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THE INCREDIBLE

SHRINKING MARGIN ON THE casieen. |

After a relentless anti-bill ad campaign and a firm promise of a presidential veto, what
was once a sure loss for the industry may now come down to a very close vote

By Randy Sukow

T ime is conspiring with cable,
Hollywood and White House
lobbying efforts to scuttle two
years of work by Congress to reregu-
late the cable industry.

The cable industry’s goal of stop-
ping the reregulation bill from becom-
ing law, seemingly unreachable two
weeks before, could now be decided
in a very close vote.

As of deadline last Friday, Sept. 18,
BROADCASTING had identified 21 sena-
tors (see box, page 15) who were ei-
ther opposed tq the bill, leaning
against it, or prepared to abet a fili-
buster beyond Tuesday, Sept. 22. If
the bill is passed by the Senate after
that date, the President could have
the option of a “pocket veto,” effec-
tively killing the legisiation without giv-
ing Congress the opportunity to over-
ride his decision. Another 18 senators
were undecided as of Friday, but ap-
peared to be still considering votes
against the bill,

Cable TV and print ads claiming the
bill is excessively regulatory and will
result in higher rates for cable, and
Hollywood's lobbying efforts against
the bill's retransmission-consent pro-
vision, appeared to have had an effect
on Capitol Hill. (Details of the bill's
provisions appear on page 47.)

Republican senators are also ex-
pected to be influenced by a letter from
President Bush delivered to the Senate
last Thursday (Sept. 17) declaring: "
will veto 8. 12 if it is presented to me,
and | urge its rejection when the House
and Senate consider the conference
report.” The Bush administration has

made numerous policy statements in
opposition to the cable bill, but last
week’s letter was the first statement
bearing Bush's signature.

thought it was probably good enough
to vote for it. But then we got the veto
message from the White House.”
Simpson was not yet fully committed

Dear Senator Dole:

L am writing Lo express my strond oppﬂlll-\an wthe Con{-nnco Reparl
to accompany 8. 12 (Cable Ty
Act of 1902), which the House and !cnlu will eomtdcr in Lhe mnm
eraldays

Thia lugmlnuon m.LI hurt Americana by Lmpoaing & wide array of coetly,
on

THE WHITE HOUSE
WASHINGTON

Sept. 17,1982

government l&anclw that rugulnu: 1t. The heavy- hnndnd provisions of
the bill will drve up cablo industry cogts, resulting
ratas. not rate reductions ag promised by the supporters of tha bill

Thye DL Will 8180 TESIFALR cOntinued INNOVAUOD tn the
tndustry, cost the
©holced, and POtard the deploymnant of growill- onenwﬂ invest-
ments criucal Lo tha futurs of our Nation's communications

My vision for thé fulurs of the communications industry
18 based on ths principles of greatsr compeotiton,

8 cable Lndusuy and the

in higher consumer

Joba. reduca

tructurs

This
hmlmm falla mh of these Leats and 18 1liustrative
of the Congr ana

and leas

thse Conference Report.”

“For these reasons, I will veto S. 18 if it 18 presented to me, |
and I urge its rejection when the House and Senate congider

“This legislation wilt hurt
Americans by imposing a
wide array of costly, burden-
some and unnecessary re-

‘Tha Honorabls Robert. Dols
Republican Laadar

Tnitad Statas Sanave
Washingron. DC. 20510

quirements on the cable industry and
the government agencies that regu-
late it,” Bush said. "The heavy-hand-
ed provisions of the bill will drive up
cable industry costs, resulting in high-
er consumer rates, not rate reductions
as promised by the supporters of the
bill.”

Said a spokesman for Senate Re-
publican Whip Alan Simpson (Wyo.)
last Friday, “Al was sort of leaning
toward voting for the bill. He wasn't
totally satisfied with the bill, but he

last Friday, the spokesman said, but
Al in his leadership position wants to
be able to heip out the President.”

Orrin Hatch (Utah) represented an-
other category of Republican senator,
undecided as to whether he would
support the conference report but like-
ly to support the President should an
override vote be called.

Martin Franks, CBS vice president,
Washington, a key lobbyist for the

Continues on page 15
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CLOSE VOTE? / 4

As high noon
approaches on the cable
reregulation bill, the
once wide margin in the
Senate inits favor is
rapidly narrowing.

SHIFTING
SHIFTS / 11

NBC and

its Sacramen-
to affiliate
KCRA-TV will
not seek a
further PTAR
waiver ex-
tension for the
station’s
prime time
shift, opting
instead to
move The
Jonight Show
back out of
prime time to
11 p.m.

STRONG SEASON
OPENERS / 28

As the new season
gets off to an unofficial,
staggered start, new
entries Delta and Going
fo Extremes (ABC),
Hearts Afire (CBS) and /
Witness Video (NBC)
are off to fast starts.

PPV’S HITS AND
MISSES / 34

Two weeks into their
Option Play college
football experiment,
Showtime Event Tele-
vision and ABC have
experienced disappoint-
ing sales: 7,000-
8,000 homes per week
instead of the target-
ed 25,000-50,000. But
the Sept. 12 Chavez-

Camacho boxing bout
pulled in $21 million.

WHAT COST TELCO
™V?2/36
Telco entry into tele-

vision services may
hinge more on cost

BROADCASTING Special Report
fooks at revenue, technology and
programing issues facing news
directors as RTNDA convenes

(p. 50).

and capability than on
regulatory issues, ob-
servers say. A big
variable is the even-

tual cost of deploying the
system to the curb or

to the home.

MARCONI AWARD
WINNERS / 40

The “Neighbor Lady"”
from Yankton, S.D.,
Wynn Speece, joined
Don Imus and Rush Lim-
baugh in the ranks of
the nation’s top radio
personalities at the
Sept. 12 Marconi
Awards. KGO(aM) San
Francisco won large-
market station of the
year.

HOT CABLE
BATTLE / 46
The NCTA took its

anti-cable bill battle to
American households
in full force, using a
blanket campaign of
spots to tell viewers the
legislation would

raise rates. Congress-
ional and consumer
groups have responded
in kind to what they

call “cable’s fables.”
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News directors gath-
ering this week for the
annual RTNDA con-

vention face the
continuing demand to

I fillmore programing

hours while holding

the line—or even cutting
back—on costs. The
growing reliance on
syndicated news ser-
vices has them worried
about blurring the
identity of their
newscasts.
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FCC GIVES
ON HDTV
TIMETABLE

Extra time doesn’t affect
overall 15-year goal for
switchover; reviews added
but no definite dates provid-
ed; Marshall talks multiplex

By Joe Flint
he FCC backed off some from
its original timetable for imple-
menting high-definition televi-
sion (HDTV) last week, but probably
not enough to please the bulk of the
broadcasting industry.

Specifically, the commission voted
5-0 to give broadcasters six years—
up from five—to broadcast in HDTV
once the agency greenlights a stan-
dard and makes the channels avail-
able. The 15-year time period for total
HDTV conversion remains.

"I had expressed concern that we
were force-feeding this item, and I'm
glad we're putting it on a slower
track,” said Commissioner James
Quello.

Perhaps as significant as the extra
year in making the timetable more
flexible is the addition of several sta-
tus reviews that leave the schedule
open 1o change. However, with the
exception of a review after a standard
is selected or when an allotment table
is adopted (whichever comes last),
only proposals for reviews at the con-
version and simulcasting deadlines
have been put forth; that there are no
definite dates has concerned the in-
dustry. Reviews will be conducted by
notice and comment proceedings.

“Broadcasters are extremely disap-
pointed that the FCC has adhered to
its rigid and unrealistic timeframe for
applications and construction of
HDTYV facilities and for simuicasting,”
said Eddie Fritts, president and chief
executive officer, National Association
of Broadcasters.

Commission members expressed
similar concerns. Said Sherrie Mar-
shall: I just hope that we have not
stacked the race against broadcast-
ers by turning them into the advanced
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television rabbit, forced to set a pace
many cannot sustain.”
But, she added, “If our timetable

spurs all video players into taking a |

coordinated plunge into advanced TV,
or even if it is overtaken by the pace
of an advanced TV rollout by cable,
videocassette providers and other
broadcast rivals, then our not-so-sub-
tle nudge to broadcasters will have
served both them and the public well.”

While the commission relaxed its
application period, it speeded up its
100% simulcasting requirement from

four years to three. Specifically, the |

FCC said broadcasters will not be re-
quired to simuicast at ali in the first
year; 50% in the second year and
100% after the six-year construction/
application period ends. In conjunc-
tion with the simulcasting require-
ments, the commission also said it
would suspend the dual network rules
to allow the networks to provide pro-
graming exclusively for their HDTV
channels.

The simulcasting issue still divides
the commission and broadcasters.
Quello said he would like to have
seen more flexibility in simulcasting,
while Duggan would have supported

an even shorter simulcast period.

As an agency, the FCC argues that
a short, non-100% simulcasting peri-
od will give added impetus to the
HDTV receiver market by eliminating
the need for dual-mode receivers that
can receive both current and HDTV
signals. Broadcasters say the oppo-
site argument can also be made: less
simulcasting could encourage the
public to buy new receivers for pro-
graming they cannot now receive.

The bad news, said LIN Broadcast-
ing President Gary Chapman, is the
simulcasting requirement.  “After
100% simulcasting, many markets
probably won't have HDTV penetra-
tion of more than 5%.... That means
operating an advertising-supported
business with 5% penetration at the
most.”

Market penetration aside, by requir-
ing 100% simulcasting after three
years, the FCC hopes 1o squelch con-
cern that broadcasters will somehow
avoid turning in one of their two chan-
nels after conversion to HDTV.

Commenting on the new three-year
approach, Commissioner Duggan
said: “Any other approach, in my
view, would clash with our ultimate

S N S I, e e ame e e = TOP OF THE WEEK E-="==F -—==r=—S==— 5% - = &7

commitment to reclaim the reversion
channel.” Duggan added that he
would rather the FCC set up an earlier
date for 100% simuicasting.

With regard to how the action helps
broadcasters compete, Marshall said
the answer may not be a sharp pic-
ture but more channels: “l am becom-
ing increasingly convinced that the
real key to broadcasters’ continued
competitiveness lies not so much in
advanced TV as a crisp picture, but in
its potential for spectrum-efficient
multiplexing. In my view, broadcast-
ers must become multichannel pro-
viders to continue to flourish in the
long run." The FCC has asked for
comments on whether future ad-
vances in technology that are compat-
ible with any HDTV standard selected
should be permitted on the conver-
sion channel.

The commission also asked for
comments on a proposal to assign an
existing broadcaster's HDTV channel
the same call sign as its current chan-
nel, with the addition of a two-letter
suffix, and whether to permit the use
of HDTV channels for ancillary pur-
poses similar to what is now allowed
for NTSC channels. a

FCC RELEASES PCS SPECTRUM ALLOCATIONS

he FCC may have killed two birds with one stone

last week. It allocated spectrum for personal com-
munications services—a cheaper version of cellular
phones—which many cable companies see as a new
business, and it has gotten Congress off its back with
a plan to accommodate current spectrum users else-
where.

Specifically, the commission allocated 220 mhz
(1850-1990, 2110-2150 and 2160-2200 mhz) of 2 ghz
spectrum for emerging technologies such as PCS and
other mobile services. Incumbent users, the commis-
sion said, can be relocated to higher fixed microwave
bands without disruption to service.

What got Congress up in arms were the commis-
sion’s plans to force current users of that spectrum—
mostly utilities and railroads—to be relocated. Senate
Commerce Committee Chairman Ernest Hollings had
introduced legislation to slow the spectrum conversion
process considerably.

The commission asked for comments on several
transition timetables, ranging from three to 10 years.
Hollings had favored an eight-year transition period.

FCC Commissioner Sherrie Marshall expressed
concern that too many notices for further review will
unnecessarily delay what some have estimated will
become a $50 billion industry. Said Marshall: “The
thing that concerns me is that we seem to be going
into further notices and further notices.... | would cau-

tion Wall Street not t0 suddenly decide that PCS is
dead because it will be eight to 10 years before it is
implemented.

“] hope that the development of PCS is not hindered
by this commission’s need to issue a further notice to
make a firm decision on this issue.”

With regard to how the transition will work, the com-
mission adopted a transitional framework that would
allow voluntary relocation arrangements negotiated by
the new user and the incumbent user. At the expiration
of the “voluntary” period, incumbents would retain “co-
primary status” indefinitely unless an emerging tech-
nology wanted the spectrum, in which case the incum-
bent could be forced out.

Hoping to insure a smooth process and avoid forc-
ing out current users, new technology providers will be
required to guarantee payment of all relocation ex-
penses, build the new microwave facilities and test the
new facilities for the incumbents.

The commission’s action was praised both by PCS
companies and by Capitol Hill. Hollings said he “has
no intentions of blocking the deployment of new tech-
nologies, and the FCC's decision permits the sharing
of frequencies with new technologies.... | have always
believed that spectrum matters should be handied by
the FCC. However, legislation must be considered
where, as here, the FCC did not adequately consider
the rights of existing spectrum users.” —JF
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‘90210’ PRICES REFLECT
SOFT MARKETPLACE

Top three market clearances net
Worldvision about $65,000 an episode

By Steve Coe

here's probably no better indica-
tion of the continued softening of
network product and more specifically
off-network hours than prices being
paid for Beverly Hills, 30210. Accord-
ing to sources, KTLA-Tv Los Angeles
has paid $25,000 an episode for the
off-Fox whine-and-pine teen drama.
The show has cleared in five of the
top-seven markets thus far, including
wrix-Tv New York, waeo-Tv Chicago,
waBs-Tv Philadelphia and wbpCA-Tv
Washington. The deal for stations is
four years but with two years of bar-
ter. Worldvision, the show’s distribu-
tor, will hold back 90 seconds.
Typically, Los Angeles sets the
high-water mark for syndication
prices, with New York even or slightly
behind and the remaining markets on
a decreasing scale, depending on
market size. Worldvision has appar-
ently negotiated a New York price of

the syndication market for off- |

TOP OF THE WEEK

between $20,000 and
25,000; the price paid
by Chicago's wGBO-TV
is said to be $15,000
an episode. By com-
parison, in Los Angeles, Hunter sold
for $55,000 an episode in 1987 and
Highway to Heaven pulled in $50,000
an episode in 1989. The all-time high
for an off-net hour was received by
Magnum P.I, which garnered
$120,000 an episode in Los Angeles.

Worldvision has reportedly set a

| goal of $300,000 an episode for the

series, but John Ryan, president and
chief executive officer, Worldvision
Enterprises, says that is not a figure
set by the company. He added, “We
anticipate doing more than that.” The
company reportedly turned down a
cabie deal that would have paid the
company $150,000 an episode.

“With the prices paid so far, they're
going to have to put enormous value
on the barter in order 1o get much
beyond $300,000 an episode,” said a

syndication source. "The barter will
be substantial when factored in,” he
said, but added, "Barter is iike fool's
gold.”

“They must be hoping to get
$150,000 an episode in cash with the
barter element hoping to bump it up
past $300,000,” said a rep source.

Ryan also acknowledged stations
are receiving “a certain amount of

| flexibility” in scheduling the strip. The

flexibility will apparently allow stations
to move 90210 to weekend slots if the
weekday ratings drop.

“There aren’t any time period guar-
antees, so stations are getting what
they need,” said a rep source. “Tradi-
tionally, the barter period [two years]
holds you to the time period, but sta-
tions can’t commit that fong for this
series,” he said. L]

FCC MOVES TO NARROW SAFE HARBOR

The FCC last week proposed outlawing the broad- Although indecency is constitutionally protected

cast of indecent programing by most TV and radio
stations from 8 p.m. to midnight. Such programing is
now prohibited between 6 a.m. and 8 p.m.

The FCC action foliows a bill signed into law last
month narrowing the “safe harbor" from FCC indecen-
cy prosecution to six hours (midnight-6 a.m.), except
for noncommerciatl stations that go off the air prior to
midnight, whose safe harbor starts at 10 p.m.

The law gives the FCC until Feb. 22, 1993, to put the
rules in place. FCC officials said they would use the
rulemaking to build a record to support the new safe
harbors against inevitable court challenges by broad-
casters and other First Amendment advocates. “i can't
imagine this will not be appealed,” said FCC General
Counsel 8ob Pettit.

"By extending the hours of enforcement until mid-
night, this statute authorizes the commission to take
up the merits of many indecency complaints that it
would otherwise have had to dismiss simply because
the offending material was aired after 8 p.m.,” said
FCC Commissioner Sherrie Marshall in a prepared
statement.

speech, the courts have ruled the government may
force broadcasters to channel such programing to
times when few children are expected to be in the
audience—the safe harbor.

The Reagan FCC established a midnight-6 a.m.
safe harbor, but an appeals court remanded it, ruling
that the agency had not adequately justified it. Before
the FCC could complete its rulemaking to undergird
the six-hour period, however, Congress passed a law
mandating a 24-hour ban on indecency.

The FCC dutifully imposed the 24-hour ban, but to
the surprise of few, the courts deciared it unconstitu-
tional, again affirming that indecency is protected and
can be channeled, but not banned.

With the question of setting up a new safe harbor,
the FCC decided to take a conservative posture and
enforce indecency only between 6 am. and 8 p.m.
That still gave the FCC pienty of room to operate.

Since FCC Chairman Alfred Sikes took office in
1989, the FCC has fined 14 stations for indecency and!
has actions pending against 19 others. All involve!
broadcasts prior to 8 p.m. —HA)
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l VIEWERS, NETWORKS AWAIT DEBATES

PBS cuts Clinton out of program after Bush declines to appear

L
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By Sharon D. Moshavi
t least one TV network was
caught short when the biparti-
san Commission on Presiden-

tial Debates formally canceled the first

of three meetings between President

Bush and Bill Clinton. The two candi-

dates failed to agree in time on a for-

mat for the debate after Bush had
rejected the commission’s proposal.

Clinton was also cut last week from a

PBS series after Bush decided not to

appear.

By refusing to approve the pro-
posed single-moderator format, the
Bush campaign may have succeeded
in its preference that there be only two
debates between the candidates. The
Bush campaign also prefers a panel
of moderators, and at press time last
Friday, the two campaigns had not
reached a consensus on a format.
The Clinton campaign had agreed to
the commission’s proposal.

The single-moderator format favors
Clinton’s debating skilis, say observ-
ers. The Bush campaign reportedly

feels their candidate would do better |

in the debates if several panelists
asked questions. “The reality is that
Clinton is better at the proposed for-
mat. Therefore, one can understand
why Bush would want a format that he
would excel in,” said a network news
executive.

If a compromise is reached and the
debates go ahead, they will likely be
on the original dates—Sept. 29 for the
vice presidential debate, and Oct. 4
and 15 for the Clinton-Bush match-
ups. “There are very few windows
available, given all the network pre-
mieres and sporting events,” said Bob
Neuman, the commission’s media di-
rector. The networks were not
pleased that the first debate was can-
celed so close to airtime. ABC had
originally scheduled its new series
Laurie Hill (whose regular night is
Wednesday) to premiere Tuesday
Sept. 22 after Roseanne but had to go
with the regularly scheduled Coach
because TV listings had already been

|

sent out and it was too late to start |

promoting the show, said a spokes-
man.
The PBS decision resulted in Clin-

|

Voices of the Electorate, a two-part |
series on black and Hispanic voters.
After Bush refused to appear on the
program, PBS decided that to include
the Clinton segment would be “incom-
patible with PBS’s standards of fair-
ness and balance,” complaints from
the Clinton campaign notwithstand-
ing. “This is an issue that broadcast- |
ers look at all the time,” said Jennifer
Lawson, PBS executive vice presi- |
dent, programing, adding that the de-
cision did not “signal any universal
approach.”

Networks are exempt from the |
FCC's equal access provision in news
programing (including interviews) and
to a degree in news documentaries,
the latter provided that the candi-
dates’ appearances are used inciden-
tally. |

Additionally, PBS last week can-
celed production of Word! Teens
Speak Outl, which would have been a
question-and-answer forum between
the candidates and an audience of
teens because neither Bush nor Vice
President Quayle was available.

One network news executive, who
requested anonymity, said: “PBS
made a mistake here. It seems unfair
to block Clinton because Bush
wouldn't play.” But the commercial
networks have set standards as well
for their own coverage. Two of the
moming shows, Today and Good
Morning America, have aired inter-
views with Clinton but not Bush, and
GMA Executive Producer Jack Reilly
has said he would not have Clinton
back unless Bush or perhaps Quayle
appeared (BROADCASTING, Aug. 3). ®

KCRA-TV WILL NOT SEEK

PTAR WAIVER

EXTENSION

In wake of FCC actions, NBC agrees to let station move
‘Tonight’ back to 11 p.m., paving way for hour newscast

By Mike Freeman l
ne month after the FCC turned
down requests for prime time
access rule waivers from San

Francisco affiliates kPix-Tv and KRON-

Tv for their ongoing tests of shifted 7-

10 p.m. prime time lineups, NBC and

its Sacramento affiliate KCRA-TV have

agreed not to seek a further PTAR
waiver extension for its year-old prime
time test.

By aliowing the PTAR waiver to ex-
pire at the end of this month, NBC has
effectively allowed KCRA to move The
Tonight Show Starring Jay Leno from
its current 10:35 p.m. start (for which l
a waiver was needed) to 11 p.m,, a
move that also makes way for station
owner Jon Kelly's long-standing de-
sire to air an expanded hour newscast
at 10-11 p.m.

Citing the signal overlap and cable
system carriage of San Francisco
broadcast signals within Sacramen-
to’'s coverage area, Kelly said that to

ton’s taped interviews being cut from | have KCRA air The Tonight Showin a |

“parallel schedule” with KRON's
current 11 p.m. airings was “in the
best interest of the viewers.” NBC's

| vice president of affiliate relations,

Bill Fouch, claimed that since the
FCC had voted to deny KRON'S waiv-
er request, NBC officials reached con-
sensus that it made “practical sense
from a research perspective” to con-
duct an “apples to apples” test in
which late-fringe network programing
airs in pattern in both markets.

As a pre-emptive counterprogram-
ing strike at KCRA's planned expan-
sion to an hour-long newscast begin-
ning Oct. 5, KTXL(TV), Sacramento’s
Fox affiliate, revealed that it is going
to trim its hour-long 10 p.m. newscast

| to a half-hour by inserting off-network

sitcom Dear John at 10:30 p.m. start-
ing Sept. 28. Michael Fisher, vice
president and general manager of
KTXL, explained that the sudden Dear
John insertion is a “genetic” counter-
programing move. “After all, | am an
independent...they zig and | zag,”
Fisher said. .
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By Peter Viles
T he Interep Radio Store an-
nounced last Friday {(Sept. 18)
that it is dropping 200 of the sta-
tions it represents and is combining
two of its seven companies, Torbet
Radio and Schubert Radio, into a sin-
gle entity.
Interep described the actions as

strategic moves that will better posi- |

tion the rep firm to provide service to
its remaining 1,200 stations as the

radio industry moves toward consoli-
dation in the wake of new FCC owner-
ship rules. The company said no staff
reductions will take place.

“With duopoly and LMA’s there will
be fewer station owners to rep in ev-
ery city,” said Les Goldberg, Interep
president, adding: “There just aren't
going to be enough clients to satisfy
the reps.”

will be dropped by interep all fell be-
low a certain commission level. By not

renewing agreements with those sta-
tions, Interep will free up salespeople
to service more productive clients, he

i said.

“The financial impact one way or
the other is really academic,” he said.
“The important thing is that the sales-
people just can't deal with as many
radio stations as we now have.”

Katz Radio Group, Interep’'s major
rival in the radio rep business, has no
immediate plans for such a consolida-
tion or cutback in stations, said Katz

| Executive Vice President Stu Olds.
Goldberg said the 200 stations that |

“It anything, we are expanding,” he
said. “We're going to announce a
sports division opening very soon.” B

IRTS GATHERS THE CLASS OF 1992

 INTEREP DROPS 200 STATIONS

M Wednesday (Sept. 16) for the annual International
Radio and Television Society opening newsmaker lun-
cheon.

® Front row (I-r): Greg Batusic, Westwood One; William
Blackwell, Jefferson-Pilot Communications; Arthur Cari-
son, Susquehanna Radio Corp.; Richard Ferguson, New-
City Communications; Rob Hubbard, Hubbard Broadcast-
ing; Mel Karmazin, Infinity Broadcasting; Frank Osborn,
Osborn Communications; Ed Reilly, McGraw-Hill Broad-
casting; G. William Ryan, Post-Newsweek Stations; Pat
Servodidio, Multimedia Broadcasting; Nicholas Verbitsky,
Unistar Radio Networks; Monica Shaffer, Biederman, Kel-

ly & Shaffer Advertising; Maurie Webster, Center for Ra-
dio information.

& Second row: Giraud Chester, Mark Goodson Produc-
tions; Cecil Walker, Gannett Broadcasting; Nancy Wid-
mann, CBS Radio; Frank Biondi, Viacom International;
Betty Hudson, NBC; Daniel Burke, Capital Cities/ABC;
Alfred Sikes, FCC; Peter Lund, CBS/Broadcast Group;
Carolyn Wall, News America Holdings; James Quello,
FCC; Ward Quaal, Ward L. Quaal Co.; Jim Rosenfield,
John Blair Communications; Jim Dowdle, Tribune Broad-
casting; Jim Arcara, Capital Cities/ABC Radio; John Con-
omikes, Hearst Broadcasting; Ronald Davenport, Sheri-
dan Broadcasting.

& Third row: David Bartlett, Radio-Television News Di-

embers of the Fifth Estate met in New York last | rectors Association; Ave Butensky, Television Bureau of

|

Advertising; Peter Chrisanthopoulos, Network Television
Association; Ed DeGray, Broadcast Pioneers; Tim Dun-
can, Advertiser Syndicated Television Association; Je-
rome Feniger, Station Representatives Association; Sallie
Forman, American Women in Radio and Television; Gary
Fries, Radio Advertising Bureau; Sandy Josephson, New
York Market Radio Broadcasters Association; Thom Mc-
Kinney, Cabletelevision Advertising Bureau; Nina Streich,
New York City Mayor's Office of Film, Theatre & Broad-
casting; Margita White, Association for Maximum Service
Television.

® Fourth row: Tom Burchill, Litetime Television; Tony

Cox, Showtime Networks;, Herb Granath, Capital Cities/
ABC Video Enterprises; John Hendricks, Discovery Com-
munications, Tim Robertson, The Family Channel; Tom
Rogers, NBC Cable & Business Development; Joel
Berger, Multichannel News and Cablevision; Joe Cappo,
Ad Age and Electronic Media; Wenda Harris Millard, Ad-
week Magazines; David Persson, BROADCASTING maga-
zine; Albert Warren, Warren Publishing.

& Fifth row: David Allen, Petry Television; Eduardo Ca-
ballero, Cabailero Spanish Media; Jim Greenwald, Katz
Communications; Ralph Guild, The Interep Radio Store;
Steven Herson, TeleRep; Don Robinson, Seltel; Peter
Ryan, Harrington, Righter & Parsons; Adam Young, Adam
Young Inc.

|
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CABLE BILL

Continued from page 4

bill's retransmission-consent provi-
sion, agreed the President’s personal
entry into the fray was a drawback for
his company’'s cause, but was sur-
prised by the timing. “| was surprised
he sent the lefter today [Thursday]
because | would have thought he
would save the kitchen sink for the
override. They're running out of bul-
lets in their six-shooter,” Franks said.

Bill supporters claimed a victory last
Thursday when the House passed the
cable conference report 280-128,
sending the bill to the Senate for a
final vote perhaps this week, followed
by delivery to the White House. The
bill drew the support of 71 out of 161
Republicans present, in spite of the
release of the Bush letter just before
the vote. National
Broadcasters President Eddie Fritts
said he was “confident the votes are
there to override a veto” in the House.

But as National Cable Television
President James Mooney said, the
House vote suggested the tide could
be turning away from the bill. In July,
when the original House cable bill
{H.R. 4850) was passed, it attracted
340 votes, compared with last week’s
280. "At this rate of change, it is quite
possible that a presidential veto could
be sustained,” Mooney said.

The main difference between the

ANTI-S.12

Senarors confirmed or likely fo
oppose the cable bill (21).

Hank Brown (R-Colo.)
Conrad Burns (R-Mont.)
Larry Craig (R-Edaho)
Alan Cranston (D-Calif.)
Dennis DeConcini {D-Ariz.)
Robert Dole (R-Kan.)
Wyche Fowler (D-Ga.)
Jake Garn (R-Utah)
Phil Gramm (R-Tex.)
Jesse Helms (R-N.C.)
Richard Lugar (R-Ind.)
Robert Packwood (R-Ore.)
Harry Reid (D-Nev.)
‘Warren Rudman (R-N.H.)
John Seymour (R-Calif.)
Richard Shelby (D-Ala.)
Robert Smith (R-N.H.)
Ted Stevens (R-Alaska)
Steven Symms {(R-Idaho)
Malcolm Wallop (R-Wyo.)
Tim Wirth (D-Colo.)

Association of |

other House Democratic leaders calied a press conference the day before their 280-128
victory on the House fioor to refute what Markey called the cable industry’s “Orwellian
pronouncements...that consumer protection hurts consumers or that cable monopo-
lists face competition.” Joining Markey were (I-r): Energy and Commerce Committee
Chairman John Dingell (Mich.); Al Swift (Wash.); Billy Tauzin (La.); Mike Hemmings,
spokesman for the AFL-CIO, which lobbied heavily for the biil; Claude Harris (Ala.), and
Christopher Shays (Pa.).

two pieces of legislation and the main
point of controversy in the House iast
week was the retransmission-consent
provision, added to the finai bill in
conference. Retransmission consent,
the cable industry claims and cable
critics hotiy dispute, will be the prime
reason this cable bill could result in
higher rates.

House leaders in support of the
bill—inciuding Energy and Commerce
Committee Chairman John Dingell
(D-Mich.) and Telecommunications
Subcommittee  Chairman  Edward
Markey (D-Mass.)—lashed out at the
cable industry’'s claims.

“The FCC recognizes [according to
a report released last spring] that the
saving to consumers [with cable regu-
lation] is going to be $5.3 biliion. That
is big money,” Dingell said during the
House floor debate.

UP IN THE AIR

Undecided senators (18):
John Breaux (D-La.)
Richard Bryan (D-Nev.)
John Chafee (R-R.L)
Dan Coats (R-Ind.)
Thad Cochran (R-Miss.)
Alfonse D’Amato (R-N.Y.)
Pete Domenici (R-N.M.)
Charles Grassley (R-Iowa)
Orrin Hatch (R-Utah)
James Jeffords (R-Vt.)
Nancy Kassebaum (R-Kan.)
Robert Kasten (R-Wis.)
John Kerry (D-Mass.)
Trent Lott (R-Miss.)
Frank Murkowski (R-Alaska)
Alan Simpson (R-Pa.)
Arlen Specter (R-Pa.)
John Warner (R-va.)

“For the cable industry to be argu-
ing now, at this late moment, with
their crocodile tears that they are con-
cerned about the consumers of this
country is to engage in the most disin-
genuous of arguments,” Markey said.

This week's events will proceed
with senators keeping one eye on the
clock. At deadline last Friday, the tim-
ing of the debate was clouded. Sen-
ate Majority Leader George Mitchell
(D-Me.) had not yet called the confer-
ence report for consideration. If the
report was called late last Friday,
Senate debate on cloture could begin
as early as today (Sept. 21) and a
vote on the bill as early as tomorrow.

Other pressing issues, including
Defense appropriations, were domi-
nating the Senate's time late last
week, however, and could extend into
this week. If consideration of the cable
bill extends into Wednesday, the leg-
islative session will have to be extend-
ed if Congress wishes to avoid a
pocket veto.

Mitchell has indicated his willing-
ness to extend the session beyond its
scheduled Oct. 2 close if important
business remains. But all House
members and several senators up for
re-election this year will be under
pressure to return to their states as
soon as possible. The future of cable
legislation may hang on the guestion
of whether it is worth spending pre-
cious campaign time to save. L]

For More Late-Breaking
News, See “In Brief,”
Pages 84 and 85

TOP OF THE WEEK—l
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Clleoseel Gireut:

BEHIND THE SCENES,

WASHINGTON

DIVVYING DAB SPECTRUM

FCC is planning to begin a pro-
ceeding at an Oct. 8 meeting aimed at
allocating spectrum for satellite

DAB radio service in the U.S. Push-
ing for a proceeding has been Satel-
lite CD Radio, which wants to launch
a 30-channel pay service via two
satellites. Making rounds at the agen-
cy on its behalf have been Peter
Pitsch, former top aide to FCC Chair-
man Dennis Patrick, and former

FCC Chairman Dick Wiley.

DIALING FOR DISSENTERS

An aide to Senator Charles Robb
| (D-Va.), a cable bill supporter, has
confirmed a Sept. 17 Richmond
Times-Dispatch story describing a cre-
ative form of lobbying being em-
ployed by some in the cable industry.
A cable industry representative
reaches subscribers by phone and tells
them the bill will result in higher
| rates. Calls are then patched through
to the offices of the subscriber’s
senators so that the subscriber may
vent anger over the bill while the
cable representative listens. The
Times-Dispatch story claims Mrs.
Sherri Wertz, a resident of the Rich-
mond area, connected to Robb’s of-
fice in this manner. As a Robb aide at-
tempted to refute the cable industry
charges, the line was abruptly cut off,
Other senators’ offices were report-
ed to have received similar calls.

BEFCRE THE

| HDTV CONTINGENCY PLANNING

id last week's FOC meeting (see ““Top of the Week™) se1 up HDTV

for a push toward the regulatory back burner? Some key widescreen,

digital revolulionaries fear three of the live commissioners attended wear-

| ing parachutes for the purpose of bailing out of Chairman Alfred Sikes's
full-speed HITV jet somewhers along the way—particularly if Democrats
enter the White House next year, Certainly, two commissioners offered
the broadest interpretations vet of flexible implementation of advanced
TV, Ervin Duggan wamed of the need to **plan ot only for trivmph, bt
for possible retreats [from 2] digital Danang,”” retreats in the form of
considering “'a number of creative, profitable uses [other than HDTY] for
their conversion channels.'” Going further, Sherrie Marshall spoke of the
pential for “spectrum efficient [NTSC] multiplexing'” for broadeasters,
who ought o be allowed their “‘own judgments as o how best enhance
their competitiveness and their service to the Amencan viewer.” Add go-
slow advocate Tames Chuello, andfor a fiber favoring Clinton-Gone White
Houwse to the mix, said one deeply involved in the standard-setting pro-
cess, and HODTY could fall gradually or move off the stove entirely. —PDL

FACT

LOS ANGELES
NEWS MAGAZINE FOR FOX

Van Gordon Sauter, president, Fox
News, said last week he hopes to have
a prime time news magazine on the
ait by no later than *‘the middle of
next year.”” The show would be a
weekly one-hour program that Sauter
said would be different from those

on the other three networks, but de-
clined to elaborate.

FLORIDA

The Florida Association of Broad-
casters is trying to build support from
radio and television stations across

ABC, NBC PLAN HURRICANE MOVIES

ook for an upcoming race between ABC and NBC to rush made-for
television movies about Hurricane Andrew onto their schedules. ABC

]

is the latest network to put a hurricane movie into development, with a
deal signed last Wednesday with Columbia Pictures Television. An ABC
spokesman acknowledged the deal last week and said the project is in
script development. ABC and Columbia will have to work quickly to pre-
empt NBC, which expects to debut its Hurricane Andrew film sometime
during the 1992-93 season. The NBC project is being produced by NBC
Productions and Brian Pike, the former vice president of drama develop-
ment at NBC who now has an independent production deal with NBC.

the nation to stage a two-day fund-
raising event to benefit hurricane
victims in Florida, Louisiana and Ha-
waii.

NEW YORK

SCI-Fl AT MIPCOM

USA Networks will be making a
Sci-Fi Channel presentation to about
150 producers and broadcasters at
MIPCOM next month to let the TV
community know they are interest-
ed in acquisitions and coproduction
partners for the new cable network.

LEAHY’S NEW DIGS

Former CBS/Broadcast Group Ex-
ecutive Vice President Tom Leahy
has left ‘‘Black Rock’’ and in-

stalled himself several blocks away on
West 54th street. With backing

from several partners, Leahy is chair-
man of the newly formed VT Cor-
poration, which already has a number
of projects to develop and exploit
ideas in ‘‘film, video, publishing,
marketing and promotion,’” includ-
ing an idea to help TV stations retain
lead-in audience for late local

news. Leahy has also recently been in-
volved with a West Coast, in-store
marketing company.

18 Closed Circuit
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-productive while you are

Monday

zMemo

“There are ways to be very productive
while you are out of work.”

ob security has always been a

problem for broadcast journalists.

However, the recession is blamed
for putting more journalists out of
work for a longer period of time.

Broadcast journalists, traditionally,
have taken their time out of work in
stride. They joke about their time ‘‘on
the beach,’” and they tell journalism
students they don’t really become a
professional until they’ve been fired.
However, times are tough right now,
and the laughter within the
ranks is fading.

Too many of our col-
leagues are out of work to-
day, and journalism
schools keep sending the
profession new recruits all
the time. As someone who
has spent two terms ‘‘on
the beach,’”’ I've learned
there are ways to be very

out of work.

There's life after every
job. The tough part is making the most
of life between jobs. Here is some
advice:

® Time for self-examination. Be re-
alistic about any faults of your own
that may have contributed to your de-
parture from your last job. However,
use self-evaluation in a productive
way. The same traits that may cause
one boss to fire you may prompt the
next one to hire you.

B Build self-esteem. Don’t spend
your time dwelling on personal and/or
financial problems. You'll have to feel
good about yourself to project a posi-
tive image with prospective employ-
ers. Borrow money if you have to do
it, but don’t worry about repaying the
debt until you are back at work and
have other things to help occupy your
thoughts. Be an optimist.

B Put aside bitterness. I've never
known anyone fired from a job who
doesn’t harbor some bitterness. It's
natural. It’s also healthy to have a
target to take some of the blame for
your situation. But it’s best to mini-
mize discussions about the negative

aspects of your former employer.

B Be an early bird. Get out of bed at
a respectable hour, Keep regular of-
fice hours even if there is no office.
Never let a prospective employer hear
your sleepy voice at 11 a.m. Leamn to
be productive with your time. Clean
files. Read books. Correspond with
friends and associates. Do things you
don’t have time to do when you are
working full time.

m Exercise. You need a healthy
mind, a healthy spirit and
a healthy body. It's too
easy to neglect fitness
when there’s a sudden
change in your activity
schedule. This is a time to
be at your best.

®m Keep a sense of hu-
mor. Graciously accept the
awards you win after
you’ve been fired. See the
humor in the fact that your

By Nan Siemer, editor/reporter,  job was advertised before
WTOP({AM) Washington

you received a termination
notice. Accept the fact that your for-
mer employer is trying to replace you
by advertising for someone to fill an
*‘entry-level position.”’

B Keep up on the news. If you don’t
carry subscriptions, go to the library to
read daily newspapers and trade maga-
zines. Listen to the radio and watch
television newscasts. Monitor what’s
happening. You must be able to talk
with prospective employers about the
major news stories every day.

W Friendships change. Accept it.
There are not many people who will
be there to give you support when you
want it and a swift kick of encourage-
ment when you need it. Many people
are uncomfortable when they and/or
their friends are unemployed.

Hard work is no guarantee of em-
ployment in broadcast news, especial-
ly now. There are too many stations
with too many financial and personnel
problems. Job security is an oxymo-
ron. In accepting what you cannot
change you can learn to survive in this
industry, or you can search for a more
secure environment. u
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thn we did a profile on
Jennifer Lynch, a dedicated
voung woman trying to save
dozens of children from
oppression in Romania,

the response was amazing.
Viewers poured out their

hearts. And their pocketbooks.

Of course, some people were
surprised. They didn’t think

we covered stories like that.
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Thc story of Donny Smith,

a young boy who slipped

into a coma after an accident,
wasn’t big news. But it
caught our eve. And when
we reported how Rusty, the
family dog, was credited with
Donny’s recovery, it caught

t}]C CYES of our viewers,

! i
¥

Of course, some people were
surprised. They didn't think

we covered stories like that.
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1 Thc experts said cerebral

palsy victim Rick Hovt should
be put into an institution. But
his father didn’t agree, To
prove the doctors wrong, he
set out with his son on a
courageous cross country trip.
And our cameras were there.

Every step of the way.

r

Of course, some were still
surprised. Thev didn’t think

we covered stories like that.
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At Hard C opYy, we're not afraid

to take rcality head on. But we're
also not afraid to let our feeh’ngs

show. The fact is, there’s a new

scnsibility in America toda_\. And
we're committed to staying in
touch with it. That’s why we're

introducing new weekly segments

=
i

like “America Spcaks” and
“Missing Children’” Segments that
get to the heart of the matter.

And the heart of what matters.

And why we'll continue to cover
stories that inform people, touch

people, and yes, surprise people.
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TAKING A READ ON STAGGERED SEASON START

‘Hearts Afire,” ‘Delta’ among series strong out of blocks

By Steve Coe

Ithough the start of the season

doesn’t technically begin until

today (Sept. 21)}—when Niel-
sen begins measuring for the new sea-
son—each of the networks has debut-
ed several new or returning shows,
some of which were targeted as keys
to success on their respective nights.

The new Linda Bloodworth-Thoma-
son comedy Hearts Afire debuted last
Monday night on CBS with a 14.8
rating/25 share in Nielsen national
numbers. The special one-hour pre-
miere of the half-hour show scored 1.3
rating points higher in Nielsen over-
night numbers, following a similar
pattern among CBS’s Monday night
comedies, all of which tend to score
higher among urban audiences. The
show debuts in its regular 8:30-9 p.m.
time slot tonight.

CBS also saw positive signs on
Tuesday night last week with the sea-
son-opening episode of Rescue: 911
and the two-hour debut of Angel
Street. Rescue averaged a 14.8/25 in
the 8-9 hour, providing a strong lead-
in to the new drama starring Robin
Givens, Angel Street, which moves to
its regular-season time slot of Satur-
day 10-11 on Sept. 26. Streer aver-
aged an 11.3/19 at 9-11 p.m.

Other series getting fast starts in-
clude ABC’s Going to Extremes,
which premiered Sept. 1 with a
14.1/25 in the difficult 10-11 time
slot. In its two subsequent outings, the
hour from Northern Exposure creators
Joshua Brand and John Falsey scored
a 13.6/24 (Sept. 8) and 12.3/23 (Sept.
15). Delta, the new Barry Kemp com-
edy starring Delta Burke, debuted last
Tuesday night with a load of steam
behind it thanks to its Roseanne lead-
in. Roseanne, in its new season debut,
scored a 24.7/39, making it the high-

e 7

;BC’s ‘Deita’ preview be;'riﬂts fro powerhouse lead-in ‘Roseanne’ to record a

W e e\

205

rating/33 share. Network hopes fo carry that audience to show’s time period debut.

est-rated show of the night. Following
at at 9:30, Delta averaged a hefty
20.5/33 in a special preview. The
strategy garnered the show the desired
sampling before it moves to its regular

(BS WINS '91-'92

ith the end of the 52-week

broadcast season on Sunday,
Sept. 20, not surprisingly CBS
will claim the top spot in the
year-long tally. CBS averaged a
12.1 rating/21 share from Sept.
16, 1991, through Sept. 13,
1992, followed by NBC's
11.5/20, ABC’'s 10.9/19 and
Fox’s 7.6/13.

Both CBS and NBC were up
from the year before with in-
creases of 8% and 1%, respec-
tively, while ABC saw its year-
long numbers drop 3% from the
previous year. All told, the three
networks were up 2% from the
year before. -SC

time slot of Thursday night at 8-8:30.
Delta, however, shed more than four
rating points from its lead-in.

NBC’s two new hour-long Sunday
reality shows, Secret Service and I
Witness Video, have performed well in
their three initial airings. Secrer Ser-
vice, from 7-8 p.m., is averaging a
7.3/15 for three episodes, while I Wir-
ness Video has averaged a 9.5/17 in
four airings. Both shows debuted on
Aug. 16 and have kept NBC in second
place from 7-9 p.m. behind CBS. One
returning series that has started quick-
ly is The Fresh Prince of Bel-Air. De-
spite airing against the debut of Hearts
Afire, NBC’'s third-year comedy
opened the season with a 13.3/23 in
the 8-8:30 time slot. NBC’s other ear-
ly premiering series, Blossom, is aver-
aging a 12.8/22 in its four episodes
since its debut on Aug. 10.

Fox, with the most early premieres
(13 new and returning shows), had its
strongest new series debut in Flying
Blind on Sunday, Sept. 13, Airing in
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the 10-10:30 ume slot, the comedy
averaged an 8.3/14. Other new show
starts include Code 3, which opened
the season on Aug. 15 and has aver-
aged a 6.8/14 in its five showings in
the Saturday 9-9:30 slot. Martin, fol-
lowing The Simpsons at 8:30 Thurs-
day, is averaging a 9.5/17 in its three
episodes since its debut on Aug. 27.
The highly publicized The Heights,
the latest Aaron Spelling ensemble-
cast youth hour, is averaging a 6.1/11
in the competitive 9-10 hour Thursday
nights. The show has aired three times
since its debut Aug. 27. Likely Sus-
pecis, which got its first exposure on
Friday, Sept. 11, scored 2 6.2/12.
The first of Fox's fall shows to de-
but was Melrose Place, which started
1ts season with a much anticipated pre-
miere on July 8. In the nine episodes
since then, the show has averaged a
9.3/16, a rating point off its premiere
numbers of 10.3/19. Beverly Hills,
90210 appears not to have lost any
steam from last year. The senes’ first
episode of the fall averaged an 11.4/19
when it aired Sept. 9. Other retuming
shows making their season debuts in-
clude Roc, 8.2/15 in its four live air-
ings since 1ts premiere on Aug. 16;
America’'s Most Wanted, with a 6.4/13
average for its Sept. 11 debut; Sight-
ings, which opened the season Sept.
11 with a 6.2/12; Herman's Head,
with a season premiere of 11.8/19 on
Sept. 13, and Married...with Chil-
dren, with a 14.9/23 on Sept. 13.
Buoyed by the 60 Minures lead-in

on Sunday, Sept. 13, CBS got the |

desired sampling for new show Fran-
nie’s Turn and returning series Brook-
Iyn Bridge. Frannie's Turn scored an
11.2/18 in the 8 p.m. slot, while
Bridge followed with a 10.2/16 at
8:30. The two series were set to debut
in their regular-season time slots of
Saturday, 8 and 830 p.m., on Sept.
19.

ABC got respectable numbers for
one new drama, while another new
hour saw mediocre ratings in its de-
but. Covington Cross garnered an
11.1/19 in its special preview on
Aug. 25 at 10-11; when the pilot was
repeated on Sept. 4, the episode rat-
ed an 8.6/17. Getting out of the
blocks slowly is Crossroads, which
managed only a 7.6/13 last Monday
in the 8-9 slot buffeted by Hearss
Afire and Fresh Prince debuts. In its
second airing two days later on
Wednesday, the Robert Urich series
averaged an 8.7/16. a

|
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NBC Productions threw itself a party at the fictional Club Chelsea, the setting of a new
series, "Qut All Night,” scheduled to debut Saturday, Sept. 19. Shown above: series
star Patti LaBelle {Chelsea Paige} with NBC Entertainment President Warren Littiefield.

'BABYLON’ USES COMPUTER
TO BATTLE BUDGET

Animation technique helps show target lower pricetag

r.f

Computer-generated ship will save money over mode|.

By Mike Freeman

abylon 5 creator and co-execu-
B tive producer J. Michael Strac-

zynski had a vision for how the
“‘backdoor pilot’”” was going to look
before it went into production last
July. Now that principal photography
is completed, his next hurdle is con-
vincing Prime Time Network consor-
tium stations and Warner Bros. he can
deliver a high-quality science fiction
series well under the typical $1 mil-

lion-plus per episode budget. By uti-
lizing computer-generated imaging
(CGI) for “‘cost efficient’” special ef-
fects, he plans to do jsut that.
Although the Prime Time Network,
a two-hour syndicated series block, is
nearly four months away from launch,
Warner Bros. Domestic Television
Distribution and  station executives
have raised expectations for Babyion
5, which is being talked about as a
possible anchor for second evening of
prime time programing for the 1993-
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94 season. Of course the first two PTN
series, Kung Fu: The Legend Contin-
ues and Time Trax, will have to prove
themselves in the ratings before the
consortium executive commitice votes
this summer whether to renew or re-
place those series, or expand to a sec-
ond evening.

(The Prime Time Network station
roster includes wPwR-Tv Chicago,
WSBK-TV Boston, wXON-Tv Detroit
and station groups Chris-Craft/United
Television, Gaylord Broadcasting,
Renaissance Communications, Can-
nell Communications, Taft Broadcast-
ing and ABRY Communications.)

Wamer Bros. has budgeted roughly
$800,000 to $900,000 per episode for
the production of Kung Fu and Time
Trax; taking note of WB’s fiscal con-
servatism, Babylon 5 co-executive
producer Doug Netter says the CGI
special effects—developed by visual
effects director Ron Thornton and
computer systems specialist Paul Be-
gile-Bryant—allow for a *‘significant
cost savings’™ from the standard prac-
tice of filming with models. Begile-
Bryant has developed a “‘video toast-
er’” computer system that allows
computer graphic artists to plot space-
ship movements and background ef-
fects together, and then, overnight, a
main hard-drive computer system puts
the action in ‘‘sequence’’ frame by
frame.

““The resolution, colors, shading
and fluidity of motion is far superior to
what we could get filming with mod-
els,”’ Netter says. ‘‘It’s far less costly
[than shooting with models] and al-
lows us to recall thousands of special
effects sequences, rather than filming
a retake each time with models. It
[CGI] is a technology we’re really just
beginning to put to practical applica-
tion. It is extremely complex, but we
think it will revolutionize the produc-
tion of science fiction series and mo-
tion pictures in the future.”

By promising to ‘‘come in’’ at a
budget under $800,000 per episode,
Netter says Warner Bros. executives
have made “‘initial expressions of in-
terest’’ in possibly placing Babylon 5
into a second two-hour block with an-
other series development project for
January 1994. That’s if Babylon 5's
February 1993 pilot presentation pans
out in the ratings, considering the
competition it may meet from Para-
mount’s own space station adventure,
Star Trek: Deep Space Nine, debuting
in syndication in January 1993,

However, a source within the PTN
consorttum said the independent sta-
tions’ executives could elect to cancel
Time Trax or Kung Fu and order Bab-
ylon 5 to fill a vacancy created by

either of the series. ‘‘A second night
isn’t out of the question, but we have
to make sure the first night works be-
fore we make that decision,’’ said the
source. s

COVERING ANDREW'S AFTERMATH

Stations continue special programing in storm’s wake

By Steve McClellan

outh Florida is still reeling from

the impact of Hurricane Andrew,

and the Miami television news
operations say they will continue to do
special new programing for the fore-
seeable future. In addition, several of
the stations have created what they say
are permanent new news bureaus in
and around Homestead, Fla., the area
hit hardest by the storm,

WPLG-TV Miami, the ABC affiliate
there, has set aside an hour of its Sat-
urday prime time block (8-9 p.m.) for
a series of news special reports, After
Andrew: Qur Journey Back.

At WSVN-TV, a strong, news-orient-
ed independent in the market, News
Director Joel Cheatwood says that for
the foreseeable future, the station
plans to continue producing about 10
extra weekly hours of news devoted to
the storm relief effort.

At WTv)Tv), the NBC affiliate,
News Director Sharon Scott says the
station would also continue expanded
news coverage several hours per day
to cover the relief efforts. ‘‘At this
point it’s not so much spot news, but

there’s so much information to give
about relief efforts and cleanup and
future implications for the market, it’s
impossible to do within the constraints
of the normal news day,’” says Scott.

WCIX-TV continues in an expanded
news mode in the late-afternoon and
late-night newscasts, both expanded to
an hour indefinitely. A regular seg-
ment is Rebuilding: Neighbors Help-
ing Neighbors, where the station tries
to match people who can help each
other.

Both wWPLG and WSVN say they were
setting up permanent new bureaus in
areas hit hardest by the storm. “‘It
represents an increased news commit-
ment to a part of the market that may
be changed permanently by the
storm,”’ says Bob Reichblum, news
director at WPLG-TV.

Reichblum and other news execu-
tives in the market say the storm
forced them to use production innova-
tions to stretch resources to cover all
that had to be done. *“We used people
in different roles and found they could
adapt,’’ Reichblum says.

A number of WPLG staffers who
weren’t photographers suddenly found
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themselves on the streets, cameras in
hand, with orders to do ‘‘video es-
says”’ and ‘‘eyewitness’’ reports.
“We also tried some different things
in the studio, like debriefing the re-
porters on the set and intermixing their
comments with video,”” he says.
WSVN-TV’s Cheatwood says the sta-

tion also innovated to keep up with the
news flow. ““Our photographers be-
came video journalists in the truest
sense,”’ he says. ‘““They asked the ques-
tiens and let the camera tell the story.
Some of the best reports were just pic-
tures and sound, unedited and gripping.
Some of it was really incredible.”” ®

Next Week: ‘Project
Andrew’—an exclusive
survey of Fifth Estate
relief efforts

SYNDICATFION UPDATE

‘FRESH’ DEMO

Network and syndication

executives have made much ado in
recent years about the importance

of the 18-34 demographic, and
Warner Bros. Domestic Television
Distribution feels it has that fresh
youth-appeal sitcom in Fresh

Prince of Bel-Air for off-network
syndication. Either this week or
next, industry sources say Warner
Bros. will officially lay out the
marketing plans for the syndication
launch of Fresh Prince for fall

1994. Warner Bros.’ previous launch
of Full House last season scored
particularly well among the children,
teen and 18-34 demographics, and

Prince, which is produced by
Quincy Jones Entertainment in
association with NBC Productions,
will have that—and a strong urban
skew as well.

HIGHLIGHT REEL

To further promote Phil Donahue’s
25th anniversary, Multimedia
Entertainment is producing 20

200 client stations featuring
highlights from the show.

NEWS AT NATPE

Among the syndication companies
having a presence this week at the
Radio-Television News Directors
Association convention in San
Antonio is NewsBroadcast
Network, which will be pitching its
satellite-fed video news release and

company claims to distribute to
over 700 broadcast outlets nationally.
NBN'’s video news release
distribution packages are offered for
cash.

O
Produce Productions, a newly
created Cherry Hill, N.J., production

executives appear confident that Fresh |

““Donahue Moments’’ vignettes for its

radio news release services, which the

company, will also be making its

first appearance at RTNDA by
offering Produce Tip of the Day, a
series of 55-second news inserts for
stations’ newscasts. Hosted by Sal
Guarracino, the food-oriented
vignettes are clearing on WNBC-TV
New York, wGBs-TV Philadelphia and
WIBK-TV Detroit, ameng other

major markets.

BROADWAY SIGNS TELEMARC

Broadway Video Entertainment has
signed Los Angeles-based distributor
TeleMarc Entertainment—headed
by syndication sales veterans and
sisters Joan and Bobbie Marcus—
as domestic sales agents for
Broadway’s library of feature films
and off-network series. There are
three Broadway Video film
packages for syndication with such
titles as ‘*Zorro, The Gay Blade’’
(starring George Hamilton),
“‘Revenge of the Stepford Wives™’
(Don Johnson), ‘*A Taste of Honey’
and the Oscar-winning ‘*‘Room at
the Top.’” TeleMarc will also handle
distribution of evergreen off-
network repeats of The Lone Ranger
{(ABC, 1949-57), which Broadway
Video acquired in the Chapter 11
buyout of Palladium
Entertainment’s assets. Broadway
Video is owned by Lome Michaels,
creator and executive producer of
Sarurday Night Live.

COACH OF MANY COLORS

Tirinato Enterprises and Tribune
Entertainment have entered an
agreement to distribute a colorized
version of the 1939 John Ford classic
*“Stagecoach,’” which launched
John Wayne into Western film
stardom. Joseph Tirinato, a

program packager and current senior
vice president of national sales and
marketing for the Television Bureau
of Advertising (TVB), negotiated
the distribution rights for the film from

Castle Hill Productions. American
Film Technologies has been
contracted to handle the

colorization. Tribune Entertainment is
offering Stagecoach to stations on a
barter basis for two runs during a Nov.
15-Dec. 15 broadcast window.

RYSHER REPORT

Rysher Entertainment has been
retained by Gibraltor Entertainment to
serve as the U.S. distributor of
Okavango, an outdoor action-
adventure series for weekly first-
run syndication. According to Rysher
Entertainment President Keith
Samples, the syndicator will offer the
series as 26 hour-long episodes or
52 half-hour episodes. Quinta
Communications will handie the
international distribution. Set in the
African wilds, Okavango stars
Steve Kanaly (Dallas), Michelle
Scarabelli (Alien Narion) and
Wayne Crawford (Jake Speed), who is
also a producer of the series and a
principal in Gibraltor Entertainment.
In related news, Rysher also
completed production with Another
Large Productions on the
syndicated special The Making of
Highlander: The Series. Rysher
will be launching Highlander in
weekly first-run syndication later
this month. Highlander client stations
will be offered the special free of
national barter time.

‘HEARTSTOPPER’ HAMILTON

Bexy Communications has signed
George Hamilton as host of the two-
hour syndicated special
Heartstopper.. Horror at the Movies,
replacing the late Anthony Perkins.
Handling distribution of the horror
salute is New York-based MG

Perin, which has cleared
Heartstoppers in 133 markets,
representing 83% of the country. The
barter program will have an Oct.
12-31 broadcast window.
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ABC

CBS

Broadcasting's Ratings Week [ Sep 3

"NBC |

FOX

MONDAY 15.1/26 11.0/18 NO PROGRAMING
8:00 | 83. The Young Indiana 25. Evening Shade 11.3/20 30. Fresh Prince 10.9/19
8:30 | Jones Chronicles 5.6/10 | | 17. Major Dad 12.2/20| | 30. Blossom 10.9/18
9:00 | 1 NFL Monday Night 9. Murphy Brown 13.4/21 | | 57, nBC Monday Night
9:30 | Football—Washington 20. DesigningWmn 11.9/19| | pqovies—In the Best
10:00 | Redskins at Dallas 16. Northern Exposure Interests of the Children
Cowboys 19.3/34 11.1/18
10:30 y / 12.4/21 / |
TUESDAY 15.0/26 6.6/11 8.1/14 NO PROGRAMING
. 11. Full House 13.3/24
8:00 - / 73. Quantum Leap 6.7/12
8:30 7. Family Matters 14.1/24 . .
79. Education First 6.0/10
9:00 | 2. Roseanne 18.6,/30 50. Reasonable Doubts
9:30 | 3. Coach 17.0/28 8.4/14
10:00 8. Going to Extremes .
10:30 13.6/24 57. Rescue: 911 7.9/14| | 42. Dateline NBC  9.3/17
WEDNESDAY 10.5/18
8:00 | 78. America's Unsolved 91. Freshman Dorm 9. Unsolved Mysteries 24, Beverly Hills 90210
8:30 | Lifestyles 6.1/10 4.3/7 13.4/23 11.4/19
5 18. H I viit 12.0/19 37. Seinfeld 10.1/16
aay el ol / el / 57. Meirose Place 7.9/13
9:30 | 27. Roseanne 11.1/18 | | 38. 2000 Malibu Road 34. Seinfeld 10.2/16
[ : 9.8/16
10:00 | 18. Barbara Walters Special 57. Law and Order 7.9/14
10:30 12.0/21

95. Larouche in '92 3.3/7

THURSDAY 10.4/18
H 66. Who's the Boss? 7.3/14 i 34. Simpsons 10.2/19
8:00 27. Top Cops 11.1/20 45. A Different World p g
8:30 | 81. Room For Two 5.8/10 9.0/16| | 46. Martin 8.9/16
9:00 . 13. Cheers 13.0/22 .
88. Homefront 4.9/8 13. Street Stories 13.0/22 - 83. The Heights 5.6/10
9:30 22. Wings 11.5/20
10:00 . . . .
- 12. Primetime Live 13.1/25| | 67. Middle Ages 7.2/13 57. LA. Law 7.9/15
10:
FRIDAY 7.4/15 6.0/12
8:00 | 42. Family Matters 9.3/19 | | 69, Little Mermaid 7.0/15 75. America’s Most Wanted |
8:30 | 57. Sat Mor Preview 7.9/16 | | 86. Major Dad 5.5/11 6.4/13
53. Matlock 8.3/17
9:00 | 50. Dinosaurs 8.4/16 76. Sightings 6.2/12
71. Rescue: 911 6.8/13
9:30 | 64. Perfect Strangers 7.5/15 89. Likely Suspects* 4.8/9
10:00 65. Top Cops 7.4/14
15. 20/20 12.5/25 il / 83. I'll Fly Away 56/11

8:00 32, Golden Girls  10.7/22 70. Cops 6.9/14
; . Golden Gir .
8:30 | S50- ABC Saturday Night 95. U.S. Open Tennis 3.3/7 56. Cops 2 8.0/16
Movie—Ghostbusters
9:00 8.4/17 22. Empty Nest 11.5/22| | 76. Code 3 6.2/12
9:30 . 33. Nurses 10.4/20| | 87. Trial & Error 5.3/10
10:00 94, Brooklyn Bridge 3.7/7
i 48, The Commish 8.7/18 63. Sisters 7.6/16
10:30 91. Top Cops 4.8/10
SUNDAY 11.7/20 10.6/18 8.5/15 8.4/14
7:00 . 93. Bill & Ted 4.1/8
71. Life Goes On 6.8/13 4. 60 Minutes 15.3/28| | 53. Secret Service 8.3/16 -
7:30 91. Parker Lewis 4.3/8
8:00 | 38. AmFunHome Vid 9.8/17| | 26. Frannie’s Turn 11.2/18| | 41 | Witness Video 46. In Living Color 8.9/15
8:30 | 38. AmFunPeople 9.8/16 | | 34. Brooklyn Bridge 10.2/16 9.4/16| | 44. Roc 9.1/15
9:00 6. Mared w/Childn 14.9/23
] 5. ABC Sunday Night ) 57. NBC Sunday Night Y
9:30 — 21 Herman's Head 11.8/19
: Movie—A Murderous Affair g?;v?sei:'&gay Movges/15 Movie—Deadly Medicine - - : z
10:00 15.0/25 ¢ 7.9/13 53. Flying Blind 8.3/14
10:30 79. Down the Shore 6.0/11
WEEK'S AVGS 11.2/20 8.3/15 9.3/16 7.8/14
SSN. TO DATE 10.9/19 12.1/21 o] 11.5/20 7.6/13
RANKING,/SHOW [PROGRAM RATING/SHARE] *PREMIERE SOURCE: NIELSEN MEDIA RESEARCH YELLOW TINT IS WINNER OF TIME SLOT
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The following ad ran in
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“Street Stories” M
@ T 18]
The Re11ab111ty Of Your SafgtyadBZEH o

AMERICAN
COALITION FOR
TRAFFIC

SAFETY, INC.

Last Thursday night, CBS aired a segment on “Street Stories” which attacked, on an
industry-wide basis, the performance of safety belts in some crash situations. Specifically,
the story charged that safety belt buckles could unlatch if struck sharply on the under-
side during the course of a crash.

We are concerned that this staged-for-TV presentation may discourage some peopie
from buckling up. This television demonstration was made possible because the belt
system was not under load as it would be in an actual crash situation.

The facts are:

* There is no scientific evidence that suggests that such inertial
unlatching can or does happen in real world crashes.

¢ Safety belts work well and save thousands of lives each year.

As the U.S. government told CBS “Sireet Stories” prior o the show, “the evidence is con-
sistent and powerful — safety belts installed on cars in the U.S. are providing outstand-
ing crash protection and they do not contain defects merely because the release button
1s on the face of the buclde. Nothing could speak more clearly to this conclusion than the
lives of literally thousands of Americans saved by such belts”

We hope that “Street Stories” did not set back the cause of traffic safety.

Please buckle up every time you drive.

Philip W. Haseltine
ACTS President
EE

AMERIC AN COAUTION FOR TRAFFIC SAFETY

Adinglon, VA 22201
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BOXING STILL PPV'S MAIN EVENT

Chavez-Camacho fight puts punch in category’s sagging PPV fortunes; football sales lag

By Rich Brown

ales on the three-week-old Op-

tion Play pay-per-view college

football experiment appear to be
going slower than expected for pari-
ners Showtime Event Television and
ABC. But SET was riding high last
week on the results of another PPV
event, the Sept. 12 Julio Cesar Cha-
vez—Hector Camacho fight, which
provided a $21 million boost to the
sagging PPV category.

Early results last week showed a
buy rate of about 4.3 for the Chavez-
Camacho bout, according to SET
President Scott Kumit. Sales totaled
about 800,000 homes, with an average
retail price of $26 per purchase, ac-
cording to Kumit, who said the rela-
tively low price on the bout was a
major reason that the event exceeded
industry expectations.

*“The good news is that pay per
view works,’’ said Kurnit. ‘It erases a
lot of concerns that people had about
the category.””

The fight provided a welcome boost
to PPV, which has taken its lumps in a
year that got off to a bad start with the
imprisonment of legendary PPV draw
Mike Tyson. A heavyweight bout last
June between Evander Holyfield and
Larry Holmes that was priced at about
$35 weighed in with a disappointingly
low buy rate of 3.5, and the long-
awaited Olympics Triplecast fell far
short of projections that had originally
been set by presenters NBC and Cab-
levision Systems Corp.

*‘I think everyone’s a little gun shy
after what’s gone on this year,”’ said
Jim English, senior vice president of
programing, Viewer’s Choice. *‘The
Chavez fight was a pleasant surprise. It
just goes to show that if you’ve got the
right program, the people will come.”

As for SET’s ground-breaking ven-

Julio Cesar Chavez's Sept. 12 winning
bout pulled in 800,000 homes, $21 million.

““We are comfortably
where we need to be.
The customer is getting
better acquainted with
the concept.”’

Scott Kurnit, SET
T e e P T R s T ]

ture with ABC to present college foot-
ball games on pay per view, the jury is
still out. In the first two weeks of the
Option Play experiment, well-placed
sources said the games resulted in
sales of between 7,000 and 8,000
homes per week. That fell significant-
ly below the targeted 25,000 to 50,000
weekly sub count for the games that

ABC and SET executives had hoped
for, although SET's Kumnit said he
remains optimistic.

Kumnit last week would not project
any numbers for the Option Play ex-
periment, pointing out that the compa-
ny has so far conducted only limited
spot checks on sales. He added that
the company does not yet have any
conclusive data on the experiment be-
cause the purchases are being billed on
a monthly basis.

Kumit did acknowledge that sales
are ‘‘slightly below’’ expectations, but
he added that sales are expected to
build as the football season builds.
More viewers will explore the option
as the team competition heats up and
the colder weather boosts HUT levels,
he says. Those are essentially the
same factors that account for the
growth in ABC’s over-the-air football
ratings each season,

““The same dynamics that work for
broadcast television also work for pay
per view,”’ said Kumnit.

One bright spot in the Option Play
experiment appears to be the progress
it has made in the San Diego market,
where ABC affiliate KGTV(Tv) has
been extraordinarily aggressive in pro-
moting the pay-per-view option. Sales
there in the first week alone were said
to be outpacing the national average
with a .06 buy rate, even though
KGTV's over-the-air opener featured
hometown team San Diego State
against the University of Southern
Califomnia.

The results would suggest that there
is an audience interested in optional
games featuring out-of-state teams, as
had been expected by the ABC-SET
partnership.

‘“We are comfortably where we
need to be,’’ said Kumit. ‘‘The cus-
tomer is getting better acquainted with
the concept.’’ =

L
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| USA KICKS OFF $75 MILLION-PLUS SCI-FI EXPERIMENT

Channel set to launch Thursday in 10 million homes; premieres with ‘Star Wars’

By Joe Flint

SA Network'’s road show for its
new Sci-Fi Channe! cable net-
work hit Washington last week
with the network’s president and
founder, Kay Koplovitz, pitching it to
the Washington Metropolitan Cable

Club.

Koplovitz did not let the pending |

threat of cable legislation (see *‘Top of
the Week'’) dampen her spirits for the
new network, which debuts this
Thursday (Sept. 24) in approximately
10 million homes.

Koplovitz described Sci-Fi as ‘*a
very dynamic, strong, innovative, vi-
sionary and vast frontier for cable sys-
tems and their subscribers.’’ Its prima-
ry audience at the outset, she said, will
be the 12-34 mostly male demograph-
ic, but she expects to attract more fe-
male viewers and an older demograph-
ic down the road.

Programing will be a mix of origi-
nal and syndicated fare. Products al-
ready acquired include Dr. Who, Twi-
light Zone and Lost in Space, and the
network plans to acquire the Star Trek
series once its current syndication con-
tract expires.

The network will premiere with the
movie ‘‘Star Wars."” Other films lined
up for the first season include
“*‘Alien’” and the Srar Trek series.

Original programing includes [nside
Space, a weekly news show hosted by
former Srar Trek star Nichelle Nichols
(Lt. Uhura) and produced with the
BBC and NASA. Other original pro-
graming includes FTL News (Faster
Than Light) and Mysteries from An-
other Dominion. USA Network is also
committed to producing 12 original
movies in the network’s first year.
Said Koplovitz: *‘I don’t remember in
this industry seeing the strength in a
new network that you are going to see
in the Sci-Fi Channel.”’

The network is also planning pro-
motions that include a multicity tour in
1993 and a tie-in to the Cable in the
Classroom project.

USA Network, Koplovitz said, has
invested $75 million to $100 million
in the network for the launch, which
she said **will pay off as long as view-

but she declined to say what the net-
work was getting per 30-second spot.

Koplovitz said she was opposed to
the cable reregulation bill about to be

|

dios are opposed to the bill. The legis-
lation, she said, is a threat to new
cable programing as well as to the
growth of the industry and what com-

sent to Congress. USA is owned by ‘
Paramount and MCA, and both stu-

ucts.”’

TENNIS BOUNCES ON USA

overage of the U.S. Open on USA was down slightly from last year
with a 2.2 rating in prime time, marking the network’s second-highest-
ever rating in the daypart.

The Open ratings were just under last year’s prime time rating of 2.3,
which remains the network’s highest rating. This year’s UJ.S. Open prime
time average of 2.2 represented more than 1.3 million homes over 43.5
hours; total coverage over 100 hours averaged a 1.5 rating, representing
923,000 homes. The network’s highest-rated night of coverage, a Sept. 9
quarterfinal match between Andre Agassi and Jim Courier, scored a 3.8.

USA Network sold out its inventory for the tournament (Aug. 31-Sept.
13) four weeks ahead of last year’s schedule, with an estimated about $10
million in sales. Pricing was said to be 30% higher than last year for the
network’s U.S. Open inventory, which held steady at 1,442 units. Among
new sponsors were Chrysler Jeep Eagle, Charles Schwab, Michelin,
Heineken and Raymond Weil.

SPORTSCHANNEL SEEKS INJUNCTION

portsChannel America is scheduled to appear in the New York State

Court of Appeals Sept. 30 seeking an injunction to block ESPN’s $12-
million-a-year deal with the National Hockey League. Incumbent NHL
rightsholder SCA claims it had right of first refusal on next season’s
rights. Meanwhile, ESPN last week revealed a schedule of 10 primarily
Friday night NHL games beginning with an Oct. 6 face-off between
Philadelphia and Pittsburgh.

SASSA ON BOARD

cott M. Sassa, Tumer Entertainment Group president and Tumer

Broadcasting System Entertainment Group vice president, has been
named to the Tumer Broadcasting System Inc. board of directors, assum-
ing the seat vacated by retired Turner executive Jack Petrik. Sassa, already
responsible for operations and programing at Turner Entertainment Net-
works, takes over responsibility for home video distribution and for
licensing, merchandising and theatrical distribution of original movies
overseas.

QUANTUM MAY KEEP HALF-HOUR ROTATIONS

I t will probably be another year before Time Wamer Cable reports buy
rates for its 150-channel Queens, N.Y., Quantum system, but early
retumns from about 4,500 subscribers indicate that running hit pay-per-
view movies every half hour is sufficient—and that creating the infrastruc-
ture to deliver them every 15 minutes or fewer may be overkill.

*“What they are saying is they want a lot more choice,’’ Jim Ludington,
Time Warner advanced cable systems project manager, told the Telco-
Cable 1V Conference, hosted in Washington last week by Telecommunica-

panies ‘‘like USA invest in new prod-

ers get to see the project.” tions Reporis and the Yankee Group. —PDL
l Ad sales are going well, she said,
o |
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WILL TELCOS DIAL TV'S SIGNAL?

Huge opportunities meet huge costs, although few agree how much those costs are

By Geoffrey Foisie

““To become truly effective provid-
ers of video services (and not just one
channel), the telcos will have to de-
ploy fiber to the curb or fiber to the
home, as well as the new broad-
band switches. ... I've seen estimates
that this could cost anywhere from
$1,000 to $2,000 per home.’’

—Joel Gross, Donaldson Lufkin &
Jenrette.

*‘The price of converting a tele-
phone system to one capable of trans-
porting both voice and video is

about the same as the cost of adding
voice to a cable system ($500-3800
per customer served).”’

—Ronald Altman, Furman Selz.

his exchange of views two weeks
ago in Barron’s illustrates con-

tinuing disagreement about a
question fundamental to television:
will the telephone companies get into
the business? The exchange also illus-
trates why the disagreement continues:
people cannot agree on how much it
will cost the telcos. The answer really
depends on what is meant by the tele-
vision business.

There are some, including DLJ’s
Gross, who say that to truly challenge
the cable industry, telephone compa-
nies will have to provide a multichan-
nel system too large to transport over
copper wire. That implies, say people
such as Gross, replacing the copper
part of the distribution network with
fiber optics at a cost perhaps difficult
to finance or justify.

But the cost of fiber continues to
decline, said Kurt May, director of
investor relations, GTE, and may soon
reach the ‘‘cross-over’’ point at which
it would be no more expensive than
installing copper wire.

Joseph Daleiden, director of corpo-
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AMND
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Equipment manufacturers, such as
Northern Telecom, are joining with
phone companies to explore TV-type ser-
vices. Above screen Is from a test for
Northern Telecom and BeliSouth.

rate planning for Chicago-based
Ameritech, and others note that many
homes watch just one channel at a
time, so that with video-on-demand,
only one channel—not dozens—needs
to be delivered all the way to the sub-
scriber. And compression technology
has already permitted companies such
as Ameritech to run tests of video over
copper wire. Denise Jevne, an analyst
for T. Rowe Price, said the cost of a
compression-based system would be
*‘$500 or less per sub.”” Even those
who are skeptical of the phone compa-
nies, such as Barry Kaplan of Gold-
| man Sachs, say that compression con-

vertor costs are expected to drop 40%
in the two or three years following
their commercial introduction in 1993.

But, ask some skeptics, what about
the cost of changing the ‘‘switching”’
equipment from voice to broadband
communications? Daleiden said the
necessity of having broadband equip-
ment is not a given: ‘‘This is not like
voice communications, which is going
in both directions; with video you
would only have voice going up-
stream.’’

There is still a question of whether
the quality of the signal, even a com-
pressed signal, transmitted over cop-
per is of good enough quality to com-
pete against the many viewing
alternatives. The Ameritech tests
show, said Daleiden, that video quali-
ty may, in fact, be overemphasized:
‘“When a lower-resolution picture is
shown with high-quality audio, that is
preferable to just a higher-resolution
picture. It would appear that one chan-
nel of full-motion video that offers
comparable quality audio and video is
possible for a fraction of that $1,000-
$2,000 cost.”

GTE’s May said that such quality
doesn’t yet suffice for ‘‘entertain-
ment’’ programing, but technological
developments could change that. In
the meantime, he added, the quality of
copper is sufficient for informational
video: “‘If you wanted to call the Li-
bary of Congress and see what the
17th President looked like, you could;
it is routinely done already.”

So the question of telcos and televi-
sion is not just a yes or no question
dependent on costs. It is also a ques-
tion of what service they would
choose to provide, and GTE’s May
said they are sure to find some ser-
vices to provide: ‘It is such a huge
opportunity, the telephone company is
not going to pass that one up.”’ L]
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NEW RADIO RULES
HOPED TO BOOST SALES

Brokers are optimistic that ownership changes will
provide short-term boost, but banks and economy
are key to longer-term improvement

By John Gallagher

NAB radio convention last week

than has been seen over the past
two years as far as media brokers were
concerned. Their morale was boosted
by the predicted short-term effects of
duopoly rule changes that officially
went into effect last Thursday, when
they were to have appeared in the Fed-
eral Register.

But although brokers are expecting
a flurry of activity in the next three to
four months, they don’t see the pace
continuing much longer than that, due
to a continuing lack of bank financing
and a still sluggish economy.

**Even if the Fed cut interest rates to
zero,”” said broker Lee Hague, ‘‘the
banks are in such a troubled state,
they’re just not interested.’” The num-
ber of banks that are still in broadcast
lending has basically dwindled to just
the few that were active before radio
and television stations became a popu-

I t was decidedly a more upbeat

lar trading commodity during the
1980’s, including Society National
Bank in Cleveland. Consolidation of
the industry, however, could change
that.

The new duopoly rules, which will
increase radio ownership caps to 18
AM’s and 18 FM’s, up from 12 and
12, and which will allow ownership of
up to four stations within a market,
have been anticipated for the past six
months; consequently, some brokers
already have duopoly deals that are all
but signed and ready to be filed at the
FCC. The rules will have the biggest
impact in medium-sized markets.

“We’ll see a lot of doubling up,
especially in markets like Orlando,
Houston and Dallas,”” said Media
Venture Partner’s Randy Jeffery, ex-
plaining that there is not enough ad-
vertising revenue in those markets to
support the glut of stations.

The larger markets may be harder to
predict. Except for group owners with
substantial equity such as Infinity

Randy Jeffery

CLOSED!

WGVC-AM/WPLZ-EM,
Richmond (Petersburg),
Virginia from Paco Jon
Broadcasting, Receiver, to
Sinclair Telecable, John,
Bob and David Sinclair,
Principals, for $1,400,000.

Charles E. Giddens
Broker

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Results.

ELLIOT B. EVERS
415-391-4877

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2727

RANDALLE. JEFFERY
407-295-2572

RADIO and TELEVISION BROKERAGE
FINANCING » APPRAISALS

M
P

MEDIA VENTURE
PARTNERS
WASHINGTON, DC
ORLANDO
SAN FRANCISCO
Dick Blackburn Mitt Younts Tom Gammon
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FCC-APPROVED
STATION SALES

The charts represent the totel dollar volume {in mil-
lions of dollors) of stondolone AM stations, stond-
clone fM stotions, co-locoted AM-FM combinotions,
standulone television stations and grouped stations
(AM-TV, FM-TV, etc.) traded over the past 18 months,
uceording 1o soles dota collected by BROADCASTING.
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Broadcasting, which recently pur-
chased second FM’s in Chicago and

Atlanta, there may not be as much |
incentive to double up in the top mar- |

kets because of the amount of adver-
tising revenue available, Jeffery said.
For brokers, duopoly transactions
could present a challenge to traditional
broker services, since the buyers and
sellers will be obvious. **A lot of peo-

ple consider a broker’s function to be
that of a finder,”” said broker Ted
Hepbum. *‘I believe this could be a
wonderful opportunity for a broker
who has talents that are above and
beyond that of a finder. Deals within a
market could be more difficult be-
cause [you are dealing with] competi-
tors, and you're going to get more

personalities involved than you might
normally get.”’

If consolidation is what it will take
to bring lenders back into the station
trading environment and stabilize sta-
tion values, then it is much needed,
judging by station trades recently ap-
proved by the FCC. Both dollar vol-
ume and average station prices during
the past 18 months have shown gener-
ally steady declines (see charts).

With stations selling for roughly
five times trailing cash flow, down
from a 9-to-10-times multiple five
years ago, the deals with the best
chance of closing remain those “*with
a lot of cash,”” said Dick Blackburn of
Blackburmn & Co.

But barring deals that can bring

Completed:

over Two Billion dollars in TELEVISION station sales.

— Privately negotiated.

HOWARD E. STARK

Media Brokers—Consultants
New York, N.Y. 10022

575 Madison Avenue

(212) 355-0405

e
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30% equity to the table, both Black-
burn and Mitt Younts of Media Ser-
vices Group see station swaps becom-
ing more prevalent, although they
won’t be particularly easy. ‘‘Station
swapping goes beyond the estimated
value of a radio station. There are
other considerations, like location,’’
said Younts. ‘‘No one wants to trade

| down. There has to be something be-

yond tax advantages to make the deal
work."”’

Americom broker Tom Gammon is
confident that banks will come back,
but in the meantime, he says, station
owners struggling financially with
highly leveraged stations acquired a
few years back must first stabilize
cash flow by putting together intelli-
gent station combinations—through
LMA’s or a second FM in a market—
that take into account viable formats,
so that the station can thrive in a par-
ticular market and will fit an owner’s
long-term corporate strategy.

Indeed, as station owners re-evalu-
ate the health of their companies and
take the necessary corrective steps
(aided by opportunities presented by
regulatory changes), brokers feel the
industry will continue to gain strength
and are advising clients accordingly.
**‘Now more than ever,”” said Black-
burn, ‘‘we’re asking clients to be ob-
jective and not think of their company
as individual stations, but to look at
the big picture.” ]
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ChangingzHands

This week’s tabulation of station and system sales ($250,000 and above)

KEYV(FM) Las Vegas O Sold by Uni-
com Broadcasting of Nevada Inc. to
Broadcast Associates Inc. for $2.25
million. Seller, headed by Andrew
Molasky, is also licensee of KEYW(FM)
Pasco, Wash., and recently sold KEYF-
AM-FM Spokane, Wash. Buyer is
headed by Steve Gold, and also owns
KFMS-AM-FM Las Vegas. The parties
plan to enter into an LMA. KEYV has
new age format on 93.1 mhz with 24.5
w and antenna 3,724 feet above aver-
age terrain. Broker: Kalil & Co.

KQMS(AM)-KSHA(FM) Redding, Calif.
O Sold by Citadel Communications
Corp. to Park Lane Redding Radio
Inc. for $1.36 million cash. Seller is
headed by Larry Wilson, and is also
licensee of KGA(AM)-KDRK-FM Spo-
kane, Wash.; KBEE(AM)-KATM-FM Mo-
desto, Calif.; KROW(AM)-KBUL(FM)
Reno; KHEZ(FM) Boise, Idaho;
KCNR(AM)»KLZX-FM Salt Lake City;
KKFM(FM) Colorado Springs; KCTR-
AM-FM Billings and KBOZ-AM-FM
Bozeman, both Montana. Buyer is
headed by Jim Levy, and is licensee of
KVOY(AM)-KTPI(FM) Lancaster Palm-
dale and KppL(FM) Chico, both Cali-
fornia. KQMS is fulltimer with news,
talk format on 1400 khz with 1 kw.
KSHA has AC format on 104.3 mhz
with 100 kw and antenna 1,560 feet
above average terrain. Broker: Com-
munications Equity Associates

WCCF(AM)-WQLM-FM Punta Gorda,
Fla. O Sold by WQLM-FM 1Inc. to
InterMart Broadcasting for $800,000.
Seller is headed by Carl J. Marcocci,
who also owns WGUL-AM-FM New
Port Richey, Fla., and WSGA(AM)-
WZAT(FM) Savannah, Ga. Buyer is
headed by James E. Martin, who also
has interests in wGCO(FM) Savannah,
Ga. wWCCF has news, talk format on
1580 khz with 1 kw day and 122 w
night. WwQLM-FM has lite AC format on
92.9 mhz with 50 kw and antenna 492
feet. Brokers: Blackburn & Co. and
Jorgenson Broadcast Brokerage Inc.

WGGO(AM)-WQRT(FM)  Salamanca,
N.Y. O Sold by Altair Communica-
tions Inc. to Michael Washington Jr.
and Mary E. Washington for
$550,000. Approved sale of station

last year for $709,000 did not close
PROPOSED STATION TRADES | (-Changing Hands,” Nov. 11, 1991).

By vodinme and rurber of sadkes Seller is headed by Gary L. Living-
Z 3 ston, and has no other broadcast inter-
Thlls i ests. Buyers have no other broadcast
AM'sOS000 interests. WGGO has AC, oldies format
FM’s O $3,623,2900 7 on 1590 khz wth 5 kw day. wQRT has
AM-FM's O $1,910,000 O 2 country format on 98.3 mhz with 1.6
TV's0$008 kw and antenna 430 feet above aver-

age terrain.

Total O $5,533,290 09
WNTX(FM) Nantucket, Mass. O Sold

1992 to Date: by Quality Broadcasting Inc., debtor-
AM s O S155,701,970 0 162 in-possession, to Radio Nantucket Inc.
FM's 0 §296,496,127 0 184 for $500,000. Seller has no other

A broadcast interests Buyer is headed by
AM-FM’s U §225,879,846 U 117 Albert Makkay Sr., and is license of

TV 's O $1,382,437,087 O 47 WPXC(FM) Hyannis, Mass. WNTX has

Total O $2,060,515,030 O 510 oldies format on 96.3 mhz with 50 kw

For 1551 wial sex: Jan, 27, 1593 Banascassmag and antenna. 405 feet abOVe average
terrain.

Broadcasting Sep 21 1992

PRISM RADIO PARTNERS, L.P.
(Bill Phalen, President)

has acquired

WOKV-AM/WKQL-FM

Jacksonville, Florida

f
E Z COMMUNICATIONS, INC.
(Alan Box, President)

$3,750,000.00

The undersigned acted as broker in this transaction and
assisted in the negotiations

A
Kalil & Co, Inc.

3444 North Country Club » Tucson, Arizona 85716 » (602)795-1050
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IMUS, LIMBAUGH, WCCO TAKE TOP MARCONIS

South Dakota’s ‘Neighbor Lady’ also honored at radio’s annual awards ceremony

By Peter Viles
he star of the NAB’s annual
Marconi Awards, radio’s glit-
ziest and most star-studded

event, turned out to be a folksy, 75-

year-old woman known to generations

of loyal listeners in the Midwest as

*“The Neighbor Lady.”

Wynn Speece, whose morning
show has aired on WNAX(AM) Yank-
ton, S.D., for 51 of Speece’s 52 years
at the station, was awarded the Marco-
ni for small-market personality of the
year at the ceremony Sept. 12 at the
NAB Radio Show in New Orleans.

Other big winners included Don
Imus of WFAN(AM) New York, named
major-market personality of the year
for the second time, and Rush Lim-
baugh of EFM Media, named
network/syndicated personality of the
year for the first time. Stations hon-
ored in two categories included
KGO(AM) San Francisco, WwSIX-FM
Nashville and wcCcO(aM) Minneapolis,
which was honored as legendary sta-
tion of the year.

To appreciate Speece’s place in
South Dakota broadcasting, consider

John Corbett, who plays a disc Jockey on
CBS-TV's ‘Northern Exposure,’ congratu-
lates Marconi Award winner Wynn Speece
of WNAX(AM) Yankton, S.D.

that she has been on the air for 52
years, more than half of her state’s
| 103-year history. Her show has fea-

tured everything from humor, home-

CBS TO DROP "CRUISIN’ AMERICA’

n another sign of hard times for radio networks, CAS Radio announced

last week it isn't renewing its weekly oldies show, Cruisin’ America,

Cruisin’ America, hosted by Bruce (Cousin Brucie) Morrow of wroBs.
FM Mew York, began in 1987 and aics on 160 stations. CHES spokeswoman
Helene Blizherg said the show was not renewed because it has not been
profitable, It ends its mn at the end of this vear.

"The music syndication business has become extremely fragemented
and it’s very difficult to make the kind of impact that we would like with a

syndicated show,"" she said.

Morrow said he was ““very disappoimted”™” by the decision, and that he
hopes to keep the show on the air, either on another netwaork or by starting
his own syndication company. "The show is very successful audience-
wise and station-wise,”” Morrow said. *“They just couldn’t sell it. Cruisin’

America will continne, ™

PV

spun advice and recipes to World War
Il War Bond drives and a traveling
**Kitchen Kamival."”

With an audience spread through
five states—the Dakotas, lowa, Ne-
braska and Minnesota—she received
as many as 200,000 letters a year well
into the 1960’s, and had a full-time
staff of eight just to handle the mail.
For 30 years she published annual edi-
tions of the ‘*Neighbor Lady Bock,”
collections of recipes, advice and tru-
isms that routinely sold 20,000 copies
per year.

The Marconi winners;

Legendary station of the year:
WCCO(AM) Minneapolis.

Networki/syndicated personality of
the year: Rush Limbaugh, EFM Me-
dia.

Stations of the year: Major mar-
ker—KGO(AM) San Francisco; large
market—wWLW(AM) Cincinnati; medi-
um market—wMT(AM) Cedar Rapids,
Iowa; small market—KFGO(AM) Far-
go, N.D.

Personalities of the year: Major
market—Don Imus, WFAN(AM) New
York; large marker—Gerry House,
WSIX-FM Nashville; medium marker—
Van & Connie, WHO(AM) Des Moines;
small market—Wynn Speece,
WNAX(AM) Yankton.

Stations of the year by format:
AC/EZ—wsB-FM Atlanta; big band/-
nostalgia—WPEN(AM)  Philadelphia;
CHR/top 40—wBBM-FM  Chicago;
country—WSIX-FM Nashville; MOR—

WCCO(AM)  Minneapolis;  oldies—
KOOL-FM  Phoenix; Spanish lan-
guage—KWKw(AM) Los  Angeles;

AORI/classic rock—KSHE-FM St. Louis;
black/urban—WVEE-FM Atlanta; clas-
sical—KDFC-AM-FM San Francisco;
jazzinew age—KiFM-FM San Diego;
news/talk—KGO(AM) San Francisco;
religious/gospel—KNOM(AM) Nome,
Alaska. a
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AWARDS SHOW DRAWS MIXED REVIEWS

I t may not be the kind of equality radio wants, but the
industry now stands on the same footing with televi-
sion in at least one area: people are complaining about
the quality of their major award ceremonies.

The NAB’s Marconi Awards event, billed as the
industry’s premier awards ceremony, drew unfavorable
reviews from many broadcasters who attended the
black-tie gala Sept. 12 in New Orleans.

Many attendees interviewed by BROADCASTING
complained privately about the length and timing of the
event. The ceremony started at 6:30 p.m. on the final
day of the NAB Radio Show and lasted until past 9
p.m.—too late for many attendees who had made din-
ner reservations.

In fact, most broadcasters voted with their feet,
leaving the awards ceremony in droves before the final
and most prestigious award was presented to the leg-
endary station of the year. When wCCO-AM Minneapo-
lis accepted the award, roughly half of the crowd had

In addition, many broadcasters seemed offended by
the blue humor employed by some presenters, particu-
larly Westwood One’s Julie Brown, who told several
off-color jokes.

*“I felt that parts of the show were embarrassing for
our industry,”’ said Mike Fezzey, general sales manag-
er, WIR-AM Detroit. *‘l happened to have my wife
there, and 1 was embarrassed for her at parts of the
show.”

Fezzey added, however, that he enjoyed much of the
show and believes the industry can easily improve it.

NAB spokesman Walt Wurfel acknowledged that the
association had received some complaints about the
length and timing of the ceremony and about some
comments made by presenters.

““There are scme people who don't like the way the
presentations were made and things that were said,”
Wurfel said. “‘I think overall these are things that can
be dealt with. They're highly successful awards, and

departed the convention center baliroom.

we plan to keep them that way."’

—PV

IN RADIO FINANCING, SMALL IS NOT BEAUTIFUL

Cost cuts through consolidation will draw capital 1o larger stations, NAB panel predicts

By Randy Sukow

he expected trend toward market

consolidation stemming from the

FCC's new radio ownership
rules will bring in more capital from a
wider source of lenders, a panel of
executives from large media lending
companies concluded at NAB’s Radio
Show in New Orleans (BROADCAST-
ING, Sept. 14). But for standalone
broadcast entrepreneurs and small-
market stations secking to borrow
small amounts, money will still be
tight.

The new commission rules raise the
limit of one AM and one FM to a
market to as many as two AM’s and
two FM’s in markets with |5 or more
stations. (Licensees in markets under
15 stations are allowed up to three
stations with no more than two in one
service.)

“It may just be that in many mar-
kets—perhaps 50% or more—combi-
nations can result in stations that com-
bine and approach 25% [share] and
then go over that,”” said Jim Black-
burn, chairman, Blackburn & Co ., Al-
exandria, Va. ‘‘People left with a 3%
share will be in trouble.”’

*“The events of the last 30 days
have really changed the way our insti-

tution will view things. We think that
the duopoly issue is a major funda-
mental change in the smaller mar-
kets,”’ said Matt Breyne, vice presi-
dent, communications finance,
Greyhound Financial Corp., Phoenix.

Consolidation is expected to reduce
the number of entities fighting for ad-
vertising dollars, especially in markets
hardest hit by Docket 80-90's new FM
assignments. At the same time, a con-
solidated operation can be expected to
eventually result in lower operating
costs.

When considering a loan for a com-
bination, “‘I'm going to add the two
cash flows together and I'm going to
give you credit for expense cuts that I
can touch. I'm going to want to see
the leasing you’re going to get and I
want to see the people you’re going to
cut,”” Breyne said.

Kathleen Mayher, senior vice presi-
dent, Society National Bank, Cleve-

| land, said lenders will consider financ-

ing proposals for consolidated
operations on a case-by-case basis.
Before the change in the duopoly
rules, Society National was involved
in a number of local marketing agree-
ments—most of them yielding modest
revenue increases because combina-
tions do not automatically double cash

| flow. “*Don’t just jump to find a part-

ner. Find a logical partner,’” she said.

Money will be available, the panel-
ists said, for large radio operators
seeking consolidation deals in several
markets. But for the small, standalone
broadcaster applying for less ambi-
tious loans, it will still be difficult to
raise capital. **Our most common re-
quest 1s the small credit request. Un-
fortunately, the economics are such
that we can’t do all of those transac-
tions,’” said Nancy Barber, vice presi-
dent, communications division, Nor-
west Bank, Minneapolis. Instead, the
bank tries to convince smaller banks in
the stations’ communities to back
them.

Small-market stations are often un-
able to convince local banks that radio
is a good risk because there are few
securable assets. The NAB is current-
ly forming a program to provide infor-
mation to the banking industry on the
broadcasting business and the cash-
flow characteristics that can make
small radio stations a safe investment.

All agreed that a boon to operators
of all sizes would be relaxation of the
FCC rule prohibiting banks and other
lending institutions from holding a se-
curity interest in a broadcast license, a
move the commission is considering.®
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ABC RADIO MOVES SOME FUNCTIONS TO DALLAS

Job cuts coincide with merger of administrative functions of SMN with rest of networks

By Peter Viles
BC Radio Networks has elimi-
nated an undisclosed number of
jobs and is shifting some others

from its New York headquarters to its

Dallas offices as a result of the merg-

ing of administrative functions of Sat-

ellite Music Networks with the rest of
the ABC Radio Networks.

ABC did not say how many jobs
were eliminated in the merger. An
ABC spokeswoman said published re-
ports saying that 50 employes were
laid off were inaccurate, however.

The job cuts were first announced in
a memo last month from Bob Calla-
han, president, ABC Radio Networks,
to the network staffs. In the memo,
Callahan said the merger took place
over the summer because ‘‘we had
reached the conclusion that it didn't
make sense for SMN to remain a sepa-
rate entity when certain functions
could be combined with an existing

| structure already supporting six net- |

works."’

Callahan said of the job cuts, ‘*We
tried to take great care in each case to
insure that the company's severance
package was both fair and generous.”’

Patricia Evans, an ABC spokes-
woman based in Dallas, said the oper-

ations moving from New York to Dal-
las include marketing, some business
administration functions such as traffic
and clearance, and affiliate sales.
The network plans to keep spot
sales operations in New York, as well
as its news and executive headquar-
ters. ]

RAB TO PLAY BIGGER ROLE
AT NAB CONVENTIONS

Agreement announced at New Orleans Radio Show

By Peter Viles

and the National Association of
Broadcasters announced a new

T

| agreement under which the RAB will

he Radio Advertising Bureau |

O 1 year: $85
J Foreign Rate (Air): $300

O Payment enclosed
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dramatically increase its presence at
future NAB conventions.

Under the agreement, announced
Sept. 11 at the NAB Radio Show in
New Otleans, the RAB will assume
responsibility for sales and marketing
programs at the NAB’s two major
conventions, with the result being an
increase in those offerings at NAB
gatherings. Additionally, the RAB
will conduct its second in a new series
of training sessions, the Certified Ra-
dio Sales Managers Seminars
(CRSM), immediately prior to NAB
'93 in Las Vegas next April.

The NAB, in turn, will provide
management sessions at RAB’s 1993
Managing Sales Conference, sched-
uled for Feb. 4-7 in Dallas.

At a news conference in New Or-
leans, RAB President Gary Fries and
NAB President Eddie Fritts said the
two associations are committed to
forging a partnership that will help
both groups while retaining their sepa-
rate identities and functions.

*““The roles of the NAB and the
RAB are compatible and do not over-
lap,”” Fries said. ‘‘It's kind of a win-
win situation for the radio industry.™

In response to a question, Fritts said
the NAB has ‘‘absolutely no interest
in merging with RAB.”’

Fritts added that the 1992 Radio
Show, at which attendance was down
1.8% from the previous year, exceed-
ed the NAB’s financial expectations.
“I’'m very pleased with this year’s
show,’” he said. “‘It’s certainly going
to be a financially viable success.”” ®
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HDTV D-DAY

Feb. 24, 1993, is decision day for

the Advisory Committee on Advanced
Television Services. Chairman
Richard Wiley says committee
members will meet on that date,
beginning at 10 a.m. ET, in room 856
at the FCC, to recommend a high-
definition television system to the
commission for adoption as the

next North American TV transmission
standard.

HDTV SHOW AND TELL

The Association for Maximum
Service Television expects all four
HDTYV proponents to demonstrate
their systems at the Sixth Annual
HDTYV Update, *‘Countdown to
Consensus,’’ Oct. 1, at the ANA

Westin Hotel in Washington. FCC
Chairman Alfred Sikes,
Capcities/ABC President Daniel
Burke and NTIA Administrator
Gregory Chapados are to provide
opening, luncheon and afterncon
keynote addresses.

DIGITAL PARAMETERS

The Society of Motion Picture and
Television Engineers Standards
Committee has adopted a report
spelling out ‘‘essential requirements of
the architecture for future digital
image systems.”’

According to SMPTE, the
architecture as outlined by its Task
Force on Digital Image
Architecture will incorporate a
hierarchy that is scalable,

extensible into future applications and
compatible with TV, motion

picture and computer standards where
practical. SMPTE hopes the report
leads to agreement on a single system
for digital images ‘‘flexible enough

0 accommodate a wide variety of
needs, while enabling worldwide
interpretability.”’

INTERACTIVE PLAYER

In preparation to market interactive
video data service equipment and
engineering services to IVDS
licensees this fall, Radio Telecom and
Technology Inc. opened new

offices earlier this month in Riverside,
Calif.; (714) 687-3660. RTT plans

to submit equipment to the FCC for
type acceptance ‘‘this fall.”’

SATELLITE FOOTPRINTS

SIGN-UP

New York 1 News, Time Warner
Cable’s 24-hour local news channel
launched Sept. 8 in Manhattan,
joined Conus Satellite News
Cooperative last week. **Conus has
proved its ability to respond to big,
breaking stories,’’ says Paul Sagan,
vice president of news and programing
for New York 1. **Our primary
focus is on New York City news and
events, but we'll be relying on the
cooperative to provide pictures for our
headline coverage of news from
across the country.”’ Conus already
counts News 12 Long Island and
WWOR-TV Secaucus, N.J., among its
area members,

Conus has also launched a new
weekly TV news service, Saturday
Morning News, following a month
of tests. The service offers affiliates a
mix of live news reports via
satellite and preproduced local
weather forecasts, as well as a
‘‘menu”’ of hard and feature news
pieces.

BIRD BUY

Meeting in Washington last week,
the Intelsat Board of Governors
approved purchase of two new
Intelsat VIII series (C-band) satellites
from GE Astro Space for
approximately $165 million and a VII-
A (Ku-band) satellite from Space
Systems/Loral for nearly $140
million. **The decision to procure
three spacecraft is based on the most
recent demand forecast and

capacity analysis, which establish
clear requirements for additional
satellites,’” said Intelsat, which plans
to deploy the series VIII birds in the
Pacific Ocean region.

COLUMBIA CLEARED TO LAND

Private Intelsat competitor
Columbia Communications says it
won landing rights in Austria,
Canada, Ireland, the Philippines and
Switzerland last week. At the same
time, it announced winning a U.S.
Defense Department bid to supply

satellite capacity to interconnect
military bases in Japan, Korea,
Guam, Okinawa, Hawait and the
continental U.S.

BELL HANDLES DIRECTV

Cincinnati Bell subsidiary Matrixx
Marketing will provide national
telephone marketing and customer
service for DirecTv’s planned direct
broadcast satellite service, handling
up to 100,000 calls daily by the end of
the first year of operation, now
scheduled to begin in early 1994. The
value of the agreement was not
disclosed.

PACIFIC PURCHASE

Pacific Satellite Connection,
Sacramento, Calif., has purchased two
mobile uplinks, client lists and
contracts from Western Tele-
Communications Inc., Denver, for

an undisclosed amount. PACSAT will
base those trucks in Seattle and
Phoenix and two others in

Sacramento. —PDL

Broadcasting Sep 21 1992

Technology 43




A DIFFERENT
KIND OF
SUMMIT

Two weeks before Election Day, thirty-one industry and
government leaders will have their say about the future of
the telecommunications industry.

They will gather at the Omni Shoreham Hotel for
INTERFACE VI, a joint presentation by Broadcasting Magazine
and the Federal Communications Bar Association (FCBA).
In addition, several hundred others, deeply concerned
about mass media regulation and policy, and the financial
and economic well-being of the broadcasting and cable
industries, will be on hand to listen to, analyze and
question the speakers and panelists on the issues explored
during this critical, one-day seminar.

We invite you to join us at this important event.

INTERFACE VI: A Blueprint for the Future




Broadcasting/Cable

INTERFACE VI: A Blueprint for the Future
October 21, 1992

Omni Shoreham Hotel, Washington, D.C.

8:00-8:45 a.m. Informal breakfast

8:45-8:50 a.m. Welcome: FCBA President Beb Beizer,
Sidley & Austin

8:50-9:00 a.m. Introduction and Overview: Don West
and David Persson, Broadcasting,
and Clark Wadlow and Dick Wiley,
FCBA Conference Co-Chairs.

9:00-9:30 a.m. Keynote Speaker: Frank Biondi, Viacom

9:30-10:15 a.m. Congressional Staff Panel:
¢ David Leach, House Committee on
Energy and Commerce
* Antoinette Cook, Senate Committee on
Commerce, Science and Transportation
¢ Gina Keeney, Senate Committee on
Commerce, Science and Transportation

10:15-10:30 a.m. Break

10:30-11:30 a.m. Indusiry Leaders Panel
¢ Jim Dowdle, Tribune Company
* Brian Roberts, Comcast
¢ Jay Kriegel, CBS
¢ Horace Wilkins, Southwestern Bell
® Leslie Moonves, Lorimar Television

11:30-12:30 p.m. Industry Economic Forecast Panel
* Douglas McCorkindale, Gannett
¢ John Tinker, Furman Selz
e Steve Rattner, Lazard Freres
¢ John Reidy, Smith Barney

12:30-2:00 p.m. Luncheon Speaker:
Alfred Sikes, FCC Chairman

2:00-3:00 p.m. FCC Commissioners Panel
* Andrew Barrett
¢ Ervin Duggan
» Sherrie Marshall
» Jim Quello

3:00-3:30 p.m.  Debate:
» [ddie Fritts, NAB vs
¢ Jim Mooney, NCTA
3:30-3:45 p.m. Break
3:45-4:45 p.m.  Media Delivery Futurists Panel
* John Abel, NAB
* Wendell Bailey, NCTA
* Irwin Dorros, Bellcore
¢ Stan Hubbard, Hubbard Broadcasting
* Robert Schmidt, Wireless Cable Assoc.
4:45-5:00 p.m.  Closing Speaker: Greg Chapados
Administrator of NTIA, Department
of Coinmerce

7:00 p.m. Hall of Fame Awards Dinner

*Speakers, panelists and times are subject to change.

A night to remember, too!

Interface VI is just the beginning of a very special
day. Immediately following the seminar,
Broadcasting Magazine will present its Second
Annual Hall of Fame Awards Dinner at the
Omni Shoreham Hotel. Proceeds to benefit the
International Radio and Television Foundation.

This year, 20 new inductees will be honored by
their colleagues. It's a glorious, memorable evening
you will not want to miss.

INTERFACE VI AND
HALL OF FAME AWARDS

Special discounts are available to those individ-
uals attending both the seminar and the Awards
Dinner. Please fill out the coupon below containing
the various price options.

Name:

Title:

Company:

Address:

Telephone:

Please check one:

FCBA Member Individual

Interface VIOnly [ $325] |  Hall of Fame Only
{$300 is tax deductible)

Individual Individual

Interface VI Only [$375] | Bnot_h Events [$725] |
{$300 is tax deductible}

Table rates for Hall of Fame Awards:

A Tier [$7000 - B Tier

($5750 is tax deductible) ($4250 is tax deductible)

C Tier [ ]
($2750 is tax deductible)
Feel free to copy this coupon for
each individual registrant.

For seminar only, please make check payable to: Interface V1.
For Hall of Fame only, please make check payable to:
BROADCASTING 1992 Hall of Fame.
For both events, please make check payable to:
Interface V1/1992 Hall of Fame.
Send coupon and check to: Ms. Joan Miller
Broadeasting Magazine, 475 Park Avenue South
New York, NY 10016

For more information, call (212) 340-9866
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CABLE BILL BATTLE HITS HOMES

As final showdown approaches in regulation fight, NCTA blankets households with
appeals to contact Congress; NAB, consumer groups respond with ads of their own

By Harry A. Jessell

modern presidential campaign:

high-priced commercials and po-
litical consultants, mudslinging, cal-
culated leaks to the press, charges and
countercharges of distortions and an
overall air of cynicism.

For better or worse, communica-
tions policymaking has hit the big time
in the current battle over the cable
regulation legislation.

*“This has got to be one of the
toughest fights I've seen [in telecom-
munications],”’ said National Tele-
communications and Enformation Ad-
ministration head Greg Chapados,
who, as a Senate aide, lived through
scraps over the financial interest and

' t has had all the hallmarks of a

Members of the National Council of Senior Citizens picketed in front of the National
Cable Television Association headquarters in Washington last week, with chants of
“‘Cable lles—support S. 12, protesting cable's opposition to the reregulation bill and
its PR campaign suggesting the bill will mean higher, not lower, cable rates.

46 Washington

syndication rules and the AT&T di-
vestiture, **It’s a big issue with a lot of
emotion.”’

The cable industry is, perhaps, most
responsible for tuming what would
otherwise have been an inside-the-
Beltway debate into a full-fledged bat-
tle for the hearts and minds of the
American public.

The National Cable Television As-
sociation, armed with a multimillion-
dollar budget, was first to appeal for
the support of consumers in its effort
to kill the legislation, launching a me-

| dia campaign last year warning people

that the measure might force cable
rates up, not down as its proponents
claimed.

That first round of ads and bill-
stuffers bashing retransmission con-

| sent as a ‘“20% tax’’ on consumers
drew the ire not only of broadcasters

| but of Hill proponents as well, notably
senator and now Democratic vice

| presidential nominee Al Gore (Tenn.).

Appearing with NCTA President Jim

Mooney on the MacNeillLehrer News

Hour, Gore blasted the suggestion the

measure would impose a tax: ‘It is a

deliberate falsehood, a deliberate dis-

tortion,”’

The NCTA along with several of its
members renewed the campaign last
month with a new round of spots as
the legislation moved toward final
| passage. It has produced the desired

results, as letter and phone calls op-

posing the bill or at least raising ques-
| tions about it have poured into con-
gressional offices.

But it has also produced a backlash.
Four consumer-oriented lawmakers
who support the bill told reporters on
Capitol Hill two weeks ago they were
conducting a muitifaceted effort to
counter ‘‘cable’s fables®’ about the
bill.

““For the cable industry to claim it’s
coming to the rescue of consumers is
like a shark claiming it’s coming to the
aid of a drowning man,”’ said one of
the lawmakers, Senator Joseph Lieber-
man (D-Conn.).

l Anticipating cable’s media on-
slaught, the National Association of
Broadcasters countered with spots and
ads of their own, telling consumers,
““The truth is as clear as the name of
the legislation: The Cable Consumer
Protection Act.”” In addition, the
broadcasters placed ads in Washington
papers commenting not so subtly on

l the veracity of cable’s claims with a
picture of Pinocchio.

| Other proponents have attacked ca-
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| ble’s claims in letters to lawmakers NCTA went first class on its ads, | would continue to oppose the bill even l
and press releases. “‘It is clear that the giving the job to Bozell Inc. Working | if a package of weakening amend-
cable industry will not let facts or the separately, Tele-Communications Inc. | ments they offered were adopted. The |
cost of advertising misinformation hired San Francisco-based Hal Riney | reports about the memo angered sena- l
stand in the way of its desire to pre- & Partners to produce a TV spot in | tors and swelled the vote for the bill,

i serve its monopoly,” said Gene Kim- which a senator reconsiders his sup- | which passed without the substitute. [
melman of the Consumer Federation port for the cable bill in light of new The broadcasting lobby also
of America. ‘*There is no basis in fact information indicating it might cause | spawned stories undermining cable

l for the phony charge that cable reform rates to rise. Hal Riney created the | billstuffers by alleging that Commerce

legislation will cost consumers more “‘Moming in America’’ spots that | Department estimates on the increased
money,”" said Bob Schmidt of the helped insure Ronald Reagan’s return | consumer costs of regulation cited in
Wireless Cable Association. to the White House. the material came originally from the

Just last Monday, NCTA employes The NCTA also focused on the edi- | NCTA. (Commerce acknowledges its

looked outside to see a small group I torial boards of prominent newspa- | estimates were based on cable data but

organized by the National Council of pers, and the effort apparently paid | says they reflect adjustments made af-
Senior Citizens picketing in support of | off. The Chicago Tribune, Bostorn | ter thorough analysis of the data.)

the legislation. *‘Cable lies,’” read one Globe, New York Times, Denver Post, On the other hand, the NAB got

| poster. ‘“‘Seniors support the cable | Atlanta Journal, Cincinnati Post, Wall | caught trying to pressure broadcast

bill.”" They hung around just long | StreetJournal and others ran editorials | news directors into running anti-cable |

enough to supply video for a report on | opposing the bill, although not always | stories. Senator Timothy Wirth (D-

| the bill for CBS Evening News. absolving cable of fault or dismissing | Colo.), one of cable’s chief advocates

The cable campaign has reached a the need for some other fix. Only the | on the Hill, took to the Senate floor

level of sophistication surpassing that | NCTA knows how many of the edito- | two weeks ago to denounce a memo

of most federal election campaigns. | rials can be attributed to its efforts, | from NAB to its members urging them
On its behalf, Washington-based BBA and it’s not telling. to *‘generate the news stories.”’

I Inc. has been trying to stir up grass- Broadcasters may have scored the Another element of a Presidential
roots opposition to the bill through a | biggest hit in the press. Just before the | campaign that has become increasing-
direct-mail campaign in key states. On Senate took up the legislation last Jan- | ly prominent in the cable battle is a
**Consumers Opposed to S. 12" let- | uary, it circulated to reporters a memo | President. Much of cable rhetoric, al-
terhead. the group solicits consumers from NCTA President Jim Mooney to | though aimed at Congress, is also

I to call in and then promptly fires off | his members advising them that the | meant to persuade George Bush to car-
missives to Capito! Hill in their name. NCTA and the Bush administration | ry out his threat to veto the bill. u

’ CABLE BILL SURVIVES LEGISLATIVE LABYRINTH INTACT

Original provisions of Senate’s S.12 form structure of final measure

By Randy Sukow | port's most signficant clauses in- I

one-third of their capacity to broad-
caslers.

The FCC is required to initiate an
inquiry within 90 days of enactment to
determine whether broadcast home

shopping channels should be extended

|
cludes:

Retransmission consent. Broad-
casters will have the option of negoti-
ating a fee with local cable operators
for the use of their signals. The provi-

passed its cable reregulation leg-

islation (S. 12) in May 1991, and

after well over a year of debate and

revision of the bill in both Houses of | .. remains unchanged from the S. must-carry rights. The commission is

Congress, the original structure of S. 12 T— el also required to revise the must-carry

12 is left remarkably intact in the final e AT A N 1€ 1 iles to include broadcast high-defini-
House bill (H.R. 4850). Noncommer- . . . x

conference report. tion television signals once it sets an
The most prominent provisions of HDTYV transmission standard.

S. 12—must carry/retransmission con- Must carry. A broadcaster may opt

sent, program access and rate regula- ‘ not to negotiate a fee and instead in-

T he Senate Commerce Committee

cial stations may not negotiate fees.

Program access. Conferees adopt-
ed the House provisions, which re-
quire cable program services owned or
partially owned by system operators |
(such as CNN or Nickelodeon) to void

tion—survived the House-Senate con- voke ‘‘must carry,”’ legally requiring
ference, although House program- | cable operators to carry the station.
, access and rate provisions tempered | Broadcasters will be given the oppor-

the Senate’s original, severely regula- tunity to choose one of the options f thei lusi .

‘ tory language. every three years, starting one year m?jt Ay (=007 PR UETS BOFSS Sl

The overall premise of the legisla- | after enactment. Cable systems with | €able systems and make their services

tion remains, in the view of its au- | fewer than 300 subscribers are exempt available to potential multichannel \
thors, that cable is an unregulated mo- from must-carry requirements, and co$pct|tors to cable (SPCh D t\ylrclcss
nopoly that is charging unfairly high | stations with 12 or fewer channels cab]e and DBS) agnpl)nces Gtz (19 ]
rates and is blocking potential compet- | must carry at least three broadcast sig- s Ui, IS [ROMBILIC (G5
itors in multichannel video services. nals. Systems with more than 12 chan- | P'T®S after 10 years.

A checklist of the conference re- | nels may be required to devote up to Rate regulation. The FCC and lo- ,
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“

cal franchising authorities are charged
with insuring that subscribers are
charged ‘‘reasonable rates.”” Cable
franchises ar¢ exempt from rate regu-
lation if they serve less than 30% of
the households in their area or are
subject to ‘‘effective competition’’—
when a cable system competes with at
least one other multichannel provider
that is available to at least 50% of the
area’s households and is subscribed to
by over 15%. Basic service is defined
as all local broadcast signals and pub-
lic service and educational channels.
Subscribers as well as local and state
authorities may request FCC regula-
tion of ‘‘extended basic’® channels
(such as CNN) they find to be ‘‘unrea-
sonable.”’

“Buy-through” prohibition. With-
in 10 years cable systems must have
installed addressable technology to in-
sure that subscribers requesting premi-
um services (such as HBO and Show-
time) not be required to buy expanded
basic service. The deadline was ex-
tended from the five years originally

passed in the House version. The Na-
tional Cable Television Association
claims this provision will cost the ca-
ble industry $2.6 billion. (The cost
was estimated at $5.8 billion under the
five-year deadline.)

Customer rights. The FCC is re-
quired to set customer service stan-
dards (standard office hours, tele-
phone availability, lag time before
service calls), technical standards to
insure adequate signal quality as well
as regulations to insure that cable-
ready TV’s and VCR'’s are compatible
with cable technology. Cable systems
are prohibited from ‘‘negative-op-
tion”’ billing (providing and charging
for a pay service not specifically re-
quested by a subscriber).

Leased-access channels. The
FCC is required to set maximum rates
for producers seeking placement of
programs on special channels designed
‘‘to promote competition in the deliv-
ery of diverse sources of video pro-
graming.”” All “‘indecent’’ program-

| ing submitted to a cable system is to

| be carried on one designated leased

l channel and scrambled unless a sub-
scriber specifically requests access.

|

Some notable omissions:

Rural telco crossownership ex-
emption. There is currently an ex-
emption on the prohibition against

‘ telco ownership of cable systems in
their local telephone service areas in
communities of 2,500 residents or

| fewer. The S. 12 provision raising the
exemption to 10,000 residents did not
survive the conference.

Equal Employment Opportunity.
The conference report carries EEQ
provisions but drops the House provi-
sion requiring broadcasters to follow
the same EEQ standards now imposed
on the cable industry as enacted in the
1984 Cable Act. House Telecommuni-
cations Subcommittee Member Bill
Richardson (D-N.M.) distributed a let-
ter to colleagues last week urging op-
position to the conference because of
| the omission. =

SIKES TIES TV RULES RELAXATION TO BUSH WIN

At IRTS, FCC chairman extols Murdoch’s news plans, laments ‘pessimism’ of cable bill

By Sharon D. Moshavi

n his fourth annual and possibly

last address before the Internation-
al Radio and Television Society as
FCC chairman, Alfred Sikes issued a
veiled waming that TV ownership
rules may not be relaxed as planned if
George Bush is voted out of office in
November.

In his speech before the IRTS in
New York, Sikes talked of the FCC’s
success in easing the restrictions on
radio station ownership and the con-
tinued, although more difficult, efforts
to do the same in television. He called
1993 ‘‘the year of television regula-
tory reform” and predicted that the
rulemaking currently under way
should be concluded during the first
quarter of next year.

Sikes’s ability to carry out that plan
is largely predicated on whether
George Bush or Bill Clinton is inaugu-
rated in January and whether Sikes
continues in his position. Said Sikes:
*‘1 hope the conclusion of our TV
work follows the second inauguration
of President Bush. If it does, I feel
strongly that other restrictive rules

| which are based on pessimistic as-
sumptions and limit opportunities will
be expeditiously reformed.’’

The implication was that the same
might not be true if the Democrats
entered the White House. In a press
briefing before the speech, Sikes told
reporters: ‘1 don’t know of a partisan
act we [the commission] have taken.
On the other hand, I think the Demo-
cratic Party has been more enamored
of central planning and resulting regu-
lation, and the Republican Party has
been less so.”’

Sikes used much of his speech to
urge the television industry to use its
power to reach and persuade the
American people carefully and justly.
*‘My plea is that you exercise this
right [to free speech] with a sense of
accountability for the consequences of
content.”” He claimed that *‘the owner
alone, or its surrogate, the CEQ—not
a committee, not a bureaucracy—
shoutd answer for the moral tone of an
enterprise.... TV's ownership cannot
blame toxic programing on the writ-
ers.”’

Sikes focused largely on the respon-
sibility of TV news to provide bal-

I anced coverage, especially because it
has become the primary source of
news information for most Americans.
Sikes mentioned 20th Century Fox's
Rupert Murdoch as a potential leader
to help eradicate the lowest-common-
denominator mindset of the television
industry. Citing Fox’s plans to create
“‘news that’s aimed at getting our
younger citizens to actually tune in”
and Murdoch’s published comments
about cleaning up Fox's racy Sruds,
Sikes said Murdoch ‘‘with one foot in
Hollywood and another in the TV net-
work world...might just be the person
to take the next important steps’’ to
improve the quality of TV,

One thing that will not help improve
television, Sikes said, is the cable bill,
which he says is permeated by pessi-
mism and has been created out of fear
of change and of the future. ‘‘Pessi-
mism,’” he added, ‘‘is an essential in-
gredient in calls for the Federal Com-
munications Commission to become
or remain a cartel manager.”” He said
at the earlier press briefing that if the
cable bill is passed, the FCC’s obliga-
tion to police cable will decrease its
operating budget by about 7%. =

48 Washington

S|
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House Telcomsubcom ranking Republican Matt Rinaldo’s
vote against the cable bill last Thursday was among his
last. A few days prior to the vote, he announced he would
not run for an | 1th term, joining the exodus of incumbents
that will produce the biggest tumover in Congress since
World War I1.

Rinaldo’s district was not significantly modified by
New Jersey redistricting, and Rinaldo was expected to win
re-election easily. But like other retiring members, Rinal-
do declared frustration with partisan gridlock. *‘Frankly,
the level of frustration I have felt being in the minority has
gotten to the point that I have lost some enthusiasm for the
job.”

Rinaldo has been ap-
proached by several poten-
tial private-sector employ-

said.

She came to talk about her new Sci-Fi Channel

(see story, page 35), but USA Network President
Kay Koplovitz couldn’t resist a few harsh words
about the cable legislation in her speech last week
before the Washington Metropolitan Cable Club.
The bill **is not a consumer bill but a broadcaster protec-
tionist act.”” She described the program-access provision
as “‘very onerous.”’ In the end, she said, the bill will be
‘‘more costly to the consumer.”” Accompanying Koplo-
vitz to the luncheon was Representative Matt Rinaldo,
another critic of the legislation (see above).

“it's not clear to me that Congress will ever be able to act
on a communications agenda in a forceful, forward-look-
ing way, regardless of insight or leadership,”” FCC Chair-
man Alfred Sikes said at a New York telecommunications
seminar sponsored by Business Week. Lawmakers spend
little time on communications issues and thus don’t devel-
op the “‘insights and understanding that are critical to
being able to say no to the special interest pleaders or no
when faced with the gravitational pull of jurisdictional
disputes,’’ Sikes said. Congress should return to the FCC
‘“‘the discretion to deal with market entry questions.”
Concluded Sikes: “*Anyone who tells you that the FCC is
asleep at the switch or does not try consistently to safe-
guard the public just does not know what they’'re talking
about.”

FCC Chairman Al Sikes, speaking to reporters in New
York last week, criticized the National Association of
Broadcasters for urging TV stations to air stories about the
cable bill. ‘“‘In our view, it would be better if trade
associations would leave journalism to the newsrooms,”’
he said. ‘‘Certainly, if we find a licensee distorting the
news, we will not hesitate to act,”’ he said, without
specifying the legal basis on which he would act. In a
memo to its members, the NAB passed along information
supporting passage of the bill for ‘‘use by your news
departments.’” **Tell it like it is!”’ the memo says. ‘‘Gen-
erate the news stories’” (BROADCASTING, Sept. 14).

A Sept. 7 story in these pages said the Justice Department
would oppose the Hollywood and California motions to
intervene in District Court Judge Robert Kelleher’s review
of the fin-syn consent decree. Not quite. Although most
expect Justice to oppose the motions, it isn’t saying what

=-..-_:5.
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Edited By Harry A. Jessell

it will do. What’s more, it has asked for and received an
extension of the deadline for its response, Sept. 29. Ac-
cording to Hollywood lawyer Diane Killory, Oct. 19 has
been tentatively set for a hearing before Kelleher on the
motions. He could rule immediately after the arguments,
she said. The networks have finally settled on an attorney
to argue their case against the new FCC fin-syn rules
before a federal appeals court panel in Chicago Oct. 2. He
is Louis Cohen, of Wilmer, Cutler & Pickering,
which represents Capcities’fABC.
Communications lawyers partial to Bill Clinton
(some hoping for jobs in the Clinton adminis-
tration) were among more than 1,000 Wash-
ington-area Democrats who
paid $1,000 and up to hob-
nob with the candidate and
L running mate Al Gore at a
~ Sept. 12 fundraiser at the
Virginia estate of perennial Demo-
cratic activist Pamela Harriman.
Phil Verveer, Tom Casey, Frank
Lloyd, Charles Femris, Greg
Schmidt, Jonathan Blake and Craig
Blakely listened to the speeches and
music supplied by Marvin Hamlisch. Retiring Senator
Tim Wirth (D-Colo.) and House Energy and Commerce
Committee Chairman John Dingell (D-Mich.) were also
spotted in the crowd.

Mike Synar (D-Okla.), who is in a good position to affect
communications policy as a senior member of both the
House Telecommunications Subcommittee and the House
Copyright Subcommittee, fought off Oklahoma prosecu-
tor Drew Edmondson to win a runoff primary last Tuesday
(Sept. 15). Despite strong opposition from tobacco, oil

and gun interests, Synar prevailed 53%-47%.

Meanwhile, Gerry Sikorski (D-Minn.), a member of the

Telecommunications Subcommittee’s parent Energy and
Commerce Committee, squeezed out an even closer 49%-
46% primary victory over Tad Jude, a county official.
Sikorski had been dogged by revelation of 697 bad checks
during the House bank scandal.
After the House and Senate conferees two weeks ago
settled on a cable bill without including a provision guar-
anteeing Hollywood a cut of retransmission-consent reve-
nues, the Motion Picture Association of America claimed
the lead House conferee, House Energy and Commerce
Committee Chairman John Dingell (D-Mich.), reneged on
a promise to protect its interests.

Not so, the chairman told reporters last week. Dingell
said he told MPAA President Jack Valenti he ‘*would try
to be helpful in looking at their concerns’’ but that it was
up to House Judiciary Committee Chairman Jack Brooks
{D-Tex.), who oversees copyright matters, to take the
lead. Brooks never showed up for the conference, Dingell
noted.

Fellow House conferee Dennis Eckart (D-Ohio), the
chief proponent of retransmission consent, said MPAA
apparently never got together a specific proposal for
Brooks or anyone else to advance. That’s a reflection of a
lack of unanimity among the studios at MPAA, he said.
‘“Their members no longer just make motion pictures,’’
he said. ‘‘They now own cable companies and they now
own cable channels. It’s not Mr. Valenti’s fault.””
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LOCAL TV NEWS DIRECTORS GRAPPLE WITH SMALLER
BUDGETS, CHANGES IN COMPENSATION, TABLOID TV

expense of network children’s pro- | we no longer want their feed,”” Roo-

By Steve McClellan
n the weeks leading up to the an-
nual Radio-Television News Di-
rectors Association’s annual con-
vention, which convenes in San
Antonio this Wednesday {Sept. 23),
BROADCASTING interviewed news di-
rectors in markets around the country
to get a sense of the current local TV
news issues. From the influence of
tabloid TV to how cuts in network
compensation will affect their future
budgets, news directors said they are
grappling with a full plate of issues in
perhaps the most demanding and pres-
sure-filled era of local TV journalism.
Doing more with less continues to
be an issue many news departments
face at a time when station managers
are looking for additional local reve-
nue opportunities without significant
increases on the cost side. Weekend
morning news is the latest expansion
trend and it's growing rapidly—at the

gram lineups. At the same time, some
cable operators are demonstrating how
the news can be covered with a fow-
end budget but still look professional.

News directors also worry about the
ubiquity of certain syndicated news
services, most particularly CNN's
NewsSource, but also Conus Commu-
nications’ array of services. CNN
NewsSource now appears on more
than one station in most markets, and
station newspeople say it’s blurring
the identity of their newscasts. The
problem is less severe with Conus,
where nonexclusivity is currently lim-
ited to a dozen or so markets.

““It’s contributing to the genericism
of a lot of local stations,”” said Emily
Rooney, news director at WCVB-TV
Boston, who isn’t thrilled that WBZ-Tv
and WLVI-Tv in the market share rights
to CNN NewsSource with WCVB-TV.
‘“When it comes to getting reports out
of [hurricane ravaged] South Florida,

ney continued.

According to Conus’s Steve Blum,
the Minneapolis-based news coopera-
tive would rather do business on a
market-exclusive basis. But in a num-
ber of instances, he said, stations have
raised the issue of giving up exclusiv-
ity to lower the price of the service.
“We're reluctant to go nonexclu-
sive,”’ said Blum. ‘‘But we also have
to accommodate our clients. It would
be a real problem if it was wide-
spread.”’

With CNN it is widespread, al-
though Gary Anderson, vice presi-
dent, CNN Television, doesn’t see a
problem. ‘‘We’ve heard that from
news directors,”” said Anderson, ‘‘but
frankly I think they are much more
sensitive to it than the average viewer.
How many people do you know [out-
side the business] who watch different
newscasts at the same time?"’

Anderson likened CNN's effort to
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WE WANTED TO BE THE FIRST TO HONOR
OUR STATIONS FOR THEIR
EXCEPTIONAL NEWS COVERAGE.

WE HAD TO SETTLE FOR TWENTY-FIFTH.

WGN-TV WGN RADIO WGNX

3 Chicago Emmy Awards NAB Marconi Award 3 Atlanta Emmy Awards

3 Associatect Press Awards UPl Award 3 Associated Press Awards

RTNDA Award for Overall Excetlence 4 Society of Professional Jounalists Awards

5 lllinois Broadcasters Awards Association of Black Journatists First Place Award

Gold Bell Media Award PN

6 UPl Awards ‘ WPIX

5 New York Emmy Awards

KTLA 2 Folio Awards
George Foster Peabody Award 5 Associated Press Awards
3 Golden Mike Awards 2 New Jersey Press Awards

3 LA Press Club Awards New York Broadcasters Award

Edward R, Murrow Awardt Finalist

KWGN

IVZIPr Club U.S. Environmental Protection Agency Award
Eyhgr Coloraclo Environmental Coalition Award
of New Orleans

‘Real; New Orleans”

Critics have honored Tribune Broadlcasting stations with some of the most
distinguished awards in broadcast journalism. But then, we expect Tribune stations
to meet the highes! standards for reporting, writing and photography: After all,
Tribune has helped 1o define excellence in journalism for over 140 years.

TRIBUNE

BROADCASTING

The Best Ideas In Broadcasting

AWPIN-TV, New York = KTIA TV, Fos Angeles = SWIGN-TV, Chwage < WPHL- TV, Philadelphla = WGNX-TV, Athnta « KWGN-TV, Denver « WGNO-TV, New Orleans
WQCD FML New York « WGN AM, Chicago « KCTC AM £ KYMX I3, Sacramiemo = Tribune Entertalnment = Tribune Radio Networks



How far will we go to get your
television feed on the air?

Good reports are coming in
from all over.

Vyvx is making big news just about everywhere you look broadcasts include the Democratic and Republican
these days. It's not hard to see why. Major broadcast and National Conventions and professional baseball.
cable networks are turning to us for the kind of reliable But unmatched reliability and superior transmission

transmission and superior broadcast quality our nationwide are just half the story. The networks also appreciate the
fiber-optic network is known for. In the last year, Vyvx was  fact that we go the extra mile where service is concerned,
chosen to carry coverage of such key events as the Soviet doing whatever it takes to provide alternate access routes

coup, Desert Storm and the Super Bowl. Other important into our network. Plus, unlike satellites, our fiber-optic




signal is secure from theft, making exclusive news or
sports coverage just that -- exclusive.

Perhaps best of all, we're just as affordable as satel-
lites. And, unlike satellites, setting up broadcast time is as
easy as making one phone call. In fact, once you're con-
nected to our network, we can have your broadcast on the

air on an emergency basis in minutes.

Discover for yourself why networks are making Vyvx
their first choice for news, sports and entertainment
broadcasting. For a copy of our
capabilities brochure, call us today
at 1-800-324-8686. With Vyvx on the

scene, there’s no telling how far

A Revelation in
Sight and Sound®

your network will go.

THE WILTEL TELEVISION SERVICES COMPANY WILrn |
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Emily Rooney, wcvs-Tv

what the Associated Press is to the
print world. *‘I don’t want to pick on
NBC, but they missed the live an-
nouncement that Ross Perot was with-
drawing from the race, and they were
slow on the [San Francisco] earth-
quake—and I know a lot of NBC affil-
iates who were real happy they had us
as a backup,’”” said Anderson. “‘So |
think the positives outweigh the nega-
tives of nonexclusivity.”

The c¢ompensation issue affects
CBS affiliates that are embattled over
the issue with their network, prompt-
ing some stations to explore pre-emp-
tions of both weekly and daily news
programs. To a lesser extent, NBC
news directors are worried about how
current talks with their network on the
same subject may affect their budgets.

In Texas, CBS officials have met
extensively to discuss the possibility
of developing a news program with
regional, national and international el-
ements that could pre-empt either The
CBS Evening News with Dan Rather

Jeff Rosser, xoFw-Tv

Steve Blum, Conus

or network programing on the week-
ends, said Jeff Rosser, general manag-
er of KDFw-Tv Dallas.

Rosser confirmed that the affiliates
have held talks with Conus Communi-
cations about having the news co-op
supply national and international news
for such a service. The Texans have
been examining the issue since CBS
announced radical new compensation
cuts two months ago.

And CBS affiliates in parts of the
country are also looking at the issue.
‘‘Absolutely,’”” said Brian Olson,
news director, KWGN.Tv Cheyenne,
Wyo. “P've already recommended
dropping the network [evening]
news,”’ he said. ‘‘Those same stories
are available from Conus and other
sources. I was doing live shots from
Florida and Louisiana during the hur-
ricane. Does it really matter if it’s Dan
Rather or the local anchor? The local
anchor will have more credibility.”’

NBC affiliate news directors also
worry about how current compensa-

Gary Anderson, CNN

tion talks with their network will af-
fect their departmental budgets, al-
though wholesale pre-emption plans
don’t appear to be in the works.
*‘Even though we’re on the news side,
network compensation is an issue,”’
said one NBC affiliate news director.
*‘It impacts every department, includ-
ing news, when the station has fewer
bottom-line dollars.’”

But news directors around the coun-
try have been pressured to cut costs for
the past several years, and there is
every indication those pressures will
continue. ‘‘It’s definitely a real is-
sue,”” said Loren Tobia, news director
at KMTv(TV) Omaha, Neb., and this
year’s Radio-Television News Direc-
tors Association convention program
chairman. ‘I think we’re getting
smarter about remaining viable with
tighter budgets. But at some point
there will be diminishing returns.”’

According to Bob Jordan, news di-
rector at KING-TvV Seattle, the biggest
challenge is ‘‘managing human capi-

Loren Tobia, KMTV(TV)
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Bob Jordan, KiNG-TV

tal. There hasn’t been anything new
on the technological landscape the
past five years. Two-thirds of the bud-
get you spend on payroll. So you have
to have the right people in the right
jobs and work smarter, not harder.”’

On the tabloid issue, Rupert Mur-
doch has put a scare into some Fox
affiliates, who worry that his more
hands-on approach in managing the
Fox television properties will result in
the Fox News service taking a more
sensationalistic approach to stories.

Statements such as one he made last
June at the Fox affiliate meeting in
Los Angeles are cause for part of the
concemn, said Fox affiliate sources. At
the time he criticized many current
newscasts for being indistinguishable
from one another. “‘It’s like every
news director in the marketplace grad-
uated from the same dumb journalism
class,”’ he said. He also said that news
and entertainment ‘“‘must be linked al-
most umbilically.”’

““The concern is he wants to pro-
gram the news to the audience that
watches A Current Affair, Cops and
90210, said one midwest Fox affili-
ate news director. ‘‘You get the sense
that the Fox-owned stations are head-
ed in that direction, and that will have
a big influence on the Fox News prod-
uct. I can shift a little, but if I shift a
lot I lose my audience.”’

But the tabloid issue isn’t restricted
to Fox. The three network affiliates in
New York and other larger markets
are frequently accused of trying to out-
sensationalize each other. Some news
directors in those markets see a prob-
lem and hope to correct it.

‘“What happened here is, first, the
tabloid press so dominates the New
York area,’’ said Bruno Cohen, who

Broadcasting Sep 21 1992

| There's plenty of it going on in New |

Bruno Cohen, wnsc-Tv

became news director at WNBC-TV
New York this summer. *‘The other
influence is the overall down-sizing of
the news operations. As a result, there
are fewer people in the field and they
tend to cover what is easy. And it’s
easy to shoot the scene of the body
bag and yellow [police barrier].

York, and it is easy to convince your-
self that it’s news. When you get into
that mentality it breeds itself.”’

But Cohen believes the viewers are
being ripped off. ‘‘I think New York-
ers in particular have had it”” with that
kind of reporting. ‘“They don’t really
believe that the world they see being
portrayed in TV news is the one they
are living in. And it’s up to us to break
out of that mentality and be more
thoughtful about coverage and to plan
and select stories that are more rele-
vant to viewers.”’

KING-TV’s Jordan said the news sta-

tions in the Seattle market ‘‘flirted’’ |

with tabloid approaches in the wake of
the success of certain syndicated mag-
azines. “*The temptation to flirt with it

Bob Cook, KTxL-Tv

is stronger when you have daily [rat-
ing] meters,”” said Jordan. **We all
got into it, but it really has a short
shelf-life. To be compelling you have
to focus on solid writing, enterprise
reporting and superior presentation.’’

The tabloid issue aside, Fox affili-
ates in the news business said Fox has
made much progress with its national
newsfeed, although work remains to
be done before Murdoch can expect
affiliates to follow the owned stations’
lead and rely solely on the Fox net-
work for news outside the local mar-
ket. (He’s ordered the Fox-owned sta-
tions not to renew contracts with
CNN.)

“I hope someday they are that
good,”’ said Bob Cook, news director
at Fox affiliate KTXL-TV Sacramento.
“‘But they aren’t there yet, and they
have an awful lot to do to catch up
with CNN. If it were strictly [Wash-
ington-based] national and internation-
al stories, I could pick up Fox and not
worry about CNN. But if it’s a break-
ing story in the Midwest, they have to
scramble; CNN does not.”’ ]
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NBC’S GARTNER: A FULL PLATE, BUT NO TIN CIIP

Doing more with less has become the mantra of the TV
news business, and it certainly applies ro0 what NBC News
President Michael Gariner has been doing over the past
four vyears. The division is producing more programing
(including two prime time shows) than at any time in its
history, with far fewer people. Today is number one again
and perhaps the biggest challenge is to ger the Nightly
News our of the cellar. In the following interview, Gartner
talks about NBC News's evolving mission.

The Nightly News with Tom Brokaw, by your account and
others, is a successful show, journalistically and financially,
but in the ratings it's in third place nationally. How significant
is that?

It’s psychologically significant. There are many markets
where we’re number one, and many where we’re number
three. And there are many reasons for that, not the least of
which is the lead-in it has. But whatever the reasons, we’ll
tackle them.

Well, how do you tweak the show without tampering with
those elements that are working?

I don’t know the answer. We know we want it to be a
strong, consistent news show with a recognizable format,
with a great anchorman and a cast of experts. We know
we've got the great anchorman and the cast of experts. We
can gather and explain the news. We don’t control the time
period. In the newspaper business, the single most discour-
aging fact you learn is that grocery coupons have more
impact on circulation than what you put on the front page.
The broadcasting equivalent is that Oprah Winfrey has more
of an impact on who watches the newscast than the actual
quality of the show. It’s a fact, so we have to deal with it.

You seem to be developing programs for every daypart.
You're involved with cable channel CNBC, which is the main
program supplier for the NBC News Channel, and you're
even beginning to tinker with information-on-demand offer-

ings, such as the 800-number for weather information. How
does this all relate to the changing NBC News mission?

The mission is clear: to impart thorough, fair, accurate and
timely information to the viewer. You must remember that
the number one emphasis is always going to be on nightly
news. Everything else you mentioned, such as things we
might be doing with CBNC, is important, but the two
engines that drive this place are NBC Nightly News and
Today. The two journalistic engines.

Your second engine has picked up a lot of steam lately,
having won or tied seven of the last nine weeks.

The thing about Today is it's a news show. It has a core
audience of people who want news who didn’t go away
during all the troubles, the Deborah days [former anchor
Deborah Norville, whose arrival, to replace Jane Pauley,
and departure, for Katherine Couric, were less than
smooth]. But there’s an overlap of viewers who want enter-
tainment. Those are the ones I lost. They didn’t feel com-
fortable seceing friction. They felt there was something
wrong with the family, and they didn’t want to be around to
watch. Now they’ve come back and we have the
momentum.

You seem to be expending a good deal of resources on other
programs—Dateline and A Closer Look, for example.

Y

Right. Having said what I did about Nightly and Today,
we're doing lots and lots of things, from Dareline to [
Wiiness Video, to the Faith Daniels daytime show. We’ve
expanded the Today show and Meet the Press. We have the
[ovemnight] NBC Nightside program, the Maria Shriver and
Brokaw specials. So we’re putting more on the air than ever
before in the history of NBC News and more than the other
two networks are doing.

Increasingly, NBC News seems to be entering new business
relationships. What are the key ones?

The number one relationship is with the 209 affiliates. We
set up the News Channel [based in Charlotte, N.C.] to help
them at their request. And they help us enormously in the
gathering of the day-to-day news. It's a very carefully
intertwined relationship.

How is that relationship evolving?

It’s a partnership in every sense of the word. The affiliates
own 20% equity in the NBC News Channel. They supply
an awful lot of the news to the channel, although CNBC is
the number one supplier. But the affiliates are the primary
user.

And the other key relationships?

Second on the list is the one we have with Reuters and
Visnews. We're their U.S. news supplier and their major
U.S. customer. We have shared facilities in Moscow and
other bureaus. They have somebody in our newsroom and
vice versa, 50 we plan, strategize and cover together.

Is the goal of the Charlotte, N.C., operation, where the news
channel is based, to enable affiliates to rely solely on NBC

News for national stories without having to go to services
such as CNN or Conus?

Well, it seems to me an NBC affiliate shouldn’t have to buy

56 Spea Report

Sep 21 1992 Broadcasting



It Doesn't Take Much To
Attract More Viewers.
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Half The Story vs. The Whole Story

Like every news director, you pride yourself the Nasdaq Stock Market is the second largest
on giving viewers the complete story. Going stock market in the country. It's where nearly
that extra mile to make sure YOLI'V€ covered half of America's stocks are traded each day_ .

everything no marter whar the story -- except

when it comes to business news. Unfortunately,
for most stations, covering business news means
reporting just the Dow, which is only 30 stocks.

traded by individual investors, your viewers.
Giving your viewers the whole story is easy, it

doesn't take more airtime, and it won't cost you

To give the whole story, the complete picture a dime. The information is right there on your
of the day's stock market activity, you need to news wire. For more information call Jeff Salkin
include the Nasdaq Composite. Why? Because or Cameron Brown at 1-800-777-NASD.

THE NASDAQ STOCK MARKET

NASDAQ

Because Your Business News 1s On Main Streer, Not Wall Street
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any outside sources and that that’s probably a waste of their
money. And if they were buying it, it meant they felt they
needed it and weren’t being served by the network. That’s
why we set it up. In increasing numbers they are dropping
CNN and Conus and redirecting that money into their own
newsgathering operations.

What message will you be bringing the affilistes at the
RTNDA convention this week?

We're going to a GE-inspired concept called Workout,
where you break into groups and ask what are the problems
in the relationship. There are moderators who put them all
on a board. Then we ask how many we can solve right then
and there. Some we may solve, others we’ll look into and
still others may be unresolvable. It may be something as
straightforward as a feed time in the Rocky Mountain zone.

No big anmouncemants?

No. It’s really fine-tuning. The heavy lifting at this place
has been done. Now we’re at the really fun part, which is
the programing, the relationships, the journalism and
growth.

Is the staffing level where you want it to be?

Yes. There will always be shifts, depending on the pro-
grams on the plate.

How many full-time NBC News personnel are there now?

It’s in the neighborhood of a thousand. I suspect the peak
employment was about 1,500, and that was about six years
ago. And bear in mind they weren’t producing nearly as
much programing then as we are now. There was no Night-
side, no Today weekend shows, no I Witness Video or
Closer Look.

How much has the international staff been cut?

In the last three years our overseas employment has gone
down by 100 people, but the number of correspondents is
the same, or one down, and the number of producers is, 1
think, two down. So the other 97 or 98 people had other
jobs—drivers, fixers, office managers. So a lot of it was an
infrastructure that was dismantled, but the journalistic
structure was not.

How will NBC's own foreign newsgathering effort interact
with Visnews?

The first thing is to avoid duplication. We rely on them
increasingly for the day-to-day newsgathering: the flood,
the government action, the Pope visiting Czechoslovakia.
We rely on our own people for the big, exclusive story. We
want the interview with the Pope. Visnews can cover the
trip he takes. We collaborate on the war in Yugoslavia—
both with Visnews and the BBC, with which we also have a
close relationship.

Is NBC News profitable?

It's a very complicated answer. I've always heard CBS
makes money because of 60 Minutes. Bob Wright told me
one time he could make the NBC News division profitable
overnight by making Cheers a news division show. In effect
he was saying you can’t rely on a prime time success to
make the news division work. Make your news division
carry itself on its coverage and its core programing. The
way bookkeeping works around here, [ don’t get any signif-
icant financial benefit from Dateline or I Witness, which are
both financial successes.

So are you profitable?

I won't break even in 1992. But if sales hold up in 1993 at
the 1992 level and if there is no huge war, if the Today
show continues on the same [upward] trend and if Nightly
doesn’t deteriorate, I will break even in 1993. I’ve got that
hedged about as much as I can hedge for you. So, in
addition to not being a drag on the corporation, like it has
been for the last 20 years, the news division will also
contribute two prime time shows that I suspect will produce
a profit in 1993,

How important is profitability for the news division?

You can’t be journalistically vigorous unless you’re finan-
cially strong. You just don’t want to lose money—you
don’t want to be walking around with a tin cup. It is a news
business and you want to be successful in both worlds,
news and business.

Some affiliate executives have commented on what they see
as a high level of sensationaliam in f Witness Video. How do
you respond?

With all due respect, the material on ! witness is by and
large video that has been on the 5 p.m. and 6 p.m. news
shows of the executives complaining about the show. The
first show had one piece that probably went over the line in
the repetitive showing of a tragedy [a pregnant woman
jumping out of the window of a burning building]. For the
most part, it is not sensational and is kind of interesting.
One recent piece was about an abusive baby-sitter. Very
unpleasant, but in effect a terrific service. It was compelling
and quite a warning and a help to parents. If anybody is
complaining about this show, they haven't watched it. I'm
proud of the show, L
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How today’s news executive
gets a headstart on the future.

The Freedom Forum Media Studies Center
Technology Seminars for Newsroom Managers

Participants have come from:

ABC-TV News
American Newspaper
Publishers Association (ANPA)
Arizona Republic (Phoenix)
Asbury Park (NJ} Press
Associated Press
Atlanta Journal & Constitution
The Boston Globe
Capital Cities/ABC
Christian Science Monitor
CNN
DCI Publishing
FNN
Dallas Times Herald
Detroit News
El Diario
La Prensa (New York City)
El Nuevo Herald
Gannett Westchester-
Rockland Newspapers
Group W Television
Hartford (CT) Courant
The (Everett, WA} Herald
Home News (New Brunswick, NJ)
John Blair Communications, Inc.
Kansas City (MO) Star/Times
KSL-TV (Salt Lake City, UT)
KYW-TV (Philadelphia. PA)
La Opinion (Los Angeles)
Los Angeles Times
MacNeil/Lehrer NewsHour
Milwaukee Journal
New York Amsterdam News
New York Daily News
New York Newsday
New York Times
News & Observer (Raleigh, NC)
Newsweek
Oakland (CA) Tribune
Orange County (CA) Register
Ottaway Newspapers, Inc.
Philadelphia Inquirer
The Record (Bergen County, NJ)
Respekt (Czechoslovakia)
Reuters
Rocky Mountain News (Denver)
Seattle Times
Tennessean (Nashville)
Time Magazine
U.S. News & World Report
USA TODAY
The Wall Street Journal
The Washington Post
WABC-TV (New York City)
WCBS-AM Radio (New York City)
WNBC-TV (New York City)
WNYW-TV (New York City)
WPIX-TV (New York City)
WWOR-TV (New Jersey)
WXIA-TV (Atlanta. GA)
WXTV-TV (Secaucus, NJ)

Technological convergence drives today’s newsroom —
and is recasting the role of the newsroom manager.

The Freedom Forum Media Studies Center, formerly the
Gannett Center for Media Studies, sponsors a two-day
seminar for newsroom managers called “Newsroom
Technology: The Next Generation.” The seminar provides a
broad overview of how news executives can best respond
to changing technologies.

“The Next Generation” draws speakers from the media
industries and scholars who explain the issues and forecast
trends in newsroom technology.

Selected managers are from newspapers, newsmagazines,
television, news services and other news operations from
the United States and other countries.

News seminar sessions have included Tom Brokaw of NBC
News rating the new technology-driven journalism; Elliot
Jaspin, a Pulitzer Prize winner and former Media Studies
Center Fellow, on using the personal computer as an
investigative tool; former Fellow and television producer
Adam Clayton Powell, [If charting the future course of fiber
optics; Hal Buell of the Associated Press describing the
digitized darkroom; and Kathleen Criner of ANPA on
managing the use of electronic databases.

“The Next Generation” also has site visits to major New
York media organizations and hands-on connections in the
Center's Technology Laboratory, featuring more than a
dozen newsroom Systems.

“The Next Generation” gives newsroom managers an
exceptional opportunity to explore today’s emerging
technologies and prepare for tomorrow’s specialized
NeWsroom.

For more information please contact:

& The Freedom Forum
& Media Studies Center

(Formerly Gannett Center for Media Studies)
Columbia University
2950 Broadway, New York, NY 10027
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Dave Andrews, Doug Frattalone,Lisa Engstrom, Lisa Gebhart
and Stan Turner are anchors of Conus’s All News Channel, a

24-hour syndicated news service.

7ORIA TOLLEY
ACTION NEWS

W o

CNN Newssource’s Toria Tolley anchored a customized news
feed for WSB-TV Atlanta, covering last February’s flooding in
Ventura County, Calif,

GROWING INTEREST IN SYNDICATED NEWS SERVICES

| on the Independent Network News |

By Mike Freeman®

ews suppliers are experiencing

a paradox similar to one in oth-
er sectors of syndication—that
the number of domestic news suppli-
ers is contracting and much of the
news business is in the control of a
handful of major players at the same
time that local broadcasters’ appetite
for national and intermational news-
feeds is growing. Particularly note-
worthy is the seemingly increased in-
terest on the part of network
affiliates—most notably CBS affili-
ates—to pre-empt network-produced
morning newscasts and go with out-
side news suppliers.

Since the early 1980’s, both CNN
Television and Conus Communica-
tions established substantial shares of
the domestic satellite newsfeed busi-
ness, with Worldwide Television
News and Visnews the major interna-
tional news providers, leaving an
ever-smaller selection of boutique sup-
pliers. Six months ago, Turner Broad-
casting System’s CNN completed the
acquisition of one of those smaller
suppliers, the Group W Newsfeed ser-
vice, which provided the cable/broad-
cast news giant with the potential of
adding its 77 Newsfeed subscribers to
CNN'’s already robust roster of 350-
plus broadcast subscribers.

Other majors have fallen out of the
ranks, with Wamer Bros. Domestic
Television Distribution discontinuing
its long-time N.I.LW.S. news service
and The Tribune Co. pulling the plug

60 Spegal Report

service over the last two years.

Sensing that CBS affiliates are

growing disenchanted due to recent
network compensation reductions and
the third-ranked performance of CBS

This Morning (which recently has !

been trying to prevent further affiliate
pre-emptions by increasing the amount
of time affiliates have for local news
““windows’ [BROADCASTING, Sept.
147), CNN and Conus have continued
to dangle their news packaging ser-
vices in an effort to get affiliates to
establish or expand their morning
newscasts.

Gary Anderson, vice president of
CNN Television, said that a number of
affiliates asked: *‘Are you going to do
anything?’’ about creating and produc-
ing a nationally syndicated morning
news show with larger 20- or 30-min-
ute windows for local news inserts.
‘““My answer was ‘no,’ because we
really have a full plate in terms of the
many news services we already offer,
most of which already make it possi-
ble for some affiliates to produce their
own morning newscasts. Any decision
to make a commitment to do a sepa-
rate syndicated moming newscast
would come from the highest levels
from Ted Tumer to Tom Johnson,
Terry McGuirk and Jon Petrovich."’

Conus Communications, a subsid-
iary of Minneapolis-based Hubbard
Broadcasting, broke ground in 1990
by providing its exclusive 24-hour All
News Channel to 79 broadcasters na-
tionally (in addition to the New Eng-

land News Channel and other regional
cable news operations). Rather than
being a straight newsfeed service,
ANC is a fully anchored newscast ser-
vice.

Many affiliates alternate the use of
ANC on the hour between the three
networks’ recently established over-
night news services, but Steve John-
son, Conus Communications’ director
of news and program services, said
that an unspecified number of affiliate
and independent stations currently
pick up a half-hour of ANC and use
the remaining half-hour for local news
inserts. And going into the Radio-
Television News Directors Associa-
tion convention this week in San An-
tonio, Johnson said Conus will be
introducing an expanded Saturday
Morning News service, which will
provide stations with raw newsfeeds,
pre-produced feature packages, weath-
er, sports and scripted introductions
for stations to incorporate into their
locally produced morning newscasts.

*‘The idea is to provide a complete
turnkey news package service where
all the local talent has to do 1s voice-
overs for many of the international and
national news pieces we provide,”
said Steve Cope, senior managing edi-
tor for Conus’s news serices, who
added that Saturday Morning News is
being offered on a cash basis with All
News Channel incumbent stations be-
ing extended right of first refusal in
their markets. ‘‘Besides NBC leaving

Continued on page 65
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The Poynter Institute
helps journalists seek

Won't you join us?

At The Poynter Institute great journalism is
our goal. We look for it. We celebrate it. We
help create it.

The Institute waives tuition and pays hotel
costs for most of our broadcast seminars.

Qur seminars are limited to just 16
participants. We hold classes in the
Institute’s stunning harbor-side building
and feature role-playing, work in small
groups, and case study rather than
lecturing. Dress is informal, the
atmosphere inviting and invigorating.

The Poynter Institute is nonprofit and
financially independent. We do not seek or
accept grants or donations.

Space is limited, so call soon for a free
1993 catalog and application.

B2 The Poynter Institute

801 Third Street South
St. Petersburg, FL 33701
Phone (813) 821-9494

and achieve excellence.

The Poynter Institute maintains employment practices and admission palicies that do not discriminate on the basis of race. color, rellgion, sex. age. national origin, or physical handitap
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NEW CABLE NEWS CHANNELS ON BACK BURNER

Two launches likely in 93, recession dampens prospects for moves in other cities

By Rich Brown
w hile there might be potential
for regional cable news chan-
nels in a number of major
cities beyond the half-dozen or so al-
ready in operation, it doesn’t look like
there will be expansion into additional
markets anytime soon. Many in the
industry say they hope to leam from
those already up and running and then
look to expand the concept elsewhere.
There are now five channels in op-
eration—Cablevision Systems Corp.-
NBC’s News 12 Long Island (New
York); Freedom Newspapers’ Orange
County Newschannel (California);
Allbritton Communications’ News-
Channel 8 (Washington); the Hearst
Corp./Continental Cablevision’s New
England Cable News Channel; Time
Warner’'s New York 1 (New York
City), and at least two more planning
to launch in the next year.

““There’s more of a
wait-and-see attitude
than there has been in
the past. These things
always look great on

paper, but I don’t

know anyone who is
making money on
them out there.”’

Nicholas Trigony, Cox
Broadcasting

e S g Bar = n s =T
Next up is Tribune Co.’s Chicago-
Land Television News, which the

company plans to launch with at least
600,000 subscribers on Jan. 1, 1993,

FroM AMERICA’S MOST TRUSTED SOURCE
OF CONSUMER INFORMATION...

Can’t AFFORD TO Miss

For sales/syndication information contact; Walter Gilbride

I Walter K. Gilbride & Associates, Box 401, Lexington, MA. 02173 |

Tel: (617) 861-8713 Fax: (617) 861-3723 |
|

I
Tue NEwsS YOUR VIEWERS l
|
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Following that, if all goes according to
plan, Cox Enterprises continues to
move forward on California News
Channel, a statewide channel that the
company is looking to launch some
time in 1993,

Interest in developing additional
news channels elsewhere in the coun-
try has hit various highs and lows in
recent years, Cablevision and NBC
have at times talked of plans to expand
its News 12 Long Island concept to
New Jersey and elsewhere, although it
appears now that any such plans have
been placed on the back burner. Exec-
utives at both Lenfest Group and
Comcast Corporation have talked
about developing some type of news
service in Philadelphia, although no
timetables have yet been revealed.
Cox executives have talked in the past
about developing a news channel in
Atlanta, although such talk has not
resurfaced.

*“There’s more of a wait-and-see at-
titude than there has been in the past,”
said Cox Broadcasting President Nich-
olas Trigony. ‘““These things always
look great on paper, but [ don’t know
anyone who is making money on them
out there.”’

Among those who remain particu-
larly bullish on the regional cable
news format is Hearst executive Philip
Balboni, who helped the company
launch its New England Cable News
Channel last March. Balboni said ar-
eas around the country that do not
currently have operations but show
strong potential for news channels in-
clude Florida, Ohio and Texas. Never-
theless, he added, it is still a *‘specula-
tive™ business with no guarantee for
success.

‘“When the reregulation dust settles
and they start taking a broader view,
they’re going to realize that it will be a
significant boost to their advertising,”
said Tom Wolzien, an analyst with
Sanford Bernstein and a former NBC
executive involved with the compa-
ny’s cable news initiatives.

Wolzien said that Cablevision has
been able to build a formidable local
sales force in part because News 12
Long Island inventory helped them
find their way through the doors of
advertisers. He added that the cable
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Mews 12 Long Island

Long Istand, N.Y.

655,000 Subs.

Launched Dac, 15,1986
Cabiavision Systems Corp. NEC

GO0,O00 Subs.
Launched Jan.1, 1993
Tribune Co.

MewsChannel 8

Wash. D.C. and Sub. Md., Narth. Va
671,000 Subs

Launchead Qct ¥, 1991

Allbritton Communications

800,000 Subs.

Orange County NewsChannel

range Gounty, Galif.

510,000 Subs.

Launched Sept 17, 1990
Fregdam Mewspapers [no.

ChicagoLand HB'I: :ﬂr: E .
Chicapo and Suburbs EE:“: I[I':IErE,uI::sf

Launctied Sepl. 8, 1992
Time Warner

Wew England Cable News Channel
Boston; most of Mass.;

Parts of Conn.; N.H., Maing

Launched March 2, 1882

The Hearst Corp. and Continental Cabtevision

business might need to look at news | cable news channel in every market in
operations as loss leaders in much the | the country with at least 200,000
same way that local broadcasters | homes. But he was quick to add that
learned to do years ago. the continuing recession is likely to

Alan Bell, broadcast division presi- | dampen any launch plans at present.
dent for Freedom Newspapers, said it | ““You have an economic hurdle to

is possible to see some variation on a | jump over and it's not small,’’ said

Bell.

““Long term, I think it's a good
business,”” added News Channel 8
President John Hillis. ‘‘Right now,”
he said, ‘‘The revenue that you can l
draw from advertising ain’t exactly
busting out all over.”’ L

XEROX

You can’t Xerox

a XEerox

ON a XErox.

But we don’t mind at all if you copy a copy on a Xerox copier.

In tact, we prefer it. Because the Xerox trademark should
only identify products made by us. Like Xerox copiers and
Xerox printing systems.

As atrademark, the term Xerox should always be used as an
adjective, followed by anoun. And it is never used as a verb.
Of course, helping us protect our trademark also helps you.

Xerox

© 799} XEROK CORPORATION XESUN® Thr Ducmrss (oampany* DuceTeck® X, O
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Because you’ll continue to get what you're actually asking for.

And not an inferior copy.

The Document Company
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SCRAMBLE IS ON TO PROVIDE
LOW-COST RADIO WIRE SERVICE

Can five radio wire services survive in lean times?

By Peter Viles
A s radio stations continue an in-
dustrywide effort to cut costs,
the universe of radio news wire
services is expanding, setting off in-
tense competition for station business.
UPI’s return from the brink of ex-
tinction has capped an unusually busy
summer in which three new radio wire
services were launched: ABC’s News-
Wire, CBS Zapnews and the newest,
StandardNews Wire.

Not to be outdone, Associated Press
has launched AP DriveTime, a service
tailored for cost-conscious stations
with limited news needs.

*“The common wisdom not long
ago was that you had to be AP or UPI
to do this,”” says Zapnews President
Jim Hood. ““Now it's accepted that
that’s not true.”’

But Hood adds, “‘It’s still an expen-

sive business to be in. It’s hard to see
how tons of people are going to make
money in this. I think there has to be
some consolidation.””

The newest news provider, Stan-
dardNews, typifies trends in the indus-
try. The company, which grew out of
Pat Robertson’s aborted bid to buy
UPI, delivers sports, weather, national
and international news by using a
newsgathering staff of its own in
Washington and the international re-
sources of Reuters. Its parent compa-
ny is Broadcast Equities Inc., in which
Robertson is a significant investor.

Rather than take aim solely at AP
and UPI, StandardNews is also com-
peting against radio networks by offer-
ing customized network newscasts that
do not mention the StandardNews
name. ‘‘You no longer have the net-
work name competing for the attention
of Arbitron diary keepers on your

|

The University of Chicago announces
the William Benton Fellowships in
Broadcast Journalism for 1993-94

We'll pay you to think!

The William Benton Fellowships in Broadcast Journalism at the

University of Chicago offer a nine-month acadeniic program for mid-career

radio and television journalists. The stipend is generally equivalent to

full salary. The program is supported by Encyclopaedia Britannica, Inc

Fellows choose their oun programs of study at this world-renowned

insticution

Nobel Prize winners and top international newsmakers and journalists

lead small seminars. The year ends with an international seminar. which in

past years has inciuded trips to Russia, South Africa, and Hungary

The application deadline is February 1, 1993. For more information, write

to John D. Callaway, Direcror, William Benton Fellowships, The
University of Chicago, 5737 University Ave., Chicago, IL 60637
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air,”” StandardNews says in its sales
brochures.

The emphasis is on flexibility and
on a simple, inexpensive delivery sys-
tem—not on competing against the
AP’s massive domestic newsgathering
resources. ‘‘The problem with state
news is that the cost exceeds the po-
tential for revenue,’’ says Standard-
News managing editor John Rodman.
*“To do a good job at state news would
cost so much it would make AP’s cur-
rent rates look generous.”

Similarly, neither ABC’s News-
Wire nor CBS Zapnews claims to
challenge AP's ability to gather and
distribute breaking state news. In-
stead, those services are being market-
ed for their flexibility, low cost and
their appeal to network affiliates.

For AP, the trend toward cheaper,
more entertainment-oriented news has
presented a daunting challenge. The
wire service must uphold its expensive
tradition of exhaustive state, national
and international coverage, while at
the same time offering a lower-priced
service for radio stations.

Jim Williams, vice president and

| director of AP’s Broadcast Services,

says the news cooperative believes it
has successfully struck that balance
with its new product, AP DriveTime,
a moming-only service for music-in-
tensive stations.

*“It’s the fastest-selling product that
we’ve introduced since I've been at
AP, Williams says. *‘Stations that
have been without a wire service for
20 years are taking it because it’s af-
fordable and it has value.”’

It remains to be seen whether UPI
will try to rebuild its domestic bureau
system to compete against AP or will
compete mostly for low-cost business.

““We are looking at gradual expan-
sion outside of Washington to begin a
slow and steady rebuilding of the edi-
torial operation, both in this country
and overseas,”’ says Steve Geimann,
executive editor and executive vice
president, UPI Radio Network.

UPI's new products include Select-
News, a dial-up service that enables
radio and television stations to access
UPI’s main computer and order stories
one at a time rather than buying the
entire wire.

UPI is also introducing FaxNews
Plus, an enhanced version of its Fax-
News service that will give stations
instructions on how to meld faxed
news summaries with audio cuts avail-
able via the UPI Radio Network. ®

1
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the Saturday kids business and airing
the Today show on weekends, a num-

l ber of affiliates are expressing an in-
terest in getting into the news business
on weekend mornings.”’

Since 1987, Turner Broadcasting
System has been offering CNN New-
source, a newsfeed service that trans-

l mits 11 Ku-band satellite feeds to over
260 station subscribers daily. In the 10

‘ years since CNN Television first start-
ed offering syndicated news services,
the product roster has included CNN

I Live Breaking News, CNN Excerpting,

| Turner Entertainment Report and
Headline News and Newsource Live
Edition. The creation of the Turner

J Entertainment Report, says Anderson,
evolved from the Group W Entertain-
ment Report that Group W Newsfeed
was offering prior to its acquisition by
CNN.

Anderson said that at RTNDA,
CNN Television will be gathering
news directors’ reactions to Nerwork
Earth, a new series of two- to three-

i minute news vignettes on environmen-
tal issues, a topic that has received
strong emphasis from TBS Chairman
Ted Turner. If there is positive feed-
back, Anderson said CNN would offer

| the three-times-a-week series on a
straight cash basis as early as February
1993.

| Among the international news ser-
vices, of which CNN has a significant
share, Worldwide Television News
and Visnews International have also

‘ carved out niches. WTN, 80% owned
by Capital Cities’/ABC Inc. and 10%
each by ITN of the United Kingdom

I and Nine Network of Australia, dis-
tributes its Daily Satellite Service-At-
lantic (DSSA) newsfeed service to
1,200 broadcasters on six continents,

l according to Terry O'Reilly, vice
president, Americas, WTN.

Besides DSSA’s heavy emphasis on
providing raw newsfeed footage from
| Europe, O'Reilly said that WTN is
| now also producing a Daily Satellite
Service-AtlanticPacific (DSSAP),
which its New York operation center
tailors for stations in the U.S. and
abroad on the Pacific Rim.
| Surprisingly, one of WTN’s cus-

JOURNALISM 1992

|

tomers is CNN. *‘We are trying to be
a nonexclusive service to everybody, a
news agency to broadcast stations and
networks, in addition to cable,”
O’Reilly said. “‘In many cases, broad-
cast affiliates and independents find
that they excel in news coverage when
they have three or four news sources,
and we happen to be one of the best in
delivering international news foot-
age.”’

Prior to July, when Reuters bought
out its Visnews partners NBC and the
BBC, the newsfeed service was re-
stricted to serving as a supplier to the
broadcast and cable networks. Howev-
er, Chris Travers, executive vice pres-
ident, Visnews International, said
Reuters has given them a mandate to
broaden their services into the broad-
cast syndication realm. Currently,
Visnews offers seven daily newsfeeds
domestically to an array of broadcast
and cable networks. Visnews is con-
structing new uplink facilities in Mos-
cow and London, and plans to begin
construction in Washington, which
will likely allow Visnews to broaden
its appeal to domestic U.S. broadcast-
ers. ]

8 Reasons Why More Stations Are Turning To Us For Their
Programming...

HW'S How

MED-SOUBCS  ADVA TOPREVENTA L
The nation’s leading Mocscal Heack HEART ATTACK Wﬂﬂ
Hall-hour series, medical news service, Weekly medical headlines.  Award-winning documentary. T 5_:-;;-:'_"

Put Medstar’s compelling
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to work for your station.

Call Julio Bermudez or Jacque Minnotte
at (215) 395-8660.
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COMBOS MERGE NEWS STAFFS TO BOOST COVERAGE

Managers hope combined operations of TV, radio stations give them competitive edge

By Steve McClellan

ith local broadcast news bud-
gets tighter than ever, two
station combinations, KIRO-

AM-TV-KWMX(FM) Seattle and WBZ-
AM-Tv Boston are trying to get more
bang for the buck by merging their
radio and TV news operations. In both
instances, reporters and producers for
television will also do radio stories
and vice versa. The managers in-
volved say they do not expect to save
money or reduce staff, but instead
hope to do more with the same re-
sources.

The television news competition is
fierce in both markets, and both com-
binations already have a strong news
tadio presence. At KIRO, in addition to
merging the TV and AM news efforts,
the FM property, KWMX, is switching
from adult contemporary to a news
format starting today (Sept. 21). KIRO-
(AM) is the dominant news/talk/sports
station in the market.

““In this economy, you
can’t just go out and
add 40 people to make
that [a superior news
product] happen. But
we just did by merging
with radio. And they
just added 103 people
by merging with us.”’
Gail Neubert, Kiro-Tv Seattie

KIRO-FM will simulcast KIRO(AM)
about 60%of the time, and will air the
AM’s regular news and information
programing when the latter is doing
live sports coverage.

*‘There is a lot of parity among the
TV newscasts in Seattle,” said Gail
Neubert, news director at KIRO-TV.

The Low-Down On the Cultural Elite

TECHNIQUES OF

THE REPORTER AND THE LAW

COVERING THE COURTS
LYLE W. DENNISTON

PORTRAITS IN PRINT

A COLLECTION OF PROFILES
AND STORIES BEHIND THEM
HELEN BENEDICT

“Benedict gives us a series of
interviews as easy lo engage
in as a conversation on a

NOW THE NEWS

THE STORY OF BROADCAST
JOURNALISM
EDWARD BLISS, JR.

This highly-acclaimed chronicle
presents the rise of broadcast
news as our most persuasive
and powerful news medium.
Bliss provides the real story
from someone who was there,

“It should be on the shelf of
everyone who is serious about

electronic journalism.”
—ERNIE SCHULTZ, COMMUNICATOR
575 pp., $19.95 Now In paparback!

Both an explanation of the legal
system and a manual for court
journalists, THE REPORTER
AND THE LAW details the con-
nections between the legal sys-
tem, the media, and the public.
Denniston’s new introduction

brings the work up-to-date.
300 pp., $14.95 puper, $32.50 doth

THE COLUMBIA KNIGHT-
BAGEHOT GUIDE TO BUSINESS
AND ECONOMIC JOURNALISM

EDITED BY PAMELA HOLLIE KLUGE

More than ferty contributors
provide clear and accurate
presentations on a variety of
topics necessary toany journalist
working on a business or

econOmics story.
432 pp., $39.50

park bench.”
—NEW YORK TIMES BOOK REVIEW
176 pp., $12.95 Now in paperback!

WINNING PULITZERS

THE STORIES BEHIND SOME OF
THE BEST COVERAGE OF OUR TIME
KAREN ROTHMYER

Rothmyer offers a series of first-
persen accounts by joumnalists
describing the events, their per-
sonal role, and excerpts from
winning entties.

256 pp- $29.00

AT BETTER BOOKSTORES

v
COLUMBIA
UNIVERSITY

PRESS

TO ORDER, CALL OR WRITE.
CREDIT CARDS ACCEPTED
DEPT. T41, 136 SOUTH BROADWAY
IRVINGTON, NY 10533
TEL: (#00) 944-UNIV ¢ FAX: (300) 944-1882

““What we'’re trying to do is create a
superior news product to break out of
the pack. But in this economy you can’t
just go out and add 40 people to make
that happen. But we just did by merging
with radio. And they just added 103
people by merging with us.”’

Neubert, who assumed the helm of
the TV news department earlier this
year, reports to Andy Ludlum, vice
president, news operations, KIRO Inc.,
who will also continue to serve as
news director for the radio operation.
Ludlum reports directly to KIRO Inc.
President Ken Hatch.

Both KIRO and wBz are building
news facilities to physically house the
merged units in one large newsroom-
studio area. In both cases, that work is
expected to be completed by year's
end or early next year.

wBZ-Tv is second in the evening
news race at 6 p.m. and first in late
news, according to the July Nielsens.
According to John Spinola, vice presi-
dent and general manager, WBZ-AM-
TV, he’s been planning a merger of the
two news operations since shortly af-
ter he assumed responsibility for the
radio outlet a year ago.

‘‘“The strategy is to get a real steep
improvement in the product,” said
Spinola. *“We have 90-plus people
from TV out gathering news all day.
So stories can be advanced throughout
the day with phoners to the radio sta-
tion. And the flip side, for example, is
that the radio station can do a great
morning wrap-up package from elec-
tions the night before using a lot of
reports that TV did.”

By integrating the departments, Spi-
nola said, ‘‘it solidifies your position
as being the primary resource for local
news.”” For the time being, both TV
News Director Jeff Bartlett and AM
News Director Brian Whittemore re-
port directly to Spinola.

‘“The important thing is that they
talk to each other,”” said Spinola.
*“With separate departments, a lot of
things that should happen normally
don’t. By sharing the same Baysis
computer system, people will be in the
loop and there’s better coordination. If
one side is covering an event, the oth-
er will know about it and be able to
send a reporter somewhere else or put
a different spin on the event.”’ |
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Classifieds

For more information on Classified Advertising rates, call Mitzi Miller at (202) 659-2340 Ext. 62.

RADIO

NELP WANTED MANAGEMENT

New England FM: Innovalive people-oriented
sales manager. intelligenl. Creative ability to visual-
1ze and solve problems Send us your resume and
thoughts (o Box P-32. EOE.

General sales manager: Urban/AC poised for dra-
matic growth in ane of America’'s greatest markets
— Allanta We are seeking an experienced person
with an outstanding track record who has the ener-
gy. ambition. and intellect to help us make Ihis a
great radio station Send resume, salary history.
references to  Charles Smithgall, President.
WALRWCNN. 209 CNN Center, Allanta, GA
30303. EOE.

General manager: Sales oriented Small market
é\géFM Reply PO Box 592, Lewisburg. PA 17837

GM/SM for growing small Midwest AC FM Must
be expenenced in programing. promotions. sales
You'll direct and train sales staff. carry list, be
community ariented and involved Need an up-
beal. Creative motivator to boost our boltom fine.
EOE. Reply to Box P-29.

OCperations manager and sales manager: New
start up FM in Southside Virginia seeks operations
manager and sales manager Experienced only
need apply. Motivated sell starters will have per-
fect opportunity o take charge and make things
happen. Send resume. references and salary re-
quirements to: S. Vaughan, WSVV Radio. PO Box
1878, Pelersburg. VA 23805. EOE

Sales orlented GM for small market northern New
England station. Mus! sell and be “hands-on. Jack-
of-all-trades™ Reply t0 Box P-27. EQE.

We're looking for a sales manager for our small
marke| radio stations in central Arkansas. Market of
30.000 plus with virtually no competition. Excellent
opportunity Reply to Box P-28 EOE.

NELP WANTED SALES

New start up FM in Southside Virginia seeks expe-
rienced sales people Motivated sell starters. Send
resume. references and salary requirements to S
Vaughan. WSvV Radio. PO Box 1878. Petersburg.
VA 23805 EOE

WFQX is seeking an acct. exec. w/ at least 2 yrs
radio sales exper. Applicant must have excellent
cemmunications skills, be a self starter and ener-
getic Promolion onented classic rack FM in the
beautful Shenandoah Valley of VA Send resume
to Wayne Dressler, 15245 Shady Grove Rd . Ste
150. Rockville. MD 20850. ECE.

Wanted experienced skier to also sell advertising
at Vail's #t rocker Fax resume to GM. KSKI. 303-
949-6386 EOQE.

Jingle sales: America’s leading supplier of custom
jingles 1o radio advertisers has openings for ag-
gressive. full commission sales reps. Call Andy
Mark at Phila_Music Works al 800-368-0033 EQE

NELP WANTED TECHNICAL

Radio engineer: Small bush Alaska station seeks
a radio engineer with three 10 five years experience
in studio and transmitter operalions Will be re-
sponsible for maintenance, troubleshcoting and re-
pair of four slations throughout southwest Alaska
Travel required. Fax 907-543-3130 or write Joe
Seibert. KYUK, Pouch 468, Bethel. AK 99559. EOE.

NELP WANTED PROGRAMING
PRODUCTION AND OTHERS

PD's: AC programer who can combine team lead-
ership with ability. Winning is easier for those who
have won before. Tell us what you know and send
resume to Box P-30. EOE.

PD'S: Oldies programer who can combine feam
leadership with ability. Winning is easier for those
who have won before. Tell us what you know and
send resume 1o Box P-31. EOE.

WNHQ radio — 92.1 FM, Milford, NH: Program
director position open. Adult contemporary station
operating from all new facilities in Milford. CNN
aftiliate, heavy on-air contesting; production skills
and experience with station promolion very impor-
tant. Position 10 inClude air shift. Mature voice re-
quired. Greal opportunity for first time program
director. Successful applicant must be on the job
no later than October 12. Resumes and air checks
to: Bill Wiliamson, General Manager, WNHQ, PO
Box 59, 28 Jones Rd., Suile 3, Milford, NH 03055.
WNHQ is an equal opportunity employer.

Linguistics edlitor: Conduct original research on
componenls, struclure, and relationships within
Russian language to provide comprehension of its
social functioning. Analyze findings and apply the-
ories to tenets of Christianity and basic scientific/
social knowledge. Develop and write comments on
topics of linguistics, language, and communica-
tion, and their refation to Christianity. Prepare com-
ments in Russian language for radio broadcast
programing to Russia. Review and edit comments
of other staft writers for use in programing. Must
have a Master’'s degree in English Language, Liter-
ature. or a related field; and one year experience in
position oftered or in language or linguistics. Must
be fluent in Russian languaye and have ability to
relate tenets of Christianity to science. $23.000 per
year., Mon.-Fri., 8 am. to 5 p.m. Send resume:
Kathy Malo, Job Serv Prog & Tech Supp, TN Dept
of Employment Sec,. Nashville, TN 37245-1200.
Job Order #TN1402856. EOE.

SITUATIONS WANTED MANAGEMENT

Bottom line oriented GM seeking manager's posi-
tion. 24 years experience in small, medium. and
large markets. Call Jack Inman . . . 912-756-3866.

Currently employed VP/GM with sixleen years of
sales and management experience seeks GM op-
portunity in Southeast. My station is throwing off a
35% gross profit monthly and collecting 65% of all
outstanding accounts receivables every 30 days.
Superior people skills and a true appreciation for
the bottom tine. Reply to Box P-15.

Need help? Tired of interviewing job-hoppers that
turn out to be all form and no subslance? 25 years
in radio. t7 in management. | have been GM. GSM,
PD. and group owner. If you need management
strength and stabilily and can offer participation in
the growth, let's talk Prefer Florida. Consider all.
Reply 1o Box P-33.

| went from programing to GSM: Good track
record in both jobs Ready tor GM position in small
or medium market. Stabie. Good references. Reply
lo Box P-34.

GM — small/medium market specialist: 30 yrs.
experience — 8 years GM. Excellent track record/
references. Strong sales/raining. program, people
skills. Dedicated. hands-on professional. integrity.
Presently employed. Reply to Box P-35.

Veteran sales, sales management pro. seeks GM
or SM position Brighl. ¢reative. innovative and af-
fordable! Same market 18 years. 305-424-2194,

SITUATIONS WANTED TALENT

Major national volce now available for slation
promos. ID's. spols. Set your station apart from the
pack. 1-800-768-5493.

SITUATIONS WANTED ANNOUNCERS

Topical, adult morning show seeks change of
scenery in East/South/Colorado. Nine years PD/MD
experience. Solid ratings — Funny for Money
Dave 216-562-2076.

SITUATIONS WANTED TECHNICAL

15 years major market experience. Good design
and construction background Specialist in PC net-
works and digital audio storage. Very strong news
supporl background. BASYS superuser. FCC -
censed. Seeking major group. station or network.
or any other interesting proposition. Reply 1o Box P-
16

SITUATIONS WANTED NEWS

I'm no news bunny: Years of experience al NBC
{when il was NBC). AP. UPl. WGC/ and olher
shops prove it. On-air, edilor. management — | do
it all. Call Mary 708-256-6337.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTYHERS

Program director looking for small market. Net-
work and major market pro tired of city rat race.
Looking for long term PD position. Make your small
town station sound big markel. 316-722-1499.

Top, nationatly-known movie critic seeks syndi-
cator for long-running radic Show fealuring inter-
views with Hollywood & Broadway's biggest stars.
showbusiness anecdoles. industry news. Agent:
212-307-1t00.

TELEVISION
NELP WANTED MANAGEMENT

News director: Group owned Southeastern coasl-
al affiliate needs a dynamic team leader deler-
mined to put us over Ihe top! Send resume. tape
and references lo: Michael Weeks. VP/General
Manager, WITN-TV, PO Box 468T, Washington, NC
27889 AA/EQE.

Director of engineering and operations: Leading
independent station in top-ten market seeks a take-
Charge individual to head engineering/operalions
department. Strong managerial skills required. Five
10 ten years major market or network experience.
including solid background in air operations, auto-
mation, studio preduction. post-production and re-
motes required. Bachelor's degree in Electronics
or Electrical Engineering preferred. Responsible
for budgetary control and planning, plus negotia-
tion and administration of labor conlracts. This is a
once-in-a-lifetime opportunity for a uniquely talent-
ed individual. Excellent benefits and growth polen-
tial. An equal opportunity employer. Send resumes
lo Box P-17.
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Creative services director: Our creative services | Account executive needed: Send resume and | Florida chiet engineer needed for network affili-

director is moving up in the company $o we're
looking for a qualified replacement. ABC affiliate in
Salt Lake City seeks person to coordinate media
strategy for on-air. radio. pnnt, and out of home
mediums. Must have excellent wriling, producing
and supervisory skills Must have knowledge of
advertising format, copy. layout and production.
Will develop and nurture station image and estab-
lish priorities for on-air promotion. Required skills
include, but are not limited to. wriling. television
production. organization. knowledge of graphic
and visual concept. and negotiation. Must have
background both academically and professionally.
Send resume and reel to Personnel Coordinator.
KTVX-TV, 1760 Fremont Dr. Salt Lake City. UT
84104. No phone calls. EOE.

Local sales manager: Hot upper midwest market.
We are looking lor a LSM for the 90's. Must be a
positive motivator, tleam player. with exceptional
communicative skills  Attractive compensation
plan. Send resume to Box P-7 EOE.

HELP WANTED SALES

Marketing consultant: Top 50 markel. strong.
growing affiliate looking for a sales dynamo. Estab-
lished list available for the candidate who knows
how to generate new business. develop vender
and attain rates. Our team needs a leader that
boasts a strong track record of business develop-
ment. Cover letter and resumes to: WHTM-TV, Atin:
David Bradley, LSM. PO Box 5860. Harrisburg, PA
17110. EQE.

Account executive: WTVO-TV, NBC affiliate in
Rockford. lllinois seeks proven. successful account
executive with mimmum 3 years media sales expe-
rience to handle senior list. Must be proficient with
ratings and have demonstrated ability to generate
new, direct business. Resume. references to Local
Sales Manager, WTVO-TV, PO Box 470, Rockford.
IL 61105. EQE.

Account executive: To sell at station designated
rates the products of WTVH to any assigned list of
advertisers and their agencies. develop new ac-
counts and ensure proper scheduling, billing and
service. Minimum of three years broadcast sales
experience. Send resume lo Peg McDermott. Local
Sales Manager. WTVH. 980 James Street, Syra-
cuse, NY 13203. EOE.

Local sales manager: WTVQ-TV, Lexington's ABC
atfiliate is seeking a locat sales manager. We need
a person with a strong local sales background
including: sales training, retail development, inven-
tory control. and sales promotion. Must be creative,
organized. and a leader capable of handling a
multitude of projects. Must possess good commu-
nication and strong people skills. If you possess
these qualities. send your resume to Dick Kelly.
General Sales Manager, WTVQ-TV. PO Box 5590,
Lexington. KY 40555, Park Broadcasting of Ken-
luCky. Inc. is an equal opportunity employer.

Sales research director: Sacramento's top-rated
station is looking for a candidale with strong sales
and researCh background. Must have experience
working with NSI meters, gualitative research tools,
strong writing skills and effective presentation abili-
ty. Compuler skills are a must. Individual selected
will work with station sales management and na-
tional rep 10 coordinate all sales research and de-
velopment services. Submit resume to: KCRA-TV,
Attn: Dept. CPG/SRD, 3 Television Circle. Sacra-
mento. CA 95814-0734 Nole: Any offer of employ-
ment is contingent upon passing a medical test for
drug and alcohol use EQE M/F/ADA.

Research analyst: WNUV-TV, Baltimore's fastest
growing television station is seeking a research
analyst. Applicants must have min. 2 years experi-
ence evaluating iocal market ratings/trends. Arbi-
tron experience preterred. Must have strong PC
skills, particularly with presentation software. Expe-
rience working with daily meter ratings a pius.
Send resume o Mike Kelly, GSM. WNUV-TV, 3001
Druid Park Drive, Baltimore, MD 21215. No phone
calls. EOE/M/FIH/V.

references to Tom Kelley. Sales Manager. KMOH-
TV, 1355 Ramar Rd. Ste. 2, Bulthead City, AZ
86442, Or fax 602-758-8139. EEQ.

HELP WANTED TECHNICAL

E.N.G. maintenance engineer: Formal training in
electronics and experience in compenent level
equipment maintenance required. Special consid-
eration will be given applicants with Sony Beta
training and/or current experience in Beta equip-
ment maintenance. A FCC license or SBE certifica-
tion is a plus. Job location will be in San Jose, CA
and weekend work will be a funclion of the job.
EQE. Compelitive salary and excellent company
benefits are offered. Contact: Personnel Depart-
ment. KNTV, Inc.. 645 Park Ave. San Jose. CA
95110.

Colorado's news channel — KCNC-TV, an NBC
0&0 station is seeking applicanis for the position
of breadcast maintenance technician. Mimmum
qualifications include: Broadcast maintenance ex-
perience {prefer 5 years) with strengths in all areas.
including multi-format video tape. EJ/SNG. studio
systems. RF systems and component level analog
and digital technologies. This position requires ex-
cellent communication and people skills. FCC
General license preferred. EOE/MF. Send resumes
to: KCNC-TV, Employee Relations, t044 Lincoln.
St.. Denver. CO 80203.

Chiet of television maintenance: The US. Air
Force seeks an experienced television engineer
with proven technical. leadership. and manage-
ment skills to direct television maintenance and
planning at Maxwell Air Force Base, AL. Duties
include: Studio production. post. ENG/EFP. cable
TV. base-wide TV maintenance. and satellite oper-
ations. Qualifications: Television 1echnician. in-
structor, inspector, or electronics mechanic experi-
ence, showing progressing thecrelical and
practlical knowledge of television electronics theory
and of characteristics. function, operation. and ca-
pabilities of various television equipment types.
Requires knowledge of production processes and
ability to design and manage TV equipment sys-
tems in a facility similar in size to a network produc-
tion studio. Send Application for Federal Employ-
ment (SF-171), or request for SF-171, to: Civilian
Personnel,  Attn:  QOlivia D. Crimiel, 3800
MSSQ/MSCA, Bldg. 804, Ma*.weli AFB. AL 36112-
5000. to be received by Oct. 2. 1992. EOE.

Video engineer experienced in instaliation. main-
tenance and repair of complete studio and post
production facilities with Beta. 3/4”. 1" and digital
equipment is needed. We are a fast paced. state-
of-the-art ad agency producing commercials for
Fortune 500 clients. located in a friendly family
oriented community. Please send resume to Box P-
38. EOE.

Videographer/editor: (Betacam) news, sports &
corporate production company seeks talented.
quality videographer/editor. Minimum four years
experience including TV news. Immediale open-
ing. Send Betacam or 3/4" reel, resume and salary
requirements to: Produclion Company, 6245 N.
24th Pkwy, Ste 216, Phoenix. AZ 85016. No phone
calls please. EOE.

MDTV communications analyst: West Virginia
University in Morgantown, WV is seeking appli-
cants for the unigue opportunity of managing the
technical aspects of MDTV, a mulli-site telecom-
munications network linking hospitals throughout
West Virginia 1o the WVU Health Sciences Center
Requirements include experience in operations/
maintenance of telecemmunications and data
communications networks. ability to design and
maintain a communication network within a medi-
cal institution, and working knowledge of computer
driven control systems, telephone systems and ap-
plication of electricity and 110/220 VAC power cir-
cuits. WVU offers competitive salary and excellent
benefils. Interested applicants may forward re-
sume and salary requirements l0: Meredith Rose.
WVU Health Sciences Center, PO Box 9080. Mor-
gantown, WV 26506-9080. An affirmative action/
equal employment opportunity employer.

ate. Strong hands-on Skills required with knowl-
edge of both studic and transmilter facilities Send
letter with resume. Reply to Box P-9. EOE.

TV maintenance engineer: Trinity Broadcasting
Network has immediate opportunity for an individ-
ual with 3-5 years technical maintenance expen-
ence with the ability to troubleshoot to component
level equipment such as 1" Sony VTR's, D2/D3
recorders. CMX editing systems and digital effects
with special emphasis on digital techniques. Re-
sume to: George Murray. Network Operations Di-
reclor. Trinity Broadcasting Network, 2442 Michelle
Drive. Tustin. CA 92680. EQOE

HELP WANTED NEWS

Co-anchor/news editor: Midwestern affila!s news
leaoer needs a six and ten co-anchor to ¢omple-
ment established female talent We're l1ooking for
an experienced person with good news judgment
and the ability to tead others. Applicant should
have a Bachelors Degree in Journalism or a related
area or equivalent One year television expenance
required We're the best facility in one of the best
cities in America and we need a person to ¢continue
the winning Iradition. All replies confidential to
news director. Reply to Box P-19 An equal em-
ployment opportunity/affirmative action employer

CBS affiliate looking for aggressive reporter —
strong writer not afraid to dig for stores. Minimum
two years expenence. Anchoring/producing skills
preferred. Must be serious about Iiving/working in
Alaska Send resume and non-returnable tape to T
Hiebert. KTVA-TV. 1007 W 32nd Avenue. Anchor-
age. AK 99503 EOE.

Morning weather anchor: Will present weather
information on-air durng morning newscasts
Some previous broadcasting expenence pre-
ferred. Send tape and/or resume to: Bill Carey.
News Director. WTVH. 980 James Street. Syra-
cuse. NY 13203. EQE

News producer/reporter: Will assisi in preparation
of news. documentary and special events broad-
casts Must have at least 1 year expenence as
employee or intern at a commercial or public televi-
sion station. Send resume lo: Bill Carey. News
Director, WTVH. 980 James Street. Syracuse. NY
13203. EOE.

News anchor/reporier: KRBK-TV. a top-20 inde-
pendent, seeks an anchor/reporter to complement
our male anchor. Candidates must possess good
writing skills and be able to function under dead-
line pressures. TwO years on-camera experience
required. Send non-returnable resume tapes and
cover letter to Mr. Thompson. KRBK-TV. 500 Media
Place, Sacramento. CA 95815. No phone calls.
EQE M/F.

Experienced anchor/reporter: KOMO-TV. ABC
affiliate in Seattle, is offering an excellent opportu-
nity for a strong on-air journalist with sharp writing
and creative reporting experience Here's the
chance 1o anchor and keep those reporting skills
sharp. Degree and minimum 3-year commercial
television news experience required. Tapes and
resumes to Jagues Natz, News Director. KOMO-
TV, t00 4th Avenue North, Seattle. WA 98109. No
phone calls please. EEQ.

Chiet meteorologist: Seek experienced profes-
sional television meteorologist as primary weather
talent early and late evenings. High visibility posi-
tion working with two professional weather staffers
in a volatile weather market. Degree in meteorolo-
gy. AMS seal and minimum five years experience.
Tape and resume to: Mike Beecher, News Director,
KFVS-Tv. PO Box 100. Cape Girardeau. MO
63701. EOE MF

Part-time sports anchor: Fill in/vacation relief po-
sition. Not an entry level position. must have prior
commercial TV anchor/reporting experience. Edit-
ing Beta and 3/4 inch tape required. Pant-time/va-
cation relief news producer: Nol an entry level
position, prior local newscast producing required.
Resumes to Steve Schwaid, WVIT, 1422 New Brit-
ain Avenue. West Hartford, CT 06110. EQE.

68 Classifieds

Sep 21 1992 Broadcasting




Producer/assignments editor: Intense hard-news
market Computerized shop with slale-of-the-art
production backup Sohd organizational and lead-
ership skills Sharp writer who can edit fast if called
upon. Rare opportunily for Senous pro lIcoking for
overseas expenence. Excellent relirement and
profit-shanng benefits package Interviewing n
September Rush wia Priority Mail your resume.
non-ret. show tape. references and Fax number 1o
Ken Booth, Guam Cable TV, 530 W O'Brien Drive.
Agana, Guam 96910 or Fax: 671-477-7847 EQE

Tviradio coordinator: Kansas State Universily
continues search for TViradio coordinator. Respon-
sible for dentifying, writing and producing news
and features for TV and radio. Preferred qualfica-
tions Two years full-ime, paid professional experi-
ence wnibng and producing news and features for
a nelwork afhlate television station Required
Bachelor's degree Pays up to $26,000; 22 days
vacation. Send resume, names of three references
and a VHS demo tape to: News Services, 9 Ander-
son Hall, Kansas Stale University. Manhattan, KS
66506, no later than Oct 5, 1992 KSU is an athr-
mahve achon/equal opporlunity employer Women
and minorilies are encouraged to apply.

Strong number one news operation needs promo-
lion manager We do a great job We need crealive
genius o let the the viewers know it Contact Box
P-36 EQE

Experienced broadcast journalist needed to re-
port and anchor 10 p m. newscast Strong writing
skills required Editing and camera expenence &
plus. Send tapes and resumes to TV-47, clo San-
dra Dale, Pres.. GM, 418 S. Main Sireel. Findiay.
OH 45840 No phone calls. EQOE

Producer for live one hour 6pm newscast CBS
affiliate in 35th market. Responsible for editonal
and on-air look with direction from executive pro-
ducer Three to five years newscasl producing ex-
perience Must be crealive wnter and professional
journalist Extensive SNG and ENG live producing
experience a must. College degree n journahsm or
related field Valid dnivers license with good driving
record. Excellent time and people management
skills Non-returnable Beta and VHS lapes accepl-
ed No phone calls Contact Jaime Cohen, WSPA-
TV. PO Box 1717, Spartanburg. SC 29304 An
equal opportunily employer.

General assignment reporters: KCRA-TV news
department seeks general assignment reporters
who are especially adepl at live reporting. Writing
skills and the ability 1o enterprise slories are also
primary requirements Send non-returnable 3/4" or
1/2" tape (no Bela) and detailed resume to: Bill
Bauman, News Director, KCRA-TV. 3 Television
Circle, Sacramenio, CA 95814-0794. No calls,
please! Note. Any offer of employment is contin-
gent upon passing @ medical lest for drug and
alcohol use EOE M/F/ADA.

Photographer/editor: Expansion of the news de-
partment has created the need for three photogra-
pherfeditors to join a photo team that's dedicated
10 becorming the best in the business. Preference
will be given to pholographers wilh experience
operatung live trucks IBEW Union positicn. Send
non-returnable 3/4” 1ape with samples of your most
recent work, plus a resume 10; Michael Rhinehart,
Chief Pholographer. KCRA-TV News. 3 Television
Circle. Sacramento. CA 95814-0794. Please. no
calls Note: Any offer of employment is contingent
upon passing a medical test for drug and alcohol
use. EQE M/F/ADA.

Assistant news director for number one opera-
tion Must have slrong organizational and journalis-
lic skills. 5 yrs. min management experience. Con-
tact: Neil Goldstein. News Director. WRGB-TV,
Newscenter 6, 1400 Balltown Rd.. Niskayuna, NY
12309 EQE

Weekend sports anchor for number one news
operation. Strong reporting skills a must. Contact.
Neil Goldstein, News Director, WRGB-TV, News-
center 6, 1400 Baillown Rd., Niskayuna, NY 12309,
EQE

News director: Experienced news director to su-
pervise news department. Teaches reporting
course 1o advanced broadcasting students who
are pnmary staff in news operation. Superwises
daily evening newscasl plus updales and special
projects Bachelor's in communications or related
field and four years TV news experience required.
Master's degree and management expenence pre-
ferred Newsroom compuler experience a sirong
plus; on-air expenence helptul. Salary $34.000. ex-
celient benefils Apphcaton deadline: Oclober 9,
1992 Letter. resume and three letters of recom-
mendalion 1o News Director Search Committee.
WUFT-TV. weimer Hall, Umversity of Florida,
Gainesville, FL 32611. WUFT-TV is an EEQ/AA em-
ployer and encourages applicalions from women
and minonty groups.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Production assistant: Expenenced 3/4 shooting &
ediung. Resume lo Ted Stiles. KNAZ-TV, 2201 N
Vickey St.. Flagstaff, AZ 86004 or fax 602-526-
8110 EEO.

Inside Edition wants you: If youre an excellent
promoltion writer/producer with topiCal news promo
experience, TV's lop syndicator has a real opportu-
nity for you in New York City Lots of pressure.
visibility, and glory In addition 10 writing and pro-
ducing. responsibiliies include directing graphic
design work, on-air and announce talent, and
working closely with executive producers and cre-
ative services director. Big job for outstanding can-
didate Send reel and resume to Rob Batties, c/o
King World, 402 E 76th St. New York. NY 10021.
Please. no calls Inside Edition 1s an equal opportu-
nily employer.

ABC affiliate looking for a senior production as-
sistant to operale various produclion equipment
Including, bul not lmited (g, audio and video con-
soles and alf related systems. videolape machines.
studio and hand-held cameras. lighting systems.
and other production equipment as assigned.
Also. work directly with directors and producers as
well as production slaff. College degree and Ihree
years experience in lelevision or related field re-
quired. Good commumication skils and the abifity
to work unsupervised also required. Qualtied ap-
phcants should send resume and letter of applica-
tion to WSYX-TV, PO Box 718, Columbus. OH
43216-0718. Alin  Senior Production /Assistant
Company is especially inlerested in seeking quah-
fied women and minority applicants. EQE M/F.

Promotions director: Leading independent sports
programer. Raycom, Inc.. seeks someone of cre-
alive and aggressive nature lo be responsible for
development and execution of promotional plans
for its entertainment and sports properties. Must be
responsible for developing and maintaining budget
for ail promotional needs. Will oversee/coordinale
all elements required for each product’'s promo-
tional needs. Minimum of 3 years in television pro-
motion and detailed knowledge of video and print
produclion are essenlial. Please send tesume {o:
Raycom Personnel Department. 801 East Trade
St Charlotte. NC 28233. EOE.

Producer: Raycom, Inc. seeks experienced pro-
ducer responsible for the Creative development.
and execution of news and entertainment slyle pro-
graming including conceptual development, treal-
ments, and scnpling Ideal candidate must pos-
sess minimum 3 years experience as lelevision
and/or film producer. In depth knowledge of fim
and videotape production lechniques are essen-
tial Please send résume to' Raycom Personnel
Department. 801 East Trade St.. Charlotle. NC
28233. EOE.

Graphic artist: WABC-TV, NY seeks highly quali-
fied full time computer graphic artisl. Experience
with Quantel Paintbox, Digital F/X. AVA and Harris
Still Store is required. News graphics experience
and ability to handle tight deadlines a musl. Send
resume and reel to: Karl Hassenfratz, WABC-TV. 7
Lincoln Square. New York, NY 10023. No phone
calls or faxes please. We are an equal opportunity
employer.

PSA producer: A major sports & enlertainment
company is seeking an experienced hands-on
freelance producer/editor o assist in production of
publc service announcements Must have strong
background in film production. hands-on exper-
ence in off-line editing. and exlensive expenence
in graphic production and post-production superwi-
sion Familianty with non-linear editing systems a
plus An equal opportunity émployer Send resume
and 3/4" tape lo PO Box 3367. Secaucus. NJ
07094-3367.

Top 65 market Fox affiliate 1s seelng lalented.
experienced, creative production pecple Minimum
requirements. 2 years expenence wriing, shooting.
ediing commercials for a broadcast lelevision sta-
tion, Send resume and salary requirements to Box
p-22. EOE

TV art director/electronic designer for network
affiliate in medium-sized Midwest market If you've
got a minimum of three years sold expenence in
high-end electronic paint systems (preferably on
the DP 4-2.2), 3-D modeling. Chyron. DTP . . . and
a reel that says you're ready let us know you're
out there We're looking for a lalented workaholic (o
lead our graphics efforts in @ high-visibility station
turn-around If you can design. animate. illustrate
(and deliver on time). send your resume, prini sam-
ples. and salary history 10 Box P-23 EOE M#F

Promotion producer: KJRH Scrpps Howard
Broadcasting. the NBC affinate in Tulsa. 1s seeking
a hands-on experienced professional Essennal
skills — writing, shooting and post-production with
news emphasis Send tape and resume to Cynthia
Scales. KJRH, 3701 S Peona, Tulsa, OK 74105
EQE.

SITUATIONS WANTED MANAGEMENT

Looking for career position broadcast sales
managemenl 22 years experience both radio and
television. Local sales, GSM, regional and national
rep sales and management Resume on request.
Replies 1o Box P-37

SITUATIONS WANTED NEWS

Television meteorologist: Dedicated and knowl-
edgeable meteorologist with strong writing skills 1s
seeking employment in a small or mid-size market
414-769-9817, Chuck.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Experienced and motivated studio and Crew per-
son wishes 10 relocate Competent in lighting.
sound, ¢camera, and character generator Reply (o
Box P-13.

Environmental attorney (femaie) with TV/radic
production and reporting expenence seeks career
change position, full-ime or freelance n the broad-
cast media. NY metro area. Reply lo Box P-24.

20 year Bay area on-air talent. Creative veteran
seeks new chaflenge Reiocate anywhere in talenl-
crealive-promotions. TV-radio Salary notl an issue
408-978-8499.

MISCELLANEOUS

Television production consultants: Improve
qualily and save money on single program or de-
partmental production operations. Clients include
sludios. syndicalors, independenis, corporations.
Former network producer/director. Sandra Weir,
Anchor Productions, Inc. 203-329-3902.

Jobs nationwide: Hundreds of listings — plus
agent representation, free referral with no place-
ment fees. and much more! Now in our 8th year as
broadcasting’s leading authority on employment
opporlunities. Media Marketing. PO Box 1476-PD,
Palm Harbor, FL 34682-1476. 813-786-3603. Fast-
fax: 813-787-5808.
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Tape critique and Job search counsel by Bill Sial-
ter, former NBC talent scoul. Quick turnaround.
Affordable. 601-446-6347

EE——— T S R T s e |
ALLIED FIELDS
HELP WANTED INSTRUCTION

Jacksonville State University, Depariment of
Communication: Assistant or associatle professor
needed n Department of Commumication for Fall
1993. Duties inciude teaching journalism, curncu-
lum development, advising university newspaper
and yearbook. and other aclivilies appropriate 10 a ‘

faculty posilion Professtonal joumalism and teach-
ing expenence desirable. Compuler/desktop pub-
Ishing expenence and pholography/darkroom
knowledge required Public relations knowledge
helpful. Earned doctorate in appropriate field (jour-
nalism. communication. mass communicalion.
etc ) required — no exceplions Salary competi-
tive. The Depariment of Communication is located
in modern Self Hall. which houses produclion facili-
ties for the newspaper and yearbook. two TV stu-
dios and post-production facilities. two audio pro-
duction rooms, and an FM radio station affiliated
wilh NPR The department has 200 majors in com-
munICalion, a minor in ournalism, and is consider-
ng the possibilty of restructunng the communica-
tion curnculum Send letter of application. resume. |
three current letters of reference. and official tran-
scripls 1o Personnel Services. Jacksonville State
University, 700 Pelham Road N. Jacksonville. AL
36265-2982 Deadiine for applications: December !
7..1992. or unhl suitable candidale identified
EEC/AA employer

If you have: Radio or TV traffic experience: a
strong leamwork athlude. And you want* A chal-
lenge To move to Texas Perform a wide varety of
customer support functions. Leamn the best broad-
cast compuler software on the market Travel ex-
tensively bolh domestically and internationally. Maii
or fax your resume to. Business Manager. 402
South Ragsdale. Jacksonville. TX 75766 903-586-
6751 This 1s not an 8 to 5 (ob! EQE.

The University of South Carolina College of Jour-
nalism and Mass Communications seeks appli-
cants for a tenure-track position in radioftelevision,
effective August 1993. Teaching areas include
wnling for radio and television and reporting. wril-
ing and producing broadcast news Teaching as-
signments in one or more areas of the College’s
core undergraduate and graduate curriculum (his-
tory and phlosophy of Ihe media. media law and
elhics. theory and research methods) also are pos-
sible A Master's degree and 5 years of profession-
al experience or a Ph.D degree and 3 years of
professional experience are required. Women and
minorilies are especially encouraged to apply. Sal-
ary is competitive. Applications will be accepted
unil the position 1s filled. but screening will begin
Nov. 15, 1992, Interviewing will begin early in Janu-
ary 1993. Apphicanis shouid send a letter of appli-
calions, a resume and the names, addresses and
telephone numbers of three references 10: Prof.
Bonnie Drewniany. Chair, Search Commitiee, Col-
lege of Journalism and Mass Communications.
University of South Carohlina. Columbia. SC 29208.
An equal opportunily/affirmative action employer.

EMPLOYMENT SERVICES

Government jobs $16.040-859.230/yr. Now hinng.
Call 1-805-962-8000 Ext. R-7833 for current federal
list.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting and
anchoring/teleprempler skills Produce quality demo
tapes. Criliquing. Private lessons wilh former ABC
News correspondent 914-937-1719. Jule Eckhert.

Eckhert Special Praductions

WANTED TO BUY EQUIPMENT

Top dollar for your used AM or FM transmitter. Call
now. Transcom Corp.. B00-441-8454.

Used videotape— cash for 3/4” SP, M2-9('s. Beta-
cam SP's. Call Carpel Video 301-694-3500. |

FOR SALE EQUIPMENT

AM and FM transmitter, used. excellent condition.
Guaranteed. Financing available. Transcom. 215-
884-0888. FAX 215-884-0738.

AM/FM transmitters: BE/CCA/Continental/Harris/
McMarti/RCA/TTC, 1-50KW. Transcom. 800-441-
8454,

Lease-purchase option. Need equipment for your
radio, 1elevision or cable operation? NO down pay-
ment. NO financials up to $70.000. Carpenter &
Associales. Inc. Voice: 504-764-6610. Fax: 504-
764-7170.

Used/new TV transmitters, full power-LPTV. an-
tennas. cable. connectors, STL's, etc. Save thou-
sands. Broadcasting Systems 602-582-6550.

RADIO
HELP WANTED PROGRAMING

Program

enjoyable smaller markets.

perform like champions. For

réevenue.

strictly confidental.

PM Drive/

Dominant small market FM needs talented PM Drive
Personality and Program Director. We are a debt-free,
very stable, high competitive group broadcaster. We will
give you the tools you need to win and reward you
handsomely when you do. This is a truly great oppor-
tunity to achieve recognition, stab1hty and security with
a highly respected company operating in some very

Show us your winning track record and your experience
in AC, Country, or Oldies. Prove to us that you know
how to dominate Adults 25-54 in the face of intense
competition. Demonstrate to us that you can read and
interpret a ratings book. Convince us that you can take
what you learn from the numbers and turn it into a
strategy, and that you can manage and motivate people to
"extra credit," show us that
you can help the sales department turn ratings into

How? It's up to you. Send us your tape, resume,
references, memos, presentations - whatever you think
T shows you at your best. Convince us that you have the
talent and ability to lead us through the 90's and into the
21st Century. We are an Equal Opportunity Employer
and we promise to keep your communication with us

Mail to:

N. Bortman
Suite 1310
6903 Rockledge Dr.
Bethesda, MD 20817

Director
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RELP WANTED MANAGEMENT

GENERAL MANAGER

WINK I09FPWM

Keymarket Communications, double digit share,
cash flow-er, is looking for a leader to keep it on
top. Think you can handle it?

Send your information to:

Gerald A. Getz / Regional Vice President
Keymarket Communications

C/O WINK 104/WNNK

P.O. Box 104

Harrisburg, PA 17108

Equal Opportunity Employer

HELP WANTED MANAGEMENT

1
INUTOUCH
NETWORKS, INC.
Well-qualified professional with time
proven communication skills to assume
full responsibility for financial growth of

this National Satellite-Delivered News
and Information Service located in NYC.

Radio, television or agency experience a
plus.

Position available immediately.

Contact:  John Elting, President
IN TOUCH NETWOQRKS, INC.
15 West 65th Street
New York, NY 10023
Tel: (212) 838-0394
An Equal Opportunity Employer

(ABLE
NELP WANTED MANAGEMENT

HELP WANTED MANAGEMENT

LOCAL SALES MANAGER

RIVER CITY BROADCASTING
KDNL FOX 30 in St. Louis seeking an aggres-
sive, organized, creative individual to lead local
sales force. Fox/independent background pre-
ferred. Management experience and/or local
sales promotion excellence a plus! Send re-
sume to:

Tom Ehimann,
General Sales Manager
KDNL FOX 30, 1215 Cole Street,
St. Louis, MO 63106
EOE

SITUATIONS WANTED PERSONALITY

I'M TALKED OUT!
Velteran talk show host seeks his radio roots.
Funny & creative, superb interviewer, great
phones (of course) & flawless jock skills. Per-
fect job: AM or PM Drive in full-service, oldies,
or personality A/C. Too much talent to over-

look!.
Reply to Box P-25

BUSINESS OPPORTUNITY

PRESIDENT
CHIEF OPERATING OFFICER

CATHOLIC TELECOMMUNICATIONS NETWORK OF
AMERICA (CTNA). A PRIVATELY-OWNED RELI-
GIOUS "BUSINESS-TV" SATELLITE NETWORK,
SEEKING PRESIDENT/CHIEF OPERATING OFFI-
CER. BASED IN WASHINGTON, DC, WITH STAFF OF
22, INDIVIDUAL WOULD DIRECT AND ADMINISTER
OVERALL OPERATING ACTIVITIES OF NETWORK
IN ACCORDANCE WITH ESTABLISHED MISSIONS
AND GOALS. PRESIDENT REPRESENTS CTNA IN
DEALINGS WITH VARIOUS CHURCH, SOCIA. AND
BUSINESS COMMUNITIES, ESPECIALLY DICCESAN
AFFILIATES. CANDIDATES MUST POSSESS PROV-
EN TRACK RECORD IN TELECOMMUNICATIONS,
ADMINISTRATIVE AND MANAGERIAL EXPERTISE.
EXPOSURE AND EXPERIENCE IN BUSINESS DE-
VELOPMENT IS IMPORTANT, WITH UNDERSTAND-
ING OF AND COMMITMENT TO THE TEACHINGS
AND VALUES QOF THE CATHOLIC CHURCH. MINI-
MUM OF 15 YEARS EXPERIENCE IN TELECOM-
MUNICATION INDUSTRY REQUIRED, INCLUDING
TOTAL PROFIT AND LOSS RESPONSIBILITIES FOR
A CORPORATE ENTITY OR OPERATING UNIT. SUB-
MIT LETTER OF INTRODUCTION AND RESUME TO:

BISHOP JOHN H. RICARD, SSJ
C/0 CTNA SEARCH COMMITTEE
3211 FOURTH STREET, N.E.
WASHINGTON, D.C. 20017-1194
INTERESTED CANDIDATES SHOULD RESPDND
BY OCTOBER 2, 1992,
EQE/MFVH

TELEVISION
SITUATIONS WANTED PROGRAMING

I 3

INTERNATIONAL BROADCASTING
A CHALLENGE IN INTERNATIONAL
BROADCASTING MANAGEMENT
WITH THE
OFFICE OF WORLDNET TELEYISION
AND FILM SERVICE

The Office of Worldnet Television and Film Ser-
vice, a global satellite television network and
part of theé United States Information Agency’s
Bureau of Broadcasting, invites qualitied candi-
dates to apply for the position of Executive Offi-
cer.

This Washington, DC based job opportunity is a
senior management position. Salary ranges
from $54,607 to $83,502.

The Executive Officer of the Office of Worldnet
Television and Film Service is the principal offi-
cial responsible for administrative and manage-
ment matters for a highly complex organization.
As a senior member of the TV management
team, responsibilities include planning, super-
vising and coordinating a wide range of admin-
istrative functions including resource manage-
ment, budget, procurement, personnel
management, and automated information sys-
tems.

Applicants must possess professional manage-
ment and administrative experience in the Fed-
eral Government.

CONTACT JANET HASPERT AT (202) 619-
2119 OR SEND RESUME TO:

The Bureau of Broadcasting
Office of Personnel, Room 1543, ATTN:JH
330 Independence Avenue, SW
Washington, DC 20547

W.8. Citizenship is required
The Bureau of Broadcasting is an
Equal Opportunity Employer
APPLICATIONS MUST BE RECEIVED BY C.0.B.
OCTOBER 26. 1992

TURN BANKRUPT STATIONS
INTO BUCKS

Buy or lease failing radio stations and
make them low overhead satellites of
your SUPER $TATION, Cait Dan Rau
al Marti for details on Plan A.
(817) 645-9163.

Producer/Director
Produced 78 network hours in dramatic
series & TV movies. Production Manager
on features, pilots. series. Six years NBC-
TV. Looking for new opportunities.

4703 Park Jacaranda,
Calabasas, Calif 91302

Broadcasting éep 21 1992

SALES TRAINING

LEARNTQ SELL
TVTIME
Call For FREE Inflo. Packet

ANTONELLI MEDIA
TRAINING CENTER
(212) 206-8063
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NELP WANTED PROGRAMING, PROMOTION & OTHERS

| MELP WANTED PERSONALITY/TALENT

PUBLIC AFFAIRS DIRECTOR
Pittsburgh’s local programing leader
seeks exceptionally talented Public Af-
fairs Director. Successful candidate must
be a creative producet, outstanding writer
and excelient communicator. Minimum 3-
5 years producing experience required.
No beginners please. Minority candidates
encouraged to apply. EOE. Send tape
and resume to: Mark Barash, Program/
Operations Manager, WPXI-TV, 11 TV
Hill, Pittsburgh, PA 15214.

Ad Sales Traffic
COPY COORDINATOR

A&E is seeking an individual with a
minimum of 2 years ad sales traffic
experience in TV or radio to ensure
that proper commercial codes air;
maintain commercial inventory, and
handle order entry. Requires excel-
lent computer skills, strong commu-
nication and interpersonal skills as
well as the ability to work under pres-
sure. College degree preferred.

We offer a competitive salary and
benefits package. For immediate
consideration, please forward your
resume with salary history to: A&E
Network, Attn: Human Resources at
235 East 45th Street, New York, NY
10017. An Equal Opportunity Em-
ployer M/F/H/V.

A&E

NELP WANTED TECHNICAL

ON-AIR PROMOTION
ASSOCIATE PRODUCER

CNEBC has an immesdiate op-
portunity for an enthusiastic
and creative individual to write
and produce on-air promotional
spots and sales presentations.

Successtul candidates should
have 3-5 years experience writ-
ing and producing prormnotional
spots for television; excellent
creative skills (both writing and
producing]; technical knowl-
edge of on-air production and
the ability to juggle many dif-
ferent projects at once.

Your demo tape {1/2" preferred)
should represent a wide variety
of work ie. news, sports,
entertainrnent, and/or sales
presentations.

Please send your resume and
demo tape to: Personnel
Assoriate, CNBC, 2200 Flet-
cher Avenue, Fort Lee,

NJ 07024. We are an Equal

Opportunity Employer.

CNBC

Frefprrmaniion Thot Hils Home

PUBLIC NOTICE

CUSTOMER SERVICE
REPRESENTATIVE

Jefferson-Pilot Data Services is the leader in
computer services for the TV, cable and radio
industries. offering competitive salaries with
medical, retirement, 401k and FLEX benefils.
We invite self-motivated, customer-oriented
prolessionals with appropriate qualifications to
apply for this position.

Responsibilities include learning our computer
systems. troubleshooting customer problems
by phone, installing new systems and training
customers. Some travel is required. The ideal
candidate will have television or radio experi-
ence. Experience in Sales or Traffic is a re-
quirement; experience- on the BIAS system is
preferred. Send resume and salary history 10:

PERSONNEL
Jefferson-Pilot Data Services, Inc.
785 Crossover Lane, Suite 141
Memphis, TN 38117
EOE

The National Program Policy Commit-
tee of the Public Broadcasting Service
will meet at 10:00 a.m. on September
30, 1992 at the PBS offices, 1320 Brad-
dock Place, Alexandria, Virginia, to
discuss PBS's National Program Ser-
vice budget for FY 1994, evaluation
process, and other business,

The Executive Committee of the Public Broad-
casting Service will meet at 9:00 a.m. on Octo-
ber 9, 1992 at the PBS offices, 1320 Braddock
Place, Alexandria, Virginia. Tentative agenda
includes reports from PBS officers and Board
commitiees on education services, program-
ing, finance, and satellite replacement; FY
1984 budgets; appointment of new officers;
Board/Committee agenda for FY 1993; mem-
bership application; and other busi

The Subcommittee on Budget, Finance and
Audit of the PBS Board of Directors will
meet in executive session at 12:45 p.m. on
October 8, 1992 at the PBS offices, 1320
Braddock Place, Alexandria, Virginia. Tenta-
tive agenda includes FY 1994 Programing
and General Assessment Budgets, FY 1992
audit, and other financial matters.

Executive Producerl;-lost ]

' STum for “Studio One,”
a live news/inter-
view/magazine
EDE show. The pro- |
e gram provides top
market challenges while being
produced in a small market uni-
varsity setting. Broadcast siu-
dents are tutored by professionals
that are working to set naw stan-
dards in broadcast education.
« Energetic on-air style that will
complement intern anchors. Abil-
ity to identify with collegiate audi-
ence, use good judgement and
teach student intems on-air deliv-
| ery skilis. Excellent writer and in-
| terviewer with positive attitude. I
Outstanding manager who can
develop ideas and maintain rela-
| tionships with extemal agencies
[ that contribute to program.
« Bachelors degree required. Four
[ years broadcasling experience re-

quited with three of the four years |

working on-air.

| * Salary commensurate with ex-
perience. Qutstanding benefits

package. Send resume, salary

history and tape with on-air ex- |

‘ amples. Deadline, Sept 30, 1992

University of North Dakota
Office of Personnel Services
Box 8010, University Station
Grand Forks, ND 58202-8010

| EEQ/AA

Y vvv— |

ALLIED FIELDS

FINANCIAL SERVICES

BROADCASTING
EQUIPMENT

» Easy to qualfy

B fixed-rate, long-term leases

B Any new or used
equipment & computers

= 1009 finarxing, no down payment

® No financiafs required under
$50,000

u Start-up financing

¥ References available

% b
W
Call Mark Wilson 5200
(800) 275-0185

50

I P EXCHANGE
—n’— NATIONAL
FUNDING

| Uge Our Expariemnce For Your Business
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EMPLOYMENT SERVICES

Radio and Television
News Jobs

1-900-40-RTNDA

RTNDA Job Service

75 cents a minute. Job openings listed free.
Call 202-659-6510 (Fax 202-223-4007).

Radi-Television News Directors Asseciation
1000 Connecticut Ave . N'W  Sune 615
\,  Washington D C 20036

WANTED TO BUY STATIONS
CONTINUED

FOR SALE STATIONS CONTINUED

CONNECTICUT INVESTOR
SEEKS RADIO STATION:
AM OR FM WITH LEASE OR
PURCHASE OPTIONS. ALL FI-
NANCIAL PROPOSALS CON-

r---------_1

I california Broadcast Job Bank |
| For application information call |

{916) 444-2237 |
| Calitornia Broadcasters Association |

L__—_——-———‘

Lk Rnd.o lobs updmed daty
_: Television jobs. updated daly
1) Hear Talking Resumes
4] Torecord Talung Resumes and |
employers 10 record job openings
3] Entry level posiions

.l,l‘__,_UA 4..-" _j_J_!lj'-.'

SIDERED: 1-800-634-3010.

AM Stereo stand-alone in desire-
able southern Virginia city of
over 50,000. State-of-the-art fa-
cility, priced to move immediate-
ly. If you can move quickly, call
Denny at 703-962-1133.

FOR SALE STATIONS

TV STATION {top 60) in Southwest
“A success waiting to happen”
Asking $2.75 million
Ask about our Radic & TV Inventory

Hickman associates

29 Manor Drive, Drake Manor, Newton, NJ 07860
201-579-5232

HADDEN ==

| AM/FM Bl lan il

OWNER RETIRING

3 AM RADIO STATIONS: RALEIGH-
DURHAM & CHARLOTTE, NC MAR-
KETS. SERIOUS INQUIRIES ONLY.

STATIONS, POB 1812,
DURHAM, N.C. 27702.

FOR SALE
Full-day ndvidua semnar *or radio INvesiors given
pnvately 10 you Grouo owner goerator with 22 years
expenence and ex-NAB Genera: Counse explain sta-
won search negotiahon financirg FCC ruies :a«e-
over and many other 1opics you chaose Learn how 1o
buy Ir 1oday s envifonment éall Robin Martin gr Erwin
Krasnow today for detals and a brochure
The Deer River Group
Washington, D.C. — (202) 659-3331

GOT THE 900 NUMBER BLUES?
TRY MEDIALINE
TV's Jdob Listing Leader Since 1986
NO OUTLANDISH PHONE CHARGES
NO STALE, DEAD END LEADS
JUST LOTS MORE REAL JOBS FOR
LOTS LESS MONEY

To subscribe call B00-237-8073/Caldoma 408-648-5200

el ive

AUSTRALIA!

For the first time, Americans may now
acquire radio stations in Australia under
new broadcast law. Opportunities
abound. Contact Desmond L. Foster,
principal of Australia’s premier radio
consultancy, without obligation.
FOSTER'S BROADCAST MANAGEMENT SERVICES
PO Box 450, St. Leonards, NSW, 2085, Auslralia
Phone 011-61-2-439-2687 Fax 011-61-2-906-3268

THE RADIO FINANCE SPECIALISTS

* Refinances
* Restructures

o MNew Financings
* Smaller Markets

SIGNAL PROPERTIES
99 Siate 5t., Brooklyn His., N.Y. 11201
(718) 643-5825

Independent Appraisals
Asset Value - Falr Market Value

Professionalism Since 1967
215 - 821 - 9085

THE BEST JOBS ARE ON THE LINE
PO Box 519809, Pacihc Grove. CA 93950

FOR SALE EQUIPMENT

SAVE OUR PLANET
SAVE YOUR MONEV

Our recycled evaluated video tapes are
guaranteed as good

as new for less than
1/2 the price.Order:

(800)238-4300 mEEOECEECEN

WANTED TO BUY STATIONS

WERS

_,  ATTENTION TOWER OWNERS

Milier Transmission Tower Company is actively acquiring towers
throughout the United States. Purchase price based on tower cash fiow.
Use the money to expand your current business, buy new equipment,
buy another station. Inject capital into your business.
SELL US YOUR TOWERS, LEASE BACK THEIR USE.
For a confidential review, please contact:
Keith Miller - Miller Transmission Tower Company - 212-582-2063

WANTED
CP AMor FM

ALL RESPONSES CONSIDERED
AND HELD CONFIDENTIAL
MAIL DETAILS TO:

RAC EREKSON
153 DEERFIELD LANE

Carolinas
Class “C”’FM
Desirable Market
New Tower
2.5 Million

The Thorburn Company
5465 Young Deer Drive
Cumming, Georgia, 30130
(706) 781-8740

AURORA. OHIO 44202

6000 Watt FM Serving 160,000 people-steal 5.C.
AM/FM Cash flow-terms-FM upgrade-resort FL.
AM/FM Growth area-cash flow-terms-property FL.
FM 50,000 W-Coastal resort-terms-moving  FL.
AM/FM  Resort area-terms-near Denver CO.
AM/FM  College town-low price-terms-steal VA
50,000 W FM College town-terms-No. 1. 18-34 AL.
AM/FM N.Y. — AM/FM near Nashvitie — FM CP
N.H.
The Connelly Company
5401 W, Kennedy, Suite 480
Tampa, FL 33609
(813) 287-0906 o (603) 522-6462
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Date

B0o0k

I: Highlighted listings indicate major meetings

SEPTEMBER

Sept. 22 __National advertising iaw and business
conference sponscred by American Advertising
Federation. Le Parker-Meridien Hotel. New York.
Information: Clark Reclor. (202) 838-0089.

Sept. 22— International Radio and Television So-
ciely seminar. “New Opportunities i: Acquisitions in
the 90's.” Rosenman and Colin, New York. Informa-
tion: Stephen Labunski: (212) 867-6650.

Sept. 22—National Academy of Cable Program- |

ming seventh annual fall forum luncheon. “Cable’s
Coverage of the Election.” New York Hilton. Infor-
mation: Jay Galvan. (202) 775-3611.

Sept. 22-25- National Association of Black
Owned Broadcasters 16th annual broadcast man-
agement conference. Washington Vista Hotel.
wWashington. Information: Fred Brown, (202) 463-
8970.

Sept. 23— National Academy of Television Arls
and Sciences, New York chapter, drop-in iun-
cheon. Speaker: John A Rohr, vice president/dir-
ector of programing. Blair Television. Copacabana.
New York. Information: {212} 768-7050.

Sept. 23-26 - Aadio-Television News Direc:
tors Association conference and exhibition
Speakers: Katherine Couric. co-anchor. NBC
News Today. Lesley Stah!l, CBS News corre-
spondent and co-anchor. 60 Minutes. Arthur
Milles, Harvard Law professor; Terry Anderson,
former chief Middle East correspondent. Asso-
ciated Press: Ted Turner. chairman, Turner
Broadcasting System: Paul Harvey. veleran ra-
dio newsman and commentator. San Antonio,
Tex. Information: (202) 659-6510

Sept. 24 "Teico Broadband Network: The FCC's
Video Dial Tone Decision and the Telco-Cable
Television Issue.” colloquium sponscred by An-
nenberg Washington Program in Communicalion
Policy Studies of Northwestern University. Willard
Office Bullding. Washington. Information: (202)
393-7100.

Sept. 24-25- National Association of Minonities
in Cable and National Cabie Television Association
sixth annual urban markets seminar. New York.
Information: (202) 775-3669,

Sept. 2S-27—North Carolina Association of
Broadcasters annual convention. Stoutler Hotel/
Benton Convention Center, Winston-Salem. N.C.
Information: Kelly Edwards. {919) 821-7300.

Sept. 29—international Radio and Television So-
ciety seminar. “New Opportunities il: ACquisitions
in the 90's.” Rosenman and Colin. New York. infors
mation: Stephen Labunskl, {212) 867-6650.

Sept. 30—Nalional Acamedy of Television Ans
and Sciences. New York chapter, drop-in |un-
cheon. Speaker: Sandra Weich. executive vice
president, PBS. Copacabana. New York. Informa-
tion: (212) 768-7050.

Sept. 30 Deadline for entries in The Chlo State
Awards. Any independent producers, cable outiets
or broadcast organizations that produced and
broadcast a radio or television program that aired
between July 1. 1991 and June 30. 1992, are

eligible. Information: Phyllis Madry. {614) 292-
0185.

OCTOBER-JANUARY 1993

Oct. 1—international Radio and Television Foun-
dation dinner. Moderator: John McLaughlin, NBC's
The McLaughlin Group. Panelists: Barbara Walters.
ABC News: Gen. Alexander Haig, Jr.. former sec-
relary of state: Senator Gary Hart: Jeanne Kirkpat-
rick: former UN ambassador. Plaza. New York. In-
tormation: Maggie Davis, (212) 867-6650

Oct. 1—Service to Children Television symposium
sponsored by National Association of Broadcast-
ers. Keynole speaker: Charies Rosin, execulive
producer. Beverly Hills 90210. Washington. infor-
mation: (202) 429-5368.

Oct. 1-4—Women in Communications nationat
professional conference. Chicago. Information:
Laura Rush, {703) 528-4200.

Oct. 2-4_American Hispanic Radio Assoctation
board of directors meeting. Cresent Court Holel,
Dalias. Information: Mary Helen Barro, (805) 324-
4411,

Oct. 12-14—Kentucky Cable TV Association an-
nual convention. Marriott Resort. Lexington. Ky. In-
formation: Randa Wright, (502) 864-5352

ERRATA

WMPX(AM)-WMRX-FM Midlond-Beaverton,
Mich., was sold to Thomas and Beverly
Steel, not Myron P. Patten Revao-
cable Living Trust. as reported in
Aug. 31 “For the Record. ™

in Sept. 7 story on Buena Vista
Television's efforts 10 convinee
network affiliates to consider car-
rying Disaey Afternoon animated
programing. Thomas Hartman was
incorrectly identified as VP-gener-
al manager of WGRZ.Tv Buftalo.
N.Y.. rather than NBC affiliate’s
president. White saying that tak-
ing on two hours of children’s
programing is ““tough fit"" for af-
filiate . Hartiman was misquoted as
saying his station would consider
splitting The Disney  Afternoon
block in moming and carly ringe
time periods. wuTverv, Fox atfil-
iate in Buitalo. as reported. cur-
rently holds broadcast rights 1o
two-hour animated service.

Sept. 14 story misquoted George
Green, president/GM of KABC(AM)
Los Angeles, who spoke about ra-
dio’s need to reduce its reliance on
ratings data. Green said: *‘If we
give in to quantitative analysis
only, if we play that cost-per-
point game, we are dead as door-
nails.”’

L
| Oct. 12-16 MIPCOM. international film and
f program market tor TV, video. cable and satel-
lite. Paiais des Festivals. Cannes. France. infor-

mation: {212) 689-4220

Oct. 13 International Radic and Television
Sociely seminar. “Employer/Employe Issues.
Rosenman and Colin. New York. Information
Stephen Labunski, (212) 867-6650

Oct. 13-14_Atlantic Cable Show. Allantic
City Convention Center. Atlantic City. N.J. Infor-
mation: Jan Sharkey. (609) 848-1000.

Oct. 14-17_Society of Broadcast Engineers
annual convention and exhibition. San Jose.
Caiif. Information: {317) 253-1640.

L

Oct. 15— /nternationat Radio and Television Soci-
ety newsmaker luncheon. Speakers: Tom Brokaw.
NBC: Peter Jennings. ABC. and Dan Rather. CBS.
Waldorf-Astoria. New York. Informalion: Maria De
Leon. (212) 6650.

Oct. 21-—8roapcasting magazine and Federal
Communications Bar Association “Broadcasling
Cable Interface” and “"Hall of Fame™ dinner and
ceremony. Omni Shoreham Hotel. Washington. In-
formation: Joan Miller. in New York. (212) 340-
9866, and Pat vance, in Washington. (202} 659-
2340

Oct. 23-24National Academy of Television Arls
and Sciences fall trustees meeting. Mariolt Marquis
Hotel, New York. Information: Trudy Wilson. {212)
586-8424.

Oct. 27-29—LPTV annual conference and ex- |
position, sponsored by Communily Broadcast-
ers Association. Tropicana. Las Vegas. Infor-
mation: (800) 225-8183.

Nov. 9—"Where Are the Ratings Systems Head-
ed?” lele-workshop sponsored by National Associ-
ation of Television Producers and Executives Edu-
cationa! Foundation. Workshops are fed live. via
satelhie. Information: Susan Davis. (310) 453-4440.

Dec. 1—Cable Television Adminisiration and Mar-
keting Society fourth annual western regional pay
per view conference. Hyatt Regency Alicante. Ana-
heim. Calif. Information: Kirsten McConnell, (703)
549-4200.

Dec. 2-4—Western Cable Show sponsored by
California Cable Television Association. Ana-
heim Convention Center, Anaheim. Information:
(510} 428-2225.

Dec. 3--American Sportscasters Association
eighth annual Hall of Fame Awards dinner. Marriolt
Marquis Hotel, New York. Information: Louis
Schwarnz. {(212) 227-8080.

Jan. 14-16-Saleliite Broadcasting and Com-
munications Association winter trade show. San
Diego. Information: (703) 549-6930

Jan, 24-30—NATPE International/Association
ol independent Television Stations. NATPE's
30th annual program conference and exhibi-
tion and INTV conference. Moscone Conven-
tion Center. San Francisco. information: Nick
Orfanopoulos. tor NATPE. (310) 453-4440. and
Angela Giroux. for INTV, (202) 997-1970

J
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As compiled by BROADCASTING from
August 31 through September 4 and
based on filings, authorizations and oth-
er FCC actions.

e e
OWNERSHIP CHANGES

Applications

= WAVH-FM Mobile, AL (BALH920828GQ; 96.1
mhz; 100 kw, ant. 1,141.4 ft.}—Seeks assignment
of license from Atmor Properties Inc. to WAVH-FM
Inc. for $1.8 milllon (“Changing Hands,” Aug. 31).
Seller is headed by Lee M. Mitchell, and is subsid-
iary of AT&T Capital Corp., and has no other broad-
cast interests. Buyer is headed by Carl T. Robin-
son, who is also purchasing KZKX(FM) Lincoln, NE,
and also recently purchased two AM's and two
FM's. Filed Aug. 28.

8 WVFG(FM) Unlontown, AL (BALH920827GX:
107.5 mhz; 1.43 kw; ant. 469 ft.}—Seeks assign-
ment of license from Union Broadcast Associates to
James Wilscn Il for $5,000. Seiler is headed by
Steve McGowan, and is licensee of five FM's. Buy-
er is licensee of WJJN(FM) Dothan, AL. Filed Aug.

® WDAX(FM) McRae, GA (BALH920831HP; 1410
khz; 1 kw-D)—Seeks assignment of license from
WDAX Inc. to John W. Davidson Sr. for no cash
consideration. Seller is headed by Roy L. Woods,
and has no other broadcast interests. Buyer has
interests in WCAM(AM)-WPUB-FM Camden, SC,
and is also 20% partner in cable system in Pine-
hurst, NC. Filed Aug. 31.

® KBSD-TV Ensign, KS (BTCCT920824KL; ch. 6;
100 kw-V; 10 kw-A: ant. 720 fi.)—Seeks transfer of

|

control of Smith Broadcasting Group Inc. (see |

KWCH-TV Hutchinsen, KS, below). Filed Aug. 24.

8 KBSL-TV Goodland, KS (BTCCT920824KN; ch.
10; 316 kw-V, 56.2 kw-A: ant. 930 ft.}—Seeks
transter of control of Smith Broadcasting Group Inc.

{see KWCH-TV Hulchinson, KS, below). Filed Aug. |

24,

8 KBSH-TV Hays, KS (BTCCT920824KM; ch. 7;
316 kw-V; 33.6 kw-A; ant. 710 ft.)—Seeks transfer
of control of Smith Broadcasling Group Inc. (see
KWCH-TV Hutchinson, KS, below). Filed Aug. 24.

Abbreviations: AFC—Antenna For Communica-
tions; ALJ—Administrative Law Judge: alt. —aiter-
nate; ann.—announced; ant.—antenna; aur.—aural;
aux.—auxiliary: ch.—channel: CH—critical hours.:
chg.—change: CP—construction permit: D—day.
DA—directional antenna. Doc.—Docket; ERP—ef-
fective radiated power. Freq—frequency: H&V—
horizonial and vertical: khz—kilohertz: kw—Xkilo-
walts; lic.—license; m—meters; mhz—megaheriz:
mi.—miles; mod.—maodification. MP—maodifica-
tion permit; ML—modification license; N—night.
pet. for recon.—petition for reconsideration, PSA—
presunrise service authority: pwr.—power; RC—re-
mote control; S-A—Scientific-Atlanta; SH—speci-
fied hours: SL—studio location: TL-—transmitter lo-
cation; trans. —transmitter; TPO—transmitter power
output: U or unl.—unlimited hours; vis.—visual;
w—watls: *—noncommercial. Six groups of num-
bers at end of facilities changes items refer 0 map
coordinates. One meter equals 3.28 feer.

B KWCH-TV Hutchinson (Wichita), KS
{BTCCTO20824KK; ch. 12; 316 kw-V; 63.1 kw-A;
ant. 1,522 ft.}—Seeks transfer of control of Smith
Broadcasting Group Inc.; assignment will transfer
majority control from Robert N. Smith to VS&A
Communications Partners via conversion by VS&A
Communications of its nonvoting stock in general
partner of licensee to voting stock. VS&A Commu-
nications will control 76.99% of votes in licensee.
Assignment includes salellite stations KBSD-TV
Ensign, KBSH-TV Hays and KBSL-TV Goodiand,
all Kansas (see above). Robert N. Smith has inter-
@sts in six TV's. Licensee is owned by VS&A Com-
munications Partners Ltd., headed by John Veronis
and John Suhler, who have interests in five TV's.
Filed Aug. 24.

8 WSEH(FM) Cumberiand, KY (BALH920828GW,
102.7 mhz; 80 w; ant. 1,820 ft.}—Seeks assignment
of license from Roger Noe to Cumberland City
Broadcasting Inc. for $20,790. Seller has no other
broadcast interests. Buyer is headed by George
Bibb, and is licensee of WCPM(AM} Cumberland,
KY. Filed Aug. 28.

® New FM Lake Charles, LA (BAPH920824G0O;
105.3 mhz; 50 kw; ant. 150 ft.)—Seeks assignment
of CP of B & C Corp.; application is filed to formally
authorize B & C Corp. as official licensee. Principals
have no other broadcast interests. Action Aug. 24.

® WNTX(FM} Nantucket, MA (BALH920831GR;
96.3 mhz; 50 kw; ant. 405 ft.}—Seeks assignment

of license from Quality Broadcasting Inc., debtor-in-
possession, 1o Radio Nantucket Inc. for $500,000.
Seller has no other broadcast interests. Buyer is
headed by Albert Makkay Sr., and is licensee of
WPXC(FM) Hyannis, MA. Filed Aug. 31

» KVYU(FM) Springfield, MO (BAPED920903GS;
88.3 mhz; 12 kw; ant. 100 m.}—Seeks assignment
of CP from Lou Smith Ministries Inc. te Clear Light
Communications Inc. for $20,000. Seller is headed
by John Smith Sr., and has interests in LPTV and
CP for FM. Buyer is headed by Darrell Ankarlo, and
has no other broadcast interests. Filed Sept. 3.

B WXNJ(FM) Avalon, NJ (BALH920902GY; 94.3
mhz; 3 kw; ant. 300 ft.)—Seeks assignment of hi-
cense from Ocean Media Inc. to DiDonato Enter-
prises Inc. for $500,000. Seller is headed by Sid
Friedman, and has interests in WDMV(AM) Poco-
moke City, MD. Buyer is headed by John J. DiDon-
ato, and has no other broadcast interests. Filed
Sept. 2.

» WGGO(AM)-WQRT(FM) Salamanca, NY {AM:
BAL920831GT; 1590 khz; 5 kw-D; FM:
BALH920831GU; 98.3 mhz; 1.6 kw; ant. 430 ft.}—
Seeks assignment of license from Altair Communi-
cations Inc. to Michael Washington Jr. and Mary E.
Washington for $550,000. Approved sale of station
last year for $709,000 did not close (“Changing
Hands," Nov. 11, 1991). Seller is headed by Gary
L. Livingston, and has no other broadcast interests.
Buyers have no other broadcast interests. Filed
Aug. 31.

® KTCY(FM) Denison, TX (BALH920828GV; 104.9
mhz; 50 kw; ant. 492 ft.)—Seeks assignment of
license from William A. Osborn, receiver, to Davis
Family Trust for $227,500. Seller has no other
broadcast interests. Buyer is headed by Charles
Chandler Davis, trustee, and has no other broad-
cast interests. Filed Aug. 28.

Actions

® KWXT(AM) Dardanelle, AR (BAL920722EB;
1490 khz; 1 kw-U}—Granted assignment of license
from Johnson Communications fnc. to George V.
Domerese for $60,000. Seller is headed by Dewey

E. Johnson, and has no other broadcast interests.
Buyer owns 2 AM's. Action Sept. 2.

» KWNN(AM) Little Rock, AR (BAL920625EC;
1050 khz; 1 kw-D, 19 w-N}—Granted assignment of
license from Dynamic Communications Inc. to
Joshua Ministries and Community Development
Corp. for $250,000. Seller has no other broadcast
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interests. Buyer is headed by Silas Johnson, and |

has no other broadcast interests. Action Aug. 26.

B KWYN(AM) Wynne, AR (BTC20414EA; 1400
khz; 1 kw-U)y—Granted transfer of control of licens-
oe East Arkansas Broadcasters Inc. for $250.
Transferor is Hannah M. Raley, who is transferring
155 shares of stock to transferee Bobby Caldwell.
Caldwell owns 50% of licensee of KWAK(AM)-
KXDX(FM) Stuttgart, AR. Action Aug. 20.

8 WKLV(AM) Bradenton, FL (BAL920720EF;
1490 khz; 1 kw-U)—Granted assignment of license
from Milton J. Wallace to Cameron-Reese Broad-
casting of Bradenton Inc. for $100,000. Seiler has
no other broadcast interests. Buyer is headed by
Karen E. Reese, and has no other broadcast inter-
asts. Action Sep. 2.

8 WNLS(AM)-WTNT(FM) Tallahassee, FL (AM:
BAL920702GS; 1270 khz; 5 kw-U; FM:
BALH920702GT; 94.9 mhz; 100 kw; ant. 840 f#t.)—
Granted assignment of license from Arso Radio
Corporation to Park Broadcasting of Florida Inc. for
$2.65 million ("Changing Hands,” July 20). Selier is
headed by Jesus Soto, and is licensee of one AM
and two FM's. Buyer is headed by Roy H. Park,
and owns 11 AM's, 11 FM'’s, 8 TV's and 140 news-
papers. Action Aug. 25.

8 WBHB(AM) Fitzgerald, GA (BAL920721EC:
1240 khz; 1 kw-U)}—Granted assignment of license
from Willdenway Broadcasting Inc. to Harper
Broadcasting Inc. for $20,000. Seller is headed by
Charles R. Ridgeway, and has no other broadcast
interssts. Buyer is headed by Harold G. Harper,
and has no other broadcast interests. Action Sep. 1.

B WCNN(AM)-WALR(FM) Atlanta (AM:
BTC920515EB; 680 khz 60 kw-D, 10 kw-N; FM:
BTCH920515EC; 104.7 mhz; 100 kw; ant. 981
ft.}—Granted transfer of control from Ring Radio
Co., debtor-in-possession, to Midwestern Broad-
casting Co. for $6 million. (“Changing Hands,” May
25). Seller is headed by Charles A. Smithgall NI
and D. Kimbrough King, and has no other broad-
cast interests. Buyer is headed by Lewis W. Dick-
ey, and is licensee of WWWM-FM-FM Toledo, OH,
and permiitee of new TV on ch. 60 in Toledo, OH.
Action Aug. 20.

8 *‘WWEV(FM) Cumming, GA (BTCED920408HJ;
91.5 mhz; 8.9 kw; ant. 960 ft.)—Granted transfer of
control of Curriculum Development Foundation Inc.
to provide for expansion of board membership. Li-
censee is headed by Paul L. Walker, and recently
applied for assignment of noncommercial WAVO-
(AM) Decatur, GA (“For the Record,” March 2).
Boardmember Bill Watkins is licensee of
WFDRA(M)-WVFJ-FM Manchester, GA. Action
Aug. 28.

8 WELF(TV) Dalton, GA (BAPCT210830KG; ch.
23; 5000 kw-V; 500 kw-A; ant. 1,517 ft.)—Granted
assignment of CP from Dalton Television Asso-
Ciates Ltd. to Sonlight Broadcasting System Inc. for
$195,000. Seller is headed by Jesus Jimienez, and
has no other broadcast interests. Buyer is headed
by Paul F. Crouch Jr., who is also licensee of
WMPV(TV) Mobile and WMCF(TV) Montgomery,
both Alabarna, and holds CP's for WBUY(TV) Holly
Springs, MS and WPGD(TV} Hendersonville, TN.
Action July 27.

® WAYX(AM} waycross, GA (BAL920721EE;
1230 khz; 1 kw-U)}—Granted assignment of license
from Young Communications Inc. to GHI Inc. for
$115,000. Seller is headed by H.C. Young Jr., and
has no other broadcast interests. Buyer is headed
by Larry W. Hardin, and has no other broadcast
interests. Action Sep. 1.

8 WAGW(FM) Waynesboro, GA
(BAPH920702HV; 107.1 mhz; 6 kw; ant. 328 ft.}—
Granted assignment of CP from Clifford Jones to
Bible Broadcasting Network Inc. for $225,000. Sell-
er has no other broadcast interests. Buyer is head-
ed by Lowell L. Davey, and is licensea of 2 AM's
and 26 FM's. Action Aug. 26.

8 WTHI-AM-FM-TV Terre Haute, [N (AM:
BTCS20211KG; 1480 khz; 5 kw-D, 1 kw-N; FM:
BTCH920211KH; 99.8 mhz; 50 kw; ant. 494 ft.; TV
BTCCTS20211KF; ch. 10; 316 kw-V, 31.6 kw-A,
ant. 960 ft.}—Granted transfer of control from Wa-

bash Valley Broadcasting Corp. to Hulman & Com-
pany; transfer will result in transferee owning 81.2%
of Wabash Vvalley stock. Assignment includes
WOGX(TV) Ocala, FL; and WFTX(TV) Cape Coral,
FL. (see above). Transferors are Jack R. Snyder
and Merchants National Bank & Trust Co. of India-
napolis, co-trustee of Anton Hulman Jr. Real Estate
and Grace Hulman Descendants Trust, which owns
87.04% of licensees of WKOX(AM)-WVBF(FM)
Framingham, MA, and WJNO{AM)-WRMF({FM)
Palm Beach, FL. Transferee is headed by Mari H.
George. Action July 13.

8 WKYR-AM-FM  Burkesville, KY (AM:
BTC920713HA; 1570 khz; 1 kw-D; FM:
BTCH820713GZ; 107.9 mhz; 6 kw; ant. 315 ft.}—
Granted transter of control from WKYR Inc. to Ray
Mullinix for $26,000. Seller is headed by Silas A.
Norris, and has no other broadcast interests. Buyer
has no other broadcast interests. Action Aug. 26.

2 WHRS(AM)-WLFX(FM) Winchester, KY (AM:
BAL920610HU; 1380 khz; 2.5 kw-D, 40 w-N; FM:
BALH920610HV; 100.1 mhz; 1.4 kw; ant. 460 ft.}—
Granted assignment of license from Premier Broad-
cast Group Inc. to Hancock Communications Inc.
for $600,000. Seller is headed by Gary L. Jensen,
receiver, and has no other broadcast interests.
Buyer is headed by Bayard H. Walters, and owns 5
AM's and 6 FM's. Action Aug. 28.

8 KAQOK(AM) Lake Charles, LA (BALS20721ED;
1400 khz; 1 kw-U)—Granted assignment of license
from Trinity Communications Inc. to Toot Toot
Communications inc. for $94,700. Seller is headed
by Brian J. Prendergast, and has no other broad-
cast interests. Buyer is headed by Sidney J. Simien
Sr., and has no other broadcast interests. Action
Sept. 1.

8 WRCA(AM) Waitham, MA (BTC920625EB; 1330
khz; § kw-Uy—Granted transfer of control from La-
Marca Group Inc. to SMY Media Inc. for $10,000.
Seller is headed by James LaMarca Sr. Buyer is
headed by A.E. Stanioy I, who has 15% interest in
licensee of two AM's. Aztan Sept. 2,

B WAVN(AM) Southaven, MS (BALS20624EA;
1240 khz; 580 w-U)—Granted assignment of li-
cense from Lois B. Crain to Arlington Broadcasting
Corp. Inc. for $115,000. Buyer is headed by Fred
R. Flinn, and is licensee of WGSF(AM) Arlington,
TN. Action Aug. 31.

8 WRHG(FM) Natchez, MS (BAPHS20720HQ;
97.3 mhz; 3 kw; ant. 328 #.}—Granted assignment
of CP from Cloud Nine Inc. to James C. Williams for
$36,000. Seller is headed by Peter Rinaldi, who
also has interests in KAIN(AM) Vidalia, LA. Buyer
has no other broadcast interests. Action Aug. 31.

8 KBFL(FM) Buffalo, MO (BALHS20716HN; 99.9
mhz; 3 kw; ant. 328 ft.)—Granted assignment of
license from School District Number 1 of Dallas
County MO, to Charlas C. Burion for $65,060. Sell-
er is headed by Tom Darnell, and has no other
broadcast interests. Buyer has no other broadcast
interests. Action Aug. 31.

8 KBOM(FM) Los Alamos, NM (BALHS20703GW;
106.7 mhz; 15.5 kw; ant. 1,947 ft.)—Granted as-
signment of license from KBOM Ltd. to Tesuque
Radio Inc. for $560,000. Seller is headed by gener-
al partner Lance Armer, and has no other broadcast
interests. Buyer is headed by John Herklotz, and
has no other broadcast interests. Action Aug. 27.

8 WYDC(TV) Coming, NY {(BAPCT920403KE; ch.
48; 250 kw; ant. 413.3 ft.}—Granted assignment of
CP from Robert P. Walker to Comerstone Televi-
sion Inc.; assignment is donation. Seller has no
other broadcast interests. Buyer is headed by R.
Russell Bixler, and is licensee of WPCB-TV
Greensburg and WKBS-TV Altoona, both Pennsyl-
vania. It is also pending assignee of WOCD(TV)
Amsterdam, NY (“Changing Hands," March 23},
and is permittee and licensee of two LPTV's. Action
Aug. 31.

s WKAJ(AM) Saratoga Springs, NY (BA-
L920623EB; S00 khz; 250 w-U)—Granted assign-
ment of license from Saratoga Radio Corp. to Wil-
liam H. Walker Il for $30,000. Buyer is licensee of
WBUG-AM-FM Fort Plain and WRWD(FM) High-
land, both New York. Action Aug. 31.

|
l
!

® WCNT(AM) Charlotte, NC (BALS20709EB; 1480
khz; 5 kw-U)—Granted assignment of license from
Broadcast Equities Inc. to Christ Cavenant Presby-
terian Church for $10; assignment is intended as
contribution-deduction for benefit of assignor. Sell-
er is headed by M.G. Robertson, and is also licens-
ee of WNTR(AM) Silver Spring, MD. Assignor is
subsidiary of Christian Broadcasting Network Inc.,
parant of licensee of KNTL(FM) Bethany, OK. Buy-
er is headed by Jim Sutton, and has no other
broadcast interests. Action Sept. 1.

8 WCLY(AM) Raleigh, NC (BAL920701EE; 1550
khz; 1 kw-D, 7 w-N}—Granted assignment of Ii-
cense from RFB Radio of Raleigh Inc. to Antelope
Broadcasting inc. for $270,000; assignment repre-
sants internal reorganization of company from Rob-
ort F. Bell as individual to corporation. Assignee is
headed by Bell, and is licensee of WPJM{AM)
Greer, SC. Bell also has interests in WLLV(AM)
Louisville, KY. Action Aug. 31.

8 WMFD(AM) Wiimington, NC (BAL920703EB;
630 khz)—Granted assignment of license from Wil-
mington Radio Co. to Specialized Communications
Inc. for $106,000. Seller is headed by Donald R.
Watson, and is also licensee of WMNX({FM} Wil-
mington, NC. Buyer is headed by Morris E. Knight,
and has no other broadcast interests. Action Sep. 3.

= WTZX(AM) Sparta, TN (BALS20720ED; 860 khz;
1 kw-D, 9.9 w-N}—Granted assignment of license
from WTZX Radio to Robert W. Gallaher for
$140,000. Seller is headed by Charles D. Howard,
and has no other broadcast interests. Buyer is
general manager of WLIV(AM)-WCSD(FM) Living-
ston, TN. Action Aug. 31.

8 KRBG(FM) Canadian, TX (BALHS20630GU;
103.1 mhz; 3 kw; ant. 300 ft.)}—Granted assignment
of license from Megahype Broadcasting Partner-
ship to Carolina Communications for $2,000. Seller
is headed by Mark Jones, who also has interests in
permittee of KSSB(FM) Calapatria, CA. Buyer is
headed by general partners John W. Pittman and
William J. Pennington lil. Pittman has interests in
WFMO(AM)-WSTS(FM) Fairmont, NC. Pennington
has interests in two FM's. Action Aug. 31.

8 KWZD{FM) Hamlin {Abilene}, ™
(BALH920520HN; 103.7 mhz; 100 kw; ant. 985
fi.)—Granted assignment of license from B & D
Communications Inc. to Taylor County Broadcast-
ing for $320,000 ("Changing Hands,” June 8). Sta-
tion was recently purchased for $265,000 ("For the
Record,” Jan. 27). Selier is headed by Robert H.
Holladay, and is licensee of KICR-AM-FM Oakdale,
LA. Buyer is headed by George |.. Chambers, and
has no other broadcast interests. Action Aug. 19.

s KBIL-FM San Angelo, TX (BALH910728HY;
92.9 mhz; 100 kw; ant. 729 ft.)—Granted assign-
ment of license from Robert G. Call, receiver, to
Regency Broadcasting Inc. for $186,000. Seller
has no other broadcast interests. Buyer is headed
by Keith Adams, and has no other broadcast inter-
ests. Action Aug. 10.

8 KEYF-AM-FM Dishman-Cheney (Spokane),
WA (AM: BAL920710EB; 1050 khz; 5 kw-D, 335 w-
N; FM: BALH920710EC; 101.1 mhz; 100 kw; ant.
1,965 ft.)—Granted assignment of license from Uni-
com Broadcasting Inc. to KEYF Corp. for $1.825
million (“Changing Hands,” July 13). Seller is head-
od by Andrew Molasky, and is licensee of two FM's.
Buyer is headed by C.T. Robinson, who has inter-
asts in KVOR(AM)-KSPZ(FM) Colorado Springs
and is acquiring KTCR{AM)-KOTY-FM Tri-Cities,
WA, Action Aug. 27.

FACILITIES CHANGES

Applications
AN's

8 Eugene, OR KUGN({AM) 530 khz—Aug. 6 appli-
cation of Combined Communications Inc. for CP to
increase nighttime power to 5 kw, make changes in
antenna system and change TL to 89699 N. Game
Farm Road, Eugene 44 06 03 - 123 03 06.
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(BPH-880825NX) to change ERP: 50 kw (H&V); | tion of Union Broadcasting Inc. for mod. of CP

® San Antonlo, TX KVAR(AM) 1160 mhz—Aug. 5
applicalion of Hispanic Radic Broadcasters for CP
10 reduce day power 1o 5 kw and make changes in
antenna system.

® Ajexandria, VA WCPT(AM) 730 khz—Aug. 5 ap-
plication of Group W Radio Inc. for MP (BP-
900405CM) to increase night power 1o 950 watts
and make changes in antenna system.

FM's

® Green Acres, CA KRAB(FM} 106.3 mhz—Aug.
20 application of Double D Broadcasting Company
for CP to make changes; change ERP: 25 kw
(H&V); ant.: 100 m.; TL: 3.7 km north of Bena Rd.
and 16 km east of Bakersfield, Kern County, CA;
change fregency from 106.3 to 106.1; change to
class B1.

= Sacramento, CA KXHV{FM) 89.7 mhz—Aug. 11
applicanon of Sacramento City Unified School Dist.
for mod. of CP (BPED-860226MC) to make
changes; ant.. 26 m. (V only); and TL: Reliable
Crane & Rigging Co., 5853 Flori-Perkins Road,
Sacramento.

a Shingle Springs, CA KFIA-FM 101.9 mhz—July
30 application of Olympic Broadcasters Inc. for CP
10 make changes: ERP: 44 kw (H&V); ant.: 159 m_;
(H&V); TL: approximately 5 km WSW of Green-
wood, CA; change class from B1 to B (per MM
docket #92-20).

a Sonora, CA KZSQ-FM 92.7 mhz—Aug. 7 appli-
cation of Clarke Broadcasting Corp. for CP to make
changes; ERP: .38 kw H&V. ant. 393 m_; TL: top of
Bald Mountain, 3.1 km at 37 degrees from Sonora.
& Pueblo, CO KZKG(FM) 104.5 mhz—Aug. 10 ap-
plication of Pueblo Broadcasters Inc. for mod. of CP

i

SUMMARY OF
BROADCASTING & CABLE

ant.: 105 m.; TL: 4.8 mi. north of Pueblo, 1 mi. west
of U.S. Highway 25 near Pueblo; class changed
from C1 to C2 (per MM docket #84-231).

= Naples, FL WSRX(FM) 89.5 mhz—Aug. 19 appli-
cation of Youth Foundation of America Inc. for CP
(o make changes; ERP: 2G kw H&V, antenna sup-
porting structure height, and to change class: C3.

® Greenville, GA 95.7 mhz—Aug. 11 application of
New Orchon Broadcasting Co. for mod. of CP
(BPH-801221MI) to make changes; change TL: ap-
proximately 1.5 km SE of Mountville, GA.

® Sylvester, GA New FM 102. 1 mhz—Aug. 10
application of Thomas W. Lawhorne for mod. of CP
(BPH-8805050A) to make changes, ERP: 6 kw
H&V, ant.: 84 m., and to change TL: northeast
corner of Kelly and Livingston Sts., Sylvester.

& Wrightsville, GA WDBN(FM) 107.5 mhz—Aug. 7
application of Johnson County Broadcasters Inc. for
CP to make changes: change ERP: 6 kw (H&V);
ant.: 100 m.; TL: 1.4 mi. (2.25 km) south of Lovett,
GA, at intersection of Lovett-Brewton Road and
Bumba Rd.

u Kealakekua, Hl KAOY(FM) 101.5 mhz—Aug. 21
application of Visionary Related Entertainment Inc.
for mod. of CP (BPH-911107IK) to make changes;
ERP: 7.079 kw H&V, ant.: 838 m.; TL: .75 km WSW
of Kaupulehu Crater, island of Hawaii, class: up-
grade from C3 (per docket #89-490).

| Caldweli, ID KTSY(FM) 89.5 mhz—Aug. 10 ap-
plication of Gem State Adventist Academy for CP to
make changes; change ant.: 791 m.; change to
class C1.

8 Anna, IL WRAJ-FM 96.5 mhz—Aug. 17 applica- |

(BPH-880531IB) 1o make changes to ant. 275 m.

® Anderson, IN WQME(FM) 98.7 mhz—Aug. 20
application of Anderson Universily Inc. for CP to
make changes: change ERP: 6 kw (H&V).

® Bastrop, LA KTRY-FM 94.3 mhz—Aug. 12 appli-
cation of Jamie Patrick Broadcasting Ltd. for CP to
make changes; ERP: 50 kw (H only); freq: 93.9 mhz
class: C2 (per docket #87-242).

® York Center, ME WCQL-FM 95.3 mhz—Aug. 24
application of Sunshine Group Broadcasting for CP
to make changes: change ERP: 1.42 kw (H&V);
ant.: 208 m.; TL: Mount Agamenticus; York Town,
York County, ME; change to directional antenna.

® Medtord, MA WMFO(FM) 91.5 mhz—Aug. 6 ap-
plication of Tufts University for CP to modify direc-
tional antenna.

® Eden Prairie, MN KOUO(FM) 105.7 mhz—Aug.
19 application of Southwest Suburban Broadcast-
Ing Inc. for mod. of CP (BPH-871203MH) to make
changes; change: ERP: 6 kw (H&V); ant.: 73 m;
TL: Marriott Hotel Bidg., Bren Rd., .3 km W. of
Washington Ave., 2 km N. of Eden Prairie.

u Duluth, MN KVNW(FM) 101.7 mhz—Aug. 7 ap-
plication of AABG Inc. for mod. of CP (BPH-
890425MA) to make changes: ERP: 1.6 kw (H&V);
ant.: 136 m.; TL: 10 Observation Road, Duluth.

m Branson, MO KLFC(FM) 88.1 mhz—Aug. 14 ap-
plication of Vision Ministries Inc. for CP to make
changes; change ant.: 80 m.; TL: 6.3 mi. (10.14 km)
south of Branson, approx. .7 mi. (1.1 km) east of
U.S. 65, Taney County, MO.

m Cape Girardeau, MO KRCU{FM) 90.9 mhz—
Aug. 13 application of Southeast Missouri State
Univ. tor CP to make changes; change ERP: 6 kw
(V); ant.: 79 m.; TL: 900 Normal, Cape Girardeau.

® Huntsville, MO KTDKFM) 925 mhz—Aug. 13
application of Contemporary Broadcasting Inc. for
CP to make changes. change ERP: 50 kw (H&V);
ant.; 150 m,; TL: 39 34 26 - 92 21 15; change freq.
from 92.5 to 103.5 change to class C2 (per MM

BROADCASTING dockel #89-558).

: 1t * 8 Maryvllle, MO KNIM-FM 97.1 mhz—Aug. 17 ap-
Service ON AIR CP’s TOTAL plication of Nodaway Broadcasting Corp. for CP to
Commercial AM 4,969 186 5,155 make changes: ERP: 25 kw (H&V); ant.: 100 m;

B TL: south of Maryville, adjacent to Highway 72 by-
Commercial FM 4,707 944 5,651 pass; class changed to C3.
Educational FM 1,557 290 1,847 ® Nixa, MO KGBX-FM 106.3 mhz—Aug. 14 appli-
3 cation of Sunburst Il Inc. for mod. of license (BPH-
Total Radio 11,233 1,420 12,653 911219ID) to make changes; change ERP: 38 kw
X - —— H&V; ant. 170 m.; TL: 600 m. south of Farm Road
| Commercial VHF TV 557 13 570 C, 4 km NW of Stafford in Greene County, MO.
| Commercial UHF TV 583 164 747 ® Sparta, MO KLTQ(FM) 96.5 mhz—Aug. 13 appli-
; cation of James L. Gardner for mod. of CP (BPH-
| Educational VHF TV 124 4 128 al(}:IZZ:jD)"to aaokebchange:‘; to TL: 2.9 kmlfrom
A —y = ighlandville, , bearing from antenna sile to
Educational UHF TV 236 10 246 Highlandville is 165 degrees.
Total TV 1,500 191 1,691 ® Pahrump, NV KUDA(FM) 107.5 mhz—July 28
application of Americom Las Vegas Ltd. for CP to
VHF LPTV 466 131 597 install new main antenna-transmitter facility.
UHF LPTV 818 841 1,659 ® Armljo, NM KUCU(FM) 107.1 mhz—Aug. 17 ap-
plication of KCST Inc. for CP to make changes;
Total LPTV 1,284 972 2,256 change ERP: 60 kw (H&V): ant.: 721 m.; TL: on
Capilla Peak, Torrance County, approximately 50
FM translators 1,901 390 2,291 km SE of Albuquerque, NM; change to class C (per
VHF translators 2,512 80 2,592 SRR
—= ® Wurtshoro, NY WZAD(FM) 97.3 mhz—Aug. 21
UHF translators 2,406 392 2,798 application of Jerome Gillman Inc. for CP to make
c— changes; correct coordinatesto 41 36 4 - 74 33 17.
ABLE ® Oakes, ND KDDR-FM 92.5 mhz—Au i-
e v d 9. 14 appli
: cation of Cerm Broadcasting Corp. for mod. of CP
Total subscribers 55,786,390 (BPH-900315ID) to make changes; change: ERP:
25 kw {H&V); ant: 100 m.; TL: 2.4 km east of
Homes, passed 2 0 ) Comstock, MN, along county Rd. 2; change main
Total systems 11,254 studio location to Kindred, ND; change freq. to 92.7
hold R 60.6% and change ciass to C3 (per MM docket #90-405).
Household penetrationt s ® Kiamath Falls, OR KAGO-FM 99.5 mhz—Aug.
Pay cable penetration/basic 79% 11 application of Key Broadcasting Inc. for mod. of

CP (BPH-870302IC) to make changes, ERP: 60 kw
H&V, class: C1.

® Hazleton, PA WWSH(FM) 97.9 mhz—Aug. 10
application of Luzerne Broadcasling Company for

-

* Includes off-air licenses. T Penetration percentages are of TV household universe of 92.1 million.
' Construction permlt.
Source: Nielsen, NCTA and Broadcasting’s own research.
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CP to make changes; change: ERP: 27.5 kw (H&V);
ant.: 201 m.; TL: Berner Avenue, between East and
Luzerne Streets, Hazelton; modify directional an-
tenna pattern.

® Plttsburgh WPTS-FM 98.5 mhz—Aug. 24 appli-
cation of Univ. of Pittsburgh Commonwealth Sys.
for CP to make changes; change: ERP: .016 kw
(H&V); ant.: 141 m.; ¢change frequency from 98.5
mhz to 92.1 mhz.

8 Woonsocket, Rl WWKX(FM) 106.3 mhz—Aug. 5
application of Ten Mile Communications Inc. for CP
to make changes to ant.: 158.6 m.

8 Loris, SC WVCO(FM) 105.9 mhz—Aug. 12 appli-
cation of Robert L. Rabon for mod. of CP (BPH-
870918MA) 10 make changes; change: ERP: 2.65
kw (H&V); ant.: 151 m.; TL: State Route 910,
across from Cedar Branch Church, 1.9 km north of
intersection of State Routes 910 and 857, Horry
County, SC; change freq. to 94.9 (per MM docket
#89-326 89-327).

8 Walterboro, SC WNTC(FM) 100.9 mhz—July 10
application of Gresham Communication Inc. for CP
to change TL: .18 km northeast of Red Oak Church
on Red Oak Hwy., northeast of Cottageville, SC,
and to change class: C3.

® Aberdeen, SD KOAA(FM) 94.9 mhz—Aug. 25
application of CD Broadcasting Corp. of Aberdeen
for mod. of CP (BPH-9203131A) to make changes:
ant.: 133 m.; TL: 1 km NW of Bath, SD; change to
class 1.

® Carthage, TN WUCZ(FM) 102.3 mhz—Aug. 17
application of Wood Broadcasting Inc. for mod. of
license to increase ERP: 6 kw (H&V) (per docket
#88-375).

® Harrogate, TN WXJB(FM) 96.5 mhz—Aug. 17
application of JBD Inc. for CP to make changes;
change ERP: 6 kw (H&V).

® Murfreesboro, TN WMOT{FM) 89.5 mhz—Aug.
26 application of Middle Tennessee State Universi-

ty for CP to make changes; change ERP: 100 kw
(H&V); ant.: 178 m.; TL: Underwood Road, Glade-
ville, TN; change to class C1.

= Newport, TN WNPC-FM 92.9 mhz—Aug. 10 ap-
plication of WNPC Inc. for mod. of CP (BPH-
900222MQ) to make changes; change ERP: 3.13
kw (H&V) ant.: 140 m.; (H&V); TL: .36 km due east
of intersection of U.S. Rte. 25 (DIXIE HWY) and
Rays Chapel Rd., Cocke County, TN; proposed site
located 4.63 km on bearing N 316' E true from
Newport city hall.

® Comfort, TX KATG(FM) 95.1 mhz—Aug. 17 ap-
plication of Nancy K. Hinson Grubbs for mod. of CP
(BPH-891026MQ) to make changes: change ERP:
36 kw (H&V); ant.: 172 m.; TL: Ingenhuett Ranch
Road, 11.6 mi. south of Comfort.

® Franklin, TX KPXQ(FM) 98.9 mhz—Aug. 7 appli-
cation of Franklin Community Broadcasting for
mod. of CP (BPH-8907 18MB - new station) to make
changes to ERP: 25 kw H&V; ant. 100 m. (per MM
docket #91-275).

® Kerrville, TX 92.1 mhz—Aug. 10 application of
Kite Guadalupe Communications Inc. for CP o
make changes; change: ERP: 44 kw (H&V); ant.:
123 m,; change frequency from 92.1 mhz to 92.3
mhz; change class to C2 (per MM docket #89-261).

® Odessa, TX KENT-FM 90.5 mhz—Aug. 11 appli-
cation of Southwest Ed. Media Found. of Texas for
CP to make changes; change TL: 9.5 mi. west of
Odessa on 27th Street.

® Tyler, TX KVNE(FM) 89.5 mhz—Aug. 18 applica-
tion of Educ. Radio Found. of E. Texas Inc. for CP
to change ERP: 96 kw H&V.

® Rupert, VT WMNV(FM) 104.1 khz—Aug. 6 appli-
cation of Radic Rachel for CP to make changes:
ERP: 2.8 kw (H&V); ant.: 68 m.; TL: 2.9 km east of
Rupert, at 287 true in town of Hebron, NY; change
main studio location.

# Chester, VA WDYL(FM) 92.1 mhz—Aug. 14 ap-

plication of Hoffman Communications inc. for CP to
make changes; ERP: 1,35 kw H&V, ant.: 150 m.;
TL: 3.2 km south of Chesterfield, frequency: from
92.1 mhz t0 93.1 mhz (per docket #90-67).

® Richlands, VA WRIC-FM 100.7 mhz—Aug. 19
application of Clinch Valley BCing Corporation for
CP to change ERP: 1.3 kw H&V.

# Dishman, WA KWQL(FM) 106.5 mhz—Aug. 21
application of Great Scott Broadcasting for mod. of
CP (BPH-890123ME) to make changes; change
TL: located 4.3 km NE of Spakane City center on
Fancher-Beacon Hil.

® Rice Lake, WI WAQE-FM 97.7 mhz—Aug. 11
application of Red Cedar Broadcasters Inc. for CP
to make changes; change ERP: 18.5 kw (H&V);
ant.: 88 m.; TL: Town Road, 1.3 km north of north-
west city border, near Rice Lake, Barron County,
W1, change to class C3; downgrade via application.
s

® Gadsden, AL WNAL-TV ch. 44—Aug. 25 appli-
cation ¢f WNAL-TV Inc. for CP to change ERP (vis):
3,041 kw; antenna: Andrew ATW-32G3-HSS-44
(DAYBT).

® Tuscaloosa, AL WDBB(TV) ch. 17—Aug. 25 ap-
plication of Channel 17 Associates Ltd. for CP to
change ERP (vis): 814; ant.: 266 m.; TL: 2.9 km
east of Rte. 69, 9.8 km NE of Moundsville, Tusca-
loosa (33-03-15 - 87-32-57); antenna: Andrew
ALP24M3-HSOC-17 (DA)BT).

® San Diego KNSD(TV) ch. 39—Aug. 18 applica-
tion of Gillett Commun. of San Diego Inc. for CP to
change ERP (vis): 2500 kw.

@ Marletta, GA WTLK-TV ch. 14—Aug. 7 applica-
tion of TV 14 Inc. for CP to change ERP (vis): 4,611
kw; antenna: Alan Dick & Co. SG-30, (BT).

® West Point, MS WLOV-TV ch. 27—Aug. 5 appli-
cation of Love Communications Co. for CP to
change main studio location to Beech Springs Rd.,
4.35 mi. from Tupelo, MS.

—t
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SERVICES

BROADCAST DATABASE

dataworld

MAPS
Coverage Terrain Shadowing
Allocation Studies « DireClories
P.O. Box 30730 301-652-8822
Bethesda, MD 20814  800-368-5754

SROADCAST DATR SERVICES
A Div. of Maffer. Larson & Johnson. Inc
* AM, FM, TV, H-group databases
* Coverage. allocation and teraln studies
* FCC research
703 B24-5666

FAX: 703 824-5672

dataworld | | Ll
LPTV/TV Translator CowMuNICAIO B
Dezailed Interference Studies
Regional Directories
Maps — Terrain — Popcount

301-652-8822 800-368-5754

* Radio and Television System Design
* Transmitter and Studio Installation
* Microwave and Satelllte
Engineering and Installation
627 Boulevard
908-245-4833  Kenliworth, NJ 07033

@§ s'l’ainless, ine.

New Towers, Antenna Structures
Engineering Studies, Moditications
Inspections, Erection, Appraisals
North Wales, PA 1
215 §99-4871 FAX 699-9597

Mlmdﬁlg%l&m

‘Towers and Antenna Structures
Robert A. Shoolbred, PE.

Morrison Deve
Charleston, 5.C. 29403 » (803) 5774681

ructural Consultants

149

KLINE TOWERS
Towers, Antenna Structures
Engineering & Installation
P.O. Box 1013

Columbia, S.C. 29202
Tel: 603 251-8000 - FAX 251-8080

e §G Communications

TV/FM RF Systems Specialists
RF System Measurements
Tower Erection & Maintenance

800-824-7865 Tucson, AZ

800-874-5449 Tampa, FL
215-699-6284 N. Wales, PA

@ LDL Broadcast Video Tape ™ FOR WORLDWIDE g2t TOWER NETWORK
COMMUNICETIONS, Inc. Groal Service « Excellent Prices SATELLITE TRANSMISSION SERVICES
ﬁs?%i'ﬁ”s% Sggk@?:‘\mﬁgg Nonrnarnl inls o° SERVICES ANYWHERE CONTACT AE NATIONWIDE SERVICE
F G v i IDB COMMUNICATIONS GROUP
ALAN DICK ANTENNAS & COMBINERS s g
LEBLANG & ROYLE TOWER SySTEMS | | “New Guolly Sock » Cusiom Reloods 10525 WEST WASHINGTON BLVD. WE (305) 771-7180
14440 CHERRY LANE CT LAUREL MO 20707 BETACAM « U-MATIC + VHS CULVER CITY, CA 90232-1922 « STROBE LIGHT SYSTEMS
TEL: 301-456-2200 FAX: 301-498-7952 1-800-888-4451 213-870-9000 FAX: 213-240-3901 SERVICE - TOWERS AND ANTENKAS
f INVESTMENT BANKERS AM FM TV PROFESSIONAL/SERVICE
| ROHN. Towers TO THE BROADCAST INDLSTRY Addresses, Mailing lists, DIRECTORY RATES
EROME SCHNEIDER ; o . inserti
| Furnished, Installed & Guaranteed i Data D 'SCSMMmlmgs tg o0 56 wecks - 360 ber insertion
 AMERICAN MATIONAL SECURITIES & General Managers. For 13 weeks - §75 per insertion

Call Mike Fleissner toll free

1-800-223-ROHN

357 5. Robenison Bivd.. Beverly Hills, €4 90211
{213) 848-8000 (800) 854-4777 Fax (213) 848-8080

details, call The Radio Mal}

1-800-759-4561!

There is a one time

pesemng charge
of $20. Call (202) 659-2340.

— |



PROFESSIONAL CARDS

Bince 1hes

du Treil, Lundin & Rackley, Inc. :—=M§OIJ;P€R.{?%¢:@— LOKNES & CULVER COHEE\'I“E' ?g;.PELL e
— A Sutsday of AD. Ring PC mNsm‘me cm.‘mng Aadio-TV Eﬂgll‘\“! R ’ P.C .
1019 191h Siseer, N.W.. Swite 300 e 1156 15th. St. , N.W. , Suite 808 CONSULTING ENGINEERS
Washington. D.C. 20036 7901 YARNWOOD COURT washington , 0.C. 20005 oo
Telephone: 202.223.6700 SPRINGFIELD, VIRGINIA 22153 (202) 296-2722 T e R e
Hembe AFCCE (703 ) 569-7704 1202) 898-0111
MEMRER APCCE Membes AFCCE

Member AFCCE

SILLIMAN AND SILLIMAN
8601 Georgia Ave. #910
Siiver Spring, MD 20910

ROBERT M. SILLIMAN. P.E.

(3011 S89-8200

Moffet, Larson & Johnson, Inc.

Consulting Telecommunications Engineers

Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128

Jules Cohen & Associates, P.C.
Consulting Electronics Engineers
Suite 600
#1725 DeSales, N.W.
‘Washington, D.C. 20036

- {415) 342-5200 Telephone: (202) §59-3707
T el SO, HE & ey e 5ol
Member AFCCE Member AFCCE Member AFCCE Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineening Consuliants
Complete Tower and Rigging Services

“Serving the Bewideast Industry
for aver 30 Years™

Box 807 Bath, Ohio 44210
(216) 659-4440

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcas! Engineenng Consullants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

Mullaney Engineering, Inc.
[ H R g

9049 Shady Grove Court
Gaithersburg. MD 20877
301.921-0115
Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
4226 SIXTH AVE. N.W.
SEATTLE. WASHINGTON 98107
{206) 783-9151: Facsimile: {206} 789-9834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Registered Professional Engineers
911 Edward Street
Henry. [Ninois 61537

(309) 364-3903
Fax (309) 364-3775

6847 EIm Si . McLean. VA 22101 f 704, 456-9765

STRUCTURAL SYSTEMS
TECHNOLOGY. INC
1 Cabox Goudy. PE
PRESIDENT
TOWERS. ANTENNAS, STRUCTURES
New Talt Towens. Exnsung Towen
Swudies. Analysin. Dewgn Modifications.
inspecions. Ereclion. Etc

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

P.0O. BOX 180312
DALLAS, TEXAS 75218
TELECOMMUNICATIONS (FCC, FAA)
CHARLES PAUL CROSSNO, P.E.
(@14) 3219140 MEMBER AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, RC.
525 Woodward Ave
Bloomfield Hills, MI 48013
(313) 642-6226
washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS, P.E.

Consulting Radio Engineer
Member AFCCE

/

OMMUNICATIONS TECHNOLOGIES INC.
BROADCAST ENGINEERING CONSLLTANTS

LAWRENCE L. MORTON
ASSOCIATES

1231 MESA QAKS LANE
MESA CAKS CAUFORNIA #3434

L ECORMayL ATWORS, EmGuinl | S

SELLMEYER ENGINEERING

Consulting Engineers

0. 3
Post Office Box 1888 Clarence M. Beverage LAWRENCAE“ !.;'H?\'RTON, PE. Mcl(l:nc:ya'lc":za .5575“9
Carson City, Nevada 89702 Lausa M. Mitraht T NEEAING i _542.
(702) 885-2400 P.0.Box 1130, Marlion. NJ 08053 MEMBER AFCCE =z AFmCCE
(609) 985-0077 - FAX: (609) 985-8124 (805) 733-4275 / FAX (805) 733-4793 mber
George Jacobs == AFCCE

BROADCAST CONSULTANTS
Applicanons e Inspections

Calt Toll-Free
(800) 969-3900
1515 N Court House Rd, Arlington, VA 22201

(301) 567-8800

& Associates, Inc.
Consulting Broadcast Engineers
Domestic & International
Member AFCCE

8701 Georgia Ave.
Suite 410

Silver Spring, MD
20910

Radio/Tv Engineering
Company

Serving Broadeasiers over 35 Years”

Association of
Federal Communications
Consulting Engineers
P.O. Box 19333
20th Sireet Station
Washington. DC 20036-0333
1202) 296-2722

PROFESSIONAL/SERVICE DIRECTORY RATES

52 weeks - 545 per insertion

26 weeks - $60 per insertion
13 weeks - $75 per insertion

There is a one time typesetting charge of $20. Call (202) 659-2340




Fatesy)

—ortunes

Appointments at Paramount Com-
munications Inc., New York: Ronald
Nelson, executive VP/CFO, elect-

ed to board of directors; Rudolph
Hertlein, VP, internal audit, spe-
cial projects, and Earl Doppelt, VP,
deputy general counsel, named se-
nior VP’s.

Sunta Izzicupe, director, motion
pictures for television, CBS Entertain-
ment, Los Angeles, named VP,

Ronald Neison

Sunta Izicupo

movies and miniseries, CBS Enter-
tainment Productions, there.

L.auna Newman-Minson, director,
variety/late night development, ABC
Entertainment, Los Angeles, signs
agreement to produce all forms of
prime time entertainment program-
ing.

Lauren Lazinsk, manager, events
marketing, Philip Morris, USA, New
York, joins CBS/Broadcast Group
there as director, special events, client
services,

Janine Smith, assistant general
counsel, Columbia Pictures Televi-
sion, Los Angeles, assumes addi-
tional responsibilities as VP, interna-
tional legal, business affairs.

John Weiser, account executive,
Columbia Pictures Television Distri-
bution, Los Angeles, named divi-
sion manager, western region,

Michel McQueen, reporter, Wall
Street Journal, New York, joins ABC
News there as correspondent.

Marcia Basichis, VP, programing,
Spelling Television, Los Angeles,
named senior VP.

Robert Lewis, director, production
estimating, MTM Television, Studio
City, Calif., named VP, production
estimating.

Kerry Carr, manager, internal au-
dit, Capital Cities/ABC, Inc., New
York, named VP, internal audit.

Michael Fister, director, world-
wide marketing, Turner Pictures,
Turner Broadcasting Systemn, Los

Kerry Carr

Angeles, joins ACI there as creative
director, marketing.

Peter Golden, VP, talent, casting,
Stephen J. Cannell Productions, Hol-
lywood, named VP, development.

Appointments at Fox Broadcasting
Company, Los Angeles: Kimberly
Wilder, publicist, Viacom’s Mon-
rel Williams Show, there, joins as se-
nior publicist; John Kroll, direc-
tor, corporate relations, E!
Entertainment Television, there,
joins as senior writer/copy editor.

Jack Williams, former chairman,
and chief executive officer, Spectacor
Broadcasting, Philadelphia, named
president/COO.

Gene Hill, VP, engineering, Multi-
media Broadcasting Company, Green-
ville, §.C., retires.

Appointments at WBRC-Tv Bir-
mingham, Ala.: Stan Knott, news di-
rector, named VP, news, and Bill
Lamb, general sales manager, named
VP, sales.

Rona Landy

Stephen Lukoskie, senior tax man-
ager, KPMG Peat Marwick, Char-
lotte, N.C., joins Bahakel Commu-
nications there as CFO.

John Fagan, traffic manager, |
Worldwide Television News, New

York, named manager, traffic and [
general services.

Karl Zedell, news director, KATU-

TV Portland, Ore., joins Audience Re-
search and Development, Dallas, as
senior account executive.

Elliott Stern, executive news pro-

Gu Zapoln
ducer, wTiC-Tv Hartford, Conn., joins

Visual Concepts, Bloomfield,
Conn,, as producer.

David Kerley, anchor, KING-TV
Seattle, joins KIRO-TV there in same
capacity.

Tony Ballew, assistant news direc-
tor, WKYC-TV Cleveland, named news
director.

Appointments at WCCO-Tv Minne-
apolis: John Lansing, news director,
KMOV-Tv St. Louis, joins as direc-
tor, news; John Culliton, VP, news,
named executive director, news,
public affairs.

Appointments at KTTV(TV) Los An-
geles: T.W. Miller, associate produc-
er, Fox Broadcasting’s ( news
magazine show, joins as creative di-
rector; John Frenzel, program ad-
ministrator, named assistant program
director.

Rick Prather, technical director/
editor, KTvX-Tv Salt Lake City, joins
Video West there as editor/director.

80 Fates & Fortunes
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Appointments at WOI0-TV Cleve-
land: Leah Schneider, intern, WNCX-
FM there, joins as national continu-
ity coordinator; Danielle Banks, part-
time production assistant, named
production technician.

Jim Robinson, VP, general sales
manager, TeleRep, New York, joins
wAUB-TV Cleveland as general

sales manager,

Larry Landaker, president/GM,
wEVU-Tv Fort Myers, Fla., joins First
Media Group, Coral Gables, Fla.,

as senior VP, marketing.

Frank Sparano, engineering oper-
ations supervisor, WPBT-TV Miami,
named operations manager, Comtel
Inc., there.

Peter Orne, president/'GM,
WRKD(AM)-WMCM-FM Rockland, Me.,

regional sales manager.

J. Marcus Wood, former station
manager, KVEW-TV Kennewick,
Wash,, joins KTVL-Tv Medford,
Ore., as sales manager.

Appointments at wCIB-TV Gaines-
ville, Fla.: James Martin, chief mete-
orologist, KGBT-Tv Harlington,

Tex., joins in same capacity; Keith
McKenzie, reporter, WHAG-TV Ha-
gerstown, Md., joins in same capaci-
ty; Pam Rickard, associate pro-
ducer-writer, news, WSVN-TV Miami,
joins as producer; Christy Ann

Day, producer, WUFT-TV there, joins
in same capacity.

Appointments at WTVF-TV Nash-
ville: Kathy Pozgar, sales team lead-
er, named national sales manager;
Kathy Peet, sales team leader, named
local sales manager; Greg Han-

The Association of
Independent
Television Stations last
week elected four new
members to its board of
directors for two-year
terms. They are (I-r):
Linda Cochran,
WSYT-TV Syracuse;
Sharon Moloney,
WXTX-TV Columbus,
Ga.; Patrick North,
KPHO-TV Phoenix;
Brooke Spectorsky,
WUAB-TV Cleveland.

Cochran

joins Seaway Communications,
Bangor, Me., as president.

James Murphy, research analyst,
Katz Independent Television, New
York, named research manager.

Amy Poffenbarger, sales assis-
tant, Katz Television, Seattle, named
sales executive.

Teresa Nichols, local marketing
manager, Birch/Scarborough, Dallas,
joins The Arbitron Co. there as ac-
count executive, Southwest television
station services.

Susan Sewell, manager, public re-
lations, American Association of Ad-
vertising Agencies, New York,

joins Network Television Association
there as VP, director, public rela-
tions.

Shelia Conlin, news producer,

NBC News Channel, Charlotte, N.C.,
joins WSYX-Tv Columbus, Ohio, as
assistant news director.

Mary Deliso, account executive,
WGGB-TV Springfield, Mass., named

Moloney North

kins, research director, named mar-
keting director.

Bon Frey, local sales manager,
KCTv Kansas City, Mo., named gen-
eral sales manager.

Andre Aldridge, sports reporter,
weekend anchor, KUTv Salt Lake
City, joins KNBC-TV Burbank,
Calif ., as sports producer/reporter.

Appointments at WFTV Orlando,
Fla.: Vanessa Echols, reporter/an-
chor, wSMv-TV Nashville, and
Joan Conley, weekend anchor,
WDTN-TV Dayton, Ohio, join as re-
porters.

Fred Sherman, VP, Mermill
Lynch, Reading, Pa., joins KYW-TV
Philadelphia as financial analyst.

Appointments at WSET-TV Lynch-
burg, Va.: Tom Dempsey, reporter/
anchor,wOWL-TV Florence, Ala.,
joins as weekend co-anchor; Dana
Fowle, reporter, named weekend
anchor.

Appointments at KSBW-TV Salinas,

Calif.: Todd Romero, sports director,
KJCT-Tv Grand Junction, Colo,,

joins as weekend sports anchor; Law-
rence Karnow, fill-in forecaster,
named weekend weather forecaster,

Rona Landy, general sales manag-
er, wLwT-FM New York, named VP,
station manager.

Liz Kiley, operations manager,
KBBT-FM Los Angeles, assumes addi-
tional responsibilities as VP, pro-
graming, operations, Evergreen Media
Corp., there.

Michael Disney, VP, general man-
ager, WIOD(AM)-WFLC-FM Miami,
Joins WCKG-FM Chicago in same
capacity.

Robert Green, station manager,

Spectorsky
WSB(AM)-FM Atlanta, joins WIOD(AM)
WFLC-FM Miami as VP-GM.

Ira Wechsler, executive VP, west-
ern division manager, HNWH Radio
Sales, Los Angeles, joins Banner
Radio there as VP, West Coast man-
ager,

Til Levesque, sales manager, Ban-
ner Radio, Los Angeles, named VP,
manager special sales, Banner Ra-
dio, New York.

Guy Zapoleon, program director,
KHMX-FM Houston, and national pro-
gram director, Nationwide Com-
munications there, leaves to form his
own radio consulting firm.

Dave Van Stone, director, contem-
porary formats, Pollack Media Group,
Los Angeles, joins KHMX-FM Hous-
ton as program director.

Michele James, program director,
WWSN-FM Dayton, Ohio, joins KLTR-
FM Houston in same capacity.

Appointments at WYNF-FM Tampa
Bay, Fla.: Steve Downs, program di-
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rector, WRKX-FM Fort Myers, Fla.,
joins in same capacity; Linda Stacy,

Cartoon Network there as director,

| June 22, 1970) died Aug. 16 of throat
on-air promotion. I

cancer at his home in Carlsbad,

sales manager, WFLZ-FM Tampa
Bay, joins as local sales manager;
Caron Fox, account executive,
WWRM-FM Tampa Bay, joins in same
capacity.

James Jensen, general sales man-
ger, WONE(AM)-WTUE-FM Dayton,
Ohio, joins WVUD-FM there as GM.

Don Weir, GM, KYSM(AM)-FM
Mankato, Minn., joins WPKR-FM Osh-
kosh, Wis., in same capacity.

Tony Odachowski, regional sales
manager, WMXV-FM New York, joins
WCTC(AM)-WMGQ-FM New Bruns-
wick, N.J., as general sales manager.

Harry Valentine, consultant, San
Francisco, joins WOWF-FM Detriot as
manager, programing, operations.

Gary Noe, assistant program man-
ager, WOWO-FM Fort Wayne, Ind.,
named program manager.

CABLE

Scott Sassa, president, Tumer En-
tertainment Group, Atlanta, named to
Turner Broadcasting System Inc.
board of directors.

William Bence, consultant, HBO
media relations, Los Angeles, named
director, HBO Pictures Publicity,
there.

Alicia O’Neill, VP, eastern sales,

Warner Bros. Domestic Television,
New York, joins HBO, New York,
as director, domestic sales.

Appointments at Lifetime Televi-
sion, Astoria, New York: Melinda
Fishman, VP, original program-

ing, West Coast, named VP, original
programing, development; Valerie
Schaer, VP, production, named VP,
current programing, production;
Mitchell Praver, VP, program acqui-
sitions, named VP, program acqui-
sitions, scheduling, planning; Lois Al-
exander, senior research analyst,
named manager, research.

Bill Dorman, executive producer,
deputy managing editor, CNN Busi-
ness News, New York, named cor-
respondent. Bill Tucker, supervising
producer, CNN Business News,
New York, named deputy managing
editor.

Hilary Miles, independent produc-
er, TNT and WTBS Atlanta, joins the

Murray Berkowitz, senior VP, di-

rector, independent sales, MMT Sales |

Inc., New York, joins TeleRep
there as VP, general sales manager.

Michael Alvear, media director,
Bigelow & Eigel, Atlanta, assumes
additional responsibilities as VP.

Robert Chenoff, account execu-
tive, Action Media Group, New York,
named VP, eastern sales.

Peter Roussel, former special as-
sistant, deputy press secretary, Presi-
dent Reagan, joins Taylor Neu-
mann, Houston, as executive VP.

WASHINGTON

Susan Thomas Platt, administra-
tive director, government relations,
National Association of Broadcast-
ers, named VP, operations, NAB Ra-
dio.

Ruth Domboski, marketing coor-
dinator, broadcast division, Associat-
ed Press, Washington, joins The
Media Institute there as director, com-
munications.

Sandor Horvath, deputy director,
Hungarian service, Voice of America,
named chief.

TECHNOLOGY

Appointments at IDB Communica-
tions Group, Inc., Culver City, Calif:
Howard Miller, VP/GM, East

Coast operations, New York, named
VP/GM; Bob Boxer, manager, au-
dio sales, Los Angeles, and Jill Jame-
son, manager, audio sales, New
York, named directors.

Shelton Goldstein, VP, sales, mar-

keting, Valiant, .M.C., Piscataway,
N.J., named president-COO.

Jefferson (John) Denson Hop-
kins, 73, former president, broadcast
division, Chris-Craft Industries

Inc., and board chairman, TeleRep
Inc., New York (BROADCASTING

Calif. Hopkins began his career at
KFIZ(AM) Fort Worth, Tex., as an
announcer (1938-40). He served in the
Army during World War II, attain-

I ing the rank of lieutenant colonel.

Hopkins served as VP-GM of
KFDA(AM)-TV Amarillo, Tex. (1953-
54); VP-GM, KTOK(AM) Oklahoma
City (1954-55); commercial manager,
KFIZ-TV Fort Worth, Tex. (1955),
where he was named president-GM in
1960. He became president-GM of
KCOP-TV Los Angeles in 1962. He was
named president, broadcast divi-

sion, Chris-Craft, in 1964, and elected
to its board of directors in 1969.
Chris-Craft formed TeleRep in 1969,
and Denson served as board chair-
man. He retired in 1975. Survivors in-
clude his wife, Sally Ann, one son
and five stepchildren. The family asks
that contributions be sent to Hos-

pice of the North Coast, 2380 Camino
Vida Roble, Street F, Carlsbad,

Calif. 92009.

Len Hensel,
66, former VP,
broadcast rela-
tions, Broadcast
Music Inc.,
died Sept. 16 of
cancer at his
home in Phoenix.
Hensel’s
broadcasting ca-
reer spanned

45 years and included eight years on
the National Association of Broad-
casters board of directors and eight
years as VP-GM of wSM(AM)-FM
Nashville and the station’s Grand Of
Opry. He graduated from Auburn
University in 1948, joined the sales
staff of Ziv Television in 1955 and
remained there until 1961, when he
joined WSM as general sales manag-
er. He was named VP-GM in 1973.
He was chairman of NAB’s Radio
Board in 1977 and also chaired the
NAB Clear Channel Group. Hensel
joined BMI as VP of broadcast rela-
tions in 1981, a position he held un-
til his retirement in 1987. Survivors
include his wife, Randy, and two
daughters. The family asks that contri-
butions be sent to Arizona Women-
sEmployment and Education, Inc.,
1111 North 1st Street, Phoenix,
Ariz. 85004, or Hospice of the Valley,
2601 East Thomas Road, Suite

100, Phoenix 85016.
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JEFFREY ALAN MARKS

tor of the Maine Broadcasting

Systern, station manager of
MBS’s wCsH-Tv Portland and presid-
ing chairman of the Radio-Television
News Director’s Association, is one of
those increasingly rare individuals
who has almost always known what he
wanted to do with his life.

‘‘As a kid I'd play the radio until
late at night listening to ball games,”’
recalls Marks. ‘“‘And when 1 was a
teen, like a sophomore in high school
or something, 1 used to hang out at a
local radio station [wLAP(AM} Lexing-
ton, Ky., where he grew up] until
they’d kick me out.”

He befriended an afternoon talk
show host (John Duvall, now general
manager, WLEX-TV Louisville) who
gave him his first job in the business—
transmitting a daily remote feed back
to the station, for which he received
about $15 a week.

Marks’s professional career started
while he was still in college, when he
served as reporter at WYLK(AM) in his
hometown of Lexington, Ky. After a
matter of months, he moved to com-
peting wLAP(AM). In 1975 he joined
WHAS-AM-TV Louisville, first as a ra-
dio reporter and then as an editorial
producer and, subsequently, as news
producer at the television station.

Marks describes his rise at WHAS-TV
to 6 p.m. news producer as ‘‘lucky’’
in a number of respects. ‘' At the time
{late seventies], the station had assem-
bled a good anchor team, and there
was a good executive producer to train
me. And the competition was weak.
We became a strong number one in a
short period of time.”’

Marks recalls his most memorable
story during his tenure at WHAS-TV. A
gas leak caused a series of explosions
that did major damage to a section of
the city. ‘It was a wonderful disaster
that you could have fun with because
nobody was injured seriously.”

Fun or not, the station’s coverage
was solid enough that it won a Colum-
bia Dupont award for spot news, **The
story taught me a lot about owning the
big story, and how to stay out in
front,”’ Marks says.

J eff Marks, corporate news direc-

In time, Marks decided he’d *‘done
just about ail you could in Louisville,
and it was pretty clear the news direc-
tor slot wasn’t going to up there any-
time soon.”” So in 1981, Marks began
putting out some feelers. WILA-TV
Washington took notice.

Initially, Marks was offered a news
producer job at WILA-TV, which was
looking to improve its standing in the
market. Although it was an opportuni-
ty to break into a top-

and 1 decided | had helped them all 1
could—and they decided they had
helped me all they could. So [in 1983]
I started looking for a news director
opportunity.”’

The opportunity came within a few
months. As it turns out, Marks got
more than he bargained for: instead of
getting one station’s news operation to
manage, he got two—Maine Radio
and Television Co.’s WCSH-TV Port-
land and co-owned WLBZ-Tv Bangor.
In 1989, he was given the additional
title of station manager at WCSH-TV.

There are efficiencies in having sta-
tions in two of Maine's three markets,
notes Marks. The stations have sepa-
rate staffs and do separate evening and
late-night newscasts. But they do joint
programs for the moming and noon
newscasts.

Marks has served on the RTNDA
board since 1985. One issue he has led
the charge on is journalistic ethics.
““It’s an issue that needs ongoing dis-
cussion in all newsrooms,”” Marks
says, because, at least in his view,
there are constant violations.

“‘Staging  [when

10 market, Marks
passed, deciding it
wasn’t worth uproot-
ing his family for a

lateral move, even to | lelecommunications, University says Marks. ‘‘Too
a larger market. of Kentucky, 1974; radio reporter, many young journal-

A few months later | WYLK(AM) and WiAPN) both ists are not taught’’
the executive produc- Lexington, Ky., 1971-75; radio that staging shouldn’t

er slot at WILA-TVo-
pened up. Marks was
offered the job and

this time accepted, v Washi sents an ethics
jumping from the ;;%1"_?3" ::::en': p;“h:g:i:', question as well, says
46th market to top | 1983; m. Roxanne Thompson, Marks, when stations

producer in the sev-
enth market. Marks
remembers being ‘‘a 13.
bit overwhelmed at

Corporate news director, Maine
Broadcasting System, and station
manager, WSH-TV Portland, Me.;
b. April 22, 1952, Minneapolis; BA,

reporter, WHAS(AM) Lovisville, Ky.,
1975-77; editorial producer, wHas-Tv,
1977-78, and news producer,
whas-Tv, 1978-81; executive news

June 26, 1987; children (by previous | 2ir
marriage): Serah, 15; Michael,

sources are coached
or prepped before an
on-air interview) is a
big problem to me,”’

be done. The grow-
ing video news re-
lease industry pre-

them  without
checking the accura-
¢y of statements in

first.””

Despite his best efforts, WILA-TV
was still in third place two years after
Marks joined the station. *‘WILA was a
revolving door for news managers,”’
he recalls. “‘It was a difficult cellar out
of which to climb, in terms of ratings
and esprit de corps. After two years
we were not coming out of the cellar,

them beforehand.
Marks also spends a fair amount of
time thinking about the TV news-
room’s future role in communications.
As he sees it, ‘‘news on demand’’—
providing viewers with news and in-
formation when they want it and not
just at certain scheduled times during
the day—is the key to the future for
television journalism. u
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AFFILIATES GETTING 162
ADDITIONAL MINUTES IN
‘CBS THIS MORNING’

BS announced it would give

affiliates eight additional min-
utes in each hour of CBS This
Morning as well as a 30-second
“opening” to the broadcast. The
additional time, two three-minute
and two five-minute cutaways,
could be used for commercials
as well as local news, although
Tony Malara, CBS TV Network
president of affiliate relations,
said anyone using the time just
for commercials would risk a
“conversation” with the network.

Malara said the new format
would begin QOct. 26, adding that
some stations, including some
CBS 0&0's, might not yet be
equipped to take advantage of
the new time. Affiliates already
have two four-minute cutaways
in the two-hour show. Currently,
about 100 affiiates program
newscasts before the show and
would, Malara added, have staff
on hand to fill the time with local
news.

Recently affiliates in Atlanta
and Detroit dropped the morning
show in favor of their own locally
produced shows., Malara said
last week that CBS has just
signed wGPR-TV Detroit to pick up
CBS This Morning; it already
found a home for the show in
Atlanta on wTLK-Tv. Both stations
are UHF independents.

Asked what wouid be changed
in the network portion to accom-
modate the local inserts, Malara
responded; “Certainly we plan to
keep all the features. | suppose
you could say the editing might
be different, the writing tighter

I NSS POCKETPIECE

the week ending Sept.6. Numbers represent

1. WheeiOfFonuna 11.2/222/'97
2, Jeopardy ... reenreon. 9.6/215/92
3. Star Trek.. .9.8/242/8%

4. Oprah Wlnhe-y Show...o..
5. Entertalnmant Tonight.....
6. Marrled...With Children....
7. Current Affelr..
8. Inslde Edﬂlon -
9. Coaby Shw... -
10. Nat't Googmphic 8alg
11. Donahue ... rS"
12. Wheet Of Fonuna-wknd e 5. 317675
13. Sally Jessy Raphael..............5.2/211/98

14. WKRP In C\nc|nnatl............. ...5.1/236/98
15. Worldviston ... 4.7/144/93

(Nieisen’s top ranked syndicated shows for

aggregate rating average/stations™ coverage)

| Duchossois Communications Co.

| sold KQPT(FM) Sacramento, Calif., to
Brown Broadcasting Co. for $7
million cash. Duchossois also owns
KJYK(AM)-KKLD(FM) Tucson, Ariz.;
WHFS(FM) Washington and KGLL(FM)
Greeley, Colo. Station will join
KXOA-AM-FM as Brown's second FM in
Sacramento; it also owns KKNW(FM)
Seattle, and KPOP(AM)-KGB-FM San
Diego, KkSF(FM) San Francisco and
KYNO(AM)-KJFX(FM) Fresno, all Califor-
nia. Broker: Blackburn & Co.

! wxBm-Fm Milton, Fla. (Pensaco-
la), was sold by WXBM Inc. to June
Broadcasting Inc. for an estimat-
ed $4.5 million. Seller is headed by

i
"

WXBM-FM station manager Lou Ma-

'I'RACI(IHG SYHDICA'I‘IOH'S NEWCOMERS

or its third week in first-run syndication, Carsey-Werner Distribution’s

You Bet Your Life continued on a slight pattern of erosion in the
Nielsen metered markets, going from a debut-week 6.9 rating/14 share
(NSI, Aug. 31-Sept. 4) to a second-week 5.9/12 to a 5.6/12 for the four
days ending Sept. 17. The decline represents a 19% ratings erosion
since its debut; however, You Bet's 6/13 three-week average (NS}, Aug,
31-Sept. 17) is still just slightly ahead of its lead-in programing (5.2/11)
and May 1992 time period averages (6.0/12).

One of the more surprising stories is that the Fox Children's Network's
revamped two-hour weekday block outscored Buena Vista Television's
syndicated two-hour Disney Afternoon block for the first four days of last
week, a first since FCN's conception two years ago. The new Batman
animated series anchored the FCN block with a top-rated 4.5/11 four-day
average last week (Sept. 14-17), followed by Tiny Toon Adventures’
3.9/11, Tom & Jerry Kids' 3.0/9 and Merrie Melodies’ 2.6/9. Topping the
DA block was newest spoke Goof Troop, with a 3.7/10 average.

Other highlights from syndicated MarkeTrak reports:

@ Star Search triggered in 13 metered markets last week with a 3.5/7
average, a somewhat disappointing start given the fact that it is dropping
4 share points from its lead-in programing and is 3 share points behind
October 1991 levels. @ Genesis Entertainment’s late fringe Whoopi Gold-
berg talk show started out fairly strong with a 3.6/10 debut average {Sept.
14), but continued to trail off each of the three subsequent days (2.9/8,
2.7/8 and 2.3/7). Whoopi's 2.9/8 four-day average, however, is holding
even with its lead-in programing (3.6/8), but is down down 5 share points
from October 1991. ® Warner Bros. Domestic Television Distribution’s
Murphy Brown triggered in off-network syndication with a 5.7/11 average,

with a littte difference pace. ||| holding even with its lead-ins (5.5/11) and bettering the May 1992 (9
Nothing is being dropped.” ~GF | share) and October 1991 (10 share) time period levels. —MF
L o 1
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ERIC SEVAREID REMEMBERED BY COLLEAGUES, FRIENDS

CBS News veterans turned out in force last Wednesday at a
| memorial service for Eric Sevareid at Washington's National
Press Ciub. The CBS newsman died of cancer July 9 at age 79.
Pictured at a reception following the service are: (I} Richard
Salamt, former CBS News president; {center, I-r): Howard String-

er, president, CBS TV Network,; Walter Cronkite, former anchor,
CBS Evening News, Bill Leonard, former president, CBS News,
and (r): Sevareid’s widow, Suzanne St. Plerre, and CBS Evening
News anchor Dan Rather, who described Sevareid as *‘The Great
Northern Star, the big, bright, quiet one.”

| hack, who will retain his position
there. Buyer is subsidiary of Calen-
der Broadcasting, headed by Phil
Giordano, which also owns
KBFM{FM) McAllen-Brownsville, Tex.,
i and wBLx-AM-FM Mobile, Ala. Bro-
ker: Media Services Group.

| Time Warner Cable sold its
42.5% interestin 94,000-sub-

| scriber Denver cable system

. Mile Hi Cablevision valued at $80
million to a minority partnership
headed by Robert Johnson, founder

‘ of Black Entertainment Television.

| Because of the minority status, Time
Warner will receive a tax cerificate
from the FCC allowing the company

‘ to defer federal income tax on the
transaction if the proceeds are rein-
vested in Jike-kind properties.

l The TV station representatives
that have gotten together to create
an electronic data exchange sys-
tem to link themselves, ad agencies
and stations still have not figured

out just who is going to pay for it. If the
project proves to be “fairly inex-
pensive, the reps will pay for it. If it's
expensive, we'll have to open it up

to all the parties that will benefit from
it,” says Tom Olson, president of
Katz Communications, who is leading
the group, which includes all the
major rep firms. The reps’ plan was
endorsed two weeks ago by the
American Association of Advertising
Agencies’ media policy committee

Broadcasting Sep 21 1992

1

(“In Brief,” Sept. 14). Olson said the
group expects vendors to submit
proposals—including cost esti-
mates—Dby the end of the year.

| One aspect that will not be part of the

system is the submitting or re-
questing of advertising avails elec-
tronically. That subject had been a
source of disagreement among the
reps for some months.

SPI Holdings, parent company of
pay TV provider Spectradyne, filed a
prepackaged bankruptcy and

plan of reorganization last Thursday
in Delaware. SPI, which special-

Former FCC Chairman Richard Wiley (r)
was awarded The Media institute’s first
Freedom of Speech Award. Making the
presentation at a Washington dinner last
Tuesday (Sept. 15) was Media Institute
President Patrick Maines. Wiley was spe-
cifically recognized for his efforts on be-
haif of commercial speech.

izes in serving the hotel industry, has
proposed to exchange existing

debt and preferred stock for common
stock and lower-yielding debt. The
plan also calls for an additional $25
million cash infusion from an inves-
tor controlled by Marvin Davis, whose
stake in SPI would still decline to
36%. SPI President Al Jerome said
the company'’s cash flow has in-
creased over the past two years, with
future growth promised by new

plans that include the creation of “ad-
vertising opportunities™ to reach

hotel viewers.

Scripps Howard Broadcasting
unexpectedly announced the early
retirement of President-CEQ
Richard J. Janssen. Lawrence Leser,
president-CEQ of parent EW.
Scripps Co., will add titles held by
Janssen, age 56. A spokesperson
said an executive to oversee broad-
casting operations will likely be
named in the future.

Multimedia Entertainment’s syndi-
cated Rush Limbaugh debuted to
fairly strong sampling last Mon-
day with a 2.6 rating/11 share me-
tered market average (NSI, Sept.
14) but fluctuated the following three
days by turning in 2.2/9, 2.1/8 and
2.4/10 averages. Aush’s four-day
2.3/10 average was a share point
ahead of lead-in programing (2.6/9),
but two points below October 1991

( time-period levels.

|

—
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Selorials

THERE HAS TO BE
A BETTER WAY

ne thought keeps bobbing up as we watch the

contending behemoths of broadcasting and cable

wrestle down to the wire on a cable bill: How can
we avoid another two years like these last two? How
diversionary they’ve been to all in both industries, ex-
pending political and real capital, keeping both away from
more fruitful minding of the stores. It’s too soon to say all
was to no avail, but that may well be the outcome.

And what if the bill passes? Cable will be in court in a
Denver minute, contending that must carry and program
access (at least) are unconstitutional. Given a possible or
even probable stay during the legal pursuit, that will add a
year or two more to the process. In the meantime, armies
of consultants will be engaged to advise on retransmission
consent negotiations neither industry knows how to ap-
proach. Disruption will be the order of the day. And night.

Fair enough, in the name of progress. But is this the
only way for these two industries to work out their prob-
lems? Surely not. If there is a next time, both cable and
broadcasting should put their best efforts forward to nego-
tiate a compromise. It may be a while before either is
prepared to talk to the other, but it's our bet that states-
manship can succeed where fixed bayonets may have
failed.

THE PEN IS MIGHTIER
THAN THE CHISEL

HDTYV implementation timetable in stone, but to use

a pen, and keep the White-Out handy. Its decision to
introduce more flexibility into the mix and build into the
process a number of opportunities for review and adjust-
ment, is the better approach and reflects an appreciation of
the fate of even the best-laid technological plans. The
NAB, still believing that broadcasters’ feet are being held
too close to the fire, vows to hold the commission to its
word that the timetable will be adjusted as ‘‘marketplace
and financial realities dictate.”” So do we.

The history of advanced television has been anything
but a straight road. Up until very recently, an analog
system was going to be the ticket to the show (anybody
remember the CBS color wheel?). In one popular scenar-
io, everyone was going to stay on-channel and get the
extra bandwidth from a supplemental sideband system.
Along comes digital compression and, in a wink, ana-

T he FCC has apparently chosen not to carve its

log—at least in the U.S.—appears headed for the three-
for-a-dollar, eight-track tape bin of history.

Not only does flexible implementation take into account
the pace of technological innovation, perhaps most impor-
tant, it factors in the ‘‘hardship’’ (the FCC’s appropriate
word choice) of broadcaster conversion to a new system-—
an investment of as much as $12 million per station over
several years. The last thing broadcasters need is to be
caught in an expensive switchover when a better mouse-
trap is sprung. Yet another reason is that, while HDTV is
the popular monogram of the moment, digital compres-
sion and the multichannel, multiple revenue stream possi-
bilities of scalable TV are also inviting and should not be
factored out of the equation.

For all these reasons, flexibility is a welcome ingredient
in HDTV implementation. Indeed, nothing could be more
welcome than for the marketplace to demand HDTV soon-
er, rather than later.

HERE WE GO AGAIN

a meeting with the courts over indecency. The com-

mission last week proposed rules to narrow the har-
bor for such programing to midnight-6 a.m. following
Congress’s passing a law to that effect. The FCC hopes
between now and the February date by which the rules
must be formulated to gather evidence justifying the nar-
rowing. As with the 24-hour indecency ban, Congress
chose not to deal with such technicalities as unconstitu-
tionality, but the FCC must build a record in a few months
that it has been unable to build in the more than half a
decade since it tried to narrow the harbor in the days of the
Meese commission. Once again, Congress has asked the
commission to make bricks without straw.

T he FCC last week began its inevitable march toward

Drawn for BROADCASTING by fack Schmidt

“‘Bad news. The guy on ‘Moneyline’ asking for advice on
bankruptcy is the GM."”’
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Just 160 of prime time to get our recruiting message out.

Because more than ever before, it's a message that
deserves to be heard.

The National Guard makes up about one-half of our
nation’s combat forces. And we need men and women
to help keep us strong-ready to protect your community
and defend your country.

It's a commitment that takes dedication. Guardsmen
give at Jeast two weeks a year and two days every month
to the Guard—and to you. Is a minute of your time really
too much to ask?

Run our spots whenever possible. And if you can’t
spare a minute, we'll settle for :30. Even :20 or :10.

To obtain free dubs of Air and Army National Guard
PSAs write: National Guard Bureau, Advertising
Distribution Center, P.O. Box 1776, Edgewood, Maryland
21040, Attn: SMSgt Pat Campbell.

kional
=quard

Americans at thewr best.

A1BR21092



The Five Most Trusted Words
In Broadcast News...

“"According To The Associated Press.”
When news breaks, your station's reputation is on
the line. So turn to AP for accurate, up-to-the-minute
coverage of news as it happens.
Only AP has bureaus in all 5o states and every major
international city. That means more reporters closer to

the source, for firsthand coverage and fast delivery.
Give your listeners the news

and information you can trust.
Call 800-821-4747.

Radio’s Most Reliable Resource.




