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Join us this Easter.

A first-ever simultaneous
Easter celebration from
Jour continents.

E

{ Easter Alive
/ ’Round the World
A April 11

on ABC-TV
Production by il The Lutheran Church-
Hubbard Broadcasting/KSTP-TV = Mi i Svnod

Satcllite expertise by CONUS LI AL

Network feed provided by ABC 6,100 U.S. congregations * 2.6 million members
16 the National Coundil of Churches partners in 43 countries

k¥% 3=DIGIT 554
1~ RAUP APRG3 BROT7?

BREUKLYN CENTE MN 55430



Wvx cleared the way with
picture-perfect backhaul.

When Hurricane Andrew blasted ashore.
high winds and rain knocked out virtually
all communication finks in South Florida
and made news transmission by satellite
nearly impossible. That's when Fox. ABC
and CNN called Viwx. They knew that even
in an emergency, our fiber-optic television
transmission system is a perfect complement
to satellite news transmission.

Nothing handles point-to-point
transmission as quickly and conveniently
as the Vivx system. And once you're
connected to it, you can access the system
with a single phone call, transmitting 3

broadcast-quality picture in total
security — at a rate that’s competitive
with satellite transmission.

Vywx frees up one of your
most valuable assets.

For most stations, the satellite truck s the
only way to get a signal back to the
network or to another siation. And while
the truck’s tied up transmitting backhaul,
It can't cover anything else that might be
breaking in your market.

With a connection to the Vivx
fiber-optic system. you can send point-

| When Andrew hit,
the trick was to keep news feeds
to the broadcasters high and dry.

to-paint or point-to-multipoint
transmissions to any other ¢ity or cities
on the system. Meanwhile, your
sateflite truck is freed up for other news
assignments.

Find out about getting
connected today.

[fyou'd like to know more about Vv
and how we can help you maximize your
news-gathering assets, call I-800-324
8686 for our brochure and Decision Kit.
find out for yourself how to get
connected to our system and how Vivx
can significantfy enhance your news
department’s capabilities.

So call Viwx today. Because in
the news business, it's never too soon to
establish reliable connections.

Vyvx

Tulsa Union Depot
Fast First Street

Suite 200

Tuisa. Qlahoma 74103
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SOUTHWESTERN BELL MAKES FIRST
RBOC CABLE ENTRY FOR $650 MILLION

Announcement of purchase of two Washington, D.C .-area systems from Hauser
Communications gets positive reaction from both telco and cable industries

By Rich Brown

outhwestern Bell Corp. sent
shockwaves through the media
business last week with its plans
to purchase two major Washington,
D.C.-area cable systems. If complet-
ed, the $650 million deal will repre-
sent the first Bell company purchase
of a U.S. cable operator.
Cable stocks leapt upwards in the

| wake of the news. Speculation was

rampant that the nation's profitabie
telephone companies could be ready
buyers for other cable systems
around the country. And it painted a
picture of the future that would appar-
ently allow cable systems to continue
competing with the video dialtone ser-
vices of tomaorrow.

Of particular interest to cable bro-
kers and system owners was the price

of the deal, which represents about
10 times cash flow. Privately owned
seller Hauser Communications Inc.
stands to make about $2,800 per sub-
scriber on the systems' 225,000 sub-
scribers. Southwestern Bell officials
said the price was based on the aftlu-
ent nature of the subscriber base.
“People need to get away from this
dollar per subscriber analogy, frank-
ly,” said Stephen McGaw, associate

NBC STORY

By Geoffrey Foisie
and Sharon Moshavi

GOES UP IN FLAMES

week over a rigged crash test sent

shock waves through the journalistic
community and left the network trying to
control the damage to its news operation.

NBC agreed to pay General Motors $2
million and broadcast a lengthy on-air apolo-
gy to settle a defamation suit involving a
Nov. 17 Dateline NBC broadcast (see page
9), but the real cost was to the network’s
credibility.

The consequences for those involved in
production of the "Waiting to Explode” piece
on GM is unclear. NBC executives were
huddled at a business retreat in upstate New
York late last week. Morale at the network
and particularly among Dateline staffers was
low, and the fate of segment producer Rob-
ert Read and Dateline executive producer
Richard Diamond were in question.

Still, many doubt that any senior NBC

Continues on page 8

T he collision between NBC and GM last

. : . e o
More smoke than fire. The rigging of a crash test of GM trucks backfired
on NBC last week, which issued an on-air apology for its Nov. 17 Dateline
NBC piece as part of its settlement of a defamation suit filed by GM.
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Hauser Chairman-CEO Gus Hauser, with company President John Evans, reportedly
controls 100% of the Arlington system and 80% of the Montgomery County system.

director of corporate development for | same market would likely provide

Southwestern Bell. “In these particu-
lar markets, the people have very
good demographics.

According to Southwestern Bell
data, residents of the areas served by
the two systems—Montgomery Cab-
levision Limited Partnership and Ar-
lington Cable Partners—represent the
fith and sixth highest per capita in-
come in the country.

Southwestern Bell also has experi-
ence in the Washington market as a
long-time provider of celiular phone
service. The company offers cellular
phone service in areas around the
country representing a total popula-
tion of about 35.7 million and includes
Chicago, Boston, Dallas-Fort Worth,
St. Louis, Baltimore, Kansas City, San
Antonio and Cklahoma City.

McGaw said owning a cable system
and a celluiar phone operation in the

some potential marketing synergies.
McGaw would not say whether South-
western Bell would focus on acquiring
additional cable systems in markets
where it already owns cellular phone
operations, but he did leave open the
possibility of acquiring additional ca-
ble systems and said the company
likes to focus on major markets.

“We don’t have a game plan on a
number of subscribers we have to get
t0,” McGaw said of the company's
cable acquisition plans. “As opportu-
nities present themselves, we'll con-
tinue to take a look at them.”

Before the deal with Hauser Com-
munications can be compieted, it will
have to clear a number of regulatory
hurdles. Bell companies are permitted
to own cable systems outside areas
where they provide local exchange
telephone service (Southwestern Bell

serves Arkansas, Kansas, Missouri,
Oklahoma and Texas). But Bell com-
panies are not permitted to provide
long-distance service and therefore
Southwestern Bell will have to obtain
special permission to receive satellite-
delivered cable programing from U.S.
District Judge Harold Greene. Under
the same long-distance restrictions,
Southwestern Bell will have to get
permission in order to provide service
to the entire Montgomery County sys-
tem, which serves two different court-
designated local access transport ar-
eas,

Approval of the deal will also have
to come from the FCC and local fran-
chising authorities. Southwestern Bell
officials said the deal is not expected
to be completed until some time after
July.

“We don't see the regulatory hur-
dles as major problems,” said
McGaw. He said there will be plenty
of time prior to the closing of the deal
to seek approval from the local fran-
chise authorities, neither of which has
yet received the required application
for transfer.

“The challenge is going to be in-
quiring into a company that doesn't
have a track record other than in the
United Kingdom and Israel,” said Rob
Farr, Arlington’s acting cable adminis-
trator. Southwestern Bell owns and
operates cable TV systems in the UK
and has interests in cable TV systems
in israel, representing a total of ap-
proximately 1.6 million homes.

In the event Southwestern Bell
closes its deal with Hauser, McGaw
said the Bell company has no specific
plans for implementing personal com-

IRVING NAMED TO TOP NTIA POST

resident Clinton late last Friday tapped House Tele-

communications Subcommittee aide Larry Irving to
head the National Telecommunications and Informa-
tion Administration.

As administrator of the Commerce Department's
telecommunications policymaking arm, Irving will hold
the rank of assistant secretary.

lrving, 37, emerged several weeks ago as the lead-
ing candidate for the post (BROADCASTING, Dec. 14,
1992). He served the Clinton transition as a telecom-
munications adviser to the economic policy team
headed by Robert Reich, now Secretary of the Interior.
He aiso staffed Clinton's economic conference in Little
Rock, Ark., last December.

“l can't think of anybody who knows the issues
better,” said Jim Hedlund, president, Association of
Independent Television Stations.

“To the extent they want to elevate NTIA, they need-
ed to put a player in the job and they did so,” said
Martin Franks, CBS Washington vice president.

“From the telco standpoint, he is well acquainted
with the issues and the players and brings informed
presence to the office,” said Ward White, president,
United States Telephone Association.

Irving has been integrally involved in most telecom-
munications legislation since joining the telecommuni-
cations subcommittee in 1987.

He was a major force in the drafting and passage of
the 1992 Cable Act, a triumph that earned him the
respect of some, but the resentment of many cable
operators who must cope with the act's regulations.

Prior to joining the subcommittee, Irving served four
years on the personal staff of the late Representative
Mickey Leland (D-Tex.). —HAJ
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munication systems (PCS) and alter-
nate access on the cable systems.
However, he said he wouid not rule
out the possibility of providing tele-
phone services through the systems
at some point in the future.

"If it makes sense, then we'll do it,”
said McGaw. "We decided to do this
transaction based on cable and not on
other services.”

Meanwhile, fellow regional bell op-
erating company Bell Atlantic has al-
ready applied for authorization to con-
struct an experimental video dialtone
system in the Washington area. Bell
Atlantic Information Services Presi-
dent Art Bushkin issued a statement
last week saying that the Southwest-
ern Bell purchase was no surprise.

"Anyone with more than a passing
knowledge of these industries fully
understands that entry into the market
is virtually wide open,” said Bushkin.
“It is high time to discard the fiction
that anyone has a stranglehold on a
particular market. It is time for the ob-
solete restrictions of the AT&T con-
sent decree and the Cable Act of
1984 to fall.”

Jones intercable Chairman-CEO
Glenn Jones, who said he has had
various exploratory talks with telcos,
as have many other MSQ's, said he
embraced the news of the Southwest-
ern Bell-Hauser deal.

“It clears up some of the conceptual
clutter in the marketpiace that we only
need one big pipe into the house,”
said Jones. “They see a viable eco-
nomic world with two big pipes.”

Others in the cable industry last
week also appeared to be embracing
news of the Southwestern Bell-
Hauser deal. National Cable Televi-
sion Association President James
Mooney issued a statement reading in
part: “Speaking personally, and re-
serving final judgment until we see the
details, I'd be surprised if the cable
industry opposed this deal.”

The two systems represent the re-
maining cable operations owned by
Hauser, which last year sold systems
near Minneapolis and St. Paul. The
Washington-area deals should prove
lucrative for company Chairman-CEQ
Gus Hauser, a longtime cable execu-
tive who previously ran the Warner
Amex systems and was a vice chair-
man of the NCTA board. Together
with company President John Evans,
Hauser reportedly controls 100% of
the Arlington system and 80% of the
Montgomery system. a
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NOW THERE
ARE FOUR

NHK pulls Narrow-MUSE
from HDTV contention

By Randy Sukow

he long-held assumption that

the FCC's high-definition televi-

sion transmission standard wili
be all-digital became official last week
when the last analog-based system,
Japan Broadcasting Company's
(NHK) Narrow-MUSE, bowed out of
contention.

But a four-day meeting of a special
panel of the FCC’s Advisory Commit-
tee on Advanced Television Service,
leading TV engineers were unable to
settle an undisputed front-runner to
recommend to the full advisory com-
mittee, which meets Feb. 24.

Absent some consolidation among
the remaining proponents, the advisory
committee’s most likely alternative is to
approve a new round of laboratory
tests for all four at the Advanced Televi-
sion Test Center in Alexandria, Va.,
which would delay selection of a final
system until late this year.

The panel was divided into three task
forces on technology, spectrum char-
acteristics and economics. There were
no clear winners in any area among the
four systems—two proposed by a con-
sortium of General Instrument and the
Massachusetts Institute of Technology;
one by a consortium of Zenith and
AT&T, and one by a consortium of
NBC, Thomson, Philips and the David
Sarnoff Research Center.

The technology task force saw the
most activity as it sought to compare
the systems’ audio and video test per-
formances. By week's end, the group
approved a performance grid outlining
strengths and weaknesses according
to 10 major criteria. While some sys-
tems tested better than others in cer-
tain criteria, “there does not appear to
be one system that has a clear advan-
tage in all areas,” said PBS engineer
Mark Richer, chairman of the technol-
ogy task force.

NHK removed Narrow-MUSE after
the panel found what was considered
a fatal flaw, interference test results
vastly inferior to results of the four
competing all-digital systems. ]

TOP OF THE WEEK N

JAMES QUELLO: THE FCC'S
‘REPORT AND ORDER’ CHAIRMAN

Cable, fin-syn deadlines crowd interim chairman

A nyone who sees James Quello’s appointment as interim chairman of
the FCC as merely a “reward” for some 19 years’ service at the
commission and another 27 in the broadcasting industry are only looking
at half the picture. It is also a heavy responsibility.

The 78-year-old Quello will likely only serve as chairman for a few
months, but those will be some of the more intensive months the FCC
has seen for some time. During that time, the FCC must produce a
volume of new rules regulating cable television and rewrite the financial
interest and syndication rules. Both will strain agency resources and
tempers.

Quello took time from his first full week at the helm to discuss his
agenda with BROADCASTING editors Harry Jessell and Joe Fiint. Quello
says he will preside over a "report-and-order” FCC—no “caretaker” he.

On the other hand, he says, he will not advance any “contentious”
items that would add to the cable and fin-syn load. That means, he says,
no action of relaxing the TV ownership limits or the prime time access
rules.

Quello succeeds Alfred Sikes. Due to his departure and Commissioner
Sherrie Marshall's recusal from broadcasting and cable issues,

Continues on page 34
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CREATING STANDARDS.

For nearly half a century, Sony has helped pioneer state-of-the-art technology

for the electronics industry. And we've always tried to make sure our
technologies are as reliable and practical as they are innovative. As a result, we've
paved the way for breakthrough formats such as Betacam? D-1 and D-2,
which have quickly become accepted as broadcast industry standards. At Sony,

we realize that innovation 1s only useful when 1t works for you.




¥
¥

"y \

!
i
i

O
0 m
@© “s“ia

>

=
L
Q

mPUl’,Cf‘PECK
AT ety

I
STANDARD

] e ga2e2008y
i AUDIO LNE OUT 525 625
CHANNEL CONDITION

/77
AT
S OOF ffﬂ:.?_g i‘-"g'i.:.'?:h.

34

SYSTEM  SERVO CF MODE REMGTE

O -

© 1987, 1391,50ny Corporatior

TUP

REC INH! CONTROL _BE

PREROLL SEAARCH







CAPTURING MORE THAN IMAGES.

At Sony, we design, develop and introduce technology that responds

to the needs of the production and broadcast marketplace.
With formats from U-matic® to D-1. And technology from Trinitron®
to CCD imaging. And while we're honored to be recognized
for addressing the needs of the industry, the best reward is knowing

our customers are equipped to achieve their finest work.
q




WORKING DAY AND NIGHT.
YEAR AFTER YEAR.

Thanks to a rigorous quality assurance program—in which

every product undergoes as many as three different

quality control checks—you can rely on Sony products to

work right out of the box. We'll even go so far as to
customize your Sony product or system to your specific
needs. And, of course, you can count on Sony to keep on

working 24 hours a day—day in and day out.
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PUSH-BUTTON SERVICES.

No one services customers like Sony. Our 24-hour technical
support and trained engineers in 48 countries ensure customers’
satisfaction —around the clock, around the world. We also provide a variety
of maintenance programs, as well as technical seminars,
on-site. training, and bulletins on the latest technological developments,
to help you maximize the full potential of your Sony products
and systems. And the Sony Video Institute offers a full range of programs

and production courses to help further your career development.







Photo courtesy of NASA.

FocusING ON THE FUTURE.

At Sony, we think about the past, the present and the

future every time we design a product. We backproof products

to make sure new components are compatible with existing
technology. And with an ongoing commitment to research and
development, particularly in the area of digital,

we're working to develop solutions for the future. Now.




INNOVATION AT WORK.

When you buy from Sony, you're not just buying a product,

you'e investing in a company. A company built on the notion

that innovative technology can help businesses grow and
succeed. A company with a long history of standing behind
its products. A company with a proud record of looking
to the future. A company that offers total systems solutions.
Extraordinary depth of service and support. And the
wotld’s most complete line of audio and video equipment for

the broadcast and production industry.

In short, you're dealing with a company that can provide
you with everything you need, including the peace of mind of
knowing that we will stand behind our products.

At Sony, we understand that you're not simply
buying a product, you're investing in the future. You're investing
in innovation at work. And that’s a commitment

we take very seriously.

©1993 Sony Co tion of America.
All rights rescrv:xon

Sony, Betacam, U-matic and Trinitron
are trademarks of Sony.

SONY.

Sony Business and Professional Group
3 Paragon Drive
Montvale, NJ 07645-1735




TOP OF THE WEEK

JACKSON INTERVIEW A THRILLER FOR ABC

‘Gloved one’ gab with Oprah helps power network to sweeps lead

By Steve Coe

highest-rated night of

hen the queen of talk met the
king of pop last week the rat-

ings result was more a coro-

nation than a competition.

ABC recorded a huge Wednesday
night win for the first full week of the

February sweeps. Oprah Win-
frey's live 90-minute interview
with the reclusive Michael
Jackson, at his home, was
viewed by an average 36.5 mil-
lion households, making it the
fourth most-watched entertain-
ment program rated by Nielsen
since 1960. In fact, the inter-
view was more than 12 rating
points higher than the highest-
rated Barbara Walters’ special,
which garnered a 27.8/43 in
1981,

The program averaged a
39.3 rating/56 share at 9:30-11
p.m., making it the highest rat-
ed entertainment special since

NBC's The Bob Hope Christmas Spe-
cial on Jan. 14, 1971. ABC estimates
that 90 million viewers tuned in to all
or panrt of Michael Jackson Talks... To
Oprah. It was the first television inter-
view for the entertainer in 14 years.
Thanks to the program, as well as two
episodes of Home improvement at 8
p.m. and 9 p.m. and an episode of
The Wonder Years sandwiched in be-
tween at 8:30 p.m., ABC averaged its

since 1983.

by

- -8 7

Oprah made ratings history last week with her live inter-

view with the reclusive Michael Jackson.

tantly, ABC's Woednesday

sured sweeps.

programing

The lineup dwarfed the other net-
works with ABC's 28.6/42 from 8-11
p.m. almost tripling CBS's second
place 9.9/14. Fox's came in third at
9.3/13 (from 8-10 p.m.) and NBC last
with a 9.2/13 average. More impor-

helped jump the network ahead of the
other networks in the sweeps racé in
both the Arbitron-and Nielsen-mea-

Through last Thursday night, in the
Arbitron-measured sweeps, which be-
gan on Wednesday, Feb. 3, ABC is
ahead of second-place CBS by 1.0
rating point and ahead of NBC and
Fox by 2.2 and 5.4 points, respective-

ly. According to Nielsen, which began
its measurement a day later, on Feb.
4, the gap is 6/10 of a rating point over
CBS and 2.1 and 5.3 points over NBC
and Fox.

The Oprah interview was just one of
several high profile shows served up
last week. CBS's Andy Griffith Show
Reunion atso aired Wednesday
night and averaged a 12.2/18
at 8-9 p.m. but fell victim to a
special airing of Home Im-
provement at 8 and The Won-
der Years at 8:30. The two
comedies averaged a 13.7/21.

NBC was set to make a
move on Friday night, against
ABC's "TGIF" lineup and
CBS’'s new series schedule,
with the airing of Fallen Champ:
The Untold Story of Mike Ty-
son.

On Sunday night, all three
of the big broadcast networks
were scheduled to do battle,
with each offering highly pro-
motable programing from 9 p.m. to
11 p.m. CBS was all set to present
the first part of Queen, the continua-
tion of Alex Haley's autobiographical
series. ABC offered the broadcast
television debut of “Dick Tracy,”
starring Warren Beatty, and NBC
countered with Lucy and Desi: A
Home Movie, featuring never-before-
aired home videos of the famous
couple at home. L]

TOWN HALL SCORES FOR LOCALS E'-:

t may not have been Oprah and Michael, but
President Clinton’s town-hall meeting from De-
troit earlier the same night was a ratings success
of its own. On wxyz-Tv Detroit, the show easily
won its time period with a 33.7 rating/44 share,

according to Arbitron metered ratings, and did well § 8

according to Niefsen numbers, kOMO-Tv Seattle
won its slot with a 14.5/28, wse-Tv Atlanta was
number one with 17.3/24 and wrLG(Tv) Miami ran a
close second at 16.5/23. The four stations shared
production costs, and at least 30 other stations,
CNN, C-SPAN and National Public Radio picked
| up the feed. At right, nine-year-old Rochelle Pen-
rod of Edmonds, Wash., asks what the President
will do to ensure a drug-free America.

|
l in the three cities that participated via satellite:

-JG
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NBC

Continued from page 3

News executives will pay a price for |

the breach of journalistic ethics.

Affiliates, former NBC News execu-
tives and others agreed the rigged
Dateline demonstration damaged not
only NBC News but its affijates and
the reputation of television news oper-
ations everywhere.

Former NBC News executives say
the network should never have found
itself in such a situation.

news-division-produced magazines.”

“l am aghast and appalled,” says
Fred Walker, owner of xwQc-Tv, the
NBC affiliate in Davenport, lowa, who
says the Dateline segment amounted
to a simulation, which, he says, the
network swore off doing a couple of
years ago.

The condemnation was even stron-
ger from a broadcast group head
whose company owns several NBC
affiliates. “There ought to be an exe-
cution. This reflects badly on all of us.
People have often said that TV news

| reaches a conclusion and then finds a |

‘Dateline’ anchors Stone Phillips and Jane Pauley were handed a statement halfway
through the show last week, during which the network apologized for the report on GM

“What is so striking to me is that
this is not a case where somebody
was misled by a bad source,” says
former NBC News president Larry
Grossman. “Anyone who had any
knowledge of that videotape should
have known. It was probably seen by
many [before the broadcast].”

A former NBC News executive pro-
ducer, who asked not to be identified,
agrees. “That reference in the copy to
a ‘non-scientific’ test should have been
a flag. People who saw that should
have said, what does that mean?”

Grossman says it would be too
easy to pin the blame on one or two
people: “In the traditional news opera-
tion, any idea of faking to suit a partic-
ular need was just unthinkable. What
has happened is that management
hasn't held people accountable.
Sleeze has drifted over from the non-

way to get there, and this incident
only confirms that view."

Bob Richardson, news director at
kOB-Tv Albuguerque, said NBC did
not go far enough in its on-air apolo-
gy. A Gartner resignation, he said,
“would have to be his decision, but |
won't say it would be an inappropriate
action on his part.

“It's hurting us financially,” Richard-
son said of the incident. "We've had
several GM-related industries—deal-
erships, ad co-ops, things like that—
drop their advertising on our air, pull
their entire schedule. What they want
us to do, in essence, is go on the air
and say, ‘We would never do anything
like that, the trucks are fine." That's
not our job. We didn’'t do the story—
NBC did.”

Other affiliates contacted by BROAD-
CASTING say there has been no imme-

diate retribution from GM dealers or
dealers’ associations. Jack Lyons,
general sales manager at WFLA-TV
Tampa-St. Petersburg, Fla., says:
“The only thing that happened is that
we were told to move any GM spots
out of late news this past Tuesday
[Dateline aired Tuesday at 10 p.m.}to
somewhere else.”

Dennis Williamson, general manag-
er of KGw-Tv Portland, Ore., says he
spent “plenty of time" talking with
both the president of the local GM
dealers’ association and the local
agency that places ads for the deal-
ers. "Obviously, they weren't happy,
and, frankly, neither are we. When
doing stories on one of the largest
corporations in the world, about a
matter this sensitive to public reac-
tion, | would think they would have
done all their homework. It doesn't
appear they dotted any of the i's or
crossed the t's.”

“"We have a very large GM plant
here in Arlington,” said Dave Oberton,
news director of kxas-Tv Dallas-Fort
Worth, “and the people who work at
that plant, their friends, their fam-
ilies—i'm sure they weren't terribly im-
pressed with our network, and some
of that certainly will spill off on us.
We've got to renew our efforts to re-
gain that trust. | applaud NBC News
for owning up to the error...They
didn’t hide behind the First Amend-
ment, they didn't fight it in court.”

“It's a closed matter as far as we're
concerned,” said Howard Zeiden,
sales director, wpPXiTv) Pittsburgh.
“You can't kill the messenger. We're
an NBC affiliate, a Cox station. We
really had nothing to do with it....We
haven't really heard anything up until
this point [from local GM advertis-
ers).”

Joe Oliver, vice president and gen-
eral sales manager, WLEX-Tv Lexing-
ton, Ky., says he “wouldn’t be sur-
prised” to hear from local GM dealers
that “we're looking at this as a net-
work mistake, rather than an affiliate
mistake.”

NBC took heat in the press and
from media pundits, who said the net-
work crossed the line. But some re-
porters at other networks were not
very surprised by the debacle. Said
one: “Five years ago, it was not ac-
ceptable to do dramatizations. Now it
is a common practice. This is what
you can expect when all three net-
works are doing Amy Fisher mov-
ies.” ]
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TOP OF THE WEEK

‘A BAD IDEA FROM START TO FINISH’

Impact of GM press conference led to harried day of negotiations, NBC's public apology

By Joe Flint

hen General Motors hit NBC

with a defamation suit for a

Nov. 17 Dateline NBC report
alleging that the auto manufacturer’s
1973-87 full-sized pickup trucks were
fire traps, some thought GM was risk-
ing more bad publicity over the safety
of its trucks.

But by week’'s end, it was NBC that
was reeling from bad publicity. The
network was forced to admit it had
failed to alert viewers it had rigged a
crash test of one of the trucks to en-
sure it would burst into flames.

In announcing its suit at a Detroit
press conference last Monday, GM
executives revealed results of an in-
tensive investigation picking apart
NBC's staged crash. Among its
claims: NBC had ignited model rocket
engines at the moment of impact.

Besides using the rockets, NBC,
according to GM, also deceived audi-
ences about the speed of the cars
used to crash into the trucks, lied
about one of the gas tanks being
punctured in the test crash and failed
to mention that the gas cap an one of
the trucks was improper and caused
gasoline to leak.

Following GM's Detroit press con-
ference, which was beamed via satel-
lite to reporters in Washington, New
York and to NBC's New York head-
quarters, NBC News President Mi-
chael Gartner released a letter he had
earlier sent to GM in which he stood
by the story. The network, he said,
“does not believe there were any
false or misleading statements in the
15-minute Dateline broadcast which
reflected at great length both sides of
this critical issue.”

NBC's attitude changed as GM's
press conference generated front-page
news across the country and as the
public sided with GM. By Tuesday eve-
ning, Dateline anchors Stone Phillips
and Jane Pauley were apologizing on
air for the November report.

Behind the scenes, NBC had
agreed to pay GM $2 million to cover
the cost of GM's investigation and to
broadcast an apology. Satisfied, GM
dropped its suit.

“NBC’s contractor did put incendi-

ary devices under the trucks to ensure
that there would be a fire, if gasoline
were released from the truck’s gas
tank,"” Pauley said. "NBC personnel
knew this before we aired the pro-
gram, but the public was not informed,
because consultants at the scene told
us the devices did not start the fire.
“We agree with GM that we should
have told our viewers about these de-
vices. We acknowledge the placing of

DINGELL ENTERS FRAY

c apitol Hill may also weigh in
on the controversy. Repre-
sentative John Dingell (D-Mich.),
chairman of the House oversight
and investigations subcommit-
tee, told staffers to determine
whether a hearing on NBC's
broadcast was necessary.

-

the incendrary devices under the truck
was a bad idea from start to finish,”
Pauley said.

The public apology culminated a
day of negotiations between Harry
Pearce, GM's vice president and gen-
eral counsel, and NBC executives, in-
cluding Gartner, NBC President 8ob
Wright and General Counsel Richard
Cotton. Benjamin Heineman, general
counsel for NBC-parent General Elec-

tric, also played a role.
In an internal NBC memo, Wright
explained it had become “apparent that |

the crash demonstration, as we had
presented it, was confusing at best. We
decided the only appropriate course of
action was to admit our mistake...."

In a separate memo, Gartner told
staffers that admitting the mistake
was “painful and difficult.... Now we
need to find out what went awry. We
will review what happened and review
all relevant policies.”

GM'’s victory could not have come at
a better time for the auto manufacturer,
It just lost a court case in Atflanta in
which it was ordered to pay $105 mil-
lion to the family of a man who had
burned to death in one of the trucks.
GM plans to appeal the verdict.

GM launched its investigation of
NBC's report in January after talking
with firemen and others on the scene
of test crash.

“Viewers would have come away
from the Dateline NBC program with a
much different understanding of the
very low risk of fire following side colli-
sions if they had been told that the
one fire was produced in a crash in-
volving a truck with a fuel tank filled to
capacity, the wrong gas cap, and
rigged with model rocket engines; and
in the second crash, that no fire could
be ignited despite a higher-speed col-
lision and the ignition of these con-
cealed incendiary devices,” Pearce
said.

“I trusted NBC; it's a mistake Il
never make again,” Pearce said. ®

LARGEST TV STATION LIBEL VERDICT UPHELD

A New York appeais court last week upheld a $15 million libel verdict
against a Buffaio television station that mistakenly linked a restaurant
owner to organized crime in a 1982 broadcast.

Capital Cities/ABC, which owned wkBw-Tv at the time of the repon,
said it would appeal the decision, a 3-2 ruling by the New York Appellate
Division, Fourth Department, in Rochester. If upheld by higher courts, the
verdict would mark the biggest libel judgment ever against a TV station.

The case stems from a report in which wkBw-Tv identified a Niagara
Falls restaurateur, John Prozeralik, as the victim of a kidnapping and
beating by organized-crime members. The report further stated the FBI
had confirmed that Prozeralik was under investigation because of suspi-
cions that he owed money to organized crime figures.

The station soon corrected the report, saying Prozeralik was mistaken-
ly identified. But the station also said the mistake arose from an FBI
agent’s indirect confirmation, an account the FBI disputes.

The court wrote that the mistake resulted from “groundless speculation
and conjecture” and that the station acted with “actual malice.”

= |
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BEHIND THE SCENES,

LOS ANGELES
BYRNE RETURN

Former LIN Broadcasting group

head and KCAL-Tv Los Angeles gener-
al manager. Blake Byme. may

soon resurface in the news. He has
formed a partnership with former
Harte-Hanks president and CEO. Rob-
ert Marbut to look for station acqui-
sitions under the name of Argyle
Communications. Byrne says he is
looking at network or Fox affiliates.
The company recently made an un-
successful run at a sizable station

group.
GET REAL

Buena Vista’s next move into first
run will apparently be a reality. The
company. which is launching two
new projects this year in Countdown
at the Neon Armadillo and Crusad-
ers, is looking to develop a reality
show for kids. Buena Vista is in the
beginning stages of developing the
project and no other details are
available.

MERGER PLANS

Management partners for recently
merged regional sports cable networks
Prime Network and SportsChannel
America in about a week will be pre-
sented with a plan outlining the
proposed implementation of the merg-
er. Current plans call for all sports
events from both channels to be con-
solidated onto a revamped Prime
Network by this summer; SportsChan-
nel is expected to be revamped by

4th quarter 1993 with an all sports
news format.

BURBANK
SHAMROCK BUYING MALRITE

Shamrock Broadcasting is close to

an agreement to purchase Malrite
Communications’ radio group,
sources said last week. Such a deal
would give Shamrock 10 more sta-
tions. for a total of 25, including a du-
opoly “*megacombo’’ of four sta-

BEFORE THE FACT

INFINITY, UNISTAR CLOSE TO DEAL

I niinity Broadcasting and Unistar Radio Nerworks are close o 20 agnee-
ment under which Infinity would take over the financially troubled
network, one of the four largest in radio. While both companics refused to
comment on & potential deal, industry sources said talks focus on am
agresment under wiich Unistar Chairman-CEQ Nick Verbitsky would
eventually leave the network. Those sources said Unister President Bill
Hogan would remain, reporting to Infinity President Mel Karmazin—whao
wis Hogan's boss at WNEWiAM) New York in the 1970%s, It remained
unglear whether Infinity would buy Unistar ouimight, assame a portion of
debt or agree o manage the network an return for an ownership stake.
Earmacin stressed miy deal has been reached. “The [act that nobody 15
commenting on it means that. at this moment in tinee, there i no truth o
it,”" he said. Unistar, a privately held company founded and partly owned
by Verhitsky and [Dick Clark, 15 said to face difficelty making pavments
on itz debe, estimated at 3105 million, One factor said to be driving the
deal is that Infinity and Unistar share the same lead bank, Chase Manhat-
tan, which is eager to lind 2 solution to the network's cash ceunch. —PY

tions in San Francisco. Shamrock,
currently radio’s 17th-largest group
according to audience size, would
move up to number five.

WASHINGTON
CABLE CONFIRMATION

According to interim Chairman
James Quello, FCC will affirm its de-
cision to allow big three networks
into cable system business and not al-
ter its June rulemaking, which al-
lows networks to acquire up to 10% of
the nation’s homes passed by cable
and 50% of homes passed by cable
with an Area of Dominant Influ-
ence. Capital Citiessf ABC Chairman
Tom Murphy was among network
executives pressuring commission to
move on reconsideration petitions
that had been filed.

TURNER TRAVEL PLANS

Ted Turner will visit the FCC with-

in the next few weeks to meet with
new interim Chairman James

Quello and Commissioners Ervin
Duggan and Andrew Barrett. Al-
though cable reregulation will likely
top Turner’'s agenda—rules on rate
regulation and vertical/horizontal inte-
gration are likely to be issued at

April’s meeting—he may also gauge
commission reaction to reports that
Turner is talking mergers with several
companies.

PRESIDENTIAL POW-WOW

National Cable Television Associa-
tion President Jim Mooney was among
the business leaders who attended a
White House briefing in which Presi-
dent Clinton outlined his much-an-
ticipated plan for boosting the econo-
my and cutting the deficit. The

outline was broad, according to Moo-
ney and others in room. The Presi-
dent again spoke of the need to build a
“*national information infrastruc-
ture,’” but, as with other parts of the
plan, kept details of how he would
himself. Other communications types
on hand: U.S. West’s Laird Walker
and Black Entertainment Television’s
Bob Johnson.

Like other businesses, broadcast-
ing and cable will be examining close-
ly the elements of the economic
plan, due out this week. There is
mounting concern the spectrum or
license-user fees may be included as
revenue raisers, but there is also
hope some companies may be able to
take advantage of investment-tax
incentives being talked about.

10 Closed Circuit
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Monday

Memo

“Stations cutting talent expenses are
doing so at the expense of the viewers.”

re there times when we have

too much coverage of an event

or issue? We may get tired of
hearing about an event. but if the me-
dia do not push to unveil new angles,
there may be sides left permanently
buried. There are instances when local
television affiliates send reporters to
cover national events. thus leaving
viewers inundated with reports of the
same event during both network and
local newscasts. (When lben Brown-
ing uttered his ill-fated prediction
about an earthquake, there
were more reporters than
residents in New Madrid,
Mo.). Many affiliates
around the country sent
news teams to Florida and
Louisiana to cover the ef-
fects of Hurricane An-
drew. Being there is often
more image than sub-
stance—especially when a
Midwest meteorologist is
live at the scene with noth-
ing more than a soaked
note pad. Isn’t that why we have net-
works, so they will provide us with
national and international news, leav-
ing local affiliates to do what they do
best...local news?

When people were cleaning up in
the afttermath of Hurricane Andrew.
what was the second major news story
during that time? The Woody Allen-
Mia Farrow custody case. I'm sorry.
but 99% of the time Woody Allen, the
Kennedys or members of British roy-
alty do not constitute newsworthy sto-
ries. Would you rather know whether
Princess Stephanie is pregnant or
whether President Bush has declared a
no-fly zone over Iraq? Hollywood sto-
ries are better left for ‘‘inquiring
minds.”” A basic rule students of
broadcast journalism learn is to cover
stories that affect people. Ted Koppel
once noted that the major story of the
1980°s—the budget deficit—Nightline
covered the least because people, in
general. found the subject to be bor-
ing. Thus. news operations should
find more ways to cover homelessness

and the budget deficit rather than a
Kennedy wedding.

Too often journalists are blamed for
events they report. Reporters do not
make the news. They do report about
the people and issues of the day.
When a controversial issue surfaces.
such as the allegation that a presiden-
tial candidate may have had an extra-
marital affair. that candidate may
blame the media for reporting it. But
journalists are the watchdogs of gov-

By Terry Likes, instructor,
Western Kentucky University media who g0 100 far—

ernment, and it is the media’s job to
report on the happenings
of government and gov-
ernment  officials.  Free-
dom of speech and free-
dom of the press allow the
media freedom from inhi-
bition when reporting on
government activities. We
are the only nation in the
world to have such a seem-
ingly unbiased communi-
cation system. Of course
there are members of the

'however. the message is not the fault
of the messenger.

There has been a gradual change in
news personnel over the past [5 years.
It used to be that the nation relied on
the news veterans—Cronkite. Brink-
ley and Reasoner—for information.
Nowadays. we have switched to the
younger faces of Jennings. Rather and
Brokaw. The change is even more
drastic locally. In larger cities like
Nashville most anchors are between
30 and 45. while most reporters are
even younger. In smaller cities many
anchors are even younger. with some
reporters just out of college. Many
stations are quietly removing highly
paid and highly skilled news veterans
and replacing them with younger re-
porters whe will work for near mini-
mum wage. Stations cutting on-air tal-
ent expenses are doing so at the
expense of the viewers. Lowering the
bottom line usually means lowering
quality. Unfortunately. broadcasting is
one of those businesses that can't see
| past the bottom line, a

J
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TOP EXECS TAKE HARD LOOK AT TV'S FUTURE

Harvard/HBO conference takes critical look at evolution of television;
panel, including CBS’s Sagansky, HRO’s Fuchs and producer Gary Goldberg,
agrees medium can never be as good as people want it to be

By Bill Kirtz,
Boston correspondent

elevision can never live up to

expectations, top executives

agreed last week. At a Harvard
conference on the future of TV, co-
sponsored by HBO and carried on C-
SPAN, other prominent speakers con-
demned *‘tabloidization’’ and
predicted television will help kill rep-
resentative democracy.

HBO Chairman Michael Fuchs said
television will never be as good as
people think it ought to be, because
watching is passive, something you do
with “*half your brain switched off."’
Calling its power ‘‘a little frighten-
ing,” he said TV is "‘so pervasive, |
hope it will be a source for more than
tabloidization."’

Fuchs sees a drop in the [.Q. and
attention span of viewers, but joined
Jeff Sagansky, president of CBS En-
tertainment, in assigning timid adver-
tisers some of the blame for bland
programing.

Sagansky said advertisers are in-
creasingly reluctant to back hard-hit-
ting shows because special interest
groups are more active in threatening
product boycotts. ‘*There's no way
that TV can live up to expectations,
because there’s only so much that in-
spires. It happens very occasionally™
in art and literature as well as in video.

He predicted networks will curb vi-
olent programing because government
regulation is the alternative. He said
CBS will “‘invite’’ its producers to
meet with experts to discuss the harm-
ful effects of violent shows. ‘‘Hope-
fully, this will start to sensitize them,
because we rely on their good taste.”’

Tom Wicker, former New York

Media observers and executives gathered at Harvard last week. Shown above: Russell
Neuman, director, Murrow Center, Tufts University; Tom Wicker, retired New York Times
columnist; Reuben Blades, actor and singer; Jennifer Lawson, executive vice presi-
dent, programing, PBS; moderator Marvin Kalb, director, Barone Center on the Press,
Politics and Public Policy, Harvard; Michael Fuchs, chairman and CEO, HBO; Jeff
Sagansky, president, CBS Entertainment; Gary Goldberg, TV producer, ‘Family Ties.’

Times columnist and a fellow at Har-
vard’s Barone Center on the Press,
Politics and Public Policy, said,
**We're very far down the road toward
an electronic town meeting,”’ which
representative democracy won't sur-
vive. Fuchs called the electronic town
meeting ‘‘incredibly dangerous. ™’
Wicker said TV has helped create
*‘the era of the one-term Presidency.
We see too much of these people, and
we get tired of them.’” He said, *‘The
intensive familiarity television gives
us is a significant political factor we're
just beginning to realize.”’
Actor-singer Reuben Blades thinks
the fault is not in the tube but in our-
selves, and that we are culture starved.
““We run the risk of being the best-

informed society that ever died of ig-
norance,’” he said. **We should blame
ourselves for looking at mindless
things; it’s a lack of respect for the
intellect.”’

Gary Goldberg, whose productions
include Family Ties and Brooklvn
Bridge, also sees ‘‘no relationship be-
tween network television and culture.
Network television exists to deliver
sponsor messages—anything else is an
interesting sidelight.”’

After jokingly urging Sagansky to
air his productions, Goldberg added,
‘‘Jeff's job isn't to put on quality
TV, and said that if he had Sa-
gansky's job, he doesn’t know what
he could do differently.

But Goldberg rapped the medium

12 Television
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The Hearst Corporation
Congratulates

WCVB-TV

on the occasion of its second Alfred 1. duPont-Columbia University Award for

excellence in broadcast journalism.

The Silver Baton recognizes WCVB-TV's "extraordinary commitment to
news and public affairs programming," as exemplified in NewsCenter 5's
environmental reporting and Chronicle, its locally produced nightly

newsmagazine.

Hearst is proud of WCVB for being an exemplar of the pursuit of excellence

in local programming and for its high standard of service to the

viewers of New England.




for becoming the *‘National Enquirer
and not aspiring to anything else.”’ He
charged: **We’ve diminished our own
worth with a large segment of the au-
dience. Our job is not just to pander.
There must be another dimension.
There should be something the net-
works won’t put on; three Amy Fisher
programs diminished us as a culture.””

Sagansky replied, **We didn’t set
out to make our Amy Fisher movie
awful; there are highs and lows in

every artistic field.™

Russell Neuman, director of the
Murrow Center at Tufts University,
said fiber optics will allow viewers 10
order programing on demand and de-
cide whether they want to pay a premi-
um for an ad-free show.

At that point, he said, the premise
of advertising-supported television,
with networks deciding what to pro-
gram, will be history. Neuman pre-
dicted, *‘Television will be an entirely

“

new medium, moving away from net-
work economics,”” with “‘niche”’
shows succeeding without the ratings
that networks require.

Jennifer Lawson, PBS’s executive
vice president for programing, fears
video on demand will ignore people
who can’t afford to pay. ‘‘It assumes
that we can get everything we need
through the marketplace. What hap-
pens to the needs that don’t make mar-
ketplace sense?’’ ]

BRAND SEES AX FOR ‘EXTREMES,” 'FLY AWAY’

By Steve McClellan

here was some good news and

bad news this season for the dy-

namic producing duo of Joshua
Brand and John Falsey. The good
news: they have prime time shows on
ABC, CBS and NBC, including the
popular Northern Exposure on CBS.
The bad news is that the two others—
ABC’s Going to Extremes and NBC’s
I'tl FIv Away—will probably be histo-
ry by the end of the season.

At least that was the rather gloomy
assessment by Brand, a self-proclaimed
fatalist, although at this point there is no
official word on either show.

Brand discussed the shows and oth-
er topics in New York last week with a
small group of reporters at a Museum
of Radio and Television luncheon.
Brand and Falsey, based in Los Ange-
les, under contract to Time-Warner's
Lorimar Television, were in town to
deliver a series of lectures at the Mu-
seum.

As to I'll Fly Away, Brand seemed a
little perplexed as to why the network
wouldn't want to renew the show. De-
spite the fact, as he put it, that ‘it will
never be a 20-share show,”’ the pro-
gram, set in the civil-rights-era South,
has been near unanimously embraced
by critics and the industry as a quality
show.

““NBC has so many problems,
you’d think they’d want to keep it just
50 they have something positive to talk
about,”’ said Brand. He recalled a
conversation he had with NBC Presi-
dent Bob Wright several weeks ago in
which Wright said he thought the
show was great. But Wright also said
that his kids didn't watch it and that he
didn’t think it had much appeal for
younger viewers.

Brand’s reaction was that the net-

work hasn’t made an effort with Fly
Away to reach younger viewers with
promotion and marketing, despite its
much ballyhooed, and failed, attempt
to develop younger-skewing programs
this season, he says. ‘‘The networks
don’t know how to market themselves
to viewers because they have never

““The networks don’t
know how to market
themselves to viewers
because they have

never had to.”’
Joshua Brand

had t0,”" said Brand. He said that net-
work executives generally seem fatal-
istic about their business: **They see
the network business as a melting ice
cube.”’ But instead of finding solu-
tions, he said, the prevailing reaction
is ‘*let’s hope it stops melting.”’

With Going to Extremes, Brand
says he and Falsey share much of the

blame for the show’s lukewarm per-
formance. ““We let the show down in
terms of character development and
stories,”” he said, adding that part of
the problem was the many distractions
they had shooting the show in Jamai-
ca, a location he says is ill-equipped to
handle many of the show’s production
and post-production needs.

But Brand also believes ABC didn’t
help matters by positioning the show
as the network’s own Northern Expo-
sure. Extremes was more dramatic and
less comedic, and many viewers may
have been let down, he says.

As to development projects, the one
he would talk about has already been
passed on by CBS. It’s based on the
experiences of ['ll Flv Away writer
Henry Bromell who grew up traveling
around the world as his father was
transferred from one CIA post to an-
other. ‘*‘We wanted to do the first
post-Cold War family spy show,”
said Brand. But CBS's response was,
essentially, ‘‘great script,”” but they
didn’t think it would fly. Brand says
the project may be pitched to NBC. m

BPME RECHRISTENED PROMAX

Name change meant to reflect diversity of membership

By Mike Freeman

roadcast Promotion & Market-
ing Executives (BPME) is
changing its name to Promax In-
ternational, an acronym for Promotion
and Marketing Executives in the Elec-
tronic Media. The change is meant to
reflect the diversity of its membership
from the broadcast, cable, interactive
and satellite industries.
The board of directors has adopted

the change (‘‘Bi-Coastal,”” Jan. 25),
which won the preliminary survey
support of 64% of the organization’s
1,600 members, who are expected to
vote for ratification later this week.
The Hollywood-based trade associ-
ation will not throw out the BPME
banner, preferring instead to give it
shared billing with Promax while its
membership and other executives ‘*as-
similate’’ the “‘philosophical
changes'’ within the 37-year-old orga-

14 Television

Feb 15 1993 Broadcasting




Jim Chabin

nization (known originally as the
Broadcast Promotion Association), ac-
cording to association president Jim
Chabin.

The push for a name change began
when BPME's membership board be-
gan polling the rank and file about a
name change during its annual confer-
ence and exposition in Scattle last
June. An accompanying survey re-
vealed, says Chabin, that more than
half the marketing executives sur-
veyed believe their job responsibihities
will be “‘different” within the next
tive to 10 years, due to the “‘increas-
ing emphasis on the marketing and
promotion of emerging technologies.”’

**Here is an organization that is not
afraid of the changes coming in the
future,”” says Chabin, who joined
BPME last September after heading
up marketing at the E! Entertainment
cable network. ‘‘We believe it will
come down to communication with
the consumer, and it will be the inno-
vators of the new technologies who
will be placing a premium on market-
ers who can break down whatever psy-
chological barriers may exist in the
marketplace,” says Chabin. “‘The
1990°s will belong to marketers who
know how to survive in a 500-channel
universe and with ever-tightening bud-
gets, which is something that this or-
ganization intends to remain in step
with to provide resource support to our
membership. ™

BPME’s board has written a4 new
mission statement—"*Vision 2000""—
setting a goal of 5% annual member-
ship growth going into the next centu-
ry. Besides the obvious recruitment of
radio and TV marketing executives,
Chabin says several emerging interac-
tive hardware and software manufac-
turers, such as The Interactive Net-

vy

[

ing upP
\Leep from

Miami woos
Letterman

While a battle rages
between New York and
Los Angeles over

which city will host
CBS’s new David Let-
terman show, a third suit-
or emerged nearly

sent a letter to Letter-

man offering the city as an
alternative. With the

letter came a list of |2 rea-
sons the host should
choose the Sunshine State
as headquarters, in-
cluding:

8 He won't have to
wear socks with his
sneakers.

B As far as we know
there is no one buried un-
der Joe Robbie Stadium.

B The chances of
running into Amy Fisher
at spring break are
highly improbable.

B The chances of
running into Joey Butta-
fuoco at spring break
are highly probable.

The city has histori-
cal precedent on its side:
in the 1960°s it lured
Jackie Gleason from New

York to the “*sun and

fun capital of the world.""
From an entertainment
standpoinl, the highly
publicized train ride
scuth, which included
Gleason, his staff and
musictans—and no short-
age of bars or beautiful
women—pul the city spot

You may nct have

seen the last of Rowan &
Murtin's Laugh-In, the
ground-breaking series
that wowed audiences

all over again during a
special retrospective

on NBC last week. The
special scored an 18.7
A.C. Nielsen Co. rating
and proved to be

NBC’s top show of the
week. Veteran produc-
er George Schiatter has
since been fielding

calls that could lead to
syndication of the se-

ries in its original hour-
long format and possi-
bty more speciais. There's
even some talk of a

new NBC series based on
the format. The origi-

nal Laugh-In series (1968-
73) was last seen in
syndication in a hatf-hour
edited format.

OASTAy

with the TV set
Burbank to Sixth Ay e

KIRO blitz

To mount a full-scale
promotional blitz for its-
launch of the KIRO
News Network format
Feb. 4, Bonneville-
owned KIRO-TV Seattle
made more than $1
million in ad buys, ac-

s nth !
three weeks ago. The Mi- Sheeiman cording to its executive
ami-Dade Office of . . vice president and general
Television, Film and Print Verrry interesting manager, Glenn

Wright. Wright said that
spot buys were made
with ESPN and CNN on
local cable systems, in
addition to buys on 13 ra-
dio stations (including
Spots on its KIRO-AM-FM
combination) and print
buys with eight local
newspapers, 138 out-
door billboards, 288 buses
and direct-mail leaflets
to 250,000 homes in the
Seattle area.

However, the most
unusual aspect is KIRO's
airing of promo spots
on competing independent
KTZZ-TV. KIRO pro-
duces an exclusive 10-
10:30 p.m. nightly
newscast for KTzzZ. It
only made sense (o run
spots on KTZZ, since
they’ll be getting the
new formalt for their sta-
tion also,”” Wright said.

work and Call Interactive, have joined
BPME. And after visiting the Tech-
nology Pavilion at last month’s
NATPE convention in San Francisco,
Chabin says executives from IBM,
Apple and Microsoft asked about
membership in the organization.

More than just the name is chang-
ing, emphasizes Chabin. Joining
BPME with Chabin from E! Entertain-
ment was Lou Bortone as, somewhat
ironically, the association’s first full-
time promotion director. He will also
oversee  editorial
BPME’s PromoFax newsletter (which
began publication earlier this month).
PromoFax is faxed to its members on
Tuesday mornings and supplants

production  of

| BPME's Image Magazine, which is
being reformatted from bimonthly to
thrice-yearly publication.

Chabin says the reduction in publi-
cation of Image allowed him to reduce
BPME'’s full-time staff from 13 to 10,
but also opened up funds to hire Bor-
tone and director of sales and market-
ing, John Lyons, formerly an advertis-
ing consultant to Fox Broadcasting
Co.

Chabin says other unspecified cost-
cutting moves will allow the organiza-
tion to maintain a freeze on annual
dues (ranging from $45 for students to
$300 for professional members) and
registration fees ($345 per person) for
its annual conference. L
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TIRED PROGRAMERS BEAT PATH TO MONTE CARLO

Recognize growing importance of globetrotting for buyers and partners

By Meredith Amdur

ave shows, will travel”” could

have been the motto of most

program dealers who settled
into the Riviera’s exclusive TV retreat
of Monte Carlo last week.

Somewhat  battle-weary  from
NATPE in San Francisco at the end of
January, distributors on the interna-
tional program trail were anxiously
looking for signs of how the European
market was responding to tougher
competition and strict budget require-
ments. But the international market-
place represents an important revenue
source for almost all U.S. distributors,
so few program merchants were be-
moaning the non-stop pace of TV
commerce.

These days, producers and distribu-
tors know that the now-global game of
program diplomacy is a beaten path
back and forth over the Atlantic.

The independents with small cata-
logs struggle more than the majors
during lean times, but even the majors
like Paramount admit that “*you can’t
take anything for granted.”

The Monte Carlo market itself
seemed to be suffering something of
an identity crisis, perched as it is be-
tween NATPE and April's MIP-TV in
Cannes. But its role in the internation-
al program trade remained secure for
those who prefer its businesslike at-
mosphere.

Few participants tried to second-
guess the mood of the market.
“Trends at a market are invisible,”
said DSL’s Drew Levin. **What we’'re
all looking for in this club is insight.”
As always at Monte Carlo’s Loews
Hotel venue, the corridors were
crowded with anxious buyers and sell-
ers. But the suites of some of the
smaller independents were noticeably
hushed. Those with major feature film
catalogues and action-adventure series
on offer were doing predictably brisk
business.

There are few barometers of activity
at most markets, and Monte Carlo par-
ticipants say the main goal is to make
new contacts and bolster existing
ones.

A veteran of the international pro-
gram market, Harmony Gold Chair-
man and CEO Frank Agrama, offered

a more philosophical approach to
working the international co-produc-
tion trade: ‘‘Pick partners who you
feel can reciprocate, keep your ego in
check and have a sense of humor.”

Increasingly, Hollywood is looking
abroad for ways to hedge their risk
with financial partners. Major Europe-
an TV entities such as the Kirch
Group’s Beta Film and Silvio Berlus-
coni Communications are becoming
ubiquitous financiers of big-budget
global productions. In their role, the
two have been able to claim European
rights for big-budget TV events that
are in global demand.

““It’s not prudent for us to carry the

deficits; we can only manage if we can
spread the risk,”” said Gary Marenzi,
MGM'’s president of International tele-
vision distribution. *'The networks
aren’t willing to spend high license
fees or extend long runs anymore:
that’s where well-financed foreign
companies step in.”’

‘“The major studios are starting to
integrate their global business strate-
gy,”’ said Marenzi. But ‘‘such alli-
ances between U.S. and European
groups must be equal or one partner
will be overpowered,’’ said Giovanni
Stabilini, Berlusconi’s VP, sales.

Taking the sales puise

According to Paramount’s vice presi-
dent of sales, Joe Lucas: ‘‘Internation-
al is much higher profile than before;
we're an integral part of program de-
velopment now.”” Paramount’s two
new series, The Untouchables and
Star Trek: Deep Space Nine, have met
with the approval of international buy-
ers. “We knew from inception that
these kinds of shows would do well
internationally; they're high budget
projects and we’re asking top dollar,”’
Lucas said.

While many foreign buyers siill
mourn the loss of the big-event, long-
form miniseries, Lucas and other U.S.
majors say such expensive ventures
are no longer feasible. The four-hour
miniseries is clearly the dominant spe-
cial on offer for international buyers.®

ON THE TABLE AT MONTE CARLO

Some deals among programing wheels unveiled

By Meredith Amdur

ajor dealmaking was largely

kept under wraps last week,

but several major new ven-
tures were announced.

The market got off to a regal start
with the world premier screening of
Diana: Her True Story at the Roth-
schild villa in Saint-Jean-Cap-Ferrat.
The dignified surroundings proved a
fitting venue for the TV adaptation of
Andrew Morton’s controversial book
on the trials of the marital woes of
Britain’s royal couple.

Set to air on NBC this spring, the
Martin Poll Production was co-pro-
duced in association with BSkyB, the
Kirch Group, Network Ten in Austra-
lia, Spain’s Antena 3 and Portugal
RTP, among others. Kirch’s Beta
Film also screened the futuristic envi-
ronmental survival drama miniseries
The Fire Next Time, produced by RHI
Entertainment in association with
RAI2, ORF, and SATI.

® Twenticth Television unveiled its
plans for a distinctly new rendering of
the series format genre with its sci-fi
adventure game show, Scavengers.
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Filmed on an extravagant spaceship
set, participants will engage in a 34th-
century treasure hunt. The series is a
first in that it will be introduced with-
out the need of a U.S. network pre-
sale or syndication deal, although a
U.S. version of the innovative show is
in discussion. It is the first time that
multiple versions of a show will be
produced by different broadcasters
from a single location.

The 70,000-square-foot set, which
will cost in excess of $2 million, is
being built in London and is expected
to be completed by the summer. In
what Twentieth Television Interna-
tional President Jim Gianopulos
termed ‘‘a techno reality adventure,”
broadcasters from different countries
with different budgetary requirements
can come film the series at the set with
the marketing and production help of
the producers. This experiment with
high-tech TV will be well-suited to
interactive exploitation in the future.

Scavengers will be produced by
Twentieth Television in association
with BSkyB and Julian Grant Televi-
sion. Several broadcasting partners are
expected to be announced within the
next few months.

B In the first network-to-network
project of its kind, London Weekend
Television has completed a deal with
NBC to produce a prime time, 22-part
action adventure series, Bermuda
Grace. The show, written by screen-
writers Will Osborne and Will Davies,
will involve one British and one
American police officer based in Ber-
muda. The series is expected to launch
on Saturday nights in the fall. The
partners will share costs on the action-
adventure, which is expected to meet
the commercial needs of both coun-
tries. Canadian producer and distribu-
tor Catalyst Entertainment is also a co-
production partner and will hold
Canadian rights.

B London-based Movie Acquisition
Corporation for the first time offered
the 1960’s classic cult series The
Avengers on home video for the inter-
national market. The company, the
UK arm of French film company Ini-
tial Group, acquired the Thormn
EMI/Weintraub library last year and
currently holds almost half of all Brit-
ish films.

B The UK’s Channel 4 Television
Corporation announced the launch of
its new trading subsidiary, Channel 4
International, which is to aid the inde-

pendent channel’s financial prowess.
Managing director Colin Leventhal
said the new arm aims to give Channel
4’s sales business a clearer commer-
cial focus, increase profitability and
help initiate new TV-related invest-
ments.

B Also looking to optimize profits
and efficiencies, ITV companies Gra-
nada and LWT formally launched
their merged distribution entity, Gra-
nada LWT International. In its first
month of trading, the company has
achieved sales worth 2 million
pounds. Their combined library has
over 4,000 program hours.

Channel 4 is currently in pre-pro-
duction on its first major co-produc-
tion with the Discovey channel for the
four-part series Plague, which deals
with AIDS.

““Pick partners
who you feel can
reciprocate, keep
your ego in check
and have a sense

of humor.”’

Frank Agrama, Harmony
Gold chairman and CEO,
with a recipe for
international co-production
success

B Harmony Gold, which deals ¢x-
clusively on the international sales
market, focused its efforts on long-
form product such as action-adventure
family miniseries Jingo Django, co-
produced with Bob Banner Asso-
ciates, Silvio Berlusconi Communica-
tions and Germany's Beta Taurus. The
Los Angeles-based company also of-
fered four-hour miniseries Heidi, co-
produced with the Disney Channel,
Silvio Berlusconi, German production
group Tele-Munchen and Bill McCut-
chen productions. Chairman Frank
Agrama says such international co-
ventures can work in multiple global
markets ‘‘so long as the themes deal
with primary human emotions; we
don’t do anything unless the script
works.”’

B National Geographic will join

forces with the UK's Survival Anglia
to produce a 50-minute film on the
endangered orangutan of the Sumatran
rain forest. The project, to be under-
taken by filmmakers Dieter and Mary
Plage, is scheduled to broadcast in
1995 on WTBS’s superstation’s Nation-
al Geographic Explorer series and on
the UK’s ITV network.

*“This is our year to see if we can
implement our branding strategy and
build an image internationally,”’ said
National Geographic Television’s in-
ternational distribution executive Hel-
en Tourell.

m U.S. distributor Fox Lorber Asso-
ciates won an exclusive deal with
France Television (France 2 and
France 3) to handle all North American
distribution of the two French public
channels products. The library consists
of 500 hours of nature and adventure-
documentary series, as well as sports
documentaries and music variety
shows. Fox Lorber will also handle all
new programing. Since many of the
shows use off-camera narration, Presi-
dent Richard Lorber says they can be
easily adapted for English-language
viewing. Fox Lorber will target cable
networks, public television stations
and home video companies.

B The UK’s Central Television li-
censed the new Grundy International
Distribution soap, Shortland Street, to
run in an afternoon slot. The show is
co-produced by TV New Zealand,
New Zealand On Air and South Pacific
Pictures.

B Los Angeles-based newcomer
DSL Productions unveiled 140 hours
of new series programing to the do-
mestic and international marketplace.
As part of the company’s $30 million
international  production slate, the
year-old company has high hopes for
its long-form maxi series Pinnacle, a
half-hour soap co-produced with
Skyvision Entertainment.

The half-hour docudrama series
Hearts of Courage made its interna-
tional debut and has already been sold
to French commercial network TFI,
RAI2 in [ltaly, Germany’s SAT!] and
Spanish state broadcaster RTVE.

DSL also offered the 26-part half-
hour series Superstars of Action, pro-
filing Hollywood action heros such as
Arnold Schwarzenegger and Sylvester
Stallone. Furthering its push into more
localized shows for various interna-
tional markets, DSL pursued new terri-
tories for its reality formats. ]
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The World According to Nielsen, Feb 1-7

ABC

11.7/18
47. FBL: Untold Stor 11,3717

abe)

CBS

16.8/26
. Evening Shade 14.8/22

12.5/19
13. Fresh Prince 17.1/26

33. American Det. 12.6/19

. Hearts Afire 14.5/22

23. Blossom 14.5/22

44, ABC Monday Night
Movie—Kiss of a Killer

11.5/18

13.1/21
17. Full House

. Murphy Brown 19.8/30

. Love and War 16.4/25

15.3/24 |

29, Hangin w/Mr. C 13.8/21 |

. Northern Exposure
17.5/29

15.2/25

. Rescue: 911 16.6/26

6. Roseanne 19.3/30

26. Jackie Thomas 14.4/23

78. Civit wars 8.0/14

14.9/23
65. Wonder Years 9.9/15

62. Doogie Howser 10.1/15

23. CBS Tuesday Movie:
Poisoned by Love 14.5/24

11.2/18

. Best of Disney Music
8.9/14

48. NBC Monday Night
Movies—It's Nothing
Personal 10.9/17

8.9/14

80. NBC Movie of the Week
Tuesday—i Stiti Dream of
Jeannie 7.7/12

i

FOX

NO PROGRAMING

4.9/7

. Class of '96 5.0/8

. Key West 4.8/7

46. Datefine NBC 11.4/20

12.4/19

. Unsofved Mysteries
16.5/25

9.0/14

. Beverly Hills, 90210
10.8/16

2. Home improvmt 21.4/32

8. Coach 18.4/27

. In the Heat of the Night
11.7/17

. Homicide* 10.2/15

. Meirose Place 7.2/11

20. TV's Funniest

Commercials 14.7/25

. Matlock 13.9/21

. 48 Hours 13.1/22
10.9/17

. Top Cops 10.5/16

. Law and Order 10.5/18

139,22

. Cheers 10.4/16

12.7/19
. Simpsons 14.9/23

. Wings 12.1/18

. Martin 13.3/20

. Jack’s Place 7.2/11

. Street Stories 10.6/16

. Cheers 18.3/28

. ILC Greatest Bits 12.4/19

. Seinfeld 17.9/27

. Primetime Live 14.7/25

15.0/25
. Family Matters 14.0/24

. Knots Landing 11.7/20

9.6/16

. Golden Palace 9.2/16

. Step By Step 12.8/21

. Major Dad 9.4/16

. Dinosaurs 12.0/20

. Designing Wm 10.2/17

. Camp Wilder 10.9/18

. Bob 9.9/17

. L.A. Law 12.4/21

9.1/16

58. NBC Movie of the Week
Friday—Perry Mason: The
Case of the Reckless
Romeo

. ILC: First Season 10.0/15

7.5/13

0 merica's Most Wanted
8.3/14

. Sightings 7.2/12

10:4/18

. Sightings 2 6.3/11

. 20/20 20.0/35

74. Great Television

Moments 8.7/15

. Picket Fences 9.3/16

11.9/20

22. Dr. Quinn, Medicine
Woman 14.6/25

86. I'll Fiy Away 6.4/11

9.6/16

. Almost Home* 7.9/13

. Cops

. Nurses 7.6/13

. Cops 2

40. The Commish 11.9/21

35. ABC Movie Special—
The Flintstones: | Yabba-
Dabba-Do! 12.4/19

55. Country Music
Association 35th

Anniversary 10.5/18

20.2/30

1. 60 Minutes 23.2/37

. Empty Nest 10.9/18

.Code 3

. Mad About You 10.7/18

. Code 3 2*

. Sisters 10.1/18

13.8/21
. NBA Basketball 7.1/12

. Batman 4.5/7

. Secret Service 5.3/8

. Shaky Ground  4.8/7

11. Murder, She Wrote
17.6/25

. | Witness Video 11.7/17

. In Living Color 10.9/16

. Roc

44. ABC Sunday Night
Movie—Firestorm: 72 Hours
in Oakland 11.5/17

4. CBS Sunday Movie—
Hallmark Hali of Fame:
Skylark 19.9/29

7. Laugh-In 25th

Anniversary 18.7/27

34. Married w/Childn 12.5/18

67. Herman's Head 9.8/14

88. Flying Blind 6.1/9

93. The Edge 4.5/7

WEEK'S AVGS
SSN. TO DATE
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BUSINESS

POLITICIANS BOOST TV'S BOTTOM LINE

Fourth-quarter station revenue shows improvement, if not rebound

By Geoffrey Foisie

hile the broadcasi television
business did not lose ground
in the fourth quarter, its gains

were modest and due largely to politi-
cal advertising. Revenue and profit for
many TV group owners, while higher
than fast year, were still below the
level of two years ago.

B One exception was News Corp.,
which said profits at Fox Broadcasting
and Fox Television Stations were up
almost 20%, which it attributed **pri-
marily”’ to higher revenue from im-

T

proved ratings performance. The com-
pany’s 50%-owned satellite company,
BSkyB, saw a 79% jump in revenue,
to just under $10 million per week.
News Corp. said that at the end of last
year, the total number of homes re-
ceiving the Sky channels was 3.4 mil-
lion, with pay movie subscribers total-
ing 1.9 million and pay sports
subscribers totaling 1.4 million.

B CBS said fourth-quarter profits at
its TV stations division declined,
**...stemming from both sales weak-
ness in the top three markets and pro-
gram write-downs of certain syndicat-

ed properties.”” The company’s TV
network profit picture improved,
**...nearing a break-even,’’ although
CBS noted ‘*lower ad unit pricing for
sports programing.”’

B Times Mirror Broadcasting also
took a $2.5 million write-down of pro-
gram costs in the fourth quarter, caus-
ing a 14% decline in operating income
on a 12% fourth-quarter revenue in-
crease.

B Lee Enterprises said broadcasting
revenue gained 8.8% in its fiscal first

1

Continues on page 23

AD ASSOCIATION SALARIES SURVEYED

These are the most recent salaries of the heads of the major radio and television advertising
trade associations. They do not include expense accounts or other allowances.

Ave Butensky, president,
Television Bureau of Advertis-
ing 0 $240,000

Salary is for calendar vear
1992, Butensky took on the posi-
tion in February of that vear.

$225,000

Gary Fries, president-CEO,
Radio Advertising Bureau O

Fries took the position the
last quarrer of 1991 and was
paid $56.250, annualized ar
$225.000.

Thomas McKinney, presi-
dent-CEOQ, Cabietelevision Ad-
vertising Bureau 0 $206,346
Salary is for calendar vear
1991 . McKinney was executive
VP uniil mid-Ocrober of that
vear. He replaced Robert Alter,
who became vice chairman of
the organization. Alter earned

Tim Duncan, executive di-
rector, Advertiser Syndicated
Television Association O
$137,000

Salarv is for fiscal vear 1992.
Duncan operates as an indepen-
dent contractor through his

own organization, Boston Media
Consultants.

$230,721 for calendar vear

1991,
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Changing

Hands

This week's tabulation of station and system sales ($250,000 and above)

WXXA-TV Albany, N.Y. O Sold by
Heritage Broadcasting Company of
New York to McKee Communications
Inc. for $25 million. Seller is headed
by Mario F. lacobelli, who also owns
CBS affiliates wwTv(TV) Cadillac and
WWUP-TV Sault Ste. Marie, both
Michigan. Buyer is headed by Clar-
ence V. McKee, who has no other
broadcast interests. WXXA-TV is Fox
affiliate on ch. 23 with 3,020 kw visu-
al, 302 kw aural and ant. 1,200 ft.
Broker: Wood and Co. Inc.

WPRO-AM-FM Providence, R.I. O
Sold by Capital Cities-ABC Inc. to
Tele-Media Broadcasting Company of
America for $6 million. Seller is
headed by Daniel Burke and James
Arcara, and owns nine AM’s and eight
FM’s. Buyer is affiliated with TMZ
Broadcasting Co.. headed by Robert

E. Tudek, and is licensee of three
AM’s and four FM’s, including
WLKW(AM)-WWLIFM) Providence,
R.1. wPRO(AM) is fulltimer with AC,
news-talk format on 630 khz and S
kw. wWPRO-FM has CHR format on
92.3 mhz with 39 kw and antenna 550
ft.

WRRK(FM) Pittsburgh O Sold by
WHYW Associates to Saul Frischling
for $5.5 million. Buyer also owns
WLTIFM) Pittsburgh, with which he
has entered a time brokerage agree-
ment. He recently purchased KASP-
(AM)-WKBQ(FM) St. Louis from Ever-
green Media for $7 million; he also
owns KXOK(AM)-KHTK(FM) St. Louis.
WRRK has AOR format on 96.9 mhz
with 44.7 kw and antenna 530 feet.
Broker: Bergner & Co.

WWNZ(FM) Cocoa Beach, Fla. O Sold '

CENTRAL BAPTIST SEMINARY

has acquired

WMIN

Minneapolis/St. Paul

from

VOYAGEUR BROADCASTING
$1,500,000.00

The undersigned acted as broker in this transactior:
and assisted in the negotiations.

Kalil & Co., Inc.

3444 North Country Club e Tucson, Arizona 85716 e (602) 795-1050
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by Paxson Broadcasting of Orlando
Ltd. to Press Broadcasting Company
Inc. for $5.01 million. Seller is head-
ed by Lowell Paxson, and recently
purchased wHVE(FM) Cocoa Beach
and wvRrI(FM) Orlando, both Florida
(**For the Record,” Oct. 12, 1992).
He is also licensee of five AM’'s and
eight FM’s in Florida. Buyer is head-
ed by Robert E. McAllan, and is li-
censee of WBUD(AM)-WKXW(FM) Tren-
ton, N.J., and wkKCFKTvV) Clermont,
Fla. (Orlando). wwNZ has easy listen-
ing format on 104.1 mhz with 100 kw
and ant. 1,609 fi. Broker: Media Ven-
ture Partners.

WGLD(AM)-WWWB(FM) Greensboro-
High Point, N.C. O Sold by WGLD
Inc. to MHD Corp. for $3.5 million.
Seller is headed by Bernard and Ro-
berta Mann, husband and wife, and
has no other broadcast interests. Buy-
er is newly formed unit of First Union
National Bank in Charlotte, N.C.
WGLD is fulltimer with MOR format
on 1320 khz with 5 kw. wwwB has
AC format on 100.3 mhz with 100 kw
and antenna 1,049 feet above average
terrain.

KIOA-AM-FM Des Moines, Iowa O
Sold by Midwest Communications to
Saga Communications for $2.7 mil-
lion. Seller is headed by Duke
Wright, and is licensee of four AM’s
and four FM’s. Buyer is headed by
Edward K. Christian, and recently
purchased WVEM(FM) Springfield and
WIXY(FM) Champaign, both Illlinois
(**Changing Hands,”” Oct. 12, 1992).
It is also licensee of six AM’s and nine
FM’s, including KRNT(AM)-KRNQ(FM)
Des Moines. KIOA(AM) has oldies for-
mat on 940 khz with 10 kw day and 5
kw night. KIOA-FM has oldies format
on 93.3 mhz with 100 kw and antenna
1,063 ft. Broker: Media Venture Part-
ners.

WIAI(FM) Danville, Ill. O Sold by
Kickapoo Broadcasting Inc. to LA.L
Broadcasting for $1.3 million. Seller
is headed by Terry Forcht, and has no
other broadcast interests. Buyer is
subsidiary of Key Broadcasting Inc.,
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PROPOSED STATION TRADES

By volume and number of sales

This Week:

AM's O 82 268,000 C 8
FiM's O 514, 820,000 0 7
AM-FM's 0 512,200,000 3
TV’s 0 $25,110,0000 3
Total O $54,398,000 O 21

1993
AM's 0 $3,429.0000 14
FM’s D $19,671,0150 22
AM-FM’s O $62,832,500 O 19
TV’s O $87,635,0000 9
Total O $173,567,515064

Fur 1992 total see Feb. 1. 1993 BROADCASTING.

which also owns eight AM’s and eight
FM's. wial has country format on
99.1 mhz with 50 kw and antena 500
feet above average terrain. Broker:
Hague & Co.

WBES-FM Dunbar, W.Va. (Charles-
ton) O CP sold by Thomas Communi-
cations to Ardman Broadcasting Corp.
of West Virginia for $1 million. Seller
is headed by Morton J. Victorson,
trustee. Buyer is headed by Myer
Feldman, and is parent of licensees of
KCKN(AM)-KBCQ(FM) Roswell, N.M.;

WVSR-AM-FM  Charleston, W.Va.;
WNWZ(AM)-WODZ(FM)  Germantown,
Tenn.; WENZ(FM) Cleveland,

WZOU(FM) Boston and wcCIB(FM) Fal-
mouth, both Massachusetts, and WIR-
A(AM)-WOVV(FM) Fort Pierce, Fla. He
also has interests in KKCIFM) Liberty,
Mo. WBES-FM has easy listening for-
mat on 94.5 mhz with 3 kw and ant.
328 fi.

WBTR-FM Carrollton, Ga. O Sold by
Reliance Broadcasting Inc. to Carroll
County Media Inc. for $950,000. Sell-
er is headed by Kenneth C. Bazzle
(94.46%), and has interest in licensees
of one AM, one FM and two TV’s.
Buyer is headed by Dallas M. Tarken-
ton, who is licensee of KIXK(FM) Can-
ton, S.D. WBTR-FM has AC format on
92.1 mhz with 580 w and ant. 635 ft.

WTMP(AM) Temple Terrace, Fla.
(Tampa) O Sold by Broadcap of Flori-
da Inc. to DMPG Broadcasting Group
Inc. for $625,000. Seller is headed by
John E. Oxendine, president of Broad-
cast Capital Inc., minority funding
company. Buyer is headed by partners

Derrick Reynolds and John M. Carri-
er, professional football players with
Tampa Bay Buccaneers, and former
player Patrick Franklin; they have no
other broadcast interests, WTMP has
urban format on 1150 khz with 5 kw
day and 2.5 kw night. Brokers: The
Connelly Co. and Jorgenson Broad-
cast Brokerage.

KBLS(FM) North Fort Riley, Kan. C
CP sold by Mid-America Ag Systems
Inc. and Lesso Inc. to The Eagle
Broadcasting Company Inc, for
$585,000. Seller is headed by Law-
rence Steckline, who has interests in
three AM’s and six FM’s. Buyer is
headed by John K. Vanier II, and has
no other broadcast interests. KBLS is
assigned to 102.5 mhz with 50 kw and
ant. 492 ft.

WAPQ(FM) Crestline, Ohio O CP sold
by WHOH Inc. to Mid-American Ra-
dio Group Inc. for $475,000. Seller is
headed by Redge A. Mahaffey, and
has no other broadcast interests. Buy-
er is headed by Barry Gerber, and has
no other broadcast interests. WAPQ has
AOR format on 98.7 mhz with .8 kw
and ant. 418 fi.

KRPW(AM) Oklahoma City O Sold by
Sun Broadcasting Co. to Perry Broad-
casting Company Inc. for $375,000.
Seller is headed by J. Kent Nichols,
who recently sold KDZAa(aM) Pueblo,
Colo. (“*For the Record,”’ Nov. 30,
1992). It is subsidiary of licensee of
KATT-FM Oklahoma City. Buyer is
headed by Russell M. Perry, and has
no other broadcast interests. KRPW is
fulltimer with urban contemporary for-
mat on 1140 khz with | kw.

WGGA(AM) Gainesville, Ga. O Sold
by Allied Media of Georgia Inc. to
WDUN Radio Inc. for $360,000. Sell-
er is headed by Roger C. Amato, and
is parent of licensees of two AM’s and
one FM. Buyer is headed by John W.
Jacobs 1II, and is licensee of
WDUN(AM)-WMIE(FM) Gainesville, Ga.
WwGGA is fulltimer with AC, oldies for-
mat on 1240 khz with i kw.

KDIX(AM) Dickinson, N.D. O Sold by
Dickinson Broadcasting Corp. to
Starrdak Inc. for $250,000. Seller is
headed by June Deck. and has no oth-
er broadcast interests. Buyer is head-
ed by Daniel C. Porter, and has no
other broadcast interests. KDIx is full-
timer with AC format on 1230 khz
with | kw.

CLOSED!

KRTY(FM), San Jose,
California from Royal
Broadcasting to KRTY,
Ltd., for $3,331,000.

Elliot B. Evers
Broker

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Solutions.

BRIAN E. COBR
CHARLES E. GIDDENS
703-827-2727

RANDALLE. JEFFERY
RANDALL E. JEFFERY, JR.
407-295-2572

ELLIOT B. EVERS
RANDOLPH E. GEORGE
415-391-4877

GEORGE 1. OTWELL
404-978-1294

RADIO and TELEVISION
BROKERAGE * AI'PRAISALS

Vi

\Y «

MEDIA VENTURE
PARTNERS
WASHINGTON, DC

ORLANDO
SAN FRANCISCO
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CLUTTER
ON THE DECLINE

For the first time in several
I vears, ads, promos and

PSA’s decrease, according
to 4A°s/IANA study

‘ By Sharon D. Moshavi

verage prime time clutter for

each of the four broadcast net-

l works declined for the first uime

since 1989, according to a monitoring

report issued jointly by the American

Association of Adveriising Agencies

| and the Association of National Ad-

vertisers.

ABC had the lowest rate of non-

| program time (which includes ads,

promos. public service announce-

ments and credits). with an average of

12 minutes, 46 seconds, while Fox, at
14:38. had the highest.

The monitoring for the survey was
conducted fast Nov. 16-22 and fol-
lowed surveys performed in March
1992 and November 1991. In network
prime time (including Fox). non-pro-
gram time was down 27 seconds from
March 1992; of that, commercial time
| was down 7 seconds. PSA’s down 8,
| and promotional messages down 12.
\ For daytime. the three-network aver-

age was up 9 seconds. with commer-

cial time up 10 seconds, PSA's up
| slightly and promos down slightly.

CBS was the only network to de-
crease its non-program time during
daytime. the result of a drop in promo-
tional and PSA time. not commercial

ABC-TV SET TO CUT RANKS BY 500

BC said roughly 500 people had agreed 1o accept the buyout offer
recently made by the TV network group to union and contract em-
ployes. This Friday (Feb. 19) will be the final day for those accepting to
change their mind; it is expected that ABC will accept more than 95% of

the resignations.

Among those indicating their intention to accept the buyout are Siephen
Solomon, senior vice president of sports and Walter Porges, vice presi-
dent, news practices. ABC-TV's broadcast and engineering department
will apparently lose both its president, Robert Siegenthaler, and senior
vice president, Joe Di Giovanna. Siegenthaler will be replaced by Preston
A. Davis, vice president, television operations, broadcast operations and

engineering.

—GF

both commercial and promotional
time, still Had fewer non-program
minutes in that daypart than either
CBS or NBC. Daytime, with a three-
network average of 18:16 per hour.
continued to have the highest level of
non-program time, while sports, at
12:19, continued to have the lowest.

In pure commercial time, prime was
the daypart with the fewest minutes
(9:42), and was about even with levels
in March 1992 and November 1991.
Average sports commercial time
dropped off significantly over the past
year, to 10:09, a minute less than No-
vember 1991.

The results of the study were re-
leased at an ANA conference in New
York last week, where despite long-
time advertiser complaints about clut-
ter, agency executives indicated they
were not willing to pay to get rid of it.
Thanks to an interactive technology
used at the ANA TV forum in New
York last week. an informal poll of the
several hundred media buyers in atten-
dance showed 87% of them would not
pay 10% more for a commercial unit if
there was a 10% reduction in ad time.

| syndication and cable (see chart). Ac-

cording to the survey, the least clut-
tered syndication genre, talk shows,
showed gains in non-programing time
(to 15:53) over the last two monitoring
surveys. Conversely, game shows. the
most cluttered of syndicated program-
ing, showed a substantial decline in
non-programing time from the previ-
ous two monitoring periods and now
averaged 17:16 per hour. Cable net-
works vary considerably in non-pro-
gram time, with the average at 14 min-
utes.

Speaking at the forum. Beth Bres-
san, CBS Broadcast Group vice presi-
dent and assistant to the president,
provided data that stated that viewers
are more apt to watch non-programing
time on network TV than in other ven-
ues. According to her data. 4.1% of

| viewers graze while watching non-

program network time. while that
number rises to 5.7% for Fox and
10.5% for cable. Bressan also said
CBS was ‘‘looking to make format
changes’’ in the 1993-94 season re-
garding clutter. although she did not
say CBS would reduce the amount of

load. But ABC, despite an increase in The survey also looked at clutter in | non-program time. @
—
[ Wenvork Total Svndicated Total Cuble Toial
prime time non-progrom programy nen-program Nenvorks non-progrom
| programs time per hour tae per lour time per hour
1. The Edge (Fox) 17:32 1. Jeopardy 17:48 1. Family 17:00
l 2. In Living Color {Fox) 16:36 2. Renegade 17:46 2. Discovery 16:29
3. Code 3 (Fox) 16:26 3. Married...With Children 17:38 3. Nashville 15:27
4. Nurses (NBC) 16:22 4. Bill Cosby Show 17:34 4. CNN 15:17
! 5. Different World (NBC) 16:14 5. Designing Women 17:30 5. CNBC 15:03
| 6. Blossom (NBC) 16:12 6. WKRP in Cincinnati 17:22 6. USA 14:32
[ 7. Wings (NBC) 16:08 7. Baywatch 17:21 7. WTBS 14:21
8. Mad About You (NBC) 16:06 8. Wheel of Fortune 17:16 8. MTV 14:15
' 9. The Simpsons (Fox) 15:58 9. Arsenio Hall 17:07 9. A&E 13:48
I 10. The Heights (Fox) 15:09 10. Inside Edition 17:06 10. Lifetime 13:38.
Note: Cable averages are derived from five hours of monitoring per neiwork across several duyports. Source: Commnercial Monitoring Reporl,
November 1992, American Association of Advertising Agencies and Association of National Advertisers.

- _
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BOTTOM LINE

Continued from page 19

quarter. “‘largely due to political ad-
vertising.

® Belo also said political advertis-
ing "‘contributed significantly’” to its
5.2% revenue gain in the fourth quar-
ter; comparcd with two years ago,
fourth-quarter revenue was up 3.5%.
Earnings from broadcast operations in
the fourth quarter of $18 million were
roughly flat atter taking into account
$4.8 million in special charges taken
in the same period a year ago.

® While a *‘surge in political adver-
tising"” lifted fourth-quarter revenue
and operating profit at McGraw-Hill
above the same period a year ago, the
revenue performance was still 2% be-
low the same period two years ago,
while operating income was oft 20%
from the 1990 period. The company
noted *'...a sustained turnaround at
our Denver station, KMGH-TV.”

B Heritage Media cited increased
local television advertising, as well as
political dollars. in explaining its 13%
fourth-quarter cash flow increase, to
$6.1 million, on a 12% revenue in-
crease 10 $11.8 million.

B At Gannett television stations,
tourth-quarter revenue was up 4%,
roughly 1% ahead of the same period
two years ago.

B Multimedia said fourth-quarter
broadcasting cash flow was up 9%, to
$14.9 million, on a 12% revenue in-
crease, to $44.9 million.

B Viacom TV station tourth-quarter
cash flow was up 11%, to $9.4 mil-
lion. on a 10% revenue increase, to
3$24.6 million. Compared with two
years ago, TV station revenue was
slightly ahead, while cash flow was
still roughly 15% behind the 1990
number.

B Cosmos Broadcasting attributed a
25% increase in tourth-quarter earn-
ings, to $3.4 million, **...primarily to
a substantial increase in political ad-
vertising revenue.”” The company said
local revenue increased 2%, "‘due t0 a
recbound in auto and fast-tood advertis-
ing.”" Fourth-quarter revenue, up 7%
to $24.9 million, was slightly below
the level of two years ago.

8 Meredith said that ‘*soft national
advertising revenues held down profits
at some of our television stations,'’
but said KCTv-Tv Kansas City reported
“an impressive profit increase™ for
the fourth quarter.

PEPSI PLEASED WITH INTERACTIVE AD TES

epsi thinks it got the right stuff from an advertising test it performed
with Interactive Network during the Super Bowl last month.

Pepsi teamed up with Interactive Network, the Mountain View, Calif.-
based interactive technology service partially owned by NBC, to poll the
service’s members on its advertising. Interactive Network offered T-shirts
to members able to answer questions about commercials for Pepsi’s new
product Crystal Pepsi, which was unveiled during the Super Bowl, and its
Pepsi campaign in general. Viewers (IN has a total of about 3,300
subscribers in the San Francisco area) used handheld units to answer
‘questions asked during a post-game show.

According to Pepsi, which approached IN about doing the test, nearly
750 viewers participated. About 92% correctly identified Crystal Pepsi as
the company’s new clear cola. The other two questions pertained to Diet
Pepsi’s 1992 advertising campaign (no Diet Pepsi ads ran during the Super
Bowl): 87% of respondents identified Cindy Crawford as the soft drink’s
model spokesperson, and 99% identified Ray Charles as the musician who
appears in Diet Pepsi ads.

Pepsi spokesman Andrew Giangola said: **We didn't go in asking
complicated or research-type questions. We were in this te dip our toe into
the interactive waters.”” The hope for possible future interactive advertis-
ing plans is that there is some correlation between an interactive program
and the amount of attention viewers pay to ads, said Giangola.

David Lockton, IN president-CEO, said interactive commercials could
really become important when there is interactivity during the commer-
cials themselves. IN launches nationwide in September, according to
Lockton, and is starting to make presentations to other sports advertisers
about teaming up with the service. —-SDM

® Tribune said that excluding the | WPLG(TV) in Miami.”’

results of wpPHL-Tv Philadelphia,
which was acquired in June 1992,
fourth-quarter television revenue in-
creased 2%.

® The Washington Post Co. said
fourth-quarter broadcast revenue de-
clined 1%. The company cited **...the
impact of Hurricane Andrew on

8 Scripps-Howard said fourth-quar-
ter political advertising totaled $6.8
million, compared with $500,000 in
the year-ago quarter. As a result, total
broadcasting revenue gained 6% in the
quarter to $77.2 million, while profit
for the quarter gained 11% to $25.7
million. ]
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CARTOON RATINGS OUTPACE PROJECTIONS

Release of numbers might signal start of kids upfront season, but ad execs say otherwise

By Rich Brown
A s the fourth-quarter kids upfront
made its earliest rumblings on
Madison Avenue last week.
Turner Broadcasting’s Cartoon Net-
work unveiled higher-than-projected
first-ime national ratings for the
fledgling cable channel.
The four-month-old network man-

1

aged to drum up an average 0.8 rat-
ing—representing  about  40.000
homes on a 24-hour basis—in its first
six weeks of national measurement.
| according to A.C. Nielsen Co. data
supplied by the channel. The number
paced ahead of the 0.6 projected by
the network at launch.

“*We knew there was an audience
out there for the best “toons” on televi-
sion. but to be ahead of our expecta-
tions right out of the gate suggests an

T TN - e e R Y S D = e R I

ot A T

' CABLE VIEWERS
START TO *TOON IN

MONDAY-SUNDAY 24 HOUR RATINGS
12/21/92-1/31/93

T From A.C. Nielsen data; Discovery: M-Su 9 am-3 am;
Z A&E: M-Su 8 am-4 am; Lifetime: M-5a 24 hours
f

* Fourth Quarter 1992

incredibly popular network now and in
the future.”” said Betty Cohen. execu-

s e e

tive vice president of the channel.
The network’s (.8 rating makes it
l proportionately the sixth-highest-rated
channel of the 25 rated basic cable
networks for the period Dec. 21.
1992. through Jan. 31. 1993. Top net-
works were TBS. USA. Nickelodeon.

TNT and ESPN (sec chart). By day-
part, ratings for the same period
showed the Cartoon Network with a
0.6 during the 6-11 a.m. block: a 0.9
during both the it a.m.-4 p.m. and
the 4-6 p.m. blocks: a 0.8 during both
the 6-8 p.m. and the 8-11 p.m. blocks.

and a 0.7 during the midnight-6 a.m.
time period. Demographics during
January showed 43% of the network’s
audience were adult viewers.
Following presentations of the rat-
ings data to reporters last week, Cohen
said the Cartoon Network numbers

Yel another new cable network has been unveiled in
the form of the Golf Channel. a 24-hour service
whose backers include legendary golfer Arnold Palmer
and which is scheduled to launch in the first half of
1694.

As planned, the Birmingham, Ala.-based channel
will be offered as a pay-TV service and will feature a
lineup of programing including live and tape-delay
coverage of several golf tournaments in the U.S. and
abroad, hands-on instruction from leading golf teach-
ers. escorted video tours of great golf courses of the
world, daily news shows, live appearances and inter-
views with golf celebrities, and original programing

| GOLF NETWORK TEES OFF

that will provide viewers with personalized critiques
and coaching.

Palmer. whose golf career took off with the 1954
U.S. Amateur Championship, plans to take an active.
on-air role in the channel. Other company personnel
include Joseph E. Gibbs, president and chief executive
officer; James L. Lowery, senior vice president and
chief financial officer; James L. Shepherd, vice presi-
dent, sales/marketing. and Peter Smith. International
Management Group senior international vice president/
director of international television sales. IMG's Trans-
World International will serve as programing consul-
tants to the channel. —RB

24 Cable
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would be presented on Madison Ave-
nue. A compeling network. Nickel-
adeon. was scheduled to hold its own
upfront presentation last Thursday at
the Grand Hyau in New York. Ac-
cording 1o Cohen. the annual Toy Fair
toymakers convention in New York
last week marked the beginnings of
the upfront kids marketplace for cable.

Despite enthusiasm for the start of

the kids upfront, it looks like it might
not kick off soon. USA Network has
not scheduled its annual kids presenta-
tion to agencies until mid-March. and
agency cxecutives last week said it
was too carly o get a sense of where
the kids market was heading.

“They're trying to panic the mar-
ket,”” said Jon Mandel. senior vice
president. director of national broad-
cast. Grey Advertising, who fielded a
number of calls from reporters last
week. Mandel, a major buyer of kids
ad time. added he was not over-
whelmed by the Cartoon Network's
initial numbers. *°| think Cartoon Net-
work is going to be something some-
day.’” said Mandel. But he said the
network will need a far bigger audi-
ence and a broader range of animated
product before it can really succeed.

The Cartoon Network continues to
program its schedule predominantly
with Turner library product. including
Hanna-Barbera and MGM animation.
Cohen said original programing is ex-
pected 1o kick in by 1995, and channel
executives are regularly meeting with
Hanna-Burbera  officials 1o discuss
such possibilities.

More immediately. the network is
looking to programing stunts to draw
attention: a round-the-clock Earth Day
marathon of Turner’s environmentally
conscious cartoon Captain Planet and
an April 3 marathon teaturing Jo/linny
Quest. The network is also planning to
run its programs simultancously on
other Turner networks, as it did last
Thanksgiving, Cohen said.

The Cartoon Network is currently
available in 4.5 million houscholds via
480 systems nationwide. including 26
of the top 30 multisystem operators.
The channel has not yet signed any
deals for international distribution, al-
though Cohen said announcements 1o
that effect are expected by the second
yuarter of this year. She said the for-
malt is particularly suitable for interna-
tional distribution becuuse the Hanna-

Burbera library has alrcady been
translated _and offered around the
world for a number of years. u

Broadcasting Feb 15 1993

NEW PROGRAMING
VENTURE FOR RAINBOW

Rainbow Programming Holdings
{RPH) president-COOQ Sharon
Patrick. previously in charge of a
number of the company’s programing
services including Bravo and
SportsChannel. will now focus
instead on new business as

president of Rainbow Programming
Ventures. Under the restructuring.
existing RPH businesses will be
overseen by CEQ James Dolan.
Patrick’s unit will direct and manage
the company's new business and
programing development, including
interactive ventures; regional news
service News 12 Long Island and
related expansion; new channel
development, and TVRO.

‘TRAVEL’ TO MARDI GRAS

The Travel Channel will present a
three-hour live national telecast of the
New Orleans Mardi Gras

|
|
|

festivities on Feb. 23 beginning at 1]
a.m. ET. The parade will be

offered to all cable operators
nationwide free of charge.

C&W ON AMERICANA

Americana Television Network.
which launches as a part-time service
on The Nostalgia Television
Network on April 3. will debut with
coverage of the *‘Branson Jam, " a
three-day country music concert
series set for March 5-7 in the
Missouri town of the same name.
Hosts Kenny Rogers. Louise
Mandrell, Tony Orlando and Jim
Statford will present a full roster of
COuntry music Stars.

$12 MILLION FIGHT

SET Pay Per View and KingVision
have paid $12.2 million for pay-per-
view TV rights to the WBC
Heavyweight Champion bout
between Lennox Lewis and Tony
Tucker, set for May 8 in Las Vegas.

———

This notice appears as a matter of record only.
December, 1992

FANCH CABLEVISION OF
INDIANA, LP

has acquiired tie assets of

WOOD CABLETV

Serving approximately 10,000 basic subscribers
in and around Bowling Green, Oltio.

The undersigned initinted this transaction,
| served as financial advisor to Wood Cable TV
| and assisted in the negotiations.

| WALLER CAPITAL CORPORATION

Andrew J. Armstrong, Jr.
President

I WALLER CAPITAL

30 Rockefeller Plaza
Suite 4350

CORPORATION

New York. NY 10112
(212)632-3600
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ANOTHER STEP CLOSER TO A MULTIMEDIA WORLD?

General Magic, new alliance of electronics manufacturers and computer firms,
is attracting interest from cable, telcos and broadcasters with PCS software

By Randy Sukow

able TV operators exploring

their possible future entry into

personal communications ser-
vices, the next generation of wireless,
mobile voice and data transmission.
watched with interest last Monday
(Feb. 8) as General Magic. Mountain
View, Calif., unveiled key software
designs for PCS end-users and a pow-
erful alliance of electronics manufac-
turers to build PCS computer/ phones.

The General Magic alliance in-
cludes Apple Computer. AT&T, Mat-
sushita, Motorola, Philips and Sony.
Conspicuously absent are the compa-
nies that could link the terminals with
PCS spectrum licenses and local wire
infrastructure, just the sort of service a
cable company or local telephone
company would like to provide.

“*We’re very interested in what
they're doing because the same things
apply in terms of PCS infrastructure
needed for data as is needed for voice.
Cable looks to be a good fit,”" said
Mike Schwartz, spokesman for Cable
Laboratories Inc., Boulder, Colo.
**There may be another customer for
our broadband infrastructure.’”

After first reading press reports on
General Magic, Jim Chiddix, senior
vice president, engineering and tech-
nology. Time Warner Cable, Denver,
said the announcement did not appear
to be relevant to his company’s PCS
experiments. But on second thought,
he concluded: **Everything is relevant
to everything these days. Those are
certainly powerful players [in the Gen-
eral Magic alliance], If they can come
up with the services and the hardware
and operating standards which are the
catalysts to turning this into a service
with real appeal, it could be very sig-
nificant.”

<

h"’"

General Magic hopes to work wonders
with its Magic Cap.

General Magic is a spin-off compa-
ny of Apple formed nearly three years
ago by former Apple executives Marc
Porat, Andy Hertzfeld and Bill Atkin-
son. (Hertzfeld and Atkinson were
original members of Apple's Macin-
tosh design team.) The company was
organized to extend applications for
personal computers into what the com-
pany calls “*personal intelligent com-
munications.”” General Magic then
quietly began signing up other compa-
nies as co-investors and licensees of
the company’s technology. beginning
with Sony and Motorola in February
1991 and, most recently, Matsushita
last month.

Part of the reason for going public
with the company's strategy now. said
Porat, General Magic president-CEO.
is *'to solicit input from potential cus-
tomers and widen the circle of devel-
opers and potential licensees.™’

The fruits of the company’s labor so
far are two software products. Tele-
script is the company’s programing
computer language designed to flow
easily from one computer or other
electronic device through several dif-
ferent communications networks,
wired or non-wired. Telescript lan-
guage is incorporated into Magic Cap
(Cap being short for Communicating

Applications Platform), described as a
way ‘‘to make it easy for developers to
create communicating applications
and services'” to run on a mobile com-
puter system.

When all of the pieces of such a
system are put together, a user could
be connected by voice or computer
| link to home or office with a hand-
held terminal. Travelers with car ter-
minals could computer-link with res-
taurants, hotels and other businesses
without leaving the driver’s seat.

Before such a service is a reality.
some problems must be solved, such
as FCC licensing of spectrum and ca-
ble and telephone-company construc-
tion of wired networks to support the
system. Cable operators. telephone
companies and others have held ex-
perimental PCS licenses for two years
hoping they will eventually get FCC
authorization to be that piece of the
system.

Broadcasters may be able to get into
the act as well. Systems such as Gen-
eral Magic put more pressure on a
scarce spectrum reserve. '‘That raises
the question of whether [PCS] can be
done in broadcast spectrum. There
might be places where broadcasters
could lease space out for this kind of
thing. riding on the broadcast signal.™
said John Abel, executive vice presi-
dent, operations. National Association
of Broadcasters. who has often argued
the merits of broadcaster exploration
into revenue-making applications for
their spectrum beyond audio and video
entertainment.

General Magic's emergence relates
to more than an alliance of powerful
electronics companies, Abel said. ‘It
advances the merger of computers,
telephone, maybe television and radio,
and personal communication into

one,”” he said. n
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For more information on the products shown below, call the advertiser
at 1-800-828-6344, ext. 861 plus the advertiser code, or contact the advertiser directly.

Introducing our new TM-9255

low cost Coax Connected

Camera Control System. The

unit is designed for use with

lower end industrial

type cameras. The

TM-9255 offers many

advantages of

using stan-

dard type

RG-59/U

coax cable

between the

camera head

and its base

station. This sys-

tem is available in the

different configurations de-

signed to mate to your Beta, HI-8,
M-I, or SVHS camera body.

Code 0001

JVC PROFESSIONAL PRODUCTS COMPANY re-
cently introduced the KY-27U, a low-light, 2/3” 3 CCD
camera featuring JVC's exclusive LolLux technology.
Distinguished by : — = —
its resolution, sen- :

sitivity and image
quality, the KY-
27U sets industry
standards by be-
ing able to pro-
duce high-quality
pictures in light as
low as 2 lux with
full, 100 percent
video level. The
KY-27U also offers the latest automatics and opera-
tional features, including variable scan view, enhanced
automatic level control {ALC), Full-time Auto White and
Full Auto Shooting, and intelligent auto iris detection
system. For more information about the KY-27U, con-
tact David Walton at 1-800-JVC-5825. Code 0002

The Model 240AT Transportable Earth Station is one

example of the innovative solutions supplied by Radia-
tion Systems. From 80 cm VSAT's to 32 meter earth sta-
lions, RSi designs, manufactures and installs the most
extensive product line of high guality antenna systems of
any supplier. The company also offers complete system
integration and support services. Code 0003

Radio Systems Inc. Broadcast DAT Recorder

Only RS-DAT is customized for on-air use with end-of-
message indication, large lighted controls, automated
cueing, balanced audio and remote cut selection.
Perfect for radio, automation and satellite delay. Call
Radic Systems at 800/523-2133. Code 0004

FOR INFORMATION ON HOW TO
ADVERTISE IN

contact:
Eric Trabb
Winfield Boyer
LEWIS EDGE & ASSOCIATES, INC.
Telephone: 609 683-7900
Fax: 609 497-0412

Slash ENG cellular telephone bills! The
PROceiver™ System from Modulation Sciences allows
TV stations to utilize their own signal for IFB communi-
cations to the field. Stations report savings of up to
80% in monthly cell phone charges. The PROceiver
System employs noise reduction, audio processing and
a unique non-intercarrier receiver to yield range
beyond your regular picture coverage. For details, call
1-800-826-2603 or FAX 1-908-302-0206.




Broadcasting#

Radie

CLINTON CARRIES ON SATURDAY TRADITION

Networks give coverage to first radio address, but stations take wait-and-see approach

By Peter Viles

mid all the talk of change in

Washington, President Clinton

last week continued one of for-
mer President Reagan’s traditions—
the Saturday morning radio address.

Major radio networks broadcast
Clinton’s five-minute speech live, but
several station executives—who ulti-
mately decide whether or not anyone
will hear the speech live—said live
coverage would probably be limited
and would continue only if the weekly
speeches prove newsworthy.

**To institutionalize carrying a mes-
sage each week from Mr. Clinton
would. in all fairness, force us to carry
an opposition view every week.'’ said
Bob Sims. news director at KNX-AM
Los Angeles, an all-news station that
carried last week’s speech live. “’'It's a
tricky business."’

The Saturday speech, as practiced
by Reagan and, to a lesser extent,
President Bush, has been used more as
an opportunity to set the agenda for
weekend news coverage than to reach
a live audience via radio.

e i T
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From Oval Office, President Clinton deliv;s_ h;s first radio addt:ess Saturday, Feb. 6.

**I don’t think they're intended to
reach people live.”” said Ron Nessen.
who served as press secretary under

President Ford and later as a top news

I executive for Mutual Broadcasting. *'l

don’t think many stations carry
them—music stations aren’t going to
break format to carry the President.™
Unlike network-affiliated television
stations. radio stations are under little

r

‘FLY JOCK’ JOYNER TO DO MORNING SHOW FOR ABC

om Joyner, the disc jockey who broadcasts separate,

daily local shows in Dallas and Chicago. plans to
give up his “*fly jock™ nickname and land with ABC
Radio Networks to do a nationally syndicated morning
show, network radio sources said last week.

ABC had no comment on the move, which would
put the network—and its 24-hour formats—squarely in
the race to develop nationally syndicated. personality-
driven. daily shows along the lines of those of Howard
Stern. Rush Limbaugh and Larry King.

Until recently, network shows featuring high-profile
personalities were relegated to late night and overnight
dayparts. But that has changed with the success of
Limbaugh and Stern. whose daytime shows have per-
formed so well in major markets that some industry
observers are now predicting a rebirth of national radio.

Joyner's personable. humorous style and celebrated
work ethic have made him one of the biggest stars of
urban radio. He has won loyal followings on KKDA-FM
Dallas in the morning and wGCI-FM Chicago in the
afternoon. He also hosts a weekly countdown show,
On the Move, distributed by CBS Radio Networks.

Contract negotiations to free Joyner from On the
Move were said to be helding up formal announcement
of the ABC deal. A CBS spokeswoman said last week
that Joyner remains under contract to the show. pro-
duced by Cutler Productions, into 1996.

The Chicago Sun-Times reported, however, that
Joyner has signed a five-year, multimillion-dollar deal
with ABC to do a morning show on **The Touch,’” the
24-hour, urban adult-contemporary format distributed
by ABC’s Satellite Music Network. -V

L
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Good

News

for Radio
Stations

Increase Business Coverage . . .

Without Spending a Dime

No matter what your format, we have news for you!
And it's news vour listeners want to hear, News about the
ceonomy in a form they understand. How do we know?!
We asked them. In a national survey more than 60% of
the respondents told us they are paying more attention to
business news now than they were six months ago. We also
learned that a nwjority of them use the stock market as an
indication of dhe healeh of the economy.

Where are they turning for this information?
More than a quarter of the respondents cited radio as a
viable source of business and cconomic news ... making
stock market information a key way to reach listeners,
particularly the much sought after high SES listener.

So who can give you the most complete stock
market information available to radio stations? We can.
We're the Nasdag Stock Market, the second largest markert in
America. For years, we have been providing television
stations wich daily customized market reports. Now Nasdag
has developed a varicty of services that provide radio stations
with this same type of information.

Best of all, all of our services are free!
Just call 1-800-777-NASD, and let Nasdag develop a
custom market report to fit your needs. [t's a unigue way
to add to the service you provide without spending
a dime.

THE NASDAQ STOCK MARKET

NASDAQ

The Stock Market for the Next 100 Years




pressure to broadcast live news events | trolled,”” said Ed Cavagnaro, news di-

as they happen. So while CBS Radio
Networks provided live coverage of
the Clinton speech for KNX and other
affiliates, KCBS-AM, the CBS-owned,
all-news station in San Francisco,
chose not to air the speech.

‘*We made a decision years ago not
to take these weekly radio addresses,
because it is a forum that is con-

rector at KCBS. *‘It's truly not fair to
decide to start covering them now.”’
Major networks, including UPI,
AP, CBS, ABC, Mutual, NBC, Unis-
tar and CNN Radio, aired the speech
live and said they would continue to
do so, leaving local stations with the
choice of whether to broadcast the live
| feeds. One exception was UPI Radio
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Networks, which aired last week’s
speech but said it would not necessar-
ily air future addresses.

The White House plans regular Sat-
urday speeches, but not necessarily
every week. “*‘We're hoping to do
them regularly, but no final plans have
been set out yet,”” said Richard
Strauss, director of radio services for
the White House press office. n

CABLE SCENARIO STEALS SPOTLIGHT AT RAB CONFERENCE

Broker Steding urges stations to start local, multimedia marketing services

By Peter Viles

ticed a record-setting crowd of

station sales managers to Dallas
for the Managing Sales Conference
with the promise to offer creative, in-
novative ideas to help stations think
**outside the box.”’

Then, at a breakfast panel attended
by the entire conference, broker Wil-
liam Steding put forth an idea so far
“‘outside the box’’ that some industry

T he Radio Advertising Bureau en-

| executives were still shaking their
heads about it several days later.

Steding’s proposal: Radio stations
should take full advantage of their ex-
pertise in targeted local marketing by
forming alliances, even joint ventures,
with local competitors such as cable
systems and community newspapers.
In short, Steding said, ‘‘Go make a
deal with your local cable operator to
sell his inventory.”’

Steding, president of Star Media
Group, later said: ‘‘Radio salespeople

Plainly spoken words
from physicians and

researchers on how to live

longer and better.

EALTH LETTER . ) . . .

EEETYIE from Saint Louis University Medical
Center appeals to people who are in charge of their
lives. It's solid, useful information that’s easy to

understand, yet our two minute format provides
listeners with depth and details.

Health Letter Radio carries no commercial
message, but it's available to you as an advertising

revenue producer.

Now airing on more than forty-five stations in
Missouri and lllinois, Health Letter Radio is free to
you and exclusive to your service area. Call fora
demo cassette. And you'll feel better immediately.

Health Letter Radio
800-562-2345

30 Radio

SAINT LOUIS UNIVERSITY

LJ MEDICAL CENTER

are the best salespeople in the world at
selling fragmented media. Given that
capability, why isn’t that sales force
also selling other fragmented media,
such as cable, community newspapers
and outdoor?”’

RAB President Gary Fries, appear-
ing on the same panel, urged sales
managers to give the idea serious
thought. ‘*There are no boundaries
here,”” he said. ‘*Don’t try to put this
thing back in the box."’

The Managing Sales Conference,
radio’s only gathering devoted exclu-
sively to sales and management is-
sues, drew a record-breaking crowd of
1,600 to Dallas Feb. 4-7. Attendance
exceeded 1992's five-year high by
some 28%, a turnout that attendees
attributed both to the RAB’s recent
resurgence under Fries and to the in-
dustry’s generally optimistic attitude
heading into 1993,

While Steding’s idea was generally
praised as forward-looking and pro-
vocative, the thought of helping cable
systems sell local advertising clearly
struck some industry executives as a
dangerous precedent, if not downright
bad business.

*“It might be good for short-term
revenue, but if you take cable in with
you, you're going to automatically in-
troduce cable to new advertisers who
don't know them,'’ warned Ralph
Guild, chairman of the board, Interep
Radio Store, at a luncheon last week
in New York sponsored by American
Women in Radio and Television.

The concept drew measured sup-
port, however, from Gordon Hastings,
president of Katz Radio Group. **We
must take a look at how our customers
want to use their advertising dollars,”
he said. “*If we can have a greater
voice with our customers by solving
their needs, we will grow the revenue
pie more effectively.’’ ]
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PANEL’S NEW MEMBERS RIDE THE HIGH-TECH HIGHWAY

Robb, Rockefeller bring interest in telecommunications issues to Senate subcommittee

By Randy Sukow

o the extent Vice President Al-

bert Gore and the Clinton admin-

istration follow through with
campaign promises to upgrade U.S.
telecommunications networks, they
will have allies in the two new mem-
bers of the Senate Communications
Subcommittee, Charles Robb (D-Va.)
and John D. (Jay) Rockefeller 1V (D-
W.Va).

As members of the parent Senate
Commerce Committee in the last con-
gressional session, the two senators
supported Gore’s High Performance
Computing Act of 1991, which estab-
lished the National Research and Edu-
cation Network (NREN), a high-speed
fiber optic data transmission network
linking schools, libraries and research
facilities.

Robb and Rockefeller were also
among original co-sponsors last sum-
mer of Gore’s Information Infrastruc-
ture and Technology Act, a plan to
expand NREN to a wider universe of
users, inlcluding many businesses.
Both were also original co-sponsors of
Commerce Committee Chairman Er-
nest Hollings’s (D-S.C.) overall com-
petitiveness package (S. 4), which in-
corporates much of the Gore
language.

To Rockefeller, government atten-
tion to building the next generation’s
communications lines is a natural is-
sue for a rural state's senator. ‘‘By
providing for development of digital
libraries which users could access over
computer networks, this bill will make
more information available to more
Americans: students, teachers, small-
business men and women, house-
wives—anyone who has a question
and is looking for an answer,”” he said
in a speech in support of the Gore bill
in July.

Charles Robb Jay Rockefeller

But Rockefeller's views on the
more contentious issues of telephone-
company ownership of cable systems
and disposition of the modified final
judgment (MFJ), the 1984 AT&T-
breakup consent agreement, are so far
unknown. (Neither Rockefeller nor his
staff would comment for this story.)

Several areas of the neighboring
state of Virginia could also benefit
from modern digital telecommunica-
tions networks, and Robb’s views are
somewhat better known.

He believes ‘‘that competition
should rule, not regulation’” and was a
reluctant supporter of last year's cable
bill, an aide said. ‘‘He has said many
times he is supportive of new technol-
ogies coming on to compete, whether
it is telco ownership of cable or it's
cable [ownership of] telephone, which
he supports.”

Robb also supports regional Bell
operating company entry into other,
non-video information services and
telephone equipment manufacturing.
**‘He would like to see the MFJ re-
pealed, with the caveat that there be
some checks and balances,” the Robb
aide said. *‘That’s one of the roles he
feels the Communications Subcom-
mittee should have.”’

But as a new subcommittee mem-
ber, Robb is not expected to step into
Gore's shoes as the Democratic co-
sponsor of a cable-telco crossowner-

| ship bill. Conrad Burns (R-Mont.),

who co-sponsored such a bill in 1991,
is expected to reintroduce a new ver-
sion within weeks, but as of last week
no Democrat was known to be willing
to join him.

Although both Robb and Rockefel-
ler supported the 1992 Cable Televi-
sion Consumer Protection and Compe-
tition Act, which was enacted last fall
over George Bush's veto, neither
spoke on the floor of the Senate on the
bill. The distance Robb kept from the
bill was for a purpose. Unti! recently,
he had connections with the cable and
broadcast industry through his mother-
in-law, Lady Bird Johnson, who has
held interests in KLBJ-AM-FM Austin,
Tex., and some cable systems.

**He recused himself for the first
two years in the Senate. He was still
kind ofrebuilding his understanding
and knowlege of the industry [last
year], so he did not take a real visible
role in the cable legislation,’” Robb’s
aide said.

Rockefeller also may have to recuse
himself from some communications
issues due to his wife’s connection to
broadcasting. Sharon Percy Rockefel-
le—daughter of former Senator
Charles Percy (R-Ill.)—is former
chairwoman of the Corporation for
Public Broadcasting and current presi-
dent of noncommercial WETA-TV
Washington.

One way Rockefeller’s presence on
the subcommittee could change the
tenor of debate is in the area of *‘intel-
lectual property.’’ As a member of the
Finance Committee's International
Trade Subcommittee, he introduced
the *‘Intellectual Property Protection
Act”’ last year, a measure to strength-
en protection of U.S. copyrights and
patents, which he called *‘the seed
corn that builds our national income,
our social well-being and our interna-
tional competitiveness.”” L]

.
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CONGRESS LIKELY TO REINSTATE FAIRNESS DOCTRINE

That is among number of content regulations Democrats will be pushing through

By Randy Sukow

airness doctrine codification will

be among the earliest communi-

cations policy matters to be ad-
dressed by the Congress. and with a
Democratic President now in oftice
who is generally assumed will sign it.
it could be passed into law within
months—relatively quickly by con-
gressional standards.

The fairness bill (5. 333) introduced
by Commerce Committee Chairman
Ernest Holiings (D-S.C.}). and co-
sponsored by Communications Sub-
committee Chairman Daniel Inouye
{D-Hawain) and ranking Commerce
Committee Republican John Danforth
(Mo.). would codify the former FCC
rule. removed from the books in 1987:
"*A broadcast licensec shall afford rea-

sonable opportunity for discussion of

conflicting views on issues of public
importance. ™

It will be considered in the Senate
on approximately the same timetable
as two other content-regulation bills:
Hollings’s *"clean campaigns™ bill (S.
334). a measure 10 curtail negative TV
ads. and Danforth’s Campaign Adver-

| tising and Disclosure Act (S. 329). a
| National Association ot Broadcasters-
supported bill designed to change the
| lowest unit rate {LUR) rules that was
part of an election-reform package ve-
toed by President Bush last year.
A late February or early March
markup date in the Senate Communi-
| cations Subcommittee is said to be
likely tor the three bills. *We'll be
trying to get those done because the
administration and leadership in the
Senate have made [political advertis-
ing bills] campaign issues high priori-
ties to get done.”” a Senate aide said.
Also. Chairman Inouye is said to be
interested in getting these compara-
lively simple communications bills out
of the way early in the 1993 session so
that he can deal with issues in other
committees later in the spring.

On the House side. no fairness doc-
trine bill has been introduced. but
Telecommunications  Subcommittee
hearings to consider several election-
retorm bills are likely in March. The
absence of a companion fairness bill

should not be interpreted as a potential
| roadblock to the measure. House

sources say. The measurc has easily

NCTA: KEEP TELCOS OUT IN SERVICE AREAS

he statutory ban against telephone companies providing cable or other
video services where they also provide monopoly telephone services is

constitutional and necessary to prevent telcos from engaging in ‘“unfair.
predatory practices” " against incumbent cable systems. the National Cable
Television Association last week argued in asking to intervene in Bell
Atlantic’s challenge of the bun.

Telcos might use revenues from telephone customers to subsidize their
video services and undercut cable competitors or make it ditficult tor cable
competitors 1o use telephone poles and conduits. NCTA said.

Hoping to build a cable system in Alexandria. Va.. and compete with
NCTA-member company Jones fntercable there. Bell Atlantic last Decem-
ber sued the federal government in U.S. District Court in Alexandria.
charging the crossownership ban violates its First Amendment rights.

Congress had ample precedent and authority to codify the ban in the
1984 Cuble Act. NCTA said. It enacted the provision “"in recognition of
the fact the nation’s local telephone companics...are enormous companics
with unparalleled power and advantages in the communications market-
place.'” it said.

Under the act. telcos are permitied to offer cable services outside their
telephone service areas. The St. Louis-based Southwestern Bell last week
made that fact clear. announcing its $650 million purchase of two subur-
ban Washington cable systems from Hauser Communications (see “"Top
of the Week’’). Bruce Sokler. an attorney representing NCTA, said he
expects the motion to go before a judge on Friday (Feb. 19). —HA)

passed the Energy and Commerce
Committee in three straight Congress-
es and can be expected to do so again
as soon as the Senate acts, they say.

Fairness should pass both Houses
easily. Many Republicans join the
Democratic leaders in support of it.
Organized resistance to  fairness.
which blocked supporters from gain-
ing a veto-proof majority during the
Reagan and Bush administrations.
does not appear to be mobilizing be-
cause Bill Clinton. it is assumed. will
sign it. *‘l don’t see enough of a
change of the membership in the Sen-
ate to expect a vastly ditferent out-
come [against fairness]. We have not
done anything specific.”” said an aide
to Senate Communications Subcom-
mittee ranking minority member Bob
Packwood (R-Ore.). a leading tairness
opponent in the past.

The courts will be the alternative for
fairness doctrine opponents outside
Congress. The NAB is widely expect-
ed to challenge it; the Radio-Televi-
sion News Directors  Association
(RTNDA) is certain to do so. “"We are
definitely resisting [the bill] and we
are trying to mobilize whatever re-
sources we can to take it to court. We
belicve it will be struck down.™ said
RTNDA President David Bartlett.

Meredith Corp.. tor example. the
TV station group that fought a 1982
fairness doctrine complaint against its
WTVH(TV) Syracuse, N.Y.. leading to0
the doctrine’s repeal by the Dennis
Patrick FCC in August 1987, is uncer-
tain of its role in coming court battles.
“"The issue 15 sort of open. We have to
analyze the bill and think about what
the NAB might do and whether other
people may join in.”” said Meredith’s
atorney, Michael Bader of Haley.
Bader & Potts. Washington.

The high court hearing could also
involve reconsideration of its 969
Red Lion decision. which in the past
has been used to uphold the doctrine's
constitutionality. Reversal of that de-
cision could affect several other
broadcast content laws and FCC regu-
lations. such as children’s television
laws and political advertising. “*Those
are the stakes we're playing with.
Folks who support the fairness doc-
trine support it at their own peril,”’
Bartlett said. a

32 Washington
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CABLE ASKS FCC FOR LIMITS ON LIMITS

NCTA, others say restrictions on operators’ interest in programing services should be
set at high levels; exceptions for widely distributed programing recommended

By Joe Flint

he cable industry cxpressed

grave concerns last week over

the FCC's plans to put limits on
how many subscribers a single cable
operator may serve and on how many
channels it can devote to programing
services it owns.

Investment bankers also  jumped
into the FCC’s cable reregulation push
mandated by the 1992 Cable Act. cau-
tioning the FCC to take care in draft-
ing anti-trafficking rules prohibiting
the sale of cable systems for three
years after their acquisition.

The National Cable Television As-
sociation said any programing or verti-
cal integration limits *'must be set at a
fairly high level——certainly much
higher than the 209" of channel ca-
pacity suggested by the FCC.

Multiple system operators Cablevi-
sion Industries and Comcast said a
25% limit would be acceptable.

NCTA and individual cable opera-
tors and programers raised First
Amendment concerns. In imposing
limits. the FCC must tread lightly “*in
light of the serious constitutional con-
cerns raised by restrictions on a cable
operator’s use of its channels of com-
munications.™’

Turner Broadcasting System Inc.
pointed to possible unforeseen conse-
quences of such regulation. **lt would
be an anomalous result indeed if. for
example, the residents of Arlington
and Fairfax. Va.. and Monigomery
County, Md.. are free to receive all
the diversity provided by the Cartoon
Network, Black Entertainment Televi-
sion. the Discovery Channel and the
Family Channel. since their cable sys-
tems are not vertically integrated with
program services. while under some
approaches to [planned rule] Section
613, the residents of the District of
Columbia might be prevented from
gaining access to some of these ser-
vices."’

TCI. which has interests in 22 dif-
ferent cable programing services.
asked for a rule permitting operators to
devote a ‘“significant amount™ of
bandwidth to affiliated programing
services,

“ltis well-established that vertical
and horizontal ownership produces
significant benefits for consumers....
Integrated firms have both the incen-
tive and the ability to efficiently fi-
nance program preduction,” TCI said.
Such integration. it said. is also key
for the “*continued development of ca-
ble technology and the realization of a
broadband telecommunications infra-
structure.™

Viacom. owner of MTV and other
popular cable networks, told the com-
mission that limits should not apply to
‘any program service that the market-
place has generally found to be desired
by consumers on a national basis. Spe-
cifically. any program service that: (i)
is carried by cable systems not under
common ownership with the program-
er; and (ii) is available to more than
S50% of subscribers nationwide (ex-
cluding subscribers o commonly
owned systems). should not be count-
ed toward the channel oecupancy lim-
its.”

The Association of Independent
Television Stations countered that. in
recent years. ““cable’s ability to verti-
cally integrate has become a mecha-
nism for extracting equity interests
from otherwise independent program-
ers and limiting the development of
indcpendent services.™”

The Motion Picture Association of
America is also pushing for the com-
mission’s proposed 20% cap.

“This simple and straightforward
channel occupancy limit will help to
reduce the risk that a cable MSO will
favor program services in which it has
a financial stake over those in which it
does not.”” MPAA would not oppose
grandfathering an operator’s current
interests. a stance also endorsed by
Liberty Media Corp.

There is also a difference of opinion
between cable, broadcasters and pro-
gramers over how many homes passed
by cable an operater should be al-
lowed to reach.

Cable also felt the FCC’s suggested
horizontal ownership cap of 25%-35%
of all cable subscribers was too strin-
gent. The NCTA, Time Warner. TCI
and other operators said a range of
30%-40% national limit would not

create any undue risk of anticompeti-
tive behavior. All opposed regional
ownership limits.

TCL. the largest MSOQO. reaches
about 12% of the nation’s subscribers
and 24% of homes passed.

The MPAA. on the other hand. en-
dorsed a 25% cap of homes passed
nationally.

INTV wants a lower cap. saying a
10% cap would be in place “"in a
perfect world.™

The investor bankers who filed
comments warned the FCC of poten-
tial pitfalls in writing the anti-traffick-
ing rules. **If the commission’s regu-
lations achieve a proper balance. they
will succeed in maintaining stability
and growth—but if the rules are in-
flexible and overbroad. then these
sources of ftunds will look else-
where,”” said Corporate Partners. a
$1.5 billion investment fund. =

The Nationol Association of Biack Joumdlists
Announces its Annual

Saiute fo Excellence

1993 National Media Awards

« Television
+ Radio

« Photojournalism

+ Newspaper
» Magazine

The awards are given to journalists
for outstanding covirage of African Americans
and the black condition.

+$100.00 Cash Award
in Each Category

« Winners Honored at NABJ's
1993 Convention in Houston

Materials must be aired or published between
April 1,1992 and March 31, 1993
Deadline: Friday, April 16, 1993
=INEE
115600 Sunrise Valiey Drive Reston, VA 22091
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QUELLO

Continued from page 6

Quello will need just one of the two
other votes for a majority. He says that
second vote will most often be Ervin
Duggan’s. Commissioner Andrew
Barrett, he says, “‘will vote against
you just to be contrary.””

The first words from Chairman
Quello:

What’s on the Quello agenda?

Cable is the big thing. I think this will

be a report-and-order commission, not

a caretaker commission. The March

and April agendas are loaded with ca-

ble items.

But are there any initiatives you would
like to take or pending issues you would
like to make priorities? Relaxation of
the TV ownership rules?

We won'’t take anything up as conten-

tious as TV ownership until a full
complement of commissioners is here.

The only idea from the new adminis-
tration is that they want a broadband
multichannel system. Unless we get a
strong signal from the transition team
and the House and Senate, the idea is
to keep a stable, steady course here
and do what we have to do until a
permanent chairman is named.

The other big issue before you is the
financial interest and syndication rules.
Commissioner Andrew Barrett appears
to be signaling he is ready to compro-
mise, with talk of a sunset of the rules.
Will you meet him halftway?

[ will compromise to this extent. As |
said at NATPE, we should consider
giving the networks complete financial

control of the programs. They should
be allowed to acquire interest in every-
thing. But to protect the independent
stations, we could continue to bar the
networks from controlling syndication

sales. You can own, but you have to
turn it over to syndicators—give them

10% or 15%—and they sell it to
whomever the hell they want. I think it
is a fair thing to do for independents.

I'm a bleeding heart for independents.

Have you broached this fin-but-no-syn
idea with Barrett?

I don’t feel like asking [Barrett] for a
hell of a lot. If you want to tell me
where he stands, fine. Whenever I go
to see Barrett, I tell him to vote any
way he wants because he is a very
contrary guy. He might vote against
you just to be contrary. You can’t tell

!
|
|

e —

where he is coming from.

I'm no obstructionist. Whatever the
majonty wants, it’ll get. If I don’t like
it, I will write one hell of a corking
dissent. | feel like | have a recourse.

What about the prime time access rule?
Will reform of that come up on your
watch?

No, I will leave that to the new guy’s
agenda. Let a full commission take a
hold of that hot potato. But long
range, I think the same rationale {for
repeal) that applies to fin-syn applies
1o prime time access.

Getting back to cable, what are the
challenges?

We're going to get out some very
complex reports and orders on a Cable
Act that has no perfect answers. With
must carry we have to decide whether
using ADI's will determine carriage.
What happens to the network non-du-
plication rules? That would fly in the
face of those ruies. Who will enforce
program access? Us? We're barely
able to take care of ourselves.

What about retransmission consent?
How do we keep cable profitable and
able to expand and still give broad-
casters what they deserve? We don’t
want to hurt cable to the point where it
is no longer profitable. Cable provides
a lot of service. If we drive cash flow
down, we could put cable in default
and have another mess on our hands.
We don’t want that either. We want a
better deal for consumers, equity for
broadcasters, cash flow profits for ca-
ble. Can we do this? That will be the

test for us in March and April.

Are you going to finalize the FCC's deci-
sion to relax the ban against broadcast
networks' owning cable systems?

The tenor I get here is that network-
cable will be validated. [Capital Citie-
s/ABC Chairman Tom) Murphy and
others want it. They are satisfied with
the 50% local ownership cap.

What about the implemeantation of high-
definition television?
I was the guy that got the review
clause [in the last report and order). |
told Al [Sikes] that [ would not go for
it otherwise. I'm not going to force-
feed it. The idea of three years to
apply and three years to construct and
then you're out is ridiculous. It is go-
ing to be an evolutionary process.

It has to come because if broadcast-
ing does not get it, cabie and DBS will
get it and they’ll sell the sizzle.

Al Sikes stepped up indecency enforce-
ment. Will that continue?

We will continue indecency enforce-
ment. We have to remember that the
Gores are both strong on indecency.
Broadcasters cannot abdicate licensee
responsibility. People have to be
aware that there is a public outcry
against sex and violence on TV.
Congress is again trying to resurrect the
fairness doctrine. What will this com-
mission’s stance be?

I don’t know where we'll go on that. |
spilled enough blood on the fairness
doctrine and will not be an ardent op-
ponent of any big draft to reinstate it,
but [ won't vote to reinstate -it. s

[
|
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JAMES QUELLO: THE BROADCASTERS’ CHAIRMAN

Pro-broadcaster and proud of it, the FCC’s interim chief is pro-public interest first

By Joe Flint

hen battling for his first FCC

appointment in 1974, James

Quello. longtime  general
manager of Capcities™ WIR-AM-FM De-
troit. faced charges of a pro-broadcast
bias. ""They say because | know
broadcasting, I'm not qualified to reg-
ulate it,”" comptained Quello at the
time.

Some 19 years later, Quello still has
not shaken the perception that he is the
broadcasters’ best friend at the com-
mission. He also bas not really tried
t0.

1 still believe that the preservation
and enhancement of the all-important
free. universal broadcast service for
all Americans should remain and will
remain the underlying bedrock of
American mass communications for at
lcast the next five years. | still adhere
to the principle of universal free TV.""

Today, with audience reach of net-
work television in prime time down to
63% and with 58% of the radio indus-
try in the red. broadcasters appear to
need all the help they can get.

Evidence of the help Quello has
provided is easy to find. He has been
pushing for more freedom for broad-
casters in the timetable for implement-
ing high-definition television.

He has opposed satellite-delivered
digital audio broadcasting because it
threatens local over-the-air radio ser-
vice. He took heat from Congress for
supporting the repeal of the fairness
doctrine in 1987 and has stood by the
networks in their battle against Holiy-
wood over fin-syn. He blocked the
proposal to reallocate UHF spectrum
for land mobile use.

He has resisted review of the prime
time access rule, which endears him to
independents, as does his partial dis-
sent in the commission’s decision to
allow networks to acquire cable sys-
tems last June. *'I'm a bleeding heart
for independents.”” Quello told
BROADCASTING.

Quello is currently such a favorite
of Capitol Hill that some question the
closeness of his relationship with
House Energy and Commerce Com-
mittee and fellow Detroiter Chairman
John Dingell (D-Mich) and Senators
Ernest Hollings (D-S.C.) and Daniel

TIHE WHITE HOUSE

wesHINGTQN

February 5, 1993

The Henorable James H. Quello
Chair

Federal Communications Commission
wWashington, D.C. 205%4

Dear Mr. Quello:

This is to inform you that [ am today designating
you to sarve as Chair of the Fedaral Communications
Commis#ion on an interis basis., pending my
designation of a pernanent chair.

I appreciate your willingnass to serve in this
capacity.

Sincersly,

Bill Clinton's letter making it Chairman
Quello

Inouye (D-Hawaii). All endorsed him
for interim chairman. and Quello ac-
knowledged in an interview with
BROADCASTING that he will keep the
Hill fully informed on the FCC agen-
da.

**My appointment was strongly sup-
ported by Dingell and Hollings. I use
the commonsense approach to every-
thing. Cable is not opposing me.”" The
public interest groups have also soft-
ened.

““The thing I respect the most about
Quello is his gut-level political horse
sense.”” says Andy Schwartzman, ex-
ecutive director. Media Access Pro-
ject. **He is temperamentally very
well suited for what could be a very
awkward situation. He is not worried
about what this is going to do for his
career.”” he says. adding that Quello
has managed to attain wide respect
and not alienate a large number of
people. ‘I expect to disagree with
some of the positions he takes. but he
understands the importance of collegi-
ality,”” Schwartzman says.

Added Dingell aide David Leach:
“*He is a good, level-headed thinker
with a good visceral sense of where
public interest is. And he is one of the
hardest workers there. Quello keeps
long hours.’” Quello’s hours will only
get longer. and he knows it.

While that will keep him and the
rest of what he calls an understaffed
and underfunded FCC busy. Quello
also knows that he is not there to put

his own agenda in place.

**Qur main objective is to keep a
stable course until a permanent chair-
man is installed.”’ There is still no
word on when that will be, though.
and in the meantime Quello not only
has to worry about the commission’s
agenda but also the management of the
FCC. That being the case, don't look
for anything dramatic from Chairman
Quello.

Quello was born in Detroit on April
21, 1914, and lived there until joining
the FCC in 1974.

During his long career in the Fifth
Estate, Quello has essentially worked
at two places. In 1947 he joined wIR-
AM as promotion manager and re-
mained at the station until 1974, when
he retired as station manager and a
Capital Cities vice president. From
there it was on to the FCC, where he
intends to remain until his term ex-
pires in 1996,

Quello has also seen his share of
violence outside FCC meetings. Dur-
ing World War II. Quello went from
the rank of lieutenant to lieutenant col-
onel and saw combat with the Ninth
and 45th Infantry Division in Africa
and Europe. He was also decorated
with seven campaign stars. the Bronze
Star with cluster and the Croix de
Guerre. After that. regulating the
communications industry  probably
does not look so hard.

*“This has been the most important
productive job I've had. I just feel that
in a nutshell what we have to do here
is foster competition but at the same
time appreciate that more is not al-
ways better.”’

Commissioners, he says. must re-
member that they are paid with public
funds. ‘‘Whenever private interests
conflict with public interests, the pub-
lic interests must prevail.”” As for
government working with industry,
Quello would like both to ‘‘save the
adversaries for after the offenses are
committed. Let’s go together in the
spirit of cooperation and see what the
hell we can get done.™

Don’t let Quello’s age fool you. At
78, he still plays tennis twice a week,
and his office is filled with athletic
trophies. “‘I've been blessed with
great vitality for my age.” said
Quello. L]
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it was bound to happen sooner or later—a real live
candidate for FCC chairman from Arkansas. He is Edwin
Alderson, a former municipal court judge and broadcaster
from El Dorado, Ark., reportedly with personal ties to Bill
and Hillary. According to sources, Alderson has the back-
ing of Arkansas’s two Democratic senators, Dale Bumpers
and David Pryor, as well as many broadcasters in the state.
Alderson, 52. had little to say when contacted by BRCAD-
CASTING last week: *‘1 just wish the administration well in
selecting a candidate.’’ Alderson is co-owner of Noalmark
Broadcasting Corp.. licensee of five FM’s and three AM’s
in Arkansas, Texas and New Mexico.

And in Chicago, Bruce . m
DuMont, radio talk show .
host and founder and presi-
dent of The Museum of
Broadcast Communications, =
is telling reporters the Clinton

administration has talked to him about serving
on the FCC. One source told BRCADCASTING the
White House approached DuMont as a potential
chairman, but DuMont would not comment on

even reporters may now take a commissioner or staffer out
to discuss this or that rulemaking or waiver request as long
as his or her meal doesn’t exceed $20 (including taxes and
tips) and the total largess for the year doesn’t exceed $50.
Personal gifts also count against the $20/850 limits.

The old ruies, which went into effect during the Dennis
Patrick administration, prohibited those with business be-
fore the agency from picking up the tab. (That made it

 important to bring cash so the check could be split

& easily.)
The new rules also clear the way for officials to
attend large dinners and receptions, regardless
of sponsor, if they are participants (as speakers

R or panelists, say) or if they
wd e . can show their attendance
' | ‘u ; | outweighs concerns of their
: "l- ll being improperly influenced.

L 1 o, B g improperly
. Bell Atlantic’s response to
petitions to deny its planned video
dialtone system in Dover Town-
ship. N.J., included an affidavit from
Stuart Johnson, president of Regional

that. He also won’t reveal what political party he
| belongs to. But sources say he is a registered

Democrat, despite having run for lllinois state senate in

1970 as a Republican. He generally avoids partisan stands
| as host of Inside Politics, his nationally syndicated radio
[ show heard in 23 markets, including Little Rock. Ark. He
is the nephew of Allen B. DuMont, the founder of the
DuMont Television Network and a co-inventor of the cath-
ode ray tube.

Thomas Barry, Southwestern Bell, vice president-govern-
ment relations and industry affairs, and James Bayless, an
outside lobbyist for the telco. figured they would personally
break the news of Southwestern Bell’s $650 million pur-
chase of Hauser Communications to Acting FCC Chairman
| James Quello at what was meant to be a simple courtesy
call last Tuesday morning. But by the time they got in to see
Quello, the news was old. Hauser President John Evans had
dropped by an hour earlier to tell Quello about the deal.
Quello, by the way, takes partial credit for Evans's
success. When Evans was trying to raise money to build the
Arlington, Va., system a decade ago, Quello says, he
helped secure a waiver that allowed Evans to import signals
from Baltimore—a waiver Evans bankers deemed critical.

The Quello FCC administration is starting to take
shape: Brian Fontes and Bob Corn-Revere will remain on
his personal staff—Fontes as chief of staff and Corn-Revere
as chief counsel to the chairman. Legal assistant Pete Bel-
vin will head the Office of Legislative Affairs, taking over
from Linda Solheim. a Sikes appointee who resigned last
month.

Quello plans to keep most of the office and bureau heads
where they are, including Cheryl Tritt and Roy Stewart,
chiefs of the Common Carrier and Mass Media Bureaus,
respectively. However, Queilo told BROADCASTING he
planned to shut down the Office of International Communi-
cations, leaving Director Walda Roseman without a home.

It’s now OK to buy lunch for your favorite FCC official;
just avoid those high-priced expense-account restaurants.
Under new government-wide ethics rules that went into
effect two weeks ago, lobbyists, company executives and

Edited By Harry A. Jessell

Services for Bell Atlantic Network
Services, correcting **any misimpres-
[ sion’ left by comments he made in a BROADCASTING
interview (Jan. 4). Johnson was paraphrased as saying Bell
Atlantic could have **gone with’" any of several companies
that had expressed interest in being its charter programer-
customner, but settled on the upstart FutureVision of Ameri-
| ca after determining it had sufficient financial backing.
Critics had seized on the comments to allege that Bell
Atlantic had hand-picked its programer-customer in viola-
tion of its common carrier obligation.

But in the affidavit, Johnson says Bell Atlantic did not
choose FutureVision. **On the contrary, [Bell Atlantic] invit-
ed all the cable operators that provide service in New Jersey™”
1o become customers on the systems it is planning to build
throughout the state. FutureVision ‘“‘was one of the few
programers who responded to...[the] open invitation. the only
respondent...that asked to provide programing over...[the]
| system in Dover and the only video programer that has agreed
I to use the video dialtone system in Dover to date.™”

The Association of Independent Television Stations is
urging the FCC to deny a PTAR exemption for Rescue 911
that would allow affiliates in the top 50 markets to strip the
CBS-produced reality show in prime time access. Syndica-
tor MTM Television argues the show should be exempted
as a documentary. But INTV claims it fails to meet the
well-established criteria for documentaries. In any case, it
says, stripping of documentaries is prohibited, and granting
the exemption would open *‘the floodgates for reality-based
entertainment programing’’ in access, INTV Jim Hedlund
says.

Sorry, wrong number. Washington Watch Iast week mis-
reported the telephone number for reaching StatusFax. the
Community Antenna Television Association’s new service
offering summaries of the FCC’s cable rereg proceedings.
The correct number is (301) 216-1846. Afraid the fax
service may be overtaxed. CATA President Steve Effros
urges users to buy a complete set of status reports by mail
(P.O. Box 1005. Fairfax. Va. 22030) for $15 and tap into
| the fax for updates. a
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See last page of Classified Section for rate information and other derails.

HELP WANTED MANAGEMENT

Powerhouse legendary New England staton
seeks GSM This hertage stalion offers a greal
career opporlunily for a hughly motivated and disci-
phined leader We need lo hear from you immedi-
ately All rephes kept confidential EOE Reply to
Box B-34

General manager: Barnstable Broadcasting seeks
expenenced general manager for WWKL-FM
(KOOL 94 9) Harnsburg. PA! This 1S not a starl-up
KOOL 949 is well-posiioned. highly rated and
profitable Apphcanls should possess the knowl-
edge. leadership skills and dnve 10 1ake KOOL
94 9 to the next level Strong saies management
background a must Excellent compensation pack-
age and benefits Send resume with specific per-
formance and salary history to Dawvid Gingold. Pre-
sideni/COO. Barnstable Broadcasting. Inc. PO
Box 9042. Waltham. MA 02254-9042 EQOE

General sales manager: Outstanding nostalgia
station and market niche Top 30 major market
Sland aione AM stereo Grow into general manager
with opportunity for ownership Looking for suc-
cesslul and well-trained sales manager in medium
markel who would ke to move up Send resume
and success slones 1o Tom E Beal. Presidenl.
KFEZ (formerly KJLA). 8826 Sanla Fe Dnve. Suite
100. Overland Park. KS 66212 EOE

KWYO/KLWD needs selling GM. Financially
sound standard broadcast operation with solid
staff and new facimties Scenic valley localion
Greal town 1o raise family Prefer LSM GM expen-
ence in medium market Equity possible EOE Let-
ter and resume to CMI, 130 South Main. Buffalo.
WY 82834 307-684.2207

Sales manager: Sales manager needed for
AM/FM radio station in New England college town
Must understand motivating seling and promotion
1o gEel thus opportunity Send resume o Box B-35
EO

General manager lor Southern Ohio small market
AM/FM combo Sales management and revenue-
generating promotional expenence a must Send
resume. salary history. relerences. 10 Box B-40
EOE

Major Caribbean radio show looking for qualihed
sales manager Call 718-424-4706 EOE

NELP WANTED SALES

WNWK-FM 105.9, N Y 's newest and hotlest FM
radio station 1s looking for a few good salespecple
Must be ambitious. energehc. organized and de-
lail-onented. must have al leasl 2 years advertising
sales experience Call Otto Miller. General Manag-
er between 10 00am-3 00pm. 212-966-1059 EOE

Sales: WOJR. 100.000 watl hol Country. Dothan.
AL Market 173 List available Guarantee Winning
environment You need honesty. energy. no blind-
ers. leam onenled We are slabie. professional.
trend setters Fax Jay Joyce. 205-712-0374. EOE.

SITUATIONS WANTED MANAGEMENT

Seeking permanent GM position, small to medi-
um market. preferably in Southeast Present pro-
ject involves bullding presence for a St. Thomas
racho station on SI. Croix. Virgin Islands. Accom-
phishments include nitiating trade advertising wilh
the VlI's only TV station, St Croix's daily newspa-
pers and a weekly publication Recruited St Croix
sales reps and made first sales to all St. Cromix
agencies Prior Io this. increased a TV slalion's
revenue by ninetly (90) percent. Malure. slable.
high energy. To discuss possibillies lelephone
809-773-0612.

Take charge manager [00king for seemingly im-
possible situation. such as. small non-rated slation
n medium to 1arge market I'm so confident that my
plan of action will work. that | will lake a percentage
of profits in lieu of salary. If you're an absentee
owner or just frustrated. don't sell yet Reply to Box
B-37.

Music licensing problems? Fees 100 high? Too
much redtape? Call me for help Former BMI VP I'll
save you money, lime and aggravation. Bob
warner. 914-634-6630

GM/GSM: Expenenced pro. No magic wand. 25
years of shirl Sleeve experience and hard work
gets the job done Excellent record and refer-
ences. Seeking Sitluation with realistic goals Call
Jerry after 8pm EST 1-804-399-8854

Seeking general manager/Sales manager posi-
ton in small 1o medium markel with possible
buyout interest Ambiticus Conscientious Top bill-
er. Currently in radio and real estale management
Call Ted 914-357-4861 or 914-357-3100

SITUATIONS WANTED ANHOUNCERS

Job wanted: As staff announcer in small market
radio station in Midwest. Also willing to do sales.
custodial engineer, and “gopher” work Please
contact” Leo Ahmann. Box 2462, Benson. AZ
85602. Phone 602-586-3185 after 6:00pm.

Talented talk host: Expernenced. dedicated. in-
formed Seeking new opporluniles Have been
hosling national show with big name guests. Rick
1-800-257-6556

Experienced broadcaster with TV/radio on-air/
production/operations/inews  background Seeks
position at a California radio station Reply 1o Box
B-39.

SITUATIONS WANTED
TALENT/PERSONALITY

Talk show host: Experienced. professional. exien-
sive contacts. Conversant on vaned subjects. call-
in. monolegue. interview. deep resonant voice. Sal-
ary open. Michael 1-704-632-4621.

HELP WANTED ANNOUNCERS

SITUATIONS WANTED NEWS

Morning person on AM newstalk. Adull. mature.
keep flow interesing Good station. good pay, me-
dium market. In Greal Lakes region EOE Send
resume (o Box B-36

Award-winning morning news anchor/reporier in
#1 market seeks fresh opportunity. Tired of hear-
ing wire ¢cOpy on your air? Call a creative profes-
sional. 201-420-6836.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Mature, experienced talk show hest. If you want
inlelligence, non-screaming nterchange. and
guaranieed ratings and revenue, call Ken at 1-800-
875-B687 days. or 313-682-7798 eves. Live audi-
ton. my expense. No obligation.

MISCELLANEOUS

Owners: | wan! 1o lease your station or 5 to 20
hours per week. Small suburban slation. dark or
nol. in medium market ok. Possible buyout in fu-
ture. Will look al any worthwhile opportunity. Reply
to Box B-38.

Radiation hazard meters, General Microwave.
model 3. RF range 300 MHz lo 10 GHz $1.195
702-386-2844.

TELEVISION
NELP WANTED MANAGEMENT

General sales manager: Southern Minnesola’s #1
Newschannel seeks Savvy manager lo lead lop-
noich sales force Local and/or national manage-
ment experience preferred. Great 100 + markel to
live in with excellent group. Many career growth
opportunities. Send resume to. Jerry Watson, VP-
GM, KTTC Television, Inc.. 601 15t Ave. SW. Roch-
ester. MN 55902. No calls please. EQE.

TV station manager: KWHY-TV. channel 22 in Los
Angeles is seeking an experienced broadcas! ex-
ecutive 10 manage ils independent Sparish an-
guage broadcast business. Formerly a Galavision
affiliate  Channel 22 broadcasls over 85 hours a
week in Spanish during afternoons. primetime. and
weekends. Salary is open. Replies confidential.
Contact Buzz Harns. 10960 Wilshire Blvd.. Los An-
geles. CA 90024. 310-477-7724. fax 310-477-9646.
KWHY-TV s an equal opporunity employer

Group owned affiliate seeking general sales man-
ager. We are a company in excellenl heallh with
good benelits looking for a manager who knows all
the tricks. Although our markel size is small. it's a
good place to live. raise a family and enjoy the
outdoors. The station is in a rebuilding phase and
we need someone who can take our team 10 the
next level. If you have national and local lelevision
sales expenence and can lead people where we
need them lo go. send a resume with references.
Reply to Box B-30. EOE.

Controller: KSBY-TV. a dominant NBC affiliate
serving the Santa Barbara-Sanla Maria-San Luis
Obispo. CA. area is seeking a self-motivated
hands-on orienled controller. Prospective candi-
date should have a four year accounling degree or
equivalent broadcast expenence and should be
proficient with microcomputers and Lotus 1-2-3.
Posilion will be responsible for all accounting sys-
lems. budgeling and financial reporting and report
lo general manager Send resume to Cynthia
McGillen. General Manager. KSBW-TV, PO Box
81651. Salinas. CA 93912 EOE.

Sales manager SportsChannel: Miami/West Palm
markel. Must have 2-4 years locai lelevision or
radio experience in managemenl/sales. Please
send resume and compensation requirements lo:
Gene Pizzolato. Director. National Sales Sporis-
Channel. 260 Madison Avenue, 14th FI.. New York,
NY 10016, 212-779-6138. An equal opportunity
employer M/F/H.
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HELP WANTED SALES

Entry-level sales: WROC-TV (CBS) is Rochesler's
lastest growing lelevision station. and we're look-
ing for a self-motwated sales professional to gener-
ate new business. It you want the job. you must sell
us on why you're the one to hve Call Lynda Peter-
son. 716-288-8400 EOE M/F

Target Select Cable is a 255,000 household cable
interconnect iocated in southeastern Pennsylvania
seling local ad insertions on network cable chan-
nels in a markel without home-based network affili-
ate competition. We seek an experienced. proven
sales professional to develop and manage an ac-
count list composed of regional and national busi-
ness The ideal candidate will have at least four
years expenence n 1elevision spot sales, as well
as. excellent verbal and wriling skills Generous
salary and commission compensation package
makes low six figure income probable. Send re-
sume hsting accomphshments, experience. and
education to V.P Sales and Markeling. PO Box
3395. Allentown. PA 18106 EOE.

Small market western states affiliate seeks local/
natonal sales manager. Must have history of
strong personal sales and be willing to carry local
list Must be self starter Strong recruiler. Trainer.
Molivalor and organized Station manager opportu-
nity. Send resume and salary requirements to Box
B-31. EOE

WISC-TV seeking local sales manager: Musl
have organizational and communicalive skills.
Proven track record in broadcast sales. new busi-
ness development and sales promotion Skills in
training. molivation and leadership a must. Re-
sumes accepled until 2/28/23. No phone calls.
Send resumes to: WISC-Ty. PO Box 44965, Madi-
son., WI 53744-4965. Altn. EEQO Coordinator
EQE/M-F

HELP WANTED TECHNICAL

Leading Nashville film and video production com-
pany seeks videotape editor. Knowledge of CMX.
swilchers. DVE's, CG's essenhal. Crealivity and
strong technical background & must. Resume lo
Mike Arnold. Scene Three. 1813 8th Avenue S..
Nashville. TN 37203 EOE.

ENG personnel for a major broadcast facilty in
New York Cily. ENG field operations wilh camera
{and microwave) experience. videolape editors.
and ENG maintenance. Employment would com-
mence Spring/Summer 1993. Out-of-town appli-
cants accepted for these positions will be reim-
bursed for airfare. hotel and per diem expenses.
Send resumes to: TMS. Suite 137, 847A Second
Avenue. New York. NY 10017 or fax to 914-352-
3093 This employment would occur in the event of
a labor dispute and would be of a temporary nature
to replace stnking personnel This is not an ad for
permanent employment. An equal oppartunity em-
ployer

Production engineer: The University of Mississip-
pi1s seeking applicants lor the posilion of produc-
tion engineer Applicant must have knowledge of
the techmical aspecls of the operation of broadcast
equipment Responsibilities will include manle-
nance of broadcast lechnical standards in telew-
sion production: the set-up and operation of broad-
cast equipment in both field and studio locations.
College degree in broadcast or engineering held.
Two years expenence required. expenence in sat-
elite uphnks 1s desirable This posilion is currently
funded through sponsored funds until September
30. 1993. and may be extended for an additional
year Prospects for continued employment on other
projects are excellenl The University ol Mississipp
has a strong commitment to the principle ol diversi-
ty Inthat spint. it is particularly interested in receiv-
ing applicatons from a broad range of people.
ncluding women. members of ethnic minonties
and differently able individuals Open until filled
Submit resume lo Hugh R Paul. Teleproduchons
Resource Center. 201 Bishop Hall. University. MS

Tratfic person needed for software installation and
phone support for our growing number of stations.
2-3 years experience in television traffic required.
PC and accounting knowledge a plus. Posilion
based out of Western MA. Travel required. Send
resume and references to VCI. PO Box 215. Feed-
ing Hills. MA 01030-0215. EOE.

Graphic artist in charge: Capilal Cities/ABC Inc.
video Design Group. Los Angeles. CA. Requires
minimum five years broadcast animation design
and a thorough understanding of post production.
Quantel Paintbox experience necessary and Mac
experience a plus. Must be well organized and
able lo schedule and manage long and short term
projects. Flexible hours including some evenings.
Send resume lo: David Snapp, Capital Cities/ABC
Inc. Video Design Group. 4151 Prospect Avenue.
Hollywood. CA 90027. EOE.

Wavefront computer animator: Capital Cities
/ABC Inc.. Video Design Group. Los Angeles. CA
Requires minimum two years experience as & lech-
nical animator with working knowledge of Wave-
front software with some "C" programing pre-
ferred. Individual will work on Silcon Graphics
workstation. Flexible schedule essential including
evenmngs. Send resume to: David Snapp. Capilal
Cities/ABC Inc Video Design Group, 4151 Pros-
pect Avenue. Hollywood. CA 90027. EOE.

Chief engineer: KJTV34 is a malure Fox affihate in
the 147th market but has top 25 market facililies
and expeclations. Responsibilities include: Super-
vision of lransmission plant. studio facilities. 17
tfranslators. budgeting. equipment mainienance.
FCC compliance and supervision of radio slations
in adjacent markels. People oriented and commu-
nication skills a must, Please send resumes lo:
Brad Moran. Ramar Communications. PO Box
3757. Lubbock, TX 79452. EQE.

NELP WANTED NEWS

Anchor/reporier needed for one of the best capi-
lalized facihties on the Eastern Shore. At least one
year experience. Posilion includes: weekend an-
choring (with some weathercasting). three days
reporting. Ability to generale slories from an as-
signed beatl essenlial. Resume. references, 3/4
inch audition tape to: News Director. WMDT TV.
202 Downlown Plaza. Salisbury. MD 21801. Wom-
en and minorilies encouraged to apply. No phone
calls please. EOE M/F.

Sports talent: 3-5 yrs. experience: on-camera.
voice. producing for event coverage/magazine for-
mats. Good interviewer/story lteller. Overall sporls
background. molorsports knowledge helpful. Ex-
tensive travel. relocation necessary. M/F EOE. Re-
sume and tape 10: Sports. PO Box 7637. Mission
Hills. CA 91346.

Meteorologist: Medium. midwest markel seeking
strong communicalor. Prefer AMS seal Send re-
sume and statement of weather philosophy t0 Box
B-23 No beginners. EOE M/F.

Photojournalist: We need a photojournalist with
1wQ years experience who wants 10 do it all Knows
how 10 shool run-and-gun with a flair. understands
video storyteling. works with aesthetic quahly n
mind. and wanls to constantly learn. Most impar-
tantly. this person muslt understand they're not just
a "shooler” and 1s expecled to contnibute editorial-
ly Contact Bill Zetterower. Chief Photographer.
wWTLV-TV. 1070 East Adams Street. Jacksonville.
FL 32202 EOE

More than a producer: WCYB. Ihe #1 statron in
Ihe 92nd markel s looking for a producer who can
also prowide feedback lo our excellent staff of re-
porters You provide the polished wriling. solid
judgment. at least two years of experience and
abihity 10 work with a team. the mountainous South-
easl provides a qualily hfestyle and a low cnme
rate. we provide the SNG truck. compulerized
newsroom and other top of the line tools. Send your
resumeftape before March 1. 1993 to Judy Baker.

General assignment reporter (2): Top markel sta-
tion seeks experienced general assignment report-
ers. Live news experience a musl. Send resume
and tape lo: Henry Florsheim, News Direclor.
WABC-TV. 7 Lincoln Square. New York. NY 10023
No phone calls or faxes please. We are an equal
opportunity employer.

Executive producer: Aggressive news organiza-
tion seeks high energy. people-oriented. executive
producer needed lor aggressive. young news staff
Successiul candidale must be able to teach. lead
and motivale No beginners. Top 50 market, slate-
of-the-art facility. EOE. Reply to Box B-32.

Newswriter: Major market Easl Coast station
seeks experienced newswriler. ideal candidate
must have exiensive experience wriling news. cul-
ting reporler packages. VO's and VO-SOT's. Famul-
iarity with NewStar computer syslems a plus. Send
resume and wriling samples lo: Dawvid Friend.
WABC-TV. 7 Lincoln Sguare. New York, NY 10023,
No phone calls please. We are an equal opportuni-
ly employer.

Producer: Aggressive compulerized newsroom
looking for creative indiwdual. Must be good writer.
organizer. Know how 10 use lives, graphics and
production. Resumes and tapes to Chuck Bark.
News Direclor, WALA-TV, 210 Government Street.
Mobile. AL 36602. EOE. M/F

WRDW-TV has immediate opening for weeknight
co-anchor; responsibiiies include writing. anchor-
ing and producing 6:00 & 11:00pm newscasls.
Previous anchornng/reporting expernence a musl.
Send resume and 3/4" tapes to Brian Trauring. VP
News & Operations. WRDW-TV, Box 1212. Augus-
ta. GA 30903-1212. EOE.

Meteorologist: Weather is important here. so Gin
Rochester's best meteorology departmenl Musl
be a greal forecasler with slrong on-air abilties.
AMS seal preferred. We have a super Kavouras-
equipped weather center. Looking at candidates
for full-time morming/noon position. No calls Send
non-returnable 3/4" tapes and resumes o Scolt
Benjamin, News Director. WROC-TV. 201 Hum-
boldt St.. Rochester. NY 14610 EOE M/F

Want to help make a #1 even better? We need a
strong newsroom manager who can knock the
socks off a newscasl. Desiring a producer who
makes things happen! 3/4-inch lape and resume lo
Pete Michentelder. WJBF-TV, Dept. ND-4. 1001
Reynolds Streel. Augusla. GA 30903 EOE.

NELP WANTED PROGRAMING
PRODUCTION & OTHERS

Assistant producer: Nationally syndicated busi-
ness news program seeks candidate with strong
newswriting skills. knowledge of the financial mar-
kets and some field production experience. Two 10
four years of headline news or newswheel lype
experience preferred. Line production knowledge
required. Opportunity for growth in areas of pack-
age produclion. graphics and post-production.
Send resumes to WSJ-TV. 200 Liberly Street, 10th
Floor. New York. NY 10281. Alin: Executive Pro-
ducer. EOE.

Graphic artist: WABC-TV, NY seeks highly quali-
fied full-ime computer graphic artist Experience
with Quantel Paintbox. Digital F/X. AVA and Harns
Still Store 1s required News graphics experience
and abiity to handle tignt deadhnes 1s required.
Send resume and reel to. Karl Hassenfralz. WABC-
Tv. 7 Lincoln Square. New York. NY 10023 No
phone calls please. We are an equal opportunity
employer

Production paradise! Seeking several full-time pro-
ducers/directors. program hoslts. videographers/edi-
tors. segment producers. reporters. and production
assistants On-going projects include commercials
music/icorporale video. documenlaries. syndicated
programing. infomercials. and much more! Reloca-
tion provided. For consideration. rush non-returnable
demo 1ape and complele presentation No free-

38677 The Uriversity of Mississippr 1s  an Administraive  Assistant. WCYB-TV5. 101 Lee lancers. please. PO Box 22607. Tampa. FL 33622-
AAEEQOE Street. Bristol. VA 24201. EOE/M/F/HNV 2607 EOE.
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Computer editor: Major markel. northeast produc-
tion facilily seeking a creative and talented com-
puler editor Position requires 3 to 5 years expen-
ence with sltate-ol-the-art equipment. preferably
ADO and D2 M/F. EOE. Send resume and satary
requirements 1o Box B-26.

Producer, news: Top 20 station searching for cre-
atwve. assertive. organized producer Candidale
must have 3 years show producing expenence.
superb writing and teasing skills Excellent oppor-
turily EQE Send resume lo Box B-27.

Producer/writer: WUFT-TV, the public television
service of the Urwversity of Flonda, 1s seeking an
expenenced producer-writer 10 be responsible for
the planning and execution of senes, documenta-
ry. and special evenls programs for our community
and region. Pnimary area of emphasis will be public
atfawrs Positon requires a Master's degree in Com-
munication of related freld and at least two years
broadcast reporting and/or producing experience.
or a similar Bachelor's degree and five years expe-
nence Videotape ediing skills a plus. Clcsing date
for apphcation is March 5 Send letter and resume
{no tapes yel. please) to Frank Counts. WUFT-TV,
Weimer Hall, U. of Fla , Gainesville, FL 32611 The
University of Florida s an affirmative actionsequal
opportunity employer.

Commercial producer/copywriter/announcer:
Superior skills in location/edit-suile tape production
required for state-of-the-an Southeast ABC aifiate.
You'll have the freedom to creale a selling spol
from concepl to completion in this space-age high
tech center nestled in Northern Alabama's moun-
tain and lakes region i you are a senior director
wilh talent, enthusiasm. and a great atiitude. send
314" or 172" demo tape. along with resume and
photo to. Lew Kech. Operalions Manager. WAAY
Tv. PO Box 2555, Huntswille, AL 35801, 205-533-
3131 EOE

Senior designer: Landmark Networks 1s looking
lor a semior designer who will provide graphic sup-
port for The Travel Channel Posiion requires five
years of broadcast design. Quantel Paintbox expe-
rience. Chyron. strong design and illustration skills
Quantel Harnel. supervisory and print production
expenence preferred Send resume to Eddie Ter-
nll. THE WEATHER CHANNEL. 2600 Cumberland
Parkway. Allanta. GA 30339 EOE

SITUATIONS WANTED TECHNICAL

Studiotransmitter maintenance, 10 years experi-
ence. strong design. installation and troubleshool-
ng skills. GVG 300 ops schooled. creative produc-
ton skills Seeks new opportunities Please reply to
Box B-17.

25 years broadcast engineering. 14 years as
hands-on lelevision chief engineer Experienced
people management and deparimental budgeting.
Extensive technical and construction expenence
both studios and transmitters Please reply to Box
B8-33

SITUATIONS WANTED NEWS

Meteorologist looking for weather anchor posi-
tion Recent graduate wilth Iwo degrees. meleorolo-
gy and mass communication. TV mternship and
radio experience, aclor and consulting meteorolo-
gist Call Charles DeBroder 719-564-4432.

MBA with news management expenence, seeks
news director position. Organized. energelic, peo-
ple-person with hands-cn management style. Abili-
ty 10 analyze siluations and focus in on effeclive
solulions Reply to Tom, Box B-43.

MISCELLANEOUS

Comprehensive TV job listing: 8 weeks/$32
check/MO 10 News Jobhne. PO Box 61, Folsom.
PAS 19033-0061

Career videos: Our broadcast professionals pre-
pare your personalzed resume tape Umque for-
mal. excellenl rales. success record. job search
assistance. 708-272-2917

T e e T TR e e
ALLIED FIELDS
HELP WANTED INSTRUCTION

Rowan College of New Jersey, is now accepling
apphcations for a tenure-line posiion in radio
broadcasting/audio production lo begin Septem-
ber 1. 1993. College teaching andfor professional
broadcasting experience and current invotvement
or scholarly research in the electronic media indus-
try are required Terminal degree required In
Broadcasting. Mass Communications or related
field Send letter of application. transenpls. curncu-
lum vitae. and names, addresses and telephone
numbers of five people who may be conlacted as
references Contact Radio/TV/Film Search Commut-
tee. Communications Depariment. Rowan College
of New Jersey. 201 Mullica Hill Road. Glassboro.
NJ 0B028-1701. All pasilions are contingent upon
budget appropnations Deadhne March 15, 1993
Rowan College of New Jersey 1s an affirmative
action/equal opportunity employer. Applications
from minorihes. the physically challenged. and
women are encouraged

HELP WANTED NEWS

Internships: Spend six months nterning with
crack professional journalists in lllincis stalehouse
pressroom in Sangamon State University’s one-
year MA PAR program Tuiion wavers and $3.000
stipends during inlernship Apphcalions due Apnl
1 Contact: Bill Miller. PAC 429a. SSU. Springfield.
IL 62794-9243. 217-786-6535 EOE

Minority/journalists/students: Win an expenses-
paid trip lo investigative reporing conference in
New York. To apply. call Invesiigalive Reporlers &
Editors. 314-882-2042 EOE

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Radio-TV producer: The University of Maine 1s
seeking a radio-TV producer for i1s depariment of
public affairs. Prmary duties inciude developing
promotional and information video and audio pro-
duclions. The producer will also assist the depart-
ment’s news media services umt with broadcast
news media planning and services For education-
al. experience and skill requirements. contact. De-
partment of Public Affairs. University of Maine,
5761 Public Affairs Bidg.. Orono, ME 04469-5761,
207-581-3743 Minanly applicants are particularly
encouraged to apply EQE-AA employer

FINANCIAL SERVICES

Immediate financing on all broadcasting equip-
ment. If you need $2,000-$500.000. Easy to quality.
fixed-rate. long term leases Any new or used
equipment & computers, 100% financing. no down
payment. No financials required under $50.000.
refinancing exsting equipment. Call Mark Wilson at
Exchange Natonal Funding. 800-275-0185

Lease purchase option. Refinance existing equip-
ment. Lease purchase new egquipment, no down
payment. No financials up to $70.000 00 Carpen-
ter & Associales. Inc Voce 501-868-5023. Fax
501-868-5401

EMPLOYMENT SERVICES

Government jobs: $16.040-$59.230/yr. Now hir-
ing Call 1-805-962-8000 ext R-7833 for current
federal list.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporling and
anchornngfteleprompter skills. Produce quality demo
tapes. Critiquing. Prvate lessons with former ABC
News correspondent 914-937-1719 Jule Eckhert.
Eckhert Special Productions.

WANTED TO BUY EQUIPMENT

Used videotape—cash for 3/4” SP, M2-90's. Beta-
cam SP's Call Carpel Video 301-694-3500.

FOR SALE EQUIPMENT

AM and FM transmitters, used. excellent condi-
tion. tuned and tested your frequency. Guaran-
teed Financing available Transcom 800-441-
8454, 215-884-0888 Fax 215-884-0738

Broadcast equipment (used): AM/FM transmul-
ters. RPU's, STL's antennas. consoles. process-
ing. tumnlables. aulomation. lape equipment. moni-
tors. etc. Continental Communications. 3227
Magnola. St. Lows. MO 63118. 314-664-4497 FAX
314-664-9427

Used 340" ft. tower with hghling syslem. includes
new guy wires etc 314-687-3932

Acrodyne t000 watt television transmitter. Ex-
cellent conditon $29.000 00 Microdyne satellile
recewver $250 00 Acrodyne notch filter channels
52 to 69 $500 00 Need spolmalic juniors. 813-542-
8042,

Usedmew TV/AM/FM transmitters, one walt 10
120KW, antennas. cable/ngid line. microwave sys-
tems. dishes, MA/COM radios. repar. elc Save
thousands Broadcasting Systems 602-582-6550.
fax 602-582-8229.

Video switchers, 3M model 101 vertical swilches.
Ten in. one cul. $185 large quantity 702-386-2844

TV transmitter 60KW. channel 19. RCA-TTU-60C.
pulsar. exira exciler Megastar 702-3686-2844

CABLE
HELP WANTED TECHNICAL

Vice president of engineering and operations for
local news lo oversee entire daily activihes of a
start-up cable network. Responsibiiies include
staffing. estabhshing and mainiaining procedures
and generaung capital projections. Operational fa-
mulianly with studios, control rooms, edit suites and
graphic rooms and all technical equipment ldeal
candidale has experience in developing and main-
taiming a breadeasl television/cable faciity Local
news and/or Home Shopping Nelwork background
helpful All resumes confidential We are an equal
opportunity employer and multi-national company.
Fax resume to. 404-233-8079. Atlention: Media De-
partment

HELP WANTED PROGRAMING
PROMOTION & OTHERS

Vice president of programing/operations for lo-
cal news lo oversee enlire daily operation actvities
for cable production and all wideo operatons Of
start-up. Responsibilites include staffing. estab-
Ishing programing of local news and calendar
events. Candidates musl have successful manage-
ment experience with extensive operationftechni-
cal experience with stale-of-the-arl equipment Lo~
cal news and/or Home Shopping Nelwork back-
ground helpful All resumes confidential. We are an
equal opporlunity empleyer and multi-nationat
company Fax resume (G- 404-233-8079 Alln: Me-
dia Department.

Blind Box Response???

Box Letter-Number
1705 DeSales St., NW
Washington, DC 20036

Please Do Not Send Tapes!
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RADIO
HELP WANTED MANAGEMENT

HELP WANTED MANAGEMENT

GENERAL MANAGER WANTED!

Successful AM/FM combo in New
England market looking for that
one person who can take these
two radio stations to new heights.
Sales background a must and
can't be afraid to get into the
trenches with the sales staff. Send
resume with past performance to
Box B-42. EOE.

HELP WANTED TECHNICAL

CHIEF ENGINEER

GROWING OPPORTUNITY IN SERENE
SUBURBAN COLLEGE COMMUNITY 40
MINUTES FROM COLUMBUS.
INCLUDES PART-TIME ASST
ENGINEER. NEWS/TALK DAYTIMER AM
AND A/C CLASS B FM EQUIPPED WITH
RECENT 25 KW FM AND MW-1 AM. AM
AND FM HAVE BACKUP
TRANSMITTERS AND STANDBY
GENERATOR WITH AUTOMATIC
SWITCH CONTROL AND LIGHTNING
ARRESTER EQUIPMENT ON FM
TOWER. FM COVERS APPROXIMATELY
50 MILE RADIUS WITH 60- DBU
SIGNAL. R-DAT AND CD MUSIC USED
IN STATE OF THE ART FM STUDIOS.
EXCELLENT PROCESSING CHAINS ON
BOTH FM & AM STATIONS. FM
TRANSMITTER BUILDING 3 MINUTE
WALK FROM ENGINEERING ROOM AT
WQIOWMVO STATIONS IN MOUNT
VERNON, OHIQ. AM/FM PART OF A
COMMUNICATIONS COMPANY WHICH
INCLUDES MOUNT VERNON
CABLEVISION. ATTRACTIVE SALARY
PLUS BENEFITS.

FINE TEAMWORK ATMOSPHERE.

PLEASE CALL STEVEN, GM AT
TEL: 614-397-2288
FAX: 614-392-7482

EXECUTIVE DIRECTOR

=
STATE OF WISCONSIN EDUCATIONAL ey
COMMUNICATIONS BOARD ey

The State of Wisconsin Educational Communications Board (ECB) invites applications and nomina-
tions for the position of Executive Director of the ECB. The position functions as the CEQ for the
agency directing a staff of 91 full-time employees and managing an annual budget of approximately
$13 million. The Executive Director is charged with planning, developing, constructing, and operating
state-wide public radio, public television, and educational telecommunications systems. The Execu-
tive Director provides informed experienced leadership and services 10 post secondary and elemen-
tary-secondary educational institutions in the selection and implementation of educational delivery
strategies, including distance education, throughout the state and across educational institutional lines.
The Executive Director represents the Board before the executive and legislative branches of state
government, federal agencies, educational institutions, industry and labor, and the general public.
QUALIFICATIONS: The successful candidate will have substantial administrative experience in
education of a related telecommunications business or industry, and a minimum of a Bachelor's
degree in Communications, Public Administration, Educational Administration, or an appropriate
academic discipline. An advanced degree is preferred but not required.

SALARY: Salary commensurate with qualifications and experiences with a maximum of $83.067.
The State of Wisconsin provides an excellent benefits program.

APPLICATION SHOULD INCLUDE: (1) a narrative letter indicating how the applicant's training and
qualifications relate specifically to the listed job responsibilities and qualifications; (2) a detailed
professional resume; and, (3) the names, current addresses, and telephone numbers of at least five
references who can attest to the applicant’s professional qualifications. Nominations and applica-
tions should be sent to:

Executive Director Search Committee
Wisconsin Educational Communications Board
Post Office Box 5387
Madison, Wisconsin 53705

Nomination deadline is March 19, 1993, Deadline for receipt of applications is April 16, 1993,

women, ethnic/racial minorities and persons with disabilities are encouraged to apply. (The State of
wisconsin provides special assistance to persons with disabilities which affect their ability to apply
for this position. To request assistance call 608-266-1844; or TDD at 608-276-2483.)

The ECB is an Affirmative Action/Equal Employment Opportunity Employer.

ALLIED FIELDS
FOR SALE EQUIPMENT

SAVE OUR PLANET.
SAVE YOUR MONEY.

Qur recycled evaluated video tapes are
guaranteed as good

as new for less than
1/2 the price.Order:
(800)238-4300 m

READY FOR JULY 1, 1993?

That's the deadline for all
aural STL's to be FCC ap-
proved. If your STL doesn't
have an FCC ID # call MARTI
at 817-645-9163, we can help.

EMPLOYMENT SERVICES

r----------‘

BEGINNING A TV NE WS

I calitornia Broadeast Job Bank | Got an edge!

l ror application information call | Now offering performance
coaching and demo tape
| (916) 444-2237 | production for news and SPORTS
I California Broadcasters Association | sports anchors/reporters.
Phone: 408-446-3323

g |

e e ey T A P GOT THE 900 NUMBER BLUES?
DL TICHN TS TRY MEDIALINE
- -""‘I"f-fF“r‘ﬁ“--‘F’"’“"-“*" TV's Job Listing Leader Since 1986
" T B ocnien ot NO OUTLANDISH PHONE CHARGES
7] Hear “Talking Resumés
o B NO STALE, DEAD END LEADS
employers 1 record ob operngs JUST LOTS MORE REAL JOBS FOR

[ Entry level positions

LOTS LESS MONEY

To subscribe call 800-237-8073/Caklornia 408-649-5200

Nedbzline

THE BEST JOBS ARE ON THE LINE
PO Box 51909. Paciic Grove. CA 93950

\{J\[e'_re mall,la_rg%gt Hel VIVamieleaon%
Raga P oonin Televsion FINANCIAL SERVICES

Delivered to you weekly fastt Call now
for your subscriptionl B

1-602-797-2511 ner or joint venture to develop

Radio group owner seeks part-

s and market unique digital soft-
Eoyclin iy eiphonstoal ware for radio stations.
1-900-787-7800

e s For' mform.atlon tax:
17 i Sorep S0 et Media Services Group

s e 15 e o o 57 1y o ot Washington, D.C. 703-351-0361
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WANT TO LEASE AIR-TIME

WANTED
RADIO AIR TIME LEASE

AM or FM, full or part-ime. Preter melro Calif:
LA. SF, SD. OC, or Seaitle, Denver, Portland
and suburbarns - but considenng all Send par-
ncutars CCl, P.O. Box 91233, Long Beach CA,
90809 or call

(310) 426-2944 Fax 595-8328

FOR SALE STATIONS CONTINUED

FOR SALE STATIONS

FOR SALE: AM/FM with CP to
go to full C. Upgrade moves
signal to 300,000 pop. 450,000
— cash talks. Call {509) 633-
2020 or write P.O. Box K,
Grand Coulee, WA 99133.

FOR SALE
AM/FM RADIO STATIONS
NORTHERN SACRAMENTO VALLEY
(N CALIFORNIA. GOOD CASH FLOW
EXCELLENT POTENTIAL
OWNERS RETIRING, PRICE
NEGOTIABLE FOR QUICK SALE
REPLY TO BOX B-41

CENTRAL MISSISSIPPI 20KW FM

Small town with new industry — No com-
petition in local market — Studio, real
estate, tower & building at one location —
new transmitter — abSentee owner —
may finance the right operator.
601-352-6673

FLORIDA
FM Class C

HADDEN & ASSOCIATES
oORLANDOe
407-365-7832

FOR SALE
50KW AM AND CLASS C FM, IN
SOUTHWESTERN TOP 50 MAR-
KET. SERIOUS BUYERS ONLY
PLEASE. P.O. BOX 25670, HO-
NOLULU, HAWAI| 96825.

Sale of MDS Station and
Equipment in Place
San Bernardino, CA

By Bankruptcy Court Order, a hear-
ing to authorize the sale, transfer and
provision of interim service pending
closing,of sale of a MDS station and
equipment “as is, where is” in San
Bernardino, CA held by Microband
Corporation of America, is to be held
on March 17, 1993 at 9:30 a.m. at
the U.S. Bankruptcy Court located at
One Bowling Green, New York, New
York. The terms and conditions of
the sale, including the interim service
arrangements and transmission site
lease assignment, which are subject
to higher and better offers, and over-
bidding procedures are available at
the office of the Court Clerk, One
Bowling Green, New York, NY; office
of Kensington & Ressler, P.C.; 400
Madison Avenue, New York, NY
10017 and at owner's offices at 286
Eldridge Road, Fairfield, NJ 07004,

MOTIVATED SELLERS

AM.FM Cash Flow-Sales over $300k Reduced FL
100,000 W FM + Class A CP - C one possible W.TX.

CP Class A North of Tampa $125,000. Steal FL.
FM 8,000 W only active FM City of 60,000 SC
FM licensed for 6,000W Resort Up-Scale NY

AM FM College Town up grade 25,000 W Financing VA
Network TV Excellent Equipment-Sales Close $2M SW
We Represent Buyer Actively Looking for T.V.

THE CONNELLY COMPANY
(813) 287-0906eFAX(813) 289-0906
5401 W. Kennedy, Suite 480
Tampa, FL 33609

Your Yearbook is back!
The all new edition of
Broadcasting & Cable Yearbook,
coming
March 1993,

For information, call

1-800-521-8110.

R.R. Bowker
A Reed Reference Publishing Company

SUCCESSFUL COMBO
ATTRACTIVE SMALL MARKET ARIZONA
RESORT AREA. NEW EQUIPMENT.

EXCELLENT BILLING. PRIME REAL ESTATE. |

750K. HALF DOWN REQUIRED. PRINCIPALS
ONLY. WRITE C.D. LUNGREN
730 NO. DIAMOND BAR BLVD.
DIAMOND BAR, CALIFORNIA 91765.

STATION FOR SALE

INDIANA FM
25,000 WATT FM IN [TS 10TH YEAR, SERVING
LISTENERS IN AND AROUND LAFAYETTE, INDI-
ANA AND A NUMBER OF COUNTIES IN NORTH-
WESTERN INDIANA AND EASTERN ILLINOIS.
SATELLITE MUSIC PROGRAMING WITH GOM-
PUTER CONTROL. CALL 317-743-8030.

PRICED TO SELL

AM-FM COMBO, C3 Approved
Top 100 Market, Southeast
Assels, Leases. A+ Facility

Highlr Raled FM
Ready for Expansion

CALL (804) 977-0961

Sale of OFS Station and
Equipment in Place
Philadelphia

By Bankruptcy Court Order, a hear-
ing to authorize the sale, transfer and
provision of interim service pending
closing of sale of an OFS station and
equipment “as is, where is” in Phila-
delphia, PA held by Microband Wire-
less Cable Corporation, is to be held
on March 17, 1993 at 9:30 a.m. at
the U.S. Bankruptcy Court located at
One Bowling Green, New York, New
York. The terms and conditions of
the sale, including the interim service
arrangements, which are subject to
higher and better offers, and overbid-
ding procedures are available at the
office of the Court Clerk, One Bowi-
ing Green, New York, NY; office of
Kensington & Ressler, P.C.; 400
Madison Avenue, New York, NY
10017 and at owner's offices at 286
Eldridge Road, Fairfield, NJ 07004.

BROADCASTING'S CLASSIFIED RATES

All grders 10 Place classied ads & all corn arvng 1o thig

.
50¢hon should be senl 10 BROADCASTING Classiheo &;a-lruml 1705

DeSales St NW  Washngion DC 20036
2340 ands ask for Mita Mitier

Paysbie In advance. Chock mongy Order o Crodd Cnd (Visd Masioncnd
o Amengan Expiess) Full and CONOCT paymen: must accompany all araers,
Al oigers must be i whtng by eiher letics or Fax 202 293 3278 1t paymemnt
15 made by cretht Carg nAKCAlC CArd NuUMber Crpinabon datle and ddywme
phone number

Dasdling s Mongay al nnon Castem Time 10t the 10HOWNY MOHAAY 5 1SSue
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DatezBook

FEBRUARY

Feb. 17-21—"Close Enccunters of a Different
Kind: New Strategies for a New Age,” 21st an-
nual facuityfindustry seminar sponsored by in-
ternational Radio and Television Soclety.
New York Marriott East Side, New York. Intor-
mation: Maria Be Leon, (212) 867-6650.

Feb. 18—"The Role of the western Press in
East Asia,” seminar sponsored by The Freedom
Forum Media Studies Center. Columbia Uni-
versity, New York. Information: (212) 678-6600.

Feb. 19—'Television: A View From the Top—
The New Realities,” seminar sponsored by In-
ternational Radio and Television Saociety and
Broadcasting magazine. Waldori-Astoria, New
York. Information: Maria Da Leon, (212} 867-
6650.

Feb. 19—"Presidentiat Debates and National
issues,” conferance co-sponsored by the An-
nenberg Washington Program in Communi-
cations Policy Studies of Northwestern Uni-
versity and the Joan Shorenstein Barone
Center of Harvard University. Willard Office
Building, Washington, D.C. Information: (202}
393-7100.

Feb. 19.21—"Domestic Environmental |ssues

of the Next Four Years,”" seminar sponsored by
Foundation for American Communciations,
W.K. Kellogg Foundation, Society of Profes-
slonal Journalists and California Society of
Newspaper Editors. Paclfic Grove, Calif. Infor-
mation: Chris Gardner, (213) 851-7372.

Feb., 22-26-—"Advancing the Field of Medla
Studles,” research and techonology studies
seminar sponsored by The Freedom Forum
Media Studies Center. Columbia University,
New York. Information: Shirley Gazsi, (212) 678-
6600.

Feb. 22-24— Great Lakes broadcasting con-
terence and expo sponsocred by Michigan As-
sociation of Broadcasters, Soclely of Broad-
cast Engineers, chapter 91 and Michigan
Public Broadcasting. Lansing Center and
Radisson Hotel, Lansing, Mich. Information:
(517) 484-7444.

MARCH

March 3—"Programer and Operator Pariner-
ships tor Effective Public Affairs,” regional event
sponsored by Cable Television Public Affairs
Associatlon. National Press Club, Washington,
D.C. information: {(301) 206-5393.

March 4—"The Changing Landscape of Televi-
sion: 500 Channels and Beyond,” breakfast

meeting sponsored by Cable Television Ad-
ministration and Marketing Soclety, New
York chapter. Panelists: Herb Granath, ABC
Enterprises; James Kofalt, Cablevision Systems
Corporation; John Hendricks, Discovery Net-
work; Dick Aurelic, Time Warner New York City
Cable Group. Rainbow Room's Pegasus Room,
Rockefeller Center, New York. information: Eliz-
abeth Loyoia, (212) 735-5372.

March 9—American Advertising Federation
government affairs conference. Willard Hotel,
Washington, D.C. Infermation: (202) 898-0089.

March 11—National Association of Black
Owned Broadcasters annual awards dinner.
Honorees: Ron Brown, Secretary of Commerce;
Spike Lee, flmmaker; Jack Gibson, radio entre-
prenuer; Russell Simmons, CEO, Rush Commu-
nications; Denzel Washington, Academy Award
winning actor; Aretha Franklin, singer. Sheraton
Washington, Washington, G.C. Intormation: Fred
Brown, {202) 463-8970.

March 18—18th annual Commendation
Awards ceremony sponsored by American
Women in Radio and Television. Waldori-As-
toria, New York. Information: {202) 429-5102.

March 23—"The Business of Entertainment:
The Big Picture,” third annual conferénce spon-
sored by Wertheim Schroder and Variety. The
Pierre Hotel, New York. Information: (212) 492-
6532.

MAJOR MEETINGS

Feb. 13-16—50th annual National Religious
Broadcasters convention. Los Angeles. Infor-
mation: (703) 330-7000.

Feb. 24-26—Texas Cable Show sponsored
by Texas Cable TV Association. San Anicnio
Convention Center, San Antonic. Information:
(512) 474-2082.

Feb. 24-26— Satellite XIl, annLal conference
and exhibition, sponsored by Ph llips Business
Information Inc. Sheraton Washington. Informa-
tion: 800-777-5006.

March 3-6—24th Country Radio seminar
sponsored by Country Radio Broadcasters.
Opryland Hotel, Nashville. Information: (615)
327-4487.

April 16-21—MIP-TV, international television
program marketplace. Palais des Festivais,
Cannes, France. Information: (212) 689-4220.

April 16-19—Broadcast Education Associ-
ation 3Bth annual convention. Las Vegas. In-
formation: Louisa Nielsen, (202) 429-5354.

April 18-20—Cabletelevision Advertising
Bureau 12th annual conferenze. New York
Marriott Marquis, New York. Infcrmation: (212)
751-7770.

April 18-20—Television Bureau of Adver-
tising annual marketing conferznce. Las Ve-
gas Convention Center, Las Vegas. Informa-
tion: Lynn Mcintyre, (212} 486-1-11.

April 19-22—National Association of
Broadcasters annual convention. Las Vegas
Convention Center, Las Vegas. [nformation:

(202) 429-5300. Future convention: March 21-
24,1994, Las Vagas.

April 21-24—American Association of Ad-
vertising Agencies annual convention. Ritz-
Carlton, Laguna Niguel, Calif. Information:
(212) 682-2500

May 5-9—Puolic Radio annual conference.
Washington. Information: (202) 822-2000.

May 16-19—//BC affiliales meeting. Walt
Disney Werld, Orlando, Fla. Information: (212)
664-2928.

May 16-19—Broadcast Cable Financial
Management Association 33rd annual con-
vention. Buena Vista Palace, Lake Buena
Vista, Fla. Information: (708) 296-0200.

May 19-23—American Women in Radio
and Television annual convention. Orlando,
Fla. Information: (202) 429-5102.

May 25-27—CBS affiliates meeting. Waldorf
Astoria Hctel, New York. Information: (212)
975-4321

June 6-9— National Cable Television As-
sociation annJal convention. San Francisco.
Information: (202) 775-3669.

June 9-10—ABC affiliates meeting. Century
Plaza Ho:zl, Los Angeles. Information: (212)
456-7777.

June 10-15—178th Montreux international
Television Symposium and Technical Exhi-
bition. Montreux Palace, Montreux, Switzer-
land.

June 13-16—Broadcast Promotion and
Marketing Executives & Broadcast Design-
ers Association annual conference and expo.
Walt Disney World Dolphin and Swan Hotels,
Orlando, Fla. Information: (213) 465-3777.

June 22-25—National Association of
Broadcasters board of directors meeting.
Washington.

July 15-17— Satellite Broadcasting and
Communications Association summer trade
show. Opryland Hotel, Nashville. Information:
(703) 549-6990..

July 18-21—Cable Television Administra-
tion and Marketing Society annual conven-
tion. Atlanta. Information: (703) 549-4200.

July 31-Aug. 3—Wireless Cable Associa-
tion International annuzal exposition and con-
vention. Marriott Ortande World, Orlando, Fla.
Information: {202) 452-7823.

Aug. 25-27—FEastern Cable Show sponsored
by Southern Cable Television Association.
Atlanta. Information: {(404) 255-1608.

Sept. 8-11—Radio ‘93 convention sponsored
by National Association of Broadcasters.
Dallas.

Sept. 29-0Oct.2—Radio-Television News
Directors Association conference and exhibi-
tion, Miami. Information: (202) 659-6510.

Dec. 1-3—Western Cable Show sponsored
by California Cable Television Association.
Anaheim Convention Center, Anaheim, Calif.
Information: (510) 428-2225.
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—or the Recordz

As compiled by BROADCASTING from
February | through February 5 and
based on filings. authorizations and oth-
er FCC actions.

e e e
OWNERSHIP CHANGES

Applications

8 WNPT(AM) Tuscalocosa, AL (BAL930121EA;
1280 khz; 5 kw-D, 500 w-N}—Seeks assignment of
license from WANR Inc. to Lawson of Tuscaloosa
Inc. for $160,000. Seller Is headed by Eliis J.
Parker, and is aiso licensee of WNPT-FM Tusca-
loosa, AL. Parker also has 25% interest in permittee
of WLPH{AM) Irondale, AL. Buyer Is headed by
James W. Lawson, who is 100% owner of WIDO-
(FM) Eutaw, AL. Flled Jan. 21.

» KGKO(AM)-KAKI(FM) Benton, AR (Little Rock)
(AM: BALPH930115GE; 850 khz. 1 kw-D; FM:
107.1 mhz; 2.5 kw; ant. 331 ft.)—Seeks assignment
of license from Bridges Broadcasting Service to
subsidiary of Southern Skies Corp. for $1.125 mil-
flon ("Changing Hands,” Jan. 11). Filed Jan. 15.

# KMST(TV) Monterey, CA (BALCT930113KJ; ch.
46; 1,350 kw-V; 135 kw-A; ant. 2,530 ft.)—Seeks
assignment of license from Retlaw Enterprises Inc.
to Harron-Smith Television Partnership for $8.2 mil-
lion (“Changing Hands.,"” Jan. 11). Filed Jan. 13.

s KXRE(AM) Manitou Springs, CD (BA-
L930119EA; 1490 khz)—Seeks assignment of li-
cense from Green TV Corp. to Quetzal Communi-
cations Corp. for assumption of debt. Seller is
headed by David M. Drucker, and is licensee of
KDMD(TV) Anchorage. Buyer is headed by Gail
Wallace and Drucker, proposed assignor, and is
also licensee of KRRU(AM) Pueblo, CO. Drucker
also has interests in KUBD(TV) Denver and five
LPTV's. Filed Jan. 19,

& WJZE(FM) Washington, DC (BALH930111GL.
100.3 mhz; 40 kw-H; 38 kw-V; ant. 323 fi.)—Seeks
assignment of license from United Broadcasting
Company Inc. to Radio 100 of Maryland Ltd. for
$19.5 million (“For the Record,” Jan. 18). Filed Jan.
11.

® WWNZ(FM) Cocoa Beach, FL (BALH930114GF;
104.3 mhz)—Seeks assignment of license from

Abbreviations: AFC—Antenna For Communicatinns:
AlLJ—Administrative  Law  Judge:  alt—aliernate:
ann.—announced ant.—antenna; aul.—aural: aux, —
auxiliary: ch.—channel: CH—critical hours.: chp.—
change: CP—construction permit: D—day: DA—di-
rectional antenna: Doc.—Docket: ERP—cflective ra-
diated power: Freg—{requency: H& V—horizontal and
vertical: khz—kilohenz: kw—Kkilowatts: lie.—license:
m—meters: mhz—megahenz: mi—miles: mod.—
madification: MP—madification permic; ML—mexdifi-
cation license: N—night: pet. for recon.—petition lor
reeonsideration. PSA—presunrise  serviee authority:
pwr.—power: RC—remote control: 8-A—Scientitic-
Atlanta: SH-—specitied hours: SL—studio location:
TL—transmitier location: trans.—transmitier, TPO—
ransmitter power output. U ar unl.—aunlimited hours:
vis.—visual:  w—watts:  *—noncommcreial.  Six
proups of numbets ut end of facilities changes items
refer 0o map coordinates. One meter equals 3.28 feet.

Paxson Broadcasting of Orlando Ltd. to Press
Broadcasting Company Inc. for $5.01 million (see
“Changing Hands," p. 21). Filed Jan. 14.

B "WWFD(TV) Key West, FL (BAPET930113KG;
ch. 8)—Seeks assignment of CP from Hispanic
Keys Broadcasting Corp. to Florida Keys Educa-
tional Broadcasters Inc. for $100,000. Seller has no
other broadcast interests. Buyer is headed by John
C. Ballie, and has no other broadcast interests.
Filed Jan. 13.

s WBTR-FM Carroliton, GA (BALHI930119HU:
92.1 mhz; 580 w; ant. 635 ft.)—Seeks assignment
of license from Reliance Broadcasting Inc. to Car-
roll County Media Inc. for $950,000 (see "Changing
Hands,” p. 21). Filed Jan. 19.

& WRBL(TV) Columbus, GA (BTCCT930114KE;
ch. 3; 100 kw-V; 12 kw-A; ant. 1,780 ft.)—Seeks
transfer of controt from Stockholders of Riverdale
Media Corp. to TCS Management Corp. in stock
option sale, such that partners MC Media will own
50.005% interest, Commonwealth 48.995% and
TCB Management 1%. Assignment includes
KQTV(TV) St. Joseph, MO, WTWO(TV) Terre
Haute, IN (see below). Princlpals have no other
broadcast interests. Filed Jan. 14.

m WGGA{AM) Gainesville, GA (BAL930113HH;
1240 khz; 1 kw-U)}—Seeks assignment of license
from Allied Media of Georgia Inc. to WDUN Radio
Inc. for $360,000 (see “Changing Hands,” p. 21).
Filed Jan. 13.

» WLMX-AM-FM Rossville, GA (Chatanooga,
TN) (AM: BAL930113HJ; 980 khz; 500 w-D; FM:
BALH930113HI; 105.5 mhz; 3 kw; ant. 270 ft.)—
Seeks assignment of license from BTMI Inc., re-
ceiver, to Wicks Radio Limited Partnership for $6.9
million. Assignment includes WMFX-FM St. An-
drews, SC (Columbia) (see below and “Changing
Hands,” Dec. 21, 1992). Filed Jan. 13.

» WTWO(TV) Terre Haute, IN (BTCCT930114KG:
ch. 2; 100 kw-V; 19.5 kw-A; ant. 950 ft.; see
WRBL(TV) Columbus, GA, above).

n KBLS(FM) North Fort Riley, KS
(BAPH930114HZ; 102.5 mhz; 50 kw: ant. 492 ft.)—
Seeks assignment of CP from Mid-America Ag Sys-
tems Inc. and Lesso Co. to The Eagle Broadcasting

Company Inc. for $585,000 (see “Changing
Hands,” p. 21). Filed Jan. 14.

» WMFG-AM-FM Hibbing, MN (AM:
BAL930113G0O; 1240 khz; 1 kw-U; FM:

BALH930113GN; 106.3 mhz; 3 kw; ant. 200 ft.})—
Seeks assignment of license from D.N.S. Broad-
casting Inc. to Sounds Unlimited of Red Wing Inc.
for $255,000 ("Changing Hands," Feb. 8). Filed
Jan. 13.

® KQTV(TV) St. Joseph, MD (BTCCT930114KF;
ch. 2; 100 kw-V;, 20 kw-A; anl. 810 ft, see
WRBL(TV) Columbus, GA, above).

E KDLT-FM Santa Fe, NM (BALH930113GM;
105.9 mhz; 100 kw; ant. 1,936 ft.)—Seeks assign-
ment of license from Clairmor Broadcasting Inc. to
The Braiker Family Trust for approximately $1.4
million in transfer of assets in lieu of foreclosure.
Seller is headed principally by Braiker Broadcast-
ing, which purchased KDF(AM)-KUCU(FM) Albu-
querque, NM, |ast year ("Changing Hands,” Aug.
31, 1992). Buyer is headed by Morton Braiker and
Bonnie Braiker Gordon, husband and wife and co-
trustees; they have no other broadcast interests.
Filed Jan. 13.

& WXLE(FM) Mechanicville, NY
(BAPH930112GR; 104.5 mhz)—Seeks assignment
of CP from Twenty First Century Broadcasting
Corp. to Foley Broadcasting Ltd. for no cash con-
sideration; assignee is exercising option to acquire
station through its loan to assignor for $525,000.
Assignor's obligations with respect to 1oan will be
cancelled. Assignor is 35% limited partner in as-
signee. Buyer is headed by nine limited partners,
and has no other broadcast interests. Filed Jan. 12.

» WPIE(AM) Trumansburg, NY (BAPL830115ED;

STOCK MARKET PERFORMANCE AVERAGES |naspac: 629.21 (-10.77%)
S&P Ind.: 514.23 (+0.56%)
N FROM FEB 1992 TO FEB 9' 1993 ALL % CHANGES FROM PRIOR WEEK
= \ %%
+1.04%
SIS 741
800 — —————\ +1.09%
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600 |— -1.08%
390
400 | - +1.04%
200 i 139
- — +1.45%6
0 L L L 1 1 1 1 1 L 1 1 1 ]
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1160 khz; 990 w-D, 220 w-N)}—Seeks assignment
of CP from WPIE Broadcasting Inc. to Pembrook
Pines Ithaca Ltd. for $150,000, $120,000 of which is
assumption of debt. Seller is headed by Joel L.
Clawson, and has no other broadcast interests.
Buyer is headed by Robert J. Pluntner, and has no
other broadcast interests. Filed Jan. 15.

® KDIX(AM) Dickinson, ND (BAL930115EA; 1230
khz: 1 kw-U)—Seeks assignment of license from
Dickinson Broadcasting Corp. to Starrdak Inc. for
$250,000. Seller is headed by June Deck, and has
no other broadcast interests. Buyer is headed by
Daniel C. Porter, and has no other broadcast inter-
ests. Filed Jan. 15.

8 WAPQ(FM) Crestline, OH (BAPH930114GG;
98.7 mhz; 1.8 kw: ant. 418 ft.)—Seeks assignment
of CP from WHOH Inc. to Mid-American Radio
Group Inc. for $475,000. Seller is headed by Redge
A. Mahaffey, and has no other broadcast interests.
Buyer is headed by Barry Gerber, and has no other
broadcast interests. Filed Jan. 14,

® WCHE(AM) West Chester, PA (BAL930115EC;
1520 khz; 250 w-D)—Seeks assignment of license
from WCHE Inc. to Tri-State Radio Inc. for
$198,000. Seller is headed by Horace W. Gross,
and has no other broadcast interests. Buyer is
headed by Eugene W. Boyd Jr., and has no other
broadcast interests. Filed Jan. 15.

B WILF(TV) Willlamsport, PA (Wilkes-Barre-
Scranton) (BAPCT930119K!; ch. 53; 12.2 kw-V;
ant. 728 ft.)—Seeks assignment of CP from Wil-
liamsport Television Associates to Pegasus Broad-
cast Associates Ltd. for $10,000. Seller has no
other broadcast interests. Buyer is headed by Mar-
shall W. Pagon, and has limited interest in recent
purchase of WDBD(TV) Jackson, Miss., for $21
million (“Changing Hands,” Jan. 4). Pagon has in-
terest in proposed assignees for WOLF-TV Scran-
ton and WWLF-TV Hazelton, both Pennsylvania.
Filed Jan. 19.

eWMFX-FM St. Andrews, SC (Columbia}
(BALH930113HK; 102.3 mhz; 3 kw; ant. 322 {t.; see
WLMX-AM-FM Rossville, GA, above).

BWXXA-TV Albany, NY (BALCT930122KF; ch.
23; 3,020 kw-V; 302 kw-A; ant. 1,200 ft.)—Seeks
assignment of license from Heritage Broadcasting
Company of New York to McKee Communications

Inc. for $25 million (see "Changing Hands,” p. 21).
Filed Jan. 22.

® KRPW(AM) Okiahoma City (BAL930125EB;
1140 kh2; 1 kw-D)—Seeks assignment of license
from Sun Broadcasting Co. to Perry Broadcasting
Company Inc. for $375,000 (see “Changing
Hands,” p. 21). Buyer is headed by Russell M.
Perry, and has no other broadcast interests. Filed
Jan. 25.

® WPRO-AM-FM Providence, RI (AM:
BAL930106HL; 630 khz; 5 kwlU; FM:
BALH930106HM; 92.3 mhz; 39 kw; ant. 550 ft.}—
Seeks assignment of license from Capital Citie-
s/ABC Inc. to Tele-Media Broadcasting Company of
America for $6 million (see "Changing Hands,” p.
21). Filed Jan. 6.

8 KXTQ(AM)-KKIK(FM) Lubbock, TX (AM: BA-
L930125El; 950 khz; 5 kw-D, 500 w-N; FM: BAL-
HI30125EJ; 93.7 mhz; 100 kw; ant. 740 #t.)}—
Seeks assignment of license from Dennis Elam,
Chapter 7 trustee for Bakcor Communications In¢.
and Bakke Communications, to Ramar Develop-
ment Inc, for*$362,500 (see “Changing Hands,”
Feb. B). Filed Jan. 25.

& WTAR(AM)-WLTY(FM) Norfolk, VA (AM:
BAL930114HX; 790 khz; 5 kw-U; FM:
BALH930114HY; 95.7 mhz; 40 kw; ant. 881 ft.)—
Seeks assignment of license from WTAR-WLTY
Inc. to Benchmark Radio Acquisition Fund IV Ltd.
for $4.5 million ("Changing Hands." Jan. 18). Filed
Jan. 14,

® KJTT(AM) Oak Harbor, WA (BAPL930114EB;
1110 khz; 500 w-D)—Seeks assignment of CP from
Whidbey island Broadcast Services to Oak Harbor
Communications Inc. for approximately $150,000.
Seller is headed by Henry Koetje, receiver. Buyer
is headed by Pat O'Day, and has no other broad-
cast interests. Filed Jan. 14.

®WBES-FM  Dunbar, WV  (Charleston)
(BAPLH930112GP; 94.5 mhz; 3 kw; ant. 328 ft.)—
Seeks assignment of CP from Thomas Communi-
cations to Ardman Broadcasting Corp. of West Vir-
ginia for $1 million (see “Changing Hands," p. 21).
Filed Jan. 12.

Actions
® KNST(AM)}-KRQQ(FM) Tucson, AZ (AM: BA-

——

L921130EC; 940 khz; 1 kw-D, 250 w-N; FM: 780
khz; 5 kw-D, 1 kw-N)}—Granted assignment of li-
cense from Nationwide Communications Inc. to
Prism Radio Partners Ltd. for $4.5 million ("Chang-
ing Hands,” Dec. 7, 1992). Action Jan. 25,

n KWFM-AM-FM Tucson, AZ (AM: BAL921201EA;
790 khz; 5 kw-D, 1 kw-N; FM: BALH921201EB;
92.9 mhz; 90 kw; ant. 2,037 #t.)—Granted assign-
ment of license from National Radic Partners Ltd. to
Prism Radio Partners Ltd. for $4 million ("Changing
Hands,” Dec. 7, 1992). Action Jan. 25.

® KZOT(AM) Marianna, AR (BALS20518EC; 1460
khz; 500 w-D)—Granted assignment of license
from Daniet K. Schieffler, bankruptcy trustee, to
general partners Raymond and L.T. Simes If, broth-
ers, for $4,000 ("For the Record,” June 8, 1992).
Action Jan. 28.

& KIST(AM)-KMGQ(FM) Santa Barbara, CA (AM:
BAL920824EB; 1340 khz; 1 kw-U; FM: BAL-
H920824EC: 106.3 mhz; 365 w; ant. 879 {t.)—
Granted assignment of license from Richard C.
Phalen, receiver for Radio Santa Barbara Inc., to
Channel Islands Broadcasting Inc. for $1.5 million
{"Changing Hands," Aug. 31, 1992). Action Jan. 28.

® WQAI{AM) Fernandina Beach, FL (BA-
L920904EE: 1570 khz; 5 kw-D)}—Granted assign-
ment of license from B & L Communications Inc. to
North East Florida Radio Inc. for $133,136 ("For the
Record,” Sept. 28, 1992). Action Jan. 26.

& WOKV(AM)}-WKQL(FM) Jacksonvilie, FL {AM:
BTC921127GU; 600 khz; 5 kw-D, 5.4 kw-N; FM:
BTCH921127GV; 96.9 mhz; 98 kw; ant. 1,014 ft.)—
Granted transfer of control of Phalen & Associates
Inc., general partner of Prism Radio Partners.
Transferor will be replaced as sole general partner
of Prism Radio Partners by PRP GP Ltd., resulting
from restructuring and recapitalization of partner-
ship ("For the Record,” Jan. 4). Action Jan. 25.

® WHBX(FM) Tallahassee, FL (BAPLH921104GH;
95.9 mhz)—Granted assignment of license from
Gary Bums Inc. to HVS Partners for $2.7 million;
sale includes WLVW-FM Salisbury, MD {see
"Changing Hands," Nov. 23, 1992). Action Jan. 14.

® WTNL(AM)-WRBX(FM) Reldsville, GA (AM:

BAL920518HE; 1390 khz; 500 w-D; FM:
BAPH920518HL; 104.1 mhz; 1.35 kw; ant. 465
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LARCAN SOLID STATE TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBL ANC & ROYLE TOWER SYSTEMS

P.O. Box 30730 301-652-8822 “ FOG reaearch Maps — Terrain — Popcount Engineering and Installation
: - 627 Boulevard
Bethiesda. MO 20814 800-368-5754 703 824-5666 FAX: 703 824-5672 301-652-8822 800-368-5754 908-245-4833  Kenliworth, NJ :;;33
Chatalass, in, | | ERERE T—
tainless, ine. SONMC AT M, - SATELLITE TRANSMISSION

SERVICES ANYWHERE CONTACT

IDB COMMUNICATIONS GROUP
10525 WEST WASHINGTON BLVD.

SERVICE - TOWERS AND ANTENNAS

800-759-4561

PH: 314-687-3932 FAX: 687-3933

North Wales, PA 19454 CUIVER CITY, CA -
o bty ey A D 0 | | 000, P Sia e 2201
s TOWER NETWORK RADIO OR TV
TNS SERVICES STROBE/RED Light Repair PROFESSIONAL/SERVICE
NATIONWIDE SERVICE DAEABASE TisrableshaotingSendce Contracts DIRECTORY RATES
——— Structural inspections 52 weeks - $45 per insertlon
(305) 771'7180 50 Used Towers Bought and Sokd 26 weeks - $60 per Insertion
: 13 weeks - §75 per insertion
- STROBE LIGHT SYSTENS The Radio Mall ANTENNA & TOWER SERV. INC.

There is a one time setting charge
of §20, Call (202) 65?«?340
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PROFESSIONAL CARDS

8601 Georgia Ave. #910
Silver Spring, MD 20910
ROBERT M. SILLIMAN. P.E.
(301) 589.8288

THOMAS B, StLLIMAN. P.E.
(812) 853.9754

Member AFCCE

Moffet, Larson & Johnson, Inc.
Consulting Tel ications Engi
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041
703-824-5660
FAX: 703-824.5672
MEMBER AFCCE

du Treil, Lundin & Rackley, Inc. ==CARLT. JONES= LOHNES AND CULVER COHEN, DIPPELL AND
——— ASubidisy o AD. Ring. P.C CORPORATION CONSULTING RADIO ENGINEERS EVERIST, P.C.

240 North Washington Blvd. CONSULTING ENGINEERS . :i?ﬁ:gm ;-;:;30 CONSULTING ENGINEERS

Suice 700 7901 YARNWOOD COURT . - -
Sarasota, Florida 34236 SPRINGFIELD, VIRGINIA 22153 e B ABIVGTON. e, 30008
(813) 366-2611 (Wm3 ) 569‘m-7704 Since 1944 Member AFGCE {202) 8980111
meessses MEMBER AFCCE Member AFCCE

SILLIMAN AND SILLIMAN MLJ

HAMMETT & EDISON, INC.
CONSULTING ENCINEERS
Box 280068
San Francisco, California 94128
{415} 342-5200

HE {202} 396-5200

Member AFCCE

Jules Cohen & Associates, P.C.
Consulting Electronics Engineers
Suite 600
21725 DeSales, N.W.
Washington, D.C. 20036
Telephone: (202) 659-3707
Telecopy: (202) 659-0360

Member AFCCE

CARL E. SMITH

CONSULTING ENGINEERS

AM-FM-TV Engineenng Consultanis

Complete Tower and Rigging Serwices

“Secving the Broadeuat industey
Jor veer 30 Veuars®

Box 807 Bath. Ohio 44210
{216) 659-4440

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineenng Consultants
Box 220
Coldwater, Michigan 48036
Phone: 517—278-7339

Muilaney Engineering, Inc.
Consulting Telecommunications Engineers
9049 Shady Grove Court

Gaithersburg, MD 20877
301-921-0115

Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
4226 SiXTH AVE. N.W.
SEATTLE. WASHINGTON 98107
(206) 783-9151: Facsimile: (206) 789-9834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES

Registered Professional Engineers
91t Edward Street
Henry, Iltinois 61537

STRUCTURAL SYSTEMS
TECHNOLOGY. INC
1. Cabol Goudy. PE.
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towers. Exnsting Towen

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

P.0. BOX 180312
OALLAS, TEXAS 75218

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfietd Hills, Ml 48013

(313) 642-6226

Siudses. Analyns. Design Modifications. TELECOMMUNICATIONS (FCC, FAA) Washinaton Office
(309) 1364-3903 Inspections. Erecuon. Etc CHARLES PAUL CROSSNO, P.E. (202) 293-2020
Fax (309) 364-3775 6867 Eim St MeLean. VA 22101 (764) SSET65| ) 1514 3919140 MEMBER AFCCE Member AFCCE

D.C. WILLIAMS, P.E.

Consulting Radio Engineer
Member AFCCE
Post Office Box 1888
Carson City, Nevada 89702

(702) 885-2400

Eaa

:. OMMUNICATIONS TECHNOLOGIES INC.

CONSULTANTS

LAWRENCE L. MORTON
ASSOCIATES

1231 MESA OAKS LANE
MESA OAKS CAUFORMIA 3434

Tl COwpumCalimy ENGI XS

Ciarence M. Beverage
Laura M. Mizrehi

P.O. Box 1130, Marfon. NJ 08053
(609) 985-0077 + FAX: (609) 985-8124

LAWRENCE L. MORTON, PE.
A M o TV

APPLICATIONS » FIELD ENGINEERING
MEMBER AFCCE

(805) 733-4275 / FAX (805) 733-4793

SELLMEYER ENGINEERING

Consulting Engineers

PO, Box 356
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers
Domestic & Internationat
AFCCE

Member
Sulte 410 3;01 Geso e A:Ei
llve Ting,
(301) 587-8800 M #Ht

Suffa & Cavell, Inc.

Consulting Engineers
3975 University Drive, Suite 450
Faistas, Vieginia 22030
(202) 3320110 (703) 5910110
Fax T03) 591.0115
Mewmber AFCCE

e
.

_TENGINEERING GOMPANY
BILL CORDELL, P.E.

11211 Katy Freeway, Buta 380
Houston, Texas 77079
(713)984-3886 or (713)438-038

Masmber AFCCE

STEVEN J. CROWLEY, P.E.
Consulting Engineer

1133 15th 5L, N.wW., Suite 1200
Washington D.C. 20003
Telephone {202) 223-1101

Fax {202) 383-2906

Member AFCCE

PROFESSIONAL/SERVICE DIRECTORY RATES

52 weeks - $45 per insertion
26 weeks - $60 per insertion

13 weeks - $75 per insertion
There is a one time typesetting charge of $20. Call (202) 659-2340
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ft. )—Granted assignment of license from Reidsville
Broadcasting Corporation to Nassau Baptist Minis-
tries for $35,000 ("For the Record,” June 8, 1992).

B WLVW-FM Salisbury, MD (BALH921104Gl;
105.5 mhz; 2.1 kw; ant. 384 ft.}—Granted assign-
ment of license from Gary Bums Inc. 10 HVS Pan-
ners for $2.7 million; sale includes WHBX(FM) Tal-
lahassee, FL (“Changing Hands,” Nov. 23, 1992).
Action Jan. 14,

s WDBI-FM Tawas City, Ml (BALH921119GK;
107.3 mhz; 3 kw; ant. 280 ft.)—Granted assignment
of license from Tawas City Broadcasting Co. to lves
Broadcasting Inc. for $190,000 ("For the Record,"”
Dec. 21, 1892). Action Jan. 27.

8 WGBB(AM)-WBAB-FM Freeport, NY (AM:
BAL921203HZ; 1240 khz; 1 kw-U; FM:
BALH921203GF; 102.3 mhz; 3 kw; ant. 300 ft.}—
Granted assignment of license from Noble Broad-
cast of New York Inc. to Liberty Broadcasting of
New York Inc. for $16 million ("Changing Hands,"
Dec. 7, 1992). Action Jan. 21.

® WZLB(AM)-WFRG-FM Rome, NY (AM:
BAL920929GU; 1450 khz; 1 kw-U; FM:
BALHS20929GV; 96.1 mhz; 7.4 kw; ant. 600 ft.)—
Granted assignment of license from Arrow Commu-
nications of Utica-Rome Inc. to WFRG Inc. for
$4.15 million. Sale includes WZOQ(FM) Wapakon-
eta (Lima), OH (“For the Record," Nov. 2, 1992).
Action Jan. 26.

8 KZBB(FM) Poteau, OK (BALH920903HJ; 97.9
mhz; 100 kw; ant. 2,000 ft}—Granted assignment
of license from Arrow Communications Inc. to Ark-
lahoma Communications Co. for $355,000 ("For the
Record,” Oct. 12, 1992. Action Jan. 21, 1992,

8 WNCC(AM) Barnesboro, PA (BAL921211EA;
950 khz; 500 w-D)}—Granted assignment of license
from J. Richard Lee to Eagle Broadcasting Group
Inc. for $10; Lee owns 70% of assignee (“For the
Record,” Jan. 11). Action Jan. 25.

8 WQJU(FM) Mifflintown, PA (BALH921116HO;
107.1 mhz; 225 w; ant. 1,117 ft.}—Granted assign-
ment of ficense from Juniata Broadcasting Co. to
Central Pennsylvania Christian Institute for
$132§;é)0 ("For the Record,” Dec. 7, 1992). Action
Jan. 22.

8 WMOC(AM) Chattanooga, TN (BAL921214EE;
1450 khz; 1 kw-U}—Granted assignment of license
from Johnny Godgiben to Grace Media Inc. for
$307,174 ( “Changing Hands." Jan. 18). Action
Jan. 25.

8 WSMT-AM-FM Sparta, TN (AM: BAL921208GJ;
1050 khz; 1 kw-D; FM: BALH921208GlI; 105.5 mhz;
3 kw; ant. 35 ft.)—Granted assignment of license
from Hearlland Broadcasting Inc. t0 Austin Broad-
casting Corp. for $375.000 (“Changing Hands,”
Jan. 18). Action Jan. 22.

® KPSM(FM) Brownwood, TX (BALH911209HU;
99.3 mhz; 800 w; ant. 489 ft.}—Granted assignment
of license from Group R. Broadcasting inc. to Word
of Faith Christian Center of Brownwood inc. for
$40.000 (“For the Record,” Jan. 6, 1992). Action
Jan, 22.

8 KHDL{AM)-KKPL-FM Opportunity, WA (Spo-
kane) (AM: BALS21106EB; 630 khz; 1 kw-D, 32 w-
N; FM: BALH921106EC: 96.1 mhz; 56 kw; ant.
2,378 #t.}—Granted assignment of license from Al-
pha Radio Inc. to Silverado Broadcasting Co. for $1
million ("Changing Hands.” Nov. 16, 1992). Action
Jan. 28.

® WJZE(FM) Washington, DC (BALHI30111GL;
100.3 mhz; 4G kw-H; 38 kw-V; ant. 323 ft.)—Seeks
assignment of license from United Broadcasting
Company Inc. to Radio 100 of Maryland Lid. for
$19.5 million (“Changing Hands,” Jan. 18). Filed
Jan. 11,
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Stay on top of your
markets with the Cahners
1993 Economic Outlook.
This 50-plus page report
features forecasts for the
general economy, as wel!
as for more than 30 indus

trial and service indus-
tries, including publishing

and entertainment.

Regularly $75, readers of
BROADCASTING can order it
for only $29 by sending a
check with your name and |
address made out to :
Cahners Economics, or a :
MasterCard/Visa number [
and expiration date to:

Cahners Economics
P.0. Box 59

New Town Branch i

Boston, MA 02258-9908 j';
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Applications

®'Willits, CA (BPEDS30114MG)—Mendocino
County Public Broadcasting seeks 91.5 mhz; .6 kw;
ant. 555 m. Address: 9300 Highway 128, Philo, CA
95466, Applicant is headed by Susan Newstead,
and is licensee of noncommercial KZYX(FM) Philo,
CA. Filed Jan. 14.

® Fairfleld, IL (BPH930111ME)}—Wayne County
Broadcasting Co. Inc. seeks 105.9 mhz; 6 kw; ant.
100 m. Address: P.O. Box 310, Fairfield, IL 62837.
Applicant is headed by Thomas S. Land, and is
licensee of WFIW(AM)-WFIW-FM Fairfield, IL. Filed
Jan. 11.

® ‘Indianola, 1A (BPED930112ME)—Simpson Col-
lege seeks 88.9 mhz; .1 kw; ant. 38 m. Address:
701 North C, Indianola, 1A 50125. Applicant is
headed by Owen Newlin (chairman), and has no
other broadcast interests. Filed Jan. 12.

® Ft, Belknap Agency, MT {BPED930115MA)—Ft.
Belknap College seeks 88.1 mhz; 90 kw; ant. 340
m. Address: P.O. Box 159, Harlem, MT 59526.
Applicant is headed by Beverly Badhorse, and has
no other broadcast interests. Filed Jan. 15.

® ‘Corning, NY (BPED930113MF)—WSKG Public
Telecommunications Council seeks 91.1 mhz; 12.6
kw; ant. 177 m. Address: P.O. Box 3000, Bingham-
ton, NY 13902. Applicant is headed by Michael J.
Ziegler, and is licensee of noncommercial educa-
tional  stations WSKG-FM-TV  Binghamion,
WSQG(FM) Ithaca and WSQC(FM) Oneonta, all
New York. Filed Jan. 13.

® Hickory, NC (BPED930114MF)—University Ra-
dio Foundation Inc. seeks 90.3 mhz; .15 kw; ant.
245 m. Address: One University Place, Suite 91,
Charlotte, NC 28262. Applicant is headed by Roger
Sarow, and has no other broadcast interests. Filed
Jan. 14.

® North Madison, OH (BPH930121MB}—Music
Express Broadcasting Corp. seeks 93.7 mhz; 6 kw;
ant. 100 m. Address: P.O. Box 800, Chardon, OH
44024-0800. Applicant is headed by Warren Jones,

and is licensee of WATJ(AM) Chardon, OH. Jones
also owns 79.7% of licensee of WKKY(FM) Gene-
va, OH. Filed Jan. 21.

®‘Little Eagle, SD (BPED930114MN—Seventh
Generation Media Services Inc. seeks 89.5 mhz; 90
kw; ant. 324 m. Address: P.O. Box 32; Little Eagle,
SD 57642. Applicant is headed by Jana Shields,
and has no other broadcast interests. Filed Jan. 14.

® ‘Victorla, TX (BPED930114MH)—South Texas
Public Broadcasting System Inc. seeks 90.7 mhz;
30 kw; ant. 100 m. Address: P.O. Box 81690, Cor-
pus Chnisti, TX 78468. Applicant is headed by Ken-
ton McDonald (chairman), and is licensee of KEDT-
FM-TV Corpus Christi, TX. Filed Jan. 14.

® ‘Monterey, VA (BPEDS30113MF)}—Pocahontas
Communications Cooperative Corp. seeks 91.9
mhz; .2 kw; ant. 426.1 m. Address: State Rie. 28,
Dunmore, WV 24934, Applicant is headed by John
Geiger, and is licensee of noncommercial
WVMR(AM) Frost, WV. Filed Jan. 13.

Adi

® Jonesboro, AR (BPCT900821KF}—Granted
app. of Arkansas Rural Television Co. for ch. 48;
1,062 kw; ant. 310 m. Address: 9165 White Drive,
Cord, AR 72524. Applicant is headed by Paula S.
B. Pruett, and is 50% owner of licensee of
WMSN(TV} Madison, WI. Steven J. Pruett has in-
terests in KODM(FM) Odessa and KROD(AM)-
KLAQ(FM) EI Paso, both Texas, and WJLK-AM-FM
Asbury Park, NJ. Action Oct. 7, 1992.

® Jensen Beach, FL (BP860728AJ)—Dismissed
app. of WDCQ Inc. for 1100 khz; 5 kw-D. Address:
1227 Del Prado Blvd. #103, Cape Coral, FL 33904,
Applicant is headed by Jerry J. Collins, and has no
other broadcast interests. Action Jan. 14.

® Loxahatchee, FL (BP860728AD)—Dismissed
app. of Eugene R. Bemald for 1100 khz; 2.4 kw-D.
1 kw-N. Address: 14398 Evans Lane, Saratoga, CA
95070. Applicant has no other broadcast interests.
Action Jan. 14.

® Palm Shores, FL (BP860728AC)y—Granted app.
of Jeffrey N. Eustis for 1100 khz; 1 kw-D. Address:
862 Lathrop Dr. Stanford, CA 94305. Applicant has
no other broadcast interests. Action Jan. 14.

® Panama City, FL (BPED900504MA)—Dismissed
app. of Gulf Coast Community College for 89.1
mhz; 100 kw; ant. 123 m. Address: 5230 West Hwy.
98, Panama City, FL 32401. Applicant is headed by
Lester Spencer, and is licensee of non-commercial
WKGC-AM-FM Panama City, FL. Action Jan. 22.

® Parkland, FL (BP860728AG)—Dismissed app. of
Jeffrey N. Eustis for 1110 khz; 2.5 kw-D. Address:
862 Lathrop Dr., Stanford, CA 94305. Applicant has
no other broadcast interests. Action Jan. 14.

® Umatilla, FL (BP860423AC)—Dismissed app. of
Christian S. Miller for 1100 khz; 4.9 kw-D. Address:
P.O. Box 514, Ticonderoga, NY 12883. Applicant
has no other broadcast interests. Action Jan. 14.

® Vero Beach, FL (BP860724AF)}—Dismissed app.
of Marlene V. Borman for 1120 khz. Address: 6720
Lakeview Dr., Carmichael, CA 95608. Applicant
has no other broadcast interests. Action Jan. 14.

® Jacksboro, TX (BPH900524MA)—Dismissed
app. of Albert L. Crain for 93.7 mhz; 6 kw; ant. 64
m. Address: Rte. 6, Box 250, Byhalia, MS 38611.
Applicant has interests in WAVN(AM) Southaven
and WHLE(FM) Holly Springs, both Mississippi, and
permittee of KGRW(FM) Friona, KAIR(FM) Crane
and KWTA(FM) Electra, all Texas. Action Jan. 22.

® Mount Vernon, WA (BP831230AF)—Dismissed
app. of Northwest Indian Women Broadcasters Inc.
for 1470 khz; .5 kw-D. Address: 85 Oakmont, Pied-
mont, CA 94610. Applicant has no other broadcast
interests. Action Jan. 25.

ACTIONS

® Asked for comment on implementation of provi-
sion of 1992 Cable Act relating to the carriage of
broadcast TV stations that are predominantly used
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for transmission of sales presentations or program
length commercials (home shopping stations). (MM
docket 93-8, by NPRM [FCC 93-35] adopted Janu-
ary 14 by Commission).

8 Commission has begun inquiry to obtain infor-
mation regarding means of assuring compatibility
between consumer electrenics equipment and ca-
ble systems. Comments are due March 22, replies
April 21, (ET docket 93-7 by NOI [FCC 93-30]
adopted January 14 by FCC).

a Denied motion for extension of time to file com-
ments in matter of FCC's rules with regard to estab-
lishment and regulation of new digital audic radio
services. Comments are due February 3, replies
March 1. (Gen. docket 90-357 by Order Denying
Motion for Extension of Time to File Comments [DA
93-101] adopted January 29 by Chief Engineer,
Office of Engineering and Technoiogy).

a Implemented Section 10(b) of 1992 Cable Act,
which required FCC tc promulgate "blocking” regu-
lations for indecent programing on commercial
leased access channels. (MM docket 92-258, by
Fl([;s(_l; R&0O |FCC 93-72] adopted February 1 by
FCC).

® implementation of Home Wiring Provisions of
Cabie Act (MM docket 92-260 (Report DC-2323,
Actlon in docket Case) Action by FCC February 1
by R&O [FCC 93-73].)

B nitiated inquiry intc sports programing migra-
tion, in accerdance with Cable TV Consumer Pro-
tection and Competition Act of 1992. (PP docket 93-
21, Report DC-2326, by FCC February 3 by NOI
[FCC 93-77].)

® Brundidge, AL Commission has upheld Review
Board action granting application of Troy Broad-

on Montachusett Broadcasting Inc., licensee of
WXLO(FM) Fitchburg, MA, $4,000 forteiture for vio-
lation of Section 73.1206 of Commission's rules,
which prohibits broadcasting telephone conversa-
tion without permissicn. (By MO&O [FCC 93- 17]
adopted January 11 by Commission).

a Jackson, MS Notified J. C. Maxwell Broadcasting
Group inc. of its apparent liability of forfeiture in
amount of $7,500 for violation of Commission’s
rules which prohibit noncommercial stations from
broadcasting advertisements. (By MO&0O [DA 93-
112] adopted January 29 by Chief, Mass Media
Bureau).

m Unjon, MS Dismissed with prejudice application
of Mary L. Hooper and Carolyn B. Tinsley for new
FM on channel 281C2 at Union, MS, for failure to
prosecute. (MM docket 90-501 by Order [FCC 93R-
2] adopted January 15 by Review Board).

m Franklin Lakes, NJ Denied petition by Ramapo
Indian Hills Regional High School District seeking
reconsideration of Commissfon's earlier decision
upholding Mass Media Bureau's dismissal of Ram-
apo’s application to upgrade facilities of
WRRH(FM). Franklin Lakes, NJ, from Class D to
Class A, (By MO&O [FCC 93-15] adopted January
11 by Commission).

= Huntington Station, NY, et al. Granted applica-
tions of Sacred Heart University, Long Island, NY,
to construct nencommercial educational translator
stations to serve Long Island cities of Selden, Hun-
tington Station, Ridge and Noyak. (By MO&O [FCC
93-43] adopted January 19 by the Commission).

m Rochester, NY Granted petition for permanent
waiver of duopoly rule filed by Act Il Broadcasting
Inc. ACT Il is parent company of ACT Ill Broad-

casting of Buffalo Inc., licensee of TV station
WUTV(TV) Buffalo, NY (Fox affiliate), and of ACT 11l
Broadcasting of Rochester Inc., licensee of TV sta-
tion WUHF(TV) Rochester, NY (Fox affiliate). (Re-
port MM-705, Mass Media Action, by Commission
January 19 by MO&O [FCC 93-44].)

a Syracuse, NY Reversed Review Board's dis-
qualification of Sait City Communications Inc. on
financial issue, and remanded proceeding for new
FM on channel 290A in Syracuse, NY, to Board for
consideration of exceptlions not previously consid-
ered. (MM docket 89-311, Report DC-2321, by
Commission January 22 by MO&O [FCC 93-48].)

a Lebanon, OH Affirmed decision by Review Board
which granted appilcation of McMurray Communi-
cations for new FM on channel 247A in Lebanon,
OH, and denied competing applications of William
L. Carroll. (MM docket 90-344, Report DC-2325,
Action by Commission January 29, by Order [FCC
93-55].)

a Swanton, OH Granted application by Welch
Communications Inc.. for review and reversed the
Review Board's resclution of both financial and lack
of candor-misrepresentation issues against Welch
and granted its application to construct new FM at
Swanton, OH. (MM docket 88-432, Report DC-
2327, Action by Commission February 3 by MO&O
[FCC 93-78].)

m Three Lakes, Newbold, Nakoosa and Port Ed-
wards, all Wisconsin Requested further informa-
tion in this proceeding involving amendment of FM
Table for these communities; comments due March
29 (MM docket 91-318, by Request for Supple-
mental Information [DA 93- 62} adopted January 19
by Chief, Allocations Branch}).

casting Corporation for new FM on channel 234A,

denying competing application of Sunbelt Ltd. and

disqualitying application of Ralph W. Black Jr. for SUMMA RY OF

facility. (MM docket 90-96, Report No. DC-2322, BR AD A TlN A E

Action by FCC January 27 by MO&O [FCC 93-52].). o c s G & c B l

u Jupiter and White City, both Florida Dismissed

petitions for reconsideration filed by J.J. Taylor

Companies, Inc., and Edens Broadcasting Inc., re- BROADCASTING

garding amending FM Table _ol’ Allotments; dis- Service ON AIR CP’s' TOTAL*

missed J.J. Taylor Companies’ motion for stay of ;

effeclive date and star of filing window period for Commercial AM 4,961 183 5,144

filing applications to amend FM Table at Jupiter and |

White City, FL; terminated proceeding. (MM docket Commercial FM 4,785 916 5,701

88-366 by MOB&O [DA 93-33] adopted January 11 :

by Chief, Policy and Rules Division, Mass Media Educational FM 1,588 304 1,892

Bureau). Total Radio 11,334 1,403 12,737

8 New Port Richey, FL Upheld earlier decision 8

granting short-term license renewals for WGUL- Commercial VHF TV 558 13 571

AM-FM, New Port Richey, FL, and assessing i

$15,000 forfeiture for failure to comply with FCC's Commercial UHF TV k) = 742

EEO rules. (By MO&O and Notice of Foreiture Educational VHF TV 124 5 129

[FCC 92-574] adopted December 20 by FCC). i Educat [URE TV 38 9 247

ucationa

® Port St. Lucie, FL Granted appiication of Horton Total TV q ,509 180 1,689

Broadcasting Company Inc. for new FM station on

channel 267A in Port St. Lucie. FL: denied compet- VHF LPTV 466 140 606

ing applications of Richard M. Carrus, Evett Com-

munlcations Inc., and Banks Investment Company. UHF LPTV 844 1,004 1,848

(MM docket 91-83 by Inltial Declsion |[FCC 93D-2]

issued January 15 by ALJ Joseph Chachkin). Total LPTV 1,310 1,144 2,454

® Union Park and Lake Mary, both Florida Grant- | FM translators 1,954 393 2,347 '

ed petition by Hispanic Broadcast System Inc. for

leave to amend, sever and grant; granted applica- VHF translators 2,529 87 2,616 |

tion of Central Florida Educational Foundation Inc. UHF translators 2431 417 2,848 |
| for new noncommercial educational FM on channel | | St e A bt
| 202C at Union Park, FL; granted amended applica- CABLE

tion of Hispanic Broadcast System Inc. for new

noncommercial educational FM on channel 206A at Total subscribers 55,786,390

Kissimmee, FL. (MM docket 92-33 by Decision ! !

[FCC 93R-1] adopted January 13 by Review Homes passed 89,400,000

Board). [

® Miltord, |1A Designated for hearing mutually ex- }- Total systems — — — LL S5 ‘

clusive applications of Milford Broadcasting Co. and Household penetrationt 60.6%

Sharon A. Mayer for new FM on channel 271C2 at - -

Milford, 1A. (MM docket 92-317 by Order [DA 92- Pay cable penetration/basic 79% |

1755] adepted December 30 by Chief, Audic Ser-
vices Division, Mass Media Bureau). I

s Fitchburg, MA Upheld $4,000 forfeiture imposed

* Includes off-air licenses.

T Penetration percentages are of TV household universe of 32.1 million. I
' Construction permit.

Source: Nielsen, NCTA and Broadcasting’s own research.
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Fateszlortunes

TELEVISION

Debra Langford, VP, current pro-
graming, Warner Bros. Television,
Burbank, Calif., joins Quincy

Jones Entertainment, Los Angeles, as
VP, television,

Tony Dwyer, VP/Eastern regional
manager, MTM Television Distribu-
tion, Studio City, Calif., named
VP/GSM.

Susan Reiner, director, drama de-

Debra Langford
Quincy Jones

velopment, Warner Bros. Television,
Burbank, Calif., named VP.

David Fitzpatrick, producer, CBS
Evening News’s Eye on America seg-
ment, New York, named producer

of new newsmagazine 1o be achored
by Connie Chung.

Matthew Cooperstein, director,
programing/production, KCAL-Tv Los
Angeles, joins New Line Televi-
sion there as West Coast regional di-
rector.

Laura Gerson, story editor, New
Line Productions, New York, joins
New Line Television, Los Angeles,
as director, production/development,
l West Coast.

Steven Fadem, VP/business af-

fairs, general counsel, Multimedia En-
tertainment Inc., New York, joins
Viacom Entertainment Group, New
York, as senior VP/business af-

fairs.

Appointments at Telemundo

Group, Inc., New York: Howard
Gladstone, VP, strategic market-
ing, named senior VP/strategic plan-

David Fitzpatrick
CBS News

ning, corporate development; Cyn-
thia Hudson Fernandez,
GM/programing, promotions,
named VP/programing, production.

Mike Burgess, assistant GM, KOB-
TV Albuquerque, N.M., named
VP/GM.

Steve Freidheim, president, Pez-
hold Broadcasting/GM, WFXG-Tv Au-
gusta, Ga., re-elected to Fox
Broadcasting Board of Governors.

Frank Geraty, manager, engineer-

Steven Fadem
Viacom Entertainment

ing, KTLA-TV Los Angeles, joins
wPIX-Tv New York as director,
broadcast operations/engineering.

Jack O’Hern, VP, Independent
Television Network, New York, joins
National Advertising Network there
as VP, account management.

Grazia Manziano, acting publi-
cist, WWOR-TV Secaucus, N.J., named
station pubilicist.

Paul Reid, former owner, wMMK-

FM Destin, Fla., joins Snowden Asso-
ciates, Greenville, N.C., as asso-
ciate.

Thomas Dolan, news director,
wLS-Tv Chicago, joins KTSP-Tv Phoe-
nix as VP, news.

Sue Kawalerski, assistant news di-
rector, WCIX-Tv Miami, named news
director.

Ellen Douglas, program executive,
current programs, Columbia Pictures
Television, Los Angeles, named
manager, comedy.

Patricia Langer, senior general at-
torney/head, practice group, NBC,

Steve Fidheim
WFXG-TV

New York, named VP/employment
law.

Appointments at Katz Continental
Television, Los Angeles: Jim Disney,
media buyer, BBDO, Los Angeles,
and April Robles, media buyer,
DMB&B, Los Angeles, join as

sales executives.

Don Salem, regional manager,
Viacom, Los Angeles, joins Newgard
Entertainment Ltd., Beverly Hills,
Calif., as VP/sales.

Gazia Manziano
WWOR-TV

Lou Bortone, manager, promo-
tions, E! Entertainment Television,
Los Angeles, joins Broadcast Pro-
motion and Marketing Executives
there as director, promotions.

Jan Phillips, executive producer,
Telezign, New York, named VP/exe-
cutive producer.

Fran Tivald, director, sales,
WTNH-TV New Haven, Conn., joins
WJZ-Tv Baltimore as GSM.

Glen Goode, regional sales manag-
er, KLST-Tv San Angelo, Tex., named
national/regional sales manager.

Steve Johnston, local sales manag-
er, WRDW-TV Augusta, Ga., named
general sales manager.

Brian Williams, co-anchor, wCBs-
TV New York, joins NBC News there
as national correspondent.

George McQuade, anchor/re-
porter, KGIL(AM) Los Angeles, joins
KNBC-TV there as newswriter, To-
day in L.A., Weekend.

Joe Varholy, VP/GM, KLFY-TV
Lafayette, La., elected president, Lou-
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isiana Association of Broadcasters.
during their winter convention in New
Orleans.

Appointments at wyUE-TvV New Or-
leans: Denny Brand, assignments edi-
tor. WAFB.Tv Baton Rouge. joins

as managing editor; Karen Boudrie,
wBSG-Tv Brunswick. Ga.; Dionne
Floyd, wCTv-Tv Tallahassee. Fla.:
Leslie Sykes, wDAM-Tv Hatties-
burg. Miss.: Rick Blalock, WDTN-TV
Dayton. Ohio. and Jon Huffman,
wBTv-Tv Charlotte, N.C.. reporters.
join in same capacity.

Appointments at wSTR-TV Cincin-
nati: Steve Daniloff, local sales man-
ager. named director. local sales:
John Glenzer, senior account execu-
tive. WCGV-TV Milwaukee, joins as

CIiff McKinney, sales executive,
Katz Television Group. Denver.
named manager. Katz Television
Group. Washington. D.C.

Lisa Hollaender, research analyst,
Katz Programing Department. New
York. named manager, programing
research/network information, Katz
Television Group. there.

Bobby Hatfield, operations man-
ager, WTVN(AM) Columbus, Ohio,
named VP/programing. AM sta-
tions, Great American Communica-
tions Co., there.

Joe Cabrera, former GM.
KWKW(AM) Los Angeles. opens Lotus

Paul Reid Fran Tivald
Snowden Assoc. WJZ-TV

local sales manager.
Bob Asman, senior special events

producer, NBC News, Washington,
retires.

Bill Wheatley, director. political
coverage and executive producer.
election programs, NBC News,
‘New York. named exccutive produc-
er. Brokuw Reporis.

Elizabeth Herbst, account execu-
tive, Tribune Entertainment Compa-
ny. New York. joins Twentieth
Television. Domestic Television divi-
sion, Chicago, as director, advertis-
ing sales.

Kathy Egan, anchor/repor-

ter. WKRN-TV Nashville, joins wCCO-
TV Minneapolis in same capacity.

Lou Verruto, national sales man-
ager, WTNH-TV New Haven, Conn..
named GSM.

Dana Moorehead, senior analyst.
Paramount Domestic Television Los
Angeles. joins Group W Produc-

tions there as manager, marketing/pro-
gram research.

Ralph Stewart, music director.
KTwWV-FM Los Angeles. assumes addi-
tional responsibilities as assistant
program director.

Appointments at KJAZ-FM Alame-

da, Cahf.: Tim Hodges, program dir-
ector/afternoon drive host, named
GM; Bob Parlocha, on-air personali-
ty/music director. named program
director; Georgia Frazier, director.
development/national sales. named
GSM.

Jennifer Lear Downing, GM,
wzzZDiAM) Philadelphia. named chair-
person, Pennsylvania Association

of Broadcaslters.

Appointments at WGLT-FM Normal.

Iil.: Chuck Miller, production direc-
tor, KDHX-FM St. Louis. joins as

Tena Lustig Ralph Steward Lowell Mate
The Interep Radio Store  KTWV-FM HBO Ind. Prod.

Hispanic Reps. southeastern office.
Miami, as executive VP, southeast re-
gion.

Tena Lustig, account manager.
marketing division. The Interep Radio
Store. New York. named director.
radio marketing/special agency sales.
The Interep Radic Store. Rich-

mond, Va.

Richard Stein, VP/GM. KIYKIAM)-
KKLD-FM Tucson. Ariz.. joins WRXB-
FM St. Louis as VP/station manager.

program director/ assistant manager:
Marc Boon, on-air personality,
named music director.

Appointments at Katz Radio. New
York: Howard Granat, producer-
/board operator . WEBRIAM)-WNED-

FM Buffalo. N.Y.. joins as market re-
search specialist. Lisa Greller,

sales coordinator. CBS Radio. New
York. and John Hesano, former
sales representative. CM Life News-
papers. Mount Pleasant. Mich..

join as account executives.

8 1he person
you describe
is the person
we deliver 99
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CABLE

Lowell Mate, VP, creative affairs,
HBO Independent Productions, Los
Angeles, named senior VP.

Appointments at Cable Networks
Inc., New York: Bill Hammer, ac-
count executive, named national

sales manager; Michael Labriola, na-
tional sales manager, named direc-
tor, affiliate relations; Ed Renicker,
assistant sales manager, New York
local sales, named sales manager,
New York Interconnect.

Barbara Bennett, director, finan-
cial planning, analysis, Discovery
Communicaticns Inc., Bethesda,
Md., named VP, financial planning,
analysis.

Bruce Ferguson, director, local
sales, Cabletclevision Advertising Bu-
reau, New York, named VP, local
advertising.

James Saunders, business analyst,
Cablevision, Long Island, N.Y .,
named assistant GM, Cablevision
of Chicago, Oak Park, liI.

Robert Russman, senior VP, mar-
keting, programing, sales, Simmons
Communications, Stamford,

Conn., joins InSight Telecast, Fre-
mont, Calif., as VP, cable market-
ing.

Appointments at E! Entertainment
Television, Los Angeles: Kristine
McCoy, account executive, as-
sumes additional responsibilities as di-
rector, advertising sales; Tracy El-
lis, publicity proposal writer, Tiburon
Entertainment Inc. there, joins as
affiliate marketing director.

Barbara Wiener, advertising sales
director, Monmouth Cable Associates,
Belmar, N.J., elected president,
Cabletelevision Advertising Associa-
tion of New York.

Don Micallef, VP/program devel-
opment, Worldvision Enterprises,
New York, joins Lifetime Televi-
sion, Astoria, N.Y., as director, sche-
duling/planning.

H.W. ““Buzz’’ Goodall, head,
Continental Cablevision, Henrico
County, Virginia, named head,
Continental Cablevision, southeast re-
gion, Jacksonville, Fla.

| Dawn Sepe, controller, Cox Cable
Communications, Atlanta, named

L VP/controlier.

Appointments at New England Ca-
ble News, Newton, Mass.: Julio
Marenghi, account executive, Har-
rington, Righter & Parsons, Boston,
joins in same capacity; John Mec-
Carthy, GSM, WCVX-TV Hyannis,
Mass., joins as account executive.

ADVERTISING

Michael Girocco, senior account
executive, Seltel, Dallas, named GM.

Nannette Penrod, associate pro-
ducer, Bozell Inc., Omaha, Neb.,
named producer.

Appointments at CME KHBB Ad-
vertising, Detroit: Linda Krehbiel,
senior media buyer, named group
media supervisor; Rebecca Robert-
son, senior media buyer, named
media supervisor.

David Palmer, sales manager,
Harrington, Righter & Parsons Inc.,
Los Angeles, named sales manag-
er, New York office.

Andrew Barron, account execu-
tive, Harrington, Righter & Parsons,
Inc., New York, named sales man-
ager, Los Angeles office.

Joel Gutman, sales manager, Har-
rington, Righter & Parsons Inc., New
York, named VP/group manager.

WASHINGTON

Helene Blake, staff director, Na-
tional Infomercial Marketing Associa-
tion, named executive director.

Walter McCormick, former gen-
eral counsel, United States Depart-
ment of Transportation and Minor-
ity Chief Counsel, Senate Committee
on Commerce, Science and Tech-
nclogy, joins Bryan Cave as partner.

Riley K. Temple, former partner,
Vemner, Liipfert, Bernhard, McPher-
son & Hand, joins Halprin, Temple
& Goodman as partner.

Joel Bernstein, former legislative
counsel and senior legislative assis-
tant, former Congressman Den Rit-
ter (R-Pa.), joins Halprin, Temple &
Geodman as associate.

INTERNATIONAL

Dan Lawlor, VP, Turner Broad-
casting Sales Inc. International-North
America, New York, named senior
VP.

Jack Hobbs, VP, Turner Broad-
casting Sales Inc. International-Japan,
named senior VP, Turner Broad-
casting Sales Inc. International-Euro-
pean region, London.

Nobi Hashimoto, account execu-
tive, Turner Broadcasting Sales Inc.
International-Japan, named VP.

DEATHS

Donald Campbell, 78, retired
VP/GM, wMAR-TV Baltimore, died
Jan. 20 of multiple organ failure
from circulatory complications at
Union Memorial Hospital there.
Campbell, who was profiled in
BROADCASTING’s Feb. 16, 1970,
issue, started his broadcasting career
as an announcer at WEST(AM) Eas-
ton, Pa. He joined NBC as a page in
1938 and eventually became a net-
work radio salesman for NBC Blue
Network (later ABC). From 1945

0 [949, Campbel! worked at Mutual
Broadcasting System as a sales-
man. He joined Edward Petry & Co.
as a television station representative
in 1949 and moved to to Storer Televi-
sion Sales as national sales manag-
er in 1955. In 1958 Campbell joined
The Balrimore Sun as assistant GM
of its television station, WMAR-TV. He
became VP/GM in 1965, serving in
that capacity until his retirement in
1976. Survivors include his wife,
Norma, and two sons.

Lord Bernstein, 94, founder of
Granada Television, London, died
Feb. 5 at his home there. Cause of
death was not reported. His father, a
Swedish emigre, founded a string

of music halls. Born Sidney Lewis
Bernstein, he took over their opera-
tion in the 1920’s and built them into
the Granada chain of cinemas. Dur-
ing the 1950’s he entered television,
making investigative programs and
soap operas, of which Coronation
Street is the best known. He retired
in 1979 as Granada board chairman
but remained president until his
death.

Robert Rounsaville, 77, retired
owner of Robert W. Rounsaville &
Associates, a communications bro-
kerage business in Atlanta, died Jan.
31 of cancer at his home there.
Roundsaville owned 26 radio stations
in eight states before selling them
and forming the brokerage. Survivors
include his wife, Nancy, one
daughter and three stepsons.
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VICTOR SAMUEL NEUFELD

ictor Neufeld is holding an im-

promptu story conference just

outside the threshold of his
10th-floor office. The executive pro-
ducer of ABC's 20/20 has been ap-
proached by a producer for the weekly
magazine suggesting a segment about
a relatively well-known artist. Neufeld
listens attentively and lets the produc-
er anticipate his objections: '‘Yes...
it’s true, paintings don't move.'" The
discussion comes to a close when
Neufeld gently remarks, with the pro-
ducer’s head nodding in apparent
agreement, that the story idea is *"mar-
ginal.”

The scene illustrates what many
colleagues and others say about the
46-year-old New York native—that he
is calm and collegial but, at the same
time, firmly in control. Says CBS
News’s 48 Hours Executive Producer
Andrew Heyward: “'It is easy to un-
derestimate him. He is a nice guy, but
he also has strong, well-defined
tastes.”’

His soft-spoken bearing may have
given ABC senior management doubts
about whether he could step into the
shoes of Av Westin, Neufeld’s out-
spoken predecessor who was suspend-
ed just over five years ago. Neufeld
stepped into the executive producer’s
slot but without being given the title
right away. There was even some gos-
sip that many of Westin’s loyal sup-
porters among the staff would insist on
the latter’s return.

But senior network management
ended up staying with Neufeld. who
had been a senior producer on the
show. They cannot be too disappoint-
ed: since the 1987-88 season, which
also marked the show’s removal from
an established Thursday night perch to
a less desirable Friday night slot, it has
moved from a 58th-ranked 12.6 rat-
ing/23 share to a season-to-date |12th-
ranked 15.3/28. In fact, among the
women 18-48 audience sought by
many advertisers, 20/20 leads 60 Min-
utes on a season-to-date basis.

Just as 20/20"s rating strength is
largely unknown, so is its executive
producer. Says one of Neufeld’s col-
leagues: "He leads a less public life.

He doesn’t hang out with the ‘in’
crowd.”' The time Neufeld doesn’t
spend with New York's opinion shap-

was that every night was the opening
night of a Broadway play and that
every night you had to deliver the
most intense, powerful programing.”

ABC News President Roone Ar-
ledge has a similar philosophy, says
Neufeld: **We can't just do things that
are relatively interesting or relatively
important.”’ His own test about the
choice and execution of an idea, says
Neufeld, is ‘‘when I go home and
watch a piece on Friday that I've seen
at least several times already, can I say
that I've gotten 60 minutes of power.
That is what drives this place.”’

Part of his strategy, says 20/20's co-
host, Barbara Walters, is dictated by
the time slot: **Victor will often say,
that story is for a different audience,
that is for a Brinkley, that it is for a
Nightline, they have a protected time

ers, newsmakers and | ;

| period.”’

glitterati, he says he Executive producer, ABC News's His job during the
spends with his wife | 20/70; b. Sept. 15, 1945, Hew York, | week, Neufeld says,
and daughter and K.Y.; BS, history, Ruigers (N.L) is ‘‘nudging and
watching the compe- Uniwersity, 1967; M5, hovering.”” The hov-
tition on TV. communicotions, Brooklyn (N.Y.| ering part may be

Neufeld, says Se-
nior Producer Mer-
edith White, is also

College, 196%; production mssaciole,
mews, WHEw.TV, Mew Yoek, 1968-
70; mssignment edstor, 1970;

relatively easy, since
he works at the Capi-
tal Cities/ ABC com-

an ‘‘observer of peo- producer, Tive fen & Clock News, plex on New York's
ple.”* That may help Wm‘?" P’?ﬁf,‘,ﬁw upper west side from
explain  why seg- :ﬁ&:‘;ﬁﬂﬁ “H’;' ) 9 in the morning to 7

ments of the show are
about human behav-

senior prodwcer, 20/20, 1979-67;
cuareni position since 1987; m. Lods

at night. Tom Jar-
riel, 20/20 corre-

ior and relations be- Dugew, March 5, 1972; child: spondent, says Neu-
tween people, wheth- | graohoie, 13, feld, **vacations
er between parents briefly and stays in
and children, spouses, or others. | touch while he is gone; a lot of holi-

Health is another 20/20 theme that
Neufeld says is consciously pursued.
While it is not too difficult to identi-
fy those and a few other themes of the
show, not all health or behavior mat-
ters make good viewing, and for that
Neufeld relies upon his gut instinct of
what will get his audience’s attention.
Grabbing the audience is a strategy
Neufeld acquired at the start of his
career, as an associate editor, then as-
signment editor and finally producer
of WNEW-TV New York's late-evening
news. Neufeld describes the period as
a rough-and-tumble tabloid period in
the city’s TV news, ‘‘chasing fires,
crimes and scandal. The philosophy

days he is at the office.’” Neufeld
signs off on each of the 100 to 150
segments that make their way on to
the show each year.

The nudging is more of an art.
Among the tools with which he works
that art is his calm demeanor, which
may belie a competitive personality.
As the 25-year-old producer of WNEW-
TV's one-hour nightly newscast in the
early 1970’s, he was said to have con-
stantly fiddled with a film spool as he
put together each evening’s newscast.
Now that he is off the breaking news
beat, he can afford to be a little
calmer, but he’s still firmly in con-
trol. a
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As expected, Tele-Communica-
tions Inc. spinoff, Liberty Media
Corp., has acquired control of
Home Shopping Network Inc. from
RMS Limited Partnership in ex-
change for $58 million in cash and 4
million shares of Liberty class A
stock. The deal also gives Liberty the
option to purchase $2 million worth
of stock of Silver King Communica-
tions, which owns 12 TV stations
and was recently spun off to HSN's
shareholders. As part of deal, Lib-
erty officers John Malone, Peter Bar-
ton, Robert Bennett and John
Draper have been named to HSN’s
board of directors, with Roy M.
Speer continuing as chairman of that
board. The transaction was closed

| upontermination of an antritrust re-
view by the Justice Department.

For the second week in a row, The
Simpsons has won its time period in
the Nielsen overnight metered
markets, recording a 15.5/23 rating/
share,
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Douglas W. McCormick has been
named president-COO of Hearst/
ABC-Viacom Entertainment Ser-
vices (HAVES), the venture that owns
Lifetime Television and Lifetime
Medical Television. McCormick, with
Lifetime since its inception, had

been group VP of HAVES and execu-

tive VP of Lifetime Television since
September 1990, overseeing the net-
work’s marketing, ad sales, affiliate
relations, communications, public af-
fairs, public relations and research
departments.

Fox Broadcasting Co. is develop-
ing a comedy series for comedian
Sinbad, who co-starred on NBC's

A Different World for four seasons.
Walt Disney Television is produc-

ing the prime time project. Former
Night Court executive producers
Larry Strawther and Gary Murphy will
be executive producers.

Susan Binford, NBC VP, corpo-

rate and media relations, West Coast,
since 1989 is leaving the network

to join Turner Broadcasting System
as senior VP, public relations/En-
tertainment Group, effective Feb. 26.
Her responsibilities will include
oversight of all media and public rela-
tions for Turner Entertainment

Group and involvement in business
and program development.

CBS GETTING IN SHAPE FOR 1994 OLYMPICS

ith the 1994 winter Olympics just a year away,
CBS last week tried to present the spirit of the
games to potential Olympics advertisers.

Several network ad sales executives expressed op-
timism that not having the winter and summer Olym-
pics split up will be a boon to attracting advertisers.
CBS has already enlisted two major advertisers (the
network would not disclose which ones) that bought
time in NBC's 1992 summer Olympics but skipped the
1892 winter Olympics on CBS.

Major advertisers on CBS's 1992 Olympics that are
coming back next year: Chrysler and Coca-Cola,
which both did promotional tie-ins with CBS and the
Olympic games. Goodyear, which unveiled a new line
of tires during last year’s winter games, has not yet
come aboard for 1994 in Lillehammer, Norway.

CBS says its Olympics sales may also benefit from
the absence of the Super Bowl on its network in 1994,
With the game still up for bids, CBS Broadcast Group
President Howard Stringer told BROADCASTING it is
“cumbersome” for CBS to have both the winter Olym-
pics and the Super Bowl, as it did in 1992, CBS had a

tough time selling ad inventory in the Super Bowi,
although it faced a bad advertising economy as well.

According to Joann Ross, CBS vice president,
Olympics sales, the network has sold about half its
inventory so far and is pacing ahead of sales for the
1992 Olympics. She told the media-buyer audience
that the Olympics, on a cost-per-thousand basis for
adults 18-49 and 25-54, were less than the Super
Bowl, the Grammys and the Academy Awards.

Ross, encouraging advertisers 1o create marketing
activities surrounding its Olympics buys, said the net-
work had once again retained the Lifestyle Marketing
Group to assist advertisers in creating promotional
campaigns tied to the Olympics.

CBS, which set record ratings for the 1992 Olym-
pics, hopes to do the same in 1994, One thing that
might help: the return of 1988 well-known figure skat-
ing medal winners Brian Boitano and Katarina Witt
who, due to a change in the eligibility rules, are likely to
compete in 1994. Figure skating, which CBS aired on
10 of the 16 nights of Olympic programing, brings in
the highest ratings of all winter events. —SDM

!
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in the second week of its off-net-

work airing in syndication, MGM's In
the Heat of the Night improved

its first week numbers by 46% ac-
cording to Nielsen ratings for the
week ending Jan. 31. The 3.5 rating is
a 1.1 rating increase over its first
week 2.4, The hour drama is cleared
in 163 markets representing 90%

of the country.

Twentieth Television’s Bertice
Berry Show has cleared all top 30
markets and 45 of the top 50 mar-
kets. To date, the talk show has been |
cleared in 90 markets represent-
ing 87% of the country. Also, Twen-
tieth's Rhythm & Blues which de-
buted on NBC's lineup this fall will

USA Network held a Washington area launch party for the Sci-Fi Channel at the Air and
Space Museum. Shown above (I-r): actress June Lockhart, USA Networks President-

CEO Kay Koplovitz; John Evans, president, Hauser Communications; Thomas Wal-
l drop, chairman, president-CEO, Media General Cable, and Representative Ed Markey

return to the network's schedule (D-Mass.). '
on Friday, Feb. 12, at 8:30-9. [ — \
NAB, in comments to the FCC,

charges that an NCTA petition to 1992 CABLE NETWORK AD DOLLARS |
change the current network non- *1qe

duplication rules is attempt to sabo- (il'l mllllons) {
tage retransmission-consent . i
rights broadcasters won in the CNN  ESPN Familv  MTV WTBS USA

1992 Cable Bill. NCTA petitioned 1st Quarter $40.9 $58.9 §$27.2 $29.8 $61.0 $62.4

the commission to allow cable opera- 2nd Quarter $42.5 $78.4 $27.9 $34.2 $67.3 $69.3

tors to import distant-signal affiliate 3rd Quarter $38.7 $70.2 $31.9 $54.4 $65.7 §$75.2
stati0n§ if'a local affiliate opts for re- | 4th Quarter $52.4 $94.6 $42.5 $69.9 §$76.2 $74.4
transmission-consent, but does not Total £174.5 $302.1 $129.5 $188.3 $270.2 $281.3

reach a cable carriage agreement.
Without non-duplication rules, ca-
ble operators could subvert retrans-
mission consent by simply refusing
to negotiate and carrying all distant
signals, NAB complained.

The FCC last week proposed that
direct broadcast satellite operators
meet certain public interest obli-
gations, including setting aside chan-
nel sapce for noncommercial edu-
cational and informational programing
at reasonable rates.

In a brief filed in the U.S. District
Court in Washington late Friday (Feb.
12), NAB argued must carry is
content-neutral government policy
and cannot be considered a First
Amendment violation because it was
not passed to suppress cabte oper-
ators' speech or to punish cable oper-
ators for unpopular views. Must

carry is an economic policy passed to
provide a fair competitive balance
between the broadcast and cable in-
dustries, NAB said. Daniels Cab-

I
|

he six cable networks tracked by Arbitron's MediaWatch brought in a

combined $1.35 billion in advertising revenue in 1992, up nearly 10%
over 1991.

Some of the networks showed particular strength in fourth-quarter
1992 when compared with the same period in 1981, MTV, buoyed by its
election coverage, just about doubled its fourth-quarter ad revenues. The
Family Channel's fourth-quarter ad dollars grew by 33% compared with
the year-earlier period, and USA Network’s rose by 15%, according to the
BAR data.

Other interesting notes in the BAR book: how much the broadcast
networks spent to promote their programs on cable networks. ABC, which
last year barred cable network advertising from its airwaves, spent the
most, nearly $2.5 miilion, to promote its shows, about even with what it
spent in 1991. NBC spent nearly three-quarters of a million dollars,
followed by CBS ($280,792) and Fox ($126,981). NBC spent an addition-
al $1.6 million promoting its summer Clympics Triplecast.

The largest syndicated program advertiser by far was The Oprah
Winfrey Show, spending just over $700,000. Political advertisements on
the six cable networks accounted for $45,223.

MediaWatch began tracking Lifetime, TNT and Nickelodeon last year,
but data was not available for the complete year. —-SDM

|

| press activity” and that “a cable edi-

| AFeb.1"InBrief’ item incorrectly
identified the law firm of Timothy

tor" is subject to the same First
Amendment protections as editors for
“other vehicles of mass communi-
cation.” Oral arguments in the case
are scheduled for March 4.

Dyk, the attorney challenging the |
latest indecency rules in U.S. Appeals
Court in Washington. Dyk’s firm is

Jones, Day, Reavis & Pogue.

levision, one of five plaintiffs challeng-
ing must carry, argued in arebuttal
brief that the choice of cable system
content represents “speech and
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Selftorials

UNTRUE AT ANY SPEED

gating an alleged defect in 15 years’ worth of GM

pickups, with millions of trucks still on the road and
millions of dollars in damage suits in the legal pipeline.
And it took guts for a network in tough times to take on a
major national advertiser. But given that, you’d think the
network would have ‘‘dotted all the i’s and crossed the
t's,”” as one NBC station executive put it. [t didn’t.

NBC, which has been trying for years to carve a prime
time niche for a news magazine, hoisted itself on its own
model rocket engines with some sloppy, sensationalistic
journalism on its Dareline program that became a source
of public embarrassment to the network and made it a little
harder for all broadcast journalists to do their jobs.

To head off a defamation suit announced the day before
by automaker GM, NBC last week delivered a lengthy on-
air apology for a Nov. 17 Dateline piece on the crashwor-
thiness of GM trucks. As everyone now knows, that story
included “‘test” footage featuring a truck rigged to catch
fire and a number of false or misleading statements and
conclusions (according to GM and not disputed by NBC).
Since the crux of the case against GM was the likelihood
that its trucks would catch fire in side impact crashes, to
rig the test and not tell the audience was inexcusable.
NBC might as well have taped the engines to its journalis-
tic reputation.

The network’s first reponse to the GM suit was a letter
from NBC News President Michael Gartner in which he
expressed puzzlement with the automaker’s anger at the
crash footage, explaining that *‘at the site of the demon-
stration, it was no secret that the sparking devices were
being used. There were at least 20 people present.’’ We
guess that if each of those 20 told just 500,000 of their
friends, the 11 million or so viewers of the Dareline
segment should have known that the test was lopsided.
Gartner said the reason NBC did not reveal the presence of
the incendiary devices was that their “‘expert’’ said they
did not start the fire. OK, then why wasn’t rhar informa-
tion given to the viewers. At the opening of the show,
NBC told its audience that ‘‘they would be the judge.™”
Then the show’s producers proceeded to withhold evi-
dence and prejudice the case. They may not have started
the fire, but they supplied the matches and fanned the
flames.

NBC'’s tune and tone soon changed, prompted no doubt
by the suit, but also we hope by a recognition of the
serious problem with its editorial decisionmaking process.
{Those problems, as far as we could tell, were confined to
the crash test segment, which fatally flawed an otherwise
solid piece.) In its apology, which covered a multitude of
sins—allowing the rockets to be used, not telling the

I t probably seemed like a good idea at the time: investi-

viewers about them, erroneously reporting that a gas tank
had ruptured, misreporting the speed involved and more—
NBC pledged that *‘unscientific demonstrations should
have no place in hard news stories at NBC. That is our
new policy.”” We thought it was their old one.

TAKING CHARGE

that interim post last week, which gives us a chance

to say that the chairmanship has never hosted a
solider citizen. In the sea of political maneuvering and
posturing that is Washington, where positions are often
taken as much to advance a career as a conviction, he
remains a rock of straight talk and fierce loyalty to an
idea—universal, free, over-the-air broadcasting.

Quello has always been, in our experience, a man
without an agenda other than to try to do the right thing by
the broadcasting industry, particularly the independents
for which he concedes to possessing a "*bleeding heart.’’
But Quello is also adamant about the bottom line of his
duty as commissioner: ‘‘Whenever private interests con-
flict with public interests, the public interests must pre-
vail.”” We may sometimes disagree with his definition of
that interest, but we cannot argue the rightness of his
cause. ‘'The thing | respect the most about Quello is his
gut-level political horse sense,”” says Andy Schwartzman,
executive director, Media Access Project. ‘*He’s not wor-
ried about what this is going to do for his career.”’

Quello’s most important work may well be just ahead.
He inherits a tough job, with the commission under the
gun to move on major reregs for cable and revamped fin-
syn rules. Quello says he will be a *‘report and order’’
chairman and not a caretaker, That sounds like the right
stuff to us.

c hairman Quello presided over his first meeting in

Drawn for BROADCASTING by Juck Schmidi

*‘We won the caroling contest at last vear's Christmas party.’’
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Celebrate 30 years of Miptv in Cannes this Spring with professionals
from around the world. The industry's annual event is the meeting

place for over 8,000 producers, distributors, broadcasters, acquisition

executives, feature film makers and many more.

Seize the opportunity to buy and sell, make new contacts, create
partnerships, negotiate co-productions and plan for joint ventures

aver 6 days of intensive business activity.

Securc your place for the future. Advertise in the Mip News
Preview, Mip Guide, Mip News and, exclusive to this year's show,

the "30 Years of Television Album".

Contact Barney Bermbard today o1 (212) 689 4220 or fax on (212) 689 4348




[t's the dawn of the newsday.
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WASHINGTON NewsDesk

The newest and freshest approach to

radio news with the most flexible drive ir

time top-of-the-hour newscast in the rom

market place. Customize your local

newscast with world and national news Slaﬂdﬂ, d

offered up to 6 times an hour around

the clock. For more information, call 1-800-283-4147.




