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Now that our national roll-out is complete, DSS™
(Digital Satellite System) is available to people all over
the United States. we've brought quality tetevision
entertainment, with access ol up to 150 channels of
popular programming, to markets in 48 states. And
that's just the beginning. Since viewers will continue
to turn to their local television stations. local
broadcasters are sharing in the powertul impact of
digital entertainment. Together we will service
viewer's needs 1or a betier world of television.

SM

EXPERIENCE DIGITAL ENTERTAINMENT:

“c" DIGITAL SATELLITE SYSTEM

1994, United States Satellite Broadcasting Company, In¢. All information subject to change. USSB is an official service mork of
United States Satellite Broadcasting Company, Inc. DS5™ is an official trademork of DIRECTYV, Inc,, o unit of GM Hughes electronics.







TOP OF THE WEEK

Big boom in revenue, profit for Big Four Last year was
a good one for the bottom lines of the four major broadcast network
companies—all showed gains in revenue and profit from their
broadcast and cable operations. ABC came out on top a 45% gain in
broadcast operating profit. / 8

Airtime for Newt CBS has agreed to House Speaker Newt
Gingrich’s request for 30 minutes of free airtime to address
Republicans’ progress with their “Contract with America.” NBC has
refused. Meanwhile, the Network Affiliate Stations Alliance offered
to preempt network programing to run Gihrich's address. / 9

NB_C s_awa revenue gain in 1994 with shows
including the blockbuster ‘ER."/ 8

Most tax certificates gone A House-Senate conference
committee has affirmed votes to retroactively kill the FCC’s minority tax-certificate program. However, two
deals involving Qwest Broadcasting—45% owned by Tribune Broadcasting—have been preserved. Seventeen
other companies, including Viacom, will not get the tax relief they sought. / 10

Second-channel fight in Senate A proposed amendment to Senate telecommunications-reform
legislation would direct the FCC to grant each TV station a second channel for HDTV and other digital
services, according to the NAB. The amendment would take away any discretion by the FCC. / 14

NAB presses for radio dereg Two senators have agreed to offer amendments to telecommunications-
reform legislation that would remove all FCC radio ownership caps. / 14

COVER STORY

Curt Rawiley, tape slayer
At Avid Technology headquarters
in Tewksbury, Mass., a small but
growing army of denim-clad
engineers and marketers is
preparing for the company’s lat-

0.J., MJ power ratings rise

Virtually all of the nation’s basic cable networks
showed ratings growth during the first quarter of the
year, with coverage of O.J. Simpson and Michael Jor-
dan helping to fuel some of that power. The top-rated
USA network averaged a personal-best, prime time
quarterly rating of 2.6. / 26

|
est joust at the tape business:a | Syndicators hard hit
disk-based camera. In an inter- {4 J Gavel-to-gavel coverage of O.J. Simpson’s trial by
VEED A LA O T fviq Presicient Curt cable networks and some broadcast stations took its toll
ley ta.lks about the e ﬁ,i";:;';f,ﬁi,-,’,’;i; "/"5?; on syndicated ratings in February, particularly in after-
pression and the TV station of ) noon time periods. / 30
tomorrow. Cover photo by Stephen R. Brown / 63

PPV outlook: partly sunny

. . There are some positive signs for the pay-per-view in-
Network shows await fall pickups dustry as the Cagle Televisgion Admin?st?‘,agon & Mar-
Although many time slots are up in i keting Society’s Pay Per View Conference
the air for fall, the networks have des- convenes this week. Cable system oneratrr-
ignated some series as locks for next made about half of their PPV re .

season’s lineups. Returning ABC year in movies, and much of thf?(/; -
comedies include Home Improvement, category was from adult service",é '9@,“"0
Roseanne and Grace Under Fire; RADIO PN
NBC is bringing back Seinfeld, Frasi- %,
er and Friends, and CBS returnees in- Radio group debuts

clude Murphy Brown, Dave's World A new broadcasting group, Trial

and The Nanny. / 24 casting, will be among the larges
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“These shows should differentiate themselves by emphasizing
other stuff besides 0.J.”"—Katz Programing Director Bill Carroll on how
syndicated news magazines should proceed after a ratings drop

small and midsize-market radio stations in the country.
The group comprises 18 stations once owned by Pour-
tales Radio Partnership. /

Reports of TVB’s death exaggerated

Three years ago, the Television Bureau of Advertising
was on the brink of extinction. But that’s not the case
for the broadcasters’ trade association anymore. Two
healthy years of spot advertising have helped, and
membership has recovered from a low of 160 stations
in early 1993 to double that now. /

Cable, advertisers look forward to growth

Cable programers and advertisers can expect to reap
financial rewards as market share and ad dollars grow,
industry officials said last week at the Cable Advertis-
ing Bureau’s annual conference. /

Kids TV fines set record

Two television stations have
been slapped with children’s TV
fines totaling $225,000—the
highest penalties for violating
commercial time limits since the
Children’s Television Act was
passed in 1990. The stations are
KTTU(TV) Tucson and wWSEE-TV

Erie, Pa. / Fcc Comissloner
s z James Quello is wor-
Public TV solutions vied about penalties

that include two-year

H 1 4
not as simple as V’s, U’s G

Public broadcasters say they're
open to just about any funding idea as Congress cuts
their federal dollars, but one apparent get-rich-quick
% "eme—to allow noncommercial VHF stations to sell
*-annel to commercial UHFs—isn’t attracting
“ters. /
Y

s TV of the future

S ans of the “TV facility of the furure” will
be on disp.. = at the upcoming National Association of
Broadcasters convention as broadcasters look to move
more digital information around their stations. Avid
and lkegami plan to unveil their much anticipated

Changing Hands

.................... 73 Datebook ..........
Classified....ccccoeevevveieeieiierinnn, 84 Editorials...........
Closed Circuit....c.cccoeveeeenn.ne. 105 Fates & Fortunes
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disk-based cam-
corder, while
Wegener Com-
munications is
bringing a new
broadcast file
server and JVC
will unveil its
Digital S for-
mat. / 82

Disney-Baby -
Bell deal close lhut”mﬁﬁgﬂﬁf,
to closing LA

Disney, SBC Communications, Ameri-
tech and BellSouth are on the verge of closing their
deal to create a national cable TV and interactive ser-
vices business. The partners also are talking to
| Microsoft about acquiring Microsoft's end-to-end oper-
| ating system and software. / 38

ACLU summons fight on anti-smut bill
The American Civil Liberties Union last week called on
the major commercial online services not to abandon
the fight against legislation outlawing pornography in
cyberspace. Electronic speech should enjoy the same
First Amendment protections as does print, opponents
of the bill say. / 38

Nonlinear news editors will be on display
at NAB. /82

phone plans
Sprint and its cable partners
| will take on the Baby Bells
| and GTE in providing local
| telephone service nation-
| wide. The partners plan to
invest $4.4 billion over three
years to provide local phone

TeliS

o
¥ i
.

FX networks has expand-
ed on the World Wide
Web. The new Graffiti Wall
aliows users to comment
on X, send messages fo
program hosts and tour
program sets. /40

service, / 39

Telcos buy wireless
systems

Bell Atlantic and Nynex will
invest close to $100 million
in CAl Wireless Systems, giving them access to the
expanding distribution systems of the wireless cable
provider and speeding their entry into offering digital
video programing. / 40
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network profit honors

Up 84% over 1993, broadcast/cable revenue and profit are up at Big Four

By Steve McCIellan
S — 13 '
Fiscal "94: The Four-Network Picture
was a very good (Dollar figures in miions,)
year for the bot- % ohe from % HIF from
tom lines of the Revenue "33 Profits  '83
four major broadcast network compa- - ; Capital Cities/ABC
nies—all showed gains in revenue Rad!o netvyorks $160.0 +4 48.0 +26
and proﬁt fl-om their broadcast and Radio stations $221.0 +14 57.0 +25
cable operations. According to an IV network $3$'860-8 +11 340.0 +8‘71
exclusive survey by BROADCASTING & -]Tleq'lwls 911' +19 381-0 1;3
CABLE, combined broadcast/cable- L-able Intl. $925.1 18 2310 413
Totals $5,277.1 +13 $1,175.0 +45
related revenue for the four compa-
nies—Capcities/ABC, CBS, NBC cBS
and Fox—totaled more than $14.6 Radio networks $63.1 45 $3.1  +55
billion, with operating profit of close Radio stations ~ $225.3  +5 $53 +55
to $2.5 billion. TV network $2,851.5 +5 $175.5 -27
Revenue and profit were up— Owned TVs $LQ572 +13 Lsigiﬁ 27
some dramatically so—for all Total 3,711.9  +6 2 8
the network divisions except i i Y NBC
CBS, where profit was down s An TV network $2,612.0 +8 $90.0 +101
27% from 1993. P S ch i Owned TVs $610.0 +5 $295.0 +23
At Capcities/ABC, CBS and . | ¥ Cable /ntl. $1300 448 $250 20
’ NBC, operating profit from ER. Total $3,361.0 +8  $4150 +30
broadcast and cable operations in | g M Fox
1994 totaled a combined $2.02-4 bil- : TV Network $950.0 +25 $80.0 422
e, 19 AY'éh G0 18 Bl Lallbaiy Owned TV's $495.0 +27  $240.0 421
those segments generated in 1993. Twentieth TV $300.0 NA $45.0  NA
| Revenue topped $12.3 billion, a gain ' (ntl, Becst $5200 NA $95.0 NA
of 57% over 1993. Efilos " Total $2,265.0 +30  $460.0 +24
Capital Cities/ABC was the top- Hotes: Estimates are BROADCASTING & CABLE's, Suwes includs nebvork executives and securiliss arsilysts, Biey-
performing company, with over $1.1 e1ues are net of agency comimession: profit figures e pretes aperating pralits, Mol shor in the MBS profit Tig-
bi]lion in broadcast Operating profi[ a ures is approximately 60 millian n 'EI!'II'II'!'.'.'|||" Sapeisak T 185, NEC sources alsn S DOMOETy rRimeestad 525
459 . B 2 million in profits from the cabdefemtarnational sagement o exstng businessas within the ssgmant. ABC broad-
o gadin over a ycar. c.ar 1T, On rev- cast profils ans babor a goodwill charge of 847 million, and GBS prafits arg alse belone goodwi® and amorisition
enue of almost $5.3 billion, up 13%. af $8 million. Fox figures ars based on parel Mess Geep. s scs: vear eoded Sune 1934, X cable lapnehed in
Capcities’ broadcast-related profit | | -June 1554 with abesd 350 million in Starl-up costs. FX revanus for fscal 1594 v minimal.

dwarfed that of the other three net-
works. The ABC Television Network | CBS also suffered significant underde-
showed a record profit gain of 84%, | livery of ratings in the fourth quarter
to $340 million, on record revenue of | of last year.

wide in almost a decade. Station per-
formance last year also was boosted
by record spending on political

$3.060 billion. Nevertheless, all the networks | advertising, which broke the $350
Analysts say ABC’s network rev- | were aided, to one degree or another, | million barrier for the first time.
enue and profit gains were due to its | by what one analyst calls the “boom- | Revenue and profit for the ABC-

leading the pack in attracting the | ing demand” for television ad time in | owned television stations reached

demographics that advertisers seek: | 1994. That demand appears to be | record levels—3$911 million (up 9%)
adults 18-49 and 25-54. Success in | continuing this year. and $481 million (up 17%). The
attracting younger demos played arole At the networks’ owned stations it | company’s cable and international
in NBC’s and Fox's gains, analysts | was almost hard not to do well, with | segments also showed significant
say. Conversely, CBS’s older-skewing | national spot and local advertising | growth, with an 18% gain in profit, to
schedule worked to its disadvantage. | posting the strongest gains industry- | $925 million, and a 73% gain in prof-
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it, 10 $251 million, respectively.

CBS recorded an overall profit gain
of 5%, to $434.2 million, on a 6%
revenue gain, to $3.7 billion.

CBS'’s revenue was suppressed to
some extent by its loss of National
Footbull League games and by the
Major League Baseball strike, ana-
lysts say. These declines were offset
by the strong contribution of David
Letterman in late night and syndicated
sales of CBS-produced shows includ-
ing Rescue 911 and Gardon Elliotr.

But CBS’s owned TV stations divi-
sion posted strong gains for the year,
with profit up 27%, to $227 million, on
a 13% revenue gain, to $572 million.

Revenue at NBC was up 8%, to
almost $3.4 billion, and profit was up
30%, to $415 million. The television
network doubled its profits in 1994,
to $90 million, on an 8% revenue
gain, to $2.6 billion.

The NBC-owned television sta-
tions showed a 23% profit gain, to
$295 million, on a 5% revenue gain.
to $610. The network’s cable/interna-
tional operations (including cable
networks CNBC and America’s Talk-
ing, and Superchannel in Europe,
among other interesis) grew by 48%
on the revenue side, to $139 million.
Profit for that segment dropped 20%,

to $25 million, primarily due to I

expansion on the international front.

For Fox’s News Corp., broadcast-
related profit was up 24%, to $459
million, on a 30% revenue gain, to
almost $2.5 billion. The Fox network
posted a 22% gain in profit, to $80
million, on a 25% revenue gain, to
$950 miHion

Fox revenue was boosted partly by
its acquisition of the NFL last year.
The network announced a $350 mil-
lion writedown over the four-year
term of its NFL contract. For account-

ing purposes. that will show the NFL |
presidents, and not always granted

as a break-even franchise for Fox.
The Fox-owned stations earned
$240 million, up 21%, on a 27% rev-
enue gain, to $495 million. Twentieth
Television, the network and syndica-
tion production and distribution arm
showed profit of $45 million, on rev-
enue of approximately $300 million.
News Corp.'s international broad-
casting holdings, including a majori-
ty stake in Star TV and a then-50%
(now 40%) stake in BSkyB, earned
the company $95 million in profit, on
about $520 million in revenue. [

TOP OF THE WEEK™

... Affiliates vow to carty Newt

NBC, ABC decline, CBS agrees to House speaker request

By Jlm McCoanIe

said yes last week to Speaker

Newt Gingrich’s request for 30
minutes of free air to address the
nation on the Republicans’ “Contract
with America.”

Cable networks CNN, NBC-
owned CNBC and C-SPAN have
agreed (o carry the address. Fox,
which had not been approached, was
undecided at press time. But Gingrich
may not have to take the network no’s
for an answer.

In an unprecedented move, the
Network Affiliate Stations Alliance

N BC and ABC said no and CBS

(NASA), which represents 650 affili- |

ates of ABC, CBS and NBC, has
offered to preempt network program-
ing to run Gingrich’s address.

Last Friday, CBS agreed to air the
address live as part of an hour-long
CBS News Special slated for 8-9 p.m.
April 7 that likely would include a
Democratic response.

Satellite newsgathering coopera-
tive Conus Communications is plan-
ning to carry the Gingrich speech on
its All News Channel. The coopera-
live plans to provide coverage of the
speech to its members as well.

Gingrich has requested a half hour
at 8 p.m. on Friday. April 7, which
marks the end of the first hundred
days of the new Congress. Gingrich'’s
office says the address will originate
from an “as yet to be determined”
room in the Capitol and that there
will be a pool feed, although it is not
clear who will handle the feed.

Asking for, and getting, free time
is a privilege historically reserved tor

them. In 1993. for instance, a press
conference scheduled by President
Clinton was covered by NBC and
ABC, but not CBS. Such a request

has never been made by a House |

speaker.

NASA Chairman Benjamin Tucker
fast week said his group wrote Ging-
rich's office to offer coverage after
the three networks appeared hesitant
about providing it. “We cannot speak
for stations owned by the networks,
of course,”

Gingrich will get time on CBS and cable.

we are confident that the affiliates
would exercise their right to preempt
network programing to broadcast
your address directly to the American
public.”

An NBC News spokeswoman says
NBC'’s owned stations will not carry
Gingrich’s speech. “But we will be
monitoring it, and if there are any
newsworthy elements we will cover it
that evening on Dareline NBC, which
broadcasts at 9 p.m.”

Tucker said NASA’s letter was 1o
let Gingrich know that not all station
aftiliates around the country share the
same view as the three networks.
“QOur sole intent was to let him know
that if he is turned down, there is an
alternative,” he said.

The affiliates will send NBC a for-
mal notification of their decision to
preenpt the network’s programing,
Tucker said. Affiliates in the past
have preempted the network for
“monetary reasons or (0 cover live
special local news,” he said.

This particular request could
potentially fall in either category. In
an interview in BROADCASTING &
CaBLE March 20, Gingrich ques-
tioned wholesale deregulation of
local station ownership limits, a posi-
tion that sits well with NASA, which
opposes relaxing the current cap on
network station ownership. Increas-
ing network ownership, Tucker said,
could potentially limit affiliate sta-
tions’ power to make decisions about
matters such as whether to preempt

NASA's letter says. “but | network progaming. |

Broadcasting & Cable Apr3 1995
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Tax certificates gone, except Tnbune S

Hill rules company got in under Jan. 17 deadline

By Christopher Stern

ribune Broadcasting
Tretained a death grip

on its minority tax cer-
tificate last week, but other
broadcasters and cable
operators saw any hope that
the FCC would grant their
tax breaks slip away.

The minority tax certifi-
cate program allowed a
broadcaster or cable compa-
ny to defer capital gains
taxes if it sold a property to
a minority. Tribune’s cer-
tificates are worth $13.5
million to it and now are
likely to be the last two ever
issued by the FCC.

Language approved in a
Senate-House conference report last
week affirmed the decision to kill the
tax certificate program while pre-
serving it for two deals involving
Qwest Broadcasting.

Tribune owns a 45% stake in
Qwest; its other investors include
music producer Quincy Jones, televi-
sion producer Don Cornelius and
Geraldo Rivera.

Qwest plans to buy two statjons,
wNOL(TV) New Orleans and wATL
(Tv) Atlanta. Both deals include
penalties if the sellers do not receive

Quincy Jones will be
one of the last to take
advantage of the FCC's
minority tax certificate
program under a bill
affirmed by a House
and Senate conference
committee.

tax certificates from the FCC. wnoL
will cost Qwest $17 million if a tax
certificate is granted—3$18.5 million
if it is not. The minority firm agreed
to pay $150 million for waTL if Fox,
which is selling the station, gets a
tax certificate. Qwest must pay an
additional $12 million if the tax
break falls through.

Both the House and the Senate
voted to kill the program after it was
revealed that Viacom planned to reap
a tax break worth up to $600 million
for the sale of its cable systems to a

Tribune Broadcasting

be subject to the
Jan. 17 deadline
because it had

tax certificate on
Dec. 14, 1994.

Cable deals keep on coming

Nashville-based Gaylord Entertainment, which long has been trying to
sell its cable systems, reached a definitive agreement late last week to
sell the properties to Charter Communications and Kelso & Co. for $370
million. The systems reach about 180,000 subscribers in California, North
Carolina and South Carolina. Upon the completion of this and other deals,
Charter will manage cable systems with 850,000 subscribers.

Meanwhile, top MSO Tele-Communications Inc. and Intermedia Part-
ners still are looking to acquire Viacom cable systems serving about 1.1
million subs across the country. Their interest in the Viacom properties
continues despite an earlier failed attempt to buy the systems using a
minority tax certificate. The U.S. Senate voted earlier this month to put the
kibosh on the certificate, which would have given Viacom a tax break of
up to $640 million.

The companies still were holding talks with Viacom at presstime,
according to a spokeswoman at TCI (which owns a 31% stake in Inter-
media Partners). Viacom is looking to reduce its debt by about $2 billion
through sale of the systems. —RB

minority businessman. Via-
com planned to sell the sys-
tems for $2.3 billion (see

successfully argued 1y,
on Capitol Hill Viacom’s deal caught the
. attention of House Ways &
that it should not Means Committee Chair-

man Dick Armey (R-Tex.),
who quickly pushed a bill
through the House that
killed the program. The
House and Senate agreed

binding contracts last week to end the pro-

in place and had gram retroactive to Jan. 17,

. just days before Viacom
app”ed for the finalized its deal.

The decision to end the
program retroactively af-
fects 18 broadcasters and
cable operators who had ex-
pected to receive tax certificates for
pending sales.

But Tribune successfully argued
on Capitol Hill in Qwest’s name last
week that it should not be subject to
the Jan. {7 deadline because it had
binding contracts in place and had
applied for the tax certificate on Dec.
14, 1994.

Congressional tax writers say Tri-
bune is the only company among the
18 waiting for tax certificates that
will eventually receive the tax break.
However, one Capitol Hill source
cautioned that others could emerge:
“FCC recordkeeping in this area has
not been what it should be.”

Granite Broadcasting’s Don Corn-
well built a seven-station group with
the help of the tax certificate. He had
planned to use the program again to
buy wMMT(TV) Kalamazoo, Mich.
Cornwell said he will do that deal
with or without the tax certificate.

However, he added that many of
his investors were treated unfairly
by the decision to end the program
retroactively. Individuals who invest
in a minority broadcasting company
also are eligible for tax certificates.
Cornwell said that several of his
investors had hoped to take advan-
tage of the program, but now will
not be able to. “I don’t think it’s fair
how they treated American in-
vestors,” he said. ]

10

Apr 3 1995 Broadcasting & Cabie







EXCEPT, PERHAF

ENTERTAINMENT TONIGHT A CURRENT AFFAIR
NOW IN ITS 14TH YEAR NOW IN ITS 8TH YEAR
15 15 15 | HH SHARE HH SHARE
‘ ENTERTAINMENT
Ll 13 13 A CURRENT AFFAIR
12 12
'Ild
10~
[9 9 9 9 o % 92 9 9 9 g#c'ﬂ-—l
9/94  ¥0/94  11/94 12/94 1/95 2/95:_u- 3/95 9/94 .10/94 11/94 12/934 1/95 2/95 :.3/95

AMERICAN JOURNAL
NOW IN ITS 2ND YEAR

HH SHARE
14
13 13”7 \13 13 13 13|
AMERICAN ‘
JOURNAL
n
10 P q
o
9 9 95 9 9. =

@/94 10/94  11/94 12/94 1/95 2/95 3/95

IV TELEPICTURES

I e ! e v i 5 §i o ¥



a,

HARD COPY INSIDE EDITION
NOW IN ITS 6TH YEAR NOW INITS 6TH YEAR
HH SHARE HH SHARE

14 14 14 INSIDE EDITION 14 '
HARD COPY B __ 1B B 1B 13 131313

RG22 12

<3}

10~ 10,
19 9 9 9 o7 9 9 9 9 9

A

9/94 10/94 1M/ 12/94 +1/95 2/95 3/95 9/94 10/94 11/94 12/94 1/95 2/95 3/95

THE ENTERTAINMENT MAGAZINE

TR
"’

WARNER BROS.
DOMESTIC TELEVISION
DISTRIBUTION

R¢ 3 7 A Time Wamer Enreniainment Company
1995 Warner Bros. All Righes Reserved.



= TOP OF THE WEEK

'Second-channel fighti in Senate

Republicans at odds over HDTV spectrum language

By Kim McAvoy

enate Assistant Majority
SLeader Trent Lott (R-

Miss.) is prepared to offer
an amendment to Senate tele-
communications-reform legisla-
tion that would direct the FCC
to grant each TV station a sec-
ond channel for HDTV and
other digital services, according
to the National Association of
Broadcasters,

But Lott may face opposition
from Senate Majority Leader
Bob Dole (R-Kan.), who questions
turning the spectrum over to broad-
casters. Dole considers it “industrial
policy,” sources say.

A showdown over the second
channel and a host of other contro-
versial issues may come as early as
this week if Dole succeeds in clear-
ing time on the Senate floor for

Trent Lott

Bob Dole

debate and a vote on the legislation.

But some Senate insiders doubt the
measure can make it to the floor so
soon. They say some senators are
threatening to put holds on the legis-
lation, which would prevent quick
consideration.

According to sources, former Sen-
ate majority leader Howard Baker

(R-Tenn.), who represents the
long-distance telephone com-
panies, is among those trying
to keep the measure from com-
ing to a vote next week. The
bill would permit local tele-
phone companies to enter the
long-distance market.

The NAB has been working
hard to find support for a
strong second-channel provi-
sion ever since Senator Larry
Pressler’s (R-S.D.) Commerce
Committee reported out the
reform bill on March 23.

Adopted by a 17-2 vote, the bill
would give the FCC discretion over
whether to grant the second channel
for HDTV or “ancillary and supple-
mentary” services. But under the Lott
amendment, one NAB source says,
“there would be no ifs, ands or buts.”

The National Association of

NAB presses for radio dereg

Association finds champions in Lott and Bryan, but faces opposition

from key Democrats and small-market stations

By Kim McAvoy

he National Association of
TBroadcasters has lined up sena-

tors Trent Lott (R-Miss.) and
Richard Bryan (D-Nev.) to lead the
fight for repeal of radio ownership
limits, the trade association said last
week.

The senators agreed to offer
amendments 10 the telecommunica-
tions-reform legislation that would
remove all FCC radio ownership
caps. Today, those caps limit a com-
pany to 20 AM and 20 FM stations
nationally and no more than three
stations in a market.

A vote on telecommunications-
reform legislation could happen as
early as this week. “That means that
all radio broadcasters must get active
now to make sure that we will have
what we need in this legislation to
compete with telephone companies,
cable, satellites and all the rest,” the

NAB said in an “alert” to radio mem-
bers last week.

As reported out by the Senate
Commerce Committee two weeks
ago, the reform legislation failed to
provide radio ownership relief.
*While noble in intent, [the bill] does
little to provide radio broadcasters
with the kind of ownership restriction
relief we need to compete,” he said.

Republican supporters of radio
deregulation conceded the issue to
Democratic opponents led by former
committee chairman Ernest Hollings
(S.C.) at the March 23 markup. Late
last week, the Democrats were hold-
ing the line. “I don’t know of any
changes in their position,” said a
Hollings aide.

The NAB's case for wholesale
deregulation is being made tougher
by small-market broadcasters that
favor caps and are making their voic-
es heard on Capitol Hill.

“If they
take the cap
off the num-
ber of sta-
tions you can
own, the small
broadcasters don’t have a chance,”
said Wally Mullinax, owner of
wMTY(aM) Greenwood in Hollings’s
home state of South Carolina.

If ownership limits are abolished,
Mullinax said, the large station
groups will “eat up” the smaller sta-
tions.

“I’ve seen what Wal-Mart has
done to downtown America, and [
see the same thing happening to
radio if the ownership limits are
repealed,” said Jeff Lyon, general
manager of KsNM(FM) Truth or Con-
sequences, N.M.

As a member of the NAB Radio
board of directors, Lyon cast the sole
dissenting vote against the bill. =

Richard Bryan (D-Nev.)

14
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Broadcasters has good reason to
scramble for a statutory second-chan-
nel guarantee. Not only are budget-
conscious House Republicans looking
at the second channel as a possible
new source of revenue (BROADCAST-
ING & CABLE, March 27), but the
Hundt FCC also is revisiting the
agency’s 1992 tentative decision giv- |
ing stations the second channel for
HDTV. Central to the review is who
should get the spectrum and what uses
of it should be allowed.

The decision to reopen the 1992
decision was sparked by broadcast-
ers’ desire to take advantage of digi-
tal technology to offer services other
than HDTYV, including data and mul-
tichannel broadcasting, says an FCC
official. “In 1992 the broadcasters
asked for one channel [for HDTV]
and they got one channel,” the offi-
cial says. “Now they are asking to use
the spectrum to deliver several chan-
nels. We have to evaluate that.”

In a January interview (BROAD-
CASTING & CABLE, Jan. 16), Hundt
said broadcasters would have to pay
for extra spectrum and the flexibili-
ty to use it as they wished. But pay-
ment, he said, could be cash or pub-
lic service commitments—that is,
guarantees of time for political
debates, educational children’s TV
Or news.

The broadcasters’ second-channel
amendment won’t be the only area of
debate on the Senate floor. Believing

TOP OF THE WEEK

the bill too regulatory, sources say,
Dole may offer amendments raising
the TV ownership limits and further |
deregulating cable rates. Lott may also |
offer an amendment repealing radio |
ownership limits (see page 14). \

The broadcast TV networks have
been lobbying for elimination of the
national ownership caps—12 stations
and coverage of no more than 25% of
the national TV audience. The Com-
merce Committee bill would eliminate
the numerical cap and raise the cover-
age cap to 35%.

Network affiliates are working
against the networks and want to
keep the cap at 25%. Democratic
Senator Byron Dorgan (N.D.) may
offer an amendment aimed at keeping
the TV ownership cap intact. Dorgan
also is expected to offer language to
wipe out a provision that allows for-
eign ownership of U.S. telecommuni-

Full plate at FCC

ltems on the agenda of the April 5 meeting

Children’s Programing

FCC Chairman Reed Hundt failed to win support from other commission-
ers for his proposal to require broadcasters to air three hours of children’s
programing each week. The proposal will be included in this week’s pro-
posed rulemaking, but the commission will not reach a “tentative conclu-
sion” to adopt the plan as Hundt had hoped. His proposal wouid allow a
broadcaster to trade all but one hour of its obligation to other stations in
the same market. The obligation also would increase to five hours over
the four years. But other commissioners chafed at the mandatory mini-
mum and called for aiternatives to be included in this week’s proposed
ruiemaking. One proposal is to impose no new obligations on broadcast-
ers until the study is completed on the state of children’s programing.

Network Rules
The commission is working through all of its network rules, looking for ones
that may be obsolete. The Mass Media Bureau put several of the network
rules on the table earlier this month, but only one will be voted on at this
week's meeting. The commission is expected to propose eliminating the
rule that requires networks to file copies with the FCC of its agreements for
each of its affiliates. Affiliates like the rule because it allows them to keep
track of trends in network compensation. “It puts the terms of the agreement
out there for everyone to see. It helps keep the network on the straight and
narrow,” said Covington & Burling's Kurt Wimmer, counsel to CBS affiliates.

The commission decided not to take up:

m Dual Network Rule: Effectively bars Fox, NBC, CBS and ABC from
operating secondary networks. mNo Representation Rule: Bars networks
from representing affiliates in the sale of national spot advertising. m Rate
Control: Bars broadcasters from influencing the ad rates of their affiliates.

Fin-Syn
A month ahead of schedule, the FCC plans to launch a rulemaking to
determine whether it should allow the prohibition against the Big Three
networks’ entering the domestic broadcast syndication business to expire
this fall. The FCC eliminated most of the so-called fin-syn rules limiting the
networks’ participation in program production and syndication two years
ago. But it decided to keep the domestic syndication prohibition in place
until this November and to give proponents of the rule a last chance to
argue for its continuation in a proceeding starting in May. Leading the
charge for preserving the prohibition will be the same coalition of Holly-
wood studios and producers, syndicators and independent TV stations
that fought unsuccessfully to save the other fin-syn rules from the dereg-
ulatory ax. Given the arrival of a new chairman (Reed Hundt) and two new

commissioners (Susan Ness and Rachelle Chong), the coalition believes |

it has a shot at saving the rule, says coalition attorney Diane Kitlory. But,
she concedes, “it's clearly an uphill battle.”

Channel Occupancy Rules
The FCC is expected to affirm current rules that limit the amount of own-
ership cable operators may have in programing carried on their systems.
Current rules bar cable operators from having an attributable interest in
more than 40% of the networks carried by their systems. The cap applied
only to the first 75 channels on a cabie system. The rules are not subject
to change if a cable operator faces effective competition as defined by the
statute. —CSS, HAJ

cations companies. =

|
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FEBRUARY B2 kY vs NOVEMBER I T2 GROWTH

| PERCENTRGE SHARE INCRERSE
MARKET fTATION | Sy g
BosToN WiXT/flX | +67% | +100%
WASHINGTON D.C.| WITE/FIX | +17% | +10%
DALLAS KORF/FOX | +76% | +41%
HousTan KRV/FOX | +67% |+200%
PITTSBURGH KIKR/CBS | +5% | +63%
SACRAMENTD KXv/tas | +52% | +5%
SAN DIEGD KFMB/CBS |+1000%| +50%
CHARLOTTE WCNL/NBC | +300% | +167 %
NASHVILLE WSMV/NBC | +1200%| +800%
| SALT LAKE CITY | KsTU/fDX | +150% | ¥157%
GREENSBORD WGHP/RBC | +73% | +54%
ALaany, NY WNYT/NBC | +117% | +71%
LITTLE ROCK KIRT/FX | +238% | +240%

Source: NSI February '95 vs November '94 based on Share,
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TOP OF THE WEEK

Nielsen sub gains for midsize networks

-[Figures in thousands) Nov.-April
L YD (going
" March April ©  Month (lan.-April) forward

Network Subs Subs Gain Subs  Sub gains)
TLC 34,493 35930 1,437 3,713 4,859
Cartoon 14,112 16,198 2,086 3,702 4,505
ESPN2 18,153 19,556 1,403 3,220 4,052
Court TV 18,468 19,708 1,240 3,587 4,187
Sci-Fi Channel 18.581 20,754 2,173 3,371 3,867
Comedy Ceniral 32,310 33,752 1,442 2612 3,318
E! 29,833 30,909 1,076 2,466 2,987
5.4 19,513 20,328 815 2,442 n/a
CcMT 26,753 27,513 760 2,081 2,619
Faith & Values 21,228 21,944 716 1,540 2,396
Prevue 35,602 36,061 459 1,511 1,879
Travel Channel 15,497 16,109 612 1,193 1,106
Nostalgia 8,381 8,060 321 —682 -895

Mid-sized basic cabte networks have seen distribution gains varying from
1.1 million to 4.9 million subscribers under the FCC’s “going-forward” rules
for adding new cable networks, according to A.C. Nielsen Co. data sup-
plied by Discovery Communications inc. Virtually all of the distribution
gains are tied {o so-called “expanded basic” packages that allow cable
systems to add another six or so networks to their lineups, says Bill Good-
wyn, DCI senior VP, affiliate sales and relations. He says the limited win-
dow of growth under the FCC rules will result in continued, smaller growth
over the next few months. There was virtually no subscriber growth during
the same period last year because of the uncertainty tied to reregulation.
The chart includes all networks™ with fewer than 50 million subscribers
except Black Entertainment Television, which added just 300,000 sub-
scribers, and America’s Talking, which was not tracked by Nieisen. —RB

Peabody winners named

he University of Georgia has
Tannounced its 1994 George Fos-

ter Peabody Awards for excel-
lence in broadcasting and cable. Three
of NBC's prime time series were hon-
ored: ER, Mad About You and Frasier.
The awards will be presented May 8 in
New York City.

The winners: Tobacco Stories,
National Public Radio; Schizophre-
nia: Voices of an lliness, Lichtenstein
Creative Media, Wade in the Water:
African American Sacred Music Tra-
ditions, NPR/Smithsonian; D-Day
and Fifty Years, wvxu-FM Cincinnati;
The Rise and Fall of Vee-Jay, WRKS-
FM New York; Fascinatin’ Rhythm,
wxXxI-FM Rochester, N.Y.; Rush to
Read, ABC News’s PrimeTime Live;
CBS Reports: D-Day; Rwanda, KGO-
TV San Francisco; The Atomic Bomb-
shell, KSEe-TvV Fresno, Calif.; Far
Chance, National Film Board of
Canada; Sewer Solvent Scandal,
KGAN-TV Cedar Rapids, Ia., and The

Battle of the Bulge, wGBH-Tv Boston.

Also: Just Because: Tales of Vio-
lence, Dreams of Peace, KSBw-TV Sali-
nas, Calif.; The Hunger Inside, 20/20,
ABC News; FDR, wGBH-TV Boston;
Normandy: The Great Crusade, Dis-
covery; China: Beyond the Clouds,
WETA-TV Washington; Malcoim X:
Make It Plain, wGBH-TV Boston; Buddy
Check 12, wTLv-Tv Jacksonville, Fla.;
Reflections on Elephants, National
Geographic Television; Fourways
Farm, Case TV Production; Break the
Silence: Kids Against Child Abuse,
CBS: Nick News, Nickelodeon; ER,
Constant/Amblin/Warner Bros.; Ar-
mistead Maupin’'s Tales of the City,
KQED(Tv) San Francisco; Frasier, Grub
Street/Paramount; MTV Unplugged,
MTYV Networks; Mad About You, In
Front Productions/Nuance Produc-
tions/TriStar Television; Barbra Strei-
sand: The Concert, J.E.G. Productions/
HBO, and Moon Shot, Turner Original
Productions/Varied Directions. m

Showtime
lands Tyson
fight deal

PPV bout, set for Las Vegas,
is first in three-year package
By Jim McConville

Former heavyweight boxing

champ Mike Tyson has signed a

three-year deal with Showtime
that is expected to add some punch to
the pay-per-view business.

Tyson’s first fight, to be held at the
MGM Grand Hotel in Las Vegas, will
take place “within the next few
months,” a Showtime spokeswoman
says.

The estimated dollar value of Ty-
son’s share of the Showtime purse is
expected to be $20 million-$40 mil-
lion. Tyson’s promoter, Don King,
reportedly is seeking a $200 million
six-fight package from the MGM
Grand, The hotel announced a 2 1/2—
year, six-fight deal, but gave no
financial details.

During a 61-second press confer-
ence held at the Gund Arena in
Cleveland, Tyson announced the
Showtime deal and plans to keep his
two fight managers and long time
promoter King. After reading a brief
statement, Tyson quickly left the
podium.

Showtime Networks Inc.’s three-
year deal with Tyson gives it exclu-
sive pay-per-view rights to all his
heavyweight fights. The deal also
calls for Tyson to provide on-air
commentary for Showtime Champi-
onship Boxing.

Tyson said he chose Showtime to
air his first fight since his 1992 con-
viction for rape because of his long-
standing association with the cable
network: “I have enjoyed my rela-
tionship with Showtime, both as a
boxer and as a boxing commentator.”

Before the press conference,
rumors had circulated that Tyson
would dump King. The rumor started
after the cancellation of a party to
celebrate Tyson’s release, where
King would have been a guest. .
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Our Business Is Helping Yours
Put Your Audience
At Your Fingertips.

You need a world of resources when
it comes to satellite communications. And
GE Americom can provide them. We give
you state-of-the-art satellite solutions to help
you reach your audiences —wherever they are.
Our SATCOM, SPACENET and GSTAR
satellites delver the full range of video, audio
and digital services. The next spacecraft in our
planned future linewp, GE-1, GE-2" and GE-3;

will take satellite technology and service to

new levels. Our commitment to quakty and
customer satisfaction is backed by the financial strength and business know-how that comes with being a

GE Capital Company. Call (609) 987-4230 today to discover how we can help you reach out to your audience.
*Orbital slot applications for GE-2 (85° W) and GE3 (127° W) pending FCC approval
GE American Communications

A GE Capital Company
Our Business Is Helping Yours®

AMERICOM » AUTO FINANCIAL SERVICES ¢+ AVIATION SERVICES « COMMERCIAL EQUIPMENT FINANCING « COMMERCIAL FINANCE » COMMERCIAL REAL ESTATE FINANCING
CONSOLIDATED FINANCIAL INSURANCE » EMPLOYERS REINSURANCE CORPORATION « EQUITY CAPITAL GROUP » FINANCIAL GUARANTY INSURANCE COMPANY « FLEET SERVICES + GECC FINANCIAL (HAWAI)
GENSTAR CONTAINER + GLOBAL PROJECT & STRUCTURED FINANCE + GNA + MODULAR SPACE - MORTGAGE INSURANCE - MORTGAGE SERVICES « PENSKE TRUCK LEASING
RAILCAR SERVICES « RETAILER FINANCIAL SERVICES « TECHNOLOGY MANAGEMENT SERVICES » TIP/TRANSPORT INTERNATIONAL POOL » VENDOR FINANCIAL SERVICES



Can you believe it?

Our show is 81% sold.
It's a Firm Go for
September ‘95.
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Believe it!
Our marriage didn’t work, 4
but our divorce is selling
in 109 markets.
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Network shows await fall pickups

CBS and Fox lineups have fewest locks for return

By Steve Coe

Ithough much is up in the air
A regarding the fall schedules,

the networks have designated
some series as locks to return to next
season’s lineups. ABC and NBC have
the fewest holes to fill in the fall. The
list of returning shows for CBS and
Fox is considerably shorter.

Shows will be added to the follow-
ing lists during the weeks leading up
to the schedule announcements in
May. The following shows either
have been given renewals or are fore-
gone conclusions to return.

Among the comedies that will
return to ABC’s schedule next season
are Boy Meets World, Home Improve-
ment, Roseanne, Grace Under Fire,
Family Matters, Step by Step, Hangin’
with Mr. Cooper, America’s Funniest
Home Videos and Coach. Notable
omissions at this point are Ellen,
which was ranked at number 14
among all series in household num-
bers through Sunday, March 26; Me
and the Boys (21), Thunder Alley
(46), All American Girl (54) and Sis-
ter, Sister (62). The network already
has said that Full House, a seven-year
veteran and currently ranked 26th,
will not return.

With the excep-
tion of Ellen, the
remaining come-
dies awaiting re-
newal notices are
geared to teen or
young-adult audi-
ences. ABC has
said it intends to
move away from
the “several kids
and a single parent”
formula that has
been the basis for
many of its come-
dies. The network is
instead looking to
develop more adult-driven comedies
to strengthen its demographic profile.

On the drama side, only NYPD
Blue is a lock. Shows currently on the
bubble include Lois & Clark, at 56th
a probable returnee; The Commish, at
number 77; Matlock (59); The Mar-
shall (87); Extreme (101) and My So-
Called Life (112).

Also no lock to return at this point
is the ABC Family Movie on Saturday
night. Despite its low ranking, how-
ever—98th for the season—Ted Har-
bert, president, ABC Entertainment,
says that the two-hour block “has

‘Ellen’ awaits renewal,

Peyronmn named Fox News President

Joe Peyronnin, former vice president, prime time, and for-
mer assistant to the president, CBS News, has been
named president of Fox News. The post has been vacant
since the departure of Van Gordon Sauter a year ago.
Before leaving the network in January, Peyronnin had
been with CBS News for more than 20 years in a variety
of posts, including bureau chief stints overseas and in
Washington. Peyronnin said last week that his first priori-
ty is to get the affiliate-newsfeed venture with Reuters fully
operational. lan Rae, Fox News executive vice president, who reports to Pey-
ronnin, is responsible for implementing that service. Beyond that, Peyronnin
will work with Fox stations executive Mitchell Stern to augment the local
newscasts at the owned-and-operated stations, and with Fox affiliates not
currently in the news business. As for a national newscast, Peyronnin says
Fox continues to believe that it should not be in that business—which is not
to say the network isn't planning a national news presence in the future. But
for now, says Peyronnin, “it's tiny steps for tiny tots.”

—SM

increased the time
period 50% over
last year and is the
number-one show
among adults 18-49
in its second hour.”

NBC'’s returning
comedies include
Seinfeld, Frasier,
Wings, Mad About
You and the first-
year Friends. Three
shows that have got-
ten spring tryouts
and now are being
evaluated are the
ampersand come-
dies Hope & Gloria and Pride & Joy,
ranked 11 and 35, respectively, after
two airings, and Newsradio (27).

NBC comedies on the fence in-
clude The John Larroquette Show
(44), The Fresh Prince of Bel-Air
(52), Something Wilder (75) and The
Mommies (109). Blossom and Empty
Nesr will not return.

NBC has given three dramas re-
newals for the fall: ER, Sisters and
Law & Order. Less certain for a re-
turn in the fall are The Cosby Myster-
ies (58), seaQuest DSV (64), Earth 2
(71), Unsoived Mysteries (76), Homi-
cide (91) and Sweer Justice (99).

If renewed, the costly seaQuest
DSV and Earth 2 may be split in the
fall. “Can we benefit the two hours
by keeping them together?” says
Warren Littlefield, president, NBC
Entertainment. “Demographically,
they've exceeded our expectations.
To go in and accomplish what they’ve
done, given the black hole that was
there—the odds are in their favor to
return,” he predicts.

NBC now airs three Dateline NBC
hours over three nights. If the net-
work’s drama development is consid-
ered strong enough, NBC executives
will consider paring the news show
by at least one of those hours.

The CBS comedies expected to
return include Murphy Brown, Dave’s
World and The Nanny. Probable
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returnees include Love & War and
Cybill. No other CBS sitcoms rank
among the top 50 network shows.
The remainder of the CBS comedies
that are doubtfuls, nearly all of them
first-year shows, are Wonten of the
House (70), The George Wendt Show
(78), Daddy’s Girls (19), The Boys
Are Back (82), The Five Mrs. Bu-
chanans (83), Hearts Afire (94), Dou-
ble Rush (107) and The Office (110).

CBS hours expected to get a pick-
up include the two David E. Kelley
dramas, Picket Fences and Chicago
Hope;, Dr. Quinn, Medicine Woman;
Waliker, Texas Ranger and Murder, She
Wrote, which was renewed last
month. In fact, CBS gave an early 22-
episode renewal to Walker, Texas
Ranger late last week. Less likely to
return—depending on the strength of
the network’s drama development are
Northern Exposure (42), Rescue 911
(50), Diagnosis Murder (55), Due
South (57), Touched by an Angel (81),
Under Suspicion (84), Under One
Roof (92) and Burke's Law (121).

The news magazines that will
return next season on CBS are 60
Minutes and 48 Hours. Less likely for
a renewal is Eye to Eye with Connie
Chung, which ranks 89th.

Among the comedies Fox will
renew for next season are Married...
With Chiidren and The Simpsons.
Also likely to return but not yet cer-
tain are Martin and Living Single. Fox
sitcoms on the bubble are House of
Buggin' (86) and The Critic (95).
Comedies with little or no chance of
renewal are Hardball (108), The
George Carlin Show (111), Wild Oats
(122) and Get Smart (126).

Fox dramas returning for fall are
Beverly Hills, 90210, Melrose Place
and The X-Files. Probable returnees
include America’s Most Wanted and
New York Undercover. The network
recently debuted two new sci-fi hours,
and their performance during the next
several weeks will determine whether
either will be renewed. Sliders ranked
65th after its first outing, and VR 5 fin-
ished in 117th place after two airings.
Drama longshots for the fall include
Models Inc. (113), Medicine Ball
(118), Party of Five (120), MANTIS.
(123) and The Great Defender (127).

Also being evaluated by the net-
work are the two half-hours of Cops,
which air on Saturday night as the
lead-in to America’'s Most Wanted. w

PROGRAMING

0.J., MJ help power ratings

Virtually all of the nation’s basic cable networks showed ratings growth dur-
ing first quarter 1995, with top-rated USA averaging a personal-best prime
time gquarterly rating of 2.6.

A record 1,622,000 cable homes watched USA in prime time, according
to A.C. Nielsen Co. data provided by various sources. Top USA programs
included original series Silk Stalkings with a 3.0 rating, up 36% over 1994,
made-for-USA movies with a 4.1 rating, up 24%; theatrical movies with a
2.6 rating, up 44%, and Tuesday Night Fights with a 2.2 rating, up 15%.
Overall, basic cable averaged a 24.1 prime time rating during the first quar-
ter, representing a 16% boost over the same period in 1994, The three
broadcast networks dropped 13%, to an average 31.3 prime time rating,
during the same period, according to USA research.

Coverage of the O.J. Simpson trial has proved a windfall for several net-
works. CNN'’s ongoing coverage of the trial gave the news network 99 of
basic cable’s 100 highest-rated programs for the first quarter. The only
other program to break the top 100 list was TNT’s The Good Old Boys, one
of three original movies that helped boost the network’s ratings. The net-
work’s NBA on TNT saw its highest-ever household delivery (2 million
homes) with the return of Michael Jordan to the Chicago Bulls.

Among other networks enjoying a boost as a result of Simpson coverage
was CNBC, which saw its prime time audience grow by 48% with the help
of Simpson coverage on Rivera Live. CNBC's late-night block (11:30 p.m.-
2:30 a.m.) is up 239% in a year-to-year comparison, —RB

Basic Cable Ratings: 1Q 1995 Vs. 1Q 1994

Primetime (Mon-Sun 8-11 p.m.) Mon-Sun 24 Hours
1Q 1995 1Q 1994 1Q 1995 1Q 1994
HH HH HH HH
Rating (000) Rating (000} | Rating (000) Rating (000)

USA 26 1,622 24 1,479 1.2 746 1.1 710
TBS 2.0 1,260 2.0 1,237 1.2 793 1.4 861
TNT 1.8 997 1.4 864 1.0 628 0.9 567
NICK 1.6 968 1.0 635 1.4 843 0.9 574
ESPN 14 876 13 817 0.7 441 06 398
CNN 1.3 855 0.9 554 1.2 765 06 348
LIFE 1.3 788 1.0 576 0.8 452 06 362
DISC 12 762 1.0 624 0.6 408 06 341
TNN 1.1 684 0.9 542 0.5 331 05 282
A&E 1.1 680 1.0 614 0.8 485 0.8 453
FAM 1.1 642 1.0 618 06 345 06 333
WGN 12 426 1.1 371 0.7 250 06 213
MTV 06 365 06 370 0.5 280 05 276
HLN 03 181 03 161 03 180 03 162
TOON 1.6 207 1.1 104 11 145 08 79
CNBC 04 206 03 139 03 164 03 121
PREVUE 04 144 04 115 0.2 76 0.2 65
TLC 06 183 05 130 0.3 110 0.3 89
SCI-FI 0.8 146 0.6 87 0.5 88 0.4 59
COURT 0.7 113 NA NA 0.9 152 NA NA
CMT 04 107 0.3 81 0.3 78 0.3 76

USA's prime lime is 7-11 p.m.; Family’s prime time is 7-10 p.m. Mon.-Sun., and full day is 7 a.m.-1
a.m,; CNBC's prime time is 8-11:30 p.m. Mon.Fri.; Discovery's and TNN's full day is 9 a.m.-3 am.;
Lifetime’s full day is Mon.-Fri. 7:30 a.m.-1:30 a.m. and Sat.-Sun. 10 a.m.-1 a.m.; A&E's full day is 8
a.m.-4 a.m,; El's full day is 6 a.m.-3 a.m. Mon.-Sun.; TLC's full day is Mon.-Fri. 12 noon-3 a.m. and
Sat.-Sun. 9 a.m.-3 a.m.; BET's full day is Mon.-Fri. 9 a.m.-4 a.m.; all other networks are 6 a.m.-6 a.m.
Source: A.C. Nielsen Co. data supplied by various networks. All ratings based on coverage homes for
each netwerk. NA—not available
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Customer satisfaction like this does happen every day with HGTV.

Find out how HGTYV is satisfying cable operators, advertisers,
and viewers all across America.

A4 i3

HOME & GARDEN TELEVISION

Deuvoted to everything you love about home.

Affiliate Sales Southeast Region at 615/694-2700, Western Region at 213/848-2728{

e i Midwest Region at 810/827-4476 or Eastern Region at 212/692-3986.
CABLE NETWORK
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PPV outlook: partly sunny

Tyson return, expanded offerings are upside; search for
channel space and marketing support remain challenges

By Rich Brown

he pay-per-view business might
Tnot be growing by leaps and
bounds, but there are some posi-
tive signs for the industry as CTAM’s
Pay Per View Conference convenes
this week (April 4-6) in New Orleans.

Cable system addressability (the
ability to deliver PPV programing) is
expected to climb to 23 million homes
by the end of 1995, a 3% boost over
year-end 1994, according to Show-
time Event Television; the anticipated
return of Mike Tyson to the ring (see
“Top of the Week™) is expected to do
wonders for the boxing category; sev-
eral more events will be added to the
wrestling category this year, and adult
program services are booming.

Cable system operators have been
talking for years about the impor-
tance of unregulated pay-per-view
revenue in a reregulated world. But
all the talk has yet to result in double-
digit growth for the PPV business,
which SET pegged as a $413 million
business last year,

Cable system operators need to
“wake up” and start devoting the
channel space and marketing dollars
needed to make PPV a success, says
one veteran PPV programer.

Cable system operators made
about half of their PPV revenue last
year in movies, and much of the
growth in the category came from

S YNDICA
Kenney’s fate uncertain

Pat Kenney, president of Cannell
Distribution, confirms that his fate

| at the company is an open question,
given his division’s merger into
syndicator Genesis Entertainment
(BROADCASTING & CABLE, March

| 27). Kenney, praised by other syn-
dicators for his ability to clear first-
run shows like Hawkeye and U.S.
Customs: Classified despite little
leverage, lauded the New World-

| Cannell deal as one that makes
sense. Of his own future, he added:
“Cannell Television Distribution

adult services, according to SET.

Playboy TV is averaging about
900,000 PPV orders per month,
according to Jim English, president,
Playboy networks worldwide. The
network also has approximately
300,000 monthly subscribers who
pay an average $10 per month to
receive the channel via cable and
backyard dish. The service is under-
going a revamp that includes pro-
motable events, original movies, new
series and home shopping.

The other major adult distributor,
Graff Pay Per View, is averaging a
cume buy rate of 10% for its Spice
and Adam & Eve channels in an
addressable universe of 14.5 million
homes, says Steve Saril, vice presi-
dent, affiliate sales and marketing.

The wrestling category raked in an

PROGRARMING e s et I b i T S s i T

estimated $70 million in PPV rev-
enue in 1994, and promoters are
looking to push that number even
higher this year.

The World Wrestling Federation
on May 14 will debut /n Your House,
a new pay-per-view series that
expands the company’s PPV offer-
ings to one per month. Each of the
two-hour shows will carry a suggest-
ed retail price of $14.95 and will be
telecast during the seven months of
the year that do not already feature
major WWF events.

Meanwhile, Turner Broadcasting
has expanded its PPV wrestling
events from seven to nine per year.
Two wrestling events previously seen
on wTBS under the title Clash of the
Champions will move off the basic
cable network and onto PPV.

Pay-per-view boxing, which last
year took in more than $100 million,
could see a dramatic rise in revenue
this year with the return of Tyson.
Industry observers say his return bout
alone could bring in $100 million in
revenue. ]

Ol takes toll on syndication

Ratings down for most reality, talk shows in early fringe

By Steve McClellan

avel-to-gavel coverage of the
G 0O.J. Simpson trial by cable net-

works and some broadcast sta-
tions took its toll on syndicated rat-
ings in February, particularly in after-
noon time periods. That’s the conclu-

has successfully cleared and mar-
keted complex programs in excess
of 80% of the country over the past
five years despite the lack of signif-
icant leverage in the market, and
that expertise will be recognized by
New World or someone else.”

And the winner is...

Warner Bros. Domestic Television
Distribution’s syndicated Extra—
The Entertainment Magazine garned
a show-record 5.6 Nielsen metered-
market household rating and 12
share for its post-Oscar show last
Tuesday, up from a previous high

sion of a Petry analysis of the Febru-
ary 1995 Nielsen rating books, which
indicate that the ratings of most real-
ity, magazine and talk shows in early
fringe were down compared with a
year earlier.

In the off-network arena, another

E _FERLE SR
of 5.3/12 achieved Jan. 2. Overall,
the show trailed Paramount Domes
tic Television’s Entertainment
Tonight, which earned a 9.1/15 in
the metered markets. down from
that show’s 10.1/17 for its post
Oscar show last year. However, the
two shows split the twin entertain-
ment-capital markets, In New York,
ET's 9.6/15 on WCBS-Tv at 7:30
p.m. topped Extra’s 8.4/13 on
WNBC-TY at 7 p.m. In Los Angeles,
Extra’s 11.1/18 at 7 p.m. on KNBC-
TV topped ET’s 7.8/12 at 7:30 p.m,
on KCBS-Tv. ET has weaker lead-ins
than Extra in both markets.

Apr 31995 Broadcasting & Cable




"‘l“ 1

With our recent acquisition of the Adam & Eve Channel,

Spice is now the single largest provider of “exclusive” adult product, serving nearly
13 million channel homes and 16 of the nation’s top 20 MSO’s,

Being the best is more important to us than being the biggest.
Spice was the first adult network to offer 90 minute program blocks, the first to offer
a 24-hour program day and the first to offer a true complementary companion service.

This commitment to be the best continues with the “new” Spice and Adam & Eve.
With an unmatched inventory of “exclusive” movie product from the best producers
in the industry, including VCA and VIVID, Spice and Adam & Eve each deliver
monthly lineups of 50 non-duplicated features, with 12 “exclusive” premieres
on each service....many available prior to home video release.

Our commitment goes beyond programming, with an expanded regional and corporate
affiliate marketing group designed to support your efforts with the best tools available.

And that’s just the beginning....

p
NOTJUSTTHEBiGGEST  Adam
..THE BEST & Eve/

CHANNEL

NORTHEAST REGION CENTRAL REGION SOUTHEAST REGION WESTERN REGION
John Woods Tom Wehling, Jr. Jeff Mortensen Shirley Rohn-Saito

212-941-1434 708-717-4226 703-335-2547 310-314-2492



Simpson—Bart and company—and
Fresh Prince of Bel-Air continued to
shine. The Simpsons was the top sit-
com in prime access, averaging an
8.1 rating/12 share, according to the
Petry analysis, on which the ratings
information in this report is based.
The show averaged an 8.5/25 among
men 18-34 and a 7.0/19 among
women 18-34. It also grabbed a 31
share of the teen audience.

Fresh Prince climbed to second
place among access sitcoms, with a
7/12 household average, a 6.9/22
among women 18-49 and an 11.4/34
among teens.

Rounding out the top five access
sitcom performers were Family Mat-
ters (6.9/9 household average and
7.1/15 with women 18-34); Mar-
ried..With Children, with a 6.6/11
household and a 6.1/19 among men
18-34; and Roseanne, with a 6.3/12
household and a 7.2/24 among
women [8-34.

The two key game shows in early
fringe, Jeopardy! and Family Feud,
also were down compared with a year
ago. Jeopardy! was down a ratings
point and 2 share points, to a 9.4/24

in the daypart, while Feud dropped
more than 2 ratings points and 6
share points, to a 2.6/15.

In access, Wheel of Fortune contin-
ued as the top-rated first-run pro-
gram, with a 16.1/30. But the show
was down from last year’s 17.4/31
February average. In the same day-
part, Jeopardy! averaged a 14.8/26,
down from its February 1994 average
o ST — e PR R S HEEEES R S S s R ]

The Simpsons was the
top sitcom in prime
access, averaging

an 8.1 rating/12 share.

of 15.9/27. Demos were also down
slightly across the board.

Inside Edition was the top-rated
magazine in the early fringe daypart
with a 6.5/18, down from 7.6/21 in
the previous February book. Demos
also were down a ratings point or so
in most key categories.

Hard Copy was second among
magazines airing in early fringe, with
an average 5.7/14, down | ratings
point and 3 share points from the pre-

Accu-Weather” presents UliraGraphix
A System for Every Budget

V| THE BEsT Look

® VirtualWeather™flythroughs
® Totally custom 32-bit graphics

EASY To USE

® Windows operating system
@ One key operation

VERY AFFORDABLE

® Flexible financing
® Low communications costs

HANDS ON DEMO

® NAB /95 Booth 19205
or call 814-234-9601 x400

Accu-Weather, Inc.

farkds Wealher Leader™

lege Ave., Stata College, PA 16801 Fax 814-238-133%

R T ORI o e e e ] L e T e e R

vious February. Demo averages
showed similar declines. Cops, third
in early fringe, was down a ratings
point and 3 share points, to a 5.4/11.

American Journal was fourth in
early fringe, and down about half a
ratings point and 2 share points.
Entertainment Tonight was fifth,
down more than a ratings point and 5
share points. Current Affair was
sixth, dropping 1 1/2 ratings points
and 3 share points to a 4.4/12.

First-season magazine Extra aver-
aged a 5.6/8 in 47 access markets and
a 3.7/7 in 24 early fringe markets. Its
best demo rating story was among
women 25-54, where it averaged a
4.1 in access and a 2.3 in early fringe.

In prime time access, the top five
magazines also showed declines
compared with a year ago. ET contin-
ued as the top access magazine with
an average 8.3/14, down from a
9.8/17 in February 1994. American
Journal averaged an 8.2/15, down
from a 9.4/16 a year ago. Inside Edi-
tion averaged an 8/16, down from the
previous February’s 8.9/18, while
Hard Copy averaged a 7.8/13 versus a
9.4/16. Current Affair averaged a
6.7/12, down from a 9.6/16.

Among the afternoon talk con-
tenders, Oprah continues Lo reign
supreme, although younger-skewing
talk shows like Montel Williams,
Ricki Lake and Jenny Jones continue
to close the gap in key demographics.
Oprah averaged a 9.3/27 household
in early fringe, well ahead of second-
place finisher Montel Williams, which
averaged a 5.6/18.

But among women 18-34 and 18-
49, the race is much closer. Oprah
averaged a 6.6 rating among women
18-34, down 16%, and beat Ricki
Lake (which finished fourth in house-
holds) by only 1 ratings point. Ricki
showed a 40% gain in that demo.
Montel averaged a 5.1 in the demo, a
gain of 42%.

Oprah is still number one with
women 18-49, but it continues to
trend down in that demo (in February
the decrease was 16%), while others
are showing gains: Montel was up
42%, with a 3.4 rating; Jenny Jones
was up 58%, with a4.1, and Ricki was
up 36%, with a 4.5. Ricki and Montel
beat Oprah among women 18-24.

Sally Jessy Raphael was third
among talk shows in early fringe,
with a 5.2/17. It was down 10% in
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household rating, but up among
younger womern.

Donahue continued to slide in
early fringe: down 20% in houschold
rating, to a 4.4/14, and down 30% in
women 18-34 and 18-49,

In daytime, Regis & Kathie Lee re-
mained the top talker, with a 5.7/25,
although the show had a 16% ratings
decline among women 18-34 and a
9% dip in rating for women 18-49.

Jerry Springer climbed dramatical-
ly, up 31% in household rating and
into second place among daytime
talk shows. Its rating among women
18-34 more than doubled, to a 4.3,
while its rating with women 18-49
rose 80%, to a 3.6.

Also showing signs of life in day-
time was Rolonda. The show was
sixth in households among the day-
time talkers, but showed a 50% hike
among women 18-34 and a 32% gain
in women 18-49.

Sally Jessy was third in daytime,
with a 4.3/17, basically flat in house-
holds, followed by Maury Povich
(4.2/16; down 11% in household rat-
ing) and Donahue (3.9/17; also down
11%). ]

e = e e e ]

PEOPLE’S CHOICE: TOP CABLE SHOWS |

Following are the top 15 basic cable programs for the week of Mar. 20-26, ranked 0y households tuning

in. The cable-network ratings are percentages of the total households each network reaches. The U.S. rat-
ings are percentages of the 95.4 million households with TV sets. Source: Nielsen Media Research.

HHs. Rating
Program Network  Time (ET) (000) Cable U.S.
1. O.J. Simpson Trial Coverage CNN Thu 530p 4,795 7.4 50
2. O.J. Simpson Trial Coverage CNN Tue 530p 4,665 7.2 49
3. 0.J. Simpson Ttrial Coverage CNN Wed 5:30p 4661 7.2 49
4. O.J. Simpson Trial Coverage CNN Wed 6:00p 4575 71 48
5. O.J. Simpson Trial Coverage CNN Wed 5:00p 4322 6.7 45
6. O.J. Simpson Trial Coverage CNN Thu 6:00p 4215 65 44
7. O.J. Simpson Trial Coverage CNN Tue 500p 4,189 65 4.4
8. O.J. Simpson Trial Coverage CNN Mon 6:00p 4,104 6.4 43
9. O.J. Simpson Trial Coverage CNN Tue 6:00p 4,087 63 43
10, O.J. Simpson Trial Coverage CNN Thu 5:00p 4,077 63 43
11. O.J. Simpson Trial Coverage CNN Mon 530p 4,027 6.2 4.2
12. O.J. Simpson Trial Coverage CNN Thu 1:00p 3859 6.1 41
13. O.J. Simpson Trial Coverage CNN Wed 1.00p 3,889 6.0 41
14. O.J. Simpson Trial Coverage CNN  Wed 2:00p 3,788 59 4.0
15. O.J. Simpson Trial Coverage CNN Wed 4:30p 3,721 58 39
Following are the top five pay cabie programs for the week of Mar. 20-26, ranked by households tuning
in. Source: Nielsen Media Research.
1. Movie: ‘My Girl 2’ HBO Sat 8:00p 2,789 126 29
2. Movie: ‘The Stranger’ HBO Tue 10:00p 2,126 9.6 2.2
3. Movie: 'Poetic Justice’ HBO Sun 9:.00p 1,942 88 20
4. Movie: ‘Point of No Refurn’ HBO Sat 11:00p 1,771 80 1.9

5. HBO Com: 1995 Young Comedians HBO  Sat 10:00p 1,721 7.8 1.8

Which New
Programming Service
Lets You Profit from a

$1 Trillion Market?

Hint: 1994 health care spending in the United States is expected to
exceed $1.06 trillion, according to the U.S Department of Commerce.




PEOPLE’S CHOICE:

Ratings for emerging broadcast
networks, week of Mar. 20-26

MONDAY

8:00 |68. Star Trek: Voyager
8:30 7.3/11
9:00 |93. Pig Sty 2.5/4
9:30 |95. Platypus Man 2.0/3
TUESDAY 28/6

8:0019,. marker 3.1/5
8:30
9:00 94 the Watcher  2.4/4
9:30

WEEK'S AVG 3.8/6

SSN TO DATE 26/T

WEDNESDAY
8:00197. The Wayans Bros. 1.8/3

8:30 96. The Parent 'Hood 1.9/3

9:0098. Unhap Ever After 1.7/3 |
9:30/99. Muscle 1.3/2
WEEK'S AVG 1.7/3
SSN TO DATE[_ 1.9/3

SOURCE: NIELSEN MEDIA RESEARCH

|
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News mags still pursuing 0.J.

By David Tobenkin

yndicated news magazine shows
Spiled on the O.J. Simpson cov-

erage in the February sweeps
and watched ratings drop from a year
ago. Still, they vow to continue and,
in the case of A Current Affair, in-
crease Simpson coverage.

“We think the O.J. trial can use a
new and more comprehensive ap-
proach,” says Peter Faiman, president
of production for ACA producer and
syndicator Twentieth Television.
During the next several weeks, the
strip will begin focusing almost
exclusively on the O.J. case, with 60-
70 staffers devoted to the case and
many resources of the New York—
based show moved to Los Angeles.

Executives at King World’s Inside
Edition and American Journal, Para-
mount’s Hard Copy and Entertain-
ment Tonight said they too had no
plans to scale back coverage.

“We’ve monitored the ratings and
we think despite the polls finding that
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people are tired of the trial, people
are highly interested in the case,”
says Sheila Sitomer, an executive
producer of Inside Edition and Amer-
ican Journal who estimates that
three-quarters of the episodes of
Inside Edition have led with Simpson
coverage since the trial began.
“Because Court TV and CNN show
gavel-to-gavel coverage, we've tried
1o take a step back from the case and
ask where we are going and how all
the pieces fit together.”

That comes despite the ratings de-
clines and the opinion of station reps
and other, outside observers that they
should scale back their coverage.

“If viewers are really interested in
the Simpson case, they are watching
it on stations that are delivering live
coverage or on CNN or Court TV—
not on these syndicated shows,” says
Bill Carroll, vice president, director
of programing, at Katz. “These
shows should differentiate them-
selves by emphasizing other stuff
besides 0.J.”

Warner Bros.” Extra, however, may
scale back its coverage, says Executive
Producer David Nuell. “I think you
will see O.J. stories surfacing accord-
ing to the value of the story to the case
or when we can provide something
different than the network news.” =

Newt in thq news

BRroADCASTING & CABLE made some
news of its own when MTV's ‘Week
in Rock’ music news show did a
piece on the magazine’s March 20
interview with House Speaker Newt
Gingrich. In that interview, the
speaker said he thought rap music
that “encourages raping and mutila-
tion of women is sick and should not
be on the air,” but added that
aithough he has looked for “clever
ways" to stop it, he has been told the
courts “will never tolerate it.”
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Good Medicine For Your Bottom Line

For information about America’s Health Network and our lucrative

affiliate compensation plan, call Web Golinkin, Chairman, or Joe Maddox,
President, at 407-345-8555.




MONDAY

8.30
9:00
2:30
10:00
10:30
TUESDAY
&8:00
8:30
9:00
92:30
10:00
10:30

8:00
8:30
9:00
9:30
10:00
10:30

THURSDAY
8:00
8:30
9:00
9:30
10:00
10:30

FRIDAY

8:30
9:00
9:30
10:00

SATURDAY

8:30
9:00
9:30
10:00

abe

32. Coach 11.2/17

PEOPLE’S CHOICE \WEEK 27 According to

12.9/20
. The Nanny 10.5/16

Nielsen ratings, Mar. 20-26

"
NBC

10.6/17
46. Fresh Prince

9.9/15

41. Am Fun Hm Vid 10.3/16

. Women/House 10.1/15

48. Blossom

9.8/15

44, Melrose Place 10.0/15

23. ABC Monday Night
Movie—Abandoned and
12.1/19

Decelved

16.0/26

. Murphy Brown 15.0/23

_Cybill_ 13.5/21

. Chicago Hope 14.1/24

37. NBC Monday Night
Movies—Ray Alexander:

Menu for Murder

12.6/21

84. Medicine Ball 6.3/10

10.9/18

27. Full House 11.9/19 | 19. Wings 12.7/21
68. Under One Roof 7.3/12 -
21. Thunder Alley 12.3/19 1 20. Newsradio* 12.5/20 | |88. Fox Tuesday Night
.H I t 19.5/29 13. Frasier 14.6/22 | |Movie—Hot Shots!  5.8/9
B / 71. Rescue: 911 7.2/11 - /
5. Grace Under Fire 18.0/28 31. Pride & Joy* 11.6/18
7. NYPD Blue 17.1/30 | |87. Burke's Law 6.0/10 | |24. Dateline NBC 12.0/21
b [
. Si i 9.7/16 71. George Wendt 7.2/12
icz) :Tt:r' Slzt_elr 10 1/17 85.D ob? R er; 6 2//10 54. Cosby Mysterles 9.1/15
— e 15'3;24 el ' 51. Sliders * 9.5/15
&. Roseanne .
44 Dateline NBC 10.0/16
11. Ellen 14.9/24 | | 76- CBS Wednesday ol /
Movie—Single White
16. Primetime Live 13.6/24 | |Female 6.7/11 | |32. Law and Order 11.2/20

67. Ext 78/12 8. Mad About You 15.3/26| |61. Martin 8.1/14
eme /12159, NCAA Basketball 12 Hope & Gloria 14.8/24 | |59. Living Single  8.2/13
Championship Game 1 -
56. The Commish  8.7/14 8.2/14 | | 1. Seinfeld 20.2/32| | 74. New York Undercover
' ' 2. Friends 19.7/31 6.8/11
36. Day One 11,0718 | |B0: NCAA Basketball 4. E.R. 19.3/32

. Family Matters 11.2/20

Champ’ship Game 2 6.6/14

. Unsolved Mysteries

29, Sister, Sister 117,20 | |{nr) NCAA Basketball 9.2/16 | |88 VRS 5.8/10
35 Sten By St 11.2/19 Championship Game 1
i et ' 7.1/13| |46. Dateline NBC  9.9/17| |57. The X-Files 8.6/15
38. On Our Own 10.7/18
58. Homicide: Life on the

18. 20/20 13.4/24 86. NCAA Ch Game 26.1/13 Street 8.4/15

76. Dr. Quinn, Medicine 68. Empty Nest 7.3/14 | |74. Cops 6.8/13
6S. ABC Baturday Family Woman 6.7/13 | [76. Mommies 6.7/12 | [65. Cops 7.6/14
Movie—The Great Elephant S Tho O 52710 e -
Escape 7.6/14 — — . 82. Sweet Justice 6.4/10 T

63. Five Mrs. Buch 7.7/14 7.7/14
55. The Marshal 9.0/17 48. Walker, Texas Ranger 80. Bob Hope Young

9.8/19
14.0/23

Comedians

10.5/17

6.6/13 | |

0 39. Am Fun Hm Vid 10.5/19
paoe — / 6. 60 Minutes 17.7/30| |76. Earth 2 6.7/12| [91. Encounters 3.4/6
7:30 | 21. Am Fun Hm Vid 12.3/21
8:00 , 14. Murder, She Wrote 61. Simpsons 81/13
24. Lois & Clark 12.0/19 g
8:30 ki i 14.3/22 73. The Critic 5.9/11
9:00 . 29. NBC Sunday Night 51. Married w/Chld 9.5/15
9:30 ;4' ABCSSI”"daé Nb'ghtSI 27. CBS Sunday Movie— Movie—Backdraft 11.7/19| [82. Tales fr/Crypt  6.4/10
: ovie—Sleep, Baby, Sleep ——
10:00 12.0/20 The Other Woman 11.9/20
10:30
WEEK'S AVGS 11.6/20 9.3/16 11.1/19 7.3/12
SSN. TO DATE 12.0/20 11.2/18 11.6/19 7.8/12

RANKING/SHOW [PROGRAM RATING /SHARE)

{nr)=NOT RANKED

*PREMIERE TOP TEN SHOWS OF THE WEEK ARE SHOWN IN RED
TELEVISION UNIVERSE ESTIMATED AT 95.4 MILLION HOUSEHOLDS; THEREFORE ONE RATINGS POINT 1S EQUIVALENT TO 954.000 TV HOMES

SOURCE: NIELSEN MEDIA RESEARCH

YELLOW TINT IS WINNER OF TIME $LOT

36
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FREE

Memory upgrade kit for improved operation.

FREE

ridge which contains virtually everything
that can run out or wear out.

Supply cart

i hase of
:rerface kit with the purc
tirm Fax Server or third-party software

patible with Canon fax.

Compu

the new Canol
com

ichi the
n-site maintenance (which mcl}ligsez
O OWan'anty period) with the purC v
g -fdazecond-year maintenance contract
ofa

f you've heen waiting for the right moment paper fax machines you can own. No wonder For your copy and more information,
to buy a plain paper fax, this is ic. Now, for Canon received an Editor’s Choice award from  call 1-800-OK- CANON. At Canon,
a limited time,” the tax options you want s “Fmiivgy Whatto Buy  saving money isn't optional. It’s built in.
most are free. «§ - for Business.
What's more, Canon LASER CLASS TR s And there’s
tax machines continue to save you ™ 87" one more
—— §:

money. That’s because e d money-saving
the major cost of / 1 offer It the
owning a fax _ : free Fax

machine isn’t buying s | o = Decision
it, it’s using it. And Canon g Maker’s Kit to
LASER CLASS fax machines help you decide

A |
have features that reduce labor e ﬁ EpiToR’s  Which fax
and line-time costs so much they W L CHOICE  machie will

are the least expensive plain save you the most money.

LASER CLASS 8 a registered trademack of Canon nc. *This offer, which runs from February 1 co May 31, 1995, applies to the LASER CLASS 5000, 5300, 7006 and
7300 and 1o the FAN-L777 and FAX-1.790. Offer varies hased on model purchased. Available only in the U.S. Local dealer prices may vary.
Canon LS. A, does not warrant or endorse third-party sofrware. ©19935 Canon USA., Inc

LASER CLASS.
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THE INTERACTIVE WORLD OF VIDEO, VOICE AND DATA

Disney, Baby Bells
about to be partners

Group is talking with Microsoft to supply broadband software

By Mark Berniken

isney and three Baby :
Bells are on the verge

of closing a deal to cre-
ate a national cable TV and
interactive services business.

“We’re still working on it :

and making good progress,
and we should close within
weeks,” says Bob Ferguson,
spokesman for SBC Com-
munications (formerly
Southwestern Bell).

- Microsoft’s
operating system and soft- |

BROADCASTING & CABLE
has learned that the partners
in the Disney-telco venture
also are in discussions with
Microsoft to acquire
end-to-end

R,
slLT
i ;J-\J-‘.I""

ware for the telcos’ planned
broadband video network.
When the deal goes
through, Ameritech, Bell-
South and SBC Communi-
cations, along with Disney,
are expected to be equal
partners, investing close to

. $500 million altogether. The
‘new company intends to

deliver video programing

. and interactive service over

their telephone networks.
Ferguson says the partners
are finishing the business
plan, which will detail the
continues on page 40
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Guccione’s call to arms

Among the free-speech advocates warring against pending legislation
banning obscenity and indecency in cyberspace is Penthouse publish-
er Bob Guccione. “The Internet is like a new continent of many people,
voices and cultures,” he told TeLemenia Week. “It's outrageous for the
U.S. government to try to dictate the way people think and act.”

Congress should weigh the global implications of the measure,
Guccione added. If Penthouse can’t put what it wants on the Internet,
he said, it will be unavailable not only to users in the U.S. but to users
throughout the world “who may be interested in what | have to say.”

Guccione's interest in electronic free speech is more than academic.
Penthouse launched a stand-alone online service in 1993 and unveiled
its Internet web site in February (HTTP.//www.penthousemag.com).

ACLU urges united
fight against
anti-smut bill

By Harny A. Jesnell

the major commercial online services not to abandon
the fight against legislation outlawing pornography in
cyberspace.

“We urge online service providers to make a public decla-
ration against the amendment and to push aggressively for
the greatest amount of free speech and privacy for online
users,” the ACLU says in an open letter to the online ser-

T he American Civil Liberties Union last week called on

¢ vices.

Folded into the omnibus telecommunications-reform bill

: adopted by the Senate Commerce Committee two weeks ago
: (BROADCASTING & CABLE, March 27), the anti-porn measure
. would mandate fines and jail time for online purveyors of

“obscene, lewd, lascivious, filthy or indecent” material.
Just prior to the commnittee action, the bill was modified so

' that online services would not be held liable for material

originated by users or third-party information providers.
The ACLU and other opponents of the bill fear the online
continues on page 42
Apr3 1995 Broadcasting & Cable
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Sprint, cable partners
plan phone service

TC!, Cox and Comcast ready to push with Sprint into local telephony

By Mark Bersiben
print and its cable partners are
not only moving into wireless,
but they say they will take on the
nationwide local wireline phone ser-

vices.
The partners say they will invest $4.4

billion over three years to provide local

phone service. That figure includes $2.1
billion for purchasing its PCS licenses,
building those wireless networks in 29
markets, and providing switching,

equipment and interconnection for the
- partners have named Ronald LeMay,
- former head of Sprint’s long-distance
- business, as the venture’s chief execu-
! tive and say the unit will be based in
- Kansas City, Mo.

wireline portion of the service.
However, there remain questions as
to when Sprint and the various cable
systems will be ready to deliver wire-
line and wireless telephony as well as

cable TV services. Sources say the full :
¢ will invest $1.76 billion in it. TCI con-
- trols 30% (a $1.32 billion investment),
i and Cox and Comcast each have 15%
. ($660 million). ™

rollout it is not expected until late
1996 or well into 1997.

“The upgrade of the cable facilities
is not part of the financial obligations

- of the venture; those costs will be han-

dled by the individual cable compa-

- nies,” says Steve Dykes, Sprint
: spokesman.
Baby Bells and GTE to provide

TCI, Cox and Comcast have begun
to upgrade their cable plant, but it is
not clear when that task will be com-
pleted or at what cost.

Dykes says that wireless PCS ser-
vices could roll out “as early as this
fall” in the Washington-Baltimore
market and in early 1996 in Los Ange-
les, San Diego and Las Vegas.

As part of the announcement, the

Sprint owns 40% of the venture and

Radio spins
By Dosns Petroggell

or the radio talk show host or DJ
tho is also an Internet user,

North American Network Inc. has
created a site on the World Wide Web
that it calls an “‘essential resource for
radio station personalities.”

NAN’s RadioSpace site provides
scripts of news events, broadcast-
ready soundbites, a list of interview
opportunities with celebrities and a

web site—up since February—is free
to station users and is sponsored by
organizations that provide information
to the site.

Those sponsors include the Ameri-
can Cancer Society and the Invest-
Broadcasting & Cable Apr3 1995

a Web

ment Company Institute, based in
Washington. Currently, NAN is pro-

- ducing the soundbites for its spon-
- sors and also is contributing scripts

for the site users.
NAN spokesman Steve Murphy

. encourages site users to share their

tips for morning show comedy rou-
tines, script-writing techniques and
other tools of the trade with other

- RadioSpace users.
link to 200 U.S. radio stations. The
- resources for radio stations on the
. Internet, but no central source,” Mur-

“We found that there were scattered

phy says. “We wanted to be that cen-

. tral resource for radio-related materi-
- al for program directors and news
\ directors.” ™
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BeII Atlantic, Nynex purchase
CAl wireless systems

Plan to blanket Northeast with video and telephony services

By Mank Bermiker

ell Atlantic and Nynex
are wasting no time

with their plan to blan-

ket the Atlantic coast with :
video services via both con- :

ventional and wireless cable.

The telcos said that
together they will invest
close to $100 million in CAI
Wireless Systems Inc. The
investment gives them

access to the expanding dis-
tribution systems of the :

wireless cable provider and

will speed their entry into

offering digital video pro-

graming—perhaps by early :

next year.

“Qur investment in wire- |

less cable is part of a com-

plementary strategy that will :

enable us to deliver video
programing in our region as
quickly as possible,” says
Peter Siccone, Nynex vice

president of financial opera- :

tions and controller.
Wireless cable uses digital
transmission and compres-
sion techniques known as
MMDS (multichannel multi-
point distribution service).
Large antennas transmit dig-

ital video programing to :

households within 30-40

miles that are equipped with :

a small antenna.

Siccone admits it “is going :
to take quite a long time to :
i the antenna will cost more :
. than $1 million for each met- :

build the full-service net-
work,” and the investment in
CAl Wireless is an “interim
step”’ toward that goal.

“We plan to migrate cus- :

tomers from a wireless to a

ment Nynex and Bell
Atlantic will be able to
deliver video programing to
almost 7 million households

heHeT i
Nhisdussiol

cuHlLaallaBle
CaaDies

More Web for fX

FX Networks has expanded its World Wide Web page on the Intemet. The
page now includes a “Graffiti Wall,” which allows online users to sign in,
give feedback and read each other’s comments about fX. Online users
can send messages to fX program hosts and tour sets of the network'’s
various programs. The fX web page was developed in conjunction with
Delphi Internet Services Co. Both are divisions of Fox. FX's address is
http:/iwww.fxnetworks.com/fx/ftop.html.

410

by the middle of next year.

Through wireless cable
the telephone companies

will be able to deliver more
than 100 digital video chan-

nels to consumers, Siccone :

says. He expects 70 of those

. channels will be allocated
for traditional broadcast and |
. part of the deal, the telcos

linear cable programing,
while the remaining capacity
will be dedicated to near-
video-on-demand services.
Siccone says that installing

ropolitan region, and it is yet
to be determined how con-

! antennas cost less than $200.

Bell Atlantic’s and
Nynex’s investment in CAl
will proceed in stages,
beginning with the initial
investment of $15 million
each; later this year the com-
panies will pony up another
$35 million each. Also as

have the right to acquire up
to 45% of CAI through the
exercise of warrants.

CAl has access to wireless
cable spectrum in New York
City; in Albany, Buffalo,
Syracuse and Rochester, all

: New York:; Boston; Hart-
sumers will be billed for their :

ford, Conn.; Providence,

i home dishes. The home :
wireline solution,” he says, :
adding that with this invest- :

R.L.; and Norfolk, Va. m

DISNEY & BABY BELLS continued from page 38

internal corporate organization, division of responsibilities

. and time frame for the commercial rollout of services to
. more than 50 million potential customers.

The general terms of the deal were disclosed last August,
and in the months since then the partners have been working on

¢ the details and the financial arrangements between the parties.

Disney is expected to improve the joint venture’s connec-

- tions in Hollywood and the larger entertainment programing

community. It is likely to initiate acquisitions, investments
and partnerships with leading programing companies.
Ferguson says the markets on which the venture will focus

¢ include Dallas, Houston, San Antonio, St. Louis, Miami,

Atlanta, Cleveland and Chicago.
Ferguson says it is unwise to compare the Disney—Baby

- Bells deal with the $300 million pact between Bell Atlantic,

Nynex and Pacific Telesis and Michael Ovitz’s Creative Artists

. Agency: “We serve different geographic regions, and we will
. have our own unique service.”

Perhaps the biggest distinction is that Disney will be a full
partner, and its brand and marketing cache will be leveraged.
Ovitz has no equity in the other deal and is serving as a con-
sultant.

But there are similarities. All of the Baby Bells have set

. up alliances that move them into cable TV delivery and

broadband interactive services markets. The third telco
alliance joins US West and Time Warner.

Several sources expect Disney and the three telcos to
announce details of their pact in early April. ™.
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Telemedia

Calesdan

April 4—The Big Picture: The
Business of Entertainment,
sponsored by Variety and
Wertheim Schroder & Co. The
Pierre Hotel, New York. Contact:
Davia Temin, 212-492-6082.

April 4-6—The Pay-Per-View
Millennium Is Coming, sponsored
by CTAM. New Orleans Marriott.
Contact: (703) 549-4200.

April 18-19—0nline Marketplace
'95, sponsored by Jupiter Commu-
nications. The Sheraton Chicago.
Contact: (212) 941-9252,

April 18-19—Regulating Video
Dialtone Networks, sponsored
by Telecommunications Reports
and the Video Dialtone Associa-
tion. Washington Vista Hotel.
Contact: (202) 842-3022.

April 19-21—Countdown to
Competition for Wireline and
Wireless Services, sponsored
by Multichannel CommPerspec-
tives. Hotel Inter-Continental,
Chicago. Contact: (303) 393-
7449,

April 30-May 2—The Con-
surmer at the Controls: Technolo-
gy and Telecommunicatfons in
the Information Age, sponsored
by the National Consumers
League. Executive Tower Inn,
Denver. Contact: (202) 639-8140.

May 7-10—Cable '95, spon-
sored by the National Cable
Television Association. Dallas
Convention Center, Dallas. Con-
tact: NCTA, 202-775-3606.

May 11-13—Electronic Enter-
tainment Expo, sponsored by
Knowledge Industry Publications
and Infotainment World. Los
Angeles Convention Center. Con-
fact: (800) 800-5474, x3028.

May 14-17—Interactive '95
Conference & Expo, sponsored
by Softbank Institute. Anaheim
Convention Center, Anaheim,
Calif. Contact: {617) 393-3344,

May 31-June 3—Multimedia

'95 Conference & Trade Show,

sponsored by Multimedia Trade
Shows. Metro Toronto Conven-
tion Centre. Contact: (416) 324-
3233.

ACLU continued from page 38

principal sponsor, James Exon (D-Neb.),

promising to withdraw their opposition to the
: measure would “put a stranglehold” on the

bill in exchange for the limited liability.

That fear may be justified. Limiting liabil- :

ity was the “main concern for us,” says

Robert Smith, executive director of the :
Interactive Service Association, which rep- :
resents the online services as well as large
information-service providers. The ISA now
has “a certain level of comfort™ with the lia- -
bility issue, he says. “Others will be dealing

with the First Amendment issues.”

With or without the online services, says

Jerry Berman, executive director of the Cen-
ter for Democracy and Technology, users

and information providers will battle every -

legislative step of the way: “It’s not going to
be a cakewalk for Exon. The bill still has
many hurdles to overcome.”

ald Haines. “It deprives every current and
future user of cyberspace of their privacy

. |

¢ and free-speech rights. This includes every-
. body who uses e-mail.”

services made a separate peace with the bill’s
i First Amendment protections as print, says

Electronic speech should enjoy the same
Berman. What'’s more, he adds, the Exon

development of the medium.

Protecting children from some of the
online content is not the job of government,
says Eric Tachibana, of the Electronic Fron-
tier Foundation. “It’s the parents’ responsi-
bility,” he says. “Do you want extreme right-
wingers—or extreme left-wingers—to deter-
mine what’s right for your family?”

And technology can assist parents in pro-
tecting their children from material they don’t
want them to see, Tachibana says. Software

- can be written that automatically “filters out”

or blocks access to certain information.
According to Berman, representatives of
the online services, computer companies,

. information providers and others with a
“The Exon bill, even as modified, is clear- !
ly unconstitutional,” says the ACLU’s Don- :

stake in cyberspace will gather in Washing-
ton this Thursday (April 6) to try to ham-
mer out any differences and plot their next
move. ™

McGra w-Hill casts

its (Inter)net

Stations stake claim on World Wide Web

KGTV’s goal in setting up
its area is threefold, says
¢ Lundy: to get a foot in the

. door in a burgeoning tech-
- nology, to create a “great”
: promotional tool and to
: make money. The station has
. yet to sign any advertisers,
i although Lundy says there

42

gy Jels EW

ome TV stations aren’t .
waiting for extra spec-

trum before launching :

alternative delivery systems.

McGraw-Hill Broadcast-

ing’s KGTv San Diego has
opened its own area on the
Internet’s World Wide Web.
The service includes
10news, Programing, Edito-

rials, Market Center (adver- !

tisements and printable

coupons) and “Cool Stuff” |

(graphics, screen savers and
mini-movies), The 10news
feature provides access (o

news stories, e-mail address- :

es for news anchors and

reporters, and a link to the :

station’s assignment desk.
KGTv Director of Program
Operations Don Lundy says

the service is just another :

step in McGraw-Hill’s
remake of its mission.
“We've redefined ourselves

as [being] in the communi- |
- has yet to sign any advertis-
‘ers, agrees: “We're really
. there to establish a presence

cations business rather than
[in] the TV business,” says
Lundy. He says that
McGraw-Hill’s Indianapolis

station, WRTv, has a similar :

Internet area and that he is
part of a task force that is
planning a companywide
McGraw-Hill area.

In fact, wRTv has had its

area up and running since °
 Bowden is promoting the
. area with bumpers in news
* and throughout the broad-
- cast day.

its first three days, and for |
. March will record some-

February. According to Jim
Bowdon, executive news
preducer at the station, the
service got 6,000 “hits” in

thing over 5,000 accesses.
KGTV has had about 31,000.

are prospects. He concedes
that he would be “naive to
think we were going to make
a fortune.”

Bowdon, whose area also

and take advantage of a tech-
nology. We're trying to drive

- people to the Internet to
© establish a market. If, once
© we establish it, there are

enough people, there will be

- a market for advertisers.”

To help create that market,

KGTV's Internet address:

“http://fwww.kgtv.com;
- WRTV's: http://www.wrtv.-
i com/wrtv6/ ™
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Straighten Out The Curves
On The Information Highway...

-With Telemedia Week.

Telemedia Week, a special section in Broadcasting & Cable every week,
gives you straight talk on the ins and outs of the information highway.

So you can navigate faster and more easily the twists and turns, bumps and barriers
on the road to the intersection of television, telephones and computers.
So whiz along with us...as we cover everything from high-definition TV to
video-on-demand to interactive services.

There's no betier way to get up to speed than with
Telemedia Week in Broadcasting & Cable.

#
P Nogwymmaikdy ¢ Toivitine Sut Anilt

Straight to where you want to go.




John Glenn

IF THEY'RE IN THE NEWS,
THEY'RE ON AMERICA’S TALKING.

When a news story breaks, more and more people are turning to America’s Talking
for information, insights and answers. Because on America’s Talking we talk to

these people and other important newsmakers every day. We talk to the people who
can tell you not only what happened, but why it happened and what it means. We talk
to the experts who understand the news. And the American people who can join the

conversation.

AMERICA'S

TALKING
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At last! NCTA Coverage that’s as big and colorful
as the show... From Broadcasting & Cable!

INCLUDING THE FIRST FULL-COLOR DAILY TABLOIDS AT NCTA!

The 1995 NCTA Show promises to be more exciting than ever before — with more exhibitors
and attendees expected in Dallas!

And Broadcasting & Cable is growing with it...featuring the first full-color daily tabloids ever
at NCTA plus our regular editions of Broadcasting & Cable Magazine and Telemedia Week.
Together, a powerful package to get your message to the decision makers that will be at NCTA.

ISSUE AD SPACE EDITORIAL BONUS
ISSUE DATE CLOSES COVERAGE DISTRIBUTION
Broadcasting May 8 April 28 + Includes special * Room to room at major hotels
& Cable NCTA coverage + At exhibition hall plus 34,847

national circulation

NCTA Tabloid May9 April 28 + Daily show developments * Room to room at major hotels
DAILIES May 10 New cable networks + At exhibition hall
Special events and appearances

To reserve ad space, call your Broadcasting & Cable representative at 212/337-6943 or 213/549-4113 today.
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The Golf Channel wanted the world’s best

all-digital television network facility
to be designed and built in perfect form.

At Harris, that’s par for the course.

When The Golf Channe! asked Harris to create an all-digital
television network facility, we responded with a turnkey
solution that included design, construction and unique
system integration.

Cur solution used the latest serial-digital and fiber
optic technologies, and integrated one of the most
advanced automation and machine control systems of any
broadcast facility in the world.

Here’s what the Golf Channel VP of Operations, Matt
Scalici, had to say:

“Harris provided a complete and thorough solution to a

0 HARRIS

complex challenge . . . the innovation of our plant’s design
lies more in the system integration than in the individual
components. And innovative thinking is what the Systems
Group of Harris is known for.”

Harris also integrated a digital-ready C- and Ku-band
teleport facility for The Golf Channel. Whatever your facility
requirements, from a re-build to the design and implemen-
tation of a complex network, you'll love our follow through.
Harris Allied
7920 Kentucky Drive, Florence, KY 41042 USA
Phone: 606 282-4800 « Fax 606 283-2818

. ——————————————————————

©1995 Hanis Cop.




MIGRATION TO DOIGITAL

The Migration o Digita—Part 4

DIGITAL SERVERS

The Re-Engineering of Television Begins

hat causes the gnawing uncertainty
in some broadcasters as they consid-
er the promise of digital server tech-
nology is this simple little question:
“Where, exactly, is my program?”

The fact is that the answer to that question
goes to the heart of the issue about what’s to be
gained from the migration to digital.

Videotape, the medium that is being chided
in some circles for its cost and de classe technolo-
gy, records information serially—the first piece
of information first and the last piece of informa-
tion last. And, it plays it back, the same way.
Indeed, nearly all commonly used videotape
recorders store television information as pic-
tures—30 pictures a second; serially, the first pic-
ture tirst and the last picture last regardless of
whether the video signal is digital or analog,

Most digital disk recorders, on the other
hand, do not store pictures serially, nor for that
matter do they store pictures as pictures.
Instead, digital disk devices, to save storage real
estate and to take advantage of the random
access assel prized in the disk recorder, tend to
scatter the information that makes up the pic-
ture all over the disk in a sequence that is read in
and out in the intended sequence under the
direction of a software routine.

Broadcast engineers, by the nature of their

work, are famously conservative. Redundancy is
the very foundation of their work. Their charge,
day in and day out, is to send out over the air or
cable, an unbroken chain of programs. While
television tolerates a certain amount of noise in
each picture it transmits, it cannot tolerate a
complete break in the chain. A complete, if
imperfect, picture must arrive every 30th of a
second, or all hell breaks loose. If the pictures
goes wobbly, somebody, somewhere, loses
money.

Therefore, broadcast plants are rife with
“manual overrides,” “back-up systems,” “protec-
tion copies” and scores of other time honored
technical hedges to make certain that the flow of
programs is never interrupted. Or, if it is, that the
flow can be restored as quickly as possible.

So, when broadcasiers look at disk-based
program playout systems they are understand-
ably disconcerted to learn that nowhere in the
disk drive is there a “copy” of the program—at
least not a copy in the usual sense of a copy:
There is no single, serial, duplicate of the pro-
gram that can be carted away in your hands.
Further, there are risks associated with disk stor-
age that are unlike any others television engi-
neers have faced. The “work arounds” and
“back-ups” commonly used in other operations
dependent on disk storage are generally not well
suited to broadcast operations and practices.

Why then is there so much interest in digital
servers? Because, digital servers hold the
promise of providing television operations with
huge gains in operational flexibility and lower
costs.

What is a ‘server’ anyway?

t the risk of oversimplification, a digital
video server is really just a large storage
system, using computer hard drives,
under the control of one or more com-
puter processors to access stored video, time
code and associated audio program elements
according to a number of pre-determined rules.
The rules, generally, are derived from the
requirements of the tasks being served: There

may be a set of rules for the “editing task,” or a
set for the “commercial insertion” task, or a set
for the “program playout” task. Fach person
with a task is a client (or in UNIX, “an owner”)
for the same stored information but they can
organize the information in a different manner
suitable to each individual task.

It’s as if a group of co-workers gathered
around a copy of the station's general ledger
sheet with many columns and rows of numbers.
The sales manager reads the numbers one way,
the stations manager another way, the news
director another way, the chief engineer another
way and the general manager yet another way.
Everyone sees the same numbers in the little
cells but the way they add them up tells many
different stories. Likewise, in the server world.
Everyone draws from the same inventory of pic-
ture and audio information, but in 2 manner
unique to each paint of view.

In this sense, you don’t come away with a
“copy of a show” but rather, a copy of unique
instructions for moving a “pointer.” If you use
the video editor’s pointer, you will see the infor-
mation the way the editor saw it, as a complete
“clip”. A producer chooses from among all the
“clips” and puts them in the sequence they will

| appear in as part of a program ready for air.

The promise of digital servers

igital servers will lower costs of television
operations in principally three areas: cost
of consumables (the need for videotape is
reduced), cost of maintenance (disk drives
break down less often and need less mainte-
nance than VTRs) and cost of operations (less
human intervention is needed to run a disk-
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based playout system).

Less certain, but no less attractive, is the
promisc digital servers hold for enhancing rev-
enue. The two arcas most often cited for rev-
enue growth from servers are: better control of
inventory (the ability to run better constructed
and more varied commercial breaks) and the
possibility of providing multiple outputs for
delivery of additional program streams (perhaps
to cable, another broadcaster, or, through some
future digital transmission scheme, to the televi-
sion consumer in some interactive environ-
ment.)

In recent years a number of trends have con-
spired to make digital servers look attractive.
First, the cost of computer disk drives has come
down dramatically, though the cost-per-bit of
storage on disk is still considerably more expen-
sive than storage on tape. Second, the storage
capacity and ruggedness of disk technology has
greatly improved. And third, the computer
hardware and software required to manage
information stored on disk is much better and
much less costly than before. (And, of course,
compression has made it possible to use disk
space much more efficiently.)

Just as important as cost of storage in the
final analysis, however, is case of usage. Stored
information has only potential value until it is
used. Storage is a contest which disks win hands
down over tape. Information stored on disk can
be accessed randomly and put to use simultane-
ously by multiple users, which makes disk stor-
age of commercials, for instance, a natural. You
can use the commercial over and over again,
without ever wearing it out; you can add it or
delete it or move it to a new slot in the schedule
instantly, and you can rotate it or protect it in
endless permutations with relative ease. And,
you can do all this without every having to make
a single dub.

So what are you waiting for? Well, you are
waiting for a good number of things before all
this works as advertised. First, there are big
questions about this software that establishes
the rules by which program information is
accessed from the server. The people who write
the software must know an awful lot about your
business before they can write the rules by
which you will live. Broadcasters, being the belt-
and-suspenders-types, are going to want
absolutely “bulletproof” software before they
turn their station operations over to some
robot.

Further, there is the matter of the installed-
base: As much as broadcasters hate “streaming
videotape,” they have millions of dollars invest-

ed in VTRs, video library systems, and video-
tape, not to mention all the ancillary systems
associated with making VIRs do things like
record, playback and edit. And while the system
can be a bear to operate, there are, at least, a lot
of established practices and procedures that
keep broadcast operations going day in and day
out.

Baby servers

igital video disk recorders operating at the
| highest CCIR-601 quality levels (popular-
(| ly mis-labeled, “D17) have been around
“" for a long time in production and post-
production. Most record anywhere from a few
seconds to a few minutes of video and are used
to build complex video effects sequences. Strict-
ly speaking, these are not servers but rather digi-
tal video recorders.
In the past few years, RAID technology
(Redundant Array of Independent Drives) and

s

Broadrasters, being
belt-and-suspenders-
types. are going to

want absolutely

‘bulletproof™ software

before they turn their
station operations

over to somie robot.

digital video compression techniques have led
to a massive increase in the storage capacity of
disk drives. A RAID, because it is an assembly of
multiple disks, has more disk surface on which
to store data. Compression, on the other hand,
is accomplished by applying any of a number of
algorithms to the video sample in order to dis-
pensc with non-essential, largely repetitive, data
so that only the minimum information required
to reconstruct the video content is stored.
Greatly expanded; and less costly storage
capacity has given rise to a number of new prod-
ucts including nonlinear video editing systems.

The hardware in a nonlinear edit system con-
sists of a computer and meonitor, a video moni-
tor, kevboard (and possibly some kind of “jog”
control device) and a disk storage system. The
computer is usually a fairly upscale model Mac-
intosh, or perhaps, a PC. The most notable dif-
ference between these computers and the one
on your desk at home is the amount of RAM
and the presence inside the computer cabinet of
two or three circuit boards that make it possible
for the computer to work on the data derived
from video recordings. The increased RAM size
is required to handle the much more complicat-
ed applications programs that are required to
execute video editing- or effects-type tasks.

By extension, the RAID and the software
that lets a nonlinear edit system edit, is like a
server: A true “server” not only has storage, but
also the software applications that let the user
accomplish his task. As it becomes practical to
store more and more video on disk, it becomes
apparent that enough video could be stored to
handle not only a 1-minute, 45-second news
story but also a commercial, and then a pro-
gram, and then a day-part and, perhaps, an
entire schedule. Quickly the problem becomes
development of “bulletproof software” that
accurately reflects the intricacies, interdepen-
dencies and nuances that make up the television
business.

In the end, the software solutions will prove
more elusive than the hardware problems. The
failure of nonlinear edit systems so far to achieve
widespread acceptance in breaking news illus-
trates the constraints that come from the
uneven advance of technology on various
fronts. While nonlinear systems have the quality
levels suitable to news and editing speed that
must be the envy of almost every news editor or
producer, the fact that the acquisition of news is,
for the most part, in the videotape (linear)
medium puts a break on the nonlinear for this
application.

This problem is being attacked on multiple
fronts. A consortium of companies, spearhead-
ed by Ikegami and Avid, are pushing to develop
a disk-based camcorder system that interfaces
directly into the nonlinear edit bay. Panasonic is
promoting DVCPro, a small, roughly 1/4-inch,
digital videotape recording format that will pro-
vide an hour or more of field recording time and
transfer footage to the nonlinear edit bay using a
Fast Transfer Player (FTP) that will zap video to
the nonlinear bay at 4 times normal speed.

A third approach, advocated by Quantel and
other “digital pool” advocates sees increasing
amounts of news footage arriving at the station
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Recent run ups in station prices can, to some extent, be traced to the promise of “server”
technology. Broadcasters, and apparently analysts, see ogportunities for delivering “multiple

program streams” out of a single video plant.

over communications links rather than on cas-
sette. Incoming footage, once recorded on the
“digital server” would be available to multiple
users. Given a server with multi-channel capaci-
ty and simultaneous record and playback (i.e.
bi-directional 1/O of the same data), a news sto-
ry could air from the server at the same time it
was being edited in one-bay for a “newsbreak,”
edited in another bay for use in a promo, com-
bined with archive footage in another bay for
use as a feature story in a news magazine show
later in the evening, and cut again for the late
news in yet another bay—all done simultane-
ously and all done without making a single dub.

The charm of this last scenario is the absence
of the dub: No cassettes to buy, to track, to ship,
to label, to confuse, to store, to loose. But the
problem with this last scenario is that nobody
knows—exactly—how to do it. While a digital
server will perform as described, the software
requirements for command and control of the
images among the many clients using the server
are currently not well understood.

Finding the useful applications

T he adoption of new technology is a fairly
well understood process: First, new tech-

i nology is used to accomplished tasks that
cannot be accomplished, practically, any
other way—like the use of disk recorders for

nonlinear editing. Then, new technology gets
applied to tasks which it can accomplish more
efficiently than conventional technology—like
disk recorders for program delay or spot play-
back. Finally, new technology replaces old tech-
nology in routine tasks when it becomes more
cost effective—like digital servers for routine
program playout. How fast or slow the entire
adoption process goes is influenced by a lot of
factors, not the least of which is the business
cycle.

Here are some applications for servers you
can take advantage of in he near term:
B Cache-ing: In these applications a digital-disk
recorder with an hour or more of storage, utiliz-
ing relatively mild compression levels (less than
say, 5:1) is used to store short duration events to
which instant access is necessary. This could be
“stills,” or “graphical elements,” or even
“audio/video clips” that are used over and over
again, like a station’s logo or a news show pro-
mo. By storing such elements in a digital cache,
the element can be used repeatedly or accessed
by multiple users without having to make dubs.
B Spot Playback: A disk recorder with an hour’s
storage at mild compression levels will accom-
modate a stations commercial load for the day,
or at least, a daypart. Spots stored digitally on
disks can be used over and over again with vir-
tually no wear and tear on the media or the

hardware. Digital disk recorders (DDRs) have
significantly longer mean-time-before-failure
{MTBF) than VTRs, and of course, they don’t
use tape.

W Disk Augmented Tape Library Systems: At the
upcoming NAB show manufacturers of large
robotic videocassette library systems such as
Sony, Panasonic and Odetics will all show their
systerns with integrated digital disk recorders.
The digital disk recorder brings to the library
systems a number of assets, not the least of
which is multiple outputs. (More on this later.)
The concept is just an extension of the digital
cache idea but it combines the powerful auto-
mated scheduling software of a large-scale
library system with the random access capabili-
ties inherent in the disk recorder. The result is
that a station gets the utility of a large library
system while dramatically reducing the number
of tape drives required to achieve seamless play-
out while enhancing the overall reliability and
efficiency of the system. Indeed, depending on
the medium the station currently uses for pro-
gram or commercial playout, even image quali-
ty might be enhanced.

B Multiple Outputs: Onc of the most alluring
aspects of digital server technology for program
playout is its ability to provide multiple outputs.
For example, a station can play the same com-
mercial at the same time to two different outlets

Servers can provide

better time

rmanagernernt—a high

priority for rmany

station managerments.

without having to dub the spot. Ultimately,
many broadcasters are hoping to use this type of
technology to provide multiple program
streams that might be used to fill a cable channel
or alternate program outlet.

m Sliding schedules /Squeezing out more avails:
Servers can be provide better time manage-
ment—a high priority for many station man-
agements. Stations can delay network feeds to
timeshift dayparts or bring the network feed
into alignment with local time. Ten years ago,
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No one else i the broadcas

fivid presents the
first lens-—to-transmitter
disk-based solution.

Broadcasting has never been more

competitive. So it comes as no surprise that
hundreds of broadcasters have turned to Avid Technology's with [kegami Tsushinki Co., Ltd. Lens-to-transmitter, all on disk.
disk-based solutions for news, post-production and playback. The benefits are enormous. When news breaks, you can beat

Remember ENG? Avid has revolution- the competition to air with higher quality,

Avid's Broadeas!t Solutions

e . . Avid AirPlay* . — I

ized it with DNG (Digital News Gathering), Disk-based playback better-looking stories. Disk-based editing is so
for news and commercials

the only fully-integrated system that takes Avid NewsCutter® fast and easy, you can create fresh versions for

High-speed random-access news editing

you from recording to on-air playback, Avid Media Composer® every newscast, thus growing your audience.
Online editing for commercials and promos

without ever using tape. Avid DNG even Avid Disk-Based Field Recorder And because Avid DNG helps you streamline
Digital Field Acquisition

includes the world's first disk-based full- Avid Newsroom Automation operations, you'll find production costs tum-
Advanced solutions for

. . . . LAN and WAN environments ) i )
motion camera, developed in conjunction " Fnvonmer bling. That goes straight to the bottom line.



industry can deliver this news.

once and for all profit-draining
make goods and reducing

maintenance costs.

It's really no surprise that

SRS et D A —
Avid's newsroom automation systems are also helping technology revolution. After all, we pioneered random-access
broadcasters improve the quality of newscasts. Fully-featured, technology for video, {ilm and audio. We were the first to air

advanced systems increase control, reduce costly with disk-based broadcast solutions. And our commit-

errors and most importantly, allow people to ment to software development and customer support is,

work together more efficiently and creatively. in a word, unparalleled.

And Avid is more than just news. Our online editing To find out more about Avid's disk-based broadcast
systems let you create commercials and daily promos in-house, solutions, and to learn how easily they can
reducing post-production costs. And our commercial playback be integrated into your facility, please
system provides unmatched flexibility and reliability, eliminating phone us at (800) 949-AVID. . l -

01995, Avid Technology, Inc. Al rights reserved. Avid, AirPlay, Medio Composer and NewsCutter are registered trademarks. Plonned delivery for Field Recorder end of 1995.



MIGRATION TO DIGITAL

time zone delay was done exclusively by the net-
work. Today, local stations can time shift by
minutes or by hours, in order to make more
local avails, or to counterprogram. Contractual
contretemps between network and affiliates
notwithstanding, digital disk servers for a cost
comparable to a quality VIR can be used for
this purpose.

® Program recording and playback: Some of the
digital disk recorders on the market provide for
simultaneous record and playback, making it
possible to conceive of a station recording
down-linked syndicated program while simul-
taneously playing back pre-recorded programs
to air using the same platform.

| Production and Post: Digital disk recorders, of
course, are nothing new to the production and
post-production of television. Disk recorders
handling anywhere from a few seconds to a few
minutes of program material have been used for
nearly a decade to create some of the most spec-
tacular special effects sequences through layer-
ing and compositing. While several manufac-
turers are pursuing the development of disk-
based camcorder technology, widespread use of
disk recorders for video acquisition recording
scems a couple of years off,

W Graphics Management: Digital servers are
increasingly being considered for graphics man-
agement jobs. The large storage capacity, rapid
access and high image quality of digital servers,
make them suitable for compositing graphical
elements, even short clips, and audio. In fact,
this is just another application of the digital

It becornes possible to
play back totally

different spot breaks in

separate prograrm
feeds, using the same
spot material.

cache, but it does save time and money by
releasing other assets, such as a Paintbox® or
graphics system, frce to do more of the produc-
tion image creation work for which they are
intended.

B Reversioning Program Segments: The rever-
sioning of material—the slight alteration of
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News
) Aquisition |

Shared
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== Sarvet access

In a “centralized” or “poocl” vision of server architecture, multiple users poitentially have
simultaneous access to the same common video storage bat pnder sefs of rples unique to the
users’ task (e.g. the producers access is governed by a different set of rules then the editor’s
access, or the station manager’s access.). While this approach is maximally efficient, the
software o make it happen is not currently “bulietproof.”

content in a segment or show—nhas caused quite
a stir. Where news is concerned, systems like
Avid’s and D\Vision, and ImMix’s Video-
Cube™, have made it possible to shorten or
lengthen a news story in short order to accom-
modate the changing story weight in each news-
cast. Another area where “reversioning” is caus-
ing some excitement is in the added flexibility
disk playback provides for reconstructing spot
breaks. Coupled with the multiple outputs of
some servers, it becomes possible to play back
totally different spot breaks in separate program
feeds, using the same spot material.

B News: While an apparent benefactor of this
type of technology, news is likely to be slow to
fully adopt it. News is going to be a hard area to
transition. There are not only technical con-
cerns, but operational, legal and journalistic
concerns. While Quantel has demonstrated the
concept of using a server approach for recording
news stories transmitted from the field directly
onto a disk device, the fact remains that most
news storles today are still recorded on tape in
the field and edited after the tape is physically
returned to the station. This practice has as
much to do with control of the story content
and shape as it does with the technical limita-
tions of today’s technology. Moreover, the
arrival of new technology on the news scene has
precipitated competing opinions over how best
to exploit it. Some news professionals want to

|
|
|
|
|

|

see more of the news editing process moved to
the news writer’s desk, while others contend
that passing the control of visual information to
“wordsmiths” will diminish the visual element
of the story.

More likely in the short term is the introduc-
tion of servers in such a way that news produc-
ers or directors can have more control over sto-
ry creation by being able to look over the shoul-
der of each person as they contribute to the look
and feel of the story. With news writer, editor
and producer all wired to the same network and
able to see the same video at the same time, it
will be easier to make suggestions and monitor
the results. In fast-breaking news situations, like
California’s recent spate of natural disasters, it
becomes practical to intervene in a story as it
progresses towards air; using the most updated
information. Or, a server might be used to
buffer incoming microwave or satellite feeds,
making it easier for a news producer to instruct
an editor in a particular bay to order up a story
from the server and edit it.

Network architectures

VI ools” and “nodes” (or “centralized” and
i :.l:' “distributive”) architectures are the two
© most likely approaches to networking
©  servers. Manufacturers including 1BM,

Hewlett-Packard, BTS and Quantel propose the

“pool” approach—that is, a server in the middle
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with a router going in and out of it. But others
recommend a distributed system for shared
material in which everyone will have their own
specialized “node” (local storage/local process-
ing, but network access).

In the short term, with a server, or server-
like systems, springing up in graphics, news and
playout, the natural instinct is to think about
eventually “networking” these different “nodes”
over some form of LAN. But the viability of the

distributed network depends on the perfor-
mance of high-speed LANs and other decisions
regarding how you are going to pass the video
around; whether you will use conventional
video or convert to ATM (asynchronous trans-
fer mode) switching, which would be less band-
width intensive.

Success with servers requires careful analysis
of current and future needs. The limitations of
hardware and software need to be considered

and a cost/benefit analysis should be done
before a final decision is made on how extensive
a use to make of this new technology.

To serve and protect

esides the unnerving absence of a tangible
" copy of your program, digital servers
exhibit other characteristics that are hard
to get used to.
When computers were first introduced to

V4, Sweden, Goes Server Roirte from Get-Go

'Ihe approach to be taken at TV4 in Stockholm, Sweden is a “distrib-
uted” server architecture. The station will use as many as 20 Tektronix’
Profile™ servers, with more than 150 total hours of storage time, to han-
dle everything that goes out over the station's air, including news, pro-
gramming, and commercials. With the introduction of enhanced MPEG-2
compression expected sometime in the next year, the station’s 150 hour

server capacity could be doubled.

The facifity, to be built by Tektronix Video Systems (Marlow, UK) will
be as “tapeless” as practicable. Acquisition, for news and studio produc-
tion; archives, and current program inventory, will be transferred from
tape to the station’s “compressed (digital) video network.” By extending
the compressed video network station-wide, the system avoids the degra- ¢

dation associated with repeated compression/decompression cycles.

In addition to the compressed video network, the station will also
operate a CCIR-601 video network for production. A wide range of con-
ventional Grass Valley production equipment including Model 4000 and
2200 production switchers, Sabre™ edit systems, Krystal™ and DPM-
700 digital effects, SMS-7000 routers, wilt suppoit the production func-
tions. Complete production in the CCIR-601 format, while uncommon in
US broadcasting stations, is a part of the European broadcast agenda.

According to Olle Mossberg, Technical Director of TV 4, Tektronix
Video Systems will provide an “integrated package including systems
implementation, Profile server technology and the Grass Valley produc-
tion equipment.” The station is slated to go on the air early in 1996.

TV4 Sweden’s “Tapeless” Station
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accounting (an application that almost seems
like computing’s biclogical parent) new prac-
tices had to be devised to deal with the absence
of a hard copy set of books. New practices were
required to back up the data and new standards
established for official records. As in account-
ing, there are legal as well as technical consider-
ations in devising an appropriate back-up sys-
tem for television media. In what respect, for
instance, are copyrights infringed if no actual
copy of a server’s contents is reproduced? Or, if
“use” of copyrighted material is to be the stan-
dard, how many copies are we talking about
when an element is used over and over again in
multiple versions? Or how will licenses be affect-
ed when protected material is “repurposed”
from an ad-supported channel for use on a pay
channel?

How important will videotape logs be?
How long will they have to be kept? How will
they be indexed? Or, will some other form of
legal verification be acceptable? To protect your
material and know when it’s been played, where
and how will you encode or encrypt copyright
information?

These issues, of course, are not unique to
servers, but rather to digital information. The
server simply makes the information more
accessible for a greater variety of uses. One com-
pany, Los Angeles-based Cyphertech, offers to
encode ownership information in the program
audio portion of commercials and shows and
monitor transmission market by market.

Then there is the issue of power failures. Ina
current broadcast facility, it takes very little to
turn the videotape machine back on. It’sa much
bigger problem if the power goes out on a serv-
er, making un-interruptible power supplies all
the more critical.

Even if server hardware is reliable, the power
of the software is a potential problem. If the
code isn’t bulletproof, it may lose track of where
your material is on the disk, making it very
unlikely you'll ever find it again. Because of this,
anyone using server technology needs some
serious back-up and redundancies.

As different uses of servers develop at the
facility, they will begin to grow together as peo-
ple share files. At some point, networking them
will be a good idea. By that time, broadcasters
will discover that they need MIS and SIS people
on staff to manage the information networks.
Appropriately knowledgeable people, however,
will not simply drop into broadcasting from
some other industry. There is a lot about the
practice of broadcasting that has become second
nature: it just gets done. For it to become a part

of an A/l (artificial intelligence) controlled facil-
ity it must be culled oui, documented and
described accurately so that software can emu-
late it effectively.

A picture is more than a bunch of bits

ompuler people can often be heard
. describing video as just another kind of
data, but 1o a business that makes its mon-
ey delivering television pictures to a view-
ing audience, a picture is more than just a bunch
of bits. Video pictures must arrive at their desti-
nation complete and on time every 30th of a
second (in the NTSC world), as regular as clock-
work. Distributors of television pictures can tol-
erate a fairly frequent drop out, as long as they
are well distributed and of short duration. Com-
puters, on the other hand, tolerate an occasional
burst of errors but abhor frequent errors.
A broadcaster’s best option is often to work

An appropriate

systerns integrator will
uncover any comimon
failure modes. design
strategies to cope with
or circurnvent them.
test thern and train
personnel to responde

to them.

with an integrator thoroughly experienced in
broadcast-specific applications and require-
ments as well as the computer, hardware, and
software requirements. Systems integrators
should have the ability to understand the
unique mixture of equipment that is in the
broadcast world and how the pieces of equip-
ment talk to each other. By understanding the
specific operational needs of the broadcaster, an
appropriate svstems integrator will uncover any
common failure modes, design strategies to
cope with or circumvent them, test them and
train personnel to respond to them.
Consequently, the design of any television
tacility that is to rely heavily on computer tech-
nology needs to take into consideration aspects

of both technologies:

@ Storing program elemenls or data streams:
Program material can be loaded onto a disk in a
serial fashion, stripe after stripe. Program ele-
ments stored this way can be accessed in a non-
linear fashion from one drive and the drive can
physically be removed and plugged into another
drive that will read it out in the correct
sequence. But if your goal in selecting disk stor-
age is to make the information available to mul-
tiple users simultaneously, this system no longer
works. That’s when multiplexing comes into
play, where the information is laid across the
surfaces of many drives (in a RAID fashion).
This approach offers the advantage of more effi-
cient use of the drives for more through-put and
greater [/O bandwidth.

@ Tape has a place: As bold as “the tapeless
facility” may sound, few broadcasters can afford
to go this route today unless they are building
from scratch.

The principle advantages of tape are its
known technology, known costs, interchange-
ability, library capability, tangibility, density
(amount of storage you can put in a small
place), and range of format choices (quality/cost
break points).

Tape is, however, linear, and involves signif-
icant costs for media, machines and mainte-
nance. Tape machines are not as reliable as disk
recorders and only one person can use a VIR at
a time.

Nonetheless, when it comes to long-term
storage at the station, videotape is not going 1o
disappear in the next 5 to 10 years. For now, it
just doesn’t make sense to store everything on a
disk.
® RAID (Redundant Array of Independent Disks):
There are different “levels of protection in RAID
technology. RAID 1 provides no on-board
redundancy of the data so, typically, a mirror
tmage RAID is required to back up the one in
use. This is expensive. RAID 3, on the other
hand, devotes one drive to managing a failure of
any one of the drives in a group. In a large group
of drives (30-30), the chance of failure of a single
drive in a year is fairly good. With RAID 3, this
single extra drive reconstructs material from the
failed drive. It is essential in a RAID 3 system,
however, that the “mean time to repair” be
shorter than the “mean time between failures”
in order to make sure that the damaged drive
can be restored before a second failure occurs.
Disks in such an array should.come trom differ-
eni production runs so that if there’s a quality
issue, it won't affect all of the disks.

m Opticals disks/Magneto optical: This technol-
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You’re a news editor, it’s 5 minutes to air and a big story
breaks. The material’s about to come down the line and the
producer desperately wants it as the lead item.

What can you do?

Linear system.

Don’t even think
about it.

~

Ordinary non-linear system,

Oh well...start
digitizing for the
next newscast.

Newsbox™

The whole job,
no problem.

Begin your edit immediately - even as

' your feed comes in. Using Scene Select;”

grab the clips you want ‘on-the-fly’ and
instantly link them into a rough-cut.
That's it - you're ready to go on-air.
Even so, nothing is committed - you can
still re-arrange with Segment Replace
and fine tune the edits as required -
right up to the wire. The story is always
available for instant playout.

With Newsbox's unique true random
access operation it's as fast, flexible
and simple as that. No dead time, no

| waiting, no panic.

Newsbox offers all this - and much

more - at a very competitive price.
To catch up on all the very latest

news, call Craig Sherter now

at: (203) 656 3100.

NEWSBOX

Dedicated to news, because you are.

Quantel Inc., 85 Old Kings Highway North, Darien, CT 06820 Tel: (203) 656 3100 Fax: (203) 656 3459



MIGRATION TO

DIGITAL

ogy has large storage capability but slow transfer
time. Some magneto optical systems can be used
for an archival “jukebox” of disks that can be
physically pulled in and out. These types of disks
storage are being considered for applications
where “removable media” are important or
where so-called, “near-line” storage is suitable.
{Near-line storage would be information one
needed soon as opposed to on-line storage
which is information one needs instantly. Off-
line storage is information you are in no partic-
ular rush for.

m Digital streamers: These devices are high
density digital data recorders that store pro-
grams on tape, not as pictures, but as bits
(sometimes referred 1o as “bit-buckets”). These
have the advantage of being able to store large
amounts of video at its highest quality level rela-
tively economically, which makes for an excel-
lent archive.

Operator Interface issues

anaging data in a video server world as

opposed to a vault world presents cer-

tain problems. In the current world, we

have a methodology of tracking a story
that's on tape, knowing how long it is, what it’s
called and so on. What will our methodologies
be for tracking a story when it’s on a server?
How will we know who’s working on it and
when? Solid database management software is
needed.

If one machine can do it all, can one opera-
tor? Multi-tasking in broadcast isa new idea. If a
device can play back a main broadcast channel
and two or three cable channels, do we need one
master control operator—or two or three? Can
one person manage more than one output at
once?

Dedicated interfaces, whether it be a VIR
panel or a switcher panel, have a look and feel
that is second nature to a lot of operators, Many
of the operator interfaces in use are there as a
result of years of experience and not just because
that's all “old” technology was capable of pro-
ducing. Not every task can be adequately
addressed by a mouse and menu (like driving a
car, for instance). Careful analysis should be giv-
en to user interfaces and controls to make sure
that your investment in trained, experienced
personnel is protected.

Manufacturers of some disk recording
devices are employing “virtual VTR” controls
for their recorders so that users have the same
intuitive grasp of the control features. Systems
integrators are routinely asked to build “phan-
tom” control panels to give operators top eche-

lon control of critical features that are buried
deep in the menu tree of some sophisticated dig-
ital systems.

Television is more
than a bunch of pictures

% fa picture is more than a bunch of bits, than
ﬁ television is more than a bunch of pictures.
. Compression is the genie in the bottle, but
 we must be careful what we wish for. How
much compression you should accept is a ques-
tion that only raises more questions.

All compression degrades the picture, but
not necessarily below the quality level that your
viewer gets when the picture he normally
receives is at its very best. However, a com-
pressed picture is an omelette that can not be
put back together exactly as it was,

Typically, compression is viewed as a major
solution to the cost of disk storage. Various
compression techniques are capable of dou-
bling, tripling or quintupling the amount of
video you can store on the disk drive. But since
you cannot restore the data you loose in com-
pression, it doesn’t makes sensc to use heavy
compression for long-term storage. New disk
drives are expected to debut in mid-1995, and
new ones can be expected every one to two years
for a while. With each new generation, the stor-
age doubles without a rise in cost. Nevertheless,
volume and quality concerns are likely to keep
video images archived on tape for years to come.

Compression schemes will continue to

evolve. For now, MPEG2 and MPEG 2+ com-
pression schemes are a series of tool kits that any
manufacturer can refine and add to their soft-
ware. The MPEG2 chip sets won’t be available
until the end of 1995, which may delay new
servers from emerging until 1996. MPEG2 is not
editable so is mainly considered as a compres-
sion option for distribution. Editable MPEG, or
MPEG2+ should begin to emerge shortly.

In the meantime, the most popular com-
pression schemes for video in the production
stream is Motion JPEG, or some other type of
compression system that operates on a frame-
by-frame basis. JPEG compression, for editable
systems, can be used in two ways: constant bit
rate, which sets the calibration level at a specific
compression ratio (such as 5:1) and stays there,
or constant quality, which makes an effort to
retain the quality of the picture by a series of
subjective criteria.

With the constant bit rate, you know exactly
how much space on the drive you will use to lay
down a program of a certain length at that com-
pression rate. The advantage of constant quality
is that, if very little space is required to represent
a field, very little space will be used. With con-
stant quality, you can also preview a compres-
sion ratio to see if it’s sufficient for the job—and
crank it up or down as necessary. But, with con-
stant quality, the amount of storage time is an
unknown because it depends on the nature of
the pictures.

Various compression schemes are important
because, ultimately, our decisions on that score
will determine what quality products and how
many of them we will send down the broadcast
pipeline.

The growing importance of soflware

he ability to objectively analyze software

and software manufacturers’ claims is

important. Software sometimes works fine

in the environment of the people who cre-
ate it, but creates bizarre interactions with other
software when introduced into the broadcast
facility. Sometimes, new software can literally
throw you off the air.

Management of software is thus of para-
mount importance. Station managers might
consider creating a new position (Broadcast
Information Services) to administer this pool of
information. New issues and questions include
determining which department gets to use how
much of which equipment, the level of picture
quality, who gets to write, read and/or modify a
file, and other issues that don’t exist in our cur-
rent world. n
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Only Telemedia Week, a special section
in Broadcasting & Cable, brings you up to speed on the

information highway once a week. Every week.

So our readers can get not only a quick grasp on everything
that's happening in telemedia, but also a concise, complete one. From

high-definition TV to video-on-demand to interactive services.

So whiz along the highway with us...as we take you where

no one else has gone before.

Straight to where you want to go.



MIGRATION TO DIGITAL

Fven The Biggest VIR Makers Look to Life After Tape

When even the major manufacturers of VTRs begin discussing their plans
for life after tape, you've got to presume that day will come. Both Sony
and Panasonic are openly embracing server technology, while introducing a
number of stepping stones along the way—and in Panasonic's case, even
another tape format,

Videotape already meets a wide varigty of application requirements that 1
disk recorders wil have to match before tape is roundly replaced. With mil-
lions of dollars invested in videotape hardware and many more millions of
dollars invested in program inventory on tape, the medium will remain in the
system for years to come. |

Even in TV4's new server-based facility (see Sidebar, elsewhere in this f
supplement) videotape will still be relied upon for master program recording,
long-term archives, and aspects of the news operations—notably archives
and acquisition.

Sony is both developing new product and re-conceptualizing the televi-
sion plant as an all digital environment towards which broadcasters and tele-
vision production companies can steer. Sony’s “End-to-End” concept has [
been widely reported, including in this magazine, and littie more can be added |
here until after Sony presents its full vision at the upcoming NAB Show.

One of the products Seny will show at NAB is a new video file server
designed for muilti-channel playout. Small cable systems might use the sys-
tem for commercial insertion, while farger interconnects or MSOs can auto- ‘
mate complex network feeds.

The file server system is based on RAID technology which will provide
random access to a large volume of high quality, compressed video in an
integrated, multi-channel video transmission system. The open architecture
design is, according to Sony, flexible and expandable, permitting simultane-
ous transmission of gne to 12 discrete channels of programming from each
media control unit, comprised of six hard drives; each with 2.1 GB of stor- |
age. Additional controt units can be link together to provide greater than 12
channel capacity. Any media within the System can play to any output chan-
nel and can be accessed rapidly should changes be required.

Sony has provided four separate levels of reliability protection, a variety i
of network interfaces, and states that many leading automa-
tion suppliers, inctuding Alamar USA Inc., Channelmatic
Inc., Louth Automation, Texscan MSI, Dynatech/Utah Scien-
tific, Florical Systems, Columbine Systems, Inc., SkyConnect
and others have agreed to adapt their application packages
for full compatibility with the Sony system.

Panasonic, for its part, is looking at the changes in stor-
age from multiple vantage points. As far as field acquisition
for news is concerned, Panasonic will bank on a new
DVCPro system. DVCPro is Panasonic’s brand of an interna-
tionally accepted standard for a 1/4-inch component digital
videotape recording system. The DVCPro system at NAB will
sport a full-blown ENG system including camcorder, non-lin-
ear editing system, and an Fast Transfer Player (FTP) that
will permit field recordings to be dubbed to post at 4X nor-
mal speed. While Panasonic expects DVCPro to see its first

e S

U

application in news, they fully expect DVCPro to appear as a PR

digital tape cache for a server,
At this NAB, Panasonic will demonstrate the Tektronix
Profile™ disk-based audio and video server working with

i
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A new Panasonic fechnology, re-recordable digital
optical disk, offers iniriguing possibilities.

their own M.A.R.C. Systems (100 to 1000 cassette capacity) and a new,
smaller Smart-Cart System (50 to 70 cassettes). These technical hybrids
augment the volume tape storage and robotics normally associated with
automated libraries with a variety the disk assets.

Once a spot is transferred from the library to the disk, it can be played
out from there over and over again, reducing wear and tear on the robotics
of the system and eliminating head and tape wear.

The disk playback system is inherently more refiable than the VTR sys-
tem which is most vulnerable at the moment when a cued tape is called to
play. The random access nature of the disk player also makes it easier for a
broadcaster to re-order spot materials within a break or re-allocate spots
across the schedule. The system software sifts the log to determine spot
calls, and allows the operator to designate elements to be kept within the
Profile. Since most fast minute changes invelve a re-ordering of spots rather
than entirely new media, most changes can probably be accommodated
without having to order up new materials. With 90 to 180 minutes of audio
and video material stored on the Profile, enough spots can be stored to cov-
er a six to 12-hour broadcast pericd, which should provide enough of a
buffer to cover any required loading or maintenance of the M.A.R.C. or
Smart Cart system and robotics.

Certainly one of the more interesting new technologies to
take a look at will be Panasonic’s 1.Q-5500, a re-recordable digl-
tal optical video disk recorder, that records and plays back
broadcast quality digital and analog video.

The 1.Q-5500 records up to 45 minutes of digitally com-
pressed video with two channels of PCM audio. An average
access time of about 0.5 seconds across the entire disk and
instant access to any frame, the LQ-5500 suggests a role for
itself in editing and production. Extremely durable, the disk can
be rewritten at least 10,000 times, according to the manufactur-
er, and played back ane million times. The LQ-5500 will use the
same digital signal system as DVEPro. Panasonic expects to see
numerous applications for this technology in such areas as edit-
ing, commercial insertion for broadeast and CATV, reference
imaging, animation, archiving, and a wide variety of other video
display refated tasks. ]

Panasanic's Sman-Can Library System will
also be equipped with a Tekironix Profile™
digital disk recorder.

|
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{ Remember }

when people first started talking about

a 500-channel future? It seemed like o cool idea
until someone said, "There isn't enough
programming fo go around for 100 channels.

Or 50. Or even 15 really good ones.”

Suddenly the future of television looked like a
string of dowdy shopping malls stretching into the

info-highway distance, decaying from lack of use.
At Oracle we have o more optimisitic vision.

We know it will require energy and creativity.
It will require some cooperation, and lots

of competition. And it will require tools.
We're making those tools, specifically for the
job of creating multimedia applications and
interactive TV programming. So that a bright,
energetic, artisitic and focused generation of

interactive producers won't constantly have to

reinvent the wheel. They can concentrate on

inventing the future, instead.

*\’s‘j Announcing Oracle

New Media, a fully integrated
approach to multimedia development
for software and peripherals.

Sl To learn more, call us at
T NAg

N 1-800-633-0687.
"tk -
N g ORACLE

Enabling the Information Age
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Migration to Digital's
AlphaStudio Broadcast System
Leitch's MediaPort™ opens the Studio Door

uniting Real Broadcast Quality with Digital's awesome Alpha processing power...
propelling you toward a disk-based tomorrow within the AlphaStudio.

To el di k. 10 bit 4:2:2 by Leitch - handles D1 video directly
it irmis to and from disk.

(ST .444 Tecords or plays many hours of uncompressed D1
stored on VELOCITOR ™ disks.

over five minutes of 35MBytes/second playback from
CPU memory and 30MBytes/second of sustained
playback directly from storage.

just one task.

M ... uncompressed genlocked Video, AES/EBU Audio, and
Timecode is on the PCI bus.

Eid fﬁih m B RRTER

mm,ﬁﬂ, P8 ... thousands of hours of permanent video storage for
more than 100 years, using optical disks or digital tape.

systems.

e

REAL at NAB see it for yourself at these booths

LEITCH. d|ifofift]a]t

Multimedia World at the Hilton #1725 1 Multimedia World at the Hilton #619
NAB #15748 NAB #5204

1-800-231-9673 1-800-378-3162



Curt Rawley:
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vid President/CEO Curt Rawley’s progno-
sis for videotape is simple: death—perhaps
in as few as five years. Since its formation
in 1987, the company has taken aim at the
tape business with digital disk-based technologies
targeted first at post-procluction houses and later at
broadcast facilities. Last year, Rawley’s company
branched further into the broadcast and production
business, acquiring newsroom automation compa-
nies BASYS and SofTECH and meirging with profes-
sional audio product provider Digidesign. Avid
added to its list of acquisitions last week through
mergers with London-based Parallax Software
Group, a paint and compositing technology devel-
oper, and Madison, Wis.-based Elastic Reality, a
special-effects software developer.

Today at the Avid Technology headquarters in
Tewksbury, Mass., a small but growing army of
demim-clad engineers and marketers is preparing for
the company’s latest joust at the tape business: a
disk-based camera that Avid and Ikegami plan to
unveil at this month’s NAB convention. In this inter-
view with BROADCASTING & CABLE'S
Chris McConnell, Rawley talks
about the camera, compiession
and the TV station of tomorrow.

| P
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What future does tape have in broadcasting?

I think it’ll die within the next five years; that’s a guess. |
will ask you the following question: How many eight-
track audio cartridges are in automobiles today? I think
it’s like alt kinds of technology. If it’s better and faster
and cheaper, the industry adopts [it].

So what do you think the newsroom of the future is going
to look like?

I think it will be totally tapeless. It will be fully integrat-
ed, interconnected. It will be computer-based. I think
you’ll see random access throughout the station. You’ll
see folks collaborating in real time on pieces, and you
won’t see me waiting for tape any longer.

Don’t you think we’re still going to have some matetial
recalled from an archive and stored In a cache machine while
other materlal plays out directly from stored tape to air?

I suppose if I belicved that, then I would have to say that
lots of compantes are wasting an awful lot of money on
video-on-demand servers, and 1 don’t believe they're
wasting their money. I think it’s real. And from all those
guys that are still trying to sell a lot of videotape and
audiotape, you’re going to hear a different argument.

Why do you disagree with other companies that are pro-
moting the “hybrid” use of tape and disk?

Becausc of Avid’s history. We've
seen the power of what a disk-based
solution can be. We've seen the speed
that it affords; we've seen the flexi-
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bility that it affords. When you go with a disk-based com-
puter solution, the extensibility of that platform is infi-
nitely greater than what you have with a tape-based plat-
form. How extensible is a videotape recorder? It’s an
electro-mechanical device.

Not only are the disk-based solutions faster, but I think
they’re much more affordable. It’s very expensive to con-
tinue to operate in tape. Down at Channel 5 in Boston we
were recently watching, and I think they consumed some-
thing in the neighborhood of 150 tapes just to do one 6
o’clock news show. That’s very expensive. And the tape
heads inside the VTRs wear out.

How will the Industry adopt this tapeless system when
there Is such a vast Installed base of tape machines?
People are not going to take their
$60,000 [VTR] investment and
throw it out the window. I think two
things will happen. In the short term
we’'ll have situations where existing
plants will start adopting digital
tools—for instance, buy a News-
Cutter [disk-based editor] to start
doing their editing at a much higher
rate of speed. Then you might see a
second NewsCutter, then maybe a
Media Recorder, and eventually
you’ll see an AirPlay [disk-based
playback] in there and people may
buy some networking tools. But
they’ll still have their old equip-
ment and be making use of that.

I think there are also going to be
a number of installations where
there is not an existing infrastruc-
ture. If you look at some of the
changes in the industry, especially
with what Fox is doing, you're
seeing a lot of jockeying between
UHF and VHF stations. You're seeing Fox come in and
take over a station, then all of a sudden CBS or NBC or
ABC is scrambling to get another station. All of a sudden
they’ve got to start a news production.

Does your vision of the tapeless station extend to program-
Ing archives?

If you're storing things that are going to be used in pro-
duction, we believe you’ll be archiving those on disk for
quick recall and utilization.

You’re going to see the advent of local-area networks
and wide-area networks. You’re going to see the database
companies come into this—they’re going to be databas-
ing a lot of the media. Some of that media is going to be
online; some of it’s going to be stored on tape.

In the end there will be archiving. The archiving may or
may not have anything to do with videotape. My belief is
that the compression and the different storage formats in
the future will probably argue more for data tape as
opposed to videotape.

What is the advantage of data tape?
Cost and quality. Ones and zeros don’t really care how
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many times they’re written over as ones and zeros.
Is speed the only advantage to all of this technology?

I think there are tons of advantages. The first thing is, yes,
it is faster. You can move through the station at very high
rates of speed.

Second, it really [introduces] the advent of multi-
skilling of a set of workers. No longer will it be the case
that the journalist is relegated to working in text only.
Through acquisition of BASYS and Sof TECH and some
work we’ve done here, we’ll be developing journalist
workstations that have pictures and sound on them as
well. So the advent of going to the computer really allows
for a much more flexible labor approach at solving the
tasks that have to be solved. There are no longer going to

“No lenger will it be the
case that the journalist is
relegated to working in text
only. Through acquisition
of BASYS and SofTECH and

some work we've done
here, we'll be developing
journalist workstations that
have pictures and sound

on them as well. ”

be islands of expertise. It’ll be sharing the work load.

How will you share the information with products from
other vendors?

The Open Media Framework is a way to exchange data
among different vendors, so while we believe at Avid that
we have many of the key elements necessary to provide a
totally digital, integrated solution to the broadcaster, we
by no means have all the answers. And through open
media framework we’re partnering with other companies.

What is Open Medla Framework?

It’s a container into which one can place text, graphics,
animation, audio, still photography, video and the like. So
you can do all of those different data types in a common
container format.

So you are confident there will be compatibility across ven-
dors in this tapeless facility?

I think there are certain companies that are moving more
slowly toward the fully computerized standards. We
believe that local-area networks and wide-area networks
are going to be the wave of the future in this industry.
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Avid for broadcasters

Avid's Curt Rawley insists his com-
pany is not brand new to the broad-
casting indusiry. It's been in the
businass for two-and a half
years, he says.

A short time 1o some, but not 1o a campany that has
anly existed since 1987, making editing systems ini-
tially for the postproduction indusiry. Since shipping
itz first Media Composer editing systems in 1989, the
company has installed more than 7,000 of its prod-
ucts worldwide. Avid, which employs 860, broke $200
million in sales last year, with a net income of $13 mil-
lion for fiscal 1994, Rawley atiributes mere than 10%
of the sales to broadcast facilities, and says he antic-
ipates that broadcasting will account for & larger per-
centage of sales in the years ahead.

Rawlsy says the company has placed its disk-
bazed equipment with more than 600 broadcasters
warldwide, with about half of the broadcast revenue
coming. fram the LS. Together with newsroom
automation customers Avid has taken over from
BASYS and SofTECH since acguiring them last
year, the company claims over 800 broadcast cus-
tomars.

Rawley, whose company last week acquired the Par-
allax Software Group of London and Madison, Wis.-
based Elastic Reality Inc.. says the company could look
to more acquisitions if there is a need o “remove the
seam’” from production operations. He also says that an
acquisition of Avid is possible, fhough not in the near
tarm: "Thera’s a lot of growing for us 1o ¢o before we
consider throwing in with someone else.” (]

There are some people who will move more slowly toward
embracing those on a wholehearted basis, who will say
that they want to hang on to some audio/video standards
before they move completely to a computerized standard.

What about all of the compression standards out there?

Avid believes that the two standards that are going to be
most broadly endorsed are the JPEG standard for still-
image compression, which is germane for editing, and the
MPEG standard for distribution. We think that other stan-
dards will come and go.

What is your response to the skeptics of compression
image quality?

I think the computer will be able to give you more and
more pixels within the picture. Many of the TV shows that
you watch today are coming right off of Avid’s hard drives.
And you don’t hear about our customers getting complaints
about lack of signal quality. So I think we’re already good
enough for TV; the answer is yes. Because you don’t cas-
cade and multiply the losses when you're in a digital
domain, and you do when you’re in the analog. There is no
signal noise to deal with. The images, from a production-
environment standpoint, end up being superior.
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Why do you think the industry needs a disk-based camera?

We think it’s going to be vitally important to have a capture
device that can talk immediately to a NewsCutter to shape
the video clips for airtime and be able to import those over
to an AirPlay system and play back in sequence.

Think for a moment about what a disk-based solution is
capable of doing that tape [can’t] do. Back-timing cue
end marks is something you can’t think about doing with
a tape-based solution. You’re just running the tape, and
you’re always going through that. With a disk-based solu-
tion, you can have the disk running and you can simply be
writing over certain things, and then when you want to
keep it, you just go from that point forward.

So you could record for an hour while you're waiting for
something to happen, but at the end of the day you really
only recorded a minute?

Sure.

Other companies have walked away from this disk-based
camera idea for the time being. What do you know that
they don't?

I don’t think it’s so much a matter of what Avid knows
that other people don’t. I think that Avid is still learning
an awful lot about this industry. One thing that Avid does
know is the power of disk-based digital media, and I think
that familiarity with the technology lets us approach
things in a way that other people don’t approach things.

The other thing that’s different about Avid is we have
no allegiance to selling a lot of tape.

How are you getting around design issues such as power
consumption, size and memory?

I guess it’s just a matter of good engineering. We’ve
known that those were among the critical issues from the
outset. People told us that they’d like more than 15 min-
utes, and we’re going to give them more than 15 minutes.
They said they’d like to stay in the form factor of the cur-
rent camera, and were doing that. They said they’d like to
stay within the same relative weight of the existing cam-
eras today, and we’re going to do that.

When will this camera hit the streets?
We'll ship in the second half of the year.

Once the camera Is out there, what digital boxes are there left
to develop?

Oh, there are lots of things to do: field recorders, equip-
ping vans with disk-based solutions, doing image pro-
cessing inside the station. The name of the game here is to
compete for audience, so you want the best looking news
that you can generate.

How important is the broadcast industry to Avid?

We believe that there are approximately 2,500 stations
around the world that originate and transmit programing,
and that each one of those stations invests between $1.5
million and $5 million in video processing equipment.
So if you take the low end of that range and say $2 mil-
lion, $2 million times 2,500 gives you a $5 billion market,
which is a very large market. So Avid sees a lot of oppor-
tunity there. [
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IN MAKING BUSINESS DECISIONS, STATION GENERAL MANAGERS
CHOOSE BROADCASTING & CABLE OVER ELECTRONIC MEDIA.
NOT AT ALL SURPRISING.

74% SEE BROADCASTING & CABLE AS THE LEADING INDUSTRY AUTHORITY.
57% REPORT IT HAS THE STRONGEST FEATURES ON INDUSTRY TRENDS.
53% SAY IT'S THE MOST USEFUL FOR PERFORMING THEIR JOBS.

Broadcasting
sCable



Racio
New radio group debuts with 18 stations

Triathlon, backed primarily by investor Sillerman, will acquire Pourtales properties

By Donna Petrozzello

broadcasting group was formed
Alast week that witl be among

the largest owners of small and
midsize-market radio stations in the
country. The new Triathlon Broad-
casting Co. comprises 18 radio sta-
tions once owned by Pourtales Radio
Partnership and is backed principally
by Robert E.X. Sillerman.

Norman Feuer, president/CEO of
Force II Communications, has agreed
to assume the contract to acquire the
Pourtales stations, and will serve as
president and CEO of Triathlon. Feuer
served as chief operating officer of
Pourtales for several years.

Triathlon includes 18 small and
mid-market radio stations once
owned and operated by the Colorado
Springs—based Pourtales Radio Part-
nership, of which C. Terry Robinson
is president. The only station that
Robinson will retain ownership of
under Pourtales will be oldies KEYN-
FM Wichita, Kan. Robinson will not
be part of Triathlon.

Sillerman, chairman and CEO of
The Sillerman Companies and SFX
Broadcasting, put up the lion’s share
of $43.8 million to purchase the Pour-
tales portfolio. Industry analysts spec-
ulated that the deal was a stock trans-
action, valued by the principals at
between eight and nine times cash

flow. Star Media Group's Paul T.
Leonard was the exclusive broker in
the deal.

In one sweep, Triathlon has
acquired duopolies in almost every
city in which it is invested. The group
includes stations KFH(AM), KQAM{AM)
and KRBB(fM}, all Wichita, Kan.;
KXLK(FM) Haysville (Wichita);
KzZKX(FM) Seward (Lincoln), Neb.;
KTGL(FM) Beatrice (Lincoln);
KUDY(AM)-KKZX (Fm) Spokane,
Wash.; KEYF-FM Cheney, (Spokane);
KVOR(AM)-KSPZ {FM), KTWK(AM) Col-
orado Springs; KvVUU(FM) Pueblo,
Colo.; wksi(aM) Pritchard, and wksi-
FM and wMYC(FM) Mobile, both
Alabama, and KTCR(AM) Kennewick-
KEGX(FM) Richland, both Washing-
ton.

Leonard said the deal will be com-
pleted in two phases. Triathlon will
acquire KRBB for $3.3 million, along
with KXLK, KFH, KQAM, serving
Wichita, and KZKx and KTGL, serving
Lincoln, for $12 million. The total
$15.3 million first phase is expected
to be completed later this year.

In the second phase, Triathlon will
acquire the remaining stations for
$28.5 million, within an indefinite
time frame, Leonard said. He
described the deal as significant: “This
deal will make Triathlon one of the
largest small- and mid-market-sized

radio groups with duopolies every-
where.”

Robinson, who co-founded the
Transtar Radio Networks, started buy-
ing the stations that constituted Pour-
tales in 1991. While most broadcasters
set their sights on major market acqui-
sitions, Robinson said there are bene-
fits to owning stations in smaller and
midsize markets, which made the
Pourtales holdings attractive.

“There are nice returns to be made
in medium markets because there is
less competition and therefore the
pricing structure is better,” Robinson
said. “There are good continuing
returns for stations that can be pur-
chased at lower multiples.”

Feuer said he has “been associated
with these great stations for some
time, having helped build all of them
except for KRBB in Wichita. The
opportunity to own them now is gen-
uinely a dream come true for me.”

Leonard described Sillerman’s
investment with Triathlon in smaller
markets as “astute.”

“I suspect [Sillerman] understands
there will be a limited number of
radio operators who will enjoy the
fruits of dominance within any given
market segment,” Leonard said. “He
appears (o be positioning himself as
an owner who will have that critical
mass.” =

Good numbers for Emmis stations

Emmis Broadcasting's rhythmic top 40 waHT{FMm) and
urban adult contemporary wrks(Fm), both New York,
drew a combined 13.5 rating of listeners 12+ in the
AccuRatings winter 1995 survey. waHT ranked first,
with a 7.0, and wRks finished second, with a 6.5.

In Los Angeles, Emmis’s contemporary hits KPwR{FM)
ranked first among listeners 12+, and in Chicago, its
adult contemporary wkax(Fm) ranked third.

Emmis Chief Financial Officer Howard Schrott says
the latest Arbitrend survey also ranked kpwn first in Los
Angeles, with a 5.1 for listeners 12+, and put wrks first
and waHT second in New York (with a 6.2 and a 5.3,
respectively). Schrott says wrks ranked second among
Communications Group last December and revamped

its format in January.

AccuRatings' winter survey measured various day-
parts from early January through mid-March 1995 for
two groups—listeners 12+ and 25-54,

Other stations that posted strong AccuRatings show-
ings:

m In Los Angeles, Infinity Broadcasting's album rock
KROQ-FM drew the second-largest share of listeners
12+, with a 6.1; Cox Broadcasting’s talk kFi(am) ranked
third, with a 5.0,

m Among Chicago’s listeners 12+, Tribune Broad-
casting’s high-billing news/talk wan(am) earned first
place, with a 7.4; CBS’'s contemporary hits weem-FM
and wkax ranked second, with a 6.5. —DP
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Congratulates

Debbie Nigro
“The Worhing Moo, On The Rus”

(a.k.a. “What the heck happened to my life?”)

Selected by the Foundation of
American Women in Radio and Television
Twentieth Annual Commendation Awards

Winner, Syndicated Radio Talk Show

“...effectively portrays the changing
roles and concerns of women.”

for more information contact

Sweeﬁfﬁiﬂmdm

212-546-7118

For more information on the American Women in Radio and Television Commendation Awards, call 703-506-3290



RADIO

 Lawenda succeeds Hogan at Westwood One

By Donna Petrozzelio

eteran radio industry executive
VWilliam Hogan has resigned as

president of the Westwood One
Radio Network to become president
of Metromedia International Market-
ing Inc. He will oversee the sales and
marketing ol radio stations owned
and operated by Metromedia Interna-
tional in Eastern Europe and the for-
mer Soviet republics.

Hogan’s successor at Westwood
One will be Jett Lawenda, formerly
senior VP of Cabin Fever Entertain-
ment, a music and visual program-
ing production and marketing com-
pany. Lawenda held prior executive
sales positions with CBS Radio Net-

works, Group W Radio
Sales and Metromedia.

“It’s an exploding area
and just a wide-open
opportunity,” Hogan
says of Metromedia’s
planned station acquisi-
tions and expansion in
Latvia, Bulgaria, Roma-
nia and several Russian
cities.

Hogan was named
president of Westwood
One in February 1994
after Westwood purchased the
Unisiar Radio Networks, of which he
was president. He previously had
worked with RKO Radio Network

Jeff Lawenda

and with Metromedia
CEO/President Carl
Brazell in the 1970s as a
sales executive.

Hogan’s departure
from Westwood One
coincides with the resig-
nations last month of Neil
Sargent, formerly senior
VP, affiliate relations, for
Westwood One’s radio
formats, and Kirk Stir-
land, formerly senior VP,
affiliate relations, for
Westwood One’s news networks
(“Fates & Fortunes,” March 27).
Hogan describes the timing of their
departures as coincidental. =

Stern back in Chicago

Self-proclaimed “king of ail
media” Howard Stern returned
to Chicago radio when he took
over the morning slot at classic
rock wCKG(FM) on March 29.
WCKG reportedly signed a
three-year contract for Stern’s
syndicated show.

wLUP(aM) Chicago, now
wMVP(aM), broadcast The
Howard Stern Show mornings
from October 1992 through
August 1993, when it canceled
the program. The FCC slapped
Stern with numerous indecency
fines in 1993. He then filed a
$45 million breach-of-contract law-
suit against wLUP owner Evergreen
Media Corp.; it is still pending.

Famous for holding mock “funer-
als” to celebrate his success in new
markets, Stern is expected to “come
back with a vengeance,” says
wMVP/WLUP GM Larry Wert.

Infinity expands stock plans

Infinity Broadcasting Corp. will
expand its stock repurchasing pro-
gram by $100 million beyond the
initial $50 million approved for
stock repurchases when the compa-
ny started the program last June.
Stock purchases will be financed

under Infinity’s existing bank credit

The Museum of Television & Radio has formed a committee to provide information
about the museum to the radio and entertainment communities. The Southern
California Radio Advisory Group gathered for a picture at the construction site of the
museum’s new building in Los Angeles: Pat Gallagher, MT&R; Ben Hoberman,
formerly with ABC Radio; Erica Farber, Radio & Records; Norman Pattiz, Westwood
One; Robert Fox, KVEN Broadcasting; Howard Neal, kri/(am)-kosT(Fm); Gordon Mason,
SCBA; George Nicholaw, knx{AM); and Robert Batscha, MT&R.

facility, of which the Chase Man-
hattan Bank is the lead agent.

Infinity officials say the company
plans to repurchase its stock “from
time to time on the open market”
and in negotiated transactions.

To date, Infinity has purchased
approximately $37 million of its
common stock through the repur-
chasing program. The company has
outstanding 27.6 million shares of
Class A common stock.

Radio revenue up 15%

The latest survey from the Radio
Advertising Bureau comparing
radio ad revenue in February 1994
with that of February 1995 shows

combined local and national adver-
tising increased 15% last February.
Specifically, revenue from [ocal
advertising jumped by an average
14% across more than 100 markets
surveyed, and revenue from nation-
al advertising increased an average
19%. RAB reports.

Errata—Radio talk show host Bruce
DuMont ot Beyond the Beltway
charged only Ross Perot with “rip-
ping off” the concept of his political
talk show for Perot's program.
DuMont did not level similar charges
against Perot’'s syndicator, the Tri-
bune Radio Networks, as was
reported in the March 20 issue.
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Reports of TVB’s death exaggerated

Healthy years of spot advertising help reverse membership decline

By Steve McClellan

hree years ago, the Television
TBureau of Advertising was

$500,000 in the red, faced mem-
bership defections that reduced its
ranks by almost 70% and was criti-
cized as an organization that had out-
lived its usefulness. In short, TVB
was on the brink of extinction.

But that’s not the case for the
broadcasters’ trade associaton any-
more. Two healthy years of spot
advertising have helped, with the out-
look positive for this year (up 5%-
7%) and next.

TVB membership has recovered in
the past two years, from a low of 160
stations in early 1993 to about double
that now. The New York—-based orga-
nization’s budget is
some $4 million, and
newly elected chairman
Barry Baker, chief exec-
utive officer, River City
Broadcasting, says TVB
has a $500,000 surplus, which most
likely will be used to expand staff.

And preregistration for TVB’s
upcoming convention in Las Vegas
is ahead of last year’s pace. The con-
vention will be held next week in
conjunction with the National Asso-
ciation of Broadcasters’ meeting.

“The question of whether TVB
will exist anymore has been erased,”
Baker says. He credits Ave Buten-
sky, TVB president for the past three
years, with successfully carrying out

the refocused mission
of the group: making

presentations to
major advertisers and
demonstrating to

them the effective-
ness of using televi-

sion “to move people newspaper
in a mass way to buy . .
product.” industry in total
Some of TVB's advertising
problems stemmed
dollars.

from the poor econo-
my of the late 1980s
and early 1990s, when

The television
industry is poised,
for the first time, |

to surpass the

Ave Butensky

station managers were

looking to pare non-

essential expenses, such as dues to
trade associations.

Station managers
also complained that,
economy aside, TVB’s
dues were too steep.
And Baker notes that
TVB spread itself too
thin, attempting fto assist stations in
sales training programs, for example,
which diluted its efforts in dealing
with advertisers.

“It had tco many jobs and couldn’t
serve all the masters,” Baker says of
the TVB. “The sole mission now is
how do we get more dollars into spot,
and we do it by talking to advertisers
and Ave has addressed that very well.”

As for the increased membership,
Butensky says it's been “a steady
climb back” over two years partly

Baker elected TVB chairman

v Barry Baker, chief executive officer, River City Broadcasting, has been
glected chairman of the Television Bureau of Advertising, succeeding
Jack Sander, president/general manager, waca-Tv Atlanta. Other nawly
elected TVE board members: Vice Chairman Andrew Fisher, execufive
vice president, TV affiliates, Cox Broadcasting; William Frank, executive

. VP, Chris Craft/United Television Broadcasting Group; James Keelor,
president, Cosmos Broadcasting; James A, Kizar, executiva VP, Faderal
Broadcasting; Jonathan Klein, president, Group W Television; Edward
Cluinn, VP, McGraw-Hill Broadeasting; Jim Belayianis, president, Katz
Television Group, and Murray Berkowitz, senior VP, Harrington Righter &

Parsons.

—5H

spurred by a cap on dues.

Some of the TVB’s $500,000 bud-
get surplus will go to hire new staff
members, but Butensky also hopes to
put more money into research.
“That’s vital to achieving our ulti-
mate goal, which is helping advertis-
ers find their customers.”

Although only about a third of
commercial TV broadcasters belong
to TVB, Butensky says that members
represent 75%-85% of spot dollars in
the marketplace.

The television industry is poised,
for the first time, to surpass the news-
paper industry in total advertising
dollars, Butensky says. “The last fig-
ures available show both groups neck
and neck,” at about $34.2 billion.

Television’s gains also are reflect-
ed in the quest for retail advertising
dollars, where television traditionally
has lagged.

Recently, however, television has
made significant gains. According to
Competitive Media Reports data
compiled by TVB, television stations
garnered about 20% of retail adver-
tising dollars in 1993, or $8 billion.
In 1994 that figure jumped to 26%, or
$8.7 billion.

“Retail is still the largest category
where we get the least amount,”
Butensky says. “For the last 50 years
we've been doing it wrong. Televi-
sion people have not understood
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retail, or the role of merchandising
managers, salespeople and their com-
fort with newspapers.”

But he insists that the relationship
between television and retailers is
improving, at least in part because of
TVB’s creation two years ago of a
Television Retail Advisory Commit-
tee composed of members from each
industry. “It’s helped because we
want to understand their problems
and they want to understand how TV
works,” Butensky says.

Retailers like newspapers because
they get immediate results, Butensky
says. “If a guy runs an ad in the paper
today, tomorrow he knows how many
shirts or shoes he’s sold.”

The great equalizer for television
may be interactivity. Butensky cites
an interactive trial in Beaverton,
Ore., where printers attached to tele-
vision sets spit out coupons, specials
of the day and directions to retail out-
lets as spots are aired.

“Price and item advertising has
always been the domain of newspa-
pers,” Butensky says. “But with
interactive capability, television is
adapting.” [

BUSINESS

Cable, advertisers look
forward to growth

CAB panelists expect line between programing, product to blur

By James A. McConville

able programers and advertisers
c can expect to reap the financial

rewards as market share and ad
doliars grow, industry officials say.

CAB President/CEO Joe Ostrow
predicts that combined national, re-
gional and local cable advertising rev-
enue will reach $5 billion this year.

However, participants at the Cable
Advertising Bureau’s annual confer-
ence in New York City last Monday
and Tuesday said cable players also
face several challenges, including
increased competition from new
cable channels.

New cable technology in the form
of fiber optic cable and online ser-
vices reportedly will increase the
number of cable channels several
times and will allow for new services
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such as interactive programing. But
some cable industry experts said pro-
graming content, not technology, will
be the key to expanding cable.

Keynote speaker Sumner Red-
stone, chairman, Viacom, said that
launching additional cable channels
hinges upon cable programers’ pro-
viding quality product. “It will be a
content-driven revolution,” he said.

Turner Entertainment Group Presi-
dent Scott Sassa advised advertisers
and ad agencies to sign with cable
networks that own solid programing.
“No matter what the technology, the
systems will need good copyright
product to succeed,” he said.

With more cable channels, adver-
tisers will have to come up with new
ways to capture viewers’ attention,
said David Fellows, senior vice pres-
ident, engineering and technology,
Continental CV. “You're going to
face a whole new spectrum of video
cable services,” he said during a
panel called “What’s Ahead in Pro-
graming and Delivery.”

An expanded cable industry will
produce new business partnerships
between cable operators and adver-
tisers, Redstone said. He pointed to a
deal between Viacom-owned Para-
mount Television and Procter &
Gamble in which P&G agreed to
share Paramount’s programing devel-
opment costs in exchange for free TV
airtime.

New technology and cable chan-
nels likely will help erase the line
between programing and advertising,
other industry officials said.

“The difference between program-
ing content and the commercial
world will blur even further,” said
Gary Moss, vice president, global

Errata

The channel designation of wnyc-
Tv New York was incorrect in the
March 27 article “Fate of wnyc-Tv
in air.” The station is on ch, 31.
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advertising, Campbell’s Soup; then
advertisers will want greater input in
shaping program content, he said.
Marina Hahn, vice president,
advertising, Sony Electronics, said
TV viewers will have a harder time
distinguishing between content and
commercials. “As the viewing audi-

companies will provide information
in new ways other than the tradition-
al 30-second spot.”

And keynote speaker Roger Ailes,
president, CNBC and America’s
Talking, predicted that cable net-
works will become “niche pro-
viders” with a more narrowly de-

ence becomes more fragmented, | fined advertising base. =

This week’s tabulation of station and system sales

KXLK-FM/KFH

entity. kMza has AC

gfol'\cnl?lll:(a?AMé:lﬁnz By dollar volumle and number of sales
KZKX-FM/KTGL- This week:

FM Lincoln, Neb.; AMs 11$3,450,000 03
KEYF-AM-FM/ FMs0$170,401 010
KUDY-AM-FM Spo- \ Combos 0 $67,300,000 o 3
kane and KTCR- TVso$000

rF’roposed station tradgﬂ

formaton 100.5 mhz
with 100 kw and
antenna 1,106 ft.
KRST(AM) has sports
format on 1450 khz
with 1 kw. KRST(FM)
has country format

(AM)}-KEGX(FM)
Richland-Pasco-

Total 0 $87,920,401 0 16
So far in 1995:

on 92.3 mhz with 22
kw and antenna

Kennewick, ail 4,160 ft. Broker:
Washington; AMs 0 $34,930,500 0 44 Media Venture Part-
KVOR(AM)-KSPz- FMs 01$246,426,221 191 ners.
FM/KTWK(AM)- Combos 0 $472,690,800 o 62 KKCJ(FM) Lib
DA erty,
KvU U-Fﬂg Col- | Tvsn$1,002,312,000:29 | po. D(purghased gy
orado prings, Heritage Media

Colo.; and WKSJ-
AM-FM/WMYC-FM
Mobile, Ala. 0 Purchased by Triathlon
Broadcasting Co. (Norm Feuer, presi-
dent/CEO) from Pourtales Radio Part-
nership (C.T. Robinson, president) for
$40.5 million. See story, page 68.
Broker: Star Media Group.

KRBB-FM Wichita, Kan. o Pur-
chased by Force Il Communications
{Norm Feuer, president/ CEQ) from
Marathon Broadcasting (Sidney
Sayovitz, president) for $3.3 million.
See story, page 68. Broker: Star
Media Group.

KMZQ(FM) Las Vegas and
KRZY(AM)-KRST(FM) Albu-
querque, N.M. Controiling interest
of stations purchased by Crescent
Communications California LP
{Allen Shaw, Bill Weller and M/C
Partners) from Commonwealth
Broadcasting of Northern California
(Dex Allen) for $26.5 million. Buyer
owns KYLD(FM) San Francisco and
KSOL(FM)/KyLZ(FM) San Francisco-
San Jose. Ailen will continue to over-
see the operations of the Las Vegas
and Albuquerque stations and will
reinvest his proceeds into the buying

l Total 0 $1,846,359,521 (1226

Corp. (James Hoak,

| chairman; Paul Fiddick, president of

radio division) from Capital Broad-
casting Inc. (Bruce Houston, presi-
dent) for $5 million. Buyer owns
KCFX-FM Harrisonville and
KIHT(FM)/WRTH({AM)-WIL(FM) St. Louis,
both Missouri; KRPM{AM) Seattle,
KKSN{AM) Vancouver and KRPM{FM)
Tacoma, all Washington; wesF(am)-
WBEE-FM/WKLX{FM) Rochester, N.Y;
KkSN-FM Portland, Ore.; WOFX(FM)
Fairfield, Ohio; WEMP (AM)-WMYX(FM)
Milwaukee and Wwezw (FM)
Wauwatosa, both Wisconsin, and 7
TVs. Seller has no other broadcast
interests. kKkcJ has contemporary
country format on 108.5 mhz with
100 kw and antenna 981 ft. Filed
March 15 (BALH950315GH). Bro-
ker: Bruce Houston Associates inc.

KMUZ-FM Camas, Wash. 0 Pur-
chased by Apogee Radio LP | (Roy
Disney, 59% interest; Jim Johnson,
president) from Pacific Northwest
Broadcasting Corp. (Dick Schwary,
president) for $3.5 million. Buyer
owns KFxx(am) Oregon City and
KGON(FM) Portland, both Oregon, and
KJYK{AM)-KKLD(FM) Tucson, Ariz. Sell-

|
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er owns KkBk(am) Gresham (Port-
{and), Ore. kmuz-Fm has soft AC for-
mat on 94.7 mhz with 3 kw and
antenna 223 ft. Filed March 14
(BALH950314GN). Broker: Star
Media Group.

WQOL-FM Fort Pierce-Stuart-Vero
Beach, Fla. b Purchased by Com-
modore Media Inc. (formerly CRB
Broadcasting Corp.) from Treasure
Coast Media Inc. (Sally Smalley
DiLucente and Wayne Dillon) for $3
million. Buyer owns wzzr-Fm Trea-
sure Coast, Fla.; WAEB-AM-FM/WZZO-
FM/wWXKw(AM) Alientown, Pa.; wJBR-
AM-Fm Wilmington, Del.; WNLK(AM)-
weFx-FMm Fairfield Co., Conn.; wras-
AM-FM Westchester Co., N.Y., and
WTCR-AM-FM Huntington, W.Va. Seller
has no other broadcast interests.
waoL-FM has oldies format on 103.7
mhz with 50 kw and antenna 476 ft.
Broker: Media Venture Partners.

WSUA(AM) Miami o Purchased by
WSUA Broadcasting Corp. (Felipe
Santo Domingo, chairman; Geraldo
Reyes, president) from Red Top
Broadcasting Corp. (Howard Premer)
for $2.75 miltion. Buyer and seller

have no other broadcast interests.
wsUA has Spanish lite contemporary
format on 1260 khz with 5 kw. Filed
March 7 (BAL950307EA).

KGRC(FM) Hannibal, Mo. O Pur-
chased by Taylor Broadcasting Co.
{Michelle Taylor, president/25% vot-
ing stockholder; Maureen Stredi,
25%,; Anthony Taylor, 25%; Michelle
Taylor [as custodian for Catherine
Taylor, a minor], 25%) from STARa-
dio Corp. (Howard Doss) for $1.25
million. Buyer is acquiring CP for
KLsN-FM New London, Mo. (see
below). Seller owns WNXT-AM-FM Port-
smith, Ohio; kmoN-am-FMm Great Falis,
Mont., and wkan(AM)-WLRT-FM Kanka-
kee, . karc has AC format on 92.9
mhz with 100 kw and antenna 490 ft.
Filed March 15 (BALH950315GM).
Broker: Wood & Co.

KVIV(AM) El Paso, Tex. o Pur-
chased by Spanish Christian Broad-
casting of El Paso Inc. (Alfonso Cab-
rera, president/100% owner) from
Dunn Broadcasting Co. (John Dunn,
president) for $550,000. Buyer and
seller have no other broadcast inter-
ests. kviv has Spanish/religious for-
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mat on 1340 khz with 1 kw. Filed

March 3 (BAL950303EB).

KBCH(FM) Kings Beach, Calif. O
Option to purchase CP exercised by
Vernon Miller from Kidd Communica-
tions (Chris Kidd) for $300,000.
Buyer has no other broadcast inter-
ests. Seller owns KJrc(am) South
Lake Tahoe, Calif. kBCH is unbuilt,
licensed to 107.7 mhz with 230 w and
antenna 9,200 ft. Filed March 10
(BAPH950310GE). Broker: Com-
monwealith Investment Brokers.

KQCS(FM) Bettendorf, la. o Pur-
chased by Hope Communications
Inc. (Hope Tang-Goodwin, president)
from Eternity Broadcasting Inc.
(David McAnally, president) for
$271,393. Buyer has no other broad-
cast interests. Seller owns 50% of
kzza(FM) Winterset, lowa. kacs has
Christian music format on 93.5 mhz
with 3.3 kw and antenna 300 ft. Filed
March 10 (BALH950310GF).

WQQT(FM) Springfield, Ga. o Pur-
chased by Philip C'Dell from Country
Time Broadcasting Inc. for $235,000.
Buyer and seller have no other
broadcast interests. waar is licensed
to 103.9 mhz. Filed March 6
{BALH950306GF).

WHSC-AM-FM Hartsville, S.C. o
Purchased by George Buck Jr. from
Hartsville Broadcasting Co. Inc. for
assumption of debt valued at
$200,000 and real estate for
$100,000. Buyer owns WNAP{AM)
Norristown, Pa.; woLs(am) Florence,
Calif.; whvN(AM) Charlotte and
wHYM(AM) Statesville, both North Car-
olina; wavo(am) Rock Hill, S.C.;
wEAM(AM) Columbus and wyze(am)
Atlanta, both Georgia; wMmay{Aam)
Montgomery, Ala., and is 49% per-
mittee of wLww(Fm) Waxhaw, N.C.
Seller has no other broadcast inter-
ests. wHsc(am) has country format on
1450 khz with 1 kw. wHsC-FM has
country format on 98.5 mhz with 3 kw
and antenna 328 ft. Filed March 6
(AM: BAL950306GH; FM: BALH-
950306GG).

WWBR(FM) Trussville, Ala. O
Transfer of control, with option to pur-
chase, Stanton Broadcasting Corp.
from Patricia Stanton to American
General Media-Texas Inc. (Anthony
Brandon, president/50% owner; L.
Rogers Brandon, 50%) for $10,000
plus covenant not to compete valued
at $154,008. Patricia Stanton owns
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50% equity and 100% of voting stock.
Transaction gives American General
100% voting interest. American Gen-
eral also is holding company for kkctL-
FM Lorenzo and kwrs-Fm Wichita
Falls, both Texas; kzoz-Fm San Luis
Obispo and kxkaL(am) Arroyo Grande,
both California, and wybg(am) Birm-
ingham, Ala. wwer has album rock
format on 105.9 mhz with 1 kw and
antenna 561 ft.

KSBN(AM) Spokane, Wash. O Pur-
chased by KSBN Radio Inc. (The Cit-

izens for the Right to Keep and Bear
Arms and the Second Amendment
Foundation) from T.C.C. Broadcast-
ing of Spokane (Thomas Cook) for
$150,000. Buyer owns KBNP(AM)
Portland, Ore. Seller has no other
broadcast interests. ksBN has busi-
ness news/talk format on 1230 khz
with 1 kw. Broker: Montcalm.

KVLE(FM) Gunnison, Colo. 0 Pur-
chased by Vacation Communication
Corp. (Mary Ray Altman, presi-
dent/100% voting stock) from High
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Country Communications Inc. (Dan
Brown, president) for $150,000.
Buyer and seller have no other
broadcast interests. kviE has con-
temporary country format cn 102.3
mhz with 3 kw and antenna 200 ft.

Errata
In March 21 issue, Rumbaut &
Associates was omitted as broker
for wcre(Fm) Daytona Beach, Fla.

River Cily buys Keymarket

By Julie A. Zier

elevision group River City
TBroadcasting is expanding its

portfolio, buying radio group
Keymarket Communications in a deal
worth $130-$140 million.

The value of the new combined
company, comprising nine television
and 24 radio stations, will be about
$900 million, River City said in a
statement last week.

The purchase “is a way to combine
resources and enable both groups to
seek new opportunities,” Keymarket
CFO Donald Alt says. Keymarket
CEO Kerby Confer will continue to
head the radio division with Alt and
president Barry Drake.

The executives of Keymarket will
swap its assets for a 2% equity stake
in its new parent company, River City
Chairman/CEO Barry Baker says.
Keymarket will become a full operat-
ing division of St. Louis—based River
City Broadcasting LP while keeping
its management intact and its head-
quarters in Augusta, Ga. “We will
share sales and promotion strategies,
and programing and news ideas,”
Baker says.

With River City’s newly acquired
critical mass, the radio-TV company
could have an eye on the public mar-
ket, Baker confirms. Keymarket filed
a public offering in 1993, but with-
drew it when the market soured. The
diversity of the new entity “will assist
us in the future when we present our
company,” Alt says.

The acquisition comes at a time
when the FCC is considering eliminat-
ing the TV-radio crossownership rules

that prohibit one entity from owning
radio and TV stations in a market.
*“Several people believe radio-TV
crossownership will one day be rou-
tine,” says Star Media Group’s Bill
Steding, who brokered the deal. “This
deal is a prototype for the future.”
River City owns KDNL-TV and XKPNT-
FM, both St. Louis; KABB-TV San Anto-
nio; KpSM-Tv Des Moines; WTTV-TV

Indianapolis; WTTK-Tv Kokomo, Ind,;
KOVR-TV Sacramento; WSYX-TV
Columbus, Ohio; waXA-TvV Anderson,
S.C.; wLos-Tv Asheville, N.C.; and,
pending closing, KZRR-FM/KLSK-
FM/KZss(AM) Albuquerque, N.M.

Keymarket owns wwL/WLMG/WSMB/
KMEZ New Orleans; WRVR/WICE(AM)-
wOGY Memphis and wLAC-AM-
FM/WICE-FM Nashville, both Ten-
nessee; WBEN/WWKB/WKSE/wMIQ Buf-
falo, N.Y.; WKRZ/WGGY/WILK/WGBI
Wilkes-Barre/Scranton, Pa., and KBLA
Los Angeles. m
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TODAY the in-room program
from Broadcastmg & Gable.

Make sure attendees see your product message everywhere they go...

In their hotel rooms with NAB Today: This in-room program will provide attendees with
the latest news and information on what's happening at NAB'95. A new show will be
produced daily and will run 24 hours a day in all major Las Vegas hotels, as well as across
North America and Europe via satellite. Your commercial will run 1X per hour for all four
days for a total of 96X throughout the show.

In the convention centeron Videowalls: NAB Today will also be broadcast continuously
on Videowalls in the convention center. These “walls” of high-resolution video monitors
will literally stop attendees in their tracks —and focus their attention on your commercial.

On their office desks in Broadcasting & Cable magazine's special issues:

April 3 Pre-Show issue - Alert attendees to the products you'll feature
at NAB’95. Features “Migration to Digital, Part IV.” Close: March 24.

April 10 Show issue - Features show coverage, “Broadcasters on the
Information Highway Special.” Close: March 31.

April 17 Post-Show issue — wrap-up issue with highlights from the
convention floor. Close April 7.

Inthe magazine they'll reach for at the show!
Bonus distribution of the April 10 issue to NAB’95 attendees at the show.
Over-runs of the “Migration to Digital, Part IV’ supplements will be stitched into
these bonus copies.

Don't wait for 70,000 NAB'95 attendees to come to your booth - send your message to them!
Get your product—and company —the exposure they deserve at NAB’95. Call (212) 337-7026
today and ask for Robert Foody to learn about our special exhibitor packages.




Kids TV fines set record

Stations also must renew license every two years

By Christopher Stern

wo television stations have been
Tslapped with children’s TV fines

totaling $225,000—the highest
penaities for violating commercial
time limits since the Children’s Tele-
vision Act was passed in 1990,

Clear Channel Communications’
KTTU(TV) Tucson was hit with a
$125,000 fine and wSEe-Tv Erie, Pa.,
with a $100,000 penalty for allegedly
airing too many commercial minutes
during children’s TV programing.

The stations also must renew their
FCC license after two years, as
opposed to the normal five-year term.
Short-term renewals also are subject
to challenges from other parties.

FCC Commissioner James Quello
voted for the “notices of apparent lia-

bility,” but issued a separate state-
ment critical of the decision.
Although he expressed concern about
the record-breaking fines, he was
particularly troubled by the decision
to issue short-term renewals to the
first-time offenders.

“I am extremely concerned that the
commission in recent years has
begun handing out short-term
renewals like clowns handing out
candy at a circus,” Quello wrote in
his dissenting opinion. In an unusual
move, Quello released his statement
before the final order was issued.
Final orders on the alleged violations
are expected to be issued this week.

Under FCC rules, stations must
limit commercial time during chil-
dren’s programing to 12 minutes per

NAB wants warnings, not fines

The FCC should stop issuing fines for first-time violators of agency rules
and cut the base fine for most “lesser offenses” in half, says the National
Association of Broadcasters.

The NAB's comments, filed last week, came in a month when the FCC
issued more than $240,000 in fines to broadcasters. The FCC had solicit-
ed input on its fining policy after the U.S. Court of Appeals in Washington
threw out the agency's forfeiture guidelines.

The court ruled that the FCC created enforcement policies without
putting them out for public comment, as required by law. The court case
was brought by the United States Telephone Association.

in its comments, NAB calls on the FCC to stop issuing fines for first-time
offenses that don't involve threats to safety, evasion of the FCC's regulato-
ry process or serious interference with other broadcast signals. Instead, the
NAB says, “The commission and its staff simply should issue a warning
and an explanation of how the station can achieve compliance.”

NAB also recommends that the FCC eliminate a $12,500 base fine for
equal employment opportunity violations.

The association also recommends against fining a station for violating
FCC rules requiring the presence of a licensed operator anytime a station is
in operation. The FCC plans to do away with these rules, and the NAB
argues against any further fines until the regulation is rescinded.

Last month, the FCC issued a $15,500 fine to kLDT(Tv) Lake Dallas, Tex.,
for failing to have a licensed operator on duty and failing to keep adequate
records. The commission originally proposed fining the station $20,000.
Last week, the FCC told two stations they faced fines totaling more than
$225,000 for violating the Children’s Television Act {see story, above).

Since the Court of Appeals threw out the FCC's forfeiture guidelines last
July, the FCC has been issuing fines on a case-by-case basis. —Css

FCC Commissioner James Quello says
commission “has begun handing out
short-term renewals like clowns handing
out candy at a circus.”

hour during the week and 10.5 min-
utes per hour during the weekends.
The rules also bar program-length
advertising.

WSEE-Tv revealed in its renewal
application that between March 1992
and October 1993 it violated the
commercial time limit 204 times,
according to the FCC,

“We reported our mistake. We are
responsible for our mistake, and we
will pay the appropriate fine,” says
Robert Hoffman, general manager,
wsEE-TV. He says the violations took
place in 1992 and were due to “very
poor administration.” “I take full
responsibility,” Hoffman adds.

Between Jan. 1, 1992, and April 23,
1993, KTTU exceeded commercial time
limits 581 times. The station, owned
by Clear Channel, is operated by
Mountain States Broadcasting through
an LMA. Last June, Mountain States
was fined $14,000 for 45 commercial
time violations on KSMB-Tv Tucson.

KTTU General Manager Jake Jacob-
son attribted the violations to repeated
computer errors. In a statement issued
by his station’s Washington law firm,
Jacobson expressed regret for “the
inadverdent overages.”

Random FCC audits have shown
industry compliance with the com-
mercial time limits is more than 90%.
Until last week, KTXH Houston held
the record for the highest fine for
such violations: $80,000. Most fines
have been in the $20,000-$30,000
range. |
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Public TV solution not as simple as V’s, U’s

Selling valuable VHF positions wouldn't be worth it, broadcasters say
By Elizabeth Rathbun

ublic broadcasters say they’re
open to just about any funding
idea as Congress cuts their fed-

eral dollars, but one apparent get-
rich-quick scheme—to allow non-

Dialing for change

In some top marksts. a public broadcasting TV station cccupies a VHF
channel, while a Big Three affiliate is moving or has moved to a UHF. The
affected networks may be interested in public TV's dial positian:

commercial VHF stations to sell their Public broadcasting ;
channel to commercial UHFs—isn’t | | Market {rank) station Network New affiliate Former affiliate
attracting many supporters, Birmingham (51) weig ch. 10 ABC  -N/A WBRC-TV gh. ©

If allowed to make such a “V-for-U” Phoenix (19) KAET ch. 8 ABC  knxv-Tvch. 15  Kivk ch. 3
swap, noncommercial stations could | | Tafvipa, Fla. (15) wepu ch. 3 ABC wrsch. 28 wrsbth. 10
set up an endowment and use the year- | | Atlanta (10) wGTv ch. 8 CBS wenxch. 468  wagatvch. 5
ly interestvto replact? f_ederal giollars. New Orleans (41) wyesTy ch. 1 ABC  wgnoch. 26%  wwiE ch. 8

F‘m besxdels providing 2 W".‘df;:‘.“ ﬁ?r St. Louis (20)  kerc ch. 9 ABC  kpNLTv ch. 30  Kmvich. 2
ggrg;;’l'[‘ﬁ: ;‘;f;g:‘;‘f‘;?gf;g DENY | | Memphis(42)  wiiotvch. 10 ABC  wervry ofiTZ4* wiso'f ch. 13 |

Milwaukee (29) wwmvs ch. 10 CBS woit-tvch. 58 wim-tvch. 6 |

do little to help the system as a whole,

public broadcasters say.

There are 129 noncommercial sta-
tions occupying VHF channels,
which end at 13. The top 20 markets
boast 16 noncommercial V’s, includ-
ing WNET(Tv) New York (ch. 13);
WGBH-TV Boston (ch. 2); wTTw(Tv)
Chicago (ch. 11), and wHYY-TV
Philadelphia (Wilmington, Del.) (ch.
12).

In eight of the top 51 markets, affil-
iation scrambles induced by Fox have
forced ABC and CBS to move or con-
sider a move from a choice V toa U
position (see chart). But even in these
markets—and with pressure in some
from the new WB and United Para-
mount networks—public broadcast-
ers aren't hopeful that a swap could
make enough money for them.

Senator Ernest Hollings (D-5.C.),
who yearly has inserted language
into the FCC budget effectively bar-
ring the swaps, may not be able to do
so this year, a Hollings aide says.
With the Republican takeover of
Congress, Phil Gramm (R-Tex.) has
replaced Hollings as chairman of the
Commerce Subcommittee, where the
language originated.

Gingrich’s suggestion

House Speaker Newt Gingrich (R-
Ga.), who wants to zero out CPB’s
budget, has suggested that his home-
town public broadcaster WGTV(TV)
(ch. 9) Atlanta, in the nation’s 10th-
largest market, be sold to a commer-
cial broadcaster and moved to the

*Possible affiliation

UHF dial.

But the Georgia Public Telecom-
munications Commission, which
runs WGTV, says a V-for-U swap
would have to be a big deal to be
worthwhile. 1t would take a $100
million sale to create an endowment
that would offset the loss of $2.1 mil-
lion per year in federal funding for
the commission, says Executive
Director Warner Rogers.

“I'm not sure it’s doable,” Rogers
says of such a deal. He has not been
approached by a commercial broad-
caster about such a swap.

However, in November 1994,
WATL-TV Atlanta—at channel 36, not
even a VHF station—sold to Qwest
Broadcasting for $150 million.

In the nation’s number 41 market,
public broadcaster WYES-Tv New
Orleans (ch. 12) has been approached
by likely ABC affiliate wGNO(TV)
(ch. 26) about a swap, WYES-TV Pres-
ident Randall Feldman says. Howev-
er, there would have to be “a very
large purchase price to make it
worthwhile.... A VHF is worth a lot.”
He would not discuss prices.

There are several disadvantages to
moving to a U, Feldman says. “No U
is equal to a V' in strength, he main-
tains. WYES-TV would lose some
reach and expenses would go up.

Indeed, some U’s are so low-power
that their own networks are scornful. A

CBS spokesman calls new affiliate
WGNX(TV) Atlanta (ch. 46) “a large
megaphone on top of a hill.”

Nor would swaps benefit the entire
system, and a systemwide solution to
dissolving federal funding is needed,
Feldman says. “Swaps are not an
answer to the issue of federal fund-
ing. They will only help a couple of
stations,” he says.

Congress is cutting that funding:
The Senate last week was expected to
consider freezing the Corporation for
Public Broadcasting at its current
budget level. The House already has
voted to cut CPB by 15% in 1996 and
30% in 1997. CPB distributes federal
dollars to about 345 public TV sta-
tions.

Tampa swap pending

One public broadcaster is eager to
make a V-for-U swap: WEDU(TV)
Tampa, Fla. (ch. 3) has been waiting
10 years to trade channels with inde-
pendent wTOG(TV) (ch. 44). Mean-
while, ABC has moved from channel
10 to channel 28 in that market.
“There is new interest in looking at
this issue,” says Stephen Rogers,
president, WEDU.

But not from wWFTS(Tv) (ch. 28)
Tampa, says General Manager Jim
Major. ABC is happy with ch. 28,
because a strong U can reach just as
many viewers as a V, he says. As evi-
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dence, Major points out that when 28
was a Fox affiliate, it achieved the
same rating and share that Fox now
gets on its new VHF affiliate,
wTvT(TV) ch. 13.

In Tampa, where the landscape is
flat, “a UHF at 5 megawatts has the
same coverage, essentially, as a low-
band VHF at 100,000 watts,” Rogers
agrees. WEDU would lose a small num-
ber of fringe viewers, so “the reception
issue is not an issue,” he says. A swap
“makes perfect sense for us.”

The federal funding crisis makes
the agreement to sell wepu’s chan-
nel even more attractive: An endow-
ment would provide “a wonderful
security” and “go a long way toward
replacing [federal funding for]
many, many years to come,” Rogers
says.

In some markets, it would be cost-
ly to power up a UHF station to
match the reach of a V. KAET(Tv)
Phoenix (ch. 8) would have to invest
up to $900,000 in a new transmitter
if it swapped channels with new
ABC affiliate KNXv-Tv (ch. 15), says
Charles Allen, general manger,
KAET. The station’s power bills
would rocket from $60,000 to
$300,000 per year. Even after pow-
ering up, the U still wouldn’t reach
as many viewers as the V does,
Allen says, which would hamper
public broadcasting’s mission to
provide alternative programing to all
Americans.

Although KAET hasn’t been
approached recently about a swap, it
would take a lot more than the “paltry
sum” of $20 million that was on the
table about nine years ago, Allen
says. “Twenty million is very little if
the swap involves having to move to
a U, especially if it’s an underpow-
ered U [like ch. 15],” he says.

Some public broadcasters also fear
losing their image if they were to
make a channel swap. “There’s some-
thing sort of magic about being in the
1-10 category,” Warner Rogers says.

Viewers are “channelcentric” in
Milwaukee, says Bryce Combs, gener-
al manager, wMvs(TV) (ch. 10) there.
For viewers who still rely on rotary
telephones, he would worry that “peo-
ple couldn’t find us.” However, he’s
open to the idea of a V-for-U swap.

“We’ll listen to anything, but it’s
going to have to be a real fine deal for
us,” Combs says.

WASHINGTON

FCC: Cable’s in fine state

Rate rollback cited for increasing number of subscribers

By Christopher Stern

public relations campaign last

week to promote the economic
good that regulation has brought the
cable industry.

Not only are there more cable sub-
scribers watching a greater choice of
cable networks, but stock prices are up
and capital investment is increasing,
the FCC says. The commission even
points out that cable ratings are up.

“For a long time people have been
claiming the cable industry has been
hurt by regulation, and we have been
sensitive to that,” Meredith Jones,
chief, Cable Services Bureau told
BROADCASTING & CABLE last week.
Jones says recent activity on Capitol
Hill played no part in the agency’s
decision to release the report. “We
have been working on this for quite a
while,” Jones says.

The first charts demonstrating
cable’s health were prepared last
month, when FCC Chairman Reed
Hundt appeared in front of a House

The FCC continued its unofficial

Appropriations subcommittee that |

oversees the FCC’s budget. Hundt
expected to be grilled on his imple-
mentation of the [992 Cable Act. But
the subcommittee stuck to basic bud-
get issues and the regulatory debate
never materialized.

The National Cable Television
Association disputes the FCC’s
charts, claiming that the agency is
misusing numbers. “The question is
not whether there has been growth,
but what would growth look like
without regulation,” says Cynthia
Brumfeld, vice president, research
and policy, NCTA.

Jones counters that the 17% rate
rollback ordered last year by the FCC
had a direct impact on subscriber
growth. “[ think the fact that the num-
ber of subscribers has gone up is
related to a perception that cable
rates are going to be fair,” Jones says.

Most recently, cable programers
have benefited greatly from the
going-forward rules, says an FCC
report issued last month. The report
cites the rules as the driving force

m | behind the fact that more than a
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FCC Chairman Reed Hundt took a chart
like this one to a House Appropriations
subcommittee hearing.
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dozen cable networks have added
millions of subscribers.

The going-forward rules allow
cable operators to increase monthly
cable bills by 20 cents for each net-
work added to their lineup. The rules
say that cable systems can add seven
channels over three years.

Meanwhile, the FCC’s Cable Ser-
vices Bureau has released a list of
more than 100 networks that it says
plan to launch in the coming year.

The debate over the cable indus-
try’s economic health is being fueled
by telecommunications-reform bills
making their way through Congress.
The bills would free cable operators
to begin raising rates for extended
basic services such as MTV, Lifetime
and American Movie Classics.

Consumer Federation of America’s
Bradley Stillman also has entered the
debate. During a recent hearing held
by the Senate Commerce Committee
on telecommunications reform, Still-
man said cable stocks are “doing just
great.” The industry has invested bil-
lions of dollars in consolidation and
PCS licenses in the last six months, he
said: “They were ripping off con-
sumers.” |
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Cable Act reform: Deja vu all over again

By Robert Corn-Revere

an’t we just leave this party?
For months we have been told
that the Senate’s telecommunica-
tions bill would deregulate cable televi-
sion rates. Maybe regulation of the basic
tier would stay in place, but regulation of
enhanced basic—what has come to be
called the “cable programing service
tier” under federal occupation of the
cable business—would be eliminated. [

But something funny happened on the |
way to the Senate floor. What emerged |
March 23 from the Senate Commerce
Committee was a redefinition of the cir-
cumstances under which enhanced basic rates are to be
regulated. The draft language provides that the FCC “may
only consider a rate for cable programing services to be
unreasonable if it substantially exceeds the national aver-
age rate for comparable cable programing services.”

In short, what the Senate draft proposes to do is readopt
the rate regulation provisions of the 1992 Cable Act.

Hard as it may be to recall the days before the FCC’s
rules resembled the tax code, the law as adopted by Con-
gress in 1992 should have operated much as the new draft
language now proposes: Rates for the basic tier (broad-
cast signals, public access and optional satellite signals)
have to be “reasonable.” This tier was to be regulated by
local franchising authorities, and rates had to be approved
before they could go into effect.

On the other hand, enhanced basic rates were to be reg-
ulated by the FCC and not subjected to prior approval.
Rather, such rates were to be regulated only upon the fil-
ing of a complaint and even then, only if the rates were
found to be “unreasonable.”

The House report on the Cable Act stressed that “a
minority of cable operators have abused their deregulated
status” and directed the FCC to “identify unreasonable
rates” in “individual cases.”” Similarly, the Senate report
anticipated that the FCC would regulate rates in “individual
systems” only “when special circumstances exist.” Con-
gress never anticipated rules that would order cable opera-
tors to reduce rates by a fixed percentage across the board.

Unfortunately, in the politically charged atmosphere in
which the commission labored to meet onerous congres-
sionally imposed deadlines, the law and the official leg-
islative history took a back seat to formal and informal
pressure that was brought to bear by a few key legislators
and their staff members. FCC personnel repeatedly were
summoned to Capitol Hill for “briefings” on the rate reg-
ulations; numerous telephone calls were made to “assist”
the FCC in its understanding of the law.

The result? The commission regulated basic and
enhanced basic rates based on “tier neutrality,” subjecting
all rates to the same standard and leading to a situation in

Robert Corn-Revere

which regulation became the norm, not a
remedy reserved for exceptional cases.
And still it was not enough. The FCC twice
| was subjected to formal oversight hearings
during which it was called upon to explain
why it had not ordered deeper rate cuts and
why it did not move more quickly to imple-
ment them.

In response, the deadlines were moved
up and more stringent regulation ordered a

few months thereafter. Everyone involved
| with the process—cable operators, pro-
gramers, cities and even the FCC—still is
struggling to figure out what it all means.

Given this history, wouldn’t adopting
the Senate language at least be an improvement? Some
suggest that might move regulation toward the law’s orig-
inal intent.

Perhaps so, but it also would require the FCC to revise its
rate regulations—again. Rather than free all participants
from the burdens of rate regulation, it would require them to
participate in further rulemaking proceedings to define what
is the “national average rate” for cable programing services
and what price “substantially exceeds” that amount.

Figuring out what this means would be no small feat,
given the fact that there are more than 11,000 cable sys-
tems, each of which may take a different mix of services.
And once this new standard is set, the FCC would have to
reconcile it with the continuing regulation of basic rates.

It is possible that after the dust settles, regulation of
enhanced basic rates will be less onerous than it is under
current rules. But maybe a better question is: Why bother?
It is one thing to advocate regulation of basic rates, where
subscribers may take cable as a sort of “lifeline” service for
local broadcasters and public-access channels. But it is
quite another to propose regulation of the prices of satel-
lite-delivered channels that increasingly are available via
direct broadcast satellite and other multichannel sources.

In the past 10 months, high-power DBS providers have
signed approximately 600,000 new subscribers.
DIRECTYV alone projects that it will have more than 2
million subscribers by the end of 1995 and 3 million by
1996. The rapid growth of DBS means that virtually any
subscriber or potential subscriber to enhanced basic ser-
vices has a choice of providers.

The growth of competition will regulate cable televi-
sion rates far more effectively than any new, improved
version of the Cable Act. And it will do so without the
governmental micromanagement that is the legacy of the
1992 law. Hopefully, this echo from 1992 will be deleted
on the Senate floor. =

Robert Corn-Revere, a partner at law firm Hogan & Hartson,
Washingron, represents clients in the cable industry. In 1993
he was chief counsel to then-FCC chairman James Quello.
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NAB to offer television of the future

The focus will be on digital equipment at Las Vegas convention
By Chris McConnell

everal versions of the “TV facil-
s ity of the future” will be on dis-

play this month as broadcasters
look to move more digital informa-
tion around their stations. Companies
will expand the digital disk-based
approach to picture acquisition with a
new disk camcorder.

This year’s National Association
of Broadcasters convention will fea-
ture a series of newcomers to the
tapeless recording and editing busi-
ness as well as the return of machines
that debuted at last year’s convention.
New tape technologies will make
their way to the show in spite of the
disk-based frenzy, while transmitter
manufacturers [ook to demonstrate
digital, high-definition delivery on
the exhibit floor.

Here’s a quick look at some
expected highlights of the April 9-13
show in Las Vegas:

Disk-based storage

More manufacturers this year are
joining the effort to take over tape
machine duties at broadcast facilities.

Wegener Communications is
bringing a new broadcast file server
that the company is developing with

ENCO Systems software and
Micropolis Corp. disk array technol-
ogy. Wegener says its MPEG-
2-based server will store and play out
commercials and promos and will
perform network-delay duties. Sony
plans to show an Oracle Media Serv-
er operating in the Sony “end-to-end”
broadcast system and plans to display
the prototype of a magneto-optical

disk-based production server.

Other additions to disk-based stor-
age will come from Accom, Abekas
and Digital Equipment Corp. Accom
will introduce its WSD/XL digital
videodisk recorder, which can hold
62 seconds of uncompressed video.
The unit will join Accom’s planned
introduction of a “virtual” three-
dimensional studio environment.
Abekas will bring its new Clipstore
unit for storing short video segments
and still footage. The show also will
feature the first NAB presentation of
the Abekas Diskus recorder for stor-
ing and rendering graphics. Digital
Equipment Corp. will demonstrate
the record/edit/view (REV} system
for recording and editing video that
the company announced recently as
part of its AlphaStudio Broadcast
System.

ASC Audio Video Corp. will bring
three additions to its Virtual Recorder
line, including a VR MediaNet
enabling multiple VR systems to
access the same storage media.
Recognition Concepts Inc. will bring
its new high-resolution disk recorder
to the convention, while Sierra
Design Labs will show an addition to
its Quick-Frame disk recorder family.

Others will introduce machines
that use laser-disk technology. Pio-
neer will display a pre-production
version of its Digital LaserDisc
Recording System, a removable disk
that the company hopes will appeal to
broadcasters as an archive solution.
Panasonic will bring its LQ-D5500
digital optical videodisk
recorder/player. Panasonic says the
unit will record up to 45 minutes of
compressed video.

This year's show also will see a
return of disk machines introduced last
year. Tektronix will bring its Profile
disk recorder and also plans to have the
machine running in the booths of 19
other vendors, including Odetics and
Panasonic. Hewlett-Packard will
return with its broadcast video server,
while Avid will bring its MediaServer

preduction server. BTS will show pro-
duction models of its Media Pool,
introduced last summer. The company
last week announced an agreement
with Storage Technology Corp. to use
the StorageTek MediaVault capabili-
ties for retrieving archived video.

Cameras

Avid and Tkegami plan to unveil
their much anticipated disk-based
camcorder, a project they announced
at last year’s convention. Avid says
onlookers will see a fully functional
unit that the companies expect to
begin shipping later this year. Avid
hopes the camera will allow news
crews to plug digital video files
directly into nonlinear editing
machines rather than downloading
taped material onto a disk. Also
working on a disk-based camera is
BTS, although last week the compa-
ny was silent on whether it will
bring its disk-based camera to the
convention.

On the videotape side of camera
technology, new introductions are
expected from Panasonic, Hitachi,
JVC and Sony. Panasonic will bring
its DVCPRO camcorder, an 11-
pound digital camcorder that the
company says will capture one hour
of video. Panasonic also plans to
introduce a 4X Fast Transfer player
that will download recorded materi-
al to a disk at four times real-time
speed.

Hitachi will introduce a system for
transmitting digital video over stan-
dard triaxial cable. The company’s
CU-2000 Digitai Triaxial System
will allow digital video to travel
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directly from its SK-2600 series digi-
tal cameras to a camera control unit.
Hitachi also plans to introduce a
portable version of its SK-2600
series digital camera. Additionally,
this year Hitachi is introducing a
“shot finder” visual cataloguing unit
that will scan and display thumbnail
images and the beginning time code
of each different scene contained on a
tape.

JVC, meanwhile, will add a cam-
era to its 27-series, The company
says the KY-27C will allow crews to
capture video in increasingly low
light conditions. From Sony, broad-
casters will see new digital signal
processing (DSP) studio and portable
cameras (BVP-500/550). Sony also is
introducing the PVW-637, a Betacam
SP camcorder.

Nonlinear editors

More news editors are on their way to
the industry this year. Lightworks
will introduce tts Newsworks editor,
a nonlinear machine that the UK-
based company hopes will boost its
presence in the U.S, broadcast mar-
ket. Dynatech Video Group will
introduce EditStar, a news editing
machine the company has designed
to work with NewStar and other
newsroom automation systems.

Also displaying a news editor will
be Sony, which will bring its DNE-
300 edit workstation, a JPEG-based
unit targeted at broadcast news oper-
ations. Sony also will display a disk-
based editor, the DLE-300, targeted
at live applications such as sports and
documentaries.

D/Vision Systems plans to
announce a new family of Windows-
based nonlinear editing products.
The company says the line will deliv-
er up to D1-quality, 60-fields-per-
second video. Also claiming

improved image quality will be
ImMIX, which will introduce its Tur-
boCube product for NTSC and PAL
video as well as a new version of its
VideoCube.

Avid and Quantel will bring the
latest versions of their nonlinear edit-
ing products, with Quantel planning
enhancements to its Henry special
effects editor. Panasonic, which
unveiled its Postbox nonlinear editor
last year, plans to demonstrate the
machine this month and begin ship-
ping the unit in June.

TV transmitters

With the Grand Alliance shipping its
HDTYV technology for its test at the
Advanced Television Test Center,
several transmitter companies will be
participating in a demonstration of
HDTY delivery at the show.

The demonstration will follow last
week’s approval of the Grand
Alliance technology for testing at the
Advanced Television Test Center in
Alexandria, Va. A subgroup of the
Advisory Committee on Advanced
Television Service last week gave the
seven-company alliance the green
light to ship the 1080-line interlace
and 720-line progressive scan sys-
tems to the center for testing. The
alliance planned to begin shipping
the hardware last Friday.

Companies at the NAB show will
be sending the digital TV signals to
TV screens where onlookers can see
the video as transmitted by each par-

ticipating company.

Harris-Allied, for instance, plans
to deliver a modulated signal the
company will receive from Grand
Alliance hardware and then pass
through a transmitter. Additionally,
Harris-Allied will demonstrate a dig-
ital exciter. The company will use its
technology to modulate its own
HDTYV signal in addition to passing
on a signal from the Grand Alliance.

Also participating in the Grand
Alliance demo will be Comark, which
plans to introduce its (PS)?2FD UHF
high-power transmission technology
in Las Vegas. Another HDTV demo
participant, Acrodyne, will introduce
a 60 kw, single-tube UHF TV trans-
mitter. LARCAN plans to participate
in the demo as well and to show new
solid-state improvements.

VIRs
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The new disk machines have not
stopped the development of tape
machines or even new tape formats.
JVC will unveil its Digital S format, a
technology the company hopes will
offer improved picture quality at a
lower price than the Digital Betacam
format. Along with the format, JVC
plans to offer a new series of studio
editing decks.

Panasonic will introduce a studio
editing VTR developed as part of its
DVCPRO product family. The
machine will offer two hours of
recording, frame-accurate editing,
jog/shuttle capability and two chan-
nels of audio. The company also
plans to introduce the AJ-D351, an
enhanced D-3 composite digital stu-
dio VTR.

Sony will bring its new DVW-250
portable VTR to the convention. The
Digital Betacam unit records for up
to two hours using a single battery
and cassette. Sony also plans to intro-
duce a streamlined Digital Betacam
player designed for quick screening
sessions. The company’s DVW-522
will play large and small Digital
Betacam cassettes. n
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See last page of classifieds for rates and other information

RADIO

HELP WANTED MANAGEMENT

General Sales Manager: Solid family broadcast
group needs 90's sales manager in Top 100
market. Station is paid for and growing. Send re-
sume and philosophy to Box 00372 EOE.

GSM that can lead a sales team for two 100,000
watt stations in Texas. Stations have been
number one in the market for many years. Our
sales team needs your leadership. Send resume
to Box 00377 ECE.

HELP WANTED SALES

CORPORATE POSITION AVAILABLE

VICE PRESIDENT SALES
AND MARKETING
US RADIO, INC.

Broadeast company operating mulfiple stations
in diverse markets and formats seeks candidates
for Yice President of Sales and Marketing. Posi-
tion requires extensive experience in ond primo-
ry responsibility for soles administration, soles
training, rate determination, and broadcast sales
Ig1enem||y. In addition, the candidate should
ave interest in and potential to work with other
afficers an general broodcost administrative
matters, financing activities, ond acquisition
activities. Positian requires extensive fravel,

Resume onty T1o:
Down KipweLL, Presinent/CO0
US Rapio, Inc,
[ 1234 Magxer Streev, Suire 1940
PriapeLrhis, PA 19107

Equal Opporiunity Employer

Account Executive. Looking to move into major
market sales? Account Executive positions open
in Top 30 West Coast Market. Incredible op-
portunity! Send resume to: KGGI/KMEN Radio,
2001 |lowa Avenue, Suite 200, Riverside, CA
92507, Attn: Scott Weish. EQE. Females and
minorities are encouraged 10 apply.

Radlo/TV Sales. Four decade biroadcasting
merchandising company seeks full-time travel
salesman. Advance against commission. South
of east residential candidates preferred. Resume,
background and picture first letter, to: John C.
Gilmore, President, Community Club Awards,
Inc. (CCA), P.O. Box 151, Westport, CT 06881.

MARKETING/ ADVERTISING
ACCOUNT EXECTITIVE

SHARK TV® advises radio stations on
how to get rating results using TV.

SHARK TV® works for some of
America's most successful radio sta-
tions from Maine to Florida to
California to Washington state.

Skills required include: Love radie
and know advertising / marketing;
new business development; account
service; oral and written communica-
tions; use PC; handle details.

Characteristics should include; drive
to be successful; self-motivator; high
business ethics; work ethic; willing to
travel and to live in San Antonio.
Resume and letter to:

SHARK TVe

11103 West Ave. STE 200

San Antonio, TX 78213

FOEM-F

HELP WANTED NEWS

Country music FM near Phoenix, seeks entry
level news person. Returnable tape photo re-
sume. EOE, KQSS, Box 292, Miami, AZ 85539.

News Director. Rare opportunity to build on a
tradition of high quality, award winning journal-
ism, serving Rockford and other northern lllinois
markets. Emphasis on leadership, editorial policy,
in-depth reporting and high production values.
Participates in fundraising and promotions. Re-
quires B.A. or equivalent plus two years experi-
ence, demonstrated journalism, writing, announc-
ing, production, leadership skills. Digital audio
editing and News Director experience preferred,
Minimum $25,860, excellent benefits. Spacious,
modern, non-smoking workplace. Letter, resume,
references, audition tape and transcripts received
by April 30th. Applications without all the above
not considered. Michael Lazar, G.M., WNIJ/
WNIU, Northern lllinois University, DeKalb, IL
60115. AANEOE.

[ For all your Classified needs, |
i call Antoinette Fasulo E
i_ Tel:212.337.7073  Fax: 212.206.8327 j

HELP WANTED PRODUCTION

SERIES EDITOR

Public Radio International will be launching a brand new international cuirent affairs program
this winter which will be coproduced by WGBH in Boston and the BBC World Service in
London. WGBH is looking for an editor to build, develop and lead the U.S. praduction team
under the guidance of the program's Executive Producer, who will also be based in Boston.
The new program aims to bring international perspectives to bear on U.S. news and to make
international news relevant to an American audience.

The Series Editor should be able to motivate and manage staff creatively and positively
under pressure. Candidates should have considerable experience as a broadcast journalist
or broadcaster, both in originating ideas and material and in editing the work of others; good
understanding of the American political scene and intermational affairs; experience managing
significant budgets; a lively imagination; ability to create dazzting FM programming. The
editor will also be responsible for building and developing the program's network of foreign
joumalists in conjunction with the Editor, London.

The Series Editor will be editorially, managerially and budgetarily responsible for alt Boston
output; represent the E.P. at conferences, seminars and meetings; be able to perform a full
range of production duties; and assist In the recruitment, training and deployment of all
production staff and foreign journallsts. Additional qualifications include computer literacy
and an awareness of developing radio technologies and availability to travel abroad
frequently. A working knowledge of at least one language other than English is preferred.

Please send cover letter and resume to:

WGBH

Human Resources Dept. (95-0088)
125 Western Avenue

Boston, MA 02134

An Equal Opportunity Employer
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Radio position - Self-starter, must be skilled in
all aspects of radio production, to book, pitch,
produce and manage radio facility to promote
Democratic message. Strong news background
required. Salary to mid $30s. Send tape and re-
sume to Laura Quinn, US Senate, 109 Hart Build-
ing, Washington, DC 20510.

HELP WANTED TECHNICAL

Washington, D.C. consulling engineering firm
seeks experienced engineer to work primarily in
AM, FM, and TV broadcasting matters, with some
involvement in other areas of communications
engineering (PCS, land mobile, news communi-
cations technologies). Both FCC application
preparation and field experience desired. BSEE
or equivalent required. Submit resume to: Rubin,
Bednarek and Asscciates. Inc., 1350 Connecticut
Avenue, N.W., Suite 610, Washington, DC
20036.

SITUATIONS WANTED MANAGEMENT

Probiems with ASCAP, BM!, SESAC? Fees too
high, audit claims, annual and per program re-
ports. Call for help today. Bob Warner 609-395-
7110.

Put my experience to work on your bottom line.
Hands on GM/GSM locking for a long term op-
portunity. Sale makes me available. (309) 755-
8311.

Sales Management. Medium to major market.
Strong leadership, management, sales and train-
ing skills. Immediate impact. Combo, vendor and
sports sales experience. Record-setting
performer posting 50%-+ sales increases. Call 1-
800-841-5168.

Seeking GM/SM position in small to medium
market. Call Ted 914-357-9425, 914-357-4861.

Young, experienced Station Manager seeks
medium/medium-small market anywhere. I'm a
swell guy. Give me a cail, let's talk. Terry
Tobinson 970-867-5465.

GM/GSM. Duopoly and group manager with 20
years success in various size markets. A highly
motivated, hands on manager with a strong bot-
tom line orientation. Looking for new leadership?
Let's get together at the convention in Vegas.
Call (805) B37-8842, ask for Doug. Strict con-
fidence assured.

SITUATIONS WANTED TECHNICAL
Head End Engineer. Tim (614)898-9120.

TELEVISION

HELP WANTED MANAGEMENT

KOVR in Sacramento, a River City Broadcasting
slation, has an immediate opening for Director of
Business Affairs. Successful candidate will
possess excellent analytical, communication and
leadership skills. This position will interact closely
with senior management of KOVR and River City.
Minorities are encouraged to appiy. Please send
resume to Rick Blangiardi, Group President,
KOVR-TV, 2713 KOVR Drive, West Sacramento,
CA 95605.

EXECUTIVE DIRECTOR

Major Market (Midwest) Talent Unions
seek chief administrative officer and
negotiator to represent performers
employed in television, radio, cable-tv
stations and A-V and film production
companies. Degree in Industrial Relations,
Business Administration or Law; substan-
tial negotiation experience mandatory.
Resume to Box 00378 EOE.

V.P. Operations. For prestigious TV production
company in NYC experienced in live TV broad-
casts. Knowledge of budgets, technical staffing
and human resource issues. Immediate opening.
Contact: Human Resources, Murray Hill Station,
P.O. Box 13, New York, NY 10156.

General Sales Manager -- San Diego, CA. One
of the best “new" Indy's in the country. 3-hr live
morning news, News at 10, and the #1 daytime
lineup in the country. Needs strong innovative
sales leadership. Good understanding of re-
search, computer presentations, and sales lead-
ership a must! A better opportunity than any
network affiliate GSM. If you're the best, check
us out. Send complete info to S. Weiss, KUSI-
TV, 4575 Viewridge Avenue, P.O. Box 719051,
San Diego, CA 92123.

Pubiic Affairs/Otilce Manager: WRDC-TV,
Raleigh, N.C. is looking for an individual with a
command of the English language, types 60 wpm,
thorough knowledge of Word Perfect 6.0,
exiremey personable, ability to work well with oth-
ars, self-motivated, well organized, will be respon-
sible for maintaining the public files, basic knowl-
aedge of FCC rules and regulations helpful,
production writing skills desired but not a must.
EOE. Send resume to: WRDC-TV, Attention:
Eddie Edwards, 3012 Highwoods Boulevard,
Raleigh, NC 27604. Absolutely no phone calls.

HELP WANTED SALES

WRIC-TV, the ABC affiliate in Richmond, Virginia
is looking for an experienced account executive.
Successful candidate will sell and service local
and regional advertisers and agencies. Heavy
emphasis on special programming and prometion
sales and the development of new and existing
retail accounts. Minimum of 4 years previous tel-
evision sales experience. Please send resumes
to Stephen Hayes, LSM, WRIC-TV, Arboretum
Place, Richmond, VA 23236. No phone calls.
EOQE.

Local Sales Manager - Prefer candidates with
sales management experience and history or
leadership, creating new revenue streams, servic-
ing and negotiation with existing customers, train-
ing and motivating salespeopte, computer and
computer system knowledge. Send cover letter,
resume and references to Veronica Bilbo, EEQ
Coordinater, KPLC-TV, P.O. Box 1490, Lake
Charles, LA 70602. EQOE.

WBFS/UPN is seeking a Local Account Execu-
tive. Sports experience necessary. Bilingual
English/Spanish. Contact: Wendy Kamilar (LSM),
16550 N.W. 52 Avenue, Miami, Florida 33014.
Phone: (305) 621-3333. Fax: (305) 628-3448.
EOE.

HELP WANTED TECHNICAL

WATL, a Warner Bros. affillate in Atlanta seeks
the following position: Studio Maintenance
Engineer. Responsible for preventative and cor-
rective maintenance of all studio broadcast
equipment, install equipment, camera shading,
assist on large remote broadcasts, and service
other departments with technical instaliations.
Must have 5 years experience as maintenance
engineer in broadcast, video production or re-
lated field. 2 year associate degree in Electrical
Engineering. If qualified, please send resume
and tape to: Personnel Director, WATL, One
Monroe Place, Atlanta, GA 30324, or fax to (404)
881-3749. No phone calls please. EOE.

Broadcast Maintenance Engineer - TV station
in beautiful area on the Mississippi. Must have
experience in broadcast maintenance and opera-
tions. UHF transmitter experience a plus. Send
letter and resume to Chief Engineer, WXOW,
P.O. Box C-4019, La Crosse, WI 54602. ECE.

Chiet Engineer for Florida TV affiliate. We want
an excellent engineer to provide leadership and
management for our department. Respensibilities
will include designing, installing and maintaining
all technical facilities. If you enjoy managing by
example, if you're a team player with excelient
skilis to offer and you want to help build for the
future you'll want to be considered for this oppor-
tunity with one of the industry's best broadcast
groups. Send resume with salary requirements to
Box 00366 EQE.

Director/Technicai Director: Florida ABC af-
filiate is looking for a top notch newscast director/
switcher. If you enjoy directing a fast-paced 6PM
newscast and you also enjoy switching the 11PM
on the bast switcher and with the strongest
technical support available send your resume,
tape and salary requirements to Box 00365 EOE.

Maintenance Engineer. KTVB-TV, the top-rated
station in ldaho seeks a Maintenance Engineer with
a minimum of three years broadcast experience.
Must be able to maintain TV broadcast transmitters
and microwave systems. Ability to install and main-
tain computer networks a plus. FCC Lifetime Gen-
eral License or SBE certification or equivalent
required. Come join us in beautiful Boise, Idaho,
where you will find a blend of small town friendii-
ness, a robust economy, and four distinct seasons
offering a variety of recreational opportunities. Send
resume and cover letter, along with salary require-
ments to Human Resources Administrator, KTvB-
TV, P.O. Box 7, Boise, ID 83707. EOE.

Maintenance Engineer: Florida ABC affiliate has
an immediate opening for an Electronic Main-
tenance Engineer. Applicant must have at least 5
years maintenance experience and a thorough
knowledge of broadcast technical systems and
electronics used in a state of the art facifity. High
level of knowledge with computers and computer
networks, as well as, good communication skills
with the ability to interact with photographers,
editors, operating technicians and equipment
manufacturers is a must. FCC general class li-
cense and/or SBE certification is desirable. Send
your name and salary requirements to Box 00364
EOE.
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We're taking television into tomorrow.

The National Digital Television Center is expanding its facility. Over the next six months we
will be looking for experienced and talented individuals in the following areas.

¢ MULTI-CHANNEL MaAsTER CONTROL

¢ QuALITY CONTROL OPERATORS

¢ VIDEOTAPE OPERATORS
sON & OFfF LINE EDITORS

*STUDIO TECHNICAL DIRECTORS ® ENGINEERING MAINTENANCE ® TRAFFIC ASSISTANTS

Candidates must have 3 plus years of appropriate experience. A drug test is required of
successful applicants. Non-smoking environment. If interested, please send your resume
and salary reguirements to:

TCI National Digital Television Center
4100 East Dry Creek Road, Room #115
Littleton, Colorado 80122

Please indicate the position of interest. NO PHONE CALLS.

iIf you are attending the NAB Convention in Las Vegas and would llike to deliver your resume in
person, TC| will be available to accept your resume with current references, please.
For pre-recorded information on the dates, times and location call: (303) 486-7193.

SNG Truck Operator: Florida ABC affiliate
needs an SNG Truck Engineer/Operator. This
position will require ENG shooting and editing
experiénce. Strong technical background and
prior SNG truck experience also required. Candi-
date must have or be able to attain a commercial
drivers license. Send resume and salary require-
ments to Box 00363 EQE.

HELP WANTED NEWS

News and Programming Research. Senior Ex-
ecutive Position. We are a rapidly growing (40%
last year), and established media research and
consulting firm with a most distinguished client
list including major broadcast groups, overseas
networks, cable services, and telecommunica-
tions companies. Qur clients demand the very
best, and we in turn are delighted and challenged
to continue to perform outstandingly for them.
Proven skills, willingness to create better techni-
ques, openness to question traditional methods,
and a commitment to and excitement about client
service is essential. We want to talk to you if you
are a news director with a strong research back-
ground, or if you are an experienced news and
programming research executive, with a desire to
work for a highly qualified and respected team,
serving cutting edge companies, with appropriate
financial and other rewards. We are suburban
based on the North Shore of Nassau County,
Long Island, NY, 3¢ miles from NYGC. Phone or
write in confidence directly to Norm Hecht,
Norman Hecht Research, 516-496-8866, 33
Queens Street, Syosset, NY 11791. An equal op-
portunity employer.

Assignment Editor. Western New York news
leader seeks a creative, idea person. Candidates
must have ability to generate interesting stories on
the slowest of news days. Not an entry levei posi-
tion. Pleasa send resume and letter explaining why
you are right for the job to: Joe Rohm, Managing
Editor, WKBW-TV, 7 Broadcast Plaza, Buffalo,
New York 14202. No phone calls please. WKBW-
TV is an equal opportunity employer.

WXIA-TV, Atlanta, is looking for a Weekend
Assignment Editor. Must have at least four (4)
years on an assignment desk. Responsibilities
include setting up stories for four weekend news-
casts, responding to spot news, assisting weekday
assignment editor. Must be aggressive, thoughtful
and demonstrate excellent news judgement. WXIA
is the NBC affiliate broadcasting the Olympics in
1996. Send resumes and at least three references
to: Laura Newborn, Managing Editor, WXIA-TV,
1611 West Peachtree Street, NE, Atlanta, GA
30309. No phone calls please. EQE.

Reporter needed for African-American public
aftairs program. Position requires skiils in field pro-
ductions, news, writing, and beta editing. Send
resume and tape to Prince Wooten, CN 777, Tren-
ton, NJ 08625.

-
i You can now reach Broadcasting &
! Cable Classifieds on the Internet at
{ INTERNET:AFASULO@BC.CAHNERS.COM |
1
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Weekend Weathercaster/Reporter: West Tex-
as, CBS affiliate, seeks a Weekend
Weathercaster/Reporter. Must be able to gather,
write, and edit three-quarter inch video for broad-
cast, and have op-air affiliate experience with
Triton Weather Graphic System. Degree pre-
ferred. Send resume and tape to Personnel
Director, KLST-TV, 2800 Armstrong, San Angelo,
TX 76903. EQE.

Weekend Sports Anchor-- Also report and
shoot as needed. Applicants must be proficient
videographers and have television reporting and
anchoring experience. Resumes before April 14
to Judy Baker, WCYB, 101 Lee Street, Bristol,
VA 24201. EOE/M/F/H/V.

News Director - Replacement. KRQE-TV, the
CBS affiliate in Albuquerque, New Mexico, is
seeking a News Director. This position will re-
quire a person with at least six years commercial
television experience; three years proven
supervisory skills; a thorough knowledge and ex-
perience in news department operation and
technology; experience in planning, budgeting,
logistics and special projects; strong inter-
personal and administrative skills; a dynamic com-
municator in written, oral and telephone skills. A
college degree is preferred. The very nature of
this position requires a high degree of pro-
fessionalism in the day-to-day operation of this
news department. The successful candidate
must be able to function well under the many dai-
ly deadlines, and possess the ability to prioritize
and organize effectively to reach established
goals. If these are your qualifications and you
wish to lead a team of top news professionals,
please send letter and resume to: Shirley Roybal,
Human Resources Manager, KRQE-TV, 13
Broadcast Plaza SW, Albuguerque, NM 87104.
(505) 243-2285. KRQE is an equal opportunity
employer.

Orbis Broadcast Group. Writer/Producer of
Healthcare News. International production com-
pany seeks writer/producer to write, produce and
track television news reports for nation's teading
healthcare organizations. Applicants must have
at least five years television news reporting expe-
rience and be willing to travel extensively. Please
send resume and reel to: Orbis Broadcast Group,
100 South Sangamon, Chicago, IL 60607, Attn:
Executive Producer.

Reporter. Are you journalist enough to provide
thorough coverage of a city all by yourself? Do
you have the organizational skills and motivation
to be good at it? Enjoy running your own show?
WFMZ-TV needs an experienced pro for a
bureau position. You'll be responsible for a daily
block, including local sports. You'll be backed up
by a part-time producer and 2 photogs. Send non-
-returnable tape to Brad Rinehart, ND, WFMZ-
TV, 300 East Rock Road, Allentown, PA 18103.
No calls.

WATL, a Warner Bros. affiliate in Atlanta seeks
the following position: Editor. Responsible for on-
line videotape editing. 11:30pm - 8:00am shift.
Editing promos, PSAs and commercials. Mini-
mum 3 years experience. |f qualified, please
send resume and tape to: Personnel Director,
WATL, One Monroe Place, Atlanta, GA 30324, or
fax to {404) 881-3749. No phone calls please.
EOE.

Apr 3 1995 Broadcasting & Cable




_ e e e — —— o

Morning Weather Anchor-WVVA-TV is continu-
ing it's search for a dynamic morning weather
personality/talent that viewers want to wake up to
watch. On-air experience and knowledge of
Liveline Weather System a big plus. Excellent
fringe benefits package. Send resume and non-
returnable SVHS/VHS tape to: News Director,
WVVA-TV, POB 1930, Bluefield, WV 24701.
ECE/M-F.

News Producer: KREM-TV, a King Broadcasting
Company station, and a division of Providence
Journal Broadcasting is seeking an experienced
News Producer. Must have excellent news judge-
ment, strong writing and organizational skills.
Candidate must have a minimum of 2 years news
producing experience with the ability to work well
under deadlines. Send non-returnable tape and
resume to Human Resources Director, KREM-
TV, 4103 South Regal, Spokane, WA 99223.
EOE - M/F/D/V.

Newscast Director/Technical Director, Re-
sponsibilities include directing live fast-paced
newscasts, locally produced speciats, promos,
PSA's and remote production - two year directing
live newscasts preferred, accomplished editing
and lighting skills. Must be creative, dedicated
and able to work with others in a winning team
atmosphere. Send resume to Scott Elledge,
WJBF-TV, 1001 Reynolds Street, August, GA
30901. EQE. Minorities and females are en-
couraged to apply.

Newscast Director/Production Whiz: Ag-
gressive FOX affiliate, with award-winning news,
seeks Director/Production whiz, wanting to move
up to Top 100 market, taking charge of
weeknight production crew. Direct news and fulfill
other commercial production assignments.
Ampex AVCG33N switcher/Sony ENG camera/
Sony BVU editing experience a plus. EOE. Fax
resume to: Station Manager, WWCP-TV8, 1450
Scalp Avenue, Johnstown, PA 15904. (814) 266-
7749.

Newsroom Manager. KOLN/KGIN-TV is current-
ly seeking applicants for the above position in our
Lincoln office. Position entails the general re-
sponsibility of managing the newsroom staff, and
promoting the production of quatity newscasts.
Requires a college degree in Broadcast Journal-
ism (or equivalent) with a minimum of three years
experience in news producing or newsroom
management. Work schedule is variable. Com-
petitive salary and benefits package. Interested
applicants should send resume with cover letter
to: Lori Lembrich, KOLN/KGIN-TV, P.O. Box
30350, Lincoln, NE 68503. Deadline for submit-
ting applications is 4/7/95. KOLNVKGIN-TV is an
equal opportunity employer.

WFSB, a Post-Newsweek Station, is seeking a
Sports Anchor/Reporter. Candidate should have
a minimum of 2-3 years prior anchor/reporter ex-
perience, including researching, writing, produc-
ing editing and on-air presentation of sports seg-
ments. Send resume and tape to Mark Effron, VP
News, 3 Constitution Plaza, Hartford, CT 06103-
1892. EQE.

Producer with great news judgement and a
sense of humor to produce new morning show.
You must be innovative and ready to take on
some giants. Growing midwest medium market af-
filiate. Send tape and resume to Box 00368 EQE.

Top 40 Great Lakes area ABC affiliate is seek-
ing a News Director. Need a proven leader with
strong management skills to take the best news
staff in the market into the future. Previous news
management experience is essential. Send re-
sume and statement of news management phi-
losophy to Box 00375 EQE.

Investigative Reporter. Top newsroom and
network affiliate in the Western Pacific seeking In-
vestigative Reporter. Experience is a must. Look-
ing for reporter who will ask the tough questions
and write the difficult stories. Minimum three
years in television news, with excellent writing
skills. College degree in journalism or related
field. Send resume and non-returnable tape to
KUAM-TV, P.O. Box 368, Agana, Guam 96910
or fax resume to (671) 637-8865 attn: News
Director.

AM/Noon Co-Anchor to compliment female co-
anchor. We're still looking for the best person for
our morning and noon shows. Candidate must be
personable with a conversational writing style.
Previous applicants need not apply. Send tapes
(3/4%, Beta, VHS) and resumes ASAP to: Micah
Johnson, News Director, WBRE-TV, 62 South
Franklin Street, Wilkes-Barre, PA 18773.
Absolutely no phone calls. EOE.

Anchot/Reporter: CBS affiliate is looking for the
right co-anchor to compliment our M-F, 6:00 &
10:00 P.M. female anchor. One year's anchoring
experience plus strong writing skills are a must. if
you are a team player who is willing to stay put
for a while, send tape and resume to: Ray
Wallace, News Director, KAUZ-TV, P.O. Box
2130, Wichita Falls, TX 76307. No phone calls.
KAUZ-TV is an equal opportunity empioyer.

Co-Anchor/Reporter. West Texas, CBS affiliate,
seeks a Co-Anchor/Reponter for the 10:00 PM
newscast. Must be able to gather, write, and edit
three-quarter inch video for broadcast. On-Air af-
filiate experience and degree required. Send re-
sume and tape to: Personnel Director, KLST-TV,
2800 Armstrong, San Angelo, TX 76803. EQE.

Executive News Producer: Miami CBS-TV sta-
tion needs a *hot” editorial and production-
oriented manager to re-invent and produce the
late weeknight newscasts. Creative, idea-
generators with a tape to prove it should apply.
Must be a strong writer and teader. The right
person will go far. No beginners. No phone calls.
Resume and tape to: Sue Kawalerski, News
Director, WCIX-TV, 8900 NW 18 Terrace, Miami,
Florida 33172. EQE.

Health Reporter: Miami CBS-TV station needs a
“breakthrough” specialty reporter who can grab
viewers where it matters. Story-telling, energetic,
self-produced, health/med idea-generators with a
tape to prove it, should apply. All others need
not. No phone calls. Resume and tape to: Sue
Kawalerski, News Director, WCIX-TV, 8300 NW
18 Terrace, Miami, Florida 33172. EOE.

Assignment Editor-- A dominant, small market
NBC affiliate in mid-atlantic states seeks ag-
gressive, intelligent journalist. Must be a good
writer and a strong leader. Salary commensurate
with experience. We offer an excellent fringe
benefits package and opportunity to work in a
first-rate organization. EQE, M/F. Send resume
to Box 00376.

General Assignment Reporter: KREM-TV, a
King Broadcasting Company station, and a
division of Providence Journal Broadcasting is
seeking an experienced and aggressive General
Assignment Reporter. Must be enterprising, and
generate stories that make a difference to our
viewers, Must have 2-3 years newsroom report-
ing experience with excellent writing skills. If you
are always fighting for the lead story, and live re-
porting is one of your best attributes, KREM-TV
is interested in hearing from you. Send non-
returnable tape and resume to Human Re-
sources Director, KREM-TV, 4103 South Regal,
Spokane, WA 99223. EOE - M/F/D/V.

KWQC-TVS, the Quad Cities #1 station is looking
to fill the following position: News Reporters. KW-
QC-TV6 News is looking for two experienced re-
porters. We need great story tellers, with great
journalistic integrity. At least one year commercial
TV experience plus degree preferred. Must have
excellent writing and editing skills. Live experi-
ence and an enterprising attitude also needed for
these positions. Send resume and non-teturnable
tapes to: EEQ Officer, C/O KWQC-TV6, 805
Brady Street, Davenpon, lowa 52803. No phone
calls please.

Producer: KCRA-TV seeks a producer who also
can handle a variety of other newsroom re-
sponsibilities including writing and assisting on
“NewsCall,” a daily live interview program. Appli-
cants should have previous newscast producing
experience as well as writing, research and tele-
phone skills. Submit resumes to: Jim Stimson,
Executive News Producer, KCRA-TV, 3 Televi-
sion Circle, Sacramento, CA 95814-0794. Note:
Any offering of employment is contingent upon
passing a medical test for drug and alcohol use.
EOE. M/F/ADA.

KWQC-TV6, the Quad Cities #1 station is looking
to fill the following position: Newscast Producer.
KWQC-TV6 News is looking for a qualified
newscast producer. Candidates should have at
least one year professional TV experience as a
newscast producer, or production assistant. A
degree is preferred. Excellent writing and editing
skills, along with a proficiency in newsroom com-
puter systems required. We're looking for a pro-
ducer who produces a newscast for the viewers.
Send resume and non-returnable tapes to: EEO
Officer, C/O KWQC-TVE, 805 Brady Street,
Davenport, lowa 52803. No phone calls piease.

Executive News Producer needed for ag-
gressive newsroom in the 47th market. Responsi-
ble for the formatting and execution of all
newscasts and series. Candidate will oversee
story selection, line-ups, and scripts. Must be a
great leader and motivator of people. This is the
number three position in the newsroom so don't
even apply unless you have at least 3 years of
commaercial television experience as a producer or
assignment editor. Send tapes (3/4“, Beta, VHS)
and resumes ASAP to: Micah Johnson, News
Director, WBRE-TV, 62 South Franklin Street,
Wilkes-Barre, PA 18773. Absolutely no phone
calls. EQE.

Canal de Noticias NBC: 24-hour Spanish news
channel located in Charlotte, NC, looking for
qualified journalists and technicians as it grows.
Openings for anchors, Washington cerrespon-
dent, reporters, producers, writers, editors, audio,
chyron, graphics, and directors. Please send
tapes, resumes and references 10 Box 00356
EOQE.
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Photog needed for bureau position. Send non-
returnable tape to Brad Rinehart, News Director,
WFMZ-TV, 300 East Rock Road, Allentown, PA
18103. No calls.

Assignment Edltor. WJLA, Washington, DC'’s
ABC affiliate has an immediate opening for a star
player in its News department. Effective individu-
al will oversee on line assignment operations,
monitoring desk activity and breaking news cov-
erage, and share responsibility for product con-
trol with entire news team. Formal education
equivalent of a B.S. degree in journalism, two
years of progressively responsible television
newsroom experience, knowledge of journalistic
standards, and attention to detail and organiza-
tion a must. If you are “the one” we are looking
for, send your resume, cover letter, and salary re-
quirements to: Assignment Coordinator-News,
WJLA-TV, 3007 Tilden Street, NW, Washington,
DC 20008. No phone calls accepted! EOE.

HELP WANTED PROMOTION

Writer/Producer (2 positions available): Be
part of a creative team ready to meet a new
challenge every day. If you're doing large market
work in a small market, we'd like to see your
stuff. You should have at least 2-3 years experi-
ence as a writer/producer, with particular strength
in News. Flexibility to work a varied shift and pro-
duce material under tight deadlines is a must.
Hands-on computer editing skills are a definite
plus. Send resume, cover letter and non-
returnable VHS tape that sets you apart from the
rast to: G. Simmons, WDSU-TV, 520 Royal
Street, New Orleans, LA 70130. EOE.

Promotlon Producer. KCRA-TV Sacramento
needs a Promotion Producer, but not just any pro-
mo producer. Cbviously, you must have great
creative skills, editing savvy, and able to start to
finish projects. But more importantly, you must be
a spectacular tease and update writer/producer.
Must love the sting of the day to day battle for
hearts and minds. If you're tough enough,
creative enough and can't live with anything less
than dominating the competition, send a tape and
resume to: Mr. Val Nicholas, Creative Services
Director, KCRA-TV, 3 Television Circle, Sacra-
mento, CA 95814. No phone calls, please. Note:
Any offer of employment is contingent upon pass-
ing a medical test for drug and alcohol use. Equal
opportunity employer. M/F/ADA.

Producer/Director for leading middle-market tel-
evision station. Must have at least two years ex-
perience with Grass Valley 30C switchers and
Abekas A-53 DVE systems, or comparable
equipment. Must be directing and TD'ing news
shows currently, preferably soloing some shows,
and dealing with high pressure live news environ-
ments. Successful candidate will be news or-
iented and focused on quick, clean shows. Send
resume to Director of Production, Box 34665,
Charlotte, NC 28234.

Line Producer immediate opportunity for a Line
Producer for one hour of three hour daily news
and interview broadcast. Strong writing and con-
trol room skills required. Ability to work effectively
and closely with Senior Line Producer and other
news staff. Must be able to work in a fast paced,
high pressure environment. Contact Susan Truitt,
Executive Producer, Fox Morning News at (202)
895-3131.

SPEAK SOFTLY AND
CARRY A BIG REEL.

CBS On-Air Promotion is looking
for a Writer/Producer with an
original approach - plus writing
skills and creative ideas to match.
If you are a BIG innovative thinker,
your reel should prove it.

Send your non-returnable BIG reel to:

CBS

Ms. Barbara Lucchese
7800 Beverly Boulevard, RM 15, Los Angeles, CA 90036
No Calls Please
Equal Opportunity Employer
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KWQC-TV6, the Quad Cities #1 station is looking
to fill the following position: Promotion Producer/
Writer. KWQC-TV6 Promotion is seeking a
creative, enthusiastic promotion producer/writer
to create on-air promotions for news, sales, enter-
tainment, and station image. Must be a self
starter who can deal with all facets of broadcast
promotions. Successful candidate must have 1 -
2 years experience in shooting, editing, and pro-
ducing. Must have strong writing skills and the
ability to work under tight deadlines. Send re-
sume and non-returnable tapes to: EEO Officer,
C/0O KWQC-TV6, 805 Brady Street, Davenport,
lowa 52803. No phone calls please.

Promotlon Writer - Producer. WATE-TV/Young
Broadcasting of Knoxville, Inc. is seeking a highly
creative and motivated Promotion Writer-
Producer. The ideal candidate will have a mini-
mum of two years experience writing and produc-
ing daily news topical promos, as well as news
image and series promotion. College degree in
broadcasting or related field is required. Ability to
shoot Betacam is a big plus. If you're not a team
player with a desire to win, don't apply! Send cur-
rent resume and latest reel to: Personnel, WATE-
TV, P.O. Box 2349, Knoxville, TN 37901. No
phone calls, please. EOE.

Promotion Manager: Small market, northeast
affiliate seeks creative self-starter to handle all sta-
tion prometional efforts. Take your ideas from con-
ception to completion. Experience in TV production
and/or radio promotion required. Must be hungry
and ready to learn the art of management. Send
tape and resume to: Operations Manager, WMGC-
TV, P.O. Box 813, Binghamton, NY 13902. No
phone calls. EQE.

Promotion/Program Manager. WBFF FOX 45
and WNUV UPN 54 in Baltimore are looking for a
creative, energetic and enthusiastic professional
to oversee promotion and programming. This
unique position allows you the opportunity to
work in a successful LMA market. News promo-
tion experience is a must. Programming duties in-
clude scheduling and usage. Candidate must
have 3-5 years experience. If you have a proven
track record of success and want to work in a
high-charged work environment, send your re-
sume to: Steve Marks, General Manager, WBFF
FOX 45 & WNUV UPN 54, 2000 West 41st
Street, Baltimore, MD 21211. No phone calls
please. EOE.

Serles and Specials Producer for major market
station in the South. If your ree! of series and
spacials really sparkles and you can show us
great journalism and great television, we want to
hear from you. This job includes producing
sweeps series, prime-time specials, elections and
other news projects. You must be a self-starter,
able to juggie multiple projects and a real whiz in
TV production. EEO. If you're interested, send
Beta or 3/4" tape of your best stuff, resume, re-
ferences and salary requirements to Box 00373.

TV Production Manager/Technical Director.
Network affiliate in the Wastern Pacific seeking
TV Production Manager/Technical Director. Ex-
perience switching live show a must. Knowledge
of Pinnacle and Laird helpful. Responsibilities
may include commaercial production, extensive
editing and creative work as well as some staff
supervision. Must have three years proven expe-
rience in productionftechnical direction. Send re-
sume and resume tape to: Station Manager,
KUAM-TV, P.O. Box 368, Agana, Guam 96910
or fax to (671) 637-9865.
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WATL, a Warner Bros. affiliate in Atlanta seeks
the following position: Design Director. Design,
produce and coordinate all station graphic design
requirements: station program promoticn, pro-
gram packaging, and on-air graphics for retail
sales clients. Minimum 5 years broadcast design
experience in top 25 T.V. market with at least 2
years in supervisory position. Solid design skills
and thorough knowledge of electronic graphics
animation systems and desktop publishing. Ex-
cellent print design skills with demonstrated
talent in illustration, typography and logo design.
Excellent writing and communication skills. De-
gree preferred. If qualified, please send resume
and tape to: Personnel Director, WATL, One
Monroe Place, Atlanta, GA 30324, or fax to {404)
881-3749. No phone calls please. EOE,

Topical Promotion Producer - KCRG-TV has
an immediate opening for a topical promotion
producer. Come to America's Heartland where
the topical is king. It's definitely not the daily
grind. Besides topicals, add sales promotion, im-
age spots...lots of print...and radio promotion to
the mix and it's the big city job without the big city
headaches. If it's time for you to grow, and you
have at least two years experience in TV promo-
tion writing and producing with a heavy emphasis
of daily news topicals...send resume and non-
returnable tape to Dan Austin, KCRG-TV, 2nd
Avenue at 5th Street, SE, Cedar Rapids, lowa
52401. No phone calls. EOE.

HELP WANTED PRODUCTION

SENIOR EDITOR WANTED

We need a sports minded editor with a
minimum of & years experience on the
Sony 9000 editor, Grass Valley 300
switcher, and Abekas A53. If you have
great client skills, Jove sports, and have
creative editing talent, we want you!
Come to the Sports Capitol of the
World - Bristol, CT and work with New
England’s leading post-production facil-
ityl Send resume to Alden Video Pro-
ductions, 10 Ronzo Road, Bristol, CT
06010, or fax to {203) 5844130, to
the attention of Mike Perry.

Field Producer. KUAC-TV needs field producer
who can do it all: shoot, edit, direct, and
sometimes writefproduce as well. Must have de-
monstrated skill in field videography, editing
{CMX or equivalent), audio recording and editing,
and directing (both field and multi-camera
studio). Submit cover letter, resume, tape, and re-
ferences postmarked by April 15, 1995 to KUAC-
tV, University of Alaska Fairbanks, P.O. Box
755620, Fairbanks, AK 99775-5620. The Univer-
sity of Alaska is an EO/AA employer and educa-
tional institution. Women and minorities are en-
couraged to apply.

DETROIT's 62/CBS

We're looking for two very
creative people to join our
start-up team!

Writer/Producer
Must have at least 3 years
experience writing and
producing breakthrough on-air
promos for entertainment
programming, as well as news
series, image, and topicals.

Computer
Editor/Videographer
Must have at least 3 years
experience with ACE, CMX,
and/or SONY editing systems.
Also, must have experience
shooting promo spots using
Beta-cam equipment.

Send resume and demo
reel (VHS or Beta) to:

Charles F. Kolmann
Director of Communications
Detroit's 62/CBS
300 River Place, Suite 6500
Detroit, Michigan 48207

NO PHONE CALLS PLEASE!

CBS is an Equal Opportunity Employer
and encourages women and minorities

HELP WANTED ADMINISTRATION

SECRETARY

KABC-TV is seeking a Secretary for
two sales managers. Extensive tele-
phone experience in a fast paced
environment and computer abilities
including Word for Windows and
Excel are required. Experience in a
broadcast sales environment is help-
ful. Send resumes to: John Riedl,
General Sales Manager, KABC-TV,
Dept. S-BC, 4151 Prospect Ave.,
Los Angeles, CA 90027. Equal
Opportunity Employer.

OKABGTY

HELP WANTED
FINANCIAL & ACCOUNTING

Accounting Manager with experience for our
Subsidiary TV station in Northern California.
Beautiful area/dynamic organization. BS in
Accounting with good computer skills. AS 400
background a plus. Salary commensurate with
ability. Excellent benefit package. Send your
resume and salary requirements to: CFO, P.O.
Box 2152, Williamsport, PA 17703-2152.

WANT TO RESPOND TO A
BROADCASTING & CABLE BLIND BOX ?

Send resume/tape to: Box -
245 West 17th St., New York New York 10011

HELP WANTED RESEARCH

Television Audlence Research Manager. We
are a rapidly growing (40% last year), and estab-
lished media research and consulting firm with a
most distinguished client list including major
broadcast groups, overseas networks, cable ser-
vices, and telecommunications companies. We
conduct audits and critically important evalua-
tions of ratings services methods and procedures
for 50 top market American television stations,
and for networks in Canada, New Zealand, and
Australia, and the United States. We are proba-
bly the world leader in "bad book™ analyses and
we have developed an important and effective
methodology in addressing ratings services prob-
lems. We communicate with senior Nielsen ex-
ecutives daily in regard to the needs of our dist-
inguished group of clients, and we prepare major
reports documenting key research and measure-
ment issues. Additionally, we conduct survey re-
search reiated to television station programming,
scheduling, news promotion and positioning
strategies. We also conduct survey research re-
garding the strategic development of new cable
channels. If you have 2-10 years experience,
strong quantitative skills, a special analytical
bent, good writing skills, a willingness to work
directly with senior television executives, and if
you are willing to be challenged, and eager to
learn advanced methods of ratings and survey re-
search, please send a resume to Norman Hecht
Research, P.O. Box 698, Syosset, NY 11791,
Attn: Dennis Regan. You will find we can offer VP
potential, solid financial incentives and an excit-
ing working environment. An equal opportunity
employer.

SITUATIONS WANTED SALES

Inside Sales-- Looking for opportunity with firm
in Northeast. Inside experience includes pros-
pecting/qualifying, new account development and
surpassing sales quotas. Previous experience in
satellite services, cable operations, syndicated
program delivery. Highly motivated, aggressive.
computer literate. Call Tom 516-249-4842,
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SITUATIONS WANTED TECHNICAL

Chief Engineer, Project Engineer, Overseas
Employment Desired. Highly talented, VHF/UHF
Television and AM/FM Radio Engineer, seeks
contract or full time Stateside or overseas employ-
ment. Extensive US and overseas studio and RF
design, construction, maintenance experience.
Challenging projects welcome. Available to re-
focate worldwide. Call anytime for immediate re-
sume. (909) 223-8955.

SITUATIONS WANTED VOICEOVERS

NY Voiceover Artist. Voiceovers, Promos, and
Narrations. With digital recording studio including
phene patch call Bill at 212-255-7859 or Fax for
V.0. and/or promo demo at 212-229-1887.

VIDEO SERVICES

Need video shot in the New
York metropolitan area? Expe-
rienced crews, top equipment.
Call Camera Crew Network
(CCN). 800-914-4CCN.

CONSULTING FIRMS

CABLE
HELP WANTED PRODUCTIONS

EXECUTIVE PRODUCER

1
| |
1 |
| i
: Established cable network looking for executive :
| producer to oversee fllm and video production
! of predominantly nonfiction entertainment. :
I Duties include: supervise location, studio, and
I post production of series and specials; manage |
: budgets; edit scripts; research and develop orig- :
1 inal programming. Requires at least five years 1
| hands-on experience as producer, |
| :
| |
I |
1 1
1 1
1 1
1 1
[} 1
] 1
1 1
| 1
1 1
1 1
1 1

4

experience in field and studio, strong
communication and leadership skills, and
ability to meet tight deadlines. Senior/
Executive Producer experience a must.

Please send cover letter and resume to:

D1sCoVERY NETWORKS
Human RESOURCES
7700 WisCONSIN AVENUE
BeTnespa, MD 20814

HELP WANTED TECHNICAL

* BROADCAST * JOURNALISTS « LITERARY
© ENTERTAINMENT « ADVERTISING
PROFESSIONALS

NOW NEEDED NATIONWIDE!

We are in immediate need of dynamic,
hardworking industry professionals.

We are a national marketing consulting
firm catering to industry professionals
coast-to-coast and we stand prepared and
ready to do what it takes to win that next
big victory for you.

If you are excellent and aggressive,
please call us today, or write for the best
agent representation. All inquiries held in
strictest confidence.

Please cail us now in Music Cily, U.S.A.
Serving Justice with Quality

ECMAC INTERNATIONAL

Executive Crisis Management & Consultants

9 Music Square South
Nashville, TN 37203
(615) 298-2245
Fax (615) 298-5299

TECHNICAL
DIRECTORS

Leading media giant-owned Cable
Network seeks experienced T.D.'s for

daily live television productions and new
daily strip show to premiere in the Fall

Contact:
Human Resources
Murray Hill Station, P.O. Box 13
NYC 10156

Engineer - Cablecast Maintenance. Staten
Island Cable is seeking an experienced engineer
to maintain a wide range of equipment, including
all video, production and A/V distribution equip-
ment. Must have a minimum of two years experi-
ence in both equipment repair to the component
level and in the design and construction of video
and production systems. Video production expe-
rience, as well as RF and P.C. knowledge is pre-
ferred. Staten Island Cable offers the opportunity
to enter the rapidly evolving Cable Television in-
dustry. For immediate consideration, please
forward your resume, including your salary re-
quirements to: Staten Island Cable, 100 Cable
Way, Staten Island, NY 10303, Att: Human Re-
sources or fax us at 718-816-8433. No phone
calls please.

ALLIED FIELDS

HELP WANTED INSTRUCTION

College Teaching: Undergraduate faculty posi-
tion beginning mid-August 1995 to teach
assorted journalism/broadcasting courses and
advise students in cable-ready programming. MA
in journalism required. Materials by April 10 to
Dean, Midland Lutheran College, Fremont, NE
68025.

e e ——— | e e ——

Fuli-time, tenure track, Assistant Professor's
position in Television Production available be-
ginning Fall 1995. Candidates should have
strong teaching and professional experience.
M.F.A. preferred. Continued creative work and/or
scholarly research required. Teach under-
graduate and graduate students intermediate and
advanced television production. Should be com-
petent in multi-camera production, linear and non-
-linear electronic editing, videography, television
lighting, and television directing. Send letter of
application with current resume, undergraduate
and graduate transcripts, and letters and tele-
phone numbers of at least three references to
Patricia Otiver, Chair; Communication Arts De-
partment; Loyola Marymount University; Loyola
Boulevard at West 80th Street; Los Angeles, CA
90045-2699. Women and minorities are strongly
encouraged to apply. LMU is an equal opportuni-
ty/affirmative action employer.

FELLOWSHIP

Fellowship - Education Writers Association
seeks broadcast applicants for two-month special
project. Propose education story you've always
wanted to report. Call (202) 637-9700. Deadiine
May 5, 1995.

FINANCIAL SERVICES

Immediate Financing on all broadcasting
equipment. If you need $2,000-$500,000. Easy to
qualify, fixed-rate, long term leases. Any new or
used equipment & computers, 100% financing,
no down payment. No financials required under
$50,000, refinancing existing equipment. Call
Mark Wilson at Exchange National Funding 800-
275-01885,

Loans By Phone: Lease/finance new or used
broadcasting equipment. Flexible payment plans.
Flexibie credit criteria. Call Jeff Wetter at Flex
Lease, Inc. 800/699-FLEX.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting
and anchoring/teleprompter skills. Produce quali-
ty demo tapes. Resumes. Critiquing. Private
lessons with former ABC News correspondent.
914-937-1719. Julie Eckhert, ESP.

PUBLIC NOTICE

The Public Broadcasting Service National Program
Policy Committee will meet at 10:00 a.m. on April
20, 1995 and at 9:00 a.m. on April 21, 1995 at the
PBS offices, 1320 Braddock Place, Alexandria, Vir-
ginia, to discuss PBS' National Program Service
evaluation and other business, Portions of the
meeting will be in executive session,

For all your Classified needs,
call Antoinette Fasulo
Tel: 212.337.7073
Fax: 212.206.8327
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STATIONS FOR SALE

CLASSIFIEDS %
EQUIPMENT FOR SALE

ANDY McCLURE

NAB ‘95 STATIONS FOR SALE

WESTERN Growth Market Duopoly .........cccoevcieiienienen. 541 mil
WESTERN FM Duopoly incl Real Estate ...........cooeeeerere-.. 53.0 mil
NORTHWEST New UHF-TV, Best Equipment ................. £1.5 mil
CALIFORNIA AM/FM w/Cash Flow ........... Gveezimyanas TN $750,000
CALIFORNIA AM incl Real Estate......cccvevsivinieisinrons .o $375,000
WASHINGTON AM incl Real Estate .............ccocoeveeemnnn. $300,000

Visit us at the NAB at our Las Vegas Hilton Suite #470
THE EXLINE COMPANY

DeaN LEGRAS

MEDIA BROKERS
CONSULTANTS

4340 Reowoob Hwy, Suite F-230
SAN RaraeL, CA 94903
TeL: (415) 479-3484 Fax: (415) 479-1574

FLA. TV NETWORK AFFILIATE
Many to choose from. Call:

HADDEN & ASSOC.

PH 407-365-TE32 FAX 407-366-B601

S.C.CLASSAFM
By Owner
New; Underdeveloped
$295,000

Saerious inquires Only
For Further information Write:
P.O. Box 125, Chesterfield, S.C. 29709

For Sale top rated AM/FM combo in small south-
west Hispanic market. Serious inquiries only.
Reply to Box 00380.

For Sale 50kw AM and Class C FM in fast grow-
ing Southwestern Top 50 market city. Serious
buyers only. Call 808-845-1111. P.Q. Box 25670,
Honolulu, HI 96825.

AM/FM Small Southern California Retirement/
Recreational Market. Reply to Box 00374.

For Sale Top Rated AM/FM combo in small
southwest Hispanic market. Serious inquiries
only. Reply to Box 00380.

Profitabie Hispanic AMs and Urban AM, major
Florida markets; FMs New Jersey, Florida; com-
bos Georgia, Texas, Florida. Beckerman Associ-
ates, 813-971-2061.

WANTED TO BUY STATION

Beaumont, Texas. Major investor in new Class
C2 FM construction permit licensed for Beau-
mont-Port Arthur, Texas interested in sale of equi-
ty. Financing available. Also would discuss option
of Local Marketing Agreement. 317-469-4545.

Interested in purchasing small market AM FM
or combo with real estate. Call Ted 914-357-
9425 or 914-357-4861.

Want to buy your FM C.P. - Any size, any where
- or distressed or dark FM station - Send info to
P.Q. Box 10262, Amarillo, TX 79116 or call (806)
356-6916, fax (806) 356-8981.
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~ CLEARLY
PRUDENT.

| For video duplication, demos,
audition reels, work tapes, our
recycled tapes are technically

| up to any task and downright
bargains. All formats, fully guar-

anteed. To ordercall: mnpil
MLLED

(800)238-4300

R R A A

AM and FM transmitters, used, excellent condi-
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888, Fax 215-884-0738.

Broadcast equipment (used): AM/FM transmit-
ters, RPU's, STL's antennas, consoies, pro-
cessing, turntables, automation, tape equipment,
monitors etc. Continental Communications, 3227
Magnolia, St. Louis, MO 63118. 314-664-4497,
Fax 314-664-9427.

Lowest prices on videotape! Since 1979 we
have been beating the high cost of videotape.
Call Carpel for a catalog. 800-238-4300.

RF Hazard Meter, 30 MHz to 18 GHz, used to
test compliance with OSHA's standards. $1,195.
Megastar (702) 386-2844.

Video Switches, 3M model 101 vertical
switches. Ten in, one out. Audio follow video.
$185. Call Nigel Macrae at (702) 386-2844.

Used Equipment Sale: For sale or trade - Sony
D-2 DVRC-10, Seny SLO-MO BVW-15, Seny 3-
CHIP H1-8 camcorder CCD-VX3, Sony BVV-
1PAL dockable betacam, PANA SEG AJ-MX50,
Convergence 205 A-B-C-ROLL four VCR editor
with all options, and others. Call/Fax 201-807-
0362, Avril Imaging.

WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4* SP, M2-80's,
Betacam SP’s. Call Carpel Videc 301-694-3500.

EMPLOYMENT SERVICES

Just For Starters: Entry-level jobs and *hands-
on" internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680-
7513.

|
You can now reach Broadcasting & i
Cable Classifieds on the Internet at |
INTERNET:AFASULO@BC.CAHNERS.COM E
]
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JOBPHONE

Inside Job Openings, Nationwide

PRESS 1} Radio Jobs, updated daily
Television Jobs, updated daily
(o 3 Hear “Talking Resumés”

5 To record “Talking Resumés”and
YEAR employers to record job openings

£} Eniry levei positions

1-900-726-JOBS

sqos per MiN. JoBPHONE, NEWPORT BEACH, CA

CLASSIFIEDS

Bleadeastngztable

Elassiliesls

Order Blank (Fax or Mail)

CLASSIFIED RATES

Display rate: Display ads are $160 per column inch. Greater frequency

rates are available in units of 1 inch or larger.

Non-Display rates: Non-Display classified rates (straights) are $1.85 per
word with a minimum charge of $37 per advertisement. Situations Wanted

rates are 95 cents per word with a minimum charge of $19 per advertisement.

Blind Boxes: Add $20.00 per advertisement

Deadlines: Copy must be in typewritten form by the Monday prior to pub-

LEARN TO SELL
TV TIME
Call for FREE Info Packet
ANTOMELLI MEDIA
TRAINING CENTER

(212} 206-8063

Clip and Fax or Mail this form to:
B&C

245 W. 17 Street a4 NYC 10011 - Attention: Antoinette Fasulo

FAX NUMBER: 212-206-8327

r
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
| e
I lishing date.
I Category: Linead O Display 7
|
I AdCopy:
|
|
|
|
|
PROFESSIONAL JOBS I
WITH ENTERTAINMENT COMPANIES I
BROADCAST & CABLE TELEVISION, DISTRIBUTORS, I
MOTION PICTURE, POST PRODUCTION & MORE
Entry to senior level jobs nationwide in ALL fields I
{news, sales, production, management, etc.). |
Published biweekly. For subscription information: |
(800)335-4335 |
In CA, (818)757-3025. | o
Entertainment Employment Journal™ : 2 EEUIE
1
I Amount enclosed:
RTNDA (900) 40-RTNDA I
qﬁ RTNDA JOB LINE | Name:
WGP st || 1 Company.
6510; fax: (202) 213-4007; RTNDA.
1000 Connecticut Ave.. NW, I Address:
° Suite 615, Washington, DC 20036 I
| City: State: Zip:
I Authorized Signature:
TV Reporters, Anchors and Producers!!! You | |
deserve the best chgnce to achieve your career I P ,
goals. Call Tony Windsor at NEWS Directions ayment:
(800) 639-7347. : Check 17 Visa 0 MasterCard 3 Amex
| Credit Card #:
SALES TRAINING : Narme on Card:
| Exp. Date: Phone:
|
|
|
|
1
L

———————— e ==y
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Get a sneak preview
of the classifieds,
five days
hefore your competition...

Broadcasting and Cable’s “Classifieds on Demand”, is an easy to
use, prompted, programmed felephone system, which gives you
information on positions and services available in the broadcasting
industry.

For just $1.99 a minute, you can listen to ads on Tuesday
(after 5pm) that won’t be published until the following
Monday — 5 days hefore everyone else! You can even
obtain a fax of a section that you're interested in!

Just call 1-800-860-8419 and place yourself a step ahead of the rest.




IN THE EVER-CHANGING WORLD OF TELEVISION,
INFORMATION IS POWER. THAT’S WHY PEOPLE IN POWER

TURN TO THE ONE SOURCE THEY NEED:
BROADCASTING & CABLE.

It’s the one tool they can count on, week
after week, for in-depth analysis of the latest
news about every segment of television and
radio. From broadeasting and cable
networks to direct broadcast satellite to new
video providers like telephone companies.
Now featuring Telemedia Week — a special
weekly section that keeps you attuned to the

interactive world of video, voice and data.

Reach these decision makers by tapping
into the power of Broadcasting & Cable. Call
your Broadcasting & Cable representative
at (212) 337-6940 today!

The Newsweekly of Television and Radio
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NEW STATIONS
Helena, MT (BPED950124MD)—The Univer-
sity of Montana seeks 91.7 mhz; 0.95 kw; ant.
216 m, Address: PARTV Bidg., Rm. 180, Mis-
soula, MT 59812. Applicant is headed by Jim
Kaze and owns KUFM-FM Missoula.

Winnemucca, NV (BPCT941121KH)—Sun-
belt Broadcasting Co. seeks ch. 7; 0.89 kw;
ant. 650 m. Address: 1500 Foremaster Ln.,
Las Vegas, NV 89101, Applicant is headed
by James Rogers and Louis Wiener Jr. and
owns KRNV-TV Reno.

Grand Gorge, NY (BPH950131MB)—Sound
of Life Inc. seeks 105.3 mhz; .34 kw; ant. 408
m. Address: P.O. Box 777, 199 Tuytenbridge
Rd., Lake Katerine, NY 12449, Applicant is
headed by Dennis Newcomer and owns
WFGB(FM) Kingston, WLJP(FM) Monroe,
and WRPJ(FM) Port Jervis, all New York.

Ocean Isle Beach, NC (BPH941227MF)—
Todd Robinson seeks 93.5 mhz; 6 kw; ant.
55 m. Address: ¢/o Gammon & Grange PC,
8280 Greensboro Dr., 7th Floor, McLean,
VA 22102, Applicant is permittee of new FM
at Harrisburg, N.C.

Ocean Isle Beach, NC (BPH941222MB)—
Atlantic Broadcasting Co. Inc. seeks 93.5
mhz; 6 kw; ant. 100 m. Address: P.O. Box
103000, Florence, SC 29501-3000. Appli-
cant is headed by Fred Avent and owns
WJIMX(AM) Florence, WJMX-FM Cheraw,
WSQN(FM) Scranton, WGTR(FM) Bucks-
port and WDAR-AM-FM Darlinton, all South
Carolina.

Southern Shores, NC (BPH941222MD)—
Communication Systems Inc. seeks 100.9
mhz; 50 kw; ant. 123 m. Address: c/o Put-
brese & Hunsaker, P.O. Box 539, McLean,
VA 22101. Applicant is headed by Edward
Hamm Jr. and has no other broadcast
interests.

Southern Shores, NC (BPH941223MB)—
Nautical Broadcasting Inc. seeks 100.9 mhz;
50 kw; ant. 150 m. Address: 122 Catalpa
Rd., Lynchburg, VA 24502, Applicant is
headed by Roger Ingram and has no other
broadcast interests. Ingram owns 14.3% of
WKJA(FM) Belhaven and WKOO(FM) Jack-
sonville, both North Garolina; WCMG(FM)
Marion, S.C., and WYYD(FM) Amherst, Va.

Cavalier, ND (BPH941219MC)—Rob
Ingstad Broadcasting Inc. seeks 105.1 mhz;
44 kw; ant. 156 m. Address: 232 Third St.,
NE, Valley City, ND 58072. Applicant is
headed by Robert Ingstad and owns 10% of
KQDJ(AM)-KYNU(FM) Jamestown, KDAK
{AM) Carrington and KDRQ(AM) Wishek, all
North Dakota.

Rugby, ND (BPH941219MB)—Rob Ingstad
Broadcasting seeks 95.3 mhz; 6 kw; ant.
100 m. Applicant is headed by Robert

Abbreviations: AFC—Antenna For Communications:
ALJ—Administrative Law Judge: alt.—alternate:
ann.—announced: ant.—antenna: aur.—auml: aux. —
auxiliary: ch.—channel: CH—criticai hours: chg.—
change: CP—construction permit: D—day: DA—
directional antenna: Doc.—Docket: ERP—effective
radiated power: Freq—frequency: H& V—horizontal
and verticle: khz—kilohertz: kw—Xkilowatts: lic.—
li ‘m mhz—megahertz: mi.—miles:
mod.—modification: MP—modification permit: ML—
modification license: N-—night: pet. for recon.—peti-
tion for reconsideration: PSA—presunrise service
authority: pwr.—power. RC—remote control: $-A—
Scientific-Atlanta: SH—specified hours: SL—studio
location: TL—transmitter location: trans.—transmitter:
TPO—iransmitter power update: U or unl.—unlimited
hours: vis.—visual: w—watts: *—noncommercial. Six
groups of numbers at end of facilities changes items
refer to map coordinates. One meter equals 3.28 feet,

Ingstad and owns 10% of KQDJ(AM)-
KYNU({FM) Jamestown, KDAK(AM) Car-
rington and KDRQ(AM) Wishek, all North
Dakota.

Athens, OH (BPH950207MC)—Robert
Lambert seeks 95.9 mhz; 6 kw; ant. 100 m.
Address: 15270 State Rte. 550, Athens, OH
45701. Applicant has no other broadcast
interests.

Bryan, OH (BPED950213MD)—Public
Broadcasting Foundation of Northwest Chio
seeks 90.9 mhz; .75 kw; ant. 118 m.
Address: 136 N. Huron St., Toledo, OH
43692. Applicant is headed by Victoria
Souder and owns WGTE-FM-TV Toledo and
WGLE-FM Lima, both Ohio.

Woodburn, OR (940215AB)—44 Country
Inc. seeks 670 khz; 1 kw day, .25 kw night;
ant. 66.44 m, Address: P.Q. Box 158, Wood-
burn, OR 97071. Applicant is headed by
Donald Cross and owns KWBY(AM) Wood-
burn, Ore.

Tafton, PA (BPED941213MD)—Mercer
County Community College seeks 88.3 mhz;
0.85 kw; ant. 160.3 m. Address: 1200 Old

Trenton Rd., Trenton, NJ 08690, Applicant
has no other broadcast interests.

Mayaguez, PR (BPED950215MB)—Univer-
sity of Puerto Rico seeks 88.3 mhz; 2 kw;
ant. 306 m. Address: P.O. Box 2105 UPR,
SanJuan, PR 00931. Applicant is headed by
Dr. Effrain Gonzalez Tejera and owns
WRTU(FM) San Juan, PR.

Garapan, Saipan (BPH950104ME)—Inter-
Island Communications Inc. seeks 101.1
mhz; 3.2 kw; ant. -65 m. Address: P.O. Box
20249 Guam Main Facility, Agana, Guam
96921. Applicant is headed by Edward
Poppe and owns KCNM(AM)-KZMI{FM)
Saipan, CNMI, and KSTO(FM) Agana,
Guam.

North Myrtle Beach, SC (BPED950-
104MH)—Covenant Educational Fellowship
seeks 88.9 mhz; 100 kw; ant. 179 m.
Address: 2630 Mirror Lake Dr., Fayetteville,
NC 28303. Applicant is headed by Gardner
Altman Sr. and owns WFAI(AM) Fayette-
ville, NC.

Belle Fourche, SD (BPH941219MD)—Hall
Broadcasting seeks 102.1 mhz; 10.5 kw;
ant. 153 ft. Address: c/o Gary Bergquist
Esq., 600 Lumber Exchange Bldg., 10 South
5th St., Minneapolis, MN 55401. Applicant is
headed by Glenn Hall and has no other
broadcast interests.

Flandreau, SD (BPH941229MB)—Lee
Axdahl seeks 107.9 mhz; 10.5 kw; ant. 154
m./505 ft. Address: 1127 S. Duluth Ave.,
Sioux Falls, SD 57105. Applicant owns
KTWB-FM Sioux Fallls.

Flandreau, SD {BPH950104MA)—Carmen
Christensen seeks 107.9 mhz; 10.7 kw; ant.
150 m. Address: RR 2, Box 190, Lake Ben-
ton, MN 56149. Applicant has no other
broadcast interests.

BY THE NUMBERS
=t P = @7 o Wi e

______ BROADCASTING |Servi¢e Sres Total-
Service Total | Commercial VHF TV 559
Commercial AM 4909 Commercial UHF TV 605
Commercial FM 122 |ggucational VHF TV 123
Educational FML_ 1736 [ Educational UHF TV 240
Total Radio 11,767 T{:-iar v 1597
VHF LPTV 534 e
UHF LPTV 1,057 _CABLE

Total LPTV 1,501 Total systems 11,217
FM translators & boosters 2,289 Total subscribers S0 0D
VHF translators _ 2,215 | [Homes passed 91,250,000
[ UHF translators 2464 Cable penetration™ 66.3%

; *Based on TV household universe of 85.4 million.

Total Translators 5’968 Sources: Nielsen, NCTA and FCC
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Elma, WA (BPH950105MB)—Skip Marrow
seeks 102.1 mhz; 6 kw; ant. 100 m. Address:
125 N. Turner, Olympia, WA 98506. Applicant
has no other broadcast interests.

Mabton, WA (BPH950105MA)—Bogart-
Funk Enterprises [nc. seeks 98.7 mhz; 1.14
kw; ant. 220 m. Address: 1227 Hillcrest Dr.,
Prosser, WA 99350. Applicant is headed by
Oren Bogart and Michael Funk and owns
KZXR(FM) Prosser, Wash.

e — — ——— 2 =

Talk show tactics

EDITOR: BROADCASTING & CABLE
asked in a March 20 article: “Has
talk gone too far?” Talk shows, any
shows, in the hands of the naive and
inexperienced, can be fatal, literally,
as we have seen. Industry insiders
know too well that the talk show
business has turned into a deadly
game of greed and overnight ratings.
(A movie producer at this very
instance is thinking “Ah, a movie-of-
the-week idea!””) Only no talk show
program syndicator wants to admit it.

No longer is it the producer’s
responsibility to promote under-
standing and tolerance by educating
and enlightening the audience.
Today it is the unwritten code to
promote conflict among sexes, races,
classes and even family members.
How programs can overtly exploit
urban blacks, poor southern whites
and others and get away with this
destructive programing is beyond
comprehension.

Unfortunately, the television
industry will have to wait until these
copycat producers grow up, have
children and get a real life beyond
booking for the May sweeps before
things get better. That’s too long to
wait. In the meantime, I wonder
what station owners and networks
think about this.—B.0. Neill, Brent-
wood, Tenn.

Zone update

Epitor: Quoting from your March 6
issue: “Taking a lead from the news-
paper industry, The New York Times
Co. has launched the first local cable
news channel with two separate ad
zones.”

Omak, WA (BPH350103MA)—John Andrist
seeks 104.3 mhz; 5.1 kw; ant. 443 m.
Address: Riverside Cutoff Rd., Box 273,
Omak, WA 98841. Applicant has interests in
KOMW-AM-FM Omak.

Casper, WY (BPH350104MB)—Mount
Rushmore Broadcasting Inc. seeks 97.3
mhz; 0.185 kw; ant. 542 m. Address: P.O.
Box 4937, Casper, WY 82604. Applicant is
headed by Jan Gray and owns KFCR(AM)-

[t would be more likely that you
meant to write “first simulcast/repeat
news channel,” or “first...with only
two separate ad zones,” or even
“Taking a lead from the local cable
TV news industry.”

ALLNEWSCO Inc.’s Newschan-
nel 8, owned by Joe L. Allbritton,
available to nearly a million sub-
scriber homes throughout the Wash-
ington, D.C., metropolitan area, has
operated three separate ad zones
(Md./Va./D.C.) since it launched in
October 1991. And to the best of my
knowledge, even Cablevision Sys-
tems Corp./Rainbow News 12 Long
Island has been offering two sepa-
rate ad zones (Nassau County, Suf-
folk County) ever since Charles
Dolan & Co. appropriated the major-
ity of the island’s cable systems in
the late 1980s.—Patrick O. Young,
director, audience development,
Newschannel 8, Springfield, Va.

What to do about
public broadcasting?

EDITOR: In response to the hubbub
about possible federal funding cuts
to public broadcasting, your Jan. 9
editorial on the subject (“Free at
last?”) was partly right. You sald the
idea of noncommercial educational
frequency set-asides was *“to occa-
sion a renaissance of learning, not a
cozy cultural experience.” I think
Sesame Street and All Things Consid-
ered are among the programs that
have filled an important educational
role, but how is learning in contrast
to cultural experience?

Cultural exposure of the type pub-
lic broadcasting has provided

KACP(FM) Custer, KZMX-AM-FM Hot
Springs, both South Dakota; KRAL(AM)-
KIQZ(FM}) Rawlins, KGOS(AM)-KERN{FM)
Torrington and KQLT(FM) Casper, all
Wyoming.

Casper, WY (BPH950104MD)—Hart Moun-
tain Inc. seeks 97.3 mhz; 0.183 kw; ant.
541.2 m. Address: 251 W. 1st St.,, Casper,
WY 82601. Applicant is headed by Bill Hart
and owns KTRS(FM) Casper. [ ]

rights documentary Eyes on the
Prize, radio’s Fresh Air and Prairie
Home Companion and classical and
jazz music concerts in both media.
For years, shows like these have
helped many people learn about
things that the pure entertainment
focus and stereotypes prevalent in
commercial media discourage, from
the predominance of crime-commit-
ting blacks and Hispanics on TV to
stupid Italians in morning personali-
ty radio humor. The emergence of
commercial, educational basic cable
networks, such as TLC, ME/U and
Discovery is a very recent phenome-
non.

From an economic perspective,
public broadcasting probably will
survive, but it is unlikely to “tower
above the force it is today,” as you
claim, due to several factors.

We know what happens to col-
lege/ community stations that are not
CPB-funded, because there are over
1,000 of that type: They struggle.
For radio, most of these stations are
student or community volunteer-
staffed, providing free labor that
allows the licensee to run operations
on a five-figure annual budget. As
for TV, if you don’t affiliate with
PBS and get some CPB funding, it’s
too expensive to even start a full-
power broadcast operation, let alone
program it, which is why the vast
majority of college TV outlets are
cable only, with a limited number of
LPTVs.

The exceptions to this scenario are
interesting, however, and may give
us a glimpse into the future. They
mostly fall into two camps: (1) com-
mercially licensed college TV and

encourages learning: P.O.V,, the civil | radio stations, and (2) unique pro-
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PROFESSIONAL CARDS

du Treil, Lundin & Rackley, Inc. | | ==CARLT.JONES= LOHNES AND CULVER COHEN, DIPPELL AND
e e ST ===—= CORPORATION == CONSULTING RADIO ENGINEERS EVERIST, P.C.
240 North Washington Bivd. CONSULTING ENGINEERS 8308 Cherry Lane CONSULTING ENGINEERS
' Laurel, MD 20707-4830
Samsozl,"gozgi)a 34236 SPRINGHELD, \TROINIA 2153 (301) 776-4488 T smaron e, oo 0
(813) 366-2611 (703)569-7704 , Membar AFGGE 1202 898-0111
s MEMBER AFCCE s Since 1944 mber Member AFCCE
MLJ- Jules Cohen & Associates, P.C.
Moffet, Larson & Johnson, Inc. HAMMETT & EDISON, INC. o e SO Consulting Engi
Consulting Telecommunications Engineets CONSULTING ENGINEERS COP:S(TJL'ETING ENGINEERS onsuiting Engineers
: Box 280068 AM-FM-TV Engineenng Consultants -
Two E;%"“'l Phl ‘:g %‘Ill?: 800 San Francises, California 94124 Complete Tower and n.gg.%' Seruces 1725 DeSales Street, N.W.. Suite 600
Falls Church, VA “Serving the Broadeast Induxiry P.O. Box 18415
alls S“ urch, m2m| HE 707/996-5200 for acer 50 Vears" Washington, D.C. 20036-8415
FAX: 703.824.5672 202/396-5200 Box 807 Bath, Ohio 44210 Tel" (202) 452-5630 Fax: (202} 452-5620
MEMBER AFCCE- e-mail: engr@h-e.com (216) 659-4440 e-mall: info@jca.com  Member AFCCE

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcast Engineenng Consultanis
Box 220
Coldwater, Michigan 49056
Phone: 517—278-7339

Mullaney Engineering, Inc.
Consulting Telecommunications Engineets
9049 Shady Grove Court

Gaithersburg, MD 20877
301-921.0115

Member AFCCE

HATFIELD & DAWSON
CONSULTING ENGINEERS
4226 SIXTH AVE. N.W.
SEATTLE, WASHINGTON 98107
(206) 783-9151: Facsimile: (206) 789-9834
MEMBER AFCCE

F.W. HANNEL & ASSOCIATES
Registered Professional Engineers
911 Edward Street
Henry. Illinois 61537

(309) 364-3903
Fax (309) 364-3775

BROADCAST ENGINEERING CONSULT, NTS

@MMUN‘ICAHONS TECHNOLOGIES INC.

Clarence M. Beverage
Laura M Muzrahi

P.O. Box 1130, Martion, NJ 08053
(609) 985-0077 + FAX:{609) 985-8124

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

PO BOX 180312
DALLAS, TEXAS 75218
TELECOMMUNICATIONS (FCC. FAA)
CHARLES PAUL CROSSNO, P E
(214) 3213140 MEMBER AFCCE

JOHNF.X. BROWNE & ASSOCIATES

BLOOMFIELD HILLS | Broadcasi - Cable

810-642-6226 + Wireless
WASHINGTON
202-293-2020 Mermber AFCCE

D.C. WILLIAMS, P.E.

Caonsulung Radio Fagineer
Member ARCCH
Post Office Box 18R
Carson City, Nevada  K9702

(702) 885-2400

Radio/Tv Engineering
Company

“Serving Breadesstars gvar 35 Years®

COIISLUTL272LS Norwood | Patersgn Fres
1416 Hollis1er Lena LOS O$08, Ca 934
Ph. {605) 528-1996 & Fax: (805) 528~ IDBZ

:
A ST
ENGINEERING COMPANY

BILL CORDELL, P.E.

V1111 Katy Freeway, Suite 260
Houston, Texss 77078
(800! 966-8885 Fax:{713) 984.0066
¢ ing ¢

Member AFCCE

Suffa & Cavell, Inc.

Consulting Engineers
10300 Eaton Place, Suite 450
Fairfax. Virginia 22030

(202) 3330110  (703) s9L 0110
Fax (703) 59100118
Membee AFCCE

George Jacobs
& Associates, Inc.
Consulting Broadcast Engineers

Domestic & International
Member AFCCE

i 8701 Georgia Ave,
Sulield o Sitver Spring. MD
20910

(301) 587-8800

BROADCAST DATABASE

dataworld

Coverage Terrain Shadowing
Aliocanon Siudies - Direclones
PO Box 30730 301-652-8822
Bettiesda, MD 20814  B00-3568-5754

SERVICES

WANTED DEAD or ALIVE:

UPLINK TRUCKS or
SATELLITE EQUIPMENT
will consider any condition and will pay cash
BLR COMMUNICATIONS
1-410-750-1400

RF Systems. Inc

= Transmitter and Studio Instoliation

= RF Test and Measurement

= Microwove ond Soteiite
Engineeding ond Instakation

24A Warld's Fair Drive
Seamerset, NI 08874

@ Stainless, inc.

New Towers, Antenna Structures

54
215 699-4871 FAX 699-9597

Shoolbred Engmﬂ:n, ng.

ructural Consultanes

Towers and Antenna Structures
Robert A. Shoolbred, PE.

1549 Moreison Drve
Charleston, SC 20 « (00 5774681

@IBL...
COMMUMICATIONS, inc

RF DESIGN & INSTALLATION SPECIALISTS
LARCAN/LARCAN-TTC TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC TOWER SYSTEMS
14440 CHERRY LANE CT. LAUREL MD 20707
TEL: 301-498-2200 FAX: 301-498-7952

$08-5h3-1144
FOR WORLDWIDE
B8 [DB 5
= AL rransission
SERVICES CONTACT
1IDB COMMUNICATIONS GROUP
10525 WEST WASHINGTON BILVD
CULVER CITY, CA 902421922
213-870-9000 FAX: 213-240-3904

NATIONWIDE TOWER COMPANY

P.0. BOX 130 POOLE, KY 424440130
PHONE (502) 533-6800 FAX {502) 533-0044
24 HOUR EMERGENCY SERVICE AVALLABLE

Tower Degn and &naly uy
Tower Inspovtsons
Tuwer Deyn Modhlication
Consruction inspection
“Seealthing " Technwoes
Pubdi Ins ol emen Programs.
Sunulited V ik Imuging

a0l Sen bk Rusad Sarke 2000 Raergh N 2700000 "84 821
It fom e it com

it

KCI

THHN N ((ES

VIDEOTAPE

Decontamination
Rejuvenation
Restoration

lll] s00-852-7732

PROFESSIONAL/SERVICE
DIRECTORY RATES

52 weeks - $55 per insertion

26 weeks - $70 per insertion .

13 weeks - $85 per insertion -

There is a one “zmm

of $20. c-n(m)

1ICG:=:RViceEs

FULL TIME SERVICES

@ SATELLITE UPLINK & DOWNLINK
@ VIDEO * IMAGE + DATA » VOICE

* | @ DOMESTIC U.S, & INTERNATIONAL
@ VSAT NETWORKS & MANAGEMENT

1-800-424-9757




videns about media topics.

tical solutions are encouraged.

02158-1626.

Araas of interest include, but are not limited to; telco entry, new distrib-
ution technologies, high-definition television, ratings, interactive program-
ing and management izsues. Books that cover innovalve ideas and prac-

For more information or to submit a proposal please contact Marie Les,
Acquisitions Editor, Focal Prass, 313 Washington 5t., Newton, Mass.

gram niche stations.

Of the four full-power college
commercial TV stations, two are
NBC affiliates, one is Fox, one inde-
pendent. (There were two other net-
work-affiliated stations up to a few
years ago; both colleges sold for mil-
lions of dollars that would help cover
budget shortfalls suffered in the re-
cession of the early '90s, as did some
colleges owning commercial radio
stations.) Like their commercial col-
lege radio counterparts, they're virtu-
ally always money-makers. (WABU-TV
Boston, the lone commercial inde-
pendent, hasn’t been owned long
enough by Boston University to
determine if their programing, typical
of indies, will prove fruitful.) One
reason for their success is they have
full-time professionals in key man-
agement positions, with limited
duties for students, that allow them to
compete. The other main factor be-
hind their success is that they have
full-time sales staffs who can sell
commercial time,

The unique niche-type stations bet-
ter characterize the radio side: wsou-
FM Seton Hall University and wiPz-FM
Syracuse University illustrate what
students can do in the right en-
vironment. The former has a diversi-
fied program format, but with a strong
dose of heavy metal, which is not
offered in the otherwise competitive
New York metro market. The latter
station, in a smaller market, offers a
professional-sounding CHR format
skewing to teens and arranges fre-
quent promotions, including high-pro-
file car giveaways. As such, despite
the limitations of FCC underwriting

rules, they easily generate annual sur-
plus revenue.

As for PBS/NPR-affiliated sta-
tions, WGBH-TV-FM Boston (not col-
lege owned) has the right idea. They
have diversified the company
beyond public TV and radio broad-
casting, to produce and syndicate
programing worldwide, develop and
sell multimedia products and open
wGBH Learningsmith retail stores
with an educational focus.

However, this isn’t going to hap-
pen in small markets unless the same
kind of ownership consolidation that
has hit commercial stations occurs
among public broadcasters, so they
can attract some banks or venture
capitalists to make up for the rev-
enue shortfalls created by the less
lucrative combination of listener
donations, foundation grants and
noncommercial underwriting. And it
wouldn’t hurt to offer some tax
incentives (like those available to
minority-owned telecommunications
ventures) to licensees retaining an
educational broadcasting focus to
help get the ball rolling.

If the government is going to
phase out CPB funding, it will be a
difficuit transition at best. As long as
noncommercial stations are bur-
dened by the FCC'’s underwriting
rules that limit the types of advertis-
ing that can be aired, they will
remain relatively poor. Therefore, the
feds must phase in commercial adver-
tising, tax incentives and other tempo-
rary protections like those given to the
cable industry in the 1984 Cable Act,
in order to create a more level playing
field. Then, just maybe, public broad-

asting has a chance to eventually
tower above the force it is today.—
Glenn Gutmacher, chairman, National
Association of College Broadcasters,
Providence, R 1.

Obscenity in cyberspace
EDITOR: In his March 13 “Telemedia
Week” commentary, “The Great
Satan: A free cyberspace,” Robert
Corn-Revere said that it “would be a
crime” to pass Senator [James]
Exon’s bill aimed at pornography in
“cyberspace.” I will leave the de-
fense of the particulars of his bill,
which would amend the obscene
telephone call statute (47 U.S.C.
223), to Senator Exon.

Clearly, however, Congress can act
to prohibit obscenity and restrict inde-
cency in cyberspace. Obscenity is not
protected by the First Amendment,
and is prohibited on broadcast, cable
and satellite TV and by means of tele-
phone. Restrictions on indecency
have been upheld in the broadcast
media and by means of telephone.

The present dial-a-porn law, how-
ever, only applies to commercial
transactions, and much hardcore

| porn in cyberspace is available non-

commercially. Morality in Media has
prepared a bill that would add a new
section to Title 18 to address the
problem of obscene material in
cyberspace, irrespective of a com-
mercial purpose.

As to the potential criminal liability
of services such as CompuServe, the
Supreme Court has held that there can
be no liability unless a person “know-
ingly” transmits, receives or makes
available obscene material. A service
would have to know or have reason to
know the character of a communica-
tion before it could be liable.

Contrary to the assertions of the
porn industry and its friends, there are
many harms that flow from the distri-
bution of hardcore pornography, and
opinion polls show that the large
majority of Americans support laws
to prohibit or restrict pornography.

Clearly, the First Amendment lim-
its what government can do, but
doesn’t bar laws prohibiting obscen-
ity and restricting indecency in cy-
berspace. Ours is a system of or-
dered liberty—not anarchy.—Robert
Peters, president, Morality in Media,
New York. ]

—OPEN MIKE —
Call for authors

BrasocasTivG & Gaste and Focal Press are sesking authors for 3 new
series of books fo be written by and for broadcast and cable profession-
als, addressing topics essential to their needs.

The books will be sponsored by BrRoancasming & Caple and will be pub-
lished internaticnally by Foeal Press, a leading publisher of books and
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Broadcast Education Association Convention Agenda

The Broadcast Education Association’s 40th Annual Convention will be held at the Las Vegas Convention Center
April 7-10. BEA is the professional association for professors and industry persons who are interested in the teaching of
radio, television and electronic media in colleges and universities to future broadcasters and electronic media professionals.

FRIDAY, APRIL7

9:00-5:00 * Convention Registration Desk open
9:00-5:00 » BEA Exhibits and Books
9:15-10:15 ¢ Opening continental breakfast reception
sponsored by the UNLV/Greenspun School of Communication
10:30-11:45 ¢ Communication Technology and Management and
Sales Divisions Opening Plenary-—"'Reinventing Broadcasting: The Search
for Old Media Survival on the Informatior: Highway®

International and Student Media Advisers Divisions—"USIA Professional
Schotar Program: Integrating Student Media with the Development of
International Journalists”

Courses and Curricula Division—Competitive papers

News Division—Business meeting

12:30-1:45 AM-_Di vision Fagulfy and Student Scholar-to-Scholar Competitive

Display Session

International Divisisn—"New Media in the Middle East”

Research Division—"New Studies in Programs, Children and the Family”

Production Divisisn—"The Shape of Things to Come in Production Courses”

Management and Sales Division—Competitive papers

Gender Issues Division—Business meeting

Mutticuitural Division—"Tradition and the Information Superhighway”

Student Media Advisers Division—"The Place of College Broadcasting in the
Local Market”

BEA Board/Conventlon Program Chair—"The Future of "Broadcast-Oriented’
Academic Units: Do We Have an Identity Crisis in Our Institutions?”

Production Division—Juried faculty production competition winners

Law and Policy Division—Business meeting

Gender Issues Division—"Critical Production: Foregrounding Voice and
Perspectives in Student Video Projects”

Writing, News and Courses and Curricula Divisions—“My Best Newswriting
Exercise”

Research Division—Competitive papers

Courses and Currlcula Division—Business meeting

News and Production Divisions—Juried facufty production competition winners

Production Division—"Student Production Showcase:

Institutional Video/Client-Based Production”

SUNDAY, APRIL 9

Convention Features

Sessions

History, Muiticuitural and Gender Issues Divisions—"They Weren't All White Males:
Some Additions 1o the History of Broadcasting and Electronic Media®

Two Year/Small Colfeges Division—"Broadcast Teaching Innovation®

H Writing Division—"“My Best Visualization Exercise®

Intematlonal Division—"Estimating the Social and Cultural Impact of
International Direct Broadcast Satellites: Current Research”

Courses and Curricula Division/BEA Board—"Accreditation:The ACEJMC Experience:
Implications for BEA-Oriented Academic Units™

Management and Sales Division—Business meeting

News, Law and Pollcy Divislons—"Trial by Television: Manipulating the Public
Through Pretrial Media Coverage”

& Student Media Advisers Division—"The Need to Know: Gathering Audience

Research information for Student Radio and Television Stations®

4 History Dlvision—Competitive papers

Research Division—"Audience Research in the Age of the Information Highway”

Multicultural Division—Business meeting

Communications Technology and Management and Saies Divisions—*Managing and
Selling the Changing Media world*

International Division—Competitive papers

Gender Issues Divislon—"Getting on the Superhighway: Gender Issues and the
New Technologies®

All Division and Program Coordinator—‘Research, Teaching and Service Issues
in Promation and Tenure®

History Dlvision—Business meeting

Courses and Curricula and Communication Technology Divisions—"Interactive
Technology: Implications for the Classroom and Beyond™

3 Law and Policy Division—Competitive papers

Writing Division—Script writing competition

%3 News and Production Divisions—"Production Showcase: Award Winning Student
TV News"

intemational Division—Busiress meeting

6:00-6:30 » BEA Town Meeting
6:30-7:30 ¢ BEA reception, co-sponsored by the Museum of Broadcast
Communications and CNN Newsource Awards

6:30-8:30

8:00-10:00 » Convention Registration Desk open
8:00-12:00 » BEA Placement Center

8:00-4:00 » OffSite Special Session sponsored by the Association
of Moving Image Archivists News and Documentary Working Group

Sessions

Law and Policy Division—"Current Issues in Law and Policy”

News and Management and Sales Divisions—"The Network Affiliation Shuffle:
Who's on First"

Student Media Advisers Division—"Strategies for College Media: Advisers as
Learning Facilitators”

Muiticuitural Division—"Multiculturalism and Production Courses”

Communication Technology Division—Competitive papers,

Production Division—Business meeting

Management and Sales and Research Divisions—"Tradition Challenged: Prudent
Management in the Era of Instantaneous Change”

Law and Policy Divislon—"Congressional Hearings as a Toof in the Regulation
of Communication”

Gender [ssues Division—Competitive papers

Production Division—Competitive papers

Communicatlon Technology Division—Business meeting

Production Division—"Video Production: From Historical Theory to Artistic
Execution”

BEA Board/BEA Program Pianner—"Crossing the Bridge from the Campus to
the Professional World”

Multicultural Division—Competitive papers

Law and Policy and Research Divisions—"Defining Our Place in Democracy:
The Application of Mass Communication Research in Public Policy Debates”

Research Disivion—Business meeting

Student Media Advisers Divislon—Business meeting

12:30-2:15 » BEA Awards Division

2:30-4:00 # BEA Plenary—‘Managing the New Technologies”
4:15-5:30 ¢ District Meetings
MONDAY, APRIL 10

8:00-10:45 » Post-Convention Meetings
11;00-12;15 * Joint NAB/BEA Research Grant Reports

8:00-5:00 » Convention Registration Desk open
9:00-5:00 » BEA Exhibits and Books
9:00-5:00 * BEA Placement Center

9:30~10145

Sessions

Courses and Curricula and Management and Sales Divisions—"Teaching
Broadcast Sales”

International Division—"The Graduate Forum: New Research in International

¢ Communication”
Student Media Advisers Divisien—Competitive papers

Writing Division—Business meeting

Management and Sales and Law and Policy Divisions—"The Duopoly Game: An
Examination of Its Economics, Management and Pelicy Implications”

Law and Policy Division—"Legal |ssues Affecting New Media”

Production Division—"Student Production Showcase: Digital Audio Workstations”

News Division—Competitive papers

Two-Year/Smail Coilleges Division—Business meeting

Communication Technology and Production Divisiens—‘Teaching Media
Production with Desktop Technologies: Field Testing AVID and Matrox”

History Division—"Historical Snapshots and Evolution of Radio and

Television News: What's [nfluencing 1t?”

9:30-10:45

11=12:15
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THIS WEEK
April 3—Foundation of American Women in
Radio and Television Commendation Awards pre-
sentation. The Waldorf-Astoria, New York City.
Contact: (703) 506-3290.
* April 3-5—Cable & Satellite 95 conference and
exhibition, sponsored by Reed Exhibitions. The
Grand Hall at Olympia, London. Contact: 08t 948
9800.
April 4—Werthelm Schroder/Variety media con-
ference on “The Business of Enterlainment.” The
Pierre Hotel, New York City. Contact: Davia B.
Temin, (212) 492-6082.
April 4—Introduction to the Internet: Implica-
tions for Business,” forum in telecommunications
practice presented by Polytechnic University Cen-
ter for Advanced Technology in Telecommunica-
tions. Westchester Graduate Center, Hawthorne,
N.Y. Contact: Ameena Mustafa, (7t8) 260-3050.
April 4.6—"The Pay-Per-View Millennium Is
Coming,” conference presented by the Cable Tele-
vision Administration & Marketing Society (CTAM).
New Orleans Marriott, New Orleans. Contact:
Maribel Maldonado, (703) 549-4200.
April 5—international Radio & Television Society
Foundation Gold Medal Award dinner honoring
Rupert Murdoch. The Waldorf-Astoria, New York
City. Contact: Maggie Davis, (212) 867-6650.
April 5-6—Telco t0t: Cable Meets Telephony,”
presented by Women In Cable & Telecommunica-
tions. Quails Inn, Lake San Marcos, Calii. Con-
tact: Christine Bolletino, (3t2) 634-2335.
April 6-7—Wireless Leadership Forum, spon-
sored by the Personal Communications Industry
Association. Crystal Gateway Marriott, Arlington,
Va. Contact: Christina Tendero, (202) 467-4770.
April 7-10—40th annual Broadcast Education
Association convention. Las Vegas Convention
Center, Las Vegas. Contact: Lara Sulimenko,
(202) 429-5354.
= April 7-12—MIP-TV international television
marketplace, sponsored by Reed Exhibitions.
Palais des Festivals, Cannes, France. Contact:
(2t2) 689-4220.
April 9—Association for Maximum Service Tele-
vision annual spring board meeting. Sheraton
Desert Inn, Las Vegas. Contact: (202) 861-0344.
* April 9-13—National Association of Broad-
casters annual convention. Las Vegas Convention

APRIL
April 10—Assoclation for Maximum Service
Television annual membership meeting. Las
Vegas Convention Center, Las Vegas. Contact:
(202) 86t-0344.
April 10-11—Television Buraau of Advertising
(TVB) annual sales and marketing conference.
Las Vegas Convention Center, Las Vegas. Con-
tact: Robert Romano, (2t2) 486-tttt.
April 11—"If Public Television Goes Commer-
cial,” seminar presented by /nternational Radio &
Television Society Foundation. 75 Rockefeller
Plaza, New York City. Contact: Warren Tom,
(212) 867-6650.
April 11—Association for Maximum Service
Television annual engineering breakfast. Las
Vegas Convention Center, Las Vegas. Contact:
(202) 86t-0344.
April 12-13—"Understanding the Complexities of
Cable Regulation,” presented by Women in Cable
& Telecommunications. CNN Center, Atlanta. Con-
tact: Christine Bolletino, (3t2) 634-2335.
April 18-20—3rd annual Direct Response TV
West Expo & Conference, presented by Advanstar
Expositions. Long Beach Convention Center, Long
Beach, Calif. Contact: Tish Kelly, (800) 854-3t12.
April 18-21—Fifth Conference on Interactive
Marketing, presented by Interactive Marketing inc.
Hyatt Regency New Orleans, New Orleans. Con-
tact: Lauri Gavel, (3t0) 798-0433.
April 19—SkyFORUM, direct-to-home satellite

Center, Las Vegas. Contact: (202) 429-5300.

Dalehooks

Sept. 27—BROADCASTING & CABLE Interface IX
Conference, co-sponsored by Broadcasting &
Cable magazine and the Federal Communica-
tions Bar Association. The Willard Hotel, Wash-
ington. Contact: Joan Miller, {212) 337-6940.
Nov. 6—BRoADCASTING & CABLE 1995 Hall of Fame
Dinner. The Marriott Marquis Hotel, New York
City. Contact: Steve Labunski, (2t2) 213-5266.

TV symposium presented by the Satelfite Broad-
casting and Communications Association of
America. Marriott Marquis, New York City. Con-
tact: (800) 541-5981.

April 19-20—Ohio Association of Broadcasters
spring convention. Marriott Society Center, Cleve-
land. Contact: (6t4) 228-4052.

April 19-20—"Engineering for the Non-engi-
neer,” presented by Women in Cable & Telecom-
munications. TCI Training Center, Denver. Con-
tact: Christine Bolletino, (3t2) 634-2335.

April 19-21—DigiMedia '95 television/multime-
dia conference and exhibition, Geneva Interna-
tional Conference Centre, Geneva, Switzerland.
Contact: (Fax) +41 22 320 9075.

April 20-21—/nternational Radio & Television
Society Foundation minority career workshop.
New York Marriott East Side, New York City. Con-
tact: Maria De Leon, (212) 867-6650.

April 21.22—Texas Associated Press Broad-
casters annual convention. Hyatt Regency/Town
Lake, Austin. Contact: Diana Jensen, (214) 991-
2100.

April 21-22—Seminar on careers in the sports
industry, presented by Sports Careers. Westin
Bonaventure Hotel and Suites, Los Angeles. Con-
tact: Harry Leckemby, (602) 954-8t06.

April 21-23—"Civic Journalism Going Into '96,”
workshop sponsored by the Radio and Television
News Directors Foundation, Pew Center for Civic
Journallsm and Poynter institute for Media Stud-
fes. Waterfront Plaza Hotel, Oakland, Calif. Con-
tact: Cy Porter, (202) 467-5219.

April 24-26—Kentucky Cable Television Associ-
ation annual spring convention. Holiday Inn North,
Lexington, Ky. Contact: Randa Wright, (502) 864-
5352.

April 26—Broadcast Pioneers annual Golden
Mike Award Dinner. The Pierre Hotel, New York
City. Contact: Carol Munch, (2t2) 830-2581.
April 26-—-Federal Communications Bar Associa-
tion luncheon featuring US West’s Richard
McCormick. Washington Marriott Hotel, Washing-
ton. Contact: Paula Friedman, (202) 736-8640.
April 26-27—"Learning Criented Leadership,”
presented by Women in Cable & Telecommunica-
tions. Long Beach Hilton, Long Beach, Calif. Con-
tact: Christine Bolletino, (3t2) 634-2335.

April 26-29—8th world conference of broadcast-
ing unions, presented by the North American
National Broadcasters Association. Shelbourne
Conference Center, St. Michaels, Barbados. Con-
tact: (6t3) 738-6564.

April 27-29—Philippine Cable Show '95, pre-
sented by the Philippine Cable TV Association inc.
Bacolod City, Philippines. Contact: Rechelle Her-
naez, (63) (34) 24104.

April 28—Deadline for submissions to the Public
Radio News Directors Inc. awards competition.
Contact: Mike Marcotte, (206) 535-7758.

April 28-30—46th annual Associated Press
Television—Radio Association convention. Holiday
Inn Union, San Francisco.

April 20—"A Salute to Hugh Downs," a benefit
for the Museum of Broadcast Communications.
Chicago Hilton and Towers, Chicago. Contact:
(3t2) 629-6000.

MAY
May 2—Fred Friendly First Amendment Award
presentation to Bill Moyers from Quinnipiac Col
fege. Palace Hotel, New York City. Contact: (203)
281-8655.

* May 7-10—44th annual National Cable Teievi-
sion Association convention. Dallas Convention
Center, Dallas, Tex. Contact: (202) 775-3669.
May 9—International Radio & Television Society
Foundation awards luncheon. The Waldorf-Astoria,
New York City. Contact: Marilyn Ellis, {(2t2) 867-
6650.

May 10—Women in Cable & Telecommunica-
tions annual accolades breakfast. Dallas. Contact:
Tracy Mitchell, (3t2) 634-2339.

May 10-14— Pacific Mountain Network annual
conference. Dana Point Resort, Orange County,
Calif. Contact: Michele Nelson, (303) 837-8000.
May 17—Federal Communications Bar Associa-
tion luncheon featuring FCC General Counsel
William Kennard. Washington Marriott Hotel, Wash-
ington. Contact: Paula Friedman, (202) 736-8640.
May 17—American Women In Radio and Televi-
sion D.C. chapter annual Leadership Awards Lun-
cheon. Omni Shoreham, Washington. Contact:
Ellen McCloskey, (202) 541-3237.

May 19-21—Federal Communications Bar Asso-
c/ation annual seminar. The Homestead, Hot
Springs, Va. Contact: Paula Friedman, (202) 736-
8640.

» May 21-24—35th annual Broadcast Cable Fi-
nancial Management Association/Broadcast Cable
Credit Association conference. The Mirage, Las
Vegas. Contact: Cathy Lynch, {708) 296-0200.
May 21-25—Annual public radio conference,
presented by National Public Radio. Sheraton
Harbor Island, San Diego. Contact: Alma Long,
(202) 4t4-2000.

May 23-25—Cincinnati Bell Information Sys-
tems TEK-2t Conference. The Wigwam Resori,
Phoenix, Ariz. Contact: (800) 238-352t.

May 24-25—2nd annual Pan Asia Cable and
Telephony Conference, presented by AIC Confer-
ences. Hotel Shangri-La, Singapore. Contact: (65)
3-222-700.

May 24-27—Native American Journalists Asso-
ciation annual conference. Bismarck Radisson,
Bismarck, N.D. Contact: (6t2) 874-8833.

May 28-31—Cableroute '95,” 38th annual
Canadian Cable Television Association convention
and expo. World Trade and Convention Center,
Halifax, Nova Scotia. Contact: Christiane Thomp-
son, (6t3) 232-263t.

May 31-June 4 —American Advertising Federa-
tion national advertising conference. Hyatt
Regency Tampa, Tampa, Fla. Contact: Jenny
Pfalzgraf, {800) 999-223t.

JUNE
* June 1-3—44th annual American Women in
Radio and Television convention. Beverly Hilton,
Beverly Hills, Calif. Contact: (703) 506-3290.
June 6-11—1t3th annual National Association of
Hispanic Journalists convention. El Camino Real
Hotel, El Paso, Tex. Contact: (202) 662-7t45.
* June 7-10—Promax & BDA '95 conference &
exposition, presented by Promax International and
BDA International. Sheraton Washington Hotel
and Washington Hilton & Towers, Washington,
D.C. Contact: (213) 465-3777.
* June 8-13—18th Montreux International Tele-
vision Symposium and Technical Exhibition,
Montreux Palace, Montreux, Switzerland.
* June 18-24—t6th annual Banff Television
Festival. Banff Springs Hotel, Banff, Alberta,
Canada. Contact: Jerry Ezekiel, (403) 762-5357.

SEPTEMBER

* Sept. 6-9—Radio Show & World Media Expo,
sponsored by the National Association of Broad-
casters, Radio Television News Directors Associa-
tion, Society of Broadcast Engineers and Society
of Motion Picture and Television Engineers. New
Orleans, La. Contact: Lynn McReynolds, {202)
429-5350.
* Major Meetings

—Compiled by Kenneth Ray

{ken.ray@b&c.cahners.com)
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Richard Ma_r_c Glgsser

television business straight out

of college when he got a job
buying broadcast equipment for NBC
in New York. While many of his con-
temporaries got their starts as pages
or in the mailroom, Glosser’s job
landed him in the middle of a televi-
sion career.

Glosser soon sought out the sports
side of NBC. “I always loved sports,”
he says. “I knew I made the right
choice when one of [my] first assign-
ments was covering a baseball game
in Baltimore and [l was] hanging out
after the game listening to old base-
ball stories with Vin Scully, Joe
Garagiola and Harry Coyle.”

Advancing to sports unit manager,
Glosser became a jack-of-all-trades,
responsible for logistics, finance and
making sure all the proper tools were
available to his technical and produc-
tion staff. Glosser started working on
the NBC weekly show SportsWorld,
where he was responsible for crews
covering boxing, car racing, horse
racing and other sports.

Then it was back to school. Gloss-
er attended Columbia Business
School in upper Manhattan, intend-
ing to return to television.

He was offered a summer job
doing financial analysis for ESPN,
but turned it down to go to Miami
and develop interactive video discs
for a company called Origin Devel-
opment. Origin was developing many
different applications such as touch-
screen electronic shopping kiosks.

“l could see the potential of inter-
active technology for people to
choose what they want and for them
to capture that information in their
own way. The problem was that con-
sumer behavior was not accepting
this technology,” Glosser says. Ori-
gin Development went under.

After business school, Glosser
entered the management associate
program at Columbia Pictures
Entertainment. During the two-year
program he learned about interna-
tional film, television and video dis-
tribution and became well-versed in
many of the financial facets of the
company.

Richard Glosser jumped into the

Glosser became involved in the
start-up of the in-house barter opera-
tion of Columbia’s domestic distribu-
tion division. He also was directly
involved in deal-making between the
company’s production and corporate
units.

Then Mel Harris, president of
Columbia’s new owner, Sony Pic-
tures Entertainment

He has his eye on a number of
emerging markets. The first is play-
along games over television, such as
Jeopardy! and Wheel of Fortune.

Glosser also provides programing
for the cable Game Show Network
and has pooled his production
resources Lo create interactive scripts.
For example, multiple-choice
answers have been developed for a
Jeopardy! database that can be
accessed by a number of interactive
distribution networks, including
broadcast, cable and telephone com-
panies. He also struck a deal with
GTE Main Street, licensing Joker’s
Wild and Bullseye to the interactive
TV service.

But Glosser has expanded beyond
play-along and interactive TV exper-
iments. He also is intrigued by the
growing personal computer/online
services market.

Glosser is handling Sony Pictures
Entertainment’s involvement in
Sony Online, which brings together
Sony’s various divisions on the
Internet’s World Wide Web. His
group is creating

Television Group,
asked Glosser to be-
come his vice presi-
dent for operations.
Glosser got into inter-
active television when
both Harris and Andy
Kaplan of then-
Columbia Pictures
Television expressed
interest in starting an
interactive unit—and

Senior vice president, interac-
tive programing, Columbia Tri-
Star Television, Los Angeles; b.
Sept. 21, 1960, Johnstown,
Pa.; BA, Universily of Pennsyl-
vania, 1982; MBA, Columbia
Business School, New York,
1988; broadcast-equipment
buyer, NBC, New York, 1982-
83; sports unit manager, NBC
Sports, 1983-86; management
associate, Columbia Pictures

online sites for
Sony’s television and
movie divisions and
for the Game Show
Network.

Glosser also is
developing hybrid
products that will
connect CD-ROMs
with online services.
His group is develop-
ing a stand-alone ver-

- Entertainment, New York/Lon- .
hiring Glosser to lead don? 19';';_;0;' L:_w a:sistaontn to | sion of Jeopardy! that
1t chairman, Columbia Pictures will store questions

Last year, Glosser
started the interactive
programing unit of
Columbia TriStar
Television. Based in

Los Angeles, Glosser |30, 1993.

Television, 1990-92; VP, opera-
tions, Sony Pictures Entertain-
ment Television Group, 1992-
94; current position since
1994; m. Cathy Hoffman, Oct.

and answers on a CD-
ROM. The game then
could turn into a mul-
tiplayer game over
online networks.

The broadband

has become nothing
short of Sony’s online entertainment
guru. He realizes that the new mar-
kets he is dabbling in are still trying
to get off the ground. But if the rapid
rise of his career is any indication,
Glosser may be following a good
hunch,

world presents the
next market opportunity, Glosser
says, and Columbia TriStar Televi-
sion is talking to a number of cable
and telephone companies about ways
it can bring interactive television pro-
graming to their future distribution
networks. —MB
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BROADCAST TV

Appointments at KPLR-TV St. Louis,
Mo.: Sidney Moore, assistant news
director, named news director; Paula
Holtzman, account executive, named
director, marketing.

Cheryl Johnsen, traffic manager,
KTLA(TV) Los Angeles, joins KMEX-
Tv there as director, traffic and pro-
graming.

Appointments at wolO(TV) Shaker
Heights/wUAB(Tv) Lorain, both Ohio:
Vem McKimmey, freelance producer,
joins as news promotion producer;
Miriam Carey, writer/editor, joins as
news publicist; Maria Winfield, week-
end anchor/reporter, KIRH(Tv) Tulsa,
Okla., joins as morning anchor/
reporter.

Terri Parker, reporter, wTvJ(Tv)
Miami, joins wPBF(TV) West Palm
Beach, Fla., in same capacity.

Cindy Smith, producer, wrAA-TvV Dal-
las, joins Chamey Media Services,
Washington, as Washington corre-
spondent.

Debbie Sweeney, program manager,
Pappas Telecasting Co., Visalia,
Calif., named corporate director, pro-
graming.

Pablo Espinoza, weather producer/asso-
ciate news producer, KMOL-TV San
Antonio, Tex., joins KWTX-Tv Waco,
Tex., as general assignment reporter/
editor.

John Johnson, senior correspondent/
anchor, wac-Tv New York, joins
WCBS-TV there as anchor.

Kathy Soifer, executive producer,
WAGA-TV Atlanta, joins WATL(TV) there
as director, creative services.

Anderson Cooper, reporter/producer,
Channel One News, New York, joins
ABC News there as correspondent.

Alicia Ortega, general assignment
reporter, WLTV(TV) Miami, joins
WTVI(TV) there as co-anchor, Today in
South Florida.

Bob Mackowiak, director, programing
and promotion, wWLOS(TV) Asheville,
N.C., joins wavi(Tv) Louisville, Ky.,
as manager, marketing and promo-
tion.

John Reim, director, local programing,

KIRO-TV Seattle, joins KBYU-TV Provo,
Utah, as managing director, broadcast
services, and CEO.

John Baldwin, executive producer, mar-
keting and promotions, WGAL(TV)
Lancaster, Pa., named on-air promo-
tion manager.

PROGRAMING

Appointments at Benedek Broadcast-
ing Corp., Rockford, Ill.: K. James
Yager, executive VP, named president;
Richard Benedek assumes the title of
chairman/CEO.

Annette Frymer, director, business and
legal affairs, Owl Communications,
Toronto, joins Paragon Entertainment
Corp., Los Angeles, as VP, business

. === and legal affairs.

| Appointments at
Tumer Broad-
casting Sales,
Atlanta: Dan
Stone, senior VP,
client and market
development,
adds senior VP,
market develop-
ment for interna-
tional sales, to
his responsibilities; Andrew Goldman,
account executive, sales, Turner
Entertainment Networks, named man-
ager, international sales, New York;
Michael Ginn, account executive, CNN
sales, Chicago, named manager, inter-
national sales, Los Angeles.

Robbie Banks Douglas, account manager,
Mars Promotional Services, Dallas,
joins Big Feats! Entertainment, Plano,
Tex., as marketing manager,
Wishbone.

Patrick Jarvis, producer/development
executive, Fox Television Stations
Productions, joins Tribune Broadcast-
ing Co., Chicago, as senior producer.

Stone

Marian Davis, VP, international pro-
gram development, CBS, New York,
Jjoins MTM Television, Studio City,
Calif., as VP, international program-
ing and new media development.
Sara Berrisford, senior analyst, MGM
Worldwide Television, Santa Moni-
ca, Calif., named manager, television
research.

Appointments at Carsey-Werner Dis-

tribution, Los Angeles: Jerry Leifer,
VP, marketing, Cannell Distribution
Co., Los Angeles, joins as VP, distri-
bution operations; Susan Austin, VP,
research, MTM Worldwide Distribu-
tion, Studio City, Calif., joins in
same capacity.

Burt Dubrow,
executive pro-
ducer, program-
ing, Multimedia
| Entertainment
Inc., New York,
named VP, pro-
graming.

Appointments at
Fox Broadcast-

ing Co., Beverly
Hills, Calif.: Rod
Riegel, senior publicist, named man-

ager, corporate public relations; Car-
olyn Prousky, publicist, named senior

publicist.

Jeff Sneticker, executive VP/chief
financial and administrative officer,
Reeves Entertainment, Los Angeles,
joins UPN, Hollywood, as senior VP,
finance and administration.

Jacqueline Kelly, VP, PS Production
Services Ltd., Canada, joins the Cata-
lyst Group of Companies, Toronto, as
VP, finance and corporate affairs.

Richard Bressler, senior VP, finance,
Time Warner Inc., New York, named
CFO.

Kathy Hornbuckle, manager, televi-
sion, MGM Worldwide Television
Group, Los Angeles, joins Nelvana
Communications Inc. there as man-
ager, development.

Appointments at NATPE Interna-
tional, Los Angeles: Jon Dobkin,
manager, business affairs, named
VP, finance; Susan Davis, executive
assistant to the president, named
director, seminar activities.

Dubrow

Linda Ferrani, executive director, inter-
national servicing, New World Enter-
tainment, Los Angeles, named VP.

RADIO

Bill Kreutz, manager, Midwest region,
Westwood One Radio Networks, Los
Angeles, named VP, affiliate relations.

Clint Hasse and Terry Schroeder, account
executives, KMOX(AM) St. Louis,
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named LSMs.

Appointments at The Interep Radio
Store: Lorin Kleiner, account execu-
tive, Internet, New York, named VP,
sales; Eddie Leeds, VP, account ser-
vices, Interep Radio Store, named
VP/director/regional manager, Major
Market Radio, New York: Mariann
Deluca, senior VP/director, sales, the
Torbet Radio Group, assumes addi-
tional responsibilities of director,
BOOM! Radio.

Holly Levis, night-
time host,
wQCD(FM) New
York, joins SW
Networks there
as weekend host
and “the voice”
of SMOOTH-
FM.

Rick Caffey, sta-
tion manager,
wCNN(AM) North Atlanta/WALR(FM)
Athens, both Georgia, named GM,
Atlanta Urban Radio Aliiance.

Paul Miraldi, marketing manager,
KEEY-FM St. Paul, Minn., joins
KNEw(AM) QOakland and KSAN-FM
San Francisco, both California, as
director, marketing.

Appointments at Katz Radio: Vicki
Parr, senior account executive,
named sales manager, Chicago; Erik
Hellum, sales manager, Chicago,
named VP, West Coast, Los Angeles.

Levis

CABLE

Appointments at Cablevision, Wood-
bury, N.Y.: Glenn Brown, assistant GM,
named GM, East End system; Wayne
Bamett, VP, ground services, USAir,
joins as VP, U.S. cable.

Brian Hughes, manager, special pro-
graming, TNN: The Nashville Net-
work, Nashville, named director.

Appointments at The Golf Channel,
Orlando, Fla.: Lia Tysdal, consultant,
Tysdal Consulting, Santa Monica,
Calif., joins as VP, satellite and com-
mercial markets; Patricia Bishop,
director, affiliate sales, Home Shop-
ping Network, St. Petersburg, Fia.,
joins as director, affiliate marketing.

Douglas Lindquist, senior VP, sales and
marketing, News Datacom Inc.,
Beverly Hills, Calif., joins Playboy
Entertainment Group there as VP,

satellite, Playboy TV.

Melanie Rohrbach, director, marketing,
TBS-Latin America, TNT and The
Cartoon Network, Atlanta, named VP.

Jerome Scro, VP/controller, Showtime
Networks Inc., New York, named
senior VP/controller.

Bryan Byrd, publicist, Prime Sports-
West, Los Angeles, named publicity
manager.

v Appointments at
USA Networks
International,
New York: David
Armstrong, senior
VP, sales and
acquisition, All
American Televi-
sion, joins as VP,
programing and
acquisition;
Mauricio Gerson,
director, programing, Latin America,
named VP.

Appointments at MTV: Music Televi-
sion, New York: John Shea, senior VP,
ad trade marketing, named senior VP,
marketing; Dave Sirulnick, VP/execu-
tive producer, news and specials,
named senior VP/executive producer.

Appointments at MTV Networks,
Market Development Group—affiliate
sales and marketing, New York: Tony
Dunaif, project manager, Markle Foun-
dation, joins as marketing manager;
Anita Khosla, consultant, Showtime,
joins as manager/sales executive; Rus-
sell Wolff, intern, Paramount, joins as
manager/sales executive.

Michael Baumstein, independent con-
sultant, joins HBO, New York, as VP,
finance and analysis.

Appointments at Century Communi-
cations, New Canaan, Conn.: Judith
Allen, VP, marketing and public
affairs, Margaret Bellville, VP, South-
west group and JoAnn Cavallaro, VP,
Eastern group, named senior VPs;
George Francisovich, VP, counsel/cable,
Viacom International, New York,
joins as senior VP, legal affairs.

Armstrong

MULTIMEDIA

Appointments at Metro Networks,
Houston, Tex.: Tom Tucker, GM, KJJO-
AM-FM St. Louis Park, Minn., joins as
director, marketing, Minneapolis;
Mike Haake, director, operations-Hous-

ton, named regional director, opera-
tions, Central region.

Dirk Smillie, special assistant to the
executive director, Columbia Univer-
sity’s Media Studies Center, New
York, named manager, communica-
tions.

Marvin Born, VP, engineering, Dis-
patch Broadcast Group, Columbus,
Ohio, elected to Board of Directors.

James Longson, executive VP/GM,
Compton’s, Chicago, named presi-
dent/CEQ.

Linda Kahn, senior VP, international
program sales, Nickelodeon, New
York, joins Scholastic Productions,
there as senior VP, programing and
distribution.

DEATHS

Fred A. Palmer, 90, broadcast pio-
neer, died March 30 in O’Bleness
Memorial Hospital in Athens,
Ohio, after a week-long illness.
Palmer’s career began in 1929 at
WAIU(AM) (now WTVN[AM]) Colum-
bus, Ohio, where he was known as
“Neighbor Palmer,” the farm
reporter. A short time later he
became general manager and con-
tinued with the station throughout
the Depression. He also worked at
KOY(AM) Phoenix and wCKY(AM)
Cincinnati, and was instrumental in
forming Nationwide Communica-
tions and later wrrD(AM) Colum-
bus-Worthington, Ohio. Palmer
owned WATH-AM-FM Athens, Ohio.
He is survived by his wife, Miriam;
a daughter; a son, seven grandchil-
dren; and two great-grandchildren.

loel E. Lawhon, 75, died March 14 at
Rex Hospital, Raleigh, N.C. After
World War II Lawhon helped to
start wvoT(AM)/WRDU(FM) Wilson,
N.C. He was also part-owner of
stations in Greenville, N.C., and
Decatur, Ga. In 1965 Lawhon
worked at wRAL-Tv Raleigh, N.C.,
as public affairs director and news
director. He later began airing com-
mentary at the end of the station’s
daily 6 p.m. newscast. Lawhon is
survived by his wife, Frances;
daughter Kay; son Ed; a sister; a
brother; and two grandsons.

—Compiled by Denise Smith
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Members of the Writers Guild of
America West and East last week
voted to ratify a new set of film
and TV contracts with the produc-
tion arms of the Big Three net-
works and the Alliance of Motion
Picture and Television Producers,
averting the possibility of a strike.
The agreements call for overall mini-
mum pay rates to rise 10.9%, com-
pounded over the term of the agree-
ment (including a compounded
increase of 9.3% for network prime
time rates and 12.5% for daytime
serials); increased minimums for
writers who supply material to shows
on the Fox Network—from varying
amounts to 100% of network mini-
mums for shows on the other three
networks; and improvements in
residuals paid on shows that air on
Fox—from 40% of Big Three net-
work residuals currently to 55% of
Big Three network residuais by the
third year of the contract. The pro-
duction operations of the Fox Net-
work were covered under the
AMPTP agreement. The new mini-
mums are effective May 2.

The FTC’s proposal to imple-
ment telemarketing sales rules
could be interpreted to include
some TV advertisements, the
Association of Independent Televi-
sion Stations has told the FTC.
INTV, which is asking the FTC for a
clarification, says the proposal's defi-
nition of telemarketing includes lan-
guage that might be interpreted to
include commercials offering viewers
a number to call to order a product.

The lawsuits were flying
between AT&T and Martin Mari-
etta Corp. last week. AT&T fired
the first shot in a Virginia federal dis-
trict court, suing Martin Marietta for
more than $250 million. The satellite
carrier's lawsuit charges Martin Mari-
etta with failing to correct known
defects in the Telstar 402 satellite,
which failed shortly after its 1aunch
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last year. AT&T also charges Martin
Marietta with delayed delivery of Tel-
star 402R. “Each month of delay
costs AT&T more than $20 million in
damages," the carrier’s suit says.
Martin Marietta called the charges
meritless. The same day AT&T filed
its suit, Martin Marietta responded
with a suit in a U.S. district court in
New Jersey charging AT&T with fail-
ing to make payments on Telstar
402. Additionally, Martin Marietta
Commercial Launch Services filed a
suit in a Colorado state court asking
the court to rule that the company
met its contractual obligations con-
cerning launch services.

Combined local and national
radio ad revenue jumped an
average 15% in February com-
pared with February 1994,
according to the RAB's latest survey
of station revenue in 100 markets.
Markets in the Southwest showed
the largest gains in local revenue—
averaging 16%—while markets in
the East and West reported the
largest increase in national spot rev-
enue, an average 23%.

With their federal funding threat-
ened, public TV stations in March
drew 13% more pledges and 15%
more dollars than in March 1984,
PBS says. There were 593,011
pledges, totaling $44.2 million, com-
pared with 525,0832 piedges, totaling
$38.3 million, last year. “Legislators
who are unwisely contemplating strip-
ping away the ‘pubtic’ in public televi-
sion should know that this public/pri-
vate partnership is effective,” PBS
President Ervin Duggan said in a
statement. Viewers are the largest
source of funding (more than 21%)
for public TV.

0.J). Simpson girlfriend Paula
Barbieri has filed a $1 million
lawsuit against Paramount Pic-
tures and its Hard Copy syndicat-
ed news magazine for allegedly
exploiting her appearance on another
Paramount-produced television
show. The suit alieges that Barbieri
agreed to portray a vampire in an
episode of Paramount's The Watch-
eron the condition that the studio not
advertise her relationship with Simp-
son. The suit alleges that Paramount
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gave raw footage of her appearance
to its syndicated Hard Copy show,
which ran a Feb. 14 segment on her
upcoming appearance. A spokes-
woman for Hard Copy and Para-
mount said that neither the studio
nor the show had yet been served
with the lawsuit, but added: “We dis-
agree with her claims made in her
suit as reported in the media.”

About that initial public offer-
ing Grundy Worldwide Televi-
sion announced last week:
never mind. Instead, Grundy has
agreed to be purchased by UK-
based Pearson Television Ltd., for
$279 million, subject to reguiatory
approvals. Program producer/distrib-
utor Pearson is the parent company
of Thames Television and Financial
Times Television. It also owns a
14% stake in BSkyB; 14% of York-
shire Tyne-Tees Television; and a
45% stake in a European satellite
TV venture with the BBC.

Internet obscenity bans are
probably illegal under the Con-
stitution, House Speaker Newt Gin-
grich said during an interview with
David Frost that aired on PBS last
week. Discussing Sen. James Exon’'s
proposal to ban pornography from
online information services, Gingrich
cited the Constitution’s “very strong
freedom of speech provision” and
advocated action by advertisers as
an alternative to legislative action.

Arianespace last week returned
to space with the launch of Brazil's
Brasilsat B2 and Eutelsat's Hot Bird
1 satellites. The launch was Ariane-
space’s first since a December
launch failure.
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HOLLYWOOD
Tim and Jerry?

Stations in about 22% of the coun-
try will carry the new off-network
strips of hit shows Seinfeld and
Home Improvement this fall. One
idea brought up last week in pro-
motion-oriented meetings between
syndicators of the shows and sta-
tions that bought them was joint
promotions featuring the cast of
both shows in the same spots, says
Steve Poitras, a director of market-
ing for KTvu(Tv) Oakland, who at-
tended the meetings. “Both syndi-
cators were excited about the
potential of putting the talent of the
two shows together, although it
would also depend on the willing-
ness of the creative talent in-
volved,” he says. Launch dates for
the shows have not been set, but
Poitras says that both are leaning
toward mid-September.

CTW cable plans

Kids show producer Children’s
Television Workshop soon will
select an investment banker to
refine its business plan and strate-
gic partners for a kids education-
entertainment venture that would
include a cable channel, CD-ROM,
online service and magazine, says
Gary Knell, CTW senior vice pres-
ident of corporate affairs. “We’ll be
looking for major media players,
telcos, studios, software companies
and MSQOs,” he says, estimating the
initial investment in the venture at
“tens of millions.” Targeted for a
1997 launch, CTW’s New Kid City
channel would not include CTW'’s
Sesame Sureet, but would feature
shows like 3-2-1 Contact, The Elec-
tric Co. and Square One TV. CTW
also is lobbying Congress and the
FCC to provide regulatory incen-
tives to cable providers to add new
channels dedicated to educational
kids-programing ventures.

WASHINGTON

We want more!

HDTYV or no HDTYV, broadcasters
say they need more spectrum. This
week, they plan to ask the FCC to
reconsider its February decision on
reallocating government frequen-

cies. Broadcasters had hoped that a
chunk of the frequencies in the
4660-4685 mhz band would be-
come broadcast auxiliary spectrum,
which includes frequencies for
electronic newsgathering. Instead,
the FCC allocated the frequencies
to “fixed and mobile” services,
which the commissicn said might
include broadcast auxiliary spec-
trum but might also include other
services. The FCC also proposed
assigning licenses in the band
through competitive bidding. A
group of broadcasters led by the
Association for Maximum Service
Television plans this week to ask
the FCC to review its decision and
to issue a specific allocation for
broadcast auxiliary service.

ORLANDO
Changing history?

Speaking at a meeting of the Cable
Television Public Affairs Associa-
tion in Orlando, Discovery Com-
munications Chairman/CEO John
Hendricks added a new wrinkle to
his company’s plans to launch a
full-time history network. He said
an alternative might be a “Discov-
ery History Club” that “somehow
could reside on some public access
channels where we probably can’t
commercialize it but we could sell
videocassettes.”” DCI’s plan to cre-
ate four spin-off channels—Time
Traveler (history); Quark (science/
technology); Animal Planet
(nature) and Living (how-to/cook-
ing)—has targeted an April 1995
launch of the four services.

Drawn for BROADCASTING & CaBLE by Jack Schmidt
“Your newscast said you wanted home
video of big events. This one is of my wife
Donna’s birthday party!”
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Past or prologue?

Broadcasters don’t need reminding: 1994 was a very
good year. We offer still more evidence this week in the
exclusive revenue and profit reports for the four largest
television network companies, which collectively
brought in $14.8 billion and managed to keep $2.5 bil-
lion. It was a remarkable performance for a resurging
broadcast medium, and we hope the precursor of even
greater things to come.

But broadcasting won’t be left to its laurels. Cable,
too, is pressing onward, expanding its turf and its hold
on the American public. The telcos are out there some-
where and DBS is everywhere. What television broad-
casters must do is keep their eye on the main chance:
advancing into the 21st Century through the second, dig-
ital channel. About which more next week.

Just say no

Speaker of the House Newt Gingrich has asked the three
networks for a half hour of airtime Friday, April 7—
marking the end of the first 100 days of the new Con-
gress—to talk about the Republican Contract with
America. We wish they had all refused (the box score at
press time was currently CBS yes, NBC and ABC no,
Fox undecided), although we support each network’s
right to its own judgment.

As precedent for telecommunications policy it would
be lamentable to accord the speaker the courtesy now
extended only to the President. And Gingrich is not the
kind of politician to whom you yield an inch unless
you’re prepared to give a mile. In a speech last week he

identified the news media—in this case the Washington
media—as an impediment to American progress. No one
will be surprised that we disagree, but we sure don’t
want our media to be doormats for his partisan politics.

The newly resurgent Network Affiliated Stations
Alliance, which is hell bent on preventing deregulation
of the broadcast media, has already told the speaker that
if the networks turn him down, they won’t. On behalf of
over 650 affiliates of ABC, NBC and CBS, NASA has
written the speaker suggesting they will preempt net-
work programing if need be to carry “programing of
great local or national importance.” Talk about putting
private expediency ahead of journalistic principle.

Well, we support their editorial rights, too, although
the time they’re pledging to the project is network time,
not local. The process is called pitting brother against
brother, and it leads to no damned good.

Off with their heads

The FCC last week issued record fines—totalling
$225,000—on two stations (KTTU[TV] Tucson and WSEE-
Tv Erie, Pa.) for violations of the ad limits in children’s
television. Had the commission stopped there the pun-
ishment would have been sufficiently severe, if not ex-
cessive, but in both cases the FCC cut the renewal term
to two years, opening them up to license challenges—
often costly and time consuming and potentially fatal—
in two years rather than the current five. We must agree
with FCC Commissioner James Quello that the action
was excessive. He says the commission “has begun
handing out short-term renewals like clowns handing out
candy at a circus.” The only difference is, nobody’s
laughing.
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Welcome to the World Favourite.

MIPTV. The World’s number one Television Programme
Market. That's non-stop business. Six intensive days of

buying, selling and negotiating.

100 countries, 9600 participants, 720 TV stations, 1645
production and distribution companies and 1712
infernational buyers. It's the prime market, with the

key players making executive decisions.
Book your participation today.

In this competitive market-place, ensure your company’s
pasitioning with a high profile marketing campaign in the
MIP Preview, MIP Guide and MIP Daily News.

Be seen and heard!
Sign on for the MIP Experience. Your first choice,

And swilch onto the world today!
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International Television
Programme Market

Palats des Festirals
Cunnes, France

April - 12

For further information contact:

IN FRANCE AND REST OF WORLD FAX
JACQUES GIBOUT 33 (1] 44 34 44 00 OR
TEL 33 (1) 44 34 44 44

IN UK FAX PETER RHODES ON
0171 895 0949 OR TEL 0171 528 0086

IN USA FAX BARNEY BERNHARD ON
[212) 689 4348 OR TEL (212) 689 4220
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