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Must Reading from
BROADCASTING & CABLE

March 11, 1996

Radio’s megaweek Infinity Broadcasting last week made the largest-ever radio-
only station buy, while Clear Channel Communications bought U.S. Radio and racked
up a record number of radio stations for its portfolio. The rush to consolidate under

deregulation is expected to continue unabated. /' 5

Waiting for upfront Expect a correction in this year’s network prime time upfront
markets after two years that were good for networks and costly for advertisers. And it
could be a sofier upfront this year, network sales executives say. / 9

TCl rates going up 1n the wake of rate increases by other top MSOs, TCI is
raising rates al about half its systems around the country. The increases will average
15%-20% in some key clusters, notably Northern California and Denver. / 12

Senate budgeteers co-opt auction issue The Senate Budget Committee has
jumped the gun on plans by the House and Senate commerce committees to hold hear-
ings on spectrum auctions. Its hearing is scheduled for this Thursday. / 20

BROADCASTING '

CBS savors weekly win Paced by a combination of
specials, stunts and regular series, CBS has notched its [
first weekly win since November 1994, “We have miles to
go,” cautions CBS Enter-

tainment President Leslie

Moonves. / 26

‘Dateline’ goes for
four Dateline NBC
expands to its fourth night
this Sunday against CBS
powerhouse 60 Minutes.
Although a win is not
expected, time period improvement is. / 30

Warner Bros predicts that
‘Friends’ will smash ‘The Cosby
Show's’ oft-net sales record. / 26

Network radio ratings slump continues Ne-

work radio listenership has declined for the second con-
secutive survey period, RADAR 52 reports. Nine of the |
indusiry’s 14 networks have lost audience share. / 38

COVER STORY

Toys in the broadcast attic
For 21 years the history of the
Museum of Television & Radio has |
been one milestone after another.
Next week the museum dedicates
its new West Coast edifice, com-
pleting a bridge between the cre- }

ative and business communities
on both coasts. In an interview,
museum president Robert Batscha
descnbes the ever-renewing vision behind the institu-
tion. Cover photo by Rick Falco/Black Star / 22

| EItOrials coevevereereenn.

George and Alana are splitting
again. this time from their low-
rated morning tetk show. / 17

SPECIAL REPORT: STATION TRADING 1995

$8 billion bull loose in station market 1995
will be remembered as the year that TV and radio station
sales boomed, with group buys leading the pack. More
than $8 billion worth of sales were reported last year. / 40

| Cable trading: A big deal Consolidation among

cable systems has put control of 60% of the country in
the hands of the top four MSOs. As in the broadcast
industry, “consolidation is going forward at a dramatic
rate,” one broker says. / 42

AT&T may call Buying access from cable and wire-
less cable system operators may be a way for AT&T (o
proceed with its plan to offer local phone service in all 50

states. / 64

Telemm \

Netscape slashes software price —

The price of Netscape’s Iniernet server soft-

ware has dropped by $200. Like Microsoft, Netscape is ap-

pealing 10 novices, saying the software is easy 10 use. / 74
TECHNOLOGY

News Corp. ditches Intelsat News Corp. has
kitied its contract with Comsat for satellite capacity on
the Intelsat system. The satellite was destroyed after
launch last month. / 78

Changing Hands ........... 36 Fates & Fortunes.......... 98
Classified ..........cccoceene 81
Closed Circuit............. 101 Network Raiings
102  Washington Watch........ 21
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Radio’s Mega-Week

In largest radio deal ever, Infinity buvs 12 stations for $410 million, raising its total
to 46, Clear Channel picks up 13 for $140 million, giving it 52 stations

By Donna Petrozzello and
Elizabeth Rathbun

adio’s rush 10 consolidate set new
Rrecords last week, when more
than a half-hillion dollars
changed hands in just two station deals.

Infinity Broadcasting Corp. made |
the largest-ever radio-only deal, buying
12 stations owned by Granum Hold-
ings LP. The $410 million price super-
sedes the record radio-only purchase,
set last year: Chancellor Broadcasting
Co.’s $395 million merger with Sham-
rock Broadcasting Inc. (see “Special
Report,” page 40).

Also last week, Clear Channel Com-
munications Inc. paid $140 million for
U.S. Radio’s 13 stations, plus options
to purchase five others. Counting sev- |
eral recent deals it has made. Clear |
Channel’s porifolio would balloon
from 39 radio stations to 52. tncluding |
tocal marketing and joint sales agree- ‘
ments, the company actually would

have 64 stations, spokesman Randall
Mays says. That’s more than any other
group. “but you never know [how long
that record will last] with how things
are proceeding,” he says.

Together, the Clear Channel and
Infinity deals add up 10 $550 million.
Both are subject 1o FCC approval.

Infinity’s purchase would vault it
trom 34 stations to 46. including six
FMs (from four) in Dallas; four FMs
(from three} in Baltimere/Washinglon:
four FMs (from two) in Boston (see
chart, page 8), and two FMs (from one)
in Atlanta.

Infinity's and Clear Channel’s records
beg to be broken. With the Telecommu-
nications Act of 1996 in place. radio
groups are buying each other at a
rapid—and costly—pace. They’re tak-
ing advantage of the lifting of national
ownership caps and the easing of local
caps. Now, a broadcaster cun own up to
eight stations in large markets, but no
more than five ot a kind, FM or AM.

Other radio mega-deals inspired by
the Telecommunications Act were
Jacor’s $774 million acquisition of
Citicasters Inc. on Feb. 12 and its Feb.
5 buy of Noble Broadcast Group Inc.
With the Noble buy, Jacor became the
first company to hit the new limit of

| eight holdings. in Denver.

Infinity’s purchase of Granum illus-
trates the consolidation trend that
deregulation has inspired. says media
analyst Drew Marcus of Alex. Brown
& Sons. Dallas and Boston will go
“from a competitive [market| model 10
an oligopolistic one.” he says.

Or as Granum President/CEO Herb
McCord says: “It’s reailly become
impossible for [Granum]| to compete
against the largely publicly 1raded
radio companies for buying stations.”

[ Granum is a privaiely owned sub-

sidiary of investment partnerships
Kohlberg Kravis Roberts & Co. LP and
Granite Equity Partners.

Ctlear Channel’s purchase of U.S.

RADIO POWERHOUSES

NYSE: INF

| Infinity Broadcasting Corp.

With its purchase of Granum’s 12
radio stations, Infinity’s radio
holdings will swell to 46 stations,
with significant clusters in
Dallas/Fort Worth,
Baltimore/Washington and
Boston. Group is best known as

NYSE: CCU

Clear Channel Comm. Inc.

Upon completing the acquisition of
U.S. Radio’s 18 stations, San
Antonio, Tex.-based Clear Chan-
nel will become the nation’s
largest radio group. It will own 52
stations and control 12 others

——threugh local marketing-and joint—

Mel Karmazin home of talk personality Howard : . Lowry Mays
it S pStern. Lo - sales agreements. lts biggest radio g aemertCEO
$45r $43%a York-based group clgster_ltshm HQ“S:O" $551 $551/s
strayed outside radio ;N r?sreltl Ias slxnssa-
40 for the first time last e Byl 5 O
month, purchasing 19 TV stations and
an outdoor- six TV translators.
™ advertising firm.
1995 1995
30 Revenue: $283.4M
Revenue: $325.7M
INFINITY income: $54.5M Income: $32M Ol
25 Earnings Per Earnings Per CHANNEL
Share: $.79 Share: $.91
20 Chart source Bloomberg Business News
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Radio. however, does little to advance
the San Antonio—based group’s station
clusters. Clear Channel has no existing
radio holdings in seven of U.S. Radio’s
eight markets. Clear Channel adds sia-
tions only in Houston. where it grows
10 three FMs and three AMs,

“Clear Channel|’s deal | makes a lit-
tle less sense.” one radio broker says.
“It’s more random.” Infinity/Granum.
however, 1s a “real good fit.... It lines
’em right up” for market consolida-
tion.

With radio and TV prices running
high, industry analysts and brokers say
Infinity got a good deal. even though it
paid 16-17 times Granum’s estimated
1995 cash flow of $25 million.

The deal will be financed with Infin-
ity’s debt, which is about three times
the company’'s earnings before interest.
depreciation, taxes and amertization.

“His debi-equity ratios are high. but
nobody seems to care.” the radio bro-
ker says of Infinity President/CEO Mel
Karmazin. “They have basically made
money on everything they 've bought.”
Infinity’s buying spree is expected to
continue.

Marcus calls the Infinity/Granum
marriage “a perfect fit.”” He poinis 10
Infinity’s strong presence in Dallas and
Boston. The company now could com-
mand up 10 30% of radio ad revenue in
Dallas and 25% in Boston. he says.

News of ithe deals also pleased the
stock market. Infinity’s stock rose from
rading at 41 7/8 last Monday (March
4) 1o 43 3/4 last Friday, a 52-week

Clusters are born
The action is hot in radio, where deregulation is encouraging consolidation—and mar-
ket clustering. Here’s where groups are bulking up with at least tour FMs:
Marketl Owner Total no. stations
Dallas/Fort Worth Infinity Broadcasting Corp. 8:6FM, 2 AM
Denver Jacor Communications Inc. 8:4FM, 4 AM
West Palm Beach, Fla. Fairbanks Communications Inc.  8: 4 FM, 4 AM
Boston Evergreen 7:5FM, 2 AM
Chicago Evergreen* T:5FM, 2 AM
Baltimore/Washington Infinity 7: 4 FM, 3 AM
Wichita, Kan. Triathlon Broadcasting Co. 7: 4 FM, 3 AM
Spokane, Wash. Triathlon 7:4FM, 3 AM
Fort Lauderdate/Miami Paxson Communications Corp. 6: 4 FV, 2 AM |
Clncinnati Jacor 6:4FM, 2 AM
Tampa, Fla. Jacor 6: 4 FM, 2 AM
Boston Infinity 4FM
Raleigh, N.C. SFX Broadcasting inc. 4FM
“FCC waives granted Dec. 1995

high. Clear Channel’s price rose from
52 last Menday to 55 1/8. anether 52-
week high.

Speculation was that Infinity would
sell its thiree new stations in Orlando,
which Arbitron ranks as the nation’s
39th market. And the company must
divest itself of one of its six FMs in
Dallas 10 meet the new cap of five-of-
a-kind per market.

Meanwhile, FCC commissioners
adopted two orders easing their radio
and TV ownership rules 1o comply with
the deregulation law. Besides owning
up 10 eight siations in the largest market,

Who will make the next move?

the law allows a broadcaster to own
seven radio stations (four of a kind) in
markets with 30-44 radio stations: six
stations (four of a kind) in markets with
15-29 stations, and five (three of a kind)

I in markets with 14 or fewer stations. In

any case. no broadcaster may own more
than half the stations in a market.

U.S. Radio Chairman/CEO Ragan
Henry had been casting for a new owner
for U.S. Radio since last Sepiember.
The diversity of U.S. Radio’s holdings
meant that Henry “had a lot of trouble
selling that company,” the broker says.

Reached Febh. 16 for an update on his

—

Last week's mega-deals reignited speculation about
what radio groups will be next to cash in on the super-
heated market.

Brokers and analysts say companies backed with
venture capital and limited partners are the most likely
to give in to Infinity, Clear Channet and other acquisitive
groups.

And topping the list of such companies is Radio Equi-
ty Partners. The Norwalk, Conn.-based limited partner-
ship has 20 stations (15 FMs and five AMs). It is con-
| trolled by George Sosson and backed largely by equity
investors affiliated with General Electric.

Crescent Communications of Greensboro, N.C.,
which is two-thirds owned by Media/Communications
Partners I LP of Boston, is also ripe, experts say. Cres-
cent owns nine stations, primarily in Southwestern mar-
kets.

Media/Communications is also a principal investor in
Los Angeles—based OmniAmetica Communications
Inc. Last year, OmniAmerica sold three stations to Cit-

icasters after a merger agreement fell through. Brokers
think OmniAmerica is ready to sell its other eight sta-
tions.

Speculation continues to surround Gannett, which
picked up 11 more radio stations in its acquisition of
Multimedia last year. “This story is in its third year of
being circulated, and guess what?” a Gannett
spokesperson said. “Gannett is still in radio.”

Brokers cite two other public companies as potential
sellers: EZ Communications, whose stock, analysts
say, has generally underperformed Wall Street projec-
tions, and Heftel Broadcasting Corp., a major Spanish-
language broadcaster with 18 stations. (Clear Channel
already owns 20% of Heftel.)

Other privately held companies seen as sellers
include Marlin Broadcasting Inc., owner of three classi-
cal FMs in major markets; Tele-Media Broadcasting
Co., owner of five AM and eight FM stations largely in
Pennsylvania and Rhode Island, and Fuller-Jetfrey
Broadcasting, which owns 12 stations. —DP

March 11 1996 Broadcasting & Cable
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’ plans, Henry said he had pulled the sta-
tions off the markel; “We decided we
should be a buyer. not a seller.” He did |
| not return a telephone call seeking
comment on the sale of lis stations.

an excellent complement 1o our exisi-
ing station group,” President/CEQ
| Lowry Mays said in a statement. [t
| gives us the ability 1o get into a lot of
new, good markets [with stations] thai
] already have exciling strategic posi- |
tions and fantastic local management
in place,” Randall Mays adds.

Also alluring was the price for the
group: It amounts to less than 10 times
trailing cash {low, he says. Clear Chan-
nel plans 1o remain “acquisitive in all
of our markets.” as long as prices are
right. he says.

Henry will stay on as chairman of |

l; Clear Channel sees U S. Radio “as | | Sider his company's number-one asset—talk show

Infinity, Stern renew their vows

Although busy adding radio stations, Infinity Broadcast-
ing’s Mel Karmazin also has locked in what he may con-

mega-star Howard Stern.

Infinlty signed Stern to a new five-year contract that
calls for the company to continue syndicating his show
and lend support to his efforts to expand his radio
empire. The company is expected to help launch “The
Howard Stern Radio Network,” 24 hours a day of syndi-
cated radio talk that Stern intends to assemble and intro-
duce later this year.

Infinity will back the 42-year-old talk show host in a national campaign to
sign new affiliates for his weekday show, says Stern’s agent, Don Buch-
wald. Sources say Infinity and Stern hope to air in no fewer than 200 mar-
kets nationally; the show is now syndicated to 22 markets.

Stern said he would “love to be on in every market in the country. My
| philosophy is {that}, if you're not with me, then you're against me, and to be
| against me is not a real good idea because | think we've got a successful

Stern plans a
24-hour talk
network.

show here.”

—DP

U.S. Radio. ] l

Network upfront may be slow

A correction may be in the cards for the upcoming advertising buying season

| By Steve McClellan

he two most recent network prime
Tlime upfront markets, during
which the bulk of advertising dol-
] lars are committed for the upcoming
television season, have been good for
broadcast networks and costly for

‘ advertisers.

" This year. ad agency executives say. |

expect a correction. And network sales
executives do not rule outl a sofier
| upfront market.
The form a correction would 1ake. it
it were 10 occur, remains 1o be seen and
may not affect the money available for
network advertising during the 1996-
97 season. For the current season,
upfront and scatter markets combined
will bring in almost $6.6 billion.
| Almost all buyers and sellers of

advertising time agree that the nel-
| works will not achieve or even
| approach the average 25% cost-per-
| thousand (CPM) viewer price increases
of last year’s upfront, which totaled
$5.5 billion-$5 .6 billion.

Many in the business alse think that
advertisers will spend less in the
upfront and more in the scatter markel
in the 1996-97 season. This season,
advertisers put more money than usual
(a little over 80%, by most accounts) in

— — e — — —
Broadcasting & Cable March 11 1996

Past upfront spending

$(billions)
$5.5
$4.4
$3.7
$3.6
$3.5

Year
1995

% change
25%
18.9%
2.8%
2.9%
(19.5%)

1994
| EREEE]
1992
1991

| the upfront market. afier being stung
‘ by 40%-50% increases in the scatler
market for the 1994-95 season.
| Typically, advertisers place some
70% of their network dollars in the
upfront and reserve 30% for scatier;
agency executives say the split next
season may be closer 1o those norms.
“This year clients were looking for a
hedge against inflation, but next year |
think you’ll see a lot of cliems play it
more cautiously.” says Helen Tocheff,
of Zenith Media.
Media buyer Paul Schulman agrees.
I “It looks like it will be well below
where it was a year ago,” he says of the
pool of money for the coming upfront.
And more money will be put in scatter.
CPM rates. he says, will depend on
l how much smaller the upfront pool is:
“If i’s a billion dollars smaller, there
could be no increase at all or a
decrease. If it's a few hundred nillion,

www americanradiohistorv com

there could be a single-digit increase.”

At NBC-TV, Larry Hoffner, presi-
dent of advertising sales, says that no
one can predict the size of the market.
“It wouldn’t surprise me.” he says. if
advertisers react 10 this year’s results
by holding back more dollars for the
scatter market. Hoffner does not expect
the huge CPM increases seen this year,
but given NBC’s performance this sea-
son, he expects an uplick.

ABC-TV’s Marvin Goldsmith, pres-
ident, advertising sales, 1old an audi-
ence at a forum held last week by the
Association of National Advertisers in
New York that this year’s network
upfront could surpass last year’s
record-setting $5.5 bitlion market. He
pointed 10 the healthy national econo-
my and strong scatter market this sea-
son (although it was not as strong as
last year’s) as good signs.

BBDO media buying chief Arnie
Semsky said historical patierns for
markets following Olympics/election
years and years with huge CPM hikes
suggest an upcoming upfront that will
post no better than a 5% increase and
could decline. Adding te the downward
pressure will be a slowing economy
and a disappointing network season
with few hits and continued ratings
erosion, he said. [ ]
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TCI boosts rates 15%-20%

Increases will affect half its systems; ‘one-shot’ deal to cover improvements, inflation

By Jim McConville

able giant Tele-Communica-
CIions Inc. is raising rates at

about halt of its systems
around the country, averaging
15%-20% hikes in some of its key
clusters.

TCl, the nation’s largest MSO
(13.3 million subscribers), pluns 10
impose the hikes starting June 1.
TCI executives lust week would
not say exactly how many sub-
scribers would be affecied by the
latest round of rate hikes or what impact
the added revenue is expected to have on
the company’s bottom line. Wall
Streeters say the company likely will
provide estimates at a scheduled meeting
with analysts next month.

“Basically, its a one-shot aberra-

tion.” says TCI spokeswoman LaRae |

Marsek. She savs the hike covers “two
years of programing improvements and
up to three years of inflation that TCI

Location
1. Denver/Glendale

2. Boulder

3. Wheat Ridge

4. Douglas County
5. Suburbs

6. Aurora, Lakewood, $20.75
Edgewater
Source: Rocky Mountain News

ESTIMATED RATE INCREASES IN
DENVER AND SURROUNDING AREA

Combined Basic/Expanded Rate

% chg
+21.2%
+19.9%
+20.3%
+19.3%
+19.2%
+26.5%

Current Increase New
$18.85
$20.05
$19.70
$19.80
$20.75

Monthly rate hikes in TCl's home
state—Colorado—will run as high as
$5.50 (from $20.75 10 $26.25) for sub-
scribers in certain areas who choose an
“expunded basic” package of channels
that includes most of America’s most-
waltched cable networks.

Expanded basic cusiomers, which |
make up the bulk of TCI's subscribers,
will pay on average an extra $3 per
month for the package. On the low end

receive just a handful of broadcast
stations and less popular cable
networks will see their monthly
bill increase an average $1.14 a
month.

The rest of TCI’s systems, typ-
ically unregulated sysiems in
small rural markets, already
passed on rate increases lo con-
sumers last February.

TCI's latest round of rate hikes
comes in the wake of rate increas-
es by other top multiple system
cable operators. Time Warner and
Continental, the nation’s second- and
third-largest MSOs, on Jan. 1 intro-
duced rate hikes under their so-called
social contracts with the FCC.,

Time Warner’s increases typically
ranged from roughly $2 per subscriber

| per month to about $3; the company’s

I mitlion New York City cusiomers

saw their monthly standard cable ser-

vice fee rise from 512.10t0 $15.32.
TCI, with cable systems in 48 states,

L

has not included in its rates.”

TCI: Raising prices by the book

TCI will take advantage of the FCC's new
rate adjustment forms to implement its pric-
ing plan.

The company last week filed about 500 of
the “1240 forms” with local franchising
authorities. Instituted by the commission
last fall, the forms allow cable companies to
adjust their rates once a year to reflect infla-
tion and increases in “external costs,”
including programing costs, copyright fees
and FCC regulatory fees.

The forms permit cable companies to
estimate cost increases that will occur during the year
ahead, a system the FCC implemented to allow the
firms to recover costs more quickly. if the companies
guess wrong in estimating their costs, a “true up” clause
requires them to later decrease their rates for overesti-
mations and increase them for underestimations.

TCI filed the forms with local franchising authorities
to increase rates on the basic service tier. Local fran-
chising authorities will be able to review and reject the
proposed increases if they find them unreasonabie,
FCC officials say. Commission rules require cable
operators to file the forms 90 days before the planned
rate change.

To raise rates on the extended basic tier (which gen-
erally includes such channels as ESPN, MTV and

N

1CI

CNN), operators can file 1240 forms with
the FCC, which regulates the cable pro-
graming tier. Those farms are not due until
30 days before a planned rate increase on
the extended basic tier, and TCl has not yet
filed them with the FCC.

Any cable subscribers wanting to com-
plain will have to wait until the FCC irons out
its new cable rules. Subscribers previously
could file complaints with the FCC, but the
1996 Telecommunications Act bars the
commission from accepting rate complaints
directly from subscribers.

The commission instead can accept the complaints
only from the franchising authorities, which in turn may
not file them unless they receive subscriber complaints
within 90 days of a rate increase.

Just how many complaints the franchising authority
must receive before complaining to the commission is
unclear. Commission officials say they may address the
issue in a cable reform rulemaking slated for this quar-
ter.

“For the average consumer, there's not a whole lot
that can be done,” says Bradley Stillman, telecommuni-
cations policy director for the Consumer Federation of
America. *This is the reason we were unhappy with
eliminating the consumer's ability to complain.” —CM

of the scale, “basic” subscribers who | has major franchise clusters in Denver,

www americanradiohistorv com
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San Francisco, Chicago, Dallas, Hous-
ton, Pittsburgh, Seattle, St. Louis and
Washington. TCI plans to change its
rates yearly, rather than quarterly.

For most industry experts, TCI’s rate
hikes come as no surprise. “They’re
taking whatever room they have to
raise the rates within the FCC guide-
lines,” says John Aronson, analyst for
the Yankee Group.

“Rate hikes will be very much heav-
ily loaded toward the second half of the
year,” says analyst Melissa Cook of
Prudential Securities. “TCI and every
cable operator out there has to think
like a regular utility, and if there is an
allowed rate hike they should take it.
At some point, we will get to the situa-
tion where there is enough competition
that the whole issue of rates will be
governed more by what the consumer

is willing to pay than by what the FCC
tells them they can charge.”

Sharon Ambrust, analyst for Paul
Kagan & Associates, says the rate
increase may also be a case of TCI tak-
ing advantage of its current lack of
price competition.

TCI isn’t the lone MSO raising sys-
tem rates, says Ambrust, who cites
Time Wamer, Continental and Cox as
having recently gained FCC rate
increases under the 1992 Cable Act.

“What they 're doing is getting inside
a window where the competition isn’t
as keen,” Ambrust says. “The only
competition right this minute is direct
broadcast satellite [DBS], which hasn’t
really underpriced cable services by
any stretch.”

Two major regions impacted by TCI’s
rate hikes are Northern California and

TCI's own corporate backyard, Denver.

In the San Francisco Bay area, where
a TCI cable bill now averages $24-$30,
rates will climb an average 15%, or $3-
$5 more each month. Increases will
affect about 500,000 subscribers in
Northem California, where TCI oper-
ates some 100 cable franchises.

In Denver, where TCI recently com-
pleted an estimated $150 million system
rebuild, TCI of Colorado rates are set to
increase an average 21% and up to 26%
on one system. Subscriber bills will rise
between .64 and $5.50 a month. The
increase comes on top of a 5% hike in
basic rates last January.

TCI’s rate increases may give DBS
makers impetus to go after cable sub-
scribers in those markets. “It obviously
gives [DBS] a stronger position,” says
Ambrust. ]

Scrambling rules on hold

Court issues restraining order, allowing Playboy and Spice to challenge provisions

By Chris McConnell

able operators last week won tem-
Cporary relief from the Telecom-

munications Act’s adult-channel
scrambling provisions days before the
new rules were to take effect.

A U.S. District Court in Delaware
placed a temporary restraining order on
the new scrambling rules. The rules,
adopted by the FCC earlier in the week,
require cable operators to scramble the
audio and video of “sexually explicit”
programing channels so that nonsub-

scribers cannot receive them. Failing
that, the operators would be barred
from delivering the adult channels
between 6 a.m. and 10 p.m.

The commission adopted the 6 a.m.-
10 p.m. ban as an interim measure while
it sought comment on a permanent rule.
The commission based the interim rule
on the 6 am.-10 p.m. indecency “safe
harbor” rules in broadcasting.

The new scrambiing rules were to
have taken effect March 9, but Playboy
Entertainment Group and Spice Net-
works convinced the Delaware court to

A .

MC! and News Corp. have placed a $400 million order with Space Sys-
tems/Loral to build and launch two high-power satellites for their DBS joint
venture. The satellites will occupy the 110 degrees west orbital slot, which
MC| wion with a $682.5 million bid in January's DBS auctions, MCI/News
Corp. hopes to launch one bird in late 1997, the other in early 1998.

Tha Loral order casts some doubt on speculation that Tele-Communi-
cations Inc, will join the MCl/News Corp. DBS venture, TCI has two Loral
satellites near completion, but only 11 available channels at the 119
degrees west slot, considered to be too few to launch a DBS service.

TCI's Dave Beddow declined comment on the company's DBS plans,
saying only that “we have several options that we are exploring.”

Telesat Canada's Ted Ignacy “wouldn’t confirm or deny” reports that
TCI is negotiating to sell its satellites to Telesat Canada and then lease
back transponder capacity. But, he said, Telesat Canada, which is in line
for Canadian DBS channels, is interasted in a U.S. DBS partner. “Wa can
put DBS satellites in space, and we have a place to put them.”

—GD

put the rules on hold while they chal-
lenge the provisions. The companies
maintain that the rule singles them out
while allowing other cable programing
channels to occasionally run similar
fare.

“Playboy doesn’t oppose scram-
bling,” says Robert Corn-Revere, a com-
munications lawyer representing Play-
boy Entertainment Group. “Let’s just do
it on the same basis as everyone eise.”

Corn-Revere and others also point to
the cost of compliance. Because the
law calls for audio scrambling as well
as video scrambling, cable operators
would have to replace customer set-top
units with boxes carrying the audio-
scrambling capability to comply.

“There’s really no way to get that
technical capability in place in 30
days,” says Wesley Heppler, a Wash-
ington cable lawyer.

The case next goes before a three-
judge panel of the Delaware court,
which will hear arguments on granting
a preliminary injunction. The court last
week had not set a date for the argu-
ments, but sources following the case
predict that judges will hear the case
within a month. The Telecommunica-
tions Act provides that any decisions
by a three-judge district court that the
scrambling provisions are unconstitu-
tional will be directly appealable to the
Supreme Court. =

16

www.americanradiohistorv.com

March 11 1996 Broadcasting & Cable



www.americanradiohistory.com

Rysher calls halt to ‘George & Alana’

Cites time period squeeze; new talk show failures mount

By Cynthia Littleton

| say they will decide about year two |

nother talk show bit the dust last |
week as Rysher Entertainment

gave up the fight to renew its
low-rated morning strip George &
Alana for a second year.

George & Alana will stop produc-
tion at the end of the month, but origi-
nal episodes will run through the end of
May. The hour strip, co-hosted by actor
George Hamilton and his ex-wife
Alana Stewart, has averaged a 1.4
national Nielsen household rating since
its premiere last September.

Rysher officials blamed the show’s
demise on the time period squeeze in
top markets brought on by the growing
number of alliances between syndica-
tors and major station groups.

“While there continues to be strong
demand [for George & Alana) in mar-
kets 50 and below, we are caught in a
marketplace that is being driven by
group deals in the larger markets,” said
Ira Bernstein, Rysher’s president of
domestic distribution.

George & Alana was designed to
compete for a slice of the Live with
Regis & Kathie Lee audience, but
viewers never warmed up to the “hap-
pily divorced” Hollywood couple. The
show averaged a .6 rating with women
18-49 and a .8 with women 25-54.

Nonethetess, Hamilton is said to
have scored high marks in focus group
tests and other market research.
Sources close to Hamilton, whose pro-
duction company owned a stake in
George & Alana, say the actor may
reteam with Rysher on a new TV pro-
ject, possibly a late-night vehicle.

With the departure of George &
Alana, this season’s tally of fallen
freshman talkers has hit the half-dozen
mark: Buena Vista Television's Danny
Bonaduce and Stephanie Miller, Twen-
tieth Television's Gabrielle, Tribune
Entertainment’s Charles Perez and
Warner Bros.” Carnie.

The end of Hamitton and Stewart’s
TV union heightens the scrutiny of the
three struggling survivors—New
World Entertainment’s Mark Walberg,
Columbia TriStar Television Distribu-
tion’s Tempestt and Turner Program
Services’ Lauren Hutton And.... Dis-

tributors of the three low-rated shows |

|
|

|

after examining the national results
from the February sweeps.

While George & Alana was an
exception, industry observers blame
this season’s high casualty rate on the
sheer glut of new talk shows trying to
capitalize on Ricki Lake's success with
young adults, But the February sweeps
indicate that the established shows
were buoyed by the flood of new faces
in daytime.

Oprah Winfrey remains the queen of
talk, enjoying a 90% lead over its near-
est competitors, Jenny Jones and Mon-
tel Williams, both of which averaged a
4.7 Nielsen household rating in the first
four weeks of the February sweeps.

Rounding out the top five were Lake,
with a 4.2, and Sally Jessy Raphael,
witha4.1.

Audience attraction to the ‘happily
m | divorced’ couple failed to grow.

White House hosts
kids TV rally

Hund! joins Al and Tipper Gore, Hillary Clinton and
public interest groups at V-chip victory celebration

By Christopher Stern

he White House held a pep rally
T last Monday for approximatety

100 children’s TV advocates,
who celebrated the television indus-
try’s decision to implement a content
ratings system and encouraged public
interest groups to keep up the pressure
on broadcasters te produce more edu-
cational programing for kids.

The meeting was hosted by Vice
President Gore; his wife, Tipper, and
First Lady Hillary Clinton. Also
attending was FCC Chairman Reed I
Hundt.

The White House urged the kids
TV advocates to keep the issue of
children’s television programing at
the forefront of the public agenda,
according to several sources who
attended the meeting. “lt was really
part of [the Clinton administration’s])
ongoing effort to put this issue out

there,” said one source.

The March 4 meeting came on the
heels of the Feb. 29 White House sum-
mit attended by 30 of the most power-
ful executives in the entertainment
world. The media moguls also
announced on Feb. 29 that the televi-
sion industry would adopt a content
ratings code based on the system now
used by the movie industry.

Among the 80 grougs invited to last
week’s White House meeting were
Action for Children’s Television,
American Center for Children's Tele-
vision, Casey Journatism for Children
and Families, Center for Media Educa-
tion, Center for Research on the Influ-
ences of Television on Children, Cen-
ter for Study of Commercialism, Chil-
dren’s Television Workshop, National
Alliance for Non-Violent Program-
ming, National Coalition on Television
Violence and Nationa! Foundation to
Improve Television. ]
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N 4 PERFECT WORLD THERE

WOULD EE NO COMPROMISE. [INVESTMENT
BANKS WOULD PROVIDE LARGE-SCALE
DISTRIBUTION CAPABILITY AND HIGHLY
FOCUSED INDUSTRY SPECIALIZATION.
UNFORTUNATELY, MOST OF THEM FALL
INTO EITHER ONE CATEGORY OR THE OTHER

— PROVIDING YOU WITH HALF A4 SOLUTION.

At Prudential Securities we believe
half a solution is no solution at all. So we
start by assembling a team of senior level
bankers and research analysis with knowledge
and experience specific to your industry, your
company and the investors who follow them.
Functioning with industry specialization,
this team is committed to the design,
implementation and execution of your
transaction. And they remain involved —
with senior leadership intact — through

implementation and after.

I’s at this stage that we hecome
the large and powerful investment bank.
Relying on one of the largest instituttonal
and retail distribution networks in the
financial world, we can implement your transac-

tion with speed and impact.

T0 FIND OUT MORE ABOUT AVOIDING
COMPROMISE, CALL THE TELECOMMUNICATIONS
& Mepia Grouvr. IN N.Y, Crarres Dido, 212-
778-3101 OR Jay GROSSMAN, 212-778-3111.

In LA, MicHaeL BUrNs, 310-996-2929.

) ==

TeLevision & Ranio Broancasting
CanLe, WineLess CasLe &« DES
PROGRAMMING/SOFTWARE
(Music, TeLevision, Fius. EputaismenT,
CD-ROM, inTERNET)

Tuegatricar ExmsiTion

s b NG R

Prudential Securltles@

THE LARGE INVESTMENT BANK., THE SPECIALIST INVESTMENT BANK.
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Senate Budget Committee
co-opts auction issue

Steals thunder from Commerce; schedules hearing this week

By Christopher Stern

turf war is brewing between the
ASenate Budget and Commerce

commitiees over spectrum auc-
tions.

The Budget Committee has sched-
uled a hearing on broadcast spectrum
auctions for this Thursday, jumping the
gun on plans by both the House and the
Senate commerce committees to hold a
series of spectrum hearings of their own,

“The fact that the Senate Budget
Committee is holding a hearing is a
concern to us,” said Democratic Senate
Commerce Committee staffer John
Windhausen, adding: “We cannot let a
backdoor deal take place that we are
not part of.” Windhausen was speaking
as a panelist at a congressional forum
last Monday hosted by the National
Association of Broadcasters.

Windhausen’s remarks echo state-
ments made last month by senators Trent
Lott (R-Miss.) and John Breaux (D-La.),
who said that any decision on spectrum
auctions should be delayed until after the
Commerce Committee holds hearings
on broadcast spectrum auctions.

The FCC has estimated that the spec-

“We cannot let a
backdoor deal take place
that we are not part of.”

John Windhausen, Senate
Commerce Committee staffer |

trum now set aside for digital television
could be worth as much as $70 billion

on the open market. The spectrum’s
high retail value has some budget writ-
ers clamoring to put it on the auction
block. But broadcasters and some mem-
bers of the Commerce Committee insist
that a digital spectrum sale could lead to
the end of free over-the-air television.
The Commerce Commitiee spectrum
hearings were scheduled after Senate
Majority Leader Bob Dole (R-Kan.)
threatened to hold up the telecommuni-
cations bill over the issue of broadcast
spectrum auctions. Dole let the bill pro-
ceed after receiving a promise from the

FCC that it would not grant any
advanced television licenses until after |
Congress had revisited the issue.
Broadcast lobbyists had expected a
reprieve until the Commerce Commit- |

tee hearings, scheduled for later this
month and April. But the Senate Bud-
get Committee caught them off guard
with its announcement that it would
hold hearings of its own March 14.

The Budget Committee hearing is
expected to focus on potential revenue
from the sale of broadcast spectrum,
said a committee spokesperson. “We
are not trying to invade anybody's turf
or step on anyone’s toes,” said the
spokesperson, adding: *“We are just try-
ing to determine the budgetary impact”
of broadcast spectrum auctions. At
press time, the only witness on the
agenda was a representative of the
Congressional Budget Office.

A spokesperson for the Commerce
Committee said last week that the two
committees have coordinated their
efforts: **|The Budget Committee]
checked with us, and [their decision to
hold a hearing] is fine with us.”

But statements by Commerce
staffers last week indicate that the two
committees are jostling for position
over the issue of spectrum auctions,

“What we are going to do with these
hearings is get the focus on telecom-
munications policy and not let the bud-
get numbers drive the discussion,” said
Republican Senate Commerce Com-
mittee staffer Donald McClellan, who
also participated in the NAB panel.

McClellan said that any effort to put
the spectrum on the auction block
would meet with bipartisan resistance
on the Senate floor from members of
the Commerce Committee. ]

FCC hears from auction fans; foes

Speakers offer range of suggestions during en banc hearing

By Chris McConnell

calls for advanced TV spectrum

payments last week as they exam-
ined their spectrum management poli-
cies.

Speaking at an FCC en banc hearing
on spectrum policies, AT&T Wireless
Services Vice Chairman Wayne Perry
said he sees no reason that the spec-
trum should not be auctioned, and The
Annenberg Washington Program’s
Henry Geller said the FCC should at
least replace broadcasting’s public
interest obligations with payments sim-
ilar to cable franchise fees.

“You've really out to let go of it,”

FCC commissioners heard more

Geller said of the public interest regime. |
Geller said he does not oppose an auc-
tion of the advanced TV spectrum, but
he suggested that the commission
instead charge broadcasters 2%-3% of
their revenue to use the frequencies.

“There would be no [license] renew-
al based on a showing of public inter-
est, such as compliance with the [Chil-
dren’s Television Act],” Geller said.

He offered his proposal as commis-
sioners discussed a variety of spectrum
management issues during the day-
long hearing. Much of the hearing cov-
ered the issues of spectrum needs of
new technologies and ways to preserve
adequate frequencies for public safety
operations.

www americanradiohistorv com

But talk turned to ATV auctions
when FCC Chairman Reed Hundt
opened the day’s final session by ask-
ing panelists whether the government
should auction the digital TV channels.

Arguing against such a prospect was
Association for Maximum Service
Television (MSTV) representative
Jonathan Blake, who predicted that
analog broadcasters could “wither
away” in 12 years if they are not
allowed to shift to the digital channels.
Blake also said that an auction of the
digital channels might raise only $1
billion, depending on the conditions
placed on the licenses.

Perry countered that spectrum
appears to be attracting more money in

‘March 11 1996 Broadcasting & Cable
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the commission’s auctions.

Blake. however, received some sup-
port from Shelley Spencer of American
Women in Radio and Television
(AWRT). Spencer said an auction of the

spectrum would impede efforts of |

Wireless, wired clash over
completing the connection

women and minorities to acquire licens- |

es. She also worried that auctions would
confuse the public interest obligations
now placed on broadcasters.

Hundt asked whether the FCC could
impose such obligations even if it does
auction the spectrum. James Gattuso of
the Citizens for a Sound Economy
Foundation responded that the com-
mission could, but should not. “It’s
simply a system that doesn’t work,”
said Gattuso, who also voiced support
for a digital TV spectrum auction.

While arguing against the prospect,
broadcasters also made a pitch during
the hearing for more electronic news-
gathering spectrum. NAB Senior Vice
President of Science and Technology
Lynn Claudy pointed to congestion in
the broadcast auxiliary service band at 2
ghz and said broadcasters should at least
win replacement spectrum if the fre-
quencies are devoted to another service.

Claudy also said the commission
might find more spectrum to support
growing needs of broadcasters and oth-
ers within federally controlled bands. a

By Chris McConnell
\ able and telephone companies
c last week battled over FCC plans
lo promote wireless competitors

10 the telcos.
| The commission in December pro-
| posed requiring local phone companies
and commercial mobile radio Service
{CMRS) providers to terminate each
other’s calls at no charge on an interim
basts. The “bill-and-keep” system would
require telephone companies to deliver
al no charge 1o the wireless provider
calls made from wireless phones to
wired phones and also would require the
wireless systems to reciprocate by deliv-
ering at no charge calls made from wired
phones to wireless units.

The commission proposed setling
the policy as an interim rule while it
examines interconnection issues and
| establishes a long-term policy.

Cable companies and others interest-
ed in competing with the telephone com-
panies like the idea. Comcast Corp..

which in December welcomed the pro-
posal as *‘the single biggest step the FCC
has 1aken so far 10 promote local tele-
phone competition.” last week said the
| proposed interconnection system will al-
low the cellular and PCS providers to
‘ compete with local exchange carriers.

| “Continuation of the status quo will

only stifle the emergence of robust
| wireless competition,” Comecast said.
“Bill-and-keep is the most appropri-
ate interim model for mutual compen-
| sation,” said Time Warner Telecommu-
nications Holdings. American Personal
Communications said the commission
should extend the policy to all elements
of the communications networks.
Telephone companies countered that
they carry more traffic than do the
wireless providers and that the propos-
al is not fair. “An FCC-imposed bill-
and-keep policy would unlawfully
| require [local exchange carriers] to
| dedicate their property to the termina-
tion of CMRS traffic without compen-
sation.” BellSouth told the FCC. @

The FCC and Continental Cablevision have pro-
posed amending the social contract that the
commission approved last summer. The amend-
ment, which would incorporate cable systems with some
{ 987.000 subscribers that Continental has acquired since
the contract’s approval, calls for Continental to pay about
$1.7 million in subscriber refunds and would resolve 165
rate complaints. Continental has pledged to invest another
$350 million in domestic
next five years. bringing its ;
total commitment to $1.7 bil- a
lion. e
provide a free cable connection to public
schools located within 200 feet of the activated
i plant of its cable systems. Comments on the pro-

system upgrades during the
The amendment also calls for Continental to
] posed amendment are due April 22.

| almost cleared the decks of license trans-
fer applications that accumulated during the govern-
ment shutdown earlier this year. Speaking at the NAB's
State Leadership Conference last week. the division’s
Linda Blair said that Audio Services acted on 486 applica-

’ tions in February and has disposed of 6!8 since the shut-
down. Also, Mass Media Bureau Chief Roy Siewart said

] that Blair will be the division’s next chief. Blair has been
serving as acting chief since October.

Waitch

| The FCC’s Audio Services Division has EdltEd BY Chf'S Stern

A research group working for the National Asso-
clation of Broadcasters has been fired after
allegedly offering congressional staffers $150
each to participate in a private discussion of
broadcast spectrum auctions. The NAB
says it fired Shugoll Research Corp. after hearing

about the payment offers. Spectrum auction
advocate Senator John McCain (R-Arniz.)} told

Associated Press last week that the payment |
went “‘way over the line.”
According to McCain,
breadcasting industry offi-
cials told him *“they were
glad it was brought to their
attention and it was never intended,

SRRy
_l "l:’

g‘u‘ on

The FCC has faunched a
series of streamlining proce-
dures as part of its efforts to
implement the 1996 Telecom-
munications Act. Among the time-saving steps: shorter
comment and reply periods. a presumption against com-

circumstances’ and a suggestion that parties sharing the
same view file joint comments. The commission also said

ment extension requests except “'in the most extraordinary '

it may impose page limitations on the comments and sug- |

gested that those expressing views do so in the written
comments rather than relying on ex parte presentations. m

blah, blah, blah.” [
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MT&R in Beverly Hills

An Attic to Die For

For 21 years the history of the Museum of Television & Radio has been one milestone after
another. Or one monument after another, if you look at it in architectural terms. Next week the
museum will dedicate its new West Coast edifice in Los Angeles, a $14 million, 23 ,000-square-foot
structure designed by Richard Meier that completes a bridge between the creative and business
communities on both coasts. MT&R President Robert Batscha describes the ever-renewing vision
behind that institution in this interview with BROADCASTING & CABLE editor Don West.

How much
of the past
Is within
these walls?

Well, we
have a
collection of :
television and radio
programing dating from
1928. The first radio program
we have is Franklin Delano Roosevelt
campaigning for vice president; the earliest
television program is 1938—six minutes of a pro-
gram called Poverty Is Not a Crime on the Streets of

New York. Somebody just picked up a camera at home and
took it off the screen, so there’s no sound. Our first official
television program was a Toscanini concert in 1949,

The other way to answer your question is to say that
whether it be news coverage, beginning with Franklin Roose-
velt, to the present, or entertainment, sports or culture in gen-
eral, the past century has been documented by our collection
of 75,000 programs.

So if you study the Second World War, you have to come
to the museum because the public heard about the war, and
listened to it, through radio. Likewise, if you want to learn
about the Vietnam War, you’ve got to come and see our cov-
erage from the networks. Or the Korean War. And obvious-
ly the Gulf War is all here. All the space flights are here.
Since we began our collection, all the inaugural addresses
are here; all the State of the Union addresses are here.

And then there are all of the comedy programs and the dra-
matic programs. So when you ask “how much,” it’s 75,000
hours. Within the bigger picture, it’s the 20th century that’s
here—and how people saw and learned or participated.

How Is radlo represented? How Is over-the-alr television repre-
sented? And how Is cable represented? Which Is the largest
collection? And what does the collection tell us about each
medium?

The largest part of the
collection is
television.
We have
about
20,000
radio pro-
grams, from
the beginning to
the present. Radio is
a very impontant part of our
collection and, particularly in the
past several years, we’ve given a lot of
attention to it.

There are two parts of radio that are impor-
tant to us. One is radio before television; the other is radio
after television. We're trying to represent both. We're trying
to show people how early radio developed many of the for-
mats you see on television now; how it was a very exciting
form of communication; how it was at the core of American
society, and things like that. We're also trying to demonstrate
how vital radio has continued to be. And we did this two
years ago when we did an opening series called “Rock and
Roll and Radio.” We showed how, over five decades, radio
and rock and roll found each other, helped each other devel-
op, and became a very exciting format. We've done this with
talk radio as well,

[ Whatit tells you is that these media are continually chang-
ing. Radio was predicted to die after television came, but it’s
incredibly vital. What it will be like 25 years from now, who
knows?

Television will certainly be different. It isn’t what it was
25 years ago. Cable has had an effect on it. It, too, is a dynam-
| ic medium. What it tells you is that programing is at the core.
Nobody listens to technology or watches technology.
I

| find cable a completely different kind of medium than
broadcast. There are 24-hour networks. To the extent that
| there Is sex and violence on television, It's principally on
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MT&R President
Robert Batscha

cable. How Is that reflected, If at all, in your coliection?

It is, and it should be. Our definition of television, for the
moment, is what is created 1o be watched in the home. So
cable, and all the programing it produces for the home, is
very much part of what we're interested in.

Going back to your point on the evolution of cable televi-
sion: | make the comparison to the mass publication pub-
lishing houses and the special interest publication houses.
Cable is the lauer. What you’re effectively sesing with tele-
vision is the maturing of the medium.

We’ve begun having conversations at the board level
about what our definition of television should be, and one of
our board members—and 1 think he’s absolutely correct—
thinks that perhaps we should collect Nintendo games. Not
that they’re television, but they're the artifacis of what tele-
vision will become.

How much more can you chronicle before you can’t take
any more?

It’s not an issue. Let me answer it in a different perspective. |
always compare the development of television and radio to
the Gutenberg printing press. As you know, that fundamen-
tally changed society, the way we communicate with each
other and the way literature was created. And it created a dif-
ferent kind of secular literature.

At some point, 550 years ago, somebody said, “Let’s cre-
ate a public library to preserve all of this material that is
being created so that (1) it’s preserved and (2) the public
continues to have access.” In 1976 Bili Paley said, ““Let’s
create a public library for television and radio so that the
then—50-year history of those media [will] be preserved and
open to the public.” So we are effectively the first public

| library for these electronic media. And the answer is, it

doesn't stop. No library, in 550 years, has stopped collecting
books, and we will not stop collecting television and radio
programs.

The question of storage is really solving itself. I mean, we
used to put our tapes on three-quarter-inch stock. Now
they’'re on digital and are stored outside, or we have these lit-
tle eight-millimeter cassettes. And we have storage in this
building, we estimate, for the next 35 vears. But in five
years, what is now on 12 shelves is going to be on one shelf.

We estimate that there’s somewhere beiween two and a
half and three million hours of television. Can you imagine,
then, how many hours of radio there are as well? There’s no
way that we, as an institution, could collect that amount of
material. And within that universe of television plus radio,
we have 75,000. That sounds like an enarmous amount,
given what's available. However. what that 75,000 repre-

| sents is, hopefully, a thorough collection of the best.

We want to take advantage of your overview of televisicn
and radio to talk about the media. For example, do vou feel
the best has been done, or the best is yet to be?

Thart’s a fair question, and it’s really pan of the core of my
philosophy about this institution. Since I've been here, no
one in this institution has been permitted to use the phrase
“The Golden Age of Television.” [ find it the most ludicrous
phrase imaginable. [t was the exciting, creative beginning of
television. but it certainly can’t have been television’s Gold-
en Age. [ mean, if you go back to Gutenberg, we have 550
years of the book, and it has yet to have its Golden Age.
Frankly, I think television is getting better and it will con-
tinue to get better. What you're seeing is the maturing of this
medium. You're seeing more reatly talented and creative
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people going into the media. The difficulty is that we are at |
a point where television has yet to be recognized for its artis-
tic achievements. But every creative form has at some point
been unrecognized.

You know, snapshots became photography because peo-
ple began to focus on what was really excellent and what
was creative. And television is in very much the same early
mode. When you think about it, it’s one of the few modes of
creative expression where people focus on what’s bad as
opposed to what’s good.

I mean, if 10% of the books published each year are good,
we're lucky. But nobody questions whether or not the book is
a creative form. At best, 10% of the plays written each year are
good, but nobody questions whether theater is a creative form,
or a vital form, or a great form of expression. Or that it isn't
going to have a great creative future.

Yet in television, most of the critics, the press and society
focus on the 90% that’s terrible, not on the 10% that’s excel-
lent. And a significant number of people talk about televi-
sion, never having watched it.

There’s a game I play with those who say, “I don't watch
any television” or “There’s nothing good on television.” I'll
tell them, “Take your TV Guide or your weekend supple-
ment and, no matter what you're interested in, I guarantee
that you will find six hours of programing that you will
want to watch every week.” Now, it may not be at 8 o’clock
on Tuesday. But I guarantee you, whatever your interest, |
you'll find six hours a week, every week of the year for 52
weeks. That's 24 hours of programing a month. A feature
film is two hours long. That’s 12 feature films a month. |
That's 144 feature films a year. I guarantee you, you can't
find 12 films, let alone 144, that you want to watch. Yet l
nobody questions that film is a distinguished, creative
medium.

Take NYPD Biue. Steve Bochco does 26 hours a year.
That’s 13 feature films a year. You tell me who does 13 films.
And let’s suppose only 10 of those feature films are great.
Tell me who else does 10 feature films a year. And they say
this isn’t a creative medium. This is a brilliant creative medi-
um, and I think that’s the message that has to get out.

And if you look at the new people coming into television
and radio, it’s very exciting. When I was in college, [ wanted to
write the great American novel. Today, they want to write the
great American television series.

At what point do you become electronlc? When do you put
this online so that | can tap Into the coilection anywhere?

The day there are no copyright issues. You see, we don't
own any of the programs. The copyrightholders give us the
programs for use in both New York and Los Angeles and for
traveling exhibitions and things like that. But they do not
give us copyright.

And does that mean that it will never happen? You will
never be able to do it?

Ultimately, I think we'll be able to. But let me answer your
question in a different way. It’s very important for us to have
a base in Los Angeles, and to have this museum in Los
Angeles, because television’s creative community is in both
New York and Los Angeles.

When I came here the big challenge was to get the pub-
lic—and the industry—to understand what a museum is all |
about. Then the challenge became to add life to the subject
and to the institution, and not just be a passive institution. |

A second thing we wanted to do was make this a place
where the creative community was very much involved. 1
think it’s critical for any institution in the arts to involve its
creative people. We did that by doing seminars—some 60
seminars a year here in New York. We do a similar amount in
Los Angeles. And then the next step, of course, was—having
spent a number of years in the other facility—to create this
building and make the collection more accessible.

Then, as soon as we built this facility, it became evident
that it would be very valuable to have two facilities: one that
was in the heart of this creative community; one that was in
the heart of the Los Angeles community.

We opened the doors here a little more than four years
ago. Two years after we opened the doors here, the decision
was made to move forward to open the museum in Los
Angeles.

But the value of having the museum in Los Angeles is not
just another public that will have access to the collection, but
two points, one for the public and one for us as an institution.

We have three criteria for putting a program into the col-
lection: excellence, historical significance—so we have all
the space flights, and the assassinations and things like
that—and social impact. If you really want to study Ameri-
can culture over the past century, you come here. What is it
that we’ve laughed at? What is it we’ve cried at?

Is it a coincidence that Dynasty and the Reagan adminis-
tration paralleled each other for eight years? Or, if you want
to study the role of women in American society, look at
Lucy, who couldn’t get a job. Look at Eve Arden, who was
a secretary but ran the office. Look at Marlo Thomas, who
was Thar Girl, who had the audacity to want a career before
she got married. Look at Mary Tyler Moore, who had the
audacity not to be married. And look at Murphy Brown, who
just has audacity.

I was at a meeting not too long ago where I learned that it
wasn’t until 70 years after the invention of the printing press
that the idea of numbering pages was developed. Before
that, pages were never numbered. A book was made to fit
into a saddlebag so it could be transported. And when it was
transported, there might be a note saying, “Please see docu-
mentation on page 455.” And the reader would count “one,
two, three, four, five....”

So if something that simple came 70 years after an inven-
tion, we still have 20 years in television before something as
simple as numbering pages comes.

And if you want to see the development of this institution,
it’s the result of some very exciting people who have been
on the board, and a chairman like Frank Bennack. And that
can’t be underestimated.

I mean, when you think that in 20 years, an institution has
gone from an idea to a 17-story Philip Johnson building with
a 75,000-program collection in New York, to a Richard
Meier museum in Los Angeles, it’s extraordinary.

It wouldn’t have happened without Bill Paley, whose
great idea it was. It’s evolved since then to the point that we
have telephone industry representation on the board. And
it’s become a kind of watering hole where they come togeth-
er, talk to each other and exchange ideas in a noncompetitive
fashion, and it vitalizes us, We’re as good as our ability to
tap that spirit and communicate it to the public.

We're trying to catch what’s in the air. The brilliance of
the Museum of Modern Art is that it caught what was in the
air, and everybody said, “Yes. That’s it.” That's what we’re
trying to do. |
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I ot FEB. ‘96 V'S, FEB. ‘95 TIME PERIOD RATING

NEW YORK
LOS ANGELES
CHICAGO
SAN FRANCISCO
BOSTON
WASHINGTON, DC
DETROIT
ATLANTA
HOUSTON
SEATTLE
TAMPA
MIAMI
PHOENIX
DENVER

" INDIANAPOLIS
CHARLOTTE

- KANSAS CITY
W. PALM BEACH

SOURCE: NSI OVERNIGHTS (HHRTG)

Babylanian Productians, Inc.
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CBS gets boost wrth weekly win

First first since 1994 on strength of stunts, specials and series

By Steve Coe

fter shocking ABC by finishing
second in households during the

February sweeps, CBS followed
up by stunning all the networks in win-
ning the week of Feb. 26-March 3.
Paced by a combination of specials,
stunts and regular-series strength, CBS
notched its first weekly win since
November 21-27, 1994,

Despite the network’s sweeps per-
formance and recent weekly win,
Leslie Moonves, president, CBS Enter-
tainment, cautioned that “we still have
miles to go before we sleep. This is not
the be-all and end-all. It’s a baby step
in the right direction for us."”

Moonves acknowledged, however,
that the weekly win following the Feb-
ruary numbers comes at a time when
the network is in need of good news.
“This is a morale boost for us here |at

“It’s a baby step in the
right direction for us.”
Leslie Moonves

‘ I 4 ’ ¥ | J

Friends’ in high places
Warner Bros. sales executives may have spoken too
soon last year when they predicted that NBC's smash
hit Friends wouid become the biggest money-making
off-network sitcom of the post- Cosby era.
| With 45% of the country and all of the top 10 mar-

kets cleared, Warner Bros. executives are now confi-
| dently predicting Friends will shatter even the record

set in 1988 by The Cosby Show, which raked in an
I estimated $650 million in license fees and barter rev-

enue for Viacom during its initial 3 1/2—year cycle.

“It's pacing well north of Cosby,” says Dick Robert-
son, president of Warner Bros. Domestic Television

the entertainment division] as well as
among the affiliates. It also helps to
change the perception. Reports of our
death are premature.”

In winning the week, which included
the last three days of the sweeps, CBS
averaged an 11.4 rating/19 share in
Nielsen household numbers compared
with NBC’s 10.6/17, ABC’s 9.4/15 and
Fox’s 7.7/12. The network, which is
stifl looking for ways to woo adults 18-
49, finished first among women 25-54
for the week and was a close second
among women viewers 18-49,

CBS won four nights outright (Mon-
day, Wednesday, Saturday and Sun-
day), was edged out for first place on
Friday night and placed second on
Thursday night. Of the 44 prime time
half-hours, CBS captured more than
half, with 23, followed by NBC with
16, including one tie, and ABC with 6,

| including one tie. The 23 half-hours

‘Friends’ tastes sales victory.

Distribution. Recent additions to the Friends off-network |

family include kpar(Tv) Dallas, wkBp(Tv) Detroit and
WATL{TV) Atlanta.

The FCC gave a boost to Warner Bros.' sales blitz by |

l

allowing the prime time access rule to expire in the fall.
Big Three affiliates in the top 50 markets have aggres-
sively courted Friends, driving up the doflar amount of the
bids in those markets and, in turn, raising the floor price
for the show throughout the country.

The marketing plan for Friends, which bows in 1998,
also gives Warner Bros. 7 1/2 minutes of barter time per
week, compared with the 5 minutes per week Viacom
received when it took the then-unprecedented step of
adding barter time to the price tag of an off-network
series.

Friends already made off-network history in December
by racking up its first sales before the show, which
revolves around a group of twenty-something room-

work season.

Typically, the off-network sales process doesn't begin
until a sitcom reaches its third or fourth season. But
Friends was scooped up by the Tribune Broadcasting
group and three other stations in a move characterized
by the buyers as a “preemptive strike” against the com-
petition.

Stations signing on for Friends have the option of dou-
ble-running the show for the first three years of the initial
3 1/4—year license term, which will be extended by nine
months for each year the show adds to its network run
after the 1997-98 season. The deal also gives stations
one barter-free run of the show on weekends.

Friends has been guaranteed prime access slots in all
of the 22 markets cleared as of last week, which is cer-
tain to boost the barter portion of its take beyond the esti-
mated $100 million generated by Cosby. —CL

I
mates in New York, was halfway through its second net- ’
I
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won by CBS represent the most time
periods won by any network this sea-
son since the premiere week.

The network’s stunting on the Mon-
day night comedies proved successful,
with Elizabeth Taylor’s appearance on
four series boosting the two-hour block
to a 14.0/21, with a season record or
near-season-record performance for
each of the shows. For the night, the
network averaged a 13.5/21, its fourth-
highest Monday of the season, and led
in households and among all key
demographic groups.

CBS'’s presentation of the Grammy
Awards on Wednesday, Feb. 28,
scored a 14.6/23, winning every half-
hour on the night and giving the net-
work its highest-rated Wednesday per-
formance of the season.

The network also got a strong show-
ing from its long-form in February with

—fox 4 &
0 X >

the second installments of the four-
hour Gone in the Night and Thorn
Birds: The Missing Years averaging a |
12.9/20, the highest Tuesday movie |
numbers of the season.

CBS’s showing in February was not
limited to specials or stunting, howev-
er, as its Saturday lineup continued to
pull in workmanlike numbers and con-
tound the other networks. I

For the season, CBS has won 21 of
the 24 Saturday nights, and Moonves
says the network has found the right
formula on an otherwise difficult night
to program. “Obviously, the biggest
surprise is our spectacular Saturday |
night,” consisting of Dr. Quinn,
Touched by an Angel and Walker,
Texas Runger. "We've obviously
struck a chord with what people want
to watch.”

CBS also found cause to crow in |

daypans other than prime time. In late
night, the network’s Late Show with
David Letterman finished first among
18-46-year-olds during the sweeps,
beating NBC’s Tonight Show with Jay
Leno by two-tenths of a ratings point.
The network also continued its daytime
dominance in households by winning
its 365th consecutive week.

As the network’s household fortunes
continue to rise, Moonves expects the
demographic profile of the schedule to
improve as well. However, he cautions
that any presumptions that the network
will chase blindly after the younger
viewers is incorrect. “We'll still be the
household network for a while,” he
said. “But we think there will be shift-
ing in the Madison Avenue thinking.
We believe the primary demographic
will become the adults 25-54, not the
18-49-year-olds.” -

MCA taps worldwide
distribution chief

In restructuring of TV operations,
McNamara is brought in from New World

By Cynthia Littleton

last week took the first step

toward restructuring the studio’s
television operations after spending the
past few months implementing major
changes in the theatrical and music
divisions.

In a bid to streamline the TV unit’s
domestic syndication efforts and boost
international sales, New World Enter-
tainment veteran James McNamara was
named to the new position of president
of worldwide television distribution.
McNamara also will oversee produc-
tion of all first-run programing, bring-
ing the studio’s syndication sales and
development activities under the watch
of one executive for the first time,

Domestic syndication sales are now
overseen by Shelly Schwab, president
of MCA Television, while first-run
production and development is handled
by Ned Nalle, executive vice president
of Universal Television. Schwab and
Nalle will report to McNamara, along
with Colin Davis, president of MCA

T he new leaders at MCA/Universal

Broadcasting & Cable March 11 1996

| TV International.

The new chain of command on the
TV side is part of an overall effort to
“reposition our company around the
world” and focus more attention on the
international marketplace, says Greg
Meidel, who joined the studio as chair-
man of the MCA Television Group in
January. MCA has been in a period of
transition since it was acquired by
Canadian beverage giant Seagram Co.
last April. |

McNamara, who will report to Mei-
del, was chosen to help Meidel over- |
haul the TV division partly because of
his strong track record in international
sales. McNamara helped wrn the soap
operas Santa Barbara and The Bold
and the Beautiful into prime time hits
in France and Italy, among other coun-
tries, during his five-year tenure as a l
senior executive with New World In-
ternational. McNamara later served as
chief executive officer of New World
Entertainment from 1991 to 1995.

In recent years, MCA's international
sales have been hindered by its troubles
in the domestic market. The studio, |

James McNamara

home to such TV classics as Leave It to
Beaver, Columbo and The Rockford
Files, has had a spotty record in net-
work prime time, faring best with such
dramas as NBC’s Law' & Order, Fox’s
NY Undercover and CBS’s low-rated
but critically praised American Gothic.

Syndication has been the bright spot
in the MCA TV picture during the past
year. After launching the high-profile
first-run failures Last Call and The
Suzanne Somers Show in 1994, MCA
has been credited with helping to
revive the moribund action-hour genre
with its highly rated first-run hours
Hercules: The Legendary Journeys and
Xena: Warrior Princess. a
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‘Dateline’ goes for four

NBC executives aren’t looking for miracles, just improvement

By Steve McClellan

hen Dateline NBC expands to a
W fourth night this Sunday

(March 17) against 60 Minutes,
no one expects the NBC magazine to
topple the venerable CBS powerhouse
from its time period perch—least of all
NBC executives.

Indeed, David Corvo, the NBC News
vice president in charge of prime time
programs, says the Sunday edition of
Dateline will probably place third in the
ratings, like most of the NBC shows in
the 7-8 p.m. time period in recent years.

It was that track record that prompted
NBC Entertainment executives to ask
the news division to give it a go on Sun-
day nights. “I'm excited about this, but
it’s not like I went into [NBC News
President] Andy Lack’s office and said
please, please let me do a show against
60 Minutes,” says Dateline executive
producer Neal Shapiro.

But one thing network executives are
expecting, almost out of the box, says
Corvo, is time period improvement.
“We think we can outperform the
[NBC] shows that have been there,” he
says.

That shouldn’t be terribly difficult to
accomplish. Season to date, NBC has
averaged a 5.2 rating and a 9 share in
the Sunday 7-8 p.m. slot, compared
with a 14.6/24 for CBS and an 11.0/18
for ABC. Meanwhile, Dateline has
averaged an 11.3/19 this season on
Tuesday (second in the time period);
an 11.6/18 on Wednesday (first or sec-
ond in the time period), and a 10.6/18
on Friday (first in the time period).

The tougher question is whether
Dateline will be the network’s best bet
in the time period going into next fall.
The answer depends partly on how the
show performs during the next two
menths (the network will announce its
fall schedule May 13), but also on judg-
ments concerning entertainment shows
now in development.

For now, Corvo and Shapiro aren’t
worried about the numbers so much as
getting the staff (which will grow from
about 200 to 250 to produce the fourth
night) to focus on executing stories well.
“We know there’s an appetite for news
then,” as 60 Minutes has proved for

| years, says Corvo. “We can offer anoth-

er version and give people a choice.”

In terms of audience composition, 60
Minutes skews older than does Date-
line, just as CBS skews older as a net-
work than does NBC. Shapiro says it’s
possible that Dateline could draw
younger viewers to the set who aren’t
now tuning in.

Going against 60 Minutes will be a
formidable task. But, says Shapiro,
“we're a show that has shown surpris-
ing strength against tremendous compe-
tition,” including NYPD Blue and

ABC’s 9-10 p.m. comedies. “Being up
against a tremendous hit show is not
new to us.”

Although Corvo and Shapiro down-
| play expectations of the Sunday Date-
| line, 60 Minures isn’t taking the new

competition lightly. Although no slouch
in the breaking-news department, the
magazine has installed a new producer
to focus on breaking-news stories—a
focus on which Dareline has built its
franchise. The CBS show is also scrap-
ping its long summer break and adding
| anew point-counterpoint segment. &

New day for local news

Daytime newscasts are boosting brand

awareness and bottom lines

By Cynthia Littleton
t the national and local levels,
A many broadcasters are making
long-term investments in day-
time news to help boost station identity
and the bottom line.

For example, the Chris Craft/United
Television group has joined the grow-
ing number of TV strategists that see
plenty of room for more news in the
daytime landscape. Chris Craft’s Min-
neapolis outlet, UPN affiliate KMSP-Tv,
is gearing up to produce a nationally
oriented midday news hour to be car-
ried live at 2 p.m. EST by six of the
group’s eight stations starting in mid-
September.

“News viewers in daytime are
underserved, and a lot of advertisers
want news,” says Stu Swartz, general
manager of KMspP-Tv. “It’s a logical
move for us.”

At the most recent Fox affiliates
meeting, general managers were once
again urged to beef up their local
news presence. And NBC provided
more fuel to the daytime news boom
last week with the premiere of its
Boston-based news magazine, Real
Life, carried between 9 a.m. and noon
on about 65% of the network’s affili-
ates.

“There’s always been a niche for

‘Real Life’ on NBC

daytime news, but the opportunities
have really opened up with talk shows
reaching the saturation point with
viewers,” says Joel Cheatwoed, execu-
tive producer of Real Life.

Although the as-yet-unnamed Chris
Craft show is a major financial commit-
ment for the group, Swartz noted that
I the show will allow each station to get
more use out of existing news depart-
ments. Breaking with the magazine for-
mat favored by most nationally oriented
| daytime news programs, the Chris Craft

show will look more like a network
| newscast, with the latest headlines fol-
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Our
rock

in the
OGranite

The votes are in and ABC News declares that the winner is ... WMUR-TV and its owner, Frank Imes.
Far more than an affiliate, WMUR was our partner, our host, our rock during primary month in New Hampshire.

Thank you.
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lowed by in-depth topical features.

While Chris Craft owns the fledg-
ling UPN network and is active in syn-
dication, there are no immediate pians
to offer it to other UPN aftiliates or
pitch it as a first-run property. Network
commitments prevent Chris Craft’s
NBC affiliate in San Antenio and ABC
affiliate in Salt Lake City from carry-
ing the show, Swartz said.

New World Entertainment 1§ taking
a similar approach by developing an in-
house franchise newsmagazine for its
12 Fox affiliates as a 4 p.m. news lead-
in. The show, tentatively targeted for a
1997 debut. would be produced locally
at each station. with New World Enter-
tainment supplying general interest
lifestyle and feature segments.

Industry observers say expanded
news coverage is a sign of maturation
for the Chris Craft stations and other
traditional independents that often cede
the local news battle to the more estab-

SYNDICATI ON M ARKETWPLACE

| Games afoot

Coiumbia TriStar Television Distrib-
ution has cleared its upcoming game
show block Dating/Newlywed Hour
on 160 stations covering 88% of the
country. CTTD officials say the
younger-skewing shows have drawn
interest from Big Three affiliates.
New stations on board for revivals of
the campy Newlywed Game and Dat-
ing Game include CBS affiliate
KOIN(TV) Portland, Ore., ABC affili-
ate wzzM(Tv} Grand Rapids, Mich..
and NBC's wGzr(tv) Buffalo, N.Y.

SeaGull ‘Showcase’

SeaGull Entertainment is said to be
preparing a first-run home shopping
show for a June launch. SeaGull offi-
cials could not be reached for com-
ment, but the Celebriry Showcase
Nerwork hour strip reportedly blends
home shopping pitches with enter-
tainment news. interviews and
remote broadcasts from the homes
of Hollywood stars. Meanwhile,
SeaGull says it has cleared its fall
action-hour entry, Tarzan: The Epic
Adveniures, on 86 slations covering
72% of the country, including 28 of
the top 30 markets.

Miss ‘Strange Universe'

No final decision has been made, but
former Miss America Leanza Cornett

= O
- o y

lished Big Three
affiliates.
“Independents
can’t really afford
to stay out of the
news business,”
says Janeen Bjork,
vice president and
director of pro-
graming for Seltel
Inc. “News buys
account for about
one-third of the
[advertising] rev-
enue in most mar-
kets. Start-up news-
casts are a slow,
slow build. but it

is another way that  anchor, and co-anchors Larry Potash and Sonja Gantt

[broadcasters] can
distinguish themselves from cable.”

Additionally, the growth of news
blocks in the early morning has been
driven by changes in the children’s TV | children’s advertising dollars in small

may become more familiar with the
wide world of weird news this fall as
co-host of Rysher Entertainment’s
news magazine Srrange Universe
Tonighi. Cornett, a correspondent for
Entertainment Tonight, and Hard
Copy's Alan Frio are the co-hosts on
the presentation tape for the show,
described as a humorous nightly
roundup of bizarre news, tales of the
paranormal, strange science and
other unusual events making head-
lines around the globe. Rysher has
cleared the half-hour strip, co-pro-
duced with the Chris Craft/United

NSS POCKETPIECE
(Nielsen's top ranked icated shows for
the week Feb. 25. Numbers represent
average audlenc l,o'l‘!% coverage.)
1. Wheel of Fortune 13.0/228/99
2, Jeopardy! -l 11.0/221,99
3. Home Improvement 9.9/223,/07
4. Oprah Winfrey Show 9.4/235/99
5. Seinfeld 8.1/219/98
6. Star Trek: Deep Space Nine  7.3/236/99
7. Hercules, Journeys of 6.7/225/97
8. Wheel of Fortune—wknd 6.51177/82
9. Entertalnment Tonight 6.4/174/95
9. Home Improvement-wknd 6.4/217/96
11, Simpsons 6.3/186/96
" 12. Inside Edition 6.2/165/93
13. Xena: Warrior Princess 5.7/202/96
14, Baywatch g 5.5/222/96
. 15. Fresh Prince of Bei-Alr 5.3/162/91

f

|

market. With the rise of the Fox Chil-
dren’s Network and cable’s Nick-
elodeon. broadcasiers say the pool of

Television group, for a fall start in L
more than 60% of the country. |

‘Oprah’ times two

ABC'’s Los Angeles O&O has taken
a cue from ABC’s wLs(Tv) Chicago
and added a second run of Oprah
Winfrey in the post-Nightline slot. ‘
KABC-TV, which runs the top-rated
talker at 3 p.m.. began airing three- |
week-old repeats of Opialr at 12:05
a.m. last week. In the February '
sweeps. the show won its 9 a.m. and ‘
Il p.m. time slots for wLS-TV, beat-

ing the second half-hours of network |
late-night warriors Jay Leno and
David Letterman by wide margins.

‘Elliott’ in Wenatchee

CBS/Twentieth Television’s New
York—based talk show Gordon Elfioir
will travel to Wenatchee, Wash., next
week for a two-part interview with
residents caught up in a bizarre sex-
ring scandal. The March 18 and 19
editions of the show will be present-
ed in news magazine-style segments
as part of an effort to keep the sec- l
ond-year show fresh by periodically
breaking away from the traditional |
talk show format. Elliott will inter-
view several of the accused ringlead- ’

ers as well as the police officer who
first levied the allegations against a
town clergyman in 1994, —CL l
I

j
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anded coverage
arcund the world.

- In addition to providing
extensive coverage of Europe
and Africa, PAS-3 enhances our
leadership role in the booming
Latin America market.

PAS-3 is also the final step in our
four-satellite global system, and we plan
to launch four additional satellites by the
end of 1997.

What’s more, our new state-of-the-art
satellite will function as our platform for
direct-to-home television services with 24-inch
antenna reception in Latin America and Spain.

No wonder the world’s leading broadcasters, i
teleccommunications companies and businesses 4N . \
call PanAmSat when they need sophisticated ‘4 = -
global satellite services.

] b ®
Especially when they need to e, e ﬁ
make bigger footprints of their own. v I)(lllAm;Sﬂl ‘,\

PanAmSat is lszed on the NASDAQ under the symhol SPOT.  © 1996 PanAmSa: N

e 203NN 11T

PanAmSa at’s N e w Gl ob al

LONDON ¢ SYDNEY ¢ TOKYO ¢ MIAMI] ¢ GREENWICH CT. 1420306226664 Fax 1420346229163
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up Rhodes.

Chris Craft’s kpTv(Tv) Portland will Thirteen months after it replaced an | mat allows you 1o accent localism in a
replace 11s 6-9 a.m. kids block with | hour of children’s programing with | more casual, usually more upbeat way
news in September. a decision prompt- | news at 7 a.m.. Tribune Broadcasting’s | than you can on a straight-ahead news-
ed in part by the generally poor quality | Chicago tlagship WGN-TV expanded its | cast,” says Peter Walker, vice president
of syndicated children’s programing. | Morning News to two hours in January. | and general manager of WGN-Tv. ]

Broadcastingg

and medium-size markets is drying | according to program direcior Marvin “One of the best advantages to an

extended morning news is that the for-

PEOPLE’S CHOICE:

Ratings a

ccording to Nielsen, Feb. 26-March 3

8.0/12 " 4.1/6

8:30| 46.Boy Meets Wrld 9.4/17

S 8:00 10. The Nanny 14.5/22 | 40. Fresh Prince  10.0/15 82. Star Trek: Voyager
< 830 63 Second Naah  8.1/12 I e Rurry Lv 13,6720 25.In the House 05772 > Melrose Place  9.8/15 5.6/8
Z %00 . 7. Murphy Brown 15.3/23 | 14. NBC Monday Night 74.Ned and Stacey 6.5/10
© 930 50. ﬁﬂ?}giwﬂ?z d?\?:;ing 21.High Society 126/19 Movie—Seduced by 77.Ned and Stacey 6.0/9 L ReCTET s
51000 in the Fam“y 92/14 21. Chi H Madness: The Diane

10:30 ' -Chicago Hope  126/21|  Bgrchardt Story 13.2/21

7 -

3= B8:00| 14. Roseanne 13.2/21 | 70. The Wizard of 0z on Ice | 27. Wings 11.6/19
g 8:30| 16. Coach 13.0/20 7.1/11 | 16. 3rd Rock fr/Sun 13.0/20 | 56, Fox Tuesday Night 94. Harrison: Cry of the
ﬂ 900 5.Home Imprvmt 16.1/24 ] 11. Frasier 14.3/21 Maovie—In the Line of City 2.6/4
P 9.30[ 23. Drew Carey __12.1/19] '8 gggeﬂf‘ef#eani';'ﬁt‘"e— 26 J Larroquette 11.5/16|  Fire 8.8/14

igfgg 13.NYPDBive  133/21| Part2 12.9/20| 28.Dateline NBC  11.5/18
> . : : 4 . ] 0
g 8:00{ 36. Ellen 10.5/16 43. Beverly Hills, 90210 89. Sister, Sister 3.1/5
m 8:30) 37. Drew Carey  10.3/16 53. New Visions of the 9.8/15] 91. The Parent 'Hood 2.7/4

9:00| 20. Grace Under Fire12.8/19| 9, 38th Annual Grammy Future 9.0114 . 94. The Wayans Bros. 2.6/4
€ 03[ 34 Naked Truth  10.7/16|  Awards 14.6/23 T-Partyof Five 7.0/ g S Ever After 2374
giggg 23. PrimeTime Live 12.1/20 30.Law & Order  11.3/19
b.8 - 5 D)

: 8:00| 63. World's Fun Vid 8.1/13 | 48. Murder, She Wrote 2. Friends 19.5/31 | 71.Living Single  7.0/11
Q) 8:30| 61. Before/Stars 8.4113 9.3/14 | 6. The Single Guy 16.0/25 | 66. Martin 7.6/12
¢ 9.00 1. Seinfeld 21.2/32{ 73. New York Undercover
& o.30| 77 ABC Thursday Night | 60.Rescue: 11 8.6/13 = e ome S50 6.9/11

1000 Movie—Consenting
E - Adults 6.0/10 | 46. 48 Hours 9.4/16| 4.ER 18.1/31

8:00| 40.Family Matters 10.0/18 68. Due South 7313 52. Unsolved Mysteries 76. Sliders 6.2/11

9.1/16

. 37. Sergei Grinkov:
S:30L B0, TDparents ;i Celebration of a Life

>
g 9:00| 53.Step by Step 9.0/15

40. Dateline NBC  10.0/17

48. The X-Files 9.316

10:00 10.3/18 67. Homicide: Life on the
10:30 £ H A I Street 7413
) ‘ ) 3 o -
> 8:00 50. Dr. Quinn, Medicine | 98. Larouche Ad  1.8/3 | 69. Cops 7.2113
00f 77 _ .Dr. ; . . 3 :

S gao| 77- Second Noah 6.0 | T o 9.2/16 [ 7. The Nerd 1973 | 59, Cops 85
& 500 . 25.Touched by an Angel 87. Hope & Gloria 3.4/6 | 61. America’s Most
B g.30| 81 Saturday ’;"9";"‘;?': 12.0/21 [ 86 _Home Court _ 3.0/7|  Wanted 8.4/15
510:00 ISR 5’_'8/% 18. Walker, Texas Ranger | o .0 5.9/11

10:30 12.9/23 | °% ; A

3.6 B 0 o g 0 G /4

7:00( 55.Am Fun Hm Vid B8.9/16 y 84. Crimes of the Century 99, Pinky & The Brain 1.6/3
5. 7:30[ 30_Am Fun Hm Vid 11.3/19 i CRRES, 135300 47| o Movie Specialin | Z2TMe Parent Hood 1672
g 8:00 65. Lois & Clark 7912 30. Cybill 11.3/18 | 56. Mad About You B8.8/14 the Line of Fire 6.5/10 90. Stster. Sister 3.0/5
S 8:30 34. Almost Perfect 10.7/16 91 Kirk 2.7/4

9:00 30. NBC Sunday Night
? 9:30| 39. ABC Sunday Night 56. CBS Sunday Movie— Movie—Dragon: The [ B3 Ned and Stacey  5.4/8] -0 Savannah PS5

10:00 Movie—Dalva 10.2/16 Jake's Women B.8/14 Bruce Lee Story 11.3/18

10:30
WEEK AVG 9.4/15 11.4/19 10.6/17 7.7/12 UPN: 3.4/5: WB: 2.6/4
STD AVG 11.0/18 5.7/16 12.0,20 7.5/12 UPN: 3.2/5: WB. 2.4/4

RANKING,/SHOW [PROGRAM RATING/SHARE] TOP TEN SHOWS DF THE WEEK ARE NUMBERED IN RED
TELEVISION UNIVERSE ESTIMATED AT 95.9 MILLION HOUSEHOLDS: ONE RATINGS POINT=959,000 TV HOMES SOURCES: NIELSEN MEDIA RESEARCH. CBS RESEARCH COMPILED BY KENNETH RAY

YELLOW TINT IS WINNER OF TIME SLOT  (nr)=NOT RANKED *PREMIERE
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Talent agents tap newsy niche

Local talent groomed for start-up shows

By Cynthia Littleton

urnon a local TV newscast in any
Tot' the top 15 markets and chances

are vou'll sec one of Ken Lind-
ner’'s clients.

Lindner, a talent agent who spent
nine vears with the William Morris
Agency before opening his own shop
in 1989, has carved a niche in the agent
business by specializing in clients des-
tined for jobs on news, sports, talk and
magazine shows.

Lindner & Associates’ client list
includes such up-and-comers as
NBC's Matt Lauer. CNN's Jim
Moret, CBS's ’at O Brien, American
Journal’s Nancy Glass. Eurertain-
ment Tonight’s Julie Moran, Exira’s
Arthel Neville and talk show hosts
Rolonda Watts. Maureen O’Boyvle
and Charles Perez.

“There’s reaily no other agency that
handles the kind of talent [producers|
need for start-up shows,” savs one
execulive with a first-run magazine
strip well stocked with Lindner
clients.

“Our advantage is that we try to
choreograph careers,” says Lindner.
“I’s not just aboul finding people jobs.
We have a long-term game plan for our
clients.’

Most of the agency’s discoveries are
found working in local news. Thanks
to the growth of cable and first-run
syndication during the past decade, the
demand for on-air talent with experi-
ence in live TV has never been
stronger, Lindner says.

The changing TV landscape also has
more rising stars taking nontraditional
pitths 1o network platforms. Ken Taylor
came 1o his job as co-host of NBC's
upcoming daytime magazine sirip
Real Life, by way of stints awl E! Enter-
tainment Television. VHI and eventu-
ally an anchor spot on WNBC(TV) New
York.

The lines between network and syn-
dication will blur this fall for another
Lindner client. NBC News's Giselle
Fernandez. Fermandez will co-hosi the
new first-run magazine sirip Access
Hollyweood. co-produced by NBC, bui
she also will continue 1o contribute 1o
Duteline NBC, Today and the net-
work’s nightly newscast.

Broadca_sting & Cable -N'I_arc-h 11 19é6

- —

“Most of what we do tor our clients
boils down to steering them into the
right job and the right vehicle at the
right time.” says Babette Perry. Lind-

ner’s executive vice president of pro- |
graming. “We don’t Iry to create stars:

these people already have the talent |
when they walk inour door.” L

B Uncle_ Sam wants you |

The Army’s Audio Visual divi- |
sion is looking for a few good
stations.

Major John Loughlin of the
Maryland Naticpnal Guard,
whose other hat (the one with-
out the braid) is vice president
for news and public affairs of
The Military Channel cable
network, is heading a program
to supply audic and video of
| soldiers stationed in Hungary
and Bosnia (for Operation
Joint Endeavor) free to radio
and TV stations.

The footage, including a packaged piece, raw interviews and B-roll,
focuses on the daily lives of individual soldiers such as Specialist Ralph |
Bowen from Orlando, Fla. (pictured above). The stories are being target-
ed for use in localized feature pieces in newscasts. Loughlin says the divi- |
sion also will follow up on station requests for footage of particular sol-
diers. For example, wMBD-Tv Peoria, lIl., has interviewed the family of 2
hometown man serving in the Navy in Bosnia and has contacted Louglin .
about getting some interview footage of him.

Although there is obvious promotional value for the Army in profiling sol- '
diers, Loughlin points cut that the footage is being supplied not only as
prepackaged stories but as components to be used as the siation sees fit, |
from a complete feature to “truck rolling” clips to illustrate news stories ’
about the operation. |

The audio and video are being produced by 17-person Nationat Guard '
and reserve units that include a number of broadcast professionals called
up, as was Loughlin, for service during the operation. |

Stations wanting more information can contact Major Loughlin by fax at |
011-49-6221-57-6376. —IJE

SERVING THE BROADCASTING INDUSTRY FOR OVER THIRTY YEARS
l '_ pl
D La Rue
L//&’(//'a % rolie s

9454 Wilshire Blvd.. Suite 600
Beverly Hills, CA 90212

(310) 275-9266

Fax (310) 274-4076

$270 MILLION IN BROADCAST SALES IN 199

500 East 77th Street, Suite 1909
New York, NY 10021

(212) 288-0737

Fax (212) 249-1957
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The week’s tabulation
of station sales

Proposed station trades

By dodlar voluma and number of sales;
does not mclude margers of aeguisitions
Invodving substantial non-station sssets

This week:
TV=0523,975000 01
Combos ¢ 5572,000,000 - 3
FMs= - $115,000,000 1 1
Abds o 510,000,000 - 1
Total - $720,975,000 - 6
So far in 1996
TWVs 1 5339,875,510 17
Combos 0 51,332,132,734 - 64
Fi= o 5355,407,630 61
AMs 1 522,706,412 43
Total - §2,050,122,286 . 185

| FM, KLuv-FM and kYNG(FM) Dallas and

ENTRET T
WVLA(TV) Baton Rouge

Price: $23.975 million

Buyer: White Knight Broadcasting

Inc., Lafayette, La. (Sheldon H. Gal-
loway, owner); owns KsHv(Tv) Shreve-
port, La., and kakw(1v) Killeen, Tex.
Seller: Vetter Communications, Baton
Rouge (Cyril Vetter, owner)

Facilities: Ch. 33, 5,000 kw visual,
1,000 kw aural, ant. 1,750 ft.
Affiliation: NBC

COMBOS

WHOD[AM)-WHTQIFM) and WMMO
(FM] Ordando, Fla.; WAOK(AM)-WVEE
(FM) Atlanta; WCAO(AM)-WXYV(FM)
Baltimore; WBOS(FM| Brookline/Bos-
ton and WOAZ-FM (formerly WSSH-FM)
Lowell/Boston, and KRBV-FM Dallas
and KHVN(AM)-KOAI{FM] Fort Worth
Price: $410 million cash

Buyer: Infinity Broadcasting Corp.,
N.Y. (Mel Karmazin, president); owns

{Sreacleasiing:
KROQ-FM and KRTH-FM Los Angeles, ‘
KOKE-FM San Jose/San Francisco

and KFRc-AM-FM and kyCy(FM) San
Francisco; wayk-am-Fm Tampa/St.
Petersburg, Fla.; wzgc-Fm Atlanta;
WUSN-FM and wJiJp-AM-wJMx-FM Chi- |
€ago; WJFK-AM-WLIF-FM Baltimore/
Washington; wBcN-FM and wW2ZLX-FM
Boston; wycp(Fm), womc-Fm and |
wxYT-aM, all Detroit; wran-am and
WZRC-AM-WXRK-FM New York; wysp- |
FM and wip-am Philadelphia; KSNN(FM)
Arlington/Dallas and KDMM-AM-KVIL-

Kxvz-aM Houston, Tex.; WPGC-AM-FM
and wurk-FM Washington, and pro-
ducer/distributor Westwood One
Inc.; is selling kycw-Fm Seattle

Seller: Granum Hoidings LP, New
York (Herb McCord, president/CEQ);
no other broadcast interests
Facilities: wHOO: 990 khz, 50 kw day,
5 kw night; wHTQ: 96.5 mhz, 100 kw,
ant. 1,600 ft.; wMmo: 98.9 mhz, 38
kw, ant. 439 ft.; waok: 1380 khz, 5
kw; wvee: 103.3 mhz, 100 kw, ant.
1,022 ft.; wcA0: 600 khz, 5 kw; wxyv:
102.7 mhz, 50 kw, ant. 436 ft.; weos:
92.9 mhz, 8.8 kw, ant. 1,100 ft.;
WOAZ-FM: 99.5 mhz, 32 kw, ant. 600
ft.; kRBV-FM: not available; kHvn: 970
khz, 1 kw day, 270 w night; koAl:
107.5 mhz, 25 kw, ant. 1,647 ft.
Formats: wHOO: Unforgettable; wHTQ:
classic rock; wMMo: adult contempo-
rary; waok: gospel; wvee: urban con-
temporary; wcao: black gospel;
wxyv: urban contemporary; weos:

(FM) S. Boston, Va./Raleigh, WNND-
FM Raleigh and KJOJ-AM-FM Freeport,
Tex./Houston; and joint sales agree-
ments with WOWI-FM and WICD(FM)
Norfolk and WSVY-AM-FM
Portsmouth, both Va.

Price: $140 million for stock (merger)
Buyer: Clear Channel Communica-
tions Inc., San Antonio (L. Lowry
Mays, president); owns WERE(AM)-
wNCX(FM) Cleveland; wpmi(Tv) Mo-
bile, Ala./Pensacola, Fla.; KTTu-Tv
Tucson, Ariz.; KLRT(TV) Little Rock,
Ark.; WAVZ(AM)-WXCI(FM) and WELI(AM)
New Haven, Conn.; wHYI-FM and
wBGG-FM Fort Lauderdale/Miami,
waws(Tv) Jacksonville and wMTx-am-
FMm and wreQ-AM-FM Tampa, all Fla.;
ksAs-Tv Wichita, Kan.; wHAS-waMZ
(Fm) Louisville; waue-am-Fm and
wyLD-AM-FM New Orleans; wrTc(Tv)
Minneapolis; wxxa-Tv Albany, N.Y;
KTOK(AM)-KJYO(FM) and KEBC(FM)
Oklahoma City and kokI-Tv and KAKC
(am)-kmoD-FM Tulsa, both Okia.; wHP
(Tv) Harrisburg, Pa.; wety-Tv Mem-
phis; kPEZ(FM) Austin, KMJQ(FM), KBXX
(Fm) and KPRC(AM) Houston, KSEV(AM)
Tombail/Houston and woAI(AM)-KAJA
(Fm), KTKR(AM) and kaxT(FM) San An-
tonio, all Tex., and wRvA{AM)-wRvQ
(Fm) and wWRVH{AM)-wWRXL(FM) Rich-
mond, Va.; is buying woop-AM-FM
and wecT-FM Grand Rapids, Mich.,
and wenz-FM Cleveland

Seller: US Radic Group inc.,
Philadelphia (Ragan A. Henry, chair-
man, 50.9% owner); owns 40% of

soft album rock; woaz-Fm: adult con-
temporary; krev-FM: not available;
KHVN: gospel; KoAl: new adult con-

temporary, smooth jazz |

KMIX{FM) Conway and KDDK(FM)
Jacksonville/both Little Rock, Ark.;
WRAW[AM)-WRFY-FM Reading, Pa.;
WDIA|AM]-WHRK-FM Memphis; KHEY-
AM-FM and KPRR(FMI El Paso, and
40% of WKKV(FM| Racine/Milwaukee,
Wis.; LMAs with options to buy WQOK

wbZzR(FM) Mount Clemens/Detroit
Facilities: kmux: 105.1 mhz, 79 kw,
ant. 1,053 ft.; kook: 100.3 mhz, 44.2
kw, ant. 1,369 ft.; wraw: 1340 khz, 1
kw; WRFY-FM: 102.5 mhz, 19 kw, ant.
807 ft.; woia: 1070 khz, 50 kw day, 5
kw night; wHRk-FMm: 97.1 mhz, 100 kw,
ant. 530 ft.; kHEY{aAM): 690 khz, 10 kw;
KHEY-FM 96.3 mhz, 100 kw; KPRR:
102.1 mhz, 100 kw, ant. 1,190 ft.;
wkky: 100.7 mhz, 50 kw, ant. 500 ft.
Formats: kMJx: contemporary; KDDK:

The person you describe
is the person We deliver. |

Joe Sullivan & Associates, Inc.
Executive Search & Recruitment

44210 North Road, Southold, NY 11971
{516) 765-5050

Broadcasting « Cable « Satellite « Entertanment

young country; wraw: MOR; WRFY-FM:
CHR; woia: black adult contemporary,
news/talk; wHRK-FM: urban conternpo-
rary; KHEY-AM-FM oldies; kPRR: CHR;
WKKV: hot urban contemporary

KSGS{AM) (formerly KIJO[AM])-KMIZ-
FM St. Louis Park/Minneapolis/St. Paul
Price: $22 million

Buyer: Nationwide Communications
inc., Columbus, Ohio (Steve Berger,
president); owns KvRY(FM) Mesa/
Phoenix, Ariz.; womx-Fm Orlando,
Fla.; wpoc(FM) Baitimore; KXNO(AM)
North Las Vegas-kLuc-FM Las
Vegas; wGAR-FM Cleveland; wcolL-

Continues on page 96
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ICE Brief No. 51764-dc

THIS MESSAGE WILL SELF-
DESTRUCT IN THIRTY SECONDS.
PLEASE READ QUICKLY.

f this seems extreme, we can assure you it’s not. Not when you consider that we’re
involved in sensitive work like mergers and acquisitions, world-class finance, systems
integration, as well as audit and tax planning-all in situations where discretion is law.
We're 1cE"~the Information, Communications, and Entertainment Practice of KPMG.

In the upper reaches of the corporate world, we have few equals. Moving with
agility and precision, our “partners” can put you in contact with ICE personnel versed in
disciplines such as finance, accounting, information technology, and telecommunica-
tions, to name just a few.

We’re talking about the kind
of professionals who not only
move easily from one ICE-related
industry to another, but from
one country to another as well.

Need questions answered?
Help with an acquisition? An
introduction or two? One phone
call puts the wheels in motion.

That’s all we can divulge for
now. We’ll contact you again
soon. If you need to talk before
then, contact our Web site at
http://www.ice.kpmg.com, or
call 1-415-813-8194 and ask for
our National Managing Partner,
Roger Siboni.

For your own safety, please

= : place this at least fifty feet away.
Our Ms. Rolide

[NI"()RMA'I'II)N., COMMUNICATIONS & ENTERTAINMENT

Good advice whispered here.”
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Ratings slun;b
continues for
network radio

Survey shows audiences dwindle
for variety of network formats

By Donna Petrozzello

or the second consecutive survey
period. network radio listenership

declined on average across all age
groups and national markets, according
to the latest RADAR 52 report.

RADAR 52. compiled by Statistical
Research Inc. of Westfield. N.J., mea-
sured network radio audience shares
from April 1995 to October 1995. SRI
research found that network radio lis-
tening overall declined by 3.1% among
listeners 12 and older. by 1.6% among
listeners ages 25-54 and by 8.3%
among listeners 18-49. By comparison. |
the RADAR 51 survey last spring
found network audience shares down
an average 4.2%.

Among the industry’s 14 radio net-
works. nine reported a loss in audience
share among listeners 12-plus. but tive
networks reported gains in 12-plus lis-
teners over spring 1995, Each of the five
networks with larger 12-plus audiences
in RADAR 52 was adult-oriented,

Specifically, ABC Radio’s Plat-
inum, Prime and Galaxy networks. all
aimed at adults, showed an increase in
12-plus audience share. Likewise, both

a O }
f -

{LISTENERS 12+)
American

AUDIENCE

Urban Radio
Networks 4.3%

| Source: Armerican Ursan Radio Networks

the American Urban Radio Network
and the CBS Radio Network showed a
larger [2-plus audience share in
RADAR 52 over last spring.

However, 12-plus audience share
dropped for all Westwood One Radio
networks. including adult-oriented
CNN+ Network, Variety network and
the Westwood One Country network.

And although networks featuring a
young-adult format were the only ones
to show audience-share increases in
RADAR 51. listenership for all four
young-adult networks fell in RADAR
52. Westwood One’s young-adult-ori-
ented Source network was hit particu-
larly hard, suffering a 22.6% loss of
12-plus audience in RADAR 52 from
RADAR 51.

Likewise, Westwood One’s Young
Adult network lost 8.8% of its 12-plus
audience. according to RADAR 52. By
comparison, ABC’s young-adult Gene-
sis and Excel networks lost .9% and
7.2% of their 12-plus audience share.
respectively, in RADAR 52,

Bill McClenaghan, ABC Radio Net-
works' senior vice president of research
and development, said lower audience
shares for the young-adult networks may
be the result of fewer station affiliates.

Despite lackluster ratings overall for

|

How will the
new ownership
rules impact
your business?

For information on ordering your copy of this thought provoking and important study, call
Jean Giles at BIA Publications,
Internet: hitp.//www.biacompanies.com/biahome

BIA's
State of the
Radio Industry
1996

from the publishers of lnvesting in
Radio and the MasterAcccess Radio
Analyzer daiabase sottware.

Inc. ® 703-818-2425

www americanradiohistorv com

network radio. some networks
improved their ratings. ABC’s Galaxy
network topped the list. gaining 10.6%
audience share of listeners 12-plus, and
American Urban Radio Networks
earned an 8.99% larger 12-plus audience
in RADAR 52 over last spring’s results.

Other networks showed smaller. yet
significant. audience boosts. The CBS
Radio Network improved its 12-plus
share by 5.6%: ABC’s Platinum net-
work |2-plus audience grew by 3.9.
and ABC’s Prime network 12-plus
| audience grew by .8%.

In the 25-54 demographic, ABC’s
Galaxy showed the most improvement
by gaining a 12.4% larger audience

[ share in RADAR 52 over last spring.
ABC’s Genesis, Prime and Platinum
| networks also increased audience share
| among listeners 25-54. Only ABC’s
Excel network lost audience share in the
25-54 age group, dropping by 9.5% in
RADAR 52 from RADAR 51 results.
All five Westwood One networks
lost audience ages 25-54 in the latest
RADAR, with Westwood One’s Coun-
try network suffering the most signifi-
cant (23.2%) audience loss among lis-
teners 25-54. The 25-54 audience
shares for both CBS Radio networks—
CBS Spectrum and CBS Radio—
. dropped in RADAR 52 by 11.1% and
| 3.3%, respectively.

In McClenaghan's research of the
RADAR 52 survey, he ranked ABC’s
Prime network first, with an estimated
weekly audience of 3.6 million listen-
ers 12-plus. Westwood One’s Source
network ranked last, with an estimated

| weekly audience of 716,000, McCle-
naghan said.

In addition. ABC News veteran
| commentator Paul Harvey remains the
most listened-to personality in network
radio, McClenaghan noted. with an
estimated 5.3 million people tuning in
to his daily newscasts. ]
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Ad revenue totals
$11.4 billion for 1995

Radio generated 7% more advertising
revenue in 1995 than in 1994 from
combined local. national and network
advertisers. according to a report
compiled by the Radio Advertising
Bureau. A recent RAB report places
1otal radio revenue at $11.47 hillion
for 1995, up from the $10.65 billion
generated i 1994,

Advertisers invested most heavily
in local spots: local revenue 1o1aled
$9.1 billion last year. National ad rev-
enue totaled $1.9 billion and network
revenue totaled $426.3 million for the
year, 1he report stales.

Westwood One

acquires Shadow

Westwood One Inc. has announced
the acquisition of Shadow Broadcasi
Services operations in New York, Los
Angeles, Philadelphia and Chicago
and has an option to acquire Shadow
services in other cities.

Shadow provides regional trattic,
weather, sports news and general
news to approximately 250 radio and
TV stations in nine cities. Westwood
One officials did not reveal the pur-
chase price.

ABC debuts
modern-rock format

ABC Radio Networks plans to debut
“MR-35," a 24-hour modem rock-
based format designed for “thirty-
something” alternative rock lisieners,
network officials say.

ABC Senior Vice President of Pro-
graming Robert Hall says MR-35
blends rock artists popular in the late
1970s with current adult alternative
artists. Ted Bolton of Bolton
Research helped ABC develop the
format, MR-35 is the first 24-hour
format that ABC has unveiled since
1993, when it launched ~“Urban
Gold.” network officials say. MR-35
is scheduled to debut March 23.

Dahl quits wmvp(am) Chicago
Citing dissatisfaction with station
managers at Evergreen Media Corp.’s
sports/talk wmve(am) Chicago, morn-
ing show host Steve Dahl has quil his
airshift afier 18 years in the market.
In a statement, Dahl said his “pres-

ence at WMVP was always a tluke and | 1997.

a struggle. In a two-day span in 1993,
I was transformed trom an FM staple
o an AM exile.”

Dahl criticized management for
moving him from talk wLUP-FM 10
wMmve. a station whose “financial

| focus™ s “not the air talent™ but

sports programing, Dahl said. He also
said that wmve’s AM signal presented
“multiple obstacles™ in broadcasting
his show and selling it 1o advertisers.
wMmvr official Doug Stern said that
the station had “philosophical difter-
ences” with Dahl, but was disappoint-
ed at liis resignation.

Evergreen
adds 0’Keefe

Evergreen Media
Corp. has named
Kenneth O'Keete
10 the new posi-
tion of executive
vice president of
operations.
O'Keele. former-
ly executive vice
president and
chief fiscal officer of Pyramid Com-
munications, becomes the first execu-
tive principally hired to oversee sta-
tion management and development of
Evergreen’s expanded 34-station

group.

O’Keefe

Prudential rates Children’s
Broadcasting Corp. a buy

Prudential Securities investments ini-
tiated coverage of the Children’s
Broadcasting Corp. with a positive
recommendation on its stock. Min-
neapolis-based CBC syndicates the
24-hour children’s radio format
‘Radio Aahs” 1o more than two dozen
stations nationwide and recently
signed New York-area affiliate
wiDM(AM) Elizabeth, N.J.

Among its reasons for rating CBC
stock a “buy.” Prudential noted
CBC’s partnership with ABC Radio
Networks in marketing and sales
efforts and CBC’s recent secondary
stock offering that raised almost $20
million for the broadcaster. Prudential

| anticipates that CBC’s annual rev-

enue will reach $12 million by the
end ot 1996 and $18 mitlion in 1997.
Also, Prudential estimates that CBC
will generaie $4 million in positive
broadeast cash tflow by the end of
—DP

|
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STATION TRADING 1995

S8 hillion buII loose
in station market

For third year, TV and radio stations change hands in greater numbers for higher prices

Total dollars spent on TV and radio stations nearly doubled in 1995 over 1994,

Station type 1994

Combos
Fhds
Als
Total

By Elizabeth Rathbun

ith plans for federal deregula-
WIion fueling the market, station

sales skyrocketed in 1995.
Brokers and owners say it was one of
their best years ever, if not the best.
During the 38 billion—plus year, 67%
more dollars changed hands than in
1994, according to figures reported in
BROADCASTING & CABLE.

And this year is revving up to be
even better. With deregulation now law
and the presidential election and sum-
mer Olympics on tap, brokers expect to
top their 1995 records in 1996.

“Ninety-five was equal to the best
year | ever had, and '96 is going to be
the best year ever,” says Gary Stevens,
managing director, Gary Stevens &
Co. Inc., New Canaan, Conn.

After a record 1995, this year is
shaping up to be “probably the best
year I'll have in my life,” echoes
Richard A. Foreman, president,
Richard A. Foreman Associates, Stam-
ford, Conn. “People are really turned
on about the broadcast industry.”

For Media Venture Partners, 1995

32.4 rn|II1nr| |'H:J':1I tirm.,.J
? billion (737 deals)

1995
=1k .:I

cals)

4.74
-0
i

E
56

was “clearly one of the very best
[years] ever. No question about it,”
says managing partner Brian Cobb of
McLean, Va. With deregulation, “we
could have a blockbuster year again
[in 1996),” or perhaps do even better,
he says.

In the boom year of 1995, agree-
ments were reported for sales worth a
total $8.324 billion, 67.4% more than
1994°s $4.97 billion. This high number
also marks the third year of increasing
station trading since the recession
ended in 1992. TV deals showed the
biggest increase in 1995, rising more
than 1 15% over 1994,

Meanwhile, although the dollars
exchanged for standalone radio sta-
tions were down, the market for AM-
FM *combos” rose 55%, from $1.8 bil-
lion to $2.79 billion (see chart, above).

These reported figures might have
been even higher, brokers say, except
the federal government shut down for

Here's how the banner year breaks out:

billion (112 deals)

9 billion (213 deals)
5.68 million (329 deals)
$106.76 million (195 de:
5&.32 billion (849 deals)

an issue that has not yet been resolved.
The figures also would be higher if
they included the year's mega-merg-
ers—Wait Disney Co. and Capital
Cities/ABC; Westinghouse Electric
Corp. and CBS; and Gannett Co. Inc.
and Multimedia. But because these deals
involved substantial non-station assets,
station prices were not broken out.

Year of the group
Even without counting history’s
biggest mergers, 1995 clearly was the
year of the group, particularly in radio.
Deregulation is the reason, brokers
and owners agree. The new law—
expected to be implemented shortly
by the FCC— lifts radio’s national
ownership limits and relaxes its local
ownership caps. Now, in a market
with 45 or more commercial radio sta-
tions, a broadcaster may own eight
stations; in markets with 30-44 sta-
tions, a broadcaster may own seven; in

about three weeks late last year. As a | markets with 15-29, six; in markets

result, “a lot of deals didn’t close in
December,” Cobb says. Some would-be
dealmakers also waited to see if capital-
gains taxes would be lowered, he says,

www americanradiohistorvy com

with 14 or fewer stations, five. But no
one may own more than half the sta-
tions in a market.

Television owners had hoped for
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deregulation of TV-newspaper |

crossownership and duopoly rules.
Instead, those issues will be considered
by the FCC. Meanwhile, owners have
to settle for elimination of the 12-sta-
tion national ownership cap and a
change in the coverage limit from 25%
of the nation’s homes to 35%.

Although President Clinton didn't
sign the deregulation bill into law until
Feb. 8. radio deals in particular were
made in 1995 in anticipation of the
changes, brokers say. Television deals
are “just now starting to come out of
the woodwork because deregulation
[for that medium] was so iffy,” says
TV broker Ted Hepbumn of Ted Hep-
burn Co., Palm Beach, Fla.

TV prices multiply
Even with that uncertainty, not only
did more TV stations sell in 1995 than
in 1994, but they went for higher cash-
flow multiples. Cash flow reflects
operating income before expenses,
depreciation and amortization.
“Pent-up demand push|ed multiples]
to the limit” in 1995, Hepburn says,
While multiples fell during the reces-

sion, they have retumed to “more nor- |

mal...some say unreasonable™ levels,
Hepbum says.

One of the more seemingly “unrea-
sonable” multiples was seen when Tri-
bune Broadcasting Co. paid nearly 30
times cash flow for WB Network affil-
iate KTTY-Tv San Diego, channel 39,
WB investor Tribune and competitor
UPN Network co-parent United Tele-
vision bid the price up to $70.5 million
at an auction last August.

Just a few weeks before the KTTY-Tv
auction, the highest price ever for a
UHF was recorded: ITT Corp. and
Dow Jones & Co. paid $207 million for
noncommercial WNYC-Tv New York,
channel 31.

High prices indicate a strategic buy
aimed at developing a specific proper-
ty, says Steven Pruett, senior vice
president, Communications Equity
Associates Inc., New York. “Nobody
has been doing crazy, whacked-out
deals.”

But Cobb characterizes as “very
steep” the year’s routine multiples of 11-
12 times cash flow, compared with the
9-10 times cash flow that TV stations
traditionally have pulled. He expects
these high multiples to continue as long
as TV stations are in such demand.

And why the demand for TV sta-
tions? In one word: revenue. An enter-

- will allow TV duopolies by the end of

Special Report: Station Trading 1995

prise that makes money is attractive to
investors. Advertising “still drives our
business,” Cobb says. And TV adver-
tising had a good year in 1995. In fact,
all forms of broadcast TV revenue
rose 3% in 1995, to $27.9 billion,
according to the Television Bureau of
Advertising (BROADCASTING & CABLE,
March 4).

That 3% sounds modest, but revenue
had posted an astounding 15% increase
in 1994, With political and Olympics
spending slated for this year, TVB's
outlook is for accelerated revenue
growth in 1996 compared with 1995,
but below 1994°s pace.

TV stations were so attractive that
companies content simply to be owners
for a decade or longer jumped back
into the market. Allbritton Communi-
cations Co. broke a 12-year dry spell,
paying more than 13 times cash flow
for wHTM-Tv Harrisburg, Pa. Hearst
Corp. and Freedom Communications l
also joined the fray, buying TV stations
on Florida's west and east coasts. "

Station sales slowed in the fourth
quarter of the year, however, as the
reality of TV deregulation hit and as
station revenue softened, Pruett says.

But there are high hopes that the FCC

the year, perhaps with a rule that would
allow an owner to have one VHF and
one UHF in the same market, says Fred |
Kalil, vice president, Kalil & Co. Inc.,
Tucson. “I think it’s inevitable. You can
just see it [coming] with LMAs [and] |
joint sales [agreements].”

Radio renaissance

Meanwhile, 1995 was the year of “the
largest group of radio transactions in
the history of the world,” says Ever-
green Media Corp. Chairman/CEQ
Scott Ginsburg. “Consolidation was
perhaps more rapid than anybody |
could have guessed.”

“Radio had a tremendous renais- |
sance in ’95,” Foreman says. “That’s
where the consolidation game is really
being played,” adds Paul Leonard,
managing director, Star Media Group,
Dallas. “[Nineteen ninety-five] was
really a sort of euphoric 12-month
period, and that’s unusual in any busi-
ness.”

The biggest radio deal of the year
also is the third-largest broadcasting
deal of the year (see chart, page 42).
Chancellor Broadcasting Co.’s $395
million purchase of Shamrock Broad- |
casting Inc. more than doubled Chan-

cellor’s holdings, from 14 stations to
33.

“Ninety-five was a very good year to
be buying radio stations,” says Chancel-
lor President/CEO Steven Dinetz.
“Today, they're much more expensive.”
Pending deregulation was an important
factor in Chancellor’s plans, he says.

Evergreen also kept its eye on
telecommunications reform. “With all
the uncertainty of where [federal
telecommunications] legislation was
going...you had to place your bets
early,” Ginsburg says. So Evergreen
placed its bets early and often.

In July, the company agreed to pay
$306.5 million for Pyramid Communi-
cations Inc,’s 12 stations, In an earlier
deal worth $243 million, Evergreen
bought Broadcasting Partners Inc.’s 11
stations, In about eight months, Ever-
green's holdings increased 236.4%,
from | 1 stations to 37.

The company now is the nation’s
third-largest in billings, behind West-
inghouse’s Group W/CBS and Infinity
Broadcasting Corp., Ginsburg says.

He attributes the singular year to the
“natural growth rate” of the medium,
and advertisers’ moves from newspa-
per to radio advertising. Radio, Gins-
burg says, "is the perfect way to reach
consumers,” particularly as more of
them move to urban areas and spend
more time commuting.

‘Duopoly lit fuse’

Radio’s upturn dates to 1992, when the
FCC first allowed duopelies—or
“deregulation with training wheels,” as
Leonard puts it. For the first time, some-
one could own or control two overlap-
ping FMs or two overlapping AMs in
one market. “Duocpoly certainly lit the
fuse” for trading in 1995, Stevens says.

Anticipation of further deregulation
accounted for a slew of sales in the last
half of the year, Stevens says. “This is
a major shift in the entire ownership
structure of the industry,” he says of
deregulation. When radio groups were
limited to owning no more than 20
AMs and 20 FMs, “where’s the growth
in that?” And without growth, where
are the investors?

But actual and anticipated growth in
1995 made for a plentiful money sup-
ply, from banks as well as equity
investors. “People are tired of 4%
yields in money markets,” and the
stock market’s too expensive, Foreman
says. “They’re looking to put their
money in other solid investments,” like

Broadcasting & Cable March 11 1996
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radio groups. The industry saw a solid
7% gain in local and national revenue
last year, according to the Radio
Advertising Bureau.

Duopolies also paved the way for

last year’s strategic deals by proving
that consolidation saves an owner
money, Cobb says. Unproven is
whether that holds true with the owner-
ship of four or five stations in one mar-

Special Report: Station Trading 1995

ket, he says.

Bigger looks better
The bigger, the better, Chancellor
thinks. Owning “multiple stations in a

I m m
Cable trading: A big deal
Consolidation among cable systems continues, with 60% owned by top four MSOs

The Top 10 System Sales of 1995

By Michael Katz
fter years under the
A shadow of govern-
mental regulation,
cable system consolidation
soared in anticipation of
deregulation offered in the
telecommunications act,
making 1995 “the year of
the big deal,” says Tim
David, executive vice
president of Daniels &
Associates. “In 1996 we
will continue to see more i
deals, higher prices and
more consolidating, as the
frenzy will continue.”

Consolidation among cable system
owners has put control of 60% of the
country’s cable systems in the hands of
the top four multiple system operators;
control of 95% of systems lies with the
top 100.

“You'll see supersize cable compa-
nies, [because] some of the smaller
guys will sell to the medium guys and
the medium guys will sell to the big
guys,” says Rick Michaels, chairman
of Communications Equity Associates.
“The huge volume of cable system
deals shows that consolidation is going
forward at a dramatic rate.”

The impetus for consolidation is not
merely growth, but market concentra-
tion, as MSOs cluster their systems in
large-market areas. As a result, many
small operators with geographically dis-
persed systems in noncompetitive mar-
kets will stay in business, brokers say.
“Depending on strategy, a lot of small
businesses will survive and maybe even
grow,” says John Waller of Waller Cap-

B3 =

3.
4
G,
B
2]

"

ital Corp. “The buyers are not just |

MSOs; there is more diversity now.”
One of the year’s most significant
deals was the sale of Chronicle Pub-
lishing systems, with 400,000 sub-
scribers, to TCI. Waller says this was
the first of a string of deals in which an

Buyer
. Comcast
. Continental

1. Coantinantal

Seller

imedia
ision

Twin County

MSO used stock, rather than cash, to

buy systems. Stock transactions are |

considered trades and are therefore tax-
free. “Under this strategy, the buyer
can grow while adding cash flow, not

| debt,” says Waller. “Two years ago if a
seller wanted stock the big companies
wouldn’t do it, but now they are.”
Comcast made a similar move when it
bought Scripps Howard’s systems for
almost $1.6 billion in stock, making it a
debt-free deal.

Among the dominant cable brokers,
Daniels & Associates handled 40 cable
merger and acquisition deals, repre-
senting more than 1.8 million sub-
scribers, at an aggregate value exceed-

l ing $3.24 billion. That was up from
$1.8 billion in 1994 and $752 million
in 1993, Communications Equity
Associates brokered 28 deals valued at
nearly $227 million. Of Waller Capi-

I tal’s 21 deals totaling $3 billion, two
large deals accounted for $1.1 billion,

and the remaining 19 totaled $1.9 bil-
lien.

But the shopping spree may not last

| forever. Although more activity is

expected, “MSOs will actively and

aggressively get their trading done in

the next year or two,” says Waller. “It’s

a great market, money is plentiful, debt

| is easy to raise, but there’s not much

United Video Cabla
Sable
Columbia Intemational

|
|

Estimated price
$1.575 hillion
51.547 billion

$144 million

for sale anymore.”

In the wake of the telecommunica-
tions act’s passage, 1996 will be an
interesting year for cable as telcos get
into cable and DBS continues to grow.
But when the dust settles, says Waller,
MSOs still will be the dominant play-
ers in cable. At risk, however, are sys-
tems that don’t upgrade their facilities,
while the competition offers state-of-
the-art equipment. “I don’t hear any
MSOs being scared of the telcos, see-
ing how slowly they move,” says
Waller. “*But DBS will be a threat to an
older and un-updated cable system
with lower capacity.”

Brokers also say the telecommunica-
tions act will give the industry a new
lock as MSOs and telcos venture into
each other’s territories. US West made
the first move last week with its pro-
posed $10.8 billion purchase of Conti-
nental Cablevision.

Although some brokers do not see
telcos as a threat, others point to US
West and disagree. “The Baby Bells
have made no bones about coming
after us, and with someone as large as
the Baby Bells, that [is] a threat,” says
David. “There are people who write
them off because they are not as effi-
cient and will be overbuilders, but they
should be taken seriously.” ]
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| Special Report: Station Trading 1995 ’

| market [gives radio operalors| greater
knowledge of, and control over. the |
| radio adverusing environment in that |
markel.”” a recent company prospecius '
says. Also. administrative. engineer-
ing and management costs can be con-
solidated.
“You can get as big as your man-
agement expertise or potential is,”
Dinetz says. And the sky's the limit,
he says: “We've got a long way to go
in terms of consolidation” in the radio
industry.

But that consolidation will continue

at the expense of single-station or
small-group owners. brokers agree. "l
regret that [the radio business] is get-
1ing more institutionalized,” Sievens |
says. Small owners are simply “out of
fuck.”

“It is sort of sad seeing the passing of
the entrepreneur,” Leonard agrees. But
that was bound to happen as the indus- ]
try matured. he says.

Instead, look tor big owners—TV
and radio—o get huge. Expect “major
{ consohdation [to continue] for the next
three to five years afmost unabated,”

Pruett says.

This already is well under way. Wit-
ness the mergers just last week of |
Infinity and Granum Holdings LP. and
Clear Channel Communications Inc.
and US Radio Inc. (see story. "Top of
the Week™). Brokers also are keeping ‘
their eves on the Big Three networks as
well as American Radio Systems
Corp., Disney, Paxson Communica-
tions Corp.. Tribune Co. and Sinclair |
Broadcast Group. 1

The busiest markets will continue 1o |
be the targe and medium-size markets, |

1995: YEAR OF THE MERGER

Mergers dominatred the list of the 10 costliest TV and radio deals of 1995, with Evergreen Media
$520 million merger of Act !li
Broadcasting Inc. into ABRY

Corp. gobbling up rwo other companies and finding itself at both No. 4 and No. 7.
1
| Holdings Inc. Stations involved:

wuTv(TVv) Buffalo and wunrF(TV)
Rochester, N.Y.; wNRw(TV) Winston-
Salem/ Greensboro, N.C.; wRGT(Tv)
I Dayton, Ohio; wztv(Tv) Nashville;

tions involved: wnua(FM) Chicago;
wxKks-aM-Fv Medford, Mass./Boston
and wJMN(FM) Boston; wWHTT-AM-FM
and wsJz-FMm Buffalo, N.Y.; wRFx-am-
Fm and wenJ(Fm) Charlotte, N.C., and
WYXR{FM) and wJsz(Fm) Philadelphia

$275 million purchase of
5 Alliance Broadcasting LP’s sta-

tions by Infinity Broadcasting
Corp. Stations involved: KFRC-AM-FM
and kvcy(Fm) San Francisco; wycD(FM)
Detroit; ksNN(FM) Arlington, Tex./Dal-
las; kynG(Fm) Dallas, and kycw(Fm)
Seattle

$270 million merger of Bris-
6 sette Broadcasting Corp. into

Benedek Broadcasting Corp.
Stations involved: wHoi(TV)
Peoria/Bloomington, lIl.; wwtp(Tv)
Springfield/Holyoke, Mass.; wiLx-Tv
Onondaga/Lansing, Mich.; KOSA-Tv
Odessa/Midland and kauz-Tv Wichita
Falls/Lawton, Tex.; wTRF-Tv Wheel-
ing, W.Va./ Steubenville, Ohio, and
wmTv(TV) Madison and wsaw-Tv
Wausau/ Rhinelander, all Wis.

$243 milifon merger of Broad-
7 casting Partners Inc. into Ever-

green Media Corp. Stations
involved: weJm{am) Chicago, WEJM-FMm
Lansing and wvaz{Fm) Qak Park, all
ll.; wxal(Fm) Detroit and wpoz(am)-
wnIC(Fu) Dearborn, Mich.; wyny(Fm)
Lake Success, N.Y.; wBav(am) Char-
lotte, wav-Fm Gastonia and wWPEG(FM)

WRLH-TV Richmond, Va.; wvAH-TV
Charleston, W.Va.; WTAT-TV
Charleston, S.C.

f $402.5 million merger of Outlet

| 2 Communications into NBC.
Stations involved: wcMH-Tv

Columbus, Ohio; wJaR-TV Provi-

l dence, R.I., and wNeN-Tv Raleigh-
Durham, N.C.

$395 million merger of Sham-
3 rock Broadcasting Inc. into
Chancellor Broadcasting Co.
Staticns involved: kmLE-Fm Chandler,
Ariz./Phoenix; KLAC(AM)-KZLA-FM LoS
| Angeies; KABL-AM and KNEW(Awm) Oak-
land, Calit./San Francisco; KBGG-FM
| and Ksan-FM San Francisco, KxKL-am-
| #m Denver and KZDG(FM) Greeley,
i Colo./Denver; wrOx-FM
Gainesville/Atlanta, Ga.; KFAN{aM)-
‘ | KEEY-FM St. Paul/Minneapolis; wHTz-
Fm Newark, N.J./New York, and
wwsw/-AM-FM Pittsburgh; is selling
WDFN-AM-wwww-FM Detroit and
kTBZ{*M) Lake Jackson, Tex/Houston.

[ $306.5 million merger of Pyra-
mid Communications Inc. into
Evergreen Media Corp. Sta-

L =

Concord, all N.C., and ks<y{am)
Balch Springs, Tex.

$223.25 million merger of Lib-
8 erty Broadcasting Inc. into

SFX Broadcasting Stations
involved: wHCN(FM) and WMRQ{FM)-
wpPoP-am Hartford, Conn.; wHFS{FM)
Annapolis, Md./Baltimore/Washing-
ton, wasi-am Frederick, Md./Washing-
ton; wxTR-FM Waldorf, Md./Washing-
ton; wxvr(FmM) Washington; wsNE(Fm)
Taunton, Mass./Providence, R.1.;
WGNA-AM-Fr1 and wPYx(Fm) Albany,
WTRY-aAM Troy/Albany, v/BAB(FM)
Babylon-wGBe-aM Freepcrt, wHFM{FM)
Southampton, weLi(Fm) Patchogue,
all N.Y.; WHJIY({FM)-wHJJ-Ast Provi-
dence, R.I., and wmXxB(Fwv)
Richmond, Va.

$207 million purchase of wnyc-
9TV New York from City of New

York by ITT-Dow Jones Tele-
vision

$165 millior buy of werv-
v Thomasyville, Ga./Talla-
hassee, Fla., and wkxT-Tv

Knoxville, Tenn_, from John H.
Phipps Inc. by Gray Communications
Systems Inc.

$165 million buy of waFs-
Tv Miami and wGBs-Tv
Philadelphia from Com-

bined Broadcasting by Viacom Inter-
national Inc. |
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brokers say. Owners of midsize-market
stations must be thinking, “The world is
at my doorstep right now,” Pruett says.

Prices will increase in medium-
sized markets as fewer stations are
available in the large markets, where
“the prices are way out of kilter,”
Foremand say.

Small markets are a different animal,

Special Report: Station Trading 1995

the brokers say. “It’s a very specialized
business,” Stevens says, one what was
unaddressed by deregulation.

Cobb foresees fewer transactions
and lower prices in 1997, when elec-
tion and Olympics advertising disap-
pears. That will show up later this year
when “people will start worrying about
what’s happening in '97" and approach

deals more cautiously, he says.
Leonard expects 1997 to be just as
strong as the record-setting 1996 he
anticipates. However, he admits,
“mathematically, that will have to
slow down at some point in the
future.... We cannot have strong dou-
ble-digit growth in this industry every
year. It’s not natural.” [

The S1 million—plus club |

Following are the planned station transactions worth $1 million and over that were reported in
BROADCASTING & CaBLE in 1995. “Mega-mergers” such as Disney and ABC, Group W and
CBS, and Gannett and Multimedia are not included. Deals that are known to have died also
have been excluded. Entries are in alphabetical order by state, then city. |

KsBY) Buyers: ksBw: Smith |
Broadcasting Group Inc.

(Robert N. Smith, president);

ksBy: SJL Communications LP [
(George D. Lilly, president)

Selier: EP Communications

Inc., Monterey (Elisabeth Mur-
doch, president)

KSMS-TV Monterey/Salinas
Price: $5.3 million Buyer:
KSMS-TV Inc. (Walter F. Ulloa,
president) Seller: Villanueva
Media Inc. (Daniel D. Villanue-
va, president)

KESQ-TV Palm Springs Price:
$19.4 million Buyer: News-
Press & Gazette Co. (David R.
Bradely Jr., president/49.54%
owner) Seller: E. Grant Fitts
Broker: LaRue Media Brokers

KRCR-TV Redding Price: [
$11.925 million Buyer: Lamco
Communications Inc. {Marshall
Noecker, president/COO) Sell-
er: California Oregon Broad- E
casting Inc. (Patricia Smullin,
Carol Ann Smullin Brown, own-
ers) Broker: Kalil & Co. Inc.

KTTY(TV) San Diego Price:
$70.5 million Buyer: Tribune
Co. {John W. Madigan, chair-
man/president/CEQ) Seller:
Citibank Broker: Media Venture
Partners (seller)

KLXV-TV San Jose Price: $5
million Buyer: Paxson Commu-
nications Corp. (Lowell “Bud”
Paxson, chairman) Seller:
Friendly Bible Church Inc. {Roy
K. Foreman, president)

KCOY-TV Santa Marla/Santa
Barbara/San Luis Obispo;
WIBW-TV Topeka, Kan.; {
KMIZ-TV Columbia/Jefferson

‘ Alaska

KATN-TV Fairbanks, KIMO-TV
Anchorage and KJUD-TV
Juneau Price: $8.3 million |
{$1.05 million for kyup-Tv; $2.1
million for KATN-Tv; $5.15 million
for kimo-1v) Buyer: Desen
Communications VI Inc.
{Samuel Eichenfield, CEQ)
Seller: Cookerly Communica-
tions (Thomas Cookerly, court-
appointed receiver) Broker:
Kalil & Co. Inc.

Arizona

KWBF(TV) Flagstaff/Phoenix
Price: $1.4 million Buyer:
Christian Network Inc. (James
L. West, chairman; Lowell “Bud”
Paxson, co-founder) Seller: Dr.
Michael C. Gelfand

California

KCPM(TV) Chico, KMID(TV)
Midland/Odessa, Tex., and
KSPR(TV} Springfield, Mo.
Price: $10.675 million Buyer:

{ Bachow Investment Partners (Il
LP (Paul S. Bachow, presi-
dent/owner; after sale will be
77.2% owner, Cottonwood
Communications LLC) Seller:
Albin J. Seethaler (99% owner,
Cottonwood Communications;
after sale will be 15% owner)
Broker: Communications Equi- |
ty Associates Inc.

KFCB(TV) Concord Price: $8
million Buyer: Pappas Tele-
casting of Concord (Harry Pap-
pas, general partner/51%
owner) Seller: First Century
Communications Inc., United
Christian Broadcasting (Ronald
C. Haus, president) Broker:
Gammon Media Brokers Inc.

TELEVISION

Alabama

WABM(TV) Birmingham
Price: $4.5 million Buyer:
Glencairn Ltd. (Edwin Edwards
Sr., president) Seller: Develop-
ment Specialists Inc. (plan
trustee for Krypton Broadcast-
ing; William Brandt Jr., presi-
dent)

WSWS-TV Opelika/Columbus,
Ga. Price: $1.6 million Buyer:
Pappas Telecasting Cos. (Harry
J. Pappas, president/owner)
Seller: Genesis Broadcasting
Co. Inc. {Richard C. Hilton,
president) Broker: Gammon
Media Brokers Inc. |

WDAU-TV Ozark Price: $2.5 |
million Buyer: Woods Televi-
sion Co. LLC (David Woods,
president/70% owner) Seller:
Judah Broadcasting Systems
Inc. (Durwood Judabh, principal)

WCFT-TV Tuscaloosa Price:
$20 million Buyer: Allbritton
Communications Co. (Robert
L. Allbritton, executive
VP/CQOOY/ president) Seller:
Federal Broadcasting Co.
(Dale G. Rands,
chairman/CEO) |

“We could have
a blockbuster
year again [in
1996].”

—Brian Cobb, Media
Venture Partners

KXDC(FM) Hollister/Carmel/
Monterey and KAXT(FM)
CarmelMonterey Price: $2.5
million Buyer: Elettra Broad-
casting Inc. (Ken Dennis, presi-
dent) Seller: Radio Income
Partners (Gary Weinstein, prin-
cipal) Broker: Kalil & Co. Inc.

KSBW(TV) Monterey/Salinas-
KSBY(TV) Santa Barbara/ {
Santa Maria/San Luis Obispo
Price: $47.3 million ($30.4 mil-
lion for ksew; $17 million for |

“March 11 1996 Broadcasting & Cable

www americanradiohistorvy com


www.americanradiohistory.com

A
FINANCE

A
ACQUISITION_S B
A
]995 MERG_ERS
— _! — — A

H()f[()( f[’l O' -.‘.' DIVESTITURES
on a Pr ().s/)mou,s Year

1995 TRANSACTIONS CEA NEW YORK OFFICE

I_L- -
$5,000,000 $19,000,000 $75,000,000 $150,000,000
EQUITY CaPITAL SENICR DEBT FINANCING SENIOR DEBT FINANCING SENIOR CREDIT FACILITY
HAS BEEN ARRANGED FOR HAS BEEN ARRANGED FOR HAS BEEN ARRANGED FOR HAS BEEN ARRANGED FOR

S&P CELLULAR S&P CELLULAR PAXSON PAXSON
HOLDING, INC. HOLDING, INC. COMMUNICATIONS CORP. COMMUNICATIONS CORP.

© & &

$24,500,000 $24,200,000 $10,000,000 $10,000,000

SENIOR DEBT FINANCING
HAS BEEN ARRANGED FOR

SENIOR DEBT FINANCING SENIOR DEBT FINANCING SENIOR DEBRT FINANCING
HAS BEEN ARRANGED FOR HAS BEEN ARRANGED FOR

HAS BEEN ARRANGED FOR
COTTONWOOD PEGASUS
COMMUNICATIONS m COMMUNICATIONS RFB CELLULAR, INC.

© © &©
$11,625,000 $11,200,000 $10,000,000 E
— - “— — COMMUNICATIONS
i e e Yo S e o EQUITY
COMMUNICATIONS COMMUNICATIONS, CORP.
CEA, Inc
375 Park Avenue
Suite 3808

New York, NY 10152
212.319.1968 Fax 212.319.4293

TAMPA NEW YORK PHILADELPHIA DENVER LONDON MUNICH PRAGUE HONG KONG KUALA LUMPUR
EA & A e f N

t t M

www americanradiohistorv com


www.americanradiohistory.com

City, Mo.; KGWC-TV
Casper/Riverton, Wyo., and
KGWN-TV Cheyenne,
Wyo./Scottsbluff, Neb./Ster-
ling, Colo. Price: $60.1 million
Buyer: Benedek Broadcasting
Corp. (Jim Yager, president)
Seller: Morris Communications
Corp. (Paul Simon, president)

KFTY(TV) Santa Rosa/San
Francisco/Oakland/San Jose
Price: $7.8 million Buyer: Ack-
erley Communications Inc.
(William Ackerley, president/
COOQ) Broker: Media Venture
Partners

Colorado

KDVR(TV) Denver Price: $70
million Buyer: Fox Television
Stations Inc¢. (Chase Carey,
chairman/CEQ) Sefler: Renais-
sance Communications Corp.
(Michael Finkelstein, chairman)

KUBD(TV) Denver Price: $6.5
million Buyer: Christian Net-
work Inc. (James L. West,
chairman; Lowell “Bud” Paxson,
co-founder) Seller: Charles
Ergen (80% owner), David
Drucker (20% owner)

Connecticut

WHAI-TV Bridgeport, and
WAKC-TV Akron/Cleveland,
Ohlo Price: $40 million Buyer:
Paxson Communications Comp.
(Loweill “Bud” Paxson, chair-
man) Seller: ValueVision inter-
national Inc. (Nichotas M. Jak-
sich, president/CQO)

Florida

WTLH(TV) Bainbridge,
Ga.J/Tallahassee Price: $5.595
mitlion Buyer: Pegasus Broad-
cast Television Inc. (Marshall
W. Pagon, president) Seller:
General Management Consul-
tants Inc. (spouses Paul and
Renee Lansat, co-owners) Bro-
kers: Creative Media Entertain-
ment; D2 Enterprises; David
Unger

WIRB-TV Melbourne Price:
$3.8 million Buyer: Channel 56
of Orlando Inc. Seffer: Treasure
Coast Communications Inc.

WBFS-TV Miami and WGBS-
TV Philadeiphia Price: $165
million Buyer: Viacom Interna-
tional Inc. {Sumner Redstone,
chairman) Selfer: Combined
Boadcasting {Albert Krivin, prin-
cipal)

WNPL(TV) Naples, Fla. Price:
$4 million Buyer: Second Gen-
eration of Florida Ltd. (Thomas
Embrescia, managing member)
Seller: Southwestern Florida

Telecommunications Inc.
(debtor-in-possession; William
Darling Sr., CEO)

WOGX(TV) Ocala/Gainesville
Price: $14.5 million Buyer:
Meredith Corp. (Jack D. Rehm,
chairman/CEQ) Sefler: Wabash
Valiey Broadcasting Cormp.
(John Newcomb, executive VP)

WTMV-TV Lakeland/Tampa/
St. Petershurg/Sarasota
Price: $26 million Buyer:
Hearst Corp. (Frank A. Bennack
Jr., president/CEOQ) Sefler:
Public interest Corp. {Dan
Johnson, chairman/president)
Broker: Serafin Bros. Inc.; Kep-
per, Tupper and Co.

WCTV-TV Thomasville,
Ga/Tallahassee and WKXT-
TV Knoxville, Tenn. Price:
$165 million Buyer: Gray Com-
munications Systems Inc.
(Ralph W. Gabbard, president)
Seller: John H. Phipps Inc.
(John E. Phipps, chairman)

WPEC(TV) West Palm
Beach/Fort Pierce Price: $150
million Buyer: Freedom Com-
munications inc. (Alan Bell,
president, broadcast division)
Selter: Photo Electronics Co.
LP {william B. Peterson, presi-
dent) Broker: Lazard Freres &
Co.

Georgia

WFXL-TV Albany Price: $5.7
million Buyer: Clarion Broad-
casting Corp. (Daniel S. Day-
ton, president) Sefler: SGA
Associates (Doug Oliver, presi-
dent) Broker: William B. Schutz
Jr. {buyer); Force Communica-
tions & Consuitants (seller)

WNGM-TV Athens/Atlanta
Price: $10 million Buyer:
Whitehead Media Inc. (Eddie L.
Whitehead, president/owner)
Seller: NGM Television Part-
ners Ltd. {J. McDavid Flowers,
principat) Broker: Media Ven-
ture Partners; Tomlin and Co.

WATL(TV) Atlanta Price: $150
million Buyer: Qwest Broad-
casting LLC {Quincy Jones,
Willie Davis, Geraldo Rivera,
Don Comelius, principals with
55% of stock) Seller: Fox Tele-
vision Stations Inc. (Chase
Carey, chairman/CEO)

WVEU-TV Atlanta Price; $27
million (of that, CBS gets $5
million) Buyer: Viacom intermna-
tional Inc. Seller: Broadcasting
Corp. of Georgia (David Harris,
president)

WRDW-TV Augusta Price: $34
mition Buyer: Gray Communi-

Special Report: Station Trading 1995

cations Systems Inc. (Ralph W.
Gabbard, president) Seffer:
Television Station Partners LP
(I. Martin Pompadur, CEO) Bro-
ker: Media Venture Partners

WRBL-TV Columbus Price:
$23 million Buyer: Spartan
Radiocasting Co. {(Nick Evans,
president) Seller: TCS Tetevi-
sion Partners LP (i. Martin
Pompadur, CEO) Broker: Fur-
man Selz

WGXA-TV Macon Price:
$11.75 million Buyer: GOCOM
Television of Macon LP (Ric
Gorman, president) Sefler:
Russell Rowe Communications
Inc. (Don Heald, president)
Broker: Media Venture Part-
ners

Hawaii

KITV(TV) Honolulu,
KMAU(TV) Wailuku and
KHVO(TV) Hilo Price: $50 mil-
lion Buyer: Freedom Communi-
cations Inc. (Alan Bell, presi-
dent, broadcast division) Seller:
Tak Communications Inc.
{Sharad Tak, president)

Idaho

KPVI(TV) Pocatello/ldaho
Falls and KKVI(TV) Twin
Fails, and KJVI(TV) Jackson,

Wyo. Price: $4.4 million Buyer:

Sunbelt Broadcasting Co.
(James Rogers, presi-
dent/48.9% owner) Seller:
Ambassador Media Comp.
(William L. Armstrong, presi-
dent)

inois

74.5% of WSNS-TV Chicago
Price: $44.7 million Buyer:
Telemundo Group Inc. (Roland
Hernandez, president) Seller:
Video 44, Chicago, joint venture
of Harriscope of Chicago Inc.
(owns 50%), National Subscrip-
tion Television of Chicago Inc.
(owns 24.5%), Essaness The-
atres Corp. (owns 25.5%).
Essaness keeps interest in sta-
tion.

WHOI(TV) Peoria/Biooming-
ton; WWLP(TV) Springtfield/
Holyoke, Mass.; WILX-TV
Onondaga/Lansing, Mich.;
KOSA-TV Odessa/Midland
and KAUZ-TV Wichita
Falls/Lawton, Tex.; WTRF-TV
Wheeling, W.Va./Steubenville,
Ohio, and WMTV(TV) Madison
and WSAW-TV Wausau/
Rhinelander, Wis. Price: $270
million (merger) ($225 million
cash, $45 million stock) Buyer:
Benedek Broadcasting Corp.
(Jim Yager, president) Sefler:

Brissette Broadcasting Corp.
(Paul Brissette, CEO)

WREX-TV Rockford Price:
$18.37 million Buyer: Quincy
Newspapers Inc. (F.M. Lindsay
Jr., chairman) Seller: ML Media
Partners LP (I. Martin Pom-
padur, CEQO) Broker: Ted Hep-
burn Co.

Indiana

WTVW(TV) Evansville; KARD-
TV Monroe, La.; KDEB-TV
Springtield, Mo., and KLBK-
TV Lubbock, Tex. Price: $77.2
million Buyer: Petracom Broad-
casting Seller: Banam Broad-
casting (Paula Garrett, presi-
dent)

lowa

KOCR(TV) Cedar Rapids
Price: $1.25 million Buyer:
Second Generation of lowa Ltd.
(Thomas Embrescia, managing
member) Seffer: KOCR TV Inc.
(Gerald Fitzgerald, president)

KWQC-TV Davenport Price:
$55 million Buyer: Young
Broadcasting Inc. (Vincent
Young, chairman) Seffer: Broad
Street Television LP {Fred
Walker, president)

Kansas

KSNW(TV) Wichita and
KSNT(TV) Topeka Price:
$48.75 million and $2.7 million
in working capital Buyer: Lee
Enterprises {Richard Gotlieb,
president/CEQ) Selfer: SJL
Management (George Lilly, MC
Partners) Broker: Salomon
Brothers Inc.

Louisiana

KATC-TV Lafayette Price: $25
million Buyer: Evening Post
Publishing (Ilvan Anderson Jr.,
president) Sefler: ML Media
Partners LP (I. Martin Pom-
padur, CEQ) Broker: Ted Hep-
burn Co.

WNOL-TV New Orleans Price:
$17 million Buyer: Qwest
Broadcasting LLC (Quincy
Jones, Willie Davis, Geraldo
Rivera, Don Cornelius, princi-
pals) Seller: Quincy Jones

KSLA-TV Shreveport Price:
$30 million Buyer: Elcom of
Louisiana tn¢./Ellis Communica-
tions Inc. {Bert Ellis, president;
Kelso Partners IV LP, control-
ling shareholder, Elcom) Seller:
Viacom Intemnational Inc. (Sum-
ner Redstone, chairman/CEQ)

KWLB(TV) Shreveport Price:
$3.8 million Buyer: White
Knight Broadcasting of Shreve-
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port inc. (Sheldon Galloway,
president/CEO) Seller: Word of
Life Ministries Inc. (Sam M.
Carr, president)

Massachusettls

WSBK-TV Boston Price: $100
million Buyer: Viacom Intema-
tional Inc. (Sumner Redstone,
chairman/CEQ) Seller: New
World Communications of
Boston Inc. (Ronald Perelman,
chairman/CEQ)

WUNI(TV) Worcester Price: $2
million Buyer: JASAS Corp.
(John Foster, principal) Seller:
Mayan Group (Dwayne Toler,
president/owner)

Michigan

WSMH(TV) Flint Price: $33
million Buyer: Sinclair Broad-
cast Group Inc. (David D.
Smith, president/24.5% owner)
Seller: Flint T.V. Inc. (Gerald J.
Robinson, president/owner)

WDHS-TV Iron Mountain/Mar-
quette Price: $1.25 million
Buyer: Fant Broadcasting Co.
LLC (Anthony J. Fant, manag-
ing member) Seller: Danny L.
Hocd Evangelistic Association
Inc. {Danny L. Hood, president)
Brokers: Proctor & Associates;
Connelly Co. Inc.

WWMT-TV Kalamazoo Price:
$95 million Buyer: Granite
Broadcasting (Don Comwell,
chairman) Seiler: Busse Broad-
casting Corp. (Lawrence Busse,
president)

WEYI-TV Saginaw; WROC-TV
Rochester, N.Y., and WTOV-
TV Steubenvlile, Ohio Price:
$63.5 million Buyer: Smith
Television Group LP (Robert
Smith, president) Selfer: Televi-
sion Station Partners LP

(. Martin Pompadur, CEO)

Missouri

KBSI(TV) Cape Girardeau
Price: $9 million Buyer: Max
Television Co. (Charles McFad-
den, president/owner) Seller:
Engles Communications Inc.
(Steven Engles, president)

WCEE(TV) Mount Vernon,
N/St. Louis Price: $3.2 million
Buyer: Christian Network Inc.
(James L. West, chairman;
Lowell “Bud” Paxson, co-
founder) Sefler: McEntee
Broadcasting Inc. (William J.
McEntee Jr., president/owner)
Broker: Force Communications
Inc.

KSPR-TV Springfield; KMID-
TV Midland, Tex., and KCPM-

“I1995) was
really a sort of
euphoric 12-
month period,
and that’s
unusual in any
business.”

—Paul Leonard,

Star Media Group

TV Chico/Redding, Calif.
Price: $32.5 million Buyer:
Cottonwood Communications
Corp. {Albin Seethaler, princi-
pal) Selfer: Davis-Goldfarb Co.
(John Davis, principal) Broker:
Kalil & Co. Inc.

Montana

KSVI-TV Billings, and KZMQ-
AM-FM Greybull, Wyo. Price:
$7.35 million Buyer: Thomas
Hendrickson, Ray Moser Sef/-
er: Big Hom Communications
Inc. (Thomas Hendrickson,
president) Broker: Patrick
Communications Corp. (Susan
K. Byers, principal)

Nebraska

KHGI-TV Kearney, KSNB-TV
Superior and KWNB-TV
Hayes Center Price: $12.75
million Buyer: Blackstar Com-
munications (John E. Oxendine,
president/CEQ) Seller: Fant
Broadcasting Co. (Anthony J.
Fant, president) Broker: Con-
nelly Co. Inc.

New Hampshire

WGOT(TV) Merrimack Price:
$3.05 million Buyer: Paxson
Communications Co. (Lowell
“Bud” Paxson, chairman) Sell-

Special Report: Station Trading 1995

er: Paugus Television Inc.
{William Putnam, pricipal
owner) Broker: MediaOne

New York

WMGC-TV Binghamton;
WVNY-TV Burlington, Vt.;
WWCP-TV Johnston and
WATM-TV Altoona, Pa.;
KJAC-TV Beaumont and
KFDX-TV Wichita Falis, Tex.,
and KSNF-TV Joplin, Mo.
Price: $98 million Buyer: USA
Broadcast Group (Robert E.
Fish, executive VP/33.3%
owner) Sellers: WMGC-TV, WVNY-
Tv: Citadel Communications Co.
Ltd. (Philip Lombardo, presi-
dent); wwcp-Tv, WATM-TV: Smith
Broadcasting Grop Inc. (Robert
N. Smith, president); kiac-Tv,
KFOX-TV, KSNF-TV: Price Commu-
nications Corp. Stations (Robert
Price, president) Broker: Com-
munications Equity Associates;
Frank Boyle & Co. (Citadel)

WGRZ(TV) Buffalo, and
KITV(TV) Honolulu Price:
$146 million Buyer: Argyle
Television Holdings |l Inc. (Bob
Marbut, chairman/CEQ) Selfer:
Tak Communications Inc.
{Sharad Tak, president)

WIVB-TV Buffalo Price: $95
million Buyer: LIN Television
Corp. (Gary R. Chapman, presi-
dent) Selfer: King World Pro-
ductions Inc. (Michael King,
president/CEQ)

WUTV(TV) Buffaio and
WUHF(TV) Rochester;
WNRW(TV) Winston-
Salem/Greensboro, N.C.;
WRGT(TV) Dayton, Ohio;
WZTV(TV) Nashville; WRLH-
TV Richmond, Va.; WWAH-TV
Charleston, W.Va.; WTAT-TV
Charleston, S.C. Price: $520
million Buyer: ABRY Holdings
Inc. (Royce Yudkoff, president/
owner) Seller: Act Iil Broad-
casting Inc. {Richard Ballinger,
president)

55% of WKBW-TV Buffalo
Price: $15.3 million Buyer:
Granite Broadcasting Corp.
{Don Comwell, chairman/CEO).
Granite was 45% owner of sell-
er before sale; 100% owner
after. Seller: Queen City Broad-
casting Il§ LP (Paul Cassidy,
president)

WNYC-TV New York City
Price: $207 million Buyer:
ITT-Dow Jones Television (ITT
Chairman Rand Araskog; Dow
Jones Chairman Peter Kann)
Seller: City of New York {(Mayor
Rudolph Giuliani)

WWTI-TV Watertown Price:

$2,982,746 Buyer: Smith
Broadcasting Group Inc.
(Robert N. Smith, president/
owner) Seller: Finova Group
Inc. (Samuel L. Eichenfield,
president)

North Carolina

WGHP(TV) Greensboro/High
Point/Winston-Salem, and
WBRC(TV) Birmingham, Ala.
Price: $135 million Buyer: Fox
Television Stations Inc. (Chase
Carey, chairman/CEQ) Sefler:
WBRC, WGHP Trust (Brian
Bymes, trustee)

WKAY(TV) Kannapolis Price:
$2.5 million Buyer: Kannapolis
Television Co. (joint venture of
Kannapolis Broadcasting Co.,
55% owner, and Cabarrus Tele
vision Corp., 45% owner) Sell-
er: Community Action Commu-
nications Inc. {(William Scott,
general manager)

WEJC(TV) Lexington Price:
$4 million Buyer: Pappas Tele-
casting of Lexington (Harry
Pappas, general partner) Seff-
er: Koinonia Broadcasting Inc.
{William Register, president)
Broker: Gammon Media Bro-
kers

WRMY-TV Rocky Mount
Price: $1.5 million Buyer:
Roberts Broadcasting Co.
(Steven C. Roberts, presi-
dent/50% owner) Seller: Family
Broadcasting Enterprises
(Robert M. Chandler Jr., Robert
J. Pelletier, co-owners) Broker:
W. John Grandy

Ohio

WOAC(TV) Canton Price: $6.6
million Buyer: Whitehead
Media Inc. (Eddie L. Whitehead,
president/treasurer) Seller:
Morton J. Kent

WCMH-TV Columbus; WJAR-
TV Providence, R.l., and
WNCN-TV Raleigh-Durham,
N.C. Price: $402.5 million
{merger) Buyer: NBC (Robert
C. Wright, president/CEO) Sei/-
er: Outlet Communications
{(James Babb, chairman/CEO)

WKEF-TV Dayton Price: $40
million Buyer: Max Television
Co. (Charles McFadden, presi-
dent/owner) Seller: WKEF
Corp. (affiliate of CitiCorp., Carl-
ton Klein, president)

WTJC(TV) Springfield Price:
$3.5 million Buyer: Christian
Network Inc. {James L. West,
chairman; Lowell “Bud” Paxson,
co-founder) Seller: Video Mall
Communications Inc. (Marvin
Sparks, president)
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THINGS AREJNOT

WHAT THEY SEEM

take white light for instance ¥
refracted in a pyramid it reveals the
complexities of its spec:ral nature
¥ the broadcast industry is no
different ¥ seldom is it as simple as
it appears ¥ anc as it continues to
evolve, it becames increasingly
comptlex ¥ that's why it's important
that you talk to CEA before you make
any stretegic decisions concerning
the future of your business ¥ we see
your environment from all of its my-iad
angles and we understand just how
they will affect your decisions ¥ we can
shed light on the many differart and
creative ways to achieve your goalks ¥
year's end is the time far reilecton ¥V -he
new year is a time for acton V if ycu'-e
thinking about the “utLre of vour comsa-y,
before you make a move, call CEA ¥
we'll simplify the infricacies. giva-yau a

€

COMMUNICATIONS
EQUITY
ASSOCIATES

CzA, Inc
375 Park Avenue
Sute 3808
New Yok, NY 10152
212.319.1968 Fax 212.319.4293

fresh angle on tha market, and assure—

your conitnued suscess.
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Oregon

KMTR-TV Eugene Price: $9
million Buyer: Wicks Broadcast
Group, N.Y. (Edgar R. Bemer,
chairman) Sefler: KMTR Inc.
(H.E. Davis, 33.7% owner) Bro-
ker: Kalil and Co. Inc.

KVAL-TV Eugene-KCBY-TV
Coos Bay/Eugene; KBCI-TV

! Boise, Idaho, and 50% of
KPIC(TV) Roseburg/Eugene
Price: $51.5 million Buyer:
Retlaw Enterprises Inc. (Lillian
B. Disney as trustee for Mrs.
Walter E. Disney [chairman,
30% owner]; Christopher Miller,
president/8.2% owner) Seller:
Northwest Television Inc. (Don-
ald E. Tykeson, president)

KMVU(TV) Medford/Klamath
Falls Price: $1 million and
assumption of liabilities Buyer:
Northwest Broadcasting Inc.
{Brian W. Brady, president/
owner) Seller: 914 Broadcast-
ing Co. (Robert J. Hamacher,
president/owner) Broker: Ams-
terdam Pacific Corp. (buyer);
Alexander Hutton & Co. (seller)

KMVU(TV) Medford/Klamath
Falls Price: $3.6 million Buyer:
Alta Subordinated Debt Part-
ners Il LP (Brian W. McNeill,
Timothy L. Dibble, Rabert F.
Benbow, managing general
partners) Seller: Brian W.
Brady (president/CEQ/CFOQ,
Northwest Broadcasting Inc.)
Broker: Amsterdam Pacific
Corp.

Pennsylvania

WHTM-TV Harrisburg/l.an-
caster/Lebanon/York Price:
$113 million Buyer: Allbritton
Communications Co. {(Robert L.
Allbritton, executive
VP/COO/president) Seller:
Price Communications Caorp.
{Robert Price, president)

WHP-TV Harrisburg Price:
$30 million Buyer: Clear Chan-
nel Communications Inc. (L.
Lowry Mays, president) Seller:
general partners Becker Televi-
sion Inc. (Ralph E. Becker,
owner) and Growth Media Inc.
(Theodore T. Horton Jr., Hoyt J.
Goodrich, owners) Broker: Kalil
& Co. Inc.

Rhode Isiand

WPRI-TV Providence/New
Bedford Price: $83 million
Buyer: CBS Inc. (Laurence
Tisch, chairman/president/
CEOQ) Seller: Narragansett
Television LP (Robert F. Finke,
vice president)

South Dakota

KEVN-TV Rapid City and
KIVV-TV Lead/Rapid City
Price: $13.95 million Buyer:
Blackstar I.LC (John E. Oxen-
dine, president’/CEQ; Silver
King Communications Inc.,
30.3% non-voting equity inter-
est; Fox Television Stations
Inc., 32.6% non-voting equity
interest) Seller: Heritage Media
Corp. (James Hoak, chairman)
Broker: Ted Hepburn Co.

Texas

KCIT(TV) Amarillo and KJTL-
TV Wichita Falls Price: $14
million Buyer: Wicks Broadcast
Group LP (Edgar Berner, presi-
dent/41.67% owner) Seller:
Epic Broadcasting (Pete
D’Acosta, president)

KTFH-TV Conroe/Houston
Price: $7.9 million Buyer: Pax-
son Communications Corp.
(Lowell “Bud” Paxson, chair-
man) Seller: San Jacinto Tele-
vision Corp. (Max Vigil, presi-
dent) Broker: Fox Media Inc.

KDAF(TV) Dallas Price: $100
million Buyer: Renaissance
Communications Corp. (Michael
Finkelstein, chairman) Selier:
Fox Television Stations Inc.
(Chase Carey, chairman/CEQ)

KHTV(TV) Houston Price: $95
million and $6.6 million in work-
ing capital Buyer: Tribune Co.
(John W. Madigan, chairman/
president/CEQ) Seiier: Gaylord
Entertainment Co. (Jack Van,
president/CEQ)

KLDT(TV) Lake Dallas/Dal-
las/Fort Worth Price: $4.75
million Buyers: Shop at Home
Acquisition Corp. (Kent E. Lillie,
president/CEO), 49% owner;
Christian Network Inc., Clear-
water, Fla. (James L. West,
chairman; Bud Paxson, co-
founder), 51% owner Seller:
KLDT-TV 55 Inc. (Opal Thorn-
ton, president)

U.S. Virgin Islands

l WSVI-TV Christiansted/St.
Croix Price: $2.35 million
Buyer: Atlas News and Infor-
mation Services Inc. (David
Lampel, chairman; Figgie Fami-
ly Equity Fund Ltd. LLC, 80%
owner) Seller: Antilles Broad-
casting Corp. (Barakat Saleh,
president} Broker: Gordon Rice
Associates

Virginia
WTKR(TV) Norfolk Price: $76

million Buyer: New York Times
Co. (Arthur Ochs Sulzberger,

Special Report: Station Trading 1995

chairman) Seller: Narragansett
Television LP (Robert F. Finke,
VP)

WTVZ(TV) Norfolk Price: $48
million Buyer: Sinclair Broad-
cast Group Inc. (David D.
Smith, president/24.5% owner)
Seller: Max Television Co.
(Charles McFadden, presi-
dent/owner)

Washington

KBGE(TV) Bellevue/Seattie-
Tacoma Price: $3.8 million
Buyer: ValueVision Internation-
al Inc. (Nicholas M. Jaksich,
president’/COO)} Seller: NWTV
Inc. {William Yde lll, presi-
dent/25% owner}

KIRO-TV Seattle Price: $162.5
million Buyer: A.H. Belo Carp.
(Robert W. Decherd, presi-
dent/CEQ) Seller: Bonneville
Holding Co. (Church of Jesus
Christ of Latter-day Saints;
Glenn Larkin, CFO)

KAYU-TV Spokane Price:
$18.65 million Buyer: North-
west Broadcasting Inc. (Brian
W. Brady, president/owner)
Seiler: Robert J. Hamacher
Broker: Amsterdam Pacific
Corp.

KNDO(TV) Yakima and
KNDU(TV) Richland/Yakima
Price: $13 million Buyer: Fed-
eral Broadcasting Co. (Dale G.
Rands, president) Sefler: Far-
ragut Communications Inc.
(Marvin L. Shapiro, president)

Wisconsin

WHKE(TV) Kenosha Price:
$2.5 million Buyer: Christian
Network Inc. (James L. West,
chairman; Lowell “Bud” Paxson,
co-founder) Seller: LeSEA
Broadcasting Corp. (Stephen
Sumrall, president} Broker: Fox
Media Inc.

WLAX(TV) LaCrosse/Eau
Claire and WEUX(TV) Chippe-
wa Falls/LaCrosse/Eau Claire
Price; $6.25 million Buyer:
Grant Media Inc. (Milton Grant,
president/owner) Seller: Aries
Telecommunication Corp. (Don-
ald E. Clark, principal} Broker:
Fox Media Inc.

WKOW-TV Madison, WAOW-
TV Wausau, WXOW-TV La
Crosse and WQOW-TV Eau
Clair Price: $50 million Buyer:
Shockley Communications
Corp. {Terry Shockley, presi-
dent} Seller: Tak Communica-
tions Inc. (Sharad Tak, presi-
dent}

COMBOS

2

%

Alabama

WHHY-AM-FM Montgomery
Price: $2.4 million Buyer:
McDonald Investment Co. Inc.
(William McDonald, owner}
Seller: Thomas Duddy (receiv-
er for Holt-Robinson Television)
Broker: H.B. LaRue Media Bro-
kers

WLAY-AM-FM Muscie Shoals
Price: $1.7 million Buyer: D.
Mitchell Self Broadcasting Inc.
(James Self, principal) Seller:
Slatton-Quick Co. Inc. (John
Slatton, president) Broker:
Media Venture Partners

WKSJ(AM) Prichard/Mobile
and WKSJ-FM and
WMYC(FM) both Mobile
Price: $11 million Buyer: Gard-
ner Broadcasting Inc. (Wayne
Gardner, president) Seffer:
Pourtales Radio Partnership (C.
Terry Robinson, president) Bro-
ker: Blackburn & Co. Inc.

WKSJ(AM) Pritchard and
WMYC-FM Mobile; KVOR
(AM)-KSPZ-FM and
KTWK(AM) Colorado Springs
and KVUU-FM Pueblo/Col-
orado Springs, Colo.; KXLK-
FM Haysville/Wichita and
KFH{AM), KQAM(AM) and
KRBB(FM) Wichita, Kan.;
KZKX(FM) Seward/Lincoln
and KTGL(FM) Beatrice/Lin-
coln, Neb., and KEYF-FM
Cheney/Spokane, KUDY(AM)-
KKZX(FM) Spokane and
KTCR(AM) Kennewick-
KEGX(FM) Richland, atl
Wash. Price: $43.8 million
Buyer: Triathlon Broadcasting
Co. (Norm Feuer, president/
CEOQ; Robert F.X. Sillerman,
backer) Seller: Pourtales Radio
Partnership (C. Terry Robinson,
president) Broker: Star Media
Group

Arizona

KMLE-FM Chandler/Phoenix;
KLAC(AM)-KZLA-FM Los
Angeles, KABL{AM) and
KNEW(AM) Oakland/San
Francisco and KBGG-FM and
KSAN-FM San Francisco,
Callf.; KXKL-AM-FM Denver
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and KZDG(FM) Greeley,
Colo.; WFOX-FM
Gainesville/Atlanta, Ga.;
WDFN(AM):-WWWW-FM
Detroit; KFAN(AM)-KEEY-FM
St. Paul/Minneapolis; WHTZ-
FM Newark, N.J./New York;
WWSW-AM-FM Pittsburgh,
and KTBZ(FM) Lake Jack-
son/Houston, Tex. Price: $395
million {(merger) Buyer: Chan-
cellor Broadcasting Co. (Steve
Dinetz, president/CEO) Seller:
Shamrock Broadcasting Inc.
(Martin Loughman, president)

KMXZ(FM)}-KKND{AM) and
KKHG(FM) Tucson Price:
$16.15 million Buyer: Journal
Communications Inc. (Steve
Smith, president) Seller:
Apogee Radio LP |, Portland,
Ore. (Jim Johnson, president)
Broker: Kalil & Co. Inc.

KBLU(AM)-KTTI(FM) Yuma
Price: $1.36 million Buyer:
Commonwealth Broadcasting of
Northen California (Michael
Padilla, general partner/50%
owner) Seller: Stanley Fried-
man (trustee for Uno Broad-
casting Comp.)

Arkansas

KOLL(FM) Little Rock;
WPLR(FM) New Haven,
Conn.; WGNE(FM) Daytona
Beach, Fla., and WKNN(FM)
Biloxi, Miss. Price: $25.5 mil-
lion (merger) Buyer: Muiti-Mar-
ket Radio (Michael Ferrel, presi-
dent) Seller: Southern Starr
Broadcasting Group (Robert E.
Long, CEO)

KVOM-AM-FM Morrilton
Price: $1.017 miilion Buyer:
KVOM Inc. (Fran Harp, presi-
dent) Seller: Morrilton Broad-
casting Co. (Stanton Willis,
president)

California

KHSL{AM) Chico-KHSL-FM
Paradise Price: $1.15 miilion
Buyer: Alta California Broad-
casting Inc. (John Power, presi-
dent) Seller: Golden Empire
Broadcasting Co, (Hugh
McCiung, president) Brokers:
Exline Co. and Crisier Capital
Co.

KKTR(AM) Fresno-KBOS-FM
Tulare/Fresno Price: $6.25
million Buyer: Patterson Broad-
casting Inc. (James Wesley Jr.,
president/CEQ) Seller: CenCal
Broadcasting Inc. (Steve Miller,
president) Broker: Media Ven-
ture Partners

KYNO-AM/KJFX-FM Fresno
Price: $3 million Buyer:

Mesosphere Broadcasting LP
(Clitford N. Burnstein, general

partner) Seller: Brown Organi-
zation (Michael J. Brown, presi-
dent) Broker: Ray Stanfield &
Associates

KRZR(FM) Hanford and
KTHT(FM) Fresno; WCHY-
AM-FM Savannah, Ga.;
KSSK(AM) Honolulu, KSSK-
FM Waipahu and KUCD(FM)
Pearl City, all Hawaii, and
WIPI(AM)}-WODE(FM) Easton,
Pa. Price: $36 miliion Buyer:
Patterson Broadcasting Inc.
(James Wesley Jr., president/
CEO) Seller: WP Radio Comp.
(Bob Sherman, president)

KCTC(AM)-KYMX(FM) Sacra-
mento Price: $13.5 million
{$3.5 million plus buyer's kvop-
Fm Denver) Buyer: Henry
Broadcasting Co. (Chariton
Buckley, president/owner) Sell-
er: Tribune Broadcasting Co.
(Doug Stewart, president) Bro-
kers: Star Media Group; Media
Venture Partners

KCBQ-AM-FM San Diego;
KOOL-AM-FM Phoenix;
KFNS-AM Wood River, lII/St.
Louis and KEZK-FM St. Louis
Price: $68 million cash and
transfer of Kioz-FM Oceanside,
Calif. Buyer: Par Broadcasting
{Steve Jacobs, president) Sell-
er: Compass Radio Group (Bob
Hughes, president) Brokers:
Kalil & Co. Inc. (buyer); Star
Media Group Inc. (seller)

KFRC-AM-FM and KYCY(FM)
San Francisco; WYCD(FM)
Detrolt; KSNN(FM) Arling-
ton/Dallas and KYNG(FM)
Dallas, Tex., and KYCW(FM)
Seattle Price: $275 miilion
Buyer: Infinity Broadcasting
Comp. (Mel Karmazin, presi-
dent/CEQ) Seller: Alliance
Broadcasting (Will Schutte, VP)
Broker: Goldman, Sachs & Co.

KBLA(AM) Santa Monica/Los
Angeles; WWL(AM)-
WLMG(FM) New Orleans;
WBEN(AM)-WMJQ(FM) Butfa-
lo and WWKB(AM)-WKSE(FM)
Niagara Falis N.Y.;
WGBI(AM)-WGGY(FM) Scran-
ton and WILK(AM)}-WKRZ(FM)
Wilkes-Barre, Pa., and
WJCE(AM)}-WRVR-FM Mem-
phis, WJCE-FM Russellville,
Ky./Nashville and WLAC-AM-
FM Nashville Price: $140 mil-
lion (merger) Buyer: River City
Broadcasting LP (Barry Baker,
president/CEQ) Seller: Key-
market Communications (Kerby
Confer, CEO) Broker: Star
Media Group

KCIN(AM)-KATJ(FM) Vic-
torville Price: $1.8 million
Buyer: Park Lane Group (Jim
Levy, chairman/CEQ) Seller:

Special Report: Station Trading 1995

“Trading will
remain extreme-

ly strong
because of the
telecommunica-
tions [law].”

—Ted Hepburn,
Ted Hepburn Co.

island Broadcasting LP {Scott
Brody, GM) Broker: Serafin
Bros.

Connecticut

WINE(AM)}-WRKI(FM) Brook-
field, and WVIB(FM) Mount
Kisco, WVYB-FM Patterson
and WPUT(AM) Brewster, all
N.Y. Price: $15 million Buyer:
Commodore Media Inc. (Bruce
A. Friedman, president/CEQ)
Seller: Gary Starr and BCI
Advisors Inc. (Gary Starr, presi-
dent) Broker: Media Venture
Partners

WSUB(AM)}-WQGN-FM Gro-
ton; WKRS(AM)-WXLC-FM
Waukegan, lil.; WBSM(AM)-
WFHN-FM New Bedford,
Mass., and WFPG-AM-FM
Atlantic City Price: $15.3 mil-
lion Buyer: Spring Broadcast-
ing (Bill Sherard and Rick Zitel-
man, principals) Seller: Charles
Giddens (receiver)

WHCN(FM), WMRQ(FM) and
WPOP-AM Hartford; WGNA-
AM-FM, WPYX(FM) and
WTRY-AM Albany, N.Y.;
WSNE(FM), WHJY(FM) and
WHJJ-AM Providence, R.I.,
and WMXB(FM) Richmond,
Va. Price: $100.1 million

Buyer: Multi-Market Radio inc.
(Michael G. Ferrel, president/
co-CEO) Seller: SFX Broad-
casting Inc. {(Robert F.X. Siller-
man, executive chairman; R,
Stephen Hicks, president/CEOQ)
Broker: Radio Consultants Inc.

WHCN(FM), WMRQ(FM)-
WPOP-AM Hartford;
WGFS(FM) Annapolis,
Md./Baltimore/Washington;
WQSI-AM Frederick,
Md./Washington; WXTR-FM
Waldorf, Md/Washington;
WXVR(FM) Washington;
WSNE(FM) Taunton,
Mass./Providence, R.l.;
WGNA-AM-FM and WPYX(FM)
Albany, WTRY-AM
Troy/Albany, WBAB(FM)
Babylon, WGBB-AM
Freeport, WHFM(FM)
Southampton and WBLI(FM)
Patchogue, all N.Y.;
WHJY(FM)-WHJJ-AM Provi-
dence, R.l., and WMXB(FM)
Richmond, Va. Price: $223.25
million for stock (merger)
Buyer: SFX Broadcasting
(Robert F.X. Sillerman, execu-
tive chairman; R. Stephen
Hicks, president/CEO) Seller:
Liberty Broadcasting Inc. (Mike
Craven, chairman/COO, Jim
Thompson, president/CEQ)
Brokers: Radio Consultants
Inc. (buyer); Goldman, Sachs &
Co. (seller)

WTIC-AM-FM Hartford Price:
$42 million Buyer: American
Radio Systems inc. (Steven B.
Dodge, chairman/CEOQ) Seller:
Chase Broadcasting Inc.
(Armold Chase, president) Bro-
ker: Blackburn & Co. Inc.

WNLC(AM)-WTYD(FM) New
London Price: $3.5 million
Buyer: Hall Communications
inc. (Robert Hall, chairman/
CEO/56% owner) Seller: New
London Broadcasting LP (Ross
Elder, president of New London
partner Andross Management
Co. inc.) Brokers: Media Ser-
vices Group and Americom

Florida

WKGF-AM-FM Arcadia Price:
$1.75 million Buyer: Hall Com-
munications inc. (Robert Hall,
chairman/56% owner) Seller:
Dakos Broadcasting Inc.
(William Dakos, receiver)

WDUV(FM) Bradenton-
WBRD(AM) Palmetto Price:
$14 million Buyer: Jacor Com-
munications (Benjamin L.
Homel, president) Selfer: Sun-
shine State Broadcasting Co.
(Robert R. Nelson, president)

WJBT(FM) and WZAZ(AM)
Jacksonville Price: $3.75 mil-
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lion Buyer: Jacor Communica-
tions Inc, (Randy Michaels,
president) Sefler: UNC Media
{Connie Balthrop, president)

WSTU(AM) Stuart-WHLG(FM)
Jensen Beach Price: $7.2 mil-
lion Buyer: Palm Beach Radio
Broadcasting inc. (Peter J.
Callahan, president) Seller:
Genevieve Glascock

WGNE(AM)-WFSY(FM) Pana-
ma City and WEBZ(FM) Mexi-
co Beach Price: $1,312,500
Buyer: B. Radio inc. (Tim
O'Brien, president/owner) Sell-
er: Woodfin Group {(Ken
Woodfin, president)

WKII-AM Solana and
WEEJ(FM) Port Charlotte
Price: $3.6 million Buyer:
Osborn Communications Corp.
{Frank D. Osborne, president/
CEQ) Seilier: Kneller Broad-
casting {Harold M. Kneller,
president) Broker: Hadden &
Associates

WEAT-AM-FM West Paim
Beach and WXXL(FM) Lees-
burg Price: $30 miilion Buyer:
OmniAmerica Group {Carl E.
Hirsch, chairman/CEQ) Seller:
Taylor Communications {John
J. Taylor IIl, president) Broker:
Media Venture Partners

Georgia

WCOH(AM}-WMKJ(FM) New-
nan/Peachtree City Price:
$1.51 million Buyer: Metro
South Communications LLC
(Michael D. Easterly, presi-
dent/CEO/39% owner) Seller:
South Metro Broadcasting Co.
Inc. (Dallas Tarkenton ll), presi
dent/owner)

WAEV(FM)}-WSOK(AM)
Savannah Price: $2.35 million
Buyer: Southeastern Broad-
casting Co. (Thomas C. Birch,
president) Sefler: Opus Media
Group Inc. {Thomas C. Birch,
chairman/secretary)

Idaho

KCID-AM-FM Caldwell Price:
$1.2 million Buyer: American
General Media Corp. (Anthony
S. Brandon, president) Sefler:
Twin Cities Broadcasting Co.
(Dale G. Peterson, president)

Hlinois

WEJM(AM) Chicago, WEJM-
FM Lansing and WVAZ(FM)
Oak Park; WKQI(FM) Detroit
and WDOZ(AM)}-WNIC(FM)
Dearborn, Mich.; WYNY(FM)
Lake Success, N.Y.;
WBAV(AM) Charlotte, WBAV-
FM Gastonia and WPEG(FM)
Concord, all N.C., and
KSKY(AM) Balch Springs,

Tex. Price: $243 million {merg-
or) Buyer: Evergreen Media
Corp. (Scott K. Ginsburg, chair-
man/CEQ) Seller: Broadcasting
Partners Inc. {Lee Simonson,
Barry Hays, principals)

WNUA(FM) Chicago;
WJMN(FM) Boston and
WXKS-AM-FM Medford/
Boston; WHTT-AM-FM and
WSJZ-FM Buffalo, N.Y.;
WRFX-AM-FM and WEDJ(FM)
Charlotte, N.C_, and
WYXR(FM) and WJJZ(FM)
Philadelphia Price: $306.5
million (merger) Buyer: Ever-
green Media Corp. (Scott K.
Ginsburg, chairman/CEQ) Sell-
er: Pyramid Communications
Inc. (Richard M. Balsbaugh,
CEO) Broker: Star Media
Group Inc.

WSCR(AM)-WXRT-FM Chica-
go Price: $77 million Buyer:
Group W Radio (Dan Mason,
president) Selfer: Diamond
Broadcasting Inc, (Dan Lee,
president) Broker: Star Media
Group Inc,

WFRL(AM)-WXXQ-FM
Freeport Price: $2.3 miilion
Buyer: Connoisseur inc. Com-
munications (Jeffrey D. War-
shaw, president) Seller: State-
line Broadcasting Inc. {(Harish
Puri, president) Broker: Media
Venture Partners

WJOL(AM)}-WLLI-FM Joliet
Price: $1.72 million Buyer:
Barden Broadcasting of Coal
City Inc. (Don Barden, owner)
Seller: Uno Broadcasting Corp.
{Stanley Friedman, trustee)

WKBF(AM)-WPXR(FM) Rock
Island Price: $1.5 million
Buyer: Segue Communications
Inc. (William Dudley Ill, presi-
dent) Seller: ASQ Acquisition
Corp. (Robert Sherman)

WROK-AM-WZOK-FM Rock-
ford Price: $5 million Buyer:
Connoisseur Communications,
New York (Jeffrey D. Warshaw,
president) Selfer: Nolte Com-
munications Inc. (John A. Nolte,
president) Broker: Media Ven-
ture Partners

fowa

WMT-AM-FM Cedar Rapids
Price: $14 million Buyer:
Palmer Communications Inc.
{Vickie Palmer, Jenny Sutton,
Bonnie McCloskey, owners)
Seller: Wonderful Music and
Talk inc, (Robert D. Ray, presi-
dent)

KCHA-AM/FM Charles City;
KCZQ(FM) Cresco; KCZE(FM)
New Hampton, and KCZY-FM
Osage Price: $1.05 million

Special Report: Station Trading 1995

Buyer: Ingstad Northem lowa
Broadcasting Inc. (James D.
Ingstad, owner) Selfer: Mega
Media Ltd. (James B. Hebel,
owner) Broker: Johnson Com-
munication Properties Inc.

WOC(AM)-KUUL(FM) Daven-
port and KMXG(FM) Clinton
Price: $11 million Buyer: KFKF
Broadcasting Inc. (Randall T.
Odeneal, president/50% owner)
Seller: Signal Hill Communica-
tions inc, (Larry G. Patten, pres-
ident)

Kansas

KUDL-FM Kansas City;
KMXV(FM) Kansas City, Mo.;
WEZL(FMYWXLY(FM)
Charleston, S.C., and
KALL(AM)-KODJ(FM) and
KKAT-FM Salt Lake City
Price: $5C million {merger)
Buyer: Regent Communica-
tions inc. (Terry S. Jacobs,
president) Sefler: Apollo Radio
Holdings Co. Inc. (Wiltiam L.
Staketin, president/CEQ) Bro-
ker: Star Media Group Inc.

Kentucky

WCTT-AM-FM Corbin Price:
$1.2 million Buyer: Encore
Communications Inc. (Dallas
Eubanks, president) Seller:
Crawford Broadcasting Inc.
(James and John Crawford,
principals)

Louisiana

WJBO(AM)-WFMF(FM) Baton
Rouge Price: $8.5 million
Buyer: Gulfstar Communica-
tions Inc. (John Barger, presi-
dent) Seller: Baton Rouge
Broadcasting Co. Inc. (George
Jenne, president) Broker:
Media Venture Partners

WYNK-AM-FM Baton Rouge
Price: $11.5 million Buyer:
GultStar Communications Inc.
(John Barger, president) Seller:
Narragansett Radio LP (Greg
Barber, principal) Broker:
Media Venture Partners

WFPR-AM-WHMD-FM Ham-
mond Price: $1 million Buyer:
Guaranty Broadcasting Corp.
(George A. Foster Jr,, owner)
Seller: Airweb Inc. (John Chau-
vin, owner) Broker: Sunbelt
Media Inc.

KACY(AM)-KSMB(FM)
Lafayette Price: $4.4 million
Buyer: Powell Group Inc.
(Nanette N. Kelley, presi-
dent/17.17% owner) Selier:
Media Properties (Rish Wood,
president) Broker: Questcom
Media Brokerage Inc.

Maine

WLPZ(AM) Westbrook-
WCSO(FM) Portiand Price:
$1.7 million Buyer: Northland
Brodcasting Inc. {Albert Kaneb,
owner) Selfer: Atlantic Morris
Broadcasting Inc. {Saddle River
Holdings Corp., owner)

Maryland

WSTP(AM)>-WRDX(FM) Salis-
bury Price: $2 million Buyer:
Dalton Group Inc, (William Dal-
ton, president, 53.9% owner)
Seller;: WSTP Inc. (Thomas
Harrell Jr., president)

Michigan

WVFN-AM-WVIC-FM East
Lansing and WMMQ-FM Char-
lotte Price: $4.5 million Buyer:
MSP Communications inc,
(Jackson W. Smart Jr., chair-
man/CEO) Selfer: Goodrich
Radio Marketing Inc. (Robert E.
Goodrich, president) Broker:
Media Venture Partners

WGRD-AM-FM and WLHT-FM
Grand Raplds, WELL-AM-FM
Marshall/Battle Creek and
WBCK-AM-WBXX-FM Battle
Creek Price: $21.75 million
Buyer: Patterson Broadcasting
Inc. (James Wesley Jr., presi-
dent/CEO) Seiler: Liggett
Broadcast Group Inc, (Robert
G. Liggett Jr., president/owner)
Selier: Blackbumn & Co. Inc.

WJIM-AM-FM Lansing Price:
$2 million Buyer: Jencom
Broadcasting Inc. (James A,
Jonsen, president/owner) Sell-
er: Liggett Broadcast Inc.
(Robert G. Liggett Jr., presi-
dent/owner)

WHEZ(AM)}-WFAT-FM
Portage, WTVB(AM) Coidwa-
ter and WNWN-FM Kalama-
Z0o Price: $4 million Buyer:
Midwest Communications Inc.
(Duke Wright, principal) Selfer:
Tri-State Broadcasting Co, Inc,
(Gary Mallernee, principal) Bro-
ker: J.N. Wells & Co.

WCSY-AM-FM South Haven
and WYTZ(FM) (formerly
WCSE) Bridgman and CP for
WZTY(FM) (formerly WAFU)
Hartford Price: $3.088 million
Buyer: WSJM Inc. (William R.
Walker, secretary/39.87%
owner) Seller: wCsy-AM-FM;
CoSY Broadcasting Inc. (Don-
ald L. Anderson, president/96%
owner); wytz, wzTy: Dunes
Broadcasting Inc. (Arlene M.
Anderson, president/owner)

KOWO(AM)-KRUE(FM) Wase-
ca Price: $1 million Buyer:

Broadcasting & Cable March 11 1996

WwWWW.americanradiohistorv.com



www.americanradiohistory.com

Hormatown Wireless Inc.
{James D. Ingstad, president/
ownear) Seller: Waseca Com-
munications Inc¢. (Richard W.
Seehatfer, Carol B. Seehafer,
owners) Broker: Johnson Com-
munication Properties Inc.

KWNO(AM) Winona-KWNO-
FM Rushford Price: $1 million
Buyer: KAGE Inc. (Jerry
Papenfuss, presidentiowner)
Seller: Wheeler Broadcasting
of Minnesota Inc. (Ray Wheel-
er, principal) Broker: Johnson
Communication Properties Inc.

Missouri

KBEQ-AM-FM Kansas City
Price: $7.65 million Buyer: EZ
Communications (Alan Box,
president/CEQ) Seller: Noble
Broadcast Group Inc. (John
Lynch, CEO)

Nebraska

KHAT(AM)-KIBZ(FM) Lincoin
and KKNB(FM) Crete Price:
$3.225 million Buyer: Lincoln
Radio Acquisition Corp. (Kraig
G. Fox, president/owner) Seli-
er: Rock Steady Inc. (Kimberly
J. Krueger, president)

KSCJ(AM) Sioux City, lowa-
KSUX(FM) Winnebago Price:
$3.8 million Buyer: Powell
Broadcasting Co. Inc. (John L.
Peroyea, CEQ) Seller: DCP
Broadcasting Corp. (Christo-
pher T. Dahl, 55% owner) Bro-
ker: Questcom Media Broker-
age Inc.

Nevada

KCBN-AM-KRNO-FM and
KWNZ-FM Carson City/Reno
Price: $4.1 million Buyer: Pat-
terson Broadcasting Inc.
(James Wesley Jr., president/
CEOQ) Selier: A&A Broadcasting
(Lorraine Arms, owner) Broker:
Mahiman Co.

KMTW(AM)-KKLZ-FM Las
Vegas Price: $4.1 million
Buyer: Max Radio Inc. (Dick
Lamb, Larry Saunders, John
Trinder, Gene Loving, Com-
monwealth Investors LP and
Quad-C Inc., principals) Seller:
Southern Nevada Radio Inc.
(Terry McRight, GM, KMTW-KKLZ)

KRBO(FM) Las Vegas Price:
$2.5 million Buyer: Compass
Communications Co. (Gerald R.
Proctor, president/50% owner)
Seller: Patmor Broadcasting
Group LP. (Gus Wirth Jr., presi-
dent/owner)

KLAV(AM) Las Vegas Price:
$1.2 million Buyer: Gore-Over-
gaard Broadcasting inc.
(Cordell Overgaard, presi-
dent/53.6% owner; Harold

Gore, CEOQ/39.2% owner) Sell-
er: Wagenvoord Advertising
Group Inc. (David Wagenvoord,
principal)

New Jersey

WPAT-AM-FM Paterson/New
York Price: $103 million Buy-
ers: AM: Heftel Broadcasting
Corp. {Cecil Heftel, chairman)
FM: Spanish Broadcasting Sys-
tem Inc. {(Raul Alarcon Jr., pres-
ident/59% owner) Seller: Park
Communications Inc. (Wright M.
Thomas, president) Broker:
Media Venture Partners

New Mexico

KRZY(AM)-KRST(FM) Albu-
querque, and KMZQ(FM) Las
Vegas Price: $26.5 million
Buyer: Crescent Communica-
tions Califomia LP (Allen Shaw,
Bill Weller and M/C Partners,
principals) Seller: Common-
wealth Broadcasting of North-
ern California (Dex Allen, man-
aging general partner) Broker:
Media Venture Partners

New York

WPUT(AM) Brewster, WMJV-
FM Patterson and WMJU(FM)
Mount Kisco Price: $3 million
Buyer: Gary Starr Seller: Tri-
Valley Broadcasting Corp. and
Impulse Broadcasting Corp.
(Ronald Graiff, president)

WCLI(AM)-WNKI-FM Corning
Price: $1.85 million Buyer:
Corning SabreCom Inc. (Paul
Rothfuss, president) Seller: Pro
Radio Inc. {Victor Michael Jr.,
president) Broker: Media Ser-
vices Group

WALL(AM)-WKOJ(FM) Mid-
dletown Price: $3.55 million
Buyer: Crystal Communica-
tions Corp. (Robert Dyson,
president/owner) Seller:
Atlantic Morris Broadcasting
Inc. {Donald G. Schwartz, GM)

WNYC-AM-FM New York
Price: $20 million Buyer:
WNYC Foundation (irwin
Schneiderman, chairman) Sell-
er: City of New York (Mayor
Rudolph Giuliani)

WNDR(AM)}-WNTQ(FM) Syra-
cuse Price: $12.5 million
Buyer: Pilot Communications
(Jim Leven, president) Seller:
Osbom Communications Corp.
{Frank D. Osborn, president/
CEOQ)

WIBX(AM)}-WLZW(FM) Utica,
WTNY-AM-FM Watertown and
WMSA(AM) Massena Price:
$5.6 million Buyers: wiBX-wLzw:
Forever Broadcasting Inc. (Kris-
ten Cantrell, president). wTny-
AM-FM and wmsa: WFRG Inc.
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(Carol Logan, president); Sell-
er: Black River Broadcasting,
Watertown (Donald C. Alexan-
der, president/CEQ) Broker:
Richard A. Foreman Associates

WUTQ(AM)-WOUR(FM) Utica
Price: $1.35 million Buyer:
Broadcast Communications Inc.
{Robert and Ashley Stevens,
principais} Seller: Bendat Com-
munications & Broadcasting
Inc. (Paul Bendat, president)
Broker: Kozacko Media Ser-
vices

North Carolina

WNCT-AM-FM Greenville
Price: $3 miliion Buyer:
Beasley Broadcast Group
(George Beasley, president)
Seller: Park Acquisition Group
Inc. (Wright M. Thomas, presi-
dent) Broker: Media Venture
Partners

WSTP(AM)-WRDX(FM) Salis-
bury, Price: $3 million Buyer:
Dalton Group Inc. (William and
Sue Dalton, owners) Seller:
WSTP Inc. (Thomas Harrell Jr.
and Mary Laningham, owners)
Broker: Gordon Rice Associ-
ates

WRRF-AM/WDLX-FM Wash-
ington Price: $3.75 million
Buyer: Pinnacle Broadcasting
Co. (Philip Marella, chairman)
Seller: Tar Heel Broadcasting
System Inc. (Charles Z. Potts,
president) Broker: Star Media
Group Inc.

WRDU(FM) Wiison/Raleigh,
WTRG(FM) Rocky Mount/
Raleigh, WWWB(AM) Greens-
boro, and WMFR(AM)-
WMAG(FM) and WFXF(FM)
High Point Price: $38.5 million
Buyer: SFX Broadcasting
(Robert F.X. Sillerman, execu-
tive chairman; R. Stephen
Hicks, president/CEQ) Seller:
HMW Communications Inc. (Ric
Neuman, president) Broker:
Star Media Group Inc.

Ohlo

WINW(AMYWRQK(FM) Can-
ton Price: $5 million Buyer:
Sabre Communications Inc.
{Paul Rothfuss, president) Sell-
er: Canton/Akron Radio Inc.
{James Embrescia, president)
Broker: Americom Radio Bro-
kers

WIMA(AM)-WIMT(FM) Lima
Price: $1.932 million (merger)
Buyer: New Lima Broadcasting
Co. (Les Rau, chairman/9.52%
owner) Seller: Lima Broadcast-
ing Co.

WSPD(AM)}-WLQR-FM Toledo
Price: $6.6 million Buyer:

Noble Broadcast Group Inc.
(John Lynch, CEQ) Seller:
Commonwealth Communica-
tions Broker: Ted Hepbum Co.

Oregon

KLOO(AM)-KFAT(FM) Corval-
lis Price: $1.1 million Buyer:
Oregon Trail Productions Inc.
(Lee Jamison, president) Sell-
er: TRC Communications Inc.
(Donald Smullin, president)
Broker: Exline Co.

KFXX(AM)-KGON-FM Port-
land, and KMUZ-FM Camas,
Wash. Price: $24.5 million
Buyer: Entertainment Commu-
nications Inc. (Joseph Field,
president) Sefler: Apogee Com-
munications Inc. (James John-
son, president) Broker: Black-
burn & Co. Inc.

KXYQ-AM-FM Portland Price:
$7 million Buyer: Heritage
Media Corp. (James Hoak,
chairman) Seller: Trumper
Communications (Jeffrey
Trumper, president/CEQ) Bro-
ker: Star Media Group

KRCO(AM)-KIJK(FM)
Prineville Price: $1 million
Buyer: Jay Man Productions
Inc. (Jonathan Mann, president)
Seller: High Lakes Broadcast-
ing Inc. (John Kendall, presi-
dent) Broker: Exline Co.

KZZK(AM) Springfield/
Eugene-KZZK(FM) Creswell
Price: $1.1 million Buyer:
KZEL FM Radio (Noula Pap-
pas, ownerftrustee) Seller: JED
Broadcasting Co. of Oregon
Ltd. (Jordan Seaman, presi-
dent)

Pennsylvania

WRIE(AM)-WXKC(FM) Erie
Price: $2.35 million Buyer:
Atmor Properties Inc. (Lee
Schubernt, president) Seller:
K&K Radio Broadcasting LP
(Jerome Koeppel, Donald Kelly,
general partners)

WTCY(AM)-WNNK-FM Harris-
burg, and WXBM-FM
Milton/Pensacola, Fla. Price:
$30 million Buyer: Patterson
Broadcasting Inc. (James Wes-
ley Jr., president/CEQ) Seller:
June Broadcasting Inc. (Philip
J. Giordano, president/CEQ)

WCMB(AM)-WIMX-FM Harris-
burg Price: $2.25 million
Buyer: Barnstable Broadcast-
ing (Albert Kaneb, principal)
Seller: Gemini Broadcasting
Corp. (Brian Danzis, principal)
Broker: Bergner & Co.
WVPO(AM)-WSBG(FM)

Stroudsburg Price: $2.2 mil-
lion Buyer: Nassau Broadcast-
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ing Partners LP (Lou Mercatant,
president) Sefler: Common-
wealth Broadcasting Co. Inc,
(Greta Kruez Haley, president)

WLYC-AM-WILQ-FM
Williamsport Price: $1.7 mil-
lion Buyer: Van Michael Seli-
er: Lamco Communications
Inc. (Marshall Noecker, presi-
dent) Broker: Kalil & Co. Inc.

WQXA-AM-FM York Price:
$5 million Buyer: Tele-Media
Broadcasting Co. {(Robert
Tudek, Everett Mundy, co-
owners) Seller: HGF Media
Group (Harold Fulmer I, pres-
ident/ owner) Broker: Holt
Radio Group

Puerto Rico

WPRA-AM Mayaguez-WRPC-
FM San German Price:
$3.865 million Buyer: Prime-
dia Broadcast Group (Rafael
Oller, chairman) Seller: Amer-
ican National Broadcasting
Co. (Fernando Vigit Jr., presi-
dent) Broker: Media Venture
Partners

WRAI(AM)-WLDI-FM San
Juan Price: $4.32 million
Buyer: Primedia Broadcast
Group (Raphael Oller, Felix
Bonnet, Jose Acosta, princi-
pals) Seller: Radio Aeropuer-
to Inc. (Pirallo family trust)
Broker: Media Venture Par-
ners

Rhode island

WADK(AM) Newport-
WOTB(FM) Middietown/New-
port Price: $2 million Buyer:
Bear Broadcasting Co. (Philip
Urso, president/GM) Seller:
Bernard and Jane Perry Bro-
ker: Richard A, Foreman
Associates

Texas

KKMJ-FM/KJCE(AM) Austin
and KPTY(FM) Luling/Austin
Price: $28.5 million Buyer:
American Radio Systems Inc.
(Steven B. Dodge, chairman/
CEO) Sefter: Amaturo Group
Ltd. (Joseph C. Amaturo, gen-
eral partner) Broker: Black-
burn & Co. Inc.

KVJY(AM) Pharr-WTEX-FM
Brownsville Price: $5.1 mil-
lion Buyer: July Broadcasting
Inc. Seller: Tate Communica-
tions Inc. (Harvey Tate, presi-
dent) Broker: Media Services
Group

Utah

KISN-AM-FM Salt Lake City
Price: $5.25 miilion Buyer:
Trumper Communications Inc.
(Jefirey Trumper, president/

CEO) Seller: Sun Mountain
Broadcasting Stations (Ballard
Smith, president) Brokers:
Star Media Group; Chapin
Enterprises

Virginia
WVLR(AM)-WJJX(FM)
Lynchburg, WJJS(FM) Vin-
ton/ Roanoke, WRDJ(FM)
Roanoke and WLDJ(FM)
Appomattox Price: $5 million
cash Buyer: Cavalier Commu-
nications LP {Point Communi-
cations Inc., general partner;
Dick Verne, president) Seller:
Virginia Network Inc. (Keith
Putbrese, Randy Laird, Bruce
Houston, Milt Malenger, co-
owners) Broker: Americom

WROV-AM-FM Roanoke/
Lynchburg Price: $5.8 miliion
Buyer: Benchmark Communi-
cations LP (Bruce R. Spector,
Joseph L. Mathias IV, general
partners) Seller: Atlantic
Broadcasting Group, Golds-
boro, N.C. (David Welil, presi-
dent) Broker: Bergner & Co.

WTON-AM-FM Staunton
Price: $1 million Buyer: High
impact Communications Inc.
(Joe Ratcliff, president/owner)
Seller: Ogden Broadcasting of
Virginia Inc.

Washington

KRTW(AM)-K2ZU-FM
Spokane Price: $1.75 million
Buyer: QueenB Radio Inc.
(Elizabeth Burns, president)
Seller: Louis DeArias (receiv-
er for Highsmith Broadcasting
Corp.)

West Virginia

WPVO-AM-WAEY-FM Prince-
ton Price: $1 million Buyer:
Princeton Broadcasting Inc.
(Katherine Witt, president/50%
owner) Seller: Betap Corp.
(Henry G. Beam, president)

Wisconsin

WKTY(AM)-WSPL(FM) La
Crosse Price: $1.3 million
Buyer: HIPPI Radio LLC
(Thomas A. Walker, Gayle
Olson, managers/25% own-
ers) Seller: La Crosse May
Broadcasting LP (Edward W.
May Jr., general partner/25%
owner)

WIBA-AM-FM and WMAD-
AM-FM Madison Price: $14
million Buyer: Point Commu-
nications (Richard Verne)
Seller: Double L Broadcasting
LP (Lee Leicinger, president)
Broker: Americom

|
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Alabama

WXFX(FM) Prattville Price:
$1.65 million Buyer: McDonald
Investment Co. Inc. {(William
McDonald, owner) Seller:
Downs Broadcasting Il {Paul
Downs, principal)

Arizona

KTWC(FM) Glendale/Tempe
Price: $1.943 million Buyer:
MAC America Communications
Iin¢. (Delbert R. Lewis, presi-
dent) Seifer: Newmountain
Broadcasting Il Corp. (Donald
Jeroem, president)

KKHG(FM) Tucson Price: $1
million Buyer: Apogee Radio
LP | (Roy P. Disney, president/
owner) Seller: F.E.M. Ray Inc.
(Francine Rienstra, owner)

Arkansas

KDDK-FM and KMJX-FM Little
Rock Price: $10 million Buyer:
US Radio Inc. (Ragan Henry,
CEOQ) Selier: Galaxy Broad-
casting LP (Wally Tucker, gen-
eral partner) and Magic Broad-
casting of Little Rock Inc.
(Richard Booth, owner/GM)

California

KMAX(FM) Arcadia/Pasadena, |

KAXX(FM) Ventura,
KBAX(FM) Fallbrook and
KWIZ-FM Santa Ana Price:
$38 million Buyer: Odyssey
Communications In¢. (Michael
Kakoyiannis, president/CEQ)
Selier: Douglas Broadcasting
Inc. {N. John Douglas, owner)
Broker: Gary Stevens & Co.

KECR-FM EI Cajon/San Diego
Price: $12 million Buyer: N.
John Douglas Sefler: Family
Stations Inc. {(Haroid Camping,
president) Broker: Media Ven-
ture Partners

KECR-FM E! Cajon/San Diego
Price: $13.875 million Buyer:
Jacor Communications (Randy
Michaels, president) Sefler: N.
John Douglas Broker: Jorgen-
son Broadcast Brokerage

KPIG-FM Freedom/Mon-
terey/Carmel Price: $1 million
Buyer: Elettra Broadcasting
(Ken Dennis, president) Seller:
Radio Ranch (Leo Kesselman,
owner) Broker: Kalil & Co, Inc.

KTHT(FM) Fresno Price: $2.2
million Buyer: Americom
Broadcasting (Tom Quinn, pres-
ident) Seller: Patterson Broad-
casting Inc. (James Wesley Jr.,
president/CEO) Broker: Media
Venture Partners

KUFX(FM) Gilroy Price: $9.7
million Buyer: BayCom San
Jose LP (John McSorley, presi-
dent/owner) Seller: KOOL
Communications Inc. (Martin
Loughman, president/40%
owner)

KHQT-FM Los Altos Price:
$8.25 million Buyer: Susque-
hanna Radio Corp. (Louis J.
Appel Jr., chairman) Seller:
San Jose Broadcasting Corp.
(Timothy R. Sullivan, president)

KMGG(FM) Monte Rio/Santa
Rosa Price: $1.4 million
Buyer: Pacific Radio of Santa
Rosa Corp. (Rick Dames, Steve
Bunyard, principals) Seller:
Liggett Broadcast Group
(Robern Liggett, president) Bro-
ker: Media Venture Partners

KPLM(FM) Palm Springs
Price: $1.55 million Buyer: RM
Broadcasting LLC (Robert
Rivkin, president/60% owner)
Seifer: R Group Broadcasting
Corp. (Arthur Rivkin, president,
president)

KALF(FM) Red Blutf Price:
$1.6 million Buyer: Park Lane
Chico Inc. (James Levy, chair-
man/president/CEQ/10%
owner) Seifer: McNulty Broad-

| casting Corp. (Laura Wilkinson,

president/22.5% owner)

KYMS(FM) Santa Ana Price:
$9.1 million Buyer: Multi Cultur-
al Broadcasting (Arthur Liu,
president) Seller: Interstate
Broadcasting (Paul Toberty,
CEOQ) Brokers: Star Media
Group; William B. Schutz Jr.

KRUZ(FM) Santa Barbara
Price: $3 million Buyer: Pacific
Coast Communications LLC
{Howard Grafman, chair-
man/42.5% owner) Seller:
Schuele Organization Inc.
(Dorothy L. Schuele, president)

KSBL-FM Santa Barbara
Price: $1.325 million Buyer:
Criterion Media Group Inc.
(Christine Perry, 90% owner)
Seller: Great Electronic Com-
munications Il Iinc. (Michael T.
Reichert, principal)

KNJO(FM) Thousand Qaks
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Price: $2 million Buyer:
Amaturo Group of L.A. Ltd.
(Joseph C. Amaturo, general
partner/owner) Seller: Flagship
Communications Co. Inc. (Darry
Sragow, chairman) Broker:
Exline Co.

KLOB(FM) Thousand Palms
Price: $1.5 million Buyer: Las
Tres Palmas Corp. (Walter F.
Ulioa, president/50% owner)
Seller: Marvin Gardens Broad-
casting (Leo Kesselman, gener-
al partner)

Colorado

KBIQ(FM) Fountain/Colorado
Springs; KLTE(FM) Kirksville,
Mo., and KTSL(FM) Medical
Lake/Spokane, Wash. Price:
$2.85 million Buyer: Hiat Media
inc. (Edward G. Atsinger Ili,
president/owner) Seller: Word
in Music inc. (Mark Pluimer,
president) Broker: McCoy
Broadcast Brokerage inc.

KVOD(FM) Denver Price: $3.5
million plus buyer's KyMx(FM)-
KcTC(AM) Sacramento, Calif.
Buyer: Tribune Broadcasting
Co. {Wayne R. Vriesman, presi-
dent) Seller: Henry Broadcast-
ing Co. (Charlton H. Buckley,
owner)

WCFB(FM) Daytona Beach
Price: $6 million Buyer: NewC-
ity Communications of Daytona
Inc. (Richard Ferguson, presi-
dent) Seller: Chapman S. Root
1982 Living Trust Broker: Rum-
baut & Associates

WQOL-FM Fort Pierce/Stu-
art/Vero Beach Price: $3 mil-
lion Buyer: Commodore Media
Inc. (Bruce A. Friedman, presi-
dent/CEQ) Sefier: Treasure
Coast Media Inc. (Sally Smalley
DiLucente, Wayne Dillon, princi-
pals) Broker: Media Venture
Partners

| WPBZ-FM Indiantown/West

Palm Beach Price: $10 million
Buyer: Palm Beach Radio Inc.
(Peter Callahan, president)
Seller: Amaturo Group Ltd.
(Joseph Amaturo, general part-
ner) Broker: Biackburn & Co.
inc.

WHJX-FM Brunswick,
Ga./Jacksonville Price: $4.5
miltion Buyer: George Reed
(receiver for Eagle Broadcast-
ing Inc.) Sefler: Jacor Broad-
casting of Florida inc. (Randy
Michaels, president) Broker:
Media Services Group Inc.

Special Report: Station Trading 1995
| Florida

WWRD-FM Brunswick,
Ga./Jacksonville, and
WFKS(FM) Palatka Price: $6.5
million Buyer: Renda Broad-
casting Corp. (Anthony F.
Renda, owner) Seffer: Osborn
Communications Corp. (Frank
D. Osborne, president/CEQ)

WMFQ(FM) Ocala Price: $2.1
million Buyer: Asterisk Commu-
nications Inc. {Frederick Ing-
ham, president) Seller: Greater
Ocala Broadcasting Corp.
{(Robert Hauck, president)

WKGR-FM Palm Beach/Trea-
sure Island and WPBZ-FM
Indianhead Price: $29 million
Buyer: American Radio Systems
Inc. (Steven Dodge, CEQ) Sell-
er: Amaturo Group Ltd. (Joseph
C. Amaturo, general partner)
Broker: Blackbum & Co. Inc.

WOLL(FM) Riviera Beach/
West Palm Beach/ Boca
Raton Price; $6.5 million
Buyer: OmniAmerica Group
(Carl E. Hirsch, chairman/CEO)
Seller: Lappin Communications
inc. (W. Robert Lappin, princi-
pal) Broker: Media Venture
Partners

WLVX(FM) Silver Springs/
Gainesville Price: $1 miltion
Buyer: Hurricane Broadcasting

(Ernest Winn, partner/55%
owner) Seller: Allison Broad-
cast Group Inc. {Stephen G.
Allison, CEQ) Broker: Media
Services Group Inc.

WUMX(FM) Tallahassee
Price: $1.385 million Buyer:
Catamount | Ccmmunications
fnc. (Adam Levinson, presi-
dent/owner) Sedfer: Dolcom Inc.
{Howard Dolgott, principal)

Georgia

WHFX(FM) Waycross/
Brunswick Price: $1 million
Buyer: Rowland South Georgia
Radio Inc. (Marshall Rowland,
president/50% owner) Seller:
Teletronics Inc. (James Rivers,
CFQ/GM) Brokers: Jorgenson
Broadcast Brokerage; Gordon
Rice Associates

INlinois

WFXB(FM) East St. Louis
Price: $3.2 milion Buyer: River
City Broadcasting LP (Barry
Baker, president/CEQ) Seller:
River Cities Broadcasting Corp.
(Missionary OLlates of Mary
immaculate; Rev. Robert Moos-
brugger, provincial treasurer)

Indiana
WGZB-FM Corydon and

What in the World would you do without _|._|_S?
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WLSY-FM Jaftersontown/
Louisville, Ky. Price: $7.3 mil-
lion Buyer: Blue Chip Broad-
casting (Ross Love, president)
Seller: wGze-rm: Power Com-
munications Inc. (Rod Bur-
bridge, GM) Brokers: Crisler
Capital Co. (buyer); William R,
Rice Co. (seller)

WGGR(FM) Greenwood
Price: $2.36 million Buyer: IBL
LLC (William G. Mays, 51%
owner) Seller: Greater Green-
wood Broadcasting LP (Mary C.
Hotopp, general partner) Bro-
ker: Broadcast Services Lid.

WAJE(FM) New Albany

Price: $1.035 million Buyer:
Excelsior Commumications
Corp. (Stephen L. Brown, presi-
dent; Franklin Holding Corp.,
owner) Sedler: New Albany
Broadcasting Co. Inc. (Peter
C.L. Boyce, president)

lowa

KXKT(FM) Glenwood and
KRRK(FM) Bennington/
Omaha, Neb. Price: $10.825
million Buyer: Triathlon Broad-
casting Co./Sillerman Cos.
(Triathlon: Norman Feuer, pres-
ident/CEQ; Robert F.X. Siller-
man, executive chairman) Sefl-
ers: 1oT: Valley Broadcasting
Inc. (Bob Greenlee, president)
KRRK: 93.3 Inc. (Maft Markel,
president) Broker: Media Ven-
ture Partners

Kansas

KFKF-FM Kansas City Price:
$28 million Buyer: EZ Commu-
nications Inc. {Alan Box, presi-
dent) Seller: Sconnix Broad-
casting (Scott R. McQueen,
partner)

KRBB(FM) Wichita Price: $3.3
million Buyer: Triathlon Broad-
casting Co. (Norm Feuer, presi-
dent/CEO; Robert F.X. Siller-
man, backer) Sefler: Marathon
Broadcasting Corp. (Sidney
Sayovitz, president) Broker:
Star Media Group

Kentucky

WJGG(FM) Lexington Price:
$3 million Buyer: Newport
Commuenications Corp. (James
E. Champlin, president) Sefler:
J.L. Givens Associates LP
(Jack Givens, principal) Bro-
kers: Richard A. Forman Asso-
ciates Inc. (buyer); Henson
Maedia (seller)

WRKA(FM) St. Matthews/
Louisville and WAJE-FM New
Albany, Ind/Louisville Price:
$8.5 million Buyer: Cox Broad-
casting Inc. (Nick Trigony, pres-
ident) Sedler: Excelsior Com-

“Duopoly
certainly lit
the fuse.”

—Gary Stevens,
Gary Stevens &
Co. Inc.

munications Corp. (Stephen L.
Brown, president/Franklin Hold-
ing Corp., owner) Broker: Gary
Stevens & Co.

Louisiana

KMEZ(FM) Belle Chasse
Price: $1.925 million Buyer:
River City Broadcasting LP
(Barry Baker, president/CEQ)
Seller: Coastal Broadcasting
(Thomas Carrere)

WRNO-FM New Orleans
Price: $7.5 million Buyer: EZ
Communications (Alan Box,
president/CEQ) Seiller: Associ-
ated Broadcasters (Tom Gal-
loway) Broker: Gary Stevens &
Co.

KICR-FM Oakdaie/Alexandria
Price: $1.3 million Buyer:
Champion Broadcasting Corp.
(C.J. Jones, president/CEQ)
Seller: B&D Communications
Inc. {Bob Hollady, president/
owner) Brokevr: Sunbelt Media
Inc.

WXBB(FM) Kittery Price: $1
million Buyer: Fuller-Jeffrey
Broadcasting (Robert "Doc”
Fuller, president) Sefler: Bear
Broadcasting Co. (Philip Urso,
president) Broker: Richard A.
Foreman & Associates

Massachusetts
WCIB(FM) Falmouth Price:

$2.5 million Buyer: Radio Fal-
mouth Inc. (Albert Makkay Sr.,
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president/24% owner) Seller:
Ardman Broadcasting Com.
{Myer Feldrman, president)

WKLB-FM Framingham/
Boston Price: $34 million cash
Buyer: Evergreen Media Corp.
(Scott Ginsburg, chairman/
CEOQ) Seller: Fairbanks Comn-
munications Inc. (Richard M.
Falrbanks, president) Broker:
Media Venture Partners

WCOD(FM) Hyannis,
WUNX(FM) Harwichport and
WUNZ(FM) Faimouth Price:
$2.1 million Buyer: Leapfrog
Radio (Paul Levesque, princi-
pal) Seller: Taylor Communica-
tions (John J. Taylor lll, presi-
dent)

Michigan

WAKX(FM) Holland Price:
$3.75 million Buyer: Jacor
Broadcasting Corp. (Randy
Michaels, president/co-COQ)
Seller: Holland Communica-
tions Inc. {Michael Walton,
president)

WGER(FM) Saginaw Price;
$4.2 million Buyer: Fritz Broad-
casting Inc. (Jock Fritz, presi-
dent/CEQ) Seller: F-B Commu-
nications Inc. {Jack FitzGerald,
president) Broker: Richard A.
Foreman Associates

WWDX(FM) St. Johns/Lans-
ing Price: $1.375 million
Buyer: Regional Radio Corp.
(Dennis Mockler, president)
Seller: Landsmen Communica-
tions Lid. (Allan Wilson, presi-
dent)

Minnesota

KDWB-FM Minneapolis Price:
$22 million Buyer: Chancellor
Broadcasting (Steve Dinetz,
president/CEQ) Seller: Midcon-
tinent Broadcasting Co. (Larry
Bentson, chaiman/president)
Broker: Star Media Group

Mississippi

WTYX(FM) Jackson Price:
$1.9 million Buyer: Proteus
Investments Inc. (Michael
McRee, president/90% owner)
Seller: Holt Commumications
Corp. {Arthur Holt, principal)

WJIKK(FM) Vicksburg Price:
$1.62 million Buyer: New South
Radio Inc. (Frank E. Holladay,
president/owner) Seller: Cal-
casieu TV and Radio Inc. (Rita
Chambers, president/co-execu-
tor) Broker: Kirk Sherwood

Missouri

KGMY-FM Aurora Price:
$1.235 million Buyer: My Coun-
try Inc. (John M. Borders, presi-
dent/owner) Seflers: John

Mitchell, Dale Hendrix

KGRC(FM) Hannibal Price:
$1.25 million Buyer: Taylor
Broadcasting Co. (Michelle Tay-
lor, president/24% owner) Sell-
er: STARadio Corp. (Howard
Doss, principal) Broker: Wood
& Co.

KSYN(FM) Joplin Price: $1
million plus buyer's wmMsH({AM)
Joplin Buyer: Big Mack Broad-
casting LLC {Charles and
Kendall Dunaway, 45% owners)
Selfer: William Neal

KKCJ(FM) Liberty Price: $5
million Buyer: Heritage Media
Com. (James Hoak, chairman)
Seller: Capital Broadcasting
Inc. (Bruce Houston, president)

KZBE(FM) Pleasant Hope and
KHTO-FM Springfield Price:
$1.4 million Buyer: Channel 2
(Frank Copisdas, principal)
Seller: Ranger Broadcasting
(Dick Hull, president) Brokers:
Bergner & Co. {buyer); Chapin
Enterprises (seller)

KSLH(FM) St. Louis Price:
$1.625 million Buyer: Commu-
nity Broadcasting Inc. (Richard
P. Bott Sr., president) Seller:
Board of Education of City of St.
Louis (Rev. Earl E. Nance Jr.,
president) Broker: Gary
Stevens & Co.

Nebraska

KYNN(FM) Lincoln Price: $1.7
million Buyer: Mitchell Broad-
casting Co. of lowa Inc. (John
Mitchell, president/96.97%
owner) Seller: KLMS/KFMQ
Inc. (Duey Wright, president)
Broker: Chapin Enterprises

KNBQ(FM) Nebraska City/
Omaha Price; $3.5 million
Buyer: Henry Broadcasting Co.
(Chariton Buckley, principal)
Seller: Sunrise Broadcasting
Corp. (Joerg Klebe, principal)
Broker: Media Venture Part-
ners

Nevada

KRRI-FM Bouider City/Las
Vegas Price: $2.5 million
Buyer: American General
Media-Nevada Inc. (Charles
Salisbury, 50% owner) Selfer:
Rock 'N Roll Inc. (Art Ferraro,
principal)

KWNZ(FM) Carson City/Reno
Price: $1.035 million Buyer:
AS8A Broadcasting Corp. (Lor-
raine Arms, president/owner)
Seller: PTI Broadcasting Inc.
{Roy Robinson, president)
KFBI(FM) Pahrump Price: $6
million Buyer: Crescent Com-
munications of Califomia {(Dex
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Allen, limited partner) Seller:
Americom Las Vegas LP (Tom
Quinn, president/CEO) Broker:
Media Venture Partners

New Hampshire

WZEA(FM) Hampton Price:
$1.1 million Buyer: ADD Radio
Group Inc. (Peter Arpin, presi-
dent/91.3% owner) Seller:
Coastal Broadcasting Corp. (J.
Bonnie Newman, president/
owner) Broker: Media Services
Group Inc.

New Jersey

WAYV(FM) Atlantic City
Price: $2.7 million Buyer:
Atiantic-Allur Inc. (Ragan A.
Henry, chairman) Seller:
Atlantic City Broadcasting Corp.
(Frank D. Osbom, president)
Broker: Patrick Communica-
tions Corp.

WHCY(FM) Blairstown Price:
$1.925 million Buyer: Nassau
Broadcasting Partners LP {Lou
Mercatanti, president) Seller:
Ciearview Broadcasting Corp.
(William Frolich, president) Bro-
kers: Hickman Associates; Ser-
afin Bros.

WBSS-FM Millville/Atlantic

City/Cape May Price: $3 mil-
lion Buyer: Press Broadcasting
Co. (Robert McAlian, president)
Seller: Wintersrun Communica-
tions Inc. {Brian Beasley, presi-
dent) Broker: Media Venture
Partners

WQNJ-FM Ocean Acres
Price: $1.1 million Buyer: New
Wave Broadcasting inc. (Jon
Ferrari, president) Seller:
Seaira Broadcasting (Pat Par-
son, president) Broker: Black-
burn & Co. Inc.

New Mexico

KIOT(FM) Albuquerque/Santa
Fe Price: $1.6 miliion Buyer:
Simmons Family Inc. (Craig
Hanson, president) Seller: Wiz-
ard Broadcasting Co. (Elliott
McDowell, principal) Brokers:
Norman Fischer & Associates
(seller); Media Services Group
Inc. {buyer)

KTRA(FM) Farmington Price:
$1.1 million Buyer: Radio Prop-
erties Inc. (Richard Thomas,

president/100% joint owner with
wife, Mary Thomas) Seller:

Runnels Broadcasting Systems
Inc. (Dewey Runnels, principal)

KOLT-FM Santa Fe Price:;

Special Report: Station Trading 1995

$1.375 million Buyer: Crescent
Communications of Califomia
LP (Allen Shaw, owner) Seller:
Clairmor Broadcasting inc.
(Braiker Family Trust, owner)
Broker: Kalil & Co. inc.

New York

WGRF-FM/WUFX-FM Buffalo
Price: $12.45 million Buyer:
Mercury Broadcasting inc.
(Charles Banta, president) Sell-
er: Rich Communications Corp.
(Melinda Rich, president) Bro-
ker: Star Media Group

WBLK-FM Depew/Buffalo
Price; $8 million Buyer: Ameri-
can Radio Systems inc. (Steven
B. Dodge, chairman/CEO) Sell-
er: WBLK Broadcasting Inc.
(Frank Lorenz, president) Bro-
ker: Blackbum & Co. Inc.

56.18% of WCLI(AM)-
WNKI(FM) Corning,
WQIX(AM)-WPGI(FM) Horse-
heads and WHDL(AM)-
WPIG(FM) Olean, and
WFXX(AM)-WZXR(FM) South
Williamsport and WHTO(FM)
Muncy, Pa. Price: $1.5 million
Buyer: Axiom Venture Partners
LP (Martin Chanzit, Alan
Mendeison, Samuei McKay,
general partners) Seller: Roth-

fuss Family LP (75% owner
before sale, 32.865% after) and
Daniel Farr (25% owner before
sale, 10.955% after)

WEXP(FM) Plattsburgh Price:
$1.1 million Buyer: Hall Com-
munications tnc. (Arthur Row-
botham, president) Seffer: UBC
Inc. (Joel Bolton, GM}

North Carolina

WCCJ-FM Harrisburg/Char-
lotte Price: $2.2 million Buyer:
Davis Broadcasting (Greg
Davis, president) Sefler: inter-
Mart Broadcasting (James Mar-
tin, Todd Robinson, principais)
Broker: Jorgenson Broadcast
Brokerage

WKQT-FM Newport Price: $2
million Buyer: WKIS Inc.
(Steven Taylor, president) Sell-
er: New East Communications
Inc. (Henry Hinton, president)
Broker: Bergner & Co.

WTDR-FM Statesville/Char-
lotte and WEZC-FM Hickory/
Charlotte Price: $23.5 million
Buyer: SFX Broadcasting
(Robert F.X. Sillerman, execu-
tive chairman; Steve Hicks,
president) Seller: Trumper
Communications Inc. (Jeffrey

7
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Trumper, president; Robert
Sillerman, chairman/ CEOQ)
Broker: Star Media Group Inc.

WRPL(FM) Wadesboro Price:
$2.425 million Buyer: Bible
Broadcasting Network Inc.
(Lowelt L. Davey, presi-
dent/16.7% owner) Seller:
WRPL Partnership, Wadesboro
(Alten Lyon, general partner)

Ohio

WXEG(FM) (formerly WRVF)
Beavercreek Price: $3 million
Buyer: New Generation Broad-
casting Inc. (Alan D. Gray, pres-
ident/owner) Sefler: Tri-City
Radio LP (Kevin McGinty, part-
ner)

WTRJ(FM) Troy Price: $1.1 mil-
lion Buyer: Hawes-Saunders
Broadcast Properties Inc. (Ro
Nita B. Hawes-Saunders, presi-
dent/owner) Seller: Vernon R,
Baldwin Inc. {Vernon R. Baldwin,
president) Broker: Force Com-
munications & Consultants LLC

Oklahoma

KJMM(FM) Bixby Price: $1
million Buyer: Perry Broadcast-
ing Co. Inc, (Russell Perry,
president/owner) Sefler: John
Singer

KOMA-FM Oklahoma City
Price: $2.5 million Buyer: Dia-
mond Broadcasting inc. (Daniel
Lee, president/owner) Seller:
Wilks-Schwartz Southwest
Broadcasting inc. (Donald
Wilks, principal)

KTFX(FM) Tulsa Price: $3.5
million Buyer: New City Com-
munications of Oklahoma inc.
(Richard Ferguson, president)
Seller: Central Broadcast Co.
{William Payne, president)

Oregon

KDBX(FM) Banks Price: $1.3
million Buyer: Salem Commu-
nications Corp. (Edward
Atsinger, president/50% owner)
Seifer: Robert Fogal

KKCW-FM Portland Price: $30
million Buyer: Citicasters Inc.
(John Zanotti, president/CEQ)
Selier: Trumper Communica-
tions Inc. (Jeffrey Trumper,
president/CEQO) Broker: Star
Media Group

KMUZ-FM Camas/Portland
Price: $3.5 million Buyer:
Apogee Radio LP | (Roy Dis-
ney, 59% owner) Sefler: Pacific
Northwest Broadcasting Corp.
(Dick Schwary, president) Bro-
ker: Star Media Group

Pennsylvania
WWKS(FM) Beaver Falls

“1995 saw the
largest group of
radio transac-

tions in the his-
tory of the

world.”

—Scott Ginsburg,
Evergreen Media
Corp.

Price: $4 million Buyer: Secret
Communications LP (Frank E.
Wood, president/limited partner;
Broadcast Alchemy LP and
Booth Broadcasting Inc., gener-
al partners) Seller: Pittsburgh
Radio Partners Inc. {Michael
Schwartz, president)

WWDB(FM) Philadelphia
Price: $48 million Buyer: Mer-
cury Radio Communications LP
(Charles W. Banta, president)
Seiler: Panache Broadcasting
LP (Charles D. Schwartz, presi-
dent)

WKVE(FM) St. Mary's and
WXVE(FM) Spangler Price:
$1,567,500 Buyer: CAM Com-
munications Inc. (Jon Buehler,
president/owner) Seller: Broad-
cast Communications Inc.
(Robert Stevens, president)

WHTF(FM) Starview Price:
$2.3 million Buyer: Hall Com-
munications Inc. (Robert M.
Hall, CEQ/56% owner) Seller:
Starview Media Inc. (Douglas
W. George, president/87%
owner)

Rhode Island

WWRX(FM) Westerly/Provi-
dence Price: $10 miliion
Buyer: Radio Equity Partners

Special Report: Station Trading 1995

(George Sosson, president)
Seliter: Westerly Broadcasting
Co. (Nat Urso, chairman) Bro-
ker: Richard A. Foreman Asso-
ciates

Puerto Rico

WRIO-FM Ponce Price: $1.5
million Buyer: ARSO Radio
Corp. Seller: Family Broadcast-
ing Inc. Broker: Rumbaut &
Associates

South Carolina

WJMZ(FM) Anderson/
Greenville Price: $5.3 million
Buyer: ABS Communications
Inc. (Kenneth A. Brown, presi-
dent/treasurer) Seller: AmCom
General Corp. (George R. Fran-
cis Jr., president) Broker:
Media Venture Partners

WYKZ{FM) Beautort Price:
$1.5 million Buyer: Patterson
Broadcasting Inc. (James Wes-
ley Jr., president/CEQ) Sefler:
Tri-City Broadcasting Co. (Enzo
DeDominicus, president) Bro-
ker: Richard A. Foreman Asso-
ciates Inc. (buyer)

WBZK(FM) Chester Price:
$1.5 million Buyer: Jefferson
Pilot Radio (Clarke Brown,
VP/radio) Seller: Chester
Broadcasting (Curtis Sigmon,
principal) Broker: Force Com-
munications

WXWX-FM Easley and
WXWZ(FM) Greer Price: $3
million cash Buyer: Paim
Broadcasting Co. LP (Gregory
P. Fitandrinos, president of gen-
eral partner GF Inc.) Seller:
HMW Communications Inc.
(Eric C. Neuman, VP) Broker:
Media Venture Partners

WLVH(FM) Hardeeville Price:
$2 million Buyer: Southeastem
Broadcasting Co. (Thomas C.
Birch, president/CEQ) Seller:
Savannah Radio Partners
{Benjamin Tucker, president/
managing general partner;
Thomas C. Birch, general part-
ner)

WIJY(FM) Hilton Head Island
Price: $1.255 million Buyer: |
Michael R. Shott Sefler: WIJY
Inc, (Howard F. Roycroft, chair-
man)

WWWZ(FM) Summerville/
Charleston and WMGL(FM)
Ravenel/Charleston Price:
$2.45 million Buyer: Mayo
Radio Inc. (Barry A. Mayo,
chairman/president) Seller:
William G. Dudley liI

Tennessee

WOGY-FM Germantown/Mem- |
phis Price: $3 million Buyer: |

Keymarket Communications
(Kerby Confer, CEQ) Seller:
Ardman Broadcasting Corp.

(Myer Feldman, president)

WWTN-FM Manchester Price:
$3.7 million Buyer: WSM Inc.
(Edward Gaylord, chairman;
WSM parent, Opryland USA
Inc., is 20% owned by Gaylord
Broadcasting Co.) Seller:
American General Media-
Nashville Inc. {John McLemore,
trustee)

WMYU(FM) Sevierville/
Knoxville and WWST(FM)
Karns Price: $6.5 million cash
Buyer: Heritage Media Corp.
(Paul W. Fiddick president,
Radio Group) Seiller: Jacor
Communications Inc. (Randy
Michaels, president)

Texas

KGSR(FM) Bastrop/Austin
Price: $5.3 million Buyer: Sin-
clair Telecable Inc. {John Sin-
clair, 64% owner) Seller:
Beasley Broadcast Group
(George Beasley, president)
Broker: Americom Inc.

KDZR(FM) Denton Price: $4.1
million Buyers: HBC Texas Inc.
(Cecil Heftel, H. Carl Parmer,
co-chairmen) and Corsicana
Communications Inc. (Marcos
Rodriguez Jr., president) Sefi-
er: Broadcast House Inc. of
Texas, debtor-in-possession
(Larry Greene, principal) Bro-
ker: Gammon Media Brokers

KAMZ-FM El Paso Price: $2
million Buyer: New Wave Com-
munications (Jon Ferrari, presi-
dent) Seller: Pinnacte Broad-
casting Co. (Philip Marelia,
chairman) Broker: Star Media
Group

KOKE(FM) Giddings Price:
$2.73 million Buyer: Sinclair
Telecable Inc. (John Sinclair,
64% owner) Seller: Radic Lee
County (William Jamar, princi-
pal) Broker: Americom Inc.

KCYT(FM) Granbury Price:
$1.45 million Buyer: Heftel
Broadcasting Corp. (Cecil Hef-
tel, chairman/co-CQO/67.2%
owner) Sefler: First Heritage
Broadcasting Corp. (David
Carter, president) Broker:
Gammon Media Brokers

KLTN(FM) Port Arthur Price:
$3.5 million plus tax certificate
Buyer: BBR Corp. (Frank
Washington, president/CEQ}
Seller: Guifstar Communica-
tions (John Barger, president)

Utah

KMXB-FM Orem/Salt Lake
City Price: $1.25 million
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Buyer: Wolf Communications
LLC (Steve Marriot, partner)
Seller: U.S. Radio |l Inc.
{Ragan Henry, CEQ) Broker:
Sailors & Associates

KUMT-FM Salt Lake City
Price: $1.85 million Buyer:
Trumper Communications Inc.
(Jeffrey Trumper, president/
CEO) Seller: US Radic Group
(Ragan Henry, chairman) Bro-
ker: Star Media Group

West Virginia

WFGM(FM) Fairmont Price:
$1.2 million Buyer: Fantasia
Broadcasting Inc. (Rosemary
and Nick Fantasia, owners)
Seller: Dailey Corp. (Calvin
Dailey, president) Broker: Ray
Rosenblum

Wisconsin

WJLW(FM) Green Bay Price:
$2.265 million Buyer: Wood-
ward Communications Inc.
(Susan F. Knaack, VP, broad-
casting) Seller: American Com-
munications Co. Inc. (Jon A.
LeDuc, president) Broker:
Blackburn & Co. Inc.

WMXF(FM) Sauk City/Madi-
son Price: $3.05 million Buyer:
Midcontinent Media Inc. (Joe H.
Floyd, president) Seller;: ODON
Broadcasting Inc. (William C.
O'Donnell, owner )

AM RADIO

-

California

KFIA{AM) Carmichael Price:
$4.1 million Buyer: Salem
Communication Corp. (Edward
Attsinger, president/50% owner)
Seller: Olympic Broadcaster
tnc. (Dougias Kahlie, president)

KFRE(AM) Fresno Price:
$1.025 million Buyer: Henry J.
Pappas Seller: EBE Communi-
cations LP (Ralph C. Guild,
president)

KGFJ(AM) Los Angeles and
KTSJ(AM) Pomona Price:
$6.375 million Buyer: Personal
Achievemnent Radio Inc. (N.
John Douglas, president/owner)
Sellers: kGFJ: East-West

Broadcasting tnc. (William
Shearer, VP) kTsJ: American
Sunrise Communications of
Pomona In¢. (John M. Boyd,
president) Broker: W. John
Grandy

KDIA(AM) Oakland Price: $2
mitlion Buyer: Pacific FM Inc.
(James Gabbert, president/85%
owner) Sefler: 1310 Inc. (Willie
Brown, president)

KSJX(AM) San Jose Price:
$2.1 million pius tax certificate
Buyer: Douglas Broadcasting
Inc. {(John Douglas, president)
Seller: BayCom Partners LP
(Jack McSorley, COO)

WSJX(AM) San Jose Price:
$2.1 million Buyer: Douglas
Broadcasting (John Douglas,
president) Seller: BayCom
Partners LP (Jack McSorely,
CO0)

KWNK(AM) Simi Vatley Price: |

$3.65 million Buyer: Noble
Broadcast Group Inc. (John
Lynch, CEO) Seller: Valley
Radio 670 Ltd. (Manuel

Cabranes, general partner}

Colorado

KNUS(AM) Denver Price: $1.2
million Buyer: Salem Commu-
nications Corp. (Edward G.
Atsinger lll, president/50%
owner) Selier: Mile High Broad-
casting Corp. (Paul Stebbins,
owner) Broker: McCoy Broad-
cast Brokerage Inc.

KJME(AM) Denver Price: $1.5
million Buyer: Paragon Com-
munications Corp. (Raymond U.
Sowell, secretary/52.25%
owner) Seller: Jo-Mor Commu-
nications Inc. (Andres Neidig,
president)

Florida

WFTL(AM) Fort Lauderdale
Price: $1.96 million Buyer:
Paxson Communications Corp.
(Lowell “Bud” Paxson, chair-
man) Selfer: Tri-Talk Radio LC
(Paul Bronstein, president)

WSUA(AM) Miami Price: $2.75
million Buyer: Red Top Broad-
casting Corp. (Howard Premer,
principal) Seller: WSUA Broad-
casting Corp. (Geraldo Reyes,
president)

WSBH(AM) Miami Beach
Price: $1.5 million Buyer: New
Birth Baptist Church {(Victor
Curry, president) Seffer: Margo-
lis Broadcasting Co. (Edward
Margolis, principal)

Georgia
WGKA(AM) Atlanta Price:

| “Radio had a

tremendous
renaissance
in ’95.”

Special Report: Station Trading 1995

—Richard A. |

Foreman,
Richard A. Foreman
Associates

$1.05 million Buyer: Roy Hen-
derson Seller: WGKA Inc.

| (Eathel Holley, president)
| Illinois

WOPA(AM) Chicago Price:
$4.495 million Buyer: Heftel
Broadcasting Corp. (Cecil Hef-
tel, chairman/co-C00/70.3%
owner) Seller: CID Broadcast-
ing Inc. {Arthur Velasquez,
president)

Massachusetts

WRCA-AM Waltham Price:
$1.7 million Buyer: ADD Radio
Group Inc. (Peter J. Arpin, pres-
ident/owner) Selier: SMY
Media Inc. (A.E. Staley Il
chairman/CEO)

Michigan

WISZ(AM) Zeetand and
WBYY(AM) Rockford Price:
$1,745,489 Buyer: Cook-Media
It LLC (Peter C. Cook, 51%
owner/member; Randall C. Dis-
selkoen, president/44% owner)
Seller: Randall C. Disselkoen

Nevada

KLAV(AM) Las Vegas Price:
$1.2 million Buyer: Gore-Over-
gaard Broadcasting Inc.
(Cordell Overgaard, president)

prasident)

KRZQ-FM Tahoe City,
Calif./Reno Price: $1.225 mil-
lion Buyer: Americom Broad-
casting LP (Tom Quinn, presi-
dent) Sefler: Red Dog Broad-
casting LLC {Jeff Southmayd,
principal) Broker: Media Ven-
ture Partners

New York

WLIX(AM) Islip Price: $1.1 mil-
lion Buyer: Long Island Multi-
media LLC (Stan Henry, 50%
owner) Seller: Living Communi-
cations Inc. (Lloyd Parker Erd-
vig, GM, wuix)

Oregon

|
KUPL-AM Portland Price: $2

million Buyer: Crawford Broad-
casting Co. (Donald B. Craw-
ford, president) Seffer: BayCom
Partners LP (Jack McSorley,
COOQO) Broker: H.B. La Rue
Media Brokers

Pennsylvania

WPGR(AM) Philadelphia
Price: $1.4 million Buyer:
Global Radio LLC (James
Weitzman, manager/50%
owner) Seller: All Star Radio
Inc. (Marina Kats, president)

Puerto Rico

WEKO(AM) Cabo Rojo Price:
$1.1 million Buyers: Maria
Isabel Ortiz-Aviles, Miguet
Magraner-Lizardi Sellers:
David Ortiz Cintron, Inocencia
Aviles

Texas

KGBS(AM) Dallas Price: $4.85
million Buyer: Salem Commu-
nications Corp. (Edward G.
Atsinger {il, president/50%
owner) Sefler: Greystone D/M
LP (Carol Russell, general part-
ner) Broker: John Saunders

KTCK(AM) Dallas Price: $8
million Buyer: SFX Broadcast-
ing Inc. (Robert F.X. Sillerman,
chairman/CEQ) Seller: Cardinat
Communications Inc. (Spence
Kendrick, president/owner)

KIXL(AM) Del Valte/Austin
Price: $1.4 million Buyer: KIXL

| Broadcasting Co. (Brian and

Seller: Wagenvoord Advertising l

Group Inc. {David Wagenvoord,

Wetonnah McCoy, co-owners)
Selier: KIXL Partners Ltd.
(Richard Oppenheimer, presi-
dent)

KMPQ(AM) Rosenberg-Rich-
mond Price: $2.5 million
Buyer: Tichenor Media Sys-
tems Inc. (McHenry Tichenor
Jr., president) Seffer: Roy Hen-
derson [ |
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AT&T may call on cable

Telco giant plans to offer local telephone service; could
include buying access from cable operators

By Rich Brown
T&T could wind up courting
A cable system operators as the
telco giant embarks on its ambi-
tious plan to enter the local telephone
business.

AT&T Chairman Robent Allen says
the company eventually may team with
cable and wireless cable system opera-
tors in its plan to offer customers local
phone service in all 50 states. It is one
of a handful of options that include
teaming with regional Bell operating
companies; teaming with alternate
access companies, and building new
AT&T facilities.

AT&T executives say the RBOCs
now provide the most economical and
fastest way for AT&T to get into the
local phone business. Talks already
have begun with Ameritech, Bell
Atlantic and Nynex. and meetings are
scheduled with the remaining telcos
during the next two weeks.

The telco also has been busy negoti-
ating with alternate access providers
and has signed deals with 20 as-yet-
unnamed companies. It has even begun
work on the construction of its own
local phone service facilities at undis-
closed locations.

So far, AT&T executives are not
reporting any progress with cable sys-
tern operators. They say their most like- |
ly course of action with cable systems
would be to buy access from operators
to carry out their local phone strategy.
AT&T now has no plans to acquire any
cable systems, according to a
spokesperson. (AT&T was rumored to

be eying a stake in cable system giant

Time Warner late last year.)

Multiple system cable operators
eager to get into the telephony business
but reluctant to spend the research and
development dollars could find an
AT&T partnership attractive.

“I'm obviously going to put together
a business plan that takes the most risk
out of it that I can take out of it,” says
Barry Babcock, chairman, Charter
Communications, a St. Louis—based
MSO serving about | million sub-
scribers in 17 states. “If part of that

process of removing risk is to include in |

my business plan some relationship
with AT&T, sure | would consider it.”

AT&T last week completed filings at
state commissions in all 50 states seek-
ing permission to offer local phone ser-
vice. The company received the tederal
go-ahead to expand from its long-dis-
tance and cellular businesses with last
month’s passage of the Telecommuni-
cations Act.

AT&T so far has received certifica-
tion to provide local telephone service
in 14 states (California, Connecticut,
Florida, Georgia, lllinois, Massachu-
setts, Maryland, Michigan, Montana,
New York, Tennessee, Washington,
Wisconsin and Wyoming). Company
executives hope to enter the $90 billion
local telephone market as early as this
summer.

Ironically, AT&T is considering pos-
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sible partnerships with cable operators
at the same time that it is working with
the rival direct broadcast satellite busi-
ness. The company earlier this year
struck a marketing deal with DIRECTV
calling for the telco to invest $137.5
mitlion in the growing DBS company.
AT&T plans to use its considerable
marketing muscle to promote the ser-
vice in exchange for an equity stake in
the company. ]

eim to leave
Nostalgia

Sm ‘prise exit has some operators scratching their heads

By Rich Brown

able veteran Jack Heim is exiting
c his post as Nostalgia Television
president less than two years after
coming onboard to try to fix the trou-
bled cable network.

His departure marks the latest tur-
moil at Nostalgia, which launched 11
years ago as an entertainment network
targeting the age 50-plus market.
Heim's surprise exit leaves some cable
system operators wondering where the
network is heading.

“I honestly don’t know what we’re

| going to do going forward, given the

change of events,” says Lynn Buening,
vice president of programing, Falcon
Cable. which carries Nostalgia on a
limited basis. “We’re in a wait-and-see

mode to see what the change will be
from this.”

Another cable system executive jolt-
ed by the move is Mike Eagen, execu-
tive vice president of Liberty, N.Y.-
based Renaissance Media Partners,
which does not now carry the network.
“It’s disappointing for me to see Jack
leave because 1 have great admiration
for him, and he brought a credibility
and a personality to the network that it
had lacked.”

Heim joined Nostaigia in July 1994
after a 14-year run with Showtime and
The Movie Channel. At the time, Nos-
talgia was trying to get back on its feet
following a messy ownership battle and
the loss of more than 1 million sub-
scribers in New York City and else-
where. The network also was trying to
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allay fears that members of the contro- |
versial Unification Church held a stake
in the publicly traded company. Board
members include Dong Moon Joo of
Concept Communications, Josette
Shiner of the Washingion Times and
Board Chairmar Ambassador Phillip
Sanchez of newspaper Noticias Del
Munda. It has been widely reported that
all three of those companies have ties to
the Moon organization.

Heim says he spent 70%-80% of his
time at Nostalgia on the road talking up
the service to cable system operators.
He says that while some operators have
dropped the network, others have
signed on in recent months, including
systems owned by Tele-Communica-
tions Inc., Comcast and Bresnan. Dis-
tribution of the network on cable and
wireless cable systems has held steady
during the past year, at 8.9 million sub-
scribers, he says.

“We're at the point where the
launches have matched our drops,”
Heim says.

Nostalgia's internal figures do not
match those of Nielsen, which show the
network with a steady decline and a
current subscriber base of 7.6 million
subscribers. Heim says Nielsen's num-
bers de not include, for instance, insti-

Heim with singer Julia Nixon in 1995;
she was featured in one of the original
productions that was part of his revamp
of the network.

tutional distribution or offshore distrib-
ution in Puerto Rico and the Virgin
Islands.

Heim is particularly pleased that the
network during his tenure has seen its
prime time ratings climb from hash
marks to 0.5. Last spring he
announced a four-year, $20 million
plan to drop infomercials from the
daytime lineup and introduce more
original programing throughout the

| schedule.

The network in the past year has
added such original series as Issues
and Answers with Ron Nessen to a
lineup that traditionally emphasized
off-network classics like Love Bout.
Heim says that more original program-
ing 1s expected to join Nostalgia's
lineup within the next 60-90 days.

Nostalgia's increased investment in
programing and marketing has taken
its tol! on the company’s bottom line,
says Heim. Nostalgia's stock price is
now in the 37 cent range, but had been
trading closer to $1 per share last sum-
mer.

“"We don't have the earnings yet to
drive the stock, but the things we're
doing will ultimately result in that,”
says Heim.

Heim will remain in his post until
June 30 and then possibly continue in
an advisory capacity at the company.
He will relinquish his seat on the board
of directors when he leaves the presi-
dent post.

“I've got enough assets put aside to
take it easy, and that's what | want to
go do,” says Heim. “I've had a couple
of friends recently either die or come
close. | feel like I don’t get time back,
and [ want to use it. We all have to
think that way at some point.” ]

Liberty to offer Dow Jones network

Business service to go to Manhattan MMDS customers at no charge for ‘sampling’

By Jim McConville

ow Jones & Co. has paired with
D MMDS operator Liberty Cable

in New York to offer the Dow
Jones Investor Network {DJIN) to
commercial and residential locations
in Manhattan.

DIJIN, a 12-hour premium business
service for institutional customers, is
now available at no charge to Liberty
Cable’s estimated 32,000 subscribers
in New York City. |

Liberty also is providing DJIN to
commercial locations, such as the
World Trade Certer, and may offer the
network to some New York hotels for
traveling corporate executives.

Liberty President Peter O. Price
says, “It’s more of a sampling device,
so if a business person really gets
intrigued with it they can go into the
office and order this premium channe)
for their business cable lineup.”

DOW JONES NVESTOR NETWORK

(e)

Financial News With Vision

Liberty taps into commercial loca- | scheduled to roll out later this year,

tions that Dow Jones cannot reach.
“Liberty is an efficient way to deliver
the Dow Jones Investor signal into
those buildings,” says Simon Langdon,
director of business operations for
DIIN. “The fact that they go to some
residential areas is more of a bonus for
us, but we’re not too sure our content
has a real [consumer] audience.”

It has not been determined how long
Liberty subscribers will receive DJIN
free. “We have to find out what the
response is,” says Price.

Dow Jones says DJIN will not be
used as a replacement for the compa-
ny’s proposed business news and
entertainment channel, WBIS+,

pending FCC approval.

“We have no plans whatsoever to
use DJIN in lieu of the content stream
we're developing for WBIS+,” says
Martin Shanker, managing editor of
DIIN. *“We see these as distinct, yet
complementary. products. WBIS+ is
obviously seeking a broad audience,
whereas DJIN is a specialized niche
product for a high-end customer.”

Shanker says that DJIN program-
ing may “find its way onto WBIS on
occasion, but [it] will still be a dis-
tinct product.” He says that WBIS+,
like DJIN, will use the editorial
resources of Dow Jones’s Wall Street
Journal. ]
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Cable attracts political ad dollars

Medium proves to be efficient and affordable alternative to broadcast relevision

By Michael Katz

wo important keys to campaign
advertising are saving money \

and targeting an audience. For
this reason, political candidates this
vear are spending more of their adver-
tising budgets buying time on cable.

“I think cable is becoming more a
player in campaign politics,” says
Bruce Mentzer. president of Mentzer
Media Services, a political research
and consulting firm. “It is a good and
aftfordable alternative 10 broadcast
advertising.”

Cable advertising is an efficient
choice for potitical advertising
hecause of jts ability to targetl geo-
graphic areas and demographic
groups. “Clearly, it is a more etficient
and effective outlel for a state senate
or district race that includes only cer-
tain counties, while a TV station
would cover a whole area and be
wasteful.” says Mentzer. “Also, it cun-
didates want 10 reach females. they’ll
put spots on USA or Lifetime, and
they can reach activists or opinien
leaders through CNN, CNBC or Head-
line News."

Robin Roberts, president of Nation-
al Media Inc., a political media ser-
vices group working with campaigns
for 20 years, also likes to use cable 1o
target specific groups. “We like 10
look at cable as direct mail that comes
through your television sets,” says
Roberts. “More candidates are using
cable. and the systems are making it |
easier o use.”

In 1994 Mentizer’s organization

Operators hope political rhetoric will
transiate into cable ad dollars.

handled more than 20 campaigns
nationwide spending 10%-15% ot his
$9 million advertising budget on
| cable. He expects thal number to grow
during the 1996 campaign cycle. In
previous campaigns, Menizer put less
than 5% of his clients’ ad budget in
cable. “Inn the mid- to late "80s. | had
10 talk clients into using cable.” says
Mentzer. "But now some clients even
preter using cable to broadcast.”
Broadcasters’ change in attitude
toward political candidates has also
forced many campaigns to swilch
from broadcasi advertising to cable
| advertising. “A lot of major broadcast-
ers are limiting access 1o non-federal
| candidates. and this has increased a lot
| in the last 1wo election cycles.” says

Showtime adds Phoenix feather to cap

Mentzer. 1 would anticipate with this
trend that cable’s share of the politicat
media pie is going to get larger.”
Other factors attracting candidales
to cable are increased penetration,
upgraded equipment and the advent of
the cabie news channel. “Most big
systems have the technology and hard-
wiare now 10 make more immediate
changes 1o get an ad spot on guicker
and off quicker.” says Roberts. “That
has been one of the biggest improve-

| ments in cable.”

[ strength

Cable news channels, such as News
12 in Long Island. N. Y., have brought
in substantial campaign ad dollars dur-
ing the Republican presidential cam-
paign. Steve Forbes bought $40,000
worth of ads, and Bob Deole has
plunked down $10.000 on the channel
for the New York primary. “This is the
tirst time News 12 has been part ot the
presidential candidates’ media strate-
gy.” says Robert Sullivan. director of
sales for News 12. which reaches
700.000 households. “Increasingly,
candidates are tapping into the
of cable advertising.” Forbes

| also spent a total $36,000 on cable

channels NY 1 and CNN in New
York. and Dole spent another $17,000
on ads targeting Time Warner cable
viewers in Brooklyn and Queens.
Cable giant TCI also is playing a
role in this year’s elections with its
production Race for the Presidency,
which offers candidates free airtime to
deliver their messages. Throughout
the primaries, each presidential candi-

| date will be able to air a 2 1/2-nuinuie

tape on the weekly show =

Looking to boost its stable of film product, Viacom-
owned Showtime Networks has bought an 11% stake
(roughly $11 million) in the newly formed Phoenix Pic-
tures—the first time the network has taken a financial
stake in a film company.

Showtime's investment is in preferred stock of
Phoenix, which was formed by Mike Medavoy and
Arnold Messer and was based at Sony Pictures Enter-
tainment. Showtime also has signed a seven-year
licensing deal with Phoenix valued at $200 million.

The deal will give the cable network approximately
40 films between now and the end of 2002. The deal
also gives Showtime two seats on Phoenix’s board of

directors that will be occupied by Showtime President
Matt Blank and network programing president Jerry
Offsay. Canadian-based investment firm Altamira also
has taken a 7.5% stake in the company. Showtime
and Altamira join Sony Pictures Entertainment, Pear-
son Television and Onex Corp., which share equal
stakes in the balance of ownership. —Im
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“I’'m glad that cable gives me six news
and information channels — but why
isn’t there even one devoted to the

most important thing in my life...”
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NOW THERE IS!

Launching March 25,1996

AMERICA
HEALI'H
NETWORK

Meet Your Subscribers’ Demand For
Easy Access To Health and Medical Information,

24 Hours A Day, Seven Days A Week

* Consumers rank “health and medicine” as the ¢ Health care is a $1 trillion industry.
*
#l che'mnel todai. o ' * Affiliates share in revenue from product and national

® America’s Health Network ranks #1 in viewer interest.* advertising sales.
* 16 hours of live, interactive progranmming daily.

¢ Programming and medical content support from

® ] ocal avails for new health-related advertisers.
e Competitive promotion allowance.

Maye Clinic.
* Originates from exclusive, new production complex at * Low license fees offset by revenue sharing payments.
Universal Studios Florida. * Up-front payments and revenue sharing guarantees
¢ (alaxyv IR, Transponder 4. to Charter Affiliates.
“Viewer Atitudes 2nd Impressions Toward America’s Health Network.” Frank N. Magid A nc. July 1%

For more information call

Bruce Sellers, Senior Vice President (800) 246 -64.36

@ &

N - E-T-W- O R K

1000 Universal Studios Plaza, Building 22A, Orlando, FL 32819-7610

Good Medicine For Your Bottom Line
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DBS heavies up service

AT SBCA convention, companies add programs, partners and promos to boost stth counts

By Jim McConville

irect broadcast satellite compa-
D nies jockeying for better position
in the business used last week’s
Satellite Broadcasting and Communi-
cations Association convention in Las
Vegas to unveil plans to bolster pro-
graming packages, sign new distribu-
tion partners and roll out promotional
incentives. all aimed at building their
subscriber bases.

With viewer attitudes toward Major
League Baseball (MLB) likely more
amicable than they were, DBS compa-
nies DIRECTV and Primestar will add
“MLB Extra Innings™ this month. The
package, which consists of 1,000 out-
of-market baseball games, will sell for
$119 before April 15 and $139 there-
after. DIRecTv and Primestar will mar-
ket the service with ESPN, which con-
trols out-of-market TV rights as part of
its deal with MLB.

@ Newcomer AlphaStar Digital
Television, slated to launch in early

W‘ April, will add TV Land, Nick-
elodeon’s 24-hour classic TV network
scheduled to launch April 29, o its
programing roster. AlphaStar has
signed marketing agreements with
Professional Farmers of America to
offer its PFA’s “'Globalink™ market
data and information (futures and
options price quotes) as part of its DBS
service.

® DIRecTv will offer pay-per-view
promotional incentives to customers
who purchase a DBS dish and sign up
for DIRECTV’s “Total Choice” program
package. Subscribers who sign up
between March 21 and May 7 can
receive up to $100 worth of free DBS
PPV movies in 1996.

® Primestar has added 7,000 retail
outlets for its leased DBS satellite ser-
vice by signing a deal last week with
electronics retailer Radio Shack.
Retailers will sell Primestar lease con-
tracts for its DBS and C-band satellite
products and programing packages
starting in the second quarter. Radio

| Shack also will offer Primestar pro-

gram packages ranging from $19.95-
[ $54.95 and otfer DBS installation for
$199.

® Primestar will expand cable shop-
ping network QVC to 24 hours and
will expand its Playboy Channel PPV
schedule by two hours. Primestar also
will reorganize its programing pack-
ages in anticipation of adding 50 more
channels to its current 95 by year’s
end. The first new package—
PrimeValue, a basic tier of 38 chan-
nels—will be available April 1.

® United States Satellite Broadcast-
ing has signed an agreement with On
Command Video and Heifner Com-

munications to provide additional
| hotels and motels with its DBS pro-
graming service. USSB now provides
its DBS feed of HBO or Showtime to
some 120 commercial properties
through an existing agreement with On
Command Video. USSB says a similar
agreement with Heifner Communica-
tions will become effective shortly. =

TNT takes no prisoners
Heavily promoted TNT original
miniseries Andersonville averaged a
6.5 rating (4.4 million homes) during
its March 3-4 debut, according to
A.C. Nielsen data supplied by the
network. The four-hour two-parter
scored a 6.7 rating during its initial
two-hour presentation (8-10 p.m.
ET), second only to TNT’s 1994
Civil War saga, Gertyshurg. as the
most-watched original movie in
TNT's history.

Andersonville, directed by John
Frankenheimer and based on a true
story about a Confederate prisoner-
of-war camp, also ranked as the num-
ber-one basic cable program for the
week of Feb. 26-March 3 (see chart,
page 72).

Wrestling awards

USA on March 30 will present the
World Wrestling Federation’s Slam-
my Awards live from the Anaheim
Marriott Hotel at |1 p.m.-1 a.m. ET.

‘Andersonville’ became the second
most watched original movie in TNT
| history.

Awards will include a lifetime
achievement award to TV wrestling
legend "Classy Freddie Blassie.”

|

| Cartoon passes 25 million

The Cartoon Network as of March
has passed the 25 million—subscriber
mark. according to A.C. Nielsen data
| supplied by the network. The net-
work. which launched in 1992, last

www americanradiohistorv com

month added nearly 900,000 sub-
scribers.

Sundance gets partner

Dutch entertainment company Poly-
gram NV is taking a 50% stake in the
Sundance Channel. Sundance, which
launched last Thursday. is a joint
venture of Viacom-owned Showtime
Networks and filmmaker Robert
Redford. Polygram reportedly also
will get a 75% share in Sundance’s
proposed global rollout and will
oversee the channel’s international
launch. Polygram in turn will con-
tribute to Sundance tilm programing
in the U.S. with a long-term produc-
| tion deal with Showtime.

Lifetime shifts gears

Lifetime Television says it is busi-
ness as usual tor proposed reality
series Telling Secrets. tentatively
scheduled to start airing in the fourth
guarter. However. the show will be
without original producer Henry

—
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I Winkler, who will be replaced
because his production group and
Lifetime reportedly did not see eye-
10-eye on program content. The net-
work, now reviewing sample siory
pitches from producers, says it likely
will choose a successor by the end of

| this month.

Mush!

Outdoor Life Network is providing
daily coverage of the 1996 lditarod
sled dog race. Coverage includes
daily reports from the |.049-mule
trail that serves as the raceway for
more than 50 sled teams racing from
Anchorage to Nome and “lditarod
Reports™ nightly at 11 p.m. from
March 2 to 12. In other Outdoor
news, The Ecology Channel (TEC),
the yet-to-be-launched environmen.
tal channel, has signed two produc-
tion deals with Outdoor Life. TEC
has begun production on a series
called EcoView. a weekly hour
showcasing ecology and conserva-
tion issues that will debut in April.
Outdoor Life, which launched last
August, also has signed for TEC's
The Good Green Earth tor weekly
airing, also starting in April.

QVC’s new commercials

Cable shopping network QVC will

roll out a set of 30-second commer-

cial TV spots called “QChecks.”

| which feature such celebrities as
Paula Abdul. Susan Lucci. Isaac

| Hayes and Louie Anderson. The
spots are part of a national market-
ing campaign, scheduled to roll out
in 1996.

] Discovery launches
Portuguese network

Discovery Communications will
launch Discovery Channel Brazil, a
24-hour all-Portuguese cable chan
nel April 1. The new service. inde-
pendent from Discovery’s current
Latin America feed. will offer Por-
tuguese-language feeds of Discovery
programs including Bevond 2000.
Next Step and Wings.

CATA :lects officers

The Cable Telecommunications
Association has etected to its board
of directors Daniel Gold, president,
| Century Communications Corp..
and Frank K. Initiso. president
| and COO of Marcus Cable, Dallas.
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HBO’s night of boxing

HBO Sports will televise Night of the
Young Heavyweiglis live from the
Atlantic City Convention Center at 9
p.m. March 15. The tight card will
include David Tua vs. John Ruiz.
Shannon Briggs vs. Darroll Wilson
and Andrew Golota vs. Dannell
Nicholson.

Primestar donates more to
Red Cross

DBS programer Primestar will donate
an additional $250.000 10 the Ameri-
can Red Cross 1996 Community
Campaign. The campaign for com-
munity awareness will inctude spe-
cially created Red Cross commercials
tugged with the Primestar logo that
will air on ABC and Fox networks
The Family Channel, The Lifetime
Channel and The Weather Channel.
Primestar donated $1 miltion 10 the
Red Cross in January.

Nickelodeon in print

Viacom sister companies Nick-
elodeon and publisher Simon &
Schuster will introduce a line of
books for preschoolers based on

cable network Nickelodeon. Approxi-

mately 1.5 million copies of the
“Nick. Jr.” line of books has started
heing shipped to bookstore chains.
The companies will publish 34 titles
for the series in 1996.

| Tyson/Brune fight on USSB

DBS programer United States Satellite
Broadcasting (USSB) will carry the
Showtime Evem Television telecast of
the World Boxing Council heavy-
weight championship boutl between
Mike Tyson and Frank Bruno sched-
uled for March 16 at MGM Grand
Hotel in Lus Vegas. USSB will ofter
the fight tor $39.95 10 subscribers who
order using remote and $49.95 for
those who order by phone.

| Faith & Values builds viewer

congregation

Religious cable network Faith & Val-
ues reported it increased its viewing
audience in January by 163%. raising
its average household audience from
8,000 to 21.000 viewers. The network
also achieved a reportable average
audience (0.1 or higher) for every
Monday-Sunday daypart monitored.

February 1996
ACQUIRED

G.S. CoMMUNICATIONS, INC.

« wholly owned subsidiury of Great Southern Printing

and Manufacturing Company
Frederick, MD

has acquired certain assets of

TiME WARNER ENTERTAINMENT COMPANY, L.P

serving approximarelv 7,500 basic subscribers in
Martinshurg, West Virginia

Theundersigned represented the buyer in this transaction

&

COMMUNICATIONS
EQUITY
ASSOCIATES

1235 Westlakes Dr., Suite 140, Berwyn, PA 19212 (610)251-0650

TAMPA ¢ NEW YORK e PHILADELPHIA @ DENVER .
LONDON e MUNICH ¢ PRAGUE e HONG KONG e KUALA LUMPUR

CEA 18 2 member of 1he Nanonal Association of  Securities Dealers, Ine
and s professional associates are registered with the NASD,  Member SIPC
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HBO Asia has clinched a multi-
year agreement with Buena Vista
International Television, the tele-
vision distribution arm of Walt
Disney Co. The deal is for exclu-
sive pay-TV rights to up to 30
first-run movies yearly from two
Disney labels: Touchstone Pic-
tures and Hollywood Pictures.

Word has it that U.S.-owned
MSOs Nynex Corp. and
TeleWest Communications are
poised to merge their British
cable operations.

TeleWest last June bought SBC
Cablecomms, Britain’s fifth-
largest cable operator. If the deal
moves forward, the two leading
British MSOs would control more
than 50% of the cable market.
However, TV regulator Indepen-
dent Television Commission has
the power to prevent any deal that
takes a single company into more
than 25% of UK TV homes.
According to the latest figures
from the ITC, TeleWest has
passed 2,050,210 homes and
Nynex 994,917. Nynex Cable
Comms is capitalized at some
£817 million ($1.26 billion) and
TeleWest at £1.2 biltion.

Nynex CableComms saw its
1995 operating profit before
depreciation and amortization
charges fall to £46.7 million from
£71.9 million. Churn among cable
tetevision subscribers felt to
29.4% in 1995 from 31.1% in
1994, while revenue grew 107%,
to £85 million.

British Sky Broadcasting is
paying $270 million for a 25%
stake in Premiere, a German pay-
television channel with 1.1 million
satellite and cable subscribers.
Other owners include Bertels-
mann, Kirch Group and Canal+.

in Australia, Rupert Murdoch's
Telstra pay-TV venture, Foxtel,
and Australis Media have report-
edly called off their A$700 million
($533 million) merger because
their latest proposal is unlikely
to be accepted by the Australian
Competition and Consumer
Commission.
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The proposed merger would
reduce the number of pay-TV
operators in Australia from three
to two and would combine Aus-
tralis's microwave and satellite
services with Foxtel’s cable pay-
TV services.

NetHold-owned sateilite TV oper-

ator MultiChoice is launching a

DTH digital TV package of at
least 12 channels in the Middle
East in second gquarter 1996. Via-
com reportediy will offer three or
four channels, including MTV
Europe, VH1 and a movie chan-
nel. Channels will be uplinked
from Italy and beamed direct from
PanAmSat's PAS-4 satellite.

French media group Havas will
acquire a 25% stake in pay-TV
service Canal+'s audiovisual
rights arm, Canal+ DA. Mean-
while, Canal+ will raise its stake in
the film production company
Le Studio Canal+ from 60% to
100%. Havas was a founding

member of Le Studio in 1990,
taking a 25% stake alongside
Canal+ (60%), Societe Generale
{10%) and BNP (5%).

Dutch PPV operator TeleSelect
{(owned by Gratf Pay-Per-View,
Philips and KPN) has signed a
carriage deal with Dutch MSO
Combivision to carry its six PPV
channels beginning in mid-April.
TeleSelect's first-run service,
MAX TV, will broadcast 15 top
movies a month from Columbia,
Warner, Disney and Fox across
four channels.

Cinema Royal will show about
25 classic movies a month, while
a third network, Passion TV, will
air adult programing.

Canadian distributaor/producer
Atlantis Communications sold
its 28% stake in youth channel
YTV to Canadian media group
Shaw Communications for C$27
million ($19.7 million).

—By Debra Johnson

PEOPLE’S CHOICE: TOP CABLE SHOWS |

Following are the top 15 basic cable programs for the week of Feb.26-March 3. ranked by households tun-
ing in. The cable-network ratings are percentages of the total households each network reaches. The U.S.

ratings are percentages of the 95.9 million households with TV sets. Source: Nielsen Media Research.

Program

. Movie: ‘Andersonville,’ Pt.1

. NASCAR Winston Cup

. Rugrats

Doug

. Movie: ‘Jaws’

. Doug

. Rugrats

. All That

. Movie: ‘Crocodite Dundee I’
. Murder, She Wrote

. Rugrats

. Rugrats

. Wrestling

. Secret World of Alex Mack

. World Championship Wrestling
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Netwaork

HHs.  Raling
(000) Cable U.S.
4,440 67 46
3659 54 38
2694 41 28
2665 41 28
2,567 39 27
2,389 36 25
2,367 36 25
235 36 25
2345 35 24
2337 35 24
2,303 35 24
2,198 33 23
2,150 32 22
2,129 32 22
2116 32 22

Time (ET)
8:00p
1:00p
6:30p
7:00p
Sun 5:15p
Thu 7:00p
Sun 10:00a
Sat 8:30p
Sat 6:00p
Sun 8:00p
Thu 6:30p
Sat 7:30p
Sat 6:05p
Sat 8:00p
Mon 8:58p

TNT
ESPN
NICK
NICK

TNT
NICK
NICK
NICK

USA

USA
NICK
NICK

TBS
NICK

TNT

Sun
Sun
Mon
Mon

Following are the top five pay cable programs for the week of Feb. 26-March 3, ranked by households

tuning in. Source: Nielsen Media Research.

1. Movie: ‘Outbreak’

2. Movie: ‘Forrest Gump’

3. Movie: ‘Final Cut’

4, Real Sex Special: Wild Cards
5. Movie: ‘One Man’s Justice'

4,246 174
2,503 10.2
2,202 9.0
1,900 7.8
1,881 7.7

4.4
26
23
2.0
2.0

HBO Sat 8:00p
HBO Sun 8:00p
HBO Fri 10:00p
HBO Tue 11:15p
HBO wWed 8:00p
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On Thursday, Feb. 15, the
New York Times, Washington
Post, Atlanta Constitution
and scores of other major
(and lesser) news outlets
announced what readers of
Broadcasting & Cable TV Fax
already knew: The networks
were considering adopting a
ratings system similar to that
used by the Motion Picture
Association of America. By the
time the networks’ own news-
casts were carrying the story,
TV Fax readers had already
had a full business day to
contemplate the implications
of what could be one of the
biggest changes in the history
of TV programing.

Don't spend your day playing
catch-up. For the price of a
cup of coffee (or one-tenth the
price of a grande latte), you
can get the industry’s most

authoritative daily news source.

I's TV Fax.
Or it’s old news.

To subscribe, call

1-800-554-5729

WEDNESDAY 1 FEBRUARY 14, 1996

INDUSTRY ON VERGE OF ADOPTING RATINGS SYSTEM—
Broadcast and cable industries are poised to take unprecedented
step of adopting program ratings system based on content code used
by Motion Picture Association of America, several sources said Tues-
day. Supporters of ratings code for TV include CapCities/ABC and
Fox, sources say. CBS and NBC are still not on board, according to
sources. Telcom Act urges broadcasters to adopt content ratings
code and requires every set sold in U.S. to come with ability to block
shows based on content ratings. Although no deal has been struck,
industry supporters of TV ratings system hope to have proposal
ready in time for White House summit Feb. 29. With cable, Hollywood
studios, ABC and Fox on board, “it will be difficult for the other two
networks to hold out,” said one industry scurce, Capitol Hill support-
ers of V-chip say they would welcome MPAA-based ratings system.

CME PUSHES FTC ON KIDS—Center for Media Education, Washing-
ton-based media watchdog group, says it plans to file complaint with
Federal Trade Commission asking agency to widen its probe of toy
industry to include investigation of relationship between manufacturers,
broadcasters and syndicators of children’s shows. CME Executive
Director Jeff Chester says syndicators’ longtime practice of securing
clearances for shows through guaranteed advertising support gives toy
companies and ad agencies too much influence over what gets on air.
Station sources say dollar amounts are on rise in top markets with time-
period snnea=~ ~== " by growth of children’s blocks from Fox, UPN
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THE INTERACTIVE WORLD OF VIDEO, VOICE AND DATA

The [ ersnet

Netscape slashes server price

Company also introduces more powerful server software

gyEW Tedesce

he batile for king of the
TWeb heated up last week
as Netscape Communi-
cations Corp. cut the price of
its Internet server software.
The move came on the heels

of Microsoft Corp.’s recent

ware available free. Netscape’s
FastTrack server software will
sell for $295, compared with
the $495 it previously cost.
Netscape also introduced
more powerful server soft-
ware, Netscape Enterprise, for
$995-—a reduction from the
$1.295 price of an earlier

strategy to make its server sofi- = enhanced server product. And

Moltimedia Products
Macromedia premieres

powerful Director

M acromedia Inc. debuted Director 5 last week, the latest

generation of its widely used authoring teol for multi-
media and the Internet.

The distinguishing features of this Director package include
third-party plug-in applications, a new paint window expanding
graphic effects capability, and an expanded set of language
commands. Macromedia claims that the Lingo scripting lan-
guage in this new product at least doubles Director’s operating
speed. And an onion-skinning tool in the paint window
improves its cell animation capability.

Macromedia expects the new product to enabie the creation of
“the most amazing Shockwave sites you’ve ever seen,” as Philip
Schiller, Macromedia director of product marketing puts it.
Shockwave, Macromedia’s companion to Director, has a cus-
tomer base of 300,000 users, according to company estimates.

In addition to its applications for creating Internet sites,
Director has played a role in creating special effects in televi-
sion and film production. It was used on *“Jurassic Park” and by
Paramount TV on Siar Trek: The Next Generation.

Director 5 carries a street price tag of $850; upgrades are
available for $350. It ships at the end of this month.

Macromedia also is introducing a new suite of tools for mul-
timedia applications, Director Multimedia Studio 2, which
includes cross-platform 3-D creation software. It’s priced
around $1,000. Next, Macromedia plans to introduce a state-of-
the-art video effects platform. ™Y

74

it took a page from Microsoft’s
book in bundling a set of appli-
cations, including Enterprise,
for $3,995. Both new products
incorporate the Java and
JavaScript programing lan-
guages.

The inclusion of Java and
JavaScript was one feature
Netscape was touting in com-
paring Microsoft’s Internet
Information Server. Netscape
also said its new server soft-
ware enables ease of use for
novice Web authors. Both
companies last week conduct-
ed a war of words about their
opponent’s products on their
respective Web pages.

Microsoft claims that it has
distributed 30,000 copies of
IIS in its first few weeks of
free accessibility. Netscape
points out that users must first
buy Windows NT for $699
and pay an additional $450
support cost to enable IS use.

Netscape downplays the
timing of its cost-cutting, say-

ing it had anticipated its com-
petitor and long planned the
product introduction. “These
products have been in devel-
opment for a year. We knew
what was coming,” says Mike
Homer, Netscape vice presi-
dent of marketing.

The server software strug-
gle is another sign of the
explosion of Web site activi-
ty. Web servers distribute
pages of text and graphics to
PCs, enabling creation of sites
on the World Wide Web, an
increasingly common corpo-
rate and personal pursuit. v

Web browser,

nut graphic.

supporting ActiveMovie.—RT

Microsoft executives conducted an Impressive demo of the tech-
nologies at InterMedia World, dragging video onto a spinning dough-

Microsoft reports that many companies have committed to using
Direct3D in developing their products; more than 20 companies are

Microsoft introduces Direct3D, ActiveMovie

Microsoft Corp. introduced two new technologies for multimedia
development last week, Direct3D and ActiveMovie

Direct3D, an addition to Microsoft’s DirectX group of interactive
technologies, enables creation of 3-D animation effects on the PC.
ActiveMovie, an open design built on 3-D, enables creation of titles
on multiple platforms with synchronized audio, video and special
effects. It will be built into the next generation of Microsoft's Explorer

March 11 1996 Broadcasting & Cable

www americanradiohistorv com


www.americanradiohistory.com

TelemeRa

BellSouth
readies Atlanta
interactive trial

Suburb will be test bed for home banking, shopping,
video on demand, high-speed PC services and more

Byka'dml Tedesco

eliSouth is building
Btoward an interactive

market trial of video ser-
vices in Chamblee, Ga., next
month.

A limited technical test in
100 employe households will
segue into a market trial in
April with a larger audience
among the 12,000 households
in the Atlanta suburb.

The test will be the model
for BellSouth’s rollout of ana-
log/switched digital video ser-
vice elsewhere, according to
Curtis Wall, director of mar-
keting for BellSouth’s Inter-
active Media Group. “What

Near-video-on-demand
will be available shortly; true
video on demand will be
mixed in by midsummer.
Original Americast-branded
programing also will be
added. Wall reports that Bell-
South also has a deal in place
with a major videogame sup-
plier. High-speed PC services
will be offered. Home bank-
ing and home shopping ser-
vices, including a local gro-
cery shopping service, also
will be tested.

If all goes well in Cham-
blee during the next 18
months, service will go com-
mercial there and then roll
out in the greater Atlanta

BELLSOUTH

we expect to be able to do is
‘suitcase’ the marketing and
technical learning from
Chamblee,” Wall says.

BellSouth will carry that
suitcase into its top 30 mar-
kets, where Wall says the
RBOC already has detailed
rollout plans mapped out
“down to the neighborhood
level.”

The Chamblee trial will
test pricing on a potpourri of
70 analog channels, includ-
ing traditional cable services
and, ultimately, 480 digital
channels on a hybrid
fiber/coax system, including
premium cable services to
customers who want the
whole menu.

area, according to Wall, who
says that the timing for other
markets has yet to be deter-
mined. BellSouth would con-
sider a 30%-35% share of the
video services action to be a
successful market test.

Meanwhile, BellSouth will
proceed with plans for build-
ing cable systems in Daniel
Island, S.C.; World Golf Vil-
lage, Fla., and Vestavia Hills,
Ala., where it has secured
franchises.

Wall says BellSouth’s
future plans depend largely
on the FCC’s determination
of how large a role open
video system operators can
play in providing content
themselves. ™y
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Intel releases MMX technology

Intel Conp. outfined the details of its high-perfarmance MMX iechno-
ogy for muHimedia applications last week.

MM, to be incorporated into Intel's next ganeration of Pentium
processors, desigrated P-6, will accelerate capabilities for producing
higher-quality graphics, video and audio. It will be capable of decod-
ing MPEG video,

Intel anticipates a multimadia enviconment with an Increas ng
number of aybrid online/CO-ROM titles, according to Fred Pollack
of the company's microprocessar products group, Intel projects
that 700 such tles will be developed this year compared with 30
in 1955,

Dernorstrating MWX af the Interiadia Waorld conferance in San
Francisco last week, Pollack showed a multiplayer tank-combeat
game in alpha staga from Sony with sophisticated polvgon graphics

=00y, ang ol mora than 80 companias supporting MKX, along with
Micresont Corp,, 1IBM and Macromedia, will debut advanced Pentum
processars in the fourth quarter —RT

Digital

7

SGl, Apple, push
digital development

QuickTime to be folded into SiliconStudio architecture

production in broadcast video, film and animation by pair-
ing complementary technologies.

That’s the objective of their alliance, which essentially will
fold Apple’s QuickTime technology in with SGI's Silicon-
Studio architecture. The expectation is that customers using
StudioCentral and QuickTime will be able to more readily
distribute and manipulate digital video and other material
across different platforms. David Nagel, Apple senior vice
president of worldwide research and development, calls the
technological marriage *“‘a truly customer-driven strategy,”
prompted by the reach both companies have in TV and film
production.

The move also gives Apple the potential to make QuickTime
a more potent product at a time when it needs to expand its
presence in the marketplace.

QuickTime is Apple’s multiplatform software and hardware
configuration for editing, storing and playing disparate media
elements. SiliconStudio is SGI's authoring and production soft-
ware that includes its StudioCentral architecture for digital
asset management.

From SGI's perspective, the combination provides a “high-
quality, integrated” approach to managing digital elements in
TV and film production, according to Rob Burgess, senior vice
president of Silicon Interactive.

The two companies also plan to collaborate on file viewers
and converters between their respective standards for 3-D and
animation applications. ™y
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Silicon Graphics and Apple Computer are driving digital

www.americanradiohistorv.com


www.americanradiohistory.com

Telemmﬂ

WRC-TV, NASA make weather on 'Net

wrc-Tv Washington has taken its state-of-the-art weather forecasting
to the Internet,

With support from NASA, the Jet Propulsion Laboratory at the Cali-
fornia Institute of Technology and the National Weather Service, wrc-
v has launched a Web site that puts the latest weather imaging tech-
niques into cyberspace. The station and NASA each invested $2.3
million in the three-year project, the goal of which, says wrc-Tv mete-
orologist Dave Jones, “Is to Increase the use of earth and space data
over the Internet.’

The primary idea is to use high-resolution imagery to focus on
severe weather conditions, says Jones. wrc-v is using Silicon Graph-
| ics Indy desktop workstations to create graphics for the site, which
received 36,000 hits per hour during the Blizzard of '96.

The WeatherNet 4 Web site (wxnetd.nbcd.com) features regional
radar, Doppler and skycam images of the Northeast, national radar
maps, updated forecasts and almanac information.

JPL will process real-time satellite data to enabie a resolution that
can distinguish city blocks in relation to landmarks such as the
Washington Monument. The site also features a hot link to NASA’s
Web site.—RT

Tﬂe [ Tersned
‘Internet Live’
shoots for simulcast

Show would be seen on broadcast TV and on the Internet
he Broadcast Production
Group is poised to simul-
cast a weekly half-hour

magazine-style TV program.

[
|
’ The Imsrme's Promut Mews Maguzine Telrrmms Pragras

Internet Live, on broadcast TV ThaSac o Bren Skand |
and on the Internet to PCs sorware BEvents]
worldwide. “It’s the next para- | =3
digm shift,” says Daniel For- et t - |

tune, BPG vice president of
business development and
executive producer of /nternet
Live.

While it awaits that shift,
BPG hopes to start with broad- ; g e P
cast distribution of its pro- g =

-
gram, and company executives
say they are close to a deal
with a major network or syndicator. A few technologies will
enable the show to be carried on the [niernet,

The show format features short items on Internet topics:
“INews,” news on Internet developments; “IFeatures,” about
Internet lifestyles; “IPlanet,” featuring reports from correspon-
dents worldwide, and “ILash,” about [nternet misuse. A busi-
ness segment with Bill Cleary is planned as well as a humorous
Q&A session, “Just the FAQs,” with Glee Cady, author of
“Mastering the [nternet.” CU-SeeMe technology will be used
for real-time interaction with viewers. ™y

|
| To latarmey Lovn. wuh tasermeshn, TV 2010 Show Flaor. mum‘

Predused by

=

76

e

[ deractive

Stringer shares his
interactive vision

B Ricland Tederco

oward Stringer sees an
H interactive TV future

rich in niche programing
that can be randomly ac-
cessed.

That’s a key element in the
vision the chairman/chief ex-
ecutive officer of Tele-TV
shared last week at the Inter-
Media World conference in
San Francisco.

On the video horizon,
Stringer expects “enormous
amounts of inieractive game-
playing,” some of it as shared
family experience. He sees
potential for “‘real” home
shopping that would be an im-
provement over the “zirconi-
mania” that is now character-
istic of the category. And he
expects less obtrusive adver-
tising on interactive TV, in
the same vein as Hallmark
Hall of Fame.

The most compelling con-
cept the former CBS execu-
tive foresees is blocks of
genre programing, such as
mysteries, that aficionados
could access as a type of
video on demand. “We’'re
talking about ‘channelettes,”™
Stringer said.

He thinks most people
would be happy with 15 chan-
nels and that they don’t want
100 channels. And he thinks
interactivity will winnow out
“the extra junk” to make
viewing selection simpler.
“We don’'t have to dazzle
them the same way the PC
would have to dazzle them.”

Stringer did not say what
original programing he is con-
templating for Tele-TV, the
Bell Atlantic/Nynex/PacTel
joint venture, but he has 200
different channel ideas on his
desk. “Half the damn ideas, [
don’t understand,” he said. e

Sci-Fi live online

The Sci-Fi Channel has added a high-tech feature to its Web site,
enabling it to carry real-time feeds of its cable programing online.
Sci-Fi fans now can access up to two minutes of the feed

{www.scifi.com). The _

T eetaiape buT1 Chensal The Badusiea || o

limited access per-
mits 50-60 users to
view the video
simultaneously.
Eventually, Sci-Fi will
provide longer feeds
of its original fare.
UUNet Technologies
is enabling the
process, using CU-
SeeMe technology.
It's another way &
to engage current
viewers and promote

r -o' -ga_!;'l_&]ﬂ 1l

‘vun-fll At | it | by e

o W
o

oy

Sci-Fi Channei Internet page

the network to those who can't see it in the U.S. or abroad, says Ellen
Kaye, vice president of enterprises for Sci-Fi parent USA Networks.

Later this year, the cable channel plans to hold a Sci-Fi convention
on its Web site. Participants equipped with CU-SeeMe minicameras
will be able to view each other as they're speaking.—RT

=
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A
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Broadcasting &

Cable does a superb

job of covering the

important breaking

news in Washington.

its coverage of the

broadcasting business

is so important | have

it delivered at home

over the weekend. |

Eddie Fritts

President /CEQ
National Association
of Broadcasters (NAB)
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Inteisat is deploymg lrs 707 satellite to replace the 708 destroyed on Feb. 14

News Corp.

ditches Intelsa

for Latin DBS

Mexican coverage d (/ll(’SfIOII mark

By Glen Dickson

ews Corp. has pulled out of its
N contract with Comsat for satellite
capacity on the Intelsat system,
which was to be used to deliver pro-
graming to Mexico and Brazil as part
of the Latin American direct broadcast
satellite (DBS) venture of News Corp.,
TCI. Grupo Televisa of Mexico SA
and Globo Organizacoes of Brazil.

The five-year lease was worth over
$100 million, according 10 Comsat.

News Corp. executives failed to
return repeated calls for comment.
Comsat, the U.S. signatory for the
Intelsat system. also declined to com-
ment on the contract termination. In a
statement, the company said that it *is
currently evaluating its options”
regarding the contract breach.

News Corp. had reserved 14 Ku-
band transponders on the Intelsat 708
satellite that was destroyed on Feb. |4
when the launch vehicle. a Chinese
Long March 3B rocket, veered off

off. Intelsal immediately announced

that it would deploy its next model
VIIA bird, the 707, 10 the same orbital
slot at 310 degrees east.

Comsat planned to offer equivalent
Ku-band capacity 1o News Corp. on the
identical 707 satellite. The News
Corp /TCI/Globo/Televisa DBS venture
already has eight Ku-band transponders
on the PanAmSat PAS-3R, which will
provide coverage in Latin America.
PanAmSat is contracted 1o eventually
provide 48 transponders to the DBS
venture on its yet-1o-he-launched PAS-5
and PAS-6 birds. but those won’t be
operational until early 1997,

News Corp. had originally contract-
ed with Intelsat in 1995. when Globo
was its lone DBS partner in Latin
America. When Televisa came on
board in November 1995, it brought
PanAmSat capacity with it (Televisa
owns 40.5% of PanAmSat). At the
1ime, the venture decided to launch the
service from both the PAS-3R and the
Intelsat bird, whose footprint would

course and exploded seconds after lift- | offer betier coverage in Mexico. To

www americanradiohistorv com

replace the Intelsal capacity, Televisa
now is reportedly seeking capacity on
the Mexican satellite Solidaridad.

Unlike the 708, whose unsuccesstul
launch was handled by the Chinese gov-
ernment’s China Great Wall Industry,
the 707 is scheduled to be launched by
Arianespace. Arianespace has a strong
commeercial track record in the launch
business with 83 successtul launches.

“They're one of the best.” says satel-
lite consultant Walter Morgan of the
Communications Center. “That’s a
vehicle that people don’t even hesitate
going on.”

However, Arianespace’s launch of
the 707 has met with delays. The com-
pany originally postponed the launch
from March 2 to March 6 to check the
separation equipment on the Ariane
44LP rocket, and last Monday, it was
delayed again after a final inspection
turned up defective nuts, says spokes-
worntin Michelle Lyle. Now the launch
is scheduled for March 13 or 14.

Morgan speculates that News
Corp.’s decision wasn't due to fear of
another launch failure and probably
had more 1o do with pricing or cover-
age issues. He adds that the Mexican
mirket “may not be as far along™ as the
venture hoped.

“With the loss of 708, they probably
decided 10 re-evaluate everything, par-
ticularly if the contract had an out,”
Morgan says. One “out” could be an
escape clause tied 1o umely delivery.
“That would be a key one.” he siys. m

TCI has installed a Panasonic
Postbox nonlinear editing system
in its National Digital Television
Center in Littleton, Colo. The
Postbox is being used for online
editing of promotional spots for
five channels of Request TV
pay-per-view services, replacing
an analog online room. The sys-
tem is hooked up to a D-3 VTR
and three additional 14-gigabyte
hard-drive arrays. Fred Ramsey,
TCIl manager of PPV crigination,
says that nonlinear editing saves
time in creating the numerous
promo versions that PPV pro-
graming requires: “With the Post-
box, to a large extent we simply
click and drag the correct
voiceover and graphic, set up a
time line and let the system
crank up and perform the assign-
ment virtually unattended.” —GD
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Sony unveils
components of

digital facility
Will bring ‘shippable’ hardware and software to NAB

By Glen Dickson

fter presenting its concept of “the
Adigital facility of the future™ at

last year’s NAB, Sony will be
showing some components of that
future at this year’s convention.

Sony will be exhibiting a number of
products, from acquisition to transmis-
sion, that will ship in fall 1996, says
Chris Golson, Sony vice president of
broadcast marketing. Golson says that
Sony's NAB '96 offerings will be
heavy on the software side, as the hard-
ware giant seeks to sell complete digi-
tal systems to broadcasters,

Perhaps the most important stan-
dard for Sony’s facility of the |
future—compression—has been
determined. Golson says Sony has
picked the MPEG-2 4:2:2 studio pro-
file compression algorithm and is
specifying an encoding rate of 18
megabits per second for the entire
plant—for Digital SX camcorders,
VTRs, hard drives, local storage,
buffers and servers. |

Eighteen megabits per second will
guarantee better-than-Betacam SP
quality from acquisition to the trans-
mission point, says Golson: “You need
a continuous compression scheme to
maintain high quality without worrying
about decompression/recompression
issues.”

Sony also will display a number of |
nonlinear editing products at the show,
along with hybrid disk recorders that
can digitize a tape at four times faster
than real time. One new “hybrid” edi-
tor, the DNE-300 news editor, is
designed to work with either analog
VTRs or these new hard disk recorders
via the RS 422 disk and tape control
protocol.

“The RS 422 protocol allows an edit-
ing system to manipulate hard drives as
though they were VTRs,” says Golson,
“So the DNE-300 can treat a hard drive

The DNE-50 laptop editor will aliow
offiine editing in the fieid.

or a tape machine as if they were trans-
parent. You can start digitizing while
jog-shuttling at faster than real time;
then when you want to look at a scene,
you stop shuttling and it digitizes in real
time.”

For field use, the portable DNE-50
offers offline editing in a laptop mod-
ule. Golson calls it the “journalist in a
box.” The system is designed to take
video out of a Digital SX camcorder,
record it at 2 megabits per second on a
3.5-inch magneto-optical drive and
allow reporters, producers or news
directors to do audio, script and offline
video editing to compose an EDL (edit
decision list) that can then be
modemed back to the studio. Unlike
Sony’s studio editors, the DNE-50 will
use JPEG compression, with each MO
disk capable of holding 40 minutes of
video.

Eroadcastilgz d—Cable March 11 1996

www americanradiohistorvy com

|

| write software to,” he says.

Sony also will introduce a digital
SNG system at NAB. The DSM-TI1/RI,
a digital satellite modulator/demodula-
tor, is designed to be a high-speed
transmission link from the field to the
studio. It will transport one uncom-
pressed digital channel of video at
twice the speed of real time (or two
channels in real time), says Golson.

An important Sony news component
that won't be in deliverable form at
NAB is the Sony/Oracle newsroom
computer system introduced last year,
Sony and Oracte are still working to
develop the system, which will feature
multimedia journalist workstations that
offer script writing, text research, and
cuts-only audio and video editing. Gol-
son says the product will be demon-
strated again at NAB, and that the two
companies hope to have it ready for
delivery by December.

Nonetheless, Sony will introduce a
news archiving system at NAB that
will store thumbnail images which
can be retrieved into the Sony/Ora-
cle newsroom computer system.
That will be coupled with a digi-

tal linear tape system. The half-

inch data tape, called Ake-
bono, is based on the Digital
Betacam transport system,
says Golson,

Another line of prod-
ucts due for fall delivery
are three commercial and
program playback auto-
mation systems: the

STAS-100, which links BZA-
810 transmission software to a Flexi-
cart; the STAS-L160, which connects
BZA-8100 software to the LMS cache:
and the STAS-110, which will link the
BZA-8100 software to a three-channel
playback server.

Sony already has sold the STAS-
L100 combination to a few beta sites,
such as kprv(Tv) Portland, Qre.
(BROADCASTING & CABLE, Jan. 8,
1995).

Golson says that Sony also will
show the “daily server.” a central
receptacle for video; an on-air buffer-
ing system; a central server for play-to-
air, and local servers to network editing
systems, all with software written by
Sony. There are no model numbers for
these products. Sony won’'t be selling
servers as stand-alone products (like
the Tektronix Profile), but instead as
part of larger newsroom or commercial
playback systems, say Golson, “We
don’t sell hardware for other people to
u

3|
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Tele-TV due for digital MMDS in fall

CAl Wireless buvs ITS transmitiers

By Glen Dickson

ele-TV just got a lot closer to
Tdelivering digital wireless cable
services in 1996.

Tele-TV distribution provider CAl
Wireless Systems has placed an order
with ITS Corporation tor digital
MMDS (muliichannel multipoint dis-
tribution service) transmitters for its
sysiems in Boston and Nortolk, Va.

Tele-TV. the joint programing veniure |

of Nynex. Bell Atlantic and Pucific
Telesis. plans 1o use the ransmitiers 10
deliver 80 digual iinear channels and

40 NVOD channels to Boston and |

Norfolk. which are in Nynex's and
Bell Atlantic’s service areas, respec-
tively.

invesied $100 million in CAl Wireless
in 1995 (BROADCASTING & CABLE, April
3, 1995), thereby securing the distribu-
tion services of the wireless provider. In
addition 10 Boston and Norfolk, CAl
has access 1o wireless cable spectrum in
New York, Albany. Buffalo. Syracuse
and Rochester, all New York; Hartford,
Conn., and Providence. R.1. Currently.
the wireless company has 3500 cus-
tomers in the Norfolk area and none in
Boston, with towers in both sites.

The CAl orders for Boston and Nor- |

folk are for a minimum of 33 ITS 1runs-
mitters for each main and booster sile

(one transmitier per 6 megahertz of

spectrum), along with appropriate

Nynex and Bell Atlantic jointly .

Tele-TV wiil use the ITS digital MMDS
transmitter.

antennas. Neither ITS Vice President
of Sales Ken Schuliz nor CAl President
John Prisco would discuss the purchase
price of the transmitters. but both hint-
ed that tulure deliveries for the other
CAl markets are in the works.
Tele-TV President Ed Grebow says |
that Cross Country Wireless. the wire-
less operator thar Pacific Telesis |
bought in April 1995, also will be buy- |
ing ITS transmitters for its markets in
California. Grebow suays that the price
ol the transmitters pales in comparison
tothe $1 billion order tor 3 million dig-

combiners. backup equipment and ‘
|

ital MMDS set-1op boxes that Tele-TV
placed with Thomson Consumer Elec-
tronics in Sepiember.

“The significance s not in a dollar
amount.” says Grebow of the CAl pur-
chase. “The significance is that this is a
clear statement that Tele-TV and its
three telco partners are going ahead
with MMDS in a major way.”

Grebow says that beta testing of the
ITS transmitiers will start in July for
Pacitic Telesis: August for Nynex, and
September for Bell Attantic, with com-
mercial deployment 60 days after.
Tele-TV has also selected Comstream
modulators and DiviCom MPEG-2
encoders for its “headend” sites.

For existing anatog MMDS sub-

| scribers. upgrading to digital requires

al minimum a new set-1op box with an
estimated cost of $350-$400. Tele-TV
also plans to install a new receive
antenna with an integrated block
downconverter in consumer homes and
is “very close” 10 choosing a supplier,
says Grebow. The local telcos will han-
dle home installations.

Grebow is unsure what the final
prices will be tor the digital upgrade
package—tor both the receive equip-
ment and the subscription costs. Right
now. he says. Tele-TV and its wireless
transport providers have their hands full
with “a very massive systems inlegra-
tion project.” The telco venture also
will be demonstrating the complete dig-
ital MMDS system at the upcoming
NAB convention in Las Vegas.

“We're proving we're close 10 the

Cutting Edge

By Glen Dickson

Empire Video, Man-
hattan, has added
Ampex DCT 1700D
tape drives to its new
digital component
editing room. "It's
fast, and it has all of
the editing features
we've grown accus-
tomed to with D-2,"
says Empire Presi-
dent Lenny David-
owitz. He says the
New York post house

will be archiving all of
its component work
to DCT tape.

National Ministry
of Design (NMD),
Brookline, Mass.,
designed and pro-
duced the new
graphic look for New
England Sports Net-
work {(NESN). NMD,
a division of Boston
Video Center, com-
bined live action and
animation to develop
difterent looks for
each NESN pro-

gram, including
Sportsdesk and
Front Row and cov-
erage of Boston Bru-
ins, Boston Red
Sox, NCAA college
hockey and Ameri-
can Hockey League
games. The multi-
layered graphics for
these shows are

. blended with 35mm

film footage shot at
slow speeds to cap-
ture “the ‘feel’ of the
sports,” says NMD
design director Dave
Allen.

www americanradiohistorvy com

l schedule we predicted,” says Grebow. @

| Errata

1 In the Feb. 19 issue, an article on
the new Hewlett-Packard Broad-

l cast Video Server incorrectly stat-
|

ed that the new product will use
SDDI networking, with the
FibreChannel networking protocol
available in the future. In fact, the
| article should have stated that

existing HP servers have been
using FODI, not SDDI networking,
and that the new product will be
shipped this summer with |
FibreChannel networking technolo-
gy in place.

—J
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See last page of classifieds for rates and other information

RADIO
HELP WANTED MANAGEMENT

Leader For 20 Years in Scuthwest market of
400,000 needs a qualified General Sales Man-
ager. What we are looking for: Excellent written
and verbal presentation skills, training skills, com-
puter knowledge, succassful broadcast sales and
management experience. Would consider LSM
ready to move up. Send letter, resume, salary

immediately to P.O. Box 26557, Austin, Texas [

78755. EQE.

Attention Sales Managers: Barnstable Broad-
casting Fas GSMs in Portland, ME and Long
Island, NY. Tremendous growth opportunities in
both markets. For more details, call or write in con-
fidence to either: Judy Sher, President/GM,
WLPZWCSO-FM, 583 Warren Ave., Portland,
ME 04103 (207)775-6321 or Jane Bartsch, Pres-
ident/GM, WHLI/'WKJY-FM, 1055 Franklin Ave.,
Suite # 386, Garden City, NY 11530, (516)294-
8400. Also, Barnstable President David Gingold
is now accepting GM and GSM applicants for
new acquisitions. Send info to: David Gingold,
Barnstable Broadcasting, Inc. P.O. Box 9042,
Waltham, MA 02254-3042. EQE.

HELP WANTED SALES

Chief Engineer. A Northeast radio station is look-
ing for an organized and detailed oriented
Engineering Manager. Salary commensurate with
experience. Requirements: Radio Engineer
S B.E. Certification, 3 years exparience as Assis-
tant or Chief Engineer, ability to work on AM and
FM transmitters and equipment, computer liter-
ate, knowledge of digital and telecommunications
technology. We are an E.Q.E. Send resume to
G.M.,, P.O. Box 5944, Trenton, N.J. 08638,

Chief Engineer. ARROW 94.7 FM has an im-
mediate opening for an experienced Chief
Engineer. Primary responsibilities incluce installa-
tion and maintenance of equipment at WARW
studios and transmitter sites. Extensive technical
knowledge and electronic background necessary.
Plus familiarity with FGC rules and regulations,
preparation of capital and operating budgets. In
depth experience with personal computer
hardware and software is a must. General tele-
phone system experience is helpful. Please send
rasumes only to: Sarah W. Tayior, General Man-
ager, WARW-FM, Code 4, 5912 Hubbard Drive,
Rockville, MD 20852. WARW FM is a CBS
owned station and an Equal Opportunity
Employer.

WHHY Redic is locking for dependable, self-
motivated Sales Representatives with a minimum
of three years experience to handle established
accounts and develop new business. Send re-
sumes in total confidence to Human Resource
Manager, WHHY Radio, P.O. Box 250210,
Montgomery, AL 36125-0210. EQE. M/F. No
phone calls please.

Generai Sales Manager, Top 20 Market. We're
looking for a leader with a track record of suc-
cess who wants to improve upon our winning tra-
dition. The tools are there: an incredible sales
team, #1 ratings, and major league sports. If you
can inspire a sales team to greatness; it you can
work creatively as a client resource and problem
solver; and if you want to win for a great compa-
ny; overnight your materials to Box 00728 EOE.
Women and minorities are encouraged to apply.
Applications will be accepted until 3/18/96.

Director of Sales. Keymarket Radio. Oversee
sales, marketing, promotion, training for our radic
stations in nine cities. Must have minimum four
years GSM experience. knowledge of direct re-
tail, manufacturer, solution selling and national,
ability to ielocate to our corporate office and
travel extensively. Fax your resume to Barry
Drake 706-855-1955. EOE.

HELP WANTED TECHNICAL

Consuiting engineering firm In Washington,
D.C. area is locking for an engineer to help
primarily with the firm's radio and television re-
lated work. with some exposure to other commu-
nications technologies. Applicants should be fa-
miliar with the preparation of broadcast engineer-
ing exhibite in support of FCC applications and fil-
ings. BSEE or equivalent preferred. Send resume
to Box 00708 EOE.

|

HELP WANTED ANNOUNCER

Announcer-Salesperson. Adult standard sta-
tion. Sales plus production/operator shifl, some
remotes, no jock work, 15K+commissions. Tele-
phone/rasume to: Parsonnel Dept., 26 South
Main St. #249, Concord, NH 03301. EQE.

SITUATIONS WANTED MANAGEMENT

Seeking General Manager/Sales Manager in
small to medium market. Top biller. Top re-
terences. Conscientious. Turnarounds. Possible
future buyout. Willing to relocate. Call Ted 914-
357-4861.

Problems with ASCAP, BMI|, SESAC? Fees too
high, audit claims, annual and per program re-
ports. Call for help today. Bob Warner 609-395-
7110.

SITUATIONS WANTED SALES

Experlenced Salesman seeks smail market op-
portunity! Sales promotions, local news and
sports packages, production my forte. Southwest
or South preferred! Dick 1-817-692-4116.

SITUATIONS WANTED ANNOUNCER

Scutheastern radio stations: Benefit from my
30 plus years of announcing, production and
engineering experience! Last 7 years with the
VOA. Call Alex 513-777-8423.

BUSINESS OPPORTUNITIES

European Commercial Radio Network is in-
terested in forming a strategic partnership with a
U.S. broadcaster. Currently in operation, a 5 sta-
tion FM network serving Bulgaria, seeks an
American partner well varsed in audience deval-
opment to increase competitive advantage in a
rapidly developing market. Contact: Doris
Mariani, International Executive Service Corps
(IESC), 333 Ludlow Street, Stamford, CT 06902,
Tel: 1-800-243-4372, ext. 8096. Fax: 203-967-
2577.

TELEVISION
HELP WANTED NEWS

AP ALER

Indiana's largest and fastest-growing
news team seeks an aggressive
manager to run our assignment desk
and mold our daily news coverage.
We have all the tools, Indiana's largest
and best photography staff, live
trucks, SNG trucks, live helicopter,
tower cams and more.

We will hire a mature manager with

strong news judgement, excellent

Eeople skills and a solid operations
ackground.

Send resumes and tapes to:

John Butte, Vice President, News
WTHR-TV
1000 North Meridian Street
Indianapolis, IN 46204

Women and minorities encouraged to apply.
We are a smoke free and drug free environment.

CONSUMER PRODUCER !

| Jreporter in investigating viewer consumer
| [problems as well as researching and writing

KGO-TV Channel 7, is seeking a Seg-
ment Producer for our 7-On-Your-Side
consumer unit. Wil work closely with consumer

consumer feature stories. Willinclude story set-
up, interviewing and supervision of editing. Must
have 3-5 years experience producing consumer
stories for television. Excellent research and
writing skills are essential. Deadline for
application is March 29, 1996. Please send
resume, cover letter and videotape to:

KGO-TV Personnel
900 Front Street
San Francisco, CA 94111

EOE

Broadcasting & Cable March 11 1998
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Classiiieds

NATIONAL NEWS START-UP

Chris Craft/United Television is starting a national, midday
newscast to be produced at our station in Minneapolis and
carried in six markets: New York, Los Angeles, San
Francisco, Minneapolis-St. Paul, Portland and Phoenix.
Applications are now being accepted for:

Anchors Photographer

Executive Producer Videotape Editors
Managing Editor Technical Director
Producer Tape Playback Operator
Associate Producers Audio Operator

Director Graphic Artist

Assistant Director Promotion Producer
Send non-returnable tapes and resumes to

NATIONAL NEWSCAST,

KMSP-TV

11358 Viking Drive M | *

Eden Prairie, MN 55344 EQE. < WESET". -
s

SOUTH FLORIDA'S
NEWS STATION

W3vn

South Florida's News Station is looking for Individuals w/ 2-5 years prior
new 1/2 hour

experience for our fast paced newscasts and our
entertainment show “Deco Drive”

= EXECUTIVE PROOUCER, AM s POST EDITOR. (Overnight)
Job# 96-043 bLC0 DRIVE

Job# 96-44
o SEGMENT PRODUCERS i
DLCD DRIVE + MAC DESIGNER/3D ANMMATOR
Job# 95.159, 95.160 Job# 96-45

* ANCHORS AM WEEKDAYS
PM WEKENDS
Job# 96-23, 96-24
The Most Exciting News Market In The GCountry.
The Nations Trend Setting Station.
Those without a creative, cutting edge attitude need not apply.

Send your tapes and resumes with job# to
WSVN-TV. Parsennel Dept.. 1401-79th Street Causeway, Miami, FL 33141 — EOE

* REPORTER
Job# 96-003

s ON-LINE PROOUCERS
Job# 95-94, 96-16

* INVESTIGATIVE PRODUCER
Job# 95-213

To place your classified ad in Broadcasting & Cable,

call Antoinette Fasulo (212) 337-7073

KGO-TV Channel
7, is seeking a
Newswriter for
one of its 5 daily
newscasts. Must have exceltent
writing skills, production skills and
creative abitity, Candidates shouid have
a minimum of 3-5 years newswriting
experience in a major market with prior
producer experience preferred.
Deadline for application is March 29,
1996. Please send resume, cover letter
and videotape to:

KGO-TV Personnel
900 Front Street
San Francisco, CA 94111

EOCE

CREATIVE SERVICE DIRECTOR
200000000000 00000000
Aggressive Ft. Myers FOX affiliate with 6 &
10 PM newscasts is looking for a hands on,
news oriented manager to guide both news
promotion and commercial production. 1If
you have a minimum of 5 years experience
in news promotion and love being at a high-
ly competitive station, we offer a great staff,
|excellent equipment and a lifestyle that's
hard to beat. Send non-returnable tape and

resume to:
Chiris Andrews, V.I*./G. M.

WFTX-TV

621 SW Pine Island Road
Cape Coral, FL 33991.

We are an Equal Opportunity Employer.

KGO-TV Chan-
nel 7, is seeking
an Investigative
Producer for the Channel
7 I-TEAM. Will research, write and
supervise the editing of investigative
series and segments. Must have 3-5
vears of experience as a television seg-
ment producer in an investigative unit.
Strong writing skills and production
skills are required. Experience in com-
puter assisted reporting preferred.
Deadline for application is March 29,
1996. Please send resume, cover letter
and videotape to:

KGO-TV Personnel

900 Front Street
San Francisco, CA 94111

EOE

—
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Anchors, Reporters, Producers, Photo-
graphers, Assignment Editors. WCMH, new
NBC ORO, is looking for News and Sports
personnel. We want Anchors, Reporters, Pro-
ducers, Photographers and Assignment Editors.
Send non-returnable tape and resume to Thomas
Burke, WCMH-TV, 3165 Olentangy River Road,
Columbus, Ohio 43202. EQE.

Assignment Editor. Channel One, the award-
winning network seen daily by 8 million students
seeks a highly motivated and experienced Assign-
ment Editor who will hit the ground running at
6am daily. You must be able to book crews, edit
and production facilities nationwide, have solid
news judgement and ability to think/act quickly
during challenging situations. Fax or mail resume
for immediate consideration to Ms. Mill (fax 213-
960-4002) P.O. Box 74911, Los Angeles, CA
90004,

Assistant News Director: Award-winning news
team in Top 50 market in the Northeast seeks a
strong producer who can bring our broadcasts to
a new levai of excallence and innovation. Duties in-
clude day-to-day running of the newsroom, men-
toring a group of bright producers, and managing
a staff of seasoned reporters and photographers.
Thorough understanding of contemporary televi-
sion news production technigues required. Elec-
tion experience a plus. Send resume and a list of
ways you've made your current newscasts better
to: Box 00730 EOE.

Bureau Chlef. We need a seasoned Reporter/
Manager for Saipan, US Commonwealth North-
ern Mariana Islands. 8 person staff needs ag-
gressive leader with sclid credentiais. Tropical
isle abounds with hard news. No social hour
stuff. Outstanding company benefits. If you have
what it takes to meet deadlines, beat the compe-
tition...rush your tape and resume to: Kirk
Chaisson, News Diractor, 530 West O'Brien
Drive, Agana, GU 96910-4996. EOE.

Dally News Topical Promotion Writer Pro-
ducer. KDNL-TV, ABC in St. Louis, has an im-
mediate opening for a multi-talented person, pre-
pared to exacute daily news product positioning,
in a large market environment. Job qualifications
include at least three years experience in TV pro-
motion, exceilent writing skills with good produc-
ing abilities. Excelient people skills a must. in-
terested parties should send a written and VHS
video resume to Phil Michael, Director of Market-
ing, KDNL-TV, 1215 Cole Street, St. Louis, MO
€3106. Phone (314) 258-5706. Tapes will not be
returned. EQE.

KTVO-TV in Kirksvilie/Ottumwa is seeking the
right individual to becoma News Director/Possible
Anchor for this ABC affiiate within a growing af-
filiate Broadcast Group. We're looking for an ag-
gressive trend setting leader that can continue
our 2 station momentum as well as being able to
give a goal oriented staft direction in writing, pro-
ducing and top story reporting. if you are this
person and have a vision of growth for the future
send your resume and references aiong with
your news philosophy to Personnel Director-
KTVO-TV, PO Box 949, Hwy 63 N, Kirksville, MO
63501. EQE.

Classiiieds

Director... We need someone who is a leader
and a team player. You'll be the primary director
of all evening newscasts. You'll have a TD to
punch the shows. You need to be someone who
can adapt to fast-paced, late-changing newscast.
Knowledge of Ampex and Grass Valley 300
switcher helpful, but you really need to know how
to direct people to make it look great on the air.
Send tape and resume to Box 00725 EQE.

Energetic Number 2 person needed to help
manage a growing news operation. Minimum 5-7
years producing experience. Must be a creative
thinker with strong writing and managerial skills.
Must be a team leader, motivator and people
person. Send resume to: Stacy Roeder, Naws
Directoer, WGRZ-TV/NBC 2, 259 Delaware Ave-
nue, Buffalo, New York 14202. No phone calls.
WGRZ-TV/INBC 2 is an Equal Opportunity
Employer.

Executive Producer: KJRH-TV in Tulsa sesking
Producer with strong news judgement and com-
munication skills. Responsibilities include
oversesing newscast and working with other
news managers to develop long-range news cov-
erage plans. Send resume to: KJRH-TV, Lori
Doudican, 3701 South Peoria, Tulsa, OK 74105,
EOQE.

G.A. Reporter. ABC affiliate in top 20 market is
saeking experienced individual with track record
for excellent story telling and live reporting. Send
non-returnable tape and resume to: News
Director, KDNL-TV, 1215 Cole Street, St. Louis,
MO 63106. Minorities encouraged to apply. EOE.
No phone calls.

Iinvestigative Reporter. Lots of local, regional,
federal and international subject matter on a
booming tropical island paradise. Very ag-
gressive news department has won five ACE
awards. George Polk, Silver Gavel Award. We
want a hard-hitting pro with knowledge of libel
law and five years experience. Express mail re-
sume and demo tape to Kirk Chaisson, News
Director, 530 west O'Brien Drive, Agana, GU
96910-4996. EQOE.

Morning weathercaster, meteorologist pre-
ferred. Weather leadership includes exclusive
Doppler Radar. Minimum 2 years experience. Non-
-returnable tape and resume to Lee Williams,
News Director, WAND TV, Dacatur, |L. No calls.

Producer: New York's News Leader is looking
for a great newscast Producer. Must have at
least 3 years major market line producing experi-
ence. Knowledge of Newstar a plus. Please send
resume and tape of a recent newscast to: Bart
Feder, WABC-TV, 7 Lincoln Square-4th Floor,
New York, NY 10023-0217. No telephone calls or
faxes please. We are an Equal Opportunity
Employer.

Producer: KJRH-TV in Tulsa seeking energetic
Producer with strong writing skills and ability to
make good decisicns. Send resume to: KJRH-
TV, Lori Doudican, 3701 South Peoria, Tulsa, OK
74105. EOE.

News Anchor/Reporters: ‘Channel 6 For The
Heartland® is looking for two news anchor/
reporters with solid television news organization
experience to join our #1 news team. Producer
experience a plus. Must possess effective and
clear communications skills and understand team
concept in working with all departments and com-
munity. Knowledge of and ability to operate state-
of-the-art television news equipment. Must, at
minimum, have Bachelor's degree in Broadcast
Journalism or related field. Send non-returnable
tape and resume to WOWT Human Resources,
3501 Farnam Street, Omaha, NE 68131. No
phone calis. ECE.

News Photographer needed for multiple daily
live shots, plus writing, editing and shooting non-
packaged material for late newscast. One or
more years experience required. Ability to write,
shoot well and edit quickly a must. Send resume
and tape to: KTVB, ¢/o Human Resources, P.O.
Box 7, Boise, ID 83707. EOE.

News Photographer/Editor: CBS affiliate. Col-
lege degree, drivers license required. Minimum
one year expearience preferred. Anchorage is a
great news town and Alaska's scenery is tops.
Resume, non-returnable tape to: K. Ferrell,
KTVA-TV, 1007 West 32nd Avenue, Anchorage,
AK 99503, Closing date 3/29/96. EQE.

News Producer: KSFY-Television, the Eilis
Communications ABC affiliate in Sioux Falls,
South Dakota. A creator not a stacker, with flex-
ibility and an instinct for what makes an exciting
program. Send resume and a non-returnable 3/4
or VHS tape with rundowns to Producer Search,
KSFY-Television, 300 North Dakota Avenue,
Suite 100, Sioux Falls, SD 57102. Accepting until
March 29th. EQE. No phone calls.

Positions Avaliabie. Award winning Jewish Tel-
avision Network has cpenings for the following
positions: News Anchor/Producer, Entertainment
Show Host/Reportar, Writer/Producer - Educa-
tional/Entertainment, Videotape Editor/Graphic
Designer, Camera Operator;Editor. Must be ex-
perienced, highly creative and knowledgeable
about production and post production. Send re-
sums, tape, and references to: Director of Pro-
duction, JTN, 9021 Melrose Avenus, Suite 309,
Los Angeles, CA 90069. No calis!

Producer needed to write and produce morn-
ing and noon show newscasts. Must be able to
write report and organize. Must have producing
experience or equivalent education. Degree in
broadcasting preferred. Send resume and tape
to: KTVB, ¢/o News Director, P.Q. Box 7, Boise,
1D 83707. EOE.
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Primetime Producer. If you have the creative vis-
ion and leadership skills to produce a compelling
hour long primetime newscast...then we've got
the position for youl Candidates for this unique
opportunity must understand the difference be-
tween a “newscast” and a “news program” and
must be able to handle both. The successful
candidate should have a strong working knowl-
edge in using research to drive the viewers from
entertainment shows to a newscast. If you're cap-
tivated by this challenge, then rush your resume
and recent airchack to: Henry Chu, Assistant
News Director, WDAF-TV, 3030 Summit, Kansas
City, MO 64108. No 1telephone calls, please.
ECE.

Producer Wanted. Aggressive, creative,
dynamic Producer paosition open. Give it your
best shot, the first time. Great opportunity for the
right person. Only those with experience should
apply. Women and minorities are encouraged to
apply. Send aircheck (non-returnable tapes) no
more than 3 days old, along with anything else
you think we need to know to: Al Sandubrae,
News Director, KARK-TV, 201 Waest 3rd Street,
Little Rock, AR 72201, M/F. EQE.

Producer-Director. NBC4 in Columbus is look-
ing for a Producer-Director to work with our expe-
rienced team of Producer-Directors and Produc-
tion Assistants in the Operations Department.
Minimum of 2 years experience directing news
and other live programs. Send resume to:
WCMH, Paul Ernst, Manager of Broadcast Oper-
ation, P.O. Box 4, Columbus, Ohio 43216. EQE.

Producer: Fast-produced newscasls need pro-
ducers who understand research, know how to
work well with others and have the proven ability
to create newscasts that are strong in content
and production values, WSTM-TV is accepling
applications for future positions. Send tape and
rasume to Mark Carros, WSTM-TV, 1030 James
Street, Syracuse, NY 13203. No phone calls.
WSTM is EQE. Women and minorities are en-
couraged to apply.

Promotion Producer. If you like warm weather
and hot promos, rush your tape to Chariotte's
NBCS6, home of the NBC News Channel. We're
looking for an “outward bound” news topical Pro-
motion Producer who knows how to break
through the clutter to pull viewers into every
newscast. Killer writing and hands-on editing are
raquired for this key position. Send resume and
non-returnable tape to: Zina Jemison, Human Re-
sources, NBC6, 1001 Wood Ridge Center Drive,
Charlotte, NC 28217-1901. EOE/M/F/V/H.

Top 20 network afflliate looking for a top notch
Photographer/Editor to work on local news and
entertainment specials. We need someone with a
good eye for video--both shooting and editing.
Must be a team player with a good attitude and
ready to work hard. No beginners, please. Send
shooting/editing tape and resums to Box 00719
EQE.

Anchor/Reporter. ABC affiliate in top 20 market
is seeking experienced individual to anchor morn-
ing cut-ins and report for early evening news.
Must have excellent story telling, live reporting
skills. Send non-returnable tape and resume to:
News Director, KDNL-TV, 1215 Cole Street, St.
Louis, MO 63106. Mincrities encouraged to app-
ly. EQE. No phene calls.

Classifieds

Weekend Anchor/Producer. Wes! Texas, CBS
affiliate, seeks a Weekend Anchor/Producer, one
man band (Reporter/Photog.}, 3 days a week.
Must be able to gather, write, shoot, and edit
three-guarter inch video for broadcast. On-air af-
filiate experience and degree required. Send re-
sume and tape to Personnel Director, KLST-TV,
2800 Armstrong, San Angelo, TX 76903. EOE.

Reporter Full Time. Produce, report, write, and
prasent news stories for broadcast, both taped
and live. Anchor segments and newscasts on a
fill-in or regular basis. Develop contacts and gen-
erate news stories. Other duties as assigned. Col-
lege degree and a minimum of 3 years experi-
ence as on-air TV news reporter and/or anchor,
Computer skills helpful. Send cover letter and re-
sume to: WBNS TV Inc., Business Office - #119,
770 Twin Rivers Drive, Columbus, CH 43215,
Women and minorities are encouraged to apply.
WBNS TV Inc. is an Equal Opportunity Employer.
We are a smoke-iree and drug-free workplace.

Reporter. Booming tropical paradise needs Re-
porter. We're looking for enterprising pros to cov-
er hard news and politics on Guam. Very ag-
gressive news department has won five ACE
awards, George Palk Award, Silver Gavel Award.
This job promises an adventure you'll never
forget. Minimum two years experience required.
Express mail resume and demo tape to Kirk
Chaisson, News Director, 530 West O'Brien
Drive, Agana, GU 96910-4396. EOE.

Reporter. Enterprising pro to cover hard news
and politics on Saipan. Very aggressive news
department on booming tropical paradise. This
promises to be an adventure you'll never forget.
Minimum twa years experience required. Express
mail resume and demo tape to Kirk Chaisson,
News Directar, 530 West O'Brien Drive, Agana,
GU 96910-4996. EOE.

Anchor/Reporter/Producer: Number one station
in small market looking for Co-Anchor to team up
with male co-anchor at 5pm and to produce and
co-anchor at 11pm. Job alse includes reporting,
some producing and anchoring of special pro-
jects, and representing station at public ap-
pearances. Candidates must have prior television
anchoring, reporting and producing experience,
must be good writer, team player, and work well
with others. Newsroom computer experiance
helpful. Must have college degree in Journalism
or Television Communications. Send resume and
non-returnable tape to: Sondra Nestor, Human
Resources Administrator, WTOV 9, Altamont
Heights, Box 9999, Steubenville, OH 43952. No
telephone calls! EOE.

#1 WABC-TV New York needs top Writer/
Producer: Tough job requires talented pro.
WABC-TV seeks an experienced, dedicated Pro-
motion Writer/Producer with a strong reel and
talent to shine in #1 market. Extensive news
fopical experience, strong creative and produc-
tion skills a must. Lots of pressure, tight
deadlines, great opportunity. Please send re-
sume and tape to: Brigitte McCray, Director of
Creative Services, WABC-TV, 7 Lincoln Square-
6th Floor, New York, NY 10023-0217. No tele-
phone calls or faxes please. We are an Equal Op-
portunity Employer.

Reporter... WHOI-TV, the ABC affiliate in Peoria,
Iinois has an opening for an aggressive general
assignment reporter. Candidate must have two
years television news reporting experience, great
writing skills, lotsa live experience, team player
and work well under intense deadline pressure.
We do lots of hard news stories and multiple
live in every show. Don't apply if you're in T.V.
for the glamour. This reporter will dig, dig, dig for
exclusive hard news stories..and lead the
newscast avery night! If you want to work that
hard...rush resume and tape to: John Sprugel,
News Director, WHOI-TV, 500 N Stewart, Creve
Coeur, lllinois 61610. EOE. Position closes Mon-
day, March 18, 1996.

Reporter/Anchor - Full Time. Produce, report,
write, and present news stories for broadcast,
both taped and live. Anchor segments and
newscasts on a regular basis. Develop contacts
and generate news stories. Other duties as
assigned, College degree and a minimum of 3
years experience as on-air TV news reporter
and/or anchor. Computer skills helpful. Send cov-
er letter and resume to: WBNS TV Inc., Business
Office - #118, 770 Twin Rivers Drive, Columbus,
OH 43215. Women and minorities are en-
couraged to apply. WBNS TV Inc. is an Equal Cp-
portunity Employer. We are a smoke-free and
drug-free workplace.

Sports Reporter/Photog. One-person band
needed for on-camera sports reporting, and for
shooting both sports and news. Send non-
returnable tape of reporting and shooting to Brad
Rinehart, WFMZ-TV, 300 East Rock Road, Allen-
town, PA 18103. No calls.

Top-rated Midwest ABC affillate needs
Anchor/Reporter. Must compliment established
female anchor for 6/10 casts. Duties include re-
porting, writing, anchoring. Experience preferred.
Good opportunity for a waekend anchor. Rush
tape/resume to Mark Baumert, NTV Network, 14
Miles S. Hwy 44, Kearney, NE 68847. Equal Op-
portunity Employer.

Anchor/Reporter - WFSB, a Post-Newsweek
Station, is seeking a Daybreak News Anchor/
Reporter who can write news stories clearly, in-
telligently, and etfectively, and present them in an
appealing manner. Candidates must be aware of
news developments in the region served by the
station and be able to work well with producers,
photographers and editors. Must be creative and
organized, communicate effectively and use in-
dependent judgement. Minimum two years prior
television news anchor/reporter experience.
Send resume and tape to: Mark Effran, VP News,
3 Constitution Plaza, Hartford, CT 06103-1892.
EOE.

Aggressive Northern California NBC affiiiate
looking for weekday moming news Anchor. We
are looking for someone who relates to viewers,
is a disciplined producer and has excellent in-
terpersonal skills. One year anchoring experi-
ence preferred. Rush tape and resume to Ralph
Green, Station Manager, KCPM-TV, 180 East
Fourth Street, Chico, CA 95928-5412. KCPM-TV
is an Equal Opportunity Employer.
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Reporter: KING 5 TV, the Pacific Northwest's
leading news station, is seeking an experienced
General Assignment Reporter. It you are ag-
gressive, enterprising, consistently deliver quality
stories, have exceptional live skills, and want 1o
work in a fast paced, competitive environment,
send two copies of your resume and a non-
returnable 3/4" or Beta tape to: KING 5 TV, Atin:
HR, Ret #96R13, 333 Dexter Avenue North, Seat-
1le, WA 98109. EOE - M/F/D/V.

Reporters. Overseas Opportunity. Award win-
ning TV news operation seeking experienced
hard News Reporter. Must be able to dig stories
from a beat and handle other newsroom re-
sponsibilities. Everyday is a 10 hour day in the
Tropics. Minimum 2 years TV news experience.
Cotlege degree required. Only adventurous types
need 1o apply. Non-returnabie tape and resume
to David Ostendorf, Marianas Cablevision, Third
Floor, Nauru Building, Chalan Kanoa, Saipan MP
96950. ECE.

Reporter: Looking for {Cp talent 1o join the area’s
#1 news team. Requires good broadcast writing
ability plus videotape editing and computer skills.
Prefer at least one year of TV news experience.
Send non-returnable tape and resume to: News
Director, WTVC, 410 West 6th Street, Chat-
tanooga, TN 37402. Equal Opportunity Employer.

Seeking an Anchor/Reporter for general report-
ing assignments, some producing and to co-
anchor the noon newscast for the Number One
station in Boise, Idaho. Must be able to anchor,
report, and produce newscasts. Minimum two
years experience preferred. Send resume and
tape 10: KTVB, ¢/o News Director, P.O, Box 7,
Boise, ID 83707. ECE.

Senior Writer/Producer Major market station
with digital post-production facilities and state-of-
the-art graphics department is searching for a
writer/producer 1o handle news and program pro-
motion. Should have experience in writing and pro-
ducing news series and news topical promotion,
location production (tape and film) including
directing and posting graphic animations. Pre-
vious television station and/or ad agency experi-
ence. Send resume and reel to Steve Miller,
KYW-TV, 101 S. Independence Mall East. Phila,
PA. 19106. EOE. M/F ADA.

WGR2Z-TV/NBC 2 is seeking a full time
Meteorologist for early morning show. Minimum
two years experience in felevision news. Suc-
cessful candidale must have an AMS certifica-
tion. Send tape and resume to: Stacy Roeder,
News Director, WGRZ-TV/NBC 2, 259 Delaware
Avenue, Buffalo, New York 14202. No phone
calls. WGRZ-TV/NBC 2 is an Equal Cpportunity
Employer.

Weathercaster - You will gather, write and pres-
ent weather informatior for newscast. Excellent
verbal/written communication skills and a flexible
schedule are required. Meteorological degree
preferred. For consideration, please send your re-
sume and salary requirements to Box 00731. An
Equal Opportunity Employer.

Assignment Editor: News junkie needed to
work the town, hustle on spot news, enterprise
ideas and execute long-range planning. Good op-
portunity for smaller market pro to move to top-50
markel. Resume and stalement of news philoso-
phy to Box 00723. An Equal Opportunity
Employer.

Classiiiees :

~ HELP WANTED MANAGEMENT |

Galaxy Latin America (GLA) will deliver the first all digital direct-
to-home salellite broadcast service to Latin America. This service,
DIRECTV®, will provide over 140 channels of movies, sports and
entertainment programming in English, Spanish, Portuguese, to
Mexico, Central and South Amencan and the Caribbean, GLA
gurrenn*has several openings for its Network Monitoring Centers
in both Ft, Lauderdale, Florida and Long Beach, Califomia.

NETWORK CONTROLLER
SUPERVISORS

Will oversee Network Ogeralions as well as act as a primary point
of contact with regional broadcast centers in Latin America during
major Network events. Will also supervise Network Controllers,
Five years satellite communications or TV broadcast operations
industry experience, proficiency with computers and previous
supervisory expenence are imperative. Job code: NCS

NETWORK CONTROLLERS

Will monitor and troubleshoot signals, verify Galaxy Scheduling
System data and verify telemetry and spacecraft payload. One to |
three years satellite communications or TV broadcast operations
expenence, strong computer skills, and satellite communications
knowledge are required. Job code: NC

All positions require a BS in Telecommunications or equivalent
B8 experience, fluency in either Portuguese or Spanish, and a will-
m%ness to work on shift rotation, including nights, weekends and
holidays.

in retum for your professional abilities, we offer an atiractive com-
pensation and benefits package. For immediate consideration,

rlease fax your resume to: {954) 351-7112, indicating appropriate
ob code. No phone calls, please. An Equal Opportunity/Affir-
mative Action Empioyer.

Latin
America

Executive Director for Non-Profit Community
Television and Radio Facility. Fairfax County Ac-
cess Corporation, a dynamic and growing non-
profit community radio and television tacility in sub-
urban Washington seeks a ftorward-thinking Ex-
ecutive Director to oversee current broadcasting
operations and FCAC's entry into convergence
technology. The ideal candidate will possess at
least five years of executive experience in broad-
cast and/or cable operations, a demonstrated abili-
ty in leading a dynamic organization made up of
a dedicated paid staff and volunteers. We seek
an individual experienced in developing and
nuriwring parinerships with corporations, founda-
tions. governments, educators and the diverse
Fairfax County communities. You will also have
an in-depth knowledge of sound management
and financial practices. Applicants will be subject
to a thorough background check. FCAC is an
Equal Opportunity Employer. Submit cover letter,
resume and salary history via mail no later than
March 20, 1996 to: Carla Yates-Bremer, Board of
Directors, FCAC, 2941 For Lee Street, Herndon,
Virginia 22071.

General Sales Manager. Direct local sales and
nurture national sales for multiple-market network
of independent television stations. Previous
broadcast management required. Direct resumes
and inquiries to: General Sales Manager, WPCT.
P.Q. Box 9556, Panama City Beach, FL 32417.
EQE

| Minnesota Broadcasters Association, one of
the most active and most successful associations
in the broadcast industry today, seeks President
and CEO to direct 350 member state association.
individual must function as highly visible re-
presentative of the broadcasting industry.
Possess extensive knowledge in all aspects of
local broadcasting. Experience as broadcaster
preterred. Knowledge and experience in gov-
ernment relations necessary. Business experi-
ence required. Effective presenter with strong
personality and proven leadership skills. Full-time
position with benefits. Salary open. Send resume
fo Ken Rees, Chair Minnesota Broadcasters As-
sociation, 90 South 111h Street, Minneapolis, MN
55403. MBA is an Equal Opportunity Employer.

the Roanoke-Lynchburg-Danville, VA market,
needs an experienced, hands-on leader. Hy-
phenated market presents challenges for individ-
ual with previous track record of success in the
multi-city market. Solid station in an aftractive,
livable market, owned by an aggressive, growing
group. The current GM is moving to a larger sta-
tion within our group, so we need someone who
can step into this position quickly. Send resume,
cover lefter and salary history to Frederick J,
Ryan, Jr., Allbritton Communications Co., 808
17th Street, NW, Suite 300, Washingion, D.C.
20006. No phone calls, please. EOE. M/F

General Manager - WSET-TV, ABC affiliate in

Broadcasting & Cable March 11 1996

www.americanradiohistorv.com

85


www.americanradiohistory.com

Clasdifieds

HELP WANTED SALES

TRAFFIC
INTERFACE
COORDINATOR®

DIRECTV®, the nation's leading direct broadcast satellite service, delivers
175 channels of digital quality television programming to American homes
and businesses that are equipped with the DSS receiving unit, which features
an 18-inch satellite dish. An opportunity currently exists at our El Segundo,
Califomia location in our Traffic Operations depariment.

This individual will handle traffic system interfaced with Operations, Billing,
Listing and the On-Screen Program guide. Will work closely with our program-
ming and resource scheduling department to coordinate critical scheduling data.
Requires 3-5 years computer experience. Knowledge of television, radio or cable
traffic systems or a related background desired.

DIRECTV offers an excellent compensation and flexible benefits package, along
with a rare opportunity to make a major impact in a developing industry. For
immediate consideration, please send your resume with salary history to:
DIRECTV, Inc., Atin: Employment-JY, P.O. Box 915, RE/R8/N301, El Segundo,
CA90245.

An equal opportunity/affirmative action empioyer. We foster a culturally diverse
workforce and strongly encourage women and minorities to apply.

DIRECTV.

Satellite TV At its Best™

ODIRECTV 0SS and Satelve TV Al s Best are limisrrarks of
OIRECTV. Inc . & untt of Hughes Electrorucs Corporaton

WRAL-TV (CBSYWRAZ-TV (WB) in Raleigh,
North Carolina. Experienced Accouni Executive
to handle regional and locat business. Strong
negotiating and presentation skills, as well as the
ability to sell promotional opportunities and de-
velop new business consistently a must. Experi-
ence in selling an LMA preferred. Great stations,
and a great company in a dynamic market. If you
can make a difference in representing the market
leader, send your resume to Laura Stillman,
Local Sales Manager, WRAL-TV, PO Box 12000,
Raleigh, North Carolina 27605. An Equal Op-
portunity Employer.

SALES - TECHNICAL

Incentivized sales on new products
from established manufacturer for
broadcasting and cable TV. Excellent
working environment in a fast-growing,
high-tech company. Earmn up to $100K
annually, depending on skills and expe-
rience. Full employment benefits,
401(k) and bonus. Send resume to:

Local Sales Manager Position. A growing
KTVQ is needing a leader immediately. If you are
a strong Account Executive wanting to move into
a LSM position we want to falk fo you. You must
be able to think outside the box, motivate and
train effectively and achieve goals. if you have
what it takes to make it work, apply by March 25,
1996 to: KTVO-TV, Personnel-Sales, P.O. Box

ATTN: Human Resources
531 Lawrence Expressway
Suite 531
Sunnyvale, CA 94086

949, Kirksville, MO 63501. EOE.

WDEF-TV seeks a Local Account Executive.
Responsibilities include: selling and servicing ex-
isting local direct, local agency and regional ac-
counts. Successful candidate will possess two-
three years selling experience, have sirong
communication, organizational and time man-
agement skills. Must be a self-starter. Media ex-
perience preferred. Send resumes to: Mark Di-
Buono, Local Sales Manager, WDEF-TV, 3300
Broad Street, Chattanocoga, TN 37408. EQE.

Sales Assistant. TV Adverlising Sales and
Marketing company seeks Sales Assistant. Pro-
vide support tc Sales and Marketing Executive
and act as a liaison between TV siations and
advertising agencies. 1-3 years spol sales assis-
tant experience. Typing 40+ wpm. IBM compali-
ble, spreadsheet and word processing required.
Knowledge of Repline a plus. Send resume w/
salary requirements to: Joe Mazzo, New World
Sales and Marketing, 625 Madison Avenue, NY,
NY 10022. No phone calls.

National Sales Manager: KFMB-TV the CBS af-
filiate in San Diego is seeking a talented individ-
ual with a strong national sales (station and rep
experience preferred) background in developing
and growing national revenue. Candidates
shoutd possess excellent organizational and
communication skills, a strong work ethic and an
expertise with inventory control and pricing.
Qualified candidates please send resume with re-
ferences to Howard Zeiden, Director of Sales and
Marketing, KFMB-TV, 7677 Engineer Road, San
Diego, GA 92111. No phone calls please. M/F,
EQE.

Local Sales Manager. #1 CBS affiliate in Col-
umbus, Ohio, seeks a hands-on Local Sales
Manager to supervise account executives. New
business development, budgeting, inventory con-
trol and peopie skills a must. Extensive television
sales experience is essential. Knowledge of
marketing research and its application in the
sales process. Experience of interpreting and app-
lying Nielsen ratings in negotiations should be ex-
tensive. College graduate or related work experi-
ence preferred. Five-year previous Local Sales
experience preferred. WBNS-TV, InC., Business
Office #116, 770 Twin Rivers Drive, Columbus,
OH 43215.

Local Sales Manager Chicago independent TV
station seeks individual who has a minimum of
five yrs. experience selling Nielsen rated pro-
grams for cable, radio or TV. Demonstrated abili-
ty to hire, manage and motivate sales people.
$80,000 plus over-ride. Send resume to P.Q. Box
8559, Chicago, IL 60680-8559. Women and
minorities are encouraged to apply.

Local Account Executive: UPN affiliate in West
Palm Beach is looking for seasoned local AE's.
Candidates should have 2-3 years TV sales ex-
perience. Computer skills a must. if you can put
together a marketing plan and like going after
new business, we want to tak to you. Send re-
sume and cover letter to Human Resources
Coordinator, WTVX TV-34, 3970 RCA Boulevard,
Palm Beach Gardens, FL 33410. EOE. MFH.

Account Execullve - WRLH FOX 35 in
Richmond, VA is seeking an experienced Sales
professional with superior negotiating skills and
research knowledge. Do you have a proven track
record in negotiating your “unfair” share of busi-
ness? Fax a cover letter and resume to: Altn:
LSM, Fax # 804-345-3535. EQOE.

www.americanradiohistorv.com

March 11 1996 Broadcasting & Cable



www.americanradiohistory.com

Clasdlifees

HELP WANTED TECHNICAL

degree, confidential

\

Chief Engineer
For Tribune’s
New Station
In Houston.

KHTV is Tribune Broadcasting’s brand new WB
affiliate in sunny Houston, Texas. The station needs
a chief engineer with at least 5+ years of
management experience, with team building an
important plus. Responsibilities include all technical
operations and maintenance. Conversion to digital
already underway; strong computer skills and up-to-
date techrical knowledge will be needed. College
resume
required. KHTV is an egual opportunity employer.

Send materials, but please don't call:

Attn: Human Resources Director
7700 Westpark
Houston, TX 77063
Fax: {(713) 783-9078

and references

Compuries

NETWORK ENGINEER

NY media firm is seeking a hands-on
specialist with strong LAN/WAN Noveil
experience. Candidate must be a CNE
w/minimum of 4 years experience in
netware administration. Individual must
have expertise in h.w. & s.w. installa-
tion and will assist in the maintenance
& expansion of company network
Minimal travel is required during installa-
tion. Any MAC experience is a+. Please
send resume in confidence to: Box
JAA-259, 150 Varick Street, 8th Floor,
New York, NY 10013. EQE

Vacation Relief-Technical Director: Position re-
quires a working knowledge of Television Master
Control Operations, including Sony Beta-Cart
and Flexi-Car, Television Transmitter, and Grass
Valley 1600 switchers. Experience at an ABC af-
filiate Master Control and/or with Columbine
Master Control automation systems helpful. Ex-
perience doing live news on a Grass 300
Switcher a definite plus. Position involves

overnight and weekend shifts. Completion of ac- |

credited college or technical school helptul.
Please send resume to: Bill Kirkpatrick, WABC-
TV, 7 Lincoln Square-6th Floor, New York, NY
10023-0217. No telephone calls or faxes please.
We are an Equal Cpportunity Employer.

Vacation Rellef-Media Center Engineer: Posi-
tion requires an operaling knowledge of Ampex
VPR 2's, Sony Beta-Cam Studio Tape Machines.
Knowledge offexperience with studio operating
positions and/or tape library helpful. Ability to ad-
just all associated equipment to required stan-
dards necessary. Previous professional experi-
ence required, completion of accredited college
or technical school heipful. Please send resume
to: Bill Kirkpatrick, WABC-TV, 7 Lincoln Square-
6th Floor, New York, NY 10023-0217. No tele-
phone calls or faxes please. We are an Equal Op-
pertunity Employer.

The Communications Department at Santa
Clara University seeks an experienced Video
Facilities Engineer for our television studio, edit-
ing suites and growing multimedia facilities. Solid
technical, interpersonal, facilities planning and
supervisory skills are a must. For a complete job
description call the SCU Job Line at {408) 554-
4030 or visit our website at
http//www.scu.eduw/SCU/Jobs. To apply, submit
a letter of application, resume and the names of
three references to Santa Clara University, Hu-
man Resources, Req #96034, Santa Clara, CA
95053 or fax (408) 554-5488.

Television Videographer Conus Communica-
tions in Washington, D.C. is looking for someone
with experience in shooting and editing for news
programs. Experience in Washington, D.C. not re-
quired but a plus. Must be proficient in beta off-
line ediling, shooting news conferences, hear-
ings, interviews, stakeouts, live shots and setting
up IFB. Experience in working in cooperative
news operations involving more that one compa-
ny. Excellent communications skills. Knowledge
of news gathering and processing techniques.
Ability to set priorities and work well with others.
Submit resumes to: Conus Communications,
Amy Stedman Job #53-96, 3415 Universily Ave.,
St. Paul, MN 55114, No phone calls pilease.
Equal Opportunity Employer.

Technical Director. Great opportunity 1o TD com-
plex, fast paced shows with top-notch equipment:
GVG 300, GVG Kscope, Quantel Picturebox.
Full-time, weekdays and weekends. Also re-
sponsible for pre-production, post production of
promos, assisting director, and directing wx cut-
ins. You need working knowledge of GVG 300
and computer editing. Two years experience in
production at broadcast facility required and col-
lege degree preferred. Good attitude and ability
to handle pressure a must. Rush letter of applica-
tion, resume and non-returnable demo reel to:
Personnel Dept., KOTV, P.O. Box 6, Tulsa, OK
74101. EOE. M/F. An A.H. Belo Broadcasting
Company.

TV Operations Techniclan - KPLR-TV, St
Louis. This growing facility needs a goal-oriented
team player with at least 5 years experience in
TV operations. Responsible for operation of
broadcast equipment including MC switcher,
satellite receiving equipment, videotape and PC
based automation and remote control. Good pay
and benefits. Send resume to KPLR-TV, Attn:
Dept. 114D, 4935 Lindell Boulevard, St. Louis,
MO 63108. EEQ Employer. No calls please.
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Video Tape Editor Full and Part time positions.
Will be responsible for editing video tape for vari-
ous newscasts. Must have exparience with 1/2"
beta editing and previous TV news experience.
Qualified applicants should sen resume to:
Director of Human Resources, KOTV, P.O. Box
6, Tuilsa, OK 74101. No phone calls, please.
EOQE M/F

Master Control Operator Conus Communica-
tions in Washington, D.C. is looking for a candi-
date who will coordinate and operate TV master
control traffic at the Conus Master Control Sta-
tion. Person will monitor satellite feederlink
transmission systems. Relevant experience or
training in broadcast television master control
operations. Applicants must understand video-
audio specifications and be able to interpret test
equipment displays. Applicants do not require
security clearance, but must not have any back-
ground that wouid prevent obtaining Ssecurity
clearance. Submit resumes to: Conus Communi-
cations, Amy Stedman Job #53-96, 3415 Univer-
sity Ave, St. Paul, MN 55114. No phone calls
please. Equal Opportunity Employer.

Top 50 southern market is seeking dynamic
hands-on Chief Engineer. Must be qualified in all
areas of television broadcast engineering and
maintenance of transmitter and studio equip-
ment. Ideal candidate must possess excellent
leadership, organizational, technical and com-
munication skills. Send resume with salary his-
fory to Box 00727 EOE.

Chiet Engineer for Florida FOX affiliate. Must
have hands-on experience in studio maintenance
and UHF transmitters. Send resume, salary de-
sires to Mike Harding, EVP/COQ, Ashling Broad-
cast Group, Inc,, PO Box 16028, Panama City,
FL 32406-6028. EEQ/drug free employer.

Engineer. Roscor Corporation, a world leader in
communication systems engineering and integra-
tion, has unique opportunities tor engineers with
a solid background in television systems,
transmission systems and satellite communica-
tions systems design. Some opportunities may re-
quire applicants to travel and/or live abroad. A
minimum of 5 years experience and engineéring
degree are required. Send resume to Roscor Cor-
poration, 1061 Feehanville Drive, Mt. Prospect,
IL 60056, or fax them to 708-299-4206, to the at-
tention of V. Schwantje.

EFP/ENG Videographer (Television). Interna-
tional Christian Relief Organization is looking for
an EFP/ENG Videographer with broadcast quali-
ty skills. Minimum 3-5 years EFP/ENG experi-
ence needed. Looking for fiedd experience in
shooting stories and features. Must show
creative abilities and be able to tell a story with
camera shots and angles. Must be able and will-
ing fo travel extensively with short notice. If in-
terested send resume to Box 00724 EOE.

Classiifiods

Chiet Englneer Group owned station in the
Housten market has an immdediate opening for a
“hands-on" Chief Engineer. Candidate should
have a minimum of 5 years broadcast TV experi-
ence and be proficient in UHF transmitter opera-
tion and maintenance as well as studio equip-
ment maintenance. The right individual will be
self motivated and possess strong communica-
tions and computer skills. If you want to be a part
of an aggressive engineering team and get in on
the ground floor of a great opportunity, rush re-
sume to: Silver King Broadcasting of Houston,
2522 Highland Square Mall, Alvin, TX 77511 or
Fax (713)331-5924. EOE. No Phone Calls.

Maintenance Techniclan: KSDK, St. Louis #1
NBC affiliate. Work on broadcast Beta, D3 tape
machines, studic and master control equipment,
as well as ENG, microwave, and satellite
systems. Five years experience with operation
and repair to the board level. FCC General Class
License and SBE Certification preferred. Send re-
sume to: KSDK-TV5, Warren Canull, Director of
Human Resources, 1000 Market St., St. Louis,
MO 63101. No calls please. EQE.

Chiet Engineer Beautiful west coast market
leader seeking a highly motivated CE qualified in
al areas of television broadcast engineering.
Hands on maintenance experience in VHF
transmitters and studio equipment. Leadership
and organization skills a must. Reply to Box
00726 EOE.

To
ad

HELP WANTED RESEARCH

EXPERIENCED RESEARCHER
WANTED!!

MTM has immediate opening for expe-
rienced TV researcher to join our
dynamic and growing company. The
ideal candidate shall have at least 1-2
years experience at a syndication com-
pany, local TV station, rep firm or
advertising agency and should be famil-
iar with Nielsen VIPs, SNAP, WRAP
and Dailies Plus. In addition, profi-
ciency with Harvard Graphics 2.0 or
higher and Microsoft Excel is pre-
ferable. Additional responsibilities in-
clude telemarketing of smaller TV
markets with bonus income potential.

LB

Qualified candidates
should fax resume
and salary history to
(818) 765-2433,

place

in

Broadcasting & Cable
Classified

Section,

Research Director sought by Kelly Broadcasting
to serve KCRA {NBC) and KQCA (UPN). Re-
quires direct experience in television research
and sales applications, with knowledge of M/S Of-
fice and industry software programs. Candidates
must demonstrate strong math and creative writ-
ing skills, and ability to deal with numerous tasks
and priorities. Resumes to John Mansker at 58
Television Circle, Sacramento, CA 95814. EEQ,
M/F/ADA. Drug screening required.

an
the

Call

Antoinette Fasulo

Fax:

Tel:212-337-7073
212-206-8327

AFASULO@B&C.CAHNERS.COM
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HELP WANTED PRODUCTION

WANTED
PRODUCER/WRITER

Broadcast production company
seeks experienced. motivated
producer/writer for auto-theme ENG
field productions. Must know cars
intimately, have minimum 3 years
experienceinbroadcast production
and must work in Nashville.
Compensation based on
experience. Send tape and resume
to:

RTM, Inc.,
PO. Box 681688,
Franklin, TN 37068-1688.

Videotape Editor. The Christian Broadcasting
Network, one of the world's largest television
ministries, is seeking a highly skilled Videotape
Editor. The successful candidate will possess the
foliowing qualifications: experience with Infinit!,
Grass Valley 200 and D-2 equipment and experi-
ence as a videotape editor at a major production
or broadcast facitity. Experience designing DVE
generated effects and good computer skills a
plus. If you meet the listed criteria and share our
vision and purpose, call our 24-hour line (800)
888-7894 10 request an application. Forward com-
pleted application and resume tape to: CBN
Employment, 977 Centerville Turnpike, Virginia
Beach, Virginia 23463-0001.

Satellite Truck Operator: KJRH-TV in Tulsa
seeking expearienced STO with maintenance
background. Previous video photography and
editing experience preferred. Responsible for
operating and maintaining satellite truck and
other various news gathering equipment. Send re-
sume to: KJRH-TV, Lori Doudican, 3701 South
Peoria, Tulsa, OK 74105, EQE.

Promotion Producer -New Position. WSAZ
Newschannel 3, an NBC affillate, Is iooking
for a motivated, creative producer, writer,
editor for the Creative Services Department In

Huntington, West Virginla. The successful
candidate will have strong topical News pro- |
ducing skills, Including the abilities to write, |
shoot, and edit promotional materlal. Will also |
be able to assist In the overall departmental
needs of Creative Services. A college degree
is preferred and experience In Promotions Is |
required. Interested applicants should send re-
sume to: Burt Spangler, WSAZ NewsChannel
3, 645 Sth Avenue, Huntington, WV 25701.

Consumer Producer KGO-TV Channel 7, is
seeking a segment producer for our 7-On-Your-
Side consumer unit. Will work closely with con-
sumer reporter in investigating viewer consumer
problems as well as researching and writing con-
sumer feature stories. Will include story set-up, in-
terviewing and supervision of editing. Must have
3-5 years experience producing consumer stories
for television. Excellent research and writing skills
are essential. Deadline for application is March
29, 1996. Please send resume, cover letter and
videotape to: KGO-TV Personnel, 900 Front
Street, San Francisco, CA 94111, EOE.

Classifieeds

l Broadcast Design Director. Kansas City's 24-

hour Newschannel is looking for a great Design
Director to lead us into the millenium! Come live
in one of America's greatest cities, and work for a
truly innovative company, New World. If you've
got a styie that is big, brash and bold, we want to
hear from you. We're looking for a leader with a
clear vision, who's aiso a paint box whiz, has an
outstanding print and video portfolio and great
people skills. We do 48 hours of news a week, so

| if you have the right stuff, rush tape, resume and

print exampies to Rich Brase, VP Creative Ser-
vices, WDAF-TV, 3030 Summit, Kansas City, MO
64108. EOE.

Art Director: Immediate opening. Innovative
Graphic Artist with creative vision to take an ex-
panding NewsChannel & to the next levei. Com-
puter graphics experience including production of
print ads. Must have college degree in art or com-
puter graphics. Include computer software famil-
iarity in resume and send to Sandy Fowler-
Jones, Program Director, WTVR-TV, 3301 West
Broad Street, Richmond, VA 23230. No phone
calls, please. WTVR-TV is an Equal Opportunity
Employer.

6pm Producer - WNYT in Albany, New York is
looking for a proeducer for its 6pm newscast. Appli-
cants should have at least four years experience
producing a newscast. Resume tape should de-
monstrate creativity and writing skills, resume
should show a good frack record and stability,
and references should prove that you can work
well in a team environment. Send to: Paul Conti,
News Director, WNYT, 15 N. Pearl Street,
Menands, NY 12204. WNYT is a Paramount sta-
tion, a Viacom company, and an NBC affiliate af-
filiate. We are an equal opportunity employer.

Newscast Producer/Production Assistant:
News ieader on California's Central and SOuth
Coast needs a live newscast producer with ex-
celient news judgement and writing and produc-
tion skills. Must have two years live producing
experience. This parson will wear two hats. They
will produce a iive newscast and also work in
news production for a separate newscast. Send
resume and non-returnable 3/4* tape to Sandra
McKellerr News Director/M, KSBY-6, 467 Hill
Street, San Luis Obispo, CA 93405. No phone
calls please. EOE.

Photographer/Editor: KJRH-TV in Tulsa seek-
ing aggressive, eager, easy to work with photo-
grapher. Previous video photography and editing
experience preferred. Must know how fo operate
a microwave live truck. Send resume to: KJRH-
TV, Lori Doudican, 3701 South Peoria, Tulsa, OK
74105. EOE.

HELP WANTED PROGRAMMING

Program Manager - Responsible for all aspects
of pregramming inciuding the identification of the
format; hiring of talent; agent/talent contract ne-
gotiations; on/off air marketing and advertising;
hiring and working with outside services,
networks, syndicators, etc. Send resume to Roy
Shapiro, WGMP, 101 South Independence Mall
East, Philadelphia, PA 19106, EQOE. M/F. ADA.

SALES TRAINING

LEARM TO SELL TV TIME
Call for FREE Info Packet
ANTOMNELLI MEDIA

TRAIMING CENTER
(212) 206-8063
Over 25 years in the TV industry

'PROGRAMMING SERVICES

—

NWN
Stupios
National Weather Network
“Kid's Weather Club™ and cusiom local TV Weethercasts via sateliile
dally at most aconomical cash/barter rates. A virtual moneymaker
for Independent stations nationwide. Call Edward St. Pe’ for market
clearance and pricing info.
601-352-6673

VIDEO SERVICES

Need video shot in the New
York metropolitan area? Expe-
rienced crews, top equipment.
Call Camera Crew MNetwork
(CCN). 800-914-4CCN.

_ BUSINESS OPPORTUNITIES

Olympic Site. Church interested in trading space
at Prime Peachtree Street locations during
Atlanta Games for TV equipment. Offices, live
location, mega-parking available. Contact Susan
Cordell {404) 874-8664.

1993 Rolls Royce Sliver Spur, mint condition,
biack with tan hard top, tan interior, 1200 miles.
Willing to trade with station for time. Great vehicle
for VIP ciients, sales people, etc. Call 860-364-
0050.

'RESUME TAPES

Career Videos prepares your personalized
demo. Unique format, excellent rates, coaching,
job search assistance, free dubs. Great track re-
cord. 847-272-2917.

Fax your classified ad to
Broadcasting & Cable
(212) 206-8327
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CABLE

 HELP WANTED PROGRAMMING

rund

e
TRAVEL

prog,
qu.lh

CHANNEL

Make Travel Plans Now.

Send resume, tape and salary history.
No phone calls.
An Equal Opportunity Emplover
M/E/H/V.

Thie Travel Channel
Programming & Production-
Open Positions
2690 Cumberland Parkway
Atlanta, GA 30339

able

halt-hour an

The Travel Channel

a narional cable network, is secking experienced, team-oriented individuals
to join our expanding programming, promotion, and production unir.

DIRECTOR OF CURRENT PROGRAMMING

Lead editorial staff responsible for insuring high programming standards. Minimum qualifications:
6 years of long form producing (not news), proven h‘ml“‘t and personnel management, creative
strength, systems orientation and organizational ski

MANAGER OF CURRENT PROGRAMMING

Reports Lo Director of Current. Editorially supervises original and retormatted programming toensure
qlu.llity content and execution. Minimum qualifications: 4 years of long torm producing (nor news),
ability 10 juggle several high priority projects concurrently, able to identify and correct flaws in show

owns, script narrative, and rough cuts.

COORDINATING PRODUCER

Reports to Director of Program Development. Solicit, organize, evaluate and respond to long torm
ram proposals. Supervise the editonal, budget, and production of original programs. Minimum
fications: 5 vears long form production ¢xperience, proven ability to develop high concept
programming, experienee in crearing and maintaining organizational systems.

PRODUCER OF REFORMATTING

Reports to Dircetor of Current Programming. Reformat acquired long form
cditorial needs of the nerwork. Minimum qualifications: 4 years of long form c(.ﬁtonal cxperience (not
news ), strnn% rrc & post-production cxlpcricncc, creative problem solver, proven skills at structuring

d hour programs, able 1o plan ahead and stay on schedule. |

SENIOR PROMOTION WRITER/PRODUCER |

Reports to V.P. of On-Air Promotion. Must have talent, vision and a reel that demonstrates out-of-
the-box crearive thinking. A Markering professional with strong wriring
Minimum requirements: 5 years experience writing and producing iugh—cnd television spots in
promotion or advertising. Supervisory and budget management experience a plus.

PROMOTION ASSOCIATE PRODUCER

Reports to V.P. of On-Air Promotion. Must be an up-and-comer who can assist, inspire and keep
up with our creative team. A denail oriented selt starter with writing and organizational skills who
knows their way around an edit bay. Musr have 2 years of 1elevision production experience and be

1o handle mulnple projects at once.

r()gramm_ing Lo mecet

graphic, and directing skills.

HELP WANTED RESEARCH

90

Manager, Market and Communications Re-
search - Seeking proven performer to join major
media research group in Virginia Beach resor
area. Conduct all primary research for The Fam-
ily Channel and FIT TV, new business devel-
opment and international research functions.
Field surveys and focus groups and use other
methodologies to measure and monitor image,
sacial trends, brand equity, usage and attitudes,
viewership, internet and consumer behavior. Re-
quire minimum S years experience in national
marketing adverlising or communications re-
search (cable TV or media-related). strong com-
puter skills and excellent analytical and reporting
skills; Master's degree (bachelor's degree mini-
mum) in Marketing or Communications a big
plus. Mait or fax resume before March 18, 1996
to The Family Channel, Human Resources Dept.
Ref. MA-054, P.O. Box 2050. Virginia Beach, VA
23450-2050. EQE. No phone calls please.

HELP WANTED NEWS

Weathercaster Regional 24-hour cable news
channel serving metro Washington,D.C. seeks
Weathercaster. The ideal candidate will have a
background in Meteorology, or equivalent. and a
minimum 3 years Weather anchor experience in
major 10 medium markets. Strong on-air pres-
entation skills and understanding of computer
graphics. Please send or fax (703/912-5599) re-
sume and salary history to: NewsChannel 8, HR
Dept., 7600-D Boston Bivd., Springfield, VA
22153. No phone calls piease. EOE M/F

 HELP WANTED PRODUCTION

Producer Regional 24-hour cable news channel
serving metro Washington. D.C. seeks line
newscast Producer. Relevant college degree and
minimum 2 years TV newscast producer experi-
ence required. Please send or fax (703/912-
5599) resume and salary history to: NewsChan-
nel 8, HR Dept.. 7600-D Boston Bivd, Springfield,
VA 22153. No phone calls please. EOE M/F

YOUR AD
COULD BE
HERE!

To place an ad in Broadcasting & Cable
Classified section, call Antoinette Fasulo
TEL: 212-337-7073
FAX: 212-206-8327

AFASULO@B&C.CAHNERS.COM

}
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DIRECTOR OF ENGINEERING
at USA’S JERSEY CITY
NETWORK OPERATIONS CENTER

Designed with State-of-the-art equipment that feeds the USA and SCI-FI
Networks, this new facility requires a Director with strong educational and
experience credentials in production and transmission technology.

The Director of Engineering will be responsible for implementing automation
system enhancements, assisting with Networks Operations faciiity design,
working with vendors to debug software, establishing technical operating proce-
dures, writing manuais and assisting with ongoing training. Global knowledge of
industry developments in compression, encryption, conditional access systems
and ATV/HDTYV is required as well as good system management skills for SCO
UNiX and TCP/IP.

USA NETWORKS offers a comprehensive benefits package, including heaith
coverage, 401(k) savings, pension and profit sharing plans. For confidential
consideration, please forward a cover letter, resume and salary history/
requirements (only resumes with salary requirements will be considered) to:

USAINETWORKS

Human Resources Department DE
1230 Ave. of the Americas, New York, NY 10020
FAX: (212) 262-5343

ALLIED FIELDS
EMPLOYMENT SERVICES

HELP WANTED ADMINISTRATION

DN

Graduate Assistantships—- Through the Master |
of Fine Ars program, produce your own TV
shows in NYC for national distribution. 12 posi-
tions positions, 20 hours/week. Serve as
teaching assistants, crew studio and remote;

Inside Job Openings, Nationwide

PRESS [} Fadio Jobs, updated daily
€3 Television Jobs, updated daily

hands-on in development, scripting, linear/non- Ol.lg g;:::::'f::l:‘i:;""‘:i:;“.a od
linear editing, distribution, staging and lighting. YEAR employers (0 record job openings

Requires BA and acceptance into Master of Fine
Arts program which concentrates on TV Produc-
tion. $6,900+. September 1996. Dr. Loomis C.
Irish, Chairman, Depariment of TV/Radio, Brook-
lyn College, Brooklyn, NY 11210.

@ Eniry level positions
1-900-726-JOBS

049 BT MIR. so8PHONE, NEWPORT BEACH, CA

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

Graduate Assistantships available in RTVF
department for M.A. - Communication students.
Assignments include two public radio stations:
television production; assisting announcing, pro- |
duction, filmmaking labs etc. Tuition waiver plus
up to 34400/year, Contact Dr. William Rambin,
Director, School of Communication, Northeast
Louisiana University, Monrce, LA 71209. {318)
342-1390. EOE/AA.

MOTION PICTURE, POST PRODUCTION & MORE

(800) 335-4335
In CA, (818) 901-6330.

BROADCAST & CABLE TELEVISION, DISTRIBUTORS,
Entry 1o senior level jobs nationwide in ALL fields

(news, sales, production, management, etc.).
Published biweekly. For subscription information:

Entertainment Employment Journal™

Broadcasting & Cable March 11 1996
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'HELP WANTED TECHNICAL

NEW TV/CABLE NETWORK
|OB OPPORTUNITIES

America’s Health Network is set to launch on March 15,
1996 offering 14 hours of live health oriented
programming in a call-in “Ask The Doctor” format. We
are located in UniversalStudios in Orlando, FL and are
affiliated with the Mayo Clinic, (VI Publishing and others.
We are in need of the following professional positions:

DIRECTORS AND TECHNICAL
SUPERVISOR/DIRECTOR

Requires appropriate degree or equivalent experience and
at least 2 years Tlive" TV directing/switching experience
(GYG 3000 is a definite plus) and excelient working
knowledge of production equipment.

CHYRON "INFINIT!“/GRAPHIC OPERATORS

Requires appropriate degree or equivaent expenience, | year
lve broadcast experience, computer kteracy and wilingness
to work nights and weekends under live pressures.

NOC/ROBOTICS

Requires appropriate degree or equivalent, | year
amera experience and computer literacy.

|

Drug rest wiil be required. Full-time jobs will indude a

full benefits package, along with competitive pay. Send

resume to HR, America’s Health Network, 1000 Universal

Studios Plaza, Building 22A. Orlando, FL 32819, or fax

resume to 407-354-682) or E-Mail resume (in the text
of the message, not as an “attachment™) to

AMHEALTHHR@aol.com.

NO PHONE CALLS OR YISITS, PLEASE.
Equal Opportunity Employer and 2

Drug-free Workplace.

Just For Starters: Entry-level jobs and “hands-
on” internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680-
7513.

National Sports Jobs Weekly, PO Box 5725
Glendale AZ 85312, http//www.sportsjobs.com
{602) 933-4345, 4 issues for $39, 13 for $89.
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EDUCATIONAL SERVICES |

On-camera coaching: Sharpen TV reporting
and anchoring/fteleprompter skills. Produce quali-
ty demo tapes. Resumes. Critiquing. Private
lessons with former ABC News correspondent.

914-937-1719. Julie Eckhert, ESP.

WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4* SP, M2-90's,

Betacam SP's. Call Carpel Video 301-694-3500.

FOR SALE EQUIPMENT

SMART
TAPES.

For video duplication, demos,
audition reels, work tapes, our
recycled tapes are technically
up to any task and downright
bargains. All formats, fully guar-

anteed. To order call: cnﬂpil

(800)238-4300
R b 2 e S S e

Lowest prices on videolape! Since 1979 we
have been beating the high cost of videotape.

Call Carpel for a catalog. 800-238-4300.

AM and FM transmitlers, used, excellent condi-
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441

8454, 215-884-0888, Fax 215-884-0738.

3* Heliax Standard Coaxial Cable. 50-Ohm, un-
used, cul to length. Priced below market.
Shipped instantly. Call Basic Wire and Cable -

800-227-4292. Fax 312-539-3500.

_FOR SALE STATIONS

W. John Grandy

BROADCASTING BROKER

117 Country Club Drive
San Luis Obispo, CA 933401
Phone: (805) 541-1900
Fax: (805) 541-1906

To place your classified ad in Broadcasting & Cable,

NC FM & 2x AM's near Charlotte,
Profiftable. wives sssdp s o o $2.5M
GA/FL FM with cash flow near
Jacksonville. .. ............. $750K
GA AM fulltimer with Atlanta coverage
........................... $675K
FL AM fulltimer near Tampa. .. $395K
PA AM cash flow near Philly ..$675K
FL AM small market with cashflow
........................... $295K
AL AM fulltimer near Birmingham
........................... $295K

HADDEN & ASSOC.

PH 407-365-7832 FAX 407-366-8801

FOR SALE

you. Group owner/operator with 28 years experience and ex-

Krasnow today for details and a brochure.

The Deer River Group
washington, DC - (202) 835-8090

Full-day, mdividual seminar for radic investors, given pn‘vale;{ to
AB

General Counsel explain station search, negotiation, financing,
FCC rules, takeover, and many other topics you choose. Leamn
how to buy in today's environment. Call Robin Martin or Erwin

Small ¢combo, Georgia mountain vacation
area; Hispanic AM, major Florida market, prof-
itable, Very attractive FM, Florida Keys.

Beckerman Assoclates 813-971-2061.

Rich? Unfilled? Ready for the ultimate in fun,
admiration and excitement? Own the herilage,
Monterey Bay Area-Salinas, CA market-dominant
{MSA #77) 10 KW AM news-talk biowtorch. Good
daytime signal into Silicon Valley. Includes world-
class talent and large, growing upscale audience.
Broadcasts from radio museum-like, multi-studio
facillty overlooking magnificent lagoon and Pacif-
ic Ocean. Best climate on earth. Enormous poten-
tial. $3.5 million cash. 408-685-1999 or e-mail to

mz@ksco.com

Mid Atlantic area AM radio station for sale.
Sale includes real estate property. Please only
serious nquiries need apply. Send letter to Box

00714.

Fort Lauderdale and Fort Myers, Florida LPTVs
for sale. Rare opportunity, great values. Reply on

your company letterhead to Box 00729,

BROADCASTING TOWER

Tower Space Available, Oklahoma City market.
Brad
Ferguson at KCSC. {405) 460-5272. Fax (405)

Construction begins Aprlit 1996. Call

330-3844. E-Mail: KCSCFM@aol.com.

call Antoinette Fasulo (212) 337-7073

BROADCASTING & CABLE'S CLASSIFIED RATES

All orders to place classifled ads & all correspon-
dence pertaining to this section should be sent to
BRDADCASTING & CABLE, Classified Department,
245 West 17th Street. New York, NY 10011. Forinfor-
mation call (212) 337-7073 and ask for Antoinette
Fasulo.

Payable in advance. Check, money order or credit
card {Visa, Mastercard or American Express). Full
and correct payment must be in writing by either let-
ter or Fax (212) 206-8327. It payment is made by
credit card, indicate card number, expiration date
and daytime phone number.

Deadline is Monday at 5:00pm Eastern Time for the
following Monday's issue. Earlier deadlines apply for
issues published during a week confaining a legal
holiday. A special notice announcing the earlier dead-
line will be published. Orders, changes, and/or ¢an-
cellations must be submitted in writing. NO TELE-
PHONE ORDERS, CHANGES, AND/OR CANCELLA-
TIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will
determine the appropriate ¢ategory according to the
copy. NO make goods will run if all information is not
included. No personal ads.

The publisher is not responsible for errors in print-
ing due 1o illegible copy—all copy must be clearly
typed or printed. Any and all errors must be reported
10 the Classitied Advertising Department within 7
days of publication date. No credits or make goods
will be made on errors which do not materiafly affect
the advertisement. Publisher reserves the right to
alter classified copy to conform with the provisions
of Title VIl of the Civil Rights Act of 1964, as amend-
ed. Publisher reserves the right to abbreviate, alter or
reject any copy.

Rates: Classified listings (non-display). Per issue:
Help Wanted: $1.95 per word, $39 weekly minimum.
Situations Wanted: 1.05¢ per word, $21 weekly mini-
mum. Optional formats: Bold Type: $2.25 per word,
Screened Background: $2.40, Expanded Type: $2.95
Bold, Screened, Expanded Type: $3.35 per word. All
other classifications: $1.95 per word, $39 weekly
minimum.

Word count: Count each abbreviation, mitial, single
figure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD etc., count as one
word each. A phone number with area code and the
zip code count as one word each.

Rates: Classitied display {minimum 1 inch, upward
in half inch increments). Per issue: Help Wanted:
$173 per Inch. Situations Wanted: $87 per inch. Pub-
lic Notice & Business Opportunities advertising
require display space. AgenCy commissicn only on
display space {when camera-ready art is provided).
Frequency rates available.

Blind Box Service: {In addition to basic advertising
costs) Situations Wanted: No charge. All other classi-
fications: $25 per issue. The charge for the blind box
service applies to advertisers running listings and
display ads. Each advertisement must have a separate
box number. BROADCASTING & CABLE will now for-
ward tapes, but will not forward transcripts, portfo-
lios, writing samples, or other oversized materials;
such are returned to sender. Do not use folders,
binders or the like. Replies to ads with Blind Box
numbers should be addressed to: Box {number), ¢/o
Broadcasting & Cable, 245 W. 17th Street, New York,
NY 10011

Confidential Service. To protect your identity Seal
your reply in an envelope addressed 10 the box num-
ber. In a separate note list the companies and sub-
sidiaries you do not want your reply to reach. Then,
enclose both in a second envelope addressed to CON-
FIDENTIAL SERVICE, Broadcasting & Cable Maga-
zine, at the address above.

92
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“For the Record” compiles applications filed
with and actions taken by the FCC. Applica-
tions and actions are listed by state; the date
the application was filed or the action was
taken, when available, appears in italic.

Abbreviations: AOL—assignment of license: ant.-
antenna; ch.—channel; CP—construction permit;
D.1.P.—debtor in possession: ERP—effective radiated
power, khz—kilohertz; km—Xkilometers; kw—kilowatty:
m.—melers; mhz—megahertz: mi—miles: TL—trans-
mitter location: w—watts. One meter equals 3.28 feet.

__ OWNERSHIP CHANGES
Dismissed

Normal, llIl. (BTCED-960111K6)—Hlinois
State University for waLT(FM) 89.1 mhz: vol-
untary transfer ot control from Board of
Regents on behalf of lllinois State University

to Board of Trustees of lllinois State Univer-
sity. Feb. 28

Crossville, Tenn. (BALCT-950117KH)—
WINT-TV Inc. for winT-Tv ch. 20: AOL from
WINT-TV Inc. to Inavision Television Broad-
cast Group. Feb. 22

Granted

Brookfield, Conn. (BTC-960216GG and
BTCH-960216GH)—Danbury Broadcasting
Inc. for wiNE(AM) 940 khz and wrki(FM) 95.1
mhz: involuntary transfer of control from
Carter Burden to Susan L. Burden, S. Carter
Burden Il and Flobelle F. Burden (executors
of estate of Carter Burden). Feb. 27

Norwalk, Conn. (BTC-960216GN and BTCH-
960216G0)—Commodore Media of Norwalk
Inc. for wnLK(aM) 1350 khz and werx(Fm) 95.9
mhz: involuntary transfer of control from
Carter Burden to Susan L. Burden, S. Carter
Burden Il and Flobelle F. Burden (executors
of estate of Carter Burden). Feb. 27

Wilmington, Del. (BTC-960216GE and
GF)—Pourtales Radio Partnership for
wJBRr(aM) 1290 khz and wJeR-FM 99.5 mhz:
involuntary transfer of control from Carter
Burden to Susan L. Burden, S. Carter Bur-
den lll and Flobelle F. Burden (executors of
estate of Carter Burden). Feb. 27

Stuart, Fla. (BTCH-960216GR)—New
Wave Communications LP for wzzr(Fm) 92.7
mhz: involuntary transfer of control from
Carter Burden to Susan L. Burden, S. Carter
Burden Il and Flobelle F. Burden (executors
of estate of Carter Burden). Feb. 27

Vero Beach, Fla. (BTCH-960216GS)—Com-
modore Media of Florida Inc, for wQoL({Fm)
103.7 mhz: involuntary transfer of control
from Carter Burden to Susan L. Burden, S.
Carter Burden i and Flobelle F. Burden (ex-
ecutors of estate of Carter Burden). Feb. 27

Newnan, Ga. (BTC-960202EH)—WNEA
inc. for wneEa(am) 1300 khz: involuntary
transfer of control from Robert F. Bell
(deceased) to Daniel McEntee and Barbara
Bell {co-executors). Feb. 28

El Dorado, Kan. (BAL-960124GF and BALH-
960124GH)—New Life Fellowship Inc. for
Ksrx(aM} 1360 khz and KTLI(FM) 99.1 mhz:
involuntary AOL from New Life Fellowship
Inc. to Jimmy Wayne Lee (trustee). Feb. 26

Eonthe

Kingman, Kan. {BALH-960124GG)—New
Life Fellowship Inc. for kTcM(Fm) 100.3 mhz:
involuntary AOL from New Life Fellowship
inc. to Jimmy Wayne Lee {trustee). Feb. 26

Wichita, Kan. (BALED-960124G{)—New
Life Fellowship Inc. for kiBn{FM) 90.7 mhz:
involuntary AOL from New Life Fellowship
Inc. to Jimmy Wayne Lee (trustee). Feb. 26

Glasgow, Ky. (BAL-960212GT and BALH-
960212GU)—Ward Communications Corp.
for weDs(amM) 1440 khz and wwwa(Fm) 105.3
mhz: involuntary AOL to John P. Niland
(receiver). Feb. 22

Indian Head, Md. (BAL-960209EA)—
WBZE Inc. for wNTL{AM) 1030 khz: involun-
tary AOL to WBZE Inc. (D.I.P.). Feb. 23

Lincoln, Me. (BAL-960111L3 and BALH-
960111L4)—Gary M. Growe, Chapter 11
trustee for wrox{am) 1450 khz and WHMx(Fm)
99.3 mhz: involuntary AOL to Gary M.
Growe (ch. 7 trustee). Feb. 23

Patterson, N.Y. (BTC-960216GV; BTCH-
960216GW and GX)—Hudson Growth Inc.
for wruT(am) 1510 khz, wviB(FM) 106.3 mhz
and wvys(F™) 105.5 mhz: involuntary trans-
fer of control from Carter Burden to Susan L.
Burden, S. Carter Burden lll and Flobelle F.
Burden (executors of estate of Carter Bur-
den). Feb. 27

White Plains, N.Y. (BTC-960216GI| and
BTCH-960216GJ)—Commodore Media of
Westchester Inc. for wras(am) 1230 khz and
wras-FM 103.9 mhz: involuntary transfer of
control from Carter Burden to Susan L. Bur-
den, S. Carter Burden lll and Flobelle F. Bur-
den (executors of estate of Carter Burden).
Feb. 27

Idabel, Okla. (BAL-960111ES and BALH-
960111ET)—Curtis L. Cochran for KBEL{AM)
1240 khz and kBEL-FM 96.7 mhz: involuntary
AOQL from Curtis L. Cochran (deceased) to
Nona Sanders (personal representative).
Feb. 27

Allentown, Pa. (BTC-960216GK and BTCH-
960216GM)}—Commodore Media of Pennsyl-

vania Inc. for waes(am) 790 khz and waeB(Fm)
104.1 mhz: involuntary transfer of control
from Carter Burden to Susan L. Burden, S.
Carter Burden lll and Flobelle F. Burden (ex-
ecutors of estate of Carter Burden). Feb. 27

Bethlehem, Pa. (BTCH-960216GL}—Com-
modore Media of Pennsylvania Inc. for
w220(Fm) 95.1: involuntary transtfer of control
from Carter Burden to Susan L. Burden, S.
Carter Burden Ill and Flobelle F. Burden (ex-
ecutors of estate of Carter Burden). Feb. 27

Huntingdon, W.va. (BTCH-960216GQ)—
Commodore Media of Kentucky Inc. for
wTcrR({FM) 103.3 mhz: involuntary transfer of
control from Carter Burden to Susan L. Bur-
den, S. Carter Burden Il and Flobelle F. Bur-
den (executors of estate of Carter Burden).
Feb. 27

Kenova, W.Va. {BTC-960216GP)—Com-
modore Media of Kentucky Inc. for wTcr(am)
1420 khz: involuntary transfer of control from
Carter Burden to Susan L. Burden, S. Carter
Burden Hi and Flobelle F. Burden {executors
of estate of Carter Burden). Feb. 27

NEW STATIONS
Dismissed
Chinle, Ariz. (BPED-920309MG)—Chinle
Unified Schools District #24 for educational

FM at 90.5 mhz, ERP 100 kw, ant. 500 m.
Feb. 21

Elma, Wash. (BPH-950104MC)—Marvin
West McWhorter for FM at 102.1 mhz, ERP
6 kw, ant. 45 m., TL rural site 2 km NW of
Elma. Feb. 23

Gramted
Apalachicola, Fla. (BPH-950515MF)—

John H. Wiggins for FM at 105.5 mhz, ERP
6 kw, ant. 100 m. Feb. 23

Quitman, Miss. (BPH-930827IC)—Quitman
Broadcasting Co. for wykx-Fm 98.9 mhz:
change ERP to 25 kw, ant. to 100 m., class
to C3. Feb. 27

Syracuse, N.Y. (BPED-931013MB)—State

BY THE NUMBERS

BROADCAST STATIONS Service Total
Service Total | 'commercial VHF TV 559
Commercial AM 4908 | | Commercial UHF TV 622
S 5.285 | | Educational VHF TV 123
Educational FM 1,810 Educational UHF TV 240
VHF LPTV 561
UHF LPTV 1211 CABLE
Total LPTV e .hm Total s-ystﬁrrfs 11,660
FM translators & boosters 2:453 Total subscribers 62.231.730
VHF translators 2,263 | | Homes passed 91,750,000
UHF translators 2562 | L G“m""?"e"a"“” -~ s

= “Baswui on housenold uniwarse of 95.4 million.

Tﬁl‘il Tm Tm Saurces: FCC, Nielsen, Paul Kagan Associates
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EoatheIRECOLE,

University of New York for educational FM at
90.3 mhz, ERP 1 kw, ant. 46 m. Feb. 26

Cookeville, Tenn. (BPED-950214MA)—
The Public Library Board for noncommercial
educational FM at 91.7 mhz, ERP .5 kw, ant.
117 m. Feb. 23

Beaumont, Tex. (BPH-870710NA)—Beau-
mont Skywave Inc. for FM at 102.5 mhz,
ERP 50 kw, ant. 150 m. Feb. 22

Waco, Tex. (BMPH-951013IM)—Kennel-
wood Broadcasting Co. Inc. for FM at 94.5
mhz, ERP 3.2 kw, ant. 138 m. Feb. 28

Elma, Wash. (BPH-950105MB)—Skip Mar-
row for FM at 102.1 mhz, ERP & kw, ant. 100
m. Feb. 22

Mayville, Wis. (BMPH-950710iF)—Molly
Ellen Huth for wMmvM(Fm) 98.7 mhz: change
ERP to 6 kw, ant. to 75 m., TL. Feb. 27

Filed/Accepted for filing

Osceola, Ark. (960223AB}—Pollack Broad-
casting Co. for kose(am) 860 khz: change
city of license. Feb. 23

Page, Ariz. (BPED-960205MC)—Arizona
Board of Regents for and on behalf of North-
ern Arizona University (Eddie Basha, presi-
dent, P.O. Box 5764, Flagstaff, AZ 86011)
for noncommercial educational FM at 90.9
mhz, ERP .500 kw, ant. 460 m., 28.3 km
SSW of Page. Applicant owns kNAU(FM)
Flagstaff, Ariz. Feb. 5

Fayetteville, Ark. (BPED-960216MA)—
Vision Ministries Inc. (Marilyn K. Lynch,
president/owner, Box 6210, Fort Smith, AR
72906) for FM at 89.3 mhz, ERP 1.5 kw, ant.
192 m., 4067 Kessler Rd. or 2.3 km W of SH
265 on Kessler Mtn. Rd. Feb. 16

Vernon Hills, lll. (BMP-960220AE)}—Polnet
Communications Ltd. for wnvR(AM) 1030
khz: change TL, ant. system. Feb. 20

Rochester, Minn. (960222AA)—OImstead
County Broadcasting Co. for koum{am) 1520
khz: change power, TL, hours of operation,
ant. system. Feb. 22

Brookline, Mo. (BPH-960212MA}—William
Walter Muench (6181 W. Farm Rd. 94,
Springfield, MO 65803) for FM at 102.1 mhz,
ERP 4.71 mhz, ant. 112 m., KWFC Tower,
628 E. Kearney St., Springfield, Mo. Feb. 12

Brookline, Mo. (BPH-960212MB)—DLT—
Brookline Radio Inc. (Don L. Turner, presi-
dent/100% owner, 1350 One Galleria
Tower, 13355 Noel Rd., Dallas, TX 75240)
for FM at 102.1 mhz, ERP 6 kw, ant. 74.6 m.,
Bennett St., E. of Scenic St., Springtield, Mo.
Turner owns B8.29% of kvkz-Fm Lake
Charles, La.., and has interests in FMs in
Aurora and Nixa and AM in Springfield, all
Mo., and in the buying of AM-FM in Lake
Charies. Feb. 12

Brookline, Mo. (BPH-960212MC)—Brook-
line Broadcasting (Gary S. Smithwick, gener-
al partner, 1990 M St., NW, Washington, DC
20036) for FM at 102.1 mhz, ERP 6 kw, ant.
57 m., 800 W. Tampa, Springfield, Mo. Smith-
wick owns 50% of wanG(Fm) Chenango
Bridge, N.Y., has interest in WTPx{FM) Jupiter,
Fla., and in applications for FMs in Evansville,
Ind.; Fairview, Penn., and Ettrick, Va. Feb. 12

Brookline, Mo. (BPH-960212MD)—KOSP
Partnership {Rex Hansen, president/5.6%

owner, MW Springmo Inc. [78% general part-
ner of KOSP], P.O. Box 253, Madison, Wl
53701) for FM at 102.1 mhz, ERP 5.5 kw, 105
m., 3004 E. Cherry, Springfield, Mo. Feb. 12

Bridgeport, Neb. (BPH-960205MB)—Tracy
Broadcasting Corp. (Michael J. Tracy, presi-
dentowner, P.O. Box 532, Scottsbluff, NE
6963-0532) for FM at 101.3 mhz, ERP 100
kw, ant. 301 m., 11.3 km SW of Lisco, Neb.
Tracy Broadcasting owns KOLT(FMm) and
KMOR(FM)} Scottsbluff, Neb., and has applied
for FMs in Pine Bluffs, Wyo., and Kimball
and Gering, Neb. Feb. 5

Greenville, N.C. (960125KF)—Northwest
Television Inc. (William L. Yde lil, presi-
dent/25% owner, 505 Turtie Creek Dr.,
Brentwood, TN 37027) for TV on ch. 38,
ERP 1,450 kw, ant. 152 m. NW TV is selling
KBGE(Tv) Bellevue, Wash., and has applied
for TVs on ch. 38, Greenville, N.C.; ch. 21,
Minden, La.; ch. 11, Holbrook, Ariz., and in
Lincoin, Neb.; Muskogee, Okla.; Galesburg,
lli., and Newton, iowa. Jan. 18

Hettinger, N.D. (BPH-960213MB)—Ander-
son Broadcasting Co. (Alvin A. Anderson,
president/98%, P.O. Box 1233, Bismarck,
ND 58501) for 93.5 mhz, ERP 100 kw, ant.
213 m., 20 km S of Mott, N.D. Anderson
Broadcasting has CP for AM in Bismarck,
N.D. Feb. 13

Klamath Falls, Ore. (BPED-960206MD)—
Educational Media Foundation (Richard
Jenkins, president, 1425 N. Market Bivd.,
Ste. 9, Sacramento, CA 95834) for noncom-
mercial educational FM at 88.5 mhz, ERP
5.07 kw, ant. 106 m., Kago Hill, 1 mi. W of
Klamath Falls. EMF owns FMs in Magalia,
Garberville, Chowchilla, Santa Rosa and
Kingsburg, all Calif., and AM in Tigard, Ore.,
and has applied to build FMs in Tucson and
Fountain Hilis, Ariz., and Fairmead, Redding
and Livingston, all Calif. Feb. 6

Tazewell, Tenn. (BPCT-960220KE)—Tri-
States Media Inc. (James F. Stair, presi-
dent/owner, 2424 Bainbridge Way, Powell
TN 37849) for TV on ch. 48, ERP 1000 kw,
ant. 157 m., 728 Essary Rd., Tazewell. Feb.
20

Rocky Mount, va. (BP-960208AB)}—WYTI
Inc. for wymi(am) 1570 khz: change power,
TL, ant. system. Feb. 8

Pine Bluffs, Wyo. (BPH-960205MD)—
Tracy Broadcasting Corp. {Michael J. Tracy,
president/owner, P.O. Box 532, Scottsbluff,
NE 6963-0532) for FM at 105.3 mhz, ERP
29.7 kw, ant. 70.8 m., Rte. 215, 8.2 km N of
Pine Bluffs. Tracy Broadcasting owns
KOLT(FM) and kMOR(FM) Scottsbluff, Neb., and
has applied for FMs in Bridgeport, Kimball
and Gering, all Neb. Feb. 5

FACILITIES CHANGES

Z‘ranfed

Glennallen, Alaska (BPED-9412051C)—
Terminal Radio inc. for kxGa(FMm) 90.5 mhz:
change ERP to 3.2 kw, ant. to 228.7 m. Feb.
28

Ventura, Calif. (BPH-960111IV)}—KVEN
Broadcasting Corp. for kHav(Fm} 100.7 mhz:
increase tower height. Feb. 23

Belle Glade, Fla. (BPH-9508041B)—Semi-

nole Broadcasting Co. for wBGF(FM) 93.5
mhz: change ant. to 82 m., ERP to 5 kw.
Feb. 22

Riviera Beach, Fla. (BPH-951201I1B)—
WOLL License Partnership for woLL{Fm) 94.3
mhz: install new aux. ant. system. Feb. 26

Fayetteville, Ga. (BPH-951031IB)—Radio
One of Atlanta Inc. for wHTA(FM) 97.5 mhz:
change class to C3, ERP to 6.6 kw, ant. to
194 m. Fb. 23

Grand Rapids, Mich, (BPH-9510241B)—
Wisconsin Rapids Broadcast Co. Inc. for
wGLx-FM 103.3 mhz: change ERP to 100 kw.
Feb 22

Holdrege, Neb. (BPH-951027iD)—High
Plains Broadcasting Inc. for kuvr-Frm 97.7
mhz: change ch. to C1. Feb. 22

Rocky Mount, N.C. (BPH-59510021B)—
Radio Station Weed inc. for wrsv(Fm) 92.1
mhz: change ERP to 2 kw, ant.to 174 m., TL
to 9 km W of Pinetops, N.C. SW corner of
junction of 1003 and 1124. Oct. 2

Allentown, Pa. (BPH-951016IH)—Com-
medore Media of Pennsyivania for waEB-FMm
104.1 mhz: change ERP to 19.4 mhz, ant. to
50 m., TL. Feb. 23

Charleston, S.C. (BP-960111AD)—Kirk-
man Broadcasting inc. for wanT(am) 1450
khz: change power, TL. Feb. 28

Tazewell, Tenn. (BP-960215A)—WNTT Inc.
for wnTT(am) 1250 khz: change TL. Feb. 22

Hartford, Vt. (BPH-951016ID)—Family
Broadcasting Inc. for wGLv(FM) 104.3 mhz:
change class from A to C3, ERP 5.6 kw, ant.
151 m. Feb. 22

Olympia, Wash. (BP-950306AD)—Nationai
Communications Inc. for kcpL(am) 920 khz:
CP to multiplex from site of KTOL, Lacey,
Wash., 3.2 km NW of Lacey; reduce day
power to 3 kw; make changes in ant. sys-
tem. Feb. 26

Buckhannon, W.Va. (BPH-9511091E)—
Harlynn inc. for weta{Fm) 93.5 mhz: change
ERPto 16 kw, ant.t0 127 m., TLto 1.6 kmW
of community of Talbott, W. Va. Nov. 9

Peshtigo, Wis. (BMPH-95082iA)—Janet
Callow for wuMR(FM) 96.3 mhz: change ERP
to 49 kw, ant. to 147 m. Feb. 22

Accepted for filing

Tallahasee, Fla. (BPCT-960214KE)—
Media Venture Management for wrxL-Tv ch.
27: change ERP to 2,700 kw, ant. to 518 m.,
TL. Feb. 14

Sycamore, lll. (BP-960130AB)—Dekalb
County Broadcasters Inc. for wsar{am) 1560
khz: add night service and specified hours.
Feb. 29

Nashville, Ind. (BPH-9601301A)—Brown
County Broadcasters Inc. for wvnI(Fm) 95.1
mhz: change ant. supporting-structure
height, ant., ERP. Jan. 30

Cleveland, Miss. (BPH-951204ID)—Radio
Cieveland Inc. for weLb-Fm 103.9 mhz: change
ERP to 24.5 kw, class from A to C3. Dec. 4

Buffalo, N.Y. (BPCT-960214KG)—Sullivan
Broadcasting License Corp. for wuTv(Tv) ch.
29: change ERP to 3,056 kw, ant. to 329 m.,
TL to 951 Whitehaven Rd., Grand Island,
N.Y. Feb. 14 ]
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PROFESSIONAL CARDS

du Treil, Lumfn & Rackley, Inc.

bahary of A 1) Rug. PA

240 North Washington Blivd.
Suite 700
Sarasota, Flonda 34236
(941)366-2611

sy MEMBER AFC(CE m——

==CARLT. JONES=
=——=CORPORATION —

QONSULTING ENGINEERS
7901 YARNWOOD COURT

LLOHNES AND CULVER
CONSULTING RADIO ENGINEERS
8309 Cherry Lane
Laurel, MD 20707-4830

COHEN, DIPPELL AND
EVERIST, P.C.

CONSULTING ENGINEERS

Contact
BROADCASTING & CABLE MAGAZINE
1705 DeSales St., N.W.
Washington, D.C. 20036
for availabilities
Phone: (202) 659-2340

301) 776-4488 1300 “L" STREET. N.W. SUITE 1100
smm%%;’mgau 2153 @) WASHINGTON, D.C. 20006
MEMBER APCCE Since v Member AFCCE lzm-‘?:é“”
HAMMETT & EDISON, INC. CARL E. SMITH Denny & Associates, P.C.
CONSULTING ENGINEERS CONSULTING ENGINEERS Consuting Englneers
Box 280068 F d
San Frantis::,;, California 94128 1901 Pennsylvania Ave.. N.W.. Suite 402
“Sere he Broadeust Industey 2
HE 707/996-5200 t m;: : e Br 5".1' :'4" nelrantry Washingtan, 0.C. 20006-3405
202/396-5200 Box 807 Bath Ohio 44210 Tel: (202) 452-5630

e-mail engr@h-e.com

(216) 659-4440

e-mail: info@@denny.com

Fax, (202) 452-5620
Member AFCCE

E. Haroid Munn, Jr.,

& Associates, Inc,
Broaocast Engineenng Consuitants
Box 220
Coldwater, Michigan 49056
Phone: 517—278-7339

Mullaney Engineering, Inc.
Consuling Telscommunications Enginaers
9049 Shady Grove Court

Gaithersburg, MD 20877
301-921-0115

Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
4226 SIXTH AvE NW
SEATTLE. WASHINGTON 98107
12060 T8 9151, Facamile (2061 TRy 98 14
MEMBER ARCCE

F.W. HANNEL & ASSOCIATES
Registered Professtonal Engineers
911 Edward Street
Henry. liinois 61537

(30%) 364-1903
Fax 1309) 364-3775

OMMUNICATIONS TECHNOLOGIES INC.
BROADCAST ENGINEERING CONSULTANTS

Clarence M. Beverage
Laura M. Mizraki

PO. Box #1130, Martion. M 08053
(609) 985-0077 - FAX: (609)985-8124

C.P. CROSSNO & ASSOCIATES
CONSULTING ENGINEERS

PO BOX 180312
DALLAS TEXAS 75218
TELECOMMUNICATIONS IFCC FAA;
CHARLES PAUL CROSSNO PE
(214) 219140 MEMBER AFCCE

JOHN F X BROWNE & ASSOCIATES

BLOOMFPELD HILLS | Broadcast - Cable
810-642-6226

WASHINGTON

202-293-2020 Member AFCCE

D.C. WILLIAMS, PE.

Consultang Radio Engincer
Member AFCCF
Post Office Box 1888
€arson City, Nevada 89702

(702) 885-2400

Radio/Tv Engincering
Company

Serving Brosdconters gyer 35 veors”

COrTSULLA2LS worwooe 1 pavers
Ph (B05) 526-1996

3
& Fax (B05) 528-1987

’ ENGINEERING COMPANY

BILL CORDELL, P.E.

11171 Ksily Fraswey Suite 360
Housten Tezes 77079
{B00] 966-8885 Fex: {713} 984-0066
C N € I

c
Momber AFCCE

Suffa & Cavell, Inc.

Consulting Engincers
10300 Eston Place. Suine 450
Faurfax, Virgima 22030
(302) 3320110 (703] S91.8110
Faz {703) $91.0113
Mamse, aFCCE

( George Jacobs
| & Associates. Inc.
I Cansulting Broadcost Engineers

Oomestic & International
Member AFCCE

Suite 410 8701 Georgia Ave
. Silver Spring MD
{301) 587-8800 50419

BROADCAST DATABASE

dataworld

MAPS
Coverage Terrain Shadowing
Allocanon Studes - Direciones
PO Box 30730 301-652-8822
Beihesda MD 20814 B800-368-5754

SERVICES

WANTED DEAD or ALIVE:

UPLINK TRUCKS or
SATELLITE EQUIPMENT
will consider any condition and wili pay cash
BLR COMMUNICATIONS
1-410-750-1400

RE Sy AURY

+ Tronsmitter ongt Stucko Instalkahon

« F Test ond Measurement

* MictowOve and Satelite
Engineenng ond Ins n

WK At 144

@f‘ sfamkss inec.

New Towers, Antenna Structures
Engmuﬂng $tudles, Modifications
Inspections, Erection, alsale

North Wales, PA 19454

215 699-4871 FAX 699-9597

Shoolbred Engineers, Inc.

Towers and Antenna Structures
Robert A. Shoolbred, PE.

1040 Morrison Drive
Charleston, SC 28403 » (803) 577-4881

NAPLES, FLORIDA
Luxury Real Estate
Bay Coleny, Pelican Bay, Park Shore Beach

PATRICK MURPHY
941-434-6365 fax 941-434-0865
REFERENCES OF SUBSCRIBERS AVAILABLE

@ 'kg.h:.l:u:-us, -

RF DESIGN & INSTALLATION SPECIALISTS
LARCAN/LARCAN-TTC TRANSMITTERS
ALAN DICK ANTENNAS & COMBINERS
LEBLANC TOWER SYSTEMS
14440 CHERRY LANE CT LAUREL MD 20707

TEL: 301-498-2200 FAX: 301-498-7952 |

SULFA ATV .
1-800-344-8007
C AND Ku BANG

E i

FIRE = FLOOD - QLUAKE

VIDEOTAPE
Decontamination

Rejuvenation
Restoration

800-852-7732

SHECTRAOS

CISASTER RECOVERY

PROFESSIONAL/SERVICES DIRECTORY

52 weeks - $60 per insertion

26 weeks - $75 per insertion
13 weeks - $90 per insertion
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| Changing Hands

Continued from page 36

AaM-FM and wnCi{FM) Columbus;
kbmx(Fm) Dallas and kHMmx{FM) Hous-
ton, and kisw(Fm) Seattle; is buying
kFsD-FM San Diego

Seller: Park Communications Inc.
Lexington, Ky. (Wright M. Thomas,
president); owns WNLS(AM)-WTNT{FM)
Tallahassee, Fla.; KWLO(AM)-KFMW-FM
Waterloo, lowa; wHEN-AM-FM Syra-
cuse, N.Y.; wDer-Am-FM Chat-
tanooga, and wtvr-am-Fm Richmond,
Va.; is selling wNLS-AM-wWTNT-FM Tal-
lahassee, Fla.; wPAT-AM-FM Paterson,
N.J./New York; wNCT-AM-FM
Greenville, N.C.; kwJJ-aM-FM Port-
land, Ore.; wnax-am-FM Yankton,
S.D./Sioux City, lowa, and KEzx{Am)-
kwJz(Fm) Seattle

Facilities: AM: 950 khz, 1 kw; FM:
104.1 mhz, 100,000 w, ant. 1,070 ft.
Format: Both smooth jazz

Broker: Media Venture Partners;
Gary Stevens & Co.

RADIO: FM

WRMAI(FM) Fort Lauderdale and WXDJ
{FM} Homestead/Miami, Fla.

{Sreaccasiing
Price: $115 million

Buyer: Paxson Communications
Corp., West Palm Beach, Fla. (Low-
ell W. “Bud” Paxson, chairman);
owns the following Florida radios:
WFTL(AM) Fort Lauderdale; winz(am)-
wLVE-FM and wzTa(Fm) Miami Beach;
WJRR(FM) Cocoa Beach; wznz(am),
wnzs(am) and wroo-FM Jacksonville
and wpLa{Fm) Callahan/Jacksonville;
wsJT(Fm) Lakeland; wnze(am) Largo;
wMmGF(FM) Mt. Dora; wwnz(am) Orlan-
do; wwzn(am) Pine Hills; wHNZ(AM)
Pinellas Park, and wHPT(Fm) Saraso-
ta; and wpTn(am)-wGsa(Fm) Cooke-
ville, Tenn. Paxson also owns the
following TVs: kLxv-Tv San Jose/San
Francisco and kzki(Tv) San Bernadi-
no/Los Angeles, Calif.; wHaAI-Tv
Bridgeport, Conn./New York and
wTws(Tv) New London/Hartford,
Conn.; wtGl-Tv Wilmington,
Del./Philadelphia; wrer-Tv Teques-
ta/Palm Beach, Fla.; wTLk-Tv
Rome/Atlanta, Ga.; wGoT(Tv) Merri-
mack, N.H./Boston; wakc-Tv
Akron/Cleveland, Ohio, and KTFH-TV
Conroe/Houston, Tex.

Sellers: wRma: Seventies Broadcast-
ing Corp., (Alan and Robert
Potemkin, owners); wxpJ: New Age

March 13-14—"Engineering for the Non-engi-
neer,” course presented by Women in Cable &
Telecommunications. TC|, Denver. Contact:
Molly Coyle, (312) 634-2353.

March 13-15--NIMA international spring
roeeting/product distribution day. Renaissance
Maytlower Hotel, Washington. Contact: David
Savage, (202) 289-6462.

March 14—international Radio & Television
Society Foundation newsmaker luncheon. Wal-
dorf-Astoria, New York City. Contact: Marilyn
Eliis, (212) 867-6650.

March 14—Federal Communications Bar Asso-
ciation luncheon featuring Richard Notebaen.
Capital Hilton Hotel, Washington. Contact: Paula
Friedman, {202) 736-8640.

March 14—Seminar on teen attitudes, behav-
iors and litestyles presented by Next Generation
Radio. McGraw-Hill Auditorium, New York City.
Contact: Pauta Friedman, (302) 655-3205.
March 14-15—Telco 101: Cable Meets Tele-
phony,” course presented by Women in Cabie &
Tetecommunications. Scientific-Atlanta offices,
Norcross, Ga. Contact: Molly Coyle, (312) 634-
2353.

March 14-15—Cable television law 1996 sem-
inar presented by the Practising Law Institute.
PLI Training Center, New York City. Contact:
Christine Garcia, {212) 824-5700.

March 17— West Virginia Broadcasters Asso-
ciation spring meeting. Holiday Inn, Martinsburg,
W.Va. Contact: (304) 744-2143.

March 20—"Managing the Telecommunica-
tions Revolution,” seminar presented by Lel-
bowitz & Assoclates. Orlando Alrport Marriott,
Orlandg, Fla. Contact: {305) 530-1322.

March 20—international Radio & Television
Foundation Gold Medal Award Dinner. Waldorf-

Broadcasting Inc., (Russ Oasis,
owner)

Facilities: wrRmA: 106.7 mhz, 100 kw,
ant. 984 ft; wxoy: 95.7 mhz, 100 kw,
ant. 983 ft.

Format: Both Spanish

RADIO: AM

WIDM{AM) Elizabeth, N.).

Price: $10 million for stock

Buyer: Children’s Broadcasting Corp.,
Minneapolis (Christopher T. Dahl,
president/13.2% owner); OWns KPLS-
am Orange, Calif., and wwtc-am Min-
neapolis and (under subsidiary Chil-

| dren’s Radio Group Inc.) KKyD-AM

Denver; kCNw-aAM Fairway, Kan.:
KYCR-am Golden Valley, Minn.; KTEk-
AM Alvin and KaHz-am Dallas/Fort
Worth, and wzer-am Jackson, Wis.
Dahl owns 55% of knui-am-FM Kaha-
lui, KNUQ-FM Paauilo and KHNR-AM
Honolulu, Hawaii; kaHT-FM Crookston
and KLGR-am-FM Redwood Falls,
Minn.; KRRZ-aM-KzZPR-FM Minot, N.D.,
and KKAA-AM-KQAA-FM Aberdeen and
KBHB-AM-KRCS-FM Sturgis, S.D.
Seller: John R. Quinn, Elizabeth; no
other broadcast interests

| Facilities: 1660 khz, 500 w day

Format: Oldies [

Astona, New York City. Contact: Maggie Davls,
(212) 867-6650.

April 12-15-—Broadcast Education Association
41st annual convention. Las Vegas Convention
Center, Las Vegas. Contact: Lara Sulimenko,
(202) 429-5354.

April 15-16—Television Bureau of Adverltising
sales and marketing conference. Las Vegas
Hilton, Las Vegas. Contact: Janlce Garjlan,
(212) 486-1111.

April 15-18—National Association of Broad-
casters annual convention. Las Vegas Conven-
tion Center, Las Vegas. Contact: (202) 429-5300.
April 28-May 1—Cable ‘96, National Cable
Television Association annual convention and
exposition. Los Angeles Convention Center, Los
Angeles. Contact: (202) 775-3669.

May 19-22—36th annual Broadcast Cable
Financial Management Association/Broadcast
Cabie Credit Association conference. Buena
Vista Palace Hotel, Orlando (Disney World), Fla.
Contact: Mary Teister, (708) 296-0200.

May 23-25—CES Orlando '96/CES Habitech
'96, multimedia trade show presented by the
Eiectronic Industries Association/Consumer
Electronics Show. Crange County Convention
Center, Orlando, Fla. Contact: Cynthia Upson,
(703) 907-7674.

June 9-15—17th annual Banff Television Fes-
tival. Banft Springs Hotel, Banff, Alberta, Cana-
da. Contact: (403) 678-9260.

June 19-22—Promax & BDA '95 conferance &
exposition, presented by Promax International

' and BDA International. Los Angeles Convention

Center, Los Angeles. Contact: (213) 465-3777.

July 10-12—WCA '96, Wireless Cable Associ-
ation annual convention. Denver Convention
Center, Denver. Contact: Sherry Crittenden,
(202) 452-7823.

July 14-17—CTAM '86 national marketing
conference, presented by the Cable Television
Administration and Marketing Society. Boston
Marriott Copley Place, Boston. Contact: {703)
549-4200.

SEPTEMBER

Sept. 2d—Broadcasting & Cable Interface X
conference, cosponsored by BROADCASTING &
Casie and the Federal Communications Bar
Association. New York Grand Hyatt, New York
City. Contact: Joan Miller, (212) 337-6940.

Oct. 9-12—World Media Expo, comprising the
Natlonal Association of Broadcasters Radlo
Show (contact: [800] 342-2460); Radio Televi-
slon News Directors Association international
conference (contact: Rick Osmanski, [202] 467-
5200); Society of Broadcas! Engineers annual
conference (contact: John Poray, [317] 253-
1640), and Society of Motion Picture and Televi-
sion Engineers 138th technical conference {con-
tact: [914] 761-1100). Los Angeles Convention
Center, Los Angeles. Contact: Lynn McReynolds,
{202) 428-5350.

Nov. 11—Broadcasting & Cable 1996 Hall of
Fame Dinner. Marriott Marguis Hotel, New York
City. Contact: Steve Labunski, (212) 213-5266.
Major Meeting dates in red
—Compiled by Kenneth Ray
{ken.ray@b&c.cahners.com)
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EifthhEstaler

Catherine Reid: Commerce’s wise counsel

eing in the majority is more fun,”
Bsays Catherine Reid, senior counsel

to the House Commerce Committee.
It’s also a lot more work.

When Republicans took control of Con-
gress for the first time in 40 years, they cut
the committee staff by one third. Reid, who
already was working long hours before the
1994 election, saw her workload triple as
the Republicans picked up the mantle of
telecommunications reform.

[t was left to Reid and her colleague
Michael Regan to coordinate the detailed
work of writing the first major overhaul of
communications law in more than 60
years.

For the last three months of 1995, Reid,
Regan and 40 other congressional staffers
sat around a table hammering out the fine
print of the 111-puge Telecommunications
Act of 1996, Participants in the House/
Senate conference put in 12 hours a day
and often worked seven days a week. Even
when a budget crisis forced the federal
government to shut down, the conferees
continued to meet.

By many accounts, some of the Senate
Republican staffers were outgunned by
Democratic professionals who had decades
of experience running legislative confer-
ences. Reid is credited by several sources
with picking up the slack. According to
one source, it was to Reid that Republican
senators tumed when they wanted to make
a point in the staff conference.

As a Commerce Committee staffer,
Reid’s job is to represent her bosses—
Commerce Committee Chairman Thomas
Bliley (R-Va.) and House Telecommuni-
cations Subcommittee Chairman Jack
Fields (R-Tex.). Several Washington
insiders say that one of Reid’s strengths is
her ability to negotiate in good faith with-
out compromising her bosses’ role as deci-
sionmakers.

In any legislative conference, staff-level
discussions hinge on the ability of partici-
pants to represent their bosses’ views accu-
rately. One of Reid’s Democratic col-
leagues praises Reid's performance during
the three months of almost nonstop discus-
sions,

“Cathy is a tough negotiator,” the
Democratic staffer says. “She knew exact-
ly what she could promise and what she
could deliver.”

“In an era when staffers often get ahead
of their bosses, Cathy is an honest broker,”

“There is a lot more
coimpetition in the
warld now.”

Catherine
Mary Reid

Counsel, Commerce
Committes, Washington; b.
Aprdl 23, 1952, Plainfield, N.J.;
Alleatown, Pa, 1973; JD,
Washington College of Law,
American University, 1988;
executive assistant, Wamer
Communications Corp., 1976-
78; assistant adminstrator,
W.R. Family Associates, 1978-
80; law clerk, Pierson, Ball and
Dowd, 1986-£8; associate,
Akir, Gump, Stauss, Hauer &
Feld, 1988-91; present
position since 1991
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says CBS’s Martin Franks, senior vice
president, Washington. Franks says he
also counts on Reid to convey his views
without editorial comment. “You don’t
win all the time, but you know you get a
fair hearing.™

Others praise her for a combination of
political acumen and an eye for detail.
“She is a wonderful person to deal with
because she knows more about the subject
than you do and has the personal skills to
deal with a very difficult political situa-
tion,” says Turner Broadcasting Systems
Inc.’s Bert Carp, vice president, govern-
mental affairs.

Reid’s reputation as an advocate extends
beyond the recent conference on the tele-
communications bill. She has also been a
fierce defender of the Commerce Commit-
tee’s turf when it comes to broadcast spec-
trum auctions. Congress’s goal of balanc-
ing the budget in seven years has put an
extraordinary amount of pressure on
broadcast spectrum, which may be worth
billions of dollars at auction.

Reid, who comes from a family of
lawyers, got her start in Washington
working as a paralegal and attending law
school at night. Before joining the Com-
merce Committee staff, Reid worked at
Akin, Gump, Strauss, Hauer & Feld,
where she specialized in communications
law.

In contrast to the deregulatory mood
of her current bosses, Reid spent part of
her time at Akin, Gump defending the
financial interest and syndication rules.
The rules, which the FCC took off the
books last year, restricted the broadcast
networks’ ability to produce and distrib-
ute syndicated programs. “At the time, [
felt the industry wasn’t ready for the
rules to go away,” said Reid, adding,
“There is a lot more competition in the
world now.”

Reid will soon be preparing for FCC
oversight hearings, which Chairman Fields
has promised to hold now that the Tele-
communications Act of 1996 is law.

Fields and other Republicans already
have expressed concern that the FCC may
be diverging from Congress’s intent in
implementing the Telecommunications
Act. Although Reid shares her bosses’ con-
cerns, she is also careful not to indict the
entire commission. “The people at the FCC
are wonderful. [ don’t think they get nearly
the credit they deserve,” she says. = —CSS
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BROADCAST TV

Linda Tabakin, educational services
coordinator, Instructional Television
Fixed Service, Greater Dayton Public
Television, Dayton, Ohio, named pro-
gram/operations manager.

Michelle Heslop, weekend evening super-
vising producer, wDAF-Tv Kansas City,
Mo., named executive producer, week-
end evening newscasts.

| Appointments at
[ wTvu(Tv) New

[ Haven, Conn.:
Gail Brekke, presi-
dent/fowner,
BlackDiamond
Communications
Inc., Minneapolis,
joins as GM; John
Russo, account
executive, WTNH-
TV New Haven,

Brokke

named NSM.

Dennis Hart, instructor, broadcast jour-
nalism, Humboldt State University,
Arcata, Calif., joins KFSN-TV Fresno,
Calif., as producer, Live at Five news.

Joe Mazza, NSM, kBsi(Tv) Cape
Girardeau, Mo.. named GSM.

Don Corsini, VP,
original program-
ing and develop-
ment, Liberty
Sports, joins

| KCAL(TV) Los
Angeles as VP,
sports operations
and production.
Appointments at
WFOR-TV Miami:
Brian Norcross,
chief meteorologist, WTv{Tv) Miami,
joins as director, meteorology, and news
anchor; Anne Roberts, anchor/reporter,
KUSA-TV Denver, joins as news anchor;
Mimmi Mathis, director, program devel-
opment and advertising, wxyz-Tv De-
troit, joins as director, creative services.
Bruce Mello, senior VP/group manager,
Harrington, Righter & Parsons, New
York, joins Katz Television Group
there as VP/director, business develop-
ment.

Ren Scott, reporter, weBs-Tv New York,
joins KYw-TV Philadelphia in same
capacity.

Howard Daniels, assistant director,
finance, KABC-Tv Los Angeles, joins

Corsini

ACSKEDLIUINLS

wLs-Tv Chicago as controller.

Jeff Cash, director, sales, wCAU-Tv Phila-
delphia, joins wkEF(TV) Dayton, Ohio,
as VP/GM.

Michael Kelly, corporate director, sales,
Grant Television Group, joins North-
west Broadcasting Inc. as director,
sales, and GSM, kAYU-TV Spokane,
Wash.

Appointments at KOLD-TV Tucson,
Anz.: Paul Gaulke, creative services
director, wrrx(Tv) Cape Coral, Fla.,
joins as director, marketing; Chuck
George, meteorologist, KPHO-TV
Phoenix, joins as chief meteorologist.

Appointments at Allbritton Communi-
cations: Gerald Heilman, president/GM,
wsET-TV Lynchburg, Va., named presi-
dent/GM, TV Alabama Inc. (WCFT-TV |
Tuscaloosa and wisU-Tv Anniston. both |
Ala.), Phillip Cox, VP/GM, wisu-Tv,
named VP/manager, station operations
of both stations.

Appointments at KOMO-TV Seattle: Sabri-
na Register, news anchor/reporter, KRQE
(Tv) Albuquerque, N.M.. joins as mom-
ing anchor; Tracy Vedder and April Zepe-
da, reporters, KREM-TV Spokane, Wash.,
join in same capacity; Loree Wagner,
assignment manager, named managing
editor.

PROGRAMING

Scot Safon, VP, advertising, Tumer Net-
work Television, Atlanta, named senior
VP.

Stephen Ross, senior VP, special pro-
jects, Wamer Bros., Burbank, Calif.,
named executive VP,

Jacqueline Majers, director, publicity,
foxlab, joins Worldvision Enterprises
Inc., New York, as director, publicity
and promotion.

Tony Colabraro, senior VP, finance and |
administration, Worldvision Enterpris-
es, New York, named senior VP/CFO.

Steven Hill, director, international human
resources, Blockbuster Entertainment
Group, Fort Lauderdale, Fla., joins Via-
com Inc., New York, as VP, intema-
tional human resources.

Christopher Jacquemin, senior research
analyst, Rysher Entertainment, Los
Angeles, named research manager.
Jeffrey Rosen, VP, litigation and
employment practices, Capital
Cities/ABC, New York, named VP,
human resources.

Scott Simensky, LSM, wABC-TV New
York, named VP, National Television
Sales, Capital Cities/ABC, there.

Todd Woods, director, research, WTMI-TV
Milwaukee, joins MGM Domestic
Television Distribution, Santa Monica,
Calif., as manager, television research.

RADIO

Eileen Thorgusen,
district director,
CBS Radio Net-
works, joins Pre-
miere Radio Net-
works Inc., Los
Angeles, as VP,
affiliate relations.

Appeintments at
WKTU {FM) New
York: Scott Elberg,
sales manager,
WFAN (AM) New York, joins as GSM,
Frankie Blue, director, programing, The
Box, joins as program director.

Tim Parker, operations director, Prime
Sports Radio, Irving, Tex., adds pro-
gram coordinator to his responsibilities.

Rick Roberts, host, afternoon drive show,
kCMo(aM) Kansas City, Mo., joins KRLD
{AM) Dallas as host, AM NewsTalk.
Wesley Spencer, VP/controller, Group W
Radio, New York, maves to CBS
Radio there in same capacity.

Brian Robinson, director, sales, Sham-
rock Radio Sales, San Francisco, The
Interep Radio Store, named radio mar-
keting specialist, San Francisco.

Anna Kosof, former GM, wBGO(FM)
Newark, N.J., joins Hawaii Public
Radio, Honolulu, as president/GM.
Kevin 0'Keefe, cxecutive VP/CFO/direc-
tor, Pyramid Communications Inc.,
joins Evergreen Media Corp., Irving,
Tex., as executive VP, operations.

CABLE

Appointments at American Telecasting
Inc., Colorado Springs: Robert Hostetler,
VP, development, named president/
CEOQ:; David Sentman, VP, finance/CFO,
named senior VP/CFQ; Terry Holmes,
GM, wireless cable systems, West
region, and John Suranyi, GM, wireless
cable systems, Rocky Mountain and
Upper Midwest regions, named VPs,
operations.

Appointments at News 12 Westchester,

Thorgusen

| Yonkers, N.Y.: Sue Megroz, reporter,
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Quattrane Evans Manual Lamire

Appointments al Discovery Channel. Bethesda, Md.;
Michasl Quattrone, V. prime lime programing, rarmed
senior VWP, programing: Gaynelle Evans, cxecutive pro-
tucer, Steven Manuel, producerwriterdirector, and Maw-
reen Lemire, producer/writer/editor, jein Discovery s
prime time programing unit as executive producers.

sales, CNN, Atlanta,
joins Prevue Net-
works, New York, as
Eastern sales manag-
er, national advertis-
ing sales.

Lisa Dunn, news and
traffic reporter, Air-
watch Communica-
tions, San Diego,
joins Daniels Cable-
vision, Carlsbad,
Calif., as anchor/pro-
ducer, Local Edition

his mother’s maiden name, he made his
big-screen debut in 1932 after a talent
agent spotted him on stage in Houston.
Talbot is survived by four children and
seven grandchildren.

H. Lee Browning, 72, retired Cosmos and
Orion Broadcasting executive, died of
cancer at his home in Greenville, S.C.,
Feb. 25. From the 1960s to the 1980s
Browning was general manager at tele-
vision stations including wFIE-TV
Evansville, Ind.; wrrv-Tv Green Bay,
Wis., and wAvE(TV) Louisville, Ky. He

was VP, operations, for Orion Broad-
| casting when the company was acquired
by Cosmos. Browning moved to Cos-
mos headquarters in a similar capacity
and retired in 1988. He is survived by
his wife, Mona; four children: seven

i Heudline News.

'MULTIMEDIA

Appomtments at WITF Inc., Harris-
burg, Pa.: Greg Poland, CFO, Danbury
Broadcasting Inc., Danbury, Conn., grandchildren, and one great-grand-
joins as CFO; Joe Martellaro, community | child.

relations coordinator and communica- | Lee Concil Sheridan died on Feb. 24 in
(DA BRI, il Al g, (st New York City. She retired in .I99U as
bershl.p. executive VP, Television Editorial
Appointments at WETA-FM-TV Wash- | Corp., publisher of Television and
ington: Judi Albers, director, direct mail | Rgudio Age. Sheridan is survived by her
and telemarketing promotions, named | brother and nieces and nephews.

| executive director, membership plan- Compiled by Denise Smith

ning and developmem, Ol | e-mail: d.smith@b&c.cahners.com
manager, educational outreach, named

WwALK-FM Patchogue, N.Y ., joins in
same capacity; Danielle Serino, producer,
transfers from Long Island as reporter:
Jill Winston, lawyer. joins as reporter.
David Kelly, VP, East Coast adventising
sales operations, and GM, Cable
AdNet, Pittsburgh, joins Bay Cable
Advertising, San Francisco, as GM.

Appointments at
Nickelodeon Swu-
dios, Orlando,
Fla.: Scott Fish-
man, executive in
charge of produc-
tion, named assis- |
tant GM/VP, pro- |

director.

duction services; |
Tim Quealy, VP,
operations,

named GM. ‘

_ DEATHS

Lyle Talbet, the versatile character actor
who played Ozzie and Harriet Nelson’s
irritable neighbor Joe Randolph on The
Adventures of Ozzie & Harriet from
1956 to 1966, died last week at his San
| Francisco home. He was 94. One of the
24 founding mem-
bers of the Screen
Actors Guild in
1935, Talbot also
had recurring roles
on The Bob Cum-
mings Show, The
Lucy Show, Burns
and Allen and The
Danny Thomas
Show, as well as an
extensive screen
career. Talbot,
whose real name
was Lysle Holly-
wood Henderson,
began in show busi-
ness as a magician’s
assistant but soon
moved on to reper-
tory theater. Known
as “Mr. Holly-
wood” by virtue of

Quealy

Phil Weinstock, director, programing.
Zing Systems LP, Denver, joins TCI
News, Englewood. Colo., as develop-
ment director.

Scott McCoy, VP, special programing

| Mmme Pearl, 1913-1996

| l Minnie Pearl, 83, whose trademark greeting
“Hoooowdeee! I'm just so proud to be here,” delighted
audiences for a half-century on wsM(am) Nashville, the
o _Gime Grand Ole Opry and
| ~ later on the syndicat-
ed TV show Hee
Haw, died March 4 at
Columbia Centennial
Medical Center of
complications from a
Feb. 25 stroke.
| = Pearl, whose real
name was Sarah Cannon, once delighted a Washing-
ton audience when she made an appearance at a
House Communications Subcommittee meeting (sans
trademark hat and price tag) to help wsm make a case
for protecting its clear-channel status. Shown above at
the meeting in 1977 are Pearl and a young Tennessee |
representative, Al Gore. —IE

The World's Weather Leader '™
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Disney’s acquisition of Capital
Cities/ABC got a big vote of con-
fidence last week with the deci
sion of Warren Buffett's Berk-
shire Hathaway Corp. to convert
its 20 million CapCities/ABC
shares into Disney stock. It's like-
ly, however, that Berkshire will have to
take some cash, due to a cap on new
shares that Disney imposed in con-
nection with its CapCities acquisition.
Berkshire is the largest single CapCi-
ties shareholder.

MCA this week is expected to
conclude a deal to acquire half
of Brillstein-Grey Entertainment
for about $75 million. Spokesmen
for both companies declined com-
ment, but MCA is said to have been
negotiating with B-G partner Brad
Grey for several weeks. The deal calls
for MCA/Universal to distribute the
company’s movie and TV product, but
excludes B-G's talent management
division. It remains unclear how the
deal would affect B-G's two-year-old
programing partnership with ABC,
under which B-G has produced the
sitcoms The Naked Truth, The Jeff
Foxworthy Show and NewsRadio.

Former Act Il Broadcasting
president Richard Ballinger and
former Lazard Freres & Co.
investment banker Scott J.
Saunders have formed Balcom
Media, which will raise money to
finance broadcast and cable proper-
ty acquisitions and to fund start-up
companies. Ballinger says they are
making their move now because of
“fresh opportunities” created by the
telcom bill and new technologies.

Disney signed some new talent
last week. Walt Disney Television
Animation signed an overall develop-
ment deal with Paul Germain and
Joseph Ansolabehere, producers of
the CBS Saturday morning cartoon
Beethoven. Germain’s other TV cred-
its include the upcoming Nickelodeon
series Hey Armold! and the cable net-
work’s hit Rugrats. Director Michael
Mann signed a long-term movie deal
with Disney that may also include a
TV series for ABC. Mann was the cre-
ator of NBC hit Miami Vice.

Cablevision Systems may hand
over its Sportschannel New
York to ITT as payment toward a
$250 miillion loan from ITT for

IinlBriel;

Old stars, new nets

Two power hitters from NBC's glory days in the 15880s are on their way back
to prime time, but not for NBC. Ted Danson {Cheers) and Michael J. Fox
{ Family Ties) have signed sitcom deals for the 1996-97 season, Danson will
return in a project for CBS, which reporiedly beat out MBC for rights to the
show. Danson's wife, actress Mary Steenburgen, also will star in the untitled
project. Fox is reteaming with Family Ties creator Gary David Goldberg on
an ABC project. Tentathwely titled Spin, the series will star Fox as the assis-
tant to the mayor of New York. Both projects will be produced by Dream-
Works, with Fox's series produced under ABC's alliance with the studio.
CBS and ABC have given at least full-season orders for the projects, and
each deal calls for the networks to pick up the entire cost of the seres. —SC

the 1995 joint purchase of
Madison Square Garden. Accord-
ing to a recent proxy statement,
Cablevision may repay some of the
debt in limited programing assets.
Cablevision has until March 17,
1997, to repay the loan.

ABC announced last week that
Roseanne has been renewed for
a ninth season with a 22-
episode order. The sitcom current-
ly ranks 16th among all network
shows among adults 18-49.

A spokesperson for Compu-
Serve confirmed that AT&T
executives met with Compu-
Serve executives last week to
discuss AT&T WorldNet Service
offering access to the commer-
cial online service.

The NAB has tallied votes in its
board elections. The following
were elected to the NAB Televi-
sion Board (asterisk indicates incum-
bent): James G. Babb*, Babb Com-
munications, Charlotte, N.C.; John C.
Conomikes*, Hearst Broadcasting,
New York; Dennis J. FitzSimons®, Tri-
bune Television, Chicago; Howard W.
Meagle*, krvs-Tv Cape Girardeau,
Mo.; Edward Reilly, McGraw-Hill
Broadcasting Co., New York; Patrick
Scott, Fisher Broadcasting, Seattle.
The following were elected to the
radio board: District 4 (Del., D.C.,
Md., Va.)—William Poole, wFL$-AM-FM
Fredericksburg, Va.; District 8 {La.,
Miss.}—Stephen C. Davenpont,
WKXG(AM)-WYMx-FM Jackson, Miss.;
District 14 (lowa, Wis.)—Mark Hed-
berg, kriB(AM)-KLSS-FM Mason City,
lowa. Radio Board members
announced in February: District 2
(N.Y., N.J.)—William O’Shaughnessy,
wvox(am)-wRTN(FM) New Rochelle,

N.Y.; District 6 (N.C., 5.C.}— William
McElveen, WTCB(FM)-WOMG-FM-
wisw(am) Columbia, S.C.; District 10
(Ind.}—Kenneth S. Coe", WLOKAM)-
wcOEe(FM) La Porte; District 12 (Mo.,
Kan.}—Curt Brown", KTTS-AM-FM
Springfield, Mo.; District 16 (Colo.,
Neb.}—Dick Maynard, KEKB(FM)-
kBKL(FM) Grand Junction, Colo,; Dis-
trict 18 (South Tex.)—John W. Barg-
er*, KRIO-FM San Antonio; District 20
{Mont., [daho, Wyo.}—Larry Roberts®,
Sunbrook Communications, Spokane,
Wash.; District 22 (Ariz., Nev., N.M.,
Utah)—Jeff Lyon®, kaTk-am-Fm Carls-
bad, N.M.; District 24 (South Calif.,
Guam, Hawaii)—Howard B. Ander-
son®, khwy(Fm) Los Angeles. Board
members are elected to two-year
terms.

Canadian-owned New Country
Network and Country Music
Television (jointly owned by
Gaylord Entertainment Corp.
and Group W Satellite Communi-
cations) have agreed to jointly
operate a single Canadian coun-
try music network called CMT,
Country Music Television,
resolving a long-standing dis-
pute between CMT and the
Canadian government.

UPN’s Moesha scored its high-
est metered-market numbers
ever last Tuesday night (March
5), when it averaged a 7.0/11 share.
Highlighting the overnight perfor-
mance were the show’'s numbers in
New York on wwoR(Tv), where it
scored a 10.0/186, finishing number
one at 8-8:30 p.m. In the country’s
top market the series beat ABC's
Roseanne, NBC's Wings. CBS’s The
Client and the first hal-hour of Fox's
Tuesday movie.
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WASHINGTON
Analog fans

An increasing number of broadcasters
are entertaining an analog-only strate-
gy, passing up digital channels indefi-
nitely. The threat of spectrum auctions
is the chief catalyst, although some
have thought all along that broadcast-
ers—especially VHF broadcasters—
have more to lose by giving up analog

CosesdliCireil

Who’s minding the store?

Top hidder for PCS C-block spectrum Morthcoast Communications confirmed
Iast waak that some of its financing comeas from Charles Dolan, head of M5S0
Cablevision Systems. That disclosure followed complaints by other bidders
about participants not tully disclosing their financing. Northcoast, headed by
Dolan's nephew, John, did not detail its financing in the original application
accompanying its 3875 million bid, claiming assets of less than $10,000 and
na revenue. The relationship between the Dolans and the fact Northcoast bid
only in Mew York and Cleveland, where Cablevision has most of its subs, lad

than to gain with digital.
Barrett making it official

Andrew Barrett is finally calling it
quits. The FCC commissioner says he
will formally announce his departure
within two weeks and will be gone
within two months. Barrett will not say
where he’s going, only that he likely
will stay in Washington. The Chicago
Republican’s five-year term ended last
June, but law permits him to keep his
seat until the end of this year, assuming
no replacement is appointed.

Barrett's departure is good news for
FCC Chairman Reed Hundt, who has
often faced Barrett’s outspoken oppo-

to spaculation that Norhcoast was fronting for Cablevision. In a complaint to
the FCC, bidders Nextwave Personal Communications and Go Communica-
tions accused unnamed participants of being “fronts” for larger companies
and undermining the spirt of an auction designed for small businesses. Last
Thursday i(March 7}, Northcoast filed an amendment to its application repart-
ing it had secured loans, and may seek eguity investment, from Charles
Dolan. Elsewhare on the “front” fromt, one source was speculating on
MNextWave's relationship to backer Qualcom, which develops, manufactures
and markets wirgless communications eguipment and has assets of more
than $240 million, Janice Cbuchowskl, executive vice president of MaxtWawva,
iz on Cualcom's board, and MextWave officers Allen Salmasi: and Jim Mag-
sen were officers of Qualcom as recently as last year. Obuchowski denies
MextWave is a front for Qualcom. —MK

while investigating Urban Broadcast-
ing’s charges.

Silver King snag
Barry Diller’s bid to assume control of

sition. But Hundt will be left without Silver King hit a snag last week. FCC NEW YORK

the third vote he needs to accelerate commissioners had cast their votes to

his agenda. (Only Commissioner approve the 12-station deal but then DeCesare moves to new
Susan Ness has proved a steady ally.) | received an objection from a company frequency

Replacing Barrett probably will not be
considered until after the November
elections. If Clinton is re-elected, the
White House likely will nominate two
for the agency—a Republican to
replace Barrett and a Democrat to
replace James Quello, whose term
ends in June. The White House will
make sure the Democratic nominee
will be what Quello is not: Hundt's
third vote.

Babb eyes chairmanship
Babb Broadcasting’s James Babb has
set his sights on the chairmanship of
the NAB TV board, sources say. He
now serves as vice chairman. Clyde
Payne, vice president/general manag-
er, wBKO-TvV Bowling Green, Ky./
Benedeck Broadcasting, confirmed
last week that he plans to run for vice
chairman of the TV board.

claiming that Silver King had skirted
ownership rules “for several years” by
exercising control over a station it did
not claim among its “owned” stations.
Urban Broadcasting Corp. President
Theodore White, whose company holds
the license for wTMw(TV) Arlington,
Va., told the FCC that although Silver
King holds a 45% non-voting share in
Urban, the company “knowingly and
willfully violated the commission’s
rules by expending millions of dollar to
construct and operate wrmw.” Charges
of skirting the ownership rules last year
lead the commission to deny the license
renewal of Trinity Broadcasting Net-
work’s wHFT(TV) Miami. Commission
officials last week were pondering how
to treat the new allegations. One option
reportedly was to approve Diller’s bid
to assume control but stay the action

20-year CBS veteran Don DeCesare
has resigned from his post as VP of
operations for CBS News to pursue a
career as a radio station owner. DeCe-
sare has purchased wenx(aM) Middle-
town, Conn., and plans to buy a sec-
ond station in a nearby town.
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

No time for free time

We were there when Rupert Murdoch announced his politi-
cal-time giveaway. We've read and listened 1o Walter
Cronkite and Paul Taylor on the subject. And Reed
Hundt/David Westin/Bill Bradley/Ted Koppel. Indeed. we
were thinking about how to improve on their proposals
with one of our own when suddenly we realized: this is a
tail wagging a dog. Yes, ours is an imperfect system, and
one that bears a remarkable resemblance 1o the making of
sausage. But adding an hour, or several, of tree time will
make no iola of ditterence in the election outcome. As a
solution, it isn't. As a precedent, it’s dreadful.

Backing up a bit. Murdoch announced that Fox would
donate one hour on election eve and give 10 spot minutes
for candidates of the major parties to explain themselves.
No big deal, in our view, and hardly worth the ballyhoo
that has auended it. The hard fact is: By election eve Amer-
icans will have been exposed 1o thousands of hours of polit-
ical appearances, interviews. commercials and debates (rel-
atively speaking. few on Fox). The field will have been nar-
rowed 1o two (presumably), and most volers will have
decided what to do. We fear that Murdoch’s hour will be
100 little. 100 late and too pedestrian to light up the skies

That’s not to dismiss the efficacy of Murdoch’s call for
political reform. nor to deny that the high cost of campaign-
ing is a scandal. We know he has more in mind than giving
away television. but that’s the inevitable focus.

(If pressed, we can also make a case that requiring free
airtime for candidales—as opposed to donating it—is rep-
rehensible and anti-American. not to mention against the
First Amendment. Of course. if the New York Times, the
Wall Street Jowrnal and the Washingron Post want to con-
tribute free pages for political advertising, that’s their busi-
ness. Until they do, we’ll ask them to keep 1o themselves
their opinions on free television advertising.)

Should the broadcast or cable networks elect to do some-

| thing in the free-time vein. each should act on its own.

(They already act in concert in donating time for presiden-
tial and vice presidential debates. but beyond that we're
most comfortable if they act independently; this is no time
to further regiment the airwaves/wires.) Nor is it the time 10
try 1o establish linkage with broadcasting’s public trustee-
ship. a gleam ever in the FCC chairman’s eye. Not 1o put
too fine a point on it. should politicians be legislated free
airtime. there will tollow a glut of campaigning that will

| swamp the medium and the body politic.

Radio’s week that was

The radio industry wasn’t waiting last week for the FCC to
dot the i's on its order lifting and loosening the ownership
caps. In a record-setting few days almost $700 million
worth of radio stations changed hands pending commission
approval. Having to pay off Howard Siern’s fines clearly
has not dampened Infinity’s fire for the medium. It ponied
up $410 million to up its station count 10 46 (and re-upped
Stern 1o a new five-year contract to boot). Clear Channel,

[ meanwhile, continued its buying spree, upping its station

count 1o 52. Toss in a couple of eight- and nine-figure pur-
chases by familiar names PPaxson and Nationwide, and
you're talking real money.

Anyone looking for a prologue to this success story need
go no farther than this week’s station-trading special.
beginning on page 40 (we’d like to claim some prescience

| in the scheduling of that special to coincide with the biggesl

station sales week in radio history. but sometimes you just
get lucky). Station sales were setting records for numbers
and prices in 1995, said the brokers. and with deregulation,
elections and Olympics, 1996 “is revving up to be even bet-
ter” than they predicted. 1t didn’t take long for that predic-
lion to come true.
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Pennsylvanra

Forecast on Jonuary 14th, for Janvary 19th
AccuWeather Cliends:  “Flooding problems almost certain”
Government Sources:  “Mostly cloudy with a chance of rain”

Forecast on January 18th,_for January 19th
AccuWeother Clients:  “Severe flooding will occur”
Governmerit Sources:  “"Heavy rains would cause local problems

where storm drains have not been
cleared. But significant flooding would
only occur with much more rain than is
expected...(The) ratings raising-fear
mongering being employed by some
TV weather folks {is) not called for.”

What happened Presidert Clinton declared all 67 counties in Pennsylvanio
o federal disaster areq, a result of the worst flooding since “Agnes in 1972".

From Oregon’s flooding in
January to the February freeze
in Florida--whenever weather
is in the news, there is no
greater source for accurate

forecasts than AccuWeather.

Take charge of your weather with the
AccuWeather Advantage.

Serving television, radio, newspapers, on-line services, cable, Internet.

Call 800-566-6606 for more information.

ACCU FEATIER

The Worlc's Weather Lea der™
619 W, College Avenue, State College PA 16801
Call B00-566-6606 * Fax 814-231-0453 e E-mail info@accuwx.com

Visit our Internet site at: http://www.accuwx.com
3 © 1996 Accuwi er. Inc
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Spin itany way
you want:

PPN

Only one network

showed growth
In February.

With continued growth, FOX finished the February
sweeps with the highest Adults 18-49ratings in its history
as a 7-night network.

FOX was the only network to show year-to-year growth among Adults 18-49.
FOX finished up +2% owver last February, while NBC dedined -1%, CBS fell -11% and ABC dropped -14%.

FOX ranked #1 or #2 among Adults 18-49 on 5 of 7 mights.
FOX ranked #1 among Adults 18-34 in head-to-head competition.:

FOX was the only network to show year-to-year growth among Adults 25-54.
FOX finished up +4% over last February, while NBC declined -1%, CBS fell -12% and ABC dropped -15%.

FOX posted year-to-year growth on 4 of 7 nights (more than any other network).
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