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Today’s global marketplace is gefting more
and more complex and competitive. It's
tougher than ever fo produce quality televi-
sion programming. But, believe it or not, it's
happening.

Some 800 television producers and direc-
tors—colleagues from all over the world—
will see for themselves when they gather in
Baltimore, Maryland, UsA, May 24-30, for
INPUT '92.

We'll have a chance to screen each other’s
work, to talk about techniques, to exchange
the one thing that is at the heart of public-
service television everywhere. Ideas!

As hosts of INPUT *92, we take this oppor-
tunity to salute our fellow producers and
broadcasters, and our international
co-production partners. We salute them
for their dedication to producing quality
programming for global audiences.

MlPc

Maryland Public Television
Producers of Glohal Programs with Global Partners for a Global Market
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FCC TAKES FIRST STEP TO RAISE TV LIMITS

Commission puts out number of options for comment, including 20, 24 stations
and 35% coverage, 18/30%, or raising stations but keeping current 25% cap

By Joe Flint

much more cautious approach

to relaxing its television owner-
ship rules than it did with its radio
ownership rules two months ago. Last
week the commission issued propos-
als instead of specific recommenda-
tions for relaxing the rules, to be fol-
fowed by a comment period. No
definite time line for changing the
rules has been estabiished, but FCC
Chairman Alfred Sikes said he would
like to have the matter concluded by
the end of the year.

The commission also adopted a
policy on broadcast hoaxes (see page
5) and further clarified its political
broadcasting rules (see “In Brief").

The more cautious approach to de-
reguiating TV ownership is probably
partly an attempt by the commission
to avoid the backiash from Capitol Hill
that followed the relaxing of the radio
ownership rules. Indeed, FCC Com-
missioner Ervin Duggan asked in his
remarks on the proposals that “peo-
ple on Capitol Hill who have an in-
tense interest in what we are doing
take advantage of the comment peri-
od before we act so the benefit of their
thinking will come to us before we act
rather than after.”

That approach goes beyond just
the rule changing process. Unlike the
radio changes, some of the proposals
for television {see box) are more mod-
est than had been expected and in-
clude minority incentives that were
not part of the radio rules.

Still, there is enough there to proba-
bly keep most broadcasters busy
thinking about ways to expand their
reach. The commission issued two
proposals on raising the national TV

T he FCC appears to be taking a

: ownership caps from the current 12
station/25% audience and significant-
ly relaxing the duopoly rule.
Right now, few broadcasters own

more than 10 stations, and only one—
HSN Communications—owns 12.
However, the ABC-, NBC- and CBS-
owned stations all reach more than

FCC’S NEW TV PROPOSALS

National: Options include increasing attributable interest cap from 12
stations or 25% of TV households to 20 or 24 stations/35% or 18
stations/30%. Commission wilt also seek comments on just raising station
limit and retaining 25% cap and whether minority incentives should be
part of new rules.

Local: Change current Grade B contour overlap to narrower Grade A
overlap. FCC also wants comments on relaxing rules to allow combina-
tions of two stations with overlapping Grade A contours where at least
one is a UHF and at least six independently owned stations remain in
market's Area of Dominant Infiuence. Commission also asked for com-
ments on whether VHF-UHF combinations should be altowed or only
UHF-UHF combinations.

Radio-TV crossownership: Commission asked whether rule should be
eliminated or only modified to permit crossownership of TV station and
AM station.

Dual network rule: Commission seeks comment on whether rule prohib-
iting TV station from affiliating with network that operates more than one
network simultaneously and serves overlapping areas shouid be eliminat-
ed or modified to allow multiple network channels to be provided to
individual affiliated stations.

Network station ownership: Commission is considering eliminating or
modifying rule prohibiting network from owning station in markets where
there are few stations or where owning station would restrain competition.

Multiple network affiliation: Commission is considering eliminating rule
that forbids network without affiliate in particular market to bypass an
independent and let two affiliates cherry-pick unaffitiated network’s pro-
graming. -¥
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20% of the national audience, and Tri-
bune and HSN are not far behind—
leaving them little room to expand—
and a handful of group owners are
over 10% in audience reach.

With regard to duopoly, the com-
mission is considering whether to per-
mit ownership of two UHF stations or
a UHF-VHF combination in a single
market as long as there are at least
six independently owned stations re-
maining in the market after the combi-
nation.

While on the surface that sounds
like only a few markets would qualify,
that is not necessarily the case, since
“market” means the entire Area of
Dominant Influence (ADI). For exam-
ple, a market such as Cleveland has
five stations located in the city. How-
ever, the Cleveland ADI—which in-
cludes Akron, Canton and Sandusky,
Ohio—has a total of 13 TV stations.
There are dozens of ADI's with at
least eight TV stations.

So far, broadcasters showing the
greatest interest in taking advantage
of the duopoly rules are mid-sized
group owners of Fox and independent
stations.

Groups previously expressing inter-
est in owning two stations in a market
include ABRY Communications, Clear
Channel Television and River City
Broadcasting. All have cited the need
to cover their overhead with more
than one revenue stream and—since
many don't see retransmission con-
sent as the answer—feel this may be
the most effective way. Broadcasters
also point out that incremental costs
would be lower and backroom costs
could be shared.

Left unclear is how the commis-
sion’s plans on giving broadcasters
another channel to convert to high-
definition television down the road
mesh with a relaxed duopoly rule.

All five commissioners expressed a
willingness to revisit the rules. Said
Commissioner Sherrie Marshall: “We
are not lamenting the growing compe-
tition that broadcasters now face,
rather we are savoring the public
benefits of numerous and diverse
viewing choices for all consumer
choices. It is the result of this suc-
cess—this great proliferation in video
choice—that allows us to recognize
that competition is now performing
much of the diversity-protection role
of several of our broadcast ownership
rules, and that is the basis of our pro-
posals here.” ]

Thisa\\Week
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TOP OF THE WEEK

FCC ADOPTS $25,000 FINE FOR HOAXES

Commission says it tailored new policy narrowly; it will punish stations for
‘knowingly broadcasting false information’ that ‘results in substantial public harm’

By Joe Flint and Peter Viles

roadcasters will have to think

about their checkbooks the next

time someone at their station
considers airing a hoax.

The FCC voted 5-0 last week to
adopt a rule that will “prohibit a broad-
cast license or permittee from know-
ingly broadcasting false information
concerning either a crime or a catas-
trophe if it is foreseeabie that broad-
cast of such information will cause
substantial public harm, and broad-
cast of the information does in fact
directly cause such harm.”

Said the commission: “In deference
to First Amendment concerns, the
commission crafted the rule narrowly,
thus restricting only those hoaxes that
result in substantial public harm.”

The new rule will allow the commis-
sion to levy fines on stations. Until
now, the commission reaction to
hoaxes was limited to either a slap on
the wrist or license revocation. Sta-
tions that violate the broadcast hoax
rule can be fined up to $25,000. For
each day a station continues a hoax,
another $25,000 fine will be levied up
to a maximum of $250,000.

The commission felt a need to
adopt such a rule after several high-
profile hoaxes (see box) over the last
two years which, the commission
said, “alarmed the public, and result-
ed in the neediess diversion of public
safety and law enforcement re-
sources.”

Commissioner James Quello, a for-
mer broadcaster, said a rule on hoax-
es “is a tough one...but the item is
done well.” Commissioner Ervin Dug-
gan added: “There is something that
stands between broadcasters and the
regulatory process—decent self-re-
straint.”

National Association of Broadcast-
ers President Eddie Fritts said: "We
have already made clear to the com-
mission our concerns about the possi-
ble ‘chilling effect’ on programing of a
hoax rule. Now that they have decid-
ed to move forward, we hope they will
be sensitive to this concern in their
application of the rule.”

The reaction from broadcasters

was mixed. While several expressed
concern about an FCC rule regulating
content, most group operators con-
tacted by BROADCASTING said the re-
cent round of hoaxes simply went too
far.

implies something untruthful. And no
broadcaster should engage in some-
thing untruthful and misleading.”

But Steven Lerman, a Washington
attorney who represents several sta-
tion groups before the FCC, said the

ban Avon, Conn.

Mysteries.

calls flood police phone lines.

A HOAX HISTORY

March 1989: ksLx(FM) Phoenix announces station has been taken hostage.
Local police race to station to help.

March 1990: wccc-am-FM Hartford reports volcano has erupted near subur-

June 1990: krROQ(FM) Los Angeies airs “Confess Your Crime,” during which
anonymous caller (actually Arizona DJ) says he murdered his girifriend.
Police launch extensive investigation, and NBC features crime on Unsolved

January 1991; ksHe(FM) St. Louis broadcasts report of nuclear attack. Station
is later fined $25,000 by FCC for broadcasting false emergency alert.
July 1991: waLE(am) Providence, R.l., reports that talk show host has been
shot outside station while on cigarette break. Police and emergency crews
rush to scene. Morning personality, news director and producer are later fired.
April 1, 1992; wNOR-am-FM Norfolk reports that local dump, “"Mount Trash-
more,” is about to explode because of methane buildup. Fearful residents’
_w

“It sounds pretty fair to me,” said
John Beck, vice president and gener-
al manager, KSHE(FM) St. Louis. "It
sounds like the FCC passed a ruling
that protects the public from harm
without taking the fun out of your local
radio station.”

“I'm sorry that the FCC feels that
they have to step in, but maybe they
do,” said Jim Champlin, president,
Beck-Ross Communications. “Obvi-
ously, | don't like to see any govern-
ment intervention, and we've certainly
had enough already from the FCC.
But | think the hoax situation in our
industry has gotten out of hand. I'm
afraid that we probably haven’t po-
liced ourselves well.”

William Stakelin, president, Apollo
Radioc Group, said he supports the
FCC’s ruling, partly because he views
the issue as a question of serving the
public interest, separate and distinct
from First Amendment issues relating
to freedom of speech and obscenity
on the air.

"I would fight all day for our First
Amendment rights. But a hoax, to me,

new rule “seems to be overkill. To
their credit, the FCC has tried to craft
a narrow rule,” Lerman said, “but i
still think that, given the lack of a
widespread problem, to adopt any
kind of content reguiation is probably
overkill. Any content rule inevitably
has a chilling effect on First Amend-
ment rights.”

Paul Fiddick, president of Heritage
Media Corp.'s radic group, said the
“journalist and the First Amendmen-
tist in me wants to get its back up. The
politically correct position to take is
probably to be offended by this. But
truthfully, it is not an issue to 99.9% of
the radio stations in the country. | am
embarrassed that the FCC even
found it necessary to do this. I'm em-
barrassed that our industry brought it
on.”

First Amendment attorney Tim Dyk
of Jones, Day, Revis & Pogue said he
did not think this rule could be im-
posed on the print press and added
that “if it leads to broader conse-
quences, it is something to worry
about.” ]

|
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Beverly Hills 90210) ougmws them all.

TOF TEM HETWORE GAINERS FOR 21-22+

| BEVERLY HILLS 90210 FUX  +X6,

2 48 Hours CBS +i6
3 Cops FOX  +39%
} Cop2 FON - +35%
- Evening Shade CBS -+
(" Quantum Leap NBOG O #21K
" Wings NBC 24
8 Top Cops Ghs #2100
Y Prime Time Live  ABC +20%
[0 Seinfeld NBEC +1

FEMALE TEENS DISCOVERED IT FIRST. THEN GUYS STARTED WATCHING. SOON. PARENTS RESPONDED
TO THE APPEALING CHARACTERS AND TIMELESS THEMES OF TV'S HOTTEST PROPERTY.
AND THE AUDIENCE CONTINUES TO GROW.

We all live there.

WORLDVISION

5 LRUT OF BPELLING ENTERTARNMENT e

*Figures for 1990-%1 season are from Sept. 17-March 24. Figures for 1991-92 season are from Sept. 15-March 22. From Nielsen Media Research Data.






TOP OF THE WEEK

NEW NIELSEN SYSTEM IS TURNING HEADS

Peoplemeter that reads faces, and where they’re looking, raises specter of Big Brother

By Steve McClellan

ess than a decade after the im-

plementation of the peoplemeter,

Nielsen Media Research hopes
to introduce the next generation of
ratings technology: a meter that will
record who's watching what and re-
quire viewers to do nothing but turn
on their sets.

The peoplemeter was introduced in
1987, and one company executive
said Nielsen is aiming to have a so-
called passive metering system up
and running within two to four years.

Arbitron is also developing passive
meter technology, and Ken Wollen-
berg, the company's executive vice
president, sales and marketing, said
Arbitron could have a system up and
running in the same timeframe.
Whether it does, he said, “will be
something the marketplace teils us.”

in the meantime, a slew of issues
have to be addressed to the satisfac-
tion of key industry segments before
such a system could be adopted.

But in theory at least, programers
and advertisers seem to agree that a
passive system, which automatically
identifies viewers when the set is
turned on, would improve the accura-
cy of ratings measurements.

The current peoplemeter records
viewing and identifies each viewer,
but viewers are required to push but-
tons each time they begin and stop
watching television. Many viewers,
especially children, fail to do that. Re-
searchers also complain the sample
is distorted because many house-
holds initially contacted simply refuse
to cooperate and others fail to log in
properly. As a result, researchers
claim, on a daily basis no more than
50% of the data, on average, from the
peoplemeter sample is usable.

Nielsen's passive meter system
identifies viewers through what the
company calls “computer image rec-
ognition” technology, similar to the
scanning technology used at super-
market checkout counters. Initially, an
image of the face (front and side
views) of each family member is
stored in the meter. When the TV set
is on, the meter constantly scans the
room for viewers. How the meter

would address guest viewing is still
being determined.

The meter can detect if a person is
looking directly at the set or is merely
in the room but looking away. What
Nielsen goes to great iengths to play
down is the privacy issue, or, as some
call it, the "big brother” issue.

These two screens demonstrate the computer imaging process that will take place

roughly $5 million a year for people-
meter service; advertising agencies
pay less.

“Obviously it's going to be more ex-
pensive,” said a Los Angeles-based
television executive. “Eventualily that
cost will be passed on to subscribers,
who have to decide whether it is worth

inside the passive meter box in the home; the system will create and store data
allowing it to identify individual viewers in a room

“I think that issue has been over-
stated,” said John Dimling, executive
vice president, Nielsen Media Re-
search. Nielsen provided a demon-
stration of its passive meter technol-
ogy last week to fellows participating
in the Freedom Forum Media Studies
Center and to a group of reporters.

Not unexpectedly, many were curi-
ous to know exactly what behavior the
meter could detect beyond television
viewing. According to Dimling, the an-
swer is none. “We're not installing
cameras in the meters,” he said. “All
the meter measures is whether there
is a face turned toward the set.”

Nevertheless, many viewers may
resist a device in their bedrooms that
monitors any behavior, be it TV
watching or something else.

Dimling responded that, according
to an ongoing viewer cooperation
study, that doesn't appear to a prob-
lem. “The cooperation rates in the
study are a little bit higher than for the
current peoplemeter,” he said.

The cost of the system, if much
higher than the peoplemeter, could
prove a hurdle to industry accep-
tance. Broadcast networks now pay

it or not.”

Perhaps the most critical issue is
how television watching wouid be de-
fined under the new system. Current-
ly, viewing is defined by how many
minutes a set is tuned to a given
channel. The passive system will
know not just the channel but also
whether the viewer is watching or not.

“What if | am watching a program
and turn away to talk to my wife—
does that viewing get knocked out?”
asked David Poltrack, senior vice
president, marketing and research,
CBS. “As far as I'm concerned, it
would have to be an in-the-room mea-
surement standard.”

The passive system will aimost cer-
tainly usher in the era of commercial
ratings, because it will measure sec-
ond-by-second viewing as opposed to
the current minute-by-minute viewing.
“If we do get the system in place, |
think the potential and the interest [in
commercial ratings] would be sub-
stantial,” said Dimling. "It would al-
most be hard to ignore.”

Some agencies have been clamor-
ing for commercial ratings for some
time. u
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%A MAN.
%A LEGEND.

A WA F LIFES

*He said it. And with 123 stations picking
him up, everyone’s starting to believe it.
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TOP OF THE WEEK

NETWORKS JOCKEY FOR PRIME POLL POSITIONS

CBS'’s 22-episode renewal of ‘Brooklyn Bridge’ late last week precedes
the network’s full schedule announcement, due this week

By Steve Coe
ith NBC's schedule due to be
released today, May 18,
CBS's later this week, and

Fox's next week, network executives
are scrambling to make last-minute
deals and analyze strategies for re-
building sagging nights. Perhaps the
night commanding the most attention
from the three networks is Thursday,
which is being viewed as an opportu-
nity for the other networks for the first
time in more than seven years due to
the end of the Cosby run.

Heading into the fall schedule re-
leases of the remaining three net-
works, following ABC's announce-
ment last week, each of the networks
has at least a couple of high-profile
series that have not been notified of
their fate. Last week, CBS sent good
news to producer Gary David Gold-
berg and Paramount in the form of a
22-episode renewal order for the
moderately rated but critically ac-
claimed Brooklyn Bridge. There is no
word yet on where the show will be
scheduled, but it has been assumed
since its debut that CBS would even-
tually work the series into its Monday
night lineup.

Other programs that have been giv-
en the green light by CBS for next
season include Evening Shade,
Northern Exposure, Murphy Brown,
Knots Landing, Murder, She Wrote,
Rescue: 911 and Major Dad. n addi-
tion, the network has picked up Gold-
en Palace-—the Golden Girls spinoff
minus actress Bea Arthur—and In the
Heat of the Night, both dropped by
NBC.

Despite CBS's woeful development
crop from last season, which will in all
likelihood vyield onty the Brooklyn
Bridge renewal, Paul Schulman, pres-
ident, The Paul Schulman Company,
says the network's task may not be as
daunting as it appears. "CBS has four
shows in development: the new Bob
Newhart show [Bob], the new Diane
English project [Love is Heli], the new
Linda Bloodworth-Thomason show
and Picket Fences from David Kelley,
which, assuming they get picked up,
are very hot properties, at least on

paper. They could fit in
very well on a Sunday,
which is already working
well for them; a Mon-
day, which is working

well, or Wednesday.
"Their biggest prob-
lem,” Schulman says,

"is whether to go with a
movie on Saturday night
or with series, but they
have the building blocks
already in place.”

At NBC, the biggest
problem is replacing the
building blocks that
were lost this season.
This year, the network
has lost The Cosby
Show, Golden Girls,
Matlock, In the Heat of
the Night and Night
Court, all of which
helped anchor a night,
with the possible excep-
tion of the last. Thurs-
day and Saturday were
undoubtedly built
around Cosby and
Golden Girls, and Mat-
lock and Heat were al-
most always time-period
winners. “NBC is in the
unenviable position of
having to program five
out of seven nights at 8
p.m.,” says Schulman.
"“The only 8 p.m. shows
coming back are Fresh §
Prince and Unsolved P
Mysteries. They want to [
lower their demographic |l
profile but they're trying
to do it all at once."”

NBC has renewed 12 §
series thus far. Bios- E
som, Cheers, A Differ-
ent World, Sisters, Emp-
ty Nest, Nurses,
Quantum Leap, Seinfeld, Fresh
Prince, Wings and Unsoived Myster-
ies. Others not yet renewed but con-
sidered probable returnees are L.A.
Law, Dateline and | Witness Video.
Shows on the bubble include Reason-
able Doubts, I'll Fly Away and Mann &
Machine. Among the shows on the

its third season

A

‘Brooklyn Bridge’
nod from CBS last week

‘Wings’ will return to NBC for

E i
Freshman series

bubble, but not expect-
ed to return, are The
Torkelsons, Eerie,
Ind., Nightmare Cafe,
The Fifth Comer and
Hot Country Nights.
With most of its
schedule  stabilized,
"‘. ® Fox executives are ex-
8 pected to make mini-
mal changes to their
§ lineup for the second
LW vear in a row. Their ef-
i E forts will be concen-
ot a renewal frated on launching
Wednesday night, for
which they have al-
ready slotted the Bev-
erly Hills, 90210 spin-
off Meirose Place. To
date, Fox has renewed
10 shows from last
season: In Living Col-
or, Herman's Head,
Married...with Chil-
dren, The Simpsons,
Beverly Hills, 90210,
Roc, America's Most
Wanted, Parker Lewis
and Cops. True Colors
is considered a proba-
ble renewal, although
the recent death of co-
star Nancy Walker
could affect its future.
Possible renewals
{ for Fox include Drex-
| ell's Class—although
| Parker Lewis is taking
over its 8:30-9 Thurs-
.| day slot this summer—
|5 Totally Hidden Video,
Sunday Comics, Com-
ic Strip Live and Get a
Life. The last is on hia-
tus and its prospects
are considered dim.
With NBC looking to
target the key younger demographics,
following a similar strategy by ABC
and Fox, Schulman says that only
CBS remains “in the circulation busi-
ness. It [NBC's strategy] lets CBS al-
most have a license to steal the audi-
ence above 49, and that leads me to
believe they will win among house-
holds."” .

‘Herman's
Head' heads back to Fox

Law & Order,

10
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Makell

NEW YORK 7:00-8:00 PM

Married With Children/ A Different World/ A Different World
The Coshy Show A Different World % rating
WWOR WPIX advaniage

T AVA Y 9.0/15 +27%
wig-34  5.4/12 10.4/24 +93%
wig-49  5.3/12 . yATAL + 47%
w2s-54  5.0/11 6.5/14 + 30%

Not only is A Different World a clear access winner among households in New York,
is an even bigger hit across dll key women demos, dramatically outperforming

Married With Children and The Cbspx Show.
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PRE-EMPTIONS
UNLIKELY

FOR NEW
FIRST-RUN

Big-ticket svndicated hours
remain primarily province
of indies and Fox affiliates

By Mike Freeman

N easier. Not just because the
1992-93 schedules are being fi-

nalized, but also because affiliates

are not planning pre-emptions of

prime time programing for the influx of

high-profile syndicated hour dramas.

Sporing network-level production
budgets of up to $1.4 million per epi-
sode, Paramount Domestic Televi-
sion's highly anticipated Star Trek:
Deep Space Nine and The Untouch-
ables have attracted affiliate clear-
ances, but those stations do not ap-
pear to be planning to buck the
network fare to program the January
1993 syndication entries in prime
time.

The allure of the Star Trek brand
name helped propel sales of Deep
Space Nine, with 91 markets repre-
senting over 76% of the U.S. closed in
the first six months. However, most of
the Star Trek: The Next Generation
incumbents, who are almost entirely
independents, exercised their right of
first refusal on Deep Space Nine. Out
of the top 30 markets, in fact, only
WCIX-Tv Miami and wcpPx-Tv Orlando
represent non-Fox affiliate clear-
ances, according to Joel Berman,
Paramount'’s executive vice president,
domestic television.

Although incumbent Star Trek:
TNG independents in some cases did
not feel compelled to pick up The Un-
touchables, Paramount evidently
knew there was going to be an affili-
ate market going into its sales launch.
Although most of The Untouchables’
85 markets (75% U.S. coverage) are
independents, such top-50 market af-
filiates as wJsk-Tv {CBS) Detroit.
KDKaA-Tv (CBS) Pittsburgh, WCPx-Tv
(CBS) Orlando, wyrr-Tv  {NBC)

etwork programers can rest
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recovery.

Two years after it was launched, inteisat 603 was finally on its way into a useful
orbit over the Atiantic Ocean last week. The first three-man spacewalk saw NASA
astronauts recover the bird by hand and attach a motor which carried it toward
325.5 east longitude. The largest sateliite ever built should be operational in time
to carry NBC's coverage of the summer Olympics from Barcelona, Spain, in July.
Inteisat costs came to $427 million—$157 miiiion to Hughes Aircraft to build it,
$120 million for the 1990 Martin Marietia launch and $150 million for the NASA

Greenville, S.C., and wpRI-Tv (ABC)
Providence stepped up for the revived
series.

Carolyn Worford, program director
for Gillett Communications-owned
wJBK-Tv, said it was “a matter of clear
preference” for the CBS affiliate to
schedule The Untouchables in late
fringe next January because of the
“strong after-hours audience” in De-
troit, particularly after Paramount’s
The Arsenio Hall Show at 12:.30 a.m.
(averaging a top-ranked 3 rating/25
share in the market). She also said
weekend early fringe and prime ac-
cess are other likely dayparts for the

| Elliott Ness crimestopper.

“Ciearly, for an affiliate to feet that it
is going to pre-empt a network hour,
the evening or the hour would have to
be a complete ratings disaster to con-
sider such a move to syndicated pro-
graming,” Worford said. “| just don't
think there is much of a case where
an affiliate would jeopardize its rela-
tionship with the network. Besides, we
can still make hefty revenues with
syndicated programing running in
prime access or late fringe.”

Paramount’'s Berman believes

some Fox affiliates are considering
scheduling DSN andfor The Untouch-
ables in prime time on Tuesday
nights, the only night free of Fox pro-
graming with its addition of a sixth
nightin the fall. Even so, it is expected
that most Fox affiliates will slot both
series in weekend prime access or
late-night berths. It is also possible
that Fox affiliates will sandwich both
series on weekday evenings, one at 7
p.m. and another at 10 p.m. To date,
nearly half of Warner Bros.' action-
adventure block’s 84 stations (over
74% U.S. coverage) are Fox affiliates,
and the remaining stations are almost
entirely independents. (The initial im-
petus behind the January 1993 entry
of Kung Fu: The Legend Continues
and Time Trax came from Warner
Bros." deal with The Television Con-
sortium, an ad hoc group of 30-plus
independent stations.) Carrtage lists
dominated by Fox and independent
stations are also the norm for other
high-profile fall 1992 first-run hours:
Cannell Distribution's The Renegade,
Claster Television's Catwalk and
Rysher Entertainment's The High-
lander. o
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A DIFFERENT WORLD FEBRUARY 1992 % NATIONAL GROWTH
OVER FEBRUARY 1991 TIME-PERIOD PROGRAMMING

W18-34 W18-49 W25-54

+88% +60% +46%

In market after market across the country, A Different World is repeating
its New York success, posting dramatic gains against key women demos.
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ROBERTSON BIDS $6 MILLION FOR |.IPI

Evangelist pays $10,000 a day to keep news service operating while he makes decision

By Rich Brown

elevangelist Pat Robertson
moved to expand his burgeon-
ing media empire last week by
offering a $6-million surprise. bid for
the beleaguered United Press Inter-
national news wire and radio service.

Robertson—whose media interests
already include The Family Channel
| cable network, a religious TV show
called 700 Cilub, a radio network and
a soon-to-be-launched game show
cable network—agreed last week to
pay $10,000 a day to operate UPI
while deciding whether or not to go
ahead with the purchase.

Robertson struck a deal through
U.S. Bankruptcy Court that would give
him 30 days tc make a final decision
on the purchase. During that time, he
has agreed to pay UPI $300,000 to
cover the salaries of its 500 employ-
ees and other expenses. He has also
put an additional $200,000 deposit on
the service. The $1.2 million will come
from U.S. Media Corp., a for-profit
subsidiary of Robertson's Christian
Broadcasting Network (CBN}).

UNITED PRESS INTERNATIONAL

Robertson would be the latest in a
list of UPI owners that has included
Scripps-Howard Newspapers and In-
fotechnology, parent company of the
Jate FNN cable network. Founded 85
years ago, UPI now services 2,000
media outlets as well as a number of
radic stations through its UPI Radio
Network. The service currently has
$60 million in liabilities.

Robertson's biggest media inter-
ests include The Family Channel, a
family-oriented basic cable network
that reaches 55.2 million households
nationally and has recently shown
strong ratings gains. Family Channel

| satellite-delivered

ond ad-supported cable network, The
Game Channel, which they hope to
launch in January 1993, and a third
service, The Cowboy Channel, which
they are also eager to get off the
ground. Robertson owns a sizable
chunk of the cable operations, run by
International Family Entertainment
Inc., which went public a month ago.
On the radio side, CBN provides
programing 24
hours a day to 450 religious radio sta-
tions in exchange for commercial air
time or barter. Its programing includes
features, Christian music, live call-in
talk shows and non-religious hourly
newscasts. Other radio holdings in-
clude the Orlando-based Florida's Ra-
dioc Network. Virginia Beach, Va.-
based CBN also produces the 700
Club TV show, a conservative Chris-
tian program that airs nationally via
The Family Channel and syndication.
Robertson met with UPI staffers in
Washington on Wednesday and dis-
missed any speculation that he would
use the news service to spread a
message of Christian conservatism,

executives are busy preparing a sec- | according to Steve Geimann, UP| ex-

ecutive editor. “His words were:

NBC DRAFTS MILLER

'I'he May sweeps are seeing
from NBC and Miller Lite what
the network is calling the “first
ever" network/advertiser sweeps
promotion. The campaign makes
use of on-air announcements
promoting a half-dozen shows
such as a Best of Saturday Night
Live special and season finales
of Cheers, L A. Law and Quan-
tum Leap. In addition, NBC said
posters, banners and cards have
been distributed in taverns and
restaurants in about 40 cities,
covering close to half of the
country. The campaign, building
on the beer company’s theme of
“It's It and That's That,” also in-
volved an ad buy from Miller,
said Alan Cohen senior vice
president, marketing. The pro-
motion is the second for network
and Miller, following up the
"What's on tap” effort last year.

Friday. stay 22, [1:3510:35PM
T Tonigh Shrw™
says farewell to the king
of lase night!

‘I want quality,” " said Geimann.
"He's committed to quality re-
porting and writing, balanced
and fair news coverage and pro-
fessionalism in what we provide
to our subscribers.”
| UPI has won nine Pulitzers
over the years for writing and
| photography, and its alumni in-
| clude Walter Cronkite and David
Brinkley. Despite its editorial
successes, the news service
has reportedly been losing mon-
ey for more than two decades
and was forced to file for bank-
ruptcy last year.

Robertson, who had sur-
prised reporters at least once
before by announcing his un-
successful bid for the 1988 Re-
publican Presidential nomina-
tion, once again caught
reporters off-guard when he ar-
rived at the federal bankruptcy
hearing on Tuesday. Robertson
called himself a “white knight”
who wanted to return UPI to
some of its former glory. |
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We Are Pleased
To Announce
Our Appointment As
National Representative For:

WGBA-TV
FOX 26

Green Bay-Appleton, WI

WLAX-TV
FOX 25

La Crosse-Eau Claire

Aries Telecommunication Stations

Seltel’'s 50t and 515t FOX Affiliates




NEWSPAPERS
LEAD CHARGE
ON RBOC BILL

By Randy Sukow

T he Bell companies’ entry into the

information-services market

could "“drown out a rich mix of
voices” already providing those ser-
vices, said Cathleen Black, president,
American Newspaper Publishers As-
sociation {ANPA) during a Media In-
stitute luncheon in Washington last
Thursday {(May 14). "If the Bells re-
ceive unfettered entry into their own
markets, without appropriate antitrust
safeguards, smaller information pro-
viders will not survive the onslaught.”

The regional Bell operating compa-
nies {RBOC's) reacted in unison and
forcefully to denounce the Antitrust Re-
form Act (H.R. 5096), introduced two
weeks ago by House Judiciary Chair-
man Jack Brooks {D-Tex.). The bill was
labeled, in the words of Ron Stowe,
vice president, Washington operations,
Pacific Telesis, “nothing but a flat prohi-
bition in disguise. It is a slap in the face
to American consumers.”

Black and others attempted last
week to counter the RBOC charges
and demonstrate widespread support
for H.R. 5096—enough to pass the
legislation in 1992 in spite of the short
time left before the Congress ad-
journs in October,

H.R. 5096 would delay RBOC entry
into information services in their own
local telephone service areas for
three years, seven years for electron-
ic publishing. The bill would reverse

ANPA’s Black: unrestrained Bells will
“drown out a rich mix of voices.”

the effects of 1991 court decisions
lifting a restriction in the modified final
judgment {MFJ), the AT&T breakup
consent decree. RBOC entry into the
cable television business (considered
an information service), which is cur-
rently blocked by a provision of the
1984 Cable Act, could conceivably be
delayed longer by H.R. 5096 if the
Cable Act barrier is lowered.

Broadcast and cable trade organi-
zations, currently occupied by lobby-
ing on the cable TV reregulation bill
{H.R. 4850) have participated with the
ANPA in past attempts to halt RBOC
information-services entry, but are
staying in the background during con-
sideration of the Brooks bill.

The Brooks bill would also prolong
MFJ restrictions on RBOC entry into
telephone equipment manutacturing
for five years and. long-distance ser-
vices for seven years.

Just before the Black speech, a co-
alition of private businesses and trade
associations representing newspa-
pers, consumers, business communi-

cations users, equipment manufactur-
ing, long-distance carriers (including
AT&T) and electronic publishing held
a press conference to endorse H.R.
5096.

In the first week following the bill's
introduction, the coalition claimed it
had collected 300 endorsements of
H.R. 5096 from business nationwide,
a number the group expects will even-
tually reach 1,400.

“We often face these battles of con-
sumer groups versus a very massive
industry. It is very unusual for us to
have a friendly alliance of these in-
dustries helping us out," said Gene
Kimmelman, legislative director, Con-
sumer Federation of America, one of
the coalition members.

But coalition members admitted
passage in 1992 will be difficult given
the little time remaining. The process
is further complicated by the possibili-
ty of a jurisdictional dispute between
Brooks and House Energy and Com-
merce Committee Chairman John
Dingell (D-Mich.) over H.R. 5096 and
other bills that overlap antitrust and

| copyright provisions and communica-

tions regulation (see page 36).

ANPA and other RBOC foes sup-
port simultaneous passage of the
Brooks antitrust bill and H.R. 3515/S.
2112, regulatory legislation intro-
duced earlier by House Telecom-
munications Subcommittee member
Jim Cooper (D-Tenn.) and Senate
Communications Subcommittee
Chairman Daniel Inouye {(D-Hawaii).
Movement on both bills on separate
tracks could head oft the need for a
jurisdictional dispute, they say. =

For More Late-Breaking
News, See “In Brief,”

Pages 64 and 65

network’s political coverage.

guishing the seat in 1983.

CHANCELLOR TO RETIRE IN "93

ohn Chancellor, NBC News senior commentator, said last week that he
will retire sometime in the next year to lecture and write books. An NBC
spokesman said Chancellor agreed to stay on at least until the presiden-
tial inauguration next year, adding that he will have a “visible role” in the

Chancellor started with NBC in 1950, and spent much of his career
abroad as a foreign correspondent.
He was anchor of the network’s evening newscast for 12 years, relin-

Michael Gartner, NBC News president, offered this tribute: “For years
John Chancellor has brought wisdom and class to NBC News.’ -sM
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Face the facts.

There’s only one daily fax!

Introducing

Broadcasting’s TV Fax

If you've gotafax, just-breaking program-
you've got a hotline ing moves...overnights
to Hollywood, Wash- overnight...the latest
ington, New York and business deals...regu-
wherever else broad- lations in the works...
castindustry newsis technological break-
breaking. FACE FACTS. throughs...people on the
SUBSCRIBENOWTO move...in short, abso-
BROADCASTING’S lutely everything that'’s
TVFAX! likely to impact your duy!

B The fact s, only one
fax news service for the
broadcast industry
delivers the essential
news of the day, direct to
your fax, five mornings a
week!

M The fact is, only one fax delivery
service brings you a comprehensive
mix of news vital to you, including

B The fact is, only one fax
delivery service is avail-
able for 30¢ a day...that's
less than the price of a
single phone call!

Current Broadcasting subscribers
pay just $79 a year! Also available to
non-subscribers for $129 a year.

Broadcasting’s

SENDNO MONEY—WE'LL BILL YOU LATER! For fastest service, fox this completed formto:(212) 779-5783
Or youmay mail this formto: Broadcasting's, TV FA X Circulation Department, 475 Park Avenue South, New York, NY 10016

7 Yes! Begin my subscription to Broadcasting’s TV~ Name
FAX immediately and bill me for the following
amount:

Title

[0 %79 a year. | am a current Broadcasting subscriber.  Company

[1$129 a yeor. | do not subscribe to Broadcasting. Address

[] Special Rate! Check here and receive a cne year
subscription to Broadcasting (an $85 value) plus o
full year of Broadcasting’s TV FAX, all for just $164!

City State Zip

Area code & Phone # Area code & Fox #
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LOS ANGELES
SECOND SUBPOENA?

The word from Los Angeles news
directors is that federal authorities are
still considering serving a second
subpoena for unaired footage of the
L.A. riots, although there is also

the feeling they may ultimately back
off from that course of action. All
seven TV stations in Los Angeles have
complied with an initial subpoena

of copies of aired broadcast footage
from the April 29-May 3 riots
(BROADCASTING, May 11).

Warren Cereghino, news director
of Tribune-owned independent KTLA-
TV, says he received notification
last week from the FBI {on behalf of
the Attorney General’s Office and
the Justice Department) that such a
subpoena may be issued for *‘out-
takes.”’ Cereghino says, however, that
“*almost everything’" his station—
and others—shot of the riots was aired
in its entirety and that nearly all of
the raw tape has already been *‘recy-
cled’” (erased) for re-use later. That
lack of raw, unaired footage and news
directors’ vow to fight a second
subpoena, was said to be giving the
U.S. Attorney’s Office second
thoughts.

INVITATION ONLY

In a sign that the major Hollywood
studios are continuing to trim their
sails, Paramount Domestic Televi-
sion’s senior vice president of adver-
tising and promotion, Meryl Co-

hen, sent an *‘open letter’’ to
registrants of next month’s Broad-

| cast Promotion and Marketing Execu-
tives (BPME) convention (set for
June 14-17 in Seattle) that Paramount
is going to **strictly limit’’ its annu-

al party to *‘invitation-only”’ puests,
The letter noted that last year’s par-

ty was attended by 1,800 people, even
though Paramount mailed less than
700 invitations. ‘*We are facing a time
when fiscal responsibility is a con-
cern to which we must all respend,
and Paramount is no exception,’’

BEHIND THE

SCENES,

BEFORE THE FACT

EXECUTIVE SHUFFLE AT BLAIR

secutive suite reshuffling is imminent at John Blair & Co. Tim MoAu-

liff, president and chief operating officer of Blair Television, will
become president of the parent company. James Rosenfield will probably
continue o keep the chairman's title but as of Friday, the most interesting
question was which of the two would end up with the chiefl executive
officer’s mantle. the impression was given by one source that Rosenfield
would be ““pursuing a number of things™" outside of the company’s main
rep business. Some clients had already picked wp rumors last weck,
although the company had yet to inform them of expected changes. With
almaost $800 million in estimated 1991 billings, Blair is the third-ranked
television rep firm. In recent years it has struggled not only with the
recession, but with debt incurred during a Rosenfield-led buyout in 1987,
Rosenfield told BROADCASTING *“There are changes coming, but | can’t
say more since there are still some imponant things to be resolved. Tim
[MeAuliff] will have more responsibility but there 15 nothing earth-

shattering about the announcements.””

wrote Cohen in the letter.

NEW YORK
RUFFLING FEATHERS

Cable systems preempting regular
channels to accommodate upcoming
summer Olympics pay-per-view
Triplecast could create friction with
subscribers, say some operators.

One Viacom executive says there will
be a fair number of preemptions on
the company’s systems and says they
expect to ‘‘take some heat.”’

SADDLING UP

The Family Channel, which un-
veiled its rollout plans for The Game
Channel at the NCTA convention

in Dallas two weeks ago, hopes to be
able to outline launch plans for the
much-delayed Cowboy Channel at the
Western Cable show in December,

CHICAGO

KEEPING OUT OF IT

The Justice Department, which last
week tentatively agreed to proposed
modifications of the consent de-
crees prohibiting the networks from
syndicating and acquiring financial
interest in network programs (see sto-

ry, page 35), is expected to stay
neutral in a fin-syn appeals proceeding
brought by a number of petitioners,
including the networks and the Coali-
tion to Preserve the Financial Inter-
est and Syndication Rule, currently
ongoing in the U.S. Court of Ap-
peals in Chicago (7th Circuit). Ob-
servers say the low profile is con-
sistent with the department’s practice
of not filing briefs inconsistent with
positions taken by federal agencies.

DES MOINES

SECURING CITADEL

A decision to take woI-Tv Des
Moines off the block won’t take place
if Mario Gabelli has his way. Last
Thursday Gabelli, a New York-based
money manager with a $6-billion
portfolio, called up the president of
current licensee lowa State Univer-
sity to say he would personally guar-
antee the $14-million offer for wol-
TV made by Citade] Communications,
University President Martin Jischke
said last week he had concerns over
the financial soundness of offers for
the ABC affiliate. Gabelli, through
Lynch Entertainment Company, is
already partners with Citadel in nearby
wHBF-TV Rock Island, Ill.

18 Closed Circuit
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C-W's got

another secret
Carsey-Werner Distri-
bution Co. has apparently
taken its acquisition of
I've Got u Secrel 10 heart.
Although C-W Distri-
bution and Mark Goodson
Productions have re-
fused to confirm or deny
it, word has it that
Goodson also sold C-W
the format to another
library series holding.
What's My Line? This
latest deal would count as
the third veteran game
show format acquisition
for the privately held
production conpany. with
C-W also buying the
rights (from NBC Produc-
tions) to this full's

highly anticipated Bill
Cosby vehicle. You

Bet Your Life.

Comings & goings
Chuck Vincent. who
directed many Caoshy
Show episodes. has
been retained by Carsey-
Werner Distribution
Co. to direct episodes of
fall 1992 game show
You Bet Your Life, which
began production last
week in Philadelphia.
Vincent will fill direc-
tor’s seat on days that su-
pervising producer and
director Bill Carruthers
has off. according to
Carsey-Werner Co. CEOQ
Stu Glickman.

[m]
Marketing sources
from the Hollywood stu-
dios said last week that
Paramount Domestic
Television's senior
vice president of advertis-
ing and promotion.
Meryl Cohen, removed
herseli from consider-
ation 1o be senior vice
president of marketing
at Twentieth Television
by recommending
weBs-Tv New York's cre-
ative services director,

up

B-

David LaFountaine, who
reportedly has been

hired to replace Fred Bier-
man next month, Word
has it that Bierman is be-
ing considered for a
programing position. but
Twentieth officials did
not return calls last week.
it had been widely ru-
mored that Cohen, before
renewing her contract
with Paramount recently.
was being wooed by
Twentieth Television
Chairman Lucie Sal-
hany, formerly president
of Paramount Domes-
icTV. 4

Meanwhile, Para-

mount Domestic Televi-
sion has named VP

and Eastern division man-
ager John Nogawski

to post of general sales
manager for the com-
pany, sources said last
week. Post became va-
cant when Greg Meidet
jumped to the presi-
dency of Twentieth Tele-
vision earlier this year.
Nogawski, currently
based in New York,

will relocate to Calitfornia.
Nogawski is the sec-

ond recent Paramount Do-
mestic Television ex-
ecutive to relocate to the
West Coast from New
York. Earlier this month
Joel Berman, who had
been national sales man-
ager, moved to LA to
become executive vice
president, sales and
marketing. filling the spot
vacated by current
president Steve Goldman.

‘Star’ heods for

Florida

Srar Search, which

goes to strip next fall, is
moving from Holly-
wood to the Disney-MGM
Studios in Orlando,

Fla. The show. entering
its 10th season, is be-

ing renamed Ed McMa-
hon’s Star Search.

with the TV set
Burbank to Sixth 4 ver,
@

Safe sex’

for access

Highly acclaimed sit-
com Dream On, making
its first-run run on

HBO. will get a fall 1995
syndication launch

aimed at prime access
time periods. accord-

ing to MCA TV President
Shelly Schwab. Since
Drearmn On will be an off-
cable syndication vehi-
cle. it will be exempt from
Prime Time Access

Rules barring 6-8 p.m.
airings on top-50 mar-

ket affiliates. Although
some topless sex

scenes appear on the
adult-skewing sitcom,
Schwab said that “*alter-
nate shots™ were made
during the two seasons of
production to edit in
“safe-sex '’ scenes for
syndicated strip ver-

sion. He said the show
will be targeted toward
access. but will aiso in-
clude late fringe .
Togetherness

CBS and NBC have
agreed. along with PBS
and Univision, to si-
mulcast a one-hour special
this fall dealing with
child abuse. Scured Si-
lent: Exposing and
Encling Child Abuse 18 set
to air on those net-

works at 10-11 p.m. Sept.
4. The special is being
produced by Arnold Sha-
piro Productions. and

the idea to go atter multi-
ple network airing for
the project apparently
stems from the etfort

two vears ago when the
networks wwamed up on
Saturday morning to air a
short anti-drug mes-
sage. There is no word yet
from Fox and ABC as

to whether they will also
be participating. but
thosc two networks have
recently placed the
highest priority on attract-
ing younger viewers.
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Monday | Tnesday Wednesday Thgrs_dag_ 4' _ Fnday_ﬁl_ Saturday |  Sunday
8-9 | 8-8:30 8-8:30 8-8:30 8-8:30 8-9 7-8
The Young |  Full House The Wonder | Defta* | Family Matters | Covington Life Goes On |

Ingiana Jones 8:30-9 Years | 8:30-9 8:30-9 Cross * 8-8:30
Chronicles t | Hangin' 8:30-9 Room for Step By Step | 9-10 America's

9-12 With Mr. Doogie Twot 9-9:30 Crossroads * Funniest

Monday Cooper * Howser, M.D. 9-10 Dinosaurs 10-11 Home Videos
vioht Footbal | 9930 | 9-8:30 Homefrontt+ |  9:30-10 | The Commish 8:30-9 |

Roseanne Home | 10-11 Camp Bicknell” | America’s

| | 9:30-10 | Improvement + PrimeTime |« 10-11 I I Funnigst

{/ ! Coach 9:30-10 People

\ 10-11 Laurie Hill * 9-11
Going to 10-11 l The ABC
Civil Wars + Sunday
Night Movie
Ii I
in’ Wi
‘ 008"
Covington
" New program t New time Cross

By Steve Coe
hat a shock,”” was how one
advertiser described ABC's
fall schedule announcement

last week, “*not so much for the shows

that are on the schedule but for the
ones that were left off.”’ Bob Iger,
president, ABC Entertainment, said
seven new series would be joining the
schedule, in addition to what is proba-
bly the best news for the network, that
seven series that debuted last season
would be returning. It is expected that
ABC. when all of the fall schedules

ABC’S FALL: TRIED AND TRUE PLUS SOME NEW

Network brings back seven shows from the class of *91-'92;
moves to Wednesday, Iger calls Thursday strategy aggressive in wake of ‘Cosby’

are announced, will come out on top
in terms of returning shows that were
developed for last season.

“It's a very safe, very easy sched-
ule to sell.”” said Tom DeCabia, se-
nior vice president, The Paul Schul-
man Co. *‘This isn’t a schedule that is
going to draw negative
You’ll be able to sell any show. If you
work in the ABC Sales division,
you’re very happy today,’” he said.

Monday

The only controversy surrounding the
release of the lineup had more to do

reaction. |

‘Home Improvement’

with what was left off the schedule
than what was added. Starting with
Monday, a night that most people fig-
ured would be left untouched. the net-
work decided to bench their two solid
reality shows. FBI: The Uniold Stories
and American Detective, in favor of
The Young Indiana Jones Chronicles.
The reality shows skew heavily to
young men, delivering the ideal audi-
ence for Monday Night Foorball. Indi-
ana Jones skewed somewhat vounger
this past season. and some observers
have speculated that football viewers
on the West Coast won’t flow into the
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action series as readily as they did
with the reality shows.

Tuesday

The only surprise on Tuesday was
ABC’s keeping Couch in the post-
Roseanne 9:30-10 slot, which most
people assumed would be handed to
The Jackie Thomas Show, starring
Roseanne Armnold's husband, Tom Ar-
nold. However, Iger has apparently
assuaged the volatile couple by com-
mitting to debut the show in mid-sea-
son in the coveted post-Roseanne slot.

Iger also listed other mid-season
shows that will be waiting in the
wings. Joining Jackie Thomas are Si-
rens. about the personal and profes-
sional lives of three rookie police offi-
cers; Where [ Live, a half-hour
comedy about a |7-year-old who
views the world from his front door-
step, and Home Free. a half-hour
comedy about a young reporter who
lives at home with his mother and is
soon joined by his sister and her two
children. Those new shows are in ad-
dition to veteran shows such as Ameri-
can Detective, FBI: The Untold Sro-
ries, Perfect Strangers and Marlock,
which have been given new orders.

Tuesday boasts two new shows.
both from Lorimar. which supplied
ABC with three of the seven new
shows that make up the fall lineup.
Hangin' with Mr. Cooper stars Mark
Curry in a half-hour comedy that ap-
pears (o mix elements of last year's
Teech—a young man returns to his old
school to teach—with elements of
Three’s Compuny, as Cooper shares
an apartment with two women. Full
House, which leads in to Mr. Cooper,
should supply the ideal audience to the
new comedy. The other new Tuesday
night show is Going to Extremes.
which the network hopes will do for
them what Northern Exposure has
done for CBS on Monday night. Both
shows are produced by Joshua Brand
and John Falsey. with Extremes about
a medical school in the Caribbean that
is home to an eclectic group of stu-
dents.

Wednesday

As expected, last season’s lone new
hit, Home Improvemeni., was moved
to Wednesday to anchor the night at 9.
The network is hoping the show will
continue to grow and be used, much as
Roseanne has and Who's the Boss? did
before it, to launch new shows in the
preceding time slot. That’s what will

happen in the fall as the new series
from Neal Marlens and Carol Black,
Laurie Hill, debuts at 9:30-10. Also
notable for Wednesday is the return of
The Wonder Years, for which New
World was apparently unwilling to ac-
cept only a 13-episode order from
ABC. It held out for a full season
order of 22. Evidently the producers
accepted a 13-episode order with an
open option for the network to order
more. Steven Bochco's Civil Wars re-
turns at 10-11 after showing slight but
steady improvement in its last four
airings on Tuesday. 10-11.

Thursday

Calling ABC's scheduling of Thurs-
day night ‘“'very, very aggressive’’
due to the exit of The Cosby Show,
Iger said the opportunity exists for
ABC to make strides on a night where
it has struggled. To that end, only the
10-11 slot of Primetime Live remains
untouched. The night opens at 8 p.m.
with Deltq. starring Delta Burke who
leaves her husband and moves (o
Nashville to pursue a career as a coun-
try-western singer. The executive pro-
ducers of the show are Barry Kemp
(Coach) and Burke. One advertiser
suggested that NBC will still control
the evening and that Delta may be
being sacrificed in the time period.
**How strong could it be to go in at 8
p.m.? It must either be very strong or
very weak.””

Room for Two returns from this past
season at 8:30-9, leading in to Home-
front, whose return was no doubt

helped by the massive write-in cam-
paign staged by fans. Iger noted that
he had received more than 20,000 let-
ters and TV Guide had received more
than 100,000 urging the network to
keep the show on the air.

Friday

As expected, ABC left its young demo
franchise of Friday night almost un-
touched, with Baby Talk the lone vic-
tim. The network chose to insert
Camp Bicknell in the post-Dinosaurs
9:30-10 slot. The half-hour show from
ABC Productions is about a house that
serves as home-base for most of the
kids in the neighborhood.

Saturday

Saturday sees the return of The Com-
mish, which turned out to be a pleas-
ant surprise in the tough 10-11 time
period this past season. From 8 to 10
the network is banking on two new
dramas. one about 14th Century En-
gland and the other featuring perennial
network star Robert Urich. Covington
Cross features a medieval look at a
widower, his three high-spirited sons
and headstrong daughter. The show is
produced by Reeves Entertainment
and Gil Grant as executive producer.
Crossroads, in the 9-10 slot, features
Urich as a star New York prosecutor
who leaves his job and sets out on a
cross-country motorcycle trip with his
estranged son in an effort to steer his
son away from a life of crime.

The surprise omission from Satur-
day's lineup was Matlock. which ABC

ABC’S LONG-FORM LINEUP

n addition to the series schedule for fall, ABC released details of its
long-form plans for next season. The lineup contains three 4-hour
miniseries and 10 made-for-TV movies. It is the first long-form slate
overseen by Judd Parkin, VP, movies and miniseries, who succeeded

Allen Sabinson last year.

The miniseries set to air next year: The Jacksons: An American Dream,
which details the rise of the singing family; Family Pictures. starring
Angelica Huston as the mother of an autistic child, and Stephen King’s
The Tommyknockers, based on his best-selling novel. Among the two-hour
mitde-fors on the schedule are &an animated Fifnssiones movie and a project
starring Roseanne and Tom Arnold titled Graced Lamd, based on the novel
about a woman whose worship of Elvis Presley takes on a literal character
after her husband leaves her. Actors st fo star in other projects include
Bonnie Bedelia in A Morher’s Right, Peter Falk in a Columbo movie,
Suzanne Somers i Exclusive, Shannen Doherty (Beverly Hills, 802107 in
Ohsession and Susan Dev in Sad foberfionce. Oprah Winfrey's Harpo
Productions will produce two movies on the slate, with Winfrey serving as
cxecutive producer. Cherexposed 15 based on an incident that was the topic
of one of Winfrey's talk show episodes; There Are Mo Children flere iy
abour a hlack family in Chicage’s ghetto who most overcome gang

violence and bigotry,
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| ing on the ability of the two new Sat-

acquired from NBC, and a show many
figured would be used on Saturday or
Thursday. In his presentation Iger
made it clear the network’s strategy in
setting the new schedule was to con-
tinue to aggressively pursue younger
demographics with younger-skewing
comedies and quality dramas. Net-
work executives are apparently count-

urday night dramas to pull in a broad-
based audience rather than depending
on Matlock, which has an almost ex-
clusively older viewership.

Sunday

Sunday’s lineup was notable for the
absence of the new ABC News maga-

been picked to host. Apparently the
news division needed more time to
‘ fine-tune the project, which will go

} zine show that Forrest Sawyer has

head-to-head with CBS’s 60 Minutes,
giving Life Goes On the opportunity to
continue going on, at least for half the
season. The new magazine show is
| slated to debut in January at 7-8. =

TELEVISION TARGETING TEENS

The demo turns hot as producers and distributors hope to emulate the success
of ‘Beverly Hills, 90210’ and other younger-skewing shows

By Steve McClellan

dramas to sitcoms, talk shows

and magazines, producers and
distributors are programing to the
teenage TV audience more than ever
before. In large part, Fox has led the
way with such teen-driven hits as Bev-
erly Hills, 90210, The Simpsons and
Married.. with Children.

In fact, those four shows are among
the 10 most watched programs by
teenagers, according to a poll by
Northbrook, Ill.-based Teen Research
Unlimited covering January-February
1992. Other shows making the cut
were NBC’s Fresh Prince of Bel Air
and Cosby, while ABC was represent-
ed with Full House, America’s Funni-
est Home Videos and Funniest People,
and Family Marters. CBS wasn’t rep-
resented in the top 10 and had just one
program in the top 20—Rescue 911.

Teens have been one of the most
difficult audiences for over-the-air
broadcasters to capture. ‘“There aren’t
that many shows out there, and it is
very difficult to reach the teen audi-

*’ says Dan Mulholiand, execu-

F rom soap operas and episodic

ence,
tive vice president, Muller Media,
which syndicates a teen/young adult
magazine, Scratch. Produced by
KXTV(TV) Sacramento, Calif., and the
recent winner of two Northern Califor-
nia Emmy’s, Scrarch is entering its
second year in syndication next fall.

The number of first-run teen-driven
shows is on the rise. Claster Televi-
sion has cleared a new weekly drama,
Carwalk, in 76% of the country. It’s
Claster’s first effort to distribute a
non-children’s program since the
197Q0°s Bowling for Dollars.

In addition, Twentieth Television is
said to be very close to making a deci-
sion about taking Jane into syndica-

tion. The show, a talk strip every bit
as intense—and sometimes as silly—
as Oprah or Donahue, is currently be-
ing tested on Fox flagship WNYW(TV)
New York. Greg Meidel, president of
Twentieth Television, says a decision
to take the show into syndication will
be made in the *‘very near future.
But Garth Ancier, the show’s pro-
ducer, says he has ‘‘no doubt’’ the
show will enter syndication, through
Fox or some other distributor. ‘*The
viewer response has been incredible,’’
says Ancier. “‘We did one poll asking
people to call if they’d ever been
‘dumped’ by someone, and got over
one million cails in seven hours.”’
Ancier says he expects the show to
be rolled out slowly, with a full na-
tional rollout accomplished over the

next year and a half.

In July, Sachs Family Entertain-
ment will test a new soap opera strip,
aimed at kids and teens, called Swans
Crossing. The show has cleared close
to 90% of the country, including
KCAL-TV Los Angeles and wPIX-TV
New York.

Just about everybody in the teen
programing business stresses, howev-
er, that their shows can’t and don’t
appeal just to that age group. ‘*There
is not enough teen targeted money out
there just to reach teens’’ in any given
show, says Betsy Frank, senior vice
president at Saatchi & Saatchi Adver-
tising.
| **Marketers see a value to reaching

teens where they are taking on a grow-
| ing importance as decision makers,”’

CARSEY-WERNER HAS A ‘SECRET’

arsey-Werner Distribution has acquired the worldwide television rights
to the vimtage panel game show fve Got o Secrer, and will do a first

rum revival of e show for syndication sterting Seprember 19493, The
company goquired the program outright from Mark Goodson Productions.
the original producer (then known as Goodson-Todman Productions). Not
included in the deal, however, is the library of past episodes of Secrer,
which ran on CBS in prime time and other dayparts from 1952 to 1967,
Anather version was produccd in 1976, Those episodes could show up on
# cable game show channel, and Goodson is explonng opportunities in
that area.

Pve Gor a Secret, originally hosted by Gary Moore, and then Steve
Allen, will be the second game show revival project for ©-W in as many
wears. In September, the company is taunching the new You Ber Your Life,
hosted by Bill Cosby.

Hob lacobs, president, O-W Distribution, says Secret will not be a
“companion”’ program (o You Ber Your Life. "Sure, there may be some
instances where the two shows run fogether,”” says Jacobs, *“hut it's really
not designed that way, "

The idea for Secrer, says Jacobs, evolved from the same research that
inspired the company to revive You Ber Your Life. It told us people wernz
missing this kind of show, which i= mome celebnty-drven entenainment
than it i5 game. "

Details on the bost, panel and prodecer are still to come, -EM
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Claster’s ‘Catwalk’

says Frank. ‘*They want to reach peo-
ple while their brand loyalties are be-
ing formed. The trick for the producer
is keep the shows from becoming too
narrow.”’

John Claster, president of Claster
Television, says the audience appeal
for Carwalk will be up to age 30,
**although 1 think teens are a big part
of it.”" The show has a substantial
music element, because it involves
teens who form a band.

The show, which has been picked
up by WWOR-TV New York, KCOP-TV
Los Angeles and WPWR-TV Chicago,
is a joint production venture of Los
Angeles-based Franklin Waterman
Productions and several European
partners, including Germany's Kirsch
Group, a production arm of Silvio
Berlusconi’s media empire, and
France’s Initial Group. It starts pro-
duction in Toronto in July (at a cost of
$850,000 per episode) and debuts the
week of Sept. 28.

*“This is a major step for us.’” says
Claster. “*I think Fox has shown that
teens will watch—it’s just a matter of
the right show.™

On the off-network side, teens are
frequently drawn to younger-skewing
sitcoms. According t0 Petry Televi-
sion, the top-drawing sitcoms in the
last sweep period were Full House
(11/36), A Different World (10/23),
Growing Pains (8/127), Who's the
Boss? (7/27) and Saved by the Bell
(7/23).

Beverly Hills is due to enter syndi-
cation in 1994, and Worldvision (the
distributor of the Spelling-produced
show} is expected to announce its mar-
keting plan within the next few weeks.

According to Worldvision President
John Ryan, it was teens who *‘discov-
ered’’ the show when it debuted on
Fox. *‘But the demographics have
broadened.”’ .

TOUGH TIMES, CREATIVE TERMS

Off-net deals structured to keep customers satisfied

By Mike Freeman

T he prices of such upper-tier off-
network sitcoms as Roseanne
and Murphy Brown may be ap-
proaching or surpassing the million-
dollar-per-episode range. but the
heady days when stations opened their
wallets for big-ticket shows like The
Cosbyv Show (in 1988) are not likely to
be duplicated anytime soon. In fact.
with the worsening economy, syndica-
tors have relied more heavily on **cre-
ative dealmaking™ through a variety
of marketing approaches to woo cash-
starved stations.

Going into the final stretch of its fall
1992 launch. Viacom's Roseanne. ac-
cording to station rep and syndication
sources, is projected at a market-high
$1.8 million per episode (including
presale of the barter inventory to Bue-
na Vista Television). Another top-tier
off-network sitcom in the 1992-93
crop. Warner Bros. Domestic Televi-
sion’s Murphy Brown, is estimated to
have achieved approximately $1 mil-
lion per episode.

Estimates for the remaining crop of
fall 1992 sitcoms has Turner Program
Services' teen- and kid-skewing The
Wonder Years at $700,000 per episode
and Paramount Domestic Television's
adult-oriented Dear John at $600.000.

Viacom Enterprises, which was re-
sponsible for achieving record $800
million-plus sales ot Cosbhy (reportedly
$4 million per episode). took heed of
tight market conditions by tagging
Roseanne with 30 seconds of national
advertising time each episode during
its initial 4Y:-year first-cycle (con-
tracts are to be extended six months
for each season ABC renews the net-
work run). At a time when syndicators
were extracting up to one minute of
national barter time (on top of the li-
cense fee) from stations. industry ob-
servers generally applauded Viacom’s
revised barter approach with Rose-
anne. With 140 stations sold (92%
U.S. coverage) to date. the marketing
strategy has apparently paid off.

This past season. Viacom triggered
A Different World—which met with a
cool station reception when it was
marketed with the second cycle of The
Cosby Show—in 31 markets, using a
staggered market introduction to sell

rating stories 10 other prospective sta-
tions. On WPIX.TV New York during
last February's sweeps. A Different
World's double runs at 7-8 p.m.
scored a coup in the market with a top-
ranked 9.1 rating average. Viacom's
president of domestic sales. Dennis
Gillespie, says that another 70 markets
have signed for fall 1992 launches.

In the case of female-skewing De-
signing Women. Columbia Pictures
Television took the unorthodox ap-
proach of offering it on a straight bar-
ter basis in syndication. and sales took
off in 190 markets representing 95%
of the U.S. Warner Bros. followed
suit with teen- and kid-skewing Fan-
ilv Martters. which launches a season
later in 1993-94. Both are offered for
unusually flexible. two-year terms.

Major Dad is another sitcom ru-
mored to be destined for cable. Shelly
Schwab. president of MCA TV, in-
sists that a USA deal has not been
done, but does not discount the possi-
bility that a cable window may “‘su-
persede’” the standard syndication
window.

MCA TV. however, had immediate
interest from major statron groups for
the launch of Coach. with Tribune
Broadcasting-owned stations leading a
list of groups with an appetite for an
adult-oriented sitcom that could attract
the strong male demographics that
Cheers and M*A*S*H were known
for. Schwab fed those appetites by of-
fering Coach. an expected fall 1994
launch vehicle, for an early trigger
next season, free of the one minute of
barter for its first season. Schwab says
the ABC sitcom has been sold in ap-
proximately 100 markets representing
over 80% of the U.S. Several station
reps estimate that its per-episode fee is
approaching $1 mitlion.

After more than six months of inten-
sive negotiating, Buena Vista Televi-
sion’s Emptv Nesr has been picked up
in 70 markets representing 60% U.S.
coverage (BROADCASTING, May 11).
Marketing the series on a short-term
three-year cash-plus-barter term (30 sec-
onds of barter time per episode) or an
alternative six-year licensing term (bar-
ter-free during the last three years).
BVT President Bob Jacquemin recently
estimated that the license fee is ““on
par’’ to exceed 31 million per episode.®
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MONDAY
8:00

8:30

9:00

9:30
10:00
10:30
TUESDAY

ABC

10.2/16
57. FB!: Untold Str. 9.9/17

CBS

16.9/27
23. Evening Shade 14.1/24

NBC
13.3/21
27. Fresh Prince

13.6/23

46. Amer Detective 10.7/17

15. Major Dad 15.6/25

28, Blossom 13.5/21

54. ABC Monday Night
Movie—Stormy Weathers
10.2/16

17.1/27

2. Murphy Brown 19.6/29

6. Designg Wmn 17.7/27

9. Northern Exposure
17.1/28

11.4/18

29. NBC Monday Night
Movie—Trial: Price of
Passion, Pt. 2 13.2/21

Broadcasting's Rtings Week [ M 4-1 0

(0 )

NO PROGRAMING

NO PROGRAMING

SBEE 11 Full House _ 15.9/26 19. NBC Movie of the
8:30 | 3.Homelmprovmt 19.3/30 | | 39 cBS Tuesday Movie— Week—Perry Mason: The
9:00 | 1.Roseanne 20.8/31| | Coming to America Case of the Reckless
9:30 | 5. Coach 17.9/27 11.5/18| | Romeo LA fed
10:00 | 22. Pe?er Jennings 63. Dateline NBC  9.1/15
10:30 | Reporting 14.2/24 | | 46. Rescue: 911 10.7/19
WEDNESDAY B 2 1e19 | NO PROGRAMING
8:00 | 36. Wonder Years 12.1/22| | 69. Royal Family 7.4/13{ | 10. Unsolved Mysteries
8:30 | 42. Doogie Howser 11.1/18| | 66. Davis Rules  7.9/13 16.3/28
9:00 | 26. Home Improvmt 13.7/22| | 31, Jake and the Fatman 40. Seinfeld 11.4/18
9:30 { 37. Coach 12.0/19 12.9/20| | 52, Seinfeld 10.4/16
10:00 (64. Whitney Houston: My 68. 1st Person with Maria
10:30 | Life 9.0/16 | | 11-48Hours  15.9/28| | opriver 7.6/13
THURSDAY 14.0/23 13.3/21
8:00 55. Top Cops 10.0/18 49. Cosby 10.5/18| | 35. Simpsons 12.4/22
: 32. A Diffmt World 12.7/21| | 33. In Living Color 12.5/21
8:30 1 45 columbo 11.1/18 : - / h Lising Color 175/
9:00 LT — 7. Cheers 17.4/27 | | 23. Beverly Hills 90210
] g ursdaay ovie— £ 14.1/21
9:30 Sea of Love 7.4/12 B iges L /
10:00 pa— :
20. Primetime Live 14.6/24 23. L.A. Law 14,1/23
10:30
FRIDAY 14.6/27
8:00 | 40. Family Matters 11.4/23 | | 74, Mom Knows Best 60. | Witness Video 76. America's Most Wanted
8:30 | 45. StepBy Step 10.8/21 6.4/13 9.5/19 6.1/12
9:00 | 57. Dinosaurs 9.9/18 78. Sightings 5.8/10
: ! . I i i 83. Hidden Video 2 3.6/6
12 22 57. Baby Talk 9.9/17 | | 61. Miss Universe Pa;g:z;tlt_’ BTk 17.2/30 idden Vi /
{ j 49. 20/20 10.5/19
10:30 7
SATURDAY 7.2/14 6.6/13 14.9/29
8:00 4. Golden Girls  18.9/38 76. Cops 6.1/13
H . Lolden airis .
SRR 79- ABC Saturday Night 73. CBS Saturday Movie— 69. Cops 2 7.4/14
Movie—Caddyshack I ior L
9:00 5.7/11 Major League 6.8/13 13. Empty Nest 15.8/30 72. The Last Godfather:
9:30 21. Empty Nest  14.5/27 | | John Gotti 6.9/13
10:00 . 75. Trials of Rosie O’Neill 49. Dame Edna’s Hollywood
o 53. The Commish 10.3/20 6.3/12 10.5,/20
e e —— -
7:00 : 82. Payback 3.9/8
67. Life Goes On  7.7/16 | | 17. 60 Minutes  15.0/31 -
7:30 65. NBA Playoff—Chicago 81. Parker Lewis  4.3/9
8:00 | 37.Am FunHme Vid 12.0/22 | | 17. Murder, She Wrote at New York 8.6/18 | | 55, In Living Color 10.0/18
8:30 | 46. AmFun People 10.7/18 15.0/26 44. Simpsons 11.0/19
9:00 33. Married w/Childn 12.5/20
. 61. ABC Sunday Night 13. CBS Sunday Movie— . . s
9:30 - 65.Herman’s Head  8.4/14
. Movie—Sexual Advances In My Daughter’s Name f’l :ae:tlrday Night ;g’i/‘;l; /
10:00 9.4/16 15.8/27 - 79. Std by Your Man 5.7/10
10:30 83. Get a Life 3.6/6
WEEK'S AVGS 11.1/19 11.4/20 13.1/22 8.1/14
SSN. TO DATE 12.1/20 13.5/22 12.2/20 8.0/13
RANKING /SHOW [PROGRAM RATING/SHARE] *PREVIERE SOURCE: A.C. NIELSEN YELLO:W TINT IS WINNER OF TIVIE SLOY
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SATURDAY NIGHT'S ALL RIGHT FOR NICKELODEON

Saying broadcasters ignore kids, network will extend children’s programing to evening

By Rich Brown

ickelodeon, charging that its
core audience of 8- to 15-year-
olds is currently being under-
served by the broadcast networks on
Saturday nights. will launch its own
prime time block beginning Aug. 15.

**The broadcast networks have vir-
tually ignored our audience on Satur-
day nights.,”" says Geraldine Lay-
bourne. president. Nickelodeon/Nick
at Nite.

“The kids and families are there,
but they aren’t being served.™

Nickelodeon will bump out two
hours of its Nick at Nite schedule on
Saturday nights to accommodate the
block. which will include two Nickel-
odeon staples (Clarissa Explains [r All
and The Ren & Stimpy Show) and two
new series (Roundhowse and Are You
Afraid of the Dark?). The block will
be launched with a $20-million mar-
keting campaign similar to the one that
was used to kick off Nickelodeon's
successful Sunday morning cartoon
block.

The broadcast networks, which
have consistently tried family pro-
graming on Saturday nights_ respond-
ed quickly last week to charges that
the children’s audience was being un-
derserved.

“The general feeling that children
aren’t watching television on Saturday
night because there is nothing to waich
is wrong,”" says David Poltrack. se-
nior vice president. planning and re-
search. CBS. “*They are watching, but
they're distributed over a wide range
of alternatives.™

Poltrack says Nickelodeon's prime
time lineup will have to compete with
the same alternatives that the broad-
cast networks have to compete with
for that audience. such as The Disney
Channel and movies on independent
stations.

Nickelodeon's ‘Ren & Stimpy’ cartoon, part of network’s two-hour Saturday night block

Poltrack says CBS. which has not
yet released its fall schedule. is look-
ing at pilot alternatives that could go
toward children or older adults.

Initial reaction to Nickelodeon's
Saturday block from some ad agency
executives was positive.

'] think it’s an intelligent move."’
says David Marans. senior vice presi-
dent. J. Walter Thompson.

“*Surely, there are millions of view-
ers at home on Saturday nights. espe-
cially kids who are clearly not being
entertained by the broadcast networks.
Based on network ratings. Saturdays 8
p-m. to 10 p.m.. there's wonderful
potential. ™

There was some speculation by
members of the advertising communi-
ty that Nickelodeon's prime time entry
could be a defensive move against
Turner Broadeasting's upcoming Car-
toon Network, the 24-hour service that
launches on Oct. 1. But Nickelode-

on's Laybourne says the plans for the
Saturday night expansion have been
on the drawing board for more than a
year.

Asked whether Nickelodeon could
eventually expand to other nights of
the week. Laybourne responded: **We
have hopes of all different kinds, but
this is our first night out and we'll see
how it goes.”’

Laybourne emphasized that the Sat-
urday night move does not represent
any waning interest in Nick at Nite,
MTV Networks’ classic sitcom nel-
work. Nick at Nite recently acquired
additional programing and kicked off
a promotional tour featuring comic
Dick Van Dyke.

**We are not taking our foot off the
gas on Nick at Nite at all.”" says Lay-
bourne.

The four Saturday night series will
be shown only in that time slot. except
for Ren & Stimpy. an offbeat cartoon
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series about a Chihuahua and a cat.
which will also run in its current Sun-
day morning time slot. Nickelodeon
has ordered 13 episodes of each of the
four series. and some of the older epi-
sodes from the returning series will
likely be rolled into Saturday night as
well. Laybourne declined to discuss

[ any costs associated with Nickelode-

on’s move into Saturday nights.

The weekly block will open at 8
p.m. ET with Clarissa Explains It All,
the critically acclaimed sitcom about
the life of a teenager. That will be
followed at 8:30 by the new teen-ori-
ented variety show Roundhouse. creat-

ed by former Irn Living Color head
writer Buddy Sheffield. Starting at 9
p.m. will be Ren & Stimpy, and clos-
ing out the night will be a new half-
hour anthology series, Are You Afraid
of the Dark?. about a group of kids
who gather around a campfire to tell
ghost stories. n

AD REVENUES
DROP IN
1ST QUARTER

By Rich Brown
c quarter 1992 showed an unchar-
acteristic drop compared with
the same period last year. Major cate-
gories showing some of the greatest
declines included magazines, newspa-
pers and other media: audio and video
recordings, and imported cars.

Total cable network advertising for
the first quarter was $280 million,
down from $284 million for the same
period last year. according to Arbi-
tron’s MediaWaich. which tallies
commercials aired on six top cable
programing services (CNN, ESPN.
Family Channel, MTV., WTBS(Tv) At-
lanta and USA).

Although the first-quarter decline
was not dramatic—the drop was about
1.5%—it marked a turn from last
year’'s success. when cable networks
saw their ad revenue for the year jump
from $1.8 billion to $2.1 billion. And
the just-released resuits would not ap-
pear to support industry growth pro-
jections, such as those supplied by the
Cabletelevision Advertising Bureau
factbook, which show cable network
ad sales rising to $2.5 billion by the
end of the year.

‘*Any comparison to first quarter
last year is going to be a litte dicey
because it was such an anomoly.”™
says Erica Gruen, senior vice presi-
dent, associate director of TV Infor-
mation and New Media. Saatchi &
Saatchi  Advertising. pointing to
CNN's success in covering the Persian
Gulf conflict.

Among those categories showing
declines, magazines, newspapers and
other media cut spending on cable net-

able network ad sales for first-

TOP-10 CABLE AD CATEGORIES
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works to $3.7 million, down from | cut back from $11.1 million to $7.8
$12.1 million in first-quarter 1991. | million.

Among other sizable drops was spend-
ing by the audio and video recording
industry, which fell from $8.2 million
to $4.6 million. (The category in-
creased its spending by 40% on spot
TV advertising, however; see BROAD-

CASTING, May 11.) Also marking a |

sharp cut in cable network ad spending
was the imported car category, which

There was considerable growth in

i cable network ad spending in some
major categories. however. including
long-distance telephone companies.
which jumped from $3.3 million to

| 38.1 million, and financial planning
services. which doubled their cable
network ad buys from $3.3 million to
| $6.6 million. .

SWAP MEETS IN CABLE’S FUTURE

ultiple system operators looking to cluster their holdings will likely
move to swap systems in the near future, according to a panel of top
cable financial executives speaking at a panel at the NCTA convention in

Dallas.

*“You will see some meaningful trades in a short period of time.”” said
Alan Gerry. chairman and CEOQ. Cablevision Industries. But he acknowl-
edged that differences in corporate cultures can present a roadblock to

such swap deals.

Swaps are a logical step to follow the growing success of interconnects.
said James S. Cownie, chairman and president. New Heritage Associates.
‘“‘Many, many trade talks are going on.”" said Rick Davi¢s. senior vice
president of finance for ATC. *‘They just seem to be virtually impossible

to get to the final agreement.™

On other topics, the panelists said that the cable industry should not fear
taking on leverage as it looks to implement new technology.

““The prudent use of leverage certainly was the reason why the people
who built this business were able to build the business,”" said Gerry. -s8
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MAKING WAY
FOR BARCELONA

Viewers Choice, Request
find room for Triplecast

By Pete Lambert

iewers Choice and Request TV

will each drop one service for

16 days in July to make room
for summer Olympics Triplecast pay-
per-view satellite distribution.

Just over two months prior to the
Barcelona Olympics, NBC completed
arrangements for satellite interconnec-
tions involving a total of 12 domestic
and international satellite frequencies
and the unprecedented short-term tran-
sponder leases from the 24-hour cable
pay-per-view services.

More than 2,000 cable operators
will find all three (Red, White and
Blue) Triplecast satellite feeds aggre-
gated on Satcom FIR for a 24-hour
test followed by 15 days of coverage
beginning 5 a.m. Saturday, July 25.
To make room on that bird, Request 11
will go dark and CNBC and Cinemax
will move to their permanent replace-
ment bird, Galaxy V, which began
operations May 8.

Viewers Choice 11 will go dark on
Galaxy Il to make room for a backup
Red feed, and Graff will move from
one transponder to another on Satcom
F4 to accommodate a composite feed.
NBC reserved seven Intelsat transpon-
ders for combined NBC network and
Triplecast backhauls.

A possibly heartening note to Tri-
plecast programers and distributors:
The International Channel and Netlink
attracted more than 7,500 buys in
March with three World Cup Cricket
championship events on home satellite
and 60 cable systems in New York,
San Francisco, Los Angeles and other
major markets, Time Wamer Brook-
lyn/Queens reported 900 buys per
event. Only one-third of the sysiems
were International Channel affiliates.
TCIl-owned Netlink reported 600
home dish buys.

George Leitner, senior vice presi-
dent for International Channel, said he
expects cable operators will now see
strong *‘subscriber potential in the eth-
nic enclaves of their franchise areas.”™
Netlink, which coordinated the live

IN ‘STEV

The Discovery Channel and NBC
affiliate KRON-TV San Francisco are
teaming to co-produce a weekly
science and technology series, The
Next Step, which will air on both

the cable network and the station. The
half-hour, to be hosted by KRON-TV
reporter Richard Hart, marks the first
co-production between a broadcast
station and Discovery. Plans call for
13 episodes, with a possible
expansion to 78 shows over three
years. The series will debut this fall
on Tuesday at 9:30 p.m. on
Discovery, and will air on KRON-TV
at a time to be announced later.

DIGITAL DEALS

Times Mirror Cable has become an
equity partner in Digital Cable Radio,
the 24-hour cable audio service
transmitted to subscribers’ stereos via
the cable system. Other equity
partners include Comcast Cable
Communications, Continental
Cablevision, Cox Cable
Communications, Adelphia Cable
Communications and Jerrold
Communications. In other DCR

developments, the company has
signed a deal with GE Americom to
be carried on SATCOM C-3 when the
satellite launches in September.

‘LOVE’ OF A LIFETIME

Lifetime Television has acquired
exclusive off-network rights to 56
half-hour episodes of Anything but
Love from Twentieth Television,
beginning this fall. The network
also unveiled plans last week for a
special, The Last Laugh—a
comedy special set to debut in
September—which was designed to
raise awareness for the National
Coalition Against Sexual Assault.

FROM FRANCE

French entertainment company
Chargeurs has become what was
described as a **'major’” investor in
Action Pay Per View, the Los
Angeles-based company that
reaches 3 million homes. Chargeurs
owns production companies and
holds financial stakes in British Sky
Broadcasting, Pathe Television and
AMLEF, France’s leading distributor of
feature films last year.

Gl COMPETITORS POISED AT STARTING GATE

Ithough General Instrument believes it will beat everyone to market
with digital satellite video compression hardware by six or more

months, several heavy-hitting competitors say they are hot on GI's tail.

AT&T will supply cable operators with an end-to-end pay-per-view and
video-on-demand (VOD) system based on the digital compression system
developed with Zenith for HDTV. AT&T will test digital headend-to-
converter-box equipment this summer in a Denver suburb with TCI and
US West. VOD tests there will allow subs to order from a selection of
1,000 movies and events by remote control.

Compression demonstrations at the NCTA convention came from Gen-
eral Instrument’s VideoCipher Division; partners AT&T, Zenith and Sci-
entific-Atlanta, and partners Philips Broadband Networks (formerly Mag-
navox CATV Systems) and Thomson Consumer Electronics,

Only GI delivered compressed video through a cable system at NCTA.
But the Philips-Thomson and the AT&T-Zenith-S-A groups expect to
deliver a satellite product by early next year, about six months behind GI,
and plan to catch up with a cable compression system by mid- to late
1993.

The systems present distinct differences to CableLabs as it makes its
way to recommending industry satellite compression parameters later this
summer {(BROADCASTING, Oct. 28, 1991). GI uses a proprietary discrete
cosine transform system; S-A has developed a significantly different
vector quantization system (which leaves more error correction and other
signal processing to the receiver); Zenith-AT&T proposes another DCT
variation, and Thomson-Philips proposes a system more closely based on

feeds from Australia, is seeking U.S, the Motion Picture Experts Group's proposed computer standard. -0
PPV rights to European soccer. ]
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SYNDICATORS HEAD FOR THE NICHES

Format fragmentation poses risks for program suppliers, especially small start-ups

By Peter Viles

increased competition from each

other, radio syndicators and pro-
gram networks are struggling to keep
pace with the fragmentation of radio
formats.

While fragmentation appears to
have given syndicators new opportuni-
ties, the syndication and network busi-
ness is by no means booming. Figures
compiled by the Radio Advertising
Bureau show that network advertising
revenue. one measure of the health of
program suppliers. was down 6.9% in
the first quarter of 1992 from 1991s
weak levels. In March alone, network
revenues were down 9.2%, RAB re-
ported.

Ed Salamon, president of program-
ing for Unistar Radio Networks, says
the uncertain economic climate, com-
bined with the splintering of radio for-
mats, has made the programing mar-

F acing tough economic times and

ketplace riskier than ever for
suppliers, especially those who are
Just starting out.

“‘1 think that it’s harder to start new
programing and easier to fail than it
has been at any other time,”” Salamon
says. ‘‘You really have to pull togeth-
er a critical mass of advertising sup-
port and station support. And the sta-
tions have more choices than they’ve
ever had before. and so do the adver-
tisers.”

Gary Landis, vice president. pro-
graming at Westwood One, says the
trend toward fragmentation presents
both obstacles and opportunities for
suppliers. The chief obstacle: frag-
mentation means smaller slices of the
audience for each station. which
makes it difficult for suppliers to guar-
antee the audience that advertisers de-
mand. But major programing produc-
ers such as Westwood One have an
advantage there: they can combine
several complementary programs into

one package that delivers the audience
an advertiser wants.

For example., Westwood One offers
three varieties of concert programs
that, put together, provide advertisers
with one vehicle. The programs are /n
Concert. a mainstream, album-orient-
ed rock show: In Concert: New Rock,
which leans toward alternative music,
and In Concert: High Voltage, which
leans toward hard rock.

Similarly. Westwood One now mar-
kets two complementary versions of
Casey Kasem’s weekly countdown
program. one for contemporary hit
stations and ancther for adult contem-
porary stations.

**Competitively speaking. there are
many companies that can produce al-
ternate versions with one or two of
their programs,'' Landis says. “‘But
there are very few who have the ca-
pacity to handle this across their entire
menu of programing.

“‘Companies like Westwood One
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American Comedy Network’'s Mag-
gie Dugan: “We've had fewer drops
in the last 12 months than we had in
the previous 12 months, but we’'ve
had fewer replacements too, be-
cause it’'s been more difficult for
stations to find the cash for pro-
graming.”

are in a position to do that universal-
ly,”* Landis says. ‘‘When you starnt
talking about smaller companies, I
think they are capable of doing it on a
boutique basis, maybe with one or two
of their programs.”’

One such smaller syndicator, the
American Comedy Network, is re-
sponding to the tight market and frag-
mentation by producing interactive
comedy programing that stations can
tailor to their own formats and their
own needs.

““We're doing a lot more material
now that radio stations can custom-
ize,”” says Maggie Dugan, president

T
Premiere Radio Neiworks’ Steve
Lehman: "In tough economic times,
the last thing radio owners are go-
ing to do is pay cash for a product
when they can barter it.”

and general manager of the network.
““We're trying to create as many op-
portunities as possible for the disk
jockeys to put their own stamp on it
and mold what we do into their own
format.””

The network’s interactive program-
ing rangesfrom song parodies that can
be tailored to fit a specific market to
jokes that come in two versions,
““hot’’ and “*mild.”’

Like many small- to medium-sized
syndicators, American Comedy Net-
work sells its programing for cash
only—a true challenge at a time when
stations are seeking to cut costs and

Program Categories:
Entertainment « The Arts - News and Information - Religion « Community
Awareness Campaigns - Children’s Programming - Features - PSAs -
Stations of the Year Awards - Personal Achievement Award

LEda USA e nationat Cathotic association of broadcasters and communicators

71992 Gabriel Awunls

Honoring radio and television programs that enrich their audiences through
a valuescentered vision of humanity.

Deadline july 15, 19092

For Information and/or Entry Forms call:
National Office (513) 429-2663

To Enter...Send Tapes, Forms & Fees to:

Gabriel Awards, Unda-USA,
4400 Shakertown Road, Dayton, Ohio 45430-1075

Satellite Music Network’s David
Kantor: “Satellite services still have
not made many inroads in the top
10 markets, although that's starting
to change. New Orleans clearly
shows that the right format in the
right marketplace can perform if it’s
executed correctly.”

would rather trade unsold inventory
for programing. Dugan says ACN’s
affiliate list has stabilized at about
300, but the marketplace remains soft
for cash programing.

*“We've had fewer drops in the last
12 months than we had in the previous
12 months, but we've had fewer re-
placements too, because it’s been
more difficult for stations to find the
cash for programing,”” she says, add-
ing: *‘l don’t think that’s any secret to
anybody.”’

Steve Lehman, president, Premiere
Radio Networks, says the trend to-
ward fragmentation of formats has
fundmentally altered the way stations
shop for syndicated programing.

**In general terms, radio stations are
no longer looking for long-form pro-
graming to fill a daypart, particularly
in major markets,”” he says. ‘‘The
programing has to really fit and an-
swer the needs of the individual niche
that the station happens to be in, even
within formats.™’

In addition, he says, most stations
don’t want to pay cash. *‘In tough
economic times, the last thing radio
owners are going to do is pay cash for
a product when they can barter it,”’ he
says.

Several observers of the programing
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marketplace agreed that cost-cutting at
stations, combined with the develop-
ment of niche formats. has created
new demand for 24-hour, satellite for-
mals, cven in larger markets.

“In the past, the 24-hour formats
were perceived as being for stations
that had no money, that were essen-
tially losers.”” says Corinne Baldas-
sano. vice president, programing,
ABC Radio Networks. “*1 don’t think
anybody perceived those formats as
being anything other than that. But
Satellite Music Network {a Capital Ci-
tics/ABC Inc. company| has been get-
ting some major successes in some
major markets, ™

SMN and Unistar have been quick
to trumpet the successes of some of
their 24-hour formats. Unistar now
raves about its “*Hot Country'” format
and its country countdown programs,
which have benefited from country’s
current boom. SMN., meanwhile,
points to the surprising success of two
of its 24-hour **niche’” formats in cer-
tain large markets, notably “*The
Touch™ at KMEZ(FM) New Orleans and
“Z-Rock™ at KIZv(EM) Dallas,

In New Orleans, **The Touch,” an
urban adult-contemporary format,
helped KMEZ increase its 12-plus share
from 3.2 in the fall 1991 Arbitron
ratings to 6.3 in the winter 1992 book,
good for 6th place in the market. In
the key 25-54 demographic, KMEZ
was tlied for the highest share in the
market in the winter book.

In Dallas, meanwhile, SMN’s *'Z-
Rock,”” a younger-skewing, current-
rock programing format, helped KJzy
vastly increase its [2-plus share from
0.4 in the fall 1991 book to 2.6 in
winter 1992.

“‘In major markets, the fragmenta-
tion is helping us,”’ says SMN Presi-
dent David Kantor, referring to market
sizes 15 to 50. He adds: *‘Sateliite
services still have not made many in-
roads in the top 10 markets, although
that’s starting to change. New Orleans
clearly shows that the right format in
the right marketplace can perform if
it’s executed correctly.’”

Unistar’s  Salamon, meanwhile,
says the rush to niche formats may be
somewhat overstated.  **In most
cases,”” he says, *‘the best opportunity
for a station is still with a major for-
mat. Most of the popular stations are
following what [ would call standard
formats.™

Media broker Tim Menowsky says
several factors point to continued

CBS TURNS TO TALK FOR FIRST TIME

BS Radio announced [ust week it is emering the burgeoning field ol
talk radio for the lirst tme. CBS’s liest foray into sationwide talk will
be The Gil Gross Sfumv. o three-hour program that will air Monday
through Friday evenings. heginning late this summer.
The move will finally allow CHBS to compete against talk shows aared by
ABC Radio Networks and Westwood One’s Mutual Broadcasting System.
Giross, a substimuie anchor Tor ABC's Paul Harvey since [95H, hos
worked in radio For 25 vears, recently as afternoon drve host on Wisg (A%
New York from 1985 10 1992 and a= host of morning NMewsbalk broadesss
on WaRciaM) Mew York from [UWEG 0 [9EE,
Roberi Kipperman., viee presedent and gencral manager of the CBS

Radiny MNetworks, sand Gross s show

“adds a new dimension e the CBS

Radio Networks programing schedule, ™

“We couldn’t be more pleased 1o have Gil join our stalt,”” Kipperman
said. “"He 15 an intelligent, inguisitive, pereeptive individual whose vears
of success in our business are casily measured by the accoludes and waurds

he’s received,™

growth of satellite formats, among
them the cost-cutting mentality at the
station level and the trend toward con-
solidation within the industry, either
through local marketing agreements or
through multiple ownership under the
FCC’s new ownership limits.

Further. he said, increased fragmen-
tation plays into the hands of syndica-

=

tors, because stations are increasingly
willing to accept smaller shares.
**Another trend [ see is that, with
the phenomenal number of stations out
there today, you just don’t have
enough talent to go around—on-air
talent, sales talent and management
talent. We just don’t have enough of
i L
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WILL OWNERSHIP CHANGES BOOST SYNDICATORS?

Networks aggressively pitch satellite formats to stations with local marketing agreements

By Peter Viles

adio syndicators and program

networks are keeping a close

eye on changes in radio owner-
ship limits, hoping that consclidation
of ownership will result in increased
demand for syndicated programing.

Already, the proliferation of local
marketing agreements, or LMA’s, has
demonstrated that syndicators can cap-
italize as station owners enter joint
ventures and look to cut costs.

**All of us in the format syndication
business are looking at multiple own-
ership as an area in which we can
really help, especially where the mul-
tiple ownership is being done sort of
like LMA’s, where there’s a cost fac-
tor involved,™ says Tom Casey, vice
president, programing at Broadcast
Programming, a Seattle-based syndi-
cator.

While the suppliers of 24-hour sat-
ellite programing say they see oppor-
tunities in the new ownership rules,
other observers aren’t so sure. Norm
Pattiz, chairman and chief executive
officer of Westwood One, maintains
the ownership changes will have little
effect on the demand for programing.

Pattiz sees increased competition at
the local level, which would leave lit-
tle room for 24-hour formats to make
inroads in major markets.

Consolidation means *‘local broad-
casting is going to become more com-
petitive,”” Pattiz says. ‘‘Just because
you're selling stations in combination
doesn’t mean that the programing isn’t
still what you're ultimately selling."”

The Satellite Music Network has
moved aggressively to take advantage
of LMA'’s, pitching its 24-hour niche
formats as the best way for a control-
ling station to program a second. SMN
President David Kantor says the net-
work usually advises stations te use
niche programing to pursue one of two
strategies: program the LMA partner
to strengthen the first station’s held on
a particular demographic group or to
strengthen the first station’s hold on a
broad-based musical format.

SMN is trumpeting the success of a
three-way LMA in New Orleans in
which one of the stations, KMEZ(FM),
nearly doubled its 12-plus share after
switching to SMN’s urban adult-con-

Westwood One’s Norm Pattiz: “Just be-
cause you're selling stations in combina-
tion doesn’t mean that the programing
isn’t still what you're ultimately selling.”’

temporary ‘“The Touch.”” SMN points
to even more dramatic gains within
certain demographic groups.

‘It no longer matters in the market
whether you’re number one 12-plus,”
Kantor says. **What matters is wheth-
er you're competitive within a certain
demographic.””

Kantor says the network plans a
similar marketing blitz to take advan-
tage of syndication opportunities cre-
ated by multiple ownership within a
single market.

*‘Once duopolies exist, hopefully in
August, we will fully market our for-
mats as a duopoly strategy,”’ he says.

‘‘We’ve seen a lot of interest in our
formats from companies either in-
volved in EMA’s or looking for joint
ownership opportunities,” says Ed Sa-
lamon, president of programing for
the Unistar Radio Networks. Partly
because of LMA’s, Salamon says,
*‘the 24-hour satellites are probably
the fastest-growing segment of the
network business right now.”’

Media broker Tim Menowsky says
satellite formats work perfectly in
LMA’s where the controlling station is
looking to bring a new niche format
into the market at minimal cost.

‘‘Let’'s say you're a full-service

Media broker Tim Menowsky: “A satellite
format is a very good way to [fill a gap in
the market]....And in many cases, the net-
works are paying compensation, too."”

adult-contemporary statton and you
want to fill a lite AC hele in your
market,” he says. '‘A satellite format
is a very good way to do that with very
low overhead. And in many cases, the
networks are paying compensation,
too. That’s a pretty good deal for a
station.””

Corinne Baldassano, vice president,
programing at ABC Radio Networks,
says the changing landscape of radio
ownership will probably cause some
affiliate relations problems for net-
works as they try to take advantage of
new opportunities and shuffie their af-
filiates in certain markets.

‘It will probably be very good for
syndicators,’’ she says. ‘‘The problem
is, you don’t want to annoy the sta-
tions you're already on. I imagine it
will get trickier.”’

Overall, however, Baldassano says
the advent of multiple ownership with-
in a single market could dramatically
increase the demand for syndicated
programing. ‘‘It opens up more possi-
bilities for developing more pro-
grams,’’ she says. “‘It might enable us
to develop more niche programing.
We might be in a position to develop
programs that are going to be on 100
stations rather than 500." L
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ABC Radio Networks

New York

(212) 456-5200

News, sports (through ESPN Radio Net-
works), weekly long-form music shows,
talk.

Alternative Programming Inc.
Dallas

(214) 521-4484

Long-form and 24-hour music programing
ranging from Christian to AOR.

American Comedy Network
Bridgeport, Conn.

(203) 384-9443

Short-form comedy, parody songs.

American Urban Radio Networks
New York

(212) 714-1000

News, sports, music countdowns, music
specials, public affairs.

America’s Radio Network

Baltimore

(410) 363-0194

24-hour talk; weekend specialty programs
deal with environment, car, travel, pets.

Associated Press Broadcast
Services

Washington

(202) 736-1100

News, sports, business, agriculture, fea-
lures, entertainment, public affairs.

Bailey Broadcasting Services

Los Angeles

{213) 969-0011

Black-oriented music including gospel
and rap; celebrity interviews, music, black
history specials.

Bonneville Broadcasting System
Northbrook, [l

(708) 291-0110

AC and easy listening music formats.

Dick Brescia Associates

New York

(212) 302-1100

When Radio Was, short-form programing
from radio’s past: satirical commentary by
Stan Freberg.

The Broadcast Group

Washington

(202) 337-3111

Leonard Maltin on Video, and Face Off, a
political debate featuring U.S. Senators
Ted Kennedy {D-Mass.) and Alan Simp-
son {R-Wyo); both five times a week.

Broadcast Programing Inc.

Seattle

(206) 728-2741

35 separate musical formats; special mu-
Sic shows.

CBS Radio Networks

PROGRAM SUPPLIERS
& THEIR OFFERINGS

New York

(212) 975-3615

News, sports, Hispanic programing, infor-
mation features; weekly music program-
ing including Cruisin’ America and On the
Mqve.

CD Media

New York

(212) 836-4425

Rick Dees' Weekly Top 40, Satellite Com-
edy Network, Sonny Bloch’s Business
Journal, The Sonny Bloch Show.

Champion Productions USA

San Francisco

(415) 434-8300

Sports Byline USA, live, nightly sports
call-in show.

Christian Broadcasting Network
Virginia Beach, Va.

(804) 424-7777

News, talk, information, music targeted to
Christian listeners.

CKW & Associates

North Hollywood

(818) 985-4743

Louis L’Amour Theater, hour-long weekly
Western drama.

Lita Cohen Radio Service

Merion, Pa.

(215) 668-0722

Two-hour weekly Big Band Jump, offered
on barter basis.

Concept Productions

Roseville, Calif.

{916) 782-7754

Full-service programing with live music
formats, available on tape or with air per-
sonalities.

Creative Radio Network

Thousand Oaks, Calif.

{805) 379-4012

In 20th year of syndication, produces and
distributes all formats, including specials
and weekly programing on CD and vinyi.

CRN International

Hamden, Conn.

{203) 288-2002

Exclusive rights to Wimbledon Tennis up-
dates via satellite; ski‘beach condition re-
ports.

Ron Cutler Productions

Los Angeles

(310) 478-2166

Long-form programs, two distributed by

g}?os Radic networks; Scott Sharnon
w.

Daynet Inc.

New York

(212) 787-2110

Offers satellite-delivered talk programing.

DC Audio

Washington

{202) 544-2533

Produces Daily Feed, 90-second political
satire vignettes.

DIR Broadcasting

New York

(212) 371-6850

Produces and distributes youth-oriented
programing, music specials and live mu-
sic simulcasts.

EFM Media Management

New York

{212) 661-7500

Distributes long- and short-form talk-ori-
ented programs via satellite.

Entertainment Radio Networks
Malibu, Calit.

(310) 456-7679

Distributes long- and short-form top 40,
country, news-talk, classical programs,
and specials via satellite, reel-to-reel, vi-
nyl, CD.
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Right at Home is a

free, saleable 60-second
daily feature with tips on
home improvement, home
fix-up projects and more!

Right #tyme-.

Right at Home is underwritten by the
| National Association of Home Builders
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Far West Communications

Burbank, Calif.

{B00) 783-2946; (818) 566-7003

Delivers nostalgia, contemporary formats
via DAT cassette or reel-to-reet analog,
maintains custom audiophile music library
delivered on DAT cassette.

Financial Media Services inc.
Atlanta

(404) 524-3830

Your Personal Finance, daily two-minute
financial advice program.

Finger Lakes Productions

Ithaca, N.Y.

(607) 273-0317

Short-form informational programing in-
cluding environmental tips, features on
finance, bird watching, pets.

Global Satellite Network

Sherman Oaks, Calif.

(818) 906-1888

Originates weekly talk shows targeted to
AOR stations and specials spotlighting
AOR acts.

images Communications Arts
Comp.

Jericho, N.Y.

(516) 939-2990

Produces and distributes long- and short-
form programs on cash and barter basis,
syndicates “old time” series.

Jameson Broadcast Inc.

Washington

(202) 328-3283

Produces and syndicates promotional
features, on-air contests; exclusive repre-
sentative for Zapnews.

Jones Satellite Audio

Englewood, Colo.

(800) 876-3303

Easy listening, AC, soft hits, golden old-
ies, country.

KCSN(FM)

Northridge, Calif.

(818) 885-3090

Noncommercial station of California State
University, Northridge; produces and dis-
tributes one-hour weekly classical music
countdown show via satellite.

Ben Manilla

San Francisco

{415) 421-1220

CHR, AC, classic rock, comedy, sports.

Media America

New York

{212) 302-1110

AC, news-talk-information, rock, classical
jazz, new age, comedy, country.

Melicor

New York

(212) 972-1030

Big band, nostalgia.

Charles Michelson Inc.
Beverly Hills, Calif.

(310) 278-7932

Vintage radio of '30s-'50s

Rock, country, sports, comedy.

MRN Radio

Daytona Beach, Fla.

(904) 254-6760

Live coverage of NASCAR auto racing,
news and talk shows about auto racing.

Musical Starstreams
Sedona, Ariz.

(602) 204-1989
Progressive new age.

Musicworks Inc.
Franklin, Tenn.
(800) 251-9000
Country, AC.

The Nashville Network Radio
Nashville

(615) 871-6725

Country countdown program, The Nash-
ville Network Review, hosted by Lorianne
Crook and Charlie Chase.

North American Network
Washington

(202) 265-3689

Health, consumer news.

Olympia Broadcasting
St. Louis, Mo.

(314) 727-8900

Country, comedy, sports.

Orange Productions
Narberth, Pa.

(215) 667-8620

Big band.

PIA Radio Network
Chicago

(312) 943-8888
Sports, public affairs.

Premiere Radio Networks Inc.
Hollywood, Calif.

(213) 467-2346

CHR, country, rock, gold, AC.
Promedia

Northvale, N.J.

{201) 768-7900

Country.

Radio Express

Los Angeles

(213) 850-1003

CHR, AC, AOR, urban, country.

Radio Programing & Management
Orchard Lake, Mich,

(800) 521-2537; (313) 681-3936

Easy jazz, easy listening, country, MOR
nostalgia, spectrum AC.

Radio Today Entertainment

New York

(212) 581-3962

Classic rock, dance music series to radio
in Japan, classical.

Sam Shad Productions

Reno, Nev,

(702) 356-3906

Special-interest programing  (cooking,
weather, gardening), business/political
commentary, skiing, entertainment/film
review short-form show.

Oldies, hard rock, country, MOR, AC,
CHR, urban AC.

$JS Entertainment Corp.

New York

(212) 370 9460

Weekly music programing ranging from
Frank Sinatra to country to live perfor-
mances; daily, short-form information and
entertainment program.

Sports Entartainmeant Network
Las Vegas

(702) 451-3131

Sports-oriented features, talk programs.

Star Communications

Cambridge, Mass.

(617) 494-0848

Mostly sports. Daytime programing in-
cludes call-in shows, scores, trivia, wrap-
ups, sports hall of fame ceremonies,

Superadio Limited Partners
Southboro, Mass.

(508) 485-3500

Top-40.

Syndicom

San Luis Obispo, Calif.

(805) 543-9214

Comedy editorials, vintage-contemporary
jazz, country.

Morris Trumble & Associates

New York

(212) 693-2633

Ski/beach condition reports, leisure activi-
1y reports (fairs-festivals), Christmas mu-
sic program.

Unistar Radio Networks

New York

(212) 247-1600

Long-form programing with eight satellite-
delivered 24-hour-per-day formats, news,
CNBC Business Radio, CNN Radio,
shows in variety of formats including nos-
talgia, CHR, classic rock, AC, oldies,
country, adult rock, special blend.
United Press International Radio
Network

Washington

(800) 777-5336; (202) 898-8111

News, Washington legislative panel dis-
cussions, sports, business, weather.

Vanguard Audio Features inc.
Birmingham, Ala.
(205) 939-0800

-Short, daily features on perscnal perfor-

mance, parenting and holidays.

Vision Broadcasting Network

New York

(212) 662-8610

Rock, AOR, showcases upcoming rock
artists and groups, musician interviews,
live musical events.

Westwood One Radio Networks
Culver City, Calif.

(310) 204-5000

News, information, entertainment, busi-
ness, science, travel, talk, top-40, classi-
cal, MTV News, rock, country formats.

i Zapnews
MIJi Broadcasting Satellite Music Network Fairfax, Va.
New York Dallas (800) 800-5100
(212) 245-5010 (800) 527-4892; (214) 991-9200 News wire service.
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Television
professionals
have a clear
vision: they're
optimistic about
| their ability to
' meet challenges—
" today and

tomorrow—
provided they have the right tools and supportive,
responsive suppliers.

Still, the demand for quality is unrelenting,
while the need for performance and economy
intensifies.

At the 70th Annual Convention of the
National Association of Broadcasters, Panasonic
Broadcast & Television Systems Company
shared our interpretation of this vision with televi-
sion professicnals from all over the world. Now,
we want to share it with you.

- \
AWy |

DIGITAL SIGNAL PROCESSING CAMERAS

Panasonic's vision originates with an

exclusive range of DSP cameras offering:

*Superb digital image performance,

digital stability, ease of operation, . _-E

from studio to ENG : 4

* Fiber optic links that deliver 4 fsc

output more than 20,000 meters

* Seamless integration to analog

and digital recorders

AQ-225

AQ-11D FOR ENG/EFP
The AQ-11D uses three ultra-sensitive,
400,000 pixel Interline Transfer CCDs with
On-Chip Lens, producing 750 lines of horizontal
resolution at 8.0 with 2000 lux and a signal-to-
noise ratio of 62 dB. Available 4 fsc digital output

DIGITAL CAMERAS

adaptor connects to digital VTRs like Panasonic's
AJ-D320 field portable system. The AQ-11D will
be available in June.

AQ-20D FOR PRODUCTION

The AQ-20D uses three 400,000 pixel FIT
CCDs. Typical performance is 750 lines of
horizontal resolution at 8.0 with 2000 lux and
a signal-to-noise ratio of 62 dB. The AQ-20D
connects to a new stand alone adaptor thatl
provides 4 fsc output. This serial composite
digital output can feed
any portable compos-
ite digital recorder, like
Panasonic's AJ-D320.
The AQ-20D is avail-
able now.

AQ-20D

AQ-225 STUDIO/FIELD CAMERA HIGHLIGHTS
POWER OF FIBER OPTIC LINK

The AQ-225 Studio/Field camera is one of
the first commercially available
cameras to provide a 4 fsc
composite digital
output.

With a new
wide bandwidth
optical fiber cable
link, the full 4 fsc
signal can be sent
more than 20,000
meters without dete-
rioration. Deliveries of
the NTSC AQ-225 are
expected to begin by the
end of the second quarter
of 1992.

AJ-D310
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WV-F500: COMPACT DIGITAL SIGNAL
PROCESSING CAMERA

The WV-F500 achieves 700 lines of hori-
zontal resolution, signal-to-noise ratio greater
than 62dB and high sensitivity
of f8 at 2,000 lux.

The WV-F500
forms a compact
camera/recorder
when docked to
the new AU-45H
EnHanced Series Ml dockable VTR. The DSP
camera also docks with the AG-7450 S-VHS
dockable VTR.

AJ-D310: THE D-3 DIGITAL VIDEO
CAMERA/RECORDER

With the AJ-D310 camera/recorder, the
first of its type, there's a one-piece digital
processing camera and a 1/2-inch composite
digital D-3 recorder for the most demanding
field production.

D-3: DIGITAL THAT WORKS
Panasonic’s D-3 is the digital
of choice. Selected as the offi-

cial production format for the

1992 Olympic Games in

Barcelona, D-3 continues

to win in competition.

Whenever users of
older composite digi-
tal technology have

been invited to try

D-3, they've

chosen D-3 for
their digital

recording
needs.

M.A.R.C: SYSTEMS FOR THOSE WITH A
CONTROLLING INTEREST

New Matsushita Automation Interface
(M.A.L.F) software, used with the M.A.R.C. Type
[l system with 10 internal VTRs, is ideal for facili-
ties requiring complex functions like several
simultaneous full-channel outputs

The economical M.A.R.C. D-Cart system
holds two D-3 VTRs and 35 cassettes and can
be expanded to hold four VTRs

This year there's new capabilties like;
Multi-Station software that allows more than one
station to simultaneously air two or more chan-
nels with common program material and
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Automatic Conflict Resolution software that
identifies possible sequence conflicts and auto-
matically records those breaks on up to two
external VTRs for later playback.

AJ-D320: THE FIELD PORTABLE D-3 VTR
The AJ-D320 1/2-inch composite digital VT

is a compact field design
ideal for ENG/EFP applica-
tions. The system takes two
units of the AU-BP402
battery or the Anton (Bauer)
Magnum 14. Low power consumption supports
up to 64 minutes of continuous operation on a
single charge. The AJ-D320 Field Portable VTR
will be available third quarter of 1992




DIGITAL VIDEO SYSTEMS THAT STAY
WITH YOU FROM START TO FINISH

Panasonic customers want our technology
to stay with them all the way—from this moment
to the next. No gaps. No blind alleys. No surpris-
es except pleasant ones. When we've seen a
technical gap, we've bridged it, so that when
you see a niche, you can fill it with confidence.

AS-D700: A COMPOSITE DIGITAL
SWITCHER WHERE YOU NEED IT

The AS-D700 creates a new trend in digital
switchers. The AS-D700 is a 4-bus, multi-level
singie M/E system providing 10 video inputs,
color black and 2 color backgrounds. The 4-bus
contiguration offers Preset, Program, and two
key levels. Easily integrated into existing analog
and digital systems, optional parallel digital and
analog 1/O boards allow a total of 27 inputs.
Inputs can be assigned to any crosspoint.

Post production interface is provided
through serial RS-232D/422 and 5 GPls. The
AS-D700 production switching system will be
deliverable in October 1992.

AU-AS850: EDIT CONTROL IN TODAY'S
ANALOG/DIGITAL ENVIRONMENT

Panasonic has developed the AU-A950
Production Edit Controller to address the needs

of modern post-production
facilities for systems that can
handle digital and analog
SOUrces.
The AU-A950 com-
bines ease of use with
powerful flexibility. With
direct control of up to 5 VTRs,
switcher, mixer, and EDL, the
AU-A950 is the perfect choice for
on-line editing. Its low cost, pro-
grammable configurations, frame accurate slow-
motion control and powerful list management
make the AU-A950 a perfect off-line choice, too.
Editors have complete control of a four
channel audio system. Split edits may be per-
formed with splits on any and all of the channels
in an Mll or D-3 system. D-3 Cue channel inser-
tion is also possible from the controller.
List Management is provided using stan-
dard industry procedures. The system has a
2000 event memory, 8 programmable keys and
storage of EDLs and system configurations on a
3.5in. floppy disk drive.

AU-A950

Sare

Deliveries of the AU-A950 Multi-Source
Time Code edit controller are expected to com-
mence July 1992.



_ EW PRODUCTS

DIGITAL RATE AND FORMAT CONVERTER:
A SIGNIFICANT DEVICE
FOR A NON-TRIVIAL TASK

Using newly-developed LSIs, the AJ-IA13P
converts the video signal between digital video
component signal format (CCIR 601) VTRs to
digital composite signal format (4 fsc) D-3 VTRs
and other ancillary digital equipment. An
optional audio board for the AJ-IA13P allows
embedded audio to be handled and separated
from the incoming signal.

The conversion process uses multi-tap
digital filters for superb performance. The unit
offers as standard serial and parallel digital
inputs and outputs, and all adjustments are

! -y sy i
AR
carried out in the digital domain.
The AJ-IA13P will be available in the third
quarter of 1992,
NEW PRODUCTS
THAT BRING THE IDEAL CLOSER:
Today's producer assigns the task to S-VHS,
MII, D-3, or component digital for real world rea-
sons. The producer is increasingly unwilling to
compromise his craft simply because practical
considerations compel a format choice. So,
every format and every aspect of every format is
just as deserving of our attention as the next.
That's why every Panasonic system offers com-
plete capabilities from origination to distribution.

WJ-MX50: ONE SUITE THING
WJ-MX50 is an integrated post-production
tool for S-VHS, A/V and other producers needing

control over audio, video and effects.
WJ-MX50 features two-channel digital

frame synchronization to permit special effects

on each A/B program buss. Audio mixing and

level adjustment is provided for A-bus, B-bus,
Aux 1, Aux 2, or Mic/Master.

Digital video effects sequences can be
programmed into 8-memory registers for instant
recall of frequently used effects. Up to eight
effects can be pre-set. A "Multi” effect permits
the display of sequenced pictures compressed
for 1/4-screen, 1/Sth, or 1/16.

The system can be controlled by external
edit controllers through the Editing Controller
Input using RS-422 or RS-232C serial signals.
The WJ-MX50 A/V post-preduction console will
be available in the third quarter of 1992,

WIRELESS MICROPHONE
SYSTEM FOR ENG/EFP

The WX-PR410/RP700 Wireless ENG/EFP
Microphone System is a diversity wireless sys-
tem using the UHF/800mHz range. Digital
switching assures stable, iong range transmis-
sion over a 30-channel selection band for
interference-free
operation even in
the most “crowded”
situations. The
transmitter has a
30mw RF output.




TECHNOLOGY

Until Mil was introduced, small format
video didn't have to be as good as it could be.
Now, it's better than ever. With16:9 NTSC
recording and playback capability built-in, it's
designed to meet the future.

Panasonic Broadcast & Television Systems
Company introduced its new EnHanced Series
MII products—the fifth generation of MIl prod-
ucts from Panasonic demonstrating the
company’s continuing commitment to this full

NTSC bandwidth, 1/2-inch analog component
videotape recording system. The EnHanced
Series Ml is marketed in the U.S. exclusively as
a response to the performance requirements of
this market. Its added capabilities will make Mil
a part of the television production picture well
into the next generation.

Because users demand equipment that
improves performance and protects the user's
capital investment, EnHanced Series MIl has
features such as three dimensional TBC, an
available digitai interface and an across the
board NTSC 16:9 capability built-in.

ENHANCED MIl: FIFTH GENERATION .

A NEW MII STUDIO VTR WITH DIGITAL QUTPUT.

ENHANCED Mii: THE VTRS

The AU-45H dockable recorder sets a new
standard in compactness, low weight and low
power consumption and provides many special
features in a dockable MIl recorder: auto head
cleaning; a built-in character generator and
set-up menus; a phantom MIC input/supply;
and a record review function, to name a few.
The recorder works with a variety of batteries,
including NP1, BP402 or Anton Bauer; and
buiit-in self diagnosis helps operators trouble-
shoot in the field.

The AU-55H portable recorder offers signif-
icantly reduced power consumption over
earlier models and is optimized for portable
recording, with
features such as
auto head clean-
ing; +/- five times
normal search
speeds, with pic-
ture; a phantom MIC input/supply and a record
review function. It features a Y/C (S-Video) out-
put connector and component input checks and

AU-55H
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output (BNC x 3), as well as an RS-422 Serial
(9 Pin) connection for remote control.
The AU-62H studio player is designed for

high-quality studio use as

an editing source or view-
_ : o

o . ing machine. It offers +/-

LS. 32 times normal search

. a0 al e R
-

AU-63H ' speeds, with picture, for
ultra-fast searching. In addition, a manual tape
speed override of +/- 15 percent allows editing
flexibility. A digital field freeze function provides
noiseless stills, with a color framing control
during playback for editing.

The AU-63H offers all the features of the
AU-62H studio player, as well as Auto-Tracking
capabilities. Auto-Tracking aliows full control of
noiseless slow-motion and still playback. A
Program Play feature offers noiseless playback

from 80 percent to 120 percent of normal speed.

Like the AU-62H, the AU-63H is designed
for high-gquality studio use as an editing source
or viewing machine. It offers +/- 32 times normal
search speeds, with picture, for ultra-fast
searching. In addition, a manual tape speed

override of +/- 15 percent allows editing flex-
ibility. A digital field freeze function provides
noiseless stills, with a color framing control
during playback for editing.

The AU-65H studio recorder/editor offers
full-feature editing functions, with a special pic-
ture-in-picture function for additional editing
convenience. With picture-in-picture, only a
single moniter is needed in

a two VTR editing set-up. i*. .'..‘..‘..‘.5
A digital fieid freeze _;-?
oooa OO LESIC an opal -

function produces noiseless <, -«
stills, and Variable Memory ~ atssn
Editing (VME) enables slow-motion player
control.

The AU-66H high-performance studio
recorder/editor offers full-feature editing for high-
quality studio applications. Features include:
Noiseless still and slow-motion with Auto-Track-
ing for quality special effects; a digital field
freeze function for noiseless stills and Variable
Memory Editing (VME) that provides slow-motion
player control.

A new M| studio VTR with digital output
offers all the features of the AU-63H, as well as
4:2:2 parallel Digital Output for interfacing to
digital environments including D-3 through the
use of the AJ-IA13P Digital Rate and Format
Converter.

—
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Panasonic Advanced Support System

Panasocnic Advanced Support System is
just part of a whole new way for us to relate to
our customers.

Strictly speaking, PASS is a new interactive
information retrieval system from Panasonic
Systems Service Group. It provides dealers with
immediate access to sales and service inform-
ation via a real-time direct computer link to
Panasonic.

The Panasonic Advanced Support System
(PASS) gives Panasonic dealers easy on-line
access to technical service information, such as
product documentation and service buliletins,
s0 they can provide faster, more accurate and
lower cost service to their customers.

As a sales tool, PASS lets dealers quickly
retrieve the most current product specifications
and images for Panasonic's complete line of
audio/video and office automation products.
PASS includes on-line parts ordering, inquiry
capabilities and electronic mail to Panasonic
Sales and Service.

PANASONIC ENHANCEMENT JUST STARTS
WITH THE TECHNOLOGY
“EnHanced" refers not only to the new products
and features in Ml s fifth generation, but also to
the support mechanisms Panasonic provides for
total customer satisfaction. Total customer satis-
faction doesn't end with sales, but continues

through set-up, training and service.

« EnHanced Warranty: Panasonic's standard,
one-year parts and labor warranty includes
support for the equipment not just from the
manufacturer but also from Panasonic dealers.
Each Panasonic dealer stands ready to answer
any and all custormer guestions regarding sys-
tem design, product integration into

existing systems, and upgrading systems from
S-VHS to MIl, and beyond.

« EnHanced After-Sales Support: Customers
receive reliable maintenance backed by the
resources available to Panasonic’s vast global
service network. Panasonic EnHanced Support
Dealer Network consists of fully qualified dealers
supported by a special team of Panasonic
Broadcast & Televison Systems Company
professionals.

« EnHanced Commitment: For example,
Panasonic will be on the line to an MIl cus-
tomer within 60-minutes of an initial report, 24
hours a day, 365 days a year. In the event of a
problem, Panasonic is committed to having the
user back on-line within 48-hours, with the
machine repaired or replaced with a loaner.

« EnHanced Financing: A range of special leas-
ing and rental programs are provided through
Panasonic dealers. Low-interest and no-interest
arrangments are available.

Panasonic

Broadcast & Television Systems Company

For more information call: 1-800-524-0864
One Panasonic Way, Secaucus, NJ 07094
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JUSTICE, NETWORKS AGREE ON FIN-SYN

Department moves to modify consent decrees to allow financial interest

By Joe Flint

he big three broadcast networks

have convinced the Justice De-

partment that consent decree
provisions prohibiting them from syn-
dicating and acquiring financial inter-
est in network programs licensed from
outside producers are no longer neces-
sary. The department last week filed a
memorandum tentatively agreeing to
proposed modifications of the decrees
(BROADCASTING, July 29, 1991),

But before the networks can take
advantage of that and the FCC’s relax-
ation of the financial interest and syn-
dication rules last April, they must
convince Judge Robert Kelleher of the
U.S. District Court in Los Angeles—
where the Justice Department made its
filing—to repeal or at least conform
the 10-year-old consent decrees to the
new fin-syn rules.

A 60-day public comment period to
the Justice Department on proposed
modifications will likely start this
week. Once that ends, the department
will have one month to distill the com-
ments and forward them to Kelleher.

The decrees settled antitrust suits
brought by Justice against the three
networks in the mid-1970's. Kelleher
also presided over that consent decree
case. Unlike that proceeding, this time
the networks and the Justice Depart-
ment are on the same side.

In its memorandum to the District
Court, James Rill, assistant attorney
general in charge of the antitrust divi-
sion, said: *‘These decrees’ provi-
sions, entered in 1978 and 1980, were
originally intended to curb the pur-
chasing power of the networks against
their program suppliers. The television
industry has changed significantly
since these decrees were entered.
There is no longer any competition

rationale for maintaining restrictions
that impede efficient marketplace
transactions.’’ The restrictions, Rili
said, may actually be *‘anticompeti-
tive in their effect, since they may be
prohibiting conduct which is pro-com-
petitive or competitively neutral.”’

The networks would like to get the
consent decrees modified as quickly as
possible so they can take the rules into
program negotiations. If everything
operates on a normat timetable and the
District Court in Los Angeles agrees
with the Justice Department, the 1993
program buying season might be a
whole new game. Either way, be-
tween the consent decree battle about
to be waged in Los Angeles and the
fin-syn appeals in Chicago, the 1993
buying season will likely have—as
one observer put it—a ‘‘great deal of
regulatory confusion.”’

Although the Justice Department
has now spoken on fin-syn, that does
not mean it is out of the picture. The
department could still file with the
U.S. Court of Appeals in Chicago {7th
circuit), the venue for the consolidated
appeals of the FCC’s new fin-syn
rules. While observers say the depart-

ment would normally remain neutral
on such a proceeding, it is not out of
the realm of possibility for it to get
involved in the Chicago proceedings.

Neither networks nor producers
were caught off guard by the Justice
Department’s filing. Attorney Michael
Gardner, who represents the Coalition
to Preserve the Financial Interest and
Syndication Rules, said: **The action
taken was predictable, and we will
work on behalf of the diverse mem-
bers of the coalition to educate Justice
Department officials and ultimately
the court about the realities of the tele-
vision marketplace, which the Justice
Department and network officials have
failed to articulate.’”

For Rill, the modification of the
consent decrees marks one of his last
acts as Justice. Rill, 59, announced his
resignation last Tuesday (May 12) to
return to private practice with Wash-
ington law firm Collier, Shannon &
Scott. Rill’s deputy, Charles James,
will assume Rill’s duties until a re-
placement is named. James is consid-
ered, reportedly along with Federal
Trade Commissioner Deborah Owen,
to be a contender for Rill’s job. L]

FOWLER TO REPRESENT BELL

Fn::un'nar FCC Chairman Mark Fowler, currently a partner in the Wash
ington law firm of Latham & Watkins, has been named president and
chief executive officer of Bell Atlantic Personal Communications Inc., 3
newly formed szubsidiary of Bell Atantic, one of seven regional Bell
operating companies (RBOC). Fowler is not 2 formal employe of Bell
Atlantic, a spokesman for the REOC said. He will hold the president/CECH
tithe while representing Bell Atlantic during the FOC's ““pioneer prefer-
ence’’ proceedings w determine which developers of personsl communi-
cations service (PCS) wechnology should be awanded spectrum for the new
service. PCS i the next generation of wireless voice communications,
which some market analysts expect to replace much of the curment fixed
and cellular phone service. Cable svstems, RBOC's and other telephones
companics have received temporary licenses o test PCS technology, -mes
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REREG MAY SLIM DOWN FOR FINAL HOUSE BOUT

Program-access provision could be sacrificed in effort to avoid jurisdictional battle

By Randy Sukow

everance of the program-access

provision of the House cable re-

regulation bill (H.R. 4850) ap-
pears to be a growing possibility as the
Energy and Commerce Committee
tries to fashion a bill that could quick-
ly pass the full House in the few re-
maining days of the 1992 legislative
session.

House Telecommunications Sub-
committee member Billy Tauzin (D-
La.), the leading House advocate of
program-access  regulation  (which
would force cable program providers
owned by system operators to deal
with other multi-channel services,
such as DBS and wireless cable),
would not go on the record last week.
““We are in a very fluid situation. For
the last seven days this thing has been
up in the air,”” a Tauzin aide said last
week. *“We're trying to work with the
full committee to alleviate any juris-
dictional concerns they would have.™

Those favoring passage of H.R.
4850 were unsure about the bill's fu-
ture last week. The uncertainty created
by the tight time factor is being com-
pounded by a possible hard-fought and
time-consuming jurisdictional battle
between two of the House's most
powerful  members—Energy and
Commerce Committee Chairman John

Dingell {(D-Mich.) and Judiciary Com-
mittee Chatrman Jack Brooks (D-
Tex.)—over program access and other
matters.

Representatives of both committees
reportedly made several contacts with
the House parliamentarian’s office for
a second straight week last week to
make their cases for jurisdiction over
certain provisions of H.R. 4850. Once
the Energy and Commerce Committce
has completed its markup of the bill. it
will be up to the parliamentarian to
settle any jurisdictional disputes be-
tween the two-committees.

The Fourth of July is the generally
accepted deadline for final House pas-
sage of the bill, with time enough for
Senate conference and eventual final
passage in the final days of the 102nd
Congress.

A Judiciary Committee claim on ju-
risdiction over H.R. 4850's retrans-
mission-consent  provision  (giving
broadcasters the right to negotiate fees
for retransmission of their signals by
cable systems) on copyright grounds
had long been expected. The possibili-
ty still exists that retransmission con-
sent will also be severed from the bill
to avoid the possible referral. But En-
ergy and Commerce aide David Leach
said at the National Cable Television
Association convention earlier this
month that the chances of a program-

access referral appear to be stronger
than a retransmission-consent referral
(BROADCASTING, May 11).

Energy and Commerce members
were taken somewhat by surprise by
Judiciary's program-access claim. A
similar provision was passed by the
full House (but failed in the Senate) in
a 1990 cable bill without jurisdictional
objections from the Judiciary Commit-
tee.

But as Leach conceded at the
NCTA convention, H.R. 4850’s lan-
guage bears “"a very close correla-
tion"" to established antitrust laws,
which fall squarely in Judiciary’s ju-
risdicion.  (Leach could not be
reached for comment last week.)

The struggle between the two com-
mittees could be further exacerbated
by Brooks's introduction of H.R.
5096. a bill designed to delay the re-
gional Bell operating companies’
(RBOC's) entry into information ser-
vices. telephone equipment manufac-
turing and long-distance telephone ser-
vice (see “Top of the Week™).
Although the bill deals with antitrust
restrictions on the RBOC’s in the
modified final judgment (MFJ). the
1982 consent decree governing the
breakup of AT&T, H.R. 5096 would
affect telecommunications policy—
generally governed by Dingell’s com-
mittee—throughout the 1990°s. |

TOUGH WEEK FOR TV ANSWER

FCC questions claims video data service makes in ad, while technical requests
are challenged in filing from Association for Maximum Service Television

By Peter Lambert and Joe Flint

V Answer, one of two leading

proponents of over-the-air inter-

active video data service (IVDS)
has come under fire from the FCC for
its advertising and from the Associa-
tion for Maximum Service Television
for its technical requests.

The FCC. according to sources
there, is not pleased with an ad TV
Answer has been running in both the
consumer and trade press. and the
commission is considering issuing a
consumer alert about the ad and may

refer the matter to the Federal Trade
Commission for investigation.

TV Answer has since pulled the ad.

The commission is concerned that
the ad misrepresents the lottery prac-
tice in which spectrum for the new
technology will be made available.
The ad’s headline reads; ~*Spectrum—
IU's not reserved for big business only.
For once. you will have the same odds
as they do.™

Rich Miller., TV Answer’s cxecu-
tive vice president and chief operating
ofticer. would not comment on “"any-
thing the chairman [Alfred Sikes| has

not said directly.”” He told BROAD-
CASTING the reason the ads were re-
moved is because there was “"an un-
fortunate misimpression in that ad that
TV Answer would be preparing appli-
cations for people. We will not be
doing that.”” There were also concerns
that the ad implied TV Answer would
handle filing the $2.400 filing fee. In
the ad. TV Answer says: “"We'll keep
you up to date about how and when to
enter the lottery. ™

Miiler said it was not ¢lear at this
point when the company would start
running new ads. “*Our objective re-
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mains the same—maximize awareness
and encourage applicangs. ™

Technical questions too

Mcanwhile. on the technical front.
several Key parties continue to debate
technical and licensing issues ot the
heart of over-the-air. interactive video
data service.

The laest development had the As-
saciation for Maximum Service Tele-
vision urging the FCC w0 reject re-
quests from the two leading VDS
proponents. TV Answer and Radio
Telecom & Technology Inc.. o revise
antenna height and residential separa-
tion rules tor the 218-219 mhz service.
which could begin later this year.

On the licensing, RTT suid queries
trom potential licensees indicate that
IVDS Tlicense fees and construction
deadlines will not prevent application
mills from trafficking licenses.

In a filing supported by the National
Association of Broadeusters. MSTV
said the TV Answer and RTT techni-
cal requests could threaten  interter-
ence to channel 13 frequencies across
the nation.

Arguing that under current rules.
case-by-ciase waivers might be needed
tor “*virtually every™ base station in g
dense urban arca such as New York,
TV Answer had asked that an 1VDS
licensee be permitted to exceed the
antenna height restrictions (120 feet
for base station transmitters within [0
miles of a channel 13 Grade B con-
tour; 500 feet elsewhere) and mini-
mum distances trom residences (200
feet) so long as the licensees imple-
mented a corresponding reduction in
poswer,

RTT areued for the same changes
for different reasons. claiming that its
time division multiplexing technology
precludes interference ancl that its cen-
tral. rather than cellular, coverage
plan will require greater power levels
and antenna heights.,

In response. MSTV irgued that al-
though power-height or power-dis-
tince tradeolts would work theoreti-
calty, ““the reality is that...the higher
the trunsmitting antenna. the greater
the number of residences with outdoor
installations...within line ol sight of
an IVDS base station, or the greater
the likelihood  for interference.™
MSTV and NAB also argued that
technological  flexibility  in - current
IVDS rules should not be sacrificed o
match RTT's “particulur proprictary
system.”” They  would  support a

changed waiver procedure that re-
quires IVDS licensees to document
their service area survey.

Arguing for rules that *‘forbid a li-
censee from...essentially acting as a
front for another party”’—or ¢ven for-
bid a licensee from being an equip-
ment vendor or financier—RTT said
speculators will not be dissuaded by

requirements that applicants pay a
$1,400 filing fee for each license; sub-
mit engineering plans upon selection
in the lottery, and forbid resale before
50% of an operation is built.

Those restrictions, said RTT, *‘will
turn out to be more of a burden on
serious applicants than on specula-
tors.”’ .

HOLMES BACKS BELL WAIVER

Waiver would allow them to bring overseas calls into U.S.

By Peter Lambert

or the benefit of U.S. foreign

trude. Congress should support a

Bell operating companies effort
to gain blanket permission to bring
overseas calls into the United States
and hand them off 10 fong-distance
carriers here, U.S. Ambassador Brad-
ley Holmes told the Scnate Forcign
Relations Committee last week.

Without the ““generic waiver™ they
have asked for. Holmes told BROAD-
CASTING. seven of the largest. most
capable  U.S.  telecommunications
companies will not be able to compete
overseas with cable and other U.S.
companics.  which  have  alreudy
formed co-venwures in the  United
Kingdom and clsewhere.

Although the May 12 hearing fo-
cused on the State Department’s rec-
ommendation that the Senate and
White House ratify seven telecom-
munications treaties (including region-
al and World Administrative Radio
Conference agreements through the
1988 treaty alloting spectrum to direct
broadcast satellite), Holmes and Com-
mittee member Senator Larry Pressler
{R-S.D.) took the opportunity to decry
international restrictions on the Bells
written into the modified final judg-
ment (MFJ) breakup of AT&T.

Although Holmes assured the com-
mittee that the seven treaties place the
United States *“in a good position to
compete now.”’ he said a special
meeting of the ITU next December
will address the fact that it has been
hard for an international body to keep
up with the marketplace jand] rapid
technological advances.™

The hearing. chaired by Senator
Claiborne Pell (1D-R.1.). also heard the
ambassador 1o the International Tele-
communications  Union (ITU) and

U.S. coordinator  for  international
communications policy insist that TV
Murti broadcasts mto Cuba do not vio-
late any international agrecments—de-
spite an International Frequency Re-
view Board finding to the contrary.
Pell voiced his opposition to TV
Marti. But Holimes said TV Marti
transmissions into Cuba are in line
with U.S. policy toward free flow of
information.

But exchanges between Pressler and
Holmes focused on the MFJ restric-
tions. Holmes said the State Depart-
ment “strongly supports™ the Bells”
pursuit of a generic international waiv-
er over the case-by-case waiver proce-
dure now in effect.

According to the request for broad
permission to bring foreign calls into
the U.S.. filed with the Department of
Justice  last  December. individual
waivers have “eventually come.” But
the *"uncertainty and delay inherent in
the pracess place the Bell companies
at a significant competitive disadvan-
tage in bidding for a role in interna-
tional ventures.™

As of last week, Justice had not yet
passed their recommendation on the
waiver request to U.S. District Court
in Washington.

In a March 13 letter to James Rill.
assistant attorney general for the Anti-
trust Division of Justice. Holmes ar-
gued that “foreign telephone adminis-
trators view the MFJ constraints as
impediments to Bell company partici-
pation in privatization bids or resent
what they consider to be U.S, govern-
ment intrusion into their sovereign af-
fairs.” Acknowledging that a Justice
Department positon ““will be deter-
mined primarily by domestic antitrust
considerations.”” Holmes urged also
giving weight to international trade
considerutions, .
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MALRITE RESTRUCTURES; EXPLORES STATION SALES

Chairman Milton Maltz might contribute $10 million for debt repurchase

By Geoffrey Foisie

alrite Communications Group

is working on a restructuring

that could include the injec-

tion of $10 million in additional funds
by the company’s chairman, Milton
Maltz. The group owner has also
signed a preliminary agreement with
its banks to receive an additional $25-
million loan. Unlike previous bank
credit, the new money, along with
Maltz's $10 million, would be used to
repurchase in the open market some of
the $120 million in 15%%% senior sub-
ordinated notes, which are not re-
deemable until 1994, at which time
they are to begin paying cash interest.
The revised credit facility and other

debt would also obligate Malrite to prin-
cipal repayments of $19 million by
Sept. 30 and another $45.5 million by
next June. The company said its cash
flow is insufficient to meet the obliga-
tions, and therefore it ‘*has been active-
ly pursuing alternatives, including the
disposition of one or more stations in
order to meet this obligation.™’

Another provision of the revised
bank credit would require the compa-
ny to maintain certain total leverage-
to-cash-flow ratios; otherwise, the
banks would be in a position to obtain
up to 20% of the stock in the group
owner. One observer suggested the
banks’ stock options would also pres-
sure Malrite to sell certain underper-
forming assets.

IMPAIRED TELE-VISION

riting down™ asset values is reguired accounting and commonplace
for program rights once a TV station finds it has overpaid. But

writedowns—uwhich also involve recording loss on an income statcment

are rarely taken, or at least disclosed. on network affiliation, as was the
recent case with WivioTv) Tampa. Fla. The CES affiliate said that in 1991
it reduced its balance sheet allocated fo its network compensation agree-
ment from 524 million to 513.2 million, as a reselt of a *"network-wide
reduction in the compensation paid to its affiliate stations, =6F

BUT NOT THAT GOOD

n interesting aspect of the likely sale of WSTM-TV Syracuse, MY ., to

Federal Broadeasting is that Viacom was nowhere near bidding for the
MBC affiliate. The company had previousiy talked up the synergies among
regionally proximate NBC affibates in Hartford, Conn., Albany and
Rochester, both New York, when it purchased the last station. But
Viacom made the decision against building wpon the triad through the
purchase of WSTM-TY. Viacom Broadcasting and Entertainment Chairman/
CEC Henry Schieiff told BROADCASTING that the near-term Station out.
ook is oo uncertain and thar synergies in newspathering and sales among
the currenl stations do not automatically jusiify expanding the concept.
Problems in the Northeast economy may have also cawsed the company 1o

In 1991 Malrite’s net revenue edged
down 3%, to $105.4 million, while
expenses stayed even, resulting in a
9% decline in income before interest

- expense. Cash interest expense de-

clined several million dollars, due to
lower interest rates.

Chief Financial Officer Kevin Fight
emphasized that the restructuring is
still in the exploratory stage: ‘*What
we are doing right now is looking at
our various options; any restructuring
will have to involve all of our debt
holders.”” Malrite’s debt rarely trades,
with the last confirmed price four
months ago at 42 cents on the dollar,
according to a high-yield bond ana-
lyst. The bank agreement would for-
bid open market repurchases at more
than 65% of the bonds’ accreted val-
ue,

Maltz has been one of the industry’s
leading advocates on changing federal
regulations which, it was felt, restrict-
ed banks” willingness to lend to broad-
casters.

Another Ohio-based group opera-
tor, Great American Communications,
said it was in the ‘‘early stages’” of
conversations exploring **various debt
restructuring alternatives with certain
of its creditors.”’ The company said it
had hired the investment banking firm
of Donaldson, Lufkin and Jenrette to
help it devise a plan that would *‘like-
ly include a reduction in total indebt-
edness, an extension of maturities,
lower interest rates, and reduced cash
dividend and interest payments.’’

The Cincinnati-based group owner
said first-quarter net broadcasting rev-
enue increased 4%, to $42.8 million,
but that the company’s total operating
cash flow was virtually unchanged at
$9.7 million. Improved TV station op-
erations in the quarter, GACC said,

hesitate hefore concentrating (oo many propertics there. —5F were offset, in part, by ‘‘weakness at
several radio stations.”’ [
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Changing

Hands

This week’s tabulation of station and system sales ($250,000 and above)

WOKV(AM)-WKQL(FM) Jacksonville,
Fla. O Sold by EZ Communications
Inc. to Pacific Radio Partners Ltd. for
$3.75 million. EZ Communications
recently  sold  KISPCAM)-KMXX(FM)
Phoenix for $5 million (*‘Changing
Hands,”' March 2). Seller is headed
by Alan Box, and is also licensee of
KMPS-AM-FM  Seattle; KRAK-AM-FM
Sacramento, Calif.; KYKY(FM) St.
Louis; wBzZZ(FM) Pittsburgh; wezB
(FM) New Orleans; WHQT(FM) Miami;
WIOQ(FM) Philadelphia and WMXC{FM)
Charlotte, N.C. Buyer is headed by
former radio group owner William
Phalen and has no other broadcast in-
terests. wOKV has news-talk format on
600 khz with 5 kw day and 5.4 kw
night. wKQL has oldies format on 96.9
mhz with 98 kw and antenna 984 feet
above average terrain. Broker: Kalil &
Co.

KKID-AM-FM Sallisaw, Okla. D Sold
by Demaree Media Inc. to Hendren-
McChristian Communications for $1.2
million. Purchase includes KFAY-FM
Huntsville and KOLX(FM) Barling,
both  Arkansas, and WMBH(AM)-
KKUZ(FM) Joplin, Mo. Seller, headed
by L. Patrick Demaree, is also licens-
ee of KFAX(AM)  Farmington,
KKEG(FM) Fayetteville, KOLZ(FM) Ben-
tonville and KZNG(AM)-KQUS-FM Hot
Springs, all Arkansas, and KXUS(FM)
Springfield, Mo. Buyer is headed by
general partners Kim D. Hendren and
Norman D. McChristian. McChristian
is limited partner in permittee of
KDAB(FM) Prairie Grove, Ark. KKID-

NO SALE, MAYBE

WOI-TV Des Moines will be
taken off the block if a re-
quest made by Martin Jischke,
president of the station’s licens-
ee, lowa State University, is ap-
proved by the university’s board
of regents. Jischke said that four
offers made in rebidding for the
station—the first round was de-
clared invalid—were either insuf-
ficient or had two much high-
yield debt. The regents are
expected to consider the request
on May 20-21. —cF

PROPOSED STATION TRADES

By volume and number of sales

This Week:

AM’s O $462,600 O 4
FM’s O $850,0000 1
AM-FM’s 0 $1,936,280 0 5
TV'sC$0O0
Total O $3,248,880 O 10

1992 to Date:

AM’s O $33,779,538 O 69
FM's D $53,402,138 O 87
AM-FM’s O $79,241,205 O 53
TV's 0 $261,590,620 D 20
Total D $428,013,501 O 229

For 1991 1o1a) see Jan. 27. 1992 Broancasnse.

(AM) has C&W format on 1560 khz
with 250 w day. KKID-FM has C&W
format on 95.9 mhz with 400 w and
antenna 600 feet above average ter-
rain.

wBNJ(FM) Cape May Court House,
N.J. O Sold by Gateway Broadcasting
Corp. to Avalon Group of Reading,
Pa., for $850,000. Seller is headed by
Joseph M. Isabel and is licensee of
WCSS(AM)-WKOL(FM) Amsterdam,
N.Y., and owns cable TV system
there. Buyer is headed by Donald W.
Greth, a radio talk show host in Read-
ing. Pa. wBNJ has AC format on 105.5
mhz with 3 kw and antenna 300 feet
above average terrain. Broker: Media
Services Group.

wCvx(tv) Vineyard Haven (Provi-
dence-New Bedford), Mass. O Sold
by Cape Cod Television Inc. to Cape
Television Inc. for $826,000 cash.
Station, which is not on air, is asset of
subsidiary of receiver Sentry Savings
Bank, Massachusetts, and is being
sold by Resolution Trust Corp., Fed-
eral government organization. Buyer
is headed by Paul P. Flynn, attorney
and former radio engineer. WCVX is
independent on ch. 58 with 1,191 kw
visual and 119.1 kw aural with anten-
na 470 feet above average terrain.

For other proposed and approved
sales see '‘For the Record,’’ page 52.

SOLD!

KATM-FM, Pueblo-Colorado
Springs, Colorado from Surrey
Front Range Limited
Partnership to Falcon

Media, Inc. for $950,000.

Elliot B. Evers represented
the buyer in the transaction.

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Results.

RANDALL E. JEFFERY
407-295-2572

ELLIOT B. EVERS
415-391-4877

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2729

RADIO and TELEVISION BROKERAGE
FINANCING o APPRAISALS

M
P

MEDIA VENTURE
PARTNERS
WASHINGTON, DC

. ORLANDO
SAN FRANCISCO

Subject to F.C.C. approval

Broadcasting May 18 1992

Business 39



Broadcasting

fliechinelogy

INTRODUCING GREEN TV

Videocassette recycling center would help disabled

By Peter Lambert

ris St. Claire, founder of Proj-

ect Charlie—a national effort to

recycle millions of videotape
cassette housings every year and, in
the bargain, create jobs for disabled
people—thanked America’s Funniest
Home Videos host Bob Saget last
week for a taped endorsement and
‘‘sizable’” donation of cassettes.

St. Claire, Cycle Sat Inc. and Alter-
native Community Training (ACT?)
will unveil Project Charlie at the “*21°”
club in New York tomorrow (May
19). Thirty-three videocassette users,
including HBO, Viacom International
Turner Entertainment, 20th Century

i

| Endorsing America's recyclable videos

| Fox,

Universal Studios, Columbia
Studios and advertisers Chrysler Mo-
tors and Phillips Petroleum, are on
board, says Cycle Sat, which delivers
TV ads to stations via satellite and is
spearheading an awareness campaign.
The campaign includes a 24-minute
‘‘eco-mercial’’ on recycling, and a 30-
second PSA that Cycle Sat will make
available to stations May 20.
According to ACT!, the TV indus-
try duplicates 20 million nonbiode-
gradable cassettes monthly (not count-
ing consumer taping), and only 1% of
plastic goods are currently recycled.
ACT! believes 300,000 tapes a month
will support a recycling center staffed
by disabled persons. =

WIRELESS PREDICTIONS

eaded toward $8 billion in sales by the year 2000,

wireless communications will become the highest
telecommunications growth area in the 1990’s, accord-
ing to the Center for Strategic and International Stud-
ies. Executives from Sony, Hewlett-Packard, Motor-
ola, Bellcore and other companies attending CSIS’s
“Wireless World Wonders’™® symposium in Washing-
ton agreed that increasing emphasis on customer mobil-
ity could see 30% of data traffic migrate to wireless
carriers, including cellular operators and broadcasters.
Said Ambassador Diana Lady Dougan, CSIS senior
adviser: ‘‘Arguments for a congressionally mandated
fibered nation may be substantially pre-empted by the
marketplace.”’

AD AGENCY NAMED FOR DIRECTV

ughes Communications named Lintas: Campbell-
Ewald as the national adventising agency for Dir-
ecTv, the direct broadcast satellite service scheduled to
launch in March 1994. Hughes has allocated an “‘ini-
tial’* ad and marketing budget of nearly $40 million.

DirecTv is to become a two-satellite service by the end
of 1994, delivering 100-plus TV channels to 18-inch,
RCA-built home antennas.

“It’s a rare occurrence when such an advertising
challenge is presented, and we’ll utilize all of our
creative and strategic capabilities to make DirecTv a
nationwide consumer success,”” says Pete Dow, presi-
dent of Lintas: Campbell-Ewald, operating unit of Lin-
tas: Worldwide, which exceeded $1.7 billion in 1991
U.S. billings with clients including Coca-Cola, IBM
and Hughes parent General Motors.

DirecTv national broadcast and print consumer mar-
keting would begin in the late third quarter of 1993 at
the earliest; trade marketing will begin almost immedi-
ately, said a Lintas spokesman.

JOBS VIA SATELLITE

ttention all TV news directors in the market for

fresh on-air news faces: The University of Florida
will uplink resume tapes of its broadcast news gradu-
ates, 2-2:30 p.m., Thursday, May 28. Orginating from
noncommercial wUFT(TV) Gainesville, the resumes will
be fed on two satellites: Galaxy 6, transponder 11 (C-
band), and SBS-5, transponder 13 (Ku-band). 00

40 Technology
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OpenzMike

EDITOR: In the Nov. 25 issue of
BROADCASTING, you ran an editorial
titled *‘Quacks Like a Duck.'” We
congratulate BROADCASTING for tak-
ing its position.

In South Dakota, the public was
told and sold on the idea of education-
al radio and relevision. High pow-
er, tall towers, state-of-the-art studios
and equipment were purchased, all
at the taxpayers’ expense. At the latest
count there are eight TV sites and
six translator sites in South Dakota,
plus nine FM sites. This huge, ex-
pensive system was undertaken to
bring the best classroom teachers in
the state into the studio, so their exper-
tise on a subject could be shared
with the other school districts of the
state. It was not only going to bring
the best teachers into each classroom,
but, again, it was sold to the public
that it would save megadollars in sala-
ries and numbers of instructors. |
shared the feeling at the time that this
would be a great teaching tool.

Now we have public television
and public radio. It is no longer re-
ferred to as ‘‘educational’’ except
cach week in BROADCASTING's
**Summary of Broadcasting & Ca-
ble’’ [an FCC designation]. We now
have in this country 357 public TV
stations (and construction permits for
15 more) and 1,507 public FM sta-
tions {with construction permits for
315 more).

With new, expensive talent and
government money ($3 million in
South Dakota) these noncommer-
cial outlets are looking at the ratings,
the numbers and to business to buy
advertising on their airways. In our
state, public TV uses the phrase,
**We don’t have the luxury of com-
mercials.”” My wife and 1 didn’t
have the luxury of the taxpayer build-
ing our broadcasting facilities, nor
the luxury of the taxpayer paying our
salaries, nor the luxury of the state
and federal government upgrading our
facilities.

Government has no business be-
ing in the broadcasting business any
more than government should be in

shoe stores, car dealerships, farms or
any other business. If people want

to listen to classical music or Law-
rence Welk reruns, they can buy

their CD’s or videos. It is certainly not
the taxpayer who should support

their wants and individual desires.

As BROADCASTING said: *“The
term ‘noncommercial broadcasting’
hardly fits anymore.”’ Now, adver-
tisers all across this nation are being
targeted to spend money. A 15-sec-
ond commercial on my station is
called a commercial. On public TV
it’s called underwriting or something
other than a commercial.

What reaction would there be if
the government said it was going to
open [,200 (the number of public
radio and TV stations) gas stations,
newspapers or other private enter-
prise with your tax dollars?

The time has come to discontin-
ue the public broadcasting system, as
it is nothing but a drain on the
American taxpayer.—John Goeman,
owner, KIAM AM-FM Madison, S§.D.

DEATH KNELL

EDpITOR: Chairman Alfred Sikes
and the FCC have turned the rules of
radio ownership upside down, with
logic so tortured that one suspects a
hidden agenda. Chairman Sikes
says: ‘‘Radio today is a world of large
haves and little have-nots. Industry
revenue and profits are overwhelming-
ly concentrated in the small number
of large radio operators, while most
small stations struggle to remain
solvent.”” Chairman Sikes’s sofution
to the problem is to change the rule
on duopoly and concentrate ¢ven more
power in the hands of the **haves’”
at the expense of the **have-nots."”’
This viewpoint concedes that the
large, profitable stations have the only
meaningful access to capital and
will use these funds to buy up others
whose access to capital has been se-
verely limited by both the banking cli-
mate and the recession.

What happened to the principle
that broadcast licenses represent the
privilege to operate and manage an

American public asset for private prof-
it, in exchange for protecting the
public interest in diversity and local
ownership of license holders? This
FCC ruling is a major policy reversal
of its own historical principle and
represents a death knell for diversity.

Any amateur business analyst
will tell you that the large ‘‘haves”
will, in the course of a few years,
totally control the major media mar-
kets and will branch out from there.
In any given marketplace, it will be
very hard for a small station to
compete with a large competitor who
is willing to give discounted or free
spots on one or more stations tied to
the purchase of time on one or two
of their other stations. The larger sta-
tion groups will have inordinate
marketplace leverage in setting spot
rate pricing and eventually control-
ling radio assets.

The FCC prescription is triage:
since 70% of the patients are economi-
cally sick, the best solution is to let
them die or mercifully hasten their de-
mise. This must be because the
FCC now believes profit is the only
significant interest the public
should have in the ownership of a
broadcasting license. Actually, if
left alone, the radio marketplace will
eventually solve its own economic
problems as soon as the economy re-
covers, without the FCC tinkering
with its historical principles of diversi-
ty and local ownership.

Chairman Sikes and the FCC
have come up with a prescription for
radio broadcasting revenues to be
*‘consolidated”” into the hands of a
few, while disregarding the public
interest in diversity of ownership and
opinion and responsiveness of local
ownership. This is the stuff of monop-
olies, price fixing, restraint of com-
petition and unwarranted government
meddling in the free market.

It’s time someone took a closer
look at these rule changes, and the ef-
fect they will produce in the mar-
ketplace, while there is still a diverse
marketplace left to worry about.—

Don Law, president, Precision Media
Partnership, Cambridge, Mass.
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Date

L

Book

® Indicates new lisling or changed item

THIS WEEK

® May 18-19 -Corporation for Public Broadcasting
board meeting. Washington. Information: (202)
879-9600

May 19 _Local advertising sales presentation
sponsored by Arts and Entertainment Television
Network. Philadelphia.  Information: Genevieve
Fablus. (212) 210-9129.

May 19— 'Women in Sports Media.” luncheon
sponsored by American Women in Radio and
Television, New York Cily chapler. Intercontinental
Hotel. New York. Information: Linda Pellegrini
(212) 572-5234.

May 19 Southern California Cabie Association fifth
annuai cable feud for non-management personnel
ol southern California cable systems. Airport Mari
na Hotel. Los Angeles. Information: Kathie Delkos.
(310) 398-2553

May 20—Women in Cable. mid-south chapter, golf
fournament. Nashboro Village Golf Course. Nash-
ville. Information: Kathy Taylor. (615) 244-7462.

May 20—Eiectronic Industries Associalion fourth
annual five-year forecast conference of Federal In-
formation Systems Needs. Keynote speaker: Sena-
tor Al Gore (D-Tenn ). JW. Marriott Hotel. Washing-
ton. Information: Mary Lamb. (202) 457-4943.

May 20—National Academy of Television Arts and

Sciences, New York chapter. drop-in luncheon
Speaker: Raymond E. Joslin. vice president.
Hearst Corporation. Copacabana. New York. Infor-
mation: (212) 768-7050

May 21— "Peler Arnell: Reporting on the World.”
seminar sponsored by Museum of Television and
Radio. Museum. New York. Informalion: (212) 621-
6600

May 21--Local adverlising sales presentation
sponsored by Arts and Entertainment Television
Network. North Carolina. [nformation. Genevieve
Fabius. (212) 210-9129.

May 21--Natlonal Academy of Television Arts and
Sciences, New York chapter. drop-in breakfast.
Speaker: Marcie L. Seliow. president. Setlow Me-
dia Inc. Copacabana. New York Information: (212)
768-7050.

May 21— Federal Communications Bar Association
uncheon. Speaker: Brit Hume. ABC White House
correspondent. Washingtlon Marrioll, washington.
Informalion: Mary Blasinsky. (202) B33-2684.

May 21-Radio-Television News Directors Associa-
tion, region 13 luncheon fealuring reégional winners
of the Edward R Murrow competition. National
Press Club. Washington. Informanon: (202) 467-
5200.

May 21-—Radio Day 1992 sponsored by Advertising
Club of Metropolitan Washington. Washington Hil-
ton. Washinglon. information: (301) 907-3307

May 21-23—Desklop Video 92 event for video-
graphers and video professionals sponsored by
Computer Performance Incorporated. Hyall Regen-

cy. San Francisco Airporl. San Francisco. Informa-
tion: (800) 322-6442 or (914) 741-6500

® May 21— "Hal Gurnee and the Art ol Direcling.
seminar sponsored by Museum of Television and
Radio and the Directors Guild of America. Museum.
New York. informalion: (212) 621-6600.

ALSO IN MAY

May 26-28—Cable Television Administration and
Markeling Society third annual pay-per-view con-
vention. Walt Disney World Yacht Club, Orlando,
Fla. Information: Robert Westedield or Kirsten
McConnell, (703) 549-4200.

May 27—Nationa! Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: George L. Back. chairman and CEOQ, All
American Telewision. Copacabana. New York. In-
formation: (212) 768-7050.

May 27— Federal Communications Bar Association,
New York chapter, luncheon. Speaker: FCC Com-
missioner Ervin Duggan. CBS Buiding, New York.
Information: Andrew Siegel, (212) 975-7419, or
Philip Jimenez, (212) 452-3856.

May 27-30  American Women in Radio and Televi-
sion 415t annual convéntion. La Posada Resori.
Scoltsdale. Ariz. Information: (202} 429-5102

® May 28— Sports Journatism: tt's More Than Just
the Game,” seminar sponsored by Museum of
Television and Radio. Museum. New York. Informa-
ton: (212) 621-6600.

MAJOR MEETINGS

May 27-30—American Women in Radio and
Television 41st annuai convenlion. Phoenix. in-
formation: (202) 429-5102.

Aslaria. New York. Intormation: (212) 975-8908.

June 2-4—ABC-TV affiliates meeting. Century
Plaza. Los Angeles. Information: (212) 456-
7777,

June 10-13  NAB Montreux international Radio
Symposium and Exhibition. Montreux. Swilzer-
land. Information: (202) 429-5300

June 12-13—Ninth annual BROADCASTING-Tai-
shoff Foundation seminar sponsored by Society
of Professional Journalists and the Sigma Della
Chi Foundation. Richmond. Va. Intormation:
(317) 653-3333

June 12-16—American Advertising Federation
nalional advertising conference. Portland. Ore.
Information: (202) 898-0089

June 148-17—Broadcast Promotion and Markeling
Executives & Broadcast Designers Association
annual conference and expo. Seallle. Wash. In-
formation: (213) 465-3777. Fulure convention:
June 13-16. 1993. Orlando. Fia.

June 22-23  Fox-TV affiliales meeting. Los An-
geles Intormation: {213) 203-3036.

June 23-26 National Association of Broadcast-
ers board of direclors meeting. Washington.
(202) 429-5300.

Wiy 2-7—imternational Broadcasting Conven-
tion. RAI Center, Amslerdam. Informalion: Lon-
don—44 (71) 240-1871

July 13-18—Democratic National Convention.
Madison Square Garden. New York. Informa-

May 28-30—CBS-TV affilates meeting. Waldord-

tion: (202) 863-8000

m-July. 25-78 Wireless Cabie 92 sponsored by
Wireless Cable Association International. Orlan-
do. Fla. Information: (202) 452.7823

Avg. 6-8 Satellite Broadcasting and Communi-
cations Association summer trade show. Balti-
more Convention Center. Baltimore. Md. Infor-
mation: (703) 549-6990

Avg. 17-20 Aepublican National Convention
Asfrodome. Houston. Information: (202) 863-
B500.

Avg. 23-26 —Cable Television Administration and
Marketing Society annual convention. San Fran-
cisco Hilton. Information: (703) 549-4200

Sept. 9-11-—Eastern Cable Show sponscred by
Southern Cable Television Association. Allanla.
Information: (404) 255-1608.

Sept. 9-12--Radio 92 convention. sponsored by
National Association of Broadcasters. New Qr-
leans. Information:. (202) 429-5300.

Sept. 23-26—Aadio-Television News Directors
Association conference and exhibition. San Anto-
nio, Tex. Information: (202) 659-6510

Oct. 12-18—MIPCOM, international film and pro-
gram market for TV, video. cable and satelite
Palais des Festivals. Cannes. France. Information:
(212) 689-4220

Oct, 13-18—Atiantic Cable Show. Atantic City
Convention Center, Atlantic City. N.J. Information:
(609) 848-1000.

Oct. 14-17—Society of Broadcast Engineers an-
nual convention and exhibition San Jose. Catif.
Information: (317) 253-1640.

Oct. 21 BrROADCASTING magazine and Federal
Communications Bar Association “Broadcasling

Cable Interface and "Hall of Fame™ dinner ang
ceremony. Omnl Shoreham Hotel. Washington.
Information:.(in New York) Joan Miller. (212) 340-
9866; (in Washington) Pat Vance. (202) 658-2340.

Nov. 4-8—National Black Media Coalition annual
conference. Hyal! Regency Holel. Belthesda. Md.
Information: (202) 387-8155.

Mov. 10-13—Society of Motion Picture and Tele-
vision Engineers 134th lechnical conference and
equipmenl exhibit. Metro Toronto Convention
Centre, Toronto. Ontario. Information: {914} 761-
1100.

Nov. 20-22—1 PTV annual conference and exposi-
tion, sponsored by Community Broadcasters As-
sociation. Riviera Hote\. Las Vegas. Information. 1
(800) 255-8183,

Dec. 2-4—Weslern Cable show sponsored by Cal-
ifornia Cable Television Association. Anaheim
Convention Center, Anaheim. Inlormation: (415)
428-2225.

Jam. 14-16, 1993 Sateliite Broadcasting and
Communications Association winler trade show
San Diego. Information: (703) 549-6990,

mm. 24-30, 1993 - NATPE International Associa-
tion of Independent Television Stations . 30th an-
nual convention. San Francisco Convention Cen-
ter, San Francisco. Information: (213) 282 8801

Feb. 5-6, 1993 -Sociely of Moiion Piclure and
Television Engineers 27th annual Advanced
Television and Eleclronic Imaging conlerence.
Sheralon Hotel and Towers. New York. Informa-
tion: (914) 761-1100.

m Feb. 24-26, 1993—Texas Cable Show spon-
sored by Texas Cable TV Association. San An-
tonio Convention Center. San Antonio. Tex. In-
formation: (512) 474-2082
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. TWO BUSINESS DEALS
- PRODUCTIVITY.

FMBASSY SUITES WVICE THE HOTEL

Free, cooked-t0-order breakfast.

For people who travel a
lot on business, there is no
better parmer than Embassy
Suites hotels.

TWICE THEROOM . A large
private bedroom. A separate
spacious living room with a
well-lit work area perfect for
small meetings. Each suite also
has two telephones, wo TV,
a wet bar with refrigerator,
coffee makerand microwave.
Computer modem hookup
available in most suites.

TWICE THE VALUE. A free,
cooked-to-order breakfast is
served each morning. Two
hours of complimentary

beverages+ each evening
Both sure to help keep your
expense reportin line.

Next time you need a hotel
roor, Think Twice*Then call
your travel agent or Twice
The Hotel 1-800-EMBASSY

E

EMBASSY
SUITES™

tn Canada, call 1-800-458-5848 In Mexko, call $5-800-362-2779.
Huwan, call 1-800-GO-2-MALL



8 May 28 Naticnal Academy of Television Ants | Krakow, (212) 307-3000. the Ozarks, Mo. Information: {314) 636-6692.

and Sciences, New York chapter, drop-in dinner
highlighting the career of Hugh Downs. Parlici-
pants: Arlene Francis, veteran television personal-
ity: Jules Power, past president. NY/NATAS; Bar-
bara Wallers, co-host. 20/20. and host of the
Barbara Walters Show, and Sylvia Chase. ABC
News correspondent. Copacabana, New York. In-
formation: (212) 768-7050.

May 28-30—CB8S-TV affiliates meeting. Waldori As-
toria, New York. Information: (212) 975-8908.

8 May 29 —"The Media and Complex News Sto-
ries,” forum sponsored by Annenberg Washington
Program in Communications Policy Studies North-
western University. Willard Office Building, Wash-
ington. Information: (202) 393-7100.

May 29-June 1—Audio Engineering Society 11th in-
ternational conference. Portland, QOre. Information:
(212) 661-8528.

8 May 30— "Choices and Challenges,” career con-
terence sponsored by Women in Communications,
Los Angeles professional chapter. Fox Television,
Hollywood. Information: (310) 375-1997.

May 30—Academy of Television Arts and Sciences
44th annual Los Angeles-area Emmy Awards. Pas-
adena Civic Center, Pasadena. Calif. Information:
Murray Weissman or Mark Rosch, (818) 763-2975.

® May 31—"A Sunday Afternoon with Garrison Keil-
lor,” seminar sponsored by Museum of Television
and Radio. Museum, New York. Information: {212)
621-8600.

May 31—Deadiine for entries in 1992 Crystal Radio
Awards sponsored by National Association of
Broadcasters Aadio Department. Information; Wil-
liam Peak, (202) 429-5422.

May 21-Juwe 3—35th annual Canadian Cable Tele-
vision Association convention and cablexpo. Van-
couver. Information: (613) 232-2631.

May 31-Jume 3—Cable Television Association of
Maryland. Delaware and the District of Columbia
annual spring meeting. Sheraton Ocean City Re-
sort and Conference Center, Ocean City. Md. Infor-
mation: Wayne O'Dell or Palricia Rodriguez, (410)
266-9111.

JUNE

8 June 1—Extended deadiine for entries in "Life in
America” television awards, "saluling exceplional
achievements in adult values-oriented television
programs.” sponsored by Bonnevilie International
Corp. and National Association of Broadcasters.
Information: Debra Lewis, NAB. (202) 429-5368.

Jume 1—Peabody Awards banquet sponsored by
the University of Georgia Coilege of Journalism and
Mass Communication. Master of Ceremonies: Ber-
nard Shaw, Washinglon anchor, Cable News Net-
work. Waldort-Astoria, New York. Informaltion: Barry
Sherman, (404) 542-3354, or Lisa Dallos, {202)
515-2925.

Jume 1-2—"Essential Skills in Public Affairs,” train-
ing course sponsored by Community Antenna
Television Association. Anchorage, Alaska. Infor-
mation: Brenda Sammons, (703) 691-8875.

Jeme 2-8—ABC-TV affiliates meeting. Century Pla-
za. Los Angeles. Information: (212) 456-7777.

® Jume 2-5—Broadcast Asia 92. Second Asia-Pacif-
i¢ sound. film and video exhibition and conference.
World Trade Center, Singapore. Information: (85}
338 4747,

Jume 3—National Academy of Teievision Ans and
Sciences, New York chapter. drop-in luncheon.
Speaker: Josh Sapan. president and CEQ, Nation-
al Services, Rainbow Programing Holdings, Inc.
Copacabana. New York. Information: {212} 768-
7050.

B Jume 4—First annual MerCury Awards sponsored
by Radio Creative Fund and Radio Advertising Bu-
reau. New York Hillon, New York. Information: Amy

® June 4—Local advertising sales presentation
sponsored by Lifetime Television Network. St. Lou-
is, Mo. Information: Sandra Ford, (214) 458-4600.

® Jume 4&—"A Look at Television in the Year 2000,"
breakfast meeting sponsored by New York Cabie
Telavision Administration and Marketing Society.
Rainbow Room, Rockefeller Plaza, New York. Infor-
mation: Maria Klevilz, (516) 364-2222.

B Jume 4—National Academy of Television Arts and
Sciences Truslee's Award presentation to Robert
Wussler. Marrioll Marquis Hotel, New York. Infor-
malion: Robert Blake or Robert Christie, (212) 586-
8424.

B June 4-5—National Infomercial Marketing Society
first annual mid-year seminar. Grand Hyalt Hotel,
Washington. Information: Helene Blake: (202) 962-
8342.

8 Jume 5—Women in Communications, Washington
D.C. professional chapter, annual Matrix luncheon.
Washington Hilton, Washington. Information: (703)
998-8431.

® Jume 5—"L.aw and the Bottom Line: Changes That
Will Affect Profits and the Year 2000," two-day
workshop for media executives sponsored by De-
panment of Journalism, Texas A&M University and
Jenkins and Gilchrist, P.C. Dallas Loews Anatole
Hotel, Dallas. Information: Paul Walter, (214) 855-
4383, or Dr. Charles Self, {409) 845-4649.

June 5-6—National Academy of Television Arts and
Sciences annual spring trustees meeting. Marrioft
Marquis Hotel, New York. Information: Trudy Wil-
son, (212) 586-8424.

June 5-7—Radio-Teigvision News Directors Associ-
ation, region 12, meeting co-sponsored with Asso-
ciated Press. Harrisburg, Pa. Information: Fred
Brown, (215) 238-4971.

June 7-9—New Jersey Broadcasters Association
46th annual convention. Trump Castle Hotel and
Casino, Atlantic City, N.J. Information: (201) 247-
3337.

June 7-10—Women in Cable national management
conference. Denver Marriott City Center, Denver.
Information: Cathy Pena, (312) 661-1700.

Jume 7-10—Fourth annual professional program for
broadcast and news directors sponsored by the
Radio and Telavision News Directors Association
and the University of Missouri School of Journai-
ism. Campus, Columbia. Mo. Information: Charles
Warner, {314) 882-6883.

Jume 7-13—Radio Executive Management Develop-
ment seminas sponsored by National Association
of Broadcasters Radio Department. University of
Notre Dame, South Bend. Ind. Information: Jackie
Kane, (202) 429-5402.

8 Jume 7-13—13th annual Banif Television Festival
sponsored by Academy of Canadian Cinema and
Television. Banff Park Lodge, Banff, Alberta, Cana-
da. Information: (403) 762-3060

®Jume 9—Local advertising sales presentation
sponsored by ESPN. Seatlle. Information: Terri
Wojhan, (310) 205-8900.

June 10—National Academy of Teievision Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: David F. Polrack. senior vice president,
planning and research, CBS Broadcast Group. Co-
pacabana, New York. Information: (212) 768-7050.

Jume 10-13—NAB/Montreux |nternational Radio
Symposium and Exhibition. Montreux. Switzerland.
Information: (202) 429-5300.

m Juwe 11—Local adverlising sales presentation
sponsored by Lifetime Television Network. Denver.
Information: Steve Goore, (310) 286-3000.

Jume 11—New York Festivals awards ceremonies.
Sheraton Centre Hotel, New York. Information:
{914) 238-4481.

Jome 11-14-Missouri Broadcasters Association
spring meeting. Marriott Tan-Tar-A Resont. Lake of

June 11-14—Focus News workshop for rural news
reporters sponsored by Alaska Public Radio Net-
work and Corporation for Public Broadcasting. St.
Paul. Minn. Information. Karen Cox. (907) 277-
2776.

® June 12—Deadline for entries in the 1992 Equality
Dignity Independence Awards honoring media for
positive portrayals and coverage of people with
disabilities sponsored by National Easter Seal So-
ciety. Entries must have appeared between June 1,
1991, and May 31, 1992, Information: (312) 726-
6200.

® June 12-13—Ninth annual BROADCASTING-Taishoft
Foundation seminar sponsored by Society of Pro-
fessional Journalists and Sigma Delta Chi Founda-
tion. Richmond, Va. Information: (317) 653-4631.

June 12-14—Alabama Broadcasters Association an-
nual summer convention. Lakepor Resort, Eufuala,
Ala. Information: (205) 979-1690.

Jeme 12-16—American Advertising Federation na-
tional advertising conference. Portland Hilton, Port-
land, Ore. Information: Karen Cohn, {202) 898-
0089.

June 14-17—Broadcast Promotion and Marketing
Executives & Broadcast Designers Association an-
nuai conterence and expo. Seattle, Wash. Informa-
tion: (213) 465-3777. Future convention: June 13-
16, 1993, Orlando, Fla.

® June 16-17—"independent Rally,” sponsored by
Association of Independent Television Slations, Inc.
Washington. Information: Angela Giroux. (202)
887-1970.

June 17—National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon.
Speaker: Jeft Zucker, executive producer. NBC
News Today Show. Copacabana. New York. infor-
mation: (212) 768-7050.

B Jume 18--Local advertising sales presentation
sponsored by Lifetime Television Network. South-
ern California. Information: Ron Davis, (310) 556-
7528.

June 18— Federal Communications Bar Association
iuncheon. Speaker: Talbot S. D'Alemberte, presi-
dent of the American Bar Association. Washington
Marriott, Washington. Information: Mary Blasinsky.
(202) 833-2684.

June 18 —International Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York.
Information: (212) 867-6650.

Jume 18-21—National Association of Radio Talk
Show Hosts convention. Stouffer Mayflower Hotel,
Washington. Information: {617) 956-3320.

June 19—Southern California Cable Association
gold tournament and dinner benefiting Homeless
Health Care Los Angeles. Brookside Golf Course,
Pasadena, Calif. Information: Kathie Delkos. (310)
398-2553.

June 20—Academy of Television Aris and Sciences
and the National Academy of Television Ants and
Sciences 19th annual daytime Emmy Awards non-
televised ceremony for creative arls categories.
Sheraton Hotel and Towers, New York. Information
for ATAS: Barbara Chase, (818) 763-2975; or for
NATAS: Trudy Wilson or Nick Nicholson, (212) 586-
8424

June 20—Radio-Television News Directors Associa-
tion, region 10, meeting and awards presentation
co-sponsored with Associated Press. Radisson
Read House Hotel, Chattanooga, Tenn. Informa-
tion: Tony Windsor, (615) 267-3392.

June 13-26—National Association of Broadcasters
joint board meeting. Washinglon. Information:
(202) 775-3527.

June 24— National Academy of Television Arts and
Sciences, New York chapter. drop-in luncheon.
Speaker: Marc Chusid, vice president, on-air pro-
motion. Comedy Central. Copacabana, New York.
Information: {212) 768-7050.
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Classifieds

/l_
/

See last page of Classified Section for rates, closing dates, box numbers and other deails.

RADIO
NELP WANTED MANAGEMENT

General manager/GSM position: Start-up Adult
target Central Calforma Top 75 market Top notch
sales person only EOE Reply 10 Box C-31

General manager, Mountain West small-medium
market turnaround Must sell & train EOE Reply to
Box C-32

Group owner seeks sales-oriented general man-
ager for Classical AM/FM combo in the top 50
market Run lean and mean and create a cash flow
machine Fay on perlormance means big perfor-
mance = big§ § $ Reply 10 Box C-33 EOE

WLRW/Saga Communications, Champargn. Hii-
nois, seeks experienced general sales manager
Aggressive take charge individual needed to lead
high producing statf of 8 Excellent compensation
package. and you ive/work in a beautiful Big 10
town. 2 hours south of Chicago. Send resume 0
Scott Boltz, VPIGM, WLRW. PO Box 3369. 2403 W
Bradiey. Champaign. IL 61826 EOE/AA

NELP WANTED SALES

Account executives for three Florida FM radio
stations n Ganeswville. Fort Myers and Daytona
Beach Send resume and salary history 1o Heritage
Broadcast Group. PO Box 5069. Gaineswville, FL
32602 EOE

Radio station managers: Are you tired of the
headaches of running a radio station? Join us and
sell our products to radio stations and large com-
panies Weekends free of hassle! Travel the state
and recewve excellent commission! You need radic
staon management expenence and the desire o
earn a high income Send your resume to: Interna-
tional Broadcast Services Inc, 1678 Belle Forest
Circle, Nashville. TN 37221 EOE Fax: 615-646-
3628 No phone calls. please

Florkda suburban small market station looking
for salespeople to develop new business. Relaxed
Westyle Management possibilities. Closers only!
Call 813-782-1418 EOE

Need hard working, expenenced closers at mod-
ern Rock FM n fast growing market. Training.
beneifits. money. fun Craig Brown. KRZQ. 4600
Kietzke. Reno NV 89502 702-827-0965. EOE

Vermont cembo: Rock/MOR small market seeks
experienced. recession-tested AE. Stable commu-
nily broadcasters EOE WKVT AM-FM Bratileboro.
VT 05302-1490

NELP WANTED TECHNICAL

Immediate opening with a major communicalions
company lor a seasoned chief engineer in desir-
able Western market The successful candidate
will have held the position of “chief” or as a major
market assistant Demands a knowledge of high
power AM/FM transmitters. directional aniennas,
and the abilly to work with state-of-the-an broad-
cast equipment. Famihanty with current FCC rules
and regulatons Must have FCC General Class
icense and SEB certification If you meel the cre-
denhals, respond with resume and references
ASAP, 10 Box C-12 EOQE.

NELP WANTED ANNOUNCERS

Skyview Traffic Watch 1s looking for experienced
broadcasters for airborne and ground traffic re-
poring in great SW markets Send tape and re-
sume 1o. 14605 North Airport Drive, Suite 200,
Scottsdale, AZ 85260 EOE.

NELP WANTED PERSONALITY/TALENT

Talk show personality... WISN-Radio: We're of-
fenng a greal opportunily for an articulate. well
read and well informed communicator who enjoys
one-on-gne discussions Applicants must be per-
sonable, open and fair-minded and have a winning
altitude Broadcast and/or journalism experience
will be helpful If you like verbal confrontation and
can stmulate interesting conversation on current
issues, let's hear from you. We encourage women
and minorities to apply Send reusme and tape to:
Dwector of Personnel, PO Box 402, Milwaukee, Wi
53201 EOE

NELP WANTED NEWS

News anchor/reporter needed for competitive
medium market in Midwest. Two years on-air com-
petitive experience. Aggressive regional AM/FM
Country/Christian Contemporary music. Station op-
eration follows Biblical principles. Send resume
and tape: WCMR/WFRN. PO Box 307. Elkhart. IN
46515. EOE.

KCCU news director: News director. KCCU NPR
station Prepare and deliver local area news Help
train and supervise students and volunteers in
gathering, wnting., producing. and announcing
news and public affairs programs. B.A. required.
Masters preferred Previous work as a news direc-
tor preterred. Teaching assignment possible. Sala-
ry 18K plus generous universily benefits package.
Send cover letter. resume. audition tape. and three
references to KCCU News Director Search Com-
mittee, Cameron University, PO Box 16356. Law-
ton, OK 73505. ECE/AA,

NELP WANTED PROGRAMING
PRODUCTION AND OTNERS

Production/copy department director with one
year competitive experience. Must also have one
year compelitive on-air experience. Will coordinate
and team with 8 air production stafl. Aggressive
regional AM/FM Country/Christian Contemporary
music. Station operation follows Biblical principles.
Send resume and taper WCMRMWFRN, PO Box
307. Eikhart. IN 46515 EOE.

Radio consulting firm seeking current piayer
presently active in all phases of radio station con-
sulting We're well funded and going places. Reply
1o Box C-34 EOE

SITUATIONS WANTED MANAGEMENT

General/national sales manager, currenlly em-
ployed-large markel-major group-20 year-CRMC-
broadcaster, desires 1o bring proven sales track
record, sales promotion, training and management
skills to Southern or Caribbean market. Reply 1o
Beox L-17

John Chanin: Innovative, creative, bottom-line
savvy. Expenenced maor markel: Network. local
AM, siale. syndication, satellite distribution. Reply
fo Box C-4.

Bill James. your next GM 15+ years radio man-
agement. Can do all! Sales/programing/manage-
ment Cost-efficient — great track record 804-232-
5197.

Sales manager, 19 years radio sales experience in
small and medium markels 7 in management Re-
cruiting skills, sales training. motivator, goal onent-
ed. reliable Lets match my qualifications with your
needs. Reply to Box C-13

Ten years GM experience. Botiom line oriented.
take charge manager Interested in North Carolina.
Fiorida, or other eastern states, but all opportuni-
ties explored. Reply to Box C-14.

Boy, did | make a bad career mistake!! Quality.
bottom line, selling G.M./GSM stranded and miser-
able but still employed. Sales and programing for
over 28 years. Willing to move within hours. No
kidding! Can bring other good staffers with me
Call Fred at 804-744-3624.

General manager: Executive Senior broadcaster -
sales, programer, adminisirator, honest, loyal. so-
ber family man, recession casually. relocate any-
where. Call 912-265-2161

Employed GM avaliable early summer Turn-
around of shoft-lerm assignment OK. 20+ year
pro ready 1o make you money. Reply to Box C-35.

You got a Florida AM daytimer in trouble? | can
fix it! 20 years expernence. Box 426 Niles, OH
44446.

| am searching for an AM/FM combg in the Mid-
west or Southeast needing help from a protessional
GM. Plenty of experience in all dept. and profil
oniented. I'll leave my present GM position for a
potential winner! Reply to Box C-36.

General managet/sales manager: Radio pro cur-
rently in top 10 market. Turnaround specialist.
Good lead high energy person who trains, is cre-
alive and aggressive. Understands Ownership
needs and is bottom line oriented. Confidential
replies to Box C-37.

SITUATIONS WANTED PERSONALITY/TALENT

Radlo personality: Over 20 years experience in all
areas of radio. looking for AM or PM drive...also
interested in talk radio..Mad Hatter..319-752-
0394.

Dynamic volce and personality, technical wizard.
major market experience. Seeking DJ. voice andrsor
production position. Will relocate. Devin 708-492-
9818.

SITUATIONS WANTED TECNNICAL

Looking for chiefs position. Experienced all
phases-high power AM directional and high power
FM, audio, 20 year veteran, major and top 100
markel experience Preter warm climale anywhere.
Will consider two companies in single market on
contract basis. Peter, 207-645-3019.

SITUATIONS WANTED NEWS

Veteran news pro: Network and local experience.
Management anchor, reparter looking for major
market spot. Call Mary 708-256-6337.

Veteran play-by-pisy & news wants 1o relocale
NW. Dick Shilvock 805-348-1100 or Box 8205,
Rapid City, SD 57709.
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News director for major all-news, news-talk or full
service. Energetic veteran, leader, frugal. National
reputation. Reply to Box C-18.

Radlo sportscaster with 3 years experience seeks
sports director/PBP position. Excellent qualifica-
tions. Greg 717-626-1388.

Sportscaster/PBP man looking for next step. Any
schools or flagships need a voice? Let's do it! Ask
for Steve: 602-425-5523/4471.

Sportscaster who has led small market station to
two state AP awards seeks new opportunity with
college/minor pro PBP. Knowledgeable newsper-
son also. Call Mark 503-386-2163.

Top notch, medium market sports director ready
for upgrade. Outstanding delivery, PBP, manage-
ment. Easy 10 work with. Leave message. 201-447-
4177.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Let's make $$$$! PD seeks to help you increase
your audience and revenue. Call Robert Marlowe
Schweighauser today! 217-483-3960. An equal op-
portunity employee.

TELEVISION
HELP WANTED MANAGEMENT

Director of corporate video center: A senior man-
agement position reporting to president’/CEQ of
dynamic public broadcasting network is being
sought to direct statewide telecommunications for-
profit subsidiary. In addition to revenue generation
and development of a solid client base, the director
is responsible for the application of new technol-
ogies and development of new business ventures.
The qualified individual must demonstrate leader-
ship, creativity, energy and vision. Highly devel-
oped sales expertise, knowledge of new technol-
ogies and trends in broadcasting and a bottom-line
approach are essential. Please send resume, refer-
ences and salary history to Connecticut Public
Broadcasting, Altention: Heather Kelsey, POB
6240, Hartford, CT 06106-0240. ECE M/F.

Assistant to the broadcast service manager:
CBS affiliate in Dallas in search of broadcast ser-
vice assistant. Prior experience as traffic manager
or assistant traffic manager preferred. Must be
able to supervise the department when needed,
and be fully conversant with all aspects of broad-
cast operations and business functions, along with
sales and traffic. Resumes only t0: Tere Halls,
KDFW-TV, 400 North Griffin Street, Dallas, TX
75202. No phone. EQE.

Local sales manager: KAMR-TV, an NBC affiliate,
is seeking a well organized. detail oriented profes-
sional who possesses strong leadership and moti-
vational skills. The person selected will, in addition
to supervising the day-to-day operations of the
local sales staff, have a working knowledge and
experience in marketing, BMP, PC based systems
and revenue generaling sales promotions. Fe-
males and minorilies are encouraged to apply. If
qualified, rush resume and salary requirements 1o
Jerry Rogers, GSM, KAMR-TV, Box 751, Amarillo,
TX 79189. KAMR-TV is an equal opportunity em-
ployer, M/F.

General sales manager: ABC affiiate in Norfolk,
Virginia (38th market). Successful candidate will
have had affiliate. local and national sales manage-
ment experience plus the ability to motivate and
manage people. Leadership, training skills and
creativity in capturing dollars with new stralegies a
must; marketing and new business development
emphasized-not just "spots for sale”. Computer
literacy and a research framework desirable. Tal-
ent and dedication required. EOE. Resumes in
confidence 10 Lee Salzberger, WVEC-TV, 613
Woodis Ave.. Norfolk, VA 23510.

Wanted: National sales manager for west coast
ABC affiliate in a beautiful market. Must be cre-
ative, strong, and show excellent judgment. Only
the best! No phone calls please. Send resume 10:
General Sales Manager, KEYT-TV, PO Box 729,
Santa Barbara, CA 93102. EOE.

National sales manager: WTVO-TV (NBC) seeks
high-energy individual with proven track record
and strong negotiating skills. Must have thorough
understanding of ratings and inventory control.
Send resume to Tim Sharky, General Sales Manag-
er, WIVO-TV, PO Box 470, Rockford, IL 61101.
EOE.

WOLO-TV has an opening for a local sales man-
ager. The successful applicant will have a mini-
mum 5 years experience in TV sales with a proven
background in new business development and
have the ability to work, train and manage a local
sales staff. This individual must be highly orga-
nized, sales promotion minded, and proficient in
managing a local saies department. Please submit
resumes 10. Linda D. Patterson, General Sales
Manager, WOLO-Ty, PO Box 4217, Columbia, SC
29240. EOE.

HELP WANTED SALES

Account executive wanted for top list - 31st mar-
ket. Must have 3-5 years independent TV sales
experience. New business development - a must:
coop knowledge - a plus. Join a winning team-
outdelivering NBC and FOX! Excellent benefits.
Send resume to: WJZY-TV, PO Box 668400, Char-
lotte, NC 28266-8400. EOE.

Acount executive: Local sales, entry levei posi-
tion. 1 to 2 years sales experience. Proven new
business development track record needed. Mar-
keting background and industry related experi-
ence helpful. Computer literacy a plus. Send re-
sume, salary requirements, references to
Christopher J. Koch, WCAU-TV, City Line & Monu-
ment Rd., Phila., PA 19131. No phone calls please.
EQE.

Local sales manager needed in highly competi-
tive top 50 market. Must be aggressive with strong
marketing knowledge and experienced in value-
added promotion. This person will be strong in
inventory control and a real motivator of sales peo-
ple. If you are the person | seek, please respond to
Box C-38. EOE.

Account manager: Top 25 affiliate seeks an ag-
gressive account manager. Individual should have
a proven track record in agency negotiations and
new business development. Knowledge of qualita-
tive research preferred. Send resumes to: Hollis
Boardman, LSM, WESH-TV, 1021 N. Wymcore
Road, Winter Park, FL 32789. (No phone calls).
EQE.

HELP WANTED RESEARCH

Director, advertising sales research: The Weath-
er Channel®. The Weather Channel has an imme-
diate opening for director, advertising sales re-
search. Position offers challenging and rewarding
opportunity (0 oversee all advertising sales re-
search aclivities. Location. New York City. Report
10: VP Advertising sales (in Atlanta). Requirement:
5-7 years of increased responsibility in a variety of
advertising sales research functions. Significant
cable network experience highly desirable. Re-
spond in confidence to: Frank Garland. V.P. Ad
Sales. 2600 Cumberiand Parkway, Atlanta, GA
30339. 404-434-6800. EOE.

HELP WANTED TECHNICAL

Assistant director of engineering: Opponunity
for experienced broadcast engineer with supervi-
sory and training skills and background in produc-
tion to manage daily operations in major market TV
station. Send resume and Salary information 10:
Box C-19. EOE.

Assistant chief engineer: 3 years broadcast
maintenance to component level on UHF transmit-
ter, Sony, Hitachi and Sharp equipment. Call Chief
Engineer. KPEJ Fox 24, 915-337-2424. EOE.

Television chief engineer’'s position with CBS
top 50 affiliate. UHF station needs experienced
chief to assume maintenance and administrative
duties at established affiliate in stable well financed
group. Must have UHF transmitter maintenance
experience, understand computers and full range
of production equipment. Budgeting, planning,
scheduling, and day-to-day operational routing
part of broad “hands-on” requirements. EEO em-
ployer. Contact Hoyle Broome, General Manager,
WBMG TV Birmingham, AL. 205-322-4200. Re-
sumes to 2075 Golden Crest Drive (35209).

HELP WANTED NEWS

Top 20 net affiiiate is looking for talented and
aggressive news managers: Executive producer:
The EP will oversee the content and production of
our newscaslts. A key requirement is a demonstrat-
ed sense for the eiements that make a program
both interesting and memorable. At least 5 years
management experience required, as is a college
degree and a solid background in all areas of TV
news. Assistant news director: This person will
have broad management, administrative and edito-
rial responsibilities in this department of 80. Previ-
ous experience as a ND or #2 is preferred. Send
resume, references, salary requirements and your
management philosophy 10 Box C-23. Women and
minorities are especially encouraged to apply.
EOQE.

Major market station needs news producers and
an investigative reporter. Producers must be out-
standing conversational wrilers who know how to
preduce-—not process—the news and how 1o tar-
get their audiences. Your programs must show
creativity and a willingness to work outside the
traditional boundaries. We also need an experi-
enced investigalive reporter to head our estab-
lished, award-winning investigative unit. College
degrees and at least 3 years experience in these
particular specialties are the minimum require-
ments. Send resume, references, salary require-
ments and news philosophy as it relates to the
position to Box C-24. EQCE.

News director: West Coast, affiliated medium mar-
ket station has opportunity for experienced broad-
cast news manager. Minority applications encour-
aged. Reply with resume to Box C-26. EOE.

Meteorologist: Primary TV weather anchor. De-
gree in meteorology or related fieid and an AMS
seal required. Knowledgeable, professional on-air
presentation a must. Coordinate all weather cover-
age and implement a newsroom severe storm cov-
erage action ptan. Upper middle south network
affiliate. Immediate opening. EQE. M/F. Resume, in
confidence to: Box C-39.

Assignment manager: Aggressive individual who
knows difference between a news release and a
news event. Coordinate day-to-day coverage. 4
year Bachelor's degree and 2 years minimum ex-
perience on TV news assignment desk. No clock
watchers. Good people and communication skills.
Upper middle south network affiliate. Immediate
Opeging. EOE M/F. Resume, in confidence, t0: Box
C-40.

Newscaster: Whitestone, NY. Analyze news rec'd
from var. sources. Examine news items of local,
national, & int'l significance to determine selection
for broadcast. Work wieditorial staff in editing news
scripts. Determine sequence & timing of presenta-
tion of news items. Research & write interview ma-
terial. Present news & interview prominent person-
alities live. $29,464.25/yr. 37 1/2hrs/wk. 10am-
5:30pm. Req. Bach. of Ars in Performing Ads or
Broadcasting or Journalism. 2 yrs. exp. in job or 2
yrs. exp. as TV show host/hostess. Must be fluent
in reading & writing Chinese & speaking Mandarin.
Must have working exp. in live TV programs. Send
resume/ltr in dupl 10: MV #200, Rm 501, One Main
St., Bklyn, NY 11201. EQE.
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Executive proeducer: Creative, aggressive, well-
organized individual needed o revitalize tired
newscasls. Responsible for overall newscast pre-
sentation. Report directly to news director. 4 year
Bachelor's degree and minimum 3 years news pro-
ducing experience. Must possess exceptional peo-
ple skills. This will be hands-on work with a young,
eager news staff. Upper middle south network affil-
iate. Immediate opening. EOE. M/F. Resume, in
confidence to: Box C-41.

News producer/writer N.Y. melro area with 5-10
years experience in TV consumer news. Strong
newsfeature writing and reporting experience in
major market essential. Flexible hours. Send letter
and resume to: Jennifer Levine, TV Dept., Consum-
er Reports Television, 101 Truman Avenue, Yon-
kers, NY 10703. EOE.

News director: Looking for a hands-on, take-
charge person to handle daily news operation for
aggressive, new LPTV station on Oregon coast.
Send resume to Dan McGrath, K49DH-TV, Box
7649, Brookings, OR 97415. EOE.

Mature on-camera person to appear in new syn-
dicated news service for older people. Must have
extensive on-air experience, upbeat delivery, and
strong on-camera presence. Letter, resume, and
photo to: Box C-42. EOE.

News photographer: Need one year experience
in commercial TV newsroom, t0 be aggressive and
desire to use natural sound. Must be serious about
living in Alaska - there is plenty of news and breath-
taking scenery. Send non-returnable tape and re-
sume c/o T. Hiebert, KTVA-TV, 1007 W. 32nd Ave-
nue, Anchorage, AK 99503. EOE.

Assoclate producer-sports: Requiremenlts in-
clude being able to write sports copy, able to edit
tape using ENG equipment, a college degree and
some television news experience preferred. Send
resumes 1o Chad Craig. Business Manager/Per-
sonnel, KSAT-TV, PO Box 2478, San Antonio, TX
78298. EOE.

News photographer/editor: Requirements in-
clude having at least 2 years experience as a
lelevision news photographer, able 1o shoot and
edit tape using ENG equipment, must have a good
driving record (must quality for Texas drivers li-
cense), a high school diploma. some college pre-
ferred. Send resumes to Chad Craig, Business
Manager/Personnel, KSAT-TV, PO Box 2478, San
Antonio, TX 78298. EOE.

Speclal projects event producer: Will be respon-
sible for planning, coordinating and producing
special news events, long form news programs
and sweeps projects. Will fill in for absent line
producers. Applicant must be good writer and pro-
ducer. Must have at [east two years experience as
newscast producer at a commercial television sta-
tion. Must be creative and have understanding of
advanced production techniques. Send tape and
resume to Greg Easterly, 3701 South Peoria, Tulsa,
OK 74105. No phone calls. EOE.

NELP WANTED PROGRAMING
PRODUCTION & OTNERS

Producer/director: Seeking an experienced pro-
ducer/director with heavy emphasis on news; pos-
sessing a production flair for entertainment and
public affairs programing. Must be able to do own
switching and be familiar with all phases of editing
and control roomy/studio operations. Forward a
complete resume (no calls) and salary require-
ments to Charies R. Bradley, Director of Program-
ing and Operations, WPVI-TV, 4100 City Avenue,
Suite 400, Philadelphia, PA 19131. EOE.

Producer, news promotion (and other good
stuff). Looking for energetic, creative, experienced
holshot whose primary responsibility will be all
news promoticn at this aggressive network affiliate.
Send resume and tape to David Bieber, Promotion/
Program Manager, 17WJKS, PO Box 17000, Jack-
sonville, FL 32245, EOE.

On-line editor for production house: Experience
with Sony 9100 editor, GVG 200, Abekas AS3D
w/Warp, Dubner 20K, 1" Beta SP and D-2 desir-
able. Experience with demanding clients a must!
Send tape and resume to Ralph Guardiano, Sona-
lysts, Inc., 215 Parkway North, Waterford, CT
g%SESS No calls please. Tapes will not be returned.

WRAL-TVS in Raleigh, North Carolina, is seeking
a news promotion producer. Must be able to write
and produce promos that sell and touch emotion.
Must be proficient in all aspects of television pro-
duction including off-line editing and graphics pro-
duction. Prefer 1-3 years experience in news pro-
motion and an academic background in creative
writing or visual arts. EOE M/F. Please send re-
sume and tape to: Human Resources Depariment,
Capitol Broadcasting Co.. Inc. 711 Hillsborough
Street, Raleigh, NC, 27603. Attention: WRAL-TVS
Promotion.

Production manager: Need two years experience
in editing, operation EFP camera, need creativity
and good client relations. Writing skills a plus. Sala-
ry DOE. Send resume and non-returnable tape to
Personnel Coordinator, KTVA-TV, 1007 W 32nd Av-
enue, Anchorage, AK 99503. EOE.

SITUATIONS WANTED MANAGEMENT

Major-market experience, heavy on new business
development, and sirong people skills. Seeks
large-market local or regional sales manager posi-
tion. Reply to Box L-42.

General/nat’l sales manager: Currently employed
in top 10 market. Over 12 years experience in local
and national sales management. Top producer.
Value added selling skills, MEGA sales training.
Turnaround sales performer. High energy, bottom
line oriented. Looking for new challenge. Reply in
confidence to Box C-43.

SITUATIONS WANTED TECNNICAL

Mobile EIC, video/transmission engineer. 19 years
broadcast experience including major television
network and nationwide mobile production facili-
ties FCC licensed/SBE senior television certified.
For resume and information: 908-494-9443,

Chief englneer or asst. chief enginer position.
Over 20 years experience. Transmitter, studio, su-
pervision, planning/construction. Team player. Will-
ing to relocate and negoliate. Available June.
Please write to Box C-44.

SITUATIONS WANTED NEWS

Outstanding sportscaster (aiso knowfedgeabile
newsperson) looking for a good station in which to
work. Call Ed, 216-929-0131.

Help! | need work! Experienced photographer/
editor, barely surviving as a freelancer, seeks full-
lime staff position. Any size market. 818-891-1168.

Have van-will travel. Experienced producer driv-
en to deliver; footage lo SU fealures. Specialilies
include nature, travel, conservation, wildlife. BJ
404-628-5914.

L.A. network talk heavywelght: Former Mike Wal-
lace writer available. Call for demo if you want to be
number one 713-729-6954.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTNERS

Star-Day Productions: Associale producer/re-
searcher available for Iong and short-term projects.
Reasonable rates, Cail 718-857-7863. Fax 718-
857-4251.

Talented man seeks station needing skilled writ-
ing. voicing, and production. 13 years in broad-
casting. Stable. computer-literate. Jim Ayers, 912-
729-1616.

MISCELLANEOUS

Be on TV many needed for commercials. Now
hiring all ages for casting info. Call 615-779-7111
Ext. T-681.

Are you good enough? No-nonsense Critiques of
video/audio tapes. Over 100 years experience in
news and sports. Creative Communications Asso-
ciates 401-434-3291 for rates and information. Of-
fices in Providence, Washington DC, Detroit and
London.

Biil Siatter and Associates will: Create your TV
audition tape and resume and offers coaching and
placement help. 601-446-6347.

Job hunting? We provide employment listings
with instant access in all fields nationwide—plus
free referral with no placement fees, individualized
coaching, agent representation, and much more!
Broadcasting's biggest full-service consultant.
Now in our 8th year! Media Marketing, PO Box
1476—PD, Palm Harbor, FL 34682-1476. 813-786-
3603. Fastfax: 813-787-5808.

Videotape fire restoration services available.
Clean, decontaminate and rejuvenate fire dam-
aged and environmentally damaged videotapes.
Call SPECS BROS. 201-440-6589.

ALLIED FIELDS
NELP WANTED INSTRUCTION

Assistant/assoclate professor, depariment of
communication.  Communication  department
needs faculty member for Fall 1992 to advise uni-
versity newspaper and yearbook, also teach jour-
nalism courses. Doctorate preferred, masters re-
quired. Salary and rank are “open.” Professicnal
and teaching experience desirable. Computer and
desktop publishing ability required. The depart-
ment of communication is located in modern Self
Hall, which houses production facilities for the
newspaper and yearbook, two TV sludios and
post-production facilities, two audio production
rooms, and an FM radio station affiliated with NPR.
The department has 200 majors in communication
and a minor in journalism. Send letter of applica-
tions, resume and three current letters of reference
10: Personnel Services, Jacksonville, AL 36265-
9982. Deadline for applications: May 25, 1992, or
until suitable candidates are selected. EEO/AA em-
ployer.

Teach radio/teievision production, programing,
and management courses to undergraduate and
graduate students and advise campus radio sta-
tion beginning August 1992, one-year appointment
with possiblity of conversion 1o tenure-track posi-
tion. Doctorate preferred, Master's and significant
experience accepled. Teaching experience and a
minimum of 3 years broadcasting experience re-
quired. Academic rank and salary (326K to $36K)
negotiable depending upcn qualifications. Excel-
lent benefits. Deadline June 15, 1992 or until filled.
Resume and cover letter to Dr. John D. Magaro,
Chair, Search Committee, Depariment of Commun-
ication/Journalism, Shippensburg University, Ship-
pensburg, PA 17257. Shippensburg University is
an equal opportunity/affirmative action employer
and encourages women and racial minorities to

apply.

Graduate assistantships for radio and television
labs, managing editorship of university newspaper,
forensics, and/or classroom instruction for basic
courses in Speech or Mass Communication. Must
have undergraduate degree in appropriate com-
munication-related area or other degree with pro-
fessional experience. $5.000 stipend for nine
months and waiver of fees. Meet admission re-
quirements. Send resume, official transcripts, and
three support letters: Dan B. Curtis, Chair, Depart-
ment of Communications, Central Missouri State
University, Warrensburg., MO 64093 or call 816-
543-4840. Responsibilities begin August 19, 1992.
Positions open until filed. AA/EOE.
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NELP WANTED MANAGEMENT

FOR SALE EQUIPMENT

The Children’s Defense Fund is seeking an ex-
traordinary individual for its director of media rela-
tions. This is a senior level position with responsibil-
ity for devising and managing proactive media
strategies 1o support CDF’s objectives and coordi-
nating and directing all media relations tor CDF, its
president, and staff. Exceptional writing skills are
absolutely essential. Applicants must have at least
10 years experience in media relations. including 5
years in a supervisory role. Salary negotiable,
based on experience. Excellent benefits. Appli-
cants should send a resume, cover letter indicating
their interest in CDF and children’s issues, and
salary history and requirements to CDF, 122 C
Street, NW, Washington, DC 20001. CDF is an
affirmative action/equal ppportunity employer. No
telephone calls, please.

NELP WANTED PROGRAMING
PROMOTION & OTHERS

We're looking for the best film and video crews in
the country for a new, nationwide booking agency.
Must have at least 5 years experience in broad-
cast, commercial, of industrial production. Please
send demo tape, resume, references, and list of
rates, specialities, and equipment to; 858 West
Armitage, Box 324, Chicago, IL 60614. EQE.

Looking for second-in-command for Chicago
based-nationwide booking agency for freelance
camera crews. Must have at least 3 years experi-
ence in assignment desk or network bureau opera-
tions, or other position in which chief responsibility
was booking crews and handling shooting logis-
tics. Experience in managing staff and budgets a
must. Familiarity with computers a plus. Excelient
salary and benefits. Send resume to: 858 West
Armitage, Box 324, Chicago, IL 60614. EQE.

Looking for people to book crews & handle shoot
logistics for Chicago-based business that serves
as clearinghouse for freelance camera crews
throughout the nation. Must have news, commer-
cial. andror industrial production experience. Fa-
miliarity with computers a plus. Send resume and
references to: 858 West Armitage, Box 324, Chica-
go, IL 60614. EQE.

EMPLOYMENT SERVICES

Government jobs $16,040-$59,230/yr. Now hiring.
Call 805-962-8000 Ext. R-7833 for current federal
list.

Broadcast jobs: Opportunities in Public Affairs
has 30-40 broadcasting jobs in Washington, DC
area bi-weekly. $29/8 week subscription. Call 301-
986-5545 for more information. Money back guar-
antee.

Looking for a position in radio or television? If |
can't find you the position you're looking for, no-
body else can! Only $250.00 for 1 year job search.
Free information. Bill Eliiott. Consultant/Head-
hunter, 6709 Ridge Road, Suite 300-B, Port Richey,
FL 34668.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting and
anchoring/eleprompter skills. Produce quality demo
tapes. Critiquing. Private lessons with former ABC
News correspondent. 914-937-1719. Julie Eckhert,
Eckhert Special Productions.

WANTED TO BUY EQUIPMENT

Top dollar for your used AM or FM transmitter. Call
now. Transcom Corp., 800-441-8454.

Used videotape. We pay cash for 3/4", SP, Beta-
62316 VHS, M2, efc... Call Carpel Videc 301-694-
3500.

AM and FM transmitter, used, excellent condition.
Guaranteed. Financing available. Transcom. 215-
884-0888. FAX 215-884-0738.

AM transmitters: Continental’/Harris/MW1A 1 kw,
CCA/MCM  2.5kw, CCA/Marris/RCA Skw, Har-
ris/fCCA S50kw. Transcom 800-441-8454.

FM transmitters: RCA 20kw, CCA 2.5kw, Collins/
Gates 1kw. Transcom 800-441-8454.

FM 25/30KW: 1981 BE-30, 1988 TTC/25kw. Trans-
com 800-441-8454.

Broadcast equipment (used): AM/FM transmitters

RPU's, STL's antennas, consoles, processing, turn-

tables, automation, tape equipment, monitors, etc.

Continental Communications, 3227 Magnolia, St.

Iéouis. MO 63118. 314-664-4497, FAX 314-664-
427

Lease-purchase option. Need equipment for your
radio, television or cable operation? NQ down pay-
ment. NO financials up to $70,000. Carpenter &
Asscciates, Inc. Voice: 504-764-6610. Fax: 504-
764-7170.

1000’ tower. Standing in Albion, Nebraska. Heavy
Kline tower includes 6-1/8" coax. Purchase in
place with land and building. or move anywhere.
Call Bill Kitchen, 303-786-8111.

Harris UHF TV transmitter 10 years old, excellent
condition, new visual Klyston, high band. Call Bil
Kitchen, 303-786-8111.

Used/new TV transmitters, full power-LPTV, an-
tennas, cable, connectors, STL's etc. Save thou-
sands. Broadcasting Systems 602-582-6550.

Broadcast equipment: 2 complete studio cam-
eras with wheeled tripods, switcher, spot sequenc-
er, 1 field camera. All cameras have 12x1 lens
wlextenders. Complete S-VHS edit system. Self-
supporting 80" tower and CH20 LPTV antenna.
Cost over 180,000 new, will sell for a song. Let's
sing or at least talk. 915-658-2666 Cary Fitch,
KIDY-TV, San Angelo, TX 76903. EQE.

Ampex CVC-5 (Sony BVP-5) 3-CCD broadcast Be-
tacam camera. Includes CA-3A back, AC-500
adaptor, BC-1WA charger & batteries. Privately
owned. Pristine condition. No lens. $5500. Also
RM-P3 mini-CCU for $500. 818-766-0161.

TELEVISION
PROGRAMING SERVICES

NATIONAL WEATHER NETWORKS
PRESENTS

THE NEXT GENERATION IN v WEATHEH SEFIVICE"
THE FIRST.. THE AFFORDABLE.. NWN WEA

YOUR TV MARKET'S LOCAL TV WEATHERCAST cusrom
1ZED AND TAILORED FOR YOUR ADL. INCLUDING ON-AIR
AMS AIR TALENT DELWVERED VIA SATELLITE. UPDATES
AVAILABLE FOR ALL DAY PARTS 7 DAYS PER WEEK.

FOX, INDEPENDENT AND PUBLIC STATIONS.. GET INTO THE
BROADCAST TV WEATHER BUSINESS.. NWN IS AVAILABLE
IN YOUR MARKET ON A CASH OR BARTER BASIS. CALL
EDWARD ST. PE TODAY 1-601-352-6673 TODAY

HELP WANTED TECHNICAL

AT

.. CNBC has Temporary and

% Full Time opportunities for

«= experienced Maintenance i

. Engineers in our state-of- :

i the-art facility in Fort Lee,

New Jersey. You should

have experience in televi-

‘.. sion broadcast engineering
and all phases of television
operations.

To be a part of this fast-
paced, team-oriented en-
vironment, send your
resume and salary history
to: Personnel Associate,
CNBC, 2200 Fletcher
-+ Avenue, Fort Lee, NJ
: 07024. We are an Equal
.~ Opportunity Employer

'GNBC

HELP WANTED NEWS

We’ll give you
all the credit.

FAX: (202) 293-FAST
We also accept American Express

OR MAIL TO:
Classified Dept.,
1705 DeSales Street, NW,
Washington, DC 20036.

Deadline is Monday at noon
Eastern Time for the following
Monday's issue.

See full details and rates in the
Classified Section.

CAN YOU SAY 74 AND SUNNY?
(And make it interesting?)

San Diego's leading independent TV
news station Is searching for a cractiive
weather anchorffecture reporter.

Cne who can 1ake San Diego's great
weather and maka it really inteiesting.
K. It sn't ALWAYS 74 and sunny, but It's
mighty nice most of the time.

I you have experence doing weather
and reporting. and San Diego's great
climate sounds seductive to you, send
your (non-retumabie) VHS tape 1o;

Human Resources Dept.
KUsi-Tv
P.0. Box 715051,
San Diego, CA 92171,

9KUsI-TV 51
Equal Opportunity/Atfirmative Action
Employer
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NELP WANTED NEWS CONTINUED

TALENT RECRUITMENT

We are currently accepting submissions for the following client openings:

MEWS IRECTOR
Top 50 Market

ASEETANT MONS HAECTDR
Top 15 Market

We are looking for news-
cast progucers, not show
stackers, individuals who
know how [0 touch people's
lives. Candidales mus! have
producing experience with

We are looking for individuals
who see sports as more than
hits, runs. and errors

Tep 10 Market M-F Primary
Top 50 Market wKD Anchor
Tep 80 Market WKD Anchor

Top 50 Market M-F Morning ~ $tr0ng people, product and  Trp 10 Market Rptr/Anchor
Top 60 Marke! Weekend produclion skills
Top 75 Market M-F Primary  Top 10-Top 50 Markels

Top 120 Market M-F Primary

We are looking for dynamic
personalities who understand
there is more to reporiing
weather than lemperatures
and isobars

Top 80 Markel M-F Morning
Top BO Market M-F wkD

Please send a letter_resume,
salary requirements

We are lo0king for storytelfers
who can waik. lalk and touch
pecple’s lives

Top 15-80 Markets

OYCAHKGHT REPDATER

FROOUCER AKCHOR
Top 15 Market

and 3/4" or VHS tape to.

THE BROADCAST IMAGE GRCUP
Attn: Talent Recruitment/Position » 123 Grant Avenue - San Antonio, Texas 78209
EQE - Tapes will not be returned

ALLIED FIELDS
EMPLOYMENT SERVICES

r----------‘

| California Broadcast Job Bank |
| For application information cali I

(916) 444-2237

I California Broadcasters Association l

Press(1] Radio jobs. updaled daily
Television jobs. updated daity
[3] Hear "Talking Resumes”
[ To record ~Talking Resumes™ and
employers to record |Ob openings
[ Entry level positions

300-726-JOBS

¥,

117 W_Hgmson Bivd §1h Fooe

DAIE.Y AER DRT OF TV AND RADIO JOBSI
- [, Buwe R347 Crvcage. L 60605

Television Radio

T rapawe O TV Balee o Program Divector
Anchor  'Sports of Dhse Jockey
B'weather & Producer of Rodio Sales

O Entry-Level O Photographer & Rodio News

TOAPPLY OR REQUEST ADDITIONAL
INFORMATION CONTACT MARK WILSON

MANGE
-ﬂ ,- ﬁﬁomu.
FUNDING

FINANCIAL SERVICES

EQUIPMENT FINANCING
"LOANS BY PHONE"

= NO FINANCIALS REQUIRED FOR
TRANSACTIONS UNDER $35,000

* NEW OR USED EQUIPMENT

* $2,000 TO $200.000

* NO DOWN PAYMENT

* SALE- EASEBACK EQUIPMENT FOR
WORKING CAPITAL

(800) 342-2093
FAX: (214) 235-5452

IN-STOCK used hroadcast cquipment

Beta 8P BVW 22,70, Editers BVE 5004,
&75 Bsta10&40 600,900, 910, 9000

BVU 800, 900,950  Charactsr gemerator
BYH 2000, 2500, Chyron 4200 & Infinit
3000, 3100 Special Effecis

THK1730,1740,1780R  ADO 2-ch, ABEKAS,

L

NEWS
CONNECTION

*‘THE JOBUNE B(CLUS!VELY FOR T.V. NEWS"
ANCHORS. REPORTERS, WEATHER, SPORTS,
PRODUCERS. NEWS DIRECTORS, PIIUNEIAPIIEIS
1-900-443-4850 $1.95Perminute
J0BS UPDAVED DALY
:n.‘l[h"" - To List Jobs Call
1-800-925-5656 Ext. NEWS (6397)

Switchers GVG 100, AURORA 240/280
200-2AN, 300 Loadad  Rewtses BTS
AMPEX VISTA 18N 30x30, 20x20, 10x10

MICOR VIDEC EQUIPMENT SALES
312-334-4300

FOR SALE EQUIPMENT

Beta Cart SP/BVC10

FAX 312-334-43B5

College Seniors & Juniors
Small Market Anchors & Reporters

You need an edge in today's market!
Put together a winning tape. We critique:
Delivery
Appearance
Story Construction
15 years in the business...we can show
you how things are in the real world. For
more information contact: Joe Corcoran:
(309) 786-5441.

Livingston Communications
P.O. Box 751
Bettendorf 1A 52722

visa & Maslercard accepled

GOT THE 900 NUMBER BLUES?
TRY MEDIALINE
TV's Job Listing Leader Since 1986
NO OUTLANDISH PHONE CHARGES
NO STALE, DEAD END LEADS
JUST LOTS MORE REAL JOBS FOR
LOTS LESS MONEY

To subscribé call 800-237-8073/Caldomia 408-648-5200

NEED SOME NEW POWER
AND AN ULTRA COMPACT
PORTABLE LIGHT UNIT???
THE NEW KA 2500 WITH
EIMAC 3CX1500A? FULLY
ELECTRONIC PROTECTED-
ONLY 0-650 W EXCITATION,
LOW PASSFILTER 18
MONTHS WARRANTY ONLY
$8970. IN STOCK!!
FULL LINE OF FM EXCITERS,
FM TUBE AND SOLID STATE
AMPLIFIERS, MICROWAVE
LINKS, TRANSMITTING
ANTENNAS, CALIBRATED
COUPLING, SPLITTERS, LOW
PASS FILTERS AND MORE...

CATALOGS, QUOTES AT
EURO TECH 201-434-5729
FAX 201-332-0751.

Blind Box Response???

Medbalinve

THE BEST JOBS ARE ON THE LINE
PO Box 51909, Pacdic Grove. CA 93950

Box Letter-Number
1705 DeSales St., NW
Washington, DC 20036

Please Do Not Send Tapes!
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WANTED TO BUY STATIONS

FOR SALE STATIONS CONTINUED

PUBLIC COMPANY LOOKS TO
ACQUIRE BROADCAST PROPERTIES
Newly created and financial public company
interesled to acquire radio stations. Major
shareholders completely versed in station man-
agement. Looking at markets below top 35.

Principals only please reply,

915-533-4700

FOR SALE
Full-day. individual seminar for radio investors, given
privately to you. Group owner/operator with 22 years
experience ant ex-NAB General Counsel explain $la-
tion search, negoliation. financing. FCC rules, take-
over. and many olher topics you choose. Learn how to
buy in loday’s environment. Cail Robin Martin or Erwin
Krasnow today for details and a brochure.
The Deer River Group
Washington, D.C. — {202) £59-3331

FOR SALE STATIONS

LPTV Stations for Lease
Boulder/Denver CO. Colorado Springs.
CO. Montgomery, AL. All tKW superior
coverage of markets, on-air now.

Call Bill Kitchen
(303) 786-8111

HoLT APPRAISALS

Asset Value & Fair Market Value
independent Opinions Since 1967
Atthur Holt - Bernie Fuhrmann
215 - 821 - 9085

THE RADIO FINANCE SPECIALISTS

» Refinances
® Restructures

* New Financings
¢ Smoaller Markets

SIGNAL PROPERTIES
99 Siate S1., Brooklyn His., N.Y. 11201
{718} 643-5825

I MEDIA BROKERS © APPRAISERS

RADIO ® TV e [PTV
A Confidentiat & Personai Service

3UAT
SHERWOOD..

417t Dundes Ad., Sutte 269. Nonhbrook, i 60062

708-—272-4970

—av '

FM CP’s

Build your own station your way!
25 kw upgradeable to 50 kw CP

in Northern California 45K

25 kw FM-CP Rockies 40K

25 kw CP Midwest 150K
AM STATION

Nice Southem market, off air. Excellent facili-
ty, building, land. Low price, good terms,
owner will hold note.
Serious inquiries only!!!
Reply to Box C-28

NORTHEAST RESORT AREA
Successful AMFM combo (the only game in
town!) seeks GSM to take Station to next level.
Candidate rmust carry list and have demonstral-
ed ability to train and motivate staff. Outstanding
performance is recognized by liberal incentives.
Full benefits provided. Send resume and salary
history promptly to Box C-45. EOE.

CHICAGOLAND AM

Upgrade Potential
$650,000
Call 708-394-9995

Whenever your company activities or
products are reported in the pages of
Broadcasting. . . whether in 2 feature article
...in a news story. ..or an article on new
products or technological innovations. .. we
can custom-design a reprint for you to

use in your sales, marketing, and public
relations programs.

Consider these many uses:

Mailing to your promotion list or
custemer list

Distribution at trade shows or
conventions

As 2 leave-behind or sales 100l for your
sales staff

As a public relations or public service
release

New preduct announcements

For details contact:
CAHNERS REPRINT SERVICES
1350 East Touhy Ave.
Des Plaines, IL 60018
800-323-4958

BROADCASTING'S
CLASSIFIED RATES

Al anders o place classiied ads & a1 correpon-
derca parainng » his sechon snoud De et
Ir BROODCASTING. Classitad  Degarlment,
1705 DleSaks 50 MW Wazsangton, DO 20006
Frov itloemalion cal [202) 850-2540 and ask b
Rl Miker

Paysbile In advance, Check mongy oroer of
redil cad (Wisa, Maslercard o0 American Ex-
press] Full and coract paymen] mLst ED-:-_ZI"I-'\-'I-
ry all oroers. &0 oders must Be i wnling Dy
Eilner laller of Fax 202-2093-3208 1 paymant 15
rmacke By cregn card, noicahe card numner, 2
Prelon dae ard deyhime Sane Numser

Daadliee = Manclay al naon EasieT
hodlowsrg Manday's issua, Earier ok
Py o msues pODiih@d dunng 8 we
irg A legal ol & special rolce AnneEncrg
tha- garker deacing wil ba pubtishad Orgars.,
Charges, andor canceilaions mus! be surmi
led i wnilng. . MO TELEPHDKE ORDERS.
CHAMGES. ANDMOA CAMCELLATIONS  WiILL
BE ACCERTED

Whan pacng an &2 indicata he EMACT cise
Ei“':.‘ anred Talvenn, Radio. Gabe of Allad

agement. Sales, News. &ic. | Ihis infofmaltion =
e, wie sili delermien e ApDeoprinle Ca
fOTy BCOGTdr LR Ihee 2apne. ML MAkE Qoo
we run il al edgmalian 5 omod irciudes, bNo se
=0nal ads

Rabes: Clazuhad hEnmgs (ron-deglay]. Per 18-
e Fen Wanled: 13 par wors $30 waekly
ML Stualong Wanted 753 per word, 395
wetHhy minmym. Al olber ¢ canpres 51.50
e wand, 530 waekly minrmum
Waord coum: Counl @ach abeavalon, inla
singie: lkjurn of graup of fguras or Ipllery oz ang
wird |ach Senbols such ag 3omm, DO, PL
aln., coun! as pne woed pach, A phane rumbar
Wil Grag code and [he Jip code Counl a5 one
weor et

Rates: Classihad display (minmum 1 ingh, up
ward in hell meh ncremeni=) Pee gaue Help
Weanled: £ per inchc Shughors Wareed 3685

pef inch Al par classahcalans. 5130 par meh
Far Sae Stalions, Wanind To Buy Saoms Pub
lic Malice & Busk & Dogonurilies advamsng
il depay space. Agenoy CRTIMSSon Jily
an disglay Boate Frequency 18098 Byaiable

Blind Bex Servica: {In gddlizrn 10 Dagic gover-
g5 coss) Siual aaried:- Mo charge Al
ofner clagsiicalions. %15 par ad per ggue The
chirgyE e b bax seerne apples I ates

1E6Ts ranring kelings and digglay sds: Each ad-
wailisaners musl e a separals oo number

SACALCASTING Wil nal foswand tEmes  1ran-
srviple, pomiobos, wiling samples ar ather over

siped malgnals. such malangls &g nehumsas 1o
sendar Tonol usa lnloes, bindan o (ke e

Aeplles o ads with Blind Box numbers
shinid be aocnEs oo Bax {leller & nam
berl. oic BROADCASTING 1705 DeSales 5

M, Wasnington, DO 20076

The publisher is not responsible for errors in
prnnting due 1o illegible copy—all copy must
be clearly typed or printed. Any and all errors
must be reported to the Classified Advertising
Department within 7 days of publication date
No credits or make goods will be made on
errors which do not materially affect the ad-
vertisement

Publisher reserves the right to alter classified
copy to conform with the provisions of Title VIl of
the Civil Rights Act of 1964, as amended. Pub-
lisher reserves the right to abbreviate, alter. or
reject any copy

For subscription information
call 1-800-323-4345.
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L1 1
Broadcasting's # By The Numbers
STOCK MARKET PERFORMANCE AVERAGES adbRcE 208 (1855)
nd.: - -0.35%)
1200 FROM MAY 1991 TO MAY13,1992 e
— 1027
+0.58%
= v —
823
+1.60%
300 | — e
\/ 588 I
+0.69%
600 — ——"" 464
0.00%
400 &—Mil-b&a/z
200 1 i L i i A A A i A e A 3
May?1 Jun91 Jul9l Aug91 Sep91 Oct91 Nov91 Dec 91 Jan92  Feb92  Mar92 Apr92 May92
Broadcasting Bestg + Other Interests Programing Equipment & Engineering Services
% OF WOMEN REACHED
BY MAJOR MEDIA SUMMARY OF
[ Television || Newspapers [l Radio
BROADCASTING & CABLE
80 BROADCASTING
Service ~__ONAIR - CP's' TOTAL* |
o Commercial AM 4,982 233 5,215
Commercial FM 4,652 1,001 5,653
40
Educational FM 1,530 314 1,844
» Total Radio 11,164 1548 12712
Commercial VHF TV 558 13 571
= Commercial UHF TV 580 169 749
18-34 35-64 55+ 18-49 25-54 Educational VHF TV 123 5 128
zg‘;“;;ugf?f;ggg:g::i“"“e”iSi"g Educational UHF TV 236 9 245
Total TV 1,497 196 1,693
VHF LPTV 452 148 600 |
% OF MEN REACHED UHF LPTV 785 849 =
BY MAJOR MEDIA Total LPTV ' 1,237 997 2234
I Television [ | Newspapers [l Radio FM translators 1,894 362 2,256
oo VHF translators 2,503 76 2,579
1 UHF translators 2,350 400 2,750
s0H
i T e ——
‘ CABLE
60
Total subscribers 55,786,390
a0 Homes passed 92,040,450
Total systems 11,254
a0 Household penetrationt 60.6% _
Pay cable penetration/basic 79% '
. 18- 34 35- 64 i 55.{. 18 49 25 54  Includes off-air licenses. ¥ Penetration percentages are of TV household universe of 92.1 million.
' Construction permit. “Instructional TV fixed service. *Studio-transmitter link.
Source: Telexfsion Bureau of Advertising Source: Nielsen, NCTA and Broadcasting's own research.
from Bruskin Associates data.
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For the Record

As compiled by BROADCASTING from
May 4 through May 8 and based on
filings, authorizations and other FCC ac-
tions.

OWNERSHIP CHANGES

Applications

® KFAY-FM Hunstville and KOLX(FM) Barling,
both Arkansas (KFAY-FM: BALH920422HW; 95.9
mhz; 3 kw; ant. 295 ft., KOLX: BALH920422HX;
94.5 mhz; 3 kw; ant. 193,52 ft.}—Seeks assignment
of license from Demaree Media Inc. to Hendren-
McChristian Communications for $1.2 million {see
KKID-AM-FM Sallisaw, OK, below). Filed April 22.

8 KJWH(AM) Camden, AR (BAL920430EB; 1450
khz; 1 kw-U)—Seeks assignment of license from
Gary D. Coates to Hi-Top Broadcasting Inc, for $10;
price is legal formality with former owner as result of
bankruptcy; station was purchased in 1986 for
$200,000. Seller owns KJBT{AM)-KQEW(FM) For-
dyce, AR. Buyer is headed by J. Howard Rogers,
and has no other broadcast interests. Filed April 30.

s KBRG(FM) Fremont (San Jose), CA
{BTCH920420HD 104.9 mhz; 3 kw; ant. 300 ft.}—
Seeks transfer of control from Radic America Inc. to
EXCL Communications Inc. for $5.1875 million.
EXCL is also purchasing KLOK(AM) from assignor
for $6.0625 million ("Changing Hands,” May 4).
Selter is headed by Daniel and James Villanueva,
and is also purchasing KPLS(AM) Crange, CA
("Changing Hands," May 4). Buyer is headed by
Estelle Gonzalez-Walgreen and Christopher Marks,
and has no other broadcast interests. Filed April 20.

® KLZ(AM) Denver (BALS20424ED; 560 khz; 5 kw-
U)—Seeks assignment of license from Summit-
Denver Broadcasting Corp. to Donald B. Crawford
for $1.5 million ("Changing Hands," April 27). Sell-
er is headed by James W. Wesley Jr., and is princi-
paily owned by trustees of Gordon Gray family, and
owns WAOK(AM)-WVEE(FM) Atlanta; WCAO(AM)-
WXYV(FM) Baltimore; WFYR-FM  Chicago;
KJMV(FM) Dallas; KHVN(AM) Fort Worth; WONE
(AM)-WTUE(FM) Dayton, OH; KAZY(FM) Denver
and WRKS-FM New York. Buyer is president and
sole or majority shareholder of licensees of
KPBC(AM) Garland (Dallas), TX; WYCA(FM) Ham-
mond, IN (Chicago); KBRT(AM) Avalon, CA;
WOCX(FM} Butfalo, NY; WOJC(FM) Birmingham,
AL; KLVS(AM) Lake Oswego, OR, and WMUZ(FM)
Detroit. Filed April 24.

8 WWKO(AM) Cocoa, FL (BALS20422EF; 860
khz; 1 kw-D, 121 w-N}—Seeks assignment of li-
cense from Christian Radio Communications Inc. to
Walker Broadcasting inc. for $267,106 ("Changing
Hands,” May 11). Seller is headed by Regina Woo-
ley, and has interests in WHOF(AM) Wildwood, FL.
Buyer is headed by Keith and Kit Walker, husband
and wife, and has no other broadcast interests.
Filed April 22.

® KFLA(AM)-KSKL{FM) Scott City, KS (AM:
BALS20422ED; 1310 khz, 500 w-D, 147 w-N; FM:
BALH920422EE; 94.5 mhz; 100 kw; ant. 345 ft.)—
Seeks assignment of license from KFLA Inc. to
West Jewell Management Inc. for $240,000. Seller
is headed by George B. Anderson, who is presi-
dent, but not stockholder, in KIRG(AM)-KOEZ(FM)
Newton, KS. Buyer is headed by Roger P. Ander-
son, son of assignor, and has 82% interest in li-
censees of KRKS(AM) Denver and KJSK(AM)-
KLIR(FM) Columbus, NE. Filed April 22,

8 WDKY-TV Danville (Lexington), KY
(BALCT920504KE; ch. 56 3,427 kw-V; 342 kw-A;

Abbreviations: AFC—Antenna For Communica-
tions; ALJ—Administrative Law Judge: alt.—alter-
raxe; ANE.-—aanounced; ant —antenna; aur.—aural;
aur, —eaniliney; ch —charnel, CH—critical hours.;
thg.—charge; CP-—consinchion permit; D—day;
D—ilinactiozs] snienna; Dex.—Docket; ERP—ef-
fective radmed power. Preq—(reqeency; HAAT—
heipht abene averape inrsie, H&V.—harizontal and
werical: khz—kohemz; kbw—lakowans, lic.—li-
cepse, m—miden;  mhe—megaheiis; mi.—miles;
MP--modificanon  permit  mod,—modification;
N—nighl; pal. [or recon.—gedition for reconsider-
stwn; PEA—preaunnse sereice authonity. pwr.—
prires; D —remeln copeed, S-A—Scientific-Atlan-
t@; SH—specifisd hows; SL—siudia location; TL—
wRnkmamer  bcalion;  (aes —ransmitter; TPO—
mansmomer pawer oogpul; U or unl.—unlimi
P ik, al; ns; * ial
Hax groups of numbers ai end of facilities changes
ems mfer 10 map monlinales. One meter equals
3,24 fmet

ant. 1,150 ft.)—Seeks assignment of license from
WDKY License Co. Inc. to Superior Communica-
tions Group Inc. for $10.3 million ("Changing
Hands," May 11). Seller is subsidiary of the Backe
Group Inc., headed by John Backe, and has no
other broadcast interests. Buyer is headed by Per-
ry A. Sook, and has no other broadcast interests.
Filed May 4.

8 WKVG(AM) Jenkins, KY (BAL920429EC; 1000
khz; 1 kw-D)—Seeks assignment of license from
Kincraft Industries to Martins & Associates Inc. for
$40,000. Seller is headed by general parners
James W. Craft and Anna C. Kincer, and is licensee
of WIFX-FM Jenkins, KY. Buyer is headed by Jerry
A. Martin, and has no other broadcast interests.
Filed April 29.

8 WMSG(AM)-WXIE{(FM) Oakland, MD (AM:
BTC920429GG; 1050 khz: 1 kw-D, 75 w-N; FM:
BTCH920429GH; 92.3 mhz; 1.4 w; ant. 689 ft.}—
Seeks transfer of control of Oakland Radio Station
Corporation for $71,280. Sellers are Kenneth E.
Robertson, et al., selling all their interest in licens-
ee. Buyer is Brenda J. Butscher, who will own
79.4% of licensee. Principals have no other broad-
cast interests. Filed April 29.

8 WMBH(AM)-KKUZ(FM) Joplin, MO (AM:
BAL920422HY; 1450 khz; 1 kw-U; FM: 102,5 mhz;
100 kw; ant. 410 ft.}—Seeks assignment of license
from Demaree Media Inc. o Hendren-McChristian
Communications for $1.2 million (see KKID-AM-FM
Sallisaw, OK, below). Filed April 22,

® WBNJ(FM) Cape May Court House, NJ
(BALHS20430GE; 105.5 mhz; 3 kw; ant. 294 ft.)—
Seeks assignment of license from Gateway Broad-
casting Corp. 1o The Avalon Group for $850,000
("In Brief,” May 4). Seller is headed by Joseph M.
isabel, and is licensee of WCSS(AM)-WKOL-FM
Amsterdam, N.Y., as well as cable TV system. Buy-
er is headed by Donald W. Greth, radio talk show
host in Reading, PA; he has no other broadcast
interests. Filed April 30.

8 KKID-AM-FM Sallisaw, OK (BAL920422EA;
1560 khz; 250 w-D)—Seeks assignment of license
from Demaree Media Inc. to Hendren-McChristian
Communications for $1.2 million. Purchase in-
cludes KFAY-FM Hunstville and KOLX({FM) Barling,
both Arkansas, and WMBH(AM)-KKUZ(FM) Joplin,
MO (see above). Seller is headed by L. Patrick
Demaree, and is also licensee of KFAX(AM) Far-
mington, KKEG(FM) Fayetteville, KOLZ(FM) Ben-
tonville and KZNG(AM)-KQUS-FM Hot Springs. all
Arkansas, and KXUS(FM) Springfield, MO. Buyer
is headed by general partners Kim D. Hendren and

Norman D. McChristian. McChristian is limiled part-
ner in permittee of KDAB(FM) Prairie Grove, AR.
Filed April 22.

8 KGFF(AM) Shawnee, OK (BAL920427EC; 1450
khz; 1 kw-U—Seeks assignment of license from
Stautter Communications inc. 1o Overland Commu-
nications Inc. for $150,000. Seller is headed by
John H. Stauifer, and owns KCOY-TV Santa Maria,
CA; KMIZ(TV) Columbia, MO; WIBW-AM-FM-TV
Topeka, KS; KGWN-TV Cheyenne and KGWC-TV
Casper, both Wyoming, and KGNC(AM)-KMLT(FM)
Amarillo, TX. Buyer is headed by Danny B. Over-
land, and has no other broadcast interests. Filed
April 27.

8 WMDR(AM) Alcoa, TN (BTC920427EB; 1470
khz; 1 kw-D)y—Seeks transfer of control from Blount
County Broadcasting Corp. to James E. Ledford for
$122,600. Sellers are Charles W. Johnson and
Walker Johnson, selling their 51% of licensee. Buy-
er has no other broadcast interests. Filed April 27,

8 KDSI(AM)}-KQNN(FM) Alice, TX (AM: BA-
L920428EB; 1070 khz; 1 kw-U; FM: 82.1 mhz; 3 kw;
ant. 300 #t.)—Seeks assignment of ficense from
Bruton Broadcast Communications Inc. t0 Alice Ra-

, dio Co. Inc.; seller defaulted on June 1991 note for

principal amount of $425,000. Bruton Broadcast is
also selling KNGV(FM) Kingsville, TX (see below).
Seller is headed by Robert R. Bruton, and has no
other broadcast interests. Buyer is headed by
George W. Marti, who has interests in licensee of
KCLE{AM) Cleburne, KBAL{AM) San Saba, and is
permittee of KCLW(FM) Glen Rose, all Texas. His
daughter, Michelle Marti, is purchasing KNGV{FM)
Kingsville, TX, from assignor. Filed April 28.

8 KNGV(FM) Kingsville, TX (BALH920428GF;
92.7 mhz; 3 kw; ant, 210 ft.)—Seeks assignment of
license from Bruton Broadcast Communications
Inc. to Kingsville Radio Co. Inc.; seller defaulted on
payment to Kingsville Radio Co. for principal
amount of $425000. Bruton is also selling
KDS1(AM)-KQNN(FM) Alice, TX (see above). Sell-
er is headed by Robert R. Bruton, and has no other
broadcast interests. Buyer is headed by Michelle S.
Marti. Her father, George W. Marti, is purchasing
KDSI(AM)}-KQNN(FM) Alice, TX, from assignor.
Filed April 28.

8 KMMZ(AM) San Antonlo, TX (BAL920422EC;
1480 khz; 2.5 kw-D, 90 w-N)—Seeks assignmenl of
license from Vision Communications Inc. to Martin
Broadcasting Inc. for $150,000, Seller is headed by
John Hiatt, and is licensee of KKYX(FM) Terreli
Hills, TX. Brian Applegate, director, is chairman of
licensee of KCAL-FM Redlands, CA. Eighty percent
of Vision Communications is held by Alta Il Lid.,
which has application pending for assignment of
WCWA(AM)-WIOT(FM) Toledo and WZRZ(FM)
Hamilton, both Ohio (see "For the Record,” May 4).
Buyer is headed by Darrell E. Martin, and is licens-
ee of KANI(AM) Wharton and KSSQ(AM) Conroe,
both Texas. Martin is also 81% shareholder of li-
censee of KWWJ(AM) Baytown, TX, and sole
shareholder of licensee of KFIT(AM) Lockhart, TX.
Filed April 22,

a WFMR(FM) Menomonee Falls, wi
(BALHS20423HM; 98.3 mhz; 6 kw; ant. 328 ft.}—
Seeks assignment of license from Capital Classics
Inc. to Harris Classical Broadcasting Co.; asset
purchase agreement will be filed as amendment in
near future. Seller is headed by Robert L. Caulfield,
and has no other broadcast interests. Buyer is
headed by Richard H. Harris, and is 50% Stockhold-
er of licensee of WSPB(AM) Sarasota, FL. Filed
April 23,

Actions
® KYAK(AM)-KGOT(FM) Anchorage, AK (AM:
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BALH911028ED: 101.3 mhz; 26 kw: ant. -66 fi.)
Bismissed app. of assignment of license from
KGOT Corp. to Alaska Broadcast Communications
Inc. far $1.225 million ("Changing Hands." Oct. 28)
Sale includes KIAK-AM-FM Fairbanks, AK (see be-
low). Sale for stations last January for estimated
$3.1  million-$3.5 million.  which  included
KTRW(AM)-KZZU(FM) Spokane. WA. fell through
("Changing Hands.” Jan. 7). Seller is subsidiary of
Olympia Broadcasting Corp., headed by Archie Ko-
vanen, and will continue to own KTRW(AM)-
KZZU(FM) Spokane. WA; it also owns Olympia
Broadcasting Network. Buyer is headed by E. Roy
Paschal, and is licensee of KINO(AM)-KTKU{FM)
Juneau. KTKN{AM)-KGTW(FM} Kelchikan and
KIFW (AM)-KSBZ(FM) Sitka. all Alaska. Action April
29.

= KYAK(AM)-KGOT(FM) Anchorage (AM: BA-
L920123EA: 650 khz: 50 kw-U. FM: BAL-
H920123EB: 101.3 mhz; 26 kw: ant. -66 ft.)—Dfs-
missed app. of assignment of license from Alaska
Broadcast Communications Inc. to Alpha Broad-
casting Corp. for $1.225 million. Purchase includes
KIAK-AM-FM Fairbanks. AK (see below). Station
was purchased last year for same price. Seller is
headed by E. Roy Paschal. and is licensee of
KJNO(AM)-KTKU(FM) Juneau. KTKN{AM)-
KGTW(FM) Kelchikan and KIFW({AM)-KSBZ(FM)
Sitka. all Alaska. Buyer is headed by David E.
Hartman, and has no other broadcast interests.
Action April 29

s KIAK-AM-FM Fairbanks, AK (BAL911028EA:
970 khz: 5 kw-U: FM: BALH911028EB: 102.5 mhz;
25 kw: ant. -89.5 ft.)—Dismissed app. of assign-
ment of license from KQRZ Corp. 10 Alaska Broad-
cast Communications Inc. for $1.225 million. Sale
nciudes KYAK(AM)-KGOT(FM) Anchorage, AK
{see above). Action April 29.

8 KIAK-AM-FM  Fairbanks, AK (AM: BA-
L920123EC; 970 khz: 5 kw-U)—Dismlssed app. of
assignment of license from Alaska Broadcast Com-
munications Inc. to Alpha Broadcasting Corp. for
£1.225 milion. Purchase includes KYAK(AM-

KGOT(FM) Anchorage (see above). Action Jan. 23. | James Ray have interests in WFLE-AM-FM Fle-
® WYAZ(FM) Lumpkin, GA (BTCH920204HJ; 99.3 | Mingsburg and WAKY(FM)-WGRK(FM) Greens-

mhz: 50 kw: ant. 150 m.)—Granted transfer of con-
trol of licensee Radio Lumpkin for $41,044.26,
$31.044 in assumption of liabilities. Seller is Mary
A. Butts. and has no other broadcast interests.
Buyer is Robert W. Blshop Sr., limited partner in
permittee of WVPI{FM) Macon, GA, which has filed
application to assign its license to Radio Macon
Inc., in which Bishop owns 10% of voling stock.
Charles D. Harrell. who owns 12.5% of licensee,
also owns 5% of voting stock of Radio Macon Inc.
Action April 24,

B WQRL(FM) Benton, IL (BAPLH920214HF; 106.3
mhz: 3 kw: ant. 300 ft.)—Granted assignment of CP
from Lanmar Broadcasting Inc. to Dana Communi-
cations Corp. for $250,000. Seller is headed by
Thomas S. Land. He and vice president David H
Land have interests in WFIW-AM-FM Fairfield, IL.
Buyer is headed by Dana R. Withers, who has
interests in licensee of KAVU-TV Victona, TX, and
in permittee of WQHC{FM) Nashville, IL. Action
April 28.

m WSKT(FM) Spencet, IN (BALH920225HX; 92.7
mhz: 1t kw: ant. 480 ft.)—Granted assignment of
license from RCR Communications Inc. to Spencer
Communications Inc. for no cash consideration;
RCR Communications Inc. is in default on obliga-
tions totalling $29,000. Seller is headed by Russ
Algood and Ronald L. Gates. and has no other
broadcast interests. Buyer is headed by Leonard
White: his daughter. Kathy W. Williams, is permittee
of WZYG(FM) Eletsville, IN. Action April 22

8 WEKG(AM)-WJSN-FM  Jacksen, KY (AM:
BTC920228HQ: 810 khz: 5 kw-D; FM:
BTCHY920228HR: 97.7 mhz; 580 w; ant. 610 ft)}—
Granted transfer of control of licensee Intermoun-
tain Broadcasting Co. Inc. for $175,000 in stock
redemption agreement. Seller is A. Dale Bryant
licensee will redeem and purchase all of Bryant's
50% interest. Licensee is headed by James M. and
Gioria M. Ray. husband and wite. Bryant and

burg. both Kentucky. Action April 30.

8 WATB-FM South Yarmouth, MA
(BTCH911211HV; 103.9 mhz: 3 kw. ant. 100 ft.)—
Granted transfer of control from Cape Cod Radio
Inc. to WATD Inc. for $175.000. Seller is headed by
John W. Miller and has no other broadcast inter-
ests. Buyer 1s headed by Edward F. Perry Jr.. who
is 80% stockhotder in Marshfield Broadcasting Co.
Inc.. licensee of WATD-FM Marshfield. Mass. Di-
rector Maida Thompson is 10% stockholder in Me-
trosouth Broadcasting Inc.. licensee of WMSX(AM)
Brockton. Mass. Action April 24.

u WTCF(FM) Carrollton, MI (BTCH920316HJ:
100.5 mhz; 3 kw; ant. 328 ft.)—Granted transfer of
control of Mid-America Broadcasting Inc.; transfer
is recapitalization of licensee through issuance of
11,000 shares of stock at S1 per share. Transferor.
John J. Carroll Jr.. is transferring 17.7% of his 51%
interest to transferees Robert L. Friedle and Rich-
ard J. Doud Jr.. three principals will each have
33.3% voting stock. John J. Carroll Jr. is 33.6%
stockholder of licensee of WIOS{AM)-WKJC(FM)
Tawas Cly. M. His father. John J. Carroll Sr.. is
64.4% stockholder. Action April 28,

m WJRT(TV) Flint, Ml (BTCCT920228KF; ch. 12;
316 kw-V; 31.6 kw-A: ant. 940 ftt.)—Granted trans-
fer of control of licensee SJL-KSN Ltd. to Media-
Communications Panners Lid.: transferee currently
owns 5.587.5 shares of class B non-voting stock of
SJL-Michigan. subsidiary of licensee, and proposes
to convert it 1o voling common stock of SJL-Michi-
gan. Licensee 1s headed by George D. Lilly, Robert
D. McCurdy and David Dletz. and is parent compa-
ny of licensees of KSNT(TV) Topeka. KSNW(TV)
Wichita, KSNG(TV) Garden City and KSNC(TV)
Great Bend. all Kansas. and KSNK(TV) McCook.
NE. Lilly is also 100% owner of licensee of
KTVQ({TV) Billings. MT. and has interests in
WSTM(TV) Syracuse. NY. Action April 28.

B KLDZ(FM) Lincoln, NE |BALH920228HV; 95.1

Seeing (or hearing) is believing:
The deadly force-of a tornado can only be experienced. But through TV and radio, peocple can get a feeling for
what a tornado is like and an understanding of how to survive.

That's why we're offering:

* Two 30-second TV public service announcements depicting life-or-death decisions during a tornado.

= Two 30-second radioc spots with a similar survival message.

Alsc available for TV: a 10-minute program, "Funnel Facts

and Fables,” produced for the National Coordinating
Council on Emergency Management. This light but
meaningful program dispels tornado myths while getting

across a survival message.

State Farm Fire and Casualty Company, in cooperation
with NCCEM, developed these noncommercial
announcements and offers them free as a public service.
To ordeér, simply write and specify if you want the radio
PSAs, the TV PSAs or both the TV PSAs and the 10-minute
video. (Specify 1/2 inch or 3/4 inch videos.)

Funnel Facts

Pubiic Relations Department
State Farm Insurance

One State Farm Plaza
Bioomington, IL 61710

STATE FARM
@
@@
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mhz; 50 kw; ant. 287 ft.)—Granted assignment of
license from Kemptf Communications Inc.'to Radio
One Lincoln Inc. for $765.000 (“Changing Hands."
March 18). Seller is headed by William Rice, re-
ceiver. and is also receiver lor KWZD(FM) Hamlin
(Abilene), TX, and WKKI(FM) Celina, OH. Buyer is
headed by Raymond A. Lamb. and is 100% owner
of licensees of KTTT(AM)-KWMG({FM) Columbus,
NE: KQAD{AM)-KLQL(FM) Luverne, MN; KBRK-
AM-FM Brookings and KIJV(AM)-KGTR(FM) Hu-
ron, both South Dakota. Action March 27.

u WSHQ-FM Cobieskiil and WNYJ(FM) Rotter-
dam, both New York (WSHQ:
AMBTCH891122HE; 103.5 mhz; 50 kw: ant. 152 fi.;
WNYJ: BTCH891122HF; 98.3 mhz; 3 kw; ant. 91
ft.)—Dimissed app. of assignment of license from
Bruce M. Lyons to Michael R. Spector and John H.
Spector, brothers, for assumption of financial liabil-
ities. Seller has no other broadcast interests. Buy-
er has no other broadcast interests. Action April 23.

a WYCV(AM) Granite Falls, NC (BTC920220EC;
900 khz; 500 w-D, 251 w-N)—Granted transfer of
control of Freedom Broadcasting Corp. for $75.000.
Seller is Hugh Merton Jr., and has no other broad-
cast interests. Buyer is Marvin L. Sizemore, and
has no other breadcast interests. Action April 29,

a1 KGW({AM)-KINK(FM) Portland, OR
(BTC920203EA; ©20 khz; 5 kw-U; FM:
BTCH920203EB: 101.9 mhz: 100 kw; ant. 1,610
ft.)—Granted transfer of control from Portland Ra-
dio Inc. to KINK Inc. for $11.5 million. Seller was
substidiary of King Broadcasting Co.; it has nc other
broadcast interests. Buyer is headed by R. Ken-
neth Conner and is backed by Luis G. Nogales,
Lombard Investiments, Kingscross UK Partners Lid
(35.897% voting stock) and Nogales Reed Corpo-
ration {64.103% voting stock); it has no other broad-
cast interests. Action May 4.

a WMPA(FM) Mansfield, PA (BAPH920211GH;
92.3 mhz; 417 w: ant. 866 ft.)—Granted assignment
of CP from Jennifer Lamb to Penn Central Broad-
casting Inc. for $3,000. Seller has no other broad-
casl interests. Buyer is headed by Harold G.
Fulmer 1, who is 100% shareholder of licensees of
WMIM(AM)-WSPI-FM Mt. Carmel-Shamokin.
WMHU(FM) Renovo. WKHL-AM-FM Hughesville-
Salladasburg, WXKU(AM)-WQXA(FM) York,
WXKW(AM) Allentown, WMGH(AM) Tamaqua. and
WLSH(AM) Lansford, all Pennsylvania, and LPTV
WO9BL Williamsport, PA. Action April 24,

u KORQ-AM-FM Abilene, TX (AM: BTCI00222EA;
1340 khz: 1 kw-U: FM: BTCHS00222E8B; 100.7
mhz; 100 kw; ant. 1,260 ft.)—Granted transfer of 8BS
shares of ownership stock from Adcomm of Great
Falls Inc. to Stephen Marriott for $1,000. Seller is
headed by Stephen M. Adams. Stock includes in-
terest in KLSF(FM) Amarillo and KMND(AM)-
KLSF(FM) Midiand, both Texas, and KEIN{AM)-
KLFM-FM Great Falls, MT. Buyer has 44% interest
in California Radio Inc., licensee of KDJQ(FM) Red
Bluff, CA, and 44% interest in Golden Bear-1
Broadcasting Inc., proposed assignor of KZHT-FM
Provo, UT. Action April 23,

8 KJTX(FM) Jefferson, TX (BALH92021BGH;
104.5 mhz; 1.674 kw; ant. 426 ft.)—Granted assign-
ment of license from DLB Broadcasting to Pen
Broadcasting. Inc. for $150,000. Seller is headed
by general partners Leona Boyd, son David Boyd
and Willlam Davis, and has interests in KITO(FM)
Vinita. OK. Buyer is headed by Patrick L. Tumer.
a:d has no other breadcast interests. Action April
24.

NEW STATIONS

Actions

a Pinckneyville, IL (BPHB891013MG)—Dismissed
app. of O.L. Turner for 104.3 mhz: 3 kw: ant. 100 m.
Address: 701 Commercial. Harrisburg. IL 62946.
Applicant has no other broadcast interests. Action
April 28.

a *Warsaw, NY (BPED900405MK)—Granted app.
of Family Life Ministries Radio Inc. for 8.3 mhz: 7
kw: ant. 150 m. Address: 7634 Campbell Rd. Bath.
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NY 14810. Applicant is headed by Richard Snavely. | 1o change ERP: .18 (V).

and is licensee of WCIK(FM} New York, and is
permittee  of  non-commercial  educational
WCIH(FM) Elmira, WCID(FM} Friendship and
WCII(FM) Spencer, all New York. Action April 29,

m Semora, NC (BPH861126NF)—Dismissed app.
of Semora FM Inc. for 106.7 mhz: 3 kw; ant. 328 m.
Address: PO Box 131, Semora NC 27343. Appli-
cant is headed by A. Thomas Bowes. who aiso has
interests in licensee of WYNC(AM) Yanceyvilie.
NC. Action April 27.

m Semora, NC (861126NI)—Granted app. of Se-
mora Beg. Inc. for 106.7 mhz: 3 kw: ant. 328 m.
Address: 302 S Lamar St.. Box 223, Roxboro. NC
27573. Applicant is headed by Harry Myers. and
has no other broadcast interests. Action April 27.

u Mariboro, VT (BEPHBI0705MA}—Returned app.
of Route Nine Bcg. for 101.5 mhz: 1.1 kw: ant. 163
m. Address: Marlboro Rd.. PO Box 2108. W Brattle-
boro, VT 05301. Applicant is headed by Marrian
Akley, and has no other broadcast interesis. Action
April 23.

FACILITIES CHANGES

Applications

AM'S

m Bogalusa, LA WBOX(AM) 920 khz—April 24 ap-
plication of Bogue Chitto Communication Company

for CP to change hrs of operation from unlimited to
daytime only.

m Franklin, NC WAJA({AM) 1480 khz—April 27 ap-
phication of Macon Broadcasting Company for CP to
add night service with 54 watts.

m Richmond, VA WRNL({AM) 910 khz—April 28
application of Capitol Broadcasting Co. of Va. Inc.
for mod. of CP (BP900713AD) to reduce nighttime
power to 1.5 kw. and make chngs in nighttime
antenna system.

m Weston, WV WHAW(AM) 980 khz—Apnl 21 ap-
plication of Stonewall Broadcasting Corp. for CP to
correct coordinates 1o 39 02 25 - 80 27 16.

M's

m Texarkana, AR KTOY{FM) 104.7 mhz—Agpril 23
application of Jo-Al Broadcasting Inc. for mod. of
CP (BPH-880616MP) to change: ERP: 3 kw {(H&V):
TL: 1.15 miles east of Leary. Bowie County. TX.

& Burney, CA KNCA(FM) 89.7 mhz—April 22 appli-
cation of Oregon State Board of Higher Education
for mod. of CP (BPED-830427MB) 1o make

changes: ant.. 446.7 m.. TL: Hatchet Min.. 9.3 km
from Burngy on bearing of N265E.

a Americus, GA WISK-FM 97.7 mhz—April 10 ap-
plication of Sumter Broadcasting Co. for CP to
change ERP: 25 kw (H&V): ant.: 92 m.: change
class te C3 (per MM docket #91-224).

m Agana, GU KOLG(FM) 90.9 mhz—April 22 appli-
cation of Catholic Educ. Archdiocese of Agana for
med. of CP (BPED-890830MD) to change: ant.:
154 m.; TL: St. Dominic’s Senior Citizen Home. Mt
Barrigada.

a Sheldon, 1A KIWA-FM 105.5 mhz—April 15 ap-
plication of Sheldon Broadcasting Company Inc. for
CP to change ERP: 50 kw (H&V): anl.: 552 m.:
change freq. from 105.5 TO 105.3: change 1o class
C2 (per MM docket #90-532).

s Eimwood, IL WFYR(FM) 97.3 mhz—Aprit 23 ap-
plicaticn of Rainbow Broadcasting Company for
mod. of CP (BPH-881221MT) to change: ERP: 15.5
kw (H&V): ant.: 128 m.: TL: 1.6 km south of Kikpa-
poo. IL. adjacent to 1-74. Peoria County, IL.

m Pontiac, IL WJEZ(FM) 93.7 mhz—April 21 appli-
cation of Livingston County Besters Inc. for CP o
make changes: ERP: 3 kw (H&V), ant.: 140.m., TL:
183 m. east of Road 1200E. .4 km N of Road
1300N. Livingston County. Pontiac.

m Indianapolis WEDM(FM) 91.1 mhz—April 23 ap-
plication of Metropolitan Sch. Dist. of Warren for CP

= Morehead, KY WWDQ(FM) 96.3 mhz—April 20
application of Galeway Radio Works Inc. for mod.
of CP (BPH-901115MG) to change to nondirection-
al antenna.

um Topsham, ME WLLB(FM) 955 mhz—April 22
application of Kirkley Paige Beal for mod. of CP
(BPH-860507PX) to change: ERP: 3 kw (H&V):
ant.: 139 m.

= Qcean Pines, MD WZJO(FM) 97.1 mhz—April 23
application of Ocean Pines Broadcasting Company
for mod. of CP (BPH-870406KH) to change: ERP:
2.1 kw: (H&V): ant.: 120 m.; TL: at intersection of
Route #589 and Highway 90.

m (Qscoda, M WCLS(FM) 100.1 mhz—April 15 ap-
plication of Todd A. Mohr for mod. of CP (BPH-
851216MM) 1o change frequency: 100.7 mhz: ERP
20.5 kw H&V: ant. 110 m.: ¢class C3: TL: approx 2
mi SE of Mikado, Alcona County. MI. aprox 1 mi.
south of Mikado Rd. (county road F-30) on Coville
Rd. (per docket #90-319).

u Goiden Valley, MN KQRS-FM 92.5 mhz—April
21 application of KQRS Inc. for CP to make
changes: ERP: 40 kw (H&V).

m Bend, OR KOAB-FM 91.3 mhz—April 23 applica-
tion of Oregon Commission on Public Besting for
med. of CP (BPED-841018IG) to relocale main stu-
dio outside of community of license: 7140 SW Mac-
adam Avenue, Portland, OR.

a Eugene, OR KWVA(FM) 88.1 mhz—April 24 ap-
plication of University of Oregon Foundation for
mod. of CP (BED-880531MT) to make changes:
ERP: -17.2 m.: ant.; .5 kw (H&V). TL: roof of P.L.C.
building on University of Oregon campus at inter-
section of Kincade and 14 Ave.

m Pendleton, OR KRBM(FM) 90.9 mhz—April 23
application of State of Oregon. Comm. on Public
Bcstg.. for mod. of CP (BPED-860114MG) to relo-
cate main studio outside of community of icense;
7140 SW Macadam Avenue. Portland. OR.

u Mt. Carmel, PA WXMH(FM) 99.7 mhz—April 21
application of H & P Communications Ltd. for mod.
of CP (BPH-880217MT) to make changes: ant.: 197
m.. TL: .2 km north of SR 54. hamlet of Natalie.
township of Mount Carmel. Northumberland Coun-
ty. PA.

Actions

AM's

a Black Canyon, AZ KUET{AM) 7 t0 khz—Granied
app. of Statewide Broadcasters inc. (BMP-
900405CP) for med. of CP (BP-8700330AL) to add

night service with 4.2 kw, and make changes in
antenna system. Action April 28.

a Camdenton, MQ KFXE(AM) 1520 khz—Granted
app. of Lake Broadcasting Inc. (BMP-900328Al) for
med. of CP (BPBS0731AH) to incrse power to 10
kw-day. 4.2 kw-CH. and make changes in antenna
system. Action April 29,

M's

a Bentonville, AR KOLZ(FM) 98.3 mhz—Returned
app. of Demaree Media inc. (BPH-92032018) for
CP to change: ERP: 10.55 kw (H&V): ant.: 152 m.:
TL: on Fitzgerald Mountain, approximately 3.4 km
northeast of Springdale. AR: change class to C3
{(per MM docket #91-124. per fee section 4-22-92).
Action April 22.

m Fayetteville, AR KKEG(FM) 92.1 mhz—Dis-
missed app. of Demaree Media Inc. (BPH-
9108161E) for CP to change ERP: 14 kw (H&V):
ant.; 118 m.; TL: 2.4 km north of Goshen. AR. in
Washington County: change 1o class C3 (per MM
docket #90-201). Action April 24,

& Jonesboro, AR KJBR(FM) 101.9 mhz—Granted
app. of Patteson Brothers Inc. (BMPH-320316IE)
for mod. of CP (BPH-870220IB) to change antenna
supporting structure. Action April 30.

m Yellville, AR KCTT-FM 97.7 mhz—Granted app.
of A & J Broadcasting Company {BPH-920109IE)
for CP to change ERP: 50 kw (H&V): ant.; 116 m.;
TL: 4.2 km northeast of Bellfonte. AR, on bearing of
19 degrees: class: C2 (per MM docket #87-5635).
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Action April 27.

2 Burney, CA KNCA(FM) 89.7 mhz—Granted app.
of Oregon State Board of Higher Education
(BMPED-9204221A) for mod. of CP (BPED-
890427MB) to change ant.: 446.7 m.: TL: Hatchet
Mtn.. 9.3 km from Burney. CA, on bearing of N26SE
40 52 30 - 121 46 14. Action Apnl 29.

= Central Valley, CA KNNN{FM) 99.3 mhz—Re-
turned app. of Quality Broadcasters of Calif. Lid.
(BPH-920228IG) for CP tc change ant.: 100 m..
change to class C3 (per docket #90-440). Action
April 21,

= Marysville, CA KRFD-FM 99.9 mhz—Granted
app. of River Cities Radio Ltd. (BMPH-911223IE)
tor mod. of CP (BPH-800105IE) to change ant.: 665
m. Action Aprl 24.

= Santa Cruz, CA KZSC(FM) 88.1 mhz—Granted
app. of Regents of Univ. of Calif. (BPED-
910918ME) for CP to correct coordinates of BLED-
800811A0: 37 00 10 - 122 03 05. Action April 30,

= Hayden, CO KIDN-FM 959 mhz—Granted app.
of Gardiner Broadcast Partners Ltd. (BMPH-
920219IF) for mod. of CP (BPH-910225IA) to
change TL: Chavez Peak. approximately 15.8 km
ESE of Hayden. Action April 29.

= New Port Richey, FL. WLPJ(FM) 91.5 mhz—
Granted app. of Showem Inc. (BPED-88113010) for
CP 1o change ERP: 25 KW (H&V): ant.: 119.3 m.;
TL: .5 mile east of We Road and 7th Avenue near
Spring Hill. FL: change to class C2. Action April 24.

= Claxton, GA WCLA-FM 107.1 mhz—Granted
app. of Evans County BCing. Co. Inc. (BPH-
911015IC) for CP to change ERP: 25 kw (H&V):
ant.: 100 m. TL: .6 km NNE of US 301 and US 280
intersection. Evans County. Claxton. change freq.
from 107.1 to 107.3. change to class C3 (per MM
docket #980-536). Action Apnl 29.

u Wrens, GA WAKB(FM) 96.9 mhz—Granted app.
of Advertisement Network Systems Inc. (BMPH-
9202201D) for mod. of CP (BPH-9103251A) to
change ERP: 14.5 kw (H&V). ant.: 131 m.: TL:
Louisville Road. 1.6 km northeast of Keysville,
Burke County. GA: change frequency to 96.9 and
class to C3 (per MM docket #89-418). Action April
30.

u Orofino, ID KLER-FM 95.3 mhz—Dismissed app.
of 4-K Radio Inc. (BPH-900816I0) for CP tc change
antenna supporting structure: ant.: 237 m., TL: on
Eureka Ridge. 3 mi N. of Orofina, ERP 1.5 kw H&V,
change to class C3 (per docket #89-175). Action
April 23.

u Louisville, KY WAMZ(FM) 97.5 mhz—Granted
app. of Clear Channel Communications Inc. (BPH-
910618IF) for CP to change ant.: 198 m.. TL: ap-
prox. .4 km east of intersection of Holsclaw Hill
Road and Brooks Hill Road. Bullitt County. KY.
Action April 24,

u Louisville, KY WTFX(FM) 100.5 mhz—Granted
app. of Louisvile Broadcasters Lid. (BMPH-
920124IC) for mod. of CP (BPH-880126NZ) tc
change: ERP: 50 kw {H&V). TL: approximately .4
km east of intersection of Holsclaw Hill Road and
Brooks Hill Road, Bullit County, KY. Action April 24.

= Winona, MN KAGE-FM 95.3 mhz—Granted app.
of Kage Inc. (BPH-901018!B) for CP to make
changes: ERP: 10.9 kw (H&V), ant.: 151 m,
change channel 237A to channel 237C3 (per MM
docket #89-428). Action April 30.

=u Cassville, MO KZRK(FM) 100.1 mhz—Granted
app. of Kevin M. and Paincia W. Wedlinger (BMPH-
911223I1C) for mod. of CP (BPH-880629MA) lo
change ERP: 2.72: ant.: 149 m.: TL: land sec. #12.
twn. #22-N, range #27. Barry County. MO: nearest
town is Hilltop. MO, 3.3 miles northwesl. Action
April 27.

= Chaffee, MO KYRX(FM) 104.7 mhz—Granted
app. of Chartres Media Inc. (BPH-810926IH) for CP
to change ERP: 6 kw (H&V). Action April 30.

= Houston, MO KUNQ(FM) 99.3 mhz—Granted
app. of Texas County Radio Inc. {BPH-811208IE)
for CP te change ERP: 26 kw: ant.: 207 m.; TL: 400
m. NE of US Route 63. approximately 7 km SE of
Cabol in Texas Co.. MO: change to class C2 (per

IF YOUR BUSINESS IS

e MSO
* Rep
e Station

e Advertiser
e Agency
e Network

YOU NEED

THE PROGRAM BOOK

YOUR “‘PREVIEW’’ OF THE
TV SEASON!

Handy Pocket-sized format (4°’x9”’)
More than 150 pages of listings!

The Program Book is a new, comprehensive, advance
compilation of all pilots and commitments for Series,
Miniseries and Specials competing for the Fall 1992
schedules of:

¢ ABC, CBS, FOX 1
and NBC

e First-run
syndication

e Advertiser-
supported
U.S. cable
networks

Just three excerpts of the hundreds of listings you'll find in The Program Book

All programs indexed by

= natwork/distributor/cable

= [rogram lyps

» studio/production company
= actorstwriters/directors

Each program listing covers:

= chow format & program fype

= piotline * performing and. . .
# ctudio/producer = production talent

The Program Book: Thorough, objective, useful & invaluable!
CALL NOW TO ORDER YOUR COPY (limited supply available)
Phone: 1-800-552-3632

Credit Card Orders (MasterCard and VISA only): $14.95 per
copy includes postage & handling.

INTERNATIONAL ORDERS: Please add these Air Mail postage amounts,
PER BOOK: CANADA ($2.50)/MEXICO ($3.00)/ALL OTHERS ($8.00)

By mail: Send check to: Daily Variety, 5700 Wilshire Blvd., Suite 120,
Los Angeles, CA 90036.
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MM docket #90-619). Action Apnl 24,

a Kearney, NE KRNY{FM) 102.3 mhz—Granted
app. of Nebraska Media Concepts Inc. (BPH-
9008161A) for CP to change ERP: 25 kw (NV):
change to class C3 (per MM docket #89-247). Ac-
tion Apnl 28,

a Concord, NC WPEG{FM) 97.9 mhz—Granted
app. of Brdcsting Pariners of Charlotte Inc. (BMPH-
910823IB) for CP to change ERP: 93.6 kw (H&V):
ant.: 491 m. Action April 30.

a Fairmont, NC WSTS(FM) 100.9 mhz—Granted
app. of Pro Media Inc. (BPH-911224IF) for CP 1o
make changes: ERP: 50 kw {(H&V): ant.: 150 m.;
TL: .4 miles south of intersection of State Rd. 1415
and State Rd. 1352 in Celumbus County. NC. 3.55
miles south of Cerro Gordo. NC: change to class
C2 (per MM docket #90-32). Action April 28.

a Manchester, OH WAGX(FM) 101.3 mhz—Grant-
ed app. of Jewell Schaeffer Broadcasting Co.
(BMPH-920115iK) for mod. of CP (BPH-
890223ME) to change TL: approx. 183 m. north of
intersection of Spring Hollow Rd. and Rte. 10. n
Plumville, KY. in Mascn County. KY: ant.: 91 m,
Action April 29.

a Bend, OR KQAK(FM) 105.7 mhz—Granted app.
of JUP Broadcasting Inc. {BPH-911224IE} for CP to
make changes: ERP: 40 kw (H&V). change 1o chan-
nel 289C1 (per docket #89-591). Acticn April 30.

# Harbeck-Fruitdale, OR KAJO-FM 98.3 mhz—
Granted app. of Grants Pass Broadcasting Corp.
(BMLH-910729KD) for mod. of license to increase
ERP: .130 kw H&V (per MM docket #88-375). Ac-
tion May 1.

a Crossville, TN WXVL(FM) 99.3 mhz—Granted
app. of Crossville Radio Inc. (BPH-910424I1) for CP
10 change ERP: 6 kw H&V. Action April 24.

a Crossville, TN WXVL(FM) 99.3 mhz—Forieited
and cancelled app. of Crossville Radio Inc. (BPH-
870224IN) tor CP to change ant.: 258 fi. and correct
coordinates: 35 57 01 - 85 02 09. Action April 24,

a Huntingdon, TN WVHR(FM} 100.9 mhz—Grant-
ed app. of Milan Broadcasting Company Inc.
(BMLH-910809KA) for med. of icense lo increase
ERP: 6 kw (H&V) (per docket #88-375). Action
Apnl 30.

& Madisonville, TN WYGO(FM) 99.5 mhz-—Dis-
missed app. of Major Broadcasting Corp. (BMPH-
920107IF) for med. of CP (BPH-300518MT) to
make changes: TL: approx. 1.1 km WSW of Roy
Knob. Action April 24.

& Mitlington, TN KPYR(FM) 98.1 mhz——Granted
app. of Diamond Broadcasting Inc. (BMLH-
920127KD) tor med. of license (BLH-880518KB) 1o
change community of license from Oscecla. AR, to
Millingten. TN (per docket #91-78). Action April 27.

® Hallettsville, TX KFSL{FM) 99.9 mhz—Dis-
missed app. of Tom E. Donnelly (BMPH-920110IC)
for mod. of CP (BPH-891207MI) to change ant.: 6
kw H&V: TL: 4 miles ENE of center of Halletsville.
Action April 23.

a Plainview, TX KKYN-FM 103.9 mhz—Granted
app. of Plains Broadcasting (BPH-901113IA) for CP
to make changes: ERP: 25 kw H&V. ant.: 108 m.,
change class to C2. Action April 28.

® Payson, UT KTCE{FM) 92.3 mhz—Dismissed
app. of Moenkopi Communications Inc. (BMPH-
911218IE) for mod. of CP (BPH-880421MM) to
change ERP: .11 kw (H&V) ant.: 675.4 m.: TL: 9 km
NW of Paysen in West Mt. Communications site.
Utah County. Action April 24.

# Rainelle, WV WRRL-FM 95.3 mhz—Granted
app. of R-B Company Inc. (BMLH-911206KD) for
mod. of license (BLH-7285) 10 change to channel
237A (per docket #90-387) and increase ERP to
3.1 kw (per docket #88-375). Action April 23.

a Clintonville, Wi WJMQ(FM) 92.1 mhz—Granted
app. of Sail Communications Corp. (BPH-
911220ID) tor CP to change ERP: 6 kw (H&V):
change freq. from 92.1 to 92.3 (per MM docket
#89-548). Action April 24.

8 Hayward, WI WRLS-FM 921 mhz—Granted
app. of Pine-Aire Broadcasting Corp. Inc. {(BPH-
920113IA) for CP to change ERP: 6 kw (H&V): ant.:
98 m.: change freq. from 92.1 to 92.3: change to
class A (per MM docket #89-620). Action April 30.

ALLOCATIONS

m Rock Valley, IA Proposed subslituling channel
295C3 for Channel 295A at Rack Valley, and madi-

fying CP of KQEP accordingly. Comments are due
June 25. replies July 10. (MM docket 92-99 by
NPRM [DA 92-515] adopted April 23 by Acting
Chief. Allocations Branch. Mass Media Bureau).

a Jacksonville, Pine Knoll Shores, and Harkers
Island, all North Carolina Effective June 18, allot-
ted alternate channel 272A to Pine Knoll Shores.
Filing window for channel 272A at Pine Knoll
Shores and channel 262C1 at Harkers Island: June
19-July 20. (MM Docket 88-40 by R&O [DA 92-507)
adopted April 22 by Acting Chief. Allocations
Branch).

a Chester, Kingstree, Wedgefield and Summer-
ton, all South Carolina Effective June 18. substi-
tuted channel 257C3 for channel 257A and 252A.
and conditionally madified licenses of WDZK-FM
Chester. and WWKT-FM Kingstree, respeclively:
and substituted channel 257A for channel 238A at
Wedgefield. and conditionally modified license of
WIBZ(FM) accordingly. (MM Docket 91-251 by
R&O |DA 92-521] adopted April 24 by Acting Chief.
Allocations Branch).

a Harker Heights, Llano and Temple, all Texas
Effective June 18. substituted Channel 2868C2 for
Channel 288A at Harker Heights. and conditionally
modified license of KLFX accordingly: dismissed
and denied counter proposals for Temple and Lia-
no. (MM docket 89-525 by R&O [DA 92-488) adopt-
ed April 15 by Acting Chief. Allocations Branch).

ACTIONS

# Ormond-By-the-Sea, FL Granted application of
McFayden Broadcasling Limited Partnership for
new FM on channel 2394 in Ormond-By-The-Sea:
denied compeling applications of Gloria Bell Byrd.
Ormond Broadcasting Inc.. deHaro Radio. Lid..
0.8.8. Radio Limited Parinership. BH Broadcasting
Inc.. Agape of Central Fiorida Inc., and Greene
Communications Ltd. (MM Docket 90-277 by Initial
Decision [FCC 920-32) issued April 23 by ALJ Ed-
ward Luton).

2 Crayden, IN Affirmed decision by Review Board
which granted application of Harrison County
Broadcasting Co. for new FM on channel 2298, In

SERVICES

BROADCAST DATABASE

f

-

daizm;opld

Coverage Terrain Shadowing
Allocanon Studies * Direciones
PO. Box 30730 301-652-8822
BetHesda. MD 20814  800-368-5754

; = i =
- 5 i\
i SAOADCAST DATE SERVICEE

A Div. of Moffer. Larson & Joknson. fnc
°AM, FM. TV, H-group databases
* Coverage, allocation and ter-ain studies
° FCC research

703 824-5665 FAX: 703 824-5672

datawornld S

LPTV/TV Translator
Detailed Interference Studies
Regional Directories
Maps - Terrain — Popcount

301-652-8822 800-368-5754

COVMMUNIC A" ION 3
* Radio and Television System Design
» Transmitier and Studio Installation
* Microwave and Satellite
Eng ing and i tion
627 Boulevard
908-245-4833  Kenllworth, N 07033

©§ gfainless, inc.

New Towers, Antenna Structures
Engineering Studies, Modifications
tnspections, Erection, Appraisais
North Wales, PA 19454
215 699-4871 FAX 699-9597

Shisd b E::H!':mleL;, Inc.

=ructura | Consultante

Towers and Antenna Structures
Robert A. Shoolbred, PE.

1049 Morrwon Dive
Charleston, 5.C. 29403 +(303) 577 4681

weem §G Communications

TWFM RF Systems Specialists
RF System Measurements
Tower Erection & Mamtenance

800-824-7865 Tucson, AZ

800-874-5449 Tampa, FL
215-699-6284 N. Wales, PA

@ MM LT ATHOHE, e

RF DESIGN & INSTALLATION SPECIALISTS
LARCAN SOLID STATE TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC & ROYLE TOWER SYSTEMS
14440 CHERRY LANE CT. LAUREL MD 20707
TEL: 301-4968-2200 FAX: 301-498-7952

SERVING BROADCASTERS
FOR OVER FORTY YEARS

(405) 946-5551

Broadcast Video Tape
Gredal Service « Excelient Prices
nﬁ.ﬁﬂgﬁ! I. '4- .ﬂm

WA W T i

New Quallly Slock « Cusiom Reloods
BETACAM ¢ U-MATIC+ VHS

1-800-888-4451

. __ FOR WORLDWIDE
SATELLITE TRANSMISSION

SERVICES CONTACT:

IDE COMMUNICATIONS GROUP

10525 WEST WASHINGTON BL/D.
CULVER CITY, CA 90232-1922
213-870-9000 FAX: 213-838-6374

s TOWER NETWORK
SERVICES
AE RATIONWIDE SERVICE
(305) 9898703

WE . 5TROBE LIGHT SYSTEMS
SERVICE - TOWERS AND ANTENNAS
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PROFESSIONAL CARDS

du Treil, Lundin & Rackley, Inc.
o A 'Subuday of AD. R, FC.

1019 19%th Sirect. N.W., Suite 30
‘Washington, D.C. 20036
Telephone: 202-223-6700

MNowber AFCCE

SILLIMAN AND SILLIMAN
8601 Georgia Ave. #910
Silver Spring, MD 20910

Consuiting Telecommunications Engineers
Two Skyline Place, Suite 800

CONSULTING ENGINEERS

x
San Francisco, California 94128

==CARLT. JONES= COHEN, DIPPELL AND
= R &
Sl | | omesscuven | | ST
CONSULTING ENGINEERS 188 15th. St. , NW. . Suite 608 GLETULGEEL B
7901 YARNWOOD COURT Washington , D.C. 20005 -
SPRINGFIELD, VIRGINIA 22153 (202) 298-2722 T asreron ot “rooon
(703 ) 569-7704 " {202) 898-0111
MEMBER APCCE Ynce 1044 wmbe: AFCCE Member AFCCE
Moffet, Larson & Johnson, Inc. HAMMETT & EDISON. INC.

Jules Cohen & Associates, P.C.
Consulting Electronics Engineers

1725 sl:;‘e'tsfalsoo NW.

ROBERT M. SILLIMAN. P.E. 5. Leesburg Pike 7 es, N.W.
(301) S89.8288 Falls Church, VA 22041 Washington, D.C. 20036

THOMAS 8. SILLIMAN 703 824-5660 m (415) 342-5200 Telephone: (202) 659-3707
(812 ;I 353.’7;‘. e FAX:703—B24-5672 (202) 396-5200 Tofecopy: (202) 659-0360
Member AFCCE Member AFCCE Member AFCCE Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM.FM-TV Engineenng Consultants
Compiete Tower and Rigging Services

“Serving the Brondrant Indusiry

Jor over 30 Years®
Box 807 Bath, Ohio 44210

(216) 659-4440

E. Harold Munn, Jr.,

& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

Mullaney Engineering, Inc.
Comutting Telocommunications Eaginsen
9049 Shady Grove Court
Gaithersburg, MD 20877

301-921.0115
Member AFCCE

HATFIELD & DAWSON
CONSULTING ENGINEERS
4226 SIXTH AVE. N.W.
SEATTLE, WASHINGTON 98107
(206) 783-9151; Facsimile: (206) 789-9834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Registered Professional Engineers
911 Edward Street
Henry. [llinois 61537

(309) 364-3903
Fax (309) 364-3775

STRUCTURAL SYSTEMS
TECHNOLOGY. INC
). Cabat Clioudy. PE.
PRE

DENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers. Existing Towens
Siudhes. Analysis. Design Modificanons,
Inspections. Erecuon. Etc
6867 Eim 5t , McLean, VA 22101 f70d) J56-9765

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

P.0. BOX 180312
DALLAS, TEXAS 75218

TELECOMMUNICATIONS (FCC. FAA)
CHARLES PAUL CROSSNO, P.E.

(214) 321-9140 MEMBER AFCCE

JOHN FX. BROWNE
& ASSOCIATES, RC.
525 Woodward Ave.
Bloomfield Hilis, MI 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS, P.E.

Consulting Radio Engineer
Membetr AFCCE
Post Office Box 1888
Carson City, Nevada 89702

(702) 885-2400

BROADCAST CONSULTANTS
Applications e Inspections
Call Toll-Free

(800) 969-3%00
1515 N Court House Rd, Asfington, VA 22201

/.; —
OMMUNICATIONS TECHNOLOGIES INC.
k BROADCAST ENGINEERING CONSULTANTS

Clarence M. Beverage
Loura M. Mizrahi

P.0. Box 1130. Mariwoa. NJ 08053

(609) 985-0077 - FAX: (609) 985-8124

LAWRENCE L. MORTON
ASSOCIATES

(231 MESA OAKS LANE
MIESA DAKS CAUFORNIA 93434

i LCOMMSURCATIONY, | NGARERS.

LAWRENCE L. MORTON, P.E.
AM < FM s TV

APPLICATIONS ¢ FIELO ENGINEERING
MEMBER AFCCE

(80S) 733-4275 / FAX (BOS) 733-4793

ENGINEERING
Consulting Engineers

P.O. Box 356
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

Radio/Tv Engineering
Company

Sarving Brosdcasters over 35 vears”

George Jacobs

STANLEY BROADCAST

& Assogiates, Inc. ENGINEERING
Consulting Broadcast Engineers Radio and Television
International
Domestic & ”gon& iona Box 24601
Suite 410 "53.‘,,?""3,‘;“‘.‘.’.3 Tempe, Arizona 85282
(301) 587-8800 10 (602) 264-8752

PROFESSIONAL/SERVICE DIRECTORY RATES

52 weeks - $45 per insertion

26 weeks - $60 per insertion
13 weeks - $75 per insertion

There is a one time typesetting charge of $20. Call (202) 659-2340




UNITED STATES DISTRICT COURT
CENTRAL DISTRICT OF CALIFORNIA

UNITED STATES OF AMERICA, Civil No. 74-3599-RJK
Plaintiff, NOTICE FOR PUBLICATION
V.

CBS., INC.,
Defendant.

UNITED STATES OF AMERICA, Civil No. 74-3600-RJK
Plaintiff,
Y.
AMERICAN BROADCASTING
COMPANIES, INC.,

Defendant.

UNITED STATES OF AMERICA, Civil No. 74-3601=RJK
Plaintiff,
V.
NATIONAL BROADCASTING
COMPANY, INC.,

Defendant.

B e L R B e i i

PLEASE TAKE NOTICE that CBS, Inc (“CBS"), American Broadcasting
Companies, Inc. (“ABC") and National Broadcasting Company, Inc. (“NBC"),
defendants in the above-entitled actions, each have filed a motion for an order
modifying the “Consent Judgments” entered in these actions. The Consent
Judgment in the CBS action was entered on July 31, 1880 and modified on
November 19,1986; the Consent Judgment in the ABC action was entered on
November 14, 1980, and the Consent Judgment in the NBC action was entered
on January 26,1978 and modified on September 6, 1984. The plaintiff, the United
States of America, has consented to the entry of such an order, but has reserved
the right to withdraw its consent for at least 70 days after the publication of this
notice.

The complaints in these cases were filed in 1974, and alleged that each
defendant had engaged in restraint of trade and monopolized or was attempting
to monopolize: (i) a “national commercial television prime time entertainment
programs” market, and (ii} each network’s own prime time entertainment
schedule, in violation of sections 1 and 2 of the Sherman Act.

Insofar as they relate to the decree provisions involved in these motions,
the complaints further alleged that each individual network has used its control
over its own prime time schedule to: (i) exclude programs in which it had no
ownership interest from broadcast during prime time hours; and (i) compel
outside program suppliers to grant it financial interests in programs they
produced.

As part of the relief granted in the Consent Judgmenis, the defendant
networks were prohibited from acquiring financial interests or syndication rights in
any programs they broadcast which had been procured from independent
producers.

The proposed modification of the Consent Judgments is limited to the
deletion of Part IV, which enjoins CBS, ABC and NBC from acquiring financial
interests in, or engaging in the syndication of, certain television programs, and the
deletion of Part VI (A), which prohibits, subject to certain exceptions, each
network from conditioning the right to network exhibition of a program on the
receipt of any right or interest from that program'’s producer.

Interested persons may submit written comments concerning this matter
by sending them to Constance K. Robinson, Chief, Communications and Finance
Section, Antitrust Division, Department of Justice, 555 Fourth Street, NW.,
Washington, D.C. 20001 (telephone: 202/514-5621). Such comments must be
received by the Division within the sixty (60} day period established by court
order, and will be filed with the Court by the Government.

The Government has filed a memorandum with the Court setting forth
reasons why the proposed modification is in the public interest. Copies of the
complaints, Consent Judgments, motion papers, the Govemment memorandum,
all comments submitted and all further papers filed with the Court will be available
for inspection at Room 3233, Antitrust Division, United States Department of
Justice, Tenth Street and Pennsylvania Avenue, N.W., Washington, D.C. 20530
(telephone: 202/514-2481), and at the Office of the Clerk of the United States
District Court for the Central District of California, 312 North Spring Street, Los
Angeles, California 90012. Copies of these materials may be obtained from the
Antitrust Division upon request and payment of the copying fee set by the
Department of Justice regulations.

so doing. Commission denied Pruitt and Owen re-
view of that decision. (Report DC-2103. by Com-
mission May 6 by Order [FCC 92-204]).

B Lawrenceburg, KY Approved selllement agree-
menis between Finley Willis Jr.. Anderson Broad-
casting Company Ltd. and Communications: dis-
missed applications of MTW Communications and
Anderson Broadcasting Company Ltd. with preju-
dice: granted apglication of Finley Willis, Jr. for new
FM on channel 271A at Lawrenceburg. (By MO&O
[FCC 92R-35) adopted Agril 30 by Review Board).

B Lake Charles, LA Granted application of B & C
Broadcasling of Lake Charles for new station on
channel 287C2 at Lake Charles. (By MO&Q [FCC
92R-33] adopted April 23 by Review Board).

8 Roswell, LA Denied applications of Georgia Pub-
lic Telecommunications Commission Lowell Maze
Jackson. Ivan M. Miles. Mazo Radic Co.. Robert W.
Rounsaville, Southern Radio Services Inc. and
Eathel Holley: granted application of Johnson
Broadcasting Inc. for new FM on channel 298A at
Roswell. (By Decision [FCC 92R-34] adopted April
23 by Review Board).

8 Charlesten, MO Upheld decision by Mass Media
Bureau which denied South Missouri Broadcasting
Co. Inc. reconsideration of return of its application
for new FM on channel 291A in Chareston. (Report
MM-609. Mass Media Action. by Commission May
1 by MO&O [FCC 92-200)).

® Lincoln, NE Designated for hearing mutually ex-
clusive applications of Joy Public Broadcasting and
Community Family Broadcasting Inc. for new non-
commercial FM on channel 203A at Lincoln. (MM
Docket 92-97 by Order [DA 92-518] adopted April
23 by Chief, Audio Services Division, Mass Media
Bureau).

B Las Vegas Notified KLAS Inc.. licensee of KLAS-
TV Las Vegas that it is apparently liable for forfei-
ture in amount of $12.500 for illegally broadcasting
advertisements for promotions conducted by vari-
ous Las Vegas casinos. which Commission found
1o be lotteries. (By Letter [FCC 92-184] adopted
Agpril 16 by Commission).

® Reading, OH Designated for hearing mutually
exclusive applications of President and Board of
Trustees of Miami University and Southwestern
Ohio Seniors™ Services Inc. for rew noncommercial
FM on channel 207A at Reading. (MM docket 92-98
by Order [DA 92-517] adopted April 23 by Chief.
Audio Services Division).

® Philadelphia Consented to transier control of
WPHL-TV Inc., licensee of WPHL-TV channel 17
{(Ind.). Philadelphia. from Taft Broadcasting Part-
ners Limited Partnership to Tribune Broadcasting
Co.: granted Tribune waiver of mulliple ownership
rules. (By MO&O [FCC 92-194] adopted April 17 by
Commission).

s Chattanooga, TN Granted application of Radio
Chaftanooga Inc. for renewal of ils licenses for
stations WGOW(AM)-WSKZ(FM) subject to EEO
reporting conditions: notified licensee that it is ap-
parently liable for forfeiture of $11.000 for violating
EEO rules, (By MO&0O and NAL [FCC 92-189]
adopted April 16 by Commission).

® Marion, VA Designated for hearing mutually ex-
clusive applications of James Killinger Cornick and
Cope |l Broadcasting Partners for new FM on chan-
nel 278A in Marion. (MM Docket 92-96 by Order
[DA 92-519] adopted April 23 by Chief, Audic Ser-
vices Division).

CALL LETTERS

Applicati

Existing AM
KEWI{AM)

Existing FM
WHVE(FM)

Bernard Bottenberg; Benton, AR

Paxson Enterprises inc.; Cocoa
Beach, FL
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STEVEN LAWRENCE RATTNER

he last few weeks have been

busy for Steven Rattner. He and

the six-person media group that
Rattner founded at Lazard Freres have
been representing Pinelands, first in
its merger agreement with Disney, fol-
lowed two weeks ago by a tender offer
from BHC Communications. They
have just finished helping Adelphia
Communications refinance; are shep-
herding through an investment by Cor-
porate Partners in Continental Cab-
levision, and have been involved in
cable system sales in Philadelphia and
Long Beach, Calif. And those are just
the deals that the 39-year-old invest-
ment banker can talk about.

Rattner’s is a notably successful ca-
reer. In just a few years he led one
investment bank, Morgan Stanley, to
a large number of media financing,
advisory and mergers and acquisitions
assignments, including involvement in
most of the largest cable transactions
of the 1980’s.

Joining Lazard in 1989, he has con-
tinued that record. Says his competitor
and one-time boss at then-Lehman
Brothers, Frederic Seegal, co-head of
corporate finance at Salomon Broth-
ers: *‘Steve has shown an ability to be
successful with two dramatically dif-
ferent franchises [Morgan Stanley and
Lazard].”” Seegal adds that while
Rattner is an aggressive competitor:
**| always find that having Steve on
the other side of the table in a deal
increases the likelihood it will get
done.”’

Helping deals ‘‘get done’’ is theo-
retically second nature to the invest-
ment banking profession. Nonethe-
less, Rattner has managed to achieve
distinction in the role by facilitating
some of the more intransigent mergers
of recent years. One example was ac-
complishing the seemingly hopeless
task of selling a bankrupt New York
Daily News.

Rattner was also publicly credited
with resurrecting, in 1988, a billion-
and-a-half-dollar Storer Cable deal
that had aborted more than once. Ac-
cording to one of those present,
Rattner and his colleagues literally ran

between two Morgan Stanley board
rooms, one of which contained the
buying consortium of Tele-Communi-
cations Inc. and Comcast, the other
with seller Kohlberg Kravis & Roberts
(KKR), and both of which felt antago-
nistic enough to avoid talking directly
to the other.

baggage that some investment bankers
carry.”” A Pinelands director and long-
time acquaintance, Jane Hartley, says
that at the same time he is also unusu-
ally well organized and focused.

If Rattner is an investment banker
with a difference, it is also reflected in
his diverse existence outside of work.
Leading a life bestowed upon the suc-
cessful people of New York, he, his
wife, who is also an investment bank-
er, and four children live in the eter-
nally tony Dakota building on Man-
hattan’s west side. Rattner is a board
member of public station WNET-Tv and
the New York Outward Bound Center
and is an executive committee trustee
of Brown University.

It was Rattner’s interest in photog-
raphy that got him involved in a high
school newspaper, where he soon
stepped into a vacant managing editor
slot. He reprised the role at Brown
University and after graduation landed
an internship with The New York
Times’s Washington columnist, James
Reston. That launched a nine-year ca-

reer as a reporter that

While reluctant to Bencrol partner, Lazard Freres, Rattner says he still
credit  himself and m‘:hllﬁ;&“ﬂ,m values: *‘It was an
his colleagues too ; BA, Brown University, extraordinary  way
much, Rattner says :?Iﬂll‘;:::ﬂm: for a person in his
that they were able 1“;';"'-"“' ter, 1975; twenties to learn
to ‘‘add value' in aneryy correspondent, 1976; ab.out @ lot of
the Storer deal be- principal econemic cworrespondent, things.
cause they had exist- 1978; London correspondent, Rattner says that
ing relationships 1981; assodate, Lehmon Brothers, it was while report-
with both parties. 1983; assodate, Margan ing from Washing-
Rattner’s  relation- mhr_lﬂk:i;'“:ﬁ“ﬂm ton that he met in-
ships now extend to i RRCp ] vestment bankers on
a variety of MSO’s "milm:m'r’m leave to senior gov-
and group owner/ ln-!lih,l-ﬂz,'l?u; ernment posts. He
publishers. children: Rebecea, 5, Daniel, 1, also was friends with

Both Continental David, 1, James, 4 months. junior administration

Cablevision’s Amos

Hostetter and Comcast’s Julian
Brodsky compliment Rattner for a
“‘unique’” intellectual  perspective,
saying that he is able to grasp the
financial details in a situation and also
look past those details to the larger
interests of the company and its senior
executives. Says one executive: ‘‘He
is a sensitive individual, free of an
awful lot of the crass, fee-oriented

officials who moved
to Wall Street after the Republicans
came to power, and it was shortly
thereafter that Rattner decided even a
coveted reporting assignment in Lon-
don could not hold him to journalism.
He allows that another career change
could still be in the future: *‘I'd be
surprised if [ am still doing this when |
am 65; there 1s life after investment
banking.’ ]
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Fateswlortunes

Salkin . Brown

Jeffrey E. Salkin, reporter, Mary-
land Public Television, WBAL-TV and
WJZ-Tv, both Baltimore, and Cam-
eron C. Brown, executive producer,
TV Direct, Associated Press Broad-
cast division, Washington, join NAS-
DAQ Stock Market and parent
company National Association of Se-
curity Dealers Inc., Washington, as
managers, media services.

Steve Merren, general sales man-
ager, KWCH-TV Hutchinson, Kan.
(Wichita), joins co-owned
WKTV(TV) Utica, N.Y., as VP and
general manager, succeeding Shell
Storrier, who retired.

Jeff Salgo, VP and general manag-
er, KBBT(AM)-KUFO(FM) Portland,
Ore., joins co-owned KRSO(AM)-
KHTX(FM) San Bernardino, Calif., in
same capacity, succeeded by Dave
MacDonald, VP and general manag-
er, KVAN(AM) Vancouver, Wash. -
KMXI(FM) Lake Oswego, Ore.

Sheryl Borchers, from Koch Com-
munications, Wichita, Kan., joins
KFH(AM)-K XLK(FM) there as station
business manager.

Lewis Goldman, manager, adver-
tising and promotion, CNBC, Fort
Lee, N.J., named director, adver-
tising and promotion.

James Weissenborn, account ex-
ecutive, Harrington Righter & Par-
sons, San Francisco, joins Comedy
Central, Los Angeles, as account ex-

ecutive, Western region.

Patricia Dorner, VP, associate
media director, Backer Spielvogel
Bates Inc., New York, named man-
ager of media MIS.

Douglas Sterne, manager, sports
sales and national sales, KNBR(AM)
San Francisco, named general sales
manager, KNBR(AM)-KFOG(FM) San
Francisco.

Michael Holsinger, account super-
visor, DDB Needham, Chicago,
named VP,

Joni Williams, formerly with
Phoenix-Lincoln Publishing, joins
Kelly Scott & Madison Inc., Chica-
g0, as account executive, sales.

Appointments at Bozell/Southwest,
Dallas: Paula Jarrell, senior produc-
er, NW Ayer Inc., named execu-

tive producer; Patricia Harris, ac-
count supervisor, Marketing
Continuum, Dallas, named account di-
rector, direct marketing; Rob Bo-
verie, associate media director, NW
Ayer Inc., named associate media
director; Leslie Murphy, freelance
stylist, Dallas, to same capacity;
Suzanne Baird, freelance stylist, Dal-
las, named art buyer, and Jay Sim-
mons, from GSD&M Advertising,
Austin, Tex., named assistant ac-
count executive.

Elise Fuller, supervisor, network
television, BBD&O, joins Kassel
Marketing, New York, as account
executive.

Robert Flood, associate network
director, DeWitt Media Inc., New
York, named VP.

John Tamerlano, national sales
manager, WKYC-TV Cleveland, named
general sales manager.

Judy Langley, national sales man-
ager, WBZ(AM) Boston, joins WMAQ
(AM) Chicago as national sales
manager.

Karen Kjos, former general sales
manager, WwWLV(FM) Daytona-Orlan-
do, Fla., joins wwNZ(AM)-
wZTU(FM) Orlando, Fla., in same ca-
pacity.

Roann Evans, member services

manager, Radio Advertising Bureau,
New York, named VP, member
services.

Lori Buma, account executive,
Wildcat team, TeleRep, Chicago,
named sales manager, Wildcat and
Leopard groups.

Gerard M. Summers, executive
VP, Roland L. Eckstein & Co., joins |
Eckstein Summers & Co. retail
marketing consultants, Red Bank,
N.J., as president.

Ugo Pergolotti, executive produc-
er, DDB Needham, joins Saatchi &
Saatchi Advertising, New York, as
deputy director, broadcast production.

Lisa Schlink, master control super-
visor, KNXV-TY Phoenix, named na-
tional sales assistant.

Appointments at Banner Radio:
Claire Brown, research analyst, New
York, named research manager;
Chuck Fleming, New York sales
manager, Vincent Gambino, man-
ager of Philadelphia sales office, and
Jay Wisse, manager of Houston

sales office, named VP’s, manager;
Rob McGhee, formerly with J.
Walter Thompson, New York, named
account executive, Katz Radio

there, and Richard Higgins, senior
account executive, Christal Radio,
Boston, named sales manager there.

Appointments at DDB Needham,
McLean, Va. (Washington): Kim
Bock, media buyer, named senior
media planner and buyer; Sandra
Hall, formerly with Doe-Anderson
Advertising, Louisville, Ky., named
assistant media buyer and planner,
and Nancy Nagle-Ware, mechanical
artist, named production assistant.

Angela Thomas, from Beta Corpo-
ration, and Tracey Eades, from
WZKX(FM) Poplarville, Miss., join
WKNN-FM Pascagoula, Miss., as ac-
count executives.

Patricia O’Hara, from WFNX(FM)
Boston, joins Corey McPherson Nash,
Boston, as marketing assistant.

Lisa Linnehan, manager, Portfolio
Design Studio, joins Corey
McPherson Nash, Boston, as office
manager.
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Minoru Akimoto, executive VP
and director, C. ltoh, joins Time

Warner Entertainment Japan, To-
kyo, as president and CEQ.

Debra D. Joester, senior VP and
general manager, Hamilton Projects
Inc., New York, named president.

Sharon Baker Williams, director
of publicity, Columbia Pictures Tele-
vision, Burbank, Calif., named

VP, corporate communications. Sony
Pictures Entertainment, Culver

City, Calif. Andrew J. Kaplan, se-
nior VP, production, finance and
administration, Columbia Pictures
Television, moves over to Sony
Pictures Entertainment as executive
VP. TV group.

Williams

William Hart, a 36-year studio
syndication sales veteran, is retiring as
senior VP, feature film sales,

Warner Bros. Domestic Television
Distribution, effective May 31.

Hart will remain in a consulting capac-
ity to the Warner Bros. syndication
division through June 1, 1993. During
the 1980°s, Hart was instrumental

in the marketing and syndication sales
of such off-network series as Night
Court, Growing Pains and Head of the
Class, along with numerous

Warner Bros. feature film packages.

Catherine Cassel Talmadge, di-
rector, financial analysis, American
Television and Communications
Corp., joins Time Warner Cable Pro-
gramming, Stamford, Conn., as di-
rector, program development and op-
erations.

Richard Borchiver, president,
Paragon Financial Investments LTD.,
Toronto, adds duties as president,
Paragon Entertainment Corp. there.

Jim Birschbach, general manager,
Denver Cable Advertising Intercon-

nect, United Artists Cable, joins
Mind Extension University: The Edu-
cation Network, Englewood,

Colo., as VP, national program mar-
keting.

Betsy Bruce, VP, field marketing
and market analysis, Home Box Of-
fice Inc., New York, named VP,
multiplex sales. marketing and market
analysis.

Mark Fichandler, executive pro-
ducer, Explorer, National Geographic
Television, New York, adds duties

as head of acquisitions.

John Duff, account manager,

MTV Networks, Western region, Los
Angeles, named account director,
Western region affiliate sales and mar-
keting.

Pauline George, account execu-
tive, Midwest region, CNBC, Fort
Lee, N.J., named regional manag-
er, Northeast. Kathy Trullender, ac-
count manager, Arts & Entertain-
ment Network, joins CNBC as
regional director, Northeast.

Michele Gault James, from Wes-
tinghouse Broadcasting, joins US Fi-
berCom Network Inc., New York,
as VP, marketing.

Jim Mantel, from KKBQ-AM-FM
Houston, joins WGAR-FM Cleveland as
air personality.

Appointments at Lifetime Televi-
sion, Astoria, N.Y.: Jeffrey Smith,
director, business and legal affairs,
named VP, business and legal affairs;
Mike Farina, director of engineer-
ing. named VP, engineering, network
operations, William Padalino, VP,
national accounts and affiliate rela-
tions, named VP, affiliate relations,
and Beverly Hermann, regional di-
rector, affiliate relations, Eastern
region, named VP, affiliate relations,
Eastern region.

Tracy Cloherty, research director,
WQHT(FM) New York, named assistant
music director.

Tom Crann, from KUS(FM) Los
Angeles, returns to wNED-FM Buffalo,
N.Y., as production manager and
program host.

Appointments at Turner Broadcast-

ing System Inc., Atlanta: Michelle M.
Thomas, director, human resources,
named VP, human resources; Jane A.
Weathersby, director of human re-
sources, CNN, named VP, human re-
sources, news and information; Vir-

ginia E. Tanawong, director of human
resources, Tummer Entertainment

Co., named director of human re-
sources, West Coast division, TBS,
Culver City, Calif.; Sandra G. Up-
church, manager, human resources,
named director, human resources ad-
ministration; Mark B. Crowley,

VP, industrial relations, TEC. adds
same title for Hanna-Barbera Pro-
ductions, Los Angeles, and Michael
G. Weber, director of communica-
tions, SRO/PACE Promotions. joins
World Championship Wrestling
(WCW) as director of communications.

NEWS AND PUBLIC AFFAIRS

Appointments at USA Today Sky
Radio. Arlington. Va.: Frank Bar-
nako, business editor. wTOP(AM)
Washington. named director of news:
Ramona Bourgeois, promotion co-
ordinator, WTOP(AM)-W ASH(FM) Wash-
ington, named operations assistant:
Dave Johnson, sports reporter, wTOP,
to same capacity; Jeff Clabaugh,
host. KKAR(AM) Bellevue, Neb. (Oma-
ha). Bill Thompson, anchor.

wTOP, Jill Cohen, anchor. wBAL(AM)
Baltimore. John Goundwater, an-
chor, wHDH(AM) Boston. Shay Ste-
vens, news director, WCBM(AM)
Baltimore, Steve Orr, anchor,
wSTCIAM) Stamford, Conn.. Mike
Rushlow, editor, Unistar Radio Net-
works. Washington. all named an-
chors. and Ron Amadon, anchor. Un-
istar Radio Networks. Washington,
named business editor.

Nesita Kwan, co-anchor and re-
porter. wVEC-TV Hampton. Va. (Nor-
folk). joins KHOU-TV Houston as
weekend co-anchor and reporter.

Suzanne Golubski Herbert, for-
merly with New York Post and United
Press International. joins Time
Warner’s New York | News, New
York. as assignment manager.

John Andrew Cornell Jr., sports
anchor and reporter. wCIB(TV} Gaines-
ville, Fla., named sports director.

Jonathan Shelley, assignment edi-
tor. wBSG-Tv Brunswick. Ga.. joins
wBBH-Tv Fort Myers. Fla.. as
morning producer.

Colin Creighton, operations man-
ager. KUVN(TV) Garland. Tex. (Dal-
las). joins wBSG-TV Brunswick.
Ga., as assignment editor.
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TECHNOLOGY

1

Steven Bonica, VP, Panasonic
Broadcast & Television Systems |
Group. Secaucus. N.J.. named
president, newly formed Panasonic
Broadcast & Television Systems

Co.

Eric Tarnow, formerly with Du-

Pont, joins Children’s Television
Workshop. New York. as manager

of quality control. I

Cathleen Newsham, art director,
Interface Video Systems Inc., Wash-
ington, joins Editel Graphics. New
York. as designer/digital artist.

Dan J. Jones, supervisor of sched-
uling and TV operations, Monitor

Television. Boston. joins American
r Program Service there as director of

engineering and operations. |
Robert Corrigan, VP and general
| manager, Video Products Division,
l Mass Microsystems. Sunnyvale, |
Calif.. joins RasterOps Corp.. Santa
Clara, Calif.. as director of product
marketing.

| PROMOTION AND PR
Michael S. Peikoff, former VP,
publicity, Fox Broadcasting Co.. and
more recently partner with Paul

] Flaherty public relations. joins Warner
| Bros. Consumer Products division.
Burbank, Calif.. as director of world-
wide publicity and public relations.

Jeremy Coopman, international
correspondent, Variety, London. joins |
Grundy Europe there as director of
press and publicity.

Renee Casis, former promotion di-
rector. WCBS-FM New York, joins Un-
istar Radio Networks, New York.

as director of creative services.

Tracy Bechtold, VP. corporate en-
tertainment. Bender Goldman Helper.
joins Ingle Co., Los Angeles. as

VP. marketing and publicity.

Brian P. Nicholoff, VP. opera-
tions, Cardinal Communications Inc..
Indianapolis, named VP, public re-
lations and original programing.

Demetrios Hadjis, director of pro-
motion and community affairs,
KGAN(TV) Cedar Rapids. lowa. |

WABA HONORS BROADCASTING LEGENDS

t a Washington Area Broadcasters Association awards ceremony,

Brenda Lindsey accepts the Sol Taishoff Award from Don Davis.
general manager, WLTT(FM) Bethesda. Md. (Washington). and chairman
of WABA. on behalf of her brother, the late Melvin Lindsey. who died
{  March 25. Lindsey was a popular Washington radio host who pioneered a
format of rhythm and blues combined with light jazz.

William Lebovich

-

joins KWQC-Tv Davenport. lowa, as
VP, promotion and programing.

ALLIED FIELDS

Diane Cornell, legal adviser. tele-
communications matters, Commis-
sioner Sherrie P. Marsall. Federal
Communications Commission. Wash-
ington. named chief of Internation-

al Policy Division. Common Carrier
Bureau. FCC. Kathleen Q. Aber-
nathy, special assistant to Rober Pet-
tit, general counsel, FCC, succeeds
Cornell.

New officers elected at American
Women in Radio and Television. Phil-
adelphia: Valena Dixon, Philadel-
phia Housing Authority, president;
Lynn Sturdivant, WPEN(AM)-
WMGK(FM) Philadelphia. president-
elect, and Susan Goldberg, Gerez
Productions Inc., treasurer.

EE ] William J.

4 Bell Sr., head

! writer and se-
nior executive
producer, The
Bold and the
3 Beauiful and
The Young and
the Restless,
voted a Lifetime
Bell Achievement
for Daytime Television Emmy Award

b

by National Academy of Television
Arts & Sciences.

Robert Reed,
59, actor who
portrayed fa-
ther on TV series
The Brady
Bunch, died of in-
testinal cancer
May 12 in Pasa-
dena, Calif.

Best known as
Reed “*Mr. Brady™

in TV sitcom The Bradyv Bunch, which
ran from 1969 to 1974, additional

TV credits include: The Defenders
(1961-65); Mannix (1969-75). Rich
Man, Poor Man-Book [ (1976-77);
Roots (1977); The Runaways
(1978-79), and Nurses (1981-82).
Cast of The Brady Bunch have re-
united in programs including The Bra-
dy Bunch Hour and A Very Brady
Christmas.

John C. Schwarzwalder, 74.
Houston TV official, died May 8 in
Austin. Tex. Schwarzwalder joined
University of Houston in 1948 as pro-
fessor and was named chairman of
radio and TV department two years
later. He served as general manager
of university stations KUHF(FM)-
KUHT(TV) Houston since 1950’s.
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Memo

“Format and demographic fortressing
will become commonplace.’

n what will prove to be its most significant deregula-

tory action of the last decade, the FCC has amended

its longstanding multiple ownership rules governing
radio stations. In doing so, it altered both the future and
the structure of the radio industry and the sale and acquisi-
tion market for radio stations. The commission’s recent
action increased the national ownership limit to 30 AM
and 30 FM stations. More notably, however. the FCC
relaxed the 50-year-old **duopoly’’ rule, which prevented
a licensee from owning more than one
station in the same service in the same
market. Under the new rules a radio
licensee's ownership rights depend on
“*market size” and '‘audience share."’
Without question. the relaxation of the
duopoly rule will affect the acquisition
strategies of radio station owners, not
just national group owners but also
those interested in creating a new local
market group. Licensees who build a
local group will be able to consolidate
various management. engineering and
programing personnel. Format and de-
mographic fortressing will become
commonplace. Group ownership will
take on a new meaning.

In its Report and Order issued on
April 10, the FCC set forth a detailed factual basis for its
action. Its statistical analysis of how the radio industry has
changed in recent years is very persuasive. The FCC’s
procedures also provide for a reconsideration phase. Peti-
tions for reconsideration are due May 29. An FCC deci-
sion on reconsideration is expected before Aug. 1, when
the new rules become effective. The word on the street is
that the new rules will survive but with modifications.

The reconsideration phase hopefully will resolve a few
of the anomalies in the Report and Order. For example,
under the new rules, the FCC has imposed a pre-acquisi-
tion audience share cap of 25% in markets with 15 or
more stations. The announced purpose is 10 assure that no
owner can acquire a ‘*disproportionate share of the local
market that could threaten our competition and diversity
concerns.”” However, should an owner earn an audience
share in excess of 25% after the acquisition, no divestiture
is required absent egregious circumstances. Even more
significantly, should the same owner wish to sell the
stations as a group, he is free to do so but presumptively
only to a buyer without audience share in the market. As a
package exempt from the audience cap rule, the local
group could undoubtedly command a premium above the
prevailing cash flow multiple. Given these circumstances,

A commentiary by Kevin F. Reed, partner,
Dow, Lohnes & Albertson, Washington

the FCC should announce whether waivers will be avail-
able. For example, if a sale of an AM-FM combination in
a market would result in the elimination of a grandfathered
multiple ownership or crossownership combination,
shouldn’t the audience cap be waived to permit the sale?
The FCC also should clarify whether survey data pro-
duced by companies other than Arbitron will be consid-
ered probative when the FCC staff is monitoring audience
caps. In the Report and Order the FCC said it would rely
on ‘‘data sources regularly used in the
radio industry.” Privately commis-
sioned surveys may well involve larger
audience samples than the typical Arbi-
tron survey and conceivably be more
accurate. Moreover, the FCC is sure to
hear criticism in petitions for reconsid-
eration about defining markets based
on the shifting sands of audience rat-
ings. The number of stations in some
markets changes enough from one Ar-
bitron book to another to move the
market to a different ownership tier. A
more stable statistical base is needed.
Clarification and reconsideration are
also needed with respect to the inter-
play of the new local market rule with
other FCC ownership rules. For exam-
ple. the FCC liberalized its one-to-a-market rule in 1989,
Now an owner of a TV station in the top 25 markets may
acquire an FM or AM station in the same market provided:
(1) there are at least 30 independently owned radio sta-
tions in the market; or (2) the radio station is a “*failed””
station. In those 10-12 markets where the acquisition of
three FM and three AM stations is now possible, that same
television owner presumably could build a significant
broadcast group on a local basis consisting of six radio
stations and a television station. Contrast that. however.
with the impact of the FCC's newspaper/broadcast cross-
ownership rule, which prohibits the owner of a daily
newspaper in that same market from acquiring any broad-
cast stations there. Given the current economic condition
of some newspapers and their importance in our society. it
seems only fair that the FCC and Congress (which has
mandated that the crossownership rules not be changed)
assure that the new playing field remains level for all
participants including newspaper owners. This means that
some provision should be made for increased radio owner-
ship by a newspaper in its city of publication. Surely. in
liberalizing the duopoly rule, the FCC did not intend to
penalize the radio divisions of multimedia companies that
also happen to own daily newspapers. =
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WKSJ-AM-FM Mobile, Ala.,

WRKA(FM) Louisville, Ky., and
WCAWAM)-WVAF(FM) Charleston,
W.Va., were sold by Capitol Broad-
casting to WESHAM Broadcast-
ing Co. for $8.1285 million. Capitol's
sole stockholder, Kenneth S. John-
son, will be WESHAM Broadcasting's
president/CEQ. Buyer is general
partner of a new limited partnership
between Franklin Holding Corp.,
headed by Stephen L. Brown, and the
WESHAM Corp., headed by Wil-

liam E. Simon and Morton I. Ham-
burg, a communications lawyer

and former president of group owner
JAG Communications. Broker:
Blackburn & Co.

WCNNAM)-WALR(FM) Atlanta was
sold by Ring Radio Co. to Midwest-
ern Broadcasting for $6 million.
Seller is headed by Kim King and
Charles Smithgall. Buyer is headed
by Lewis W. Dickey, who also owns
WWWM-AM-FM Toledo, Ohio. Bro-
kers: Stan Raymond & Associates
and Burt Sherwood Inc,

Lowell W. Paxson last week

signed a letter of intent to purchase
a controlling share (63%) of TM
Century Inc. for a price estimated at
$8 million-$8.4 million. The pub-
licly held Dallas-based TM produces
jingles and other programing prod-
ucts and services for 5,700 radio sta-
tions worldwide. Paxson, one of

the founders of the Home Shopping
Network, has quietly built one of

the biggest radio groups in Florida
and is apparently interested in tak-
ing the station group public through
TM Century. Paxson Broadcasting
has recently acquired AM and FM sta-
tions in Jacksonville, Tampa, Or-
lando and Miami. Paxson says he
plans no changes at TM Century.

The Campaign Finance Reform

bill (S. 3) vetoed by President Bush
last week was sustained by the
Senate last Wednesday (May 13). Fif-
ty-seven senators voted to override

the veto, 10 short of the required two-
thirds majority. The bill included
several provisions opposed by NAB,
including a 50% discount on the
lowest-unit-rate for senate candidates
adhering to certain campaign
spending limits.

House Energy and Commerce
Committee member Gerry Sikorski
(D-Minn.) is considering an
amendment to the cable reregula-
tion bill (H.R. 4850) restricting
the presentation of major profes-
sional sports championship
games on pay per view. "Any
amendment introduced will simply
protect hometown fans from having
championship finals home games
blacked out with access only available
through pay per view,” a Sikorski
spokesman said last week. Fans of
the National Hockey League’s Min-
nesota North Stars were angered in
1991 when home games during

the Stanley Cup finals were blacked
out to local broadcasters and
shown exclusively on pay per view.

A candidate for attorney general

in West Virginia has filed a lawsuit
against Heritage Media’s

wCHS(TV) Charleston for airing accu-
sations of sexual harassment
against him. Ed ReBrook, a Demo-
crat, has denied the charges and
filed a $20 million suit against the sta-
tion, its news director and anchor.

In the station’s first report, the identi-
ties of two women accusing Re-
Brook were not released. Since then,
other women have come forward

with accusations and allowed them-
selves to be identified on air. Re-
Brook claims the reports are part of a
conspiracy with his opponent to
defeat him,

A consortium of cable MSO's
representing 2.4 million subscrib-
ers have signed a letter of intent
to carry The Game Channel, the 24-
hour game show cable network
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scheduled to launch in January 1993.
The Telesynergy Inc. consortium—
which includes Armstrong, Buckeye,
Coaxial, Colony, C-Tec, Greater
Media, Omega, Palmer, Rifkin, Sum-
mit and Western Communica-
tions—will be among the first 10 mil-
lion subscribers to qualify for free
carriage of the service. The Game
Channel, owned by Family Chan-

nel parent International Family Enter-
tainment, Inc., also announced last
week that it has picked up classic
game series $100,000 Name That
Tune, Let's Make a Deal, Truth or
Consequences and others.

The Monitor Channel says it is en-
gaged in “serious dialogue’ with
parties interested in submitting pro-
posals by early June to purchase the
beleaguered cable network from

its current owner, Christian Science
Church. The deadline for a sale of
the year-old channel is June 15.

The Family Channel unveiled
three new half-hour series for
1993: The Man From Snowy Riv-
er, an action-adventure series; 2218
Baker Street, a mystery series

from New World, andM'Lord, a sit-
com starring Tim Reid. Also in the
works are four made-fors, including
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ane project with NBC, Harvest, and
one with Black Entertainment Televi-
sion, Underground Railroad.

NBC Cable president Tom R.g-

ers told reporters last week that the
Summer Olympics Triplecast
pay-per-view package will not make
back the $200 million it will cost

to produce and market the three
channels, even if they are able to
attract the two million subscribers
they hope will buy the games. The
PPV packages will cost subscribers
between $29.95 per day to $170

for all of the coverage, along with a
$10 processing fee for those pack-
ages ordered through an 800 number.

BHC Communications began an
$18-per-share tender offer for
Pinelands Inc. last week. SEC fil-

ing said BHC might seek FCC approv-
al for "short-form” transfer of
WWOR(TV) New York so it could accept
shares for payment prior to long-

form approval. Company would have
to transfer station to trustee, struc-
ture that typically has been allowed
only in hostile takeover situations.

CBS is owed more than $10 mil-
lion in copyright royalty payments
for programs spun off to Viacom,
including Hawaii 5-0, Rawhide and/
Love Lucy. The ruling from a New
York Supreme Court judge said last
week that CBS deserved the com-
plete CRT payments—Viacom had
sought a syndicator's share for it-
self. Viacom said in an SEC filing that
while it had already made a re-
serve because of the lawsuit, it might
have to make an additional reserve
that would “have a material effect on
the results of the company for the
second quarter.”

Tribune Entertainment Co. has
given The Dennis Miller Show a 21-
week renewal, but a company
spokeswaman said that the syndica-
tor has given the hour talk show

well into next season, and renewal
was more of a formality in retaining
key production personnel.

CBS has scheduled The Holly-
wood Game, a new half-hour game
show, to debut on June 19 at 8-
8:30. The show, about movie and
television trivia, will be hosted by
Bob Goen. The network also an-

and four dramas (BROADCASTING,
May 4}. The two comedies are Grape-
vine and Cutters ; the dramas are

| Bodies of Evidence, Raven , Middle

Ages and 2000 Malibu Road .

Paramount Domestic Television
officials finally confirmed that Love
at First Sight will begin a slow
rollout this summer on the six Para-
mount-owned independent sta-

tions (“Closed Circuit,” Jan. 20).

Elizabeth Murphy Burns, presi-
dent, Morgan Murphy Stations, Madi-
son, Wis., and Richard M. Lobo,
president/GM, wTvy(Tv) Miami, were
elected to designated seats on

the NAB TV board. Designated
members are nominated and elect-
ed by the other members of the TV
board, rather than by ballot of the
entire NAB TV membership. Carol
Reiily, general manager,
WTRY({AM)}-WPYX(FM) Albany, N.Y., was
elected to a designated seat by

the NAB radio board.

RTNDA announced the winners

of its 1992 Edward R. Murrow
Awards for excellence in electronic
journalism: wez(am) Boston; KNOW-FM
Minneapolis-St. Paul; wBBM(AM)
Chicago; KOA(aM) Denver; wTOP({AM)
Washington; wcco-Tv Minneapo-
lis-St. Paul; kKARK-Tv Little Rock, Ark.;
KCRA-TV Sacramento, Calif; kxLy-Tv
Spokane, Wash., and wisc-Tv Madi-
son, Wis. The winners will be hon-
ored at RTNDA's 47th Annual Interna-
tional Conference in San Antonio,
Tex., Sept. 23. NBC's Katherine
Couric will be keynoter.

Pan American Satellite last week
asked the FCC to remove Comsat’s
competitive services from anti-
trust protection. Now that separate
international satellite systems, in-
cluding PanAmSat, can compete with
Comsat to deliver private line vid-

€0, data and voice services, says
PanAmSat parent Alpha Lyracom,
“itis critical that the commission es-
tablish a structure for Comsat that
will sharpen the distinction between
Comsat's common carrier” ser-
vices, which are not immune from
antitrust liability, “and signatory
functions” on behalf of Intelsat, which
are immune. Charging that "Com-
sat is now able to subsidize its com-
petitive jurisdictional activities with
manopoly jurisdictional revenues,”
PanAmSat asked the FCC to con-
sider splitting Comsat into monopoly
and competitive segments.

The Communications Workers of
America, the trade union of tele-
phone company employes, filed
comments with the FCC in support of
the United States Telephone Co.
petition to deny Cox Communica-
tions’ plan to acquire 50.1% of
Teleport-New York, Staten Island
{“In Brief,” May 4).

Court TV will offer its first home
videocassette, California v. Powell:
What the Jury Saw, a two-hour
special on the Rodney King trial that
will appear on the cable network on
May 22. The video is being sold
through Court TV's Video Library
Service with a retail price of $24.95.

FCC FURTHER CLARIFIES POLITICAL RULES

he FCC denied two petitions for reconsideration seeking to overturn its

December ruling that federal law pre-empts lawsuits against stations
by candidates claiming they had been overcharged for campaign spots
under the lowest-unit-charge statute.

The commission revised its rules on the lowest unit charge regarding
package plans and spot announcements specifically. It said it would allow
stations to record prices allocated to each spot in a package on the
contract, invoice or a separate internal document.

Stations also do not have to make public service announcements
available to candidates on the same basis they are made to advertisers,
Instead, the commission said it will treat PSA’s of a “sufficient length” as
a bonus spot, assigning a value to the PSA that reduces the price of other
spots in the package for purposes of lowest unit charges.

The FCC also eliminated the “fire sale policy,” which provided that a
discounted sale of any available inventory at the last minute would affect
the lowest unit for all classes of time, but only for the particular time

nounced six other series that will period in which fire sale spots are aired. -
premiere this summer, two comedies
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Editeorials

HEEEEERE’S TO JOHNNY

ing Johnny Carson? Jay Leno is succeeding to the

Tonight Show chair deeded him by Carson after
more than 30 years, but nobody can replace the laid-back
Midwesterner who came to dominate late night as no
figure on television has dominated any time period before
or since. If Berle was Mr. Tuesday Night, Carson became
Mr. Every Night (at least every weeknight). While Steve
Allen was a one-man band, with talents to match or best
many of his guests’, and Jack Parr a brilliant and urbane
center of much attention with his wit and comment, John-
ny Carson was the master at commanding left-center
stage, skillfully asserting a comfortable. likeable presence
while leaving the spotlight to his guests. That is probably
one of the secrets of his longevity. It was that skill that
helped bring those guests in droves to the show. And for a
stand-up comic, a spot on the Carson show became an
almost grail-like quest. For those who came, were seen,
and conquered Johnny—symbolized by an invitation to sit
down—the rewards in TV bookings and other offers were
usually immediate.

Changing viewing tastes and the proliferation of alter-
natives—~Nightline for one, Arsenio for another—have
loosened Tonight's hold on the daypart in recent years, but
through them all, Carson has remained a comfortably
consistent presence (even if only as a trademark gesture or
take glimpsed in passing while grazing the late-night
field). His absence—however smooth the transition—
marks the end of an era.

THE UNTOUCHABLES

T he answer is...Nobody. The question: Who's replac-

difference between prohibiting censorship and deny-

ing editorial control. The example was the law that
strips broadcasters of the discretion over political spots
that they exercise over all other advertisements on their
station. With the cable convention in Dallas (BROADCAST-
ING, May 4) bringing that service’s problems and potential
to the fore, it is appropriate to add to our list of offenses
against the media the government’s continuing affront to
cable and its growing First Amendment presence: the
‘‘untouchable’’ government-mandated cable access chan-
nel.

Were cable merely a conduit, a way to patch white
areas between broadcast signals, the point would be moot.
But it is not. It is a legitimate member of the Fifth Estate
with a growing journalistic reputation (if sometimes it
downplays its claim to First Amendment freedoms in the
interests of protecting its franchises, broadcasters have
occasionally been guilty of the same offense).

s everal weeks ago on this page we talked about the

Setting aside several public access channels may not be
a burden on a cable system, but denying system operators
‘“any editorial control over any public, educational, or
government use of"’ those channels is. We liken it to the
government telling us we had to turn over a page of this
magazine each week to neo-Nazis or Klansmen. It would
be unthinkable for us or for any other member of the print
press. It ought to be unthinkable for the Fifth Estate as
well.

GIVE IT UP

e'd like nothing better than never to write another

TV Marti editorial. We've long ago had our fill

of this waste of time whose major source of
support is wealthy Florida businessmen and whose only
function. since nobody in Cuba sees it, is to prompt
retaliatory jamming of U.S. radio stations. The most-
recent incident occurred last month, when the TV Marti
brain trust decided to try some daytime programing, hav-
ing failed miserably with its overnight service. The at-
tempt lasted one day. but its repercussions are still being
felt in retaliatory jamming affecting stations as far north as
Cleveland. Studies cited by this page have documented
the ineffectiveness of this propaganda operation. upon
which millions of taxpayers dollars are wasted annually.
Add the headache caused U.S. broadcasters and it be-
comes clear that this project has no legs. only props
supplied by a government that. at worst. is servicing
monied special interests, and at best is fueled by a mis-
placed missionary patriotism.

As long as the VOA continues to waste money and
inconvenience broadcasters to no useful end. we’ll contin-
ue to point out that fact periodically.

If they'll stop. we will.

“Your first installation?”

Druwn for BROABCASTING by Juch Schmidt
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This Memorial Day weekend, travel with C-SPAN on a video journey from
Hanoi to the Mekong Delta . .. seventeen years after the Vietnam War.

On April 15, a C-SPAN crew left for Vietnam to document a fact-finding mission
by the Senate Select Committee on POWIMIA Affairs. Throughout the next eight days,
C-SPAN visited places no television cameras have been since the end of the war and
collected over 30 hours of unprecedented, uncut, original programming.

SATURDAY

SETTING THE STAGE
Noon—-6pm ET

@ A Historical Overview—
A look at Vietnam, its people
and its politics.

= Walking Tour of the War
Museum and the Ho Chi
Minh Memorial.

B Interview with Ngo Ba
Thanh, a member of the
Vietnam National Assembly.
& Interview with Nguyen
Xuan Oanh, investment and
management consultant,

SUNDAY

VIETNAM TODAY
Noon-6pm ET

® Student Roundtable —
American students in Hanoi
discuss life in Southeast Asia,
® Ho Chi Minh City
College —C-SPAN visits a
Vietnamese English class.

B Life in Vietnam —-Two
hours of video covering every-
day life in Vietnam.

B Tour of the Amerasian
Transit Center in Ho Chi
Minh City.

® Interview with Le Bang,
head of the Americas
Department for the Vietnam
Foreign Ministry.

MONDAY

THE SENATE SELECT
COMMITTEE ON
POW/MIA AFFAIRS
IN VIETNAM
Noon-Midnight ET

3 Arrival in Hanoi.

8 Meeting with Do Muoi,
general secretary of the
Communist Party.

B Visits to a Hanoi prison,
the Mekong Delta and
Danang,.

@ Live Viewer Call-ins and
Interviews with committee
members and Fred Downs,
author and Vietnam veteran,
® Interview with Trinh Thi
Ngo, “Hanoi Hannah.”

TUESDAY

VIETNAM COVERAGE
Wrar-Up
8am-Noon ET

B Live Viewer Call-in,
Journalist Roundtable with

reporters who covered the
Vietnam War,
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