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This marriage is here to stay. Finishing its 2nd
season in syndication, Married.. With Children
is still the # 1 S1FIp among adulls 1834 and 18-49.

With demos like these, we know a great marriage
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Fast Track
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WARNER BROS. EYES NEW NETWORK

Time Warner met last week in New York with the heads of several
station groups to pitch them on the idea of a fifth broadcast network,
possibly in partnership with Paramount. Warner Bros. tapped former
Fox chief Jamie Kellner to head the network, and has committed as
much as $2 billion to the project. / 6

CBS BACKS OFF CASH-ONLY RETRANS STANCE

CBS, lone holdout among the networks, last week apparently offered
cable operator Comcast free carriage of CBS 0&0’s in exchange for
Comcast carriage of a new CBS public affairs channel. Although the
deal applies only to its owned stations, CBS likely will cut its affili-
ates in on the cash the cable channel would generate. / 6

{0 I
Former Fox chief Jamie Kellner

fapped to head Warner Bros.’
OPERATORS APPLAUD TELCO ENTRY e ot 11 etworte 7 6
The NCTA came down hard against the decision, but some cable opera-
tors saw a silver lining in a judge’s ruling last week to ease restrictions on telco entry into
cable programing. Opening the market to new buyers could raise the value of systems, they
argue, and ease the way for some proposed cable-telco joint ventures. /11

If its purchase of KPLR-TV St. Louis and KRBK-TV Sacramento goes through, Tribune Broadcasting will
become the third-largest U.S. station group, surpassing NBC. / 12

CABLE OBJECTS TO COST-OF-SERVICE RULE

Cable operators criticized the new FCC rules that limnit how much they may charge cus-
tomers to recover costs of service, i.e., capital and operating
expenses. They want permission to make individual showings
rather than having to adopt an industrywide standard for rates
of return. /13

The FCC weighed in with its opposition to the proposed Primestar
Partners consent decree, which seeks to end an antitrust suit against the
cable-owned satellite service. / 13

TALKERS FIGHT FOR SPACE

With prime TV time slots nearly full,
new syndicated talk shows are having to
scramble for space in the morning and
midday time periods. Leading the pack :
so far is Twentieth Television's “Bertice On the Cover:

<K
£

Berry,” which has cleared the 10-11 Reed Hundt, the
a.m. slot on Fox stations in major mar- prospective head of the
kets. /15 FCC, might best be de-

scribed as “a buttoned-
Paramount-owned WTXF(TV) Philadelphia stands | up kind of guy,” in the
to lose $100 million once it is dropped as a Fox words of one communi-
\ affiliate. Meanwhile, the affiliate-to-be, cations lawyer. / 26
Chevy Chase: tight-lipped on  WGBS(TV), plans to launch a nighttime news Photo: Morris Semiatin
new late-night show. /18  show, the market’s fifth. / 18

«It was not about ratings and revenue. It was about FCC compliance,
period.”—WLUP-AM General Manager Larry Wert on the Chicago sta-
tion’s decision to dump Howard Stern. / 24
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Chevy Chase is being a bit cagey about the details of his
new Fox late-night show, slated to begin Sept. 7. His
only promise: “I will be me.” / 18

RIVERS BROADENS HER SALES PITCH
Shopping channel QVC, Tribune Entertainment and
Regal Communications will bring comedian and talk
star Joan Rivers to the home shopping market with
a syndicated show called “Can We Shop?!,” set to
debut in January. Broadcast affiliates will get a cut [
of revenues generated in their markets, plus eight
minutes of local ad time per hour. /19

Buena Vista promises to avoid tableid journalism wit|
its TV news magazine ‘The Crusaders.’ / 22

Buena Vista Television says it wants its new syndicated
news magazine “The Crusaders” to “take the highroad,” breaking away from traditional tabloid TV. / 22

CHICAGO AXES STERN

Fearing the expensive wrath of the FCC, Chicago station WLUP(AM) dropped shock-jock
Howard Stern, who has been the subject of some heavy-duty indecency fines from
Washington. Station owner Evergreen Media says it’s worried the commission might block
its stations’ license renewals or the purchase of new stations. Stern and his agent say it
wasg ratings, pure and simple. / 24

An unauthorized biography of conservative radio host Rush Limbaugh details the private side of
Limbaugh'’s life, including his failed marriages, his humble beginnings in radio and his Vietnam-era draft
status. / 25

Cable companies complained to the FCC last week that new rules prohibiting a single cable operator
from passing more than 25% would stifle investment in the industry. / 29

EMERGENCE OF SMALL-MARKET POWERHOUSE

ABRY's sudden sale of three of its five stations has allowed Baltimore-based Sinclair
Broadcasting to become an influential gtation owner r
even though it owns no top-10-market properties. / 31 |

RATINGS SERVICES PREP FOR RETRANS

The channel disruptions that are likely to result from
retransmission-consent negotiations have Arbitron and
Nielsen preparing “worst-case scenarios” involving
changed channel lineups and reinstallations of “peo-
plemeters.” / 34

NBC has added a light mix of spots for “Late Night with Conan i g
0'Brien” to the late-night promo wars. The network plans a ESPN’s unusual ‘Amazing Games’ sports

heavier run once the show Is established. / 35 show [featuring the likes of camel wrestling,
above] draws the Swiss army knife to its first

TV sponsorship. / 34

The U.S. may run a trade deficit in many areas, but it reigns
supreme in the entertainment programing trade, according to a European survey. / 36

FROM COURTTO TV

Court reporters are moving out of the legal system and into broadcasting as stations find
an increasing need for real-time captioning for live events, news, sports and specials. The
specialized skills of the court reporters are ideal for such hard-to-caption programing. / 37

Broadcasting & Cable Aug 30 1993



Epeiis

Warner unveils a fifth network

Studio teams with Kellner to challenge Fox and big three and solidify its
TV production business; tells independent groups it’s ready to spend $2 billion

By Joe Flint

arner Bros. hopes to take control
of its own destiny by launching a

Box Office and other cable programing
services and puts Time Warner in position
to fuel the so-called 500-channel world of

fifth broadcast network next year the future.
with former Fox Broadcasting chief Jamie Kellner, and executives from Warner
Kellner at the helm. Bros. and Time Warner, unveiled their

With rules preventing the big three net-
works from taking an ownership and syndi-
cation interest in much of its programing on
the way out, Warner Bros. wants to protect
its stable of producers and to guarantee it
won’t be strong-armed into making deals with

the big three.

Preserving its TV production capability also in-
sures in-house product for parent Time Warner's Home

venture.

plans last week in New York to a group of
broadcasters they hope will form the nucle-
us of the network,
were prepared to spend $2 billion on the

telling them that they

The upstart network plans to program daytime
as well as prime time and could venture into late

Continues on page 14

The eye blinks: CBS goes cable

Public affairs channel picked up by Comecast, sources say, affiliates likely to receive cut

owned TV stations.
With the offer of a cable network,
operators now have the incentive to

safe bet considering the number of
systems that have to be signed up and
the amount of programing that needs
to be developed.

By Joe Flint
fter years of saying it would
never enter the cable business,

A CBS made an about-face last

week and decided to launch a news
and public affairs cable network.

CBS apparently has already signed
Comcast, the nation’s fourth-largest
cable operator with 2.9 million sub-
scribers. In return for carriage of the
new network and payment of a sub-
scriber fee, Comcast can retransmit
the CBS-owned stations on its systems
for free.

CBS refused to confirm the Com-
cast deal, but a spokesperson said that
the network has talked with operators
about a new programing venture and
that CBS still is seeking cash from
operators as well. The unnamed cable
service has no launch date yet, al-
though early next year seems like a

Sources close to Com-
cast said that a deal was
struck, although the oper-
ator is said to have no
plans to publicize the ar-
rangement. CBS is also in
serious talks with Time
Warmner and Tele-Com-
munications Inc., which
could be next to follow
suit,

The decision by CBS to
start a cable network is
not part of a strategic
business plan but rather is

a response to its inability to get major
cable operators to pay a retransmis-
sion-consent fee for carriage of its

carry the CBS-owned stations for free

CBS's Kriegel: ‘We won't
seil out our affiliates.’

used new

while paying for the new
service. Without the cable
network, CBS faced the
prospect of having its
owned stations dropped
from cable systems, a
move that would have
meant a drop in audience
reach and, subsequently,
a decrease in advertising
revenue.

That apparently proved
too dangerous a prospect,
especially when the other
broadcast networks had
cable networks to reach

agreements with operators.
The network is being offered to ca-

Aug 30 1993 Broadcasting & Cable
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ble operators at between 10 cents and
20 cents per subscriber—nowhere near
the dollar per subscriber that CBS
wanted for its owned stations—ac-
cording to sources familiar with
CBS’s plans. The rate, like the Capci-
tiessf ABC—Hearst fee for ESPN2, starts
low and tops out at 20 cents during the
life of the contract, sources say.

CBS’s deal differs from ABC's in
that CBS’s affiliates will be able to
participate—but how remains unclear.
Tony Malara, CBS affiliate president,
did not return calls last week, and
William  Sullivan, the CBS affiliate
board chairman, said that the network
did not spell out details.

Bascd on the recent experience of
other networks, though, the scenario
probably involves a revenue split be-
tween CBS and its affiliates. Fox has
had some success with that approach,
while NBC’s offer of promotional
time on its new America’s Talking has
failed to catch fire among affiliates.

Sullivan said he could neither con-
firm nor deny that CBS was offering
such a revenue split.

Affiliate participation, though, is
key to both CBS and cable operators.
Several operators told BROADCASTING

& CABLE that they do not want to deal
with disgruntled affiliates. CBS Senior
Vice President Jay Kriegel has also
stressed to operators that he does not
want to leave the affiliates hanging, as
ABC did. ““We won’t sell out our
affiliates,”” Kriegel is said to have told
cable operators.

Philip A. Jones, president of Mer-
edith Broadcasting Group, which
owns CBS affiliates WTVH(TV) Syra-
cuse, N.Y., and KCTV(TV) Kansas
City, Mo., does not fault CBS for
making the reported dea! with Com-
cast.

“They |CBS] were the odd man out
at that point, and they should not have
to commit hari-kari,”” says Jones.

Jones says the deal will not affect
his stations’ retransmission-consent
position, which is to ask for cash for
their programing.

**So what? It’s just another deal,™
says Jones. ‘*We have value in our
individual markets. All we are trying
to do is establish in the minds of the
cable operators that we have that val-
ue.”

ABC, cable sources say, is current-
ly re-evaluating its retransmission-
consent strategy to find a way for the

affiliates to participate.

CBS’s decision to go cable marks a
stunning victory for cable and a bitter
loss for CBS. Cable has for the most
part stood firm on its vow not to pay
broadcasters for retransmission with-
out getting something in return. CBS
practically invented the concept of re-
transmission consent and had vowed
to get money for its signals without
offering any new services in return.

Although the turnabout may look
like a defeat, it likely makes sense
from a business perspective.

With its newsgathering resources
and wvast library of news archives,
CBS already has considerable re-
sources with which to program a chan-
nel. According to sources familiar
with CBS’s plans, the network will
rely on what 1t does best—60 Minutes-
style programing as well as up-to-the-
minute news coverage of major
events.

Also, any new revenue stream is a
bonus, and CBS, with no cable inter-
ests since it folded its own cable net-
work more than 10 years ago, likely
realizes that in a multichannel world
the more sources of revenue the bet-
ter. ]

Retransmission-consent update

Scripps Howard Broadcasting Co. will launch a new
cable network, Home & Garden Television, which it
says will be the basis for retransmission-consent deals
for its 10 television stations. The 24-hour channet is
scheduled to debut in fall 1994. Scripps Howard an-
nounced that it has signed a six-year deal with Conti-
nental Cablevision to carry HGTV. Scripps Howard
Cable Co. also will carry the new network, which will

focus on home improvement, repairs, decorating and

gardening.

In addition to HGTV, Scripps Howard Broadcasting's
cable programing interests include a general partner-
ship in the Television Food Network. Continental is the
nation’s third-largest multiple system operator, with
more than 2.6 million subscribers. Scripps Howard
Cable has 680,000 subscribers.

With Tribune signing on to the formation of the Tele-
vision Food Network, CBS: forming a news channel,
and Scripps Howard launching the Home & Garden
network—all as a means to speed up retransmission-
consent negotiations—one broadcaster wonders if this
was what the huge battle over getting the Cable Act
passed was ali about. “Three years for a home cook-
ing channel, a gardening channel, is what it was all
for?”

Fox will hold a press briefing tomorrow (Aug. 31) on
its cable network and is expected to announce the

signing of more cable systems and perhaps an outline
of programing. Meanwhile, some Fox affiliates, whose
retransmission-consent fate is tied to the Fox channel,
say cable operators are pressuring them to get on their
system while the channel capacity is there.

Tele-Communications Inc. reached zero-retransmis-
sion-consent agreements with 25 TV stations and
signed interim deals with 25 others while negotiations
continue. Among the stations signed to a permanent
deal was Chronicie Broadcasting's NBC affiliate KRON-
Tv San Francisco, which negotiated for a cable chan-
nel to launch a 24-hour news channel in summer 1994,
The other 24 stations that signed deals were mostly

 smaller-market stations.

TCI's interim agreements were with AH. Belo
Group, Fisher Broadcasting Inc., Providence Journal
Group, Stauffer Communications and several small-
market stations.

Capcities/ABC and Hearst Broadcasting continued
to push ahead with their retransmission-consent plan,
signing contracts with Times Mirror Cable, Crown Me-
dia, Maclean Hunter Cable TV and Ritkin Associates
to carry ESPN2 and ABC- and Hearst-owned stations.
Like previous deals, ABC- and Hearst-owned stations
are being carried free by systems, which also pay a
subscriber fee that starts around 10 cents and tops out
at 19 cents during the life of the contract for ESPN2.

10
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Cable sees positives in telco entry ruling

Some operators say court decision overturning telco-cable crossownership ban
could accelerate joint ventures and boost cable system values

By Rich Brown
he National Cable Television
Association decried last week’s
court ruling ailowing Bel} Atlan-

tic into the cable business, but some of

its members found reasons to join tele-
phone companies in cheering it.

Those reasons:

B [t could accelerate joint ventures
already in the works between cable
system operators and telcos.

B [t could raise the value of cable
systems as telcos possibly look to buy
some of those systems.

® It could add weight to the argu-
ment that must-carry rules violate the
First Amendment freedom of cable
system opcrators.

® [t could lead the way for cable’s
entry into the local telephone busi-
ness.

U.S. District Court Judge T.S. Ellis
[l of Alexandria, Va., said the statu-
tory ban against common ownership
of telephone and cable systems in the
same market violates the First Amend-
ment rights of telephone companies.
The ruling leaves the door open for
regulation of telcos in the cable busi-
ness, however.

The ruling applies only to Bell At-
lantic, which challenged the ban.

Neither the Justice Department nor
the NCTA has decided whether to ap-
peal the decision.

““The crossownership restrictions
have protected consumers from costly
anticompetitive behavior, and should
be retained,’” said NCTA Acting Pres-

ident Decker Anstrom.

““In the long run, it may appear to
be a Pyrrhic victory for the telcos be-
cause it will open Pandora’s box and
provide some stimulus for knocking
down the barriers that prevent others
from competing in their local loop mo-
nopoly,”” says Richard Roberts, presi-
dent and CEO of TeleCable Corp. and
NCTA chairman.

Falcon Cable TV Chairman and
CEO Marc Nathanson and others say

omon Brothers report.

The report says that cable operators
most attractive to telcos are Adelphia,
Cablevision Industries, Cablevision
Systems, Comcast, Continental Cab-
levision, Tele-Communications Inc.,
Time Warner and Viacom.

‘“We wholeheartedly embrace the
idea that telcos will not only be com-
petitors but also joint venturers or al-
lies,”” says Jeffrey Ward, assistant
vice president of federal policy for

@ Bell Atlantic

that the decision is likely to prompt
Congress to pass legislation opening
up the telephone business to cable.

*It’s positive for the long range,””
Nathanson says, ‘‘but it is not positive
if the telcos can overbuild the cable
system and the cable system cannot
participate in their business.’’

Falcon is among many cable opera-
tors that have been holding discus-
sions with telcos about possible joint
ventures. Nathanson says last week’s
decision has already accelerated some
of the talks at his company.

It is expected that telcos will enter
into co-ventures with attractive cable
partners and overbuild less attractive
cable systems, according to a new Sal-

ally to fully interactive services.

7 .What’s next for Ee"Atlantié?

With the telco entry ban off its shoulders, Bell Atlantic says it will submit
an FCC application to build a video dialtone system in Alexandria, Va., as
early as this week. It also will negotiate a cable franchise agreement with
Alexandria, says Stu Johnson, chairman of Bell Atlantic Video Services.
Once those are completed, construction could take 12 to 18 months. Bell
Atlantic programing will use a quarter of the network, offering the equiva-
lent of 100 cable channels. Because users can be connected to an |
unlimited number of sources through a switch, Johnson explains, VDT |
has the potential for an unlimited channel capacity in the future. At first,
the programing package will look much like a standard cable package, -
perhaps with a greater emphasis on local programing, migrating eventu-

Nynex. A model for the future is the
upcoming test in New York in which
wireless cable operator Liberty Cable
will provide programing and Nynex
the delivery to the home, he says.

“If you had a cable system last
week, it’s worth more this week,”’
says Ward.

Steve Ford, of Ameritech, says that
the telco anticipates an ‘‘explosion’’
of new alliances in the wake of last
week’s decision. ‘‘We're continuing
to talk with major players, cable com-
panies included, and this sends a light-
ning rod through the industries that
times are changing.”’

Time Wamer is a leader in the
telco-cable convergence. It owns all or
part of five competitive telephone ac-
cess providers that provide linkups
with long-distance services for high-
volume business telecommunications
users. The company also has five ex-
perimental personal communications
system (PCS) licenses. And last May,
the company signed a deal with US
West in which the Baby Bell will
pump $2.5 billion into the company as
it rolls out its digital superhighway.

Among other telco-cable deals al-
ready in the works, Southwestern Bell
says it is moving forward on its $650
million purchase of two cable systems
in Bell Atlantic’s service area from
Hauser Communications. L

Broadcasting & Cable Aug 30 1993
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Court may prompt Hill action on telco-cable

Congressmen say now is time for legislation to permit telcos into cable
with safeguards against cross-subsidy and anti-competition behavior

By Sean Scully

ey federal lawmakers called for

swift action on legislation regu-

lating telephone companies” en-

try into the cable business in the wake

of last week’s court decision overturn-
ing the long-standing ban against it.

U.S. District Court Judge T.S. Ellis

Il ruled the ban violates the First

Amendment rights of Bell Atlantic

and its regional affiliate C&P Tele-

phone. The case may pave the way for

court challenges by other telcos and

for an eventual constitutional show-’

down at the Supreme Court.

In light of Ellis’s ruling, Hill watch-
ers speculate that Congress may try to
retake control of the issue by passing
its own legislation.

But the timetable for such legisia-
tion may depend on the White House,
which is studying the idea of lifting
the ban as part of a study on national
telecommunication policy and the de-
velopment of a nationwide informa-
tion superhighway.

With the President and much of

Congress on vacation, administration
officials could not be reached for com-
ment last week.

Only hours after the Aug. 24 ruling,
Senator Conrad Burns (R-Mont.) and
Representative Rick Boucher (D-Va.).
both of whom have authored past leg-
islation to lift the ban, supported the
decision and called for new legislation
to create protection for consumers
against possible anticompetitive action
by the Bell companies and to codify
the court’s ruling.

“‘Telephone companies need the
certainty now that they are free to of-
fer cable television service as a foun-
dation for their making substantial in-
vestments in broadband technology,”
said Boucher. **Only the passage of
legislation can provide that certainty
in the near term."’

Burns said the decision should spur
the White House to move more quick-
ly on its telecommunications initia-
tives. Ironically, Vice President Al
Gore, as a senator from Tennessee,
co-sponsored Burns’s telco entry bill.

Burns’s staff suggests the Burns-Gore
bill, introduced in the last Congress,
could be a good mode] for new legisla-
tion, answering many of the concerns
raised about the court’s decision.

Representative Ed Markey (D-
Mass.), chairman of the House Tele-
communications and Finance Subcom-
mittee, took a harder line than
Boucher and Burns, calling for new
laws to prevent telcos from buying
existing cable systems inside their
own service areas and to install other
protections. ‘‘The Christians had a
better chance against the lions than
competitors and consumers will have
against the telephone companies un-
less we build in substantial safe-
guards,”” Markey said.

‘‘New technology and new business
alliances are eroding the monopoly [of
the Bell companies],”” he noted, “‘but
until competition is sufficient to pro-
tect consumers, tough regulatory over-
sight will be needed, and new legisla-
tion is needed to strengthen the
regulator’s hand.” ]

Tribune, Chris-Craft: big may be getting bigger

'I'ribuna is a;'}pariéntly_-about to buy two more televi-- |

hris-Craft was still the lead candidate late last week

sion stations. The purchase of kPLR-Tv St. Louis and -| = to buy TV stations in Chicago and Miami. But it was

KRBK-TV Sacramento (first reported five months ago in
BROADCASTING & CABLE) would move Tribune ahead of
NBC as the third-largest group owner in the country.
NBC could drop behind Fox and Chris-Craft into sixth
ptace. '

The sale of the Koplar Communications properties
had been delayed for several reasons, including studio

objections to the amount of programing obligations.

they were being asked to forgive. More than one in-
dustry executive was told last week that the last studio
holdout, Columbia, had finally acquiesced to the sale.

Tribune may structure the acquisition similar to its
purchase last year of weHL-Tv Philadelphia, lstting Ted
Koplar keep a minority interest in the stations. A pur-
chase price of $80 million to $90 million had earlier
been indicated.

With the purchase of kPLA-TV, Tribune would add to
its stable of sports-franchise stations. The VHF inde-
‘pendent carries the St. Louis Cardinals baseball team,
which presumably would be added to the other base-
ball markets that Tribune sells as a network to adver-
tisers seeking a sports audience.

|
|

not the only party having discussions with the seller,
Combined Communications. Rumors swirled that oth-

| er bidders; including Renaissance Communications

and Univision, had placed bids.

Reports of bids being changed added to what one
person involved in the process described as an unsta-
ble situation: “There are still lots of discussions going
on with lots of different parties.”

Among the unconfirmed rumors:

® Chris-Craft had bid $40 million for weBo-Tv Chica-
go, a substantially higher figure than Univision’s; and

= Renaissance Communications had lowered its bid
for waBs-Tv Miami. Chris-Craft has now emerged as
the favorite to win that station in combination with
WGBO-TV.

Even the rumored Warner Bros. fifth-network pro-
posal (see page 6) may have complicated the bidding
process. Competing studios that are creditors and
part-owners of Combined may be worried that if Chris-
Craft joined the Warner network, there would be fewer
future time slots in which they could place their syndi-
cated product. —GF
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FCC affirms
and modifies
rate regulations

But leaves many questions
that must be answered in
future proceedings

By Harry A. Jessell

TOP OF THE WEEK

guts of cable rate regulations

scheduled to go into effect this
Wednesday (Sept. 1), but made some
changes in the rules and opened anoth-
er proceeding to further debug them.

The FCC decided not to make a
change to its formula for calculating
the rate benchmarks—a move that
would have forced cable systems to
roll back per-subscriber revenue up to
30% rather than the 10% proscribed
by the current scheme.

The rules require systems to stay
close to the benchmark rates, which
are based on those charged by systems
in competitive markets,

Although the FCC affirmed the ba-
sic benchmark scheme, an FCC offi-
cial said, the agency is still consider-
ing changes in how the benchmarks
are implemented.

Among the changes: the FCC says
cable systems may now pass through
to their customers cost increases from
programing services in which the sys-
tems hold an interest as long as the
increases are no higher than those
charged to all other systems. Turner
Broadcasting pushed for the change.

In the new proceeding, the FCC
tackles four major questions:

® How do cable systems comply
with the so-called benchmarks when
systems add or delete new programing
services?

B May recently rebuilt systems with
rates below the benchmarks raise their
rates to the benchmarks?

B Should systems be required to use
the same rate-setting approach for all
regulated tiers of service? The rules
permit systems to seek rates that ex-
ceed the benchmarks in cost-of-service
proceedings. Systems would be enti-
tled to recover certain costs plus a
reasonable return (see story at right).

® How should systems that are
bound by their local franchises to up-
grade their facilities be regulated? ®

T he FCC last Friday affirmed the

week.

FCC opposes Primestar agreemen!

The proposed Primestar Parthers consent decree could hurt the FCC's
efforts to implement the 1992 Cable Act, the FCC told a federal judge last

The FCC said that certain provisions of the decree; which is inténded to
settle a major antitrust suit against the cable-owned satellite broadcasting
service, appear to undermine the act's program-access provision de-
signed to assure all multichannel video programers of access to cable
programing. At the very least, the FCC said; the agreement would make
price negotiations more difficult. The commission joined a host of cable
competitors in criticizing the decree, which is under review by a federal
court in New York. Primestar and the attorneys general of 40 states
agreed 1o the decree in June, but the judge withheld his approval in the
face of complaints by Hughes Communications’ DBS company, DirecTv,
and several others. The judge is expected to rle in September.

Primestar now ‘provides direct-to-home satellite programing over a
medium-power satellite to subscribers with one:meter-wide receiving
dishes. The company is rumored to be considering high-powered DBS
service, which would broadcast to 18-inch dishes and would. ‘compete
directly with DirecTv and Hubbard Broadcasting's United States Satellite
Broadcastmg. both of which plan !o go on the air garly nexx year.

-S5

FCC cost-of—serwce plan
flawed, says cable

By Kim McAvoy

T he FCC’s cost-of-service plan
took a beating last week. Cable
operators say that the FCC’s pro-
posal suffers from *‘many flaws,”” and
are urging the commission not to treat
cable like a utility.

Last April, the FCC mandated that
systems in noncompetitive markets
roll back rates 10% or establish bench-
marks, whichever is less. The agency
also gave systems the option of seek-
ing higher rates in cost-of-service
hearings. Under the FCC’'s proposal,
cable operators could recover certain
costs plus a ‘‘reasonable return’’ on
capital investment, or so-called rate
base, of 10%-14% (after taxes)—a
range gleaned from an analysis of the
returns of S&P’s top 400 companies.

Recoverable expenses, the FCC
proposed, would include operating
costs, depreciation and taxes. The rate
base on which operators would be en-
titled to a return would include *‘pru-
dent’” investments on plant in service,
“‘plant held for future use within a
reasonable period of time’* and work-
ing capital. The commission also pro-
posed excluding from the rate base
“‘excess’’ acquisition costs—that is,
money spent to acquire cable systems

in excess of what it cost to build them.

In comments filed last week, the
cable industry suggests the FCC
“‘streamline’’ its cost-of-service pro-
ceeding and allow cable operators to
make individual cost-of-service show-
ings rather than adopt an industry-
wide rate of return.

The National Cable Television As-
sociation vehemently objected to cable
operators’ being able to recover a rea-
sonable return only on the ‘‘original
costs’’ of their plant. NCTA says fair
market value and full acquisition costs
should be included in the rate base.

It is essential that the FCC recog-
nize that cable is not a traditional utili-
ty, argues Comcast Cable. Even the
FCC has acknowledged in the past that
rate-of-return regulation is ‘‘replete
with shortcomings,”” writes Comcast.

Comments from municipal regula-
tors, who will oversee the cost-of-ser-
vice hearings on basic service rates,
indicate they are afraid that they will
be flooded with demands for hearings.
“*Cost-of-service showing should be
allowed only under extraordinary cir-
cumstances,”’ say joint comments
filed by the National League of Cities,
the United States Conference of May-
ors and others. n
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Warner Bros.
Continued from page 6

night should space open up in that
already crowded daypart, according to
broadcast executives at the meeting.

Warner Bros. also told the broad-
casters that Paramount may be asked
in as a partner to provide programing.
Paramount declined to comment.

Making the pitch to the TV stations
along with Kellner were Time Warner
Chairman/CEO Gerald Levin; Levin
adviser Ed Aboodi; Warner Bros. Ex-
ecutive VP Barry Meyer, and General
Counsel John Schulman.

Kellner conceived of the network
and pitched the idea to Warner Bros.,
sources say. Although he is not offi-
cially signed on with the studio, he ran
the meeting in New York. “*‘No one
there was left with any doubt that he
would be the Barry Diller of this net-
work,’’ says one attendee.

Broadcast groups represented at the
meeting or approached by Warner
Bros. include Chris-Craft—whose
eight  major-market  independents
make it a must for the success of any
new network—Paramount Stations

Group, Tribune Broadcasting, Act Il
Broadcasting, Gaylord Broadcasting,
Renaissance Communications, River
City Broadcasting, ABRY Communi-
cations and Pappas Telecasting.

Some broadcasters were enthusias-
tic, but others were skeptical. **“When
Fox came on, there were a lot of inde-
pendents and a hole in prime time,’’
says one. But now, ‘‘when you get out
of the major markets, it will be tough
for Warner. They will have to be
much more reliant on cable. What do
they do in Des Moines or Rochester?”’

If Warmner Bros. signed all the
groups it has pitched, it would reach
80%-85% of the nation’s TV house-
holds, according to sources at the
meeting.

The remainder could be reached
through cable system affiliates on the
model of the Fox network. Fox struck
a deal with the nation’s largest cable
operator, Tele-Communications Inc.,
to extend its programing into areas
unserved by broadcast affiliates.

One question, though, is whether
Warner Bros., whose parent Time
Warner has cable systems reaching
more than 7 million homes, could per-

3 ) - Ty 2 - :
Suppliers see market shifts
The debut of a fifth network would shake up the syndication business
much as the advent of Fox did. in the late 1980's, according to several
major syndicators.

To the extent that "pure” independent TV stations join the ranks of
Warner affiliates, the market for syndicated programing will dry up, the
suppliers say. But a fifth network may create a new market if Warner
cannot supply all the programing its network needs, they add.

“| definitely: think the flow of product could be restricted by stations

‘invelved in such a [fifth] network," says Paul Siegel of All American
- Television, syndicator of Baywatch and Acapuico H.E.A.T. “Once these

independent stations get locked into affiliation agreements, they will find it
mors difficult to pre-empt prime time network programing.”

But Slegel and others are hopeful that a Warner Bros.-led netwark will
need series from outside producers as do the other networks. Cannell
Distribution President Pat Kenney, whose parent company also is a
Iongtime supplier of network series, says a fifth network could lead to a

posnwe restructuring of network license fees.

“Looking at the posmve side, [a fifth network] will increase the c:nmpetl-
tion for quality hours,"” says Kenney, whose division produces and distrib-
utes action hours Renegade and Cobra in first-run syndication. And the
decline in first-run and off-network syndication revenues will likely force
the networks to increase license fees, he says. “If they [Warner Bros.]
want quality programing. they're going to have to pay for it.”

Rysher TPE President Keith Samples, whose recently merged distribu-
tion company is Iaunchmg two new action hours, Robocop and Thunder
in Paradise ; says that he is unconcerned about a fitth network.

“Even-if a studio could put together a network, | don't think one
company is going to be able to tie up all of the stations’ time periods,” he
says. “At the end of the day, people are going to buy good programing,
be it the stations or the networks.” . =MF

TOP OF THE WIEE K |55

suade other operators to carry its pro-

graming.

Kellner and company have not men-
tioned paying affiliates to carry net-
work programing, the broadcast
sources say. But they promised affili-

‘ation agreements of at least five years

and favorable barter splits.

Some industry analysts gquestion
whether there is enough ad revenue to
support a fifth network.

Advertising aside, most think it is a
smart move for Warner Bros., already
the number one provider of prime time
programing through its Warner Bros.
Television Production division.

*‘This guarantees them and their
stable of producers ongoing clearance
and profitability,”’ says one potential
affiliate. If financial interest and syn-
dications rules go, he says, ‘‘the net-
works will get to do their own stuff,
and this programing will also feed
their cable interests.””

‘‘Before Fox, there were three key
elements for a network: 95% clear-
ance; massive delivery of adults 25-
54, and seven nights of programing.
Post-Fox shows you don’t need 95%
clearance, don't need seven nights—
and there are new demos,”” he says.

Also, says an industry observer, the
growth of cable networks has lowered
advertiser standards when it comes to
reach, making 80% or 85% more ap-
pealing than it was, say, 10 years ago.

How a fifth network will affect
ABC, CBS, NBC and Fox remains to
be seen. On the affiliation front, insid-
ers say Fox faces no great danger of
defections with the possible exception
of Paramount, which owns three Fox
affiliates including wkBD(TV) Detroit.
Paramount is irked at Fox for pulling
its affiliation from WFXT(TV) Philadel-
phia to buy WGBS(TV) there (BROAD-
CASTING & CABLE, Aug. 23).

A Warner Bros. network would re-
ceive some Washington scrutiny. The
Justice Department may want to take
an antitrust look, especially if Para-
mount joins in.

FCC rules prohibit common owner-
ship of cable systems and broadcast
networks ‘‘such as ABC, CBS and
NBC,’" which would seem to frustrate
the network plans of Time Warner,
But, according to one interpretation,
the rules apply only to networks that
control at least one broadcast station.
If that is so, the rules would not apply
to Time Warner, which has no broad-
cast properties and, by all accounts,
no plans to acquire any. u
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Talk shows fighting for key time slots

By Mike Freeman

he term prime access has seem-
ingly become an oxymoron,
since there is little access to syn-
dicated TV programing debuting in
the top three markets next month.
However, some key morning and ear-
ly fringe time perieds have opened up
for new talk show strips (see charts).
If any of the talk shows has a slight
advantage it is Twentieth Television’s
Bertice Berry, which, as expected, re-
ceived across-the-board 10-11 a.m.
positions on Fox-owned stations in
New York, Los Angeles and Chicago.
In New York, she will go head-on
against WABC-TV's The Les Brown

King World’s longtime association
with the ABC O&O’s, particularly
wLS-TV Chicago (which originally
launched Oprah Winfrey), has provid-
ed Les Brown with a protected post-
Nightline 11 p.m.-midnight time peri-
od in Chicago. However, in Los
Angeles, KW settled for the slightly
lower HUT-level 2-3 p.m. time slot on
Disney-owned independent KCAL(TV),
where Les Brown leads out from Para-
mount’s Maury Povich strip.

Among the other talk shows, Co-
lumbia Pictures Television Distribu-
tion’s Ricki Lake hopes to capitalize
on the so-called teen and young adult
5-6 p.m. time period in New York and

Montel Williams and Warner Bros.’
Jane Whitney picked up key double-
run commitments in New York and
Los Angeles, respectively.

In the access daypart, Twentieth’s
Cops and Genesis Entertainment's
Real Stories of the Highway Patrol
evidently had strong enough freshman
ratings to merit continued access slots
in each of the top three markets; King
World’s incoming American Journal
got a 7:30 p.m. berth on KCAL, which
station officials think will provide an
ideal flow into the station’s three-hour
prime time news block; and MTM
Television Distribution’s Rescue 9117
leads a 6:30-8 p.m. reality block on

Show, from King World Productions. Los Angeles; and Viacom Enterprises’ | WNYW(TV) New York. u
WABC-TV (ABC) WCBS-TV (CBS) WNBC-TV(NBC) WNYW(TV)(Fox)  WPIX(TV)(Ind) WWOR-TViInd)
9am Regis & Jane Clossic Monte! Family Out of
Kathie Lee Whitney Concent. Williams Matters This World
9:30 Coesars Desigring Perfect
Chatlenge Women Strangers
10 am. Les Brown Joan Rivers John & Leeza Bertice Berry People’s Caurt Who's the Bosg?
10:30 People’s Court Who's the Boss?
Jpm Network Network Sally Jessy Tom & Jerry Tole Spin Motlock
Raphael
130 Tiny Toons Dorkwing Duck
4 pm. Oproh Geraldo Donohue Animonioc Goof Troop Family Feud
4:30 Botman Bonkers Family Feud
5pm. Nows News News Montel Saved by Ricki Loke
Williams the Bell
5:30 Wonder Yeors
6 p.m. Hews News News Roseanne Full House Cosby Show
6:3 Net. News Net. News Net. News Rescue 911 Growing Pains Empty Nest
7pm. Jeopardy! Hard Copy Cops A Current Family Morvied
Affoir Matters w/Children
7.30 Wheel of Entertainment Love Inside Edition Different World Married
Fortune Tonight Connnection w/Children
11 p.m. News News News The Chevy Cheers Reol Stories
Chase Show of Hwy. Patrol
i1:30 Nightline Late Show Tonight Show Murphy Brown Arsenio
wilettermon wileno
12 0m Movie Letterman Leno MA'SH Designing Arsenio
Women
12:30 Crimetime after Lote Night All in Honeymooners 207
Primetime wiConan 0'Brien the Family 4‘
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KABC-TV(ABC) KCBS-TV(CBS) KNBC-TV(NBC) KTTV(TV)}Fox) KCAL(TV){ind) KCOP(TV)ind) - KTLA(TV){Ind)
9o.m. Regis & Fumily Feud Classic | Love Luy Yicki Lawrenee Xuxa TBA
Kathie 10e ] Concent. Local Talk Show
9:30 Family Fevd Coesars | Lave Lugy Huollo Spencer/
Challenge Mad Scentist
10 a.m. Home Show The Price Sally Jessy Bertice Berry Live In LA. TBA Joan Rivers
Is Right Raphoe!
10:30
3pm, Opreh Love Sally Jessy Merrie Tale Spin Rush In the Heal
Connedtion Raphoel Melodies Limbough of the Night
330 Restoe 911 Tom & Jerry Darkwing Duck People’s Court
4 pm. News Gernldo News Tiny Toons Goof Troop Montel Hunter
Willioms
430 Animaniots Bonkers
5pm. News News News Batmon Jane Whitney Ricki Lake Knight Rider
5:30 Wonder Years
bp.m. News News News Married Empty Nest Roseanne 21 Jump Shreet
wiChildren
6:30 Nel. News - Net. News Nel. News Cops News. Cosby Show
]; p.m. Ieopurdy! Reol Stories Entertinment Married w/ Inside Star Trek: Saved: by
of Hwy. Patrol Tonight Children Edifion Next Generation the Bell
7:30 Viheel of Love Hard Copy A Current American Fult Hosse
Fortune Connnedion Affair Journak
1Tp.m. News News News The Chevy Jone Roseanne Cheers
Chase Show Whitney
1.3 Nightine Late Show Tonight Show Arsenio Designing
w/letterman w/leno Women
12 a.m. Remington Lefterman Leno M AS*H* Shirley Twilight
Steele Salamon lane
12:30 Crimetime Late night Yarious Deor Jahn Honeymooners
after Printetime wi/Conan 0'Brien

WLS-TV (ABC) WBBM-TY (CBS) WMAQ-TV(NBC) WFLD(TV)(Fox) WGN(TV)(Ind) WGBO-TV(ind) WPWR-TV(Ind)
9 am. Oprah Regis & Classic Mo Gaffney Joan Rivers Read Story/ Yogi Bear
Kathie Lee Concent. Child Room
9:.30 (aesars Sponsored Different Strokes
. Challenge Programing
10 a.m. Home Show The Price John & Bertice Barry Jenny Jones Sponsored Montel
Is Right Leezo Programing Willioms
10:30
3pm. Inside Rescue 911 Donahue Tom & Jerry Dorkwing Duck Momo's Family Pink Panther
Edition
3:30 Jeopardy! American Journal Tiny Toons Goof Troop Mama’s Fomily Garfield
4pm. News People’s Court Hard Copy Animaniacs Bonkers Gunsmoke Sonic
the Hedgehog
430 News News Batman Soved By the Bell Ritki Lake
5 pm. News News News Fomily Matters Full House Matlock
! 5:30 Net. News Net. News Net. News Coshy Show Full Heuse Roseanne
6:00 News News News Cosby Show Cheers In the Heat Star Trek: The
6:30 Wheel of Entertainment Married w/ {ops Empty Nest Next Generation
Fortune Tonight Children of the Night
10 p.m. News News News The Chevy Night Court U.S. 99 Yideo Family Feud
Chase Shaw
10:30 Nightline Late Show Tonight Show Cheers Monster Wars Roseanne
w/Lettermon w/teno
11 pm. Les Brown Letterman Leno MASH* Murphy Brown All in
the Family
11:30 Arsenio Late night w/ A Corrent Mavie Morton Downey All in
Conon O'Brien Affair the Family
12 a.m. Movie Rush Limbaugh Movie Benny Hill Lave Connection
12:30 Who's the Boss? Later w/B. Castas Various Brothers Amen
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With All News Channel, you’ll see
the resources of news
organizations and 5,000 journalists
harnessed to provide you with the

latest-breaking stories.

You'll see a of packaged

news segments that you select
according to the needs of your
market—mnot the needs of the

provider.

You’ll see programming from the
country’s satellite news-
gathering cooperative on your
system—without big cost or big

commitinent.

You’ll see only the segments you
want—and pay only for the

segmernts

You'll see Eiiteiss viewers ERIidiiefeglel

—and more advertisers turning up.

TL.ook into All News Channel.

You’ll see your news in a sharper,

(itara s more profitable new image.

For more inflormation, call: Carl Schulz at {312)
645-1122 or Elizabeth Clayton at (212) 708-1546.

ALL NEW

CH A NNEL




PROGRAMING —

Station up in the air in Philly market

Losing Fox affiliation could cost WTXF $100 million; city likely to see fifth newscast

By Joe Flint

F ox Broadcasting’s entry into the
Philadelphia market with the $57

million purchase of Combined

Communications” WGBS(TV) (s bound

to produce dramatic changes in the

fourth-ranked market.

On the economic front, the current
Fox affiliate, Paramount-owned WTXF
(TV), could see its value drop by $100
million when it loses its affiliation.

On the programing side, the mar-
ket, which already has four stations
with newscasts—three network affili-
ates and wTXF—will have a fifth. In

its application to acquire the station,
Fox told the FCC that it intends to
start a newscast for the station that will
run either 30 or 60 minutes.

Fox said it would start the newscast,
which will likely air at 10 p.m., dur-
ing its first license term as owner.
Although that term runs five years, it
is expected that the newscast will be
on the air within the next year or so,
pending FCC approval of the acquisi-
tion.

Philadelphia might also prove to be
an ideal market for Fox to launch a
morning news show similar to its

Chevy gets ready for his
late-night chase on Fox

By Joe Flint

hevy Chase and Fox have begun

test runs for the comedian’s

Sept. 7 debut as host of The
Chevy Chuse Show, Fox’s entry into
the late-night daypart.

At a press briefing/theater dedica-
tion last week, Chase was vague about
how the show will be structured and
how he will differentiate himself from
the late-night crowd.

*“I will be me,”” Chase said, adding
that the show will be different from
other late-night entries because he has
*“‘proven in the past to be different.”
Chase plans to do a mock newscast
every night similar to his Saturday
Night Live routine. His show will also
include skits and celebrity inter-
views—actress Goldie Hawn has been
lined up for the premiere—and Chase
will sit in with his house band from
time to time.

Executive producers are Steve
Binder, a veteran producer of made-
for-TV specials including The Elvis
Presley Comeback Special, and Bruce
Bodner, executive producer of a num-
ber of Chase’s theatrical releases.

The writing staff will be headed by
Joe Toplyn, a former staff writer for

Late Night with David Letterman who
won four Emmy awards for his work
on that show, and Ron Richards, who
has written for Lerterman as wel| as
The Tonight Show with Jay Leno.
Chase said he just “*wants the show
to be good’” and did not mention
whether Fox had committed a certain
amount of time for the show to make
its mark. He said the show is impor-
tant to Fox but also that he did not
want to be in a position of “*how I go,
so goes Fox. It’s too much pres-
sure.”’ ]

shows in New York, Los Angeles,
Chicago and Washington. To do that,
Fox would have to either build a stu-
dio for local programing at the station
or relocate the station.

With the loss of its Fox affiliation,
and having given up its profitable
Philadelphia Phillies baseball broad-
casts to win the affiliation in the first
place, WXTF will have to scramble to
fill its prime time schedule. With the
loss of Fox children’s programing,
Paramount will also have holes to fill
in its aftemoon schedule, which will
mean acquiring a new cartoon block or
entering the talk show bidding wars.

In terms of movies, station and rep
sources say Paramount has not been
active in buying movie packages for
the station for the last several years
because of its commitment to Fox.
The station has sitcoms Family Ties,
Cheers and A Different World on the
shelf, plus Paramount hits Star Trek:
The Next Generation and The Arsenio
Hull  Show and All  American’s
Baywatch. It also may be able to tap
into the Paramount library for movie
product and look at new first-run prod-
uct.

A Paramount spokesperson said the
company would have to look at in-
coming programing to see what is
available.

Programing and news won't be the
only things changing at Fox’s wGBS.
The station is now repped by Katz, but
Fox already has had talks with Petry
Inc.. which does not currently repre-
sent a station in the market. Petry reps
several other Fox-owned stations.

Although FCC approval appears
likely, Fox must receive a duopoly
waiver because it owns WNYW-TV
New York, with which there is a grade
B contour overlap. However, CBS,
Capital Cities/ABC and Tribune have
waivers in the market.

An interesting situation could arise
in January when WXTF is scheduled to
replace Arsenio at |1 p.m. with The
Chevy Chase Show. Assuming Para-
mount’s station is still a Fox affiliate,
it may have little incentive to move
Arsenio to midnight only to have to
bounce it back to 11 p.m. when the
affiliation is gone, L]

18

Aug 30 1993 Broadcasting & Cable




— PROGRAMING

‘Parker Lewis’ to USA

USA Networks has signed a $30
million deal with Columbia Pictures
Television giving the cable network
exclusive pre-syndication rights to all
73 half-hour episodes of Parker
Lewis, formerly on Fox; exclusive
rights to all 209 episodes of the off-

22 movie titles, including
**Roxanne’’ and **Absence of
‘Malice."" Parker Lewis and The
- Facts of Life will join the USA
schedule in the 5-6 p.m. ET/PT
weekday block, beginning Sept. 14,
The shows will be combined in
“early fringe with two other new USA
acquisitions, Major Dad and
Wings.

network sitcom The Facts of Life, and |

HEADENDINGS
More subs for Court TV

Court TV has signed new affiliation
agreements representing 3.5 million
subscribers, bringing its total house-
holds to 14.1 million. Systems com-
mitted to launch the cable channel:
San Diego (Cox); Los Angeles (Cen-
tury); New Jersey (Maclean Hunter
and TCI); Honolulu (Time Warner);
western New England (Continental),
and Knoxville (Scripps Howard).

Turner sets the date

Turner Broadcasting has set an
April 14, 1994, launch date for its

" upcoming network, Turner Classic

Movies, to coineide with the 100th
anniversary of the first public
presentation of a motion picture.

| delivered channels to more than 9

* Philips Electronics division Philips

Graff looks to Europe

New York-based Graff Pay=Per-
View has signed-a letter of intent with:

Media to jointly investigate launching
a PPV venture in Europe. Graff
currently has three U.S. PPV
networks offering 10 satellite-

million cable subscribers.

Religious update

Religious cable network
VISNACTS picked up.more than a
million homes in August, bringing
the channel into a total 20 million
households, according to the
network.

By Rich Brown
f Joan Rivers can sell $5 million
worth of jewelry on QVC in one
weekend, imagine what she could
sell five days a week on TV stations
across the country.

Such is the thinking behind the
planned launch of Rivers's Can We
Shop?!, a syndicated home shopping
show scheduled to debut in January
1994 Tribune Entertainment, home
+ shopping network QVC and infomer-
cial company Regal Communications
are joining forces to launch the daily
one-hour show.

The producers of Can We Shop?!
are hoping to lure TV stations by giv-
ing them a cut of revenues from mer-
chandise sold. Depending on the time
period in which the show is aired, a
station can receive as much as 15% of
the gross sales revenue in its market,
according to Don Hacker, president
and CEO, Tribune Entertainment.
Sales will be tabulated by zip code at
QVC’s processing center. Hacker says
the merchandise revenue will give the
show an edge over other syndicated
morning shows competing for an ever-
shrinking spot-advertising pie.

**Qur challenge was to make a 2 or
a 3 rating more valuable to every-
body," he says.

Joan Rivers and co-host Mike Boyd

Stations picking up Can We Shop?!
also will receive eight minutes of local
advertising time per hour, while the
producers will keep two minutes for
national advertising. The combined to-
tal will be lower than the typical 12-14
minutes per hour usually set aside for
syndicated product.

Rivers will continue to host Tri-
bune’s syndicated talk show, The Joan
Rivers Show, and also will continue to
appear on the QVC home shopping
network, where she pitches products
six or seven weekends each year. Dur-
ing one recent outing she sold $5 mil-
lion in jewelry from the ‘‘Joan Rivers
Classics Collection,” according to Ar-
thur Toll of Regal Communications, a

Tribune casts Rivers in shopping show

Joint effort with QVC, Regal Communications set for January 1994, stations get cut

company in which Rivers holds an in-
terest.

Guests pitching on Can We Shop?!
will include well-known celebrities,
performers and authors.

The decision to go forward with the
syndicated show follows three test
shows on QVC and one test show on
the Tribune-owned stations earlier this
year. During the test on the seven Tri-
bune stations, roughly half of the peo-
ple who bought products had never
tried home shopping, says Hacker.

*“That level of first-time buyer real-
ly increased our interest as well as
QVC’s interest in moving forward,”
he says.

Can We Shop?! marks the latest at-
tempt to syndicate a home shopping
show. Previous tries include Warner
Bros.” Value Vision and MCA-
TV/Home Shopping Network’s The
Home Shopping Game. The planned
show also marks QVC’s latest attempt
to break into the broadcast business.
Earlier this year, the network co-pro-
duced an experimental five-minute
daily shopping segment on Group W-
owned KYw-TV Philadelphia.

““This is our first major undertaking
to expand our store off our channel.”’
says QVC’s Doug Briggs, who adds
that further expansion is expected. ®
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NETWORK CHIEFS
SYNDICATION PRESIDENTS
CABLE EXECUTIVES
TECHNOLOGY MAVENS

Together for one big day
in Hollywood!

“TELEVISION: A VIEW

FROM THE TOP”

SPONSORED BY
HRTS and BROADCASTING & CABLE MAGAZINE

TUESDAY, SEPTEMBER 14, 1993
THE BEVERLY HILTON HOTEL

Every year, the network entertainment presidents are featured at the
Hollywood Radio and Television Society (HRTS) Newsmakers
Luncheon. This year, HRTS and BROADCASTING & CABLE have
expanded the luncheon to an all day seminar featuring an all star
cast of industry executives.

Television’s brightest minds will gather to debate the future of our
industry. What are tomorrow’s most successful programming
formats? What will drive syndication? How will legislation shape
our future? How will state of the art technology change TV and the
programs being developed for it? What will be the impact of this
technology and how will we compete for ratings? All this and more
will be presented, debated and open to your questions at the
HRTS/Broadcasting & Cable one day seminar.



“TELEVISION: A VIEW FROM THE TOP”
TUESDAY, SEPTEMBER 14, 1993
BEVERLY HILTON HOTEL
BEVERLY HILLS, CALIFORNIA

8:30-9:00 a.m.

9:00-9:15 a.m.

9:15-10:30 a.m.

10:15-10:30 a.m.

REGISTRATION
WELCOME / INTRODUCTIONS

SYNDICATION BUSINESS &
PROGRAMMING TRENDS — A look at
successful program formats and trends. What
are the latest syndication strategies?

Moderator: Don West, Broadcasting & Cable

Panelists: Dick Robertson
Warner Brothers Television
Barry Thurston
Columbia Pictures Television
Greg Meidel
Twentieth Television
Shelly Schwab
MCA Television
Keith Samples
Rysher TPE

COFFEE BREAK

10:30-12:00 noon PROGRAMMING POLICIES — A debate

12:00-2:00 p.m.

2:00-3:15p.m.

on the future impact of financial interest and
syndication, prime time access rules,
regulation of violence, etc.
Panelists: Jay Kreigel

CBS

Rick Cotton

NBC

Sherrie Marshall,
The Marshall Co.

NETWORK ENTERTAINMENT
PRESIDENTS LUNCHEON

Sandy Grushow, Fox Jeff Sagansky, CBS
Ted Harbert, ABC  Warren Littlefield, NBC

MULTIMEDIA FOR PROGRAM
PRODUCERS — Demonstrations of the
latest in interactive television. How the
newest computer technology 1s

being used in program production.

Moderator: Bob Abel, Synapse Technologies
Panelists:  Brian Hamumerstein
Microsoft Multimedia

Michelle Dilorenzo
Viacom New Media

3:15 - 3:30 p.m. COFFEE BREAK

3:30 - 4:45 p.m. MARKETING IN A MULTI-CHANNEL
UNIVERSE — What are the consequences
of the technology that delivers 500+
channels? How will program providers

survive? What will be the major opportunities?

Moderator: Michael Jackson, KABC
Panelists: John Hendricks
Discovery
Eddy Hartenstein
DirectTV
Gary McBee
US Telephone Association
Bob Jacquemin
Buena Vista

4:45 - 5:00 p.m. CLOSING REMARKS

REGISTER TODAY!
Mail this coupon and your check to:
HRTS, 5315 Laurel Canyon Blvd., Suite 202
North Hollywood, CA 91607

Name
Company
Address
City State Zip
Phone
Check One:

HRTS Member $250 (includes luncheon)
Non member  $300 (includes luncheon)
For more information, call (818) 769-4313

Reserve now — seating is limited!

SPONSORED BY

HRTS .. Broadcasting:
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‘Crusaders’ takes advocacy stance

New show wants to break out of syndicated tabloid mold

By Mike Freeman

reach critical ratings mass by em-

ploying “‘exploitation™ journalism
(as it's called by some TV critics), can
a so-called social advocacy magazine
designed to take the **high road™” draw-
a significant number of viewers?
That’s the question facing Buena Vista
Television's The Crusaders as it pre-
pares for its weekly syndication debut
next month.

While the syndicated news maga-
zines have made a virtual cottage in-
dustry out of the Amy Fisher story and
Heidi Fleiss’s undisclosed carnal map
to the Hollywood stars, Buena Vista
Television and a host of syndicators
with 1994-95 magazine projects have
been trying to convince stations that
advertisers and viewers are beginning
to tire of journalism that seeks only to
exploit society’s ills.

In an interview with BROADCAST-
ING & CABLE, Executive Producer
John Butte talked at length about what
editorial direction and philosophy The
Crusaders will follow as it begins full-
fledged production this week.

By unabashedly positioning The
Crusaders’ editorial thrust as a “‘fa-
cilitator for change.’” Butte exhibits
little hesitancy about the show’s tak-
ing a subjective, rather than objective,
stance in its reporting of stories.

“‘Does |having a subjective stance]
mean an editorial writer shouldn’t
consider himself or herself a journalist
if they take a position on a certain
issue?"” Butte asks. ‘' We are definite-
ly going to be crossing the line, either
by expressing our point of view or by
pointing out an injustice. It 1s going to
be our burden to be on as firm ground
as possible in gathering the facts be-
fore taking a stand on a certain issue
or incident.””’

Of the 30-35 feature stories in pro-
duction, Butte mentions several that
he claims have already achieved *‘tan-
gible resolutions.”

In one story, a former New York
City fireman diagnosed with a termi-
nal disease was informed by the city
that his family would not be eligible to
receive his full death benefits. Cru-
saders anchor/reporter Howard

If syndicated tabloid magazines

‘The Crusaders’ Executive Producer John Butte (front) with anchor/reporters (I-r): Mark
Hyman, Carla Wohl, Wiiliam La Jeunesse and Howard Thompson

Thompson discovered that when the
fireman transferred between depart-
ments earlier in his career, the city
failed to tell him that he had to re-
enroll for his pension and death bene-
fits. As a result of the program’s in-
vestigation, Butte says the New York
City Council passed a ‘*home rule ex-
emption’’ last week, whereby fireman
Joe Flanagan’s family will receive all
of his death benefits.

Butte, citing “‘competitive rea-
sons, " declined to divulge the broader
issue-oriented stories Crusaders will
be investigating this fall. He did sug-
gest that the hour-long magazine
will—in some ways—seek to emulate
the *'best examples of broadcast net-
work journalism,”" such as CBS’s 60
Minutes and Eve to Eye and ABC's
Primetime Live and 20/20 magazines.

Ironically, as Congress has been
clamping down on broadcasters to
clean up the content of perceived vio-
lent and sexually explicit programing,
Butte relishes the thought of doing an
investigative piece on "‘why our legis-
lators don't want to go after the pro-
handgun interests.”” However, Butte
says he doesn’t want to '‘politicize™’

Crusaders on a regular basis.

The show is produced out of a reno-
vated Burbank, Calif., warehouse
(housing 90 full-time staffers) that re-
portedly cost $30 million. It includes a
16,000-square-foot newsroom/set and
production offices with state-of-the-art
Avid Technologies non-linear digital
editing equipment.

With 145 stations (including the
NBC O&O stations) representing
more than 90% U.S. coverage on
board for the program's Sept. 10
launch, BVT hopes to build a strong
enough weekend ratings story to pos-
sibly expand The Crusaders for strip-
ping in the [994-95 season. n

of the country.

Errata

An Aug. 16 “In Brief” reported
that Multimedia Entertainment’s
freshman show Jerry Springer
has been renewed in 142 mar-
kets representing 85% U.S. cov-
erage. The item failed to note
that Springer originally debuted
in 30 markets representing 70%
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Stern dropped in Chicago; lawsuit likely

WLUP(AM) cites ‘unacceptable risk’ of indecency fines, not lagging ratings

By Peter Viles
he war over Howard Stern's
words shifted last week from
Washington to Chicago, where

Evergreen Media's wLUP{AM) dropped

the shock-jock’s morning show, say-

ing Stern’s continued troubles with the

FCC were too much to bear.

*‘We made a business decision not
to be in a position to defend indecency
complaints against Howard Stern,”
says WLUP General Manager Larry
Wert.

Responding on the air, as is his
style, Stern said he wasn’t buying the
station’s explanation and vowed that a
breach-of-contract  lawsuit  against
wLUP was impending. Stern said the
station was using the indecency issue
as a smokescreen, that it never fully
supported the show in the first place
and probably ran out of patience wait-
ing for him to build a local audience.

Wert sharply denies that contention.
‘It was not about ratings and reve-
nue,”’ he says. ‘It was about FCC
compliance, period. Ratings were ac-
twally improving.””’

Evergreen’s decision was puzzling
to some: The company has gone to
great lengths to defend its own Chica-
go morning team, Steve Dahl and
Gary Meier, against a $6,000 indecen-
cy fine. Furthermore, Evergreen has
been at the forefront of those in the
radio industry who contend that the
indecency rules are too vague and are
enforced arbitrarily. The station began
carrying the Stern program on Oct.
15, 1992, and does not face FCC fines
for the program.

Still, Wert says the Stern program
posed ‘‘an unacceptable risk,”* given
the large fines against stations carry-
ing it and the fact that Evergreen has
no control over the content of the
show. He says Evergreen is particular-

Howard Stern

ly concerned about license renewals
for its stations and about winning FCC
approval to purchase additional ones.
Evergreen has grown rapidly in recent
years, and its $28 million purchase of
wwBZ-FM Chicago awaits FCC ap-
provat.

Says Stern’s agent, Don Buchwald:
““That’s their justification, and it’s
theirs alone. Obviously, it will be
challenged.”” :

Details of the contract at issue are
closely guarded, but the contract is
believed to involve Evergreen, Stern
and Infinity Broadcasting, which owns
WXRK-FM New York, Stern’s flagship
station. Buchwald describes the con-
tract as a ‘‘long-term’’ agreement.

“When we feel we've been
wronged, we’re going to try to make it
right, and as quickly as possible,”
Buchwald says. *‘Simply, we did
business with the wrong people. There
were a number of companies interest-
ed [in carrying the show] in Chicago,
and, obviously, we should have gone
with another company and another ra-
dio station.”’

Back in Washington, meanwhile, a
public pay phone company, QCI, was
staging a telethon of sorts to give
Stern’s  fans—and  his  critics—a
chance to sound off to the FCC. The
company was offering free, one-min-
ute calls from any of its pay phones to
the FCC’'s Consumer Assistance Of-
fice, beginning at noon Thursday
(Aug. 26) and running through Satur-
day. ]

Stern in the top markets:
trouble in Chicago

Marker Stettion Owner

New York WXRK-FM Infinity

Los Angeles KLSX-FM Greater Media
Chicago WLUP(AM) Evergreen
Philadelphia WYSP-FM Infinity

Arbitron ratings: average quarter-hour share, 6-10 a.m.. listeners 12-plus

Arbitron 12-plus share

Amt. Fined Sum  Fall Wint  Spr
Q2 G2 R399

$327,000 95 85 77 8.0
$105,000 64 60 63 6.1
$0 na 19 20 19
$327,000 11.0 11.9 10.5 9.8
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The book on Rush: he didn’t vote for Reagan

Unauthorized bio discusses conservative talk host’s draft history, unhappy marriages

By Peter Viles
or those who haven’t had their
fill of multimedia star Rush Lim-
baugh, a new, unauthorized bi-
ography promises some revelations
that will, its promoters promise,
‘‘make Rush blush."”

**The Rush Limbaugh Story: Talent
on Loan from God’ (St. Martin’s
Press, $19.95), written by New York
Newsday radio columnist Paul Col-
ford, details Limbaugh’s failed mar-
riages, his rocky beginnings in radio
and his avoidance of the Vietnam
draft.

Among the highlights:

® Limbaugh’s first on-air name, as
a rock 'n’ roll disc jockey at KGMO
tAM) Cape Girardeau, Mo., was
“*Rusty Sharpe.”” During his next gig,
at wixz(AM) McKeesport, Pa., he was
*‘Jeff Christie.””

breaks in radio came when
Jim Carnegie—now pub-
lisher of Radio Business
Report—hired him in 1975
to do an afternoon show on
KUDL(AM) Kansas City,
Kan.

B Because of an inoper-
able cyst on his knee, Lim-
baugh received a condi-
tional deferment—a I-Y—
and avoided the Vietnam
draft.

® Limbaugh didn’t vote
for Ronald Reagan for President in
1980 or 1984—he wasn’t registered.

® ABC Radio legend Paul Harvey
almost left ABC during the Capcities
merger in the mid-1980’s. Harvey
flirted at the time with CBS Radio,
which, according to then-CBS execu-
tive Dick Brescia, was prepared to of-

haps the key to keeping
Harvey at ABC was Ed
McLaughlin, who helped
in contract talks even
though he had resigned
from full-time duty as an
ABC executive. Harvey's
current contract, Colford
reports, pays roughly $10
million per year, but Har-
vey’s broadcasts turn a
profit estimated at $5 mil-
lion-$6 million per year
for ABC Radio.

B Limbaugh’s current radio contract
doesn’t match Harvey's, but his earn-
ings from radio are estimated ar be-
tween $3 million and $5 million per
year, with a chance to rise well above
that as advertising on the show in-
creases.

® Limbaugh’s 1992 earnings are es-

® One of Limbaugh’s first big | fer Harvey $6 million per year. Per- | timated at $12 million. ]
AccuRatings versus
Arbitron, cont.
= ; = Fi, : o 4 COMMUNICATIONS
trategic AccuRatings ftrends
tracking station performance are EQUITY
“slightly more stable” than Arbi- ASSOCIATES

compares the two radio research
companies.
From fall 1392 to winter 1993

tion’'s share was 14.3% in Ac-

found.
Ameng other findings:

perform - béetter in -AccuRatings
than in Arbitron.

ings: black, urban and contem-
porary hit radio. Big winners in
Arbitron: full 'sérvice, oldies and
easy listening. :
® More than half of the t|me
AccuRatings and Arbitron sur-
veys don't agree on even the
mest basic question—whether
. stations gained listeners, lost lis-
terers ~or remained the sa-
me. —PV

tron trends, according to a new . .
Katz Radio Group study that -

the average rise or fall in a sta-
cuRatings surveys and 16.8%.in
Arbitron surveys, the Katz study

m Certain formats continue to

" The big winners in AcouRat
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I n 1985 Metropol-
itan  Cablevision
had the capital
and the frequencies it
needed to launch a
wireless cable service
in Cleveland. What it
did not have was the
programing that con-
sumers wanted to buy.
That was on cable, and
the programers
wouldn't share the
wealth.

Metropolitan Presi-
dent Jim  Theroux
thought he knew why:
Progamers didn’t want
to upset the cable oper-
ators who feared com-
petition from Metro-
politan’s planned
broadcasting of the
same programing over
scrambled microwave

channels.
Frustrated, Theroux
hired a high-power

Washington litigator to
wield the club of the
antitrust law and wrest

gan.

Not to worry, say
his friends. What peo-
ple perceive as guard-
edness is really a ‘‘for-
mal civility,””  says
Nick Allard, a neigh-
bor and a Latham &
Watkins colleague.
“Once people get to
know him, he’ll be
fine.”

From interviews
with friends and ac-
quaintances, the 45-
year-old partner in the
Washington office of
Latham & Watkins
emerges as a bright and
sericus-minded lawyer
whose intellectual in-
terests extend well be-
yond business law.

An expert in anti-
trust law, Hundt will
bring to the commis-
sion a belief in compe-
tition and a keen eye
for  anti-competitive
behavior, say friends.
“‘He wunderstands the

from the programers value of private invest-
what they wouldn’t _ . ment, private initiative
give willingly. “Low profile” may exaggerate the visibility of and private competi-

That lawyer was st into rominence tiOn,” SayS Richard
Reed Hundt, who Reed Hundt, soon to be thru P Tedlow, a Harvard

through suits and nego-
tiation won Metropoli-
tan the programing it
needed—Iong before the Cable Act of
1992 won it for all comers—and then
essentially disappeared from the tele-
communications arena until |ate last
June, when Bill Clinton tapped him to
become the next chairman of the FCC.

In communications circles Hundt is
a mystery, and he seems intent on
remaining so at least until after Senate
confirmation, expected next month.
Hundt refuses to come to the phone for
reporters and avoids most industry
lawyers and lobbyists.

Some fear his reserve is not so
much a concession to his pre-confir-

26

at the FCC. An unauthorized profile.

mation status as it is a facet of his
personality. “‘He’s a buttoned-up kind
of guy,”” says one communications
lawyer.

Even the current and former com-
missioners with whom Hundt has re-
cently met to seek advice have found
him somewhat circumspect. ‘‘One
gets the impression of a trained mind
and a careful, precise kind of fellow,””
says FCC Commissioner Ervin Dug-

COVER STORY

business professor and
fellow member of the
Yale class of 1969,

And the word is that Hundt will
tread lightly when free speech comes
into play. *‘I would be astounded if he
is not highly protective of First
Amendment  rights,”” says John
O’Leary, a Portland, Me., lawyer and
Yale Law School classmate. *‘That’s
his nature—to be a champion of First
Amendment rights.”’

His supporters insist he has the peo-
ple skills necessary to succeed at the
agency. ‘‘He is less ideological than
some chairmen we have had down
there lately,”” says Chip Shooshan, a
lobbyist who knows Hundt through

Aug 30 1993 Broadcasting & Cable




their mutual friend, Vice President Al
Gore. ‘‘He always impressed me as a
real consensus builder,”” he says, re-
cailing their days together on Gore’s
ill-fated 1988 presidential campaign.
“*He’d leave his mark on a decision,
but when it was over we'd say, ‘We
ail made that decision together.” *’

Industry lobbyists, for the most
part, don't know what to think. The
cable industry is most anxious about a
Hundt chairmanship because of his
wireless cable work and his ties to
Gore, a longtime critic of the industry.
Gore championed the 1992 Cable Act,
whose tough FCC-administered rate
regulations are expected to cost opera-
tors $1 billion or more in lost revenue.
What’s more, Gore as a senator advo-
cated striking the prohibition against
telephone companies competing fully
with cable operators.

Clinton may have nominated
Hundt, but Gore chose him. They’'ve
been friends since the early 1960’s,
when both attended the exclusive St.
Albans School in Washington.

Gore and Hundt went their separate
ways after high school—Hundt on to
Yale, graduating in 1969 with honors
in history. As an undergraduate,
Hundt served as executive editor of
the Yale Daily News and wrote a
weekly column covering everything
from national politics to pop culture.
Alan Boles, then editor at the paper
and now city attorney for Boulder,
Colo., remembers Hundt as a fast and
enthusiastic worker whose politics
were left, but not too far left. On the
day in 1968 that President Johnson
announced he would not seek re-elec-
tion, Boles recalls, Hundt insisted on
an editorial praising his Great Society
legislation and his decision to with-
draw.

‘“‘Reed’s greatest contribution to
date to the world of communications
was his discovery of cartoonist Garry
Trudeau,’’ says Boles. When Trudeau
walked into the newsroom with his
comic strip, Hundt argued for relaxing
the paper’s ban against material from
non-staffers, Boles says. Equally im-
pressed, Boles agreed—and Trudeau’s
Bull Tales proved as popular with stu-
dents as his Doonesbury later would
with the public.

After two years of teaching school
in Philadelphia and Egypt, he returned
to New Haven to study law. Hundt
graduated from Yale in 1974, along
with eventual Supreme Court Justice
Clarence Thomas and Lani Guinier,

Clinton’s derailed choice to head the
Justice Department’s civil rights divi-
sion. After clerking a year for U.S.
Circuit Court Judge Harrison Winter
(who died in April 1990), Hundt
signed on with Latham & Watkins and
built his career.

But all that time, Hundt stayed in
touch with Gore as the latter’s political
career soared, taking him from the
House to the Senate and finally to the
White House. Hundt contributed both
ideas and money. According to James
Gilliland, general counsel for the U.S.
Department of Agricuiture and another
Gore loyalist, Hundt was a top adviser
and fund-raiser for the 1988 cam-

paign.

Hundt also has ties with the Clin- |

tons that stretch back to their days at
Yale Law School. Bill and Hillary

““He always impressed
me as a real consensus
builder. He’d leave his
mark on a decision, but
when it was over we'd
say: ‘We all made that

decision together.” "’

Consultant Chip Shooshan

were in the class ahead of Hundt's. If
not close friends, they are more than
acquaintances.

A friend tells the story of an inci-
dent at an early Clinton for President
fund-raiser. The Arkansas governor
wrapped his arm around Hundt and
announced that he would not have
passed admiralty law without Hundt's
assistance, the friend says. “‘It wasn’t
just admiralty law,’” Hundt shot back.

During the Clinton transition,
Hundt served on Charles Reich’s eco-
nomic policy team, which did not fo-
cus on, but which factored in, plans to
reinvigorate the nation’s telecommuni-
cations infrastructure. Reich went on
to become Secretary of Labor.

Hundt is said to have a vast network
of friends within the Democratic par-
ty. the fruit of his generosity at fund-
raisers and his work on behalf of can-
didates. According to his Senate
Commerce Committee disclosures,
every Democractic presidential nomi-
nee since Carter in 1980—and a col-
lection of state and federal officials—

have been recipients of Hundt’s lar-
gess.

It remains to be seen what kind of
politician Hundt is. But it’s clear his
political ties to the administration give
him an unusually strong hand to play.
*Never before has a chairman been as
well plugged in at the White House,”’
says former FCC Chairman Richard
E. Wiley.

Unlike Bush-appointed chairman
Alfred Sikes, Hundt will likely have a
hand in picking his fellow commis-
sioners. If so, he will have a much
easier time finding votes for his agen-
da. Most believe that Hundt is now
involved in the search to fill the cur-
rent non-Democratic vacancy. Next
June, Democrat Duggan’s term ex-
pires, and in June 1995, Republican
Andrew Barrett’s time is up. If either
wants reappointment, he had best stay
close to Hundt.

The big rap against Hundt is that he
doesn’t know much about broadcast-
ing or telephone or cable. Just before
the White House named him, the Na-
tional Journal derided Hundt, saying
his main qualification seemed to be his
“‘personal ties’” to Gore. And some of
those who have recently met Hundt
say he betrays a certain sensitivity
about his limited experience.

Washington lawyer Bill Henry, an-
other ex-chairman who has met Hundt
for lunch, dismisses the talk of inexpe-
rience. ‘‘He was very much up on the
issues and the scope and nature of the
job,”” says the Kennedy appointee.

Great knowledge of electronic com-
munications has never been a prereq-
uisite for the chairman’s job, says the
Carter-appointed FCC  chairman,
Charles Ferris. At the time of his own
appointment, he jokes, his experience
comprised 40 years of using the tele-
phone and 25 years of watching TV.
““That provided a good perspective.”’

That Hundt has not been involved in
telecommunications policymaking can
be perceived as a disadvantage, says
Ferris, but it could also be seen as a
good thing. Coming in, he says,
Hundt will not be hobbled by “‘stale
ideas’’ and prejudices. ‘‘He’ll be mak-
ing judgments and evaluations based
on a very ciean slate.’”

Hundt has been doing his home-
work. Acting FCC Chairman James
Quello says the FCC sent Hundt a
book describing each branch of the
agency and explaining the key issues
with which they’re grappling. What’s
more, Quello says, he makes a point

Broadcasting & Cable Aug 30 1993

27




of copying Hundt on certain items, as
he did two weeks ago on a letter coun-
tering press reports that cable rates are
going up, not down, as a result of the
FCC’s cable rate regulations.

Much in telecommunications may
be new to Hundt, but ex-client Ther-
oux, who now teaches business at the
University of Massachusetts, warns
against underestimating his under-
standing of the cable business. In pre-
paring his antitrust theory for wireless
cable, Theroux says, Hundt *‘delved
deeply”’ into cable and how it works.
‘“He became a student of the industry
at that time.”” The hundreds of hours
he and his colleagues put into the re-
search eventually yielded an inch-and-
a-half-thick document describing the
cable programing business and pin-
pointing its antitrust vulnerabilities, he
says. “‘It was like a doctoral disserta-
tion.”’

Many think his antitrust background
makes him particularly well qualified,
given the merging of companies and
whole industries that is now reshaping
the telecommunications landscape.

*“The AT&T-McCaw deal is the
perfect cue for someone like Reed to
step up to the plate,”’ says Allard. It
will be up to the FCC to “‘assure there
is going to be robust competition."”’

But more than anything else, he will
bring a broad perspective to the job,
says Tedlow, who has co-authored ar-
ticles with Hundt. “*They are getting
more than just a lawyer,”” he says.
Hundt wil! factor history and culture
into his policymaking, he says.

Hundt was an important contributor
to Tedlow’s 1990 book, ‘‘New and
Improved: The Story of Mass Market-
ing in America,’” reading each chapter
and writing detailed critiques, Tedlow
says. Most important, he says, Hundt
helped him understand the *‘cultural
resonance’’ that was the key to Coca-
Cola’s remarkable success.

Latham & Watkins® telecommuni-
cations practice is small but substan-
tial. Former FCC Chairman Mark
Fowler’s clients include EON Corp.
(formerly TV Answer), an interactive
TV pioneer. Former Common Carrier
Bureau Chief Gary Epstein represents
Bell Atlantic’s personal communica-
tions service interests and Hughes
Communications, a major satellite op-
erator. And Eric Bernthal has a host of
broadcast clients, including Evergreen
Media, whose wrLupaM) Chicago is
defending itself against a $6,000 FCC
fine for broadcast indecency. Accord-
ing to Hundt’s requisite financial dis-
closure, he also billed hours for work

Reeding between the lines

Those who fear incoming FCC Chairman Reed Hundt will be a regulatory
zealot may find some comfort in an article he co-authored with Yale
classmate and Harvard business professor Richard Tedlow for the Jour-
nal of Policy History last year.

The authors, in criticizing a book on the National Highway Traffic Safety
Administration’s struggle to save lives, reveal an understanding of the
limits of and alternatives to federal regulations.

Hundt and Tedlow defend the NHTSA, saying the book fails to give it
the credit it properly deserves for reducing highway deaths as the number
of cars rises. But they conclude that fewer will die in automobiles in 2000
not because of anything the NHTSA does, but because of the growing
insistence of the American people on safe cars.

They also speculate that foreign competition may have had a signifi-
cant impact on auto safety. “Perhaps in taking away the big three’s
market share, imports have shattered the alleged tacit conspiracy in the
domestic industry to suppress safety,” they say.

Hundt and Tedlow aiso fault the book for seeing lawyers only as part of
the problem, not as part of the solution. The book says the “legal culture”
hamstrung the NHTSA with its incessant demands for court review of its
actions. But Hundt and Tedlow suggest the proliferation of product liability
suits against manufacturers during the 1980’s contributed to safety.

If anything in the review should disturb broadcasters, it is its glorifica-
tion of Ralph Nader, a frequent critic of the television industry. Nader's
“Unsafe at Any Speed" led to the creation of the NHTSA. “Seemingly the
one clean and honest man in a sullied world, Nader did more than fight
the good fight,” Hundt and Tedlow say. “In large degree, he won.” —HAJ

e WA SHINGTON —

on behalf of Hughes and EON Corp.

Hundt will take a substantial pay cut
when he moves into FCC headquarters
at 1919 M Street. According to the
financial  disclosure, he earned
$650,000 at Latham & Watkins be-
tween January 1992 and June 1993,
suggesting annual income of about
$430,000. An FCC chairman earns
$123,100 a year.

To comply with the prohibition
against having financial interest in
businesses the FCC regulates, Hundt
is spinning off small investments in a
cable system, a cellular telephone sys-
tem and in several radio stations, in-
cluding wGER-FM Saginaw, Mich.

Hundt has done his fair share of free
legal work, whose nature may reveal
something of the man. He went to bat
for several death row inmates, tried to
save a historic building in Washington
from the developer’s wrecking ball
and stood up for government workers’
civil rights.

Hundt shares Gore’s concerns about
the deteriorating state of the global
environment. ‘‘He’s pretty green,”
says Gilliland. Hundt helped Gore ar-
ticulate his thoughts about global
warning and ozone thinning in his
best-selling “*Earth in the Balance:
Ecology and the Human Spirit.”

When Gore went to the United Na-
tions—sponsored Earth Summit in June
1992, Hundt tagged along and accom-
panied him on a side trip into the rain
forest.

Like Quello, Hundt is a native
Michigander. He was born in Ann Ar-
bor in 1948 while his father, Neal,
was attending law school at the Uni-
versity of Michigan. ‘‘Reed spent the
first three months of his life sleeping
in a bathtub,” says Allard. Hundt
grew up in Washington, where his fa-
ther was a government contracts law-
yer and judge for the Defense Depart-
ment’'s  Armed Services Board.
Hundt’s mother died when he was a
teenager. His father died just last No-
vember.

Reed Hundt and his family now live
in an exclusive Maryland suburb of
Washington. His wife, Betsy Katz, is
a clinical psychologist. They have
three children: Adam, 1]; Nathaniel,
7, and Sara, 4.

‘‘He cares about his family, he
cares about his friends and he cares a
great deal about his country,”” Tedlow
says of his friend. ‘*He sees this job as
an opportunity to serve.’’ ]
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One of the people grappling with the FCC's new cable
rate regulations these days is Terry Haines, chief of staff
to former FCC Chairman Al Sikes. Haines, who left the
FCC in January, is now division counse] for Tele-Commu-
nications Inc.’s eastern division, based in Bethesda, Md.
As division counsel for TCI East, Haines is heiping cable
operators in Maryland, Washington, D.C., New York,
New Jersey, Delaware, New England and Pennsylvania sort
through the FCC’s new regulations. He’s also involved in
the system’s retransmission-consent negotiations with
broadcasters. Haines, who joined the division in June, was
Republican counsel for the House Energy and Commerce
Committee before he went
to work for Sikes in 1991.

The National Association
of Broadcasters execu- . @ |
tive committee wants the © e
association to keep its Wash-
ington headqguarters on the market despite a soft

real estate market. The executive committee
would prefer to sell the building rather than reno-
vate it, since renovation would be expensive and

companies, says NAB Vice President John Abel.

The Media Access Project wants the FCC to reconsid-
er its decision granting home shopping stations must-carry
status. In a petition filed last week, MAP says the decision
“‘makes a complete mockery of the public interest stan-
dard.”” The group also says the FCC **arbitrarily and capri-
ciously violated its own regulations, the Adminis-
trative Procedure Act and principles of fairness’”
= when it relied on ex parte submissions to arrive
o at the conclusion that home shopping stations
] provide a public service. MAP says the FCC
“*buried its head in the sand
when it concluded that full-
time home shopping affili-
ation 1s necessary for the
. economic survival of small
and marginal UHF sta-
tions.”’
Robert Litan, a senior fellow at the
Brookings [nstitution, may be the
next deputy assistant attorney general

complicated because of asbestos. There has been
some interest in the structure, which is listed for
about $9 million, but no solid offers.

As expected, four major broadcast organizations will
merge the exhibit portions of their annual fall conven-
tions: The National Association of Broadcasters radio con-
vention, the Radio-Television News Directors Association,
the Society of Broadcast Engineers and the Society of
Motion Picture and Television Engineers will meet in Los
Angeles from Oct. 12-15, 1994. Officers of each organiza-
tion promise that the basic conventions will remain inde-
pendent; only the exhibit floors will be merged. NAB will
manage the exhibit, drawing on experience gained from
managing its massive annual spring convention. The associ-
ations refuse to discuss how exhibit hall revenues will be
divided, but they set a common cost, $17 per square foot,
for exhibitors. That’s a slight increase for all shows except
SMPTE, which had charged $19. RTNDA officers say that
concerns among its membership, raised when rumors of the
show merger surfaced earlier this year, have been settled by
a lengthy written agreement designed to insure that each of
the four associations will maintain a separate identity and
conference. The joint exhibition may draw around 400
companies, says NAB Vice President John Abel.

Edited By Kim McAvoy

for antitrust at the Justice Depart-
ment. Litan would work with Anne
Bingaman, chief of the antitrust division. Litan’s appoint-
ment could be a plus for the broadcast networks, which are
worried about Bingaman's review of its fin-syn consent
decrees. Litan’s strong economic background may work in
the network’s favor; he may, the networks hope, view the
fin-syn decrees with an economist’s perspective. Litan is a
former partner at Powell, Goldstein, Frazer & Murphy. a
former visiting lecturer in banking law at Yale Law School.
and a former staff member of the Council for Economic
Advisers under the Carter administration.

National Black Media Coalition head Pluria Marshall is
upset by NAACP media lawyer David Honig’s call for the
FCC to go easy on WTGS-TV Hardeeville, S.C., charged
with an EEO violation because its principal owner., Coy
Ecklund, is a longtime civil rights activist and former chair
of the National Urban League (‘*Washington Watch,”
Aug. 9). “If it’s a violation, it needs to be dealt with,”" says
the outspcken Marshall. “*We don’t need special rules for
friends of Vernon Jordan.’’ (Jordan, a Democratic power
broker with close ties to the Clinton administration, was
executive director at the time Ecklund was chairman.) **It’s
too dangerous to mess with the rules.” he says. n

Cable blasts planned ownership caps

In comments to FCC, industry says proposals to limit homes passed to 25%
and restricting interests in programing service are 100 severe; MPAA disagrees

By Kim McAvoy
he FCC’s proposed ownership
caps were attacked by the cable
industry last week, while Hoily-

wood studios and local governments

defended the need for strict ownership
limits.

Cable operators and their affiliated
programers are troubled by the pro-
posed horizontal and vertical owner-
ship caps. The FCC wants to prohibit
cable operators from passing more
than 25% (23 million) of the 92 mil-
lion TV households and would impose

a 40% limit on the number of channels
occupied by programing services in
which cable systems own at least a 5%
attributable interest.

In comments filed with the FCC,
the commission was asked to limit
system ownership to 35% or more of
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omes passed and to permit cable op-
erators to hold an interest in at least
50% of the cable programing services
they carry.

Local governments and the Motion
Picture Association of America are
urging the FCC to stick with the 25%
ownership cap. “*We strongly oppose
a higher subscriber cap. Greater con-
centration is not a precondition for the
creation of new programing services
or deployment of advanced cable tech-
nologies,”” writes MPAA.

The studios also say cable operators
should not be permitted to allocate
more than 20% of their channels to
programing services 1n which they
have a [5% ownership interest.
MPAA’s comments are not endorsed
by two of its members, Twentieth
Century Fox Film Corp. and Time
Warner Entertainment.

The National Conference of Mayors
and the National League of Cities are
taking a hard line on channel occupan-
cy limits, The NLC thinks that the
40% limit ‘*may be acceptable as long
as it is not rendered meaningless by
numerous exceptions,”” and supports
the FCC’s decision to include pay-per-
view channels when calculating chan-
nel occupancy limits. *‘It is important
to note that Congress did not provide
for any exceptions to the channel oc-
cupancy limits,”” say the NCM and the
NLC in a joint statement.

Nor do the two organizations think
any cable systems should be exempt
from the proposed 25% horizontal
ownership cap even if they’re subject
to effective competition.

The National Cable Television As-
soctation, on the other hand, says the
25% cap s ‘‘unnecessarily restrictive
and must be reconsidered”” and thinks
a 40% limit is more reasonable. The
association warns that restricting own-

-

WASHINGTON —
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NCTA says the 25%
cap is “‘unnecessarily
restrictive and must be

reconsidered.’’

ership at 25% would stifle investment
in new cable programing services.
NCTA also says the FCC should
choose an attribution standard based
on actual voting or management con-
trol. Under the broadcast attribution
rule, which the FCC may use, 5%
ownership of a company's voting
stock constitutes an attributable inter-
est.

Tele-Communications  I[nc., the
largest cable MSO with investments in
numerous cable programing networks,
says the cap should be 35% or higher.
The 25% cap could affect TCI, whose
systems pass 17.7 million homes.
“*Not only is the need for such limits
lacking, but the timing is extraordi-
narily poor,”” says TCI. *‘At the very
point when the cable industry is poised
to contribute substantially to this
country’s principal telecommunica-
tions goal, the commission is forced to
place limitations on the industry’s
growth.”

Both NCTA and TCI think the
channel occupancy limit should be at
least 40%.

NCTA criticizes the FCC's proposal
to include channels used for non-video
services in calculating channel occu-
pancy limits. It would ‘‘severely im-
pede ongoing developments in this
arena,”” says NCTA.

TCI wants the FCC to use system
bandwidth to calculate the channel oc-
cupancy limit. This would take into
account technological developments,
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says TCI. **Under this approach the
agency would count each 6 mhz seg-
ment of bandwidth as a single unit for
purposes of calculating channel occu-
pancy limits, regardless of the number
of program services transmitted over
any given 6 mhz segment.”” And TCI
wants the commission to grandfather
existing carriage relationships from its
channel occupancy limits.

Time Warner Entertainment, the
second-largest MSO and parent of ca-
ble programer HBO, says the TCI pro-
posal is a **positive step’’ but does not
address systems employing digital
switching technology. TWE wants the
FCC to limit channel occupancy to the
first 75 channels of an operator’s un-
compressed channel capacity.

TWE thinks the FCC should ex-
empt pay-per-view and non-video ser-
vices from the channel occupancy lim-
its and would like to see a national
ownership limit of 30%-40%. It thinks
the agency should increase the 5% at-
tribution threshold to 25%.

Viacom, another leading cable op-
erator with programing interests,
wants the FCC to exempt both new
and widely distributed program ser-
vices from its channel occupancy
rules. “‘Such exemptions will benefit
consumers by allowing vertically inte-
grated programers to innovate and cre-
ate new and different program ser-
vices.”

Vertically integrated cable program-
ers such as Turner Broadcasting also
asked the FCC not to go below the
40% channel occupancy limit. Turner
says that ‘‘overly restrictive’’ limits
will *‘unfairly hurt our company; they
also will deprive consumers of impor-
tant sources of new programing.”

Turner embraced the TCI band-
width proposal. Discovery Communi-
cations suggests a 54-channel limit is

more ‘‘consistent with the First
Amendment.”’
Black Entertainment Television

supports the proposal to exempt verti-
cally integrated programing services
that are minority controlled or are cre-
ated for minority audiences.
Pay-per-view network Viewer's
Choice says that including pay chan-
nels when calculating channel occu-
pancy limits will “‘stunt the growth”
of such pay services. And Encore Me-
dia asks the FCC to exempt multiplex
channels from the channel occupancy
limits. Encore Media, a mini-pay
movie service, plans to offer eight the-
matic channels next year, n
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Sinclair, Edwards buy LMA’s from ABRY

Syndicators worry that group owner is becoming only game in too many towns

By Geoffrey Foisie

of the year, but it probably will be
the most talked about.

Within a period of days, several sta-
tion acquisitions likely have given
Sinclair Broadcast Group Inc. signifi-
cant influence over the non-affiliate
TV station business in three markets:
Baltimore, Milwaukee and Birming-
ham, Ala. Since it already controls
both independents in Pittsburgh and
has a dominant position in Columbus,
Ohio, Sinclair has, in one stroke, be-
come an influential TV station owner
without a property in the top 10 mar-
kets. Some syndicators confess unhap-
piness at the Baltimore-based group
owner’'s strategy of market domi-
nance, particularly its use of LMA’s
(local management agreements).

For the stations’ seller, ABRY
Communications LP, the more than
$100 million it will receive represents
at least a doubling of the prices it paid
only a few years ago for WNUV-TV
Baltimore, wcGv-Tv Milwaukee and
WTTO-TV Birmingham.

Andrew Banks and Royce Yudkoff,
managing directors, were within
months of taking ABRY public when
they reccived the offers for three of
their five stations. The bid for
ABRY's Baltimore station was from
Eddie Edwards, owner of WPTT-TV
Pittsburgh and a former employe of
Sinclair, which happens to own the
other Baltimore independent,
WBFF(TV).

In Milwaukee, Sinclair and Ed-
wards are planning to arrive at the
same time. The former says it will buy
ABRY's wcGv, while Edwards will
acquire an assignable option (also
from ABRY) to buy Gaylord's wvTv.
Along with wCGy, Sinclair will pick
up ABRY’s Birmingham station for a
combined $80 million. Edwards’s
payment for wNUV and wvTv and the

I t is not the biggest TV station deal

Sinclair has become an
influential owner
without a property in
the top 10 markets.

option to buy the latter will probably
be $100 miilion or a modest amount
more.

Banks says he and Yudkoff took the
offers to their board, which felt the
time was right to accept 10.5-to-11
times the stations’ cash flow.

The history of working relationships
between Edwards and Sinclair encour-
aged speculation that the latter would
soon be running Edwards’s stations in
Baltimore and Milwaukee under
LMA’s as it already does his Pitts-
burgh station. Such speculation quick-
ly filled the void created by both buy-
ers’ silence.

That Sinclair could control the non-
affiliate program buying n five mar-
kets—ranked between 17 and 31—
caused consternation among syndica-
tors last week.

Says the regional syndication direc-
tor for one studio: “‘There is absolute-

ly no doubt that this will make busi-
ness tougher for us. They now control
five really good-sized markets.”
Agrees another: “*This will be espe-
cially true for kids and teens program-
ing."”’

gThe view on LMA’s and Sinclair is
not totally negative, as many of those
commenting acknowledge that LMA’s
can strengthen the weaker station in a
market. Sally Claster Bell, executive
vice president of children’s programer
Claster Television, adds that LMA’s
can give viewers better service by pro-
viding ‘‘a better balance of product
through control of counterprogram-
ing.”’ In Milwaukee, there is already
an LMA in which ABRY runs both
independents.

The irony of buyers and seller com-
ing together is not lost on knowledge-
able industry executives. When Sin-
clair sold its Pittsburgh station to
Edwards and bought co-located wWPGH,
ABRY secretly encouraged a petition
to deny the transaction. Banks and
Yudkoff’s motivation was the fear that
Sinclair would use dominance of the
Pittsburgh market to force syndicators
to sell to its WBFF in Baltimore., With
last week’s transaction, ABRY has
given Sinclair even more clout. L]
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BUSINESS

This weei’s tabulation of station and system sales ($250,000 and above)

Proposed station trades

By dollar volume and number of sales

This week:

AM's 0 $700,000 0 3
FM's O $1,255,000 0 4
AM-FM'’s © $66,650,000 O 4
TV's 0 $39,209,510C 10
Total 0 $107,814,510 0 21

So far in 1993:

AM's D $39,482,591 U1 146
FM's O $499,951,644 O 245
AM-FM's O $523,706,915 0 134
TV's 0 §1,384,565,376 O 64
Total O $2,447,706,526 O 589

For 1992 total see Feb. 1, 1993 BROADCASTING.

WMC-FM-TV Memphis, Tenn. 8 Sold
by Scripps Howard Broadcasting Co.
to Elcom of Memphis Inc. for $65
million. Seller is headed by Daniel J.
Castellini and has interests in WCPO-TV
Cincinnati and WEWS(TV) Cleveland,
both Ohio; WXYZ-TV Detroit; KSHB-TV
Kansas City, Mo.; KNXV-TV Phoenix;
WFTS(TV) Tampa and WPTV(TV) West
Palm Beach, both Florida; KIRH(TV)
Tulsa, Okla., and WMAR-Tv Balti-
more. Buyer is headed by U. Bertram
Ellis Jr. and has interests in KING-TV
Seattle and KREM-TV Spokane, both
Washington; KGw-Tv Portland, Ore.;
KTVB(TV) Boise, Idaho, KHNL(TV) Ho-
nolulu, KOGG(TV) Wailuku and KHBC-
Tv Hilo, all Hawaii, and, pending
FCC approval, KAME-TY Reno;
wupw(TV) Toledo, Ohio; WKCH-TV
Knoxville, Tenn.; WACH-TY Colum-
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Dick Beesemyer and Frank Kalil
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bia, S.C., and WEVW(TV) Naples, Fla.
wWMC-FM has CHR format on 99.7 mhz
with 300 w and antenna 970 ft. WMC-
TV is NBC affiliate on ch. 5 with 100
kw and antenna 1,010 ft.

wCSC-TV Charleston, S.C. B Sold by
General Electric Capital Corp. to Jef-
ferson-Pilot Communications Co. for
$15.5 million. Seller is headed by
Timothy C. Huban and has interests in
WAPA-TV San Juan, P.R., and KSCH-
Tv Sacramento-Stockton, Calif. Buy-
er is headed by William E. Blackwell
and has interests in WBT-AM-FM and
wBTV(TV), both Charlotte, N.C.;
WOXIAM)  Atlanta  and  WSTR(FM)
Smyrna, both Georgia; KYGO-AM-FM
Denver and KMMX-AM-FM Lakewood,
both Colorado; WLYF(FM) Miami and
WMRZ(AM) South Miami, both Florida;
KSON-AM-FM San Diego, and WWBT-
Tv Richmond, Va. wcsc is CBS affil-
iate on ch. 5 with 100 kw and antenna
1,958 ft.

WACH-TY Columbia, S§.C., and
WEVU (TV) Naples, Fla. ® Scold by
FCVS Communications to Elcom of
South Carolina Inc. for $15 million.
Seller is headed by Walter Flynn and
has no other broadcast interests. Buy-
er is headed by U. Bertram Ellis Jr.
(see WMC-FM-TV above). WACH is Fox
affiliate on ch. 57 with 5000 kw and
antenna 633 ft. wevu is ABC affiliate
on ch. 26 with 5000 kw and antenna
1,206 ft.

KASP(AM) St. Louis and WKBQ-FM
Granite City, Ill. m Sold by Ever-
green Media Corp. to Zimmer Broad-
casting for $7 million. Seller is head-
ed by Scott Ginsburg and has interests
in WLUP-AM-FM Chicago; WVCG(AM)
Miami and WFYV-FM and WAPE-FM
both Jacksonville, all Florida: KKBT-
FM Los Angeles; WTOP(AM)-WASH-FM
Washington; KTRH(AM)-KLOL-FM
Houston; KMEL-FM San Francisco, and
pending FCC approval, WWBZ-FM
Chicago. Buyer is headed by Jerry
Zimmer and has interests in
KCMQ(AM)-KSIM(FM) Sikeston, Mo.
KASP has oldies format on 1380 khz
with 5 kw daytime and | kw night.
WKBQ has CHR format on 106.5 mhz
with 90 kw and antenna 1,027 ft. Bro-
ker. Media Services Group Inc.

WGTQ-TV Sault Ste. Marie and
wGTU-TV Traverse City, both Mich-
igan ® Sold by Scanlan Communica-
tions to Scanlan Communications Inc.
for assumption of liabilities and obli-
gations valued at $4,429,510. Seller
is headed by Stephen Adams and has
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no other broadcast interests. Buyer is
headed by Thomas Scanlan and has no
other broadcast interests. WGTQ 1S
ABC affiliate on ch. 8 with 316 kw-V
and antenna 978 ft. wGoTU is ABC
affiliate on ch. 29 with 1000 kw and
antenna 1,304 ft.

WAIR(FM) Atlanta and WTRV(FM)
Leland, both Michigan ® Sold by W-
Air Inc. and Grand Traverse Broad-
casting Co. to Northern Michigan Ra-
dio Inc. for $1,i165,000. Seller is
headed by Rick Stone and has interests
in WIML(AM) Petrosky, Mich. Buyer
is headed by Richard A. Dills and has
interests in WKLT(AM) Kalkaska and
WKLZ(FM) Petrosky, both Michigan.
WAIR has oldies format on 92.5 mhz
with 100 kw and antenna 868 ft. WTRV
has oldies format on 94.3 mhz with
3.6 kw and antenna 426 ft.

KBBK(AM)-KNAQ(FM) Rupert, Idaho
B Sold by Inland Broadcast Co. to Tri-
Market Radio  Broadcasters  for
$700,000. Seller is headed by John T.
Hayes and has no other broadcast in-
terests. Buyer is headed by Allen D.
Lee and has interests in KART(AM)-
KZRT(FM) Jerome, Idaho. KBBK has
C&W format on 970 khz with 2.5 kw
daytime. KNAQ has CHR format on
92.5 mhz with 53 kw and antenna

— BUSINESS IR

2,466 ft.

WCRJ(AM) Jacksonville, Fla. ® Sold
by Christian Voices to Country Radio
Jacksonville Inc. for $500,000. Seller
is headed by Gerald R. Proctor and
has no other broadcast interests. Buy-
er is headed by Nicholas D. Durbano
and has no other broadcast interests.
WCRJ has classical format on 1530 khz
with 50 kw-D and DA. Broker: The
Proctor Group Inc.

KWBI-TV Denver B Sold by Colorado
Christian University to Faith Bible
Chapel International for $480,000.
Seller is headed by L. David Beckman
and has no other broadcast interests.
Buyer is headed by George Morrison
and has no other broadcast interests.
KWwBI is noncommercial on ch. 41 with
741 kw vertical and antenna 1,140 ft.

KVEZ(FM) Smithfield, Utah ® Sold by
Ronald Christner to Logan River Me-
dia Corp. for $325,000. Seller has no
other broadcast interests. Buyer is
headed by Lavon Randall and has in-
terests in  KLGG-FM  Delta and
KFMD(FM) St. George, both Utah.
KVEZ has rock format on 103.9 mhz
with 3 kw and antenna 116 ft. below
average terrain.

Robert Bass’s days in court

Robert M. Bass is headed back to the courthouse. Bass and the company
he controls claim they paid $25 million too much for KOVR-TV Sacramento,
Calif., because of misrepresentations and fraud by the station's owner, a
partnership headed by Narragansett Capital Corp.

A jury had agreed with Bass, awarding the plaintiffs more than $15
million. But two months ago Federal Court Judge Francis Boyle said that
a portion of the award was based on errors by the jury and ordered a new
trial to determine by how much the award should be reduced. The new
trial is scheduled for the end of September in Providence, R.1.

Bass claimed that Narragansett and its representatives had inflated the
station’s stated cash flow, causing his company to make too high a bid.
The $162 million transaction closed in 1989.

Among the findings the judge let stand was that the buyers suffered
damages because KOVR ran commercials over the ABC Newsbrief. The
jury had agreed with Bass that the practice was a violation of the station’s
affiliation agreement, and therefore violated warranties and representa-
tions in the station acquisition contract.

However, the station’s practice of running more than a typical number
of commercials per minute was not a violation of the contract, the judge
ruled. Overcommercialization, he said, was not “out of the ordinary
course of business”™ and the issue never should have gone to the jury.

Although the judge let stand the jury's finding of fraud against the
general manager, Edwin Pfeiffer, he said that Narragansett itself could
not be held liable for that fraud. Neither Pfeiffer nor Narragansett, he also
ruled, acted with malice toward the buyers and therefore the jury’s award
of $1 million in punitive damages could not stand. —GF

CLOSED!

KFRC-AM/FM, San Fran-
cisco, California from
Coast Broadcasting to
Alliance Broadcasting for

$20,150,000.

Elliot B. Evers initiated this
transaction and assisted in
the negotiations.

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Solutions.
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Ratings services gear up for retrans chaos

Nielsen, Arbitron preparing for major changes in cable system channel positions

By Christopher Stern

T he two largest ratings services,
Nielsen and Arbitron, are busy
preparing for what some are call-
ing ‘‘a worst-case scenario,”’ which
finds broadcast stations and cable net-
works dropped from cable systems or

forced from their traditional channel

positions.
Last week, Nielsen met with cable
networks, advertisers, advertising

agencies and broadcast stations to as-
sure them that the company is doing
everything possible to provide com-
prehensive numbers by the Oct. 6
deadline for stations to resolve their
talks with cable operators over com-
pensation for their signal or face being
dropped from cable systems.

Stations that choose must carry
have the right to be carried on their
broadcast channel, potentially forcing
a cable network to relocate if it occu-
pies that spot. Cable operators also
may relocate a broadcast station as
part of retransmission-consent talks.

All of this could wreak havoc with
viewing patterns, causing giant head-
aches for ratings services and their
subscribers. Nielsen empioys 78 peo-
ple simply to keep track of which net-
works are carried on which cable sys-
tems on which channels, according to
Robert (Rusty) Taragan, senior vice
president, local services. Taragan says
the staff includes a number of people
recently hired to handle the added
workload brought on by reregulation
of the cable industry.

While Nielsen keeps a close watch
on cable systems, the company also
will be contacting each station week-
ly, Taragan says.

A concern of both Nielsen and Ar-
bitron is the introduction of A/B
switches in metered homes. The

switches allow viewers to select either
broadcast or cable reception. Under
the new regulations, cable systems
must provide subscribers with the
switches if a broadcast station is
dropped.

Nielsen says technicians will have
to visit many of the 17,000 homes
equipped with peoplemeters.

Arbitron also has pledged to stay on
top of cable systems’ channel lineups.
According to a letter recently distrib-
uted by Arbitron, it will maintain two
databases for its metered service: one
to keep track of current activity and

another to track upcoming changes in
channel lineups.

Like Nielsen, Arbitron has beefed
up its staff to handle the increased
workload brought on by the potential
changes. Arbitron says household vis-
its to metered homes will be necessary
if an A/B switch is installed or if the
household decides to add or eliminate
cable service.

Arbitron has already seen signifi-
cant changes on cable lineups around
the nation. Between January and June
of this year, the company made 1,718
changes in metered cable lineups. ®

Camel wrestling on ‘Amazing Games’

4 — 4 .
New ‘Amazing’ sponsor
Swiss Army Brands Ltd., in the first television advertising campaign in its '
half-century history, will sponsor. Amazing Games on ESPN.

The marketer of the original Swiss army knives, watches and sunglass-
es is placing the ads as part of a pre-holiday marketing push that includes

a $1 million retail promotion.

The campaign will be launched with Amazing Games's third-season
debut on Oct. 11. The initial sponsorship will include opening and closing
billboards on the program and 30- and 40-second spots on ESPN. <J¢
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New late night brings flurry of ad flights

Networks blow their own horns in attempt to lure after-news viewers

By Jim Cooper
ith the approach of the much-
hyped late-night talk show
showdown, NBC began pro-

moting its Late Night with Conan

O’ Brien last week in anticipation of

the show’s Sept. 13 debut.

The O’Brien spots follow promo-
tional campaigns by NBC to pitch The
Tonight Show with Jay Leno, by Fox
for The Chevy Chase Show and by
CBS for The Late Show with David
Letterman.

And with the increasing attention of
the media and the public on those
shows plus Arsenio Hall, advertiser
interest is growing. Late-night adver-
tising sales likely will approach $425
million this year.

The dark horse of the late-night
race, NBC’s Late Night with Conan
O’Brien, 1s being exposed to much of
the nation for the first time with the
TV ads. The in-house campaign of six
ads will run with moderate frequency
in all dayparts through the show’s de-
but. NBC will run ads on radio also,
but not on cable.

“We want [Conan] to get his feet
wet and get people talking about
him,”” says an NBC spokesman, add-
ing that the network may launch a
more aggressive campaign after the
show is established.

The spokesman says that NBC also
will be running ads more frequently
for The Tonight Show with Jay Leno.

A variety of ads promoting Fox’s
The Chevy Chase Show have begun
running—leading up to the show’s
Sept. 7 debut.

Tracy Dolgin, executive vice presi-
dent of marketing for Fox Broadcast-
ing, says that about 20 spots have been
created for Chevy Chase and that at
least one spot runs during each Fox
program.

““We have a guy with greater lik-
ability than Leno or Letterman com-
bined,”” says Dolgin.

The Chase spots, and at least one
O’Brien ad, humorously show both
hosts in various stages of preparing for
their debuts.

CBS’s Letterman, which premieres
tonight (Aug. 30), is supported both
nationally and locally with the tag line
“‘Same Dave, better time, new sta-

tion.”” The spots, which George
Schweitzer, ABC senior vice presi-
dent, marketing and communications,
said would ‘‘dominate the network™
during the summer, have been running
since Major League Baseball’s All-
Star game last month. The 10-20-sec-
ond ads, showing Letterman quipping
in front of a large black-and-white
CBS logo, were recently joined by a
new flight of interview-format spots.

In promo for new show, O’Brien (right) pracl:ices host duties with the delivery boy, et al.

The ads run in all dayparts.

The Letterman campaign was
geared to build throughout the summer
until tonight’s debut, and CBS execu-
tives hope it will attract not only hard-
core Letterman fans but also a wider
audience of potential or occasional
viewers more likely to watch at the
show’s earlier time.

Representatives of the Arsenio Hall
show did not return phone calls. u

Local

spot

June 93 +6.3
2nd quarter '93 +7.0
July '93 -3.0
Year-to-date +4.4

Local, national spot stall in July

TV station revenue growth stalled in July, suffering by comparison to
Olympic-aided revenue gains in July 1992. Affiliates, especially NBC’s,
were hit the hardest, dropping 6.8% in local spot and 1.8% in national
compared to year-ago levels. The monthly group survey was released by
the Television Bureau of Advertising.

Independents, including Fox affiliates, had a strong month, posting
local sales gains of 9.1% and national gains of 9.2%.

TVB had earlier delayed the results for June due to what a spokesper-
son said were technical problems. The revised June numbers showed
strong growth in local and national spot.

National Total  Number of
spot stations
+12.8 +9.1 289
+4.7 +6.0 289
+0.8 -1.3 304
+1.0 +2.9 304
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Tracking ups and downs in European TV

By Meredith Amdur

variety of studies released last

week took the pulse of European

media. Among the conclusions:
The European Comrmunity countries
had a trade deficit in entertainment
products; the outlook for the television
industry in the United Kingdom is up-
beat, and the lack of a common stan-
dard for ratings systems across Europe
is a an ongoing problem.

U.S. keeps up balance of trade

As controversial GATT negotiations
continue between the U.S. and Eu-
rope, French media research group
IDATE has released trade figures for
entertainment products showing that
the EC countries carried a deficit bal-
ance of $3.4 billion in 1992 for cine-
ma, television and video programing,
up from $3.1 billion the previous year.
U.S. companies earned approximately
$1.65 billion in the EC in 1992, but
independent producers saw revenues
drop 1n Europe for the year to June
1992, largely because of a drop in film
receipts. Media sticking points in
GATT 1alks include production subsi-
dies for Eurcpean producers, copy-
right laws and program quotas restrict-
ing importation of U.S. television
shows.

UK ad forecasts up

UK television may be well on its way
to economic recovery. According to
UK media buyer Zenith Media’s latest

Annual Interface and

Hall of Fame set
On Nov. 9, BROADCASTING & CA-
BLE magazine and the: Federal
Communications Bar Associa-
tion will sponsor the seventh an-
nual “Broadcasting/Cable Inter-
face” ‘'seminar and the third
annual BROADCASTING & ‘CABLE
“Hall of Fame" dinner and
awards ceremony at Washing-
ton’s Omni Shoreham Hptel. For
more information contact: (in
New York) Joan Miler, (212)
340-9866; (in Washington) Pat
Vance, (202) 659-2340:

media buy on MSG networks.

for each year of the sponsorship.

Delta reserves space at Garden

Madison Square Garden and Delta Air Lines last week announced a
three-year, $3 million-plus marketing effort that will include an extensive

Delta’s advertising will run on MSG Network’s cablecasts of New York
Knicks basketball, New York Rangers hockey and New York Yankees
baseball. The media buy also includes time on the MSG SportsDesk.
sports news show and MSG Network cablecasts of college basketball.

The agreement, one of the largest sponsorships in Madison Square
Garden's history, will cost the Atlanta-based airline more than $1 million

“Given Delta’s greatly expanded domestic and international presence
in the New York area, a strong relationship with Madison Square Garden
is an excellent way to expand our public awareness,” says Bob Coggin,
senior vice president of marketing for Delta.

Delta, which runs 130 departures daily from New York-area airports,
will maintain exclusive signage rights in the airline category in key areas
of the arena and will have a presence on the Garden's auxiliary score-
boards and the GardenVision center scoreboard.

-Ic

advertising forecasts and financial
check-up, the industry received a
cleaner bill of health than usual. The
revised forecasts say that improvement
in the overall economy and a 2% over-
all increase in ad spending should ben-
efit television. Overall, TV advertis-
ing will grow by 3.4% in real terms
this year, ahead of GDP growth of
only 1.7%. Zenith’s study also takes a
bullish approach to the growth of sat-
ellite TV viewing. Cable and satellite
TV penetration is forecast at 17% of
all UK homes (3.7 million) by the end
of the year and as high as 40% by
1996. This growth is expected to cut
into viewing shares of both the BBC
and ITV, currently at 31.3% and
28.6%, respectively, in satellite
homes. The market is expected to fur-
ther fragment during the decade, with
ITV network revenues expected to
reach £1.4 billion ($2.1 billion) in
1993 and falling off in real terms each
year between 1996 and 2000. Satellite
TV ad spending is expected to total
£75 million ($112 million) with sub-
scription income of £405 million
{$606 million).

European ratings systems

out of tune

The European television market re-
mains a researcher’s nightmare, ac-
cording to European media group Car-

at Research. Having studied ratings
systems across the continent, Carat
confirms what many programers, buy-
ers, sellers and advertisers have long
known: There is no such thing as a
Euvropean standard for TV audience
measurement.

Currently, at least seven separate
methods are employed across Europe
to calculate audience levels, and a rat-
ing point can differ by as much as
30% from one country to the next.
Media terminology also varies from
country to country. There are 21 peo-
plemeter panels operating in 18 coun-
tries with roughly 95,000 viewers re-
porting their daily viewing habits.

The elusive common currency for
TV-audience research has hampered
valuing commercial rating points
across European markets, with no
common definitions of genre, demo-
graphics or viewing levels.

Carat has been part of a project to
incorporate the diverse systems being
used by research groups Nielsen,
AGB, BARB, Mediametrie, GfK and
Ecotel. its study also reveals that the
UK has the highest penetration of two-
television homes (52%) and VCR's
{69%), while the Czech Republic has
the highest penetration of TV sets in
Eastern Europe, at 86%. ltaly has the
highest level of remote control owner-
ship (92%). ]
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Closed captioning picks up speed

Stations turn to court reporters 1o narrate live-action events for hearing impaired

By Sean Scully

ourt stenographers, those silent

chroniclers of legal minutiae,

may soon be bringing live news
reports, sporting events and weather to
selected viewers across the nation.

Stenograph  Corporation of Mt
Prospect, Ill., is among a handful of
companies that let broadcasters use the
specialized skill of the court report-
er—to record exactly what's said as
it's being said—to provide closed cap-
tioning for live events.

The key is the recently introduced
“*Captionlt’™ software, which trans-
lates the typed shorthand from the
court reporter’s specialized typewriter
into English subtitles that can be
broadcast over the air.

San Francisco station KPIX(TV) used
the system when it broke away for live
coverage of a shooting spree at a city
law firm earlier this year. Kathy Bar-
rera, a local court reporter, called in to
the station and, using a computer mo-
dem. captioned the coverage for about
90 minutes, says David Maherg, KP1x
manager of information services.

In the absence of such a system, a
station is limited primarily to wire ser-
vice copy to provide captioning for its
hearing-impaired viewers. While that
method can alert viewers to emergen-
cy situations, it does not allow them to
follow live coverage on the screen.
Because the Bay Area has a large and
vocal hearing-impaired community,
Maherg says. San Francisco TV sta-
tions have been under considerable
pressure to improve their captioning.

The Stenograph system offers a use-
ful feature, Maherg says, that allows a
court reporter to switch back and forth
between the station’s newsroom com-
puter, which provides captioning
when scripts are available, and the
translation software, which allows the
reporter to do live captioning. Without

A stenographer and Captionlt software generate live closed captioning.

the ability to switch, the court reporter
has to caption an entire newscast.
With the switch, most of the show can
be captioned by the newsroom com-
puter script, which guarantees the
speed and spelling accuracy of the
captions. The court reporter cuts in
during weather and live shots.

Other stations in the Bay Area use
court reporters for captioning, Maherg
says. but they do not use a switch.

Because the captioning goes over
the air almost instantly. a station can
afford to use only the best court re-
porters, Stenograph Product Manager
Claire Ryder says. Barrera, a |3-year
veteran, agrees. “‘In news live cap-
tioning. you never know what they're
going to talk about.... There isn't
enough time to go back, clean it, edit
it. You need to be thinking on the
fly.”

Because court reporters use a pho-
netic shorthand system, names pose a
challenge, she says. An unexpected
proper noun has to be carefully spelled
out. **You sort of hold your breath for
haif a second until you look up at the
screen and see how it came out.”’

Because court reporting is such a

specialized skill. developing software
to allow court reporters to caption live
was 4 bit tricky. Ryder explained that
every court reporter’s shorthand is dif-
ferent. The computer software, there-
fore, has to be able to adjust to the
personal style of each reporter in order
to translate his or her transcript into
readable English. Fortunately, each
reporter has what’s known as a dictio-
nary, a personal style manual that
translates the keystrokes into words. If
the court reporter provides that dictio-
nary on a computer disk. the software
will be able to adapt and translate.

So far, Ryder says, only a few doz-
en stations are using live captioning
reguiarly, but as stations become more
aware of their hearing-impaired view-
ers. interest will grow, she says. The
total investment for a station to begin
live closed captioning, she estimates,
is less than $5,000.

For court reporters, Barrera says,
live captioning offers an opportunity:
With all the live newscasts and special
events, plus existing programs and
films that still need to be captioned,
broadcasting could become a court re-
porter’s full-time career. u

Broadcasting & Cable Aug 30 1993

37




Edited by Sean Scully

Sony is look-

ing to replace the tra-
ditional radio signal
link for remotely operat-
ed cameras with a laser
beam link. Sony tested
the new system at the
Pope’s appearance in
Denver Aug. 15. NBC
sucessfully controlled a
Sony BVP-90 camera,
mounted atop a network
truck, to collect footage
for the news pool. Sany
says the laser-beam
link doesn't require
FCC authorization be-
cause it uses an in-
frared beam rather than
a radio signal. The laser
link can transmit up to
four video channels,
each with a pair of au-
dio channels. The com-
pany says such a sys-
tem will be particularly
useful in situations that
traditionally required
lots of cable, such as a
golf tournament, that is
spread over long dis-
tances, or a major out-
door event such as the
Pope’s appearance.
The basic unit, known
as the LBU-2000, in-
cludes & spotting cam-
era to track the laser
link, a display to moni-
tor the tracking and
laser connectors to
transmit two video and
audic channels. The
LBC-2000 Control Unit
expands the system to
the full four video and
eight audio channels.
The system includes a
stabilizing system to au-
tomatically maintain the

laser link. Sony says
the laser link can also
be used for non-broad-
cast communications,
such as video telecon-
ferencing and image
transmission.

The Interactive Net-
work plans to expand
service from its current
northern California base
to Chicago in Septem-
ber. IN’s system allows
subscribers to play
along with games
based on television
shows, including game
shows and sports
events. The company
says it will expand to
other major metro areas
in 1994. Initial cost for a
subscriber, IN says, is
about $299, with $15
per month in program-
ming charges for the
basic package. The
data for the interactive
games is broadcast
over the audio portion
of local TV stations.
Services are sold
through an infomercial
and distribution deals
with consumer electron-
ics retailers.

Indonesia’s Palapa C1
satellite will be carried
into orbit by an Ariane-
space rocket in the
summer of 1995, under
a contract signed last
week by the European
space launch company
and two Indonesian
satellite firms. The
Hughes satellite will of-

TECHNOLOGY

Cutting Edge

fer 30 C-band and 4 Ku-
band transponders for
telephone and video
transmissions in Asia
and the Pacific.

PESA Chyron will pro-
vide switching sys-
tems and graphics sys-
tems for the DirecTv di-
rect broadcast satellite
control center in Castle
Rock, Colo. Sony’s Sys-
tems Engineering Inte-
gration Division is build-
ing the center for Di-
recTv, a Hughes com-
pany, which plans to go
on the air with a DBS
service in March of next
year. The first DirecTv
satellite, in partnership
with Hubbard's United
States Satellite Broad-
casting, will go up in De-
cember. PESA Switching
Systems will provide
three routing switchers
and Chyron Corp. will
provide three of its iN-
FiNiT! graphics system
for both in-house

and on-air

use.

National

Empow-

erment Television, a
24-hour satellite net-
work featuring pro-
grams that promote
“traditional values,” will
go on the air on Hugh-
es’ Galaxy 7 starting in
December. The satellite
position will allow the
network to cover the
U.S. Canada, the
Caribbean and much of
Mexico.

Viacom’s new MTV
Latio, Flix and Show-
time 2 networks will be-
gin feeds late this year
on G.E. Americon’s Sat-
com C8 using General
Instrument’s DigiCipher
encryption system. The
company says it will
convert to the MPEG2-

compatable DigiCipher
iI'in mid-1994.

Canadian transmitter
maufacturer Larcan is
acquiring a controlling
interest of U.S. manu-
facturer Television
Technology Corp. of
Louisville, Colo. Larcan
manufactures largely
TV transmitters, while
TTC manufactures both
TV and FM radio sys-
tems. The companies
say the move will bol-
ster their respective po-
sitions in the interna-
tional market. Larcan
exports virtually all of its
transmitters and TTC
exports about half. Lar-
can and TTC signed a
memo of understand-
ing to allow the
takeover, but final ac-
quisition is pending.

Senator Daniel Inouye
(D-Hawaii) is urging
the FCC to act quickly
to roll out Individual
Video and Data Ser-
vices to the public. He
says lengthy delays
have delayed the intro-
duction of important
public service, including
a proposed interactive
television system. IVDS
are radio frequencies
which some companies,
including Reston, Va.-
based EON, propose to
use as the return path for
a variety of interactive
applications, including
business and financial
services. Licenses for
the nation’s nine largest
markets will be awarded
under the old lottery
rules Sept. 15. Remain-
ing markets will be allo-
cated under the new
spectrum auction rules,
which Inouye appears to
fear may end up delaying
the wide application of
such services while auc-
tion rules are drawn up
by the commission.
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RADIO
HELP WANTED MANAGEMENT

General sales manager: WHOM-FM, northern
New England's regional superstation has immedi-
ate opening for experienced GSM. Minimum three
years experience as successful SM or equivalent

ence and college degree. Substantial compensa-
lion polential commensurate with experience and
performance plus excelient group benefits. Offices
and studios in Portland, Maine. Send your resume
with performance and income history in confidence
lo Judy Sher, VP/GM, WHOM-FM, 477 Congress
St., Porttand, ME 04101. WHOM is a Barnstable
Broadcasling group stalion and an equal opportu-
nily employer.

The economy is strong, the company is growing,
and the living is great in Boise, Idaho. We wanl a
sales manager to leach, coach, and lead a sales
team that's ready (o win. If you have sales manage-
ment experience, a proven track record, and wani
to live in one of America’s top five cilies, send your
resume to Michael Baer, KIZN FM, 9400 Fairview,
Boise, ID 83704. EQE.

Local sales manager: Mid-West family broadcast
group seeks LSM for high performance sales team.
Work closely with GSM in training and field coach-
ing 12-person staff. Plus handle key accounts. 24-
station MWF has an outstanding commitment to
training & professional development. Great Lake
Michigan lifestyle 90 minutes from Chicago. Re-
sume, success history, sales philosophy (0: WSJM
& WIRX, PO Box 107, St. Joseph, MI 49085. EOE.

Sales management, KHMX, Houston: Nalionwide
Communications Inc. has a strong career opporu-
nity for an individual wilh intelligence, character
and commitment. If you have superior leadership
and organizational skills, undersland the slralegic
marketing process. and enjoy developing people,
we would like to hear from you. Please write and tell
us how you will make a difference, NCl is an equal
opportunity employer. Women and minorities are
encouraged 1o reply. (Send inquiries to Clancy
Woods, General Manager, KHMX Radio, 1990 Post
Oak Boulevard, Houslon, TX 77056.

Sales/sales manager: FM combo. Profilable. Un-
tapped potential. Rural, Near bgach and bay. Prove
yourself, internally and on street: earn well-compen-
sated, long-term commiiment. WAAI/WWPL, Box P,
Hurlock, MD 21643. EGE.

Sales manager: KFAM is a 50kw AM radio station
in the Sall Lake City market. We are looking for the
right person 10 manage our sales dept Please
send application 10 PO Box 700, Bountiful, UT
84010. EOE.

HELP WANTED SALES

Children’s Radio is hiring selespeople in Los
Angeles, Dallas-Ft. Worth, and Minneapolis. Na-
lion's only Children's radio format "Radio Aahs" is
expanding ils O&Q's. Need committed, experi-
enced radio salespeople who want 1o sell the
greatest formal in America. Contact: Dick Marsh,
ExVp/COO Chiidren’s Radio Group, 724 N 1st
Street, 4th Floor, Minneapoiis, MN 55402. Yes, we
are EOE, but you must be over 21, sorry kids.

required. Preference given to New England experi- |

See last page of classifieds for rate information and other details.

Montana, Blg Sky country, AM/FM combo leader
in Greal Falls looking for experienced radio profes-
sional with solid references lo sell our stations to
eager buyers. A wonderiul place to live. a pair of
great radio stations to sell. Eamn base against 20-
25% commission. Send resume to General Manag-
er, KEIN/KLFM Radio, 811 1st Avenue North, Great
Falls, MT 59401. EOE

Account executive opening: Previous major mar-
ket experience calling on agencies required. Pol-
ished professionals only. Resume to: John
Squyres, KNAC, 100 Oceangale. Suite P-280,
Long Beach, CA 90802. EOE.

WDIZ Rock 100, Orlando: Sales rep for eslab-
lished list with good billing. Two years previous
radio sales required. Call or write WDIZ, 2180 W.
State Road 434, Suite 2150, Longwood, FL 32779.
407-682-7676. ECE.

Radio sales account executive position opening
at WQOXRMWQEW. Aggressive representative of Clas-
sical music and American Popular Standards radio
slations to adverlisers and clients. Radio sales expe-
nence required plus strong selling skills. No phone
calls, please. Send resume in confidence to: GSM,
WOXRWOEW. 122 Fifth Ave., New York City, NY
10011. An equal opporiunity employer.

HELP WANTED ANNOUNCERS

Free-lance basketball play-by-play opportunity
for a major state-wide university radio network...
major market ar network experience preferred. No
1apes, only resumes by September 15 1o Box N-32.
EQE.

HELP WANTED TECHNICAL

Four Seasons Communications, located in sub-
urban Washington, DC. is seeking a qualified chief
engineer {or ils Richmond, Virginia stand along FM,
WMXB. The successiul candidate will have slrong
FM transmitter and studio maintenance skills, and
good communications skills, He or she will be self
motivated and hands-on; in short, a resulls orient-
ed engineer. FCC General Class Radiotelephone
permit or SBE Certification preferred. If you want (o
be part of a thriving team, and work in a well
equipped radio station, send your resume and sal-
ary requirements to: Chip Fetrow, Director of Engi-
neering, WXTR, 5210 Auth Road. Marlow Heights,
MD 20746 or fax to 301-899-6011. EQE.

HELP WANTED NEWS

Staff newswriter and part-lime reporter for CBS-
owned all-news radio station. Primary duties con-
sist of wriling and editing newscasls, along with
some vacation-relief anchoring and reporting. Can-
didale must have minimum three years profession-
al newswriling and broadcasting experience. Send
resume and tape 1o: Chris Berry, Director News &
Programing, WBBM Newsradio 78, Dept. B, 630 N.
McClurg Court, Chicagu, IL 60611. No phone calls.
CBS. Inc. is an equal opportunity employer.

SITUATIONS WANTED MANAGEMENT

Some say they can do it. . . | can prove that | can
do it If you need lo make a profit. .. | want the
opportunity, Experienced with proven Irack record.
love duopoly, looking for GSM position or GM posi-
tion in small market. Prefer equity and weslern area
but welcome all opportunities. Reply to Box N-43.

“Business manager: Midwest Fox affiliate. Respon-

SITUATIONS WANTED SALES

High octane GSM with 10 years experience seeks
sales position in top 50 market. If you're looking for
your next top performer, call 915-520-7523 to ar-
range an interview at 1he NAB convention in Dallas.

SITUATIONS WANTED ANNOUNCERS

Sports authority and Oldies guru w/strong voice &
personality available now. PBP, writing & produc-
lion. High school and college sports; USBL & minor
league baseball experience. Super talent in many
facets. Willing to work long & hard and to relocate.
Frank 904-673-0757.

Versatile disc jockey: Three years experience as
disc jockey and news reporting. Country stalion.
Salary-twelve hundred a month. Dave 303-278-
2169.

SITURTIONS WANTED NEWS

Experienced sportscaster is anxiously wailing for
your call. Call Mike 618-6854-5064.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTHERS

Program director with national and major markel
experience, tired of the big market rat race, seeks
quality small market station for long lerm. Top 1al-
ent. 316-722-1499.

TELEVISION
HELP WANTED MANAGEMENT

sible for supervising computerized systems and all
aspects of accounling including financial forecast-
ing, personnel, insurance and collections. Able to
deal effectively with management staff and clients
Accounting degree (BS/BA) required. Experience
in broadcasting/CPA helpful. Send resume and
salary requiremenls to: Box N-45. EQE.

Are you highly-organized, motivated. with a prov-
en track record in small market sales manage-
menl? Does your station manager boas! about your
recruitingftraining abilities? Do you "hil the streels™
with your salesforce? If this is you, and you're
looking for a position as local sales manager for
small-market affiliale in the Rocky Mountains, apply
today lo Box N-46. EQE.

Vice president television, WITF, Inc., Harrisburg,
PA. WITF, Inc. seeks VP to serve as part of senior
execulive slaff with complete management and op-
erational responsibility for WITF Channel 33. Will
develop, recommend and execute comprehensive
plan for television operations. Includes manage-
ment of lelevision production, engineering, pro-
graming. program markeling/underwriting, produc-
lionfengineering marketing for facilities rentals. and
educational services. Position requires demon-
stratled management and leadership success in
lelevision programing, production and operations.
Requires bachelor's degree or comparable training
fexperience in communications field. Send resume
with salary requirements to: Personnel, WITF, Inc.,
PO Box 2954, Harrisburg PA 17105. EQE.
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—— CLASSIFIEDS

GM wanted for medium size station in South. Must
be fully versed in all phases of budgeting and
financial controls and be able to motivate the sales
managers and depl. heads. An éxcellent opportu-
nity with a solid group. Please send resume to Box
N-35. EOE.

Nonprofit company seeks experienced television
stalion managers & broadcast journalists 10 work
as advisors/instructors in former USSR. All ex-
penses paid+ stipend. Require (managers). 10
yrs+ television station mgmt. + sales, news direc-
tion experience. Require (journalists): 8 yrs+
broadcast television news. Experise video shoot-
ing /editing, writing news. Oesire: teaching. imer-
national, network experience. Ability endure diffi-
cult condilions. Russian language. Fax letter,
resume w/2 references o Paul Greenberg, Inler-
news 212-966-3193. EOE.

General manger, for Fox affiliate, mid-sized, mid-
west market. Requires a hands-on, resulls driven
manager. Will consider successful GSM. Reply in
confidence to Box N-34. EQE.

Local sales manger: Weslt Texas Fox affiliate.
Minimum 3-5 yrs. TV sls/mgr. James Beeghley,
GSM Fax 915-337-6306. EOE.

NELP WANTED RESEARCH

Research director: Cannell Communications,
WHNS FOX21 has an opening for research direc-
tor. MiniPak, Arbitron II, Custom Target Aid, Star
and Scarborough research experience required.
National rep experience a plus. Excelient writing
skills and desktop publishing experience required.
Send resurne to WHNS-TV Personnel-RD, 21 Inler-
state Court, Greenville, SC 29615. 803-288-2100
E/Q/E M/FIH.

NELP WANTED MARKETING

Wanted: Television Publicist. Publicist for in-
house position at established cable network. 3
years of experience in P.R. for TV network and
excellent writing skills required. Local and national
media contacts a must. Experience with newspa-
per listings process preferred Salary: mid-30's.
Send resume to: Mr. Gomez, 2nd Floor, 600 Third
Avenue, New York, NY 10016, EOE

HELP WANTED SALES

Sales manager: Texas ABC affiliate is looking for a
sales manager, previous management of a sales
slaff is required. Strong company with good com-
pensation package. Send resume, references and
salary history to: Box N-16. EQE.

Wanted: national sales manager for dominan!
CBS affiliate in sunbelt market. Candidates should
have two to four (2-4) years experience as a nation-
al sales manager or regional sales experience
dealing with major agencies. Send resume includ-
ing salary history to Oirector Sales/Markeling at
Box N-24. All replies kept confidential. EOE.

Account executive: WHTM-TV, an ABC affiliate in
the 44th market, has an immediate opening for an
experienced account executive with slrong cus-
tomer service and negotiating skills along with a
track record of new business development. Re-
quires 3 years media sales experience and tamil-
iarity with Nielsen/Star. Send resume and cover
letter to: Russell Hamilton, General Sales Manager,
\éVOHgM-TV‘ PO Box 5860, Harrisburg, PA 17110

Director of non-traditional sales—Unusual litle?
You bel! It's a brand new sales concept with
WRCB Television, We want someone to take on a
challenge and blaze new irails in television related
sales. Broadcast sales experience is not required,
but style, attitude, and long-term tenacily are! Re-
sumes only to: Ralph Flynn, Local Sales Manager,
WRCB TV, 900 Whitehall Road, Chattanooga, TN
37405. WRCB is an equal opportunity employer.

Local account executive: Mid-Michigan's fastest
growing network affiliate is looking for the right
person. Prior broadcast sales experience reguired
in order to gain immediate benefit from this once in
a lifetime opportunity. Must know what client ser-
vice means. be aggressive, detail oriented and
innovative. M/F EEQ. Send resume and cover letter
lo Box N-47.

Account executive: Looking for an aggressive,
problem-solving individual to sell advertising on
WRAL-TV. This includes maximizing current client
base. and the development of new accounls, Pre-
ler a successful sales background in television or
broadcasting-related field. College degree re-
quired. Send resumes to Laura Stillman, LSM,
WRAL-TV, PO Box 12000, Raleigh, NC 27605. An
equal opportunity employer.

WBFS TV is seeking a local AE. Strong indepen-
dent TV. Top 25 marke! experience. Spors experi-
ence necessary. Contact Wendy Kamilar 165500
NW 52nd Avenue, Miami, FL 33014, Ph: 305-621-
3333. EQE.

HELP WANTED TECHNICAL

Sales/tower inspector: Nal'l telecommunicalions
co. seeks tower inspeclor/sales with exp. pref. in all
phases of tower maintenance & ereclion. Great
travel oppty & bnfts. Call 215-699-6284 or fax re-
sume 1o 699-6285. EOE.

WYES-TV, New Orleans, is seeking a hands-on
chief engineer. Will be responsible for mainte-
nance. repair, installation and supervision/schedul-
ing of VHF TV station technical facilities, transmilter
and s1afl. Minimum 5 years experience: Compo-
nent level maintenance experience. supervisory
and budget management essential. Send resume
and salary hislory to: WYES-TV/Personnel Office,
PO Box 24026, New Orleans, LA 70184-4026. No
calls. WYES-TV is an equal opportunily employer.

Broadcast technician/promo producer: Missis-
sippi Public TV Network seeks a creative person to
help refine the network's on-air style and produce
all promos. State-of-the-art equipment. 17K+.
Closing September 24, 1993. Send resume to Per-
sonnel, 3825 Ridgewood Road, Jackson, MS
39211. Requirements: AA in Electronics and (2)
years experience. EEQC/AA M-F.

Chief engineer: Fox affiliate KCIK-TV seeks indi-
vidual with minimum 5 years hands-on mainte-
nance experience in both studio and UHF transmit-
ler equipment. FCC or SBE license required.
Supervisory experience as chiel or assistani chief
preferred. Benefits include paid medical and retire-
ment. Salary DOE. Send resume and salary history
lo Larry Pepin, Station Manager, KC!K-TV, 3100 N.
Stanton St., El Paso, TX 79302 or fax to 915-533-
4203. EOE.

NELP WANTED NEWS

News director jor Top-40 market network affihate
with news staff of 50+ . Musl be hands-on, high-
energy leader. motivalor, innovalor. Tell us how
you'll take us from #3 to #1. Major market experi-
ence and previous news direclor experience pre-
ferred. Stalion is an equal opportunity employer
and encourages women and minorities to apply.
Reply 1o Box N-26.

Extraordinary opportunity to join the TV/multi-me-
dia venture of a global leader in news. If you're
tired of playing by “The Rules.” are entrepreneur-
ial, outrageously creative, like teaching and travel,
and are busling to finally meld your experiences in
producing, directing, shooting and editing, and
can pass our journalism sniff-test... we want to talk.
Plgase send cover, CV, salary history lo Box N-37.
EQE.

TV news director/anchor: WLIG-TY, New York,
seeks news leader to put together top-notch staff
for expanding news operation. Qutstanding growth
oppoftunity for a hands-on person with good peo-
ple skills. College degree and 5 years experience
preferred. Excellent benefils package. Send re-
sume, tape and salary history to Michael Wach,
General Manager, WLIG-TV, 270 South Service
Road, Melville, NY 11747, EOQE.

Producer: Small markel, CBS alfiliate, seeks an
experienced producer for a computerized news-
room. Mus! be organized. a skiiled writer, able ©
meet strict deadlines, and possess people skills.
Send resume to Box N-38. EOE.

News producer: Experienced and motivated pro-
ducer wanted for top-rated Monday-Friday news-
cast. Must be a creative and flexible, high-energy
individual with at least 5 years experience. Send
non-returnable tape and 2 resumes 1o Valerie
Feder, Executive Producer, c/o Human Resources,
KING 5 TV, 333 Dexier Ave N., Seattle, WA 98109,
No phone calls please. EOE M/F/ON.

Meteorologist: West Texas affiliate seeks a slaff
meleorologist. On-air experience required; degree
and seal preferred. Experience with Triton Comput-
er Weather System essential. Candidates will do
daily five, six and ten pm weathercasls. Send tape,
resume and salary history to Personnel Direclor,
KLST-TV, 2800 Armstrong, San Angelo, TX 76903.
EQE.

Producer: Buffalo’s news leader needs a crealive,
take-charge producer for hour-long 5pm newscast.
Candidates will be judged on ability to wrile atten-
tion-grabbing copy and ability to make pictures
and sound leap off the screen. Must have two
years experience producing newscasts Send re-
sume and non-relurnable tape to: Chuck Samuels,
News Director, WKBW, 7 Broadcast Plaza, Buffalo,
NY 14202. No calls please. EQOE

Weather: WJTV is seeking weekday wealher an-
chor. We are looking for someone who talks like
real people and has a forecast peopte will remem-
ber. We have the tools. including Nexrad Radar,
you need 1o have the perseonalily. Minimum 2 years
experience. No beginners, no phone calls. Send
resume, recent tape to News Director, WJTV, PO
Box 8887, Jackson, MS 39284. Tape relurned with
SASE only. EOE, pre-employemnt drug test re-
quired.

News director-top 60 Mid-West network: Rebuild
news division from ground up. Research complet-
ed, now ils time to implement data. Equipment,
sets, people training with a December slart-date.
Significant producing experience and college de-
gree preferred. If you've gol the stamina/desire for
aturn-around, please forward credentials 10 Box N-
48. EOE.

TV associate producer/writer: To wrile and pro-
duce elements of fast-paced daily newscasts.
Should have show producing experience. Excel-
lent writing, organizational and people skills a
must. Applicant should work quickly and have thor-
ough knowledge of current events. Send resume,
non-returnable 3/4” broadcast Beta tape and wril-
ing samples and letter (no calls) explaining how
you would do the job to Edward B. Schimmel,
Assistant News Director, WPVI-TV.m Suite 400,
4100 City Line, Philadelphia. PA 19131, EOE.

Reporter, how do you tell a story? Tell us yours.
We're looking for someone who knows what a story
is. someone who knows how to make it sing. An-
chor 1007 That's an added plus, not essential. Only
experienced need to apply. Send tape, resume,
references and whatever else to: Al Sandubrae,
News Director, KARK-TV, 201 Wes! 3rd Street, Lit-
tle Rock, AR 72201. EQE M/F.

Two position in 90s market... Reporter, minimum
one to two years commercial broadcast reporling
experience. Involves nights and weekends. Wealh-
ercaster, part time position for weekends and fill-in
as needed. Prefer applicants with some TV weath-
er experience. Non-relurnable tapes and resumes
to News Director, WFMJ-TV, 101 W. Boardman St .
Youngstown, OH 44503. EOE. No calls. No begin-
ners.

Weather anchor: Morning and noon weather an-
ch . needed. Credentials preferred, but mus! have
excellent communication skills. You should have
the ability to do live remotes and feature reporting.
Send tape and resume to Lloyd Winnecke, News
Director, WEHT-TV, PO Box 25, Evansville, IN
47701. EOE, M/F.
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Medium market station locking for 6pm weekday
producer. Send tape, resume, and references (o
Carolyn Powell, WLTX, 6027 Devine Streel, Colum-
bia. SC 29209 No phone calls! EQE.

NELP WANTED PROGRAMING
PRODUCTION & OTHERS

Qutdoor/sports oriented production company
seeks slaff pholographer. Must have 5+ years
Betacam experience and good location lighting
skills. Audio and post experience a plus. Some
travel required. Must be willing o relocate. Fax
resume to 501-372-0431. ECE.

WSYX-TV seeks highly motlvated hands-on pro-
duction supervisor to assisl in management of
young and hungry production statf. Candidate will
supervise par-lime staff, direct newscasts and
special projects and assist production manager
Pasilion requires 3+ years experience as produ-
cer/director, strong interpersonal skills and a hol
resume tape. Supervisory experience and a col-
lege degree a plus. Resume and tapes only to:
WSYX-TV, PO Box 718. Columbus. OH 43216-0718
Altn: Production Supervisor. No phone calls
please. WSYX-TV is an equal opportunily employer
and does not discriminale on the basis of race,
color, religion, national origin, disability, sex. age,
or other faclors prohibited by law. Company is
especially interested in seeking qualified minority
and women applicants

Manager on-air promotion: KERA Channel 13
public lelevision seeks a creative person wilh a
degree in television/film or equivalent experience
Requires 4-5 years experience in writing, produc-
ing and directing on-air promotions. The incum-
bent musl be crealive. have an eye for graphics,
an ability to work with taient and manage others,
and slrong organizalional skills in a high pressure
environment. The incumbent will supervise, coordi-
nate, write and produce on-air materials for KERA/
Channel 13, KDTN/Channel 2 and KERA 90.1 ra-
dio. We offer a compelilive salary and good bene-
fits. Minorily applicants are invited to apply. Send
resume with a cover leller and salary history to:
KERA, Attn: HN, 3000 Harry Hines Blvd, Dallas. TX
75201 ECE

Promotion manager for midwest aftiliate. Must be
able lo design markel slrategy as well as inspire
effective advertising in all media. Handle daily op-
eralions of department; creale ad concepts and
wiile for radio, TV and print. Must have strong
crealive and wriling skills to develop and produce
image promations, news lopicals, PSAs, and com-
mercial copy. Previous management experience in
stations or ad agencies essential. BA desired, ex-
perienced only. Send resume, marketl and salary
range. Reply lo Box N-49. EQE

Producer wanted: Aggressive, crealive, dynamic,
crazy. Must be al least 3 of 4. Which are you and
why? Medium markel producer position IS open
now. Send 3/4" aircheck {no more than 3 days old).
along with anything else you think we need o know
to: Al Sandubrae, News Director, KARK-TV, 201
Weslt 3rd Street, Littie Rock, AR 72201, Give it your
best shot, the firsl lime. Great opportunity for the
right person. Only those with experience shouid
apply. Women and minorities are encouraged (o
apply M/F EQE

Produceridirector: Candidales must possess
proven abilities in all aspects of field and studio
production. computer editing. and news direction.
wilh a minimum of Iwo years experience in a lelevi-
sion production facilily. Broadcasl communications
degree preferred. Send resume and non-return-
able tape to: KQLAR-10 Production Manager. PO
Box 1716, Springlield, MO 65801. No phone calls,
EQE.

Producer/videographer: Write. shool, edil com-
mercials/promos - 3/4” formal. Paintbox operation
a plus. One year minimum commercial praduction
experience a musl. Send resume and non-return-
able tape to T. Hiebert, KTVA (CBS). 1007 W. 32nd
Avenue, Anchorage. AK 99503. No phone calls.
Close 9/10/83, EOE

CLASSIFIEDS M

#1 station in Lubbock, Texas needs experienced
editor/director for production in new fully equipped
Grass Valley edil suite. )deal candidate will have at
least five years experience in commercial produc-
tion and fluent with computer-based editing. Must
work with agency and non-agency clients as well
as promotion production. Some directing of news-
casts may be required. Lighting experience a plus
Salary commensurale with experience and qualifi-
cations. Send resume and tape to Ed Cooper, Pro-
duction Manager, KCBD-TV, 5600 Avenue A, Lub-
bock, TX 78404 ECE.

Art director: 1If you are looking for a top position
and love this business - rush your tape loday! High
energy lelevision station seeks lalented designer
with slrong production skills. You will work with a
quality production team who will challenge your
experience. Position involves both TV and print
media. Two years in compuler and news graphics
required. Operation of the AVA paint system or
comparable and Macintosh a must. Send resume
to Peggy Penders, Creative Services Director,
WGRZ-TV, 259 Delaware Ave., Buffalo, NY 14202.
No phone calls. WGRZ-TV is an equal opportunity
employes

Film director - 3 person department. Edit, record
salellite feeds, dub, library, ship/receive and sche-
duling/useage administration. Must have at least
one year TV operalions experience. Send resume
and salary requirements to: Programing Depart-
ment, WUPW.-TV, Four SeaGale, Toledo, OH
43604. No phone calls. EQE

Senior promotion writer/producer: WTLV-12,
Jacksonville, Florida is looking for a creative
hands-on producer. Must have excellent editing
skills, You'll work very closely wilh news and over-
see our on-air look. Please send your eye catching
promo reel and resume to Roz Fields. VP Progra-
ming/Promotion. 1070 East Adams Street, Jack-
sonville, FL 32202. Gannett owned/EQE. No phone
calls please.

Part time TV field producers/reporters in Los An-
geles, Chicago. Kansas Cily, Detroit, Denver, San
Francisco, Minneapolis, Upstate New York. No on-
camera work. Send resumes and non-returnable
tape 1o Ivanhoe Broadcast News, PO Box 865,
Orlando. FL 32802. EOE.

Director: Market leader seeks an energelic direc-
tor with fast fingers, a sharp mind and the ability to
work elfortlessly under pressure. Minimum 2 years
experience direcling and switching news, commer-
cials and olher programs. Prefer expertise on
Grass Valley 300, Abekas A51. Chyron Super-
Scribe and compuler edilors. Send resume and
references only 1o: Michael J. Cleland, Production
Manager, WIXT-TV, 5904 Bridge Street, Easi Syra-
cuse, NY 13057. No calls, please. EOQE.

SITUATIONS WANTED MANAGEMENT

Operations manager, 22 years experience wilh
major television networks. Strong technical and re-
mole operations background. NE coasl markets
only. Reply to Box N-50

SITUATIONS WANTED TECHNICAL

Experience CE seeks position with company in
Northeast. Great track record and references. Call
301-230-3590.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTKERS
Producer/director, 22 years experience. Televi-
ston stations, production houses. Concepl Lo com-

pletion. Cormmercial, corporate. Video. film, graph-
ics. Client oriented. Call Jim 303-377-9501.

Seeking position in programing, promotions or
produclion. 5 years combined experience in all
three. Call DW at 1-800-674-8431 ext. 1374

Travel more important than $. Freelance camera-
man with 13 years experience. Extensive travel and
magazine background seeks long and short term
assignments. Call Richard. 813-360-2608

MISCELLANEOUS

Violence wanted! We are buying foolage of car
crashes, bloody crime scenes, graphic war, elc. If
you have dramatic real footage send a UHF copy
to: Shogunite Inc.. 10 E. Palmetto Park Rd. Suite
103-360. Boca Raton, FL 33432. We will purchase
footage that fits our script immed!

|
ALLIED FIELDS

NELP WANTED PROGRAMING
PROMOTION & OTNERS

Marketing promotion director: High successful
media corporation seeks a person with a combina-
tion of managemenl, promolion and writing skills to
work closely with Sr. mgmit to understand and inter-
pret business strategies. Write and oversee pro-
duction of high-level sales presenlations, sales
promotion pieces, multti-media preseniations; oc-
casional speechwriling, press and newslelter pro-
jects. Work with expanded graphics depl. to exe-
cute and produce. Media research or sales
promotion experience required, preferably in lele-
vision. Must have an eye for detail, excellent writing
and presentation skills. In addition Lo a tearmn-orient-
ed environment, we offer a competitive salary and
excellent benefits. Graphics manager: Highly suc-
cessful media corporation implemenling new iden-
lily program seeks a computer graphics manager
lo run expanding graphics studio. Must have
strong management and design skills. Help 1o cre-
ate new design systems, develop, produce and
oversee project presentations, sales promotion
pieces, newsletlers, graphs, chans & maps. Su-
pervise other designers. Must have expertise in
Quark, lllustrator, working knowledge of Photo-
shop. in addition to a tearm-oriented ernvironment,
we offer a competitive salary and excellent bene-
fils. For confidential consideration, please send de-
sign samples along with a resume and salary histo-
ry to: Box N-44. Equa! opportunity employer.

KELP WANTED ADVOCACY

Insiders wanted to assist campaign to require
health information in alcohal advertising. Confiden-
tiality assured. Call George Hacker. CSPI, 202-
332-9110, Ext. 343. EQE.

FINANCIAL SERVICES

Immediate financing on all broadcasting equip-
ment. If you need $2,000-$500,000. Easy to qualify,
fixed-rale. long term leases. Any new or used
equipmen! & compulers, 100% financing, no down
paymenl, No financials required under $50,000,
refinancing existing equipmenl. Cail Mark Wilson at
Exchange National Funding, 800-275-0185.

Sale/lease backs: Sell your equipment to Carpen-
ter for cash. Carpenler leases your equipment
back 10 you. You wrile off the monthly payments
and put the cash to work, Carpenter & Associates,
Inc. Voice 501-868-5023. fax 501-868-5401

Equipment leasing: Application only lo $50,000.

Up to $1.5 million with full financials. New and used
equipment. Allen Marshall, Broker. 404-227-8737.

EMPLOYMENT SERVICES

Attention TV personnel: Newesl TV jobs updated
daily on THE QPPORTUNITY LINE. Qpenings for
anchors/reporters for news, sports, weather, and
syndicaled shows. Top positions for producers,
writers, engineers and technicians. Information on
the hotlest openings for upper level management
positions, and excellent paying jobs in the cable TV
industry. Call 1-900-680-5111. Only $1.95 per min.
24 hr. service. All jobs listed immediately. Get the
jump on lhe competition.

No cold leads, guaranteed. Entry level only. Tele-
vision and radio. $5.50 1 week, $19.95 4 weeks.
MCS, Box 502, Santa Ysabel, CA 92070.
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Government Jobs $16,040-$59,230/yr. Now hiring.
Call 1-805-962-8000 Ex!. R-7833 for current federal
list

Home typists, PC users needed. $35,000 poten-
tial. Details. Call 1-805-962-8000 Ext. B-7833

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting and
anchoringteleprompter skilis. Produce guality demo
lapes. Critiquing. Privale lessons with former ABC
News correspondent. 914-937-1719. Julie Eckhen,
Eckhert Special Productions

WANTED TO BUY FQUIPMENT

Used videotape: Cash for 3/4" SP, M2-90's, Bela-
cam SP's. Call Carpel Video 301-694-3500

Christian Youth Ministries needs TV cameras,
recorders, swiichers and ancillary equipment to
produce weekly TV series, showcasing teen talent
in studio and on location. This 501(c)3 organization
can furnish 1ax exermpl receipts for fair market val-
ue of all donated items. Contact: George Dooms,
President, IMPACT Christian Communications, Inc.
13000 US 41 North, Evansville, IN 47711, 812-867-
2418

LPTV CH-41 Omni-antenna and transmitler - UHF
Tkw or 100 watt. Also, LPTV VHF Transmitter. Fax
details - 407-682-7968.

FOR SALE FQUIPMENT

AM and FM transmitters, used, excellent condi-
tion, ned and tested your frequency. Guaran-
teed. Financing available. Transcom. B800-441-
8454, 215-884-0888. Fax 215-884-0738

Broadcast equipment {used): AM/FM transmil-
lers, RPU's, STL's, antennas, consoles, process-
ing, lurritables, automation, tape equipment, moni-
tors, etc. Continental Communications, 3227
Magnoalia, St. Louis, MO 63118, 314-664-4497. FAX
314-664-9427

Computers: Complete 386 and 486 packages.
Low prices. Faslt delivery. Write, call, fax Morning-
star Group, PO Box 1010, Homewood, 1L 60430-
0010: voice 1-708-754-8998, fax 1-708-754-9557

Blank tape, half price! Eicon magnetically evalu-
aled blank 17, 3/4", Betacam and SP videotape
available. Alsc have VHS, M2, D2 and 2" we'll
beat any price! Call Carpei Video for catalog. 800-
238-4300.

Used/new TV/AM/FM transmitters, one wall {0
120kw. antennas. cable/rigid line, microwave sys-
tems, dishes, MA/COM radios, repair, etc. Save
thousands. Broadcasling Systems 602-582-6550,
fax 602-582-8229.

Save on videotape stock: Evalualed broadcasi
guaranteed. Great for resumes, editing & dubbing.
3/4", 1" & SPs. Customn loaded VHS. Call |.V.C. 800-
726-0241 VS/MC.

Jampro antenna: Four years old, directional,
channel 49. 713-820-4900. Tim.

RADIO
SITUATIONS WANTED MANAGEMENT

CLASSIFIEDS —

HELP WANTED MANAGEMENT

EASTERN LONG ISLAND,
NEW YORK
FM owner seeks smart GM, GSM & Ops
Mgr with winning track records for ground
floor opportunity with new duopoly in '94.
EOQE Interviews NAB Dallas or NYC.

Calil Jana 516-765-1017.

HELP WANTED NEWS

More Americans get their news from ABC
News, and this may be your chance to
help provide it to them. We are looking for
tapes and resumes frcm the best Radio
producers for future openings. No phone
calls. Mail tape, resume and letter to:

John McConnell, VP
Radio News, ABC News
125 West End Avenue
New York, NY 10023
EOE. Minorities encouraged to apply

StandardNews, America’s  fastest
growing radio network, is growing
again! Several new projects require

additional staff in the following areas:

WIRE SERVICE- WRITERS
ANCHORS
REPORTERS
PRODUCERS
EDITCRS
This is an opportunity for the nation's
best journalists to work in a challenging
and innovative radio news environ-
ment. Turn network news expectations
upside down. Please send resume
tape, writing samples, and references
to:John Rodman, Managing Editor,
StandardNews,
1301 Pennsylvania Avenue, NW,
Suite 402, Washington, DC 20004.

An Equal Cpportunity Employer

TELEVISION
HELP WANTED NEWS

INVESTIGATIVE REPORTER

Guit coast FOX affiliate seeks Investi-
gative Reporter to join Emmy award
winning consumer oriented half hour
program. Strong investigative writing
and reporting skills. Minimum 3 years
experience and college degree pre-
ferred. Rush non-returnable tape and
resume to: WFTX-TV, Mark Pierce/Sta-
tion Manager, 621 SW Pine Island
Road, Cape Coral, Florida 33991. We
are an equal opportunity employer.

EXPERIENCED GROUP HEAD
MAJOR MARKET GEN. MGR.

| HATE TO LOSE

I HAVE NEVER LOST
| AM AVAILABLE AFTER SEPT 17. IF YOU
ARE LOOKING TO BUILD PROFIT CENTERS
NOT COST CENTERS WITH INNOVATIVE
FLAIR, LET'S MEET AT THE NAB CONVEN-
TION IN DALLAS. TOTAL CONFIDENTIALITY
1S RESPECTED.
FAX REPLY TOQ: 1-214-692-5479

Director, Live News

KDFW in Dallas needs a great Director ca-
pable of taking charge of an extremely chal-
lenging newscast. Newstar experience a big
plus. Excellent pay and benefits for the right
person. Send a tape with director P.L. and a
resume to:

James G. Withers

Director of Engineering and Operations
400 N. Griffin St.
Dallas, TX 75202
No phone cails. EOE.

HELP WANTED NEWS CONTINUED

METEOROLOGIST
Be on the cutting edge of local Televi-

sion News. Successful Gulf Coast FOX
affillate seeking Meteorologist/Com-
municator to operate state of the art
Triton i7 system. We have the “toys”
and temperatures... if you have the tal-
ent and time. Minimum 3 years expetri-
ence and college degree. Rush non-
returnable tape and resume to: WFTX-
TV, Mark Pierce/Station Manager, 621
SW Pine Island Road, Cape Coral, Flor-
ida 33991. We are an equal opportunity
employer. .

HELP WANTED PROGRAMING
PROMOTION & OTHERS

Tumer Production/GFX has immediate
opening for creative digital editor. Im-
pressive equipment available for com-
positing of multi-networks’ design and
animation needs.

Please send tape and resume to:

Turner Production/GFX
1050 Techwood Drive
Atlanta, GA 30318

EQE. No phone calls please,
all inquiries answered.

ART
DIRECTOR

Top-rated television station in
Baltimore is looking for an Art
Directorto supervise five union
artists and be responsible for
the total look of the station.

Ityouare ahighly motivated,
creative individual with:
+ 3-5 years management-
design experience

* strong graphics
background

» working knowledge of
deskiop computing,
Paintbox, animation,
3-D, production and
post-production

SEND RESUME, REFER-
ENCES AND TAPE. DO IT
NOW.

P.O. Box 4861
Baltimore, MD 21211
EQE

Blind Box Response???
Box Letter-Number
1705 DeSales St., NW
Washington, DC 20036
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— CLASSIFIEDS

SALES TRAINING

LEARN TO SELL
TV TIME
Call for FREE Info Packet

PUBLIC NOTICE

MEETING NOTICE

The National Association of Broadcasters and
the Electronic Industries Association
jointly announce the first meeting of the

National Data Broadcasting Committee

September 16, 1993, 10:00 a.m.
National Association of Broadcasters
17771 N St., N.W.
Washington, D.C. 20036

ANTONELLI MEDIA
TRAINING CENTER
(212) 206-8063

BUSINESS OPPORTUNITIES

Proven & Successful

Infomercials

air on your TV station
Smail/Medium Markets
Revenue Share Basis

Media Response Fax 437-682-7968

The purpose of this Committee is to develop voluntary
national technical standards for high-speed data broadcasting using
the NTSC television service as a delivery medium. These standards
are intended to lead to the development of a Data Broadcasting Service
that will be used for over-the-air delivery of information services,

FOR SALE

FREELANCE VIDEO BUSINESS

WITH ESTABLISHED NATIONAL

CLIENTS, LOCATED IN THE

PACIFIC NORTHWEST. BUSINESS

HAS DOUBLED IN THREE YEARS.
(503) 780-0300

All interested parties are welcome.
For further information and
meeting materials contact
NAB Science and Technology
at 202-429-5346 (voice)
or 202-775-49871 (fax)

National Association of

N4B

CABLE

HELP WANTED PROGRAMING
PROMOTION & OTHERS

EMPLOYMENT SERVICES CONTINUED

N,

[ TwE ]

’I‘R‘AVEL oS- e e . e .. gy
¥ g4 I Galifornia Broadcast Job Bank |

A dynamic start-up cable network is in
need of a Production Coordinator who will
be responsible for booking and scheduling
of production resources, field and studio
production coordination and disseminating
of programing information. Candidates with
similar industry experience please send a
resume and salary history to:
The Travel Channel
2690 Cumberland Parkway
Atlanta, GA 30339
Atin: Produclion Coordinater Opening. No phone
calls. An Equal Opportunity Employer M/F/H/.

ALLIED FIELDS

l For application information call I

(916) 444-2237 |
l California Broadcasters Association l

oy Ol

Press[1] Radio jobs. updated daily
2] Television jobs, updated daily
Hear "Talking Resumés”
To record "Talking Resumés” and
emplayers 1o record job openings

FOR SALE EQU’PMENT _ 7. nl level poilio _ _
S T | el
| S:J.n; mra!%}gdec; :\aluated video tapes are TV JOBS

STARTING A TV WEATHER CAREER?
Media Talent Introduces . . . Anchors  Reporters * Producers

] good
as new for less than
11/2 the price.Order:

(800)238-4300

EMPLOYMENT SERVICES

1-900-40-RTNDA Updated Dally

RTNDA Job Service

85 cents a minute. Listings free.
Call 202-653-6510 (Fax 202-223-4007).

._’ FRadlo-Telavision News Directors Association
[0 1000 Gonnectlcut Ave.. N.W.. Suite 615
. Washinglon, D.C. 20036

Demeo Tape Weather Workshops
Receive the most comprehensive
weather demo tape services
available — studio and remote

weather segments -
plus reporter S ——
package — |
conducted by a %
major market

meteoroligist. Phone: 408-446-3323

Videographers * Editors ¢ Personalities
DIRECT VIA SATELLITE
Your Tape Uplinked Nationwide to
News Directors = Agents.
Head Hunters « Programmers
ENTRY LEVEL TO MAJOR MARKET

High Impact « High Visibility
Low Cost * Tremendous Value

TALENT/LINK

Call Toll Free 1-800-766-3331
Your Link To A Career
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EMPLOYMENT SERVICES CONTINUED

IIIIIIIIIXIIIIIIX

Media
Grapevine

4" Hundreds Of Television Jobs.
3" Jobs In Large & Small Markets.
[ Inexpensive And Reliable.

To start subscrptlon today calt

1-602-797-2511

$6.95 1 issue $19.954 issues  §39.95 12issues
o gand chedk to:  Media Grapevine
137 W, Hamrison Bivd. Suite A-347 Chicago, IL 60605

For jobs via the phone call

P &$ . 0.0.0.6 886085 60660 6 4

o &
IIIIIIIIIIIIIIIII

WANTED TO BUY STATIONS

AM FULL TIME

DAYTIME
Metro - Midwest/Southeast

contact: Assotiated Broadcasters

P.0. Box 42566 « Cincinnati, OH 45242
(513) 791-5982-Irv Schwarlz

FOR SALE STATIONS

FOR SALE STATIONS CONTINUED

AM STATION LOCATED IN EASTERN PENN-
SYLVANIA SERVING ONE OF THE MOST
LUCRATIVE MARKETS IN OUR COUNTRY.
OWNER REQUIRES DOWN PAYMENT, WILL
FINANCE BALANCE,

INTERESTED PARTIES PLEASE FURNISH RE-
SUME COF PAST HISTORY AND EXPERIENCE.
RESPOND TO: OWNER, BOX N-41.

&IIIIIIIIIIIXIIIJ

FOR SALE

50KW AM AND CLASS C FM, N
SOUTHWESTERN TOP 50 MARKET.
SERIOUS BUYERS ONLY PLEASE.

P.O. BOX 25670
HONOLULU, HAWAII 96825

YOUNGSTOWN OHIO AM RADIO
STATION FOR SALE. GREAT SIGNAL
AND PRICED TO SELL. PERFECT
FOR ANY BUSINESS WITH SPECIAL
INCENTIVES TO BUYER. A MUST
SEE! SEND ALL SERIOUS INQUIRIES
TO BOX N-51.

At NAB/Radio ‘93 in Dallas.
Call or contact via Anaiole.

BARRY
SKIDELSKY

Aftorney af Law

655 Madison Ave., 19th Floor
New York, NY 10021
(212)832-4800

Affordalbole guality representation.
15 years' radio experience.

TX AM/FM Great Deal $425K
FL FM Jax. Mkt. $595K
SC AM/FM Terms $600K
HADDEN & ASSOC.

407-365-7832

FM/FM- Duopoly for sale

Texas Rated Market- Cash Flowing Now
Both stations available for low price

Call Bob Austin,
Satterfield & Perry, Inc.
303-740-8424

EARLY DEADLINE
NOTICE

Due to the observation

of Labor Day the
deadline for the Sept 13,
1993 issue is Friday
Sept 3, 1993 at Noon.

\WHITLEY

MEDTIA
And
MEDIA SERVICES GROUP
DALLAS NAB ADDRESS
LOEWS ANATOLE HOTEL
SUITE 2272
Call now for an appointment

12770 Coit Rd. Suite 1111
Dallas, TX ph. 214 788 2525

THE BURNING MUST STOP.
NOW!

96,000 acres of rain forest
are burned every day. You can
help stop this senseless
destruction by joining The
National Arbor Day Founda-
tion and supporting Rain
Forest Rescue.

et

Call Rain Forest Rescue.

~ 1-800-255-5500
The National
¥ Arbor Day Foundation

BROADCASTING & CABLE’S
CLASSIFIED RATES -

All orders to place classified ads & all corre-
spondence pertaining to this section should be
sent to: BROADCASTING & CABLE, Classified
Department, 1705 DeSales St., N.W., Washing-
ton, DC 20036 For information call (202) 653-
2340 and ask for Mitzi Miller.

Payable in advance. Check, money order or
credit card (Visa. Mastercard or American Ex-
press). Full and correct payment mus! accom-
pany all orders. All orders must be in writing by
either letter or Fax 202-283-3278. If payment is
made by credit card, indicale card number,
expiration date and daytime phone number.
Deadline is Monday at nopn Eastern Time for
the following Monday's issue. Earlier deadlines
apply for issues published during a week con-
taining a legal holiday. A special notice an-
nouncing the earlier deadline will be published.
Orders. changes, and/or cancellations must be
submitled in writing. NO TELEPHONE ORDERS,
CHANGES, AND/OR CANCELLATIONS WILL
BE ACCEPTED.

When placing an ad, indicate the EXACT cate-
gory desired: Television, Radio, Cable or Allied
Fields: Help Wanted or Situations Wanted; Man-
agement, Sales, News, efc. If this information is
omitted, we will determine the appropriate cate-
gory according to the copy. NO make goods wili
be run if all information is not included. No per-
sonal ads.

The publisher is not responsible for errors in |
printing due to illegible copy—ali copy must be
clearty typed or printed. Any and all errors must
be reported to the Classified Advertising De
partment within 7 days of publication date. No
credils or make goods will be made on errors |
which do not materiaily affect the advertisement.
Publisher reserves the right to aller classified
copy to conform with the provisions of Tille Vil of
the Civil Rights Act of 1964, as amended. Publish-
er reserves the right 1o abbreviale, aiter, or reject
any copy.

‘ Rates: Classified listings (non-display). Per is-

sue: Help Wanted: $1.60 per word, $32 weekly
minimum, Situations Wanted: 80¢ per word, $16
weekly minimum. Ali other classifications: $1. 60
per word, $32 weekly minimum

' Word count: Count each abbreviation, initial,

single figure or group of figures or letters as one
word each. Symbols such as 35mm, COD, PD,
etc.. count as one word each. A phone number
with area code and the zip code count as ohe
word each.

Rates: Classified display {(minimum 1 inch, up-
ward in haif inch increments). Per issue: Help
Wanted: $138 per inch. Situalions Wanted: $63
per inch. All other classifications: $138 per inch.
For Sale Stations, Wanted To Buy Stations, Pub-
lic Notice & Business Opportunities advertising
require display space. Agency commissicn only
on display space. Frequency rates available.
Blind Box Service: (In addition to basic adver-
tising costs) Situations wanted: No charge. All
other classifications: $15 per ad per issue. The
charge for the blind box service applies to ad-
vertisers running listings and display ads. Each
advertisernent must have a separate box num-
ber. BROADCASTING & CABLE will not forward
lapes. transcripts, portfolios, writing samples, or
other oversized materials: such materials are
returned to sender. Do not use folders, binders
of the like. Replies to ads with Blind Box num-
bers should be addressed to: Box (letter & num-
ber), c/o BROADCASTING & CABLE, 1705 De-
Sales St., NW, Washington, DC 200386
Contidential Service. To protect your identity,
seal your reply in an envelope addressed to the
box number. In a separale nole list the compa-
nies and subsidiaries you do not want your reply
to reach. Then, enclose both in a second enve-
lope addressed to CONFIDENTIAL SERVICE,
Broadcasling & Cabie Magazine, at the address
above.

For subscription information
call 1-800-554-5729,
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AUGUST

Aug. 29-31—Nebraska Broadcasters Asso-
ciation 80th annual convention. Holiday Gon-
vention Centre, Omaha, Neb. 1ﬂfmrriatmn
chhard Paimaquist, (402) 333-3034.

inn. 31—"Aa Critcal Examination of the
 ATETIMcCaw Merger,” seminar sponsarad by
Communications Heﬂ-‘a Canter New York Law
School. Aoom B300, Law School, New York. in-

- lormation: (212) 431-2160,

—— Em%m@l‘%_m

SEPTEMBER

Sept. 1-2—Hegional career saminar spon-
sored by National Association of Broadcasi-
ers. Atlama. Information: Karen Hunter or Hatim
Hamer, (202 429-5498.

Sept. 1-3—Sports Careers fitth annual national
conference. New York Hilton and Towers; New
York Imfermation: Kimberdy, Rose, (800} 776-7877.

Sept. B—"Broadcast Fipancing for the 1980s; °

Facing Reality," conference sponsored by Keck, -
Mahin & Cate. Loews Anatole Hotel, Dallas, In-
formation: Laura Pulido, (312) 534 5613,

Sept. 8—News and dommenlaw Emmy Awards
sponsored by. National Academy of Television
Arts and Sciences. Plaza Hotel, New Yark. Infor-
mation: Trudy Wilson or David Beld, (212) 586-

8424 Media contacts; Roberi Blake or Robert

Christlg, (212) 5868424
‘Sept. 10—North American National Broad-

caslers Association advisory council meefing.
HEBEO, New York. Information; (613) 7386553,

Sept, 11-12 Presidents and programers meet:
ing sponsored by Natfortal Academy of Televi-
sion Arts and Sclences. Ritz Cariton Hotal,
Cleveland. Infarmation: Trudy Wilson: (212) 586-
B424, ;

Sept. 15-1T—AFCOM 83, second U.S -Africa
Telecom and Broadcasting confarance. Hyatt
Regency Crystal City, Arlington, Va, Information:
Dorinda White-Halbert, {708) 691-3570.

Sept. 16—Evereti C, Parker Ethics in Telecornmu-

_pications Lecture and Awards sponsored by Nation-

al Council of Churches and United Church of
Christ. The Inlerchiureh Center, New York. Informa-
tior: Andrea Bent Fields, (218) 736-2200.

Sept. 16—Academy o1 Televislon Arts and

Sciences 45th annual prime time Emmys cre-

ative arts banguet, Pasadena Givie Exhibition
Hall. Pasadena, Calif. Information: Murray

' Waissman or Mark Rosch (818) 763-2875.

Sept. 19-—Academy of Television Arts and.
Sefences 45fh annual prime time Emmy Awards
televised on ABC TV. Pasadéna Civic Auditori-
um, Pasadena, Calif. Information: Murray Weiss-
man or Mark Rosch; (818) 763-2975.

Sgpt. 20—Second annual Millennium Awards and
gala sponsored by Wormery in Cable, Washington
D.C. chapter, Women in Cable Foundation and

" MAJOR MEETINGS

CableForce 2600. Hyatt Regency Ca
Washin
3420 or Tracy Mitehell, (312) 661 t?BD

Sept. 20-22—Inter-Union Sam.u.'te Opara-
tions Group biannual. meeling. Washington, In-
formation: Kate Normendeau, {613) 7386553

Sept. 2022 Telco-Cable V, fifth annual confer-
ence on business opporunities for telcos and cable
companies in the residential video and telecom mar-
ketplace. Washinglon Vista Hatel, Washinagton. In-
tormation; (B00) B22-6337 or (202) 842-3022

Sept. 21—National Academy of Cable Pro-
gramming eighth annual fall forum luncheon.
Waldorf Astona Hotel, Mew York. Information:
Jay Galvan, (202) 775-3811.

Sept. 21—Television Bureau of Advertising
boerd of direciors meeting. New York. Informa-
tion: Jenniter Squires, (213) 486-1111.

Sept. 22-23—[EEE Broadcast Technology
Sociefy 43rd annual broadcast symposium. Ho-
tel Washington, Washington, Information: Ed-
mund Williams, (703) 738-5172.

Sept. 23-24—Seventh annual urban markets
seminar sponsorad by National Association of
Minorities in Cable and National Cable Televi-
sion“Association. Waldorf Astoria Hotel, New
York. Information: {202} 775-3669.

Sept. 28-30—Central Canada Broadcast Engi-
neers 1993 broadcast convention and exposition.
Skyway Trade and Conference Center, Tororito. In-
formationt: Jo Anng Fimminger, (519) 740-0037

A

Sept. 8-11—National Association of Broad-
casters radio show Dallas. Information: (202)
429-5300.

Sept. 14-17—National Association of
Bilack Broadcasters 17th annual broadcast
management conference. Washington. Infor-
mation: (202) 463-8970.

Sept. 20-21—Corporation for Public
Broadcasting annuat meeting. Washington. In-
formation: (202) 879-9600.

Sept. 29-0Oct. 2—Society of Broadcast En-
gineers national convention. Miami Beach. In-
formation: {317) 253-1640.

Sept. 29-0Oct.2—Radio-Television News
Directors Association conference and exhibi-
tion. Miami. Information: (202) 659-6510.

Oct. 5-T—Atlantic Cable Show. Atlantic Cily
Convention Center, Aflantic City, N.J. Informa-
tion: (609) 848-1000.

Oct. 11-15—MIPCOM, international film and
program market for TV, video, cable and satel-
lite. Palais des Festivals, Cannes, France. In-
formation: (212) 689-4220.

Oct. 12-17—National Black Media Coali-
fion national conference. Radisson Plaza Hotel
at Mark Center, Alexandria, Va. Information:
(202) 387-8155.

Oct. 14-17—Society of Professional Jour-
nalists national convention, Miami. Informa-
tion: (317) 653-3333.

Oct. 16-20—Radio Advertising Bureau fall
board meeting. Phoenix, Ariz. Information: (212}
387-2100.

Oct. 17-19—Associaton of National Adver-
tisers 84th annual meeting and business confer-
ence. Naples, Fla. Information: {212) 697-5950.

Oct. 29-Nov. 2—Society of Motion Picture
and Television Engineers 135th technical con-
ference and equipment exhibition. Los Angeles
Convention Center, Los Angeles. nformation:
{914) 761-1100.

Dec. 1-3—Western Cable Show sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif. Information:
(510) 428-2225.

Jan. 14-20, 1994—National Association of
Broadcasters winter board meeting and legisla-
tive forum. Carlsbad, Calif. Information: (202)
429-5300.

Jan. 23-24, 1994—Association of Indepen-
dent Television Sfations 21st annual conven-
tion. Intercontinental Hotel, Miami. information:
(202) 887-1970.

Jan. 24-27, 1994—NATPE International 31st
annual program conference and exhibition. Mia-
mi Beach Convention Center, Miami Beach. In-
formation: (310) 453-4440.

Jan 29-Feh. 1, 1994—National Religious
Broadcasters convention and exposition. Shera-
ton Washington, Washington. Information: {703)
330-7000.

Feb. 10-12, 1994—Saleliite Broadcasting
and Communications Association winter trade
show. Anaheim Convention Center, Anaheim,
Calif. Information: (703) 543-6990.

March 18-21, 1994—B8roadcast Education
Association annual convention. Las Vegas. In-
formation: (202) 429-5354.

March 20-24, 1994—Television Bureau of
Advertising annual marketing conference. Las
Vegas. Information: (212) 486-1111.

March 21-24, 1994—National Association
of Broadcasters annual convention. Las Vegas
Convention Center, Las Vegas. lnformation:
(202) 429-5300.

May 21-25, 1994—Broadcast Cable Finan-
cial Management Association 34th annual con-
vention. San Diego. Information: (708) 286-0200.

May 22-25, 1994—National Cable Televi-
sion Association annual convention. New Or-
leans. Information: (202} 775-3669.

May 22-25, 1994—National Association of
Minorities in Cable annual convention. New Or-
leans. Information: (310} 404-6208.

June 8-11, 1994—PROMAX International
and Broadcast Designers Association confer-
ence and exposition. New Orleans. Information:
(213) 465-3777.

Sept. 16-20, 1994—Iinternational Broad-
casting Convention. Amsterdam. Information:
44-71-240-3839

ital Hlll
gton. Informaton: Jeaning Taylar, #0312?3—'
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FEHERECo

Compiled by BROADCASTING & CA-
BLE for the period of Aug. 9-13 and
based on filings, authorizations and
other FCC actions.

OWNERSHIP CHANGES
Applications

u KBBK(AM)-KNAQ(FM) Rupert, ID (AM: BA-
PL930716EF; 970 khz;, 2.5 kw-D; FM: BAL-
H930716EG; 92.5 mhz; 53 kw; ant. 2,466 f.)—
Seeks assignment of license from Inland Broadcast
Co. to Tri-Market Radio Broadcasters for $700,000.
Seller is headed by John T. Hayes and has no
other broadcast interests. Buyer is headed by Allen
D. Lee and has interests KART(AM)-KZRT{FM) Je-
rome, ID. Filed July 16.

B KDFW-TV Dallas (BALCT930802KL; ch. 4; 100
kw-V; ant. 1,676 ft.)—Seeks assignment of license
from Times Mirror Co. to Argyle Television Inc. as
part of 4-station sale totaling $335 million. Seller is
headed by J. Jeffery Rosser and has no other
broadcast interests. Buyer is headed by lbrahim
Morales and has no other broadcast interests. Filed
August 2.

s KDLF(AM) Port Neches, TX (BAL930723EA,
1150 khz; 500 w-D, 63 w-N, DA-2)—Seeks assign-
ment of license from Church of the Christian Cru-
sade Inc. to Under His Direction Inc. for $75,000.
Seller is headed by Billy J. Hargis and has no other
broadcast interests. Buyer is headed by Mark A.
Peterson and has no other broadcast interests.
Filed July 23.

B KJRB(AM) Spokane, WA (BAL930723EB; 790
khz; 5 kw-U, DA-N)}—Seeks assignment of license
from Blossom Mountain Broadcasting Inc. to Cita-
det Communications Corp. for $125,000. Seller is
headed by Stephen R. Harris and has no other
broadcast interests. Buyer is headed by Lawrence
R. Wilson and has interests in 6 AM's and 12 FM's.
Filed July 23.

u KQHN(AM) Nederland and KQXY(FM) Beau-

mont, both Texas (KQHN: BAL930723EC; 1510
khz; 5 kw-D, DA-D; KQXY: BAPHI30723ED; 94.1

Abbreviations: AFC—Antenna For Communications:
ALJ—-Administrative  Law  Judge: alt.—alternate:
ann.—announced: ant.—antenna: aur.—avral; aux.—
auxiliary: ch.—channet: CH—critical hours.: chg.—
change: CP—construction permit; D—day: DA—di-
rectional antenna: Doc.—Docket: ERP—elfective ra-
diated power; Frey—{requeney: H& V—horizontal and
vertical: khr—kilobertz: kw—kilowats —livense:
m—meters:  mhz—megahenz: mi.—miles; mod.—
modification: MP—maodification permit: ML—maodili-
cation license: N—night pet. for recon.—petition for
reconsiderution; PSA—presunrise  scrvice  authority:
pwr.—power: RC—remode controk: S-A—Scientific-
Aitanta; SH—specificd hours: SL-—studio location:
TL—transmitter location: trans.—transmitter: TPO—
transmitter power output: U or unl.—unlimited hours:
vis.—visuad;  w—walls;  *—noncommercial.  Six
groups of numbers at end of facilities changes items
refer o map coordinates. One meter equals 3.28 fect.

mhz; 100 kw; ant. 672 ft)—Seeks assignment of
license from Better Broadcasting Corp. to Ninety-
Four Point One Inc. for $700,000. Seller is headed
by Murray Anderson and has no other broadcast
interests. Buyer is headed by Henry A. Ash and
has interests in WOQRF-TV Rockford, IL;
KAYD(FM)-KAYC(AM) Beaumont, TX, and WVFT-
TV Roanoke and WJPR-TV Lynchburg, both Virgin-
ia. Filed July 23.

® KRBL(FM) Los Alamos, NM (BALHS30723GE;
98.5 mhz; 100 kw; ant. 1,781 ft.)—Seeks assign-
ment of license from KRBL Broadcasting LP to
Pinon Property Inc. for $650,000. Seller is headed
by Nicholas Popravsky and has no other broadcast
interests. Buyer is headed by Alan Hirschfield and
has interests in KRBL(FM) Los Alamos and
KNYN(FM) Santa Fe, both New Mexico. Filed Juty
23.

m KSEE-TV Fresno, CA (BTCCT930615LC; ch. 24;
1,600 kw-V: ant. 2,350 ft.)—Seeks lransfer of con-
trol from Meredith Corp. to Granite Broadcasting
Corp. for $32,000,000. Seller is headed by Phil
Jones and has interests in KCTV Kansas City, MO,
KPHO Phoenix; KVVU Henderson, NV; WNEM Bay
City, MI; WOFL Orlando, FL, and WTVH Syracuse,
NY. Buyer is headed by Stuart J. Beck and has
interests in WEEK-TV Peoria, IL; KNTV-TV San
Jose, CA; WPTA-TV Fort Wayne, [N, and KBJR-TV
Superior, WI. Filed June 15.

m KTBC-TV Austin, TX (BALCT930802KM; ch.7;
316 kw-V; ant. 1,261 ft}—Seeks assignment of
license from Times Mirror Co. to Argyle Television
Inc. as part of 4-station sale totaling $335 million.
Seller is headed by Jack Harrison and has no other
broadcast interests. Buyer is headed by lbrahim
Morales and has no other broadcast interests. Filed
August 2.

m *KWBI-TV Denver (BALCT930729KI; ch.41; 741
kw-V; ant. 1,140 ft.}—Seeks assignment of license
from Colorado Christian University to Faith Bible
Chapel International for $480,000. Seller is headed
by L. David Beckman and has no other broadcast
interests. Buyer is headed by George Morrison and
has no other broadcast interests. Filed July 29.

= WACH-TV Columbia, SC, and WEVU(TV) Na-
ples, FL (WACH: BALCT930720KH; ch.57; 5000
kw; ant. 633 ft; WEVU: BALCTS30720KF; ch.26;
5000 kw; ant. 1206 fi)—Seeks assignment of li-
cense from FCVS Communications to Elcom of
South Carolina Inc. for $15,000,000. Seller is head-
ed by Walter Flynn and has no other broadcast
interests. Buyer is headed by U. Bertram Ellis Jr.
and has interests in KING-TV Seattle and KREM-
TV Spokane, both Washington; KGW-TV Portland,
OR; KTVB(TV) Boise, ID; KHNL(TV) Honolulu,
KOGG(TV) Wailuku, and KHBC-TV Hilo, all Hawaii;
and pending FCC approval, KAME-TV; WUPW(TV)
Toledo, OH, and WMC-AM-FM-TV Memphis and
WHKCH-TV Knoxville, both Tennessee. Filed.July 20,
= WAIR(FM) Atlanta and WTRV(FM) Letand, both

Michigan (WAIR: BALH930723GH; 92.5 mhz; 100

kw; ant. 868 fl..BAPH930723GI; 94.3 mhz; 3.6 kw;
ant. 426 fl.}—Seeks assignment of license from W-
Air Inc. and Grand Traverse Broadcasting Co. to
Northern Michigan Radio Inc. for $1,165,000. Sell-
er is headed by Rick Stone and has interests in
WJIML{AM) Petosky, M. Buyer is headed by Rich-
ard A. Dills and has interests in WKLT(AM) Kal-
kaska and WKLZ(FM) Petosky, both Michigan.
Filed Julv 23.

= WAOV(AM) Vincennes and WWBL(FM) Wash-
Iington, IN (AM: BAL930726EA; 1450 khz; 1 kw-U;
FM: (BAPLHS30726EB; 106.5 mhz; 50 kw; ant. 340
ft.)—Seeks assignment of license from Green Con-
struction of Indiana Inc. to Old Northwest Broad-
casting Inc. for $250,000. Seller is headed by Tom
Clary and has no other broadcast interests. Buyer
is headed by David L. Crooks and has interests in
WZDM(FM) Vincennes, IN. Filed July 26.

STOCK MARKET PERFORMANCE AVERAGES NASDAQ: 735.14 (-0.22%)
S&P Ind.: 522.10 (+23.95%)
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mn WCRJ(AM) Jacksonville, IN (BALI30713EC;
1530 khz; 50 kw-D, DA)—Seeks assignment of
license from Christian Voices to Country Radio
Jacksonville Inc. for $500,000. Seller is headed by
Gerald R. Proctor and has no other broadcast inter-
ests. Buyer is headed by Nicholas D. Durbano and
has no other broadcast interests. Filed July 13.

" WCWB-FM Trenton, FL (BALH930715GR; 101.7
mhz; 3 kw; ant. 328 ft.)—Seeks assignment of li-
cense from the Estate of William Howard Burkhalter
to Florida Radio Partners inc. for $250,000. Seller
is headed by Robert D. Fogel and has interests in
WKYB(AM} Hemingway, SC. Buyer is headed by
Joel P. Sens and has no other broadcast interests.
Filed July 15.

a8 WCSC-TV Charleston, SC (BALCTS30719KI;
ch.5; 100 kw; ant. 1,958 f)—Seeks assignment of
license from General Electric Capital Corp. to Jef-
ferson-Pilot Communications Co. for $15,500,000.
Seller is headed by Timothy C. Huban and has
interests in WAPA-TV San Juan, PR, and KSCH-
TV Sacramento-Stockton, CA. Buyer is headed by
William E. Blackwell and has interests in WBT-AM-
FM/WBTV(TV) both Chariotte, NC; WQXI(AM) At-
lanta and WSTR(FM) Smyrna, both Georgia;
KYGO-AM-FM Denver, and KMMX-AM-FM Lake-
wood, both Colorado; WLYF(FM) Miami and
WMRZ(AM) South Miami, both Florida; KSON-AM-
FM San Diego, CA, and WWBT-TV Richmond, VA.
Filed July 18.

= WGTQ-TV Sauit Ste. Marie and WGTU-TV Tra-
verse  City,. both Michigan (WGTQ:
BALCT930723KG; ch.8; 316 kw-V; ant. 978 ft.;
WGTU: BALCT930723KF; ch.29; 1000 kw; ant.
1,304 ft)—Seeks assignment of license from Scan-
lan Communications to Scanlan Communications
inc. for assumption of liabilittes and obligations
valuing $4,429,510. Seller is headed by Stephen

1350 kw. ant. 870 fi.)—Seeks assignment of li-
cense from Monitor Television Inc. to Boston Uni-
versity Communications Inc. for $3,800.000. Seller
is headed by Donald C. Bowersock and has no
other broadcast interests. Buyer is headed by Ken-
neth G. Condon and has interests in WBUR(FM)
Boston. Filed July 19.

u KAHR-FM Poplar Bluff, MO (BALH930611GM;
96.7 mhz; 3 kw; ant. 328 ft.)—Granted assignment
of license from Gerald W. Hunt to Eagle Bluff Enter-
prises for $350,000 ("Changing Hands." July 26).
Action August 3.

u WTVH-TV Syracuse, NY, and KSEE-TV Fresno,
CA (WTVH: BALCT930615LD; Ch. 5; 100 kw-V;
ant. 950 ft.; KSEE: BTCCT330815LC; ch. 24; 1,600
kw-V: ant. 2,350 ft.)—Granted assignment of li-
cense from Meredith Corp. to Granite Broadcasting
Corp. for $32,000,000 (“Changing Hands,” July
19). Action August 9.

® WWSH-FM Hazleton, PA (BALH930408GG;
97.9 mhz; 19.5 kw; ant. 722 ft.)—Granted assign-
ment of license from the Luzerne Company to 4 M
Broadcasting Inc. for $750,000 (“Changing Hands,”
April 26). Action August 2.

= WHCC(AM)>-WQNS-FM Waynesville, NC (AM:
BAL921026GP; 1400 khz; 1 kw-U; FM:
BALH321026GQ; 104.9 mhz; 100 w; anl. 1,640
fl.)—Granted assignment of license from KAT
Broadcasting Corp. to Media Mart Inc. for
$480,000. Seller is headed by Roger A. Akin Esq.
and Banking Services Corp., co-receivers, and has
interests in WWTR(FM) Bethany Beach, DE;
WETT(AM) Ocean City, MD; WFLB(AM) Fayette-
ville, and WSVS-AM-FM Opelika, AZ. Buyer is
headed by Leslie Vann Campbell and has no other
broadcast interests. Action August 5.

e = e FOR THE RECORD mmm———asee——x=——=———-———-c=—>um

B WJRB(AM) Bradenton, FL (BAL930622EC:
1490 khz; 1 kw-U)—Dismissed assignment of li-
cense from Cameron-Reese Broadcasting of Bra-
denton Inc. to Atar Television Inc. for $120.000
("For the Record,” July 19). Action August 9.

s KAPS(AM) Mount Vernon, WA (BTC930628EA;
660 khz; 10 kw-D, 1 kw-N)}—Granted transfer of
control from Valley Broadcasters Inc. lo James J.
Keane for $182,000 ("For the Record,” July 26).
Action August 13.

BWYCT(FM) Kentwood, LA (BALH930331GE;
94,1 mhz; 100 kw; ant. 981 ft.)—Granted assign-
ment of license from San Dow Broadcasting Inc. to
Citywide Broadcasting Corp. for $2,300,000. Seller
is headed by J. Morgan Dowdy and has interesls in
WAPF McComb and WSUH(AM)-WWMS(FM) Ox-
ford, both Mississippi. Buyer is headed by Peter
Moncrieffe and has interests in WXOK(AM) Baton
Rouge, KQXL-FM New Roads and KFXZ-FM La-
fayette, all Louisiana. Action July 30.

u KWXU-TV Fort Collins, CO (BAPCT921229KE;
Ch. 22; 5 kw-V; ant. 408 ft.)—Granted assignment
of CP from Chase Broadcasting of Denver Inc. to
31 Licensee Inc. (“For the Record,” Jan. 25). Action
August 12.

= WBGB(AM) Mt. Dora, FL (BALS30405EA; 1580
khz; 5 kw-D)—Granted assignment of license from
Ronald A. Aicher, receiver, 10 Cross Country Com-
munications Inc. for $30.000 (“For the Record,”
April 26). Action August 12.

= KVBR(AM) Brainerd, MN (BAL930416EB; 1340
khz; 1 kw-U)—Granted assignment of license from
Greater Minnesota Broadcasting Corp. to Sioux
Valley Broadcasting Inc. for $225,000 (“For the Re-
cord,” May 17). Action August 12,

Adams and has no other broadcast interests. Buy-

er is headed by Thomas Scanlan and has no other su MMARY OF

broadcast interests.

» WITT(FM) Tuscola, IL (BALH930726GE; 93.5

mhz)—Seeks assignment of license from lllini BROADCASTI NG & CABI-E

Broadcasting Inc. to Rollings Communications of

Tuscola Inc. for $30,000. Seller is headed by Tedd BROADCASTING

W. Dumas and has interests in KWLA-AM-FM e W e A S A S L e

Many, LA. Buyer is headed by Mark L. Rollings and 4 _Semtce A T GNAIR i _-_ﬂﬁ’ﬁ‘-.m e TO‘TAL'

has inlerests in WUFI(AM)-WZNF(FM} Rantoul, .

WZNX(FM) Arcola, WZZP(FM) Kankakee, and Commercial AM 4,954 181 5,135

WWDZ(FM) Danville, all llinois. Filed July 26. Commercial FM 4,853 906 5,759

1 WMC-AM-FM-TV Memphis {AM: a

BAL930721KO; 790 khz; 5 kw-U, DA-N; FM: Educational FM 1,613 308 1,921

BALH930721KP; 99.7 mhz; 300 w; ant. 970 ft.; TV. g R e T TR e T e i P A

BALCT930721KP; ch. 5; 100 kw; ant. 1,010 ft.)— Total Radio 11,420 L1388 T 12,815

Seeks asgignment of license from Scripps Howard Commercial VHF TV 558 12 570

Broadcasting Co. to Elcom of Memphis Inc. for

$65,000,000. Seller is headed by Daniel J. Castel- Commercial UHF TV 594 142 736

lini and has interests in WCPO-TV Cincinati and =

WEWS(TV) Cleveland; WXYZ-TV Detroit; KSHB- Educational VHF TV 124 4 128

TV Kansas City, MO; KNXV-TV Phoenix: n

WETS(TV) Tampa and WPTV(TV) West Pam Educational UHF TV 241 7 248

Beach, both Florida; KJRH(TV) Tulsa, OK, and T S U Y R K L s BTy T b R ARy

WMAR-TV Baltimore. Buyer is headed by U. Ber- _Total TV 1’511 S : T’m

tram Ellis Jr. and has interests in KING-TV Seattle VHF LPTV 474 610

and KREM-TV Spokane, both Washington; KGW-

TV Portland, OR; KTVB(TV) Boise, ID; KHNL(TV) UHF LPTV 859 1,831

Honolulu, KOGG(TV) Wailuku, and KHBC-TV Hiio, P R : A T T S R

all Hawaii, and pending FCC approval, KAME-TV - TﬂMILF W SRy : 1;333.;' 1-,1-93,- i 2143’7'

Reno, WUPW(TV) Toledo, OH; WKCH-TV Knox-

ville, TN, and WACH-TV Columbia, SC and WE- FM translators 1,993 390 2,383

VU(TV) Naples, Florida. Filed July 21. VHF translators 2,421 81 2,502

m KVEZ(FM) Smithfield, UT (BALHS30727GF;

103.9 mhz; 3 kw; ant. -116 ft.)—Seeks assignment UHF translators 2,416 386 2,802

of license from Ronald Christner to Logan River

Media Corp. for $325,000. Seller has no other CABLE

broadcast interests. Buyer is headed by Lavon =

Randall and has interests in KLGG-FM Delta and Total subscribers 55,786,390

KFMD{FM) St. George, both Utah.

Filed July 27. Homes passed 89,400,000

Actions Total systems 11,254

mWWSH-FM Hazleton, PA (BALH930409GG:; : o

07.9 mhz: 19.5 kw: ant. 722 fi)—Granted assign- Household penetrationt 60.6%

rE?emdof Iicensle frt:m ét;% é-%é%r?ecgompan{* to 3 M Pay cable penetration/basic 79%

casting Inc. for | “Changing Hands,

ALOria; 2;_ ,lc\c?ion August 2. g * Includes off-air licenses. T Penelration percentages are of TV household universe of 92.1 million.
' Construction permit, Scurce: Nielsen, NCTA and Broadcasting&Cable’s own research.

= WQTV(TV) Boston (BALCT930719KF; ch.68;
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= WIP(AM) Philadelphia (BALS21001EB; 610 khz;
5 kw-U, DA-1y—Cranted assignment of license
from Spectacor Broadcasting LP to Infinity Broad-
casting Corp. of Philadelphia for $2,000,000. Seller
is headed by Jack Wiliams. Buyer is headed by
Mel Karmazin and has interests in KOME-FM San
Jose and KROQ-FM Pasadena, both California;
KVIL-AM-FM Highland Park-Dallas and KXYZ(AM)
Houston, both Texas, WBCN-FM Boston;
WFAN(AM), WZRC(AM) and WXRK-FM New York;
WJIFK-FM Manassas, VA; WJJD(AM)-WJMK-FM
Chicago; WJFK(AM)-WLIF-FM Baltimore; WOMC-
FM Detroit; WQYK(AM) Seffner, and WQYK-FM St.
Petersburg, FL, and WYSP-FM Philadelphia. Action
August 12

» WRNL(AM)-WRXL-FM Richmond, VA
(BAPL930226GE; 910 khz, 5 kw-U, DA-N; FM:
BALH930226GF; 102.1 mhz; 140 kw; ant. 320 ft.)—
Granted assignment of license and CP from Capitol
Broadcasting Co. of Virginia Inc. to Clear Channel
Radio Licenses Inc. for $9,750,000 ("Changing
Hands,” March 8). Action August 10.

s WCNH-FM Belmont, NH (BAPH930505G(; 93.3
mhz; 395 w; ant. 892 ft.)—Granted assignment of
CP from Steven Chanrand to RadioWorks Inc. for
$104,836.89 {"For the Record,” June 7). Action
August 11,

= WJRX-FM East Ridge, TN (BAPLH930607GF;
107.9 mhz; 3 kw; ant. 328 ft.)—Granted assignment
of license and CP from Sattler Broadcasting Inc. to
Radio Chattanooga Inc. for $1.300,000 (“"Changing
Hands,” July 5). Action August 11,

» WHUN(AM)-WLAK-FM Huntingdon, PA (AM:
BAL930421GF; 1150 khz; 5 kw-D, 36 w-N; FM:
BALH930421GG; 103.5 mhz; 160 w; ant. 1,427
ft.)—Dismissed assignment of license from Hun-
tingdon Broadcasters Inc. to PennPar Associates
Inc. for $375.000 ("Changing Hands,” April 12).
Action August 10,

ACTIONS

Actions

St. Petersburg, FL Denied request filed by Bay
Television Inc., licensee of WTTA({TV} St. Peters-

BROADCASTING & CABLE is available
via Hand Delivery in the following
cities on Monday by 8 a.m. If you
presently receive your issue via
U.S. Mail delivery at your home or
office, you may qualify for Hand
Delivery at either location.

Atlanta Los Angeles
Boston Miami
Chicago New York
Dallas Orlando
Denver Philadelphia
Detroit San Francisco
Houston Washington, D.C.

To inquire about a possible switch
please call 1-800-554-5729.

burg, FL, that its forfeiture be reduced and/or re-
scinded; notified Bay Television Inc. of its apparent
liability in amount of $10,000 for viclations of
amount of commercial lime that may be included in
children's telavision programing. (By MO&O [DA
93-981] adopted August § by Chief, Mass Media
Bureau.)

Beaverton, MI Denied application for review ol
Mass Media Bureau's denial of Maines Broadcast-
ing Inc., licensee of WMRX(FM) Beaverton, MI,
request for waiver of Commission's main studio
rule. (By MO&O [FCC 93-375] adopted July 28 by
Commission.)

New York Dismissed and granted various plead-
ings seeking reconsideration of issues designated
for hearing in which GAF Broadcasting Company
Inc. is seeking renewal of its license WNCN({FM)

and Class Entertainment and Communications, LP .

and Fidelio Group Inc. are seeking construction
permits on Channel 282 at New York. (By MO&O
[FCC 83-385] adopted August 5 by Commission.)

e ———_ o ———- = FORTHE RECORD ======—=——=——c=——————-—=—u—====—=

Phlladelphia Granted application of Spectacor
Broadcasting LP to renew license of station WIP-
(AM) Philadelphia, subject EEO to reporting condi-
tions, and notified Spectacor of an apparent liability
for forfeiture in amount of $12,500 for EEO viola-
tion. (By MO&0O and NAL [FCC 93-395] adopted
August 12 by Commission.)

- Houston, TX Notified Noble Broadcast of Houston

Inc., licensee of KMJQ-FM Houston of its apparent
liability of forfeiture in amount of $2,500 for violation
of rules which prohibit broadcast stations from re-
transmitting program, or any part thereof, of another
broadcast station without express authority of origi-
nating station. (By Letter [DA 53-382] adopted Au-
gust 9 by Chief, Mass Media Bureau.)

Notified Michael E. Whatley of his apparent notice
of liability in amount of $2,000 for willfully and mali-
ciously causing interference to other amateur oper-
ations in amateur radio service. (By Forfeiture Or-
der [DA 93-1002] adopted August 13 by Field
Operations Bureau.)

Denied petition filed by Earl V. Levels seeking re-
consideration and reinstatement of his appfication
for authority to construct and operate Multichannel
Multipoint Distribution Service station on Channels
E-1 and E-2 at San Francisco, CA. (By MO&O [DA
93-859] adopted July 30 by Chief, Domestic Facili-
ties Division, Common Carrier Bureau.)

Resolved issues designated for investigation by
Common Carrier Bureau arising from several local
exchange carriers' offerings of line information da-
tabse service. Action by Commission August 16 by
Order (FCC 93-400).

Windsor, CA Denied application of Eric R. Hilding;
granted application of Judy Yep Hughes for new FM
station on Channel 281A Windsor. (MM Docket 93-
95 by Summary Decision [FCC 83D-17] adopted
August 6 by ALJ Richard L. Sippel.)

Richmond, VA Denied petition filed by Four Sea-
sons Communications Partners, L.P. seeking denial
of assignment applications of WRNL(FM) and
WRXL{FM), Richmond; granted applications for
consent to assign licenses of WRNL(FM) and
WRXL(FM) from Capitol Broadcasting Company of
Virginia, Inc. to Clear Channel Radio Licenses, Inc.
(By Letter [DA 93-990] adopted August 10 by Chief,
Audio Services Division, Mass Media Bureau.)

—
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daiaworld

CoveragesTerrain Shadowing
Allocation Studies + Directories
PO. Box 30730 301-652-8822
BelHesda, MD 20814  800-368-5754
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- 5 ;\
BAQLDCAIT DATE ERAVICES
A Div. of Moffer. Larson & Johnson, Ine
T AM, FM, TV, B-group dalabases
* Coverage, allocation and ter-ain sludies
" FCC research

703 824-5666 FAX: 703 824-5672

daiaworld
LPTV/TV Transiator
Detailed Interference Studies
Regional Directories
Maps — Terrain — Popcount

301-652-8822 800-368-5754

COMMUNICAT!

ONS, INC
* Radio and Television System Design
* Transmitter and Studio Instaliation
* Microwave and Satellite
Enginesring and Installation
627 Boulevard
908-245-4833

@ si'ain'ess, ine.

New Towers, Antenna Structures
Engineering Studies, Modifications
Inspections, Erection, Appraisals
North Wales, PA 19454
215 699-4871 FAX 699-9597

Shoolbred Engineers, Inc.

Structural Cansuitants

Towers and Antenna Structures
Robert A. Shoolbred, PE.

149 Mornson Dirrve
Charleston, 5.C. 29903 # {303 5774681

8F DESIGN & INSTALLATION SPECIALISTS
LARCAN SCLID STATE TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC & RQYLE TOWER SYSTEMS

14440 CHERRY LANE CT LAUREL MD 20707

TEL: 301-498-2200 FAX: 301-498-7952

FOR WORLDWIDE

Kenilworth, NJ 07033
SATELLITE
TRANSMISSION
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IDB COMMUNICATIONS GROUP
10525 WEST WASHINGTON BLVD.
CULVER CITY. CA 90232-1922
213-870-9000 FAX: 213-240-3904

=y TOWER NETWORK

RCE]  services
NATIONWIOE SERVICE
(305) 771-7180
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& General Managers. For
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DATA COMMUNICATIONS COMPANY
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PROFESSIONAL CARDS

du Treil, Lundin & Rackley, Inc. ==CARLT,JONES= LLOHNES AND CULVER COHEN, DIPPELL AND
o ASubsidiuy of AD. Ring. P.G. —=——=—"CORPORATION CONSULTING RADIO ENGINEERS EVERIST, P.C.
240 North Washington Blvd. CONSULTING ENGINEERS 8309 Cherry Lane CONSULTING ENGINEERS
. Laurel, MD 20707-4830
ofa:";;?ga - s 790%&3&%% (301) 776-4a88 1300 “L~ STREET, N.W. SUITE 1100
(813) 366-2611 (703 ) 569-7704 202 898.0111
MEMBER AFCCE MEMBER AFCCE Since 1944 Member AFCCE Member AFCCE
SILLIMAN AND SILLIMAN MLJ HAMMETT & EDISON, INC.

8601 Georgia Ave. #910
Silver Spring, MD 20910

ROBERT M. SILLIMAN, F.E.
(301) 589-8288

THOMAS B. SILLIMAN, P.E,
(812) 853-9754

Member AFCCE

Moffet, Larson & Johnson, Inc.
Cansulling Telecommunications Engineers
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041
703-824-5660
FAX: 703-824-5672
MEMBER AFCCE

CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128
(415) 342-5200

HE (202) 396-5200

Member AFCCE

Jules Cohen & Associates, P.C.
Consulting Electronics Engineers
Suite 600
1725 DeSales, N.W.
Washington, D.C. 20036
Telephone: (202) 659-3707
Telecopy: (202) 659-03€0

Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineening Consuliants
Compleis Tower and Rigging Services

"Sercing the Broadeas! Indoastry
for vrer 39 Yeurs”

Box 807 Bath, Ohia 44210
| (216) 659-4440

E. Harold Munn, Jr.,

& Associates, inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

Mullaney Engineering, Inc.
Consulting Telecommunlcations Engineers

9049 Shady Grove Court

Gaithersburg, MD 20877
301-921.-0115

L Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
4226 SIXTH AVE. N.W.
SEATTLE, W ASHINGTON 98107
{206) 783-9151; Facsimile: (206) 789-3834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Registered Professional Engineers
911 Edward Street
Henry, Wllinois 61537

{309) 364-3903
Fax (309) 364-3775

STRUCTURAL SYSTEMS
TECHNOLOGY. INC
J. Cabot Goudy. PE.
PRESIDENT
TOWERS, ANTENNAS. STRUCTURES
New Tall Towers, Existing Towens
Sidies, Analysis. Design-Modifications,
Inspections, Erccuon. Etc
6867 Eim St . McLean. VA 221011703} J56-9765

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

P.0. BOX 180312
DALLAS, TEXAS 75218
TELECOMMUNICATIONS (FCC, FAA)
CHARLES PAUL CROSSNO, PE.
(214) 3219140 MEMBER AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, P.C.
525 Woodward Ave.
Bloomfield Hills, M| 48013
{313) 642-6226
washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS, PE.

Consulting Radio Engineer
Member AFCCE
Post Office Box 1888
Carson City, Nevada 89702

(702) 885-2400

L

OMMUNICATIONS TECHNOLOGIES INC.
BROADC AST ENGINEERUNG CONSULTANTS

Clarence M. Beverage
Laura M. Mizrahi
P.0. Box 1130, Markon, NJ 08053
(609) 985-0077 » FAX: (609)985-8124

LAWRENCE L. MORTON
ASSOCIATES

1231 MESA OAKS LANE

MESA QAKS CALIFORNIA 3438

TEURDOWAHY KICATIOWS. (WOINEERS

LAWRENCE L. MORTON, P.E.
AM = FM » TV

APPLICATIONS  FIELD ENGINEERING
MEMBER AFCCE
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“Regardless of its network affiliation, a TV
station is a darn good business.”

he American press, including

this publication, is replete with

headlines and stories about won-
drous events that will occur in the
communications industry at a time
somewhere this side of ‘‘hereafter.”

While I agree that change is the
name of the game and that there will
be numerous additions to the services
our industry can provide, there has
been little talk about the pedestrian
concept of ‘‘making money.’”” And
that activity can be best described in
the ownership and opera-
tion of TV stations.

Television stations are
the backbone of modern
communications. Regard-
less of its network affili-
ation, a TV station is a
darn good business. Well-
managed, dedicated to its
community and marketed
to its advertisers and its
audience, a station can de-
liver increasing operating
profit and cash-flow lev-
els, with operating margins signifi-
cantly higher than can be obtained
through most other investments.

The basic elements of successful
TV station operation have not changed
in 40 years. They are:

® To provide audiences with pro-
grams that reflect their views and are
of interest to them (“‘operating in the
public interest’"),

® To give advertisers an efficient
method by which to market their prod-
ucts and services.

B And when a station succeeds in
attracting viewers, advertisers will
provide financial support because this
viewing audience will buy the con-
sumer goods and services that the ad-
vertisers want to sell.

Understanding the character and
needs of a market is possible to a
much greater extent than formerly.
Also, there is a pool of more diverse
programing with which to reach a
greater portion of each market. But the
critical factor for a station’s success
lies in its devotion to the local ele-

By Richard Geismar, Broad-
street Communications

"ments in the market it serves.

TV stations have become the most
effective electronic news resource.
However, the functions of producing,
promoting and researching require
more attention from management than
was true earlier. And the need for con-
tinued innovation to satisfy, and even
lead, the tastes of the market has in no
way been diminished.

The major changes in broadcast sta-
tion operation relate to the techniques
that have been introduced in the mar-
keting of consumer goods
and services.

Station operators will
succeed only when they
apply their station viewer
strengths to their target ad-
vertiser needs, and here
again, station management
techniques must be devel-
oped to make sure this
happens. The highly publi-
cized 500-channel uni-
verse, whenever it arrives,
should not adversely affect
the marketing impact of the TV station
that is weil integrated into the life of
the community it serves.

It is still a verity—over-the-air TV
stations provide more reach, frequen-
cy and awareness than any other medi-
um.

The history of successful broadcast
station operation is based on creating a
“franchise’” for its service in the
minds of both viewers and advertisers.
The consequence of this high-quality
service is to generate operating profit
margins much higher than can be
found in most other industries.

The caveat here is to remember that
broadcasting is a management-inten-
sive activity, and investors will need
to continue to focus on management
style and actions.

The future for TV stations that rec-
ognize that their attention to marketing
details is the pathway for continued
viewer and advertiser growth seems
no less bright than it has been. There
is no other competitor on the horizon
that can reduce its impact, n
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newcomer to the broadcasting

business, but since joining NBC a
year ago as its top Washington lobby-
ist he has emerged as a serious indus-
try player on Capitol Hill and at the
FCC.

Acting FCC Chairman James
Quello says Rowe is ‘“‘very knowl-
edgeable and politically well tuned
in.”” On the Hill, the NBC lobbyist
has a reputation as a straight shooter
who’s easy to get along with.

From an industry viewpoint, Na-
tional Association of Broadcasters
President Eddie Fritts considers Rowe
an asset. ‘*His commendable political
skills have and will be a significant
benefit to NBC and the industry,””
says Fritts. He also says that Rowe has
““gone above and beyond with his ef-
forts to learn the business.”’

There's no doubt that Rowe is
plugged in to the Washington scene.
The 42-year-old Washington native
has worked for a variety of House and
Senate committees. A confirmed
Democrat, he worked on the Carter
campaign in 1976 and served as gener-
al counsel for the Fritz Hollings for
President campaign in 1984. He and
the senator, now chairman of the
Commerce Committee, remain close;
they play tennis together regularly.

But Rowe’s first exposure to poli-
tics was at home. His father, James H.
Rowe Jr., was an administrative assis-
tant to President Franklin Roosevelt
and a personal adviser to both Presi-
dent Johnson and Vice President Hu-
bert Humphrey. His mother, a lifelong
Washingtonian, was appointed by
President Kennedy to run the National
Capitol Planning Commission.

As a young boy his two favorite
hobbies, Rowe says, were following
the Washington Senators baseball
team and reading Rowland Evans and
Robert Novak’s political newsletter.
He vividly remembers reading Theo-
dore White's The Making of the Presi-
dent when he was 10. *“I just sort of
ate up all the politics.””

James Rowe may be a relative

James Henry Rowe

After graduating from Harvard (his
father's alma mater) in 1973, Rowe
returned to Washington and worked as
an investigator/research assistant for

the Senate Watergate

get a law degree and practice law...th-
inking foolishly that there would be
another Democratic  administration
around the corner.”’

He became an associate at Curtis,
Mallet-Prevost, Colt & Mosle, where
he defended clients accused of white-
collar crimes.

In 1988, though, he was back on the
Hill, this time as general counsel for
the Senate Special Committee on In-
vestigations.

Rowe later joined The Investigative
Group Inc., which specialized in gath-
ering domestic and international infor-
mation for law firms engaged in cor-
porate battles. In 1990, he became
chief counsel for the House Budget
Committee’s Task Force on Urgent
Fiscal Issues, which was chaired by
New York Democrat Charles Schumer.

Schumer, who later became chair-
man of the Subcom-

Committee, fol- Vice President, Washington, mittee on Crime and
lowed by work for NBC; b, June 6, 1951, Washington, Criminal Justice,
the Senate Select | D.C.;BA, Harvard, Cambridge, asked Rowe to be his
Committee on Intel- Mas?t;I\z"s:’;:_Jgt,Gef;fg;ng‘fﬂ Uni- chief counsel.
i} ivities versity, Washington, yine ;
igence Activities in vestigator! rch'assista'nt, Senate Then, in 1992,
1975. researc Rowe received a call
Watergate Committee, 1973-74;
Law school fol- h : . from a headhunter
; investigator/research assistant, Sen- :

lowed, and in 1976, | e gelect Committee on Intelli about the NBC job.
while attending | gence Activities, 1975; advance He came on board in
Georgetown Univer- man/chairman of inaugural balls, the midst of the
sity Law Center, he Carter presidential campaign, 1976- broadcast industry's
was approached by 77;assouate,Curhs,MalIet-Pre- heated battle with

; vost, Colt & Mosle, New York
the Carter campaign | Jggq ge: carner, Corcoran,
Youngman and Rowe, Washington,

to do advance work.

After the election, | 19g¢.87, general counsel, Sen- Rowe  credits  the

when Rowe was | a6 gpecial Committee on Investiga- NBC affiliates for

only 25, he was | tions, 1988; general counsel, playing a major role

named chairman of | Thelnvestigative Group Inc., Wash- in helping the indus-

the inaugural balls. ington, 1989-90; chief counsel, try push the measure
In 1979, Rowe House Budget Committee Task through.

finished law school | ForceonUrgentFiscal lssues, Right now Rowe

and, rather than stick

aroynd for the re- tice, 1991-92; present position time to _the hot topic
mainder of Carter’s | gince September 1992; m. Lisa of TV violence. And
term, headed to New | Adams, June 20, 1981; children: when he’s not mak-
York. ‘I was im- Christopher, 5; Lucia, 2. ing the case against

1990; chief counsel, House Subcom-
mittee on Crime and Criminal Jus-

cable over cable rer-
egulation legislation.

devotes much of his

pressed with Jimmy
Carter,”’ says Rowe. *‘I was distinctly
unimpressed with many of his cam-
paigners. [ just thought it was best to

content regulation,
he’s with his wife, Lisa, and children,
Christopher and Lucia. If he can, he’ll
squeeze in a game of tennis. ]
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TELEVISION

Garrett Hart, senior VP, current
programs, Universal Television, Stu-
dio City, Calif., joins Paramount
Television Group, Hollywood, as
president, network television divi-
sion.

Robert Baruc, president, Triboro

2 il
Garrett Hart
Paramount

brl Barue
Unapix

Entertainment Group, New York,
Jjoins Unapix Entertainment there as
president/CEQ.

Carol Brokaw, senior general at-
torney, video enterprises and publish-
ing, Capital Cities/ABC Inc., New
York, named VP, sales operations,
administration, ABC Distribution
Company, there.

Michael Russo, domestic sales
manager, ITC Entertainment Group,
Los Angeles, named executive VP,
domestic television.

Larry Jacobson, senior VP, fi-
nance, Fox Inc., Beverly Hills, Calif .,
joins Fox Broadcasting Company
there in same capacity.

Gail Sullivan, senior account exec-
utive, prime time sales, ABC Televi-
sion Network, New York, named
VP/director, daytime sales.

Peter Scanlon, director, prime

time sales proposals, ABC Television
Networks, New York, named VP,
prime time sales proposals.

David Sherman, VP, contracts,
East Coast, ABC Entertainment, New
York, named VP, music, business

affairs.

Douglas Stern, president, National
Research Group, Los Angeles, joins
United Media, New York, as presi-
dent/CEQ.

Appointments at Spectrum, New
"York: Paul Singman, account execu-
tive, named national sales manager;
Valerie De Santi, New York sales
manager, named manager, sales

named manager, production admints-
tration.

William Ackerley, president, Ack-
erley Communications of the North-
west, Seattle, named president,
Ackerley Communications, there.

New board members elected to
INTV, Washington: Harvey Cohen,
president/GM, WDZL-TV Miami;

Caro Brokaw

ABC Distribution iTC

planning.

Gillian Rose, deputy director, The
International Council of The National
Academy of Television Arts and
Sciences, New York, joins DLT En-
tertainment Ltd. there as director,
international sales.

Quinn Taylor, manager, develop-
ment, Hearst Entertainment, Los An-
geles, named director.

Brian Williams, national corre-
spondent, NBC News, New York,
named anchor, Saturday edition,
NBC Nightly News.

Stephen Schwartz, producer/wri-
ter/director, Lifetime Cable and RER
Entertainment’s Portrait of a
Teacher, joins King World's Inside
Edition, New York, as special pro-
ject producer/weekend program pro-
ducer.

Rod Riegel, senior publicist, Han-
na-Barbera, Los Angeles, joins Fox
Broadcasting Company, Beverly
Hills, Calif., in same capacity.

Audrey Gelb, administrative coor-
dinator, production, Columbia Pic-
tures Television, Los Angeles,

Stuart Swartz, VP/GM, KMSP-TV

Michel Russo

=
1 -

Larry Jacobson

Fox

Minneapolis-St.Paul. Members re-
elected: Michael Liff, VP/GM, KABB-
TV San Antonio, Tex.; Roger Ot-
tenbach, GM, KCPQ-Tv Tacoma,
Wash_; David Pulido, VP/general
counsel, ABRY Communications,
Boston; Daniel Sullivan, presi-
dent’COQ, Clear Channel Television,
Houston; E.D. Trimble, VP, TV
stations Group, Gaylord Broadcasting,
and VP/GM, KTVT-Tv Dallas-Fort
Worth; Richard Williams, GM,
WDCA-TY Washington.

Appointments at WNYW-TV New
York: Greg Bendin, GSM, KOVR-TV
Sacramento, Calif., and Yolanda
Hernandez O’Hearn, national sales
manager, Los Angeles-based KCOP-
TV, New York office, join as local
sales managers; Mary Ellen
O’Brien, account executive, John
Blair Productions, New York, joins
in same capacity; Gail Yancosek, se-
nior producer, Good Day New

York, named executive producer.

Appointments at WBBM-TV Chica-
go: Dorothy Tucker, general assign-
ment reporter, named northwest In-
diana bureau chief, Gary, Ind.; Dr.
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T

Terri Hamilton, professor, health
sciences, California State University,
Fresno, Calif., and former health
reporter, KFSN-TV Fresno, joins as
health specialist.

Michael L.aBonia, national sales
manager, WGNO-TV New Orleans,
named GSM.

Alan Foster, VP, television, WITF-
Tv Harrisburg, Pa., joins American
Program Service, Boston, as direc-
tor, national syndication.

John Miser, national sales manag-
er, KSTP-TV Minneapolis, named
GSM.

Carlos Harrison, general assign-

b

i

Stuart Swartz
INTV

Harvey Cohen
INTV

ment reporter, WSVN-TV Miami, joins
WTVI-TV there in same capacity.

Appointments at WLWT-TV Cincin-
nati: William Fee, local sales manag-
er, WMC-TV Memphis, joins in

same capacity; Sara (Sally) Macy,
part-time news writer, named as-
signment editor.

David McAtee, VP/GM, WGAL-TV
Lancaster, Pa., joins WYFF-TV Green-
ville, $.C_, in same capacity.

RADIO

T e N e e T

Dick Marsh, president, Marsh
Broadcasting, Minneapolis, joins
Children’s Radio Group there as
executive VP/COO.

Barbara Burger, director, client
accounting, financial services depart-
ment, Interep Radio Store, New
York, elected to the board of direc-
tors, Broadcast Cable Credit Asso-
clation.

Larry Muller, senior account ex-
ecutive, Major Market Radio, Los An-
geles, named director, sales/re-

gional manager.

-

Joe Kruszewski, assistant control-
ler, Cine Magnetics, New York, joins
The Interep Radio Store there as
subsidiary controller.

Richard Penn, VP/GM,
WRKO(AM) Boston, joins WTPX-FM
Fort Lauderdale, Fla., as presi-
dent/GM,

Gary Kurtz, GSM, WEIL(AM)-
WEZX-FM Scranton, Pa., joins WWKL-
FM Harrisburg, Pa., in same capac-
iy,

Philip Lamka, GM, wCXKAaM)
Fenton, Mich., and wwww_FM De-
troit, elected president, Michigan
Association of Broadcasters.

Greg Bendin
WYNW-TV

Bob Elliott, GSM, WROK(AM)-
WZOK-FM Rockford, Ill., named sta-
tion manager.

Ken Beck, news director, KGO(AM)
San Francisco, named operations di-
rector.

Lisa Rosengard, promotion coor-
dinator, WPNT-FM Chicago, named
marketing director.

Jim Adams, sports director/sports-
caster, WKAR-AM-FM-TV East Lansing,
Mich., retires.

Regina Torre, sales associate, Ma-
jor Market Radio Sales, New York,
named account executive.

Jennifer Haynes, senior account
executive, Christal Radio, New York,
named co-manager.

Steve Kosbau, program director,
KAZY-FM Denver, joins WXRK-FM
New York as assistant program di-
rector.

John Moen, VP/GM, WMXN-FM
Nortfolk, Va., elected president,
Hampton Roads Association of Ra-
dio Broadcasters.

Susan Westfall, station manager,

Dick Marsh
CRG

— Tl el T L T e e ey

KRCU-FM Cape Girardeau, Mo., joins
Peach State Public Radio, Atlanta,

as station manager, WSVH-FM Savan-
nah, Ga., and WWIO-FM Bruns-

wick, Ga.

—— —— ]

CABL

Tom Hunter, VP, international
programing, MTV: Music Television,
New York, named senior VP.

Damaris Valero, director, interna-
tional sales, Telemundo Network, Mi-
ami, joins MTV Latino there as

VP, advertising sales.

Larry Goodman, senior VP, CNN

Tom Hunter
MTV: Music Television

Sales, New York, named executive
VP, operations, client sales, Turner
Broadcasting Sales Inc., there.

Terry Dolan, VP/GSM, Carolco
Television, Chicago, joins Turner Pro-
gram Services, Atlanta, as south-

east sales manager.

Appointments at ESPN, Bristol,
Conn.: Kristin Siegener, coordinator,
New York office, named senior co-
ordinator; Luke Fair, associate pro-
ducer, named account executive;
Shelley Hunter, staff secretary,
named special markets coordinator;
Mary Jo Matava, senior account ex-
ecutive, named manager, SA-
MATYV Distribution; Deborah York,
account executive, special markets,
named manager, consumer distribu-
tion, Jennifer Bouchard, senior
affiliate revenue analyst, named super-
visor, affiliate revenue; Al Di-
Prato, graphics producer, named
manager, graphics; Steven Bright-
man, operations support technician,
named senior computer operator;
Keith De Angelis, program finance
analyst, named senior program fi-
nance analyst; Wendy Stock, senior
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the channel.

WSVN names new news director

Fox affiliate wsvn-Tv Miami has named Brian Grief
news director, replacing Joel Cheatwood, who was
named senior vice president of Sunbeam Television
Corp. (BROADCASTING & CABLE, Aug. 2). Grief,
who worked with Cheatwood at wxeEx-Tv Rich-
mond, Va., comes from wHG-Tv Des Moines, lowa,
where he was director of broadcast services.
Cheatwood says the wsvN news will continue in the
same flashy, younger-viewer-oriented vein that has
given it a national profile. Cheatwood also says he
is working on a new look for Sunbeam’s newly
acquired wHDH-TV Boston but that it will not dupli-
cate that of wsvn. “To take our style of news in Miami and simply
supplant it in Boston would be absolutely idiotic,” Cheatwood says.
WHDH's new iook will reflect the younger demographic he hopes to lure to

—CS

financial analyst, named manager,
program finance; Andrew Butters,
production assistant, named asso-
ciate producer; Mark Gross, high-
lights supervisor, named producer,
ESPN2; Robert Guijarro, production
assistant, named associate produc-

er; Norby Williamson, producer,
SportsCenter, named coordinating
producer, ESPN2; Mark Barlow, stu-
dio technician I, named studio tech-
nician II; David Bassick, studio tech-
nician Il, named studio technician

III; Elizabeth Strohl, assistant ac-
count executive, RLI Advertising,
New York, joins as sales operations
analyst, New York office; Wayne
Aaronson, VP/western region sales
manager, Turner Broadcasting, Los
Angeles, joins as account executive
there; Tanya Curry, product/field
engineer, National Semiconductor
Inc., Sunnyvale, Calif., joins

ESPN Enterprises, New York, as
manager; Michael Huntoon,

graphic arts manager, wMFE-TV Orlan-

do, Fla., joins as electronic graphic
designer [; Amy Rickless, part-time
network operations traffic coordi-
nator, named network operations traf-
fic coordinator; Charles O’Neill,
senior director, World Monitor, Bos-
ton, joins as director, Dana Belpe-
dio, station manager, Simsbury
(Conn.) Community TV, joins as
studio technician [; Michael Coan-
gelo, master control operator,
WTXX-TV Waterbury, Conn., joins as
studio technician [.

Jim Skiba, manager, accounts re-
ceivable, Lifetime Television, As-
toria, N.Y., named director, ac-

counting operations.

Donna Prummell, marketing coor-
dinator, USA Networks, New York,
named publicist, corporate, media
relations.

Mark Ogden, director, program-

ing, Turner Private Networks, Atlan-
ta, named creative director, special
programs, CNN and CNN Internation-
al, there.

Paul Vercammen, early morning
anchor/business news correspondent,
CNN International, New York,

joins CNN's Showbiz Today, Los An-
geles, as correspondent.

Barbara Lynch, account execu-
tive, Andrews Entertainment, New
York, joins Cable Advertising Bu-
reau there as manager, national sales.

ADVERTISING

Bob Steel, former news director,
KARK-TV Little Rock, Ark., joins
Cranford Johnson Robinson Woods
there as broadcast news consultant.

Appointments at Lawrence Butner
Advertising, New York: Henry Bar-
tolf, corporate media director, Bur-
son Marsteller, New York, joins as
VP/media director; Linda Ng, as-
sistant account executive, named ac-
count executive.

Appointments at Temerlin

McClain, Dallas-Fort Worth: Jay
Simmons and Tom Martin, assis-
tant account executives, named ac-
count executives; Julie Mayes,
traffic coordinator, named art buyer.

FATES & FORTUNES: 1

TECHNOLOGY

William (Pete) Mountanos, VP,
marketing, sales, Abekas, Redwood
City, Calif., named president/CEO.

John Degan, VP/station manager,
KSTP-Tv St. Paul-Minneapolis, joins
United States Satellite Broadcasting
there as manager, operations.

Jeri Amstutz, VP, western region,
Digital Music Express, Los Angeles,
named VP, national sales, field
marketing.
e,

INTERNATIONAL

Harold Anderson, director, pro-
graming, productions, Sky Network
Television, Auckland, New Zea-

land, joins ESPN Asia Ltd., Hong
Kong, as VP, programing, produc-
tion.
—_—————————

DEATHS

Dorothy (Dot) Stein, 69, presi-
dent, Market and Audience Research
Group (MAR Group), Tamarac,

Fla., died July 18 of cancer at Univer-
sity Hospital, there. The MAR
Group, which Stein founded in 1985,
provided custom-designed buyer-
perception studies, news studies and
interpretation of Arbitron and Niel-
sen diaries. Stein was director of re-
search, wDCA-TV Washington,

from 1977-85 and was product manag-
er of non-syndicated products, TV
and radio, at Arbitron, Laure!, Md.
She was a past chairman of the re-
search advisory committee of the As-
sociation of Independent Television
Stations and the National Association
of Broadcasters COLTAM (local
market research committee). Survi-
vors include three children.

Tom Fucello, 56, the actor who
played Paul Kendall on NBC's One
Live to Live and Senator Dave Cul-
ver on CBS’s Dallas, died Aug. 16 of
AIDS in Los Angeles. His other
television credits include Highway to
Heaven and Knots Landing.

David Embry, 61, president/CEO,
wiBV(AM) and C-Mac Inc., St. Louis,
died Aug. 18 of complications from

a cerebral aneurysm at Memorial Hos-
pital, Belleville, Ill. Embry headed
the group that purchased wWi1BV in
1988. Survivors include his wife,
Freda, two daughters and one son.
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INSIDER REPORT ON TELEVISION AND RADIO SINCE

Clesze] (Clieu] e

WASHINGTON

Hundt on hold?

Word has it that Republicans on the
Senate Commerce Committee are pre-
pared to hold up Reed Hundt’s con-
firmation as FCC chairman until the
White House names a nominee ac-
ceptable to them to the agency’s non-
Democratic seat. Republicans fear
the vacancy will be filled with a Re-
publican-in-name-only or an inde-
pendent beyond their political reach.
Committee staffers could not con-
firm the report. The reclusive Reed
Hundt was, of course, unavailable
for comment.

NASHVILLE

More sales for Gaylord?

Gaylord Broadcasting’s looming

sale of its WVTV-TV Milwaukee (see
page 31) may not be its last. One
securities analyst, Lisbeth Barron of
S.G. Warburg, is speculating that

the parent company next year may put
its KSTW(TV) Seattle and cable sys-
tems on the block. Barron says the
company has given no indication

that a sale is in the works, but she cal-
culates that such a move would be

in keeping with the company’s strate-
gic direction and would generate
$525 million in proceeds.

NEW YORK

Arbitron sued

Pretesting Co. Inc., a New Jersey-
based market research firm, an-
nounced late last week that it will

sue Arbitron Co. for patent infringe-
ment. The 10-year-old company
claims that the passive audience-mea-
surement technology used and pro-
moted by Arbitron infringes a patent
owned by Pretesting. In a state-
ment, Arbitron said it has ‘*studied the
patent and is confident that its Per-
sonal and Portable Meter, currently
under development, will not in-
fringe’’ Pretesting’s patent.

WASHINGTON

Regulatory fine print

Although it’s unclear how the

FCC’s rules prohibiting common own-
ership of cable systems and broad-
cast networks would affect Warner
Bros.” plans for a fifth broadcasting
network, the FCC has the power to
flex muscle if it wants to. The com-
mission’s cable regulations say that it
can proscribe rules to limit owner-
ship or control of cable systems by
persons who ‘‘own or control other
media of mass communications which
serve the same community served

by a cable system.”’

NEW YORK

WPIX hits the spot

As Shirley, one of the top-rated Ca-
nadian talk shows, begins to roll out to
U.S. markets, national ad support

has yet to be developed by D.L.
Taffner, the show’s syndicator.

There is, however, a possible
source of spots—WwPIX(TV) New York.
The station has developed and is
airing a series of network-quality ads
that are generic enough to be
tweaked to fit other markets.

A D.L. Taffner executive
reached last week expressed interest in
buying the rights to the wPIX ads.

The show’s host, Shirley Solo-
mon, is a former Canadian TV report-
er who gained popularity in Canada
for aggressive, well-researched pro-
grams with a strong journalistic
flair.

The show now airs in New York
and Dallas and will debut in Los An-
geles on Sept. 13.

WASHINGTON

The hallad of the
Convention Center?

Proving that no topic is too obsure
to show up in folk music, singer Rob-

ert Hoyt has written a piece about

the strange attack on former president
Ronald Reagan at the NAB’s 1992
convention in Las Vegas (BROAD-
CASTING & CABLE, April 20,

1992). At a Washington club, Hoyt
performed his song, which tells the
story of Robert Springer of California,
who eluded NAB convention secu-
rity, jumped up to the podium, shoved
the former president aside and
grabbed the microphone. Springer, an
anti-nuclear activist, was attempt-

ing to call attention to an impending
nuclear test in the nearby Nevada
desert. The song is harshly critical of
both Reagan and the press for ig-
noring the event.

DATLAS

Destination Dallas

Minority Broadcasting Corpora-
tion, a planned pay TV service for Af-
rican Americans and other minor-
ities, currently is being fed
unscrambled over Galaxy Il1, tran-
sponder 21. MBC is organizing an
Oct. 16 symposium at its Dallas
headquarters to acquaint advertising
and marketing executives with the
service. The service plans to include
billboard advertising between mov-
ies.

MARTHA'S VINEYARD

Cable welcome

Residents of Martha’s Vineyard
celebrated President Clinton’s family
visit to the island by taking out ads
on the local origination channel on
Tele-Media’s cable system. The

ads welcome Clinton, his wife, and
daughter Chelsea. One spot, appar-
ently from a young girl, invited Chel-
sea to come to her house to play

and included her phone number. Busi-
nesses invited the President to try
their wares.

Unfortunately, the house where
Clinton is staying, which belongs to
former Secretary of Defense Robert
McNamara, does not have cable.
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AT&T is talking with some of the
nation’s top cable system operators
about developing a system that

would link interactive technology from
systems around the country. “We

are exploring these ideas now, but not
negotiating them,” says an AT&T
spokesman, who describes the taiks
as being in “a very preliminary

stage.”

The Southeastern Eye Center

last week filed a $6 million lawsuit
against Dateline NBC, alleging

that the news magazine falsely ac-
cused the clinic of scheduling
needless cataract surgery. The suit
names NBC and Dateline reporter
Brian Ross as defendants. NBC de-
fended the broadcast, which aired

in May, as “fair and accurate.” In an

apparent reference to the GM fias-

co, in which NBC apologized for a sto-
ry involving a rigged truck crash,

the network said, “Dateline NBC is an
easy target and an easy headline.”

The Television Bureau of Adver-
tising is circulating a videotape to
help media reps present the
broadcast side of the retransmission-
consent story. The videotape spe-
cifically takes issue with spot cable
firm Cable Networks Inc. CNI has
taken out trade ads urging advertisers

TBS 731
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to buy spot cable to protect them-
selves should a broadcast station be
dropped by a cable system. “Any
idea that over-the-air spot television
will be less potent and that cable

will fix things is just plain wrong,”
states the TVB promotional materi-
al that accompanies the video.

News Corp. reported record
profits for the year ended June 30 of
$978.9 million (Australian dollars),

an increase of 84.5% over last year.
Revenue rose by just under 5%.
Riding the crest of News Corp.’s prof-
itable wave, UK pay TV venture
BSkyB helped boost pre-tax profits for
parent News International (a 50%
hoider in the satellite network), con-
tributing £26.7 million ($40.05 mil-
fion) for the year ended June 1993.

A spin-otf of Rainbow Program
holdings to Cablevision Systems
shareholders would be a non-tax-
able transaction, the company said
last week. The announcement re-
sulted from an IRS response to an in-
quiry the MSO made four months
ago. Cablevision has not said defini-
tively that it will separate program
interests, including a share of Ameri-
can Movie Classics, Court TV and
Bravo.

The Associated Press an-

nounced its 1992 national award
winners last week. KCAL-TV Los
Angeles won AP’s top honor, the
Award of Excellence, for its hour-
long documentary on crime, Victim No
More. That program also won the
Best Television Enterprise award.
KOMG(AM) Seattle received the Best
Radio Enterprise award for When
One for the Road Becomes One

Too Many, areport on drunk driving.
KUSA-Tv Denver and KGO(aM) San
Francisco were honored for best spot
news in television and radio. The
awards wilt be presented Oct. 1 at the
RTNDA convention in Miami

Beach.
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NBC has become managing part-
ner of American Medical Televi-
sion, a block of programing for
medical professionals that airs Satur-
days and Sundays 10 a.m.-3 p.m.

ET on CNBC. AMT has become a
major shareholder in Pyramed Net-
works, which owns medical program-
ing that previously aired on Life-

time Television. NBC hopes to
expand the programing into a 24-
hour cable network or direct-broad-
cast satellite channel, according to

a network spokesman.

Other partners in AMT inciude the
American Medical Association, ABC
personality Art Ulene and the Orbis
Broadcast Group.

International Family Entertainment
veteran Ron Harris has left the com-
pany to become president/CEO

and an equity partner in MOR Music
TV, the one-year-old music video
network that is looking to expand its
reach into Europe and the Pacific
Rim. Harris will direct the daity opera-
tion of the 24-hour channetl and
oversee its marketing, sales, promo-
tion and expansion. Harris ar-

ranged The Famity Channel's UK
launch on BSkyB while at IFE, and,

in an earlier position at Turner Broad-
casting System, helped launch
CNN-International in Great Britain.

The New Jersey Cable Television
Assaociation has unveiled a state-
wide customer service program
in which its 42 member systems will
provide rebates for missed service
and installation appointments.

Keith Halford, one of the

founders of the QVC home shop-
ping network, has quietly

launched a new home shopping net-
work called ViaTV. The Knoxville,
Tenn.-based cable network, which
launched earlier this month in

50,000 cable homes in central Ohio,
currently airs in six-hour blocks
Thursday through Sunday.

[ P 4 e S o
Emmy awards for community service programing and public service announcements
were presented last Wednesday in New York by the National Academy of Television
Arts and Sciences. Among the winners (I-r): Sheldon Childs, The Church of Jesus
Christ of Latter-day Saints (national PSA); Ellen Bramson, wkspv) Southfield, Mich.
{community service programing), and Scott Evers, kssw(Tv) Salinas, Calit. (local PSA).

Top 15 cable shows, Aug. 16-22
The following are the top 15 basic cable programs, ranked by total number of
households tuning in, for the week of Aug. 16-22. Cable ratings are based on each
network’s total coverage households at the time of the program; U.S. ratings are
based on 93.1 million TV homes.

HHs. Cable U.S. Program Time Network
(000) Rtg. Rtg. (ET)

1. 3,492 5.9 3.8 NFL (Washington—Fittsburgh) Sun. 8p TNT

2, 2,265 3.8 2.4 WCW Clash of the Champions Wed. 8p TBS

3. 2,107 35 2.3 Saved by the Bell Mon. 5:30p TBS

4., 2,090 35 2.2 National Geographic Explorer Sun. 9p TBS

5. 2087 34 2.2 MLB (Alanta—Chicago) Sun. 8p ESPN

6. 2,031 34 22 WCW Saturday Night Sat. 6p TBS

7. 2027 3.4 22 MLB (Los Angeles—Atlanta) Thu. 7:30p TBS

8. 2,012 33 2.2 Qutrageous Fortune (movie) Thu. 9p USA

9. 1,930 3.2 2.1 WWF Monday Night Raw Mon. 9p USA

10. 1,853 3.1 2.0 Saved by the Belf Thu. 5:30p 8BS

11. 1,812 3.0 1.9 MLB (Los Angeles—Atlanta) Tue. 7:30p 8BS

12, 1,777 29 1.9 Murder, She Wrote Mon. 8p USA

13. 1,765 2.9 1.9 Midway Pt. 2 (movie) Mon. 10p TBS

14. 1754 29 1.9 WWF Summer Slam Sun. 8p USA

15. 1,749 2.9 1.9 Penry Mason: Case of Al-Star Assassin Sun. 7p TBS
Source. Nielsen Media Research.
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE
leommmmd B e Ll s s B s =

Every day in every way

e awake every day to a new reality of television.

The map is being redrawn even as this issue goes

to press, and by next week, who knows? Our
enthusiasm remains unabated, even as our compass spins
like a dervish.

The initial impetus for this chain of thought is the
curious fate of retransmission consent. To the disappoint-
ment of many broadcasters, it won't bring easy access to a
new revenue stream—at least not now. But to the amaze-
ment of all, it will see the broadcasting industry interwo-
ven with cable in ways that will never be undone. The
proliferation of second channels (now including CBS, the
most reluctant bridegroom of them all) at the moment
defies either description or count, and will end up trans-
forming both media.

The hard part, of course, will be in programing all those
extra hours into business opportunities. But just imagine
an infusion of national and local programing on a level
and of a kind never before experienced. It staggers the
imagination and it blows the mind.

If there was an imbalance of power between broadcast-
ing and cable, retransmission consent will have gone a
long way toward righting it.

Those thoughts had barely settled into place when news
came of a fifth network being formed by Warner Bros.,
presumably to soak up the remaining independent broad-
cast stations and to vie for still another position on the

cable dial. Given the talent and resources residing in that

organization and its parent, it should be a formidable
challenger. Given, too, that a sixth broadcast network is
beyond the pale, Warner has made a pre-emptive bid on a
valuable part of the television spectrum.

So that old order, too, has changed.

There is just no predicting how all this is going to turn
out, except that—for the foreseeable future—television
entrepreneurs will be scrambling to secure a place in the
sun. It's not quite clear what started this land rush, but it's
on.

Relentless

lieves that the telephone companies will not eventually

be admitted to the television business, the editors
haven’t dene their job. Clearly the writing is not merely
on the wall, it is increasingly in the law as well.

Take last week, for example, when the U.S. District
Court for the Eastern District of Virginia held unconstitu-
tional the section of the Cable Act of 1984 (533) that
prevenied telephone companies from providing television

I f there remains a reader of this publication who be-

service within their own service areas. The plaintiff was
Bell Atlantic’s Chesapeake & Potomac Telephone Co. of
Virginia, which had sought to apply for a cable franchise
in Alexandria, Va., a Washington suburb. The defen-
dants—the U.S. government and the National Cable Tele-
vision Association—had argued (among other things) that
telephone companies should be denied First Amendment
protection that would otherwise open their entry to the
market. The court would have none of it.

The case will go on and on, of course, and Jones
Intercable need not fear an overbuild for some time to
come. And even then, we’'d guess, C&P or some other
telephone company will likely offer instead to buy out
Jones. [f it does, the acquiring telco will be entering the
cable market essentially as any other cable operator. It’s
hard to see what’s wrong with that, although it won’t do
much to introduce competition to the marketplace.

(In another part of that same market, Southwestern Bell
has already bid to purchase the Arlington, Va., and Mont-
gomery County, Md., systems for $675 million. That's
enough to silence most cable qualms about the First
Amendment.)

This page has never had a problem with telco entry on a
video dialtone (that is, common carrier) basis, although
we understand the reservations of those who fear cross-
subsidization with the telephone rate base. Eventually, the
intramural warfare in this area of commerce will be fought
on the field of antitrust, not of exclusionary legislation.
For free-enterprisers, that’s a happier choice.

Picking ‘em off. Those content-regulators at the FCC are
getting the range on Howard Stem. As noted here two
weeks ago, "‘one wonders how high a price [in fines]
they're prepared to pay for the freedom of all broadcast-
ers’ speech.”” The price got too high in Chicago last
week, when Evergreen Media’s WLUP(AM) canceled
Stern, citing FCC pressure. That leaves 14 markets to go
before the First Amendment is extinguished in radio.
We'll keep score.

Sy
Drawn for BROADCASTING & CABLE by Jack Schmidt

“Don't you feel sorry for those guvs having to spend so much
time adjusting the dish in this heat?"’
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TO KNOW ...

|15 designed to entertain

young people in an informative way and will:

& Bea ratings success

Have extensive promotional and
advertising support

& Guarantee 13 originals with 13 repeats
@ Start on September 27, 1993
{6+ Have a 50/50 barter split

) Be 30 minutes in length

e
e —

JASON PRIESTLEY

from “Beverly Hills 90210*

CANDACE CAMERON

from “Full House”

FOR AVAILABILITY IN YOUR MARKET CONTACT
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KELLIE MARTIN  DAVID FAUSTINO

from “Life Goes On~ from “Married with Children~

JALEEL WHITE FRED SAVAGE

from “Family Matters™  from “The Wonder Years™

Some TEEM JEEN segments are:

EYEONTHE ENVIRONMENT
Experts and celebrities report on enviranmental
activities and pravide helpful tips and information
an what teenagers can do to help save our
environment.

YOUNG ACHIEVER This segment
will recognize a teen that can be considered

a role mode! for his or her acomplishments and
excellence in the arts, sparts or education.

YOUNG HERO AWARD Fach week
we will honor an individual who has performed
a heroic deed or done a great service to his or
her community.

CRYITALYT CORMER Crystal McKellar,

from “The Wonder Years™ and Danica’s real-life sister
shows off the future in computer technology. Whether
it's the latest in word-processing programs for school

waork or an exciting new computer game for home,

if it's new and high tech you'll see it here.

produced by

_promark - (800) 266-6662




|

Ou can counton us. §
Can we count on you?

Because more than ever before, our message deserves to be heard.

The Army National Guard makes up about one-half of our
nation's combat forces. And we need men and women to help
keep us strong—ready to protect our cornmunity and defend our
country. We have been there during natural disasters, in the fight
against drugs and in the protection of our environment.

It's a commitment that takes dedication. Guardmembers
give at least two weeks a year and two days every month to the
Guard—and to you. Could we have a minute of your time?

Run our spots whenever possible. And if you can't spare a
minute, well settle for :30. Even :20.

To obtain free dubs of Army National Guard PSAs call your
nearest Army National Guard State Marketing NCO, or write:
National Guard Bureau, Advertising Distribution Center, PO Box
1776, Edgewood, Maryland 21040.

Alabama Winots Nebraska South Carolina
(205) 271-8386 (217)785-3623 (402) 473-1169 (803) 748-4285
Alaska Indiana Nevada South Dakota
(907) 264-5304 (317) 247-3241 (702) 8877232 (605) 399-6681
Arizona Towa New Hampshire Tennessee
(602) 267-2823 (515) 242-5430 (603)225-1288 {615) 532-3089
Arkansas Kansas New Jersey Texas
(501) 791-4107 (913) 266-1097 (609) 530-5169/70 (512) 465-5074
California Kentucky New Mexico Utah
(916) 854-3276 (502) 564-8516: (505) 473-2526 (801) 576-3645
Colorado Louisiana New York Vermont
(303) 397-3128 (504) 278-6217 (518) 786-4774 (802) 864-1175
Connecticut Maine North Carolina Virginia
(203)548-3234 (207) 942-7667 {919) 664-6113 (804) 775-9275
Delaware Maryland North Dakota Virgin Islands
(302) 324-7099 (410) 653-3682 (701) 224-5130 (809) 778-4855
Washington, D.C. Massachusetts Ohio Washington
(202)433-5142/43 (617} 861-0263 (614) 4924141 (206) 581-8921
Florida Michigan Oklahoma West Virginia
(904) 823-0388 (517)483-5681 (405) 423-8306 (304) 341-6438
Georgia Minnesota Wisconsin

Oregon

(404) 624-6608 (612) 296-4469 (503) 9435-3982 (608) 241-6341

Guam Mississippi Pennsylvania Wyoming

(671)637-2769/70 (601) 973-6320 (717)865-8451 (307) 772-6256/41

Hawaii Missouri Puerto Rico
(808)737-1522 (314) 751-9655 (809)725-7447

Idaho Montana - Rhode Island | |
{208) 389-5115 (406) 444-6933 (401) 457-4322

am Americans At Their Best. |
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