regumes and oo
15 o Gy Gr WRTH FM 1440 KE Watoo
bomg, Ganasyllie: FL 32601 N you 8da afendng
RAR dgmenir in Mashwlle call me ¥ a0t upan
pehnbmanr, S04 .37 T-00R5 WKTH s an sgul! op-
Surdy armRopar

WEFX, “The Fox''WHNLK, Farbald Counly. C7
S Eynnmie Shles mAnager who can mitvae
spnig, trgin | gidl iead amiehibos goal-otared
=5 ipam A gredt coporiunily lor & gleal manag

Sand reaume Gnd salmty higtacy @0 conlidence
Don Lagieanza VP Genaral Meoagar, PO dox
20, Newwalk. CT 0pa51 EDE

“rireproneurial GM wih slarl-up gxpeneace lof
WO market  Wew Fiocky Mounkis Cuss
LMF- Ropiy 10 Box A-I0

e, sun, gt Vign fstngs - Accounl Eseculi-
OGS 3 FREs 100 KW each UNo beach bumi
amq0 " Sohd frovable saled Dackground Wi
HEL AN women afe encowaged Send updaled
mlme, basic salny nidds overnde disids and
:--’E.'! e Chalrman, PO Bas 333 M, FL 23200
(¥

Aesor Exstern Shore top mted AL lobkang o
TN pedonaEkty to wark wilh team T &R 0
angl C.O WORD PO Box U Skashuey, D
1802 Famaled ancounged to apply  ECE

HELP WANTED TECHNICAL

Engineer for Virgin 1slands, Wored wilh Harbs
ik FM bangmikes combimers. saloliles. FF
Sand resuma & salary needs 1o Charman PO Be
433 Mamy FL 33280 EOE

HELP WANTED PROGRAMING
PRODUCTION AND OTHERS

Redio services managar: Ecporiongod frws de
B ANNDENCET MSA0E0 |5 WHIE - procuce, voees
B marsge nalionil Ao uclualsy program ang
st market poverliseg preducton. Benetti EOE
Sand’ tetume dnd cassENr o Manikn Fancrar
Arpublican MNalones Commilon, 310 Fret 51 56
Washngipn DC 20003 Mo calls. pleass

Program director waniod iot Washagion s ofly
Comemponiry-Jazz stabon, WUZEFM Mus! have
i andios MAC Dockipourd wiihin iop 50 makol
Mansd feal feawewisghd o 1ake ut [0 nexl e
Sand restmes 10 John Columbul oo WEZE-FM
5301 Fist Place, NE. Washingion DC 20811 Na
phong taés EOE

Unique comidnation of radio skitls #1 air parsan
iy, @1 proqram deacior # 1 spieaman, #1 gim
@l munager Dyname magor Mkl g seoki
G posiban wr Sealhany Caldomin, Howan ol Normh
Carghna Wrie 1o Bag A-1Q

Large markel alr personality, conslive, program
g eadecship Expenence. 14 yeos Wit ong ol
jatho’s | legendnny  SULLESE S1EOnL | sEeking
GREOM post ‘wilh smpmedum Fands mtol
shipgs. Reply to Box A1

General munsgengeneral sales menager; Erope
nenced leade’ wig os-smal misi pnd mediem
ket Seceess | Roow e meaning oF Ine pirass
tm concepd.” Lookibg lor 8 feal chimange 1nal
has reakslic goals. §aiea i a comnpleds A 19
bring 0 nieeoed fom sales i on-air falent, Aeply
o Bon A2l

I'm available now.. Tero.change Fegnly profus
sional bropgcasies wath INY madc matkol Dack
giound spekn poslion 25 GM or GEWM. Eiparience
m refnileo-op sl BOEOQIEMInG. HOMODN, Com-
ity Bervice.  Stafd akbne siartaipc tuth Snund
slatians  Morinesst markels onby Call Rieh 201-
45T

Genaral managersabes manager: Looeng 0
pealit oppoiiunity.  HiAgs-on SaEE pro. MOl
crigiivie iovator Culdlanding sales irairung i
crusting Shills Wil ConsHSe! Bhy area. pay efudhon
ol prober Megwest, East, Scuthaast éalf A0 opoeot-
Tuatisy, b el SRR TRELES Son oty Expendnced,
protessonal vl Nok0ed BUSIPESSMan dvaliiie
2nd puEte Reply 10 Box A-41

General manager wih duar 30 yEars un fireud
rtiizaton now  svasabie aber 11 pears will
=T roun. Success rangas from ko 1ive 1D mad-
T ke Sir BTG MR Sak - ProgrEaming
mna pominssirption. Reply 10 Box A-36

Bob Badton: Soeking fow MEnagoment cnatengs
Racanly GMGSM wih WCBH Casey N and
WIS Fiehmand, VA escaded fiom Midwdstl P
WAL (TR e nd SRIE DT AMmIng Coter BRans
25 years Groal tmsk record - Avasibee o Cai
BT 43024

20 yEars exporiencs 1 Lm0 Al 0 mana-
el S—GEIII‘Q Mo pedaihdl POSHIGH s penarsl
MENAGEer of SHilgs mpnagor Prafit o Miasour
of ingdigng . Aaply n contidench i Box &35

Six yonrs experkonce, Srpendatie Moneasl pre
lered bul  wald consider Mid-Allantc  siabes
Avadable immedgitosy. Call Mie at §15-359.9952

Young PBP man Woosing for o learn Besetnll any-
o ? Whichewer emgus. whariial Yoo a, | wanl
o e Ehn egete of W Dalchu Bleys GOS0
A4 15523

Major market ialk-host, aboul o sem-miee
sepks par-ims hosl posibon it wanme chmala
Don't nsad much § Gl increass your Dolbim hing
ravinue congisiably. Cad e Ko ol 1000875

SITUATIONS WANTED TECHNICAL

Engineer with a hasd Hne amphasis on prevents
{row mrinmlgaiAce. Locking Ion madkrm markel -5
ton Military trsEned 0 all aspocts ol AkE FM
including auiemasions. Alleas congidened, Call
far respme and miehences  FO-ATA4ET3

TELEVISION
HELP WANTED MANAGEMENT

General maneger statbon & Tiogs B0 rar
Wot, pelwork aliae Sohd Grouo owe Gpiks
rrinagor. fod the 90 "EQE Repiy. o Box A0E

‘Wanted: A unigLe CaTes) cOporuly o Gne of ing
laglasl growang migas of he tosolison mdusty, &
lop 10 syndcalr fisekd i nabonn $000% MEArGe
Ioe 1Pt uﬂ.laﬂ;sm;r {sid nﬂ:l."!l derialin Mr"‘iI'I'J.IIf: LI.'
Fiyer yeeling Exparipnoe in adverlising saesinanage
mer 1equingd  Excaptanal pidosmanca hased
compersalon pian and excelon boenofis. Submi
fesyme 1o-Bae A3 EOE

afi v Cangiaitey fhokid possnas
muremom G [l YEArE IManMEn]  sxanance
i progeaming andor opemiiing (el ARSponsk
Erlilng G anS oy progrinming CHOEIT IARNE  PIOEELTon
and graphics Giad ORIy, wilh ong- s Ihe
nalion’s leading Fox grups -Send resuma i Doy
Mier Vice PresdentGenornl Mensgar WHGT-
451V, 45 Brondcast Flaga. Dayion. D S5a0d o
Eqlis. - EOE

L5M, WBMO'CBS n Bemingham. AL Cppotueity
fir RESeitvg ang creabve pomon 10 wok with B
parson stafl Gandicale should rase presious LM
AEpet e I leHireiion sty Whus] et I
trann A dieett young mesmibes of stall s be
A 10 pidh and Chose Special myEn e Sppaut,
figs. Pioasn pond rRsima. midreheas and compan:
sation reads fo Gary AnddicH; Ganehal Sales Man-
o, WENMG-TV. PU Box SEdtE Bermngham, AL
505G No phond cats eass ECOE

Ganeral manager: WYBE-TV 30 Phaadelpnie o
granarools. mullr-Cutsral . pulne. [eEvgion wlation
tasgobng unersaned Juckencas: Candanle mus!
naywa palofEdn Bodocosl of cablié as wed a8 man:
Agamard expetiance. and. axcdlient COMmUnEa-
fioh, lundrusng . and imarpersanal gein  Woman
el NGt arn SInngey BNcaurBgEd 10 angoty
Anbcipaed slad dite Jung 1 1002 AppHcatans
misgt bo ecosved by Maich 2 19%9@ - Pieasa spad
1 Personnel Commitles) Box BL200, WYBE-TY
a5 G117 Aidgs Avenue- Phiasaphia, PA 10128
EQE
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Prug_rim direcioroporalions manager; WETT-
TV, Fos-24 is seeing canchdales 1o program sia.
T and conliot on-air ok BR in Commuanicabans
of eetaned hietd of Bouivalent independent FOX pre.

GITinG Expenence. Agdem al irerbredng ramngs,
adrulkar weh mashid conbol, procicton, promaton
g sponts production Good negoliating and ara-
Iytcal shills. Send resume lo Kent Lilie Gepenl
Elsgm;m PO Box 47424, Menphis, TN 38174

TViradio sales postion  |menedialy | cpanng,
broatkcastng s cided imdinanenchandisng-sales
promsahan fiim (38 wrbrg] TVisales sxpenenos ra-
gueted—lima, travel iIManday Friday). Daw aganst
penienous commession, sia ligure polanial Arsump
and rgcent picture: John Oémace, President, CCA
Ine . Box 151 Wesiport. CT 06881 EOE

Experignced tolavision account exscutive npos-
od lor VHF indepengenl siaton n ihe Midwest
Prelar 3.4 yodrs ol televison salis niperience.
Seied resiare io EMSPETV. Atin Genesal Salas
Manager, BSTE York Ave, S0 Mirseapaolis M
55435 Mo phone cals please EECH

Experienced agcount  emscufive: FPFHD-TY
Phesdtu's Classst mdepandent. seekf sniiasic,
crealiva, hard-working AE nal ndrmd ol 1he chal:
lenges of (e 1000°% Prled inesmum (hree years
oadcas! saley dxprionce; shory ol rew Busi-
NEss development, soid grasp of marked tesaanch
cofagen ree Send resume to KPH0-TVE, De-
parmant 5, PO Box 20100, Phoeniy. AT AS036
Piease, no phone calls EQE

WELP WANTED LEGISLATION

Lagistation: Awich-winning public TV assocmion
Sepks congredsional representilive Reguses mn
5 years Expenanc in aflecting natonal policy, B
pecially in sppaopeialions of Sgucatan Expationds
n_iplecommunications, - adpecially public Bigad.
castng andor TV, highly desirable. Mid-8506 10
migk 3608 + benefits. Please lofward a fettes listing
ur ﬂ-rllﬂlﬂ".'-ﬂiiﬂs_ and a resume 100 Ma Vanessa
Armstrong, Americas’ Public Tatevrzon  Stations
1350 Connechou Avd . NW. Swste 200, Washing:
ton. 0C 20008, EOE Desdineg: danuary 31, 1992
No phane ¢ills. plesss EOE

HELP WANTED TECHNICAL

Chigd enginesr: Juneau Alasks Manpges plan
Ny DperEhons Band rmainlensnoe for gtudbos ang
fransmalteds. Admingtars deparimenl budgad and
aH: Roguaes advanced Haining i beoadcas on-
Qireoting, knoewingge of audo, sMdeo. aatelitg mi
CIOWEVE: ANG  IFAMESMTEEon SySIeme. SupenaBony
managemenl axpetancn  Tedmwod hgh prodec-
fivily and professiomal  mtliluce essenhad  Salary
compatidive, ©0E | eacetent bensfils  Unlimilisg
potenial fof prolessional growth of Haghly vinikia
pulbbic DEOBROCENING OPEralon wilh commmimeand o
focai peoduciion und comminity serace - Send iel-
ot Nsum nalany hesiory. nolsiences 1o Franke
Crovelay. KTOOD Fd & Ty, 334 dih Juname AR
20801 EOE

Enginest-in-charge: Motee ol lor Med Allaniic.
based 40-boot bronacaa [aciety wih thegam cam-
eras, 5omy 17 and Beta SP) GYG swilcher. ADoas
DVE snd sl stoms:- Chyron, sle Canddgabe: st
Mg wiveral years on-ha-iaad acpetaned. willing-
neds 1S fved, excellsnt atsiity 10 Oaal wity chanmin
and be & leam player Excaflont salary and pene-
fits. Send resuena and satary requirements i Box
T-600 EQE

Maintenance supervisor responminie 1or @ main
lenpnce and mpads of Televigion Deoaoers saup
mont and tacilives. T-yaar degrsg in alecioncs, &
¥EAIE P ECONT ERpEraeE 1 bl thaprtenand e
ofganizabanal abliies ana can work Sewbee has
whir negded. Soend osumg o WAFF-TY. Dage
AA Box 2116, Huriswlie, AL 35804 Loat digy 1o
apoly | March 15 1992 EDE

Television enginoer: Stale-ofihe-arl beeyisan
B Tadkg: broadeast:laciily with' sabiile: woknh =
Lepkng &h indnaduad wiih onddves yeard of exps-
nenceE n Me pparaion and mainienance of ol
=ion angd radio produchion Daadcas hmegsTamt
FCC hocense andiyr SBE cerifaabon waih twe- of
four-year relmied degree prolered Send ieler o
npEkcation . and resurmg io; Human Resources 0
ligw, 1SAC. AuSahle Hall, Grana Valley Suse Lini
wirisdly, Allgndale, M 45401 Deadiing dala Febiu-
ary 10 1982 Gerand Vadey Stade 5 an equal
oppoertunily alfmiatee @Boion: employer

HELP WANTED NEWS

Hows direclor: Wo'ra locking for & new coach
load B new mews Team. We've pod an SNG etk
and a beautifl news-liled, southe:m coastal ciy
Mew we need a leader Musl be hands-on, nol'n
cherals ifter, 1 you can masage. motivale and el o
YOUnRG newErnem,: sand fesuma and newscacst 1ape
b -Harvay Lioow. VPAGM, WSAWTY. 1430 E Vie-
gry Crewe Savannah GA 31404 EGE MF

nities: Aggressive top ity adliliale lookeog
te slrenginen atready stong slatl EJpanu-qs -
pated lor modming. weskend. 11pm prooucErE
MGON0aNG ANCho, EERIQOMHTT MEnager. fegdrio
Ve wand tha besl Mo baginngss.: pranse Resurnes
oniy. Aeply o Bool A-37. EOE

Wanied: 11pm producerWNEM-TV. Top ranked
Labah ] i lor slvang Meide  IBgoersing
Contagl Ron Petronch, News Dwacior, Mo phone
cafs 107 W Frankhn Szaginaw, b GBEOT EOE

Photojournalist; immediale vacancy on Flonda
Gudl goast &en 18 monits deading nives photo-
graphy-and; oditeig, e Sxparenco o paod: Clen
drvng fecond; molivaled ine inibdatie-taker Non-
okl EED, Minonlies and women ancouraged
Rush noh-returiabée tapes. resumea wilk relerences
i Kenlh Croos  Ohisd Pgtographar. WEAR-TY
(ABC) 4590 Mobile Highway, Pansacoln, FL 325006
STy, D phone, caltn

nE:"u“ leved m?u nEn-mlurnthe lape
FESUME: [ . BAQ Cyprass Mill fbad
Frorenes, AL 35630 EOC

Anchorireporter: Malvalpd marmasg moven
COMYTRICEIE (0 mgsses: [ youre (ho Dol what
EEOATATES you from e fesl® Show me, Producar:
Showe:s2atkens nesd ol Boply. Crealme® Lodk ipe-
ward ha each haw news day® |f you're sithar of the
. BEnd ndf-rMumnabie evendhing o Dean
and Bob's Mews Haven, KCRGTV, 501 Second
Avenrue, SE Cedar Ragsds 14 52401 EOE

Assistant news director: Locking lor taxe-charge
person 1o handie day-bo-diy operalons -and Lpe:
midl progects. Outstanding peoduchon and | wiing
=Rilg foguined. Must Mave supeib peoble sRills
Tapa ond resume 10 -Sleve Hammel, Mows Dinec-
toe. WHEC-TV, 191 East Ave . Rocneésier MY
14604 WHEC.TY = an EQE

Weekend anchaor. 1 Haghly BRRIGHLE [re-
legsonal for 1 slahon i progresewe. Nigh lech
markel Espenence: Thres yems prohor—Rvg
yean repoder Send resume, conbdiential smlary
heslory and 1aped examples 1o Mk McGao. Newe
Dirgcbst, WARY. T 1000 Mawibs Sana Blvd . Huris.
wille, AL JSE0N o call 205-533-3130 enl 206 for
e nlormaton. EOE

Producer: Emmy-wimnng sidon necds creaive
indiviclud (o oroEUCe ety TS B0 NEwSCHEE
Don i nised: 8 show stackor Ong yerar cofreneial
TV expanience produtsg a newsdast colege de-
gred. edihng irowledge. 147 non-relurnable lap
ol yout Dl shaw, rasume and relerences 10 Mac
Tromgson, News Dirtgtod, WCBED.TY, PO Box 679
Charasdon. SC 298402 EOE Dnsg jeal mancdaiory
Na. phore Calis

Fox 5. Mew York seeks expenenced product
MmANGQE 10 copidmalé all ireRon praducion &
ity foe WRYWTV anid ofhar Fox umsti in he
York: Prepiig and adminesiiale shenw-spesiie g
deparimental bidgels. Superviss snd schedile |
directors, Al B 1BehRAICal e T gt
Estabigh ana masitin on-a aparsing aadar
B procedinos. Five pears expansnce as a fiske
mlon director. pralarally i @ farge maka) e
muim two years ol managemen) dagivmence. b
be tamsar wih all elemants of Iekevsion pooa
hom including epnolis. Sendd evime e Whivy
Peréonnal Doparimant. 206 East 6TIh Shrsat. e «
Yok WY 10021 Equal epporlunsy smoloyer

Senlor wriler/producer wilh depanment mans .
aspiratons wanled ko creabive sefeces depan
it i Bop Jen markel Wt be shallad, wiipo g
hands-on progucer; atnhly o ANAQE-and die
craalive’ pecpiy. Bhould have siralegee viso
fetpvepon atheeitisng, EOE MF. Sand resiure |
Hox A-38

We are bullding America’s best srmall-manal o
it and nedd Some Desp! Wa te Incaked ) oo
fha kst beatiful Bpobs mibe LS | ureermily towr
Bkl resoit DN ouRsRIfS wish i guasty al g fhat can
be Daal' We ndod 8 proguction manager wea
producens, siiled snginears. program pmduce
wirographers and direcioms. 1 you winigt liee |
joet DU aggressive and prolessonsl isam pledss
send & resume o Box A2 EDE

General or station manager. Exponencn Sl
tom sireel 0 GSEM plos rep. masagamen| bibe
hands-on 0 bisdgel. slatdn bolh afldate and inde
pandem Southeas) US onry Begly 1o Box &30

Chlef engineas, dwechyr ol engineming Hgh
rhaEvaipe B guathed wih 20-plus yaare gxpo
oac in TV, babh in amill &nd lerger makets Exp
nancod walh oW CONSTICEON, . LUnan NEgalalal
and conlracts. All sepecls al slalon oparstans
Pease reply Box A-20 ;

Outstanding sporiscaster (Gleo knowiedgeil
A EDEIEON) (O0king M 8 Gooc s1aiom il wisch &
work. Ca# Bd. 218-529-0131

Vielram: Soumasst Asia. Amencan gemaramil
pased 0 Bangkok avasabie for TWe-news Ass0F
ment, BYW.A0D camere Callof Ik Jofn Bass:
-2 F5-RE01

Sports anchormeporier secking bes) fullboime oo
Al POSON — Dt iy e dodl nor Ipok i Lisiver
sity of Southern Callormg - 0p0ets anchonng.-oar,
Tresan Spofis aporing. Soors inamstios KREC
TV, KCHS-TV. Los Anpeles. Haady o jan your &l
inmedialaly Bhan 213.891.4407

st: AMS MWA Seals @5 MS di
wrees Four giesl years in Mowaiies  Avgiabsy
March 150 Upward pound Alan Sepks 4714-28d
LR e :

MISCELLANEOUS

Freo wvoloes: Network quaily;” ghesl mies
mrnmnﬂrmn T MY rriale and bemale
wio'h vDiEhie for, your weskly promos, atc, Cut
cligniy inchude Nickeindean, Litetme, Trave San
nal plus indies Try us Do ior oo weos Gall far
dime. Ron KnightSusan Birkdiey B00-3X3-H108

48 Ciansifiea
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#

ge on TV Many nesded ko Commercidls . Now
sty g @8 A For casting indo call G15-Tra-T1i1
o Tl

iependent Television Sorvice [ITVS) 5 sookng
seoaals har lim and weded phogects stended lor
preadcas] G pUbSG tRevrsmn [TV funds inds.
prilsont ModuCers 10 Crelie programs ol 8l
qnvies. Open oah deading. March 16 1632 For
gesines \TVS, PO Boi 75458 Bt Paul MN
on174 B12-225-9035

A8 sorsuAont sl g Betler—il 5 Mg DIGoEE
ese e i ou Beyoar Prloey! Ak -g0oul Dur ol
e portighn of services. Medin Minketng. PO
146—P50  Paim Harbor, FL JMEEZ-178
v TRB-3603 or lasiia 83-787-5808

| Jobi hinling? Broadcastng s Desd @rigiiymul-

2]

- Siatier and Associabes belps you move wo.
chardy B plecomant nalp, reponiers and &n-
s Audilion 1ape il 604456347

oo

ALLIED FIELDS
- HELP WANTED INSTRUCTION

Communicalbon: indiana Siate Linivarsily See8s B
o orparson e its Depadtment gl Communichlon
whon ineludes degres progiams in adio-lelma
i pairnalisny and commyngalon Ehaeas
degariment has 17 tenare-rack tacuty, 500
rmgracusie magds. and 50 greduiie sHE0enE

naster s degres progiams. Candidates mast
o aPR D[4 eduivalent) and must haoe gesmon:
poied excelignee e feaching and Scholershap
¥ 3nd siary Ere compeliing. Send apphoatan
wita 10 Chpsrpargon Search Commiltza, De:
rwrd of Commumication Indiang Sate Unver:
Tera Hawte. 1N 4TE0S. Applicabons receied
- Fabnny 17, 1962 eantol De assuni congd.
#asan 15U = an ANEDE

—i

oD

B W

il adcasting: indimna Stobe Univeraty imdles Ap-
Sons for an anbcipatod 1emed-irack assstan]
yssf posihan, 10 each couwses in Brogdeas)
rarsrn, Telowvsion Producopen and Beoadeos)
r - Enchvichunls with pddilional expedns m g
ich as de-\-esuging Fele by al Hp L e b kg e ey o]
5 00 rachaTeiEH RO an SCUC BTN Wil D nien
wenlinl comgidaraton PRD or MA and pro:
i fapanence requingd. Commement fo re-
o and sahgarshuip expecied Eveienca of
#octeng elfeciivaness and poolestional gchoiany
B fomancn @ik mauired Send leltor of appled
ol ikl @ardd thime @ila Ol Fecommantis:
1o D Josepn P Tenesstli: Chairpé rson. Radin
wigion Fim Search Commatioa Depanmen o
uwrunamlion. Inciann Sinle Univeraily. Tede
'_:‘ I8 7RIS Malarugls neomwvsd nlier March 1
cannol  bDe  guataripod  DoneaElion

o

In
L

"

Bt tadcast journalism educator. Fenk Open. Thi

sehpey School of Jourmnalsm = S6eking 8
WG jowrnaksm educatol with exlimEve pre-
Tal expengnce A masior's degree is pre-
1 Tesching wowd iocus on Al aspecis. of
vt sournphism, inciiding mddTY rews pos
bom, ENG. and ofher relsled courses  Thie
ool s more tron BO0 majon in s fully o
e undengribchianbe SpencEs B MBSIRr'S
A PRl plogrens. Salany  range  $35.000-
MO Applicaton deadine fanuaty 37, 1992
o mesume i Rotaat K Stowadt, Saarch Chair
v Beripps Bohodl of Joenaiem Obio Uneenrs
Alberrs, O 45701-28M An Equn! Opporuniy
e

| -

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

West IHI;.‘hlgjn bropdcasiing necrs credinn pro-
rresbarT o srE |10 Goodchripte andt proeiiate on-
aif pncmntion lar TV s wale lor broddcis and
phnl. Reginies ongHrei yeirs ialaled Bkperance
deqgres. compulel MEmey. Supanod. wanbag gl
amcl TV sadio e aauerne shils Send Hier. rasurma
gt (Rned nikfalLRA DS witiisg dampies by Fab-
rgary T TR, no Kipan Frigmdr, WGV WEVE T
WVLEEM 30TE Yewsd Futlem, Geding Rapidd W)
mL EOE AR

EMPLOYMENT SERVICES

Governmeni [obs 516.040-556,230yr. Mo 1
ing Cadl 1805 06Z-8000 ast, RTAXY o cureni
fpera!l it

Law enforcement jobs. 517 520-560 GEZ v Po
e gnenll siae paieol, coivecioeal olicen Ca
1-BO5-9E2-8000 ExL K.7R33

EDUCATIONAL SERVICES

Dr-camesa coaching: Shapen TV repomng wnd
archoring l@leprompolal  sils. Procce  oul
chrma e Crdicngy. Povabe MEsons win o
ABC  Wews cofesponden Group Wik
Mach 23 9149371719 Jule Eckbnet  Ecaher
Special Produahions

WANTED TO BUY EQUIPMENT

Used 1" or VHE
quinhiss Wil pay . Siogkng
301-054-3500

Top dallar bt yhor U<sd AM af FM lansmitiae. Cal
now  Transcom: Cong. BO0-44 18454

i Loaking toe g
Can Ganpal Viceo

FOR SALE EQUIPMENT

AM transmitters: ContinentalMams ME1A 1EW
CCAMOCM 256w COAHamsREA BREW, Har-
PR, SOKW. | Transcom  B00-141-8454

FM trensmitters: BCA 205w, Cotng 108W, CCA
2 oW, Colins TRW Transcom B00-441-845

AM and FM tranamittér, usdd, meoefent condhion
Guaranseed, Financing avadabs Transcom 215
BER4-DBED. FAX 215-BB4-0T38

BE-FM30, 1981, Completaly rabull tnad to yous
frequancy, warranty, wiFi:30 Trenscom BO0:441
f454

Broadcast equipment (used): AMEFN tansmilteds
AP, STL s antennas, Consoles, proCeRang. uen-
1ables. automahon, Epe equment, monloes., BT
Continntil Coommunscations, 3227 Magnota Bt
Lors WO BI11E  314-854-0407, FAXK J04.504-
B4y

Blank tape, hall pricel Pariect o edding, dubimng
of shucho | teconding, COMMEMBCiag,  MFRImas, Hu
dont projects. iraning, copying, ate. Elcon evalual:
ed 24 videocazseins  guisaniesd beondcast
guality Call tor cur new catilog ' To order, cal
Carpel Videa Inc ol free, -B00-238-4300

Leaso-purchase opibon. hNeed eaupment foe your
o, telvERon B¢ cAbie opemaion? MO down Dy
ménl MO financiall up o SI0.000 Carpanl &
Associnles. b Yoice S04.7ELES10. Fax 504
1647170

1000° tower Slanding in Altdon, Nebraski By
Rline [owe inchudas & 18 coax. Purchass & gace
wilh fand and bulding. or mave anywnera. Gall Bil
Maehan. 303.TEE-ET11

UHFE TV transmitters 2 avial F080 110KW. Low
thand 4 good Kiysirons low price Bill Kichen Sun:
el Mipoia F03-TEE-H111

Equipment financing: M ¢ used 60
monthg. o oo payment, o inincials reduined
under 535000 Ralnance asling  equigmon|
Mok Wilson Exchonge Nahonal Fundeng. - 1-Bp0-
FrR-0185  We do stiehan Dusiness

Subcarrier space for renl: 92r0H supcarter on
£0000 wat! EAP Badton station Call Loty Brocs ol
WHEMN B T-250-BEA1 MW DBdadE

Used inlevision production equlpmant - oo us
o oath TH14 at (he 1992 NAB Conednlon Jamuary
MeC27 A M she Shemdan Washingion Hode!
Wasningon, DG - Modia Concepis. Inc. 316252~
00

C-Band transporiabie available lar ong or shon
toirm feane. 5.5 Comiec otzel TH amenna 3 oo
combening nabeceds redendant. genarston wilh &
withoud traclar Call 1-B00-E1L-E530 lor inlonhm
lion

Surplus equipment; 300 - equip sacks tof sake; n
Sock, immed dety. Mover used Smilar o DFTIMA
AA-TOT524 Verical cobinel widoois, sholvas 16
oullel @lee powsl SAp (TEHKMWeI9D) Cal
Vet Muffngs, 301 -428-7363; Bont Behna w1345
of Noima Gowley $7384

Harris MWSDB transamiller sioeo exciler, iodula:
tipn monilor, pHager und, 3 1550 towers, 3 fine
mroce - Cosl- 550,000, Askang §75 000 for all Wi
£ indthschaal Mesmrs: Gall M D Samath 205-533-31131
WF. Bam-dpem

Useamaw TV transmitterg, ful powarLPTY. one
innbs, cable. connocions STLE. el Sive Ihou.
sands Broadcasting Sysiems. BO-5E2-6550

COuality 34" broadcast tapas: B0 rmunules. - 8500
7025371820 Groal lof sndpmedcid disthiutods

RADIO
HELP WANTED NEWS

9941#“
QULITE
=
(1 T
RADIO NEWSCASTER
il i i e time ndrasic et waried for ma:
sor markpt. FM Waarhnglon, DO radso Slalon 2
1o (3 et ATRPMCTRLITE O R TICR TENUANRE
oaliege ophongl. xcallent wilng skils manda
lnry. Looking fne Midndly, iahgent cdebivehy and
AEkDy ) wioik Jeed undief prassule
SEMD TAPES AND RESUMES TO
CHUCK MORGAN, WLTT-FM
5912 HUBBARD DRIVE
£, MD 20852

ROCKVILL
WLTT-Fi is 2 CBS owned station
and 50 pqusl opporfuriy

KLEJ-AM, the news leader of Texas is
looking for a Reporter’Anchar with al
|easl WD YEEFS NEWS BXperience in a.
medium markel. This position requires
a person who is aggressive, a sell-
-gtarter and displays greal interviewing
skilis and is a team player.
Send resumes and air-checks to:

Janet Evans, News Director
KLB.-AM
8309 North IH 35
Austin, Texas 78753
No phone calls please!

héﬂm&u JEn 27 1992
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HELP WANTED SALES

NELP WANTED PROGRAMING
PROMOTION & OTHERS

Telecommunications
Marketing Rep.
NPR Satellite Services, a leading sup-
plier of satelile ransmission services
for the radio broadeasting industry, is
loaking for @ marketing reprasentatve
with excellent presentation skills. Qur
services  Include spors  satallite
networking, fransporable  uplinking,
adhoc network services and dedicated
transponder channel leasing. Cual-
fied applicants must have: A proven
sales frack record (3 years minimum);
excellent written and oral communica-
fions skills; degres or equivalent expe-
tience, fechnical sales experiance,
and demaonstrated knowledge of the
satellite and radio indusiry is pre-
ferred. Salary, commision and bonus
plan, compary pald expenses and
penefil package. Send resume, cover
letter, and safary history 1o
NPR Personnel—# 147
2025 M Street, NW
Washington, DG 20036
EOQE

SHARES AVAILABLE
FULL CLASSC FM
SEDONA, AZ
COVERING FLAGSTAFF
& PRESCOTT

213/652-6192

MARK
WAINWRIGHT

" 19 years-expenence as morming. and
alternoon divve persanality
" Phoneg, humaor, ntérviews and comemu-
nEly imvalvemend
" Versalile perommer, axcellent produc
lsan sRills
"Varous alichecks available, ncluding
WUR, Detroit, WISN, Miwaukes, WTIC
FM. Harlpad
" Greal it Tor newstalk. Iwl-senaoe; o
personalkly adult larmars

(914) 949-8596

SITUATIONS WANTED PROGRAMING
FROMOTION & OTHERS

TECHNICAL
DIRECTORS

in only tve years, QVC Notwod has be
coma the Ia.rg&s’. and most successiul
cable shopping network in e country
maw reaching meore than 43 muilion
momes  nationwide.  This  imprasaneg
growlh has created a need lor & Techn-
cal Director for cur excitng new venture
Thie QVC Fashign Channel

Warking a1 our stats-ol-the-an lacsity in
West Chester, PA, you will work on a 24-
higur felewision oparalon contralling sav-
eral robolic cameras whila directing and
technical diracling @ ve TV show

Il you have solid TV producion ex-
prnence, knowiedge of Grass Valley
Switchats plus a lof of ambition ang enar-
gy, wed ke 1o hear lom you

We aller a compatilive salary and bene-
Mg, nciuding relocalion - assistance
Please mail or fax your resuma 1o;

Maryanne Delaney, GQVC Network
Goshen Corporate Park
West Chester, PA 19380

Fax (215) 430-2368.

We are an equal opporiunity am-

ployer, mfl.

HNETWORK
(Puabiey Vales Conrindnce

MIAMI CBS 0&0 |
NEEDS PROMO WHI2

(PROMOTION WRITER/PRODUGER)

If you're an idea person
with great writing skills,
join our team.

Mirst have at kaast 2 years exparience wiiting
and producing breakthrough onsair promas
for broadeast or cable with a hesvy amphasis
O naws. promation, inclisdEng series, imag

and daily topicals.

Codlege deqres prefomred

Take your best shod. Send msume |
and dama reel 1o;

PROMOTION DEPARTMENT
WCIX-TV-6
8300 NW 18 Terrace .
Miami, FL 33172 |

GBS m an Equal Oppeoriunity Employar dnd encoutge:
wam S mingnties 10 apply.

PUBLIC NOTIE

THE PUBLIC BROADCASTING EEFWH:E
IFES ] telgiad T e @ VEAT nalees 00 liee i
procrmmety 200 Dcarors. The VEAT nesvon Wil o
Wil FLeGand il Bacts woap dits
wilon sorncen Ouailed Soder
gy WYALETIR BN RaeD 6 el 4
linarr @ DEe Al g mloraciye dals and e
WEAT notworks ol 200+ wrlm |
Gopsm arvailabie Irom

Wi, Owen C. Wood, Diregior 9}
Sainllive H-mmrm
1560 Ir.ldﬂucl.ﬂm PBS
Aloaandria, VA 2314

1 TG0
Duadiine for responss ks Felbroary 10, 1551

PROGRAM - OPERATIONS DIRECTOR
PROVEMN Bofiom L Oy, Dogrened Accoorimn]
+ 5 yra o Programng Peemoton Bungets. & 85

i o G MC ]

.'l..-'|.1| Tr.n:- LI'. s
David "Bob™ Harper
B01-166-1586

MISCELLANEDUS

Localized TV Weather via Satellite

Fion plabtnn sospaedan| stafors e Aoy ol o
=1 e" -.-M1"ul-- -4 '\r-\All a0 AMS metietin

i ;" air ime Best fravel pnoas avisiable
et o 1 Limited Offor—Call Now!
o HpeCLC LA & d had Hyacinth Internatlonal, Inc.
Call Edward 3* Pe’ Gerald Adcox, Jr.
(B01) 352-6673 (8904) 469-4787

TRAVEL FREE
Dur company will gy (ravet anyeme |
aryplace. ir ralurn ko vour uinsid eienssin

INVESTORS WANTED

Silert or Active Pariner
Mesded For Radio Siation
Purchase in FLORIDA

Confidential Reply
to Box A-43

We’ll give you all the credit

FAN: (202) 283-FAST OR MAIL TO:

Classified Dept., 1705 DeSales Streel, NW, |
Washington, DC 20036, i

‘We also accopt American Express

e
Y

48 Classdisd
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ALLIED FIELDS EMPLOYMENT SERVICES WANTED TO BUY STATIONS
MELP WANTED SALES CONTINVED |
[ R SALES REPRESENTATIVE | | —s=~mr=~ ||| Midwestor Southeast
ADCASTING Magazine s seeking a -.l"l.l'.l:ll' f e LVJL o | If you have a problem FiM

J'-.nrplr_- pasea ‘:-d|l':“- represeniative

an 1r_1r:ullrlr fo ouwr siafl. Minkmum 2

Jarg pulside sales experence reguined

owiedpe of broadcast indlstry h alptul
me [FEVEY regue a0l

CANADCASTING, racenly purchased Dy

shnats Pubthshing Com pany olleis a

smprehangive banelits package in add-

n 102 compefiiive salary for this: post-

sase Torwasd your resums and salary
spiremenls b
Ma ogan
West Coast Sales Manager
Bmax:lnnatin% Magazine
1680 North Vine Street
Hollywood, CA 90028

WMF Y B0 phir cadis picas

HELP WANTED PROGRAMING
PROMOTION & OTHERS

[ AUDIO PRODUCTION
Full-Sepice Allanta Aodio-Video Produc:
an Facility incorporated singe 77 seeks

sime awdio enginesr producer witom-
srcialbroadeastTV &  Radiodindustnal
petience, Video Sync & Sweatemng
“4ll BOB BYRD, 404/329-0806.

EMPLOYMENT SERVICES

| California Broadcast Job Bank |
| For application information call

(216) 444-2237 I
I salilornia Broadoasters Association

b oo ol

r 'S S 5 6 8 8 8 6 s s G R b F

HoftLimne""""

'| TV Aunchos, Raportal, Wikt SRy, Soan,
Frochaood ond Entry e Jaba

'i R D Jockay, Nawa, Pregrom Dencior

= Sy cangd Enley Loawd | el

1-900-786-7800 x

3
) J:pmpqp—”rﬁ#v#kﬂ‘wlm}
NN EE S SR S AN NN
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GOT THE 900 NUMBER BLUES?
TRY MEDIALINE
TW's Job Lskng Leader Since 1986
RO OUTLAMDISH PHOME CHARGES
NO STALE, DEAD EMD LEADS
JUST LOTS MORE REAL JOBS FOR
LOTS LESS MONEY

T et ol 00T 0TI a0 408-548- 5000

el ive

THE BEST JOBS ARE OM THE LINE
P Bos S1008, Pacse Groen CA 33350

Prnss: (1] Radio jobs, updnted dasy
[&] Tolgwepion jobs, updaind duly
(3] Moas “tatiing rasumis”
4] T record “maisng resurnis”’ Beg

station and wish lo sell, we
are interested in possibly
purchasing the property.

~ empiayars b mecard ot openengs Tel: {?ﬂd-} 487-1589
6] Weakly memo bo improene your o
ST, TP s
_1-9“0-725-1{2?§ FOR SALE STATIONS

Find that Television
Gr Radio job this week!

Wookly Magazne ts TV and Rardes Jobe:

T dainga Bpaia,

g, Wanbar

T b, P, |
. P

T e, Rt mend

Emiey Lnrsl ub

i S Vel
waret wnl

Coar e g s
iy iy P ity
prisl et

“w:vm o e s
1-800-444-6827

1 wosh J:85 1 ronth 31995 0 mantks B9

g w11 T S B b T S BOAT Tremg, 8, GRS

Mine Y

Miaghine

Blows monsy andior coupens
Patrons try to catch
kYy | o many as they can

L (308) 788-0135

FOR SALE EQUIPMENT

*AUCTION”
45 Fool MOBILE SPORTS TRUCK

Wednezday
FEBRLIARY 149, 1992
a1 10 00AM
ELK GROVE VILLAGE, IL

Inspection Registration Auclion Locatian:
Swiderski Electronics
12040 Groondead Avonu
Eik Grove Viltage, IL

Equlpped Tractor Trailer.
Inspachon and Regsiradon on I

fufey T 1992 Terms: Cash Cemliad
o youl Cornpany ':"'_'l:l w1 Bn IPre

Cilerad by

PROVID SUPPLY CORPORATION
Call (314} 469-7297

sy, Fpl-

Letier of Croall hom wour Company's Bank
Cpuarankeeng Paymonl Payesnl in (Ll cudk. Dy
1200 NCOM on Thuractay, Febmary, 50 1992

FOR SALE

" The Deer Fiver Group
Washingten, D.C, — (202) 659-3331

S. FLAFULLC FM

Booming Marke!
For Sale by Owners

Reply Box N-50

FOR SALE
Clasa © EML 10 KW AM
FMOM KMTA Miles City. Montana
Top sutlience sham, Hegional sgnals
Ceves South Eastien Montnna,
Ml ggqussman. Sales growth, Sieady Bronomy
5565000, NEme youl Own lafms

Call Paul 612-222-5555

Mississippl Tkw AM
Class A FM CP
Profitable, good equipment
$100,000

601-442-3602
Atter 6 p.m. Peter

VIRGINIA F.M.!

Serving a large and desireable markat.
« New B.000watts = Great mdio market =
b Great apporiunity « Bargain af 5395000
+ Minorities are encouraged 1o nasnund .
« Dan't miss this onal =
FAX (B03)-297-T188

AM/FM COMBO
Colorado Ski Reson
$05.000
Terms for Qualified Buyer
415-391-4877

Broadcasting Jan 27 1892
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FOR SALE STATIONS CONTINUED

SECURED PARTY’S SALE AT PUBLIC AUCTION!!

CAPITAL STOCK OF WGUL FM, INC., GULF ATLANTIC MEDIA
CORPORATION and GULF ATLANTIC MEDIA OF GEORGIA, INC.
OFFERING THE STOCK OF EACH CORPORATION AS A SINGLE BLOCK
SALE TO BE HELD AT
THE OFFICES OF DAVE NEWMAN AUCTIONEERS, INC,

427 MAIN STREET, SAN ANTONIO, FLORIDA 33576

THURSDAY, FEBRUARY 13TH AT 3:00 P.M., E.S.T. 4

All of the issued and outstanding shares of the capilal stock {the "Stock”) of. (i) WGUL FM, Inc., a Florida corporatian
{"WGLIL™), (il Gull Atlantic Media Corporalion, a Florida corporafion ("GAMC"), and (i) Gull Atlantic Media of Georgia,
Inc.. & Georgia corporation which has commenced chapler 11 proceedings in the United Stales Bankruplcy Court for the
Migle District of Florida ("GAMG" together with WGUL and GAMC hereinaller referred to collectively as the ~Debtar’),
will ba offered for sale to the highest bigder at public auction by Rhode Island Hospital Trust National Bank, a fational
banking association (the “Secured Party”), subject to the terms and condifions set forth balow.

The Slock will be offered and sold pursuant to the Florida Uniform Commercial Code and the sale shall be subject o the

following terms and condifions:

1. The successhul bidder shall, at the time of acceplance of the bid, execute a coniract 1o purchase the stock (the
“Cantract’) and pay iwenty-five percent (25%) of the amount of such bid. Such bidder shall pay the balance upan
approval of the transfer of control by the Federal Communications Commission (the “FCC') in conformity with the |
terms of tha Contract, The Contract will be available for prior inspection upon request. All payments shall be made i |
cash or by cashier's or certified check payable to the order of the Secured Parly

2. The Secured Parly may adjourn the sale hereby advertised or cause {he sale to be adiourned from time 1o fime,
without notice or publication, by announcement at the time and place appointed for such sale, or any adjournments,
and, without further nolice or publication, such sale may be made al the fime and place o which the sale may be so
adjourned,

3. Right is reserved (o the Secured Party to bid al the sale or any adjournments thereal and 1o credit the purchase price
against the expenses of the sale and the principal, interest. and any ather amounts owed 1o the Secured Party. The
outstanding amount of the indabledness of the Deblor owed o the Secured Parly shall net be otherwise diminished
until satistaction in full thereof or release by the Secured Parly,

4. The Stock of each corporation is being offerad lor sale as a single block and must be purchased as a block by a single
purchaser.

5. The purchaser must:

&, Purchase the Stock for Investment purposes and not with the view o resale or other disinbution thereol;

b, Acknowledge thal he has such knowledge and expenence in financial and busingss matters {hat he is capable of
avalualing the ments and risks of investment in the Stock;

¢, Be able to bear the economic risk of investment in the Stock;

d.  Be aresident of a jurisdiction where such sale may be consummated pursuant to an exemplion lrom registration
under the securities laws of such jurisdiction; and

e, Represent inwriting that he had access to and availed himself of such financial and other Information as deemed
necessary to make an informed invesiment decision belore offenng to purchase the Stock, and deliver an |
investment letler, in lorm and substance acceptable to the Secured Parly, with respect to the Stock prior 1o the
apening of bidding,

Only persons who salisfy the loregoing requirements will be permitted 1o bid a1 the sale. THE SECURITIES HAVE

NOT BEEN REGISTERED UNDER THE SECURITIES ACT OF 1933 OR ANY STATE SECURITIES LAWS AND

MAY NOT BE RESOLD, TRANSFERRED, PLEDGED. HYPOTHECATED OR OTHERWISE ASSIGNED IN THE

ABSEMCE OF AN EFFECTIVE REGISTRATION STATEMENT PURSUANT TO SUCH ACT AND COMPLIANGE

WITH APPLICABLE STATE SECURITIES LAWS OR UNLESS THE ISSUER RECEIVES AN OPINION OF COUN-

SEL, SATISFACTORY TO THE ISSUER, THAT SUCH RESALE, TRANSFER, PLEDGE, HYPOTHECATION OR

ASSIGNMENT MAY BE EFFECTED IN BELIANCE UPON AN EXEMPTION FROM SUCH ACT AND APPLICABLE

STATE SECURITIES LAWS. The issuer shall have ihe nght to insert the loregoing statement on all cerificaies

evidencing shares sold pursuant lo this notice,

6. Any sale shall be contingent upon and subject to complance with all of the applicable provisions of Federal or state
law, including. without limitation. the requirement of FCC approval of an application for transter of control

7. The above larms and conditions of the sale may be subject to additional or amended lerms and conditicns 1o be
announced al the time of the sale.

Further information as to the sale and such other information conceming WGUL FM, Inc., Gull Atlantic Media Gorporation

and Gult Atlantic Media of Georgia, Inc. may be examined by qualilied sophisticated investers through Dave Newman

Auclionears, In¢., P.O, Box 1148, San Antonio, Florida, 33576 (No. (904) 588-3003). All Information concerning WGUL

Fi, Inc.. Gull Atlantic Media Corporation and Gulf Atlantic Media of Georgia, inc,, shall be treated as confidential and

each pany requesting such information will be required 1o sign an agreement of confidentiality prior to receipt thereol,

50 Classified Jan 27 19062 Broadcasting




FOR SALE STATIONS CONTINUED

BROADCASTING'S
CLASSIFIED RATES

| MEDIA BROKERS » APPRAISERS AT

RADHD @ TV o LETY F»"
A Conlidential & Personsl Service

NISTRESS SALE. Full Power,
illy Equipped UHF TV with Li-

}: T 1@ HOUTE 7. 8T, ALBAMS, VT 0MTH

rense. Equipment + 700° Tower

an Be Moved, Top 55 Market,
nwy Reasonable Offer Takes. Con-

30t Lou Kearn (415) 697-5471.

NEW ENGLAND MEDIA, INC.

BUTERS MARRET
Tf 1992 is your year to become an

. ouner, 2sk about our great current
listings or get on owr miling list.

(P B2k 5063 (F) BO-537:1450

" SHERWOOD.. 757

WP Enanc M St PN, Maiulitei, 0 BOAD 1)

708—272-4970

TV STATION
[Full Power) UHF
{Lake Dakas)
DALLAS/FORT WORTH
Mo Program Obfigation
Price and Tarms Negotiable
(817) 267-9725

SOUTH CAROLINA COMBO
COLUMBIA ADI

* posibwe cash flow

* new facilies

* establshed tommal

* ownigr operaled

* undardeveioped

* craalive inancing
DAN HAIGHT

FAX 404-636-1361

Southern C-2
2-1 pending..5100K down

So. Carolina Class A
C-3 In Hand.. . $50K down

FL Coastal Combo
Recently upgraded to C-2
Top 10 Growth Market

Central Florida
dew FM.. Positive cash 1I0w_

North Carolina
Coastal C-3. 549K down

(407) 295-2572

Kepper,
Tupper &

Fugatt

MIDWEST COLLEGE TOWNS
AMIFM
Upgradeable

100 Knightbridge Parkway, Sulte 350
Lincolnshiee, Hlinon 600659
Phone: 708 / 634-9258

WILL NEGOTIATE

FiitAM Cuality stations & area IN
FMAR Beautiul collene town Vi
EMiaM Sales & GF upin 94 s
PR Came oul big in book TN
M GF & zalas way up ChA
FMEAM Two combos small-terms ™

Betwark & Ind Tv's: make olfers Mi & OH
RATC Regmsiered Confractar
THE COMMELLY COMPANY
{E13) 2070006 » FAX (813} 280-0308

5401 W. Kennady, Sulte 480
Tampa, FL 33609

WERE FIGHTING FOR
YOUR LIFE

American Heart
Association

Al ordors 1o place daw‘h;lql acy & ol core-
spondence poetiin 10 this soGHon shoukd
ba zanf to: BR ASTING, Classiiied De-
partmant, 1705 DeSales St NW., Washing-
ton, DC 20036, 202-658-2340 (Inkemation
oly).

Payable In sdvance, Check, monay ordar of
el card (Visn or Mastercand], Full srd cor-
et payrmnl musd pocompEary - all ordans. Al
orders must be In wiising by élther letter or Fax
202-293-327E. I payment |8 made by creos
card, ndicate card numbear, expimtion dale
and daytima phone number

Deadling is Monday al noon Eastarm Tims for
the foliowing Manday's. lasue. Eaorller dead-
linag appdy lor issues published difing 8 week
contalning a légal holiday, A specin! notics
announcing the easier deadlina will be pab.
fighed above-this ratecerd. Orders, changes,
andior concetipglions musl be whn'med
wiiting. ~ NO TELEFHOME OHDERE
CHANGES. ANDVOR CANCELLATIONS WILL
BE ACCEPTED:.

Whan placing an ad. indicate (he EXACT caf-
eqogggslrad Tolervision, Radss. Cabla or Al
Bed g, Wariled o Silusticns Wanbad
Management, Sales, Naws, aic, If this inboerma-
Vion i omitted, we will determing the appropet
TR CalipgOry Wﬂ"ﬁ b the copry. MO maka
poods will pe run i all mdemabon s not in-
chudnd. No prsonal nds

Rates: Claszified Eslings (non-Cisqiey). Per
ksgue: Help Wanled: $1.50 per wod, 530
wegkly mintmum. Situgtions ‘Wanted: 75¢ par
word, $15 weekly minimum. All other classifi-
cations: $1.50 pef word 530 weekly mnimim
Antea: Classified display (minimum 1 inch,
upwand 0 hall inch incremanis). Per issus
Holp Wanted: $130 per inch. Situations Want-
od: $85 par nch, Al other classifications;
$130 pas inch Fee Sake Statfors, Wantad To
Buy Stabions, Public Nobico & Business Op-
podtunities advartizing requine display Space
Apency comeriesion only on display Spach
Froquency rabes-svasaie,

Blind Box Service: (In sdditon o basio &g-
vaniging costs) Siuations wantad: No chargie
AR pifir chassdlications: 515 par ad par issus
Tha chitzge fior this blind bax sendca appiies i
advanisers: runming Estinge aned display. ads,
Each advarisemant mus] have i Sepdasale B
nmber, BADADCASTING wil nal fansard
i, Iranscipts, pontolios, witing samples,
o other oversieed maleinls: such malanals
are retumed o sendar. Do not use fohders
Inciers o tha fiki

Ropliea to eds with Blind Box numbers
should ba addressad (o: Box (leter & num-
por), clo BACADCASTING, 1705 DeSales
51, NW, Washinglon, DG 20036, Please do
not sand tapes.

Word counft: Count sach la1l_:|I:h'fn&:'-'mil:w'l. -
Find, single gure or Group of Tgures of leflers
a3 ona word sach such ag 35mm,
COD, PD gk, Count &5 one word each, A
o numbar with aren code and (he 2
code count as one wand aach

The publishar is Aol regponsibia lor arraes1n
prirbng diea to lllegible copy—all copy mus
be clearly typad or printed Any and all ar-
rons musl be fepored 1o the Clessiied Ad-
vertising Doepanmant within T days of pubh-
cation dale. Mo credis of make goods il
be made on airors which o) nol mislanally
nitect the agvareement.

Publsher reservas the righi 1o aller clagsi-
hed copy 1o conform with the provistons of
Tithe VIl of {ha Chell Rights Act of 1864, a5
amanded. Publishor resansgy the right to ab-
beeviatla. alter, or reject any copy.

Bro:deasting Jan 27 1592
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Broadcasting's # By The Numbers
STOCK MARKET PERFORMANCE AVERAGES NERAS: sans F1TM)
1200 FROM JAN 1991 TO JAN 22,1992 e o)
/'_ GhF
e \_/_u-,ht
7543
0 — -F.5e
e ___,ﬂ""' Sqa
e +2.06%
00 [ 43"
+0, T 3N
4327
400 | — -0,24%
L8
m i A i L 'l i i i i 1 i i = III”::..
Jon®1  Feb®1  Mwr%1  Apr¥1 May?1  Jun®1  Jui?1 Aog®?1  Sop?1  Oc¥1 Mow?l Dec 91 Jong2
Hrvudumsting Busty « Other Intorests  Cable Programing Equipmont & Enginenting Sorvires
PERCENT CHANGES IN
AD EXPENDITURES SUMMARY OF
1989 V5. 1968 BROADCASTING & CABLE
BROADCASTING
Service ON AIR CP's' TOTAL®
Commercial AM 4,885 232 5.217
Commaercial Fi 4,570 1,015 5.585
Educational FM 1,507 315 1,822
Total Hadio 11,062 1,562 12,624
Commarcial VHF TV 556 16 872
Commarcial UHF TV BE76 168 744
Educational VHF TV 123 5 128
Educational UHF TV 234 10 244
Total TV 1,489 188 1,688
VHF LPTV 232 154 386
UHF LPTV 742 BE2 1.604
Total LPTV a74 1016 1,890
FM transiators 1.892 ag2 2,254
[ ravio 1% VHF translators 2,702 B4 2,786
_LJ_HF transiators 2,330 376 2,706
= ——— = _____ -~ ___ — —— -}
CABLE
Total subscribars 56,072,840
Homes passed 87.433.000
Total systems 11,135
Housahold panatratlant B1%%
Pay cable penetration/basic 79%
" Ingiudes ol i Besnsan. | Poceitation percontngas one of TV housshia unbome of D0.1 rilon
Cormtruction peemil, "inssuctionn TV liosd senveea. “Shidic-franmmiiiar k.
Source Msisan. RCTA pnd Bicaccantng’s cwn issnarch

Jan 27 1932 Broadessting
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For the Recorde

e compiled by BROADCASTING from

Jai, 13 through Jan. 17 and based on

filings, authorizations and other FCC ac-
| tions

~ OWNERSHIP CHANGES

Ao Beations

8 LDEZ(FM) Jonesboro, AR (BALMSR01RGL,
00 1 ménz: 3 ew: anl 230 M }—Seaks assignment
of beonge fram KZ Aadio Lid, 1o TM Jonasbon Ine
fer 510 and assurnpbion of debd, Selber ks hedded by
Lot Schasl. Buyer is. owned. equally by Billy H.
Tromas and Jwry E. Moms, who are sach 25%
stockhoideds af KZ Broadcasling inc., general par-
e ol nssgnne, and licenses of KDEZ(FM] Jones-
boen, KLAZIAMPHXOW(FM)  Hol Sgeings  and
KoHZIAMG Gresnwood, all Arkansas; WXLS-AM-
i Bigxi-Guitpor! and. WJKX{FM| Elisvilie, ot
Wrsgsipps snd KLAAFM) Tioga, LA Filed Jan, 3.

B VDY (AMPMKTPIFM)  Mojave-Tehachapl, CA
(A4 BALET1ZRMED; 1340 kha: ¥ kw-l; FM: BAL-
HO11224EDC; 1030 mhz; 3 kw, ant. 560 R—
Soois assignmont of hicansa from HEW Comemuni-
et Ine ko Tha Park Lano Group Inc. for §1.82
= oA ("Changing Hands.” Dec. 23, 1891). Salisr
w hpaded by Melvn Winders, and has no othar
tnadenst inleresis. Buyer is headed by James H
Levyy, who, atong wilh other dineciods of assignes. is
wrndnd parises in heensea of KPPLIAN) K TME(EM)
Cousa, CA. Fdad Dec. 24

" QEN(AM) Temple Temace (Tempa-SL Pe-
b sbung), FL (BTCH11231EL 1300 khe; 5 ka0, 1
ke Mj—Saeks transier ol control rom WTYM Ha-
&0 ine. 1o Hispanic Inc. for
§6235,305, assumplion of debt. Sellers are Frank 5
Do Tito, Jacot M, Buchman and eslata of George
W. Hanvay Jr.. and has no ofhor broadcast inter-
=1, Buyar is haated by lgnacio A. Baez, and has
ro pifeer oadcas! iferests. Filed Dec 31,

BHGO{AMEWSKS(FM)  Milledgeville-Sparta,
| GA (AM: BALSOONODGY, 1060 khz: 1 kw-D; FM:
Bh_HEPOIO2GW, 877 mhe: 3 kw: anl 328 W—
S a5 assagrengnl ol hcensa from Alexandar Milch-
! Cammurscations Comp. ko Good Medicine Rado
{i nc. for $185.000. Seller is hoaded by James &
i, and has o olhet beoadcast inMesegis. Buyer
& landed by Frank Copsidas Jr.. and has nd cthes
bic stenal inherosls. Fied Jan 2.

BOTIFAMWIYFIFM)  Titton-Maghville, GA
(AL BALO201OTHF: 1340 khz: 1 leatll; FMU
BALHRSIA0THG; 85.3 mha: 1.2 kw, anl 500 f)—
Soike aesignment of lcense rom Tit Area Radio
In= 12 Titon Rackoe Parinership foc S600.000, Seller
= naded by David G. Handy, and has m olher
Bichdcas! iMeredls. Buyer @ owned equaly by
G eral pariness Ronald D, Grilfin, Ronald A, Yontz
ani Aobes L Yooz, who aiso have intarests in
WUIGIAM) Brunsweck, GA.Ronoid Yoz owns
WELY{AM) Springliesd, OH. Filed Jan. 7.

BLASM-AM-FM  Albany, MHN  (AM  BA-
PLITIZEIEL; 1150 khe: 25 kweD, B3 w-MN; FM:
BAPHOAIZZIEM; 1065 mhe, 3 Ww: ant 100 it —
Suzes pzsignment of CP from Steams County
Hiibdeasiing Inc. o KASM of Minnesola Inc. hor
E.0.000, Seller is headed by Barbara Gretsch,
&1 has no alher Wrosdcast nleresis. Buyer is
Fesded by Robent £ ingsiad, and b5 100% gharg:
Frider ol licwrses of KGFX-AM-FM Fiame, S0 s
Foral partred ol  hicensge  of  KBLF(AM)
HLINFM) Hodcomb-Giardan City, KS; 80% share:
fodet o licensee of KREOAAM)-KEPRAIFM] Kear-
"y, WE; 100% - shamholder of licensee of

Abbrevialions:  AFC—Asienna For | Contminics-
i ALP—Aubmminisiraloe Law. bedge: i —abier-
Al st —snOrl B0, R anr, —asl;
aan, —wanidisyL ch—xhaseel, CH—vritival bour
chy—chanps: | CP—comatrtun’ permil; Breglay.
[IA—ifitrctional stena: Doe —Dockel ERE—<F.
fewilve radloted perwei: Fro—Frogmenay. HART—
helpht abxive sverse temmin HbVs—trmisnal and
wprthcals | he—kiloher: Kw =kt e —I
vomes m—smeheey o —megahenr, mi <emilos:
M madification  peomils | el —modilsim:
Nzl pe far oo --ptatiin B resieiider
abi| PSA— presunrise Sorvico lingy. T —
powet; FE—remiie, control. S-A—Ecwniific- Al
S s ival burars: SL-tadio icaton. TL—
fransimitier  bosation: | irans. fiier: T —
LranAEICT pawet: pstget; L o unl —unfamitd
houpe: Wik eyl W= walts; “— mincemsnial.
Six gronps of sumhers o oml ol failives chasyo
iﬁErh refer wi prap codedingtes. Oue el dijiah
kel =N

KOHLAM-HOOLIFM] Fanbadl, MN; and appScant
ior new class G2 P a1 Fasibaull, MN. Féed Dec
23,

# KLUK[FM) Laughlin, NY [BTCHIZOV03HW.
1078 mhz: 7.95 hw; ant. 1,888 H.1—Seeks iransier
of control amang stockholders of licenses H & R
Broadcastng Inc.; transboror Jackie R, Reeves will
reduce het gwnership nierast from. 60% o J0%
Slockhaldes Glan A Hing is also stockholdar of
liconsee of KTLC{FM) Tye, TX. Fled Jan 3

u WJIMRA[FM)  Frederickiown, OH (SALH-
G2OTDEHH] 983 mnz: 3 kW am. 300 I j—Soaks
azsignrrent of heense hom Giie Broadeasiing Sia-
tions Ing. . to- Bohmar  Communications  Inc. o
5325000, Seller {8 neaded by John McKinkay, and
has na olher broggcas! interesis. Buyar & haaded
try Anlena [ Bohach, and has no oiher bosdcas!
Imerasts., Filfed Jon. 6,

" KWVA(FM) Eugene, OR (BAPEDS11219G0;
BB.1 mhz! 5 kw; ant. 221.B N |—Seeks assignmaen
ol &P from Universdy ol Ordgon Foundation i
Associated Sludents of University of Oregon for no
compansation, Trustes m solfer, Carctyn S Cham-
bars, is president of licenses ol KEZNTY) Eugand,
QR Buyer iz headed by Josoph A Grube and
Jonnifae ¥, Bills and has no othar broadcxst inber-
ests. Fied Dec. 18,

' WYHA(FM] Beaver Springs, PA (BAFH
SAON0AHW, 0610 mhz: T75 kw;ant 4000 |-
Sooks assignment of CP from Mary Anne Fleishir
1o M ing, for 50,000 [ Changng Hands,” Jan,
13, Seller has no olher broadeast imenests. Buyer
is headed ly Pryor E Neuber Jr. 8nd is also pus-
chasing WANBE(FM) Mitlenburg from Fleisher's
hirshand |z below), Filed Jan. 3.

= WWBE(FM) Mitfiinburg, PA (BALHEE0IIAHX,
8.3 mhz: 3 kv anl, 150 fL)}—Soaks assgnment ol
licemse from Hale Commusnicanons Ino. o Marmi
kg, for $725000 ("Changeng Hands." Jan 3]
Seller is hoaded by Mivk Flestaer, and has no ather
broadeas! mbarests. Buyer is haaded by Pryor E
Matbor, who i abo purchasing WYHAIFM) Baaver
Springs, PA, froen Fleisher's wile (s0¢ abeve). Fiad
Jan. 3

= WTAW{AMLKTSR{FM) College Station, TX
[AM, BALS20TOBHLY, 1450 kne: 1 kw-D. 500 wbi
Fi: BAPLHSOD106HY; 82,1 mhe: 3 kw: ant. 275
fr.}—Seeks assignmont of license (WTAW) and CF
[KTSH) fram Hicks Broadcasting Conp. b0 Bryan
Broadeashng L C. for $500,000. Sefler is haacod
by Wiliam A, Hicks; and is owned sgually by troth-
ars Wikiam, B Steven and Thomas O, Hicka, Buy-
or will ba awned 85% by Thomas 0. Hicks and 5%
by William Hicks. Wiliam Hecks i 10% voling Siock-

nodder in Moy Beosdcasing Inc. licensoe of
KLLF{FM) Beannam, TH Stewven Hicks s 100%
votng owner of Capstar Inc., 58% parent of licens-
o5 of WIDSIAMI-WMSITFM) Jackson, M5, WSSL-
AM-FM Grognvisig-Geay Gourl, SC, and WSIX-FM
Nashwiia. Filed-Jan. &

= KTSM-AM-FM-TY  El Paso,  TX  (AM
BTCO20M0GKF. 1380 khe: & kw-D, 500 w-N, FM:
BTCHE2008KE: 99,9 mhz; BT kw;-anl. 1820 0
TV BTCCTOXM DEXE: chy. B 316 ke A2.F hwds
ant. 1,990 I )—Sweks tranafer of conirol of BognSag
Tri-Sale Broadcasing Co.. from Amerinest Teaas
MLA., Independent Executor of Estate of Han O
Wysar Sr.. to Ef Paso Community Foundation-for na
maneiary considaration; assgnment s part al will,
Licansee i headed by Jatee Windis, and has ng
e Droadesst intarests, Féed Jan. 5.

» KWIZO(FM) Hamilin, TX (BALHIZ0106HX; 103.7
mhz, 100 kw, ant. 905 It.j—Seaks assignmaont ol
ligense from Willlsm AL Rice bnc., recaiver, 0 B & D
Communacations ing, for S265,000. Seller was re-
ciiver for assignments of WY TLIAMI-WPFR(FM)
Tarra Hauté, IN, which wens recently approved.
Rice haz alse bown appainied receiver  for
WHEIFM] Cekna, OH, o bir Med shodty. Buysris
headed by Robert H. Hotaday, and i5 licenses o
KIGA-AM-Fi Qakdale, LA Filed Oct. 6.

Ations

w KTHL{TV) Sitha, AK {BALCT11113KIch. 13
169 w-¥, 30 weA; anl. -TE2 1L —Ganlod assign-
ment of license irem Dan and Kathio Elulesn, bus-
band and wile, 1o Sika Mews: Bureau nc. lor
5250,000. Sellers have no other broadcast infer-
pgts. Buyer i haacad by Marty W. Baggen, and
nas no ather Broadeast inleresia; Action dan, 7
wWIKM-AM-FW Winfield, AL A
BTCH11115GA; 1300 khz § kw0, 30 w; FM:
BTCHET1 115G 105.9 mha; 3 kw; ant, 328 Lj—
Granied transfar of contred of Ad Medis Menago-
mard Corp, S Hampor-Masnar Broadeastng o
B3R5 000, WEXM-FM 15 CP; application for icensa
nu-am-:% Salker is headed by Jameas B Pile, and
has fa o brosdcas! inferesis. Buyer 5 ownad
by ponetal panmens Maxing Harpor (B7%) and Jack
Mpinond (33%). and has no giher broadcast inber-
esls, Acton Dec. 30

= KUKAM-FM Uklah, CA (AM. BALD11IZ3EF:
1400 khz, | Kw-U: FM: BALHS1122EG; 1033
iz 1% bews anl 1840 1 )--Granted assgnmant o
license from James 0 Johnson o Uklah Broad-
casting Gorp. for $465,000 |"Ghanging Hands,
Doc 2 109891), Selber is irusbes lor estabe of Fonion
Benadcasting Ing., and has no ofhor BeoBGCAS] ne
toresis Buyper 5 hoaded by Keilh Bussman snd
John LaRug, and backed by Siralege Producls
Cofp, [60%} and Aied Communications Equipment
(A%, LoRun = parmittes of KSFY(FM) Cuincy.
CA, Action Jan, &

® KWLI(FM) Eagle, CO [BALHEI0Z0H0 1015
iz 36 kw; anl 2210 it p—=Cranted aasignment of
eonse fam doyon Communecations Inc. i High
Country Communicaiions Inc. lof S500,000. Sallar
it hosted by Robert J. Joyce, and has no olher
rontcas! intereats. Buyer = headod by Blrke Ka-
pan, and has ng other broadcast inerests. Acton
Dae. 24

wWATR Holmes Beach (Serasola-Broden-
tan), FL [BAPHE11 1068 98,7 mhz; 3 kw; ant: 328
.y—Granted assignment of CP irom 8.7 Panines
ship 1o Alpabm Broadcastmg Corp, lor 52 .0 million
(“Changing Hands." Nov. 18,1881) Soller is hesd.
wd by G.E. Pierce, managing partner, snd has no
olher broadenss interests, Buyer ks headod by Mo
man A Alpert (B0%), who is also 91% owner of
Alpine Broadcasting Corp., lioensea of WAVV(EM]
Marco [Fon byems), FL Action Jan. 2
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= WUVUFM) St Avgustins, FL (BAPLH-
B11020H); 97.7 mhz: 3 kw; am, 200 it )=—Granted
assignman| ol CP from Shull Breadcasting Ca. Ing,
o Todd Commaumications Ine. far 51.2 million. Sall-
or |s headed by Doug Shull, and is also licenses ol
WFOY{AM] 51 Ausgusting, FL. Baryer is headed by
Todd Paxsan, son of Bud Paxscn, tormaer gwner of
Home Shopping Network: he has no olher broad-
cas! inleresis. Action Jan 8

= WHOI[TV) Pearia, IL (BTCCTEI107KM; ch 18-
240 Kw-V, 224 hw-a; anl, 636 I p—Granted trans-
fer of control from Adamis Communications Conp. ko
Paul A Bressathy, stock purchase agreemant wal be
submitind whan fnalized. Purchase includas Boens-
ea satons of Forward Communicalions 1l and ds
subsidinnas, WWLP(TV) Speinghiek, MA, WILX.TY
Cnondaga, M KOSATY Odessa and KALZ-TY
Wichita Falls, bolh Tesss; WTRF-TV Whsling,
WY, and WMTWTV) Madison and WSAW-TV Wau-
sal, both Wisconsin (ree balow), Seller is hoadoed
by Stephen Adanm, and is also liconses ol
WWAYITV] Wiminglon and WGKL-AM-FM Char-
bofie, both North Caroling. WLALLAM-FM. Grand
RAnplds, WETU[TV] Traverse Ciy and WSTOTV)
Sault Ste. Marie, all Michigan: KISS-AM-FM Tarrell
Hills-San  Anlonig, T, KOOL-AM-FM - Phosni;
KEZOK-AM-FM  Saaithe; KHIHFM) Boulder, CO:
KEZK-AM-FM St, Louis; KOBO:-AM-FM San Dasga,
and WHBO-TV Mamphis. Adams also has applica-
fion pending lor assigniment of KDHO(AM) Liatieion
{Dwveer), CO, Brigsanie, who & pregidend of lalpvi
wlon divigion of Adams Communications: Carp,,
nolds 4% inlerest in assgnment siadions ond also in
WANAY(TV) Witminglon, M. and WHBO-TV Mem-
phig. He alao has 16.50% Inlerest in WRDC(TY)
Duirhnem, NC, Acilon Dec. 24

® KULY{AM] Wyases, KS (BTCO1112TEA; 1420
khe: 1 kw0, 500 w-Nj—Granted transter of conirol
of licenses Granl County Broadtasing Co. Int. in
bork ropossesson. Licensoo i headed by Sam
Elliott, mnd hag no other broadcas! injovests. As-
sgness oo Cihzons State Bank and Southeasl
Kansos Bank Action Jan. 8.

BWFOVFM) Pitsfield, ME (BAPHI10930HE;
905 iz, 3 kew; ant. 243 M 1—Granled assgnment
of CP from Tanist Comp. b Action
Communications Pasinership for 58,000 Seltor &
haded by T. Baren Carter, and has inerasts in
WTBLU(FM) Bar Harbor and WHARAIFM) Madison,
both Maine. Buyer is huaded by genaral patnaes
Baverly E. Dodge (75%) mnd Howard L. Soul
1‘25'!'-;. &nd has na other broadcast ntenasts. Action
Jar.

= WWLP{TV] Springfiald, MA (BTCCTIN 10THH,
ch, 22; 4170 kwe-V; anl. 87T . )—Granted franssr o
conirol o Adams Communications Cop, 1o Paul
A, Brissate; slock purchase agreement will be sub-
mitted when finalized (soe WHOLTV Peoda, 1L
aBava), Action Dec. 24.

= WILK-TV Onondaga, M (BTCCTS 1 107KM: ch.
10, 308 kw-V, and, 570 h}—Granted iransier al
eental from Adams Communicatans Conm. o Paul
A. Brissotie; slock purehase agreemant will be sub-
matied whaen finalized (see WHORTV Poorln, L,
above]. Action Dec. 24,

& KDAL-AM-FM Duluth, MM (Ad: BTCS11107HD,
B10 khe, 5 kw-Ul; FM: BTCHS11107HE: 85.7 mhe;
100 kwi ant. B30 0 }—Gramod tanster ol conirol
within licensee Shockley Communications Corp. lor
$1.85 milion. Transfor includes WOLX(FM) Bara-
boo and WITR[FM) Miwaukes, boih Wisconsin
|son. below). Sellers are Tery K. Shockiey ana
Sandra K . husband and wile, and arg
raduting thair combened 53.56% intorest in Shock-
hoy Communications 10 combined 29 8%, b be scdd
o shamhalders. Action Jan. B,

= KYIS{FM] Oklahoma City [BALHE111126G0:
B6.8 mhz; 100 kw: ant. 1,108 h.}—Granied assign-
manl of liconde fom Zumma Brosdeasling Co. o
Desert Communecations 1l inc. for cancellasion ol
debts owed 10 Greyhound Financial Com as con-
sidoratan, Soller i headed by Thomas W. Parrish,
recewi. Buyer in headed by Gregory C. Smas
and Greyhound Financisl Com. (100%). Smals &
Jﬂu apw:h.n.-; WLRSIFM| Lowisvilla, KY, Action
.

= KMOW{AM-KEYI-FM Austin-San Marcos,
(AM: BTCRIOSI0EA; 1490 khx. 1 kwell:
BTCHITCHI0ER. 1035 mhz; 100 kw. ond, 1,980
It j—Granted tranalar of eontial am w
mumcations Associales |l 1o Pegasus nat-
ing inc, lor 5421 936, Seiler is haaded by
Burkhan, who has 16% imferest in WANS-AM-FM

WUIBF{TV] Avgusta, GA, and KSCH-TY Stockian,
CA. GE Capital's parem, General Electric Gorp.,
owns Natonal Broadensting Co., which owns and
oporales six TS, Action Jan, 8

= KMOW[AM-KEYI-FM Ausltin-San Marcos, TX
(AN BALE11113ED; 1490 khz: 1 kw=LI; FM: BAL-
HB11T13EE; 103.5 mhz; 100 kw: anl. 1,260 0.j—
Graniod assigrment ol license om KEY-FM Part-
ners Lid. b0 Mercury Broadeasting Co. Inc for 53
millicn. Sefler is subsidinry ol Pogasus Broadcast-
irg Ing,, which is whally owned subsidary of Ganes-
ol Elocinic Capilal Caep. Sale ls conbingem upon
Pegasus Broadcasting Inc, roplacing Degree Com-
munications  Assocates 1l as general parner of *
licenses {"Changng Hands,” Sepl. 30, 1981). Peg-
esus Broadcasiing = headed by Thomas A, Cron
Eoy and Paul A, Streel, ond is licensoe of WAPA-TY
San Juan, PR WIBF{TV] Augusia, GA, and KSCH-
TV Siockion. CA. G.E. Capllals parent, Genaral
Electric Corp., owns Natioral Boadeasling Corp.,
which owns mnd oporales six TV s Buyer & hoad-
ed by Van H. Archar i, and has no olher broadcast
inleresls. Action Jan. B

® KOSA-TY Odessa, TX (BTCCT911107KE: ch. 7!
316 kW) ant. 782 1 —Grantod {renslor of conirol
from Adams Commurscations Com. lo Paul A. Bris-
soile, siock purchase agreement will be submined
whan finakred (sap WHOLTY Peonn. 1L, above)
Action Dec, 24

® KAUZ-TV Wichitn Fails, TX (BTCCTS11107KE:
ol B; 100 kw-V; an, 1021 0 }=Grarted ranstor of
eontial frem Adams Communleabons Comp. to Paul
A_Brissptia; slock puschase agreamani wil be sub-
mitied when finalized [see TV Peoria 1L,
Bbowe]. Acton Deo. 24

=WYPAIFM) South Boston, VA (BTCH-
911031 GR; 95,3 mhy; 269 kw | and. 159 1L —Geant.
ed tanster of conirol wilhin licenges Virgiling
Broadcasting inc. for no cash considaration; pur
posa i 10 consolifaie with WHLF{AM) Soulh Bos-
1o b lofm one corpotation. Anvy Moran is iranalps.
ringy 51% ol sicck o hustand Timolny Moran, wha
owns T5% ol WHLF, and alsa owng Maran Comep-
mealions Inc., licensee of WSMY{AM-WPTM-FM
Waidon-Roancke Rapics, NG, Action Jan. 3

mEVED(FM] Spokone, WA (BALHGOBDSGED,
103.8 mhz; 3 kw: ant. 269 it j—Granted assignment
of beense from Pacific Metracom Northwaeat Inc. io
Lance International Inc.; assignment is parfial soq.
Eormant by onginal Boensee, Michool Swegal, o
Lance Intarnationdl m bankrupicy. Ssiber 15 headed
by Frank Wolll, irustes boe stateon, and has ng other
broadcast indpresis. Buyer is headed by A M
Hochatadt, and has no other broadcast ntorosts
Aglion Jan. 3.

= WTRF-TV Wheeling, WV (BTCCTE1107HS, ch
7: 316 kw-V, ant, 980 A.}—Granted Wansfer of con-
trol from Adams Communcations Codp. io Paul &
Brissetla: stock purchase will b submil-
led whon linakaed (ses WHOLTY Peorin L,
abova). Action Dec. 24

® WOLX{FM) Baraboo and WITR(FM] Milwau-
kee, both Wisconain [WOLX: BTCHI11107HF,
49 mhe. 37 hw; anl 1203 K WITR
BTCHI11107HG; B5.7 mha: 34 kw; anl. 610 0}—
Granied transfar of control within koonses Shockioy
Communicnions Corp. far $1.85 mallion, Transler
includes KDAL-AM-FM Duluth, MN (sse above)
Aotion Jan, &

®WMTV(TV] Madison, W1 (BTCCTS 1 107K, ch
T5. TH kweV; aml. 1,060 . )—Gransed transtar ol
ceditrol from Adams Communications Carp. io Paul
A Bnssatie:; stock punchaso agroemant will be sub-
matled whan finakoed (see TV Peoria, 1L,

above). Acton Dec, 24,

= WSAW-TV Wausau, Wi [BTCOTHI 110TKK. o
To36 ke and. 1210 B }—Granied transder of
cantrol trem Aders Communications Carp. to Fe
A Brigsotin; slock punchang agreamant will be s
mitied when finalized {zea WHORTY Peona 1|
abova). Ackan Does. 24,

NEW STATIONS

Applications

l“ﬂcﬂiﬁhu%cﬂ (BPHIY I 21BMAL—Cie 3
Broadcashng Co. Inc, seaks 53.7 mhg, 1.5 kw: o
201 m, Address: 1201 North Tegnar, Wickenb:;
AZ B5385. Applican s headed by Harsd B Sk
way, nnd is boenseo of KTIAAM) Wiskenburg, 4.7
Filed Duc. 18.

= Baker, CA [BPHI11224MB}—Desar Bioages:
Ing G.F, secks 949 mhe: 155 kw: and. 137 o
Addenss: 13260 Wnena Ad_ Appla Valley, (s
BZ308. Apphcant |s headed by Jonathan D S
phensan and Althen Bawors, who ana ollicens ar
or emplayes of licenseas ol KKIS-AM-FM Pitsbur
Wiasnut Creak and KZXY-AM-FM Appla Valey, be
Callpmia; KTRR[FM) Lovoiand, GO WHHMA-LL
FM Annsston, AL, KRWRIFM) Carson Gily, NV, ars
WHEXIAM-WEKJ(FM] Chillicolhe, OH. Filed Do
24

8 Lanwood, CA (BPHI11220ME | —Desedt Broa:
casting G P. soeks 56.9 mhz: 1 kw: ani 247
Agdress: 13260 Wwonn Ad, Appla Valley, Cr
22308, Applicant |z honded by geromil partre:
Jomathan D, Stephenson {(85%]) and Allhea Bouars
[5%]; and i= also & for roow-FM at Bakes, T4
[se0 above). Filed Dec. 20

B Santa- Ynez, CA [(BPHI11224MG]—Hin |
Wood sesls 1059 mhz: 6 bw; anl. <141 m. Ad
deeas: 2300 Forrest Rd., Winler, Park, FL 327&
Applicani has no olher roadeast nbarests, Fic:
Dec. 24

u Miami (BPCTH11227HE}—Glendase Broaden

= Miramar Beach, FL (BPHE1 1224M0}—Martk o
Arena Carer sesk 106.3 mhe; 3 kw, ard 100 1
Address: Rie. 2, Box 2810; Santa Rosa Beach, 'l
32458, Applicanis have no ofhir broadcast sl
esls. Fiod Doc. 24

8 Miramar Beach, FL (BPHG112230ME j—kownr.
=8 seaks 1063 mhz: & kw. ant 85 m A
dress: 3186 Ferng Gion Dr., Tallahasase,
2300, Applicant is scle stockholdar ol icenses mn
managar of WUMX{FM) Tatahassee, Fl

lod Dise:. 23

" Bostwick, GA  [BPHI91122TMB}—Soshwe
Broadcasting Group Partnars seoks 923 mhz;
kwi; and, 100 m. Address: 1081 N, Chenokee Rd
Social Circle, GA 30275, Applicant s hoaded b
ganemml parmors. BLA. Andarson [85%) and Rona!
A, Reoves (15%), and has no other brondeas inke
esta. Filed Dec. 27,

® Bostwick, GA (BPHD11226MB|—Bostwe
Broadcassng Pariners GP seaks 929 mhz: 3 v
anl. 100 m.Address. 1650 Tysons Bhwd., Sulle 75
MeLoan, WA 22102, Applicani s haaded aqualy &
gonersl partnars. Chades E. Giddons and Paul C
Btong, Slone. has  inderesis | 0 hoenspe  ©
WTSHIAM) Rome, WZDT{AM}-WTSH-FM Fock
man,  WSTTIAMPWENEFM  Thompsvide o
WEMGIFM) Crawtord, all Georgin, and WPAP-FY
Panamis City, FL Giddens has inierests in Broat
casl Invesimen Associxies Inc., Southam Broad
Eltln'lﬁmﬁompm Inc. mnd Mew Broadcast Irvis!:
mant rims Ing. Filed Dac. 26.

® Statenville, GA  (BPHS11236MC)—LaTauns
Productions Inc. segks B8.7 mhz; 6 kw; anl. 100 m
Address: 1103 Wesl Magnolin 5t Vaddosta, GA
3601, Apphcant is honded by Woren Log, snd has
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g omer broadcast imerests, Filed Doc. 26,

aBoainerd, MN [BPHI20106MC)—Juna A, Par-
s, s 1036 mhz; & kwg anl. 100 m. Address:
MIT Syivan Binch Lane W, Brainord, MN 56401

Ancleant o oassisiant mansgor of boenses of
i IF AN Brainerd, MN. Filad Jan. B,

2 Deach Mountain, NC (BPHS1227MN—Joe A

Cooany Sois 1023 mha 315 kwi ant. 135 m
Aavass WVRY Brownlown Rd, PO, Box 415,
W erly, TN 37185 Applican ig 100 voting S0k
pei bt i Beersee of WPHCIAMEWVRAY(FM) Wa:
wuy, TH, Filed Dag, 27

& Coach Mountain, NG [BPHD11ZXMA—Debra
L Mokowich seeka 102.3 mhz. 2 kw: ani. 478 §
Ao nas: 5 Grouse Fidge Fd., Besch Mountain, B
paiod, Applicant has no othi Bropacas] inleresis
Fiod Do 24

sheech  Mountaln, HNC
Fioices G, Atkingon seoks 1023 mhz; 73 kw; ant
F m. Address: 1211 Moah Gharch: 51, Mouninin

(BPHIT1224MC—

TM 37683, Applicanl s T6% shaneholder ol
sep and $iation manager of WMCTIAM) Mour-
Gity, TH. Filed Do, 24

s Viagterville, OH [BPHET1230MA—David A
Ar gor seaks 109.9 mhe, 4.3 kw: ant. 118 m, Ad
grns: 1000 Urlin Ave,, #1017, Columbug, OH
43712, Applicant ls 258% shareholder licensee of
W EZFM) Crockaville, OH. Fied Dec. 30

p\ssterviiie, OH (BPHI11231MC—0hio Rada
Aicociales poeks 1039 mhz; 4.1 kw; anl 118 m
hifiress: B0 Socoly Buiking, Cloveiand, OH
44714, Appicant i heated by Joseph D. Camay,
¢ 1 and has no oihoed Broadcast inlenesls. Fied
Do 34,

¥ Westarville, DH (BFHZ11231MA}—Shalloe F
[ovis soeks 1038 mha: 8 kw, ant. 100 m. Ad:
dro29° 5568 Mootasin Dr_, Westerville, OH 43081
\oodipant Bas no olher broadeas! interests. Filed
Gezo 3

m Westerville, OH [BPH311201MB—WastenaSa
Broadcasing Co. Lid seaks 10,8 mhz; & kw, anf,
100 m: Address: 5412 Fiinrock Caurl, Wesienalia,
OH 43081. Applicant is hoaded by generid panno
Frooman Edwards 1L, and has no olher broadcas!
imterests, Fitod Dec. 31

& Westerville, OH (BPHET1ZI0MD—Juarta M
and James L Dean deek 1038 mhz; 4.3 kw: an
118 m. Agdress: 1133 Forest Rise Dr,, Weaslarvillg,
O 43061, Applzant has na olher broadcast inlar-
ests - Filed Do 30

® Wasterville, OH [GFH21 1230MC |—Wibum In-
disiries |nc. seeks 1039 mhx; 2 kw; anl 1238'm
Adgress: 210 South Coun 51, PO, Box 418, Gingles
witlie, OH 43113 Apphcant is Handlod by Chaas W
Wilburn, and has no edhor broadcast niorests. Filed
Dec: 30

= Westerville, OH [BPH211ZIOME|—ohn C
Landy seehs 103.9 mhe; 257 kw: anl. 108.5 m
Address: 11611 Haborvew Dr., Cleveland, OH
44102, Applicant has no other broadcas? intarests
Filed Do 30,

u Westerville, OH (BPHI11230MF—Westorville
Radio Pariners seeks 103.8 mhz; 2.57 kow; ant. 59
m Address: P.O. Box 16899, Rocky Aiver, OH
447118 Apphcant i headed by genoral parness
Hyong Ja Matchak (60%) and Elana Goabar [40%)
Maichak owns 34% of common stock ol licensee of
KORD-FM Cuera, TX. Filed Dec. 30

& Westorville, OH [BPHI11230MB}—ASF Broad-
catting Coep. seeika 103.89 mhzi 2.5 kw, ant. 108 m,
Address; 164 South Grenar Fal, Columbus, OH
43228 Applicant is heacded by Ardeth 5. Frizzoll
who i general manager of WEBY-FM Woalanie
OH. Prinsipal Thomas J. Bebuvais 2 siso priacipal
ol Boemson of WHITIFM) Pinconning, ML Filod
Dec, 30

m*Ads, OK (BPEDS201 13MA}—East Central Ui
worsity Soaks 91.3 mhz! 2 kw; onl. 75 M Address:

East 14 5L, Ada, OK 74820 Appiican Is hasdad by
director Walree Wynn, et al, and has nooother
beoadcas! nigvests. Filed Jan, 13

w Jaspar, TE (BPHE11226M0)—bon Dee Commu-
recations LG. seaks 1073 mhz: 6 kw; ant, 100 m
Address: 904 Casiee, Beenham, TX TTE33. Appl-
canl s headed by Jon D May and Michokm M
May, aach 50%. Principats Ray May Jr.and Jonice
May hava interests i boanses of KULFIFM) Bren-
ham, TX. Filed Dec. 26,

u.Jasper, TX (BPHI11228MF]—-Raytumn Broad:
casting Co.seeks 1073 mhz; 3 kw, oot 91 m
Address: 765 Hamphill St Jasper, TX 75651, Ap-
picant 15 headed by James M. Lowt, and has no
oihir broadoast inlergsts. Fied Dec, 26

Actions

u Butte, MT (BPCTSI0225KE\—Granied app. of
CTN Bunie Inc. Tor ch. 18; 20684 kw: anl. 556 m
Address: 118 6ih 53 S, Greal Falis. MT 53405
Applicant is hesded by James M, Colla, and has no
oihver twoadcat| intonogts. Action Jan. 8§

FACILITIES CHANGES

Applicotions
W's

u Millord, DE WAFL{FM) #7.7 mhe—Dhac. 27 appli-
cation of Preltyman Broadcasting Co. for CP o
change ERP: 6 kw (H); 5.8 kw (V)

= Forl Walton Beach, FL WPSM{FM] 81.1 mhe—
Dec. 23 apphcation of Fort Waion 'Beach Educa-
tional Broadoasting Feundnton hor GF o change
ERP: 5 kw (HEV]: anl: 54 m

® Richmand, IN WECI[FM) 91.5 mhz—Dec. 12 ap-
plication of Eartham College for CP Sorchange ant, .
38 e T SW 2nd St norh of Toest Rd, . Skm W ol

T e
You can’t Xerox

a Xerox

Oon a Xerox.

Puust we dlan’t mindd at all if you copy acopy on'a Xerox copier

In fact, we prefer it. Because the Xerox trademark should

only identify products made by us, Like Xerox copices and

Nerox printing systems,

As o trademark, the term Xerox should alweys be nsed as an
adjective, followed by a noun. And it is never used as a verb.
Of course, helping us protect our irademark also helps you,

P Y (T 8 Y i M s o [l Wit 8 ety = GV (TR 00

| Brovdeasting Jan 27 1992

Because you' 1l continue to gt what you re actually asking for,

And not an inferior copy,

XEROX | The Document Company
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Aichmand, Wayne Co., IN

= Tallulah, L& KBYD-FM 104.5 mhe—Dec. 31 ap-
pheation of Sharning Inc. for CP 10 change: ERP: 28
kw [H&V)" TL Bames, Madsen County, LA 3.22
km: 21T deg.) fog; 104.5 mhz; class: 283C3 (por
MM docked #91-211

u SKowhagan, ME WHOOFM) 107.0 mhz—Dec
31 applicaton of Foberd A Harvy for CP o
change: ERP: 5.98 kw [HAV): ant.: 203 m _ change
eliess 1o 300D (por MM dochet #50-512)

® Nowbarry, NI WNEY-FM 93.7 mhe—Dac. 19 ap-
plication ol Jack 5L Andre for CP 10 changa ERP: 6
low {HEV)! anL: BS m

= Las Vegna KCEP[FM) 8.1 mhz—Dac 11 apph-
cation ol Oparation Oppartunities-Clark  County,
NV, lar CP lo change ant.: 364 m

u Fairmont, NC WSTS(FM) 10008 mhe—0oc. 24
applicaton ol Pro Media Inc. lor OP io changs EFP.
50 ko (HEV) and: 150 m, TLo 4 miles soulh ol
Intersection of Stais FAd, 1415 and Siale Rg. 1352,
Cohsmibus County. NG 3.55 miles south of Cesro
Garda, NC; change o class G2 (por MM dockel
#E0-32]

= Woodward, DK KWFX{FM| 100.1 mha—Dec. 20
application of Fuchs Communications Ine. foe mod
ol CP (BPH-3110N5IE) to change ERP 100 kw
(HAV): anki 2968 m.; TL: 5.6 km southeast o Wood-
ward, OK, Ireq: 100.1; class: C1 {per MM docknt
#50-286)

m Bond, OR KOAK[FM) 1057 mhz—0ee. 24 agpli-
cation of JJP Brondeastng Inc. for CP 1o changes
EAP; 40 kw [HEV], change to channe 26001 (per
dochit #89-551

® Randalph, VT WOVR-FM 1021 mhe—Des. 31
apphcatan of Slokes Communications Conp, for GP
o changa ERP: 10 kw (HAV]: anl: 142 m.; freqg:
102.1; class: 27103 (par MM dockal #85-487)

= Clintonvithe, W1 WJIMOFM} 821 mhe—0ec. 20

application of Sail Cormmunications. Cop. GF o
change ERP: 6 kw (HAV): change Ireg. lrom 321 1o
B3 (por MM dockod #BD.540)

Retions
(1]

& Orange, CA KPLS{AM) B3D khz—.lan. & applica-
ton of Orange County Broadcastng Covp. dis-
missed for mod, of CP [BPBI0Z0BAK) 1o meke
changes in anlanmna system.

= Mobile, AL WBHY-FM 88.5 mhe—Jan, 7 apphca:
tion of Gaotoh Media Inc. granied for mod, of CP
[BPED-BE0A15ME) to change sni: 1802 m
change clags o C1, TL: 30 40 555 - 7 49 408,

® Yuma, AZ KTTIFM) 851 mhe—dJan. B applca.
tion of Uno Broadcasting Comp. granted lor CP o
change ERP: 100 kw (HAYY, mnt: 383 m., TL @
BLM Elecironics site, Talsgraph Pass, 1.8 km dus
norin of imerstate, Foute 5 and 28 km sast of
Yuma, AZL; change o class C [par dockot #90-19},
® Pacllic Grove, CA KOCM{FM) 104.9 mhz—dJan,
9 apphcation of C R Pasquiar Properiies Inz. gram-
od for TP to change freq: 105.1 mhe; ERP 4.2 kw
HAY; anl: 240.7 m.; TL: approx 3.2 km novth of
Carmel Valiey Airport (062, small, low-radfie air-
stnp): ciass BY (par MM docksl #50-17),

® Hilo, HI KAQEIFM) 92.7 mhr—Jan. 7 application
of Vismonary Related Entertainmant inc. gramisd lor
mod. ol CP (BPH-841228MH) 1o changa ERP: 35
kw HAV, anl: -50 m.. TL: 29 km due south ol
Geperal Lyman Fiekd (Mo Alrpart] at sie ol KA-
HUIAM) Hilg, HI; class: from C1 1o class G2

® Menomonie, HI WMED-FM 921 mhz—lan. B
appication of Phillips Broadcasting Co. Inc. granted
for CP to change ERP: 9 kw HAY, anl| 133 m,
chass: C3 (por dockot #89:137).

® Pocatello, 10 KZBG-FM 83.7 mhz—dan. & appl-

calion of ldaho Wirslpss Corp, granied e mod
CP (BPH-821004AK a5 mod.) 10 changs aniecy
Ebponing struciung hoighl.

® Angols, IN WLKIFM) 100.3 mihe—Jan. § apel.
cation of Lake Citis Broadcosting Corp, granisd e
CP 1o change EAP: 4 kw (HAV). change ¥ char wi
262A (par dockel #EB-284),

= Roswall, NM KVNS(FM) 1047 mhr—Jan 045 |
plication of Mary Moran grantad fod mod of [p
(BPH-88D61 | {0 changs ant.: 1267 mTL 1 1
ki wesd on LIS 285,

» Waaterville, OH WEBBY-FM 1009 mhe—Dec 3§
application of Mid Ohlo Communicatons Ing. g
missed lor CP to changa ERP: 8 kw HAV: ant 100
m.: TL: 9200 Downing Foad, Johnstown, Lickog
County, OH,

® Seranton, PA WEZX{FM) 1071 mhz—Jan & o
plication of The Scranton Temes granied for CF in
chiarge ERP: 38 kw HAY, insfall directional arraes
na_ Inlormal ob. fed 11.28-89; RAD, docket » 75
gﬂﬂ: allpcades ch. 2854 1o Scranion efective &-15

1

u Spearfish, 8D KEZVIFM) 101.1 mhe—Jan. 7 2
picalign of Uinibed Rodio Growp Inc. granbed for £
1o change ant.: 554 m., TL' Toery Peak, 3 milas 519
of Lead, 50

s

= Mississippl State, MS WMAB-TV ch. 2—Jan
apgicabon of Authonty for Ed. TV granted for m
of license 1o replace nondirectional antennn o
Iransmiiio

= Okiphoma Gllg KMBZ{TV) ch 62—dan. 0 app
galion ol Faith Pleases God Chisch Conpanais
grantod loe mod of CP (BPCT-85021582)
changa EAP: (vis) 70 kw, ant.: 370 I Ansann
BogrurB24UB (DA); TL: Okiahorna City Hwy. 74, 1
of Inberstale 66, 3531 53-97 32 21, ° 1
30-B8 to change ERP (vis) 1265 kw, anl.: 266 m
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Amanded 10-09-91 1o change ERP (v} 1,000 kw:

ant.: 763 n.; TL: Emstarn Ave. and BEIh 51, Oklaha-

g‘ﬂ' City; antonnn: BognerB24U0 [35-332697-28-
1)

® Ashiand, VA WZXK{TV) ch. 85—Jan 9 applica-
tn of Chnsted Broadéasting Inc. granted for GP 1o
charnga ERP (wis) 398 kw; anl- 254 m. TL' olf
foute G52 2.3 km, from rouls 815 anlonnas
E:’HE‘IHH-SMP 12MCES{DANBT) 37-44.32-77-15-
18.

ACTIONS

® Cantinental Cablevision of Ohlo Inc, Granted
Continental, oparator of cabie lalewision syslams.
sanving several communibes 0 nadbemn Ohio,
waiwers ol FOC's nobsork program nonduplication
and ﬂymjlu]nd exciusiaty rules, (By MORO [FCC
82+7] adopted January 2 by Commission |

® Magastor Ing, Autharized lo estoblish channels
ol communicalions between United Stales and IN-
TELSAT Artantic Ooran Region (A0R) sateflitas for
prowision of mulipiepose INTELSAT Business Ser-
vicm (I85) and btovision services betwaen LS. and
ADA couniries: So estabish ehannes ol commu i
calions wa Pan Amprican Sabollile's PAS-1 salslite
for provision of inbarnational elewision service. and
o provide Irnnsborder senvices babween LS. and
Maxico, (By O ARC (DA 91-1652) adopled Decem-
ber 31 By Chiol. Imemabonal Facilites Dwisson.
Common Carrier Bureaw )

u Tetephone Co bie Television Cross-
Ownership Rules Exiended 1o Febrary 3 and
March 5, respactively, tme io lile commants and
ruﬂwslﬁ malted of letephons company -cable berha-
SION crosg-ownership rules, (GO m:lr.-rl BT-256 by
Crder [DA 22:57] adoptod Jamsary 15 by Ghiel,
Common Cariar Bureas |
501 mmide Review Board decion which dis-
missed an appeal by Trad Metwork Inc:-and law
lirm o Maupm Tayior Elis & Adpms, P.C. (MTEEA],
of juling by Administrabive Loy Judgo (ALJY ceder-
g counsel and his law im0 discontnue thesr
representaton of Triad i this proceeding, Commis-
=00 alst vacaked ALY s undidiyeng ruling removing
counsel, [Merely allowing MTEER o msume ils
tepresantatan af Thad, Tead = appleant for new
s-;-;_!labuﬂ uﬂgmﬂmm BC, (MM docket #B83-
Aepon by Cormemession Janwary B,
by MOS0 [FCC 82-12] )
= Carmel, CA Condiionally granted application of
& M Broadcasting Comparny for new FM on channal
2384, denied compelng appications of Long Gy-
press Aado Associales: Inc.. Hghiends Brosdicns.
g Ca, Ime, and Pase Hondo Broagcasting Lid
(MM Dockat 90-48 by Intiol Decisipn [FEC 920-2)
ngued January 7 by Ghasf ALJ Joseph St |

= Manahawkin, M) Cismissed a5 moo! Sepshors
Broadcastng Coporation’s moton (o strike joln
oppositon fo nolice of appeal; denied its palbsan 1o
imenene; and demssad its appeal in

lar néwe FM on channal 28381 at Manahawhkin, b
(MM Docket 91-208 by MOBD [FCC 92R-3] adopl.
i Jarmsary 6 by Revew Board. ]

CALL LETTERS

Appiiations

Existing AM's
KESLU{AM)

HUCL lgaba 51, Ba, of Education
{Boisa 53. Univ ), Bosse, 1D
WJGE Christian Yoices Toxas
Limibpd Pship: Jacksanwilia, FL

WJFLIAM]

Exixting FM's
KMEVIFM)  KNAY MchMalion Brondcasting o, ;

Novasowm, TH

WHOHFM)

WOMA Micols| Broadcastng ng
Algoma, W

WRATFM)
WISR{FM)

Grants

Hew FM's
KACSIFEM)

KCALFM)
FRELGIFM)

KMEL{FM)
FCMZM{FhA]

KSPOIFM)
WEXZ(FM)
WY (P

WASZIFM)
WUZRIFM)
WEYD(FM)

WLBI[FM)
WNYO{FM|

WOHC{FM)

WCHCN[FM)
WEES(FM)

WOILW{FM)
WHOGFM)
WERMFM)
WWRCHFM)
WXLG{FM)

WYEYIEM)
WYHA(FM)

WYHE(FM)
WYHCIFM)
WYHDIFM)
WYHEFM)
WYHF(FM)
WYHGEIFM)
WYHHFM)

Hew TV
KMEN(TV)

Existing AW's
KASPAM)

KHTX{AM)
KLFTHAM)

HMMZ[AM)
KOMGIAM)

KXECHAM)

WUBL Tr State Broadcasting Co.
Inc.; Portaga, B

WAYP Alpalm Broadcasting
Hoémes ﬂam:n; o

Chahabis Valloy B4, Found
Chahpis, WA

Santa Monica Comm. Callaga
Diistricd: Oxnand, CA

Anelopa FM Fanne:ship:
Suesanyilla, CA

WELK Inc.. Clogust, M
ermm Unmitad ing,; Largss,

ﬂfﬂmmﬂm:ﬁm.

DBA Ferguson Radic Pshp:
Jacksnnvills, NC

Halidiy Broadcasling Inc.;
Uhampaign, IL

Willigm V. Consting; Ashidy, Mi
A.B. Lee Hust; Rochastor, MY

Broadcasing Cornp.;
Cantre. AL

Terasa B, Lowry: Wamor, AL
State Uneversity of Mew York;
Dswego, NY

g:a Cedarvilte Collegs: Chilicatha,
MNancy Nacasiro, Southporl, NY

Twinlakies Communications;
Russell Speirgs, KY

Hepoo Communicatons inc.:
Milgrsburg, PA
gcmer.ﬁutmc:huns Lid | Growr,

Jdean M, Gragick: Coosa GA
Albet Loon Brooks: Valdosta, GA

Tha 51. Lawrence Linw,: Nesth
Creex, WY

Susan T. LaRose; Hawley, PA
Mary Anng Flaisher; Boaver
Springs, PA

Good Sheperd Aadio Ing.;
Weslpo, IN

MHS Holdings Lid.; Chariothe, NG

Goongia Public
Telacommunicalions Commission,
Fart Gains, GA

Madk A Kamar: Hilkman, M
T/R Laugeddile Broadoasting Co-;
Rigiay, TN

Greater Wash. Ed Teloom, Assoc;
Hagersiown, MD

Eim County Radio Lid; Smyrma,
Riasmar Communications bng.;
Fanwail, TX

HGELD Washington Hadic Assos
Led,; St Lotis, MO

KAOEC Hanry Broadcasting Co.
Salimas, CA

KOV Mid-Minnesata Broadeasting
Co. Inc.; Lilchfield, MM

KCHL Vistons Communications
inez,: San Angomio, TX

KOUR Micwest Broadeasting ine -
Incfependence, 14

:mﬂ'ﬁl' Aolpndo Collanbas; Rena.

WTHINZ | A
WHTALAM)
WODWLALY
WTRWAM)
WY LI AN
Existing FM's
KADE(FM)
KGNOFM)
KDET-FM
KFGE(FM)
KHET(FM)

HKHOK-FM
KOBR{FM)
KOMG-FM

KQMT{FM)

ESAM-FM

KTHHIFM)
WEZS[FM)
WIFSAR-EM
WHPT{EM|
WIKHFM)
WIIS{EM)
WHABIFM)
WHMF-FM
WLTA[FM)
WOUHFM)
WOOW:FM

WROQIFN)

WUNA{FM)

Existing T¥'s
WFEITV)

WTSPTV)
Withdrowals

WIS AM]

WA A}

Carifications
KCCOIFM)

WLYK(FM)

WTHN Paxson Broadeasing of
Tampa, Lid.; Pinefas Pak. FL
WK hlid-Wast ?.I.nnng.umgm Inc
Rockioed, 1L -
WISP CPS Commuricalions:
Kinston, NC

WRLX Arfow Communicatitns ol
Alatoma fne.; Tuscalaoss, AL
WS GRS Communicationg ing
Lynchbutg, VA

KHHI Visionary Retated
Entartainmur Inc; Hilo, K
KKAY Lake Isabsia Braaocasting
Ing.; Lake Isabeila, Ca

HKLCR Conter Brondeastng Co
Ing.; Gondir, TX

KXGH Lincedn Broadoashng bac
Linealn, ME

KECH Hubchingon Community
Collage; Graal Band. KS

KVLA KNOK e ; Langaon, ND
KCLO KYLO Radw Inc.; Das. 04
KOUR-FM Miwest Broadeasting
lne.; Indapeendieing, LA

KWL Joyce Communicatons Ire
Eagol. CO

KHUN Walker County
%nmmnicallum In. ; Hunitsvly

KER-FM Lo Muma KBOR Inc.
Manceses, TX

WYGF M.P. Brosdcasting Inc
Carlervilie, IL

WiFMB Mouboll Broadeastng Con
Sponghed, 1L

WHVE Paxscn Broadcastng ol
Tampa, Lid.; Sarasota, FL
WEMH SunGroup Broade asting ¢
Alabama Ing, ; Bemningham, AL
WYL GRS Communcatons ino
Lynehburg, WA

";\'Z'I"JEHMJ. haizary: Berwncs
A

WEME-FM Radiooom Lia ]
Tuscola, M

WYEZ Pathfinder Communicalion:
Cop,; Efchart, IN

EIHWUKF Do Unvarsity, Chilicothn

WECP CPS Commuricatons
Kinshan, NC
WCRL-FM Paxsan

ummmm Lid.;
Jncksomailg, F

WVEF Efrain mm-nmg.m
FL

WP Flinn Broadcasting Corp
Mamphis, TH

WTSP-TY Giroat American
Television and Radio Co., Ing ; 51
Pelersbug. FL

WIWES WKYN Ing.; Cannonsbiug
PA

WSTH Sofar Broadcastng Co. Iné
Cotumbiss. GA

KYTY Minnescla Public Raca;
Moagehead, MN
WHEZ CEBE Investmants ing.,
Lynchburg, VA

5B For e Racord
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Estater

Rue put together four radio and

4 television station trades totaling
71,2 million, making him one of the
it deal makers in the country. He
muntains three offices on the East and
Woest coasts and flies back and Forth
alont every three weeks. His bulging
ai- rravel log recently eamed him two
fird-class frequent-flyer tickets, the
incentive for a Chnsimas vacation in
London and Paris (via Atlanta for a
soiash tournament).

With station trading at s weakest
sivee 1982, how does La Rue manage
s thrive?

| really think a lot of it is luck,”
Lo Rue said. ““We sold Chicago
{4 FYR-FM, from Summit Communica-
tivns to Major Broadcasting) for 519
i lion—that was a big part of it.””
Puiting that deal together, however.
toik more than luck; it took creativity
to draw up an sgreement that satisfied
bover and seller, a considerably more
complicated task these days than bro-
kors have been accustomed tw in the
len 10 years.

For WFyR, a contract wus ham-
mered out calling for 35 million down
0] @ two-year moralorium on repay-
mont of the $14-million balance (re-
giiring interest payments only ). which
i then due over a three-vear period,

l ast year, media broker H.B, La

HUGH BEN LA RUE

left for Hollywood, with no. contacts
or leads, seeking fame and fortune as 4
singer, He auditioned and won a job as
a moming dise jockey al Honolulu
ABC affiliate KULAIAM) in 1949, spin-

ning records  and  singing  Dick
Haymes-type ballads with live or
taped accompaniment, As a DJ, La
Rue was up against some formidable
competinion. ““The guy who started a
year before me was J. Akuhead Pu-
pule (1. **Crazy Fishhead'' in Hawai-
ian). a Jewish guy from Brooklyn, He
was Mr. D in Honoluwlu, had a 504
share. of audience,

In 1951, after a stind &% & reserve
captain teaching tactics at Schofield
Military Barracks on Oshu, La Rue
took his resume and his Honolulu
sales experience to New York to gel
into TV advertising sales. He landed o
job as an account executive al Wik
TV, where he helped pioneer the con-
cept of stripping a live show (Broad-
way Television Thearre) Monday
through Friday, targeting a different
audience each night.

La Rue’s positions. in sales at TV
and radio stations in Honolulu, New
York and Denver preparcd him to un
his own slation, KTIXiAMI Seattle, in
1959, **] was the mormning disc jockey,
I set up the programing, | hired the
announcers, | set the format [big
baad], | did the promotion, | did ev-
erything.”" It was one of the first sta-
ticns to segue music, playing three
and four records at & time, *‘back an-
nouncing' ' SOngs.

But kTi% was a dayiimer compeling
with a fulltimer in the Seattle market,
and even though La Rue improved the
station’s ratings. he did not consider
his foray into ownership @ success.
“As g first-time buver, | learned a
lesson which | have always passed on

to my clients; No

b0 bank financing was  involved,
mking the deal less complicated, but

thut's where La Rue's expenence
come into play—knowing who has the
e (uity to buy, what they're looking for
Wil what's available.

[his knowledge of the market has
fi-lped La Rue negotiate for such facil-
o as WHTZIFM) MNewark, N.1., for
Wit Malz of Malrite Communicas
lons for £8.5 million in 1983—the
stion s now estimated by La Rue 1o
be worth over 3550 million—and
RiiEM)  Los  Angeles  for Carl
irseh™s newly formed Legacy Com-
munications. for 344 million in 1986—
“ld two years later for over $T0 mil-
L] .'nl

La Rue's expericnce in broadcasting

ciches further back than his 26 years

1 broker.

Alter graduating from college. he

S

and was making President, H.B. La Rue, Media matter what the rat-
SL00,000 o year mw"‘::g‘mm ing position or cash
when everyone else g flow, it is essential o
was: making 10 or WWIIH;WJ have an equal or bet-
15."" Pupule’s style, manager, wuusaw) Honaluly, 1949- ter facility than any-
according o La Rue, 51;mm'w“ one else in the mir-
was of the ““insal™ Mew York, 1951-53; viee president ket.”” Two of tllum:u
variety, which was and gencral sales manager, clients, Malrite's
not La Rue's “cupofl  M6U-AM-TY I‘Ihl:ﬂlh 1933-55; Maltz and Tom Ston-
tea.”" “I'm from the sales manager, er of Stoner Broad-
old school,’” he says. ""“"“""‘:ﬂ""' “Hﬂ viee casting, between
“And you just don’t Mm"w","l 1957. them now operate 27
talk about those “’ml'l WA Seaitle, sluti_un..s in major
things on the rdio, 1959-42; present position since markels.

La Rue’s ideu of o 1964; daughter: Tracy, 32. As brokers prepare

disc jockey: pleasant
woice, conversational, plays a lot of
music.

To supplement his income, La Rue
sold advertising for the station, and
quickly found it to be the more lucri-
tive side of the business. When asked
1o choose between singing and selling

| full time, ke chose the latter,

for battie n the trad-
ing marker of 1992, La Rue would like
o see awnership caps lifted, allowing
successful owners 1o buy stations that
cannol make it on their own.

What is La Rue's formula for suc-
cess? There's no cut-and-dried way
af doing it.”" La Rue says of his role,
“Is reading people.™ u
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John P. Zanotti, president. televi-
sion group, Great American Broad-
custing, Cincinnati, named presi-
dent and chief operating officer. and
elected 1o additional post of execu-
tive WP. purent company Greal Amer-
ican Communications Company

Wussler

Lyons

Charlie Lyons, VP and general
manager of hotel TV subsidury, Com-
sal Video Enterprises, Washington,
named president, suceeeding Robert
J. Wussler, who resigned

(**Closed Circuit,” Jan. 6). Before
Joining Comsat in 1990, Lyons
worked as director, group marketing,
hotel and resont division, Murriotl
Corp.

Alan Goodman, gencral manager,
WAVAIFM) Arlington, Va. (Washing-
ton), joins WWRCIAMEWGAY-FM
Washington in same capacity. suc-
ceeding Ted Dorf, who resigned,
(**Fates & Fortunes,'” Dec. 16, 1991),

D. Christopher Aldridge, former
genernl sales manager, WDEF-TV Chat-
lanooga, joins WTYQ-TV Lexinglon,
Ky.. as VP and general manager

Timothy A. Boggs, VP. public al-
fairs, Time Warner, appomnted to
oversee and direct Washington gov-
emment affairs office.

Scolt Savage, executive VP and
chief operating officer, Pinnacle
Broudensting, Dallas, joins
KRSRiIFM) there as VP and general
TENARET.

George Hart, program director,
KOMNO-AM-EM San Antonio, Tex.,
named operations manager,
BSRRIFM)-KONCEAM-FM thene.,

Michue! Thomas, producer and di-
rector, KSLA-TY Shreveport. La. .
named operations manager

Merle Scheh,
EIOUP miEnage-
ment supervi-
sor, Grey Adver-
Hsing. jiins
Bucker Spielvogel
Bates Inc..

Mew York, as
semor VP, di-
rector of business
development.

Schill

Errol Dengler, president, Pinnacle
Medin, joins Radio One Marketing.
Cleveland. as VP, sales and mar-
keting.

Rebeccn 1. Swanson, associnte
creative director, and Thomas
Schwartz, semor art dircctor, Leo
Burnett Co., Chicago, elected Vs,

Don Meek, senior account execu-
tive, Prime Ticket Network, New
York, nmmed director ol sports
miarketing

Steve Mahl, from Scot Business
Systems, and Jeff Rose, formerly
with co-owned KSMOTV) Kansas
City. Mo, join WSTR-TV Cincinnati as
account executives.,

Greg Moore, West Coast natonal
sules maniger, KCRATY Sacrmento,
Calif,, joins KSAY-TV San Luis
Obispo, Calif., and KSBWITY 1 Salinas,
Calif.. a5 national sales manager,

Rob Cummings, sales manager

andd assistant manager, KRB AM -
KRSEFM) Yakima, Wash. . joins
KENEIAM) Toppenish, Wash.. as gen-
eral manager, markeling, siales and
development.

Flory Bramnick, munager. Te-
feRep Daa Network, New York,
named VP, director of information
services:

Cathy Biegel, from Eastman Ru-
dio, joins CBS Radio Representstives,
New York, as manager of rescarch,
Don Carmichael, Southeast re-

glonal manager, Marshall Marketing
& Communications, joins WATETY
Enoxville, Tenn. . as general sales
ITURINELRET,

Charles E. Dent Jr., general min-
pper, WMDK-AM-FM Peterboro, N.H.
Joins WEEAIAM:WZIN M) Man-
chester. N.H., as senior marketing
specialist, Andrew L. Oreuott, lo-

cul sales monager, WFEA-WZ1D, named
gencral sales manapger,

Susan A, Marr, from The Atkins
Agency, joins Sheeky Knopf & Shav
er Ine., Lowisville. Ky.. as media
director,

Tom Hamilton, local sales manag-
er. WTORIFM: Winston-Salem. N.C..
named general sales manager,
WEISAM -WTORFM) there,

Chris Brulatour, sceount supervi-
sint, DDB Needham Worldwide, Chi-
cago, named VP,

Appointments al TeleRep Inc..
Mew York: Rich Jacobs, leopards
mianager, named wildeats manager:
Jack Whalen, tiger aceount execu-
tive, mamed tiger manager, and Jim
Hughes, juguar sccount executive,
numed leopards mandger.

Ann Kalman, former senior VP,
director of media and marketing, Del-
la Fernina McNamee, Los Angeles,
forms Integrated Muarketing Strutepies
Santa Monica, Calif., and will be
president,

Erin ('Conor, from WUARTY)
Lorain, Ohig (Cleveland), joins
WEYC- TV Cleveland as account ex-
ccutive. Judy Ann Miller, video mar
keting specialist, Sony Corp.. joins
WEYC-TV Cleveland as morketing and
research manager,

Larry Larson, pariner, Lacey La-
Muster Larson Farmer, joins [ntema-
tonal Televiston Group [ formerly
Grrossman Communications Inc. ),
Minneapolis, as president and chief
operating officer

Jeffrey R. Gallop, national siles
manager. WSEE-TV Erie, Fo. . named
general sales manager. Douglas
Beers, sccount executive, WSEETV,
named local sales manager.
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Bruce Sallan, former president, In-
Hevrod Television and VP, motion
piclures, ABC-TV, joins Lee Rich
Productions. Los Angeles, s presi-
deni of TV,

Rynald L. Stein, VP, production
ofplees, Wamer Bros. Studio Facili-
tie:. Burbunk, Calif., named senior
vP production services. Robert S,
Pircus, director, aperations.
Woumner Bros. facilivies division,
paiied WP, studo operations.

Tommy Edwards, program direc-
o WoRsiEM) Boston, joims KCBS(FM)
Los Angeles in same capacity.

Thod Mumford, creative consul-
tunt. Cowtedr. Universal Television,
joirs Paramount Pictures, Holly-
wiodd, a5 producer of series and tele-
films bor network TV division.

Ruth Seovill, executive producer,
Heaminger Video, Washington, joms
Wi helodeon Studios al Universil
Stndios Florida, Orlando, as VP, op-
erooens, Howard Smith, V1%, mr-
keting. Nickelodeon Studios, named
V' afTiliare marketing. Nickelo-
deon/Mick at Nite, New York,

Pial E. Sonkin, VP. network au-
lcnee reseurch, ABC Marketing and
R carch Services, New York. re-
fircs after 35 years with ABC
Appointments at Turner: Ned Si-
mon, coordmating producer, Turmer
Spons, Atlanta, ramed VP, pro-
thction, Turner Sports: Kevin Bar-
retl, assistant manager, inLeni-
ticnal TV syndication, Turner
Encenainment Co. (TEC), Mew
Yok, named manager, snd Patrick
Mirphy, director, lilmand tape
services, TEC, Los Angeles, namesd
VI' eperations, film and tape ser-

L [

Denn Carper, VP, On Call Com-
munications Co., Ievine. Calil..
el executive VP and ¢hiel op-
arng officer.

Bich Homberg, president, Bur-

boch Broudeasting Co., Pitisburgh,
s EFM Mediz-Management

I, New York, as nitional sales
H.inager,

Donnis C. Stanfill, former chair-

i and CEQ, Twentieth Century Fox
Lo joins MGM, Culver City,
CUlif,, s co-chairman and co-CEQ.

J. Roger Faherty, investment
hanker, Hibbard Brown & Co., ap-
pointed board chalrman at Grafl-
Piiy-Per-View Inc., New York.
Todd Jackson, on-line editor, fr-
siele Eelivieny, Mew York. named pro-
motion writer und producer. Joe

D' Aguino, production assistant, fo-
siele Edfivieny, mamed ussociate pro-

miion producer

Melissa Morelli-Barone, group
sales courdinator, The Playhouse in
the Park. joins WroL-TV Toledo,
Ohio. as programing coordinator.

division,

Ron Aaron Eisenberg, formerly
with WWRCiaM) Wiishinglon, joins
KTsAAM San Antomo, Tex., as
program direetor and morning host.

Don Emanuel, fommer president,
American Radio Network, joins Busi-
ness Radio Network, Colorido
Springs. ns VP. The Americon Forum

Liz Gilman, pn'ﬂ,h.il.:iil.'l:l'l TTHEET .
American Media Inc. . joins Rich Her-
itage Inc., Des Moines, lowa, as

VP. programing and production
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EIGHT
REASONS
TO ATTEND
NAB ’92

NAB '92 offers
you a family of
conferences
targeted to
your needs.

1 NAB '92 Exhibition
The larpest markefplace of
producis and sanicss in the
world, More that 700 firms will
be exhibiting the tatest broad-
cast aquipment and services—
in &n &rea as big 25 22 football
fighds.

2 Broadcast Engineering
Conference

Stay shead of the technology
laaming curve al the word's
st complete broadcast ang:
neering confarance. You'll get a
broad mix of lechnical sessions
and weakshops aimed at im-
proving productivity, cost-affec-
tivenass, and your understanding
¢of emesging technologées. And,
{ake in a full day's program
conducted by the Sociaty of
Broadeast Engingers.

3 Television Manage-
ment Conference

The world s changing so
auickly i's hard 1o keep up, Get
& glimpsa of the aconomic,
cultural, demographic and so-
ciatal changes that wall affect
our oountry and your station in
the 90's and bayand.

4 Radic Management
Conference

Just for radio broadcasters, this
cenference will immersa you in
innovations and proven man-
agemeni fips and factics. You'll
aleo gat winning seles and mar-
kating ideas, and the latest in
radio technalogy, products and
senices ol the Radio/Audio
Exhibifion.

5 NAB HDTV World
Conference and Exhibition
This conference and exhibition
will hvelip you eveluate loday's
heardware and tomarmew's
peototypes as you plan your
comversien ta HOTY. Gain
undarsianding of issues con-
earring HOTV transition, inter-
naional HOTY, HOTV production,
HOTV proponent systems for a
Ierastrial broadcasting stand-
ard and miorne.

B Broadeasters’ Law &
Regulation Conference
You can't siford fo miss this
impartant conferance if you'ne
locking for practical bagal
achvics to keep your licensa out
ofjecpasdy, save maney and
avoid legal problems. Youll
haar from FCC officlals and the
nation’s lop communications
|wynrs and gel 1o ask ques-
tions about issues that directly
affect your stafisn.

NNG

SUNDAY, APRIL 12—

THURSDAY, APRIL 16, 1982

T Television Bureau of
Advertising Annual
Marketing Conference
General managers and genedal
sales managers wen'm want o
miss this valuzble markatng
conference bo be hetd April 10-
12, immediately bafora NAB
‘92 You'll find seminars
designed fo pul you oa tha right
course foward BCONOMIC TBCOV-
ary. Riagister for TVE and
Yo e registentd automaticaly
for MAB '92.

B Broadcast Education
Association Convention
Broadeasters and profossors
wha are preparing your future
employess will gather at this
conderence from April 10-13.
For registration or other infor-
mation, contact Lowisa Nielson
ot 2021429-5355,

Whatever your reasons for
attending MAB "82, you'll get
tep value for your conven-
fion investment. In these
tough tirmes that's an advan-
tage you can't afford to miss.

Register today for
MAB '921
Call
1-800-342-2460
202/775-4972
or send afax to
202[775-2146

LAS VEGAS CONVENTION CENTER




NEWS AND PUBLIC AFFAIRS

David Rummel, producer. 60 Min-
wies, CBS News, joins NBC News,
New York, as senior producer,
prime time news hour, premicring in
March.

Jim Mills, conirol room producer,
C-SPAN. Washington, named Capitol
Hill producer.

Appointments al National Public
Radio, Washington: Sunni Khalid,
reponter, Baltimore Sun, named re-
porler, foreign desk; Andrew Bow-
ers, formerly with WRUR{FM) Bos-
ton, named reporter, Washington
desk. and Korva Coleman, part-
time newscaster, named full time.

Judy Grant, formerly with CBS
News, New York, joins News Travel
Network, San Francisco, as direc-
ot of news programing,

Jennifer Garber, producer, KMBC-
T Kansas City, Mo, joins WDAF-TV
there as associate producer.

Bruce Barkley, 11 p.m. sports-
caster, WKPT-TV Kingsport, Tenn.,
named 5:30 and 11 p.m. anchor
and assistant news director.

Julius Bar-
nathan, senior
VPP, technol-
ogy and strategic
planning, Cap-
ttal Cities/ ABC
Inc.. New
York, retires after
37 vears with
company,
Barnathan Karl Ren-
wang, VP, engineering and operi-
tions, WHEH-TY Boston, named
VP, director of broadeast operations
and engineering.

Greg Bardos, from Metroten Ca-
ble Vision, joins ITS Corp.. MeMur-
ray. Fa., as Neld service coording-
tor, Robert Welch, from WoENTY)
Pittshurgh, joins IT5 as field ser-
vice engincer

Joseph J. Cafora, from Scitex
America Corp.. joins Nikon Electron-
i Tmaging, Melville, N.Y., as na-
tional sales manager.

Fin Quinn, gencral manager, Mag-

netie South, Toronto, retired. Phil
Keeling, director, video opera-
tions, Magnetic Enterprises. adds du-
ties as general manager, Magnetic
South.

Jon Teschner, manager of broad-
cast siules, Crawflord Post Production
and Design/Effects, Atlania, joins
G&G Designs/Communications Ing, .
Carlsbad, Calif., as VP, graphic
services.

Appointments at WYZ-TV Detroit’s
engineering department: Dan Brown,
production manager, named director
of operations: Mike Dobak, engineer-
ing manager, wdids duties as chiet en-
gincer; Chris Allen, operations munag-
er, named production muanager,

Steve Kiotz, promotions director,
KBCI-TV Bose, Idaho, joins wWrvriTy)
Tampa, Fla.. as promaotion writer

and producer,

Ida 8. Langsam, founder and pres-
ident, Public I Publicity Services Inc..
Joins Middleberg & Rosso lne. .

MNew York, as VP,

Lori George, account execulive,
Porter/Novelli, Washington, named
senior account executive, Diana
Smith, sdministrutive assistant. Por-
ter/Movelli, named assistant ac-
count executive.,

Jennifer Kittredge, publicist, The

Image Workshop, Lifetime Televi-

sion, Astoria, NJY., named manag-
erof press relations.,

Judy Kweller, senior account ex
ecutive, Licherman-Appalucei adver-
tising and public relations firm, Al-
lentown, Pa.. named VP, account
service. Kelly Greenzweig, special
editions editor. Globe-Times, joins
Lieberman- Appalucci as creative
traffic coordinator.

Juli Agacinski, promotion assis-
tant, WoTViITV) Grand Rapids, Mich.,
Joins WOODEAM-FM theee s promao-
tion director,

Mike Morgan, associale promo-
tion writer and producer, WLOSITV)
Asheville. N.C.. named senior pro-
motion writer and producer, Perryn
Opleshy, from WroxiFs) Goines-
ville, Ga. (Atlanta), nomed associate
promotion woiter and producer,
WILOS.

Mark Young, writer and producer.

__

KSTP-TV Minneupolis-5t. Paul, joins
WEAY-TV Green Bay, Wis. | as pro-
metion manager,

ALLIED FIELDS

Marc B. Nathanson, chairman and
CED, Falcon Cable TV, Los Angeles.
elected to bourd of Nautional Cable
Television Association.

Brian Lockman, VP, network op-
erations, C-S5PAN, Washington, elect
ed 10 Bwo-year lerm on exccutive
committee of House and Senate Ra-
dio-Television Gallery.

Roger Ogden, from KCRC-TY Den-
wer, and Ken Maness, of WICW(AM).
WQUTiFM) Johnson City, Tenn,, ap-
pointed to Associated Press board of
directors.

John Irwin, formerly with Capitol
Broadeasting, Group W and NBEC,
forms radio consultaney in Hopkin-
ton, Mass., Irwin Media Inc.

Joseph Aniello, management su-
pervisor, Saatchi & Saatchi Advertis-
ing, joins Country Music Associa-
tion, Mashville. as marketing director

Katherine Courie, anchor, Today
show, NBC-TV, New York. named
homorary chair for | Tth annual
American Women in Radio and Televi
ston-Ine. National Commendstion
Mowards,

Patrick Mangus, from Mangus-
Catanzano Inc., Pinsburgh, appointed
mational membership chairman of
Public Relations Society of America,

Robert 8. Becker, stall attorney.
Reporters Committee for Freedom of
the Press, Washington, resigned 1o
begin law practice concentrating on e
gal issues affecting news and infor-
mation ndustries.

George Nicholaw, VP and general
manager, KNXiAM) Los Angeles,
elected to three-year term on board
of Hollywood Radio and Television
Society.

Sally Griffith Evans, 55. TV pro-
ducer, died of cancer lan. 16, in Ar-
lington, Vu. Evans worked at BBC

in London, and moved 1o U.S. in 1969
toowork on BBC series about Amer-
ica. She had additional stms at ABC-
TV and PBS.
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““In this era of niche marketing,

radio must be the
‘ultimate’ target medium.”’

shorteuts in life,"” That statement certainly rings true
for 1oday’s advertising agencies and media buying
¢ vices that transact their nutional sale business directly
th radio stations
When advertising sgencics and buying services insist on
/g direct 1o radio stations, a rep firm should point out
its adventising cusiomers that this kind of factic 1s
ting them money. These additional costs, which are
sed on to the advertiser. uswally
cver mgency andior buying service
verhead,

Fhe equation is simple: when busi-
i is handled by a rep, the cost af

vice s paid by the radio station

ihraugh the rep’s commission. And be-
we virwally all radio stations still
oy 4 commission on business that i
placed direct anyvway, there is no eco-
mic advantage to bypassing the rep,
With that said, it is the responsibility
the radio rep firm to provide com:
litive pricing and value-added ser-
s that will make it more efficient
ivr advertisers 10 channel dollars into
lio. By a rep company targeting the
ior executives af the buying level, it
om bener direct any corresponding
somotional campaigns so that they are
pilpable with station needs. When
cualing with today's full-service repre-
vontation firms, advertising apencies
d buying services are. in effect,
ated as “*preferred customers,”™
Simply put, the reps have strong relationships with
dion monagement and can easily match the needs of
vertisers and their brands to the demographic and * psy-
hogriphics™ inherent with each radio formal,

Sometimes *‘direct” buyers will request their spots to
r anywhere from 5 im. to midnight (ROS or run o
hedule) instead of requesting specific dayparts. This
ves the illusion of lower rates when, in fact, it deliver
iwer quality.

Agencies and buying services that go direct (1o stations)
hould ask themselves 1wo questions; Are they “*geiling a
2l by going direct; and does going direct make rudio
ltions wint to treat agencies and buying services in o
referred way? After careful post-analysis of any direel

1 here's a time-honored adage that savs “there ore no
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A eommentary from George Pine,
regional executive. The Interep Radio Store

deals, the answer that you will most ofien find to bath
questions is an emphatic no,

Today. national business cun often represent anywhere
from 20% to 35% of o radio station’s revenue, depending on
a station’s ratings and the size of the market it is heensed 1o
serve, With these kinds of percentages, rudio station manag-
ers should be asking themselves: How does this busingss
match up to the station's largest local account™

Indeed, national business should be viewed as ~“pre-
ferred” business by stations. For the
most part. o nitionsl agency  and/or
media buying service will look 1o the
influence of a major nativnal rep
seeure effective schedules on s be-
Talf.

Although stations have national con-
tacts ond can certainly Tulfill uny re-
quests mode by o national account. @
full-service radio rep has elout on boih
the buving ond selling sides of the
fence to efMiciently handle lorge nation-
il pecounts as well us large volumes of
nutional business, Bur if local station
sales maunogement and national reps
waork together in 2 spirit of cooperution
on vendor programs and national e
counts in general, more radio dollars
would be garnered from the medid bud-
pets of advertisers. Additionally. n pa-
tiona) rep can fecilitate the collection
process from an agency Lo a station.

There is litlle doubt among market-
ing experts that all businesses will be-
come even more competitive in the
199075, And with the rapidly changing economic condi-
tions of media advertising, a national radio representition
company must be on the cutting edge of responding 1o
those changes whether they mvolve instiluting innoviatlve
promotional marketing campaigns or the electromic trins-
mission of national advertising orders from agency 10
stution.

Simple number-crunching for planning national radio
spot campaigns is over. The modern-day radio rep must be
a radio marketing specialist schoaled in all facets of deliv-
ening an advertiser’s message,

In this era of niche marketing. radio must be positioned
as the “‘ultimate”” target medium. When direct buying
puts *“the deal’™ abead of quality, everybody loses
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InEBriet

Last-minute clearance news from
the NATPE floor: Family Mafters
(70%-plus coverage); Coach

(BB} /n the Heat of the Night (52%);

Clastar's new Stunt Dawgs (68%)
and Conan (63%); Why Didn't | Think
Of That? (45%); Fox cleared Doo-

gle Howser on wWrIx-Tv New York and
KTLA-TV Los Angales and will roll

the show oul market-by-market start-
ing this week; Mullimedia Enter-
lainment's Aush Limbaugh (60 mar-
kets); Genesis Enterainment's

The Whoop! Goldberg Show (55 mar-
kets, 63%). Goodman Entarlain-
ment's Parole Beard is a firm go after
being sold in 11 markets (35%).

Katz Television is considering
repping cable systems in El Paso,
Tex., and Syracuse, N.Y., in addi-
tion to its client TV stations in each
of those markets. Katz last month
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pionesred such dual representation in
Wichita, where it reps both S.L
Broadcast Management's KSNw-Tv
and Multimedia Cablevision's

HDTV FUNDRAISERS

M STV, NAB and INTV joined forces at NATPE to raise $1.6 million 1o

cover additional advanced TV systems tesling costs (above the §15
million already raised) associated with digital systems proposed by three
proponents, Kicking off the campaign were (I-r): James Dowdle, president
of Tribune Broadcasting Co. and co-chair of the newly tormed Commitiee
for Advanced Television Testing (with AH. Belo Corp. Broadcasting
Group President Ward Huey, not pictured}; FCC Chairman Alfred Sikes.
and Richard Wiley, former FCC chairman and current head of the Adviso-
ry Committea for Advanced Television Service

Wichita system in a joint zelling ar-
rangement. At SJL Broadeast's
Syracuse propery, WSTM-TV, Presi-
dent-GM Ronald Philips cautions
that talks are in the early stages, anc
he's not yet convinced a joint sall-
ing deal makes sense, Butin El Pas
kvia-Tv GM John Rhinehart says
he's bullish on the idea.

Laurence Tisch, who through
Loews Corp. owns 25% of GBS (of
which he is also ehairman), Is re-

ported to be making a bid to take con

trol.of Macy's. Tisch is a direciar of

the debl-burdened retailer, as s CBS

board member Henry Kissinger.
The merger between Sheridan

Broadcasting Networks and Natio: -

al Black Network (BROADCASTING.
Mov. 4, 1891} is complete. The naw
company—with 800 affiliates—has
been named the American Urban Re
dio Network, The co-presidents are

Jack Bryant, formerly MBM president,

and E.J. (Jay) Williams, formerly

SBN president. AURM consists of fivi

divisions: American Urban Radio
Metwork, STRZ Entertainment Met-
wark, SBN Sporls Metwork, Urban
Public Affairs Network and SPM Ur-
ban MNetwork.

ABC sportscaster Howard Cosell
announced he will retire at the end of
January. Since leaving TV in 1985
after ABC canceled his weakly pro-
gram, SporisBeal, the 40-year
broadeasting veteran has been a con
mentator on ABC Radio Network.

NATPE International, at the clos-
ing of its 1992 program conflerence,
elecied Pat Patton as incoming
chairman, Patton. program director
KMBC-Tv Kansas City, will be re-
sponsible for the 1993 conference in
San Francisco. Lou Galtozzi, oper-
ations director at w.w-tv Cleveland,
was elected vice chairman-irgasur-
er: Russ Myerson, director of pro-
graming, Media General Broad-
casling, steps in as second vice
chairman-secrefary; Sleve Goid-
man, president of Paramount Televi-
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sicr. becomes associate member
reorasentative, and Rick Heaves,
g-'-_:.-:!ral manager ol WTALTY Al-
inuna, Pa., becomes Immediate
pirst chairman.

Wirneapolis-based Hubbard
Broadcasting became the latest to
15/t the FCC to repeal the prime
tire access rule’s off-network pro-
hibition. Said Hubbard in a pelition
for rulemaking: “The lime is now ripe
in: consideration of the efimination

of his unnecessary anti-compelitive
an | unconstitutional regulation that
limits the ability of certain/local broad-
casters lo compete in their markets
by dictating to them they they ‘can’t
carry’ some of the most popular
{elovision programs ever created dur-
inn ane of the mosl popular view-

in; periods in the day.” In essence,
the prohibition bars top-50 stations
trem airing network reruns during the
7 p.m, access period.

Revarsing a lower court, the Mich-
ig-n Court of Appeals last week
ru'ed cities may not mandate ac-
ceas to apartment buildings for its
franchised cable operator, if the
dwallings are served by private cable
syalems. The tnal court had upheld

al ansing, Mich., ordinance granting
il= franchises, Continantal Cablavi-
sion, thee right o serve apartment
bulidings, even though the land-

loid, Edward Hose Realty, had in-
stiiled his own pnivale cable sys-
te=n1. But the appeals court ruled the
¢ity had exceeded its authority “to

t2} 2 property through the power of
gnvnent domain.”

The FCC last week voted not to

di - qualify FCC Commissioner
lemes Quello from considering a

lo vest-unit-charge complaint

&1 ainst wiia.Tv Allanta. The ning
poliicians who filed the complaint had
d=manded Quello’s recusal, charg-
int he had pre-judged the case.

Ted Turner sold $30 million

warth of stock (10% of his holdings)
i Turner Broadeasting System mi-
iy partnars Time Warner and

I le-Communications Inc. on Dec.
11991, as ravealed in a report re-
cantly filed with regulators. Turner
s0ld one million shares of class B
romman stock each lo Time

Yarner and TCI. Despite the sizable
sdlg, Turner's total economic inter-
Eilin TBS is down just slightly from

NATPE AND INTV STILL SEPARATE

F ollowing the closing distribulor's mesating at the NATPE Intermational
1982 Program Conference, the board of directors turmed down a
counter-offer from INTV on merging the two conventions in 1993, accord-
ing to NATPE President Phil Corve. Corva said that a "considerable gap™
remains in the amount of money NATPE first offered INTV 1o compensate
the latter for revenue eliminated from the loss of exhibitor suites and
sereaning fees.

“I think it we can get over the money obstacle, everything can shill fall
into place,”" Corvo said. “There is a very short time frame o make a
merger happen for the 1993 convantion [which NATPE has booked for
San Francisco]. | do know that INTV will have 1o make a decision fairly
soon If it is going to be able to book its own convention site next year.”

In securing a convenlion sile, most cites require &t least ona year
advance booking time, Sa far, INTY has nol indicated if. San Francisco,
which served as its 1992 convention site, will be available for next year's
conference. INTV PFresident Jim Hedlund, who attended the MATPE
conference, was unreachable late Friday {o discuss the status of negotia-
tions with NATPE or what altemative sites INTV Is considering for ils next
convantion,

Corvo said final attendance for the New Orleans show was B,692
peopla, down from B915 registrants last year. However, inlemnational
attendance continued to grow, with 1.334 registranis—up from 1,260
foreign participants last year ~MF

1

the period ending Sept. 30, 1931,
to that ending Dec. 31, 1891, Irom
32 DA% 1o 31%. A Turner spokes-

‘FATHER’ KNOWS BEST

rederick Ziv, widely recog-

nized as the “father of televi-
sion syndication,” was given the
MATPE Chairman's Award al
last week's conferance. Ziv was
honored for the contributions he
has made to broadcasting and
syndication during a career thal
spans 60 years. 2iv TV produced
such early syndication hits as
Sea Hunl, Bal Masterson, High-
way Patrol and The Cfsco Kid,
“In 60 years we coped with a |0l
of change,” Ziv said in accephng
the award last week in Maw Or-
leans. “You're going to meet a
lot of change in your careers as
wall."”

man said there was “other aclivity in
the [Turniee's] stock as well” that
accounted for the minimal decreasa in
Tumer's holdings.

Gillett Holdings last week

reached an agreement in principle
on a bankruptcy reorganization
plan. The company, whose holdings
include wrvTiTV) Tampa and 40%

of SCI-TV, group owner of seven ma-
jor-market stations, has o file a

plan by next week with the bankmuplicy
court in Denver. Speculation in-
cludas the possibility that founder
George Gillett could lose control

over both GHI and SCI-TV.

John Kompas, executive director
and-a founding member of the Com-
munity Broadcasters Association

has resigned to form a new company,
K/B Data:k/B Sells, an information
and advertising rep firm for the low-
power TV Indusiry

ABC News Information Director
Sherrie Rollins is expected to join
the White House as President
Bush's assistant for public liaison and
intergovernmental affairs. Before
jpining ABC in 1990, Rollins was as-
sistant secratary of public affairs at
Department of Housing and Urban
Development, Pollinsis the wife of
Edward J. Rollins, political consultant-
commentator who was national
campaign director for Reagan-Bush
campaign in 1984.
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE
s = ——— e 4,

Selfierials

BIRDS OF A FEATHER P e T A

choke.

T here were amuzing similarities between the NATPE
convention addresses given last week by Bamy

Diller, the chiel executive of Fox Inc.. and Alfred "Ews B“Ts
Sikes, the chairman of the FCC. **Broadcasters potta get
piid,” said Diller, *“*becanse if they don't get a second w hen populiir WUSA-TY sportscaster Glenn Brenne:

revenue stream of income bevond advertising support, di i : i f
2ok byl e i ed two weeks ago, rival WRC-TV called up ihe
they will eventually go out of business.™ Said the chair- station to offer its footage from the funeral so tiu
s EI_ = II_IL':I'E'H_*antI}' dcq.r the beoadcast indusicy will reporiers and crews from wusa-Tv could sttend withou
IRy Che. JL-1f can't eontrol fs:groperty rights; having to cover it as well. WUSA-TV ended up using same
Both Diller and Sikes saw salvation in repeal of the of the WRC-TV footage as well as its awn, which it mad-
compulsory license, an alternative gaining in credibility R o . T gundwill‘gm.mn_- “T“I_
but not yet the solution of choice among broadeasters. T stafFers offered 1o man:the: station’s phones du}inf. thie
They would prefer the must carry/retransmission consent service, Class acts all, among hotly competitive nev i
provisions of 5. 12 us a quicker. more certain way to go, ;icpa.ﬁmcnlli of major iy SRl
Jlllhﬂl.lgh_r.‘f[:mpl.liﬂ!ly license repeal might well be the fall- Speaking of class acts; we were pleased to learn thul
ha‘:;‘ I'-‘ﬂ-‘_-lll_ﬂl_'l- 0 i T . b the former news director, and luter news vice president, for
@ W NS NS IR Nty A SSTCEE ipon The Post-Newsweek Stations, Jim Snyder, has been selected 1
probiem that is: the mos! significant. news. Once. that's receive the first Len Zeidenberg First Amendment Award,
been amived at, the solution won't be far behind. presented by the Radio-Television News Directors Four-
dation. Named after the late chiel correspondent ol

PRICE OF mm‘sslon BROADCASTING magazine, the honor is given to a radio or
television joumnalist for “owstanding contributions 1o the
To THE I"Tun! defense of First Amendment rights,’” Among Snyder’
accomplishments is having practically invented the job ol

local TV news director. He held that post ot KDKAAM

: ; Pittburgh: was Growp W bureau chief in Washington
o close.and yet so n.". away. That's the dilemma of producer for the CBS Evening News with Walter Croméite,
lh{.‘ A_l.l*-anc:d Tc]:wsmr! TcﬁllCt!mr.r. charged with and news director at WTORTY (now WUSA-TV), where, no
hnngmg hroudoast lt:lr.:wsmn into the 20st century. incidentally, he hired Glenn Brenner. before taking the
ATTC finds itself 51.6 million shor ql‘ the funds neces- Post-Newsweek position,
sary to. complete jts first reason for being—testing of the The award could not have had a worthier namesake nor
six proponent systems for high-definition TV. a more distinguished first honoree.

FCC Charman Alfred Sikes was both eloguent and
moving in addressing a press conference in New Orleans
announcing a fund drive to close the gap. Speaking of the [ro— WO
HOTY stalwarts in the room, he said: ““You share one g
common trail. You saw the 21st ceptury before most saw
I,

The last $1.6 million—as relatively paltry as that sum
is—may prove the hardest to collect. HDTV is no longer
the wunderkind of relevision, and there are almost as

many naysayers us disciples about its prospects. But the 2
believers will carry this day, too, As former FCC Chair- 3 L=
man Richard Wiley put it at the same press conference,
""We have come too far and resched oo high o strike the
Mag and wbandon the pursuit.” e e
If ever there were o moment to oversubscribe in-o good ¢ |
chuse, this is it. ATTC i1s not \impl_'_.- ﬂlc ':hli!.\'l.-"ﬂ in.l.ln“'[mn[ Pramn lior B AL &5 TP, by lai Schmal
to put broadeasters back on the leading edge of the elec- “8ar, P il vow ke vour firss day selling off-network houes"
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¢ yaciol Report:

¢ ARTER SYNDICATION
ue date: March 2

/ 4 deadline: February 21

1 In this of uncertainty—stations, advertisers
fhd sy u:inlcators—me three key players in the barter
e icatmn arena, are showing more and more con-
) abaut the economics of this volatile business.
Broadcasting examines all aspects of barter syndi-
1 ;‘ - and companies that are most

or inent in its growth and development.

I yausrehuklngmraachmapauplawhubumaall
id deal in barter, this issue is the ideal vehicle for

ore than 60 years in the making. And almost perfect.
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We Never Sto
Selling A Show.

kispecially After You Buy It.

Genesis’ unmatched
sales service is based on four elements:

Useable Research

“No one helps me sell a show as much as Genesis does!
With the Reach and Frequency research they provided
I was able to sell “Highway™ in daytime at a 4.0 cume
rating...well over the standard book numbers.”

Tom Schenek, General Sales Manager, Wa2ZY, Charloile

Built-In Extra Inventory

“Billhoard positions amd the on-air extras Genesis
huilds in offer something extra for our advertisers
and don’t take away from the station’s inventory...
with packages like the theme weeks this allows us
to sell the show at a premium.”

Richard Hammand, Local Sales Manager, WGBS, Philadelphia

Value-Added Packaging

“The value-added promotions, such as special theme
weeks, have been a great tool for us lo gain extra
revenue from new advertisers.”

Martan Ward Lent, Direetor of Sales Promotion, WENT: Boston

Extra Manpower

“Genesis actually went out with my personnel on local
sales calls...because of their extra efforts 1 sold a
client whom we'd been courting for months!”

ardan Reams, General Manager KAUT, Oklahoma City

Sales help to increase your station’s revenue.

—¢] GENESIS

= ENTERTAINMENT




