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“Thiank You Sonny"
from your Affiliates
and Advertisers.

Sonny Bloch is the host of

Americas longest runnin
independent News & Talk Shows ¢
about money, business, real _
estate and life. Now being heard S5&8
in over 200 cities (90% of the
top 100 markets). For syndica-
tion [Barfer Clearance] in your
market confact:

Broadcast Management Corp.

40 E. 63rd Street

New York, NY 10021
212/371-9268

Fox 212/593-0963




Hosted by ?

Best- sellmg author and host of America’s : -
longest -running financial radio talk show - syndicated
in more than 200 markets nationwide - where
he cross-promotes the TV show

This half-hour TV show attracts and holds
viewers motivated to improve their lives...

THE VIEWERS YOU WANT! \
* Investing * Business Opportunities
* Real Estate * Collectibles & more! 1
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We congratulate
our Chief Financial Advisor

Sonny Bloch

On the 14th anniversay of his financial talk
radio program. We also thank him for helping us
become America's fastest growing 24 hour radio
talk-show network in just 2 years!

For program schedules and market
availabilities call The Independent Broadcasters
Network (IBN) at 1-800-743-2374.




Fast Track

MUST READING FROM BROADCASTING & CABLE

FCC USER FEES ADDED TO BUDGET BILL

As part of the wrangling to shape a budget package that
Congress could approve, negotiators at the last minute
added $81 million in regulatory fees to be assessed against
the telecommunications industry. Cable, at $20 million &
year, took the biggest hit. / 6

Senator Ernest Hollings introduced a bill last week that would
impose a “safe harbor” free of violent TV programing. / 10

._

_ y ON THE HILL: Hollings espouses violence
BELL-ATLANTIC’S LATEST MOVE . ‘safe harbor’; Dingell gets user fees. / 10
Forget the cable-telco convergence: Bell Atlantic has
teamed with CellularVision of New York to provide wireless TV. The service, which requires
no additional regulatory approval, will target an area of 8.5 million people. / 14

Cable MSO'’s, allowed under the Cable Act to charge for equipment they had tended to provide for free,
say rates may increase for some, mostly less-well-off, subscribers, / 16

GRAVEYARD FOR SHIFT
KRON-TV San Francisco, at the behest of NBC, abandoned its prime time shift, and similarly
shifted KCRA-TV Sacramento is expected to follow suit. /16

The Kennedy family has formaily protested the airing of “Marilyn and
Bobby: Her Final Affair” last week on USA. / 17

VIOLENCE SUMMIT: THE WRITING’S ON THE WALL

Senator Paul Simon’s propogal at last week's Los Angeles confer-
ence for an industry advisory committee on TV violence left

i Hollywood with a clear mes-
sage: clean up your act or
Washington will do it for you.
The TV networks and cable
pledged to do their parts, but
the production community
was confounded. “I don't
know any sort of writer who

can write effectively with On the Cover:
these sorts of parameters,” Anti-violence crusader
said producer Stephen dJ. Senator Paul Simon
Cannell. / 18 rode into Hollywood
IN HOL_LY!‘VOOD: Summiteers (I-r] Hill, with a seven-point pro-
Valenti, Littlefield and Vradenburg. / 18 Nearly a dozen proposals for curb- gram for curbing vio-
ing violence have been or might soon be introduced in Congress. / 24 lence on TV. Compared
to the alternatives—
A BREAK FOR WIRELESS FROM TBS license challenges, tax
Turner Broadcasting cut prices for wireless operators for many penalties, safe har-
of its services. CNN drops from 41 cents to as low as 28 cents a bors—the plan may
sub, but a rate cut on. TNT will have to wait until exclusive con- have some appeal. /25
tracts with cable operators expire. / 30 Photo: Alex Berliner

“TV violence has no constituency. If you are looking for a target that has
no other side, you have found it.”—Summit moderator Jeff Greenfield on
Washington’s interest in TV violence. / 18
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KING WORLD MAKES ITS ‘JOURNAL’ ENTRIES
Having scoured the nation's local markets for on-air and
production talent, King World Productions has assembled
a team for its “American Journal” magazine. / 34

A 5% ratings climb over a year ago pushed “NBC Nightly News”
fo second place in the evening news race for July. / 35

Z-100 UP IN THE AIR

Shamrock got New York’s WHTZ-FM from the merger
with Malrite, but will it keep it%? Suitors abound for the
station, and Shamrock is “evaluating” its interest. / 38

CBS Radio jumped into the duopoly game by swapping its Tampa
FM for Cox’s FM in Dallas. / 38

Syndicated morning man Don Imus, sidetracked with a collapsed
lung, should be back to work this week, says the GM at Imus’s
home base of WFAN(AM) New York. “I hope he dies,” said Shock ¢ afling. but Stern sends his best. / 39
Jock competitor Howard Stern. / 39

TAK CREDITORS NERVOUS OVER FCC CASE

As Tak Communications languishes in bankruptcy, its creditors are worried that the FCC
may make a licensing decision on Tak's staticns based on their current woeful financials.
If that happens, the licenses would probably shift to a competing applicant. / 40

FREE MEDIA...

Political appeals crowded the satellite highways last week as President Clinton and his cab-
inet took the budget case directly to local markets. / 43

...AND PAID ON CLINTON PLAN

The Republican and Democratic National Committees, a few private political groups and a
U.8. senator pumped hundreds of thousands of dollars
into spot radio and TV this summer to pitch or pan the
Clinton plan. States home to wavering Democratic sena-
tors received the bulk of the DNC’s spending. / 43

SPOT CABLE: SAFE SPOT AS RETRANS RAGES?
A survey by Cable Networks Inc. finds that stations’
retransmission/must-carry plans are still in flux. The
.| message to advertisers, the rep firm says, is “buy spot
cable upfront,” because you can’t be sure that broadcast
affiliates won’t be dropped. / 46

Erik Weibenmmayer, scaling a mountain for

biindness awareness. / 47 AdvantEdge Television Advertising has reached a deal with CBS

in which the ad company will recycle creative components of
defunct ads into high-gloss spots for local-station clients. / 48

PRIMESTAR BOOSTS CAPACITY

Primestar Partners will purchase $250 million in compression equipment from General
Instrument, a move that will allow the direct-broadcast satellite provider to boost its chan-
nel offerings from 12 to more than 70 and secure its place in the soon-to-be-crowded DBS
market. / 49
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Congress slaps industry with FCC tax

Last-minute budget bill addition has broadcast and cable paying millions for regulation

By Kim McAvoy
roadcasters and cable operators may not want FCC

B regulation, but they may soon be paying for it any-
way.

A provision requiring broadcast, cable and other tele-
communications industries to pay $82 million a year in FCC
“regulatory fees’’ was slipped into the Clinton budget
package amid the administration scramble for new revenue
and votes.

Cable operators will contribute more than $20 million a
year at a rate of 37 cents per subscriber. Broadcasters will
chip in $18 million; telephone, satellite and other common
carriers, $25 million, and private radio operators, $19 mil-
lion.

|

The House narrowly approved the package on Thursday,
with Senate passage anticipated late last Friday.

The package also contains language codifying the de-
ductibility of FCC licenses, network affiliation agreements
and cable franchises obtained in an acquisition.

Such *‘intangibles amortization,”’ as the deductions are
known, would reduce the taxable income and, thus, the taxes
of media companies. Previous attempts to amortize intangi-
bles have been challenged by the Internal Revenue Service.

Conferees adopted the House's more generous version of
the legislation, which allows for 100% deductibility over a
I5-year period. The new rules would apply to acquisitions
that occurred after July 25, 1991.

Also included in the budget package, which is aimed at

' Cable Systems (per 1,000 subscribers) ........... $370 |
Cable Antenna Relay Service .............ccoceeeeeee. 220 |
Cellular (per 1,000 subscribers) .........cccccoovcveae. $60
Personal Communications Service (per 1,000

SUDSCHDEIS) woviiiieiciiiece e 60
Local Telephone (per 1,000 pre-subscribed

ACCESS lINBSY oo e 60
Long Distance Telephone (per 1,000

pre-subscribed access liNes) ......oevvveeeeveiiieeeenee 60
Competitive Access Provider (per 1,000

SUDSCHDErS) woveviiiee i 60

Geosynchronous (per satellite) $65,000

Low-Earth Orbit (per satellite) ................. 90,000
2 | Less than 9 meters (per 100 antennas) .......... $6
-% 9 meters or more, transmit (per meter) ............ 85
¢ | 9 meters or more, receive only (per meter) ..... 55
5 | VSAT (per 100 antennas) ... oo 6
& | Mabile satellite (per 100 antennas) ................... 6

Noncommercial broadcast stations are exempt from fees. Chart excludes
fees for private and shortwave radio and several common carrier services.

FCC USER FEES

Class D Daytime .......cccceeiiiiiiniiciene,
Class A FUIIME ..occovvieieiiee i 800
= | Class B FUlifg ...........coccoree i rsneesmgrrsensos 500
Class C Fullime ..., 200 |
Construction permits ... 100
Classes C,C1,C2,B ..o $900
E Classes A, B1, C3, ...occooiiiiriiiiiiecieveee 600
Construction permits ........ccccovcecciiiienniis 500
Markets 1 thru 10 ..o $18,000
Markets 11 thru 25 .......oooviiiiiiiee e, 16,000
I..II. : Markets 26 thru 50 .......cccvvveveiiceeeee e 12,000
> Markets 51 thru 100 ......ccooeei e 8,000
Remaining markets ........ccoovcviniiiiieriennnees 5,000
Construction permits ........cocceeerivveevicecesenee 4,000
Markets 1 thru 10 ..o $14,400
Markets 11 thru 25 ...ovvveeeeieecereeee 12,800
I-Il- Markets 26 thru 50 .....cccoooiieiveeecveeeie, 9,600
D | Markets 51 thru 100 ...ocooocieeeiiieeee 6,400
Remaining markets .........c.cccccoiiiiiiecnn. 4,000
Construction permits .......cccooooooviiiiveeeeeens 3,200
Low Power TV, TV Translator, and TV Booster $135
Broadcast Auxiliary ..............coooeeo $25
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HE TWO BEST

JOURS ON TELEVISION

€ OVer unproven comedies as risky

Itself? STAR TREK: THE NEXT GENERATION
gerpowers virtually any two half-hours you
_ tan buy. It's the #1 off-net hour, of course. But it
‘also ranks #2 among all off-net strips with
adults 18-49, and in a virtual tie with “Roseanne”
for #1 among adults 25-54. When it comes to
boosting stations to a higher orhit, renew
STAR TREK: THE NEXT GENERATION and discover
the true meaning of star power. &

PREMIER
SEVERTIZER SALes

DN =y ey ——— _ —




e ===t TOP OF THE WEEK ===~ ——=

Representative Dmgeﬂl originally proposed the idea of user fees
two years ago but a bill with his backing died in the Senate
because of opposition from Senator Hollings.

cutting the federal deficit by nearly $500 billion over five
years. is a provision authorizing the auctioning of 200 mhz
of government spectrum to commercial non-broadeast us-
ers. The government estimates the auction will raise $7
billion.

The fees cover all FCC-regulated industries. Broadcast
fees. based on the type of station and market size, range
from $200 a year for AM daytimers to $18,000 a year for
VHF stations in the top 10 markets.

“It’s a bum deal,”” says Clear Channel Communications’
Lowry Mays. who will have to pay fees on eight TV
stations and 31 radio stations. “"We pay user fees in terms
of public services.”” he says. **Once you start taxing radio and
television. you can bet |the taxes] will go nowhere but up. "’

il

““It would have been impossible to stop,”’ says National
Association of Broadcasters President Eddie Fritts. Broad-
casters were alone in opposing the fees, he says.

Cable was no happier. **It’s another regulatory cost,”
says Robert Sachs, senior vice president, Continental Cab-
levision. And like the $800 million cable now pays in local
franchise fees, he says, consumers will end up paying for it.

“*And just because it’s 37 cents today doesn't mean it
will be 37 cents a year from now,”” Sachs adds.

The fees are traced to John Dingell (D-Mich.). The power-
ful chairman of the House Energy and Commerce Committee
said last month that the FCC should become self-funding and
might attach a user fee to the budget package. A Dingell-
backed user-fee bill passed the House two years ago, but died
in the Senate because of opposition from Commerce Commit-
tee Chairman Emest Hollings (D-S.C.).

According to Hill sources, Hollings had to go along with
the fees last week. Dingell had enlisted the support of other
key Senate conferees, including Daniel Inouye (D-Hawali),
Ted Stevens (R-Alaska) and John Breaux (D-La.). He was
also aided by a letter of support from Leon Panetta, director
of the Office of Management and Budget, to House and
Senate conferees. Panetta called the fees ‘‘good policy
and...fiscally prudent in a time of severe constraints.’’

Still, Hoilings would not sign off on the fees until he had
an opportunity to adjust the fee schedule to lighten the load
on small broadcast stations.

The FCC currently collects fees on most applications. TV
stations, for instance, pay with their license renewal appli-
cations. The revenue varies from year to year, but is pro-
Jected to be $45 million this year.

Taken together, the application fees and the user fees
should come close to covering the FCC annual budget,
5130 million for upcoming fiscal 1994. ]

Senator Paul Simon (D-lll.} gave the industry 60 days
to take further steps toward curbing TV violence...or
else. The “or else” couldn’'t wait that long.

In fact, it took less than 60 hours for three tough new
anti-violence measures to:emerge from Washington.

CBS, which has been in the forefront of efforts to
self-regulate violence under the guidance of Simaon,
pledged to fight the legislation:

"This is the beginning of government regulation of
program content and, no matter how well intended, is
contrary to the principies of free society,” says CBS’s
Martin Franks,

The NAB also blasted the bills. “It defies reason that
the same Congress that holds the Second Amend-
ment so dear that it refuses to place limits on Uzis and
AK-47 assault rifles is so willing to trample all over the
First Amendment,” a National Association of Broad-
casters spokesweman says.

The new measures:

® From Senate Commerce Committee Chairman Er-
nest Hollings (D-S.C.)—a bill-that would put violence
on a par with indecency, prohibiting the airing of violent
programmg at times when few children are watching.

“This legislation moves violent programs up to the
top shelf and out of the reach of children,” says Hol-

Three new anti-violence bills on the table

lings. “There is no question in my mind that children
are the most affected TV viewers when it comes to
violent programing.’

m From House Telecommunications Subcommittee
Chairman Edward Markey (D-Mass.)—the so-called V
chip bill would require TV sets to contain a computer
chip enabling parents to block programs rated for vio-
lent content. The technology could also be used to
block programs that don't contain a viclence rating or
specific time slots. Jack Fields (Tex.), the subcommit-
tee’s ranking Republican, is a co-author. ,

& From House Telecommunications Subcommittee
member John Bryant (D-Tex.)—a bill would require the
FCC to consider stations’ efforts to redlce -violent
programing at license renewal time. The bill. would also
permit the FCC to set violence standards. Stations and
cable systems could be fined up to $25,000 for violat-
ing the standards.

~ Borrowing from FCC regqula-
tion of indecent programing,
Senator Ernest Hollings has
proposed channeling vio-
lent programing to times
when there are few children
in the audience.

10

e




the trick was to keep news feeds
to the broadcasters high and dry.

Wvx cleared the way with
picture-perfect backhaul.

When Hurricane Andrew blasted ashore,
high winds and rain knocked out virtually
all communication links in South Florida
and made news transmission by satellite
nearly impossible. That's when Fox, ABC
and CNN called Vywx. They knew that even
in an emergency. our fiber-optic television
transmission system is a perfect complement
to satellite news transmission.

Nothing handles point-to-point
transmission as quickly and conveniently
as the Vv system. And once you're
connected to it, you can access the system
with a single phone call, transmitting a

broadeast-quality picture in total
security — at a rate that's competitive
with satellite transmission.

Vywx frees up one of your

most valiable assets.

For most stations, the satellite truck is the
only way to get a signal back to the
network or to another station. And while
the truck's tied up transmitting backhaul,
it can't cover anything else that might be
breaking in your market.

With a connection to the Vix
fiber-optic system, you can send point-

When Andrew hit,

to-point or point-to-multipoint
transmissions te any other city or cities
on the system. Meanwhile, your
satellite truck s freed up for other news
assignments.

Find out about getting
connected today.

I you'd ke to know more about Wy
and how we can help you maximize your
news-gathering assets. call 1-800-324-
8686 lor our hrochure and Decision Kit,
Find out for yoursell how to get
connected to our system and how Viwx
aan significantly enhance your news
department’s capabilities.

So call Vwx today. Because in
the news business, it's never too soon to
establish reliable connections.

Yywx. Inc.

Tulsa Union Depot

111 East First Street
Suite 200

Tulsa, Cklahoma 74103

Vyvx




By Joe Flint

Capital Cities/ABC and Hearst Corp. signed three more
retransmission-consent contracts with cable operators to
carry their TV stations for free. In return, the operators
have agreed to a ‘‘substantial’’ rollout of ABC- and Hearst-
owned ESPN2 on their systems nationwide.

The retransmission-consent deals—with Jones Intercable
(1.3 million subscribers), Sammons Communications (1.1
million) and Multivision Cable (212,000) are similar to the
deal the two broadcasters/cable programers struck with
Continental Cablevision.

That deal is a six-year carriage agreement for the stations
and a longer agreement for ESPN2. Depending on subscrib-
er incentives, the price for ESPN2 will start at around 15
cents per sub and, as coverage grows, could reach 25 cents
should national penetration for the new channel reach 75%.

¢, Keeping up with

< Retransmission Consent
-\ and Must Carry

Of the three systems, Jones is the key for the two group
owners. Almost half of Jones's subscriber base is in mar-
kets where Hearst and Capcities own stations.

But Jones and other operators also will carry the channe)
where Hearst and Capcities do not own stations, which has
upset ABC affiliates in the past because they will still have
to negotiate with operators on their own. The deal also put
further pressure on NBC and CBS to sign retransmission-
consent deals.

Fox has signed six systems for its new basic cable chan-
nel, reaching 15 million homes. Unlike the ESPN2 deals,
Fox is negotiating for both its affiliates and its owned
stations.

Diversified Communications (5 TV’s) and Burnham
Broadcasting (7 TV's) say they have signed cash-only
retransmission-consent deals.

Neither will reveal the markets in which they reached
agreements, but all agreements have been with smaller
operators and were negotiated locally.

Burnham managing partner Peter Desnoes downplays the
significance of the deals. ““We've done four or five deals
with small operators. These are little cash deals. Our pro-
jection [for Burnham Broadcasting] is $3 milllion in total
revenues, and this will represent $6,800. That does not
mean anything,’* he says.

Desnoes speculates that there are all kinds of cash deals
going on “‘when the local operator is allowed to deal with
the local managers.”’

CBS Senior Vice President Jay Kriegel says that smaller

TOP OF THE WEEK

Capcities, Hearst latest retrans deals

deals ‘‘show that retransmisston consent can work."’

NBC sources say that their talks with operators are
settling into a “fair degree of comfort.” NBC, like Fox
and ABC, is pitching a new cable channel for operators to
carry along with its owned stations.

The channel, tentatively called America’s Talking,
would be a news/talk service focusing on one or two major
events (BROADCASTING & CABLE, July 12).

CBS also is said to be nearing agreements with smaller
operators that would include cash payments, but it is still
facing a brick wall from the top system operators, leaving
some speculating whether there are grounds for an antitrust
case against the unified front of top cable operators.

Smaller cable operators continue to strike cash-only
deals with local broadcasters, but the terms of those
deals are being kept quiet by both sides.

The reason for the embargo on terms, one industry leader
says, is that the smaller cable operators fear retribution for
paying a retransmission-consent fee from bigger operators
that have taken a hard line and who also own much of the
cable industry’s programing.

A new twist was thrown into retrans negotiations in
South Carolina. TeleCable serves the Greenville-Spar-
tanburg market and is in the process of renewing its
franchise agreement. Wellford, S.C., where the Greenville
stations and TeleCable provide services, is delaying the
process because Mayor Hubert Odum wants guarantees that
the local stations will remain on the system. TeleCable says
that this i1s a violation of its First Amendment rights.

In Greenville, the franchise agreement apparently in-
cludes the broadcast channels in its definition of basic
service. Should TeleCable be unable to reach retransmis-
sion-consent agreements with the stations, it could be in
violation of the franchise agreement, which does not come
up for renewal for another 14 years.

On the public relations battle lines, Encore Media Corp. is
offering cable operators a “no-nonsense” ad campaign
as defense against local broadcast campaigns.

The spots ask viewers how they would feel if they had to
“*pay for the air [they] breathe.’” The ad states that broad-
casters are forcing the cable company to get money from
subscribers to “*pay for TV [subscribers] have received all
[their] life.”” The cable ad ends with ‘*say no to broadcast-
ers’ greed. Keep the airwaves free.”” John Sie, Encore
chairman/CEO says the battle of retransmission consent
will be “*won or lost on one thing: consumer sentiment.”’

And consumer sentiment was high on the City of New
York’s agenda last week. Its Department of Telecom-
munications and Energy (DTE) issued a consumer alert to
answer questions from cable subscribers on the effects of
must carry and retransmission consent.

**Cable subscribers are finding themselves in the niddle
of a dispute between commercial broadcasters and cable
companies.... Local governments throughout the country
will be monitoring the situation closely to be sure that
consumers don’t bear the cost of this new relationship,”’
says DTE Commissioner Bill Squadron. L

12
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CellularVision,
Bell Atlantic to
unwire N.Y.

Telco, wireless cable firm
plan super-high-frequency
service within two years

By Rich Brown

B ell Atlantic and CellularVision
of New York plan to give 6.3
million New Yorkers a wireless
TV alternative to cable within the next
two years.

Bell Atlantic plans to cover the re-
gion with as many as 35 cell sites that
will transmit wireless signals in the 28
ghz spectrum. Its new-found partner,
CellularVision, is the only company in
the country with FCC approval to de-
liver video signals over the super-high
frequency.

CellularVision, which won its go-
ahead from the FCC last December,
delivers 49 channels for $29.95 a
month to about 200 subscribers in
Brighton Beach, N.Y. Programing is
received via a five-inch window-
mounted antenna and a set-top box the
size of a videocassette recorder.

Eventually, the CellularVision tech-
nology will accommodate up to 100
channels, high-definition TV, person-
al communication services, two-way
data transmission, video on demand,
local transactional services and remote
health-care and educational services,
according to CellularVision CEO
Shant Hovnanian.

*“Today 1it's a platform for cable; in
the 21st century it has the potential for

TOPOF THE WEEK - —=——=————=—==——-——-Tos L - ws oo

Offering an alternative. Unlike coaxial cable TV, CellularVision's 28 ghz
system does not require wires to bring its signal into homes. CellularVision
receives programs via satellite and sends them to customers through an omni-
directional transmitter and additional transmitters. Customers receive the signal
via a small window-mounted antenna {about 5 inches square) and a set-top
tuner. Homes not within direct line of signals receive routed signals via repeat-
ers or reflectors. Routing does not affect signal quality because of Cellularvi-
sion's use of FM technology, according to the company.

growing into a full-service network,”’
says Brian Oliver, president, business
development, Bell Atlantic Enter-
prises International. Bell Atlantic will
operate the New York system, which
the companies hope to begin market-
ing next year.

Executives at Bell Atlantic and Cel-
lularVision said it will cost ‘*hundreds
of millions™* of dollars in capital infra-
structure to make the system available
to the first 500,000 subscribers. Bell
Atlantic, which has annual revenues
of $12.6 billion, has purchased an un-
disclosed stake in the privately held
wireless company. But Bell Adantic
does not have an equity stake in the
patented wireless technology, which is
owned by spin-off company Cellu-

cable operator Jones Intercable.

Bell Atlantic video status report

B BA’'s New Jersey Bell in the next month needs to clarify its application
for permission to buitd video dialtone systems in Morris County and Dover
Township, New Jersey. The FCC last month temporarily denied Bell
permission to build the systems. In Morris County, BA plans to work with
Sammons Communications; in Dover with Futurevision of America Corp.

® BA has just begun testing video-on-demand services over conventional
telephone lines in the Virginia suburbs of Washington. The test includes
an expanded server loaded with 500-1,000 films.

m BA is challenging the constitutionality of crossownership rules prohibit-
ing telcos from owning cable in their own service area. The company is
looking to build a cable system in Alexandria, Va., to compete with local

larVision Technologies & Telecom-
munications.

No regulatory approval is needed to
move forward on the project in the
New York area. On a national scale,
the FCC is expected to decide in 1994
whether to allow video delivery in the
28 ghz spectrum. In the event the FCC
gives a green light to a national roll-
out, Oliver says, their operational ex-
perience in the New York area will
give Bell Atlantic and CellularVision
an advantage in taking the technology
to other markets. Oliver says Bell At-
lantic plans to work with both wired
and wireless companies to deliver vid-
eo programing.

The CellularVision service will
eventually be marketed to an area of
8.5 million people, including the five
boroughs of New York City and the
adjacent Westchester, Rockland and
Putnam counties. The wireless service
will serve many areas in the region
where coaxial cable systems cannot
afford to lay wire, says Oliver.

While CellularVision's costs might
be lower than those of coaxial cable
systems, critics point out that the wire-
less technology is more sensitive to
geographic conditions. CellularVision
executives acknowledge that trees cre-
ate line-of-sight problems for the tech-
nology, but they say such problems
can be corrected by properly routing
the signal. [

14
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With All News Channel, you’ll see
the resources of m news
organizations and 5,000 journalists
harnessed to provide you with the

latest-breaking stories.

You’ll see a m of packaged

news segments that you select
according to the needs of your
market—not the needs of the

provider.

You’ll see programming from the
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NBC ends
early

prime time
experiment

KRON-TV to return to
8-11 lineup; same

is expected of
KCRA-TV this week

By Mike Freeman

N BC flexed its muscles last
week, apparently forcing KRON-
Tv San Francisco to terminate
its 18-month-long test of a 7-10 p.m.
prime time, despite alleged household
and demographic rating gains.

The other Bay Area affiliate with an
earlier prime time, KPIX-TV, still has
the blessing of CBS brass. They are
said to be *“thrilled’” at the prospect of
airing The Late Show with David Let-
terman more than a half-hour before
The Tonight Show Starring Jav Leno

begins (at 11:35 p.m.) on KRON,

And NBC is poised to get KCRA-TV
Sacramento, the first station on the
West Coast to begin the earlier-to-bed
movement two years ago, (o return to
the normal 8- 1 p.m. prime time. That
announcement is expected this week.
The message seems clear to West
Coast station sources: NBC expects its
affiliates to clear network programing
in pattern within their time zones.

NBC President Pier Mapes ac-
knowledges that Chronicle Broadcast-
ing President and KRON General Man-
ager Amy McCombs would have
“‘liked” to have continued with the
earlier prime time.

However, Mapes says that NBC re-
searchers were ‘‘dismayed” to find
that the ‘‘viewing patterns had not
changed substantially. particularly in
early prime time."’

“"Viewing patterns were uneven,’
Mapes says. “‘The station did well
with the 10 p.m. news, and we hit a
home run in late night with The To-
night Show, Late Night and Saturday
Night Live, but our audience is more
valuable in prime time. From 7-8
[p.m.l, the 18-49 and 18-34 demo rat-
ings were not quite there. When you
put it up as a long-term model, there

=————=2u TOP OF THE WEEK FIF——F————F—==—=—= ——————=—==—=u = ——

could have been a lot of red ink.”’

McCombs agrees that the anchor
hour “‘underperformed slightly’’ in the
market, but she adds that it was gener-
ally understood by affiliates that the
network’s programing had lagged na-
tionally most of this season.

KRON’s research director, Brian
Fiori, offered May 1993 Nielsen
sweeps data showing the station’s 7-
10 p.m. household average was down
7% in rating from the pre-shift 8-11
p.m. lineup in May 1991. However,
Fiori claims that KRON improved 10%
and 13% in the respective adult 18-49
and 25-54 demographic ratings during
the May shift ratings, while NBC’s
national average improved at a 10%
and 7% rating clip among those two
2roups.

The principal impetus behind the
station’s shift was the opportunity to
air local news at 10-10:35 p.m., which
had begun to make ratings inroads
over the last three sweeps periods.

Comparing the May 1991 and May
1993 sweeps, Fiori says, shows the 10
p.m. newscast growing 30% in house-
hold ratings, 59% among the 18-49
demo and 66% among the 25-54 demo
in the higher HUT (homes using tele-
vision) level time period. u

MSO'’s say rate reg may raise some cab-le- bills

Although the new cable regulations will cause most
cable bills to go down, cable operators say that many
of their customers will actually see increases.

'In some instances the rates will ga up—there is no
question about it,” says Cemcast spokesperson Bar-
bara Lukens.

Some: subscribers will be charged for the first time
for remotes, converters and other equipment. Others
will see basic rates inch up as operators decrease
equipment prices in accordance with the regulations
and offset the cuts with revenue-neutral rate hikes.

Cable bills are most likely to increase in cases
where a subscriber received a converter or remote-
control equipment: for free, says Lukens. “We are be-
ing treated like a utility, s0-we have o act like a utility.”

Like most other cable gperators, Comcast would net
reveal exact numbers on rate increases until it in-
formed local elected officials. ,

Adelphia Cable Communications was one of the first
operators to announce hikes. Subscribers.to several of
its Pittsburgh-area systems will see increases of $1 for
basic service and less than a dollar for expanded
basic. '

Adelphia claims that the rate increases will be offset
by decreases in equipment costs, such as additional
outlets. Under the new rules, the FCC will altow cable
systems to charge equipment fees of “cost plus a

scribers is the most sensitive 'to price.”

reasonable profit.” On average, Adelphia claims, cable
bills will decline slightly. '

The customers most likely to be hit with increased
rates are those least able to afford it, cable operators
say. The FCC has banned cable systems from charg-
ing subscribers for additional outlets and has put limits
on what they may charge for equipment.

For wealthier customers who pay for higher levels of
service, rate increases will be offset by decreases in
other areas of their cable bills, such as the cost of
additional outlets.

“It's ironic, but the wealthiest people will see a re-
duction, while pocrer people will see.increases,” says
Falcon Cable TV Chief Executive Officer and Presi-
dent Mark Nathanson. i

Consumers may also be subject to fees for service
calls, which most cabie systems had provided at no
cost, according to Nathanson.

“A small minority” of Jones Intercable’s 1.5 million
customers will see increases in their bills, according to
Ruth Warren, group vice president, operations. War-
ren believes that those increases will be modest, rang-
ing from 25 cents to $1.75.

The increase will fall on basic customers who cur-
rently are not charged for renting .a cenverter, Warren
says. "l think it's unfortunate that that group of sub-
—CS
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Marilyn, Bobby big draw

Viewers turn out for USA Network movie,
blasted by TV critics, Kennedy family

By Joe Flint
elevision is probably the only
business in which controversy
and bad publicity can be a plus.

Last week’s airing of Marilyn &
Bobby: Her Final Affair on USA Net-
work drew sharp criticism but also a
2.9 rating (2.9% of the 60 million
cable homes) and a 4.7 share. The
movie depicted a relationship between
Marilyn Monroe and Robert Kennedy.
‘“‘Above average, for our world pre-
miere movies,”’ a USA spokesperson
said.

Besides TV critics, the movie was
blasted by the Kennedy family. Al-
though the family has been portrayed
in several miniseries and made-for-TV
movies, this marks the first time it has
actively protested a movie. [t probably
won't be the last.

Representative Joe Kennedy (D-
Mass.), Bobby’s son, said the produc-
tion is *‘offensive and outrageous.”’ In
the movie, Kennedy has an affair with
Monroe, is present at the time of her
death and has mafia ties.

USA said the movie is a work of
“fiction and has always been identi-

0 a INERI bisies

< . A
Melody Anderson and James F. Kelly por-
tray Marilyn Monroe and Bobby Kennedy

fied as such. There have been count-
less portrayals of the Kennedys based
upon a blend of fact and fiction. It is
curious they have chosen to single out

this event.™

Aides to the Kennedys counter that
the disclaimer was run once and has
no meaning to viewers, especially
younger audiences.

With TV under fire in Washington,
the airing of the movie could not have
been more ill-timed.

““They debase our culture and our
history, and that is why there is a
movement afoot in Washington to po-
lice television; they don’t care,”” one
Kennedy aide said. *““What is more
violent then telling malicious lies and
debasing history?”’

Edwin Guthman, a former aide to
Robert Kennedy, appeared on King
World’s Inside Edition and blasted the
production. [t is ‘*just incredulous that
standards have dropped to this,”” he
later told BROADCASTING & CABLE.

NBC could be next to feel the wrath
of the Kennedys. NBC has the rights
to Joe McGinniss’s controversial biog-
raphy of Senator Ted Kennedy (D-
Mass.). McGinness has already been
accused of plagiarizing and inventing
dialogue.

“*They saw what the critics did to
USA. That's what NBC is asking for.
Are they that dumb?’’ one aide to Ted
Kennedy said. NBC already faced a
barrage of bad publicity earlier this
year for its rigged crashes on Darefine.

An NBC spokesperson said the net-
work is still developing a script based
on the book. [

Subcommittee moves superstation bill

Measure to eliminate Copyright Royalty Tribunal also advances

By Sean Scully
he House Copyright Subcommit-
tee last week approved copyright
legislation that will allow satel-

lite broadcasters to carry superstations

through the end of the decade.

The measure, headed for full Judi-
ciary Committee markup next month,
would extend the copyright license un-
tl Dec. 31, 1999. The current license
expires at the end of 1994.

The subcommittee also sent forward
a bill that would eliminate the 20-year-
old Copyright Royalty Tribunal,
which sets the fees cable systems pay
to carry superstations and other distant
broadcast signals.

The superstation legislation sets the
copyright fees satellite carriers must

pay: 14 cents per subscriber for super-
stations with national rights to syndi-
cated programing, such as Turner’s
WTBS(TV) Atlanta; 17.5 cents for su-
perstations without national rights,
and 6 cents for network affiliates.

Two high-power DBS companies
that plan to launch service early next
year, Hubbard's United States Satel-
lite Broadcasting and Hughes's Dir-
ecTv, applauded the action. Aside
from the extension, they say, the leg-
islation explicitly encompasses DBS
operators. The original 1988 satellite
copyright law did not.

The bill's statutory fees would stay
in effect only through 1996. After
that, they will be set in private arbitra-
tion. The bill calls for the rates to be

pegged to “*fair market value.”

Like the original law, the new mea-
sure limits satellite broadcasters to dis-
tributing network affiliate signals to
areas without local affiliates.

Making his case for doing away

"with the CRT measure, Subcommittee

Chairman Bill Hughes (D-N.J.) said
the $960,000-a-year agency simply
doesn’t have enough to do.

CRT Chairman Cindy Daub vigor-
ously disagrees. The three commis-
sioners and six staff members do plen-
ty, she says. A single case, requiring
the tribunal to examine thousands of
pages of documents, rule on dozens of
motions and hear months of testimo-
ny, can take a full year, according to
Daub. [ ]
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Simon delivers violence ultimatum

Gives industry 60 days to form council to monitor progress and to report to viewers

By Joe Flint

spaghetti western. The loner rides
into town and tells the bad guys to
clean up their act, or else.

But this was no Hollywood-written
ending. The bow tie—lad loner was
Senator Paul Simon (D-I11.). His mes-
sage to a roomful of Hollywood pro-
graming cxecutives: Reduce the vio-
lence or Washington will do it for you.

“*No one suggests that there should
be no vielence on TV. There should
be less and it should not be glamor-
ized,”" the Senator told about 500 in-
dustry leaders.

Simon said he is not claiming that
all crime is caused by violence on the
screen, but that it is a factor. “*Twen-
ty-five minutes of attractive violence
sells violence,”" he said.

Speaking last week at an industry-
wide summit on TV violence spon-
sored by the National Council for
Families & Television, Simon spelled
out a seven-point plan to reduce TV
violence that includes the formation of
an advisory committee to monitor tele-
vision violence levels. Simon warned
that he would like to see at least seri-
ous steps taken within 60 days to form
such a committee.

“‘Either you will initiate the effort
for such a monitoring office, or those
outside the industry will do it.”” Simon
also suggested that his approach is a
more moderate one than those that
others on the Hill have proposed (see
box. page 24).

"I started in this effort as a some-
what lonely voice in Congress, but
now I find many of my colleagues
want to go much further than is
healthy for a free society.... The sur-
est solution is governmental interven-
tion, but it is also the most danger-
ous.”’

The committee, Simon  said.
“*would report to the American people

I t looked like the ending of an old

Among the programing notables on hand for the industry violence summit: (}-r} produc-
er Leonard Hili; Jack Valenti, MPAA; Warren Littlefield, NBC; George Vradenburg, Fox.

annually on specifics.”” Those specif-
ics. he added. would indicate-
“‘whether glamorized violence is in-
creasing or decreasing on each of the
broadcast and cable networks, whether
there is an attempt to avoid the time
periods when children are more likely
to observe.”’

To head the committee, Simon rec-
ommended ‘‘someone like Walter
Cronkite, John Chancellor or [former
FCC chairman and describer of TV as
a vast wasteland] Newton Minow.”
The advisory group, Simon said,
would not “‘pre-censor’” product but
would comment on the situation. (In
an interview with BROADCASTING &
CABLE that begins on page 25, Simon
added that the committee could in-
clude almost anyone, so long as it was
not ‘‘a puppet kind of group that puts
an imprimatur on everything they
do™).

Commiittee reviews mixed

Mel Harris, president, Sony Pictures
Entertainment Television Group, took
issue with such a committee.

“Lots of countries have cultural
ministers; we have never chosen to do
that. Such a committee does not fit
into the legislative and regulatory his-
tory of this country. Parents, not mass
media, are social engineers,”” Harris
said. )

Warner Bros. Television President
Leslie Moonves said that the commit-
tee idea is “‘worth looking at,” al-
though he is not sure whether he sup-
ports the idea and he would consider
different heads than Simon.

Simon’s speech was the highlight of
the one-day conference, which was
long on talk but short on goals and
conclusions.

But some saw progress in the event

18

Aug 9 1993 Broadcasting & Cable

H3aNY38 X3V



- Where are they now?

—




AL A,
e e e S

e
e

Great Lakes sta

S



M'Ts 34 ATa-34

DemRom WJBK/

18:24, 1849, 25
M54, 18-80, 25

ATB3 1549, 2554

FUNT WJ !

WiEs =

e i
13
5

MILWAUKEE WI

WieH RS J
:If'ir"m' ,t 45
AT538, 1849, 5 !

SYRACUSE, WTVH/C

ons rise to #1 in key adult demos

A 154, 18i43, 2554

CHICAGD WGN/
W83 1645 2554
W84, 1640 1554
A18-30, 1849, 2554

Dot KDLH/C
W B3, 645 2550
M18:3, 1548, 2554
ATB3, 16.48,255¢

- GREENBay WBAY/A
W 18-43, 25:54
M 1849, 2554
B 154082554

it m'nmus ';'WXMJ,'F

HLT) Me3Aw

{684
3
§

RocHESTER, NY WHEC/N
Wig-34
P4 IB-34. 18-49, 25-54
A 1834 18-49

Minneapous® KARE/N
W1B-34, 16-49,25-54
WE-34, 18-46,75-5¢
A 1838 1048 550

Travense Ciry WWTV/C
W18-3, 1549 755
M 18-34, 16-49, 2554
ATR:34, 1548 7554

1854, 1849, 2554
A 1834, 1844, %51







Wherever there’s laughter,
there will always be

It you're looking for a
show for the 95 or '96 season,
there’s only one guaranteed
off-network success.

You might even already own it.
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Other proposals in the works
Senator Paul Simon (D-lIl.) was not bluffing last week when he told
network entertainment industry éxecutives that his method of serious
self-regulation may be the easiest way for the industry to appease its
Washington critics. “Others favor more extreme measures,” Simon
warned. Among the rest:

m The V chip—an electronic device that would enable parents to
program out any show with a violent rating. Simon, Hollywood and the
networks oppose the bill. Chief proponent. Rep. Ed Markey (D-Mass.)

m'Reduce to renew—license renewal contingent upon efforts to re-
duce violent programing. The FCC would also set violence standards.
Chief proponent: Rep. John.Bryant (D-Texas).

= Complaint hotline—an 800 number, set up by the FCC, for parents
to call with- complaints, comments and suggestions regarding TV vio-
lence. The FCC would be required to issue quarterly reports on the
commients, and broadcasters whose stations were cited would have to
respond or else face scrutiny at license renewal time. Chief proponent:
Rep. Joe Kennedy (D-Mass.)

m Keeping tabs—a calculation by the FCC of incidents of violence in
programs. A list of the most violent shows—and their corresponding
advertisers—would be released to the public. Chief proponents: Sen.
Byron Dorgan {D-N.D.) and.Rep. Dick Durbin (D-1il.)

= More warnings—visual and sound warnings on programs that are

- violent or include unsafe gun practices. Chief proponent: Sen. David

Durenberger (R-Minn.)
= Promo watchdogs—maintenance of copies of promotional spots

for 30 days so that citizens can obtain copies of objectionable promos
and file complaints. Chief progonent: Sen. Carl Levin (D-Mich.)

= Ask the experts—a presidential commission consisting of the sur-
geon general, the attorney general, representatives of the TV and adver-
tising industries and citizens:to identify “solutions to the problem.” Chief
proponent: Rep. Charles Schumer (D-N.Y.)

= Hit 'em where it hurts—disallow tax deductions for the cost of
advertising on programs deemed violent. Chief proponents: Various sen-
ators :

= Safe harbor—shows with violent content would air only after 9 p.m.

: _Chie_f proponent: Terry Rakolla, Americans for Responsible Television

itself.

‘I have never before seen a gather-
ing of top guys at all the networks and
every major production company to-
gether in one room discussing one is-
sue. It is an important issue we must
confront,”” Moonves said.

Americans for Responsible Televi-
son director Terry Rakolta, however,
called the event a washout. "I was
naive in having high hopes of working
together. What 1 saw was a dog and
pony show.... They have trivialized
the subject,”” she said.

Rakolta added that in hindsight
holding the event in Hollywood
should have tipped her that the indus-
try would not take anything seriously.
She c¢riticized not only the choice of
ABC News correspondent Jeff Green-
field as moderator but also the general

structure of the event.

Greenfield, she said, played hard-
ball with researchers who believe that
television violence causes real vio-
lence, while he pitched softballs to his
TV colleagues.

But the tone of the day was perhaps
best summed up by Greenfield, who
said that the summit could represent a
“historic moment, or a smoke-
screen.”’

Greenfield also suggested a reason
that Washington is focusing on TV
violence: *“TV violence has no con-
stituency. If you are looking for a tar-
get that has no other side, you have
found it.”

But Congress has a target. And last
week that target—the networks and
the production community—battled
with each other, researchers, citizen

groups and Congress over how to keep
the peace.

While the networks said that they
would do their part and the cable pro-
gramers kept emphasizing that they
already do theirs, it was the produc-
tion community that seemed most
shaken and confused by Simon’s
speech and Washington’s tone in gen-
eral.

Producer Leonard Hill said that Con-
gress has “‘cowed the networks to a
point where it would be counter-produc-
tive to even pitch some products.”

CBS Entertainment President Jeff
Sagansky denied that the door is
closed on certain projects. But produc-
er Dick Wolfe countered that any
show with a violence warning will be
“‘redlined by a group of advertisers.’’
Other network and programing execu-
tives conceded that ultimately it will
be the willingness of advertisers to run
spots on labeled shows that will decide
if and how TV programing content

will change.
I would use the word cautious, not
chill,”” said Warner Bros.” Moonves.

Moonves said Warner Bros. has
“‘removed certain projects’’ because
of violence, but he emphasized that
that is  “‘self-regulation.””  Said
Moonves: *'The networks did not
come to us. We are trying to be more
responsible.”

Veteran TV producer Stephen J.
Cannell said that it is up to the net-
works to take charge on the i5sue be-
cause he does not want to be **his own
critic’’ nor does he have time, he says,
to play guessing games about what is
acceptable to the networks and to
Washington.

I don’t know any sort of writer
who can write effectively with these
sorts of parameters,’’ Cannell said. As
an example of the networks’ making
the final cuts, Cannell cited his action
show The Hat Squad, a police drama
that he wanted to run at 9 p.m. or 10
p.m. but which CBS ran at § p.m.,
where it failed.

Christine Hikawa, vice president,
broadcast standards, Capital Cities
/ABC, agrees that certain time peri-
ods should be a safe harbor for pro-
graming that contains some violence.

“*We know that there will be some
kids watching at 10 p.m., but please,
we should be allowed to program for
adults.”

While many industry executives
criticize Capitol Hill for singling them
out in the battle against violence, none
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say they would not work to reduce
violence and to comply with the label-
ing, a stance that brought jeers from
Action for Children’s Television
founder Peggy Charren.

**Congress i1s moving in on the
broadcast industry. Doesn’t that scare
the wits out of you?’ says Charren,
who believes that to concede on the
violence issue could mean that sex and
other areas would be next for regula-
tion.

If advisories mean advertiser pull-
out, Charren says, she would be
tempted not to air the advisories.
“*There are all kinds of reasons for the
industry to shape up, but not because
of Congress."”

The advisories were mostly ridi-
culed by a panel of academics who did
not think that they went far enough,
especially since cartoons will not carry
advisories.

Cartoons feature violence in ‘‘inces-
sent repetition,”" said Leonard Eron, a
research scientist at the University of
Michigan.

ABC’s Hikawa took issue with
those who equate cartoon violence
with movie violence. ““When [ hear
that, their credibility goes right out the
window,”’ she said.

By day’s end, the subject had been
beaten to death without any conclu-
sions being reached. Although, as Ra-
kolta pointed out, the networks of-
fered no counterattack to the study’s
tying of TV violence to real violence,
by the end of the day some in the
Hollywood community were tired of
being judged.

But Simon is not the only one eye-
ing the anti-violence effort.

The real threat could be from Rep-
resentative  Ed Markey (D-Mass.),
who is pushing for TV manufacturers
to place a V chip into television sets
that would allow set users to block all
shows rated violent.

In a letter to conference partici-
pants, Markey said: ““TV has made it
possible for the average American
child to witness 8,000 murders by the
end of elementary schoo! without ever
leaving the living room. It's time for
the industry to give parents the tech-
nology they need to reduce drastically
the violent images now saturating their
own homes."”

With the exception of cable giant
and potential studio owner Ted
Turner, no one in Hollywood has
come out in favor of the chip. Simon
is also against it. ]

Senator Simon’s message

In this exclusive interview with BROADCASTING &
CABLE Executive Editor Harry Jessell, Senator Paul
Simon says that his seven-point violence reduction

plan (see page 26) is a recipe for avoiding tougher

scrutiny at the hands of some of his colleagues.

At the violence conference, Jeff
Greenfield said the meeting was either
a “historic moment or a smoke-
screen.” Which was it?

It was not a smokescreen. It is proba-
bly an exaggeration at this point to say
that it was a historic moment. It was,
for the first time, a point where the
industry, with good representation
from on top as well as from the bot-
tom, came together to take a look at
what is a problem in our society and
what some still do not acknowledge is
a problem in our society.

You urged the formation of an advi-
sory committee to oversee the industry
effort to decrease violence on TV.

Who would constitute such a
committee?

Ideally, I would like the industry itself
to determine that. They can name you,
consumers, others. But it can’t just be
a puppet kind of group that puts an
imprimatur on everything they do; it
has to serve a genuine function. Some
people had the idea that this was going
to be some kind of Will Hays office

that would pre-censor things. That’s
not the idea at all. The idea is to moni-
tor what is happening and to report
once a year to the American public.

Can this be a committee of industry
executives only?

That would be a mistake. | think they
recognize that.

Atthough some consider the moni-
toring committee a moderate approach;
others feel it will have a “chilling ef-
fect.” However you cut it, it is an intru-
sion on free expression. How do you
justity that?

People who are very active in the field
of civil liberties say this is in no way
an encroachment on the First Amend-
ment. And 1 believe that. 1 am an
ACLU member myself. Self-restraint
is essential for freedom to thrive. So
how do we face the problem without
having the heavy hand of government
involved? We have to recognize that
there is a relationship between vio-
lence in our society and violence on
TV. And there are a great many people
in the industry unwilling to face up to
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that, just as there are a great many
people in the tobacco industry who are
unwilling to face up to the fact that
cigarettes really do harm. The evi-
dence is just overwhelming in both
cases.

Is there any programing that is out

of bounds for oversight by your moni-
toring committee? News? Reality

TV?

The news clearly should be exempt.
There is too much violence in a lot of
the news, particularly in New York
City. But news violence doesn’t glam-
orize violence. What you get from
Bosnia, you don’t think: **I want to go
out and do that.”” But entertainment
violence frequently glamorizes
violence.

What about those reality shows?

I think there is a problem there, and
exactly how you handle it I don’t
know.

The broadcast and cable networks

have agreed to label violence-filled pro-
graming. And the big three broad-

cast networks have adopted standards
aimed at mitigating violence. Why

isn't that enough?

We've seen some progress and [ wel-
come that. And I have to say broadcast
networks have been better than cable
networks in responding up to this
point. But you still have the ability to
flip that |on-off] switch; it’s not like
going to the movies. We still have
problems.

Definitions are important here. How
would you define inappropriate
violence?

I'm not the person to define it, but
there are people who can. The British
do it. Other countries do it. That’s not
really the problem. The problem is, is
there a will to define it?

What do you mean when you talk of
‘‘glamorizing” violence? Didn't all those
John Wayne movies glamorize
violence?

When the hero and heroine can go
through episode after episode, kill x
number of people, be in x number of
car crashes and not get hurt or injured,
when you don’t see the grieving rela-
tives of the people who are killed,
there is a translation that that is the
way to solve problems.

You said that cable has been slower

to respond than broadcasters to de-
mands to clean up the violence.

Cable has a greater problem, but the
greater viewing is still with broadcast-

in Washington,” Simon said.

aged.

effects of television violence.

28

The seven-point plan

® Form industry advisory committee on TV violence:

® Exercise self-restraint when it comes to violence.

m Invoive the entire industry: broadcasters, cable, independents, syndica-
tors and the movies. “If it becomes obvious that one branch of your
industry loves money more than responsibility, that will not go unnoticed

® Glamorized violence should be avoided, harsh realities of violence
must be portrayed and nonviolent problem-solving should be encour-

= Violent promos shouid be eliminated or reduced, and certainly avoided
when children are most likely to be watching.
# The medium must be used to help educate the nation about the harmful

® Recognize more clearly the international dimensions of your product.

ers. Broadcasters moved further on
this, but I don't want to say everything
is fine on the broadcast side.

Doesn't cable deserve an exemption
from oversight because you do have to
sign up for it—that is, you have to in-
vite it into your home.

I don’t see that as a justification.

Aren’t you punishing broadcasters

for the sins of the cable networks? It's
the latter, you know, that show the
unedited R-rated films.

The answer is that there is plenty of
improvement possible in both areas.
No question about it. It’s just what’s
on that television set in their living
rooms that concerns people.

Your TV violence law exempted TV
companies from antitrust liability to dis-
cuss ways of stemming violence.

When that exemption expires, will addi-
tional legislation be needed to ex-

tend the exemption?

Will they be able, on Jan. 1. to have a
meeting of cable and broadcast execu-
tives on this question. I don’t have an
answer to that quiestion right now.
The difficulty with the legislative
route is that it becomes an easy tool
for others to stick on amendments that
are a real opportunity for mischief.

In your speech Monday, you warned

of proposals from other lawmakers to
stem TV violence that are “not

healthy for a free society.” What exact-
ly were you referring to?

I don’t think I have to spell it out. But
there are people who think we should
go much further, even further than any
of the bills introduced so far.

Does the so-called V chip bill intro-
duced by House Telecommunications

Subcommittee Chairman Edward
Markey [D-Mass.] go too far?

At this point, I’'m not saying this is
going too far or that is going too far. |
have made it clear that I prefer that the
federal government not get involved.
Can you envision the FCC eventually
having to step in to relegate violent pro-
graming to times when children

aren’t in the audience, as it now does
with indecent programing?

F'm not saying eventually some kind
of FCC action isn’t going to be part of
the picture. What [ do say is I prefer to
see the industry do this on its own.

Would you actively oppose some of
these other measures?

If T didn’t believe something was
sound 1 would oppose it. But we are
not at the point where we are consider-
ing anything right now. We are at the
point where the question is: Will the
industry look at this themselves and
exercise some self-restraint? One of
my colleagues in the Senate who fa-
vors stronger action said to me: *‘If
they can make one more dollar killing
one more person, the industry isn’t
going to respond. You have to have
federal government action.”” 1 don’t
believe that. [ have met with all major
people in broadcasting and cable and
many in film. These are responsible
citizens who want to do the right
thing.

Do you fear you have ignited some-
thing here that you may not be able to
control, that some other lawmakers
may run with the issues and do some-
thing really harsh?

I don’t think [ have ignited it. I've
been the deliverer of the message. If 1
hadn’t come along, someone else
might have come along with a much
different approach. L
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“Sure-Fire Ratings!”

Debby Beece

President, Television Programming
and Production

Viacom Entertainment

Entertamning!”
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Wireless cable gets CNN price break

Industry readies first digital, set-top box order; People’s Choice to
offer pay-per-view sports; Clinton calls wireless cable ‘key player’

By Rich Brown
T urner Broadcasting is lowering
progam prices to the wireless ca-
ble industry to bring them in line
with those charged coaxial cable oper-
ators. Per-sub pricing for Turner's
CNN will drop from 41! cents to as low
as 28 cents a month beginning Nov. |.

Despite program access provisions
of the 1992 Cable Act, it might be at
least another year before wireless ca-
ble operators can carry Turner’s TNT.
Wireless cable operators have long
been eager to offer the movie service,
but most of the network’s exclusive
contracts with coaxial cable operators
do not expire until October or Decem-
ber 1994, says Turner’s Patty Hol-
land.

In other news out of Orlando:

B The wireless cable industry hopes
to place its first order for digital set-
top boxes within six months, says Pe-
ter Frank of Wireless Cable Laborato-
ries, the research and development
center founded by the nation’s top
wireless cable companies. Frank,
whose Philadelphia-based laboratory
was created to help develop compres-
sion technology, says wireless compa-
nies are hoping to place their orders
early to avoid later price hikes.

Frank and others attending the
WCA meeting in Orlando say digital
compression 1S important to the wire-
less cable industry because it will help
boost channel capacity from 33 to 300
channels, improve the strength and
performance of the signal and ailow
for interactivity.

& Some wireless cable operators are
concerned about the cost of making
the switch to digital compression, es-
pecially when many systems are oper-
ating with limited capital. But Dave
Robinson of Jerrold/General I[nstru-
ment told an audience of WCA attend-
ees that there will be a market for used
analog boxes overseas at least through
the early 21st century.

Robinson said Jerrold is experienc-
ing 80% annual growth in its wireless
business, with most of that outside the
U.S. Similarly, Zenith’s Barry Hardek
said his company is finding that more
than 30% of its worldwide business is

coming from wireless operators,

Jerrold, says Robinson, has orders
for more than 2 million DigiCipher
set-top terminals, which will accom-
medate digital compression.

B Tucson, Ariz.-based wireless ca-
ble operator People’s Choice TV is
about to announce a deal to offer some
sports programing from one of the top
three cable networks on a pay-per-
event basis, according to John W.
Hipple 1, president and COO.

People’s Choice is looking to ex-
pand on the success of an existing
agreement with Discovery Networks
in which the wireless operator pro-
vides Discovery programing on a
$1.50 pay-per-show basis.

Hipple says the Discovery program-
ing averages a 3%-5% buy rate on the
wireless system. Eventually, Discov-
ery Networks plans to expand the pay-
per-show concept to cable systems

through the company’s newly devel-
oped Your Choice TV technology.

Discovery shows are not the only
PPV offerings from People’s Choice.
For 23 months, the company has been
offering The Playboy Channel on an
hourly basis for less than $1 an hour and
so far is averaging a 60% buy rate,
according to Playboy’s Lia Tysdal.

® Larry Irving of the National Tele-
communications and Information Ad-
ministration told attendees at the
WCA meeting that President Clinton
sces the wireless cable industry as “‘a
key player’” in the communications
field and said the NTIA will continue
to work with the industry to facilitate
growth. Irving said the 1992 Cable
Act, which provides wireless cable
systems with better access to program-
ing, was a good first step. ‘‘But it has
left a lot that still needs to be done,’’
he added. ]

Wireless cable seeks
bank approval

Lenders look anew at industry growth potential

By Rich Brown

fter years of searching for capi-
A tal to build their business, wire-

less cable operators are finally
getting the attention of financial insti-
tutions. Whether they also will be get-
ting some of their money depends on
how well the industry presents itself in
upcoming months.

The growing interest by lenders
marks a big change for the wireless
industry, which as recently as two
years ago had a hard time just getting
its foot in the door at most banks.
Historically, question marks have sur-
rounded the wireless cable industry,
which broadcasts cable programing
over microwave channels.

**‘More has happened in the last two
years than in the last 20 in terms of
financing,”” says Joseph Hubbard, a

L=

Cross Country Cable’'s George Ring
(above) has been among the most suc-
cessful at getting banks to invest in wire-
less cable.
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KDNL St. Louis WETX Ft. Myers

KCRA Sacramento KLIB Davenport

KNXV Phoenix WIDX Huntsville

KDVYR Denver WDBD Jackson
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longtime  MMDS  operator based in
Rancho Palos Verdes, Calif., and one
of 1,500 attendees at last week’'s Wire-
less Cable Association meeting in Or-
lando. Hubbard is planning to make a
pitch to banks in the next two months.

What he and other wireless cable op-
erators will tell banks is that the 1992
Cable Act guarantees them access to
TNT and other popular cable program-
ing for the first time. They will also
point to the stock performance of two
wireless companies, ACS Enterprises
and People’s Choice TV, that went pub-
lic in the last year and have performed
better than expected. And they will talk
about wireless cable’s ability to com-
pete with coaxial cable.

“Institutional investors have been
told by cable operators, in effect, that
cable TV is a monopoly-type busi-
ness,’’ says Gerald Nordberg of Nord-
berg Capital, one of the financial firms
represented at the convention. “*That
perception needs to be overcome.”’

Nordberg says his company was in-
terested in the wireless cable business
in the early 1980°s but it eventually
backed out because of the industry’s
difficulties with program access. The
company is once again interested, he
says, because program access provi-
sions in the 1992 Cable Act leveled
the playing field between the wireless
cable and cable industries.

Lenders looking to invest in wire-
less cable will be interested in finding
out more about the competing coaxial
system in the market, particularly the
relationship with its subscribers and
local franchise authority, says Tom
Waters of Bank of Montreal. He says
that lenders will also want to know
whether or not the competing coaxial
system will have the financial flexibil-
ity needed to compete.

Manny Gerard of Gerard, Klauer &
Mattison, which helped take ACS and
People’s Choice public, says that in-
vestors are beginning to understand
the potential of the wireless cable
business because of the stock perfor-
mance of those two companies. But he
adds that wireless cable operators
must focus on building strong man-
agement and that they need to play up
competitive advantages to complete
the picture for investors.

*The time for performance is right
now,”’ Gerard told attendees at the
WCA show. *‘You've got an un-
friendly competitor and a price advan-
tage. ‘*Get your own blinders off and
try to see what the potential is.”’ L]

— PROGRAMING —

‘American Journal’' reporters named: (bottom row, I-r}) Lauren Thierry, Dan Noyes,
Nancy Glass (anchor), Meg Grant, Les Trent; (top row, |-r) Mark Sauter, Alisa White, Bob

Gilmartin, Steve Aveson.

‘Journal’ team assembled

Eight reporters named; many behind-camera spots
shared with ‘Edition’; debut Sept. 6

By Steve McClellan

K ing World has reached out to
major news organizations and
local stations around the coun-
try for on-air and production talent for
its new syndicated magazine American
Journal, which debuts Sept. 6.

Journal has named eight reponters,
including Mark Sauter, son of Fox
News President Van Gordon Sauter,
BROADCASTING & CABLE has learned.
The younger Sauter. most recently
chief investigative reporter and man-
ager of the special assignment unit for
KIRO-TV Seattle. will be based in New
York.

Charles Lachman will be head of
production for the program, reporting
to co-executive producers John Tom-
lin and Bob Young, who will continue
in the same capacity at KWP’s Inside
Edition. Lachman will also continue
as executive managing editor for Edi-
tion. Two Journal managing editors
will report to Lachman: Lori Butter-
field, from WTTG(TV) Washington,
and John Walsey, from Edirion.

Other on-air reporters named to
American Journal include:

® Lauren Thierry, from KCAL-TV
Los Angeles

& [es Trent,
Francisco

B Alisa White. from WCMH-TV Co-
lumbus, Ohio

® Steve Aveson, from the Monitor
Channel

B Bob Gilmartin, from CBS’s Street
Stories

B Meg Grant, from WCAU-TV Phila-
delphia

® Dan Noyes, from ABC News

Other sentor producers named:

@ Peter Fearon, senior broadcast
producer, Inside Edition

B Dennis O'Brien, supervising pro-
ducer, from the Investigative News
Group

B Phil Tangel, coordinating produc-
er, from Edition

As reported earlier, the program
will be hosted by Nancy Glass, who
currently reports for [nside Edition
and anchors its weekend edition. =

from KPIX-TV San
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Brokaw
captures 2nd
place in July

‘Fine-tuning’ and promotion
help boost performance

By Steve McClellan
BC Nightly News, the cellar
dweller in the evening news

Nrace, ranked second for the

month of July.

It was Nightly's first climb out of
the basement for a whole month since
October 1992 (when it had help from
news pre-emptions for CBS’s World
Series coverage).

The program’s improvement comes
as all three networks have made major
changes in their evening newscasts. At
CBS, it was the heralded teaming of
Connie Chung and Dan Rather. At
NBC., it was the naming of ABC News
emigrant Jeff Gralnick to manage
Nightly News. And in May, Emily
Rooney joined ABC's World News
Tonight as executive producer, com-
ing from wCVvB-TV Boston.

For July, the Nielsens show NBC
Nightly News averaging an 8.0 rat-
ing/18 share, up 5% from a year ago.
CBS Evening News fell to third with
an average 7.9/17, down 1% from a
year ago.

Among the core viewership for the
newscasts, adults 25-54, the race was
tighter, with NBC squeaking into sec-
ond with a 3.7 rating, just ahead of
CBS’s 3.6.

Meanwhile, ABC's World News
Tonight continues to hum along in first
place, increasing its lead as it goes.
The broadcast averaged a 9.6/21 in
July, up 8% over last year. Among
adults 25-54, the program averaged a
4.4, up 5%.

According to Gralnick, who took
the helm of Nightly News about three
months ago, a lot of littte changes
have made the difference. The two
most obvious are the addition of 4 new
periodic segment called the Insider’s
Report, and the reworking of America
Closeup. The first is an investigative
segment on stories such as ‘‘how the
government spends money stupidly,”
|:ays Gralnick. Closeup, he says, now

USA 1,412

TBS 1,334

shares hased on coverage
househn:dds ‘of each network.

Week of Jul 26- Aug 11
T(lP 5 BASIC CABLE SERVICES

NETWOFIK-—HOUSEHILDS (THOUSANDS)—HATINGISHAHE

focuses more on solutions to prob-
lems, as opposed to being **just a long

piece in the broadcast.™

Nightly News has also received sup-
port from the network, which has dou-
bled its on-air promotion time,
Jeff Kreiner, an NBC advertising and
promotion vice president. Most of that
time is devoted to upcoming Insider

and Closeup segments.

Gralnick says that he is tightening
the pace of the broadcast, which will
mean shorter stories and a wider vari-
ety of topics. He is also working on
the program’s graphics, which he de-
awful'" and “‘clutzy™’

“‘There was a lot of

scribed as both
when he arrived.

AN

and too hard to see through,”’

says

Meanwhile,

ning News.

stuff on the screen that was too big
he says.
Gralicknotes another, minor change:
the NBC peacock in the bottom right
corner of the screen is now semitrans-
parent and less intrusive. ‘‘There are
lots of little things that make for a
clumsy look that you can clean up.™
CBS is clearly con-
cerned about July’s ratings trend, de-
spite repeated statements by officials
that the Dan and Connie pairing was
not 4 ratings-driven move. A CBS ex-
ecutive confirmed a report that the net-
work is talking to advertising agencies
about ways to better position the Eve-
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e
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‘" HIGH DEFINITION TV
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_THERMB vroeo JOURNAL -
-
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s

The KMB VIDEO JOURNAL is proud to present
five distinguished guests who have had a lot to do with
the development of HDTV and discuss for you the
implications and outlook for America’s
future image revolution.

Jim Carnes
FPresident and CEO
David Samoff Research Cenier

Dick Wiley
Senior Pertner
Wiley. Rein & Fielding

Howard Miller
Senior Vce President
Broadeast Operations. PBS

Robert Graves
AT&T Vice Fresident
Video Technology and Infrastructure

Joe Flaherty
Senior Vice President Technology
CBS. Inc

To buy this VHS Tape {RT 60} Call Mike Beills at 813-864-2983
or write o
KMB Associates, Inc.

437 3rd Avenue North, Tiemma Verds. Florida 33715
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The following are the top 40 basic cable

PROGRAMING

programs, ranked by total number of
households tuning in. Ratings are based on each network’s total coverage
househoids at the -time of the program. Data are supplied by outside
sources based on Nielsen Media Research.

HHs. Rtg. Program

(000)

2,382
2,091
2,054
1,897
1,860
1,837
e
1,744
1,694
1,672
1,661
1,605
1,604
1,602
1,582
1,572
1,553
1,552
1,550
1,542
1,532
1,522
1,469
1,466
1,451
1,444
1,428
1,420
1,418
1,414
1,387
1,385
1,373
1,363
1,362
1,359
1,358
1,345
1,337
1,333

3.9
3.5
3.4
3.2
3.1
3.0
3.0
29
2.8
2.8
2.8
27
2.7
27
27
2.6
2.6
26
25
2.6
2.6
25
2.6
25
2.4
2.4
2.4
24
2.4
2.3
23
24
23
23
2.3
23
23
2.2
23
22

NFL (Philadelphia—New Orleans)

Murder, She Wrote

Saved by the Bell

Baseball (Atlanta—Houston)
Murder, She Wrote

WWF Monday Night Raw
The Villain (movie)
Baseball (Atlanta—Colorado)
Murder, She Wrote

Murder, She Wrote
Baseball (Atlanta—Colorado)
Ren & Stimpy

Ren & Stimpy

Perry Mason: Lady in the Lake
Rugrats

Psychic (movie)

Saved by the Bell

Are You Afraid of the Dark?
Basebali

Silk Stalkings

Saved by the Bell

Saved by the Bell

Real World

Salute Your Shorts

Silk Stalkings

Silk Stalkings

Saved by the Belf

WWF: All American Wrestling
Basebail (Atlanta-Houston)
Top Rank Boxing
Professional-Boxing

The Statler Brothers

Skin Game (movie)

Blues Brothers (mavie)
Saved by the Bell

Wild & Crazy Kids

Clarissa Explains it All

MLB Tonight

What Would You Do?
Baseball (Atlanta v. Houston)

Time (ET)  Network
Sat. 10-p ESPN
Tue. 8-p USA
Thu. 5:30-6p T8S
Thu. 8-p TBS
Mon. 8-p USA
Mon. 9-p USA
Sun. 10:30-a ‘TBS
Tue. 9-p TBS
Thu. 8:p USA
Wed. 8-p USA
Mon. 9-p TBS
Sun. 11-a NICK
Sat. 9-p NICK
Sun. 7-p TBS
Sun. 10:30-a NICK
Wed. 9-11p USA
Wed. 5:30-6p TBS
Sat. 9:30-10p NICK
Wed. 7:30-10:40p ESPN
Sat 10-11p USA
Thu. 5-5:30p TBS
Tue. 5:30-6p TBS
Thu. 10-10:30p MTV
Tue. 5:30-6p NICK
Mon. 19-11p USA
Sun. 11p-12m USA
Fri. 5:30-6p TBS
Sun 12n-1p USA
Fri. 8-11p TBS
Thu. 9-11p ESPN
Tue. 9-11p USA
Sat. 9-10p TNN
Sun. 12:30-2:30p TBS
Wed. 8-10:45p TB8S
Mon. 5:30-6p TBS
Tue. 6:30-7p NICK

Sun. 12n-12:30p  NICK
Wed. 10:40-11:10pESPN
Tue, 6-6:60p NICK
Sun: 2:30-5p TBS

‘YMTV’ targets
Generation X

Video version of magazine
for teens/young adults
targeted for fall *94 launch

By Mike Freeman

ove over, baby boomers.
“‘Generation X'' marks the
spot for a new development

project from Colossal Pictures.

Colossal is planning a TV adapta-
tion of YM magazine, owned by
Gruner & Jahar USA Publishing, for a
possible network or syndication entry
in fall 1994.

YM, originally known as Young Ms.
and later Young & Modern, has more
than 1.7 million subscribers, most of
whom fit the 12-29 demographic age
group of “‘Generation X."’

*“There really is a huge hole in the
youth market, where there really isn’t
anything more than Beverly Hills,
90210 and animation,”” says Colos-
sal’s Joe Kwong, vice president of
creative affairs. ‘*Most of those other
shows [Wavelength, Guess? Televi-
sion] are talk shows. YMTV will be
something a little more energetic.””

Colossal plans to use YM’s New
York editorial offices as home base for
the in-studio anchor segments. The
emphasis, however, will be on an ar-
ray of field pieces covering subjects
regularly explored in the magazine,
such as social issues, relationships,
entertainment, style, fashion and
beauty aids.

While the accent will be on produc-
ing ‘‘fast-paced’’ live-action features,
Kwong says Colossal will also pro-
duce animated segments iflustrating
reader letters.

Colossal, based in San Francisco, is
best known for its production of com-
puter-generated effects and animation,
but it recently branched out into pro-
gram production with Ligquid Televi-
sion, the MTV animation showcase
that provided a launch for emerging
cult icons Beavis & Butt-Head.

There is no pilot for the show, but
Colossal has already retained veteran
program packager Mark Itkin of The
William Morris Agency to begin
pitching it. |
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8:00 26. Day One 9.2/17 il 39. Eve-ning Shade 8.4/16 21. Fresh Prince 9.8/18
8:30 | 41. Major Dad 8.0/15| | 29. Blossom 8.9/16 | | 62. Fox Night at the
9:00 | 20. Murphy Brown 9.9/17 Movies—Downtown 6.2/
S L AR Manda Mgt 31 Love & War___ 8.8/15| | 29. NBC Monday Night
Movie—Small Sacrifices, 1 Movi T
10:00 | payt 2 14.8/25| | 37. Northem Exposure ovies—Jremors  8.9/15
10:30 8.5/14
TUESDAY : 3.4 0
8:00| 22. Full House 9.7/18 | .| 78. Martin 5.2/10
8:30 | 37. Hongiw w/Mi.C_ 85,15 | | o nescues 911 10.5/19] | 54. NBC Movie of the 69. Martin 5.7/10
& Week—Maid for Each Other =
9:00| 7. Roseanne 13.0/23 ) 6.9/12| | 69. America’s Most Wanted
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8:30 | 60. Street Match* 6.3/12 [ | 67. Family Dog 5.8/11 12.3/24| | 66. Martin 6.0/12
9:00| ©. Home Improvmt 13.5/24| | 43. In the Heat of the Night | | 22. The Brokaw Report {1 75. Beverly Hills 90210
9:30 | 26. Delta 9.2/16 7.9/14 9.7/17 | 5.4/10
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10:30 E it
THURSDAY i Sl 38 D8/ 33 :
: 60. Mad About You 6.3/13| | 31. The Simpsons 8.8/18
8:00| 47, matiock 7.7/15| | 59. Top Cops 6.4/13 /13 8 <sli Z
8:30 48. Mad About You 7.6/15| | 46. Martin 7.8/15
9:00 | 89. Taco Bell Battle of the 13. Eye to Eye with Connie | | 16. Cheers 10.5/19| | 62. ILC: 1st Season 6.2/11
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8:00| 24. Family Matters 9.3/21 71. Golden Palace 5.5/12
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8:30 | 18. Step By Step 10.2/23 | | 83. Brooklyn Bridge 4.7/10 ! 87. Fox Friday Movie*—
. i 1 : Nuns on the Run 3.9/8
9:00| 26. Dinosaurs __9.2/20} | ) oy et Stories  7.0,/15| | 67. NBC Movie of the /
9:30 | 31. Perfect Strangers 8.8/18 Week—Jackie Collins’
10:00 “Lucky/Chances”, Part 1 |
S 5.20/20 13.7/28| | 83. Johnny Bago 4.7/9 5.8/12
. 10:30 : :
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8:00 62. Dr. Quinn, Medicine 55. Cops 6.8/16
8:30/ 71. ABC Saturday Night { Woman 6.2/14 75. Super Bloopers 5.4/13 23. Cops 79/18
=" | Movie—My Brother's Wife | BB oty Tioek e7/1a
9:00 5.5/12 =2l : 79. Front Page  5.1/11
9:30 -| 40. Circus of the Stars XvIi | | 57. Nurses 6.5/13|
; 8.2/17
10:00 49. The Commish  7.5/16 | | ~| 79. Reasonable Doubts
10:30 A 51/11
- SUNDAY 0.4/20 ' 0 :
71001 55 |ife Goes 0 3.8/8| | 2.60Minutes 14.5/32 90. Parker Lewis _ 2.8/6
) 88. n ; I es A i
7:30 NS — i r_ch Sunday N:g-ht 90. Danger Theater 2.8/6
' : Movie—Prablem Chiid : =
8:00] 24. AmFnHmVid 9.3/18 | | 14. Murder She Wrote : 6.5/13| 83. In Living Color  4.7/9
8:30/| 36. AnFunPeople  8.6/16 | 10.7/21 86. Roc 4.4/8
9:00 52. Manied w/Chikin  7.0/13
9:30 2. ABC Sunday Night 18. CBS Sunday Movie—Iin 50. NBC Sunday Night 71. Herman's Head 5.5/10
3 Movie—The Dead Pool -1 Sickness and in Health | Movie—Lucy and Desi: A | .
10:00 14.5/26| 10.2/18 | | Home Movie 7.4/13 | 92 Tribeca 2.6/5
10:30° :
WEEK'S AVGS 9.7/18 8.6/16 7.8/15 5.3/10
SSN, TO DATE 11.6/20 12.2/21 10.6/18 7.1/12
RANKING,/SHOW [PROGRAM RATING /SHARE] “PREMIERE SOURCE: NIELSEN MEDIA RESEARCH “YELLOW TINT: ls'mag-nm-:js_.mf-
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What’s next for New York’s Z-1007?

Shamrock ‘evaluating interest’ in its merger-acquired station; format fine-tuning likely

By Peter Viles
ven before Shamrock and Malrite
completed their $300 million
merger, the industry was buzzing
with speculation that the new group
was ready to sell its New York station,
WHTZ-FM.

While Shamrock denies that it has
decided to sell the station or even so-
licited offers for it, the group ac-
knowledges that it has been ap-
proached by several groups interested
in the property.

“‘We're evaluating the interest in
the station and how the station fits in

with what we want as a company,’’
says Shamrock President Marty
Loughman. ‘'l believe that decision
will be made in a relatively short peri-
od of time.”’

The Shamrock-Malrite  merger,
which closed July 30, creates a 21-
station group that includes only one
duopoly—in San Francisco, where
Shamrock will own four stations.
Shamrock Chairman Bill Clark says
that the company will move to create
more duopolies, probably by swap-
ping stations rather than by buying
them.

*“It was never our intention that this
would be the final form of the group,™
Clark says. ‘‘Our strategy generally
involves gravitation to larger markets
and duopoly situations.””

wHTZ, promoted as Z-100, has been
the subject of intense speculation. One
of three contemporary hit radio sta-
tions in New York, the station drew a
respectable 3.4 share (AQH, total
week, 12-plus) in the spring Arbitron
survey, and billed an estimated $10.2
million in 1992, according to Dun-
can’s Radio Market Guide. lts closest
rivals are ABC’s WPLJ-FM, which

CBS and Cox

By Peter Viles

c last week swapped stations in
Dallas and Tampa, leaving both

groups with new FM-FM combina-

tions and vaulting CBS into the duop-

oly game.

CBS traded its Tampa station,
wYNE-FM, for Cox’s Dallas station,
KLRX-FM, giving CBS two FM'’s in
Dallas and Cox two FM's and an AM
in Tampa. Although terms of the deal
were not disclosed, a source said CBS
added roughly $4.5 million in cash to
make the swap even.

The trade highlighted the growing
trend toward station.swaps in major
markets. Such swaps have tax advan-
tages over outright purchases or sales,
and also make it possible for station
groups to consolidate their holdings
into fewer markets without increasing
their debt or their total investment in
radio.

Other groups that have engineered

BS Radio and Cox Enterprises

in Tampa-for-Dallas swap

swaps recently include Viacom,
Group W, EZ Communications and
Noble Broadcast Group. And Sham-
rock Broadcasting Chairman Bill
Clark said last week that Shamrock
will probably use swaps, rather than
outright purchases or sales, as it starts

to assemble more FM-FM combos,
Under the CBS-Cox swap, which
was brokered by Gary Stevens, both
companies have tentatively agreed to
begin managing their new stations
through local marketing agreements,
effective Aug. 16, ]

Who gets what?

CBS gets:

Station Format  Spring AQH
12-plus share

KLRX-FM Dallas *  A/C 2.8

KTXQ-FM Dallas ** AOR 41

Cox gets:

WWRM-FM Tampa ™" A/C 7.9

WYNF-FM Tampa * AOR 33

WSUN(AM) Tampa ™" Talk 1.7

* Newly acquired station
** Previously owned station

Sources: Ratings, ©® 1993, Arbitron. Revenue estimates from Duncan's Rudio Market Guide.

Rank Esi. "92 Mkt Rnk. 9% Mkr.
25-54 Rev, in Rev. Rev.

15 $4.7 Mil. 10 3.4%

7 $8.1 Mil. 6 5.8%

4 $6.1 Mil. 4 10.4%

11 $5.5 Mil. 5 9.3%

12 N/A N/A N/A

|

38

Aug 9 1993 Broadcasting & Cable



drew a 4.0 share, and Emmis Broad-
casting’s WQHT, which drew a 3.6.

Shamrock has hinted at some
changes at the station, although a
complete format switch seems unlike-
ly.

Morning man Gary Bryan has left
and there has been much discussion
about the future of a late-night call-in
show featuring explicit sexual advice
from Dr. Judy Kuriansky. Many ob-
servers say that the show seems too
risque for the tastes of the Disney fam-
ily, which controls Shamrock.

Loughman says that the show will
be evaluated first on a business basis.
He notes that it is somewhat expensive
to produce, and although it garners
good ratings, it runs during a daypart
with low ad rates. He adds that the
content of the program scares off some
advertisers.

As to the bigger question of a possi-
ble format change, Loughman says it
is likely that the format will be fine-
tuned to cater to ‘‘Generation X' lis-
teners (those in their 20°s), with an
emphasis on being ‘‘more leading
edge than CHR, but not quite alterna-
tive,”’

He notes that the station has already
moved in that direction and may sim-
ply need to step up its marketing ef-
forts to highlight its differences from
New York’s other CHR stations. B

Imus aih’ng; Stern feud healthy

Nationally syndicated morning man Don Imus was hospitalized in New
York last week with a collapsed lung, but true to form, the bedridden:jock
was hardly silenced. In fact, the occasion of Imus's illness served to

_rekindle his long-running feud with crosstown morning man Howard

Stern.

The trouble started Monday morning (Aug. 2): when Imus,. having
complained of difficulty in breathing during his show, checked into Cornell
Medical Center. The diagnosis was a collapsed Iung, a.condition probably
not helped by imus’s cigarette habit.

“It's not serious, and he'll be back to work probabiy in the middie of
next week,” said wFAN(aM) General Manager Joel Hollander. “He's been
calling in.to the show at the top of each hour, and will continue ta do that."

The morning show, syndicated by Unistar, was filled in for Imus partly

~ by replaying “greatest hits” from previous programs.

Among the many well-wishers who phoned Imus was President Clin-
ton, who has been a repeat guest on /mus in the Morning. Among the not-
so-well-wishers was Stern, who gleefully reported Imus's iliness by re-
marking on his syndicated morning show, “| hope he dies." Stern made
similar remarks when then-FCC Chairman Al Sikes disclosed that he had
cancer.

Imus, phoning his show from the hospital, responded with a choice
remark or two about Stern’s wife,

Stern and Imus, who once worked for the same station (WNBC[AM] New
York) and now work: for Infinity Broadcasting, have feuded for years,
chiefly over which of them pioneered the brand of shock humor they both

employ.. PV

Radio revenue
9% ahead of 92

Radio revenue rose 9% in the
first half of 1993, with naticnal
spot and network revenues post-
ing surprisingly strong perfor-
mances, the Radio Advertising
Bureau reported last week.

Through June, national spot
was outpacing 1992 perfor-
mance by 7%, network was up
6.5% (including a 7.8% jump in
the second quarter) and local,
easily the largest category, was
up 9%. For the month of June,
local was up 10% and national
was up 14%.

“The kind of growth we've
seen this year is no fluke,” says
RAB President Gary Fries. “In a
world where new advertising and
consumer media options contin-
ue to materialize at an alarming
rate, the fact remains that radio
advertising works.” PV

Westwood One's Pat Buchanan
program during middays.

Infinity revenue, stock up

Infinity Broadcasting reported net
income of $5.7 million, or $.31 per
share, for the second quarter, a
considerable increase over 1992’s
second-quarter earnings of $1.2
miilion, or $.07 per share. Infinity
reported second quarter revenues
of $53 million (up 32%), broadcast
cash flow of $27 million (up 30%)
and operating income of $15.2
million (up 31%). While much of
the growth came from Infinity’s
recent acquisitions, the company
said its same-store revenues were up

Radio on-line

Mark Kassof & Co., a Michigan-
based research firm, has launched a
computer bulletin board system
devoted to the radio industry. Radio
Free PC, provided free of charge

to PC users, will include interactive
discussions on programing,
engineering and audience research,
as well as help-wanted and
situations-wanted listings. Radio
Free PC can be reached at (313)

15%. In announcing the earnings, 662-4748.
{nfinity also announced a three-for- Talk A . d
two stock split, with a stock a merica expanus

dividend payable to shareholders of
record on Aug. 9.

Talk America Radio Network,
which distributes Morton Downey
Ir.’s show, has added another

Houston format flip

After more than 45 years of full-
service news and music programing,
KNUz(aM) Houston has flipped to
news/talk. The station will air CNN
News, ABC Radio News and

Program, beginning today (Aug.
9). Jackson, a lawyer, businessman
and ordained minister, 1s
considered one of the more
prominent black conservative
commentators.

national talk show, The Earl Jackson

Broadcasting & Cable Aug 9 1993
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FCC case making lenders nervous

Decision on Tak licenses could weaken bankrupt stations’ claims to renewal expectancy

By Geoffrey Foisie
harad Tak has been effectively
kicked out of bankrupt Tak
Communications. That, says a
competing applicant for the four Tak
TV stations whose licenses are up for
renewal, means the company should
have no ‘‘renewal expectancy.”’

Tak creditors, primarily financial
institutions such as Chemical Bank
and Heller Financial, are worried the
FCC will accept the competing appli-
cant’s argument and conduct a full-
scale comparative hearing without
granting renewal expectancy to Tak.

The FCC, in doing so, might decide
the current licensee is the creditors,
who gain no preference in a compara-
tive hearing for prior broadcast experi-
ence, unlike competing applicant Ter-
ry Shockley, who ran the stations in
question before Tak purchased them in
1985. At the least, the creditors fear
having their reorganization plan de-
layed; at the worst, the comapny could
lose the licenses.

Within the next few weeks the

At the least, the
creditors fear
having their
reorganization
plan delayed; at
the worst, the
company could
lose their licenses.

FCC’s Mass Media Bureau is expect-
ed to decide whether to grant renewal
expectancy, which one communica-
tions lawyer described as, **a normal-
ly decisive preference awarded to an
incumbent licensee which has provid-
ed a substantial amount of programing
in the public interest."”

The commission’s decision may
turn on the question of whether the

BANKRUPTCIES AND REORGANIZATIONS

150 — RADIO | 50 {V]
120} 40f
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"o Vst ok

Source: Dun & Bradstreet

current licensee is the same licensee
that established the programing record
of the Wisconsin stations: WAOW-TV
Wausau, WKOW-TV Madison, WXOWw-
Tv LaCrosse and satellite wQOWw-TV
Eau Claire.

Frank Martin Jr. of Sutherland, As-
bill & Brennan, which represents the
creditors, says that although former
NBC executive Michael Eskridge is
now running the stations, he is doing
so for the benefit of the creditors and
Sharad Tak, and doing so under the
bankruptcy court’s oversight, just as
Tak himself had done when he was
debtor-in-possession. Therefore, said
Martin, there has been only a pro for-
ma transfer of control, for which a
short-form appiication was filed and
approved by the FCC in January.

Eskridge does not represent the
same interests as Tak, says Shockley.
As proof that Eskridge really is an
agent of the creditors. Shockley sub-
mitted a future management contract
already negotiated between Eskridge
and the creditors to take effect once
Tak emerges from reorganization.
Sharad Tak will completely lose his
equity in the company once the FCC
proceedings are completed, which is
the only thing holding up "‘consum-
mation’” of the reorganization plan.

It may be that the FCC's decision
will turn on the question of Eskridge’s
role and title as *‘operating agent.”" If
the FCC determines that an operating
agent is similar to a “'trustee’” (also
court appointed, which handles a com-
pany’s liquidation in Chapter 7 bank-
ruptcies), then renewal expectancy
may not be forthcoming. An FCC offi-
cial told BROADCASTING & CABLE that
renewal expectancy for a license is
rarely granted to a court-appointed
trustee or receiver.

How much applicability the Tak
case will have to other broadcast reor-
ganization/license renewal overlaps is
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uncertain, In most Chapter 11 cases,
the management at the time of the
bankruptcy filing continues to operate
the company even after the reorgani-
zation plan is adopted. In the Tak
case, however, acrimony between
creditors and Sharad Tak contributed
to his being removed (although, nomi-
nally, he continues as chairman).
“*The banks may now wish they had
never kicked Sharad Tak out,”” says
one lawyer involved in the case.

Even in bankruptcies where man-
agement is left in place there can be
conflicts between a bankruptey reorga-
nization and 4 simultaneous license re-
newal. Richard Miller and several
partners have continued to run KTVD
(Tv) Denver as it proceeds through
Chapter |1 reorganization. Nonethe-
less, Miller’s company, Twenver, two
Fridays ago filed an appeal in federal
district court seeking to block a com-
peting application for KTVD's license,
arguing that any action that diminishes
the value of a company in bankruptcy

R BUSINESS I

is in violation of the bankruptcy code.
Tak’s creditors are also citing the
same bankruptcy code provision to
bolster their argument that the FCC
should grant renewal expectancy to
the four stations” current licensee.

Much of Tak Communications” val-
ue lies in other stations; even if all
four licenses were lost, more than
80% of the company’s roughly $200
million value would probably still re-
main.

But the pending license renewal
case 1s being nervously watched by
broadcast lenders who have already
suffered a legal defeat in the Tak
bankruptcy. Last year a federal court
said Tak’s FCC licenses couldn't be
claimed as security collateral by credi-
tors. An adverse decision on renewal
expectancy would further reduce the
certainty of their collateral, particular-
ly if they decide to throw out existing
management. It would thus strengthen
a debtor’s bargaining position vis-a-
vis creditors in a reorganization. [ |

This week’s tabulation of station and system sales ($250,000 and above)

KITN-TV Minneapolis ® Sold by Na-
tionwide Communications to Clear
Channel Communications for $36 mil-
lion. Seller is headed by Steve Berger
and owns two AM’s,
three TV’s. Buyer is headed by L.
Lowry Mays and owns 31 radio and
seven TV's (see box, page 42.)
WMQX-AM-FM Greensboro/Winston-
Salem, N.C. ® Sold by EBE Commu-
nications to Max Radio [nc. for $2.5
million. Seller is headed by Dick
Lamb, Larry Saunders, John A.
Trinder, F. Gray Kiger Jr. and A.E.
Loving Jr. and has interests in WWDE
(FM) and pending FCC approval,
WNVZ-FM, both Norfolk, Va. Buyer is
Ralph Guild, who has interests in
WYJE-FM  Buffalo, N.Y., and
KFRE(AM)-KNAX-FM  Fresno, Calif.
WMQX(AM) has oldies format on 340
khz with | kw full time. WMQX(FM)
has oldies format on 93.1 mhz with
100 kw and antenna 1,050 ft. Broker:
Blackburn & Co.

KZMG-FM New Plymouth, Idaho m
Sold by PTI Broadcasting Inc. to
Richard M. Reider for $750,000. Sell-

Il FM’s and :

Proposed station trades

By dollar volume and number of sales

This week:
AM's0$001
FM's 0 $1,013,58502
AM-FM's D $900,000 D 3
TV'sO$000
Total 0 $1,913,5850 6

So far in 1993:

AM's O $38,283,091 D 136
FM's D $426,021,894 O 217
AM-FM's D $455,116,958 0 123
TV's T $1,185,355,866 O 38
Total 0 $2,104,777,809 O 514

For 1992 total see Feb, 1, 1993 BROADCASTING.

er is headed by Roy Robinson and has
interests in KZMG(FM) New Plymouth,
Idaho; KQLO(AM) Reno and KWNZ(FM)
Carson City, both Nevada, and KDUK
(AM} Eugene and KLCZ(FM) Florence,
both QOregon. Buyer has interests in

SOLD!

WMCZ-FM, Montgomery,
Alabama from Clinton
Enterprises, Inc. McDavid
Flowers and Charles H.
Chapman, III, Principals to
Capital Communications,

FE. Holladay, Principal.

Randall E. Jeffery
Broker

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Solutions.

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2727

RANDALL E. JEFFERY
RANDALL E. JEFFERY, |R.
407-295-2572

ELLIOT B. EVERS
415-391-4877

GEORGE 1. OTWELL
513-769-4477

RADIO and TELEVISION
BROKERAGE * APPRAISALS

|V
P

MEDIA VENTURE
PARTNERS
WASHINGTON, DC

ORLANDO
SAN FRANCISCO

Subject to F.C.C. approval
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KIZN-FM  Boise and  KFSB(AM)-
KIXQ(FM) Joplin, Mo. KZMG has top
40 format on 93.1 mhz with 50 kw
and antenna 2,630 fi.

KQHN(AM)-KQXY-FM Beaumont,
Tex. ® Sold by Better Broadcasting
Corp. to Ninety-Four Point One Inc.
for $700,000. Seller has no other
broadcast interests. Buyer is headed
by Henry Ash and has interests in
KAYC(AM)-KAYD-FM Beaumont, Tex.,
and WQRF-TV Rockford, 1ll. KQHN is
10 kw daytimer with easy listening
format on 1510 khz. KQXY has adult
contemporary format on 94.1 mhz
with 100 kw and antenna 600 ft. Bro-
ker: Whitley Media.

WIXN(AM) Jackson, WJXN-FM Utica
and WJNS-FM Yazoo City, all Missis-
sippi ® Sold by St. Pe’ Broadcasting
Inc. to Willis Broadcasting Corp. for
$625,000. Seller is headed by Edward
St. Pe’ and has no other broadcast
interests. Buyer is headed by L.E.
Willis and has interests in six AM’s
and 11 FM’s, wixnNeaMm) is | kw full-
timer with news/talk format on 1450
khz. WIXN-FM 1s on 92.9 mhz with
gospel format, 6 kw and antenna 465
ft. wiNS has country format on 92.1
mhz with 20 kw and antenna 300 ft.

WMFL(AM)-WJPH-FM Monticello,
Fla. ® Sold by Webster Broadcasting
lnc. to PCG of Tallahassee Inc. for
$275,000. Seller is headed by Mary
Webster and has interests in KGDD
(AM)}-KBUS(FM) Paris and KKHR(FM)
Anson, both Texas. Buyer is headed
by John E. Rayl and has interests in
WwDZD(FM) Ocean Isle, N.C.; WKKB
(FM) Key Colony Beach, and, pending
FCC approval, WGMX(FM) Marathon,
both Florida. WMFL is 1 kw daytimer
on 1090 khz with country format.
wiPH has MOR format on 101.9 mhz
with 6 kw and antenna 249 ft. Broker:
Santerfield & Perry Inc.

WPME-FM Topsham, Me, ® CP sold
by Kirkley P. Beal to Coastal Broad-
casting Inc. for $263,585. Seller has
no other broadcast interests. Buyer is
headed by Robert J. Cole and has in-
terests in WCME-FM Bath/Boothbay
Harbor and wWPRG-FM Howland, both
Maine, and wAAW-FM Williston, S.C.
WPME is 95.5 mhz with 3 kw and
antenna 456 ft.

Errata: In Aug. 2 item on sale of
WSDR(AM)-WSSQ-FM  Sterling  and
WZZT-FM Morrison, both 1ll., Howard
Q. Murphy was incorrectly listed as
heading buyer, LH&S Communica-
tions. Larry Sales is head of LH&S.

Clear Channel’s latest: KITN-TV

Clear Channet Communications Inc. added to its collection of TV stations
last week with the purchase of KITN-Tv Minneapolis from Nationwide
Communication Inc. for $36 million.

It is Clear Channel's eighth television purchase, its seventh Fox affili-
ate. “Fox has the most creative programing minds in the business right
now,” says Randall Mays, vice president and treasurer of the San Anto-
nio-based group broadcaster. “That's probably what draws us to them
more than anything else.”

Nationwide President Steve Berger says its stations are not on the
block, but Clear Channel made "an offer we couldn't refuse.”

Minneapolis will be the largest market for the publicly traded company,
which also owns 31 radio stations. Clear Channel has looked at large
markets before, Mays says, but had never found a deal that fit the
company’s investment strategy, which is to pay no more than five times
cash flow projected for three years.

“We don't think this is a case where there are a lot of expense
reductions, but we do think that we can dramatically increase the reve-
nues,” Mays says.

His response to questions about changes in management or program-
ing: “Our plan is to let [Clear Channel Television President] Dan Sullivan
do what he does best—running television stations better than anyone
else in the country.” —JAZ

2nd-quarter pick up for TV groups

Additional second-quarter financial results for TV station group owners
portrayed a generally good picture. Local, as opposed to national, adver-
tising was given most of the credit.

m At Gaylord Broadcasting, operating cash flow almost doubled to $9
million on a 15% revenue increase, to $42.7 million. The company says
that the improved performance was due primarily to “increases in local
advertising sales and declining programing costs.”

® BHC Communications says that revenue at the seven TV stations it
has held for more than one year increased 6%. Earnings for those seven
stations, says the company, were “further improved by a 4% reduction in
their programing expenses.”

w For stations owned more than one year, Tribune Co. says that TV
revenue increased 8% for the quarter.

® The Washington Post Co. says that its second-quarter revenue rose
by 7%.

m A H. Beio says that recent U.S. Senate elections and strength in the
Houston market helped boost advertising revenue, which increased 11%
in the quarter. Operating income jumped 29%. —GF

Fox and Frito-Lay push Chase

Fox Broadcasting and Frito-Lay are teaming in a promotional campaign
for the launch of The Chevy Chase Show, which debuts on Sept. 7.

The campaign, “Watch-N-Win with Doritos Tortilla Thins on Fox,”
features in-package game pieces and displays in more than 40,000
supermarkets across the country. Another element is spots on national
radio.

Grand prize winners will receive a three-day, two-night trip to Holly-
wood, two tickets to The Chevy Chase Show and $500. Grand prizes will
be awarded during each of the first four nights of the show. Game pieces
will be available in more than 5 million packages of Doritos.

The radio etlement will be heard on more than 150 stations Aug. 30-
Sept. 10. -SC
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Clinton takes budget case to stations

President uses satellite news conferences to appear in variety of markets

By Christopher Stern

had an interview recently with a

senior administration official, cab-
inet level or higher, you'd better have
a talk with your news director.

By the time the final budget vote
was cast, key White House players,
including President Clinton himself,
had made personal appearances on ra-
dio and television in hundreds of mar-
kets.

Since the summer budget season be-
gan, administration officials and even
friends of the admimstration have
done thousands of phone, radio and
satellite interviews, according to Dem-
ocratic National Committee Commu-
nications Director Kiki Moore. Moore

I f your TV or radio station has not

herself has averaged at least two radio
interviews a day in recent weeks.

The DNC and the White House also
set up electronic press appearances
with senior officials, tncluding Presi-
dent Clinton, Budget Director Leon
Panetta and Treasury Secretary Lloyd
Bentsen.

Las Vegas CBS affiliate KLAS-TV
was one of several stations around the
country to host a satellite press confer-
ence with President Clinton. Reporters
from other Las Vegas stations (includ-
ing NBC affiliate KvBC and ABC af-
filiate KTNV-TV) were able to ask the
President questions over the two-way
satellite hook-up. Radio and print re-
porters were also invited to the press
conference by the White House.

Despite pre-empting The Guiding
Light, KLAS received no calls protest-
ing the live press conference, accord-
ing to News Director Emily Nielson.
She said that past pre-emptions of
soap operas had wreaked havoc on the
station’s switchboard. This time the
station prepared viewers with promo-
tions highlighting that KLAS was the
host station for the presidential press
conference. “*They tooted their own
horn a bit,”" says a rival news director.

As it had in other markets, the
White House called the affiliated sta-
tions in Las Vegas to notify them that
the President would be available for a
satellite press conference. The stations
were told that whichever replied first
would be the host station. ABC affili-

GOP, Dems spend big on budget battle

By Christopher Stern

emocrats and Republicans spent

liberally in recent weeks to get

out their messages on the feder-
al budget.

Since the beginning of the summer,
the Republican National Committee
has been buying radio time around the
country, sending out its message that
the Democratic budget is nothing
more than ‘‘tax and pretend.”’

Television stations in six states ben-
efited from the budget controversy,
garnering last-minute spot dollars
from the Democratic National Com-
mittee. The DNC targeted states repre-
sented by senators it believed would
play a critical role in the fate of the
budget vote. The areas covered by the
DNC buy included Arizona, Nevada,
Wisconsin, Nebraska, Georgia, Okla-
homa and the Washington market.

The DNC spent more than
$200.000 on radio, according to a

Interest Groups
And Lobbyists
 To Fight Plan

WASHINGTON ~ Bryan Little, an off)-
cial of the-US. Builncss and Industrid)
Councll, knows just whal ks proup will és

dids t - - - =k

A DNC spot urges passage of the President’s budget package
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Clinton goes local
Continued from page 43

ate KTNV responded first, but did not
have an uplink truck available to send
video back to Washington, so KTNV
ceded its host status to KLAS in return
for the right to ask the first question.
The order of other questions was de-
termined by lottery, as was suggested
by the White House.

While stations had been led to be-
lieve that the satellite hook-up would
consist primarily of questions from re-
porters, the President’s opening state-
ment lasted nearly |0 minutes—al-
most a third of his available time.

Clinton was five minutes late for the
New Orleans satellite press conference
hosted by ABC affiliate wVUE. After
Clinton made his five-to-seven-minute
“*brief”’ introductory remarks, just
over 20 minutes remained for local
reporters to ask questions. ‘‘The
White House’s description of ‘brief’
and our understanding of ‘brief’ are
two different things,”” says News Di-
rectory Andy Barton.

The press conference ended before
several reporters were able to ask
questions. Barton estimates that “*four
or five’” questions were asked.

Response from viewers was mixed.
Some were happy to hear directly

from the President, while others com-
plained that the station handed over
half an hour of airtime for the adminis-
tration to further its own agenda, Bar-
ton says.

In addition to the satellite press con-
ferences, the White House also invited
local media from California, Oklaho-
ma and Louisiana to Washington to
meet with high-level administration
officials.

Barton’s station opted against trav-
eling to Washington for more com-
ment on the budget, but New Orleans
ABC affiliate wDSU-Tv did make the
trip for a slate of interviews with top
administration officials. L]

Budget battle

Continued from page 43

DNC spokesperson who refused to
discuss the television ad budget. It
spent at least $8,000 on 29 spots on
Las Vegas CBS affiliate KLAS(TV).
The spots will run two days, said a
station salesman.

The American Conservative Union
spent $70,000 in Wisconsin on TV
spots last week to back its anti-budget
message. It was joined by fellow con-
servative special-interest group Citi-
zens for a Sound Economy, which
bought ads urging voters to tell Sena-
tor Herbert Kohl (D-Wis.) to vote
against the budget.

Kohl felt the heat and decided to
buy $100,000 worth of his own ads to
explain his yea vote. ““We are not
going to let that kind of negative dis-
cussion go unanswered,’” said a Koh!
campaign aide. The aide estimated to-
tal media expenditures by the two con-
servative groups totaled more than
$140,000. Kohl is up for re-election
next year.

Last Tuesday, the ACU added Ne-
vada to its buy—home state of Demo-
cratic Senator Richard Bryan, who ob-
jected to a portion of the budget bill
that would have reduced deductions
for business meals from 80% to 50%.

Despite Oklahoma Senator David
Boren’s declaration that he would vote
against the budget, stations in the area
also were targeted for the buy. The
firm that scheduled the buy, Grun-
wald, Eskew and Donilon, decided to
keep the Oklahoma buy in place:
“*Most of the stations busted their
butts to get us on.”’ u

This is only a test?

NCTA argues that US West's true intention in Omaha Is
not video dialtone trial but full-blown commercial venture

By Sean Scully

he planned Omaha video dial-

tone trial by US West is a blatant

attempt to get around the rules,
says the National Cable Television
Association.

US West has asked the FCC for
permission to run a two-stage test, in
part of its Omaha service area, in
which it would pass 10,000 homes to
test video dialtone equipment and
60,000 homes to test consumer de-
mand.

The NCTA claims the sample size
is too large to be anything but a com-
mercial venture, and is asking the
FCC to reduce the size of the samples
and to define limits for future trials
and commercial ventures.

US West denies NCTA’s claims.

Mary Hisley, director of public rela-
tions, points out that, although the
technical trial will pass 10,000 homes,
only about 1,500 are expected to par-
ticipate. **We don’t believe [,500 cus-
tomers participating is too large a sam-
ple.”’

US West also denied that it is offer-
ing the technical trial free as a way to
lure customers, as the NCTA charges.
During the technical trial, Hisley says,
program providers will be free to
charge subscribers, although the tele-
phone company will not assess its own
charges. During the commercial trial,
US West plans to charge a fee to both
subscribers and program providers.

Hisley said US West would respond
in more detail in comments to be filed
with the commission Aug. (2. u

Tough competition at FCC
The FCC was flooded with more than 500 applications for 60 attorney
positions to help administer the 1992 Cable Act. The FEC's personnel
office is accepting applications until Aug. 20. The salary range for those
jobs is posted at $33,623:$62,293. In order to implement the Cable Act,
the agency must hire an additional 242 staffers, including 29 supervisors
and managers, 117 technicians and clerical positions, 14 accountants, 18
economists and four engineers. The agency accepted applications for 22
secretarial positions until Aug. 6; it received 200 applications with salaries
listed at $20,173-$21,805. Last week, the FCC began advertising for

supervisors and managers.

—Km
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If you acquire a license for a new broadcast station,
you had better be prepared to run it for at least three
years. The FCC is considering extending the ownership
requirement for stations granted through the comparative
hearing process, which is used to allocate a station when
two or more people are competing for it. It is hoped the
change would discourage speculators, who beat out com-
petitors for a station, then turn around and sell at a profit
when the current one-year ownership period expires, the
commission says.

The commission is collecting comments on the proposal
(which would actually be a return to former policy) and
could act this fall, says
FCC attorney adviser Da-
vid Senzel.

Stations not granted in a
comparative  hearing (i.e.,
where there is only one appli- -
cant) are not covered by any ownership rule. W
Applicants granted stations under the commis-
sion’s minority ownership preference must hold
the station for one year. Senzel says there is no talk y
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organization dedicated to advancing minority causes.

[t was the NAACP that routinely challenged the station’s
EEO record in late 1991 when it came up for renewal
without bothering to check its ownership. The NAACP
complaint was quickly settled, but the FCC staff in its own
routine review also found fault and has recommended a stiff
fine.

David Honig, the Miami attorney representing NAACP
. in the case, says the FCC should drop its case
£ apainst the stations as the NAACP has. Eklund

inherited the EEO problems when his Trivest
. Financial Services Corp. assumed control of the
~ station and has since “‘worked hard to rectify

hin them,”” Honig says.

Eklund has dedicated his
Q.

life to the cause of civil
@h

. rights, Honig says. *‘There

"s
o

is no reason to fine a station
Coy Eklund runs.”

FCC Chairman James Quello was
toasted and roasted by the Michi-
gan Association of Broadcasters at a

of changing either of these cases.

Until 1982, the commission required that all Edited By Harry A. Jessell

licensees granted a station, no matter the method, hold it for
three years. That changed as part of a broader deregulation.

And if you covet the non-Democratic seat on the FCC,
you'd best be Hispanic and female. Those are two of the
principal attributes the White House is reportedly looking
for in its renewed search for a nominee, according to
industry and government sources. The agency has been
without a Hispanic since the departure of the Reagan-
appointed Democrat Patricia Diaz Dennis in 1989,

The longer the White House searches for new names, the
less likely it becomes that it will eventually settle on one-
time front-runner Gina Keeney, minority counsel on the
Senate Commerce Committee. Aside from being ‘‘too Re-
publican,”” the sources say, she has suffered from opposi-
tion or, at best, a lack of support from cable and telephone
circles.

The three FCC commissioners are wrestling over how
much to fine stations for skirting their EEO obligations
to hire or at least recruit minorities. The three now have on
their desks staff recommendations to sanction some 14
stations, which got caught when they applied for renewal.

According to agency sources, Acting Chairman James
Quello has been urging his colleagues to moderate the fines.
An EEO violation is supposed to draw a $12,500 fine,
although it can be raised or lowered depending on specifics
of the case.

Quello has run smack up against Andrew Barrett, who
wants tough measures except in hardship cases. In the
middle is Ervin Duggan. To break the impasse, Duggan has
floated some compromise ideas. Among them: fine the
station, but allow it to use the money to hire minorities.
That way, the blow to the station is softened by the fact it
can hire additional help. And, just as important, EEO’s
goals are promptly advanced.

Among the EEO-renewal cases facing sanctions is that
of wTGs-Tv Hardeeville, $.C. What distinguishes it from
the pack is its principal owner, Coy Eklund, who is, ironi-
cally, one-time chairman of the National Urban League, an

banquet last week. Quello, who ran
wiR Detroit before his appointment to
the FCC in 1974, received the MAB’s Lifetime Service
Award at the association’s annual meeting in Harbor
Springs, Mich. Slated to poke fun at the chairman were
Energy and Commerce Committee Chairman John Dingell,
NAB President Eddie Fritts, broadcasting statesman Ward
Quaal, lawyer Bill Green of Reed, Smith, Shaw & McClay,
and Matt Surrel of Northern Michigan University., Also
scheduled to attend: Hubbard Broadcasting’s Stanley S.
Hubbard, Minnesota broadcaster Jim Wychor, Michigan
Supreme Court Justice Bob Griffin and TV violence activist
Terry Rakolta.

It’s August and vacation time for FCC Chairman James
Quello and Commissioners Andrew Barrett and Ervin Dug-
gan. Quello spent most of last week at the Michigan Broad-
casters Association meeting (see above) and part of this
week visiting family and friends in the Detroit area; he was
slated to return Aug. [2. Barreit is spending the week of
Aug. 23 in St. Michaels on Maryland’s Eastern Shore.
Duggan would not say where he was headed, only that he
planned to spend two weeks vacationing with his family.

Country diva Reba McEntire is doing more than singing
these days. McEntire, who performed in Washington last
week, stopped by Capitol Hill to promote a performance
rights bill. The bill has raised radio broadcasters’ hackles
because it would require stations to pay a performance
rights fee for any digital transmission of sound recordings.
Songwriters don’t like it because it gives record companies
final say over what happens to their product. McEntire
apparently called on House and Senate members who han-
dle copyright issues, including Utah Republican Senator
Orrin Hatch, Hatch and Senator Dianne Feinstein (D-Calif.)
are expected to introduce a performance rights bill.

Colorado Democrat Patricia Schroeder is the keynoter
at a Women In Cable salute to the ‘“collective contribution
of women in Congress.’” Slated for Sept. 20, the fundraiser
is sponsored by WIC's D.C. chapter and the Women In
Cable Foundation. Judy Woodruff, CNN anchor and senior

correspondent, will be the MC. ]
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Spot cabfe: safe bet vs. retrans gamble

Cable rep survey suggests cable networks will not be affected by carriage bartle

By Christopher Stern
able Networks Inc. hopes confu-
sion caused by the battle be-

c tween cable operators and broad-

casters over retransmission consent
will push advertisers to take a closer
look at the spot cable market.

In an effort to position itself as a
leader on the issue of retransmission
consent, CNI has commissioned an
ongoing study of the status of negotia-
tions in the top 100 markets. CNI re-
fused to disclose the name of the com-
pany conducting the survey of more
than 400 broadcast stations.

The survey, completed between
July 19 and July 30, does not reflect
some already announced information,
such as the Tele-Communications
Inc.-Craft Industries retransmission
agreement. CNI acknowledges early
problems with the survey but will fine-
tune as it progresses. The firm plans to
update the survey every two weeks.

The overwhelming message of the
survey is that the status of negotiations
is in flux, according to Senior Vice
President Peter Moran. More than
54% of stations are both requesting
must carry and seeking retransmis-
sion-consent deals. Only 7% of
broadcast stations are seeking the
must-carry status that will guarantee
their carriage by cable operators.

CNI says the survey also indicates
that most stations seeking cash for re-
transmission consent ‘‘realize it 1s an
unrealistic goal and will probably opt
for some form of value-added com-
pensation.”’

Under  retransmission  consent,
broadcasters require cable operators to
pay some sort of compensation for the
broadcast signal. The compensation
can come in a variety of forms, includ-
ing cash, an extra channel or carriage

of a network owned by the broadcast-
er. If the parties fail to reach a settle-
ment, the broadcast signal is eliminat-
ed from the «cable system’s
distribution.

Moran says that the message to ad-
vertisers is ‘‘buy spot cable upfront™
because cable networks will not be
affected by the retransmission-con-
sent/must-carry controversy. But, at

{those who cancel cable] are broadcast
viewers,’’ he says.

Moran acknowledges that broad-
casters are in a good position because
the Oct. 6 deadline for retransmission-
consent deals coincides with the fall
broadcast season, baseball’'s World
Series and the beginning of the foot-
ball season.

However, Moran says the prospect

Positions of 312
TV stations on

Retransmission / Mus

Consent/
Must Carry

No _
Comment
8%

Retrans/
Must Carry
54%

least two other surveys indicate a ma-
jority of cable homes will cancel their
subscriptions if a broadcast network
signal is dropped by their cable sys-
tem. One of the surveys, commis-
sioned by TCI, indicates 59% of cable
subscribers ‘*would cancel their cable
subscriptions if their cable system did
not carry ABC, CBS and NBC.”
Moran discounts the belief that ca-
ble cancellations would affect cable
networks. ‘It shouldn’t be a dramatic
impact on cable viewership, because

of broadcast stations being dropped
from cable systems will push advertis-
ers toward spot cable. He estimates
that approximately $25 million worth
of spot business could migrate to the
cable market because of concern over
cable systems dropping some broad-
cast stations. Moran says CNI expects
to sign at least six new deals by Octo-
ber, specifically because of advertis-
ers’ related concerns. CNI plans to
mail the survey to the top 1,000 spot
broadcast advertisers in the country. B
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PSA’s envision new view of the blind

Pro bono TV and radio campaign developed and launched by BSB

By Jim Cooper
public service campaign intro-
duced last week 15 trying to
show the nation’s sighted the

vision of the blind.

Developed and launched on a pro
bono basis by Backer Spielvogel Bates
Inc., the mixed-media campaign was
introduced by the American Founda-
tion for the Blind (AFB)}, a nonprofit
organization that has supported the
blind and visually impaired for the
past 72 years.

The campaign consists of televi-
sion, print and radio advertising and is
being coordinated with a public rela-
tions campaign by the AFB. The
broadcast portion consists of one 30-
second TV ad and four radio spots.

Liz Greco, AFB communications
director, says the ads, which cost
about $125,000 to produce and dis-
tribute, have been sent to more than
1,600 media outlets, including 300
TV stations, 150 national, regional
and local cable systems and 500 radio
stations.

USA and MTV cable networks are
included in the distribution, and Greco
says the announcement has received
clearance from ABC and NBC. She
has not heard from Fox or CBS re-
garding the spots.

**We want to reach out to the Amer-
ican public and demonstrate how ca-
pable blind people can be,”’ says Carl
R. Augusto, AFB president and exec-
utive director. He says the campaign
will give the general public an under-
standing of the value blind people can
bring to society and, in doing so, stem
the *‘staggering unemployment and
underemployment statistics among the
blind.""

“*Our goal for the PSA campaign is
to give the public a massive dose of
blindness education,’” says Augusto.

The campaign revolves around the
tag line: *“The American Foundation
for the Blind. We can help those who
cannot see, live like they do.™

The television spot opens with 24-
year-old teacher and wrestling coach
Erik Weihenmayer scaling a mountain
face. The spot reveals that the climber
is visually handicapped only when he
stands atop the mountain describing
the view. In the voiceover the climber

Erik Weihenmayer scales mountain face
in AFB spot. The 24-year-old teacher and
wrestling coach is biind.

says: “'I'll know how steep it is, what
kind of grip to use. Some people think

I'm crazy. But, hey, just because I'm
blind doesn’t mean I can’t see.””

Greco says that the group began dis-
tributing the TV and radio ads to the
national media last week and that the
Advertising Council will feature the
announcement in its August bulletin.

Thomas C. Cotton, a BSB senior
vice president and a member of the
AFB board of trustees, says the cam-
paign is geared to demonstrate that
investment in the blind community
will benefit the country as well.

“‘But to get the point across, we
have to confront the sighted communi-
ty with its prejudices,”” says Cotton. ®

Dorna launches overseas
Olympics marketing unit

Venture aims to assist sponsors with foreign advertising

By Jim Cooper
adrid-based Dorna Promocion
del Deporte, S.A., one of the
world’s leading sports and en-

tertainment marketers, has formed an

Olympics marketing unit.

The group, Dorna USA, will report-
edly consult corporate sponsors on de-

Harry Usher, president and CEO, Dorna
USA; executive vice president and gener-
al manager of the 1984 L.A. Olympic Orga-
nizing Committee, and commissioner of
the U.S. Football League, 1985-87.

veloping a broadcast media buying
strategy for foreign sports programing.

The marketing unit sees expanding
foreign TV markets as a growing op-
portunity for U.S.-based sponsors of
international sporting events, such as
the Olympics, to reach audiences in
Western Europe and the Far East.

Acting as an intermediary, the unit
will also assist European and Asian
broadcasters to capture more U.S. ad-
vertising dollars.

““The fact that the Olympic games
are now held every two years only
adds to these opportunities,”” says
Harry L. Usher, president and chief
executive officer of Dorna USA, one
of three U.S. television executives
hired to run the marketing unit. Usher
was executive vice president and gen-
eral manager of the Olympic Organiz-
ing Committee during the games held
in Los Angeles in 1984.

Usher’s unit is also run by James
Burnette, a former vice president of
both ABC’s and NBC's sales depart-
ments, and J. Larre Barrett, former
vice president of Olympic sales and
marketing for the ABC and CBS
broadcast groups.

Usher says that Dorna USA is enter-
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ing a growing trend toward niche mar-
keting for an increasing number of
companies with global vision.

““‘An Olympic sponsorship i no
longer just a matter of buying network
time in the U.S.,”" says Usher.

Barrett says most of the sponsors of
the Olympic games are companies
based in the U.S. that have a strong
interest in maintaining global market-
ing connections. He refused to name
any of the companies or categories
that might be customers.

Barrett also refused to put a dollar
figure on the global sports marketing/
advertising, saying that a precedent
does not exist to measure the potential
marketplace.

Asked about other sporting events,
beyond the Olympics and soccer’s
World Cup, that might attract global
advertisers, Barrett points out that
sporting tastes vary widely from re-
gion to region. “‘In the Pacific Rim,
badminton attracts crowds of 40,000
and 50,000, he says.

XY PAN L] N .

It's conceptual. We're looking at
a changing world from an advertising
and marketing standpoint,”” says Bar-
rett, explaining that as the reach of
television continues to grow globally,
advertisers arc ‘‘going to have to sup-
port marketing plans with broadcast
advertising.”’

Dorna 1s 50% owned by Corpora-
cion Industrial y Financiera Banesto,
Spain’s largest private holding compa-
ny, accounting for about 1% of the
Spanish economy. =

CBS affiliates, AdvantEdge agree
to use recycled TV spots

High-quality spots and campaigns made available to local markets

By lim Cooper

c BS and AdvantEdge Television
Advertising have reached an
agreement to distribute recycled
ads exclusively to the network’s affili-
ates. The ads, originally produced for
other advertisers, are tweaked and re-
used with local advertisers’ names and
copy replacing the original while leav-
ing intact the rematning high-quality
creative.

The agreement between CBS and
AdvantEdge runs through Labor Day.

Turning old ads into new ones al-
lows advertisers to use high-budget
spots—and even campaigns—in local
markets, an advertising strategy most
local businesses can’t afford, said Ad-
vantEdge’s president, Randy Hecht.

‘Imagine a station going to its local
and regional advertisers and present-
ing a great $200,000 TV commercial
designed to build the retailer’s busi-
ness,”” says Hecht, whose company
obtains the commercial licenses for
the spots they reuse.

Hecht and his staff spend hours
watching advertisements in search of
spois with creative that is generic
enough to reuse. He says that out of
about 8,000 ads they have watched,
roughly 300 have been universal
enough to tweak.

The spots are presented to local sta-
tions. which use them to woo advertis-

rs. “‘AdvantEdge brings CBS affili-
ate stations a powerful sales tool to
increase their local ad sales by attack-
ing and cracking the print budgets of

An AdvantEdge spot for use by depari-
ment stores shows kids who have out-
grown their ciothes. The humorous ad
urges viewers to shop at the particular
store.

local newspaper advertisers and con-
verting it to the affiliate station,’” says
Jeff Mclntyre, CBS director of mar-
keting services.

In its first year of business, Advant-
Edge has developed about 50 spots
and 13 campaigns for advertisers in

local markets at an average production
cost of about $150,000 per ad. The
price tag of the spots, depending on
the market, runs between $2,000 and
$5,000 per ad.

Used ads for large companies such
as Rickels, Rhodes Furniture and the
now-defunct Alexander’s are matched
with equivalent businesses in local
markets. AdvantEdge’s inventory of
categories, says Hecht, includes spots
for department stores, drugstores,
home and hardware centers, supermar-
kets, audio/video stores, hospitals,
business supply stores and others.

“‘AdvantEdge is a great concept to
access Madison Avenue advertising at
bargain prices. To produce them our-
selves would have cost a couple of
hundred thousand dollars at least,”
says Jeff Fugit, director of advertising
for the 68-store True Quality drugstore
chain. ]

end of the fourth quarter.

to 12

- ; LI ¢ ( —T
M-E picks CBS to win 4th quarter
An annual McCann-Erickson report says that CBS will come out on top. of
the other three networks in overall household ratings and shares at the

“The report, written by Joel Segal, executive vice president, director,
national broadcast, has ABC the winner among adults 18-49 and says
that the big three networks are expected to lose a share paint from last
year's cumulative of 60; Fox is expected to drop one share pmn*l from 13

The report | also notes that the networks’ fall prime time schedules are
showing fewer reality-based programs, an expanded fist of news. maga~
zines and eighl new series featuring single parents.
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Primestar buys compression for $250M

GI gear would expand DBS service’'s capacity from 12 channels to 70

By Sean Scully

rimestar Partners is paying a

quarter billion dollars to secure

its place in the direct-broadcast
satellite market (DBS).

The direct-to-home satellite compa-
ny agreed to pay that sum to General
Instrument’s DigiCipher division last
week for compression equipment, in-
cluding 500,000 consumer receivers.

The move to digital, scheduled to
be completed in mid-1994, would al-
low Primestar to jump from its current
|2 channels to more than 70, in time
to meet the challenge from Hughes's
DirecTv and Hubbard's United States
Satellite Broadcasting, which plan to
offer 150 or more channels of digital
video in the spring of 1994,

The size of the order may put to rest
speculation that Primestar would no
longer be a significant player in the
DBS market when its current satellite,
GE’s KI1. expires in 1996. Primestar
President John Cusick says that the
investment will be underwritten by the
cable companies that own Primestar:
Comcast Cable, Continental Cablevi-
sion, Cox Cable, Newhouse, TCI,
Time Warner and Viacom, along with
satellite operator GE American Com-
munications,

Cusick confirmed that Primestar in-
tends to exercise its option to acquire
the DBS license of Tempe Satellite, a
division of cable operator TCI. Prime-
star is widely rumored to be eyeing a
Jjump from its current medium-power
direct-to-home service, using one-me-
ter-wide receiving dishes, to high-
power DBS, competing directly with
DirecTv and USSB, which use 18-
inch-wide receiving dishes.

Acquiring Tempo’s option, though,
is no guarantee that Primestar is com-
miited to high-power DBS. Tempo re-
cently ordered two satellites from
Space Systems/Loral, but did not say

whether they will be geared toward
high- or medium-power service.
Primestar could acquire the Tempo
satellites and then launch them as me-
dium-power replacements for its cur-
rent satellite.

Cusick downplays the importance
of the difference between high- and
medium-power transmissions to the
home. Consumers are more interested
in programing than in technology, he
says, making the difference between a
one-meter dish and an |8-inch dish a
relatively minor issue.

The larger question, he says. is pro-
graming. With 70 channels, Primestar
could offer a significant variety of
channels. Plus, Cusick adds, the com-
pany plans to make its service easier to
use than other DBS companies, adopt-
ing the model created by the cable
companies that own Primestar. Instead

of consumers owning the dish and the
receiving equipment, Primestar will
lease the equipment, as a cable com-
pany does with converter boxes. A
consumer simply has to call and order
the service; installation will be han-
dled by Primestar or a local cable
company.

As part of the conversion to digital,
Primestar will replace the equipment
for all 60,000 of its current subscrib-
ers, leaving it with an extra 440,000
consumer units on order. Cusick says
that Primestar plans to launch a pro-
motional campaign. He points out that
the company has traditionally covered
only about 60% of the country and by
expanding to the remaining 40% and
pushing harder in its current service
area, Primestar expects to see huge
expansion of the subscriber list to use
the extra units. ]

New satellite source for Continental

Direct-broadcast satellite licensee Continental Satellite will buy its birds
from a newcomer to the commercial satellite business, Intraspace. Conti-
nental chose Intraspace after its contract with Space Systems/Loral
expired in July.

Intraspace, based in North Salt Lake City, Utah, says it has built
satellites for the Navy but that this is its first commercial contract. It
promises to use a proprietary method to deliver the satellites in half the
time—and at substantially lower cost—than any other manufacturer,

William Welty, Continental's president, says the price for the four DBS
satellites has not been set but that it will be less than the $500 million
price tag under the Loral contract.

Continental’s future remains murky despite news of the contract. The
company is tocked in a legal battle with Loral over Loral’s ability to
exercise an option to take a controlling interest in Continental.

Continental also appears to be battling cable operator Cablevision. The
two entered into an agreement two years ago that gives Cablevision the
option of either taking control of Continental's CP or leasing its capacity.
Continental now says that that agreement constitutes an illegal transfer of
control of a license. Cablevision says that the first option, which gives it
control over Continental’s license, is legal and that it intends to seek FCC
permission to pursue it. —-5§S
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Edited by Sean Scully

Apple Computer’s
new digital personal
assistant, known as
the Newton Mes-
sagePad, debuted to
mixed re-
views this
month. At
introductory
demonstra-
tions, the
Newton reportedly dis-
played some bugs, in-
cluding difficulty in rec-
ognizing handwriting.
Apple also raised some
eyebrows by revealing
that the first version of
Newton does not in-
clude an internal mo-
dem or a cellular
phone, features includ-
ed in a similar unit of-
fered by AT&T. The
company promises
these will be included
in later versions. On
the other hand, ob-
servers say, the New-
ton's “reduced instruc-
tion set computer” tech-
nology is remarkably
fast and adaptable, al-
lowing the unit, unlike
competing devices, to
learn about its user and
become better at doing
certain tasks. Apple
says major companies,
including Coca-Cola
and American Express,
are developing applica-
tions and services for
Newton. Apple, facing a
recent slide in sales
and a popular percep-
tion that it has lost di-
rection, is banking on
Newton to restore its
image as a high-tech
innovator. Earlier this
year, Chairman John
Sculley, the prime
mover behind Newton,
stepped aside as Ap-
ple’s CEO claiming he

wanted to devote more
time to his role as
chairman and push
high tech projects. Lat-
er reports indicate that
Sculley may have

been pres-

sured to step
down and there
has been wide-
spread media spec-
ulation that may on his
way out as chairman as
well.

ATA&T is touting the
perfect service

record of its

Telstar 301,

which turned 10

years old last

month. The

company says 301 has
never suffered any lost
time nor has it required
the use of backup com-
ponents. The satellite,
which was the first
commercial satellite
used by broadcasters
and syndicators, is
scheduled to retire later
this year when AT&T
launches Telstar 401,
the first of its new gen-
eration of telecommuni-
cation satellites. Telstar
401, built by Martin Ma-
tietta, is a hybrid C-
band and Ku-band
satellite. It will cover alil
50 U.S. states and
Puerto Rico from the 97
degrees west longitude
orbital slot.

The National Associa-
tion of Broadcasters
is seeking papers for
its 1994 conference, in-
cluding the Broadcast
Engineering, HDTV
World, and MultiMedia
World conferences.
NAB '94 conferences
will run March 20 to 24

—TECHNOLOGY |

Cutting Edge

in Las Vegas, Nev. To
submit a paper propos-
al, write the NAB Tech-
nical Conference Com-
mittee, 1771 N Street
N.W., Washington, D.C.
200386; or call (202)
429-5346 by Sept. 1.

Motorola says it's
raised the first $800
million for the the
planned Iridium project,
a fleet of satellites in
low earth orbit that
promises to offer in-
stant planet-wide wire-
less communications.
This first round of fund-
ing allowed Motorola to
spin off Iridium as a
separate company. Be-
sides Motorola, in-
vestors include
Canada’s BCE Mc-
_ bile, Lockheed,
Raytheon, Sprint,
and six major com-
panies or consortia in
Europe and Asia.

Comcast Communica-
tion plans to offer a
video-news-on-demand
service to New Jersey
news outlets. First cov-
erage will be of 1993
gubernatorial race in
that state. Comcast’s
“New Jersey Election
Channel” is a joint ven-
ture of 10 major compa-
nies, including Vyvyx,
New Jersey Bell, Bell
of Pennsylvania, GTE
Space-net, Reuters,
and Silicon Graphics. It
will be headed by ESN
Media Lab, an out-
growth of New York-
based Election Satellite
Network. Using fiber
optic networks of Bell
companies, Vyvyx,
MFS Data-net and
Eastern Tele-logic,
Ceomcast will make
available to editors and
producers of video and
text information on the
election. Fol-lowing the
election, Comcast says,
the channel will be re-
tained as general on-

demand news resource.

TCA Cable
TV says it
will buy

. 50,000 ot

w Scientific-

Atlanta’s
new 8600X cable
boxes. The new boxes
include several features
touted as transitions
between analog and
digital cable systems,
including electronic pro-
gram guides and near-
video-on-demand capa-
bility. TCA Cable does
not say how much it
plans to spend.

New York entrepre-
neur Michael Kam-
merer is offering to pro-
vide what he calls the
“license-plates of the
information superhigh-
way,” through new
company ISCI| Program
Systems. The company
will use Industry Stan-
dard Coding ldentifica-
tion, a coding standard
for television commer-
cials, to identify interac-
tive transactions and
other information pack-
ages travelling across
future high-speed data
conduits.

Broadcast Electronics
is a bit bigger this
week, following the pur-
chase of Seattle-based
Broadcast Programming
and Sentry Systems.
Broadcast Programming
specializes in automa-
tion for radio stations.

Fujitsu is about to in-
troduce the AG-1600,
a device to speed up
high-end 3-D computer
animation. It will be
available in Japan in
late August.
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RADIO
NELP WANTED MANAGEMENT

GSM: We’re looking for the best 1o lead a greal
sales staff al an excellent facility. Proper candidate
should be a slrong leader, motivator, goal setter
and achiever. He/she should be weli organized,
disciplined, and expernenced in sales managemenl
and promolions. Vendor experience a plus. Your
response is guaranteed conlfidential. Send resume,
salary hislory and references to: GM, WWSF-FM,
38 Miracle Strip Parkway SE, Ft. Walton Beach. FL
32548; or lax lo 904-664-2552. EQE/MF,

Sales planning/manager: Major nalicnal radio net-
work localed in New York. 2+ years experience in
buying, planning. and/or nelwork planning. Lolus
123 required other computer skills a plus. Salary
commensurale wilh experience. Aeply to Box N-1
ECE

General manager: Seeking experienced sales ori-
enled general manager lor medium markel in the
northeasl. Must have sales managemenl experi-
ence wilh a proven lrack record. Good leadership
skills with a bottom line focus a must. Send resume
and salary history 10 Box N-2. EOE

GSM for WYUU, US2 TampasSt. Pelersburg. Owned
by Enlercom. we're building a greal team and we
want “experience” lo head this Oldies leader's
sales deparimenl. Looking for an aggressive, inlel-
ligenl. team-criented. 7} can get it done” veteran
manager with energy. creative ideas and strong
leadership skills. No 1si-limers please. Minorities
encouraged. EOQE. Send resumes to S. Godofsky.
WYUU 92.5FM, 9721 Executive Cenier Drive. St
Petersburg, FL 33702

Southern college market seeks GM: Resumes
only ¢/o Sunny. 3360 Capital Circle. Tallahassee.
FL 32308. M/F EEQ.

Are you a person who ge!s real salislaclion in
nelping otner pecple grow? Are you a person who
cares aboul your people. and can activate them lo
achieve? Do you sltrive to be lhe best? Do you
enjoy chailenges? Il the answers lo lhese ques-
lions are yes. we may have a job for you. We're
NewCity Communications and we're looking for a
lalenled GSM for K95-FM (KWERN). our Hot Country
Stalion. thal's been a market leader in Tulsa for
years. Our candidate will be successful al selting
priorities and developing slralegies to heip our
talented sates slalfl continue to be a leader in the
market. If you really conceptualize the importance
of long-lasting customer relalionships, and have
the ability lo sort out and hire the besl sales talent
we want o hear from you. You need 1o have a
successiul track record in agency and direct sales,
as well as in sales management. Marketing knowl-
edge. research knowledge. and training skills are
also necessary. Compuler skills desirable. Send
your resume and letler 1o: Rod Krebs, VP/Gen
Mgr.. KWEN Radio. 7136 S. Yale. Tulsa. OK 74136
KWEN is an equal opportunity employer,

Sales/station manager: Western Maryland AM/FM
needs lake-charge. sales-driven manager. Heri-
lage stations wilh veteran owner and long-lerm
commilment. Equily participation possible. Greal
lifestyles with lakes. skiing and mountains. Need a
proven performer tocking for a heme. Send lellers
and resumes wilh references and salary history to
President, PO Box 275, Glenelg, MD 21737, EQE.
Replies conlfidenlial.

See lust page of classifieds for rate information and other details.

GSM for rapidly growing medium markel Oldies
AM in Wisconsin. Musl have proven performance,
strong leadership skills and eager 10 sell. Equity
avaijlable 10 successlul applicant. Call Steve 414-
426-6220 between 10-Noon cdi. EOE.

HELP WANTED SALES

Goodrich Broadcasting with 7 groperlies in Michi-
gan is seeking accounl executives for lhe Grand
Rapids. Lansing. and Muskegon markets. Senior
account execulive and entry level posilions are
available. Compensation package based on expe-
nence and track record. Excellenl opporiunities for
account execuiives who desire a career with a
company tha believes in oromoling from within
Excellent benefits and health plan. Send resume
addressed to: Accounl Execulive Posilion, 2610
Horizon Drive. Suile F. Grand Rapids, M| 49546.
EQE

HELP WANTED TECHHICAL

Chief engineer sought for AM/FM combo in Madi-
son. Wi Must have experience in AM directional
antenna syslems, FM systerns and multi-track slu-
dios. Compuler literacy a plus. Apply 1o: Mr. David
Graupner. General Manager. WTSO/WZEE, 5721
Tokay Blvd. Madison. WI 53719. EQE/MF

HELP WANTED PROGRAMING
PRODUCTION & OTNERS

Immediate opening for production director/aller-
noon drive. Good voice, crealive copy writing. or-
ganizational skills. and 8 track experience a must
Rush T&R to 8ill McCown, WMMZ, 3602 N.E. 20th
Place, Ocala. FL 34470. M/F EQE.

HELP WANTED PERSONALITY/TALENT

All-night personality for American popular stan-
dards station. Familiar with American music from
40's lo 60's — Sinatra. Cole, Bennell, Ella, elc.
AFTRA membership required. Compelitive salary.
No phone calls, please. Send tape and resume 10:
Stan Martin, WQEW. 122 Fifth Avenue, 3rd Floor,
New York., NY 10011. EQZ.

SITUATIONS WANTED MANAGEMENT

Current GM, and former SM, AE and P2. Do you
need a bottom line, local sales orienled. promotion
minded. community involved take charge leader;
nol desk jockey? Presenl position 4 years. § years
as GM. Lols of experience with local sales. promo-
tions. presentations and Arbitron. Equily possible!
Neeu someone to build a winning feam? | will
respond lo every inquiry. Send your business card
o Box N-11.

| do it all... Take charge professional with NY
radio background seeks position as GM or GSM
Experience in retail/co-op sales. programing. pro-
motion, community service. Available now on per-
manent or interim basis stand alone, slarl-up,
lurn around stations. Northeast markels only. Call
Rich 201-429-7323

Results-driven GM: Sales-oriented winner wilh
consistent successes. | work hard, shool slraight
and play 1o win — a leader with a very slable track
record. Looking for a class organizalion with com-
milmenl 1o win in a medium markel with good
guality of lile. Conlidentiality assured. 212-613-
3164

Michigan native with over 23 years experience
seeking managemenl opporlunity wilh small or me-
dium markel slation in Michigan or Midwest. Reply
10 Box N-6

Looking for a mature, sales oriented general
manager? Currently employed. Looking for man-
agemen! in medium {o large market-Sun Belt. Ex-
cellent people person. Experienced administrator
Reply 10 Box N-4.

Seasoned professional seeks general manager
or general sales manager position. Slrong sales
and managenal ability. Train and develop relatively
inexperienced sales staff or take experienced slafl
10 next economic level Consistent and loyal. | have
owned my own slation, had very few jobs and
strong track record. Six figure compensation level
package. If group owner or own slation in a rea-
sonably sized market, will consider compensalion
package leading to ownership. Fly me lo your mar-
kel. Talk to me. You will be satisfied wilh whal | will
be able 10 do for your company. Reply 1o Box N-12.

GM/sales executive with 15 years of successiul
and increasingly responsible experience. Strong
skill in management. marketing, and lraining moti-
valional. communily & public relations. Very cre-
alive looking for the right honest opportunity. 513-
453-2262

Rare success and expertise in new business de-
velopmen!. Searching for GM/GSM position. 10
years proven experience delivering disproportion-
ate shares of deserved revenue. Small/mediumy/
large markets. Start-ups, lurn-arounds. Promolions,
evenl markeling, vedor/co-op. value-added.
sporls. Creative and energized. Excellenl leader-
ship skills. Boltom-iine focused. Prefer equity share
andfor high-end bonus based on performance.
407-24Q0-3716.

SITUATIONS WANTED SALES

Twenty-five years’ broadcasting veteran, twenty-
three on-air, managemenl, lwo sales. seeks sales
posilion. with news/lalk. adull formats. Will consid-
er air/sales combo. H no interference with sales
mission. 805-659-4794.

SITUATIONS WANTED NEWS

Experienced sportscaster is anxiously wailing for
your call. Call Mike 618-654-5064.

Award winning news professional with over
twenty years experience doing it all. Looking for
new challenge with news committed stalion. Jon
Kenl, Monigomery. AL. 205-286-9631.

You want an experienced, prolessiona!l journalist.
| want to get out of Alaska. Let's talk! 16-year pro,
last 3 years in Alaska, has covered aftermath ol
Exxon Valdez, politics. you-name-il. All positions.
markets. locations considered. National and re-
gional award winner. Excellent atlilude. Can lead
your news department or be an invaluable member
ol the news team. In‘eresled? Call Bob Schmalfeldt
al 907-835-4665 or wrile PO Box 2212, Valdez, AK
99686

Veteran play by play sporiscaster seeking work
Either radio or TV for (he Fall. Call Ron 718-934-
3985.

MISCELLANEOUS

Top 20 suburban market, with significant Spanish
population seeks joinl venture pariner with guts.
cash and Hispanic programing experience lo de-
velop existing AM into full service Hispanic station
Reply 10 Box N-12. ECE

Broadcasting & Cable Aug 9 1993

51



e C LA S S | F1ED S 1

TELEVISION
NELP WANTED MANAGEMENT

GM/GSM very smatl market in SW. Excelient op-
portunity for growth, Compensation based on your
abilily to perform. Reply lo Box M-42. EQE.

Assistant business manager: Primary responsi-
bitities include: Complete month-end closing and
month-end account reconciliations and reports, on-
going maintenance of compulerized payment re-
cords for film inventory and fixed asset records,
communicale well with all departments 10 insure
full informalion is obtained 10 generale accurate
financial slatements. Accounling degree or equiva-
lent experience in simitar posilion, CPA preferred.
Familiarity with  personal computer including
spread sheets, Broadcast exp. heipful. Send re-
sume 1o: WXIN-TV, Sarah Donner, 1440 N. Merid-
ian St.. Indianapolis, IN 46202. Application dead-
line 8/16/93. No calls please. Any Job offer
contingent upon results of subsiance abuse lesl-
ing. ECE.

Deputy director, Arkansas Educalional Television
Network: Number-lwo position responsible for day-
to-day operation of AETN, a statewide educational
telecommunicalions network. Tnis is a unique ca-
reer opportunily for a public broadcaster who
wants 10 make a positive dillerence in people’s
lives. Preferred qualiflications include a degree in
broadcasting or related field, 10 years related work
experience and five years of superviscry responsi-
bilities. Send a letter of introduclion, two copies of
your resume and lhe names and phone numbers of
lhree prolessional references to: AETN, Personnel
Oftice, PO Box 1250, Conway, AR 72032-1250.
Closing dale: August 20, 1993 or until filled. AETN
is an AAEOE

General sales manager: For KWW, NBC affiliate
for Eastern lowa. Requires sales, managemenl. re-
search and marketing track record, strong commu-
nications skills, compuler lileracy. clean driving re-
cord. significant travel. Letler and resume 10: Jim
Waterbury. GM, KWWL-TV, 500 Easl Fourth Streel.
Walerloo, IA 50703. EOE. M/F.

Director of programing & promotion: KDAF, Dal-
las-Ft. Worth's Fox Q&0 is seeking a director of
programing & promotion. Individual should be a
crealive hands-on motivator thal underslands rat-
ings, program scheduling and the synergy be-
tween programing and promotion. Must be able to
conceplualize, create, pian, teach, present and
successfully execute on-air and outside media.
Minimum 5 years television experience with a suc-
cessiul background in managing promotion an
programing. Send resume & promotion videolape
to: Personnel Department, 8001 John Carpenter
Freeway, Dallas, TX 75247, Fox Television Stations,
Inc. Equal opportunity employer. No phone calls
please.

HELP WANTED RESEARCH

Research director: Manage/execulive research
activities for sales, news, programing and promo-
tion. Experience with Scarborough and TVSCAN

‘strongly recommended. Candidate should pos-

sess strong wriling, computer and organizational
skills. Minimum lwo years experience as a re-
search director and a Bachelor's degree in related
area are preferred. Send resume: WDIV, 550 W.
Lafayette, Detroit. M) 48231. Attn: Personne! - EQE

Research director: Fox, WXIN-TV. Indianapolis is
Seeking & research director responsible for all ar-
eas of sales-related research including estimales,
qualitative and quantitative sales presentations.
Experience in NSI Data, Scarborough, Microsolt
Word, Aldus Pagemaker. and/or Harvard Graphics
Mus! be crealive thinker and work independenlly
College degree preferred. Send resume to: WXIN-
TV, Randa Minkarah, 1440 N. Meridian St., india-
napolis, IN 46202. Application deadline 8/19/93
No calls please. Any job offer contingent upon
results of subslance abuse testing. EOE.

HELP WANTED FINANCE

COO wanted for smail three stalion group. Must be
fully versed in ali phases of budgeting and financial
conlrols and be able lo motivate the managers and
sales managers. An excellenl opporlunity wilh a
solid group. Please send resume lo Box N-15.
EQE.

HELP WANTED MARKETING

Director of TV marketing: Innovative full-secvice
lelevision produclion company ts seeking a cre-
alive, lake-charge markeling professional to lead
ils burgeoning television expansion. Oualified per-
son musl have demenstrated ability to lead depart-
ment's marketing efforts including station relations,
promotions, local and national publicily. and ad-
verlising strategy. Syndication experience is re-
quired. Piease send resume and salary history lo:
Box N-14. EQE.

Television marketing director: WKEF ielevision is
seeking resumes for Ihe position of marketing di-
reclor. Responsibililies will include formutation and
adrinislration of overall marketing programs for
tne station. This will include sales and community
involvement campaigns, as well as audience par-
t.cipation contesls. Applicanls should have four to
fve years experience in lelevision marketing. sales
and promolion. No phene calls. Send resume (0
Robert Vaughan, Business Manager, WKEF-TV,
1731 Soldiers Home Road, Daylon, OH 45418
EEQO/M/F/H. Resumes must be received no laler
than August 27, 1993.

Marketing director: KING 5 TV is seeking a mar-
keting director with proven leadership and man-
agement skills. As a member of the lop manage-
menl leam, you will be responsible for developing
and implementing marketing strategies to position
our slalion as market leader. Will oversee markel-
ing. crealive services, public afairs, promolions,
and graphics. Successful candidale will have a
college degree wilh lhree years leading a lelevi-
sion marketing department. excellent wrilten and
cral communication skills, strong interpersonal
skills, creative ability, strategic thinker. and demon-
slraled management experience. Please forward
two copies of your resume lo: KING 5§ Televisicn,
Human Resources Depl. 333 Dexler Ave. N. Seat-
lle. WA 98109. No phone calls please. EQE
M/F/DAV.

HELP WANTED SALES

Local account executive: Cenlral Florida inde-
pendent TV station seeks aggressive, detail-orient-
ed, innovalive account executive. Prior outside
broadcasl sales essent'al. Drug-free environment,
drug tesl required. EQE. No calls/walk-ins. Mail
resume by 8/13/33 10: HR/MH, 602 Courlland SL.,
Ste. 200, Orlando, FL 32804,

Account executive: Sales expefience required
Must have a proven new and developmental back-
ground plus strong customer service and negotial-
ing skills. Famiharity with marketing, research and
/or broadcast sales experience a plus. Send re-
sume and cover letler to: Cheri Parsons, Local
Sales Manager. WAVY-TV, 300 Wavy Street, Porls-
mouth, VA 23704. EQE,

WSYX-TV is looking for an enlhusiastic, highly
motivated person 10 be lrained as an enlry level
sales professional. Qualified candidale will have a
college degree preferably in business or market-
ing. Limited sales experience acceplable, A greal
oppartunity for the right person who can join this
oulstanding sales organizalion immedialely. Send
resume to: WSYX-TV, PO Box 718, Columbus, OH
43216-0718 Atin: Account Execulive. No phone
calls please. WSYX-TV is an equal opportunity em-
ployer and does not discriminate on the basis of
race, color, religion, national origin, disabilily, sex,
age. or other factors prohibited by law. Company is
especially interested in seeking qualilied minority
and women applicants

Sales manager: Texas ABC slfiliate is looking for a
sales manager. previous managemen! of a sales
staff is required. Strong company with good com-
pensation package Send resume, references and
salary hislory to; Box N-16. EOE

Small, but established distribution company
seeks self motivated syndicalion sales person with
al leas! lhree years experience. Will handle cash
and barler sales of over cne thousand hours of
programing in a territory of one hundred markets.
All expenses, generous commission and ponuses.
Reply to Box N-17. EQE

Local account executive: West Texas alfiliate
seeks local account executive Requires excellent
presentation and new development skills. and abil-
ity to service exisling agency and direct accounts.
Must be a sell-motivator. Prior experience and/or
degree preferred. Send resume to Personnel Di-
rector, KLST-TV, PO Box 1941, San Angelo, TX
76902, EQE

HELP WANTED TECHNICAL

SNG engineer/operator: Fasl growing Westemn
market is seeking an experienced salellite truck
operator. Have Centro Ku-band redundant uplink
truck. We are aggressive in marketing our truck for
revenue-based clienls and applicant must be cus-
tomer service oriented. Also provide uplink ser-
vices lor our number one news department. Must
be able 10 drive, maintain and operate SNG truck
and must be willing to travel. Applicants must have
two (2} years experience in satellite uplinking and
an engineering background is preferred. Send re-
sume to Jelf Chesser, Produclion Manager. KLAS-
TV, PO Box 15047, Las Vegas. NV 89114. No calls
please. EQE.

Director of engineering: Chief technical officer lor
public television station in lop 25. Responsible tor
supervision, palicy, planning, equipment purchase
and system maintenance and design. New techni-
cal facility in the Rockies. Requires previous engi-
neering administrative experience. knowledge of
advanced lechnoiogies, B A. plus 10 years experi-
ence, induslry certificalion. Salary from $45.000.
Send cover letier, 3 references, salary hislory and
resume lo: Engineering Search Commiltee, KRMA-
TV, 1089 Bannock Slreel. Denver, CO 80204. Cre-
dentials musl be received no later lhan Augusl 23,
1993. EQE.

Director of engineering: Advanced television
(ATV) teslting laboratory seeks a senior engineer
with significant experience in video and audio 1o
serve as director of engineering. Position requires;
knowledge of RF. digital communications. and
broadcast station/network operations; demonstral-
ed experience in management of personnel,
hands-on familiarity with analog and digilal test
and measuremenl equipment, techniques. Re-
sponsibililies in three major areas: Engineering &
lesting support—assistance in testing and evaluat-
ing ATV technology, design and/or implemeniation
ot new tests, and providing assislance o custom-
ers using faciliies. elc.. operations & mainte-
nance—ensuring thal physical plani/laboratory
and all equipment are performing according 10
lechnical specifications. including ensuring timely
and proper calibration of all equipment and sys-
lems, guality control, proof of performance, modifi-
calion of existing plant/equipment, elc.. and, man-
agement. lraining and Supervision—supervising,
scheduling and training staff of lechnicians and
video/audio operators who perform various func-
tions in the engineering department. Successhul
candidale will work closely with olher senior scien-
cefengineering and technical staff. ATTC member
companies, contraclors, customers, and govern-
ment oflicials. Qualifications: Minimum: Under-
graduale in Electrical Engineering and/or Compul-
er Science Advanced degrees desirable.
Knowledge of HDTV systems. production, com-
pression desirabte. 10 + years experience with ex-
panding responsibilities. Mail or fax resume and
salary requirements to: Advanced Television Test
Center, Attn: Joseph Widoff, 1330 Braddock Place,
Suite 200, Alexandria, VA 22314, Fax: 703-739-
3230. No calls please. ATTC is an equal opporiuni-
ly employer.
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TV maintenance engineer: Musl have at least live
years experience in troubleshooting all phases and
types of broadcast equipment. Competitive salary
and good benefils. Send resume and qualifications
lo Box M-45. EOE, M/F.

Assistant chief engineer: West Texas affiliale
seeks an assislant chief engineer. FCC or 3SBE
license required. Knowledge of Sony 8VU and VP
3/4-inch tape systems, proficiency in trouble-shool-
ing, and repair of broadcasl equipment a must
Degree and/ar prior experience required Send re-
sume to Personnel Director, KLST-TV, PO Box
1941, San Angelo. TX 763902. EOE

Maintenance engineer: Full time position available
for person with minimum three years broadcast TV
experience. Individual must be iamiliar with all
phases of broadcast equipment. Send resume lo
Keith Townsdin, KADN-TV. 1500 Eraste Landry
Rd., Lafayelte, LA 70506. KADN TV is an EQE.

Sales/tower inspector: Nal'l telecommunications
_co. seeks lower inspector/sales with exp. pref. in all
phases of tower maintenance & erection. Great
travel opply & onfis. Call 215-699-6284 or fax re-
sume 10 699-6285. EQE.

Chiet engineer: We're looking for a motivated
"hands-on” manager responsible for the overall
operalion and tectinical performance of WOWK-
TV. Must be able to develop and maintain budgets,
effectively lead our technical slafl and manage
sizeable projects. Requires an ASEE (BSEE pre-
terred) and an FCC General Class license and/or
SBE certification, as well as five years progressive-
ly responsible supervisory and hands-on mainte-
nance experience. Send resume and salary hislory
to: General Manager, WOWK-TV. 555 Fifth Avenue,
Huntington, WV 25706. EOE.

Television/video editor: Seeking experienced
video technician with computerized video ediling
experience for a television minisiry. Experience
with BVE 910 Editor, GVG Swilcher. Will be respon-
sible lor post production services. Send resume to:
WCM, PO Box 490124, College Park, GA 30348,
Altn: Personnel Depariment. EOE.

TV maintenance engineer: WNYC Radio & TV
currenlly seeks a maintenance engineer to work in
the TV maintenance deparimenl. Responsibilities
include troubleshooting and repair of all TV elec-
tronic & mechanical equipment; maintain spare
parts inventory; insure lhat ail equipment meels
FCC & broadcast specifications, & respond to
emergency repair requesls. Requirements include
a degree in electronics or satisfactory equivalent
and a minimum of lwo years experience maintain-
ing broadcast facility equipment. including GVG
swilchers, editors, Betacam and 1-inch VTRs. A
valid drivers license is necessary. Salary: $33,498
+ 3 wks vac, incl benefils. If interesied. please
send resume 1o WNYC, Human Resources, Dept
13-M, 1 Center St., New York, NY 10007. Only
lhose candicates under furlher consideration will
be contacted. EQOE M/F/H/V.

KCOP-TV Los Angeles’ "Very Independent” lele-
vision slalion, has an immediate opening for a chief
engineer. The qualified candidale shouid have a
minimum of five years technical management ex-
perience in a broadcasl/post produclion environ-
ment. Must be a team player wilh proven technical
and leadership skills and knowledge of FCC rules
and regulalions. Will supervise lhe engineering
and production staff, plan and implement slation
engineering projecls. develop and adminisler a
yearly budget in excess of two million dollars. The
successiull candidate musl possess strong labor
relations and interpersonat skills for the day (o day
administralion of union contracts. BSEE desirable.
If you have these qualities and skills, submit your
resume to: KCOP-TV, Inc. Human Resources Dept.
‘915 N. La Brea Ave. Los Angeles, CA 90038
KCOP is an equal opportunity employer

HELP WANTED NEWS

Producer: Two producers for main newscasts, 2-5
years producing/production  experience Send
non-relurnable lape and resume to Carolyn Kane,
WCMH, 3165 Olentangy River Road, Columbus,
OH 43202. No calls. EOE.

Co-anchor: Top 75 marketl stalion in Southeasl is
looking for palished communicator lo complement
male co-anchor. Degree and minimum two years
experience al commercial station required. Musl
have pleasing personality. and be willing to repre-
sent slalion at public events. 3end resume to Box
M-30. EQE.

Medical reporter: Great slation seeks long-lasting
relationship wilh seasoned medical journalist. You
must have personalily. plus demonstraled ability to
run. gun, and stun the competition. Licensed
health care professional preferred. Rush crealive
letter, resume. and non-returnable lape to: Dean
and Bob's News Haven, KCRG-TV, 501 Second
Avenue, S.E., Cedar Rapids, 1A 52401. EQE

Meteorologist: Wealher animal needed for weath-
er powerhouse. Do you eal, breathe, and sleep
weather? Show us why you're the one. Degreed
meleorologist with AMS Seal preierred. Rush lelter,
resume, references, and non-returnable tape 1o
Dean and Bob's News Haven. KCRG-TV 9. 501
Second Avenue, 3.E., Cedar Rapids. 1A 52401
EQE.

#1 CBS affiliate in Southeast looking for smooth,
likeable anchor o pair with female co-anchor at
6:00pm and 11:00pm. Small markel with larger
markel look and approach lo coverage. 3/4” or
VHS tapes and resumes to Box N-18. EQE.

Assignment manager: Leading Gull Coast NBC
station wants top newsroom manager. Need cre-
alivity on the desk; ability to supervise series, and;
work with reporlers and producers Lo develap lop-
noich broadcasts. Al least three years experience
as a producer or manager preferred. Resumes to
Chuck Bark, News Direclor, WALA-TV, 210 Gov-
ernment Streel, Mobile, AL 36602. EOE, M/F.

Senior assignment editor: Experienced edilor 10
coordinate busy desk. Must be well organized,
possess slrong news judgement and a crealive
approach to developing news stories and special
segments. Three years experience in a medium
markel required. Send resumeslape (o: PO Box
999-TDS, Woodbury, NY 11797, An equal opporlu-
nity employer.

News director: WPSD-TV, an NBC affilale in the
76th market (Paducah, KY; Cape Girardeau, MO:;
Harrisburg. IL). Will oversee all news and related
deparlmenls, maintain constant awareness of con-
tent consislent with station goals and industry stan-
dards. A broad range of experience in broadcast
journalism and employee relations required. De-
gree from accrediled 4-year college and signifi-
canl experience. No tapes or phone calls. Send
resume and slatement of news philosophy to Sta-
tion Manager, WPSD-TV, PO Box 1197, Paducah,
KY 42002-1197. M/F, ADA, EOE.

Reporter: Aggressive slation in 48th maiket is
seeking an energetic. enlerprising general assign-
menl reporier. Must be able 10 generate slories
and possess excelient live abilities. Minimum two
years commercial television experience required
Send tape and resume to Bill Sandefur, News Di-
rector, WXII-Tv, 700 Coliseun Drive, Winslon-Sa-
lem. NC 27116. Equal opporlunity employer,

Videographer: WXII-TV, Winston-Salem, NC has
an immediale opening lor a top-notct phologra-
pher. Individual must be creative. have a minimum
of 3 years commecial television experience and be
proficient in all aspects of ENG. Send tape and
resume to Don Holland, Chiet Pholographer, WXII-
TV. 700 Coliseumn Drive, Winston-Salem, NC
27116, Egual opporiunity employer

Sportscasters: Tired of gelting your 3:00 cul to
2:15 every night? SportsChannel Chicago, the re-
gional all-sports cable television nelwork serving
the Midwesl, is looking for an anchor/reporler lor
our nightly hali-hour SporisChannel Report. Mini-
mum 5 years sporscasting experience. Strong
writing skills and live shol experience required.
Send resume and current. non-relurnable demo
tape 1o Executive Producer, The SportsChannel
Reporl, SportsChannel Chicago, 820 West Madi-
son, Oak Park, IL 80302 No phone calis please.
ECE

News promotion producer: Top 15 CBS affiliate is
seeking a crealive and energelic promotion pro-
ducer. Strong writing and post-praduction skills are
a must. Primary responsibifities include producing
lopical news promos and news image promos.
Reply to Box N-19. EQE

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Computer animator: News in Motion, the nalion’s
only daily animated graphics service for television
news, has an opening for an experienced cornput-
er animations arlisl. The ideal candidate will have a
background in designing daily news graphics on
deadline lor broadcast. plus Macinlosh experience
in 3-D modeling and animation, using programs
such as Infini-D. Macromind Director, and Photo-
shop. News in Motion 1s a growing division of
Knight-Ridder Tribune Graphics in Washinglon,
D.C. We produce daily satellite feeds for subscrib-
ers in local TV markets around the nalion. Qur
graphics are ready for broadcasl. state of the art,
dramalic 3-D animations thal explain elements of
lhe top news stories of the day. For this posilion,
Knighl-Ridder Tribune oliers compelitive benefits,
a comfortable work environment in the National
Press Building in the nation's capital, ang the
chance to break new ground in broadcasling. Sal-
ary will be based on experience. Send resume,
samples of work, and a lelter explaining your inter-
est to: Brian Seifert, Executive Producer, News in
Motion, 774 Nalional Press Building, Washington,
DC 20045. EOE.

Promotion manager for Midwes! affiliale. Must be
able o design markel strategy as well as inspire
effective advertising in all media. Handle daily op-
erations of depaniment; create ad concepts and
write for radio, TV and print. Musl have strong
creative and writing skills 0 develop and produce
image promotions. news topicals, PSAs, and com-
mercial copy. Previous management experience in
stations or ad agencies essential. BA desired. ex-
perienced only. Send resume, markel and salary
range. RAeply to Box N-20. EOL.

Series producer: KTCA-TV, Minneapolis/St. Paul, is
looking for a dynamic experienced producer for its
national science series. Newton's Apple This is an
extraordinary opporiunily to lead an established and
successful production leam at one of the masl cre-
alive stations in public broadcasting. The position
requires familiarily with field and studio production,
and proven staff management ability. Science or
educational television expenence is a plus. A mini-
mum of seven years of produclion experience is
required. Send reel, cover letler and resume by Au-
gusl 28, 1993 to Box 77, KTCA-TV 172 E. 41h Streel,
St. Paul MN 55101, Tapes will not be returned with-
out SASE. No phone calls please. EOE.

Commercial photographer: KTVE {NBC) in Mon-
roe, Louisiana is seeking 10 fill production photog-
rapher position. Musl have 2 years of commercial
lelevision experience. A college degree or equiva-
lent experience is preferred. Ediling experience is
necessary. Send resume and tape to Steve Furrer,
Production Manager. KTVE-TV. 2909 Kilpalrick
Bivd . Monroe. LA 71201. No phone calls. please.
EQE.

Veteran television producer with strong saltwaler
fishing expenence wanted for new national show.
Send resume and reel to: Roben Orick, CPN Tele-
vision, 14375 Myerlake Circle, Clearwater, FL
34620. EOE.

Quantel paintbox artist wanted: King World Pro-
ductions is looking for two Ireelance artists for vari-
ous shorl-term design projecls, vacation reliel and
olher assignments. Candidales should be familiar
with Quantel Paintbox, Dubner Turbo & Animation
Stand and enjoy working under pressure on a
range of assignments. TV news experience a plus.
Please send reel (Bela if possible) and resume 1o
John M. Newhouse, KING WORLD. 402 Eas! 76th
Street. New York, NY 10021. No calls, please.
KING WORLD 1s an equal opporlunity employer.
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Video archivist: Major market East Coast slalion
seeks a video archivist. Candidale should be a
highly organized self-starler who pays close alten-
lion to detail. The ability to work unsupervised is a
necessity. Familiarity with IBM PS2 and newsroom
operations a plus. Send resume t0: David Friend,
WABC-TV, 7 Lincoin Square, New Yark, NY 10023,
No telephone calls or faxes please. We are an
equal opportunity employer

High energy, organized promotions director
needed for ane of the fastest growing FOX affiliales
in the country. Musl be able 10 execule extensive
marketing pians including Kids Club, On-Air, Ra-
dio, Print and Qutdoor. Will be working closely with
Manheim Advertising. Need creative abililies for
developing sales promotions. Prior station experi-
ence is essential. Call or send resume to WXTX Fox
54, PO Box 12188, Colurnbus, GA 31907. Phone
706-561-5400, fax 706-561-6505. ECE.

WNWO-TV is seeking a TV produclion director.
Previous experience in directing and technical di-
recting of newscasis. and directing of studio and
remote commercial and promotion production re-
quired. Degree preferred. Submil resume and cov-
er letter by Augusl 16 o Marketing Direclor,
WNWO-TV, 300 South Byrne Road, Toledo, OH
43615 WNWQO-TV is an equal opportunity employ-
er.

SITUATIONS WANTED NEWS

Top-notch, technically competent, New York City
television news assignment edilor seeks new op-
portunity. Respond in complete confidence 1o Box
M-32.

Meteorologist with years of experience, AMS seal
and awards. Looking to move. Stu 817-776-4844.

Wait a minute! A TV weathercasler with a meleoro-
logical broadcast seal AND a personalily? (and 5
yrs. experience), For wealbercasts that are accu-
rale, easy to understand and fun call John at 315-
682-8987 before somebody else does.

Fresh college grad will work hard ai entry level job
in ENG. Metro NYC. NJ, Eastern PA. Wants (o
eventually shool news. Great college reel and in-
ternships. Jelf 908-390-6164,

Physician with broadcast experience sceks
medical news opportunity. Warm, friendly person-
ality with an aggressive work ethic. Ratings builder.
Mike 404-455-1756.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Post production manager/editor, “Cn" and "Off”
Line, 3D animalion, graphics, engineering, seeks
position with growth potential, will reiocale 407-
438-0675,

Producer/director, 22 years experience. Televi-
sion stations, production houses. Concept to com-
pletion. Commercial, corporate. Video, film, graph-
ics. Client oriented. Call Jim 303-377-9501.

MISCELLANEOUS

Are you searching for thal 1st or 2nd job in TV
news? Together . .. we will pul your best-self for-
ward. Professional consultants wilh a new ap-
proach. Send VHS tape, resume, cover lelier, also
any joumalistic experiences, plus $50 check to
C. .. Marketing Works, 18 Lisa Drive. Suite B,
Nashua, NH 03062. Allow 3 weeks

Job hunting? We publish broadcasling’s mosl
comprehensive employment-lislings journal. Qur
high-qualily leads and superior service set us apart
from "all those other guys.” From major market o
eniry level. Television, radio, corporate communi-
cations — including Disney. Universal. etc. Now in
our 9th year! Media Markeling/The Hol Sheet, PO
Box 1476-PO, Palm Harbor, FL 34682-1476. Fast-
fax: 813-787-5808.

CABLE

HELP WANTED SALES

Large cable TV system is looking for an ambilious
self starter 1o lake parl in the fast paced growth ol
cable TV. To qualify you musi have sales experi-
ence. preferably in the adverlising industry. Ability
10 cold call is also essential. It you believe you are
the person we are seeking and want 10 explore this
outstanding opportunily. send resume and salary
nislory lo: Monmouth Cablevision, Human Re-
sources Dept . PO Box 58, Belmar. NJ G7719. EQE
MFENID

Advertising sales: national Network Cinema rep-
resenling Loews & AMC healres is seeking erer-
gelic., experienced adverlising sales account exec-
utive to sell local and regional advertising for the
exciting On-Screen Entertainment program in the
indianapolis/Orlando markel(s). Base salary plus
commission. Greal benefils package. Comprehen-
sive training program. EQE. Please send resume
10: National Cinema Nelwark, 5109 Leesburg Pike.
Suite 912, Falls Church. VA 22041, Atln: Stuart
Holtman,

ALLIED FIELDS
HELP WANTED SALES

Account executive, media development: Indus-
try leading Barter Company and Media Buying Ser-
vice seeks individual with 3-5 yrs. slalion, rep, or
syndication experience to call on stations, dislribu-
lors, and service providers in broadcasl industry
Addilional participalion in print, cable and ouldoor
I'kely. Broad industry awareness and familiasilty
with "players” is important. Sales abilily, profes-
sionalism. and ambilion essential. Atiractive com-
pensation and advancement opporlunity. Moder-
ate travel, New York base. Reply to Box N-8. ECE.

RELP WANTED FINANCIAL

Financial analyst sought by largest broadcasting
and mobite comrunicalions appraisal firm. Appli-
can! should possess strong analytical and compul-
er skills and radio, TV, cable, paging or cellular
induslry experience. MBA or candidale preferred.
Greal benefits, comiortable Northern Virginia olfice
and smoke free environment provided. Send re-
sume {o BIA Consulling, PO Box 17307, Washing-
ton. DC 20041, EOE.

FINANCIAL SERVICES

Immediate financing on all broadcasling equip-
ment, )i you need $2.000-8500.000. Easy to qualify.
fixed-rale. long term leases. Any new or used
equipmen! & computers. 100% financing, no down
payment. No financiais required under $50.000,
refinancing existing equipment. Call Mark Wilson at
Exchange Nalional Funding, 800-275-0185.

Sale/lease backs: Sell your equipment to Carpen-
ler for cash. Carpenter leases your eguipment
back 1o you. You wrile off (he monthly payments
and put the cash (o work. Carpenter & Associates,
Inc. Voice 501-868-5023, fax 501-868-5401.

Equipment leasing: Applicalion only 10 $50,000.
Up (o $1.5 million with full financials. New and used
equipment. Allen Marshall, Broker. 404-227-8737.

EMPLOYMENT SERVICES

Attention TV personnel: Newes! TV jobs updaled
daily on THE OPPORTUNITY LINE. Openings for
anchors/reporters for news, sporls, weather, and
syndicated shows. Top posilions for producers,
writers, enginegers and lechnicians. Informalion on
lhe hottest openings lor upper level management
positions, and excelienl paying jobs in the cable TV
indusiry. Call 1-900-680-5111. Only $1.95 per min
24 hr. service, All jobs listed immedialely. Get the
Jump on the competition.

e CLA S SIFIEDS —

Government jobs $16.040-853,230/yr. Now hiring.
Call 1-805-962-8000 ext. R-7833 for current federal
nst

HELP WANTED INSTRUCTION

Faculty positions, School of Communications,
Penn Stale. Applications are invited for faculty
members with the ability (o contribute 10 the broad
inteliectual and/or creative life of an interdisciplin-
ary communicalions school. beginning August,
1994, The school offers five undergraduale pro-
grams: Adverlising, Broadcast/Cable, Fim and
Video. Journalism. and Media Studies. It offers
master's degrees in Media Studies and Telecom-
munications Policy and parlicipates in an intercol-
lege Pn.O program. Total enroliment is 1,800, of
whom approximately 11 percenl are from under-
represented groups. There are more than 45 full-
time equivalent facully engaged in scholarly and
professional pursuits which bring significant diver-
sity 10 all school programs. One tenured full profes-
sor and two tenure-lrack positions, with competi-
live salaries and suppor! for research and creative
aclivities are available in the following areas:
Broadcast/cable: Two tenure-track positions. Can-
didales shouid be qualified 1o teach, conduct re-
search and/or engage n professional aclivity in
one ar more of Ihe following areas: Position one—
Television/radio production and/or television/radio
writing. This posilion will enfail substantial respon-
sibilities for working with studenls outside of class
on field and studio production assignments and in
laboratory situations. Position two— Broadcast-
ing. cable and/or telecommunicalions manage-
menl and /or economics. One posilion could be
filed at the associate professor level. Candidale
should have a graduale degree and/or extensive
professional experience. Faculty within the pro-
gram teach 4-5 sections per year al the undergrad-
vale levels, The abilily (0 teach across the school's
program disciplines will be considered a plus.
Journalism: One tenure full professor posilion.
Each candidate should have a graduate degree
and be qualified 10 leach. conduct research and/or
engage in professional or crealive activily in print
and/or broadcast journalism. Each candidate must
have extensive professional experience, a strong
record of research and/or creative accomplish-
menl, national recognition in his/her field, and dem-
onstrated teaching ability in journalism skills and
lheory courses. The ability 1o leach across the
school's program disciplines will be considered a
plus. Please specily the position for which you are
applying on your leiler of application. Send a lelter
describing guaifications/position interest, resume
and the names of three relerences to: Chair,
Search Commillee, School of Cormmunications.
Penn State University, 201 Carnegie Building, Box
BCI. University Park, PA 16802. Screening of apphi-
calions will begin November 1. 1993 bul will contin-
ue until the position has been filled. The universily
places a high priority on the creation of an environ-
ment of the promotion of women, mingrilies, and
persons with disabililies. We are commilled to an
aggressive program of affirmalive aclion. An affir-
mative aclion/equal opporlunity employer. Women
and minorilies encouraged to apply.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporling and
anchoring/teleprompter skills. Produce qualily dermo
tapes. Criliquing. Private lessons with former ABC
News correspondent. 914-937-1719. Julie Eckhert,
Eckhert Special Productions,

WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4” SP, M2-90's. Beta-
cam SP's. Call Carpel Video 301-694-3500.

Tax-exempt organization needs cameras, 3/4”
VCRs, tripods, editing system, or any other TV
equipment you would like to wrile oif your taxes call
800-569-8767.
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FOR SALE EQUIPMENT

AM and FM transmitters, used. excellent condi-
tion, tuned and lesled your (requency. Guaran-
leed. Financing available. Transcom. 800-441-
8454, 215-884-0888. Fax 215-884-0738.

Broadcast equipment (used): AM/FM Iransmil-
lers. RPU's, STL's. antennas. consoles. process-
ing. lurntables, aulomation. tape equipmenl. moni-
tors, elc. Conlinental Communicalions, 3227
Magnolia. St. Louis, MO 63118, 314-664-4497. FAX
314-664-9427,

Computers: Complele 386 and 486 packages
Low prices. Fasl delivery. Write, call. fax Morning-
star Group. PO Box 1010, Homewood, IL 60430-
0010: voice 1-708-754-8998. fax 1-708-754-9557.

Videotape: Lowest prices. absolulely highest qual-
ity of evaluated videotape. 17, 314", M2, D2, Beta-
cam, SP. elc. We will beat any price. Call for quote
or calalog. Carpel Video 800-238-4300.

TELEVISION
HELP WANTED PERSONALITY/TALENT

SPORTS ENTERTAINMENT
PRODUCTION COMPANY SEEKING
EXPERIENCED VOICECVER;

ON CAMERA TALENT TO DO
COMMENTARY/NARRATION FOR
INTERNATIONAL TV

PRODUCTIONS IN GERMAN, ITALIAN,
SPANISH, AND SWEDISH, NATIVE
SPEAKERS ONLY, PLEASE. SPORTS
EXPERIENCE A PLUS. PLEASE
FORWARD PICTURE AND RESUME
(NO TAPES) TO:

International Talent
P.O. Box 3857
Stamford, CT 06902
(EOE)

HELP WANTED PROGRAMING
PROMOTION & OTHERS

DIRECTOR OF
CREATIVE SERVICES

KSDK, NBC St. Louis affiliate, the #1 news
station in the top twenty markets, offers ex-
cellent opportunity. Must have a strong
background in news promotion and produc-
tion, as well as marketing and graphic de-
sign. Four to six years experience required
with prior management experience pre-
ferred. No calls please. Send resume and
tape to:

Director of Human Resources

KSDK, 1000 Market Street "
St. Louis, MO 63101 /A

EOE KSDK
HELP WANTED NEWS

TV News Executives

CNN wants TV managers with business
news knowledge. Must be willing to train
young, highly motivated journalists and man-
age a rapidly growing newsroom. Line pro-
ducing experience preferred.

Anchors

CNN Business News is looking for TV an-
chors who understand business news and
enjoy the chase of a gocd financial news
story. Send resumes to:
Bill Tucker
5 Penn Plaza, 20th Floor,
New York, N.Y. 10001
No calis. EOE.

HELP WANTED MARKETING

TV/AD MKTG EXECUTIVE
Publicly held, prestigious television pro-
duction company seeks veteran exec.
with broad television industry and corpo-
rate sponsorship contacts for develop-
ment, packaging and marketing of high
quality children’'s and family television
programing. Opportunity tc become part
of the team. Excellent salary and option
package available.

Reply to Box N-21. EOE.

HELP WANTED TECHNICAL
CONTINUED

HELP WANTED TECHNICAL

WANTED:

Technical Director
It you're the hottest TD in town, KDFW-
TV has an immediate opening, just for
you. With 3-5 years experience on GVG
300 and K-Scope and the desire to work
for a growing station, you could be enjoy-
ing Texas. Send your resume and tape
today.

Mark LeValley, Mgr. Studio Ops
KDFW-TV
400 N. Griffin St.
Dallas, TX 75202

EOE, no phong calls, please.

2010 Calls.........

WPIX, New York's leading indepen-
dent station, is building the station of
the future. We are looking for a project
supervisor to join our design group.
The WPIX project management team
will join with one of this country's hot-
test systems integration and design
crews: Sony's SID Group. We are look-
ing for a dynamic experienced broad-
casting engineer who can make things
happen quickly through experience
and vision. This may be a long term
opportunity for a person who is up to a
fast track project. Resumes may be
faxed to (212) 697-8095 or mail to:

WPIX, Inc.
220 East 42nd Street
New York, NY 10017
Employment S

WPIX is an Equal Opportunity Employer
A Tribune Broadcasting Station

RADIO
HELP WANTED MANAGEMENT

success at managing.

An EOE MYF/H.

Opportunity with ABC Radio Networks,
America’s leading radio network.

SENIOR VIGE PRESIDENT OF PROGRAMMING

ABC is looking for an outstanding individual to take on the responsibility
of all syndicated, 24-hour, and formatic line programming. Additional
responsibilities include strategic management and direction of all existing
programs, as well as the creation and development of new product. This

position will work closely with Affiliate Marketing and Advertising Sales.

The ideal candidate should have a minimum of eight years programming

experience, demonstrate successful profit and loss experience, and show

This position is based in our Dallas office. Send resumes to:

David Kantor, ABC Radio Networlks
12655 N. Central Expressway, Suite 600 - Dallas, Texas 75243

SABC RADIO NETWORKS

— CLASSIFIE DS
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CABLE
HELP WANTED TECHNICAL

VIDEO
TECHNICIAN

CV!l is seeking a self-motivated, Sony
trained maintenance and repair technician
for cable television studio. Minimum of two
years experience in repair of all types of
video equipment. Experience with wiring and
installation of equipment. Familiarity with
set-up and operaticn of remote preduction
vehicle. Candidate must have supervisory
and leadership abilities.

Call Operations Manager:
(914) 692-6781
or send resume to:

CABLEVISION
INDUSTRIES

25 Industrial Drive
Middletown, NY 10940

Cablevision Industries is an
Equal Opportunity Empioyer
and compiies with the
Drug Free Workplace Act.

ALLIED FIELDS
EMPLOYMENT SERVICES

1-900-40-RTNDA Updated Daily

RTNDA Job Service

85 cents a minute. Listings free.
Call 202-659-6510 (Fax 202-223-4007).

Radio-Television News Directors Assoeiation
ETN 1000 Connecticut Ave., N.W., Suile 615
. Washinglon, 0.C. 20036

Anchors * Reporters ® Producers
Videographers # Editors » Personalities
DIRECT VIA SATELUTE
Your Tape Uplinked Nationwide to
News Directors » Agents
Head Hunters ¢ Programmers

ENTRY LEVEL TO MAJOR MARKET
High Impact » High Visibitity
Low Cost * Tremendous Value

TALENT/LINK

Cail Toll Free 1-800-766-3331
Your Link To A Career

EMPLOYMENT SERVICES CONTINUED

TELEVISION JOURNALISTS

MediaTalent provides
Job placement and

mepial

Phone: 408-446-3323

career management
for news and sports
anchors/reporters.

s | 108 SALE sreToNs conTOED |

FOR SALE STATIONS CONTINUED

ARIZONA AM AND FM'’s

AM AND FM VACATIONLAND: 217K
AM 1K DAYTIME TUCSON: 900K
FM w/CP FOR 100K GREAT: 500K
AM 5K PHX MET. ALL SPORTS: 600K

AM/FM VACATIONLAND, CP 100K: 1M
BRUCE NORMANDIN BROADCAST BROKER
1{602) 451-1000

Press[T] Radio joos, updated daily
Television jobs, updaled daily
[3} Hear “Talking Resumés”
[4] To record *Talking Resumés" and
employers to record job bpenings
8] Entry ievel positions

FOR SALE STATIONS

W. John Grandy

BROADCASTING BROKER

117 Country Club Drive
San Luis Obispo, CA 93401
Phone: (805) 541-1900
Fax: (805) 541-1906

RADIO o TV @ LPTV
A Confidential & Personal Service

= SHERWOOD .

4171 Dundee Rd., Sulte 268, Northbrook. IL 60062 \} )

708-272-4970 />

| mepia BROKERS « APPRAISERS ﬁ: I

b

FOR SALE STATIONS
Ocala FL-5,000 W AM. asking 5X
trailing cash flow.
Smalt group in S.W. MO Great potential
trailing cash flow.
AM. covering Madison, WI Rising billing,

trailing cash flow. Call Don Roberts
813-966-3411

OPPORTUNITIES FOR SALE

ABC TV YHF Sauthwest Cash Flaw Excellent Equip $2.2
AM/FM Salid Indiano Morket Owner says sell naw 414
FM CP New Hampshire Resart Ski Swim Mountoing offer
F# Coostal N.C. upgrade note holder take back olfer

FL. small morke! Lakes-Great Living-AM/FM Ex Equip-Bldg.
100,000 . FM 8illing Up Monthly Country Gioat

Key West Exctit Fishing/Scuba/Hedventy/lsland in the Sun.
Power AWM Greal technical equipment-Building-iss 23

The Connelly Company
(603) 522-6462 FAX (603) 522-6348

W. Tesas

FLORIDA
* Major AMs. Hispanic, Urban, Country
* FM, gem in attractive area, Keys
* Combos, Panhandle and Central
* AMs, East & Central, growth areas
" Also exceptional combo in Texas
BECKERMAN ASSOCIATES
Box 82784, Tampa, FL 33682
813-971-2061

FOR SALE

AM/FM Combo, Youngstown Warren, Ohio
WHTX FM - 3KW, can go to 6 KW Country
WRQQ AM - 1 KW D 500 KW N Sports Talk

National Communications
215-664-6460

‘ BROADCASTING & CABLE’S CLASSIFIED RATES

- All orders to place classified ads & all cotrespondence parfairng

fo Ihis section should be senl o BROADCASTING & CABLE,
Classified Depanmen 1705 DeSales St. NW , washingion, -DC ¢
20036. For information call (202) 653-2340 and ask for Mitz Miller
Payable In advance. Check. money order or credil carg (visa:
Maslercard or American Express). Full and correct paymast must

‘accompany all orders. All otders must be in writing by effher lelter

or Fax 202-293-3278. |t payment is madie by credil card. ndicaie
card number, expiralion date and daylime phone number

Deadline is Monday at noon Eastern Time lor the following Mon-
day's 1ssue Earlier deadlines apply lor I1ssues published dunng a
week comiaining a legal holiday A special notice announcing the
eatlier deadine will be published QOrders, changes. and-or cancel-
iations must be submitted in wriling, NO TELEPHONE ORDERS.
CHANGES. AND/OR CANCELLATIONS WiLL BE ACTEPTED
When placing an ao. rdicale (ne EXACT category desied: Talav-
sion. Radio, Cable or Allied Fields  Help Wanted ot Situalior
Wariled, Managemen!, Sales, News. glc. Il {his information is ciml-
ted, we will delenirune the appropriale calegory according 1o tre
copy NO make goods will be run il all informalion is not mcluded
No personal ads

The publisher 15 not respensible for erforsin prining due: 1o hegitds
copy - all copy must be elearly typed of prinled Any ang all erors
must be reporled to Ihe Classilied Adverlising Department within 7
days of publication dale No credils or make goods will be ade on
eqars which do nol matetially altect the adverlisement

Publisher reserves he righl to alter ¢lassilied copy 1o conform with ihe
provisions of Title VIl of the Chil Righis Act of 1964, as amended,
Pubhsher reserves the rght to anbreviate. alier, or reject any copy

Rates: Classified listings (non-display) Per issue Melp Wanled |
31 60 per word. $32 weekly mintmum. Situations Waniew 30¢ per
word, $16 weekly minimum ANl ather classilicaunas: $1 60 per
word, $32 weekly minimum

Word count: Counl each abbreviation, initiai. single figure or group
ol ligures or letters as one word each. Symbols such as 35mm
COD. PD. eic.. count as one word each. A phone number with area
code and the zip code count as one word each

Rates: Classified gisplay (miimum 1 anch. upwarG in halt incn
increments) Per issue. Help Wanled $138 per ingh Silualions
Wanled: $69 per inch. All other classifications. $138 per inch. For
Sale Stalicns, Wanled To Buy Stations. Public Notice & Business
Oppartunifies advertising require display space. Agency commuis--
sien anly on display space. Frequency rales avalable

Blind Box.Service: (In adcition 1o basic advertising cosls) Situa-
tions wanted: No charge. Al olher classilicalions $15 per ad per:
zsue The gharge for the bind box service applies 1o advertisers.
funning Iistings and display ads. Each advertisemenl musl have a.
separate box number BROADCASTING & CABLE will a6t forward
lapes. transcrpls. portfalics, wnling sampies. or other oversized
malerials: such malerials are returned to sender. Do not use fold-
ers. binders or the ke Replies to ads with Blind Box numbers
should be agdressed lo: Box (lelter & number). c/o BROADCAST-
ING & CABLE, 1705 DeSales St . NW, Washington, DC 20036
Confidential Service. “o protect your :denfity. seal your reply i an
envelope addressed 10 e box number In a separate note fist the |
compamies and subsidiaries you do nol wanl your reply o reach.
Then. enclose bolh in a second envelope addressed to CONFI-
DENTIAL SERVICE, Broadoasting & Cable Magazine, at the ad-
dress above

For subscription information

call 1-800-554-5729.
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Bug. mds—ﬁssonm:on for Edubaﬂan in. |

Journalism and Mass Gommumcaﬂoﬁ nation-

al cofvention. Hyall Regency Crown Centar,
Kansas Cily, Mo: Ink:rmatmn Frad W.lmzms. :

{B63) 777-2006.
Aug. 31-1 3—"H7agulalk19 the Gable lndusmr

seminar spansored by Women in Cable, Chica- |

go chapter and The Cable Management Edu-

cation Program. Chicago. Information: Tracy .

Mitcheil, (312) 661-1700.

Aug. 14-15—Peer panel judging held for
Academy of Television Arts and Sclences
Asth ennual prime lime Emmy Awards. Beverly
Hiltan Hetel, Bevarly Hills. Calit. Information;
Murray Weissman or Mark Rosch, (848) 783-
2975,

Aug. 13- Huﬂannsy.'vnnfs Cab.l‘e Pioneers
weekend. Toltrses Aesort Hotel State Collega,
Pa. Infarmalion; Alane Sica, (717) 234-2180.

Auq. 18-1B—Greaf Lakes Cabie Expo, indi-
anapolis. lnfcrmation {317) 845-8100.

‘Aug. 22-24Minnesota Cable Communica-
tions Association annual mesting. Radisson
Arrowwood Resort, Alsxandria, Minn. informa-
tion: Mike Martin, (812) 641-0268.

Aug. 27-29—Norith Carolins, Association of
Broadcasters annual convention. Grove Park
Inn, Asheville, N.C. Information: Terasa Calton,

et s

ﬁQ!Q‘} 821 4711,

Aug. 20-31—-Ngbmm Bmadcasiars Asso- |

_ clation 801k annual convention. Holiday Con-
yentign Centre, Omaha, Neb. Information:
Fiu;hard Paimql.:iah 4492“3 3@.3 m

SEFT-EMBER

Sept. 1-2—Regional career seminar spari-
sared by National Assoc.taﬂon ‘of Broadcasi-
ers. Atlanta. information: Karen Hunter or Hafim
Harmer, (202} 429-5488.

Sept. 1-3—Sporis Camem fifth- annual sation-

al ¢onference, New York Hilton ‘and Towers,

Mew York. Information; Kimberly Rose, (800)
TTE-T8IT.

Sept. 10—North American National Broad-
casters Association advisory council meeting.
HBO, New York: Information; (615} 738-6553.

Sept. 15.17—AFCOM 523, sacor*d LhES -Alnica

Telesom and Broad::a.shng confarance, Hyatt

Repency Crystal Cily, Arlington; Va. Intarmation:
Dorinda White-Halber!, [703) 691-3570.

Sept. 16—Everetl C. Parker Ethics In
Telecommunications Lecture and Awards spon-
sared by Natienal Council of Churches and
United Church of Christ. The Interchurch Cen-
ter, New York Infarmation: Andrea Ben! Fields,
(216) 736-2200

Sepl. 1B—Academy of Television Arts and

S

So.fmm 451h~ aﬂnual prrme tine Emmyﬁ cre~
‘ative arts banguet.
Hall. Pasadena, Calif. Informatioh: Murray
Wﬂissman ar Mark Hosr:h (B18) 363—29?5

Pasadena Civic Exkibition.

nt, 1%Acadamy of Television .&rb and
; 4510 ‘annual prime time Emmy. Awardsr

Itﬁi‘!-

iajevised on ABC TV. Pasadena GCivie:

| um, F’a&adaha, Galif: Information: Mutray Waiss-

fmarn or Mark Flosch {818} 763-2975,

| 8.;'-1:. N—Semnd annual Mlllennmm Awaras
- and gala sponsored by Women in Cable, Wiash-
 Ington D.G. chapter, Woman in Cable Founda-

tion and CableForce 2000. Hyalt Regency
Capitel Hill, Washington. Infarmation: Jeanine®
Taylar, (703) 378-342G or Tracy Mitetiell, (312)
B61-1700.

Sept. 2022 Inter-Union Sateilite Opera-
tions Group biannial meeting. Washington. In-
formation: Kate Normandeau, (813) 738-8553

Sept. 21 —-Nationa! Academy of Cable Pro-

gramming sighth annual fall forim lunchean.
Waldorl Astoria Hotel, New York, Information!
Jay Galvan, (202) 775-3611.

Sept. 21-—Television Bureau of Adwr:mfng
board of directors meeting, New York. [nforma-
tior: Jennifer Squlres, (212) 4881111,

Sept. 28.30—Central Canada Broadcast En-
gineers 1993 Broadeast convention and exposi-
lion. Skyway Trade and Conference Centat,
Toronto, Infermation: Jo Anne Firminger. (519)
T40-0037.

MAJOR MEETINGS

Aug. 25-27—Eastern Cable Show sponsored
by Southern Cable Television Association. At-
lanta. Information: (404) 255-1608.

Sept. 8-11—National Association of Broad-
casters radio show Dallas. Information: (202}
429-5300.

Sept. 16-20—/nternational Broadcasting
Convention. Amsterdam. Information: 44 71 240
3839

Sept. 20-21—Corporation for Public Broad-
casting annual meeting. Washington. Informa-
tion: {202) 879-9600.

Sept. 29-Oct. 2—Society of Broadcast Engi-
neers national convention. Miami Beach. Infor-
mation: (317} 253-1640.

Sept. 29-Oct.2—Radio-Television News Di-
rectors Association conference and exhibition.
Miami. Information: (202) 659-6510.

Oct. 5-7—Atlantic Cable Show. Atlantic City
Convention Center, Atlantic City, N.J. Informa-
tion: (809) 848-1000.

Qct. 11.15—-WPCOM, international film and
program markel for TV, video, cable and satellile.
Palais des Festivals, Cannes, France. Informa-
tion: (212} 689-4220.

Oct. 12-17—National Black Media Coalltion
national conference. Radisson Plaza Hotel al
Mark Center, Alexandria, Va. Information: (202)
387-8155.

Oct. 14-17—Saociety of Professional Jour-

nalists national convention, Miami. Information:
(317) 653-3333.

Oct. 16-20-—Radio Advertising Bureau fall
board meeting. Phoenix, Ariz. Information: (212)
387-2100.

Oct. 17-19—Associaton of National Adver-
tisers 84th annual meeting and husiness confer-
ence. Naples, Fla. Information: (212) 697-5950.

Oct. 29-Nov. 2—Society of Motion Picture
and Television Engineers 135th technical con-
ference and equipment exhibition. Los Angeles
Convention Cenler, Los Angeles. Information:
(914) 761-1100.

Dec. 1-3—Western Cable Show sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif. Information:
(510) 428-2225.

Jan. 14-20, 1994—National Association of
Broadcasters winter board meeting and legisla-
tive forum. Carlsbad, Calif. Information: (202)
775-3527.

Jan. 23-24, 1994—Association of inde-
pendent Television Stations 21st annual con-
vention. Interncontinental Hotel, Miami. Infor-
mation: (202) 887-1970.

Jan. 24-27, 1994—NATPE International 31st
annual program conference and exhibition. Mia-
mi Beach Convention Center, Miami Beach. In-
formation: (310) 453-4440

Jan 29-Feb. 1, 1994—National Religious

Broadcasters convention and exposition. Shera-

ton Washington, Washington. Information: {703)
330-7000.

Feb. 10-12, 1994—Satellite Broadcasting
and Communications Association winter trade
show. Anaheim Convention Center, Anaheim,
Calit. Information: (703) 549-6990.

March 18-21, 1994—Broadcast Education
Association annual convention. Las Vegas Con-
vention Center, Las Vegas. Information: (202)
429-5354.

March 20-24, 1994—Television Bureau of
Advertising annual marketing conference. Las
Vegas Convention Center, Las Vegas. Informa-
tion: (212) 486-1111.

March 21-24, 1994—National Association
of Broadcasters annual convention. Las Vegas
Convention Center, Las Vegas. Information:
(202) 775-3527.

May 21.25, 1994—Broadcast Cable Finan-
cial Management Association 34th annual con-
vention. San Diego. Information: {708) 296-0200.

May 22-25, 1994—National Cable Televi-
sion Association annual convention. New Or-
leans. Information: {202) 775-3669.

May 22.25, 1994—National Association of
Minorities in Cable annual convention. New Or-
leans. Information: (310) 404-6208.

June 8-11, 1994 —PROMAX International
and Broadcast Designers Association confer-
ence and exposition. New Orleans. Information:
(213) 465-3777.
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Compiled by BROADCASTING & Ca-
BLE for the period of July 24-28 and
based on filings, authorizations and
other FCC actions.

e —————————— =

OWNERSHIP CHANGES

Applications

B WMFL(AM)-WJPH-FM Monticello, FL (AM:
BAL930702HE; 1090 khz; 1 kw-D; FM:
BALHS30702HF; 101.9 mhz; 6 kw; ant. 249 fi.}—
Seeks assignment of license from Webster Broad-
casting Inc. to PCG of Tallahassee Inc. for
$275.000. Seller is headed by Mary Webster and
has interests in KGDD(AM)-KBUS{FM) Paris and
KKHR(FM) Anson, both Texas. Buyer is headed by
John E. Rayl and has interests in WDZD(FM) Sha-
lotte, NC; WKKB(FM) Key Colony Beach, and
WGMX(FM) Marathon, both Florida, pending FCC
approval. Filed July 2.

u KZMG-FM New Plymouth, 1D (BALHS30702HD;
93.1 mhz; 50 kw; ant. 2,630 ft.)—Seeks assignment
of license from PTI Broadcasting Inc. to Richard M.
Reider for $750,000. Setler is headed by Roy Rob-
inson and has interests in KZMG(FM) New Pilym-
outh, ID; KQLO(AM) Reno, and KWNZ{FM) Carson
City, both Nevada; and KDUK(AM) Eugene, and
KLCZ({FM) Florence, both Oregon. Buyer has inter-
ests in KIZN-FM Boise, 1D. and KFSB(AM)-KIXQ-
FM Joptin, MO. Filed July 2.

u WPME-FM, formerly WLLB(FM), Topsham, ME
(BAPH930709GE; 95.5 mhz; 3 kw; ant. 456 fi.)—
Seeks assignment of CP from Kirkley P. Beal to
Coastal Broadcasting Inc. for $263,585. Seller has
no other broadcast interests. Buyer is headed by
Robert J. Cole and has interests in WCME-FM
Bath/Boothbay Harbor, an WPRG-FM Howland,
both Maine, and WAAW-FM Williston, SC. Filed
July 9.

B WJXN(AM) Jackson, WJXN-FM Utica, and
WJNS-FM Yazoo City, all Mississippi (AM:
BAL930714ED; 1450 khz; 1 kw-U; FM:
BALH930714GE; 92.9 mhz; 6 kw; ant. 485 fi.
WJNS: BALH930714GF; 92.1 mhz; 20 w; ant. 300
ft)—Seeks assignment of license from St. Pe

Abbreviations: AFC—Antenna For Communications:
ALJ—Administrative  Law  Judge:  all—alternate:
ann.—annouaced; anl—anlenna: aur.- -aural; aux, -~
ausiliary: ¢h,—channcl: CH—critical howrs.: chp.—
chunge: CP—veonstruction permit: D—day: DA~—li-
rectional antenna: Doc.—Dockels ERP—etlective ru-
dinted power: Freq—Irequency: H&V—nhorizontal and
verlical: khz—kiloberz: kw—kilowalls: tic. —license:

m—melers: mhz—megohertz: mi—miles: mod.—
madilication: MP—madilcation permi: ML—maodili-
cation license: N—aight: pet, for recon —petition for

reconsideration; PSA—presunsise  service authority:
pwr.—power: RC—remote control §-A—Scicntilic-
Atlanta: SH—specified hours: SL——studio locatioa:
TL—transmitter location: trany.—transmitler: TPO—
tranxmitler power output; U or unl.—unlimited hours:
vis—vispal;  w—walts  *—noncommercial.  Six
eroups ol aumbers at end of facilities changes ilems
reter to map coordinates, One meter eguals 3.28 feet.

Broadcasting Inc. to Willis Broadcasting Corp. for
$625,000. Seller is headed by Edward St. Pe and
has no other broadcast interests. Seller is headed
by L.E. Willis and has interests in 6§ AM's and 11
FM's. Fited July 14.

» WEYZ(AM) Erie, PA (BAL930707GJ; 1330 khz; 5
kw-U, DA-2)—Seeks assignment of license from
Rambaldo Communications Inc. to Heart Broad-
casting Inc. for an undisclosed price. Seller is head-
ed by Richard Rambaldo and has inlerests in
WRKT-FM North East, PA. Buyer is headed by
Christopher J. Hagerty and has interests in
WFLP(AM) North East, PA. Filed July 7.

= WERL(AM)-WRJO-FM Eagle River, WNBI(AM)-
WCQM-FM Park Falls, and WBDK-FM Algoma,
all Wisconsin (WERL: BTC930624GK; 950 khz; 1
kw-D, 51 w-N; WRJO: BTCH930624GL; 94.5 mhz;
50 kw; ant. 492 fi.; WNBI: BTC930624GM; 980 khz;
1 kw-D, 105 w-N; WCQM: BTCHI30624GN; 98.3
mhz; 3 kw; ant. 275 ft.; WBDK: BTCH930624GO:
96.5 mhz; 3 kw; ant. 328 f1.)—Seeks transfer of
control within Nicolet Broadcasting Inc. from Roger
L. Utnehmer to Mary Jo B. Utnehmer for $1 and
transfer of 50% stock. Buyer and seller are
spouses, and will continue operating company as it
now functions. Filed June 24.

Actions
= WKMW(AM) Madison, AL (BAL930604ED; 730

LU

khz; 1 kw-D, 123 w-N)—Granted assignment of
license from Phoenix Capital Corp. to Madison Ra-
dio Company Inc. for $102,000 (“Changing Hands.”
June 28). Action Juiy 19.

® WAVH-FM Mobile, AL (BALHY30401GE; 96.1
mhz; 100 kw; ant. 1,342 fi.)—Granted assignment
of license from WAVH-FM Inc. to Franklin Commu-
nications Partners LP for $2,000,000 (“Changing
Hands," March 15). Action July 1.

m KCHT-FM Bakersfieid, CA (BALH930421GE;
99.3 mhz; 6 kw; ant. 154 ft.)—Granted assignment
of CP from Elgee Broadcasting Co. to Grapevine
Radio Inc. for $650,000 ("Changing Hands,” May
24). Action July 16.

1 WWCO(AM) Waterbury, CT (BALS30323EA,
1240 khz; 1 kw-U}—Seeks assignment of license
from Winthrop Broadcasting to Mattatuck Commu-
nications Inc. for $75,000 (“For the Record,” April
19). Action July 14.

» WMEL(AM) Melbourne, FL (BAL930518ED; 920
khz; 5 kw-D, 1 kw-N, DA-2)—Granted assignment
of license from Elyria-Lorain Broadcasting Co. to
Twin Towers Broadcasting Inc. for $350,000
("Changing Hands,” May 31}. Action July 21.

= KWBG(AM) Boeone, |A {BAL930519EF; 1530
khz: 1 kw-D, 500 w-N, DA-N)—Granted assignment
of license from Radio Ingstad of lowa Inc. to G.O.
Radio, Boone Inc. for $435.000 ("For the Record,”
June 14). Action July 19.

EWLYV(AM) Fort Wayne, IN (BAL930521EC;
1450 khz; 1 kw-U)—Granted assignment of license
from Fairfield Broadcasting Company of Indiana to
Fort Wayne Gospel Broadcasting Co. for $45,000
(“For the Record,” June 21). Action July 14.

® WYPI-FM Lagrange, IN (BAPH930315GH; 105.5
mhz; 3 kw; ant. 328 ft.)—Granted assignment of CP
from Northern Indiana Broadcasters Inc. to Lake
Cities Broadcasting Corp. for $26,000 ("For the
Record.” April 12). Action July 14,

uw KYPO-FM, formerly KBZE(FM), Berwick, LA
{BALH821008HU:; 105.9 mhz; 1.8 kw; ant. 403
ft.)—Granted assignment of license from Guidron
Broadcasting Corp. to HubCast Broadcasting Inc.
for $105,500. Seller is headed by Mary Frances
Doiron. Buyer is headed by Howard John Castay,
Jr. and has no other broadcast interests. Action
March 5.

STOCK MARKET PERFORMANCE AVERAGES ‘ NASDAQ: 709.01 (+1.14%)
S&P Ind.: 508.55 {(+0.05%)
I FROM AUG 1992 To AUG 37 1993 ALL % CHANGES FROM PRIOR WEEK
1105
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L — == 363
—1.34%
800 p—— /
_-‘——_-"*'"‘l:-r_.__;:.:?"—
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s WCEM(AM) Cambridge, MD (BAL930604EB;
1240 khz; 1 kw-Uy—Granted assignment of license
from M. Belmont VerStandig Inc. to MTS Broad-
casting for $1,800,001 (*Changing Hands,” June
28). Action July 20.

B WUMC-FM Oid Town, ME (BAPHS921009GT;
107.3 mhz; 38.3 kw; ant. 560 ft.)—Granted assign-
ment of CP from the Pencbscot Indian Nation to
Eclipse Broadcasting Inc. for $55,000. Seller is
headed by Nicholas Dow and has no other broad-
cast interests. Buyer is headed by David J. Turek
and has no other broadcas! interests. Action July
12.

® KCMQ-FM Columbia, MO (BAPLH921015EB;
96.7 mhz; 3 kw; ant. 155 ft.)—Granted assignment
of CP from the Greenfield Group, receiver, 1o Zim-
mer Radio of Mid-Missouni Inc. for $625,000. Action
July 15.

m KTGR(AM) Columbla, MO (BAL921015EA; 1580
khz; 250 w-D, 19 w-N)—Granted assignment of
license from The Greenfield Group, receiver, to
Zimmer Radio of Mid-Missouri Inc. for $625,000.
Seller is headed by Al Greenfield and has interests
in KCMQ{FM) Columbia, MO and WCCY(AM)-
WOLF(FM) Houghton, MI. Buyer is headed by Je-
rome R. Zimmer and has interests in WOOZ-FM
Harrisburg and WKKX-FM Jerseyville, both lllinois;
KWOC(AM)-KKLR-FM  Poplar Bluff, KCLR-FM
Boonville, and KZIM{AM) Cape Girardeau, all Mis-
souri, Action July 15.

n WTCN(AM) Stiliwater, MN (BAL930525EC;
1220 khz; 5 kw-D, 254 w-N)—Granted assignment
of license from A B Communications Inc. to Smith
Broadcasting Ce. Inc. for $75,000 (“For the Re-
cord,” June 21). Action July 19.

u WZFL(AM) Centerville, MS (BAL920730GN;
1580 khz; 250 w-D)—Granted assignment of Ii-
cense from Radio Reading Services Corp. to Port
Allen Educational Broadcasting Foundation for
$1,000. Seller is headed by Phil Tittle and has no
other broadcast interests. Buyer is headed by Wil-
lie F. Kennedy and has interests in KPAE-FM Er-
winville, LA. Action July 15,

m KGWB-FM Wahpeton, ND (BTCH930426GK;
107.1 mhz; 3 kw; ant. 328 ft.)—Granted transfer of
control from Guderian Broadcasting Inc. to Dean
Aamodt for $65,000. Seller is headed by Les Gude-
rian. Buyer has interests in KBMW({AM) Wahpeion,
ND. Action July 14.

s WKLX-FM Rochester, NY (BALH930518GF;
98.9 mhz; 50 kw; ant. 580 ft.)—Granted assignment
of license from WKLX Inc. to WBBF Inc. tor
$4,300,000 (“Changing Hands,” May 31). Action
July 21,

8 WDCW(AM) Syracuse, NY (BAL930601EB;
1390 khz; 5 kw-U, DA-N)—Granted assignment of
license from WFBL-Syracuse Inc. to Kimtron Inc.
for $425,000. Seller has interests in WDCX(FM)
Buffaio and WDCZ(AM) Webster, both New York.
Buyer is headed by Donald B. Crawford and has
interests in KPBC(AM) Garland, TX; WYCA-FM
Hammond, IN; KBRT(AM) Avalon, and KCBC(AM)
Riverbank, both California; WMUZ-FM Detroit, MI;
WDCX-FM Butfalo and WDCZ-FM Wabster, both
New York: WDJC-FM Birmingham, AL; KPHP{AM)
Lake Oswego, OR; KLZ(AM) Denver, CO. Action
July 21

1 WONO-FM Walterboro, SC (BAPH930412GN;
93.7 mhz; 6 kw; ant. 345 ft.)—Granted assignment
of CP from TBJ Broadcasting Partnership to
Greene Communications of S.C. Inc. for $220,000
(“For the Record,” May 17). Action July 13.

" WCLE-AM-FM Cleveland, TN (AM: BA-
L930406EA; 1570 khz; 5 kw-D, 84 w-N; FM: BA-
PHQ30406EB; 104.1 mhz; 3 kw; ant. 325 ft.)—
Granted assignment of license and assignment of
CP from Carrol), Carroll & Rowland to Randal W.
Sliger for $200,000 (“For the Record,” April 26).
Action July 19.

= KCAR(AM)-KCBZ-FM Clarksvilie, TX (AM: BA-
L930430EC;, 1350 khz; 500 w-D; FM:
BALH930430ED; 98.5 mhz; 6 kw; ant. 328 ft.)—
Granted assignment of license from Riley Broad-
casting Inc. to Basso Broadcasting Inc. for

T e e B e e e e e =0 =

$120,000 (“For the Record,” May 24). Action July
14.

u WCAW(AM)-WVAF-FM Charleston, WV (AM:
BAL921230EA; 680 khz; 50 kw-D, 250 w-N, DA-2;
FM: BALHG21230EA; 99.9 mhz; 50 kw; ant. 430
ft.)—Granted assignment of license from Franklin
Communications Partners LP to West Virginia Ra-
dio Corporation of Charleston for $1,100,000. Sell-
er has interests in WKSJ-AM-FM Mobile, AL;
WRKA(FM) Louisville, KY, and the Alabama Radio
Network. Buyer is headed by Dale B. Miller and
has interests in WCHS{AM)-WKWS-FM Charles-
ton, and WAJR(AM}-WVAQ-FM Morristown, both
West Virginia. Action July 14

seller : Tel. no. (201)898-0290

BWAVH-FM Maobile, AL (BALH930401GE; 96.1
mhz; 100 kw; ant. 1,342 ft.)—Granted assignment
of license from WAVH-FM Inc. to Franklin Commu-
nications Partners, LP for $2,000.000 {“Changing
Hands," March 15}. Action July 1.

NEW STATIONS

Actions

m Shafter, CA (BPED891113ME}—Granted app. of
Shepherd Communications Inc. for 90.90 mhz;
50.00 kw; ant. 86 ft. Address: 35225 Ave. A, Suite
204, Yucaipa, CA 92399. Applicant is headed by
William Gebeau. Action July 15.

® Siiverton, CO (BPH921019MB}—Granted app.
of Kenneth B. Kendrick for 103.7 mhz;, 26 kw-H;
ant. -582 ft. Address: 1906 Brenwood Dr., Farming-

ton, NM 87401. Applicant has interests in KENN
{AM)-KRWN-FM Farminglon, NM. Action July 15.

m St. Pauls, NC (BPED880727MN)—Granted app.
of Lumbee Regional Development Assn. Inc. for
1086.90 mhz; 3 kw; ant. 100 m. Address: P.O. Box
68 Pembroke, NC 28372. Applicant is headed by
James A. Hardin.

= Rogue River, OR (BPH921030MB)—Granted
app. of Shirley M. Bell for 94.7 mhz; 0.13 kw; ant.
623 m. Address: P.O. Box 1091, Grants Pass, OR
97526. Applicant has no other broadcast interests.
Action July 14.

ALLOCATIONS

= Bentonville, AR Effective September 10, allotted
ch. 239A to Bentonville as its second FM service.
Filing window opens September 11, closes October
12. (MM Docket §3-27 by R&QO [DA 93-834] adopt-
ed July 9 by Chief, Allocations Branch, Mass Media
Bureau)

m Bentonville, Mountain Home and Yellville, AR
Effective September 10, substituted ch. 252C2 for
ch. 252C3 Bentonville, and conditionally modified
license of KOLZ(FM) accordingly; substituted ch.
250C2 for ch. 252A Mountain Home, and condition-
ally modified license of KTLO-FM accordingly; sub-
stituted ch. 269A for ch. 249C2 Yellville, and modi-
fied license of KCTT-FM accordingly. (MM Docket
92-176 by R&O [DA 93-837] adopted July 9 by the
Chief, Allocations Branch)

» Glenwood Springs, CO Effective September 10,
allotted ch. 224A to Glenwood Springs as its sec-

SUMMARY OF
BROADCASTING & CABLE

BROADCASTING
Service ON AIR CP’s' TOTAL*
Commercial AM 4,954 181 5,135
Commercial FM 4,853 906 5,759
Educational FM 1,613 308 1,921
- Total Radio 11,420 1,395 12,815
Commercial VHF TV 558 12 570
Commercial UHF TV 594 142 736
Educational VHF TV 124 4 128
Educational UHF TV 241 7 248
‘Total TV 1,517 165 1,682
VHF LPTV 474 136 610
UHF LPTV 859 972 1,831
‘Total LPTV 1,333 1,108 2,467
FM translators 1,993 3380 2,383
VHF translators 2,421 81 2,502
UHF translators 2,416 386 2,802
CABLE
Total subscribers 55,786,390
Homes passed 89.400,000
Total systems 11,254 1
Household penetrationt 60.6% 1
Pay cable penetration/basic 79%

* Includes off-air licenses.
' Construction permit,

T Penetration percentages are of TV household universe of 92.1 million.
Seource: Nielsen, NCTA and Broadcasting&Gable's own research.
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ond FM service. Filing window opens September
11, closes October 12. (MM Docket 93-34 by R&0O
[DA 93-835] adopted July 9 by Chief, Allocations
Branch)

® Howe, TX Effective September 10, substituted
ch. 237C3 tor ch. 237A Howe, and conditionally
modified construction permit of KHYI-FM accord-
ingly. (MM Docket 93-92 by R&0O [DA 93-836]
adopted July 9 by Chief, Allocations Branch)

= Temple, TX Effective Septerber 10, substituted
ch. 269C3 for ch. 269A Temple, and conditionally
modified construction permit of Progressive Com-
munications, Inc. (MM Docket 93-29 by R&O [DA
93-833] adopted July 9 by Chief, Allocations
Branch)

ACTIONS

m Calexico, CA Federal Communications Commis-
sion’s San Diego Office has fined International
Warehouse & Trucking, Calexico, California,
$10,000 for operating an unlicensed two-way radio
communications system near U.S./Mexico border in
United States and causing harmiful radio interfer-
ence to Sheriff's Department of Imparial County.

= Modesto, CA In proceeding involving four mutu-
ally exclusive applications for new FM at Modesto,
granted Modesto Communications Cotp.’s (MCC)
patition to withdraw its petition for reconsideration;
dismissed MCC's petition; denied motion by MCC
for referral to Commission; dismissed petition by
MCC to reopen record, admit additional evidence
and reclose record; decided to refer informally peti-
tion to reopen to Commission. (MM docket 90-68,
by Order [FCC 93R-35] adopted July 13 by Review
Board.)

m Clearwater, FL Reinstated petition by Christian
Television Corporation Inc. to change the designa-
tion of Tampa-St. Petersburg, FL, television market
lo “Tampa-St. Petersburg-Clearwater, FL;” com-
ments due August 27, replies September 13. (MM
docket 93-218, by MO&0O and NPRM [DA 93-931)

rBROADCASTING & CABLE is available
via Hand Delivery in the following
cities on Monday by 8 a.m. If you
presently receive your issue via
U.S. Mail delivery at your home or
office, you may qualify for Hand
Delivery at either location.

Atlanta Los Angeles
Boston Miami
Chicago New York
Dallas Orlando
Denver Philadelphia
Detroit San Francisco
Houston Washington, D.C.

To inquire about a possible switch
please call 1-800-554-5729.

adopted July 16 by Chief, Mass Media Bureau.)

® Thomasville, GA Notified Southern Broadcasting
Companies Inc. of an apparent liability for a fortei-
ture in amount of $17,500 for violating Commis-
sion's rules for an unauthorized discontinuance of
service and for violation of public file rules. (By
Letter [DA 93-926] adopted July 16 by Chief, Mass
Media Bureau.)

» Southfield, Ml Notified WKBD Inc., licensee of
WKBD(TV) Southfield, that it is apparently liable for
forteiture of $15,000 for repeated violation of Com-~
mission’s rule limiting amount of commercial matter
that may be aired during children’s programing. (By
Letter [DA 93-928] adopted July 19 by Chief, Mass
Media Bureau )

u Billings, MT Notified Big Horn Communications,
Inc., licensee of KCTZ(TV) Billings, that it is appar-
ently liable for forfeiture of $15,000 for repeated
violation of Commission’s rule limiting the amount
of commercial matter that may be aired during chil-

dren's programing. {By Letter [DA 93- 929] adopted
July 19 by Chief, Mass Media Bureau.)

= Dallas, TX Notified KEVN Inc. licensee of KEVN-
TV and KIVV-TV Dallas, that it is apparently liabie
for forfeiture of $15,000 for repeated violation of
Commission's rule limiting amount of commercial
matter that may be aired during children's program-
ing. (By Letter [DA 93-927] adopted July 19 by
Chief, Mass Media Bureau.)

m Decatur, TX Denied petition by Word of God
Fellowship Inc. Inc. to change designation of Dal-
las-Fort Worth television market to include commu-
nity of Decatur. (By Order (DA 93-920] adopted July
16 by Chief, Mass Media Bureau.)

u Hornsby and Austin, TX Granted appilications of
Texas Educational Broadcasting Co-Operative Inc.
and University of Texas at Austin for authority to
construct new noncommercial educational FM sta-
tion on ch. 219A at Hornsby and Austin, subject to
their share-time agreement. (MM docket 90-639, by
MO&O [FCC 93R-36] adopted July 21 by Review
Board.)

m FCC announces new cable information line. In
order to provide consumers, franchising authorities,
cable companies, and other interested parties with
information on cable reguiation, Commission has
created Cable Information Telephone Line. This
line will be available to call 24 hours a day, 7 days a
week beginning Monday, July 26, 1993. Cable In-
formation Phone Line—English: (202) 632-0004;
Spanish: (202) 632-0100. Telecommunications De-
vice for Deaf (TDD): (202) 632-6999

m Granted request by ch. 5 Public Broadcasting
Inc., licansee of educational TV KNPB, ¢h. 5, Reno,
NV, and ordered WestStar Cable to commence
carriage of KNPB on ils cable television systems in
Truckee, CA. (By MO&O [DA 93-896] adopted Juiy
13 by Chief, Mass Media Bureau.)

= Granted request by San Mateo County Commu-
nity College District, licensee of educational TV
KCSM-TV, ch, 60, San Mateo, CA, and ordered
Televents of East County Inc. to commence car-
riage of KCSM-TV on its cable television systems in
Brentwood, CA. {By MO&O [DA 93-899] adopted
July 13 by Chief, Mass Media Bureau.)
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“Even though it's off the air, the U.S. is
pumping some $60,000 a day into TV Marti.”

at Albert ended his career inglo-

riously, washing up flat as a pan-

cake on Little Knock 'em Down
Key. The giant helium-inflated air-
ship, bobbing aloft like a Macy’s Day
happy-face float, had sprung a leak
and belched its way three miles east,
plummeting into a mangrove swamp
on March 4.

From its tethered perch 10,000 feet
above the Florida Keys, Fat Albert
had beamed U.S. government video
programs toward Havana,
110 miles away, through a
TV transmitter in its nose.
Although it's **off the air’’
indefinitely, the U.S.
pumps some $60,000 a
day into the TV service
that isn’t seen by anyone.

TV Marti went on the
air three years ago to bring
the *“‘truth”” to Cuban
viewers and to undermine
Castro. So far, Congress
has appropriated $65.3
million for TV Marti, which fewer
than 1% of the Cuban population has
seen uninterrupted. It has a budget this
year of $21 million.

To avoid interfering with Cuban TV
channels during the day, and violating
U.S. international commitments, TV
Marti has been transmitted while Cuba
snoozes, from 3:30 to 6 a.m. Leaving
nothing to chance, in case some in-
somniacs turn up, Castro has also suc-
cessfully *‘jammed’” TV Marti’s sig-
nal so it can’t be seen at all.

TV Marti went on the air despite
warnings from experts that Castro
could jam the weak signal with a 50
watt light bulb. Congressional leaders,
pandering to the Cuban lobby from
whom they receive generous campaign
donations, rammed through TV Marti
legislation without a hearing.

Because TV signals travel in a
straight line, to get pictures to Havana
over the Earth’s curvature the trans-
mitter had to be high enough to peer
over the horizon. It was decided to go
with the aerostat at a height of 10,000

h
By Alvin Snyder, Annenberg
Washington Program

feet although weather data showed
that thunderstorms would frequently
ground the balloon. Both severe
weather and technical problems have
kept the aerostat from transmitting
about half the time.

This last crash was not the first. The
original Fat Albert blew away and
landed in the Everglades in 1990,
damaged beyond repair. Its $2 million
payload of TV transmitting equipment
was also mangled, and a backup unit
had to be purchased. This
time the Air Force, which
operates the airship, found
a design flaw in the tail
assembly. TV Marti got
back up last Wednesday
(Aug. 4).

TV Marti officials argue
that the program service is
not being transmitted by
space satellite. However,
to receive the signal, a pri-
vate satellite dish is re-
quired, and they are
banned in Cuba. Castro and other gov-
ernment leaders may have such equip-
ment, but do they get up at 3:30 to
watch Wrestlemania, 1971 World Se-
ries Highlights and a Spanish version
of Lifestvles of the Rich and Famous?

There is an informative, daily TV
news broadcast produced in Spanish
by the talented TV Marti staff, but it
serves no useful purpose if it cannot be
seen. This staff should be redirected to
where it’s needed, toward Eastern Eu-
rope where U.S. government ‘‘how-
to”” TV programs on democratization
find a ready audience.

Some say the U.S. would suffer a
humiliating defeat by Castro if TV
Marti went dark. The fact is the Con-
gress is afraid to bite the bullet. The
Cuban lobby funds those who vote for
it, and contributes to the opponents of
those who don’t. President Clinton
also promised to back TV Marti.

The White House and the Congress
must cut their losses now, or offer a
full accounting of TV Marti’s cost-
effectiveness to the U.S. taxpayer. ®
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EHhESIater.

sive tackle Curt Rawley responded

to a questionnaire from the Na-
tional Football League, saying that he
Just wasn’t interested in going pro.
Instead, he told them, he wanted to be
an engineer.

Today, Rawley is president of Avid
Technologies, one of the companies
leading the charge into the digital fu-
ture. In just four years. the company's
revenue has jumped from $1 million to
more than $50 million. It seems set to
double that revenue this year.

““Avid is positioning itself to lead
the transition in the broadcast indus-
try—at least in the tools sold to the
broadcast industry—from an analog
solution set to a digital solution set,””
he explains.

Rawley set out to be a mechanical
engineer. Two years after graduation
from Duke. he added an MBA from
Harvard, thus establishing himself as
one of the rare bridges between the
engineering and the business worlds.
A few years later, he landed a job at
computer manufacturer Digital Equip-
ment Corporation. What he saw there
helped to determine the direction of
his career.

“It [didn’t] take long working at
DEC to realize that computers [were]
going to change people’s lives in a
dramatic way,’” he says.

During the next decade, Rawley
moved through a series of jobs at Mas-
sachusetts computer companies. He
briefly toyed with starting his own
computer-related venture, but in the
late 1980’s he ran across Bill Warner.
Warner suggested that computers
could be used to create non-linear vid-
eo editing, meaning that an editor
could instantly access any part of a
film without having to shuttle back
and forth on a videotape.

“*Quite honestly, I thought his idea
was better than mine,’” Rawley says.

Rawley signed on with Avid,
Warner’s new company, first as a con-
sultant and fundraiser and later as a
vice president. By late 1991, Rawley

I n 1971, Duke Blue Devil defen-

Curt Arnold Rawley

headed the company.

In the few years of Avid's exis-
tence, the technological world—and
computers in particular—has changed
dramatically. Rawley says, which has
allowed the company to move far be-
yond its original dedication to editing.
Avid recently unveiled a system that
allows a video image to go through

together to develop the Open Media
Framework, a voluntary programing
standard that allows software and
equipment from different companies
to communicate freely. Major OMF
partners include AT&T, Chyron,
Hewlett-Packard, DEC, Apple, Abe-
kas and Kodak.

‘“We’d rather play with them...than
play against them,”” Rawley says.

In no case will a company be forced
to expose proprietary information
about its products or services as part of
the OMF, such privacy means that
companies can compete even as they
cooperate. The competition can actu-
ally boost everyone’s fortunes, Raw-
ley explains, by making it easier for
consumers to buy and use computer
equipment of all kinds. “‘If | feel
threatened by companies that are OMF
partners, [ guess that’s my problem,””
he says. *‘l don’t feel threatened.””

Rawley sees the willingness to co-

almost its entire life
as a digital computer
signal, from the
point where it enters

a studio, through | University, Chapel Hill, N.C., 1971; ketplace. Computers
editing, and finally MBA, Harvard, 1973; project have brought the
through the transmit- manager, Sea Pines, Hilton Head, world closer togeth-
ter. Such a system | S.C.,1973-74;line manager, Og- er, he says, forcing
virtually eliminates | denFood Services, Boston, Mass., companies to com-

the need for video-

tape. = : ketplace.

The possibilities aamxrg:m?lfg?;";ﬁo.?,&a *‘It’s no longer the
offered by comput- | tional controller, engineering and case that you can
ers mean a new way manufacturing, Applicon, Burlington, look at what’s 1In
of looking at busi- | Mass., 1981-83;CFO, Pixel commuting distance
ness, Rawley says. | Computers, Wilmington, Mass., by car and build a
Computer users de- | 1983-84;president, Racal De- business with that,’
mand the ability to | SignServices, Lowell, Mass., 1984- Unlike the com-

move  information
between different

devices and loca- | president, sales, 1990; vice presi- tion, Rawley is not
tions. Since no com- dent, sales and marketing, 1990; bound to Califor-
pany can make every present position since May 1991; m. nia’s Silicon Valley.
possible piece of | MathleenLawlor, 1984; children: He lives in rural

equipment, no com- | Matthew, 14; Michael, 8; Andrea, 6. New Hampshire and

pany can afford to

President, Avid Technologies; b.
May 23, 1949, Haverhill, Mass.; BS,
mechanical engineering, Duke

1974-77; financial controller,
. Computer Systems Development

88; Avil Technologies, Tewks-
bury, Mass.: consultant, 1988; vice
president, operations, 1989; vice

operate, even with
potential  competi-
tors, as part of a
widening of the mar-

pete in a global mar-

puter entrepreneurs
of the last genera-

commutes to Massa-

restrict its customers to using only its
products. Realizing this, Rawley and
Avid gathered a group of businesses

chusetts. *“I spent considerable time
out in Silicon Valley,”” he says. *‘I'm
glad to be a New Englander.” [ ]
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TELEVISION

Preston Padden, senior VP, affili-
ate relations, Fox Broadcasting Com-
pany, Beverly Hills, Calif., named
executive VP retains title, senior VP
government relations, News Corpo-
ration.

’

| motion, KTSP-TV Phoenix, Ariz., joins
WRC-TV Washington as director,
advertising, promotion.

Robert Smigel, writer, NBC’s Sat-
urday Night Live, New York, named
producer/head writer, NBC’s new
Conan O'Brien late-night show.

Jeff Ross, VP, production, Broad-

A

Preston Padden
Fox

TriStar TV

Jacqueline Lyons, director, cur-
rent series programs, ABC Entertain-
ment, Los Angeles, joins TriStar
Television there as VP, creative af-
fairs.

Bruce Heller, attorney, Mayer,
Katz, Baker, Leibowitz & Roberts,
New York, joins Laurel Entertain-
ment there as VP, business affairs,

Hamilton Cloud, VP, production,
Playboy Entertainment Group, Los
Angeles, joins Quincy Jones David
Salzman Entertainment Company
there as VP.

Jeffrey Weiss, VP, business af-
fairs, Group W Productions, Los An-
geles, joins Genesis Entertainment,
Agoura Hills, Calif ., as senior VP,
business, legal affairs.

Peter Traugott, development asso-
ciate, Fox Television Stations Produc-
tions, Beverly Hills, Calif., named
manager, current programing, Fox
Broadcasting Company, there.
Jeffrey Wolf, account executive,
King World, New York, joins Colum-
bia Pictures Television Distribution
there as manager, northeast region.

Sandi Yost, VP, programing, pro-

Ja?:queline Lyons

Hamiiton Ioud

way Video Entertainment, New York,
named producer, NBC's new Co-
nan O'Brien late-night show.

Bryant Gumbel, anchor, NBC
News's Today, New York, named
journalist of the year by National
Association of Black Journalists.

Robin Sproul, director, Washing-
ton news coverage, ABC News,
Washington, named VP.

Appointments at Group W Televi-
sion Sales, New York: Mike Pender-
gast and Marc Rosenberg, ac-

count executives, named group
managers.

Diana Greenberg, cditorial assis-
tant/writer, Ingle Company’s Zoolife
magazine, Los Angeles, joins

MTM Worldwide Distribution, Studio
City, Calif., as assistant, ancillary,
international sales.

Jorge Insua, associate producer,
King World's Oprah Winfrey Show,
Chicago, joins Univision’s Cristinu
Show, Miami, as senior supervising
producer.

Carolyn Prousky, account execu-
tive, Guttman Associates, Los Ange-

les, joins Fox Broadcasting, Bever-

Jeffrey Weiss
QDE Genesis Entertainment

ly Hills, Calif., as publicist.

Appointments at KPIX-TV San Fran-
cisco: Carol Tweedle, local sales
manager, named sales marketing
manager; Russell Postell, local sales
manager, named national sales
manager; Linda Moss, national sales
manager, named local sales manager.

Sandi Yost
WRC-TV

Michael Carson, senior VP, Har-
rington, Righter and Parsons, New
York, joins WHDH-TV Boston as
VP/GM.

Appointments at WGN-TV Chicago:
Fran Perdisatt, national sales manag-
er, west, named local sales manag-

er; Mark Boe, account executive,
KTLA-TV Los Angeles, joins as na-
tional sales manager, west; Mark
Gall, account executive, The Dis-
covery Channel, New York, joins as
New York Cable sales manager.

Vincent Giannini, senior financial
analyst, wGN-TV Chicago, joins KTLA-
TV Los Angeles as director, fi-

nance.

Appointments at Worldwide Tele-
vision News, New York: David Ca-
pello, operations coordinator,

named supervisor, broadcast opera-
tions; Michael Marno, staff engi-
neer, named engineering manager,
Stephen Stennett, network traffic
coordinator, ABC Television Net-
work, New York, joins as manag-
er, broadcast operations; James Ben-
son, director, broadcast services.
Private Satellite Network, New York,
Jjoins as manager, commercial oper-
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ations, Worldwide Television News
Productions, there.

Bill Carroll, VP/director, pro-
graming, Katz American Television,
New York, named VP/director,
programing, Katz Television Group,
there.

Jay Friesel, VP/GSM, Katz Conti-
nental Television, New York, assumes
similar responsibilities for Katz
American Television, there.

Maria Pessler, executive produc-
er, WCBS-TV New York, joins KDFW-
Tv Dallas as executive producer,
news.

v dik

Blair Television, Chicago, as sales
manager.

Linda Hardin, national sales man-
ager, KLOU-TV St. Louis, joins Blair
Television there as account execu-
tive.

RADIO

Mark Mason, operations manager/
program director, WFAN(AM} New
York, joins ESPN Radio there as
GM.

Eileen Thorgusen, national direc-
tor, affiliate relations, Westwood One,

Eileen Thorgusen
CBS Radio Ntwk.

ESPN

Sharon Korn, sales executive,
Katz American Television, New
York, named sales manager.

Willie Chriesman, executive pro-
ducer, Fox News Service, Washing-
ton, joins WCVB-TV Boston as assis-
tant news director.

Jim Murtaugh, senior VP, client
services, Seltel In¢.., New York, joins
Blair Televison there as VP, corpo-
rate development.

Sandy Martin, director, market-

ing, creative services, promotion,
KSHB-TV Kansas City, Mo., elected
vice chairperson, treasurer, PROMAX
International.

Ken Middleton, news director,
WCNC-TV Charlotte, N.C., joins
KMSB-TV Tucson, Ariz., as presi-
dent/GM.

Don Mathews, production manag-
er, WEXG-TV Augusta, Ga., named
VP/production manager, Pezold
Broadcasting, there.

Pam Guinn, sales manager, Blair
Television, Seattle, named manager.

Mike Mougey, local sales manag-
er, KXTV-TV Sacramento, Calif., joins

Dennis Murphy

Evan Sternschein
ESPN

Los Angeles, joins CBS Radio Net-
works there as western regional dis-
trict director.

Jeremy Coleman, marketing, cre-

ative services director, WIFK-FM
Washington, named operations
manager.

Appointments at National Public
Radio, Washington: Bruce Drake,
senior editor, Washington desk,
named managing editor; John Dinges,
managing editor, named editorial
director; Neal Conan, correspondent,
named correspondent-at-large.

CABLE

Appointments at Simmons Com-
munications, Stamford, Conn.: John
Flanagan, VP, finance, treasurer,
Metro Mobile CTS Inc., New York,
joins as CFO/senior VP; Bruce
Armstrong, executive VP, opera-
tions, named president.

Edward Karr, former VP, mer-
chandising, QVC, West Chester, Pa.,
joins ValueVision International

Inc. as executive VP, merchandising,
programing.

Hen Schned
Viacom Intl.

Neil McCarthy, executive VP,
Capitol-EMI Music, Los Angeles,
joins Falcon Cable TV there as ex-
ecutive VP, finance.

Pam van der Lee, director, mar-
keting, Nickelodeon/Nick at Nite,
New York, named VP, promotion
marketing.

Appointments at ESPN, Bristol,
Conn.: Bruce Blair, director, central
region, Chicago, Lee Durham, di-
rector, Detroit; Dennis Murphy, di-
rector, L.os Angeles, and Evan
Sternschein, director, New York,
named VP’s, advertising sales;

Steve Levy, weekend sports anchor/

Ed Bell
Associated Press

reporter, WCBS-TV New York, joins
In same capacity, Bristol.

Appointments at Western Commu-
nications, San Francisco: Christopher
Lammers, VP, administration,
named president; Carl Badger, VP,
operations, named executive VP.

Appointments at The Learning
Channel, Bethesda, Md.: Mike Nel-
lums, writer/producer, on-air pro-
motion, named director; Roger Mar-
met, producer, WILA-TV
Washington, joins as writer/producer;
Caroline Ely, manager, ad sales
marketing, Discovery and The Learn-
ing Channel, named writer/pro-
ducer; Mike Boyd, manager, affiliate
marketing, named senior manager.

Madeleine Boyer, director, pro-
motions, USA Networks, New York,
Jjoins Discovery Communications
Inc., Bethesda, Md., as director, pro-
gram partnerships.

Tom Burke, manager, custom
choices, Prodigy Services Company,
White Plains, N.Y ., joins Discov-
ery Communications Inc., Bethesda,
Md., as director, new business
marketing.
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Rosenfield resigns
from John Blair

James Rosenfield, chairman of
the board, John Blair Communi-
cations Inc., announced his res-
ignation last
Thursday (Aug. 5).
In a letter to Blair's
president and
CEO, Timothy
McAduliff, he stat-
ed: “l have an op-
poriunity to be-
come involved in
business projects
which would cause me to have a
conflict of interest with my re-
sponsibilities as chairman.”

Rosenfield will retain his own-
ership interest in the company.
McAuiiff has been elected chair-
man in addition to his responsi-
bilities as president/CEQ.

Kyle O’Connor, senior manager,
promotions, affiliate marketing, The
Learning Channel, Bethesda, Md.,
named senior manager, rew business
marketing, Discovery Communica-
tions Inc., there.

Ellen Paultre, marketing execu-
tive, National Rural Telephone Coop-
erative, Washington, joins The Dis-
covery Channel, Bethesda, Md., as
manager, affiliate sales, marketing,.

Janet Snyder, national promotions
coordinator, Universal Pictures, Los
Angeles, joins The Discovery
Channel there as manager, western re-
gion, affiliate sales, relations.

Appointments at New England Ca-
ble News, Newton, Mass.: Charles
Kravetz, news director, assumes
additional responsibilities as station
manager, Ro C.S. Dooley, market-
ing associate, named director, press,
public relations; Craig Treadway,
reporter/substitute anchor, KMSP-TV
Minneapolis-St. Paul, joins as
weekend anchor/reporter; Alan Cohn,
reporter, WTIv-Tv Hartford, Conn.,
Joins as investigative/general assign-
ment reporter.

Eric Liley, manager, affiliate in-
centives, Showtime Networks Inc.,
New York, named director, field
operations.

Sheron Banks, training supervisor,
Manhattan system, Time Warner Ca-

ble, New York, named manager,
customer service, Manhattan system,

Wendy Walker, White House pro-
ducer, CNN, Washington, named se-
nior executive producer, Larry

King Live, there.

ADVERTISING

Peter Himler, media director,
Cohn & Wolfe, New York, joins Bur-
son-Marsteller there as senior VP.

Fred Wray, media director, FCB
North America, Chicago, assumes ad-
ditional responsibilities as manag-

er, television, radio media buying
units.

Appointments at CME KHBB Ad-
vertising, Southfield, Mich.: Cather-
ine Salerno, media buyer,
McCann/SAS Advertising, Troy,
Mich., joins in same capacity; Kari
Allcorn, senior estimator, named as-
sistant media buyer,

Jack Maley, associate publisher,
Time Life Books, New York, joins
Saatchi & Saatchi Direct there as
executive VP/creative director.

Geri Rosman, assistant account
manager, Creative Marketing Alli-
ance, Princeton, N.J., named ac-
count manager.

TECHNOLOGY

Elected to board of directors, Gen-
eral Instrument, Chicago: Daniel
Akerson, president/COO, MCI,
Washington; John Seely Brown,
chief scientist, corporate VP,

Xerox Corporation; Palo Alto,

Calif.; Morton Meyerson, chairman/
CEO, Perot Systems, Dallas.

Jerry Mulder, project/mechanical
engineer, Andrew Corporation,
Grandview, Mo., joins FWT, Fort
Worth, Tex., as director, technical
projects.

Help us help you
get your magazine
delivered on time

If you are now receiving BROAD-

GASTING & CABLE via hand deliv-
ery, your issue should arrive be-
fore 8 a.m. each Monday. If not,
please call 800-323-4345 prior to
9:45 am. for a same-day re-
placement copy.

WASHINGTON

Ellen Schned, mass media legal
adviser, office of legislative affairs,
FCC, joins Viacom International

Inc., Washington, as director, govern-
ment affairs.

Ed Bell, regional television execu-
tive, broadcast division, Associated
Press, named director, television
marketing, broadcast division, Associ-
ated Press, Washington.

INTERNATIONAL

John Duff, account director, affili-
ate sales, marketing, MTV Networks,
western region, Los Angeles,

named director, affiliate sales, MTV
Latino, Miami Beach.

DEATHS

James Patrick McCann, 63, for-
mer president, Top Market Television,
a division of Post-Newsweek, died
Aug. 3 from a stroke and a heart at-
tack at Good Samaritan Hospital,
West Islip, N.Y. McCann formerly
served as VP/director, sales, WPIX-
TV New York, and director, sales,
Post-Newsweek stations. He most
recently was senior VP for a media
buying service, the La Marca
Group.

Marsha Greenfogel Blum, 46,
founder, Gala Enterprises of New
York, and owner and publisher,
Extra, Extra magazine, died Aug. 3
from complications of lupus at Ce-
dars Sinai Hospital, L.os Angeles.
Blum previously worked for Blair
Television before joining TV Execu-
Ifve magazine as a sales executive.
Blum founded Gala in 1986. Survi-
vors include an uncle and an aunt.

Walter Kerwin, 73, advertising
executive, died from a cardiac arrest
July 29 at South Miami Hospital.
Kerwin’s advertising career started in
Washington as an account execu-

tive and art director with Ketchum,
MaclLeod & Grove and Lewis Ed-
win Advertising. In 1972 he joined the
advertising department of Eastern
Airlines in Miami, and later worked
for various Miami advertising agen-
cies. Survivors include four daughters
and two sons.
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LOS ANGELES

Stern rebuke

After a week focusing on TV vio-
lence, Terry Rakolta has turned her at-
tention back to indecency and radio
personality Howard Stern. The direc-
tor of Americans tor Responsible
Television has filed a petition at the
FCC to deny Stern’s boss'-—Infin-

ity Broadcasting—the $110 million
purchase of KRTH(FM) Los Angeles
from Beasley Broadcast Group.

In the petition, Rakolta cites In-
finity’s refusai to pay previous inde-
cency fines against Stern as proof
that the company is unfit as a licensee.
Rakolta wants Stern’s morning
show moved to late night.

WASHINGTON

HDTV delay

The FCC’s HDTV Advisory Com-
mittee will not, as expected, give the
“*grand alliance’” the go-ahead on
Aug. 11 to build a prototype HDTV
system. But Committee Chairman
Dick Wiley says the green light will
likely come in the fall, after the al-
liance has settled key technical issues.

once again.

TV Marti takes off again

TV Marti is back on the air. After almost five months, the station finally
received a replacement for the Air Force balloon that crashed in March,
taking with it the antenna from which TV Marti broadcasts to Communist
Cuba. The balloon went back up Aug. 4, broadcasting for 30 minutes. On
August 5, it resumed its normal broadcast day: 3:30-a.m. to 6:00 a.m. It's
likely few saw the broadcasts, however, as Cuba has jammed the signal
since it first went on the air three years ago. During the five-month break,
TV Marti was hardly quiet: it continued to pump programing to Cuba over
satellite 24 hours a day. Few in Cuba are likely to have seen any of that,
either: It's illegal for Cuban citizens to own satellite dishes. Meanwhile in
Washington, TV Marti seems likely to survive the budget-cutter’s axes

As aresult, Wiley says, testing of
the prototype could be delayed a
month, getting under way next

June. Further delays could arise from
the Aug. |1 meeting with the alli-
ance.

TAMPA

CEA branches out

Tampa-Fla.-based broadcasting and
cable broker Communications Equity
Associates, among the top two or
three firms doing cable system deals,

Rakolta, Charren trade barbs

At first glance, Americans for Responsible Television Director Terry
Rakolta and Action for Children's Televison founder Peggy Charren
would appear to be allies. They are, in fact, far from it, with Charren
accusing Rakolta of advocating censorship and jumping on the bandwag-
on and Rakolta countering that Charren is a “hypocrite and an industry
flack.” “We've never had a piece of legislation passed regarding pro-
graming practices or content,” says Rakolta. “Peggy got the Children’s
Act passed, which is vague and could cause broadcasters to lose their
license and not even know why.” Charren, Rakolta says, fights for
indecent programing and violence and thinks that if "she gives us 20
minutes of Sesame Street it negates everything else children see.”
Counters Charren: “Rakolta’s first concerns were sex, and that did not
play too well, and now she has switched to violence.” If Rakolta leads ad
boycotts of shows with advisories, Charren says, it will be counterproduc-
tive and mean that shows won't get advisories. “| care tremendously
about the relationship of TV and kids. But | want to find other ways for
change. Attacking speech is a worse problem than children seeing some
violent programing.” —JF

is expected to announce next week
that it will open its first Denver-area
office in Englewood, Colo. Bob
Berger, previously with Cable Invest-
ments, will head CEA’s new office
as vice president, western operations.

NEW YORK

Odds-on favorite

Bob Costas is expected to repeat as
prime time host of the 1996 summer
Olympic games in Atlanta. Biggest
hurdle: his contract with NBC is up for
renewal this year. NBC Sports
President Dick Ebersol says he’s con-
fident Costas will be re-signed,

with a contract that will put him in the
Atlanta anchor chair.

DENVER

PPV with a punch

Semaphore Entertainment Group,

the pay-per-view company backed by
media giant Bertelsmann Inc., is
planning a Nov. 12 fight that goes a
step—make that a kick—further.
Dubbed The Ultimate Fighting Cham-
pionship, contenders will compete

on a ‘‘knockout or surrender’’ basis
using various disciplines, including
karate, sumo, boxing, jujitsu, kick-
boxing and tae kwon do. The live
event will carry a $14.95 suggested re-
tail price and will be held in Denver
because Colorado is the only state that
allows fighting without gloves.
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Park Communications Inc.

bought NBC affiliate KaLB-Tv Alex-
andria, La., from Lanford Telecast-
ing Co. The price was not disclosed.
The seller is headed by Bill Fox,
Sylvan Fox and the estate of T.B.
Lanford and also owns KALB(AM)-
KCM2z-FM Alexandria, La., and KLST-TV
San Angelo, Tex. The buyer is
headed by Roy H. Park and owns 11
AM's, 11 FM’s and 8 TV's. Broker:
Kalil & Co.

Jacor Communications Inc.

bought wcuLam) Dunedin-Clearwa-
ter, Fla., from Guif Atlantic Media
for a price estimated to be in excess
of $1 million. Seller is headed by

NBC spreads out fall launch

NBC'’s rollout of its fall schedule bégins Aug. 18 with Now with Tom

Brokaw and Kalie Couric and wraps up just over two months later-when
The NBC Friday Night Mystery debuts Oct. 22.

New shows with special preview airings before they debut in their
regular time slots include The John Larroquette Show; with a special
preview on Thursday, Sept. 2, 9:30-10 p.m., ! Witness Video on Sunday,
Sept. 12, 10-11-p.m., The Mommies on Saturday, Sept. 18, 9-9:30 p.m.,
Cafe Americain on Saturday, Sept. 18, 9:30-10 p.m., and Against the
Grain on Friday, Oct. 1, 89 p.m. SeaQuest DSV will debut with a special
two-hour movie Sept. 12, .8-10 p.m., before premiering in its regular one-
hour length the following Sunday.

Given special one-hour debuts are Saved by the Bell: The College -

Years on Tuesday, Sept. 14, and The Fresh Prince of Bel Air on Monday,
Sept. 20. Blossom opens the season with a two-hour movie on Friday,

-Sept. 24, before premiering in its regular Monday time slot on Sept. 27.

The following are the debut dates for NBC's fall season:

Monday 0 8-8:30: Fresh Prince of Bel Air, Sépt. 20, 1-hr. debut m 8:30-9: Blossom,
Sept. 27 m.9-11:NBC Monday Night Movie, Sept. 20

Tuesday O 8-8:30: Saved by the Bell: The College Years, Sept. 14 = 8:30-9: Getting

By, Sept. 21 m9-9:30: The John Larroquette Show, Sept. 7 m9:30-10: The Second Half, -

Sept. 7w 10-11: Dateline NBC, Sept. 21
‘Wédnesday O 8-9: Unsolved Mysteries, Sept. 22 m 9-10: Now with- Tom Brokaw and

Katie Couric, Aug. 18.m 10-11:Law & Order, Sept. 22

Thursday 0 8-8:30: Mad About You, Sept. 16 m 8:30-9: Wings, Sept. 16 m:9-9:30:
Seinfeld, Sept. 16 m 9:30-10: Frasier, Sept. 16 10-11;L.A Law, Oct. 7

#Friday 0 8-9:Against the Grain, Oct, 1 m 9-11: The NBC Friday Night Mystery, O,c.;L 22
Saturday D 8-8:30: The Mommies, Sept. 25 m 8:30-9: Cafe Americain, Sept. 25 i 9- 1

9:30: Empty Nest, Sept. 25 ® 9:30-10: Nurses, Sept. 25 m 10-11: 8isters, Sept. 25

- Sunday O 7-8: | Witness Video, Sept. 19 m 8-9: SeaQuest DSV, Sept. 19m 9:11: NBC

Sunday Night-Movie, Sept. 26

Carl Marcocci and owns WGUL-FM
Newport-Richey, Fla., and WzAT-FM
Savannah, Ga. Buyer is headed by
David Reinhart and owns 5 AM’s
and 8 FM's.

Strong investor demand resulted
in doubling of debt raised last week
by MSO Continental Cablevision.
The billion-dollar offering, through
Morgan Staniey, Lazard Freres

and J.P. Morgan, consisted of $200
million of 812% eight-year notes,
$275 million of 874% 12-year deben-
tures and $525 million of 9%2% 20-
year debentures. Net proceeds are
being used “primarily to repay
shorter-maturity bank indebtedness,"
the company said.

In the first sweeps for the recently-
launched 6-9 a.m. news block on Fox
0&0O’s kKTTV(TV) Los Angeles and
wrLD-Tv Chicago, both stations faced
tough sledding against incum-

bent news competition. KTTv's Good
Day L A. finished last at 7-9 a.m.,

with a 0.9 rating/4 share average
(NSI, July 8-Aug. 4), dropping 59%

of rating compared to year-ago July
sweeps with a cartoon programing.
KTLA(TV)'s two-year-old morning news
continued to beat all affiliate news-
casts with 5.0/21 average, improving
61% in rating from last year. In Chi-
cago, WFLD’s 7-9 a.m. news averaged
a0.7/3, a 63% rating decline in the
time period, largely due to wLs-Tv's
Good Morning America (6.9/31).

Sign-on to sign-off ratings in July
sweeps for the NBC 0&0’s in New
York and Los Angeles fell off
considerably compared to year-ago
sweeps when all NBC stations
benefited from the 1992 summer
Olympics. The finish in the Nielsen
sign-on to sign-off race in New York
(NSI, July 8-Aug. 4): WABC-TV, 6.4
rating/18 share (+ 10% rating); wCBS-
TV, 4.4/12 (+ 11%); WNBC-TV,

4.3/12 (-31%); WNYW(TV), 3.7/10
(-3%); WWOR-TV, 3.4/10 (-3%). In

Los Angeles. KABC-TV, 5.9/16

(+ 12%); KNBC-TV, 4.3/12 (-38%);
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KCB8S-TV, 3.9/11 (even}; KTTV(TV),
3.8/10 (+ 6%); KTLA(TV), 3.4/9
(+6%); KCoP(TV), 3.0/8 (+8%);
KCAL(TV), 2.9/8 (even).

Veteran talk show producer Bon-
nie Kaplan has been named execu-
tive producer of Twentieth Tele-
vision’s The Bertice Berry Show,
which launches in syndication next
month. Kaplan repiaces Steve Cle-
ments, who wants to return to his
family in Los Angeles after helping set
up production in Chicago. The

show also announced that Sol Feld-
man is senior producer, moving up
from producer.

ABC is shooting a sequel to The
Thorn Birds miniseries that aired 10
years ago and still ranks as the
second-highest-rated miniseries (be-
hind Roots). No word yet on wheth-
er Richard Chamberiain and Rachel
Ward will reprise their roles in the
sequel, set for the 1994-95 season.
David Wolper, who produced the
original (as well as Roots), will pro-
duce the sequel.

NAB last week urged Senate
members not to support a perfor-
mance rights bill expected to be
introduced by Orrin Hatch (R-Utah)
and Dianne Feinstein (D-Calif.). In
a letter to senators, NAB President
Eddie Fritts said that broadcasters
will “vehemently” oppose the mea-
sure. "The idea of a government-
sanctioned penalty on stations that
are the promotional lifeblood of the
recording industry boggles the mind,”
wrote Fritts.

Joachim Blunck, executive pro-
ducer, wNYw(TV) New York’s Good
Day New York, has been named
executive producer of the new Fox
production company, Fox Circle
Productions, with offices in New York
and Los Angeles. Blunck is

charged with producing programs for
various outlets, including Fox
Broadcasting Co., the company’s new
cable service, and first-run syndi-

International Wire

Reuters Television reports a 39% revenue increase to £37 mitlion for
the first six months of 1993 over the same period last year. The broadcast
news agency, which changed its name from Visnews this year, also holds
an 18% stake in 1TV and Channel 4 news service Independent Television
News, which is syndicated worldwide.

German pay TV service Premiere is expected to launch two new sports
and children’s channels by late next year. The pay movie channel, co-
owned by Canal+ and German media barons Bertelsmann and Kirch
Group, will apply for a license with:Hamburg authorities this fall.

Leading German commercial networks RTL Television and SAT1 have
been given permission to begin regional programing services in Bavaria
in 1994. Such a move toward regional broadcasting could mean more
competition for-Berlin start-up service 1A Brandenburg, owned in part by
Time Warner.

Canal + Espaiia says it intends to run a subscription classic film channel
if it gets a siot on: Spain’s recently launched Hispasat 1B satellite.

aboard the Astra satellite, a complementary channel on Hispasat would
join Spanish commercial broadcasters Tele 5 and Antenna 3, which have
also applied to join the national satellite group. Public broadcaster TVE
will.get four transponders on the bird: two for DBS services and two that
will target Latin America. —-MA

Currently transmitting its movie channels: Cinemania and Documania -

cation. No word on his replacement at
Good Day.

Joshua Sapan has been named
president/COO of Rainbow Program-
ming Holdings Inc. Sapan previ-
ously headed Rainbow’s American
Movie Classics, Bravo and soon-
to-be-launched, Romance Classics.
Now he will oversee all 14 Rain-
bow programing services, including
Primesports Channel Network and
local cable news channe! News 12
Long Island. Sapan replaces Shar-
on Patrick, who left Rainbow last
month.

The FCC fined Diamond Broad-
casting of California $25,000 for
EEOQ violations at its KKiS-AM-FM
Pittsburg, Calif. It then gave Diamond
a short-term renewal for the sta-

tion, subject to reporting conditions.

ABC News has named two new
senior producers to Worid News

Tonight. Kathryn Christensen,

who is rejoining the broadcast from
the Baltimore Sun, will be based in
Washington and will direct news cov-
erage there. In New York, Stu
Schutzman has been promoted to a
similar post.

- A Turner Broadcasting System

spokesman says that the company
has no comment on rumors that
Ted Turner is considering acquisi-
tion of Castle Rock Entertain-
ment and New Line Cinema.

Errata: Due to a typographical er-

ror in the Aug. 2 issue, it was errone-
ously reported that MCA TV is go-

ing to distribute four syndicated
telefilms next season as part of its
first-run Universal Action Network. Six
major theatrical directors are going

to produce four made-for-syndication
action films, equaling 24 original
telefiims in the UAN package.
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

When it rains...

why we have always argued for keeping the govern-
ment at arm’s length (preferably Manute Bol’s arm})
from decisions on media content.

It was Simon, you’ll recall, who defended his antitrust
exemption for the networks with the explanation that it
was voluntary and no threat to the First Amendment. So,
broadcasters voluntarily agreed to a violence warning sys-
tem—to which cable then subscribed—and agreed to par-
ticipate in last week’s conference to discuss the issue of
reducing violence on television. Perhaps, we thought
fleetingly, the industry can take a voiuntary (sort of) step
without its necessarily becoming the proverbial slippery
slope we’'ve always argued it would be. Perhaps Congress
would not push for more, and still more control of con-
tent.

Enter Simon with his call for the formation of an
industry advisory committee...or else. In fact, the *‘or
else’” couldn’t wait to see if the industry would dance to
Simon’s tune. By the end of the week, Ernest Hollings
had introduced a bill that would require broadcasters to
ban violence from programing during hours when children
are likely to be in the audience, taking a page from the
indecency censorship manual. Then John Bryant of Texas
weighed in with a bill that would make efforts to reduce
violence one of the benchmarks for license renewal and
would allow the FCC to craft a set of violence standards.
Stations could pay up to $25,000 for running afoul of
those standards. And if that weren’t enough, Ed Markey
was beating the drum for his V chip bill that would require
TV sets to be manufactured with the capacity to block out
programs at will. (We thought they all had on/off switches
already.)

Simon sounded like the good cop half of an investigat-
ing team working its suspect when he said last week that
“many of my colleagues want to go much further than is
healthy for a free society... The surest solution is govern-
mental intervention, but it is also the most dangerous.’”

Frankly, we have always seen much more danger than
solution in governmental intervention. Last week, unfor-
tunately, only reinforced that impression...in spades.

P aul Simon and company demonstrated last week

Failing grade

e give the Maryland Campaign for Kids® TV an
A for timing and an F for objectivity. You know
those official-looking envelopes ‘‘official”” (in
case you had any doubt) and ‘‘open immediately’’ so
you'll think they are tax returns or other government

business but are only a 10%-off coupon for drapery clean-

ing? If so, you already have a sense of what credence to
give the “‘report card” issued to Washington and Balti-
more area TV stations by the group (BROADCASTING &
CABLE, Aug. 2). The packaging has ‘‘impact’™ but the
contents fall apart under inspection.

Unfortunately, the fact that it was an unscientific study
by a little-known group that would not release any statisti-
cal data gets lost amid the broadcaster bashing that is so
mediagenic these days. The D + that the stations received
as an overall grade should be dismissed out of hand.
Unfortunately, it has the danger of showing up in some
genuinely official document. Legislators, in particular,
love such juicy tidbits no matter how suspect their origins.

Broadcasters should be on the lookout for this group,
which vows to start similar efforts in other states and to
widen its net to include violence.

Mismanaging money

ment will now charge broadcasters, cable operators
and others for the privilege of jumping through
regulatory hoops appears unavoidable, as the industry
itself seems to have conceded. The fees were barnacled—
at the last moment—onto the Clinton budget biil, remind-
ing us of the Murdoch waiver block and the 24-hour
indecency bans similarly attached to budget bills. Those
were later struck down in the light of judicial reason.
Meanwhile, TV Marti continues to pump out program-
ing that no one can receive (see ‘‘Monday Memo’’ and
**Closed Circuit,”” this issue) at a cost of millions of
dollars that the country obviously can’t afford to waste.
It’s hard to take the administration’s cries of penury seri-
ously while it continues to fund this balloondoggle:

“ ser fees are coming. The $82 million the govern-

Drawn for BROADUASTING & CABLE by Jack Schmidl

“I'm all for reafity TV, but this is going roo fur.”
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The Freedom Forum Media Studies Center
at Columbia University

proudly announces the appointment
of its 1993-94 Residential Fellows. . .

SENIOR FELLOWS:

Sig Gissler

Former editor, Milwaukee fournal
Project: The Media’s Defective
Coverage of Race

Robert Jeffrey

Dean, College of Communication,
University of Texas at Austin

Project: The Journalism Administrator
as Guerrilla: A Polemic for Change

Robert Kotlowitz

Editorial advisor and former senior vice
president, Thirteen/WNET

Project: Forging a National
Community: The Impact of

Puyblic Broadcasting

Donald W. Shriver Jr.

President emeritus and William E.
Dodge Professor of Applied Christianity,
Union Theological Seminary (New York)
Project: Refigion and the Media

FELLOWS:

Alan Brinkley

Professor of history, Columbia University
Project: A Biography of Henry Luce

James Clad
Foreign correspondent and South Asia expert
Project: The Impact of Western Media in Asia

Donna Demac

Attorney and director,

Program on Copyright and the New
Technologies, New York University
Project: Copyright and the New
Electronic Media

Oscar Gandy Jr.

Professor of communication,

Annenberg School for Communication,
University of Pennsylvania

Project: Statistical Reality: The Kole of the
Press in the Communication of Risk

Richard J. MacDonald

Director, Wasserstein Perella Securities
(New York)

Project: Entrepreneurship in the
Media Industries

Johanna Neuman

Senior diplomatic correspondent, USA TODAY
Project: The Impact of Media Technology on
Diplomacy and Military Strategy

J. Kendrick Noble

Financial consultant and former newspaper
analyst, PaineWebber

Project: U.S. Daily Newspapers, 1958-2008

John Tierney

Gerieral assignment reporier,

New York Times

Project: The Planet and the Press

&% The Freedom Forum
¥ Media Studies Center

At Columbia University in the City of New York
(Formerly Gannett Center for Media Studies)

RESEARCH FELLOWS:

Mark Alleyne

Assistant professor-designate of
communication, Loyola University
(Chicago)

Project: The Political Economy
of Communication in
International Relations

Don Guttenplan

Media critic and former reporter,
New York Newsday

Project: The Last Muckraker: The Life
and Times of LF. Stone

Anne Matthews

Lecturer in nonfiction,
Princeton University

Project: Slow Learners: Higher
Education and the Media

Dai Qing

Reporter, Guang Ming Daily (China)
and former Nieman fellow, Harvard
University

Project: From Seeker of Freedom to
Party Mouthpiece: How Modern
Journalism in China Was Cut Short

Columbia University
2950 Broadway
New York, New York 10027




DETERMINED
AGGRESSIVE
TENACIOUS
INNOVATIVE

(Qualities that make a winning team as well as a winning tradition.
Thank you WNDU-TYV, South Bend, Indiana and
the University of Notre Dame for appointing Blair Television

your National Sales Representative.

BLAIR TELEVISION



