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CLINTON PUTS FIFTH ESTATE ON ALERT

Broadcasters await specifics on Clinton economic plan, especially broadcast
exemption from auctions; broadcasting and cable may benefit from tax credits

By Randy Sukow
and Geoffrey Foisie

President Clinton's  sweeping
economic reform package un-
veiled last week proposed auc-
tioning for new spec-
trum but, to broad-
casters’ dismay, did
not say whether the
administration intended
to exempt broadcast
spectrum from the bid-
ding.

And although the
145-page  plan—"A
Vision of Change for
America’—does not
advance user fees for
FCC licensees or re-
strictions on the de-
ductibility of ad ex-
penses, broadcasters,
cable operators and
advertisers are con-
cerned such revenue-
raising ideas may ap-

Fritts.

The spectrum auction proposal
makes clear that current licensees will
not be subject to auctions at renewal
time, but it fails to exempt spectrum
for new broadcast stations as Senate

A ~

pear as the plan works
its way through Con-
gress.

At the same time, broadcasting and
cable found some solace in the plan’s
tax-cutting proposals aimed at en-
couraging capital investments, partic-
ularly by small companies.

“Today many multimillion-dollar in-
dustries—including television and ra-
dio—are built around the free use of a
scarce and valuabie federal re-
source,” the Clinton plan says in justi-
fying spectrum auction.

“Anytime you see or hear state-
ments of that order from the President
of the United States you are obviously
concerned,” said National Association
of Broadcasters President Eddie

Clinton's plan proposes spectrum auctions as a revenue raiser, investment
tax credits and R&D funding as means of invigorating the economy.

Communications Subcommittee
Chairman Daniel Inouye (D-Hawaii)
and subcommittee member Ted Ste-
vens (R-Alaska) do in their proposed
auction legislation (S. 335). Fritts says
he hopes a later administration clarifi-
cation “will mirror the Inouye-Stevens
legislation.”

Fritts says he will reserve judgment
on the overall plan until more details
are released. “We will continue to
monitor these developments closely
to insure that broadcasters are not
singled out to pay more than their fair
share,” he said.

An aide to House Energy and Com-

merce Committee Chairman John
Dingell {D-Mich.), the leading con-
gressional advocate for fees, specu-
lates that FCC user fees were not
included simply because “the amount
of money [to be collected] is so small

, in the scheme of
things that it got tost in
the rounding. You're
down under $100 mil-
lion there.”

The advertising in-
dustry was taking a
similarly cautious view
of the plan’s failure to
mention any form of
advertising tax.

“There is no men-
tion of ad taxes, and
we're pleased about
that,” said Dan Jaffe,
executive vice presi-
dent, Association of
National Advertisers.
“But in every major tax
bill since 1986 some-
time during the pro-
cess ad taxes have
been proposed; we
are still on high alent.”

The American Association of Ad-
vertising Agencies is “watching very
closely” for the President’s yet-to-be-
unveiled health plan, says John
Kamp, the group’s senior vice presi-
dent in Washington. It may include
provisions. targeting the deductibility
of products such as alcohol, tobacca
and pharmaceuticals, he said.

The cable and telephone industries
seemed satisfied with Clinton’s plans
for government funding of research
and development of advanced inter-
active telecommunications and infor-

Continues on page 12
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NBC HOPES
COSBY CAN
CURE ITS ILLS

By Steve Coe
N chor of its 1980's success for
redemption in the 1990's when
it announced Bill Cosby will return to
the network in a series of made-for-
TV movies next season followed by a
series based on the movies, to debut
in 1994, The announcement comes at
a time when NBC finds itself in both a
ratings and a morale funk.

“Bill Cosby is a winner, and as we
set out to re-energize and reinvigorate
NBC, it's only appropriate that the first
step be with Bill Cosby,” said Don
Ohlmeyer, NBC president, West
Coast. “He was instrumental in lead-
ing NBC from third to first once, and
with the enthusiasm he's shown for
this project, | feel he can do it again.”

NBC's plan calls for Cosby to starin
four light mystery movies during the
1993-94 season that will serve as a
prelude to a series scheduled to debut
in fall 1994. No production entity has
been tied to the project, but it is as-
sumed Cosby will participate.

“NBC has always been my home,
starting with / Spy, then the incredible
Huxtables, and now—to be back
working with my favorite network
again, with Warren Littlefield, John
Agoglia, Perry Simon, Danelle Black
and my baosses Bob Wright and Don
Ohlmeyer—I know the peacaock will fty
again,” said Cosby.

His ability to draw an audience is
unquestioned at NBC, where The
Cosby Show was number one during
the 1980’s. It was the top-rated series
for four straight years, a feat not seen
since CBS's All in the Family in the
1970's. Cosby averaged a 28.9 rating
from its 1980 debut until 1989.

The announcement couldn't come
at a better time for NBC, which, in
third place, is making a strategic
change of direction. The entertain-
ment division recently pulled back its
efforts to target a younger, more nar-
row audience, which resulted in the
jettisoning of popular but older-skew-
ing programs such as Matlock and In
the Heat of the Night. ]

BC last week turned to the an-
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ABC AND TURNER PLOT
JOINT OLYMPIC BID

Alliances for major events seen as wave of
the future: ‘Everybody is talking ro everybody’

By Steve McClellan
BC and Turner Broadcasting
System are forging what many
believe will be the model for

future bids on major sports events: a

joint broadcast/cable bid for the 1996

summer Olympics in Atlanta.

Both companies confirmed last
week they have talked extensively
about such an effort. And while TBS
Executive Vice President Terence
McGuirk said Turner has talked with
each of the big three broadcast net-
works about a joint bid, the sense
seemed to be that the ABC tatks had
progressed the furthest.

Few in the industry doubt that At-
lanta-based TBS will be a player in
the Atlanta games in some way or
other. “It cannot happen without
Turner's involvement,” said New
York-based media buyer Paul Schul-
man. “He'll hook up with somebody.
It's just too important to him.”

The Turner-ABC talks have fo-
cused on sharing coverage over four
networks—ABC, ESPN, wTss(Tv) At-

lanta and TNT. Which networks would'

get which events, and in what day-
parts, has not been determined, al-
though ABC would most likely be the
engine that drives coverage to the
prime time audience.

|
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TBS has been laying
the groundwork for a major
Olympics play for a number
of years. It launched its
Olympic-like Goodwill
Games from Moscow in
1986, and followed up with
a second round from Seat-
tle in 1990. Turner lost mil-
lions on both ventures.

In 1992, Turner partici-
pated in Olympics cover-
age for the first time, paying $20 mil-
lion to CBS for the right to broadcast
about 50 hours on weekdays on TNT.
A similar deal is set for the 1994
games in Lillehammer, Norway.

Turner and ABC have teamed be-
fore. They jointly produced the 1991
Pan American Games in Cuba, and
ABC has signed on as a partner in the
1994 Goodwill Games in St. Peters-

burg.
According to Seth Abraham, presi-
dent, Time-Warner Spors, joint

broadcast/cable bids on major sports
events such as the Olympics will be a
future “necessity.” The networks
“really have to find new ways of doing
business,” he said. "They have to be
involved in these big events because
they belong on free TV. And there is
nothing more from Madison Avenue
that they can take out, so they have to

offender in the eyes of the FCC.

" WLUP(AM) HIT WITH SECOND INDECENCY FINE

vergreen Media's wLuramy Chicago, already facing a court battie with
the FCC that starts this week in a Chicago district court for refusing to
pay a $6,000 1987 indecency fine, was hit with another indecency fine by
the commission last Friday (Feb. 19).

The $33,750 fine is for a Jan. 13, 1991, broadcast of the Steve [Dahlj
and Garry [Meier] Show and a March 4, 1991, broadcast of the Kevin
Matthews Show. The Steve and Garry broadcast included a discussion
with a caller about penis size, while the Kevin Matthews Show was cited
for Matthews singing a parody of Frankie Avalon's “Venus” in which
Matthews substituted the word “penis.”

While the base fine for indecency is $12,500, Evergreen is a repeat

Evergreen President Scott Ginsburg said the group owner disagrees
with the FCC's indecency definition and said a double standard exists for
TV and alleged indecent material. Evergreen will, Ginsburg said, continue
to fight for its air personalities’ constitutional rights.

—JF

may eventually be a team effort among networks.

find ways of spreading the costs.”

Abraham also said that ABC and
TBS are not the only ones discussing
possibie alliances. “Everybody is talk-
ing to everybody,” he said. As for
HBO, he said the network would not
be interested in -a broad Olympics
package, but if there were a way to
carve out a package that focused on
boxing, an HBO staple, “we'd be in-
terested.”

Bryan Burn, a New York-based
sports programing consuitant, agreed
that joint broadcast/cable bids may
make sense. “NBC’s Triplecast didn't
work because it was too narrow an
event in terms of audience base for
too high a price,” he said. “But with a
basic network and a broadcast net-
work, it would seem to make sense as
long as it's done in a way where the
parties aren’t competing against each
other and serve to complement each
other.”

Ad agency executives were recep-
tive to a jointly hosted Olympics, but
said questions have yet to be an-
swered. For example, some advertis-
ers are wary of wrBs's southeastern
skew, and wonder whether they
would have to buy that network as
part of a package or would be able to
customize their own packages.

But Schulman said such questions
could probably be worked out on a
client-by-client basis. “The combina-
tion of networks is not a problem from
an advertiser standpoint,” he said. “In
fact it will probably help. Since it will
allow a network to pay less for the
rights, it should help keep the overall
costs down to the advertisers.” L
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NETWORKS’ STRONG SUIT: PROGRAMING

Broadcast chiefs cite Jackson interview as evidence that ‘compelling’ shows will draw
audiences; TCI's Malone willing to ‘scratch backs’ with stations in lieu of retrans cash

By Steve McClellan

and Sharon D. Moshavi
etwork television isn't dead. It
just has to be programed well
to draw large audiences.

Such was the consensus of the four
network entertainment chiefs speak-
ing at a New York luncheon co-spon-
sored by the International Radic and
Television Society and BROADCAST-
ING.

The entertainment heads—ABC's
Ted Harbert, CBS's Jeff Sagansky,
NBC's Warren Littlefield and Fox's
Sandy Grushow—said they were im-
pressed and a little surprised at the
ratings performance of Oprah Win-
frey’s Michael Jackson interview on
ABC two weeks ago.

“That was a staggering number,”

said Grushow of the show's 56 share. |

"It demonstrates that if you have com-
pelling programs, the audience will be
there in racard numhars

Harbert cited CBS's Dr. Quinn,
Medicine Woman, airing Saturday
nights, as an example of a dark-horse
show that has performed well. “There
was a lot of cynicism in Hollywood
about that show,” he said. The con-
ventional wisdom, he said, was that it
would be too “soft” and skew too old.
“In effect, the viewers slapped us
hard in the face and said, ‘Yes, we'l
watch this quality family entertain-
ment." "

As moderator Jeft Greenfield noted,
Saturday night is (except for NBC) a
place where “programs go to die.” But
Sagansky said Quinn’s success re-
futes the notion that viewers are not
available in large numbers on Satur-
day night. “We just weren't program-
ing right," he said.

The network entertainment heads
also questioned the wisdom of pro-
graming so many “true crime” stories
as television movies.

“We can take the high road and still
generate high ratings,” said Sa-
gansky, noting the success of such
recent made-for-television movies as
Sarah Plain and Tall and The Man
Upstairs.

But FCC Commissioner Ervin Dug-
gan, summarizing the day’'s panels,

| suggested that good programing may
provide too little, too late. “The debate
between delivery systems is about
over,” Duggan said. "Sheer force has
answered that question. Cable is the
champion.”

Malone eyes investment tax credits

In another IRTS seminar Friday, John
Malone, Tele-Communications Inc.
president and chief executive officer,
said TCI may be in line for some of
the investment tax credits President
Clinton spoke of in his televised
speech before Congress last week.
“We may be a beneficiary of some of
those" because of the digital network
the cable MSO is building, but "we're
not quite sure yet,” he said.

As for campaign talk that the new

“We don’t know where government
could or would spend money [on it].

We're stili mystified by what applica-
tions are being talked about.”

While Malone reiterated his stand
against paying retransmission-con-
sent fees, he expressed an interest in
creating arrangements of mutual in-
terest to TCl and TV stations. | will
scratch backs. If they do something
for me, | will do something for them.”

Malone also dismissed Bell Atlan-
tic's plans to deliver video service
over twisted copper pairs as unfeasi-
ble. The more likely way that cable
and the telephone companies will
compete with one another, he said, is
by each having a wire into the home.
While two wires are viable they are
ultimately more expensive, he said.
The smarter thing to do, but less likely
due to what Malone termed “the

administration would get behind a dig- | threat of political correctness,” would
ital information highway, Malone said, | be to have one wire into the home on

which cable and telcos would co-exist
and compete against one another. ®

compression.

| CABLEVISION, COMCAST GO WITH COMPRESSION

codbury, N.Y.-based multisystem operator Cablevision Systems
Corp. this week plans to announce the rollout of an advanced full-
service fiber optic network including technology that will rely on digital

Details of the rollout were sketchy last week, but the company has
tentatively scheduled a press conference for this Thursday (Feb. 25) at
one of the company’s system headends in Hicksville, N.Y. A Cablevision
spokesperson would not elaborate on plans for the electronic highway,
but did give the impression the company was ready to roll. “We won't be
talking about doing it; we are doing it,” she said. Cablevision, the nation's
fourth largest MSO, was one of the first to introduce fiber optic cable and
was the first cable operator to test Jerrold Communications’ Digicable
digital compression system.

As planned, Cablevision on Thursday will demonstrate a broad range
of network applications including medical imaging, telecommuting, video
conferencing, distance learning, video-on-demand and personal commu-
nications networks. Cablevision officials say the advanced full-service
fiber optic network, already under construction in its New York City
systems and on Long Island, will be the first large metropolitan area
system of its kind. Cablevision serves 800,000 subscribers in the area.

Separately, Comcast Cable said it will purchase approximately 150,000
Jerrold-General Instrument DigiCable compression converters and start
implementing digital compression in 1994. The Philadelphia-based MSO
has also ordered headend equipment for associated digital satelfite re-
ception. “"We're excited about the economics of digital compression,”
said Brian L. Roberts, president of parent company Comcast Corp.
“We're sending a strong signal to the manufacturing community that this
is a viable option. We're very bullish on the prospects of a 1994 rollout, at
least the initial phase.” —RB
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CABLE WATCHERS
WATCHING CAPCITIES

It’s likely to be first of big three networks to buy systems

By Joe Flint

ith the FCC finally giving the

go-ahead for the big three

TV networks to acquire cable
systems (BROADCASTING, Feb. 15), all
eyes are on Capital Cities/ABC, the
most anxious and vocal of the three
about the need to acquire cable sys-
tems to expand revenue bases and
business opportunities.

That development, combined with
Southwestern Bell Corp.’s $650 mil-
lion entry into cable system owner-
ship, could create a long-awaited
boom in system sales, which many
observers felt would remain in limbo
until at least April, when final cabie
regulations mandated by the 1992
Cable Act will be settied once and for
ali.

Specifically, a network can acquire
up to 10% of the nation’s homes
passed by cable and up to 50% of a
system in a local area of dominant
influence (ADI).

don’'t want.”

story, page 16).

QUELLO COOLS ON FIN-BUT-NO-SYN PLAN

Acting FCC Chairman James Quello last week backed away from a
compromise proposal of financial interest and syndication rules
(BROADCASTING, Feb. 15}, in which networks would be free to acquire
financial interest in all the programing they air, but would continue to face
restrictions on their involvement in the syndication business.

“l want to think about it,” Quello told BROADCASTING. “I am not as
enthusiastic now as | was when | made it. It might have some effects |

Those effects include slowing the growth of Fox, Quello said. “They are
deing so well, providing a fourth network,” he said. “| want to go a little
easy if it is going to throw them out of the box.”

The fin-syn rules adopted by the FCC in 1991, although more liberal
than the 1970 rules they replaced, would still prohibit Fox from being both
network and syndicator, as would Quelio’s fin-but-no-syn compromise.

Since the 1991 rules apply only to networks exceeding 15 hours of
prime time programing a week, Fox has been able to skirt them by
keeping its schedule under 15 hours. However, Fox now plans to exceed
15 hours as it moves to a seven-day-a-week schedule this summer (see

The FCC is in the process of rewriting the 1991 rules or fashioning a
new rationale for them in an effort to satisfy the U.S. Court of Appeals in
Chicago that vacated the rules as “unreasoned and unreasonable.” The
court last week declined Hollywood's request to reconsider the ruling.

So far, it has been Capcities/ABC
that has been pushing to get further
into the cable business. Already 80%
owner of cable channel ESPN and
about 33% owner of Lifetime, the net-
work has been rumored to be in talks
with Turner Broadcasting about sub-
jects ranging from a merger of the two
companies to splitting the costs and
the airtime of the 1996 summer Olym-
pics.

Capcities/ABC Chairman Tom Mur-
phy also put pressure on the FCC io
release its network-cable crossowner-
ship rule relaxation, presumably so
the network could pursue some sys-
tems.

That aimost happened earlier this
year when Capcities/ABC was con-
sidering an investment in Continental
Cablevision, the Boston-based multi-
ple system operator serving 2.5 mil-
lion subscribers.

While observers close to Capcities/
ABC don’t anticipate any acquisitions
within the next few weeks, few will

TOP OF THE WEEK —————m T ===}

speculate beyond that. The company,
according to one source, has already
looked at some deals but has found
nothing to leap at. Top Capcities/ABC
executives are either in Paris or en
route there for a meeting with invest-
ment analysts and bankers, where the
subject will no doubt come up again.

Like NBC, the 50% limit on local
ownership bothered Capcities/ABC,
However, Murphy has told interim
FCC Chairinan James Quello that the
company could live with it and to get
the rules on the book.

Last June, while the FCC was con-
sidering what rules to adopt, Capcit-
ies/ABC submitted a list of systems
that the network could attempt to ac-
quire with a 50% local cap. None of
the deals would be easy.

For example, if the network were to
acquire ATC, 49% of its systems
would have to be sold; for Comcast,
44% would have to be sold, and for
Continental—the MSO that Capcities
had talks with—42% would have to be
sold off.

Still, since Murphy told Quelio that
the network can live with 50%, it must
have its eye on some systems.

"t makes sense if they can do it,”
said Oren Cohen, an analyst with Sal-
omon Brothers.

A partnership with another would-
be cable owner is unlikely for ABC,
according to sources both inside and
outside the companiy. “We like to con-
trol our businesses,” one network in-
sider said.

So far, it appears that only Capcit-
ies/ABC is thinking cable. Tom Rog-
ers, president, NBC Cable and Busi-
ness Development, said last week
that the network has no interest in
buying cable systems. That is some-
what ironic, considering that NBC had
filed a petition at the FCC saying its
rules to allow the networks into cable
did not go far enough and that the
local limitations had to be relaxed fur-
ther if not completely removed.

Now, though, according to Rogers,
money is an issue. Given the cash
flow at cable systems and the money
needed to get into the business, Rog-
ers said, the network will stick to the
programing side.

For cable operators, the prospect of
ancther buyer is always welcome.

“l think it's terrific. If you want the
broadcasters to be programers in ca-
ble, you've got to give them some
latitude,” said Chuck Dolan, Cablevi-
sion Systems Inc. chairman/CEOQ. =

10
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' QUELLO: FREE TELCOS, PROTECT LOCAL TV

By Joe Fiint
F CC Acting Chairman James
Quello said last week that “per-
haps it is time for Congress, the
courts and the FCC to free phone
companies to fully compete with cable
in their own areas with a stipulation
that phone companies must compete
with cable and cannot buy cable sys-
tems in their own area.”

Quello, speaking at a seminar
sponsored by Prentice Hall Law and
Business and the Fordham University
School of Law in New York, said such
a move “could start a competitive ca-
ble-telco marketplace giving consum-
ers a choice, which almost always re-
sults in lower rates.”

Quello called Southwestern Bell's
proposed $650 million acquisition of
two Hauser Communications systems
an emphasis of “rapidly converging
worlds of the telephone and cable
television business.”

The deal, he said, could also be the
catalyst for revising content owner-
ship restrictions of the 1984 Cable
Act.

While that may be the future, Quello |

does not see the end of the TV sta-
tion. “It is important to remember that
people watch TV programs, not deliv-
ery systems. And broadcasters have
the most experience in developing
and buying attractive TV programing
to serve local tastes and needs.”
Quello also conceded last week

that right now the commission has
more questions about implementing
the Cable Act than it has answers.

"How do we give broadcasters
what they deserve for rights to their
programs [retransmission consent]
and still keep cable profitable and
able to expand? Many cable loans are
based on a formula of 6'% times cash
flow. If the commission drives rates
and cash flow down, could this put
some cable companies in default and,
thus, place more banks at risk?"

Still, one thing about Quello re-
mains clear. He believes the key to all

cable-telco deliberations “is the pres-

ervation and enhancement of free lo-
cal television service to all the pub-
fic.” |

i{ Tl]lﬂl T-RICH INFINITY TO RUN UNISTAR

I n a shakeup that could herald a new era in network
radio programing, Infinity Broadcasting last week
signed a management agreement to run Unistar Radio
Networks, with an option to take an ownership stake in
the networks.

The agreement, announced jointly by both compa-
nies last Thursday (Feb. 18), puts Infinity in a position
to join ABC and CBS as one of the biggest, most
diversified companies in radio.

which Unistar sought to ally itself with a station group
to guarantee clearance of its programing and advertis-
ing in major markets. With network radic revenues
down by 13% in 1992, Unistar managed to show an
operating profit in 1992, but faced difficulties making

payments on debt estimated at $105 million.
A source close to the deal said a syndicate of banks
led by Chase Manhattan, the main lender to both
Unistar and Infinity, acquired

Perhaps more significantly,
Infinity is likely to add a new
roster of stars to network ra-
dio, which many observers be-
lieve has lacked star power in
recent years. Infinity, which
owns 21 major-market sta-
tions, has under contract some
of radio’s top on-air personal-
ities, including Howard Stern,
Doug “The Greaseman” Tracht,
G. Gordon Liddy and Don Imus.

Infinity President Mel Karmazin, who will also run
Unistar under the agreement, told BROADCASTING he
plans to try to use the network to syndicate many of
Infinity’s bigger stars.

“There are a lot of things that haven't been done in
the radio network business that we think should have
been done,” Karmazin said. “My feeling is that we will
bring some enlightened programing and new talent to
network radio.”

Under the agreement, Unistar co-founder and chair-
man Nick Verbitsky resigns, but will stay on as a
consultant to the network while launching a new media
company. Unistar President Bill Hogan will remain in
that position, reporting to Karmazin.

The agreement ends months of negotiations during

L 3

infinity President Mel Karmazin will also run Uni-
star, whose chairman, Nick Verbitsky, resigns.

ownership of Unistar Commu-
nications, the networks’ parent
company, from major share-
holders last week, and then
signed the agreement with In-
finity.

Verbitsky called the agree-
ment a “win-win-win situation
for everybody.”

“This is a fantastic fit,” he
said. "'I'm ecstatic for the com-
pany, for the employes, for ev-
erybody. This is designed to move the company for-
ward.”

Verbitsky joined with Dick Clark and programer Ed
Salamon as founding partners of United Stations in
1981. He expanded the network by acquiring the RKO
Radio Networks in 1985 and merging with Transtar to
become Unistar in 1989. Now one of the four largest
networks in radio, Unistar serves roughly 2,000 sta-
tions.

Karmazin said he has no immediate plans for
changes at the networks, and no immediate plans to
merge any operations between Infinity and Unistar.

“At this point, we think it's in our shareholders’ best
interest not to do anything but keep the two companies
separate,” he said. —PV
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TOP OF THE WEEK Ns—

MOONEY CAUTIONS AGAINST TELCO ENTRY

By Joe Flint

arning the “desire to cross-
subsidize still beats strong-
ly...in the hearts” of tele-

phone companies, National Cable
Television  Association  President
James Mooney called on the cable
industry to resist allowing telephone
companies to offer video in their tele-
phone service areas.

As evidence of that desire, Mooney
cited Bell Atlantic’s plan to spend $1.5
billion in New Jersey to upgrade to
switched fiber optic networks. To get
state permission, Bell Atlantic prom-
ised to freeze residential rates for sev-
en years.

“What they have not said, of
course, is that they've so depreciated
their existing plant that were it not for
the rebuild, they'd have to lower tele-

phone rates so as not
to exceed their al-
lowed returned on in-
vested capital,” Moo-
ney said.

(Bell Atlantic has
mounted a First
Amendment challenge
to the statutory prohi-
bition against telcos
owning cable in their
service areas. The
U.S. District Court in
Alexandria, Va., where
the suit was filed, has
yet to rule on NCTA's motion 1o inter-
vene in the case.)

Mooney ciaimed cable was just as
capable as the telcos of building ad-
vanced telecommunications net-
works—perhaps more s0. “You could
probably rebuild all of the existing ca-

NCTA president says cable can
deliver tefcom future.

ble plant in the United
States—currently
passing 96% of TV
households—...with an
expenditure of some-
where around $20 bil-
lion, far less than the
more than $400 billion
it would cost for a com-
parable rebuild of the
existing telephone in-
frastructure.”

The cost advantage
should offset whatever
lack of experience ca-
ble may have in telecommunications,
Mooney said.

What's mare, he said, it adds to the
“rapidly dwindling credibility of the tel-
cos' ‘everything through one wire'
school of 21st-century communica-
tions." ]

CLINTON

Continued from page 4

mation networks. Much of the money
would be funneled through the Com-
merce Department's National Tele-

communications and Information Ad- |

ministration.

Clinton proposes an immediate $64
million in funding to NTIA and addi-
tional appropriations of $54 million in
1994 and $150 million annually be-
tween 1995 and 1998.

Although perceived as anti-cable,
the Clinton administration's proposed
tax-code changes could benefit
MSQO’s more than other media com-
panies. The 7% investment tax cred-
it—(ITC) which reduces, dollar for dol-
lar, taxes paid—for investment
spending would last two years. That
may be long enough for major MSO's
to obtain significant tax credits for in-
creased spending on fiber optics and
compression equipment.

By contrast, broadcasters facing
heavy expenditures for HDTV are not
likely to gear up before the two-year
limit for large companies expires. But
smaller-market station owners may
be able to benefit from the “perma-
nent” 5% {TC that applies to compa-
nies generating less than $5 million a
year in revenue.

According to the NAB, roughly one

third of TV stations and more than
90% of radio stations would qualify for
the permanent credit.

Ironically the investment-intensive
cable industry needs the ITC's less
than other businesses, since interest
payments and other expenses al-
ready enable most to avoid paying
taxes.

Robert Willens, tax and accounting
partner at Shearson Lehman Broth-
ers, noted that most MSO'’s have ac-
cumulated substantial taxable losses
that can be carried forward to offset
future taxable income. Combined with
their expected ITC “carryforwards,”
“the MSQO's have become more at-
tractive as acquisition targets,” espe-
cially to companies that are faced with
higher tax payments, a view second-
ed by Stephen Backstrom, vice presi-
dent of taxation for Comcast.

To the extent the ITC applies to the
cost of TV programing—as it did be-
fore its elimination in 1986—the
change could benefit not only studios
but also cable and broadcast net-
works, especially as the latter contin-
ue to expand program production.

In addition to realizing “permanent”
ITC benefits, smaller radio and TV
station operators would also qualify
as investment vehicles for the capital
gains exclusion. Intended to encour-
age investment in companies with a
total capitalization (equity plus debt)

of less than $25 million, the exclusion
allows those holding stock in such
companies more than five years to
avoid paying taxes on half the gain
when they do sell the stock.

Among broadcasters and program-
ing companies, those with income of
more than $10 million a year will be
affected by the increase of the corpo-
rate tax rate from 34% to 36%.

A number of provisions appear to
affect all companies equally, including
the disallowal of lobbying expenses
and, beginning Jan. 1, 1994, reducing
the deduction—to 50% from 80%—for
meals and entertainment expenses.

One major industry tax issue not
resolved last week concerns the de-
ductibility, for tax purposes, of “intan-
gibles” amortization, the gradual
write-down of items including FCC fi-
censes and cable franchises.

A bill that would have allowed
broadcasters and cable operators to
reduce their taxable income by the
amount of that write-down was rein-
troduced earlier this year by House
Ways and Means Committee Chair-
man Dan Rostenkowski (D-IIl.), after
an identical version had been vetoed
by Bush. One reason last week's tax
proposals may not have included any
mention of the “intangibles” issue,
suggested Willens, is that in the next
few weeks a Supreme Court decision
on a related case is expected. ]
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Clloseel Gireumnt

BEHIND THE

SCENES,

WASHINGTON |

IN THE WORKS

The official nomination of House
Telecommunications Subcommittee
Counsel Larry Irving to NTIA ad-
ministrator still has not come in, ap-
parently one of several nominations
held up by the FCC’s backlog of back-
ground checks. There was no word
on when Irving's nomination, which
the Clinton Administration an-
nounced its intention to place two
weeks ago, will go through.
Sources say a successor at the sub-
committee will not be named until
Irving nears final confirmation.

LOS ANGELES

BEFOCRE THE FACT

MONEY FOR NOTHING?

he FCC, the National Cable Television Association, Associated Press
and ar least one prominent communications attorney ""may be richer
than [they] think.”” Their names were among thousands of parties who
appear to be owners of abandoned persomal property in and around the
Washington area, The list was published in last Friday s (Feb. 19) issue of
The Washington Post under the head '“You may be richer than wvouw think,
| Look for your name on this list.”” According o the notice, the property
| includes **monies representing bank accounts, matured insurance policies,
payroll checks, sock certificates, dividend checks, tax refunds and vari-
ous other personal property items.”” Available, apparently, thanks to the
Uniform Disposition of Unclaimed Property Act of 1980. Mot surprising
Iy, the contact number at the D.C. Controller’s office was busy throughout
the day last Friday, so it remained a mystery just what and how much
claimants were entitled to, but at least in the FOC's case, given the current
budget crunch and the climate of government sacrifice being cultivated,

anvthing would be a help. Stay tuned.

FOR SALE SIGNS

Could Combined Broadcasting be
headed for an ownership change? For
the past several years studios and
bondholders controlling the group
owner have turned away would-be
buyers of wGBO-Tv Chicago, WBFS-Tv
Miami and wGBS-Tv Philadelphia.
But within the past few weeks, Com-
bined has retained the investment
banking firm of Furman Selz & Co. to
review its options. The company’s
charter calls for an end to the current
ownership structure by the end of
1995: but a supermajority vote could
delay the day of reckoning.

ABC/MCCARTNEY SPLIT

Talks between ABC and Paul
McCartney that centered on program
and promotion opportunities have
terminated. Talks had focused on
McCartney doing special music
programs as well as promotional spots
for the network. The ex-Beatle was
to have done a concert special tied to
his concert tour, set for next spring.
ABC, in turn, wanted McCartney to
do a series of spots promoting the
network’s second prime time season,
now ongoing, when a number of
new shows are being tried. McCart-
ney, however, has linked up with

—

another network, VH-1, which has
signed on as media sponsor for his
spring tour. Special programing and
promotion tie-ins are yet to be an-
nounced.

NEW YORK

STATION WARS

The radio rep battles between Katz,
Interep and CBS appear to be heating
up again, and new duopoly deals

and LMA agreements are to blame.
The problem: LMA’s and duopolies
often link stations represented by rival
firms, which pits one rep against
another in heated battles to represent
the new combo. Interep Chairman
Ralph Guild complained recently that
his firm’s most talented and high-
est-paid employes are spending their
time fighting for stations rather

than advertising dollars.

SUMMER START

Wireless operator Liberty Cable
Television of Manhattan and New
York Telephone’s proposed video
dialtone test at selected apartment
buildings in New York City, origi-
nally targeted to launch in early 1993,

~ is now gearing up for debut by

summer. The companies are still
awaiting regulatory approval,

which company officials had hoped to
have locked up a month ago. Mean-
while, Liberty next week plans to be-
gin focus groups with residents in

one of the selected apartment build-
ings to find out what they’ll be
looking for with the new service.

SAN FRANCISCO
NO BIG DEBT

Rumors have been circulating that
MTM Television had incurred some
major first-run production deficits

on The New WKRP in Cincinnati, and
that those helped spur the sudden
departure of former MTM Television
Distribution President Kevin Tan-
nehill (BROADCASTING, Jan. 25). Bill
Allen, head of network production

at MTM, contends that was not the
case. He claims that second-season
production costs on WKRP have been
slashed by $100,000 to $400,000

per episode. **“We're not in a profit po-
sition as of yet, but we are not in

that huge deficit position that the trade
journals have been reporting,”’ Al-

len said.

14 Closed Circuit
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Monday

Memo

“When is a tornado or thunderstorm
warning not a warning?”

e interrupt this program to
bring you a special weather
bulletin. A thunderstorm
warning has been issued for the....”
This process is repeated hundreds of
times each year at television stations
across the country. Even though we do
not like to interrupt regular program-
ing, after the fact we are pleased to
have been an important part of keep-
ing the public informed. But have we
been as successful as we believe?

For the past two years I have been
keeping track of the time it
takes to move severe
weather warnings at the
three network affiliates in
the Houston area. The re-
sults are disturbing. But
before looking at the num-
bers, let us briefly review
the severe weather warn-
ing process.

A severe weather wam-
ing involves three groups
of people. First, meteorol-
ogists evaluate the weather
threat. This is the legal responsibility
of the National Weather Service. Sec-
ond, local government officials deter-
mine what actions are required by the
weather threat, such as evacuation or
seeking shelter, Finally, the media
(primarily the electronic media) pass
this information to the pubiic. For the
purposes of this study I have focused
only on the role of television.

When the weather event is hours
away this process works very well.
But when quick action is required,
such as in a tornado, the present sys-
tem is inadequate.

Now, for the results. From May
1991 through October 1992, I moni-
tored the responses of the TV stations
in Houston to 39 tornado or thunder-
storm warnings issued by the National
Weather Service. Since there are three
network stations, a total of 117 wam-
ing transmissions was possible,

One of the frightening findings was
that 20 of these 117 warning transmis-
sions or nearly 20% were never aired.
Three of these were tornado warnings.

It is interesting to note crawls were
the most frequent option the stations

| chose. They accounted for 78 of the

By Neil Frank, meteor-
ologist, KHOU-TV Houston

117 transmissions. Historically, one of
the strongest arguments for crawls is
they are much faster than live reports,
but 1 found this was not true. The
average time delay for 19 live trans-
missions was nearly 14 minutes. The
delay for 62 of the 78 crawis averaged
almost 15 minutes, so there was no
significant difference in the delays for
live reports versus crawls. Either way
the average delay is nearly
15 minutes.

It is important to re-
member the media delays
are only part of the total
delay. The  National
Weather Service takes an-
other five to 10 minutes to
evaluate, compose and
transmit the warnings.
This means from the time
a tornado is spotted and re-
ported it is 20-25 minutes
before a warning appears.

These results are discouraging, but
there is hope. At least three companies
now offer a solution. The incoming
waming signal from the Weather Ser-
vice is diverted through a small com-
puter that generates a crawl. The crawl
can be sent directly to air, if you are
willing to risk crawling over a com-
mercial, or stored and aired later.

KHOU-TV purchased one of these
systems and put it into operation in
May 1992, From May through Octo-
ber, the delay in 16 warning transmis-
sions was a little over two minutes.
We have even had cases when we
were on the air in 30 seconds.

There is another tremendous advan-
tage in this system. Warnings can be
aired at night and on weekends by an
engineer.

When is a tornado or thunderstorm
warning not a warning? It is not a
warning when it is aired on television
using a conventional crawl or a live
report. If we are going to issue timely
severe weather warnings, we must in-
vest in new technology. ]

Broadcasting Feb 22 1993

Monday Memo 15




FOX EXPANDS TO SEVEN NIGHTS A WEEK

June 21 is trigger date for weekly Monday movie, mix of made-fors and theatricals

By Steve Coe

eginning June 21, Fox will be-
come a seven-day-a-week net-
work. when the company begins
scheduling its Monday night movie on
a weekly basis. For the past two years
Fox has aired Fox Night at the Movies
once a month. The movie night will
present a mix of theatricals and made-
fors.
“*In this year of expansion. a week-
ly movie night is the final element
needed to bring us to a full seven-night

DISNEY TO PULL GOOFY FROM ABC SCHEDULE

| schedule.”” said Lucie Salhany. chair-

man, Fox Broadcasting Company.

The move will give Fox a 16-hour-
a-week prime time schedule. one hour
above the 15 hours that triggered net-
work status under the old financial in-
terest and syndication rules. Under
those rules. Fox has a six-month grace
period to exceed that limit. At the start
of 1994, however. Fox will have to
cut back its schedule unless new rules
have been adopted that embrace its
expansion.

Fox has a slate of made-fors in vari-

| ous stages of production. as well as a

l
|

lineup of theatricals: Based on a True
Story. a parody of the movie-of-the-
week genre: Life Pod. a futuristic re-
make of Alfred Hitchcock’s “Life-
boat’: Model by Dav, about a
glamorous model who moonlights as a
crimefighter: Honor Bound. a police
drama set in Ireland: Born to Run. an
urban racing drama, and /2:0/. a sci-
ence fiction thriller/love story.

Among the theatricals set to air are
“*Young Guns™" (April 12) and ~"Be-
trayed™ (March 15). =

License fees vs. rising production costs, Nielsen kids measurement cited

By Steve Coe

isney announced last week it

would not renew its agreement

with ABC for a second season
of the network’s airing of Goof Troop.
The impetus for the decision, accord-
ing to Disney executives. is the widen-
ing gap between network license fees
and escalating production costs for the
animated show.

For the past year. Disney has pro-
duced original episodes for the Satur-
day morning network run as well as 65
episodes of the series for its syndicat-
ed Disney Afternoon block. “*The de-
cision was really fairly obvious.™ said
Gary Krisel. president, Walt Disney
Television Animation. ~“With 71 epi-
sodes already available. adding incre-
mental episodes really wasn’t worth it.
It did make sense this past season. but
tenuous at best.™

At the root of the problem. accord-
ing to Krisel, is Nielsen's seeming un-
willingness to amend its methodology
of measuring children’s viewing.
“"Nielsen’s lack of interest in changing

‘Goof Troop’ will remain staple of syndicated afternoon block, but Disney will not
produce second season for network, citing both cost of production vs. what it collects
in license fees and what it says is underreporting of network kids viewing. Company is

also taking ‘New Adventures of Winnie the Pooh’ and ‘Darkwing Duck’ off ABC.
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measurement procedures is damaging
children’s television. Their big fish to
fry is the adult audience, and they
don’t care that much about kids. We
had hoped to see a turnaround in Niel-
sen methodologies, but it has been dis-
appointing. Changing Nielsen is like
trying to change the post office.””

Krisel said Nielsen's inability to ac-
curately measure the children’s audi-
ence has a negative effect on the ad-
vertising revenue brought in by the
networks, which in turn helps to drive
down license fees. He suggested that
Goof Troop was no more affected by
the measurement practices than other
shows, but that more expensively pro-
duced children’s series are finding it
tougher to cover costs.

Krisel said two other Disney-pro-
duced kids shows would also leave
ABC’s lineup. The New Adventures of
Winnie the Pooh and Darkwing Duck
will no longer air after this season. He
pointed out that the Goof Troop deci-
sion was in no way tied to the other
shows being pulled. ‘‘The plan has al-
ways been for these shows to come off
the network after this season.’”’ Winnie
the Pooh will be sold in syndication
next year, and Darkwing Duck will
move into the Disney Afternoon block.

Krisel denied these moves are the
beginning of Disney’s exit from net-
work kids television, but suggested
that if current practices don’t change,
decisions such as the one regarding
Goof Troop may become more com-

monplace. *‘It’s a fair statement that
as long as Nielsen continues to gauge
children’s viewing the same way, it
makes it less likely that Disney will do
more shows for network television.”’
‘“‘Had he attended any of our meet-
ings in New York, Los Angeles or
Chicago, he would have known that
children’s viewing measurements is a
top priority at Nielsen,”’ said Jack
Loftus, vice president, communica-
tions, Nielsen. ‘*Nielsen is committed
to do the best job we can, and we need
to do a better job. We've got a long
way to go to improve the system.
Those improvements are being done
with the cooperation of major distribu-
tors, including Disney. It’s not busi-
ness as usual.”’ n

‘BEAKMAN’ HEADS FOR SMITHSONIAN

Columbia Pictures series draws requests, praise from museums

By Mike Freeman

tures Television Distribution’s

weekly Beakman's World last
fall, CPTD officials say the studio has
received over 10,000 letters from
viewers and educational institutions.
Its educational stock has gone up a
notch, however, with recent requests
for video and print material from the
Smithsonian Institution and several re-
gional science museums.

The Smithsonian’s National Air and
Space Museum has requested a video-
tape copy of a Beakman episode dem-
onstrating the principles of flight.
Deborah Murphy, who represents the
education division of Air and Space,
says the Washington museum intends
to use the episode (‘‘Boats, Beak-Ma-
nia & Airplanes’’) as part of a new
exhibition gallery called ‘*‘How Things
Fly,”" scheduled to open in 1995,

Other requests and letters of com-
mendation have come from the Cin-
cinnati Museumn of Natural History
and the South Florida Science Muse-
um in West Palm Beach.

(Television critics from The Boston
Globe, The Kansas City Star, The
Minneapolis Star Tribune and The
Cincinnati Enquirer are among some
of the major newspapers also endors-
ing the syndicated series, which stars
Paul Zaloom as the wacky professor
Beakman.)

Trisha Fischer, who is special activ-

s ince the launch of Columbia Pic-

Paul Zaloom as Professor Beakman

ities coordinator of the Florida muse-
um, wrote: ‘‘l understand the difficul-
ty in bringing this type of education to
the masses in a stimutating and com-
mercially desirable way. It is a dilem-
ma that all science museum profes-
sionals face each day. I think that your
program has found the formula for
successful education. It is a great
boost just to know that programing
such as this can become successful.”’
The half-hour weekly has been av-
eraging a season-to-date 3.0 rating na-
tionally in 225 markets (NTI, period
ending Feb. 7), making it the highest
rated of the youth-oriented (targeting
ages 6-17) weeklies to debut this sea-

son. (Beakman’s World aiso has a si-
multaneous run on cable, Wednesday
evenings at 8 p.m. on The Learning
Channel.)

In Boston, CBS affiliate WHDH-TV
posted a 12 rating/44 share average
(NSI) among kids 2-11 during the No-
vember 1992 sweeps for its Saturday
noontime airings, due in large part to
an ambitious statewide tie-in educa-
tional campaign the station created last
spring with the participation of the
Massachusetts Institute of Technology
and the Massachusetts Board of Edu-
cation.

Bruce Marson, vice president and
general manager of WHDH, says that
MIT, through $10 million in federal
grants, has developed a children’s
study program loosely based on Beak-
man’s World episodes, and has simi-
larly established a parent/teacher pro-
gram to promote at-home science
study projects.

*‘Columbia has to be commended in
taking a risk in distributing a show of
this quality, especially because it is a
high-budget project [rumored at over
$200,000 per episode] that is not in-
tended to air prime access or prime
time,”’ added Marson, who has re-
newed Beakman’s World for next sea-
son. “‘Certainly, I would have to say
that Beakman has exceeded every-
one's expectations regarding its educa-
tional content, particularly the con-
gressional framers of the Children’s
Television Act.”’ |
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GENESIS ENTERTAINMENT DEVELOPING NEW TALKER

Svidicator plans test run for Canadian talk show host Dini Petty

By Mike Freeman

cnesis  Entertainment.  which

has cleared three new syndicat-

ed strips in over 50% of the
country for this scason and next. is
already developing a pair of series
projects for the 1994-95 season. Gene-
sis is looking north of the border to
Canada in signing a development deal
with talk show host Dini Peuy. and
has been retained to distribute a week-
ly wvideo version of Familv Circle
Muagazine.

Petty hosts a daily ““soft talk ™" strip
on CFTo-Tv in Toronto for broadcast
by other CTV affiliates as well. She
will be moving her show for broadcast
out of New York or Los Angeles. ac-
cording to  Genesis  Entertainment
Chairman and CEO Gary Gunnaway.
Initial plans. he says. are to conduct a
single- or limited-market test of Petty
sometime this summer, before decid-
ing whether to roll out the show na-
tionally for the 1994-95 season.

Gunnaway says Petty would be
marketed for morning time periods.
citing a style he says is close to that of
Buena Vista's popular Regis & Kuthie
Lee talk show. At one point last fall.
Genesis was looking at another Cana-
dian talk show host. Shirley Solomon.
who also is carried on CTV. but
Gannaway says the distributor balked
on the project because of Solomon’s
“exploitive style.™ (Solomon ended
up signing a morning network clear-
ance deal with ABC 1o replace The
Home Show this April )

Kassel Marketing. which handles
the barter sales for Genesis's late-
night talk strip. The Whoopi Goldberg
Show, steered the Family Cirele proj-
ect to Genesis after acquiring the dis-
tribution rights from the magazine’s
publisher. the New York Times Co.
As first reported  (BROADCASTING.
Nov. 23, 1992). Kassel had signed
two anchors. but Genesis President
and COO Wayne Lepoff says neither
talent nor production  staffers have
been hired for the lifestyle magazine.

1 want to stress that before we
decide to make a final commitment to
tuke either of these projects out nation-
ally. we want to be comfortable with
the way they develop and test out,™
Guannaway says. He characterized the

Dini Petty, new face in talk crowd

approach as ““prudent but aggres-
sive.”

As for Whoopi Goldberg, which has
been renewed by wPIX-Tv New York.
KCALITV) Los Angeles and WPWR.TV

Chicago. Lepoff anticipates that a firm
go decision will be forthcoming after
formal review of its February sweeps
ratings performance. Genesis also cur-
rently distributes Highway 1o Heaven.
The Best of National Geagraphic and
Emergency Call, the last led to the
spring 1993 reality spinoff Real Sio-
ries of the Highway Patrol.

Although it has been widely report-
ed that The Andrews Group. which
owns Marvel Productions and New
World International, has been looking
to acquire an interest in Genesis. Lep-
off says *‘ongoing discussions’ have
been centering on forming joint pro-
duction and distribution ventures. Le-
poff suys a deal with investor Ron
Perelman’s company **does not repre-
sent a need [for capital] on our part.
since we have no debt und existing
credit facilities already in place. It is
really more of an opportunity for both
of us to look at mounting bigger proj-
ects together.™ =
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INTERACTIVE TELEVISION,
RADIO AND TELEPHONE TECHNOLOGY

Participants in Games, Sports and other Predictions are instant-
ly rewarded with monetary prizes in the form of electronic
credits to their accounts, or coupons instantly dispensed in

their homes.

Prizes include sweepstakes. Shopper-selected coupons carry
promotional messages and attract shoppers to stores.

Our six issued and four pending patents broadly covering
electronic systems and methods preempt these sectors of inter-
active entertainment and of direct marketing.

Our technology is compatible and can be used in conjunction
with all interactive systems. Parties interested in licenses or
joint ventures, please write on your letterhead or

fax 407-234-5440

RESPONSE REWARD SYSTEMS
945 Treasure Lane, Vero Beach, Florida 32963
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- SYNDICATOR HOPES TO LAUNCH DAILY NEWSCAST

|

New entry in crowded field draws skeptical response; Barbour plans pilot by June

By Steve McClellan

A former major-market television
news producer has developed a
syndicated daily newscast con-
cept he hopes to launch this fall, but
the plan has drawn a skeptical re-
sponse, since most stations have al-
ready acquired their programs for
1993-94 and since there is an abun-
dance of news product already on the
air.

If the show goes forward (a pilot is
expected by June), it would be the first
try at a syndicated newscast since the
ill-fated USA Today on TV, which was
supposed to be a video edition of the
daily paper.

The show, to be called Later Today,
was developed by Glenn Barbour, a
news producer in New York, Detroit
and several other markets before he
formed his own company in 1989.

Later Today is the first of several
projects that Barbour, through his Lat-
er Today News Group, hopes to
launch in syndication. Other projects
on the drawing board include a news-
related game show and a talk show for
kids.

Barbour said last week that, after
talks with a number of potential dis-
tributors, including Buena Vista Tele-
vision and King World, he has decid-
ed to distribute the program himself.
“*Giving up 40% or more in commis-
sions just seemed too much,’” he said.
The show will be rolled out slowly,
“but we will launch in September
even if it’s only on one station,’’ he
said.

Over the past four years Barbour
has built his business producing video
news releases and other programs for
corporate clients, including IBM,
Pepsi-Cola, ITT, Disney and Pitney
Bowes. Barbour said he has pitched
the Later Today concept to many of
those clients, and expects to sign some
of them as sponsors by the time the
show launches in September. ‘‘I'm
not selling them eyeballs’ at this
point, he said, suggesting that some
may sign up in an underwriting capac-
ity to see if the show catches on over
time.

Barbour, based in West Norwalk,
Conn., is talking to Group W Satellite
Communications Inc., about produc-

““We will launch in
September even if it's only
on one station.”’

Later Today's Glenn Barbour

ing the program at GWSC’s Stanford,
Conn., facilities. Barbour was a pro-
ducer for Satellite News Channel,
GWSC’s ill-fated CNN competitor in
1982 and 1983.

The first year’s budget would be
approximately $5.5 million, low by
most estimates for the type of program
Barbour hopes to produce. By com-
parison, news magazine distributors
spend $20 million or more producing
such shows each year. Barbour says
he can produce a quality broadcast
with a relatively low budget by using a
nationwide group of freelancers. He
also said that stations signing on
would contribute material as well.

The planned one-hour newscast
(with one updated feed for each time

zone) would have two news anchors,
co-anchors for sports, weather, busi-
ness and consumer affairs and a
‘‘comedy’’ correspondent, Barbour
said. He also said the show may have
a Washington-based commentator,

Barbour talks of a newscast that is
‘*national in scope but local in focus.”
He dismisses critics who say viewers
have more than enough news options
already. ‘*We are going to be different
because Later Today will tell viewers
what’s going to be happening that day,
not what has already happened,”” he
said.

Barbour, who said he has spent
more than $100,000 of his own money
developing the concept, has just
reached an agreement with a principal
financial backer, Norwalk, Conn.-
based investor Ira Goldman, who will
put up the money to produce the show.

The program would be offered on a
straight barter basis (seven minutes lo-
cal, seven national), and stations
would get time for local news and
weather cut-ins as well, Barbour said.

The rep community reacted cau-
tiously. ‘‘Obviously most stations
have already bought their new shows
for next season,”” said a programing
executive at a major rep firm.

The executive also questioned the
willingness of stations to give up con-
trol of a news block that they could
program themselves and retain all of
the advertising time. He also said the
NBC Dateline scandal has made sta-
tions nervous about giving up editorial
control in a news block to someone
whose news credentials, although sol-
id, are not nationally known.

But Barbour remains undaunted.
“‘Once they see the project, the nay-
sayers will be the first to say yes,”” he
said. L

the end of February.

JWT'S KOSTYRA FORMS NEW FIRM

fter @ 33-year carcer at 1, Walter Thompson, most recently as execu-

tive vice president, director of media services, Richard Kostyra has left
the security of a full-service agency to found Media First International.
The company’s first account s the worldwide advertising planning and
placement of Northwest Airlines. The account generated more than $50
million in domestic advertising last vear for 1. Walter Thompson. Kostyra
brought over two executives from JWT, and hopes to add another seven by
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For delivery

to Japan and
the rest of the
Pacific Rim...

K2 1s the One!

ONE-STOP-SHOPPING
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(ransmission service from
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SATELLITES '93

SATELLITE OPS BRACE FOR DIGITAL COMPRESSION

Concerns about transponder glut give way to talk of increased demand from
new users and TV programers mixing analog and digital feeds

By Patrick Boyle,
special correspondent

he squeeze is on.
After more than a year of test-

ing and guessing at how digital
compression of video signals would
affect their business, satellite opera-
tors are starting to sell—and learn how
to manage—multiple signals bouncing
off a single transponder.

Fears that signal compression might
lead to a *‘glut’’ of transponder capac-
ity appear premature, with satellite op-
erators so far seeing increased demand
from new users and expecting greater
demand from cable networks as they
rush to fill the programing vacuum
created by digital compression on the
ground without disrupting distribution
of their analog network feeds.

Neil Bauer, senior vice president
and general manager of commercial
operations for GE Americom, a sub-
sidiary of General Electric Corp., said
that for the next few years at least,
digital compression will be a boon for
the satellite operators.

*“There will be a stimulation of de-
mand for transponder space because of
the need to have both digital and ana-
log services simultancously during the
cut-over period,”’ Bauer said. *‘To us,
this cut-over period obviously means
more buyers.”’

The new customers are primarily
smaller companies and educational in-
stitutions that previously could not af-
ford to lease a full satellite transpender
for a single, analog-format transmis-
sion, but can afford the lower prices
charged for a transponder segment to
carry a digital signal.

While business satellite services and
*“distance learning’’ are already using
digital compression, the commercial
television industry has only begun or-
dering the compression equipment.
The cable networks and other pro-
gramers have been delayed in part be-
cause the industry has not yet agreed
on a single ‘‘language™’ that the digital
converters and encoders will use for
video signals. And some broadcasters
have been holding off over a concern
about the broadcast quality of a decod-
ed digital signal.

However, many programers and

On hand for Arlington (Texas) Telecable’'s muitiplex launch (I-r): Tony Carrolla, Arling-
ton Telecable system manager; Nick Worth, Telecable executive VP, engineering;
Barbara Jaffe, HBO VP, technology, and Virgil Conanan, HBO manager, engineering.

manufacturers believe 1993 will be the
year the technology moves from test
markets to nationwide application,
spurring demand for all sorts of digital
transmission capacity.

“I believe that from now on, any
new program offerings that might
need a network-type delivery will be
digital,”” said Robert Zitter, senior
vice president of technology and oper-
ations, Home Box Office. *‘And I
think you’re going to see a lot of cre-

“Digital allows people to
start thinking about
niche offerings.”’

HBO's Robert Zitter

ative minds thinking about new prod-
uct that can now be made possible
because of this digital capability. Dig-
ital lowers your distribution cost and
allows people to start thinking about
niche offerings that couldn't have
been justified before.”’

But even as the digital language is
standardized and the equipment be-
comes available, executives cite two
reasons that digital technology will
initially be used mainly for new pro-
graming and services, and will not re-
place existing analog programing for

many years.

First, satellite operators have gener-
ally leased their satellites one tran-
sponder at a time to broadcasters and
cable programers for the full life of the
satellite, at rates of around $1 million
a year per transponder. While pro-
gramers have the option to use a tran-
sponder differently or even sublease
it, they are locked into delivering ana-
log signals—which normally require a
full transponder—until nearly all
broadcast and cable affiliates and sat-
ellite dish customers have equipment
to receive digital programing. So the
main incentive to use digital compres-
sion will be to offer new services to a
gradually growing audience base.

One customer rushing to take ad-
vantage of digital compression is the
Public Broadcasting Service, which
hopes to offer at least 50 channels of
educational and interactive television,
customized for the needs of many in-
dividual states.

Howard Miller, senior vice presi-
dent of broadcast operations and engi-
neering, said PBS has purchased six
Ku-band transponders on the AT&T
Skynet Telstar 401 satellite scheduled
for launch in December, and is negoti-
ating for up to six more on the same

satellite. .
Miller said the uses will include

bringing Japanese- or Russian-lan-
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guage instruction to high school stu-
dents. giving fire investigation classes
tfor firefighters, showing statewide
broadcasts of legislative sessions and
offering interactive services that take
advantage of satellites overnight,
when they are least used.

“"We have demonstrated equipment
to use a personal computer linked to
an infrared controller in a person's
home.”" Miller said. “*You could re-
quest a segment of the McNeil/Lehrer
NewsHour. The system would acquire
it from our library, schedule it in an
unused period in the middle of the
night. notify your VCR to turn itself
on, record the segment and then shut
the VCR off."

He said a driving force in the move
to additional programs was the lower
cost.

“When you talk about satellites,
you have to look at your cost per chan-
nel.”” he smd. *‘If you can compress
even eight signals. you're talking
about $125.000 a year each, and that
creates a whole new dynamic of ser-
vices.”’

Another educational customer that
has broadened its offerings because of
compression is the Indiana Higher
Education Telecommunications Sys-
tem. a consortium of 41 public and
private colleges in that state. The sys-
tem had used cable and microwave to

transmit four channels of college-level

instruction between college campuses
and to high schools throughout Indi-

ana. But in January, IHETS quit using
the land-based link and began trans-
mitting its programs through a single
transponder on the Galaxy VII satellite
operated by Hughes Communications
Inc.. a subsidiary of General Motors
Corp.

The switch enabled the Indiana sys-
tem to immediately increase its pro-
graming to five channels, and it ex-
pects {0 go to eight within two years.
Jim Potter, director of systems devel-
opment and operations, said IHETS
invested about $1.5 million in new
equipment, but expects to recoup that
amount within two years because it
will no longer make lease payments
for the statewide fiber-cable system
operated by GTE. **We’ll save
enough on the video to go to eight
channels and actually reduce our an-
nual cost,’’ Potter said.

Hughes has leased Ku-band tran-
sponder space to [HETS by the com-
pressed carrier signal, rather than by
the full transponder. But Carl Brown,
vice president of Galaxy Service for
Hughes, said Hughes has not yet got-
ten into the business of leasing seg-
ments of individual transponders to
different digital customers, either on a
regular or occasional-use basis.

“If a customer wants to buy two
hours of a digital transmission link,
right now he basically gets the whole
transponder,’’ Brown said.

He said an hour on a transponder
typically costs between $400 and

$600, but it takes as much manage-
ment time to set up a one-time satellite
feed whether it's an analog or digital
transmission.

*‘I think if somebody seriously tries
to take a transponder and divide it up
into, say, four to eight channels and
operate them on an occasional-use ba-
sis. you could have a management
nightmare,”’ he said. *‘l think there’s
a lot of learning to go on here with
respect to the whole compressed mar-
ket and how people are going to oper-
ate.”’

Howard Svigals, vice president of
satellite services and general manager
of GTE Spacenet, said the company
has been focusing on developing a
system to manage the digital traffic.

‘‘Before you only had to manage 24
things at a time on a 24-band satel-
lite,”” Svigals said. “*But with com-
pression, that can increase by as much
as a factor of 10-—and you may have
to manage as many as 240 different
uses of it.”’

He said GTE has developed a user
system called DTS Services that will
allow a customer with a keyboard and
the proper compression equipment to
schedule and use satellite space on
their own.

*“In the world of digital, it won’t be
transponder price that drives the mar-
ket as much as network management
to be able to use the satellite,”’ he
said. *'The customer would much pre-
fer to be able to use capacity paying

26 Satellite

Feb 22 1993 Broadcasting




Weareliving through arevolution
our ancestors could not have imag-
ined. It is a revolution of information
that couldn’t have come any sooner.

[n a century that has been a race
with fate — war and peace, famine
and plenty, health and disease —we
have within our reach, at last, the
means to gaina global consensus on
the vital issues facing us.

The agenda is clear: {o survive,
we must communicate. We now
have the technology in place to begin
a true dialogue with each other
onalllevels. Heads of states, heads of
offices, heads of tribes.

Freedom is in the

We can turn history on in our
homes as it happens. Weare riveted
by world events. All at the same
moment. All over the world.

We are free for the very first
time in history. We are transfixed
by a fire that burns bright in a tube.
We are literally enlightened. We
have remembered something we
had forgotten. We are all linked to
each other. And it is in that very
understanding that we will at last
understand who we are and what
we might be, given the freedom.

Asaleader in the information rev-
olution, Hughes Communications

®
air.
has committed itself to one mission:
to provide the world with unparal-
leled technology and service. To that
end we have built the world’s largest
private fleet of satellites. It’s the

best way we know of to ensure that
freedom has a future.

We're on a Mission

HUGHES

COMMUNICATIONS
A unit of GM Hughes Electronics

©1992 HC), GM Hughes Electronics, NYSE Symbo! GMH
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Howard Svigals, VP of satellite services
and GM, GTE Spacenet

$40,000 versus 339,000 with some-
body else if it’s easy to schedule and
easy to use.”’

With the shift to multisignal digital
transmission, the industry has general-
ly been cautious with plans to launch
new satellites beyond the present gen-
eration. Four sateliites to serve the
U.S. market are scheduled for launch
in the next two years. Although three
of them will replace existing satellites,
each will have twice as many tran-
sponders—48—as its predecessors.

However, some TV industry execu-
tives believe the satellite operators
have not taken full advantage of the
shift to compression. Edward Horo-
witz, chairman and chief executive of
Viacom Broadcasting, said the space
for cable programers on the C-band
satellites about to be launched was
sold on a full-transponder basis.

“‘In conversations about our leases,
I suggested to them that maybe they
wanted to sell the last five or six tran-
sponders piecemeal,”’ Horowitz said.
*“They were somewhat skeptical about
the time frame for compression. They
didn’t adjust to the times, so I think
they lost a major upside opportunity.”’

Launching satellites is a risky busi-
ness, as shown by the launch failure of
the Hughes Galaxy IR last August,
and the satellite companies seem more
intent on making sure they recover
their costs rather than gambling fur-
ther on hoped-for new business from
digital compression,

Ernie DeNigris, general manager of
AT&T’s Skynet, concedes that the
switch to signal compression is, for
the satellite industry, a question of
“‘whether the glass is half full or half

| empty. In the past year, we've not

seen people put a glut of capacity up
in orbit,”” he said. *‘I think the oppor-
tunities going forward from compres-
sion will be to bring more applications
and customers into the market. And so
long as the industry doesn’t lose its |
perspective, [ think we’ll have a good
ability to fill the capacity we have in
orbit.”’

One roadblock to wider use of digi-
tal compression has been negotiations
over an industry standard for the digi-
tal compression *‘language.’’ The two
major manufacturers of encoding
equipment and converters, General In-
strument Corp. of San Diego and Sci-
entific-Atlanta of Atlanta, are so far
headed in different directions.

Scientists at the two companies say
that the technology GI developed with
AT&T is presently incompatible with

““I think the
opportunities going
forward from
compression will be
to bring more
applications and
customers into
the market.’’

AT&T Skynet’s Ernie DeNigris

a proposed industry standard, while S-
A’s equipment is close to the proposed
standard specifications. A final video
standard, which will adopt the specifi-
cations being used by one company or
the other, is expected to be finalized in
late March.

While waiting for the engineers to
agree on a common digital ‘‘lan-
guage,”’ two leading cable programers
have already ordered or taken delivery
of equipment. Using General Instru-
ment equipment, HBO has begun de-
livering a compressed signal of four
movies to HBO and Cinemax sub-
scribers over an AT&T satellite. And
Viacom Broadcasting has ordered Sci-
entific-Atlanta equipment to begin
testing digital compression for its
MTYV and Showtime networks in ho-
tels and apartment houses using
Hughes satellites.

Other programers are moving more

Neil Bauer, senior VP and GM of GE Amer-
icom’s commercial operations

cautiously. Wesley Hanemayer, vice
president of satellite systems for
Turner Cable Networks in Atlanta,
said the company has been looking at
various types of equipment to test us-
ing a Hughes satellite, but is con-
cerned about the additional costs of
digital technology to its cable compa-
ny customers.

*‘We aren’t viewing it as a decision
on how cheaply could we get into it
but on what is the price of our affili-
ates getting into it,”” Hanemayer said.

Broadcast television executives are
moving cautiously as well, even as
they are enticed by the possibilities of
compression-—providing viewers with
choices of programs, giving national
advertising a local flavor, time-shift-
ing the network for the four major
U.S. times zones.

With the technology moving be-
yond infancy and into childhood and
adolescence, satellite operators be-
lieve universal use of digital compres-
sion is many years away. The present
generation of satellites may be full,
but satellite operators are less certain
what compression may mean for satel-
lite launch plans beyond the year
2000.

‘*Most of our customers sign up for
long-term deals,”” said Brown of
Hughes. *‘They don’t have an incen-
tive to change their network configu-
ration a great deal unless—at the time
a satellite is coming into life—the
pricing is such that it’s more economi-
cal to do something else. It's real
hard, particularly over a 10-year peri-
od, to figure out what this technology
is going to look like and the applica-
tions it’s going to be serving.”’ L
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Wvx cleared the way with
picture-perfect backhaul.

When Hurricane Andrew blasted ashore.
high winds and rain knocked out virtually
al! communication links in South Florida
and made news transmission by satellite
nearly impossible. That's when Fox, ABC
and CNN called Vi, They knew that even
in an emergency. our fiber-optic television
transmission System 1S a perfect complement
to satellite news transmission.

Nothing handles paint-to-point
transmission as quickly and conveniently
as the Viwx system. And once you're
connected to It you can access the system
with a single phone call, transmitting a

broadcast-quality picture in total
security — at a rate that's competitive
with satellite transmission.

Vywx frees up one of your
most valuable assets.

For most stations, the satellite truck is the
only way to get a signal back to the
network or to another station. And while
the truck’s tied up transmitting backhaul,
it can’t cover anything else that might be
breaking in your market.

With a connection to the Wvx
fiber-optic system, you can send point-

When Andrew hit,
the trick was to keep news feeds
to the broadcasters high and dry.

to-paint or point-to-multipoint
transmissions to any other City or Cities
on the system. Meanwhile, your
satellite truck is freed up for other news
assignments.

Find out about getting
connected today,

Ifyou'd like to know more about Wvx
and how we can help you maximize your
news-gathering assets, call I-800-324-
8686 for our brochure and Decision Kit.
Find out for yourself how to get
connected to our system and how Wwx
can significantly enhance your news
department’s capabilities.

So cafl Mwx today. Because in
the news business. it's never too soon to
establish reliable connections.

Vv, Ing
Tulsa Union Depat
1 East First Street
Suite 200
Tulsa. Cklahoma 74103

Vyvx
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VIDEO
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SATELLITE

TRANSMISSION

From Conus' studios, teleports
and news bureaus in
Washington, Los Angeles, New
York. Tokyo. Budapest, and
Minneapolis:

From any location in Eastern
Europe, or even the Middle East
and Africa, via our "fly-away”
satellite news gathering unit:

From any news event or
production location in North
America, via Conus’ satellite
transmission vehicles, mobile
video production facilities and
satellite news gathering
organization. the world's first
and largest.

To you. Wherever in the world
you are. Whenever you want it.
Exactly how you want it. And

on budget.

Conus is the USA’s largest
independent television news
gathering and video production
company. providing broadcasters
throughout the world with direct
access to events, information and
technical facilities. Our goal is to
provide our clients with the
resources and innovative solutions
they need to implement their
news and television programming
decisions.

CiPNUS

INTERNATIONAL

Conus Communications

3415 University Avenue, Minneapolis
Minnesota 55414, USA.

Phone 612-642-4645. Fax 612-642-4680.

1825 K Street NW, Washington DC
20006, USA. Phone 202-467-5600.
Fax 202-467-5610.
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NBC: THE LAST HOPES TO BE FIRST

Network plans to take advantage of compression
and fiber technologies to gain competitive advantage

By Randy Sukow

been in a bit of disarray of late,

what with the recent losses of
Letterman, Cheers and the discovery
of a couple of model-rocket engines.
But the network gives the impression
it is a bit more organized in its prepa-
ration for its next-generation network
for programing distribution and back-
haul.

Any perceivable indecision in that
area is mainly due to uncertainty over
future developments in technology,
NBC executives say.

““We're like everyone else trying to
drive down the cost of distributing a
network,”” says Randy Falco, the
newly appointed president of NBC
broadcast operations and support ser-
vices. ‘““We're going 10 come up with
the smartest and most efficient way to
do that.””

In addition to satellites, NBC is
looking at digital compression, inter-
activity and, to a lesser extent, fiber
optics. The result may well be a mix
of the technologies.

Privately, NBC executives say they
have time. The current network distri-
bution contract with Comsat Video
Enterprises, Clarksburg, Md., which
maintains all the details of NBC's af-
filiate distribution and backhaul, runs
out in April 1995, The network is cur-
rently distributed over GE Ameri-
com’s Satcom K-2, which is expected
to go out of service in 1997.

It is too early to rush into rapid
negotiations with Comsat or any other
new contractor, NBC believes, but
none too soon to decide what capabili-
ties the network will want and need in
its system. By being the last of the
major broadcast and cable networks to
sign satellite upgrade agreements,
NBC expects to apply some of the
constantly changing technologies to
create some competitive advantages
over the others.

NBC'’s future plans rely heavily on
digital video compression. It is count-
ing on the chance to use compression
to lower the number of transponders
necessary to complete network opera-
tions, NBC is not ready to say how
much less capacity it will need, but

T he NBC Television Network has

NBC's Randy Falco

suggested it will need less than its
rival networks have committed to in
their recent upgrade deals.

Starting this summer, CBS-TV is
planning to move its distribution from
AT&T Telstar satellites over to the
recently launched Hughes Communi-
cations’ Galaxy VII and IV satellites.
Between the two satellites, CBS will
operate over 10 C-band and two Ku-
band transponders with improved C-
band signal quality promised through
doubled power to 16 watts (BROAD-
CASTING, Nov. 2, 1992).

ABC-TV and PBS will share capa-
city on Telstar 401 and 402 satellites
scheduled for launches over the next
year. Telstar offers a total of 24 C-
band transponders, sixteen 27 mhz
Ku-band and eight 54 mhz Ku-band.

NBC also expects to use compres-
sion to add interesting new digital ap-
plications to the system, such as inter-
active video systems. “*We're at a
point where [ think we have an oppor-
tunity to become more creative in how
we distribute and use satellites, and
I'm asking my people to come up with
the most creative solutions possible so
we can go forward with a vendor or
group of vendors,’" Falco says.

Comsat, which already offers an in-
teractive pay-per-view service to hotel
rooms nationwide, could use a new
deal with NBC to expand its interac-
tive offerings. NBC is looking for
“PC news on demand as well as a
number of interactive abilities,”” says
Charlie Lyons, president, Comsat
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Video Enterprises. **We're trying to | stations and affiliate stations. We're

expand the relationship beyond the
current definition. NBC, we've found,
is a very creative partner, and we're
anxious to work with them on some of
their more exciting ventures. ™

But changes in technology could
make it harder for Comsat to seal an
agreement. Comsat recently dropped
development of its own proposed sys-
tem as others passed its project by
technically. Meanwhile, one of the
factors holding up a final decision on
NBC's part is the constant introduc-
tion of new compression systems and
the difficulty in determining how to
settle on one.

NBC was a pioneer in Ku-band dis-
tribution when it began its current
Comsat and GE Americom deals 10
years ago. Comsat’s main role is that
of a turnkey contractor handling most
every detail of network operation.

The nature of the NBC relationship
changed slightly when Comsat reorga-
nized last fall, when several of the
company’s  divisions  consolidated
(BROADCASTING, Oct. 26, 1992).
“*We design and currently maintain
their network of owned and operated

Would you believe...

Complete
Computer
Controlled
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o -‘
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responsible for delivering the signal
on a backhaul basis and from the net-
work out from New York and Bur-
bank,"’ says Lyons. "*We are also,
just in the spirit of partnership, re-
sponsible for maintaining all the earth
stations and uplinks that basically
maintain the network. There are rigid
specifications for our performance."
The company would like a new con-
tract extending into the next decade.
Increased use of fiber optic distribu-
tion could also cut down on the overall
cost of NBC's next satellite contract.
The regional Bell operating compa-
nies, through their Bell Communica-
tions Research (Bellcore) consortium,
have experimented with the three
commercial networks, PBS and Fox to
find a useable fiber optic network dis-
tribution system, while Vyvx National
Video Network, Tulsa, Okla., has
been providing the networks with fiber
optic backhaul services to cover spe-
cial events for a number of years.
NBC was in the midst of tests over
the Bellcore network when the U.S.
launched Operation Desert Storm in
early 1991. Network engineers found

the network to be useful for a number
of applications at the time. But for the
long term, many aspects of a network
operation—especially multipoint elec-
tronic newsgathering applications—
will depend on satellite technology.

**Think of the essense of newsgath-
ering,”’ says Lyons. ‘‘Satellites will
always play, unless they have a fiber
optic port in every sewer and on every
pine out in the country.”’

The task of sorting through the vari-
ables is now left to Falco, an 18-year
NBC employe, who moved to the op-
erations job earlier this month after
spending several years at NBC Sports.

His training for the current position
was that of planning and building
NBC Sports facilities for the 1992
summer Olympics in Barcelona, a role
that he occupied from 1989-92, Falco
says. The job also involved extensive
use of the new D-3 composite digital
videotape format and building of facil-
iies to support the TripleCast cable
pay-per-view coverage of the games.
But as far as satellite distribution inno-
vation, there was *‘nothing earth-shat-
tering. We didn’t use compression,’”
he says. ]

5 Meter Satellite
Under $50K?

TURN-KEY SYSTEM, INCLUDING:

* 4.LNB Feed Horn Motorized

* 4.LNBs

« 6 Satellite Receivers

« 1 Computer Controller

« All necessary hardware to
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One Price Covers Everything

$49,000

or
Fax 919-851-1190
Lease Financing Available

180° Plus Arc Coverage with
DH 5-Meter Satellite Antenna
for C and Ku Transponder
Pick Up.

Use for Primary or Second-
ary Service

TEST DATA AVAILABLE
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' NEW OPERATORS VIE FOR PLACE IN INTELSAT’S SKY

|

But despite growing demand, there may not be room for everyone

By Meredith Amdur,
international correspondent

tors and would-be operators, the

hunt for investors and customers

has become a casc of survival of the
fittest.

Demand for international satellite

F or international satellite opera-

capacily continues to rise, particularly |

over the Pacific Ocean. but not at a
pace that will guarantee the viability
of Intelsat and all of its private for-
profit competitors—Pan  American
Satellite (PanAmSat), Columbia Com-
munications and Orion Network.

broadcasters and other TV program-
ers, large-capacity and long-term users
who can make or break a satellite sys-
tem.

With [24 signatory nations and an
extensive network of 19 satellites, the
25-year-old Intelsat remains the domi-
nant international force. And it’s ex-
pected to stay on top.

Having first opened up the market
with its successful regulatory chal-
lenge to Intelsat in 1985, PanAmSat
quickly moved in on the satellite giant
in 1988 by offering discount prices
and *‘direct-to-customer services.”’

America, and its six powerful Ku-
band transponders are dedicated to Eu-
ropean-North American traffic. It
counts Turner Broadcasting System,
ESPN, CBS, the BBC and Japanese
broadcaster NHK among its loyal ten-
ants.

Buttressed by Televisa's recent
$200 million equity investment, Pan-

| AmSat says it is prepared to go global

with the launch of PAS2 over the Pa-
cific in May 1994, PAS3 over the
Atlantic by the end of 1994 and PAS4
over the Indian Ocean in early 1995,
Having reached profitability soon

Its first bird, PAS1, is fully leased.
Its 18 C-band transponders serve Latin

| after its first satellite was launched,
| PanAmSat is confident its three pend-

The most sought-atter prey are

| THE GROWING WORLD OF INTERNATIONAL TRANSMISSION

DB Communications and Keystone Communications

provide ample evidence of the growing interest in
international video transmission via satellite.

The two U.S.-based satellite service companies han-
dle substantial international traffic and expect it to
grow in the years ahead.

iDB. Culver City, Calif., claims to be Comsat’s
largest U.S. customer, leasing capacity on the several
Intelsat satellites over the Atlantic and Pacific oceans
for a host of full-time and occasional users.

IDB hopes to take a still bigger bite of the interna-
tional traffic as soon as it completes construction of a
new international earth station in Santa Monica, Calif.

The Washington-based Keystone, meanwhile, 1s ex-
panding the relatively modest trans-Pacific video satel-
lite service it launched in April 1992 in partnership
with KDD, Japan’s public telecommunications arm. By
the end of this year, it hopes to be providing service
between the U.S. and seven Asian countries and pro-
tectorates.

According to Greg Lukens, senior account execu-
tive, international services, IDB currently provides
full-time trans-Pacific service for the Australian Broad-
casting Corp.; Australia’s Channel 7, Channel 9 and
Network 10; TV New Zealand and ESPN International.

Over the Atlantic, Lukens says, IDB backhauls pro-
graming for the European Broadcasting Union and dis-
tributes International Cablecasting Technologies’ digi-
tal audio services to cable systems in Europe. In
partnership with British Telecom, he says, IDB also
offers a trans-Atlantic occasional video service called
Atlantic Express.

IDB would increase its Pacific business, but it lacks
adequate ground facilities, he says. That situation will
be rectified by the Santa Monica earth station, which
will include a 15-meter dish capable of downlinking
signals from Atlantic Ocean satellites and relaying

them directly to Pacific Ocean birds.

There is also a need for additional satellite capacity
over the Pacific, Lukens says. The demand is *‘tremen-
dous, and Intelsat and PanAmsat will respond to that
demand with additional satellite launches,™ he says.

Having booked an average of three hours of traffic a
day during the first nine months of operation, Key-
stone-KDD’s K2-Skylink trans-Pacific service is al-
ready in the black, says Keystone President Peter Mar-
shall. **[ think we have done pretty well.””

K2-Skylink makes use of a full-time K-band tran-
sponder on Intelsat’s satellite at 180 degrees east longi-
tude. Most of the service’s customers are Japanese
broadcasters importing news and entertainment and
sporting events from the U.S. and Europe, Marshall
says. Those customers include NHK. NTV. TV Tokyo
and the Tokyo Broadcasting Service, he says, adding
that Japan Satellite Broadcasting, a direct-broadcast
satellite operator, is also a regular user. using K2-
Skylink for its Super Bow! coverage.

K2-Skylink works closely with BrightStar Commu-
nications, the major satellite reseller over the Atiantic
Ocean, Marshall says. For Asian customers importing
programing from Europe, he says, BrightStar will han-
dle the first hop over the Atlantic and hand off to K2-
Skylink for the U.S.-to-Asia hop.

K2-Skylink expanded service to Hong Kong, Korea
and Taiwan last month, Marshall says, and hopes to
add Singapore, Malaysia and China before the year is
out. The key to expansion is obtaining government
permission, he says.

Also in the works are plans to acquire a second
transponder so that it can offer Asia-to-U.S. service,
Marshall says. Keystone would like to institute the
service this spring, in time to handle backhauls of two
major events in Tokyo—June's royal wedding in and
the international economic summit in July. —HA)

!
!
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SATELLITE POWER FOR
TODAY'S TELEVISION

BRIGHTSTAR ATLANTIC-K

From the people who set the standards for flexibility and reliability on international
television transmissions, we're pleased to announce the latest enhancement to
our Atlantic satellite network.

Four 24-hour channels on K-Sat covering Europe and the Americas to
give our customers every possible combination of up and downlinking, and enough
power for field to rooftop delivery in one simple hop.

Major teleports in London, Washington DC and Moscow interconnect
Atlantic-K with BrightStar’s other networks over Europe and the Middle East.
24-hour reservations, transportabie uplinks, muiti-channel digital audio, B-Mac
encryption and ad hoc network management are all part of the service.

And of course, all this comes with BrightStar’s traditional commitment
to quality control and customer care.

For your news, sports and corporate programnming — we look forward to
doing business with you.
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BRIGHTSTAR WASHINGTON +1-703-246 5598
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ing launches will be equally success-
ful, thus helping the company recoup
its massive investment within its first
operational years.

PanAmSat’s success with PASI has
made Intelsat more responsive—that
is, more competitive—to the market.
To keep pace with demand and com-
petition, it is planning additional
launches, with two new VIl-series sat-
ellites expected to be in orbit by late
1993 and early 1994. The two Ku- and
C-band hybrid birds will target the Pa-
cific and Atlantic regions.

Many satellite users saw Intelsat’s
June 1992 launch of trans-Atlantic In-
telsat-K as a pre-emptive strike against
its challengers.

As testament to Intelsat’s new com-
petitive push, Intelsat-K brings the
first international direct-to-home ser-
vice to North and South America. In-
telsat’s Europlus satellite network
brings lialian broadcaster RAI (al-
ready an Intelsat signatory), German
TV and the teletext network Teleplus
into North America.

Another major client for Intelsat is
BrightStar Communications, which
leases two transponders on Intelsat-K
and provides Ku-band services in

North, South and Central America and
the Caribbean.

BrightStar is a contract supplier for
UK news service ITN, ESPN, the
Christian Science Monitor, the Nippon
Television Network, CNBC and other
American and European networks.
The service also provides international
feeds for NBC and ABC.

Columbia Communications is push-
ing hard to attract new customers to its
24 C-band transponders (12 over the
Pacific and 12 over the Atlantic).

With PanAmSat over a year away
from its launch of PAS2, Columbia
hopes to be the first to offer a less-
expensive Pacific alternative to Intel-
sat. According to Gnowles, lease costs
range from $115,000 to $120,000 per
month. **We have a cost advantage
and a coverage advantage,’’ he said.

Columbia is already a Pacific play-
er: its prize contract is 2 $100 million
project for MCI and the U.S. Depart-
ment of Defense to provide a voice
and data network linking American
military bases in Japan, Korea, Okina-
wa, Hawaii and the continental U.S.

After delays in securing the neces-
sary financing, Orion Satellite Corp.
is also aiming to get a piece of the

With over two dozen C- and Ku-band satellite earth
stations, Washington International Teleport can
send your feed to virtually any point in the world.
Around the clock. No waiting. Your Atlantic Ocean
gateway teleport stands ready to provide you with:

A single call is all it takes.

Program Booking Center: 800-243-1995 (24 hours) or
fax 703-642-8672

WASHINGTON INTERNATIONAL TELEPORT
Toll free: 800-828-4226
Call direct: 703-914-0014
Fax: 703-658-4919

Sales and Corporate Office
5600 General Washington Drive
Suite B-210

Alexandria, Virginia 22312 USA

* International service
(including an 18 meter
steerable standard
“A” station) - service on
Intelsat, PanAmSat & TDRSS

» Domestic service - full arc
» Standards conversion

» Dedicated links toffrom
Washington, D.C.

* Complete video
origination services

* Digital transmission services

market. With partner British Aero-
space, which has invested $30 mil-
lion, Orion should be abie to launch in
August 1994,

According to Vice President of
Marketing Steven Salamoff, Orion has
raised $90 million in equity and $425
million in debt financing from its part-
ners that will enable it to move ahead
with F1, the first of two Ku-band At-
lantic Ocean satellites with 34 tran-
sponders.

Orion intends to target private inter-
national VSAT networks and video
applications using low-cost small-di-
ameter earth stations. But like its com-
petitors, Orion will need major broad-
cast patrons to make its way to the
break-even point.

The international carriers must com-
pete not only among themselves, but
with regional and national operators as
well. Even Inteisat has been unable to
break the dominance of the SES-
owned Astra satellite system or its
public-consortium rival Eutelsat in Eu-
rope.

As the regional hot bird in Western
Europe, Astra’s first two satellites es-
tablished the predominant programing
neighborhood; both of its orbiting sat-
ellites are leased to capacity as broad-
cast customers await further launches
later this year and next. Astra’s heavy-
weight users include Rupert Mur-
doch’s UK pay network BSkyB as
well as CNN International and MTV
Europe.

The lucrative DBS pay-TV services
have settled for now on one of Astra’s
birds and on an assortment of national
satellites. While news and sports feeds
are being shuttled around the globe,
demand for long-term Europe-to-
North America DBS channels may be
limited at best.

Asia seems to offer some of the
most fertile ground for development,
with burgeoning populations and dou-
ble-digit economic growth. But like
Europe, the neighborhoods were
staked out initially by dominant re-
gional operators AsiaSat and Indone-
sia’s PalapaSat. Both gained early
leads by staking out video footprints
over East and Southeast Asia.

As the Pacific Rim’s economy
grows, so will its telecommunications
needs—perhaps enough to support sev-
eral of the international and regional
satellites carriers. That’s the hope, any-
way. ‘‘Asia is the biggest growth
area,”” says PanAmSat’s Elizabeth
Dickens. *“The pie is getting bigger.”'m
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Telstar 4.
Emphasizing the
custom 1n customer.

Abhoard our new satellite,
reliable AT&T Bell Laboratories
technology will provide new
enhancements, all specialized
to customer needs.

With Telstar 4, you will:

m Reach all 50 states plus
Puerto Rico, with customized
solutions including variable
power and bandwidth
capabilities.

m Broadcast more channels
with Ku-band transponders
that can be repeatedly
reconfigured for network
distribution or distance
learning.

m Enjoy increased reliability
and an expanded network via
cross-strapping, for a hybrid
mode to feed C- and Ku-bands.

m Effectively combat double
illumination (and possibly
locate intruders) thanks to
new AIDAL Anti-Intrusion
Defeator And Locator, patented
by AT&T Bell Laboratories.
m Have 24-hour, toll-free
access to the new SKYNET
Service Center and SKYNET
Transponder Management
System.

ATsT

The right choice.

m Maintain Ku-band downlink
signal quality even during
uplink rain-fade of up to 15 dB.

AT&T and AT&T Beli
Laboratories. We invented
satellite communications.
And now we're leading the
way into the 21st Century with
flexible premier services,
increased reliability and
advanced technology.

For Broadcast, Cable, Distance
Learning and Direct-to-Home
customers, Telstar 4 puts the
“custom” back in “customer.”

Be on board. Call AT&T
SKYNET® Transponder
Services at 1 800 242-2422,
and watch us respond.
Seven days a week;

24 hours a day.



PROGRAMING DBS: STILL A LONG WAY T0 GO

DirecTV, USSB have finalized few deals, but more announcements expected by launch

By Rich Brown and
Steve McClellan

fter more than a year of aggres-

sively pursuing studios. sports

interests and other programers,
direct-broadcast satellite services Dir-
ecTV (Hughes Communications} and
United States Satellite Broadcasting
(Hubbard) still have a long way to go
to tlesh out the program menus they
hope to have ready when they launch
separate services in 1994,

So far, DirecTV confirms the sign-
ing of just two programers—Para-
mount for pay-per-view movies and
the Disney Channel—but claims it has
signed a handful ot other cable ser-
vices that it will announce at a future
date.

Company ofticials said they remain
confident. however. that DirectTV
will fill the 80 channels on its first
DBS bird by launch next year. With
the exception of one part-time offer-
ing. USSB said it was not prepared to
discuss any specitic DBS program
plans at this time.

According to many potential pro-
gram suppliers contacted by BROAD-
CASTING last week, the slow pace of
deals 1s probably due 1o the steep
learning curve on which most pro-

graming executives find themselves.
*“It's interesting, but there’s still a lot
we don’t know,”” said one rights-
holder last week. **The key for us is to
try to come to some understanding
about what the upside is so that we
know what to reasonably expect at the
negotiating table.”’

A number of top cable programers
say they have met with DBS suppliers
in recent months but that none of those
discussions have led to any announce-
able deals. A spokesman for Turner
Broadcasting System said the cable
programer has had three meetings with
DirecTV and is expected to make a

final decision within the next two
wEeeKs.
The Hearst Corporation, which

holds interest in cable networks in-
cluding Arts & Entertainment, Life-
time and ESPN. has also been talking
with DBS suppliers. but no deal has
been signed, said Hearst Vice Presi-
dent Ray Joslin.

Joslin said DBS is a *‘great poten-
tial location’” for Lifetime Medical
Television, the specialty TV network
for medical professionals that current-
ly takes up part of the Lifetime sched-
ule on weekends. Hearst has been try-
ing to find a home for the medical
network for some time. since the com-
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pany would rather use its typical fe-
male-skewing Lifetime lineup to coun-
terprogram weekend sports fare. Joslin
said there may also be some additional
services spun out of Lifetime and
A&E.

‘I think that DBS has a great future
in specialized services, but there are
only going t0 be as many networks as

people are willing to pay for.”" said
Joslin.
Joslin said DBS will create a

“*huge™ pressure on existing institu-
tiens, including cable television. But
he added that savvy players at cable
companies will be able to weather the
storm of newfound competition.

““We may have seen our all-time-
high rating.”” Joslin said of the na-
tion’s cable networks. **We may have
10 learn how to make money with a
0.8 rating. rather than a 1.0. We. as a
cuable programing industry, are more
capable ot doing that, in a sense, be-
cause we started nimble. ™

Hubbard’s USSB has so far signed
on just one parl-lime programer.
FACTA. The St. Louis-based Chris-
tian programer will provide a two-and-
a-half-hour daily block that will be
offered free as a public service. USSB
will feature a couple of free channels,
and at least one of those will look like
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a traditional over-the-air TV station,
according to a spokesman.

Many DBS programing announce-
ments are not likely to be made until
the satellite is launched in December,
according to one industry insider. But
some general plans are already taking
form.

USSB will offer a national news
service that could be either a new
start-up service or possibly All News
Channel, according to Stanley E.
Hubbard 111. All News Channel is a
50-50 venture between Viacom and
the Conus news cooperative, which,
in turn, is 50% owned by Hubbard
Broadcasting. All News Channel con-
sists primarily of Conus news footage
and is currently seen in about 30% of
the U.S., primarily via full-power TV
stations, Competing national news ser-
vice CNN is not a member of the
Conus news cooperative.

Hubbard said USSB could feature a
mix of existing cable networks and
new networks. Offerings will include
a sports service and movie services, as
well as what Hubbard said he expects
will be *dozens’ of digital audio ser-
vices and data services. USSB will
likely feature a lot of niche magazine-
like programing. and the DBS provid-
er is working to line up local stations
to help in the production of those
shows, according to one company in-
sider.

The total number of channels to be
oftered by USSB is expected to be
somewhere between 20 and 40. The
DBS supplier has five transponders
that can each handle four channels of
NTSC signals or eight channels of
movie product.

At DirecTV, the basic plan is to
offer four categories of programing—
pay-per-view movies, cable program
services, sports and narrowcast special
interest shows. A company spokesman
said DirecTV would probably an-
nounce additional agreements with
major studios in the next 60 days.

Sports deals slow in coming

On the sports side. neither service has
signed a major professional or colle-
giate league or conference to partici-
pate, although a number of sports or-
ganizations say they continue to
explore the potential of DBS. Contact-
ed last week, a number of sports exec-
utives said they were still learning
about the medium and are trying to get
4 better handle on the potential upside

bution deals.

And it does not appear that any ma-
jor DBS sports deals are imminent.
Major League Baseball officials have
stated publicly that they want to deal
with renewal of the primary broadcast
network and basic cable packages be-
fore addressing DBS, which is clearly
seen as ancillary for all the major pro-
fessional and collegiate leagues.

As for the NFL. Val Pinchbeck, the
league’s director of broadcasting. sev-
eral months ago downplayed the pros-
pects of a DBS football package.
“‘There are absolutely no conversa-
tions going on with Hughes concern-
ing a possible package of games,” he
said at the time. “‘For now we are
totally focused on our existing carriers
and the next two years left on their
contracts. We are anxious to help
them in any way we can.”” Pinchbeck
could not be reached last week, but the
league and the networks are still trying
to address the next two seasons.

Sources outside the NFL suggest
the league probably feels greater polit-
ical pressure to move more cautiously,
if at all, into DBS because it is a form
of pay TV. **The issue of the NFL
migrating from free TV continues to
be a political hot potato in light of the
league’s antitrust exemption,”” said
one high-level sports executive. *'If
they do a DBS deal, the odds are
pretty good you'd hear some congress-
men calling for hearings.™”

At the National Hockey League, of-
ficials continue to explore the poten-
tial of DBS but still have more ques-
tions than answers about the medium.
The league is talking with both Dir-
ecTV and USSB. “*We don’t see it as
a primary carrier, but we think it has
some real potential for providing a
menu of games.”” especially for avid
or displaced fans. said Ellis Prince.
executive director. broadcast services,
NHL.

The National Basketball Associa-
tion has also talked with both services
and continues to explore and learn
about DBS. But no deal appears immi-
nent.

The DBS services have also pitched
some of the major college confer-
ences. "'It’s a fascinating concept.”’
said Jim Muldoon, director of infor-
mation at the Pac 10 conference.
based in Walnut Creek, Calif. “*But
we don’t know much about it.”” Mul-
doon said a meeting with all the Pac
10 directors and DirecTV is being

before making any DBS rights distri- | scheduled for sometime in the spring.

According to Muldoon, the confer-
ence looks to balance exposure with
financial return in any rights deal.
**One of the things that we learned
with the proliferation of games on ca-
ble was that the more it becomes avail-
able it tends not to be worth as much,
so it’s a little tricky.™

The Big 10°s Mark Rudner also said
the conference was just beginning to
learn about the medium. “*We want to
learn all we can about the technology ™
before making any commitments. he
said. Rudner also suggested that it was
unlikely that the conference would do
a DBS deal until it’s time to renegoti-
ate the existing rights deals. Current-
ly, in basketball, the Big 10 has deals
with CBS and Raycom that extend to
1995, and another agreement with
ESPN that extends to 1997, On the
football side, a deal with ABC (that
includes the Pac 10) extends to the
year 2000. while a deal with ESPN
goes through 1997.

Rudner said he could not rule out a
DBS deal before the end of the current
pacts. but at this point. he said. ‘*we
aren’t even in a position to discuss
those kinds of issues.”’ u

|
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CONNECTICUT OPERATOR DROPS LOCAL STATIONS

As FCC and courts prepare to act on must carrylretransmission consent, Cablevision
tells four affiliates and independent they’ll be axed April 1; INTV vows a fight

By Rich Brown
he somewhat tenuous relation-
ship between cable operators and
local broadcasters grew even
more tenuous last week as multisys-
tem operator Cablevision Systems
Corp. told five Connecticut TV sta-
tions they would be dropped from the
company’s systems in the state in fa-
vor of cable programing as of April 1.
The stunning news came as cable
operators and local stations prepare to
negotiate with each other in accor-
dance with the must-carry and retrans-
mission consent provisions of the Ca-
ble Act of 1992. Sill subject to
judicial review and FCC interpreta-
tion, those provisions would nsure ca-
ble carriage and provide for compen-
sation for some local stations.
Cablevision’s action last week served
as a rallying call for some TV stations
determined to see the two provisions
passed.
*“Whalt they are doing is against ev-

“We intend to see all of
the FCC commissioners
...and show why it is
important we have strong
must-carry rules.’”’

Jim Hedlund, INTV

erything that Congress wanted to do
when they wrote that bill,” said Jim
Hedlund of INTV, an industry trade
association representing independent
stations. '*We intend to see all of the
FCC commissioners over the next
week and a half and show why it is
important we have strong must-carry
rules.””

The five Connecticut stations—
ABC affiliate WTNH-TV New Haven,
CBS affiliate WwFSB(TV) Hartford,
NBC affiliate wvIT(TV) Hartford, Fox
affiliate WTiC-Tv Hartford and inde-

CABLE RANKS LOW IN CONSUMER SURVEY

mericans say they receive their money's worth when they rent video-

tapes but not when they subscribe to cable TV and pay-per-view TV,
according to a study just released by the Conference Board.

Cable television service has deteriorated in consumers’ eyes since the

1990 study by the board, a not-for-profit, non-advocacy organization
supported by 2,000 companies and other organizations. In the just-re-
leased study, cable TV had a composite rating of about 30 and pay per
view about 20. The composite rating equals the percentage of *‘good™”
replies plus one half the percentage of ‘‘average’’ replies; a 100 rating
would mean that 100% of the replies were good.

Videotape rentals, on the other hand, had a composite rating of close to
70. Telephone service, at 60, also ranked high, considerably better than
the category did in the 1990 study.

The survey, covering 6,500 households, asked consumers to give good,
fair or poor ratings to 50 widely used goods and services. Pay per view
ranked last. —RB

pendent WTXX(Tv) Waterbury—were
scrambling last week in search of a
possible recourse. Lawyers for the sta-
tions were investigating the matter, as
were INTV, the National Association
of Broadcasters, the Connecticut
Broadcasters Association and local
government officials (see below).
Nevertheless, Cablevision appeared to
be set in its plan.

As planned, the Cablevision sys-
tems will continue to carry program-
ing from the major networks through
New York channels WABC-TV, WCBS-
TV, WNBC-TV and WNYW-TV. Those
New York channels serve an ADI that
stretches into the Connecticut area.
Three of the towns served by Cablevi-
sion in Connecticut—Milford, Orange
and Woodbridge-—are in the Hartford-
New Haven ADL

Cablevision’s plan also calls for the
axed stations to remain on the systems
in some form. A new channel on the
cable systems, dubbed the Connecticut
Channel, would cherrypick selected
news, sports and public affairs pro-
graming from the dropped stations;
one of the five stations, WTNH-TV,
would continue to be carried in its
entirety on one of the two systems.

According to Cablevision officials,
the decision to remove the Connecti-
cut stations from the systems was
based on response to a survey in which
subscribers were asked which chan-
nels they would be willing to give up
if new cable services were to Yecome
available. The systems serve about
182,000 subscribers in southwestern
Connecticut.

*“Channel capacity limitations in
both systems have made the launch of
any new product very difficult, if not
impossible, for some time,”’ wrote
Irene Tripodi, general manager, Ca-
blevision of Connecticut and Southern

38 Cable
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Connecticut, in a letter to one of the
dropped stations. ‘*We have, there-
fore, re-evaluated all the programing
we carry, in an effort to reduce dupli-
cation and open up channels for new,
unduplicative product.”™

Newly offered services will include
the Cartoon Network, Sci-Fi Channel
and E! Entertainment Television. The
Learning Channel expands from part-
time to full-time, and the International
Channel will be added as a part-time
service on the systems. The cable net-
works will provide the systems with
additional revenues in the form of per-
subscriber carriage fees.

Connecticut Governor Lowell P.
Weicker Jr. on Wednesday dashed off
a letter to Clifton A. Leonhardt, De-
partment of Public Utility Control for
the state, urging that action be taken
on the matter. Weicker told Leonhardt
that all appropriate steps should be
taken, including legal action before
the commission, to ‘‘preserve the
availability of Connecticut broadcast
stations to Connecticut cable system
subscribers.

**This step by Cablevision would be
directly contrary to the public inter-
est,”” wrote Weicker. “‘Connecticut is
one state. Our citizens share common
interests in Connecticut news, sports
and other cultural activities. Connecti-
cut’s broadcast television stations are
vital to preserving the state as a
knowledgeable community."’ ]

MINORITY-ORIENTED PAY
SERVICE PLANNED

Dallas, Tex.-based Minority
Broadcasting Corperation on March 1
plans to launch the first 24-hour
pay-TV service aimed at African-
Americans and other minorities.
MBC signed a five-year deal with
Teleport Denver Ltd. for uplinking
services for the channel, which will
be available free to cable operators
for the first 30 days of operation. The
network hopes to sign up 15% of

the potential 21 million households in
its satellite delivery area with a
suggested retail price of $2 per
month, according to MBC

Chairman Alvin James.

MASTERS TO CABLEACE

The National Academy of Cable
Programming has named E!
Entertainment President and Chief
Executive Officer Lee Masters as
chairman of the National

Cable ACE Competition Committee.

Z MUSIC BACK
ON TRACK

The previously delayed launch of
24-hour Christian music video cable
network Z Music has been
rescheduled for March 1. The Lake
Helen, Fla.-based service says it
has secured satellite transponder

24 on Satcom C4 and will be
available free of charge to

systems.

KBLCOM BUYS
INTO INSIGHT

Multisystem operator KBLCOM
has paid $5.8 million for an equity
position in InSight Telecast, the
Fremont, Calif.-based privately held
company that provides cable
subscribers with personalized on-
screen program guides. The
purchase gives KBLCOM a seat on
the InSight board, which already
includes Viacom International,
Spelling Entertainment and
Tribune Company.

CABLEVISION SIGNS FLIX!

howtime Networks® add-on

pay cable channel Flix! last
week signed a deal with Cablevi-
sion Systems Corp. that will
make the service available in 1.4
million of the multisystem opera-
tor’s homes by April. The low-
cost Flix! service will be pack-
aged primarily with Rainbow
Programming pay-TV services
on Cablevision’s systems. Jack
Heim, executive vice president of
sales and marketing, Showtime
Networks Inc., said the company
1s projecting 200,000-300,000
Flix! subscribers on those sys-
tems by the end of the year.
Heim said Flix!, launched in Au-
gust 1992, is expected to have
more than 500,000 subscribers
nationally by the end of
1993, —-R8

This notice appears as a matter of record only.
December, 1992

TIME WARNER CABLE

has acquired certain assets of

NORTH CENTRAL MISSISSIPPI
CABLEVISION

Serving approximately 2,350 basic subscribers
in Senatobia, Coldwater, Sardis and Conto, Mississippi

The undersigned initinted this transaction,
served as financial advisor to North Central Mississippi Cablevision
and assisted in the negotiations,

WALLER CAPITAL CORPORATION
John T. Woodruff

Senior Vice President
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WALLER CAPITAL

CORPORATION

30 Rockefeller Plaza
Suite 4350
New York, NY 10112
1212)632-3600
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WESTWOOD REPORTS $24 MILLION LOSS IN 1992

Other radio earnings mixed; Infinity, Clear Channel, Heritage show strong growth

By Peter Viles

estwood One. citing a “‘hor-
rible advertising revenue cli-
mate’’ in 1992, last week re-

ported that it lost $24.1 million in the
year that ended Nov. 30, 1992. Other
radio companies reporting annual
earnings posted mixed results, with
Infintty. Clear Channel and Heritage
Media Corp. all showing substantial
growth in 1992

Westwood's report illustrated the
slump that struck radio networks last
year. Revenues for the fourth quarter
dropped from $41 million in 1991 to
$35.2 million in 1992, resulting in a
fourth-quarter loss of $4.3 million, up
from a loss of $1.3 million in 1991,

For the entire year, Westwood re-
ported revenue of $137 million, down

Lowry Mays, president and CEQ of Clear
Channel: “the most successful year” in
company's 20-year history

JONES SATELLITE TO ENTER BARTER BUSINESS

Jones Satellite Networks, which distributes five 24-hour formats to
nearly 500 stations, plans to begin selling national advertisements by
year’s end, effectively entering the network advertising market.

Jones currently sells its formats for cash for roughly $600 to $750 per

month. leaving all commercial time to local stations. The company's
decision to begin selting advertisements stems from its confidence that the
network market will recover from its 1992 slump and that Jones can get
clearances in large markets.

“*As the economy rebounds in the next 12 1o 18 months, we see
advertising revenues increasing, and we want to be ready for that,”" said
Roy Simpson. Jones Sateilite Networks' vice president and general man-
ager.

Jones is also launching two new formats, a country music format called
**CD Country,”" which will debut in March and include two minutes of
advertising per hour, and a 24-hour sports/talk formai. Simpson said. He
said Jones hopes to begin selling commercial time on all formats by late
falt.

Simpson said the CD Country format, which targets listeners 18-44,
will mark Jones's first major push for clearances in large markets, putting
it in competition against ABC Radio’s Satellite Music Network. Unistar
Radio Networks, and Superadio Networks.

Jones’s existing formats include oldies, easy listening, two adult con-
temporaries and traditional country. —PV

| 5%

from 1991's $144.4 million.
Westwood had a 1992 loss of $24.1
million, as compared with a net loss of
$16.8 million in 1991.

Westwood Chairman-CEO  Norm
Pattiz said the company’s negative
cash flow improved from $11.2 mil-
lion in 1991 to $2.! million in 1992,
and also that the company has reduced
its debt by selling two of its three
radio stations.

“In spite of a horrible advertising
revenue climate. we improved nega-
tive cash flow by approximately $9.1
million,”” he said. He added: **Signifi-
cant expense reductions instituted in
fiscal 1992 should have an even larger
impact in fiscal 1993.”

Infinity Broadcasting reported net
carnings of $2.45 million on revenues
of $44.9 million in the fourth quarter.
up from $138.000 on $32.6 million in
the fourth quarter of 1991. Much of
that increase was attributed to its pur-
chase of WFAN(AM) New York.

Infinity reported that its broadcast
cash flow for the fourth quarter of
1992 was $20.3 million. up from
$17.4 million in 1991. Even if the
WFAN purchase had taken place in
1991 instead of 1992, Infinity said. its
revenues would have been up roughly
20% in the fourth quarter over 1991
levels, and broadcast cash flow have
been up by 9%.

For the year. Infinity reported a net
loss of $21.8 million on revenues of
$150.2 million, compared with a loss
of $6 million in 1991 on revenues of
$118 million. The bulk of the 1992
loss. some $18.8 million. resulted
from costs incurred in the company’s
1992 common stock initial public of-
fering (36.5 million) and from extraor-
dinary charges totaling $12.3 million.

For the year, Infinity reported oper-
ating income of 3$35.4 million. up
from $27.5 million in 1991,

40 Radio
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Clear Channel, which operates
both television and radio stations and
does not release a separate breakdown
of its radio performance, had ‘‘the
most successful year in its 20-year his-
tory” in 1992, according to Lowry
Mays, president and chief executive
officer.

The company reported total revenue
of $94.5 million in 1992, up from
$74.1 million in 1991. Fourth-quarter
revenues rose from $22.1 million to
$31.9 million. The company reported
fourth-quarter income of $1.64 mil-
lion, up from $944.000 in 1991. For
the entire year, Clear Channel report-
ed income of $4.3 million, up from
$1.1 million in 1991.

Viacom, which posted $66 million
in earnings in 1992, said its radio rev-
enues increased 3% in 1992, from
$79.0 million to $81.8 million.
Fourth-quarter gains accounted for
much of that increase, rising from
$20.9 miltion in 1991 to $22.5 million
in 1992.

Viacom said radio operating cash
flow decreased from $29.1 million in
1991 to $27.7 million in 1992, and
earnings from radio operations dipped
from $19.6 million to $18.3 million.

Heritage Media Corp., which op-
erates six television stations and 12
radio stations, reported net income of
$6.4 million in the fourth quarter of
1992, up from a $700,000 loss in the
fourth quarter of 1991. Heritage said
cash flow at its radio stations in-
creased 62% in 1992, from $3.64 mil-
lion to $5.90 million. Total radio reve-
nues rose from $15.9 million in 1991
to $24.7 million in 1992, making up
roughly 10% of the company’s total
revenue.

While much of that growth resulted
from the addition of newly purchased
stations, Heritage said its other sta-
tions performed well, posting in-
creases of 28% in revenue and 23% in
operating cash flow from 1991 to
1992.

Gannett, which does not provide
detailed breakdowns of its broadcast-
ing groups, reported that radio reve-
nues grew 6% in the fourth quarter,
while television revenues increased
4%.

Capital Cities/ABC, meanwhile,
reported $137.9 million in fourth-
quarter earnings, but said radio reve-
nues were ‘‘down slightly from
1991, and said its television stations
and radio operations reported ‘‘small
earnings declines in 1992, a

Prism Radio Partners, L..P.

« newhy formed company wiich will aequire
and operate radio broadeasting stations in
altractive mid-sized markets

$36,000,000
Private equily placement

Managed by
William R. Phalen
Duff Ackerman Goodrich & Associates, Inc.

1P Morgan Securities lne. arranged the private
placement of these securities with institutional
and private investors

JPMorgan

All of these securities have been sold.
This announcement appears as a matter of record only:
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\ NYC HUSHES OUTDOOR

radic network that will combine a provide programing for FlightLink-
RADIO ADS magazine, licensed products and a On-The-Air, a live airborne audi(_)
radio network. Others working on | system. The arrangement makes it
The city of New York has silenced that project include humorist Stan possible for passengers on select
flights to listen to ABC Radio

a unique radio promotional Freburg, former CBS Radio
campaign. The campaign. l executive Richard Brescia and
promoting all-news station entertainment attorney Robert V.
WBBR(AM), consisted partly of ads Gaulin. The group reports that it is in
at city bus shelters, which were negotiations to buy a children’s
reinforced by small transistor magazine and to choose a flagship
radios placed at the shelters that AM station in Boston for the
broadcast the station. But the city network.

Department of Transportation quickly CBS GM SHUFFLE

pulled the plug on the campaign, .
ordering Gannett Qutdoor of New | A couple of significant changes in
York to remove the radios. Adding the CBS Radio management ranks
insult to injury, a DOT spokesman last week: Wayne Jefferson, vice
told the Daily News: **Who wants president and general manager at

to stand around in midtown and listen | WBBM(AM) Chicago, resigned after
to business radio? Isn’t there four years, citing his plans to pursue
enough noise already?”’ station owncgship ocpportunitics.
CBS tapped Steve Carver, general
KIDS RADIO UPDATE | manager of CBS’s WOGL-AM/FM
Radio AAHS, the 24-hour all- Philadelphia, to replace Jefferson.
children’s network, last week And in Philadetphia, CBS
announced the addition of two promoted Dennis Begley from
major Southern California affiliates: general sales manager to vice
KPLS(AM) Los Angeles and ! president and general manager of
KCTQ(AM) Oxnard/Ventura. The two | WOGLAM/FM.

stations will give the new network ABC RADIO HOOKS UP

coverage from San Diego to Santa 3
Barbara. Meanwhile, Cate Smith, WITH IN-FLIGHT
In-Flight Phone Corp. last week

a former executive at Children’s
Radio Network, is planning to announced a deal with ABC Radio
Networks under which ABC witl

programing ranging from news
and sports to music formats. Some
premium programing, such as live
sports and special events, will be
offered on a pay-per-listen basis.
In-Flight services are currently
available on select USAir and
American flights.

(BS HISPANIC SPORTS

The CBS Hispanic Radio Network
will soon debut its first regularly
scheduled, daily, full-year

program, a sports wrap-up show
hosted by Jaime Jarrin. Industry
observers have predicted that CBS
Hispanic will eventually launch

daily newscasts and other daily
programing, and the sports show is
seen as a step in that direction. The

{ three-minute program, Deportes

| CBS, will air Monday through Friday
' and will focus on sports of interest |
to Latinos, including baseball, soccer |
and boxing. Jarrin, the Spanish

voice of the Los Angeles Dodgers for
the past 34 years, is known as the
dean of Spanish sportscasters. The
show debuts March [, with Toyota
as a Sponsor.

launch an ambitious new children’s

ISUPER RADIO’ HITS
KANSAS CITY

Atechnological breakthrough
called ‘‘dual synchronous

KATZ FINDS COUNTRY, NEWS/TALK STRONG

Katz Radio Group analysis of the fall Arbitron survey showed country
music continuing its remarkable surge, with news/talk also strong and
Spanish stations enjoying their best showing in seven years.

transmission’” has enabled a class
C Kansas City AM station to in-
crease its listening range dramati-

Among the bigger losers: contemporary hit radio continued to slide, as
did easy listening. The following chant shows average shares {fall Arbi-
tron, total week, 12-plus) by format over the past three fall surveys.

cally. The arrangement, which Format Fall '90 Fall *91 Fall '92
recently received FCC approval, CHRZ. 5. S M ey, 9.8 o e AR 7.8
allows a series of low-powered Utrban ..o ol . | RN B3 0 775 SR 7.9
AM stations in the same region AOR. oIS 1 AR 85 =Nl R IR 1o 7.6
that share the same frequency to CLASSIC ROCK «coveereerereneresmsssesemsesssssaenes LR 0] 4.9
broadcast the same programing, GOLAEN OGS o.eeemeeeeeeeneeeeerevrertesessens 5.6 e G2l nl o I 5.3
thus creating a mini-network. In ANCE NN Y, el 100 ... 0I5 0 7.9
the Kansas City area, KNHN(AM) COLIMEY orvenrenrreeeeesrasssesaesssssnssasssnsss 128505 139480, & i 16.6
Kansas City is linked with KSEK Easy LiSIEMNg......oc.owmeuermeeueomeeuecnsenseneene 60 ............ 49 (. i 4.5
(AM) Pittsburg, 120 miles to the Nevws SRR o |0 e oS 31 . 36 L s 3.5
south, with coverage between the NEWSTAK «.oonveieeireereeereereneerosaeseesesnssesnes 66 ........... (1 I 7.3
stations provided by a low- Tallc ey =1 I SN e 34 .. 4.1 T = N 3.5
powered, unmanned transmitter. G N oo e irctoroco oo AR Dol 68 ... 7.8 e 8.0
All three transmitters broadcast at FLllSErviCe, .. oax. a1 e ) QIRpNE" T - 9.7 Al 8.6
1340 khz. PV Source: Kaiz Radio Group
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CABLE-TELCO CROSSOWNERSHIP BAN: TIME TO REVIEW?

Markey says it’s ‘time to reassess whether the cable-telco crossownership restriction
continues to serve people well’; many predict this Congress will pass legislation

By Randy Sukow

echnology is changing at light-

ning speed in the telecommuni-

cations industries, and members
of Congress are afraid events will
overtake them. Some, such as House
Telecommunications  Subcommittee
Chairman Edward Markey (D-Mass.),
sense it is time to re-evaluate old posi-
tions.

Markey, an established supporter of
the current ban on telephone company
crossownership of cable systems in
their local telephone service areas
chiseled into law by the 1984 Cable
Act, reopened the issue for debate.

**A lot has changed since 1984. In
fact, a lot has changed since {99%,"
Markey said last Tuesday (Feb. 16) at
the United States Telephone Associa-
tion's (USTA) 1993 National Issues
Conference in Washington.

He cited a year’s worth of block-
buster technical developments and
joint venture announcements suggest-
ing convergence of the video, tele-
communications and computer indus-
trics, capped most recently by Time
Warner’s plans to build a hybrid fiber
optic/coaxial cable system with *“‘infi-
nite’” data capacity in Orlando, Fla.,
by 1994 and Southwestern Belt's $650
million deal to buy Hauser Communi-
cations’ cable systems in two Wash-
ington suburbs (BROADCASTING, Feb.
15).

*‘These rapid changes mean it is
time to reassess whether the cable-
telco crossownership restriction con-
tinues to serve people well,”” he said.
He promised to introduce legislation
‘‘soon,” but did not offer details of its
scope—the possibility of provisions
dealing with telecommunications in-
frastructure upgrade and issues related
to the modified final judgment (MFJ).

Teicomsubcom Chairman Ed Markey

Markey first raised the issue a few
days before the USTA conference in a
six-page letter to the FCC interim
chairman, James Quello. Markey
asked the FCC to respond by March |
to six questions on possible implemen-
tation of cable-telco crossownership as
well as a number of queries on steps to
be taken to promote competition to the
regional Bell operating companies and
other local exchange carries. Among
the questions:

® What regulatory structures could
be devised for telco purchases of out-
of-region cable systems (such as the
Southwestern Bell-Hauser deal)?

® What safeguards can be devel-
oped to block cross-subsidy of new
cable systems by voice service profits
should the ban be lifted?

® How will the video programing
marketplace be changed by telco en-
try?

On the last point, Markey seemed to
hold ciosely to his traditional position
that telco ownership of programing
should be banned or strictly limited
and that video over telco-owned cable
systems should be distributed on a

Gore Chief of Staff Roy Neel

common carrier basis.

**The tier-one companies—some of
the richest companies in the country—
will not have a strangle-hold over the
information and entertainment that
goes into the vast majority of Ameri-
can homes,"" he said.

Markey also stuck to his long-held
position that telcos should not be al-
lowed to simply buy out established
cable systems in their own service ar-
cas, a development he said would do
nothing to increase competition. But
that should not be a controversial
point.

Telecommunications Subcommittee
member Rick Boucher (D-Va.), a co-
sponsor of a cable-telco crossowner-
ship bill in the 102nd Congress who
plans to reintroduce it within weeks,
pointed out that such a prohibition has
always been included in his bili.

Fellow subcommittee member Mi-
chael Oxley (R-Ohio), who will again
co-spensor the cable-telco bill, was
encouraged by the overtures represent-
ed by the Markey letter to Queilo. **It
gets it on the table. That can’t be all
bad because I think the equities are
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clearly on the side of the telcos on this
issue. It does give us an opportunity
we might not have had before,”” Oxley
said.

A general feeling that progress had
been made on cable-telco was held by
many at the USTA conference. It will
pass ‘‘this [103rd] Congress, but not
this year,"’ predicted Gerald Waldron,
Telecommunications  Subcommittee
counsel on telephone-industry issues.

] think this is a very opportune
time for the [telephone] industry,”’
said Boucher legislative assistant Mer-
rill Spiegel. “*Every day you open up
the paper and there’s something new

out telco industry push for co-sponsors
to the bill. Last year’s cable-telco bill
had the support of approximately 150
co-sponsors and equivalent support in
the Senate.

Bigger may be better

The time is right for something much
bigger than a cable-telco bill, said
Telecommunications  Subcommittee
member Billy Tauzin (D-La.). He
called for ‘‘comprehensive’ legisla-
tion covering cable-telco, settlement
of the MFJ issues of RBOC entry into
the telephone equipment manufactur-
ing and long-distance businesses and

national broadband networks to bring
modern digital services to all. He said
he is already seeing the seeds of com-
promise in discussions between mem-
bers of Congress and the affected in-
dustries, and predicted the
comprehensive package would *‘defi-
nitely’’ be enacted during the current
Congress,

There is significant political pres-
sure on Energy and Commerce Com-
mittee Chairman John Dingell {D-
Mich.) to encourage addressing the
larger issues of telecommunications in
a comprehensive bill. As technology
threatens to render current telecom-

that’s come out.”’

She urged for an all-

ideas to promote the construction of | munications law and regulation obso-

This page reported Acting Chairman James Quello
saying he planned to shut down the agency’s Office of
International Communications. That’s not quite right,
What he said, after a second listen to the taped inter-
view, was that there was the **possibility the internation-
al staff will be pinched out...because it seems to dupli-
cate other people’s efforts.”” But that’s not quite right,
either, according to Quello aides. For the time being,
they say, the office will be left alone. Managing Director
Andrew Fishel had floated a memo a couple of weeks
ago asking senior FCC staff to comment on what should
be done with the office, but withdrew it from circulation
after some protested
they had enough to do
without worrying about
the fate of the office.

Walda Roseman, named
to head the office after
then FCC Chairman Alfred Sikes created it in
February 1990, formally announced her resig-
nation last week and the establishment of her
own international communications consulting
firm, CompassRose International Inc.

Quello’s personal staff swelled last week in

keeping with his lofty new position. Joining his staff as
legal assistants are Kathleen Abernathy and Maureen
O’Connell. Abernathy moves down the hall from outgo-
ing Commissioner Sherrie Marshall’s office, where she
handled principally common carrier issues. She’ll do the
same for Quello. O’Connell comes over from the Mass
Media Bureau.

The FCC has set March 29 for comments (April 12
for replies) on the migration of sports from broadcast to
cable TV. Concerned that major professional and colle-
giate sports may be following the dollars to pay TV,
Congress ordered the FCC inquiry as part of the 1992
Cable Act. The FCC is to produce an interim report by
July 1, 1993, and the final report a year later with
whatever ‘‘legislative or regulatory recommendations’” it
deems appropriate.

With FCC Commissioner Sherrie Marshall having
recused herself from cable and broadcasting matters to
look for a new job, it’s no surprise her senior adviser has

ashington

Edited By Harry A. Jessell

followed suit. Peter Ross has disqualified himself from
all cable issues and any issues involving four prominent
communications law firms: Covington & Burling;
Fleishman & Walsh; Mintz Levin Cohn Ferris Glovsky
& Popeo, and Wiley, Rein & Fielding.

Reaffirming a lower court decision, the U.S. Court of
Appeals in Chicago has ruled that lenders have no claim
to a security interest in a broadcaster’s license.

. The court was acting on the appeal of the New

}¥  Bank of New England, acting as an agent for

il several lenders of Tak Communications, in
~;'-'.;“i - bankruptcy for the past two years.

The decision comes

!"-".a"":'*—[ two weeks after Tak and

its lenders had reached an

agreement of reorganiza-

tion puts the management
of three radio stations and seven
TV stations under the control of
Michael Eskridge, who is leaving
his position as president of GE

- Capital Corp.’s Pegasus Broad-
casting.

Tak’s four TV stations in Wis-
consin also face license renewal challenges from Shock-
ley Communications, a Madison, Wis.-based operator of
tour radio stations.

Equal Employment Opportunities is next up at the
commission's implementation of the 1992 Cable
Act. The NCTA, in comments filed with the FCC last
week, argued that video dialtone systems and other mul-
tichannel services should be subject to the EEO rules
mandated by the 1992 Cable Act.

NCTA also suggested the FCC negotiate with the
Department of Labor to reduce or eliminate duplicative
EEO requirements for cable systems located on military
installations.

The Cable Act requires the FCC to modify the EEO
rules by expanding the job categories covered from nine
to 15 and requiring EEO reports to identify the race, sex
and job title within each category. Fines per violation are
increased from $200 to $500. The FCC must also hold
mid-license reviews of EEO compliance of broadcast
television stations.
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lete, there has been a challenge from
the House Judiciary Committee.
chaired by Jack Brooks (D-Tex.), to
take even more control away from
Dingell's committee.

Late last year Brooks rapidly intro-
duced and passed a bill in the Judicia-
ry Committee that would have put se-
vere restrictions on RBOC entry into
information services, manufacturing
and long distance. Many Energy and
Commerce members were dismayed
when their committee was not given
joint jurisdiction on the Brooks bill
with Judiciary. Once Brooks reintro-
duces the bill this year, as expected. it
is likely to see the same rapid trip
through Judiciary alone.

Instead of rapid movement for a
comprehensive telco bill, the rivalry
with the Judiciary Committee—and
the larger inter-industry battles that ri-
valry  symbolizes—suggests more
gridlock. If the talk of infrastructure
upgrade and potential job creation is
boiled off, the established conflicts re-
main and passage of any telecom-
munications bill in the near future *is

a heavy legislative load."” Leach said.

Toni Cook, senior counsel. Senate
Communications Subcommittee, add-
ed that the process will not be made
any easier now that the Democrats
control Washington. **Most communi-
cations issues are not partisan. Having
a Democrat in the White House does
not mean that we're going 10 get a
whole lot done right away,”” she said.
*“There are very sincere and heartfelt
differences among the members that
have nothing to do with party lines."’

Cook also warned that passing com-
prehensive legislation would be a
long, slow and difficult process. simi-
lar to the four-year fight needed to
pass the 1992 Cable Act.

Senate Communications Subcom-
mittee member John Breaux (D-La.) is
leading a faction who believe that pro-
cess could be shortened by a presiden-
tial commission of government and in-
dustry  figures to  work  out
compromises and devise a complete
set of policies for eventual submission
to the Congress. Breaux proposed in a
letter to President Clinton late last year

that such a commission be formed
with Vice President Albert Gore as
chairman.

“‘Both the President and the Vice
President have been receptive to that
general idea.” said Gore's chief of
staff, Roy Neel. But initially the
White House plans to stage a broader
high-technology initiative led by Clin-
ton's science adviser, Jack Gibbons.
Neel said Gibbons will deal with tele-
communications infrastructure and
other high-tech matters on a day-to-
day basis with Gore and Commerce
Secretary Ron Brown staying ‘‘inti-
mately involved.”

The Gibbons initiative will *‘reach
out to a variety of public and private
groups to begin a process that approxi-
mates, at least in the interim, what
Senator Breaux and others have sug-
gested,”” Neel said. But Neel would
not rule out the possibility of eventual
White House acceptance of the com-
mission plan.

Breaux also made an appearance at
the USTA conference to renew the
pitch for the commission. L]

CRT SLAMMED, BOTH FROM WITHOUT AND WITHIIi

Copyright subcommittee chairs and at least one CRT commissioner call for abolishment

By Randy Sukow

he chairmen of both the House

and Senate Copyright Subcom-

mittees said last week that the
Copyright Royalty Tribunal (CRT) is
unnecessary. In the spirit of President
Clinton’s initiatives to cut government
programs, they introduced legislation
to do away with it.

Only one of the three CRT commis-
sioners, Chairwoman Cindy S. Daub,
aggressively attacked the Copyright
Reform Act of 1993 (S. 373/H.R.
897). claiming it would not produce
the cost savings and efficient copy-
right settlements claimed by its spon-
sors—Senate Subcommittee Chairman
Dennis DeConcini (D-Ariz.) and
House Subcommittee Chairman Wil-
liam Hughes (D-N.J.).

One of the three CRT commission-
ers. Bruce D. Goodman, actually en-
dorsed the bill: **The tribunal has be-
come a bureaucratic Energizer bunny
which has outlived its usefulness. ..but
keeps on going and going.’’ (See full
text below.)

Edward J. Damich, the third com-

missioner, did not agree with abolition |

of the tribunal, but suggested major
reform. ““A reconstituted tribunal,
whose commissioners would be re-
quired by statute to have appropriate
expertise, might prove to be a less
draconian but equally satisfying alter-
native,”’ he said (possibly a swipe at
Daub, wife of former Representative
Hal Daub [R-Neb.]. who accepted her
CRT post in 1990 without previous
copyright experience).

The CRT was created by Congress
in the 1976 Copyright Act to arbitrate
complicated copyright disputes, most
notably compensation to video copy-
right holders for retransmission of
broadcast programing over cable. It
has performed this task well,” said
Senate Copyright Subcommittee rank-
ing minority member and S. 373 co-
sponsor Orrin Hatch (R-Utah). **How-
ever, questions have arisen as to
whether the maintenance of a full-
fledged permanent agency is necessary
to the performance of this task.™

Rhetoric was hotter on the House
side, where Hughes called the CRT
‘‘an agency whose members have very

little to do; perhaps as a result, the
three CRT commissioners seem to
spend most of their time feuding.™
Hughes also criticized the CRT com-
missioners’ $111,800 annual salaries.
*“They can well afford to feud.”" he
said.

The DeConcini-Hughes bill would
reassign CRT’s duties to the Register
of Copyrights and to **ad hoc arbitra-
tion panels.”” The advantage. the
sponsors say, will be the cost savings
associated with elimination of a gov-
ernment agency, and copyright claim-
ants—who under the act would have
to bear all cost of arbitration—will
have incentive to reduce the complex-
ity of arbitration cases. Copyright
rates settled without government inter-
vention will be closer to a true market-
place figure, they argued.

Daub challenged the notion that the
act would benefit taxpayers. Only
14% of CRT's approximately $1 mil-
lion operating budget is paid by the
federal government, she said. Well
over a million is paid through fees by
the claimants.

She also claimed that the CRT has

|
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operated well during its 16-year exis-
tance and there is no guarantee that ad
hoc groups will settle copyright dis-
putes any more efficiently. A vast ma-
jority of claimants already settle with-

CRT’s annual determinations act as a
benchmark for arbitration. she said.
Daub also took issue with Hughes’s
claims of CRT feuding. “*We have
honest disagreement. That is true in

offices.

I would assume that Congressman
Hughes’s own office [staff] has some
honest differences.”” Daub said.
“*That seems to be more hearsay than

out

litigation. largely because the

| the private sector or in government |

actual.”’

" CRT MEMBERS PUSH TO REDUCE SIZE OF GOVERNMENT

Following are the letters written by Copyright Royalty Tribunal Commissioners Edward Damich
and Bruce Goodman to House Copyright Subcommittee Chairman Willium Hughes (D-N.J.)
supporting elimination or drastic reform of the wribunal.

A s & commissioner on the Copyright Royalty Tribu-
nal. | am keenly interested in your proposed legisla-
tion to modify the Copyright Act. Although I am con-
cerned that ad hoc arbitration
panels would not provide the
necessary stabtlity to perform
properly the tribunal's func-
tions, | strongly agree with the
proposal to sunset the tribunal.
In reaching this conclusion, |
rely not only on my experi-
ence as a commissioner, but
also on my background as an attorney and executive in
the communications industry.

Created in 1976 to encourage programing diversity
and access to programing at a time when the cable
industry was in its infancy, the tribunal has become a
bureaucratic Energizer bunny which has outlived its
usefulness...but keeps on going and going. In fact, the
wribunal has achieved the remarkable feat of displeasing
both program owners who believe the rates allocated by
the tribunal are oo low and many cable operators who
believe the rates are too high. And the benefit to
taxpayers is elusive, at best, and illusory, at worst.

Even if the cable compulsory license for local pro-
graming, the Audio Home Recording Act and other
legistative underpinnings of the tribunal’s charter are to
be preserved. the tribunal, as a stand-alone agency
awkwardly interposed between the Copyright Office
and the FCC. should be sunset in the near future. Its
functions can be reallocated (e.g., to private licensing
groups, 10 other federal agencies such as the FCC, the
Library of Congress). In an economic environment
which mandates that every government agency must
overcome a presumption of unnecessary expense and
counterproductivity. the tribunal has too ofien been
noted more for providing employment to unqualified
political appoiniees than for its help to taxpayers and
the industry it should serve.

Certainly, I recognize that calling for the abolition of
my own agency is akin to an infantryman’s calling
down artillery fire on his own position. But | hope this
letter will be a call to arms to other presidential appoin-
tees who recognize that entrenched bureaucracy must
give way lo enlightened sacrifice if America is to
achieve its economic potential.

Very truly yours.
Bruce D. Goodman

agree wholeheartedly with your concern and that of

President Clinton to eliminate wasteful bureaucracy
in the federal government. This theme played a major
role in the Bush and Reagan
administrations, and it is
heartening to see you carrying
it forward with renewed vigor
and determination with the in-
troduction of the Copyright
Reform Act of 1993. At this
time every federal agency
should be engaging in critical
reassessment of its purposes and record. As a commis-
sioner of the Copyright Royalty Tribunal, it is appro-
priate that I do so. too, whether or not 1 conclude. as
your bill does, that the tribunal should be aboelished in
favor of arbitration overseen by the Copyright Office.

It must be admitted that the tribunal is not as busy as
a list of its responsibilities would suggest. Rate-setting
takes place at staggered intervals, and royalty distribu-
tion on a regular basis effectively occurs only for the
cable and satellite compulsory licenses. The satellite
compulsory license will sunset in 1994, and the cable
compulsory license lacks most of its rationale after
cable reregulation and the growth of the cable industry.
It remains (0 be seen whether royalties from the distri-
bution of digital audio recording technology (DART)
will significantly affect the tribunal’s workload. In
addition, distribution proceedings are dependent upon
settlement agreements. Consequently. the tribunal is
like a fire station—periods of frantic activity followed
by periods of quiescence.

The episodic nature of the tribunal’s work seems to
argue for ad hoc arbitration panels. Indeed. such panels
are built into the satellite compulsory license and the
DART royalty. Arbitration panels, however. do not
provide continuity nor are they appropriate for resolv-
ing legal questions such as whether Congress intended
networks to share in the satellite superstation fund.

Unfortunately, the tribunal’s history prevents it from
making a strong case in this regard. Commissioners
who have expertise in copyright or communications
law have been scarce. Nevertheless, a reconstituted
tribunal, whose commissioners would be required by
statute 10 have appropriate expertise. might prove to be
a less draconian but equally satisfying alternative.

Sincerely,
Edward J. Damich
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SCI-TV GETS A MAKEOVER

Group owner'’s proposed pre-packaged bankruptcy plan would move Revlon chief
Ronald Perelman in, George Gillett out, and leaves CBS wondering

By Geoffrey Foisie

CI-TV's continuing debt crisis

appeared to move in a new direc-

tion last week that could have
implications for CBS, the network of
affiliation for four of SCI's six sta-
tions. CBS is also the network of
WTVT(TV) Tampa, which SCI has pro-
posed to buy for $163 million cash,
less than half the $365 million that
George Gillett paid for the station six
years ago.

Gillett’s falling star in the TV in-
dustry would be virtually extinguished
should Revlon owner Ronald Perel-
man end up with 51% of SCI and
WTVT, as a contemplated reorganiza-
tion plan for the group owner pro-
poses. Gilleu personally had contin-
ued to hold 40% of SCI. but under the
proposed reorganization plan, that
stake would become worthless.

Perelman’s proposal to inject $100
million into SCI-TV is not out of
keeping with the businessman’s long-
standing media interest. One of his
first major acquisitions, roughly 10
years ago, was Technicolor, a film
processing and videocassette duplica-
tion company that he later sold at what
was said to be a substantial profit. In
the mid-1980's he bought New World
Television and Marvel Entertainment
Group, which now reside under the
banner of the Andrews Group.

That company, a subsidiary of Per-
elman’s holding company, McAndrew
and Forbes, is headed by former
Turner Entertainment Co. finance
chief Bill Bevins. It is through An-
drews Group that Perelman has pro-
posed securing control of SCI-TV.

Other subsidiaries of McAndrew
and Forbes include Revlon Inc., Na-
tional Health Laboratories, Coleman

& Co. (camping equipment) and, until
recently, some Texas savings and
loans. Perelman in the mid-1980’s had
a reputation as a financial wheeler-
dealer and, reported the Wall Street
Journal, a **greenmailer.”

There is at least some irony that
George Gillett is losing control of the
company, the successor to Storer
Broadcasting, now that the six-station
group is finally beginning to generate
positive cash flow for the first time in
at least five years. One high-yield se-
curities report on SCI issued late last
year projected 1992 pre-tax free cash
flow of $23.2 million, on total net
revenue of $227.2 million. The six
stations are: WAGA-TV Atlanta (CBS),
WSBK-Tv Boston (independent), wiw-
Tv Cleveland (CBS). wiBK-Tv Detroit

(CBS), wiITI-Tv Milwaukee (CBS) and
KNSD(Tv) San Diego (NBC).

One of SCI-TV's problems since its
highly leveraged acquisition was re-
duced network compensation from
CBS, which, according to the securi-
ties report estimate, fell from $18.7
million in 1988 o $9.2 million in
1992. SCI stations, in turn, had begun
to show independence, pre-empting
the network’s morning schedule in or-
der to air local programing.

With his ties to Hollywood. Perel-
man could theoretically choose to use
the stations to test New World pro-
graming. Unconfirmed speculation
last week was already suggesting that
Perelman might use the SCI stations as
one comerstone in a new network.
Such a plan would require another sta-

(BS: SEEKING AN OUTLET FOR ITS FREEDOM?

aybe nothing will happen to the current lineup of network affiliates in
Providence, R.1. But that has not stopped growing interest in affili-

ation talks that could affect, at the very least, that market's CBS and NBC
affiliates. For at least several weeks, CBS has been talking with WIAR(TV),
whose affiliation agreement with NBC is expiring. WJAR is owned by
Outlet Communications, whose current head, Jim Babb, was formerly
chairman of the CBS affiliates board. A possible motivation for CBS to
swilch is that current affiliate Freedom Broadcasting's’ WLNE(TV) is a
short-spaced VHF that garnered half the share of its NBC counterpart in
the November 1992 ratings.

Industry speculation also has WLNE perhaps not signing with NBC, but
instead becoming a Fox affiliate. Freedom Broadcast Division head Alan
Bell told BROADCASTING, **All I can say is that there have been conversa-
tions between us and multiple networks.”” Such a move would leave NBC
with the prospect of affiliating with a UHF station, wNAC-Tv. CBS
Affliate Relations President Tony Malara declined to comment on any
affiliation changes.

If CBS did switch, it would risk damaging its relationship with Free-
dom, which owns three other CBS affiliates, including KDFM(TV) Beau-
mont-Port Arthur, Tex., the dominant station in that market. As part of its
recent compensation structure change, CBS is effectively renegotiating all
its affiliation contracts. —GF
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tion group covering the top markets,
such as Chris-Craft or Tribune.

The reorganization proposal is de-
pendent on creditor approval. Two
key creditor groups are those holding
roughly $670 million in bank loan
debt and those holding roughly $370
million in senior notes. In total, SCI-
TV has more than $1.3 billion in debt,
despite a financial restructuring sever-
al years ago. The need for the current
restructuring. among other things. was
forced by the inability of SCI-TV 1o
complete any of its scheduled bank
principal repayments.

The proposed restructuring would
reportedly cut the bank claims by
roughly $100 million. while increas-
ing their ownership in SCI from 5% to
42%. Holders of senior notes would
end up with a 7% stake, while, said
the report, holders of roughly $275
million in other notes would be left
with nothing. The bankruptcy law al-
lows a ‘‘pre-packaged’” bankruptcy
plan. such as is proposed to SCI, to be
submitted to and quickly approved by
the court, despite the lack of unani-
mous creditors’ consent. ]

'H&C SELLS TWO FOR $165 MILLION

l

|

By Geoffrey Foisie

&C Communications, which

came close to selling off its en-
tire five-station TV group last
year, has instead accepted an offer for
two of the stations. Last week. it
signed a letter of intent to sell WESH-
Tv Orlando, Fla.. and KCCI-Tv Des
Moines, lowa, to Pulitzer Publishing
for $165 million. H&C bought those
same two stations eight years ago for
$182 million.

The cash deal would increase Pulit-
zer's TV holdings to nine stations.
with WESH-TV by far the largest.

It is possible H&C might continue
with the sale of its three remaining TV
stations: KPRC-TV Houston and KSAT-
TV San Antonio, and KVOA-TV Tuc-
son, Ariz. Paul Hobby, an attorney
and member of the family that owns
the privately held company, said the
proceeds will likely be distributed to
family members: ‘*What we are going
through is what every family business

F

— —

PRISM RADIO PARTNERS

has acquired

KWFM-AM/FM

Tucson, Arizona

from

NATIONAL RADIO PARTNERS
$4,000,000.00

The undersigned acted as broker in this transaction
and assisted in the negotiations.

Kalil & Co, Inc.

3444 North Country Club @ Tucson, Arizona 85716 e (602} 7951050
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goes through; the sale allows us to
diversify, and that is prudent.'’ As for
selling the remaining stations, he said.
**This is not a pressured situation. We
have no broker or investment banker,
but we obviously will entertain offers
that are at a premium to the market.
We don’t have any problem holding
and running these stations; there is no
master plan to liquidate.™” ]

GREAT
AMERICAN
PROPOSES DEBT
RESTRUCTURING

By Geofirey Foisie
G Company, parent company of

six TV’s, 11 FM’s and six AM
stations, last week filed a proposed
pre-packaged bankruptcy plan with the
Securities and Exchange Commission.
The plan would reduce the group own-
er's current $625 million in debt by
about 30%. It would also reduce the
equity value of current shareholders to
virtually nothing.

The shareholder dilution would also
affect the 40% stake of GACC Chair-
man Cari Linder. But he would con-
tinue to control the company with
newly issued stock, in exchange for
forgiving GACC preferred stock held
by another company he controls,
American Financial Corp.

Exact details of the proposed plan
are confidential and would not be pub-
lic until a revised version is filed with
the SEC, probably in mid-March, said
GACC’s chief financial officer. Greg-
ory Thomas. The plan, which does not
involve asset sales, is dependent on
creditor approval. ]

reat American Communications

ERRATA

8rad Moran is president of Ramar De-
velopment Co., which purchased
KXTQ(AM)-KKIK(FM) Lubbock,
Tex. (**Changing Hands,”’ Feb.
8). He also has interests in KJITv
(Tv) Lubbock, Tex.. and KRSY-
AM-FM Roswell and KASY(FM) Al-
buquerque. both New Mexico.
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Changingz

Hands

This week’s tabulation of station and system sales ($250,000 and above)

wTVT(TV) Tampa-St. Petersburg,
Fla. O Sold by GHTV Inc.. subsidiary
of Gillett Holdings Inc., to SCI Tele-
vision Inc. for $163 million. Sale is
contingent upon proposed acquisition
of 51% of SCI Television Inc. by An-
drews Group for $100 million (see
“‘Business.”" page 49). wTvT is CBS
affiliate on ch. 13 with 316 kw visual,
47.4 kw aural and antenna 1.416 feet
above average terrain.

WWKY(AM)-WVEZ-FM Louisville, Ky.
O Sold by Wilks-Schwartz Southwest
Broadcasting Inc. to Prism Radio Part-
ners Lid. for $6.375 million. Seller is
headed by Donald Witks and Michael
Schwartz, and is licensee of three
AM’s and seven FM’s. Buyer is head-
ed by William Phalen, and is licensee
of two AM’s and three FM's. Phalen
is also 50% stockholder of licensee of
KNSS(AM)-KRQQIFM)  Wichita-Derby.
Kan. wwKY has talk format on 790
khz with 5 kw day and 1 kw night.
WVEZ-FM has AC format on 106.9
mhz with 24.5 kw and ant. 670 feet.
Broker: Americom Radio Brokers Inc.

WROW-AM-FM Albany, N.Y. O Sold
by Radio Terrace of Albany Inc. to
Albany Broadcasting Co. Inc. for $5
million. Seller is headed by Gary
Pease. who also has interests in
WHUD(FM) Peekskill. N.Y. Buyer is
headed by John F. Kelly, and is li-
censee of WPTR(AM)-WFLY(FM) Alba-

PROPOSED STATION TRADES

By volurme and number of sales
This Week:

AMs C 51 340,900 6
FM's 0 5%5,394,4320 12
AM-FM's O 351.637,6000 10
TV = 0O 51630000030 |
Towal O 231,372,032 029

QU3
Al s 0 84 760 0000 20
Fuad's O %25.065 4470 34
AM-FM's O %014.470,100 0 29
TW's O 52306350000 10
Total O 3394 940 447 O 93

Far 190Y ool see Feb. 1. D Heoancasing

ny-Troy, N.Y. WROW(AM) has beauti-
ful music format on 590 khz with 5 kw
day and 1 kw night. wROW-FM has soft
AC format on 95.5 mhz with 12 kw
and antenna 1,020 feet above average
terrain. Americom Radio Brokers Inc.

KOWL(AM)-KRLT(FM) South Lake
Tahoe, Calif. O Sold by Regency
Communications to The Park Lane
Group for $3.9 million. Sale includes
KAAA(AM)-KZZZ(FM) Kingman and
KZGL(FM) Cottonwood, both Arizona.
Seller is headed by Michael Cefaratti
and Richard Singer. Buyer is headed
by James H. Levy, and is licensee of
KQMS(AM)-KSHA(FM; Redding,
KVOY(AM)-KTPI(FM)  Lancaster-Palm-
dale and KPPL(FM) Chico-Calusa. all
California. KOWL is fulltimer with AC
format on 1490 khz with | kw. KRLT
has AC format on 93.9 mhz with 6 kw
and antenna 180 feet below average
terrain. KAAA is fulltimer with country
format on 1230 khz with | kw. Kzzz
has AC format on 94.7 mhz with 46
kw and antenna 2,492 feet above aver-
age terrain. KZGL has AC format on
95.9 mhz with 3 kw and antenna 203
feet. Broker: Blackburn & Co. and
Roy A. Rowan Media Brokers.

WODL(FM) Birmingham, Ala. G Sold
by Charles E. Giddens, receiver, to
Birmingham Communications Inc. for
approximately $2.5 million. Seller is
media broker based in Washington
and has no other broadcast interests.
Buyer is headed by Timothy L. Dib-
ble, and is 100% owned by NewCity
Communications, headed by Richard
Ferguson, and licensee of WZZK-AM.
FM Birmingham, Ala.; WEZN(FM)
Bridgeport, Conn.;  WDBO(AM)-
wWWKA(FM) Orlando, Fla.; wYAY(FM)
Gainesville, Ga. (Atlanta) and
WYAI(FM) La Grange., Ga. {Atlanta);
WSYR(AM)>-WYYY(FM) Syracuse, N.Y.;
KRMG(AM)-KWEN(FM) Tulsa, Okla.,
and KKYX(AM):-KCYY(FM) San Anto-
nio, Tex. wODL has oldies format on
106.9 mhz with 100 kw and antenna
1,000 feet above average terrain.

WTNW(AM)-WFFX(FM)  Tuscaloosa,
Ala. O Sold by William R. Rice, re-
ceiver for Arrow Communications of
Alabama Inc.., to Alabama Universal
Inc. for $900.000. Previous sale of

SOLD!

KFRC-AM/FM, San

Francisco from Coast
Broadcasting Company to
Alliance Broadcasting, L.P.

Elliot B. Evers
Broker

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Solutions.

RANDALLE. JEFFERY
RANDALLE. JEFFERY, JR.
407-295-2572
ELLIOT B. EVERS
RANDOLPH E. GEORGE
415-391-4877
GEORGE I. OTWELL
404-978-1294
BRIAN E. COBB

CHARLES E. GIDDENS
703-827-2721

RADIO and TELEVISION
BROKERAGE * APPRAISALS

N
P

MEDIA VENTURE
PARTNERS
WASHINGTON, DC

ORLANIXO
SAN FRANCISCO

Subject to F.C.C. approval
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station last year to same buyer for $1
million did not close. Rice was also
receiver for Arrow Communication’s
WZLB(AM)-WFRG-FM Rome, N.Y, and
KMJC(FM) Clinton, lowa (‘*Changing
Hands,”' Nov. 2, 1992). Buyer is
headed by James L. Kirk, and has no
other broadcast interests. WTNW is
fulltimer with easy listening format on
1230 khz with 1 kw. WFFX has AC
format on 95.7 mhz with 100 kw and
antenna 500 feet above average ter-
rain. Broker: William R. Rice Co.

KQPM(FM) Ukiah, Calif. O Sold by
Terrence P. Montgomery to North
Country Communications Inc. for
$810.000. Seller has no other broad-
cast interests. Buyer is headed by
William N. Groody. who also owns
KXBX-AM-FM Lakeport, Calif. KQPM
has AC format on 105.9 mhz with 1.9
kw and antenna 2,017 feet above aver-
age terrain.

WYDS(FM) Decatur, Ill. O CP sold by
WYDS Inc. to WEIT Inc. for
$750,000. Seller is headed by Howard
G. Bill. who owns licensee of KWWK
(FM) Rochester, Minn., and has interest
in permittee of new FM at La Crosse,
Wi. Buyer is headed by Bayard H.

SRR e

] OOL OF

N

YOUR FRADE

Stay on top of your
markets with the Cahners
1993 Economic Outlook.
This 50-plus page report
features forecasts for the
general economy, as well

as for more than 30 indus-
trial and service indus-
tries, including publishing
and entertainment.
Regularly $75, readers of
BrOADCASTING Can order it
for only $29 by sending a
check with your name and
address made out to
Cahners Economics, or a
MasterCard/Visa number
and expiration date to:

Cahners Economics
P.0. Box 59
New Town Branch

Boston, MIA 02258-9908
b 4 ) 8

TVB AND RETAILERS FORM COMMITTEE

he Television Burcau of Advertising announced last week the formation

of a television retanl advizsory committee (TRAC). The commiltee's
charter said the announcement @5 o establish and maintain dialogue
betwesn retailers and the television industry. ™

Crheer 20 people are expected to be members, mostly from the retail
indusiry including executives from Walmart, JC Penney, Sears. Kmart,
Toys-R-Us, Home Depot, Office Depot, Bon Marche, Dillards depart-
meend stores, PoA. Bergner & Co. and Target Stones.

Representing the TVE will he Tom Conway and Pat Broman, senior
vice president and manager, respectively, local advertising marketing.
Also on the committee will be Wendell Ensey, a consultant, who helped
orgamize the effort, TRALC held its first meeting v Chicago, with another
meeting expected to take place at TVE s annual mecting in Las Yegas
Breman said issues the committee will discuss include advertisers” percep-
tion that TY advertising production 15 expensive.

—GF

Walters, who is 100% stockholder of
licensees of WHAL(AM)}-WYCQ(FM) Shel-
byville and wQZQiFM) Dickson, beth
Tennessee; WVEL(AM)}-WGLO(FM) Pe-
kin, WMCKFM) Mattoon and WSHY
(AM)-WEJT(FM) Shelbyville, all Illinois;
WKCM(AM) Hawesville and WHRS(FM)
Winchester, both Kentucky, and is
permittee  of WKCM(FM) Cannelton,
Ind. wYDSs is assigned to 93.1 mhz.

KKIS(AM) Pittsburg, Calif. O Sold by
Diamond Broadcasting of California
Inc. to People’s Radio Inc. for
$600,000. Seller is headed by Ran-
dolph E. George, receiver, who is also
receiver for KTHQ(FM) Eagar, Ariz.
(see ‘“‘For the Record,”’ page 59).
Buyer is headed by Joe C. Rosa, and
has no other broadcast interests. KKIS
is fulltimer with AC format on 990
khz with 5 kw,

KYBS(FM) Livingston, Mont. O Sold
by The Park Radio Co. to Citadel Com-
munications Corporation for $500,000.
Seller is headed by Rodger Divens, and
has no other broadcast interests. Buyer
is headed by Lawrence Wilson, and re-
cently purchased KJRB(AM)-KEZE-FM
Spokane, Wash. (‘*Changing Hands,”
Jan. 18). It recently sold XQMS(AM)-
KSHA(FM) Redding, Calif. (‘*‘Changing
Hands,”* Sept. 21, 1992). It is licensee
of five AM’s and seven FM’s, KYBS has
country format on 100 kw and antenna
370 feet above average terrain.

WARU(AM) Peru, Ind. O Sold by Wa-
bash Peru Broadcasting Co. Inc. to
WCDB Inc. for $300.000. Seller is
headed by Richard W. Shultz, and has
no other broadcast interests. Buyer is
headed by C. Don Bakehorn, and has
no other broadcast interests. WARU has
AC format on 1600 khz with | kw
day. Broker: Roehling Broadcast Ser-

vices Lid.

KVGB-AM-FM Great Bend, Kan. O
Sold by Forward of Kansas Inc., debt-
or-in-possession, to Eagle Communi-
cations Inc. for $300.000. Seller has
has no other broadcast interests. Buy-
er is headed by Robert E. Schmidt,
and is also licensee of KAYS(AM)-
KHAZ(FM) Hays, KWBW(AM)-KHUT(FM)
Hutchinson and KHOK(FM) Hoisington,
all Kansas. KVGB(AM) is fulltimer with
country format on 1590 khz with 5
kw. KVGB-FM has country format on
104.3 mhz with 96 kw and antenna
810 feet above average terrain.

KDLX(FM) Makawao, Hawaii O Sold
by Cub Media Inc. to Visionary Relat-
ed Entertainment Inc. for $265,000.
Seller is headed by G. Paul Sullivan,
and has no other broadcast interests.
Buyer is headed by John Detz, Ir.,
and is licensee KAOI-AM-FM Kihei-
Wailuku, KKON(AM)-KAQY(FM) Keala-
kekua and permittee of KAOE(FM)
Hilo, all Hawaii. KDLX has country
format on 94.3 mhz with 3 kw and
antenna 22 feet below average terrain.

WXVK(FM) Coal Grove, Ohio O Sold
by Ohio Valley Communications Inc.
to Adventure Three Inc. for $260,000,
plus station swap with WEEL(FM) Sha-
dyside, Ohio. Seller is headed by Da-
vid Schoumacher, and has interests in
one AM and two FM’s. Buyer is
headed by Michael R. Shott, licensee
of WEEL(FM). Shott is also 85% share-
holder of licensee of WHIS(AM)-
WHAJFM) Bluefield and WKEE-AM-FM
Huntington, both West Virginia; wSIC-
(AM)>-WFMX(FM) Statesville, N.C., and
WHHR(AM)-WFXH(FM) Hilton Head Is-
land, S.C. wxvK has AC format on
97.1 mhz with 3 kw and antenna 328
feet above average terrain.
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RADIO
HELP WANTED MANAGEMENT

Powerhouse legendary New England station
seeks GSM. This heritage stalion offers a great
career oppartunity for a highly motivated and disci-
plined leader. We need to hear from you immedi-
alely. All replies kept confidential. EOE. Reply to
John Van Hoogenstyn, WGAN, Saga Communica-
tions, 200 High Sireet, Portland, ME 04101.

General sales manager: Outstanding noslalgia
station and market niche. Top 30 major market.
Stand alone AM stereo. Grow into general manager
with opportunily for ownership. Looking for suc-
cessful and well-trained sales manager in medium
market who would like to move up. Send resume
and success stories to Tom E. Beal, President,
KFEZ (formerly KJLA), 8826 Santa Fe Drive, Suite
100, Overland Park, KS 66212. EOE.

KWYO/KLWD needs selling GM. Financially
sound standard broadcast operation with solid
slaff and new facilities. Scenic valley location.
Greal town to raise family. Prefer LSM. GM experi-
ence in medium market. Equity possible. EOE. Let-
ter and resume to CMI, 130 South Main, Buffalo,
WY 82834. 307-684-2207.

Sales manager: Sales manager needed for
AM/FM radio station in New England college town.
Must understand motivating selling and promotion
:?O?Eel this opportunity. Send resume to Box B-35.

General manager for Southern Ohio small market
AM/FM combo. Sales management and revenue-
generating promotional experience a must. Send
resume, salary history, references, to Box B-40.
EOE.

General manager: KIWR-FM, Council Biuffs, 1A.
lowa Western Community College is accepting ap-
plications for the position of general manager. Re-
sponsibilities include development and supervision
of all radio station staff; development and manage-
ment of the radio station budgets. supervision of
fundraising programs and activities; supervision of
programing and production activilies. Applicant’s
challenge will be to revive, and refocus, the station
to establish its place in the market, realize its fun-
draising potential, and develop its relationship to
the college. Preferred qualifications include profes-
sional degrees in communications and/or manage-
ment, successful experience in managing a public
radio station, successful experience in fundraising
for a public radio station, demonstrated public rela-
tions skills, and an eagerness 10 succeed. Applica-
tions and resumes with professional references will
be accepted at the Personnel Office, lowa Western
Community College, 2700 College Road, Box 4-C,
Council Bluffs, 1A 51502. EOE/AA.

HELP WANTED SALES

“ls yours a stable, successtul, sales driven com-
pany?" If your answer isnt "yes,” then consider a
career with Great Empire Broadcasting: Stable —
same ownership for the past 28 years. Success —
record earnings in 1992! ESOP — in place. Suc-
cessful salespeople want what we have. We're
growing and have select openings with above av-
erage earnings and benefits. Fax your resume and
cover letter to 316-838-3607 and let's talk about
you! EOE.

HELP WANTED ANNOUNCERS

Talk show host: Experienced. prepared to dis-
cuss timely topics. No tough talk. EOE. Send lape
and resume 10: Andi Roman, 125 S. Superior
Street, Toledo, OH 43402.

HELP WANTED NEWS

Radio news: Kenlucky's larges! pubiic radio net-
wark — WKYU-FM Bowling Green; WDCL-FM,
Somerset; WKPB-FM, Henderson-Owensboro; and
WKUE-FM, Elizabethtown — seeks reporter/produ-
cerfanchor for active, award-winning news depart-
ment. Must demonstrate professional journalistic
skills, enterprise, authoritative delivery, excellent
production skills and ability fo conduct incisive
interviews. Opportunities to be involved with
WKYU-TV. Bachelor's degree required. Salary
based on experience, plus excellent universily
benefits. Open until filled. Send letter of applica-
tion, resume, examples written work, plus audition
casselle containing at least one major newscast,
an in-depth interview, and a sample of documenta-
ry work demonstrating production skill to: WKYU-
FM News Search, c/o Department of Personnel
Services, Western Kentucky University, 1526 Rus-
sellville Rd., Bowling Green, KY 40201-3576. An
equal opportunity/affirmative action employer.

SITUATIONS WANTED MANAGEMENT

GM/GSM: Experienced pro. No magic wand. 25
years of shirt sleeve experience and hard work
gets the job done. Excellent record and refer-
ences. Seeking situation with realistic goals. Call
Jerry after 6pm EST 1-804-399-8854.

Seeking general manager/sales manager posi-
tion in small to medium market with possible
buyout interest. Ambitious. Conscientious. Top bill-
er. Currently in radio and real estate management.
Call Ted. 914-357-4861 or 914-357-3100.

Tired of absentee ownership problems, all show,
no go GM's and other games. | offer maturity,
stability, energy and honesty. Excellent track re-
cord and references. Prefer Southeast, but all situ-
ations considered. For full information telephone
704-487-1589.

SITUATIONS WANTED ANNOUNCERS

Talented talk host: Experienced. dedicated, in-
formed. Seeking new oppartunites. Have been
hosting national show with big name guests. Rick
1-800-257-6556.

SITUATIONS WANTED NEWS

Award-winning morning news anchor/reporter in
#1 market seeks fresh opportunity. Tired of hear-
ing wire copy on your air? Call a creative profes-
sional. 201-420-6836.

TELEVISION
NELP WANTED MANAGEMENT

WAFB-TV, Baton Rouge, LA has immediate open-
ing for the paosition of national sales manager. Can-
didate must have 3-5 years media sales experi-
ence. Person will also assist GSM with local sales
promotions/events, etc. Please address resume to
Ray Sullivan, GSM, 844 Government St., Box B,
Baton Rouge. LA 70802-6090. No phone calls M/F
ECQE.

For Classified Advertising rate information, call Mitzi Miller at (202) 659-2340 Ext. 62.

, Director of finance: KRIV-TV, in Houslon, Texas, a
Fox owned and operated slation is looking for a
director of finance. Minimum 5-7 years experience in
accounting and management. Must have good su-
pervisory skills. Previous broadcast experience is
required. Strong interpersonal skills/ability 10 inter-
face with and work with all levels of management.
clients, vendors, auditors and other relevant oulside
contacts. Degree in accounting preferred, C.P.A. or
M.B.A. a plus. Must be proficient in use of computers
(both personal and mainframe, Lotus 1-2-3 is a must)
and other related software. Experience with credit
and collections functions and dealing with colleclion
.agencies and allorneys. Strong cash flow control
and analysis background. Strong budget formation,
adherence and analysis. Experience with administra-
tive duties (i.e.. purchasing. facility upkeep. tele-
phone systems, elc.). Ability 10 work flexible hours as
necessary to accomplish tasks and meet deadlines.
Submit resume with references and salary require-
ment to Jerry Marcus, Vice PresidentGeneral Man-
ager. KRIV, Fox 26. PO Box 22810. Houston. TX
77227. EOE.

Director of marketing for small market radio/TV
combo - responsibilities include overview of sales
and sales related departments. Good compensa-
tion package plus growth opportunities. Please
send resume 1o Box B-45. EOE M/F.

HELP WANTED SALES

Account executive: Country’s leading Indy - 30th
market. Must have 3-5 years independent TV sales
experience. New business development a must,
co-0p knowledge a plus. Join a winning team -
outdelivering NBC and FOX! Excellent benefits.
Send resume 10: WJZY-TV, PO Box 668400, Char-
lotte, NC 28266-8400. EOE.

Director of sales for Southeast Fox affiliate. Tell us
about your television experience and solid perfor-
mance results. Detail your hands-on sales man-
agement plan. Be specific and thorough. Include
salary history and objectives. All replies confiden-
tial and will be answered. EOE. Reply o Box B-46.

Senior account executive: WKRN-TV, the ABC
affiliate in Nashville has an immediate opening for a
senior account executive. A minimum of three
years of television sales experience plus a strong
aptitude for new business development are re-
quirements. If you have a desire 1o work for a
growing station with suppartive sales mangement,
please contact by resume only: Mickey Martin, Lo-
cal Sales Manager, WKRN-TVY, 441 Murfreesboro
Rd., Nashville, TN 37210. WKRN-TV is a division of
Young Broadcasting and an equal opportunity em-
ployer.

Account executive, WHBF-TV, the CBS affiliate in
the Quad Cities is looking for a qualified sales
executive 1o join its already well-rounded staff. Es-
tablished list is awaiting the right individual. If
you're the one, send resume to Greg O'Connor,
G.S.M., 231 18th Street, Rock Island, IL 61201. No
phone calls please. EQCE.

HELP WANTED TECHNICAL

ENG personnel for a major broadcast facility in
New York City. ENG field operations with camera
(and microwave) experience, videotape editors,
and ENG maintenance. Employment would com-
mence Spring/Summer 1993, Out-of-l1own appli-
cants accepted for these positions will be reim-
bursed for airfare, hotel and per diem expenses.
Send resumes t0: TMS, Suite 137, 847A Second
Avenue, New York, NY 10017 or fax to 914-352-
3093. This employment would occur in the event of
a labor dispute and would be of a temporary nature
to replace striking personnel. This is not an ad for
permanent employment. An equal opportunity em-
ployer.
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Traffic person needed for software installation and
phone support for our growing number of stations.
2-3 years experience in television tratfic required.
PC and accounting knowledge a plus. Position
based out of Western MA. Travel required. Send
resumne and references to VCI, PO Box 215, Feed-
ing Hills, MA 01030-0215. EOE.

Graphic artist in charge: Capital Cities/ABC Inc.
video Design Group, Los Angeles, CA. Requires
minimum five years broadcast animation design
and a thorough understanding of post production.
Quantel Paintbox experience necessary and Mac
experience a plus. Must be well organized and
able to schedule and manage long and short term
projects. Flexible hours including some evenings.
Send resume 10: David Snapp. Capital Cities/ABC
Inc. Video Design Group, 4151 Prospect Avenue,
Hollywood, CA 90027. EOE.

Wavefront computer animator: Capital Cities/
ABC Inc., Video Design Group. Los Angeles, CA.
Requires minimum two years experience as a tech-
nical animator with working knowledge of Wave-
front software with some “C" programing pre-
ferred. Individual will work on Silcon Graphics
workstation. Flexible schedule essential including
evenings. Send resume to: David Snapp, Capital
Cities/ABC Inc. Video Design Group. 4151 Pros-
pect Avenue, Hollywood. CA 90027. EQE.

Chief engineer: KJTV34 is a malure Fox affiliate in
the 147th market but has top 25 market facilities
and expectations. Responsibilities include: Super-
vision of transmission plant, studio facilities, 17
translators, budgeling, equipment maintenance,
FCC compliance and supervision of radio stations
in adjacent markets. People oriented and commu-
nication skills a must. Please send resumes to:
Brad Moran, Ramar Communications, PO Box
3757, Lubbock, TX 79452. EOE.

Production engineer: The University of Mississip-
pi is seeking applicants for the position of produc-
tion engineer. Applicant must have knowledge of
the technical agpects of the operation of broadcast
equipment. Responsibilities will include mainte-
nance of broadcast technical standards in televi-
sion production: the set-up and operation of broad-
casl equipment in both field and studio locations.
College degree in broadcast or engineering field.
Two years experience required; experience in sat-
ellite uplinks is desirable. This position is Currently
funded through sponsored funds until September
30, 1993, and may be extended for an additional
year. Prospects for continued employment on other
projects are excellent. The University of Mississippi
has a strong commitment 1o the principle of diversi-
ty. In that spirit. itis particularly interested in receiv-
ing applications from a broad range of people.
inCluding women, members of ethnic minorities
and differently able individuals. Open until filled.
Submit resume to Hugh R. Paul. Teleproductions
Resource Center, 201 Bishop Hall, University, MS
38677. The University of Mississippi is an
AAEEOE.

TV studio maintenance engineer: Top 10 market,
privately owned HSN affiliate, minimum two-year
course in TV broadcast electronics, inCluding digi-
tal technology. manutacturer schools a plus, FCC
General Class license or SEB/CBT certification or
equivalent workplace experience, minimum 5
years. Send resumes only (N0 phone calls) to: Cur-
tis Garris. Chief Engineer. WTMW TV-14, PO Box
678, Ben Franklin Station. Wash, DC 20044,
EOE/MF

TV transmitter maintenance engineer: Top 10
market, privately owned HSN affiliate, two-year
course in TV broadcast electronics, including digi-
tal and RF technology manufacturer schools a
plus, FCC General Class license or SEB/CET certi-
fication or equivalent workplace experience, mini-
mum 5 years. Send resumes only (no phone calls)
to: Curtis Garris. Chief Engineer, WTMW TV-14, PO
Box 678, Ben Franklin Station, Wash, DC 20044.
EOE/MF.

Maintenance engineer with a minimum of 5 years
studio experience. College degree and/or SBE cer-
tification preferrable. Highly motivated. highly
skilled engineers should send resume to Carolyn
Simmons, WOSU-TV, 520 Royal St.. New Orleans,
LA 70130. EOE.

HELP WANTED NEWS

Anchor/reporter needed for one of the best capi-
talized facilities on the Eastern Shore. Al least one
year experience. Position inCludes: weekend an-
choring (with some weathercasting). three days
reporting. Ability to generate stories from an as-
signed beat essential. Resume, references, 3/4
inch audition tape to: News Director, WMDT TV,
202 Downtown Plaza, Salisbury, MD 21801. Wom-
en and minorilies encouraged to apply. No phone
calls please. EOE M/F.

We're expanding! Top rated TV news department
in the market seeking four experienced reporters
/anchors. Not an enlry level position. Applicants
must be hardworking. dependable and team play-
ers. No room for egos, just quality writers, with solid
news judgement and the desire to be the best!
Send non-returnable tapes. references/resumes by
priority mail t0: News Director, Guam Cable TV,
530 West O'Brien Drive, Agana. Guam 96910.
EOE.

General assignment reporter/anchor: Aggres-
sive self-starter with strong writing skills wanted for
general assignment position. Send resume and
non-returnable tape to T. Hiebert, KTVA-TV, 1007
W. 32nd Avenue, Anchorage, AK 99503. (CBS)
Closing 3/5/93. EOE.

Business reporter: WFSB., A Post Newsweek sta-
tion, is accepling applications for a business re-
porter in anticipation of a possible opening. The
person we seek must be a crackerjack business
reporter, an excellent broadcast journalist, and
somebody who loves to take complex stories and
make them easy 10 understand. The person we
seek has a distinctive style, knows how to talk to
CEQO's as well as line workers, and is committed to
joining Southern New England's number one televi-
sion station. If your definition of business reporting
is broad. and you are challenged by telling stories
in new ways, please send resume and tape to:
Mark Effron, Vice President/News Post Newsweek
Stations, WFSB 3 Constitution Plaza Hartford, CT
06103-1821. EOE.

Midwest TV station is hiring an experienced news
anchor/reporter. Heavy emphasis will be placed on
“live"” reporting. Call Peggy Tennis, with SPJ's Jobs
For Journalists program, at 317-653-3333. EOQE.

News reporter needed for TV station. Looking for
at least ong year of commercial television experi-
ence. Call Peggy Tennis at 317-653-3333 for more
information. EOE.

Award winning ABC affiliate seeks: Experienced
weeknight anchor to complement established fe-
male co-anchor; assignment editor with minimum
two years experience to help manage talented
staff; weekend anchor to complement established
female co-anchor; bureau chief who is self-starter
with good reporting/news gathering skills. Send
resumeftape 10: News Director, WBKO-TV, Box
13000. Bowling Green KY 42101. EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Assistant producer: Nationally syndicated busi-
ness news program seeks candidate with strong
newswriling skills, knowledge of the financial mar-
kets and some field production experience. Two to
four years of headiine news or newswheel type
experience preferred. Line production knowledge
required. Opportunity for growth in areas of pack-
age production, graphiCs and post-production.
Send resumes to WSJ-TV, 200 Liberty Street, 10th
Floor, New York, NY 10281. Alin: Executive Pro-
ducer. EOE.

Promotion producer/director: If you have what it
takes to create breakthrough station promotion in a
fast-paced environment the #1 NBC affiliate in the
35th market is looking for you! Three years experi-
ence, plus a greal reel is required. Send your
resume, tape, and salary requirements to: Kathryn
Hansen. Promotion Manager, WYFF TV, PO Box
788. Greenville, SC 29602. EOE.

Senlor writer-producer: WSMV Nashville, seeking
highly skilled creative talent 10 produce award-
winning image/news/program spots that sell. Be-
come part of a 90's broadcast team inventing mar-
keting/promotion of the future. People person, a
plus. Minimum experience five years. Women, mi-
norities encouraged to apply. Send award-winning
spots to: Carclyn Lawrence, WSMV, PO Box 4,
Nashville, TN 37202. EOE.

News graphic artist 10 design and execute still
and animated on-air news and sports graphics for
daily newscasts and special segments. Experience
required with Quantel paintbox and short lead-time
broadcast design and production. Must be cre-
ative and work well under deadline pressure. Eve-
ning shift. Letter, resume and non-returnable 3/4”
or broadcast Beta tape (no calls) to Edward B.
Schimmel, Assistant News Director, WPVI-TV, Suite
400, 4100 City Line, Philadelphia, PA 19131. ECE.

Creative services coordinator: Immediate open-
ing. Fast growing independent television station in
top 25 market looking for a creative, versatile, self
starter with the ability to meet tight deadlines. lllus-
tration, advertising layout. Macintosh proficiency
and comprehensive knowledge of all aspects of
print production a must. Video toaster experience a
plus. Drug free environment, physical and sub-
stance abuse test required. Send resume by 3/3/93
t0: Human Resouyrces. 602 Courtland #200, Orlan-
do, FL 32804, Attn: Creative Services. No calls.
EOE.

Producer director: Experience in directing news-
casts, promotions, commercials and other pro-
grams. Familiar with all areas of production, audio,
technical directing, CG. tape and master control.
Minimum 2 years experience. Send resume to Lisa
Beyrau, WSTM-TV, 1030 James Street. Syracuse.
NY 13203. EEO.

Producer/reporter: WILL-TV has an opening for a
creative journalist with experience in hosting and
reporting for news magazine. cultural affairs, and
for documentary productions. A bachelor's degree
and a minimum of tw0 years experience as a pro-
ducer/reporter are required. Strong writing skills a
must. Salary not less than $18.000. Send cover
letter, resume, tape, and three professional refer-
ences by April ¢ to: Nena Richards, WILL-TV, 1110
W. Main St., Urbana, IL 61801. EQE.

Talk show producers. Experienced producers
needed for nationally syndicated talk show. One
hoyr/one topic. Send resume to: Talk Show Pro-
ducers, PO Box 3333. Chicago. IL 60611. EOE.

Broadcast writers, Experienced broadcast writers
needed for nationally syndicated talk show. One
hour/one topic. Send resume and writing samples
to: Talk Show Writers. PO Box 3333, Chicago. IL
60611. EOE.

Are you an Intelligent, energetic producer who
pushes the edge of the envelope and is hungry to
learn more? Market leader CBS affiliate in 100+
Southeast coastal market seeks dynamiC writer/
producer who thinks beyond the square and is
looking for a growth situation. As always. heavy
emphasis on topical news promotion. EOE. Send
resyme to Box B-47.

Desk assistant: Entry-level position for energetic,
self-starting, highly organized individual. Responsi-
bilities include script organization. file tape distri-
bution and other general newsroom functions.
Send resume t0: David Friend, WABC-TV, 7 Lincoin
Square. New York, NY 10023. No phone calls or
faxes please. We are an equal opportunity employ-
er.

Producer/director: Experienced, creative type o
write, shoot and edit commercials for midwestern
Fox affiliate. Must be able to work well with people
and produce quality commercials under pressure
and tight deadlines. Send reel and resume 10 Eric
Danhl, Production Manager, Fox 23 KBS, 806 Enter-
prise, Cape Girardeau. MO 63701. No phone calls
please! EOE M/F: Minorities encouraged to apply.
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SITUATIONS WANTED TECHNNICAL

FINANCIAL SERVICES

Studio/transmitter maintenance, 10 years experi-
ence, strong design, installation and troubleshoot-
ing skills. GVG 300 ops schoofed. creative produc-
tion skills. Seeks new opportunities. Please reply 1o
Box B-17.

25 years broadcast engineering. 14 years as
hands-on television chief engineer. Experienced
people management and deparimental budgeting.
Extensive technical and construction experience
goég studios and transmitters. Please reply to Box

SITUATIONS WANTED NEWS

MBA with news management experience, seeks
news director position. Organized. energetic, peo-
ple-person with hands-on management style. Abili-
ly lo analyze situations and focus in on effective
solutions. Reply 10 Tom, Box B-43.

20 year broadcast professional seeks anchor po-
sition. 8 years as solo and co-anchor at Midwest
medium markets. While House assignment now
completed. Willing to re-locate. Contact Bob. 913-
437-2887.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Productlon: Five plus years as production photo-
grapher. Shool, edit, write, produce. Anxious for
more responsibility and larger market experience.
Glenn 715-832-1021.

MISCELLANEOUS

Comprehensive TV job listing: 8 weeks/$32
check/MO to News Jobline, PO Box 61, Folsom, PA
19033-0061.

Career videos: Our broadcast professionals pre-
pare your personalized resume tape. Unique for-
mat, excellent rates, success record, job search
assistance. 708-272-2917.

Jobs nationwide! Expanded listings. Spectacular
upgrade of services. Broadcasting's leading au-
thority on employment opportunities. Now in our
Sth year. You should see us now! Free information,
Media Marketing,. THE HOT SHEET, PO Box
1476—PD. Palm Harbor, FL 34682-1476. 813-786-
3603. Fastfax 813-787-5808.

e T T T R——
ALLIED FIELDS
NELP WANTED NEWS

Minority/journalists/students: Win an expenses-
paid trip to investigative reporting conference in
New York. To apply. call Investigative Reporters &
Editors. 314-882-2042. EOE.

University of Missourl — Chair of broadcast news
department. The world's first school of journalism
seeks a chairperson for its broadcast news depart-
ment. The successful candidate must be prepared
to lead a 14-member broadcast facully in charting
an academic course 10 meet the challenging news
environment of the 21st Century. The schoel of
fournalism has three academic deparments: Ad-
vertising. Broadcast News and News Editorial. The
school grants B.J., M.S., and Ph.D. degrees. Re-
quirements for the broadcast news chair inClude
proof of scholarship and at least five years of pro-
fessional broadcast experience. A masters degree
is essential; prior teaching and Ph.D. preferred.
The eleven-month tenure-track position inCludes
teaching. advising and providing counsel for news
operations at the school's award-winning NPR and
NBC affiliate radic and television stations. Nomina-
tions are welcome. Minorities and women are
strongly urged to apply. Send resume, statement of
philosophy about news and journalism education.
and references to: Lillian Dunlap. Missouri School
of Journalism, PO Box 838, Columbia, MO 65205.
Applications will be accepted until the position is
filed. EOE.

Immediate financing on all broadcasting equip-
ment. If you need $2,000-$500,000. Easy to qualify,
fixed-rate, long term leases. Any new or used
equipment & computers, 100% financing. no down
payment, No financials required under $50,000,
refinancing existing equipment. Call Mark Wilson at
Exchange National Funding. 800-275-0185.

Lease purchase option. Refinance existing equip-
ment. Lease purchase new equipment, no down
payment. No financials up to $70,000.00. Carpen-
ter & Associates. Inc. Voice 501-868-5023, Fax
501-868-5401.

EMPLOYMENT SERVICES

Government jobs: $16,040-359,230/yr. Now hir-
ing. Call 1-805-962-8000 ext. R-7833 for current
federal list.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting and
anchoring/teleprompter skills. Produce quality demo
tapes. Critiquing. Privale lessons with former ABC
News correspondent. 914-937-1719. Julie Eckhent,
Eckhert Special Productions.

WANTED TO BUY EQUIPMENT

Used videotape—cash for 3/4" SP, M2-90's, Beta-
cam SP's. Call Carpel Video 301-694-3500.

Southern California Class A FM interested in up-
grading equipment will assume |ease for hard disk/
satellite automation system and/or transmitter, If
you have good equipment to unioad, write PO Box
5717, Beverly Hills, CA 90209. Or leave message
310-274-7725.

Kidd Communications desires clean. used 1KW
single cabinet UHF LPTV transmitters, Bogner/An-
drew 16-bay antennas. Channels 26/49, 53/65.
Wholesale prices only! 702-826-4250.

FOR SALE EQUIPMENT

AM and FM transmitters, used, excellent condi-
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888. Fax 215-884-0738.

Broadcast equipment {used): AM/FM transmit-
ters, RPU's, STL's, antennas, consoles, process-
ing, turntables, automation, tape equipment. moni-
tors. etc. Continental Communications, 3227
Magnolia, St. Louis, MO 63118. 314-664-4497. FAX
314-664-9427,

Used 340" ft. tower with lighting system, includes
new guy wires etc. 314-687-3932.

Videotape: Lowest prices, absolutely highest qual-
ity of evaluated videotape. 1*, 3/4", M2, 02. Beta-
cam, SP, etc. We will beat any price. Call for quote
or catalog. Carpel Video 800-238-4300.

Ampex ADO 1000 w/3D, Digi-Maite. Black Key
Board $19.995.00. Sony Byw-35 BetacamSP Por-
table $5995.00. 510-676-7260, fax 510-798-0660,

Refurbished transmission line, 6-1/8", 75 ohm,
EIA flange. 20° sections (@ $550/section. Bogner
BUI16 TV antenna for channel 55. Bogner [ow pow-
er TV antenna for channel 14. Call 904-796-4531.

MISCELLANEOUS

Extensive record library for sale: Historic Virginia
radio station offering substantial record library dat-
ing from 1954-1978. Thousands of Country, Pop,
Big Band & Gospel selections — 78, 33 & 45%s
including King Cole Trio, Hank Williams & Bing
Crosby. Good-excellent condition. BIock sale only.
For more information, write Box B-49.

TELEVISION
NELP WANTED MANAGEMENT

fiirc
SENIOR VICE PRESIDENT
FOR BROADCASTING

We are seeking an executive 1o provide cre-
ative leadership in the strategic develop-
ment, implementation and evaluation of our
long-range programing services for the State
of Maryland.

The position reporis directly to the Presi-
dent/CEO and manages our broadcasting
division which includes programing, produc-
tion, promotion, development and educa-
tional services.

This challenging opportunity will lead the di-
versification of services by securing new dis-
tribution outlets through telecommunications
and multi-media technologies.

To be considered, your executive-level ex-
perience must include professional creden-
tials producing or directing educational, in-
formational and cuttural programs. The ideal
candidate will have knowledge of and com-
miiment 1o the mission, goals and current
trends and practices of public broadcasting.
You must be committed multi-culturism while
supervising diverse and creative personnel.
Bachelor's degree required. Master's and
other post-graduate degrees preferred,

Submit resume and cover letter with salary
requirements by March 3, 1993 to:

Human Resources Director
Maryland Public Television
11767 Owlings Milis Blvd.
Owings Mills, Maryland 21117
AA/EEC

Fax 410-581-4338

HELP WANTED PROGRAMING
PROMOTION & OTHERS

NBC Cable has opportunities for
sharp and detail-onented individuals

for their fast paced Traffic Dept. in
their NY office.
You will input sales orders, schedule
commercial spots and copy, prepare
rogram logs, and coordinate bill-
ard production.

Successful candidates should have 1-2
years broadcast/cable or advertising

agency traffic experience. JDS, BIA

or COLUMBIN
ferred.

NBC Cable offers competitive salary
and a comprehensive benefits pack-
age. Please mail your resume to
Personnel Associate, NBC CABLE,
2200 Fletcher Ave., Fort Lee, NJ
07024. We are an equal opportunity employer.

A e

experience pre-
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HELP WANTED PROGRAMING, PROMOTION & OTHERS CONTINUED

PUBLIC AFFAIRS DIRECTOR \ New York's #1 Independent

Piniburgh's i Iocellll tpirogt;r?jmingr Iefeflder | seeking Promotion 'h)ﬂeana r PRODUCER

seeks exceptionally ta u i d— E , . .
director. Su%cessﬂ‘:ll cailzii%at% m:.:;sta bZ"i m Work with top-nolch staff National Talk Show is looking

creative producer, outstanding writer and for a producer. Must be asser-

m Create radio, on air and print

excellent communicator. Minimum 3-5 CE - i i iti .
years producing experience required. No profiation in & state-ohthe-ar digltal tive with strong “g;tmg s
eginners please. Minority candidates en- acility ‘ search skills, able to meet
couraged tgﬁ aplftlg. EOE. Send ta;())e and = Przr?otelthebestl "s"z:'e:‘; STW': deadlines, work well under
resume to: Mark Barash, Program/QOpera- and local news plus the Yankees, 2 .
fions Manager, WPXLTV, 11 TV" Hil, Giants and Jets. pressure, have field-producing
Pittsburgh, PA 15214. . . experience and be able to su-
If you're creative, a team player, have at R R
least 5 years experience (Independent pervise production from start to
background desirable) as well as finish. The successful candi-

supervisory experience. nush resume

and tape 10 date must be a self-starter, able
to keep abreast of up-to-date,

PRODUCTION WPIX newsbreaking stories, and have
| | PROFESSIONALS S LA at least 5 years of television

Capital Cities/ABC Inc., one of the ' New York, NY 10017 producing experience. If you

world's most respected names in the meet these requirements, send

entertainment industry, is seeking two

bilingual (English/Japanese) production A Tribune Broadcasting Station resume only to Box B-48. EOE.

professionals 10 join us as we work on We are an Equal Opportunity Employer

a documentary project with NHK,

Japan's largest television network.

ARCHIVAL MANAGER

We'll look to you 1o prepare and main-

tain the archival database, coordinate

all archival research and negotiate for a RADIO

multi-part long form series. A minimum HELP WANTED NEWS

of 5 years in film and video archival
| research and some managerial experi-

31?8”13"{?}?101\: 8
e JOURNALISTS

and coordinating field shooting, negoti-
| ate costs, and monitor budgets. Posi-
tion requires at least 5 years of produc-

tion management experience with a Radio Free Europe/Radio Liberty in Munich, Germany seeks Editors and
bad:r%rloggd in ngﬁgn :;;d oot Writers for the News Department of its News and Current Affairs Division.
con 5 Oong o le) skuls an
computer experience are also required. Applicants should have a minimum of five years' full-time news-
For consideration, send your resume, writing/editing experience. Wire service or broadcast writing experience
?;;“’J‘il;’g your background and salary is preferred. Successful candidates will be well versed in foreign affairs
Inc., Employee Relations Dept. JK, and have the ability to write clear, concise news copy in English. A
77 West €6th Sueet, New York, careful, exacting approach to newswriting is most important.
m, ﬁ?‘;ﬁgﬁi,‘ ‘?,’pf,:;‘,?u/,ﬁgc @ A reading knowledge of Russian and/or German is strongly desired.
employer m/f/d/v. RFE/RL offers excellent salary/benefits packages.
To apply, please send a detailed resume and writing samples to:
RFE/RL Inc.
RADIO US Personnel Dept. (NCAED)
1201 Connecticut Avenue, N.W,
HELP WANTED MANAGEMENT Washington, DC 20036
GENERAL MANAGER WANTED! Please do not send photos ar original documents; submitted materials will only be

turned jal est.
Successful AM/EM combo in New refurned upon special requ

England market looking for that NO PHONE CALLS PLEASE
one person who can take these
two radio stations to new heights.
Sales background a must and

Sales background & must an RADIO FREE EUROPE
n e afraid to get into the
| | trenches with the salgs staff. Send RADIO UBERTY

resume with past performance to RFE/RL is an Equal Opportunity Employer
| | Box B-42. EOE. | \

i
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ALLIED FIELDS
HELP WANTED MANAGEMENT

EMPLOYMENT SERVICES CONTINUED

FOR SALE STATIONS CONTINUED

CUSTOMER SERVICE MANAGER

JDS, the keader in computer services for
the broadcast and cable industries, has
an immediate opening for a customer
service manager.
The ideal candidate must have manage-
ment experience in customer service
with a thorough background in data pro-
cessing and/or broadcasting. Responsi-
bilities include coordinating installations
and providing ongoing support of compli-
cated hardware and software products
to our extensive customer base. A com-
munication or business degree is re-
quired. Send resume and salary

history to:

Personnel

Jefferson-Pilot

Data Services, Inc.

AfPrRON 785 Crossover Lane, Suite 141
Memphis, TN 38117 EOE

0l
ata Services, Inc.

1.900-40-RTNDA Updated Daily

RTNDA Job Service

85 cents a minute. Listings free.
Call 202-659-6510 (Fax 202-223-4007).

0 Radio-Television Nows Directors Association
ENTIBA | 1000 Connecticut Ave., N.W., Suile B15

AM/FM - 5.5 times cash flow

Real Estate included - Growth potential
Close to major airport - Management in place
Only competition is an AM

Call Bob Austin, Satterfield & Perry, Inc.

FOR SALE EQUIPMENT

Vestingen, .. 200% 303-740-8424
JODBETIUINE WHITLEY
Traaiote it CIperirtgs, DV AaTeTi MEDIA
RECEIVER SALE
Telewsion jobs. updated daily K JBX/KHLB

Pressa Radio jobs. updated daily

Hear “Talking Resumes”
| To record “Talking Resumes™ and
employers 10 record job opemngs
1 Entry level positions

1:900-725-J0B5

FOR SALE STATIONS

Lubbock, TX
Cash flowing/AM-FM Combo Deadline for
offers March 12. For more information contact
Bill Whitiey
12770 Coit Rd. Suite 1111
Dallas, TX 75251
214-788-2525

READY FOR JULY 1, 19937

That's the deadline for all
aural STL's to be FCC ap-
proved. If your STL doesn’t
have an FCC ID # call MARTI
at 817-645-9163, we can help.

FOR SALE

50KW AM AND CLASS C FM, IN
SOUTHWESTERN TOP 50 MAR-
KET. SERIOUS BUYERS ONLY
PLEASE. P.0. BOX 25670, HO-
NOLULU, HAWAII 96825.

PUBLIC NOTICES

EMPLOYMENTY SERVICES
Mediz

Attention Producer

We're the largest Help Wanted/Job
lﬁtggpg publication in Television and
io.

1 -GFQZ—?97-251 1
or jobs via the phone call

1-900-787-7800

$1.85 per minute
17 W. Hamwon Bivd 6 Floor Guae R4 X8
! call 2-3 murw. A “_wﬂ-{go
18 yedrs of oiow

GOT THE 900 NUMBER BLUES?

TRY MEDIALINE

TV's Job Listing Leader Since 1386
NO OUTLANDISH PHONE CHARGES
NO STALE, DEAD END LEADS
JUST LOTS MORE REAL JOBS FOR
LOTS LESS MONEY

To subscribe call 800-237-807/Caldornia 408-848-5200

Nodzlive

PRICED TO SELL

AM-FM COMBO, C3 Approved
Top 100 Market, Southeast
Assets, Leases. A + Facility

Highly Rated FM
Ready for Expansion

CALL (804) 977-0961

PUBLIC NOTICE

The Board of Directors of National Public
Radio will meet in open session on Thurs-
day, March 11, 1993, beginning at 8:30
a.m. in the Board Room of National Public
Radio, 2025 M Street, N.W., Washington,
D.C. Subject to amendment, the agenda
includes; Chair's Report, President’s Re-
port and Committee Reports. The Com-
mittees will meet on Wednesday, March
10, in the same location.

| MEDIA BROKERS ¢+ APPRAISERS

RADIC oTV o LPTV
A Confidential & Personal Service

" SHERWOODx <5

.‘*__

4171 Dundes Rd., Suite 269, Flarhbrmok: IL 60062 'V )
708-272-4970 >

COMMISSION OF THE

EUROPEAN COMMUNITIES

The PRESS & PUBLIC AFFAIRS Of-
fice is seeking bids for the production
of its radio programs and distribution to
the US audience. Write for specifica-
tions giving details of services you can
offer to F. Denyer, Delegation of the
Commission of the Eurcpean Commu-
nities, 2100 M St. NW, Washington, DC
20037 by March 1, 1993.

FOR SALE

KBLF-AM, Red Bluft, California. Full-
time. Only station in market. Priced
to sell. Attractive terms. Solid equip-
ment. Ideal for first time owner/oper-
ator. Serious only. Box 706, Red
Biutf, CA 96080.

THE BEST JOBS ARE ON THE LINE
P.O Box 51309, Pacific Grove, CA 93950

CENTRAL MISSISSIPPI 20KW FM

Small town with new industry — No com-
petition in local market — Studio, real
estate, tower & building at one location —
new transmitter — absentee owner —
may finance the right operator.

601-352-6673

INVITATION TO BID FRANCHISE FOR COM-
MUNLITY ANTENNA TELEVISION SYSTEM
TOWN OF COLONIAL BEACH, VIRGINIA
_The Town of Colonial Beach, Virginia, invites

bids for the non-exciusive franchise o operate

and maintain @ community antenna television
system in the Town of Colonial Beach.

All bids for the franchise hereby offered to be
granted shall be submitted in writing to the May-
or of Colonial Beach at a reguiar meeting, in
open session, on March 11, 1993 at 7:30 p.m.
at the Colonial Beach High School.

A copy of the full text of the proposed ordi-
nance is on file and available at the office of the
Town Clerk iocated at 18 North Irving Avenue in
Colonial Beach. For more information, please
call Jerry W. Davis, Town Manager at (804)
224-7181. The Town reserves the right to reject
any and ail bids.

Broadcasting Feb 22 1993
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| PUBLIC NOTICES CONTINUED

| BANKRUPTCY SALE
i RADIO STATION

ORDERED SOLD — UNITED STATES BANKRUPTCY COURT

Jeanette Tavormina, Chapter 7 Trustee of the NEW CONTINENTAL BROADCASTING
COMPANY and TODAMERICA, INC., being Case Nos. 91-14081-BKC-SMW and 91-
14082-BKC-SMW, pending in the United States Bankruptcy Court, Southern District of
Florida, will sell, at Public Sale, on March 4, 1993, at 1:30 p.m., in Courtroom 1409,
Claude D. Pepper Federal Building, 51 S.W. 1st Avenue, Miami, Florida, assets of the
debtors to the highest and best bidder, on the terms set forth in Trustee’s Notice to Sell
Property of the Estate at Public Sale filed in said cases. The assets being sold consist of:

FCC LICENSE for the operation of an AM Radio Station in
Dade County, Florida, with the call letters WWFE (AM), with
the frequency of 670 Khz

Together with all TANGIBLE and INTANGIBLE PROPERTY,
including transmission equipment, generators, broadcasting
equipment, furniture, fixtures and office equipment, AND

REAL ESTATE located in Dade County, Florida:
Parcel |

S1/20fS1/2andS1/20fS1/20f N1/2of S1/20f Sec. 8, T
53 S, R 39 E, Dade County, Florida.

Parcel Il

Lot 191, Glen Royal, recorded PB 5/56, Dade County Public
Records.

‘ The MINIMUM BID under the Notice of Sale is $2,700,000. Bidders must qualify with the
Trustee as a purchaser who will qualify for FCC approval.

For additional terms or information as to assets being sold, contact the Trustee or her
attorney.
JEANETTE TAVORMINA ROBERT G. HEWITT, ESQ.
| Bankruptcy Trustee Attorney for Trustee
130 N.E. 152nd Street 25 S.E. 2nd Ave., #1010
North Miami Beach, FL 33161 Miami, Florida 33131
Telephone: (305) 945-0905 Telephone: (305) 373-6526

!
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Datez

B00k

FEBRUARY

Feb. 22.26—"Advancing the Fisld of Media
Studies,” researcn and lechonology studies semi-
nar sponsored by The Freedom Forum Media
Studies Center. Columbia University, New York.
Intormation: Shirley Gazsi, (212) 678-6600.

Feb. 23—"Working for Two Masters,” seminar
sponsored by National Academy of Television
Arts and Sciences, Washington, D.C., chapter.
WUSA-TV, Washington. Information: {30t) 857-
3993.

Feb. 22-24— Greal Lakes broadcasting confer-
ence and expo sponscred by Michigan Associa-
tion of Broadcasters, Society of Broadcast En-
gineers, chapter 91 and Michigan Public
Broadcasting. Lansing Center and Radisson Ho-
tel, Lansing, Mict. Intormation: (517) 484-7444.

MARCH

March 1-2—"Technciogy Licensing and Litiga-
tion.” seminar sponsored by Practising Law insti-
tute. PLI Training Center, New York. Information:
(212) 765-5710.

March 3-20—10th anniversary The Museum of
Television and Radio's annual television festival.

Los Angeles County Museum of Art, Los Angeles.
Information: Dana Rogers, (212) 621-6705 or Di-
ane Lewis, (212) 621-6685.

March 3-"Programer and Operator Partner-
ships tor Effective Public Affairs," regional event
sponsored by Cable Television Public Affairs
Association. National Press Club, Washington,
D.C. Intormation: {(301) 206-5393.

March 4—"The Changing Landscape of Televi-
slon: 500 Channels and Beyond,” breakfast meet-
ing sponscred by Cable Television Administra-
tion and Marketing Society, New York chapter.
Panelists: Herb Granath, ABC Enterprises; James
Kotalt, Cablevision Systems Corporation; John
Hendricks, Discovery Network; Dick Aurelio, Time
Warner New York City Cable Group. Rainbow
Room's Pegasus Room, Rockefeller Center, New
York. Information: Elizabeth Loyola, {(212) 735-
5372.

March 4.5—"Cable Television Law 1993: Learn-
ing to Live With the 1992 Cable Act,” seminar
sponsored by Practising Law institute. PLI
Training Center, New York. tnformation: {212)
765-5710.

March 8—Annual Golden Mike Award spon-
sored by Broadcast Pioneers. Plaza Hotel, New
York. Informatfon: (212} 586-2000.

March 11—National Association of Black
Owned Broadcasters annual awards dinner.

Honorees: Ron Brown, Secretary of Commerce;
Spike Lee, filmmaker: Jack Gibson, radio entre-
prenuer; Russell Simmons, CEO, Rush Communi-
cations: Denzel Washington, Academy Award win-
ning actor; Aretha Franklin, singer. Sheraton
Washington, Washinglon, D.C. Information: Fred
Brown, {202) 463-8970.

March 12—Deadline for nomination forms for
1993 Vanguard Awards sponsored by National
Cable Television Association. Information: (202)
775-3669.

March 18-—18th annual Commendation Awards
ceremony sponsored by American Women in
Radio and Teievision. Waldort-Astorla, New
York. Information: {202) 429-5102.

March 23— "The Business of Entertainment: The
Big Picture,” third annual conference Sponsored
by Wertheim Schroder and Variety. The Pierre
Hoftel, New York. Information: (212) 492-6532.

March 23.26—Second annual Infomercial
Marketing conference and trade show. Universal
Hilton, Los Angeles. Information: Steve Dworman:
(310) 826-6301.

March 30—Advertising Hall of Fame induction
luncheon sponsored by American Advertising
Federation. Inductee: John S. “Jack” Bowen,
chairman emeritus, D'Arcy Masius Benton &
Bowles. Plaza Hotel, New York. Information: {202)
898-0089.

MAJOR MEETINGS

Feb. 24-26—Texas Cable Show sponsored
by Texas Cable TV Association. San Antonio
Convention Canter, San Antonio. Information:
(512) 474-2082,

Feb. 24-26— Satellite X!, annual conference
and exhibition sponsored by Phillips Business
Information Inc. Sheraton Washington. Informa-
tion: 800-777-5006.

March 3-6—24th Country Radio seminar
sponsored by Country Radio Broadcasters.
Opryland Hotel, Nashville. Information: (815)
327-4487.

April 16-21—MIP-TV, international television
program marketplace. Palais des Festivals.
Cannes, France. Information: (212) 689-4220.

April 16-19—Broadcast Education Associ-
ation 38th anqual convention. Las vegas. In-
formation: Louisa Nielsen, (202) 429-5354.

April 18-20—Cabletelevision Advertising
Bureau 12th annual conference. New York
Marriott Marquis, New York. Inforrmation: (212)
751-7770.

April 18-20—Television Bureau of Adver-
tising annual marketing conference. Las Ve-
gas Convention Center, Las Vegas. Informa-
tion: Lynn Mclatyre, (212) 486-1111.

April 19-22—National Association of
Broadcasters annual convention. Las Vegas
Convention Center, Las Vegas. Information:
{202} 429-5300. Future convention: March 21-
24, 1994, Las Vegas.

April 21.24—American Association of Ad-

vertising Agencies annual convention. Ritz-
Carlton, Laguna Niguel, Calif. Information:
(212) 882-2500.

May 5-9—Public Radio annual conference.
Washington. Information: (202) 822-2000.

May 16-19—NBC affiliates meeting. Walt
Disney Worid, Orlando, Fla. Information: (212)
664-2928.

May 16-19—Broadcast Cable Financial
Management Association 33rd annual con-
vention. Buena Vista Palace, Lake Buena
Vista, Fla. Intormation: (708} 296-0200.

May 19-23—American Women in Radio
and Television annual conventicn. Crlando,
Fla. Information; (202) 429-5102.

May 25-27—CBS affiliates meeting. Waldorf As-
toria Hotel, New York. Information: (212) 975-4321.

June 6-9— National Cable Television As-
sociation annual convention. San Francisco.
Information: (202) 775-3669.

June 9-10—ABC affiliates meeting. Century
Plaza Hotel. Los Angeles. Information: (212)
456-7777.

June 10.-15—1718th Montreux International
Television Symposium and Technical Exhi-
bition. Montreux Palace, Montreux, Switzer-
land.

June 13-16—Broadcast Promotion and
Marketing Executives & Broadcas! Design-
ers Association annual conference and expo.
Walt Disney World Dolphin and Swan Hotels,

Orlando, Fla. Information: (213) 465-3777.

June 22-25—National Association of
Broadcasters board of directors meeting.
Washington.

July 15-.17— Satellite Broadcasting and
Communications Association summer trade
show. Opryland Hotel, Nashville. Information:
(703) 549-6990..

July 18.21—Cable Television Administra-
tion and Marketing Society annual conven-
tion. Atlanta. Information: (703) 549-4200.

July 31-Aug. 3—Wireless Cable Associa-
tion International annual exposition and con-
vention. Marriott Orlandc World, Orlando, Fla.
Information: (202) 452-7823.

Aug. 25-27—Eastern Cable Show sponsored
by Southern Cable Television Association.
Atlanta. Information: (404) 255-1608.

Sept. 8-11—Radio '93 convention sponsored
by National Association of Broadcasters.
Dallas.

Sept. 29.0ct.2—Radio-Television News
Directors Association conference and exhibi-
tion. Miami. Information: (202) 659-6510.

Oct. 5-7—Atlantic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Informa-
tion: (609) 848-1000.

Dec. 1-3—Western Cable Show sponsored
by California Cable Television Association.
Anaheim Convention Center, Anaheim, Calif.
information: (510) 428-2225.
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SOUNDING OFF ON STERN
EDITOR: Thanks for publishing all
those letters about Howard Stern and
the Infinity Broadcasting licensee.
I've been inspired to look at fitting
some of those juicy Infinity fre-
quencies into little Hacketistown, N.J.
I'm sure I'm not alone in my re-
search.

Keep up the good work, How-
ard. Just think, all that work you’re
doing for me and you're not even
on my payroll. See you at renewal
time!'—Lawrence J. Tighe Jr.,
president, WRNJIAM) Hackeltstown,
N.J.

EDITOR: | have been following the
Howard Stern hullabaloo in your mag-
azine and [ continue to be amazed

by BROADCASTING s editorial articles
and readers’ letters written in the
defense of Stern's First Amendment
rights. You treat Stern and freedom
of the airwaves the same way as the
NRA treats gun control. Any con-
trol is automatically considered tanta-
mount to the wholesale abrogation

of our rights.

After reading the controversial
Howard Stern dialog in your maga-
zine, 1 find it inconceivable that
those who hear or read his diatribe not
acknowledge it as obscene—by
anyone’s community standards. In-
deed. when BROADCASTING quoted
the radio dialog that has led to his
problems, you included a warning
beforehand as to its offensive nature—
all the while defending his right to
broadcast that selfsame dialog on the
radio where there are no warnings.

We often hear of society's moral
decay. But decay is a natural, typical-
ly more or less benign process. It
would be more accurate to refer to
what is happening in this case as
moral destruction, rather than moral
decay, for surely the stuff of which
the Howard Stern diatribe is made is
an active, ongoing, purposeful and
destructive process. Even so, most
distressing for me is not that the
Howard Sterns of the world exist, but
that responsible broadcasters would
put him on the air, or that a highly re-
spected magazine such as yours

would defend him.

I would hope that BROADCAST-
ING’s editors and their readers sympa-
thetic to Stern would read any
newspaper's headlines or risk walking
the streets of any major American
city and then reconsider what effect
the abandonment of morals is hav-
ing on our society. And then consider
what our world will become,
should we decide that the right of
those such as Howard Stern to
achieve even greater levels of deprav-
ity on the air as a shock jock be
greater than our own society’s right to
be.—John B. Knox, Virginia
Beach, Va.

EDITOR: Re the Howard Stern con-
tretemps.

The silence from the recent NAB
board meeting in Naples, Fla., was
deafening. But also revealing. Ap-
parently NAB's refusal to defend
Howard Stern is based on several
political and strategic factors.

The current elders of our national
association were obviously reluctant to
confront FCC Commissioner (now
Chairman) James Quello who has, ad-
mittedly. been in our corner on
most of the great issues. But not this
one about dirty talk on the radio.

One wonders, however, if just
plain old envy (read: jealousy) might
not have been at play as well.

Could the group operators, who are
usually among the most enlightened
on the board, not be taking some small
satisfaction that Stern and Mel Kar-
mazin, both of whom have been wild-
ly successful in the marketplace,

now find themselves at peril with the
commission?

The issue goes to what we are all
about. Stern may be vulgar, gross,
outrageous, successful, outspoken
or provocative. Even prurient or ob-
scene. But we have to identify with
him. I daresay the transcripts of his of-
fending broadcasts were surely
passed around the recent board meet-
ing...no doubt prompting our in-
dustry ‘‘statesmen’’ to exclaim: *‘Oh,
my God...these are terrible! | don't
like this Howard Stern one bit.”’

We have always had terrible ex-

amples to defend. And thus, in the
pages of your special publication,
which alone among all industry jour-
nals has fought the good fight on

First Amendment matters, please para-
phrase once again, for all of us, the
words of Pastor Neimoller:

**First they came for Howard
Stern and Mel Karmazin, and I did
nothing. Then they came for....”"

The silence is deafening.—Wil-
liam O’ Shaughnessy, president and
editorial director, WWOX(AM)-
WRTN(FM) New Rochelle, N.Y.

COOK COVERAGE COMPLAINT

EDITOR: I was appalled by your ar-
ticle on Toni Cook in the Jan. 11 is-
sue, which appeared to be nothing
more than a mean-spirited attempt to
discredit the possibility of Ms.

Cook becoming chairperson of the
FCC.

The tone of the article’s headline
and indeed the article itself unjustly
imply that Ms. Cook was guilty of
some unethical behavior in the RKO
wGMS challenge. This could not be
further from the truth.

I am sure Ms. Cook and the
many others, including myself. who
filed challenges to the RKO li-
censes anticipated being awarded the
stations. However, the FCC in its
questionable wisdom decided to sus-
pend the comparative hearings on
all 13 of the RKO stations and try to
devise some way to circumvent
normal FCC policy and allow RKO to
reap compensation for its licenses.
This was accomplished by the un-
heard-of concept of allowing non-
involved third parties to enter the pro-
ceedings. These third parties
bought all the applicants in every mar-
ket in which RKO held licenses, a
fact that you failed to mention.

If there was any questionable be-
havior in the RKO proceedings, it was
on the part of the FCC, which vio-
lated its rules and procedures to mini-
mize RKQO's losses. In no way
should Ms. Cook nor any of the other
challengers be accused of any-
thing.—Bil! Dilday, corporate vice
president, witv(tv Jackson, Miss.
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~ For the Record

As comptled by BROADCASTING {rom
February 8 through February 12 and
bused on filings, authorizations and oth-
er FCC actions.

OWNERSHIP CHANGES

Applications

8 WODL(FM) Birmingham, AL (BALH930113HG;
106.9 mhz; 100 kw ant. 1,000 ft.}—Seeks assign-
ment of license from Charles E. Giddens, receiver,
to Birmingham Communications Inc. for approxi-
mately $2.5 million (see "Changing Hands," p. 49).
Filed Jan. 13.

a KTHQ(FM) Eagar, AZ (BAPH930127GY; 92.9
mhz; 3 kw; ant. 328 ft.)—Seeks assignment of li-
cense from Media Venture Management Inc., as
receiver for JJN Enterprises Inc., to William S. Kon-
opnicki for $10,000. Seller is headed by Randoiph
£. George, who is also receiver for KKIS{AM) Pitts-
burg, CA (see below). Buyer has no other broad-
cast interests. Filed Jan. 27.

» KOUA(FM) Mena, AR (BAPH930201HW,; 96.3
mhz; 100 kw; ant. 967 ft.)—Seeks assignment of
CP ifrom The Harlan Family to Skyline Radio Inc. for
250 shares of stock (25%) of assignee. Seller 15
headed by Douglas S. Harlan, and has no other
broadcast interests. Buyer is headed by James S.
Bumpous and Bryan King, and has no other broad-
cast interests. Filed Feb. 1.

8 KOOL-AM-FM Phoenix (AM: BAL930125EE;
960 khz; 5 kw-U; FM: BALH930125EF; 94.5 mhz;
100 kw; ant. 1,655 fi.; see KEZK-AM-FM Wood
River, IL, below).

® KKIS(AM) Pittsburg, CA (BAL930127EA; 990
khz; 5 kw-U)—Seeks assignment of license from
Diamond Broadcasting of California Inc. to People’s
Radio Inc. for $600,000 (see "Changing Hands,” p.
49). Filed Jan. 27.

u KCBQ-AM-FM San Diego (AM: BAL930125EG;
1170 khz; 50 kw-D, 1.5 kw-N; FM: BALH930125EH;
105.3 mhz; 29 kw; ant. 620 ft.; see KEZK-AM-FM
Wood River, IL, below).

# KQPM(FM) Ukiah, CA (BALH930121GP; 105.9
mhz; 1.9 kw; ant. 2,017 ft.}—Seeks assignment of
license from Terrence P. Montgomery to North

Abbreviations: AFC—Antenna For Communications:
ALJ—Administrative Judger  alt.—alwrnate:
ann.—announced; ant.—antenna; aur.—aural: aux.

auxiliary. ¢h.—channel: CH-—critical hours.: chg.

change: CP—ceonstruction permit;. D—day: DA—di-
rectional antenna: Doc.—Docket: ERP—eflective ra-
| diated power: Freq—(requency. H&V—harizontal and

Law

vertical: khz—kilohenz: kw—Kilowats; Tie. —license;
m—meters, mhz——megabery: mi.—miles. mod

mudification: MP—muodifation permit: ML—nwdili-
cation license: N—night: pet. for reeon.—petition lor

reconsideration; PSA—presunnse service  authority:
| pwr.—puwer: RC—remote control: S-A—Scientific-
Atlanta: SH—speeified hours: SL—studia location:
TL—transmitter location: trany —lransmitters 1PO—
wransmitter power output: U or unl.—unlimited hours:
vis.—visuall  w—wattx noncommercial.  Six
groups of numbers at end of facilities changes ilems
refer 1 map coordinates. One meter equals 3.28 leet.

Country Communications Inc. for $810,000 (see
"Changing Hands,” p. 49). Filed Jan. 21.

nWIPC(AM) Lake Wales, FL (BAL930201EB;
1280 khz; 1 kw-D, 500 w-N)—Seeks assignment of
license from SBC of Florida Inc. 1o Walter R. Pierre
for $245,000. Seller is headed by Ronaid Seggi.
Buyer is licensee of WQLE(AM) Kane, PA. Filed
Feb. 1.

| ® WPGS(AM) Mims, FL (BTC930126EC; 840 khz;
250 w-Dy—Seeks transfer of control from WPGS
Inc. to Edward E. Shiflett and Joseph B. Bryan for
$65,000. Seller is headed by Marie Doherty, and
has no other broadcast interests. Buyers have no
other broadcast interests. Filed Jan. 26.

& KDLX{FM) Makawao, HI (BALHI30127HN; 94.3
mhz; 3 kw; ant. -22 ft.)—Seeks assignment of [i-
cense from Cub Media Inc. to Visionary Related
Entertainment Inc. for $265.000 (see “Changing
Hands,” p. 49). Filed Jan. 27.

® WIAI(FM) Danville, IL (BALH930201GH; 99.1
mhz; 50 kw; ant. 500 ft.)—Seeks assignment of
license from Kickapoo Broadcasting Co. to LAl
Broadcasting Inc. for $1.3 milion (“Changing
Hands,” Feb. 15). Filed Feb. 1.

a WYDS(FM) Decatur, IL (BAPH930204GR: 93.1
mhz)—Seeks assignment of CP from WYDS Inc. to
WEJT Inc. for $750.000 (see “Changing Hands,” p.
49). Filed Feb. 4.

BAL930125EC; 590 khz; 1 kw-U; FM:
BALH930125ED; 102.5 mhz; 100 kw; ant. 1,026
ft.)—Seeks assignment of license from Lawrence
S. Wesler, receiver for Radio Group of St. Louis
Inc., to Compass Radio Inc. for approximately $85
million in principal and accrued debt. Assignment
includes KCBQ-AM-FM San Diego and KOOL-AM-
FM Phoenix (see above and "Changing Hands,”
Feb. 1). Filed Jan. 25.

8 WARU(AM) Peru, IN (BAL930119HH; 1600 khz;
1 kw-D)—Seeks assignment of license from Wa-
bash Peru Broadcasting Co. Inc. to WCDB Inc. for
$300,000 (see “Changing Hands,” p. 49). Filed
Jan. 19.

B KVGB-AM-FM  Great Bend, KS (AM:
BAL930126ED; 1590 khz; 5 kw-U; FM: 104.3 mhz;
BALH930126EE; 96 kw; ant. 810 ft.}—Seeks as-
signment of license from Forward of Kansas Inc.,
debtor-in-possession, to Eagle Communications
Inc. for $300,000 ("Changing Hands,” p. 49). Filed
Jan. 26.

B WWKY(AM)-WVEZ(FM) Louisville, KY (AM:
BAL930203GP; 780 khz; 5 kw-D, 1 kw-N; FM:
BALH930203GQ; 106.9 mhz; 24.5 kw; ant. 670
ft.)—Seeks assignment of license from Witks-
Schwartz Southwest Broadcasting Inc. to Prism Ra-
dio Partners Ltd. for $6.375 million (see "Changing
Hands,” p. 49). Filed Feb. 3.

8 WQFX-AM-FM Gulfport, MS (AM:
BAL930120HF; 1130 khz; 500 w-D; FM:
BALH930120HG; 96.7 mhz; 3 kw; ant. 245 fi.)—
Seeks assignment of license from C. Thomas An-
derson, bankruptcy trustee for Steere Broadcasting
Inc.. to Southern Horizons Broadcasting Corp. for
$95,100. Seller has no other broadcast Interests.
Buyer is headed by Robert F. Barback Jr.. and has
no other broadcast interests. Filed Jan. 20.

a WESV(FM) Richton, MS (BAPH930121GC; 96.5
mhz; 6 kw; ant. 328 ft.)—Seeks assignment of CP
from Community Broadcasting Co. to Vivian Inc. for
no cash consideration; A.R. Byrd is transferring
station to daughter Vivian S. Byrd as gift. Principals
have no other broadcast Interests. Filed Jan. 21.

® KHAD(AM)-KDJR(FM} Desoto, MO (AM:
BAL930114GR; 1190 khz; 5 kw-D; FM: 100.1 mhz;
FM: BALH930114GS; 2 kw; ant. 400 f.)—Seeks
assignment of license from Jefferson Communica-

tions Inc. to Big River Broadcasting inc. for

1
| ®wKEZK-AM-FM Wood River, IL {St. Louis) (AM: | $67,500. Seller Is headed by Pinkney Cole. Buyer

STOCK MARKET PERFORMANCE AVERAGES | nAsDAC: 665.39 (+5.75%)
S&P Ind.: 500.08 (-2.76%}
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Is headed by Charles Q. Isbell, and has no other
broadcast interests. Filed Jan. 14.

u KLTI(AM) Macon, MO (BAL930129EA; 1560
khz; 1 kw-D)—Seeks assignment of license from
KLTM Radlo Inc. to Monroe City Broadcasting Inc.
for $35,000. Seller is headed by Leland E. Ebert.
Buyer is headed by John B. Jamison, and owns
62.5% of WCAZ-AM-FM Carthage, IL. and 49% of
KDAM(FM) Monroe City, MO. Filed Jan. 29.

a KZYQ(FM) St. James, MO (BAPH930127HA,
99.7 mhz; 25 kw; ant. 328 ft.)—Seeks assignment
of CP from John E. Hoehn to KTTR-KZNN Inc. for
$19,000. Buyer is headed by John B. Mahaffey,
and has no other broadcast interests. Filed Jan. 27.

® KYBS(FM) Livingston, MT (BALHS30118HJ;
100 kw; ant. 370 ft.)—Seeks assignment of license
from The Park Radio Co. to Citadel Communica-
tions Corporation for $500.000 (see “Changing
Hands."” p. 49). Filed Jan. 19.

o WROW-AM-FM Albany, NY (AM:
BAL930115GT; 590 khz; 5 kw-D, 1 kw-N; FM:
BALH930115GU; 95.5 mhz; 12 kw; ant. 1,020 ft.)—
Seeks assignment of license from Radio Terrace ot
Albany inc. to Albany Broadcasting Co. Inc. for $5
million (see “Changing Hands,” p. 49). Filed Jan.
15.

= “WTZB(FM) Fort Ann, NY (BTCED930201HO;
91.7 mhz; 1 kw; ant. 364 m.)—Seeks transfer of
control of Chnstian Theater of the Air for no cash
consideration; assignment reflects change of board
of directors. Assignee president Brian Larson also
owns WNGN(FM) Hoosick Falls, NY. Filed Feb. 1.

= WGLD(AM)-WWWB(FM)  Greensboro-High
Point, NC (AM: BAL930129HU; 1320 khz; 5 kw-U;

1,049 ft.}—Seeks assignment of license from Radio
Station WGLD Inc. to MHD Inc. for $3.5 million
(“Changing Hands," Feb. 15). Filed Jan. 29.

u WOHS(AM) Shelby, NC (BAL921211EG; 730
khz; 1 kw-D, 168.4 w-N)—Seeks assignment of
license from Harold R. Watson and Billie B. Watson
to KTC Broadcasting Inc. for $95,900. Buyer is
headed by Calvin R. Hastings, who owns 50% of
stock of licensee of WCSL{AM) Cherryville, NC,
and 100% of licensee of WGNC(AM) Gastonia, NC.
Filed Dec. 11, 1992.

8 WXVK(FM) Coal Grove, OH (BALH930119HS;
97.1 mhz; 3 kw; ant. 328 ft )—Seeks assignment of
license from Ohio Valley Communications Inc. to
Adventyre Three Inc. for $260,000, plus exchange
of assets of WEEL{FM) Shadyside, OH (see below
and “Changing Hands," p. 49). Filed Jan. 19.

& WEEL(FM) Shadyside, OH (BALH930119HT;
95.7 mhz; 850 w; ant. -626 ft.; see WXVK[FM] Coal
Grove, OH, above).

8 KKRX-AM-FM Lawton, OK (AM: BTC930128EA,;
1050 khz; 250 w-D; FM: BTCH930128EB; 98.1
mhz; 100 kw; ant. 202 ft.)—Seeks transfer of con-
trol from KKRX Inc. to Ella Louise Downing. trustee,
for assumption of debt. Seller is headed by Michael
P. Russell, et al. Buyer has no other broadcast
interests. Filed Jan. 28.

= KWSH(AM) Wewoka, OK (BAL930129HT; 1260
khz; 1 kw-U)—Seeks assignment of ficense from
Jerry and Jean Bell Spencer, receivers, to The Five
Bells Inc. for no cash consideration; receivers are
returning license to previous owners; sale to former
assignees did not close. Principals have no other
broadcast interests. Filed Jan. 29.

105.3 mhz; 3 kw; ant. 328 ft.)—Seeks assignment
of CP from Susan T. LaRose to Banner Broadcast-
ing Corporation for $80,000. Buyer is headed by
Daryl Buckingham, and has no other broadcast
interests. Filed Jan. 22.

a KWCS(FM) Bridgeport, TX (BALH930121GN;
96.7 mhz; 6 kw; ant. 320 ft.)—Seeks assignment of
license from Dan Halyburton, receiver, to Commu-
nity Broadcast Network for $92.000, assumption of
debt. Seller has no other broadcast interests. Buy-
et is headed by Ted T. Haynes, and has no other
broadcast interests. Filed Jan. 21.

a KRGT(FM) Hutto, TX (BAPLH930204GO: 92.1
mhz; 3 kw; ant. 300 ft.)—Seeks assignment of CP
from John Kyser, receiver, to Austin Broadcasting
Inc. for $78,432, assumption of debt. Seller has no
other broadcast interests. Buyer is headed by Rob-
ert N. Simmons, and has no other broadcast inter-
esls. Filed Feb. 4.

8 KOYN(FM) Paris, TX (BTCH930122HP; 93.9
mhz; 50 kw; ant. 492 1.)}—Seeks transier of conro
of C & E Broadcasting Inc. to Glada M. Chase for
$30,000. Seller is headed by Joseph B. Elder, and
has no other broadcast interests. Buyer has no
other broadcast interests. Filed Jan. 22.

Actions

= KYET(AM) Williams, AZ (BTC920702EB; 1180
khz; 10 kw-U)—Granted transfer of control of
Szoelloesi Broadcasting Co. inc. Crystat A. Szoel-
loesi is transferring all her stock to her father, Gyula
Szoelloesi, for $10 ("For the Record,” July 27,
1992). Acticn Dec. 14, 1992.

= KLXQ(FM) Hot Springs, AR (BALH920622HX;
96.7 mhz; 2.6 kw, ant. 320 ft.)—Granted assign-

FM: BALH930129HV; 100.3 mhz; 100 kw, ant. rWYCY(FM) Hawley, PA (BAPH930122GQ; ment of license from Great American Broadcasting
Co. of Arkansas Inc. to Kellstrom Broadcasting Inc.
for $300,000. Seller is headed by Mack Sanders.

SUMMARY o F Stockholders of assignor have identical interests in
four AM’s and three FM’'s. Buyer is headed by Jim
Kellston, who is general manager of KZNG(AM)-
B ROADCASTI N G & CABLE KQUS-FM Hot Sprinas, AR. Action Jan. 13.
= KLXR(AM) Redding, CA (BAL920121EE; 1230
khz; 1 kw-U}—Granted assignment of license from
BROADCASTING Eisman and Clark tc Eugene L. and Joy D. Hill for
Service ON AIR CP’s® TOTAL* assumption of debt; licensee is creditor of Eugene
- - and Joy Hill for $75,000 of debt in return for station
Commercial AM 4,961 183 5,144 equipment ("For the Record,” Feb. 10, 1992). Ac-
= tion Feb. 2.
Commercial FM 4.785 916 5,701 = KURA(FM) Ouray, CO (BALH920713HE: 1057
Educational FM 1,588 304 1,892 mhz; 3.1 kw; ant. -20 ft.)—Granted assignment of
: license from Qutreach Sound Inc. to San Juan
Total Radio 11,334 1,403 12,737 Broadcasting Inc. for no cash consideration; as-
N signment represents recapitalization of ownership
Commercial VHF TV 558 13 571 of station and will merge assets of new investors
- with station license. Licensee is headed by Timothy
Commercial UHF TV 589 153 742 Cutforth and backed by Ridgeway Land Co., head-
Educational VHE TV 124 5 129 ed by Robert N. Hunter [ll, et al. Action Jan. 28.
F B WTJY{FM) Taylorville, IL (BALH921112GG;
Educational UHF TV 238 9 247 92.7 mhz; 2.7 kw; ant. 300 ft.)—Granted assign-
‘ ; ment of license from USA Radio Partnership to
Total TV 1,509 180 1,689 Long Nire Inc. for $1 million ("Changing Hands,”
VHF LPTV 466 140 606 Dec. 7, 1992). Action Feb. 3.
B KLKK{FM) Clear Lake, JA (BTCH921113GR;
UHF LPTV 844 1,004 1’848 103.1 mhz; 6 w; ant. 300 ft.)—Granted transfer of
/ 2.454 control from Madhatter Broadcasting Co. to James
Total LPTV 1,310 1,144 ! Ingstad Broadcasting of lowa Inc. for $294,000
FM translators 1,954 393 2,347 (“Changing Hands,” Dec. 7, 1992). Action Jan. 28.
2,529 2,616 = KIDA(FM) |da Grove, |A (BALH921204GO; 92.9
VHF translators 87 mhz; 15 kw; ant. 300 ft.)—Granted assignment of
UHF translators 2,431 417 2,848 license from Buena Vista College to Golden Mid-
! west Radio Corp.; purchase agreement to be filed
CABLE as amendment. Seller 1s headed by Randolph E.
Fehr, and has no other broadcast interests. Buyer
Total subscribers 55,786,390 is headed by Bob Weerts, and has no other broad-
cast interests. Action Feb. 1.
Homes passed 89,400,000 w WSPR(AM) Springfield, MA (BAL921214ED;
Total systems 11.254 1270 khz; 5 kw-D, 1 kw-N}—Granted assignment of
! license from Dycom Inc. to Edmund Dinis for
Household penetrationt 60.6% $70,000 (“For the Record,” Jan. 11). Action Feb. 2.
’ E o, % WTOW(AM) Washington, NC (BAL921109ED;
Pay cable penetraﬂon/basm 79% 1320 khz; 500 w-D)—Granted app. of assignment
* Includes off-air licenses. 1 Penetration percentages are of TV household universe of 92.1 million. of license from Johnny C. Bryant to James Rouse
' Construction permit, Source: Nlelsen, NCTA and Broadcasting's own research. for $75,000 (“For the Record,” Nov. 30, 1992).
. Action Feb. 1.
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a KDDR(AM) Oakes, ND (BAL921204EC; 1220
khz; 1 kw-D, 327 w-N)—Granted assignment of
license from CERM Broadcasting Corp. to James
D. Ingstad for $85,000 ("For the Record,” Jan. 11).
Action Feb. 1.

a WCIN(AM) Cincinnati (BAPL921103EC; 1480
khz; 5 kw-D. 500 w-N)—Granted assignment of CP
from Carl W. Shye Jr. to Junior Broadcasting Co.
for $425.000 ("For the Record,” Nov. 30, 1992).
Action Feb. 3.

a WVOI(AM) Toledo, OH (BAL921102EE; 1520
khz; 1 kw-U—Granted assignment of license from
McDowell Communications Co. of Ohio Inc. to
God's Way Communications, Inc. for $125,000.
Seller is headed by Kenneth L. McDowell, and has
no other broadcast interests. Buyer is headed by
Kirt McReynolds, and has no other broadcas! inter-
ests. Action Feb. 1,

a WCNA(AM) Clearwater, SC (BALH921211HJ;
98.3 mhz; 2.8 kw; ant. 484 ft.)—Granted assign-
ment of license from Wafar Communications Inc. to
GHB of Clearwater Inc. for $750,000 (“Changing
Hands,” Jan. 11). Action Jan. 29.

a WJIZS(AM) Orangeburg, SC (BAL921207EC;
1150 khz; 5 kw-D, 500 w-N}—Granted assignment
of license from Wilkes-Posey Broadcasting Inc. to
O'Brien Broadcast Services Inc. for $80,000 (“For
the Record,” Jan. 11). Action Feb. 4.

a KBRO{AM) Bremerton, WA (BAL921215EC;
1490 khz; 1 kw-U}—Granted assignment of license
from Nelson Investment Enterprises Inc. to KLDY
Inc. for $98,500 ("For the Record,” Jan. 25). Action
Feb. 4.

NEW STATIONS

Applications

a Guntersville, AL {BPED930121ME)—Lake City
Educational Broadcasting Inc. seeks 88.5 mhz; 2.2
kw-V, ant. 127 m, Address: 5025 Spring Creek
Drive. Guntersville, AL 35976. Applicant has no
other broadcast interests. Filed Jan. 21.

a *Leadville, CO (BPED930201MC)—Leadville
Community Broadcast Association Inc. seeks 88.9
mhz; 3 kw; ant. -141.11 m. Address: P.O. Box
1256, Leadville, CO 80461. Applicant is headed by
Kathy Bedell, and has no other broadcast interests.
Filed Feb. 1.

a Jewett, NY (BPH930121MC)—Carmine M. lan-
nace seeks 97.9 mhz; 1.45 kw: ant. 205 m, Ad-
dress: 239 St. John's Avenue, Yonkers, NY 10704.
Applicant has no other broadcast interests. Filed
Jan. 21,

& *North Madison, OH (BPED930121MD}—Sab-
bath Inc. seeks 93.7 mhz; 6 kw: ant. 100 m. Ad-
dress: P.O. Box 371 Indianapolis, IN 46206. Appli-
cant is headed by Craig S. Gill, and is applying for
eight other FM's. Filed Jan. 21,

a North Madison, OH (BPHS30121MF)}—South
Shore Broadcasting Inc. seeks 93.7 mhz; 6 kw; ant.
100 m. Address: c/o Haley, Bader & Potts, Suite
900, 4350 North Fairfax Drive, Arlington, VA 22203-
1633. Applicant is headed by Lesley L. Kidner, and
has no other broadcast interests. Filed Jan. 21.

a North Madison, OH (BPH930119MB)—Lake-
shore Broadcasting Inc. seeks 93.7 mhz; 3.5 kw;
ant. 132 m. Address: 2634 River Road. Willoughby
Hills, OH 44094. Applicant is headed by Edward A,
Sumrada, and has no other broadcast interests.
Filed Jan. 19.

a North Madison, OH (BPH930121MGO—John A,
Bulmer seeks 93.7 mhz; 6 kw: ant. 100 m. Address:
3043 Lake Road West, Ashtabula, OH 44004. Ap-
plicant owns licensees of WZOO-FM Edgewood
and WHMQ(FM) North Baltimore, both Ohio, and
WHZR(FM) Royal Center, IN. Filed Jan. 21.

a Ashland, OR (BPH930201MB)—Radic Repre-
sentatives Inc. seeks 107.5 mhz; 5.272 kw; ant, 426
m. Applicant is headed by Norwood J. Paterson,
and has no other broadcast interests. Filed Feb. 1.

a Ashland, OR (BPH330201MA)—Milo R. Yount
seeks 107.5 mhz; 5.25 kw. ant. 433.4 m. Address:
301 West Sixth, Mediord, OR 97501. Applicant has
no other broadcast interests. Filed Feb. 1.

a Ephraim, UT (BPED930125MB)}—Snow College
seeks 89.5 mhz: .1 kw; ant. -354 m. Address; 150
College Ave., Ephraim, UT 84627. Applicant is
headed by Gerald Day and Richard Wheeler, and
has no other broadcast interests. Filed Jan. 25.

a *Charlotte Amalie, VI (BPED930114MK)}—Virgin
Island Public Television System seeks 89.1 mhz;
10 kw; ant. 431 m. Address: P.O. Box 7879, Char-
lotte Amalie, St. Thomas, VI 00801. Applicant is
headed by Patrick N. Williams (chairman), and is
licensee of noncommercial educational WTJX-TV
Charlotte Amalie, St. Thomas, VI. Filed Jan. 14.

a Frederiksted, VI (BPH930128MB)—Carlos A.
Lopez-Lay seeks 103.5 mhz; 6 kw; ant. -5 m. Ad-
dress: Condominio Parque 407, Cuarto Piso, San-
turce, PR 00912. Applicant is licensee of
WRRA(AM) Frederiksted, VI, Filed Jan. 28.
Adtions

m‘New Washington, IN (BPEDS10903MB)—
Granted app. of Lou Smith Ministries Inc. for 88.3
mh2; 1 kw; ant. 83 m. Address: 2711 Hwy. 62,
Jeffersonville, IN 47130. Applicant is headed by
Mary L. Smith, who is permittee of WLVZ(AM) Ath-
ens, OH, and WRRD(AM) Blennerhassett and
WMSP(AM) Elk Hills, both West Virginia. Action
Jan. 26.

a Princeton, IN (BPH88082500)—Granted app. of
Randolph V. Bell for 100.5 mhz; 3 kw; ant. 100 m.
Address: 4314 Cherry Court, Evansville, IN 47715,
Applicant has no other broadcast interests. Action
Feb. 1.

aSleepy Eye, MN (BPH911003MC)—Granted
app. of Brown County Broadcasting Inc. for 107.3
mhz; 1.13 kw; ant. 161 m. Address: P.0. Box 368,
New Ulm, MN 56073. Applicant James D. Ingstad,
who is 100% shareholder of licensees of KNUJ-
(AM)-KXLP(FM) New Ulm, KRFO-AM-FM Owaton-
na and permittee of KLPR(FM) Springfield, all Min-
nesota, and KWBG-AM-FM Boone and KNIQ(FM)
Mason City, both lowa. Action Jan. 25.

a Sieepy Eye, MN (BPH911003MD)—Dismissed
app. of Lynn Ketelsen for 107.3 mhz; 6 kw; ant. 100
m. Address: 1440 Grace Ave., Willmar, MN 56201.
Applicant has no other broadcast interests. Action
Jan. 25.

& ‘Great Falls, MT (BPED890109MZ)—Granted
app. of Brightness Ministries Inc. for 90.9 mhz; 100
kw; ant. 145 m. Address: P.O. Box 1462, Jefferson-
ville, IN 47131, Applicant is headed by John W.
Smith Jr., who has interests in Lou Smith industries
(see New Washington, IN, above). Action Jan. 27.

a Springville, NY (BPCT911029KG)—Granted
app. of Unicorn Springville for ch. 67; 15 kw; ant.
133.5 m. Address: 1536 Logan Avenue, Alloona,
PA 16602. Action Feb. 1.

a *Clinton, TN (BPED920331MC)—Granted app.
of Communities Communications Corp. for 89.9
mhz; .2 kw-V. ant. 597.7 m. Address: Route 1, Box
808, Duff, TN 37729. Applicant is headed by Tony
Lawson, and has no other broadcast interests. Ac-
tion Jan. 25.

FACILITIES CHANGES

Applications

AM

a Biack Mountain, NC WFGW(AM) 1010 khz—
Dec. 29, 1992 application of Blue Ridge Broadcast-
ing Corp. for MP (BP900405CC) to make changes
in antenna system and specify alternate, but equiv-

alent, operaling pwrs. for day and critical hrs. oper-
ation.

FW's

a Corning, CA KCEZ{FM) 100.7 mhz—Nov. 20,
1992 application of Phoenix Broadcasting Inc. for
CP to make changes: tower is 49 m.

a San Rafael, CA KTID-FM 100.9 mhz—Dec. 9,
1992 application of Marin Broadcasting Company
Inc. for CP 1o make changes; change to conform 1o
constructed facilities specified in application file
#BLH-921016KB.

a Fort Pierce, FL WJFP(FM) 91.1 mhz—Dec. 30,
1992 application of Black Media Works Inc. for
mod. of CP (BPED-910201MM) 10 make changes;
change: ERP: 6 kw (H&V).

a Gretna, FL WGWD(FM) 100.7 mhz—Dec. 23,
1992 application of Asset Investments Inc. for CP to
make changes; change ERP: 6 kw (H&V).

® New Smyrna Beach, FL WJLU(FM) 89.7 mhz—
Dec. 24, 1992 application of Cornerstone Commu-
nity Radio Inc. for CP to make changes: ERP: 10
kw (H&V); (class changed to C3).

a St. Augustine, FL WSTF(FM) 87.9 mhz—Dec.
23, 1992 application of Todd Communications Inc.
for mod. of CP (BPH-300308IA) to corr xct coordi-
nates 30 06 14 - 81 28 11.

a Rushville, IL WKXQ(FM) 96.7 mh:—Dec. 10,
1992 application of Larry and Cathy Prce for CP to
make changes; change: ERP: 6 kw (F &V).

a Cannelton, IN WKCM-FM 102.9 mhz—Dec. 16,
1992 application of Hancock Communiations Inc.
for mod. of CP (BPH-880823ME) to make changes:
ERP: 12.5 kw (H&V) ant.: 142 m.; TL: 2.3 km north
of Mattingly in Breckinridge County, KY. class
changed to C3 (per MM DOCKET NC. 91-271).

a Boone, |A KIAB(FM) 98.3 mhz—Dec. 18, 1992
application of Radio Ingstad of lowa Inc. for CP to
make changes: ERP: 50 kw (H&V): ant.: 150 m. TL:
4.6 km SW of Sheldahl, I1A, on bearing of 217
degrees, Polk Co., A.

8 Flemingsburg, KY WFLE-FM 106.3 mhz—Dec.
18, 1992 application of Fleming County Broadcast-
ing Inc. for mod. of CP (BPH-910312MG) to make
changes; change ERP: 1.2 kw (H&V) ant.: 161 m.

a Leitchfield, KY WKHG(FM) 104.9 mhz—Dec.
14, 1992 application of Rough River Broadcasting
Co. Inc. for mod. of license to increase ERP: 3.5
H&V (per 1o MM docket #88-375).

& Madison, ME WHAA(FM) 97.5 mhz—Dec. 16,
1992 application of Innovative Advertising Consul-
tants In¢. for mod. of CP (BPH-880715MQ) to make
changes: change: ERP: 6 kw (H&V).

& Grand Rapids, Ml WQMB(FM) 88.9 mhz—Dec.
22, 1992 application of Moody Bible Institute of
Chicago for CP to make changes; change ERP:
650 kw (H&V); ant.: 122 m.; TL: .4 km northwest of
intersection of Leonard Street and Perkins Avenue,
Grand Rapids.

® Blue Earth, MN KQEKFM) 98.1 mhz—Deec. 24,
1992 application of KBEW Inc. for mod. of CP
(BPH-900822MS) to make changes; change TL: .3
km west of Blue Earth River, .3 km north of Inter-
slate 90.

® Nisswa, MN KZPX(FM) 93.3 mhz—Dec. 15,
1992 application of Bellfonte Company for mod. of
CP (BPH-880609M.J as mod.) to make changes;
change ant.: 211 m.; TL: Cass Co., MN, 4.5 km
south of Pine River; change to dass C1 (down-
grade via application).

a8 Pequot Lakes, MN KTIG(FM) 100.1 mhz—Dec.
15, 1992 application of Minnesota Christian Broad-
casters Inc. for CP to make changes; ERP: 40 kw
H&V, ant.: 165 m., TL: 4 km SSW of Pine River,
Cass Co., MN, class: C2 and frequency: 102.7 mhz.

® Marshall, MO KMVC(FM) 91.7 mhz—Dec. 28,
1992 application of Missouri Valley College for
mod. of CP (BPED-301119IE) to make changes:
ERP: 3 kw (H&V) ant.: 140 m.; TL: .1 mi W. of U.S.
65 and 4.7 mi. S. of Marshall.

a8 Neosho, MO KNEO(FM) 91.5 mhz—Dec. 21,
1992 application of Abundant Life Educ. Broadcast-
ing Corp. for CP to make changes; ERP: 5.2 kw
H&V, ant.: 133 m., TL: 3.633 km east of bench mark
1223 on highway 86, .125 km south Neosho;
change to class B1.

a Highlands, NC WHLC(FM) 104.5 mhz—Dec. 23,

1992 application of Charisma Radio Corp. for mod.
of CP (BPH-890504MA) to make changes; change
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antenna supporting-structure.

8 Newport, OR KCLM(FM) 92.7 mhz—De¢. 11,
1992 application of Charlotte Mcnaughton for mod.
of CP (BPH-910118MB) to make changes: ERP:
3.8 kw (H&V) ant.: 256 m. TL: 1.4 km from Otter
Rock, OR, on bearing of 43 degrees true.

® Kilgore, TX KTPB(FM) 88.7 mhz—Dec. 21, 1992
application of Kilgore Junior College for CP to make
changes; change ERP: 63.1 kw (H); 79.4 kw (V);
ant.: 168 m.; change to class C1.

® St. George, UT KFMD(FM) 99.7 mhz—Dec. 24,
1992 application of Ear inc. for mod. of CP (BPH-
880601NG) to make changes: ant.: 620 m.; TL: on
Seegmiller Mountain, 15 mi. SE of St. Georges.

® Spencer, WV WVRC-FM 104.7 mhz—Dec. 21,
1992 application of Star Communications Inc. for
CP 1o make changes: change ERP 4.8 kw (H&V)
ant.: 112 m.

™W's

® Twentynine Palms, CA KVMD(TV) ch. 31—Dec.
24, 1992 application of Desert 31 Television Inc. for
MP (BPCT-870529KN) to change ERP (vis): 36.4

kw; ant.: 90 m.; TL: 1.3 mi. north of State Hwy. 62,
section 24, township 1 north, San Bernardino Coun-

ty, CA; antenna: Andrew ALPI6L2-HSB-31,
(DA)(BT); (34-09-15 - 116-11-50).

Adtions

AN's

® McCall, ID KMCL{AM) 1240 khz—Granted app.
of McCall Broadcasting Inc. (BP-920515AE) for CP
to change TL 1o 4.5 km south of McCall, and make
changes in antenna system. Action Sept. 23, 1992.

® Portageville, MO KMIS(AM) 1050 khz—Granted
app. of New Madrid County Broadcasting Commu-
nications (BP-920512AA) for CP to reduce power 1o
600 w and make changes in antenna system. Ac-
tion Sept. 23, 1992.

@ Billings, MT KCTR(AM) 970 khz—Granted app.
of Citadel Communications Corp. (BP-920420AA)
for CP to correct coordinates to 45 44 35 - 108 32
37. Action Sept. 23, 1992.

® New York WMCA(AM) 570 khz—Granted app. of
Salem Media Corp. (BP-900405CB) for CP to in-
crease power 10 30 kw night-50 kw day and make

changes in antenna system. Action Dec. 29, 1992.

® Lumberton, NC WTSB(AM) 580 khz—Granted
app. of Henry William Hoot (BP-900405BE) for CP
to make changes in antenna system and change
TL: proposed site is located at N315 degrees E and
.68 km from intersection of Rt. 72 and State Rd.
2202 Lumberton, NC: 34 35 15 - 78 59 30, pet. for
recon. granted 9-18-92. Action Sept. 18, 1992,

®San Juan, PR WIAC(AM) 740 khz—Dismissed
app. of Bestov Broadcasting Inc. of Puerto Rico
(BP-900404A.) for CP to reduce night power to 3
kw and make changes in antenna system. Action
Sept. 22, 1992,

® Lawrenceburg, TN WWLX{AM) 590 khz—Grant-
ed app. of Prospect Communications (BP-
920402AD) for CP to reduce power to 600 w and
make changes in antenna system. Action Sept. 23,
1992,

@ Boerne, TX KBRN(AM) 1500 khz—Granted app.
of Boerne Radio Company (BP-910930AH) for CP
to change TL to 31005 Highway 10 West, Boerne,
TX 29 44 34 - 98 41 36. Action Sept. 23, 1992.

® Alexandria, VA WCPT({AM) 730 khz—Returned
app. of Group W Radio Inc. (BMP-920805AA) for
MP (BP-900405CM) to increase night power to 950
w and make changes in antenna system. Action
Sept. 23, 1992.

NS

® Monroeville, AL WMFC-FM 99.3 mhz—Granted
app. of Monroe Broadcasting Company Inc. (BPH-
900914IB) for CP to make changes; change ERP
50 kw H&V; ant. 150 m.; change class to C2 (per
RM-6695). Action Dec. 31, 1992,

® El Dorado, AR KLBQ{FM) 99.3 mhz—Granted

. of El Dorado Broadcasting Co. (BPH-
9205291D) for CP to make changes: ERP: 14 kw
(H&V), change frequency from 99.3 to 98.7, change
class from A to C3 (per MM docket #84-231). Ac-
tion Sept. 24, 1992,

® Newport, AR KOKR(FM) 96.7 mhz—Granted
app. of Newport Broadcasting Company (BPH-
920521MJ) for CP to make changes in ERP; 35 kw
{H&V); ant.: 167 m.; TL: 2.6 km northwest of Pos-
sum Grape, Jackson Co., AR; frequency: change
| C2 (per MM docket #87-56). Action Sept. 22, 1992.

® Apple Valley, CA KZXY-FM 102.3 mhz—Grant-
ed app. of Ruby Broadcasling inc. (BMPH-
920707IH) for mod. of CP (BPH-900802IC) to
change antenna supporting structure height. Action
Dec. 22, 1992.

® Hartford, CT WCCC-FM 106.9 mhz—Granted
app. of Greater Hariford Communications Corp.
(BPH-910823IC) for CP to change TL: 3114 Albany
Avenue, West Hartford, CT. Action Jan. 4.

® MacCienny, FL WJXR(FM) 92.1 mhz—Granted
app. of WJXR Inc. (BPH-920108IC) for CP to make
changes: ERP: 25 kw (H&V), change class to C3
(per docket #91-52); informal objection denied 9-
18-92. Action Sept. 18, 1992,

® Columbia, IL WCBW(FM) 104.9 mhz—Forfeited
and canceled app. of WCBW Inc¢. (BPH-900806IF)
for CP to make changes; change ERP 4 kw H&V;
increase ERP to equivalent of 6 kw {per MM docket
#88-375). Action Jan. 4.

®indianapolis WHHH(FM) 96.3 mhz—Granted
app. of Shirk Inc. (BMPH-911224IC) for mod. of CP
(BPH-880727MJ) to make changes: change: ERP:
77 kw (H&V); ant.: 200 m. Action Sept. 22, 1992,

® Eureka, KS KOTE(FM) 93.5 mhz—Granted app.
of Newwood Productions Ltd. (BMPH-9206101B) for
mod. of CP (BPH-891201MC) to make changes:
ant.: 98 m., TL: 1.5 mi. south of Eureka on State
Street. Action Dec. 31.

® Hagerstown, MD WETH({FM) 89.1 mhz—Grant-
ed app. of Greater Wash. Ed. Telecom. Assoc.
(BMPED-920522IB) for mod. of CP (BPED-
910116MR) to make changes to ant.: 408 m.; TL:
Quirauk Mountain, 10.7 km east-northeast of Ha-
gerstown. Action Sept. 18, 1992,

® Qlive Branch, MS WYYA(FM) 95.7 mhz—Grant-
ed app. of Olive Branch Broadcasting Corp.
(BMPH-9108271A) for mod. of CP (BPH-
880816MU) to make changes: ERP: 6 kw H&V, TL:
.21 km at 90 degrees true from intersection of
Ridgeway Road and Mt. Moriah Road, Memphis,
TN. Action Sept. 23, 1992,

® Newberry, SC WNMX(FM) 106.3 mhz—Dis-
missed app. of Professional Radio Inc. (BMLH-
900329KB) for mod. of license to increase ERP:
4.75 kw H&V (per docket #88-375). Action Dec. 22,
1992.

SERVICES

BROADCAST DATABASE

dataworld

dataworld

MAPS
CoverageTerrain Shadowing
Allocation Studies - Oireclones
PO. Box 30730 301-652-8822
Bettesda. MD 20814 8O0-268-5754

_SecaocAsr oam semvces
A Div. of Moffer. Larson & Johnson. Ine.
* AM, FM, TV, H-group databases
- Coverage, allocation and ter-ain studies
° FCC research

LPTV/TV Translator
Detailed Interference Studies
Regional Directories
Maps — Terrain — Popcount

+ Radio and Telewision Sysmm Design
® Transmitter and Studio Installation
* Microwave and Satellite
Engineering and Installation
627 Boulavard

@é Qfainles:, inec.

New Towers, Antenna Structures
Engineering $tudies, Moditications

Inspections, Erochcm Appraisals

Sneied Livaahaw

703 824-5666 FAX: 703 824-5672 301-652-8822 B00-368-5754 908-245-4833  Kenilworth, NJ 07033
S B i s T
SO LM ET AT NS, ez

Towers and Antenna Structures
Robert A. Shoolbred, PE.

RF DESIGN & INSTALLATION SPECIALISTS
LARCAN SOLID STATE TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC & RDYLE TOWER SYSTEMS

Greal Service « Excdbd?dc“

vvu- v- \avv

CULVER CITY. CA 90232-1922
213-870-9000 FAX: 213-240-3904

Nowﬁnlyﬂock Cusiom Reloods

800-759-4561

North Wales, PA 15454 104 Morrson D 14440 CHERRY LANE CT. LAUREL MO 20707 BETACAM « U-MATIC VHS
215 699-4871 FAX 699-9597 Charleston, 5.C. 29403  (303) $77-4681 TEL: 301-498-2200 FAX: 301-498-7952 71-800-888-4451
FOR WORLDWIDE SaTarate
g IDB SATELLITE NS TOWSEER'HP‘J,EEWSORK RADIO OR TV STROBE/RED Light Repair
ALY pasuission O ETiEne: DATABASE TranwnshoatingSarics Contracts
SERVICES CONTACT $ 50 Structural Inspections
IDB COMMUNICATIONS GROUP N owers
10525 WEST WASHINGTON BIVD. (305) 771-7180 The Radio Mall Used Towers Bought and Sold

ANTENNA & TOWER SERV. INC.
PH: 314-687-3932 FAX: 687-3933
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PROFESSIONAL CARDS

du Treil, Lundin & Rackley, Inc. =CARLT. JONES= LOHNES AND CULVER COHEN, DIPPELL AND
————— ASubsidiary o A.D. Ring. P.C =———— CORPORATION CONSULTING RADIO ENGINEERS EVERIST, P.C.
240 North Washington Blvd. CONSULTING ENGINEERS 8309 Cheny Lane CONSULTING ENGINEERS
Suite 700 7901 YARNWOOD COURT uure;:u%mmum 1300 "L~ STREET. N.W. SUFTE 1100
Sarasota, Florida 34236 SPRINGFIELD, VIRGINIA 22153 (801) 776-4488 WASHINGTON, D.C. 20005
(813} 366-2611 (703)569-7704 o Toss Member AFCCE (202) 8980111
MEMBER AFCCE Mormber AFCCE
SILLIMAN AND SILLIMAN MLJ HAMMETT & EDISON, INC. Jules Cohen & Associates, P.C.
8601 Georgia Ave. #910 MofTet, Larson & Johnson, Inc. CONSULTING ENGINEERS Consulting Electronics Engineers
Silver Spring, MD 20910 o s Eng Box 260068 .. Suite 600
T 'wo Skyline Place, Suite 300 San Francisco, California 94128 1725 DeSales, N.W.
ROBERT M. 55';-9'-“" 5203 Leesburg Pike Washington, D.C. 20036
HECID ) Falls Church, VA 22041 "E (415) 342-5200 Tetephone: (202) 659-3707
'rMom‘.«\sst zs'. :g.al.l;_ol,g:. P.E. . ,1‘113-824—5660 (202) 396-5200 Telecopy: (202) 659-0360
- AX: 703-824-5672
Member AFCCE MEMBER AFCCE Member ARCCE Member AFCCE
CARL E. SMITH

CONSULTING ENGINEERS

AM-FM.TV Engineenng Consultants
Complete Tower and Rigging Services

'.‘i'n'lin!g the Brwdn"ul Indusiry

or over 50 Years™

Box 807 Bath, Ohio 44210
(216) 659-4440

E. Harold Munn, Jr.,
& Associates, Inc.
Bioadcast Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

Mullaney Engineering, Inc.
Consulting Telecommunications Engineers
9049 Shady Grove Court

Gaithersburg, MD 20877
301-921-0115

Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
4226 SIXTH AVE. NW.
SEATTLE. WASHINGTON 98107
{206) 783-9151: Facsimile: (206) 789-9834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Registered Professional Engineers
911 Edward Steeet
Henry, [llinois 61537

STRUCTURAL SYSTEMS

TOWERS. ANTENNAS. STRUCTURES
New Tall Towen., Exnang Towen

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

P.0. BOX 180312
DALLAS, TEXAS 75218

313) 6426226

Sacecs, Analyss. Dessgn Modificanom. TELECOMMUNICATIONS (FCC, FAA) “(ki-h) Office
(309) 364-3503 mspecisom. Ercction, Eic CHARLES PAUL CROSSNO, PE. (202?%?-2020
Fax (m) 364-3775 6867 Elm St . MicLean. VA 22101 ( 7647 456-9765 214) 3219140 MEMBER AFCCE ' = AFCCE

JOHN FX. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills, Mi 48013

D.C. WILLIAMS, P.E.

Consulting Radic Engineer
Member AFCCE
Post Office Box 1888
Carson City, Nevada 89702

(702) 885-2400

Radio/Tv Enginecering
Company
“Serving Broadcast ers over 35 vears”

(609) 985-0077 - FAX: (609) 985-8124

o LAWRENCE L. MORTON
(= ASSOCIATES
P 1239 MESA OALS LAME
(| mummflm e Tetagte | ME1A OAKS CALFORMA 9303
L i e
NS Coreae M. Beverage LAWRENCE L. MORTON, PE.

Laurg M. Mizrahi APPLICATIONS * FIELD ENGINEERING
PO, Bax 1130, Markon, Nj 08053 e

(B05) 733-4275 7 FAX (805) 733-4793

SELLMEYER ENGINEERING
Consulting Engineers

PO. Box 356
McKinney, Texas 75069
(214) 542-2056
Member AFCCE

STEVEN . CROWLEY, P.E.
Consulting Engineer

1133 15th St., NW., Suite 1200
Washington 0.C. 20005
Telephone (202) 223-1101

Fax (202) 383-2906

Member AFCCT

contact
BROADCASTING MAGAZINE
1705 DeSales St, NW.
Washington, 0.C. 20036
for availabilites
Phone: (202) 659-2340
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Richard Lewis, founder, Richard
Lewis Associates, Los Angeles, joins
DIC Animation City, Burbank,

Calif., as VP, public relations, promo-
tion.

"'l

Richard Ls Lon Levn Rob Guarino
DIC Enterprises Saban Entertainment WSTM-TV

Eve Szurley, director, creative de-
velopment, Fox Broadcasting Co..,
Beverly Hills, Calif., named VP.

P. Thomas Van Schaick, VP, fi-
nance, administration, ABC Entertain-
ment, New York, named senior

VP.

Jamie Magin, former account ex-
ecutive, Dimension Media Services,
Palos Verdes, Calif., joins Metro-
Goldwyn-Mayer Inc., Culver City,
Calif., as director, purchasing.

Lon Levin, director, creative ser-
vices, Saban Entertainment, Burbank,
Calif., named executive director,
creative services.

Tom Petner, former VP, news,
WWOR-TV Secaucus, N.J., joins
WTAE-TV Pittsburgh as news direc-
tor.

Ezra Marcus, reporter, WAVE-TV
Louisville, Ky., joins KSTP-TV Minne-
apolis in same capacity.

Joan Brant, program director,
wycc-Tv Chicago, joins Central Edu-
cational Network, Des Plaines, 1II.,
as coordinator, programing projects.

Marvin Rhodes, programing dir-
ector/assistant GM, KTvL-TvV Med-
ford, Ore., joins KPTV-TV Portland,
Ore., as program director.

Judy Goodman, VP, operations
planning/administration, Photo Elec-
tronics Corp., West Palm Beach,
Fla., joins WPEC-TV West Palm Beach
as VP/editorial director.

Joyce Pearson, executive produc-
er, Eve on Tampa, WTVT-Tv Tampa-
St. Petersburg, Fla., named senior

producer, special programing.

Appointments at WVIT-TV West
Hartford, Conn.: Steve Savard, sports
director/nightly anchor, sports-

casts, joins as weekend sports anchor/
reporter; Pat Lore, anchor/re-

porter, WWLP-TV Springfield, Mass.,
and Danielle Knox, reporter,

KTVE-TV Monroe, La., join as report-
ers.

Appointments at WPvI-TV Philadel-
phia: Brenda Leon, videotape editor,
named news production manager;

Joe Torres, reporter, WNEP-TV Scran-
ton, Pa., joins in same capacity,
Jersey Shore bureau, Margate, N.J.;
Tom Baginski, technician, engi-
neering, WFLA-TV Tampa, Fla., joins
in same capacity; Bruce Neu-

mann, photographer/editor, public af-
fairs department, named producer/
editor, post-production.

Rob Guarino, part-time meteorol-
ogist, WSTM-TV Syracuse, N.Y.,
named full-time meteorologist.

Gay Yee, reporter/weekend an-
chor, WWOR-TV Secaucus, N.J., joins
KCAL-Tv Hollywood, Calif., as
general assignment reporter.

Cindy Smith See, marketing con-

sultant, WwWMG-TV Selby, N.C., joins
WSET-Tv Lynchburg, Va., as mar-

Gay Yee '
KCAL-TV

keting specialist.

Charles Kroll Jr., sales manager,
Video Guard Production, Dallas, Pa.,
joins WHP-TV Harrisburg, Pa., as
local sales manager.

Connie Simmons Spikerman, VP,
legal, business affairs, Columbia TriS-
tar Home Video, Los Angeles,

John Noel
WJBK-TV

joins RHI Entertainment, New York,
as senior VP, business affairs.

John Evenson, director, broadcast-
ing, PGA Tour, Ponte Vedra Beach,
Fla., named VP, broadcasting.

Robert Gaulin, partner, Berger
Steingut Tarnoff & Stern, New York,
opens own firm, Robert V. Gaulin

& Associates, there.

Appointments at WIBK-TV Detroit:
John Noel, general assignment report-
er, KOMU-TV St. Louis, joins in

same capacity; Melanie Gill, assign-
ment editor, named managing edi-
tor; Ken Rycyzyn, national sales
manager, named GSM; Jeff

Murri, account executive, named na-
tional sales manager; Steve

Schram, director, marketing, assumes
additional marketing responsibil-
ities in sales department; Katy Baetz
Matthews, promotion manager,
named community services director;
Debra Lawson, community ser-

vices director, named assistant pro-
gram director; Carolyn Worford,
director, programing operations. as-
sumes additional responsibilities of
promotion/publicity staff; Jeft For-
ster, director, broadcast opera-

tions. assumes additional responsibil-
ities of art department.
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Appointments at WBRC-TV Bir-
mingham, Ala.: Janet Hall, reporter,
assumes additional responsibilities

as health editor; Linda Mays, report-
er, named co-anchor.

Appointments at KNXV-Tv Phoenix:
Beth Brand, program editor, named
producer/editor; Kris Volenec, re-
ceptionist, named promotion secre-
tary; Stefanie Villa, admissions/re-
cords technician, South Mountain
Community College, Phoenix,

joins as receptionist; Patricia Sanko-
vich, account executive, KPHO-TV

 Jeff Murri
WJBK-TV

— Ken Rycyzyn
—_WuBK-Tv

Phoenix, joins in same capacity; Cin-
dy Kerr, editor. named director,
production.

Appointments at Raycom, Char-
lotte. N.C.: Judith Jenkins, former
VP, affiliate relations, NBC. New
York, joins as director, affiliate rela-
tions; Cary Glotzer, coordinating
producer, Titan Entertainment, New
York, joins in same capacity, New
York office.

Brett Cervantes, director, Mid-
west division, ITC Entertainment,
Chicago, joins Eastman Radio. St.
Louis, as sales manager.

Kristin Winney-Sterling, account
executive, KMEL-FM San Francisco,
joins Katz Radio, New York, in
same capacity.

Brian Roberts, morning drive an-
nouncer, KRTH-FM Los Angeles, joins
KCBS-FM there as 10 p.m.-2a.m.

air personality.

Clark Donley, sports director/
sportscaster, wSYX-Tv Columbus,
Ohio, joins WSNY-FM there in same
capacity.

Art Douglas Marple, station man-

ager, wCoJ(aM) Coatesville, Pa.,
named GM.

Cindy Friedman, senior account
executive, WPGC-FM Greenbelt, Md.,
named local sales manager.

Kevin Fischer, former managing
editor. WTMJ(AM) Milwaukee, Wis.,
rejoins as news director.

Jim Kalmenson, VP, sales,
KWKW(AM) Los Angeles. named
VP/GM.

Michael Adams, assistant station
manager, KJIIN(AM)-KCIL-FM Houma,

Cary Giotzer
Raycom

La.. and WGGZ-FM Baton Rouge,
La.. named VP/GM.

Joe Garner, regional director, The
Source, Westwood One Companies,
Los Angeles, named director,
Westwood One Companies’ new au-
dio products division.

Anne Milner, customer support
manager, Tellermate, Denver, joins
Katz Radio, Detroit, as account ex-
ecutive.

Jennifer Shine, brand manager,
Anheuser-Busch, New York, joins
Christal Radio there as account ex-
ecutive.

CABLE

Sarah Miller, senior VP, finance.
administration, Comedy Central. New
York. named executive VP, opera-
tions, finance.

Appointments at Pennsylvania Ca-

ble Marketing. Meadville, Pa.: Bruce
Hendrickson, director, marketing/
public affairs, named director, progra-
ming/public affairs; Bradford
Hammer, account executive, Wick-
ham Group, Middletown, N.Y .,

joins as sales/marketing manager.

Appointments at ESPN, Bristol,
Conn.: Elaine Lorenz, marketing co-

Sarah Miller
Comedy Central

ordinator, named senior coordina-

tor; Scott Atkinson, senior mail clerk.
named commercial traffic schedul-

er; Betsy Flounder, administrative as-
sistant to the president, named
manager, national promotions; Tim
Hays, highlights supervisor, named
producer; Jean McCormick, produc-
er, named coordinating producer.

Appointments at USA Network,

New York: Donna Rothman, direc-
tor, advertising sales, Eastern re-
gion, and Robert Riordan, manager,
advertising sales, Eastern region,

Charlotte Van Doren
BRAVO

named VP's, New York sales; Tom
Olson, director, advertising sales,
Sci-Fi Channel, New York, named
VP, advertising sales, Sci Fi Chan-
nel; Barry Frey, director. new busi-
ness development, named VP, in-
ternational sales. new business.

Appointments at Discovery Net-
works. Bethesda, Md.: Carol Good
Whitman, senior VP, Ted Bates
Co. Inc., New York, joins as VP,
marketing; Rachael Rogers, senior
coordinator, program information,
named manager, program informa-
tion; Adam Stewart, sales planner,
named account executive.

Appointments at Bravo, Wood-

bury, N.Y.: Caroline Bock, assistant
director, public relations. named
director; Charlotte Van Doren, man-
ager, acquisitions, named director,
program acquisitions; Dawn Frisby,
marketing manager, Central region,
named director, corporate sponsorship
programs; Vienna Steiner, studio
producer, Comedy Central, New
York, joins as assistant director,
production.

Elieen Murphy, director, public
relations, Turner Broadcasting Sys-
tem, New York, named VP, public
relations, CNN, Atlanta.
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DEATHS

Michael J. Faherty, 54, executive
VP. Cox Broadcasting, Atlanta, died
Feb. 13 of pneumonia at his home
there. He had leukemia. Faherty, who
was profiled in BROADCASTING's
Aug. 19, 1991. issue. was executive
VP. radio. in 1989-92, and before

that was VP/GM of Cox’s WSB-AM-FM
Atlanta in 1981-89. His first expo-
sure to radio came in 1960, as an an-
nouncer/account executive for WPA-
C(AM) Patchogue, N.Y. In 1962 he
joined KYw(AM) Cleveland (now
WWWE[AM]) as an account executive,
thus beginning a 19-year career

with Westinghouse that took him to
WBZi{AM) Boston as sales manager;

|
|

FORMER CBS NEWS CHIEF SALANT DIES AT 78

ormer CBS News President Richard Salant died Tuesday of heart

failure at the Country Club of Fairfield in Southport, Conn. He was 78.
Salant died while addressing a group of senior citizens on the topic of
network news. He was president of CBS News from 1961-64. and again
from 1966 until forced to retire in 1979.

During Salant’s first stint at the helm of CBS News. the network was
the first to expand its evening news program from 15 minutes to a half-
hour. Early in his second term, in 1968. the network launched 60 Minutes.
the pnme time magazine that is still the ratings leader in its genre. Salant
also oversaw the introduction of The CBS
Morning News and Sunday Morning.

Though one of TV journalism’s staun-
chest defenders. Salant was also an outspo-
ken critic of the media when he saw short-
comings. In a 1988 address at the
University of Chicago, Salant said that net-
work journalism, ‘‘on its good days. is
surprisingly informative.”” But he noted
that, on occasion, the networks do falter,
running stories that ‘‘compete with the
reading material at the checkout counter.’’

Salant spent 27 years at CBS. He joined
the network in 1952 as a vice president, and
led the network’s legal battle against NBC
at the FCC and in the courts over the right to develop a color television
format. CBS won the battle but lost the war because manufacturers
embraced the NBC-RCA format and refused to manufacture the incompat-
ible CBS system.

After graduating from Harvard Law School in 1938, Salant became an
attorney for the National Labor Relations Board. After World War II.
when he served as a lieutenant commander in the Navy, Salant joined the
New York law firm of Roesenman, Goldmark. Colin & Kaye, which had
CBS as a client.

After leaving CBS in 1979, he became vice chairman of NBC, a post he
held until his retirement in 1983. He later served on the NPR board. but
quit in 1990 over NPR’s practice of accepting grants earmarked for
coverage of specific issues, which he said involved underwriters **partici-
pating in what gets covered and not covered."”

Howard Stringer, president, CBS Broadcast Group, who was a news
producer at CBS under Salant, characterized him as **one of the founding
fathers of CBS News. Under his leadership, the highest standards of
journalistic excellence were codified and exemplified for a generation of
broadcast journalists.’’

CBS news anchor Dan Rather. who was also at the network during the
Salant years. said Salant **wrote the book on integrity, ethics and excel-
lence. During his time at CBS, he set the world’s standard for broadcast
news leadership.”’

A memorial service will be held today (Feb. 22) at |1 a.m. at The
Museum of Television and Radio. 25 West 52nd Street, New York. —-SM

WINS(AM) New York as GSM, and
wIND{AM) Chicago, where he

served as VP/GM. He was president
of Radio Advertising Representa-
tives for seven years. Faherty served
on the boards of the Radio Adver-
tising Bureau and the National Associ-
ation of Broadcasters. {His NAB
terrm would have expired in June
1994.) He was also a member of

the Radio Operators Caucus and the
NAB’s DAB Task Force. Survivors
include his wife, Barbara, and six
children.

Edward Conley, 60. Voice of
America’s Tokyo bureau chief, died
Feb. |1 of a brain tumor at George
Washington University Hospital,
Washington. Before joining VOA

in 1960. Conley worked as a televi-
sion writer and newscaster at
WWLP-TV Springfield, Mass. His
VOA career included stints as a
general assignment reporter and corre-
spondent covering the White

House, Defense and State depan-
ments, Congress, the United Na-
tions: assignment desk and duty edi-
tor; East Asia and Pacific bureau
chief; Tokyo correspondent, European
editor. and Toyko bureau chief/cor-
respondent. Survivors include his
wife. Joyce, and four daughters.

Jerry Strong, 77, Washington
television and radio personality, died
Feb. 13 of pneumonia and kidney
failure at Shady Grove Adventist Hos-
pital. Gaithersburg, Md. Strong’s
program. Backstage, was heard on
WMAL(AM) Washington. as was The
Jerry and Jimma Strong Show, which
he co-hosted with his wife, Jimma.
He helped launch wiNX(AM) Rock-
ville. Md., in 1940. Block Partv, a

1 5-minute variety show, was his first
television show for Dumont in

1947. Strong worked as a freelance
commercial announcer and operat-

ed Strong Productions. an advertising
and public relations company for

30 years. Survivors include his wife.
Julia. and two daughters.

J. Stanley McCormack, 70, re-
tired account executive, WRC-TV
Washington, died Feb. 4 of a heart
embolism following heart surgery in
Charleston, S.C. McCormack
worked early in his career at The
Washington Star and WTOP-TV
Washington. Survivors include his
wife, Evelyn, one son and one
daughter.
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WAYNE ALBERT LEPOFF

ypically, Hollywood producers
cringe at the prospect of a busi-

ness affairs executive moving to
the creative side, but Genesis Enter-
tainment President and COO Wayne
Lepoff has managed to do it while
earning a reputation as an invaluable
asset in both areas of the syndication
business.

Many who work with Lepoff attest
to his accessibility and openness to
new ideas. Even though much of Lep-
off’s career has been spent as a certi-
fied public accountant and business
affairs executive, Genesis Entertain-
ment’s majority owner and chairman,
Gary Gannaway, who still oversees
the creative side, says it is Lepoff’s
‘‘innate creative ability, balanced with
a strong acumen for watching the bot-
tom line,”’ that has helped the compa-
ny grow.

After helping to create and launch
the first-run reality-based weekly
Emergency Call last season, Lepoff
came up with the idea of aggressively
going after the established off-network
reality strips entering syndication—
such as Cops and Rescue 911—by cre-
ating a first-run spin-off, Real Stories
of the Highway Patrol. Upon complet-
ing a two-week test in eight metered
markets last December, Highway Pa-
trol averaged a 6.2 rating/14 share,
which exhibited strong enough time
period improvements to merit a deci-
sion to go with a national launch next
month.

**Basically, I had noticed the suc-
cess that Cops was having in [prime]
access in New York, and started won-
dering why no other syndicator was
producing a first-run reality strip,”
Lepoff says. *‘Despite all the hesita-
tion in the market about the kind of
gamble it takes to crack into access
these days, 1 started thinking why
would it be any different if a first-run
reality series went after those same
adult demos at 7 p.m.7"”’

The association between Lepoff and
Gannaway traces back to 1984, when
Lepoff had a private CPA practice in
Los Angeles. Ansel Sloane, a lawyer
who had brought other entertainment
clients to Lepoff, introduced

Gannaway, who conceded that Gene-
sis’s books were in a **‘complete sham-
bles’” at the time.

Although Gannaway is regarded as
one of the most aggressive sales exec-
utives in syndication (in the mold of
his mentor, station sales veteran
Sandy Frank), he acknowledges that
Lepoff is completely in charge of

Lepoff put those doubts to rest
when he was able to convince the late
Michael Landon to sell the Highway to
Heaven series library for a **small ad-
vance fee’" in return for profit partici-
pation in the national barter advertis-
ing sales. It was an unprecented move
at the time—no other hour-long off-
network series was marketed on an ad-
supported basis. And it was Lepoff
who got actress Whoopi Goldberg to
host a half-hour late-night talk show
strip, which launched earlier this sea-
son.

Presently, Lepoff and Gannaway
are in the midst of discussions that
could lead The Andrews Group, head-
ed by investor Ron Pereiman, to take
an equity interest in Genesis or jointly
finance program ventures. Genesis is
already poised to launch two other
new series, animated weekly Biker
Mice from Mars and summer 1993
drama entry Paradise Beach, from
Andrews’s Marvel Productions and
New World International properties,
respectively. Growing up in Venice,
Calif., Lepoff honed his business

‘‘system controls’’ skills early selling
for the privately held President and 000, Genesis Fuller brushes door-
company. Entertainment, Am:um Hilks, Calif.; to-door and helping

**I have such com- b. July 12, 1951, Santo Monica, his father, who pro-
plete faith in Wayne Calif,; BS, business, University of cessed tax returns,
that I have never had Califomnia ot Berkelay, 1972; with accounting
to cut a check, bal- occounting clerk, UCLA, Los Angelos, chores. “*My father

ance the books or
second-guess a P&L

1973-74; accountand, Benglend &
Associgles, Los Angedes, 1975-T7:

wanted me to be a
CPA, but | chose a

[profit and loss] senior accoumtont, Berghund & business major to be-
statement,”  says Rssaciates, 1977-78; contraller, come better rounded
Gannaway, who is Wester Security, Los Angeles, in all facets of busi-

based in New York.
“In Wayne’s time
here, we have never

1979-B0; vite president, finance,
Western Security, 1980-81;
president, Weslem Secority, 1981-

ness affairs,”” Lepoff
recalls.
In college he got

been late on a check :;,u“;aml::ﬂwﬁ: :w.::wlt- that and more. At-
to a producer. I don’t 86: prle pﬂsillul ilzn |"l"“.= tending the Universi-
know how many m. Debi Baldwin, Jon. 2, 1983; ty of California at

companies can say

that,”’ Benjamin, 5.
Gannaway had
enough confidence

in Lepoff’s abilities beyond business
affairs to offer him in 1986 the presi-
dent’s post and a minority interest in
the company, although some industry
watchers were skeptical of Lepoff’s
ability to make the transition.

children: Karissa, 15; Talia, B;

Berkeley during the
height of the Viet-
nam War protests,
Lepoff says he
*‘learned more outside of school what
the free speech movement meant, but
there were also armed guardsmen try-
ing to subtly remind us what the con-
sequences couild be. It was a truly
great education.” L
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Basic cable network ad revenues
increased almost 16% in the fourth
quarter of 1992, according to the
Broadcast Cable Financial Manage-
ment Association. Revenues for

the 20 participating cable networks
were $602 million versus $519 for

the same quarter in 1991. And, ac-
cording to the Cabletelevision Ad-
vertising Bureau, prime time viewing
on basic cabte climbed two points

to a 20 share in fourth-quarter 1992
over the same period in 1991. For

the year 1992, ad revenues for the ca-
ble networks jumped 15%, to $2.12
billion.

President Clinton's State of the
Union Address last Wednesday gar-
nered a 60 share of the viewing
audience in the 29 Nielsen metered

NSS POCKETPIECE

(Nieisen's top ranked syndicated shows for
the week ending Feb. 7. Numbers represent |

aggregate rating average/stations/% coverage)

1. Wheel Of Fortune .. - 1481221198
2. Jeopardy! ... e 13.0:213/98
3. Star Trek: DaepSpace

4. Star Trek...

5. Qprah Wrnfrey Show ........... 10.8/236/99
6. Wheel Of Fortune-wknd.........9.5/182/83
7. Entertainment Tonlght.......... 9.1/179/95
8. Married...With Chlidren.
9. Roseanne .........
10. inside Edhlon
11. Current Affair...

12. Untouchables............e....we.... 6.8/194°96
13. Desigining Women ... 6.6/207/99
14. Baywatch..... 6.5/176/94

15. Donahue......
15, Kung Ru.......

markets on CBS, NBC and ABC
combined, Nielsen said last week. On

HDTV ‘GRAND ALLIANCE’ ENDORSED BY WILEY

Richard Wiley, chairman of the FCC's Advisory Committee on Ad-
vanced Television Service, in preparation for this Wednesday's {Feb.
24) meeting of the committee, supported approval of a “grand alliance” of
the remaining four all-digital HDTV transmission proponents into a single
system.

The four players have conducted informal consolidation tatks among
themselves for years, and Wiley's letter is a further incentive to complete
such an agreement.

If the parties agree to a consolidation, the advisory committee may not
be able to make a recommendation until next year. The new system will
have to be built and then tested in the laboratory and the field, “but, in the
long run, | think the establishment of a new [advanced TV| broadcast
standard will be advanced,” Wiley said last week in a memorandum to
advisory committee members.

Meanwhile, the HDTV transmission system that eventually will be
chosen as the U.S. standard is increasingly likely to become the global
standard. England's Financial Times reported Friday (Feb. 19) that Martin
Bangemann, the European Community’s newly appointed commissioner
for industrial policy, information and telecommunications technology, is
unwilling to continue the costly, decade-long international HDTV stan-
dards war into the digital domain.

The Financial Times quoted Bangemann as saying: “A digital standard
doesn’t need to be set [by the EC].... Global standards are always the
best solution.”

The $737 million, EC-funded HD-MAC analog HDTV system ptanned
for direct broadcast satellite service has iost support in Europe in recent
years with the emergence of U.S. digital technologies. —RMS

I ABC, more than 9.3 million homes

tuned in, giving the network a 19.9/27.
On CBS, more than 5.6 million

homes watched, which translated to a
12.2/17, and more than 5.4 million
homes tuned to NBC, for an 11.6/16.

Anthony Cassara has been

named president of the Paramount
Stations Group, filling a vacancy

left when James Boaz retired last fall.
Cassara will oversee the six sta-
tions and report to Paramount Do-
mestic Television President Steve
Goldman. In 1991, Cassara founded
Coral Communications, owner of
KHNR{AM) Honolulu. Previous to that,

| Cassara was chairman-CEQ of

Wometco Broadcasting Co. and Gold-
en West Television.

Bill Frank, president-GM of
KCOP(TV) Los Angeles tor the last 10
years, has been named to the

new position of executive VP of the
station’s group owner, Chris-Craft
Industries, which owns eight inde-
pendents. There was speculation
late last week that he would be suc-
ceeded at KCOP by VP/station man-
ager, Rick Feldman, but Thompson
said he hasn't had a chance to look
over a list of potential candidates.

DIC Animation City and Ster-
berg/Brough Productions have re-
ceived a pilot commitment from
NBC to produce a weekday game
show called Incredibie Mall,

while the co-producers also have a pi-
lot order from Telemundo for a po-
tential weekly Spanish-language ver-
sion titled E/ Mail Incredible .
Telemundo will debut the series some
time this spring for airing Sundays
at7 p.m.

Los Angeles-based animation pro-
ducer Film Roman has entered into
an agreement with Bohbot Enter-
tainment to handle the first-run dis-

_| | tribution of animated action-ad-
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venture series Mighty Max, as part
of Bohbot's weekend Amazin’ Ad-
ventures two-hour block, which is
cleared in 85% of the country. Ac-
tion Media Group will handle the na-
tional barter advertising sales for
Mighty Max, as it does for all of Boh-
bot’s programing block.

KONJ(AML-KXTN(FM) San Antonio,
Tex., was sold by TK Communica-
tions to Tichenor Media System

Inc. for $11 million. Seller also owns
two AM's and three FM's. Buyer, a
Spanish-language radio group, owns
KCOR{AM) San Antonio, and recent-

ly purchased KSRR-FM there for $3.8
million (“*Changing Hands,” Jan.

11). It owns seven other AM’s and six
FM's. Broker: Star Media Group.

WEZY(FM) Lakeland, Fla., was sold
by Chapman S. Root Living Trust to
Paxson Enterprises for $4.75
million. Seller owns two AM’s and
one TV. Buyer, headed by Lowell
Paxson, recently sold wwnz(Fm) Co-
coa Beach, Fla., for $5.01 million
(“Changing Hands,"” Feb. 15); it owns
six AM's and nine FM'’s in Fiorida.
Broker: Rumbaut & Associates and
Media Venture Partners.

The FCC has turned around on

the fairness doctrine on the strength
of pro-doctrine commissioners An-
drew Barrett and Ervin Duggan over
Acting Chairman James Quello.
Barrett and Duggan last week voted
to authorize the FCC's general
counsel to file a brief seeking a re-
mand in Arkansas AFL-CIO v. FCC

in the 8th U.S. Appeals Court in St.
Louis. That will allow the commis-
sion to give further consideration to
whether Congress codified the
doctrine into law when it amended the
Communications Act in 1959.

EEO is up next at the FCC as it
moves to implement the 1892 Cable
Act. The NCTA, in comments filed
with the FCC last week, argued that
video dialtone systems and other
multichannel services should be sub-
ject to the EEO rules mandated by
the 1992 Cable Act. NCTA also sug-
gested the FCC negotiate with the
Labor Department to reduce or elimi-
nate duplicative EEO requirements
for cable systems located on military
installations. The Cable Act re-
quires the FCC to modify the EEO
rules by expanding the job catego-
ries covered from nine to 15 and re-

i

e

Diana: Her True Story, adapted from t;é Andrew Morton biography, premiered at the

Villa Ephrussi de Rothschiid during the Monte Carlo TV Market. The international co-
production will air in the U.S. on NBC this spring. Shown at the screening (I-r): Martin
Poli, executive producer; Anne Staliybrass (Queen Elizabeth); Serena Scott Thomas
{Diana); David Threifail (Charles), and author Andrew Morton.

quiring EEO reports to identify the
race, sex and job title within each cat-
egory. Fines per violation are in-
creased from $200 to $500. The FCC
must also hold mid-license reviews
of EEO compliance of television sta-
tions.

Despite ABC's historic Michael
Jackson interview, which was the
fourth-most-watched entertainment
program ever, CBS won the second
week of the February sweeps,
paced by the first installment of the
three-part Queen miniseries. Part
one averaged a 24.7 rating/38 share
(Nielsen) and led CBS to a 14.4/23
average for the week of Feb. 8-14,
eight-tenths of a rating point ahead
of second-place ABC which pulled in
a 13.6/22. Overall, the miniseries
which concluded last Thursday eve-
ning averaged a 23.9/36. In the
sweeps race through last Thursday
night: CBS, 15.1/24; ABC, 13.2/21;
NBC, 11.4/18, and Fox, 8.4/13.

The annual Golden Mike award,
presented by the Broadcast Pioneers,
will go to KING-TV Seattle. It will be
presented at a banquet at New York’s
Plaza Hotel, on Monday, March 8.

President Clinton’s economic
package released last week (see
page 4) says the administration
“is commiting funds to such new
initiatives as a Radio Free Asia,

to carry news and hope to China and
other Asian nations.” At the same,
time the administration is “reviewing”
the future status of other govern-
ment-funded international broadcast
organizations, “many of which

were designed for the Cold War."”
Freshman Senator Russell Fein-
gold (D-Wis.) is sponsoring a bill (S.
51) to consolidate those organiza-
tions.

American Movie Classics has fi-
nalized an agreement with MSO
Comcast, which will roll out the 24-
hour classic movie network to all 2
million of its subscribers beginning
this month.

Turner Broadcasting System sub-
sidiary Turner Private Networks has
decided to discontinue its expan-
sion plans for the Checkout Chan-
nel, a news and information ser-

vice shown in supermarkets.

NBC and Miller Genuine Draft

have teamed up for a national mar-
keting program tied to the up-
coming NBA playoffs and finals.
The program will include a "'Watch

& Win" sweepstakes tied to NBC's
broadcast of the NBC finals, point-
of-purchase materials and on-air pro-
mos and includes a network adver-
tising buy as well. Miller and NBC last
teamed up when Miller Lite ran a
marketing venture tied to the net-
work's 1992 May sweeps.
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Selferials

SUNSET FOR CRY

Tribunal Commissioner Bruce Goodman (see page

46). In the current spirit of belt tightening and cost
cutting, the chairmen of the House and Senate Copyright
Committees have recommended abolishing the CRT and
reassigning its function to the Register of Copyrights and
as-needed panels. While CRT Chairwoman Cindy Daub
argued for the tribunai’s preservation, there is obvious
self-interest in that stand. We were more persuaded by the
argument of Goodman, a former attomey and communica-
tions executive, whose self-interest would not appear to be
served by the following conclusion;

“In an economic environment which mandates that
every govermnment agency must overcome a presumption
of unnecessary expense and counterproductivity, the tribu-
nal has too often been noted more for providing employ-
ment to unqualified political appointees than for its help to
taxpayers and the industry it should serve.” (We our-
selves must confess to an occasional suspicion that the
CRT was more a patronage post than a repository of
copyright expertise.)

Although the savings to the federal budget would be
small—the CRT gets most of its folding money from the
petitioning parties—a few hundred thousand here and
there eventually adds up. We have no reason to believe the
Copyright Office could not handle the setting of rates and
disbursement of payments. ‘‘The tribunal is not as busy as
a list of its responsibilities would suggest,”” concedes
Commissioner Edward Damich.

Sounds like a recipe for RIFing to us.

VOICE OF EXPERIENCE

T he quote of the week came from Copyright Royalty

and rule what can and cannot be broadcast, and when.”’

Salant’s CBS News credits included recruiting Mike
Wallace, Roger Mudd and Dan Rather to the ranks; ex-
panding the network news to a half-hour (he lobbied
unsuccessfully to expand it again to an hour); approving
the launch of 60 Minutes and the creation of CBS Morning
News and Sunday Morning. Salant emphasized analysis in
addition to reporting, and it was that emphasis that led the
network to begin calling political races before the polls
closed, based on returns from key precincts.

While Salant was often an outspoken critic of what he
saw as the decline of hard news at the networks, that
criticism was infused with an underlying respect for the
format and its possibilities. In a speech at the University
of Chicago in 1988, Salant had little good to say about the
new breed of budget-conscious news bosses, but while he
felt that the pressures on the evening news sometimes
inclined producers toward ‘‘competing with the reading
material at the checkout counter,”’ he still felt that on its
best days, *‘the evening news is brilliant and on its good
days, which are more common than its bad, it is surpris-
ingly informative.’

In today’s rush to make news more exciting, attractive
and profitable, there is the temptation to dismiss the
criticisms—and, yes, lessons—of the Dick Salants and
Fred Friendlys as rooted in a past not as golden or great as
it is remembered, and in any case qualitatively different
from the economic and competitive realities of today. We
have, however, recently been reminded of the wages of
inattention to the basics of good journalism. Salant be-
lieved television news should first inform, not perform,
and that its information had the power to make a differ-
ence to the lives of the audience.

On its good days, TV news could still make Salant
proud. It could do worse than aspire to that goal.

source last week with the death of former CBS News
President Dick Salant.

Salant had left the television network news ranks more
than a decade ago, but his convictions about what consti-
tutes good television journalism persisted through speech-
es and writings, including more than one letter to the
editor in the pages of this magazine. Salant, a lawyer by
training, was a staunch defender of the First Amendment.
In a note to BROADCASTING about the prime time access
rule and its omission of a blanket exemption for news,
Salant said: “*It’s the failure to exempt news, and hence
the government’s prohibition, for all intents and purposes,
of the hour network evening news that illustrates once
more how contrary to the public interest—and to good
broadcasting—it can be for the government to intervene

T he TV joumalism community lost a valuable re-
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“‘Aren’t you overdoing this home theater thing a bit?"'
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France

UK,

Managing Birector:

Peter Rhodes

International Exhibition Organisation Ltd.
Tel: {071).528 0086

Fax: (071} 895 0949

Telex: 920173

U.S.A.

President:

Barney Bernhard

Intemational Exhibition Ovganisation Inc.
Tel {212) 689 4220

Fax: 212) 689 4348

Telox: 4979122

France

International Sales Director:
Jaques Gibout

International Sales Manager:
Guillaume Galliot

Midem Organisation

Teh 33{1) 44 34 44 44

Fax: 3311) 44 34 4400
Telex: 645547

Midem Organisation
& A member of the Reed Intermational group

Celebrate 30 years of Miptv in Cannes this Spring with professionals

from around the world. The industry's annual event is the meetin
y 14

place for over 8,000 producers, distributors, broadcasters, acquisition

executives, feature film makers and many more.

Seize the opportunity to buy and sell, make new contacts, create
partnerships, negotiate co-productions and plan for joint ventures

over 6 days of intensive business activity.

Sccure your place for the future. Advertise in the Mip News
Preview, Mip Guide, Mip News and, exclusive to this year's show,
the "30 Years of Television Album".

Contact Barreey Bersihard today on (212) 689 4220 or fax o (212) 689 4348




WiTH THE POWER OF SATELLITES,
You CAN TURN ON THE WORLD.

News is made in space. A live concert reaches millions. Another record races
into history books. M When you turn on your TV or radio, you turn on the world.
24-hours a day—every day. All through the power of satellite communica-
tions. COMSAT will turn you onto the world, via a global network of 19
INTELSAT satellites—including INTELSAT-K, our first high powered all Ku-band
satellite. M We offer valuable real-time services that allow maximum flexi-
bility. © Newsgathering. U Digital audio distribution.

O Business TV. 0O Analog and digital television. g3

W For more information, call our Broadcast Sales ‘i‘ﬁ'i’conssyénF
office at (202) 863-6796. Now, it’s your turn.

COMSAT. YOUR GLOBAL CONNECTION




