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Fast Track

TOP OF THE WEEK

Hundt wants to revisit “social compact” The time is ripe for broadcasters to distinguish
themselves from other media, FCC Chairman Reed Hundt says. He wants to add “vitality” to broadcasters’
commitment to women and minerities, children and localism. Hundt alse promises a review of the FCC’s
broadcast ownership restrictions. /&

PCS through the roof The FCC'’s first-ever auctions of radio spectrum
have resulted in a completely unexpected bonanza for the U.S. Treasury.
Broadcasters now are nervous about the prospect of future fees for their own
use of the airwaves. / &

NBC makes affiliation agreements NBC made most of the news on
the affiliate front last week, announcing seven new long-term affiliation
agreements—all but one in the top 50 markets. And Fox struck again with an
agreement to buy NBC affiliate wLuk-Tv Green Bay, Wis. /10

‘ ' ’ . = x
Dateline’ goes for th_reepeat ‘The rebound of Dateline NBC was marked £ pine s the gavel down in
last week by the news that it is expanding to three nights per week this fall. /11 jss first spectrum auction. /8

CBS+Group W radio group=beautiful music If the Group W and CBS radio groups were to
merge, they would create the largest radio group on the national map, with estimated revenues of more than
$450 million. /14

Bill still doesn’t ring RBOCs’ chimes Commerce Secretary Ron Brown and many others last week
insisted that negotiations are continuing over a Senate superhighway bill. But even sponsor Senator Ernest
Hellings acknowledges that he doesn’t have a bill “that we can get done.” /15

COVER STORY/SPECIAL REPORT e Critics assail PBS policy

Agencies pick ABC for fall Television critics assailed the

ABC is expected to dethrone CBS as Public Broadcasting Service for

king of prime time this fall. However, ?eoat do}r;/c{i;rluﬁ ’tsh]%;‘fr?lu?ié?nﬁ;rtl;(si-
fall could be the season of the p Y

“maybe” hit. Of the 30 new series for Tales of the City. They suggested

the network was making program-
ing choics bised onsppesing
ou >, g conservative special interest
CASTING & CABLE's exclusive forecasts groups. /26
from eight ad agencies and the four ps. /<

networks. /19 Brandnew ballgame for CBS

PROGRAMING ‘Medman of the People’ closest to hit? / 19

Without the National Football
R , League or the National Basketball
NBC jabs competitors Association, CBS Sports President David Kenin will
NBC is sticking with its Tuesday night lineup for fall,  have to work with what he has: golf, tennis, college
with Frasier in the 9 p.m. anchor position regardless basketball and car racing. He’s also creating events,
of any programing gambits by ABC. /24 including a series of ice skating competitions and a

i Ift t. /27
Goodson Productions on block golf tournament. /

Hefty taxes on $450 million in assets in Mark Good- ~ Reuters eyes growing TV presence

son’s estate have led to a decision to put Mark Good-  Reuters is interested in the TV medium and expanding
son Productions up for sale. Company president its holdings. Its most recent foray: Reuters Financial
Jonathan Goodson pegs the value of the company at Television, a niche service targeted to European cur-
more than $200 million. / 26 rency traders. /28
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“I've never met a broadcaster who didn’t
to be different from everyone else.”™
a new social compact betwe

want to be a public trustee, who didn’t want
—FCC Chairman Reed Hundt on working out
en broadcasters and the public.

Cable marketers face crowded future

Telco, wireless cable, direct broadcast satellite and
advertising executives at last week’s CTAM Society
convention were told te wake up. Faced with competi-
tion, cable system operators will have to find ways
other than lowering prices to hold on to subscribers,
they were told. /

The Woodstock
generation revisited

Media America Inc. has secured
exclusive radio broadcast and
promotional rights to Woodstock
’94 and plans to broadcast 10
hours of live and taped concert
highlights to more than 200
affiliate stations. No simulcast is
planned. /

NPR budgets for slight increase

NPR stations will pay a flat 10.2% of revenues for
NPR'’s full news package next year. Station fees
account for the biggest chunk of revenue in NPR’s
1995 budget, which totals $47.6 million. /

for Woodstock ‘94. /38

FCC to get HD eyeful

With the new HDTV system en route
to testing, participants in the Grand
Alliance say the time ts approaching
for the FCC to address issues of imple-
menting the new TV standard. / -

CNN upgrades graphics

CNN is outfitting its Atlanta headquarters with a new
set of graphics tools, including hardware from Chy-
ron, BTS, Accom and Abekas, and is giving the
graphics department its own space. /

Telemedia

Testing an HDTV
test pattern / 47

US West
building
interactive mall
A US West sub-
sidiary will offer an
interactive home
shopping service that it
claims will differ greatly :
from QVC and the Home Shopping Net-

work. The merchants along “US Avenue” will
include Ford Motor Co., Hallmark Cards, Virgin
Records, FTD, Nordstrom and J.C. Penney. /

s venu:

Station revenue growth continues

For the second year, group owners are reporting strong

improvements in second-quarter finances. Jumps
range from 26% at Capital Cities/ABC to 5.2% at
Multimedia. /

Twentieth TV brings shows online
Starting with Twentieth Network Television’s The
X-Files, News Corp. is establishing a link between
TV personalities and Rupert Murdoch’s Delphi
Internet online service. /

Image premieres films

Hundt pledges gains for minorities
FCC Chairman Reed Hundt told the National Urban

League that his agency has stepped up efforts to moni-

tor minority hiring by broadcasters and cable systems
and it will work hard to increase opportunities for
minorities on the information superhighway. /

Politics may boost RBOCs’ case

If Congress punts action on an information superhigh-
way bill until its next session begins in January, a far
more deregulatory telecommunications measure might
emerge. /

Changing Hands.................. 42 Datebook......
Classified ......cccocoviivennin 50 Editorials......
Closed Circuit......coocvvenee.., 63 Fates & Fortu

Broadcasting & Cable Aug1 1994

on CD-ROM

Image Entertainment socn will
offer “The Computer The-
ater’—motion pictures and :
other full-motion video pro- ‘Superman’ video on
graming on CD-ROM for the  /mage’s CD-ROM /35
multimedia personal computer market. / 3

Cable urged to look outside for execs

With competition coming, cable companies should

recruit marketing executives from competitive busi-
nesses, not from other cable companies, Ameritech
Chairman Richard Notebaert says. / =

....................... 60 Fifth Estater ........................61

....................... 66 For the Record ....................58

NES ovvveiiiiineenns 62 InBrief ..o, 64
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Hundt’s New Deal

FCC chairman says it's time to revisit ‘social compaci’ between broadcasting and public,
to be or not to be public trustee is the threshold issue

By Kim McAvoy

he stage is set in Washingten for a historic
reevaluation of the government’s approach to

broadcast regulation. At minimum, it will
impact a number of regulatory initiatives now on the
FCC’s policy horizon. At maximum, it could affect
relationships going back to the Communications Act.

The prime mover: FCC Chairman Reed
Hundt, who told BROADCASTING & CABLE
last week, “The time has come to reex-
amine, redefine, restate and renew the
social compact between the public and
the broadcasting industry.”

The chairman does not intend the
search for a new “social compact”
to be confined to a specific
inquiry or rulemaking. Rather, it
will weave through all the
broadcast issues before the
FCC, such as multiple owner-
ship, minority ownership and
employment, HDTV and chil-
dren’s TV.

Hundt also told BROADCASTING & CABLE that this new
compact would not apply to cable, but to only those media
that have been given free spectrum in return for their oblig-
ation to serve as public trustees.

“This is the right time to have this debate,” Hundt said.
“As far as broadcasters are concerned, they have everything
to gain. I've never met a broadcaster who didn’t want to be
a public trustee, who didn’t want to be different from every-
one else.”

The time is ripe for broadcasters to distinguish themselves
from other media, he argues, especially when “the telecom-
munications revolution is dealing cut new cards to everyone.
If they don’t want the distinction, they should tell us.”

The way Hundt sees it, there are “really two big concerns
that jeopardize the continued hope for a system of free,
over-the-air TV. Will wire frustrate the inherent capability of
the medium, or will the competition for advertising support
weaken its viability?”

The first question that has to be asked, says Hundt, is
what are the elements of this “quid pro quo™ between broad-
casters and the public? He says they include a commitment
to women and minorities, to children, to localism and to a
diversity of programing.

“We need to take a fresh look at how this commitment to
be inclusive is, in fact, working and how it might be given
more vitality,” says Hundt.

However, the chairman emphasizes that broadcasters
will not hear an edict on this subject from the FCC. Rather,
he says, “What you are going to hear is a very serious
forceful request that broadcasters come to us with some

FCC Chairman Reed Hundt

thoughts and suggestions.”

“I' am not trying to tell anybody what all the
elements (of the social compact) must be. [ am
trying to have a dialogue in which anyone who
wishes to suggest an element has a chance to do

1 3 - s0. T am coming in, to some degree, with my

mouth closed and my ears open.”

Hundt says he wants (o hear from
everyone: “T think the senior execu-
tives in the broadcasting industry,

public interest groups and others
should all offer their views.”

The chairman does, however,
believe TV offers a “tremendous
amount to our country.” He has
been impressed by comments
from Russian President Boris
Yeltsin that TV “saved democ-
racy in Russia.” And people

also have attributed the fall of

the Berlin wall to TV, says

Hundt. He’s heard repeatedly
trom foreign officials about the
soctal benefits TV has brought to their countries.

And it is all for ““one simple reason,” the FCC chairman
says. ““TV is the way that we all get bonded together. You
can also say similar things about radio.

“So you start with something of great value to the coun-
try. You don’t start thinking with a negative attitude. And
you also absolutely have to have as part of this compact the
economic viability of this industry.”

It is Hundt’s propesal for a new “social compact” that
likely will serve as a vehicle to achieve some of the goals he
has articulated thus far. His broadcast agenda calls for
increased minority employment and minority ownership, an
increase in educational programing for children and a
decrease in violent TV programing.

Hundt also has promised a review of the FCC’s broadcast
ownership restrictions, The commission will look at how
changes to the rules would affect diversity of viewpoints and
economic competition. Hundt wants to deal comprehensive-
ly with the ownership rules in one omnibus proceeding.

In past weeks, Hundt has been especially vocal about the
FCC’s commitment (o increase opportunities for minonties
and women on the information superhighway. He also has
stepped up the agency’s efforts to monitor minority hiring
by broadcasters.

“We want to have the ownership and management ranks
in this sector look more like the people they serve,” Hundt
told members of the National Urban League last week (see
story, page 44).

The chairman repeatedly has stated his desire to see broad-
casters use the “power of TV” 1o help “educate and instruct”
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children in school. He has urged the indusiry to help link the
nation’s schools to the information superhighway.

At the FCC’s en banc hearing on children’s TV, he con-
veyed a similiar message. During the hearing he said televi-
sion has the potential to “reach children beyond the school-
house door—to be the nation’s educator by bringing to our
homes shows that inspire our children’s intellects and ani-
mate their imaginations.”

Hundt chose the issue of TV violence as the topic of his

“TOP OF THE WEEK' -

speech last January to the Association of Independent TV
Stations in Miami, he warned broadcasters that he was pre-
pared to aggressively enforce and defend laws aimed at
curbing violence on TV. Hundt told the broadcasters that the
violence kids see on TV affects their behavior negatively “to
some measurable and meaningful degree.”

Hundt likely will say more about TV violence and kids
TV issues next week (Aug. 13) at the annual convention of
the American Psychological Association in Los Angeles

first major industry address after becoming chairman. In a

(see “Washington Watch” page 46).

FCC spectrum auctions hit pay dirt

By Christopher Stern

he FCC’s first-ever auctions of
Tradio spectrum resulted in a

bonanza for the U.S. Treasury,
raising more than $800 million in a
week of high-stakes bidding.

The auction took the telecommuni-
cations industry by surprise from the
first round when the narrowband per-
sonal communication service licenses
attracted more than $100 million.
Original estimates predicted that
when the final gavel fell, the 10
nationwide licenses for sale would
bring in approximately $60 million.
When that moment came, after 47
rounds of bidding, last Friday, the
money on the table for PCS licenses
totaled $617,006,674.

Although the auction was held by
the FCC, all the proceeds will go to
the U.S. Treasury and will be allotted
to reduction of the national debt.

The astronomical sums brought by
the spectrum sale made broadcasters
nervous about the prospect of future
fees for their own use of the airwaves,
“It’s going to add significant pressure
in favor of those [in Congress] already
advocating spectrum fees,” said the
National Association of Broadcasters’
Jim May, executive vice president for
government relations. *We told our
members before the auction that this
is not going to go away.”

“Of course they are worried about
[fees]. That’s understandable,” said
Commissioner Andrew Barrett. How-
ever, Barrett emphasized that the FCC
is not discussing spectrum fees for
broadcasters. FCC Chairman Reed
Hundt and Commissioner James
Quello also said last week that spec-
trum fees are not an issue at the FCC.
Congress limited the FCC'’s authority
to auction spectrum to new subscrip-
tion-oriented services.

Annie Laurie Smith,
auction bidding
assistant, signals
raised ante for IVDS
license.

Screen showing
high stakes bidding
for narrowband PCS.

Eight of the 10
narrowband PCS licenses will allow
companies to develop two-way pag-
ing systems with the possibility of
some limited voice transmissions.

Also on the block last week were
594 interactive video data service
licenses, which went for a total of $251
million. When bidding credits for
small businesses, minorities and
women are taken into account, the U.S.
Treasury will net $216 million from
the IVDS auctions. Small businesses,
including those owned by women and
minorities, accounted for approximate-
ly 94% of the successful bids.

Unlike the nationwide narrowband
PCS licenses, the IVDS licenses were
auctioned on a market-by-market basis.
Two licenses were sold for each mar-
ket. Bidding for markets varied widely,
with a license in Miami going for $4.2
million, while a license for a small mar-
ket in Texas went for $15,000.

Y\ The federal government did not

Although some markets proved
more valuable than others, one
industry observer said that the suc-
cessful bids were two-to-five times
higher than he originally predicted.

issue any predictions for IVDS
because it is a nascent industry with
no objective standard by which its
value can be predicted. “IVDS is a
totally new service, so there is no
basis [by which] to
judge it,” said the
FCC’s Ralph Haller,
private radio bureau
chief. Original esti-
mates for the narrow-
band PCS were based
on the economics of
the paging and cellu-
lar telephone industry.

Broadcasters and
cable operators may

hear from the successful
IVDS bidders in the coming months.
The spectrum auctioned by the FCC
last week will give broadcasters and
cable operators the ability to provide
interactive services through a settop
box.

Henry Riggins, who owns a wireless
cable system in Dayton, Ohio, bid
$250,000 for an IVDS license in Grand
Rapids, Mich. “I want to work with a
cable operator, wireless cable operator,
broadcaster, whatever,” he said. Rig-
gins, who is African American, will
pay only $187,000 for the license
because of the 25% bidding credit his
company will receive as a minority-
owned business.

Both FCC officials and bidders said
last week the soaring prices in nar-
rowband PCS did not necessarily
mean that the federal government
undervalued the broadband PCS. The
OMB has predicted the FCC will raise

Aug 11994 Broadcasting & Cable
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as much as $12.5 billion by auction-
ing the broadband PCS spectrum.
One surprise among the top winners
at the narrowband PCS auction was
Mitel, based in Jackson, Miss., which
was among five winners for the 50/50
khz licenses. In addition to the $80
million that Mtel successfully bid for
the large license, it also won a 50/12.5
khz license for $47.5 million. Mtel

— “TOP OF THE WEEK

also has been awarded pioneer prefer-
ence for a license for a one-way 50khz
national license.

Until two weeks ago, Mtel was set
to receive the pioneer preference
license at no cost, but now must pay
$33.3 million for the spectrum. The
FCC reversed its decision to give Mtel
the license free after objections were
raised in Congress and the courts to

= = ==

the FCC’s pioneer preference policy.
Under the revised rules, Mtel must
pay 90% of the lowest bid or $3 mil-
lion less than than the lowest bid,
whichever is less. The FCC awarded
the free license because it was
believed Mtel’s technological innova-
tions would speed services to market.
Mtel already has announced plans to
appeal the decision. |

‘Dateline’ goes for threepeat

NBC says later to ‘Now’; Zucker replaces Friedman at “Today’

By Steve McClellan

ateline NBC’s phoenix-like rise
Dfrom the ashes of the infamous

General Motors-exploding-
truck story continued last week.

From its low point 18 months ago,
after producers faked explosive
footage on the the crashworthiness of
the trucks, the prime time magazine’s
rebound was marked last week by the
news that it is expanding to three
nights per week next fall.

The broadcast, which has been air-
ing on Tuesdays and Thursdays this
summer, will absorb the Wednesday
9-10 p.m. slot occupied by Now with
Tom Brokaw and Katie Couric.

With the cancellation of Now, that
program’s executive producer, Jeff
Zucker, will rejoin Today as executive
producer, replacing Steve Friedman.
Fifteen months into his second stint at
the helm of the show, Friedman has
opted to step down.

The expansion of Dateline reflects
the news division’s strategy to devel-
Op a news magazine strip across prime

Jeff Zucker

time. A key benefit, according to
Dateline Executive Producer Neal
Shapiro, is that the news division will
avoid the “incredible destructiveness”
that can occur when magazines in the
same division compete for stories.

In the fall, Dateline will retain its
Tuesday 10 p.m. slot and will shift
from Thursdays to Fridays at 9 p.m.
Shapiro reports that Jane Pauley and
Stone Phillips will continue as the pri-
mary anchor team for the program,
including the new Wednesday edition.
Shapiro also confirms that Brokaw

Steve Friedman

and Couric will have roles in Date-
line that still are being worked out,

Under Shapiro’s watch, the pro-
gram has continued to do aggressive
investigative pieces. The show usual-
ly is No. 1 on Tuesday nights and
gives as good as it gets against Frime-
time Live on Thursdays.

At the same time, the Today show
has closed the gap with Good Morn-
ing America, winning two of the last
three weeks. “When I agreed to come
back to Today, it was understood that
it would not be a long-term assign-
ment like my first stint, which lasted
eight years,” Friedman says. He will
take a couple of months to decide
what to do next, inside or outside
NBC News, where he has served for
25 years.

Friedman has ruled out producing
the new post-David Letterman late-
night show on CBS with Tom Synder,
which is to be based on the West Coast.

Meanwhile, Zucker had some job
opportunities of his own, including
overtures from ABC News. But he has
opted to stay at NBC News for a sec-
ond stint at Today and as executive
producer of prime time specials.

“If you love live, hard news like I
do, there’s no better job in television
than Today,” Zucker says. n

‘Extra’ gets late-night slot in eight of top 15

A check of the top 15 markets found that Warner Bros.
Domestic Television Distribution’s Extra—The Entertain-
ment Magazine will be cleared in late night in eight of
those markets, with the rest carrying the show in access.

In addition to Chicago, which has scheduled Extra at 1
a.m. {BROADCASTING & CABLE, July 18), markets with late-
night clearances are wevs-Tv Boston (midnight), wiLa-Tv
Washington (midnight), ktvT-Tv Dallas {10 p.m.), KPRC-TvV
Houston (12:30 a.m.), ksTw-Tv Seattle (11 p.m.) and
wFTS-Tv Tampa-St. Petersburg (11 p.m.). xmsp-Tv Min-
neapolis-St. Paul is double-running the show at 2 p.m.
and 1 a.m during the week. However, some of the sta-
tions running Extra in late night have cleared the series
in access for weekends. The show, which will debut on

Sept. 5, has been cleared in 121 markets representing

89% of the country. Warner Bros. executives have said
they expect 60% of the show’s ratings to come from
access time periods. Generally, most new strips do not
debut with a high concentration of access clearances.
However, with the $40 million cost attached to the launch
of the show, expectations are high.

In markets where Extra is cleared in access, its pres-
ence is being felt most by tablcid shows. Warner Bros.
has been pitching the show as an advertiser-friendly
alternative to tabloid strips. The strategy apparently is
working. In most of its top-market access clearances,
Extrais replacing a tabloid. At kpix(Tv) San Francisco, for
example, it will replace A Current Affair at 6:30 p.m.,
according to Rosemary Roach, the station’s program
director.

—st

|
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Keeping up with the affiliates

NBC signs with seven; Fox buys Green Bay for $38 million

By Steve McClellan

BC made most of the news on
N the affiliate front last week,
announcing seven new long-
term affiliation agreements—all but
one in the top 50 markets. And Fox
struck again as well, with an agree-
ment to buy NBC affiliate WLUK-TV
Green Bay, Wis., for $38 million
through its station-buying venture
with Savoy Pictures, SF Broadcasting.
As a result of the purchase from
Burnham Broadcasting, the Fox affili-
ation in 72nd-ranked Green Bay will
switch from WGBA-TV to WLUK-TV.
That’s the word from Fox officials,
confirmed last week by WGBA-TV
General Manager Jay Zollar.

After the acquisition, Savoy execu-
tives Victor Kaufman and Lewis Kor-
man will control all the voting stock
in the station. Fox will own 25%,
with opticns to acquire more of the
station,

NBC’s affiliate deals last week: a
renewal of Cox Broadcasting’s WpXI-
Tv Pittsburgh; a pickup of Hearst’s
lame duck CBS affiliate wBAL-TvV Bal-
timore; renewals of Qutlet Communi-
cations’ WJarR-TV Providence and

WBAY ABC | ABC
WFRV CBS | CBS
WGBA 26 | FOX | 772
WLUK 11 | NBC | FOX

wCMH-TV Columbus, Ohio; renewals
of two Scripps Howard stations,
WPTV(TV) West Palm Beach and KirRH-
TV Tulsa, and the pickup of a third
SHB station, KSHB-TV, which is losing
its Fox affiliation in Kansas City to
New World's WDAF-TV.

Sources with knowledge of the
deals say NBC is paying more in
compensation in each case. “The
leverage has shifted,” says one affili-
ate executive. “It’s just a fact [that]
the networks are going to pay more
for circulation.”

NBC still has two holes in the top
10 to fill: Boston and Philadelphia.
In Boston, the pivotal station is
WHDH-TV, which became a lame
duck CBS affiliate with the CBS-

Westinghouse alliance. The Sun-
beam-owned station is talking to
both NBC and Fox. Past history
would seem to favor Fox—NBC
dumped Sunbeam’s WSVN-TV Miami
six years ago. The station became a
Fox affiliate and now is said to con-
trol the largest share of revenue in
the Miami market. But the fact that
no wHDH-Fox deal has been
announced, sources say, suggests
NBC is making an aggressive pitch.

In Philadelphia, there’s talk that
both NBC and New World are inter-
ested in acquiring wWCAu-Tv, which
CBS is spinning off. One rumor has
New World offering a station swap
involving one or more of the follow-
ing: WJBK-Tv Detroit, WAGA-TV
Atlanta and wiTl-Tv Milwaukee, all
CBS affiliates jumping to Fox. At
Cox, broadcasting division president
Nick Trigony said he still is talking
with CBS and ABC about renewals
with Cox’s other stations. “Our partic-
ular concern 1s San Francisco,” he
says, where Fox chief Rupert Mur-
doch publicly has said he wants to buy
his own station. Cox’s XTVU is the cur-
rent Fox affiliate there. u

Affiliation deal will cost ABC millions

ABC will pay at least $10 million per year for 10 years to
Scripps Howard Broadcasting as part of the five-station
affiliation agreement between the companies.

The exact amount of compensation ABC pays will
depend on the amount of network programing the stations
clear, according to a “master agreement” ABC filed last
week with the FCC.

ABC also agreed to provide as much as $5 million dur-
ing the course of the first two years of the agreement to
reimburse Scripps Howard for certain promotional expen-
ditures.

Scripps Howard's five stations agreed to clear Nightline
live. The stations involved in the deal: wews Cleveland,
wxvyz-Tv Detroit, knxv-Tv Phoenix, wrts Tampa, Fla., and
wnmAR-TV Baltimore (BROADCASTING & CABLE, June 20).

Also recently filed with the FCC was Fox’s affiliation
agreement with 12 New World VHF stations. Especially
striking is a provision that appears to set limits on New
World’s ability to pre-empt Fox programing.

While acknowledging that a station has the ultimate
Lresponsibility for deciding whether network programing is

in the public interest, the contract outlines some guide-
lines: “The licensee confirms that no programing will be
deemed to be unsatisfactory, unsuitable or contrary to the
public interest based on programing performance or rat-
ings, advertiser reactions or the availability of afternative
programing (including sporting events), which the
licensee believes to be more profitable or more attractive.”

The contract adds that the “licensee does not foresee
any need to substitute programing of greater local or
national importance for Fox programing, except to present
locally originated non-entertainment, non-religious timely
public-interest programing such as eiection coverage, live
coverage of fast-breaking news events, political debates,
town hall-type meetings...and telethons, which serve the
public interest and which are approved by Fox.”

New World stations also agreed to carry Fox program-
ing during prime time, an hour of late night and a half-hour
of prime time access. The agreement raises the possibili-
ty that Fox might choose to run programing from its cable
network, Fox Net, during those time periods, but the New
World stations are not obligated to carry it. —GF

Broadcasting & Cable Aug1 1994
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WHAT AMERICA

CATEGORY: HOME OFFICE CATEGORY:| HOME DECORATING

CATEGORY: HOME REMODELING AND REPAIR

OTHER PROGRAMMING CATEGORIES INCLUDE: HOME ENTERTAINMENT, HOME WORKSHOPS, AUTOMOTIVE, HOME ENTERTAINING, BACKYARD, CRAFTS AND HOBBIES.

A $260 Billion Opportunity.

Home & Garden Television Network (HGTV) is the only cable network devoted exclusively ~ +Home repair and remodeling: $106 billion
to everything people love about their homes. Repair and remodeling, Decorating, Garden-  « Gardening and plaats: $75 billion
ing. Even audio/visual and home entertainment electronics. All iogether, Americans spend = Home decorating: $45 billion
more than §260 billion each year in and around their home. » Audio/video equipment: $40 billion




WANTS TO WATCH.

The research proves it! HGTV ranked #2 — out of 20 new networks — among cable subscribers who are
single family home owners*, Plus, non-subscribers ranked HGTV #3 among new cable networks, surpassing
interest in existing networks like A&E, CNBC and TNN**.

HGTV IS ORIGINAL.

More than 75% of HGTV's programming is original. With studio audiences and on-location shows
like these...

+ ROOMS FOR IMPROVEMENT, with Leslie Uggams and Joe Ruggiero, a weekly home decorating
show, » SPENCER CHRISTIAN'S WINE CELLAR, a show about fine wines, hosted by one of
America’s most famous wine connoisseurs, * STAR GARDENS visits with celebrities and their outdoor
retreats. * THAT'S HOME ENTERTAINMENT, the latest consumer andioAvideo components,

games and laser/VHS movies. * CRAFTY KIDS, an educational show with great craft ideas for kids
from 5 to 10 years old, « LUCILLE’S CAR CARE CLINIC, entertaining, fun and informative car care
tips. * YOUR HOME OFFICE, a show for the 12 million work-at-home professionals.

HGTV IS BACKED BY CABLE & PROGRAMMING EXPERTISE.

HGTV is wholly-owned by E.W. Scripps Company, 4 one billion dollar company with 125 years in the media
business. Scripps owns nine television stations, 19 daily newspapers, nine cable systems with over 700,000
subscribers, Scripps Howard Productions, United Media and recently acquired Cinetel Productions —

the largest independent producer of cable programming in the United States.

How can HGTV make money for you? How about advertising rebates, video retailing, half-hour program-
ming blocks for you to sell, and marketing co-op dollars? We encourage you to add HGTV on a tier or

a la carte basis. The research” says — consumers will pay for it! For information, contact Susan Packard
al 810-827-4471.

*Research Communications Ltd. — 3/04.  **Beia Research — March '94 Non-Sub Swdy  Warren Publishing Survey.

E=— s

Home & Garden Television Network




s o —

SESSSSTOP OF THE WEEK"

CBS, Group w radio merger
would make beautiful music

Industry’s largest group would emerge if companies join forces

By Donna Petrozzelio

groups were to merge, they would

create the largest radio group on the
national map, with estimated revenues
of more than $450 million.

When CBS and Group W television
allied last month, a Group W source
said a radio agreement “looks promis-
ing.” But last week, both companies
continued to decline comment on
reports that the deal was imminent.
Speculation varied as to which group
executives might head a consolidated
radio group. But an agreement could
lead to outcomes other than a merger,
such as a combination of sales, news-
gathering or other efforts.

“People tend to believe it’s going to
happen. They feel that it’s logical and
it makes sense,” broker James Black-
burn, chairman, Blackburn & Co., says
of a CBS-Group W radio agreement.

According to figures compiled by

If the Group W and CBS radio

GROUP

W

“Duncan’s Radio Market Guide,” CBS
radio revenues totaled $242.6 million
in 1993, and Group W radio revenues
totaled $212.2 million, making for
combined revenues of $454.8 million.

One reason a consolidation has cap-

tured observers’ interest is that both
companies are heavily concentrated in
the top 10 markets. CBS Radio owns
13 FMs and eight AMs, with all but
four stations in the top 10 markets.
Group W owns nine AMs and seven
FMs, with all but one in the top 10.
Then there’s station formats. Each
company has an all-news sfation in
the top four markets, including Group
W’s wins(aM) and CBS’s wCBS(AM)
New York, and CBS’s knx(am) and

Privatizing Intelsat pondered

The governmient hopes to decide by year's end whether to support the pri-
vatization of international satellite organizations, although Gomsat execu-
tives would like to see a-decision-made earlier.

An interagency task force has met-twice 1o discuss the future structure of
Intelsat and Inmarsat, said Vonya McCann, international communications
and information-policy coordinator for the State Department. McCann testi-
fied:-last week before the House Telecommunications Subcommittee; which
he¢ld & hearing on competition in the global satellite industry.

The task force, which includes the Commerce Department and the FCC,

| plans to reach a consensus on the subject before the end of the year.

Comsat President/Chief Executive Officer Bruce Crockett, Intelsat’s
and Inmarsat’s U.S. signatory; urged the government to voice its support
for privatizing Intelsat in time for the organization's Assembly of Parties

~ gathering in October.

“Intelsat and Inmarsat cannot survive under their current structure in the
face of intense competitive pressure from fiber-optic cables, separate
satellite systems, [high-frequency] radio- [and] regional cellular as well as
planned mobile satellite systems,” Crockett said. It is important to start con-
vincing other Intelsat sigriatories, which number more than 130 countries,
to sign off on the privatization campaign, he said.

On the same day as last week’s hearing, ‘Hughes Communications
said it was amending its FCC application to provide satellite service in the
Ka-band in order to provide a global “Spaceway” service. Hughes last
December proposed launching two satellites to provide domestic data
and video telephony services in the Ka-band. —CM

Group W’s KFwB{AM) Los Angeles.

With news and talk radio the fastest-
growing format-—but also one of the
most expensive-—combining the
groups could help to cut costs. Group
W could use CBS’s news service, for
example. Currently, Group W uses
news feeds from ABC, CNN, NBC
and The AP at its all-news stations in
New York, Los Angeles, Chicago, San
Francisco and Philadelphia.

Group W has six all-news stations,
each in top 10 markets, and a
news/talk in Pittsburgh. CBS has five
all-news stations and two news/talk
stations. Also, CBS News Radio pro-
duces news reports for 475 affiliates.

CBS’s other strong format is oldies.
In Philadelphia, a merger would con-
solidate CBS’s oldies wOGL-AM-FM
with Group W’s album rock WMMR-rM
and news Xyw{am}. In Houston, a
merger would join CBS’s rock oldies
KKRwW-FM and Group W’s four country
stations, KILT-AM-FM and KIKK-AM-FM.

Merging strong formats in a single
market could benefit both groups, bro-
kers say. “When you look at selling the
stations together, they’re really formi-
dable as a competitor because you
could sell four products with 15 or 20
share points in ‘a market,” Blackburn
says. “It could be one-stop shopping
for advertisers who could accomplish
80% of their buys in that market.”

Nor, apparently, would holdings in
most mutual markets violate the
FCC’s duopoly rules that limit broad-
casters to owning no more than two
AMs and two FMs in a single market.
However, a merger would create three
FMs in Houston: Group W's KILT-FM
and KIKK-FM and CBS’s KKrRw-FM. If a
merger takes place and the groups are
forced to sell one of the Houston FMs,
they would not lose out, because most
investors agree Houston is a healthy
market for station sales and trading,

Both groups also own television sta-
tions in some of the markets, particu-
larly Philadelphia and Boston. Group
W and CBS might be required to get a
waiver of FCC rules prohibiting con-
centration in a single market. Brokers
agree these waivers generally are
looked upon favorably, especially in
large markets, because of the large
number of media properties available.

While a CBS-Group W merger
could be a boon 1o radio in the top 10
markets, the deal is solely speculative,
says Fred Kalil, vice president, Kalil
& Co. Inc. “Until it’s done, it’s never
done. It’s all very delicate.” |
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Lights dim for highway bill

Discussions in Senate continue

By Kim McAvoy

he prospects for Senate passage
T of an information superhighway
bill remain dim.

Reports last week indicated that
Senate Commerce Committee Chair-
man Ernest Hollings (D-S.C.) and
committee member John Breaux (D-
La.) were still far apart on the bill, S.
1822, which is sponsored by Hollings.

The two are discussing provisions
that would permit regional Bell oper-
ating companies to enter the long-dis-
tance telephone business. Breaux has
been negotiating on behalf of the
RBOCs.

According to sources, Breaux last
week offered some new language on
the long-distance issue. But one
source says Hollings considers it a
“retreat in some areas” where he
thought they had a deal. During a sub-

committee hearing last Friday, Holl-
ings acknowledged that he doesn’t
have a bill “that we can get done.”

Two weeks ago, negotiations be-
tween Hollings and Breaux broke off
after the RBOCs rejected Hollings’s
latest proposal that would have affect-
ed their entry into the long-distance
telephone business.

The RBOCs want immediate entry
with few restrictions. Originally,
Hollings’s bill would have kept the
local telcos from offering long-dis-
tance telephone service for years. He
revised that to make it much easier for
the RBOCs to get into the business,
but he included certain preconditions.
It was those preconditions that the
Baby Bells opposed. And without
RBOC support, passage of an info-
highway bill is highly unlikely.

But also last week, Commerce Sec-

= e =

retary Ron Brown said he is confident
that an infohighway bill will pass the
Senate. Brown predicted that the Sen-
ate Commerce Committee will mark
up a bill soon.

Brown and many others last week
insisted that negotiations are continu-
ing. “We wouldn’t be talking about a
markup if negotiations had stalled,”
Brown said.

Even the RBOCs were trying to
convince the press that they want to
work out a deal with Hollings (sece
“Washington Watch,” page 46).

Meanwhile, some think the admin-
istration might weigh in on the Senate
debate to help break the apparent im-
passe.

An administration source said the
White House is not lobbying the Com-
merce Committee, However, officials
have been talking to the RBOCs and
their potential competitors, the long-
distance telephone companies.

And the source emphasized, the
White House has *“assiducusly avoid-
ed choosing sides and would continue
to avoid it.” n

Paramount adding some new ones.

Warner Bros. is not going to release af-
filiates from their agreements without a
fight, according to WB Network head
Jamie Kellner. At a press conference last
Thursday, Kellner said the network will
hold its stations to their agreements. His

Paramount adds, Wamer fights for affils

The established networks are not the only
ones making news with affiliate shuffles.
There has been a flurry of activity among
the Warner Bros. and Paramount network
aspirants in the past two weeks, with Warn-
er fighting to hold on to some affiliates and

Kellner said. “It's a setback for us, but we’re
going to try to hold them to it. There will be
litigation on the subject.” There are other
stations in those markets with which WB
could affiliate, “but they're not that strong,”
he said, adding that the network will “create
back-up relationships in those markets just
incase.”

The WB Network has 25-30 stations that
have signed affiliation agreements, with
another dozen or s0 either in the process of
getting contracts approved or considering
the affiliation agreement, Kellner said. The

comments came in response to Gaylord
Broadcasting’s July 22 request that a court
find that three of its stations are not legally
affiliated with the WB Network. Specula-
tion has centered on Gaylord's being courted by CBS,

In a statement, Gaylord said none of the stations had
signed an affiliation agreement, but “Warner has recent-
ly asserted that our stations are legally bound to Warner
on the very drafts being negotiated, thereby attempting
to short-circuit our normal contract negotiation and
approval processes. Since we have not even signed pre-
liminary agreements, much less agreed to or signed any
affiliation contract with Warner Bros., we felt compelled
to bring this action to resolve the uncertainty created by
their assertions and threat of litigation.”

“We had an agreement with Gaylord, and now they ap-
parently have an interest in an old-fashioned network,”

WB Network execs meet the
press: Kellner; Susanne Daniels,
head of deveiopment; Garth
Ancier, head of programing.

network is cleared in 73% of the country.
Meanwhile, Paramount picked up five af-
filiates last week by signing the Sinclair
Broadcast Group to an affiliation agree-
ment. The stations, wpTT-Tv Pittshurgh, wnuv-Tv Balti-
more, wvTv-Tv Milwaukee, wsTr-Tv-Cincinnati and ksMo-Tv
Kansas City are the last stations available for affiliation in
their respective markets. The signing brings the network’s
coverage to 41 affiliates representing 52% of the country.
No Paramount Network affiliates have inquired about
canceling affiliation agreements, said Kerry McCluggage,
chairman, Paramount Television Group. "It hasn’t hap-
pened to us, possibly for one of two reasons: As the net-
work-affiliation deck has been shuffled, maybe the cards
haven't fallen that way for us. Second, we have signed
contracts with all our affiliates, so it's unlikely anyone
would attempt to get out of an affiliation agreement.” —SC
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Tampa Ch. | Now | To Be Milwaukee| ( Now | To
KYw 3 | NBC | CBS WFLA '8 |NBC [NBC | | WCGV 24 | FOX | 777
WCAU 10 | CBS | 772 WFTS 28 | FOX | ABC WISN 12 | ABC | ABC
WPVI 6 | ABC |ABC | | WTSP 10 | ABC [CBS | | WITI CBS | FOX
WTXF 29 | FOX | FOX WTVT 13" | CBS | FOX WTMJ NBC |NBC
To Bs St. Louis | Ch Now | To B sh To j
WBZ NBC | CBS KDNL 30 | FOX | 777 WFMY CBS cnsj
WCVB ABC | ABC KMoV CBS | CBS WGHP ABC | FOX
WFXT 25 | FOX | FOX KSDK NBC |NBC WNRW | 45 | FOX | 722
WHDH 7 | CBS | 772 KTvi ABC | FOX wXii 12 | NBC |NBC
Dallas | Ch. | Now Affiliation Scorecard Birmingham| Ch.
KDAF | 33 | Fox | 777 | [Eramieirasapbotnni® | yewmc | 42 | cBs | cBS
e set off a chain of affiliation switches il
Lot = oo iieratill | WERC | 6 | ABC | FOX
WFAA 8 ‘-{\BC ) ;h;s:r ’fgasr;sﬂ s;l;?evglwhere things stand WTTO 21 | Fox | 272
KXAS 5 _NB'c_ e T [ WTVM 13 | NBC |NBC
Detroi Cl Now | To Be KNXV 15 | FOX | ABC Flint, Mich. (;;:{_ Now | To Be
WDIV NBC |NBC KPNX 12 | NBC |NBC WEYI 25 | CBS | 777
WIBK CBS | FOX KTSP 10 | CBS | FOX WIRT | 12 | ABC | ABC
WKBD 50 | FOX | 772 KTVK ABC | 727 | | WNEM 24 | NBC CBS
WXYZ 7 | ABC | ABC KPHO IND |CBS WSMH | 36 | FOX | FOX
h To Be Baltimore Be \usti h. | Now B
WAGA 5 | CBS | FOX WBAL 11 | CBS |NBC KBVO 42 | FOX | 777
WATL |36 FOX | 727 | | WBFF | 45 | FOX | FOX J KTBC 7 | CBS | FOX
WSE 2 | ABC |ABC | | WZ 13 | ABC [CBS | KVUE | 24 | ABC | ABC
WXIA 11 | NBC |NBC WMAR 2 | NBC |ABC KXAN 36 | NBC |NBC
| To Be | :E:;sasa:a@'i'{;,.f Ch. | Now [ To “b un Now |To J
WEWS ABC ABC? KCTV CBS | CBS KSWT 13 | ABC | CBS
WIW CBS | FOX | | KMBC ABC [ABC | | KYMA 11 | NBC [NBC |
WKYC NBC |[NBC | | KSHB | 41 | FOX |NBC | | KECY 9 | cBS | FOX
wol0 19 | FOX | CBS WDAF 4 | NBC | FOX — — | =] —
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"ONLY SHARP CouLb Put TOGETHER
THE MosT ReLIABLE TEAM IN THE GAME

Rick Prrino, CHAmpionsHIP CoAcH

«are the stuff champmnshlps are made of. They
also make ft’R' good business, So does the
- Sharp copier line-up.
V. From higf-volume maodels that
- automatically collate, insert and staple, to
»  modular systems that grow.as your
business does, to-tompacts that fit small
offices and blidgets alike; Sharp €opiers
‘Tepresent whatspossible in copier
technology. In fact; Sharp's $D-3075 is the
maost teliable high-volume copier ever
tested by Buyers Lab. That means increased
-pmdumifty and lower operating costs.
- Seehowtheright
: Sharp copiercan' make
your team the hest in the -
game. Call for a free copy of
~ Sharp's new Winning Game
Plan Video.
Or fax 1-800-3-SHARP-3.

Fg

FREE VIDED

YOU NEED A
WINNING GAME PLAN.
CALL 1-800-BE-SHARP

SHARP MINDS
SHARP PRODUCTS™

QN SCANNERS = CASH REGISTERS = CALCURATE
aboratory, Inc., independent Testing Frm. 1993 Study. P



class of '94 joins 102
individuals previously honored.
New inductees: Julius

Griffin; ratings pioneer C.E. Hooper; WBAP Fort Worth's “Hired
Hand,” Harold Hough; cable MSQO pioneer and mind extender
Glenn Jones; actor/producer of a bonanza of

Announcing the Fourth Annual 1 9 9 ]
7
At a Nov. 7 black-tie
dinner in New York,
BROADCASTING & CABLE

will induct the newest

members of the maga-

zine's Hall of Fame. The

Barnathan, the engine behind

ABC-TV's engineering prow-

ess; Bob Bennett, who defined

how good a station could be at WCVB-TV Boston; dean of radio
regulation Louis G. Caldwell; Golden Age of TV producer Fred Coe;
radio and TV comedy star Jimmy Durante; the maven of pay cable,
HBO’s Michael Fuchs: talk show host and game show guru Mery

TV shows, Michael Landon; the father of it all,

Guglielmo Marconi; TV writer/producer Garry

Marshall; former FCC chairman, and First
Amendment champion, Dennis Patrick; CBS
News mainstay Dan Rather; ‘Prime Time'
newswoman Diane Sawyer; NPR's “All Things
Considered” Susan Stamberg.

For ticket and program advertising information,
contact Steve Labunski of Circies Special Events,
205 Lexington Ave., New York, NY 10016;
212-686-2200, fax 212-669-9140.

GARRY MARSHALL DENNIS PATRICK

JULIUS BARNATHAN ROBERT BENNETT

LOUIS CALDWELL

MERV GRIFFIN

DIANE SAWYER SUSAN STAMBERG
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Agencies pick ABC for fall

Consensus of agency and network predictions finds no clear hit among new series

By Morrie Gelman,

special correspondent
f the 30 new series for 1994-95,
0 not one has been chosen an out-
and-out hit, according to
BROADCASTING & CABLE’s exclusive
forecasts from eight ad agencies and
the sales departments of the four net-
works. The consensus of these educat-
ed guessers is that this fall will launch
the season of the “maybe’ hit.
The agency forecasters also
predict that ABC will de-
throne CBS as king of prime
time for the 30-week season.
Both buyers and sellers ¥

share points from its winning "4g
average 23 share (percentage
of sets in use) during the
1993-94 prime time sea-
son, while ABC is picked
by the agencies to gain 2
share points from its 20-share average
of last season (network forecasters
picked it to stay at 20, a point behind
CBS). The forecasters also see a 2%
share gain each for NBC and Fox, up
from 1993-94’s final share tallies of
18 and 11, respectively.

The survey points to a banner year
for ABC, with both agencies and net-
works tapping the network to take
Monday night (from CBS), while
retaining Tuesday, Wednesday and
Friday nights in the win
column. CBS is
predicted to

keep con-
trol of )

Broadcasting & Cable Augi 1994

On the strength of §
returning shows
like ‘NYPD Blue’

(above) and
‘Ellen,” ABC is
tapped to unseaft CBS
as prime time winner,

The ribbons on this and the
following pages show days
won by the network and
agency/neiwork weekly
prime time share estimates.

Saturday and Sunday, and NBC is
expected to hold on to Thursday.

Among new programs, agency hand-
icappers and the sometimes more gen-
erous network estimators see only one
likely hit, NBC’s Madman of the Peo-
ple, a sitcom starring Dabney Coleman
as an irreverent magazine columnist
whose new boss is his daughter.

The consensus forecast, in addition,
suggests such “maybe” hits as Friends
(NBC), E.R. (NBC), Chicago Hope
(CBS), The Cosby Mysteries (NBC)
and Due South (CBS). Each is esti-
mated by one or the other forecasting
group to attract a 20 share, with
Friends and E.R. given 20 shares by
both groups.

Madman of the People is being given

——r— ——

the best chance of
success because it is
getting the NBC
9:30 Thursday time
period with Seinfeld
as lead-in. The new
half-hour is predict-
ed to win its slot,
scoring a 25 (agen-
cy) and 23 (network)
share. Agency and
network experts
think that after the
| high praise but me-
| diocre ratings for
| Buffalo Bill and The
| Slap Maxwell Story,
| Coleman and NBC
may be riding a win-
ner this time out.

Even this thumbs-
up estimate comes
with a significant
qualifier. Madman
of the People, say the
prognosticators, will
not hold on to 80%
of its lead-in audi-
ence.

And that’s not a
hit, according to cri-
teria used for these forecasts. For the
1994-95 prime time season, industry
pundits used a three-legged standard
to define a hit; a program with a share
of 20 or better that wins its time peri-
od and retains 80% or more of the
lead-in program’s share of audience.

A miss this year is said to be any-
thing below a 15 share, with a toss-up
everything between a 19 and a 15
share. The industry generally adjusts
these standards to 75% of the levels
used to measure “hits,” “misses” and
“maybes” for the three other networks
to account for Fox Broadcasting’s
smaller station lineup.

Although Madman of the People
meets two of the criteria for a hit
show, failure to retain at least 80% of
its lead-in could still prove the kiss of
death.

There’s a hung jury on NBC’s sit-
com Friends, starring Courtney

19



Cox—formerly of Family Ties—as
one of six young adults trying to
make it in Manhattan. The agency
consensus indicates Friends will be a
hit, but the network guess is that the
Seinfeld lead-in (8:30-9 p.m.) will be
close as it battles the hour-long Due
South on CBS.

The agency forecasters don’t think
as highly of Due South, a Canadian
production (from Alliance Entertain-
ment) about a straight-arrow Mountie
sent to the U.S. and teamed with an
American lawman. The agency guess
is a 16 share for Due South, 4 share
points less than the network estimate.

One of the most competitive and
interesting matchups in the coming
season is NBC’s E.R. vs. CBS’s Chi-
cago Hope, two hospital dramas going
head to head at 10 p.m. Thursday.

The forecast couldn’t be closer,
Agency predictors have E.R. eking out
a l-share-point time period win, but
the network consensus is for a dead

PROGRAMING

Left: NBC’s ‘Madman of the People’ came
closest to hit status. Above: A patient’s-
eye-view of ‘E.R.’

heat between the two. By the criteria
of the survey and its findings, both
could be marginal hits.

According to the agency forecast,
the return of Bill Cosby will edge the
one-hour Cosby Mysteries into hit sta-
tus, thanks to a lead-off spot on the
otherwise unchanged NBC Wednes-
day lineup. But again, the network
consensus has a different opinicn. The
Cosby Mysteries rates only an 18
share average in the network forecast
and will be hard-pressed to win the 8-
9 time period.

One of the survey's safe calls is
high share points for ABC’s Ellen
(after star Ellen Degen-
eres), a returning
mid-season replace-
ment comedy half-
hour that debuted
as These Friends of
Mine. Agency esti- {
mates have Ellen, “ham-
mocked” between Rose-
anne and NYPD Blue,
taking the time peried
handily with a 25 share
average.

The network estimate for
Ellen is a more tempered 22
share, but still good enough to
top John Larroguette on NBC
and movie time periods on
CBS and Fox.

Fllen is one of 12 shows
where the agency and network
forecasts differ by 3 or more
share points, The biggest dif-

ferential—of 5 share points— The doctors are in, on ‘Chicago Hope.’

is for the ABC sitcom Coach, moving
to Monday at 8. The network forecast,
a 22 share, is more optimistic, appar-
ently based on the show’s intrinsic
strength and its track record. Perhaps
more realistic agency mavens figure
that without Roseanne as a lead-
in on Tuesday, Coach will
sink to a 17 share.

Coach finished the 1993-

94 season with a 17.4 rat-

ing/26 share, the best per-
formance in its five-year his-
tory. ABC projects a 20 share
for the series in the upcoming
season in its new time period.

Based on the criteria, network
forecasters—as well as those
from NW Ayer, Bates World-

wide, DDB Needham, DMB&B,

Grey Advertising, Lintas USA, J.
Walter Thompson and Young & Rubi-
cam—agree that ABC will win four
nights, CBS two and NBC one. ABC
wins are predicted for Monday, Tues-
day, Wednesday and Friday. Saturday
and Sunday will belong to CBS, by
agency/network consensus, with NBC
holding on to Thursday.

Both agencies and networks project
that CBS will slip to a 21 share aver-
age. Network forecasters believe that
will be good enough for a 1-share-
point win over ABC, while agency
forecasters say it will trail ABC’s 22.
The agency projection has NBC aver-
aging a 20 share, 2 points better than
the estimate of 18 by the networks.
Fox trails in both estimates, with a 13
from the agency side and a 12 from

. = .
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Soyle Leads in Citg |
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Still Has
e Power 10 Surprise.

The History Channel Launches January 1, 1995.

hrough riveting documentaries. mini-

I series and movies, The History Channel

will constantly surprise your sub-

scribers with fresh facts, rare footage and
original points of view.

The lineup is so compelling. it will
expand any system’s programming with
new appeal.

In fact, The Beta Research Corporation

November 1993 Subscriber Study® ranked
The History Channel first in new network
appeal. That’'s going to drive your sales
harder while offering important new
opportunities in community relations.

The History Channel is a truly unique
value. So contact your A&E/THC account
manager. And discover how history sur-
prises not only with facts, but with profits.

ALL OF HISTORY. ALL IN ONE PLACE.

THE HISTORY CHANNEL

#1993 Beta Research Cable Subscriber Study. Ranking based on networks launching in "93 or 794

T 199 The History Chammel, AGE Novocks: All nghts reserved
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Table shows ad agency msenm{netwnrk consensus on share estimates for individual prngrums and nightly averages.
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=i >= 18/47 17/16 ! 32/32 27/25 . ..19/18
| — g The Nanny Daddy’s Girls Touched by an Angel 48 Hours
| E : v Columbia-TriStar Witt-Thomas CBS Entertainment CBS News
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= Family Matters Boy Meets World Step by Step Hangin’ w/Mr. Cooper| 20/20 ]
| dE Lorirmar Disney Wamer Bros. Warner Bros. ABC News :
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& — Young at Heart Empty Nest Sweet Justice Sisters
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o
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DiBona/ABC [Warner Bros| Warner Bros., ABC s"mj;;_y/';'ght Movie
17/16 16/14
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=T CBS News Universal cas Sund;:ly/';lsgm Movie
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- Earth 2 seaQuest DSV .
- Universal Universal NBC Sunday Night Movie
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Fortune Hunter The Simp Hardball Married W/Children Wild Oats ;
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+ Now with Tom Brokaw & Katle Couric had oocupled time period when fofecasts wer&mm. * lnd}cates retumlng mid-season replacement.

22 Aug 1 1994 Broadcastmg & Cable



\

\

1993-94 1994-05

Estimaied Shares Actual  Estimated Shares

Rgency /Netwark | Retwrning Program  Shares  Agency / Network
1. Madman of the People (NBC) 25/23 | 1.60 Minutes (CBS) 34 32/33
2, Ellen® (ABC) 25/22 2. Home Improvement (ABC})33  32/32
3. Friends (NBC) 20/20 3. Seinfeld (NBC) 29 29/29
4. £.1. (NBC) 20/ 20 4. Roseanne (ABC) 29 27/ 26
5. Chic Hope (CBS) 19/20 5, Ellen” (ABC) 29 2522
6. Cosby Mysteries (NBC) 20/18 6. Grace Under Fire (ABC) 27 27/25
7. Me and the Boys (ABC) 19/19 7. Frasier (NBC) 27 1922
8. Turning Point (ABC) 19/18 8. Monday MNight Football (ABC) 27 27/26
9, Blue Skies (ABC) 18/19 9. ! 1 (ABC) 26 17/ 22
0. Due South (CBS) 16/20 | 10. Murder, She Wrote (CBS)25  26/25

* Formerly titled “These Friends of Ming”

_J

the networks.

The fall schedule does not lack for
predicted misses among new series.
Using the “below 15 share” yardstick
(below 11 for Fox), agencies and net-
works give little or no chance of suc-
cess to more than one-third of the new
shows, or 11 of the 30, including four
on ABC, two on CBS, three on Fox
and two on NBC.

ABC’s predicted misses are My So-
Called Life, McKenna, On Our Own
and the new all-family-appeal Saiur-
day Movie. New series from CBS pro-
Jected as misses include Daddy’s Girls
and Touched by an Angel.

Forecasters see dim futures for
Fox’s Pairty of Five, Mantis and For-
tune Hunter. NBC program casualties
are predicted to be Steven Spielberg’s
Earth 2 and Young at Heart. Touched
by an Angel, a drama about an inde-
pendent-minded angel who is sent to
Earth, is the only new CBS show not
to rate at least double-digit share
points {in the agency forecast). Fox
has three such shows, with Party of
Five, an ensemble drama that centers
on a group of orphaned children, the
low series on both agency and net-
work totem poles. Not rated much
higher is Mantis, a superhero drama.
Despite its advantageous slot, post-
NFL football, Fortune Hunter, a pro-
gram about a secret agent, is given
only an 8 share average in the network
forecast.

The field of “toss-ups” (shows seen
as neither “hits” nor outright “miss-
es”) is crowded with 18 of the 30 new
series for the fall (not including Mad-
man of the People, a qualified “hit.”)

Toss-ups range from the 19 share
points predicted by both agency and
network for ABC’s Me and the Boys
(stand-up comedian Steve Harvey as a
widower with three young sons and a

meddling former mother-in-law) to
15/15 for ABC’s McKenna (Chad
Everett as head of a ranch family in
the Pacific Northwest).

One of the most talked-about new
shows, NBC’s Earth 2, doesn’t make
itinto the middle ground of “maybes,”
according to the survey forecasts. The
futuristic drama, out of the shop of
Steven Spielberg, is given 14 share
points by both agency and network
forecasters.

Using the criteria for the upcoming
1994-95 prime time season, last sea-
son produced six hits, three of them
midseason replacements coming back
for a September start this time out.
ABC claims five of them and NBC

one.

‘Mantis’ may not have a prayer, suggest
handicappers.

The five from ABC: These Friends
of Mine (Ellen); Grace Under Fire
(buttressed by the audience feed from
Home Improvement); Thunder Alley
(deemed an “artificial” hit because of
its scheduling in a Home Improvement
hammock of lead-in repeats and lead-
out originals; the controversial NYPD
Blue, and Diane Sawyer’s news maga-
zine Turning Foint.

The NBC hit of last season, Frasier,
was arguably the most predictable. It
was in the “can’t miss” Thursday,
post-Seinfeld slot and made the most
of its coveted positioning. In the
upcoming season, Frasier stars in one
of the more intriguing strategy moves:
to Tuesday night at 9, opposite
Roseanne.

Bet on the blue-collar lady over the
Seattle psychologist, say the forecast-
ers. There’ll be an 8-share-point
spread between the two, according to
the agency estimate, and a nar-
rower yet still decisive 4-share-
point margin, say the network
§ prognosticators.

1 CBS’s perennial 60 Minutes

and ABC’s bellwether Home

Improvement are the only series

on the schedule predicted to top a 30
share. Generally, the estimate is that
both will do a 32, although the net-
work forecast is a 33 share for 60
Minutes.

As for last season’s top-rated new
series, Grace Under Fire, the agency
forecast has it at a 27 share average,
but the network prediction is for a 2-
share-point drop, to 25. |

Morrie Gelman, veteran Hollywood
reporter for BROADCASTING & CABLE
and other publications, is president of
Ventures in Media, a Westlake Village,
Calif.-based informational packaging
and market research company.
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Pugnacious NBC jabs competitors

Don Ohlmeyer aims barbs at CBS, Fox, regulators;, NBC returns to premiere week strategy

By Steve Coe

BC is sticking with its Tuesday
N night lineup for the fall, with
Fiasier in the 9 p.m. anchor
position, regardless of any program-
ing gambits by ABC, said Warren Lit-
tlefield, president, NBC Entertain-
ment, last week at the Television Crit-
ics Association press tour.

Littlefield was followed on the pro-
gram by NBC West Coast President
Don Ohlmeyer, who took aim at vari-
ous targets.

Littlefield announced that the net-
work will debut its new series in the
traditional manner, with a premiere
week, rather than rolling out the line-
up in a series of sneak previews and
double-pump airings.

He expressed confidence in Frasier,
whether it goes against ABC’s
Roseanne or Home Improvement on
Tuesday nights beginning in the fall.
(During its portion of the press tour
[BROADCASTING & CABLE, July 25],
ABC suggested it might move Home
Improvement to Tuesdays opposite
Frasier.) Littlefield said the move
“sets us up for the future”

Ohlmeyer, who went before the
press on Monday after Littlefield’s
Q&A session on Sunday, launched
some poinled shots at regulators in
Washington for their handling of the
violence issue and at Fox, for its sup-
posedly charmed legislative history.

Ohimeyer gives press an earful.

“I’'m tired of sending my people to
Washington and having them get beat
up,” he said, referring to the reception
that network executives received from
members of the congressional com-
mittee investigating TV violence.
Ohlmeyer said that children aren’t
picking up negative messages by
“walking through the living room at
10 o’clock at night” when a network
made-for is being aired. He offered
that kids are being negatively influ-
enced by Fox’s Mighty Morphin
Power Rangers, which he called “vio-
lence in search of a plot.”

Ohlmeyer also blasted independent

Robert Hali Jr.

Halmi heads Hallmark

Hallmark Cards {nc. has formed a new subsidiary,
Hallmark Entertainment, to consolidate the compa-
ny’s TV production holdings. Serving as president
| and chief executive of the division is Robert Halmi
. Jr., president and CEC of RHI Entertainment Inc.,
which recently was acquired by Hallmark. The new
subsidiary will include pre-existing Hallmark sub-
sidiary Signboard Hill Productions and RHI, a lead-
ing producer and distributor of long-form product.
The divisions will function autonomously.

RHI is known for big-budget TV movies and miniseries such as Lone-
some Dove and the upcoming $40 million Scarlett on CBS. Signboard Hill
frequently has collaborated with RH\, teaming last year to produce eight
telefilms for ABC. Together, the divisions are scheduled to produce 40 net-
work projects this year, as well as the syndicated television series Lone-
some Dove. RHI founder and chairman Robert Halmi Sr., 70, remains chair-
man of the boards of RHI and Hallmark Entertainment.

—DT

stations, which he said are the biggest
offenders, and suggested that if Sena-
tor Paul Simon, who spearheaded the
violence hearings, wanted to do some
good, he could start in his home state,
where the Chicago-based Tribune
company is located. “He [Simon]
didn’t need to go to D.C. to have vio-
lence hearings. He could go to Chica-
go...and talk to the head of Tribune,
which puts on the most violent pro-
graming at 8§ p.m. when it airs uncut
movies,” he said.

He backhandedly praised Fox by
saying he wished NBC were in the
same business as the fourth network,
which enjoys the freedom to partici-
pate fully in the syndication business
as well as enjoy exemption from the
prime time access rule. “Maybe we
don’t have enough naturalized Aus-
tralians,” he said, a reference to for-
eign ownership questions raised about
Fox owner Rupert Murdoch,

After finishing with Fox and the
FCC, Ohlmeyer still had some left
over for CBS, which he suggested
wouldn’t be able to garner affiliate
support for a Tom Snyder show fol-
lowing Late Show with David Letter-
man. He also called CBS’s medical
drama Chicago Hope, which goes
head-to-head with NBC’s E.R., “L.A.
Law with medical bags.”

He said NBC affiliates “would
laugh at us” if the network tried to get
another hour from stations, suggest-
ing that CBS would get a similar
response from its stations if it tried to
launch a post-Letterman show.

In an earlier session, Andy Lack,
president, NBC News, said he would
like to see a news magazine show on
the network’s schedule at 10 p.m.
Monday through Friday. And Little-
field, asked about the news division’s
apparent ambition, acknowledged
there is some competition between the
entertainment and news divisions.

When questioned about Lack’s
hopes for the 10 p.m. slot, Ohlmeyer
quipped, “Yond Cassius has a lean
and hungry look.” He expressed sup-
port for the network’s drama pro-
grams, but said, “We're in the busi-
ness of putting on the best 22 hours,”
regardless of the number of news
magazines on the lineup. "

24
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IS WHERE THEY CAN WATCH IT.

CONSIDERING THAT 94 MILLION PEOPLE LISTEN TO CONTEMPORARY CHRISTIAN MUSIC ON THE
RADIO AND 50 MILLION BUY IT, YOU COULD SAY THAT THERE'S CTRFHGTH 110 HUMAER:.

Now, THERE’S ONE PLACE TO LET EVERYONE SEE WHAT THEY'VE BEEN HEARING. I Music,
WE'RE THE ONLY 24-HOUR CABLE NETWORK DEVOTED ENTIRELY TO CONTEMPORARY
CHRISTIAN MUSIC.

-

L

L

7 TRUSIC IS EVERYTHING FROM ROCK TO RAP TO HEAVY METAL TO TOP 40 TO EASY
LISTENING TG EVERYTHING IN BETWEEN! ALL WITH ONE THING IN COMMON , , ,

A POWERFUL, POSITIVE, NON-VIOLENT, NON-OBJECTIONABLE MESSAGE.

YOUR CABLE SUBSCRIBERS WILL LOVE IT!

AND NOW WITH OUR NEW RELATIONSHIP WITH THE GAYLORD ENTERTAINMENT
COMPANY, WE CAN BUILD YOUR SUBSCRIBER BASE WITH THE FASTEST GROWING MUSIC
GENRE IN FAMILY ENTERTAINMENT TODAY.

FOR MORE INFORMATION ON HOW YOU CAN TAP INTO THE POWER OF Z, CALL OUR
AFFILIATE RELATIONS OFFICE AT 7 14-621-1155,

C— GAYLORT ERTERTAINMENT COMPANY

Z Music 2777 Stemmons Freeway, Stemmons Ploce, Suite 1182, Dallas, TX 75207
Source: Notional Christian Music Research Projsct. ©1994 7 Music, Inc. All Rights Reserved.

MUSIC

Experience the Power of
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Mark Goodson Productions goes on block

Game show producer shopped to help pay estate taxes

By David Tobenkin

Goodson, the late founder of

leading game show producer
Mark Goodson Productions, have
retained investment bank Lazard
Freres & Co. to entertain offers for the
company and consid-
er other strategic
alternatives for its
future.

Hefty estate taxes
on the $450 million
in assets that Forbes
magazine estimates
Goodson left at his [
death in December

E xecutors of the estate of Mark

e

says. Exiting the deal, under which
MGP would have given the network
exclusive rerun rights to several of the
shows for 10 years, left the company’s
assets unencumbered for sale. MGP
now will supply the network with pro-
graming on a nonexclusive basis
s when it launches
in December.
§  Goodson says
J that Lazard Freres
will solicit bids
for the company
from 20 possible
buyers, including
= cable and tele-
=] phone companies

1992 are the reason
for putting the com-
pany in play, says his
son and current MGP president and
chief executive, Jonathan Goodson.

“It’s unfortunate and totally
unavoidable,” Goodson told BROAD-
CASTING & CABLE. “We have a big
company that is totally illiquid, and
debt is something that none of us feels
comfortable with.”

The Los Angeles-based company
has produced more than 38,000 TV
episodes since 1943 and owns a large
library of TV programs, including The
Price Is Right, Family Feud, To Tell the
Truth, What's My Line? and Password.
Shows in production include The
Price Is Right for CBS, a nighttime
version of Price that will launch in
syndication this fall by Paramount
Domestic Television, and the All
American Television-syndicated Fam-
ily Feud, which this fall will reclaim
original host Richard Dawson.

The company, which has 100
employes, also is producing pilots for
three reality series. [ Accuse, slated for
syndication this fall by Viacom Enter-
prises but pulled after the company’s
merger with Paramount, may be syn-
dicated by Paramount in fall 1995.
Another reality project is slated as a
mid-season replacement for January,
and a third is a pilot for summer 1995.

Plans to sell the company explain
why MGP in May unexpectedly
pulled out of an arrangement with
Sony Corp. and cable operator United
Video to launch the upcoming niche
cable Game Show Network, Goodson

Goodson family finances helped put
shows like ‘Family Feud’ up for sale.

* as well as net-
works and pro-
ducers. The field

probably will be narrowed by Septem-

ber, he says.
While Goodson pegs the value of

the company at more than $200 mil-

lion, analysts say the sale price will

depend largely on how much potential
its games have for interactive versions
targeted at a new generation of view-
ers. Some note that games can lan-
guish for years until reworked ver-
sions supported by heavy marketing
produce hits, such as King World Pro-
ductions’ Jeopardy! and Wheel of For-
tune. The value also may depend on
whether the game show format, which
has lest ground to talk during the past
decade, revives.

Goodson says he will discuss his
future at the company with potential
buyers. “As an heir, this belongs to
me—and it will be nice to get every-
thing liquidated,” he said. “As an
executive, it makes me apprehensive
about what the future will bring.”

Goodson says that besides selling
the company, taking it public, adding
strategic investors, conducting a man-
agement buyout and taking on debt
are other possible outcomes. Howev-
er, he says that a sale is most likely. m

Critics assail PBS policy

Question Duggan over decision not to

order ‘Tales of the City’ sequel

By Steve Coe

executive officer, PBS, was on

the defensive early and often at a
press conference last Tuesday during
the Television Critics Association
press tour.

Critics peppered Duggan with
questions about the network’s editori-
al policy in general and specifically
about PBS’s decision not to order the
sequel to Armistead Maupin’s Emmy-
nominated Tales of the Ciry, about life
in San Francisco in the 1970s.

Some writers suggested the net-
work was making programing choices
based on appeasing special interest
groups, especially those with a con-
servative agenda. Duggan countered
that the decision not to fund the sequel
was a matter of money, not political
expediency. He said that the price of
the original was between $150,000
and $200,000. “The only proposal

E rvin Duggan, president and chief

we’ve seen [from the producers] was
for ten times the cost of the original,”
he said. He added that even with the
expected cost running $2 million-$2.5
million for the sequel, “the funding
was still incomplete, and the cost
could have gone to $4 million.” Dug-
gan drew a compariscn with the
National Geographic Specials, which
recently were picked up by NBC after
PBS passed because of rising rights
fees.

“With the absence of corporate
underwriters we couldn’t afford it,
and it went to NBC and we were
unhappy about it. We have to face
tough facts about our budget. The eco-
nomics of PBS are tough decisions,”
he said. To illustrate the difference
between the budget at PBS and that of
one of the commercial networks,
Duggan said PBS’s total operating
budget for the year is $1.4 billion.
“Fox is going to spend $1.6 billion to
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acquire just one program, the NFL.
We do everything we do for less than
one network spent for one program,
We're like Scarlett O’Hara pulling
down the curtains to fashion a gown.”

Another distinction he made be-
tween the four networks and PBS was

that “while they program for the eyes,
glands and gonads, PBS programs for
the hearts and minds of the people.”
Because of its contentious tone and
the volume of questions, the session
lasted 40 minutes beyond its sched-
uled hour limit. The overrun may have

T P IR OG IR AL IVT 1N G

benefited PBS, however, as a press
conference had been scheduled imme-
diately following Duggan’s session by
a group protesting PBS programing
policies. Few of the critics left the
Duggan session at the scheduled start
of the group’s press conference. ]

It's a brand-new ballgame

for CBS Sports

CBS Sports chief David Kenin talks about
life after professional team sports

By Steve McClellan

hen it comes to professional
w team sports and the rights to

broadcast their games, new
CBS Sports President David Kenin
is philosophical. He has to be—it
will be three or four years before the
network can reacquire any of those
key properties.

But Kenin won’t sit idly by.
Instead, he’ll work with what he has,
including key golf, tennis, college
basketball and race car franchises.
He’s evaluating possible bids on other
franchises not currently owned, such
as Wimbledon, and has made big-
money offers for others, including the
Orange, Fiesta and Gator bowls.

Kenin and his team also are creat-
ing some events out of whole cloth,
including a series of ice skating com-
petitions expected to debut this fall,
and a golf tournament, The Presi-
dent’s Cup.

The new skaling series, airing on
weekends and holidays starting
Thanksgiving Day (Nov. 24), will be
called The CBS Figure Skating Chal-
lenge. So far, 11 weekend skating
challenge programs have been sched-
uted through Jan. 8. Before Thanks-
giving the network will air movies on
Sunday afternoons in lieu of National
Football Conference games, which
have gone to Fox,

As for layoffs, Kenin says there
have not been any since he arrived and
he has no plans for any. Between 15
and 20 staffers were let go shortly
before his arrival, however. Kenin
says there probably will be “a major
hunt for new on-air people over the
course of the next couple of years as
events are created and acquired.”

Kenin also says he’s committed, at

least for now, to making the new
weekend anthology show Eye on
Sports a long-term franchise. Sports
TV watchers say that will be a tough
challenge, and Kenin attaches an
escape clause to that commitment.
“Things happen fast in TV, and we
may decide not to” go ahead long-
term with the show, he says.

Since debuting in April, Eye has
averaged a 1.8 Nielsen rating and a 6

#4If you’re in love with a girl and
she gets married, you have a
choice: You can be morose
and be down or say, ‘next!’?”

—CBS Sports President David Kenin
on the network’s loss of sports franchises
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share in 15 outings on Saturday after-
noons, last in the three-network com-
petition. But the show has had formi-
dable competition, including ABC’s
World Cup and events such as Wim-
bledon on NBC.

“In today’s market, anthologies are
tough to establish,” says one network
source. “They’re basically filler
between big events.” Even ABC’s
Wide World of Sports, the 60 Minutes
of sports anthologies, averaged a mere
2.9/9 in its five Saturday afternoon
airings since Eye debuted.

While the exact formatting has yet
to be worked out, at least some of the
new skating events will be linked to
special Eye on Sports broadcasts dedi-
cated entirely to skating. Some of the
skating events also may be scheduled
in prime time.

Why the focus on skating? “We've
done very well with skating,” says
Kenin. “And particularly as we lead
into Nagano [site of the 1998 winter
Olympics, which CBS will televise]
it’s a great way to heighten interest in
that mega-event. [Skating] attracts a
salable, high-quality audience—and a
large audience.”

To the extent that the network
wants to get back into the business of
carrying the National Football League
or the National Basketball Associa-
tion—and it clearly does—CBS
Sports is obviously in a period of tran-
sition, Kenin concedes. But, he
insists, “Pro team sports is only part
of the whole agenda. And they simply
aren’t available right now. If you're in
love with a girl and she gets married,
you have a choice: You can be morose
and be down or say, ‘next!””

Among the possible nexts on the
CBS Sports plate is a new profession-
al football league, dubbed the A
League, that would debut in fall 1995.
The league’s organizers have told
Kenin, he reported last week, that they
have failed to complete the original
proposal, in which they would get a
corporation to own and finance each
team in cities such as Memphis and
St. Louis.

Two of the original organizers,
Mike Lynn, president of the now de-
funct World League of American
Football, and Jim Spence, a former
ABC sports executive have bowed out.
According to Kenin, other organizers
are “trying to find a new financial
structure to keep the league alive.”

Kenin terms the venture “high
risk.” Asked about relatively negative

feedback from some affiliates, given
the failure of previous leagues, he
responds, “l think that is a natural
reluctance to embrace an unknown. If
the product isn’t there, then we
shouldn’t offer to put it on the air. But
that’s another stage in our relationhip
with the A League. Nobody will be
less for the effort. It’s not like we're
replacing the NFL with it—the NFL
isn’t here anymore.”

Kenin joined CBS two months ago

from USA Networks, where he was in
charge of programing for 12 years. He
says he took the job for the challenge.
“It’s an opportunity to build some-
thing and to restore the preeminence
that CBS Sports has enjoyed.”

As Kenin rebuilds, he can take
solace in one near-term reversal of
fortune: Without billion-dollar pay-
outs for the pro team franchises, the
division he now runs will be profitable
for the first time in many years. [ |

Reuters eyes growing
television presence

Reuters Financial Television is latest foray

By Steve McClellan

euters chief executive Peter Job
R says the company doesn’t know

much about the television busi-
ness. But with the start of a new nar-
rowcast financial TV service, a
planned cable news channel and par-
ticipation in three stateside video-on-
demand experiments, the London-
based company is getting some on-
the-job training.

Tob refuses to confirm or deny
reports that he is talking to Whittle
Communications about purchasing a
specialized medical television service
for physicians. Company head Chris
Whittle couldn’t be reached for com-
ment.

But Job does confirm that Reuters
is interested in the TV medium and in
expanding its holdings there. Its most
recent foray: Reuters Financial Tele-
vision, a niche service targeted to
European currency traders. It’s a mul-
timedia service that traders can access
by way of their PCs that includes dig-
ital video and audio feeds and a steady
stream of financial data.

As Reuters ascends the TV learing
curve, Job says, RF-TV may be the
company’s model for expanding into
television.

*“Take a strong customer niche and
give those customers exactly what
they want,” he says. “We need to learn
the television business. Where we
can, we want to add value to the basic
footage with program initiatives.”

Meanwhile, the company is partici-
pating in three video-on-demand tri-

als, including Time Warner’s news-
on-demand service in Orlando, Fla.
It’s also involved in a test in New York
being conducted by TCI and Liberty
Cable and one being carried out by
Bell Atlantic and Comcast in Arling-
ton, Va.

The company also seems to be
gearing up for something bigger,
although perhaps it hasn’t quite fig-
ured out what. Job confirms that
slightly more than half of its 126
bureaus around the world now have
the capacity to produce and transmit
video.

The company’s joint venture with
Telemundo to create a cable news
channel for the Latin American mar-
ket has been delayed but is still on
track, says Job. Having once worked
in the market, he says it’s a project in
which he has keen interest. The part-
ners hope to launch the channel by
year’s end.

Another venture with TCI and Lib-
erty Media is operational. It’s an elec-
tronic publishing venture called Inge-
nius, which is being transmitted to
schools and homes via cable.

Job sees other market opportunities
as well, including in Eastern Europe
and Russia, where the company is
producing a weekly public affairs pro-
gram for a network there.

Job was in New York last week tc
announce first-half company earn-
ings. For the six months ended June
30, revenue was up 22%, to about $1.7
billion. After-tax profits for the period
were up 14%, to $257 million. L]
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International Film and Programme Market il | V. Video. Cable and Satellite

1= T4 October 1994
j Palais des Festivals. Cannes, Franee

Welcome to the Worldl of Television Business. Five intensive days of
deals and negotiations when the top executives of the TV, Film,
Video, Cable and Satellite Industry join forces to buy, sell and
make new contacts.

Five intensive days when 85 countries, 1,485 international buyers,
046 TV stations, 1,537 production and distribution compardes

come together to shape the industry for the year to-
come.

Join the key players and participate to the full. And with them,
profile your company in the MIPCOM Preview, Guide and Daily
News, It’s the most effective way of presenting vour product in an
international marketplace.

So call today and ensure that your programming has a slot in a
world future,

And be on screen for commercial success!

For fuether iformation please contact:

IN FRANCE AND REST OF WORLD FAX JACQUES GIBOUT 33 (1) 44 34 44 00 OR TEL 33 {1) 44 34 44 44
IN UK FAX PETER RHODES ON 0171 895 0949 OR TEL 0171 528 0086

IN USA FAX BARNEY BERNHARD (212) 689 4348 OR TEL (212) 68¢ 4220

REED MIDEM ORGANISATION

& A member of Reed Exhibison Compauies



LA’s KCOP
slates ‘Last
call’ for
prime time

By David Tobenkin

ROADCASTING & CABLE has
B learned that United/Paramount

Network affiliate KCOP(TV) Los
Angeles will move Brandon Tarti-
koff’s syndicated late-night talk show
Last Call into prime time this fall as
part of a new late-night talk and reali-
ty block.

MCA TV’s Last Call, a new day-
and-date irreverent look at the news,
is slotted for 10:30 p.m., following
kKCoP’s news. It will be followed by
Columbia-TriStar’s topical sketch
comedy The Newz at 11, Chris Craft/
United Television’s late-night news

magazine Premier Story at 11:30 p.m.

PROGRAMING

and Paramount’s new Jon Stewart
show at midnight.

“Our overall strategy for late night
is to be as original and spontaneous as
possible,” says KCOP General Manager
Rick Feldman. “Our late fringe will
be young, hip, fresh, original and, for
the most part, day-and-date. We think
it will offer an opportunity for people
who are bored by much of the stale-
ness of late night come fall.”

He says Last Call’s “hip and irrev-
erent” style is a good match with the
style of the station’s news. He says
that although Premier Story, which is
being tested on five Chris Craft sta-
tions through the end of the year, has
shown promise and would be a logical
follow to the local news, he is reluc-
tant to move the month-old show to
10:30 p.m. after a large effort by the
station to promote it at 11:30.

Feldman also says the production
of Premier Story is being moved off
the station’s lot to a nearby studio to
accommodate the growing staff of the
show-—now 25 people.

The new late-night shows replace
Rush Limbaugh at 10:30 p.m., Rose-
anne at 11 and Arsenio at midnight.

Media Research.

Following are the top 15 basic cébla'programs {July 18-24), ranked by households tuning in.

The cable-network ralings aré percentages of the total households €ach network reaches. The
U.S. ratings are percentages of the 94.2 millien households with TV sets. Source: Nielsen -

“HHs. Rating -
Program Network  Time (ET) (000) ~ Cable U.S.
1. Movie: ‘Coming to America’ USA  Sun 330p 3533 57 238
2. Movie: ‘Coming to America’  USA  Wed 9:00p 2,863 46 3.0
3. Simpson Arraignment CNN Fri 1:37p 2544 41 27
3. Post-Simpson Arraignment CNN  Fri 1:48p 2,411 3.8 26 .
5. Movie: Trading Flaces’ USA Sun  1:00p 2,290 3.7 24
6. Murder, She Wrote USA  Wed 800p 2283 37 24
7. Major League Baseball ESPN  Sun 8:00p 2,161 34 23
8. Pre-Simpson Arraignment CNN Fri 1:.00p 2098 33 22
9. Movie: 'Trading Places’ USA Fri 9:00p 1,959 3.1 2.1
10. WWF Monday Night Raw USA Mon -9:00p 1,929 3.1 2.0
11. Silk Stalkings USA Mon 10:00p 1,924 8- 2:0:
12. | Love Lucy=Vertivision 5 NICK Tue 10&0‘0p 1,854 3.1 20
13. Rugrats NICK  Sun 10:30a %853 3.1 20
14. Murder, She Wrote USA Tue 800p 1846 3.0 20
15. Wings USA Sun 630p 1831 29 19

Media Research.

Following:are the top five pay cable programs for the week of July 18-24, ranked by the number
of households tuning in during prime time (8-11 p.m.}. Source: cable networks based on Nielsen

Program Network  Time (ET) (000)  Cable US. |
1. Doomsday Gun HBO Sat 8:00p 2,183 103 28
2. Lethal Weapon 3 -HBO Sun  8:00p 2,054 Qo 22
3. The Last Seduction HBO Sat 10:30p 1,832 - 86 1.9
4. Real Sex 5 HBO  Thu 1130p 1,795 85 1.9
5. South Beach HBO Thu 9:00p 1,738 Be2nis 48

Promo power

Daily topical promos for MCA-
TV's new Last Call day-and-date
strip will be produced with the aid
of a fiber optic link between the
show’s New York studio and the
Los Angeles office of Encore
Communications, which will pro-
duce the spots. The link will elimi-
nate the one-hour lag in delivering
Los Angeles-produced spots to
New York using current satellite
technology, says Bobbi Fisher,
MCA TV vice president and direc-
tor of creative services. That
translates inte a four-hour turn-
around for the entire production
cycle, she says. The technology
will start with prelaunch promos
for the show that begin airing Aug.
12, a month before the show’s
debut. —DT

The other big scheduling change for
the station is the addition of MCA
TV’s new Suzanne Somers talk show
at | p.m. and the move of The Richard
Bey Show from 1 p.m. to 3 p.m., where
it will go head-to-head with kaBcC-
TV’s Oprah Winfrey. KCcop’s weekday
early fringe and access slate includes
Jenny Jones at 2 p.m., Bey at 3, Monte!
Williams at 4, Ricki Lake at 5,
Roseanne at 6, Cosby at 6:30 and Star
Trek: The Next Generation reruns at 7.

The station will add the new,
female-skewing Spelling Premiere
Network shows Robin’s Hoods and
Heaven Help Us at 8 and 9 p.m. on
Thursdays, while Rysher Entertain-
ment’s Lonesome Dove and All Amer-
ican Television’s Sirens will debut Fri-
days at 8 and 9 p.m., respectively.
Cannell Studios’ new frontier adven-
ture story Hawkeye is slated for Satur-
days at 10 p.m. |

Errata

A July 18 story incorrectly listed
producers of new television pro-
jects to be distributed by Twentieth
Domestic Television. The Fox divi-
sion will syndicate but not produce
the shows. Secrets of a Small
Town will be produced by Monet
Lane Prods. Inc., with John Joseph
producing, not directing. The David
Viscott Showis a DVS Productions
show.
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MONDAY

9.9/17

L NBC

11.8/21

k According to Nielsen, July 18-24

Movie—Lethal Weapon

Movie—Danielle Steel’s

8:00 . The Nanny 9.0/18 | | 37. Fresh Prince 8.9/17
8:30 26. Dave's World  9.3/17 | |31. Blossom 9.1/17 | | 47. Fox Night at the Movies:
9:00 | 44. Major League Baseball 14, Murphy Brown 11.1/19 . King Ralph 7.3/13
9:30 7.8/15 | [20 Love & War  10.0/17 | | (- NBC Monday Night
Movies—Deadly Matrimony, — — -
10:00 20. Northern Exposure Part 2 13.2/23 !
10:30 10.0/17
TUESDAY 0.8/20 4.9/8
. 29. Full House 9.2/18 85, South Central 4.3/9
8:00 : _ /18] 139 Rescue:911  8.5/16| |54.TV Nation*  6.9/13 1 vemra /
8:30 | 23. Sister, Sister  9.6/18 89. Roc 3.5/7
9:00| 7. Roseanne 13.2/23 72. ). Larroquette  5.5/10 | |87. Tales fr/the Crypt 4.2/7
g:30 | 10. Coach 12.5/22 | |22. GBS Tuesday Movie— 64. Wings 6.4/11 | [83. Tales fr/the Crypt 4.6/8
10:00 The Running Man 9.7/17 ;
. 19. NYPD Blue 10.1/18 34. Dateline NBC  9.0/16
10:30
WEDNESDAY : 6.9
§:00 |©1. Dinosaurs 6.5/13| |44. The Nanny 7.8/15| |17. Unsolved Mysteries 77. Beverly Hills 90210
8:30 | 66. The Critic 6.1/11| |54. Good Advice  6.9/13 10.4/20 5.3/10
- 2. Home Improvmt 15.8/28 i i i t
9:00 p / 77. America Tonight 41. Now with Tom and Katie 49, Models Inc. 7.2/12
9:30| 3. Grace Under Fire15.6/27 5.3/9 8.2/14
10:00 23. Turning Point 9.6/17| |43. 48 Hours 8.1/15 | | 38. Law and Order 8.8/16
10:30
THURSDAY | 9.6/18 8.4 6
8:00 69. In the Heat of the Night 18. Mad About You 10.3/20| |41, The Simpsons 8.2/16
. 5.9/11 1 113, Wi 11.7/22 49. P R 7.2/13
8:30 59, Matlock 9.2/17 e / ower Rangors 7.2/
9:00 4. Seinfeld 15.5/27 | |70. In Living Color 5.7/10
9:30 1. Frasier 16.2/27 | |88. Bakersfield, P.D. 3.8/6
: 57. CBS Reports 68.6/12 = e =
10:00 16 primetime Live 10.5/19 15. 1apFpmcew.(Hiara =k i
10:30 Shriver 10.7/20 o H s Sk
FRIDAY 0:4/20 - m
. 31. Family Matters 9.1/20 i i :
8:00 y / 40. Diagnosis Murder 85. | Witness Video 4.3/9 72. Encounters: The Hidden
2-30 | 26. Boy Meets World 9.3/19 8.4/18 Truth 5.5/12
. 25. Step By Ste| 9.5/19 . .
9:00 el 19) |53, Burke's Law  7.0/14 | |61. NBC Friday Night 51. The X-Files 7.1/14
9:30 | 26. Hangin w/Mr.C  9.3/18 Mystery—Perry Mason;
10:00 Case of the Wicked Wives
V111, 20720 11.8/23 | |57. Picket Fences 6.6/13 6.5/13
10:30 )
SATURDAY
8:00 57. Dr. Quinn Medicine 23, Amerlcas Junior Mi 66. Cops 6.1/14
- 56. ABC Saturday Night Woman 6.6/15 - America’s Junior Miss 51 C 118
8:30 | Movie—Mario and the Mob : Pageant 4.6/10 | 22 ~0P° 2/
9:00 6.8/15 | | /4 Muddling Thru  5.4/11 47. Ametica’s Most Wanted
9:30 77. Hearts Afire 5.3/11| |80. Empty Nest 5.1/10 7.3/15
10:00145 The commish  7.4/15 | |31 Walker, Texas Ranger | | gicior 5.4/11
10:30 9.1/19
SUNDAY 2.5/18 U3/ el ? 5 4.8
7:00|66. Am Fun Hm Vid 6.1/13 . 90. Adventures of Brisco
7:30 [0, Am Fun People 5.1/11] |  coMnutes  13-8/30 [61. Sunday Movie Special— | |Caunty Jr. 3.1/7
’ Wild Hearts Can't Be T 5a/11
. . Martin .
800157 Lois&Clark  6.6/13] |11 Murder She Wrote Broken 6.5/13 _
8:30 11.8/23 70. Living Single 57/11
9:00 65. Married w/Chldr 6.3/11
3:30 6. ABC Sunday Night 34. GBS Sunday Movie— 9. NBC Sunday Night 5.1/9

80. George Carlin

TELEVISION UNIVERSE ESTIMATED AT 94.2 MILLION HOUSEHOLDS; THEREFORE ONE RATINGS POINT 1S EQUIVALENT TO 942,000 TV HOMES

10:00 13.4/23 | |Rio Diablo 90/15 | | yeartbeat’ 12.8/22
10:30 i
WEEK'S AVGS 9.4/18 8.4/16 8.8/16 5.9/11
SSN. TO DATE 11.8/20 12.6/21 10.5/18 6.9/11.
RANKING/SHOW [PROGRAM RATING/SHARE] {nr)=NOT RANKED *PREMIERE SOURCE: NIELSEN MEDIA RESEARCH YELLOW TINT IS WINNER OF TIME SLOT
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Cable marketers face crowded future

CTAM attendees get advice on standing out in post-monopoly marketplace

By Rich Brown

ake up, cable system opera-
tors.” That was the message
to cable marketers from telco,

wireless cable, direct broadcast satel-
lite and advertising executives attend-
ing last week’s Cable Television
Administration and Marketing Soci-
ety convention in Chicago.

“You are all in a virtual monopoly
situation, but that is about to change,”
said Graham Phillips, vice chairman,
Ogilvy & Mather. “Your battle is
about to commence.”

Phillips, who helped AT&T devel-
op a marketing strategy to stem the
flow of its customers to upstart com-
petitors MCI and Sprint, says cable
system operators need to communi-
cate more with their subscribers and
install “relationship databases” con-
taining information on the likes and
needs of those subscribers. He says
cable system operators need to
research what consumers think about
their company and then work to devel-
op their corperate identities.

“Most of you have no brand image
at all.” said Phillips. “It’s time to start
building an image and, more impor-
tant, a relationship with all of your
subscribers.”

Phillips says cable system operators
faced with competition are going to
have to find ways other than lowering
prices to hold on to subscribers.

“l advise you not to go too far down
that road because once you do, all you
are doing is marketing on price,” he
said.

=

Graham Phillips of Ogilvy & Mather

CTAM President Char Beales said
cable marketers must “break out of
our traditional cable television mind-
set and explore new ideas.” She says
cable system operators should not for-
get the marketing efforts—such as
direct mail pieces and local spot ads—
that helped the cable industry get its
message across to consumers during
last year’s retransmission consent
negotiations.

“Cable must learn from the indus-
tries around us, and we shouldn’t be
afraid to break the rules,” said Beales.

Cable system operators need to stop
preparing for the onslaught of compe-

Cable Television Association.

CTAM elects board members

The Cable Television Administration and Marketing Society last week
elected four new members to its 1995 Board of Directors: Jeff DeLorme,
executive vice president, Continental Cablevision; Mark Handler, senior
vice president, The Disney Channel; Josh Sapan, president, Rainbow
Programming Services, and Julia Sprunt, vice president, Turner Broad-
casting System. Current CTAM directors elected to serve a second, two-
year term are Steve Brookstein of Comcast; Gordon Herring of TeleCa-
ble; Doug Holloway of USA Networks; Mitch Roberts of Vision Cable;
Mark Rosenthal of MTV Networks, and Barbara York of the Nationai

—RB

tition as if they were preparing for a
quick and clean Gulf War-type battle,
says Alan Spoon, president, The
Washington Post Company, which
owns cable systems representing
500,000 subscribers.

“It’s going to be a lot more like
Bosnija,” he said.

Spoon says the relationships
between multiple system cable opera-
tors and their individual cable systems
are going to become “tighter and
tenser” as the industry prepares for
battle. Large MSOs are going to find
that no single cable marketing strate-
gy will work for the whole country, he
says.

“The marketers are going to have to
lead and give us an idea where to
invest,” said Spoon.

Last week’s convention was not the
first time that cable marketers have
collectively wrung their hands over
would-be competitors. But the com-
petitive issue seemed to take on
greater importance this year as alter-
native forms of programing delivery
begin to take hold.

Primestar Partners President and
CEO John Cusick was on hand to dis-
cuss progress being made by his direct
broadcast satellite service, which
reaches 80,000 homes. Cusick says
Primestar is particularly encouraged
by the results of an advertisement,
running in five markets, that gives an
800 telephone number for further
information. Cusick says the response
rate, projected nationally, represents
300,000 calls a day.

Primestar this week plans to expand
to 70 channels of service, which
Cusick says will give the DBS service
more channel capacity than 90% of
the nation’s cable TV subscribers can
receive. Within a few months, he says
the nation’s DBS suppliers will be
adding 100,000-200,000 DBS receiv-
ing dishes each month to the market-
place. Each Primestar installation typ-
ically is followed by six additional
requests for DBS equipment from
neighbors, says Cusick.

“The enemy right now at hand is
clearly DBS because their footprint is
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the entire country,” says Joel Rudich,
president and chief executive officer
of Coaxial Communications. “If you
wait for competition, you will lose the
game.”

Ameritech Chairman and CEO
Richard Notebaert was at the conven-
tion to talk about the telephone com-
pany’s aggressive pursuit to become a
provider of video services (see “Tele-
media Week™). And representatives
from the wireless cable industry were
on hand to talk about progress of their
own.

The wireless cable business has
500,000 subscribers nationally and
will be in 1 million homes by the end
of the year, according to Lowell
Hussey, chief operating officer, Cross
Country Wireless. He told the CTAM
audience that Cross Country has
signed 46,000 customers in Riverside,
Calif., since launching in the market
in late 1991.

Hussey says that 77% of Cross
Country’s Riverside subscribers who
switched from cable to wireless did so
because wireless, with its lower over-
head costs, is less expensive. Howev-
er, wireless cable has channel capaci-
ty limitations that keep offerings to a
relatively low 33 channels. Hussey
says 60% of the Cross Country sub-
scribers who have gone back to cable
say they did so for more programing.

Hussey told cable system operators
that their best defense against inva-
sion by wireless cable operators
would be to diversify product; add
more channels; establish brand prefer-
ence, and avoid generic price compe-
tition.

Riverside cable system operator
Crown Cable learned an early lesson
in the impending war for subscribers
and already has imade adjustments.
The cable operator now includes The
Disney Channel in its basic packages
and offers multiplexed versions of
HBO and Showtime, among other
improvements. Crown also hired new
staffers and implemented improve-
ments such as same-day service and a
24-hour customer service telephone
line. Crown’s basic cable subscrip-
tions grew 5.8% during the first half
of the year, says Crown’s Kevin
Maguire, regional manager, Califor-
nia region.

“We had lost touch with our cus-
tomers and what their needs were,”
said Maguire. “We’re better prepared
for the future than we would have
been without the competition.” [ ]
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Anstrom: Focus on change

By Rich Brown

he cable industry needs to stop
T obsessing over its quarterly cash
flows and start focusing on
changing its culture, according to
Decker Anstrom, president/CEO, Na-
tional Cable Television Association.
“This industry should have a heart
and a soul that will differentiate us
from the telephone companies,
direct broadcast satellite and others,”
said Anstrom, speaking on the clos-
ing day of the Cable Television
Administration and Marketing Soci-
ety conference last week in Chicago.
Anstrom said an NCTA public af-
fairs committee chaired by Time
Warner’s Joe Collins and The Disney
Channel’s John Cooke is preparing
to present a set of recommendations
to the NCTA board on how to tackle
a change in culture. It will not be an
advertising effort but a research-dri-
ven effort to determine the cable

industry’s weak spots and how it can
build credibility in the future. Topics
under review include customer ser-
vice.

“I"m interested in changing the
behavior of operating companies so
that public affairs is something they
think of every day,” said Anstrom.

Anstrom recommended that in the
near-term, cable companies should
continue to build alliances with other
industries, such as the computer
industry; develop local origination
as their “First Amendment voice”,
communicate regularly with Wash-
ington lawmakers, and invest in new
technology.

“Standing still is the worst strate-
gy,” said Anstrom, assessing cable’s
role in an increasingly competitive
environment. “If we stand still, that
is the prescription for becoming the
proverbial roadkill on the informa-
tion superhighway.” ]
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THE INTERACTIVE WORLD OF VOICE, DATA AND VIDEO

US West building an interactive mall

IVE subsidiary signing vendors for US Avenue home shopping service

By Mark Berniker

prises, a wholly owned

subsidiary of US West,
will offer an interactive
home shopping service that it
claims will differ greatly
from Diller’s QVC and John
Malone’s Home Shopping
Network.

IVE’s interactive shopping
mall will be called US
Avenue, and the company
said it has signed several
national merchants. They
include Ford Motor Co.,

Interactive Video Enter-

Records, the FTD
floral service,
Nordstrom and J.C.
Penney.

After nearly a year of
planning, production and
testing, the service is getting
ready to be part of one of the
first interactive trials at US
West’s Omaha, Neb., test-
bed, expected to start this
fall.

But it may be some time
before US Avenue will be
offered on other telco or
cable networks, which must

active services.

“We don’t expect to be on
the Full Service Network this
year,” says Kevin Randolph,
executive vice president of
IVE. Time Warner has said
its Full Service Network in
Orlando will be up and run-
ning before the end of the
year, but sources close to the

sist into next year.

US Avenue eventually will
be available through US
West’s recently acquired
cable franchises in the
Atlanta market. But the
Atlanta purchases will not be
completed before the end of
the year, and it will be many
months before those cable
systems can handle interac-
tive programing.

IVE said it expects the ser-
vice will be in “more than
10,000 households by the
end of 1995.” But most of

Hallmark Cards, Virgin

be upgraded to deliver inter-

SystefnSoft, Microware
working on PCMCIA card

In another twist in creating the next-
generation cable TV set-top box,
Microware and SystemSoft say they
will provide a PCMCIA card connection
to their new convertors for interactive
television. PCMCIA cards provide add-
on storage and communications fea-
tures to existing computer-based
devices. The use of PCMCIA cards
with set-top boxes will allow software
developers to create applications that
connect to perscnal computers, provide
channel programing medules, enhance
storage capabilities and, possibly, con-
nect to audio and videophone services.
The enhanced functions for these
applications could reside on the card
and therefore lower the price of the set-
top box. Thus, the PCMCIA card would
house the intelligence, while the set-top
box would serve as the processor and
conduit to the television set. —MB

r"‘-
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venture expect delays to per-

those homes will be part of

Twentleth v brmgs
shows online via Delphi

‘X-Files’ forum hoped to jump-start PC interest in TV programs

By Mark Berniker

k< 7

upert Murdoch, Jord of the old
Rmedia, is quickly moving to

master the new media as well.
The head of News Corp. recognizes
and wants to exploit the synergies
between computer online services
and television, film, magazines and
newspapers.

Murdoch purchased Delphi Internet
Services last year and since then has
had his top executives plotting how to
bring various media assets to his
growing online platform, which
boasts easy access to the Internet.

Starting with Twentieth Network
Television’s The X-Files, Murdoch’s
staff is establishing a link between the

DELPHI

personalities from the TV show and

his Delphi Internet online service.
Viewers will be able to go online
weekly and communicate with the
writers and producers of the show and
with Chris Carter, its creator and
executive producer. Online sub-
scribers will also be able to access
more information about the show and
continued on page 36
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experimental interactive tele-
vision tests, rather than pay-
ing customers.

“This is not home shop-
ping in the traditional sense
of QVC or HSN. This is not
an enhanced version of the
yellow pages or an online
service on television,” says
Andy Orgel, executive vice
president of Interactive

“We are creating short-

term [=levision with an
impact, and it is important to
remenher we're in the busi-
ness lirect marketing,”

Orzel adds. This high-impact

television will be achieved,
he savs, through 2- to 5-
minuie segments targeted to
specilic nudiences.

IVE hus been working

with small production com-
panies to develop the ser-
vice, including BIG FAT TV
and Unherd of Productions
of New York. Retalil strate-
gies were devised by the
IVE staff in conjunction
with Retail Options Inc. of
New York and former
Macy’s chairman Ron
Seltzer.

Orgel says the purpose of
US Avenue is to combine
entertainment and electronic
retailing by giving viewers
choice and control over their
purchases. “There is the
viewing level that is totally
linear, but you can choose to
navigate into the market-
place level for products and
purchasing,” Orgel says,
calling this new method of
viewing “two-level televi-
sion.”

The shopping service will
be divided into six cate-

gories: retailers, manufactur-
ers, cataloguers, advertisers,
local merchants and profes-
sionals.

US West has been plan-
ning this venture for some
time, and Orgel says the
launch is the culmination of
more than three years of
market research into con-
sumer interest in home
shopping and interactive

“We are creating
short-term
television with
an impact.”

—interactive’s
Andy Orgel

services behavior. “It had to
be easy, intuitive and fun,
and to look and feel and
smell like television,” he
says. There are three main
buttons on the interface that
allow viewers to navigate
through the service.

Orgel foresees an evolu-
tion in interactive home
shopping, with the challenge
being to introduce innova-
tions while not alienating the
shopper.

In the future, smart agents
will make it possible for the
shopping service to find
products for the consumers,
rather than the other way
around, he says. “You will be
able to design your own envi-
ronment, and your agent will
learn your viewing habits
and your selling depart-
ments,” Orgel says.

While US Avenue was
previewed 1n prototype
form, the interactive shop-
ping channel will work only
with next-generation set-top
boxes. The remote control
navigation system that IVE
has designed will have to
interface with a variety of
new set-tops and video
servers that are still in
development and have yet to
be standardized. ]
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‘Superman’ on Image’s CD-ROM.

Image Entertainment
premieres films,
animation on CD-ROM

By Mark Berniker

the quality and size of the full-motion video that runs

on the silver multimedia disk. But Image Entertainment
claims it has solved the video algorithm puzzle with its new
series of CD-ROM products.

Image has announced it will soon offer “The Computer The-
ater”—motion pictures and other full-motion video programing
on CD-ROM for the multimedia personal computer market.

The films will be compressed into a video window within
one-quarter of the computer screen and will run at 15 frames
per second. By next summer, Image expects to offer 24
frames per second in a video window taking up half a screen.
Within two years, the company hopes full-screen video will
arrive on CD-ROM.

Starting in October, Image will roll out at least four CD-
ROM titles per month. Among the initial titles will be *“The
Terminator,” “RoboCop,” “Silence of the Lambs™ and
“Dances with Wolves.” Image has a CD-ROM licensing
agreement with Orion Home Video.

“This whole thing about CD-ROM is not for the television,
it’s for the personal computer market,” says Martin Green-
wald, chairman of lmage Entertainment, the largest laserdisk
distributor in the country, claiming a 35% market share.

Greenwald says movies on CD-ROM will be marketed to
teenagers, who spend a lot of tiine with their computers and
may be inierested in viewing p2 "< ~f a~tjion/adventure films

on their PC screer, is tak
“All we’ve do; aKe amo

Ovie and tra; 1°r it into a linear
film playable ¢ CD-ROM, LUicenwala says, adding that

continued on page 37
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Two of the biggest problems with CD-ROM have been
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TEAM Software
enables cable/PGC

aCGCess

TEAM Software Inc. will introduce
its Community Channels software
at the Eastern Cable Show in
August, which will enable cable
operators to package and deliver
a variety of interactive entertain-
ment, educational, informational
and commercial PC-based appli-
cations. TEAM's software sup-
ports the CableLink system
developed by Inte! and General
Instrument, which will give PC
users fast access to interactive
services. The software will run
under Microsoft Windows on a PC
and will cost less than $40 per
home for cable operators to offer
their subscribers.

Get (head) set

TC! and Virtual /0 Inc. will offer
a new headset to cable's Sega
Channel subscribers. The virtual
reality headset will give game
players a large-screen, head-
tracking functionality, stereo
sound and access to a library of
video games. Virtual 1/0’s Per-
sonal Display System s worn like
a pair of glasses to simulate a
three-dimensional environment.

Trivia for CD-ROMs
USA Networks and Byron Preiss
Multimedia Co. will produce a
series of CD-ROM science fiction
trivia games for Sci-Fi Channel.
The first disks are scheduled to
be avaitable by fall 1395. The
partners also will pubtish a com-
panion trivia book with Berkley
Books. Sci-Fi Channel already
has an area on America Online,
while Byron Preiss is developing
muftimedia products with several
companies, including Microsoft
and Time Warner Interactive,

New media at Columbia
Columbia University will create
the Center for New Media at its
journalism school in New York,
The center will be used as a
working laboratory for creating
and testing new forms of media
and communications. According
to the center’s charter, “Journat-
ism students in particular will
move beyond old print and
broadcast paradigms, developing
competencies to create content
in many forms and to rpGiv*
across ali platforms. Columbia's
trustees have comigzd more
than $5 million to the Geuter.
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DELPHI

continued from page 34

receive supplemental photos,
video, sound and text.

“This 15 a way to connect
to the show today, providing
a powerful extension to the
television,” says Matt Jacob-
sen, Delphi vice president of
entertainment services.

Jacobsen says Twentieth
Network Television and Del-
phi are considering putting
other shows online, including
The Simpsons, America’s Most
Wanted and Cops. They want
to put “as many shows online,
as possible” and may eventu-
ally include several of the net-
work’s evening dramas.

Jacobsen says the main
considerations in adding an
online component to a TV
show are the loyalty of its
viewers and whether there
are topics of interest sur-
rounding the show. “Any
show that people talk about
the next day,” he says, is
appropriate for the online
platform.

“This is not going to

o
Deiphi‘s Matt Jacobsen

replace broadcast promotion,
but we think we can add value
to broadcast promotion.”

More than 800 messages
were sent to the X-Files forum
in its first two weeks, and
Delphi users can seamlessly
tap into the Internet, where 28
Usenet groups discuss topics
related to the paranormal, the
focus of X-Files.

Delphi sponsors live con-
ferences between members
of the show and subscribers
to the service on Tuesday and
Sunday, and the show’s pro-

ducers often use viewer feed-
back to create episodes.

In addition to conversing
online with members of the
show, subscribers will be
able to download pho-
tographs of X-Files stars and
gain access to databases of
information about paranor-
mal activities and unex-
plained phenomena.

Jacobsen says Delphi will
offer video clips that can be
downloaded. The 20- or 30-
second clip files will be
offered in QuickTime for
Mac and AVI for Windows.
Delphi also will run trailers
of upcoming shows to spark
user interest.

“This is interactive televi-
sion today. I don’t think peo-
ple want to control plots, and
this 1s a way for viewers to
connect to the show now,”
Jacobsen says.

Delphi plans a major
upgrade of its service, and
Russell Williams, Delphi
vice president and general
manager, says the company
will “leverage compelling
content from News Corp. for

CTAM goes online

Cable marketers have a new place to go
for tips on how to persuade people to sub-
scribe: CTAM Online. The Cable Televi-
sion Administration and Marketing Society
last week unveiled the new service at its
annual convention in Chicago.

CTAM Online is one of the Cable Online
family of services now being assembied on
Prodigy, the consumer-oriented IBM-Sears
service with 2 million subscribers. “Prodigy
intends to be the crossroads of the cable
industry,” says Stephen Walden, its execu-
tive director. CTAM Oniine is a response to
the CTAM members, says the associa-
tion's president, Char Beales. “They like
the idea of electronic communications.
They want to talk to CTAM, and they want
to talk to each other.”

The service features scheduled chat
rooms for sharing ideas, bulletin boards
from CTAM and members, membership
lists, calendars and polls. CTAM Online is
open to CTAM members only. To access i,
““TAM members must subscribe to Prodi-

o S @n inducement, Prodigy is offer-
" members six months of free ser-

vice, even if they already are Prodigy cus-
tomers.

CTAM is the first of several cable groups
to create services that will become part of
Prodigy and Cable Online. Also set to cre-
ate online services: the National Cable
Television Association, the Cable
Telecommunications Association, the
Cable Television Public Affairs Associa-
tion, the Cable Television Human
Resources Association and the Kaitz
Foundation.

According to Walden, 38 cable networks
also have created online services on Prodi-
gy, primarily to promote their programing
among consumers. Prodigy is making
room for CTAM Online and the other Cable
Online services free of charge, hoping to
forge a close relationship with cable cpera-
tors, Walden says. Prodigy reaches sub-
scribers via telephone lines today, but the
service will not reach its full potential until it
is distributed on broadband cable networks
like those of cable, he says. The high-
speed broadband transmission will allow
Prodigy to develop multimedia services
with audio and video and to “look beyond
the PC” to the TV set. "We want to be the
firstest with the mostest,” he says. —HAI
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Telemedia,

Notebaert urges cable to look
outside for executives

By Harry A. Jessell

ith competition on
the way, cable com-
panies should

recruit marketing executives
from competitive businesses,
not from other cable compa-
nies, Ameritech Chairman/
CEO Richard Notebaert told
an audience of mostly cable
marketers last week at the
annual Cable Television
Administration and Marketing
Society convention. In
rebuilding itself to meet com-
petitive challenges, Ameritech
passed over marketers from
other telephone companies,
Notebaert said at the conven-
tion in Chicago. “And frankly,
we didn’t look for many in
your industry either. Rather,
we went after senior execu-
tives with specific skills from
organizations with great mar-
keting track records. We
brought on board [executives]
from such companies as Proc-
ter & Gamble, Borden and
American Express.”

The outsiders “chide us
about our lack of marketing
savvy, They provide us with
perspectives and expertise
that we never knew existed
and they pull our entire mar-
keting effort forward at an
unprecedented rate.”

Notebaert also advised

Ameritecir’s Notebe would
buy a broadcast network under
the right circumstances.

cable companies to follow
Ameritech’s lead and put
consumers and marketers
first. Ameritech used to wait
for network engineers to
develop services and then
turn them over to the mar-
keters to be sold, he said, but
the roles have been reversed:
“Now marketing leads and
neiwork supports. Our goal
is that everything begins with
what customers need, and
we’re no longer pursuing
projects just because they’re
technologically possible.”
Ameritech also has dis-
covered the importance of
establishing a brand identity,
Notebaert says. A strong cor-
porate brand “is a valuable
tool in a competitive market.
It makes purchasing deci-

sions easier for customers. it
has a positive impact on
stock price, 1t carries more
credibility with community
leaders and legislators—it
even makes a better story for
the media.”

Telephone and cable com-
panies have much in com-
mon, Notebaert continued.
Both are “on the verge of los-
ing the regulatory protection
they’ve had in the past. And
unless [they] realize that the
old environment has in no
way prepared them for the
competition ahead, and
unless they bite the bullet
and do whatever it takes to
correct that deficiency,
they’'re not going to know
what hit them.”

Ameritech would invest in
a broadcast network “if the
opportunity were right,”
Notebaert said. Such an
investment would provide
the “relationships and pro-
graming” Ameritech needs
to facilitate its entry into the
video services business, he
added. “We need to be with
people in the world of enter-
rainment. That is a skill set
we don’t possess.”

Notebaert also acknowl-
edged Ameritech’s interest in
buying large cable systems
or clusters of systems. ]

IMAGE

continued from page 35

there may be some ancillary material such as
trailers, music videos and storyboards. But
“this 1s not an interactive produc, ~ he says.

“We’re not doing anything interactive and
are essentially making a price-driven piece of
software.” Greenwald says.

Greenwald says the movies on CD-ROM
will retail for roughly $15 and will be sold
wholesale for approximately $10. He adds
that only 60 minutes of video now fit on a
CD-ROM, so the package for a full-length
movie will contain at least two disks.

Greenwald says there already are roughly

Broadcasting & Cable Aug 11994

& million personal computers equipped with
CD-ROM drives, and he expects that num-
ber will jump to 20 million by the end of
1996.

He says that the reason Image is getting
into movies on CD-ROM is not because of
the size of the market today but because of
the potential of the technology and the likeli-
hood that improved video compression algo-
rithms and faster computer processors will be
available within the next two years.

Nevertheless, despite the potential of the
technology, there remains the question of
whether consumers will want to watch movies
On a computer screen. =

?M

Auc. 16-18—Interactive Multi-
media Forum, sponsored by
Kagan Seminars Inc., Waldorf-
Astoria Hotel, New York. Contact:
Genni Russell, 408-624-1536.

Aug. 23-24—Cyberspace and
the American Dream, sponsored
by The Progress & Freedom
Foundation. Stouffer Waverly
Hotel, Atlanta. Contact: Bethany
Noble, 202-484-2312.

Sepr. 12-14—Telco-Cable VI,
sponsored by Telecommunications
Reports and the Yankee Group.
Omni Shoreham Hotel, Washing-
ton. Contact: 202-842-3022,

Sept. 13-15—First Annual Online
Developers Conference, spon-
sored by Jupiter Communications.
Park Lane’s Parc Fifty Five Hotel,
San Francisco. Contact: Harry
Larson, 212-941-9252.

SepT. 26-28—Information
Superhighway Summit/San Jose,
sponsored by IDG World Expo
and McQuillan Consulting. Red
Lion Hotel, San Jose, Calif. Con-
tact: Jeff Silha, 800-225-4698.

Sert. 28-20—Convergence '94:
Interactive Television, sponsored
by Multichannel CommPerspec-
tives, Santa Clara Convention
Center and Westin Hotel, Santa
Clara, Calif. Contact: Sarah Har-
vey, 303-393-7449.

0Ocr. 4—Broadcasting/Cable
Interface, 8th annual confer-
ence, sponsored by BROADCASTING
& CasLe and the Federal Com-
munications Bar Association,
Omni Shoreham Hotel, Wash-
ington. Contact: Joan Miller,
212-337-6940.

Oct. 5-7—CD-ROM
Expo/Boston, sponsored by IDG
World Expo. Worid Trade Cen-
ter, Boston. Contact: Mitch Hall
& Associates, 617-361-2001.

Oct. 10-13—The Conference

On Interactive Marketing/West,
sponsored by Interactive Mar-

keting Inc. The Camelback Inn,
Scottsdale, Ariz. Contact: Andy
Batkin, 310-798-0433.

Oct. 25—Eighth annual
Advanced Television Update,
sponsored by the Association for
Maximum Service Television.
ANA Westin Hotel, Washington.
Contact: MSTV, 202-861-0344.
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Woodstock, the radio version

Ten hours live and taped to be aired at night over weekend; no simulcast planned

By Donna Petrozzello

he times, they are a-changin’. In
Tkeeping with the marriage of
video and music, the upcoming
Woodstock "94 concert extravaganza
is planned to be more of a treat for
television viewers than radio listeners.

The two-day music fest features sev-
eral performers who played at the land-
mark 1969 concert in Bethel, N.Y.—
such as Joe Cocker and Crosby, Stills
and Nash-—along with more contem-
porary bands such as Blind Melon and
Metallica. The 25th anniversary show
is more aggressively marketed by its
promoters, Polygram Diversified
Entertainment, as an event for pay-per-
view television than for radio.

Media America Inc. has secured the
exclusive radio broadcast and promo-
tional rights to the event and plans to
broadcast 10 hours of live and taped
concert highlights over the weekend
at night to more than 200 affiliate sta-
tions, but no radio simulcast is
planned.

By contrast, Polygram plans to run
approximately 36 hours of the event
on PPV. “The pay-per-view medium
is uniquely suited to make a presenta-
tion of the festival, if you want to see
it unfolding,” says Polygram Diversi-
fied Entertainment Senior Vice Presi-
dent Jeff Rowland, who is also execu-
tive producer of the PPV show. “Also,
it doesn’t make sense when you're
trying to sell the pay per view to have
it simulcast for free on the radio. This
is a business proposition.”

Under Polygram, the concert will
be offered live on pay per view at a
cost of $49.95 for both days or $34.95
for one day and will be distributed in
North America by Viewer’s Choice to
its affiliates. Reiss Media Entertain-
ment Corp. in association with
Request Television will distribute the
event to all Request TV affiliates.
Polygram also plans to release a CD
and a home video that should be on
the market in late November.

*You can’t do 24-hour coverage on
the radio of this event; it’s too
unwieldy,” says Media America co-
founder Gary Schonfeld. Several radio

broadcasters say they
would be hard-pressed
to clear almost two full
days of programing to
broadcast the event. 1
think having 10 hours of
radio coverage is a great
balance,” says Ron
Hartenbaum, also a co-
founder of Media Amer-
ca. “If people want to
see this thing gavel to
gavel, they can watch it
on pay per view.”

Steve Kingston, oper-
ations manager and pro-
graming director of WHTZ(FM) New
York, agrees: “l think the package
from Media America will be more
than adequate for the listeners. I don’t
think they want to hear everything
live. If they wanted to hear everything,
they’d buy a ticket.”

Although Media America has the
exclusive radio broadcast rights, other
radio networks, including CBS, ABC,

HUODSTDCK

Westwood One and MJ1
Broadcasting, plan to
| send news crews and
=4 network radio personal-
| ities to broadcast from
the event, and have
planned individual pro-
motional segments.
Other radio broad-
casters who intend to air
Media America’s cover-
age say they are satis-
fied with 10 hours of
coverage and think that
a two-day simulcast
would border on senso-
ry overload. “Although personally 1
love the 1dea, it’s very demanding to
ask people to spend their entire week-
end listening to the radio,” said Norm
Winer, vice president of programing at
alternative rock wxrT(FM) Chicago. “1
don’t know that we’d want to hear all
those acts in their entirety. The experi-
ence of attending the concert will be
the most remarkable thing.” u

NPR budgets for slight
increase in 1995

Process eased as dues tied to station revenues

By Elizabeth Rathbun

arl Matthusen manages two
c National Public Radio stations
in Arizona that will be affected
very differently by NPR’s new bud-
get. One, the smaller KBaQ(Fm) Phoe-
nix, will see its NPR dues decrease.
Meanwhile, Kizz(FM) Mesa will pay
higher dues than 1t has before.

And so it will go for NPR stations
in fiscal 1995, which begins Oct. 1. A
new way of budgeting means that for
the first time, NPR station dues will
depend fully on station revenues,
instead of dues being raised to con-
form to the budget. Under the former
system, small stations might pay as
much as 24% of their revenues to

NPR, while major stations sometimes
paid less than 10%, says NPR board
member Eric DeWeese, president,
wRKE(FM) Baton Rouge, La. Now, all
stations will pay a flat 10.2% of rev-
enues for NPR’s full news package.
Cultural programing, which will con-
tinue to be set by market price, will go
up 6%, amounting to roughly 2% of
station revenues.

For DeWeese’s station, revenue-
based budgeting will be a relief. Up to
20% of WRKF's revenues had gone to
NPR, he says. Now, the station will
have more to spend on local program-
ing. DeWeese 1s already hiring
reporters to provide local news.

NPR also welcomes the new bud-
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get process. “lt puts us on a much
sounder financial footing,” says
Matthusen, who chairs the board of
directors. The board met July 21-22
at NPR headquarters in Washington
and passed the 1995 budget within
minutes. The task used to take hours
and angered stations that didn’t
know what to expect, board mem-
bers say. The new process “is maore
contemplative, and it’s not so ‘us
against you,” 7 DeWeese says.
NPR’s 1995 budget totals $47.6
million, a 1.6% increase over 1994,
Money from dues, which make up
66% of revenues, will go up 9%, to
$31.6 million. Core departments also
are kept to minimal increases.
Spending on news and information
will go up 2%, to $18.1 million, and
audio engineering will increase
5.5%. to $6.9 million, while cultural

Court snags sale of KACE

A Los Angeles County superior
court judge ruled against imposing
a restraining order against All Pro
Broadcasting to block the sale of its
KACE(FM) Inglewood, Calif., to Cox
Broadcasting last week.

The court did, however, schedule
a trial to determine whether All Pro
1s bound to a prior contract to sell
KACE to El Dorado Communications
before the deal with Cox can be
finalized, said El Dorado President
Tom Castro. Cox offered All Pro
$11.5 million, or approximately
$1.5 million more than El Dorado
offered for kace, Castro said.

Castro said El Dorado wants to
acquire KACE, which broadcasts to
downtown Los Angeles and its
western environs, to complement El
Dorado’s Hispanic KMQA(FM),
whose signal carries over the city’s
downtown and communities to the
east. If El Dorado purchases KACE,
it would simulcast its Hispanic
KMQA on the station, Castro said.

Interep adds format
networks

The Interep Radio Store plans to
expand its stable of networks during
the next year with five new net-
works that will target rock formats,
oldies formats and audiences over
age 45. Also planned is the “radio

| =

programing will be cut 2.5%, to $4.6
million. Staff will be cut by one
position, to 471.

The biggest increases will be
reserved for the Office of the Presi-
dent, which will go up 32.2%, to
$641 million, and National Affairs,
which will increase 28.1%, to $462
million. The increase at National
Affairs is for staff needed to support
NPR President Delano E. Lewis in
his role as co-chairman of the Presi-
dent’s Advisory Council on the
National Information Infrastructure.
In the Office of the President, new
staff members and consultants were
hired and salaries upgraded because
of a management restructuring.
Lewis joined NPR in January.

There are no major projects planned
in 1995, considering that NPR moved
into a new building in February, board
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interactive promotion network,”
which will help advertisers target
frequent listeners of a station, says
Marc Guild, president of Interep’s
marketing division.

The new networks will be added
to Interep’s urban, country,
news/talk, Hispanic, direct response
and infomercial radio networks and
its “next-generation” network that
targets listeners 12-24.

‘Sports Babe’ debuts

in Chicago

ESPN Radio Networks’ The Fabu-
lous Sports Babe, aka Nanci Don-
nellan, premiered on WMVP(AM)
Chicago Aug. |. ESPN produces the
show and ABC Radio Networks
handles advertising sales, station
affiliations and marketing/promo-
tion. ABC says Donnellan is “the
first female host of a national sports
radio talk show.”

Report calls Limbaugh
misinformed

Less than a month after President
Bill Clinton denounced talk radio,
and talk show host Rush Limbaugh
in particular, for spreading cynicism
about his administration, the group
FAIR, Fairness & Accuracy m
Reporting, released a report last
week that claims Limbaugh mis-
states facts and is ignorant of the
issues he discusses in his popular

PR el r =

members say. “We're sort of in a rest
year,” DeWeese says.

But some plans are in the works.
NPR will launch a new weekly show,
Best of NPR News, in early October.
The one-hour show will mix news and
features that already have aired, mak-
ing it an inexpensive production.

With seed money of $150,000,
NPR will look into new ways to
increase its revenues. One idea is to
package and market NPR’s extensive
audio archive. Another is to rent
NPR’s Studio 4A, a gleaming state-
of-the-art recording studio. Also
being examined is satellite delivery
to Burope, says board member David
Anderson, general manager, WAER
(Fm) Syracuse, N.Y.

Also funded is research into listen-
ing among African Americans, to try
to broaden NPR’s audience. [ |

midday radio and weeknight televi-
sion shows.

FAIR’s report, “Limbaugh’s
Reign of Error,” published in its
magazine “EXTRA!> and cites
Limbaugh’s comments on every-
thing from health care to the Gulf
War as inaccurate and misinformed.

Limbaugh countered the report
during a radio show in late July and
criticized FAIR as reporting inaccu-
racies in two of its past studies.

In one instance, FAIR retracted its
comments. In the other, Limbaugh
had criticized a FAIR report sug-
gesting that violence against women
by men escalated on Super Bowl
Sunday. FAIR said it reported statis-
tics by women'’s shelters that had
marked Super Bowl Sunday as “one
of the worst days of the year for vio-
lence against women in the home.”

Errata

The July 11 “Fifth Estater” of
Robert F.X. Sillerman, chairman/
CEO of the Sillerman Companies
and SFX Broadcasting, misstated
his projections on the companies’
revenue growth. Sillerman esti-
mates SFX will experience com-
pound annual increases of 30% in
broadcast cash flow and 35% in-
creases in earnings before taxes,
depreciation and amortization.
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By Geoffrey Foisie
or the second year, group owners
Fare reporting strong improve-
ments in second-quarter finances.
Capital Cities/ABC reports a 26%
jump in second-quarter operating
income for its broadcasting segment,
to $307.3 million, on a 6% revenue
gain, to $1.2 billion. The best perfor-
mance gains were made by the ABC
Television network, the radio division
and the cable and international group.
The growth in cable and international
occurred primarily at ESPN, which
benefited from a new baseball con-
tract.

The only broadcast operation where
revenue declined, the television sta-
tions, still managed to edge ahead
slightly in earnings. The company’s
New York and Los Angeles stations
showed the weakest second-quarter
performance.

At Scripps Howard TV stations,
cash flow jumped 25%, to $31.3 mil-
lion, on a 7% revenue gain, to $73.9
million. Company results were helped

Sagansky kept in dark

How secret were the negotiations in
the aborted CBS/QVC merger?
According to offering documents for
CBS’s share repurchase (see next
item), former Entertainment Division
President Jeff Sagansky probably was
in the dark as late as two days before
the proposed merger was announced.
Sagansky exercised 1,600 options for
CBS stock which he then sold when it
was selling at $260 on June 28, two
days before he left CBS. Because of
this slightly premature exercise,
Sagansky missed out on the $50
appreciation in per-share price that
occurred on June 30, the day of the
proposed merger announcement. For-
tunately for Sagansky, he apparently
kept stock from another 550 options.

CBS begins stock repurchase

Loews Corp. has not decided exactly

Biisinass

Station revenues continue growth

Group owners report double-digit-percentage profit gains

by the termination of baseball telecast
rights at wMAR-TV Baltimore, the
company says: “The loss of baseball
advertising revenue was more than
offset by the switch to lower-cost pro-
graming.” Excluding wMAR-Tv, rev-
enue for the station group increased
12%.

Cost controls helped boost Granite
Broadcasting’s second-quarter station
operating cash flow, On a “same-sta-
tion basis” (assuming acquisitions of
stations in Syracuse, N.Y., and Fres-
no, Calif., had been made a year ago),
costs declined 4%; revenue increased
12%, to $16.3 million; and station
cash flow jumped 36%, to $7 million.
The gains helped Granite report its
first-ever net profit, of $1.5 million.

Also reporting a double-digit per-
centage revenue increase was Her-
itage Media, which says $600,000 in
political advertising helped boost
sales 11%, to $11.7 million. Cash
flow increased 17%, to $6.3 million.

Strong political advertising the year
before for a special election caused a

how many of its shares it will tender
into CBS’s partial self-tender. CBS
last week began the process of repur-
chasing up to 3.5 million shares of its
stock at $325 per share. The exact
number of shares that Loews will ten-
der “will be based upon its intention
to achieve certain tax treatment of the
offer,” the company says. Because
gain to shareholders will be treated as
dividend income, rather than capital
gains, a significant portion of the
gain will be tax-free to Loews cour-
tesy of the tax law provision for
“intercorporate dividend exclusion.”
One source says Loews needs to be
sure the IRS will allow it to increase
its ownership in CBS to more than
20% without affecting its eligibility
for gain exclusion. By going above
20%, Loews would be eligible to
exclude a slightly higher percentage
of gain in share repurchase than it
could if it kept to its current 19.5%

poor comparison for the just-complet-
ed quarter at KENS-TV San Antonio,
Tex. Harte-Hanks Communications
says operating cash flow at the station
declined 2%, to $3.3 million, ona 5%
revenue decline, to $7.3 million.
Excluding the results of wwL-TV
New Orleans, acquired June 1, A.H.
Belo’s TV stations reported an 8%
decline in profit, to $20.3 million, on
a 3% revenue gain, to $61 million. In
addition to an absence of political dol-
lars, Belo cites “weak national adver-
tising sales at WFAA[TV] Dallas and the
renewal of long-term syndication con-
tracts at significantly higher rates.”
Revenue was up 9% for Gannett
and 5.2% for Multimedia, excluding
divested operations. Lee Enterprises’
broadcasting revenue gained 10.7%.
Excluding recently purchased sta-
tions, broadcast cash flow at Pulitzer
would have gained 22.9% on a rev-
enue gain of 9.5%. In addition to local
and national advertising gains, Pulit-
zer says its station group was helped by
$1.5 million in political advertising. M

ownership of CBS. Either way,
Loews says it intends to “tender no
fewer than 2 million of the approxi-
mately 3.03 million shares of CBS
common stock held by it.” How much
of each shareholder’s stock will be
repurchased won’t be decided before
Aug. 22.

Tribune restructuring boosts
Dowdle, Bosau

James C. Dowdle is now in charge of
both publishing and broadcasting at
Tribune Co. In a restructuring
announced last Wednesday, the com-
pany was divided into two units: Tri-
bune Media and Tribune New Media.
Tribune Media, headed by Dowdle,
will contain the company’s publish-
ing, broadcasting and entertainment
units, including the Chicago Cubs
baseball team. These operations
account for about 90% of the $2 bil-
lion-plus company’s revenues. Previ-
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cations.

BHC

Taking stock of TV

Although business has greatly improved for TV broadcasters, not all stocks
have responded. The best performers among “pure play” TV station stocks
in the past year have been Outlet Communications and Price Communica-
tions, which emerged from bankruptcy at the beginning of 1993.
Renaissance Communications went public at $19 in February, and last
week was trading at $23. Two group owners that have seen less pickup
during the past 12 months are Granite Broadcasting and BHC Communi-

Following is a month-by-month breakdown of how broadcast stocks have
performed, per share. The stocks have been indexed to begin at one.

Comm’ns Granite

Outlet Price Renaissance

Group B’casting Comm’ns Comm’'ns Comm’ns
July 1993 1.00 1.00 1.00 1.00 —
Aug 1.056 1.00 1.26 1.00 —
Sept 1.10 112 1.33 1.07 —
Oct 112 1.00 1.26 1.25 —
Nov 1.07 1.06 1.26 1.43 —
Dec 1.15 0.88 1.56 1.43 —
Jan 1994 112 0.88 1.44 1.45 —
Feb 1.11 1.06 1.44 1.64 1.00
Mar 1.03 0.88 1.37 1.34 1.00
April 1.04 0.87 1.4 1.55 1.03
May 1.05 1.00 1.63 1.41 1.19
June 1.07 0.91 2.04 1.55 1.10
July 1.09 1.00 1.96 1.61 117

Prices are closing prices for the month, except July 1994, for which clos-
ing prices are as of last Wednesday.

ously, Dowdle was
president/CEQ, Tribune
Broadcasting. Dennis J.
FitzSimons, currently
Tribune television
group president, will !
become Tribune Broad- |
casting executive vice
president, reporting to
Dowdle. Robert D.
Bosau, currently Tri-
bune Publishing vice
president for adminis-
tration, will head Tri-

|1 Cox using Arbitron

Arbitron has signed its
first local cable rating cus-
| tomer: Cox Cable will use
Arbitron’s telephone coin-
cidental system to measure
viewing in the Gainesville/
Ocala, Fla., area.

Bids sought for
Florida stations

Kalil & Co. last week
was appointed to solicit

bune New Media. That
segment will contain
diverse subsidiaries, joint ventures
and investments in new media,
including Peapod, an electronic
shopping service, America Online

and StarSight Telecast. Both Dowdle

and Bosau will report to Tribune
President/Chief Operating Officer
John W. Madigan.

James C. Dowdle

bids for wTvx(TV) Fort
Pierce and WNFT(TV)
Jacksonville, both Florida. The Tuc-
son, Ariz.-based station broker says
the two independent TV stations,
owned by Krypton Broadcasting,
have been put up for sale by the U.S.
Bankruptcy Court for the Southern
District of Florida. Qualifying bids
must be received by Sept. 23.  —GF

BIA Consulting
has appraised
the assets of

Broadcasting
Pariners,
Inc.'s

recent
acquisition

of

WMIG(AM) &
WNIC(FM),
Dearborn
(Detroit),
Michigan
and
WBAV(FM),
Gastonia
(Charlotte),
North Carolina

CONSULTING

A/ A/ S\

BIA CONSULTING

PO. Box 17307
Washington, DC 2004]
Phone: 703-818-2425
Fax: 703-803-3299
Thomas J. Buono, ASA, Pres./CEO
Williarm Redpath, CPA, ASA, VP
Peter Bowman, ASA VP

Broadcasting & Cable Aug 1 1994

41




Chaaeing

This week’s tabulation of station and system sales

WESC-AM-FM/WBBO-FM/WHYZ
(AM) Greenville/Spartanburg, S.C.
0 Four stations merged by the Estate
of Robert Schmid, AmCom General
Corp. and Benchmark Communica-
tions, respectively, for $15 million.
The stations will operate under new
venture, Benchmark Communications
VII. wesc(am) has country format on
660 khz with 50 kw daytime, 10 kw
CH. wesc-FM has country format on
92.5 mhz with 100 kw and antenna
2,000 ft. weBo-FM has CHR format on
93.3 mhz with 100 kw and antenna
2,030 ft. wHvz is off the air, licensed to
1070 khz with 50 kw daytime, 1.5 kw
night. Broker: Americomn.

KQQK(FM) Galveston, Tex. 0 Stock
purchased by El Dorado Communica-
tions Inc. (Thomas Castro, presi-
dent/director) from KQQK Inc. (Edith
Baker) for $10.25 million. Buyer owns
KXTJ(FM) Beaumont, Tex., and KMQA-
FM West Coving, Calif. Seller has nc
other broadcast interests. kaax has
bilingual Tejano hits format on 106.5
mhz with 100 w and antenna 1,322 ft.
Filed July 5 (BAPLH940705GG).

WARQ(FM) Columbia, S.C. O Pur-
chased by Radio Equity Partners LP
(George Sosson, general partner)
from Clayton Radio (Rick Dames,
president) for $1.8 million. Buyer
owns wWwDM(FM) Columbia, S.C.;
WHYN-AM-FM Springfield, Mass.; wwBB
(FM) Providence, R.1.; wsJs-aM-FM Win-
ston-Salem, N.C.; KTGR and WNOE-AM-
FM New Orleans; KOQL and KXXY-AM-FM
Oklahoma City; wRxa and WREC (AM)-
WEGR(FM) Memphis, and WCKT (FM)
Lehigh Acres, Fla. Seller is also sell-
ing wvoc(am) Columbia,

both Michigan, and is propocsed
assignee of wuve(FMy Saginaw, Mich.
Seller owns wJxvy-am-FM Conway,
S.C. wxrx has classic rock format on
95.1 mhz with 50 kw and antenna 492
ft. Filed July 11 (BALH940711GF).

WYYD-FM Roanoke/Lynchburg,
Va. 0 Purchased by Benchmark Com-
munications Inc. (Bruce Spector and
Joe Mathias) from Winfas Communi-
cations (Roger Ingram) for $8 million-
$9 million. Buyer owns WHKI(FM)
Bethany Beach and wpov(aM)-wDSD
(FM) Dover, both Delaware; WeTT(AM)-
wwrG(FM) Ocean City, Md.; wKoC(Fm)
Elizabeth City, N.C.; wHkz(Frm) Cayce,
wcos-aM-FM Columbia, S.C., and
WTAR(AM)-WLTY(FM} Norfolk, wvGO(Fm)
Richmond, wpck(Fmy Williamsburg
and WNTW(aM)-wUsQ-FM Winchester,
all Virginia. Seller owns wkoo-FM
Jacksonville, N.C. wyyD-FM has coun-
try format on 107.9 mhz with 20.5 kw
and antenna 1,768 ft. Broker: Berg-
ner & Co.

WCLZ-AM-FM Brunswick, Me. O
Purchased by The MEG Co. (J. Taylcr
Monfort, president) from Riverside
Broadcasting LP (Ross Elder, GP) for
$525,000. Buyer recently purchased
WCSS(AM)-WKOL(FM) Amsterdam, N.Y,,
for $400,000. wcLziam) has business
format on 900 khz with 1 kw. wCLZ-FM
has new AC format cn 98.9 mhz with
47.5 kw and antenna 400 ft. Broker:
Media Services Group.

WBQR-FM Attica, Ind. 0 Purchased
by University Sports Radio Network
Inc. {Arthur Angotti, president) from
Attica Community Radio Corp. (Bruce

Quinn, president) for $410,000. Buyer
owns WAZY(FM) Lafayette and wesws
{FM) Bloomington, both Indiana, and
KcoL(aM)-KIMN(FM) Fort Collins, Colo.
wBar-FM has soft AC format on 95.7
mhz with 4.1 kw and antenna 387 ft.
Filed July 14 {BALH940714GG).

KQNS-FM Lindsborg, Kan. 0 Pur-
chased by B-B Broadcasting Inc.
(Beth Chalmers, president) from
Davies Communications Inc. (Jerry
Davies, president) for $325,000.
Buyer has no other broadcast inter-
ests. Seller owns KNGL(AM)-KBBE-FM
McPherson, Kan. kans-Fm has AQR/
rock format on 95.9 mhz with 1.3 kw
and antenna 455 ft.

KGLD(AM)-KDOK-FM Tyler, Tex. O
Stock purchased by H. Ward Lay Jr.
from Gleiser Communications Inc.
(Paul Gleiser, president) for $300,000.
Buyer currently owns 1,050 shares of
Class C commen stock of Gleiser
Communications; he will own 3,500
shares of Class A common stock after
transfer, a total of 70% of the issued
and outstanding capital stock of the
company. Seller is proposed as-
signee of ktBB(AM) Tyler, Tex. KGLD
has MOR format on 1330 khz with 1
kw daytime, 500 w night. kDok-FM has
oldies format on 92.1 mhz with 3 kw
and antenna 280 ft.

WTMC(AM) Ocala, Fla. 0O Purchased
by O.V.F. Inc. (James McDonough,
president) from Paxson Broadcasting
Inc. {Lowell “Bud” Paxson, president)
for $260,000. Buyer has nc other
broadcast interests. Seller owns 14
radio stations and 2 TVs. wtMmc has
news/ sports format on

S.C., to Benchmark
Communications for
$2.5 million. wara has
AC format on 93.5 mhz
with 3 kw and antenna
443 ft.

WXFX(FM) Prattville,
Ala. 0 Purchased by
Prattville Communica-
tions Corp. (R. Charles
McLravy, president)
from Downs Broadcast-
ing Il (Paul Downs, gen-
eral partner) for $1.575
million. Buyer owns
wkQz(FM) Midland and
wBTZ(FM) Pinconning,

Morris wins Stauffer

Morris Communications Group is the winner at auction for Stauf-
fer Communications. A bid of $275 million, or more:than.$283 per
share, won the stock of the publisher and group owner of iwo AM,
two FM and nine TV stations.

Morris Communications Chairman/Chiet Executive Officer
Billy Morris declined comment on whether any of the Stauffer
broadcasting properties would be spun off. However, in at least
two markets there appears to be a crossownership conflict. Mor-
ris owns a newspaper in Amarillo, Tex., where Stauffer has radio
stations. And in Topeka, Kan:, where Stauffer isbased, it already
has a grandfathered newspaper-TV-radio combination.

Morris is a tamily-owned company based in Augusta, Ga. Its
main business is publishing 12 daily and four weekly newspa-
pers. It last owned broadcasting properties in the 1950s.

1290 khz with 5 kw.
Broker: Hadden &
Associates.

KFLW(FM) St. Robert,
Mo. 0 Purchased by
Prentiss Enterprises
LLC (Louis Prentiss Jr.,
president) from Neil
Rones and Luann Dahl,
husband and wife, for
$222,161. Buyer is
permittee of KOuu(Fm)
American Falls, Idaho.
Seller has no other
broadcast interests.
KFLW is licensed to 96.5
mhz with 6 kw and an-

—GF
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tenna 328 ft. Filed July

12 (BALH-940712-
GG).

BUSINES S /5

Mo. Seller has no

Proposed station trades, iher broadcast inter-

By dollar volume and number of sales

ests. KHST has country

This week: format on 99.9 mhz
WZAM(AM) Norfolk, AMs 1 $1,054,600 29 with 3 kw and anten-
Va. 0 Purchased by FMs 0$23,479,611 1 10 na 328 ft.
J4 Broadcasting Co. |~ o <15 825 000 0 3
Inc. (John Thomas TVsuslo 6 KNNT(AM) Kennett,
a

Jr.) from Hampton
Roads Radio Inc.
(Stephen Brisker,
president) for
$217,000. Buyer
owns wcCIN(aM) Cin-
cinnati. Seller has no
other broadcast inter-
ests. wzam is dark,
licensed to 1110 khz
with 50 kw day. Filed July 1 (BAL-
940701EA).

WNEX(AM) Macon, Ga. o Pur-
chased by Macon Media Inc. (Robert
Williams, president) from Quality
Broadcasting Inc. (James McAfee
Jr.) for $175,000. Buyer owns KLNG
(am) Council Bluffs, la. Seller owns
wBNM (aM) Gordon, Ga. wNEx has talk
format on 1400 khz with 1 kw. Filed
June 29 (BAL940629EA).

KCLL(AM) Lompoc, Calif. 0 Pur-
chased by Mega Formula Broadcast-
ing Corp. (Mumberto Rameriez, pres-
ident) from Green-Gold Broadcasting
Inc. (Randolph Johnston, president)
for $152,000. Buyer and seller have
no other broadcast interests. KoLL
has oldies format on 960 khz with 500
w. Filed June 28 (BAL940628EE).

WKZF-FM Bayboro (New Bern),
N.C. 0 Purchased by WKZF-FM Inc.
(Keith Eckhardt, president) from Sun-
belt Media (Robert Williams, presi-
dent) for $137,000. Buyer owns
wLAS(AM) Jacksonvifle, N.C. Seller
has no other broadcast interests.
WKZF-FM is unbuilt, licensed to 97.9
mhz with 3 kw and antenna 341 ft,
Broker: The Connelly Co. Inc.

KTMG(AM) Deer Trail, Colo. o Pur-
chased by Don Wiedman from Trent
and Todd Marshall for $117,600.
Buyer and seller have no other
broadcast interests. KTMG has country
format on 1370 khz with 5 kw day-
time, 160 w night. Filed June 27 (BAL-
940627EA).

KHST(FM) Lamar, Mo. 0 Purchased
by KHMST Broadcasting Co. {(Melvin
Pulley) from Russell Weeks Jr. for
$112,000. Buyer owns KBrL(Fm) Buffa-
lo and kyoo(am) Bolivar, both Missouri,
and is permittee of kyoo-FM Halfway,

Total 0 $40,359,211 £ 22

So far in 1994
AMs 0 $100,412,104 091
FMs 0 $505,916,321 - 200
Combos o $1,064,957,604 0 144) KTMO(FM)
TVso$1,374,881,334 045
Total 0 $3,046,167,343 0 480

Mo. 0 Purchased by
KBOA Inc. (Kenneth
Meyer, president)
from KBMX Inc.  for
$50,000. Buyer owns
Kennett,

KTXR{FM) Springfield,

KFAL(AM)-KKCA(FM) Ful-
| ton and kisF (FM) Lex-

ington, all Missouri,
and kaTr(Fvy Amarillo, Tex. Seller has
no other broadcast interests. KNNT has
news/talk format on 1540 khz with 1
kw day. Filed July 7 (BAL940707EA).

WKQS(FM) Gifford, Fla. o CP pur-
chased by Media 5 Inc. (James
Pagano, president/director) from
Ameriwave Inc. (Gene Folden, Will-
iam Sherry and William Thompson,
shareholders) for $48,450. Buyer
oWwns WAXE(AM)-WAVW(FM) Vero
Beach, Fla. Seller has no other
broadcast interests. wkas is a new
station, licensed to 94.7 mhz. Filed
July 14 (BAPH940714GE).

WUAT(AM) Pikeville, Tenn, 0 Pur-
chased by Susan Anderson from
Charles Bownds for $30,000. Buyer
and seller have no other broadcast
interests. wuaT has country format on
1110 khz with 250 w day. Filed June
28 (BALO40628EF).

WQRX(AM) Valley Head, Ala. O Pur-
chased by Smith Communications
Inc. {Joyce Smith Hamilton, presi-
dent) from Cook Communications
Inc. (Jeffrey Cook, president) for
$28,000. Buyer and seller have no
other broadcast interests. warx has
AC format on 870 khz with 10 kw day-
time. Filed June 27 (BAL940627EB).

KNAL(AM) Victoria, Tex. O Pur-
chased by Withers Broadcasting Co.
of Texas (W. Russell Withers Jr.,
president) fram Victoria Broadcasters
Inc. (M.N. Bostick, president) for
$25,000. Buyer owns Kavu-Tv Victo-
ria, Tex.; wMix-aM-FM Mount Vernon,
ll.; kKokx-am-Fv Keokuk, 1a.; KAPE(AM)-
KGMO(FM) Cape Girardeau, Mo,
wDTv(Tv) Weston, W.Va., and KREX-Tv
Grand Junction, Colo. Seller has no
other broadcast interests. KnNAL is
dark, licensed to 1410 khz. Filed
June 28 (BAL940628EB).

SOLD!

WBBW-AM/WBBG-FM,
Youngstown, Ohio, WFPG-
AM/FM and LMA partner
WKOE-FM, Atlantic City,
New Jersey from H&D
Broadcasting, Joel Hartstone
and Barry Dickstein,
Principals, to Connoisseur
Communications, Inc.,
Jeffrey D. Warshaw,
President, for $11,500,000.

Randall E. Jeffery
Broker

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2727

RANDALL E. JEFFERY
RANDALL E. JEFFERY, JR.
407-295.2572

ELLIOT B. EVERS
415-391-4877

GEORGE [. OTWELL
513-769-4477
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Hundt pledges gains
for minorities

By Christopher Stern

Kennedy and Martin Luther King

Jr., FCC Chairman Reed Hundt last
week told the National Urban League
that his agency had stepped up its
efforts to monitor minority hiring by
broadcasters and cable systems and
would work hard to increase opportu-
nities for minorities on the informa-
tion superhighway.

“We want to have the ownership
and management ranks in this sector
look more like the people they serve,”
Hundt said. He added that the FCC
has given minorities, along with
women and small businesses, signifi-
cant advantages in its multimillion-
dollar auction of radio spectrum for
wireless communications (see story,
page 8). The advantages include bid-
ding credits, installment plans and tax
certificates.

Hundt used his appearance at the
group’s convention in Indianapolis to
release the latest statistics on minority
employment in the broadcast and cable
industries. According te FCC data,
African Americans make up 11% of
the work force, but black men account
for only 2.8% of the management posi-
tions in the broadcast industry.

“These results reflect insufficient
movement toward our goal of insur-
ing that the broadcasting and cable

Invoking memories of Robert

At a glance

'FCC -Chairman Reed Hundt cited |
. the following numbers in address-
ing the state of minority ownership -
in telecommunications during his-
_speech to the National Urban
: League last week:
--m 490 of the 98,000 telecommuni-
“cations firms are contrnlied by |
- minority members.

w 300 of the 10,000 commercial
. radio stations are controlied by
. minority. members. There are only ;
- 20 minority-controlled television
“ stations of 1,000 licenses. |
- wNine of the 7,500 cable operators. .

are mmorny members

workplaces look more like the Amer-
ican work force as a whole,” Hundt
said.

The FCC will focus on emerging
technologies as a way of creating
opportunities for minorities, Hundt
said.

Drawing on the vision articulated
25 years ago by King and Kennedy,
Hundt said, “My vision of the infor-
mation highway is that it is a way for
millions of Americans to bridge the
gaps in education, health care and
economic opportunily that divide our
country.”

FCC Chairman Reed Hundt: ‘We want to
have the ownership and management
ranks...look more like the people they
serve.’

Hundt also touted his agency’s
increased emphasis on equal employ-
ment opportunity rules. “In January of
this year, the commission stepped up
the level of enforcement of its EEO
rules. We increased the level of fines
imposed on broadcast stations and
cable television systems that fail to
maintain effective EEO programs. We
issued the largest such fine in the
comimission’s history.” In January, the
FCC fined Adelphia Communica-
tions’ Palm Beach cable system
$121,500 for EEO violations. It was
the largest EEO fine in FCC history.
Total EEO fines for broadcasters add
up to $835,750.

What Hundt did not tell his audi-
ence was that the FCC was under
pressure from the U.S. Court of
Appeals to revisit its EEO

Congressional hearings on
Whitewaler were carried exten-
sively last week by CNN, C-

rules. When the court
recently threw out the
FCC’s general schedule of

SPAN, the Public Broadcasting
Service and National Public
Radio. But in contrast to their

| gavel-to-gavel coverage of O.J.

Simpson’s pre-trial hearing,
the broadcast networks cov-
ered the story through their
regular newscasts. The hear-
ings are examining alleged
impropriety between the White
House and Treasury Depart-
ment over an investigation into
President Clinton’s investment
in an Arkansas real estate
development. At leff, CNN pic-
tures White House Counsel
Lloyd Cutler (top) and Rep.
John LaFajce (D-N.Y.).

fines for other violations, it
also criticized the commis-
sion’s latest method of
assessing EEO fines.

Last week, FCC General
Counsel Bill Kennard said
the court’s decision did not
mean the agency must
throw out its EEQ rules, as
the National Association
of Broadcasters had
claimed. But the FCC may
resort to system of assess-
ing fines on a case-by-case
basis, he said. ]
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WASHINGTON

Politics may boost RBOCs’ case in Congress

Fall elections could change face of Congress, alter infohighway bill

By Kim McAvoy

mation superhighway bill until its

next session begins in January, a far
more deregulatory telecommunica-
tions measure might emerge.

But it all depends on the outcome of
the fall elections. The deregulatory-
minded Republicans must gain con-
trol of the Senate—or capture enough
seats in both the House and the Senate
that can be combined with the votes of
conservative Democrats to give them
a “working majority.”

One senator last week said that wait-
ing to move a bill in the next Con-
gress isn’t such a bad idea. “It might
be in everyone’s best interest to wait
unti) next year and see the makeup of
Congress,” said Commerce Commit-
tee member John Mc¢cCain (R-Ariz.).
McCain, like others in his party,
thinks the Republicans might win a
majority in the fall. They need to gain
seven seats in the Senate and 40 in the
House.

If that scenario plays out,
McCain suggests that the telecom-
munications reform proposal being
circulated by Minority Leader
Robert Dole (R-Kan.) could
become the centerpiece for future
Senate action.

Dole’s proposal ts far more
deregulatory than legislation pend-

IfCongress punts action on an infor-

ing in the Senate Commerce Com-

Congress, most observers agree. “I
would not be surprised to see more
than 80 new members of the House
and at least five new senators,” says
Jim May, executive vice president,
government relations, National Asso-
clation of Broadcasters.

The retirement of several members
also will have an impact. On the Sen-
ate Commerce Committee, ranking
Republican John Danforth of Mis-
souri is leaving. Next in line to suc-
ceed Danforth is Larry Pressler of
South Dakota, but there has been
some speculation that another senior

Some are even making a bid for Sen-
ate seats. Among those retiring is the
chairman of the House Copyright
Subcommittee, Bill Hughes (D-N.J.).
It’s hard to say who will fill his slot.
Several could claim it, including
Mike Synar of Oklahoma, Patricia
Schroeder of Colorado, Dan Glick-
man of Kansas and Barney Frank of
Massachusetts. However, they might
opt for other assignments, leaving
the Copyright Subcommittee chair-
manship for others, such as Howard
Berman of California and Rick
Boucher of Virginia.

Senator Larry Pressler of South Dakota (left) may well be the next ranking Republican
on the Senate Commerce Committee. He's in line to succeed John Danforth, who is
retiring. However, there is growing speculation in Washington that Senator Ted
Stevens of Alaska (right) may mount a challenge to Pressler.

mittee and sponsored by its chair-
man, Ernest Hollings (D-S.C.). The
regional Bell operating companies
may have decided they would be bet-
ter off trying for a bill in the next
Congress. But RBOC officials con-
tinue to insist that they want to work
with Hollings to pass a bill this year.
RBOC support is considered critical
to Senate passage of a bill.

But waiting it out is a risky strategy,
one Washington lobbyist says. “It’s
better to be on Hollings’s side than to
be against him.”

Besides, many Capitol Hill insid-
ers—and even Republican National
Committee Chairman Haley Bar-
bour—recognize that winning the
Senate is an uphill battle.

Even if the Democrats stay in
power, the fall elections will lead to
significant changes in the makeup of

Republican, Ted Stevens of Alaska,
might make a run for the post. “1
wouldn’t count Stevens out,” a Senate
SOUTCE $ays.

Also departing from the Senate is
Auntitrust Subcommittee Chairman
Howard Metzenbaum (D-Ohio). It is
unclear who will succeed him. Many
industry groups, including cable, are
not likely to miss Metzenbaum.

And Senate Copyright Subcom-
mittee Chairman Dennis DeConcini
(D-Ariz.) also is leaving. Patrick
Leahy (D-Vt.) may wind up as chair-
man. However, the subcommittee
might be folded into the Technology
and Law Subcommittee, which
Leahy chairs.

In the House, 26 members are
retiring. Another 21 members have
decided to run for other offices.

It's expected to be business as
usual in the House Commerce Com-
mittee. Chairman John Dingeil (D-
Mich.) is expected to win re-elec-
tion, as is Edward Markey (D-
Mass.), chairman of the Telecom-
munications Subcommittee. Howev-
er, there will be at least three seats
to fill on the Telecommunications
Subcommittee with the departures
of Jim Cooper (D-Tenn.), Jim Slat-
tery (D-Kan.) and Alex McMillan
(R-N.C.). Cooper and Slattery are
running for senator and governor,
respectively, and McMillan is retir-
ing.

Even more openings on the sub-
committee are possible: Democrats
Marjorie Margolies-Mezvinsky of
Pennsylvania and Lynn Schenk of
California face tough races. u
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FCC Chairman Reed Hundt is expected to make a
policy statement on children’s television on Aug.
13 when he addresses the American Psychological Asso-
ciation. It will be the first major statement on the subject
by an FCC member since the commission’s hearing on
children’s television June 28. Hundt is not a stranger to the
APA convention, which he has attended in the past with his
wife, Elizabeth Katz, who is a member. The APA last year
issued a report concluding

that there is a link between
violence on television and
violent behavior by children,

The organization recommend-
ed that the FCC institute rules

ing (6 a.m.-10 p.m.). The APA also suggested that

I W A S HINGTON —

Fmw t
that would require broadcasters and cable oper- i I
ators to avoid airing programs containing exces- q I"" ]
sive violence during hours when kids are watch- Q’;E_ LS _ it B

Without RBOC backing, the bill is not likely to get through
the Senate.
Early last week, the RBOCs and their trade association,
the United States Telephone Association, convened sepa-
rate press briefings, hoping to set the record
straight. “They were doing some damage control,”
g one Washington lobbyist says. First, USTA Presi-
dent Roy Neel said the RBOCs want a bill and
blamed the long-distance companies for intro-
ducing new demands late in the
game. “We’'re not in a kill
mode,” BellSouth’s Mickey
. B McQuire said later that day.
McQuire, who is chief strate-
gist for the RBOCs, said the telcos are
anxious to get the bill through, but not
if it means “legislation at any price.”
McQuire insisted that talks with bill

tions have dorne through programing and outreach
efforts to help selve the problem of youth violence.

Agreement is building among cable programers
about a proposal that would allow cable opera-
tors to keep 25 cents a month per subscriber for
each new channel added on a regulated tier. The pro-
posal also calls for a cap of $1.50 per year for increases
due to added channels. This means cable systems could
add no more than six channels at the full pass-through
rate of 25 cents. E! Entertainment Television outlined
the plan to FCC commissioners last month. The cable
industry has been critical of the existing programing
incentives, which call for a 7.5% markup on license fees.
Cable operators say the percentage markup is not enough
to pay for postage announcing a new rate. Programers
say that any markup based on a percentage of the license
fee works against the least expensive channels. In May at
the Naticnal Cable Television Association convention,
FCC Chairman Reed Hundt said the agency would revis-
it the incentives, but he wanted the industry to rally
around a single proposal first. The agency is expected to
take up the issue in September or Ociober.

Video dialtone has been bumped from this week’s
FCC open meeting agenda. FCC staff members say one
sticking point over the contentious order is how telephone
companies will be allowed to fill out the programing for
their video platforms. The regional Bell operating compa-
nies have advocated an “anchor programer” approach,
which would allow a single programer to control all analog
channels on a system. In a letter to FCC Chairman Reed
Hundt, National Cable Television Association President
Decker Anstrom criticizes the anchor programing concept,
which he says “allows [telcos] to become unfranchised
cable cperators, in clear contradiction of the Cable Act’s
crossownership ban.” Another outstanding issue is cost
allocation. The cable industry and public interest groups
say telcos will use revenue from regular telephone sub-
scribers to build the advanced video platforms.

If the Senate doesn’t pass an information super-
highway bill this year, who's to blame? The regional
Bell operating companies already are taking some heat for
refusing to support certain revisions to the bill, S. 1822.

the FCC review at license renewal time what sta- Edjted By Kim McAvoy

sponsor and Commerce Committee
Chairman Ernest Hollings (D-S.C.)
have not broken down. And, he said, Senator John Breaux
(D-La.), who has been negotiating on the RBOCs’ behalf,
is “still trying to find a way through here.” The RBOCs
have discussed the situation with Greg Simon, an aide to
Vice President Al Gore. The administration “wants us to
stay in the process,” McQuire said.

TV sets require only as much energy as a light
bulb, the National Association of Broadcasters told the
Department of Energy. NAB last week urged DOE not to
apply energy conservation standards to TV sets. NAB
warned that imposing standards might delay the introduc-
tion of new technologies such as HDTV and interactive
TV. Furthermore, the National Appliance Energy Conser-
vation Act does not require DOE to propose efficiency
standards for TV sets, but to “only consider such stan-
dards,” NAB says.

The Senate last week approved a 1995 FCC budget
of $198.2 million. That figure includes $116.4 million in
user fees from industries regulated by the agency. The
House has approved $188.4 million for the agency. A
House-Senate conference committee will work out the dif-
ferences between the two funding proposals.

The U.S. Court of Appeals has remanded a chal-
lenge to the FCC’s pioneer preference policy to
the FCC. The FCC asked the court to return the issue,
citing the likelihood that the court would reverse the pol-
icy anyway. The agency also promised to give serious
consideration to making companies pay for licenses that
had been promised for free. The policy was challenged by
Pacific Bell, which says it is unfair to make some compa-
nies pay millions of dollars in auctions while others get
the licenses for nothing. The FCC granted the preferences
to Omnipoint, Cox and Washington Post-owned Ameri-
can Personal Communications, citing the companies’
technological innovations. The FCC already has said it
would charge narrowband pioneer Mtel 90% of the low-
est bid submitted during last week’s narrowband auction
(see story, page 8). One consequence of Jast week’s sur-
prisingly successful auction is that Mtel now must pay at
least $45 million for a license. Mtel will challenge the
policy in court. |
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FCC commissioners to get HDTV eyeful

MSTV, others hope ATTC tour will pigue new commissioners’ interest in advanced TV

By Chris McConnell

ith a new audience installed at
w the FCC, participants in the

long-running ATV standard-
setting program last week were plan-
ning to catch the commission’s eye
with a series of HDTV screenings.

Hoping to offer the newcomers a
chance to “catch up” on the eight-
year-old story, the Association for
Maximum Service Television
(MSTV) and other groups planned to
host the two new commissioners—
Susan Ness and Rachelie Chong—and
the chairman on a tour of the
Advanced Television Test Center
(ATTC) in Alexandria, Va.

The tour was scheduled to include a
ook at high-definition (HD) pictures
and serve as a primer on the center’s
program for inspecting the quality of
the new TV system. At the same time,
the system’s builders were planning
their own HD demonstrations in an
effort to turn commissioners’ heads
back to the HD picture.

With the new system en route to
testing at the ATTC later this year,
participants in the seven-company
Grand Alliance say the time is
approaching for the FCC to address
issues of implementing the new TV
standard. To raise the flag for
improved pictures, the alliance this
fall plans to open an exhibit on the
role of HDTV in the National Infor-
mation Infrastructure. The exhibit,
which alliance members plan to pre-
sent to policymakers, will be located
blocks away from the FCC at AT&T’s
Technology Center in Washington.

“We would like to see some
response from the commission,” says
General Instrument’s Bob Rast. Rast
and others in the consortium recog-
nize that cable, PCS and other issues
have overshadowed HDTV at the
FCC, but say they are still waiting for
the new commission to voice some
measure of support for HDTV.

Such cheerleading has been sparse
at Reed Hundt’s FCC. The two newest
commissioners have offered no opin-
ion on HDTV or the alliance project,
maintaining that they still are study-
ing the issue and its history. The

A

ATTC Chief Scientist Charles Rhodes evaluates a resolution test pattern on a high-
definition television projector with a 65-inch diagional screen.

chairman has speculated that
advanced television will reach homes
along with other information highway
services, but he also has said he does
not know if “this decade’s high-defin-
ition television will ultimately replace
our current broadcast technology.”

Such comments do not bother Advi-
sory Committee on Advanced Televi-
sion Service Chairman Richard Wiley,
who says it is premature for the FCC
to start promoting the new standard
while the Grand Alliance was is build-
ing its system. As for the broader idea
of HDTYV, he says the new commis-
sioners haven’t had a chance to deal
with the issue. “I think their time will
come,” Wiley says.

David Sarnoff Research Center’s
Glenn Reitmeier agrees the commis-
sion has been too busy with other mat-
ters to discuss the alliance cause.
“When you really step back, it’s not
too surprising,” he says.

But Reitmeier and others in the
alliance still are anxious to hear some
words of approval. “There is a tone
that 1s set by the FCC,” Rast says,
describing the previous commission’s
tone on HDTV as proactive.

“Does the new FCC embrace the
position that has been taken [by the
previous commission]?” Rast asks.
“Is the FCC going to be proactive?”

Others say that manufacturers and
users of the new standard will not
commit to investing in advanced tele-

K ‘\‘ “l; "l_:,‘

vision until they see a clear regulatory
commitment to HDTV. “If you’re a
manager, you need a little bit more
certainty,” says the recently retired
Joseph Donahue, who long headed
Thomson Consumer Electronics’ par-
ticipation on the advisory committee
and the alliance. Donahue maintains
that now is the time to plan implemen-
tation of the new standard.

“It’s time we begin laying plans
[and] begin planning larger invest-
ments,” Donahue says, adding that no
company is going to put its heart and
soul into the effort until it sees more
support for the standard. “We’d like to
see more leadership,” adds Thomson’s
Bruce Allan.

The test center, meanwhile, last
week was calling its tour an education-
al event rather than a lobbying effort
for HDTV. ATTC President Peter Fan-
non said the center members planned
to show the commissioners some pic-
tures and to emphasize the thorough-
ness of the center’s evaluations. Mem-
bers of the test center include MSTYV,
NAB, PBS, Capcities/ABC, CBS,
NBC, the Electronic Industries Asso-
ciation and the Association of Inde-
pendent Television Stations.

“Qur role is to enhance policymak-
ers’ awareness of the few steps that lie
ahead,” Fannon says. “This visit gives
the members of the test center a
chance to affirm their support for see-
ing this process through.” |
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TECHNOLOGY

CNN upgrades its graphics department

Multimillion-dollar makeover includes dedicated workspace and new tools

By Chris McConnell

NN watchers should see some
c flashier graphics this fall. The

news network is outfitting its
Atlanta headquarters with a new set of
graphics tools, including hardware
from Chyron, BTS, Accom and
Abekas.

The multimillion-dollar upgrade is
part of a move the graphics depart-
ment is making from CNN’s news-
room to its own dedicated facility.

“This will allow us a higher level of
graphics support,” says CNN’s Gordon
Castle. Until now, he says, the graphics
facility’s location has placed the staff
in a noisy environment where hundreds
are working night and day. To help the
graphics staff—which churns out all of
the charts, maps and other graphics for
CNN and CNN International—the net-
work is giving the division its own
space. “It will give us a more creative
environment,” says Castle, CNN’s
graphics production director.

The new department also will give
the graphics creators more hardware.
The new, all-component digital envi-

i

g i —
CNN’s upgrade will include Chyron
iNFiNit graphics system.

ronment will include an upgrade from
a Chyron Scribe machine to an
iNFiNit graphics machine, the box
EBU Sports International used recent-
ly during its production of the World
Cup soccer tournament.

Castle says that the four new, horse-
shoe-shaped graphics consoles will
combine the graphics tools in one
spot. The consoles will carry controls
for the still-store, character genera-
tors, digital video effects machines

FCC hits World Cup goal

Spectrum requests handled almost without hitch

By Chris McConnell

espite thousands of added com-
D munications transmitters, the

World Cup caused few tie-ups
to spectrum traffic.

The FCC’s Field Operations
Bureau says frequency coordination
efforts managed to prevent all but two
instances of interference during the
month-long tournament. The commis-
sion in May altered its rules and
authorized frequency coordinators at
each World Cup venue to oversee fre-
quency requests.

During the tournament, the com-
mission’s field offices assigned
approximately three staffers at each
venue to monitor spectrum use.

“The whole operation was remark-
ably free of interference problems,”
says the bureau’s Jeff Young. He
attributes the lack of interference to
the heavy use of fiber optic links dur-
ing the games, which kept much of the

traffic off the air.

The two exceptions to the
clear spectrum lanes, Young
adds, came in Dallas and e
Boston. In Dallas, bureau engi- {7
neers tracked interference to a [
channel used for monitoring
spectrum assigned for World
Cup communications. The culprit was
a scanner-receiver used by the same
organization that filed the complaint.

In what the bureau described as a
more serious case, Boston field engi-
neers were called to clear up interfer-
ence the World Cup traffic was caus-
ing to the local power utility.

During the tournament, an Eastern
Edison utility truck reported interfer-
ence on a channel it was using to
receive instructions for repairing
power lines. To fix the problem, the
field office had the World Cup trans-
mission moved from 456.375 mhz to
457.125 mhz.

and video switcher.

To boost the department’s ability to
work on several layers of graphics
without degrading the picture, the
department is moving to an all D-1
format environment, Castle adds.
With the D-1 component format, color
information is separated from the rest
of the video signal, providing for
sharper pictures.

To handle video keying and color
correction, the network is installing an
Abekas 8100 switcher. An Abekas
AS7 machine will handle digital video
effects and a BTS D-1 router will
direct the digital signals among the
newly assembled pieces of equipment,
Additionally, the network is buying a
file server from Accom that holds full-
bandwidth stills and video clips.

CNN hopes to have the graphics
department churning out maps and
charts by late September. “You will
start to see flashier graphics,” Castle
says, although he stresses speed and
quality as the real advantages of the
new hardware. ]

Other than the two instances, the
spectrum police reported more trouble
in obtaining badges at tournament
venues to monitor the radio traffic
than in keeping a lid on interference.
Young also said the tournament high-
lighted the importance of the hand-
held gear the commission uses to
track radio signals.

The World Cup matches “brought
out the need to look into getting some
better portable equipment,” Young
says. He adds that the bureau’s field
staffers had to abandon the use of one
portable tracker because it looked too
much like a rifle. [

48

Aug 11994 Broadcasting & Cable




By Chris McConnell

Last month’s World ?
Cup soccer tournament
was not without HDTV
coverage. REBO Group
and TVN Entertainment
Corp. produced an HD
presentation of the
games that was distrib-
uted from the
Rose Bowl in
Pasadena to
theaters in Los
Angeles and
European
cable systems.
The coverage originated
from NHK, which shot the
matches at the Rose
Bowl for broadcast in
Japan. The HD signals
were routed over fiber to
Los Angeles, where they
were shown on a 10-foot
x 20-foot screen to a the-
ater audience. Additional-
ly, the signal traveled via
fiber to Washington
where it was uplinked for
distribution in Europe.
France's Supervision and
the Netherlands’ TV
PLUS delivered the sig-
nal to their cable sub-
scribers.

DIRECTV last week was
awaiting the launch of
its second direct broad-
cast satellite. DBS-2 was
scheduled for launch July
28 on a Martin Marietta
Atlas IIA rocket. The new
satellite will boost the
number of DIRECTV
channels from about 55
to 150. Included in the
150 channels will be
about 50 pay-per-view
channels. DIRECTV com-
petitor Primestar, mean-
while, said it will add USA
Network and the Sci-Fi
Channel to its lineup.

Nonlinear edit machine
maker Avid Technology
Inc. reports earnings of
$45.1 million for the

¢ year's second quarter.

The earnings were up
72% from last year’s sec-

i ond-quarter earnings of

. $26.3 million. The com-

. pany’s net income for the
. quarter came to $3 mil-

- lion, up from $1 million in
+ 1993's second quarter.

While listing the Media

_ Composer as its
hottest product,
he company

' cites the AirPlay
disk-based play-
back system as the
leader among the Avid
broadcast products. Avid
also is creating a “North
Ametica Partners Pro-
gram” to expand sales of
its digital media produc-
tion solutions. Avid also
says KoB-Tv Albuguerque
is using its NewsCutter
disk-based editing sys-
tem. The NBC affiliate
has bought two of the
machines to edit its 5:30,
6 and 10 p.m. newscasts.

Japan’s NHK is report-
ing high marks for Toko
America Inc.’s VAST-p
video storage and trans-
mission terminal. The
broadcaster used the unit
earlier this year to air
remote footage from the
site of a scuba diving
accident. The NHK cam-
eraman used the suit-

case-sized VAST-p trans- | neously con-

+ ducting cen-

mitter to send three min-
utes of footage to the
broadcaster’s studio in
Japan. The VAST-p unit
compresses audio and
video data at 1.5
megabits per second.
The data is stored on a
hard drive. The NHK crew

. connected the unit to an
* Inmarsat A-type satellite

phone to send the video
back to Tokyo.

TV sets should not be
subject to energy con-

. servation standards, the

NAB has told the Depart-
ment of Energy. The
association says TV sets
require only as much

energy as a light bulb and :

that the conservation
standards could deter set
makers from making
brighter displays for the
sight-impaired.

Antec Corp. has
acquired “substantial-
ly” all the assets of
Engineering Technolo-
gies Group, Littleton,

Colo. ETG is a consulting !
. engineering firm special-

izing in cable TV, tele-
phony, microwave satel-

i lite and fiber optic com-

munications. Antec says
the firm will be run as an
independent business

¢ unit and will continue to
¢ provide engineering ser-
! vices such as system

. evaluations and new

' product evaluations.

SMARTS Broadcast
: Systems is automating
© eight radio stations in

Sweden. The Emmets-

burg, lowa-based compa-

ny has signed a contract
with Pelora AB, of Upp-
sala, Sweden, to auto-

. mate the group of sta-

tions in central and south-
ern Sweden. Each station

- will operate unattended

- and will be controlled by
' satellite from a central

. studio in Stockholm. The

. allow the central studio to
; operate the radio network

automation system will

+ while simulta-

tralized billing
and traffic and
consolidating
commercial
production. Each station
will be addressable,
allowing the transmission
of specific commercials
or news to a given sta-
tion.

Odetics will install
broadcast library
automation systems at

¢ five Korean TV stations

" and cable systems during

TECHNO L O G Y |7

Cutting Edge

. the next two months. The
' company says sales

- exceed $2 million. Odet-
i ics will supply Daewoo
Cinema Network with a

. Break Tape Manager to

! back up recorded materi-
. al for the station’s movie
' channel. The company
" also is supplying a sec-
ond Cart Machine to play
material to air for
Pyunghwa Broadcast
TV’s Catholic channel
and is shipping a Tape

. Break Manager and a

: TCS90 Cart Machine to

. Maeil Kyungie Business

« TV. The station will use

. the Cart Machine to auto-
- mate its news segments,
. features and spots. The

* Music Network, mean-
 while, has bought one of
 Odetics’s new disk-based
© CacheMachine systems

. for playing spots directly

. to air from disk.

- In another Korea deal,

i the company is supplying
- its TCS90 library system

. to American Forces

: Korea Network, which will
use the unit to automate

: the playback of television
. sports and entertainment.

. Zenith Electronics

: Corp. says it lost $8.4
million during the second
© quarter. The loss was

. down 66% from last

! year's second-quarter

! loss of $24.7 million. The
. company says total rev-
enue for the quarter came
to $299 million, up from
$275 million during the
second quarter of 93.

Keystone Com-
munications says
Hong Kong Tele-
com and Korea Tele-
. com have joined it in

- expanding the K2-Skylink
+ Pacific Region video

: transmission service. The
: three organizations,

; along with KDD of Japan,
i will jointly operate and

. market the service, which
. delivers news, sports and
- other programing for

- Asian and North Ameri-
can TV networks.
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See last page of classifieds for rates and other information

RADIO

HELP WANTED MANAGEMENT

General manager, upstart radio group seeking
GM with strong development background. Equity
opportunities available. Our group is concentrating
efforts in Ohio and Michigan. Please direct replies
to: Michael Drew, Travelers Tower T, Suile 1275,
26555 Evergreen Road, Southfield, MI 48076.

General manager lor profitable, growing,
sophisticated small market midwest FM. Must
have proven sales success, previous manage-
ment experience, strong leadership skills and
carry list. Seeking a community minded upbeat in-
dividual who can train and motivate. Creativity and
knowledge of promotions a musl. Great compensa-
tion for the right person! Reply 1o Box 00052 EOE.

News/Talk WCHS, Charleston, West Virginia
seeking news director to manage staff of three
and anchor morning drive. Tapefresume/
references ASAP to Rick Johnson, Operations
Manager, West Virginia Radio Corporation, 1111
Virginia Street East, Charlesion, WV 25301. West
Virginia Radio Corporation is an equal opportunity
employer.

Suburban Chicago FM seeks creative, street-
selling GSM to lead established sales staff by ex-
ample. Great opportunity for individual to segue
into general management with expanding radio
group. Send resume to: Bob Epperly, New
Horizons Communications, 1605 Colonial
Parkway, Inverness, IL 60067. EOE.

HELP WANTED SALES

SALES MANAGEMENT

AsiaOne, the first and only nafional
radio network for Asian Americans, has
an opening for a regional markefing
director in our 4 stafion Southern
California region.

Responsible for sales management, local
programming sales and regional
markefing management. Seeking sales
management and media experience and
a winning track récord. Must be able to
build onggrow business while working
within a team environment.

BA or equivalent experience required.
Excellent compensation and benofits.
EOE. Mail or FAX resume to:
VP Marksting and Programming
AsiaOne Network
499 Homilten Avenve, Suita 140
Palo Alto, CA 94301
Fax: 415/688.1164.

¢
AsiaOne

M ¥ T W O n &

Laramie, Wy. Results driven salesperson wanting
career and lifestyle. Join Wyoming's largest broad-
caster. AM/FM combo in heart of rockies. Smallf
mid market selling experience and sales man-
agement potential preferred. Contact Larry
Patrick, 409 South 4th Street, Laramie, Wyoming
82070. Fax 307-745-7397.

KGNC AM/FM seeking aggressive salesperson.
3505 Olsen, Amarillo, TX 79109. EQE.

New blood needed to fill vacancy created by
Sales Manager's retirement. Akron, Ohio top-rated
talk station, WNIR 100 FM and new TV station
Channel 29. Experienced Account Executive
wanted. Call Bob Klaus at 216-673-2323 or fax re-
sumes t0: 216-673-0301. EQOE.

HELP WANTED NEWS

Sunbelt news talker seeks news/program
director. We are already a market leader, but still
have upside. You must be a dedicated leader,
teacher and coach, and have strong on-air talent
in news or hosting. You must understand the
news talk product, including preparation, position-
ing and promotion. You will be responsible for
every part of our on air presentation and promo-
tion. We are an outstanding medium market sta-
tion, committed to winning and the format, so this
job is not for a beginner. Send a cassette and re-
sume in confidence to Box 00047 EQE/MF,

Anchor-reporter: For highly-regarded small
market full-service AM. Tape and resume lo
WCWC, 601 West 110th Street, Suile 4-0, New
York, NY 10025. EQE.

Major national radio information network is
looking for experienced and semi-experienced
news, sports, traffic and weather persons for New
York City. Send resumes and tapes to Director of
Special Projects, 681 Fifth Avenue, 10th Fioor,
New York, NY 10022,

News director: Medium market East Coast FM
station seeks a team player with leadership and pro-
fessional on-air presentation. EOE. Cassette and
resume to Box 00048 EQE.

Sports anchor/reporter. Immediate opening...apli-
cants should be skilled in all aspects of sporis an-
nouncing including play-by-play and news anchor-
ing. Send tape and resume to: Tony Caridi, W-V
Radio Corp., 1251 Earl Core Road, Morgantown,
WV 26505.

Sportscaster. Major markel caliber with at least 5
years on-air experience to do sports anchoring for
top radio stations including WINS. Send tape, re-
sume, and salary requirements to: Shadow Broad-
cast Services, Attention: Steve Maizberg, 201 Rt.
17 N., Rutherford, N.J. 07070.

SITUATIONS WANTED MANAGEMENT

Sold my stations, looking for new opportunity in
medium market. Tremendous depth of experi-
ence, talent and proven track record. Call 1-800-
598-5038.

SITUATIONS WANTED NEWS

Female news reporter, 5 years radio/1 year TV
weather anchor. Versatile: enviroment to
legislature in 42nd market. Specialty in-depth
reparting and three part series Portuguese and

Spanish, second language. BA Degree:
Broadcasting/Political Science. Ann (801) 377-5714.
MISCELLANEOUS

AQR station needed for Greensboro, Winston-
Salem, High Point market of North Carolina.

Listeners need rock choice for this area.

WANTED TO BUY-STATIONS

WANTED: DISTRESSED
NORTHEAST AM/FMS

Will pay your tull price if you'll accept our
reasonable terms. Or will negotiate all-
cash purchase if you prefer. Will con-

sider negative cash flow and assumption

of debt properties. Interested in AM-FMs
within 250 miles of NYC. Ready to in-
spect/file/close.

Fax particulars to:
EQUITY BROADCASTING
(212) 759-2009 or Reply to Box 00031
EOE.

TELEVISION
HELP WANTED MANAGEMENT

WETA
ARLINGTON, VIRGINIA

PRESIDENT AND CHIEF
EXECUTIVE OFFICER

An exceptional leader is sought to run one of
the largest non-commercial radio and
television stations in the country. WETA
serves a diverse metropolitan community in
the greater Washington, DC area and is
presently one of the largest producers of
programming distributed by the Public
Broadcasting Service. The Presidentand CEQ
will work with the Board of Directors and
staff, setting a course for the station going into
the next century. The Board seeks a forward-
thinking professional with strong
management and planning skills, the ability
to respond imaginatively to rapid industry
change and the capacity to involve inside and
outside constituencies. Personal
characteristics of accessibility, collegiality, a
sense of purpose and energy are essential.
The Presidentand CEQ must be a person with
significantaccomplishmentin either business
or, the non-profit/governmental sector and
will have achieved a high level of respect and
prominence within his or her field.

Please forward resume and related
materials to:

Mary C. TyDINGS
RusseLL REYNOLDS ASSOCIATES, INC,
1700 PeNNsSYLVANIA AVENUE, N.W.
SuiTe 850
WasHinGTON, DC 20006

WETA is an affirmative action equal apportunity employer,

Broadcast Traffic Manager WTBS/17, Atlanta.
This leadership position requires a documented track
record in good communication and peopie managing
skills. Minimum of 10 years experience in all phases
of the BIAS/JDS Traffic System including daily logs,
continuity and inventory management. Working
knowtedge of Microsoft Word for Windows and Excel
is a must. If you want to became a part of America’s
Team, send resume to: Donna McGowan, Turner
Broadcasting Sales, Inc., Atlanta Local Market,
One CNN Center, Box 105366, Atlanta, Georgia
30348-5366.
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RESEARCH MANAGER

INTERNATIONAL TV DISTRIBUTION

Year after year, Warner Bros. remains the leader in the global expansion of the
entertainment industry. We're currently seeking a marketing and research professional
to analyze foreign television ratings and schedules for use both here and abroad.

You'll be analyzing and digesting foreign TV ratings for sales and promotional use;
designing and implementing programming strategies for our programs based on
demographic appeal, selecting and providing ratings success data in order to cross-
promote and project success of our products in various markets, and analyzing series
potential for Warner’s licensing and home video markets.

Qualified candidates will have a BA/BS degree in Marketing or related field and a
minimum of four years' experience in marketing/research, preferably in the
entertainment industry. Must be familiar with foreign markets and possess strong
research/analytical skills. A managerial background is desired, along with the
ability to interface with all levels of management. U.S. network and cable
network experience also required.

Please send your resume, with salary history, to: Warner Bros., Human Resources
Dept., Box 123-94, 4000 Warner Blvd., Burbank, CA 91522. EOE.

A Time Warner Entertainment Co,, L.P. TM & © 1994 Warner Bros.
i ———

—_—

i

MANAGER OF
PROGRAMMING
ACQUISITION W

DIRECTV, Inc., a unit of GM Hughes Electronics, is North America’s first high-
powerad, direct-to-home sateliite senvice, offering up to 150 channels of premium
entertainment programming via a small 18-inch satellite dish installed on homes
throughout the U.S. and Canada.

We are seeking a Manager of Programming Acquisition to hslp program this
new entertainment service. Responsibilities will includs analyzing, evaluating
and negotiating the rights to distribute interactive, sports and niche programming.

Qualified candidates will have extensive knowledge and experience in the cable/
entertainment industry, be very familiar with the new media opportunities and
applications and have substantial experience with the economics and negotia-
tions of distributing programming.

For immediate consideration, please send your resume with salary history to:
DIRECTV, inc., Atin: Employment-EH, P.O. Box 915, RE/R8/N301, El

Segundo, CA 90245, No phone calls, please. Proof of legal right to work in
U.S. is required. An Equal Opportunity Employer.

DIRECTV.

CLASSH-']EDS—

Operations manager: San Francisco production
and transmission facility seeks Operations Man-
ager to provide day-to-day management of facility
featuring broadcast production, post-production,
and graphics equipment. Responsibilities include
budgeting, production coordination/supervision,
facility operations and strategic planning. Func-
tional knowledge of video equipment, live studio
production, satellite and fiber optic transmission re-
quired. Prior management experience necessary.
Salary to be commensurate with experience.
Good benefits. Please send resume to Operations
Manager, ITN, 901 Battery Streel, #220, San
Francisco, CA 9411,

News Director - WAFB Television, Louisiana's
News Channel is sasking an energetic department
head to lead Baton Rouge's top news operation
into the 21st century. Minimum five years of news
management experience required. If you are
number two in a large market or produce the best
news program in the Top 50, please send your re-
sume to Ronald E. Winders, General Manager,
Box BC, WAFB Television, 844 Government
Street, Baton Rouge, LA 70802-6090. EOE.

Director of Broadcasting, New Hampshire Pub-
lic Television (NHPTV). Major public TV network
serving 1.5 million viewers in NH and portions of
MA, ME and VT seeks dynamic, creative, experi-
enced professional to lead Division of Broadcast-
ing and 30+ talented professionals. Responsible
for established service with tong tradition of offer-
ing high quality statewide programming, unique
general audience programming, and professional
production support. As part of NHPTV's senior
management team, the individual will share in in-
stitutional planning, team building, total quality
management, and customer satisfaction re-
sponsibilities. The ideal candidate will de-
monsirate confidence, streng leadership, vis-
ionary, organizational, budgetary, communication,
entrepreneurial, conceptual and analytical skills.
Minimum qualifications include Bachelor's degree
and five years experience in television pro-
gramming and production of which two years must
be in public television. Candidates with degrees in
radioftelevision, communications, journalism and/
or management; and broadcast production expe-
rience, and familiarity with new technologies will re-
ceive special consideration. Salary commensurate
with experience. NHPTV is located on the NH
Seacoast, 60 miles north of Boston. AA/EEQ
employer. Resume review starts August 5. Send
resume including professional references and
salary requirements to: Search Committee,
NHPTV, P.O. Box 1100 (B), Durham, NH 03824,

General Sales Manager - Fox affiliate. Applicant
must have LSM experience, extensive computer
and sales training skills, qualitative research
knowledge and sales promotion experience involv-
ing print. History of generating new revenue
streams is critical. EQE. David Woods, WCQOV-
TV, One WCQOV Avenue, Montgomery, Alabama
36111,

General manager for top 100 afflliated station in
Southeast. Must have a minimum of five years of
general manager experience, with a proven track
record of sales, marketing and cost controls. Send
confidential resume and salary requirements to
Box 00044 EOE.

Channel Ametica, a broadcast television network
reaching 18 million homes via 90 affiliates, is seek-
ing a general marketing/promotion person. Must
have a successfut track record of off-air promo-
tions. Energetic, innovative, organized!ll Mail re-
sume and salary requirements to: Channel Amer-
ica, 397 Boston Post Road, Darign, CT 06820.
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This position is responsible for all accounting,
budgeting and credit issues. Qualifications include
accounting degree and 3-4 years experience with
general ledger and financial statement prepara-
tion. Send resume and salary requirements to:
Attn: Controller, Sinclair Broadcasting Group Inc.,
2000 W. 41st Street, Baltimore, MD 21211, EQE.

HELP WANTED SALES

ACCOUNT EXECUTIVE

KGO-TV is seeking an Account Executive
with atleast 3 to 5 years of major market
television sales experience. Applicant
must have excellent communication skills
and exceptional organizational and
presentation skills. Must have superior
PC skills with Window software
preferred. A four year college degree or
equivalency desirable. Application
deadlineis August 1, 1894. Please send
resume and cover letter to:

KGO-TV PERSONNEL

900 FroNT STREET

San Francisco, CA 94111
EOE

Account Executive: NBC affiliate in 35th market
is seeking an experienced television salesperson.
New business development skills a must. Knowl-
edge of TV Scan and Marshall Marketing a real
plus. Send resume to: Human Resources Man-
ager, WYFF-TV, P.O. Box 788, Greenville, SC
29602. ECE.

Central Pennsylvania's broadcast revenue
leader is looking for an account executive 1o ex-
pand an already excellent client list. Qualified
candidates have one year of media sales experi-
ence. A proven track record of successful TV
sales and new business development makes you
an excellent candidate. If you are honest, pro-
fessional, and dynamic, then we should lalk. Send
resume and cover letter to David Buonfiglio, LSM,
WTAJ-TV 10, P.O, Box 10, Altoona, PA 16803.
EQE.

Local sales manager. Network affiiate WGRZ-
TV is looking for an energetic, highly metivated com-
municator to lead our local sales staff. Ideally, we
are looking for an individual who has personality,
character, good sense of goals and strong back-
ground in broadcast sales to move our local sales
effort forward. We're looking for a leader with
higher education and preferably previous man-
agement experience. Minimum five years experi-
ence seliing broadcast. Mail your bio to: Tim
Busch, General Sales Manager, WGRZ-TV, 259
Delaware Avenue, Bulfalo, New York 14202.
Please no phone calls! WGRZ-TV is an EQE.

Local sales manager. Seeking exceplional
leader/motivator with proven track record of suc-
cess in broadcast sales management. Join prog-
ressive and expanding group. This terrific op-
portunity offers great growth potential and ex-
cellent income. Must be experienced and bi-
lingual (English/Spanish). Send resume and re-
ferences to: Personnel Director, KMSG-TV, 706
W. Herndon Avenue, Fresno, CA 93650. EQE.

—CMSSHHEDS
Business manager, WTTO, Birmingham, AL. HELP WANTED TECHNICAL

HELP WANTED NEWS

News/technical director., WBTV, the CBS af-
filiate in Charlotte sesks a news director/TD with
minimum 3 years experience. Must operats GVG
300 and DPM-700. Knowledge of still storage
systems and Chyron desirable. For immediate con-
sideration forward resume to Bob Morris, Produc-
tion Manager, WBTV, #1 Jutian Price Place,
Charlotte, NC 28208. EOE/MFD. No telephone
calls please.

Maintenance engineer: Top 50 market affiliate
seeking a broadcast maintenance engineer. Four
years of broadcast experience preferred. Experi-
ence with Ampex and GVG switchers, Chyron
CG's, and studio cameras a must. PC and com-
puter related experience a big plus. RF experi-
ence helpful. Send resume to the attention of Mike
Nichols, WSMV-TV, 5700 Knob Road, Nashville,
TN 37209. EOE.

Engineering maintenance: UHF-TV, West Coast
Florida. Experience in BETA-CAM, BETA-CART,
RCA UHF XMTR, networked PC's. Salary based
on experience. Must demonstrate hands-on main-
tenance abilities. Contact Mike Burmham, C.E.,
WWSB, Sarasota, FL 34233, 813-923-8840. Fax:
813-924-3971. EQOE.

Immediate opening for aggressive hands-on
video engineer. Must be proficient in maintaining
full service multi-format post production facility.
Location mid-west. In depth hands-on expertience
a must. Aftractive salary and benefits package.
Please call 1-800-960-3838, today, as well as fax-
ing resume with salary history to John Prechtel at
515-472-6043.

Maintenance engineer who wants to move up.
We're looking for an exceptional candidate. You
have at least three years experience in compo-
nent-level maintenance of TV broadcast equip-
ment. You also have a good grasp of emerging
technology, especially of digital concepts and
systems and want to play a key role in taking a sta-
tion into those technologies. You are management
oriented and have a team aftitude, people skills
and aptitude for administrative to move into man-
agement in the next three 1o five years. If this de-
scribes you, please send your resume in con-
fidence to Box 00049 EOE.

Chief engineer wanted for New Vision Televi-
ston's KOLD-TV the CBS affiliate in Tucson, Ari-
zona. We are seeking a dynamic and talented
person to help us build and move into a new state-
of-the-art facility. If you are a team player and
have a desire to win, we want you! Mail your re-
sume to: Dave Joseph, KOLD-TV, 115 West
Drachman Street, Tucson, Arizona 85705 or Fax it
to (602) 629-8553. EOE.

Chief engineer - Take charge of tolal engineering
eguipment and staff. Planning, purchase and main-
tenance of equipment. Must be hands on with ex-
perience in transmitter and studio equipment. 5
years minimum experience. Compensation with
ability. Send resume to Box Q0050 ECE.

Chief engineer, Trinity Broadcasting station in the
Atlanta area. Experienced in maintenance of UMF
transmitter, studio systems as well as personnel
supervision and training. SBE certification a plus.
Send resumes to Ben Miiler, P.O. Box C-11949,
Santa Ana, CA 92711, M/F. EOE.

CBS affiliate, new facility. Needs technician to re-
pair videotape, ENG, satellite truck, and other
equipment. Send salary/resume to: WCBI-TV
C.E.; P.O. Box 271; Columbus, MS 39703 or Fax
to (601} 329-1004,

Are you one of the best reporters in the busi-
ness? If so, you'll work well with the rest of our
team. Extremely committed and well-equipped
CBS affiliate in one of the most competitive
markets in the country is looking to add to its
already great reporting staff. Aggressiveness, en-
terprise and a demonstrated ability to humanize
the story are the requirements for this general
assignment position. If you've got these talents
along with at least three years experience, please
send non-returnable tape and resume to: Phil Bell,
Executive Producer, WTVF, 474 James
Robertson Parkway, Nashville, TN 37219. WTVF
is an equal opportunity employer and encourages
applications from members of minority groups. No
phone calls, please.

Assignment manager. Aggressive newsroom
looking for more than a dispaicher. Posilion in-
volves management of news crews, ability to re-
cognize good stories, skill to edit copy and knowl-
edge to work with producers. Resume to Chuck
Bark, News Director, WALA-TV, 210 Government
Street, Mobile, Alabama 36602. EOE, M/F.

News anchor - Still looking for the right person to
co-anchor our Emmy winning newscast. WCBD-
TV is also the Edward R. Murrow award winner for
Best Newscast in America for small staff. We
need someone who will make a long-term commit-
ment. In return, you'll work and live in beautifuf
Charteston, SC. The right person will also produce
investigative reports. 3/4“ non-returnable tape, re-
sume and references 1o News Director, WCBD-
TV, P.O. Box 879, Charleston, SC 29402, EOE,
M/F, drug test mandalory. Telephone calls will dis-
qualify you. Prior applicants need not apply.

Meteorologist/Weather Anchor {ulltime position
available immediately with NBC affiliate TV sta-
tion. Requirements include the preparation and
presentation of the evening weather broadcasts.
M-F. Salary negotiable. Recent college graduate
with meteorologist degree considered. Send re-
sume/tapes to ATTN: Personnel Manager, P.O.
Box 860, Erie, PA 16508. EQE.

Manager audience promotion: WSYX wants
creative writer-producer who can sell our news.
We'll give you an on-air schedule worth a fortune.
You have to make it work 1o recruit viewers to our
news. You'll even have two producers working
with you. If you have at least three years of news
promotion experience, send us a resume and a
tape: WSYX-TV, P.O. Box 718, Columbus, OH
43216-0718 Attn: Promotion Manager. No phone
cafls please. Women and minorities are en-
couraged to apply. Pre-employment drug testing.
EQE. M/F/D.

Weekend meteorologist to join our staff of mets
and our high tech facility. Three years experience
in small to mid markets. We're in Maine where
weather is king and our team is number one, Send
resume and non-returnable tape to: Larry
Henrichs, News Director, WGME-TV, 1335 Wash-
ington Avenue, Portland, ME 04103. WGME is an
equal opportunity employer and | get back to all
applicants.
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PhotojournalisV/Editor: CLTV News, a 24-hour
local news cable channel located in suburban
Chicago. has an immediate opening for a photo-
journalist/editor. Basic responsibilities include
working independently photographing and editing
news stories, maintaining quality standards, and
working closely with reporters in relating news
stories with pictures. Previous experience must in-
clude two years in news photography. editing and
live truck transmissions, working under deadline
pressures. This position requires working various
shifts and days. Interested candidates should sub-
mit a resume and non-returnable tape to Vince Mu-
nyon, CLTV, 2000 York, Cak Brook, IL 60521.
Any phone calls will disgualify the candidate from
consideration.

Weekend anchor/producer: Mid-size network af-
filiate looking for talented person to anchor/
produce weekend news and report 3 days during
the week. Send tape, resume, and salary history
to Don Brown, WSIL-TV, Ri. 13, Carterville, IL
62918. Or call at 818-985-2333. No beginners
please.

Photographerfeditor. Immediate full time open-
ing. We need a great shooter and a fast editor
who can be a one man band if necessary.
Tapes, resume: Glen Moberg, WSAW-TV, P.O.
Box 8088, Wausau, W| 54402-8088.

Co-Anchors. Named the best newscast in Florida
by the Associated Press, Fox News at Ten needs
co-anchors for weekend newscast. Three years
experience, college degree preferred. No phone
calls. Send non-returnable tape and resume to:
Mark Pierce, Stalion Manager, WFTX-TV, 621 SW
Pine Island Road, Cape Coral, FL 33991. Equal
opportunity employer.

Charismatic anchor for #1 northeast station,
80's market. Work with dedicated female co-
anchor, long term commitment. Opportunily of
litetime. EQE. Tape/resume to: Al Primo, Box 1186,
Otd Greenwich, CT 06870. Also needed minority
reporters who can move up fast.

Weekend sports anchor-reporter: We are look-
ing for a strong number two person in our sports
department. Individual will do sports reporting and
live shots during the week and produce and
anchor sportscasts on weekends. Send resume to
Box 00051 EQE.

Wanted: Excellent ¢communicator to team with
strong male anchor. Must be top notch writer with
solid producing and reporting skills. Ready to
move up to the main anchor desk? if so, send
lape and resume to: George Mills, News Director,
KULR-TV, 2045 Overland Avenue, Billings, MT
59102. EOE.

TV news photojournalist with 3-4 years experi-
ence. NPPA standards. Live truck experience a
must. Great attitude. Send resume and tape to:
Scott Livingston, Chiet Photographer, WBFF-TV,
2000 West 41st Street, Baltimore, MD 21211, No
phone calls. EGE.

Reporter. Leading Gulf Coast station wants good
story teller who knows how to make pictures come
alive with words. Must have ability to do excellent
live shots. Send latest tape with examples and re-
sume to: Chuck Bark, News Director, WALA-TV,
210 Government Street, Mobile, Alabama 36602,
ECE, M-F.

Canal de Noticias NBC - 24-hour Spanish news
network located in Charlotte, NC, expanding as it
goes into second year. Looking for qualified
Spanish-fluent producers, writers, editors, chryron
and audio operalions, and graphic artists. Please
send tapes, resumes, and reference to Box #D-
36. No calls, please.

CLASSIFIEDS

HELP WANTED PROGRAMMING, PRODUCTION & OTHERS

/f

Miami, FL 33137

On-AIrPromo
2z 2

WPLG-The Number One station
in America's hottest city is looking
for a high-energy producer. Video
& Graphic production and solid
writing skills a must. 3 years
experience in large market
promotions desired.

Send 3/4" tape & resume to:

Jim Havyek - Creative Services Dir.
WPLG/TV-3900 Biscayne Blvd.

EQUAL OPPORTUNITY EMPLOYER

TELEVISION COMMERCIAL
PRODUCTION DEPARTMENT"

Cable company in Central New Jersey has’
an opening for a Producer/Director in its
Commercial Production Depart ment.

Responsible for Producing and Directing
commercials, corporate videos and longform
programming. Worl:in both film and tape.
Musthave excellent scriptwriting skills and
ability to follow projects from conception
to delivery. BA and 3+ years location
production experience, 2-4 years video
editing and production experience
required. Video Toaster:and Betacam A/ B
editing experience preferred.-Salary in the
high 20s + incentive. Excellent benefits.
Reply in confidence to:
COMMERCIAL PRODUCTION SUPERVISOR
TKR CABLE COMPANY
CN 0805
Piscataway, NJ 08858-6805

NO AGENCIES OR PHONE CALLS PLEASE
Egqual Opportunity Employer

L
I

PRODUCER

KGO-TV is seeking a producer with at
least 3 years of major market television
producing experience for our Pro-
gramming Department. Responsibilities
include developing show ideas, writing
scripts, crew supervision, developing
and coaching talent, scouting locations
and supervising show budgets. Must
have the ability to fully produce seg-
ments, regularly scheduled programs
and specials. Candidate should be well-
versed in all aspects of production from
researching through post production. In
addition, candidate should be familiar
with live and remote studio production.
Must be creative, energetic, have ex-
cellent technical and writing skills along
with exceptional organizational skills.
Good people skills are a must. Applica-
tion deadline is August 12, 1994.

Pleasesend resume, cover letter and
videotape to:

KGO-TV PERSONNEL
900 FRONT STREET
SaN Francisco, CA 94111

EQE
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Executive Producer and Contract Producer.
Top-rated, award-winning southern public televi-
sion network looking for aggressive self-starters
who believe in PBS mission. Executive Producer
plays pivotal role in the creation and production of
extensive original programming delivered through
new technologies. Seeking creative thinker, writer,
producer with strong management/
communications skills to take our preduction ef-
forts to a higher level. On-carnera experience a
plus. College degree with a minimum of five years
producing experience, three years at supervisory
level. Salary commensurate with experience. Also
seeking contract producer with a proven track re-
cord who can run with a project with a limited time
frame. Send non-returnable tape and two copies
of your resume, including the names and tele-
phone numbers of three professional references
and your salary history, to Personnel Office;
AETN; P.O. Box 1250; Conway, AR 72033-1150
prior to August 15, 1994. AETN is an AA/EOE D/
M/F.

Producer - Major market stalion wants organized,
creative leader to produce top-rated weekly news
magazine program covering urban and minority
issues, and to assist with special projects. Must
take charge of all aspects of production, including
story ideas, field work, writing and final assembly.
News experience helpful. Teamwork, discipline
and deadline skills a must. Resume and tape (no
callsy to Linda Munich, Director of Public Affairs,
WPVI-TV, 4100 City Line Avenue, Suite 400,
Philadelphia, PA 19131. EOE.

TV production manager. Manager needed lo
supervise and schedule production staff, budget
for depariment, and handle production billing and in-
voices. Candidate should be a hands-on manager
and be a real team player. Prior management ex-
perience very important, but not mandatory. Send
resume to General Manager, WHBQ-TV, 485
South Highland, Memphis, TN 38111. No phone
calls, please. Equal opportunity employer. M/F/V/
HA.

Topical news promotion producer needed at
Top 15 Southeast market station, if you have
strong writing skills, off-line editing experience,
minimum two years news promotion experience
and want fo join an outstanding creative team,
rush resume/reel to Personne!l Department,
WFLA-TV, 905 East Jackson Street, Tampa, Flor-
ida 33602. EOE. M/F. Pre-employment drug test-

ing.

US based television company looking for pro-
duction personnel with Mandarin, Chinese and
English language skills. Producers, writers,
directors, audio and camera operators. Should
have strong commercial or live television produc-
tion experience and be willing to travel. Requires a
minimum of a Bachelors degree and 3-5 years
production experience. An equal opportunity
employer. Send resumes to: P.O. Box 3821,
Spokane, WA 99202-3821.

Videotape editor: Experienced in post production
editing, knowtedgeable in setup and operation of
associated equipment. CMX, Sony videotape ex-
perience preferred. Resume to: WDCN-TV, P.O.
Box 120608, Nashville, TN 37212. Attn: Chief
Engineer. By August 19. AA/EEO employer.

For all your classified needs,.
call Antoinette Fasulo 7
212-337-7073 - Fax 212-206-8327.

HELP WANTED PROGRAMMING
PROMOTION & OTHERS

WANTED...
DIRECTOR OF
ADVERTISING

AND
PROMOTION

KPRC-TY/Houston, now a
Post-Newsweek station, is
looking for an aggressive and
creative person to lead our
efforts in advertising and
promotion.

We have a lot of new
state-of-the-art production
equipment and a commitment
to winl We need someone
smart, savvy and a feam
player. Cutting edge
production and marketing
skills a must.

No beginners, please.

If you’re interested, please
send a tape and resume to:

Lenora Bates
Personnel Director
KPRC-TV

PO Box 2222

Houston, TX 77252-2222

No phone calls please.
An Equal Opportunity Employer

KPRC/ TV?2

PROMOTION PRODUCER

Dominant ABC affiliate in NW seeking energetic, creative
individual. Minimum 3-5 years promation experience.
Beto editing required, post produclion experience
preferred. Writing and producfion of radiospots and print
nds. Writing press releases, voice-over capy and bios.
Muil resume and tape to:

CoLETTE REEs,
KATU, P.O. Box 2,
PortLanD, OR 97207.

EOE.

Manager, television promotion consultation.
The television industry's leading research and con-
sulting firm is expanding again, and adding this
new position, which will report to the Vice Presi-
dent, Markeling Group. Individual will oversee na-
tionwide client service, new business devel-
opment/sales, new product development, person-
nel, and budget. Will also carry iimited client con-
sulting load, and be expecled to travel. Prefer at
least 10 years of experience in local station promo-
tion - network, syndication, or agency experience
a plus. Must have background converting re-
search into clear positioning strategies that get re-
sults, strong communication and presentation
skills, exceptional knowledge of industry trends
and solid management experience. For confiden-
tial consideration, please send your cover letter, re-
sume and salary requirements to: Frank Bian-
cuzzo, Vice President, Marketing Group Research
and Consultation. Frank N. Magid Associates,
Inc., One Research Center, Marion, |1A 52302, An
equal opportunity employer.

HELP WANTED TV PROGRAMMING

NOW AVAILABLE

ONE ON ONE
The Sports
Magazine Show
Half-Hour
Saturday or Sunday
Afternoons
*10 min Demo Tapee
Available Now

Tel: 510-226-5820

Promotion writer/producer: WPBF, West Palm
Beach ABC affiliate is seeking an out of the box
crealive thinker who can produce promos that get
results. You must have an aptitude for news. Your
tape should say it all! Let's see your best stufi.
Join the new ownership team that's committed to
excellence. Send resume and tape to: Linda
LaManna, WPBF, 3970 RCA Boulevard, Palm
Beach Gardens, Florida 33410. No phone calls,
please. EQE.

Fax: 510-226-5838

TV ANNOUNCER

Sports, sports, sports: | eat, drink, and sleep
sports. Looking for employment in television and
radio. | have a bachelors degree in Speech Com-
munications and have several years of experi-
ence. Willing to relocate. For tape and resume,
call Russell {(410) 833-2031.

SITUATIONS WANTED MANAGEMENT

Television GM, GSM with marketing savvy. Do
you have the GM or GSM to lead your stalion to re-
venue and ratings dominance in the new media
world? Many talk the talk, I've walked the walk.
8mart, high energy, excellent references. Contact
me in confidence. Reply o Box 00039 EQE.

SITUATIONS WANTED TECHNICAL

Engineer, hands on experience, wants CE or
supervisory position in TV, Post, or Satellite. Ex-
perienced RF, video, satellite, and facility construc-
tion. All market sizes. Call {301) 540-8439.

TV-MISCELLANEOUS

Career Videos. Our professionals prepare your
personalized resume tape. Unique format, ex-
cellent rates, proven success. Coaching/job
search assistance. 708-272-2917.

Aug 1 1994 Broadcasting & Cable




*CLASSIFIEDS
] HELP WANTED INSTRUCTION

CABLE
HELP WANTED NEWS

Aggressive, state-of-the-art, computerized
newsrcom in the pacific rim seeks experienced,
enterprising reporter who can also shoot and edit.
We're an award winning news depariment with a
heavy emphasis on hard news. This ain't
Giligan's Island. if you like 1o unearih corruption
and bureaucratic waste and aren't afraid to square
off with some tough cockies...then this is the job
for you. You must have at least one year of pro-
fessional TV news experience to be considered
for this choice overseas assignment. EOE. Non-
returnable tapes, referencesfresumes by priority
mail to: Drew Hadwal, News Director, Guam Ca-
ble TV, 530 W. O'Brien Drive, Agana, Guam
96910,

HELP WANTED ADMINISTRATION

Librarian Information Specialist, The Weather
Channel. Looking for experienced individual who
can help us maximize the use of our video re-
source. Must have 2 years experience in video li-
brary or 5 years general library. Production De-
partment, TWC, 2600 Cumberland Parkway,
Atlanta, GA 30338. ECE.

ALLIED FIELDS
HELP WANTED MANAGEMENT

Project Director, News in the Next Century. Full
time position to direct program concerned with
technology and journalism. News in the Next Cen-
tury seeks to define what news will be in the 21st
century. The project uses original research, focus
groups, public events and video, satellite and
network technology to involve journalists in the ex-
ploration of the impact of communications
technology on journalism and news crganizations.
Director will oversee staff of one pius all con-
fractual support. Minimum six years experience in-
cluding program management and event organiza-
tion. Intense appetite to learn about and use
communication technologies reguired. Journalism,
lelecommunications and/cr computer background
preferred. Salary commensurate with experience.
Standard benefits package. Send resume and writ-
ing sample to RTNDF, 1000 Connecticut Avenue
NW, #615, Washington, DC 20036.

Project Director, Community Journalism. Full
time position e direct project that explores the re-
lationship between journalists and the com-
munities they cover. Communily Journalism seeks
to create partnerships between prini, radio and
television news ofganizations, and develop
creative ways to cover community issues. Director
will share oversight of project staff and will
oversee contractual support. Minimum six years
experience including program management and
event organization. Joumnalism background pre-
ferred. Salary commensurate with experience.
Standard benefits package. Send resume and writ-
ing sample to RTNDF, 1000 Connecticut Avenue,
NW, Washington, DC 20036,

RESUME SERVICES

If your resume isn't a “WINNER”, it's a
“KILLER”,

Do it right, call: Career
Resumes - Free consutltation,
800/800-1220. Free Critique and price
glote, 800-927-4611 Fax.

EMPLOYMENT SERVICES

JOURNALISM FACULTY, SCHOOL OF COM-
MUNICATIONS, PENN STATE: Applications are in-
vited for two tenure-track positions in print or
broadcast journalism beginning August 1995. Con-
sideration will be given to appointing one candi-
date as a tenured full professor, if qualified. Re-
quires ability to teach basic and advanced pro-
fessional and theory courses and produce
schelarship worlthy of national and internatioral re-
putation. Eligible candidates must have a gradu-
ate degree and strong professional experience.
The School offers five undergraduate programs:
Adverlising, Broadcast/Cable, Film and Video,
Journalism, and Media Studies. It offers master's
degrees in Media Studies and Telecommunica-
tions Studies and participates in an intercollege
Ph.D. program. Total enroliment is 1,800, of whom
approximately 11 percent are from underrepr-
resented groups. There are more than 45 full-time
equivalent faculty engaged in scholarly and pro-
fessional pursuits which bring significant diversity
to all School programs. Applicants mus! include a
letter indicaling their interests along with their cus-
riculum and the names, addresses and phone
numbers of three to five references to: Chair,
Journalism Search Committee, School
Of Communications, Penn State University, 201
Carnegie Building, Box BCI,
University Park, PA 16820. Screening of
applications will begin September 30, 1994, but
will continue until the position has been filled.
Penn State places a high priority on the creation
of an environment supportive of the promotion of
women, mingrilies, and persons with disabilities.
We are committed t¢ an aggressive program of af-
firmative action. An Affirmative Action/
Equal Opportunity Employer. Women
And Minorities Encourage To Apply.

HELP WANTED TECHNICAL

Staff engineer. We're locking for a talented pro-
fessional who can provide responsive technical
support for the Science and Technology depart-
ment of the National Association of Broadcasters.
Responsibilities would include policy and technical
support for NAB's representation of the broadcast-
ing industry before FCC and cthes federal agen-
cies; service to NAB member radio and television
stations; and representation of NAB on industry
and governmentindustry technical committees.
For this position, you must have a BSEE (or
equivalent); 5-8 years experience with audio/
video, analog/digital technology; strong writing
and communications skills; and the skills
necessary to effectively interact in professional
and executive-level environments. Broadcasting
experience sirongly helpful bul not mandatory.
NAB offers a competitive salary and benefits
package and a challenging work environment.
send resume with salary history to: NAB, Person-
nel Dept/SE, 1771 N Street, NW, Washington, DC
20036.

Professional engineer needed for up and grow-
ing wireless communication company. Needs ex-
perience in MMDS, ITFS, MDS, LPTV and related
RF applicalion, modifications, interlerence studies,
tower studies and all aspects of FCC rules and re-
gulations regarding all aspects of applications and
maodifications, Minimum of four years of practical
hands on experience as a certified enginger.
Good salary and benefits. Mail resume to:
Hearlland Wireless Cemmunications, Inc., 903
North Bowser, Suite 140, Richardson, TX 75081.
EQE.

For all your classified needs,
call-Antoinette Fasulo
212-337-7073
Fax 212-206+8327

SODEE
Inside Job Openings,.

PRESS @ Radio Jobs, updated daily
@ Television Jobs, updated daily

OUle €) Hear "Talking Resumés”
€Y Torecord “Talking Resumés™and
YEAR employers to record job opetings

@ Eniry levei positions
1-900-726-JOBS

9% D@I MiN. JoBPHONE. NEWPORT BEACH, CA

JOB OPPORTUNITIES NATIONALLY

m Professional, Technical & Production
m Cable & Broadcast TV, Film...
2x month, 6 issues/$35, 12/$60, 22/$95.

Subscribe today. Send check/MO to:
ENTERTAINMENT EMPLOYMENT JOURNAL™
Dept. 550, 7095 Hollywood B. #815
Hollywood, CA 90028
For more info call: (800) 335-4335
in CA: (213) 969-8500

FINANCIAL SERVICES

Lease purchase option: Refinance existing
equipment, lease purchase new equipment, no
down payment, user friendly. Carpenter & Associ-
ates, 800-760-4020.

immediate Financing on all broadcasting equip-
ment. 1 you need $2,000-$500,000. Easy 1o
quality, fixed-rate, long term leases. Any new or
used equipment & computers, 100% financing, no
down payment. No financials required under
$50,000, refinancing existing equipment. Call
Mark Wilson at Exchange Nafionat Funding 800-
275-0185.

WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4" SP, M2-90's,
Betacam SP's. Call Carpel Video 301-694-3500.

Want to buy used equipment o receive N.B.C.
Network. Call Robbie at 501-623-6661.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting and
anchoring/teleprompter skills. Produce quality
demo tapes. Resumes, Critiguing. Private lessons
with former ABC News correspondent. 914-937-
1719. Julie Eckhert, ESP.

Broadcasting & Cable Aug 11994
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CLASSIFIEDS

MISCELLANEQUS

A Week Long Auction Event = Aug 15 to Aug 19

Video Post Production,
Programming &
Broadcast Equipment

Two complete Post Production Facilities, a Mobile Camera Unit
and a Multichannel Pay Per View Satellite Broadcasting Company
will be sold at three public auctions in Hollywood California.

Three important video and
cable industry auctions will
feature large quantities of
current generation produc-
tion & programming equip-
ment including complete
edit systems & Telecine
suites, Sony D-1 & D-2 1" Be-
tacam SP & 3/4" VIRs, doz-
ens of Sony writable disk
drives as well as sophisti-
cated digital support equip-
ment, Sun & Sequent
workstations, digital inter-
faces and satellite broadcast
reception equipment.

' Chryon, Grass Valtey,

i Heurikon, Telebit, Magni,

Manufacturers represented
include Sony, Leitch,

Tektronics, Alpha Image,
NEC, Ikegami, Setec Vega,

Rank Cintel and Davinci

Partial Listing of Major
Equipment: Alpha image
digital routing switcher;
GVG 300 production switch-
ers; special effects control-
lers, complete edit suites;
loaded Telecinis; Chyron Infi-
nite; Rank Cintel flying spot
scanners; audio mixers;

more than forty Sony VIRs;
digital processing & support
equipment; color monitors;
titie camera stations, a com-
plete on-location camera &
production unit; over a hun-
dred Sony WDD-600 wri-
table disk drives &
controllers; Heurikon VME
chassis; Premier equipment
racks; Gardiner LNBs;
Dataprobe & Telebit mo-
dems; PCs and workstations.
All the necessary items re-
quired for video production,
programming & broadcast-

Three Major Video
Industry Auctions. ..

0 Previews begin Aug 15

- {or earlier by appointment]

O Action Video & Starfax
post production, Aug 17/18

1 SkyPix Muiltichannel Pay
Per View & Starfax mobile
unit, Aug 19

U For a more complete list-
ing and color brochures call

1-800-421-2144

RABINEOEEE:

RABIN BROTHERS AUCTIQNEERS & APPRAISERS
660 THIRD STREET. SAN FRANCISCO, CALIF. 94107

ing will be offered.

TELEPHONE: (415} 543-9500 FAX (415) 543-2578

FOR SALE EQUIPMENT

EMPLOYMENT SERVICES

AWARDS

New FM antenna - never used. Packaged in or-
iginal box. Cost: $5,700.00. Will sell for $2,650.00.
Shively model 6810, 8 bays directional 100.3
MHz, 10kw power rating per bay, maximum of
40kw for 4 or mare bays. For more information con-
tact: Thomas P. Lewis, 8701 S. Kimbark, Chicago,
iL 60619. 312-374-9200.

SOKW AM: Continental 317C3 (1286), Harris
MW50B (1982}, Transcom 800-441-8454.

AM and FM transmitters, used, excellent condi-
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888, Fax 215-384-0738.

Broadcast equipment {used): AM/FM transmit-
ters, RPU's, STL's antennas. consoles, pro-
cessing, turntables, automation, tape equipment,
monitors etc. Continental Communications, 3227
Magnolia, St. Louis, MO 63118. 314-664-4497,
Fax 313-664-9427.

LPTV transmitter used. TTC 100 watts. Tuned
channal 59. Used very little since being rebuilt.
Excellent Condition. $TOK. Harris 303-292-
5158,

UHF TV transmitter for sale, 60 KW klystron,
well maintained. Megastar (702) 386-2844.

Lowest prices on videotape! Since 1979 we
have been beating the high cost of videotape. Call
Carpel for a catalog. 800-238-4300.

Reporters, Anchors and Producers!!! You de-
serve the best chance to achieve your career
goals. NEWSDirections can help. Affordable, relia-
ble, professional. 1-800-639-7347.

FOR SALE STATIONS
FLORIDA
‘CLASS C FM GREAT MKT. oo $3.0M
CLASS AAFM CENT. FL. woovovvinicinirninns $750K
'CLASS C 100KW S. FL. voireeeeeeeeeeceerns $1.2M

HADDEN & ASSOC.
407-365-7832

For sale VA. FM Class B-1 stock. Country format.
CBS affiliate. Resort area. New equipment, build-
ing, land and tower. 1-B17-773-3108.

Priced to sell. To AM/FM combos in Oregon. One
power giant. Positive cash flows. Principals only.
619-772-1715,

Enjoy the lifestyle with the oniy broadcast TV sta-
tion in Aspen, Colorado. Asking $495,000. 303-
925-9579,

BUY SELL

Video switches, 3M model 101 vertical switches.
Ten in, one out. Audio follow video. $185. Call
Nigel Macrae at (702) 386-2844.

$10,000

Radio and Television
Awards
For reporting on German-American issues.
Deadline: September 15, 1994, Sponsored
by the Radio and Television News Directors
Foundation and the RIAS Berlin Commission,
For information/entry forms, contact:

Pat Seaman, 301-977-7210
or RTNDF, 202-659-6510.

SITUATIONS WANTED TALENT

Cleveland TV talk show host seeking represen-
tation in addition lo job opportunities. Betsie
(216)464-7874.

HELP WANTED CUSTOMER SERVICE

Trainer/product specialist: Software vendor
needs perscn with broadcast experience in traffic,
sales service, or A/R for the position of customer
service rep. Enterprise Systems experience
helpful. Must be self molivated, organized, and
have good people skills. Relocation lo Colorado
Springs and extensive travel required. Competitive
compensation package. Fax resume to: Human
Resources (719) 548-1818,
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NO'TICRS

......................................................

Effective with the July 4th issue,
Classifieds will be handled out of the
New York Office.

The new Classified Manager is

Antoinette Fasulo

212-337-7073
or Fax 212-206-8327

Please update your records




OWNERSHIP

Granted

KSAZ-TV Phoenix (BALCT940524KL)—
Action July 15. KKYR(AM) Texarkana, AR
(BTC240124GH)—Action June 28.

WJHM(FM) Daytona Beach,
(BALH940621GJ)—Action July 15.

FL

WHEW(FM) Fort Myers, FL {BALH940519-
GG)—Action July 13.

WPOW(FM) Miami (BALH940621GN)—
Action July 15.

WBHB(AM) Fitzgerald, GA (BAL940527-
GG)—Action July 15.

WKAA(FM) Ocilla, GA (BALH940527GH)—
Action July 15.

WNDI-AM-FM Sullivan, IN (AM: BAL-
940531GH; FM: BALH940531GI)—Action
July 13.

WSOF-FM Madisonville, KY (BTCED-
940706GH)—Action July 15.

WCAO({AM}-WXYV(FM) Baltimore, MD
(AM: BTC940628GM; FM: BTCH940628-
GN}—Action July 14.

WDAF-TV Kansas City, MO (BALCT-
940524KH)—Action July 15.

KWPM(AM)-KSPQ(FM) West Plains, MO
(AM: BTC940510EA; FM: BTCH840510-
EB)—Action July 7.

theiRecord,

Abbreviations: AFC—Antenna For Communications:
ALJ—Administrative Law Judge: all.—alternate:
ann.—announced: ant.—antenna: aur.—aural: aux.-——
auxiliary: ch.—channel: CH—-critical hours: chg.—
change: CP—construciion permit: D—day: DA—direc-
tional antenna: Doc.—Dockel: ERP—effective radiated
power: Freq—frequency: H&V—horizontal and verti-
cle: khz—kilohenz: kw—kilowarts: lic—license: m—
meters: mhz—megahenz: mi—miles: mod.—modifica-
tion: MP—modification permit: ML—modification
license: N—night: pet. for recon.—petition for reconsid-
eration: PSA—presunrise service authority: pwr.—
power: RC—remote control: S-A—Scientific-Atlanta:
SH—specified hours: SL—studio localion: TL—(rans-
mitter Jocalion: trans.—iransmitier: TPO-—transmitier
power update: U or unl.—unlimited hours: vis.—visual:
w—waltls: *—noncommercial. Six groups of numbers al
end of facilities changes items refer 10 map coordinates.
One meter cquals 3.28 feet.

WJMI(FM) Jackson, MS (BALH940504-
GG)—Action July 14.

WTYX(FM) Jackson, MS (BALH940504-
GH)—Action July 14.

WGHP-TV High Point, NC {BALCT940524-
KG)—Action July 15,

WESA-AM-FM Charleroi, PA (AM: BTC-
930910GJ; FM BTCH930910GI)—Action
July 15.

KODM(FM) Odessa, TX (BALH940429G|)—
Action July 1.

KNUE-FM Tyler, TX (BTCH940124GG)—
Action June 28.

Dismissed

KRKD(FM} Dunsmuir, CA (BAPED930401-
GF)—Action July 14.

KMAC(FM) Gainesville, MO (BALH940621-

GH)—Action July 14.
_FACILITIES CHANGES
Applications

Long Beach, CA KLON(FM) 88.1 mhz—Cal-
ifornia State University Long Beach Founda-
tion seeks CP to make changes: ERP: 30 kw;
install DA; change class to 201B.

San Luis Obispo, CA KWCP(FM) 89.3
mhz—Logos Broadcasting Corp. seeks mod.
of CP to make changes: ERP 5.3 kw; ant.
432.7 m.; Cuesta Peak Communications site,
Los Padres National Ferest, San Luis Obispo
Co., CA.

West Point, GA WPLV(AM) 1310 khz—
Radio Valley Inc. seeks CP to correct coordi-
nates.

Des Moines, 1A KKDM(FM) 107.5 mhz—
Midwest Radio Inc. seeks one step applica-
tion to change channel from 298C2 to chan-
nel 298C1.

Houlton, ME WHOU-FM 100.1 mhz—Peak
Communications Inc. seeks one step app. to
change channel to 261C3.

Houston, MO KUNQ(FM) 99.3 mhz—Texas
County Radio Inc. seeks mod. of CP to
change ERP: 33.4 kw; ant. 184 m.; TL: 3.2
km SE of intersection of U.S. Rtes 60 nd 63 in
Texas Co., Mo.

Kalispell, MT KDBR(FM} 106.3 mhz—Cloud
Nine Broadcasting Inc. seeks mod. of CGP to

SERVICES

BAOADCAST DATABASE

dataworld

MAPS
Coverage/Terrain Shadowing
Allocation Studies + Directories
PO. Box 30730 301-652-8822
BetHesda. MD 20814 800-368-5754

? = i =i p
- 3 1\
BAOADCASY DAFL AER VRSP
A Div. of Moffer. Larson & Juhnson, inc.
©AM, FM, TV, H-group databases
* Coverage, allocation and ier-ain studies
" FCC research
703 824-5666

louni§

RF Systems, Inc.

+ RF Test and Measurement
+ Miciowove ond Satelite

FAX: 703 824-5672 | | P0B-563-1%

* Tronsmitter and Studio Instoliation

Engineering ond Insicliotion

24A Warld's Fair Drive
Somecset, NI 08873

@ Stainless, ine.

New Towers, Antenna Structures
Engineering Studies, Modifications
Inspections, Erection, Appraisals
North Wales, PA 15454
215 699-4871 FAX 699-9597

FOR WORLDW(DE

Shoolbred Engineers, Inc.

Swructural Consultants

Towers and Antenna Structures
Robert A. Shoolbred, PE.

1049 Morrison Drive
Charlesron, SC. 29403 » (80} 5774681

Bl -

RF DESIGN & INSTALLATION SPECIALISTS
LARCAN SOLID STATE TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC & ROYLE TOWER SYSTEMS
14440 CHERRY LANE CT. LAUREL MD 20707
TEL: 301-496-2200 FAX: 301-498-7952

g IDB SATELLITE
= TRANSMISSION
SERVICES CONTACT:
[DB COMMUNICATIONS GROUP
10525 WEST WASHINGTON BLYD.
CULVER CITY, CA v0232-1922
213-870-9000 FAX: 213-240-3904

NATIONWIDE TOWER COMPANY

ERECTIONS - DISMANTLES - ANTENNA - RELAMP
ULTRASOUND - STRUCTURAL ANALYSIS - PAINT
WSPECTIONS - REGUY - ENGINEERING

P.0. BOX 130 POOLE, KY 424440120
PHONE (502) 533-8600 FAX (502) 533-0044
24 HOUR EMERGENCY SERYICE AVAILABLE

Tower Designand Aralysis
Tower lnspections
Tower Design Modilications

i

Caonstruction Inspection
“Stealhing ™ Techniques

Public lnvolvement Progrims

=
Q

|

Simulaied Video Imaging
2607 Six Forks Risack Swite 307 o Rulengh NC 27608 ¢ (1Y) 7339212

Intermct: lowers@ei.com

KLINE TOWERS
Towers, Antenna Structures
Engineering & Installation
P.O. Box 1013
Columbia, S.C. 29202
Tel: 803-251-8000 - FAX 803-739-3939

contact
BROADCASTING MAGAZINE
1705 DeSales St., N.W.
Washington, D.C. 20036
for availabilities
Phone: (202) 659-2340

PROFESSIONAL/SERVICE
DIRECTORY RATES
52 weeks - $55 per Ingertion

26 weeks - $70 per insertion
13 weeks - $85 per insertion

Thers Is a2 one time typesstting charge
of $20. Call (202) 55?—2340.
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PROFESSIONAL CARDS

du Treil, Lundin & Rackley, Inc. CARL T. JONES= LOHNES AND CULVER COHEN, DIPPELL AND
——————— ASubsidir of AD-Ring P.C. —=——= CORPORATION CONSULTING RADIO ENGINEERS EVERIST, P.C.
240 North Washington Blvd. CONSULTING ENGINEERS 8309 Cherry Lane CONSULTING ENGINEERS
Suite 700 7901 YARNWOOD COURT Laurel, MD 207074530 . ]
' 01} 776-448 1300 ~L* STREET, N.W. SUITE 1100
Sarasota, Flonda 34236 Sm%—%s‘gk%“ 153 801} 7764408 WASHINGTON, D.C. 20005
(813) 366-2611 MEMBER AFCCE | Since 1944 Member AFCCE ’233,{,3;?’,;;215’ !
ey MEMBER AFCCE
MLJ HAMMETT & EDISON, INC. CARL E. SMITH Jules Cohen & Associates, P.C.
MofTet, Larson & Johnson, Inc. CONSULTING ENGINEERS CONSULTING ENGINEERS Consuiting Electronics Engineers
Consulting Telecommumcauon._v Engineers Box 280068 AM-FM-TV Engineefing Consultants Suite 500
Two Skyline Place, Suite 800 San Francisco, California 94128 Complete Tower and Rigging Services 1725 DeSales, N.W.
5203 Leesburg Pike "Serving the Broadcust Industry Washington, D.C. 20036
Falls Church, VA 22041 HE (415) 342-5200 Jor over 30 Years’ Telephone: (202) §58-3707
P 2 (202) 396-5200 Box 807 Bath, Ohio 44210 Telecapy: (202) 658-0360
MEMBER ARCCE Member AFCCE (216) 659-4440 Member AFCCE
E. Harold Munn, Jr., Mullaney Engineering, Inc. HATFIELD & DAWSON F.W. HANNEL & ASSOCIATES
& Associates, Inc. Conauking Telecommunicationa Engincers CONSULTING ENGINEERS Registered Professional Engineers
Broadcast Engineering Consullants 9049 Shady Grove Court 4226 SIXTH AVE. NW. 911 Edward Street
Box 220 Gaithersburg, MD 20877 SEATTLE. WASHINGTON 98107 Henry. Llinois 61537
Coldwater, Michigan 49036 301-921-0115 (206) 783-9151; Facsimile: (206) 789-9834 (309) 364-3903
Phone: 517—278-7339 Member AFCCE MEMBER AFCCE Fax (309) 364-3775
C.P. CROSSNO & ASSOCIATES |
B raciorme Engineering R & et JOHN FX. BROWNE & ASSQCIATES D.C. WILLIAMS, P.E.
L E Company P.O. BOX 180312 Consulting Radio Engineer
Serirg Broaceastens cver 35 rzars’ DALLAS, TEXAS 75218 BLOOMFIELD HILLS | Broadcas! - Cable Pos[""g}'f‘;;é ggﬁﬁl 888
C—.——Se—{ TELECOMMUNICATIONS (FCC, FAA) 810-642-6226 + Wireless - Carson City, Nevada 89702
TG G A T CHARLES FAUL CROSSNO, P.E. WASHINGTON FocE (702) 885-2400
Ph. (805) 528-1996 & Fax: (805) 528-1062 (214) 3219140 MEMBER AFCCE 202-293-2020. Member AFCC
e —— George Jacobs
STEVEN ). CROWLEY, P.E. i contact
| OMMUNICATIONS TECHNGLOGIES INC. Consulting Engineer & Assoaates, IF.YC. BROADCASTING MAGAZINE
\ BROADCAST EHGINEERING CORSULTANTS Consulting Broadcast Engineers 1705 DeSates St., N.W.
1133 15th SE, NAWY, Suile | 200 i i .
Clarence M. Beverage washingion D.C. 2()()(1‘; Dome:'teit:nge:rx:éréasuona Vhlhungtor.\, D.C. 20036
Laura M. Mizrahi Telephone 1202) 2231101 8701 Georgia Ave for availabilities
PO, Box 1130, Martion, I} 08053 b (201 220806 (301)158;160800 Sitver Spring, MD Phone: (202) 658-2340
(609) 9850077 + FAX: (509) 985-8124 et 20910

PROFESSIONAL/SERVICES DIRECTORY
NEW RATES, EFFECTIVE JANUARY 1, 1994

52 weeks - $55 per insertion
26 weeks - $70 per insertion
13 weeks - $85 per insertion




—FOR THE RECORD—
Call for authors

BROADCASTING & CABLE and Focal Press are seeking authors for a new
series of books to be written by and for broadcast and cable professionals,
addressing topics essential to their needs.

The books will be sponsored by BROADCASTING & CaBLE and will be pub-
lished internationally by Focal Press, a leading publisher of books and

change ERP: 30 kw; ant. 126.3 m.; TL: Lore
Pine State Game Preserve, 3.47 km SW of
center of Kalispell, MT.

Lahoma, OK KMKZ{FM) 95.7 mhz—Donald
McCoy seeks mod. of CP for new station:
change ERP: 10.4 km; ant. 153 m.; class to
C3 (pursuant to MM docket 93-138).

Actions

Alexander City, AL WSTH-FM 106.1 mhz—
Granted app. of Solar Broadcasting Co. tnc.
for CP to make changes: ERP: 85.8 kw; ant.
319.1 m,; TL: see Exhibit E, figure 11 for loca-
tion of site. Action July 18.

Hartford, CT WRTC-FM 89.3 mhz—Granted
app. of Trustees of Trinity College for CP to
make changes: ERP: .3 kw; ant. 28.9 m.; TL:
approx. .9 km E of Rte 84 on Trinity College
campus in Hartford, Hartford Co., Ct. Action
July 14,

Perry, GA WPGA-TV ch. 58—Radio Perry
Inc. seeks mod. of GP to change: ant. 118 m.;
ERP vis 2816 kw; ERP: vis 1100 kw. Action
July 18.

Jeffersonville, IN WQMF(FM)} 95.7 mhz—
Granted app. of Otting Broadcasting Inc. for
CP to make changes: ERP: 28.58 kw; ant.
196.3 m.; TL: on Indiana Hwy 211; one mile E
of Hwy 11 intersection near Elizabeth, Harri-
son Co., IN, and to change antenna support-
ing-structure height. Action July 13.

videos about media topics.

solutions are encouraged.

02158-1626.

Areas of interest include, but are not limited to: telco entry, new distribu-
tion technologies, high-definition television, ratings, interactive programing
and management issues. Books that cover innovative ideas and practical

For more information or to submit a proposal please contact Marie Lee,
Acquisitions Editor, Focal Press, 313 Washington St.,

Newton, Mass.

Anoka, MN KQQL(FM} 107.9 mhz—Granted
app. of Radio 100 LP for CP to change from
DA to non-DA. Action July 15.

Winston-Salem, NC WNRW(TV) ch. 45—
Granted app. of Act Ill Broadcasting License
Corp. for CP to change ERP vis: 500 kw; ant.
597 m.;TL: 13 km (8 mi.) N of King, in tower
farm at end of County Rd. 1172, Stokes Co.,
NC. Action July 18.

Newton, NJ WMBC-TV ch. 63—Granted
app. of Mountain Broadcasting Corp. for CP
to change ERP: 2188 kw. Action July 18.

Newport, OR KCLM({FM) 92.7 mhz—Grant-

ed app. of Charlotte McNaughton for CP to
make changes: ERP: 3.8 kw; ant. 256 m.; TL:
1.4 km from Otter Rock, Lincoln Co., OR, on

bearing of 43 degrees true, Action July 15.

Florence, SC WFIL(TV) ch. 21—Granted
app. of Coastal Television for MP to change
TL: 8 km S of Pamplico, SC, off SR 51; ant.
ERP {vis) 2375 kw. Action July 18,

301.3m.;

Houston KZJL{TV) ch. 61—Granted app. of
Urban Broadcasting Systems LP for MP to
change ant.: 443 m.; ERP vis, 4683 kw; TL:
3101 Senior Rd., Fresno, Harris Co., Tx.

Action July 18.

THIS WEEK
= Aug. 1-3-—1994 Easfern Cable Show. Inforum
Exhibit Hall, Atlanta. Contact: (404) 252-2454,
Aug. 4—Hcﬂwwd Radio and Television Soci-
ety newsmaker luncheon. Beverly Hiftan Hotal,
Beverly Hills. Contact: HRTS, {818) 789-1182.

nications Association national convention. Orlan-
do Convention Centar, Orlando, Fla. Confact:
{?03} 543-6890,

* Aug. 4-6—Satellite Bmadcaslmg & Commu-

AUGUST
Aug. 11—'"Direct Broadeast Satellite” confar-

ences Plaza Theatre and Conference Center,
Nerth Hollywood, Calif. Sponsored by the NATAS
Activities Committee,

Contact: Murfay
Weissman, {818} 763-2075. :
Aug. 12—Deadline for the submission of

16th annual CablpACE Awards. Contact: (202)
775-3629.

Aug. 12 Deadline for the submission of cable.
riatwaork entries for the 16th annual CableACE
Awards. Contact: (202) 775-3629.

dorf-Astaria, New York, Spansnradbyl(agtn
Inars ine. Contact: Genni Russell, (408) 624-1538.
Aug. 18--5th arinual Programing Picnic, 5:45-
8:30 p.m., Time-Life Bldg.; Manhattan. Spon-
sored py | New York Women in Cable. Comtact;
Paula Simmonds, (516) 234-5200..

UCLA Extension Entertainment

ment. UCLA, Los Angeles. Contact: Richard
Macales, (310} 825-1901.

Aug. 24-25 Investing in Asla-Pacific Medla &
Telecam, Park Lana, New York. Sponsored by
Kagan World Media. Contact: Genni Russell,
{408} 624-1536.

Aug. 25-27—Nebraska Broadcasiers Associa-
tion-annual convention. Ramada Inp, Kearnay,
Meb. Coﬂlac! Dick Palmaguist, (402) 333 3034,

ence, Mational Academy of Television Arfs & Sci-

entries by individual producers and artists for the

Aug. 16-18—Interactive Mulimedia Forum, Wal— 5

Aug. 20—'Preparing for a Career in Film, Tela- -
visian and the Media” program, presented by ths :
Studies

Aug. 311903 GmnmuﬂurSawme and Public .

Sanvica Announcements Emmy Awards, Mamiott
Marquis Hotel, New Yark Gity. Presented by :
NATAS. Contact: Robert F. Blake, (212) 5B86-8424.
Aug. 31-Sept. 1—Wisconsin Cable Communi-
cations Association annizal convention. Ghula
“Vista Resort & Gonfsrence Center,

, Wisconsin
Dells, Wis. Contact: Tom Hanson, (608}2551583_._

SEPTEMBER A
; Sqtt. 8—15th Annual PﬂewsandDocum&m‘ary
rng Awards, Marriolt Marquis Hotel, New York
City. Presentad by MA‘MS. Confact: Ruberi Ei
Blake, (212) 586-8424. =
Sept. 5-1 'l—iﬁﬂmm‘lﬂdﬂnya! Tehﬁim
Arts & Sciences chapter presidents and adminis-
trators meating. Falmant Hotel, {‘.hJcagr:- Camant 3
Trudy Wilson, (212) 586-8424,
Sept. 9-11—Oregon
ers annual fall conference. Inn of the Seventh
Mauntain, Bend, Ore. Oantmu Gardon Eussey
(503) 257-3041,
Sept. 12-14—Telco- Cabﬁa Vi, Omni Share-

v Publications, W Rein & Felding and
the Yankee Group. Contact: (écm; (2 MEETO? :
{202) B42-3022 ;
Sept. 14--.Pnd\ranlsmg |SSUEE il Fcrum. Marrk:tt if

EasiSide, New York. Spansored by the Associa- |-
fion of.'tatfammmredm Cam Hnﬁamd =

Sky, (212) 697-5950. |

* Sept. M-iawmumﬁionﬂsroadcmﬂng

Convention biennial maeting, Amsterdam, Hol-

Iand. comact Barah Camptlall 44-71-240-3838.

Sept. 19-22—Nationsl Association of Tele-
" communications Officers and Advisors 14th

annual conference, John, Ascuaga’s Nuggat

Rena, Nev. Contact: Herce Winsky, -
{202} 626-3160. :
Sept. 30—22nd annual regional mrrven‘um of

 Saciety,
" Hon and the Infernational Radio & Telavision

|« Oet. 12-15—National
‘casters Radio Show; Radio and Television News
‘Directors Association international confarence;
' Soclety of Broadcast Englneers eng
‘comierence, SMPTE 136th annual technical con-

. farence: Los Angeles, Galif. Contact:' Doug Wllrs,
{202y 429-5350.

Association of Broadcast

i ﬂano!fabmm ‘Programing Executives
program conference and exhibition, Sands Expo

the Society of Broadcast
Soergel, (315) 437-5805.

OCTOBER i
« Oct. 4—Broadcasting & Cable's Interface. Co-
spansored by Hollywood Radio & Television
Faderal Communications Bar Associa-

Society. Contact: Joan Miller, (212) 337-6340.
Asszociation of Broad-

ingering

+ Oct, 18-21—NIMA Inlernationat ‘s fifth annual

8 meeﬁngamﬁrad& exhibition, The Mirage, Las
 Vegas, Contact: David Sava.ga (202} D62-8342.

. NOVEMBER

+ Nov, E-s—-—cumd:'an Assoelation of Broad-
 casters/Western Association of Broadcast Engi-
' | neers joint convention & national trade show,
‘Winnipeg Convention Centre, Winnipeg,
-~ ba. Contact: Nathalie | Samson. (613) 2334035

ham, Washington, D.C. Eporaqredbyﬂusm i
Research

Manita-

- JANUARY

+ Jan. 13—16th annual CableACE Awarﬂs{n:m—

telavised ceremony), Gentury Plaza Hotel, Log Ange:

| les: Presanted by National Cable Television
Association.

Conlact: (202) 775-3529,
* Jan. 23-26-32nd annual National Assocls-

Center, Las Vegas. Contact: (310) 458-4440,
CONTINUING

| Now through Sept, 30—Gountry Music: On

the Air,” exhibltion and seminars presanted by
The Museum of Broadcast

Chicaga. Contact: Anine Barlow, (312) 629-5026,

* Major Meetings

Sharaton Inn-
‘Convention Center, Liverpoal, N.Y. Confact: Jahn

(NATPE)

1

-
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EifthEstaleras

hen a trailblazing executive of
WIhe television industry jumped

ship to the largest online ser-
vices company, more than a few eye-
brows were raised.

It was Scott Kurnit who left pay per
view at Showtime Networks for
Prodigy’s online service. Ever since,
he has been on a mission to change
Prodigy’s image and has extolled the
virtues of multimedia to his brethren
from the television industry.

Kurnit has been at, or near, the fore-
front of the interactive game for years.
In 1979 John Lack, former executive
vice president, Warner Amex Cable,
asked if Kurnit was interested in start-
ing the Qube interactive cable experi-
ment in Columbus, Ohio. It was dur-
ing those early days of Qube that sev-
eral of today’s major cable networks
were born, including MTV and Nick-
elodeon, initially known as Pinwheel.

After riding the Qube wave, Kurnit
got more involved with advertising
and sales before becoming a driving
force in the creation of the pay-per-
view marketplace. In 1985 Kurnit
went from Warner to Viacom’s Show-
time Networks, where he founded and
managed the country’s first PPV net-
work, Viewer’s Choice.

Kurnit was “very competitive” to
get Viewer’s Choice launched before
another company did, says Tolla Mur-
phy, who worked with Kurnit at
Showtime for more than eight years.
Murphy, now vice president, market-
ing and sales, NFL Entertainment,
calls Kurnit “creative, energetic and
inspiring.”

“He’s always had ideas that are
ahead of their times,” Murphy says,
adding that Kurnit was an “absolute
delight” to work with.

From Viewer’s Choice, Kurnit
became president of Showtime Event
Television, where he produced, dis-
tributed and marketed PPV programs
and movies, including a Rolling
Stones concert tour and Mike Tyson
boxing matches.

Meanwhile, Prodigy Services Co.,
a partnership between IBM and Sears,
suffered from a lack of understanding
about the entertainment industry and
more significant, a dearth of market-
ng.

Scott Kurnit

Kurnit was hired last June to move
Prodigy closer to the television indus-
try. If Prodigy is to be a truly mass-
market service, it needs to be faster,
easier and more engaging, Kurnit says.
Prodigy is undergoing a major

="

sion,” Kurnit says. He has 27 sets on
his wall at his New York apartment.
“Television is where I go to relax.”

Prodigy’s interactive television
market research shows most viewers
desire less, rather than more, interac-
tion with their TV sets. Nevertheless,
Kurnit sees several applications dri-
ving the interactive television market,
including seeking more information
about programing and products, play-
ing along with game shows and being
involved in polling.

“The beauty of interactivity is that it
allows me a level of personal cus-
tomization,” Kurnit says. He prefers to
look to the future in terms of one chan-
nel—your own personal channel—
rather than 500 or 1,000 channels.

Kurnit also wants to enhance the
relationship between television view-
er and programer.

“Every network is online in some
way,” Kurnit says. Broadcasters are
realizing that creating an online com-
ponent is a way to build a more per-
sonal relationship with viewers. Kur-
nit has been instrumental in develop-

redesign that will be
launched early next
year.

Prodigy already
incorporates multi-
media elements—
sound and pho-
tographs—with its
traditional feed of
text, Prodigy also is
developing CD-
ROMs to work with
the online service,
Kumit says. He sees
Prodigy as the “con-
nector, updater and
communicator for
CD-ROMs.”

But while Kurnit
1s bullish on the
potential of interac-
tive television, he
quickly points out

Aug. 28, 1988.

Executive vice president, con-
sumer products, marketing and
development, Prodigy Services
Co., White Plains, N.Y.; b. March
25, 1954; BA, sociology and com-
munications, Hampshire College,
Amherst, Mass., 1976; program
manager, wGBY-1v Springfield,
Mass., 1977-79; director of pro-
graming, studio and computer
operations, Qube, Warner/Amex
Cable, 1979-81; director,
Qube/metro marketing program-
ing, 1981-82; vice president, pro-
graming, Warner Communica-
tions, 1982-84; vice president,
programing/ad sales, Warner
Communications, 1984-85; presi-
dent, Viewer's Choice, 1985-88;
president, Showtime Event Televi-
sion, 1988-93; current position
since June 1993; m. Abbe Heller,

ing the more than 35
formal links Prodigy
has with various
broadcasting net-
works and cable pro-
gramers. Earlier this
year, he helped as-
semble an exclusive
deal with CBS that
gives the network its
own area on Prodi-
gy.
Kurnit also has
led Prodigy’s $10
million-plus live
television advertis-
ing campaign that
develops a direct
relationship between
live television pro-
graming and signing
on to Prodigy.
Kurnit says Prodi-

the distinctions L
between online PCs and televisions. A
PC user sits ¢lose to the monitor,
engaging in interactive choices.
Watching television is a completely
passive experience.

Still, “I"m a big fan of linear televi-

gy’s strategy is
“device independent.,” He expects the
service will be delivered not only to
personal computers but to portable
communications devices, wireless
beepers and set-top boxes, en route to
fully interactive television. —MB
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BROADCAST TV

Mary Mazur, senior VP, series develop-
ment, Patchett Kaufman Entertain-
ment, Los Angeles, joins Cosgrove
Meurer Productions, Burbank, in
same capacity.

1 John Rohrs jr., VP,
midwestern re-
gion, Columbia
TriStar Televi-

| sion Distribution,
| Culver City,
Calif., named
senior VP/man-

| ager, eastern
region.

Rohrs Appointments at
KLAX-Tv Alexandria, La.: Gramt Uitti,
bureau chief, kFvs-Tv Cape
Girardeau, Mo., joins as news direc-
tor; Laura Orgeron, assistant sales man-
ager, named GSM.

Appointments at WTAE-TV Pittsburgh:
Michael McHugh, executive producer,
WISN-TV Milwaukee, joins as assistant
news director; Lauren Dale, writer/pro-
ducer, programing and creative ser-
vices, named executive producer,
programing.

Stephanie White, promotion writer/pro-
ducer, wrsB(Tv) Hartford, Conn.,
joins WILA-TV Washington as direc-
tor, public affairs producer/project
coordinator.

Appointments at
KATU(TV) Port-

4 land, Ore.: Jan

{ Allen, director,

1 news and creative
services, named
station manager;
Mike Devlin, man-
aging editor,
named news
director, Colette
Rees, creative
director, named creative services
director.

Rick Rogala, GSM, xTvi(TV) St. Louis,
Mo., joins KDFw-TV Dallas as VP,
sales.

Kathieen Keefe, GSM, wFSB(TV) Hart-
ford, Conn., joins KPRC-TV Houston
in same capacity.

William Harper, VP/GM WBRE-TV
Wilkes-Barre, Pa., joins WBAK-TV
Terre Haute, Ind., as GM.

Alen l

lake Jacobson, VP,
business affairs,
Paramount Tele-
vision, Holly-
wood, named
senior VP.

Appointments at
ABC Broadcast
| Operations &
Engineering,
New York:
Stephen Nenno, VP, program adminis-
tration, ABC Television Network,
N.Y., named VP, program operations;
Maureen Domal, VP/director, program
administration, East Coast, ABC
Television Network, N.Y., named
VP/director, program operations.

Jacobson

Michael Young, GSM, wABI-TV Bangor,
Me., named VP/GM.

Appointments at WGN-TV Chicago:
Sally Ramirez, producer, wrC-TV Wash-
ington, joins as executive producer;
Monica Teague, associate producer,
Oprah Winfrey Show, there, joins as
planning editor; Yuki Spellman and
Stephan Duncan, newswriters, KING-TV
Seattle and KRON-TV San Francisco,
respectively, join in same capacity.

Camille Edwards, producer, WLS-TV
Chicago, named weekend executive
producer.

Appointments at wTXF-(Tv) Philadel-
phia: Drew Camerota, account execu-
tive, named LSM; Karen Bolich, assis-
tant program manager, named traffic
manager; Maria Vicchaireili, sales coor-
dinator, named program coordinator.

Appointments at WMAR-TV Baltimore,
Md.: Sandra Pinckney, news anchor,
wJZ-TV Baltimore, joins in same
capacity; Peter Leimbach, research
manager, Capital Cities/ABC Inc.,
New York, joins as research director.

Cynthia Baker, VP/managing editor,
Fox News Service, Washington, joins
Tribune Broadcasting Company,
Chicago, as bureau chief.

Laura Brandt, manager, international
relations, North America, Reuters
Television, New York, named manag-
er, video products.

Neal Sabin, corporate program direc-
tor, wpwR-TvV Gary, Ind., joins wciu-
TV Chicago as VP/GM.

Appointments at wpSD-Tv Paducah,

Ky.: Lynda Hammond, anchor/producer,

wkTV{TV) Utica, N.Y., and Kevin Nunn,
news director, also of wKTV(TV), join
in same capacity.

Maria Bianco, associate producer, The
Rush Limbaugh Show, New York,
joins Worldwide Target Demographic
Television, Deerfield Beach, Fla., as
producer/director, creative services,

RADIO

Weezie Kramer,
station manager,
WMAQ({AM)
Chicago, named
VP/GM.

| Appointments at
WENS(FM) Shel-
byville, Ind./
WKLR(FM) Indi-
anapolis: Donna
Dwyer-Pitz, GSM,
WENS, named
director, FM sales; Todd Alexander,
promotion director, WENS, named
director, marketing and promotions.

Kramer

Appointments at KOST(FM) Los Ange-
les: Duncan Payton, director, marketing
and promotions, adds duties as music
director; Jehnny Chiang, associate pro-
ducer/newswriter, KCAL(TV), there,
joins as assistant program director.

Michael Young, managing director,
marketing, CBS Radio Representa-
tives, New York, named eastern
regional sales manager, CBS Radio
Networks, there.

Ruth Ray, GM, woLz(Fm) Fort Myers,
Fla., named VP/GM.

Appointments at Evergreen Media’s
wwBz(FM) Chicago: Mike Fowler,
VP/GM, kzoK-I'M Seattle, and Dave
Richards, program director, also of
KZOK-FM, join in same capacity.

Bill Zimpfer, sports editor/anchor,
wIP(aM) Philadelphia, joins wiop{am)
Miami as play-by-play announcer for
Miami Dolphins.

Appointments at WOR Radio Net-
work, New York: Tony Meeker, pro-
duction supervisor, WOR(AM), named
production supervisor of the net-
work; Mark LoPonte, producer, named
director, affiliate relations; Michelle
Marbury, producer/manager affiliate
services, named assistant program
director,

Harold Wrobel, VP/general cousel, Pre-
miere Radio Networks, Los Angeles,

Aug 1 1994 Broadcasting & Cable




named senior VP/director, business
and legal affairs.

<] Appointments at
1 CBS Americas,
New York: Tony
Hernandez, VP/
GM, Cadena
Radio Centro,
there, joins as
GSM; Luis Car-
rera, engineer,
Pennsylvania
Power and Light
Inc., named man-
ager, technical operations; Aliki Lang-
horst, operations manager, Caballero
Spanish Network, New York, named
operations/traffic supervisor.

Hernandez

Del Hull, news director/operations man-
ager, KUKQ(aM) Tempe, Ariz., joins
KxaM(am) Mesa, Ariz., as GM/SM.

CABLE

Rich Millar, director, sales. Starnet,
West Chester, Pa., joins Prevue Net-
works, Tulsa, Okla., in same capacity.

Kenneth Hill, regional director, U.S.
Computer Services, Dallas, named
VP, CableData customer service,
Sacramento, Calif.

Appointments at Home & Garden
Television Network, Knoxville,
Tenn.: John Ajamie, supervisor, net-
work operations, E! Entertainment
Television, Los Angeles, joins as
manager, network operations; Doug
Hurst, territory manager, American
Movie Classics, Chicago, joins as
manager, affiliate relations, midwest-
ern region; Mark Quinn, affiliate mar-
keting representative, New England
Sports Network, Boston, joins as
manager, affiliate relations, south-
eastern region.

Dodie Tschirch, director, governmental
affairs and communications, Colony
Communications Inc., Providence,
R.I., named VP,

Appointments at Turner Classic
Movies, Atlanta: Marsha Armstrong, VP,
TNT Production, and Kaye Zusmann,
director, program production, TNT,
expand their roles to include Turner
Classic Movies; Michael Thomas,
VP/COO, Team Video Inc., Washing-
ton, joins as director, production oper-
ations, TNT/TCM; Tony Barhon, free-
lance director, photography/steadicam
operator, New York, joins as studio
producer/director, TCM.

Tuned in to win

Tom Patterson, assistant
technical supervisor at KCBS-
Fm Los Angeles, and his fami-
ly (Anna, 11 months, and
Irene) got to vacation in
Hawaii—all because they
tuned in to BROADCASTING &
CasLE's NAB Today TV show.

The program, a feature of
the MNational Association of
Broadcasters convention,
was televised in each hotel
room 24 hours daily. The Pat-
tersons submitted the entry

that was chosen for the contest’s grand prize: airfare to Maui, Hawaii, and
seven nights and eight days at the Kahana Villa Maui.

NAB Today covered the convention with features, news stories and
interviews with exhibitors, panelists and others at the annual Las Vegas

Eathering_

—DS

i

Steven Weed, VP/manager, cable oper-
ations, Summit Communications,
Bellevue, Wash., named VP/COO.

Jessica Rodriguez, senior manager, new
business, Discovery Communications
Inc., joins The Travel Channel, Nor-
folk, Va., as director, internaticnal
development.

Appointments at Americana Televi-
sion Network, Branson, Mo.: fim
Stephenson, consultant, named direc-
tor, traffic/manager, information ser-
vices; Pat Stotts, manager, accounting,
named acting CFO.

MULTIMEDIA

Peggy Belden, sales manager of broad-
cast services, Dow Jones & Compa-
ny, New York, named director of
broadcast services.

Appointmenis at New World Enter-
tainment, Los Angeles: Rod Paul, VP,
production, Telepictures Productions
Inc., Los Angeles, joins as senior VP,
production; Saul Melnick, independent
marketing consultant, joins as execu-
tive VP, home video.

Caroline Nicholas, division marketing
representative, Walt Disney World Co.,
Orlando, Fla., named manager, broad-
cast marketing.

Doug Greenlaw, chairman/CEQ, Whit-
tle Communications, Lid., ventures
division, joins Multimedia Inc.,
Greenville, S.C., as president/COOQO.
DEATHS

Michael Martin, 48, VP/manager, local

broadcast, at McCann-Erickson, Los
Angles, died June 17 of AIDS-related
causes. Martin had been with the com-
pany for 17 years. He is survived by
his brother, James.

Ron Cochran, 81,
retired TV net-
work anchor/
radio newscast-
er, died July 25
at Palm Beach
Regional Hospi-
tal, Fla., of heart
failure. Cochran
began his broad-
cast career in
radio in 1935, In
1950 he began anchoring the early
and late evening news at CBS affili-
ate wrop Washington. From there he
went to ABC, where he hosted The
ABC Evening News with Ron
Cochran. He covered many major
news events during his career,
among them: the Japanese attack on
Pearl Harbor; Harry Truman’s nomi-
nation at the Democratic conven-
tion; the coronation of England’s
Queen Elizabeth in 1953, and
Kennedy’s assassination in Dallas.
After leaving ABC in 19635, he start-
ed Ron Cochran Enterprises, which
produced radio and television pro-
grams. In 1980 he moved to Florida
and contributed human interest
pieces to local radio stations. He is
survived by his wife, Beulah, son
Ronald, and daughter Judith.

Cochran

—Compiled by Denise Smith

|
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Senators Dianne Feinstein (D-
Calif.) and Orrin Hatch (R-Utah)
are rewriting their performance
royalty bill to include an exemp-
tion for broadcasters. The legisla-
tion would mandate performance
rights fees for any digital retransmis-
sion of sound recordings, but accord-
ing tc NAB, the senators are going to
carve out an exemption for radio and
TV stations. It's believed the revisions
will make passage of the measure
easier and could also put some pres-
sure on House Copyright Chairman
Bill Hughes (D-N.J.) to make simitar
changes to his performance rights bill.

A Senate subcommittee heartily
endorsed a $198.2 million bud-
get for the FCC in 1995 and said
there would be more where that
came from if the agency's burdens
increase. “When it is all added up,
what we have provided in this autho-
rization bill reaily may not be suffi-
cient,” said Communications Sub-
committee Chairman Senator Daniel
Inouye (D-Hawaii). If approved, the
legislation will allow the FCC to hire
500 additional employes. The Senate
version of the FCC’s authorized bud-
get is roughly $10 million more than
that approved by the House Telecom-
munications Subcommittee at $188.4
million. The Senate authorization also
calls for $116.4 miilion in user fees
from industries regulated by the FCC.

¢ national-Comedy Festival to a two-year exclusive deal under which the fes-
- fival will recruit comedians te be featured-in new New World network, cable

. World since Brandon Tartikoff became chairman in June, Fox Broadeasting

New World of comedy" W

New World Entertainment has signed Just for Laughs: The Montreal Inter-

and first-run syndication shows. Under the agreement, the first at New:

Co., which recently invested $500-millien in New World and gained 12 New
World stations as affiliates, will have right of first refusal on any projects that
result from the pact. The deal was arranged by Creative Artists Agency,
which will package.the shows to be developed:

The annual, twoweek Just for Laughs festival, which ended this year's
run Sunday, is the largest in the world and has helped launch the TV
careers of such stars as Home Improvement’s Tim Allen and Grace Undér
Fire's Brett Butler. “They are the eyes and the ears of the comedy world,”
Tartikoft told BRoADGASTING & CABLE. “They recruit all year for their festival,
and it's likely they’ll hear about the next Tim Allen or Brett Butler before any-
one else, which gives us a large advantage in signing them.”

Tartikoff hopes to announce six to eight comedians who will be featured
in spring pilots soon after the deal begins in September.

—DT

The Senate bill would increase the
FCC’s budget by more than $31 mil-
lion over 1994 levels.

Regulating public utility entry
into the telecommunications
business would be difficult but
not impossible, FCC Chief Econo-
mist Michael Katz told a joint
hearing of two House subcom-
mittees last week. Discussing
House and Senate proposals to allow
the electric and gas companies to
compete in the cable and telephone
business, Katz stressed the difficulty

-

Gordon Hastings out at Katz

Gordon Hastings, president of the Katz Radio Group (KRG), was fired July
27 by Katz Media Corp. President Tom Olson, who said the two “disagreed
on the future direction of the Katz Radio Group.” Stu Olds, formerly the
executive vice president and general manager of KRG, was named to fill
Hastings's vacancy, effective July 28. Hastings’s departure comes less
than two weeks after DLJ Merchant Banking Partners announced they
would buy a majority interest of Katz common stock for an estimated $287.1
million. Hastings said he had helped establish Katz as the largest billing
agency of national spot radio during his two years as president of the group.
Hastings first jeined KRG as director of new business development in 1972
and held several positions in the corporation, including president of the Katz
Television Group, and was a member of the Katz board of directors. —DPJ

of preventing cross-subsidization by
the utilities but said the task “is a
challenge that can be overcome.”
Telecommunications and Finance
Subcommittee Chairman Ed Markey
(D-Mass.) also stressed the risks of
utility abuses, citing past examples of
cross-subsidization. “If we cannot
assure that effective safeguards
against such abuses can be con-
structed...we shouid not further
breach the [Public Utility Holding
Company Act] diversification restric-
tions,” Markey said.

A&E Television Networks on
Tuesday filed suit against Cable-
vision Systems Corp. in federal
district court in Massachusetts and in
the Southern District of New York in
response to the cable system
operator’s decision to switch
A&E from basic to a la carte on
some of its systems. The suit
says A&E’s contract with Cablevision
does not allow for a la carte pricing,
which likely would reduce distribution
of the ad-supported network,

USA Network has ordered 18
hour-long episodes of TekWar, a
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science fiction series created
and executive produced by
William Shatner. Debuting on the
cable network in January 1995, the
series will be produced by Atlantis
Films Limited in association with
Western International Communica-
tions, Lemli Productions Inc., CTV
Television Network Ltd, and USA net-
work parent MCA Television Limited.

Engineers at KCOP(TV) Los Ange-
les planned to go on strike Sun-
day if agreement on a new con-
tract was not reached by then.
Representatives of both IATSE Sound
Local 695, which represents 56 engi-
neers at the station, and the station
said Friday that talks had broken off
earlier in the week. However, a feder-
al mediator was scheduled to meet
with both sides Sunday at 1 p.m.ina
last-ditch attempt to reach a settle-
ment. The union is resisting a call by
the station to use nonunion employes
in some positions, said union repre-
sentative Joe Wachter. “We would
rather there not be a strike and that
this be resolved in an intelligent man-
ner,” kcop(Tv) General Manager Rick
Feldman said, “but we are taking nec-
essary precautions should it happen.”

Errata—Statements criticizing a
National Associaton of Broadcasters’
station survey on children’s television
were mistakenly attributed to NAB
attorney Vaierie Schulte (“Center for
Media Education: Next ACT in kids
advocacy,” BROADCASTING & CABLE,
July 25). The source of the comments
actually was Kathryn Montgomery,
president of the Center for Media Ed-
ucation, who said the survey inflates
stations’ records on the amount of
educational programing they air.

15. DeSigningWomen
o

CoseriCirciil;

No deal, says Hubbard

Denying rumaors that he was about about to make a deal with Fox, Hub-
bard Broadcasting Chairman and CEQ, Stanley S. Hubbard, told BroaD-
CASTING & CaBLE last week, “There is nothing to talk about, and | don't
anticipate any changes. | haven't heard anything from anyone that wouid
make me want to change.” Hubbard has ABC affiliates in Minneapolis
and Duluth and an NBC affiliate in Albuguergue, N.M. With SF Broad-
casting’s deal to acquire wiLuk-Tv Green Bay (see “Top of the Week”),
Fox now owns outright or has interest in stations in all but two National

Football Conference markets—Minneapolis (perhaps prompting Hub-
bard rumors) and New Orleans. Burnham Broadcasting, which sold
LWLUK-TV, also owns ABC affiliate wvue(Tv) New Qrleans.

—SM

WASHINGTON

FCC-side attire

New FCC Commissioner Rachelle
Chong’s office has declared this Fri-
day (Aug. 5) Hawaiian shirt day on
the eighth floor. The one-time
dress-down is meant to provide a
more informal setting for veterans
and newcomers to get acquainted.

HOLLYWOOQOD

Fox Inc. farewell?

Recent executive changes at Fox are
only part of an internal evaluation.
The company is considering elimi-
nating Fox Inc., which handles cor-
porate matters for company’s televi-
sion and film operations. With con-
solidation of diverse operations so
that they report either to Fox Televi-
sion head Chase Carey or 20th Cen-
tury Fox Film Corp. head Peter
Chernin, it may be decided that cor-
porate functions now handled at Fox
Inc. level, such as labor relations and
real estate matters, can be handled
better by each division on its own,

Gate expectations

Officials of the new WB Television
Network are discussing a network
promotional effort under which WB
would supply affiliates with co-op
dollars to build replicas of the Bur-
bank, Calif., Warner Bros. studio
gate in front of their own stations.
The gates would serve as back-
grounds for photo opportunities and
help identify the stations with WB,
said Bob Bibb and Louis Goldstein,
marketing heads for the new net-
work. “It would be a touch of Hol-
lywood,” said Bibb. “And instead of
spending money to fly their local

talent out to Burbank, they could

take photos with that background
there.” WB is scheduled to launch
in January.

NEW YORK

Dysfunctional family affair
In typical daytime talk show fash-
ion, dysfunctional families were
among the guests at a taping of The
Gordon Elliott Show last Thursday
at New York’s Unitel Studios. The
hour show, “T Want My Ex Back,”
included a love triangle between a
man, his ex-wife and his ex-girl-
friend. Minute-long field segments
at the beginning and end of the
show featured the more unique tal-
ents of Elliott, the good humored
Australian native, who rose to fame
as the man-on-the-street interviewer
for wnyw-Tv New York’s Good Day
New York. It looks like GDNY will
serve as lead-in for The Gordon
Elliott Show in New York, where the
Twentieth Domestic Television/CBS
Entertainment Productions talk
show will go against WABC-TV pow-
erhouse Live With Regis & Kathie
Lee in the § a.m. slot.
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The beginning or the end

It’s beginning to come into focus. After eight months in
office, and having given little or no clue to his overall
policy toward broadcasting, Reed Hundt is beginning to
come out.

Yes, he did make it clear how he felt about cable, and
we know he’s generally for competition, but beyond that
he’s kept us guessing. Not for much longer.

In an interview with this magazine last week, the FCC
chairman put it on the line: “The time has come to reex-
amine, redefine, restate and renew the social compact
between the public and the broadcasting industry.”

Hundt says he’s entering the process with an open mind
(“I am coming in, to some degree, with my mouth closed
and my ears open’'}—except that he wants something
done about minority ownership, children’s TV and TV
violence, while broadcasters have hopes on multiple own-
ership, HDTV and spectrum flexibility, to cite issues
toward the top of the deck. It’s hard to avoid the premoni-
iion of a quid pro quo coming on.

The timing is coincidental, but none in Washington are
ignoring the new enormity looming over all this: spec-
trum auctions. The incredible amounts of cash captured
for the treasury by the narrowband PCS auction (at last
count more than $600 million) and the TVDS auction
{more than $200 million) were front-page news across the
country. You can bet that Congress noticed, and so did the
administration. With broadband PCS estimated to garner
upwards of $20 billion (note the b), the electronic spec-
trum suddenly looks capable of retiring the national debi.
Broadcasters are sitting on more than prime time; they
have access to prime spectrum real estate.

It would be rash to predict what will happen next, but
broadcasters are going to be hard put to avoid paying for
that extra channel for HDTV, and equally hard put to

COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

avoid a future spectrum fee.

This publication historically has been open to consid-
ering that concept, if coupled io a license in perpetuity
and freedom from regulation. In other words, broadcast-
ers could have the First Amendment if they paid for it.

That’s not what the founding fathers had in mind, of
course. “Congress shall make no law...abridging the free-
dom of speech, or of the press,” they said. Radio and tele-
vision have had one law after another abridging their free-
dom, from the Radio Act on, and if broadcasters aren’t
careful, it will only get worse.

This is the deal: There should be no social compact
between broadcasting and the nation. No more than there
should be one between newspapers and magazines and
the nation. Or the automobile industry. Or cable TV,
which Hundt exempted last week.

Don’t talk to us about a social compact, if you then say
that broadcasters must air so many hours of news, on sub-
jects the government finds appropriate, and with a degree
of fairness found suitable by the FCC.

Or that broadcasters must devote their mornings to
children’s programs of an educational nature.

Or that Howard Stern has to go.

Or that the government will put a chip in TV sets to
make sure the public doesn’t see “Exterminator 18.”

Get away from here with your social compact. Let’s
just start with the First Amendment. Then we’ll talk.

ve never met a broadcaster who didn’t want to be a

public trustee, who didn’t want to be different from

everyone else,” Chairman Hundt told us. We, rather,
have never met a broadcaster who didn’t want to serve the
public interest, and who wouldn’t prefer to be like every-
one else, competition- and freedom-wise. 1t’s the grand
dilemma, whether to be safe or free. “If they don’t want
the distinction, they should tell us,” Hundt said.

We hope they will.
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] Global Television
How to Create Effective
Television for the 1990s
Tony Verna

Evolving technologies such as fiber optics,
high definition television, digital transmis-
sion, and computerization are expanding
possibilities, heightening audience expec-
tations, and driving producers toward creating
more complex and lavish, yet more cost-
effective international productions. This book
examines and explains how technology and
the demands of the marketplace are driving
television into becoming truly global.
1993 = 336pp = he « 0-240-80134-2 = §44.95

J The Broadcast
Century

A Biography of

American Broadcasfing

Robert L. Hilliard and

Michael C. Keith

Blends personal insight and authoritative
scholarship, fact and anecdote to fully cap-
ture the many facets of electronic media. A
history of American radio and television
that relates events in broadcasting to major
events in the world.

1992 = 296pp * he » 0-240-80046-X » $41.95

] Global
Telecommunications

The Technology, Administration

and Policies

Raymond Akwule

Telecommunications and computer tech-
nologies are shaping the way the world’s
population recetves information. This book
looks at the demands created by dynamic
Western countries, the needs of developing
Third-World countries, and the need to
develop networks that provide information
equally and fairly.

1992 % 224pp » he + 0-240-80032-X * $32.95

Available at book stores
or direct from Focal Press

"gable

« Your Partners in Professional Development -

] Selling Radio Direct
Michae! C. Keith

Covers in pragmatic detail radio sales
fundamentals, from researching a buying
market and finding new clients to success-
fully employing rate cards and turning
rejections into selling points.

1992 « 117pp * pa * (-240-80091-5 « 315.95

] Electronic Media
Ratings
Karen Buzzard

Ratings are of vital importance to all
broadcasters and advertisers, This handbook
introduces the latest methods for gathering
proper data, and it analyzes the theories
behind the ratings process.

1992 « 119pp = pa * 0-240-80066-4 = §15.95

] International Television
Co-Production

From Access to Success

Carla Brooks Johnston

A groundbreaking, pragmatic guide to
success in the global TV marketplace of the
90s and beyond. This book explains the
legal, political, economic and technological
challenges of developing programming with
professionals from other countries. It covers
acquisition and distribution of internation-
ally co-produced programs and lists infor-
mation sources and contacts.

1992 « 108pp * pa * 0-240-80110-5 + $15.95

J Practical Radio
Promotions
Ted E.F. Roberts

Details the techniques, methods, goals,
and ethics of successful radio promotions
and explains the components of an effective
promotions team. Discusses the planning,
coordinating, and implementation of a pro-
motion campaign using a learn-by-domg/
learn-from-the-experience-of-others approach.
1992 = 92pp « pa + 0-240-80090-7 * $15.95
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Why cut off a growing market of proven
profitability for the sake of a budding new
technology? With SKYNET® Satellite Services,
you don't have to. Pay cable channels can
continue to cultivate the loyalty of millions
of analog backyard customers, and continue
to reap a whopping percentage of total
revenues—with AT&T.

You're not hearing it from the grapevine,
you’re hearing it from us. Our new
Telstar 402 will continue to offer C-band
analog transmission, with reliable service,

©1994 AT&T.
® SKYNET js a registercd trademark of AT&T.

as the industry begins to utilize
compressed digital video. That's a fact.
And so is this. When Telstar 402
goes into service in October, it will
continue to give you a highly attractive
direct-to-home alternative—a strong
desirable neighborhood at a highly
attractive price.
To find out how rosy your future
can be, give Ted Corus a buzz
at 1 800 847-9335 and ask about
SKYNET Satellite Services.




