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News: Exclusive. Fresh.
A bumper crop of possibilities.

What if you could pick all your own stories? National as well as local.

Exclusive stories your audience won'’t see anywhere else. Fast-breaking news. iy V; / "
Reported as it happens, when it happens, anywhere in the U.S. Even better, what if A /) ;
you could have live, on-camera reporters use your call letters and talk directly to ~— —

your anchors? Not a generic live shot. But exclusive, custemn reporting.

Our goal: To provide local broadcasters the independence, the options and
the technical capability they need to determine their own destinies in an evolving industry.
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Your newscasts would be filled with fresh, fast breaking
news. Stories your competition can’t touch. The kind of
pictures that grow market share22 feeds a day and more

than 500 pieces a week to pick fram.
The Conus Advantage. |

That’s the idea behind Conus Cominunications.
Conus supplies SNG services and e%itorialfcoordination.

Conus has Washington’s most comprehensive news and

teleport facility. And the nation’s best system of regional
bureaus and SNG hubs. We do the work, vou get the credit

and the ratings.

But don’t take our word for it.

Prove it for yourself.
Call us at 612-642-4645 or 202-467-5600,
We'll tell you how to get the stories you need to satisfy

your audience’s appetite for great news.



TOP OF THE WEEK

Judge upholds key provisions of Cable Act Federal Judge Thomas Penfield Jackson upheld
major provisions of the 1992 Cable Act, including retransmission consent, program access and rate regu-

work’s conservative six-episode order. /13

lation. At the same time, though, he struck down limits on the size of cable systems and a prohibition on
pay networks showing R-rated movies during free promotions. / 10 g

FCC may look at ad time limits The FCC has added to this
week’s agenda an inquiry into TV commercial time, raising broadcast- [
ers’ concern that it may be contemplating a return to time limits, / 20 |}

Quello threatens further rate rollbacks The FCC may
roll back cable rates an additional 10% if they rise—rather than fall—
under reregulation, says Acting Chairman James Quello. /11

CBS turns to Viacom for cable help CBS is seeking
advice from cable programers in its effort to create a cable channel,
and its discussions with Viacom have spawned speculation that CBS

O’Brien opens OK New NBC Late Night host Conan O’Brien opened last week to mixed reviews from
critics but moderately promising ratings. NBC executives promise slight “evolutionary” changes. / 12

‘Lonesome Dove’ reborn in syndication Successful miniseries Lonesome Dove will reappear
as a syndicated series under a deal between RHI Entertainment and Rysher TPE. CBS, which aired the
original miniseries, was reportediy interested in its return, but the producers were unhappy with the net-

FCC chairman-designee Reed Hundt
{second from right) joins commissioners
at last week’s meeting. / 11

may now be considering an entertainment channe! rather than a news and public affairs network. / 12

PROGRAMING

Fifth network could hurt movie packages
The proposed Wamer Bros. broadcast network could
siphon independent TV stations away from the syndi-
cation market, making movie packages and action-
adventure series increasingly difficult to sell, studio
executives predict. Some say a fifth network could cut
the number of independents by 90%. / 26

If the network entertainment chiefs
gathered in one room...

The heads of the four networks’ entertainment divi-
sions talked shop last week at the BROADCASTING &
CABLE/Hollywood Radio and Television Society
forum “Television: The View from the Top.” Among
the topics of disagreement: series orders. Syndication
executives, Washington watchers and others also gath-
ered to address the state of the industry. / 28

The rules that wouldn’t die

Even if the fin-syn rules, which limit the networks’
financial interest in and syndication rights to the pro-
grams they air, are lifted next year, the issue will
return, predicts former FCC commissioner Sherrie
Marshall. Fear that the networks will use their clout to

stifle competition will drive the commission to re-enact
the strictures within two years, she says. / 30

The power of Your Cho:ce
A network executive
warns that the Your
Choice TV system,
which would allow
viewers pay-per-view
access to programs
immediately after their
network airings, could
hurt the broadcast net-

Hartenstein, of DirecTv, and
Hendricks at Choice panel / 30
works by diminishing the value of their programing to
advertisers. Your Choice TV President John Hendricks
counters that the networks will enjoy a net benefit
from the new revenue stream. / 30

The Nashville Network fishes
in the mainstream
The firing of puppet star Shotgun Red earlier this year
was just the first step in a makeover for The Nashville
Network. The channel is trying to reverse a slight but
steady ratings decline by appealing to the “main-
stream” audience that has, of late, turmed to country
music, / 32
Sep 20 1983 Broadcasting & Cable



“Maybe we can’t trust the networks if they only found one show worth rating.”
—U.S. Surgeon General Joycelyn Elders, referring to NYPD Blue and the networks’

pledges to label violent programing / 43
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Buena Vista takes talk to court

Buena Vista Television hopes to tap into the viewers of
talk shows and legal shows with Judge and Jury, a
syndicated daytime show in which guests work out
disputes before a 12-member jury. Home viewers will
be able to participate in each day’s decision through a
toll-free number. / 2

NBC employes win suit

Three NBC News employes won an eight-year lawsuit
against the network in which they challenged the way
NBC calculates overtime pay. The employes say,
though, that since they filed the suit in 1985, they’ve
been punished with demotions and assignments to
make-work jobs. /

The last Radio Show?

The 1993 NAB Radio Show was brightened by some
good economic signs for the industry, but broadcasters
are worried that the upcoming merger of the show’s
exhibit hall with that of SMPTE, SBE and RTNDA
will mean a loss of prestige and identity for broadcast-
ing’s founding medium. /

Spelling buys Republic Pictures

Continuing its drive to add to its library, Spelling
Entertainment will pay $93 million for Republic
Pictures. The addition of Republic’s 1,400-title collec-
tion to Spelling’s own 400-title library will give the
company control of 14,000 hours of syndication pro-
graming. /

On the Cover:

Sumner Redstone, says a
securities analyst, “has
demonstrated he can run
a big company in an entre-
preneurial fashion.” The
big company he runs—
Viacom—is about to
hecome gigantic. / 14
Photo by: Bill Kelly
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Clinton plans telecommunications bill
The Clinton administration says it will act next year to
create a package of legislation to increase competition
in the telephone and cable markets and to develop the
widely heralded “information superhighway.” It
promises up to $2 billion a year for research and devel-
opment for information technologies. / 4.2

NCTA resigns itself to telco entry
Seeing the writing on the wall
for telco entry into programing
services, the National Cable
Television Association recom-
mends that the competition be
managed by regulators.
“[Telephone companies] have the
size and the strength to effective-
ly kill the competition in any
market they enter,” warns ‘
TeleCable President and NCTA Roberts: allaw competi-
Chairman Dick Roberts. / 4 tion “in stages” /43

rISING & MARKETING

Software analyzes audience

The Interep Radio Store is offering stations a chance to
analyze their audiences’ disposition to buy certain
products. Using a software system developed with
Tapscan Inc., Interep can determine who is most likely
to buy certain products and apply that data to a sta-
tion’s demographics. / 4 £

Up from nothing

Infomercial producer Infovision started in a one-bed-
room apartment in Boston last January and has grown
into a two-city operation—Boston and Atlanta—with
plans to expand to a third—Denver. Its secret is a half-
hour business show featuring two-minute profiles of
local business executives and their companies. / 46

EBS up for overhaul

The FCC may begin its overhaul of the Emergency
Broadcasting System by the end of the year, with the
goal of creating a system that is more powerful and
flexible. / 47

.................... 66 For the Record.....................56
.................. 62 InBrief..oveeeiviieeveee.. .64
.................... 61 Masthead .....coeevvveenn.....66



WOULD YOU RATHER:

(A) Buy A Proven Show That Beats Every
Talk Show It Competes With?

(B) Buy The Sizzle Of An Unproven K
Magazine Show, Sight Unseen, Again? gt A

(C) Roll Over And Play Dead?







You made the right choice because only a proven winner

like THE PRICE IS RIGHT can fetch viewers in a marketplace
flooded with talk and reality. You made the right choice because
no other syndicated show for 1994 has the franchise recognition
and successful track record of THE PRICE IS RIGHT. And most
of all, you made the right choice because with a lucky catch like
this, you'll have it made in the shade.
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Court upholds
heart of Cable Act

Time Warner vows to appeal but is pleased that
three provisions are found unconstitutional

By Harry A. Jessell

R ejecting the cable industry
claim to the First Amendment’s
top rank, a federal judge last
Thursday upheld the government's
right to regulate cable rates and pro-
graming distribution and TV stations’
right to demand compensation from
cable systems that carry their signals.

But in affirming the three key provi-
sions of the 1992 Cable Act—rate reg-
ulation, program access and retrans-
mission consent—and several others,
U.S. District Court Judge Thomas
Penfield Jackson also struck down
three as violations of the First Amend-
ment.

The provisions found unconstitu-
tional were those capping the size of
cable operators, prohibiting pay cable
networks from offering unscrambled
previews containing R-rated films and
requiring satellite broadcasters (DBS)
to carry a number of educational or
noncommercial channels.

Time Warner, which led the con-
stitutional charge against the act,
vowed to appeal, but was encouraged
that Jackson found at least some of
the provisions violated the First

Amendment.
*“It’s a morale booster,”’

says Bob Joffe, a New York Judge Jackson affirms most provisions of Cable Act

attorney representing Time

Warner in the case. Given Jackson's
earlier vote upholding must carry, he
says, ‘‘we had expected to be shut out
rather than to score three runs.””

The must-carry provision allows TV
stations that declined to exercise re-
transmission-consent rights to demand
carriage of local cable systems.

Jackson, in his 28-page opinion,
says that most of the Cable Act’s pro-
visions are constitutional because they
are not aimed at content. The govern-
ment is ‘‘not telling the speaker what
can or cannot be said.”’

Rate regulation is “*wholly unrelat-
ed to content,”’ Jackson says, dismiss-
ing cable’s arguments in a single para-
graph. The program-access provision,
which prohibits networks affiliated
with cable operators from discriminat-
ing against non-affiliated cable com-
petitors, is unrelated to content and is
a ‘‘relatively minor burden,”” he says.

In upholding retransmission con-
sent, Jackson says, ‘‘Congress has in-
dependent constitutional authority. . to

provide creative artists...with copy-
right protection of their work.”

$acksen also affirmed provisions re-
quiring cable operators to provide
public, educational and governmental
access channels and to lease a small
portion of their channels to third par-
ties. Also compatible with the First
Amendment, according to Jackson,
are provisions making operators liable
for obscene material on PEG and
leased-access channels and immuniz-
ing municipally owned cable systems
from civil suits.

Overturning the provision requiring
limits on the number of homes a cable
operator may serve had the most im-
mediate effect. In light of the ruling,
the FCC pulled from next Thursday’s
(Sept. 23) meeting agenda a vote on
rules implementing cable ownership
caps.

The agency had proposed limiting
single operators to passing no more
than 25% of the 92 milion homes with
TV sets. ]

F

FCC takes another look at commercial limits

Inquiry spurred by home shopping must-carry controversy

The FCC, in a further no-
tice of inquiry, is expected
to revisit its 1984 decision
eliminating
time limitations.

Specifics of the inquiry
are sketchy. The agenda
for this week's commis-
sion meeting merely calls
for a review of commer-
cial time practices.

The inquiry is in re-
sponse to congressional

commercial |
i status under the

displeasure over the
commission’s July deci-
sion to give home-shop-
ping stations must-carry
1992
Cable Act. After the deci-
sion, FCC Chairman Jim
Quello promised House
Erergy and Commerce

Committee Chairman
John Dingell (D-Mich.)
that the commission

would take a look at com-

mercial time limits.

A revived limit could be
a vehicle for denying
must carry or even li-
cense renewal to home
shopping stations, which
critics say fail to meet
their public interest re-
sponsibilities because
they are virtually all-com-
mercial,

“Anytime the commis-
sion has a notice of inqui-

' 1y, you're open to any-
thing, including the worst
thing you can think of,”
says National Association
ot Broadcasters General
Counsel Jeff Baumann.
Baumann is worried
the inquiry into commer-
cial time could even lead
to a reimposition of the
old 12-minute commer-
cial limits, abolished in
| 1984, -SS

10
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FCC’s Quello
threatens
10% cable
rate rollback

By Kim McAvoy
cting FCC Chairman James
Quello says there will be ‘‘re-
funds, possibly another roll-

back and forfeitures,”” if a commis-

sion survey finds that cable rates have
increased.

“We could lower the benchmark
another 10%, if there’s a problem,”
Quello told BROADCASTING & CABLE
last week. It will all depend on the
survey, he said. **“We need to find out
what the real story is.”

The FCC is surveying a sample of
cable systems to determine the effects
of its rate regulations and hopes to
complete the survey by Oct. 7.

The commission is already sched-
uled to revisit its rate regulations at its
October meeting, and Quello said they
could lower the benchmark then.

In promulgating the rate rules last
April, the FCC forced cable systems
to roll back rates 10%. promising con-
sumers savings as much as $1.5 bil-
lion. But since the new rules took ef-
fect Sept. |, cable operators and the
FCC say some rates are up, particular-
ly those for low-cost basic tiers that
had been subsidized by higher tiers
and service and equipment fees.

Reed Hundt (second from right), FCC chairman designate, s?r?aced briefly last week for
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the White House unveiling of its ‘'vision statement on telecommunications.” The event
(see page 42) featured Hundt's close friend Vice President Al Gore, who recognized
Hundt and (I-r) Acting FCC Chairman James Queilo and commissioners Andrew Barrett
and Ervin Duggan. Hundt, who has yet to be confirmed, appears before the Senate

Commerce Committee this week.

Cable reacted strongly to the threat of
another rollback. “*It’s a terrible idea,”
said Tele-Communications Inc. spokes-
man Robert Thomson. ‘‘Enough is
enough; this thing 1s over.”

Most of TCU's customers will see a
reduction in rates, Thomson said. The
FCC needs to give its regulations time
to work. Another 10% rollback, Thom-
son warmed, ‘‘will have a dramatic ad-
verse impact on the industry.””

There’s considerable pressure to do
something. On the Hill, Telecom-
munications Subcommittee Chairman
Ed Markey (D-Mass.) and Representa-
tive Christopher Shays (D-Conn.) are
collecting signatures for a letter call-
ing on the FCC to reconsider its rate
regulations. It’s anticipated that more

than 100 members may sign.

The Markey-Shays letter questions
whether ‘*something fundamental has
gone wrong with the commission’s
regulations.

““We are distressed...that the com-
mission’s processes have frustrated
Congress’s intent to make cable rates
reasonable,”” the letter says. It also
quotes FCC Commissioner Andrew
Barrett as questioning the adequacy of
the 10% rollback. And the letter says
Barrett is *‘right’” for suggesting that a
deeper reduction in rates is needed.

In an interview with BROADCAST-
ING & CABLE, Barrett said he would
not necessarily support another roll-
back. Indeed, Barrett 1s concerned that
the agency would merely be “‘correct-
ing a mistake with another

riled the chairman’s wife.

extra set connections.

When cable can’t win for losing

The cable industry had problems enough with the chairman of the FCC—and then it

Mary and Jim Quello have been customers of the Jones Intercable system in
Alexandria, Va., for eight years, and the organized Mrs. Quello saw to it that each
month's cable bill was dutifully paid before the first. Last month, while traveling, she
was late for the first time, and was immediately hit with a late charge by Jones
Intercable, which picked that month to begin charging for the converter box the
Quelios had had without charge for eight years—a new charge effective Sept. 1.

It was all too much for the feisty Mary Quello, who presented herself at the
neighborhood cable office to protest. “Congress and the FCC arent going to let you
get away with such practices,” she declared, only to be told there was nothing the FCC
could do about it. “Why don't you call the FCC and find out?” she was asked. “| don't
have to call the FCC,” she replied. “I'vé been married to the chairman for 56 years.”

Jones did relent on the late charge in view of the Quello payment history but is
standing by its new converter charge. Jones notes that its basic cable rate dropped
from $24.85 to $21.53 on Sept. 1 and that it no longer charges for remote controls or

rash mistake.”” It would
not be a *‘good economic
solution,”’ he said. The
survey results would have
to be conclusive to con-
vince him to support low-
ering the benchmarks. he
said.

Markey was set to
bring the commissioners
to the Hill today (Sept.
20) to discuss the situa-
tion, but the hearing was
postponed until Sept. 23.

The commission can
expect some serious grill-
ing. Markey’s staff says
they are hearing from oth-
_DW er members concerned
about rising cable rates. ®@
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CBS turns to’
Viacom for
cable help

Speculation abounds
regarding partnership on
entertainment network

By Joe Flint

BS, looking for help to launch a
cable network, may team with
cable network giant Viacom In-

ternational (likely soon to be Para-
mount Viacom International) on a new
programing service, industry sources
say.

According to cable operators and
programers, CBS—which had been
looking at launching a news and pub-
lic affairs network—is now consider-
ing a general entertainment cable net-
work that may be similar to Viacom’s
Nick at Nite.

CBS wants to use its cable network
as a negotiating tool that would allow
operators paying a subscriber fee for
the network to carry CBS-owned sta-
tions for free. It has already reached
an agreement with fourth-largest oper-
ator Comcast, and will likely resume
talks with other operators this week.

CBS, has told operators it wants con-
sulting help from cable programers.
While Viacom fits the bill, its cable
networks—MTYV, VH-1 and Nickel-
odeon—are geared toward entertain-
ment, thus leading to speculation that
CBS has broadened its thinking.

Viacom and CBS executives were
unreachable for comment last week.
One high-level cable source said Via-
com has a proposal floating at CBS.

Meanwhile, NBC last week signed
Continenta] Cablevision, the third-
largest cable operator, to its own re-
transmission-consent plan, which of-
fers fee-free carriage of NBC-owned
stations in exchange for extension of
CNBC contracts and paid carriage of
NBC’s new America’s Talking.

Tele-Communications Inc. expects
to reach retransmission agreements
with NBC and ABC before the Oct. 6
deadline, says Senior Vice President
Bob Thomson. There “‘will be only a
few markets where disruption of ser-
vice is a possibility,”” he says.

There are holdouts, though. In Cor-
pus Christi, Tex., broadcasters are run-

NBC'’s late-night contestant Conan O'Brien with sidekick Andy Richter

Respectable ratings for O’Brien

Conan O'Brien, the last and least known of the late-night hosts to make
his debut, opened last week on NBC to a fair reception from viewers and

critics.

Debuting last Monday night in the 12:35 a.m. time slot once inhabited
by David Letterman, the relative novice pulled in a respectable 3.8
rating/18 share in Nielsen national numbers. His ratings dropped more
than a point on Tuesday—to a level comparable to Letterman’s in the
same time period—but held steady Wednesday.

In metered overnight markets, O'Brien garnered a 2.7/13 on Tuesday
and a 2.6/12 Wednesday night. During September 1992, Letterman

averaged a 2.5/13 nationally.

“"We feel very pleased,” said Warren Littlefield, president, NBC Enter-
tainment, last Thursday. “Promotionally what we tried to promise the
audience was a talk show but with a specific comedic point of view.... |
think with the episodes thus far we've fulfilled that promise.”

Critical response has been mixed. While not as vitriolic as the greeting
Chevy Chase received two weeks ago, O'Brien did take his share of
lumps. “Right now his monologues are as stiff as a two-by-four, and as an
interviewer he’'s no Charlie Rose, but he’s a young guy with talent,” wrote
David Glasier of the Cleveland News-Herald.

TOP OF THE W E E K |5

-SC

ning pictures of TCI’s local manager
and calling him a ‘“‘cable terrorist.”” In
Portland, Me., and Bakersfield, Calif.,
cable operators are crying foul over pro-
grams by broadcasters outlining the re-
transmission battle. in Bakersfield, an-
chors for the three network affiliates
teamed for a show that aired simulta-
neously on all three. A Time Warner ad
criticizing the show said: *‘They used
their news anchors to create the illusion
of journalism, but the show was really
an ad for the networks' side of the
retransmission-consent story.”
Radio-Television News Directors
Association President Dave Bartlett

has not seen the show but said that he
is concerned by the use of local an-
chors in such a project. ‘It is always
dangerous 1o put the credibility of
your own newspeople at risk by letting
them advocate a particular point of
view on a controversial issue.’’

Phil Nye, president/GM, KBAK-TV
Bakersfield, said that the show was
factual about new cable regulation and
that there was ‘‘no stance on whether
the stations are worth money.”” While
the anchors did not take a viewpoint,
Nye said the three affiliate general
managers on the show may have.
**That is our privilege,”’ he added. ®

12
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‘Lonesome Dove’: the syndlcated series

Producer of blockbuster miniseries joins syndicator for 94 launch

By Mike Freeman
ed ‘‘event’” miniseries of the

N last five years, Lonesome Dove,

will soon take flight again, but this
time it will be a series play for a slice
of the lucrative prime time syndication
market.

The original producer of Lonesome
Dove, RHI Entertainment, has con-
cluded an agreement with emerging
syndication power Rysher TPE to han-
dle domestic distribution of the slated
hour-long weekly for fall 1994,
BROADCASTING & CABLE has learned.

RHI, headed by father and son Rob-
ert Halmi Sr. and Jr., is receiving an
undisclosed upfront guaranteed pay-
ment from Rysher TPE, which, in
turn, has secured a minority equity
position and domestic sales rights.
Conclusion of the domestic deal, ac-
cording to Halmi Jr., was prefaced by

destinies through direct station and ad-
vertiser sales of programing in syndi-
cation. Such is the impetus behind
Halmi’s decision to take Lonesome
Dove to Rysher TPE, rather than to
original miniseries broadcaster CBS.

**CBS was very interested in Lone-
some Dove [as a series], but if it
means getting a six-episode order, the
economics make it difficult for us to
Justify carrying a deficit over such a
short order,”’ says Halmi Jr. **[Rysher
TPE President] Keith Samples be-
lieved enough in this as a series to put
up a guarantee for 22 [original] epi-
sodes, which, because it is going in
syndication, gives us some hope of
possibly making a profit on the front-
end.

At least there is an upside if the
show works, which is something we
may not have found by going with one
of the networks.”’

etwork television’s highest-rat-

RHI is looking to blaze new tralls in syndi-
cation with ‘Lonesome Dove’; original
cast member Rick Schroder (r) may play a
leading role in the new series.

—

RHI Entertainment’s ability to sell the
concept internationally; the New
York-based producer, he claims, has
pre-sold the series in 20 overseas terri-
tories.

This is RHI's first production of a
series for first-run syndication. It has
traditionally been a long-form net-
work-program supplier.

As the networks continue to hold
the line on license fees for drama pro-
graming and decrease series orders to
six or 13 episodes, independent sup-
pliers such as RHI and Spelling Enter-
tainment (which is planning a syndi-
cated block of programing) are feeling
increasingly compelled to control their

CBS is already set to air the seven-
hour, three-part Return to Lonesome
Dove sequel this November, which
should provide additional positive rat-
ings data for Rysher TPE to present to
stations in addition to the leading 26.2
rating/39 share household average
(NTD the original miniseries estab-
lished during the 1988-89 season. ®

Cablevision pays $170 million for AMC

Cablevision Systems Corp. has agreed to pay Liberty
Media Corp. $170 million for its 50%: stake in American
Movie Classics.

Still to be decided is what ownership role AMC

partner NBC will play in the channel. Cablevision pro- |

graming subsidiary Rainbow Programming Holdings
plans to meet with NBC next week to discuss the
broadcaster's 25% of the channel. NBC will be asked
to either increase its equity role, keep its equity role at
25% or take a one-third equity role in the channel and
allow a new third partner to enter, according to Kate
McEnroe, senior vice president and general manager,

AMC. Sources indicate that NBC will likely maintain its |

25% position in the channel.

MecEnroe would not say who p_rdvided RPH with the |

financing to buy the Liberty stake, but she did say that
the unnamed entity could become a partner in the
channel. The Liberty sale is scheduled to close Nov.
30.

The Cablevision-Liberty deal brings an end to weeks
of tense drama prompted by Liberty’s decision to initi-

ate a buy-sell clause in its
AMC contract.

Under the terms of the
clause, Cablevision was
forced to match Liberty’s offer
to buy all of the competing
shares or sell its own stake:
Both  companies are major
players in the cable industry—
Liberty is the spin-off program-
ing company of Tele-Commu-
nications Inc., the nation’s CEO Charles Dolan ac-
largest multiple system cable quires 75% of AMC.
operator, and Cablevision is the nation's fourth-largest
cable system operator.

Last week's move takes Liberty out of AMC but does
not take the company and Liberty Chairman John
Malone out of the classic-movie-channel business.
Liberty owns 90% of the Encore classic-movie service,
and TCI holds a sizable stake in Turner Broadcasting's
planned network, Turner Classic Movies. —RB

Cablevision Chairman-

Broadcasting & Cable Sep 20 1993
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Paramount Chairman Martin Davis and Viacom Chairman Sumner Redstone at press conference last Monday in
New York announcing ‘the single most powerful enterlainment company in the world.’

Paramount, Viacom say ‘|l do’

Redstone’s entrepreneurial spirit, synergies to drive $8.2 billion merger

By Geoffrey Foisie and
Christopher Stern

Those dovetailing differences of Sumner Redstone, the Viacom

o ne is primarily cable networks.
The other. entertainment pro-
duction and syndication. One
has cable systems and radio stations.
The other has home video. books and

Viacom and Paramount suggest that
new economies and businesses will
flow from the $8.2 billion merger they
announced last week. But it’s not just
the promise of synergy that drove the

chairman who will emerge at the top
of Paramount Viacom International,
paid more for Viacom six years ago
than many thought prudent. But by
driving the profitability of key divi-

deal. sions, Redstone has managed to push
Viacom’s value north at a 44% annual
compounded rate.

The opportunity to repeat that per-
formance with the assets and business-
es of Paramount may, in fact, be the
best explanation for the merger.

“‘Redstene, like Murdoch, has dem-
onstrated he can run a big company in
an entrepreneurial fashion,” says me-
dia securities analyst Mark Riely.

Not surprising then was Redstone’s
talk last week of more dealmaking. A
relatively debt-free  balance sheet
makes Paramount Viacom the world’s
“‘most powerful software and enter-
tainment company,”” he says. And it
makes the company able to make fur-
ther acquisttions—as well as an attrac-
tive target.

| theme parks.

Media mega-merger mechanics

The proposed merger is a definitive agreement, approved by both com-
panies’ boards of directors. It still requires governmental approvals, in-
cluding that of the FCC, and shareholder consent. Since Sumner Red-
stone already owns a majority of Viacom’s voting stock, the only
uncertainty rests with Paramount shareholders.

The latter are to receive, in a tax-free exchange for each share, $9.10
cash and $60.04 worth of Viacom stock. Executives last week said that
the merger could be expected to be completed by late '93 or early '94.

FCC approval is required for at least two potential crossownership
violations. Viacom has an FM station in Detroit, where Paramount is
buying wkBD-Tv. Viacom has proposed a swap that would give it four
stations in Washington, where Paramount owns wDCA-Tv. Whether to
seek waivers for the crossownership has not been looked at yet, says
Paramount President Stanley Jaffe. —GF
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Redstone says that Viacom is cur-
rently holding ‘‘very active discus-
sions’’ with two telephone companies
interested in Viacom’s 1.1 million ca-
ble subscribers. Redstone turned down
a Southwestern Bell-backed partner-
ship bid of $2.4 billion for the systems
several weeks ago. ''That indicates
that there is a price above that is at-
tainable,’” he says.

Speculation is that Ameritech is one
of the suitors. Having no territorial
overlap with any of Viacom's cable
system concentrations, the telco’s
ownership of all or part of the Viacom
systems would not run afoul of FCC
ownership restrictions.

Make no mistake, Redstone and
Paramount Chairman Martin Davis
also talk synergy.

“‘Look what Ted Turner did with a
library that didn’t even begin to touch
this,”” Redstone says,

At the very least, Paramount’s film
library will strengthen Viacom’s cable
network. especially its three movie
networks, Showtime, The Movie
Channel and FLIX.

Those three are facing increasing
competition. Last month Turner
bought Castle Rock and New Line,
which have been steady sources of
films for Showtime.

Although Paramount currently has
longterm  commitments. to  Time
.Warner's Home Box Office and Liber-
ty Media's Encore, the studio could
eventually keep its product in-house
helping Showtime pursue its strategy
of exclusivity and product differentia-
tion.

A Paramount Viacom television li-
brary would have more than 14,000
hours of material, which could pro-
vide the critical mass with which to
start themed basic networks.

“‘One of the first big moves we will
do’ is put together a management
team to oversee new technologies. At
Viacom, new technologies became a
priority a year ago when the company
named Neil S. Braun as head of the
entertainment division. Braun, for-
merly a senior vice president, corpo-
rate development, is at home using
phrases such as ‘‘interactive plat-
form.”

Paramount’s own literature is sprin-
kled with *‘multimedia products’’ and
‘‘interactive  computer  learning,”’
largely on the publishing side of the
company.

New cable networks and multime-
dia interactive services could find their

~ TOPOFTHEWEEK

first trial at Viacom’s high-capacity
rebuild at Castro Valley, Calif. An
important aspect of the company’s
agreement with technology partner
AT&T is that Viacom can have a piece
of any programing that emerges out of
the experiment. “*It was a hard negoti-
ation,’’” Redstone says.

There are endless smaller tie-ins
and synergies between the various
businesses. Among them:

® Sci-Fi  (50% owned by Para-
mount), which plans to Jaunch abroad
in early 1994, might find its travel
easier on the backs of already worldly
MTYV and Nickelodeon.

® Paramount’s four regional theme
parks could build attractions based
around popular shows or characters on
Nickelodeon, according to Viacom
President Frank Biondi.

B Paramount’s home video division
could likewise use that medium to fur-
ther leverage Viacom’s cable network
franchises.

B MTV might

use Paramount-

owned Madison Square Garden as the
venue for its televised concerts. Many
of these tie-ins fit with Viacom’s re-
cent emphasis on ‘‘brand extension,’’
taking highly visible television proper-
ties and distributing them through oth-
er media.

There are also areas where the Para-
mount-Viacom fit is less obvious. The
former’s stations are all independents
and Fox affiliates; the latter’s, NBC
and CBS affiliates. Paramount still
ranks among the top-10 producers of
network prime time shows. Viacom
has almost sworn off the business, and
Redstone may try to influence Para-
mount to do the same.

““The risk reward is negative,”” he
says. ‘‘Even Paramount would say we
have to keep looking at that business
to make sure it makes economic
sense.’’

Redstone and Davis refused to feed
speculation  about executive-level
changes in the merged company, par-
ticularly in the case of Biondi and

Media also has'a large stake.

Mélone circles Paramount Viat:bm;

Asked about talk of a counter offer for Paramount from John Malone at
last Monday's press conference heralding the Viacom Paramount merg-
er, Viacom Chairman Sumner Redstone said, “| respect him, but | do not
fear him." By the end of the week, Redstone’s assessment of Malone
seemed like it might be put to the test.

Late Friday rumors were building to fever pitch that Malane and othiers
might spoil Viacom's Paramount bid in one of two ways. One was that
Barry Diller would -make a bid through QVC, of which he is chairman and
in which Malone’s Liberty Media holds a substantial stake. Another bid
could come from Turner Broadcasting System; in which Malone's Liberty

There was even talk that Diller and Turner may make a joint bid,
perhaps splitting up Paramount between them. Paramount closed Friday
at 6814, up almost five percent from its opening that day.

Even before Friday Paramount's stock price edged up slightly, despite
the fact that the Viacom shares offered in exchange for it under the
merger proposal had declined in value. Some of that decline was proba-

-bly due to arbitrage investors selling Viacom short, while buying Para-
mount in order to lock in their return.

There is a plausible synergistic fit between Paramiount and QVC. The
latter could use its home shopping clout to plug Paramount books and
home video products, while taking. advantage of Paramount's production
expertise. Turner could use Paramount's library, production and sports
teams fo further fuel his cable network ambitions.

There are also some plausible complications, one of which is that QVC
is still mid-way through a merger with HSN. Securities analyst Mark Riely
said QVC stock began declining last week on rumors of the bid. A Turner
bid might run-afoul. of antitrust laws on the filmed entertainment side.

Viacom and Paramount have tried to discourage hostile bidders. Para-
mount has agreed to pay Viacom $100 miilion if their deal falls through.
The deal also includes a standard “poison pill" designed to insure that no
bid succeeds without approval of Paramount’s board. Viacom may also
have an:option to acquire 20% of Paramount's stock at $69.14—GF
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Jaffe, Paramount’s president and chief
operating officer.

Biondi has headed Viacom since
Redstone acquired the company in
1987, while Jaffe assumed his current
title in February of 1991.

“*The exact roles are not known
vet,”” says Redstone. “*Martin and |
discussed it and our point of view is
simple. We don’t care who came from
where. The question is: What particu-
lar piece of management has the best
skills to handle all the assets? I'm tell-
ing you this is not going to be too
complicated. For one thing, the Para-
mount people are going to be in this
building.™

Before Paramount Viacom can
make its first acquisition, it may have
to fight to keep the hugely successful
USA Network within the fold.

Currently, USA is owned jointly by

MCA and Paramount. When the two

I e e = TOP OF THE WEEK ==

companies formed that partnership,
they signed a non-compete clause that
prohibits either of the parties from
owning another general entertainment
network.

Sources say MCA is already claim-
ing that Paramount Viacom’s owner-
ship of MTV ., Nickelodeon, Lifetime
and Comedy Central would put the
new corporation in breach of the part-
nership agreement.

The problem could lead to a break-
up of the partnership, but neither side
is likely to want to let the network go.
industry analysts estimate that gross
advertising revenue at the basic cable
network will total $300 million this
year and subscriber revenues $160
million. Net revenue is estimated at
more than $400 million, and cash flow
at nearly $90 million.

USA is also a valuable outlet for
syndicated off-network programing.

S — T
MCA shows on USA have included
Miami Vice and Quantum Leap;, Para-
mount recently sold the network re-
runs of Wings, and its MacGvyver cur-
rently plays on the channel.

It is unclear whether a similar battle
will take place over the Sci-Fi Chan-
nel, also jointly owned by Paramount
and MCA. Sci-Fi Channel, according
to analysts, will have gross ad revenue
in the $8 million-39 million range,
subscriber fees of about $8 million and
negative cash flow of about $35 mil-
lion.

Redstone has also indicated he
would like to acquire the 67% of the
Lifetime cable network that is held by
Capital Cities/ABC and Hearst Enter-
tainment. Capcities/ABC, however,
has shown no sign that it wants to sell
off its interest. Indeed. sources close
to ABC say the network would like to
acquire more of Lifetime. ]

Paramouni_ Viacom International Inc.

ENTERTAINMENT
MOTION PICTURES

Paramount Pictures, production
and U.S. distribution

United International Pictures,
foreign distribution (50% interest)

Paramount Home Video, U.S.
distribution

CIC Video, international
distribution

Fiim library (more than 890 titles)

TELEVISION

Network TV production (10
series, 1993-84 season)

Paramount first-run syndication
(28 hours per week): Star Trek:
The Next Generation, Entertain-
ment Tonight, Arsenio Hall Show,
Hard Copy, Maury Povich, Star
Trek: Deep Space Nine, The
Untouchables, Montel Williams,
This Morning's Business

Viacom distribution: Roseanne,
The Cosby Show, A Different
World

Paramount TV library (more than
5,100 programs)

Viacom TV library (more than
8,500 programs)

THEATERS

Famous Players: 441 screens in
Canada

Cinamerica: 341 screens in
western U.S. (50% interest)
United Cinemas International:

345 screens in Europe (50%
interest)

What the new media giant will look like

BASIC CABLE 12th Largest Cable Operator TELEVISION
millions 1.1 million subscribers 15th largest group
of subs . number of | 11 stations/7.8% coverage’
USA Network (50% interest) 60.4 | Hedions subscribers ADI*
Nickelodeon 58.6 | Northern Calif. Oregon 102,000 WTXF(Tv) Philadelphia (Fox} 4
MTV 58.6 | san Francisco area 388,900 .
Lifetime (33% interest) 546 |\ toet 175,200 WDCA-TV Washington {Ind ) 7
VH-1 ] 47.1 P' wes ' KTxa(Tv) Dallas-Fort Worth (Ind.) 8
Coir::ecri:s(;entral (50% »as acific Northwest 403,000 KTHX(TV) Houston (Ind.) 11
Sci-Fi Channel (500/5 WLFL-TV Raleigh-Durham, N.C. 32
interest) 10.0 KRRT(TV) San Antonio, Tex. (Fox) 36
REGIONAL SPORTS wvIT(TV) Hartford, Conn. (NBC) 24
MSG Network 55 N KMOV(TV) St. Louis {CBS) 18
| wnyT(Tvy Albany, NY (NBC) 52
INTERNATIONAL o wHEC-Tv Rochester, NY (NBG) 69
MTV Europe R
Nickelodeon UK (50% interest) L KSLA-TV Shreveport, LA (CBS) 71
PAY TV ¢ RADIO
' 6th largest group
Showtlmg 13 stations ADI**
The Movie Channel WTLW(FM) New York q
FLIX KYSR(FM) Los Angeles 2
wLIT-FM Chicago 3
Paramount Viacom International would also comprise Paramount's ?: .
publishing and live entertainment holdings. The publishing assets in- KDBK(FM) San Francisco 4
clude Prentice Hall, Simon & Schuster, Pocket Books, Silver Burdell | KpbBaFmy Santa Cruz, Calif. 4
(LSEi‘r;r;;eAllyn & Bacon, Computer Curriculum Corp. and Appleton & WLTI(FM) Detroit 6
The live entertainment arm includes New York's Madison Square | WMZQ-AM-FM Washington 7
Garden and two of the teams that play there, the New York Knicks | KiKK-AM-FM Houston 10
(NBA) and the New York Rangers (NHL). It also owns five theme parks
boasting total 1992 attendance of 11.7 million. KNDDIFM) Seattle 13
“BROADCASTING & CABLE ranks TV groups by the percentage of the KBSG-AM-FM Tacoma, Wash. 13
nation's homes with TV's they cover as calculated for compliance with
the FCC ownership rules. Under those rules, market coverage of UHF
stations is cut in half. The rutes limit groups to 25% coverage.
**Area of Dominant Influence, local TV market as defined by Arbitron
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or generations, kids

around the world have
delighted in the escapades
of Madeline, the Paris
schoolgirl who can turn
any ordinary day into a
delightful adventure. Now,
MTM presents a package of

four hour-long specials that

families will love, filled with
music, song, and Madeline’s

special brand of fun.

® Winner of prestigious Parent’s
Choice Award, Action for
Children’s Television Award and
multiple nominations for hoth
Ace and Emmy®Awards.

® Based on Ludwig Bemelmans’
classic children’s stories which
rank among the top ten best-
selling children’s books of
all time,

® Narrated by the distinguished
Christopher Plummer, award-
winning star of stage, screen
and television.

4024 Radford Avenue, Studio City, CA 91604
(B18)760-5942




TOP OF THE WEEK

SUMNER REDSTONE

Ready to take on the world

You've said you'll use this deal to distribute software around
the world, but you already do that through Viacom. What
does Paramount add to the equation?

What is exciting to me is the exploitation of the really
extraordinary power of the combined franchises—power we
can provide programers in the middle of this global and
technological revolution. Paramount is a programer. We are
a programer with a proliferation of opportunities. I've had
competitors say to me that we’re going to be the single most
powerful entertainment and communications ¢company in
the world, particularly because of the balance sheet, which
puts probably no debt on this.

Think about this. You have MTV in 240 million house-
holds, going fast, in South America and so on. Nickelode-
on, Nick at Nite, VHI, Showtime, The Movie Channel,
Flix, an interest in Lifetime and Comedy Central. That's an
array. | think in that area we may be dominant; we are
certainly one of the dominant programers. Take that togeth-
er with the Paramount library—think of all the uses you can
put that software to. They all involve a proliferation of
opportunities for programers. Essentially, we have said for
years: Our hard assets are valuable, we are a software-
driven company. So is Paramount with its franchises, which
include not only the library and the production capacity, but
also Simon and Schuster, with all its educational material,
print and trade.

The combination is the point. I'll put it to you this way.
Martin {Davis] and I talked to some of the most powerful
fund managers last Sunday [Sept. 12]. And they were the
big ones—Gordon Crawford [of Capital Research], Frank

Husic [of Husic Capital Management], Mario [Gabelli},
Everyone said, ‘*What a fantastic combination, why didn’t
you do it sooner?”” Think about this for a moment. First,
the convergence of the computer and the television set is
real. That’s a superhighway into the home—opportunities
for programers. Then you have signal compression—the
potential of 500 channels in cable systems. What are you
going to put on those channets? Opportunities for cable
programers. What are you going to do with the Paramount
library? Look what Ted Turner did with a library that didn't
even begin to touch this. Then you have direct broadcast.
Interestingly, we are both on the satellite right now. Oppor-
tunities for programers.

Then you have what is taking place around the world.
You see our products moving around the world. A lot of us
know, although most people don’t know, that Nickelodeon
will most certainly end up in Germany, Italy, Spain and in
Asia. We have two people competing for it in Asia,

If there were a right time for this entertainment giant to
be born it’s right now, in this particular era. So it’s really an
exciting thing for us.

What about a fifth network? Or the sixth or seventh?

That came up during the meeting with the press and the
analysts. The answer 1s that each one of us were engaged in
our own strategic objectives. You know we were exploring
various possibilities and of course now we will explore all
of them together. And we felt that it would be wrong to
identify some potential acquisition at this stage. It’s too
early;, we should be concentrating on getting this done. But
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“If there were a right time for this entertainment
giant to be born it’s right now.”

anything that makes sense, you guys can assume we are
going to look at.
Frank Biondi said yesterday that such syndication properties

as Star Trek: The Next Generation are networks in and of
themselves.

I think what he is saying is that when you get into produc-
tion for first run, this company is clearly dominant. Every-
body concedes that Paramount has the strongest lineup of
first-run product, whether you’re talking about Arsenio Hall
or Entertainment Tonight or Star Trek. So, we are disillu-
sioned producing for the network business because most of
it is deficit financed and you know the risk/reward is
negative, not the kind of money we made when we syndi-
cated Cosby. Remember, we still have Cosby and Roseanne
as part of us.

As far as production, we are only doing things where we
get paid enough money from the go by the network, or,
with the network fee and what we get overseas, we have no
negative starting point. And so we are less involved in that
business. Paramount’s been doing it and they are still in it.
But even Paramount would say we have to keep looking at
that business to make sure it makes economic sense.

Of course, if you did start a network of your own it would
change the formula a little bit.

What kind of network are you talking about?
A broadcast or broadcast/cable network.

Again, you want to stress to everyone that this seems
obvious. So let’s just say you can assume that we are going
to consider obvious possibilities. But we are not saying we
are going to do it. As far as cable goes. it’s obvious—what
you can do in forming cable channels with the Paramount
library.

But put it a little differently. People ask us about the
multimedia world. Most of this is jargonese. Except that we
acquired on our side a state-of-the-art software company
that was already doing software work for Nintendo, Philips
Sega. We didn’t get 10% of it, we bought it. We put it
together with our creative people at MTV and Nickelodeon.
['ve seen the first product and you can tell me if I'm wrong
when you see it. [t’s based on a new show that’s going to be
introduced on Nickelodeon. We have taken average game
material and put in the most sophisticated animation. It's
sensational. You are going to see our products in the
market—mnot in the press, but on the market. Meanwhile,
interestingly, this has been a priority at Paramount. They
have a terrific team—based in Silicon Valley, [ believe—of
people involved in interactive television. Now there’s a
place where it’s obvious. I don’t mind saying that this could
be the first big win for us because of the rewards. One game
did $500 million. The potential rewards are tremendous if
you have a hit. That game did more than any movie in
history. Here is an area, obviously, where we will be
putting our management team together. That will be one of
the first big moves we will do.

You have stated that you have already rejected a deal that

put your cable assets at $2.4 bhillion. Paramount’s balance
sheet really puts you in a stronger position.

That’s one of the wonderful things about this. | had a
person with a company very much compared to us call me
up today. What people are missing when they are talking
about the prices being too high or too low, the real consid-
eration isn’t the dollars. The real consideration is the com-
bination, which is what I've been telling you. But he
commented on the fact that he doesn’t know of a major deal
that started out with a balance sheet like this. You have
probably already heard the credit agencies have already put
us on credit watch with a view toward improving the ratings
of Viacom. So as far as the balance sheet goes, all the
ratio’s change. It’s terrific. Yes, this gives us more flexibil-
ity, but that doesn’t mean we are going to hasten to put
more debt on. Just because you have money you don't have
to spend it. Viacom today is borrowing from the bank at
4%.

The only things that will go ahead will be things that will
go ahead not because we have the wherewithal, but because
they are clearly things we ought to do and stretch for. Of
course, it gives us a lot more flexibility.

In the end, what is it you want if you rejected a deal that put
Viacom's cable holdings at $2.4 hillion? What are you looking

for from a phone company in both financial and strategic
terms?

In the first place we are reassessing what we want to do in
the context of this new company. We have not terminated
discussions. What our cable systems have is the highest
concentration of consumers, [ think, of any cable systems.
Nashville, Seattle and San Francisco are very highly con-
centrated. You don’t have to have that spelled out, you
don’t have to be a genius. For a telephone company that is a
gigantic plus. As to how much we are looking for, all [ can
say is that we rejected an evaluation of $2.4 billion. We
have two other telephone companies that know that infor-
mation and we are having some very active discussions.
That indicates there is a price above that that is attainable.
In terms of the cable systems themselves, you've got an

experiment coming up in Castro Valley [Californial. Will we
see any Paramount programing on this?

That is truly a deal to test consumer preference, to find out
what people will pay for what. Because with technology
you can give them anything at some price. We have an
option to be a joint venture, co-venture with AT&T and/or a
third party on anything that comes out of that in the way of
programing. lt's a very important aspect of the deal; it was
hard negotiated.

The funny thing is that Marty called me weeks ago when
there was no deal going—this has been going on and off for
four years. He said, **What do you mean, you won't let us
have a Paramount channel.”” 1 said, ‘‘Martin, you're
wrong. That’s not right, you've got the story wrong. 1 did
what [ think I know you would do. I said, ‘Sure there can
be a Paramount channel, but if there is we are going to have
an option to be your partner.” ** And of course, we are now
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“I'This 18 a marriage made in Heaven, but it is not
like marriages that are subject to no-fault divorce
laws. This marriage Martin and I will guarantee will
never be torn asunder.”

partners. So, yes, you can see Paramount material. You’ll
see it on that system.
In terms of the transition, what do you think the major issues

are going to be for yourself, Martin Davis, Frank Biondi and
Stanley Jatfe?

Martin and I are having dinner tonight. I'm meeting with
Stanley in a few days. Frank and Stanley had dinner last
night.

These people are getting along. Nobody is backbiting.
They are getting along terrifically. Everyone is going to
play an important role. The exact roles are not known yet.
Martin and I discussed it and our point of view is simple.
We don't care who came from where. The question is what
particular piece of management has the best skills to handle
all the assets.

I’'m not so much interested in who will take over what as in
how.’you integrate two companies. How do you make them
one?

I think you have to start with the right attitude. But you are
asking me a question which is the mission of that transition
team. The only thing I can tell you is that we are hoping to
get this deal done by the end of this year or the first of next
year. That is not so much time. Those issues will be
resolved by that time.

When do you expect to get the final word from the regulating
authorities, or from people who might emerge as other

bidders?

As far as regulation goes. we are very optimistic because
we are entertainment giants that don’t compete with each
other. Take a look at their businesses and ours and we are in
different businesses. They complement each other tremen-
dously. We don’t see any antitrust problems or any prob-
lems. And our people are already preparing forms, filing
forms. We don’t anticipate any problems, because we don’t
see any.

On the second issue. | said yesterday that this is a
marriage made in Heaven, but it is not like marriages that
are subject to no-fault divorce laws. This marriage Martin
and [ will guarantee will never be torn asunder.

That sounds like a strong statement and [ will give you
the reasons for it. You know, we have had questions about
whether we have paid too much, or paid too little. Someone
can offer a perfume factory or a shopping channel, you
name it. Paramount is not even interested in that kind of
financial merger. What nobody can offer is what the fund
managers and the analysts are hailing. They can’t offer the
combination. I think our boards are both committed to that
concept.

But apart from that, I'm relentless. This is going to
happen. Had we not done it, my life would not have turned
on it. But this is great. We had a great company to begin
with. Now that we are in it, nothing is going to stop us.

After weeks of intense negotiations, Sumner Redstone
looked tired while posing for the. photo on this week's
cover. But he came to life near the end of the shoot as
he started talking about the deal that would propel him
to the top of one of the largest media enterprises in the
world. “We're going to.win,” he boasted.

That competitiveness helped him. build his family's
drive-in business into what will, if all goes as planned,

soon be Paramount Viacom International Inc. And so

did the kind of smarts that allowed him to graduate
from Harvard in two-and-a-half years so he could join
the top-secret team that helped crack Japan's military
and diplomatic codes during World War II.

Redstone’s public persona is irrepressibly genial.
Reporters at the press conference announcing the
Paramount-Viacom merger often referred to him by his
first name. But there is another side to Redstone—one
that- Paramount Chairman Martin Davis referred to
when he told reporters Redstone is “not easy."

He is a hard-nosed and stubborn negotiator—with a

| Sumner Redstone ahd his wihhing streak |

temper that can flare at times. When a reporter asked
him about a Walf Street Journai story. questioning: his
purchase of Viacom stock weeks before the Para-
mount deal, he launched into a seven-minute explana-
tion full of expletives. “The idea that | would buy the
stock to affect the stock is sheer outrageous non-
sense,” he protested.

Having built National Amusements Inc. into an 800-
screen theater chain and decided. the future was in
cable programing, Sumner executed a hostile takeover
of Viacom in 1987. The acquisition has had its effect
on him. “What did | know about MTV?” he told Chan-
nels magazine a year later. “I only knew | couldn’t
stand looking at it.” Now he brags about owning the
company that will be making the "Beavis and Buft-
head” movie. MTV, incidently, is now in 240 million
households around the world, a fact that Redstone .is
fond of repeating. He has also made large financial
gains by investing in Twentieth Century Fox, Columbia
Pictures and MGM/UA Home Video. ]
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Meet the New
C-SPAN
Board of Directors:

C-SPAN offers a special thanks to the
cable industry and its executives who support and
promote the network’s public service mission.

I T

Jomes L. Gray*
Vice Chairman
Time Warner Cable
Chairman C-SPAN Exec. Cmte,

Edward M. Allen
Former Chairman
C-SPAN Exec. Cmie.

Carolyn S. Chambers
President
Chambers

Don Barden
President
Barden Communications

B

Thomas G. Baxier*
President

Comcast Cable
Communications, Inc.

Jack C. Clifford*
Chairman
Colony

Communications, Corp. Communications, Inc.

S

Jim Cawnie
Chief Executive Officer
New Heritage

Alan Gerry
Chairman and CEO
Cablevision
Industries Corp.

John W. Gaddard
President
Viacom Cable

* C-SPAN Executive Committee Member

Amos B. Hostefter, Jr.*
Chairmon and CEOQ
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Brograning
Studio heads see shrinking TV market

Siphoning of independents to new networks cuts into outlets for film and TV packages

Discussing the impact on syﬁdication of five—or more—networksr(l-r):. Greg Mei

del,

Barry Thurston, Shelly Schwab, Keith Samples and Dick Robertson

By Mike Freeman

I f Warmner Bros. succeeds in
launching a fifth network, its own
movie packages—as well as those
of other studios—may pay the price.

‘“The biggest problem that [ and my
colleagues at Warner Bros. face is the
struggle of where we’re going to sell
theatrical product in the after-mar-
ket,”” said Warner Bros. Domestic
Television Distribution President Dick
Robertson, one of five distribution ex-
ecutives participating in the Holly-
wood Radio and Television Society/
BROADCASTING & CABLE forum
“‘Television: A View from the Top”’
on Sept. 14,

“*The effect that the Fox retwork
has had on motion picture p:ckages,
as well as [on] first-run theatri >als, has
been pretty severe in syndica ion,”” he
said. *‘Perhaps, with a fifth network,
it will pretty much put that sortion of
our business totally on cabe,”” Rob-
ertson said.

If syndicators lose 80%-90% of the
remaining pure independents to a fifth
network, he said, there could be sig-
nificant **downward pressures’’ on the
pricing of movie packages. ‘It just
means that stations won’t be major
customers after the second pay cable
window in the future.™

The traditional TV exhibition
schedule for movies starts with a pay-
cable window, followed by a broad-
cast-network window, then back to
pay cable (some licensing deals in-
clude basic cable) and finally to broad-

cast syndication.

MCA TV President Shelly Schwab
also said that the ‘‘feeding chain™
may become a lot shorter, but he
stressed that new cable customers such
as Turner Broadcasting’s planned clas-
sic movie channe! and Encore’s multi-
plexed pay-per-view services will cre-
ate more demand.

““[The studios] can’t keep using an
old yardstick to measure a new busi-
ness,”’ Schwab said. **Can we replace
syndication? Of course not. But if
we're creative in the way we structure
movie package deals with cable, it can
still be a very strong business.’’

As for the first-run side of the theat-
rical business, Schwab said that MCA
TV has committed more than $100
million to the production of the 24-
title Universal Action Network pack-
age set to launch in early 1994. Even
though UAN was able to assemble an
ad hoc lineup made up entirely of in-
dependents, Schwab said that it still
would take time before Warner Bros.
could launch a fifth network—and
several more years before it could pro-
gram seven evenings of prime time per
week.

During the early 1980’s, he said,
21 action-adventure hours were air-
ing on the big-three networks, but
that number dropped when the net-
works could no longer afford to incur
the deficits associated with big-bud-
get hours (most notably science fic-
tion dramas). Independents filled
that void, Robertson said, in an ef-

fort to counterprogram with original
programing rather than with theatri-
cals having prior cable and broadcast
network exposures.

However, with 14 first-run action-
adventure series entering syndication
this season, Robertson suggested that
there is already a ‘‘pseudo-fifth net-
work,’’ that is, enough programing to
fill the schedule of a two-hour-per-
night, seven-night prime time net-
work.

Getting stations to commit to the
back-end, or repeat episodes, is a dif-
ferent story, he said. Warner Bros.’
Prime Time Entertainment Network,
for example, was unable to get its
stations to option the back-end terms
of Kung Fu: The Legend Continues
and Time Trax. Instead, it extracted a
larger national advertising split on the
front-end exhibition and will likely
sell the series to cable on the back-
end.

““The myth is that cable can afford
and absorb all this product because of
all these different channels, but what a
cable channel can pay for a given dra-
ma is only so much money,” said
Robertson. ‘*How you think about
producing with the old standards of
what the deficits used to be versus
what a meaningful return on your in-
vestment is today should be measured
accordingly. Somehow we have to fig-
ure out how to produce shows with
smaller front-end deficits, because the
back-end is not what it used to be.”’

The panelists agreed that cable
could become more of a player on the
front-end, with a staggered second ca-
ble window following the broadcast
networks’ airing of telefilms. Howev-
er, Rysher TPE President Keith Sam-
ples, whose independent company will
produce and distribute Highlander,
Robocop and Thunder in Paradise ac-
tion hours this season, says that many
cable executives with whom he has
negotiated telefilm projects are seek-
ing exclusivity.

Barry Thurston, president of Co-
lumbia Pictures Television Distribu-
tion, said that the recent merger of
Paramount Communications and Via-
com International may lead the studio
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to produce telefilms and series that
have simultaneous broadcast-cable
windows with Viacom pay networks
Showtime and The Movie Channel.

““There are a lot of doomsayers out
there on the side of fantitrust] regula-
tion, but I think you will see more of
these Paramount-Viacom consolida-
tions’” as 4 way lo guarantee a distri-
bution channel and revenue stream
from cable, Thurston said.

The continuing consolidation of the
Hollywood studios has been an in-

creasing concern also for stations try-
ing to gain more control over advertis-
ing inventory and program costs.
Twentieth  Television  President
Greg Meidel says the stations” drive to
control their destinies is ‘‘understand-
able,”” but he, like the other panelists,
says that the station-led production
companies do not have the ‘“‘financial
wherewithal’” to maintain big-budget
weekly or strip product in syndication.
*“It costs more than $100 million to
produce a [first-run] strip or weekly

series for the first two or three years,
which deesn’t include the ongoing
marketing, sales and promotion also
required to maintain upkeep on the
series,”” Meidel said. ‘‘Look at a
group owner and publisher like the
Gannelt Co. They spent more than $40
million on the introduction of USA
Todav on TV [in 1988], which looked
good but languished in the ratings. [t's
a huge gamble in syndication. and sta-
tion groups may find it tough to take
financial hits of that magnitude.”” ®

Network chiefs thrust and parry

Violence, programing and business strategies among topics of discussion

By Steve Coe

ood-natured ribbing, competi-

tive posturing and more than a

littie sniping. A pgathering of
syndicators at a trade show? No, a
luncheon discussion featuring the four
network entertainment division presi-
dents.

Moderated by former NBC enter-
tainment chairman Brandon Tartikoff,
and held last Tuesday in Los Angeles,
the lunch was part of the all-day semi-
nar “‘Television: A View from the
Top.”” sponsored by BROADCASTING
& CABLE and the Hollywood Radio
and Television Society.

When asked by Tartikoff what
changes the networks have made in
recent years in how they do business,
Ted Harbert, president, ABC Enter-
tainment, said the network is more
hesitant to ‘‘make the big series
deal.”” He added that ABC has be-
come more selective, not making a
series deal without knowing whether a
time period will be available when the
project is ready. “*We have to know
beforehand what we're going to do
with them.”’

Warren Littlefield, president, NBC
Entertainment, pointed to the net-
work’s deal with Steven Spielberg for
the 22-episode order of SeaQuest
DSV. “*One of the things we've
looked at is investing in the things you
believe in. [t means broad-based en-
tertainment, like going to Steven
Spielberg. I think the networks have
forgotten to think big.’’

Countering that was Jeff Sagansky,
president, CBS Entertainment, where
network executives have limited epi-
sode orders to as few as six for the fall

Past and present network entertainment chiéfs, in Hollywood for TV seminar (i-r): Bob

iger, Ted Harbert, Sandy Grushow, Brandon Tartikoff, Warren Littlefield and Jeff Sagansky

season. *'We're allowing more people
to play by doing more short orders.
And if the shows are pood...we're
staying with them."

Asked about the network’s much
discussed year-round development
plan, Sandy Grushow, president, Fox
Entertainment, echoed his predeces-
sor, Peter Chernin, saying: “‘I'm a
firm believer in the 52-week plan.””
He acknowledged, however, that
‘‘this has been a summer of frustration
and disappointment for us [in that
areal. When [ came in there wasn’t a
lot of product in development, so we
decided to focus on the fall.”

But Fox is also tooking toward next
summer. Grushow said the network is
talking with Aaron Spelling about a
spin-off of Melrose Place, to be ready

in June.

The ongoing issue of television vio-
lence served as an area of dissension
among the executives. Littlefield, re-
sponding to a guotation from author
Tom Clancy that the network execu-
tives were wimps for capitulating in
the face of the congressional panel,
said: *'l think Tom’s right in some
respects. [ think you’ll see the net-
works more united, and you can ex-
pect us to take our message to Wash-
ington and to the public.”

Harbert, however, suggested a more
cautious approach. ‘'l think we have
to be politically astute about this.
There aren’t any congressmen losing
any votes over speaking out against
TV violence,”” he said. “‘It’s a very
popular issue.”’ n
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Fin-syn will be back, warns

PROGRAMING

former FCC commissioner

Fox's Vradenburg chastises industry for tradition of silence on First Amendment

/ !

Assessing the staying power of the financial interest and syndication rules (I-r): Rick
Cotton, Bonny Dore, Sherrie Marshall and George Vradenburg

By Joe Flint

cation rules that prevent ABC,

NBC and CBS from taking an
ownership and syndication interest in
much of their programing completely
disappear, the rules will be back in
front of the FCC within two years, a
former FCC commissioner predicts.

Speaking at BROADCASTING & CA-
BLE's ‘‘Television: A View from the
Top™ seminar, Sherrie Marshall, a
strong advocate of the rules while an
FCC commissioner and now a Holly-
wood consultant, said that Warner
Bros." decision to explore a fifth net-
work is an example of the studios’
concern about network muscle should
fin-syn vanish,

With a hearing set for Oct. 18 on
whether the consent decrees that mir-
ror the fin-syn rules are still necessary,
the issue has returned to the forefront
for the studios and the networks.

Ironically, the date set for the hear-
ing is merely weeks after Viacom ex-
pects to wrap up its merger with Para-
mount—a merger that network exec-
utives see as further indication that the
rules have outlived their usefulness.

““We have the Paramount-Viacom
merger that takes the number two and
number four syndication companies
and merges them together,”” said NBC
general counsel Rick Cotton. “‘We
have a consortium of TV stations that
are going to start to finance their own
productions to counter the fact that
there are two studios with 15 of the

I f the financial interest and syndi-

top-20 syndicated programs; we have
a federai judge declare unconstitutional
the limitation on telephone companies
getting into video programing. and fi-
nally, we have Mr. [Ted] Tumer buying
two production houses....It is extraordi-
nary that we are still talking about fin-
syn in the current day and age,”” he
said. **“We’re coming to an end.”’

Fox Executive Vice President George
Vradenburg also pushed for removal of

the rules, noting that during their exis-
tence *‘we’ve seen the end of commu-
nism, the fall of the Berlin Wall and
now Jews and Arabs making peace.”

The panel, a mix of network and
programing executives, was in agree-
ment that the industry must step up to
fight Congress’s efforts to regulate
programing.

Vradenburg chastised the industry
for being silent while the government
goes after radio personality Howard
Stern, tries to regulate children’s pro-
graming, and wants to reinstate the
fairness doctrine. ‘*We have been der-
elict.... We are reaping what we have
sown,’” he said, adding that Congress
is prepared to disregard industry argu-
ments about seif-regulation.

Marshall warned that any attempt
by the FCC to regulate programing
would have a *‘chilling effect’” on the
programing industry.

[ndependent producer Bonny Dore
complained that all eyes are on broad-
gast television, while no one is attack-
ing cable. She was assured by other
panelists that cable will be next. L]

Choosing Your Choice TV

Estimating the impact of Your Choice TV on network ad revenues (I-r): John Agoglia,
Eddy Hartenstein, John Hendricks, Bob Jacquemin and Ward White

By Joe Flint

could drive the network business

“into the ground,”” according to
one NBC executive,

John Agoglia, president, NBC En-

I f Your Choice TV succeeds, it

terprises/NBC Productions, said at an
industry seminar in Los Angeles spon-
sored by the Hollywood Radio and
Television Society and BROADCAST-
ING & CABLE that he thought Your
Choice, the system enabling cable
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could, in fact, reap huge ad dollars | mote the new cable networks.

subscribers to buy TV shows follow-
ing their initial broadcast airing, could
cost the networks their ability to pro-
mote shows and would cut into their
advertising revenue. NBC has already
signed with the channel in a test to
start this fall.

Agogha was responding to specula-
tion by Your Choice TV President
John Hendricks that if the pay-per-
view system works with a 5% buy
rate, it could generate $2 million in
revenue per episode on the service.

Hendricks compared the introduc-
tion of Your Choice TV to the VCR.
When the VCR first emerged, he said,
theater owners were nervous that it
would cut into the box office revenue.
That, Hendricks said, did not happen.
Instead, a new revenue stream was
created.

But Agoglia said the hypothetical
$2 million would be coming ‘‘right
out of our advertising money.”’ He
speculated that advertisers would not
be willing to pay the same price for
network shows if those shows were
available to viewers on a pay-per-view
basis just days after their network air-
ing.

Also unclear is how this found mon-
ey would be divided among cable op-
erator, network and program produc-
er. When asked whether the success of
Your Choice TV would allow the net-
works to lower program license fee
costs to producers, since ad revenue
could fall, he replied: “*The thought
has occurred to us.™

There are still many unanswered
questions about Your Choice TV. Net-
work affiliates hate the concept be-
cause it could cut into their local rat-
ings and advertising revenues. Some
network executives fear the same, but
others at least want to test the service
to see how digital delivery of pro-
graming will affect network viewer-
ship.

Hendricks said he thought viewers
would pay an average of one dollar to
waltch a network show. If that price
looked as if it were eroding network
viewing, it could be raised. The Your
Choice TV president said surveys
have shown that viewers probably
would buy two shows a week.

On the production side, Buena Vis-
ta Television President Bob Jacquemin
said additional revenues would **pro-
vide maintenance.”’

While Agoglia fears the impact
Your Choice and other new media will
have on the networks, the networks

from the new businesses’ promotional
efforts.

Eddy Hartenstein, president, Dir-
ectTv Inc., said that the company’s
direct-broadcast system will spend $40
million to promote the service in the
next year, and double that to $80 mii-
lion in 1995. If it all pays off, he
hopes to have 10 million subscribers
by 2000.

Cable channels will also play a part
in promoting the multichannel uni-
verse. Hendricks said that through
compression,  Discovery  Channel
would try faunching several new chan-
nels, including one that would be a
“‘barker”’ channe! used solely to pro-

What will consumers pay for all this
new television? According to Hen-
dricks, viewers now spend upwards of
$30 dollars per month on cable. *'If
we offer more choice and conve-
nience, there will be a willingness to
spend more."’

Also wanting to offer more choices
are the telephone companies. Ward
White, vice president, United States
Telephone Association, stressed the
need for a change in public policy.
““We have a system of regulation dis-
couraging people from doing what
they want to do.’” The telcos, he said,
are getting in now, and *‘there is more
‘to come.”’ u

Nashville Net takes
mainstream plunge

Retools channel to broaden appeal, boost ratings

1
1
i
|

4 |

TNN’s new '‘Dance Line' series

By Rich Brown

T he Nashville Network will be do-
ing some fancy two-stepping in

the next few weeks as it tries to

broaden its audience base with some

of the most ambitious program

changes in its 10-year history.

TNN executives say the new lineup
is designed to boost sagging ratings
and to reflect what they describe as
“‘the new-found mainstream appeal’”’
of country music. But some ad agency
executives say there could be growing

pains as the network looks to broaden
its base.

Regular viewers of The Nashville
Network may have gotten their first
glimpse of changes ahead earlier this
year when a little hand puppet named
Shotgun Red was booted off the net-
work after years of service. It marked
a certain end to an era and made page-
one news in the Nashville Tennessee-
an.

“‘They have to be careful,” says
Ogilvy & Mather’s Julie Friedlander.
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“If they try to get too broad they
might lose some of their core audi-
ence.

Friedlander says that TNN tradition-
ally does not have as broad a reach
demographically as some other net-
works, but she adds that the channel is
a perfect fit for some of her clients’
needs.

TNN’s prime time ratings have
shown slight declines in the past two
years, according to A.C. Nielsen data.
The network averaged a 1.0 rating,
representing 545.000 households, dur-
ing the second quarter of 1993, down
from a 1.l rating, 597.000 house-
holds, for the same period in 1992,
The decline prompted the network to
accelerate its plan to introduce shows
that originally were not set to debut
until March 1994, says C. Paul Cor-
bin, director of programing.

**We had some rating hits that were
alarming to us and we couldn’t wait
any longer,”" says Corbin.

This fall brings four new prime time
series to the cable network: Music Ciry
Tonight. a live, 90-minute nightly en-
tertainment  series; TANN  Country
News, a 30-minute nightly entertain-
ment report; Dance Line, a 30-minute
nightly dance instruction series; Video
Countdown, a weekly one-hour show
highlighting the week’s top country-
music videos. and The Counirv Music
Video Album Hour, a weekly series.
The series will debut sometime be-
tween TNN'’s premiere week (on Sept.
27) and Oct. 18.

Among the more dramatic changes
is the addition of Music City Tonight,
a splashy variety show that replaces
Nashville Now. the down-home talk
show that was a network staple for 10
years. Nashville Now host Ralph Em-
ery. 60, will air tus final live install-
ment on Sept. 24.

TNN research, says Corbin, shows
that viewers want more music and less
talk in prime time. TNN’s new prime
time personalities will ‘‘add some
spark’” to the channel and bring new

“We had some
rating hits that were
alarming to us and we
couldn’t wait any
longer.’

Paul Corbin, TNN

and younger viewers to the channel,
he says.

““The face of the country music
business is changing, and we have to
reflect it,”” says Corbin. Changes are
also ahead for the network’s weekday
schedule next March or April, he
adds.

Despite the program changes, Cor-

bin says, the network plans to keep
some of the programing that helped
make the channel a hit in homes across
the country. Saturday nights, for ex-
ample, will feature special evenings of

traditional country music, including
Grand Ole Opry Live, The Stailer
Brothers Show and the original home
of corn-pone humor, Hee Haw. ]

BVT rolls out ‘Judge
and Jury’ for '94

By Mike Freeman

uena Vista Television is unveil-

ing a syndicated hour taik/court

show, Judge and Jury, for fall
1994, Sales pitches to stations will
begin later this month.

With 14 talk shows set to air in
daytime syndication this season, and a
handful in development for 1994-95
season, BVT President Bob Jacque-
min is positioning the legal talker as a
“*nonderivative’’ format that offers
viewers ‘‘concrete resolutions’’ to per-

Biil Handel of ‘Judge and Jury’

sonal problems.

The strategy, says Jacquemin, is to
position Judge and Jury as an early
fringe vehicle.

However, Jacquemin is marketing
the strip as a local news lead-in pro-
gram in early fringe, a daypart where
it can be tough to convince stations to
surrender a time slot to an unproven
freshman series.

“The core of the show is less on
legal issues than it is on personal is-
sues,”’ Jacquemin says. Other shows
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“‘rehash’’ sensational topics such as
date rape and incest, he says, but they
provide no resolution.

Buena Vista has produced a pilot of
the series. Amy Sacks, Buena Vista
Productions’ senior vice president of
programing, hired attorney Bil! Han-
del, who provides legal advice locally
on KFl-aM Los Angeles, as host and
moderator for Judge and Jury.

Basically, the format of the show
will allow people to air grievances be-
fore a jury of 12 people and a studio
audience. Viewers at home will also
be able to call an 800 phone number
and cast their votes on how the prob-
lem should be resolved.

*“What will happen is that Bill Han-
del will go through the issues from
both parties, and then a jury of 12
people will deliberate on a verdict,”

-Jacquemin explains. *‘There will be a

very small percentage of actual cases’’
that were previously tried on the feder-
al or state court levels. ““There will be
a means to effect rewards, but the
verdicts will almost entirely deal with
suggesting such things as personal or
group counseling.

““The key to differentiating our-
selves will be compelling topics and
positive resolutions.’’

Judge and Jury will stay away from
political issues, Jacquemin adds, in-
stead preferring to try ‘‘personal,
sometimes more humorous, trivial
cases’’ in the vein of Warner Bros.’
long-running  syndicated  People’s
Court series. Following such a course,
he says, will make the series as *‘ad-
vertiser-friendly as possible.™”

Jacquemin says BVT's sales force
will begin making presentations to sta-
tions within the next two weeks. The
show will be marketed on a cash-plus-
barter basis, with Buena Vista retain-
ing three minutes of national ad time
within the hour. Secondary time peri-
od targets are morning and late fringe
dayparts, he says.

Karin Sagin served as executive
producer of the pilot. Sagin most re-
cently was a consultant on the pre-
production of King World's Les
Brown talk show, which launched in
syndication last week. She also was an
executive producer on Paramount’s
The Maurv Povich Show and a senior
producer on Multimedia’s Sally Jessy
Raphael show.

Alex Williamson (The Jane Whitney
Show, Povich, Joan Rivers, Sally
Jessy) 1s serving as supervising pro-
ducer. ]

PROGRAMING

NBC newsmen win
suit against network

By Steve McClellan
hree NBC News employes have
won an eight-year legal battle
with the network over their right

to overtime pay. And they did it on

their own, without legal counsel,
while NBC, spending more than $1
million to defend itself, had at least
two outside firms working the case.
The three newsmen, Jacob Free-
man, Bernard Brown and Robert Gar-
ner, have a related suit pending.
charging the network (and WNBC-Tv,
where Garner is employed) with un-
lawful retaliation for the first suit.
When the suit was filed in 1985,

Freeman was chief domestic news-
writer for NBC Nightlv News with Tom
Brokaw. Reached last week, Freeman
said he has been on ‘‘weekend over-
night duty’’ to the assignment desk for
most of the time since the suit was
filed.

Brown was a producer on Today
who was subsequently **demoted’” to
writer for the show, said Freeman, the
designated spckesman for the group.
**Basically he now sits at a desk and
they give him very little to do.™

Garner was a two-time Emmy-win-
ning field producer with WNBC-TV.
He, too, has been shunted to weekend

Canadian country on TNN

TNN: The Nashville Network will
telecast the Canadian Country Music
Awards for the first time in the

U.S. on Sept. 25 at 9 p.m. ET. Sister
network CMT Europe will televise
the show one week later on Oct. 2

at 8 p.m. UK time.

Tough competition

A record-breaking 2,201 entries
have been submitted for the 15th
Anniversary Cable ACE Awards
competition. Winners will be
announced on Jan. 14, 1994, at the
Biltmore Hotel in Los Angeles, and
the awards program will air
exclusively on TNT the following
Sunday.

TNT marks five

Jonathan Winters, Teri Garr,

Tommy Tune, Brandon Tartikoff and
Robert Klein will serve as on-air
hosts on TNT in October during a
month-long celebration of the
network’s fifth anniversary.

Prime’s Ruhe resigns

Prime SportsChannel Network
President and Chief Operating Officer
Jeffrey Ruhe resigned from the

cable network last Wednesday after
roughly eight months on the job.

(at 11 p.m. ET/PT on the cable

.department of the Scripps Howard-

Ruhe joined the company in 1988 as
senior vice president/executive
producer of SportsChannel America,
a predecessor of the channel. Daren
Miller I1, executive vice president of
Prime SportsChannel Network, will
continue to handle day-to-day
responsibilities of the network and
the planned launch of a new cable
sports channel, NewSport.

Talk show crossover

Lifetime has tapped Boston radio
personality and ex-politician Marjorie
Clapprood to host Sunday Live, a
new talk show that will air each week

network, beginning Jan. 2.
Clapprood, who co-hosts a daily
morning radio show on WRKO(AM)
Boston, will appear on the cable
show live from Hearst station WCVB-
Tv Boston.

Plugged into sports

Trakker Interactive Services on
Thursday will introduce its interactive
TV sports information service,

Sports Trakker, on Scripps Howard
cable in Knoxville, Tenn. Through

an add-on device, TV viewers will be
able to call up text providing the
latest sports news from the sports

owned News-Sentinel.
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overnight duty for the station.

A number of past and present NBC
News executives took the stand on be-
half of the network, but to no avail.
They included then Nightly News ex-
ecutive producer Bill Wheatley, then
senior producer Cheryl Gould and for-
mer NBC News president Reuven
Frank.

The decision (Freeman er al. vs.
NBC, 85 Civ. 3302) was handed down
in late August by U.S. Magistrate
Kathleen Roberts of the Southern Dis-
trict of New York. The three newsmen
are part of a group of 12 plaintiffs
remaining from the original 1985
complaint that involved 150 news em-

ployes, most of whom settled out of

court. The parties opted to try the
three cases together, agreeing that the
decision would have bearing on the
rest.

At issue was not overtime pay per
se, but whether overtime should be
calculated on base salary, as the net-
work did at the time, or based on total
compensation, which was 30% or
more higher because of earned pro-
ducer fees.

Roberts relied extensively on a
1988 case involving news personnel at
KDFw.TV Dallas in determining that
the three employes in the NBC case
were neither administrators nor profes-
sionals of the learned or artistic type
and therefore were not exempt from
federal regulations requiring they be
paid overtime.

“*Significantly,”” wrote Roberts,
“*NBC does not contend that the func-
tions performed by the [KDFW] plain-
tiffs differ in kind from those per-
formed by the plaintiffs in this case.”
She concluded that the three newsmen
spent their time primartly producing
the product for individual programs
and had little or no influence on set-
ting business policy or long-range ob-
jectives at the news division. There-
fore, she said, they could not be
classified as administrators.

Roberts also ruled that the newsmen
were not ‘‘learned’’ professionals as
defined by law. She said NBC failed
to prove that a specific academic de-
gree, ‘‘reflecting a prolonged course
of specialized training,”” was neces-
sary to do broadcast journalism, and
she also noted that NBC requires no
such degree. She concluded that jour-
nalists generally learn and hone their
skills through experience and on-the-
job training.

Roberts also said the three plaintiffs

Top cable shows and nets |

- Following are the top 15 basic cable programs-(Sept. 5-12), ranked by households
tuning in. Ratings are based on network's total households at fime of program; U.S.
ratings are based on 94.2 million TV homes. Source: Nielsen Media Research.

HHs. Cable U.S. Program Time

(000) Rtg. Rig. {ET)
1. 4,399 74 47 NFL (Raiders—Seahawks) Sun. 8p TNT
2. 2554 41 2.7 NFL Primetime Sun. 7p ESPN
3. 2343 3.8 2.5 Uncle Buck (movig) Mon. 2p USA
4. 2,268 3.7 24 Lone Wolf McQuade (movie) Mon. Ep TBS
5. 2236 37 24 Bloodsport {movie) Wed. 8p TBS
6. 2170 3.6 23 Trading Places (movie) Sat. 8p USA
7. 2,093 34 22 Smokey and the Bandit Il (movie)  Man. 4p 8BS
8. 2,052 34 22 MLB (Braves-Dodgers) Mon. 8p TBS
9. 2,041 3.4 22 Smokey and the Bandit (movie) Mon, 2p TBS
10. 1,988 3.3 2.1 Hang em High (movie) Mon. 10:30a TBS
11. 1944 32 21 MLB (Braves—-Padres) Sun. 10p TBS
12. 1,918 3.2 2.0 Ren & Stimpy Thu. 11a NICK
13. 1805 3.1 2.0 Delta Force (movie) Sun. 8p TBS
14. 1,892 3.1 2.0 Overthe Top (movie) Tue: Bp TBS
15. 1,875 32 20 Rugrats Thu. 10:30a  NICK

Following are the top five basic cable services for the week, prime time 8-11 p.m.
Ratings and shares based on coverage households of each network. Data supplied
by outside sources based on Nielsen Media Research,

Network _Household (000) Rating/Share
STES 2 o i e e g {ERBE I e e Sl s 1 27146
S S0 s e T BBGTL L s eanaa b 22137
TNT ... FRURES (L 7 S a2 2136
ESPN... 1.112. e 158130
MIEK i b rorenes ks ¥ B SN e LR S 1.22.0

Network

didn’t qualify as ‘“*artistic’’ profession-
als, although some journalists do. She
found the work done by all three was
“‘functional in nature’’ and didn’t de-
pend on “‘invention, imagination or
talent to qualify’” as the work of an
artistic professional. She referred to
federal guidelines which suggest that,
typically, only journalists who are edi-
torial writers, columnists, critics and
“top flight”* writers of analytical and
interpretive articles qualify as artistic
professionals.

NBC asserted that TV journalists
who write or edit words to pictures
have a special skill qualifying them as
artistic professionals. But Roberts dis-
missed the assertion, arguing that that

.

is an ‘‘acquired skill that involves no
more or less creativity than choosing
the elements of the written story it-
self.””

How much overtime NBC will pay
the three winners is being discussed in
settlement talks, but it probably won’t
amount to more than $30,000 apiece.
"“We couldn’t get a lawyer because of
the nature of the case,” said Freeman.
““There was no money involved.”

But the retaliation suit could in-
volve, potentially, millions in dam-
ages. Roberts advised the three to get
counsel for that suit due to the techni-
cal nature of the law involved. Free-
man said that the three were inclined
to take her advice. .

Jim Burke joins Rysher

Rysher TPE President and Chief Executive OfficerKeith Samples further
solidified the syndication company’s sales ranks by naming Jim Burke, a
former co-worker at Warner Bros. Domestic Television Distribution, to the
post of senior vice president of syndication sales. Burke, who will be
responsible for all station sales west of the Mississippi, will oversee a

staff of four regional account executives and a sales assistant at Rysher |

TPE's main offices in Burbank, Calif. ;
Before joining Rysher TPE, Burke served as WBDTD's vice president
of western sales.

-MF
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Convention finds radio healthier, happier

Financial picture brightens, but some ask: ‘Was it the last Radio Show?’

By Peter Viles

uoyed by unexpectedly strong

revenue growth and rising sta-

tion values, radio executives
found plenty of good news to share at
the NAB Radio Show in Dallas.

In a telling sign of the industry's
improving health, the convention at-
tendees included representatives of
roughly 20 banks, up from just a hand-
ful who attended the 1992 show and
an indication that the industry’s credit
crunch is easing. And would-be sta-
tion buyers agreed that, with station
values firming up, fewer stations are
for sale than in the past.

Most broadcasters also agreed that
the Marconi Awards ceremony (see
box), which was poorly attended and
much criticized in 1992, was a better-
staged event this year. “*lIt was done
with the kind of pride and dignity the
industry deserves,”’ said Bill Stakelin
of Apollo Broadcasting. *‘lt was a
quality presentation and program this
year after a disaster last year.”

But the convention was not free of
controversy. Throughout the week,
some broadcasters continued to sec-
ond-guess the NAB’s decision to share
exhibition space with two engineering
groups and the Radio-Television News
Directors Association at future radio
conventions.

Among the most vocal was Herb
McCord, president of Granum Com-
munications. I think the NAB has
made a terrible mistake,”” he said.
“*What they're doing is creating an-
other spring convention, where people
with a whole different group of per-
spectives and needs are thrown togeth-
er. We've lost the uniqueness of a
radio-only convention.

“What's best for the exhibitors is
not necessarily best for the members
of the NAB.” McCord continued.
*They've forgotten that we're the Na-
tional Association of Broadcasters, not
the national association of exhibi-
tors. "’

Another prominent executive who
questioned the NAB’'s decision was
Gordon Hastings, president, Katz Ra-
dio Group. *‘I like the idea of radio

WHO sweeps Marconi Awards

Des Moines’ wHO(AM), the
50,000-watt news/talk giant
that blankets the Midwest
and most of America with its
signal, won three: Marconi
Awards, including the “leg-
endary station of the year”
award, at the NAB Radio
Show.

“WHO also won the Marconi
award for best medium-mar-
ket station, and longtime
sports director Jim Zabel
was honored as medium-
market personality of the
year. The station has won
two Marconis before—for
medium-market station of
the year in 1991 and for me-
dium-market personality of
the year in 1992 ‘for the
morning team of Van Hard-
en and Connie Murad.

»

NAB’s Eddie Fritts (right) and Mark Halverson,
VP/GM, wHoiam) Des Moines :

Zabel continues a ftradition of distinguished sports directors at wHO—
the job was filled from 1933 to 1937 by Ronald Reagan. An unabashed
fan of the lowa Hawkeyes, Zabel hasn't'missed doing the play-by-play for
an lowa football or basketball game in 44 years.

wHO, meanwhile, has won the loyalty of its listeners partly through a
quirky sense of humor. The station's annual “International Leisure Suit
Convention” atiracted 3,000 polyester-clad participants last March.

Other Marconi categories and winners:

= Network syndicated personality of the
year: Charles Osgood, CBS Radio

® Major-market personality of the year:

Dick Purtan, WkQi-FM Detroit

u L arge-market personality of the year:

Bob Kevoian and Tom Griswold, WFBQ-FM In-

dianapolis
= Small-market personality of the year

{tie): Max McCartney, WBiZ-FM Eau Claire,

Wis., and Tony "Wradio” Wright, KWOX-
M Woodward, Okia.

Stations of the year by format:

B AC/EZ: WHAS(AM) Louisville

m AOR/Classic Rock: WXRT-FM Chicago
m Big Band/Nostalgia: WOKY(aM) Milwau-

kee
H Black/Urban (tie): WHRK-FM Memphis

and WRKS-FM New York

B CHR/Top 40: KIIS-AM-FM Los Angeles

® Classical: KLEF-FM Anchorage

‘A Country: WWWW-AM-FM Detroit

u Jazz/New Age (lie): KINK-AM-FM Port-
land, Ore.; KSDS-FM San Diego; WQCD-FM
New York

® Oldies: wCBS-FM New York

u News/Talk: WGN(AM) Chicago

W Spanish language: KGBT(AM)Harlingen,
Tex,

u Religious/Gospel: WAVA-FM Arlington, Va.

Stations of the year by markel size:

m Major market: WGN(AM) Chicago

u | arge market; WCKY(AM) Cincinnati
B Small market: KWOX-FM Woodward,
Okla.
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having its own focused convention,”
Hastings said, *‘I see the fact that it is
no longer a radio-only convention as a
drawback.”

The NAB defended the decision,
stressing that the radio convention it-
self will remain separate and only the
exhibition halls will be merged. A
larger exhibition, the NAB says, will
give the convention better bargaining
power in selecting sites and services
and a more stable profit center, thus
guaranteeing its future.

**Except for the exhibit floor, |radio
attendees] will not notice any differ-
ence between this convention and the
one next year,”' NAB President Eddie
Fritts said in Dallas.

At anews briefing, NAB executives
pointed out that attendance at the con-
vention has stipped since 1990, and
will likely fall off in the future because
of the industrywide trend toward con-
solidation. Attendance figures from
Dallas appeared to bolster that argu-
ment. Although several sources said
paid attendance had exceeded 1992
levels by several hundred, overall at-
tendance, which is the only statistic
the NAB releases, declined from
6,824 in 1992 to 6,417, a drop of 6%.

*‘l don’t think there is anything
wrong with the show,’’ said Wayne
Vriesman of Tribune Broadcasting,
chairman of the NAB’s joint board.
““There are outside factors affecting
the show.”’

NAB executives and board mem-
bers downplayed industry opposition
to the combined exhibition space. say-
ing that the story had been overplayed
in the trade press. ‘‘No radio broad-
caster has approached me to voice any
opposition to this,”” Vriesman said.

Almost to a person, NAB board
members and steering committee
members defended the decision. *‘I
don’t feel threatened by these groups
that will share exhibit space,”” said
Stakelin. “*We're glad to take their
money. | don’t think anybody thinks
that radio is going to get any less
attention just because other groups are
there.”

Still, those who opposed the merger
of exhibit spaces warned that the con-

RIDING GAIN

breathless reports from disc
Jjockeys who said that 60,000-
100,000 people had gathered for
the event. Unfortunately, dozens of
listeners drove around suburban
Philadelphia for hours trying to
locate the ** Applebachsville

Jam.”" **We didn’t mean for it to be
deceptive in any way, shape or
form,”" says Kevin Moore, program
director at WBUX. *‘We just

wanted to prove what radio can

Meier quits
(but stay tuned)

If this isn't a publicity stunt, it’s
big news: Garry Meier, half of
WLUP-FM Chicago’s ‘*Steve and
Garry'’ morning team, quit the
show last week, apparently
miffed by comments that partner
Steve Dahl made about Meier’s
new wife. Initial indications from
Chicago were that the split might

prove short-lived and that the 15- do.”

year partnership would survive. . .
Newer oldies in

September fools Los Angeles

CBS announced last week that it

is making the oldies newer at KCBS-
FM Los Angeles, which has
struggled in its head-to-head
competition against KRTH-FM.

The new format on KCBS-FM
features popular rock songs from
the 1960°s and 1970’s, with groups
such as Steely Dan. Fleetwood
Mac and Pink Floyd.

Here’s a radio stunt that worked a
bit too well: WBUX(AM)
Doylestown, Pa., promoted a
huge Labor Day concert featuring
17 popular 1970°s bands
including the Viilage People,
Supertramp and the Partridge
Family. The catch: There was no
actual concert—just old records,
occasional crowd sounds and

This
Thanksgiving

. SiNG’OY

FOR

Free, our 1993 Thanksgiving program
{29 min.— CD format)

Sacred vocal music appealling fo
a broad audience

Broad range of fine choirs from the
United States and abroad

Just complete the form below and
return to:

WCAL, St. Olaf College,
Northfield, MN 55057-1098

Phone: 507-646-3071

vention may suffer further drops in | F--~---------- - - - - - - oo — - —— - - -
attendance in future years. And there YES, SEND ME THE 1993 SING FOR JOY THANKSGIVING CD SPECIAL
exists the possibility—although a re-
ati Name
mote one—that some organization,
probably a radio-only trade publica- Station{s)
t‘;lon. wi:ii c()jrganize a(Jj'adio conver;tion Street Address
that cou raw attendance away from . .
the NAB show. ] City. State, Zip
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Spelling buys Republic for $93 million

With acquisition, company will assume distribution of 14,000 hours
of series and long-form programing for syndication and cable

By Mike Freeman

s pelling Entertainment paid $93
million for Republic Pictures last
week, continuing its push for
theatrical library product,

After creating two long-form pro-
duction units over the last decade,
Spelling Entertainment Group ac-
counts for more than 400 feature titles,
and with the addition of Republic’s
1,400-title  catalogue,  Spelling's
Worldvision Enterprises division will
likely assume distribution of more
than 14,000 hours of series and long-
form programing for the broadcast
syndication and cable marketplaces.

As part of the deal, Republic Pic-
tures Chairman/CEO Russell Gold-
smith will become president/CEO at

Spelling. COO Ron Lightstone ten-
dered his resignation just before the
merger agreement.

Spelling is financing the $93 mil-
lion acquisition through the sale of
3.4 million newly issued shares of
stock (NYSE) to majority shareholder
Blockbuster  Entertainment Corp.,
which has a 63.5% controlling interest
in Spelling Entertainment and a 35%
interest in Republic Pictures. It is an-
ticipated that Blockbuster will achieve
just over 70% interest in Spelling with
the purchase of the stock.

(The Fort Launderdale, Fla.-based
home video giant will likely be guar-
anteed a stronger flow of Republic and
Spelling theatrical product, and Block-
buster Chairman Wayne Huzienga ap-

BROADCAST ASSOCIATES

has acquired

KEYV-FM

Las Vegas, Nevada
from

UNICOM BROADCASTING

$2,250,000.00

The undersigned acted as broker in this transaction

and assisted in the negotiations.

A\
Kalil & Co.,, Inc.

3444 North Country Club e Tucson, Arizona 85716 e (602) 795-1050

parently foresees the combined com-
pany developing CD-l and CD-ROM
interactive programing software for
the retail market.)

Under the agreement, Spelling will
pay $13 per share for the outstanding
7.712 million shares of Republic
stock. Once the deal is closed—final
board approval of both companies ts
anticipated by January 1994—options
and warrants to acquire Republic
shares would be converted into rights
to receive 1.65 Spelling shares for
each Republic share.

“*'The end result for all three parties
is that this is a transaction with no debt
servicing involved,” says Goldsmith,
who will join SEG Vice Chairman
Aaron Spelling, Huzienga and Block-
buster Vice Chairman/CFO Steven
Berrard as members of the Spelling
executive committee. ‘| Blockbuster)
has now committed capital in a com-
bined company that will have a unique
middleground around the mega-stu-
dios. This is something that has the
reach and talent of a major indepen-
dent without the incredible overhead
of a major Hollywood studio.™

Goldsmith says Republic Pictures
Television brings over a slate of three
new telefilms for this season: Final Ap-
peal, starring Brian Dennehy, to air on
NBC later this month; Conviction: The
Kitry Dodds Story, with Veronica Ha-
mel and Kevin Dobson, for CBS, and
Armed and Innocent, starring Gerald
McRaney, to air in early 1994 on CBS.

Aaron Speliling Productions and co-
owned Laurel Entertainment have
been aggressive producers of series
(Beverly Hills, 90210, Melrose Place)
and long-form programing. But Spell-
ing has lacked a classic titles library.

Republic’s library contains a num-
ber of John Wayne westerns (includ-
ing '"The Quiet Man™"), Gary Coo-
per’'s ““High Noon'' and Christmas
classic “*It's a Wonderful Life,”” for
which Republic recently recaptured
the copyright. Series product includes
Beauty and the Beast, now in syndica-
tion, and Get Smart on Nick at Nite.®
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This week'’s tabulation of station and system sales

Proposed station trades

By dollar volume and number of sales

This week:

AM's 0 $435,239 0 3
FM's D $2,140,000 - 4
AM-FM's 0 $2,825,000 0 2
TV'sO$000
Tota! 0 $5,400,239 0 9

So far in 1993:

AM's 0 $47,102,830 0 164
FM's D $511,519,526 © 263
AM-FM's 0 $530,642,015 0 145
TV's 0 $1,407,640,386 C 69
Total & $2,496,904,757 © 641

For 1992 lotal see Feb. 1, 1993 BROADCASTING.

KHZ-FM Killeen and KLFX(FM) Harker
Heights, both Tex. o Purchased by So-
nance Killeen from Conner Communica-
tions and Mid-Texas Communications for
$2.5 million. Buyer owns KULF-FM Bren-
ham, KCHX-FM Midland, KLVI(AM)-
KYKR(FM) and KLTN(FM} Beaumont,
KFMX-AM-FM  Lubbock, and WTAW
(AM}-KTSR(FM) Bryan-College Station,
all Texas. Seller owns KRMY(AM) Killeen,

Tex. KIIZ-FM has urban format on 823

mhz with 3 kw. KLFX has classic rock

formal on 105.5 mhz with 3 kw. Broker:

Whittey Media. ‘
0

WYGC-FM Gainesville, Fla. 0 Purchased
by Asterisk Communications Inc. from
Gator Country Broadcasting Inc. for
$1,400,000. Buyer owns WTRS-FM Dun-
nellon and WKNB-FM Port St. Joe, both
Florida.  Seller owns  KRKK(AM})-
KQSK(FM) Rock Springs, Wy
WWNC(AM)-WKSF(FM) Asheville, N.C.;
WOLZ(FM) Fort  Myers, Fla, and
WAAX(AM)-WQEN(FM) Gadsden, Ala.
WYGC-FM has C&W format on 100.9
mhz with 3 kw and antenna 300 ft.
(BALHI30818GF).
a

KTCM(FM) Kingman, Kan. o Purchased
by New Life Fellowship Inc. from Alpha
Broadcasting Inc. for $355,000. Buyer
owns noncommercial educational KIBN
(FM) and KCFN{FM) Wichita, and KSRX
(AM)-KTLI(FM) El Dorado, both Kansas,
and is permiltee of unbuilt commercial
FM station KBUZ Topeka, Kan. Seller has
no other broadcast interests. KTCM has
CHR format on 100.3 mhz with 48 kw and

antenna 505 ft. (BALH930817GH).
O

KBRE-AM-FM Cedar City, Utah O Pur-

chased by Kolob Broadcast Radio Enter-
prises Inc. from New Era Broadcasling
Co. for $325,000. Buyer has no other
broadcast interests. Seller has no other
broadcast interests. KBRE(AM) has pure
gold format on 940 khz with 10 kw day-
time. KBRE-FM has classic rock format
on 94.9 mhz with 255 kw and antenna
1.681 f1. (BALS30804EC).
o

WXVI(AM) Montgomery, Ala. O Purchased
by Woods Radio Corp. from Capitol
Communications for $315,000. Buyer
owns WCOV-TV Montgomery, Ala. Seler
owns WZHT-FM Troy, WXVI-FM Mont-
gomery and LMA for WDJR-FM Enter-
prise, all Alabama. WXVI has black for-
mat on 1600 khz with 5 kw daytime and 1
kw nighl (BAL930727ED).
u]

WOXD-FM Oxford, Miss. 0 Purchased by
Armber Communications Corp. from La-
fayette Counly Broadcasling Co. for
$250,000. Buyer and seller have no other
broadcast interests. WOXD-FM has adult
contemporary formal on 955 mhz with
3,000 w and antenna 328 ft. Broker: Bilf
Gate, Sunbelt Media.

O

KSRW(FM) Childress, Tex. 0 Purchased
by Eddie J. Leary from L. Win Holbrook,
trustee, for $135,000. Buyer has no other
broadcast interests. Seller has no other
broadcast interests. KSRW has country
format on 96.1 mhz with 50 kw daytime
and 50 kw night. Broker. Whitley Media.
ul

WACB(AM) Taylorsville, N.C.
chased by Apple City Broadcasting Co.
Inc. from Commudia U.SA. Inc. for
$70,239. Buyer has no other broadcasl
interests. Seller owns noncommercial
educational station WLFA(FM) Asheville,
N.C. WACB has gospel format on 860
khz with 250 w daytime (BAL330806EA).
)

KNBA(AM) Vallejo, Calif. 0 Purchased by
North Bay Broadcasters Inc. from KNBA
Inc. for $50,000. Buyer owns KUIC(AM)
Vacaville, Calif. Seller has no other
broadcast interests. KNBA has country
format on 1180 khz with 1 kw daytime
(BALO30805EA).
8]

Errata: In the Sept & issue, W. John
Grandy was omitied as broker for sale of
KBLA{AM)} Santa Monica and KNAC-FM
Long Beach, both Calit.

o Pur-

CLOSED!

KKRD(FM), Wichita, Kansas
from Sherman Broadcasting
Corporation to Prism
Broadcasting Corporation for

$1,618,000.

Elliot B. Evers
Broker

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Solutions.

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2721

RANDALL E. JEFFERY
RANDALL E. JEFFERY, JR.
407-295-2572

ELLIOT B. EVERS
415-391-4877

GEORGE . OTWELL
513-769-4477

RADIO and TELEVISION
BROKERAGE ¢ APPRAISALS

|V
Y

MEDIA VENTURE
PARTNERS
WASHINGTON, DC

ORLANDO s CINCINNATI
SAN FRANCISCO
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Clinton promises open info highway

Vision statement on telecommunications future talks of promoting
‘competition and private-sector investment’

By Harry A. Jessell

aying the local telephone and ca-

ble markets are ‘‘dominated by

monopolies,”” the Clinton ad-
ministration last week promised to
work with Congress to enact legisla-
tion by 1994 that would open the mar-
kets to more competition.

The promise came in the adminis-
tration’s much-heralded **vision state-
ment’”’—a collection of initiatives
aimed at fostering a *'seamless web’’
of high-capacity networks and infor-
mation services interconnecting every
home and business in the country.

The administration will back poli-
cies that ‘‘promote competition and
private-sector investment, protect pri-
vacy and provide access to govern-
ment information,”’ said Vice Presi-
dent Al Gore in releasing the 26-page
statement, The National Information
Infrastructure: Agenda for Action, at a
Washington press conference.

Commerce Secretary Ron Brown,
who briefed reporters after Gore de-
parted hastily for ‘‘another event,”
also announced the formation of a task

Commerce Secretary Ron Brown (1) will chair the Information Infrastructure Task Force,

Vice President Ai Gore

force of **high-level”” federal officials
to develop infrastructure policies and a
25-member advisory council to assist
1t.

Brown said he would appoint the
council members and its chairperson
by the end of the year. recruiting from

which is charged with farmulating policies that will foster the private development of a
high-capacity ‘‘network of networks’ bringing advanced information services to every
home and business in the country. Chairing the task force’s three committees (next to
Brown, I-r): Larry Irving, head of the National Telecommunications and Information
Administration (telecommunications policy commitiee); Sally Katzen, head of the Of-
fice of information and Regulatory Affairs, Office of Management and Budget (informa-
tion policy committee), and Arati Prabhakar, director of the National Institute of Stan-
dards and Technology (applications committee).

industry. academe, labor and state and
local governments.

Larry Irving, assistant secretary of
commerce and head of the National
Telecommunications and Information

Administration, wili head the task
force’s telecommunications policy
committee.

Neither Brown nor [rving would say
when the administration would have
legislative recommendations ready for
Congress. But Brown promised them
in a "“‘timely fashion.”

““There is no chance we are going to
be left behind,”” Brown said. **Every-
body is waiting and wondering what
the administration’s policy pronounce-
ments are going to be.’”

Irving said his first priority is to
examine the question of universal ac-
cess—that is, making sure all Ameri-
cans have access to the national infor-
mation infrastructure. *‘*It's a thorny
issue,”” he said.

Starting in December, Irving said,
his committee will hold a series of
field hearings to address the issue.

The Senate Communications Sub-
committee is planning to move legisla-
tion that would permit tocal telephone
companies into cable in their service
areas (subject to certain anticompeti-
tion safeguards) while exposing them
to competition in the telephone busi-
ness.

At a hearing two weeks ago, Sub-
committee Chairman Daniel Inouye
(D-Hawaii) urged the administration
to appear at its next hearing and pre-
SENt its views.

The House has yet to offer legisla-
tion.

According to the vision statement,
the administration also plans to spend
$1 billion-$2 billion a year to fund
research and development of transmis-
sion and information technologies.
Through such investments, said
Brown, the administration hopes to
‘“*quicken the pace’” of infrastructure
construction.

The federal government will also
play a role in making sure information
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flows smoothly and efficiently across
the infrastructure’s ‘‘network of net-
works’’ by taking a lead in standards
setting and in insuring security. pri-
vacy and protection of intellectual
property rights, the statement says.
The statement also pledges to im-
prove management of the radio spec-
trum, saying it will *‘strengthen and

streamline”’ the NTIA and the FCC.
NTIA manages government spectrum;
FCC, commercial spectrum.

*“The administration intends to in-
sure that these agencies have the intel-
lectual and material resources they
need,’” the statement says.

By calling for pro-competitive com-
munications legislation, the Clinton

administration is picking up where the
Bush administration left off. But un-
like their predecessors, the Clintonites
seem determined to act.

“*We are going to push as hard as we
possibly can to put this...infrastructure
in place,”” Gore said. “‘It is critically
important to the economic future of the
United States of America.” .

NCTA wants restrictions on telco entry

Resigned to telco competition, NCTA's Roberts calls for ‘staged entry’ and
structural safeguards, opportunity for cable to get into telephone business

By Harry A. Jessell

ecognizing that policymakers

are now bent on permitting lo-

cal telephone companies to
compete with cable, the chairman of
the National Cable Television Associ-
ation last week said the competition
should “*come in stages’ and be gov-
erned by anticompetitive safeguards.

The telcos have “‘the size and the
strength to effectively kill the compe-
tition in any market they enter,”” said
Dick Roberts, who is also president of
TeleCable. a Norfolk, Va.-based cable
operator. “‘It would be disastrous to
simply throw open the video market-
place to telephone companies over-
night.”

And in letting telcos into cable,
policymakers should open the local
telephone business to cable, Roberts
said. If allowed in, he said, cable
would be ‘*willing to pay a fair share™’
toward insuring that telephone compa-
nies continue to provide universal ser-
vice. Universal access to communica-
tions services is one of the keystones
of the Clinton administration’s emerg-
ing telecommunications policy (see
story, page 42).

Common ownership of telephone
and cable services in a market is pro-
hibited by the 1984 Cable Act. For
cable to get into telephone, lawmakers
would have to not only relax the prohi-
bition, but also, as Roberts pointed
out, ““eliminate any state or local bar-
riers.”’

Should Congress remove the cross-
ownership ban, Roberts said, there is
‘no legitimate reason’’ for prohibiting
mergers between local telephone com-
panies and cable systems as does
pending Senate legislation. In any

event, he said, such a prohibition
should not apply in markets where
*‘side-by-side competitive advanced
communications systems could not be
expected to exist.”

Because of their financial muscle,
telcos should not be allowed into cable
until they face “‘effective competi-
tion’’ in the telephone business. Rob-
erts declined to define effective com-
petition, but in Senate testimony
earlier this year Comcast President
Brian Roberts, speaking on behalf of
the NCTA, suggested something simi-
lar to cable’s 50/15 test.

(A cable system is said to face *‘ef-
fective competition™ and is freed of
rate regulation if a competitive service
reaches 50% of its market and serves
15%:.)

To deal with the threat of **inappro-
priate cross-subsidies’’ by telcos in the
cable business, Roberts said, Congress
must impose structural safeguards.
“‘For example, phone companies
should be made to offer video services
only through separate subsidiaries,
and should be made to follow strict
rules regarding cost allocations and
the treatment of intangible assets.”” W

Elders joins TV violence debate

U.S. Surgeon General Joycelyn Elders slammed
the networks last week for not keeping their prom-
ise to label television programing for violent con-

tent.

“Maybe we can't trust the networks if they only
Elders told House
Telecommunications Subcommittee members at a
hearing last week, referring to ABC’s NYPD Blue.
“They did not do what they said they would do.” In
early July, the four major networks announced
plans to run parental advisories before and during
programs containing violent material (BROADCAST-

found one show worth rating,”

ING & CABLE, July 5).

U.S. Surgeon General
Joyeelyn Elders

The newly confirmed surgeon general dismissed Subcommittee Chair-
man Edward Markey's V-chip legislation, which would allow viewers to
digitally block out violent programs. The chip is- meaningless if the net-
works refuse to implement their rating system, said Elders. “Based on
what the industry has done so far, we have an expensive device for

nothing,” she said.

Elders also suggested that the media help educate the public about
preventing violent crime. She said that statistics show a direct link be-
tween violent programs and aggressive behavior in children, “If [children]
look at violent or aggressive programs, they tend to become moere ag-

gressive and disobedient,”

said the surgeon general. “The programs they
see on television change their behavior.”

—JAZ
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Congressional efforts to revive the fairness doctrine
are generating a steady stream of letters and calls—
pro and con—to key Hill committees. Staff for the Sen-
ate Commerce Committee and the House Energy and Com-
merce Committee say that radio talk show host Rush Lim-
baugh is responsible for much of the outpouring of public
sentiment. Limbaugh, who opposes reimposition of the
doctrine, devoted a program to the subject last month,

The Senate committee has received more than 100 let-
ters, about a third in support of the doctrine and two-thirds
in opposition. The House committee already has gotten
mixed views, Reports from the Hill also indicate that broad-
casters have been relative-
ly quiet on the issue, Ac- -
cording to staff, the Radio
and Television News Direc-
tors Association has been the
most vocal opponent of the
doctrine,

Making a surprise appearance at last week’s
National Association of Black Owned Broad-
casters meeting, singer Dionne Warwick

— WASHINGTON

“*very hot and exciting industry.’’

She says she is also undaunted by the fact that the
association is in transition as top industry officials search
for a new president. Indeed, cable insiders see Clarke's
appointment as a sign that the search has just begun and is
nowhere near a decision.

‘I feel very comfortable...there are a lot of good people
in the industry,’” Clarke says. And, she adds, she’s well

acquainted with NCTA Vice President Pam Turner
i from their days together at the Reagan White
%‘!’ House.
7 Clarke succeeds Elise Adde, who left NCTA
in June for a PR post at noncommercial WE-
TA(TV) Washington. In addi-
tion to her responsibilities in
public affairs, Clarke will be
“‘deeply involved in the de-
- velopment and tmplementa-
tion of NCTA's public poli-
cy strategies,”” says Acting NCTA
President Decker Anstrom.

Since June, Clarke has been senior

" vice president of Edelman Public Re-

rapped rap music and the negative message it
sends to African American children about women.

“*We must reclaim our households,”” she said, speaking
for the National Political Congress of Black Women. The
record industry ‘‘cannot be permitted to continue exploiting
women. Women must take full responsibility for leaving
the door open and the sleaze walked in.”

She urged other black women to wrest control of record
companies by investing in them. **We must remember that
it’s about money and ownership.

“‘But as Malcolm X stated, ‘By any means necessary’ we
must get our children back, or we will have been responsi-
ble for leaving behind an illiterate and morally bankrupt
society.”’

In a luncheon address, NAACP Executive Director Ben
Chavis offered to forge a *‘strategic alliance’” with NABOB
to make sure African Americans get their piece of the
broadcasting pie. '*“We have more to do in the next seven
years than in the last 30 for economic development,”” he
said.

Torie Clarke, former
press secretary for the
Bush re-election cam-
paign, has a new assign-
ment. Come Oct. 1, she
will join the National Ca-
ble Television Associa-
tion as vice president,
public affairs/strategic
counsel.

During her work for the
Bush campaign, she ac-
quired a reputation as a
| ‘‘real fireball,””  whose
| sharp retorts to the press
added to the often vitriolic
nature of the 1992 cam-

' paign.
Clarke says she's enthusiastic about her new job, despite
cable’s negative public and Washington image. Cable is a

Edited By Harry A. Jessell

lations in Washington. Prior to her
work on the Bush campaign in 1992,
Clarke was the principal spokesman for the U.S. Trade
Representative’s office. She is aiso a former press secretary
1o Arizona Republican Senator John McCain and a former
press assistant to Bush when he was vice president.

The FCC last week granted Time Warner and US West
an 18-month waiver of its cable-telco crossownership
ban, clearing the way for US West to move ahead with its
purchase of 25.5% interest in Time Warner Entertainment
for $2.5 billion. The ban prohibits common ownership of
cable and telephone systems in the same market. Time
Warner has eight cable operations in US West’s service
territory and asked for the waiver to give it more time to
divest the systems.

Motion Picture Association of America President Jack
Valenti said last week that V-chip legislation is a mis-
guided means of controlling TV violence in the home.
The government ‘‘doesn’t belong in the creative community
at all, not even peripherally,”” Valenti said at a Media
Institute luncheon. Backed by House Telecommunications
Subcommittee Chairman Ed Markey (D-Mass.), the V-chip
would equip TV sets so that parents could black out pro-
grams rated for high violent content,

In place of further governmental and industry restric-
tions, Valenti said, parents have to accept greater responsi-
bility in regulating what their children watch. **The way to
deal with this is in the home,”" he said. **The alternative is
chilling.””

The FCC’s new spectrum fees won't kick in until April
1, 1994, the FCC says. The commission says it needs time
to come up with new rules to implement the fees and hopes
to have a rulemaking completed by the first of the year.
Under the proposed fee schedule, approved by Congress,
the FCC expects to collect $82 million a year. Broadcasters
would contribute up to $18 million; cable, $20 million;
telephone, satellite and other common carriers, $25 million,
and private radio operators, $19 million.
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Interep uses software to focus buying

BrandNET delivers listeners prone to buy specific brands

By Jim Cooper

he Interep Radio Store an-

nounced last week that it is intro-

ducing agencies to its exclusive
software package identifying radio sta-
tions with listeners who are highly
prone to buy specific brands.

Called BrandNET, the software sys-
tem was developed in partnership with
Tapscan Inc.

It pinpoints highly targeted groups
of stations for specific brands by local-
1izing the brand’s consumer profile.
BrandNET then identifies the radio
station audiences with the highest pur-
chase potential for that brand.

The identification process consists
of three steps, says Marla Pirner, In-
terep’s executive vice president, re-
search:

® BrandNET profiles a brand’s con-
sumers by various socioeconomic and
litestyle characteristics, using Media-
mark Research Inc.’s (MRI) 40,000
national survey respondents.

B The incidence of these character-
istics on a national level is adjusted to
the local incidence in a specific radio
market.

B BrandNET matches this localized
brand profile with the format profile
and Arbitron audience estimates for all
individual stations in the market.

BrandNET will allow Interep to:

B identify stations where an audi-
ence is predisposed to buy certain
products and brands;

® do the same across all markets,
regionally and nationally.

“*What it—BrandNET—<an do is
make agency campaigns more effec-
tive,”’ says Stuart Yaguda, president
of Interep’s Radio 2000 program.

Where agencies have traditionally
advertised to a large group of people
in a market, BrandNET, says Yaguda,
will allow ads to hit the desired target.
“*We can really find those people you
want,”" he says.

Asked which agencies have been
shown BrandNET, Yaguda says that
several have seen it and that the most
enthusiastic among them have used it
for some of their buying. Yaguda de-
clined to name the agencies until other

agencies have seen Interep’s new soft-
ware offerings.

A&E recently employed block
codes to create a more narrow focus
for a direct-mail campaign. By using
the block codes identified by the Clari-
tas  PRISM segmentation system,
A&E was able to identify and target

| upscale, light television viewers.

CACI's Acorn segmentation system
will provide a segmentation of people
based on socioeconomic and demo-
graphic segmentation. MRI’s blocking
identifies the buying habits of certain
groups.

The CACI and MRI data are cross-
referenced to identify a matching
group and product. That match is then
fed into the BrandNET software, the
next generation of Tapscan, a system
that tracks listeners in local radio mar-
kets.

The BrandNET system has expand-
ed on Tapscan to span national and
regional markets.

Interep can chose a market and a
brand-name product and then find the
radio stations that will deliver con-
sumers who are likely to buy that spe-
cific brand. ]

1994,

tion's board of directors.

of the board.

O’Toole set to retire from A.A.A.A.
John O'Toole, president of the American Association.
of Advertising Agencies, last week announced that

he will retire from his position at the end of his five-
year contract, officially stepping down on Jan. 14,

He delivered the announcement to the associa-

Roy Bostock, chairman of DMB&B and 1993-94
chairman of A.A.AA., says that the board will form a
= search committee to choose O'Toole's successor.

O'Toole has been president and chief executive
officer of the association since January 1989. Before
that he was director of its Washington office for more than two years,

O'Toole spent 31 years with Foote, Cone & Belding Communications,
which he joined in 1954 as a copywriter. He eventually became chalrman

O'Toole

address naturalization issues.

Telemundo launches
citizenship drive

Telemundo, its affiliates and the National Association
of Latino Elected and Appointed Officials (NALEAQ)
will launch an ad campaign this month to encourage
Latino residents to apply for U.S. citizenship.

The campaign follows a study conducted by the
Spamsh language network on the attitudes of Califor-
nia's Hispanic population about immigration and citi-

The PSA's which began airing on the netwnrk this
month, feature case histories of Latinos’ efforts to gam citizenship and

The campaign will also include programing on culzenshlp
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ADVERTISING & MARKETING

Marketers show corporate face
with ad, video usage

Infovision in Boston and Atlanta; Denver to follow

By Jim Cooper

hen Frank Chandler and
Mike Zapolin started Infovi-
sion in a one-bedroom apart-

ment in Boston last January, they fed
nickels into a copier in a local food
market.

It was a decidedly low-tech start for
the company that now produces broad-
cast infomercial and video marketing
packages for companies in the Boston
and Atlanta areas and is looking at $!
million in revenue by the end of this
year.

For $19.500, Infovision produces,
programs and airs a 2-minute, 15-sec-
ond segment that profiles executives
and their businesses. Nine separate
segments run as part of a half-hour
local television show that Zapolin de-
scribes as a business news magazine
show without hucksterism.

Chandler. 31, and Zapolin, 26,
gave up six-figure salanes as vice
presidents of Bear-Stearns to start In-
fovision. Both had sales and market-
ing backgrounds. but no prior televi-
sion experience.

In the Boston area, Infovision airs
New England Today on WDHD-TV. the
area’s CBS affiliate, at 1:30-2 p.m.
Sundays. The program also airs in ear-
ly moming and late-night dayparts on
WFEXT-TV, Boston’s Fox affiliate, and
has aired on ABC’s affiliate, WCvB-
TV,

Called Atlanta Here and Now!, In-
fovision’s Atlanta show will premiere
in early 1994 and will air on NBC
affiliate WXIA-TV.

The video profile is the second half
of the marketing package offered by
Infovision, which produces and edits
the 8- to 10-minute videos for their
clients. Approximately 100 compa-
nies. including 10 New England hos-
pitals and Dunkin® Donuts, have
signed on.

“*We're trying to attach a face and
personality to a company.” says
Chandler. **We want viewers to ask:
‘Is this a company | can build a rela-
tionship with?" ' he says, pointing to
the success of ads featuring company
chiefs such as GM’s Lee lacocca and

P .

Wendy's Dave Thomas.

Of the nine segments aired during
the half hour, one is a nonprofit orga-
nization.

“I'm very high on the concept,”
says Louis Nickinello, president of
Ackerley Communications of Massa-
chusetts Inc., an outdoor communica-
tions company.

Nickinello says that when he turned
to Infovision, he had been frustrated in
his efforts to use Boston-area broad-
cast outlets to profile his company.
“*|Infovision] gives a company a few
minutes to tell |its] story,”” says Nick-
inello.

Infovision will enter the Denver
market next year and is looking to
expand beyond Denver within the next
few years, possibly in cable televi-
sion.

**Once we began to experience the
overwhelming response to our market-
ing package in the New England area,
we knew we had to establish ourselves
nationally,.”” says Chandler.

However, Chandler and Zapolin's
growing business venture has been
criticized by some observers who see
the programing as blurring the line
between journalism and an infomer-

Frank Chandler (i), president, and Michael Zapolin (r), executive VP, infovision

cial.

The February business pages of the
Boston Globe criticized New England
Today and recommended that its read-
ers approach the show with cynicism,

Chandler and Zapolin dismiss the
criticism, saying that viewers are sav-
vy enough to understand the differ-
ence between their hybrid infomercial/
business news magazine and a pure
news program.

“*What it is, is an infomercial,”” re-
gardless of whether it is featuring a
company or car wax, says David Bart-
lett, president of the Radio and Televi-
sion News Directors Association, who
says that he has not heard of a similar
use of television time. *‘I have no
problem with it, if it is labeled. We
object to non-news masquerading as
news,”’ Bartlett says.

Zapolin says adamantly that Infovi-
sion does not allow sales pitches in its
programing and will not allow clients
10 mention competitors in their seg-
ments or videos. He adds that written
and verbal disclaimers are prominently
featured during the show.

"*|'The Boston Globe] assumes [that]
people who watch TV are idiots. We
disagree,”’ says Chandler. =
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FCC ready to move on EBS overhaul

New system will turn on receivers automatically, target individual areas; cable included

By Sean Scully

he FCC may overhaul the emer-
gency broadcasting system by

the end of the year, says Field

Operations Bureau Chief Richard
Smith.
The commission will  consider

whether to replace the decades-old
EBS with an in-band system, which
would use an audible tone, as does the
current system, or with an out-of-band
system based on the radio-data broad-
casting signal, which would use an
inaudible tone to activate warning de-
vices.

Either way, the powerful new EBS
will be able to:

B turn on receivers and automatical-
ly tune to emergency warnings:

W activate warning devices built into
familiar home equipment such as
smoke detectors,

B tarpet individual areas—and even
individual persons—for messages.
That way, people will receive only the
alerts they need, and emergency au-
thorities can be certain that everyone
in a specific area receives important
information.

The new system will also be more
accessible to cable operators, who are
largely outside the current network.

Two competitors have emerged in
the course of the EBS field trials, held
in Denver and Baltimore this summer:
TFT of Santa Clara, Calif., which ad-
vocates an in-band system, and Sage
Alerting of Stamford, Conn., advocat-
ing an RDBS system. Other compa-
nies offer equipment based on these
systems, thereby allowing cable oper-
ators, paging companies and satellite
broadcasters to access the new EBS
signals.

Smith will not say which system his
bureau will recommend, but he says
that any new EBS standard should be
very loose and open to allow many
paths for emergency information into
the home. Technology will continue to
advance in ways we can't predict, he
noted, offering new ways into the

home. The new standard must be
broad enough to allow for such
changes.

Companies offering EBS for cable
take two approaches. One, offered by
Information Age Systems, puts all
emergency warnings on a single chan-
nel. The cable operator sends a brief
audio warning across all channels ad-
vising viewers to tune to the emergen-
cy channel for important information.
It can also be hooked to a flasher to
alert the hearing impaired or those
watching with the sound turned down.

The other approach. offered by Al-
tronix Systems, involves putting a
small message box, costing about
$300 per channel, on each channe! at
the headend. The box allows the oper-

ator to send specific messages to each
channel. President Alan Cowe says
that the system can also be used for
any other kind of text information,
including notices of channel changes
or promotion of services.

Smith says that the final EBS sys-
tem may be a combination of services,
features and products tested in the two
field trials. The tests show that the
equipment generally works correctly,
leaving the commission with an unex-
pectedly wide range of options.

“1t's like going into a shoe store,”
says Smith. *“*There are too may
choices, if anything.”’ |

Bose Corp. says its new Wave Radio is so good that listeners will flock back to
radio. The Wave Radlo uses the patented Acoustic Waveguidé (shown above in
an arlist’s rendering), a convoluted tube that amplifies low-frequency sounds
from the left speaker The Waveguide is based on the same principle as flules,
pipe organs and other wind instruments: A small wind motion can be greatly

-amplitied by passing through a long, narrow tube. The Waveguide carries the low |

frequencies from the left speaker through the 34-inch tube, where they emerge

" from a cavity next to the right speaker, which produces higher frequencies. The

speakers are only two-and-one-halif inches across. At the Bose demonstration at
the NAB Radio Show in Dallas, the company disconnected the Waveguide,
leaving the sound from the speakers small and thin. When the Waveguide was
reconnected, the sound was remarkably full. The radio, which retails for $349, is
currently marketed only through Bose and on-air radio promotions. The initial
unit is a clock radio, which includes an external jack for CD and tape players, and
an external FM antenna. Future units may be portable.
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Edited by Sean Scully

Broadcasters need to
be careful how they
connect digital devices
that use data reduction
to compress informa-
tion, said manu-
facturers and
broadcast engi-
neers at the

NAB Radio

Show in Dallas
earlier this month.
Broadcast engineer
Herb Squire raised the
issue with an informal
test that showed an au-
dio signal was badly de-
graded by muitiple
passes through data re-
duction systems, which
take “unnecessary” in-
formation and throw it
away in an effort to
save space. Experts
from several manufac-
turers acknowledged
Squire’s point and not-
ed that digital equip-
ment and audio signals
are subject to the same
commonh sense rules as
old analog equipment
and signais: start with
the best signal you can
and avoid copying it too
many times. They ad-
vised broadcasters not
to compress more often
than necessary and
warned against convert-
ing between analog and
digital signals unless
absolutely necessary.
While they said Squire’s
test was strictly a worst-
case scenatio, they
conceded that engi-
neers are still learning
how to deal with all-digi-
tal production, process-
ing, and transmission.
Broadcasters from net-
works already using
digital compression,
such as Cap
Cities/ABC, agreed.

T

Spar Communications
is working on the first
120-channel digital
satellite radio receiv-
er, designed for use by
International Ca-
blecasting
Technolo-
gies,
which runs
DMX for Busi-
ness, a commercial out-
growth of the consumer
cable radio service Digi-
tal Music Express. DMX
for Business will jump
from its current 30
channels to 60, and
eventually expand to fill
all 120 channels of the
new receiver, which will
go on the market early
next year, The deal is
worth $20 million.

Almost 1,000
stations

have

filed

for ad-

mis-

sion to

the ex-

panded AM

band, 1605 to 1705
kHz, according to the
commission’s AM Radio
Branch. Of those, about
885 will be processed,
the rest were either im-
propertly filed or were
not eligible. Of the 885,
up to around 250 will
receive hew channel
assignments. The FCC
plans a second round to
select up to about 50
stations sometime next
year.

@

You can do some
amazing things with
technology these
days, but it doesn’t

count for much if people
can’t figure out how to
use it, say exhibitors at
the NAB Radio Show in
Dallas. Manufacturers
who raced into high
tech radio systems a
few years ago are find-
ing that managers, an-
nouncers, and even en-
gineers, are intimidated
by unfamitiar controls
and computer screens.
To solve the problem,
companies are trying to
make the human-com-
puter interface friend-
lier. Computer Con-
cepts, maker of the
DCS computerized stu-
dio, introduced at the
show a graphic inter-
face which, amusingly,
looks just like the front
of a row of cart ma-
chines. Announcers
who are afraid of com-
puters, explains Chair-
man Greg Dean, can
walk right into the stu-
dio and use the touch-
screen just the same
way as the traditional
cart machine. Cther
companies, including
Sony, 360 Systems
(makers of Digicart),
and Auditronics, are
taking an even more
direct approach, mak-
ing digital cart ma-
chines that look and act
exactly like the old ana-
log cart machines. Sev-
eral companies that
make PC-based studio
systems said they had
many requests from
station owners to in-
clude traditional studio
eguipment, such as
separate control con-
soles, even though
such devices are not
necessary to make the
system work. A wide
range of manufacturers
agreed that the move to
digital is less a matter
of technology than al-
lowing people to be-
come familiar and com-
fortable with the new
equipment.

— TECHNOLOG Y I

Cutting Edge

Broadcasters are hop-
ing NASA’s new Ad-
vanced Communica-
tion Technology Satel-
lite will open a whole
new era in space com-
munications. Several
major broadcasters and
satellite organizations,
including NBC, 1DB
Communications, Intel-
sat, and Comsat, are
experimenting with
transmissions in the Ka-
band, broadcasting be-
tween 20 and 30 gHz.
Ka-band is much higher
power than Ku-band, 12
to 14 gHz, and C-band,
4 to 6 gHz, but is much
more susceptible to
weather interference.
IDB says its experiment
will be to uplink a digi-
tally-compressed live
radio broadcast frcm
next year’s
NAB Radio
Show in Los
Angeles.
|” Comsat
will be
gathering
data on the viability of
the Ka-band signal. The
two-year ACTS mission
got off to good start last
weekend when NASA
launched the satellite
from the space shuttle
Discovery. NASA Public
Affairs Officer Brian
Dunbar said the trip
from the shuttle, at 184
miles up, to a stationary
orbit, 22,300 miles up,
was smoother than ex-
pected.

Scientific Atlanta has
introduced a brief-
case-sized portable
earth station, the Mod-
el 9826 TerraStar-M.
SA says the unit, smalil
enough to carry on an
airliner, weighs less
than 30 pounds. It in-
cludes a flat antenna
that can be mounted al-
most anywhere and at-
tached to the communi-
cations terminal.
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See last puge of clussifieds for rate information and other details.

RADIO
NELP WANTED MANAGEMENT

Sales manager: KFAM is a 50kw AM radio station
in the Salt Lake Cily market. We are looking for the
right person 10 manage our sales depl. Please
send applicalion to PO Box 700, Bounliful, UT
84010. ECE.

GM/GSM: Leading S.E. coaslal FM/AM has growth
opportunily for selling manager. Altractive com-
pensalion pkg. Work closely with national sales
marketing consuliants, EEO. Reply in confidence
to Box P-2

Local sales manager: Major southwesl markel FM
slation seeks highly motivated, experienced mndi-
vidual, Knowledge and experience in ail phases of
radio research, computerized programs. Excellent
opportunity wilh long established company. EOE.
Send inlormalion 10 Box P-16

NELP WANTED SALES

Mid-Atlantic small market, several stations need
selling GM's and sales reps. Not a walk in the park,
but if you'll go above and beyond with us, we'll go
the distance and then some with you. Qur best
reps earn 40 to 60 Reply 1o Box P-3. EEO

WOLZ-FM, Ft. Myers/Naples OLDIES 953
searching for experienced street-smart sales reps
who understand that success comes from new
business development, vendor/co-op, hard work,
and a client-dictaled atiitude. We offer a consistent
and exciusive format, superior sales support, ex-
cellent earning potential, and a beauliful place 1o
live. Respond immediatlely lo: GSM, 4210 Metro
Parkway, Suile 315, FL. Myers, FL 33916 or fax
813-275-3299, EOE.

Y 106, Monroe’s hol new Counlry seeks AE for top
lisl. We are an Opus Media Group stalion that
believes in being lhe best. Il you are locking for a
fasl track growlh opportunity. Call 318-387-3922
EQE-M/F/H or send to Y 106, 1200-0 North 18th,
Monroe. LA 71201

Small market New Jersey station has A.E. open-
ing for professional with 3+ years experience de-
veloping new local business. Draw vs. comm.
Send resume to Box P-26. EQE

RELP WANTED TECHNICAL

Director, radlo operations: WNYC Foundation
currently seeks a director of radio operalions and
engineering to assume total responsibility for the
daily operation and engineering aclivilies of our
radio division consisting of WNYC AM 820, FM 93.9
and NPR satellite network activilies. The Director
will plan and direcl lhe waork of approximately 18
full-lime broadcast engineers, propose and admin-
ister the deparimenl’'s expense budget, propose
capital equipmenl projects and oversee the instal-
lation, adjustment and operation of all radio broad-
cast equipment in accordance with FCC rules. Re-
poning 1o the vice president of operations and
engineering, 1he director will aiso interact directly
with other station depantments, such as the pro-
gram dept. and finance depi.. as required. Re-
quirements include a 4 year college degree in
electrical engineering (or a related field), an FCC
General Class license, recent and detailed knowl-
edge of all radio broadcast systems, including AM
directional antenna systems and transmillers, and
a minimum of three years successful supervisory
experience in the broadcasl field. Salary: low to
mid $50's + benefits. If inlerested, please send
resume to WNYC, Human Resources. 26th Fl, Dept
13-D. 1 Centre St., New York, NY 10007. EOE.
MFHN

Sales engineer for growing manufacturer. Only
applicants with AM radio/TV transmilting and sales
experience considered. Excellent salary and com-
mission. Prefer international experience, Spanish
capability. Resumes and salary history 10 Human
Resources, PO Box 8026. Greenville, NC 27835.
EQE.

HELP WANTED NEWS

Newscaster/anchor: Experienced broadcast pro-
fessional needed for full-time employment. Excel-
lent communications skills required. Send lape/re-
sume tQ: Kathy Lehr, News Director, WLW Radio,
1111 St Gregory Street, Cincinnati. OH 45202.
EQCE

Respected small market AM/FM looking for news/
sports anchor-reporter. Some deejay shifts. Paul
Lesler, 914-858-6397. 8:30-10:30 EST only. EEQ

HELP WANTED PROGRAMING
PRODUCTION & OTNERS

Take charge program coordinator/production
person for East Coast Country FM. Air shift re-
quired. Only dedicated team players need apply.
Call belween 8 am. and 9 p.m. E.S.T 804-336-
1170. EQE.

Writer/producer for nationai financial radio pro-
gram. Will wiile scripts, research topics and
guests. Musl be well read, knowledgeable of cur-
rent events and economic issues. Broadcast writ-
ing experience essential. In beauliful N. GA moun-
lains. Send writing samples and resume 10:
Chrislian Financial Concepts, Sleve Moore, 601
Broad St., SE Gainesville, GA 30501. EQE.

SITUATIONS WANTED MANAGEMENT

Broadcast professional prepared to lead your
charge. Aggressive GSM/GM: not a desk jockey
Easlern rated market, any size. Mark Wehner 904-
760-5612.

Seeking general manager/sales manager posi-
tion in small Northeas! or Southeast marketl with
evenlual possible buyout or least inlerest, Ambi-
tious, conscientious top biller. Currently in radio
and real estale management. Call Ted 914-357-
9425 or 914-357-3100 or write 399 Rle. 202, Sul-
fern. NY 10901,

Music licensing problems? Fees too high? Too
much redtape? Callme for help. Former BMI VP, ['ll
save you money, lime and aggravation. Bob
Warner, 609-395-7110.

TELEVISION
NELP WANTED MANAGEMENT

Texas affillate looking for aggressive hands-on
general sales manager. Must be a leader capable of
juggling national, regional and logal sales efforts.
Understanding of selling without numbers a plus.
Convince us with your examples of why you're the
person for the job. Reply to 8ox P-10. EQE.

General manager: Exceptional opporiunity for the
night individual with experience and successiul
broadcasl leadership. Station management experi-
ence and successiul sales history are required. Ex-
cellent benefit and compensalion package. Send
letler of inlroduction and resume to Box P-13. EOE.

General manager: Southeast Texas ABC affiliale
is seeking GM. Experience to include three years
as GM/slation manager and strong sales back-
ground. Send complete information to: Personnel,
McKinnon Broadcasting. Suite 2700, 800 North
Shoreline Drive, Corpus Christi, TX 78401. Contfi-
dentiality respected. EOE.

News director: KYMA-TV, channel 11, Yuma. Ari-
zona, NBC affiliate, needs person with strong orga-
nizational, management and excellent people
skills. Previous experience as news producer or
execulive producer in middle-sized market re-
quired for this "hands-on” posilion. Live truck ex-
perience a plus. Send resume with salary history
10: General Manager, KYMA, 1365 So. Pacific Ave-
nue, Yuma, AZ 85365. ECE.

One of the country’s fastest growing group own-
ers is seeking an experienced, hands-on manager
for its number one market Q&Q. If you're a people-
persan, are flexible, can molivate, wear many hats
and have a proven track record, rush your resume
and references [0 Box P-20. EOE M/F.

Local sales manager: Mid-size Midwest ABC affil-
1ate. Requires successtul resulls driven manager
Reply in confidence 1o 8ox P-21. EOE.

National sales manager: Central Florida's leading
lelevision station is searching for a national sales
manager with management craedentials or national
rep experience. Candidate must think out of the
box, be crealive and a team player. Are you this
person? We are owned by one of the nations lead-
ing broadcast groups. Inquiries 10: Louis Supowitz,
General Sales Manager, PO Box 999, Orlando, FL
32802. EOE.

SITUATIONS WANTED TECHNICAL

HELP WANTED MARKETING

Engineer seeks position in Northeast major or
medium market. Experienced sludio and transmil-
ter, computers, sports networks, satellites, person-
nel, budgeting. Call 301-230-3590.

SITUATIONS WANTED NEWS

Responsible, dependable, assertlve recen! grad
seeks news/sportsitalk position. Former college
GM with news/sportscasting experience. Can cov-
er courthouse or gridiron. Andy 205-956-0933.

Australlan keen to work in US: 12 years experi-
ence in radio and television. Production, administra-
tion, on-air and reporting. Radio demo lape and TV
showreel available. Also experienced radio announc-
er. Any position considered. Reply to Box P-27.

SITUATIONS WANTED PROGRAMING
PRODUCTION & OTNERS

70s/80s Oidies, Album AC, Hol AC, Travel for-
mats. Digital, automation. compuler-literate. Profit
conscious. 14 years experience. Jim. 404-933-
0147

WTAT FOX 24 seeks individual for position of mar-
keting director. Person is responsible for coordinat-
ing marketing projects and Kids Club sponsorships.
Computer graphics knowledge a plus. Marketing di-
rector reports directly 1o general sales manager.
Sales background preferred. Fox affiliale experience
a plus. Send resume ta: Otis Picket/GSM, WTAT Fox
24, 4301 Arco Lane, Charleston, SC 29418, No
phone calls. EQE.

Very Special Arts, a DC based non-profit organi-
zation seeks manager, broadcast sales & markel-
ing to work with president of new VSA subsidiary.
VSA Nelwork develops, produces, distributes na-
tionally videos that communicate positive mes-
sages about pecple with disabilities. Qualifications:
successful track record in corporale busingss envi-
ronment, minimum 3-5 years experience in adver-
lising sales and sales promotion, knowledge of
broadcast budgets, production, post-preduction,
scripl writing and ediling. Send cover letler, re-
sume, and salary requirements 1o: A. Scolt Hults,
President, VSA Network, 1331 F Streel, #800,
Washington, DC 20004, No calis. EEO M/F/DIV
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Promotion producer/director(s): Locking for
crealive/culting edge "hands-on” produclicn ofi-
ented producer. Compuler ediling and experience
wilh motion picture film a big plus. Salary and
benefils commensurale with experience. ils a
great opportunity In one of the counlry’s besl
places 1o live! Send tape and resume to Personnel
Manager. WXII-TV. 700 Coliseumn Drive. Winston-
Salem. NC 27106 WXIl is a Fulitzer Broadcasling
company and an equal opportunity employer.

HELP WANTED TECKNICAL

Engineer in charge mobile facility: Mobile televi-

sion company in Northeas! has posilion available |

immediately for EIC. Must have previous experi-
ence as EIC or maintenance engineer on similtar
facility having Beta, 1”. Chyron, GVG Switcher, RTS
Intercom. triax cameras, Abekas Still Store and
DVE. SBE certificate a plus and musl enjoy lravel-
ing and working wilh people. Send resume and
salary iequirements to Box P-8. EQE

TV maintenance englneer: Fox alfiliale needs a
lechrician with extensive studic equipmen! experi-
ence. Compuler maintenance and programing
background a major plus. Musl possess minimum
2 years proliciency repairing Sony Type 5, Hilachi
VTR's. Satellite Syslems, andsor similar equipmenl
UHF transrmitler knowledge important. Resume and
salary history 1o Chief Engineer. PO Box 30033,
Shreveport. LA 71130-0033. No phone calls. EOE.

Oklahoma State University Educalional Televi-
sion Services has an opening for a director ol
engineering. The generai responsibilities include:
developing and maintaining an operalional syslem
which ellectively coordinates the scheduling of all
lechnical facililies necessary tc supporl the trans-
mission, distribution. production and non-broad-
cast aclivilies of lhe Telecommunications Center.
developing long-range planning matenal for as-
signed areas consistenl with the overall plan ol the
Telecommunications Center; maintaining state-ol-
the-art  knowledge of lechncal regquiremenls,
equipmenl and systems reguired lo ensure the
Center's efficient and economic operalion; ensur-
ing that the Cenler meets and maintains compli-
ance with all appropriale local. stale, and federal
rules and regulations; managing budgets for both
operation, salaries, and capital, within prescnbed
guidelines; screening, evalualing, supervision, and
training of assigned personnel. This position alsc
will function as the project director for field opera-
tions for the U.S. Army TRADOC (TNET) project,
providing lechnical assistance te both campus and
contract personngl as required. Travel may be re-
guired. Minimum qualifications are 2 years college
or lechnical lraining. 7 years experience, and "C"
and "Ku” satellite syslems maintenance knowl-
edge required. Bachelor's Degree in Electricai En-
gineering or relaled field and S vears progressive
and related experience In educalional selting are
preferred. To receive full consideration, submil re-
sume and three references no later than Oclober
15, 1993, lo. Assislant Director of Engineering,
Educaticnal Television Services. Telecommunica-
tions Cenler, Oklahoma Stale University. Stillwaler,
OK 74078. Screening of applications will begin
immediately. EOE.

Broadcast engineer: Anderson Universily, a liber-
al arts universily affilialed with the Church of God
(Anderson, IN) has an immediale opening for a
lop-notcn broadcast engineer Candidale is to
work with Covenant Produclions, the university's
teleproduction facilty, and with WOME FM., a 6 kw
commercial FM station. Applicants should have
strong knowledge of video and audio production
equipment including Belacam SP. 1 inch, CMX,
Chyron, and Grass Valley. SBE certificalion and RF
experience desirable. Candidate will splil ime be-
tween radio and TV with responsibiliies including
routine and prevenlative maintenance and operal-
ing log review. Excellent benefits including full re-
mitled tuition for self and children. Send resume to
Denise Kriebel. Director of Human Resources Ser-
vices, Anderson Universily, Anderson, IN 46012,
EOE.

Studio/transmitter maintenance engineer: Want-
ed with minimum 5 years experience. RF mainte-
nance experience with older VHF transmitters re-
quired Resume to Chief Engineer KEYT-TV, PO
Box 729, Sanla Barbara. CA 93102, EQE

Broadcast engineer: Northeast, VHF network alfili-
ate 1s seeking a quallied technical directorsmain-
lenance engineer Musl have an FCC General
Class license and a minimum of & years experi-
ence n operation and manienance ol transmillers
studio equipmenl Send resume 1o Chief Engineer,
PO Box 86C. Ene. PA 16512, EQE

HELP WANTED NEWS

News producer: Highly rated. growing Fox slation
looking for 10pm news producer. Candidate musl
exhibit outslanding news and tease wnting skills,
production abililies, and be an excellenl people
manager. Send resume (o WXIN-TV, Ron Petro-
vich. News Direclor. 1440 N. Meridian St.. [ndia-
napolis, IN 46202. Applicalion deadline 9/24/93.
No calis. Any job offer contingent upon results of
substance abuse testing. EOE

Producer/director: The Weather Channe! is look-
ing for a producer/director to join our weather news
team. Must have an inleresl in weather or science
and one year expenence including live and field
producing and writing packages. Send tape and
resume 1o Production Manager. The Weather
Channel, 2600 Cumberland Parkway, Atlanta, GA
30339, EOE

Reporter/producer: TV:AAM/FM combo with CBS/
NBC/CNN affilialion looking for experienced report-
ers and producers. Send resume, salary history
Relerences and non-returnable tape to Tom Blaz,
Station Manager. KUAM, Box 368, Agana. Guam
96910. EQOE

Host/producer: Highly motivated. journalist 1o
host/produce award-winning African-American TV
program. Must have 3-5 years of professional ex-
perience anchoring. reporting, producing and writ-
ing for TV news or lalk shows. Salary commensu-
rale with experience. Foward resume and lape to
Prince Woolen, Executive Producer, NJN, CN 777,
Trenton. NJ 08625-0777 EQE.

WICS-TV in Springfield, lllinois is seeking an ag-
gressive news producer. Must have commercial
television experience and be able lo incorporale
live and satellite technology. Compelilive compen-
sation package. Send resume and non-returnable
videotape lo- News Direclor, WICS-TV, 2680 E.
Cook Slreet. Springlield. 1L 82703. No phone calls
please. EOE

Desk assistant: Entry-level position for an ener-
getic. sell-slarting, highly organized individual. Re-
sponsibilities inicude script organizalion, file tape
d stribution and other general newsroom functions
Previous newsroom experience a plus. Send re-
sume lo: Henry Florshem, WABC-TY 7. Linceln
Square, New York, NY 10023. No phone calls or
faxes please. We are an equal opporiunily employ-
er.

Producer position available: 12 News is seeking
a strong. crealive candidate {o help lead an ag-
gressive news team. Two to three years lronl line
newscast producing experience is required. No
beginners. Send a non-returnable tape with your
resume and newscasl philosophy 10 Kevin Bren-
nan, News Direclor, WTLV-TV, PO Box TV12. Jack-
sonville. FL 32231. EQE.

Special projects manager: Candidates should
believe managing mulliple projects simullaneously
is fun! Newscasl and/or mews and documentary
lield production background essential. Special
projects producer will have responsibility over doc-
umentary and special coverage production, series
and some franchise work. Some administrative
background is a plus to handle scheduiing, inter-
depariment communication and planning. A per-
son who has a fiair for the crealive and different
while understanding the importance of contenl is
necessary. Send non-returnable tape wilh your re-
sume lo Kevin Brennan, News Director, WTLV-TV,
PO Box TV12, Jacksonville, FL 32231 EOE

e CLASSIFIEDS _

Morning anchor: At least 2 years in some anchor
capacity necessary as well as slreet reporting ex-
perience. The person hired will be joining a stalf
which has. historically. produced the number one
morning newscast in a very competitive market.
Musl be able to change gears quickly and oflen
within Lhe hour newscast. be able 1o inleract, inter-
view and mainlain a relaxed, yet professional de-
meanor on the air. Send non-returnable tape with
your resume (0 Kevin Brennan, News Director,
WTLV-TV. PO Box TV12, Jacksonville, FL 32231,
EOE.

News/TD/director: GVG 250, Abekas A53 with
warp, Abekas Still Store, Chyron Infinit. If you are a
"hot news TD™ we may have a place for you. No
phone calls. Send non-returnable tape and resume
to: Personnel Director, WETX-TV. 621 SW Pine Is-
land Road, Cape Coral, FL 33991. We are an equal
opportunity employer.

KIFI-TV Idaho 8 is seeking an assignmenl edilor/
producer. Musl have high energy. mature judge-
ment and an openness o pursuing news in an
innovalive, non-traditional way. Some news experi-
ence required. Positions needs (0 be filled ASAP
EOE. Send resume to Tonia Ellis. PO Box 2148,
Idaho Falls, 1D 83403,

Weather: Persorality o deliver fun. accurale
weather reports on 5pm and 11pm news. represent
slation al communily events, and do occasional
fealure reporting or compuler graphics. Meleorolo-
gy degree preferred, but communications skills
most important. Resume and non-returnable tape
to KTVL. 1440 Rossanley Dr., Medford. OR 97501.
ECE

KTVN-TV has an immediale news videographer's
opening for a motivated individual with 2-3 months
experience with a broadcasl gualily video camera
1o join our aggressive stafl. Crealivity, journalislic
and editing skills a must. A college education with
an emphasis on journalism preterred. Clean driving
record required. Must be able (o lift and carry up 1o
30 pounds. Hours are varied and successful appli-
cant will agree to work overtime. Send resume and
non-returnable tape to Gary Marquardt, Chief Pho-
tographer, 4825 Energy Way, Reno, NV 88502,
Applications must be received by 9:20/33 No
phone calis please. KTVYN-TV is an equal opportu-
nity empioyer.

Assignment editor: Coordinate live crews and
satellite reports, make immediate news judgement,
previous commercial television experience a must.
No phene calls, please Send resume and an ex-
ample of news judgement to: Ted Canova, News
Director, WJAR Channel 10. 23 Kenney ODrive,
Cranslon. Rl 02920. EQE.

Anchor for main newscast, (0 complemeni fe-
male anchor. Must have minimum of five years
anchoring experience. as well as sirong reporting
background. Looking for maturily and stability.
Outstanding opportunity for dynamic news person-
ality wanting 1o relocate to fantastic Pacific Norh-
west community. Excelient benefils package. EEQ
employer, ABC affiliate, Market 115. Send resume,
salary history and non-relurnable tape 16 News
Director, KEZI Television, PO Box 7009, Eugene,
OR 87401,

Producer needed who can be "Jack of all trades™.
Must know sports bul have good news judgment
because may be called upon (0 do news shows
Photography/ediling skills preferred. Knowledge of
Newstar, ENG, SNG helpful. Send tape and re-
sume 10: John Cardenas, Executive Producer,
WAVY-TV. 300 Wavy Street, Portsmoulh, VA 23704.
No phone calls accepted. EOE

Chyron operator: |f you're a creative chyron oper-
ator locked in a boring look by your conservative
news direclor, we've got the opportunity for you. A
once-in-a-lifetime chance to put your signature on
a Top-10 network affiliate's look. You'll get a loaded
chyron infinit including dual channel with trans-
form. il you can push the infinil 1o the max without
locking at a handbook and you've got the vision to
match, RUSH us your resume lo Box P-22. We are
an equal opportunily employer
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—_ CLASSIFIEDS

Executive producer: Number 2 position in fast
paced dynamic newsroom. Looking for someone
who is dynamic. aggressive, crazy and wants ©
lead. Position is open now. Send your info loday 1o
Al Sandubrae, News Direclor, KARK-TV, 201 Wesl
3rd Sireel. Litlle Rock, AR 72201, Give il your best
shol the firsl time. We're looking for the best. Wom-
en and minorities... encouraged to apply. EOE

Sports reporter/anchor: KMSP-TV, Minneapolis-
St Paul, has an immediate opening for a crealive,
unconventional sporis reporter/anchor. 3 1o 5 years
experience preferred. Send non-returnable tapes
and resumes fo Dana Benson, KMSP-TV, 11358
Viking Dr., Eden Prairie, MN 55344-7258 No
phone calls. EOE

NELP WANTED PROGRAMING
PRODUCTION & OTHERS

Immediate opening for creative and personable
editor. D-2, 1-inch, Avid and ADQ experience pre-
ferred. 3 years edilorial experience required. Send
reel, resume and salary requirements to: Personnel
Direclor. Production Masters. Inc., 321 First Ave,,
Pittsburgh, PA 15222. EQE.

Operations manager: WNWO-TVY seeks high ca-
pacily execulive (o0 administer total on-air opera-
tion. Responsibilities include management of pro-
graming and production, supervision of promotion
and creative services and oversight of news. Appli-
cants musl have exiensive experience in television
production, programing and promotion. Posilion
requires proven administrative skills. firm grasp of
FCC rules and computer literacy. Send resume
with cover letler, no laler than Seplember 3Cth,
1993, to Business Manager, WNWO-TV, 300 South
Byrne Rd., Toledo, OH 43615. WNWO-TV is an
equal opportunity employer.

Assignment editor: Requires 3 years TV expen-
ence with proven desk ability. Newstar experience
a plus. Send resume 10: KOLR-10 News Director,
PO Box 1716, Springfield. MO 65801. No phone
cails. ECE.

WTGS Fox 28 is seeking a highly motivated, very
crealive promotions director. Must be organized
and have strong inlerpersonal skills. Must be com-
fortable representing station 1o the pubiic. Will be
responsible for promations, events and all facets of
Kids Club; such as membership. value of member-
ship card. and sales. Send resume or call 803-726-
5244, EQE.

Story producer: Major market television station is
seeking an individual to write and produce stories
for nationally syndicated children’'s program. Ex-
fensive experience producing creative stories that
incorporale DVE, music and sound effects. Posi-
tion requires field producing and interviewing
skills. Working knowledge of Basys computer sys-
tem. Wordperfect helpful. For immediate consider-
ation, rush resume to include salary requirement to:
Personnel Depariment. WTTG/Fox Television Sta-
tion, 5151 Wisconsin Avenue, NW Washington, DC
20016. EQE/M/F/D/V. No phone calls please.

Operations audio specialist: Houston Public
Television seeks a creative, adaptable technician
lo serve as Ihe primary audio operalive for all sta-
tion productions. Qualifications: Candidates should
have a Bachelor's Degree in Radio/TV or related
field and/or 3 years equivalen! experience in studio
and localion broadcast TV audio operations. Thor-
ough understanding of and practical experience
with slereo recording techniques imperalive.
Knowledge of and experience wilh computer
based audio workstations is preferred. Candidates
must be conscientious, able to solve problems and
make decisions under pressure, work well with
others in a team atmosphere, and be available for
evening and weekend assignments. Salary (o
§27,000/yr. DOE. Resume withree references,
equipment list and tape o: Ms. Flor Garcia, KUHT-
TV, 4513 Cullen Bivd., Houston, TX 77004. Appli-
cation deadline 9/27/93. KUHT is licensed 1o the
University of Houston and is an equal opporlunity
employer. Minorilies and women are encouraged
to apply

Television program manager: Immediale open-
ing for creative and highly organized team leader
with broadcast television public affairs, news and
production background. Must be tamitiar with FCC
rules and regulations, is a people person. Hands-
on editing and post production experience a plus.
Rush tape and resume lo: KHSC, 3833 Ebony
Street, Ontario. CA 91761. No calls. EEO-M/F.

Midwest ABC affiliate is seeking a promolion
manager. Position requires an energetic, creative
person with strong people and media management
skills. Individual will promote and market all internal
and external station promolions and campaigns
Candidales must be well organized with sirong
writing skills and knowledge in video lape ediling.
Two 1o lhree years work related experience. Col-
lege degree preferred. Send resume to Box P-23
EOE.

Creative services director: Direcl creative ser-
vices and promation funclions for 27th market NBC
affiiate. Provide crealive leadership lor writers,
producers, and graphic designers in production of
all on-air, print, and radio promolional efforts. Mini-
mum requirementls include at leasl 5 years on-air
and radio promotion experience, strong CoOMMuNi-
cation and interpersonal skills, and related bache-
lor's degree. Macinlosh-based electronic graphics
syslems experience is desirable. Send your re-
sume and non-returnable demo tape to: Human
Resources, KGW-TV, 1501 SW Jefferson Streel.
Portland. OR 97201. EOE-M/F/D/V. No phone calls
please.

SITUATIONS WANTED MANAGEMENT

Experienced general manager seeks new chal-
lenges. Reputation for creativity and leadership in
sales, news and promolion. | know how to improve
your bottom line. Reply to Box P-24.

SITUATIONS WANTED NEWS

It's time for a change!! Major markel meteorolo-
Qist looking for new scenery. If being the best is
what you're all about, then we should tatk. AM.S &
N.W.A. seals. Most markels considered. Call now:
515-961-6713.

Australian keen to work in US: 12 years experi-
ence in radio and television, Praduction. administra-
lion, on-air and reporting. Radio demo tape and TV
showreel available. Also experienced radio announc-
er. Any position considered. Reply to Box P-25.

MISCELLANEOUS

Career Videos. Our broadcast professionals pre-
pare your personalized resume lape. Excellenl
rales, unigue format, proven success, job search
assistance. 708-272-2917

Job hunting? Gel hundreds of listings inslantly via
FASTFAX (813-787-5808) with THE HOT SHEET—
broadcasling's most comprehensive employment
publication! Now in our 9th year. Written money-
back guarantee. Why setile for anylhing less? Me-
dia Marketing, PO Box 1476—PD. Paim Harbor, FL
34682-1476. 813-786-3603.

ALLIED FIELDS

HELP WANTED SALES

Sales opportunity: Dynamic, rapidly expanding
place based inieractive multimedia company seek-
ing experienced ad sales exec for our West Coast
headquarters. Must be independent, creative, or-
ganized, dynamic and goal oriented with success-
ful history selling programing, adverlising or place
based media. Previous experience selling enter-
tainment helpful. Reporting to the EVP, the position
offers excellent salary and incentives. For confi-
dential consideration send resume outlining selling
experience, your specific contributions o the orga-
nization and compensation history. Your cover note
should be a barometer of your ability 10 gel the
customer's attention. EVP, PO Box 26312, San
Francisco, CA 94126-6312. EOE.

FELLOWSHIPS

For print and broadcast journalists: The Kip-
linger Fellowships, The Ohio State School of Jour-
nalism invites applications for the distinguished
Kiplinger Midcareer Program in Public Affairs Re-
poring for 1994-95. This program leads to a mas-
ter's degree. Fellows receive full tuition plus a sti-
pend lo spend one calendar year on campus.
Course work includes graduate seminais in jour-
nalism and a wide selection in the liberal ans. A
reporting trip to Washington is included. Appli-
cants musl have a bachelor's degree and three or
mare years full-time experience in public affairs
reporling. Minorily and third world candidales are
encouraged lo apply. Aplication deadiine is Jan.
15, priority is given to those who apply by Dec. 31.
Classes begin in Seplember. For applicalions,
wrile of phone: Kiplinger Program, School of Jour-
nalism, O.S.U., 242 W 18th Ave, Columbus, OH
43210; 614-292-2607,; 292-6291. A midcareer pro-
gram lhal leads fo a master's degree.

FINANCIAL SERVICES

Immediate financing on ail broadcasting equip-
ment. i you need $2,000-$500,000. Easy to qualify,
fixed-rate, long term leases. Any new or used
equipment & computers, 100% financing, no down
payment, No financials required under $50,000,
refinancing exisling equipment. Call Mark Wilson at
Exchange National Funding, 800-275-0185.

Sale/lease backs: Sell your equipment to Carpen-
ter for cash. Carpenter leases your equipment
back to you. You write off the monthiy payments
and put the cash to work. Carpenter & Associates,
Inc. Voice 501-868-5023, fax 501-868-5401.

Equipment leasing: Appiication only to $50,000.
Up to $1.5 million with full financials. New and used
equipment. Alten Marshall, Broker. 404-227-8737.

EMPLOYMENT SERVICES

Attention TV personnel: Newes! TV jobs updated
daily on THE OPPORTUNITY LINE. Openings for
anchors/reporters for news, sporls. weather, and
syndicaled shows. Top positions for producers,
wrilers, engineers and technicians. Information on
lhe holtest openings for upper level management
positions, and excellent paying jobs in the cable TV
industry. Call 1-900-680-5111. Only $1.95 per min
24 hr, service. All jobs listed immediately. Gel the
junp on the compelition.

Government jobs $16.040-359,230/yr. Now hiring.
Call 1-805-962-8000 Ext. R-7833 for current federal
list.

Home typists, PC users needed. $35.000 poten-
tial. Details. Call 1-805-962-8000 Ext. B-7833.

No cold leads, guaranteed. Entry level only. Tele-
vision and radio. $5.50 1 week, $19.95 4 weeks.
MCS Box 502, Santa Ysabel. CA 92070. 619-765-
1001

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting and
anchoring/teleprompter  skills.  Produce qualily
demo tapes. Resumes. Critiquing. Private lessons
with former ABC News correspondent. 914-937-
1719, Julie Eckherl, ESP.

Workshop for would-be reporters Oct 30: qualifi-
cations, demo lapes, resumes, marketing. Call Ju-
lie Eckhert, ESP 914-937-1719.

WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4” SP, M2-90's, Bela-
cam SP's. Call Carpel Video 301-694-3500.
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FOR SALE EQUIPMENT RADIO | HELP WANTED PROGRAMING
MISCELLANEOUS PROMOTION & OTHERS CONTINUED

AM and FM transmitters, used. excellent condi- "
tion, tuned and tesled your frequency Guaran- Will purchase your used FIELD PRODUCER
leed. Financing available. Transcom. 800-441- . i ; ; R
8454, 215-884-0888. Fax 215-884-0738. boom-box, juke-box, Experienced, creative field produc

ing-radi th ers needed for successful national
Broadcast equipment (used): AM/FM transmil- TOV"'\Q raqaio, or otner program. Must have at least five
ters, RPU's, 8TL's, antennas, consoles. process- H H . ) .
ing, lurntables, automation, lape equipment, moni- promOtlonaI vehicles. years eXp‘?.”ence in the fleld, P'US
tors, etc. Continental Communications, 3227 Reply to Box P-19 strong writing and editing skills.
Magnalia, St. Louis, MO 63118. 314-664-4497 FAX Must be visually creative and have
314-664-9427. TELEVISION sound editorial judgment. Send re-
Computers: Complete 386 and 486 packages sume to:
Low prices. Fast delivery. Write, call, fax Morning-
slar Group. PO Box 1010, Homewood, IL 60430- HELP WANTED MANAGEMENT Box P-28. EQE.
0010; voice 1-708-754-8998, fax 1-708-754-9557.

VP/PROGRAMING & OPERATIONS SITUATIONS WANTED VOICEOVER
ENG truck masts used tested TMD will-built 42’ Responsibilities for 2 strong southern FOX TV
masls used lo like new model 742 w/mounls stations, WFXG & WXTX.
$2500-$3500. 717-424-5488. WFXG-1993 FOX Afflliate of the Year/WXTX- F%:EYT(;AIIJ%RSKTX?I'SEI‘
. . . TV-Fastest growing FOX station. :
Lowest prices on videotape! Since 1379 we have Background in FOX and/or independent pro- For 30 years a major voice for ABC, Bill Owen
been beating the high cost of videolape. Call Car- graming, station operations, FCC and EEQ. Sells!
pel for a catafog. 800-238-4300 Minimum 5 years management experience... He'll record yowr id's. commercials. promos or
SE——— locking for a "heavyweight.” EEQ. lags to malch your budget.
Resumes only (no phone calls please) to Choice of styles (hard-sell, warm or lough)
CABLE Steve Friedheim, President, Pezold Broad- (914) 268-2036
casting P.O. Box 204540, Augusta, GA
HELP WANTED SALES 30917,

BUSINESS OPPORTUNITY

HELP WANTED SALES

Natlonal Cinema Network representing AMC and

General Cinema theatres is seeking energetic, ex- stations/entrepreneurs/syndicators
perienced adventising sales account executive 10 |NTERNAT|ONAL S 0 Tg V SEy i S
sell local and regional advertising for the exciting TELEVISION SALES POR T RIE

4-year successful track record
now available for
market-by market licensing

On-Screen Entertainment program in the Miami/Ft.
Lauderdale markets. Base salary plus commission

h by The Nati 1 Ki Assn’s Int ti 1TV
Great benefits package. Comprehensive training ational Basketball Assn's Internationa

Dept. seeks a NY-based account executive to

program. EOE. Please send resume to: Nalional ) h i
Cinema Nelwork, 5109 Lessburg Pike. Suite 912, sell NBA programing in global markets. Mini- Sports Productions, Inc.
Falls Church, VA 22041, Atin: Stuan Hoffman. mum two years TV advertising, syndication, (407) 482-4226
programing sales experience. Must be bilingual.
International background helpful, but not re-
HELP WANTED NFWS quired.

SALES TRAINING

Salary based on experience and achievement.

Sports director: Top gualily cable local program- Excellent benefits. Send or fax resume, with

Ing station serving 75.000 customers, 1 1/2 hours .
north of NYC. is searching for a dynamic. efferves- salary history and reterences to: LEARN TO SELL
cent and aggressive person Lo continue our leader- girector, Human TV TIME
ship in local sports coverage. Responsibililies in- esources
clude play-by-play. daily sportscasts and weekly 645 Fifth Avenue Call for FREE Info Packet
p’rogh;rams Qualificalions anlude expenen{;:e in all New York, NY 10022 ANTONELL! MEDIA
of the position's responsibililies. strong video pro- Fax: 212
Juction skills, & desire (0 be involved in the com- 319-4354 TRAINING CENTER
munity and the abilily lo interact with sludent ath- N } EQ (212) 206'8063

o calls please. E.O.E.
letes and cocaches, Send resume wilh tape lo ©
Operalions Manager. Cable 6 Tv. Cablevision in-
dusiries, 25 Indusirial Drive. PO Box 887, Middle- HELP WANTED PROGRAMING PUBLIC NOTICE

town, NY 10940, No calls! EEQ mrimhiv PROMOTION & OTHERS
HELP WANTED MANAGEMENT

The National Program Policy Commit-

PAINTBOX wil moet a 1:00 p.m. on Septomber 30,

Operations manager/newscast producer: High 1993 and at 9:00 a.m. on October 1,
qualily local cable programing slation serving GRAPHIC 1993 at the PBS offices, 1320 Brad-
75,000 cuslomers, t 1:2 hours norh of NYC, is dock Place, Alexandria, Virginia, to
looking for a leader The applicant mus! have lhe ARTIST discuss National Program Service ac-

conlidence and experience (o slep in and manage
a highly successiul news:spons public allairs op-
eralion. Qualificaiions include a strong work elhic,

tivities and FY 1995 assessment.

Must have strong

flexibility. TV produch ience. excell i design skills,

sy, TV producion sygerence, xcalont ool 3.5 year fande-on ALLIED FIELDS
vate a leam of highly lalenled people. Send re- : EMPLOYMENT SERVICES
sume wilh a lape of programing you have pro- eXperlence-

duced lo: Operations Manager, Cable 6 TV,
Cablevision Industries. 25 Ingdustrial Drive, PO Box

Salary commensurate ENTERTAINMENT EMPLOYMENT JOURNAL™

! i erience. ) ) .
887. Middletown. NY 10940, No calls! EEQ m/t/hiv Gre;%l!:fgce“ftpv Top?rated PrOfESSIOﬂa| TeChﬂlCal & PrOdUCUOI']
television station - Job o%ponumrﬂes in TV, cable, film
Blind Box Response??? in top 25 market, Ay &2%%[652@95
Box Letter-Number Send resume ontly to:
1705 Desales st., NW . BOX 19955 TE;LJTbEsEr$:ihj;;12hﬁeEkl\/nh;?_g\:‘MENT JOURNAL
Washington, DC 20036 Baitimore, MD 21211. Dept. 350, 7095 Hollwood B 615
i , 028
Please Do Not Send Tapes! Faual Opportunity Emplover M/F/D/V For more nfo call (213)969-8500.
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EMPLOYMENT SERVICES CONTINUED FOR SALE STATIONS

WILLIAM A. BRANDT, JR.

As Receiver for the assets of GULF ATLANTIC MEDIA OF GEORGIA, INC.
in Case No. 91-9319-20 for the Circuit Court of the Sixth Judicial District
in and for Pinellas County, Florida, offers:

FOR SALE
GEORGIA RADIO MEDIA PROPERTIES

The businesses include WZAT (FM) and WGSA (AM) in Savannah, Georgia, with the stations

| seming Savannah metro area. The assets consist of broadcast, production and transmitter

| facilities, equipment, furniture, fixtures, accounts receivable and customer lists. Also included are
| intangible assels including, but not limited to, the Receiver's right title and interest in and to all
broadcast frequencies, call letters, and Federal Communications Commission licenses. Please
note that cash and cash squivalents are specifically excluded from this sale.

Press[1] Radio jobs, updated daily
Television jobs, updated daily
3] Hear "Talking Resumes”
[@ To record "Talking Resumés” and [
employers 1o record job openings §
[5] Entry fevel positions 3

The Receiver has been tendered with an offer to purchase these stations, with said offer being
subject to competitive bidding and the approval of the Court. On or about 05 October 1393 the
Receiver intends to submit the original offer, along with any competing offers, to the Court in order
1o obtain the necessary approval to consummate the sale. DEVELOPMENT SPECIALISTS, INC.,
the reorganizalion and management consulting firm that is presently directing the operations of
GULF ATLANTIC MEDIA OF GEORGIA, INC. on behalf of the Receiver is conducting all aspects
of the sale process. Any parly inlerested in obtaining information concerning the sale of the assels
described above, and/or in making an offer to purchase said assets, is urged to contact Mr. David
M. Sweig at the Miami cffices (305) 374-2717, or Mr. Patrick D. Cavanaugh at the Chicago offices
(312) 263-4141 of DEVELOPMENT SPECIALISTS, INC.

Attorneys for the Receiver

Rober B. Gtenn

Edwin G. Rice

GLENN, RASMUSSEN & FOGARTY
100 Soulh Ashley Drive, Suile 1300
Tampa. Florida 33601-3333

Phone: 813/228-3333 Fax: 813/229-5946

Receiver

William A. Brandt, Jr.

DEVELOPMENT SPECIALISTS. INC.

200 South Biscayne Beulevard, Suile 2750
tdiami, Florida 33131-2321

Phone: 305/374-2717 Fax: 305/374-2718

DSI | Development Specialists, Inc.

The Miami Center Building, 200 South Biscayne Boulevard, Suite 2750, Miami, Florida 33131
Phone: 305/374-2717 Fax: 3056/374-2718

Three First National Plaza, 70 West Madison Slreet, Suite 2300, Chicago. liinois 60602
Phone: 312/263-4141 Fax: 312/263-1180

Wells Fargo Center, 333 Soulh Grand Avenue, Suite 2010, Los Angeles, California 90071
Phone: 213/617-2717 Fax: 213/617-2718

Devonshire House, 1486 Bishopsgate, Londen EC2M 4JX, United Kingdom

Phone: 071-247-0741 Fax: 071-247-7048

Anchors ¢ Reporters * Producers
Videographers = Editors » Personalities
DIRECT VIA SATELLITE
Your Tape Uplinked Nationwide to
News Directors s Agents
Head Hunters * Programmers
ENTRY LEVEL TO MAJOR MARKET
High impact ¢ High Visibility
Low Cost » Tremendous Value

TALENT/LINK

Call Toll Free 1-800-766-3331
FYour Link To A Career

FOR SALE

50KW AM AND CLASS C FM, IN
SOUTHWESTERN TOP 50 MARKET.
SERIOUS BUYERS ONLY PLEASE.

DOMINANT FM FOR SALE |

Powerful and profitable Four Corners
Area station serving Durango/Cortez,
CO. and Farmington, NM with great

IIIIIIIIIIIIIIIII M

1-900-787-7800

mxmwnw‘zqwia@m S o oe ko
) 0 8689800656859 0605608 9 4

£1.99 per min.

National Communications 215-664-6460

N N " L
| Medlq . | P.O. BOX 25670 duopoly opportunities. Principles only
: _ Grq pevine HONOLULU, HAWAIl 96825 call (602) 623-7380.
: (@~ Hundreds Of Television Jobs. :

Jobs In Large & Smal Markets.
| % |nexp9nsivg And Reliable. X FOR SALE AM STATION LOCATED IN EASTERN PENN-
| To start subscrption foday caH N AM/FM Combo— (or each station indi- SYLVANIA SERVING ONE OF THE MOST
| | vidually) Youngstown, Warren, Ohio LUCRATIVE MARKETS IN OUR COUNTRY.
X 1-602-797-2511 W | | WHTX-FM— 3 kw, can go to 6 kw, OWNER REQUIRES DOWN PAYMENT, WiLL
e immam e X | Can
: 117 W Haeon Bive. Sufe A347 Chicag, . 50605 : g%ﬁg TAam— 1 kw D 500 kw, News, RESUME GF PAST HISTORY AND EXPERI-
X For jobs via tne phone cal ° Etion ENCE. RESPOND TO: BOX P-29.
N |

EARLY DEADLINE NOTICE
Due to the observation of Columbus Day, the
deadline for the Oct 18, 1993 issue will be Friday,
Oct 8, 1993 at Noon.

PRICED TO SELL

AM-FM Combo, C3 Approved
Top 100 Market, Southeast
Assets, Leases, A+ Facility
ideal Starter Stations

Call Dan Phillips ¢ (804) 977-4181
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CLASSIFIED S 1

FOR SALE STATIONS CONTINUED ' HELP WANTED MANAGEMENT
BROADCASTING & CABLE’S
CLASSIFIED RATES

SE. NETWORK TV 5.0MIL Al orcers o Sisce ciasaiied ads & al
NC. CLASS C 2.5 MIL PmduffMﬂnager orders lo place classified ads & all corre-
S * spondence pertaining 1o this section should be
S.C. CLASS C FM 1.5 MIL Sont fo. BROADCASTING & CABLE. Classiied
METRO AM FULLTIME 800,000 ORLD-C S Department, 1705 DeSales St., N.W., Washing-
S.C. COMBO 600,000 -CI AS ton, DC 20036. For information call (202) 659-

GA. CLASS A FM 600,000 2340 and ask for Mitzi Miller.
ALA CLASS A FM 375,000 PERFORMERS PLACE Payable in advance. Check, money order or
ALAI CLASS A FM 250’000 UALITY FIRST credit card (Visa, Mastercard or American Ex-
) ! press). Full and correct payment must accom-
TENN. AM DAY 200,000 Q pany all orders. All orders must be in wriling by
GA. AM 150,000 . oy either letter or Fax 202-293-3278. If payment is
GA. AM 115,000 angzeaz%% bCLng} made by credit card, indicate card number,
The Thorburn Company oration, is seekffg ;);plranon da:j and daytime Dhéme numee(' i

? line i d t t i
5465 Young Deer Drive world class candi- lheatglllrc::ilnsg Mogndaayy'z igs?l?; Egrsligiﬂdelargﬁngsr
Cumming, Georgia 30130 dates for a Digital apply for issues published during a week con-
(404) 781-8740 Product Manager, taining a legal nholiday. A special notice an-
@ for their Studio r\oo(kjncmgghe earlier gfadlme wnllll ?e puntz'|1sst:e'ad.
Alicv Firs : : : rders, changes, and/or cancellations must be
““l"‘-v Firs Er;fji;; ‘i;’nte] for submitied in writing. NO TELEPHONE ORDERS,
HELP WANTED INSTRUCTION the Allied Broad- SHANGES, FINDIOR CANCELLATIONS WiLL

cast Division. Located in Richmond, When placing an ad. indicate the EXACT cate-

—rr— i Iﬂdlﬁ}ﬂﬁy_ Harris _All';ed’s 5‘“‘_110 gory desired: Television, Radio, Cable or Allied
CHAIR Distribution Operation is a worldwide Fields; Help Wanted or Situations Wanted; Man-
\‘ distributor of broadcast and professional agement, Sales. News, etc. If this information is
DEPARTMENT audio equipment. omitted, we will determine the appropriate cate-
or o B » . gory according to the copy. NO make goods will
This highly visible and critical position re- be run if all information is not included. No per-

MOREHEAD COMMUNICATIONS quires a driven technical professional, whe sonal ads.
can provide the leadership necessary to di- The publisher is not responsible for errors in
Morehead State University invites appli- rect the development and sourcing of “gl"" p]rinti‘ngl duedlo illegi::)lg cgpy—ﬂ! c|c')py must be[
. i igital audi clearly lyped or printed. Any and all errors mus
cations for a twelve-month tenure track g;tcgli’; %zﬁwgéﬂy be iﬁ be re?)orled 1o the Classified Adverlising De-

position as Chair of the Department of pariment within 7 days of publication date. No
credits or make goods will be made on errors

Communications. Responsibilities: Pro- : ; :
. . : : and professional audio production marker- . : :
vides effective plunmng ond |ecdersh|p placei. Responslbi.lidesp Al include: which do not malerially affect the advertisement.

technology and products for the broadcast

for the undergraduate programs in Publisher reserves the right 1o aller classified
speech jour |'gm di -ipl v.g. 4 o Sourcing and evaluaton of new products copy to conform with the provisions of Title VII of
p , |ournalism, radio-lelévision, an the Civil Rights Act of 1964, as amended. Publish-

) Devdx;pment of strategies for the applica-

theater as well as the groducfe program tion of new technologies to our markets

er reserves the right lo abbreviate. alter, or reject

in communications. Qualificalions: Ph.D, ! _ any copy
in communication field and evid ;. o Development of strategies for the prod Rates: Classified listings (non-display). Per is-
in munication field and evidence of: uct line's expansion int new markers el Wanted: $1 60 elh "
a} S,UCCGSSM, expe(ience as o department o Education of extensive field and in- rsnuiﬁimuemp Siligl?ohs Wanlgg:ra%%rpér worvz‘:lf?mg
chcl_r (expt_errence in a comparable lead- house sales organization in new prod- weekly minimum. All other classifications: $1.60
ership position may be considered); b} a ucts and technologies per word, $32 weekly minimum.
working knowledge of and experience o Some Domestic and International travel Word count: Count each abbreviation. initial,
with at least 2 of the 4 areas within the o Product demonstrations single IigureSor grOl|Jp of fihgureg or Ietl%rsO%s gre)e
. . ) i word each. Symbols such as 35mm, . PD,
depcrfmer.\t, C) a 'sirong <_:omm|rmenl fo A Technical BS deg'fee or CqUIVG-lCﬂf €x- etc., count as one word each. A phone number
on.d ?F\cechveness in teaching; d) leader- perience is required. The successful can- with area code and the zip code count as one
ship in/support of curriculum develop- didate will be knowledgeable in word each
ment and co-curricular rograms; e} professional audio and broadcast equip- Rates: Classified display (minimum 1 inch, up-
strong organizational and management ment, suppliers and customers, with five :,"Vardl 'g '%31”35”‘7“ ‘,”C‘r?ms‘?tmsg: PerV\IISSLE‘e:d Hfég
i - L total jence in these market anted: per inch. Situations Wanted:
skills; | professional growth in field(s) of years of toral experience in these mark per inch. All ather classifications: $138 per inch.

segments. Must be versed in digital tech-

X i T i -
nology standards, trends, and applica- For Sale Stations, Wanted To Buy Stations, Pub

lic Notice & Business Opportunities advertising

specialization; g} effectiveness in goal
sefting and Jong range planning; and h}

. P i ith an understanding of basic ire di isai
ffect It t t tons, wit | g require display space. Agency commission only
gssii;:ngfz‘:\c]qs;fozzz; m'cr’OI v:,:;z:é marketing and sales techniques. on display space. Frequency rates available.

. - . ) . : : s Blind Box Service: (In addition to basic adver-
qonyderohon, S‘fbm‘f |eﬁer _0‘( applico- Harris Corporation offers a competitive tising costs) Situations wanted: No charge. All
tion, resume, official university applico- starting salary, with a comprehensive olher classifications: $15 per ad per issue. The
tion, names and telephane numbers of benefits package and opportunities for charge for the blind box service applies to ad-
references, and a minimum of two letters advancement, verlisers running listings and display ads. Each

. . . advertisemen! musl have a separate box num-
of recommendohon by December 10, _If quahﬁcdt please scgd rcsumc‘(mdud- ber. BROADCASTING & CABLE will not forward
1993 to: Office of Human Resources, ing salary history/requirements) in confi- tapes, transcripts, portiolios, writing samples, or
Attn: Chair.Com., Morehead State Uni- ‘ITI_ICHCC IDZRWIHIAm g Kellner, Sr. other o;ersized magarials: suc? materials are
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ONE AD.

ONE INSERTION.
ONE YEAR

OF DELIVERING
YOUR MESSAGE

TO THE PEOPLE
YOU WANT

MOST TO REACH.

That’s what you get with a
single advertisement in
Broadcasting & Cable’'s 1994
Yearbook the directory
published by Broadcasting &
Cable magazine, and used
by more than [00,000
professionals.

Last year alone, over
12,000 copies were sold to
broadcasters, networks, cable
systems and operators,
advertising agencies, suppliers
of programing and equipment,

governmental agencies and the media.
The 1994 Broadcasting & Cable Yearbook is an

indispensable source book for
top level decision-makers in the
television, radio, cable, and
allied fields.

To place your advertising in
this valuable year-round source
of information contact:

New York—Larry Oliver 212-
340-9862 Fax 212-340-9869
Washington D.C.-—Doris Kelly
202-659-2340 Fax 202-293-
3278

Lewis Edge & Associates, Inc.
609-683-7900 Fax 609-497-0412

Rick Ayer Communications (West Coast)
714-366-9089 Fax 714-366-9289
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Compiled by BROADCASTING & CaA-
BLE for the period of Sept. 3-10 based
on filings, authorizations and other
FCC actions.

OWNERSHIP CHANGES

Appfications for change of ownership now appear in
“Changing Hands” (see page 41). FCC actions on
ownership change filings follow:

Grants

AM’s
WMIB(AM) Marco Island, FL

FM’s

KZZL-FM Pullman, WA

AM-FM

KNFL-AM-FM Tremonton, UT
KJBX(AM)-KRLB-FM Lubbock, TX
WFTW(AM)-WKSM-FM Fort Waiton Beach, FL

KRZZ-FM Derby and KNSS(AM)-KKRD-FM Wich-
ita, both Kansas

WWBB-FM Providence, Ri, and WHYN-AM-FM
Springfield, MA

TV's
KWCM-TV Appleton, MN
KBLR-TV Paradise, NV

KOQAC-TV Corvallis, KTVR-TV La Grande,
KOAB-TY Bend, KOPB-TV Portland and KEPB-
TV Eugene, all Oregon

Abbreviations: AFC—Antenna For Communications;
ALJ—Administrative  Law  Judge:  all.—ahernate:
ann.—unnounced: ant.—antenna; aur —dural; aux.—
awxiliary. ch.—channel: CH—ertical hours,: chg.—
chunge: CP—construction permit: D—day: DA—di-
rectional antenna: Doc.—Docket: ERP—elTective ra-
diuted power: Freg—(reguency: H&V—horizontal and
verticul: khz—kilohenz: kw—Kkilowatts: lic.—license:
m—nieters: mhz—megahertz:  mi.—miles: mod. —
madification: MP—niodification permit: ML—modifi-
cation license: N—night: pet. for recon.—petition for
reconsiderution: PSA-—presunrise service authority.
pwr,—pawer: RC—remote control: 8-A—Scientilic-
Atlanta: SH—specificd hours: SL—studio location:
TL—transmitter location: trans.—{ransmitter: TPO—
transmitter power outpul: L or unl.—unfimited hours:
vis.—visual  w—walls;  *—poncommercial.  Six
groups of numbers at end of Tucililies changes items
refer to mup coordinates. One meter eguals 3.28 feet.

NEW STATIONS

m Vero Beach, FL (BPED920612MC)—Granted
app. of the School Board of Indian River County,
Florida, for 80.5 mhz; 3 kw,; ant. 90 ft. Address:
1990 25th St., Vero Beach, FL 32960. Applicant
has no other broadcast interests. Action August 24.

u Beech Mountain, NC (BPH3911224MC)—Grant-
ed app. of Frances G. Atkinson for 102.3 mhz; .73
kw; ant. 279 ft. Address: 1211 North Church St
Mountain City, TN 37683. Applicant owns
WMCT(AM) Mountain City, TN. Action August 26.

m Beech Mountain, NC (BPH911227MA}—Dis-
missed app. of Joe A. Copley for 102.3 mhz; 3,15
kw: ant. 135 ft. Address: WVRY Browntown Rd.,
P.C. Box 415, Waverly, TN 37185. Applicant owns
WPHC(AM}-WVRY (FM) Waverly, TN. Action Au-
gust 28.

FACILITIES CHANGES
Actions
FM's
= Union City, OH WTGR(FM) 97.5 mhz—Granted
app. of State Line Radio for mod. of CP (BPH-
8806020H) to make changes; change: ERP: 6 kw
TL: N side of McClure Rd., 570 m. E of state line,

Washington Township, Darke Co., OH. Action Au-
gust 25.

u Fort Pierce, FL WUJFP(FM) 91.1 mhz—Granted
app. of Black Media Works Inc. for mod. of CP
(BPED-910201MM) to make changes; change:
ERP: 6 kw. Action August 24.

® Palm City, FL WCNO(FM) 89.9 mhz—Granted
app. of National Christian Network In¢. for mod. of
CP (BPED-840309CJ} to make changes; change:
ant, 187 m. Action August 24.

® Moncks Corner, SC WJYQ(FM) 105.3 mhz—
Granted app. of Cedar Carolina LP, debtor-in-pos-
session, for CP to make changes; change: ERP: 20
kw frequency and class. (per docket 91-127). Ac-
tion August 26.

m Bartlett, TN WJWL(FM) 92.9 mhz—Granted app.
of Belz Broadcasting Co. for mod. of CP (BPH-
871224MI) to make changes; change: ERP: 6.0 kw,
ant. 100 m., TL: 0.15 km W of intersection of Bay-
liss and Jackson Ave. in Gateway Industrial Park,
Memphis, TN. Action August 25.

TV's

s Fort Collins, CO KWXU(TV} ch. 22—Granted
app. of Chase Broadcasting of Denver Inc. for MP
(BPCT-830218KL) to change; TL:S. of Rist Canyon
Rd. 9.3 km W. of Laporte, Larimer Co., CO. Action
August 20.

u Paducah, KY WDKA(TV) ch. 43—Granted app.

of MacPherson Broadcasting of Kentucky inc. for
MP 1o change ERP: 2610 kw. Action August 25.

SERVICES

BRAOADCAST DATABASE

dataworld

Coverage/Terrain Shadowing
Allacation Studies « Directories
PO. Box 30730 301-852-8822
Bettesda, MD 20814  800-368-5754

? - i =
- Q 1\
BNQADCAIT DATL IERVICES
A Div. of Moffer. Larson & Johnson, Inc
T AM, FM, TV, H-group databases

* Coverage, allocation and lar-ain studies
" FCC research

703 824-5666

fm

i

FAX: 703 824-5672

dataworld
LPTV/TV Translator
Detailed Interference Studies
Regional Directories
Maps — Terrain — Popcount

301-652-8822 800-368-5754

COMMUNICATIONS

I'NC
* Radio and Television “ystem Design
* Transmitter and Studio [nstailation
* Microwave and Saltellite
Engineering and Installation
627 Boulevard

908-245-4833  Kenliworth, NJ 07033

Broadcast Video Tape |

@ Stainless, inc.

New Towers, Antenna Siructures

Engineering Studies, Modlifications

Inspections, Erection, Appraisals
North Wales, PA 19454

Shoolbred Engi?eers, Inc.

tructural Consultants

Towers and Antenna Structures
Robert A. Shoolbred, PE.

1049 Mornsan Dinve
Charleston, S:C. 29403 # (833 §77468)

@ COMMUNICATIONS, tnc.

RF DESIGN & INSTALLATION SPECIALISTS
LARCAN 30LID STATE TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC & ROYLE TOWER SYSTEMS
14440 CHERRY LANE CT LAUREL MD 20707

TEL: 301-498-2200 FAX: 301-498-7952

Gredl Setvice « Excellont Prices
VY — 1 ™

NF AT W IV~

New Quaidly Siock » Custom Reloads |
BETACAM o U-MATIC» VHS

1-800-888-4451

FOR WORLDWIDE

215 699-4871 FAX 699-9597
SATELLITE
TRANSMISSION

SERVICES CONTACT:

1DB COMMUNICATIONS GROUP
10525 WEST WASHINGTON BIVD
CULVER CITY, CA 90232-i922
213-870-9000 FAX:213-240-3904

zzses: TOWER NETWORK
NS SERVICES
NATIONWIDE SERVICE

Y (305) 771-7180
WE . STROBE LIGHT SYSTEMS
SERVICE - TUWERS AND ANTENNAS

' AM

M TV

Addresses, Mailing lists,

Data Discs, Mailings to P.D.’s
& General Managers. For
details, call The Radio Mall

1-800-759-4561!

Phorg 262-452. 1422 Fax 202-296-3780

DATA COMMUNICATIONS COMPANY

Telecommurications Consullants

ANN VOGT 1850 M Strest, NW, BG40

washington, OC 20036
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PROFESSIONAL CARDS

du Treil, Lundin & Rackiey, Inc. ==CARLT. JONES== LOHNES AND CULVER COHEN, DIPPELL AND

A Subsidiary of A D Ring P.C. CORPORATION CONSULTING RADIO ENGINEERS EVERIST, P.C.

240 North Washington Blvd. CONSULTING ENGINEERS 8309 Cherry Lane CONSULTING ENGINEERS

. RNW Laurel, MD 20707-4830
Samsosta:ul?l:ozioc?a 34236 SP&?I%E%IELD v?ggﬁu?muglss {801} 776-4488 1300 "L STREET, N.W. SUITE 1100
(813) 366-2611 (703 ) 569-T704 WAS{gl‘vag’rgf;sn.oc.’ 12;:005
MEMBER AFCCE Since 1944 Member AFCCE M .
e MEMBER AFCCE omber AFCCE

SILLIMAN AND SILLIMAN
8601 Georgia Ave. #3910
Silver Spring, MD 20910

ROBERT M, SILLIMAN, P.E.
(301) 58S-8288

THOMAS B. SILLIMAN, P.E.
(812) 853.9754

Member AFCCE

MLJ
Moffet, Larson & Johnsen, Inc.
Consulting Telecommunications Engineers
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Church, VA 22041
703-824-5660
FAX: 703-824-5672
MEMBER AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128

(415) 342-5200

HE (202} 396-5200

Member AFCCE

Jules Cohen & Associates, P.C.
Consulting Electronics Engineers
Suite 600
1725 DeSales, N.W.
Washington, D.C. 20036
Telephane: (202) 659-3707
Telecopy: (202) 659-03€0

Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TV Engineering Consultanls
Complete Tawer and Rigging Services

“Serving the Broodcest Industry
for over 54 Years”
Box 807 Bath, Ohio 44210

(216) £59-4440

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcasl Engineering Consuliants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

Mullaney Engineering, Inc.
Consulting Telecommunications Englneers

9049 Shady Grove Court

Gaithershurg, MD 20877
301-921-0115

Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
4226 SIXTH AVE. NW,
SEATTLE. WASHINGTON 98107
(206) 783-9151; Facsimile: (206) 789-9834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Registered Professional Engineers
911 Edward Street
Henry, linois 61537

STRUCTURAL SYSTEMS
TECHNOLOGY, INC,
J. Cabil Goudy., P.E.
PRESIDENT
TOWERS, ANFENNAS, STRUCTURES
New Tall Towers ting Tuwers

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P.O. BOX 180312
DALLAS, TEXAS 75218
TELECOMMUNICATICNS (FCC, FAA)

JOHN F.X. BROWNE
& ASSOCIATES, P.C.
525 Woodward Ave.
Bioomfield Hills, M) 48013
(313) 642-6226

Studies, Analysis, Desipn Modilicalions. Nashingron Oftice
(309) 364-3503 Inspections, Erectiun, i-l(c..l GHARLES PAUL CROSSNO, PE. (202) 293-2020
Fax (309) 364-3775 467 EIm St Mclesn, VA 22101700 1569765 (214) 321-9140 MEMBER AFCCE Member AFCCE

D.C. WILLIAMS, P.E.
Consuliing Radio Engineer
Member AFCCE
Post Office Box 1888
Carson City, Nevada 89702

(702) 885-2400

I-_;! Radio/Tv Engineering
Company

"serving Broodcasiers over 35 vears”

OMMUNICATIGNS TECHNOLOGIES INC.
BROADCAST ENGINEER NG COMSULTANTS

Clarence M. Beverage
Laurg M. Mizrahl

$.0. Box 1130, Marlon, NJ 08053
(609) 985-0077 + FAX: (609) 985-8124

LAWRENCE L. MORTON
ASSOUIATES

1231 MESA DAKS LANE

MESA OAKS CAUFORNIA 93434

1ECECOWMUNICATIONS EwGiNEERS

LAWRENCE L. MORTON, P.E.
AM < FM o TV

APPLICATIONS » FIELO ENGINEERING
MEMBER AFCCE

(805) 733-4275 / FAX (805) 733-4793

I

STEVEN |. CROWLEY, P.E.
Consulting Engineer

1133 15th St., N.W., Suite 1200
Washington D.C. 20005
Telephone (202) 223-1101

Fax (202) 383-2906

Member AFCCE

CO228 UP 722275 orwond ] batiersor, Pres.

1416 Hollister Lane tos Dsos, Ca. 93402

Ph. (805) 528-1996 & [ax: (B05) 528-1982
—_— —

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers

Domestic & International

Member AFCCE
8701 Georgia Ave.
Suite 410 1 M
(301) 587-8800  Oiver Sprnd, MD

contact
BROADCASTING MAGAZINE
1705 DeSales St., N.W.
Washington, D.C. 20036
for availabllities
Phone: (202) 659-2340

AFCCE
Association of
Federul Communications
Consulting Engineers
P.O. Box 19333
20th Streer Station
Washington, DC 20036-0331
(301)776-44%8

PROFESSIONAL/SERVICE DIRECTORY RATES

52 weeks - $45 per insertion
26 weeks - $60 per insertion
13 weeks - $75 per insertion

There is a one time typesetting charge of $20. Call (202) 659-2340




The rest of the story

EDITOR: | am writing in reference

to your story **DAB: radio’s uncertain
digital future’” (BROADCASTING &
CABLE. Sept. 6). Your reporter has
credited me with a statement that
covers only a portion of my comments
concerning the practicality of DAB

in the existing AM broadcast band.

[ did say I foresee signiftcant
problems with DAB on muiti-tower
directional antenna systems. How-
ever, what was not printed was the
balance of our conversation, which
dealt with possible methods of over-
coming system problems such as
stgnificant microprocessor power in
the receiver and the use of marker
relerence ponts in the transmitted sig-
nal.

In conclusion. I applaud USA
Digital for significant design efforts,
to date, on their AM DAB system.
But. to the best of my knowledge,
tests have not been made on 4 wide
range of directional antenna systems,
and it is only by such tests that
weaknesses can be found and then ad-
dressed. —Clarence M. Beverage,
Communications Technologies Inc.
Marlon, N.J.

Feeling abandoned

EDITOR: Regarding your July 19
story on the Capcities-Hearst-Conti-
nental Cable ESPN2 deal, Michael
Millardi is a short-term thinker in a
long-tern1 business. [t may be easi-
er at his level to grab the short-term
fix rather than lead the charge to es-
tablish the legittmate and proper busi-
ness relationship that should exist
between cablers and the supplier of
programing to between 60% and
70% of their customers, the local
broadcasters. The last thing broad-
cast industry leaders should be doing
is helping to create yet more cable
channels for the MSO’s that those
same MSO’s will use to further
compete with us for audience and ad-
vertising. Mr. Millardi has aban-
doned both his roots and his affiliates.
Sure. there are plenty of opportu-
nities for creative broadesters to work
with local cable operators to devel-
op mutually beneficial plans to better
serve their customers/viewers but
only after cablers have recognized the

cash value we and all of our local
franchises bring to their table.

Real competition from DBS will
soon be a fact of life; the telephone
company will be given permission
to be more than a carrier of someone
else’s programing (the only ques-
tion is when). And you can be certain
both these options will be offered to
cable’s present customers at far lower
prices than they are presently pay-
ing. When that happens, and it will,
cable will be thankful for its associ-
ation with local broadcasters, who will
provide to them important customer
leverage and a competitive edge. Any
really smart businessperson will
recognize that insurance policy is
worth a few cents a month per sub-
scriber.

Finally. I must take issue with
the whole tone of the article. ABC
might have some advantage over
the other networks in those cities
where each has an O&O, but what
you failed to point out is the downside
for any cable system not carrying
either NBC or CBS come Oct. 6, right
smack in the middle of the baseball
playoffs and the NFL season. Cable
will try to shift the burden onto the
broadcasters. The facts, though. are
that outraged customers will cancel
subscriptions, and cable will have to
reduce its monthly bills by a con-
siderable amount to offset the loss in
service no matter who they try to
blame. That immediate result will be
much more dramatic for the cablers
than any short-term advertising loss
incurred by the other networks.

Broadcasters at any level, includ-
ing Mr. Millardi, shouldn’t be
spooked by the well-orchestrated
scare campaign cable is waging. Con-
gress heeded the calls of local,
grassroots broadcasters in the passage
of the 1992 cable legislation and
overrode a presidential veto in the pro-
cess. The 1992 Cable Consumer
Protection and Competition Act has
given responsible broadcasters a
window of opportunity and a stronger
bargaining hand than they will ever
have again. Shame on us if we don’t
use them now; for certain we will
lose them in the future.

At the high-stakes table where
you have to *‘know when to hold them
and when to foid them,”” Mr. Mil-
lardi just got bluffed.—Lew Colby,

vice presidentigeneral manager,
WCSH-TV Portland, Me.

Local pride

EDITOR: Something happened on
July 29 in Des Moines, lowa, that on
the surface may appear to be rela-
tively insignificant in this world of
telethon and fund-raising appeals.
Below the surfuce. something hap-
pened that was much. much larger.

That evening. more than 260 TV
stations, hundreds of radio stations and
a few cable channels collectively
forged a mass effort that will touch the
lives of millions of people. For one
hour. over 62 million households could
witness the devastation that record
flooding has had on the people of the
Midwest. For one hour. broadcasters
sent a message to America that help was
needed and they would assist their
viewers and listeners in channeling that
help.

As an lowan living in Maine, |
was especially proud of the fact that
Flood Aid: Broadcast Across Amer-
ica was organized by those broadcast-
ers in the Hawkeye state, but I am
also extremely proud of our Cedar
Rapids station, KGAN-TV, their sta-
tion manager, Bill Anderson, and all
their employes for initiating the re-
lief effort.

As a longtime broadcaster, |
hope media critics, members of the fi-
nancial community, business and
cable leaders and political representa-
tives took note, for then, maybe,
they would all understand what the
broadcasting business is and how
important it is as a thread in the fabric
of American lives.

So to all of those who imply that
over-the-air broadcasters are headed
for Jurassic Park and that the future
of communications may someday be
ruled solely by a high-tech massive
corporate provider, remember Flood
Aid: Broadcast Across America.

That was an hour when local
broadcasters again showed their power
and muscle and their compassion
and will to be a positive force in help-
ing human beings. The message
was: We broadcasters are here, and
America can count on us,.—Mi-
chael L. Bock, corporate vice presi-
dent, Guy Gannett Broadcasting,
Portlund, Me.

]
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The game’s the thing

EDITOR: Parent groups, Congress
and all kinds of other *'concerned”™”’
citizens are pointing their fingers at
broadcast TV as the root of the vio-
lence evils in our society.

TV violence should certainly be
addressed, adequately researched and
perhaps voluntarily controlled in
various fashions.

But before we get too deep into
blaming TV, the “*experts’” ought to
spend some time looking at the vid-
eo games to which some kids are de-
voting hours, if not days, on end.

A writer in a recent New York
Times Magazine piece, focusing on
the strange crimes on Long Island,
visited an entertainment arcade there.
He reported on the games he found:
**Ten generations more advanced than
the games I played. .. ten genera-
tions more violent and deranged: |
played Blasteroids, Road Riot. Spy
Killer, Cabal, Martial Combat. Time
Killers, Laser Ghost, Robotron,
Rampage, Line of Fire, Lethal Enforc-
ers, Sky Shark and Black Knight.™

And they think Road Runner car-
toons are bad for kids.—8Ber!
Brechner. Brechner Management
Co., Briarcliff Manor, N.Y.

What's fairness got
to do with it?

EDITOR: Six years ago, on Aug. 6.
1987, the commission released an or-
der abolishing the fairness doctrine.
That decision, subsequently upheld by
the D.C. circuit, terminated a pro-
ceeding that had begun three years be-
fore with the filing of a complaint
against Meredith’s WTVH(TV) Syra-
cuse, N.Y. The decision also ap-
peared to abolish an FCC policy dat-
ing back almost half a century.
That policy, conceived as d stimulus
to the coverage of controversial is-
sues, was found to function in precise-
ly the opposite fashion. The FCC
ruled that. in light of the expansion of
the broadcast industry, it could no
longer justify a policy that placed the
government in the role of scrutiniz-
ing program content and second-
guessing the editorial decisions of
broadcasters. Congress now seems
poised to reverse that decision and
codify the fairness doctrine.

What does fairness have to do
with that decision? Not much. The de-
cision 18 part of a larger political

struggle between Congress and broad-
casters. This struggle includes re-
peated attempts to regulate **inde-
cent’” material, proposals to slash
the rate that broadcast stations may
charge for political ads, and new
statutory requirements that the Corpo-
ration for Public Broadcasting as-
sure programing of a controversial na-
ture is “‘objective and balanced.”
None of these restrictions would be
conceivable for print or non-broad-
cast media.

Amazingly, broadcasters have
put up little resistance to the reinstitu-
tion of the fairness doctrine. As a
result, old allies such as Michael Ox-
ley (R. Ohio) have been lost. Bat-
tered by economic hard times, broad-
casters may think that the debate
over the fairness doctrine is purely ac-
ademic. Not so. The return of the
fairness doctrine will restrict both the
content of broadcast programs and
the opportunity for ad revenues. For-
mats. especially talk formats, that
have flourished in the wake of the
abolished fairness doctrine will
bear the brunt of reregulation. Com-
mentators from Rush Limbaugh to
Howard Stern have atiracted listeners
because of their provacotive opin-
ions. Do we really want these com-
mentators to be **fair’’? Or do we
want them like they are—vivid. ob-
streperous, quirky, even scurrilous?

By choosing not to carry on Mer-
edith’s fight against the fairness doc-
trine, broadcasters are dooming
themselves to live in a bleaker
world—of less interest both to
broadcast audiences and to advertising
sponsors. The decision will not be
lost on Congress, which will continue
1o exploit broadcasters’ decision to
accept second-rate First Amdendment
protections. —John Crigler, Haley,
Bader & Ports, Washington.

Valuable airtime

EDITOR: It has come to my attention
through the trade press that country
singer Reba McEntire has been vis-
iting congressional delegations in
Washington, urging them to sup-
port a performance right every time a
recording is played on radio/or tele-
vision.

It seems to me that these per-
formers forget that their recordings
sell because they're being playeed
on the air.

Without radio, there would be no

opportunity for new records to get ex-
posure and therefore to get the kind
of sales that are generated by radio
play. As we all know, the recording
industry spends millions of dollars ev-
ery year for promotional people to

do nothing but promote the play of
their recordings on radio’

It occurred to me that some trade
publications should regularly publish a
list of al! of the entertainers who
visit with their legislators to lobby for
a performance right.

If 1 owned a country radio station
today, I would’ve taken all of Reba
McEntire’s records off the air and
would never play them, nor would |
play the record of anyone else who
supported a performance right. Cer-
tainly, I would not deny anyone the
opportunity to visit their congressman
and discuss their issues. | do it my-
self. However. when these people are
discussing their issues, it occurs to
me that they need to be sensitive to
what their issues can mean in the
broader context.

They can’t have it both ways; if
they want to lobby for a performance
right, then radio and/television
should be able in all good conscience
to simply stop promoting their re-
cords,

! am not suggesting any orga-
nized effort to do so, as that would
certainly be a violation of the anti-
trust laws, What | am suggesting is
that each individual radio station
may want to take it into their own
hands to let performers know that
the trade-off they get by having their
recordings played on the radio is a
lot more valuable than having a per-
play performance fee of a few pen-
nies. Philip H. Roberts, president,
New Jersey Broadeasters Association.

Logo OD

EDITOR: The camel’s back has fi-
nally been broken. What was the last
straw’? [t was one of those network
logos. My picture tube 15 so weighed
down by those stupid things that the
table the TV is sitting on is starting to
sag.

It is time for a viewer revolt,
Time to tell the cable and broadcast
networks how we feel about thetr
precious logos. The same thing goes
for those tocal broadcast station lo-
gos. I'm fed up and can’t take it any-
more. —Michael L. Brown, Mr.
Video Productions, Madison, Wis.
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Superpanel keynotes
7th Interface

Future-focused telecommunications policy
seminar scheduled for November

top 10 of the telecommunications arts will headline the

seventh annual Broadcasting/Cable Interface, scheduled
for Nov. 9 at Washington’s Omni Shoreham Hotel. Their
assignment: to examine changing relationships in the
electronic nation and forecast “Where We Go from Here.”
The starting lineup:

O Barry Diller of QVC (tentative),

0 John Hendricks of Discovery,

0 Alex Mand! of AT&T Communications,
O Barry Meyer of Warner Bros.,

0O Brian Roberts of Comcast,

O Lucie Salhany of Fox,

0 Ray Smith of Bell Atlantic,

0 Howard Stringer of CBS,

0 and Robert Wright of NBC.

O An expert on computer/TV convergence
will fill out the hand.

The day will begin with congressienal and FCC keynotes,
featuring senior members of the House and Senate
commerce committees and, traditionally, the chairman of
the FCC. A panel featuring the other FCC members will
follow.

ABC News correspondent Sam Donaldson has agreed to
deliver the luncheon address, broadening the Interface
agenda beyond policy into politics and journalism.

Other principal elements of the program include a debate
between Jerry Pearlman of Zenith and Russell Newman of
Tufts University on “HDTV: Boom or Bust,” and an
economic forecast panel featuring Steve Rattner of Lazard
Freres, David Londoner of Wertheim Schroder & Co., John
Reidy of Smith Barney, Dennis Leibowitz of Donaldson, Lufkin
& Jenrette, and Donald Russell of Communications Equity.

Closing remarks will be delivered by Larry Irving,
assistant secretary of Commerce and director of the National
Telecommunications and Information Administration.

The registration fee (including continental breakfast and
lunch) is $295, with a discount to $250 for FCBA members.
For information call Joan Miller (New York) at 212-340-
9866, or Pat Vance (Washington) at 202-659-2340. O

Sept. zo—nS&cond annual Millenhlum: :

 Awards and gala spansored by Women In.

Cable, Washington D.C. chapter, Women in-

' Cable Foundation and Cableforce 2000.

Hyatt Ragancy Capitol Hill Washington. Infor-

‘mation: Jeanine Taylor, (703) 378- 3423 or
Tracy Mitchelt, (812} 6611700, =

Sept. 20-22— Telco-Cable V, ifﬂh"anm}él .
conference on busjaess oporlurilios: for tafco

- and eabls TV companies. Washington Vista Ho-

tel, Washingtan. Information; (B!.}DJ 822—5335 or
(2028483022 0

| Sept. 3—fntema!!m.' Radio and Televi-
| sion Soclety newsmaker luncheon. Speaker:
| Howard Stringer, presidant, CBS/Broadcast
: .-Grnup Grand Baliroom, Waldosf Astoria, New
York. lnrcmaunn Maniyn Ellis, (212} 867-6850,

Sept. 25—Hate ﬂegula!lcln and Telco Emry'
workshop sponsored by Small Cable Business.

‘Association. Dallas-For Warth Airport Marriott,

Dallas-Fort Werth. Information: (41 ?) 358-6059.

Sepl. 25. 27— Tennessee Aésaca‘aﬁm of
Broadcasters 46th arrilal convention and
SBE/ENNES, SMPTE regional workshop.

'NaathIe Airport Marriof, Nashville: Informa-
tion: (618) 399-3791, :

IN SEPTEMBER

- Sept. 29.0ct. 2—Society of Broadcast

Engineers nalicnal convention. Miami Beach.
lnfbrmsman {317) 263-1640, ||

Sept. 29-0ct.2—Radio-Television News
Directors Association canterence and exhi-
bﬂlﬂn Migrmi. tnlﬂrma!-on {202) 658. 6510

OCTOBER
Oct. 5-T—Atfantic Cable Show. Aﬂamlc
City Convention Canter, Allantic City, N.J, In-.
formation: (609} 848-1000.

: Oct. 11-15—MIPCOM, mtemalll:nna film and
* program market for TV, video; cable and
| satelllte Palals des Fastivals, Gannes,

France. information: (212) 8854220

Oct. 12-17—National Black Media Coali-
tion national confarence. Badissen Plaza Ho-
tel at Mark Cenler, Alexandria, Ya. Informa-

tian: {202) 387-8155.

Oct. 14-17—Society of Professional Jour-
nalists hational convention, Sharalon Bal
Harbour Holel. Bal Haroour, Fla. Information:
(317)653-3333

Oct. 17-19—Associaton of Natianal Adver-
tisers B4th annual meeting and business confes
ence, Maples, Fla. Information: (212) 697-5850.

Oct. 23.26—Radio Advertising Bureau fall
board meeting. Phoenix. Information: (212}
387-2100.

Oct. 29-Nov. 2—Society of Motion Picture
and Television Engineers 135th technical
contersnce and equipment exhibition. Los An-
geles Convention Center, Los Aﬁgeies Infor-
mation: (914) 761-1100,

' DECEMBER !
Dec. 1-3—Western Cable Show sponsored
by California Gable Telévision Association.
Araheim Convartion Center, Angheim, Calif.
Infarmation: (510} 428-2225.

JANUARY

- Jan. 14-20, 1994--National Association of

Broadcasters winter board mesting and leg-
istative forum. Garlsbad Calif. Infarmat:on
(202 429-6300
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