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Fast rack

o The tumult continues The pace of convergence between telephone and
TV appears to be picking up dramatically, with critical action on several fronts:
{The Clinton administration confirms that the White House will propose its
glown national informaticn infrastructure legislation to push the issue more
/ quickly through Congress. / 6 — Bell South appears ready to weigh in to the
g {battle over Paramount, offering to back QVC’s bid and buy Liberty Media’s
% |22% share in the home shopping network. / 7 — Rumors are flying that the
dinext great cable-telco merger might unite Southwestern Bell and Cox. / 10
— Relying on the precedent set this year by Bell Atlantic’s successful challenge
of the "84 Cable Act, US West and Ameritech are asking courts to exempt them
from the restriction on offering cable within their home service areas. / 10
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The White House plans to offer
its own national information
infrastructure bill. / 6

Paramount plans 10 hours At full service, Paramount’s planned network will deliver 10 hours of
programing, including a new Star Trek series. /11

Baseball at risk? Bascball broadcasting may be thrown into chaos next year. A small band of small-
market teams is threatening to scuttle a new broadcast-rights agreement in a dispute over money. Without
an agreement, hometown viewers may not be able to see their teams play on the road. / 12

Canada cracks down on violence While the U.S. Congress debates TV violence, the Canadian
government is moving decisively, instituting a tough new antiviolence code. / 14

Syndicators fear new nets Fearing that one or two new networks will hurt the syndication mar-

ket, first-run syndicators are criticizing efforts by Warner Bros. and Paramount. / 14

Does this man know TV?

Bell Atlantic Chairman Ray Smith may arguably be the
most powerful man in the emerging telco-cable part-
nership, but the question is: Does he know television?
This week, Smith talks about TV, cable, telephone and
the shape of the telecommunicaticns future. / L&

Cable looms large
in new net

Cable will play a major
role in the emerging
new networks from
Warner Bros. says CEQ
Jamie Kellner. He rais-
es the possibility that
affiliates of the estab-
lished networks could
use cable channels acquired in retransmission-consent
negotiations. / 26

New Warner Bros. network may
rely on cable. /26

Dubrow moves up
Burt Dubrow, executive producer of the Sally Jessy
Raphael Show and the Jerry Springer Show, will move

up to head the new program development division at
Multimedia Entertainment. / 20

Future looks bright for Elliott

Even in the overcrowded talk show market, eccentric
Australian Gordon Elliott looks like a good
prospect: not only because of his unusual antics but
because he has the backing of powerful players,
including CBS and Twentieth Television, the syndi-
cation arm of Fox. / 30

Retrans deals make Headline News
Turner Broadcasting’s Headline News got a major
boost from retransmission deals involving cable chan-
nels. To fill new cable space, 45 TV stations and 125
cable systems, representing 4.5 million homes, have
signed up te carry Headline News Local Edition. / 32

Cleanmg up with Kahn

Although the FCC picked Motorola’s AM stereo stan-
dard, it will allow stations to continue using Kahn
Powerside systems, with which Kahn stereo exciters
boost and clean up AM signals. Broadcasters say they
are pleased by the commission’s ruling. / 34
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“Musically, the void for this format was the size of the Grand Canyon.”—Rich
“Brother” Robbin, PD of KCBQ-FM, San Diego, on the re-emergence of 1970's
music, including the Bee Gees and the Bay City Rollers / 42

The Class of 1993

This week, the BROADCASTING & CABLE Hall of Fame
welcomes 20 new members, all of whom have distin-
guished themselves and made their marks on the
media, whether it be radio, television, cable or any
related field. /

Duopoly report finally due

The FCC is finally preparing to release a study of the
duopoly rules, but the report is late and may not con-
tain the kind of analysis many station owners would like.
The problem? The commission has-been-snowed under
by a mountain of work from the 1992 Cable Act. / 41

Bloomberg takes to the air

Financial wire service Bloomberg Business News will
target radio stations with a new audio service based out
of WBBR-AM in New York. Stations also will have
access to the regular news wire, which now serves 635
newspapers. /

Rediscovering the '70s

Who’d have guessed that the latest stars of music radio
would be the Bee Gees or the Bay City Rollers? Some
programers say the coming thing in formats is “modern
oldies,” songs from the late, great decade of the
1970°s. /

—

V station may get boost
The resolution of a long-standing dispute over music
licensing fees may work in the favor of TV stations

On the Cover:

Bell Atlantic CEO Ray
Smith suddenly is a big
player in the future of tele-
vision. This week, he talks
about the shape of things
to come in the wake of
the merger with cable
giant TCl. / 18
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that budgeted conservatively. Gaylord
Entertainment, for example, stands to get back more
than $2 million because license fees ended up being
less than eXpected. /

In search of telco partner

Houston Industries is looking for someone to pick up
as much as half of five KBLCOM cable systems, serv-
ing more than half a million subscribers. The company
has hired CS First Boston to locate a major telecommuni-
cations company willing to buy into the venture. /

Networks fail economics

Writing in the premiere issue of Forbes MediaCritic,
two-university professors say network coverage of
economic issues stinks. The networks favor simple
and dramatic numbers, they say, and avoid more
complex, and more meaningful, statistics and long-
term analysis. / 44
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Cable opposes rural telco-entry

The National Cable Television Association is worried
that the FCC may be about to act on a United States
Telephone Association request to allow telcos in com-
munities of as many as 10,000 people to offer cable
services; now, they only offer cable in communities of
2,500 or fewer. / 50

Agencies eye new net eagerly

Ad agencies are excited about a fifth (and even sixth)
network, hoping the increased competition will drive
down costs. They worry, though, that competition may
decrease coverage for each network./ 52

Infomercials target Latin market
Infomercial producers are beginning to take notice of
the growing power of the Spanish-speaking population
in the U.S., with even established shows such as Amazing
Discoveries producing Spanish versions. / 52

King World Direct signs Sears

King World Direct, infomercial arm of the powerful
syndication company, scored big with its first signing,
landing Sears for a series of eight half-hour infomer-
cials. Production will be handled by Tyee Productions,
known for its upscale infomercials. / 5!
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TV/Telcos: The Tumult Continues

Vice President Al Gore says the White House will push its own
telco-cable legislation (below)m Bell South may be backing
QVC’s bid for Paramount (opposite page) m Southwestern
Bell/Cox Cable is said to be next telemedia combo (page 10)m
Ameritech and US West challenge in court statutory ban against
their providing cable services (page 10).

White House
plans own
telcom bill

By Kim McAvoy

he White House entered the
T telco-cable debate last week in a

big way, announcing plans to
draft its own telecommunications in-
frastructure bill.

Vice President Al Gore revealed the
administration’s plans in a speech to
the Berkeley Roundtable on Interna-
tional Economics.

Gore is expected to work closely
with Commerce Secretary Ron Brown
on the bill. Brown chairs the adminis-
tration’s Information Infrastructure
Task Force, which was assigned to
promote the creation of a ‘‘national
information infrastructure.’’

The White House’s decision reaf-

| firms its earlier commitment to work

with Congress to enact telecommuni-
cations legislation by 1994.

‘“This is not an attempt to end run
Congress...or steal anyone’s thun-
der,”” says one administration spokes-
man, referring to Congress, which is
already wrestling with pressing tele-
communications issues.

In the Senate, Communications
Subcommittee Chairman Daniel! Inou-
ye (D-Hawaii} and John Danforth (R-
Mo.) have introduced S. 1086, which
would open the telephone and cable
businesses to competition.

In the House, Commerce Commit-
tee Chairman John Dingell (D-Mich.)
and Judiciary Committee Chairman
Jack Brooks (D-Tex.) plan a bill deal-
ing with the modified final judgment
(MFJ). The MFJ prohibits regional
Bell operating companies from manu-
facturing equipment or entering the
long-distance telephone business. The
measure also is expected to cover
RBOC delivery of information ser-

vices such as electronic publishing.

**This is an effort to bring all the
parties together,”” the spokesman
says, adding that the White House will
work closely with House and Senate
leaders. **We want one concise bill;
we want it to move fast.””

Just what the administration’s bill
will fook like is unclear. One source
says “‘everything is on the table.”’

The administration’s views on
telco-cable ownership and competition
in the local telephone loop had been
expected to be revealed this week at a
Senate Communications Subcommit-
tee hearing on S. 1086.

National Telecommunications and
Information ~ Administration  head
Larry Irving and even Commerce Sec-
retary Ron Brown were expected to
testify. However, the hearing was
postponed because Commerce Com-
mitiee Chairman Ernest Hollings (D-
5.C.) wants Reed Hundt to testify.

Hundt's nomination to the FCC
chairmanship has been on hold in the
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'Senate. A Senate aide says Hollings

thinks that the FCC’s views on such a
major initiative should be heard. But
Hill insiders considered this a maneu-
ver by the White House and Hollings
to pressure Republican Danforth, who
is anxious to move the infrastructure
bill, to persuade Senate Minority
Leader Bob Dole (R-Kan.) to clear the
way for Hundt’s confirmation.

Dole is reportedly holding up
Hundt’s confirmation until the White
House starts filling Republican vacan-
cies at several agencies including the
FCC. Still, one Hollings aide says,
he’s not “‘aware of any intent to pres-
sure Danforth or anybody else.”’ ]

Bell South set to
join QVC party line?

By Geoffrey Foisie

n RBOC as a movie mogul?

Rumors of a separate bid for

Paramount by Bell South have
been updated to suggest that the phone
company has already reached an
agreement to take sides with one of the
two existing bidders.

According to the scenario, Bell
South would both add money to
QVC’s war chest and buy out Liberty
Media’s stake in the home shopping
company, thus removing a possible
antitrust stumbling block. The telco’s
investment, it was suggested, could
amount to roughly $2 billion.

Investors were sensing renewed life
in the QVC bid, and Paramount’s
stock rose toward the end of the week,
trading at $79 on Friday.

Liberty Media’s 22% interest in
QVC had become a focus of Viacom’s
lawsuit against QVC and had attracted
some attention in Washington. Even if
the Liberty backing did not prove a
real impediment, just a slight delay
from the complications created by Bell
Atlantic’s proposed purchase of Liber-
ty would have delayed QVC’s bid in a
battle where timing may prove deci-
sive,

That eliminating QVC’s links to
Liberty was a major concern seemed
confirmed on Friday when the home
shopping company announced it had
canceled a planned merger with
HSN. Because Liberty controls
HSN, a swap stock combining the
two home shopping companies

e e S )
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Inovye doesn’t like the spim—Taking up where the National Association of
Broadcasters left off last week, Senate Communications Subcommittee
Chairman Daniel Inouye (D-Hawaii) last week warned Bell Atlantic to spin
oft the TCl systems in the telco's service area to a truly independent
company or face his opposition to the Bell Atlantic-TCI merger. “If the in-
region cable properties are spun off to the same shareholders that also
own Bell Atlantic stock, the possibility for joint management or control
could still exist, even if there were no common officers, directors or
employes,” Inouye said in a floor speech. Without a clean spin-off, he
said, “l regret that | would be unable to support the proposed merger.”

In this week's interview with BROADCASTING & CABLE (see page 18), Bell
Atlantic Chairman and CEQ Ray Smith said it is "physically impossible”
to spin off the systems and give assurances to Inouye and others that
they will not have common shareholders.

Cool on convergence?—According to a new study commissioned by A&E,
Discovery Networks, MTV Networks, USA Networks, Jones Intercable
and others, only 21% of current cable subscribers are interested in cable
service delivered by their phone company, and only 16% are interested in
telephone service delivered by their cable system. The survey of 1,005
cable subscribers and 200 cable system operators also found that opera-
tors “clearly overstate” consumer interest in interactive shopping and in
telephone service delivered by the cable company.

still going—GTE is awaiting word from the FCC on when the company will
be required to end its video experiment in Cerritos, Calif. The company's
exemption from the rule barring telcos from providing video in their
telephone service areas originally was scheduled to expire in mid-1994,
but no specific date was ever given.

Philips buys into CellularVision—Philips Electronics North America has made
a minority investment in CellularVision of New York, a company that will be
working with Bell Atlantic to give 6.3 million New Yorkers a wireless TV
alternative to cable within the next two years. CellularVision has been
testing a 28 ghz system in Brighton Beach, N.Y., for about a year.

GTE shuffle—Stamford, Conn.-based GTE Corp. has shuffled senior man-
agement in a move designed to help the telephone company be more
responsive to the rapidly changing video-telco environment. Joining GTE
Chairman and CEQ Charles Lee in the newly created Office of the
Chairman are Kent B. Foster and Michael T. Masin, now vice chairmen of
the board of directors, and Nicholas Trivisonno, now vice president
strategic planning and group president. GTE earlier this year named a
vice president of video services, Bob Calafell, who is developing specific
plans of opportunity.

Dial “¢” for everything—Herndon, Va.-based US Order in April 1994 plans
to introduce PhonePlus, a telephone that will enable consumers to bank,
pay bills, and catalogue and grocery shop from home using the existing
telephone network. GTE Telephone Operations has committed to test the
product in early 1994, and US West tentatively plans to conduct consum-
er testing of PhonePlus with call management services next year. The
company says it is also in talks with Nynex, Southern New England
Telephone and New Brunswick Telephone. The phone, which will feature
a 4-line by 20-character display and a full keyboard, will carry a $199
retail price, plus a monthly service fee. US Order has a partnership deal
with Knight-Ridder to develop future information and entertainment ser-
vices that will eventually enable PhonePlus users to receive stock quotes,
electronic classified ads, customized reports on sports scores and other
information.

Broadcasting & Cable Nov 8 1993




©1993 All American Televisian, inc, NITH H SUHE HET
Source: Original episode vs. repeat episode GAA BY ATG Seqt. Thru 2d Oir. ‘92-'93 "=




T s ot B n:nﬂsuccsl i t'ﬂnnsunmcanun

o [ T
ff-l'ﬁannuLnaI\'Lnnuliﬂuln 05 ' i i l
s | rmm ﬂensunnrfmﬂuursrmﬂ
i ';.--St_‘mngﬂpuenirumensﬂjmuns i. ' f &
ot frendyfionmen | 7|]
I -ﬂcﬁﬁnﬂimnuliiulanta' G mrﬂgﬂ
-fippeals To The Enfire melu R Iﬂ’]ﬂl
o Sfrong Success Whepeat -~ - Hon'R-g
Reins 957.0f rginal Rating | Bt oo
o Well Balanced Audience Composition
-Ieally Matches Available Early Fringe Audience

Nem York, Los Hngeles Emcagu find ﬂn Sranuns In The
Chris Craff, Paramount, Gaylord And Renaissance Groups.

BvwATCH: THe STap WA

ALL AMERICAN COMMUNICATIONS, INC,




would once again have left Liberty
holding part of QVC.

The pressure on QVC to up its bid
might increase by bringing in Bell
South. A revised bid might necessitate
resubmitting the tender offer and reob-
taining the necessary governmental
consents. QVC was to have learned
out by today (Nov. 8) whether its bid,
as structured with Liberty, conforms
with antitrust policy or whether the
FTC needs additional information.

Viacom’s slight timing advantage—
it promised to pay stockholders at least
a few days ahead of QVC—would
thus be increased unless QVC turned
the tables and raised its bid enough to
put the ball back in Viacom’s court.

Viacom filed information about its
$4.5 billion bank financing commit-
ments, which still are subject to the
negotiation of definitive agreements.
The package includes a $3.5 billion
“‘revolving credit facility’’ that can be
used to acquire shares in the cash
tender for 51% of Paramount’s stock,
while a $1 billion term loan will be
available if Viacom-backer Nynex has
its investment delayed beyond the of-
fer’s close due to regulatory prob-
lems. u

Southwestern Bell
and Cox: the next
telco-cable pair?

By Rich Brown

~ TOPOFTHEWEEK

advanced fiber optic systems. And
they are likely to make offensive and
defensive moves more rapidly than
they wanted, following last month’s
TCI-Bell Atlantic megamerger, says
Eli Noam, professor of finance and
economics at the Columbia School of
Business and director of the Institute
of Tele-Information.

A deal with Cox would not be
Southwestern Bell’s first entry into the
cable system business. Earlier this
year, the company agreed to pay 3650
million for two Washington, D.C.-
arca cable systems with 228,000 sub-
scribers. The deal also would not be
the first joint endeavor by Cox and

work together to offer combined cable
and telephone service in the United
Kingdom:.

The Southwestern Bell-Cox deal
Jjoins a fast-growing list of cable-telco
partnerships that now includes Bell
Atlantic-TCI; US West-Time Warer;
Be!l South-Prime Cable, and Nynex-
Viacom. Cablevision Systems Corp.
and Houston Industries” KBLCOM are
among other cable systems aggressive-
ly seeking telco deals of their own (see
page 43).

Atlanta-based Cox Cable operates
systems in 17 states and has |.7 mil-
lion subscribers; St. Louis-based
Southwestern Bell serves more than

Southwestern Bell,

which already | 11 million customers worldwide.

s outhwestern Bell and privately
held media conglomerate Cox
Enterprises are said to be ham-
mering out a $1 billion deal that would
combine the two companies’ cable
holdings into a publicly held spin-off
company.

Cox, the nation’s sixth largest cable
operator (1.7 million subscribers), and
the regional Bell operating company
expect to reach an agreement around
Thanksgiving, according to Cox-
owned Atlanta JournallAtlanta Con-
Stitution.

A spokesman at privately held Cox
Enterprises confirmed that the compa-
ny had been talking with Southwestern
Bell but declined further comment.
The nation’s top MSO’s have all ac-
knowledged merger talks with the
telephone companies during the last
year as they look for help in building

Ameritech, US West go to court

US West and Ameritech filed separate lawsuits last week seeking the
same rights to provide in-market cable television service that Bell Atfantic

“won in a Virginia federal court. Other telcos, including Southwestern Bell,

Nynex and Bell South, have said they are considering filing similar cases.

The federal lawsuits were inspired by Bell Atlantic's victory, in which
the company claimed its First Amendment rights to free speech were
violated by the 1984 Cable Act's ban on dual media service. Although
Bell Atlantic won the lawsuit, Judge T.S. Ellis |ll's ruling applies only to
that case, forcing other regional telcos that want to get into cable in their
service areas to wage their own court fights around the nation.

The US West lawsuit—filed in Seattle—and the Ameritech lawsuits—
filed in Michigan and lllinois—use the same First Amendment legal
arguments found in the Bell Atlantic complaint. Both US West and Ameri-
tech allege that their rights to free speech are being violated by the Cable
Act’s in-market ban.

“The video programing prohibition is...on its face, an unconstitutional
prior restraint on speech,” say both the Ameritech and US West com-
plaints. It was that specific issue that Judge Ellis agreed with when he
found in favor of Bell Atlantic.

“We intend to follow [Bell Atlantic’s] logic fairly closely,” said Norton
Cutler, attorney for US West. A lawyer for Ameritech said that the
company's suit also was based on the complaint filed by Bell Atlantic.

The Justice Department has appealed the Bell Atlantic ruling in Virgin-
ia, and the constitutionality of the Cable Act ban is now expected to be
decided by the U.S. Supreme Court. Although the Bell Atlantic lawsuit
was the first to be filed, it will not necessarily be the first to reach the
Supreme Counrt, according to Cutler.

Ameritech filed suits in llinois and Michigan because they are the first
service areas targeted for video programing, according to Ameritech’s
Tom Quarles, vice president, assistant general counsel. Unlike US West,
Ameritech is worried that a decision in one federal court will not be
binding on the company’s business outside its jurisdiction.

Nynex, Bell South and Southwestern Bell said they are considering
similar lawsuits but have not made a decision yet. Pacific Telesis refused
to comment on its legal plans.

GTE is hoping that the recent acquisition of TCI by Bell Atlantic will
raise awareness of the issue in Washington, possibly forcing Congress
and the FCC to intervene. “We hope that it will be a higher priority,” said
GTE spokesman Dick Jones. He added that if the federal regulators don't
decide to revise the Cable Act “in the reasonable future,” the telephone
company will consider filing a suit of its own. —Ss
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Paramount
plans on

10 hours of
prime time

By Joe Flint

TOP OF THE WEEK

P aramount’s fifth-network blue-
print calls for 10 hours of prime
time programing when it is at
full service, according
McCluggage, president,
Television Group.

The studio also is looking at using
movie packages to fill noon-2 p.m.,
according to statton sources who have
heard Paramount’s pitch. McCluggage
says the studio could announce new
affiliation agreements as early as this
week. Last week, McCluggage was on
the road meeting with stations that
have not chosen either Warner Bros.
or Paramount.

While Wamer Bros. appears to
have the edge in planning, some sta-
tions and rival studio executives are
betting on Paramount.

*‘Paramount has Star Trek: Voyag-
er, and 1 know whatever follows Star
Trek will also probably do pretty
good,”” says a rival studio executive.

Warner Bros. executives and affili-
ates counter that one show does not a
network make.

Besides Voyager, Paramount also is
looking at sitcoms for the first two
nights of its network.

While both Paramount and Warner
Bros. say they will use outside studios
and production companies for their
networks, one observer thinks that
Paramount—because it is partnered
with Chris Craft—will be more open
to outside producers.

Wamer Bros., some believe, will
not have the incentive to look outside
for programing, since its affiliates will
be paying it for shows.

That component of WB Network is
what Paramount hopes will persuade
statons to join them.

McCluggage discounts rumors that
the studio is negotiating separate deals
for a stand-alone Voyager should the
network not take off. ‘“We are not
looking to secure a distribution outlet
for Star Trek or any other show.”” ®

to Kerry
Paramount

Where there’s smoke, there’s TV

For Los Angeles TV stations, the resurgence of the devastating brush-
fires that plagued Southern California for two weeks meant back to work
after a brief reprieve from around-the-clock coverage. Los Angeles net-
work affiliates and independent stations pre-empted their Tuesday night
prime time lineups to cover the fires that destroyed hundreds of homes in
the Malibu area. Several stations contacted estimated their ad revenue
losses due to coverage at several hundred thousand dollars per station.
KABC-Tv, which pre-empted its number-one-rated Tuesday night lineup,
said it would run NYPD Blue on Saturday at 10 p.m. KTTV-Tv also was
planning to rerun its disptaced shows. The fire hit too close to home for at
least one television executive: KTTv-Tv President and General Manager
Tom Capra said his house was in danger for a while, and his wife
provided news updates for the station as the fires spread.

Retrans turnabout in Maine

Holding out for money does not always pay off, as wcsH-Tv Portland, Me.,
learned last week.

The NBC affiliate, which took its signal off the Time Warner cable
system there when it was unable to get a cash retransmission-consent
payment, went back on the system last week after agreeing to compen-
sate the system for carriage.

According to Time Warner executives, the cable operator will receive
$35,000 worth of ad spots promoting cable from the station annually over
the next four years. The Time Warner system has 56,000 subscribers.

But there's more. Time Warner cable also got the right to carry any
NBC programing the station pre-empts. According to Time Warner
spokesman Mike Luftman, the station pre-empts much of NBC's sports
programing, which now will be seen in Portland on a Time Warner cable
channel.

Time Warner also got the station 1o waive its syndicated exclusivity
rights. Now the station can carry distant signals, such as wtas(Tv) Atlanta
and other NBC affiliates, without removing duplicated programing.

Since the station went off the system, the cable system says it has
received much ad revenue earmarked for WCSH-TVv, -JF
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Teams threaten baseball TV blackout

Small-market teams seek revenue sharing to keep them in financial ballpark

By Steve McClellan

ball’s local broadcast revenues,

seven National League teams are
threatening to scuttie the decades-old
blanket agreement that allows teams to
locally broadcast each other’s games.

The teams have already triggered a
clause that will cause the National
League agreement to expire Dec. 28.
Unless a new deal is put in place, each
team will have to make separate deals
with the other teams to televise games
next season. And if that happens, the
small-market teams could prohibit
telecasts of their games as leverage to
force revenue sharing among all the
teams in the league.

*“The you-know-what is about to hit
the fan,”” one source says, because the
National League is far from a deal.

Although the season doesn’t start
until next April, the advertiser selling
season begins soon, and broadcast
schedules have to be set.

At least five small-market American
League teams are taking similar ac-
tion, throwing into question local cov-
erage of that league starting with the
1995 season.

The National League agreement,
enacted in 1956, covers local televi-
sion rights. A separate agreement cov-
ering radio has not been challenged.
The American League agreement, en-
acted in the early 1960s, covers televi-
sion and radio. National rights deals
are not affected.

I n a grab for a bigger piece of base-

Money is at the heart of the issue.
The small-market teams say they
aren’t being paid enough for broadcast
of their games to the major markets.
They want revenue sharing and a piece
of the superstation action.

For example, the Montreal Expos
contribute to the value of the New
York Mets’ broadcasts, which gener-
ate four times the local revenue that
the Expos’ telecasts do, says Expos

President Claude Brochu. “‘It takes
two to tango.”’

The National League challengers in-
clude the Expos, Cincinnati Reds, San
Diego Padres, Pittsburgh Pirates, Flor-
ida Marlins, Astros and St. Louis Car-
dinals.

In 1993, those teams earmned about
$40 million in local TV and cable
rights—combined. The Mets eamed
about $30 million. ]

Canadians come down hard
on television violence

By Sean Scully

hile U.S. legislators debate
TV violence south of the bor-
der, Canadian regulators are

taking a firm stand.

In late October, the Canadian Ra-
dio-Television and Telecommunica-
tions Commission (CRTC), the equiv-
alent of the FCC, passed a tough new
antiviolence code for broadcasters,
banning any depiction of gratuitous
violence. The code was developed by
the Canadian Association of Broad-
casters in response to pressure from
the CRTC following a 1989 shooting
at Montreal Polytechnique.

Canadian broadcasters accept the

Committee.

sion.

Cable studying violence options

A short-term solution for television programers trying to resolve the sticky
TV violence issue with Washington lawmakers could be to simply ask for
an extension of the Jan. 1, 1994, deadline. That's one possibility being
suggested by Winston (Tony} Cox, chairman of Showtime Networks Inc.
and head of the National Cable Television Association's Satellite Network

The committee, which mcludes executives from all of the top cable
networks as well as MSO's Jones International and Newhouse Broad-
casting, met a week ago to map out a plan to head off possible legisiation
on TV viclence. The group kicked around a number of hush-hush propos-
als and is expected to reconvene soon to iron out a strategy.

“The goal here is to make sure that viewers are informed...the goal is to
reduce the likelihood of young children encountering violent programing,”
explains Cox, who would not give any details on the plans under discus-

code but have some concerns, says
Doug Hoover, national vice president
of programing, CanWest Global sys-
tems, a Canadian group TV owner.
Since U.S. stations are available over
the air or on cable throughout Canada,
domestic stations are at a competitive
disadvantage against the unregulated
U.S. stations.

In unveiling the code, CRTC Chair-
man Ken Spicer said the commission
will watch closely to see that the
CAB'’s system works and ‘‘would not
rule out more coercive legislative or
regulatory action.”

In its broadest form, the code bans
depictions of gratuitous violence, de-
fined as any violence not playing ‘‘an
integral role in developing the plot,
character or theme of the material as a
whole.”” Adult-oriented violence, or
any ad or promotion that contains vio-
lence, is restricted 10 9 p.m.-6 a.m.

The rules for children’s programing
are much more specific, prohibiting
broadcasters from showing violence in
a way that would minimize its effects,
encourage violence or invite danger-
ous imitation.

The CRTC will eventually add a rat-
ings classification system, now under
development by the Action Group on
Violence and Television, a broadcast
industry association, and has called on
other Canadian programers, including
cable and satellite operators, to submit
antiviolence proposals by Dec. 6. ]

a
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Not only more ad sales revenues, but new dollars from first-time and reluctant advertisers who
have never before acknowledged the power of local cable advertising. After all, what supermar-
ket, local grocery chain or specialty food retailer could resist the tasty programming of TVFN.

Call Nory LeBrun today at [212] 398-TVFN [8836]. Western Show Booth # 1724
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Some fear 5th-network fallout

Movies, children’s TV, action hours could be hurt

By Joe Flint

hile Paramount and Warner
Bros. slug it out to build the
fifth network, one thing is

clear: Whoever succeeds will take
away even more dayparts from first-
run syndicators.

Sensing a dwindling market, one
syndicator sent faxes to TV stations
criticizing both Paramount’s and
Warner Bros.” efforts and implying
that stations ‘‘feel that studios-
/metworks really don’t know what is
best for individual stations.”’

“Over time, there will be a
squeeze,”’ says Dick Kurlander, vice
president, programing, Petry Televi-
son, but, he says, ‘‘there will be no
immediate effect because of the slow
rollout of the network.™

Warner Bros. plans to have its WB
Network at full speed in 1998, with
seven nights of prime time programing
as well as programing in several other
dayparts that syndicators currently
count as their own (see story, page
26).

The first casualty of the fifth net-
work likely would be the movie busi-

ness. Studios have already seen sales
of movie packages to broadcasters
drop dramatically during the past five
vears and migrate to cable as more
first-run syndication programing be-
came available.

““This will really put the nail in the
coffin of the movie business. They
will be the first to suffer,”” predicts
Phil Oldham, executive vice presi-
dent, Genesis Entertainment.

But one studio executive counters
that for every loser, there will be a
winner; in most of the top markets,
there will be an independent not affili-
ated with a network.

For the time being, Oldham does
not see the would-be network—or net-
works—as a threat to hour-long action
shows in prime time.

But, he warns, ‘“‘ultimately, down
the road, those nights will be taken
away from those producing hour-long
dramas.’’

John Ryan, president and chief ex-
ecutive of Spelling Entertainment’s
Worldvision Enterprises Distribution,
which is rolling out Aaron Spelling’s
| two-hour prime time block, is not

worried yet.

“‘Fox began in 1987 and now they
are sort of up to seven nights. It takes
quite some time to get there,”’ he says.

One daypart where a Warner Bros.
network would have a dramatic impact
is afternoon.

The WB Network plans to make
children’s programing and animation a
major part of its network. That means
current suppliers of children’s pro-
graming may see potential buyers of
product disappear.

But David Goodman, senior vice
president, Saban Entertainment,
whose Mighty Morphin Power Rang-
ers has become a hit despite strong
competition from Disney and Warner
Bros. programing, emphasizes that
good shows will have more outlets as
cable’s need for original programing
grows.

Sports programing on over-the-air
television, such as professional bas-
ketbell and Major League Baseball,
could also be a casualty. Tribune,
which carries baseball on the bulk of
its stations, probably will cutback in
five years at renewal time. u

Clear Channel seeks production role

Group owner Clear Channel Communications has
joined the swelling ranks of broadcasters that want to
enter the programing business.

Clear Channel Productions Inc. (CCP) will initially
focus on children’s programing for the eight Clear
Channel TV stations, with the intention of later estab-
lishing a syndication business. John Binkley, creator of
the teen soap Fifteen, which aired on Nickelodeon, will
be president and chief operating officer.

“Our motivation is that there is going to be a heavy
demand for programs in the future due to the number
of distribution outlets. Also, we have our own stations
we can pipe shows through,” says Clear Channel Vice
President Randall Mays.

An additional motivation to enter the business, Mays
says, is the changing regulatory climate that no doubt
will affect television stations and their program-buying
habits.

“You can't single out any one [motivating] factor,”
Mays says. “With the changing financial interest and
syndication rules and the high costs of programing, we
obviously want to control our own destiny.

“This is an opportunity to do our own programing

better and cheaper.”

Clear Channel joins other broadcasters including
Scripps Howard, which earlier this year created
Scripps Howard Productions and the Partner Statiors
Network, headed by former Twentieth Television syn-
dication President Michael Lambert. Both groups,
composed of network affiliates, want to produce their
own programing as a hedge against the uncertainty of
the markets that now provide the bulk of their own
programing.

“Ultimately, it is about increasing the value of their
assets. Whether it's Chris Craft, Tribune or Fox affili-
ates, they want to increase the value of their stations,”
says David Goodman, senior vice president, domestic
distribution, Saban.

CCP’s first production, Jake's Attic, already airs on
seven Fox affiliates. A Thanksgiving special has been
cleared in 95% of the country.

CCP also has No Aduits Allowed and another chil-
dren’s show in the works for early next year.

On the drama front, CCP is developing a detective
series t0 be produced by Bertil Ohlsson, who was
executive producer of the movie “Amadeus.” —JF
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“Station reaction to MTM Television’s re-worked syndication
plan for its off-network Evening Shade launch has been
extremely favorable, according to station reps who have
given the so-called ‘station-friendly’ deal the thumbs up.”

— THE HOLLYWQOD REPORTER, October 14, 1993

“MTM'’s new marketing plan for Evening Shade gives
stations more scheduling flexibility than any previous
off-network barter sitcom deal, according to program
analysts.” — BROADCASTING & CABLE, October 11, 1993

So if you like it hot, it’s time you got into The Shade.



Bell Atlantic’s Ray Smith has
been plotting a TV revolution, and
if he closes on the telco’s
proposed $30 billion merger with
Tele-Communications Inc. next
year, he just might pull it off.

In this wide-ranging
interview with BROADCASTING &
CABLE Executive Editor Harry
Jessell, Smith explains why the
revolution must come and what
it will bring—two competing
wires laden with movies on
demand, interactive games, long-
distance learning and even the
long-promised videophone. And
that’s just for openers, he says.
TV is the “'store of the future,’” as
well as'the theater.

If Smith is unsure of
anything, it's the “how."" But he
says the trials to find the right
mix of fiber, cable, satellite and
microwave are already well
under way.

Do telephone companies have to get into video?

They have to do it, if you think of what’s going to be
important in terms of business revenue growth in the latter
part of the "90s. It’s going to be the ability to package all of
the services the consumer wants in the home over the new
set of information appliances. The telephone, the fax,
computer and the television set are coming together. I
noticed Apple just came out with a new set
(BROADCASTING & CABLE, Nov. 1); it's the first time it’s
all been rolled into one box.

What's most attractive about the TV business?

Well, obviously, any company like mine has got to take
whatever steps are required to keep it from becoming a
commodity. If the slope up the value chain starts on the left
and it goes up 45 degrees, you’ve got to keep moving up on
the value chain, providing packages of services and unigue
capabilities and so on to avoid
becoming a commodity.

You are constantly searching for
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new products to replace the inevitable market-share decline
and commoditization down below. And that's why
television is very key. It also is the store of the future; it’s
the theater of the future.

But why is it so important that telcos enter these new
businesses? Telephone revenues now dwarf those of either
cable or broadcasting.

You have to look under the revenues. Remember, what
people refer to as telephone revenues are not all telephone
revenues. In those are directory advertising, coin
telephones and government revenues. What comes out of
the home is probably just 20%-25% of total revenues. So
you look ahead and vou say, “‘Well, what is the growth
going to be in?"”’

If a telco decides to get into video, does it have to do it

with a cable company like Bell Atlantic did?

[ think so. I'm not 100% sure that that's the only way. But
2 'it’s a build-buy kind of situation.
When you buy core capabilities and
the customers and buy the

Nov 8 1993 Broadcasting & Cable
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footprint, you pay a premium. We obviously pay the ! only one that produces something.” Well, TCI is not a

premium. If you build it, you also pay a premium and it | monopoly in the United States in cable, is it? Nor is Bell

takes you a long time and maybe you miss the market. Atlantic. We're going to take the TCI properties in a third
So, the question is always: “*Do I start from scratch in a | of Chicage and a little bit of another town and all of

field that I'm not familiar with and with customers 1 don't | Scottsdale, and we will provide competition to the

have yet and try to build myself out from a very modest | incumbent telephone company. So you have to look at it in

base?”’ How long would that take a telephone company to | terms of town by town.

do? That would be forever. We’ve learned something from the cellular situation. We

Does the fact that the telephone revenues are threatened can have two very good, strategically financed cellular

by cable help to make your case in Washington for entry into providers in every town. They can be good businesses, and

other markets? | the consumer gets more choice.

Yes. With the exception of [Senator Howard] Metzenbaum, | So you go into the telephone business in these TCI

it has made it an easy sell. There will be telephone revenues markedts, and then V°“_'(;‘"Y expect the telcos there to turn

lost. But the ability of the cable companies to mount a around and enter the video business.

really solid cable phone without a telephone partner is | Yes, we’ll go into the telephone business in Denver and in

almost zero. They’re going to have a hard time doing that | Phoenix, and we will find that Southwestern Bell will go

and making any money at it. into the telephone business in Washington, where they own
Even with this new personal communications system the cable operation. And in Washington, we’re already
technology? building the network to make it video-ready.

: : So we'll have a two-wire world or at least a lot of two-wire
Even with all the technology and so on. The operating cities?

systems, the switching, the real-time aspects, the billing of _ _ . ' _ )
a telephone bill. When you look at all of that, we said, “We | No question n my mind that in v1'rtualry every major
can take our expertise into TCI, and we can save these =~ market you will see two terrestrial networks, both

people five years. We know every blind alley there is.” broadband, both full-service networks, both competing
Explain once again this great paradox: Two monopolies head-to-head for video-interactive services and telephony. |
are merging and the result, you tell policymakers, will be Is that going to be enough? Some peopie would say that a
competition? duopoly is not much better than a monopoly.

When we think traditionally of a monopoly, we think of it | But you’ll also have two cellular companies in the same
in terms of a whole country because what we have in our ‘ territory, providing competition for voice and data. And
heads is sort of the manufacturing paradigm: **We're the ;. you will also have five other PCS licenses that have now

In the driver’s seat on the info highway

If Tele-Communications Inc.'s John Maicne is the un- | people more programing choices “not through the
disputed king of TV, what does that make his soon-to- | managing of content, but through the managing of
be boss, Bell Atlantic’s Ray Smith? structure,” he says.

The answer to that question will have to wait until And if people are given a chance te choose pro-
after the $30 billion TCI-Bell Atlantic merger closes | graming that appeals to their narrow intellectual inter-
late next year. It's then that Smith will show whether he ests, he believes, they will turn from the “prurient”
can make the telco-cable combine thrive in the com- programing that laces today's TV schedules.
petitive telecommunications world he promises the Smith is also convinced the broadband networks of
merger (and some regulatory reforms) will trigger. tomorrow will revolutionize education, bringing the

By most accounts, Smith is up to the task, although power of interactive computerized teaching to every
he has spent his entire professional career—33 | home. His faith in the educationa! application comes
years—doing business within the protected markets of | from his own life. A computer program he wrote heiped
Bell Atlantic. his son overcome dyslexia.

Smith shatters the stereotype that depicts telco ex- Smith grew up in Pittsburgh, the son of a steel
ecutives as unimaginative, bureaucratic and more in- | worker. There he received the formal education that
clined to resist change than embrace it. Since assum- | seems ideally suited for a high-tech TV business lead-
ing the top posts in 1989, he has been an agent of | er—two degrees in engineering from Carnegie Mellon
change, tightening and reinvigorating management. (1959, 1960), an MBA from the University of Pittsburgh
Convinced that telco’s future lay in aggressively pursu- | (1967) and a postgraduate exploration of literature at
ing new businesses rather than in protecting the old, Dugquesne University.

he began to push into the video business last year. Despite his accomplishments, Smith realizes the
Smith's attraction to TV may be due to more than telco stereotype will be hard to shake. Why, he asked
business. Smith plays on the periphery of show busi- | friend Gerald Levin after the merger news broke, is

ness as an amateur playwright and actor. But unlike Levin described by reporters as “thoughtful, brilliant
Ted Turner, he promises not to insert any of his | and introspective,” while he is tagged as “plodding”?
themes into the programing that Bell Atlantic’s far- “Ray,” the Time Warner chairman replied, "you are
reaching networks will pump out. Bell Atlantic can give plodding.” —HA)
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been let in those areas, combining to provide voice, data
and video.

There is a growing consensus that telcos be allowed to

own cable systems within their telephone service regions as
long as they overbuild and do not buy the incumbent cable
systems. You say you are going to spin off the TCi systems
with the Bell Atlantic regions to a company without

common directors or officers. Yet policymakers are
concerned that you may keep them in the family by

spinning them off to TCI shareholders.

Well, it’s physically impossible not to have common
shareholders. If you want to own a share of two companies,
you're going to own a share of two companies. We can’t
assure who the shareholders are going to be. It doesn’t
make any sense. Flat out.

If we're talking about spinning off the in-region cables,
where do you think it’s going to reside before long? It’s
going to reside with a large cable company or a telco. And

““Looking ahead seven, eight or
nine years, that [broadcast]
spectrum is going to be used for
personal communications more
than for just broadcast.”’

they are going to compete with us, whether we like it or
not.

If you could walk into Washington tomorrow and write the
law and the regulation for this business, what would it say?

Open it up. Get rid of crossownership prohibitions. Cable
companies should be able to get into telco, and telcos
should get into cable, and everybody should get into long
distance.

What about a common carrier obligation so anybody would
have access to the networks?

The 1992 Cable Act does exactly that. Fifteen percent of
the capacity has got to be set aside, and so it’s a mini-
common carrier rule already. It’s very unusual to have it as
it is stated in the Cable Act, that you have to provide the
programing under the same terms and conditions and out of
a separate subsidiary, and you must set aside for
unaffiliated programers 15% of your channels.

Would you like the federal government to pre-empt the

states to prevent them from blocking entry into the
telephone business?

Yes. What those states are trying to do is to make sure that
the local telephone company doesn’t get screwed in the
deal.

What about the broadcasters? Are the networks and the

TV stations being left behind?

No, I don’t think so. Their great strength is in their ability
to create intellectual property. Now, if the broadcasters
continue to see themselves as transportation companies,
then they will be pre-empted as these new networks are
created. MIT's Nicholas Negroponti says everything that
has been going over the air will go through the ground and
everything that’s gone through the ground will go through

— COVER STORY 1 i i

the air.
And you buy that?
Sure. We'll have more and more voice go through wireless

and more and more video, which used to go through the air,
through the ground.

So what are we going to do with all of these broadcast
towers?

Looking ahead seven, eight or nine years, that spectrum is
going to be used for personal communications more than for

| just pure broadcast.

What do you think of TV programing?

Futurist George Gilder says the prurient interests of all
humans are about at the same level, but the intellectual
interests are at completely different levels. And so if you
must produce on the broadcast model something that will
appeal to everyone, you tend toward the prurient end rather
than the intellectual end.

Because the prurient end is common, the intellectual end
is tremendously varied. So the solution to the violence and
the banality that we see often on television is to give the
viewers genuine choice. The way that you do it is through
switched interactivity. The moment you do that, you raise
the intellectual level.

The other aspect of it is that the children will always
move toward what is the lowest common denominator—not
Jjust the cheap laugh, but the violence of a pratfall.

Your view of programing sounds pretty negative?

Oh, no, I think that it’s like saying that some people are
short and some people are tall. It is an inevitable
development from the state of broadcast architecture that
you're going to have this. I don’t think that it is an
indictment of the creative people in the industry.

In just the past few years, when we have gone from three
or four to 12 or 25 channels, we have raised the intellectual
level with The Discovery Channel and The Learning
Channel. People now have these kinds of choices.

Should the government regulate violent and indecent
content?

| think it's a terrible mistake. When the industry can’t seem
to police itself and the government is forced to be called in,
the government will then apply an inappropriate linear
solution: censorship. I’ve been a member of the ACLU all
my life and just won one of the biggest First Amendment
cases ever [U.S. District court ruling that it could provide
video in its telephone service area]. 1 don’t think
[censorship] helps anything. And the technology will find
its way to get around it. When you can’t find obvious
solutions by very bright people in business and government,
it means the structure’s wrong.

Are these super-duper interactive services you and
Malone talk about real? We all remember Time's Qube
services in the early 1980’s.

It is going to be real. It is going to be absolutely explosive.
Qube was an analog system, and there is no way that a non-
switched analog system can produce anything other than
increased expense and virtually no margin. The moment
that you make it digital, you can store it so cheaply, you can
service it so effectively. Since 1980, the advances in
storage, logic, digitalization, haven’t been an order of
magnitude, they have been an order of magnitude of an
order of magnitude. We're talking about a hundred
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thousand times more efficient. And that is the basic

difference.
I'll concede the technology, but where’s the consumer

demand for interactive services? Are you sure the average
Joe wants video on demand?

They want total control of video, not the video on demand
that we see. They want to be able to select and choose, they
want to be able to fast forward and pause, they want control
of it. They now drive an average of 7.1 miles to and back
from a store and buy a $300 machine which they only use to
put in the video that they want when they want it. We can
deliver that over the wire.

Do you have to have those VCR functions to make it

work?

Yes. That’s what we’re doing in our [Stargazer] trial in
northern Virginia. When they dial up the service, it doesn’t
just start and run. They can fast forward it, they can pause
it, they can stop it, they can rewind it. They have control
over it. It’s saved them the trip. They pay the same price.
They get a better selection and they get it right on the tube.
It’s a gigantic business.

At least $12 billion, if you look at home video.

I know.
What will come after video on demand?

| think, obviously, video games. It’s the same sort of

Interactive television ‘‘is going
to be real. It is going to be
absolutely explosive.”’

thing—control over a game. No one’s going to go out and
buy a game anymore. No one’s going to buy any kind of
game player. Interactive educational services can change
the whole nature of education. This is the best part of this
whole thing, as far as I'm concerned. It’s going to be a very
good business, but it is the part of it that makes my heart
warm.

And we are now ready for the videophone. Don’t
underestimate it. We’re going to use the television set as the
other side of the videophone.

That takes me back to the 1964 World’s Fair

Yes, there it was. It was analog, the equivalent of about
$12,000, and it was before its time. And 1 can produce that
right now for a song, and it’s all incremental. So you put
the capacity in, the incremental capacity’s free, and then
you screw around with stuff until you get a lot of new
services.

Technologically, what is Bell Atlantic’s information
superhighway going to look like?

It's going to be different for every market. You’ll have
primarily fiber/coax hybrid early. We'll use the existing
coax drop, bringing the fiber up to 500-home or 300-home
nodes. We go the last mile with 28 gigahertz microwave or

even the 2.2 megahertz, whatever is required in the various

locations. Or we bring fiber technologies directly into the
home.

We also have an interest in CellularVision, a 28 ghz
wireless cable system. We’ll use it in some locations to
provide the two-way, interactive video. We have a
substantial experiment for every one of these. We’re talking
about thousands of homes. So it's a very elegant and
manageable engineering problem.

What about the ADSL technology you're using in your
suburban Washington video-on-demand trial? It permits

video transmission over telephone lines. Does it have a
future, or is it just a platform to test things on?

Let me be frank with you. The future of ADSL is not
whether it's a good technology. It’s dynamite, it produces
{broadcast quality] pictures, it gives you VCR control and it
does everything you want. The question that remains is how
much it's going to cost. If the prices [of the ADSL
equipment] become reasonable, it's going to be an interim
technology that’ll be with us for 25 years.

If you've got a block with a hundred people and only
seven of them want the service, you're not going to bring
broadband there. But you can bring ADSL in. All you need
is a little board that goes in the set-top converter and one in
the central office. And when you get 30 people on that
block who want it, then you bring in the fiber or fiber-
wireless or whatever, you take those chips out and move it
to the next block.

Prior to the merger announcement, TCl was among
several big operators planning to set aside 50 digitally

compressed channels and offer a near-video-on-demand
service. Will that proceed?

Well, it’s probably a good thing to do, but it’s extremely
interim. All you have to do is do the mathematics. If you
want a hundred films, and you want each to be available
every five minutes over eight hours, multiply it out. You're
up in the thousands and thousands of channels.

The notion of a channel is going to be so quaint in the
year 2000, it’s going to be “‘remember when?'’ The phrase
will not even be in the vocabulary 10 years from now.

How quickly will you roll out these technologies and
services?

In 1994 in the various trials we'll be well above 10,000
people who will be viewing not just movies but games,
educational software and work-at-home services. We hope
to have 40,000 by 1994, but it’s going to be at least 10,000.
By 1995, that’ll be above 100,000 for sure.

TCl has been considering plunging into the direct-

broadcast satellite business, perhaps in response to Hughes

Communications’ and Hubbard Broadcasting's expected
launch of DBS service next year. |s that something you want

| todo?

Sure, why not? There’s no company like mine that is not
going to be interested in providing services by whatever
means. You can’t just cut yourself off from it. I know that
Sumner Redstone says we're in 42% of the United States,
but we aren’t. There’s a whole lump of the United States we
aren’t in that we should be in. And there are other ways to
get there.

Are you still in a buying mode?
Well, | would say that we’ve certainly stepped to the plate

here and we probably have a little digestion to do, but we're
not finished developing the corporation. [ ]
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Prograpaing
Warner details hybrid WB Network

Cable complement to broadcast stations is crucial, says Kellner

By Joe Flint

able will play a pivotal role in
Warner Bros.’ efforts to launch
the fifth network.

““It’s absolutely critical,”” says Ja-
mie Kellner, chief executive and part-
owner of the studio’s newly christened
WB Network, that the cable element
of the network—which will need to
reach at least 10% of the country—
succeed if WB is to have a fighting
chance. Keliner and company officials
outlined plans for the new network in
Los Angeles last week.

To make it work, Warner Bros. is
turning to top affiliates of the estab-
lished broadcast networks and is ask-
ing them to negotiate for a cable chan-
nel (on a low channel position) with
which the WB Network can affiliate in
markets where there is no independent
station. The network affiliate would
then pay Warner Bros. about 10 cents
to 15 cents per subscriber for WB Net-
work programing. The affiliate could
sell all the ad time for the WB pro-
graming.

Of course, the cable operator would
no doubt also want a cut, meaning that
the station the and cable operator may
end up sharing the ad inventory.

In time periods where there are no
WB Network shows, the local broad-
caster would be responsible for pro-
graming. That would likely include
local programing and library product
from Warner Bros. and other studios.

Broadcasters who become WB ca-
ble affiliates would be responsible for
promotion costs as well as headend
and other technical costs.

1y

Team seen as easier route

Why not go directly to cable? Kellner
figures that by teaming with a local
station, the WB Network will have an
easier go of promoting itself. The sta-
tions would have an incentive to see
the network succeed that the operator
would not have. *‘Local broadcasters
bring programing and promotion ex-
pertise,”’ says Kellner.

Group owners of network affiliates
already contacted by Warner Bros. in-
clude Allbritton Communications,

;:

Gathered for the official christening of the new WB Network (I-r): Ed Trimbie, VP,
television station division, Gaylord Broadcasting; Barry Meyer, executive VP, Warner
Bros.; James Dowdle, president and CEO, Tribune Broadcasting; Jamie Kellner, chief
executive, WB Neilwork; Robert Daly, chairman and CEO, Warner Bros., and Dennis

FitzSimons, president, Tribune Television.

Retlaw Broadcasting and Granite
Broadcasting,.

Stuart Beck, president of Granite,
says that if WB Network ‘‘delivers
first-rate programing’ that viewers
can't get over the air, the operator
would have the incentive to make a
deal with a broadcaster to carry the
network.

But some cable operators aren’t
convinced. *'I'm a little skeptical that
too many stations that have managed
to secure a channel for some vaguely
defined service will be able to put on
programs of any impact,’’ says a cable
executive at one of the biggest cable
operators.

The idea of carrying a channel that
may be only partially programed also
causes concern for cable operators.

Says the executive: ‘I don’t want to
prejudge, but by and large I'm not
sure there are a lot of channels avail-
able.”” But, he adds, *‘there may be
some isolated situations where this
could fly.”

‘Great opportunity’

Kellner counters that broadcasters will
jump at this chance to participate.
*“This is really their chance to become
multichannel broadcasters. It’s a great
opportunity,’” says Kellner.

That opportunity will start next
summer when Warner Bros. rolls out
the first night of its network. The ca-
ble element, though, would not kick in
until year two. During the first year,
competing network affiliates would be
asked to clear the four hours of WB
Network shows in time periods that
won’t pre-empt the existing network’s
programing.

But affiliate relations executives at
rival networks question what dayparts
affiliates have to themselves.

*If they don’t pre-empt our pro-
graming, there are not too many viable
time periods left for WB program-
ing,”” says ABC affiliate relations
chief George Newt, who adds he does
not think that any affiliates would pre-
empt ABC programing for WB pro-
graming.

Another rival network executive
says that he “‘can’t imagine an affiliate
of any network thinking it would be a
good idea to confuse their identity by
mixing it with another network.”’

WB Network plans to be at full
speed by 1998 with programing in vir-
tually every daypart (see chart). Part
of that programing, though, may con-
sist of Warner Bros.” buying or pro-
viding affiliates with off-network
shows to air in the 5 p.m.-6 p.m. time
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PR ] ROLL-OUT SCHEDULE

period.

While on the surface that would
seem to save stations the expense of
buying and choosing shows to air, the
stations also would give up much of
the ad time they sell in that time peri-
od and could lose money.

Many potential affiliates also fear
that another afternoon of kids pro-
graming would take away more dol-
lars from the local spot market, cutting
into a station’s bottom line.

*“The last thing we want is another
batch of nationally delivered animated

21

programing,”’ says a potential affili-
ate.
The broadcast factor

On the broadcast side, Warner Bros.
last week confirmed what most al-
ready knew: The Tribune broadcasting
stations (except superstation WGN-TV
Chicago) will become affiliates of the
WB Network. Also signing on is Gay-
lord Broadcasting, Pacific FM (which
owns KOFY-TV San Francisco); Re-
naissance Communications (WDZL-TV
Miami) and a handful of other broad-
casters, giving Warner Bros. 11 sta-
tions in the top 20 markets.

Tribune is making it even easier for
WB to find affiliates. The group own-
er last week bought Gannett Broad-
casting’s WLVI-TV Boston (see box,
page 43), which it will add to the WB
list.

Tribune, which has long preached
the value of localism and the impor-
tance of sports programing, says that it
was thinking of the future when it
agreed to sign on.

“‘In the 200- to 500-channel! uni-
verse, you have to have a franchise,”’
says Tribune chairman Jim Dowdle.
Baseball, long a staple of the Tribune-
owned stations, may go more and
more to cable and pay TV, making the
Warner opportunity something worth
considering, the executive says. Dow-
dle also expressed concern that, in the
future, stations witl have to spend
‘‘enormous amounts of money’’ on
promotion. The WB Network will re-
move some of that burden, he says.
Tribune says it will honor all of its
sports contracts.

But WGN-TV will not be a part of
WB Network. Aside from several dif-
ferent sports contracts with the local
teams, that station is also a supersta-
tion, which could cause copyright
problems with WB affiliates.

That leaves independent stations
WPWR-TV or WGBO-TV Chicago as po-

Time Period | 1994 1995
Kids AM Full
7-9:.00AM Schedule
Daytime Full
Noon-2:00PM Schedule
Kids PM 1 Half-Hour
3-5:00PM Strip
Family
5-6:00PM
Prime time 4 Hours 8 Hours
8-10:00PM 2 Nights 4 Nights
Late Prime Full
10-10:30PM Schedule
Late Fringe
11PM-12:00AM
Saturday AM Full
8AM- Noan Schedule

1996 1997 1998
Full Full Full
Schedule Schedule Schedule
Full Full Full
Schedule Schedule Schedule

2 Half-Hour Full Full
Strips Schedule Schedule
Partial Full Full

Schedule Schedule Schedule
11 Hours 13 Hours 15 Hours
5 Nights 6 Nights 7 Nights
Full Full | Full
Schedule Schedule Schedule
TBD TBD TBD
{To Be Determined}
Ful Full Full
Schedule Schedule Schedule

tential WB Network affiliates.

Affiliates would pay studio

Warner Bros. also spelled out its ca-
ble-like method of affiliate relations.
Instead of Warner Bros. paying sta-
tions to carry programing, WB affili-
ates would pay the studio roughly 25%
of the incremental profits from the
WB Network schedule. Stations also
make an upfront investment that
would be credited against the 25% cut.

Tribune executives Dowdle and TV
group president Dennis FitzSimons
called the WB terms ‘'‘more than
fair.”

WB needs the 25% cut because,
unlike other networks, the studio does
not own any TV stations, which usual-
ly provide much of the profit to a
network’s bottom line.

Wammer Bros. CEO Robert Daly
says the studio wants in to the network
business because ‘‘a national distribu-
tion outlet not only complements our
current television operatiens but also
gives us the opportunity to profit from
the original broadcast of programs,’
something the studio is unable to do in
the current environment of deficit fi-
nancing shows that it provides to the
networks.

According to Warner Bros., its af-
filiation agreements already give WB
Network a reach of 40%. But Para-
mount, which is launching its own
fifth network in partnership with the
Chris Craft stations, claims WB

reaches only about 30%; just 3% more
than Paramount’s network.

Paramount Television Group chair-
man Kerry McCluggage was on the
road last week pitching the stations
still up for grabs, which include key
groups River City Broadcasting, Sin-
clair Broadcasting (which is in the
midst of a bond offering and can’t sign
with anyone until the offer is done),
Clear Channe] TV and ABRY Com-
munications.

Spin-doctoring was the order of the
week for both Paramount and Warner
Bros. Paramount—which is counting
on its new Star Trek series Voyager to
land affiliates, says that WB Network
is misieading broadcasters about how
many stations it has signed up and
lacks the strong programing, such as
Star Trek, that can deliver audiences.

"*‘They don’t have shows. and it is
less than a year away,’’ says one Para-
mount executive commenting on the
fact that WB has yet to say what
shows would be on its network.

WB executives counter that it does
not make sense to announce the lineup
now,

But programing is the factor on
which many of the stations still up in
the air may base their decision.

Says one broadcaster: **My concern
with WB is that the studio is the lead-
ing network supplier; it supplies the
PTEN programing. Am 1 getting the
best stuff or my quota of the best
stuff?”’ ]
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Dubrow heads
Multimedia
development

He will give up executive
producer slot at ‘Sally
Jessy’ and ‘Jerry Springer’

By Steve McClellan

PROGRAMING —

B urt Dubrow, executive producer
of both The Sally Jessy Raphael
Show and The Jerry Springer
Show, has been named to head a new
program development division at Mul-
timedia Entertainment.

Dubrow will relinquish the execu-
tive producerships of both programs,
but he will remain ‘*consulting execu-
tive producer’” and will continue to
offer creative input. His new corporate
title is executive producer, program-
ing, Multimedia Entertainment Pro-
gram Development.

The new executive producer of Sal-
lv is Rose Mary Henri, who had been
senior producer. Terry Murphy, who
was Jerry's senior producer, is now
executive producer. Both will report
to Dick Thrall, the Multimedia Enter-
tainment senior vice president who
oversees production of all the compa-
ny’s programs.

Dubrow and other Multimedia exec-
utives downplayed reports of stress
between Dubrow and Raphael.

Dubrow produced Sally for 10
years, and sources confirmed that Ra-
phael was concerned that it wasn't get-
ting the full attention of an executive
producer when Dubrow took on devel-
opment and production responsibilities
for Jerry Springer more than a year
ago.

“I'm still intimately involved in the
creative direction of both shows,”
says Dubrow. As for Safly, which he
helped develop, he says, ““My heart
will always be in that program. But
we’'re both doing other things. She’s
doing made-for-TV movies and spe-
cials, and I have my expanded respon-
sibilities.”

Currently, Dubrow is in Los Ange-
les (although he’ll remain based in
New York) developing a late-night
companion talk show for Rush Lim-
baugh hosted by Los Angeles radio
personality Dennis Prager. u

Aces high

Home Box Office is off to a good
start in the upcoming 15th Annual
National CableACE Awards com-
petition with a total of 107 nomina-
tions, almost double the number
«received by its closest competitor,
Showtime Networks Inc.
Showtime's Failen Angels, an
4 anthology series from Propaganda
@ Films and Sydney Pollack’s Mirage
Enterprises, heads the list of indi-
vidual programs with 12 nominations. Other top nominees include HBO's
The Larry Sanders Show (11); HBO's Dream On (10); HBO’s Stalin (7);
HBO's Barbarians at the Gate (5); WTBS’s National Geographic Explorer
(5), and The Showtime 30-Minute Movie (5).
The awards ceremony, to be telecast live on TNT, will take place Jan.

E E
e

I?EAE
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16, 1994, at the Pantages Theater in Hollywood.

Gordon Elliott: talk with
an Australian accent

CBS/Twentieth syndication project attracting attention

By Steve McClelian

hat does ‘‘the street”” think

about The Gordon Elliott

Show? That the show has a
better chance of succeeding next year
than any of this year’s freshman talk
shows have of returning for a second
season.

That’s a big reason that CBS and
Twentieth Television, the Fox distri-
bution arm, have teamed up to syndi-
cate the new hour talk show next fall.
Talk continues to be the medium’s
hottest genre, and no matter how
many of the shows fail or falter, sta-
tions are anxious to see who the next
talk prospect is.

Elfiorr, which will be produced in
New York, is CBS’s first foray into
first-run syndication. lIronically, CBS
signed Elliott away from Fox two
years ago with an exclusive develop-

. ment deal. At the time, Elliott had

made a name for himself in New York
as the somewhat zany Australian who
went around the city knocking on peo-
ple’s doors for live offbeat bits on
Fox-owned WNYW-TV’s morning show
Good Day New York.

Elliott’s presence was considered a
key factor in the show's ability to
compete with—and frequently beat—

the three network morning shows. El-
liott also has done stints with A Cur-
rent Affair and Hard Copy. He started
in Australia doing morning television,
or ‘‘breakfast television,”” as they call
it there.

When CBS Daytime Vice President
Lucy Johnson signed Elliott two years
ago, the original intent was to do a
network daytime talk show. But the
project stalled until late-night-program
vice president Rod Perth picked up
additional duties as head of ‘‘non-net-
work’’ program development and re-
worked it for syndication.

Fox's Twentieth Television is dis-
tributing the show, which has been
picked up by the Fox station group
(BROADCASTING & CABLE, Oct. 295).
It is being offered for cash and barter,
with stations retaining 102 minutes
and Twentieth keeping 3'4. Program
executives at several rep firms say that
three minutes is more typical, but the
extra 30 seconds reflects Twentieth’s
attempt to generate a little more reve-
nue in year one, when the cash license
fees won’t be great. Twentieth is
promising stations at least 39 weeks of
original programs and possibly more.

The read on Elliott is that he is
energetic, articulate and humorous.
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And C-SPAN representatives—Barkley Kern, Angie Palmer,
Mary Mullen, Debbie Lamb, Peter Kiley, Willie Vereen and Maura
Pierce—are ready to help educate communities across the country

about the value of cable and C-SPAN, America’s electronic town hall.

Among our first visits are Denver, Los Angeles and San Diego. e N
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I PROGRAMING

On the downside, program analysts
say that Elliott shouldn’t emphasize
the funny, because humor meshed
with daytime talk has, for the most
part, failed (Regis and Kathie Lee be-
ing a notable exception). Conventional
wisdom, they add, has his Australian
accent working against him across the
U.S., although it didn’t seem to di-
minish his popularity in New York,

The producers say that each episode
of the Ellion show will open with an
on-location segment relating to the
theme of that day’s show.

But those on the buying side are
skeptical about how long that will last:
Geraldo and Maury Povich started
with such segments but rapidly phased
them out.

‘I take that [opening segment idea]
with a grain of salt,”” says one station
programer. ‘‘Sometimes it just doesn’t
make sense. And you can’t have him
flying all over the place doing these
things. When they fall behind in pro-
duction, and he’s exhausted, they’ll
junk that idea real fast.”

What’s left, say some, is your basic
talk show—but cne with a personality
who has a slightly different take on
things and who has captured the inter-
est of the industry. L

TV sets. Source: Nielsen Media Research

Top cable shows and nets

Following are the top 15 basic cable programs (Oct. 25-Oct. 31), ranked by households
tuning in. The cable-network ratings are percentages of the total households each
network reaches. The U.S. ratings are percentages of the 94.2 miflion households with

centages of the total households each network reaches
that have their TV sets on during prime time. Source:
cable networks based on Nielsen Media Research.

Time HHs. Rating
Program Ntwk (ET) (000) Cable U.S.
1. NFL (Lions-Vikings) TNT Sun. 8p 5442 91 58
2. NFL Gameday Sunday ESPN Sun. 12p 2,449 40 26
3. NFL Primetime ESPN  Sun. 7p 2,381 39 25
4. Sportscenter ESPN Sun.11:30a 2,103 34 22
5. Murder, She Wrote USA  Tue. 8p 2053 34 22
6. The Guardian USA  Sat. 4p 2017 33 21
7. CF/W.Va.—Syracuse ESPN Sat. 7:30p 1,886 3.1 20
8. NASCAR Slick 50 500 TNN  Sun. 2p 1,881 3.2 20
9. Saved by the Bell TBS = Wed. 5:35p 1,851 3.1.. 20
10. Perry Masor/Aven. Ace TBS  Sun. fp 1,830 3.0 19
11. Murder, She Wrote USA  Mon. 8p 1,823 3.0 19
12. Boxing, Tues. PM Fight USA  Tue. 9 1,810 30 19
13. WCW Wrestling TBS Sat. 6:05p 1,786 3.0 1.9
14. PAC-10 Conf. Football ESPN. Sat. 10:45p 1,752 .28 1.9
15. Rugrats NICK Sun.10:30a 1,744 29 1.9
The top five basic cable services for the week of Cct. HHs. Rating/
25-31 are listed at right; they are ranked by the number ‘ Network (000) Share
of households tuning in during prime time {8-11 p.m.). - ]
The cable-network ratings are percentages of the total TNT """"" e 224/ S
households each network reaches; the shares are per- | USA . R A
: { TBS ... 1,139.....1.9/3.0 :

BERAe 997......1.6/2.6
DISC......... 665....... 11417

Headline News gets retrans boost

Local Edition was part of deals for 45 TV stations

By Rich Brown
etransmission-consent negotia-
tions are helping to increase dis-
tribution of Headline News Lo-

cal Edition, which in recent weeks has

seen a doubling of the number of local

TV stations participating in the cable

programing service.

A total of 45 television stations and
125 cable systems, representing 4.5
million homes, have so far signed re-
transmission-consent deals involving
Local Edition, a local six-minute
newscast that appears within each half
hour of the national newscast on
Turner Broadcasting’s Headline News
cable network. In most cases, the local
station will produce about six updates
each day with its own anchors and set
and then will send those updates via
cable or microwave to the local cable
system for insertion on the network.

The retransmission-consent deals

represent 38 new markets for Headline
News Local Edition, including Miami;
Indianapolis; Hartford, Conn.; San

Antonio, and Little Rock. In some
cases, stations have signed Local Edi-
tion deals with cable systems that do

not yet even carry Headline News,

Local Edition director Paul Bermel
says it is possible that some stations
have signed deals with operators not
yet carrying the channel to prevent a
competing station in the market from
eventually locking up a deal of its
own,

Dale Nicholson, president and gen-
eral manager at KATV(TV) Little Rock,
says that his station welcomes the pro-
motional  opportunities  available
through the Local Edition news up-
dates. In fact, the station got a head
start last year by supplying local cable
operators with roughly 90 hours of
footage from local government hear-
ings and other events.

““We have an opportunity to reach
news watchers, and they’ll come to us
for our 5, 6 and 10 p.m. newscasts,”

Continues on page 64
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9:00

9:30
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WEDNESDAY
8:00

8:30

9:00

9:30

10:00
10:30
THURSDAY
8:00

8:30

9:00

.10:30
FRIDAY
8:00

9:00
-9:30
10:00
10:30
 SATURDAY
- 8:00

15.4/24

69. Day One 9.0/15

CBS

14.4/22
Evng. Shade 13.3/21

1o

27.

13.3/21
24, Fresh Prince

NBC

13.5/21

17. Dave's World 14.5/22

35. Blossom

12.5/19 |

11. Murphy Brown 15.9/23

82. Fox Night at the
Movies—Rocky Horror

10:30

9:30

10:00

-8:30:

: . Picture Show 6.6/10
8. NFL Momljay Night 17. Love & War 14.5/21 24. I‘NIBC Monday Night
Football—Minnesota at Movies—B.T. Bradford’s
Chicago 17.4/29| | 22. Northern Exposure ‘Remember’ 13.5/21
14.1/23
| q D/8
15. Full House  15.0/25 73. Svd by the Bell 7.9/13 92. Hermans Head 4.3/7
/ 16. Rescue: 911 14.7/24 y / /
21. Phenom 14.2/22 82. Last Halloween 6.6/10 | | 93. Bakersfield, P.D. 4.2/7
2. Roseanne 22.7/34 77. ). Larroguette 7.5/11| | 88. America’s Most Wanted
5. Coach 18.8/29 | | 35. CBS Tuesday Movie— 75. Second Half ~ 7.6/12 5.8/9
Misery 12.5/20|" :
12. NYPD Blue 15.6/26 62. Dateline NBC 9.6/16|
14. Hm Imprvmnt  15.2/25 ! 43. Unsolved Mysteries 55. Beverly Hills, 90210
73. Hearts Afire* 7.9/12 i ’ ’
29, Joe's Life 13.2/20 / 11.8/19 10.5/17
1. Home Improvint 24.4/36| | 85. South of Sunset* 46. Now with Tom and Katie
64. Melrose Place 9.3/14
6. Grace Undr Fire 18.7/28 6.1/9 11.5/17 /
59. Moon Over Miami 9.9/17 | | 47-48Howrs  11.2/19] | 37 14y and Order 12.3/21 ‘
) = b 0
72. Missing Persons | 50. In The Heat of the Night| | 37. Mad About You 12.3/20| | 17. The Simpsons 14.5/24
8.3/13 |- 10.9/18 13. Wings 15.5/25| | 42. Martin Special  11.9/19
! i 4, Seinfeld 20.4/31] | 64. In Living Color 9.3/14
27. Matlock 13.3/21 66. Eye to Eye w/Connie . 7 g /
Chung 9.2/14 7. Frasier 18.2/29 | | 91. Bakersfield Spc 5.5/9
9. Primetime Live 16.5/28 | | 68- Picket Fences 40. LA. Law 12.0/21
9.1/16 i i
5 9 - b 5.0
23. Family Matters 13.7/25| | 54, Diagnosis Murder* 88. Against the Grain 85. Brisco County, Jr.
31. Boy Meets World 12.9/24 10.7/20 5.8/11 6.1/11
34. Step by Step 12.6/23| | 75. Bob 7.6/14 .
58. NBC Friday Night 87. The X Files 59/11

32. Hangin w/Mr. C 12.7/23|

84. Family Album 7.1/13

20. 20/20

53. ABC Saturday Night

14.4/26|

;| Woman

63. Picket Fences 9.4/17

11.4/20
32. Dr. Quinn Medicine

Mystery—The Return of

Ironside

10.3/18

71.

10.2/18

Ret TV Bloopers 8.4/15

T

TELEVISION UNIVERSE ESTIMATED AT 94.2 MILLION HOUSEHOLDS; THEREFORE ONE RATINGS POINT 1S EQUWALENT TO 942,000 TV HOMES

8:30 12.7/22
¢ Movie—Double, Double, Toil| - 55 Emply Nest _105/18 |
. 9:00| and Trouble 10.8/19| /| 60. Harts of the West . Empty - 30. Front Page 5.7/10
9:30 9.8/17 48. Nurses 11.0/19 |
10:9_0: 82. P. Poundstone Show 45, walker, Texas Ranger 43. Sisters 11.8/21 =
10:30. 8.6/12 11.7/21 ; : =
SUNDAY B - 2 0 : 9
.00 61. AmFunHmVid 9.7/16 isi
7:08) - ! 3.60 Minutes  22.1/35 | | 80. | Witness Video 7.2/12 | O Townsend Television
2:30| 70. Am Fun People* 8.7,/14 4.1/7
.8:00 . | 10. Murder, She Wrote 50. Simpsons 1 10.9/16
. Lois & Clark .2/14 57. seaQuest DSV 10.4/15
- 8:30 66. Lois & Clar 52/ 16.2/24 seaues / 40, Simpsons 2 12.0/17
9:00 ] 37. Simpsons 3 12.3/18
9_30 26. ABC Sunday Night 30. CBS Sunday Movie— 48. NBC Sunday Night 50. Simpsons 4  10.9/17
"] Movie—Columbo: It's All in No Child of Mine | | Movie—One Good Cop - s cone
.10:00 | the Game 13.4/21 13.1/21 11.0/18
10:30 et -
e e 13.4/22 12.0/20 11.0/18 7.7/12
SSN. TO DATE' 12.9/21 13.5/22 11.1/18 7.2/12
RANKING/SHOW [PROGRAM RATING,/SHARE] *PREMIERE SOURCE: NIELSEN MEDIA RESEARCH YELLOW TINT IS WINNER-OF TIVE SLOT
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AM stations can still clean up with Kahn

Although commission has picked Motorola AM stereo system, stations
will be allowed to use Kahn technology to reduce interference

By Sean Scully

have to drop the Kahn AM stereo
system in favor of the Motorola
standard, they can keep using the
Kahn equipment to boost their signals.
“That’s good news,'” says John
Dehnel, chief engineer of KSLiaM)
Salt Lake City, one of 40 U.S. stations
using the Kahn *‘Powerside’’ system.
Powerside uses the Kahn stereo ex-
citer to push the signal into one of the
two sidebands, either slightly above or
slightly below the exact frequency of
the station. That increases the strength
of the signal in formerly weak areas
and decreases interference from adja-
cent stations, or from distant stations

E ven though the FCC says stations

John Hurni, chief engineer of
wiIK(AM) Chicago, says he had been
concerned that if the commission
chose Motorola’s C-Quam system as
the AM stereo standard, as it did late
last month (BROADCASTING & CABLE,
Nov. 1), stations would have to turn
off all Kahn stereo equipment, even if
they were using it only for Powerside.

“We’ve been fairly pleased with
the effect it’s had for us.”’ he says,
including reducing nighttime interfer-
ence with KSL(AM), which occupies
the same frequency.

Paul Ploener, general manager of
WTHE(AM) In Mineola, N.Y., says
Powerside has given his station a
20%-30% boost in coverage in some

airwaves around New York City.
*“[The FCC’s decision] is definitely
good news for us,” he says. ““We
took [Powerside] out and you can defi-
nitely tell the difference in coverage.”’

The commission concluded that us-
ing Powerside wouldn’t interfere with
the new Q-quam stereo standard as
long as Powerside stations broadcast
the same signal on both Kahn stereo
channels, effectively creating a single
mono signal, says David Means, chief
of the FCC’s Engineering Evaluation
Branch. In true stereo, stations trans-
mit subtly different signals on the right
and left channels. Stations probably
will be allowed to keep the stereo pilot
signal on, he says, provided they don’t

using the same frequency.

cases, useful in the badly overcrowded

use Kahn equipment for stereo. ]

ufting Edge

Edited by Sean Scully

General In-
strument

and Scien-
tific-Atlanta
say they've
settled a series
of patent disputes. The
suits in federal court in
Newark, Baltimore and
San Diego contested
control of scrambling
systems for satellite
and cable signals. The
companies wouldn’t dis-
cuss terms of the settle-
ment other than to say
they include cross-li-
censing of patents be-
tween them.

In the wake of last
month’s decision by
the Grand Alliance—a

consortium of com-
panies developing a
joint HDTV-system
to use the Dolby
AC-3 audio com-
pression system,
Texas Instruments says
it will develop computer
chips incorporating Dol-
by’s system for use in
television sets and set-
top converter boxes.
Digital Compression
Manager Ron Slaymak-
er says Tl hasn't decid-
ed the exact form of the
AC-3 chip—it may
stand alone or be incor-
porated into a chip with
a video compression
system—so the price
remains uncertain. He
says Tl is discussing

uses with manufactur-
ers but declined to say
what deals might be in
the works. The chip is
expected to be ready
for market in the middle
of next year.

In what it says is the
first computer-board-
level use of real-time
digital video compres-
sion, Optivision of Palo
Alto, Calif., is offering
the OptiVideo MPEG
encoder, The PC board
package, which starts at
$20,000, uses the Vide-
oRISC real-time com-
pression system from
C-Cubed Microsystems
(BROADCASTING & CABLE,
Oct. 11). The board in-
cludes a separate real-
time audic encoder. Un-
der current
technology, the
board can de-
liver CD-quality
sound and
slightly better

than VHS video quality.
C-Cubed says, howev-
er, that VideoRISC can
be upgraded, without
having to replace the
system, to accommo-
date future technologi-
cal advances.

Sony Pictures Enter-
tainment TV Group will
be the first independent
producer to create pro-
gramming for the Inter-
active Network, based
in Mountain View, Calif.
Sony will create both
new programming and
services based on exist-
ing shows, such as
Wheel! of Fortune and
Jeopardy!. Interactive
Network, backed by ma-
jor broadcast and cable
players including TCI
and NBC, offers in-
teractive TV ser-

Vg vicesin
¥ Chicago, San
¥ Francisco, and
Sacramento.
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THE THIRD ANNUAL BROADCASTING & CABLE

Hall of Fame

The following are brief biographies of

this year’s 20 inductees into the

BROADCASTING & CABLE Hall of

Fame. They represent both the class of

1993 and the class of an industry.

All have made indelible marks on the

media, whether radio, TV, cable or

an allied art. They are marks that this

magazine has been privileged to

witness and record for well over half a

century. This year’s

mductees raise to 102 the
number of industry
luminaries so honored. They
honor us n turn with their
presence and their legacies.

Goodman Ace

"I saw sormething on
television the other night that
made me laugh. And |
thought to myself, Gee, |
wish 1'd written that. Then,
about five minutes later, it
occurred to me: Hey, | did
write that ™'

Few people in the history of radio—or television for that
matter—have written more or funnier material than
Goodman Ace. His radio career began in 1928 when he
began a 15-minute show on CBS affiliate KMBC(aM) Kansas
City to augment his newspaper salary. One day, when

the next performer failed to arrive, he was told to fill the
time, Calling up his wife, Jane, from the audience, they
ad-libbed a conversation about a bridge game. So many
listeners wrote in that they were given a regular show.

CBS took Easy Aces national in 1931 and the show ran for
17 years. After a second show failed in 1948, Ace began
writing for some of the biggest names in radio, including
Danny Kaye and Tallulah Bankhead. His first television
job was with Miiton Berle in 1952, and with his writing the

program changed from a variety show to a situation
comedy. Three years later he went to Perry Como and in
! 1963 he joined Sid Caesar. In his prime he was
~ considered television’s highest-paid writer and was once
. described as the “*six-figure utility man of comic writers,
one who can bunt for the smile on demand, or swing for the
belly laugh.”” He died in 1982.

Gene Autry

“I was part of the
development of talking
pictures, the heyday of
radio, the birth and
incredible growth of TV.
! had the best of two
eras—mine and the one
! recreated on the
movie screen.”

Gene Autry, who burst on the scene in the 1920’s as
“Oklahoma’s Yodellin® Cowboy,”’ is the only entertainer
with five stars on the Hollywood Walk of Fame—
representing his success in radio, TV, films, records and on
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the stage. He could as easily have a sixth for business
acumen. Born on a farm near Tioga, Tex., in 1907, he was
working as a telegrapher on the Frisco Railroad when he
took the advice of Will Rogers and tried his luck on radio.
What followed was an unpaid singing stint on a 15-minute
program in Tulsa, Okla., and then a record contract that
resulted in the first gold record ever awarded, for *“That
Silver-Haired Daddy of Mine.”" Autry was soon a star in
movies as well, but he didn’t leave radio behind—-his
weekly Melody Ranch program aired on CBS from 1940 to
1956. Upon returning from service in World War ll, Autry
acquired his first station—KPHO(AM) Phoenix. He eventually
added KOOL-Tv Phoenix and KOLD-Tv Tucson, before
launching Golden West Broadcasters in 1952. That company,
which still owns KVI(AM)-KPLZ(FM) Seattle and KMPC(AM)-
KLIT(FM) Los Angeles, has also owned radio and TV stations
in Los Angeles, Detroit, San Francisco and Portland, Ore.
Its KTLA-TV Los Angeles sold for a record $510 million in
1985.

Dean Burch

“The broadcasting industry
should proceed along two
parallel but distinct

tracks...a sharp reduction in
gratuitous, needless
violence...and the creation of
substantial amounts of
diversified programing, not
just the usual cartoons, to open the eyes and
expand the minds of young viewers.”

Roy Dean Burch was a deregulator before his time.

During the five-year tenure (1969-74) of the lawyer-turned-
FCC chairman, rules shackling cable were undone, the
fairness doctrine was contained and more objective
standards for license renewal were proposed. Burch

fought to limit government reguiation of the industry,
sometimes as a lone dissenter as he was on the vote over
the prime time access rule, which he felt would never lead
to a programing renaissance. That Burch should have a
free-market philosophy was not a surprise; he was
appointed by Richard Nixon. But Burch was not an
unthinking free-market chairman. He also was vocal on the
responsibilities of broadcasters to their communities,
including the constituency of children. For most of his post-
FCC years, Burch was partner in the Washington-based
communications law firm of Pierson, Ball & Dowd. He
crowned his career in 1987, when he was named director
general of Intelsat, a post he held at his death in 1991,

Phil Donahue

"Television does not suffer
so much from controversy as
it suffers from blandness.”

With his dramatic gestures,

shock of white hair and ever-
present microphone, Phil
Donahue is the father of the modern
* talk show. In more than 6.000 shows spanning 26 vears,

| Donahue has provided a television forum for social and

{ political issues and celebrity interviews. In 1985,

Donahue and international journalist VIadimir Pozner
mediated a cultural discussion through a series of

satellite hook-ups between Russia and the United States. In
1987, Donahue became the first Western journalist to

visit Chernobyl after the nuclear accident. In 1992, then-
presidential candidates Bill Clinton and Jerry Brown
debated campaign issues on Donahue in a revolutionary
format: without a host or an audience. Between the man
and the show, they have collected 19 Naticnal Emmy
Awards and a Peabody, among numerous other honors.

He is mammed to actress and producer Marlo Thomas.

John Hendricks

“The first step was
television on demand, which
was the world of
broadcasting brought to us
beginning in the 1940's.

The second step has been
cable, which is bringing
people genres of television
on demand, and this third step is merely
programs on demand, the very best programs.”

John Hendricks envisions a future in which we will have

greater control than ever over our TV sets, and where we

will no longer think in terms of channels. He hopes to

accomplish this through a technology he calls Your Choice

TV, a menu-based system that will enable viewers to call

up programing on demand. Missed 60 Minutes last Sunday?

No problem, just press a button and you’ll be able to

watch it whenever you want—for a fee. It is a revolutionary

concept that takes up a lot of Hendricks's time these

days. As founder, chairman and CEQ of Discovery

Communications Inc., Hendricks oversees a growing

media company that includes not only Your Choice TV but

also well-established cable programing services The

Discovery Channel and The Learning Channel. Hendricks
spent about [0 years in academia before launching the

‘ documentary-based TDC, a network that has grown to more

| than 60 million homes since its 1985 launch. Always

| looking to expand, Hendricks is now mapping an ambitious
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multimillion-dollar plan to take the services worldwide.
“*“We hope to blanket the world by late 1995 or early "96,""
he says of his latest voyage of discovery.

Jim Henson

"The old Punch and Judy
booth was a little box they
used to carry around on
their shoulder. If you think
about it, it could be very
much like a television set.
We used the set itself like
a puppet stage, with the
characters moving in free space, framed by
the television set. Everything we did was
designed for television.”

Jim Henson's first love was not puppetry. The

Greenville, Miss., native was a teenager living in
Washington when WTOP-TV put out a call for a young
puppeteer. Henson, enthralled by the new medium of
television, made some puppets, auditioned and got the

job. That led to his own show on WRC-TV Washington, Sam
& Friends, in 1954. Once in college, Henson decided

to make puppetry his career. His local station success led to
a series of Wilkins coffee ads that gained him national
attention and numerous TV guest stints and specials on
shows including Ed Sullivan and The Jimmy Dean Show.

In 1969, the Children’s Television Workshop asked Henson
to do the puppet segments for a new show, Sesame

Street. Kermit, Bert & Ernie and Big Bird became the
country’s best-known preschool teachers. The first-run
syndicated Muppet Show became one of the most successful
shows in first-run, appearing in over 100 countries. The
Muppet kingdom has grown from a handful of figures to a
cast of international stars of stage, screen and toy store.
Henson, who died in 1990, left an indelible mark not only
on the medium but on an entire generation.

Don Hewitt

“America is all laid out
there in the 60 Minutes'
vaults. If I said | wasn't
proud of that, I'd be kidding
you. I'd be lying to you.

You bet I'm proud.”

““They think Mike [Wallace]
and | are going to die soon. They 're making a big mistake if
that’s what they’re counting on, because Mike and |
have no plans to die.”” The “‘they” that 60 Minutes
executive producer Don Hewitt was referring to was

ABC, which earlier this year planned to launch its new
prime time magazine, Day One, Sundays at 7 p.m.—
head-to-head with Hewitt’s program. 60 Minutes has
dominated the time period for more than two decades,
frequently finishing as the top-ranked prime time program
of the season. Apparently, ABC executives thought long
and hard about that, and bumped their new show to 8 p.m.
when it premiered last March. It has since moved to
Monday nights. Last season, 60 Minutes was again the top-
ranked prime time show. Hewitt, winner of seven

Emmys, two Peabodys and the proverbial host of others, is
a 45-year veteran of CBS News, He started in 1948 as
associate director of Douglas Edwards with the News. He
directed the first televised presidential debate, between
John F. Kennedy and Richard Nixon, in 1960. Hewitt
developed the concept for 60 Minutes, which generates
about $200 million in annual revenue, and has headed the
program since its debut in September 1968.

Ernie Kovacs

"l like to be onstage
because nobody can bother
me there. Lawyers,

process servers, insurance
salesmen—anyone."

What Ernie Kovacs brought to
television in its infancy was a
pioneering sense of the medium’s visual potential,

usually bending or altering the electronic boundaries to fit
his perceptive and irreverent humor. The son of
Hungarian immigrants who settled in Trenton, N.J., at the
turn of the century, the six-foot-two, mustachioed, cigar-
smoking Kovacs cut his comedic teeth in live theater at the
start of World War II. During the war, Kovacs launched
his broadcast career on WTTM(AM) Trenton, N.J., as host of
Coffee with Kovacs. His first TV job was as a booth
announcer at WPTZ(TV) Philadelphia (now KYW-TV) in late
1949. Kovacs’s break into improvisational comedy came
with the launch of the first locally produced morning talk
show, 3 to Get Ready, where he hired, and later wed,
singer-actress Edie Adams. The two-hour morning show
quickly became a Philadelphia staple and got the notice

of NBC brass. Looking for a summer replacement for its
highly rated Kukia, Fran and Ollie, NBC gave Ernie in
Kovacsland a shot. The Ernie Kovacs Show, which aired
on all three networks (and the aborted DuMont network)
during the early 1950’s, developed a loyal following of
fans. Kovacs briefly hosted NBC's Tonight show (Oct.

I, 1956-Jan. 22, 1957), but his understated brand of
esoteric humor often prevented him from reaching a

mass audience in a medium that demanded exactly that.

Kovacs was 42 when he died in a Los Angeles car crash
in 1962.
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Fulton Lewis Jr.

“That's the top of the news
as it looks from here.”

Broadcasters and the public both
take for granted radio’s and
television’s access to the
government. Indeed, the President
and Congress often come to the
Fifth Estate when they need to address the nation. But
before 1939, radio reporters were not admitted to the
congressional press galleries and other Washington
institutions. It took Mutual Broadcasting System
commentator Fulton Lewis Ir. to win the fight for equality
for radio reporters at White House press conferences and
in Congress. Lewis was a newspaper reporter who entered
radio locally in Washington in 1936 and quickly became
a national fixture over Mutual, where he remained for 30
years. Lewis’s show was believed to have been the first
co-op program; it did not have any national sponsors.
Throughout the 1930’s and "40s he was a familiar voice
on more than 300 radio stations, offering conservative
commentary and challenging Presidents Roosevelt and
Truman. In 1943 he was awarded the first DuPont award
for **aggressive, consistently excellent and accurate
gathering and reporting of news."” In the 1950°s his
influence and audience began to lessen as he offered
support to Senator Joseph McCarthy. He died in 1966.

Robert Magness

“Microwave transmission

of information and
entertainment, and cable
TV distribution thereof, are
integral parts of the
expanding communications
business.”

Over nearly 40 years, Bob Magness built Tele-
Communications Inc. into the most potent force in the TV
business—one that Bell Atlantic has announced it will

pay $30 billion to acquire. The Bell Atlantic deal confirms
Magness’s stature as one of the nation’s handful of
multibillionaires. A native of Clinton, Okla., and graduate
of Southwestern State Coliege (1949), the 69-year-old
Magness is a true cable pioneer. He turned on his first
system in Texas in 1956. To amass the fortune he has,
Magness has made some smart moves. But his smaitest was
undoubtedly his hiring of John Malone as president of
TCI 20 years ago when the industry was experiencing
growing pains. Starting in the early [980’s, the
Magness-Malone team grew TCI through aggressive
franchising and acquisition into the largest cable

companies. At the same time, they acquired substantial
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stakes in many of the leading cable networks, including
Turner Broadcasting System. The vertical integration gave
them unparalleled power in the TV industry and
ultimately attracted the attention of Bell Atlantic.

Bruce “Cousin
Brucie” Morrow

“My favorite part about
broadcasting is the feeling
of reaching out, helping
and touching people. And
the instant response is the
greatest thing about radio.
Radio has truly been interactive since its
inception. The give and take between audience
and performer—if there’s an art in
broadcasting, thatis it.”

Bruce Morrow, the indefatigable promoter of music,

good times and radio, has become an institution to
generations of New Yorkers. “‘Cousin Brucie,”” as he is
universally known, has been the jovial chaperone of
Saturday night dates for more than three decades. Still
host of wCBs-FM’s Saturday night Cruisin’ with the Cuz,
Morrow has taken requests, dedicated songs and spun his
favorite records—those from the late 1950's and early "60s,
naturally—at WINS(AM). WABC(AM), WNBC(AM) and
nationally on CBS Radio. Morrow still remembers the day
he became *‘Cousin Brucie.”” He was working at WiNS
when an elderly woman walked into the studio, appearing
somewhat confused. She looked at Morrow and asked
calmly, **Do you believe that we're all related?”” Morrow
replied, “*Yes ma'am, [ do.”” And then, Morrow
remembers, ‘‘she Jooked at me with the sweetest smile and
said: ‘Cousin, lend me 50 cents to get home, because

[’m broke.” And from that moment on, [ was Cousin
Brucie.”” Morrow, in partnership with Robert Sillerman,
has also tried his hand at station ownership and
management. He is currently chairman/CEO of Multi-
Market Radio Inc.

Ralph Roberts

“ am now looking forward
to the evolving electronic
highway that soon will
make possible the
convergence of the
computer, telephony and
interactive consumer
services over cable and

]
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wireless...to make the 21st century mankind's
most exciting and elevating era.”

It was in 1961 that Ralph Roberts formed International
Equity Corp., an investment, venture capital and
management company that saw early promise in the
cable TV industry. It was not Roberts’s style to rush into
things, and he took a careful approach to building a cable
system portfolio. The strategy worked. By 1969, he had
become chairman and president of Comcast Corp.
Today, Comcast is the nation’s fourth largest multiple
system operator with 2.7 million subscribers in 19 states.
Roberts is chairman of the board (his son, Brian, was
named president in 1990), and the company has grown
to include cellular telephone operations serving an area of
more than 7.3 million people; alternate access telephone
services; international cable and telephone systems in the
UK; wireless communications investments; interests in
cable programing services QVC, Turner Broadcasting
System, E! Entertainment Television, Digital Cable
Radio and Viewers Choice, and Muzak.

Elton Rule

“Television is beyond
doubt the most exciting
profession anyone could
be exposed to. | can't
imagine any happier lot
than to go on working in TV
from now on, and |
certainly hope that's what
lies ahead for me.” )

Elton Rule shared those sentiments with a
BROADCASTING reporter in 1960, the year he was named
general manager at KABC-TV Los Angeles. He must have
meant it, because he spent the rest of his career in
television—and with ABC—rising to president and chief
operating officer of ABC Inc. in 1972. It was during his
tenure that ABC rose from being the butt of the industry
joke that there were two-and-a-half networks to a dominant
first-ranked position in the late 1970"s. He retired in
1984. Upon his death in 1990 at the age of 73, ABC co-
founder Leonard Goldenson said that while Rule was
president of the company, ABC ‘*moved into the number-
one position in large part because of his contributions. ™’
Among those contributions: signing Aaron Spelling, who
produced a string of hits for the network; giving the go-
ahead on Monday Night Fooiball, and expanding the
company’s commitment to highly popular made-for-TV
movies and miniseries.

Richard S. Salant

“"On balance, network
journalism does serve a
societal purpose in a
nation whose viability as a
form of government
depends on the availability
of information on the basis
of which its citizens can
make their judgments and chose and govern
their governors.”

Dick Salant, a lawyer by training and bent, spent much

of his career running CBS News at a time when that
organization set the standards to which others in the
television news business aspired. Salant was a vocal
advocate of First Amendment rights for journalists, but
he could also be a harsh critic. There were times, he once
said, when the networks ran news stories that ‘‘compete
with the reading material at the checkout counter.’’ But
most of the time, he said, network newscasts are
*“‘surprisingly informative,”" if somewhat of a “*headline
service.”” Salant served two terms as president of CBS
News—from 1961 to 1964 and from 1966 to 1979, when he
was forced to retire. (He then spent three years as vice
chairman of NBC until retiring in 1983.) Salant hired such
CBS News stalwarts as Dan Rather, Mike Wallace and
Roger Mudd. He expanded the CBS Evening News from 15
minutes to a half-hour. Programs launched during his
watch included 60 Minutes, The CBS Morning News and
Sunday Morning. He remained active, giving speeches
and lectures about media and journalism, until hts death
earlier this year at the age of 78.

Lucie Salhany

“The thing ! like best

about this job is that | can
interface with television
stations, and that's probably
the most redeeming part

of my job."

It should come as no surprise that working with local
stations is the part of the job Lucie Salhany likes best. She
worked her way up through the station ranks—beginning
at Cleveland’s WKBF-TV in 1967 and including stints as
promotion manager at the station and ultimately VP of
televiston and cable programing of the Taft Broadcasting
Group. That career is currently capped by her post as
chairman, Fox Broadcasting Co., a job she assumed
following six years heading up syndication for
Paramount. Among the most influential executives in
television, Salhany made her mark in Hollywood not in
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the network television business but in syndication, dealing
with stations and establishing Paramount Domestic
Television as one of the most powerful distributors in the
business. Under her aegis the syndicated Star Trek series
flourished, and helped pave the way for an avalanche of
first-run syndicated hours. As the executive in charge of
the fourth network, Salhany’s mandate has been to expand
Fox as a full-service programing provider. During her
tenure she has seen the network grow to a full seven nights,
and it now is poised for a new plunge into cable with the
FX channel.

Ed Sullivan

"I was on the ground floor
of radio and dropped out of
it, like a big dope. Now,

I'm in on the ground floor of
television, and I'm not
giving up my lease unlit the
fandlord evicts me."

There was a time not too long ago when there was only
one place for entertainers who wanted to reach the
American public. Even in the heyday of the variety
show, and before Carson, Letterman and Leno, there was
Ed Sullivan. For 23 years his was the “‘really big shew.”’
During his reign, Sullivan presented show-business
luminaries and introduced countless future stars.
Appearances by Elvis Presley and the Beatles became
touchstones for the Baby Boomer generation. Born in
New York on Sept. 28, 1901, Sullivan started out as a
sportswriter, then became a Broadway columnist for the
New York Daily News. But covering entertainment wasn’t
enough. While reporting, Sullivan also was doing
vaudeville and radio, and in 1932 he landed his own radio
show on CBS. In 1948, CBS gave Sullivan a chance on
television after seeing him MC the annual Harvest Moon
Ball sponsored by The Daily News. The show—
originally called Toast of the Town—was an immediate
success. In 1955, CBS renamed it after Sullivan, and for
the next 16 years he usually owned his Sunday night time
slot. CBS canceled the show in [971. Sullivan died of
cancer in 1973,

John Walson

"l always thought this
would turn into a large
business once that first
service was installed.”

Before 62% cable penetration,
mega-mergers, superstations and
satellite dishes. there was John

Walson, cable pioneer, who with an antenna and some wire
turned an obstacle into an industry. In 1948, Walson was
selling TV sets in Mahanoy City, Pa., when he realized he
had a problem: the mountains surrounding the town

made it virtually impossible for residents to receive TV
signals. The solution: Walson put a tower on one of

those mountains and ran cable down to several TV sets,
first in a shed and later in his store. The result was a rush
of people coming in to get their first glimpse of television.
In one day he sold 25 sets and grossed about $12,000; an
industry was born. He quickly wired 1,200 homes when he
realized that people would pay to watch television over a
cable. By 1950, Walson had 1,500 subscribers paying $2 a
month for three Philadelphia channels (he charged $100
for installation). Today, Service Electric Cable still has
systems in eastern and central Pennsylvania as well as
northwestern New Jersey. Walson died earlier this

year at 76.

Barbara Walters

“Television is 50, an age
often associated with
middle- age maturity. It's
time we who work in TV
Started acting our age
and accepting our
responsibilities” [toward
violence].

Barbara Walters is famous for probing the softer side of
the hardest newsmakers. Holding court with presidents and
prime ministers, movie stars and legends, she has made

a career out of firsts. The daughter of entertainer Lou
Walters, she began as the youngest producer of NBC’s
WNBC-TV New York. She was a writer for CBS News when
NBC tapped her as the first female co-host of the Today
show, a post she held for 15 years. ABC lured Walters
away in 1976 to be the first woman network news co-
anchor. Since joining ABC’s news magazine 20/20 and
hosting her subsequent specials, she has interviewed a

host of celebrities from Hollywood, Washington and
around the world, including Fidel Castro and every
Armerican President since Richard Nixon. Walters held
court over the first interview between Egypt’s president
Anwar Sadat and Israel’s prime minister Menachem Begin
after the signing of the Middle East Peace Accord.

Continues on page 64
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Duopoly takes backseat to cable at FCC

FCC’s first report on duopoly due soon; comprehensiveness questioned

By Peter Viles

ith its resources drained by
the huge task of cable reregu-
lation, the FCC may not have

the time or manpower to thoroughly
review the impact of new ownership
limits on the radio industry.

Under the ownership rules adopted
in March 1992 and implemented some
15 months ago, the FCC’s Mass Me-
dia Bureau was directed to prepare an
annual report detailing the effect of the
changes on competition, diversity and
minority ownership.

FCC officials say the report should
be completed by year’s end. They say
the study will be based largely on ap-
plications filed with the commission
that address the issue of minority own-
ership, but not issues of competition
and programing diversity. FCC offi-
cials say no decision has been made on
the extent to which the commission
will conduct further research.

‘“‘How much other analysis we’ll do
I’'m not yet sure,”” says Doug Web-

bink, chief of the Mass Media Bu-
reau’s policy and rules division.
““There are a lot of issues about how
comprehensive the study will be and
what will be in it that haven’t been
answered at this point.”’

Webbink says two factors are slow-
ing the process: the cable issue, which
has sapped resources, and the delay in
confirming a new FCC chairman.

A look at duopoly

There is littte doubt that new
ownership rules, which allow a
company to own as many as four
radio stations in a market, are
changing the radio industry. In a
series of reports beginning next
week, BROADCASTING & CABLE
will analyze the impact of du-
opoly on several aspects of
the radio business, including
employment, programing and
advertising sales.

It has kind of taken a backseat to
cable work and cable analysis,” he
says. “‘There will be a report at some
point, but I can’t honestly tell you
when.”’

He adds, ‘‘We’re waiting on our
new chairman to see if he would have
any specific instructions on directions
we would take in the report.’’

To date, the most specific analysis
of the duopoly issue has come from
the trade press covering radio and
from Wall Street anatysts covering ra-
dio companies. A presumably impar-
tial FCC report would be an important
resource for both the FCC Congress if
the radio industry pushes for further
changes in the ownership limits.

Says Bill Johnson, deupty chief of
the Mass Media Bureau: ‘*The people
who ordinarily would be spending a
lot of time on [the report] are doing
cable things. So it may be later than it
otherwise might have been. And per-
haps it will be less detailed than it
might have otherwise been.” »

Bloomberg starting radio news network

Based at WBBR New York,
service will offer
stories on demand

By Peter Viles

Bloomberg Business News, the
financial information services
company that operates WBBR
(AM) New York, will launch a national
radio network offering stations ‘‘news
on demand’’ in return for commercial
time.

The network, which will be avail-
able in two to three weeks, will be
similar to the wire service under which
Bloomberg now distributes business
news to 635 newspapers.

Radio stations joining the network
will receive Bloomberg’'s steady
stream of financial news via computer
terminal, plus access to audio stories

Bloomberg now creates for its New
York station.

*‘Stations can look through the list
of stories, pick the story they want,
press a button, and get the story down-
loaded to them with broadcast quali-
ty,”” says WBBR General Manager
Fran Sharp.

In return, stations will give Bloom-.
berg 30 commercial spots per week
plus on-air credit for the Bloomberg-
generated audio stories they use.
Bloomberg, in turn, will try to assem-
ble a national network and sell adver-
tisements. ‘‘We’ll sort of start our
own little mini rep firm,”” Sharp says.

While most of Bloomberg’s stories
deal with business and financial mat-
ters, Bloomberg also covers political
and international news.

Bloomberg already has signed two
affiliates: WTOP(AM) Washington and
WPTR(AM) Albany, N.Y., Sharp says.

Bloomberg, which is named for its
creator and chief executive, former
Wall Street trader Michael Bloom-
berg, has taken an unorthodox ap-
proach to the radio business. When
Bloomberg launched wBBR, he said he
envisioned the station primarily as a
marketing tool to help increase aware-
ness of his main business, which pro-
vides financial information services.

The company distributes financial
news to 35,000 computer terminals—
known as Bloomberg machines—
which allows users quick access to
business news and information.

WBBR, meanwhile, has not attracted
much of a following. In the summer
Arbitron survey, it drew a .3 share
(total week, listeners 12-plus), ranking
it 40th in the New York market.
Among men ages 25-54—a target au-
dience for a business news station—it
ranked 32nd. L
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"70s music is stayin’ alive

Stations dis-overing new
format: oldies for
30-something generation

By Peter Viles
uckle up those platform shoes

B and dig out that polyester vest.
The *70s are back.

The radio business, meanwhile, has
discovered a new format. Some of its
musical stars: KC and the Sunshine
Band, the Bay City Rollers, the Bee
Gees and Bachman Turner Overdrive.

Some programers firmly believe
that this is much more than a short-
lived nostalgia craze. Music from the
70s and ’80s, they say, could be the
basis of the hottest new format of the
"90s.

“It’s the last of the great undiscov-
ered formats,”” says Rich “‘Brother”
Robbin, program director, KCBQ-FM
San Diego, which switched to *‘Mod-
ern Oldies’” this summer. ‘*Musically,
the void for this format was the size of
the Grand Canyon,”” he says. “*You
had big band standards, then oldies,
and then nothing.””’

Robbin predicts ‘‘within a year and
a half from when it kicks in here ...

you're going to have 100 of these sta-
tions in the top 150 markets.”’

While programers argue that there
are several new formats developing
that draw on music from the late '60s
through the mid-'80s, and the differ-
ences are significant (see box), the
target demographic is roughly the
same: the 30-somethings.

Although pride of authorship is al-
ways a point of contention, the '70s
revival on radio probably began at
WPLJ-FM in New York, which began
playing hits from the *70s in 1991,
about the time Scott Shannon signed
on as program director and on-air per-
sonality.

““We wanted to have a Top 40 sta-
tion that served adults,”” Shannon
says. ““We didn’t want to be like a
light music station, nor did we want to
be a mix station.”’

In picking songs, WPLI-FM favors
“‘good-time rockers—songs with a lit-
tle attitude to ‘em,’”” Shannon says.
For example: Manfred Mann's
“Blinded by the Light’" (°76); The
Hollies® *‘Long Cool Woman™ ('72).

WPLJ-FM, which also plays Top 40
hits, has enjoyed a ratings revival. The
station’s Arbitron 12-plus share more
than doubled, from 1.9 in winter 1991

» [ ] ’ I
Four versions of radio’s new oldies
Market Station Format Target Notes
Demo
New York WPLI-FM Aduit CHR 25-44 Top 40 hits,1970-85,
plus currents.
“No rap, no heavy
metal, no sleepy
elevator music.”
Created by Scott Shannon
LA.  KCBSFM ‘Arrow 2846 “All Rock-and-Roll Oldies”; |
some late '60s hits; No disco,
no Bee Gees, no Donna Summer
San Diego KCBQ-FM Modern 27-44 Greatest hits of
Oldies '70s and '80s;
some disco; no
'60s music
Tampa  WCOF-FM Hits of 28-42 No '60s, no '80s;
the 70's sponsors “Disco
Night” at local club

CBS’s Calarco: “For people who are now
35, 36, 37 years old, this is their music."”

to 4.0 this summer. Among listeners
ages 25-54, the station has climbed
from 23rd in the market to third.

The *70s-based formats in Los An-
geles, San Diego and Tampa are still
too new to judge based on ratings. In
Los Angeles, KCBS developed the
“Arrow’’ format, ‘*All Rock-and-Roll
Oldies,”” in an attempt to create a
younger-skewing oldies station to
avoid head-to-head competition with
KRTH-FM, a straight '60s oldies sta-
tion. CBS recently rolled out a slightly
different version of Arrow format at
KLRX-FM Dallas.

*“We didn’t want to just blow up the
station and start over as country or hot
jazz or whatever,”’ says Rod Calarco,
CBS Radio’s vice president for FM
stations. ‘‘So the assumption was,
where can we take this radio station to
the next generation of oidies?”

Calarco acknowledges for baby-
boom radio executives loyal to 1960’s
music, embracing ’70s music wasn’t
easy. “‘Our music was ’60s music,
and we always had a negative conno-
tation of *70s music,”” he says. ‘‘But
we’ve got a new generation of pro-
gram directors in radio now, and for
them, it’s really their music.”’

Westwood One Radio Networks has
also embraced the '70s craze. Earlier
this year, Westwood replaced its
weekly dance show of current music
with *‘The Retro Show,”” which draws
heavily on disco.

*“We didn’t have to dig very deep to
put our finger on this '70s trend in
movies, fashion, lifestyle and culture
in general,”” says Andy Denemark,
Westwood’s director of programing.
*‘I mean, there’s a bar on my street
called Polyester.”’ .

|
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Music accord is upbeat for TV profit

Publicly reporting station groups are about to get windfall

By Geoffrey Foisie
tations have found a way to jazz
up their bottom lines.

For the past 10 years, televi-
sion stations have had to expense a
music-ficensing-fee dollar figure that
was in dispute. Not knowing how the
dispute would be resolved, most pub-
licly reporting broadcasters followed
the accounting philosophy of better-
safe-than-sorry. Rather than anticipate
an improvement, they expensed their
music-licensing obligations at the rates
that applied before the dispute began.

A settlement with ASCAP finally
was reached in September. Covering
1983-93, the settlement says that TV
stations owe music-license fees signif-
icantly lower than they would have
been under the old rate. Thus, stations
that overexpensed now can gather all
10 years of that excess and ‘‘reverse’’
it to income in a stroke of the pen.

Several group owners already have
done so. Gaylord Entertainment re-
ports $2.2 million in extra income due
to the settlement. That works out to
more than 5% of the TV group’s third-
quarter revenue, although for share-
holders of the media conglomerate, it

works out to only a few pretax cents
per share.

For Qutlet, the reversal amounted to
20 cents per share, pretax, of the re-
sults it reported last week. The $1.3
million in extra income represented
more than 10% of the group’s third-
quarter revenue. At least one other
group, BHC Communications, also
mentioned an undisclosed third-quar-
ter music-licensing gain.

But most TV station groups will
wait until the fourth quarter to report
the windfall, says Jay Gold, vice pres-
ident of finance for the CBS Televi-
sion Network. By then, a similar deci-

sion with BMI also may be resolved.
The total gains that stations report will
result largely from how conservative
they were in accruing expenses during
the past 10 years.

On a cash basis, the settlement will
make little difference, says Willard
Hoyt, chairman of the TV Music-Li-
censing Committee. The amounts that
stations actually paid to ASCAP dur-
ing the past 10 years, below what they
recorded for accounting purposes,
worked out almost exactly to the final
settlement. ]

Telco partners for Houston
Industries’ cable holdings

Utility’s cable venture with Time Warner not included

By Rich Brown

" ouston Industries Inc. is offi-
cially throwing its hat into the

ring of cable system operators

seeking telco partners and has hired

CS First Boston to carry out the task.

Shoring up for the fifth

Tribune Broadcasting planted its flag in Boston last week in the name of a
fifth network.

The company bought Boston independent wLvi(Tv) from Gannett for
$25 million plus the working capital at closing, which should amount to
another $3 million to $4 million, Tribune officials say. The station will likely
become a Warner Bros. affiliate when the network launches in the fall of
1994 (see story, page 26).

Gannett bought the company's only independent station in 1983 for
$47 million. But Gannett will report little, if any, loss, having already
depreciated the station for accounting reasons.

With the purchase of wiLvi, Tribune's household penetration reaches
20.7%, making it the fifth largest station group in the country. Tribune also
is expected to acquire independent stations KPLR-TV St. Louis and KRBK-
Tv Sacramento from Koplar Communications (BROADCASTING & CABLE,
March 29). Tribune Television owns stations in New York, Los Angeles,
Chicago, Philadelphia, Atlanta, Denver and New Orleans. —JAZ

The company is looking for a major
telecommunications company that
would be willing to acquire a minority
interest or a full 50% partnership in
KBLCOM, the company’s five whol-
ley owned Paragon Cable systems
which reach 592,000 subs in Texas,
California, Minnesota and Oregon.

Also included are Houston’s adver-
tising sales subsidiary KBL-TV; Para-
gon Business Systems, which repack-
ages «cable TV for business
subscribers, and Fibrcom, which pro-
vides fiber optic alternate access to
business customers.

KBLCOM does not intend to in-
volve its potential new partner in its
separate  partnership  with  Time
Warner, according to a spokeswoman.
KBLCOM has a 50-50 joint venture
with Time Warner that involves addi-
tional Paragon Cable systems with
more than 900,000 subs.

The company’s 25-year joint ven-
ture agreement with Time Warner is
scheduled to expire in 2012,

KBLCOM’s cable operations have
an estimated value of about $2.16 bil-
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lion. That figure is based on cash flow
of $180 million last year multiplied
times 12, a typical formula in recent
deals, according to the spokeswoman.

KBLCOM executives say they are
not interested in an outright sale of
their cable systems, which the compa-
ny bought in 1986. Rather, they say,
the company’s cable operations need
to find a telecommunications partner
to keep pace with rapid technological
developments.

**We know how to market video,”’
says a KBLCOM spokeswoman. **But
we need their cash and their switching
capabilities. "’

The company’s search for a partner
marks the latest development in a
growing cable-telco partnership arena
that already has seen the proposed
pairings of Bell Atlantic-Tele-Com-
munications Inc.; US West-Time
Warner; Southwestern Bell-Hauser
Communications; Bell South-Prime
Cable, and Nynex-Viacom. Among
others, Cablevision Systems Corp. is
said to be closing in on a deal.

Houston Industries, based in Hous-
ton, is a publicly traded company that
also has as its subsidiaries Houston
Lighting & Power Company and
Houston Industries Energy, Inc. ]

overaze of the

Dismal coverage of the
dismal science, says study

By Geoffrey Foisie

etwork news coverage of eco-

nomic matters was panned last

week by two university profes-
sors. In the premiere issue of a quar-
terly journalism magazine, Forbes
MediaCritic, authors Robert Lichter
and Ted Smith said that economic
news appearing on ABC, CBS and
NBC *‘convey[s] a relentlessly nega-
tive view.”’

The article, ‘‘Bad News Bears,”’
drew conclusions from two studies
that, according to the authors, ana-
lyzed more than 17,000 economic sto-
ries broadcast on the three networks.

Lichter and Smith claimed that net-
work news neither adequately reports
nor interprets economic statistical in-
formation. Certain numbers, such as
housing starts, are reported frequently,
they said, but other “‘vital but slightly
more complex measures such as fabor
and capital productivity...are almost

‘Which superhighway ls it’

_TCI President/CEQ John Malone recently seemed surprised to learn that

the oompanys vice president of techrnology was pessimistic about the
~ outiook for the video-on-demand business. Bruce Ravenel had made the

~ assessment at a conference in Washington in September.
it turns out that the cable industry's own research consortium, Cable-
Labs, is not marching down the superhaghway to the same drummer,
either. A booklet that the consortium distributes to explain the industry to

the technical community has this to say about the potential of interactive
cable: “A wide variety of...services has been repeatedly offered to cable
subscribers: videotext, teletext, other forms of ‘electronic publishing’ and

‘information age' services, home security and digital audio programlng
Subscribers to date have shown a remarkable lack of interest in these
“services. (However, current efforts in digital audio should be watched
carefully.) It is interesting to speculate on the reasons for this disinterest,
but the negative experience has been without exception....
caused cable operators to concentrate their cable system’ deagn efforts

on efficient, cost-effective video delivery. Until there is evidence that
subscribers have changed their tastes, any other course of action is

.imprudent and ignores hard-won lessons.”
Consumer tastes probably haven't changed since the baok was last
printed—almost a year ago—says its author, Time Warner's vice presi-

dent of technology, Walter Ciciora. What he says has changed (and why

he might modify his description) is that the cost of building fiber systems

and their reliability continue to improve, making interactive services :
- “more practical.. we can tackle them with much less demand and more
~GF &

; eormdenoe' L

This has

never mentioned.”’

Asked about such criticism, Ray
Brady, economics correspondent for
CBS News, said, “*We do unemploy-
ment stories a lot because they are
what affects the broad bulk of people
and interests them.”’

The article said TV journalists like
to use dramatic language in describing
statistical information, while usually
failing to place it in ‘‘long-term his-
torical context.”” One of the studies,
by the Center for Media and Public
Affairs, Washington, found that of
those stories containing statistics,
“fewer than one...in 10 related the
figure to any other aspect of the econ-
omy, and only one in 20 discussed its
likely impact...it is common to hear
an increase in the unemployment rate
interpreted to mean that large numbers
of workers have ‘lost their jobs’ even
when the principal cause of the change
was actually a surge in new entrants to
the labor force.”’

Lichter and Smith said two separate
studies found roughly 85% of eco-
nomic news stories ‘‘had a negative
tone.’’ Ironically, said the article, the
highest periods of “‘negative’’ report-
ing came not during the recession but
during more recently when the gross
domestic product has been expanding.

CBS’s Brady, whom the authors
criticized for a negative story about
the Detroit automobile industry, said
he has since done five or six “‘bullish
stories’” on Detroit. The TV journal-
ist, who used to work at Forbes, add-

d: “*This is really the pot calling the
kettle black. Forbes does more nega-
tive pieces than just about anyone.”” W

Help us help you
get your magazine
delivered on time

If you are now receiving BROAD-
CASTING & CABLE via hand deliv-
ery, your issue should arrive be-
fore 8 a.m. each Monday. If not,
please call 800-554-5729 prior to
9:45 a.m. for a same-day re-
placement copy.
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CAROLCO PICTURES INC.

has completed its financial restructuring in which approximately $283,000,000 of securities
were exchanged or retired and $160,000,000 of securities and commitments were issued:

$33,755,000 14% Senior Notes,
$12,700,000 13% Senior Subordinated Notes, and
$15,000,000 10% Debentures and Series D Preferred

were exchanged for new securities or retired:

$32,200,000 of Senior Loans held by the Company’s Strategic Investors
(Pioneer LDCA, Inc., Le Studio Canal+ and

RCS Video International Services B.V.)
were exchanged for Carolco’s Common Stock in LIVE Entertainment Inc.
and newly issued shares of Common Stock of Carolco;

$161,696,135 in liquidation value of Securities held

by the Company’s Strategic Investors
were exchanged for newly issued shares of Common Stock of Carolco
or transferred to Carolco as a capital contribution;

All outstanding shares of Common Stock of The Vista Organization Ltd.
(including the Carolco Series A Put Rights)

were exchanged for cash or new securities;

$82,500,000 of 5% Convertible Preferred Stock, and
$30,000,000 of 5% PIK Convertible Subordinated Notes

were purchased by Pioneer, a subsidiary of Canal+ and MGM Holdings Corperation;

$27,500,000 of 7% Convertible Subordinated Notes

were committed by the Strategic Investors; and

$20,000,000 of Co-Production Commitments

were issued by Canal+ and Tele-Communications, Inc.

The undersigned initiated this transaction, assisted in structuring
its terms and served as financial advisors to Carolco Pictures Inc.

DANIELS & ASSOCIATES JEFFERSON CAPITAL GROUP, LTD.
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Turner Broadcasting opens Hong Kong office

Beefing up its Asian efforts, Turner Broadcasting will
open a regional program sales and distribution head-
quarters as well as a production facility in Hong Kong.
Turner's new base will consolidate the company's re-
gional activities.

The regional production base will be modeled on
CNN's European production center in London. Sched-
uled to open by the end of 1994, the multimillion-doliar
broadcast unit will provide dedicated segments for
CNNI's Asian news and the program Business Asia.
Competition among news services is growing fierce in

ly, Murdoch’s Sky News battling for audience and ad
share in the burgeoning satellite market.

Asia is a prime growth area for CNN and other cable
program exports. According to CNN President Tom
Johnson, the new Hong Kong base will help to in-
crease and internationalize CNN's subscriber base,
which, he says, is growing at 30% annually, with ad
sales that have increased by 200% this year alone.
Anxious to attract more Western TV business into the
metropolis, the government of Hong Kong is consider-
ing allowing wholly owned foreign companies to broad-

Asia, with BBC World Service TV, CNNI and, potential-

cast from the territory.

—MA

Chapging

This week’s tabulation of station and system sales

WDCG-FM Durham, N.C. O Purchased by
Prism Radio Partners LP (William Pha-
len) from the Durham Herald Co.
(James G. Alexander) for $6.5 million.
Buyer owns WOKV(AM)-WKQL-FM
Jacksonville, Fla.; KWFM-AM-
FM/KNST(AM)-KRQQ-FM Tucson, Ariz.;

‘ville, Ky.; WZZU-FM Burlington, N.C,

and KNSS(AM)-KKRD-FM Wichita and
KRZZ-FM Derby, both Kansas. Seller
owns WDNC(AM)  Durham, N.C.
WDCG-FM has CHR format on 105.1
mhz with 100 kw and antenna 1,141 ft.
Filed Oct. 18 (BALH931018GH). Bro-

WSYW(AM) Indianapolis, WSYW-FM Dan-
ville and WCBW-FM Columbia, all Indiana
0 50% of stock purchased by Marvin B.
Kosofsky from Howard Warshaw and
Miriam Warshaw, all of Continental
Broadcast Group Inc., for $5.7 miflion.
Buyer has interests in WYNJ(AM) Oak-

ker: Americom Radio Brokers Inc.

land, N.J.; WSYW(AM) Indianapolis;

WWKY(AM)-WVEZ-FM/WTFX-FM Louis-
KPPC(AM) Pasadena, Calif., and 14%

46

stock in Jacor Communications Inc.
Seller owns WTHE(AM) Minecla, N.Y.;
WVNJ(AM) Oakland, N.J.; KPPC(AM)
Pasadena, Calif., and WKIX(AM)-WYLT-
FM Raleigh, N.C. WSYW{AM} has clas-
sical format on B10 khz with 250 w day.
WSYW-FM  has classical format on
107.1 mhz with 883 w and antenna 480
ft. WCBW-FM has adult contemporary
Christian format on 104.9 mhz with 11.5
kw and antenna 480 ft. Filed Oct. 20
(WSYW[AM]: BTC931020GG; WSYW-

NOTICE

On June 9, 1993, the states of New York, California, Maryland, Massachusetts. Ohio, Pennsylvania,

Texas, Alabama, Arizona, Arkansas, Colorado, Connecticut, Delaware, Florida, Idaho, Illincis, Indiana,
fowa, Kansas, Kentucky, Louisiana, Maine, Michigan, Minnesota, Montana, Nebraska, Nevada,
New Hampshire, New Jersey, New Mexico. North Carolina. North Dakota. Oregon. South Dakota,
Tennessee. Utah, Vermont, Virginia, Washington and Wisconsin, and on August 18, 1993, the states of
Hawaii, Missouri, Oklahoma. South Carolina, West Virginia and the District of Columbia filed complaints
in the Federal Court for the Southern District of New York alleging violations of federal and state antitrust

laws against PrimeStar Panners L.P., Comcast Corporation, Continental Cablevision, Inc., Cox FM: BTCHY931 OZOGH; WCBW-FM:
Enterprises, Inc., G.E. Americom Services, Inc., Newhouse Broadcasting Corporation, Tele- BTCHA31 OZOGK)

Communications, Inc., Time Wamer, Inc., and Viacom, Inc. (the “Defendants™). The Defendants agreed

to setile, without any admission of wrongdoing, the allegations in the complaints. The Final Judgments, WEMT-TV Greeneville, Tenn. O Pur-

which set forth the terms of the settlement, were filed in the Federal Court for the Southern District of
New York on September 14. 1993. Upon written request, a copy of the Final Judgment As to All
Defendants Except Viacom, Inc., and Viacom K-Band, Inc., may be obtained from any of the following:

chased by MaxEncore of Tri-Cities LP
{John Trinder) from Chesapeake Bay
Holding Co. (for Television Marketing
Group of Tri-Cities Inc., Richard Davis)
for $3 million. Buyer has interests in
WEMT-TV Greeneville and WLMT-TV
Memphis, both Tennessee; WSYT-TV
Syracuse, N.Y., WTVZ-TV-WNVZ-FM
Norfolk and WWDE-FM Hampton, both
Virginia. Seller owns WLMT Memphis
and WMTU Jackson, both Tennessee.
WEMT-TV is Fox affiliate on ch. 39 with
3,020 kw and antenna 2,628 ft. Filed
QOct. 20 (BALCTO31020KE).

PRIMESTAR Panners L.P.
100 North Presidential Blvd,
Bala Cynwyd, PA 19004
Allenlion; General Counsel

Tele-Communications. Inc.
Sieve Brell, Esq.

Senior Vice President

and General Coungel

5619 DTC Parkway
Englewood, CO 80111

Cox Enterprises, Inc.

Andrew A, Merdek, Esq.
Vice-President - Lega! Affairs
1400 Lake Hearn Or.

Allania, GA 30319

G.E. Americom Services, Inc.
4 Rescarch Way

Princeton, NJ 08540
Atiention: General Counsel

Comcast Corporalion

1234 Markel St
Philadelphia, PA 19107-3723
Allention: General Counsel

Time Wamer, Inc.
Richard M. Hirsch, Esq.
Chief Counsel - Litigation
75 Rockefeller Plaza
Continemal Cablevision, Inc. New York. NY 10019
Corporate and Legal Affairs Depl.
Pilol House, Lewis Whart

Boston, MA 02110

Newhouse Broadcasting Corporation
¢/o Sabin. Bermant & Gould

350 Madison Ave.

New York, NY 10017

WSYA-AM-FM Montgomery, Ala. O Pur-
chased by Colonial Broadcasting Co.
Inc. {David Coppock) from U.S. Broad-
casting LP (Douglas M. Grimm) for
$1.350 million. Buyer owns WLWI-AM-
FM Montgomery, Ala., and WUSY-FM

Upon written requesl, a eopy ol the Final Judgment As to Viacom, [nc., and Viacom K-Band, Inc.,
may be obtained from:

Viacom, Inc. 1515 Broadway New York. NY 10036
Attention: General Counsel

N |
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Cleveland, Tenn. Seller owns WDEN-
AM-FM Macon, Ga. WSYA(AM) has
adult contemporary format on 950 khz
with 1 kw. WSYA-FM has adult contem-
porary format on 103.3 mhz with 100 kw
and antenna 1,007 ft. Filed Oct. 14 (AM:
BAL931014GL; FM: BALHS31014GK).

WCZX-FM Hyde Park, N.Y. © Purchased
by Beehive Entertainment Corp. (Rob-
ert R. Dyson) from Valley Communica-
tions Inc. (Bruce Morrow) for $950,000.
Buyer owns WEOK{AM)-WPDH-FM
Poughkeepsie, N.Y. Seller has no other
broadcast interests. WCZX-FM has old-
ies format on 97.7 mhz with 300 w and

antenna 1,030 ft. Filed Oct. 19
(BALH931019GE).
KKPR-AM-FM Kearney, Neb. O Pur-

chased by Platte River Radio Inc. (Da-
vid H. Oldfather) from Koehn Radio Inc.
(Gene A. Koehn) for $750,000. Buyer
has no other broadcast interests. Seller
has no other broadcast interests.
KKPR(AM) has oldies format on 1460
khz with 5 kw daytime and 56 w night.
KKPR-FM has CHR format on 98.9 mhz
with 100 kw and antenna 700 ft. Filed
Oct. 15 (AM: BAL931015EB; FM: BAL-
H931015EC).

KLTT(AM) Brighton, Colo. D Purchased
by KLZ Radio Inc. (Donald B. Crawtord)
from Mortenson Broadcasting Co.
{Jack Mortenson) for $700,000. Buyer
owns KPBC(AM) Garland, Tex.; WYCA-

FM Hammond, Ind.; KBRT(AM) Avalon
and KCBC({AM) Qakdale, both Califor-
nia;, WDCX-FM Buffalo, WDCZ-FM
Rochester and WDCW(AM) Syracuse,
all New York; WDJC-FM Birmingham,
Afa., KPHP(AM) Lake Oswego, QOre;
KLZ{AM} Denver, Colo., and WMUZ-FM
Detroit. Seller owns WCGW(AM) Nicho-
lasville and WJMM(FM) Versailles, both

Kentucky; WTOF(FM) Canton and
WHLO(AM)  Akron, both  Ohio;
WEMM(FM) Huntington, W.V., and

WBGR(AM) Baltimore. KLTT has reli-
gious, news/alk format on 800 khz with
1 kw daytime. Filed Oct. 13 (BA-
L931013EG).

KHSJ(AM)-KHYE-FM Hemet, Calif. O Pur-
chased by Lazer Broadcasting Corp.
(Alfredo Plascencia) from 2588 New-
port Corp. (H. Kandy Rohde) for
$550,000. Buyer owns KXLM-FM Ox-
nard, Calif. Seller has no other broad-
cast interests. KHSJ has news/talk,
sports format on 1320 khz with 500 w
day, 300 w night. KHYE-FM has country
format on 105.7 mhz with 170 w and
antenna 1,023 ft. Filed Oct. 12 (KHSJ:
BAL931012GL; KHYE-FM:  BALH-
931021GK).

WYFZ-FM Evans and WAGW-FM Waynes-
boro, both Georgia C Purchased by
Jones Eastern Radio of Augusta Inc.
(C.J. Jones) from Bible Broadcasting
Network Inc. (Lowell L. Davey) for

$500,000. Buyer owns WVBS{AM) Bur-
gaw and WRS3F-FM Columbia, both
North Carolina; WUJM(AM) Charleston
and WSSP-FM  Goose Creek, both
South Carolina. Seller owns 2 AM's and
28 FM's. WYFZ-FM has religious format
on 92.3 mhz with 3 kw and antenna 328
ft. WAGW-FM has religious format on
107.1 mhz with 6 kw and antenna 328
ft. Filed Oct. 21 (WYFZ: BALH-
931021GJ; WAGW: BAPH931021Gl).

WFEL(AM) Towson, Md. O Purchased by
Capital Kids' Radio Co. (Lawrence A.
Kessner) from Guardian Communica-
tions Inc. (Mark McNeil) for $483,250.
Buyer owns WKDL(AM) Silver Spring,
Md., and WKDV(AM) Manassas, Va.
Seller owns KFEL(AM) Pueblo, Colo.;
KKIM({AM) Albuguerque, N.M.;
WCCD(AM) Parma and WTSJ(AM) Cin-
cinnati, both Ohio. WFEL has contem-
porary Christian format on 1570 khz
with 5 kw day, 236 w night. Filed Oct.
14 (BAL931014EB). Broker: Questcom
Radio Brokerage Inc.

WDSP-FM Arlington, N.Y. O Purchased
by CHET-5 Broadcasting of Pough-
keepsie Inc. (Gary H. Chetkof) from
Bridge Broadcasting Group Inc. (Ron-
ald and Wendy Rizzi} for $420,000. Buy-
er has no other broadcast interests.
Seller has interests in WNEZ(AM)-
WRCH-FM New Britain, Conn., and

e B US| NS S 1

You Can Help Prevent the

Silent Disaster A==

No howling winds, no crackling flames, no trembling
earth.., only a mess in the house and a costly cleanup.

That's the condition faced by hundreds of thousands of
homeowners when Mother Nature and Jack Frost
conspire to create the silent disaster — frozen water pipes.

This is one disaster that's avoidable. Your station can
help by telling audiences how to keep pipes from
freezing. We can help by sending you free, non-
commercial public service announcements and

brochures.

Order them with the form below.

Please send me the following “Prevent Frozen Pipes' public service materials.

Materials Preferred:
__TV PSA's (3/4" 1ape)
__TV PSA's (1" tape)
__ Radio PSA's (reel-10-reel tape)
__ Brochures {(Quantity needed:

Name

Station

Address,

City

Siale

ZIP

Mail 10: Frozen Pipes, Public Relations Depl.
State Farm Insurance
One State Farm Plaza
Bloomington, IL 61710-0001

For Information Call: (309) 766-3514
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WBEU(AM)-WYKZ(FM) Beaufort, S.C.
WDSP-FM has adult contemporary, jazz
format on 96.9 mhz with 3 kw and an-
tenna 1,010 ft.  Filed Oct. 20
(BALH931020GE).

WLLV(AM) Louisville, Ky. O Purchased
by Almighty Broadcasting Co. (Argie
Dale) from Full Force Inc. (Robert F.
Bell) for $375,000. Buyer has no other
broadcast interests. Seller has interests
in  WPJM(AM) Greer, S.C. and
WCLY(AM) Raleigh. N.C. WLLV has
gospel format on 1240 khz with 1 kw.
Filed Oct. 20 (BAL931020EB).

WKNX(AM)} Frankenmuth, Mich. O Pur-
chased by Bell Broadcasting Co. (Wen-
dell T. Arnold) from Radiocom Ltd. (R.
Dana MacVay) for $270,000. Buyer
owns WCHB(AM) Taylor and WJZZ(FM)
Detroit, both Michigan. Seller owns
WKMF-FM Tuscola, Mich. WKNX has
oldies format on 1210 khz with 10 kw
daytime. Filed Oct. 20 (BAL931020EA).

WCVX-TV Vineyard Haven, Mass. O Pur-
chased by Boston University Communi-
cations Inc. (Robert Gordon) from Cape
Television Inc.  (Paul  Flynn) for
$250,000. Buyer has no other broad-
cast interests. Seller has no other
broadcast interests. WCVX-TV is inde-
pendent on ch. 59 with 1,181 kw and
antenna 470 ft. Filed Oct. 13
(BALCT931013KK]).

KTRI-FM Mansfield, Mo. O Purchased by
Country Music Communications Inc.
(Max H. Pearson} from Terry Clear for
$250,000. Buyer owns WLEE(AM) Rich-
mond, Va. and KBCN-FM Marshall, Ark.

Seller has no other broadcast interests.

KTRI-FM has religious format on 95.9
mhz with 3 kw and antenna 312 ft. Filed
Oct. 20 (BALH931020GF).

WDNT-AM-FM Dayton, Tenn. O Pur-
chased by Walter E. Hooper Il from
Dayton Broadcasting Co. (George R.
Johnson) for $159,730. Buyer owns
WXQK(AM)-WAYA-FM  Spring  City,
Tenn. Seller has no other broadcast in-
terests. WDNT(AM) has C&W format on
1280 khz with 1 kw daytime and 345 w

Proposed station trades

By dollar volume and number of sales

This week:
AM's 0 $1,900,260 C 11
FM's 0 $9,573,071 C 12
Combos O $9,049,730 0 7
TV's 0 $3,325,565 0 4
Total 0 $23,848,626 © 34

So far in 1993:

AM's O $62,230,144 O 211
FM's 0 $587,085,020 C 339
Combos O $672,611,124 0 191
TV's 0 $1,627, 435,951 0 87
Total 0 $2,949,362,239 C 828

For 1992 total see Feb. 1, 1993 BROADCASTING.

night. WDNT-FM has modern country
format on 104.9 mhz with 420 w and
antenna 699 ft. Filed Oct. 25 (AM:
BAL931025GH; FM: BALH931025Gl).

WYOY(FM) Rutland, Vt, O Purchased by
Katie Adams from Rutland Community
Broadcasting {Howard Ginsberg) for
$150,000. Buyer has no other broad-
cast interests. Seller has interests in
WWSR(AM)-WLFE(FM) St. Albans and
WSNO(AM)-WORK(FM} Barre, both
Vermont. WYQY is off-the-air on 94.5
with 3 kw and antenna 389 ft. Broker:
New England Media Inc.

KCCZ-TV Cedar City, Utah O Purchased
by Seagull Communications Corp. (E.
Margan Skinner Jr.) from Liberty Broad-
casting Co. (Stephen W. Rupp, trustee)
for $75,000. Buyer has interests in
KSGI-AM-FM St. George, KNFL-AM-FM
Tremonton, KNUC-FM Smithfield and
KFMD-FM Delta, all Utah. Seller has no
other broadcast interests. KCCZ-TV is
independent on ch. 4 with 38 kw and
antenna 2,700 ft. Filed Oct. 20
(BAPCT931020KF).

Benchmark Acquisition Fund I, LP
Cablevision of Loudoun, VA

$32,500,000 Debt Facility

The Undersigned Assisted in the Placement and Negotiation

JB Financial Advisors, Inc.

Gregg E. Johnson ¢ Thomas J. Buono
Chantilly, Virginia « (703} 818-8115

WZJOQ-FM Ocean Pines, Md. 0O CP pur-
chased by Prettyman Broadcasting Co.
(William E. Prettyman Jr.) from Ocean
Pines Broadcasting Co. (George V. Del-
son) for $60,000. Buyer owns WI-
COAM)-WICO-FM  Salisbury  and
WXCY-FM Havre de Grace, both Mary-
land.; WYUS (AM)-WAFL-FM Milford
and WXJN-FM Lewes, both Delaware,
and WEPM (AM)-WKMZ-FM Martins-
burg, W.Va. Seller has no other broad-
cast interests. WZJO-FM is unbuilt and
will be on 97.1 mhz with 2.1 kw and
antenna 394 ft. Filed Oct. 18
(BAPHI931018GE). Broker: William B.
Schutz Jr.

WRMJ-FM Aledo, lll. O Stock purchased
by John W. Hoscheidt from William
Hoscheidt and Eugene Cooper, all of
Western lllinois Broadcasting Inc. for
$49.500. John W. Hoscheidt is the son
of William Hoscheidt. Buyer and seller
have no other broadcast interests.
WRMJ-FM has country format on 102.3
mhz with 3 kw and antenna 300 ft. Filed
Oct. 22 (BTCH931022GK).

WTNL(AM)-WRBX-FM Reidsville, Ga. O
Purchased by Nassau Baptist Ministries
Inc. (Larry W. Montgomery) from WRBX
WTNL Inc. (Bob Ritchie) for $40,000.
Buyer and seller own WNLE(FM)} Fer-
nandina Beach, Fla. WTNL has south-
ern gospel format on 1390 khz with 500
w daytime. WRBX-FM has southern
gospel format on 104.1 mhz with 3 kw
antenna 187 fi. Filed Oct. 13 (WTNL:
BAL931013EE;, WRBX: BAPH931014-
GM).

WVBX(AM) Georgetown, S.C. O Pur-
chased by Melbar Broadcasting Co.
(Barbara Hueil) from Black Broadcast
Communications Inc. (Sam Bonds) for
$37,500. Buyer and seller have no other
broadcast interests. WVBX has urban
contemporary format on 1470 khz with

1 kw daytime. Filed QOct. 5
{BAL931005ED).
WWWC(AM) Wilkesboro, N.C. O Pur-

chased by Jeff B. Wilson and Paul L.
Cashion from Tomlinson Broadcasting
Corp. of Wilkes County for $34,500.
Buyer owns WEGG and WBSY-FM Rose
Hill, N.C. Seller has no other broadcast
interests. WWWC has adult contempo-
rary format on 1240 khz with 1 kw. Filed
Oct. 5 {(BAL931005EB).

KERC-FM Clovis, N.M. O Purchased by
Hi-Plains Broadcasting Inc. (Jim Day)
from Taber Communications Corp. (Mi-
chael Garr) for $20,000. Buyer has no
other broadcast interests. Seller has no
other broadcast interests. KERC-FM
has country format on 107.5 mhz with
100 kw and antenna 550 ft. Filed Oct.
13 (BALH931013GT).

KBDG-FM Turlock, Calif. 0 Purchased by
Assyrian American Civic Club of Tur-
tock (Cyrus Amirfar) from Turlock Joint
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Union High School District for $17,000
(plus 7.25% sales tax). Buyer has no
cther broadcast interests. Seller has no
other broadcast interests. KBDG-FM is
noncommercial educational on 90.9
mhz with 150 w and antenna 94 ft. Filed
Oct. 22 (BALED931022GE).

KHCR-FM Potosi, Mo. 0 CP purchased
by Joseph and Donna Bollinger from
Prime Time Radio (Kenneth W. Kuen-
zie) for $15,000. Buyer has no other
broadcast interests. Seller has interests
in KBMX-FM Eldon, KFXE(AM) Cuba,
and KSLQ-AM-FM Washington, all Mis-
souri. KHCR-FM is unbuilt and will be
on 97.7 mhz with 6 kw and antenna 328
fl. Filed Oct. 20 (BAPH931020GI).

KGOZ-FM Gallatin, Mo. O CP purchased
by PAR Broadcasting Co. Inc. (Michael
L. Ransdell) from Missouri Valley
Broadcasting Inc. (Marvin E. Luehrs) for
$11,571. Buyer owns KTTN-AM-FM
Trenton, Mo. Seller has no other broad-
cast interests. CP is licensed for 101.7
mhz with 15 kw and antenna 129 m.
Filed Oct. 13 (BAPHO31013GR).

WYDC-TV Corning, N.Y. O Purchased by
Standfast Broadcasting Corp. (David A.
Grant) from Cornerstone Television Inc.
for §565. Buyer has no other broadcast
interests.  Seller owns  WPCB-TV
Grennsburg and WKBS-TV Atlanta,
both Pennsylvania, and WOCD-TV Am-
sterdam, N.Y. WYDC-TV is independent
on ch. 48 with 136 kw and antenna 423
ft. Filed Oct. 12 (BALCT931012KH).

KZTY{AM) Winchester, Nev. O Purchased
by Robert Adelman from Winchester
Broadcasting LP (Clair Higgins) for
$10.00. Buyer owns KRAJ-FM Johan-
nesburg and KMYX-AM-FM Taft, both

Cahners publishes
94 economic report

Now you can minimize the risks
associated with your business
planning decisions with the
Cahners 1994 Economic QOut-
look. This 60-plus-page report
features forecasts for the general
economy, as well as for more
than 30 industrial and service in-
dustries, and includes an elec-
tronics and technology section.

Published in early October and
regularly $75, the Outlook will be
available to BROADCASTING & CA-
BLE readers for only $29. Send
your name and address with a
check made out to Cahners Eco-
nomics or your Visa/MasterCard
number and expiration date to
Cahners Economics, P.O. Box
59, New Town Branch, Boston,
MA 02258-9908.

I BUSINES S I

Georgia duopoly

Albany, Ga., has its first duopoly
deal. Jon Peterson, owner of
WWGS(AM)-WSGY-FM Albany,
bought WMGR(AM)-WJAD-FM Bain-
bridge (Albany) from Guardian
Comp. (Lindi Dunn) for $1.28 mil-
lion plus all real estate. Peterson
also owns - WWGS(AM)I-WSGY(FM)
Tifton, Ga. Broker: Bergner & Co.

California. Seller has interests in
KCPC(AM) Cathedral City, Calif. KZTY
is on 620 khz with 500 w day, 450 w
night. Filed Oct. 5 (BAP931005EC).

WMKB-FM Ridgebury, Pa. O Donated to
Lighthouse Ministries (Love Church
Ministries Inc., Rev. James R. Pierce)
by Markey Broadcasting Co. {Nanette
Markunas). Buyer owns WLNL(AM)
Horseheads, N.Y. Seiler owns KLZK
Farwell and KDOA Tulia, both Texas,
and KLUB Milton-Freewater, Ore.
WMKB-FM, currently off the air, is li-
censed for 96.9 mhz with 1.55 kw and
antenna 430 fi. Filed Oct. 5
(BALHS31005GF).

WSDT(AM) Soddy Daisy, Tenn. O Pur-
chased by Johnny Godgiben from Lee

College (Dr. Charles P. Conn). Buyer .

and seller have no other broadcast in-
terests. WSDT has southern gospel for-
mat on 1240 khz and 1 kw. Filed June
18 (BAL930618EB).

WZZJ(AM) Pascagoula-Moss Point, Miss.
0 Donated to Judah Broadcasting Net-
work Inc. (Kevin Grady) from Evangelis-
tic Association Inc. (Bron and Dariene
Barkley). Buyer and seller have nc other
broadcast interests. WZZJ has modern
country format on 1580 khz with 5 kw
day, 50 w night. Filed Sept. 30 (BA-
L930930EA).

KMNY(AM) Pomona, Calif. O 80% share-
holder Money Radio LF to be dissolved
under bankruptcy reorganization; 11%
shareholder Vera Gold to become larg-
est single stockholder and president.
Buyer and seller own KMNY(AM) Pomo-
na, Calif. KMNY has news/talk format on
1600 khz with 5 kw. Filed Oct 4
(BTC931004EB).

WCNX(AM) Middletown, Conn. O Foreclo-
sure on property by Radic Middletown
Inc. (Berkshire Broadcasting Co. Inc.
and Corydon L. Thurston) from Jan
Peek Communications Inc. (Edward J.
Creem). Buyer owns WNAW(AM)-
WMNB-FM North Adams and
WSBS(AM) Great Barrington, both Mas-
sachusetts. Seller has no other broad-
cast interests. WCNX has newsftalk for-
mat on 1150 khz with 2.5 kw daytime
and 46 w night. Filed Oct. 4 (BA-
L931004EG).

CLOSED!

KXIS(FM), Walnut Creek,
California from Diamond
Broadcasting, Inc., to
KZWC Broadcasting, Inc.,
for $1,325,000.

Elliot B. Evers
Broker

Providing the Broadcast Indus-
try with Brokerage Services
Based Strictly on Integrity,
Discretion and Solutions.

GEORGE L. OTWELL
513-769-4471

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2727

RANDALL E. JEFFERY
RANDALL E. JEFFERY, JR.
407-295.2572

ELLIOT B. EVERS
415-391-4877

RADIO and TELEVISION
BROKERAGE « APPRAISALS

IV
b

MEDIA VENTURE
PARTNERS
WASHINGTON, DC

ORLANDO » CINCINNATI
SAN FRANCISCO
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Cable opposes rural telco entry expansion

By Kim McAvoy

T he cable industry is asking the
FCC not to act on a proposal to
permit more rural telephone
companies to offer cable in their ser-
vice territories.

Under the proposal, telephone com-
panies could offer cable services in
rural areas with populations of 10,000
or fewer. Currently, the FCC exempts
from its telco-cable crossownership
rule only telcos in communities of
2,500 or fewer.

The proposal has been in circulation
since August, says one commission
source. But, adds the source, “‘it’s not
been a front-burner issue.”” Apparent-
ly, Acting FCC Chatrman James
Quello is the only one to sign off on
the idea of increasing the exemption.
Neither Duggan nor Barrett has made
a decision.

Fearing that the FCC was close to a
decision on the proposal, National Ca-
ble Television Association Acting
President Decker Anstrom wrote
Quello last week urging the FCC not
to act. Anstrom says the FCC should
not decide this issue ‘‘until a more
complete record is assembled and the
cable-telco landscape is more clearly
perceived,

- [ ] . T

Cable rates to be investigated
The FCC last week was preparing to send letters of inquiry to between 25
and 30 cable operators about possible viclations of its rate regulations,
according to a commiission source. The source says the‘letters may go
out this week. Some of the letters will address alleged violations. of the
rate freeze, as well as improper a la carte pricing and the use of so-called
negative billing options. ]

In other news, as.of Nov. 3 the commission had received 3;239
consumer complaints on cable rates. However, the FCC says it has
returned about half of the complaints becausé they were not filled out
correctly. The FCC also says it has received 3,684 cerfification requests

from cities wishing to regulate cable rates.

—KM

NCTA was not the only one to ex-
press concern. FCC staffers say that
they’'ve experienced a “‘flurry of
phone calls’’ on the subject from cable
operators.

Quello says that he favors raising
the exemption, and after talking with
cable representatives, he wants to see
what the agency can do to ‘‘allow
cable to compete with phone compan-
ies...it’s only fair.”

According to the Umted States
Telephone Association, which is push-
ing to raise the exemption to 10,000,
figures from the 1990 census show

This Week in Washington

that raising the exemption from 2,500
to 10,000 *‘would affect an additional
6% of the U.S. population living total-
ly outside of urbanized areas.”

In his letter to Quello, Anstrom says
that such an action would ‘‘harm the
very cable companies that have deliv-
ered cable television service to less
populated communities in this coun-
try.”” He also calls it a ‘‘one-sided
approach’ that puts the FCC in the
position of favoring one competitor.
“‘Allowing telco entry now in these
communities, without providing prov-
en safeguards against anticompetitive
behavior by the telcos, and while do-
ing nothing to undo the substantial re-
strictions that prevent cable companies
and others from competing with tel-
cos, would further restrict these cable
companies’ access to capital. Some

Events and dates of importance reces:

may not survive. |
Nov. 9—Broadcasting/Cable Interface 7, sponsored by BROADCASTING &
CABLE magazine and the Federal Communications Bar Association, Omni
Shoreham Hotel.

Nov. 9—The National Information Infrastructure: Communications and
Computing—Converging or Colliding?, sponsored by The Annenberg
Washington Program, 1455 Pennsylvania Ave., N.W.

Nov. 10—FCC meeting. Commissioners are expected to propose rules
governing technical compatibility of TV sets, VCR's and cable TV.

Nov. 10—Comments due at FCC on auctioning of nonbroadcast spec-
trum.

Nov. 12—Comments due at FCC on revamping of the emergency
broadcasting system.

NCTA’s Anstrom asks the FCC to wait .
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Campaign finance reform legislation appears dead for Time Warner and the National Cable Television Asso-
the year. At least that’s what Hill insiders have been ciation last week petitioned the U.S. Court of Appeals
saying since it became apparent that House Democrats to review the FCC'’s cable rate regulations. The filing is
could not agree on a package. Even House Speaker Thomas brief and was a procedural step to insure that NCTA and
Foley (D-Wash.) and Senate Majority Leader George Time Warner can file a more detailed challenge of the rules
Mitchell (D-Me.) say there is no consensus and that con- sometime in the future. According to NCTA’s petition, the
gressional action on campaign reform won’t come until next FCC’s rules violate the First and Fifth Amendments, are
year. The Senate approved a campaign bill earlier this year arbitrary and capricious, and ‘'exceed the statutory jurisdic-
that would impose new burdens on broadcasters, including « tion of the commission.”
a 50% discount on the lowest unit rate for Senate candidates
and a voucher system for broadcast time. The Senate mea-
sure also contained language that would codify the fairess

tions to promote the ad-

doctrine and political edi- .
i ;._' .‘3 f't-
§ JiT N E/‘ W - ‘g ministration’s national in-
) e formation infrastructure.
2 B e — - . - =

torial rule. Among the pro-
posals in the House was one f
requiring that broadcasters "
give candidates free airtime ) O “ " In a speech last weck in
: % T N Washington, Duggan said
. L .o ' g that the funds could be used to ‘‘ex-
Accotding to the Washington Post, salaries nlg % ( ‘ ?"’% plore fruitful educational uses of in-
for President Clinton’s chief of staff and his @; o -;..,,}._g* _ilk formation technology.’ Earmarking,
senior advisers are less than those of staffers who he added, *‘a portion of funds from
held comparable positions in the Bush administra- " : spectrum auctions for hopeful educa-
tion. Under Clinton, $125,000 is the top salary, Edited By Kim McAvoy tional and cultural usespof technol-
compared with $134,000 under Bush. David Gergen, coun- { ogy, it seems to me, would be a great achievement for a
selor to the President, receives $125,000, as does Clinton’s nation facing an education crisis.”’
director of communications, Mark Gearan. Among those ' o .
reporting to Gearan: White House Press Secretary Dee Dee | The FCC will finally take up compatibility between
Myers, $100,000, and Jeffrey Eller, deputy assistant to the | cable systems and consumer electronics when it puts
President and director of media affairs, $100,000. a proposal out for comment at its Nov. 10 meeting.
. . Deputy Chief Engineer Bruce Franca says the proposal will
The People for the American Way has issued a report | probably closely mirror the commission’s compatibility re-
criticizing legislation aimed at curbing TV violence. | port to Congress. submitted early in October (BROADCAST-
The group’s Action Fund commissioned the study, which | NG & CABLE, Oct. 11). That report in turn closely mirrored
says that TV violence bills pending in the House and Senate | suggestions from a joint committee of the Electronic Indus-
are constitutionally flawed. tries Association and the National Cable Television Associ-
The report concludes that legislation offered by Senate | ation, drafted over the summer. At the time, the commis-
Commerce Committee Chairman Ernest Hollings (D-S.C.) | sion adopted most of the joint recommendations but decided
is in ‘‘clear violation of the First Amendment.”” Under | to go a bit further, suggesting that cable systems be prohib-
Hollings’s bill, broadcasters would be prohibited from air- | ited from charging customers any money for in-home de-
ing violent programs at times when children are in the | scrambler units. The change was billed as an attempt to
audience. The report says that “‘unlike indecent program- | push cable companies toward technologies that do not re-
ing, programing depicting violence has never been held to | quire sending scrambled signals, which interfere with some
enjoy less First Amendment protection than other expres- | features on consumer electronics, into a subscriber's home.
sion with violent content.”” Indeed, it notes, the First
Amendment ‘‘shields networks from tort liability for vio- | Who was that former regulator among all those network
lence allegedly inspired by television violence."’ and studio executives at the Warner Bros. press briefing for
its fifth network? It was none other than ex-FCC Commis-
sioner Sherrie Marshall, who relocated to Hollywood last
spring to start a consulting business. According to Warner
Bros. executives, the studio retained Marshall to consult on
its fifth-network plans and to insure that no regulatory rules
were broken. No doubt Marshall’s pro fin-syn stance while
at the FCC made her an appealing choice as a consultant.

é; FCC Commissioner Ervin Duggan has a novel
idea. He's suggesting that Congress ear-
mark a portion of the revenues raised

through spectrum auc-

to respond immediately to
third-party advertisements.

Broadcasters have started responding to Senator Paul
Simon’s (D-IIl.) request to air public service announce-
ments on TV violence, Simon wrote to every TV station
and to the top 100 cable MSO’s asking them to run PSA’s.
The senator suggests that broadcasters air messages such as:
“*Warning: Watching too much television violence may be
harmful. Research has determined that watching television
violence has a negative impact on children and youth.” Former FCC Chairman Mark Fowler also was in the

Responses to Simon appear mixed. One letter to Simon = news last week. The president of Bell Atlantic’s PCS
from Cullie Tarleton, general manager of wCCB-Tv Char- = division resigned last week, citing a conflict of interest with
lotte, says: “‘I'd be the first to admit that there is room for =~ PowerFone Holdings Inc., a mobile-radio company he
improvement within my industry. But the problems facing | founded in 1990, which last week was acquired by Nextel
America, Senator, are not caused by television in general | Communications Inc., a company looking to offer cellular

and violence on television in particular.”” But another letter, | in Bell Atlantic’s service area for almost $400 million.
from WIHL-TV Johnson City, Tenn., says the station will | Daniel Behuniak, vice president of Bell Atlantic PCS, will
take a ‘‘positive step toward self-regulation.” take over for Fowler. u

Broadcasting & Cable Nov 8 1993 51



Ad agencies anxious to take the fifth

Many feel new network plans will help lower media costs

By Christopher Stern
A dvertising agencies are looking
forward to a fifth broadcast net-
work, if for no other reason
than the increased competition will
help keep their media costs down.

Agency executives also express
confidence that the strong syndication
records of Paramount and Tribune
bode well for the programing of a fu-
ture network.

One drawback to the Warner Bros./
Tribune or rival Paramount/Chris
Craft proposal is the lower coverage
the proposed networks can expect to
obtain. And several agency executives
say they would be skeptical of any
plan that called for cable to be a sig-
nificant portion of coverage.

Western National Media’s William
Croasdale fears a hybrid cable-broad-
cast company will provide a confusing
ratings picture. ““The problem is that
cable numbers are so minuscule,’’ he
says.

“It's still a little early, but to me
they have a big uphill battle,”” says
Croasdale, president of the media buy-
ing firm’s national broadcast division.
““The big thing is going to be the
distribution system.”’

While advertising executives as a
group believe there is room for a fifth
network, they are skeptical about a
sixth. ““You could wind up with two
halves of a network—they could can-
cel themselves out,”” says Paul Schul-
man, president of Paul Schulman Co.,
a subsidiary of Advanswers MediaPro-
gramming Inc.

Beyond having enough stations to
offer at least 70% national coverage,
Schulman says finding a programing
niche among the five established com-
petitors will be difficult.

Paramount/Chris Craft hopes to fill
a younger male audience niche more
along the lines of Fox's, according to
Saatchi & Saatchi’s Betsy Frank, se-
nior vice prestdent. Frank believes the
Wamer/Tribune proposal is aimed at a
slightly older 25-49 demographic,
more along the lines of ABC’s demos.

Frank has no fears the new broad-

cast networks will overly segment the
audience: ‘‘Fragmentation has been a
fact of life since the late 1970’s."”
Foote Cone & Belding’s Howard
Nass believes the ideal scenario would
have Tribune, Warner Bros., Chris
Craft and Paramount banding together
to form a single network rather than
two new ventures. Nass, senior vice
president, director, spot broadcast, be-

lieves neither partnership can reach
critical mass by itself: ““They both
would end up getting half the uni-
verse,’” he says.

Nielsen Media Research defines a
network as a programing distributor
that has coverage in 30% of the nation
with at least 15 hours of programing a
week, according to Nielsen spokes-
man Jack Loftus. n

Hispanic infomercial
market heats up

Growing audience underserved but increasingly
recognized by long-form commercial producers

By Jim Cooper
usan Powter may want to brush
up on her Spanish.

s The nation’s growing Hispan-

ic community has caught the attention
of TV’s direct marketers. In south
Florida and Los Angeles, for example,
a cottage infomercial industry has
sprung up, led by hair-care products
and beauty aids. Meanwhile, produc-
ers of established English-language in-
fomercials, such as industry veteran
Amazing Discoveries, have recog-
nized the buying power of U.S. His-
panics and now dub long-form ads in
Spanish, says Steve Dworman, pub-

An infomercial directed to Hispanics for a
facial toner product called ‘Toma’

lisher of the Infomercial Marketing
Report.

The budding interest is not surpris-
ing. The 1990 census showed that the
group is one of the fastest-growing
segments of the population, roughly
10% of the total. Advertisers and info-
mercial producers see the marketing
potential.

““It’s a peripheral side-market right
now that potentially will become very
large,”” says Dworman. And, says
First Class Media President Jeffrey
Glickman, *‘The Hispanic market is
the most untapped market in both spot
and infomercial advertising.”’

One difficulty for Hispanic direct-
response ads is the low credit card
saturation among that population,
compared with that of non-Hispanics,
but that is quickly changing, says
Glickman. Infomercial producers say
Hispanic clients in general have a
good reputation for paying COD or-
ders. The COD collection rate for the
mainstream market is 50% and Dwor-
man says; it is between 70% and 75%
for Hispanics,

Checking accounts and even tele-
phones are also difficulties for recent
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arrivals, which represent a significant
portion of the growing Hispanic popu-
lation, says Gene Williams, a partner
in the newly formed Power Media
Spanish Marketing Group, Los Ange-
les. Not only do they lack references,
but those who are here illegally may
avoid financial instruments for fear of
being traced, he adds.

The credit card problem combined
with the fact that COD deliveries are
made when most Latinos are working,
says Williams, has prompted his com-
pany to search for solutions. He ex-
pects to have a system in place by
January, but he declines to discuss it.
Power Media has spent the last year
testing a Spanish-language infomer-
cial, Speaking of Beauty, in a variety
of West Coast markets.

While he knew the hurdles facing a
direct-response company that targets
Hispanics, Williams says that he en-
tered the Spanish-language infomer-
cial industry because ‘‘they do want
product and they respond to both An-
glo and Hispanic advertising.”” He
says his company 1s pleased with the
success of its first effort and is looking
for ways to sell houseware products
and debit calling cards to Latin Ameri-
cans.

Perhaps the most successful Span-
ish-language infomercial to date is
produced by Samy Salon Systems. A
Miami-based hair-styling guru, whose
clientele ranges from Barbara Bush to
Gloria Estefan, Samy last year intro-
duced a skin-care line through info-
mercials aired on Univision’s Miami
affiliate. The ads attracted more than
$1 million in sales in the first month.
Samy Salon Systems is presently pro-
ducing a second infomercial line for
his hair-care products.

Dworman says that the smart mon-
ey in the nascent Spanish-language in-
fomercial market capitalizes on the
glamour associated with an interna-
tional hair stylist such as Samy and the
popular Mexican soap opera stars who
are beginning to appear in long-form
ads.

Miami-based Attraction Collection,
a newcomer to infomercials, recently
introduced Tona, a beauty product to
tone the face through gentle electronic
pulses.

A spokesperson for the company
says that after running one Tona info-
mercial a week for two months on
Univision’s Miami affiliate, the com-
pany recorded gross sales of approxi-
mately $180,000. L]

King World, Sears
tackle infomercials

Eight single-product ads scheduled at first

By Christopher Stern

ing World Direct has signed
Sears as its first infomercial cli-

ent.

Terms of the joint venture call for
King World to produce 30-minute,
single-product  advertisements  for
Sears. The syndicator will participate
in the profits of all sales, including
those rung up at any of the retailer’s
900 stores.

The venture calls for up to eight
infomercials initially, according to
Burl Hechtman, president, King
World Direct. Production will be han-
dled by Tyee Productions of Portland,
Ore., which recently made several
upscale infomercials, including those
for Philips Electronics’s interactive
compact disc player and Soloflex ex-
ercise equipment.

King World will be responsible for
all aspects of the infomercial, includ-
ing time-buying. ““We are participat-
ing in the profits at all levels because
we are participating in the risks at all
levels,”’ Hechtman says.

The first infomercial, for a new
Kenmore vacuum cleaner, is set to air
in January. King World will be work-

ing directly with Sears suppliers to
find products that lend themselves to
the infomercial format.

King World has a strong record in
syndication hut has never produced in-
fomercials. Its first-run syndicated
programing includes Whee!l of For-
tune, Jeopardy!, The Oprah Winfrey
Show and Inside Edition. Although
King World Direct was officially un-
veiled last month, the division has
been organizing and negotiating with
potential clients for a year and a half,
Hechtman says. ““We look at this as
an exciting new business,”’ he says.
“*We have been developing our direct-
response business over the past few
years as television marketing has been
evolving, and we think Sears is an
ideal partner with King World.”

Sears is the latest in a lengthening
list of mainstream advertisers, includ-
ing Volvo, McDonald’s and Kodak,
that have decided to market them-
selves through 30-minute infomer-
cials.

The National Infomercial Marketing
Association estimates that infomeri-
cals will rack up $90 million in sales
during 1993. u

year.

- On a learning curve
The Learning Channel reports that it has added 7.4 million new subscrib-
ers this year, more than any other cable network. And although it has not
yet turned a profit, TLG projects that advertising revenue will increase
more than 100% this year compared with last. The basic netwerk, bought
by Discovery Communications two years ago, now claims 26 million
. subscribers in the U.S. and 2.9 million in Canada.

Although the network is in fewer than half of the cable homes in-the
U.S,, it is aftracting attention from advertisers that like its high-end
demographics and attractive programing.

Leo Burnett Co. Inc. has placed three of its clients—the Beef IndusStry
Council, Black & Decker and Sony—on the network. “We feel pretty good
about The Learning Channel,” says the agency’s Jack Hanrahan, senior
vice president, media director. TLC’s mix of cooking, home improvement
and travel shows appeals to Burnett clients, he says.

TLC spends approximately 55%. of its budget on original programing
and plans to increase that to 65% next year, according to John Ford,
.senior vice president, programing. Ford also says that the average rating
for TLC's prime time programing has doubled from .2 last year to .4 this

Although the network projects slower growth for 1994, it still plans to
add another 4 million subscribers next year. S

—€§
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For rates and other information, see last page of classifieds.

RADIO

BEIP WANTED MANAGEMENT

General manager, Myrtle Beach, SC area: Major
radio station. Knowledge of the area would be a
plus. EEQ. Reply in confidence to Box Q-47.

GSM: For Northeast smaller market client. Commit-
ted long term local operator needs enthusiastic.
motivaled sales leader. Slalions dominale their
market. M/F, EEQ. Resumes to Jim Doyle. Top
Performance Selling, 4555 Las Brisas, Sarasola, FL
34238. This is a unique opportunily with a quality
group.

Top-rated CHR radio station needs dynamic
sales manager on Ihe booming tropical island of
Guam, in the Western Pacific. Competitive markel
place with & other radio stations and Gannetl news-
paper. We need seasoned sales manager with
successiul track record who can lead, train, moti-
vate, innovate, ahd get results. Show history how
sales increased when advertisers stopped buying
spots. Send resume to: Ernie Galito, General Man-
ager, Hit Radio 100, 530 W. Q'Brien Drive, Agana,
Guam 96910 or fax 671-477-7847. EQE.

Sales manager: New England's super stalion,
covering 5 states and 2 countries with an aduil
CHR format, seeks an experienced sales manager.
Excellent compensation package and greal place
to live in While Mountains of New Hampshire. Reply
in confidence wilh resume 10 Jack O'Brien. WZPK,
Box 1408, North Conway, NH 03860 EOE.

Midwest, competitive lop 75 market GM. Great
slation/already winning. Good comp package.
Proven track record a must. Reply to Box R-2. EQE.

GM/GSM for WKDW AM/FM and WANV AM/FM
duopoly combo Staunton, Waynesboro, VA, Candi-
date should have well developed people skills and
successful sales management track record. EOE
M/F. Besume to: President, Clark Broadcasling
Company, 7500 Old Georgetown Road, 151h floor,
Bethesda, MD 20814

Midwest group operator has a general manager
opportunily. The successful candidate will have
previous small/medium market GM experience in
the mid-wesl. It is imporant that the candidate
show a cos| conscious operating aplilude and the
ability to maintain strict budgelary control. A back-
ground in sales is a mus!. We are only interested in
individuals with a stable employment record.
Please respond promptly. We encourage all minor-
ily applicants. Reply lo Box R-14. EQE

HELP WANTED SALES

Sales manager: Urban leader WLWZ seeks asser-
tive teader o move station 10 next level. I you've
been waiting to make your mark as a sales manag-
er, this position is for you. Send cover lelter and
resume to Curlis Downey, PO Box 19104, Green-
ville, SC 28202, EQE.

Sales manager: Market leader WCEI/WCEI-FM
has a rare opening for a sales manager. We're
looking for an experienced leader to motivate, su-
pervise and direct our 5 person sales slaff. Com-
pelitive compensation package. Resume to James
A Hammond, WCEI, 306 Port Street, Easton, MD
21601. EQE

Sales managers wanted: For top billing stations in
medium markels. Applicants must have good track
record and be capable of managing and training
people 10 excellence. Opporunilies 10 move to GM
with stock option available. Resumes 1o Roy Fau-
bion, 3810 Brookside, Tyler, TX 75701. EOE.

Network sales rep for nationally syndicaled com-
puler radio program. National sales experience re-
quired. high-lech a plus. Fax 415-771-3447 PO
Box 641444, San Francisco, CA 94164. EQE.

Top list available for hard working professional.
$50.000 + commissions, 2 FM's—Country/Qldies.
Thriving market, college town of 250,000, WNWN-
FM/WFAT-FM, 6021 S. Wesinedge Ave., Kalama-
zoo, MI 49002. EQE.

Account executive: Step up to a regional 100,000
wall FM. A take-charge sales career opporunity.
$26K-$32K+ minimum + benefits. WMMZ-FM,
Gainesville/Ocala, FL. Fax resume 804-622-7822.
EQE.

Account executives/radio stations: PA area, full
or part lime. Markeling the most exciting, effective
and new international advertising medium in golf.
Exclusive territory. Fax resume to 412-825-5126.
EQE.

Midwest AOR in search of a selling GSM. Quali-
fied candidates will possess strong leadership
skills and the abilily to develop a young sales staff.
Send resume, track record, and salary require-
ments to Box R-15. EQE.

NELP WANTED
PERSONALITY/TALENT

WBMW, New London, Connecticut has an imme-
diate opening for morning show air-talent. Call Shir-
ey Sherman at 401-539-8502. EOE.

HELP WANTED NEWS

The radio stations of the New York Times need a
full-time experienced newsperson. If you can deliv-
er news 1o the naiion's smartest audience, send
your tape and resume to "News Auditions.”
WOXRMWQEW, 122 Fillh Avenue, New York, NY
10011. No phone calls, please. EEQ.

News/air personality for morning zoo. Insanity
helps. Incredible career development opporunity
for right beginner. Some sales. Very picky FM near
Phoenix. 602-425-NEWS. Females greally encour-
aged. EOQE.

News director: Northeast medium market News
iTalk AM seeks player-coach for team of five. The
person we're looking for is enthused, resourceiul,
has a can-do attitude, writes crisp copy and can
teach others to, and knows how 10 keep local news
from becoming boring news. If you've got at least 5
years experience, demonstrated people skills, and
a willingness to lake compiete ownership of the
news product at one of America’s most respected
stalions, send resume, references, writing sam-
ples. and tape. No calls. My client is an equal
opportunity employer. Holland Cooke Media. 3220
N Street, NW Washinglon, DC 20007.

RELP WANTED PROGRAMING
PRODUCTION & OTRERS

Radio talk show producer sought for nationally
syndicaled, issue-oriented program originating in
New England. Mandatory 2-3 years experience in
news reporting and booking guests. Strong inler-
ests/background in politics a must. Please send
resume and lelter to: Jarvis Productions, 229 Buck-
ingham Street, Hariford, CT 06106. EQE.

SITUATIONS WANTED MANAGEMENT

GM/GSM: Small or medium market, experienced,
sober. refiable. East, AM, FM, TV. Sales intensive
Phone 912-267-7356.

Take charge individual wilth experience in every
aspect. Running successful AM, Wife and ) desire
return to Midwest. Darryl 701-227-4336.

Music licensing problems? Fees too high? Too
much redtape? Call me for help. Former BMI VP. I'll
save you money, lime and aggravation. Bcb
Warner, 609-395-7110.

General manager: Highly experienced GM avail-
able for your smalt/medium operation. Outstanding
background and record of success including
250% 3-year revenue inCrease at most recent sta-
tion. CRMC. VA/surrounding states preferred. 703-
382-9056.

]

TELEVISION

NELP WANTED MANAGEMENT

General manager: Fox 43, WYZZ-TV serving Cen-
tral llinois is seeking a sales oriented general man-
ager. Will consider a GSM wilh proven perfor-
mance. Call in confidence, G.J. Robinson 1-800-
733-2065. EOE.

General sales manager: WNWO-TV seeks an in-
novative GSM 10 energize depariment. We have
good people and product. We need a proactive
leader who possesses culting edge skilis and tra-
ditional values. Send resume and cover letter, no
later than Nov. 26, 1993, to Business Manager,
WNWO-TV, 300 South Byme Rd., Toledo, OH
43615. WNWO-TV is an equal opporunity employ-
er.

Central Florida's leading television station is
searching for a national sales manager with man-
agement credenliais or national rep experience.
Candidate must think out of the box, be creative
and a team player. Are you this person? Inguiries
to Louis Supowitz, General Sales Manager, PO Box
999, Orlando, FL 32802. EQE.

Local sales manager: WLNE-TV, the CBS affiliate
in Providence, Rhode island, is looking for a local
sales manager. Are you a manager who can sell
beyond the ratings, establish and maintain client
relationships, enable a highly motivated and skilled
sales staff, and lead by example? If so, send a top
ten list of the reasons why we should consider you
to Nancy Lammon, Personnel Director, WLNE-TV,
10 Orms Street. Providence, Rl 02904. EOE.

General sales manager: Excellent network affiliate
in very desirable sunbeit markel. Candidates must
have both local management and national experi-
ence, with rep experience being most desirable.
All responses treated in total confidence. Reply to
Box R-16. EQE.

RELP WANTED SALES

Experienced account executlve needed for Rich-
mond. Virginia’s premier lelevision station. Must
have proven ability to sell special projects, promo-
tions and develop new business. Please send re-
sumes to Box R-5. EQE.

National sales: WLIG-TV 55, Long Island, seeks
experienced sales pro to develop and expand na-
tional and regional sales with NYC agencies. Sta-
tion or rep experience required. Growth opportuni-
ty with full benefits. Resume lo: Michael Wach, GM,
WLIG-TV, PO Box 1355, 270 South Service Road,
Melville, NY 11747. EQE.

Operatitons & engineering director: Market lead-
ing CBS affiliate, localed in the Pacific Northwest,
seeks manager to oversee production and engi-
neering departments to insure superior technicai
and production standards and pursue innovative
technologies. Responsible for budgel preparation
(capital & operating) and management of a dedi-
cated staff. 3-5 years engineering/production man-
agement experience. Send resume and a letter of
introduction to: Terry Coker, Human Resources Di-
rector, KREM-TV, 4103 South Regal, Spokane, WA
99223. KREM-TV is an equal opportunity employer.

HELP WANTED TECNNICAL

Chief engineer: UHF CBS affiliate. Studio and
lransmitter experience required. Send resume 1o
General Manager, WJKA-TV, 1926 Oleander Drive,
Wilmington, NC 28403, EQE/F.
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Paint Box artist/designer: Designs and produces
on-air graphics ulilizing Quante! Paint Box & Harri-
et. Minimum 3-5 years experience in television pro-
duction/design required. College degree pre-
ferred. Typing skills and Maclntosh experience a
plus. Reply to: Allan Beuller, Design Director,
WFAA-TV, 806 Young St., Dallas, TX 75202-4810.
EQE, M/F.

Wanted: Technical director to punch nightly
newscas! for successful Fox affiliate. Must have al
least two years working experience in all phases ol
news production, including hands-on experience
with the GVG 250, Abakas A53 and Chyron Max.
This is your opporiunity to grow with a first class
operation at the Gulf Coast's most progressive
news station. Send resume and reel to: Jon Esther,
Creative Services Director, Fox WFTX-TV. 621 SW
Pine 1sland Rd., Cape Coral, FL 33991. An equal
opportunily employer.

Television engineer: Educational Television Ser-
vices. Responsible for mainienance of broadcast
equipment including: GVG, lkegami, RCA, Abek-
sas, Sony Beta and SA & MCL transmission equip-
ment. Requires two years college or technical train-
ing in electronics or related fieid and two years in
broadcast television. Equivalen combinations may
subslitute, Experience with C and Ku-band uplinks
preferred. SBE Certification or FCC license re-
quired. Call Oktahoma State University (Stillwater,
OK) Personnel Services, 405-744-5373 for an ap-
plication form. EQE.

TV transmitter engineer: WABC-TV is seeking an
experienced professional with proven technical
skills to maintain the TV transmitler plant and mi-
crowave equipment. Qualified candidates should
have five years of TV transmilier or related profes-
sional experience. Knowledge of FCC rules and
regulations is required. Send resume (0 Raymond
Johns, WABC-TV, 7 Lincoln Square, New York, NY
10023. No telepheone calls or faxes please. We are
an equal opportunity employer,

WSAZ-TV has an immediate opening for a full-
time maintenance engineer. The successful candi-
date must possess at least 3 years of previous
lelevision maintenance experience and knowledge
of computer control systems. SBE certification or
FCC General Radiotelephone license is required.
Persons applying for this posilion musl be able to
work well under deadline pressure and be highly
motivated. WSAZ-TV is looking for a team pilayer
who musl demonstrale proven ability 1o work with
members of a top nolch engineering team. Candi-
dates must be willing to work all shifts, including
weekends. Physical requirements: Individuals ap-
plying for this position mus! be able o sit or stand
for extended periods of time. Maintenance engi-
neer must have the mobility and functional use of
hands and arms to operale required equipment.
Must be able to lift 70 to 80 pounds of heavy
equipment. WSAZ-TV is an equat opporstunity em-
ployer. Interested persons shoutd submit resume
to: Jill DeKeyser, Human Resources Manager,
WSAZ-TV, PO Box 2115, Huntinglon, WV 25721,

RF maintenance technician: Advanced technical
school education or completion of engineering
courses specializing in electronics and RF Techni-
cal Systems is desired. Demonsirated knowledge
of FCC rules regulations pertaining to Rf and mi-
crowave transmission, as well as an FCC and radio
telephone license is required. Must possess dem-
onstrated technical knowledge of all mobile, porta-
ble and lixed RF audio and video equipment rang-
ing in frequency from 170 MHZ to 23 MGHZ.
Amateur or 2 way experience a plus. Extensive
travel to remole lelevision origination sites is re-
quired, Qualified interested applicants should for-
ward resumes to: Human Rescurces Dept., ESPN,
Inc., ESPN Plaza, Bristol, CT 06010. ESPN is an
affirmalive action/equal opportunity employer.

Videotape editor: We're looking for an aggressive
videolape editor, a sell-starter who thinks like a
producer and thrives on the pressure of daily
deadlines. This person must also have a crealive
tocuch for a stylized edit technique. Must have ex-
perience on GVG 300-200-100 switchers. GVG
edilor. Abekes or ADO. Posl House clients range
from NBC to MTV. Send tape & resume to: Kristin
Petrovitch, YEAH STUDIOS, 3800 W. Alameda
#700, Burbank, CA 91505. EOE.

HELP WANTED NEWS

Two openings: Anchorfreporter lo complement
our Monday-Friday female anchor. This position
requires at least two years anchor desk experience
and outstanding reporting credentials. Candidates
must exhibitl ability to interact with field reporiers
during "Live" segments. Weekend anchor/reporier.
Position requires some anchor experience and
strong reporting skills. When applying indicate po-
sition by wriling to: “Anchor” or “Weekend An-
chor”, WMDT Tv, 202 Downtown Plaza, Salisbury,
MD 21801. 3/4 tape, resumefieferences. No calls.
ECE.

Producer: WTVD, the Cap CitiesfABC Q&0 in Ra-
leigh-Durham, is looking for someone who can pro-
duce programs with pacing and passion. The in-
cumbent for this posilion has been promoted to
one of cur larger sister slations. Send tape and
resume to Rick Willis, Executive Producer. WTVD,
PO Box 2009, Durham, NC 27702. No phone calls.
Equal opportunity employer.

Regional news coordinator: The Carolinas News
Link is looking for someone to lead our daily news
exchange between ABC afiiliates. CNL originates
from WTVD, the Cap Cities/ABC O&O in Raleigh-
Durham. Send letter, resume, etc., to Lee Meredith,
News Director, WTVD, PO Box 2009, Durham, NC
27702. No phone calls. Equal opportunity employ-
er.

Anchor/reporter: Strong communicator wanted to
complimem veteran male anchor. Must have
strong journalism background and live reporting
experience. This is not an entry level posilion. Me-
dium midwest market. Send resume and qualifica-
tions to Box R-17. EQE.

Anchor/reporter needed 1o anchor weekend eve-
ning newscasts and report during the week. Send
resume and 3/4” lape 10: Dorothy White, WAAY-TV.
1000 Monte Sano Blvd., Huntsville, AL 35801. EOE.

Assignment manager: Small marke! network affili-
ate seeks qualified person to assist the news direc-
tor in the daily operation of the newsroom. The
successful candidate will have solid news judge-
ment and strong organizational abilities and be
willing to work long hours. This is a management
track position. Previcus experience in assignments
a plus. Resumes and management/assignment
philosophy to; Drew Hadwall, News Direclor,
KQTV, PO Box 6247, St. Joseph, MO 64506. No
phone calls please. EOE.

Western New York’'s number one scurce for news
has immediate openings for lwo crealive newscasl
producers. Qur morning and noon producer will be
responsible for getting the day moving in the right
direction. Our late producer will be responsible for
pulling together a last-paced, well-written half
hour. Ingenuity, pecple skills and a positive, can-
do attitude are all a must. One year experience and
college degree preferred. If you're the best pro-
ducer in your shop but want the freedom and guid-
ance to be even better, send a non-returnable 3/4”
lape and resume to: Keith Connors, News Direclor,
WOKR-TV, 4225 W. Henrietta Rd., Rochester, NY
146823. WOKR is an equal opportunity employer
Minorities are encouraged to apply.

News director/anchor for small southwest network
affiliate. This position requires a minimum of 3
years news management experience, preferably
as a news director and anchor. Must be able to
supervise & motivale employees. Individual will re-
sponsible for entire news operation. Reply to Box
R-18. EQE.

Medical reporter/anchor: Here we grow again!
Medstar Communications— the nation’s leader in
televised medical news— seeks medical reporter
for its syndicaled medical news programs. 2 yis +
experience with strong writing and packaging
skills. Anchoring experience a plus. Significant na-
tionwide travel and excellent benefits. Non-return-
abtle tape, resume, and salary reguirements 1o Pe-
ter Pellegrino, Medical News Director, Medstar
Communications, Inc.. 5320 Hamilton Blvd., Allen-
lown, PA 18106, Points off for phone calls/EQE.

TV news photographer: Top 40 Southeast affiliate
looking for experienced TV news photographer.
Must be able to creatively shoot and edit. No be-
ginners. Send non-returnable tape and resume to:
Chief Pholographer, Jeff Myers, WAVY-TV, 300
Wavy Street, Portsmouth, VA 23704, No phone
calls. EQE.

Producer: western New York's dominant news
leader needs someone who can produce "Eyewil-
ness News". Applicant must be creative, a solid
writer, an idea generator and a newsroom leader.
No calls. Send resume and non-returnable tape 1o
Chuck Samuels, News Director, WKBW-TV, 7
Broadcast Plaza, Buffalo, NY 14202. EOE.

News promotion producer to increase viewer-
ship. Must have three years promotion experience,
complete working knowledge of production/news
process and meet daily deadlines. This hands-on
position is looking for innovation with results. Demo
reel will be reviewed to establish interviews. Send
non-returnable tape with resume to Cary Collelte,
WCSH-TV, One Congress Square, Portland, ME
04101. EOE.

Weekend anchor: WSMV-TV is seeking an experi-
enced journalist with strong communication skills
to anchor weekend news casls and report 3 days a
week. We're looking for a superior communicalor.
Send resume and tape to: Alan Griggs, WSMV-TV,
PO Box 4, Nashville, TN 37202. EOQE.

Photojournalist: WSMV-TV is seeking a general
assignment photojournalist, Minimum 2 yrs. experi-
ence. Must be a strong communicator so that view-
ers will be compelled to watch, Superior produc-
tion skills a must. Send resume and non-relurnable
tape 1o Alan Griggs, WSMV-TV, PO Box 4, Nash-
ville, TN 37202. EQE.

General assignment reporter: WSMV-TV seeks a
person with strong reporting skills, enthusiasm,
high energy and ability to communicate your infor-
mation so tha! people will pay attention to what you
say. Minimum 2 years experience. Send tape and
resume to Alan Griggs, WSMV-TV, PO Box 4,
Nashville, TN 37202. EOE.

WSYX-TV Is looking to fill these posilions: Assis-
tant news director; Executive producer; News
producer; General assignment reporter. Send
resume only fo: WSYX-TV, PO Box 718, Columbus,
OH 43216-0718 Atin: (position applying for). No
phone calls please. Applications to be received by
11/25/93. WSYX-TV is an equal opportunily em-
ployer and does not discriminate on the basis of
race, color, religion, national origin, disability, sex,
age, or other factors prohibited by law. Company is
especially interested in seeking qualified minarity
and women applicanis.

RELP WANTED PROGRAMING
PRODUCTION & OTHIRS

#1 television station in 85th market locking for an
experienced writer/producer. Must be an “idea
person” able 10 write crealive copy for station im-
age campaigns, news, weather & sporls promo-
tion; able 1o juggle mulliple projects:; organized,
conscientious & motivated. This job demands an
experienced promo pro. Send resume and wriling
and tape samples to WISC TV3, Box 44965, Madi-
son, Wl 53744, EOE/M-F. No calls, please.

Producer/director: Texas A&M University is seek-
ing qualified candidale 1o be responsible for over-
all quality of television productions including both
live and video tape. Will generate program ideas,
write grant proposals, sell ideas, publish produc-
lion schedules and be able to operate ali broad-
cast video equipment. Requires Master's degree in
related field with 5 years experience in producing
and directing for a TV station, praduction house or
corporate production facility with 2 years as man-
ager. Salary $32.000 with excellent benefils. Refer
to job #940147 and send resume lo: Employmenl
Office, Human Resources Department, Texas A&M
University, College Station, TX 77843-1475. An al-
firmative aclion/equal opporturily employer com-
mitted 1o diversity.
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Director of on-air promotions: Highly creative
producer/dirgctor sought to head on-air division of
promotion deparlment. Wriling skills a musl,
hands-on editing experience preferred. Send re-
sume and demo ree! 1o: "Promotions”, WUHF 360
East Avenue, Rochester, NY 14604. No phone calls
please. EQE.

Production manager: Small markel network affili-
ate, located in the Southwest, is looking for the
right person 1o lead our production department.
We are #1 in news and are ready 0 be #1 in
production. The ideal candidate will have a college
degree, at leasl 2 years management experience.
broad knowledge of equipment, and the abilily 1o
lead and motivate personnel. All inquiries will be
held in the strictest confidence. We strongly en-
courage inquiries from women and minorities
EOQE. Send resume to Box R-9.

Promotion producer/director: Seeking an enthu-
siaslic leam player to oversee the production of
news, programing and sales evenl promolions
Creative wriling skills are essential. Applicams
should have at least 2 years of experience in telev-
sion promotion. Experience with MII off-line editing
a plus. Send resume and tape to General Sales
Manager, WTVO-TV, PO Box 470, Rockford, IL
61105. EOE. No phone calls please.

SITUATIONS WANTED NEWS

If your southeast news room would be apprehen-
sive working with a super enthusiastic, experi-
enced, creative, workaholic photographer/editor,
don't call 706-628-5914.

Production team with reporters based in NYC.
Seek freelance assignmenls. Complete packages.
718-356-7700.

Seeking freelance work: Female anchor/producer
with network & major market experience. News/en-
tertainment/medical/legal. Excellenl presentation
and writing skills. Willing to lravel, Reply to Box R-
19.

MISCELLANEOUS

Bill Slatter and Associates helps you move up—
Creates your audilion tape and resume... offers
coaching and placement help. 601-446-6347

ALLIED FIELDS

HELP WANTED INSTRUCTION

The Poynter Institute for Medla Studles secks a
broadcast journalist to add to its faculty. This per-
son will organize and teach in advanced seminars
for professional journalists in a wide variety of sub-
jects, collaborate with other facully in special pro-
jects, and maintain close connections with the pro-
fessional and academic journalism communities
Qualified candidates should have a passionate
commitment to greal journalism and recent experi-
ence in broadcast news, preferably in newsroom
management. They need 1o demonstrate proles-
sional excellence in the world of journalism, show
potential to become outstanding teachers, be intel-
lectually curious, write well, and have the ability to
collaborate with a creative facully. Advanced aca-
demic degrees are nol required, bul are desirable
The Institute has a diverse administration, facully,
and slaff, and is committed lo affirmative action in
its hiring. The Poynter Institute is a privale, nonprof-
it schoo! whose programs are funded by dividends
from the stock of the Si. Petersburg Times Publish-
ing Company, which he institule owns. Compen-
sation; Starting salary in the $60.000-$70,000
range, plus generous benefils. While that may not
match some salaries in broadcast journalism, peo-
ple who tleach al Poynter gain other benefits: satis-
fying and influential work; bright and challenging
students; an inspiring workplace; immersion in a
group of professionals committed to great journal-
ism; and. of course, a lifestyle at the water's edge
in the Florida sunshine. Deadline for applications is
January 15, 1994. Please send letter of inlerest with
current resume to: Roy Peter Clark, Chairman of
Search Committee, The Poynter Inslitute for Media
Studies, 801 Third Slreet South, S1. Petersburg, FL
33701. EQE

Due to a retirement Southemn lllingis University at
Edwardsville seeks: Assistant/associale professor
to teach in the Mass Communications undergradu-
ale and graduate program. The successful candi-
date should have compelencies in communica-
tions theory, production, and one or more of |he
following: Corporate communications, ethics, and
managemen!. Would share in the teaching of entry
level coursework. Special consideration will be giv-
en to candidates wilh experience in inlerdisciplin-
ary studies and intercultural issues. Earned doclor-
ate and some teaching and quality professional
media experience desirable. The normal course
load is three per serester plus usual faculty re-
sponsibilities. Exact responsibilities will be depen-
dent upon candidate's interest and the needs of
the department and the university. The academic
year contracts are for lenure track positions and
will become effective August 16, 1994. The salary
ranges are compelilive and commensurate with
experience. Closing date is February 1, 1994, or
until positions are filled. SIUE, with a student popu-
lation of 11,000 students. is situated on 2600 acres
twenty minutes from downtown St. Lows, and 30
minutes from Lambert International Airport. Faculty
can live in rural, suburban, or urban settings all in
proximity to the university and are able 1o take
advanlage of the benefils of the 18th media mar-
ket. Submit nominations. resume, or letter of appli-
calion, plus names and phone numbers of thiee
references 10 Barbara C. Regnell, Chairman, De-
partment of Mass Communications, Southern [lli-
nois University al Edwardsville, Edwardsville, 1L
62026-1775. AAEQE employer

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

S CLASSIFIEDS —

FINANCIAL SERVICES

Immediate tinancing on all broadcaslting equip-
ment. If you need $2,000-$500,000. Easy to qualily,
fixed-rate, long term leases. Any new or used
equipment & computers, 100% financing, no down
payment, No financials required under $50,000,
refinancing exisling equipment. Call Mark Wilson al
Exchange National Funding, 800-275-0185.

Equipment leasing: Application only to $50,000.
Up to $1.5 million with full financials. New and used
equipmenl. Allen Marshall, Broker. 404-227-8737.

EMPLOYMENT SERVICES

Government jobs $16,040-$59,230/yr. Now hiring.
Call 1-805-962-8000 Ext. R-7833 for current federal
list.

Home typists, PC users needed: $35,000 poten-
tial. Details, Call 1-805-962-8000 ext. B-7833.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting and
anchoring/teleprompter  skills.  Produce quality
demo tapes. Resumes. Critiquing. Private lessons
with former ABC News correspondent. 914-937-
1718, Julie Eckhert, ESP.

Faculty production competition: The Broadcast
Education Association, production division, seeks
videotapes and interaclive presentations produced
by college faculty for the 1994 BEA Juried Faculty
Production Competition. Entry deadline is Movem-
ber 12, 1993 — 5:00 p.m. EST. For delails write/
call: Andy Marko, Miami University, 153 Williams
Hall, Mass Communication, Oxford, OH 45056, Tel.
513-529-3548,

First class university television production facili-
ly seeks a creative, energetic field director/video-
grapher/editor to shoot and edit research and doc-
umentary videos. The University Television Center
al Mississippi State Universily has comprehensive,
broadcast qualily produclion studios with Betacam
SP field and A/B roll editing systems, Ampex ADQ,
satellile uplinks, and Wavelront and Aurora graph-
ics systems. We are looking for a creative individ-
ual who can write, shoot, direct, and edit promo-
lional and educational videos for the university
Bachelor's degree is required with an emphasis in
television or film produclion, or closely related field,
with al least four years experience in documentary
or news production. Must be able to demonstrate
excellent field production skills. Experience with
Sony Betacam field and editing equipment impor-
tant. Interested applicants should send resume,
and the names and addresses of three references
to: Search Committee Chair-ODocumentary Video-
grapher/Editor, PO Box 6101, Mississippi Stale,
MS 39762, Deadline - December 8, 1993, or until
an acceplable candidate is found. MSU is an
AAEQE.

Air directors/video tape operators: Norihern Cali-
fornia post production facility seeking individuals
with 2 to 3 years broadcast experience o be
lrained as editorial assistants. All applicants should
have hands-on experience with VTR's and CG's.
Reply to Box R-20. EQE.

Producer/director: Plan, design and coordinate all
phases of assigned video projects. Produce and
market VNR's EFP/ENG camera and lighting exper-
ience essential, Strong scriptwriting skills, hands-on
editing and post-production required. Two years vid-
eo produclion experience. Bachelor's Degree in
TV/Film, Communications or related field. Salary low
20s. Excellent benefits. Send resume and references
by Navember 15 1o Sue Gibson, Personngl Services,
Purdue University, Freehaler Hall, W, Lafayette, IN
47907. Reler to job number 85580. Equal opportuni-
tyfaffirmative action emplayer

DONATION WANTED

Non-profit educational institution needs 2 tele-
promplers compatible with Panasonic QLE-200
camera. Donalion or cheap sale. Will provide tax
letrer. Contact: Jay R. Wheeler, California Universi-
ty of PA, Nalali Student Center, 428 Hickory Street
California, PA 15419,

WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4” SP. M2-90's, Beta-
cam SP’s. Call Carpel Video 301-694-3500

FOR SALE EQUIPMENT

AM and FM transmitters, used, excellent condi-
tion, tuned and tesled your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888. Fax 215-884-0738.

Broadcast equipment {used): AM/FM lransmit-
ters, RPU's, STL's, antennas, consoles, process-
ing, turnlables, automation, tape equipment, moni-
tors, elc. Continental Communications, 3227
Magnolia, St. Louis. MO 63118, 314-664-4497. FAX
314-664-9427,

Blank tape, halt price! Eicon magneticaliy evaiu-
ated blank 17, 3/4", Betacam and SP videotape
available. Also have VHS, M2, D2 and 2" well
beat any price! Call Carpel Video for calalog. 800-
238-4300

KU Band truck: Centro Networker, Ford F350
chassis. RS| antenna, MCL 300TWTA, SA exiler,
20KW generator. Fully equipped, available now.
WVSCQ 215-754-6800,

Save on videotape stock: Evaluated broadcast
guaranteed. Great for resumes, editing & dubbing.
3/4", 1" & SPs. Custom loaded VHS. Call |.V.C. 800-
726-0241 VS/MC.

Jampro antenna: Four years old, directional,
channel 49. 713-820-4900 Tim

Used/new TV/AM/FM transmitters, one wall to
120KW, antennas, cable/rigid line, microwave sys-
tems, dishes, MA/COM radios, repair, etc. Save
thousands. Broadcasling Syslems 602-582-6550,
fax 602-582-8229.

CABLE
HELP WANTED LEGAL

Expanding medium-sized New York City firm
seeks aftorney with cable TV and telecommunica-
tions law experience for junior level associate posi-
tion. Familiarity with 1992 Cable Act prelerred. Re-
ply to Box R-12. EQE.
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RADIO
SITUATIONS WANTED MANAGEMENT

WANTED: RADIO MANAGEMENT—OWNERSHIP
I'm seeking new challenge and possibility to earn squi-
ty. ANY size market-location. Former owner, major mar-
ket G.M. and P.D. (Pittsburgh, L.A., 8.F., D.C., Detroit,
Denver, Sacramento). Great successes-10p references.
Let's talk! A turnaround? New competition? Low rat-
ings? Sales probs? Call to request history/resume angd
to discuss your needs.

TED ATKINS (412} 734-5441
Repeat: ANY silualion considered!

LEASED TIME PROGRAMS

PRIME RADIO TIME AVAILABLE

FOR LEASE ON WEEKENDS
ROCKLAND COUNTY, N.Y., UFPER WESTCHESTER,
N, BERGEN & NATIONWIDE SATELITE
VERY COMPETITIVE RATESI
CALL: 212/769-1925 1-800-626-TALK
FAX: 212/799-4195

TELEVISION
HELP WANTED MANAGEMENT

Creative Services Director

KMSP-TV (Mpls./St. Paul) has an immedi-
ate opening for the position of Creative
Services Director. This position oversees
promation, programing and operations. We
would like a person who is strong with
creative ideas, can be a team player with
excellent people skills and wants to work
for the #1 independent station in the coun-
try. Must have at least four years experi-
ence. Salary is commensurate with experi-
ence. EQE. Please send resume to:
Stuart Swartz V.P., and General
Manager KMSP-TV
11358 Viking Dr.
Eden Prairie, MN 55344-7258
No phone calls please. ECE.

HELP WANTED TECHNICAL

Associate Director,
Engineering Development
PBS

We are seeking an experienced engineer to
manage engineering development projects, and
paricipate in other department projects. Re-
sponsible for supervising communications sys-
tems engineers and engineering lab staff, and
managing the PBS Equipment Evaluation Ser-
vice and other activities to support PBS mem-
ber stations. Will represent PBS at industry or-
ganizations and activities, and maintain
knowledge and understanding of new technol-
ogies. Qualifications: BS in Electrical Engineer-
ing with at least 5 years experience in broad-
cast engineering, including both technical and
management experience. Experience with all
areas of TV production and transmission engi-
neering preterred. Must be able to manage peo-
ple and projects simultaneously and perform in-
depth technical analyses of communications,
TV, and other advanced systems. PBS offers a
salary commensurate with experience and an
excellent benefits package. Please send letter
of interest, resume, and salary requirements to:

PBS
Attn: Carla J. Anderson
1320 Braddock Place

Alexandria, VA 22314
LPBS is an equal opportunity employer

HELP WANTED TECHNICAL
CONTINUED

Director, Engineering

We are seeking an individual to function as the Station’s chief
engineer to oversee the operation and maintenance of state-of-
the-art facilities at a top three market owned & operated
station. Responsibilities also include developing and implementing
the Station’s long-term capital plan.

Qualified candidates will have experience managing engineering,
maintenance and operating departments in a top 10 market
television station or network. Must also possess a thorough
understanding of technical operations of a major broadcast facility
from production through transmitter operations. Working know-
ledge of television technical urtions & contracts is necessary.
Experience with a fully automated master control room a plus.

If you possess the above requirements, plus a strong sense of
competitiveness, demonstrated leadership and strong interper-
sonal skills, we'd like to hear from you. Please submit your

resume with salary history to:

NBC Employment Dept. EK

3000 W. Alameda Ave.
Burbank, CA 91523

KNBC is an equal opportunity emplover.

HELP WANTED NEWS

GENERAL ASSIGNMENT
REPORTER

KGO-TV is seeking an energetic, experienced
General Assignment Reporter with proven on-air
skills. Prior co-anchoring experience preferred.
Must have a minimum of 5 years television re-
porting experience preferably in a major market.
Application deadline Novernber 15, 1993, EOE.
Send resume, cover letter and tape lo:
KGO-TV Personnel
900 Front Street
San Francisco, CA 94111

L))
NBC

HELP WANTED PROGRAMING
PROMOTION & OTHERS

SALES TRAINING

LEARN TO SELL
TV TIME
Call for FREE Info Packet

ANTONELLI MEDIA
TRAINING CENTER
(212) 206-8063

MPT

Freelance writer opportunities available with
NUMBERS ALIVE! project.

Must have previous experience in writing for
televised drama (specifically targeted to up-
per-elementary and lower-middle school stu-
dents); background in mathematics helpful.

Positions will be responsible for drafts of
treatments and scripts and must work in
concert with project staff including mathe-
matics expers to assure product quality. Will
involve attendance al numerous meetings
with project staff, many of which will be con-
ducted during normal work hours.

Send resume and two writing samples of

scripts that have been produced by Novem-
ber 15 to:

Human Resources Department
Maryland Public Television
11767 Owings Mills Boulevard
Owings Mills, MD 21117. EOE.

Broadcasting & Cable Nov 8 1993

57



— CLASSIFIEDS —

HELP WANTED PROGRAMING
PROMOTION & OTHERS CONTINUED

POST-NEWSWEEK STATIONS, CT

CREATIVE SERVICES MANAGER

We're looking for a star! This is o once-in-o-
career Creative Marketing opportunity. Yau'll be
responsible for Promotion and Grophics. Our
Station has o great story fo tell. If you're o leader
capahle of aafting the vision and implementing
the details, we offer an exciting challenge, a
great Station and the best Compeny in
Broudcasting. Position reports to the General
Manager. Send resume and lefter {no phone calls)
to Judi Addabbo, Personnel Manager, WFSB/TV3,
3 Constitution Ploza, Hartford, CT 06103, EOF,

EMPLOYMENT SERVICES CONTINUED

Innovative temporary
staffing solutions for
a Sales

a Promotions

4 Traffic

4 Research

4 Engineering

A Sales assistants

@ep
ATEMPS,INCY,

Chicago » New York » (800) 556-5550

r—-—------_1

I california Broadcast Job Bank |
I For application information call I

(916) 444-2237 |
I California Broadcasters Association I

S T Y

L W ..V W _wawy
o The only service specializing in media!

CABLE

HELP WANTED PROGRAMING
PROMOTION & OTHERS

1-900-40-RTNDA Updated Daily

RTNDA Job Service

85 cents a minute. Listings free.
Call 202-659-6510 (Fax 202-223-4007).

Radio-Television Hews Di Agsociati
&TN %000 Connecticut Ave., N.W., Suite 615
,  Washingten, D.C. 20036

ALLIED FIELDS
EMPLOYMENT SERVICES

ProVision Introduces. ..
Demo Tape Weather Workshops

Receive the most comprehensive weather
demo tape services available — studio and
remote weather segments plus reporter
package — conducted by a major
market meteorofogist.

phone: 408-446-3323

PROVISION

Press[1] Radio jobs. updated daily
[2] Television jobs, updated daily

Hear "Taiking Resumés”
[ To record *Talking Resumés” and
employers to record job openings
[5] Eniry level positions

1-900-726-J0B

§1.99 Pes Wnute

JOB OPPORTUNITIES NATIONALLY

* Profgssional, Techrical & Production
- Cable & Broadcast TV, Film...

2x/month, 6 issues/$35, 12/$60, 22/$95.

Subscribe today. Send check/MO to:

ENTERTAINMENT EMPLOYMENT JOURNAL™
Dept. 550, 7095 Hollywood Bl. #815
Hollywood, CA 80028
For more info call: (800)335-4335
In CA: (213)969-8500

TV JOBS
Anchors ¢ Reporters ¢ Preducers
Videographers = Editors s Personalities
DIRECT VIA SATELLITE
Your Tape Uplinked Nationwide to
News Directors ¢ Agents
Head Hunters = Programmers

ENTRY LEVEL TO MAJOR MARKET
High Impact « Hign Visibility
Low Cost = Tremendous Value

TALENT/LINK

Call Toll Free 1-800-766-3331
Your Link To A Career

NETWORK OPERATIONS
COORDINATORS

DirecTv, Inc., a unit of GM Hughes
Electronics, will soon launch North
America'’s first high-powered, direct-
to-home satellite service, offering 150
channels of premium entertainment
programing via a smail 18-inch satellite
dish installed on homes throughout
the U.S. and Canada.

We are seeking individuals with 2-5
years experience in satellite
communications or television

broadcast operations to monitor and
troubleshoot muitiple video and audio
signals on the DirecTv network.
Successful candidates will verify traffic
data for completeness and accuracy
(correcting any deficiencies as

needed) and assist in planning for live
sporting and entertainment events.
Requirements include AA certificate in
radio/TV, technical training or

equivalent broadcast industry experience.
Must also be able to cope effectively

in high-pressure situations and be willing
to work all shifts, including nights and
weekends. Strong communications skills
also essential.

In return for your professionat abilities,
we offer an attractive salary and an
outstanding flexible benefits package.
For immediate consideration, please
send your resume with salary history
to: DirecTv, Inc., Attn: Employment-
SPYNE, P.O. Box 92424, Worldway
Postal Center, Los Angeles, CA 90009.
No phone calls please. Proof of legal
right to work in U.S. is required. Equaf
Opportunity Employer.

DirecTv™

'EARLY
DEADLINE
NOTICE

Due to the
Thanksgiving Day

holiday, the
deadline for the
Nov 29, 1993 issue
will be
Wednesday, Nov
17, 1993 at Noon.
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FOR SALE STATIONS CONTINUED

FOR SALE EQUIPMENT
SAVE OUR PLANET PUBLIC SALE
E ; The bankruptey trustee for Windsor Communications,

ﬂVE YOUR M‘ON . Inc. of Wyorning, will publicly sell radio stations KUUY-
Our recycled evaluated video tapes are AM, Orchard Valley. and KKAZ-FM, Cheyenne, on Fri-
|guaranteed as good day, November 19, 1993, in Cheyenne, Wyoming. For
1as new for less than information contact;
1/2 the price.Order: Les Kleven
{800)238-4300 Box 687 Sturgis, SD 57785

| (605) 347-4557

BROADCASTING BROKER
117 Country Club Drive

San Luis Obispo, CA 93401
Phone: (805) 531-1900
Fax: (805) 541-1906

USED SATELLITE TRUCK WANTED

W. John Grandy

Used Satellite Truck Wanted

Uplink firm seeks a used “SNG”
satellite uplink truck to purchase
immediately.

Please call 601-352-6673.

FOR SALE STATIONS

Central PA. FM
For Sale!
New Equipment, Growing Mkt,
Positive CF, Serious and
Qualified Buyers Only.

Respond to: Box Q-54

KANSAS SMALL MARKET 1000 WATT
DAYTIME AM. CLASS A FM. PRO-
GRESSIVE COMMUNITY. NICE LOCA-
TION, SITUATED ON 3 ACRES OF
LAND, t MILE FROM TOWN ON
PAVED ROAD. PRICED TO SELL IN
THE LOW 200°S.
REPLY TO BOX R-21.

TX Class C 100 KW $195K
FL Coastal Resort C 100 KW
TN AM/FM cash flow $2.9M

HADDEN & ASSOC.
407-365-7832

| MEDIA BROKERS + APPRAISERS o G

RADIO TV @ LPTV
A Contidential & Psrsdnal Service g

708-272-4970

Blind Box Response???

Box Letter-Number
1705 DeSales St., NW
Washington, DC 20036

We will now
forward tapes!

BROADCASTING & CABLE’S CLASSIFIED RATES

All orders to place classified ads & all correspondence pertaining to this section
should be sent to;: BROADCASTING & CABLE, Classified Department, 1705 De-
Sales St., N.W., Washington, DC 20036. For information call (202) 659-2340 and ask
for Mitzi Miller.

Payable in advance. Check, money order or credit card (Visa, Mastercard or
American Express). Full and correct payment must accompany all orders. Afl orders
must be in writing by either letter or Fax 202-293-3278. If payment is made by credit
card, indicate card number, expiration date and daytime phone number.

Deadline is Monday at noon Eastern Time for the following Monday's issue. Earlier
deadlines apply for issues published during a week containing a legal holiday. A
special notice announcing the earlier deadline will be published. Orders, changes,
and/or cancellations must be submitted in writing. NO TELEPHONE ORDERS,
CHANGES, AND/OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired: Television, Radio, Cable
or Allied Fields; Help Wanted or Situations Wanted; Management, Sales, News, etc.
If this information is omitted, we will determine the appropriate category according to
the copy. NO make goods will be run if all information is not included. No personal
ads.

The publisher is not responsible for errors in printing due 1o iliegible copy—all copy
must be clearly typed or printed. Any and all errors must be reported to the
Classified Advertising Department within 7 days of publication date. No credits or
make goods will be made on errors which do not materially affect the advertisement,

Publisher reserves the right to alter classified copy to conform with the provisions of
Title VIl of the Civil Rights Act of 1964, as amended. Publisher reserves the right to
abbreviate, alter, or reject any copy.

Rates: Classified listings (non-display). Per issue: Help Wanted: $1.70 per word,
$34 weekly minimum. Situations Wanted: 85¢ per word, $17 weekly minimum. All
other classifications: $1.70 per word, $34 weekly minimum.

Word count: Count each abbreviation, initial, single figure or group of figures or
letters as one word each. Symbols such as 35mm, COD, PD, etc., count as one word
each. A phone number with area code and the zip code count as one word each.

Rates: Classified display (minimum 1 inch, upward in half inch increments). Per
issue: Help Wanted: $148 per inch. Situations Wanted: $74 per inch. All other
classifications: $148 per inch. For Sale Stations, Wanted To Buy Stations, Pubiic
Notice & Business Opportunities advertising require display space. Agency com-
mission only on display space. Frequency rates available.

Blind Box Service: (In addition to basic advertising costs) Situations wanted: No
charge. Al other classifications: $20 per ad per issue. The charge for the blind box
service applies to advertisers running listings and display ads. Each advertisement
must have a separate box number. BROADCASTING & CABLE will now forward
tapes, but will not forward transcripts, portfolios, writing samples, or other oversized
materials; such materials are returned to sender. Do not use folders, binders or the
like. Replies to ads with Blind Box numbers should be addressed to: Box (letter &
number), c/o BROADCASTING & CABLE, 1705 DeSales St.,, NW, Washington, DC
20036.

Confidential Service. To protect your identity, seal your reply in an envelope
addressed to the box number. In a separate note list the companies and subsidiar-
ies you do not want your reply to reach. Then, enclose both in a second envelope
addressed to CONFIDENTIAL SERVICE, Broadcasting & Cable Magazine, at the
address above.

For subscription information call 1-800-554-5729.
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Compiled by BROADCASTING & CaA-
BLE based on filings, authorizations
and other FCC actions.

OWNERSHIP CHANGES

Applications for change of ownership now appear in
"Changing Hands™ {see page 46). FCC actions on
ownership change filings with file numbers and ac-
tion dates follow:

Granted
KSUA-FM College, AK (BALH930827GE)—Action
Oct. 22.

WMXA-FM Opelika, AL (BALH930730GG)—Ac-
tion Oct. 18,
KBTM(AM)-KJBR-FM Jonesboro, AR (AM: BA-
L921118EE; FM: BALH321118EF }—Action Oct. 25.
KKYK-FM Little Rock, AR {BALH9307253GF)—Ac-
lion Oct. 26.

KERX-FM Paris, AR (BALH930806GF)—Action
Oct. 18.

KTHQ-FM Eagar, AZ (BAPH930127GY)—Action
Oct. 21.

KMFI{AM) Sierra Vista, AZ (BAL930830EC)—Ac-
tion Oct. 22.

KOJJ-FM  East Porterville, CA
930813GH)—Action Oct. 15.
KKSA(AM) Folsom, CA (BAP930824EA)—Action
Oct. 22.

KNAC-FM Long Beach, CA (BALHS30827GG)—
Action Oct. 25.

KHOT(AM}-KXMX-FM Madera, CA (AM: BAL930-
514EG; FM: BALH930514EH)—Action Oct. 22.

(BAPLM-

Ahhrevigtions; AFC—Antenny For Communications;
AlJ—Administrative  Law  Judge:  alt.—alternate;
ann.—announced: ant.—ant¢ona; aur.—aural: aux.—
auxiliary; ¢h.—<hannel: CH-—critical hours.: chg,—
change: CP—construction permit: D—day: DA—di-
rectional antenny: Doc.—Dockel: ERP—elTective r-
diated power: Freg—trequeney: H&V—haorizontal und
vertical; khz—Kilohertz: kw—kilowalts: lie.—license:
m—ancters:  mhz—megahentz: mi.—miles: mod.—
madilication; MP—maodilication permit: ML—mexlifi-
cution license: N—night: pet. Tor recon.—petition Tor
reconsideration: PSA—presunrise service authorily:
pwi.—power: RC—remuote contral: §-A—Scientilic-
Atdantu: SH—specificd hours: SL—studio localion:
TL-—transuutter location: (rans. —transmitter: TPO—
transimitter power ouiput. U or unl.—unhmited hours:
vis.—visual;  w—walts:  F—poncommercial.  Six
groups of numbers at end ol facilities changes tems
refer o map coordinates, One meter equals 3,248 leet

KBLA(AM) Santa Monica, CA (BAL930827EG)—
Action Oct. 25.

WFTY-TV Washington (BTCCT930805KF)—Ac-
tion Oct. 15.

WPDQ(AM) Jacksonville, FL (BALS30811EB)—
Action Oct. 22.

WXTO(AM) Winter Garden and WXXU{AM) Co-
coa Beach, both Florida (WXTO: BALS30820EA;
WX XU: BAL930820EB)—Action Oct 13.
WWRK-AM-FM Elberton, GA (AM: BTC330718G!;
FM: BTCH930719GJ)—Action Oct. 26.

KSSK(AM) Honolulu and KSSK-FM Waipahu,
both Hawail (BAL930826EC)—Action Oct. 25.

WAJC-FM Indlanapolis (BALH930714GG)—Ac-
tion Oct. 7.

KOJO-FM Lake Charles, LA
503GE—Action August 20,
KTCM-FM Kingman, KS (BALH930817GH)—Ac-
tion Oct, 26.

(BAPED930-

KICR(AM) Oakdale, LA (BAL930816ED)—Action
Oct. 26.

WUNI-TV Worcester, MA (BTCCT930805KG)—
Action Oct. 15.

WVRT-FM Baltimore (BALH930805GE)—Action
Oct. 15.

KCMO-AM-FM Kansas City, MO {AM: BAL9309-
02EA; FM: BALH930902EB)—Action Oct. 27.
KWND(FM) Springtield, MO
PED920903GS)—Action Oct. 15.

KCFE(FM) Eden Prairie, MN (BTCH930720GH)—
Action Oct. 25,

WKQB-FM Jackson, MS (BALH930804GF)—Ac-
tion Oct. 12.

WZJS-FM Banner Elk, NC (BTCH930826GH)—
Action Oct. 27.

WCCA-FM Shallotte, NC (BALH921022HD)—Ac-
tion Oct. 16,

WENC(AM) Whitevilie, NC (BAL930827EA)—Ac-
tion Oct. 26.

KRBL-FM Los Alamos, NM (BALHS30723GE)—
Action Oct. 19.

KOCB(TV) Oklahoma City (BTCCT930723KH)—
Action Oct. 15.

KBIX(AM} Muskogee, OK (BAL930803EB)—Ac-
tion Oct. 26.

KCMX-AM-FM Ashland, OR (AM: BAL930827EH;
FM: BALH930827E!)—Action Oct. 22.

KRSR-FM Coos Bay, OR (BALH930809GG)—Ac-
tion Oct. 25.

KBND(AM) Bend and KLRR(FM) Redmond, both
Oregon (KBND: BTCS30827EEKLRR: BTCH-
930827EF)—Action Oct. 14.

WXXZ-FM Port Matilda, PA (BTCH930907GF)—
Action Oct. 27.

WVPO(AM}-WSBG-FM Stroudsburg, PA (WVPO:
BTC930715GL; WSBG: BTCH930715GM)—Action

(BA-

SERVICES

—

BROADCAST DATABASE

RS

dataworld

MAPS
Coverage/Terrain Shadowing
Allocation Studies » Directaries
PO. Box 3073C 301-652-8822
BetHesda, MO 20814  B00-368-5754

BROADCAST DATR SERVICES
A Div.of Moffer. Larson & Johnson, Inc.
©AM.FM, TV, H-group databases
* Coverage, allocation and terain studies
* FCC research

703 824-5666 FAX: 703 824-5672

UNITC AT ONS N C

* Radio and Television System Design
¢ Transmitter and Studio Installation
* Microwave and Satellite
Engineering and Installation
627 Bouievard
Kenilworth, NJ 07033

@ sfainless, ine.

New Towers, Antenna Structures
Engineering Studles, Modifications
Inspections, Erection, Appraisals
North Wales, PA 19454
215 699-4871 FAX 699-9587

Shoolbred Engineers, Inc.

Strucrural Consultants

Towers and Antenna Structures
Robert A. Shoolbred, PE.

1049 Morrison Drve
Charleston, S.C. 19403 #180)) 577 4681

@ &PMU&CATIONS. Ine.

8F OESIGN & INSTALLATION SPECIALISTS
LARCAN SOLID STATE TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC & ROYLE TOWER SYSTEMS
14440 CHERRY LANE CT. LAUREL MD 20707
TEL: 301-498-2200 FAX: 301-498-7952

FOR WORLDWIDE

908-245-4833
SATELLITE
TRANSMISSION

SERVICES CONTACT

1IDB COMMUNICATIONS GROUP
10525 WEST WASHINGTON BIVD.
CULVER CITY, CA 902321922
213-870-9000 FAX: 213-240-3904

e  TOWER NETWORK
b SERVICES
AE NATIONWIDE SERVICE
(305) 771-7180

WE . $TROBE LIGHT SYSTENS
SERVICE - TOWERS AND ANTENNAS

Products wanted for
Infomercials T
I

—

2 [
éé\ 310/574-4400
|+ Interactive Media Group

NATIONWIDE TOWER COMPANY
COMMUNICATIONS TOWER CONTRACTOR

ERECTIONS - DISMANTLES - ANTENNA - RELANMP
ULTRASOQUND - STRUCTURAL ANALYSIS - PAINT
INSPECTIONS- REGUY - ENGINEERING

P.Q. BOX 130 POOLE, KY 42444-0120
PHONE (502) 533-6600 FAX {502} 533-0044
24 HOUR EMERGENCY SERVICE AVAILABLE

c NATIONAL INDEPENDENT BILLING

INCORPORATED

« Billlng Servicas
« Billing Software
+ Business Management Software

Robert A Holzinger
(507) 388-0200

PROFESSIONAL/SERVICE
DIRECTORY RATES
52 weeks - $45 per Insertion

26 woeks - $60 per insertion
13 weeks - $75 per Insertion

Thera is a one time setting charge
of $20. Call (202) 552?340 o
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PROFESSIONAL CARDS

COHEN, DIPPELL AND
EVERIST, P.C.

CONSULTING ENGINEERS

1300 "L~ STREET. N.W. SUITE 1100
WASHINGTON, D.C. 20005

(202) 898-0111
Member AFCCE

du Treil, Lundin & Rackley, Inc. ==CARLT. JONES= LOHNES AND CULVER
—————— ASubsiduryofAD Rine PC CORPORATION CONSULTING RADIO ENGINEERS
240 North Washington Blvd. CONSULTING ENGINEERS 8309 Cherry Lane
Suite 700 7901 YARNWOOD COURT Laurel, MD 207074830
Sarasota, Florida 34236 SPRINGFIELD, VIRGINIA 22153 (301) 776-4488
(813) 366-2611 (703 ) 569-7704 )
MEMRER AFCCE Sinee 1944 Member AFCCE
MEMBER AFCCE
MLJ

Moffet, Larson & Johnson, Inc.
Consulting Telecommunicalions Engineess
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falls Chuirch, VA 22041
703-824-5660
FAX: 703-824-5672
MEMBER AFCCE-

HAMMETT & EDISON, INC,
CONSULTING ENGINEERS
Box 280068
San Francisco, California 94128

(415) 342-5200

HE (202) 396-5200

Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consuliants
Complete Tower and Rigging Services

“Serring ihe Broadeast Induxiry:
for aver 30 Years”

Box 807 Bath, Ohio 44210

(216) 659-4440

Jules Cohen & Associates, P.C.
Consulting Electronics Engineers
Suite 600
1725 DeSales, N.W.
Washington, D.C. 20036
Telephone: (202) 659-3707
Telecepy: {202) 659-03€0

Member AFCCE

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcas! Engineering Consullants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

Mullaney Engineering, Inc.
Consutting Telecommunications Engineers

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115

L Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
4226 SIXTH AVE. N.W.
SEATTLE, WASHINGTON 98107
(206) 783-9151; Facsimile: (206) 789-9834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Regisiered Professional Engineers
911 Edward Street
Henry, Hlinais 61537

(309) 364-3903
Fax (309) 364-3775

STRUCTURAL SYSTEMS
TECHNOLOGY. INC.
J. Cahot Goudy, P.E.
PRESIDENT
TOWERS. ANTENNAS, STRUCTURES
MNew T'all Towers, Existing Towers
Studies, Analysis. Design Modificativns.
Inspectivns, Erection, Ele.

6867 Eim St.. McLean, ¥A 22101(703; 356-9765

C.p. CROSSNO & ASSQCIATES
CONSULTING ENGINEERS

P.0. BOX 180312
DALLAS, TEXAS 75218
TELECOMMUNICATIONS (FCC, FAA)
CHARLES PAUL CROSSNO, P.E.
(214) 321-9140 MEMBER AFCCE

JOHN F.X. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills, M| 48013
(313} 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS, P.E.

Consulting Radio Engineer
Member APCCE
Paost Office Box 1888
Carson City, Nevada 89702

(702) 885-2400

OMMUNICATIONS TECHNOLOGIES INC.
BROADCAST ENGINEERING CONSULTANTS
Clarence M. Beverage

Laura M. Mizrahi

P.0. Box 1130, Marlion, NJ 08053
(609) 985-0077 « FAX: (609) 985-8124

LAWRENCE L. MORTON
ASSOQCIATES

1231 MESA OAKS LANE

MESA OAKS ,CAUFORNIA 93438

TELLCONMUNICATIONS ENGIHERS

LAWRENCE Li MORTON, RE,

Al «TV
APPLICATIONS » FIELO ENGINEERING

MEMBER AFCCE
(805) 733-4275 / FAX (80%) 733-4793

IR

STEVEN J. CROWLEY, P.E.
Consulting Engineer

1133 15th S1, N.W., Suite 1200
Washington D.C. 20005
Telephone {2023 223-1101

Fax {202) 383-2906

Member AFCCE

Suffa & Cavell, Inc.

Consulting Engineers
10300 Eaton Place, Suite 450
Fairfax, Virginia 22030
(202) X32-0010  (703) 591-0110
Fax (703) $91-0115
Member AFCCE

% k
ENGINEERING COMPANY

BILL CORDELL, P.E.

11111 Katy Freeway, Suite 360
Houston, Texas 77Q79
(800) 966-8885 Fax: {713) 984.0066
Communications Engingering Cansultants
PMember AFCCE

DON'T BE A STRANGER

To Broadcasing & Cables 117.323 Readers
Display your Prolessional or Serwice Card here
il will be seen by slahon and cable TV sysiem
owners and decision makers
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Washington, D.C. 20036
for availabillties
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AFCCE
Association of
Federal Communications
Consulting Engineers
P.O. Box 19333
20th Street Siation
Washington, DC 20036-0333

(301)776-448%
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26 weeks - $60 per insertion
13 weeks - $75 per insertion
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Qct. 15.

WGSN{AM)-WNMB-FM North Myrtle Beach, SC
(AM: BAL930517GE; FM: BAPLH930517GF)—Ac-
tion Oct. 27.

KUPL-AM-FM Portland (AM: BAL930813ED; FM:
BALH930813EE)}—Action Oct. 20.

WWGM(AM) Nashville (BALG30422EB)—Action
Oct. 25.

WHVK-FM Tullahoma, TN (BALH930812GI}—Ac-
tion Oct. 26.

KLMN-FM Amarillo, TX (BALED930503GG)—Ac-
tion Aug. 20.

KAMY-FM Lubbock and KRGN-FM Amarillo, TX
(KAMY:  BAPED930503GH; KRGN: BAtH-
930504GG)—Action August 20.

KGGR(AM) Dallas (BAL930908ED)—Action Oct.
26.

KIKK-AM-FM Houston (AM: BTC330811EE; FM:
BTCH930811EF)}—Action Oct. 20.

KHOS-AM-FM Soncra and KYXX-FM Ozona, TX
(AM: BALS30715GH: FM: BALH930715G1; KYXX:
BALH930715GJ)—Action Oct. 15.

KUTV-TV Salt Lake City and KUSG-TV St.
George, both Utah (KUTV: BTCCT930812KE;
KUSG: BTCCT930812KF)—Action Oct. 18.

WCPT(AM) Alexandrla and WCXR-FM Wood-
bridge, both Virginia (AM: BAPL330811EA; FM:
BALH930811HZ)—Action Oct. 21.

KKRT{AM)-KSSY-FM Wenatchee, WA (KKRAT:
BAL930825EA; KSSY: BALH330825EB)—Action
Oct. 15,

Dismissed

WBFG-FM Effingham, IL (BALH921109HQ)—Ac-
tion Oct. 26.

B —— L =]

NEW STATIONS

Applications

® McCarthy, AK (BPED931015MC)—Terminal Ra-
dio Inc. seeks 89.7 mhz; 0.102 kw; ant. -189 ft.
Address: P.O. Box 467, Valdez, AK 99686. Appli-
cant is headed by Eric Nielsen and owns noncom-
mercial KCHU-FM Valdez, AK.

= DeWitt, NY (BPED931022MA)—The People’s
Voice Inc. seeks 90.3 mhz; .600 kw; ant. 81 ft.
Address: 4853 Manor Hill Dr., Syracuse, NY 13215,
Applicant is headed by Craig L. Fox and has WOLF
(AM) Syracuse, WTJA-TV Jamestown, WFXV-TV
Utica, all New York, and is permittee of WNHA(AM)
Concord, NH.

Actions

= Altoona, WI (BP930831AA)—Returned app. of
Metro Media Broadcasting Inc. for 1560 khz; 1 kw
night, 2.5 kw daytime. Address: 617C Walden
Court, Altoona, WI 54720. Applicant is headed by

Gearge and Sharon Scoufis and has no other
broadcast interests. Action Oct. 20.

u Ephrata, PA (BPED310115MD)—Granted app.
of Temple University of the Commonwealth System
of Higher Education for 90.7 mhz; 0.19 kw; ant. 261
ft. Address: Broad and Montgomery Sts., Philadel-
phia, PA 19122. Applicant is headed by W. Theo-
dore Eldredge and has WRTI-FM Philadelphia,
WJAZ-FM Summerdale, WRTQ-FM Harrisburg,
and WRTY-FM Jackson Township, ail Pennsyiva-
nia. Action Oct. 8.

T e e T
FACILITIES CHANGES

Applications

FM's

mRoanoke, AL WELR-FM 102.3 mhz—Eagle's
Nest Inc. seeks mod. of CP (BPH-G011141B) to
change antenna supporting-structure height.

u Carnelian, CA KODS{FM) 103.7 mhz—Ameri-
com LP seeks CP to make changes: anterina sup-
porting-structure height.

u Garberville, CA KWEO(FM) 103.7 mhz—-Brett E.
Miller seeks mod. of CP (BPH-910717MB) to cor-
rect coordinates; 40 07 13 123 41 32 change ERP:
8 kw; ant. 789.5 m.

= lndependence, CA KDAY(FM) 106.3 mhz—Ben-
ett Kessler seeks mod. of CP (BPH-880519MF) to
make changes, ERP: 0.85 kw, ant. 908.5 m., TL:
Silver Peak Communications Site, Inyo National
Forest, 14.2 km; E of Laws, CA, freguency from
106.3 mhz 1o 92.5 mhz, class: to class B, and to
change antenna supporting-structure height (per
MM docket 91-284).

= Morgan Hill, CA KSQQ(FM) 96.1 mhz—Coyote
Communications Inc. seeks mod. OF CP (BPH-
911009ID) to make changes: ERP: 4.7 kw, ant. 49
m., TL: transmitter site is S of McKean Rd., 0.9 km
W of Calero Reservoir in Santa Clara Co., CA.

® San Luis Obispo, CA KWQH(FM) 97.1 mhz—
Clamshell Communications Corp. seeks CP to
make changes; change: ERP: 2.5 kw; ant. 311 m;
TL: seven (7) miles West of San Luis Obispo, CA;
San Luis Obispo Co. on Perfumo Canyon Rd.

® Colorado Springs, CO KILO(FM) 93.9 mhz—
Colorado Springs Radio Broadcasters Inc. seeks
CP to change frequency from 93.9 mhz to 94.3
mhz.

H St. Augustine, FL WAYL(FM) 91.9 mhz—Ocala
Radio Ministries Inc. seeks mod. of CP (BPED-
900423MA) to make changes; change: ERP: 5 kw;
ant. 66 m.; TL: 567 Lewis Point Rd. Extension, St.
Johns Co., 8t. Augustine, FL.

a Griffin, GA WQUL(FM) 97.7 mhz—Design Media
Inc. seeks med. of CP (BPH-320218IB as mod.) to
make changes; change: ERP: 8.5 kw; ant. 169 m;
TL: Swanson Rd., 3.15 km NE of Tyrone, Fayette
Co., GA; change city of license to Fayettville, GA,
frequency to 97.5 mhz, and class to C3 (per MM
docket 92-227).

m Edwardsville, IL WSIE{FM) 88.7 mhz—Southern
IMincis University seeks CP to make changes;
change: ERP: 36 kw; ant. 177.5 m.

® Wamego, KS KHCA(FM) 95.3 mhz—KHCA Inc.
seeks mod. of license (BLH-860425KC) to increase
ERP: 6 kw (pursuant to MM docket 88-375).

m Elizabethtown, KY WQXE(FM) 98.5 mhz—Har-
din County Broadcasting Co. Inc. seeks CP to make
changes: ERP: 13.29 kw; ant. 137 m.; TL: on Hans-
borough Rd., 1 km; S of Franklin Cross Rds in
Hardin Co., KY.; frequency changed from 253 to
252; class changed from A to C3 (per MM docket
90-535).

u Grand Rapids, Ml WBYW(FM) 898.9 mhz—Grand
Rapids Public Broadcasting Corp. seeks CP to
make changes; change: ERP: 4.5 kw; ant. 59 m.;
TL: co-located with WGVU(AM) nighttime site.

® Pentwater, Ml WSAB(FM) 941 mhz—C&S
Broadcasting Inc. seeks mod. of CP (BPH-
890511ML) to make changes: ERP: 13 kw; ant. 141
m.; TL: W side of Hogenson Rd., 0.45 km; S of
Meisenheimer Rd., 12.4 km; NE of Pentwater; site
in Mason Co., ML.

u New Madrid, MO KMIS-FM 106.5 mhz—New
Madrid County Broadcasting Co. seeks mod. of CP
(BPH-920512ID as mod.} to make changes, ant.
143 m., TL: 0.6 km; E of Portageville on Hwy 162E,
and to change antenna supporting-structure height.

u Lenoir, NC New FM 103.3 mhz—Foothills Broad-
casling Inc. seeks mod. of CP (BPH-890616MR) to
make changes; change: ant. 239 m.

® Hanover, NH WEVH(FM) 91.3 mhz—New Hamp-
shire Public Radio Inc. seeks mod. of CP (BPED-
900403MF) to make changes: ant. 360 m.

u Delaware Township, NJ WOVR(FM) 89.7 mhz—
Penn-Jersey Educational Radio Corp. seeks CP to
make changes; change from DA to non-DA (omni-
directional).

u Tuckerton, NJ WTUC(FM) 99.7 mhz—Richard

Lee Harvey seeks mod. of CP (BPH-900117MS) to
make changes, ant. 100 m., TL: 1.2 km; ESE from

intersection of Garden State Parkway and Stage
Rd., New Gretna; Burlington Co., ND; and to
change directional antenna pattern.

a Gallup, NM KGLP(FM) 91.7 mhz—Gallup Public
Radio seeks mod. of CP (BPED-900813MI as mod)
to make changes; antenna supporting-structure
height.

u Winnemucea, NV KWNA-FM 927 mhz—Sheen
Broadcasting Co. seeks CP to change ERP: 0.14
kw, and class: 1o C3 (per MM docket 89-150).

= Avon, NY WYNQ({FM) 93.3 mhz—Radio Living-
ston Ltd. seeks MP (BPH-911226IB) fo change
ERP: 4 kw, ant. 51 m. and install directiona! anten-
na.

u Buffalo, NY WBFO({FM) 88.7 mhz—State Univer-
sity of New York seeks med. of CP (BPED-
920123MF) to make changes; change: non-direc-
tional antenna.

n Utica, NY WPNR-FM 90.7 mhz—Syracuse Uni-
versity Utica College Branch seeks CP to change;
ERP: 0.43 kw; -43 m. (-142 ft.); TL: 1600 Burrstone
Rd., Utica, Oneida Co., NY.

a Tiffln, OH WHEI(FM) 93.3 mhz——Heidelberg Col-
lege seeks CP to change freq.: 93.3 mhz.; change
ERP: 15.1 w; ant. plus 52 ft., replace transmission
line and make changes.

= McClellanville, SC WZJQ(FM) 98.9 mhz—Gil-
christ Communications Inc. seeks CP to make
changes; change: TL: 1.6 km E of Honey Hill, Berk-
ley Co.

® Quanah, TX KI{XC-FM 100.9 mhz—Glen A. In-
gram seeks CP to make changes: ERP: 15 kw; ant.
128 m. TL: 12 km; SE of Quanah, Hardeman Co.,
TX on Highway 1167. class changed from A to C3
(per MM docket 89-235).

a Seattle  KNDD(FM} 107.7 mhz—KHOW Inc.
seeks CP to change ERP: 57.3 kw h and 49.8 kw v,
ant, 714 m., and TL; West Tiger Min_, 3.3 km; S of
High Point, WA,

=u Green Bay, Wl WORQ(FM) 90.1 mhz—Lake-
shore Communications Inc. seeks mod. of CP
(BPED-880406MK) to make changes; ERP: 1.81
kw; ant. 172 m.; TL: Town 22 N, Range 21 E,
Township of Glenmore, Co. of Brown, WI; antenna
supporting-structure height.

TV's

®u Lake Worth, FL WHBI{TV) ch. 67—Hispanic
Broadcasting Inc. seeks MP {BPCT-
910517KFBPCT-840306KE) to change ERP vis:
504 kw; ant. 60 m.; TL: Centurion Tower Building,

1601 Forum Place, Palm Beach Co., West Paim
Beach, FL.

u Corning, NY WYDC(TV) ch. 48—Cornersione
Television Inc. seeks MP (BPCT-870610KM;) to
change ERP: 12.2 kw; ant. 166 m.; TL: Denmark
Hill, 4 km; NE of Corning, NY; Steuben, NY.

Actions
AM’s
u Roseburg, OR KTBR(AM) 950 khz—Dismissed

app. of Riggs Broadcasting Inc. for CP to operate
nighttime with 180 w. Action Oct. 20.

FM'’s
= Fort Walton Beach, FL WJUS(FM) 96.5 mhz—
Granted app. of Juanina Inc. of Fort Walton Beach

for CP to make changes to ant. 203 m. Action Oct.
26.

m Coosa, GA WSRM(FM) 95.3 mhz—Dismissed
app. of Jean M. Gradick for mod. of CP {BPH-
900226MD) to make changes; ERP: 0.7 kw; ant.
207 m.; TL: atop Mount Alto on N side of Mount Alto
Rd. in Floyd Co., GA. Action Oct. 18.

® Hampton, 1A KLMJ(FM) 104.9 mhz—Granted
app. of Hampton Communications Inc. for mod. of
license to increase ERP: 4.5 kw (pursuant to MM
docket 88-375). Action Oct. 26.

® Bedford, PA WAYC-FM 107.5 mhz—Cancelled
app. of Cessna Communications inc. for CP to
make changes; change ERP: 0.34 kw. Action Oct.
22.
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Captioning addenda

EDITOR: We applaud BROADCAST-
ING & CABLE for its attention to the is-
sue of captioning local news in the
Aug. 30 article '*Closed captioning
picks up speed.”” The topic is of
great interest to local stations that
want to respond to the needs of deaf
and hard-of-hearing viewers. The ad-
vent this year of television sets with
built-in decoding capability should
help accelerate the growth of this
vital service.

However, the article may leave
readers with some mistaken impres-
sions about real-time captioning
and related hardware, software, per-
sonnel and funding issues. Court
stenographers have been making live
newscasts accessible to deaf and
hard-of-hearing viewers for years on
both the national and the local lev-
el. The first captioned local newscast
was pioneered by the Caption Cen-
ter and Boston’s WCVB-TV in 1986 and
continues today, thanks to the sup-
port of Bull Worldwide Information
systems, Dunkin’ Donuts and Lib-
erty Mutual Insurance.

More than 200 stations around
the country provide captions for their
local newscasts, using either the
real-time or electronic newsroom
method. Stenograph is to be lauded
for its commitment to improving its
system, but most real-time caption-
ing software systems aiready allow
court reporters to switch between a
station's newsroom systems and the
stenocaptioned data.

The quoted estimate of $5,000 as
the total investment for a station to be-
gin closed captioning may also mis-
lead some stations about the expense.
Captioning software alone may cost
that amount, but the requisite hard-
ware, such as encoding devices,
decoders, fax machines, telephones,
monitors and tape machines, repre-
sents an additional $10,000-$20,000.

Most important, the cost of the
stenocaptioner is omitted. Rates for
live captioning range from a few
hundred to a few thousand dollars per
broadcast hour, depending on the
station’s interest and need for techni-
cal depth, emergency coverage and
back-up, the type of program and the
captioning agency.

The Caption Center, a service of

the WGBH Educational Foundation, is
happy to share information about
captioning technology, current and fu-
ture FCC-mandated capabilities,
staffing and funding approaches. We
distribute a comprehensive list of
captioning software and hardware as
well a list of those stations around

the country that are captioning. Your
readers are welcome to contact us

for more information.—Trisha

O’ Connell, director, The Caption-
ing Center, Boston (617-492-9225).

Another answer

EDITOR: Janet Reno, the U.S. attor-
ney general, is threatening to seek leg-
islation to curb TV violence. This

is commendable.

But why not enforce the existing
laws? The Communications Act of
1934, as amended, requires that
new and renewal applicants promise to
operate in the public interest, con-
venience and/or necessity in return for
the exclusive use of a scarce and
valuable public resource in their area.

At renewal time the FCC can,
and should, review the past program-
ing of the applicant, and if there is
evidence of operations not in the pub-
lic interest, such as repeated airings
of violence, mayhem and nudity, then
subject the renewal applicant to a
nonrenewal. The burden of proof
would rest upon the applicant. That
applicant could then appeal the non-
renewal to the U.S. Court of Ap-
peals, D.C. Circuit.

Licensees invariably cite their
First Amendement rights to air what
they please, regardless of whether
or not their airings are in the public in-
terest. However, the issue before
the court would not be First Amend-
ment rights. The issue is whether
the applicant has kept its promises to
the commission and the public to
operate in the public interest. There is
nothing in the Communications Act
that guarantees renewal.

The real problem is a spineless
FCC whose personnel are more inter-
ested in self-preservation than in
seeing to it that the licensee operates
in the public interest, as promised.

The cure is to replace the com-
missioners who are suffering from rig-
or mortis.—Vincent L. Hoffart,
Spokane, Wa.

| Cai. Contact: Wikm Coble, (703) 5454200

THIS WEEK

| Nov. 9—"Thg National Information Infrastructure: Cam-

municaticns and Computing: Gcmerging or Colliding?”
sonference sponsosad by The Annenberg Washing-

g mnmg:mcwmmmsmmm :
westorn Univ

. MWillard Office Building, Washing-
ton. Conlact Lisa Spodak, (202) 0871000
Nov. 11-13—National Bmdcastmg Sociaty-Al-
pha Epsilon Rho 1393 quad regional, Sam Houston
State University, Huntsville, Teix. Contact Kaiﬂ* West,
{918) 8378219, .

‘Nov. 12-18—American Wmmnmﬂmmﬂ Tele-

vision boar of directors and foundalion mestings.
Washington: Conlact: Donna Canlor, (202) 426-5102,
Mev. 12-14—National Broadcasting Society-Al-
pha Epsilon Rho 1393 mideast regional, Kansas

' Gity, Mn. Contact: John Smead: (816] 543-4926,

Nov. 12-14—National Broadcasting Society-Al-
pha Epsilon Ao 1983 southeast regional: Nashmﬂe
LConfact Ruth Brake: {515! 595-0645,

HO‘H‘EHBER
Nov. 10-First Azl Hedia Battie of the Bands

_ benafiing &mm&l&»@n JWhesls Tramps, Naw Fork.

Contact (212) 667-1234.

‘Mow. 11-<International Press Fmedam a;-.'&rds

dinnarhonoring R.E. (Ted) Tumer, chairman of the
beard, Tumer Bf‘oedcastmgsjvstem i Grand Hyatt
Hotel, New York:

Nov. 12-14—Foundation for American Communi-
cations joumalists conference. Wastchase Hiton,

. Housten. Contact Christing Gamder, (213] 8617372,
- Nov. 18— Southern California Cable Association
. annual dinner, Union Station, Los Angelas. Contact:
| Rosle Foops, {311‘}33{6’3558 i

Nov. 18--"The Cahle Follies Cable Surfin' LSA"

| sponsored by New York Women in Cable, The Hud-
: 50n Thealre, NewYom Gontewt,Tnm fel, (201}
. 270-6596.

Nov, 30—Cable Tafwmn An‘rr#.-umﬁon and :
Socfely western tagional conler. Anaeim,

DEGEMBEH :
bm: 1:3—Western Oableshow Anahaim, Cajll
Cortact. (800} B98-2082.
Dec. 2—American sw,-ramters Assocfalfan
nith anral hall of fame awards dinner. Marriost Mar-
auils Hotsl, Naw‘rns‘k Contact: i_ou»s Schwariz, 1212}
22?%80 :

JANUARY 1 994

| = Jan. 14-20-—National Association of Broad-
| easters wintar board meating. Gaﬂsbw calﬂ Con

tact: (202) 429-5300.
- Jan, 23-24 Assoclation of Independent Tale-
vision Stations. Miami Contact: [202) 887-1870.

* Jan. 24-27—NATPE International. Misin) Beach
Gontact: [310) 4654440,
Jan. 25.26- South Carolina Cable Television As-
‘sociation convention, Coiumbia Marriott Hotel, Gollm-
big, 5.0 mnm Nancy Horme, (804] 252-4371.
‘ Jan. 29- Feb. 1-—National Mlg.‘dusﬁroa&
m?ar&WaEhmg{on Gnrdan% {7{13! 5486940

FEH—-—MJW 1994
* Feb. 7-11- 34th Monte Carlo Television Fast-

vl Mante Carla: Contact: (33]05-30-49.44,

Feb, 8.9 Cable Television of Georgia annual

. mm'en’rmr' Westin Peachiree Plaza Holel, Afianta,

act: Nancy Horme, (404) 2524371,

fFemm 2 Satolfilo

and Communi-
catlons Assn. Anahaim, Calil. Contact: (703) 548-6900-

. March 18-21— Broadcast Education Association
| Las Vegas, Contact: (202) 429-5354, ;

* March 21-24— National Association Dlﬂrosd-

| casters Las Veges. Contact (02) 4288300,
. Ap#il 101, z-—Cabimn‘vams.‘ng Bureat, New York,

Comtast (212} 7517770,
“ April is-apmmrv Cannes, Frar-ula Ccﬁltad
1212} 8894220, §

* May 22.25 National Cable Television Associa-

ﬁm. New Dileans. Contact: (202) TH5-3669,
“ajof gs
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Headline News

Continued from page 32

says Nicholson, whose station last
week began supplying 13 fresh up-
dates daily for the around-the-clock
Headline News inserts. **If you're out
there throwing news to a news junkie
on that channel and you can’t bring
him in at 5, 6 and 10, you don’t be-
long in this business.”’

In many of the retransmission-con-
sent deals, Local Edition was just one
element in a package of agreements
that included other bargaining chips
such as guaranteed channel placement,
says Bermel. Many of the stations that
have arranged Local Edition newscasts
ag part of their retransmission-consent
negotiations also will be sharing in the
90 seconds of ad revenue that is tied to

— PROGRAMING —

10 of the 48 stations with Local Edi-
tion newscasts prior to retransmission
consent were involved in ad revenue
sharing.

Retransmission-consent negotia-
tions also have helped to boost distri-
bution of some existing Local Edition
newscasts. Prior to retransmission
consent, few stations had agreements
with all of the cable systems in their
ADI's to carry Local Edition, says
Bermel. But some TV stations—in-
cluding wiw-Tv Cleveland, WDAF-TV
Kansas City, Mo., and wWFTV-Tv Or-
lando—were able to use retransmis-
sion-consent negotiations to fill any
gaps in carriage.

Once all of the deals go through, the
local editions will be seen in 95 of the
nation’s 209 ADI’s, says Bermel. Lo-
cal Edition will be available to more
than 13 million cable homes via 250

interactive post

Gordon Cooke, formerly CEC of
Bloomingdale’s By Mail, has
been named to the new post of
president, Time Warner Interac-
tive Merchandising. Cooke will
focus on developing programing
alternatives for marketers in both
existing Time Warner cable sys-
tems and the company’s upcom-
ing state-of-the-art interactive
cable system in Qrlando, Fla.

Berman returns

ESPN commentator Chris Ber-
man has signed a new deal with
the cable sports network that will
keep him on the channel at least
through the year 2001. He joined

each 6-minute installment. Only about

cable systems in 92 markets. ]

the network in October 1979.

Hall of Fame

Continued from page 40

Orson Welles

“At the very oulset of the
broadcast and twice during
its enactment, listeners

were told that this was a
play, that it was an
adaptation of an old novel by
H.G. Wells. Furthermore,

at the conclusion, a detailed
staterment to this effect was made.”

George Orson Welles was born May 6, 1915, in

Kenosha, Wis. Legend has it that Welles staged a puppet
show adaptation of Shakespeare at age six and began
smoking cigars at age 10. Welles was nothing if not
precocious. While still in his 20°s he had been acclaimed
as a pioneer in radio drama production and direction (in
addition to a commanding presence in the theater and
motion pictures), with numerous acclaimed radio dramatic
adaptations to his credit. That resume notwithstanding
{and not to mention books, lectures and recordings), he will
be forever linked to his Oct. 30, 1938, Mercury Theater
adaptation of H.G. Wells’s **War of the Worlds.’" The use
of simulated newscasts on the CBS broadcast helped
convince nervous listeners that a real Martian invasion was
at hand, to the amazement of Welles and the

consternation of some radio executives and the FCC.
Following the broadcast, the commission moved to

curtall the use of such news simulations. His other
broadcasting credits included the on-air role of The

Shadow, producer-director on CBS Workshop and
numerous dramatic TV roles. He died in 1983,

Richard E. Wiley

"More competition and
less regulation—that's a
winning combination for a
dynamic communications
industry. And we certainly
have one in this country.”

Dick Wiley served seven years
at the FCC, three as chairman. But his mark-making on the
Fifth Estate has continued since his departure from the
commission in 1977. Using the agency experience as a
springboard, Wiley emerged during the 1980’s as
Washington’s preeminent communications attorney
representing a who's who of clients—everyone from
CBS to Viacom to Paramount to Comsat. Rarely does a
major policy issue go by without Wiley's involvement,
A native of Illinois, Wiley earned law degrees from
Northwestern University and Georgetown law schools.
During the 1960's, he paid his Republican dues by
campaigning for Senator Charles Percy and the Nixon-
Agnew ticket. He arrived at the FCC as general counsel in
1970. After assuming the chairmanship, Wiley advanced
a deregulatory agenda that became an ongoing trend.
Wiley's public service continues as chairman of the
FCC’s advisory committee on advanced television; he may
come to vie for the title of “‘father of HDTV."" For the
past five years he has worked with industry leaders and
three FCC chairmen in developing standards for the
high-definition TV service.
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Alexander Vadime Netchvolodoff

T wo years ago, Cox Enterprises
decided that it was time to have a
permanent presence in Washing-
ton. The company’s varied interests in
the broadcast, cable and publishing
arenas made it essential to have a rep-
resentative who could convey their
concerns to policymakers.

The company found its advocate in
seasoned political veteran Alexander
V. (Netch) Netchvolodoff. He had
been chief of staff to Missouri Repub-
lican Senator John C. Danforth for 15
years. His reputation was spotless,
and his knowledge of communications
issues, due to Danforth’s tenure on the
Senate Commerce Committee, made
him a logical choice.

Netchvolodoff’s political skills ap-
pear to have paid off for Cox. James
C. Kennedy, chairman and CEQ, Cox
Enterprises, says of him: ‘‘Netch has
tremendous legislative experience and
a solid reputation, both professionally
and personally.”

Hill staffers enjoy working with
him. They say he’s a ‘‘straight shooter
and knows the issues.”’ Moreover,
says one Senate Commerce Commit-
tee aide, he understands that members
and staff work on tight schedules. He
can give a ‘‘quick, concise and di-
rect’’ presentation.

And last month, his ties and experi-
ence in the Senate helped the company
obtain language in an FCC appropria-
tions bill that paved the way for a
more liberal FCC policy on newspa-
per-radio  crossownership  waivers
(BROADCASTING & CABLE, Oct. 25).

Cox, which owns one TV station,
two radio stations and a newspaper in
Atlanta, is seeking to buy a third radio
station there. Because of the compa-
ny’s broad interests in communica-
tions, Cox is a player in most, if not
all, of the telecommunications policy
debates on the Hill and at the FCC
today. Netchvolodoff is closely in-
volved in the deliberations over the
Senate’s so-called infrastructure bill,
S. 1086, and the expected introduction
of legislation in the House dealing
with the modified final judgment
(MFJ). The MFJ prohibits telephone
companies from manufacturing equip-
ment and delivering long-distance

phone service. The measure is also
expected to address some of the issues
related to the delivery of electronic
publishing and information services by
regional Bell operating companies.

The infrastructure

cal strategist,”” says Walter McCor-
mick, who worked with Netchvolo-
doff when he was the Republican
counsel on the Commerce Committee.
McCormick credits Netchvolodoff
with helping establish the Republican
party in Missouri, which had been a
one-party state. ‘‘He understands poli-
tics, he understands people and he un-
derstands the process,”” says McCor-
mick, now an attomey with Bryan,
Cave, McPheeters & McRoberts in
Washington,

By 1991, Netchvolodoff felt it was
time for a change. He was ready to
leave government and get back into the
business world. (He had given up a
successful career in retailing in 1968 to
help Danforth become Missouri’s attor-
ney general and consequently served as
Danforth’s administrative assistant for
the next eight years.) **[ had a glorious
career in the Senate and [ had been

bill is the handiwork
of Danforth and Sen-
ate Communications
Subcommittee

Chairman Daniel In-
ouye  (D-Hawaii).
Cox, he says, is
“*very supportive of
the goals in 1086.
There are a few
things we’d like to
see added, but it's a
really important step
in the right direc-
tion.”” It's impor-
tant, he says, be-
cause it would pre-
empt state and local

Vice President, public policy, Cox
Enterprises Inc., Washington; b.
Sept. 7, 1936, St. Louis; manag-

er, Boyd's clothing store, St. Louis,
1959-61; assistant to the presi-
dent, California Tanning Co., St. Lou-
is, 1962; huyer, May Department
Stores, Famous-Barr Division, St.
Louis, 1963-68; merchandise
manager, Associated Dry Goods's
River Roads Division, St. Louis,
1968; administrative assistant to
then Attorney General John C.
Danforth, Jefterson City, Mo., 1968-
76; chief of staff, U.S. Senator

John €. Danforth, Washing-

ton, 1976-91; current position
since 1991; m. Carol Shilkett, Jan.
29, 1961; children: Nicholas,

32; Carofine McCall, 30.

uniquely blessed with
the opportunity to
work with someone
like Jack Danforth,
but it was really time
for me to move on,”’
he says.

He had several of-
fers, but Cox Enter-
prises wanted him to
establish, for the
first time, a Wash-
ington office.

Despite his depar-
ture from the Senate,
Netchvolodoff  re-
mains close to Dan-
forth, although they
were on  opposite
sides of the cable

barriers that now
prohibit cable from entering the local
telephone business. ““We see the
promise of new telecommunications
services as one of the most exciting
areas in the whole business sector.”’

The 57-year-old St. Louis native,
son of a Russian immigrant, also hap-
pens to be a boyhood friend of Dan-
forth’s; they went to grade school and
high schoo! together. When Netchvo-
lodoff came to Washington in 1977,
he had just engineered Danforth’s suc-
cessful election to the Senate.

He is an ‘‘absolutely brilliant politi-

reregulation debate last year. Danforth
was a sponsor of legislation that Cox
and others in the cable industry op-
posed. Netchvolodoff is quick to point
out, however, that Cox supported an
earlier, more moderate, cable bill in-
troduced by Danforth.

But it's clear that Danforth holds
Cox’s vice president for public policy
in high esteem. Says Danforth: *‘One
of the best parts of my life is to have
Netch as my friend and for him to
have given so much of his life to my
public career.” ]
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TELEVISION

|

Betsy Bruce,
VP, multiplex
sales, market-
ing, market anal-
ysis, HBO,

New York, joins
Time-Life

Video & Televi-
sion, Alexan-
dria, Va., as pres-
ident.

Bruce
New members, board of directors,
Academy of Television Arts & Sci-
ences, North Hollywood, Calif .
Jonathan Goodson, president/CEO,
Mark Goodson Productions; Leslie
Moonves, president, Wamer Bros.
Television: Richard Riordan,

mayor of Los Angeles; Hank Rieger,
editor/publisher, Emmy magazine,
and chair of ATAS Past Presidents
Council.

Carole Weitzman, VP, produc-
tion, Sunbow Productions Inc., New
York, named senior VP.

Larry Adoff, research manager,
KCOP-Tv Los Angeles, joins ACI there
as manager, research.

Jacob Weisbarth, president, Opti-
mark International, New York, joins
King World Direct there as direc-
tor, operations.

Kelly Kahl, manager, research,
Warner Bros. Television, Burbank,
Calif., named director, network re-
search.

Sandy Knex Ellis, promotion man-
ger, Warner Bros.” The Jenny Jones
Show, Los Angeles, joins Twenti-
eth Television’s The Bertice Berry
Show there as director, advertising,
promotion.

Bob Roy, senior broadcast produc-
er, ABC News's World News Tonight
with Peter fennings, New York,
named executive producer, special
events.

Susan Holliday, West Coast coun-
sel, CBS Inc., Los Angeles, and
Douglas Jacobs, associate general
counsel, CBS Inc., New York, named
deputy general counsels, West

Coast and East Coast, respectively.

Debra Roue Ryan, manager, Katz

American Television, Minneapolis,
assumes additional responsibilities
as divisional VP there.

Bruce Kaliner, national sales man-
ager, Katz American Television, New
York, assumes additional responsi-
bilities as divisional VP there.

Rick Schwartz, national sales
manager, Katz Continental Televi-
sion, Los Angeles, assumes addi-
tional responsibilities as divisional VP
there.

Craig Broitman, national sales
manager, Katz National Television,
New York, assumes additional re-
sponsibilities as divisional VP there.

Nick D’Arienzo, director, comedy
development, Warner Bros. Televi-
sion, Burbank, Calif., joins Addis/
Weschsler and Associates, Los Ange-
les, as VP, television.

David Roche, account executive,
MMT Sales, Los Angeles, joins Katz
National Television, Boston, as
sales manager.

Greg MacGregor, manager, Katz
Television Group, Jacksonville, Fla.,
named VP there.

David Sheehan, marketing coordi-

nator, Worldwide Television News,
New York, named marketing man-

ager.

Lauren Cohn, general assignment
reporter, wWLS-TV Chicago, named co-
anchor.

Shelly Spencer, producer, wWTTW-

Tv Chicago, named director, program
production, national television pro-
duction center.

Rip Riordan, VP/GM, KSAS-TV
Wichita, Kan., joins KITN-TV Minne-
apolis in same capacity.

Appointments at WLWT-TV Cincin-
nati, Ohio: Kathleen Sullivan King,
staffer, prop and floor department,
named creative services assistant;
Martha Kerr, master control oper-
ator, WKRC-TV Cincinnati, joins as as-
sistant director,

Appointments at Gray Communica-
tions, Albany, Ga.: Jere Pigue, presi-
dent/station manager, WKYT-TV
Lexington, Ky., named presi-
dent/GM, WALB-TV Albany, Ga.:
Wayne Martin, VP, sales, WKYT-TV
Lexington, Ky., named presi-

NESC Sl == — _—tss. e=m ==

dent/GM; Kathy Plomin, sales man-
ager, WKYT-Tv, named VP/GSM,
Ernestine Cornett, station manager,
WYMT-TV Hazard, Ky., named pre-
sident/GM; Jim Boggs, sales manag-
er, WYMT-TV, named VP/GSM;

Jim Wilcox, sales manager, WALB Al-
bany, Ga., joins WYMT-TV as
VP/GSM.

Benjamin McKeel, VP, television,
Nationwide Communication Inc., Co-
lumbus, Ohio, named GM, WRIC-

TV Richmond.

Appointments, marketing and de-
velopment division, Maryland Public
Television, Baltimore: Joan Fran-
gos, VP, regional development,
named senior VP; John (Jack) Gil-
more, director, regional marketing,
named VP, marketing.

RADIO

Stu Heifetz, director, sports sales,
Katz Radio Group, New York, named
senior VP.

===y

Darrin Klayman, VP/manager,
western region, Katz Radio Group
Network, Los Angeles, named
VP/GSM, Katz Radio Group Net-
work, New York.

Diane Nader, manager, Eastman
Radio, Chicago, named VP.

Ann Pantalone, manager, Banner
Radio, Detroit, named divisional VP
there.

Appointments at Banner Radio,
New York; Til Levesque, VP/man-
ager, special sales, named VP,
marketing; Claire Browne, research
manager, named director, research.

Vince Gambino, manager, Banner
Radio, Philadelphia, named VP/re-
gional manager, Banner Radio,
eastern division, there.

Ira Wechsler, VP/West Coast
manager, Banner Radio, Los Angeles,
named VP/regional manager, Ban-
ner Radio, western division, there.

Bob McArthur, VP, stations, cen-
tral region, Banner Radio, Chicago,
named VP/regional manager, cen-
tral region, there.

Dominick Milano and Mark
Gray, sales managers, Katz Radio,
New York, named divisional VP’s
there.
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Erik Hellum, sales manager, Katz
Radio, Chicago, named divisional VP
there.

Maribeth Dorn, sales manager,
Katz Radio, San Francisco, named di-
visional VP there.

Nancy Logan, West Coast sales
manager, BROADCASTING & CABLE,
Los Angeles, joins Katz Radio

Group there as western sales manager.

John Felt, local sales manager,
KHYL-FM Sacramento, Calif., named
GSM.

Frank Murphy, producer, Jay
Thomas Show, KPWR-FM Los Angeles,
joins KROQ-FM there in same capac-
ity.
Terry Peters, GM, WZTR(FM) Mil-
waukee, joins WOKY(AM)-WMIL-FM
there as director, sales.
e S = ]
CABLE
Appointments
at Lifetime Tele-
vision, As-
toria, N.Y.: Lynn
Lazaroff, VP,
advertising, pro-
motion, Turner
Program Ser-
vices, Atlanta,
joins as VP, audi-
ence promo-

Lazaroff

tion, programing, production; Barry
Kresch, senior VP, research,

named senior VP, research, market-
ing; Sarah Holt, entertainment se-
nior publicist, CBS Inc., New York,
joins as director, press relations;
Thomas Yaroschuk, supervising pro-
ducer, CNBC, Fort Lee, N.J., joins
as producer, Clapprood Live.

Jane Tollinger, senior VP, busi-
ness, legal affairs, human resources
and group VP, Hearst/ ABC-Via-
com Entertainment Services, Astoria,
N.Y ., named executive VP, admin-
istration, and group VP.

George Bodenheimer, VP, affili-
ate sales, marketing, ESPN, Bristol,
Conn., named senior VP.

Appointments at Arts & Entertain-
ment Network, New York: Delia
Fine, director, film, drama, named
VP; Michael Cascio, director, docu-
mentary production, named VP,
documentary programing.

Appointments at MTV, New York:
Sara Levinson, executive VP, named

i
4

Networking in ew York

Four network executives kicked off the American Women in Radio and
Televison's New York City chapter luncheon series with a discussion of
the future of network television in the '90s. Pictured I-r: Preston Padden,
executive VP, affiliate relations, Fox Broadcasting; Krys Keller, president,
AWRT's New York chapter; Mark Mandala, president, ABC Television
Network; Lucille Luongo, senior VP, corporate relations, The Katz Corp.;
Peter Lund, executive VP, CBS/Broadcast Group, and Pierson Mapes,
president, NBC Television Network.

-MB

president/business director; Judy
McGrath, executive VP, creative di-
rector, named president/creative di-
rector.

Mary Harrington, supervising
producer, Nicktoons, Nickelodeon,
Los Angeles, named executive pro-
ducer/VP, production, development.

Appointments at Nickelodeon Pic-
tures, Los Angeles: Stephen Bulka,
director, creative affairs, Para-
mount Pictures, Hollywood, joins as
executive of development; Pola
Ayllon, story editor, 2 st Century
Films, Hollywood, and Craig Tit-
ley, staff reader/executive assistant,
Renrfield Productions, Hollywood,
join as creative associates.

Colleen Abdoulah, VP/GM, Tele-
Communications Inc.’s Netlink, En-
glewood, Colo., named VP, mar-
keting, business development, TC]
Cable Management Corporation,
there.

Appointments at CNN, Atlanta:

Jim Meyers, group controller, named
VP; Lynn Gutstadt, director, audi-
ence research, named VP; Dave Hen-
nen, meteorologist, WTVG-TV Tole-
do, Ohio, joins in same capacity.

Carol Buckland, writer/movie re-
viewer, CNN, named Joan Shoren-
stein Barone Congressional Fellow.

Larry Smith, anchor/reporter,
WPTV-TV West Palm Beach, Fla.,
joins CNN Sports, Atlanta, as anchor.

~ INTERNATIONAL

Lawrence Dam, VP/general coun-
sel, legal, governmental aftairs, Un-
ivisa Inc., Mexico, named presi-
dent, Univisa Inc., Century City,
Calif.

Joseph Kennedy, VP/communica-
tions manager, Burson-Marsteller,
New York, joins BBC Lionheart
there as VP, public relations.

DEATHS

Bonnie Lampkin, 42, former ac-
count excutive, wWRC-TvV Washington,
died Oct. 12 in a plane accident be-
tween Nassau and Long Island, Baha-
mas. Lampkin was with WRC-TV

sales and marketing for nine years be-
fore leaving to join Chicarney Bev-
erage in Nassau in [988. Survivors in-
clude her husband, Ignatius

Carroll, and a daughter.

Terry Alley, 41, chief engineer,
WTAM-TV Altoona, Pa., was found
dead Oct. 2 on Wopsononock
Mountain there. Cause of death will
be determined by a pathologist. Al-
ley had been missing since Sept. 23.
His vehicle was found near the TV
station’s control room on Wopsonon-
ock, where he worked. Alley’s
body was found a half mile’s walk
from his truck. Survivors include
his parents.
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In a move calculated to concen-

trate on acquiring major-market duop-
olies, Shamrock Broadcasting

(Bill Clark) sold its Cleveland combo
to OmniAmerica Communica-

tions (Carl E. Hirsch) last week for an
estimated $12 million-$14 mil-
lien. Hirsch currently owns WMJI-FM
Cleveland and wyHY-FM Lebanon,
Tenn., and is awaiting FCC approval
on the purchase of WRVE(FM)

WHOK (FM)-WLOH(AM) in the Columbus,
Ohio, market. WHK(AM)-WMMS-FM

were originally owned by Malirite
Communications and joined Sham-
rock when the two companies merged
in July. Shamrock is owned princi-
pally by the Roy E. Disney family and
operates 21 radio stations.

KFMF(FM) Chico, Calif. has been
purchased by the Park Lane Group
(Jim Levy) from Nova Broadcasting
(Gregg Peterson) for $1.675 mil-
lion. Park Lane also owns KPPL-FM
Chico, so this purchase will make the
area’s first FM-FM combo. In addi-
tion, Park Lane owns KAAA(AM)-
KzZZ(FM) Kingman and KZGL(FM)
Cotton-Flagstaff-Prescott, both Arizo-
na, and KTPi(FMm) Tehachapi,

good returns for its shareholders.

L range of $590-$630 per share.

Capcities buying back 12% of its stock

Capcities/ABC, citing what it considers an overpriced market for media
properties, last week announced plans to use some of its excess cash to
buy back 2 million shares of its stock for an estimated $1.2 billion.

The company also confirmed that Chairman Tom Murphy will add
duties as CEO beginning Feb. 4, 1994, when current CEQ Daniel Burke
retires. Murphy’s return is seen as a temporary move that will give the
company more time to choose a successor.

The company said that it has considered potential acquisitions, but has
not found them available at prices the company believes would produce

Wall Street analysts said Capcities could still handle a major acquisi-
tion after the buyback. While the company does not appear to feel
pressure to make a deal, there also exists the possibility that Capcities
could find a merger partner, or could attract bids from potential buyers.

The company said that Warren Buffett, who controls 18% of Capcities’
common stock, would tender 1 million of the 3 million shares he controls.
if those shares are sold, Buffett’s stake in Capcities would drop to 14%.

Under the buyback, Capcities will determine, by Dec. 1, the lowest
price for which it can buy 2 million shares of common stock, within a

PV

KVOY(aAM) Mojave, KQMS(AM)-KSHA(FM)
Redding, KOWL(AM)-KRLT(FM) South
Lake Tahoe, all California. KFMF has
rock/ACR format on 91.7 mhz with
7.71 kw and antenna 1,219 fi. Broker:
Media Venture Pariners.

The FCC waived the one-to-a-
market rule for Burt Ellis, clearing
the way for the Elcom acquisi-
tion of wmc-am-rm.Tv Memphis from
Scripps Howard Broadcasting Co.

for $65 miilion. The ruling breaks up
Scripps Howard’s crossownership

of newspaper and broadcast in the
market, with the intention of pro-
moting diversity and competition, the
FCC memorandum states. Arbitron
ranks Memphis 39th among TV mar-
kets.

Nielsen Media Research an-
nounced plans to add meters to the
Cleveland and Detroit markets in
1994. Nielsen expects to inaugurate

Olliee,

(1-R{X)-521-0600)
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service in Cleveland in May and in
Detroit by mid-year. The rating ser-
vice recently announced plans to

add metered service to the West Palm
Beach-Fort Pierce, Fla., market in
February.

Infinity Broadcasting and
Westwood One announced last Fri-
day that they have signed a defini-
tive agreement under which
Westwood buys Unistar Radio Net-
works for $101.3 million and Infinity
takes an ownership interest in
Westwood. Also: Infinity CFO Farid
Suleman will assume those duties
at Westwood, replacing Bruce Kanter.
And Westwood announced that
Westinghouse Credit Corp. has ac-
quired Radio & Records magazine
and has relieved Westwood of $20
mitlion of debt and accrued inter-
est.

Beginning early next year, NBC

|

68

Nov 8 1993 Broadcasting & Cable




News will use all of its programing to
launch what it calls “a major effort
to examine the growing problem of
violence in America.” NBC News
programs in the project include: To-
day, NBC Nightly News with Tom
Brokaw, Now with Tom Brokaw and
Katie Couric, Dateline NBC, Meet
the Press, NBC News at Sunrise and
the weekend version of Today .

Reports last week that campaign
finance reform legislation appears
dead this year (see page 51) may
have been greatly exaggerated. The
House Administration Committee

has a markup scheduled for Wednes-
day on a campaign reform bill.

NAB is “cautiously optimistic” that
broadcasters will be “treated fairly”

in the House legislation.

FCC appears to be in gridlock
over its plans to extend the cable
rate freeze beyond the Nov. 15
deadline to early next year. The com-
missioners are reportedly in agree-
ment on the idea of extending the
freeze, but Chairman Jim Quello’s
office has not been able to come to
terms with other commissioners on
a date or implementation of the
freeze.

The California branches of the
NAACP and the League of United
Latin American Citizens are urg-
ing the FCC to deny license renew-
als for a dozen TV stations
throughout the state. The organizations
say a four-year study of 12 Califor-
nia stations found “substantial under-
representation of minority em-
ployes.” Meanwhile, The National
Hispanic Media Coalition is chal-
lenging the license of kcaL(Tv) Los An-
.geles, claiming similar EEO viola-
tions and saying the station violated
children’s advertising rules.

Changes at Group W Radio: War-
ren Maurer, VP/GM of wiNs(aM) New
York, named VP of development

for Group W Radio, overseeing new
business initiatives in sales and
programing. Scott Herman, director of
news programing for Group W ra-

dio and television stations in Philadel- |

phia, replaces Maurer as VP/GM at
WINS.

Errata: The correct formats of
WXYU(AM}-WJJS(FM) of Lynchburg-Roa-
noke, Va., are urban gold and ur-

ban contemporary, respectively. They
were incorrectly identified in the

Nov. 1 “Changing Hands” cotumn.

CoseCirelil

LOS ANGELES

Rosenzweig returns

Barney Rosenzweig, whose last
project, Rosie O'Neill, ran on CBS in
1990-9 |, will return to the network
later this season with Christy. The
hour drama stars Kellie Martin of
Life Goes On fame and reunites the
producer with Tyne Daly, the co-

star of his most popular series, Cagney
& Lacy (Rosie O’ Neill had starred
Cagney's other co-star, Sharon Gless).
CBS has ordered six episodes (in-
cluding a two-hour pilot) and the se-
ries is currently scheduled as a mid-
season replacement. In the show,
which is set in [912 and is being
filmed on location in Tennessee, Mar-
tin plays Christy, a sheltered young
woman from the city who moves to
the Smoky Mountains to teach at a
mission school for children from pri-
marily poor rural homes. Daly

plays her mentor.

Spelling sign-ups

Spelling Entertainment’s two-hour
prime time block, set to premiere in
June 1994, has signed 12 stations
and cleared more than 50% of the
country, according to John Ryan,
president, Spelling Entertainment’s
Waorldvision Enterprises distribu-
tion division,

PSA’s pronto

The Natpe*Net computer commun-
ications/entertainment network is de-
veloping the software to list more

than 650 public service announce-
ments for the Ad Council. Nat-
pe*Net, which services 70% of the na-
tion’s commercial television

stations, will provide an on-line menu |

of the council’s PSA’s that will in-
clude a list of titles and a description
of their contents. Station managers
will be able to pick a spot and order it
up through e-mail.

WASHINGTON

Cable’s violence strategy

The Satellite Network Committee
of the National Cable Television As-
sociation, which includes execu-

I tives from all the top cable networks

as well as MSO’s Jones Interna-
tional and Newhouse Broadcasting, is
mapping out a plan to head off pos-
sible legislation on TV violence. The
group kicked around a number of
hush-hush proposals at a meeting two
weeks ago and is expected to recon-
vene soon to iron out a strategy.

NEW YORK

Changing judges

Viacom’s lawsuit against TCI, Lib-
erty Media and QVC has been reas-
signed in U.S. District Court in
Manhattan to Judge Kenneth Conboy.
The case was taken from Judge
Kimba Wood (who gained renown
handling the Michael Milken secu-
rities case) due to a conflict of interest.
Wood’s husband works for Time,
whose parent company, Time Warner,
shares common investments with
some of the defendants. Conboy will
be familiar with media, since he

also was recently assigned an Infinity/
Howard Stern lawsuit against Ever-
green Media.

No numbers

Court TV, metered by A.C. Niel-

sen Co. since Oct. |, is keeping its
ratings data close to the vest. Court
TV executives say they are still decid-
ing whether or not to release inter-

nal ratings data prior to Nielsen’s offi-
cial release of Court TV's numbers

in first quarter 1994. Court TV is now
available in 13.24 million house-
holds, according to Nielsen.

Drawn for BROADCASTING & CABLE by Jack Schmidl

“How are we going to get a handle on our
market without Arbitron?”’
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Like a dive into
troubled waters

Pau! Simon (the senator, not the singer) has hit on an

idea whose time will hopefully never come. He expended
his and others’ energy sending letters to every TV sta-
tion and to the top 100 cable MSQO’s asking them to use
their public service airtime for PSA’s warning about

the supposed dangers of violent TV programing. His sug-
gested wording included this gentle reminder: **Warn-
ing: Watching too much television violence may be harm-
ful.”’ And eating too much meat may be harmful, and
drinking too much coffee, and exercising too strenuously,
etc., etc., ad infinitum. By that reasoning we might

have a warning on everything cautioning against the dan-
gers of excess.

What we have is an excess of people telling pro-
gramers how to do their jobs. Janet Reno writing TV
scripts, Paul Simon drafting PSA’s. Perhaps the post-
master general has some suggestions on what Fox should
do with that vacant Chevy Chase time slot.

Don’t blink

We're going to break the magician’s rule of ‘‘never
show them how it’s done’” and reveal a little of the edito-
rial process.

We wondered at the beginning of last week whether
our decision to feature Bell Atlantic’s Ray Smith on the
cover was the right one. The TCI deal was huge news,
but we’d covered the **‘Mr. Smith goes to Denver’’ story
wall-to-wall when it broke. Smith may well become the
most powerful man in television, but perhaps events
weren’t moving as swiftly as we thought, perhaps TV
wasn’t being remade almost overnight, perhaps the flood-
gates, while clearly cracked, were not opening wide for
a telco rush into the video business.

The subsequent events of last week erased all doubt,

COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

as stories burst like a cannonade around us. First there was
Ameritech’s announcement that it was going to follow
Bell Atlantic’s lead and challenge its exclusion from video
in its telephone service areas. US West quickly fol-
lowed with a similar suit. Then came the news that South-
western Bell and Cox were close to a deal, and then the
rumor that Bell South might be dropping a couple of bil-
lion into the hat to help QVC in its bid for Paramount.
Not to be left out, Washington weighed in with the news
that the White House was working on its own omnibus
infrastructure bill to provide a new blueprint for the media
future that is threatening to arrive, like hungry house-
guests, before Washington has had time to set the table.
We said two weeks ago that events in the telecom-
munications marketplace were moving at the speed of
light. Einstein may have been wrong. Last week, at
least, they seemed to be moving even faster.

Label it pragmatic

The Motion Picture Association of America, with the
support of NAB, has decided to Jabel films that have been
altered to fit other media, including broadcast, cable

and home video. Editing techniques such as panning and
scanning, time compression and changes such as color-
izing black and white fiims will now be clearly identified.
This page opposed the Metzenbaum bill requiring such
labels, objecting—as we still do—to the characterization
of the TV business’s inherent marriage of commerce

and creativity as a violation in need of government repair.
And frankly, we could do without the congressional
meddling and threats of legislation that were the spur to
the MPAA’s self-policing. Still, as a practical matter,

the industry steps appear reasonable. *‘It is our intent to
clearly and concisely inform consumers, through the

use of labels, of any changes that have been made to the
original film."" We can live with it, and Congress can
drop its labeling bill and turn its attention to a laundry list
of real problems.
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NOV 9 “ BROADCASTING & CABLE INTERFACE 7

Heads of the Class

Rich Frank

Disney

Bérry Diller
ove

Stan Hubbard
Hubbard Broadcasting

Alex Mandl

AT&T Communications

Brian Roberts Lucie Salhany
Comcast Fox

Howard Stringer
CBS

Robert Wright
NBC

John Hendncks

Discovery

Barry Meyer

Warner Bros.

Ray Smith
Bell Atlantic

Not a moment too soon, BROADCASTING &
CaBLE and the Federal Communications
Bar Association are assembling a “Mega-
Panel” of broadcasting/cable/telecommu-
nications experts to make sense of today
and give order to tomorrow. Their forum:
the 2 hours and 15 minutes “Where Do We
Go From Here?” segment of the Seventh
Annual Broadcasting/Cable Interface.

Among the questions they'll answer: Will cable be in
the telephone business or will telcos be in the cable
business? Will broadcast television still be relevant
in a universally wired nation? Will the mega-merg-
ers lead to mega-monopolies? Are 500 channels
doable? Where will DBS fit in? Where will all the
programing come from? Is the global village a tele-
vision reality?

The day’s key word: Interactivity.

We're designing Interface to be just that: a place
where the electronic nation comes together. And
where audience and faculty can talk across the
media gap.

Bring questions. Not only for the mega-panel, but
for all the others. FCC Commissioners James
Quello, Ervin Duggan and Andrew Barrett talking
policy. Steven Rattner of Lazard Freres, David
Londoner of Wertheim Schroder, John Reidy of
Smith Barney Shearson, Dennis Leibowitz of
Donaldson, Lufkin & Jenrette and Donald Russell
of Communications Equity talking money. Jerry
Pearlman of Zenith and Russell Neuman of Tufts
debating HDTV. Plus:

Chairman Edward J. Markey of the House
Telecommunications Subcommittee talking the
nation’s business. FCC Chairman Reed Hundt in
what is expected to be his Washington debut. ABC
News commentator Sam Donaldson examining
journalism's place in a multichanneted world. NTIA
Administrator Larry Irving laying down the informa-
tion highway.

All it needs is you.

itttk

Broadeast, g

Interface 7 Registration Form !

2 Interface registration fee (including lunch and con-
tinental breakfast) is $295 (FCBA members $250).

___ Regular

@ %295 $
Company Title ___ FCBA

member(s)
Address @ $250 §
City State Zip Total $
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Mail or Fax to: Joan Miller, BROADCASTING & CABLE
475 Park Avenue South, New York, NY 10016 Fax 212-340-9869
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Battle Against Hunger!

The First Annual

‘'THE BANDS|

Benefiting Citymeals-on-Wheels

November 10,1993
6PM - 11PM

Tramps
51 West 21st, New York City

Sponsors:
Advertising Age
Adweek/Mediaweek
Broadcasting & Cable
Cablevision Magazine .
Inside Media To Order,

Multichannel News (212) 687-






