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There's A Bright New Day On

Very soon, the day will dawn when
DBS reaches out to every home across
the country. Viewers will find new
choices and a new quality. The world
of television will be enhanced. In this
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new world of television, viewers
will continue to turn to broadcast
television for the programming
and local news they need. Local
television will be there, delivering




The Horizon For Broadcasters,

the programming and quality viewers
expect. As fellow broadcasters,
together we will bring renewed
growth to our industry.
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Kids TV taking center stage at FCC The debate over children’s television is heating up again at the
FCC. The agency has scheduled a hearing on how it might clarify its rules that require broadcasters to
provide programing that serves the “educational and informational” needs of children. / &

FCC to auction PCS slots The FCC has released its general auction rules for all personal
communication services. The auction rules, FCC staffers say, satisfy Congress’s May 7 deadline for initiating
PCS licensing. / &

Hundt finds cable head at NOAA Afier a long search, the FCC has named Meredith Jones, a top
attorney at the National Oceanic and Atmospheric Administration, as its chief cable regulator. / 10

Showtime lifting curtain on five new networks As competing
pay TV service Encore prepares to launch seven new channels, Showtime
Networks Inc. later this year will begin rolling out five of its own. / 12

FCC issues fX waiver The FCC has told cable operators that they will not
be penalized if they launch Fox’s fX cable network on June 1. The decision
also covers NBC’s America’s Talking and Tumer Classic Movies. / 12

DBS, not so fast With one launch target missed, the direct-broadcast
satellite business is headed for another delay. DIRECTYV and United States
Satellite Broadcasting are setting their sights on late May as the next target

DIRECTV's uplink center hopes to

for firing up the heralded competitor to cable. / 13

finally be in business in May. / 13

COVER STORY

Big three post first share
gains since mid 70’s

For the TV season just ended, ABC,
CBS and NBC copped a collective
61 share, an increase of just one
point from the 1992-93 season, but a
reversal of the precipitous plunge of
more than 30 points that began in the
mid-1970s. / 14

Good revenues spark dazzling profits

The latest pick-up in TV station profits may not match
the fabled boom cycles of decades ago, but the results
so far are impressive. First-quarter earnings among
publicly reporting TV station group owners show
profits up by at least 30% on revenue gains of high
single to low double digits. / 18

Station-group revenue making comeback
Broadcasting is back. By most accounts, the television
station business—based on local and national spot
advertising sales projections—will have its best year
in close to a decade in 1994. The national economic
recovery is accompanied by a nationwide resurgence
in the broadcast economy. / 15

4

Successes like ABC’s ‘NYPD Biue’
helped networks captire prime time
viewers. / 14

TV buyers agree:
It’s a seller’s market

Demand for television stations is al

4 one of its highest levels in years,
according to those making deals and
those looking for deals. But the
demand has yet to translate into an
increased number of sales as potential
sellers hold off in expectation of high-
er prices down the road. / 22

PROGRAMING

Paramount folds ‘Arsenio’

With Paramount’s announcement that it is pulling the
plug on The Arsenio Hall Show May 27, the biggest
winners appear to be Columbia’s The Newz and MCA
TV’s Last Call. However, sources indicate that Para-
mount plans to launch another late-night vehicle to
avoid losing the time slot on many stations. / 28

FX unveils programing lineup

FX executives say 18 million cable households can
watch their new general entertainment network when
it launches June 1, representing the biggest network
launch in cable history. About 100 multiple system
cable operators, including Tele-Communications Inc.,
have agreed to carry Fox Inc.’s new network. / 29
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“Few people will pay $10 for a beer when their business is down.”
—A delegate to MIP TV '94, noting that bar tabs during

the programing
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It's a sweep
for CBS

The season is
officially over,
and for the sec-
ond time in three
years the three-
network share of
prime time view-
ing has increased.
CBS also claims
that its total day share of 38.2% was the highest any
network has achieved. / =

MIP TV market rebounds

Leaving quotas and recessionary woes behind, deals
were closing and new partnerships fast emerging at
MIP TV '94 in Cannes. Especially apparent was

the increased number of delegates from Asia, with
India and China boasting their biggest representa-
tions ever. / 3!

CBS’s executive team led the network
to its first first-place finish in prime
time, daytime and late night. / 30

BUSINESS

convention ran higher

TCI goes to court to block overbuild
Tele-Communications Inc. has filed suit to overturn a
franchise granted by the state of Connecticut for the
largest overbuild in the U.S. Even a hearing could wreak
havoc with Fibervision’s construction schedule. / 74

WASHINGT(

Hundt: FCC short at least 500 employes
FCC Chairman Reed Hundt is talking with the Office
of Management and Budget about increasing his
agency’s proposed funding of $167.4 millien for fiscal
1995 to cover the cost of adding employes. The com-

On the Cover:

The recent good news for
broadcasters is worth cele-
brating. The big three net-
works’ share of prime time
TV is up for the first time
since the mid-1970s. Mean-
while, TV station group
owners are reporting 30%
profits, continuing
improvements that began
last year. Cover photo by
Stock Imagery /18
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than in years past

mission is running at a personnel deficit of almost 500
pecple, compared with 1980 levels, he says. / 40

EEO rules scrutinized

The FCC has launched a notice of inquiry into the
effectiveness of its equal
employment opportunity rules
for the cable and broadcasting
industries. It also is seeking
comments on how it can
improve the regulations as well
as their enforcement, / 40

Video dialtone
applications still on hold

The FCC’s common carrier
bureau hopes to finish reconsid-
ering video dialtone by late June |
and will continue processing President Clinton
applications on a case-by-case géf;gfﬁi‘;;é‘;’i’;ﬁ'zw
basis unti] then. Some appli- teen-agers at a forum
cants are growing impatient

in Washington that
. ; ired on MTV. /42

with the delays. /41 aired on /

RADIO

Paxson buying majority

of American Network Group

Home Shopping Network founder Lowel! (Bud) Pax-
son is buying 68% of the American Network Group
Inc., a publicly held radio network serving the South-
east. He intends to take his company public. /43

TECHNOLOGY

Cable blasts non-HDTV use of channels
Broadcasters should use their new channel for high-
definition pictures and not more of the same old 525-
line pictures, cable industry leaders say. They maintain
that the FCC’s Advisory Committee on Advanced
Television Service has devoted scant attention to cable
transmission standards. / 44

Competition fierce for 28 ghz

The FCC has been swamped with replies since it pro-
posed an advisory committee to coordinate wireless
cable ventures in the outer reaches of 28 ghz with
other proposed applications. While the commission
envisioned a 20- to 25-person body, some have put the
number of those seeking a place on the committee at
50 or more. / 45
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Kids TV moves up
on FCC agenda

Commission's June hearing on children’s programing
raises specter of program quotas

By Kim McAvoy

he FCC last week reopened the
Tdebate over children’s educa-

tional programing quotas for TV
stations, scheduling a hearing on that
and related issues for June 28.

The session will provide a forum
for those who think that TV stations
have failed to live up to their statutory
duty to provide educational program-
ing for children and want to force sta-
tiens to do more.

“We'll have abundant evidence that
the commission’s [children's TV] rules
need to be strengthened,” says Jeff
Chesier, executive director of the Cen-
ter for Media Education. The center
will push for a mandatory hour-a-day
of educational programing, he says.

Longtime children’s TV activist
Peggy Charren says she, too, will
argue for an hour a day. Broadcasters
are going to “pay the price for being
so irresponsible,” she says.

The 1990 Children’s Act requires
TV stations to air educational pro-
graming as a condition of license
renewal, but specifies no amount.

The National Association of Broad-
casters, which opposes quotas, looks
foward to making its case, says Jeff
Baumann, NAB executive vice presi-
dent/general counsel.

The trade association is pieased the
FCC is “calling for a dralogue,” Bau-
mann says. [I’s a sign the agency is
“not in a hurry to rush to judgment.”

The children’s TV advocates believe

PCS auction set for summer

By Chris McConnell

ould-be providers of perscnal
communication services will
not be able to line up for

licenses on May 7, but the FCC still
feels it 1s meeting its deadline for
rolling out the service,

Congress imposed a May 7 dead-
line for the FCC to initiate PCS
licensing. That deadline has been the
subject of recent discussion among
commission staff as well as during a
sertes of hearings. The hearings con-
sidered whether to delay the PCS roll-
out to review petitions for reconsider-
ation—more than 60 of them—or to
continue to work toward the May 7
deadline.

“Without convincing reasons not
apparent to me at this time, T doubt |
can support an option of any delay
beyond the congressional mandate to
initiate the licensing of PCS services
by May 7,” Commissioner James
Quello said in a letier 1ast month to

Salomon Brothers Inc. Managing
Director Nancy Peretsman. “Allotting
three pioneer licenses hardly meets
congressional intent of promptly
licensing and initiating PCS service to
the nation.”

But since Quello’s letter the FCC
has 1ssued rules for auctioning spec-
trum for narrowband PCS—a service
promising such features as advanced,
two-way paging (see “Cutting Edge,”
page 46). Additionally, the commis-
sion last week released its general
auction rules for all services. The auc-
tion rules, FCC staffers say, satisfy the
intent of Congress.

“The commission is trying its best
to accomplish what Congress intend-
ed,” one Quello staffer said, adding
the commissioner is now satisfied that
the FCC is proceeding apace.

The FCC plans to conduct the nar-
rowband PCS license auctions this
summer, with the wideband PCS auc-
tions to follow in the fall. ]

Many children’s programing producers
say they have tried to respond to the
Children’s Act with educational shows
such as Columbia’s ‘Beakman's World.’

that Chnton-appointed FCC Chairman
Reed Hundt is sympathetic. He has “a
different attitude™ from his Republican
predecessors, says Charren.

Although Hundt has taken no
stance on stations’ responsibilities
under the act, he has urged broadcast-
ers to create programing for schools
and has endorsed legislative efforts to
restrict TV violence. Hundt also is
close to Rep. Edward Markey (D-
Mass.), one of the chief sponsors of
the Children’s Act.

Charren says she hopes the FCC will
have a full complement of commission-
ers on board when the hearing is con-
vened. “They haven’t sat through hear-
ings on this issue before,” she says.

The nominations of Rachelle
Chong and Susan Ness to the FCC are
pending in the Senate. Chong would
fill the Republican vacancy; Ness, the
Democratic seat.

The children’s TV inquiry basically
has been on hold since last year. The
original FCC implementing rules
gave broadcasters wide latitude in
determining what is educational and
informational programing and how
much is enough to meet the statutory
obligation.

But criticism from the Hill and pub-
lic interest groups led the commission
to ask last year for comments on how it
might “clarify” the rules. Particularly,
the FCC sought comment cn how it
might refine the definition of informa-
tional and educational programing and
asked whether broadcasters should air

Apr 25 1994 Broadcasting & Cable




TO GET 'EM INTO THE
TENT, ABC'S STARTING
OFF SATURDAY
MORNING WITH
ITS 1 SHOW!

For an amazing 32 consecutive

years, Bugs Bunny,

Tweety and Warner

Bros.’ classic cartoons

have been the undisputed
champions of Saturday
morning — #1 across all
networks or #1 on ABC.

In May, be sure to clear THE BUGS As seen on @
BUNNY & TWEETY SHOW at its new

time, 8:00AM E/7:00AM C, and start off
Saturday mornings with ABC's largest
audience of kids, teens and even adults.

WARNER BROS.

A Time Warner Entertainment Company
Source: NTI Average Household Audience. T™ & © 1994 Warner Bros. All Rights Reserved.
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a specific amount of programing to
meet the obligations under the act.

In the notice announcing the hear-
ing, the FCC specifically asks for com-
ments on “changes in the availability,
quantity, quality and effectiveness of
programing” for children that have
occurred since enactment of the act.

Reflecting Hundt’s thinking, the
commission says it is also interested
in comments on the “economics” of
providing educational and informa-
tional programing for children “either
to the home or to the classroom.”

The Children’s TV Act also limits
the amount of advertising in chil-
dren’s programing. Although most
stations and cable systems are com-
plying, monitoring and renewal appli-
cations have yielded a small stream of
violators (see box). [ ]

mnsessssmmm—" TOP OF THE WEEK mammss

More fines for kids TV violations

The FCC, in renewing licenses of five Texas TV stations last week, fined
them for violating the children’'s commercial time limits. The commission
anticipates more forfeitures as the renewal process continues.

The newly fined: kKxLn-Tv Rosenberg ($15,000), kJTL Wichita Falls
{$15,000), kemT Beamont {$10,000), kJTv LLubbock ($10,000} and keIt
Amarille ($15,000}. They will have a chance to appeal the fines.

Since Congress passed the Children’s Television Act of 1990, 18 fines
have been handed out totalling $345,000 at renewal. The rules limit com-
mercial time to 12 minutes an hour during the week and 10.5 minutes dur-
ing the weekend. The rules also bar program-length advertising.

The FCC has also fined three stations caught in the FCC’s periodic audits
of stations and cable systems to check fer compliance. The three fines
totalled $40,000. The Mass Media Bureau is considering penalties against
several additional apparent violators snagged in the November 1993 audit.

The FCC is currently working its way across the country in the renewal
process. The next round of renewals will cover stations in Arizona, Idaho,
Nevada, New Mexico, Utah and Wyoming. Fines related to renewals in
those states are expected next month.

—Cs

Hundt finds cable chief at NOAA

Meredith Jones to head Cable Bureau,; FCC veteran Bill Johnson will be temporary aide

By Kim McAvoy

fter a long search, the FCC last
Aweek named an attorney at the

National Oceanic and Atmos-
pheric Administration as its top cable
regulator,

Meredith Jones, who will become
chief of the growing Cable Services
Bureau, has no communications expe-
rience. But as general counsel of
NOAA for the past year she managed
a large government bureaucracy. As a
private attorney she gained extensive
experience in business law.

Jones also has other qualifications
that count at the FCC these days: a
degree from Yale and service to the
Clinton-Gore campaign in 1992,

Possibly to compensate for Jones’s
inexperience in cable matters, Bill
Johnson has been detailed from the
Mass Media Bureau to assist her for
six months.

The highly regarded Johnson joined
the agency in 1968 as a member of its
cable task force and was chief of the
original cable bureau when it was
merged into the Mass Media Bureau
in 1983. The FCC re-established the
cable bureau last year primarily to
regulate the industry in accord with
the 1992 Cable Act,

Sandy Wilson, who as acting chief
of the cable bureau had the difficult
task of guiding the drafting of the
cable rate regulations, will leave the

agency, effective May 3. She has yet
to announce her plans.

Jones says she is eager to deal with
“info highway” issues at the FCC.
Although she has no communications
expertise, she says, she had no envi-
ronmental background when she
Joined NOAA.

Overall reaction to Jones’s appoint-
ment has been positive. However,
Quello says he “reluctantly con-
curred” with Chairman Reed Hundt’s
decision to hire Jones. “l [would have
preferred] someone with cable experi-
ence,” says Quello. “This 1s the most
active bureau,,.and these are complex
and complicated issues.” But, he adds,
“she’s got good legal credentials.”

Before joining NOAA in June
1993, Jones was senior counsel with
Bechtel Financing Services Inc., San
Francisco, where she arranged financ-
ing and investments for domestic and
international construction projects.

Prior to Bechtel, Jones was with the
San Francisco law firm of Chickering
& Gregory, where, she says, most of
her work involved financial transac-
tions. She also practiced at Clearly,
Gottlieb, Steen & Hamilton in New
York, where her work included securi-
ties and banking matters.

“She has an impressive business
background; the industry feels that
will be helpful,” says Dan Brenner,
the National Cable Television Associ-

ation’s vice president for law and reg-
ulatory policy.

The FCC has taken a “sensible
approach” in detailing Johnson to
assist Jones, says Steve Effros, presi-
dent, Cable Telecommunications
Association. “They’ve put someone
with her that has a firm knowledge of
the industry.”

Effros also thinks Jones’s business
law and administrative background is
important. As bureau chief, she’ll
oversee a staff that eventually will
consist of 240 people. According to
Jones, there are 125 staffers in the
general counsel’s office at NOAA, of
which 80 are lawyers.

Like other key Hundt appoint-
ments, Jones is a Yale Law School
graduate. The alumni include Chief of
Staff Blair Levin; General Counsel
Bill Kennard; Judith Harris, director
of the office of legislative affairs, and
Jimmy Olson, head of the Cable Ser-
vices Bureau’s competition division.

Clinton appointees with non-law
degrees from Yale include Catherine
Kissee-Sandoval, special assistant,
Office of International Communica-
tions, and Donald Gips, deputy chief,
Office of Plans and Policy.

Jones graduated with Hundt from
Yale Law in 1974. They were reac-
quainted during the Clinton-Gore
campaign while members of Yale Law
School Graduates for Clinton. |
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HOME
SHOPPING
NETWORK

i

 Something's
from your

| programming.

But now you can fill the void. More
than half a million children in the United
States disappear each year. These
children are your neighbors, your
child’s classmates, maybe even your
child. Who will give these silent
thousands a voice?

Bring Them Home America, a
program designed to help locate
missing children, ¢can be that voice.
Home Shopping Club®™, in conjunction
with the Missing Children.. Help Center,
offers you this opportunity to earn the
respect of your community by airing
Bring Them Home America on your
public service channel on May 25th,
National Missing Children Day. The
Bring Them Home America program, as

well as a complete promotional kit, will be

Them Home America,

or for more information,
call Home Shopping
Club/Debbie Alpi at (813) 572-8585,
extension 7326, or fax your request to
(813) 572-8854.

provided by Home Shopping Club free of
charge.

The time for action is now. You can
help join in the search for missing children
currently taking place
across the country,
For your copy of Bring

£ 1934 Home Shopping Club. Ing




Showtime lifting curtain on fi

TOP OF THE WEEK

—

Company says name, inventory will aid in competition with Encore

By Rich Brown

the pay TV category, Showtime

Networks Inc. later this year will
begin rolling out five new networks.
The networks will be offered at a low
incremental cost to the company’s
existing premium channels.

Given the limited channel capacity
of most cable systems, this is not the
easiest time to be launching new cable
networks. But many cable system
operateors are preparing for the
expanded channel capacity that will
come with digital compression tech-
nology, and programers need to react
accordingly, says Nora Ryan, execu-
tive vice president, business develop-
ment, SNI1. Also, she says, the
Supreme Court will be locking at the
FCC’s must-carry rules this summer
and could decide to let cable system
operators drop local broadcasters
from their channel lineups.

SNI will launch five commercial-
free channels: Showtime Action Tele-
vision and Showtime Family Televi-
sion, scheduled to debut in the first
quarter of 1995; Showtime en
Espaifiol, launching this September,
which will present dubbed versions of
80% of Showtime’s prime time line-

In 1ts latest attempt to try to boost

up, and two other services, Showtime
Comedy Television and Showtime
Film Festival, which do not have
launch dates.

The five networks primarily will
feature movies with some series pro-
graming. SNI’s existing contracts with
studios will allow the company to
draw on its current inventory to pro-
gram the new networks, Ryan says.

SNI’s expansion comes as compel-
ing pay TV service Encore prepares to
launch seven new channels—Love
Stories, The Western Channel, The
Mystery Channel, Tweens, Action,
True Stories & Drama, and Starz!
Encore is suggesting operators charge
$6 per month for a six-channel the-
matic multiplex plus the original
Encore premium channel. Starz!, fea-
turing recent hit movies, would not be
included in that multiplex price.
Encore plans to begin rolling out the
services this summer.

SNI's advantage is the strong brand
identity that Showtime has developed
after nearly 18 years in the pay TV
business, Ryan says. SNI’s other
strengths include a “huge” marketing
budget, a large inventory of program-
ing, and a wealth of monthly sub-
scriber research that will help in pro-

Dinetz buys 11 radio stations

American Media Inc.
has sold its 11 stations
for $150 million to
Steven Dinetz, presi-
dent of newly formed

munications Corp. and

Chancellor acquir-

DENITZ’S $150 MILLION PRIZE

Steve Denitz, who recently closed on kKrek(Am)-
Keey-FvM Sacramento, Calif., last week picked up
11 stations from American Media:

broadcast groups WALK-AM-FM Patchogue, N.Y.
B in WUBE-AM-FM Cincinnati
gﬂn%Dch a;%ael(ljc(): raét(;mg WYGY-FM Hamilton, Ohio
KTCJ(AM)-KTCZ-FM Minneapolis

- . KHYL-FM*
former executive vice | KMEN(AM)
president of TK Com- | KGGI-FM
munications. WOCL-FM

* Duopoly purchase

Sacramento, Calif.
San Bernardino, Calif.
Riverside, Calif.

De Land, Fla.

ed KFBK{AM)-KGBY-FM

Sacramento, Calif—stations for which American Media also bid—from
Group W for $48 million in January. American Media’s kHyL-Fv will become
part of Chancellor, affording the three-station group a duopoly. The other
10 stations are the first acquisitions of MBD Broadcasting.

The stations anticipated 1994 cash flow is $16.5 million-$17.5 million,
according to Bill Steding of Star Media Group, who brokered the sale.—IAZ

graming the new channels.

SNI is giving cable system opera-
tors flexibility in how the new net-
works will be offered. An operator
can sell any or all of the new net-
works, whether or not they provide
existing SNI services Showtime, The
Movie Channel or Flix. |

FCC issues Fox
a waiver for X

he FCC
sent cut a
letter last

week telling
cable operators
that they will
not be penalized if they launch Fox’s
fX cable network on June 1.

The decision also covers NBC’s
America’s Talking, Turner Classic
Movies and any other network that had
already scheduled a launch between
March 30 and July 14, the so-called
transition period for implementation of
the FCC’s latest rate regulations.

The rules go into effect May 15, but
they give operators a 60-day grace
period if the operators do not restruc-
ture their programing lineups or rates.
Fox asked for the clarification after
cable operators expressed concern
that adding X might qualify as such a
restructuring.

The waiver is limited to networks
that had previously announced they
would launch before July 14,

Fox was particularly eager to get
the clarification, since it had sched-
uled a news conference for last week
to announce the biggest launch of a
basic cable network in the history of
the industry (see story, page 29). “The
operators are so anxious, they wanted
assurances directly from the FCC,”
said Preston Padden, senior vice pres-
ident, government relations.

Padden praised the quick action of
the FCC in addressing Fox’s concerns.
Staffers reportedly worked late into
the night and on weekends to finish
the clarification in time for Fox’s news
conference last Wednesday. —Cs

ve networks

-
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The future according to Roy NeeI

USTA president says Congress may be brought around to support telco position

resident Clinton will
Psign an information

superhighway bill
into law on Oct. 7, after a
tortuous House-Senate
conference that had been
declared dead at least 10
1imes.

By 1997, the 50 largest
markets will be declared
competitive and outside
the mandates of the FCC’s
rate cuts. By the time Reed
Hundt ends his first term as
FCC chairman, every large
telco and every cable company will
have entered into agreements to devel-
op the new generation of local net-
works for video and telephony.

And by then, according to predic-
tions of U.S. Telephone Association
President Roy Neel, there will be at
least 23 trade associations representing
the superhighway business. By July
2000, they will dedicate the tirst public

.
USTA’s Roy Neel

access of the Library of
Congress’s new digital
retrieval system by reading
from Jim Quello’s autobi-
ography, Staying There For-
ever: My First Quarter Cen-
ey at the FCC.

Last week. in a speech
notable for its anti-cable
overtones, Neel also said
the telephone industry con-
sidered the House version
of a superhighway bill, the
Markey-Fields bill, “a
good start.” He is opti-
mistic that other House and Senate
bills could be brought around to the
telephone point of view. Neel spoke
before the Federal Communications
Bar Association in Washington.

“The Congress is in danger of
falling prey to legislative schizophre-
nia,” Neel said, “wanting it both ways:
on the one hand insisting on a conjpet-
itive local marketplace for telephony

and cable without the traditional
monopoly-based subsidies, but on the
other hand assuming that local resi-
dential and small-business rates will
not increase and jeopardize what we
now take for granted—universal tele-
phone service.”

Neel’s low regard for cable was evi-
dent at several points in his speech.
“Do you think TCI is geing to build a
state-of-the-art interactive video net-
work in Carney, Mich.?” And: “Just
this morning, the Washingron Posr
reports that TCI has reneged [Neel’s
word, not the Post’s] on its commit-
ment to build an institutional video
network as part ot its franchise agree-
ment in Washington.” And: “Try living
in a rural area and ask the nearest cable
company to run coax to your home.”
And in a reference to direct- broadcast
satellite: “For my part, the minute Stan
Hubbard is ready to sell one of those
dishes here in D.C., I’'m ready to buy.
And T bet I'm not alone.” ]

DBS, not so fast

By Chris McConnell

ith one market launch target
missed, the direct-broadcast-
satellite business is headed

for another delay.

DBS proponents, still refining their
system and 1ts digital encoding tech-
nology, will not make the planned
launch date of the service later this
week and are holding off on setting a
new date. While April, and later May
1, had stood as the planned service
launches, DIRECTV and United
States Satellite Broadcasting (USSB)
are setting their sights on late May as
the next target for firing up the herald-
ed competitor to cable.

Last week, the companies were
approaching the second half of a two-
part beta test designed to iron out
kinks in the system.

“We are going to put this product
through stringent testing,” said Mike
O’Hara, general manager of DBS
product management at Thomson
Consumer Electronics, which is build-
ing receivers for the DBS system,

O'Hara said Thomson
1s nearing the end of the
first portion of its beta
test, in which employes
of the participating com-
panies viewed pictures
delivered via the DBS-1
satellite launched last
December. In the second
phase, Thomson will
deliver its receivers to onsumers
selected to evaluate the pictures.

Thomson expects part two of its
beta test to last a few weeks, but still
hopes to deliver consumer equipment
in time for a planned service launch
late next month in Tulsa, Okla.; Little
Rock, Ark.; Albuquerque, N.M_;
Shreveport, La., and Jackson, Miss.

Although O’Hara would not
attribute this month’s delay to any
specific part of the broadcasting sys-
tem, one area undergoing refinement
is the digital signal encoding.

A spokesman for C-Cube Microsys-
tems, which is supplying compression
circuits to the venture, said the compa-

DIRECTYV uplink center hopes to power up next maonth.

ny is working with Compression Labs
Ine. and Thomson to adjust the com-
pression algorithm to achieve the best
possible efficiency. He expects the
DBS companies to make their target
date for launching a commercial ser-
vice late next month.

“It’s just taking time to fine-tune
the engine,” added USSB Chairman
Stanley S. Hubbard, who downplayed
the delay’s importance.

DIRECTYV, meanwhile, last week
announced a pay-per-view agreement
with Warner Bros. allowing the Hugh-
es subsidiary to offer Warner Bros.
movies on the DIRECTV Direct Tick-
et PPV service. |

i
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"firtunes on thé rise

R A I

Like the balloons on these pages, station vaiues, revenueg and audiences all are _
on the rise. After years of a depressed economy, increased cable competition and,.

most recently, an infohighway that seemed to be bypassing broadcasters, /nd/cato:s
are beginning to show a return to happier days. Earnings are up impressively i
(Page 18) and ad sales have increased to levels not seen in almost a decade
(Page 20). Station sellers have taken over the driver’s seat (Page 22), and a 15%
network share erosion has been stemmed, at least for now (see below). While §
share of the nhew communications harvest remains an open question, broadcas
can be forgiven a renewed spring in their step in this current growing season.

Big three rebound, gain in share

Some say rebound is real; others say trend is still downward

By Geoffrey Foisie

to say it’s a trend, but the big three

broadcast networks’ share of
prime time TV is up for the first time
since Home Box Office reinvented
cable TV.

For the TV season just ended, ABC,
CBS and NBC copped a collective 61
share. It was an increase of just one
point from the 1992-93 season, but it
was also a reversal of the precipitous
plunge of more than 30 points that
began in the mid-1970s.

What’s more, for the first time

I t’s not much, and it’s far too soon

14

since A.C. Nielsen began reporting
comparable figures for the three net-
works 34 years ago, all posted a rat-
ings hike. Number-one CBS went
from 13.3 to 14.1; ABC, from 12.4 to
12.5, and NBC, from 11 to 11.1.

The ability of ABC, CBS and NBC
to collectively stem a decade-and-a-
half-long loss in market share—most-
ly to cable—has contributed to the

COVER STORY

friendlier regard in which they are
now held by Wall Street and the
media. Conversely, the stabilization
of viewing shares has even brought
into question the unabated enthusiasm
for cable networks.

So how safe is that 61 share? The
answer to depends on with whom you
talk.

“The three-network share is more
likely to be higher in five years than
lower,” says Robert Iger, president of
the ABC Television Network Group.

Despite all the new technology, it
is “program strength...which will

Apr 25 1994 Broadcasting & Cable



remain king,” Iger says. If broadcast
networks focus on their ties to talent,
he says, they will also continue to
benefit from a “superior distribution
system...where we have local repre-
sentation.”

But more objective observers and
those nipping at the heels of ABC,
CBS and NBC say they wouldn’t be
surprised to see the three-network
share soon resume its downward path.

Arthur Gruen, a New York-based
media consultant whose clients have
included one of the three networks, as
well as companies with cable net-
works, thinks the network share will
“probably drift down™ another point
or two—not because of cable, but
largely because of the new Warner
and Paramount networks. “Most of
the damage from Fox has already
been done.”

“If I were an executive at one of the
three networks, T would be extremely
concerned,” says Bruce Rosenblum,
senior vice president, media research,
at Warner Bros.

“Probably as early as January 1995,
there will be another slide in their
share” as the fifth and sixth

——==—=— COVER STORY M= imrmemmes
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‘NYPD Biue,” ABC’s controversial new drama, was one of the TV season’s top-five
new shows that helped aftract more viewers to broadcast television.

Cable Advertising Bureau. It has gone
from 55.1% in 1990-91, to 54.9% in
1991-92, to 52.9% last year, he says,
although it has trended up slightly so
far this year.

Sims acknowledges a slowdown in
growth of cable system penetration,
the main contributor to the shde in

broadcast viewing shares. But there
will be continuing growth in penetra-
tion of cable networks, not only
through DBS and wireless cable, “but
also, when digital compression opens
up channel capacity” on cable sys-
tems, he says.
Five years from now, Sims says, the
combined share of the big

networks start up, Rosenblum P three could be down six more
says. “And there will be no ’ points.
* . .
shortage of new cable channels 3-NE|'WORK PRIME"ME SHARE Howard Stringer, president,
. 0 — S
starting up.” ’ A (Sept.-Aprill  [Biz Three post gain in CBS/Broadcast Group, isn't
The cable industry doesn't "-m\% total share for first time making predictions, but says
even accept the idea that there in 16 years; all three post that the modest rebound
h ) 80% individual ratings gains ir
, has been an even temporary for first time since 1961 comes from a new way of
stabilization of the three-net- thinking. “The networks have
work share. been forced from a sense of
Using full-year prime time “\“_\M ‘we deserve to survive’ to ‘we
viewing shares, instead of the | 60% have to fight to survive.””
broadcast season, and includ- And Stringer 1s not
ing any local programing impressed by the new cable
broadcast during the 8-11 p.m. technology. It may help deliv-
time period, the share held by er programing (o viewers
affiliate stations has steadily | 40% when they want it, he says,
fallen, according to John Sims, 501973_ o sl 1984 1987 1930 1993 byt it does not address what
vice president of research, ol ABC,CBS,NB® | they want. .
PO 37z 70 ‘ ==
61
as|- PRIME TIME RATINGS el 2an PRIME TIME SHARES
30 1992-93 | 199394 50 199394
il 40
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3 30
15 13.713.8
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Good revenue gains spark
dazzling profit growth

By Geoffrey Foisie

he latest pick-up in TV station
Tprofits may not match the fabled

boom cycles of decades ago, but
so far the results are impressive.

First-quarter earnings among pub-
licly reporting TV station group own-

Howard, also showed strong revenue
and profit performance.

Robert E. Selwyn Jr., who runs the
seven-TV-station group of New
World Communications, lays the rev-
enue pick-up at the door of an
improved economy: “The answer 1

acquisitions or sales.

TV stations’ earnings improve in first quarter

| Revenue Operating

| Company (000} % change profit {000) % change
A.H. Belo $49,126 +11 $11,498 +39
BHC $95,968 +7 $15,134 +72
Granite* $13,448 +11 $3,774 +33
Harte-Hanks $6,151 +6 $1,440 +30
Multimedia $29,320 +5 $10,800 +30
Scripps Howard* $60,353 +10 $15,908 +41
Notes: Multimedia contains some radio, but results predominantly reflect TV.
*Percentage changes have been adjusted to exclude effect of recent

ers showed profits up by at least 30%
on revenue gains of high single- to
low double-digits.

The gains continue improvement
that began last year. CBS affiliates
were up, helped by advertising in the
first quarter’s winter Olympics. But
group owrners with mostly non-CBS
stations, such as Pulitzer or Scripps |

have for the improvement is the same
] had when things weren’t going well:
the TV station business is a single-
revenue business. Advertising is
largely connected to growth in the
entire economy and directly connect-
ed to consumer spending.”

For that reason First Boston securi-
ties analyst Kevin Gruneich is at least

I —————
a little worried about the recent
increase in interest rates. He notes the
importance of automobile advertisers
in the first-quarter TV revenue surge
and cautions that if consumers are
scared away from buying cars by high-
er rates, auto dealers also may be
scared away from TV advertising.

Other than the interest rate concern,
Gruneich is optimistic that the
“uptick” in station operating margins
is “sustainable.” One reason for his
optimism is station management’s
continued ability to keep cost growth
flat or up only slightly. Not only has a
favorable supply-demand equation
kept syndicated program prices down,
said Gruneich, but some stations have
kept programing costs even lower by
switching from syndicated product to
locally produced fare.

New World, for instance, has added
morning, weekend morning or early
fringe news in markets such as Detroit
and Atlanta.

As Smith Barney Shearson analyst
John Reidy notes, the first-quarter
profit percentage gains have been rel-
atively easy. The first quarter, he
points out, is traditionally a low-prof-
it period. Thus, any profit gain typi-
cally is magnified off a low base.

For that reason, Reidy said,
observers should not expect profit
gains to run 30%-40% over the prior
year’s quarter for the rest of the year.
But he thinks they could achieve 10%-
20% improvements. m

Station-group revenue on comeback course

Growth in national and local spot promise to make ' 94 a banner year

By Steve McClellan

roadcasting is back. By most
Baccounts the television station
business—based on local and
national spot advertising sales projec-
tions—will have its best year in close
1o a decade in 1994.

That’s the consensus of group sta-
tion heads, rep firm and advertising
executives and market researchers
contacted for this story.

The resurgence in the broadcast
economy is nationwide with the
exception of a few lagging geographi-
cal sectors (including California,
Texas and parts of the Mountain time
zone), those executives say. It is also
supported by an array of advertising

categories and is not dependent on a
small number of big spenders. Many
advertisers appear to be redirecting
dollars that had been shifted to alter-
native media such as direct mail,

. couponing and consumer promotions
{ back to TV advertising. The reason:

Many products have taken a dip in
sales, and manufacturers want to rein-
force those brands with consumers.
Broadcasters and reps are particu-
larly encouraged because the first- and
second-quarter surges have occurred
without the political spending that will
kick in during the second half of the
year. And while CBS stations and
affiliates benefited from the winter
Olympics in February, ABC, NBC and

independents also are reporting strong
gains, reports Harold Simpson, Televi-
sion Bureau of Advertising vice presi-
dent, research and development. TVB
predicts that local station advertising
sales will be up 5%-7% this year to
between $9.1 billion and $9.3 billion,
and national spot advertising will
grow by 4%-6% to between $8.1 bil-
lion and $8.24 billion.

Although TVB still is collecting
data for the first quarter, Simpson
says combined local and spot results
will show a double-digit gain. “A lot
of companies say they’re going to cut
back on couponing and other types of
promotions because they feel it spikes
their business for a week but under-

18
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mines brand equity in the long term. If [

they go back to the traditional media
as they say they are-—coupled with a
moderately good economy and politi-
cal activity—this could be a very
good year.”

Just how good? With the exception
of third quarter 1992, Simpson says it
is necessary to go back to the first
quarter of 1986 to see results as posi-
tive as those of the first three months
of this year. If results meet expecta-
tions, 1994 may equal or surpass
1986, the last double-digit {12%) year
for local and national spot combined.

Even agency executives, whose job
it is to negotiate down the price of ad
time, say the fiscal outlook for clients
is more positive now than it has been
in several years. “There has been a
tightening-up in several markets,”
says Richard Kostyra, president,
Media First International, a New York
media buying firm. “Advertising bud-
gets, which have been conservative
the last several years, are now being
fully supported by sales gains projec-
tions. And it appears advertisers are
willing to spend those budgets with
the confidence that they will realize
those sales.”

But Kostyra stresses that while
some advertisers are “disgruntled”
with the results of some alternative
media strategies, “to say that adver-
tisers are Jeaving them is wishful
thinking.”

The domestic automotive category,
which has been a standout the past
two years, continues strong in 1994,
reports TVB’s Simpson. Telecommu-
nications companies, packaged goods,
entertainment compantes, fast food
and financial services have come on
strong this year as well.

Rep firm executives report their
strongest start this year in about eight
years. “This is a real recovery, and it’s
broadly based and supported by a
number of categories,” says Tom
Olson, president, Katz Television
Group.

Olson says Katz is projecting a 10%-
11% gain in national spot advertising
(industrywide) for both the first and
second quarters. “The larger markets
enjoyed the greatest percentage gains
in the first quarter,” he says. “It is more
universal in the second quarter.”

Blair Television also is predicting a
10%-11% industrywide gain in sales
for the first half, reports Tim McAuli-
ff, chairman-CEQ of John Blair Com-
munications. “It’s a really strong
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rally,” he says. “I think if you factor in
the political money that will be com-
ing in, we’ll be on track to hold to a
double-digit pace through the end of
the year.” The last double-digit year
for spot was 1984, he says.

A sampling of group owners also
shows strong results in the first quar-
ter. Don Cornwell, CEO of Granite
Broadcasting, reports a sales gain of
11% for the first quarter. “Our San
Jose station was down a bit or we
would have been up in the 13%
range,” he adds.

Nick Trigony, president of Cox
Broadcasting, reports that every sta-
tion in the group is meeting or sur-
passing first- and second-quarter bud-
gets. But in addition to improved rev-
enues, Trigony says: “I think we’re
just running our businesses better. It’s
not just the revenue side. It’s having a
better handle on the expense side as
well.”

Peter Desnoes, who runs Chicago-
based Burnham Broadcasting, also
reports a first-quarter gain of 11%: “I
think what you're seeing is a healthy
economy coupled with a recognition
that there was some underspending in
the past few years. And people are
now trying to correct that.” [ ]

Local ad sales show growth
spurt on broadcast horizon

Some stations report double-digit growth

By Jim Cooper

uoyed by business from automo-
Btive and retail, the first half of
1994 is putting smiles on the
faces of many local station executives.

In 1993, local advertising rose about
6%, or $5.37 billion, with fourth-quar-
ter gains showing a dramatic 10%
surge over the previous year.

That growth has continued into
1994, and general managers and gen-
eral sales managers across the country
are optimistic about their local adver-
tising ledgers.

“Business is generally better, and
retailers are much more positively dis-
posed to utilizing a strong television
mix in marketing strategies,” says
Roland Eckstein, chairman of Eck-
stein, Surmnmers & Co., a national mar-
keting consultant to 58 TV stations.

For CBS affiliates, the Olympics
spurred large gains in the first half of
the year. And although the market has
cooled since February, local TV ads
for CBS affiliates in general are ahead
of 1993, even without the boost of the

Olympics.

Hank Yaggi, president and general
manager of wUsa(Tv), the CBS affili-
ate in Washington, says automotive
has led the charge in hissmarket, with
spending up 20% in 1994 over the
same time last year. Yagegi says the
packaged goods category is up 5%
and that retail is growing.at about 4%
in the Washington market.

Beyond losing football to Fox,
which will lighten up the fall season
for his CBS station, Yaggi says the out-
look is good, with a crowded network
ad environment spilling over into
local. “I don’t see anything that’s going
to slow it down,” says Yaggi, predict-
ing the station’s performance the rest
of 1994 and into next year.

Like many medium-sized markets,
Little Rock, Ark., is experiencing an
exceptionally strong automotive mar-
ket. That, coupled with ads rolling in
from riverboat gambling along the
Mississippi and the marquee value of
Little Rock as President Clinton’s old
political stomping ground, makes the
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market vibrant with local and regional
TV advertising.

Perhaps a year behind the rest of the
country in its recovery from the reces-
sion, Hartford, Conn., is beginning to
see local spending grow, says one sta-
tion general sales manager who asked
not to be identified. However, “It
hasn’t been enough of a pump to be
considered a bubble,” says the station
executive, who thinks the Hartford
local market will grow by 5% to 10%
this year.

In advertiser-spending in local mar-
kets, Pepsico, in the fast-food catego-
ry, spent about 12% more than in
1992, The Walt Disney Co. racked up
local ad bills 54% higher than those of
the previous year. The top five local
advertising categories all showed
double-digit spending hikes in 1993
except for food stores and supermar-
kets, which were down 5%. Station
executives said advertising for restau-
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rants and drive-ins, auto dealers, fur-
niture stores, food stores and super-
markets and movies continues to per-
form well in their markets.

In Denver, a market that took its
lumps during the recession, the popu-
lation and business community are
growing at a steady pace, says Rod
Bacon, general sales manager of Fox
affiliate KDVR-TV.

“Every week there is a new
announcement that another business
is moving 1nto town,” says Bacon,
who has watched 28 national restau-
rant chains, including Boston Chick-
en, move into the market .

“Its a very hot movie market,” says
Bacon, pointing out that Denver’s
moviegoing index tops the national
index by 60%. Bacon says the Col-
orado Rockies baseball franchise has
brought attention to the region as well.
“Tourism is up radically,” he says.

Bakersfield, Calif., is experiencing

———
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a surge in population, boosted by
those moving there from Los Angeles
after the earthquake. And with the
most affordable cost of living in Cali-
fornia, Bakersfield is the second-
fastest-growing DMA in the nation.
With a projected population of
662,000 by 1997, up from 403,000 in
1990, Kern County, Calif., real estate
and retail advertising have grown to
meet the expanding market.

“Local here is pacing well ahead of
last year's figures,” says Mike
Knotek, general sales manager of
CBS’s kErRO-Tv Bakersfield, who says
he is looking at growth approaching
20% in the first six months of 1994,
“At this point, we see it as a lasting
trend. It may slow, but it is better than
the overall economy.”

Knotek adds that, with the loss of
only one business in the market so far
this year, “there are more coming in
than there are going out.” n

TV buyers agree: It’s a seller’s market

Demand is up, but suppliers are holding out for more money

By Julie A. Zier

emand for television stations is
Dal one of its highest levels in
years, according to those mak-
ing deals and those looking for deals.

But the demand has yet to translate
into an increased number of sales as
potential sellers hold off in expecta-
tion of higher prices down the road.

“There’s a stalemate going on right
now,” says Dan Sullivan, president of
Clear Channel’s television division,
which is “actively looking” for sta-
tions. “It’s not a traditional seller’s
market anymore,” he says. *The buy-
ers are having to convince station
owners that it’s time to sell.”

According to BROADCASTING &
CaBLE’s weekly count, 22 TV station
deals have been proposed so far this
year, one fewer than for the same peri-
od in 1993, but six more than for
1992. The dollar volume of this year’s
transactions is $374.9 million.

Those who don’t need convincing
only need someone willing to pay
their price. Sellers today have higher
price expectations than a year ago,
according to Bert Ellis, who paid
close to $160 million for six TV and
two radio stations when he formed a
broadcast group last summer.

He believes
the cash-flow
multiples, a
common figure
used to deter-
mine the worth
of a station, are
up a full point
since then, from
an average of
7-1/2 to 8-1/2.

Others say
sellers are asking multiples of 10 or
more. “We are revisiting the late
1980s, when people threw caution to
the wind,” says Steve Berger,
Nationwide Communication’s presi-
dent. “People are saying, if I'm
going to be in it, I’d better be in it
big time. Only this time, those who
suffer are not the banks, they're the
shareholders.”

Publicly listed stations are going
into “auction mode,” says New Vision
Television’s CEO Jason Elkin. And
that’s a good reason to avoid them and
search quietly, he says. “You’re not
going to find a deal [when a station is
listed] because everyone is looking at
it and driving the price up.”

The re-entry of banks with financ-
ing and the flood of new equity have

Dan Sullivan

Steve Berger

._

Jason Elkin

added to the rush on TV stations. But
the sense among the buyers is that
they’re playing hide-and-seek by
themselves. “There’s just not a lot
available,” Elkin says.

While possible sellers remain in
the shadows, those on the prowl for
stations are well known. Among
them: River City, SCI Television,
Rick Gorman, Triad Communica-
tions, Bert Ellis, Nationwide, Clear
Channel, New Vision and such new-
comers as SF Broadcasting, put
together with money from Fox and
Savoy Pictures.

Although trading volume is flat so
far this year, most expect it Lo increase
as 1994 grows older. Says media bro-
ker Larry Woods: “Folks who own TV
stations want to own more.” |
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Into Big Time Sy

FAMILY MATTERS FAMILY MATTERS
SHARE W18-49 SHARE W18-49
MARKET STATION TIME V5. TIME PERIOD 2/93 MARKET STATION TIME VS TIME PERIOD 2/93

NewYor — WPIX 7:30PM +40% PrsgurcH— WPGH 5:30PM #75%
Los Anceles KTLA - 7:00PM - #71% PHOENIX KUTP 5:00PM +100%
PHiADELPHA WGBS 6:30 PM +d44% DENVER KOVR 5:30PM +233%
San Francsco KBHK 5:30PM #11% Barmore — WNUV 5:00PM +100%
WesHngron  WDCA 5:00 PM - +800% Orvpo — WOFL 5:30PM +44%
DALLAS KIXA  5:00PM  +200% SnDeco  KUS S:00PM +125%
Deor - WXON 5:00PM - +120% Hetroro — WIIC 5:30PM +25%
Houston — KTXH  5:30PM +160% Muwaukee — WCGV 5:00PM  +27%
A WGNX 5:00PM +400% Cvonnan WX 5:00PM +133%
TAMPA WTOG 5:30PM  +100% Kanss Crv - KSMO 5:00 PM - +300%
Miam WBFS 730 PM +200% Oreewvite— WHNS S:30PM +82%

The #1
New Sitcom
InIts

First Year.




s
Nowrott — WIVZ 5:30PM  +700%
New Qreeans WGNO 5:00PM +45%
Mewps  WHBQ 5S:00PM +71%
W. Paust Beach WIVX 5:00PM #83%
ALBANY WXKA 530PM +63%
Jcksonvie WNFT 7:00 PM #200%
FRESNO KMPH 5:30PM  +40%
ImeRock  KASN 6:00PM +600%
TusA KTFO 6:00PM +200%
Mosle WITC 630PM +300%
Knowie — WKCH S:30PM +100%

MARKET

STATION

FAMILY MATTERS
SHARE W18-49
TIME VS.TIME PERIOD 2/93

Green Bay
AUSTN

SHREVEPORT
CHAMPAIGN

WGBA
KvC
KVSS
WRSP

(Hamanooca WDSI
Cowumsi, S.C. WACH
Jackson, MS WDBD

Baton Rouge WGMB

(00RO Spes KXRM

Waco
SAVANNAH

KWKT
WIGS

5:00 PM +150%
6:30PM - +700%
530PM  +78%
530PM  +63%
530PM  +667%
500PM  +80%
5.00PM  +280%
5:00PM +220%
500 PM  +70%
6:00PM - +143%
6:30 PV $214%

Source; NSI/SNAP Feb 94 vs. Feb 93




Year, After Year,

Miller- Boyell
FPROBIECTTONS

Chicago
Dallas KIVT
Houston ~ KTXH
Minneapolis ~ KMSP
Tampa  WIOG
Miami WBFS
Phoenix ~ KNXV
Baltimore WALV
SanDiego ~ KUSI

Harford ~ WIIC

Portlana~ KPDX

STATION

WGN

FULL HOLISE
SHARE W18-49
TIME  VS.TIME PERIOD 2/93

530PM #27%
6:00PM  #16%
b00PM  +29%
530PM  +63%
6:00PM #13%
700 PM - +100%
500 PM  +20%
6:00PM  433%
6:30PM +100%
6:00PM  +44%
630PM #27%

Cincinnati
Raleigh WL
Greenville — WHNS
New Orleans WGNO
Wilkes Barre  WOLF
Louisville — WDRB
Jacksonwille  WAWS
Richmond ~ WRLH
Tulsa KOKI
Flint WSMH
Toledo WUPY

STATION

WSTR

Sitcom

FULL HOUSE
SHARE W18-49
TIME  VS.TIME PERIOD 2/93

6:30PM  #67%
530PM  #17%
GO0 PM  +18%
530PM  +70%
500 PM +450%
S00PM  +20%
530 PM +200%
530PM  #29%
6:00PM  +18%
6:00PM  +33%
530PM  +44%

AMajor
Ji
In Its

Third Year,




MARKET STATION

FULL HOUSE
SHARE W18-49
TIME  VS.TIME PERICD 2/93

Lexington - WDKY
Springfield ~ KDEB
Chattanooga  WDS|

Madison ~ WMSN
Jackson ~ WDBD
Jonnstown  WWCP
TiCities — WKPT
Waco KWKT
Ft. Wayne - WFFT

Montgomery WCOV
Monterey  KCBA

b:00PM #29%
500PM +86%
0:00 PM +150%
6:00PM  #73%
5:30 PM +220%
500 PM  #75%
5:00PM  +60%
530 PM +180%
530PM  +27%
500 PM  +30%
530PM  +33%

o
MARKET STATION TIME VS TIME PERIOD 2/93
Eugene KISR 6:00PM  +60%
Ft.Smith — KPBI 5:30PM  #67%
Columbus, GA WXTX  5:00PM  +18%
Amarillo KO 5:30PM +107%
Wausau — WSAW  6:30PM +37%
Wichita Falls - KITL ~ 5:30PM  +50%

Binghamton  WICZ

Odessa KPEJ
Anchorage  KTBY
Utica WFXV

Panama City - WPGX

5:00 PM +267%
0:00 PM  #75%
5:30PM +150%
530 PM +133%
500 PM +267%

Source . NSI/SNAP Feb 94 vs. Feb 93
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Paramount folds Arsenio Hall Show

‘The Newz' and ‘Last Call’ boosted by opening; Paramount may launch replacement

By Steve Coe

1th Paramount’s announce-
ment last week that it was
pulling the plug on The Arse-

nio Hall Show May 27, the biggest
winners at first glance appear to be
Columbia’s The Newz and MCA TV’s
Last Call.

The two syndicated half-hours, tar-
geted primarily to younger viewers,
are set to debut this fall and would be
the natural heirs to the Arsenic audi-
ence,

Columbia and MCA TV can’t
assume, however, that the audience
will be there for the taking come Sep-
tember. Sources indicate that Para-
mount is planning to launch another
late-night vehicle to avoid losing the
time slot on many stations. According
to one source, the studio 1s in discus-
sions with Jon Stewart, host of MTV’s
The Jon Stewart Show. Paramount
and MTV executives were unavail-
able for comment.

“We think this is natural specula-
tion,” says Matt Labov, a spokesman
for Stewart, “because Jon would be a
natural fit given the demos of the
show. But they are just rumors. He has
not even been approached.”

At the very least, Columbia and
MCA may benefit by getting better

time slots for their
shows. According
to Barry Thurston,
president, Colum- §
bia TriStar Televi-
sion Distribution, Sl
19 of the top-50-
market stations
that have signed to
carty The New: are |
Arsenio stations,
and approximately §
a third of the sta- |
tions clearing The |
Newz have been
carrying the tatk
show.

“I think we
anticipated going
into the markets with The New:z that
one of two things was going to happen
with Arsenio,” said Thurston. “Either
it would be canceled or it would con-
tinue to be downgraded.”

Thurston said Paramount and
Hall’s decision would move some
medium- and small-market stations to
make late-night programing decisions
earlier than usual. “Typically, the
medium and smaller markets wait
until the summer to make their pro-
graming decisions, but since [Arse-
nio] will stop production in May,

week test run in January.

Case closed for ‘LA Law’

After eight seasons, 173 episcdes and 15 Emmy Awards, NBC's L.A. Law
will air its series finale on Thursday, May 19. NBC will end the show’s run
with four original episodes beginning April 28. However, sources confirm
reports that the network and Twentieth TV are discussing the possibility of
producing a two-hour movie for next season that would wrap up the
series. In the just-completed season, the show averaged an 11.8 rating
and 20 share, up from last season when its humbers hit a series low. After
taking over the Thursday time slot from Hill Street Blues during the 1986-
87 season, the show won its 10 p.m. slot in homes and demes through
the 1991-82 season. However, cast defecticns and changes in executive
producers have ceontributed to a steady viewership drop. The show was
created by Steven Bochco and Terry Louise Fisher and before moving to
Thursdays originally aired following Miami Vice on Friday nights at 10-11
p.m. The show was named outstanding drama for four consecutive years
(1987-91), tieing the mark set by Hill Street. A replacement won't be
knewn until NBC announces its fall schedule next month, but a probable
candidate is Homicide: Life on the Streets, which had a successful four-

—SC

Ted Danson, Whoopi Goldberg and Arsenio al o the ”nigt
thing.” Goldberg was among several would-be syndicated talk-
ers unable fo unseat Hall during his five-plus year run.

those stations won’t wait as long.”
Following the Arsenio announcement,
Thurston said, “four or five markerts
that had been on the fence have
cleared The New:z.”

Shelly Schwab, MCA TV presi-
dent, commented on the news: “We
planned our marketing philosophy
with the idea of Hall going on indefi-
nitely,” he said, adding that the
announcement of Hall’s departure
would not have a great impact on the
selling of Last Call. However,
Schwab said that MCA had received
at least 20 calls from stations asking if
Last Call was still available. The
show already is cleared in 62% of the
country, with an expected final clear-
ance of 85%, said Schwab.

The Arsenio Hall Show deburted in
syndication on Jan. 3, 1989, and
almost immediately established itself
as the younger viewer’s alternative to
The Tonight Show. Hall, a former
stand-up comedian who had a brief
stint as host of Fox’s late-night show,
became a multimillionaire in the
process. “Paramount’s proposals for a
seventh year and new contract, com-
bined with my love affair for this
vehicle and my late-night team, made
this the most complicared decision of
my life...but everything must change,
and it’s time,” said Hall in a Para-
mount statement.

Arsenio outlasted a number of com-
petitors that came to the daypart since
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his debut, including projects featuring
Rick Dees (ABC), Pat Sajak (CBS),
Whoopi Goldberg (syndicated) and,
most recently, Chevy Chase on Fox. It
may be two talk shows, however —the

now defunct Chevy Chase show and ’

Fox’s fX unveils

CBS’s Late Show with David Letter-
man—that are the cause of Hall’s
demise.

Most CBS and Fox stations carrying
Arsenio downgraded the program to
make room for the fal] debuts of Let-

ferman and Chase. At its height, the
show was averaging roughly a 4 rating
nationally bug slipped to almost half
that number in the February books.
The show has suffered numerous
downgrades during the past year. [

programing lineup

Original programing will be sandwiched between mix of reruns to start to start

work launch in cable history.

X executives say 18 million It is an unusual fear to sign so many

By Rich Brown
cable households will be able to

I watch their new general enter-

tainment network when it launches on

subscribers in these days of limited
channel capacity and cable reregula-
tion. But roughly 100 multiple system

|

June 1, representing the biggest pet- |

cable operators—including top MSO
Tele-Communications Inc.—have
agreed to carry Fox Inc.’s new network

in exchange for the right‘to
carry local Fox broadcast ﬁ

Z
Monday Tuesday Wednesday Thursday Friday . Saturday Sunday
: ' ment (R _
5-6:33 T BreakfastT‘fjianePet e Best of Breakfast Time
ﬁ::?] ; Dynasty (R) Swiss Family Robinson
9-10 a.m. _
10-11 a.m. Hart to Hart Okavango
11-Noon Fantasy Island Grizzly Adams
Noon-1 p.m. Personal fX: The Colleclibles Show Personal X (R)
1-2 p.m Eight Is Enough
30p.m Family Affair
ggoag 3$ The Pet Department Nanny & Professor
3-»4 p m Greatest American Hero
Wonder Woman
i, - _Batman
5-6 p.m Batman Green Hornet
Mission Impossible
o ’ Family Affair
7-8p.m Hart fo Hart Nanny & Professor
= . Mui
8-8:30 p.m. Under Scrutiny with Jane Wallace Gh;zsin ‘Sf_/ M/ﬁfairwr
8:36—9 p.mﬂ. Home & Away amily
9 10 Dynasty Fantasy Island
? -10 p.m.
10-11 p.m In Living Color
11-Midnight Sound X GS;)euer;d F;;)érgz
Midnight-12:30 Batman 2 _CkChat e
12:30-1 a.m. Backchat a
1-6 a.m Paid Programing
Broadcasting & Cahle Apr 25 1994 —————
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stations on their cable systems. Also
helping things along, the FCC last
week granted a waiver of its cable rate
rules to those operators planning to
launch the new service prior to July 15
(see story, “Top of the Week™).

FX executives did not specify
which systems would carry the chan-
nel at launch. Sources indicate that 9
million of TCI’s 10.7 million sub-
scribers will be on board by June I,
with the company’s remaining house-
holds in place by the second year.

Fox Inc. is investing $150 million-
$200 miliion in fX, according to fX
Chairman and CEO Anne Sweeney,
including a previously reported $100
million in programing costs. She de-
clined to offer specifics on when the
company expects to recoup the invest-
ment. On the programing side, fX will
launch with seven hours of live origi-

nal programing daily. Sweeney says
the network hopes to boost the daily
output of original programing to 50%
of the schedule within 18-24 months.
Additional original shows are being
prepared for a fall debut, she says.
The network’s original programing, to
be transmitted live from a sprawling
apartment-like set in Manhattan, will
include live remotes as well as viewer
phone-ins and faxes. A staff of 100
full-time employes is already on
board for the launch.

Original programing aside, the net-
work’s lineup will include several
shows plucked from a 1,700-title
library of off-network product from
Fox Inc. and other program suppliers
(see chart). While the bulk of the net-
work’s schedule at launch will be a
mix of off-net programing, Fox Chair-
man Rupert Murdoch has said the net-

work will not be “another niche or
rerun chanpel,” FX vice president of
programing Mark Sonnenberg says
the off-net shows—such as Dynasry
and Fantasy {sland—should help
push network ratings into “the I’s and
2’s” within a short time. At launch, /n
Living Color will be the only off-Fox
show.

The network plans eventually to
produce once-a-week specials and
strip programing, says Rich Ross,
vice president, program enterprises.
After thar, he says, X will produce
original movies.

A $12 million consumer advertis-
ing campaign is planned for fX and
will include five weeks of national
spots on the Fox broadcast network as
well as TV Guide ads and a variety of
local spot buys, outdoor and radio ads
in fX’s top 20 markets. |

It’s a clean sweep for CBS

Network wins daytime, prime time and late night for first time

By Steve McClellan

he season is officially over, and
Tfor the second time in three

years the three-network share of
prime time viewing during the regular
season has increased.

The combined share totaled 61%,
up a point from last year. The com-
bined average raling totaled a 37.7,
also up a full point from last year's
36.7. (The ratings in this story are
Nielsen data supplied by the net-
works.)

The level of homes using television
also was up. For the 1993-94 season,
the prime time HUT level averaged
61.8%, up from last season’s 61.1%.

There was a basic cable first this
season: no combined share-of-audi-
ence gain in prime time—something
that has not occurred since Nielsen
began measuring cable program ser-
vices in 1982, Basic cable share
remained flat in prime time at 22%.

CBS Executive Vice President
David Poltrack attributed cable’s flat-
ness to a tapering off of penetration
and his belief that as more basic ser-
vices are introduced, they tend to
“cannibalize” each other,

“Tt was a banner year for CBS and
for broadcasting,” said Howard Strin-
ger, president, CBS Broadcast Group.
For the first time in the history of

three-network com- |
petition, CBS won |
prime time, daytime
and late night. Tt
was also the first
time that the net- [§
work won late
night, thanks to the
recruiting of David
Letterman, who de-
buted in the daypart
last August,

CBS also claimed
that its total day
share of the three-
network audience
of 38.2% was the
highest any network
has achieved. Of
course, the network
had help from key franchises that it
won'’t have next season, including the
World Series and winter Olympics.

The final prime time household
standings: CBS., 14.0/23; ABC
12.4/20; NBC, 11.0/18 and Fox,
7.2/11.

For the entire prime time season,
CBS was also tops among adults 25-
54—with an average 8.4 rating—and
among adults 50-plus (14.7). ABC
was first among adults 18-34 (6.9)
and adults [8-49 (7.5).

However, if special programs are

CBS's winning team: Howard Stringer, president, CBS/Broad-
cast Group; Peter Lund, executive VP, CBS Broadcast Group

and president, CBS Television Network; Peter Tortorici, presi-
dent, CBS Entertainment, and his predecessor, Jeff Sagansky

discounted, such as the Olympics,
ABC was first among adults 18-34,
18-49 and 25-54 for regularly sched-
uled programs.

ABC officials last week stressed
the strong performance of the net-
work’s freshman and midseason
shows. Among shows introduced last
fall, ABC claims three of the five top
performers, including NYPD Blue,
Phenom and number one Grace
Under Fire.

ABC also claimed four of the top
five new midseason series: These

30
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Sliced Bread
Personal Computers

ATM Machines

Frequent Flyer Programs

Performance Footwear
Music Videos

Resource Television







It’s not just
another channel.

It’'s another one

of those things

that’s going to

change your world.

> information, call Bruce Sellers at 610-430-1022,
S
Resource Television




Baywatch and more
for Hasselhoff

Baywatch star and executive pro-
ducer David Hasselhoff has signed
a multiyear, multiproject deal with
show syndicator All American Tele-
vision. Under the deal, he will con-
tinue on Baywafch through the
1995-96 season and will develop
another syndicated drama series.
Hasselhoff will star and executive
produce the new one-hour weekly
action drama, which will be pro-
duced and distributed by All Ameri-
can both domestically and interna-
tionally, the syndicator announced

at the MIP TV market in France.

PROG R A M 1IN G /5

Baywatch is one of the top three
syndicated, first-run action dramas
in the U.S. and is even more popu-
lar abroad, where Hasselhoff is a
major singing star and actor. All
American also announced that it has
obtained worldwide distribution
rights to the pay-per-view special
David Hasselhoff & His Friends
Live, a concert from Semaphore
Entertainment Group to be seen in
the U.S. on June 17.

Bull's eye for Target

Grove Television Enterprises
announced that its new weekly half-
hour reality series, Tough Target, is

a go for September 1994 after clear-
ing 40 markets covering 58% of the
nation. Grove has issued a produc-
tion order for 26 episodes from the
show’s producer, the Mel Entertain-
ment Co. The program will be
broadcast on wLs-Tv, the ABC affil-
iate in Chicago; KPIX-TV San Fran-
cisco, and KDFw-Tv Dallas, with the
show in final negotiations in Los
Angeles and New York.

Tough Target, hosted by Detective
J.J. Bittenbinder, is designed to
make viewers “tough targets” by re-
enacting crimes, interviewing vic-
tims and advising viewers how to
avoid or survive encounters with
criminals.

Friends of Mine, Thunder Alley, Turn-
ing Point and Sister, Sister. The com-
petion, however, countered that it was
premature to evaluate These Friends
and Sister, Sister after only two airings.

For third-place NBC, the good
news was that it was basically flat in
rating and share in prime time from
year to year. It also managed to shore
up Thursday night—its one nightly
win this season—with a new hit,
Frasier, which leads out of Seinfeld,

and has managed to fill nicely the
shoes of the departed Cheers.

Demographically, NBC was second
overall in prime time among adults
18-34. Among regularly scheduled
shows, NBC was second only to ABC
among adults 18-49, with an average
6.7. Among adults 25-54, NBC was
third, but showed a slight gain, to an
average 7.3.

Still, the network has some rebuild-
ing to do, not having won a single

Nielsen Media Research.

Top cable shows and nets

Following are lhe top 15 basic cable programs {Apr. 11-17), ranked by households tuning in.
The cable-network ratings are percentages of the total householids each network reaches.
The U.S. ratings are percentages of the 94.2 million households with TV sets. Source:

of the total households each network reaches

based on Nielsen Media Research.

HHs. Rating
Program Network  Time (ET) (000) Cable U.S.
1. Murder, She Wrote USA Tue 8:00p 2503 4.0 2.7
2. Murder, She Wrote USA Mon 8:00p 2,410 3.9 2.6
3. MLB: Giants vs. Braves TBS Thu 7:35p 2,237 3.6 2.4
4. MLB: Giants vs. Braves TBS Tue 7:35p 2,167 3.5 2.3
5. Murder, She Wrote USA Thu 8:00p 2,108 3.4 2.2
6. WWF Monday Night Raw USA Mon 9:00p 2,066 3.3 2.2
7. NASCAR: First Union 400 ESPN  Sun 1:00p 1,935 3.1 24
8. Murder, She Wrote USA Wed 8:00p 1,866 3.0 2.0
9. MLB: Orioles vs. Rangers ESPN  Sun 8:00p 1,822 29 19
10. Ren & Stimpy NICK  Sun 11:.00a 1,759 2.9 19
11. Rugrats NICK  Sun 10:30a 1,756 2.9 19
12. MLB: Giants vs. Braves ESPN  Wed 7:30p 1,746 2.8 1.9
13. Are You Afraid of the Dark? NICK Sat 9:30p 1,696 2.8 1.8
14. Doug NICK  Sun 10:00p 1,678 28 1.8
15. Movie: ‘The Dream Team’ USA Sat 4:00p 1,665 2.7 1.8
The top four basic cable services for the week of Apr. 11- HHs.  Rating/

17 are listed at right; they are ranked by the number of  Network (00D) Share
households tuning in during prime time (8-11 p.m.). The
cable-network ratings are percentages of the total house-
holds each network reaches; the shares are percentages

their sets on during prime time. Source: cable networks

1. USA 1487 24/39
2. TBS 1,259 2034
that have 3 ESPN 976 1.6/26
4. TNT 914 15125
5. FAM 683  1.2/1.9

week in prime time this season. NBC
was third in daytime, which is nothing
new, but it is now also third in late
night, where it dominated for decades.
CBS’s Late Show with David Letter-
man averaged a 5.8/18, ABC’s Night-
fine averaged 5.0/18 and The Tonight
Show on NBC did a 4.4/13.

For Fox, it was a year of growth and
growing pains. The network went
from five to seven nights and suffered
a 6% drop in average household and
an 8% drop in share.

But according to Giles Lundberg,
VP, research and marketing, FBC, the
network was prepared for the drop.
“We had less of a decline this season
than in 1990-91, which was the last
time we added two nights,” he says.

Fox, says Lundberg, is pleased that
it was able to hold its adult 18-49 au-
dience Wednesday to Sunday this sea-
son and continue to lead those nights
among adults 18-34. Lundberg says
Fox was also pleased with the growth
of Melrose Place on Wednesdays, The
X-Files on Fridays and Martin and
Living Single on Sundays. |

Errata

Children’s programing chart in
April 11 issue misreported time
periods and preducer credit for
NBC shows. Name Your Adven-
ture is from Big Daddy Produc-
tions and NBC Productions. Back-
to-back episodes of Saved by the
Bell will air at 10:30 a.m. and 11
a.m. California Dreams will air at
11:30 a.m.

34
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MIP TV market rebounds

Sales brisk; Asian shoppers arrive in record numbers

By Meredith Amdur and Nick Bell

here were smiles all around the
T south of France last week as a

record 9,000-plus program buy-
ers, sellers, consultants and dealmak-
ers convened for MIP TV 94 in
Cannes.

Executives were offering up fewer
apologias than at past markets. No
more blaming the economy, the com-
petition, the quotas or even the unusu-
ally poor weather as four years of cau-
tious optimism gave way to robust
sales.

Most distributors admitted to being
pleasantly surprised by the steady
flow of business that kept booths and
screening rooms busy.

Although there are few reliable
measures of sales volume, and inter-
national program traders talk bullishly
during even the worst of times, a few
informal indices pointed to a major
sales push. Bartenders at both the
Majestic (afternoons) and the Mar-
tinez (late nights to the wee hours},
admitted that tabs were running high-
er than the same time in past years.
“Few people will pay $10 for a beer
when their business is down,” said
one delegate. A few tight-lipped
restaurateurs also admitted that
appetites were robust.

Leaving quotas and recessionary
woes behind, deals were closing and
new partnerships were fast emerging.
The trend toward globalization con-
tinues, with broadcasters and produc-
ers from around the world looking
increasingly abroad for programs,
ideas and clients. Especially apparent

was the increased number of dele- |

gates from Asia, with India and China
boasting their biggest representations
ever.

This year the Indian state broadcast-
er Doordarshan was joined by a half-
dozen private players, while China
Central Television was accompanied
by regional players, including Guang-
dong Commercial TV and Shen Zhen
Television. In December, the region
will get its own market with the inau-
gural MIP Asia in Hong Kong.

More strategic alliances surfaced
between players from around the
world, with Nine Network of Aus-
tralia, Television New Zealand and

t i

The relative caim outside the Paiais de Festivals belies the strong sales activity inside.

Canada’s Baton Broadcasting an-
nouncing the most unusual: a multina-
tional alliance of terrestrial broadcast-
ers to combat the growing threat from
cable and satellite.

Bruce Gyngell, Nine Networks
chairman, described it as a means to
provide “mutual support,” with the
Canadian broadcasters, having al-
ready experienced increased competi-
tion created by new means of distribu-
tion, in a position to advise the others.

Although Gyngell didn’t explain
how the alliance would operate, a
source from one of the three compa-
nies said that by joining forces they
should be able to secure a better deal
when acquiring program rights. If the
tactic proves successful, it could set-
off a trend of distributors increasingly
being squeezed by multiterritory buy-
ers. Even if it doesn’t work, it illus-
trates that television companies are
increasingly “thinking global, acting
local.”

Elsewhere, TVA, the pay service of
Brazil’s Abril Group, is playing the
role of local partner in the launch of a
new regional HBO service. HBO
Brazil, backed by a consortium that
includes Time Wamer and Sony Pic-
tures Entertainment, will feature 24
hours of movies, sports and specials
dubbed or subtitled in Portuguese.

There was an abundance of anima-
tion and children’s product on display
at MIP, largely due to their ability to
travel across borders with relative

ease. DIC Entertainment spared no
expense in promoting its new product,
which includes Superhuman Samurai
Syber-Squad and Old MacDonald's
Farm, with a dedicated DIC-TV chan-
nel in the top hotels. Warner’s Anima-
tronics also is proving to be a major
international hit and enjoyed brisk
sales.

HIT Communications, the UK-
based distributor of Barney the Dino-
saur and Postman Pat, is putting
together a $45 million fund—Ilarge by
European standards—to finance chil-
dren’s programs.

Mood of the market

“It was a good market. We’ve been
closing deals right on the spot,” said
Michael Byrd, senior VP, syndication
sales for Tumer International. As for
prices, “markets have certain rates
that they can pay; what you make is
largely based on relationships [with
the buyers],” Byrd explains.

Turner, which is actively trying to
bulk up its own TV product library, is
now in preproduction with French
partner Canal+ on the six-hour docu-
mentary series Native Americans.

The market still is dominated by
the Paramounts, Warners and
Columbias, which dictate prices and
can sit comfortably on extensive out-
put agreements from major buyers
such as Germany’s Kirch Group,
which reportedly pays as much as
$400,000 per hour, a high point on

PROGRAM|NG—
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the international market. But there
are growing numbers of indepen-
dents hustling in the expanding mar-
gins of the business.

Dealmakers wheel in Cannes

Chua, CEO of the upcoming China
Entertainment Television Network,
which will launch on the Asian Apstar
satellite next year. [

“There are thousands of indepen-
dent suppliers; you have to look much
more deeply to find the most suitable
product [and prices],” says Robert

arrived at the market presold, many ambitious

new international distributors chalked up valuable
deals. The following is a look at some of the programing
action at MIP.

A ithough many of America’s biggest catalogues

MW Worldvision concluded an agreement with European
broadcast powerhouse CLT MultiMedia to distribute the
rights for Spelling Premiere Network series Robin’s
Hoods and Heaven Help Us, both currently in prepro-
duction. CLT has stakes in seven major European chan-
nels, including RTL Television in Germany, on which it
likely will air the Spelling series. “These kinds of pro-
grams will fit the youth demos of CLT’s channels,” said
CLT’s managing director, Michele Delloye. The deal
marks CLT’s first formal outing as a distributor of Euro-
pean rights. Worldvision will forgo the right to sell each
European territory on its own. The agreement is touted
as the start of a long-term relationship between the two
companies that could pave the way for co-production as
well as cable and satellite channel joint ventures.

W One year after it vowed to sell its talk show exper-
tise to European broadcasters, Multimedia Entertain-
ment will see two of its proteges debut. In Germany,
public broadcaster ARD launched Fliege, hosted by for-
mer minister Gugen Fliege, hoping to give birth to Ger-
many's answer to Donahue. The company also signed a
deal in the UK with ITV broadcaster Anglia, which will
produce 12 one-hour talk shows with outspoken colum-
nist Vanessa Feltz. Both deals are 50/50 partnerships.
Multimedia also made its first move into Asia, teaming
with Malaysian production company Juita Viden to
develop an English-language Southeast Asian chat
series to distribute to Singapore, Thailand, the Philip-
pings, Indonesia and Malaysia. Juita Viden will produce
two test shows with two different local hosts.

B Scandinavian pay service Filmnet scored a major
coup over rival TV1000 (backed by Kinnevik and Time
Warner) by securing an exclusive deal with 20th Centu-
ry Fox. The multiyear deal will include blockbuster titles
“Unlawful Entry,” “Alien 3,” “My Cousin Vinny” and
“Home Alane 2.” The output deal also includes major
titles from the Fox library. Filmnet, which reaches more
than 1.5 million Nordic viewers, now has access to the
major U.S. studios.

B QVC took its first step into continental Europe, seal-
ing a distribution deal with satellite encryption package
Muftichoice. Beginning May 1, QVC (encrypted in
Videocrypt) will be available to viewers in the Benelux
countries, Portugal, Scandinavia and Central Europe.

W Celebrating the 25th anniversary of its global flag-
ship Sesame Street, the Children’s Television Workshop
announced a co-production deal with Poland’'s Channel
2. Fifty-two half-hours of the preschool program will be

produced to begin airing by fall 1995. CTW has brought
Sesame Streef in a variety of languages to more than
120 countries since the series began in 1969.

W Turner Network Television has teamed with Aus-~
tralian-based Village Roadshow Pictures to produce the
four-hour miniseries The Fatal Shore, a film adaptation
of Robert Hughes's bestselling Australian epic. Broad-
casters Nine Network Australia and UK pay service
BSkyB already have committed to the project.

B E! Entertainment Television signed a distribution
deal with Turkish pay TV channel Cine 5. The agree-
ment will see E! deliver more than 100 hours of pro-
graming, including E! News Week in Review and E! Fea-
tures. Both will be dubbed or subtitled.

B King World has signed a licensing agreement with
Moscow-based Video International Production Compa-
ny for a Russian production of Jeopardy!, Svoya Igra, to
air weekly on RTR2.

M Hong Kong-based distributor Tempest Entertain-
ment completed the first national syndication of U.S. pro-
graming to provincial TV stations in China, licensing doc-
umentary series The Wild Wild World of Animals to sta-
tions in Beljing, Shanghai, Guangdong, Tianjin, Sichuan
and Fujian. The arrangement will be sponsored exclu-
sively by Procter & Gamble.

B Nickelodeon, bulking up its UK pay channel with
plans to take the service elsewhere in Europe and Asia,
has in the meantime signed a deal with Portuguese pri-
vate network SIC, which will air a 90-minute program
block consisting of The Ren & Stimpy Show, Rugrals,
The Adventures of Pete and Pete and Double Dare. The
block will be customized for local audiences and will
debut this week.

B Lebanese commercial station Future TV concluded
a multiyear deal with Walt Disney for a range of films,
animation and live action series that will eventually fuei a
weekly, one-hour Disney slot. Launched in Beirut in Feb-
ruary 1993, Future TV currently broadcasts 20 hours a
day.

W Spurred on by such high-profile court dramas as the
internationally followed Menendez murder trial, the infa-
mous Bobbitt trials and the Rodney King case, U.S.
cable network Court TV marked its international syndi-
cation debut. UK-based ITEL entered a two-year part-
nership to distribute Court TV’'s product, although no
sales have been announced.

B Unapix has launched a joint distribution venture
with Eastern European distributor Zone Vision to distrib-
ute Unapix series and movies in Bulgaria, Poland,
Romania and Russia. In Poland and Russia, Unapix
product will fill dedicated horror movie blocks. Unapix
also concluded deals in Asia, supplying Taiwan cable
services TWN and Videoland with series and movies,
respectively. ]

|
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TCI goes to court to block overbuild

MSO seeks to overturn Connecticut franchise award to Fibervision

By Geoffrey Foisie

ele-Communications Inc. has
Tfiled suit to overturn a franchise

granted by the state of Connecti-
cut for the largest overbuild in the
country. The suit threatens at least to
delay construction by the overbuilder,
Fibervision.

Named in the suit are a half-dozen
parties, all of which participated in the
franchise proceedings. But the suit is
directed primarily at Fibervision and
the Connecticut Department of Public
Utility Control, which granted the
franchise, says Robert P. Knicker-
bocker of Day, Berry & Howard,
which represents TCI.

Although the cable operator
claimed during the franchise proceed-
ings that it welcomed competition, the
suit concludes with TCI asking the
court to deny Fibervision’s request for
a franchise.

Even if the court decided to allow
the utility department’s February rul-

ing to stand, a hearing could wreak
havoc with Fibervision’s construction
schedule. The franchise’s question-
able legal status also could complicate
Fibervision’s ability to raise financ-
ing, which presumably already has

__

wE

been complicated by turmoil in the
financial markets. A decision is not
expected until the end of the year,
Knickerbocker says, “even assuming
that things move along fairly rapidly.”
Karen Jarmon, a Fibervision part-
ner, said she thought the process could
be shortened to two to three months.
Knickerbocker added that the suit
does not request a stay of the utility
department’s franchise award because
a decision on the appeal is expected
before Fibervision has completed

building its system and brought cus-
tomers on line,

The basis for much of TCI’s com-
plaint is that the utility department’s
franchise award to Fibervision is “on
terms and conditions more favorable
than those imposed on existing cable
operators,” That, in turn, violates a
“level playing field” provision of
franchise law, Knickerbocker says.

As examples of alleged unequal
terms, TCI says Fibervision was
“excused from filing evidence of
financial and performance capabili-
ty”; was granted public access
requirements that are “less onerous”
than those required of TCI, and was
given a 15-year franchise, longer than
those typically granted.

The lawsuit was filed just before
Fibervision had completed its three
other franchise hearings in Connecti-
cut, which would bring it into compe-
tition with Comcast and Cablevision
Systems. [ |

Clhangingidaacls

The week’s tabulation of station and system sales

WIBC(AM)-WKLR(FM) Indianapolis O
Purchased by Emmis Broadcasting
(Jeffrey H. Smulyen, chairman} from
Horizon Broadcasting (Randy Ode-
neal and Scott McQueen, partners) for
$26 million. Buyer owns KPwWR(FM) Los
Angeles; wkax(FMm) Chicago; WENS(FM)
Shelbyville, Ind.; ksHe(FM) Crestwood,
Mo., and waHT(FM) New York. Seller's
parent, Sconnix Broadcasting, owns
wMxJ (FM) Pompano Beach, Fla.; WLLR-
FMm East Moline and wLLriam) Moline,
both lllinois; WIBC(AM)-WKLR(FM) Indi-
anapolis; krkF-FM Kansas City, Kan.;
wBMD(AM) Baltimore and wasR(FM)
Catonsville, both Maryland, and WLNH-
AM-FM Laconia, N.H. wisc has MOR
format on 1070 khz with 50 kw day, 10
kw night. wkLr has classic oldies for-
mat on 93.1 mhz with 12.5 kw and
antenna 1,023 ft.

WZZD(AM) Philadelphia; KSLR(AM)
San Antonio, Tex., and WWDJ(AM)

Hackensack, N.J. O Purchased by | Christian format on 970 khz with 5 kw.

Salem Media Corp. (Stuart Epperson,
chairman) fram Communicom Co. of
America LP for $5 million, $1 million
and $8 million, respectively. Buyer
owns KPDQ-AM-FM Portland, Ore.; KLFE
(AM) San Bernardino, KGer(aMm) Long
Beach, kavc(am) Rosamond, KDAR(FM)
Oxnard and kPRrz(AM) San Marcos-
Poway, all California; kanw(AM) Seat-
tle-Burien, Wash.; weze(am) Boston;
wRFD (AM) Columbus-Waorthington,
Ohio; wMCA(AM) New York; WYLL(FM)
Des Plaines, Ill.; wava(Fm) Arlington,
Va.; WPIT(AM)-WORD(FM) Pittsburgh;
wPHY{AM) Philadelphia, and KRKS(FM)
Boulder and krks(am) Denver, both
Colorado. Seller has no other broad-
cast interests. wzzp has contemporary
Christian format on 990 khz with 50
kw day, 10 kw night. ksLr has contem-
porary Christian format on 630 khz
with 5 kw. wwbJ has contemporary

Filed April 4 (BAL940404EG; BAL
940404EF; BAL940404EB).

WECK(AM)-WJYE-FM Buffalo, N.Y. O
Purchased by American Radio Sys-
tems (Stephen Dodge, CEO, and
Dave Pearlman, co-COQ) from EB
Communications (Ralph Guild, presi-
dent/CEQ) for estimated $9 million to
$10 million. Buyer owns wyRK-FM Buf-
falo, wBNF(aM)-wHWK-FM Binghamton,
and WCMF-AM-FM/WRMM-FM Rochester,
all New York; wzmx(Fm) Hartford and
WNEZ(AM)-WRCH-FM New Britain, both
Connecticut; KOMI{AM)-KGGO(FM)/KHKI-
FMm Des Moines, la.; wbJx-aM-FM Louis-
ville, Ky.; WHDH (AM)-WRKO{AM)-WBMX-
FM Boston, and WMMX-FM/WONE(AM)-
wTue-FM Dayton, Ohio. Seller owns
KFRE(AM}-KNAX-FM Fresno, Calif., and
WXTC-AM-FM Charleston, S.C. wuve-FM
has soft AC format on 96.1 mhz with
50 kw and antenna 480 ft. weck has
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nostalgia format on 1230 khz with 1
kw. Broker: Blackburn & Co.

KRCX(AM) Sacramento, Calif. D Pur-
chased by Embarcadero Media Inc.
(Luis Nogales) from Fuller-Jeffrey
Broadcasting Corp. (Robert "Doc”
Fuller and J.J. Jeffrey) for $3 million.
Buyer owns KINK-aM-FM Portland,
Ore., and kcAL(aM) Riverside-San
Bernardino, Calif. Seller owns wsTG-
WIDE-WBLM Portland, Me.; woKQ-wxBB
Portsmouth-Dover, N.H.; KJJY-KKSO
Des Moines, lowa, and KSRO-KLCQ-
kxFx Santa Rosa and KsTE(AM) Sacra-
mento, both California. kRcx has
Spanish format on 1110 khz with 5
kw. Broker: Media Venture Partners.

KBER(FM) Ogden, Utah O Purchased
by Hekili Broadcasting Co. (Michae!
Naumu, CEO) from Chestnut Broad-
casting Inc. (Chris DeVine, CEQ) for
$1.9 million. Buyer and seller have
no other broadcast interests. KBER
has AOR format on 101.1 mhz with
25 kw and antenna 3,740 ft. Filed
April 11 (BALH940411GF).

KMYC{AM)-KRFD(FM) Marysville-
Sacramento, Calif. 0 Purchased by
Embarcadero Media Inc. {Luis No-
gales) from River Cities Radio LP
(Arthur Hogan) for $1.5 million. Buyer
OWNS KINK-AM-FM Portland, Ore., and
KCAL(AM) Riverside-San Bernardino,
Calif. Seller has no other broadcast
interests. kMyc has sports format on
1410 khz with 5 kw daytime and 1 kw
night. KAFD has progressive format on
99.9 mhz with 1.74 kw and antenna
2,181 ft. Broker: Media Venture Part-
ners.

WCKY(AM) Cincinnati O Purchased
by CR Acquisition Inc. (Charles E.
Reynolds, president) from Pathtinder
Communications Corp. (John Dille,
president) for $1 million. Buyer owns
wsaliaM) Cincinnati and waazFmy Mil-
ford, both Ohio, and

KSCH-TV Stockton, Calif. O Broad-
cast license and physical assets pur-
chased by Channel 58 Inc. (Wing Fat,
president) from Pegasus Broadcast-
ing for $1 million. The station's intan-
gibles are being sold to Kelly Broad-
casting Corp. for $7 million. Buyer
has no other broadcast interests.
Seller’s parent, General Electric
Capital Corp., owns wNBc(Tv) New
York; wrc-Tv Washington; wmMaQ-Tv
Chicago; kNBC-Tv Los Angeles; KCNC-
Tv Denver, and wTvJ(Tv) Miami. KSCH-
Tv is independent on ch. 58 with
5,000 kw visual, 500 kw aural and
antenna 1,834 ft. Filed April 7
(BALCT-940407KG).

WIGL-FM Orangeburg and WGFG-FM
Branchville (permit), both South Car-
olina O Purchased by Boswell Broad-
casting Inc. (Charles Boswell, presi-
dent/director) from Eagle of Orange-
burg Inc. (Tommie Love, president/ di-
rector) for $876,523. Buyer has no
other broadcast interests. Seller owns
KAFX-AM-Fm Diboll, Tex.; WMGU(FM)
Marathon, Wis., and KpFx(Fm) Du-
bugue, la. wiGL-FM has country format
on 102.9 mhz with 3 kw and antenna
300 ft. waFG-FM is off air, licensed to
105.1 mhz with 6 kw and antenna 100
ft. Filed April 6 (WIGL: BALH940406
GG; WGFG: BAPH940406 GH).

KFLX(FM) Kachina Village, Ariz. O
Purchased by D.B. Broadcasting LLC
(Dennis Behan, president/director)
from Desert West Air Ranchers Corp.
({Ted Tucker) for $250,000. Buyer has
no other broadcast interests. Seller
OWNS KJYK-AM-KKLD-FM Tucson, pend-
ing sale to Apogee Communications.
KFLx is off air, licensed to 105.1 mhz
with 1 kw and antenna 1,968 ft. Filed
April 5 (BALH940405GE).

WEOZ(FM) Saegertown, Pa. O Pur-
chased by Great Circle Broadcasting
1 Co. (Gary Gunton,

has interests in | Proposed station trades| president) from

wBYR-FM Fort Wayne,

By dollar volume and number of sales

- Community First

Ind. Seller owns This week: Broadcasting Inc. for
wawaam) Muskegon AMs 0 $4,000,000 1 2 | $182,500. Buyer
Heights and wouz- FMs 1$2,332,500 3 owns  WMGW(AM)-
AM-Fm Grand Rapids, Combos 0$51,376,523 015 wzPR(FM) Meadville
both Michigan; wTRc TVs0$7,000,000 1 1 and wvAM(AM)-WPRR

(AM)-WLTA(FM) Elkark
and WQHK(AM)-WMEE
(FMy Fort Wayne, both
Indiana, and is sell-
ing wimJ(Fm) Cincin-
nati to Jacor Broad-
casting. wCky has
news/talk format on
1530 khz with 50 kw.

Total 0$64,709,023011 | |

So farin 1994:
AMs 0 $55,435,514 0 49
FMs 0 $257,073,300 o 101 'l WEOZ is  dark,
Combos 0 $420,862,5750 78
TVs1$381,910,000 o 23 | with 2.15 kw and ant.
Total0$1,115,281,389 0 257

FM} Altoona, both
Pennsylvania, and

WMAN( AM)-WYHT (FM)
l Mansfield, Ohio,.

licensed to 94.3 mhz

168 m. Filed Feb. 1
| (BALH940201GE). m

CLOSEDL

WRVF-FM, Columbus,
Ohio from Tn'Clty Radio Led.
Partnership, Alan D. Gray,
President to OmniAmerica
Communications, Carl E.
Hirsch, Anthony S. Ocepek
and Dean Thacker, Principals,
for $7,500,000.

WLOH-AM/WHOK-FM,
Columbus, Chio from WHOK,
Inc., William M. France,
President to OmniAmerica
Communications, Carl E.
Hirsch, Anthony S. Ocepek
and Dean Thacker, Principals

for $8,000,000.

Randall E. Jeffery

represented OmniAmerica
Communications in the

fransactions.

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2727

RANDALL E. JEFFERY

RANDALL E. JEFFERY, JR.
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Hundt: FCC shy 500 employes

Agency chairman, OMB discuss budget increase to bring staff to 1980 level

By Christopher Stern

ing with the Office of Manage-

ment and Budget about increasing
his agency’s proposed funding of
$167.4 million for fiscal 1995 to cover
the cost of adding employes.

Hundt told a House appropriations
subcommiittee last Monday that he has
no specific numbers, but wants the
agency staffed to at least the 1980
level of 2,200 employes. OMB has
authorized 2,046 FCC employes,
including those added because of the
1992 Cable Act. If those employes are
excluded, Hundt said, the commission
is running at a personnel deficit of
almost 500 people, compared with
1980 levels.

The OMB recently agreed to autho-
rize another 82 positions at the
agency, Hundt said.

Hundt also endorsed Congress’s
decision to apply the agency’s rev-
enue from user fees to its budgets. He
even suggested the FCC could be self-
supporting: “T den’t think it would
present any unreasonable burden on
the regulated industries.”

But the National Association of
Broadcasters last week said that if the
FCC had to cover its own costs, the

F CC Chairman Reed Hundt is talk-

agency would favor propos- e
als that generate funds. §
“One has to ask whether a
bureaucracy whose budget
depends on the fees and
fines it collects will regulate
in the public interest or [in]
its own self-interest,” NAB
President Eddie Fritts said.

The FCC will begin col-
lecting the fees this July. The
agency’s managing director,
Andrew Fishel, told the sub-
committee he expects to col-
lect at least $60 million this year. The
FCC plans to collect $138 million in
user fees in fiscal 1995, of which it
would keep $95 million. The fiscal
year begins QOct. 1.

The FCC announced its $167.4 mil-
lion budget figure in February. The
1995 budget proposal is $7.1 million
higher than this year’s budget. More
than $6 millicn of that increase is
attributed to personnel costs, includ-
ing added positions and a 2% pay
raise. The remaining $1 million stems
from inflation.

Last year, Congress authorized 240
additional staff positions to help the
agency cope with the dramatically
increased workload generated by

e

Reed Hundt

cable reregulation. Only 86
™ of those jobs have been
k| filled, Hundt said. However,
l| short-staffing at the cable
L bureau has had no effect on
the agency’s ability to han-
dle its responsibilities, he
said.

Hundt laid the ground-
| work for future budget
| requests by pointing (0
telecommunications legisla-
tion pending in Congress.
The agency’s expanded role
that would be required by legislation
would “impact [the FCC’s] resource
needs to a significant degree,” he said.

Also during the hearing, subcom-
mittee member Martin Sabo (D-Minn.)
raised questions about the FCC’s
December 1993 decision to grant three
pioneer preference licenses for person-
al communication services.

The three licenses, granted in San
Diego, northern New Jersey and
Washington, may be worth as much as
$2 billion, Sabo said. “These are not
small markets,” he said. “Many peo-
ple are telling us our estimate of $10
billion in new revenue was low, but
giving away some of the largest mar-
kets makes absolutely no sense.” ]

EEO rules under scrutiny

The FCC has launched a notice of inguiry intc the effec-
tiveness of its equai employment opportunity rules for the
cable and broadcasting industries. It also is seeking com-
ments on how it can improve the regulations as well as
their. enforcement.

The agency will be “taking a hard look” at its EEQO poli-
cies, FCC Chairman Reed Hundt said. The 1892 Cable
Act requires the agency to review its EEQ rules and
report to Congress by October.

In its investigation, taunched last week, the agency
also will examine whether women and minorities are pro-
moted in the broadcasting and cable industries.

The commission also wants to hear suggestions on
ways broadcasters, whose license renewals are tied to
the issue, can better meet their EEO obligations. Some
broadcasters have complained that they have trcuble
attracting and retaining minority employes because of

their market size.

The National Association of Broadcasters and its
small-market radio members have been raising that issue
for some time, says Jeff Baumann, executive vice presi-
dent and general counsel. The NAB is pieased that the
FCC “has been listening,” he said.

The agency also is seeking comment on whether it
should conduct on-site EEO audits of some broadcast-
ers, as it does for cable operators.

As for cable, the FCC wants to know whether there is.a
better way to select cable companies for audits.

Commissioner Andrew Barrett issued a statement
expressing hope that the inquiry will focus on what
actions the FCC might take to “enhance our EEO guide-
lines, in accordance with a congressional directive, in
order to improve the effectiveness of our rules on
employment profiles.” —KM
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The FCC's common carrier bureau hopes to finish
reconsidering video dialtone by late June and will con-
tinue processing applications on a case-by-case basis
until:then.

One common carrier official said video dialtone issues
are being dealt with on a two-track basis. One track
¢hannels issues into reconsideration. The other address-
es issues individually.

The reconsideration of video dialtone is expected to
focus on cross-subsidization, since several oppaosition
-petitions were filed by the cable industry and consumer
groups. The petitions claim the telephone companies are
using rate-payers to cover the cost of video dialtone

| experiments. The telcos say federal and state regula-
tions prohibit cross-subsidization and no new measures
need be taken.

The FCC last week again refused to make promises
about imminent action on any individual application,
except to say some decisions will be handed down with-
in the next quarter. However, some applicants are grow-
ing impatient with the delay. In particular, Bell Atlantic is

. anxious to win a construction permit for its New Jersey

Video dialtone applications on hold

tion for six months (see story below). A Bell Atlantic
spokesman said he expects a decision before June.

“It would be nice if we could move on these applica-
tions soon, but | don't see six months as an inordinate
delay in the scheme of things,” an FCC official said.

Other telecommunication companies also are com-
plaining. A recent letter fram 16 telephone manufacturing
companies to FCC Chairman Reed Hundt said that “it
has been frustrating to witness the slow pace at which
applications by telephone companies to provide VDT
service have been processed by the FCC.”

The FCC recently said video dialtone is a priority and
it is working to speed up the process. Last week, FCC
Chairman Reed Hundt told a House appropriations sub-
committee that he has temporarily reassigned two cable
services bureau staff members to the common carrier
bureau to help with video dialtoné applications.

Although applications continue to trickle in, many
applicants probably will wait until the reconsideration is
finished before filing their proposals. The latest applicant
was the Puerto Rico Telephone Co., which earlier this
month submitted a proposal to-serve 250 homes, 18

video dialtone service, which has been under considera-

schools and 12 businesses.

—CS

FutureVision’s interactive plans await Bell bid

By Mark Berniker

ell Atlantic’s planned network
B upgrade in New Jersey is being

held up by the FCC, which,
counting revisions, has taken more
than 16 months to consider the
telco’s application for a planned roll-
out of video dialtone services there.

That, in turn, has caught FutureVi-
sion, which is challenging Adelphia
Cable as the local cable operator,
without deals for the programing and
services it needs to offer interactive
services. FutureVision plans to jump
on Bell Atlantic’s two-way switched
digital broadband network once it is
approved.

In the meantime, content provid-
ers are reluctant to sign on to what
they may see as a risky proposition.
It also remains uncertain whether
Adelphia customers will change
cable operators for similar broadcast
and premium channels and still-
unknown interactive services.

“The time has gone beyond com-
petent and rational consideration.
The [FCC] delay...is typical of tradi-
tional government slothfulness,”

says Robert Schena, president of
FutureVision. However, an FCC
decision is imminent, predicts Larry
Plumb of Bell Atlantic Video Ser-
VICES.

Schena believes the FCC is drag-
ging its feet partly because “this is not
a trial, but a commercial service,” and
repercussions would be significant,

Meanwhile, FutureVision is nego-
tiating with several potential content
providers of the interactive services
that may be offered, along with tradi-
tional cable broadcasting channels
and a la carte
premium pro-
graming, Sev-
eral deals may
be struck with-
in a month, says Cheryl Snyder,
director of marketing and sales,
FutureVision,

Among the possible providers is
Educational Testing Service, Prince-
ton, N.J., which would offer Interac-
tive educational services. Students
could register for their SATs and sub-
scribe to learning services from home.

Also being considered is

@ Bell Atlantic

ShopperVision, an interactive shop-
ping service. On the local front,
FutureVision will work with local
merchants such as flower shops and
small restaurants. The company also
plans to connect schools, hospitals and
other institutions with customers.

But “it’s questionable whether we
will have our [pro-viders] up and run-
ning by early 1995,” Snyder says.
Another reason FutureVision is having
trouble lining up providers is the
price—$25,000-$100,000.

While FutureVision pursues deals
with  content
providers, ques-
tions remain as to
when Bell
Atlantic’s net-
work will be in place. The telco has
wired more than 10,000 homes in Toms
River, N.I., with fiber optic cable, and
plans to hook up 20,000-30,000 more
by the end of this year, Snyder says.

Bell Atlantic’s Plumb says some
fiber is already in place, and all that’s
left to do is insert electronics to make
the network capable of delivering
video ]
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The events surrounding a decision by the FCC’s
Mass Media Bureau to reverse itself and extend a
construction permit for Rainbow Broadcasting are “extra-
ordinary” and “suspicious,” the U.S. Court of Appeals in
Washington says. The comments came last Monday during
oral arguments in a hearing over alleged ex parte viola-
tions at the FCC. Harry Coles, who is representing plaintiff
Press Broadcasting, alleges that the ex parte taint “goes all
the way to the top of the agency.” Press Broadcasting is
challenging Rainbow’s efforts to launch a TV station in
Orlando, Fla.

The FCC inspector general
found that a July 1993 meet-
ing between Rainbow and top
FCC officials violated the com-
mission’s ex parte rules. After the meeting, the
FCC reversed a decision that had canceled the
new station’s construction permit. Press Broad-
casting asked the Court of Appeals to intervene. /4

T W ASHINGTON

that, as the communications world changes at an accelerat-

ed pace, a flexible regulatory environment is necessary.”

Bell Atlantic CEO Ray Smith made a pitch for a pub-
lic broadcasting-Bell Atlantic alliance in the interac-
tive future during America’s Public Television Stations’
~ annual membership meeting last week. In a multi-

4 channel universe, Smith said, his company will
need the creative programing that public
broadcasting offers. In return, it will need
_ Bell Atlantic for its wide reach and “solid
financial base.” Calling on
L public broadcasting to take a
.} OIE l} “fresh look™ at itself, Smith
- = said Bell Atlantic’s conver-

gence plan “will offer tremen-

dous opportunity to those who can

redefine themselves.”
Those in charge of that self-exami-

Rainbow contends that the meeting was not a

are forbidden. The court said it would retain juris-

diction over the case pending further FCC action. FCC
Deputy General Counsel Christopher Wright said the com-
mission will begin this week to consider the issues raised
at the hearing.

Commerce Secretary Ron Brown is confident Con-
gress will pass an information superhighway bill
this year. He spoke last week at an Alex. Brown & Sons
Media Communications Seminar in New York. Brown
admitted some issues need to be resolved, but said he 1s
convinced that a “resolution will be reached and legisla-
tion enacted.” It is “nonsense”™ to think a national informa-
tion infrastructure won’t be built because deals have col-
lapsed between Bell Atlantic/Tele-Communications Inc.
and Southwestern Bell-Cox Communications, he said.
“Mergers or no mergers, investments are being made.” The
secretary also challenged reports that “government is some
sort of obstacle and that maybe the NII [National Informa-
tion Infrastructure] won’t be built.” The Clinton adminis-
tration wants “less regulation, not more. We understand

President Clinton
returned to TV
last Tuesday.
This time, he was
patrticipating in a
special forum on
violence, part of
an ongoing MTV

| antiviolence
campaign. The
program, which
was produced in
Washington,
featured 200
young people
and aired the
same evening.

restricted proceeding, in which ex parte contacts Edited By Kim McAvVOY dent Delano Lewis and Public Broad-

natlon—National Public Radio Presi-

casting Service President Ervin Dug-
gan-—tried to flesh out the future for the public broadcast-
ers. The new presidents agreed on the need for cross-pro-
motion between the two institutions, Also making a brief
appearance was Senator Daniel Inouye (D-Hawaii). A
longtime friend of public broadcasting and chairman of the
Senate Communications Subcommittee, Inouye said he
sees “some dark clouds ahead” when Congress votes later
this month on the 1997-99 Corporation for Public Broad-
casting authorization. He urged the public broadcasting
community to keep Congress informed of its accomplish-
ments.

Court TV Editor-in-Chief Steven Brill wants the Advi-
sory Committee on Criminal Rules to permit cam-
eras to document federal criminal trials. Brill made
his pitch to the committee last Monday, promising his net-
work would take the same ‘“no-tabloid, no-sound-bite”
approach to criminal cases that it does to federal civil tri-
als. Brill called on the committee to authorize a broad-
ranging experiment in 1995 in which cameras would be
allowed into federal criminal trials.

Days after FCC Chairman Reed Hundt was asked
at a House appropriations subcommittee meeting
about the number of “acting” officials at the
agency, permanent appointments were announced for the
cable services bureau and office of international affairs,
However, Acting Common Carrier Bureau Chief Richard
Metzger will hold that position for “a month or two,” an
FCC official says.There is no “internal deadline” to
replace him.

Representative James Moran (D-Va.) has asked
FCC Chairman Reed Hundt about the agency’s legal
dispute with the Portals over leasing space at the
development in Southwest Washington. The FCC planned
to relocate to the site but changed its mind. Moran, who
represents nearby Alexandria, Va., suggested during an
appropriations subcommittee hearing last week that once
the FCC extracts itself from its court struggie with the Por-
tals, it should look outside the District of Columbia for a
new home unless it is ““an elite agency that has to be in
sight of the White House.” [
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Paxson buying majority of American Network

By Julie A. Zier

ome Shopping Network founder
H Lowell (Bud) Paxson is buying
68% of the American Network
Group Inc., a publicly held radio net-
work serving the Southeast, with the
intention of moving his company into
the public arena.

Paxson Communications Corp.
loaned $3 million to ANG in January.
It will exchange $2.5 million of that
loan for 68% of ANG’s outstanding
common stock. The FCC approved
the stock purchase on March 21. Qui-
going ANG chairman John J. Casey is
turning over his 226,422 shares,
which constitute 3.5% of the issued
and outstanding ANG stock, to Bud
Paxson.

“We are acquiring the assets of
ANG because they are valuable, and
to utilize the mechanism to make a
Paxson public company,” says Bill
Watson, Paxson Communications’
general counsel.

Nashville-based ANG owns three
radio stations—wGSQ(AM)-WPTN-FM
Cookeville, Tenn., and WTMC(AM)
Qcala, Fla.—in addition to the South-
east Agricultural Network, the Ten-
nessee and South Carolina Radio Net-
works, and several college sports
operations.

ANG serves more than 125 affili-
ates.

A securities registration form for
mergers and acquisitions (S4) will be
filed with the Securities and Exchange

Commission in the next couple of
weeks, according to Watson. Once
granted, ANG will merge into Paxson
Communications. Communications
Equity Associates has been retained to
appraise the company.

Paxson Communications Corp.
owns 13 radio stations in Florida and
is awaiting FCC approval of the pur-
chase of two television stations and a
radio station.

The Florida Radio Network, a
news and sports programer serving
more than 60 radio stations, is also a
Paxson entity.

Watson says the Florida/Southeast
area is “‘very attractive” and the group
will continue to focus its attention
there. ]

Name change

The CBS Hispanic Radio Network
has a new name and some news. -
The network service, fed to seven
Latin American countries and 40
affiliates which, according to the
company, cover 85% of the U.S.
Hispanic population, is now called
CBS Americas. Additionally, itis
introducing a 2- and 3-minute
newscast service, in a joint venture
with United Press International. The
newscasts, which will emphasize
“topics of particular interest to Lati-
no listeners,” will be produced and
anchored by UPI staffers from
UPT’s Washington studios. Thirty-
eight newscasts will be provided
Monday-Friday, 6 a.m-midnight.
Nine will be provided each week-
end day, 9 a.m.-5 p.m. The 3-
minute newscast will air at the top
of the hour, and the 2-minute news-
cast will air on the half hour. The
service 1s to debut June 27.

CBS

AMERICAS

Spanish Radio Network

(AM) Tampa and
KIR(AM) Seattle. Her
show will debut on
ESPN on July 4.

Numbers up
Arbitron says that
changes it made to its
audience listening
survey have resulted
in a higher household
response rate. The
company says the
first 16 markets to

B VT

Nancy Donnelia

ABC signs ‘Sports Babe’

ABC Radio Networks says that
Nancy Donnellan, “The Fabulous
Sports Babe,” will join the ESPN
Radio Network with a weekday
show to air from 10 a.m.-2 p.m. ET.
ABC calls Donnellan the “first
female host of a national spoits
radio talk show.” The Fabulous
Sports Babe will be distributed to
more than 260 stations, says ABC,
which is handling advertising sales,
station affiliattons and marketing/
promotion for the ESPN-produced
show. Donnellan’s career includes
stints at stations in Boston, WENS

n Mli become the 'ﬁrsr female host of a
national sports radio talk show beginning July 4.

report in the winter
1994 survey averaged
a 36.8% response rate
compared with 32.5% in a year-ago
survey. “We expect to see an equiva-
lent response-rate gain when the rest
of the winter survey is processed,”
says David Lapovsky, vice presi-
dent, survey operations.

One of the procedural changes
reduced from four weeks to two
weeks the maximum time “between
the recruitment of a household and
the start of its survey week.”
Among the 16 markets, nearly all
the response rates were within a
few percentage points of the 36.8%
average. The sole exception was
Allentown-Bethlehem, Pa., with a
46.5%. —GF
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Cable blasts non-HDTV use of channels

NCTA says broadcaster plans for data or other uses may impede ATV development

By Chris McConnell

roadcasters should use their new
B channel for high-definition pic-

tures and not more of the same
old 525-line pictures, cable industry
leaders told the FCC’s advanced TV
advisory committee last week.

In a letter to the FCC’s Advisory
Committee on Advanced Television
Service (ACATS), the National Cable
Television Association criticized
broadcasting efforts to “escape simul-
casting” of high-definition television
so that they can broadcast multiple
channels of lower-resolution pictures
or digital information services.

“To allow broadcasters the freedom
to use the HDTV channel for a variety
of commercial services unrelated to
HDTV will only impede the develop-
ment and rapid implementation of
HDTYV technology,” says the letter
from Glenn Jones, who chairs the
NCTA’s blue-ribbon committee on
HDTV.

The letter stresses the committee’s
focus on broadcast delivery of HDTV
and maintains that scant attention has
been devoted to cable transmission
standards.

“Nevertheless, the cable industry
has committed millions of dollars and
significant resources through Cable-
Labs and others in support of the
Advisory Committee’s standards-set-
ting activities,” the letter says. “It
would be ironic after all this effort and
expenditure on broadcast HDTV that
it ultimately may be up to cable as to
when HDTV reaches consumers.”

“Broadcasters got this extra chan-
nel for the purpose of doing high-def-
inition television,” added Wendell

Bailey, the NCTA’s vice president of |

science and technology. Bailey char-
acterized the letter as an effort to
encourage the committee to “stay the
course” in concentrating on an HDTV
standard.

Advisory Committee Chairman
Richard Wiley said his group plans to
do just that, but conveyed the NCTA’s
contention that his committee has
treated cable as a second-class citizen.

“They know that’s
not true,” Wiley
said. “The adviso-
Iy committee’s
made every effort
to be evenhanded.”

The National
Association of
Broadcasters
called the NCTA’s
comments “anti-
competitive at
best.” Said NAB
spokesman Doug
Wills: “All we
seek to provide
are the same types
of services as
cable and telcos.”

Broadcasters have been pressing
that case on Capitol Hill. Bills are
pending in both House and Senate that
would grant the broadcasters flexibili-
ty—for a price—in providing such
non-HD services in their spectrum.

Participants in the Grand Alliance,
a seven-company consortium con-
structing the new HDTV system, say
that the digital services dispute exists
within their ranks as well. While all
participants agree that HDTV should
remain the centerpiece of the new TV
standard, alliance members differ on
whether permitting the system to
deliver lower-resolution pictures will
help or hinder its adoption.

The issue was one of several that
alliance members discussed last week
during an hour-long meeting with
FCC Chairman Reed Hundt. Partici-
pants in the group, who were encour-
aged by the meeting, discussed the
alliance’s progress on building the
new television system and the tech-
nology’s place in the national infor-
mation infrastructure [NII].

The alliance participants and
Hundt also discussed methods of
bringing the ACATS process—now
in its eighth year—to a rapid close.
While the latest advisory committee
calendar calls for testing labs to sub-
mit final reports on the new ATV sys-
tem by March 31, 1995, alliance par-

2.1 "
FCC Chairman Reed Hundt (second from right) got a sneak
preview of high definition television pictures at last week’s
Advisory Committee subgroup meeting. With him (i-r) are
subgroup co-chairs Irwin Dorros and Joseph Fiaherty and
Advisory Committee Chairman Richard Wiley.

ticipants hope the FCC can prompt
action on the long-standing issue
before then.

To boost their case with the chair-
man, alliance members and the advi-
sory committee’s technical subgroup
managed to get Hundt in front of the
screen for a quick Jook at some high-
definition footage.

Hundt viewed the footage during a
meeting of the Technical Subgroup,
which gathered last Tuesday at the
FCC to review progress on the Grand
Alliance’s HDTV system. The
demonstration alse was seen as an
effort to refocus attention on high-
definition broadcasting.

In a brief statement, Hundt praised
the committee’s work and offered
general comments on the future of
advanced television, which includes
HDTV.

“I don’t know whether ATV is
going to be the new home entertain-
ment center,” Hundt said, although he
speculated that advanced television
will reach homes along with other
information highway services.

Hundt stressed the importance of
advanced television as a component
of the NII. “It will be an important
node,” he said. Subgroup participants
later approved a document detailing
the Grand Alliance system’s interop-
erability with the NII. [ ]
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The stalled rollout of a broadcast return channel got
rolling-again last week with an FCC decision setting rules
for auctioning Interactive Video and Data Service {IVDS)
licenses.

The IVDS frequencies provide a narrow broadcast
channel for two-way communication between a service
provider and a subscriber at home. Companies such as
the Reston, Va.-based Eon Corp. have proposed using
the IVDS frequencies to provide interactive television
services as weil as home banking and home shopping.

The commission initially planned to award two licens-
es per market through a lottery, but halted the process
after holding Jotteries for the first nine markets. Under the
new auction regime, the FCC will award the licenses
through oral bidding and—for less populated areas—sin-
gle-round, sealed bidding.

The commission’s procedures will require participants

FCC sets new auction rules for IVDS

obtain a bidding number and secure a spot in the room
where the auction is held. Winning bidders must pay
20% of their final bids within five days of the FCC notice
announcing the auction winners. Full payment wili be
due within five business days of the license award.

“Generally, it's very positive for us,” Eon President
Mike Sheridan said of the FCC action. Sheridan said Eon
plans to work with broadcasters, cable companies and
others to participate in the competitive bidding.

The company also is talking to license holders in the
first nine markets about providing its 1IVDS system archi-
tecture and equipment, adds Geri Reynolds, Eon’s vice
president of interactive services.

Commission staffers last week said they hope to hold
auctions this summer for the more than 700 remaining
service areas. Licenses have been awarded to New
York, Los Angeles, Chicago, Philadelphia, Boston, San

in oral bidding to present a cashier's check for $2,500 to

Francisco, Washington, Dallas and Houston.

—CM

Competition fierce for 28 ghz

Requests for spots on advisory committee pour into FCC

By Chris McConnell

broadcast spectrum attracts a
crowd.

Since proposing an advisory com-
mittee to coordinate wireless cable
ventures in the outer reaches of 28 ghz
with other proposed applications, the
FCC has found itself swamped with
replies from businesses planning new
projects in the frequencies and seek-
ing to participate in the group. While
the commission originally said it
envisioned a 20-to-25-person body,
some observers have put the number
of those secking a place on the com-
mittee at 50 or more.

Commission staff hope to offer a
recommendation on the committee
membership within the next few
weeks. The FCC in the next month
also plans to ask the General Services
Administration and the Office of Per-
sonnel Management for permission to
set the advisory committee’s charter.

Once assembled, the negotiated
rulemaking advisory committee will
explore the issue of whether terrestri-
al and satellite users can share the fre-
quencies between 27.5 and 29.5 ghz.

While satellite companies—most
notably Hughes Communications
Inc.—have announced plans to estab-
lish service in the band, other compa-
nies have set their sights on using the
frequencies for a version of wireless

E ven when the territory is remote,

cable called local
multipoint distri-
bution service
(LMDS).

One company,
CellularVision of
New York, 1is
using the band to |
transmit 49 chan- [
nels to viewers in [
Brooklyn. The &
company, backed 3
by Bell Atlantic, g
Philips Electron- §
ics North Ameri- §
ca Corp. and J.P.
Morgan Invest-
ment Manage-
ment, for the last 18 months has been
delivering a range of channels includ-
ing Showtime, CNN, ESPN and The
Movie Channel. One package that
includes Showtime and The Movie
Channel goes for $29.95 a month,
plus a $50 installation fee.

While CellularVision plans to
expand its operation in the 286 hz
band later this month with a new cell
in Brooklyn, Hughes is eyeing the
same spectrum for its Spaceway sys-
tem. Hughes hopes to establish a two-
satellite service providing high data
bandwidth on demand.

The FCC proposed its rulemaking
committee to resolve potential inter-
ference between such satellite and

CellularVision, its system design shown here, hopes to compete
with cable using LMDS frequencies in the 28 ghz band.

terrestrial operations, but has since
found that the universe of interested
participants extends well beyond
Hughes, CellularVision and the other
companies it initially proposed as
participants.

BellSouth, for example, is partici-
pating in an experimental LMDS pro-
ject with Texas Instruments and plans
to request its own experimental
license. The RBOC also said it plans
to bid for commercial licenses in sev-
eral service areas.

Ameritech told the commissicn that
it, too, is studying techniques to use
the band for LMDS. Another RBOC,
Nynex, said it thought the proposed
committee membership list was short
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on LMDS input.

On the satellite side, Teledesic
Corp. has said since the FCC proposal
that it plans to use the band for a low
earth orbit (LEO) satellite network
that will deliver “interactive broad-
band” services to remote areas. The
FCC has also considered the 28 ghz
band as a home for LEO “feeder
links,” which connect the LEO satel-
lite to gateway earth stations.

Interest in the band, says consultant
Weston Vivian, springs from the fact
the 28 ghz territory is one of the only
bands offering vast reaches of unused
spectrum. “It offers the prospect of

delivering many channels of video,”
Vivian says, adding the band offers
the potential to compete directly with
wired cable systems.

“It’s virtually unused worldwide,”
CellularVision CEO Shant Hovanian
says of the spectrum. “It’s a lot of
bandwidth that can actually take the
place of fiber in the local loop.”

HBO agreed with the band’s poten-
tial in its comments, saying it is
“encouraged by the potential of both
LMDS and satellite services...to pro-
vide additional means of distributing
programing.”

But as to whether the spectrum can

serve both satellite and terrestrial
users, onlookers are unsure. Vivian
says the terrestrial and satellite ser-
vice can coexist under some circum-
stances but adds that he is unsure
whether those circumstances will be
economically attractive.

Others say the spectrum sharing
may work because the satellite earth
stations will be looking up at satel-
lites, while the LMDS systems will
use horizontal Jinks. One consultant
speculated that the Spaceway system
may hit a regulatory roadblock if
Hughes is forced to seek a license for
each earth station individually. =

By Chris McConnell
Each of the U.S. geostation-
ary satellite systems has
found users for at least 90%
of its system, according to
the latest Quarterly Supply
and Demand Repert from
the Clarksburg, Md.-based
Communications Center.
The center, which tracks
satellite transponder supply
and demand, reports 90%
usage for the Hughes, GTE
and AT&T satellite systems.
The fourth player, GE
American Communications,
boasted a slightly higher
percentage. The Communi-
cations Center measured
the satellite usage during
March to offer a "snapshot”
of the transponder market.
The report notes the

total number of usable
transponders stood at 611
this quarter, up from 562
during fourth quarter 1993.
Hughes enjoyed the largest
market share for C-band
transponder supply with a
41% share, with GE com-
ing in second at 28%.
AT&T was third with nearly
18% of the market, while
GTE held a 13% share,

In the Ku-band business,
Hughes also held the
largest share (almost 40%),
while GTE was next with
30%. GE accounted for an
18% market share and
ATE&T had nearly 12%.

The FCC last week set auc-
tion procedures for narrow-
band personal communica-
tions services (PCS), which

MARKET SHARE FOR C-BAND SUPPLY
Geostationary satellites only

A Hughes (41.3%)

Source: The Communications Center, March 1994

promise features such as
advanced, two-way paging.
The commission said it
will award the licenses in
multiple-round auctions.
The first auction will include
the 10 available nationwide
licenses for the narrowband
PCS service, which occu-
pies the S00 mhz spectrum
band. Commission staff
said they hope to hold the
auctions this summer.

Comsat Tech-
nology Ser-
vices last
week said it
plans to
offer an in-
orbit satellite test service
from its Clarksburg, Md.,
center beginning this fall.

The company’s In-Orbit
Test (IOT) will allow satellite
users, owners and insurance
companies to verify satellite
performance. Comsat said it
will perform the tests or allow
others to use the |OT system
in Clarksburg.

Companies can use the
system to insure that a satel-
lite has survived its launch,
meets performance specifi-
cations and can be put into
commercial operation. Com-
sat said American Mobile
Satellite Corp. (AMSC) plans
to use the system after the
first AMSC satellite is
launched later this year.

Cycle Sat Inc. held a forum
in Los Angeles last week to
discuss what fiber can and
cannot do in delivering pro-
graming to broadcasters.
The company, which dis-

tributes commercials to
broadcasters via satellite,
recruited representatives
from Pacific Bell to discuss
the capabilities of fiber net-
works in the U.S. Cycle Sat
Vice President of Marketing
and Sales Ted Henry said
the company scheduled the
forum to dispel misconcep-
tions that fiber can deliver
products directly from a pro-
ducer to a broadcaster.
“We've got some people
out there selling vapor-
ware,” said Henry, whose
company receives products
via fiber for uplink to a
satellite for distribution to
broadcasters. Henry said
the event attracted some 50
production and advertising
industry representatives.

Rate regulation may stiffen
the price, but Time Warner
says it is still pressing on
with its Full Service Net-
work program. The envi-
sioned network will offer a
variety of new services
such as video on demand.
However, Time Warner has
delayed the first network
rollout in Orlando, Fla.

Time Warner Chairman
Gerald Levin said the com-
pany will move ahead with
the $5 billion program dur-
ing the next five years.
Cabie systems "clusters”
the company plans to
upgrade to full-service net-
work capability include New
York; central Florida;
Tampa, Fla.; Houston; Hon-
olulu; San Diego; Memphis;
northeast Ohio; Rochester,
N.Y., and Austin, Tex.
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See the last page of Classifieds for rates and other Information

RADIO

HELP WANTED MANAGEMENT

General sales manager needed for AC on the
East Coasl. We are looking for a person with
strong people skills and a great sales track record.
This is a greal opportunity for the right person.
Please send your resume, references and sales
managemeni philosophies to: Box L-14. EOE.

General sales manager WBAZ-FM/WLIE-FM,
Eastern Long Island Radio Network seeks hands-
on leader to market and sell dominant duopoly
committed to localism and highest quality news,
information and entertainment products. A unique
career opportunity in the Hamptons for a special
broadcasier, who can make clients’ cash registers
ring. If you are competitive and play to win, contact
President, Box 1200, Southold, NY 11971 (fax)
516-765-1662. Compensation includes salary,
bonus and profit sharing. (EOE).

General sales manager: You're reading this ad
because you've started to think of making a move.
Your current station isn't as much fun to work at as
it used to be. Do you have an ability to lead a sea-
soned sales staff at a southern market deminant
AC, o manage rates and inventory, 1o create an
environment where success is guaranteed? We
offer an excellent compensation package, all the
tools needed to win, and advancement opportuni-
ties. All inquiries treated with extreme confidence.
Send resume and a brief cutline of your philoso-
phies to Box L-29. EOE.

Chief financial officer: Well-financed, rapidly-
growing middle market radio broadcasting compa-
ny seeks CFQO with strong financial reporting/sys-
tems/control background. Will work directly with
CEOQ and be respensible for banking and financial
market relationships. Compensation package
dependent upon experience. Send resume to Box
L-30. EQE.

General manager/WZZP Kankakee, IL: If you are a
street fighter and know how to motivate and promote,
join our 7 station group. Only 4 stations in this county
of 100,000! Resume, pay history and sales/manage-
ment philosophy to Rollings Communications, POB
882, Chesterfield, MO 63006. EOE.

FM station manager/program director: Delta
College. Accountable for managing the daily oper-
ations of Delta College’'s public radio station
WUCX-FM. Responsibilities include: monitoring the
station’s budget, supervising development efforts,
programing and contractual decisions, mainlaining
compliance with FCC rules and regulations.
Minimum requirements: Bachelor's degree or
equivalent combination of educalion and experi-
ence; excellent communication and human rela-
tions skills; knowledge of CPB and NPR policies
and procadures; application of FCC rules and reg-
ulations, including major aspects of radio program-
ing, administration, and operations. Preferred qual-
ifications: On-air performance skills; basic under-
standing of eleclronics as it relates to broadcast
transmission and equipment. Application deadline:
May 13, 1994. Submit letter of application, current
resume, three current professicnal names of refer-
ence and copies of transcripts to: Delta College,
Human Resources Office, A-189, University
Center, Ml 48710. Materials may be faxed to 517-
667-0620. EO/AA/ADA/MRH employer. Smoke/
drug free workplace.

General manager for profitable, growing, sophisti-
cated small market Midwest FM. Must have proven
sales records, strong leadership skills, and carry
list. Seeking a community minded, upbeat individ-
ual who can train, motivate and lead by example.
Creativity and knowledge of promotions a must.
Great compensation for the right person. EQE.
Reply to Box L-31.

HELP WANTED SALES

Sales account executive: With minimum two
years experience selling radio adverlising with
both advertising agencies and face-to-face with
retail and business clients. Candidate should pos-
sess excellent presentation skills and be comput-
er literate with hands on work experience with
Tapscan software. Responsibilities include target-
ing new accounts, upgrading and servicing exist-
ing accounts, being able to write winning presen-
tations, consistently achieve monthly budgets,
excel in a competitive environment, have good
verbal skills and be a team player. Send resume
(no phone calls, please) to: Jim Principi, General
Sales Manager, WTIC Radio, One Financial
Plaza, Hartferd, CT 06103. The Ten Eighty
Corporation is an equal opportunity employer.

Top 100 market, Canton/Akron Ohio ratings
leader looking for aggressive broadcasting sales
professional. Salary, commission, benefits, great
list. Reply to Box L-22. EOE.

Unique small market opportunity: AM radio is
alive and well in Union, South Carolina and we're
looking for the right person to manage our sales
department. WBCU is the only radio station in an
isolated county of 30,000 people, resulting in top
ratings and strong revenues. Present statf is
young and aggressive. A sales manager is need-
ed to allow owner/manager to develop a group of
stations and focus on community service work.
Send confidential reply to Art Sutton, WBCU
Radio Station, PO Box 70, Union, SC 29379.
Breadcasting Company of Union, Inc. dba WBCU
is an equal opportunity employer.

HELP WANTED TECHNICAL

Full service AM/FM combo. Position includes
transmitter and studio maintenance and repair.
Other radio skills a plus. General Class license
and 8.B.E. preferred. This is an outstanding life
styte opportunity in a small market with good
equipment and good radio. Resume to: General
Manager, KDLR/KDVL Radio, Box 190, Devils
Lake, ND 58301. EOE.

Maint. engineer: Require working knowledge of
AM 50KW DA, FM transmitter, studios, analog
and digital. Computer and automation literate.
FCC license and/or SBE. 5 yrs. exp. AA
Electronics, min. TV exp. desirable. KFMB AM-
FM-TV, PO Box 85888, San Diego, CA 92188.
Altn: John Weigand. EOQE.

HELP WANTED ANNOUNCER

Part time sports announcer. Reliable, experi-
enced, talented. EOE. WMCR, Oneida, NY. 315-
363-6050 Warren/Meltzer (weekday-office hours).

SITUATIONS WANTED MANAGEMENT

Radio-general manager: My history is strong on
sales, community services, honest, excellent ref-
erences. Small to medium markets. 716-992-
4690.

General manager: Very taiented, sales/hiring
and training. Excelient leader, great credentials.
Prefer south/southeas! market. 804-384-0127.

Problems with ASCAP, BMI, SESAC? Fees tco
high, audit ¢laims, annual and per program
reports. Call for help today. Bob Warner, 609-395-
7110,

Seeking position of general manager with buy-
out potential in small market. Experienced in radio
and real estate management. Call Ted: 914-357-
9425 or 399 Haverstraw Road, Suffern, NY
10901.

GM/GSM: Innovative, hard-working leader with the
sales, programing & technical know how to make
your station a winner. Call Bob 505-867-1937.

SITUATIONS WANTED PERSONALITY /TALENT

Talk show host: Weekends, vacation fill-in. Mid-
Atlantic region. Former broadcaster (now consul-
tant) with major market experience and "network
sound.” Uncommon ability to listen and to ask the
right question. Unique and absorbing perspective.
Call 215-487-2061.

SITUATIONS WANTED TECHNICAL

Dependable, mature, radio engineer. Exper-
ienced in all phases including computers. Will relo-
cate. Reply to Box L-23.

SITUATIONS WANTED NEWS

Experienced and award-winning sportscaster
seeks your new challenge. PBP, reporting, inter-
views, and more. Please reply to Box L-24.

TELEVISION

HELP WANTED MANAGEMENT

Financial CFO: Broadcasting company seeks
highly organized, detail oriented, hands-on CFO
with management skills to perform accounting &
financial functions for sole proprietor. Should be a
self starter with excellent English language skills.
Proficiency in Lotus/Symphony, Peachtree and
waord processing required. Responsibilities include:
G/L, budgets, financial reporls & consolidation,
payroll, laxes, audits, employee benefits and loan
compliance. Knowledge of FCC rules & regulations
not required but heipful, Fax resume to 914-793-
3693 or mail to Citadel Communications Company,
Ltd., 17 Kraft Avenue, Bronxville, NY 10708. No
agencies or phone calls. EQE.

Top thirty market seeks high energy, ambitious,
experienced and successful national sales manag-
er with track record and references to match.
Compensation based on ability. Reply to Box L-32.
ECE.

ETV-operations director (director of television):
The Mississippi Educational Network is seeking an
experienced director of television, This senior man-
agement position has oversight responsibility for all
aspects of television programing and production.
The successiul candidate will have superior man-
agement skills and technical experience relevant to
the job duties. Annual salary $36,086. Req:
Bachelor's degree in Business Administration,
Education, Broadcasting, Engineering or a related
field, and (6) years experience in work related to
the above described duties, (3} years of which
must be in public broadcasting and (3) years of
which must have included line supervision. Submit:
Cover letter with salary history and resume to
Confidential-Personnel, MS ETV, 3825 Ridgewood
Road, Jackson, MS 39211 by May 27, 1994,
EOE/AA M-F.

Vice-president/general manager: Our company is
seeking a hands-on GM (women and minorities are
encouraged to apply) to be respensible for the con-
tinued profitable operation of our dominant network
affiliate in a small southern market. Candidates
should have a college degree, extensive experience
in television broadcast sales, marketing, event man-
agement and a proven track record of promoting
teamwork and community involvement. Experience
in the areas of broadcast regulations and program-
ing are preferred. Candidates should send cover let-
ter, resume and salary history to Vice President-
Station Operations, 830 Fifth Avenue, Suite 3201,
New York, NY 10020. EQOE.
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egional manager: Conus Communications has
an immediate opening for a regional manager. The
candidate will manage a news cooperalive of 10-
12 stations, and will coordinate the SNG needs of
the region and facilitate a regional daily news feed.
Applicant must have experience with local news
gathering operations, and possess strong manage-
ment and editorial skills. Strong experience in SNG
coordination, computers, and field producing is
required. Send resume and references to:
Charlotte DelJean, Managing Editor/Conus
Regionals, 3415 University Avenue, Minneapolis,
MN 55114, Equal opportunity empioyer.

Station manager, KLVX, Clark Counly School
Dist., Las Vegas, NV. Salary $67,104-$89,844.
Requires Bachelor's degree in Radio and
Television or related fieid or equiv. mngt. exp.
Requires satisfactory service in a corres. or relat-
ed field or have prev. demonstrated succ. super-
visory exp. related to radio and/or television sta-
lion mngt. and fund raising aclivities. Submit
resumes of training and exp. to Or. Edward
Goldman, Assisl. Superintend-ent, Administrative
Operations and Staff Relations, Clark County
School District, 2832 E. Flamingo Rd., Las
Vegas, NV 89121, no later than Mon. 5/16/94.
Necessary expenses associated with the inter-
view process will be borne by the applicant. Job
description can be obtained by calling 702-799-
5252. AA/ECE.

News director: WGNX-TV, Tribune's Atlanta sta-
tion, seeks seasoned news veteran 10 manage
news/public affairs deparlment. You'll supervise
staff of award-winning reporlers and photogra-
phers, develop budge!, determine programing
and evaluale equipment needs. You have mini-
mum 10 years experience in TV news, with 5
years as assignment editor or producer, and
reiated degree. Send or fax resume to Alane
Wegener, 404-325-4646 (phone) or 404-633-
8358 (fax). ECE.

HELP WANTED ADMINISTRATION

Director of television operations: DePauw
University seeks a direclor of television opera-
lions for its Center for Contemporary Media. The
director assists in the operations of a TV facility
working closely with students and the faculty
adviser for student TV to coordinate student TV
activities, teach students and faculty basic pro-
duction skills, and aorganize daily operations of
the local origination channel. The successful
applicant should have a master's degree and
range of experience in mid-market TV or univer-
sity equivalent, including expertise in producing,
directing, editing, and ENG/EFP in Beta, 3/4” and
Hi-8. Send letter of application, current resume,
three letters of recommendation, and copies of
transcripts to: Dr, John B, White. Dean of
Academic Affairs, DePauw University, 500 East
Seminary Street, Greencaslle, IN 46135. Review
of applications will begin immediately and contin-
ue until the posilion is filled. AA/EQE. Women
and minority candidates are encouraged to apply.

HELP WANTED SALES

Account executive: Philadelphia TV station
seeks aggressive intelligent salesperson 1o ser-
vice and grow active account list. 1-3 years
broadcast sales experience required.
Outstanding career opportunity. Please contact:
Rich Hammond, WGBS-TV. 420 North 20th
Streel, Philadelphia, PA 19034, Fax: 215-563-
4846. EOE/MF.

KABB-TV: A River Cily Broadcasting station, in
San Antonio, has a position available for an
experienced broadcast salesperson, with a mini-
mum of 3 years experience. This is a major
account list with tremendous growth opportunity.
Send resume and cover letier to: Local Sales
Manager, KABB-TV, 4335 NW Loop 410, San
Antonio, TX 78229. No phone calls, please. An
equal opportunity employer.

CLAS S| F 1 IE DS 1

R Top 60 CBS affiliate seeks professional account

execuiive in Charleston, WV. It's wild and wonder-
ful and we are looking for a success minded, team-
work driven individual that can make a commitment
to the future with a fast growing station. You must
be motivated to make a difference. Send your
resume and references to Chris Geiger, LSM
Charleston, 1601 Kanawha Blvd. West, Suite 201,
Charleston, WV 25312. EQE.

HELP WANTED RESEARCH

Research whiz: Able to get to the heart of the
matter with political profiles, policy papers, voting
records & public statements for conservative syndi-
cated political talk show. Self-starter with strong
work ethic and accuracy required. Television expe-
rience preferred. Familiarity with Nexis and other
computer databases and government sources, eic.
Quick turnaround for daily East Coast-based pro-
gram. Resumes, project samples and non-return-
able tapes to: Box L-9. EOE.

KNTV, the ABC affiliate in San Jose Cha is seeking
a research and marketing director who is inter-
ested in working closely with an aggressive man-
agement team 10 build new television revenues.
Responsibilities include maintenance of avail sys-
tem, development of one-sheels, and working
closely with AE’s 1o develop research resources
that can be used to develop new television
accounis. Candidales should have a television
research background, computer skills, be very cre-
ative and self-motivated. Please send resumes to
Chris Jenkins, GSM, KNTV, 645 Park Ave., San
Jose, CA 95110. EOE.

HELP WANTED TECHNICAL

Immediate opening for aggressive hands-on
video engineer. Must be praficient in maintaining
full service muli-format post production facility.
Location mid-west. In depth hands-on experience a
must. Atlractive salary and benefits package.
Please call 1-800-960-3838, today, as well as fax-
ing resume with salary history 10 John Prechtel at
515-472-6043. ECE.

KTRV Fox-12 has immediate opening for mainte-
nance engineer in the growing and beautiful Boise
market. Position requires working knowledge of
modern systems repair in studio and mouniain-top
transmitter. FCC General Class license or SBE
certification required. Fax resume to: Chief
Engineer 208-467-6358. EQE.

Chiet engineer wireless/CATV: Wireless compa-
ny has an excellent opportunity for an experienced,
broadcast. headend and plant engineer in sunny
South America. We are seeking a hands on man-
agement style to supervise a small staff,
Spanish/English communication skills a must.
Excellent salary plus benefits. Send resume with
salary history 1o Direct Cablevision, Attn: Mr.
Vallecilla, 48 Woodland Ave., Rockaway, NJ
07866. EOE.

Assistant chief engineer: Must have minimum five
years experience in television broadcast mainte-
nance; be able to troubleshoot digital and analog
equipment to component level; FCC General Class
license or SBE Certilication required; UHF transmit-
ter experience a plus; be able to climb ladders and
pull cables. Primarily a maintenance position.
Starting salary high 20’s to mig 30's DOE.
Immediately send resume to: Engineering Search
Committee, WNIT Television, PO Box 3434, Elkhart,
IN 46515. WNIT is an equal opportunity employer.
Women and minorities are encouraged to apply.

Assistant chiet engineer: Hands-on assistant
chief wanted for Canton, Ohio UHF independent.
Should be familiar with UHF transmilters, 3/4 in.
VTRs, cameras, switchers, automation, satellite,
microwave and other studic equipment. Requires 3
to 5 years minimum broadcast plus 2 year tech-
school or equivalenl component level experience.
FCC license or SBE cettification preferred. Send
resume and salary requirements to Chief Engineer,
PO Box 35367, Canlon, OH 44735. EQE.

Chief engineer: You're now #2, looking to move
up. We need your leadership and energy to take us
to the top. We're a beautiful siation in a wonderful
market and we never see snow. This is a fabulous
opportunity for the right team player. Send resume
and salary requirements now! Reply to Box L-33.
ECE.

Engineer: Electronic technician, entry level,
TV/radic experience, computer knowledge & FCC
First Ciass license would be a plus. Minorities
encouraged. EQE. Resume to Personnel
Manager, PO Box 860, Erie, PA 16512,

Operations technician: Person with 3 years
experience in video tape, studic camera/robo
operations, audio or TD. Lots of opportunities and
challenges. Women and minorities are encour-
aged to apply. Send resume to Don Perez,
K*USA-TV, 500 Speer Blvd., Denver, CO 80203.
Equal opportunity employer.

Chief engineer: KZKI San Bernardino, CA looking
for experienced chiel with Comark, Xmtr and studio
expertise. Send resume and salary requirement to
Jack Moflitt, GM, KZKI-TV, 9229 Utica Ave., Suite
155, Rancho Cucamonga, CA 91730. ECE.

Chief engineer for Allanta independent UHF. RF
experience essential along with a background in
production, studio and maintenance. Computer
skills desirable. Contact General Manager, WTLK,
200 N. Cobb Pkwy, #114, Marietta, GA 30062 or
fax to: 404-528-1422. EOE.

Assistant vice president, engineering: SCETV
is seeking someone to assist the vice president in
the planning, design, construction, operation, and
maintenance of technical facilities used in the pro-
duction and transmission of tetevision and radio
programs. This includes television studio facilities,
recording and post production facilities, master
control, television and radio transmitter facilities,
satellite uplink and downlink facilities, microwave
systems, ITFS transmitting and reception sys-
tems, fiber optic systems, building distribution
systems. Must be a registered professional engi-
neer in South Carolina and have a Commercial
Radio Operators license from the Federal
Communications Commission. Must have a BS
degree in Engineering and eight (8) years experi-
ence or equivalent training and experience in the
design and construction of: television and radio
fransmitting facilities, satellite earth terminals,
lelevision and radio studio facilities, microwave
transmission systems, fiber optic systems, digilal
systems and the architecture of computers and
computer systems. Must be qualified and experi-
enced in the use of computer programing for engi-
neering purposes. EQOE. Salary range: $39,254-
$58.882. 40 hours per week. Position #: 119768,
For more information contact: Ethel Brown,
Personnel Assistant 803-737-3457.

HELP WANTED NEWS

Needed now!! Investigative reporters. Guam
Cable TV's cable news, winner of Polk, AGA
Silver Gavel and 8 Ace Awards, is looking for the
next Woodward and Bernstein's willing to work as
a team. Send letler with news philosophy,
resume, non-returnable 1ape, salary history and
references via domestic priorily mail to: Harrison
Flora, Vice President, Guam Cable TV, 530 West
O'Brien Drive, Agana, Guam 96910. ECE.

Morning show executive producer: WFAA in
Dallas/Fort Worth is looking for an exceptional
executive producer to develop and produce a
daily one-hour local/live talk, information and
entertainment program. Successful candidate will
help develop program congcepl, hire staff, and
supervise all aspects of ongoing program. Proven
track record a must, Please contact Cathy
Creany, VP-GM, or John Miller, Executive News
Director, al 214-748-9631. EQOE.
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Anchor/reporter needed for group owned CBS
affiliate. Applicant must have great on-air skills to
enhance the markets top news leam. A minimum
of two years of broadcasting experience and
desire 1o be parl of a number one news team.
Send resume and tape to: Pat Clutter, News
Director, WTRF-TV, 96 16th Street, Wheeling,
WV 26003. M/F/EQE.

Weather/gen’l assignment reporter: TV network
affiliate seeks person with demonstrated reporting
ability. Fulllime position. Send tape/resumes 10
Attn: Personnel Manager, 3514 State St., Erie, PA
15508. No phone calls accepted. ECE.

Anchorperson: Top 25 network O&QC seeks
morning co-anchor. Requires commanding style:
Confidence, and credibility, plus congeniality and
warmth. Inexperienced do not apply. This is not a
“training” position. Resume plus letter describing
your style of anchoring lo Box L-26. EOE/MF.

Producer/reporter: Applicant must have 1 or
more years experience in TV producing & report-
ing. Good writing skills essential. Compuler know-
ledge helpful. Must be able to meet deadlines.
Minorities encouraged. EOE. Send resume to
Personnel Manager, PO Box 860, Erie, PA 18512,

Television director: WRDW-TV seeking experi-
enced director for public affairs and fast-paced
news program. Experience, leadership and sense
of what constitutes guality television a must.
Excellent opportunity to move up from smaller
market. Send letter with salary history and resume
to: Henry Goldman, Production Manager, WRDW-
TV, PO Box 1212, Augusta, GA 30903-1212.
EEOQ.

Director/TC needed for fast paced number one
news operation in Southeast market. Minimum 1-3
years experience required. We offer excellent
benefits and an aggressive commitment o news,
Send resume and salary requirements to: Box L-
34. EQOE.

Executive producer: Aggressive. number one,
top 40, group owned, sunbelt affiliate seeks an
executive news producer with emphasis on writ-
ing, formal and graphics. Must have 3-5 years
experience as EP of producer of daily primary
newscasts. Good people skills important. Send
resume and tapes to: Box L-35. EOE.

Producer: Need an innovative, take-charge
leader with excellent writing skills. Minimum one
year experience producing newscasts with
emphasis on live. Send resume and tape to Box L-
36. EQE.

Network affiliate has an immediate opening for a
news director. This position requires a minimum of
three years television news management experi-
ence preferably as a news director or executive
producer. Applicants should be enthusiastic, inno-
vative and possess excellent people skills, journal-
istic integrity and fiscal responsibility. College
degree. Women and minorities encouraged to
apply. EQE. Send resume to Mike Lennon,
President/Genetal Manager, WHOI-TV, 500 N.
Stewart Street. Creve Coeur, IL81611.

We are looking for a producer who is a news
room leader, puts on a newscast that delivers both
information and walchable lelevision and brings
fresh ideas to the table everyday. Must be able to
take the ultimate responsibilily for every aspect of
the newscast, including sports and weather. Send
resume, non-returnable tape and writing samples
to: WSYX-TV, PO Box 718, Columbus, OH 43216-
0718. Altn: News Producer. No phone calls
please. Women and minorities are encouraged to
apply. Pre-employment drug testing. EOE M/F/D.

General assignment reporter with 1 year’s expe-
rience in TV for Mid-Atlantic ABC affiliate.
Minorities and women encouraged 1o apply. Live
shot experience a plus. Tape and salary history to
Alysse Hecker, WMDT-TV, 202 Downlown Plaza,
Salisbury, MD 21803. EOE-M/F.

Co-anchor/reporter: WTVR NewsChannel § is
locking for an ancher/reporter to complement male
anchor on nightly newscasts. This is an excellent
career opportunity to be a part of an award win-
ning news department. Candidate should have
minimum two years successful anchoring experi-
ence, and should have superior reporting and writ-
ing skills. Candidate should be able to show a his-
{ory of community involvement and leadership.
Send resume, tape and salary history to Elliott
Wiser, News Director, WTVR-TV, 3301 Waest
Broad Street, Richmond, VA 23230. No phone
calls please. M/F/EQE. Minorities strongly encour-
aged to apply.

Part-time news/sports reporter, must be able to
shoot and edil. Will do general assignment report-
ing three days a week and sports reporting two
days a week. One year experience preferred. Send
3/4” tapes to: Raelin Storey, News Director, KCCO
Television, 720 Hawthorne St., Alexandria, MN
56308. ECE.

Assignment editor: Seeking candidates with 2-4
years experience in television news to assign
reporters and photographers, handie logislics in
covering daily news and special events, research
and set up stories. Satellite news gathering experi-
ence a must. Send resume to: Georgia
Walescheck, KSTP-TV, 3415 University Avenue,
St. Paul, MN 55114. Equal opportunity employer.

Television news director: WFSD, an NBC affiliate
in the 76th market (Paducah, KY; Cape Girardeau,
MO; and Harrisburg, IL), seeks a news director to
oversee all news and related departments, Will
maintain constant awareness of news content and
work with management to maintain standards con-
sislent with stalion goals and industry standards. A
broad range of experience in broadcast journalism
and employee relations is required. A combination
of a related degree from an accredited four-year col-
lege and significant experience is preferred. No
tapes or phone calls. Send a resume and a short
statement of your philosophy on news to: Station
Manager, WPSD-TV, PO Box 1197, Paducah, KY
42002-1197. M/F, ADA, EQE.

Chief assignment editor: Must be a high school
graduale with a minimum of three years experi-
ence as assignment editor: Must have slrong abil-
ity to plan, organize and maintain essential files
for future stories, follow-up stories, and a wide
range of local sources. Responsible for the coor-
dination of reporters and photographers in the
daily assignment schedule. Must be able to
understand and implemeni news department phi-
losophy. Must monitor police, emergency and
other radios, news wires, and allernative news
sources. Apply to WVEC-TV, 613 Woodis
Avenue, Norfolk, VA 23510 or at aur Hampton
Bureau, WVEC-TV 774 Settlers Landing Road,
Hampton, VA 23669. WVEC-TV is an A.H. Belo
Broadcasting Company. EOE.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

ABC affiliate in 34th market has an immediate
opening for high-energy, innovative, guality-orient-
ed expert to join crealive promotion leam. One
year experience in TV promotion required. Musl be
able o demonstraie strong writing, producing, and
editing skills. Expertise in print and radio required.
Send resume, non-returnable tape and writing
samples 1o: WSYX-TV, PO Box 718, Golumbus,
OH 43216-0718. Attn: Promotion Writer/Producer.
No phone calls please, Women and minarities are
encouraged to apply. Pre-employment drug test-
ing. EOE M/F/D,

Production manager: You're now #2, looking to
move up. We need your leadership and energy to
take us to the top. We're a beautiful station in a
wonderful markel and we never see snow. This is
a fabulous opportunity for the right team player.
Send resume and salary requirements now!
EOE. Reply to Box L-37.

Needed immediatety: Multi-talented producer/
director who can also write, or shool, or light, or
edit. Must have experience working directly with
corporate clients. Must be creative and work well
with others. Send information and demo reel 1o PO
Box 13785, RTF, NC 27709-3785. EQE.

Operations/production manager for Spanish lan-
guage O&O station in LA market. Musl have solid
broadcast management and TV news production
experience, If you're a mentor, organized and cre-
ative, rush references and resume 10 KVEA-52, 1139
Grand Ceniral Avenue, Glendale, CA 91201. Or fax
to 818-247-2561. No phone calls please, EOE.

Creative services director: Aggressive Ft. Myers
Fox affiliate is seeking a news-oriented, highly cre-
ative thinker and writer to oversee on-air and all
outside promotion. If you strive for excellence, are
people-oriented and want 1o work in the environ-
ment that fostered AP’s besl newscast in Florida
among medium markets, send non-returnable tape
and resume to: Chris Andrews, VP/Genera!
Manager, 621 SW Pine Island Road, Cape Coral,
FL 33991. Minimum 5 years experience. We are
an equal opportunity employer.

Part-time TV production specialist for Oregon
Public Broadcasling studio and field technical
production work. Minimum salary $800/month for
half-time work (may work up to full-time hours
frequently). Requires 2 years full-time broadcast
TV experience. Preference may be given to
applicants with national broadcast production
experience. Call 503-244-9900, ext. 2117, by 5
p.m., May 13, to reguest application materials.
Equal opportunity employer.

Exciting opportunity-immediate opening: Fox
TV's America's Most Wanted is seeking a video-
tape editor with proven experience in news/docu-
mentary/dramatic editing. Skilled operation of
Grass Valley 141 controller, 100 and 200 swilch-
ers, DPM 100, Dubner and Graham Patton mixer
(or comparable). List management is essential!
Send resume and tape to: Mary Talley, Director-
Personnel, WTTG/Fox Television Stations, Inc.,
5151 Wisconsin Avenue, NW Washinglon, DC
20016. No phone calls please. EOE/M/F/D/V.

Art director: ABC affiliate in sunny California
seeking creative, energetic and multi-talented
individual lo oversee arl direction and design for
all aspects of station programing. Experience on
an Artslar is a plus. Position also requires 1BM
compatible print and collateral design. Send
resume, lape and salary requiremenis to: Bob
Anderson, Director of Frograming and
Promotion, KNTV, 645 Park Ave., San Jose, CA
95110. EQE.

Promotion manager: Ready to move up to top
100 market, or are you a promo producer pre-
pared to take on responsibilities of depariment
head? Must be highly crealive, hands-on, orga-
nized and experienced in all areas of promotion
with strength in news, editing, and graphics. ABC
affiliate in privately owned and operated broad-
cast group. Rush resume and non-returnable
tape to F. Robert Kalthoff, WSJV-TV, PO Box
1646, Eikhart, IN 48515. EQE/MF.

Programing producer for Chicago's CBS 0&0
station: WBBM-TV Programing is seeking a full-
{ime, innovative, enthusiastic program producer
with at least 3-5 years experience al writing and
producing live studio and magazine long format
programing. Strong writing, feature-producing,
and organizational skills a must. Hands-on pro-
duction background and background in sales/pro-
motional programing desirable. Prior experience
in producing sports and sports/related program-
ing a plus. No phone calls. Rush resume, salary
histary, and VHS or 3/4” tape demonstraling
work that meets the above criteria, with a written
explanation of your role for each example to:
Marion Meginnis, WBBM-TV Programing, 630 N.
McClurg Court, Chicago, IL 60611. An equal
opporfunily employer.
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Senior producer-promotions: Top 20 ABC affil-
iate seeks a highly creative individual with at
least 3 years TV broadcast promotion/commer-
cial experience. Must have excellent writing skills
and a thorough knowledge of current production
and post-production techniques. This individual
should have a strong news topicallimage prome-
tion background and will also assist the creative
services director in supervising producers. Send
resume and tape to: David Baumann, Creative
Services Direclor, KSTP-TV, 3415 University
Avenue, Minneapolis, MN 55414. No faxes or
phone calls please. Equal opportunity employer.

Needed for new Health-care Series in the #1
and #4 markets: Producer/writer: Thorough expe-
rience producing studio talk, call-in and feature
pieces. Proven credits producing healthcare-
related programs and segments. Host: Major
market experience hosting studio talk and call-in
programs. Health-care experience and field pro-
duction skills a plus. Fall premiere. Send resumes
and tapes 1o Personnel, NJN, CN 777, Trenton, NJ
08625-0777. EOE.

SITUATIONS WANTED MANAGEMENT

Traffic/sales support manager with 14 years TV
and cable experience is seeking a new, challeng-
ing position. Accurate. efficient and versatile, | am
willing to relocate for the right opportunity.
Experienced with various systems including VCI,
JDS, BIAS and others. Reply to Box L-38.

SITUATIONS WANTED SALES

Dale Carnegie sales graduate with six years sell-
ing radic advertising, currently employed with
AT&T, is looking for a pesition as an account exec-
utive with a television station. Please call Martin
Garbus at 213-749-3461 or write to him at 27113
Sanford Way, Valencia, CA 91355.

SITUATIONS WANTED PROGRAMING
PROMOTION & OTHERS

I'll create/help produce game shows on your sta-
tion/syndicators will market/lel's tal/Buddy Piper,
Co-creator Classic Concentration, 1-800-743-0707.

]

ALLIED FIELDS

HELP WANTED INSTRUCTION

Instructor, TV production and television studio
supervisor: to teach muili-camera studio TV, EFP,
ENG & Multimedia, corporate video and other possi-
ble areas. Requirements: RTVF MA/MS or MFA,
teaching experience, professional TV credentials.
Start: June 1994. Apply to: John Freeman, Chair,
Dept. RTVF, Box 30793, Texas Christian University,
Fort Worth, TX 76129, Finalists must provide profes-
sional show reel. TCU is an EEQ/AA employer.

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

Producer/director: Seeking preducer/director with
strong multi-camera TD skills... Tired of just pushing
buttons? Let your skills flourish al a growing facility
in the Washington DC area with a creative team
atmosphere. Must have enthusiasm for beautiful
images and ability 1o work independently and super-
vise production crew. Must interact well with clients.
Send resume and demo tape to: Media General
Productions, 14650 Old Lee Road, Chantilly, VA
22021, Attention: Human Resources. Demo tapes
will nol be returned. No phone calls please. Pre-
employment drug-testing required. EOE M/F/D.

Videographer/editor: Motion Masters is looking
for an energetic, enthusiastic videographer/editor
who can produce outstanding work. Must enjoy
working with clients in a fast-paced environment,
possess strong lighting skills, and be experienced
in both field and studio production. Minimum
required: A demo tape we’ll want 1o watch again
and again! Rush tapes and resumes to Diana Sole,
President, Motion Masters, 80 MacCorkle Avenue,
South Charleston, WV 25303. EQE.

FINANCIAL SERVICES

Lease purchase option: Refinance existing
equipment, lease purchase new equipment, no
down payment, user friendly. Carpenter &
Associates, 800-760-4020.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting and
anchoring/teleprompler skills. Produce guality
demo tapes. Resumes, Critiquing. Private lessons
with former ABC News correspondent. 914-937-
1719. Julie Eckhert, ESP.

EMPLOYMENT SERVICES

Government jobs $16,040-$59,230/yr. Now hir-
ing. Call 1-805-962-8000 ex!. R-7833 for curreni
federal list.

WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4” SP, M2-90's,
Betacam SP’s. Call Carpel Video 301-684-3500.

FOR SALE EQUIPMENT

AM and FM transmitters, used, excellent condi-
tion, tuned and tested your frequency. Guaranteed.
Financing available. Transcom. 800-441-8454,
215-884-0888, Fax 215-884-0738.

Broadcast equipment (used): AM/FiM transmit-
ters, RPU’s, STL’s antennas, consoles, process-
ing, turntables, automation, lape equipment, moni-
tors etc. Continental Communications, 3227
Magnolia, St. Louis, MO 63118. 314-664-4497.
Fax 314-664-9427.

50KW AM: Continenlal 317C3 (19§6), Harris
MWS50B (1982}, Transcom 800-441-8454.

Complete TV production system. Field acquisi-
tion, live capability, A/B-roll Hi8, Betacam, 3/4” SP
suite wilh Prodigy, Sony decks and cameras, CG,
ACTIII DVE, 8-ch. board, all mics, cables, custom
console. Seller will assist with setup. Value over
$200,000. Wil sell $125,000 Call 301-842-1088.

Lowest prices on videotape! Since 1979 we have
been beating the high cost of videotape. Call Campel
for a catalog. 800-238-4300.

TV-MISCELLANEOUS

The Ten Keys to Landing Your Perfect TV
Reporting Job. Or What News Directors are Really
Looking For. Send SASE for free report to Box L-39.

RADIO
HELP WANTED TECHNICAL

HELP WANTED TECHNICAL CONT.

RF/MW ENGINEER/
TECHNICIAN

Frank E. Basil, Inc., a multi-discipline
A/E and Construction firm, has
immediate needs for experienced
AM Radio TX installers for a project
in Somalia. Interested candidates
shall submit resume ASAP or call

Mr. Bernie Yagmur
at 202-835-1234
Fax (202) 835-1216

LEASED TIME PROGRAMING

Radio time available for lease
all time periods
Sussex/Kent Co., DE; Mercer Co., NJ; Bucks,
Montgomery, Chester, Berks Co., Eastern PA;
Lawrence, Butler Co., Westermn PA; Cayuga,
Onondaga, Seneca, Tompkins, Cortland Co., NY
Cosl efficient rates!

Call: 610/326-4000 Fax: 610/326-4809

Chief Engineer
WCTC(AM)/WMGQ(FM), Greater Media’s
central New Jersey radio stations, seeks
a qualified chief engineer to head a three
man department at one of the country’s
top suburban radio operations. WCTC is
24 hour news/talk/sports with a heavy
remote schedule. WMGQ is live A/C. A
highly experienced and motivated pro is
needed to manage the technical opera-
tion of these major market quality facili-
ties. Competitive salary/ full benefits.
Resumes to:

Milford K. Smith
Greater Media, Inc.,
P.O. Box 1059
East Brunswick, NJ 08816

) Greater Media, Inc.

Equal Opportuniiy/Affirmative Action Employer

=

CABLE
HELP WANTED TECHNICAL

Director Of
Broadcast Engineering

Home Box Office, an innovator in the
entertainment industry, offers an out-
standing cpportunity for an accomplished
professional o manage the engineering
and maintenance of our Origination
Center in HAUPPAUGE, LI.

Responsibilities of this high-profile posi-
tion include instaliation, upkeep and
maintenance of all broadcast equipment
and assisting in future facility upgrades.
The ability to support new technologies,
and develop daily routine maintenance
and upgrade policies is essential.

To be considered, you must offer a mini-
mum of ten years' experience in broad-
cast engineering, maintenance and elec-
tronics, with a thorough knowledge of
broadcast automation systems, robotics
cart machines, D2 digital tape machines
and computer envircnments. Knowledge
of compression technigues and file server
technology is a plus. A commitment to
service and quality, as well as strong
interpersonal and communication skills, is
essential.

Qualified individuals shouid send their
resumes to: Home Box Office, Room
3-42,1100 Avenue of the Americas,
New York, NY 10036

HBO is an Equal Opportunity Employer

BLIND BOX RESPONSE

Box Letter-Number
1705 DeSales St., NW

Washington, DC 20036
Tapes are now accepted
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TELEVISION
HELP WANTED SALES

CLASSIFIEDS
HELP WANTED NEWS

ACCOUNT EXECUTIVE

INSP (The Inspirational Network) has
an excellent media sales opportunity
for a dynamic professional to develop
new business accounts by presenting a
proven, loyal, responsive viewer., A
background in television sales and
proven track record in selling special
opportunities and sponsorships is pre-
ferred. Seasoned applicant will have 3-
5 years previous national sales expeti-
ence. Ad agency background also con-
sidered. INSP offers individual a
chance to join a rapidly growing com-
pany with integrity and a mission to
assist businesses through effective
cable advertising. Please send

resumes to: INSP-Sales Department,
9700 Southern Pine Boulevard,

calls please. EOE.

Charlotte, N.C. 28273. No phone

NEWS
DIRECTOR

KABC-TV is seeking an experi-
enced broadcast news professional
with a track record in all aspects of
news department administration
and television journalism. Send
resume to: General Manager,
KABC-TV, Dept. ND-BC, 4151
Prospect Ave., Los Angeles, CA
90027. Equal Opportunity
Employer.

CONABCTV

HELP WANTED PROGRAMING
PRODUCTION & OTHERS

RETAIL
ACCOUNT
EXECUTIVE

WBAL -TV seeks a Retail Account Ex-
ecutive with the interest and experi-

tion.

Hooper Ave., Baltimore, MD 21211

males are encouraged to apply.

FHaarst Broadcasting

BALTIMORE

ence to develop new business for our
Baltimore-based, CBS-TV affiliated sta-
tion. A minimum of 2 years broadcast
aexperience is preferred for this posi-

If interested, please sand resurme fo Bill
Fine, General Sales Manager, 3800

(no phone calls please|. Agency Spe-
cialists need not apply. An equal op-

portunity employer. Minorities and fe-

WBALAITV ==

PROGRAM
DIRECTOR

KABC-TV is seeking an experi-
enced television program depart-
ment administrator with
experience in local program
development and production.
Send resume to: General
Manager, KABC-TV, Dept. PD-
BC, 4151 Prospect Ave_, Los
Angeles, CA 90027, Equal
Opportunity Employer.

CONABCV

Muscular Dystrophy Association
1-800-572-1717
People Help MDA. . Because MDA Helps People

HELP WANTED PROGRAMING
PRODUCTION & OTHERS CONT.

COMMERCIAL

PRODUCER
WBAL -TV Pregram Department has an
immediate opening for the position of
Commercial Producer. A minimum of 3 to 4
yBGr! D’ Comciﬂl, !Qlei mndal Qnd m'e‘
marketing video production experience is
praferrecf

The commercial producer should be an idea
generator with exceptional self-starfing
tendencies. Strong visualization and
canceptional skills, inventiveness in designing,
eveloping, and overseeing several projects at
a time, camrying them from initial conception to
fino! product, %ood communication and
technical skills. College degree preferred.

I interested, please contact:
Emerson Coleman
Director of Broadcast Operations
WRBAL-TV

Tv Hill
Baltimore, MD 21211
{410)338-6424

Women ond minarities are encauraged to
opply.
V L pe—

Broadcasting

BALTIMORE

MITH FLORIDA! Share ina rare
portunity for broad-based growth and

environment. As Director of Media
Production, you wilt supervise the Chief
Engineer and support repair/ maintenance
technicians & production specialists in the
School of Film & Video production studio.
Work with faculty & public representatives,
perform as executive producer of major
instructional series, plan/coordinate
teleconferences and supervise the Schools
education program directed at industry
professionals. May teach courses in
Television and Electronic Field Production.

communication and business administration
or other appropriate area required. Must
possess 5-7 yrs. experience in media
administration, including 3 yrs. in a
supervisory capacity. Strong executive
experience with skills/ability to successfully
interact with people and manage budget/
resources are a must. Significant profes-
sional experience in video or television

level required. University teaching
experience desired, but not required.

. SALARY: $39.549 | Be

lay Service TDD at 1-800-955-"":
completed application packages
idered. EA/EQ Employer.

joy a stimulating multi-ethnic/multi-cultural

Bachelor's Degree with major course work in

production at the commercial or instructional

Broadcasting & Cable Apr25 1994
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CLASSIFIE D '

PROGRAMING SERVICES

National Weather Network
Localized TV weathercasts Via Satellite
including your own ON-AIR Meteorologist

* A new local SALES Opportunlty!
\\ N “ Short form stand alone inserl updates!
nd * Full length Weathercast with Anchor toss!
* Completely customized for your market!
NWI * Experienced AMS ON-AIR Meteorologists!
~ Cash/Barter coat effecliveness!

Call: Edward St. Pe’ 601-352-6673

PUBLIC DOMAIN PROGRAMMING

Features Shorts
Cartoons Documentaries
High Quality Low Bulk Pricing

1-800-766-8550 FAX: 401-846-3453
DESERT ISLAND FILMS

ALLIED FIELDS
HELP WANTED CUSTOMER SERVICE

-~ e |

JIS

CERY
THE LARGEST SUPPLIER OF MEDIA SOFTWARE IN THE WORLO

Customer Service

Jefferson-Pilot Data Services is the leader in computer services for the TV, cable
and radio industries, offering competitive salaries with medical, retirement, 401K
and Flex benefits. We invite self motivated, customer oriented individuals with the
appropriate qualifications to apply for the following positions:

Customer Service Representative

Responsibilities include learning our computer applications, troubieshooting
customer problems by phone, installing new systems and training customers.
The aptitude for assuming complete responsibility for customer satisfaction is a
must. Heavy travel is required. The ideal candidate will have broadcasting and
computer experience. A degree is a plus.

Technical Suppott Representative - 2 positions

Responsibilities include learning our computer applications, troubleshooting
general system problems by phone, coordinating the installation of new sys-
tems, conducting internal training and performing some on-site system
upgrades. The aptitude for assuming complete responsibility for customer sat-
isfaction is a must. This position requires a detail oriented person. Moderate
travel is required. The ideal candidate will have experience with DEC VAX
3100 systems or IBM System/36 and AS/400 systems. A degree is a plus.

PC Product Specialist

Responsibilities include providing quality assurance, testing, documentation,
shipping and customer support for our PC software products. The applicant
should have good writing skills and have the creativity to offer software design
assistance. The ideal candidate will possess a knowledge of Clipper and have
experience with PC's in a network environment. Moderate travel is required.

Release Specialist

Responsibilities include loading and maintaining various databases on IBM
System 36 and AS/400 systems, duplicating and distributing software media
and documentation, and maintaining production libraries. The applicant should
have a background in operating IBM System 36 and AS/400 hardware, good
organizational skills, the ability to manage multiple priorities, and the ability to
work well under deadline pressure. EOE.

Send resume and salary history to:

Personnel

Jefferson-Pilot Data Services, Inc.
785 Crossover Lane, Suite 141
Memphis, TN 38117

EMPLOYMENT SERVICES

e——————— —— -

| California Broadcast Job Bank |
I For application information call |

I (916) 444-2237 :
| California Broadcasters Association |
| R

1-900-40-RTNDA Updated Daily
RTNDA Job Service

85 cents a minute. Listings free.
Call 202-659-6510 {Fax 202-223-4007).
(T Radio-Television News Diractors Association

| I 1000 Connecticut Ave.. N.W., Suile 615
), Washingion, D.C. 20036

Imide J’ab l‘.?pemngs, Nuhonuﬁde i
PRESS @ Radin Jobs, updaied daily

@ Television Jobs, updated daily

LI € Hear "Talking Resumeés™

6 € To record “Talking Resumeés”and

OUR

YEAR employers ta record job openings
@ Entry leve| positions

1-900-726-JOBS

$199 DBF MIN. JOBPHONE, NEWRORT BEAGH, CA

IIIIIIIIIIIIIIIII

= Television Jobs,
3~ Jobs In Large & Small Markets.
& Inexpensive And Reliable.
To start o subseriplion or pest ajob call
1-602-745-1997
$6.951issue $19.954 issues  $39.95 12 issues

of 6end check to:  Medla Grapevine
P.O. Bex 12693, Tucson, AZ 85732-2693
s e

2 Spocliv TY
For jobs via the phone call

1-900-787-7800
s RIS T A o IS $1.99 por min
MEEENEN NI EEEEE NN X NN

AN EEENENXNEXENXENNXK
&IIIIIIIIIIIIIII
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EMPLOYMENT SERVICES CONTINUED

LANDING

AJOB /NTV NEws

Do you know the keys to an effective audition
tape...slrong cover leffer... getling your fool in the doar?

Aleading consultant, top management and talent lend
their expertise to help you land your first — or your next
— jobin TV News. VHS, One hour. $29.95 + $3.95 3&H.
Visa/MC call toll-free 1-800-248-9670. Check/M.0. 1o
TV News Tape ¢ PO. Box 176 + Cleveland, OH 44129,

JOB OPPORTUNITIES NATIONALLY

m Professional, Technical & Production
» Cable & Broadcast TV, Film...
2x month, 6 issues/S35, 12/$60, 22/595.

Subscribe today. Send check/MO to:
ENTERTAINMENT EMPLOYMENT JOURNAL™
Dept. 550, 7095 Hollywood B. #815
Hollywood, CA 90028
For more info call: (800) 335-4335
In CA: (213) 969-8500

FOR SALE STATIONS

FOR SALE
50 KW AM AND CLASS C FM, IN
SOUTHWESTERN TOP 50 MARKET.
SERIOUS BUYERS ONLY PLEASE.
P.O. BOX 25670,
HONOLULU, HAWAII 96825

FOR SALE
Full-day, individual seminar for radio investors, given privately
lo you. Group owner/operator with 25 years experience and
ex-NAB General Counsal explain station search, negotialion,
linancing FCC rules, lakeover, and many olher lopics you
choose. Learn how lo buy in loday’s environment. Calt Robin
Martin or Erwin Krasnow today for delatls ang a brochure.
The Deer River Group
Washington, DC-—(202) 659-3331

AM/FM  S.FL C/F
AM ORL. MKT. $395K
FM N. FL. 6 KW $750K

HADDEN & ASSOC.
407-365-7832

$1.2M

Radio group covering 5 main
cities for sale in Lithuania.
Radio in that part of the world
is as it was in the United
States 30-40 years ago.
Tremendous potential.
For full details call
Don Roberts—813-966-3411

eSM MILLER &

ASSOCIATES
800-632-2757
KS C1 Combo w/Cashflow: $Negotiable
OR Class A Combo: $950K Terms
CA Class B Upgrade $500K Cash

CA Class B1 Combo:
CA Class C1 Regional:

$600K Terms
$425K Terms

Sale of MDS Station
{Call Sign WPF 47)
and Equipment in Place
Phoenix, AZ

By Bankrupticy Court Order, a hearing to
authorize the sale, transfer and provision of
interim service pending closing of sale of
WPF 47 (Channel 1) MDS station {including
the assignment and assumption of real
estate leases and customer agreement) and
equipment “as is, where is” in Phoenix,
Arizona held by Microband Corporation of
America, is to be held on Wednesday, May
18, 1994 at 9:30 AM at the U.S. Bankruptcy
Court located at the Alexander Hamilton
Customs House, One Bowling Green, New
York, New York. The terms and conditions
of the sale, including the interim service
arrangements, which are subject to higher
and better offers, and overbidding proce-
dures are available at the office of the Court
Clerk, Alexander Hamilton Customs House,
One Bowling Green, New York, NY 10004;
office of Kensington & Ressler, P.C.; 400
Madison Avenue, New York, NY 10017
and at owner’'s offices at 286 Eldridge
Road, Fairfield, NJ 07004.

WE’LL GIVE YOU
ALL THE CREDIT

MasterCard

FAX (202) 293-FAST

OR MAIL TO:
CLASSIFIED DEPT.,,
1705 DESALES ST. NW
WASHINGTON, DC 20036

WE ALSO ACCEPT
AMERICAN EXPRESS

BROADCASTING & CABLE’S
CLASSIFIED RATES

All orders to place classified ads & all correspon-
dence pertaining to this section. should be sent to
BROADCASTING & CABLE, Classified
Department, 1705 DeSales St..,
Washington, DC 20036. For information call
(202) 659-2340 and ask for Mitzi Miller.

Payable in advance. Check, money order or
credit card (Visa, Mastercard or American Ex-
press). Full and correct payment must be in writ-
ing by either letter: or Fax 202-293-3278. If pay-
ment is made by credit card, indicate card num-
ber, expiration date and daytime phone number.

New Deadline is Monday at 9:00am Eastern Time |
for the following Monday's issue. Earlier deadlines’

apply for issues published during a week contain-
ing a legal holiday. A special notice announcing
the earlier deadline will be published. Otders,
changes, and/or cancellations must be submitted
in writing. NO TELEPHONE ORDERS,
CHANGES, AND/OR CANCELLATIONS WILL BE
ACCEPTED.

When placing an ad, indicate the EXACT category

desired: Television, Radio, Cable or Allied Fields;
Help. Wanted or Situations Wanted; Management,
Sales, News, etc. If this information is omitted, we

will determine the appropriate category according:

to the copy. NO make goods will run if all informa-
tion is not includéd. No personal ads.

The publisher is not responsible for effors in print-

ing due to.illegible copy—all copy must be clearly |

typed or printed. Any and all errors must be report-
ed to the Classified Advertising Department within
7 days of publication date. No credits ‘.or make

goods will be made on errors which do not materi-

ally affect the advertisement. Publisher reserves
the right to alter classified copy to conform with the

| provisions of Title’ VI of:the .Civil Rights Act of
1964, as amended. Publisher reserves the right to

abbreviate, alter or reject any copy.
Rates: Classified listings {non-displayj. Per

issue: Help Wanted: $1.70 per word, $34 weekly.
minimum. Situations Wanted; ‘85¢ per word, $17,

weekly minimum. Al other classifications: $1.70
per word, $34 weekly minimum.

Word count: Count each abbreviation, initiat,
single figure or group of figures or letters as one
word each. Symbols such as 35mm, COD, PD
etc., count as one word each. A phone number
with area code and the zip cdde count as one
word-each.

Rates: Classified display {minimum 1 inch,
upward in half inch increments). Per issue: Help
Wanted: $148 per inch. Situations Wanted: $74
per inch. For Sale Stations, Wanted To Buy

. Stations, Public Notice & Business Opportunities

advertising require display space. Agency com-
mission only on display space (when camera-
ready art is provided). Frequency rates available

Blind Box Service: (In addition to basic advér-
tising costs) Situations Wanted:- No charge. All
other classifications: $20 per issue. The charge

for the blind box. service applies 1o advertisers|
_running listings and display ads. Each advertise-

ment must have a separate box number.
BROADCASTING & CABLE will now forward
tapes, but will not forward transcripts, portfolios,
writing samples, or other oversized materials;
such are returned to sender. Do not use folders,

'binders or the like. Replies to ads with Blind

Box numbers should be addressed to: Box (let-

‘ter & number), ¢/o Broadcasting & Cable, 1705

DeSales St., N.W., Washington, DC 200386.

-Confidential Service. To.protect your identity seal
your reply in an envelope addressed to the box’

number. in a separate note list the companies and

.subsidiaries you do not want your reply to reach.

Then, enclose both in a second envelope addiessed
to CONFIDENTIAL SERVICE, Broadcasting &
Cable Magazine, at the address above.

For subscription information
call 1-800-554-5729.

N.W._;
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OWNERSHIP

Granted

WFBA(AM) Miami {BTC940110EB)—
Feb. 8.

WQAM(AM) Miami (BTC240114GL) —
Action Feb. 1.

WOKC(AM) Okeechobee, FL (BAL930907-
Gl)—Action March 17.

WOKA-FM Douglas, GA (BTCH940202-
GF)—Action March 17.

WGML(AM}-WHVL(FM) Hinesville, GA
{AM: BTC-930330GE; FM: BTCH330330-
GF)—Action Feb. 1.

KACH-FM Preston, ID (BAPH340107EA)—
Action March 25.
WKRS(AM)-WXLC(FM) Waukegan, IL {AM:
BAL940224GK; FM: BALH940224GL)—
Action March 18.

WRBR-FM South Bend,
931222GE)—Action March 16.

WWPL(FM) Federalsburg, MD (BTCH-
930512GE)—Action March 17.

WIQB-FM Ann Arbor, Ml (BTCH930712-
GH)—Action Feb. 7.

WAMX(AM) Saline, Ml (BTC930712GG)—
Action Feb. 7.

WRTP(AM) Chapel Hill, NC (BAL940203-
EB)—Action March 21.

WFLB(AM) Fayetteville, NC (BAL3940128-
EC)—Action March 25.

Action

IN (BALH-

Abbreviations: ali.—allernate; ann.—announced; ant.~
anlenna; aur.—aural; aux.—auxiliary; ch.—channel; CH-
critical hours; chg—change; CP—consiruction permit;
D—day; DA-directional antenna; Doc.-Docket; ERP—
effective radiated power; Freq.—Irequency; H&VY-hori-
zonlal ang vertical, khz—kilohertz; kw—kilowaits; lic.—
license; m-melers; mhz-megahertz; mi.—miles; mod.—
modification; MP-modification permit; ML—modification
license; N-night; PSA—presunrise service authority;
pwr.—power; RC-remole conlrol; SH—specified hours;
SL-sludic location; TlL-transmitier location; frans.—
transmitter; TPO-transmitier power output; U or
uni.—unlimited hours; vis_—visual; w—walls; *—noncom-
mercial. One meter equals 3.28 feet.

WFPG-AM-FM Atlantic City, NJ (AM:
BALS40224GI|; FM: BALH®40224GJ)—
Action March 18,

WTLB(AM)-WRCK(FM) Utica, NY (AM:
BALG40224GG; FM: BALH940224GH)—
Action March 18.

WBEN(AM)-WMJQ(FM) Buffalo, NY (AM:
BTC940310GG; FM: BTCH940310GS)—
Action March 18.

WWKB(AM) Buffalo, NY (BTC940310GR)—
Acticn March 18.

WKSE(FM) Niagara Falls, NY
(BTCH940310GS)—Action March 18.
KMNZ(TV) Oklahoma City, OK

(BAPCT931129KJ)—Action March 30.

WVNW(FM) Burnham, PA {(BAPH930901-
GH)—Action Feb. 1.

WHTM-TV Harrisburg, PA (BTCCT940216-
KH)—Action March 31.

WGLU(FM) Johnstown,
940121GE)—Action March 21.

PA (BALH-

SERVICES

O ReC o ——

WDAS-AM-FM  Philadelphia (AM:
BAL940214GP; FM: BALH940214GR)—
Action March 31.

WGBI-AM-FM  Scranton, PA (AM:
BTC940203GK; FM: BTCS40310G0)—
Action March 18.

WGGY-FM Scranton, PA (BTCH940310-
GP)—Action March 18.

WWTN({FM) Manchester,
(BALH940121GG)—Action March 21.
KNGV(FM) Kingsville, TX (BALH931117-
GH)—Action March 21.

WYMY(FM) Bedford,
(BALH230923GK)—Action March 29.
WLTK(FM) Broadway, VA (BTCH940202-
EB)—Action March 21.

WBTX(AM) Broadway-Timberville, VA
(BTC940202EA)—Action March 21.
WJQI(AM) Chesapeake, VA (BTC940114-
GN)—Agction Feb. 1.
WVLR(AM)-WJJS(FM) Lynchburg, VA
(AM: BALS40113GL; FM: BALH940113-
GM)—Action March 21.

WFOG(FM) Suffolk, VA (BTCH940114-
GM)—Action Feb. 1.

WJQI-FM Virginia Beach, VA (BTCH-
940114G0O)—Action Feb. 1.

Dismissed

KQAM(AM)-KEYN-FM Wichita, KS (AM:
BALS31103GR; FM: BALH931103GS)—
Acticn March 18.

TN

VA

—

BROADCAST DATABASE

dataworld

Coverage/Terrain Shadowing
Allocation Studies « Direclories
P.O. Box 30730 301-652-8822
Bethiesda, MD 20814  800-368-5754

BROADCAST DAT BEMYICES
A Div. of Moffer. Larson & Johnson, inc
“AM. FM. TV, H-group databases

* Coverage, allocalion and terain studies
" FCC research

703 824-5666

IIY

» Microwave and Satellile
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PROFESSIONAL CARDS

—

COHEN, DIPPELL AND
EVERIST, P.C.

CONSULTING ENGINEERS

1300 "L" STREET, N'W. SUITE 1100
WASHINGTON, D.C. 20005

202} 898-0111
Member AFCCE

| du Treil, Lundin & Rackley, Inc. | | ==CARL T. JONES= LOHNES AND CULVER
S AR e G CORFPORATION CONSULTING RADIO ENGINEERS
240 North Washington Blvd. CONSULTING ENGINEERS 8309 Cherry Lane
| Suite 700 7901 YARNWOOD COURT Laurel, MD 20707-4830
Sarasota, Florida 34236 SPRINGFIELD, VIRGINIA 22153 {301) 776-4488
(813) 366-2611 (703 ) 569-77104 )
MEMBER AFCCE Since 1944 Member AFCCE
MEMBER AFCCE
MLJ

Moffet, Larson & Johnson, Inc.
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Two Skyline Place, Suite 800
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Falls Church, VA 22041
703-824-5660
FAX;: 703-824-5672
MEMBER AFCCE-
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San Francisco, California 94128
HE (415) 342-5200

(202} 396-5200
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CARL E. SMITH
CONSULTING ENGINEERS
AM-FM-TY Engineenng Consullants
Complele Tower and Rigging Services
"Serving the Broadeast Indusiry
Jor over 50 Years”

Box 807 Bath, Ohio 44210
(216) 659-4440
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Suite 600
1725 DeSales, N.W.
Washington, D.C. 20036
Telephone: (202) 659-3707
Telecopy: {202) 659-03€0

Member AFCCE

E. Harold Munn, Jr.,
& Associates, Inc.

Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
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Mulianey Engineering, Inc.
Consutting Telecommunications Engineers

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115

Member AFCCE

HATFIELD & DAWSON
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4226 SIXTH AVE. N'W.
SEATTLE, WASHINGTON 98107
(206) 783-9151; Facsimile: {206) 789-9834
MEMBER AFCCE
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Henry, Illinois 61537
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C.P. CROSSNO & ASSOCIATES
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P.O. BOX 180312
DALLAS, TEXAS 75218
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CHARLES PAUL CROSSNO, P.E.
(214) 321-9140 MEMBER AFCCE

JOHN F.X. BROWNE & ASSOCIATES

BLOOMFIELD HILLS | Broadcast » Cable

610-642-6226 - Wireless +
WASHINGTON
202-293-2020

Member AFCCE

D.C. WILLIAMS, P.E.

Consulting Radio Engineer
Member AFCCE
Post Office Box 1888
Carson City, Nevada 89702

(702) 885-2400

OMMUNICATIONS TECHNOLOGIES INC.
BROADCAST ENGINEERING CONSULTANTS

Clarence M. Beverage
Laura M. Mizrahi
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COI2SULP7F 2275 Norwand . Pattessan,Pres.

1416 Hollister Lane Los Osos,Ca, 93402
Ph. {605) 523-1996 & Fax: (B05) 528-1982

STEVEN J. CROWLEY, P.E.
Consulting Engineer

1133 15th SL., N.W., Suite 1200
Washington D.C. 20005
Tetephone {202) 223-1101

Fax (202) 223-0806

Member AFCCE

AFCCE
Association of
Federal Communications
Consulting Engineers
P.O. Box 19333
20th Sureet Station
Wwishinglon, DC 20036
(313) 642-6226
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videos about media topics.

encouraged.

Call for authors

BroaDCASTING & CaBLE and Focal Press are seeking authors for a new
series of books to be written by and for broadcast and cable professionals,
addressing topics essential to their needs.

The books will be sponsored by BroapcasTING & CasLe and will be pub-
lished internationally by Focal Press, a leading publisher of books and

Areas of interest include, but are not limited to: telco entry, new distribu-
tion technologies, high-definition television, ratings, interactive programing
and management issues. Innovative ideas and practical solutions are

For more information or to submit a proposal please contact Marie Lee,
Acquisitions Editor, Focal Press, 80 Montvale Avenue, Stoneham, MA 02180.

FOR THE RECOR D

'NEW STATIONS

Applications

Bryan, OH (BPED940316MF)—The Public
Broadcasting Foundation of Narthwest Ohio
seeks 88.5 mhz; 15 kw; ant. 117 m. Address:
136 N. Huron St., P.O. Box 30, Toledo, OH
43697. Applicant is headed by Dan
Niedzwecki and owns WGTE-FM-TV Toledo
and WGLE-FM Lima, both Ohio.

Marion, OH (BPEDS40317MR)—Ball State
University seeks 90.9 mhz; 2.4 kw; ant. 34 m.
Address: AD 103, Muncie, IN 47306. Appli-
cant is headed by Stewart Vanderwilt and
owns WIPB-TV and WBST(AM).

S ————— —— e

“THIS WEEK

| April :26—Hollywood Radio:and Televisaon

| Society newsmaker luncheon. Speaker: First
Lady Hillary Clinton. Regent Beverly Hotel, Los
Angeles. Contact: Gene Herd, (818) 788-1182.
April 28—"Fast Starfs in New Commurnica-
tions Technologies: Strategles far Enttepre-
neirs, Lenders and Lawyers,” seminar ce-
sponsored by Communications Média Center at

| ‘the New York Law School, Federal Communica- -

| lions Commission and the National Telecommu-

| nicatlons and information Adrinistration, New

| York Law Schoal, New Yaork. Contact: Hoberla
Tasley, (212) 431-2160.
April 30-May 1—National Academy of
Television Arfs & Sciences 21st ahnual Day-
timg Emmy Awards judging panels. Las Ange-
lez. Contact: _Trudy Wilson; (212) 586-8424,

MAY

May 8-11—Conference on Interactive Market-
| mg/East Marriott Orlande World Center Resort
and Conventipn Centar, Orlando, Fla. Contact:
(310} 798-0433.
My 11-12-—National Infomercial Marketing
Association third annual midyear meeting.
Grand Hyatt, Washington. Contact: David Sav-
age, (202) 952-8342. :
May 13-15—Federal Communications Bar
Association annual seminar, Nemacolin Waod-
‘lands Resort, Farmington, Pa: Contact: (202)
736-8149.
= May 22-24—NBC affilidtes meeting, Cantury
Plaza-Hotel, Century Plaza, Calif. Contact: (212)
B64-4444.
* May. 22-25—National Cable Television
Association. New Orleans. Contact: (202) 775-
3669.
May 2225 National Association of Minorities
in Cable. New Orleans. Contact: (310) 404-6208.
‘May 22-25-—Broadcast Cable Financial Man-
agementAssociation and:Broadcast Cable Credit
Association-annual confererice. Sheratan Har-

e e e

Chico, CA (BPED940406M2)—KXOL Inc.
seeks 88.1 mhz; .109 kw; ant. 21 m. Address:
1252 E. 10th St., Chico, CA 95928. Applicant
is headed by Marcus A. Smith and has no
other broadcast interests.

Fallon, NV (BPH340405ML)—Sierra Nevada
Christian Music Association inc. seeks 101.3
mhz; 6 kw; ant. 75.6 m. Address: 316 Califor-
nia Ave., Ste. 400, Reno, NV 89509. Appli-
cant is headed by Rev. Karry Crites and has
no other broadcast interests.

Sterling, IL (BPED940317MK)—Northern
INinois University seeks 91.5 mhz; 2.1 kw;
ant. 101 m. Address: 801 N. First St., DeKalb,
IL 80115. Applicant is headed by Michael
Lazar and owns WNIU(FM) Dekalb and

WNIJ(FM) Rockiord, both lllinois.

Taylorville, IL (BFH340408MY)—Lakeside
Broadcasting Inc. seeks 94.3 mhz; 4.4 kw;
ant. 116 m. Address: 254 Winnebago Dr.,
Fond du Lac, WI 54936-1167. Applicant is
headed by Danald G. Jones and has no other
broadcast interests.

Ruston, LA (BPED940331MA}—American
Family Association seeks 88.3 mhz; .250 kw;
ant. 60 m. Address: P.O. Drawer 2440, Tupe-
lo, MS 38803. Applicant is headed by Donald
Wildmon and owns WAFR(FM) Tupelo, Miss.

Long Branch, NJ (BPEDS940309MC)—Mer-
cer County Community College seeks 88.1
mhz; 0.2 kw; ant. 92 m. Address: 1200 Old
Trenton Rd., Trenton, NJ 08690. Apgplicant is
headed by Walter Gradzki and owns
WWFM(FM) Trenton and WWNJ(FM) Dover
Township, both New Jersey.

Key Largo, FL (BEPED940330MB)—South
Florida Educational Broadcasters seeks 91.7
mhz; 100 kw; ant. 146 m. Address: 1601
Belvedere Rd., 204 E, West Palm Beach, FL
22406. Applicant is headed by James Riley
and owns KKXX(AM) Paradise and
KKMC{AM) Gonzales, both Calitornia;
WCHP(AM) Champlain, N.Y., and
WLVJ(AM) Royal Palm Beach, Fla.

Erie, PA (BPEDS40317MJ)—Public Broad-
casting of Northwest Pennsylvania seeks
90.5 mhz; 1.7 kw; ant. 118 m. Address: 8425
FPeach $t., Erie, PA 16509. Applicant is head-
ed by Paul Stankavich and owns WQLN-FM-
TV Erie, PA.

Vz

borIsland Hotel, San Diego, Calif. Contact:
Cathy Lynch, (708) 295-0200.

May 25—National Academy of Television Arrs
& Sciences 21st annual.Daytime Emmy
Awards, broadcast live on ABC. Marriott Mar-
quis Hotel, New York; Contact: Trudy Wilson,
(212) 586-8424.

May 25—National Media Owl Awards. First
Chicago Center, Chicago. Contact: Mary
Schwartz, (312) 664-6100.

JUNE
» June 1-4—CBS sffiliates meeting. Century
Plaza Hotel, Century Pisaza, Calif. Contact (212)

*: 975-4321,

June 2-4—43rd American Women in Radio
and Television natienal convention. Minneapo-
lis Hilton and Towers, Minneapolis. Conlact
Gerie Barnes, {212) 302-3399.
June 4-7-—National Association of Broaacast
ersboard meeting, Washington. Gonraﬂ (202)
775-3527.
June:5-11—15th annual Banff Television Fes:
fival. Alberta, Canada. Contact'Jernr Ezekiel,
(403) 762-3080.
« June 7-9—ABE affiliates meeting. Century

. Plaza Hotel, Century Plaza, Calif. Contact: (212)
455-7777.
June 8-11—PROMAX international and Broad-
cast Des:gners Assogiation. New Orleans. Con-
tact: (213 } 465-3777.
June 9-11—Radio Mentreux International
Symposium. Mantreux, Switzarland. Contact:
Lynn Christian, (213) 938-3228.
June 10-13—American Advertising Federation
national conference, Houston. Contact: 8‘30]
8989-2231, ext. 332.
June. 11-13—ShowBiz Expo. Los Angeles
Convention Center, Los Angeles. Contact: (714)

e s e R —————— e

513-8400.

» June 20-23— Wireless Cable Association -
- International annual convention. Las Vegas 1

Hiltan, Las Vegas. Contact: Connie Claﬁs (819)

752-8336. 7 !

« June 20-23— Womeitin Gable 13th annual - .

national cable management conference. Atlanta

Hilton and Towers, Atlanta. Contact: Traty I

Mitchsll, (312) 661-1700.

» June 23-24-—Fox Broadcasting affiliates

meeting. Century Plaza Hotel, Century Plaza,

Calif. Contact: Ciro Abate, (310} 202-1169.

R e 3] 5] |
July: 7-10— Upper Midwest Communications
Conelave. Downtown Hiltan & Towers, Min-
neapolis. Contact; (612) 927-4487. - |
July 16-18—California Broadcasters Associa-
tion.;summer convention. Hyatt Ragency Mon-
terey, Monterey, Calif. Contact: (916) 444-
2237 "

July 19-21-—Florida Cabie Television Associa-
fion annual convention. Ritz Carlton, Amelia 1
Island, Fla. Contact: Joica Veritry, (904) 681- . |
1990. '
» July 24-27—Cable Television Administration l

and Marketing:Society national marketing contar-
.-ence. Chicago. Contact: {703) 549-4200,
« July 27-31—Unity '94. Co-sponsared by
‘Natfonal Assogiation-of Black Journafists,
National Associatlon-of Hispanic Journalists,
- Asian American Journalists Associalion and
Native American Joudrnalists Assocatlon. Atlanta. |
-Contact: (800) 848-6489. '

AUGUST 1
* Augq. 1:3—1934 Eastern Cable Show; Inforum I
Exhibit Hall, Atlanta. Contact: (404) 252-2454. !
* Aug. 4-6—Salellite Broadeasting & Commu- - - |
nications Association national convention. e |
Orlando Conventlon Center, Orlande, Fla. 1

Contact: (703) 549-6990.

+ Major Meéetings

—_ = ——

B = - s il
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EilthhEstater

Robert Lazar Fox

ob Fox is an activist,

B Since he first was elected to
the National Association of

Broadcasters’ radio board in 1984,

Fox has charted an aggressive course

aimed at insuring radio has a strong

and independent voice in Washington.

Next month, after two terms, Fox’s
tenure on the board is up. But the 65-
year-old California broadcaster will
be well remembered for his contribu-
tions, including his efforts to establish
a nonprofit education foundation at
NAB. The National Association of
Broadcasters Education Foundation is
in the planning stages, but Fox has
pledged that he will raise $100,000
for it. The foundation will be dedicat-
ed to education, research, internships
and scholarships.

“Bob Fox is an example of dedica-
tion to the radio industry,” says NAB
President Eddie Fritts. “He has
boundless energy and has devoted his
entire career toward promoting the
best interest of radio.”

Fox, who is part-owner of KVEN
(AM)-KHAY-FM Ventura, Calif., is per-
sistent in his efforts to get things
done. Take, for example, his first elec-
tion to the NAB board. Not only did
he have an agenda, but he called every
member in Southern California and
Hawaii to discuss that agenda and
seek their support.

“My agenda was that radio should
stand on its own two feet,” Fox says.
“It should be independent from televi-
sion in...that if there are rules and reg-
ulations that are applicable to both
radio and TV—but should not apply
to radio—we should stand alone.”

He also has made sure that radio
broadcasters’ views are being heard
by the FCC. Since his election to the
chairmanship of the radio board a year
ago, Fox has informal but regular
meetings with FCC officials. This
week, Mass Media Bureau Chief Roy
Stewart and General Counsel Bill
Kennard will meet with Fox and other
NAB board directors and small-mar-
ket radio owners. The agency’s new
equal employment opportunity guide-
fines are expected to be a key topic.

Fox also has suggested that NAB
sponsor job fairs across the country to
help small radio stations attract

women and minorities as employes.
“[Broadcasters] can develop names
and applicants, and more people will
become aware of opportunities in the
business,” Fox says.

Fox’s family moved from Cincin-

nati to Los Angeles

East L.A.,” Fox says. But within a
month he was the No. 1 salesman,
which “absolutely confounded them,”
he says.

Fox left Hunt Foods in 1955 to
return to the broadcast business. He
became a sales executive for KFwB
(aM) Los Angeles. A year later he
moved to KDAY{AM) Los Angeles and
then KFOX (aM) Long Beach. In 1958
he joined KRKD(AM) Los Angeles as
general sales manager. He also owned
10% of the company’s stock.

He left KRKD in 1961 to become
national sales representative for radio
on the West Coast for RKO General
and stayed until 1964. Then he
became sales manager for KHI(AM)
Los Angeles.

In 1965 Fox and his former partner,
[ra Laufer, purchased KVEN-AM-FM
Ventura, Calif. Now Fox owns 65%
and his associate, David Loe, who is
president and general manager, owns
35%. In 1973 KVEN-FM became KHAY-
FM, the first FM station in California
to play country music in stereo, Fox
says.

Fox describes his

when he was 6. His
father wanted to get
out of the family’s
diamond importing
and jewelry business,
and eventually ended
up in the motion pic-
ture/television tndus-
try. He was the first
production executive
on [ Love Lucy and
directed Art Linklet-
ter’s People Are Fun-
ny.

Fox initially fol-
lowed in his father’s
footsteps.  After
graduating in 1950
from the University
of California—Ber-
keley with a degree

Chairman/CEO, KVEN Broadcast-
ing, Ventura, Calif.; b. Nov. 27,
1928, Cincinnati; BA, University of
California—Berkeley, 1950; stage
manager, KLac-Tv Los Angeles,
1950-51; sales assistant, Hunt
Foods, Los Angeles, 1951-55;
sales executive, kFws(am) Long
Beach, Calif., 1956; sales execu-
tive, kpariam) Los Angeles, 1956-
57; sales executive, krox(am) Los
Angeles, 1957-58; vice presi-
dent/general sales manager,
KRKD{AM) Los Angeles, 1958-61;
national sales rep, radio, West
Coast, RKO General, Los Angeles,
1961-64; sales manager KH!(am)
Los Angeles, 1964. Current posi-
tion since 1965; married Valerie
Barker, July 5, 1953; children:
Lorraine, 38, and Karen, 37.

upcoming departure
from the radio board
as “bittersweet.” He
says he will miss the
association’s staff
members and other
NAB directors. “I
enjoyed the deci-
sion-making; I
enjoyed the respon-
sibility, " he says.
But the trips back
and forth from one
coast to the other are
tiring. Fox, whose
home was destroyed
in last year's Malibu
fire, expects to break
ground on a new
house in about two
months, which will

in psychology, he got
a job as a stagehand at then-KLAC-TV
(now KCOP [TV]) Los Angeles.

Soon, however, Fox decided to pur-
sue a career in business. He went to
work for Hunt Foods, and after four
years he asked for a sales assignment.
“They give me the worst territory in

take up much of his
time.

Those who know him best don’t
expect Fox will fade away. Fox says
he will remain active, only this time,
it may be on the Malibu City Council,
on which he says he may seek a seat
in two years. —KM
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Deborah Forte, senior VP, Scholastic
Productions, New York, named execu-
tive VP.

Linda Lieberman, domestic televi-
sion syndications division, Republic
Pictures, Los Angeles, joins Golden
Gaters Productions, New York, as
director, East Coast syndication sales.

Appointments at Allbritton Communi-
cations, Washington: Robert Allbrit-
ton, director, named VP; Jerald
Fritz, general counsel, assumes addi-
tional responsibilities as VP,
legal/strategic affairs; Nancy O’Con-
nor, partner, Fulbright & Jaworski,
Washington and Houston offices, joins
as deputy general counsel; Ray
Grimes II, former operations manag-
er, TCI Cablevision, Tulsa, Okla.,
joins as director, cable enterprises.

Monty Bippes, on-air promotion pro-
ducer/writer, King World’s Inside Edi-
tion, named director, creative services,
East Coast, King World Productions,
New York.

Laura Friedman, story editor, The
Manheim Co., Paramount Pictures,
Hollywood, joins Rysher Entertain-
ment, Los Angeles, as director, devel-
opment.

Greg Chisholm, segment producer,
King World’s American Journal,
named weekend/special projects pro-
ducer, King World’s [nside Edition.

Robert Krulwich, correspondent,
CBS News, New York, joins ABC
News there in same capacity.

Appointments at KOMO-TV Seattle:
Shawn Briggs, executive director,
news, promotion, KAKE-TV Wichita,
Kan., joins as assistant news director;
Michele Morin, producer, weekend
news, named producer, 6:30 news;
Bonnie Ernst, photojournalist, KSBY-
Tv San Luis Obispo, Calif., joins in
same capacity; Kerrie Lee, Jane
Whitney Show, New York, joins as
associate producer, Northwest After-
noon; Phil de Marne, production
manager, wxIx-Tv Cincinnati, joins as
associate producer, Town Meeting; Pat
Holland, maintenance crew chief,
named chief engineer; Diane Wilson,
account executive, named local sales

And the winner is...

During the NAB convention,
BROADCASTING & CABLE’s daily
video news magazine, NAB Today,
oftered viewers a chance to win a
one-week trip for two to Hawaii.
The lucky winner was Tom Patter-
son of CBS’s «nx(aM)-kcBs-FM Los
Angeles.

manager, business development/spe-
cial projects; Kym Nyyssela, press
relations assistant, named media coor-
dinator; Marla Allen, benefits coordi-
nator, Fisher Broadcasting, there,
named controller; Jeano Riley, gener-
al ledger/accounts payable accountant,
named business office manager,
KOMO-TV-AM.

Election of new trustees, America’s
Public Television Stations, Washing-
ton: Burnill Clark, president/CEQO,
KCTS-TV Seattle; Dr. Robert Larson,
president/GM, wTvs-Tv Detroit;
George Miles Jr., executive
VP/COO, wNET-TV New York; Joseph
Triangle, lay delegate, Loujsiana
Public Broadcasting; Karen Sherrin,
lay delegate, wrUM-Tv-FM Flint,
Mich.; Howard Bell, lay delegate,
wCET-TV Cincinnati.

Chuck Gomez, general assignment
reporter, WwoOR-TV Secaucus, N.J.,
joins WNBC-TV New York in same
capacity.

Dave Eckert, general assignment
reporter/co-anchor, KMBC-Tv Kansas
City, joins wGN-Tv Chicago as anchor,
morning and noon news.

Richard Swanson, director, creative
services, KABC-TV Los Angeles, joins
KRON-TV San Francisco as director,
marketing, programing.

Jim Avila, general assignment
reporter, weBM-Tv Chicago, joins
KNBC-TV Burbank, Calif., in same
capacity.

Patricia Mills, public relations coor-
dinator, wiBK-TV Southfield, Mich.,
joins WXYZ-TV there as public rela-
tions manager.

Appointments at KARE-TV Minneapo-
lis: John Remes, VP/GSM, named
VP, broadcast; Nan Diley, local sales
manager, named GSM; Jerry Ness,

national sales manager, named local
sales manager.

Michael Fiorile, VP/GM, KOVR-TV
Sacramento, Calif., joins WBNS-TV-AM-
M Columbus, Ohio, and VideolIndi-
ana, Indianapolis, as president/CEO.

Todd Whitthorne, sports anchor/
reporter, WUSA-TV Washington, joins
kSAz-Tv Phoenix in same capacity.

Allan Lancaster, national sales man-
ager, wMMT-Tv Kalamazoo, Mich.
joins WEAU-TV Eau Claire, Wis., as
GSM.,

RADIO

Robin Smith, former CFO, Henry
Broadcasting, San Francisco, joins
The Park Lane Group, Menlo Park,
Calif., as VP, finance/administration
and CFO.

Trudy Purcell, sales manager, Sears,
Denver, joins Torbet Radio Group
there as regional manager/director,
sales.

Appointments at CBS News Radio,
New York and Washington: Barry
Bagnato, reporter, Washington; Ed
Crane, anchor, /n the Markeiplace
and News on the Hour, New York;
Donna Penyak, anchor/reporter, CBS
Spectrum and CBS Radio Network,
New York; Randy Riddle, reporter,
CBS Spectrum and CBS Radioc Net-
work, New York; Chris Stanley,
anchor, News on the Hour, New York,
and Nick Young, anchor, News on the
Hour and In the Marketplace, New
York, named correspondents.

G. Erica Phillips, western sales man-
ager, VINU Business Information Ser-
vices, Los Angeles, joins Simmons
Market Research there as senior
account manager.

David Cooper, manager, David
Cooper Associates, Philadelphia,
joins wip(AM) there as senior
account manager.

Patrick Pendergast, account execu-
five, WKTI-FM Milwaukee, named local
sales manager.

Kevin Gossett, program director/
morning show host, WGRD-AM-FM
Grand Rapids, Mich., joins WASH-FM
Washington as morning show host.
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6ABLE

Brian Deevy, president/COQ, Daniels
and Associates, Denver, named CEO.

Philip Balboni, special assistant to
the president of the Hearst Corp., New
York, named president, New England
Cable News, Boston,

David Woodrow, senior VP, opera-
tions. Cox Cable, Atlanta, named
senior VP, broadband services.

Lynn Picard, VP, business develop-
ment, ESPN Networks, Bristol, Conn.,
joins Lifetime Television, New York,
as senior VP, sales.

Karen Flischel, VP, research, Nick-
elodeon, New York, named senior VP,
research, development, worldwide.

C. Paul Corbin, program director,
TNN: The Nashville Network,
Nashville, named VP, music industry
relations, Gaylord Entertainment Co.,
there.

Marcia Robbins, director, worldwide
home video and pay television,
Motion Picture Association of Ameri-
ca, New York, joins Group W Satellite
Communications, Stamford, Conn., as
manager, international distribution,

Mary Kay Elenz, account execurive,
Metro Vision Advertising, Chicago,
joins The Weather Channel there as
northeast regional affiliate marketing
manager.

David Andelman, European corre-
spondent, CBS News, Paris, joins
CNBC, Washington, as correspondent.

Stan Singer, president, Pennsylvania
Cable Television Association, Harris-
burg, Pa., announces retirement effec-

Speed up delivery

BroapcasTInG & CABLE is available via
hand delivery in the following cities on
Monday by 8 a.m. If you presently
receive your issue via U.S. Mail at
your home or office, you may qualify
for hand delivery at either location.

Atlanta Los Angeles
Boston Miami
Chicago New York
Dallas Orlando
Denver Philadelphia
Detroit San Francisco
Houston Washington, D.C.

To inquire about changing, call
1-800-554-5729

tive at year’s end.

Judy Arthur, unit publicist, TriStar’s
Philadelphia, joins HBO, New York,
as director, program publicity.

F— S ————

~ TECHNOLOGY

Greg Stuart, director, interactive
marketing, Wunderman Cato Johnson,
New York, elected chairman, Interac-
tive Television Special Interest Group
there.

Appointments at Zenith Electronics
Corp., Glenview, I1l.: Terry Conner,
VP, manufacturing, consumer prod-
ucts, named VP, manufacturing,
West; Philip Savoie, operations
manager, Reynosa plants, named VP,
manufacturing, East; Cynthia Fric-
as, executive director, purchasing,
material logistics, named VP, pur-
chasing, logistics.

Troy Ellington, VP, engineering,
operations, GTE Spacenet Corp.,
Stamford, Conn., joins Primestar Part-
ners, Bala Cynwyd, Pa., as senior VP,
technology.

e =

~ WASHINGTON

Jack Goodman, special counse],
National Association of Broadcasters,
named VP/policy counsel, legal, regu-
latory affairs.

Sylvia Winik, deputy general coun-
sel, Corporation for Public Broadcast-
ing, named acting general
counsel/corporate secretary.

Mary Claire Murphy, former State
Department assistant chief of proto-
col, joins Cellular Telecommunica-
tions Industry Association as director,
special projects.

e _ =
DEATHS

Dr. I. Keith Tyler, 89, professor
emeritus, Ohio State University,
Columbus, Ohio, died April 4 at the
university’s medical center following
a car accident. An administrator and
professor of radio and television,
Tyler was the founder and former
director of the Institute for Education
by Radio-Television, which has spon-
sored the Ohio State Awards competi-
tion for 58 years. He also served as
chairman of the Greater Columbus
Cable Commission. He is survived by
his wife, Margaret, and one daughter.

—
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Cable in China

Robert Sachs, senior VP of
Boston’s Continental Cablevision,
met with Jiang Zemin, president of
the People's Republic of China
and general secretary of the Com-
munist Party. He also met with
Chinese government officials
responsible for cable television
and telecommunications -adminis-
tration. Sachs was part of a trade
and investment mission headed
by former Secretary of State
Lawrence Eagleburger.

Morris (Mo) Donaldson, 37, state
capital correspondent, Virginia News
Network, Richmond, Va., died April
I'1 of lung cancer at Chippenham Hos-
pital there. Donaldson had worked for
VNN since 1981. His broadcasting
career began as a news director at Vir-
ginia Polytechnic Institute and State
University’s WUVT-FM Blacksburg, Va.
He also worked at wHSv-Tv Harrison-
burg and wWFFv-FM Middletown, both
Virginia. After a stint as news director
at wToN(aM) Staunton, Va., he joined
VNN in 1981. He is survived by his
wife, Roxanne.

Gerald Oates, 506, director of opera-
tions, Liberty Sports Communica-
tions, Irving, Tex., died April 7 of a
heart attack at Memorial Hospital
Southwest, Houston. Qates’s broad-
casting career started at Tyler Junior
College in 1958. In 1961 he joined
KTRK-Tv Houston as a production
cameraman. While at KTRK-TV he was
involved in sports broadeasts, includ-
ing the first Houston Astros broadcast
in 1965, He then worked at Kvvv-Tv
Alvin, Tex., until 1968, when he left
to start his own company, Producers
Inc. Oates also worked at Gulf Coast
Cable, Home Sports Entertainment
and Pearlman Productions. Survivors
include his wife, Carolyn, two daugh-
ters and two somns.

—Compiled by Marsha L. Bell
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The FCC said last week that it is
looking at raising the 7.5% rate
of return on cable programing
that was part of the new rules. Cable
Services Bureau staff members also
said the commission is considering a
fixed number of cents by which cable
operatars may mark up their pro-
graming costs.

The FCC is expected to
announce today (April 25) that
Brian Fontes, senior aide 1o
Commissioner James Quello, will
become senior VP at the Cellular
Telecommunications Industry
Assaciation in Washington.

The NAB is upset that the
Clinton administration has
endorsed legislation supporting
performance rights in sound
recordings. The NAB says if the
proposal is enacted, it will cost the
radio industry $300 million to pay
additional fees to performers and pro-
ducers.

At press time last week there
was no word from spokesmen
for Roseanne or Tom Arnold
regarding his participation in
Roseanne. Earlier in the week, Tom
Arnold had been fired as co-execu-
tive producer of his wife's series after
the couple had a much publicized
shouting match on the set of the
show. Three days after filing for
divorce on Monday, citing physical
and emotional abuse, Roseanne

Arnold recanted her accusations
against her husband and withdrew
the petition for divorce. In addition to
his producer duties on Roseanne,
Tom Arnold stars and executive pro-
duces the low-rated Tom for CBS.
CBS is not expected to renew the
series regardless of the Tom and
Roseanne marriage.

SeaQuest DSV, the costly science-
fiction series from Steven Spielberg’s
Amblin Entertainment, has been
renewed by NBC for the fall. The
show, which was expected to help
NBC challenge CBS on Sunday
nights, averaged a 9.2 rating and 14
share for the season. Universal TV,
which produces the series with
Amblin, has also received a 22-
episode order from NBG for Earth 2,
another sci-fi series.

District of Columbia city council
members, dissatisfied with local
cable franchisee Tele-
Communications Inc., are threat-
ening to challenge the MSO's $3
billion merger with its spin-off pro-
graming company, Liberty Media
Corp. Council members say they are
growing increasingly frustrated wait-
ing for TCI to follow through on a
long-standing promise to build a
video network connecting govern-
ment buildings and schools.

Despite repeated reports to the con-
trary, CNBC interviewer Tom Snyder
says he has not had conversa-

Nationwide sells three TVs to Young

After several failed negotiations cver the sale of three of its TV stations—
waTE-TV Knoxville, wric-Tv Richmond, Va., and weay-Tv Green Bay, Wis.—
Nationwide Communications reached an agreement to sell the stations to
Yaoung Broadcasting for an estimated $150 million. Young Broadcasting,
run by Vincent Young, owns wTvo(Tv) Rockford, lll.; kLFy-Tv Lafayette, La.;
wLNS-TV Lansing, Mich.; wTen(Tv) Albany, N.Y.; wkrn-Tv Nashville, and
wkBT(Tv) LaCrasse, Wis. Clear Channel reportedly came the clasest to
claiming the stations, agreeing on $148.5 million last month before the deal
fell through. All three stations are ABC affiliates.

—IJAZ

Darleen Rubin

The National Academy of Television Arts
& Sciences presented the 15th annual
Sports Emmy Awards last Tuesday at
ceremonies in New York. ESPN led the
list of network winners with 10 awards,
followed by NBC (6}, CBS and HBO (5
each), ABC and NFL Films (3 each} and
TNT and USA (1 each). The Lifetime
Achievement Award went to sports
broadcaster Pat Summerall (second from
right) and was presented by (I-r) John
Cannon, NATAS president; William C.
MacPhail, senior VP, CNN Sports, and
Michael Collyer, NATAS chairman.

tions with CBS, or David
Letterman, about hosting a CBS
show in the post-Letterman time peri-
od. Cn an April 19 CNBC special,
Synder told Phil Donahue: “There
have been no conversations with
anyone at the CBS Television
Network” or with Letterman. “I'm a
happily employed member of the
CNBC Talk All-Star team, and | hope
that relationship continues for a long,
long time,” he said.

NBC and GEnie, both part of
General Electric, will launch a
PC-based interactive online ser-
vice on May 3. NBC will use it to
offer users information about upcom-
ing network programing. NBGC also
will create bulletin boards enabling
subscribers to send messages
among themselves about NBC pro-
graming, as well as to send electronic
mail messages 1o the network to give
them feedback about programing.

Some CBS senior VPs became
executive VPs last week. Those
promoted were Joe Abruzzese, to
executive VP, sales, CBS television
network; David Poltrack, to executive
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VP, research and planning; and
George Schweitzer, to executive VP,
marketing and communications,
CBS/Broadcast Group.

ValueVision International
backed out of its planned merg-
er with National Media Corp.
and withdrew its tender offer for the
Philadelphia-based infomercial pro-
ducer. The home shopping compa-
ny said the decision was based on
“the non-satisfaction” of two of the
conditions to its offer, “one relating
to inaccuracies in Naticnal Media’s
representations and warranties in
the merger agreement, and the
other relating to adverse regulatory
developments involving National
Media."

ABC News is expanding its
NewsOne affiliate and interna-
tional newsfeed service. Satellite
feeds now will be offered around the
clock, and three more hours of news-
feed material will be transmitted each
day, for a total of 12 hours.

NBC has renewed daytime talk
show Leeza for the 1994-95 sea-
son. Ratings aren't stellar, but the
show has marginally improved demos
in the time period, the network
reports. The show also gets a new
executive producer, Nancy Alspaugh-
Jackson, from Group W’s Vicki!

ESPN is not passing along an
18% NFL rights-fee hike to cable
affiliates for its next four-year
contract term. The NFL subscriber
fee remains flat at 17 cents, the net-
work said. ESPN also said it no
longer will bill separately for the NFL
package. Those charges now will be
in the main affiliation agreement.

network and back to the station.

Video phone

KaRk-Tv, the NBC affiliate in Little Rock, Ark., this week will begin using
a new system that allows broadcast-quality audio and video news feeds -
to be sent from remote sights with a hand-held cellular phone, :according :
to FoNet, the Broken Arrow, Okla.:based company that has developed
the technology. The compression unit accepts video frem a field VTR,
compresses it and connects to the hand-held phone, which uses muiti-
ple cellular channels to deliver the informaticn through the telephene

—CS, IC

NEW YORK
‘Step by Step’ steppin’ out

Warner Bros. has begun pitching the
off-network Srep by Step to the sta-
tion community. Sources say the
company hopes to have a group
deal in place perhaps as early as this
week covering the top three mar-
kets. Tribune, Chris Craft/United
and Fox are talking to Warner about
the show. Basic terms: four-year
deal (with six months added for
every additional year it stays in net-
work production); cash plus one
minute of barter the first two years
(as well as a sixth all-barter week-
end play for those two years); cash
only for the remaining part of the
term. Sources caution that the terms
could change.

Lifetime changes

Lifetime Television, which has
undergone considerable shakeup in
management in the past year, is
about to see another shift. Craig
Harnett, CFO and senior vice presi-
dent of finance, is said to be exiting
his post after almost five years.
Sources speculate he’ll be replaced
by Jim Wesley, senior VPof finance.

HOLLYWOQOD

Joining Robin’s band
Production veteran Rob Gilmer has
jeined Worldvision Enterprises’
new syndicated hour Robin's Hoods
as executive producer., joining
other executive producers, Aaron
Spelling and E. Duke Vincent.

Arsenio fall-out

With the Arsenio Hall Show opening
up late-night time periods in numer-
ous markets, some stations that
have already contracted to carry
Columbia TriStar Television
Distribution’s The Newz or MCA

TV’s Last Call may lose those
shows to a competing station in the
market. Under what 1s called a
“recapture clause,” which both dis-
tributors have written into some of
their contracts, either of the shows
can be taken back by the distributor
and resold in the market if a second
station offers a better time slot. The
first station can retain the show only
if it matches the time slot offered
by the competing station,

WASHINGTON

Life begins at 80

FCC Chairman Reed Hundt threw a
surprise party last Wednesday for
fellow commissioner James Quello
on the eve of his 80th birthday.
Past, present and future FCC offi-
cials attended the bash, which was
held at Hundt’s suburban Maryland
home. House Telecommunications
Subcommittee Chairman Ed
Markey (D-Mass.) and Senator Ted
Stevens (R-Alaska) were among
those from Capitol Hill in atten-
dance. Past FCC chairmen Al Sikes,
Dennis Patrick, Mark Fowler and
Charlie Ferris were among those
who came, as well as a host of for-
mer commissoners. Susan Ness and
Rachelle Chong, who have been
nominated to fill the two remaining
vacancies at the FCC, also were at
the party.

Ownership rule review

The FCC is moving forward—slow-
ly, but surely—with its review of
broadcast ownership rules, which
broadcasters hope will end in relax-
ation of local and national station
limits. The agency may be ready to
launch rulemaking in June or July,
an FCC official says. The proceed-
ings will focus on TV, but could
“have aradio piece,” the official

| says.
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

The grand resurgence

Overall, in this business, we bear more good news than
bad, although it doesn’t always seem that way. Generally
speaking, the Fifth Estate remains on a rising curve,
whatever the headaches of the moment. Nevertheless, we
take special sanisfaction in relaying the very good news
affecting broadcast television in 1994, the subject of this
week’s cover story. Virtually all the economic indicators
are up, and with them the spirits of the industry.

The spread 1s better in revenues than in ratings, but that
doesn’t take the edge off the latter. It is of more than
passing moment that a 20-year slump in prime time share
has been stabilized. It’s unlikely that the onslaught of 500
channels and video on demand can be held off indefinite-
ly, but it says something about the vitality of over-the-air
that it is doing so well against the rising tide of existing
cable competition. CBS’s Howard Stringer may have it
right in saying the secret was to realize broadcasting
would have to fight its way back, not complain its way
back, and that the prize was there to be had.

“Broadcasting is back,” announces one of our stories in
this issue, citing TV station business at its highest point
in a decade. “Wireless is back,” it might have said, as the
magic of the medium begins to recapture some of the
high ground in public policy. It looks more and more like
a horserace on the information skyway.

New math

This past Thursday (April 22), the FCC held its cable

rate seminar to try to explain the new benchmark formula.

{Where’s professor Irwin Corey when you need him?)
How much confusion does the FCC itself expect the new
rate reg formula to create: It set aside the commission
meeting room, arranged for overflow rooms for the

crowds of confused operators, set up a fax line, a Cable
Seminar mailing address and even put its Cable Rates 101
course on satellite (Telstar 302), Transponder 5. Even that
may not be sufficient.

If it takes this much effort just to explain the rules,
imagtne what it will take for operators to comply with
them and the FCC to enforce them.

First step

An advisory committee to the Judicial Conference cof the
United States has recommended an amendment to the
Federal Rules of Criminal Procedure—Rule 53, to be
exact—that would give the judicial conference the power
to test audio and video coverage of federal criminal trials.
It is really only a first step, but an important one, toward
the light of judicial reason that has been turned onin a
majority of state courts and, on a test basis, in federal
civil trials.

The advisory committee made its case succinctly in the
note that accompanied its draft of the amendment: “First,
the Supreme Court...made clear that it is not a denial of
due process to permit cameras in criminal trials. Second, a
large majority of state courts now permit photographic and
broadcasting coverage of criminal trials without signifi-
cant interruption in the proceedings or adverse impact on
the participants. Third, developments in video and audio
technology have enabled coverage of judicial proceedings
to be accomplished with little or no interruption.”

That is argument enough to amend the rules, but the
committee plays an even stronger card, citing the “vital
role of print and electronic media as surrogates for the
public.” Indeed, a truly public trial demands the inclusion
of that public surrogate.

We join with the journalistic community in asking that
the amendment to Rule 53 be adopted.
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ATTEND THE MOST IMPORTANT
TELECOMMUNICATIONS EVENT OF 1994

SUPEIE?:%OMM
A 94 4

New Orleans, Louisiana
May 2-5, 1994

Two premier conferences. .. A world class exhibition. At one event!

Every year more and more conferences
demand your attention. Time, travel and budget
limitations restrict the number you attend. But
SUPERCOMMY/ICC '94 is the one event you
can't afford to miss! You'll learn:
* How to solve today’s critical problems
* How new products, services and applica-
tions will increase revenue
* How to handle the convergence of public
and private networks
Gain new insight on:
* Frame Relay
* Broadband (ATM, Multimedia)
+ Personal Communication Services (PCS)
+ Switched Multimegabit Data Service (SMDS)
* Fiber In The Loop (FITL)
+ SONET
* And much more!

_ UNITER STATES TELEPHONE ASSOCIION INDUSTRY ASSOCIATION

Combined with IEEE’s International Conference
on Communications, SUPERCOMM/ICC 94 is
the one event you must attend!

* Learn from the experts at 40 FREE
SUPERCOMM seminars

+ Choose additional ICC sessions at
nominal costs

* Visit 450 FREE exhibits and enjoy hands-on
product demonstrations

Call today for details!

Phone: (202) 326-7300

Fax: (202) 326-7333

To exhibit, call: E.J. Krause & Associates, Inc.

Phone: (301) 986-7800 - Fax: (301) 986-4538
Telex: 4944944 EJK EXPO

TELECOMMUNICATIONS
——

g

IEEE IEEE COMMUNICATIONS SOCIETY



With All News Channel, you’ll see
the resources of news
organizations and 5,000 journalists
harnessed to provide you with the

latest-breaking stories.
You’ll see a |
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provider.

You'll see programming from the

country’s satellite news-

gathering cooperative on your
systemn—without big cost or big

comrnitment.

You’ll see only the segments you
want—and pay only for the

segments BEOTEC LGN

You’ll see EINTRUTR U (uning in

—and more advertisers turning up.

Look into All News Channel.
You’ll see your news in a sharper,

[ita?5 M more profitable new image.

For more information, call: Carl Schulz at (312)
645-1122 or Elizabeth Clayton at (212) 708-1546.

In the right place

ALL NEWS

© 1993 ALL NEWS CHANNEL Joint Venture, a joint venture of
Viacom Satellite News Int:. and Conus Communications, ALL VIACOM _
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