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The new Buzzword for
syndication Success I a
Firm Go for Fall Launch!

Cleared in 9 of the top 10 markets,
reaching over 80% of the country in just 10 weeks!

The freshest dating game show of the 90°'s proudly welcomes
the following broadcasters to its impressive lineup:

& Tribune Broadcasting & Hearst Broadcasting

& New World Television & Bahakel Communications

& River City Broadcasting « Sindair Broadcast Group
TRIB[JNE STATION SALES ADVERTISER SALES .

NEW YORK CHICAGO ATLANTA LOS ANGELES NEW YORK CHICAGO
212.903.3800 312.222.4441  404.814.9985 213.460.3854  212.903.3800 312.222.4412
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Next season’s runaway hit is already a prove@ performer!

Star Trek The Next Generation 2%
Lt Triumphs in the toughest
time period in syndication!

Hard Copy 1.8
Inside Edition 14

& - 3 | STATION PROGRAM A18-34 RTG) | |
Scores #2 in key demo el
4 | KTLA Bzzz! 41 | o2 < l
delivery -
| KTTV Home Improvement 6.6 | Advantage
- Outperforms all 3 network  § B 3.1
0&o’s and esiablished | I 26
indie competition |
i
|

24 overpowers the majorit
of veteran performers in its test ¢y

STATION PROGRAM wi8-34 Wwi18-49 M18-34 M18-19 “2-17
KTLA B2z2! 3.7 3.2 45 35 | 198
KTTV Heme Improvement 6.9 73 6.2 6.2 | 119
KCOP Star Trek The Next Generation 2.0 54 31 38 | 117
KABC Jeopardy 3.0 44 2.1 3.3 | 118
KNBC Extra 45 23 1.8 26 [ 120
KCBS Hard Copy 21 28 1.6

KCAL Inside Edition 1.6 2.2 1.2

Put a proven performer to
work for you this fall!

" AVAILABLE SEPTEMBER 96

BSI/SNAP, February, 1996 (Lot Angeles M-F 7:00-7:30 PM)
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Digital TV was aces at NAB "96.
This HDTV demonstration used
a live model. / 10

BROADCASTING / 31

Iger gets his mouse ears In a move to integrate
Disney’s and ABC’s TV operations, Disney has consoli-
dated distribution under CapCities/ABC President Bob
Iger. Studio chief Joe Roth will oversee production and
home video. / 33

News Corp.-New World: Will

they or won’t they?
News Corp. Chairman

e Rupert Murdoch again has
squashed rumors that Fox is
close to acquiring al! or part
of New World. Sources say,
however, that the companies
are negotiating. / 34

Top-rated ‘Mighty Morphin
Power Rangers' is evolving
into 'Power Rangers ZEO,’
accompanied by a $5 miilion
promotional blitz. / 35

COVER STORY

All cable roads
lead to Denver

Liberty Media Corp.’s Peter
Barton has a window on
more than 90 cable pro-
graming services, including
CNN, Discovery and BET.
Barton’s mission is to boost
Liberty’s stock by increas-
ing the value of each of
those programing assets and
exploiting new opportuni-
ties. In an interview. Barton
discusses his ambitions for his family of networks.

Cover photo by Bill Cronin / 28 |

Must Reading from
| ]

April 22, 1996

' " TOP OF THE WEEK / 6

Broadcasters ‘bullying Congress,’ Dole says Senaie Majority Leader Bob
Dole has blasted the NAB for what he says are attempts to strong-arm Congress and
deceive viewers with its anti-spectrum auction advertising campaign. / 6

Broadcasters ready for digital switch Last week’s NAB '96 convention
marked an apparent shift in broadcasters’ attitude toward digital TV, Although they
continue to worry about cost, they seem ready to embrace the technology. / 10

New Regency, PolyGram vie for MGM/UA Metro-Goldwyn-Mayer/United
Artists is on the block, and Arnon Milchan’s New Regency Enterprises and music giant
PolyGram are considered the leading candidates to buy the studio. It could go for $1.5
billion—$2 billion, Wzll Street analysts say. / 14

Amarillo TV challenges imported signals xamr-tv Amarillo, Tex., is the
perfect place to challenge a satellite carrier’s importing of a distant network signal. And
the station is doing just thai. Since KAMR-TV is the local NBC affiliate, PrimeTime 24
must discoanect subscribers within its contour, station officials say. / 20

CABLE / 45

MSOs make new net picks A survey of cable
operators shows that the emerging networks most likely to
be added in the year ahead are the History Channel, ESPN2,
Home & Garden Television, -

The Learning Channel and
Cartoon Network. / 47

Discovery takes
network path Discovery
Networks this year will spend
$180 million to produce origi-
nal programing. With more
than 1,700 programing hours
planned for the 1996-97 sea-
son, Discovery demonstrates
how cable networks are gain-
ing parity with broadcast net-
works in vying for upfront advertising dollars. / 48

Te’emmi Digital Studio debuts Sofi-
(,al- image/Microsoft’s production soft-
ware, Digital Studio, will go into beta
testing by July. In the meantime, this ground-breaking video
editing tool was demonstrated last week at NAB *96. / 61

Systems are solutions at NAB As broadcasters
ease into the digital age, manufacturers at NAB 96 empha-
sized the need for integrated production and operations
components linked by high-speed compuiter networks. / 63

Harry Enfield hosts an irrev-
erent opera series on the
new Ovaticn network. /52

Cable Ratings.......... 18 Fates & Fortunes.....81
Changing Hands 79 inBrief ........c........ 84
Classified ................ 86 Nerwork Ratings.....36
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Qur family is everyone

(Game Show Network: is the clear choice in your search for
decent entertainment that families can watch together.
It's television that rever offends and always entertains.

Call us at (310) 280-2222.

A Sony Picinres Ensersainmens Company
1996 Th= Gz how Network AlLR
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Dole: Broadcasters

‘bullying Congress’

Senator majority leader criticizes NAB's ‘TV tax’ commercials

By Christopher Stern

enate Majority Leader Bob
s Dole (R-Kan.) blasted the

National Association of
Broadcasters last week for
attempting to strong-arm Con-
gress and deceive viewers with its
anti—spectrum auction advertising
campaign.

Broadcasters “are bullying
Congress and running a multi-
million-dollar scare campaign to
mislead the public,” Dole said on
the Senate floor. The ads, carried
by stations around the country,
state that members of Congress
support a “TV tax” but make no men-
tion of the additional spectrum broad-
casters are expecting to receive for the
transition to digital television.

Dole’s criticism of the NAB-spon-
sored campaign came just as some
broadcasters at the association’s annual
convention were close to declaring vic-
tory on digital spectrum auctions. “The
spectrum issue’s just about won,”
Westinghouse Electric Chairman
Michael Jordan said.

Broadcasters also were buoyed by
Senate Commerce Committee Chairman
Larry Pressler’s (R-S.D.) announcement
that there is not enough time to introduce
spectrum legislation this year.

Both NAB and FCC officials sug-
gested last week that the spectrum auc-
tions may become a presidential cam-
paign issue. In a speech to broadcasters
in Las Vegas, Vice President Gore
said: “We have opposed every sugges-
tion from the Gingrich-Dole Congress
that we should immediately auction the
digital spectrum and let the winners do
whatever they want with it.” Dole
made his statement within 24 hours of
the Vice President’s speech, but a con-
gressional source said Dole was not
aware that Gore had made the speech
when he delivered his own statement.

Sources familiar with Dole insisted

&

i

3 III .
Senate Majority Leader Bob Dole (R-Kan.) says NAB

ads are misleading attempts to intimidate Congress.

that he was motivated by broadcasters’
“heavy-handed” tactics rather than by
presidential politics. Despite Dole’s
anger, the NAB said that it would con-
tinue to stand behind the ads, scheduled
to coincide with the two-week congres-
sional recess that ended April 15.

“What this shows is the impact of
issue advertising on television,” said one
broadcast industry source. However, the
source also said that alienating Dole,
who has effectively wrapped up the
Republican presidential nomination,
could backfire: “It’s risky business
because of who he is and what he might
become.”

One communications tobbyist who
has worked with the Republican lead-
ership warned broadcasters not to
gloat: “You shouldn’t revel in your
smugness, because that is going to
come back at you.”

Dole has never specifically advocat-

ed spectrum auctions in public,
although he came close last week.
“The broadcasters say they can’t
afford to buy additional airwaves,
which the Congressional Budget
Office estimates are worth $12
billien,” said Dole, adding that
broadcast station sales totaled
more than $31 billion during the
past two years.

Although broadcast industry
lobbyists remain confident that
the digital spectrum auction pro-
posal has been defeated, they still
are concerned about the Clinton
administration proposal to com-
plete the transition to digital by
2005. “The digital auction proposal is
dead for the year, but the issue that is
still alive is the forced return” of the
analog channel, said one lobbyist.

One congressional source said that
Dole has not endorsed the upfront auc-
tion proposal because he wants to keep
all options open, including the Clinton
administration’s proposal to accelerate
the transition to digital. The source
cautioned, however, that “from a poli-
cy standpoint, it has some problems.”

One industry lobbyist said that some
broadcasters are considering a second
advertising campaign attacking the
Clinton administration’s proposal. The
campaign not only would seek to head
off the administration’s accelerated auc-
tion proposal but also would placate
Dole, who has indirectly complained
that the first ad campaign unfairly sin-
gled out Congress. The NAB, which
produced the first set of spots, said it has
no plans for a second campaign.

In addition to his criticism of the ad
campaign, Dole said broadcasters have
ignored the issue in their own news cov-
erage: “Maybe broadcasters felt this
issue wasn’t newsworthy. But if that’s
the case, why did the National Associa-
tion of Broadcasters vote to go on the
offensive and launch a multimillion-
dollar ad campaign?” ]

www americanradiohistorv com
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THE L.A. ACCESS
HOUSEHOLD STORY.

1ST-RUN ACCESS STRIPS
LOS ANGELES/FEBRUARY 1996

HOUSEHOLDS

= L
| KNBC/7:30PM ."jA
KCBS/7:00PM i
2 KCAL/7:00PM
g KCAL/7:30PM

 BUT ADVERTISERS DON'T
BUY HOUSEHOLDS...
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1ST-RUN ACCESS STRIPS
LOS ANGELES/FEBRUARY 1996

HOUSEHOLDS

KCBS/7:00PM | HARD COPY

KCAL/7:00PM |

KCAL/7:30PM

SOURCE: NSI SNAP RTG/SHR

" TIME-
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1ST-RUN ACCESS STRIPS
LOS ANGELES/FEBRUARY 1996

ADULTS 18-49

KNBC/7:00PM EXTRA 4.0, 'IOH

KABC/7:00PM | JEOPARDY

KABC/7:30PM | WHEEL OF FORTUNE

; ENTERTAINMENT
KCBS/7:30PM TONIGHT

KCBS/7:00PM HARD COPY 2.4/6

: A CURRENT
KNBC/7:30PM | rcilt 2.4/6

KCAL/7:00PM | BRI 1.9/5

KCAL/7:30PM | JOianal  1.6/4

.

WARNER BROS.
COMESTIC TELEVISMIN
DISTRIBUTION
A Wine Sarner Entertainment Commnn
018 T\l’u‘n Brem. All Regha: Rosowd
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Broadcasters ready
for digital switch

NAB attendees questioned see it as competitive necessity,
although some express concern over cost

By Chris McConnelt

ast week’s NAB con-
Lvenlion marked an

apparent shift in broad-
casters’ attitude toward dig-
ital TV. Although they con-
tinue to worry about cost,
they seemed ready to
embrace the technology and
use it 10 broadcast either
HDTYV or several standard-
definition channels.

“It’s definitely a compet-
itive necessity.” said Dane
Kistner, chief engineer of
wkTVv(TV) Utica, N.Y ., after
visiting a demonstration of
HDTYV broadcasting sponsored by
Westinghouse and CBS. “I’ve been
converted.”

Rick Jordan, chief engineer at
wBOC(TV) Salisbury, Md., also cited
the HDTV demonstration and the abil-
ity of DBS companies and others 10
detiver a digital picture. “Broadcasters
are no longer driving the train,” he
said. “We've got to do something.”

Committee.

Policy Research.

Senate hears anti—Gran:l_AIIiance sentiment

The Grand Alliance standard for digital TV should be scrapped, according
to three academics testifying last week in front of the Senate Commerce

“It's time to fold the Grand Alliance,” said Nicholas Negroponte of the
Massachusetts Institute of Technology. “It would be a drastic mistake to
lock in...one standard,” said Peter Huber of the Manhattan Institute for

Senate Commerce Committee Chairman Larry Pressler (R-S.D.) raised
the issue during a hearing on spectrum policy last week.

“If we don’t move forward, the |

deep-pockels players are going to put
us out of business,” said Lowry Stew-
art, production manager at WKBN-TV
Youngstown, Ohio. “I'm anxiously
awaiting the [equipment] acquisition
phase.”

The prospect of acquiring equipment
1o transmit a digital signal still worried
other broadcasters. “Where’s that

For the past eight years a consortium of companies known as the
Grand Alliance has been working on a standard for digital TV transmis-
sion, including high-definition television. The FCC is scheduled to vote
May 9 on a proposed rulemaking to adopt the standard.

The Grand Alliance system wouid allow broadcasters to transmit a high-
definition signal or four or more so-called standard-definition channels
simuitaneously. The system also would allow broadcasters to transmit data.

Supporters of the Grand Alliance say it will be difficult for digital TV to
take hold with consumers unless the FCC adopts the standard. But Huber,
Negroponte and the Discovery institute’'s George Gilder testified last week
that the Grand Alliance standard, if adopted, would lock broadcasters into
a technology that may become obsolete in the not too distant future. —CS

www americanradiohistorv com

Digital TV was prominent in Las Vegas, including this Nippon TV
high-definition television demonstration using a live modei.

money coming from?” asked Douglas
Melanson, chief engineer at KSWT(TV)
Yuma, Ariz.

Luis Romero of wrrs(Tv) Tampa,
Fla., also voiced concerns about his
station’s ability to finance the digita!
pictures. “I want o send pictures like
that, but I can’t afford it,” said Romero,
the station’s operations manager.

To make the move to digital, stations
must obtain a second chan-
nel. Then, at an estimated
cost of $1 million—$3 mil-
lion, they must install a
second transmitter and
antenna. With the extra
transmission system, they
will be able to broadcast
digital network program-
ing while continuing to air
their conventional NTSC
programing.

Aside from cost, whal
concerns broadcasters is
the second channel, the
subject of much debate in
Washington. Senate Major-
ity Leader and Republican
presidential candidate Bob
Dole (R-Kan.) thinks broadcasiers
should bid for the extra spectrum at
auction, but broadcasters and most
lawmakers advocate giving stations the
channels for a number of years to
insure a smooth transition to digital.
The debate flared again last week over
anti—spectrum auction ads aired by
broadcasters (see page 6).

The broadcasters on the NAB exhi-
bition floor echoed the messages deliv-
ered in speeches by top network execu-
tives (BROADCASTING & CABLE, April
17). Fox’s Rupert Murdoch called the
cos! of digital 1elevision “absolutely
terrifying,” but still insisted that the
industry needs to invest. “We really
have no choice.”

NBC President Bob Wright said
broadcasters will need the digital tech-
nology to compete with DBS, cable
and telephone companies. And Jordan
maintained that broadcasters cannot
allow competitors 1o deliver what he
termed a better product to viewers.

Jordan also stressed the importance
of the FCC’s setting a digital TV stan-
dard based on the Grand Alliance sys-
tem. At its May 9 meeting, the FCC
plans to propose adopting the system as
a standard, but it also plans to ask ques-
tions about what “adopting” the stan-
dard means, including whether broad-
casters should be required to use it and
whether other, non-interfering tech-

April 22 1996 Broadcasting & Cable
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The Spotlight

Adults 18-49
- The Decade’s Best February Rating For The Top 10 Markets!
Market / Station Feb.95 Rtg.  Feb.96 Ritg. % Increase

New York-WPIX 37 89 +141%
Los Angeles-KTLA 3.2 0.0 +72 0/0
Chicago-WFLD 0.0 9.1 +82%
Philadelphia-WIXF 47 9.2 +96%
San Francisco-KTVU 3.0 9.1 +153 0/0

Boston-WSBK 2.0 0.8 +1 320/0
WashingonDCwrte 5.4 10.1 +387%
Dallas-KTVT 1.6 41 +156%
Detroit-WwJ 02 34 +1600%
Atlanta-WATL 48 5.7 +19%

Source: NSI, Feb.'96 vs. Feb.'95 weighted average.

www americanradiohistorv com
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nologies should be prohibited.

Such prospects worry Richard
Wiley, who chaired the advisory com-
mittee that recommended the standard
to the FCC. *I think we need a stan-
dard,” Wiley said during a panel discus-
sion on advanced television. “We don’t
want to have another AM stereo.”

Saul Shapiro, the FCC official work-
ing on the digital TV proposal, said the
commission cannot just merely “rub-
ber-stamp” the advisory committee
recommendation. The commission is

Jop of the Weelks

opportunity to enter the digital age but
also to avoiding regulating more than
necessary.

“How can we balance the need for
certainty about the standard with the
goal of encouraging further advances?”
asked FCC Chairman Reed Hundt in
his NAB speech. He said the FCC
should “authorize” the technology,
leaving open the question of whether
the agency should mandate it.

But the idea of merely authorizing a
standard appeared to have little support

committed to giving broadcasters an | from the three other commissioners.

Commissioner Susan Ness told a meet-
ing of the Association for Maximum
Service Television that the industry
needs a mandated standard to give
receiver manufacturers sufficient cer-
tainty to begin producing receivers.
Commissioner James Quello and
Rachelle Chong concur.

Several local broadcasters said they
are eager to see that happen. “Digital is
more reliable,” said George
Williamson, chief engineer at
wasK(Tv) Lafayette, Ind. “The stan-
dard should be set.” |

New Regency in hunt for MGM

Said to be leading candidate, along with PolyGram, to buy studio; Liberty aiso may bid

By Cynthia Littleton

he first phase of what is likely
T to be 1996’s most glamorous |

corporate auction concluded
last week with movie producer
Arnon Milchan and music giant
PolyGram considered the leading
candidates to buy Metro-Goldwyn-
Mayer.

Nobody’s talking on the record
yet, but Warner Bros. reportedly
has pledged some financial support
to Milchan’s bid for the studio that
once boasted of being home to
“more stars than there are in heav-
en.”

Milchan’s New Regency Enter-
prises is an independent producer
of such films as “Pretty Woman,”
“Natural Born Killers” and
“Heat,” with long-standing ties to
Warner Bros. Investors in the pri-
vately held company also include
Australian media mogul Kerry
Packer and Korean electronics
giant Samsung.

PolyGram, a unit of the Dutch elec-
tronics giant Philips, has been in an
acquisition mode for the past few
years as it seeks to expand its presence
in the film and TV industry. Other
companies said to be interested in
MGM include movie producer Mor-
gan Creek Productions, General Elec-
tric—the parent company of NBC—
and The Walt Disney Co.

Liberty Media Corp., which owns
the Encore and Starz! pay movie net-
works, also is interested. “We might
be in on the bidding,” said Liberty
President Peter Barton. “I’ve got five

MGM’s ‘The Outer Limits’ Is one of the season’s
top new syndicated hours.

guys doing due diligence.”

MGM Chairman Frank Mancuso,
the former head of Paramount Pictures
who has led MGM’s turnaround on a
tight budget since 1993, is also under-
stood to be talking with investors
about making a run for the studio.

Wall Street analysts say MGM/
United Artists probably will fetch
$1.5 billion-$2 billion, thanks to a
string of recent box-office hits,
including “The Birdcage,” “Get
Shorty,” “Species,” “Stargate” and the
17th James Bond feature, “Golden-
Eye.” MGM’s TV arm has also been
revitalized with the recent success of

The Outer Limits and LAPD.

The studio has had a turbulent
history since Turner Broadcasting
System bought the bulk of its film
library in 1986. MGM was put on
the auction block last month by a
holding company of the French
bank Credit Lyonnais.

The state-run bank seized MGM
in 1992 when its then-owner, Ital-
ian financier Giancarlo Parretti,
went bankrupt.

Credit Lyonnais has to sell
MGM by mid-1997 to comply with
U.S. banking regulations. In the
first round of the auction, managed
by the investment banking firm
Lazard Freres, interested parties
were asked to submit proposals
outlining their view of what MGM
is worth. The second round of bid-
ding will begin in a few weeks,
when a handful of serious con-
tenders will be allowed to examine
MGM'’s books.

MGM’s primary assets are its
distribution operation and its library of
nearly 1,600 films, including such
classics as “High Noon,” “West Side
Story,” “Some Like It Hot,” the James
Bond and “Rocky” franchises, as well
as such TV series as The Outer Limits,
In the Heat of the Night and thir-
tysomething.

Additionally, MGM is preparing to
launch a satellite/cable entertainment
channel, MGM Gold, in Asia this year.
The studio also has equity partnerships
in the global TV market with Aus-
tralia’s Optus Vision, Japan's Star
Channel, Latin America’s CineCanal
and Brazil’s Telecine. ]

14
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Steve Winter/Black Star, Craig T. Mathew

lawsuit against Nielsen

drawn up.

with affiliate advisory board
members in Las Vegas last week
to discuss the possibility of filing a

Fox Broadcasting executives met

Research. Sources said that no decision
or timetable was reached concerning
possible litigation. They also denied
reports that a vote was to be taken or
that draft language for a suit had been

“This was just one of several meet-
ings we’'ve had to discuss this situa-
tion,” said a source at last Thursday’s
meeting. “There are dozens of exam-
ples where Nielsen reports huge house-
hold numbers for children’s shows but
shows no children watching. Same
with sports. They’ll show huge house-
hold ratings but few men watching. It's

Jop of the Weel«

Fox, affiliates
discuss Nielsen suit

Considering suing for breach of contract

just not possible.”

If a suit were filed it would include
breach-of-coniract charges, sources
say: “We're paying millions of dollars
1o Nielsen. and we expect accurate
numbers in return. We’re not getting
them.” Fox TV Chairman Chase Carey
first publicly threatened legal action
against Nielsen in January. Nielsen
declined comment on the Fox meeting.

Last week, also in Luas Vegas at the
NAB convention, FCC Chairman Reed
Hundt chimed in on the Nielsen contro-
versy. Hundt said that if charges are true
that Nielsen undercounts younger view-

ers or is providing inaccurate data con- |

sistently in other areas, “it harms tree
TV, harms competition, and harms the
public interest. I think the FCC should
look into it.” —SMm

Nielsen Media Research
President John Dimling
and other company exec-
tives will meet with FCC
Chairman Reed Hundt in
Washington eariy next
month to discuss concerns
that Nielsen is undercount-
ing children’s TV viewers.
A date for the meeting has
not been set.

At the National Associa-
tion of Broadcasters con-

play a constructive role.”

Nielsen to meet with FCC
chairman over ratings

Nielsen’s John Dimling (i) will talk with FCC
Chairman Reed Hundt about ratings.

vention last week, Hundt told broadcasters he thinks the FCC “should
look into” charges that Nielsen measurements of viewers, particularly
children, are off target. “If this is true, it harms free TV, harms competi-
tion, and harms the public interest.”

“This is strictly about information-gathering at this point,” said an FCC
official after the speech. “We would like to learn the facts and see if we can

A Nielsen spokesperson says the ratings company received a call from
the FCC a few days before the Hundt speech requesting an “informal” meet-
ing to show the commission how Nielsen rzcruits and samples children.

“It wasn't presented to us as part of an investigation or anything of that
sort,” said the spokesperson. “We said, ‘Sure, we’d be delighted to.” We
think we [have] a very positive story to tell, and we look forward to it."—RB

Broadcasting & Cable April 22 1996
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TVB tells stations
to take control

Says in age of expanding ad options,
broadcasters must go on offensive; urges adoption of EDI

By Steve McClellan
he theme of last week 's Television
T Bureau of Advertising conference
in Las Vegas was “‘controlling our
own destiny.” But business consultant
Pat Lynch in his presentation put it
another way: “Change or die,”

“Change is a powerful force that
impacts each of our lives,” said TVB
President Ave Butensky. “And it’s get-
ting worse because change is happening
faster now than ever before. In today’s
world, if you don’t change you lose.”

Case in point: the automotive cate-
gory. Estimates are that one-quarter or
more of a TV station’s local ad revenue
comes from the auto category. But
Lynch reports that by 2000, General
Motors wants to eliminate 20% of its
local dealerships around the country.
“What will you do?" he asked.

Advertisers, says Tom Conway,
TVB’s vice president of marketing, have
many more options with electronic
media than they did a decade ago.
Indeed, Conway suggested that advertis-
ers “are in charge because they have
other options. [Broadcasters] aren’t the
only ball game in town anymore. There
are other things that they can do.”

Be that as it may, Conway said there
is much that local broadcasters can do to
generate new business. McDonald’s is
one example. Last year, McDonald’s, at
the strong urging of its ad agency, Leo
Burnett, moved its entire national spot
budget to network, thinking that would
be a more cost-efficient media strategy.

Neither Burnett nor the corporate
McDonald’s media executives would
give TVB or broadcasters a chance to
argue their case. “They told us to mind
our own business,” said Conway. “And
we decided we weren't going to take
that anymore. Let’s take the gloves off
and go for broke.”

So TVB created a presentation that it
and 100 local stations showed to inde-
pendently owned McDonald’s fran-
chisees. “We tried to educate them on
the importance of the relationships and
special promotions they had built with

TVB President Ave Butensky: ‘If you
don’t change, you lose.’

television stations for 15 or 20 years.”

While Burnett kept arguing that net-
work was more efficient, TVB and the
stations kept pounding home this mes-
sage to the franchisees: “You don’t
understand local television’s strength,
Leo Burnett. It is effectiveness and rela-
tionships that count.”

The local stations started taking
away many of the added-value promo-
tions to which the McDonald’s fran-
chisees had grown accustomed, and
began working more closely with
competitors such as Wendy’s, Pizza
Hut and Burger King.

That was enough to prompt the
McDonald’s franchisees to return to
the corporation and demand it recon-
sider the media plan. “That is control-
ling our own destiny,” said Conway.
“The franchisees basically said, ‘We
want to get back to local. We're sick of
you at Leo Burnett taking our money
and putting it to your bottom line." "

Consultant Lynch told attendees that
most people won't change—or adopt
more productive business practices—
until their businesses suffer. “How bad
does it have to hurt before you start con-
trolling your own destiny?”” he asked.

“Let’s not go home and do nothing,”
said Conway. “We created our own
problems, and it’s not up te anyone else
to fix those problems but us.”

| Separately, Mike Moore, DMB&B
| worldwide media director, and Tom
Olson, president, Katz Communica-
tions, made a strong pitch to stations to
adopt so-called EDI (electronic data
interchange) technology, an online sys-
tem for processing advertising inser-
tion orders. The executives said that
EDI will streamline the process dra-
matically, saving both time and money.

EDI systems link stations, reps and
agencies to coordinate spot buys,
although only a small percentage of sta-
tions now are hooked up to such sys-
tems. Moore said that his agency typical-
ly deals with 20,000 billing discrepan-
cies a month. As a result, media buyers
spend more than one-third of their time
going through paperwork and dealing
with old business. “This is crazy, and we
have to do something,” said Moore.

EDI, said Olson, “will help us focus
on the selling process” instead of on
paperwork. “Ultimately, you [the sta-
tions] will see your money collected
faster.”

Several EDI systems exist, including
Added Value Network (AVN) and
Direct Agency Rep Exchange (DARE).
In addition, a number of agencies,
including DMB&B and Leo Burnett,
' have developed in-house systems. AVN
is expensive and currently incompatible
with many station operations, said
Moore. The problem with DARE (a joint
venture of Donovan Data Systems and
Columbine/JDS), he said, is that it hasn’t
been able to deal with make-goods,
which is essential in order to address
many of the discrepancy issues. Both
systems are said to be working on their
shortcomings.

One issue, Moore said, is that agen-
cies want an open standard so they can
have one system for all their media
buys. The reps, however, are concerned
that an open standard would cut them
out of the process, by letting agencies
and stations deal directly with each
other. *“I don’t think it’s a real issue, but
we'll deal with it,” said Moore. The
| compromise: a “public standard” in

which all communications go through
the rep part of the electronic link.

The major independent reps are
bearing most of the cost of the DARE
venture, with little cost to stations or
agencies, said Olson. “There are bene-
fits to all of us,” he said. “I'm con-
vinced that the amount of money that
will flow to your stations through
national spot will grow and be
enhanced if we can just make it easier
to do business with each other.” |

|
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acquirning REP, but he has turned down

Radio station trading hot

everyone.
Clear Chaghnel Vice President/Trea-
. 5 e : 1 surer Randal} Mays declined comment.
Deregulation continues to stimulate market = Broker fary Stevens reportedly is
helping EZ §ommunications Inc. shop
By Elizabeth A. Rathbun stations, Lawrence R. Wilson’s Citadel | its recently §cquired 50 kw KRPM{AM)
continues to expand its presence in that | (formerly KIFG) Seattle. EZ earlier this

d its AM and two FMs in
s for Heritage Media
1{AM)»-KCIN(FM) Seatile
NG & CABLE, April 15).
t| Alan [Box] is just an
’ one source says.

ifns that broadcast news,
r sports are too staff-heavy
rators, who prefer 1o keep
ith music-formatted FMs,
ays. That could go for
ted AMs as well: KRPM 18 a
EZ’s long-held xmpPs(am)

market. It already owns KKOB-AM-FM,
KMGA-FM and KHTL-AM Albuquerque,
and is buying KHFN{(AM) (formerly
kMBA) Los Ranchos de Albuquerque.
KHFM(FM) and KASY(FM), all Albu-
querque (BROADCASTING & CABLE,
April 1).

® While dealing for Vegas, American
Radio Systems also reportedly is looking
to win more stations in Portland, Ore.
The Boston-based company is said to be
close to a deal 1o buy BayCom Partners
LP’s kxsz-FM and KUPL-FM there for $80

he buying and selling of radio sta-
tions continues apice.

While no group owner has
matched Sinclair Broadcast Group
Inc.’s $1.2 billion broadcast-only
merger with River City Broadcasting
LP (BROADCASTING & CABLE, April
15), station brokers say it’s only a mat-
ter of time.

Meanwhite, radio stations are chang-
ing hands at a dizzying rate, whether by
outright purchases, swaps or a combina-
tion of the two. Major finalized deals are

Corp.’s kR
(BROADCAS
“|EZ Presic

information
for some ©
costs down
the source
music-form:

announced daily; rumors of impending
deals were all the buzz last week at the
NAB 96 convention in Las Vegas.

Here's a roundup of some of last
week’s biggest announcements and
not-very-well-kept secrets (all deals
require FCC approval):

® Crescent Communications LP is
ctosing shop—temporarily. The
Greensboro, N.C.-based company will
sell KFBI(FM) and KMZQ(FM) Las Vegas
and KVEG(AamM) North Las Vegas to
American Radio Systems Corp. for $30
million, ARS said last Thursday.

Crescent also is selling KRZY(AM)-
KRST{FM) Albuquerque and KOLT(FM)
Santa Fe, both New Mexico, to Citadel
Broadcasting Co. of Bigfork, Mont.,
for $23 million, broker Kalil & Co. Inc.
said last Wednesday.

And Crescent is said to be scouting
for a buyer for its three remaining sta-
tions: San Francisco—area FMs KSoL,
KvLD San Mateo and KyLZ Santa Cruz.

Crescent wants to get out of major

million-3$ 100 million. ARS recently
bought KpBX{(FM) Banks/Portlund from
Salem Communications Corp. for $14
miilion (BROADCASTING & CABLE, April
8) and kBBT(AM)-KUFO(FM) Portland
from Henry Broadcasting Co. as part of
a $115 million merger (BROADCASTING
& CABLE, April 1).

One source notes of chairman
Daodge: “If he’s gol two in a market, he
wants four.”

¥ Clear Channel Communications is
rumored to be the latest group interest-
ed in acquiring Radio Equity Partners,
although executives from both groups
deny speculation that a deal is in
progress.

Media brokers at NAB agreed that
Radio Equity’s 19 radio stations in var-
ious large and midsize markets would
be a plus for Clear Channel.

Since deregulation, Radio Equity
managing general partner George Sos-
son says he has received “numerous
inquiries from groups™ interested in

ing a swap

ton and H
WTOP(AM)-
KTRH(AM)-
inghouse/
Bethesda,

enjoying a
three FMs
With th

wARW for

KLOL(FM),
seven Stati

Houston an
to two FMs
Discuss

about two
although t
ten anythi

‘em is exci
ton or Hous

Donna Petro:

ifls a country format.
n Media Corp. and West-
S are said to be negotial-
their stations in Washing-
ston. Evergreen owns
sH(FM) Washington and
oL(FM) Houston. Weslt-
BS owns wWARW{FM)
d./Washington while
rm hold in Houston with

d two AMs.

swap of Westinghouse's
vergreen’s KTRH(AM)-
/estinghouse would have
(four FMs, three AMs) in
Evergreen would bump up
nd one AM in Washington.
ns about a swap began
onths ago, a source says,
companies “haven’t got-
» done.... Neither one of
d about exiting Washing-

n.

o contributed 1o this report.

markets and concentrate on midsize
markets, a source says. Major markets
require “‘a major-league commitment,”
while Crescent is not known for its
“real deep pockets,” the source says.

As for ARS s interests in Las Vegas,
the company is in the process ot buying
KXNO(AM) North Las Vegas-KLUC-FM
Las Vegas (BROADCASTING & CABLE,
March 25). “[Buying Crescent’s Las
Vegas stations] is an important step in
strengthening our presence in Las
Vegas, which is growing explosively,”
says ARS Chairman Steven B. Dodge.
Media Venture Partners was broker for
the deal.

With its two FM/one AM purchase
of Crescent’s Albuquerque/Santa Fe

ndi&ate time

flanked by Republican
campaign to persuade
dential candidates free

Coalition pushes for free c

Leaders of the Free TV for Straight Talk coalitio
and Democrat politicians, have officially launche
the national broadcast TV networks to offer pre
airtime this fall.

Coalition president Paul Taylor called on the
CBS, and the CEOs of their respective parent
together” with the coalition and discuss its propo
because CEQO Rupert Murdoch already has ann

The coalition has asked the FCC to hold heari
the matter. “I'm delighted that the members of th
public discussion of ideas to better use the broad
country's presidential election dialogue,” said F
in a speech at the NAB annual convention last wiek.

eads of ABC, NBC and
mpanies, to “sit down
. (Fox was not included
ced a similar initiative.)
s and offer guidance on
coalition are asking for
st media to improve our
Chairman Reed Hundt
—MK
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Fritts
rebukes
Hundt over
kids quotas

By Harry A. Jessell

ational Association of Broadcast-
ers ’resident Eddie Fritts last

week rebuked FCC Chairman

Reed Hundt for his continuing insistence
on an FCC rule requiring TV stations to

air a minimum amount of educational
children’s programing each week.
“Hundt is clearly espousing a gov-

ernment-imposed quota system...to

further a personal agenda,” Fritts said
in an interview following Hundt’s

NAB convention speech. “He seems

interested only in controlling content.”

Fritts saw as a threat Hundt's apparent
reluctance 1o fully embrace the industry-
endorsed Grund Alliance system as the

national standard for digital broadcast-

ing. “It’s clear he’s holding the standard
hostage to his quota system.”

A Hundt aide later said no threat was
intended. In fact, he said, having spoken

with broadcasters and other digital pro-
ponents at the NAB, Hund! is deter-
mined not to be “an obstacle (o the

adoption of a standard” based on the
industry-backed Grand Alliance system.

The NAB and Hundt have been at
odds over the chairman’s efforis to

more specifically define broadcasters’

statutory obligation to serve the educa-
tional needs of children. Hundt favors a

weekly minimum-—say, three hours.
But breadcasters oppose any quan-

tifiable standard and, with the help of

two sympathetic commissioners
(James Quello and Rachelle Chong),
have been able to block action on
Hundt’s proposal.

In his NAB speech, Hundt said that
mos! stations now air three hours of

kids TV. “So wouldn't it be good ethics

and good business for broadcasters to

ask for or at least accept a floor of three
hours of truly educational TV?”

Hundt's speech was mostly concilia-
tory, but he criticized the NAB for air-
ing ads opposing the auction of spec-
trum for digital broadcasting. “The ads
cross the line,” he said. B

Jop of the Weelks
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WASHINGTON

Hundt holds court

CC Chairman Reed Hundt met

with broadcast executives at a
series of privale meetings in Las
Vegas last week to discuss a range of
issues, including children’s television
requirements, the switch 1o digital,
and ownership rules. “He asked how
we fell about being required to air a
minimum number of children’s edu-
cational shows,” said one source in
attendance. “And we said, like we
have all along: No quotas.” Some of
the executives representing smaller-
market stations told Hundt that their
conversion 1o digital would be a
“very, very, slow one,” because of the
high cost involved, said a source who
attended one of the meetings. Sources
also came away from the meeting
with the sense that Hundt is reluctant-
ly reviewing the duopoly rules still in
effect for television. “He’s not crazy
about it,” said one executive, refer-
ring to Hundt’s view of lifiing the
current restrictions. Among the
groups represented at the meetings:
Chris Craft, Tribune, Gray, Allbrit-
ton, Benedek, Cosmos and Argyle.

$100 million chip

roadcasters may not know (or be

willing to say) how much the V-
chip will cost the television industry,
but the Congressional Budget Office
says the ratings system will cost at
least $100 million a year. That cost
will be borne by the “manufacturers
of television receivers and the con-
sumers of those products,” according
to a Feb. | letter to House Commerce
Committee Chairman Thomas Bliley
(R-Va.). The CBO also reported that
the universal service fund provision
of the Telecommunications Act will
cost the telecommunications industry
$7 billion over the next five years and
interconnection provisions could cost
local telephone companies more than
$100 million a year.

HOLLYWOOD
Selling ‘Rosie’
arner Bros. is gearing up for a
big radio and TV promotional
push to herald the June 10 debut of

Rosie O’Donnell’s much-anticipated
talk/ variety strip. In a sales presenta-
tion tape sent to stations earlier this
month, O'Donnell says she is striv-
ing to present an advertiser-friendly
show with a “happy, fun feeling to
it...like The Tonight Show in the
afternoon.” O’Donnell says her move
into daytime comes with many fringe
benefits, if recent daytime TV history
is any guide. Noting that top-rated
talkers Oprah Winfrey and Ricki
Lake lost weight after they landed
shows, O’Donnell says she expects
to be “stick thin by June.”

Name dropping

downsizing plan is brewing at

CBS/Group W/Maxam—for the
unwieldy name of the syndication
combine, that is (the result of West-
inghouse’s buyout of CBS and
CBS’s subsequent purchase of the
start-up Maxam Entertainment).
Company executives are keeping a
tight lid on the names under consid-
eration, but a well-placed source
says the new moniker will be
chopped to two syllables containing
“fewer than 25" letters.

NEW YORK

Arbitron in Britain
Arbitron likely will bid on a con-

tract 1o administer the ratings
service for both the BBC and com-
mercial radio signals in the UK.
According to Jay Guyther, general
manager for new ventures at Arbi-
tron, the company is “laying the
groundwork” to take control of the
UK’s “RAJAR” system and is pre-
pared to bid for the service later
this year.

Odd men in

ick at Nite will add T/e Odd

Couple, the *70s sitcom starring
Tony Randall and Jack Klugman, to
its evening weekday schedule in
June, replacing Welcome Back Kot-
ter, which is being shelved. Nick
will launch Odd Couple with a
three-day marathon airing on odd-
numbered days (June 3, 5 and 7) at
8-11 p.m. The show then will move
to aregular weekday 11 p.m. time
slot on June 10.
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Texas TV takes satellite
service to court

KAMR-TV says PrimeTime 24 is breaking law
by bringing in distant NBC station

By Christopher Stern

AMR-TV Amarillo, Tex., is just
Kaboul the perfect station for a
legal challenge to PrimeTime
24°s practice of offering distant net-
work signals in local television mar-
kets, says KAMR-TV’s vice president-
general manager, William Dunaway.
Amarillo is in north Texas, where the
land is flat and the buildings are short—
two features that lend themselves 1o
broadcasting a strong television signal
for a long distance. And when it comes
to filing court cases, it can’t be over-
looked that Amarillo is the home of a
federal district court. “We are probably
the ideal market in which to bring a'law-
suit,” says Dunaway.

In a complaint filed last month, KAMR- |

Tv charged PrimeTime 24 with provid-
ing its subscribers with a distant NBC
signal, even those subscribers that were
able to receive a Grade B signal from

KAMR-TV, the local NBC affiliate.
KAMR-TV also claims that PrimeTime 24
failed to disconnect subscribers once it
had been notified that they were within
the station’s Grade B contour.

The issue has been simmering for
years, but has healed up recently with
the satellite industry’s dramatic
growth. More than 5 million homes
now receive satellite-delivered pro-
graming, 5.5% of all television homes.

Under the Satellite Home Viewers
Act, a satellite carrier may provide a
distant network signal only to homes
that cannot receive a distant network
signal of Grade B quality with a con-
ventional rooftop antenna.

PrimeTime 24 President Chuck
Griege says that not everyone within
the Grade B contour receives a Grade
B signal and that he has every right to
sell them an alternative. A subscriber
may qualify for his service if his signal
is hampered by a mountain or even a

DARS war not over

Digital audio radio satellite (DARS) service rules may be coming as soon
as May 9, but broadcasters at last week's NAB convention were not giv-
ing up their battle against the satellite service.

“It's not aver until it's over,” NAB's Valerie Schulte said while kicking off

a panel discussion of the ptanned satellite-delivered radio services.
Broadcasters at the session continued to insist that the satellite systems
will overwhelm local radio stations.

“We have too much radio,” Sconnix Broadcasting Group President Randy
Odeneal said, maintaining that the industry cannot afford to compete with a
new collection of satellite-delivered channels in each market. Saul Levine of
Mt. Wilson FM Broadcasters said the service threatens to destroy the ter-
restrial radio system. And Allegheny Mountain Network’s Cary Simpson said
that the FCC should not rush its policymaking on the issue.

Speaking at the discussion, FCC International Bureau Chief Scott Har-
ris said the DARS issue has been pending at the FCC for five years and
that a commission decision on the issue can't come too soon. “l won't
simply stew in indecision,” Harris told the group. Although his bureau is
not recommending that the FCC “shoot down the satellites,” Harris said
the recommendation will contain some good news for broadcasters: “You
will not be displeased entirely.”

Harris suggested the possibility of placing time constraints on satellite
system construction and reclaiming the spectrum if DARS proponents are
unable to launch a service. He added that the bureau’s recommendation
on service rules could contain spectrum auction provisions. —CM

building, says Griege.

But KAMR-TV strongly disagrees.
Distant network signals are “supposed
to be for people in the middle of
nowhere,” says Wemner Hartenberger

| of Dow Lohnes & Albertson. Harten-
| berger maintains that the act bars

PrimeTime 24, or any other provider of
a distant network signal, from signing
subscribers within the Grade B con-
lour.

Hartenberger, attorney for the NBC
affiliate association, says that Prime-
Time 24 has refused to cut off sub-
scribers within KAMR-TV'S market,
even though the station has notified the
satellite carrier that the subs are ineligi-
ble for the service.

Griege denies that he has failed to
disconnect disqualified viewers.
“That’s not true,” he said last week,
adding: “I can assure you that chal-
lenged subscribers are being processed
in an orderly fashion.”

Under the law. satellite carriers,
inctuding PrimeTime 24, Primestar
Partners and Netlink must give broad-
casters a list of the new subscribers in
their markets every month. Broadcast-
ers say Griege drags his feet when it
comes L0 reporting new subscribers.

But it’s not clear that PrimeTime 24
is completely to blame for the slow
turnaround on subscriber lists. Like
Netlink and Primestar, PrimeTime 24
sends its list of new subscribers to
NBC, which processes the lists for all
four networks and their affiliates. NBC
can take several months to process
them.

Hartenberger says NBC is hampered
in its ability to collate the lists because
both Netlink and PrimeTime 24 send
printouts of the list that must be
retyped.

Griege claims the affiliates have
failed to provide him with the zip code
directories and signal contour maps he
says he needs to block ineligible cus-
tomers from becoming subscribers.
Hartenberger counters that any post
office can provide zip code maps and
that contour maps for every market are
available from the FCC.

The sniping between the two sides
ultimately will be resolved in court or
by additional legislation. House Intel-
lectual Property Subcommittee Chair-
man Carlos Moorhead (R-Calif.) has
introduced legislation that would
require the two parties to submit 0
arbitration. Hartenberger says the affil-
iates oppose arbitration and Moor-
heud’s proposal. =
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How do LMAs affect
‘must-carry negotiating?

NAB will examine that question as stations approach next retransmission consent cycle

By Steve McClellan

hat  are the
antitrust implica-
tions for a broad-

caster Irying 10 negotiate
MUSL-CArty oOr retransnuis-
sion consent agreements
for its owned station and a
station in the same markel
with which it has a local
marketing agreement?

That was one of the
more intriguing questions
10 surface at a session al
last week’s NAB conven-
tion concerning the
upcoming second cycle of
retransmission talks with
cable operators.

It was also a question
about which NAB Gener-
al Counsel Jeff Bauman
admitted the association
had not given much
thought.

But he promised those
at the sparsely attended
session that the NAB
legal department would
address the issue in a spe-
cial report that would be
available 1o members.

But antitrust lawyer
Rosemary McEnery, of
the Washington law firm
Howrey & Simon, said
she did not think there
was an antitrust exemption for LMA
stattons, and she urged stations in that
situation to conduct separate negotia-
tions—without any collaboration.

Broadcasiers have 1o choose must-
carry or relransmission consent and
notify cable operators of their choice
by Oct. I, 1996, for a Jan. 1. 1997.
effective date.

McEnery said the Justice Depart-
ment will be “very aggressive’ in mon-
itoring retrans negotiations for antitrust
violations. She cited a consent agree-
ment signed just two months ago by
three major network affiliates in Cor-
pus Christi, Tex.. which were targeted

The U.S. Supreme Court is scheduled to
hear arguments on the constitutionality of
must- carry this fall, with a decision

expected sometime next year.

The Justice Department will be “very
aggressive”’ in monitoring retrans
negotiations for antitrust violations.

Broadcasters have to choose must-carry
or retransmission consent and notify cable
operators of their choice by Oct. 1, 1996,

for a Jan. 1, 1997, effective date.

by Justice after the last go-round on
retransmission consent.

The stations ended up making |
greater concessions under the consent
decree than normally are required by |
law, said McEnery. Basically, they
agreed not 1o 1alk among themselves
about any aspect of their dealings
(retransmission or otherwise) with
cable systems. ‘

The antitrust laws apply (o cable sys-
tems as well, and McEnery urged
broadcasiers to report alleged abuses 10 ‘
the NAB or Justice.

However, the laws do not apply to |
co-owned cable sysiems or 1elevision

www americanradiohistorv com

stations, which probably
gives cable the upper
hand in markets where
MSOs have clustered
their systems.

Meanwhile. the U S.
Supreme Court is sched-
uled to hear arguments
on the constitutionality
of must-carry this fall,
with a decision expected
sometime next year. Bau-
man said the NAB is
“confident that we will
prevail.”

Another unresolved
issue has to do with how
broadcast markets are
defined for the purposes
of must-carry and retrans-
mission consent.

When the rules were
reinstituted in 1992, the
FCC mandated thar Arbi-
tron’s market list for the
1991-92 season would be
the defining standard. But
now that Arbitron no
fonger ranks TV markets,
the commission has pro-
posed several options,
including sticking with
the old Arbitron list or
switching 1o Nielsen’s list
for the 1994-95 season.

NAB Assistant General
Counsel Ben Ivens said
the NAB thought this
issue was a “no-brainer,” because
switching 1o Nielsen would better
reflect changes in market composi-
lions.

But the FCC apparently is concerned
that it will be swamped with a flurry of
so-called marker modification requests
al a time when it is (rying to devole as
many resources as possible to imple-
menting various parts of the new
lelecommunications act.

“As they say in Las Vegas, there is
an odds-on chance they will stick with

Arbitron,” in effect ignoring markets as
they exist in the *“real world,” said
[vens. [ ]
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Simon calls for more public interest
Greg Simon, Vice President Al Gore’s chief domestic pol-
icy adviser, last week 1ook advantage of a CATO Institute
debate on the future of the FCC to reiterate the Clinton
administration’s call for broadcasters to increase their pub-
lic interest commitment when they move to digital. Simon
said the FCC has an obligation to make sure the public air-
waves serve the public good, reminding the audience that
in the 1930s the federal government asked broadcasters 10
sel aside 7% of their airtime for public interest programing.
A mandatory requirement for three hours of children’s
educational TV per week constitutes less than 2% of total
programing, said Simon, and he suggested that opponents
of proposals to give broadcasters the digital spectrum free
should support the children’s TV requirement. “Heavy
public interest obligations are not a giveaway,” he said.
Other members of the panel included James Gattuso of
Citizens for a Sound Economy and former FCC staffer
Kenneth Robinson, who said the FCC should be down-
sized or phased out. Simon
said any large-scale

Telecommunications Act of
1996 is completed.

Mfume on the air
The NAACP’s new president, Kweisi Mfume,

Jop of the Weel—

reforms of the commission
should be delayed until a ]l
implementation of the

NTIA wants more kids TV

Following up on Vice Preside
Vegas last week, the National
Information Administration fil
Thursday calling on the agency
definition of children’s televisio
calls for education to be a “sig
children’s educational progran
that is not good enough and tha
“principal purpose” of educatiol
edge—as do many other com
shows must be entertaining to a
educational element should not
entertainment component,” wr

Gore's speech in Las
lecommunications and
comments at the FCC
strengthen its proposed
The agency’s proposal
ifican: purpose” of the
g. But the NTIA says
ducation should be the
1 snows. “We acknowl-
tators—that children’s
ct an audience, but the

overwhelmed by the
the NTIA.

Personal attack plea
The Radio-Television
tion has asked House
committee Chairma
ﬁii‘." pressure the FCC t
= —..  sonal anack a

gtﬁo

ews Directors Associa-
lecommunications Sub-
Jack Fields (R-Tex.) to
do away with the “per-
“political editorial”
In a letter to Fields,
A President David
ett said that his group
een asking the FCC to
off the books for eight
)mmission may not law-
ny longer in coming to
he pessonal attack and

has
take the rule
years. “The

fully delay
=== = terms with

plans to deliver a weekly radio address to “sever-
al hundred radio stations nationwide.” Mfume
resigned from his seat in Congress to take over the top
position in the nation’s oldest civil rights organization.
Because Mfume is not a candidate for federai office his
broadcasts wiil not be subject to the equal-time rule.

Harris leaving the FCC
FCC International Bureau
Chief Scott Harris is leaving
the commission to join the
Washington office of law firm
Gibson, Dunn & Crutcher and
is taking two other commission
stafters with him. Harris, along
with his senior legal adviser
Mark Grannis and Mass Media
Bureau Special Counsel Bill
Wilishire, has been hired to
develop a communications
practice for the firm.

Scott Harris is going to
Washington’s private
sector from the FCC.

Fayetteville renewal OK'd

The FCC last week dismissed a petition filed by the
NAACP to deny the renewal of wrcT-Tv Fayetteville, N.C.
The local chapter of the civil rights group claimed that
WECT-TV had violated the FCC’s EEO rules. The FCC found
no evidence of a violation, although it did note that the sta-
tion could do a better job of recordkeeping. As is usual with
an EEO complaint filed against a station, the FCC wanted
to insure that WFCT-TV had recruited minorities for every jobh
opening that occurred during the renewal period.

Edited By Chris Stern

rial rules, both invalid
iscredited and repealed
in his letter to Fields.

political ed
remnants of th
fairness doctrine,” Bartlett wrot

Add a hypen in North Ca

As of last week the Raleigh-1
television market became the
boro-Fayetteville market, acc
Several stations in the area req
ing that wrkT(Tv) Fayetteville
vantage under the former mar
is 59 miles from Raleigh and
Under the new definition, wWFi
exclusivity for syndicated prog
affect the market’s ranking a
country.

lina

rham-Goldsboro, N.C.,
alzigh-Durham-Golds-
ding to an FCC order.
ssted the change, claim-
as operating at a disad-
defir ition. Fayetteville
2 miles from Durham.
will be able to claim
1s. The change does not
tha 32th-largest in the

Quiet time
The FCC says the burden is no
Tex., and KEZJ(AM) Twin Falls,
that their licenses should not be
designated both stations for he:
KEZJ has been off the air since
KRBG had not broadcast since

on KrBG(FM) Canadian,
aho, to prove to the FCC
voked. The commission
gs last week, noting that
ecemrper 1993 and that
ril 1960,

Feaster official
Afier almost one and a half y
inspector general, Walker Fea
the commission’s official insp
been with the FCC since 1974 i
positions. The inspecior genei
ducting internal audits and inv

ars as the FCC’s acting
r last week was named
to- general. Feaster has
a variety of management
is responsible for con-
igations at the agency,
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eter Barton says his job is to stay

in the center of the programing

“deal stream.” And that he does.
As president and CEO of Liberty
Media Corp., Barton oversees invest-
ments in more than 90 cable program-
ing services—the likes of CNN, Dis-
covery, Encore, HSN and BET (see
chart, page 29). That gives him a win-
dow (and in some cases, a say) on
what goes on at those networks. And
since Liberty and Tele-Communica-
tions Inc., the nation’s largest cable
operator, have common ownership
(Liberty was created last year to hold
and manage TCI’s programing ussets),
it’s wise for programing wanna-bes to
drop by Barton’s Denver office for his
counsel and intercession.

Barton’s mission is to boost the value
of Liberty’s stock (Nasdaq: LBTYA) by
increasing the value of each of its pro-
graming assets and by exploiting new
opportunities. Among the latest oppor-
tunities: a joint venture with News
Corp.’ s Rupert Murdoch thar will bring
the Fox brand to Liberty's regional
sports networks and possess the power
10 chase sports rights around the globe;
a strategic 10% interest in Time Warner
(if the government blesses the Time
Warner/Turner Broadcasting merger),
and a big stake in the Silver King TV
station group, which Barry Diller is
promising to turn into the next broad-
casting powerhouse.

In this interview with BROADCASTING
& CABLE Executive Editor Harry A.
Jessell, Barton shares his ambitions
for many in his family of nerworks and
discusses the regulatory, financial and
technical forces that will determine
whether those ambitions are realized.

LIBERTY’S PETER BARTON

In Cable’s Catbird Seat

to-day”
buy that

Where would you like your stock price to be in 3ix months?
High.

One analyst's report had you at 35 within a year.

Yeah, the consensus of the analysts is that this 1s a stock that ought to be
trading in the mid-30s right now, and has fours in front of it in terms of
private market valuations.

So if you broke this company up tomorrow, you think you could get 40-
some per share for it?

As the president and an officer of the company, 1’'m not supposed to pre-
dict what it’s worth. But I’ll put it to you this way: If my board came 10 me
and said, “Gee, Pete, would you like to make a bonus on dollars you could
sell this company for above $45?.” I'd 1ake that job in a second. (The
stock price closed at 27 1/4 on Thursday, April 18.)

" April 22 1996 Broadcasting & Cable
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Describe your job. You seem to be a bit of a programer, a

Cover Story

bit of an asset manager, a bit of a chief executive.

[ have probably one of the coolest jobs in the Western world, | Since Liberty and TCI have com
Part of the job is to be in the center of the dea. stream—make |
connections, mostly—and use that sort of “emniscience” to | That’s detinitely no- a true szzter

create value for all participants within
our group. The second thing is. because
of our unigue investment positions we
can influence outcomes. An example is
the Time Warner deal. Liberty’s posi
tion in Time Warner gave it a seat at the
1able in this transaction, which gave us
an ability 1o influence the outcome that
would ot have been available to a com-
mon shareholder,

Another part of my job is 1o use the
positions we have to make the portfolio
of assets worth more so that the stock is
worth meore. Another component is (o
manage resources. We have cash. What
do we do with it? How do we invest it?
I’s a wonderful job to have. We bring
cash up, and we redeploy cash from the
account.

Another compenent is to waltch tele-
vision. I love it. There's hardly anything
about a job like this that ultimately
doesn’t just end up being tun.

Does every cable programing idea in
America come through this office?

I think so. It's not just cable anymore,
though; we get a lot of broadcast pro-
graming. We get a lot of Internet, online,
broadband, narrowband programing.
That's a well-worn seat you're sitting in.

What about the Time Warner/Turner
deal? How important is it to your compa-
ny? According to some in Washington,
it's a real question whether the FTC will
OK the deal as it is now structured.

| disagree. This deal’s going to happen.
It's just a matter of time, but when the
regulatory authorities get done looking
at the deal and becomie as familiar with
il as we are. they ‘re going (o say, “Yeah,
this is OK.”

How important is the 10% in Time
Warner that Liberty would end up with?

To Liberty shareholders. the Turner
deal represents an opportunity to basi-
cally trade out of a 15-mutltiple stock
into a 9-muttiple stock—a 9-multiple
stock that has a lot of upside potential,
that has been depressed for the past five
1o 10 years. It hasn’t been a stellar per-
former. But we really believe that in this
new configuration of management and
ownership, Time Warner is going to be
a major performer. So the Liberty share-
holders who own this 10% are going to

L _ I E—
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be enriched by the appreciation ¢

guaranteed carriage on TC| syste

their Time Warner stock.

bn ownership, Liberty is
1s. Isn't that right?

ent. W2 1ave 10 negct als

LIBERTY MEDIA GROUP PROGRAN IING INTERESTS

Total value of Liberty’s programing assets ar2 e timated at $7.5 billicr

LMC 3ttributed
awnership

MOVIE SERVICES

Encore Media Corp.
Encare, Encore Plus, Love Stores,
Westerns, Mystery, Action, True Stories
and Drama, WAM! America’s Youth

STARZ! 47.9%
Request TV 40%
Viewer's Choice 10%
ENTERTAINMENT AND INFORMATION
Court TV 33%
BET Holdings 22%
BET Cable Network, BET Actiom
Pay-Per-View, BET on Jazz
Discovery Communications
Inc.
Discavery Channel, The Learnirg
Chaanel, Discovery Asia, Discovery
Eurape, TLC Eurcpe, Discovery Latin
America
The Box
oMX
E! Entertainment Television
interaational Family
Entertainment Inc.
The Family Channel, FIT TV,
The Family Channel UK, The Femily
Channel de Las Americas
international Channel
Faith & Values Channel
Turner Broadcasting
System Inc.!
CNN, Cartoon Network, Headlite News,
TNT, Turner Classic Movies, TBS
Suparstation, CNNfn, CNN Intarnational,
International Entertainment Ne:works
(TN~ Latin America, Cartoon N2twork
Latin America, TNT & Cartoon Vetwork
Europe, TNT & Cartoon Network Asiaj

intro Television 100%
ELECTRONIC RETAILING

Home Shoppin?
Network Inc.
HSN, Spree!, ISN

QVC Network 42.6%
QVC Network, Q2, QVC-The Sopping
Channel {UK)

Entity

90%

49%

5.5%
1%
10%

20.3%

45%
49%
23%

41,5%

IPercant of common stock equsvalents outstanding €/30 95112 80%

LMC attrabatad
£ ROADCASTING

ownearstip

100°%

3%
1%
1C0%

Home Tean§Sports?
Prime Depdti

57%
100%

rer Productions
Shatellite

c.
unications Inc. 100%

100%

yoting powzr.

3assumes exercise of an optior: to purchase 2,000,000 s ares of Cllass B commnor
stock: upon exercise, LMG will nave 65% Jcting power.  Some or all of Liberty s
interest held through 65% ownership of Affikated Regior Al Commmaiications, L-d

Source: Liberty Media Corp.
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I have probably one of the coolest jobs
in the Western world. Part of the job is
to be in the center of the deal stream—
make connections, mostly—and use that
sort of “omniscience” to create value
for all participants within our group.

with TCI just like everybody else. We cannotl commit car-
riage on TCI systems. and we cannot rely on carriage.

But as a practicai matter, aren’t you assured carriage on TCI?

The affiliation business is a relationship business, and we
continue to have a good relationship with TCI.

How has Liberty been affected by cable rate regulation and
the prospect of rate deregulation?

We were substantially slowed by the confusion created by
the [1992] legislation that regulated rates. For a period of
time it was unclear what the rules were, and cable operators
didn’t know exactly the right or the best thing 10 do. They
postponed rolling out new services; they postponed launch-
ing existing services. When they finally got around to
launching services. they optimized against a set of artificial
rules, so they rolled out services that perhaps weren’t worth-
while from a programing point of view but made sense
because they were either free or very inexpensive.

Let’s talk about bandwidth. At the Western Cable Show there
was no more talk about 500 channels. They were talking
about online services, cable modems and telephony. There
was little talk of increasing channel capacity, and digital
compression had fallen by the wayside. In other words, cable

30

operators are no longer promising a lot of new channels to
accommodate all the planned networks—yours and others’.

The annoyance of the digital boxes being pushed off is that
we’ve been creating programing services for digital deploy-
ment. The economic model for them allows you 1o be prof-
itable with, say, 3 million or 5 million subscribers. 11 takes a
yedr or two 1o get these things up and running, so for that
year or two they’re not getting broad distribution and,
frankly, you're burning a lot more money than you wish you
were. But that’s the only annoyance.

We’re not concerned about creating programing for digi-
tal deployment. We're only biting our fingernails, hoping
that finally these boxes will be deployed in large numbers.
Right now it’s pretty clear that by the fourth quarter of this
year they’re going 1o be deployed in meaningful quantities.

Really?

I think so. I'm an observer, but I'm a very interesied observ-
er. We've seen the boxes. we’ve seen them work, we under-
stand they’re getting built. Deployment is going to happen
very reliably, very quickly.

How many boxes need to be deployed before it affects your
business?

It’s not so much the numbers as the velocity and predictabil-
ity at which the boxes are introduced. Let’s say hundreds of
thousands are deployed on a quarterly basis and there is pre-
dictability that the trend will continue or accelerate. That's
enough to turn up the rheostat on our production and distrib-
ution costs for new programing services.

What about using the extra channels for PPV—that is,
near-video-on-demand?

There is going to be a lot of competition for channel space
by people who think near-video-on-demand is a better use.

Are you among those people?

No. There is a curve that says that your PPV take-rate is
optimized with X number of channels. I don’t know what X
is. but it’s not substantially improved afier doubling it. You
suboptimized the use of the channels after a certain number
X, which varies from market to markel.

| So you're not a pay-per-view kind of guy?

I'm not a pay-per-view kind of guy. As a mauer of fact, Lib-
erty and Fox are trying to sell their interest [40% each] in
Request TV. Pay-per-view is a great business for whole-
salers and retailers. cable operators, but it is not a good busi-
ness for intermediaries.

When does the rollout of new services become counterproduc-
tive? When does the audience become so fragmented that it
becomes difficult for any of the networks to be profitable?

You can be an ostrich or you can play ottensive defense. Play-
ing an offensive game is: If there are going to be 500 channels,
then let’s see if we can at least be invested in many of them.
Look what’s happened to broadcast TV. For years. broadcast-
ers blamed cable for the erosion in their share. But cable had
nothing 1o do with that. Choice had everything to do with it.

What kind of new programing services are you looking for?

April 22 1996 Broadcasting & Cable
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We are looking for services that will survive with just a few
million subscribers, that will thrive with, say, 4 million or 5
million subscribers.

Give me an example.

The Encore multiplexes are a good example. It doesn’t take
many subscribers to the Western plex or the Adventure plex or
the Love Stories plex to make it economically viable. It’s scale
economics at work. It costs only a little more to put up 12
Encore screens than two. And the additional income from the
incremental 10 more than offsets the costs of creating the 10.
We're very bullish about the Encore/Starz! strategy.
Encore has paid back its initial investment and is already quite
profitable. Every day it’s getting stronger. We're discovering
that it is not cannibalizing the premium base, [it] doesn’t can-
nibalize your HBO or your Showtime. 1t’s all pluses.

So you're the multiplex company.

We will take it [multiplex] to sports, to Discovery Channel,
to BET. This is going to be the way of the future for estab-
lished program services. 1t’s the only way you can grow.
There is no other opportunity except with mega-programing
concepts like fX, which require huge investments. Short of
that, there is no way you can grow new services because
there just isn’t adequate distribution. There isn’t capacity to
carry services that require large distribution and dual rev-
enue streams.

For fX to succeed it’s going to have to end up with 60 mil-
lion subscribers because of the huge investment in program-
ing. We are pretty confident that it will get to 6¢ million to
70 million. But that’s hundreds of millions of dollars of
must-watch programing to get there.

How important is the DBS business to you? Directv has
more than a million subscribers. Primestar is in the same
neighborhood. Is that something that shows up on your
bottom line?

[t’s big—a couple million more subscribers.

1t has made the day for Starz!. In the absence of sufficient
capacity on cable, it has been a principal growth area for
most basic services. Look, 2 million extra paying sub-
scribers is a big impact across the board for Liberty. As |
said, we’re the largest program supplier to both services. So
it’s 2 million times 50 channels each. It’s big money for us.

Is this a way to keep going until the digital boxes come?

Not only that, they're going to keep going. | carry pictures of
[DirecTv's] Eddy Hartenstein and [Primestar’s] Jim Gray
around in my wallet. These are great growth customers for us.

What's the status of your sports deal with Fox?

My guess is that we will close it this week. The deal was
done on Halloween last year. Since then, we have been
going through the “legal administrivia” with each of the
regional networks. They all have different partners; they all
have different financial structures. It is of no interest to any-
one but people who get paid by the hour to do the legal work.

When are you going to put the Fox brand on your networks?

We are going to do that during the dog days of summer,
probably during the Olympics, so we can work the bugs out

Cover Story

when nobody is watching.

Describe the deal.

This is a very large undertaking be
have contributed all our regional
and all our investments in sports it
ments in sports businesses and spc
a venture to which they contrib
sports businesses and sports righ

een us and Fox, where we
oris businesses in the U.S.
he U.S., plus all our invest-
s rights outside the U.S., to
all of their international
plus X and some cash—

—$300 million worth?

About $350 million. —and their
ture that, when it’s put together
businesses. Probably the larges
ultimately be the international b
so large and the potential so0 eno

and, Fox Sports, to a ven-
comes a powerful set of
maost profitable part will
iness decause the scope is
jous taat it’s staggering.

Is fX going to challenge ESPN |

No, fX will be more like a USA
bination of entertainment and sp
after an all-sports emblem the v
ing a lot of marquee sports for i
any cable operator. You really
the cable operators right now th
fX agreement. And with all the
ing to us from both Fox Bro
sports, a lot of people are going
from the cable operator or the [
to have the ability in the U.S. ¢
same basis as ESPN.

The thing that drove us to tt
acquire sports rights. The hyg
CapCities-ESPN can buy spo
broadcast and for international.
ding and we'd say, “Well, gee,
And they’d say, “Actually, you k
broadcast and international as a |
more for cable.” “Yeah, but ther

akle sports?

etwork. It will be a com-
ts. It will never seek to go
y ESFN has. We are buy-
It will be a must-carry for
ouidn't want to be one of
doesn’t have a long-term
sspromotion that’s com-
astir 2 and the regional
demand to see the service
S operator. So the plan is
compzte for rights on the

; deal was our inability to
enated company Disney-
righis for cable and for
ten we would go to a bid-
re’d like the cable rights.”
w, we're selling cable and
ckage " “But we'll pay you
eIl lse our ABC deal.”

That's what [Ted] Turner used t

That’s right. Well, he was rig
about it. Now with Fox, we’ll be
after rights.

compiain about.

t. And we did something
erv agzressive when going

How much of Silver King will yol§ end ug owning?

ship ¢f HSN, 43% or so.
million.

After we contribute our owne
That's worth $500 million or $¢

Why all this enthusiasm for bro
whose market share has been
15 years?

asting, a business
dily eroding for the past

If you start with dollar one and
ny, as opposed to paying $5 t
lower market share is much hi
networks are going to have lo
sometime next year they will sl
of cable. But this is a great busi
amedel that is economically ro
ment is going to be really valua

ild a broadcasting compa-
licn, your tolerance for a
er. Sure. all the broadcast
r shares. My guess is that
belov. the aggregate share
ss if you can come up with
st. Qur Silver King invest-
e.

Do you believe in HDTV?

It’s a hula-hoop. Digital televisifn is jusi so good. It’s almost
impossible to discern any diffience between HDTV con-
cepts and today’s run-of-the-mifl digitel TV.
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We will take it [multiplexing] to sporis,
to Discovery Channel, to BET. This is
going to be the way of the future
for established program services.
It’s the only way you can grow.

What about broadcast multiptexing, using digital TV to
broadcast several channels of standard-definition TV?

I'm on both sides of that. From the cable operator side. mul-
tiplexing with must-carry is ridiculous. From the Silver King
side, it’s sublime. Fortunately. in the true spirit of the way
we do things at Liberty, we have made bets on both sides of
this issue.

HSN had been struggling, but its first-quarter numbers
weare very positive. Do you think you've turned it around?

The quarter puts us right on the plan that we disclosed 10
analysts last summer. For those people who are students of
shopping channels, we had a decisively successful first quar-
ter, which indicates a firm grasp on the company and its mer-
chandising. The [management ] combination of Barry Diller
and Jim Heid is the right combination.

Here’s what | don’t understand. Most of HSN's coverage
comes through the Silver King stations. But isn’t the plan
to drop the HSN programing from those stations so that
Diller can offer more conventional programing? How can
HSN sustain that loss of coverage?

That’s a very good guestion. The answer is, at this point. the
Silver King coverage is almost more of a drag anchor on HSN
than a benefit. And i1l take out the word “almost.” It is a drag

-Cover Story—

anchor on HSN. The reason is that a couple of years ago we
did ihe analysis to figure out how much money HSN wus pay-
ing Silver King for the kinds ol viewers it was picking up trom
them. Tt concluded that it was terribly inefficient.

So we went out and literally bought distribution. paid
cable systems up 10 $9 a subscriber tor distribution in strate-
gic markets so that when the Silver King obligations to HSN
goes away—1I think it’s in June—HSN will be in a position
1o say to Silver King, “Thanks, but we’re done with you
right now.” And that’s where we are.

Silver King will drop HSN in June?

Actually, it will probably be in December or January. just 1o
have an orderly transition. Both Silver King and HSN voted
to postpone the decision for six menths 1o give everybody a
chance 1o stabilize their businesses and their thinking.

Why wait until next year?

It’s like wine: it’s just not ready yel. The programing isn’i
ready for Silver King, and we still have some cleaning up te
do for HSN. This isn’t i00% perfect vet. Every month we're
picking up a few more subscribers in a few places. There’s a
plan and there’s an execution for that plan that is very rational.

The Family Channel is seen by some as a disappointment:
plenty of distribution, little viewership. How are you going
to make it competitive with USA and the Turner networks?

For a long time it has been strapped for resources. Now it’s
not. It’s quite profitable and doing very well. Tim Robert-
son, who runs it. is thinking about making a number of
changes that 1 think will course-correct and put it into the
front line of the programing services. It isn't a bad net, and
it's really been trying hard to be a family service.

Another reasen to be optimistic is that it does have a rep-
utation for being good. safe family viewing, and the drift of
viewing preferences is going 1o lead people 1o the brand. The
trick for Tim now is 1o make sure that the brand doesn’t dis-
appoint the promise. They’re making some large invest-
ments in programing.

A couple of weeks ago, the Faith & Values Network
announced the acquisition of a family-oriented sitcom.
What’s that all about?

Faith & Values has come to the conclusion that it can be
more intluential if it is more broadly viewed. And the way 1o
get more broadly viewed is to put on programing that attracts
bigger audiences than their traditional programing, which
has featured such things as some woman in gold-lamé shoes
playing different church organs and people singing the
“Sound of Music” on a dock with crab boats drifting by. This
is not so much a revelation as good business judgment 1o
take advantage ot what they have—about 26 miltion sub-
scribers and good channel positions. To go with the new pro-
graming, the service will get a new name. I don’t know what
it will be yet, but we have gone from 40 to four possibilities.

What's the bad news for Liberty?

Most things are going very well, and the things that are nol
going well are small enough that they don’t make it onto the
radar screen. In a business like mine. where you have a lot of
businesses. you have brushtires everywhere. The skill is to
deal with them and stamp them out and make sure they don't
become big problems like Home Shopping did. [
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Disney, ABC integrate TV opérations

Iger will oversee distribution, Joe Roth TV production and home vidéep

By Cynthia Littleton

he Walt Disney Co. last week
T unveiled a restructuring plan to

integrate its TV operations with
Capital Cities/ABC, consolidating dis-
tribution under CapCities/ABC Presi-
dent Bob Iger and giving studio chief
Joe Roth oversight of production and
home video.

The long-awaited redesign of the
Walt Disney Television and Telecom-
munications unit was revealed two days
after division president Denmis F. High-
tower announced plans to retire in June.
Disney officials said the reassignment
of Hightower’s responsibilities, which
included worldwide TV production and
distribution, is part of an ongoing effort
to unity the newly merged Disney and
Capital Cities/ABC.

In a joint statement, Disney Chair-
man Michael Eisner and Disney Pres-
ident Michael Ovitz said: “These
changes will bring a more logical
alignment of our production and dis-
tribution capabilities and take full
advantage of our strong management
depth.... The expanded responsibili-
ties of both Joe Roth and Bob lger
retlect our great confidence in their
ability to lead creatively driven orga-
nizations.”

In announcing his decision 10 step
down, Hightower noted that Eisner was
aware of his plan to retire at age 55
when he became Disney’s top TV
executive following the depariure of
WDT&T Chairman Rich Frank in
March 1995.

Under the new chain of command,
lger will oversee all cable, pay TV and
Buena Vista Television's domestic
syndication operations while continu-
ing to supervise all CapCities/ABC
broadcast and publishing units. Randy
Reiss, WDT&T executive vice presi-
dent responsible for pay TV and syndi-
cation, will report to lger, as will Eti-

enne de Villiers, president of Walt
Disney Television International, and
Geraldine Laybourne, the former head
of Nickelodeon who was named presi-
dent of Disney/ABC Cable Networks
late last year.

On the production side, Dean
Valentine, president of Walt Disney
Television and WDT Animation, will
report to Roth, whose title switches
from chairman of Walt Disney Motion
Pictures to chairman of Walt Disney
Studios. Sanford Litvack, Disney’s
senior executive vice president and
chief of corporate operations, takes on
Hightower’s responsibility for Disney
TeleVentures, which includes Dis.
ney's Americast telco venture with

| Baby Bells.

Analysts praised the restructuring
plan as a logical post-merger move and
a major coup for Iger. The move to put
Disney’s syndication arm and the ABC
0O&Os into the same administrative

- -
ajor coup for Bob Iger.
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revenue generated by febt. Analysts say these
types of creative deals
vertically integrated media giants can help cut tt® losses producers gen-

‘Debt’ host Wink
Martindale

erally face when launching a show.
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power they want,” said Art Rockwell,
media analyst with Yaeger Capital
Markets. “They know they need a
high-powered TV executive in there 1o

consolidate that end of their business |

into workable groups.”

But some insiders questioned
whether lger will be overexiended.
Sources say Reiss’s duties eventually

[ will be expanded to involve the Capital
Cities/ABC Broadcast Group now that
Michaet Mallardi, a 30-year ABC vet-

1 eran and senior vice president of the
broadcast group, has confirmed plans

| toreure m June.

Broadcasting

more changes on the horizon, last
week’s restructuring announcement
came as a relief to many who had been

braced for a major shake-up of Dis- |
ney's executive TV ranks. Details of

the plan, in the works for months, were
said 1o have been closely guarded by
Eisner and Qvitz, fueling internal
rumors and speculation about the tate
of high-profile staffers at Disney and
ABC.

The announcement did not quiet per-
sistent rumors that Howard Stringer,
former president of the CBS/Broadcast

Group, is preparing to join Disney as a |
Although most believe there are | lop execulive.

Talk of a possible merger of Dis-
ney’s Americast and rival telco start-up
Tele-TV, which Stringer now heads,
has heated up in the wake of the

| planned merger between Baby Bells

SBC Communications and Pacific
Telesis. SBC is a partner in Americast,
while Pacific Telesis is aligned with
Tele-TV.

If the two sides join forces, sources
say Disney may try to bring Stringer on
board to manage its end of the com-
bined venture. OQvitz. who was an
adviser to Tele-TV before he joined
Disney last year, is said to have high
regard for Stringer. .

Spelling, New World courtslih)—sc;)ntinue

Price said to be principal issue in pursuit of both companies

By Cynthia Littleton
ne has been up for sale for
months; the other has been

0 courted by a patient suitor. But

analysts say Spelling Entertainment
and New World Communications
Group have one thing in common: an
asking price deemed too high by
prospective buyers.

Rupert Murdoch, News Corp. chair-
man, last week threw cold water on
rampant rumors that Fox was close to

acquiring all or part of New World, |

teiling reporters at the NAB conven-
tion that no talks were taking place.
Sources ciose 1o New World, however,
said the on-again, off-again negotia-

| tions between the two sides were on

again in Los Angeles last week.
Murdoch’s intentions toward New
World have been the subject of much
speculation since Fox bought a 20%
stake in the company as part of its
landmark 1994 affitiation agreement
with 10 of the 12 New World stations.

New World’s other assets include a TV
producrion division headed by Bran-
don Tartikoff and an international dis-
tribution arm.

New World “looks very expensive

| to me at the moment,” Murdoch said

in an interview with Bloomberg Busi-
ness News earlier this month. “We are
always looking for new stations, but
we Iry lo buy them at a reasonable
multiple.”

Representatives for Murdoch and
New World declined comment, but

Fisher gets expanded role at MCA

34

In the latest move at MCA, the Universal
Family Entertainment {UFE) and Univer-
sal Cartoon Studios (UCS) divisions have
been folded into MCA Television Enter-
tainment (MTE) to streamline the studio’s
television activities.

The move, the most recent in MCA
Television Group Chairman Greg Mei-
del’s restructuring of the studio’s televi-
sion arm, indicates a greater role for MTE
President Barbara Fisher, who now will
oversee the two divisions in addition to
her existing duties.

“Barbara’s proven leadership abilities,
combined with her business acumen and
keen creative instincts, make her uniquely suited to take
the helm of this newly restructured division,” said Meidel.

Jeff Segal, who had been overseeing UFE as presi-
dent, is leaving his position to enter into a production
deal with the MCA Television Group. He will develop
and produce programing for the division.

UCS is the production entity of UFE that produces
animation for the networks and cable. UCS series now

Barbara Fisher gets
expanded responsibilities.

on the air include Casperfor the Fox Chil-
dren’'s Network; Earthworm Jim for Kids'
WB, and Savage Dragon for the USA
Netwark. MTE primarily supplies long-
form programing to the networks and
cable. The latest MTE project is Peter
Benchiey's The Beast, a miniseries for
NBC that will air during the May sweeps.

The restructuring will not affect Univer-
sal Television, which suppiies series to
the networks. The division will continue to
operate separately from MTE, with Tom
Thayer overseeing that area as president.

In other MCA Television Group news,
the studio has signed writer/producers
Rick Copp and David Goodman to an exclusive multi-
year production deal. The pair most recently wrote and
served as supervising producers on The Adventures of
Captain Zoom in Outer Space, which aired in syndica-
tion as part of MCA TV’s Action Pack Feature. Under
the new deal, Copp and Goodman will create, develop
and produce programing for network and syndication
distribution. —SC
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sources say a range of acquisition sce-
narios is being considered. Murdoch is
said 1o be primarily interested in New
World's station group. New World
Chairman Ronald Perelman, who owns
37% of the company and controls 80%
of the voting power, is thought 1o be
holding out tor an all-or-nothing deal.

Sources say that coutd lead Mur-
doch to team with another partner in-
terested in acquiring the entertainment
and distribution divisions. New World
Entertainment has a busy production
slate for network and syndication,
including the new ABC drama Second
Noah, Fox’s Profit and the upcoming
first-run entries Two, Loveline and
Access Hollywood, the last a joint ven-
ture with NBC.

With the Telecommunications Act
of 1996 lifting the cap on station own-
ership from 25% to 35% national cov-
erage, many analysts say there’s little
doubt Murdoch eventually will come
to terms with Perelman. Together with
the 12 existing Fox O&Os, the New
World stations would give the network
a solid foundation in more than 36% of
the country, including such key mar-
kets as Dallas, Detroit and Atlanta.

“For Fox, the strategic value of the
[New World| stations is higher than
average,” says Harold Vogel, media
analyst with Cowen & Co. "“The two
groups together are the cohesive back-
bone of the network. But Fox won't
overpay for the stations, and Perelman
won’t sell cheap.”

Vogel and others say Viacom has
reached essentially the same impasse
in trying to sell its 77% stake in Spell-
ing Entertainment, first put on the
block last August. At the time. Viacom
officials said that proceeds from the
sile would be used to pay off bank
debt, but the reported $1.5 billion ask-
ing price is said to have deterred
potential bidders such as PolyGram
and NBC.

Analysts say Spelling’s value will
drop if prolific producer Aaron
Spelling decides to leave the company
when his contract expires at the end of
this month. Through a spokesman,
Spelling last week declined to com-
ment on his plans.

Last week, Viacom officials said the
sale process was continuing, but a
company spokesperson would not
elaborate on reports that another Via-
com assel, possibly the premium cable
network Showtime, would be trans-
ferred to Spelling to drum up new
interest in the company.

Broadcasting & Cable April 22 1996
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Initially, Viacom planned to hold on
to Spelling’s Virgin Interactive unit.
but analysts say the software developer
could be added to the sale package as
an additional incentive.

“Because it looks like an outright
sale is not going to happen. they’ve got
to look at an alternative structure,” said
Jessica Reif, analyst with Merrill
Lynch. “There are interested parties, | holders, b
but at a price.”

Spelling Entertainment also owns the
distribution outfit Worldvision Enter-
prises, whose vast program library

The Mod
Prairie, |
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Hills, 9021
Mualibu Shi
ation with

Viacom
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Paramoun
and distribg

1011 Dper:tions.

Saban re-powers

Looks to create new
programing and retail
buzz for top show and toy

By Stzve Coe

Rangers is undergoing some-
thing of a transformation as
part of an overall strategy by series
producer Saban to keep the top-
rated kids show on top and re-ener-
gize the phenomenon that has
prompted kids and their parents to
spend more than a billion dollars on
merchandise spun off from the show.
The show, which has been the top-
rated weekday kids show for 130 con-
secutive weeks, is evolving into Power
Rangers ZEO, which will feature a new
story line and characters. To build view-
er anticipation for ZEQ, Saban produced
10 special episodes that aired on Fox in |

F ox’s Mighty Morphin Power

‘Power Ranger

line and new ci@racters.

past Saturd
a special

episode,
episode 3
regular
22, at 4:304

&

February to serve as a bridge to the new | motional Btz of nearly $5 million in
series. The first of the new ZEQ | on-air spof§, print and radio placements
episodes was scheduled to debut this | and a vieger contest that will award

wiil get a revamped story

includes sulth series as The Love Boat,
quad, Little House on the
by and Ger Smart. Spelling
produces Fox's Beverly
and Melrose Place, NBC's
es and Savannah in associ-
¢ WB Network.

ould reverse its course and
est of Spelling from share-
Reif and others say that is
cause Spelling already is
a redundant asset, given
s extensive TV production

y (April 20) at 8:30 a.m. in
neak preview airing. The
art one of a special two-
, will be rebroadcast in its
siot 1oday, Monday, Apnil
. Part two of the introducto-
Rwill air Tuesday, Aprit 23.

aban are teaming on a pro-

CBS won’t preempt ‘Ga

CBS has reversed a decision to preempt Good
10) teday (April 22) and will air the sixth episcde
order as originally planned after the comedy posie
its fifth airing, April 15. The network had annou
be replaced on the Monday lineup beginning
Cytill back to the night's schedule. However,
10.8 rating/16 share in Nielsen numbers last Mc
the time period in households. Monday’s numbe
and 14% in share compared with the show's avé
its tour previous airings. Also last Monday, the s
in retention (from Murphy Brown) since it debute
its hold on the 9-9:30 audience by 31% over
Cybill will move to the Monday 9:30 p.m. time pefiod on April 29.

d Company’

ompany (Mondays 9:30-
t the show’s six-episcde
d test-ever numbers in
ed that the show would
pril 22 in order to move
od Company pulled in a
hday, finishing second in
s wera Lp 16% in rating
¢e rating and share for
ies postad its best lead-
on March 4 by boosting
s four previous outings.

—SC
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Odor fighter smells infringement in ‘ZEQO’

By late last week, Saban had more to worry about than whether kid view-
ers would embrace its reworked Power Rangers, now named ZEQ.
A Chicago-based company, ZeoCrystal Industries, filed
a $10 million trademark infringement suit
h‘ in U.S. Federal Court. The suit also
. names Bandai Corp., the principal
licensee of the Power Rangers mer-
chandising line, wrLp-Tv, the Fox affiliate
in Chicago, and Fox Broadcasting. ZeoCrystal produces an odor-fighting
product called ZeoCrystals that is stocked in many hardware and pet stores.

The suit alleges that Saban illegally pirated the registered and trademarked
ZeoCrystal name and logo, damaging ZeoCrystal's corporate identity.

ZeoCrystal alleges that Saban drew liberally from the description on the
packaging of the product, including where the odor-eating crystals were
discovered. Barbara Stauffer, president of ZeoCrystal Industries, says the
package informs buyers that although they wouldn't expect to find such
crystals among volcanic rock, that is exactly where they were found. In the
Saban show, the Power Ranger characters are re-energized after the dis-
covery of a ZEO crystal that is found among volcanic rocks.

Richard Skrobin, CEO, ZeoCrystal, says the company was unaware of
the show and its use of the company’s name until about three weeks ago.
“We started getting calls from kids looking for ZeoCrystals, which we
thought was odd. Then people started asking if we were connected to the
show and we figured it out,” he said.

By Thursday afternoon, Saban had not been served with the complaint,
but a company statement declared that Saban would challenge the filing.
“Saban denies {that] its use of ZEQ in its Mighty Morphin Power Rangers
television series in any way infringes on the rights of ZeoCrystal Industries.
Saban will defend itself in this action aggressively and will seek attorney’'s
fees and damages where appropriate.”

Stauffer says the company, which was formed about four years ago,
would like to see Saban change the name of the series but acknowledges
that is a long shot. —SC

Wallach heads domestic, cable
sales for CBS syndication arm

After nine years as a top sales executive with
Genesis Entertainment, Barry Wallach has been
named executive vice president of syndication for
CBS/Group W/Maxam.

Wallach, who most recently served as executive
vice president, domestic sales, for New
World/Genesis Distribution, will oversee domestic
sales for CBS’s new syndication arm. New World/
Genesis has promoted Joseph DiSalvo from senior
vice president, East Coast sales, to succeed Wal-
lach. Wallach also will be responsible for cable
sales for the division charged with developing and
distributing programing for non-network outlets.

Wallach

Before joining Genesis as an account executive in 1987, Wallach |

worked as a syndication and advenrtiser sales account executive for Katz
Sports and later became a sales researcher for Katz American Television.

Wallach, who moves to CBS/Group W/Maxam next month, will report to
division president Ed Wilson.

CBS/Group W/Maxam’s first-run slate includes the upcoming weekly
series Psi Factor and the returning weeklies Martha Stewart Living and Bob
Vila’s Home Again. The division also is understood to be gearing up for an off-
network sales campaign for the CBS Productions sitcom Dave's World. —CL

-

one winner a truckload of ZEO toys
and the customized Ford Ranger in
which the toys will arrive.

According to Bent Gould, Fox Chil-
dren’s Network executive vice presi-
dent of marketing, promotion, program
strategy and licensing, the netwerk’s
promotional campaign is unprecedent-
ed for a show outside of the traditional
fall launch. “It’s certainly as big a push
as anything we've ever done in terms
of on-air,” he said.

In addition to the promotional mus-
cle behind the relaunch, Fox’s commit-
mennt 1o the show also is seen in the 60-
episode order the network gave Saban
for the 10 transition episodes and 50
new ZEO episodes. Gould says the cur-
rent performance of the show as well as
its historical performance bears out
Fox’s commitment. “I’s a huge com-
mitment,” he says of the multimillion-
dollar episode order and promotional
push. “It’s based on our betief in the
product. It’s still the number one-rated
strip and number one-selling toy. We
also know there is a ratings peak with
new episodes, which we saw again in
February with the Alien Rangers that
set up ZEO.” He noted that the series
saw upticks of ene 1o twe points among
the kids demographic groups.

Although most companies would
adhere 1o the “if it ain'1 broke, don’1 fix
it” mantra concerning a successiul
series—especially a phenomenon like
The Power Rangers—Saban nonethe-
less decided to work on the show while
it was still on top. “We're trying to set
up the entire property for its post-phe-
nomenon life,” says Peter Dang, presi-
dent, Saban Children’s Entertainment
Group. “We recognized a problem last
summer in terms of retailers and licens-
ing. We were no longer a phenomenon,
even though we were still number one.
We felt we needed people to look at it
with a new set of eyes. So we thought i1
would be best to reinvent yourself
when you’re still number one.”

A heavy dose of research was done
before setiling on the prospective
changes. says Dang. “We did a lot of
research in working with the formula.
We considered a lot of things, includ-
ing killing off the characters and story
line. We worked hard to identify the
equity elements of the show. We also
knew that every time we’ve introduced
new elements they’ve worked. As a
result, we’ve been very pleased with
the resulis of the research done with
kids,” he said.

Saban is also pleased with 1he
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response of licensees for the new show
and its product. Dang says that about 15
licensees will be shipping product to
10y stores to coincide with the launch of
the show this month, with the bulk of
the remaining licensees shipping in the
fall when the show will get another pro-
moticnal push. In all, he estimates that

S YNDICA

‘Geraldo’ upgrade

Geraldo Rivera’s new “solutions
over shock™ approach to his long-
running first-run 1alk show has paid
off in Sacramento. ABC affiliate
KXTv(TV) cited the show’s new *‘pos-
itive direction™ as the reason for
upgrading Geraldo last week from
late might to the 11 a.m. slot formerly
occupied by Gordon Elliot, already
set to switch to another station in the
market this fall. Tribune Entertain-
ment’s Geraldo, which will be re-
christened The Geraldo Rivera Show
in September 10 retlect its underlying
philosophical shift, also has won
upgrades this menth in Detroit,
Memphis and Lincoln, Neb. Station
sales for the show were taken over in
January by King World Productions
as part of a joint programing venture
between King World and Tribune.

MG/Perin believes in
‘Miracles!’

MG/Perin is moving forward with its
two new weekly first-run offerings for
the full, Miracles! and Prevention's
Bodywise, both of which have landed
weekend slots on wCBs(TV) New
York. Bodywise, a health-oriented
half-hour series tied in with the popu-
lar lifestyle magazine, has been sold
in nearly 70% of the country, includ-
ing wLs(Tv) Chicago and Kwy(TV)
Philadelphia. Miracies!, in which host
Peter Graves examines reports of
wondrous yet unexplainable events,
has been cleared in nearly 60% of the
country, including KcAL(TV) Los
Angeles and wciu(tv) Chicago.

Love lines

Wacky newlyweds and adventurous
singles are beating a path to the Sony
Pictures lot near Los Angeles now
that Columbia TriStar Television
Distribution has cleared its first-run
game show block The Dating/Newly-
wed Hour in 98 of top 100 markets.
CTTD says it has sold the hour strip.

Broadcasting

there will be more than 60 licensees
shipping merchandise domestically.
Following the spring launch for
ZEO, Dang says, the show will be rest-
ed during the summer to prepare for the
tall. “We’ll be approaching the fall as a
mini-launch so it can keep up with the
other shows being launched.” ]

T1 ON M AR K

comprising revivals of the campy TV
classics The Dating Game and The
Newtywed Game, 10 200 siations
covering 96% of the country. CTTD
officials declined comment, but
sources say the distributor has been
so impressed by response to the strip
that it is considering reviving yet
anothier Chuck Barris creation, The
Gong Show, as a possible midseason
replacement offering next year.

New producer for ‘Gordon’

The CBS/Group W/Maxam/Twenti-
eth Television talk show Gordon
Ellion is in for a new executive pro-
ducer next season, as Terry Murphy
has confirmed plans to leave the show
at the end of June. Murphy, who has
been executive producer since the
talker debuted in 1994, is mounting a
major push for Gordon Elfliott in the
May sweeps, complete with a contest
for die-hard fans and an awards show.
Announced last month, the “Trade
Places with Gordon™ contest has
elicited some 70 home videos from
viewers explaining why they are qual-
ified to host a talk show and why
Elliort should try doing their job for
one day. Later in the month, celebrity
look-alikes will be called on to do the
honors at an Oscar-style presentation
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Errata

in April §5 network prime time
series stliry, Fox's Space: Above
and BeyWond should have been
listed asfseries still being consid-
ered for enéewal for fall.

ETPLACE

ceremony f@r the Elliott Awards,
given to thalshow’s most memorable
guests of 1995,

Scene ofithe crime

Efforts are #inder way to develop a
first-run redfity series based on the
recent best-feller Mindhunter by John

1 Douglas, a fetirsd I'B] agent who

spent yearsfiunting the Unabomber.
Crime Scerlls would start where Cops
usually endf. exploring how investi-
gators use dues found at crime scenes
to develop @sychological profiles of
violent crindinals. Douglas will host,
but it’s stiliindecided whether the
show will B done as a strip, a weekly
or as quartd§ly specials. according to
Tom Heobednan. the entertainment
lawyer prefarir g to shop the project
around witlproducer Beverly Cahme.
Cahme alsg@has a deal with NBC for a
series of T movies based on cases
covered in Pouglas’s book.

‘FDNY’ bpcomes

‘Fire Resgcue’

FDNY, thefipcoming half-hour reali-
ty weekly forr Kelly News & Enter-
tainment, Ifis been renamed Fire
Rescue, sifge producers have decid-
ed to broadkn the show’s focus
beyond Nev York City. The series
will spotlight tve work of firefighters
and param@lics around the country.
Kelly offidkls say Fire Rescue has
been cleardd for a fall start in 63% of
the countr@ including wNBC(TV)
New YorkgkcBs(Tv) Los Angeles
and wciu(®) Chicago.

‘Bzzz!’ algo

Tribune Efgertainment has generated
enough of § buzz with Bzzz! 10
declare thestrip a firm go for a fall
launch. dating game show has
been cleard in more than 80% of the
country. irgluding nine of the top 10
markets. /izz" buyers include sta-
tions in th@Hearsi, New World and
Sinclair brpadcast groups. —CL
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Beaizths DEOPLE’S CHOICE: April 8-14

Ratings according
to Nielsen
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0 9:00| 62. Step by Step 7.5114 .
—~ 48. Di Murd . . Dateli 1M14 ! -Fi .
E 930 55 Hangin’ w/iMr .G 8.0714 8. Diagnosis Murder 8.6/15| 53. Dateline NBC 8 26. The X-Files 10.5/19
10:00 p 63. Homicide: Life on the
gl 12.20/20 122/22| 34.NashBridges ~ 9.4/17| > ¢ 0 S,
D D
> 8:00 37. Dr. Quinn, Medicine . 78. Cops 6.5/13
. 90. Malibu Shores 4.910
g 8:30 69. Figure Skating Woman 8.318 68. Cops 7.214
& g:00 Championship  7.1/14f 25 Touched by an Angel 94. Hope & Gloria 4.3/8| 63. America's Most Wanted
E 9:30 10.6/20 93. Home Court 4.5/8 7.4114
¢10:00] 79. we're Having a Baby 10. Walker, Texas Ranger : |
10:30 6.3/12 13.0/24 82.Sisters 6.0/M
3.9 ) 9.0 .
7:00] 57.Am Fun Hmvid  7.9/15 ; 110. Pinky & The Brain 1.6/3
9.60 Minutes 13.4/25| 58. Dateline NBC 7.8/15| 96.1995 Clio Awards 3.0/6
.. 7:30[ 35 Am Fun R vid__ 9 2717 L e 109. The Parent 'Hood  1.8/3
i 45, Cybill 8.8/15] 32. Mad About Y 9.6/16| 73.The Si r 98. Sister, Si ]
g 8:00 61. Lois & Clark 7613 y | a bm{ ou e Simpsons 6.9/12 !s er, Sister 2.7/5
> 8:30 28. Cybill 9.8/16| 32. NewsRadio 9.6/16| 92. The Show 4.8/8101. Kirk 2.5/4
9:00 ; : 67. Married w/Chid  7.312
: 10. CBS Sunday Movie— 37. NBC Sunday Night 97. Savannah 28/4
a g:30| 34- ABC Sunday Night Captive Heart: The Movie—Star Trek VI; The | 83. Local Heroes 5.5/9 )

10:00 Wanted 9.4/15 James Mink Story Undiscovered Country
: 13.0/21 9.3/15
10:30
WEEK AVC 8.9/15 9.3/16 10.3/18 6.2/11 UPN: 2.9/5; wB: 2.3/4
STD AVG 10.8/18 9.6/16 11.7/19 7.4/12 UPN: 3.2/5; wB: 2.5/4
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Broadcasting

Waiting for TV duopoly
floodgates to open

TV station trading may be about to explode

By Steve McClellan

his year is on track to be one of
T the biggest for buying and selling

television stations, with the $1.2
billion Sinclair~River City deal and the
$270 million acquisition of eight Bris-
sette Broadcasting stations by Benedek
Broadcasting. But the way Bud Paxson
of Paxson Communications sees it, the
industry hasn’t seen anything yet.

In Paxson’s view, “When television
duopoly hits later this year, that’s when
the goldrush will really get under
way.” Paxson is assuming, of course,
that the FCC will embrace duopoly and
pass new rules allowing it. So far, all
the commission has done is say that it
will review the rules.

It’s not difficult to understand why
Paxson—and others—feel this way.
Both River City and Sinclair were cre-
ated from scratch into billion-dollar
companies by exploiting local market-
ing agreements, basically a legal form
of duopoly that allows managers to
streamline labor costs and get better

Changing Hands
deals from vendors, then pass some of
the cost savings to advertisers.

Paxson and several other executives
shared their views last week on the con-
solidation of the broadcast industry at
an NAB convention session sponsored
by Communications Equity Associates,
the investment banking firm.

Other speakers included Jamie Kell-
ner, president, WB Network; Franklin
Schurz. president, Schurz Communica-
tions, and William Archer, managing
director, BT Securities Corp.

Duopoly aside, Paxson urged broad-
casters to “grab all the spectrum you
can gel,” including low-power televi-
sion stations. Of the 24 LPTV outlets
Paxson owns, “Eighteen are profitable
and 15 are immensely profitable,” he
said. His TV stations have gone after
the $2 billion infomercial market
“because nobody else was chasing it.”

Keliner thinks that The WB provides
to its affiliates the same opportunities

for growth
ago when i

1at Fox provided a decade
aunched. “I knew that Fox
because 1 studied ABC,”
network had a lot of UHF
strugpled for a long time
girg as an equal to CBS
the 1970s when it strung
eries of hit shows. “That
U’s could compete with
right programs,” he said.
the hits that drive these
ard.”

The WB lost almost $70
ar, Kellner noted encour-
including 50% year-to-
e growth in February and
tes this year that are 30%
year’s.

d that unlike a few years
are much more willing
adcasters. “If you need a
alone,” used to be the joke
rs with respect to financ-
ters, he said. And while
ys tend to be “risk averse,”
of available capital in the
et. “Money follows good
id, and by and large busi-
being met. Schurz said
y, a newspaper publish-
caster, likes to hedge its
ring new markets, like on-
ges and the Internet. “We
inate our markets, and we
ew opportunities and busi-
eve our ends.” [

Althoug

advertising
ahead of |

Archer s
ago, bank
lenders to

stories,” he
ness plans
that his com
er and bro:
bets by exp
line yellow

nesses to ac

Sillerman’s interest in MMR

Merger with Multi-Market Radio puts SFX atop list of top 10 radio s

By Elizabeth A. Rathbun

obert F.X. Sillerman is taking
R advantage of deregulation to

boost his holdings enormously.
His SFX Broadcasting Inc. last Mon-
day said it will merge with Multi-Mar-
ket Radio Inc., of which Sillerman is
the largest shareholder.

The tax-free merger is worth an esti-
mated ‘5] billion, says R. Steven Hicks,
SFX’s president/chief executive offi-
cer/chizf operations officer. It also pro-
pels SIFX to the number-one position
on the latest list of radio station own-
ers, with 77 stations (see box, page 40).
Clear Channei Communications Inc.
trails ‘with 64 stations, while Jacor
Comm unications follows with 54,
Before: the merger, which the FCC
must approve, SFX ranked third.

Before deregulation,
company documents
showed that Sillerman
owned 76.3% of MMR’s
Class A voting stock, but
had just 2.1% of total vot-
ing power. Sillerman’s
interest was nen-attribut-
able and he had no organi-
zation control, he said
(BROADCASTING & CABLE,
Nov. 20, 1995).

But as far back as Feb.
14, SFX spokeswoman

and MMR holdings, said MMR was
“acting as a conduit” for SFX, which
eventually would own the company.
SFX. of which Sillerman is execu-
tive chairman and 53.2% owner, will

Robert Sillrman 's
Cynthia Bond, asked to SFX rises to the top

explain overlapping SFX With 77 radio stations.

ays off

tion owners

sue shares of Class A
mon stock worth about
0) million to MMR
archolders, Hicks says.
1e shareholders will pay
1.30 per share as long as
FX stock sells at an aver-
e price of between $32
#hd $42. SFX closed at 34
4 last Thursday. Bond
#ys SFX will end up pay-
g 10 1/2-11 times cash
w for MMR.

“Needless to say, this
rger would not have been
sible prior to passage {of
unications Act of 1996},"”
s. ‘Having been a founder
pany and having brought
in 1993, I have seen the
swih through acquisition

Broadcasting & Cable April 22 1998
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Broadcasting—

and station improvement
that allows us to move for-
ward at this time.”

*“As both companies
share the same operating
philosophy and goals,”
shareholders will enjoy the
greater benefits under
deregulation. says Michael
G. Ferrell, president and
2.28% owner of MMR.

After MMR’s merger

Top 10 radio groups

Radio group holdings are changing rapidly with the advent
of deregulation. So rapidly that the order of the top 10 can
change in one day. Here's the latest version of the top 10
radio groups by number of stations owned. Included in the
totals are planned purchases, LMAs, joint sales agree-
ments and options to buy:

1. SFX Broadcasting/Prism Radlo Partners LP/
Multi-Market Radio Inc.
Note: Sillerman also backs

77 (56 FM, 21 AM)

duplicative costs
and...improve its negoti-
ating position with adver-
tisers and program syndi-
cators. The transaction
also diversifies Sinclair’s
sources of cash flow and
geographic distribution,”
Moody’s says. And if the
FCC allows TV station
duopolies, Sinclair could
“fold in its LMAs and

into SFX closes in Sep- Broadcasting C 32 (20 FM. 12 AM eliminate significant
tember, Ferrell will Frigaiciry Eroaioasting. O, { 1 ) LMA payments.”
replace Hicks as presi- 2. Clear Channel Communications Inc./U.S. Radio

Paxson drops two FMs,

dent/CEO of SFX. Hicks,
who also is SFX’s chief
operating officer, is leav-
ing the company. D.
Geotfrey Armstrong. for-
merly executive vice
president/treasurer/chief
financial officer, will take
over as COO.

Hicks says that with
SFX’s corporate offices
relocating from Austin,

w

woo~NOOO b

10.

62 (38 FM, 24 AM)
. Jacor Communications Inc./Noble Broadcast

Group Inc./Citicasters Inc.
. American Radio Systems
. Infinity Broadcasting Corp./Granum Holdings LP 46
. Westinghouse/CBS
. Evergreen Media Corp.
. Sinclalr Communications inc.
. Chancellor Broadcasting Co.
Salem Communications Corp.
Source: FCC documents; company statements

54 (35 FM, 19 AM)
47 (29 FM, 18 AM)
37 (25 FM, 12 AM)

30 (19 FM, 12 AM)
28 (9 FM, 19 AM)

picks up combo

You win two, you lose two.

Last Monday when
Florida-based Paxson
Communications Corp.
announced it was buying
WSRF(AM)-wSHE (FM) Fort
Lauderdale/Miami, 11
noted that it has dropped
its $115 million plan to
buy wrMA(FM) Fort Lau-

39

34

Tex., to New York City,
his decision to leave the company “is
kind of a lifestyle decision.”

One source who knows the parties
involved, however, says there was
some tension between Hicks and Siller-
man. Hicks is known as a career radio
broadcaster, while Sillerman is a finan-
cial player who has “stepped on some
toes” on his way up, the source says.

Hicks will stay on SFX’s board and
retain his 9.2% ownership of the com-
pany. He says he also will stay in the
radio business, but his plans are not
firm. Hicks says he has no intention of
retaining his ownership of Gulfstar
Communications Inc. He has filed with
the FCC to turn that over to his brother,
William R. Hicks.

Evergreen bows out of Buffalo

Some like it hot: Evergreen Media
Corp. has grown cold on its holdings in
Buffalo, N.Y. The Irving, Tex.-based
company is selling WHTT-AM-FM to
Mercury Radio Communications of
Buffalo and wSJz-FM to American
Radio Systems Corp. of Boston for a
total $32 million (subject 10 FCC
approval: see “Changing Hands™).

ARS already owns wYRK-FM, WIYE-
FM and WECK(AM) in Buffalo and has an
option to buy wBLK-FM there. Mercury,
meanwhile, owns WGRF-FM and WEDG-
FM Buftalo.

“Buffalo is not an area of concentra-
tion for Evergreen,” says company

derdale and wxpJ(FM)

Chairman Scott K. Ginsburg. “These | Homestead/Miami.

sales retlect our continuing efforts
to...focus on the nation’s largest rev-
enue markets.”

Evergreen last July acquired the sta-
tions from Pyramid Communications
Inc. in a $306.5 million package deal.

Sinclair may be downgraded

Sinclair Broadcast Group Inc.’s
planned $1.2 billion merger with River
City Broadcasting LP may mean a
downgrade in $400 million worth of
senior subordinated notes. The bond-
rating agency Moody’s Investors Ser-
vice currently rates the notes B1.
Meody's will review the rating in
light of the high debt required by the

| merger. In public statements. Sinclair

is “implying that...$1 billion...will
come from a large secured bank facili-
ty.,” Moody’s said last Wednesday.
That will “transform Sinclair’s capital
structure from one with no senior debt
to one top-heavy with senior debt, sig-
nificantly increasing risk for subordi-
nated noteholders...shoriening the
average life of Sinclair’s debt and
reducing financial flexibility.”

There could be another problem,
Moody’s says: “Growing evidence of a
softening TV and radio advertising mar-
ket may further tighten the company’s
ability to service interest and principal.”

A larger Sinclair has its advantages,

WSRF-WSHE is being purchased from
T-K Communications Inc. (subject to
FCC approval: see “Changing Hands,”
below). Paxson already owns two FMs
and two AMs in that market. including
the top-rated rock station, wZTA-FM,
says Seth A. Grossman, Paxson’s
director of finance and investor rela-
tions. Pairing with No. 2-ranked wSHE
will mean that Paxson will dominate
the key 25-54 demographic, he says.

The wRMA-wxXDJ deal fell through
after research showed the stations were
subject to “format vulnerability,”
Grossman says. Both have Spanish for-
mats that are wide open te compeltition.

Paxson also recently reported record
first-quarter results. Revenue was up
56% over the first quarter of last year,
from $20.6 million to $32.1 million.
Operating cash flow, meanwhile, rose an
astonishing 207.1%, from $2.8 million
to $8.6 million.

Besides its Florida-based radio divi-
sion, Paxson attributes the increase to the
“rapid growth” of its Infomall TV Net-
work. InTV added eight owned-and-
operated TV stations in the first quarter,
Grossman says. Also. viewership is up,
ad rates are improving and “the infomer-
cial market is booming,” he says.

Nationally branded products such as
Apple, Toyota and Ford are buying
into the concept of 30-minute commer-

however, with the ability to “‘eliminate | cials, he says. [ ]
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Changing Hands

The week'’s tabulation
of station sales

Proposed station trades

By dollar volume and number of sales;
does not Include mergers or acquisitions
Involving substantlal non-station assets

THIS WEEK:
TVs 0 $8,500,0000 1
Combos 1$110,150,000 1 5
FMs 0 $16,000,000 - 3
AMs0S000
Total 0 $134,650,000 09
S50 FAR IN 1996:
TVso$488,425,510 - 30
Combos 0 $1,766,724,734 - 112
FMs $658,564,046 - 115
AMs - $38,131,129 161
Total = $2,951,845,419 7318
SAME PERIOD iN 1995:
TVs$1,275,362,000 36
Combos 1$495,679,800 0 74
FMs £ $282,573,721 0 105
AMs 0 $41,180,500 - 50
Total o $2,094,796,021 — 265
Source: BROADCASTING & CapLE, FCC

KHBS(TV) Fort Smith and satellite
KHOG-TV Fayetteville/Fort Smith, Ark.
Price: $8.5 million ($3 mitlion cash
plus $3.5 million in assumed cash
obligations plus $2 million non-com-
pete agreement plus preferred and
common stock [merger])

Buyer: Argyle Television Inc., San
Antonio (Bob Marbut, chairman; E.
Blake Byrne, president); owns KHvO
(Tv) Hilo, kiTv(Tv) Honolulu and KMau
(Tv) Wailuku, all Hawaii; wzzm-Tv
Grant Rapids, Mich.; wapT(Tv) Jack-
son, Miss.; wGrz-Tv Buffalo, N.Y.,
and wnac-Tv Providence, R.I.

Seller: Sigma Broadcasting Inc., Fort
Smith (Robin “Robert” Hernreich,
Cynthia Hernreich-Beller, owners); is
applying to build TV on ch. 31, Harri-
son, Ark.

Facilities: kHBS: ch. 40, 3,160 kw visu-
al, 316 kw aural, ant. 2,000 ft.; xHOG-
Tv: ch. 29, 1,400 kw visual, 150 kw
aural, ant. 890 ft.

Affiliations: Both ABC

Broker: Chase Manhattan Bank N.A.

COMBOS

WSRF(AM)-WSHE(FM) Fort Laud-

Broadcasting

ell W. “Bud” Paxsan, chairman/own-
er); owns wrTL(am) Fort Lauderdale,
WINZ(AM)-WLVE-FM and WZTA(FM)
Miami Beach, wWPTN{aM)-WGSQ(FM)
Cookeville, wirr(FM) Cocoa Beach,
wznZ{am), WNZS(aM) and WROO-FM
Jacksonville and wpLa(Fm) Callahan/
Jacksonville, wsuT(Fm) Lakeland, wnze
(am) Largo, wMmGF(FM) Mt. Dora, wwnz
(am) Orando, wwzn{am) Pine Hills,
wHNZ(ai) Pinellas Park and wHPT(FM)
Sarasota, all Fla.; is buying wHuB-am-
Fum Cookeville, Tenn. Note: Paxson
has drcpped plans to buy wRMA(FM)
Fort Lauderdale and wxpJ (FM) Home-
stead/Miami, Fia., for $115 million.
Seller: T-K Communications Inc., Fort
Lauderdale (John Tenaglia, presi-
dent), no other broadcast interests
Facilities: AM: 1580 khz, 10 kw day,
5 kw night; FM: 103.5 mhz, 100 kw,
ant, 1,007 ft.

Formats: Both heritage rock

| WHTT-AM-FM and WSIZ(FM) (formerly

WBUF) Buffalo, N.Y.

Price: $32 million ($19.5 miflion for
WHTT-am-FM; $12.5 million for wsJz)
Buyer: @ wHTT-AM-FM: Mercury Radio
Communications, Buffalo (Charles
W. Banta, president); owns WGRF-FM
and weDG-FM Buffalo and wwoB-FM
Philadelphia ® wsJz-FM; American
Radio Systems Corp., Boston
(Steven B. Dodge, chairman/CEQ);,
OWNS WYRK-FM, WJYE-FM and WECK-AM
Buffalc, wzmx{Fm), wRCH-FM and
WNEZ-aM, Hartford, Conn.; WIRK-FM,
WKGR-FM and wBZT(am) West Palm
Beach, Fla.; wasr-FM and wBMD(AM)
Baltimore; WRKO{AM)-WBMX(FM), WEEI
{AM) and WEGQ-FM Boston; wCMF-FM
and wRMM-AM-FM Rochester, N.Y .,
and WHMMX-FM, WTUE-FM and WONE(AM)
Dayton, Ohio; is buying KSTE(AM)
Rancho Cordova, KMJ(AM)-KSKS(FM)
and KKDJ(FM) Fresno and KCTC(AM)-
Kymx(Fv) Sacramento, all Calit.;
wric-aM-FM Hartford; wars-Fu De-
troit; KFAB(AM)-KGOR(FM) Omaha;

KxNO(aM) N@rth Las Vegas-KLUC-FM

Las VegasHaM{aM)-WvOR (FM),

wpxY-FM anll wHTK am) Rochester;

kDBx(FM) Bdhks/Portland and

kBBT{AM)-KUEO(FM) Portland, Ore.,
Philzdelphia; has

' weLk-FM Buffalo, and

& (AM) Austin and KPTY(FM)

h, Tex

een Media Corp., Irv-

ott K. Ginsburg, chair-

DWNS KKBT(FM) Los Ang-

(FM) and KMEL(FM) San

cvG(Aam) Miami; wmvp

. VINUA-FM, WRCX(FM),

& wEJM-aM-FM, all Chica-

), VIXKS-AM-FM and wJMN-

d wxks-am-FM Medford/

I{F14), WNIC{FM) and wDoz

oit; wrNY(FM) New York;

BFX -FM, WEDJ-FM, WPEG

v-am-FM Charlotte, N.C.;

i wiJz-FM Philadelphia;

pL(FM) Houston and ksky

and WTOP{AM)-WASH(FM)

. is buying wKLB-FM

, Mass./Boston and

ww-FM Detroit

(aAm]: 1120 khz, 1 kw

:104.1 mhz,, 50,000

ft.; wsJz: 92.9 mhz, 91

ft

ing, Tex. (
man/CEQ)
eles and Ki
Francisco;
(AM)-wLUP-F
wvaZ(FM) a
go; WJIMN(F
FM Boston
Boston; wi
(am), all De
WRFX(AM)-
(FM) and we
WYXR-FM @
| KTRH{AM)-KE
(am) Dalla
Washingto
Framingha
WDFN (AM)-
Facilities:
day; wHTT-
kw, ant. 39
kw, ant. 58§ ft.
Formats: wi T-aM-FM: oldies; wsJuz:
adult contegnporary

Broker: StagMediz Group Inc.

Formation &f general partnership
(Point Madiion GP, Montauk, N.Y.)
combining WMAD-AM-FM Sun Prairie,
WIBA-AM-F# Madison and
WTSO(AM]WZEE(FM) Madison and
WMLI-FM {(®rmerly WMXF) Sauk
City/Madisah, Wis.

Value: $17 4 million (each partner
contributes§$400,000; Point Commu-

nications L receives $3.5 million;
partnershigincurs $13.5 million of
debt)

| Owner, AM-FM and wiBA-am-Fm:

| Point Comfbunications, Montauk

The person you dese
is the person We deliver.

Joe Sullival§ & Associates, Inc.
Executive Seardl & Recuitment

44210 North Rod, Southald, NY 11971
(516) 765-5050

Broadcasting + Cdlile * Sateliite + Entertainment

erdale/Miami, Fla.

Price: $55.7 million ($45.7 million
cash, $10 million stock)

Buyer: Paxson Communications
Corp., West Palm Beach, Fla. (Low-

Broadcasting & Cable April 22 1996
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WHEN IT COMES TO financing FOR
THE television AND radio INDUSTRIES, ONE firm
GIVES AN outstanding PERFORMANCE.

ELLIS
COMMUNICATIONS,
INcC.

YOUNG
BROADCASTING INC.

PYRAMID
COMMUNICATIONS,
HILLSIDE Inc.
BROADCASTING, INC.

River CiTY
BROADCASTING, L.P.

TELEMUNDO
GRoOUP, INC.
PAXSON
COMMUNICATIONS
CORPORATION

SFX
BROADCASTING, INC.

Check any performance ratings in the business. You'll Regardless of your financing needs, a relationship with
see one firm consistently excels in arranging financing  Bankers Trust offers you broad access to the capital
for the broadcasting industry. That's because, at Bankers ~ markets through a wide range of debt and equity
Trust we're in tune with the business of radioc and  instruments. So, if you're not working with us, it may be

television - its current pulse and its fast evolving future. time to change the channel.
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3 BILLION

CHANCELLOR
BROADCASTING
COMPANY

(GRANITE
BROADCASTING
CORPORATION

'.Bw“r -
-

MERCURY RADIO
COMMUNICATIONS,
L.P
SULLIVAN
BROADCASTING
CoMPANY, INC.
(FORMERLY KNOWN AS
Act III BROADCASTING, INC.)

Bankers Trust

Bankers Trust New York Corporation [
and its affiliated Companies (

©1996 Bankers Trust New Yorkforporation and its affiliated Companies.
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(Richard P. Verne, owner); is 0.5%
GP of company that owns WLDJ(FM)
Appomattox, WVLR(AM)-WJJX(FM)
Lynchburg, wroJ(Fm) Roanoke and
wJJs(FmM) Vinton, all Va., and compa-
ny buying wema(AMm)-wixv(Fm) Savan-
nah, Ga.

Owner, wrso-wzee and wMLI-FM:
Midcontinent Broadcasting Co., Min-
neapolis (Joseph H. Floyd, presi-
dent); owns wpay(am) St. Paul, and
KELO-AM-FM Sioux Falls, S.D.
Facilities: wmaD(aM): 1190 khz, 1 kw;
WMAD-FM: 92.1 mhz, 1.75 kw, ant.
400 ft.; wisa(am): 1310 khz, 5 kw;
wiBA-FM: 101.5 mhz, 50 kw, ant. 450
ft.; wrso: 1070 khz, 10 kw day, 5 kw
night; wzee: 104.1 mhz, 9.4 kw, ant.
1,119 ft.; wML-FM: 96.3 mhz, 5.1 kw,
ant. 672 ft.

Formats: wMAD(AM): nostalgia; wWMAD-
FM: alternative rock; wiBa{am): adult
contemporary, news/talk; wiBA-FM:
AOR, classic rock; wrso: news/talk;
wzek: adult contemporary, CHR;
WMLI-FM: '70s hits

KVOX-AM-FM Moorhead, Minn.

Price: $3.3 million

Buyer: Mid-States Development Inc.,
Fergus Falls, Minn. (Lauris Molbert,
president); owns kFGO-aM-FM Fargo,
N.D.

Seller: KVOX Inc., Appleton, Wis.
(David L. Nelson, president); owns
76% of kFuB(aM)-kx1A(FM) Marshall-
town, lowa; 65% of wayy(am)
Chippewa Falls and waxx(Fm) Eau
Claire, Wis., and 50% of KIRx(am),
KRXL(FM) and KTUF(FM) Kirksville, Mo.
Facilities: AM: 1280 khz, 5 kw day, 1
kw night; FM: 99.9 mhz, 100 kw, ant.
444 it.

Formats: AM: MOR; FM: country

KMWX(AM|)-KFFM(FM) Yakima, Wash.
Price: $1.75 million plus assumption
of debt

Buyer: T&J Broadcasting Inc., Orono,
Minn. (Thomas E. Ingstad, president/
owner); owns KLTA(FM) Breckenridge,
Minn.; kPFx(FM) Fargo, N.D., and kit
(AM)-KATS(FM) Yakima and KxxS(FM)
Toppenish, Wash. Ingstad also owns
KXIC(AM)-KKRQ{FM) lowa City; KIMM
(AM), KFxs(Fm) and kouT-FM Rapid
City and KsOO{AM)-KMXC-FM Sioux
Falls, S.D., and 75% of kPxr(FM) and
KEAG(FM) Anchorage; is selling
KHAR(AM)-KBRJ(FM) Anchorage and
wDaY-FM Fargo. Ingstad's brothers,
Robert E. and James D., own James
River Broadcasting Co. and Ingstad
Broadcasting Inc., respectively.
Seller: Northwest Broadcasting Co.,
Yakima (Michael M. Mercy, presi-
dent); no other broadcast interests

Broadcasting

Facilities: AM: 1460 khz, 5 kw; FM:
107.3 mhz, 100 kw, ant. 1,500 ft.
Formats: AM: oldies; FM: CHR

RADIO: FM

WI0B-FM Mayaguez, WIOC-FM Ponce
and WIOA-FM San Juan, all P.R.
Price: $12 million

Buyer: Primedia Broadcast Group,
San Juan (Rafael Oller, president/
part-owner; broker Randall E. Jeffery
also is part-owner); owns WZnNT-FM
and wLDI-FM San Juan and WOYE-FM
and wrprc-FM Mayaguez; has option
to buy woai-Fm Ponce

Seller: Cadena Estereotempo, San
Juan (Alfred R. De Arellano, presi-
dent/CEO); no other broadcast inter-
ests

Facilities: wi0B-FM: 97.5 mhz, 25 kw,
ant. 990 ft.; wioc-Fm: 105.1 mhz, 9
kw, ant. -150 ft.; wioa-FM: 99.9 mhz,
30 kw, ant. 977 fi.

Format: WiOB-FM, WIOC-FM: ballads;
WIOA-FM: adult contemporary

Broker: Media Venture Partners

WIDX(FM) Jackson, Miss.

Price: $3 million

Buyer: SFX Broadcasting Inc., Austin,
Tex. (Robert F.X. Sillerman, execu-
tive chairman/53.2% owner; R.
Steven Hicks, president/9.2% owner)
(SFX has had joint sales agreement
with, and option to buy, station since
Dec. 15, 1993) owns kmkx(F™) and
Kyxy(F™) San Diego; wubs-AM-wMSI-
FM and wkTF-FM Jackson, Miss.;
WTDR-FM Statesville/Charlotte and
wLYT(FM) (formerly wezc) Hickory,
both Charlotte, N.C.; wmyi-FM Hen-
dersonville/Greenville, wGvL-aMm
Greenville, wssL-Fm Gray Court/
Greenville, all Spartanburg, S.C.;
wsix-FM Nashville and wrRvw(FMm)
Lebanon/Nashville, and KODA(FM)
Houston, KTck(aM) and kKRLD(aM) Dal-
las and Texas State Networks; has
option to buy wHsL(FMm) (formerly
wrxF) High Point/Greensboro, N.C.
Hicks is 98.5% owner of GulfStar
Communications Inc.; interest to be
taken over by his brother, William R.
Hicks. ® SFX is buying Multi-Market
Radio Inc., which owns WPLR({FM)
New Haven, Conn.; WGNE-FM
Titusville/Daytona Beach, Fla.;
WAEG(FM) Evans and waeJ(Fm) Way-
nesboro, both Augusta, Ga.; wHMP-
AM-FM and wpkx-FM Northampton, all
Springfield, Mass.; wmuy(Fm) and
WKNN-FM Pascagoula, both Biloxi,
and wzrx{am) and wsTz-FMm, both
Vicksburg/Jackson, Miss.; WTRG(FM)
Rocky Mount and wrbu(FMm) Wilson,
both Raleigh, N.C.; wyak-FM Surfside

Beach/Myrtle Beach, S.C., and
KNUZ(AM)-KQUE-FM Houston; is buying
wkss(FM) Hartford, Conn.; has LMA
with wvco(Fm) Myrtle Beach, S.C.;
has joint sales agreements with
wyBc-FM New Haven, Conn.,
wCHz(FM) Augusta, Ga., WYSR(FM)
Albany, N.Y., WMFR(AM)-WMAG(FM)
High Point and wrtck(am) (formerly
wwwa), all Greensboro, N.C., and
wROG(FM) Anderson/Spartanburg.

® SFX also is buying Prism Radio
Partners, which owns KCEE(AM)-
KWFM(FM) and KNST{AM)-KRQQ{FM)
Tucson, Ariz.; WOKV(AM)-WKQL(FM),
wivy(FM) and wpba(am) Jacksonville,
Fla.; kNSS(AM)-KKRD(FM) Wichita and
kRzZ-Fm Derby/Wichita, Kan.;
WWKY(AM)-WVEZ-FM and WTFX{FM)
Louisville, Ky., and wzzu(Fm) Burling-
ton and wocG(FM) Durham, both
Raleigh, N.C. = SFX also is buying
Liberty Broadcasting Inc., which
owns WPOP(AM), WHCN(FM) and
WMRQ({FM) Waterbury, all Hartford,
Conn.; wsne(FM) Taunton,
Mass./Providence, R.l.; WGNA-AM-FM
and wpyx(Fm) Albany and WTRY(AM)
Troy/Albany, N.Y.; wavv(am) and
waBB(aM), both Freeport, weaB(FM)
Babylon, wHFM(FM) Southampton and
wBLI(FM) Patchogue, all Long Island,
N.Y.; wHJJ(AM)-wHJY(FM) Providence,
R.l.; wMmxB(FM) Richmond, Va., and
wHFS$(FM) Annapolis, Md./ Baltimore,
wast(am) Frederick, Md., wxTR-FM
Waldorf, Md. and wxvR(Fm) Braddock
Heights, Md., all Washington

Seller: Spur Jackson LP, Austin, Tex.
(Don R. Kuykendall, president);
owns wsLi{aMm) Jackson

Facilities: 96.3 mhz, 100 kw, ant.
1,450 ft.

Format: Adult contemporary

WIMX(FM) (formerly WYHK)
Gibsonburg, Ohio

Price: $1 million

Buyer: Fritz Broadcasting Inc., Troy,
Mich. (Jock T. Fritz, president/35%
owner); owns WSGW{aM) Saginaw
and wioGg(Fm) Bay City, both Sagi-
naw, Mich.; wran(Fm) Bowling Green
and wtoD(aMm)-wkko(FM) Toledo,
Ohio; is buying waer(FM) Saginaw; is
general partner in kRPQ(FM) Rohnert
Park, Calif. Fritz and wife, Marilyn J.,
are 20% owners of WKYG(AM)-
wxkx(Fm) Parkersburg, W.Va.

Seller: WRED Inc., Woodvitle, Ohio
(Buddy Carr, principal); no other
broadcast interests

Facilities: 95.7 mhz, 3.5 kw, ant.

433 ft.
Format: Country

I —Compiled by Elizabeth A. Rathbun
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Arbitron and DCI propose i
between advertisers and st

Interactive delivery system may be used to expand Arbitron services

By Donna Petrozzello

rbitron and Digital Courier Inter-
Analionul Corp. last week an-

nounced plans to develop an elec-
tronic communications system for radio
stations, advertisers and rep firms.
Arbitron and DC] officials say the sys-
tem, dubbed “Radio Exchange.” wilt
allow advertisers to determine when
their spots were broadcast—without
requiring aftidavits from stations.

The proposed system. announced at
the National Association of Broadcast-
ers convention in Las Vegas. would
use a digital audio encoding technique
developed by Arbitron during its trials
to achieve a viable *“pocket peopleme-
ter” several years ago. The encoded
signal would be used in tandem with a
sound compression and delivery sys-
tem engineered by DCI.

The combination system would
encode radio commercials with an
inaudible code to trigger a signal at the
station when a commercial aired. The
station would respond to the signatl via
ISDN high-speed phone tines back to
the advertiser or rep firm to indicate
when the commercial was broadcast.

Arbitron officials also are consider-
ing use of DCI's two-way communica-
tions system to enhance Arbitron’s ser-
vices to clients.

Arbitron Radio General Manager
Pierre Bouvard suggested that stanons
could electronically transmit their sta-
tion facility reports to Arbitron rather
than filling out paperwork. He atso
suggested delivering Arbitrends ratings
summaries via a {wo-way communica-
tions systent rather than modem, and
that the system may attract more adver-
tising to radio. “This will make radio
easier 10 buy because the spots will get
10 the stations guickly and advertisers
will get confirmation that their spot
was received sooner,” Bouvard said.

Jay Guyther, Arbitron’s general
manager ot new ventures, said that the
company may contemplate sending
stations quarterly ratings reports over
ISDN lines rather than recording the

Broadcasting & Cable April 22 1986
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results on computer diskettes that are
then mailed.

“We will be a client of DCI, as well
as a provider of its services,” Guyther
said. Officials from both companies
touted Radio Exchange as a viable pro-
posal and said they expect to reach a
“formal agreenient regarding the joint
venture™ within 60 days.

Based in Vancouver. DCI serves
2,000 radio stations throughout the
U.S. and Canada with communications
links via compressed audio systems

reproduced

required to
davits of br
for human
programin
eliminating
ing prograr
delivering
adding, *Tl
very paper
lime-consui

and high-speed phone lines. business.”
Partnering with Arbitron to incorpo- Arbitron
rate digitally encoded sound into DCI’s | detail, how
communications system would “intro- | Radio Excl
duce DCI to new stations,” said com- | tisers. Guyt
pany president Al Kozak. adding. | the amount
*Arbitron’s long-standing relation- | tronand D
ships and knowledge of the industry, | project. anc
combined with DCI's communication | would pay
network, will help to insure the success | tion of digi
of this initiative.” mitters. Th
Listing Radio Exchange’s benefits to | tional *pric
advertisers and stations, Guyther said | Radio Exc
that it could reduce the mail costs adver- | could pro
tisers tatly by sending commercials | equipment,

4

k

tions

n tape, compact disc or
ettes 1o stations. The sys-

uld eliminate the time
nanually process the affi-

dcasts, reduce the chance

or, and deliver short-form
1o radio stations—thus
tations’ reliance on press-
s onto compact discs and
hem by mail, he said,

current markel supports a

ntensive, inefficient and
ing method of transacting

nd DCl officials gave little
er, on the proposed cost of
nge to stations and adver-
r declined to comment on

f financial backing Arbi-

are willing to sink into the
e anticipates that stations

out $250 for the installa-

audio encoders and trans-
e would likely be an addi-
for various services™ that
nge, or perhaps Arbitron,
de stations through that
uyther said.

Grant fired from w,

Controversial radio talk show host Bob Grant
WABC(AM) last week, two weeks after making a
concerning the death of Commerce Secretary R

While parent company Capital Cities/ABC did
sacking, Grant had been under fire for referring t
for initiafly thinking that Brown had survived the f

Although William O’Shaughnessy, president o
Rochelle, N.Y., denounced Grant's statements,
host's free speech.

“The Ron Brown comment was loaded with
and [Grant] stepped over the line,” says O'Shau
it's a great day for radio.” O'Shaughnessy bla
owner Disney for pushing its clean-cut image
“This ain’'t Mickey Mouse anymore,” he said.

Upon hearing of the firing, O’Shaughnessy
offered the radio host a spot on his two stations i
the offer was neither refused nor accepted,
agent was grateful for the show of support.

Grant was often criticized during his more t
mostly for derogatory remarks made toward mi
ed shows were canceled in late March by West
lronically, the station had fired talk show host Al
for calling Grant racist and a bigot.

cl(nm)

s fired by New York’s
ighly criticized remark

Brown.
t give a reason for the
imself as a “pessimist”

al airplane crash.

VOX{AM)-WRTN-FM New
supports the ousted

anness and vulgarity,
essy. “But | don't think

es Capital Cities/ABC

ere it doesn’t belong.

lled Grant's agent and
ew Rochelle. Although

haughnessy said the

n 25 years on the air,
rities. His two syndicat-
od One Entertainment.

Dershowitz last month
—MK
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Radlo urged to interface with Internet

NAB panel sees revenue opportunities in Web, as well as way to deliver up-to-date news

By Donna Petrozzello |
edia experts speaking at last
M week’s NAB convention urged
radio hroadcasters to consider
the Internet an opporiunity 1o grow
their stations’ advertising revenue.

Several panel speakers identified the
Internet as the fastest-growing segment
of the communications industry, Jan
Genzer. founder of the service “Online
Today.” estimated that subscriptions 10
Internet-access services will increase
by 3.000% within the next year.

In a panel addressing radio’s future
with the Internet, Genzer told broad-
casters to “use the Web to bolster exist-
ing business and bring new opportuni-
ties. We need to aggressively make our
content an indispensable part of the
Internet.”

EZ Communications’ technology
expert Michael Rau said that by 1998,
according to recent studies by media
investors and industry researchers, the
Internet stands 10 reap $1 billion in
advertising revenue, or roughly 9% of
radio’s total revenue last year.
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CILK-FM Kelowna, British Columbia, is
one of many radio stations on the Net.

Radio stations arewell positioned to
harvest some of that revenue because
“stations have the ability 1o steer com-
panies to their Web sites by promoting
those sites over the air,” Rau said.

In 1995 Rau helped form the Radio
Data Group, which seeks oul new rev-
enue sources, particularly in emerging
technology, for radio groups and indi-

Y

| vidual stations.

Speaker Tom Heatherington, presi-
dent of NetCom International, said that
nearly 1,100 of the nation’s 11,000
radio stations and 50 radio networks
already have established home page
sites on the Web. He expects that num-
ber to double by ihe end of next year.

Broadcasiers may be able 10 hike
their inventory rates if they can offer
advertisers both on-air time and a pres-
ence on a station’s Iniernet home page,
Heatheringion said, adding, “The
biggest reason to be involved is for the
additional revenue opportunities.”

Heatherington also said that stations
will be best served by a home page site
that delivers up-to-date news about the
station and the community for online
browsers: “We have 1o treat the Inter-
net as we do our on-air programing,
and keep it fresh.”

“As radio broadcasters, we know
advertising. promotion—and we know
how to reach people,” said Nick Frost
of CILK-FM Kelowna. British
Columbia. “We have an edge 10 get
onto the Internet.” ]

Kantor named president of
ABC Radio Networks

In the second major executive
appointment in two weeks, ABC
Radio Networks Executive Vice Pres-
ident David Kantor was promoted to
president of the networks, ABC
announced last week. Kantor succeeds
Robert Callahan, who was appointed
president of CapCities/ ABC Radio
following the announcement of James
Arcara’s retirement.

Before his promotion, Kantor
served for four years as executive vice
president of ABC Radio Networks.
Under his direction, ABC Radio Net-
works grew its advertising sales
department, launched syndicated |
urban format show hosts Tom Joyner
and Doug Banks and built its stable of
24-hour formats.

Before joining ABC Radio Net-
works. Kantor was president of Satel-
lite Music Networks, which merged
with ABC Radio Networks in 1992.

He was vice president of Cox Cable

Communications of Atlanta before
joining ABC.

Kantor's radio career spans posts
as general sales manager at CapCi-
ties/ABC’s wrROW-AM-FM Albany,
N.Y., and as an account executive for
CapCities/ABC’s wir(aM) Deltroit.

weN(am) Chicago, KLVE(Fm)
Los Angeles in front

Full-service WGN outranked its
Chicago competitors, with a 6.2
share. and Hispanic-tormatted KLVE
ranked first in its market, with a 7.1
share, in Arbitron’s winter 1996 sur-
vey. In New York, adult contempo-
rary wWLTwW(FM) and hip-hop
WQHT(FM) tied for first place with a

5.4 share, Arbitron reported.

Stern threatened by fan

A crazed Howard Stern fan rushed
at his hero last week as Stern arrived
al WXRK-FM New York at 5:30 a.m.
to host his syndicated radio show. A
New York City deputy sheriff

| N.Y.; KCUE(AM) Red Wing, Minn.; |

reported last week that Sam Callea,
33, of Buffalo, N.Y., chased Stern’s
limousine and told Stern’s driver he
wanted to kill his idol. The sheriff
said that Callea had an unloaded
shotgun and four rounds of ammuni-
tion in a car parked nearby. Stern
was unharmed and did not mention
the incident during his show later
that day.

Community service rewarded

Small, midsize- and large-markel
stations alike were honored with
Crystal Awards for outstanding com- |
munity service campaigns at the
NAB’s annual radio luncheon last
week in Las Vegas. Crystal Award
winners for 1996 were wSYR(AM)
Syracuse and WBEE(FM) Rochester,

KIRO(AM) Seattle; KOEL(AM) Oel-
wein, lowa; KSDR(FM) Watertown.
S.D.; woko(FM) Burlington, Vi ;
wQCB(FM) Brewer, Me.; wRAL(FM)
Raleigh, N.C., and wuUSL(FM)
Philadelphia.

e |
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By Rich Brown

and Cartoen Network.

plete list).

1 The History Channel
2 ESPN2 38.8
3 Home & Garden TV Network 28.8
4 The Learning Channel 28.4
5 Cartoon Network 275
6 The Sci-Fl Channel 23.5
7 E!Entertainment Television 22.9
8 Turner Classic Movie Ch. 21.8

9 The Sega Channel 203
10 Comedy Central 17.6
11 X 16.7
12 The Travel Channei 15.9
13 Golf Channel 14.6
14 TV Food Network 14.0
15 Court TV 13.8

16 Country Music Television
17 Encore Package

he emerging networks most like-
T ly to be added by cable system
operators in the year ahead are
The History Channel. followed in order
of preference by ESPN2. Home & Gar-
den Television, The Learning Channel |

That is the word from 528 respon-
dents to the I1th Annual Survey of
Cable Operator Executives by Parsip-
pany, N.J.-based Myers Reports.
Forty-eight percent of the operators
chose History, which was nine percent-
age points ahead of runner-up ESPN2
(see accompanying chart for the com-

About 43% of the cable operators
expect that the “must-carry” provisions
of the 1992 Cable Act will be found
unconstitutional. thereby treeing chan-

NETWORKS/SERVICES TO BE ADDED WITHIN THE NE) T 12 MONTHS

Percentages based on those adding at least one network/service within the nex twelve months
(1995: 528; 1994: 552). Shown in rank order for 1995

11.2 17.4

31.0
103
19.9
274
279
16.1
18.8
32.2
13.6
254

76

7.1

8.0
18.8

nel positions for some of the emerging | another 19.§
networks (those provisions require | onelotwoy
cable systems to carry in-market | to five years
broadcast stations). One-quarter of

respondents say that a reversal of
provisions would tree one channel
new cable services: another 25.6%

it would free two channels en their sys-

“About 43% of the cable operators | 21.4% said

expect that the ‘must-carry’

provisions of the 1992 Cable Act
will be found unconstitutional”

tems. Almost as many—23.1%—say | cast satelli

History has cable f ture

Survey rates new networks most likely to be added to system lineups
| History Channel, ESPN2, H&G, Learning Channel, Cartoon Netwogk are favorites

Do expect 1o do so within
us, and 11.5% within three

of the respondents expect
»xt 12 months to expand
acity through the long-
al compression technolo-
17.7% said they expect to
one to two years. whiie
ey will do so within three

the Only 7.84
the | within the

for | channel ca
say | delayed dig
gy. Anothei
do so withi

1o five years

Cable sys
their expans
heated com

B operators are mapping
b1t plans as they gear up for
etition from direct broad-
, wireless cable and the

that getting rid of the rules would free | regional Bell operating companies. A

three channels: 10.1%, four channels:

15.9%. five or more.

Meanwhile. 32.6% of ali respondents
expect to expand their system’s channel | tive. while d
cupacity through the installation of fiber-
optic technology within 12 months;

18 America’s Talking
19 Bravo 8.9
20 Sneak Prevue 7.4
21 Classic Sports Network 6.1
22 Prime Sports 53
23 FIT-TV 5.1
23 QvC 5
23 2-Music 5.1
26 Home Shopping Network 4.9
27 Prevue Express/Quickvue 4.4
28 Mind Extension University 4.2
29 CNN Intemational 38
30 Local/Regional News Ch. 34
31 NewSport 3.0
31 Univision 3.0
33 Star Sight 2.5
33 The Box 25

majority of @
their relatior
“extremely

ble operators (60%) expect
hips with the RBOCs to be
or “‘somewhat” competi-
ly 8% expect to enter intd
greements with those tel-
nexi Iwo years. a

cooperative
cos within t

49
4.3
1.4
38
n/a
4.0
n/a
53
53
2.0
n/a
38

16 i
Y Source: Mye: ; Repoits 10th & 11tF

{1994 & 1995 Annual Survey of Cable
Operator Exe :utiyeq;uri Major and

LN Emerging Ne wortks

GRAPH = BY BROADCASTING & CABLE

41 Romance ¢
41 NewsTalk

n/a
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Discovery boosts originals

Networks to devote $180 million to produce 1,700 hours for upcoming season

By Jim McConville
iscovery Networks will boost its
D original programing budget 13%
this year, spending $180 million
to produce more than 1,700 program
hours for its upcoming 1996-97
upfront advenising season.

Of that tigure, $110 million will goto
Discovery Channel (compared with
$100 million in 1995) 1o produce 952
program hours, and $70 million is ear-
marked for TLC (also $10 million more
than last year) for 773 program hours.

“With this investment, Discovery
Networks will continue to be the
largest producer of nonfiction enter-
tainment programing in the world
today.” says Clark Bunting, senior vice
president of programing, Discovery
Networks. Discovery Channel reaches
65 million subscribers; TLC passes 46
million homes.

Discovery’s new original progran-
ing in 1996-97 will include Destina-
tion Mars, a two-hour science special
depicting a simulated trip to Mars;
Kieko's Story, a one-hour documentary
about transporting killer whale Kieko
from Mexico City to Oregon last year,
and Secrets of the Internet, a three-part
miniseries.

TLC program highlights for 1996-97
include Time Tunnel and Scientific
Frontiers, two one-hour regular nightly

¥

overy

2 CHANNEL

series to air weeknights at 8 and 9, | and chief editorial and creative officer.

respectively. In 1997 TLC will air sev-
eral specials, including Connecrions 2, a
sequel to the original Connections
series hosted by James Burke that
explores man’s relatienship to knowl-
edge, and Extreme Machines, a guide 10
manmade machines and their creators.

Discovery will launch its third
advertiser-supported network, Animal
Planet. at the National Cable Televi-
sion Association convention nexlt
week. Details of the launch will be
kept under wraps until then.

“Until we have distribution worthy
of advertiser interest, we have no busi-
ness being in the upfront with the new
channel,” says Greg Moyer, president

Brokaw/Couric/Moyers
to anchor onMSNBC

NBC News anchors Tom Brokaw and Katie Couric and commentator Bill
Moyers wili be the rotating hosts of a live, daily hour prime time news
and talk show on MSNBC when the network launches in July.

The new network from Microsoft/NBC also will feature a daily prime
time hour focusing on the so-called digital revolution. Developed and
co-produced by MSNBC and the ZDTV unit of Ziff-Davis Publishing, the
show will cover new media and technology developments {competing
news/information service CNNfn has featured Digital Jam, a daily show
on new media, since the network’s launch late last year). l

MSNBC's prime time schedule also will include a daily evening news-
cast with regular interview and discussion segments. The hour will
feature reports by NBC correspondents and will target viewers who
have missed news coverage earlier in the day.

MSNBC is expected tc debut to more than 20 million cable
subscribers when it replaces NBC's America’s Talking network this

summer.

Discovery International.
Besides a third network. Moyer says
Discovery is earmarking more cash to
develop new forms of programing and
vehicles to deliver it. This year the com-
pany will release its first theatrical
motion picture, its first three IMAX films
and will expand its Discovery Channel
online Web site. launched last year.

“Discovery will be among the inno-
vators in developing content for the
larger pike. the broadband applications
of the Internet.” says Moyer. “We have
some ways of turbocharging our Dis-
covery online experience.”

Bill McGowan. senior vice presi-
dent, advertising sales. Discovery Net-
works, says cable networks dre gaining
parity with broadcast networks in
vying for upfront advertising doilars.
“Cable is no tonger a stepchild.” he
says. “We’re now playing in the same
upfront arena.”

McGowan predicts that Discovery
and TLC will sell all their upfront ad
space tor network programing specials
in their two key advertising cate-
gories—automotive and telecommuni-
cations—by June 5.

For Discovery Channel Online
(DCOL). the company has signed 10
initial advertisers that will generate
more than $600,000 in advertising rev-
enue. he says.

“We're looking forward 1o a success-
ful upfront season, with DCOL being
intricately packaged with Discovery
Channel and TLC with our overall
uptront,” McGowan says.

www americanradiohistorv com
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(
makeover

First face-lift in network’s
16-year history

By Michael Katz

SA Networks is revamping its
U image and plans 10 unveil a
multimillion-dollar makeover
June 17, giving the network a new
look for the first time in its 16-year
history.

USA—one of the largest networks,
with 67 million subscribers—has
spent $5 million—510 million and
more than half a year 1o create USA
Studios, which will package and pro-
mole its enterlainment programing.

USA preps multimillion

SA

}NETWOR!\

“Now is a good time for a change,”
says Mary Ellen Holden, vice presi-
dent, brand manager, USA Network.
“We’ve been the leader for six years,
and i1's good to take a look at your
image and shape it and strengthen it.”

With this move, the network hopes
10 feed off the industrywide success of
original cable programing and bolster
its image as a “place that produces
programing,” Holden says.

When USA launched, more of its
focus was sports, and the change is
designed to emphasize entertainment
by providing a Hollyweood-like atmos-

|
|

phere. Ti environment of USA’s

promos, Mimpers and advertiser pro-
motions ¥l consist of soundstages,
props, anifhation bungalows and USA
actors to dieate a TV landscape.

“It’s gding to have a behind-the-
scenes logk.” says Holden. “Our pro-
mos and 1fieups will look like they are

1 the studio’s lots.”

ide with the occasion, USA
*d 2 new logo to retlect the
emphasis §in USA as an entertainment
network,fin conirast to the current
logo, whidh has a sports feel to it.

To helf§ promote the change, the
network vlill launch its first-ever con-
sumer adyrtising campaign, aimed at
promoting@US A as a whole rather than
individuafprograms.

USA Stidios also will launch a Web
i of the inititative. The site,
will have the new look, will

Seeks earlier DBS entrance

By Jim McConville

ele-Communications Inc. plans
T to gain earlier entrance into the

direct broadcast satellite (DBS)
business by way of Canada and has
signed an agreement with Telesat
Canada that will allow it 10 send DBS
services to the U.S. using Telesat’s
orbital slots.

TCI Satellite Holdings President
Gary Howard says the company has
signed a binding letter of intent with the
satellite company to share that compa-
ny's orbital slots in order to provide
DBS service to the U.S.: “We have a
binding letter of intent with Telesat
[that] will be a final formal agreement
signed within the next couple of
weeks,” Howard says.

TCI also must obtain FCC approval
to use Telesat’s Canadian slots at 91
and 82 degrees. Telesat, meanwhile.
must apply to Canada’s equivalent of
the FCC, the Industry Canada Minisiry.
to gain permits for the two orbital slots.

And TCI won’t be alone. Telequest
Ventures, a start-up company <on-
trolled by CAl Wireless, also has filed
with the FCC to use other Telesat
orbital slots.

Howard says that TCI has two satel-

lites scheduled for
launch in Septem-
ber, followed by a
second launch in
November.
Howard says that,
at best, TC! would
be able to deliver
DBS services by
December.

Regarding a possible DBS partner-
ship with Rupert Murdoch’s News
Corp. and MCI Corp., Howard says all
three companies continue to talk. “We
are not in agreement on anything at this
time,” he says.

TCI plans to have its high-speed
digital delivery system rolled out in
three major markets by year end.

TCI officials say they plan to have
“@ Home"—which uses a proprietary
modem to provide high-speed access
to the Internet—and a package of
online services up and running in the
San Francisco Bay area by the end of
the summer and in the Chicago and
Hartford, Conn., markets before
year's end. The system is now in test
trials in Sunnyvale, Calif.

“We have cable modems now from
two of our vendors, with another eight
10 ten vendors to come on stream late

A

TC! President Brendan Clousto.
investors meeting in New York

this year or early

next year,” said
Bruce Ravenel,
president  and

CEQ, TCI Internet
Services, during a
TCI press confer-
ence in New York
last week.

In regard to
prading its cable systems
> to enable rollout of other
ata and telephony services,

TCI’s uj

Communications, said that
wait for feedback from its
leo test trials before giving
urgrades that will cost TCI
Aed $285 per home.

n says that the test trials will
to decide “how much and
it upgrades its cable systems
iv@ly of two-way services such
ny and high-speed data. In
@hse scenario, Clouston says,
'stams could be upgraded
Pe years,

= not about (o spend capital
10t have a return,” Clouston
want to launch these digital
o see what kind of results
[
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“Teen Court TV still courting sponsors

Sales executive says advertisers will be drawn by educational aspect

By Rich Brown
ith the April 27 launch date of
w Court TV’s teen programing
block fast approaching, the
network as of last week still had not
attracted any sponsors for the younger
demographic. Nevertheless, Court TV
executives say they are confident that
the programing will prove to be just
what advertisers are looking for.
Current Court TV sponsors are
expected to fill most of the ad avails for
the launch of Teen Court TV, a three-
hour weekend programing block aimed
at viewers ages 12-18. But sponsors
will come on board as they see the
value of associating with the educa-
tional programing, says Gig Barton,
senior vice president/director of adver-
tising sales.

Court TV hopes the Juvenile jury will find
in favor of its teen block.

“A lot of advertisers are being beat-
en up in Washington these days,” says
Barton. “Teen Court TV represents a
great way for people to be involved in
an educational initiative; it’s not only a
media buy.”

Kicking off the block at 9 a.m. NYT
on Saturdays is Your Turn, an issue-
oriented talk show featuring a panel of

teens and experts and a studio audience
of teenagers. The show, hosted by
Court TV anchor Carol Randolph, will
be repeated Sunday at 11 a.m.
Following Your Turn on Saturday at
10 is What's the Verdict?, an hour show
that recaps and analyzes trials from a
young person’s perspective. Teens are
encouraged to guess the outcome of a
case and explain their conclusions. The
show will be repeated Sunday at 10 a.m.
Justice Factory, the last show in the
block, will go on-site to various locations
ranging from schools and teen hangouts
to a behind-the-scenes look at NBC’s
Law & Order. Segments will include a
weekly profile of a law student and a
video competition featuring two- to
three-minute videotape segments sent in
by viewers. The show airs Saturday at 11
am. with repeats on Sunday at 9a.m. =

Curtain rises for Ovation

Arts network launches with 400,000 subscribers, aims for 14 million in three years

By Jim McConvlile

vation, the arts cable network that

launched yesterday (April 21),

draws an optimistic picture of the
number of subscribers it will reach in its
first three years, despite the industry’s
MSO carriage logjam.

Network executives, speaking at a
press conference in New York last
week, project that the channel will
reach 14 million households by mid-
1999, the end of its third full year of
operation.

Harold E. Morse, president and CEQ
of Ovation, says the network launched
in an estimated 400,000 households
and will build to roughly 3 million sub-
scribers within its first year, 6 million
the second, and 14 million by May
1998, when it is supposed to reach the
break-even point.

Ovation, a privately funded network
that boasts equity partners Time Wamn-
er and the New York Times, already is
being carried on Tele-Communications
Inc.’s Intro-TV, the preview channel
that reaches approximately 9.5 million
viewers nationally.

Ovation will launch on Future

Vision, Bell Atlantic’s fiber-optic
cable TV trial in Toms River, N.J.
Other MSOs signed include a Media
General system in Fairfax, Va., and
systems on American Cable Entertain-
ment and Capital Cable, both in Vir-
ginia.

Despite the network’s Time Warner
partnership ties, however, getting car-
riage for Ovation on Time Warner’s
New York City system won't be possi-
ble until space is freed from another
network or digital set-top techneology
opens up new capacity.

The network already has secured
$20 million in financing, which
includes a minority interest by MSO
Time Warner and institutional investor
J.P. Morgan and the New York Times
Company. Ovation plans to spend $30
million this year and will hold another
round of private financing later this
year or early next.

Ovation’s 20-hour daily programing
schedule (7 a.m.-3 a.m.) will use seven
prime time hours from the previous
evening’s schedule to kick off the day-
part the next day.

Programing will be 60% documentary
and 40% arts performances, including

Harry Enfield hosts an irreverent series
on opera for the network Ovation,

occasional live telecasts of operas, dra-
mas and musical performances, says
Susan R. Wittenberg, Ovation’s vice
president of programing. In June the net-
work will air a live performance of Han-

. del’s opera “Theodora.”

Ovation Chairman J. Carter Brown
says the network is toying with devel-
oping a daily news show that would
report news in the arts. ]
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Judge streamlines AMC suit against Tgrner

s that Turner violated
4 times between July
RKO films covered by
also airs old movies.
agreement with Turner
in exchange for AMC's
classic RKO titles for a
2002.

damages of approxi-
amages of $100 million.
n, will proceed using
mfrmgement claims
—JM

American Movie Classics’ copyright infringement suit
against Turner Broadcasting's Turner Classic Movies
will finally get under way nearly a year later—minus one
chunk of the lawsuit.

U.S. District Judge Allen Schwartz last week dis-
missed part of AMC’s $250 miillion suit against Turner
Entertainment, ruling that some of the claims—breach
of contract, tortious interference, unfair competition and
unjust competition—cited under state law are preempt-
ed by federal copyright law.

The suit, filed in the Southern District Court of New
York last June, alleges that Turner vicolated AMC’s
exclusive rights agreement to show films from Turner’s

RKO film library. AMC conte
their agreement approximatel
and October 1994 by showing
the agreement on TCM, whic
AMC signed a 10-year licensin:
in 1992 giving Turner $48 millio
exclusive exhibition rights to 70
10-year period, ending in MarG

AMC is seeking compensatc
mately $150 million and punitive

The case, now in deposit
AMC's two federal copyrig
against TCM.

New shows also will include baseball reality series

By Rich Brown
ox’s retooling of the fX cable net-
F work will include not only sports
event programing but also al least
one new reality series aimed at baseball
fans.

FX programer Rich Ross says sports
is a “huge” priority for the network.
which debuted two years ago as a gen-
eral entertainment network but is being
ransformed under the new Fox/Liberty
Sports partnership. Sports properties
joining the network include World
League of American Football, World
Cup of Hockey, college basketball and
football and, beginning in spring 1997,
Major League Baseball.

Original programing plans at the
network include a 22-episode reality
series, Wild and Ouiside, teaturing the
adventures of the St. Paul Saints. The
quirky minor league baseball team is
known for oddball characters like Sis-
ter Rosalyn, a nun who gives massages
in section 103 of the Saints stadium.

Sports is a priority, but it also is only
one part of a three-part prograning
approach at fX, says Ross. Off-net-
work shows will continue to play a part
in the network, with Picker Fences
coming on board by late summer and
NYPD Blue and The X-Files joining in
tall 1997. The network also will con-
tinue to produce non-sports-oriented
original shows, with a handful of new
series sel 10 join the schedule in the
months ahead.

Broadcasting & Cable April 22 1996

Joining the network’s new “Home
fX” slot (3:30-4 p.m. weekdays) will
be Fix 11, a weekly repair show that
debuts April 29, and Garden Variery,
which launches June 3. Two addition-

al shows joining the “Home X" slot |

sometime this summer will be a week-
ly series on health care, fXMD, and a
show on child care, Family Business.
A fitth show will likely be added to
complete the checkerboard patiern in
the 3:30 p.m. slot. All the shows will
be prerecorded.

The network also is piloung three
game shows with hopes of adding one
or two of them in prime access this
August. Game shows in development

| include No Relation, a project by dick

clark productions in which celebrity
panelists try 10 determine which mem-
ber of a family of five is an imposter;
Best Friends, a pilot from: Sione Sian-
ley Productions featuring two teams of
friends competing in various contests,
and Lose a Million, a Stephen Raclosh
production that encourages contestants
to answer questions incorrectly and
lose as much money as possible.
Disappearing from the schedule as
fX retools itself is much of the live
programing that was its trademark at
launch. Breakfast Time, the flagship
morning show that is moving to the
Fox broadcast network, left tX in

March and waus replaced by reruns of

The Greatest American Hero and Fan-
tasv Island. The Per Department,
which aired live weekdays a1 3 p.m., is

www.americanradiohistorv.com

ahair show ‘Fix It

In reruns
productio
were live
with lang
Backchat
hat,

Not all
have disa
of the n

Found ai
lectibles
througho
ture live
various |
New Yorl

spin-off.

City studio.

ith no date set 1o return to
. Three other series that
t launch—Under Scrutiny
Walluce, Sound fX. and
have left the nightly line-
a viewer-response
Hairs once a week).

f £X’s trademark originals
peared; still in place is one
twork's more popular
sonal jX: The Collectibles
h airs weekdays noon-1
rinal productions also
b weekly series—Lost and
| Supercollectors, a Col-
The network
the day continues 10 fea-
nterstitials presented by
psis from the network’s
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HSN reports rebound

in first quarter

Following loss and restructuring last year,

network is off to good start in ' 96 with positive cash flow of $13.2 million

By Jim McConvilte
restructuring last year of the
A Home Shopping Network may
be paying off. Last week it
reported first-quarter cash flow of
$13.2 million, compared with last
year's loss of $7.2 million.

HSN, purchased by Barry Diller’s
Silver King Communications last
November, underwent a dramatic
face-lift last year revamping the mer-
chandise line, selling its infomercial
subsidiary, eliminating 100 jobs and
shrinking a tier of 28 mid-level exec-
utives to nine. (The company has laid
off 1,100 workers in the past two
years, including 200 last August.)

Last year HSN also took a onetime
$2 million restructuring charge for
closing its Reno distribution center
and absorbing operating expenses of
HSN Direct, its infomercial sub-
sidiary sold this month.

For the first quarter ended March
31, HSN reported net earnings of $2.2

| million, compared with a net loss of

$8.8 million for the same period last
year.

HSN net sales for the quarter
increased 16%, from $243.6 million
to $282.7 million. Sales for the net-
work’s core retailing business rose
21.8%, to $250.1 million.

First-quarter operating expenses—
excluding depreciation, amortization
and the $2 million charge—dropped
10.6%, or $9.2 million, from $97.8
million to $85.8 million. The net-
work’s gross profit percentage
improved slightly, to 30.5%, com-
pared with 30.3% a year ago.

HSN President/Chief Executive
Officer James G. Held says the com-
pany plans to continue the turn-
around, improving the network’s
product mix, increasing average gross
margin and reducing return levels.

For its fourth quarter ended Dec.
31, 1995, HSN reported a loss of
$25.6 million on sales of $288.5 mil-
lion, compared with net earnings of
$1.79 million on sales of $301.7 mil-
lion for the same quarter in 1994.

“We believe that the business is
stabilized, is well capitalized, and
[we] are pleased with its profitabili-
ty,” says Kevin McKeon, chief finan-
cial officer, HSN. However, he says
HSN’s price point and profit margin
on its existing inventory “makes the
products leok out of sync with our
desired level.” McKeon says HSN
aims to push its gross profit from its
current 30.5% to 34%-35% by year
end.

In the first quarter, HSN completed
the sale of unregistered convertible
subordinated debentures, raising
$100 million—proceeds of which will
be used to pay borrowings outstand-
ing from bank revolving credit. ]

Time runs out on ‘Our Time’

Financial troubles lead to network’s demise

By Jim McConville
ur Time Television, a fledgling
0 cable network given sheltered
carriage on Faith & Values
Channel last year, has run out of
money, forcing it to cease programing
this month.

The network, aimed at the 49-year-
old-plus crowd and launched with two
hours of programing on F&V last Octo-
ber, ended production in December and
was operating with reruns when the
channel pulled the plug April 1.

F&V had stopped running episodes
of Our Generations, hosted by Flo-
rence Henderson and daughter Barbara
Chase, in January but continued to run
Our Show, hosted by Mary Alice
Williams, through March.

“They just ran out of money to pro-
duce new shows,” says Hillary Mad-
dox, vice president of programing,

“They just ran out

of money to produce

new shows."”

F&YV Channel.
In addition, Our Time Television

executives are being threatened with a |

lawsuit by Henderson and Williams, who

say the network owes them back pay.
Our Time, shot at Chelsea Televi-

sion Studios in New York, was the

brainchild of former ABC Network
executives Squire Rushnell, Judith
Bishop, Peter Hagen and other industry
veterans, including ABC 20720 anchor
Hugh Downs. The group had planned
to build the network from two to eight
hours on F&V by 1997. Our Time
executives could not be reached for
comment.

The network, which produced more
than 40 episodes of each show, also
owes Faith & Values money. “They
still owe us money for carriage of their
programs,” says Jeff Weber, vice pres-
ident and acting CEQ, F&V Channel.

Weber says that F&YV is talking
with Our Time management and is
hopeful “we will reach an amicable
resolution as to the outstanding finan-
cial issues.” [
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TW reports first-quarter losses

Cable system buys, low music sales cited

By Michael Katz

ime Warner Inc. reported first-
T quarter losses of $119 million,

more than twice the amount lost
for the same quarter last year and
attributable to cable system acquisi-
tions and poor music sales. The compa-
ny also said that it will buy back some
15 million shares of its stock on the
open market.

“Nothing was unexpected,” says
Richard Read, an analyst with Armhold
& Bleichroeder. *'It was a tough quarter
for them.”

Despite the lackluster showing,
Time Warner's cable systems and
cable programing experienced steady
growth during the period.

Time Warner Cable increased its
subscriber base 6%, to 11.7 million,

| and cash flow rose 13%, to $480 mil-
lion. Pay-per-view sales and advertis-
ing revenue also were up. On the pro-
graming side, cash flow from Wamner’s
Home Box Office increased 14%, to
$81 million, as a result of the addition-
al subscribers.

“What’s really driving cable is
steady growth in ad revenue per cus-
tomer.” says Read. “The growth is
expected to continue as Time Warner
and other MSOs upgrade their facili-
ties, altracting customers to the more
expensive services.” Read says that
industry growth may be spurred by the
introduction of cable modems, which
Time Warner hopes to roll out in first
quarter 1997.

But that growth for cable operators
will be necessary as cable programing
becomes more valuable and more

expensive. “The big programers like
Turner and Viacom have an awful lot
of leverage,” says Read. “Programing
is the most rapidly growing cost and
will contribute - narrowing cable mar-

. gins.”

Time Warner's WB broadcast tele-
vision network lost $24 million, up
14% from last year’s $21 million loss.
The loss is attr'buted to the cost of the
launch of Kids” WB and a two-night
expansion into prime time.

Time Warner is repurchasing the
stock to counter employe stock
options and says the current price (40
5/8 per share on April 17) is underval-
ued. The company plans to finance the
buyback from a $750 million loan
borrowed against the proceeds from
when employes exercise their stock
options. ]

Lifetime to debut new shows

Cooking program, magazine show, original movies and sports in works for ‘96

By Rich Brown
ifetime over the next year plans to
L roll out several new programs in a
variety of genres ranging from
cooking to game shows. Among the
shows scheduled to debut in the
months ahead:

m Wink Martindale will host a half-
hour trivia game show, Debt, which
will give contestants a chance to pay
off their credit cards and other loans.
Producing is Buena Vista, the TV pro-
duction arm of Capital
Cities/ABC/Disney (which is part-
owner of Lifetime). The Monday-Fri-
day show debuts June 3 in the 6:30
p.m. ET/PT slot now occupied by
reruns of Designing Women.

m Dana Fleming will host a parent-
ing show, Kids These Days, focusing
on raising kids ages 6-12. The half-
hour show debuts on Sunday, June 2, at
10:30 a.m. and will be seen regularly
Monday-Friday at 8:30 a.m. and on
Sunday at 10:30 a.m. The show is pro-
duced by Lifetime and Procter & Gam-
ble. It replaces canceled series Your
Baby and Child.

Rena Sofer stars in Lifetime original
movie ‘Hostile Advances: The Kerry
Ellison Story’.

son will host a half-hour cooking show,
The Main Ingredient, debuting on June
17. The show will air weekdays at 11 in
the slot now occupied by canceled talk
| series Biggers & Summers.

m The network next January will
debut a two-hour programing block,

Shows will include The Word, a young
woman’s magazine featuring two- to
four-minute segments, and a look at
pop culture cailed The Dish. Lifetime
executives are ey ng a potential spin-
off network based on the block, which
does not yet have in intended time slot
on the Lifetime schedule.

m Upcoming original movies
include The Abduction, a story of
spousal abuse starring Victoria Princi-
pal and Roben Hayes; Desperate Jus-
rice, a story of sexual child abuse star-
ring Faith Ford, and The Genius, a
“what if” story atout a mentally chal-
lenged woman who improves her 1Q
through drugs. starring Michele Lee,
Robin Thomas and Susan Blakely.

m Looking ta build on its sports pro-
graming, the network has acquired
three sports specials from Capital
Cities/ABC for airing this summer and
is exploring post-Olympics program
opportunities with the U.S. Women's
National Team.

m Joan Coll:ns in July will host The
Joan Collins Minithon, 17 days and
nights of off-netwark miniseries, includ-
ing Danielle Steel’ s Jewels and Love and
Honor & Obey* Mafia Marriage. |

L m All My Children star Robin Matt- | The Place, targeting women |8-34.

Broadcasting & Cable April 22 1996 55
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UK MSOs are considering a bid for long-distance
telco Mercury Communications, since an out-
right acquisition of Mercury would save the
cable operators money in the long term.
They now have to pay Mercury, British
Telecom and others for carrying their call
traffic. Bell Canada, which owns 20% of
UK MSO Bell Cablemedia, and a group
including TeleWest and Nynex report-
edly are considering bidding for C&W's
80% stake in Mercury, valued at £1.8 bil-
lion {$2.7 billion). Other interested bid-
ders are said to include U.S. carrier AT&T
Corp. and Italy's Stet. Mercury is the main
long-distance carrier for UK MSQs offering tele-
phony. A possible merger of Mercury parent Cable &
Wireless and British Telecom also is being discussed.

The Canadian government has eased foreign own-
ership restrictions of cable and terrestrial TV holding
companies. Foreign individuals or firms now may hold
up to 33% of the voting shares of holding companies,
up from 20%. However, direct foreign interest in cable
or broadcast firms remains at 20%.

Groupe Videotron's UK cable operations accounted
for more than one-third of the Canadian MSO and
telco’s total revenue of C$416 million ($305 million) in
the first six months of 1996, ended Feb. 29. The bal-
ance was derived from cable TV and telcos in Canada
and the U.S. and, to a lesser degree, from terrestrial
broadcasting in Canada. Higher depreciation, amorti-

zation and financial expenses resulted in a
net loss of C$3.4 million compared with a
net profit of C$4.1 million for the same peri-
od a year earlier.

Discovery Channel has taken
transponder space on PanAmSat
Corp.'s PAS-4 Indian Ocean Region
satellite to access the Indian broadcast
market.

Time Warner Cable has signed a deal
with Singapore Telecom to develop video-
on-demand services on the island. The two
companies also are looking at a joint venture to
supply VOD services in Asia. Singapore Telecom
began testing VOD in Singapore in mid-February.

Turner Broadcasting System is launching a Spanish ver-
sion of CNN in March 1997. CNN Espaniol will be targeted
at the growing Latin American market and also will reach
Spanish speakers in the U.S. The channel has penned its
first carriage agreements with TCI International-owned
CableVision in Argentina and systems in Venezuela, Costa
Rica, Guatemala and the Dominican Republic.

Viacom has taken two transponders an Astra 1F to
launch digital services across Western Europe. The
lease starts in June and runs for 11 years. Meanwhile,
Luxembourg-based media group CLT has booked
three digital transponders on Astra 1G, due to launch
early next year. French pay-TV group Canal+, Euro-
pean pay-TV operator NetHold
and the Kirch Group's BetaTech-

PEOPLE’S CHOICE: TOP CABLE SHOWS

Foltowing are the top 15 basic cable programs for the week of April 8-14, ranked by households tuning in.

The cable-network ratings are percentages of the total households each network reaches. The U.S. ratings

are percentages of the 95.9 miltion households with TV sets. HHs.  Rating
Program Network Time (ET) (000) Cable U.S.
1. WWF Monday Night Raw USA Mon 857p 3,120 47 33
2. Movie: ‘E.T. The Extra-Terrestrial’ TNT Sun 8:00p 3,067 46 32
3. NASCAR Winston Cup ESPN Sun 1:00p 2,805 4.1 29
4. Rugrals NICK Sun 10:00a 2,488 38 26
5. All That NICK Sat 830p 2,250 34 23
6. Rugrats NICK Wed 6:30p 2,205 34 23
7. Aaahh!!! Real Monsters NICK Sun 10:30a 2,137 33 22
8. Secret World of Alex Mack NICK Sat 800p 2,128 32 22
9. Movie: ‘Jaws’ TNT Sun 2:00p 2,124 32 22
10. Doug NICK Wed 7:00p 2,089 32 22
11. Movie: ‘Moses,’ Part 2 TNT Mon 8:00p 2,086 31 22
12. Movie: ‘Top Gun’ TNT Wed 8:00p 2,079 31 2.2
13. Movie: ‘The Haunting of Lisa’ LIFE Wed 9:00p 2,051 32 2.1
14. Murder, She Wrote USA Sun 8:00p 2,017 30 2.1
15. Rugrats NICK Tue 6:30p 2,004 3.0 21
Following are the top five pay cable programs for the week of April 8-14, ranked by households tuning in.
1. HBO Comedy Hour HBO Sat 9:45p 3,082 128 3.2
2. Movie: ‘Tommy Boy’ HBO Sun 9:30p 2,544 106 27
3. Movie: ‘Kiss of Death’ HBO Sat 8:00p 2,542 106 2.7
4. Movie: ‘The Specialist’ HBO Mon 8:00p 2,203 9.2 23
5. Movie: ‘Beverly Hills Cop I’ HBO Sat 10:45p 2,119 88 2.2

Source: Nielsen Media Research. GRAPHIC BY KENNETH RAY/BROADCASTING & CaBLE

www americanradiohistorv com

nick subsidiary also have taken
two transponders each.

Viacom is planning to launch a
digital DTH bouquet of channels
in the Middle East, possibly in
third quarter 1996. The channe!
lineup will include MTV, VHI1,
Nickelodeon/Njck at Nite, The
Paramount Channel and The
Movie Channel. The digital pack-
age will be operated by Gulf
DTH, a joint venture of Viacom
and Kuwaiti investor KIPCO.

All digital cable systems will
be required to carry Britain’'s
existing terrestrial public service
broadcasters under a recent
government amendment to the
Broadcasting Bill. The govern-
ment also is proposing that
national newspaper owners with
more than 20% of natiopal sales
be barred from owning television
stations and vice versa.

—By Debra Johnson
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YOU CAN HAVE IT NOW!

AMERICA®
HEALI'H
NETWORK

“The overall interest in and likely viewing of America’s Health
Network is the highest for any (of the 12 cable network concepts)
Frank N. Magid Associates has tested.””

Build a Healthier Subscriber Base Build a Healthier Bottom Line

¢ Reach the growing number of health-conscious ¢ Share in AHN’s national advertising and product
adults who care for themselves, their families and pets. merchandising revenues.

* Provide health information around-the-clock, ¢ Generate incremental revenues from new,
including 16 hours of original programming every health-related advertising categories aad accounts.

day, live from AHN’s, new production complex at
Universal Studios Florida.

¢ Entertain and inform with highly-visualized “Ask The
Doctor” programs, hosted by medical professionals and s A T ‘
E “ ® “Viewer Attitwles and Impressions Toward Ameriea’s Heafth Retwork,

supported by the world-renowed Mayo Clinic. Frank N. Magil Associaics July, 1995

* Use promotion allowances to helgespread the good
word about AHN to your subscribers.

¢ No net license fees for long -term agreements.

Before you launch another “me 100" network in *96, consider the network with the
programming your viewers wanl most! Call Bruce Sellers, Sr.Vice President, at 800-246-6436

P &

1000 Universal Studios Plaza, Building 22A, Orlande, FL 32819-7610

Good Medicine For Your Bottom Line
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| boarding, ice climbing, snow bicycling |
| and super-modified shovel racing. Pos-

customers, which it is in the process of
acquiring from Tele-Media. Mission

X marks spot for
winter games

ESPN in January 1997 will present the
maugural Winter X Games, a four-day
“extreme” sports event modeled on the
network’s Summer X Games. ESPN
and ESPN2 each will present eight
hours of the games, including snow-

sible sites for the games: Vail and
Crested Butte in Colorado and Califor-
nia locales Bear Mountain. Snow Sum-
mit and Squaw Valley. The Winter X
Games, which will be held every two
years, join a growing list of franchise
events that includes the suimmer ver-
sion of the games and the annual ESPY
Awards. The second annual Summer X
Games kick off June 24 from Newport
and Providence in Rhode Island.

Cluster cooperation

Cable system operators Time Warner
Cable and Fanch Cablevision of Indi-

| ana will each build on existing clusters

through a new joint venture serving
373.000 customers in 17 states. Time
Warner will contribuie six systems
serving 130,000 customers in western
Pennsylvania and West Virgina; Fanch
will contribute systems serving 57.000
customers in seven states (Indiana,
Kansas. Louisiana, Mississippi, Mis-
souri. New York and Ohio) plus three
systems serving an additional 186,000

February 1996
SoLp

THECABLETELEVISIONSYSTEM
SERVING APPROXIMATELY 9,100 SUBSCRIBERS IN
Esimavs, MACUNGIE, SaLISBURY TOWNSHIP
Upper MiLFORD TowNsHIP AND LowER MACUNGIE TownsHIP, PA

to

Service ELEcTRIC CABLE TV, INC.

The undersigned represented Lenfest Communications Corp. in this transaction

@

COMMUNICATIONS
EQUITY
ASSOCIATES
1235 Westlakes Dr., Suite 140, Berwyn, PA 19312 (610)251-0650
TAMPA ¢ NEW YORK ¢ PHILADELPHIA o DENVER
LONDON o MUNICH o PRAGUE o HONG KONG o KUALA LUMPUR

CEA is 2 inember of the Naticmal Association of  Securities Dealers. e,

and its professional associwes are regisiered with the NASD,

Member SIPC
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Cable and Simmeons Communications.

Stooges better ‘700 Club’

The Family Channel’s late-night tele-
casts of The T/iree Stooges so far
have been geiting betier Nielsen ral-
ings than their prime time lead-in,
longtime network staple T/e 700
Cilub. In fact. the syndicated comedy
trio has done se well that the network
has decided to add a second hour 1o
its weekly prime access lineup. Start-
ing May 27, The Three Stooges will
air at 6-7 p.m. Monday-Friday, com-
plementing the late-night slot.

The comedy. added to Family
Channel’s schedule on Feb. 19, has
been garnering a .8 Nielsen average
rating in its 11 p.m. weeknight time
period. doubling that of the slot’s
previous show. Evening Shade. The
700 Club, which leads into the
Srooges, last yuarter averaged a .5
rating in its 10:30-11 p.m. slot.

SportsChannel,

Giants sign deal

SportsChannel and the San Francisco
Giants have signed a seven-year con-
tract exiension giving the regional
sports network the opportunity 1o
carry as many as 75 games per season
through the year 2002. The network
has carried the team since 1990.

Pac-10 Properties formed

Tele-Communications Inc. sports
programing arm Liberty Sports and
the Pacitic-10 Conference have cre-
ated a new venture. Pac-10 Proper-
ties, which will handle licensing.
merchandising, publications and spe-
cial events tied 10 the college 1eams.
The conference recently signed a TV
rights deal with Liberty's Prime
Sports regional sports networks.

Travel guide

The Travel Channel debuts a new
half-hour original series, Practical
Guude to Europe, on April 29 at 10
p.m. Host John Guerassio will present
26 episodes covering London, Romie,
Paris, Madrid. Salzburg and other
major cities. The show is a co-produc-

[ tion of the network and Beckmann

Communications.
—RB,IM
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THE INTERACTIVE WORLD OF VIDEOQ, VOICE AND DATA

Digital Studio debuts at NAB

Softimage/Microsoft digital video editing software set to beta test in July

gyEM Tedesce

igital Studio,” the code
Dname for the Softim-
age/Microsoft produc-

tion software rumored 1o be in
development for the past year,
became very real in demos at
the NAB convention last week.
Plans call for the ground-
breaking video editing tool
suite to go into beta testing by
early July on Play Inc.’s ver-
satile Trinity platform. Run-
ning on Windows NT, Digital
Studio can perform nonlinear
video editing and composit-
ing, 2-D and 3-D painting,

BA/Nynex merger
in making?

A Bell Atlantic spokesman late
last week said that he could
neither confirm nor deny press
reports that a merger of the
two eastern Baby Bells was
imminent.

Reports surfaced last week
suggesting that a long-
rumored merger between Bell
Atlantic and Nynex might be
announced as soon as today
(April 22). The two RBOCs
already are aligned in the Tele-
TV video services venture. A
corporate marriage between
them would create a $22 bil-
lion company immediately
rivaling the SBC Communica-
tions/Pacific Telesis alliance
announced two weeks ago.

News of that alliance had
refueled speculation that a
Bell Atlantic/Nynex union was
likely —RT

Y W

Dgital Erudio will beta test or the Thinity platform.

audio editing and special
effects, handling compressed
or uncompressed video.
Although Softimage isn't
revealing the beta test sites,
Sheldon Fisher, Softimage
lead product manager for Dig-
ital Studio, says the product
initially will be focused on
video broadcast production.

No prices have been set,
but Fisher said they would be
much less than the prevailing
rates for state-of-the-art
video editing systems. And
the system will enable users
1o seamlessly integrate video
and animation in a single,
streamlined process. Softim-
age 3-D modeling files can
be viewed and retouched in
the compositior stage.
“What's unique about Digital
Studio is the broad base of
applications we’re oftfering,”
Fisher says. “You can make
sure your 3-D content match-
es the context you'rz fitting it
into.”

The Trinity hardware plat-
form presenis a correspond-
ingly versatile desktop video

Broadcasting & Cable April 22 1936

production system for Pen-
tium PCs. Trinity is a com-
plele videofaudio praduction
system set to ship this fall for
approximately $10,000 per
unit, according to Mark Ran-
dall, Play Inc. vice president

Calle/Teleco

of marketing.

Trinity accommodates dig-
ital or analog material, puts
out eight different formats at
once and features an all-digi-
tal switcher. It also has two
channels of video effects and
can be adapted to any editing
format. “You won't outgrow
it becanse you can just add 1o
the box,” Randall says.

A striking demo of the
Trinity system running Sofi-
image at NAB showed real-
time manipulation of anima-
tion overlaid on video, includ-
ing varying its transparency.

This year’s beta testing
could be more than dry runs:
Softimage hints that resulting
TV projects could be aired in
late 1996—early 1997. ™

Continental

launching telco

service

Will begin roflout in California and Florida markets

Bu Rickurd Tederce

phony service in California and Florida later this year, as

Com.inemul Cablevision will start offering subscribers tele-

the company begins rolling out cable modem service.

In the wake of the recently announced merger with US West,
the Boston-based multiple system operator is testing telephone
modems on a limited basis in Los Angeles and Jacksonville,
according 1o David Fellows, Continental senior vice president
of technology. Fellows says that Continental expects to offer

61
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approximately 1,000 sub-
scribers in those markets local
telephone service, costing
slightly less than prevailing
market rates.

Continental has received
clearance from the California
and Florida public utility
commissions to provide local
phone service and has applied
for approval from the PUCs in
Massachusetts, New Hamp-
shire and New York.

Fellows estimates the cost
of phone modems at $400 per
customer: $300 for the units
in the home and an additional
$100 for corresponding head-
end units.

Continental is deploying
modems from ADC and
Motorola in its Australian
systems. The tests in Los
Angeles and Jacksonville use
modems from two other ven-
dors.

A major purchase of phone
modems may be in the offing
for the US West cable system
in Atlanta, formerly owned by
Womeltco, which has 1 mil-
lion subs.

Jacksonville will be the
next market in which Conti-
nental deploys modems, on
the heels of the successful
response 1o the trial it's con-
ducting in five Boston sub-
urban communities and
among students at Boston
College.

It plans to offe the service
to as many as 200,000 house-
holds in the Boston suburbs
starting in July.

“Just cruising the Web 1s
compelling enough content to
launch this thing,” Fellows
says.

By the end of the year,
Continental expects to have
upgraded systems in New
England serving 1.! million
subscribers, rendering those
systems eligible for modem
service.

“We’re doing this like
entrepreneurs, a little at a
time,"” Fellows says.

Continental plans to use
LANcity modems for its roll-
outs for the foreseeable
future. ™
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‘ Quick'Time'“‘

New QuickTime from Apple

Apple Computer is poised to ship its latest iteration
of QuickTime, featuring an interchangeable M-JPEG
file format.

QuickTime 2.5, which will start shipping later this
spring, also uses Apple's QuickDraw 3-D engine for
rendering 3-D objects in real-time within a Quick-
Time movie.

“Qur commitment has always been to the cre-
ative consumer, to make it easier to be more cre-
ative,” says Satjiv Chahill, Apple senior vice presi-
dent of corporate marketing. “Our goal and our pas-
sion is to change the world.”

QuickTime also now boasts an enhanced capacity
for users to incorporate musical elements. Improved
support for multiprocessing hardware, providing fast
compression for real-time editing, also is part of the
new product.

Apple managed to add the M-JPEG feature by
brokering an agreement among digital video produc-
tion vendors, according to Jonathan Knowles, Apple
senior project manager for QuickTime technology.
The new QuickTime will effectively translate from
one M-JPEG format to another.

Customers will be able to obtain QuickTime 2.5
free through Apple’s World Wide Web site; it also will
be available free to developers.

In a retated development, Appie and Cinebase
announced plans to marry the Ginebase asset-man-
agement technology system to the Macintosh. The
object is to present companies with an easier, more
intuitive method to manage fitm and video material.

Alias makes Waves at NAB

The Bulldog Group ran its new Media-0On-Demand
multimedia asset management system on Silicon
Graphics’ Challenge file server at the NAB convention
last week, while SGI's Alias/Wavefront graphics soft-
ware company conducted a Web animation demo
several booths away.

Bulldog's MQD is a comprehensive system to
manage ail elements in a multimedia project and
track the stage of development of those elements at
all times. Built on Informix Software's INustra content
management system, it offers users a ready means
to create a portfolio of all of its multimedia assets,
permitting easy assessment of workflow.

The system automatically indexes all digitial media
assets and presents templates that can be readily
personalized for specific functions.

Meanwhile, down the aisle at NAB, Alias/Wave-
front demonstrated its Web Animator, a software
package enabling advanced 3-D modeling and ani-
mation for the World Wide Web. it combines features
from popular Alias products PowerAnimator and
Alias Animator.

Web Animator permits users to combine still
images and movies for Web sites with VRML tools to
create 3-D interactive environments, converting
them in Web-ready material. It features a poiygon-
based modeling system, animation taols to define
the movement of objects, lights and surface charac-
teristics.

The Alias Web Animator costs $6,495. Toronto-
based Bulldog's MOD systern will sell for $20,000.

SGI got another endorsement of its Challenge
server when MCI selected it for a three-month frial
of a digital news distribution system for 20 NBC sta-
tions starting next month.

Xing revamps StreamWorks

Xing Technologies introduced the latest version of its
StreamWorks product for producing live and on-
demand video and audio content on the Internet.

The StreamWorks 2.0 Player has a redesigned
interface that makes it more user-friendly for playing
Internet content, whatever type of I-Net connection
is used. Version 2.0 also increases the degree of
Integration between StreamWorks and the Web.

Xing now offers an extensible suite of add-on
packages to increase StreamWorks' capabilities.
StreamWorks plusPacks enable users to deliver a
single source of content at multiple bit rates.

StreamWorks was the base technology used to
develop NBC Desktop News. It also was used to cre-
ate the Capitol Records Web site, which features

: samples from 250 recording artists, according to

Howard Gordon, Xing president, who says the tech-
nology has been used on more than 250 server
sites. Other clients inciude Bloomberg, World Radio
Network and NHK.

The Capitol site may be a sexy site, but Gordon
lists Stanford University's use of StreamWorks to put
engineering courses online as a particularly satisfy-
ing development: “Those are exciting applications
for us.”

Xing recently brought StreamWorks to the Japan-
ese market in a joint venture with Sumitumo and is
pianning to establish a permanent business pres-
ence in Europe in a city yet to be selected. “The
main thing is to get the thing out to more people,”
Howard says.—RT
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Sony, Panasonic differ on approach to computer-linked components for digital TV

By Glen Dickson

ystems” was the buzzword for
s NAB ’96. As broadcasters begin

1o make the transition into the di-
gital age. manufacturers are empha-
sizing the need for integrated produc-
tion and operations components linked
by high-speed computer networks.

But how different manufacturers
arrive at that goal is a source of contro-
versy. Sony, which first presented its
“total system concept” at last year’s
show, wants to provide each compo-
nent in the broadcast plant, from acqui-
sition to transmission. On the other
hand, manufacturers such as Tzktronix
and Panasonic are calling for open sys-
tems with interoperable components
from several suppliers.

Clouding the issue further is the
much-hyped “format war™ between

Sony’s and Panasonic’s different pro-
fessional versions of the consumer DV
digital tape format—DVCAM and
DVCPRO, respectively. While Pana-
sonic is pushing DVCPRO as the ENG
acquisition format of the future, Seny
is positioning its DVCAM (which has a
different track pitch and tape stock)
within its business and industrial divi-
sion as a high-end format for videogra-
phers and corporate video users.

For broadcast use, Sony has tapped
the yet-to-be-delivered Betacam SX as
the acquisition format for its total digi-
tal news facility. which uses Sony’s
interpretation ot the MPEG-2 standard
and its SDDI (serial digital data inter-
face) networking protocol.

DVCPRO picked up a lot of support
in Las Vegas, as more than 20 compa-
nies endorsed the compenent digital
format for image acquisition with their

own hardware and software systems.
Philips Broadcast Television Systems
and Ikegami also ars manufacturing
DVCPRO cameras, and Panasonic and
Philips BTS announced big DVCPRO
sales to news operations at New York |
and to Allbritton Communications’
new ABC affiliate in Birmingham,
Ala., respectively (BROADCASTING &
CABLE, April 17).

Panasonic wasn’t alone in touting the
“open systems” philosophy for digital
broadcast equipm:ant. Tektronix an-
nounced an agreement with Silicon
Graphics to insure interoperability be-
tween their digital video systems, and
the former demonstrated its Profile dig-
ital disk recorder interfaced to an SGI
Challenge server. Tektronix, Silicon
Graphics, Hewlett-Packard, Avid and
Panasonic also agreed to support the
Fibre Channel networking protocol.
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“We want our systems 10 be open.
That’s why we’ve supported Fibre
Channel,” says Avid’s vice president
of business development, Bob Sulli-
van. “With the exception of Sony,
manufacturers are realizing that one
size doesn’t fit all.”

In addition to its agreement to sup-
port DVCPRO and Fibre Channel,
Avid also announced that it would
jointly sell its Airplay control software
with Hewlet-Packard’s Mediastream
broadcast video server. The Avid/HP
solution will allow spots edited on
Avid’s nonlinear Media Composer to
be transferred via a serial digital inter-
face to the HP unit.

Sullivan says that in a $5 billion
broadcast market. the penetration of
disk-based systems is only about $250
million: “There’s a lot of money to be
made there. That’s why we surround
ourselves with people like HP—we're
willing to take a smaller piece of a big-
ger pie.”

Lucie Fjeldstad, Tektronix Video
and Networking Division president,
says that interoperability is key to all of
Tektronix's products, which is why the
Profile was being used in 27 booths on

Jechnology

the show floor. She says the digital disk
recorder has been successful because
it’s a “plug and play” product that inter-
faces with many suppliers’ sofiware.

In its own booth, Tektronix V&N
showed the Profile working with its
Grass Valley switchers and Lightworks
nonlinear editors. The company also has
formed a systems integration division to
install and support such configurations.
Fjeldstad says that Tektronix is definite-
ly in the systems business, but “we don’t
want to provide all the pieces.”

Sony does, however, and opened the
show by announcing a $13 million
“total solution” sale to Cox Communi-
cations for its new wsB-Tv plant in
Atlanta. The facility is scheduled for
completion in 1998.

A common sentiment on the floor
was that Sony has built a proprietary
fence between itself and other manu-
facturers with its interpretation of
MPEG 4:2:2 Main Level at Main Pro-
file compression, support of SDDI net-
working, and selection of Betacam SX
as its broadcast acquisition format.

“It has been very controversial,”
admits Larry Thorpe, Sony vice presi-
dent for acquisition and storage sys-

tems. But Thorpe says that Sony’s
original intention was not to be propri-
etary, but to find the optimum picture
source for 4:2:0 transmission and pro-
vide a contribution link that was twice
the speed of real time.

“The discussion shouldn’t be about
tape formats—it should be about digi-
tal signal formats.” he says.

As for the networking issue, Thorpe
says that Sony has presented SDDI to
SMPTE for standard consideration. He
also thinks that Fibre Channel net-
working “looks very promising.”

Sony decided to pursue system solu-
tions based on discussions with its
news customers, who found network-
ing to be a problem, Thorpe says. “If
you want to achieve increased produc-
tivity, you have to think systems. “You
won’t get there on a black-box basis.”

But you also won’t get there over-
night. Thorpe acknowledges that the
majority of customers won’t buy sys-
tems: “They’re asking, ‘Can you get us
there step by step?’ It has been tricky.

[ We’ve been looking very closely at the

1/0’s on our servers, our hybrid re-
corders and our camcorders [so they
can interface to existing equipment).” m

Tech views diverge at Futures Summit

Cable and telco differ on speed, potential of convergence

By Richard Tedesco

he consensus among panelists at
T the NAB’s Futures Summit sup-

ported the view that the vague
technological nirvana otherwise known
as convergence would occur.

But to what degree and how quickly
media converge, and how lucrative the
prospects for that convergence are,
were the points of departure. “These
are very capital-intensive businesses
that we're in. These things aren’t going
to happen overnight.” said William
Schleyer, president of Continental
Cablevision.

Edward Horowitz, senior vice presi-
dent of technology for Viacom.
observed that “evolution™ was & more
appropriate term than “revolution” for
what certainly would be a gradual
movement of media based on branded
content and changing infrastructure.
“The dinosaurs probably thought the
Ice Age was evolutionary too,” said
Thomas Jormoluk, executive vice pres-
ident of Silicon Graphics Inc.

Jormoluk expects “experiential”
changes in people’s media perceptions,
with an inevitable PC/TV merger the
result. While Jormoluk argued that one
can manipulate textual material at a
distance from a TV screen, Horowiiz
suggested that intelligence-intensive
functions naturally diminish as prox-
imity to the screen decreases. Ed Gre-
bow, president of Tele-TV, expected
only “certain combinations™ between
PC and TV, with the two media re-
maining essentially separate.

Horowitz said that the Inlernet needs
“a period of rationalization™ to bring
“law and order” to the “Wild West™ it is
now. Sounding a consistent theme
throughout, Jormoluk argued that Inter-
net technology has arrived; it’s simply a
matter of “how you turn it over” to
make it a commercially rich medium.

Schleyer, whose compuny is seeing
a strong response to high-speed
modem access among its subs, said that
Continental is “very bullish™ about the
high-speed online access business. But
Grebow predicted it will be “several

years before cable companies can hook
up modems so that average people can
use them.”” Horowitz replied it is just a
matter of not exceeding 500 house-
holds per fiber node and maintaining
tight hybrid/fiber cable plant to realize
an “‘enormous” marketing opportunity.

Addressing video on demand, Horo-
witz said he thinks that technological pit-
falls make it “*a long way off” as a viable
business. Jormoluk argued that the key
VOD issue is an economic one: “Who
cares what compression you use? Put in
any chip you want. Does it matter?”

Schleyer insisted that what matters is
ordering frequency, and that at the three-
movie monthly buy rates Bell Atlantic
boasted about in its Fairfax, Va., trial,
installing two digital boxes in a house-
hold for $700 is “not a business.”

On who would win the cable/telco
wars, Grebow said telcos should tri-
umph because cable’s technology is
“old” and its service is “poor.”
Horowitz said that cable is ahead and
“it’s their race to lose.” Jormoluk said
the race would go to the swiftest. ]
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Cutting Edge

By Glen Dickson

Harris Broadcast Sys-
tems has netted a multi-
million-dotar contract from
Allbritton Communications
to design and build an all-
component serial digital
facility and a two-way
microwave network for
Allbritton’s new plant in
Birmingham, Ala.,
which will house
wJsu and weFT,
The facility is

news stringer can buy the
dockable unit for acquisi-
tion use, then play back
the DV tape on either a
DVCPRQC or DVCAM VTR.

PanAmSat will be
installing Scientific-
Atlanta’s MPEG-2/DVB-
compliant PowerVu trans-
mission system for its

scheduled to go
on-air Sept. 1,
when both chan-
nels become ABC
affiliates, and will
use DVCPRO
cameras and

VTRs from Philips
BTS for newsgath-
ering. Philips BTS also will
provide a four-channel
Media Pool server for com-
mercial playback, digital
routing, production and
master control equipment,
and four LDK-93 studio
camera systems. Cther
vendors include Leitch,
ADC, Belden, Wheatstone,
ClearCom, Vinten-TSM,
Alamar, [kegami,
Microwave Radio Corp.
and Veriex,

JVC Professional has
introduced an edit con-
troller (the RM-6280) with
pre-read for its Digital-S
4:2:2 component digital
format, providing accurate
VTR control in a system
that can handle multi-gen-
erational layering and A/B
roll editing with only two
VTRs. JVC also showed a
prototype nonlinear editing
system for Digital-S at
NAB and introduced a
dockable DV format
recorder that will dock to
any JVC camera or stan-
dard 50-pin JVC mount.
JVC Marketing Manager
Dave Weston says that a

S-A’'s PowerVu Command Centre

entire global satellite net-
work. The satellite opera-
tor first will replace existing
Scientific-Atlanta MPEG
equipment in Hong Kong
and California with Pow-
erVu for use with PanAm-
Sat-2 in the Pacific Ocean
region. Subsequent instal-
lations of new Pow-
erVu systems for
the Atlantic and Indi-
an Ocean regions
will follow this sum-
mer, In addition to
the PowerVu
encoders, multiplex-
ers and modulators,
the installations
include the new
PowerVu Command

Jechnology

satellite downlink in Las
Vegas. The system used
Thomson MPEG-2
encoders and decoders,
an ATM terminal adapter
and QPSK modulation to
send the live feed via the
Intelsat 706 satellite, locat-
ed at 307 degrees east.
Digital GraphiX introduced
NetDeko, an integrated
titing solution that splits
the Digital GraphiX inter-
face (creation station) from
its disk hardware (or video
processing engine). The
Windows NT-based sys-
tem was demonstrated at
NAB with six video pro-
cessing engines and an
equal number of creation
stations working with the
TypeDeko and WriteDeko
character generators and
the TitleDeko nonlinear
digital editor titling system.
Additionally, a PostDeko
offline titling system was
connected to the network
to download graphics.

Odetics has introduced
Spectrum, a broadcast
enterprise-management
system designed to handle
total automation of multi-
channel spot insertion and
program on-air presenta-
tion. The system, which

disk recorder cache. The
software fully automates
all spot downloading to
disk cache.

Imedia Corp. has
unveiled Imedia Statmux,
its on-the-fly statistical
muliplexing technology. In
a joint technology demon-
stration with DMV and Sili-
con Grephics, Imedia
showed the compression
of 24 different programs
over a single transponder
or a 6 mhz analog televi-
sion channel. Using Silicon
Graphics' Challenge serv-
er, Imedia’s Statmux soft-
ware multiplexes 23 pre-
compressed programs,
The oulput then is fed into
a DMV MPEG-2 system
multiplexer along with
another channel that is
compressed in real time
using a DVM MPEG-2
encoder. The 24-channel
multipiex then is modulat-
ed with a DMV DVB-com-
pliant satellite modulator
and is fed to 24 MPEG-2
IRDs.

Storage Concepts has
debuted FibreRAID, a fully
functional RAID storage
solution that features plug-
gable disk modules, re-
dundart pluggable power
supply modules,
dual Fibre Channel
host connectivity,
up to 72 gb of stor-
age per chassis
and up to six addi-
tional satellite
chassis for high-
capacity storage,
equaling more than
500 gb per con-

Centre 3000 control
software, which handles
network management,
conditional access and
subscriber management.

Intelsat and Deutsche
Telekom held a joint
demonstration of a live
ATM satellite transmission
using MPEG-2 com-
pressed digital signals
from the Usingen Earth
Station in Germany to a

Odetics’ Spectrum system

was demonstrated at NAB
with both the Tektronix
PDR-100 digital disk
recorder and the ASC Vir-
tual Recorder, uses the
Cdetics TCS90 automated
video library to serve tape
archive spots to multiple
client channels. Each
client channel is running
an individual playlist and
has a channel of digital

troller. In addition,
the system has a
dual-clannel design with
separaie command and
interna data buses for
high-speed data handiing,
4 mb of buffering to insure
continuous data transfers,
a 66 MIPS disc processor
for fast command handling
and a full 1 GBit Fibre
Channel interface with a
sustained rate in excess of
40 mb/s. ]
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See last page of classifieds for rates and other information
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HELP WANTED MANAGEMENT

Morehead State University invites applications
for a position as Engineering and Operations
Director. The Director is responsible for: keeping
WMKY on the air and broadcasting a quality
signal, ensuring compliance with rules and regula-
tions of the FCC and other standards, providing
technical assistance to staff; repairing and main-
taining equipment; supervising student board
operators; maintaining records; and performing
other job-related duties. Qualifications:
Bachelor's degree or comparable training.
Technical competence necessary to maintain
and repair FM broadcast transmitters as well as
studic and broadcast equipment. Five years of
experience with increasing responsibility in all
technical areas. Familiarity with FCC regulations
and ability to meet compliance standards. Must
be well-organized, computer literate and be able
to relate well to student operators. Desired
Qualifications: Certification by the Society of
Broadcast Engineers. Ability to utilize computers
in their specific applications to broadcast equip-
ment. Experience with digital technology in broad-
cast situations. To ensure consideration, submit
letter of application, resume and references by
May 20, 1996, to: Office of Human Resources, Attn:
Eng. Oper. Dir., Morehead State University, HM 101,
Morehead, KY 40351. MSU is an AA/EQ employer.

Sales Manager Chicago/Western Suburbs is
looking for a proven leader with dynamic sales
and communication abilities. General knowledge
in radio/media indusiry, minimum of five years
major market experience. This is a great op-
portunity for an experienced sales manager who
wants o be a part of a great team. Send detailed
resume and cover letter. Reply to Box 00754 EOE.

Indiana Calling! Seliing General Manager for
AM-FM, only stations in county of 32,000, city of
license 12,000. Join Mid-America Radio Group.
Contact our home office, David Kelster, 317-349-
1485, Box 1970, Martinsville, IN 46151, EQE,

GM. C&W Small Market AM/FM. Strong
Technical Engineer, Computer Proficient, Pro-
duction Experience, Strong Accounting Principles
and Practices. Resume with References. Fax
573-874-9656 or SBC, POB 119, Columbia, MO
65205-0119.

HELP WANTED SALES

Sales Manager. Chancellor Broadcasting Com-
pany has an immediate opening for a sales
manager for our AM All-Sports station.
Responsibilities include leading, motivating and
training the current staff while controlling inventory
and providing promotional programs. Recruiting will
be ongoing as we continue to build out the station.
Candidates should have sales and sales
management experience with a background in
sports marketing preferred. Send letter and resume
to David Brandeburg, GSM, Chancellor Broadcating
Company, 625 Eden Park Drive, Suite 1050,
Cincinnati, Ohio 45202 or fax to {513)562-3030.
Chancellor Broadcasting Company is an Equal
Opportunity Employer. M/F. No phone calis please.

Director of Sales. SporisRadio 66 WFAN, the
#1 biller in America, is conducting a search for
Director of Sales. The experienced candidate
must demonstrate an ability in leadership and
motivation of a large sales force in New York City
in addition to a sirong sales background. The re-
sponsibilities include overseeing sales of New
York Knicks, New York Rangers, New York Mets,
New York Jets and New York Giants as well as
general station sales. Qualified candidates for
this unique opportunity should fax their resumes
to: 718-361-1059. No telephone calls! EQE.

HELP WANTED TECHNICAL

Chief Engineer. Dame Medila, one of the North-
east's fastest growing small and medium market
radio companies, is seeking a Chief Engineer for
our Harrisburg radio facilities, WHP-AM/WRVV-
FM/WKBO-AM. Additionally, this chief would
assume group responsibilities in the areas of cap-
ital purchases, new station facilities evaluation,
as well as the day-to-day engineering administra-
tion of our 11 station group, as needed. The ideal
candidate will have previous chief engineer expe-
rience that includes budgeting, strategic planning
and cperation and maintenance of a variety of
transmitters inCluding 50 kw AM transmitters. Ad-
ditional epportunities for chief engineers exist in
our growing station group. Dame Media places a
premium on quality engineering. Send resume ¢/o
Dame Media, Inc., P.O. Box 6477, Harrisburg,
PA 17112. EQE.

Consulting engineering firm in Washington,
D.C. area is looking for an engineer to help
primarily with the firm's radio and television re-
lated work, with some exposure to other commu-
nications technologies. Applicants should be fa-
miliar with the preparation of broadcast engineer-
ing exhibits in support of FCC applications and fil-
ings. BSEE or equivalent preferred. Send resume
to Box 00708 EOE.

HELP WANTED NEWS

Rodio Reporter/Communications Instructor

Duties: Responsible for gathering, writing and presenting news
stories ond features for Northwest Public Radio. Teach
broodeost courses ot the University of ldaho in Moscow.
Qualifications: three years professional broodcast reporting
experience and a Bachelor's degree. MA, leaching and/or
public rodio experience desirble. Reliable transportation
required. $25,000-530,000 DOE+benefits. For an
information packet, job description and complete list of
queiifications, coll 509-335-6580 during regulor business hours.
Applications must be postmarked by May 15, 1996.

W5 is an EO/AA educator and employer.
Protacted group members are encouraged to apply.

r n
II To place an ad in the Broadcasting & Cable Classified pages, contact Antoinette Fasulo :
| TEL: 212.337.7073 « FAX: 212.206.8327 INTERNET:AFASULO@B&C.CAHNERS.COM |

Radlo News Anchor/Reporter. Major market
news/talk station is seeking a dynamic, self-
starting, aggressive broadcast journalist. Must
have a minimum of three years, on-air, in a major
market. Applicants should be experienced in all
aspects of gathering, editing, writing and hosting
news programs, and must possess the ability to
run a broadcast board. Proven investigative re-
porting skills are a must! Besides superiative
journalistic and creative skills, familiarity with Win-
dows-based computers is preferred. Resume
tapes should include samples of creative use of
sound in broadcast reporting. Send resume and
tapes to Mark Miller, News Director, WBAL-AM,
3800 Hooper Avenue, Baltimore, MD 21211.
Applications must be received by May 3, 1996.
EQE. Women and minorities are encouraged fo
apply.

HELP WANTED PRODUCTION

Christlan Ministry seeks professionals for the
following position: Production Editor, preferably
with digital editing experience. Will record, edit
and help produce first class and inventive radio
productions. Send tape, resume, and salary his-
tory to Christian Financial Concepts, 601 Broad
Street, SE, Gainesville, GA 30501, Attn: Steve
Moore, Vice President of Broadcasting. No calls
please. CFC is an EOE.

Christlan Ministry seeks professionals for the
following position: experienced Consumer Re-
porter/Producer for nationally syndicated radic
programs. Working knowledge of financial and
economic issues a must. Will dig, research and
produce quality features and interviews. Send
tape, resume, and salary history to Christian
Financial Concepts, 601 Broad Street SE,
Gainesville, GA 30501, Attn: Steve Moore, Vice
President of Broadcasting. No calls please. CFC
is an EQE.

SITUATIONS WANTED MANAGEMENT

13 year management pro offering excellent
sales training, programming, people skills, hones-
ty and integrity. Seeking small to medium market
GM position. Creative promotions, solid track re-
cord. Jim Day 815-758-6292. All areas considered.

GM or GSM position wanted in Midwest, pre-
ferably Illinois. 20+ years experience as hands-
on GM or GSM in small, medium and major
markets. Also start-up experience. Leave
message at 312-927-2957.

GM Avallable: Relocation OK, 15+ years experi-
ence, can wear all hats from sales to engineering
to programming. Small and medium markets. Af-
fordable. Call Ed or Donna 1-800-827-2483.
Available immediately!

Duopoly Pro. GM took FM from #30 to #4 and
took on another FM. Brought both to #1 in com-
bo. Looking for similar medium market under
performing $ situation. (616)894-5528.
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LClassifieds

SITUATIONS WANTED MANAGEMENT

Problems with ASCAP, BMI, SESAC? Fees too
high, audit claims, annual and per program re-
ports. Callfor helptoday. BobWarner809-395-7110.

~ SCALEASE

Subcarrier Avallable. WNYE-FM, New York.
91.5 Mhz. 20 KW. Data/paging services only. Con-
tact: Frank Sobrino {718)250-5829.

TELEVISION

Our Te

~ HELP WANTED MANAGEMENT

-

The USSB
Party Satellite

VP OF OPERATIONS

U.S. Satellite Broadcasting is seeking a qualified individual for this
senior level management position which oversees the operation of the
USSB Broadcast Center in Oakdale, MN. The facility consists of a staff

of 35 employees in maintenance, traffic and operations. It also provides
the communications link between technical operations and all other
USSB functions. The position requires 7-10 years of management
experience in broadcast production, broadcast technical operations and/or
multi-channel cable TV operations. The selected individual must be
strong in technical and employee development skills.

Submit resumes to:

U.S. Satellite Broadcasting

Amy J. Stedman Job #15-96
3415 University Avenue
St. Paul, MN 55114

N

N
N

U.S. Sateilite Broadcasting

You Can See Everything From Here.™

No Telephone Calls Please
AN EQUAL OPPORTUNITY EMPLOYER

KVLX seeks director of development to
manage station charitable support from individu-
als, corporations, and foundations. Strong back-
ground in creation of sales material, grant writing,
proposal preparation, and face-to-face marketing
is required. Knowledge of computer, systems and
on-air fundraising helpful. Requires bachelor's
degree in business, marketing, communications,
or related fieid and 5 years supervisory experi-
ence related to public television development/
revenue generation. Request or pick up applica-
tion by May 6, 1996. Submit compieted applica-
tion to Ms. Hilary Porter, Personnel Analyst, Hu-
man Resources, 2832 E. Flamingo Rd., Las
Vegas, NV 89121, (702) 799-5252, no later than
May 17, 1996. Resumes are considered supple-
mental to the primary application; therefore, all
pertinent information concerning the applicant’s
qualifications must be included in the appiication.
EQE.

Broadcasting & Cable April 22 1996

| Director of Broadcasting. A professional sports |

team has a newly created position available for a
Director of Broadcasting who will have overall re-
sponsibility for the Broadcast Depariment includ-
ing budgeting and management of personnel.
The individual we're seeking will act as liaison be-
tween the team and league as well as broadcast
partners; insure compliance with all league re-
quired record keeping: plan, produce and place
out o game programming; produce PSA’'s and
marketing/sales tools; and oversee and pariici-
pate in all television broadcasts. Additionally, the
Director will be responsible for creating and
servicing a radio network, foilowing broadcast
trends, and creating and maintaining a video li-
brary of game footage and broadcast news clips.
Qualifiedd candidate should possess experience
| directing and producing sports events. We offer a
salary eommensurate with experience and com-
plete banefits package. For consideration, please
forward resume by May 8, 1996 o Box 00771 EQE.

President/General Manager, Mountaln Lake
Public Broadcasting (WCFE-TV). WCFE-TV,
serving northern New York, Vermont, and
southern Quebec ({induding Montreal), seeks
candidates for President/General Manager. Suc-
cessful candidate will have proven track record in
leading and managing a dynamic organization;
ability to define and communicate a corporate vis-
ion; knowledge of relevari government policies/
regulations and major issues affecting broadcast-
ing and telecommunications; and commitment to
mission of public broadcasting. Familiarity with
Canadian market (and proficiency in French lan-
guage) desirable. Appications should describe
how training and experience relate to position out-
lined; include a de ailed resume, with salary his-
tory; and list at least five references (with
addresses and phone numbers) who can attest
to the applicant’s professional qualifications. Com-
pefitive salary and benefits package. Application
deadline: April 30, 1996. Direct applications to:
Chair, Search Committee, WCFE-TV, One
Sesame Street, Platisburgh, NY 129801. MLPB is
an Equal Opportupity/Affirmative Action
Employer.

General Sales Manager, CBS affiliate in Or-
lando, Florida, seeks a proven team leader to
direct the sales department effort of the station to
achieve specific revenue and share goals. Expe-
rience with markeiing and sales promotion is
critical. Must possess excellent organizational, in-
terpersonal and leadership skills. Five years
sales management experience required. Resume
to President/General Manager, WCPX-TV, John
Young Parkway, Orlando, FL 32804. EEQ.

General Sales Manager opening at FOX station.
Requirements: goo people skills, proven record
in new business development, computer literate,
must be a well organized, take-charge leader.
Must have good lraining and presentation skills.
Budgeting, forecasting and inventory manage-
ment abilities required. All replies confidential,
send resume and salary history to: GSM/BC FOX
39, Box 3489CRE, Johnson City, TN 37602-
3489. Deadline 5/13/96. No phone calls. M/F.
EOE. A Max Media station.

General Manager. WXTX FOX 54. Candidates
for the position of General Manager shouid
possess strong leadership skills. a vision and
plan for the future, the ability to effectively
manage people, financas, all aspects of the sta-
tion operation, and multiple projects with a hands
on approach. A minimum of ten years of televi-
sion experience is required and five years sales
experience is desired. Piease send resume 0
Pezold Manageme1t, PO Box 4252, Columbus,
GA 31904, This statior is an Equal Opportunity
Employer.

New World Television is seeking a Commercial
Operations Manager (Traffic Manager) at KSAZ.
Must have a minimum of 5 years experience on
the Columbine/JDS BIAS Traffic System. At least
two years as an Assistant Traffic Manager. DEC
VAX system management experience helpful.
Familiarity with pacings, base rate, SMS a plus.
Must have excellent verbal and written communi-
cation skills. Ability o supervise and analyze
work flow a must. Must be detall oriented, with
good organizational skills. Must be able to re-
locate. Piease send resumes to: Tim Ermish,
KSAZ-TV, 511 West Adams, Phoenix, Arizona
85003. No phone calls please. KSAZ is an Equai

Opportunity Employer.
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Regional Sales Manager. Network affiliate in SE
United States seeks experienced individual for re-
gional account sales. Minimum requirements: col-
lege degree, 5 years local sales on major ac-
counts and agencies or 3 years in local, regional
or pational sales management. To join a great
team in an exciting growth market, send your cre-
dentials to: Box 00768. Drug freée/smoke free
workplace. Equal Opportunity Employer.

National Sales Manager: WRBW-TV UPN 65,
Orlando, Florida, immediate opening for an expe-
rienced National Sales Manager. Must have proven
National Sales record and know how to work with major
national agancies. Strong communications  skills,
attention to detail and a willingness to travel a must.
Strong work ethic, motivated by eamings potential. Fax
resume to 407-248-6520. An EEQ Employer.

Manager, Credit & Collections Top 10 Mid-Atlantic
television station is seeking an aggressive Man-
ager, Credit and Collections. Qualified candidate
should have a minimum of 3 years experience in
collections within the broadcasting industry. De-
sire and willingness to do whatever it takes to get
the job done (9 to 5 mentality need not apply).
Advanced knowledge of Lotus 1-2-3
spreadsheets, and strong communications skills
a must. Must be able to demonstrate ability to
meet deadlines and work under pressure. Com-
petitive salary plus incentive bonus plan and
comprehensive benefits package. Please send re-
sumes with salary requirements to: Box 6343
Chevy Chase Station -5632 Conneclicut Avenue,
NW Washington, DC 20015. EOE/M/F/D/V

Sales Account Executive. Public TV station
seeks aggressive, self-starter to develop corpo-
rate support for productions and underwriting.
Must have extensive professional experience in
fundraising and/or media sales. Salary, com-
mission, benefits. Resumes to Lisa Rosas,
WLIW21, POB 21, Plainview, NY 11803. EOE/AA.

HELP WANTED SALES

Advertising
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Nationol Medio Corporation NM
Atin: Humon Resources

1700 Walnwt Street

Philodelphia, PA 19103 NATIONAL
Equol Gpportunity Employer yoaﬁo?zx r‘oﬁ

Natlonal Sales Manager: WTTO/WABM-TV has
an immediate opening. Join the fastest growing
broadcast company in the business. Currently a
FOX affiliate with UPN LMA. Candidate should
be up to the challenge of one of the country's
most interesting markets, with upcoming affilia-
tion changes. If you have National Sales experi-
ence, strong communication skills, attention to de-
tails and believe you're the one for the job; send
resume to: Rick Thompson, GSM, WABM/
WTTO-TV, 651 Beacon Parkway West, Suite
105, Birmingham, AL 35207. No Phone Calls,
please.

Classifieds

Technical Regional Sales. The IndeNet Digital
Spot Network is looking for experienced salespeo-
ple to call on major market commercial television
stations, promoting and placing the IndeNet
Digital SPOT Network into those stations. Re-
quires 3 to 5 years equipment or service or-
iented, sales experience within the television
broadcast or related industry with demonstrated
success and excellence. Television operational
and technical computer experience is required.
The IndeNet Digital SPOT Network is the nation's
first fully operational MPEG-2 digital videoc broad-
cast network designed to deliver TV spots to tel-
evision broadcasters in minutes. Qualified candi-
dates please send resume, w/salary require-
ments to: IndeNet Digital SPOT Network, Nation-
al Sales Manager, 110 West Hubbard Street,
Chicago, IL 60610 or siop by NABS96 Booth
10875. M/F. ECE.

Guaranteed Salary+Commissions+Health
Benefits. Start up local news publication serving
Rl and Massachusetts. July 15th start date. We
want people with broadcast and/or newspaper
sales background. Fax resume with career goals
and salary requirements to 800-962-3862. We
will not contact references without your
permission.

General Sales Manager. CBS affiliate in Or-
lando, Florida, seeks a proven team leader to
direct the sales department effort of the station to
achieve specific revenue and share goals. Expe-
rience with marketing and sales promotion is
critical. Must possess excellent organizational, in-
terpersonal and leadership skills. Five years
sales management experience required. Resume
to President/General Manager, WCPX-TV, 4466
John Young Parkway, Orlando, FL 32804. EOE.

General Sales Manager. WMBD-TV, Midwest
Television, Inc., the CBS affiliate in Peoria, Il-
linois is looking for a dynamic General Sales
Manager who can teach, lead, and inspire a
young and enthusiastic sales team. The suc-
cessful candidate will have successful experi-
ence in inventory control and pricing as well as
strong organizational skills, Creativity, vision and
high energy are vital. Responsibilities will include
overseeing national sales and the traffic depart-
ment with direct supervision of local sales. Send
resume to: Bill Lamb, Station Manager, WMBD-
TV, 3131 North University Street, Peoria, IL
61604. EOE. M/F.

Account Executlves Second Generation Televi-
sion Properties is seeking experienced Account
Executives for both its FOX and UPN affiliates in
Florida and lowa. This is a tremendous opporiuni-
ty for highly motivated individuals with a proven
track record to join a growing progressive com-
pany. EOE. Please send resume to Second
Generation Television. 1228 Euclid Ave., Halle
Building Suite 860, Cleveland, Ohio 44115,

Account Executive Portsmouth/Norfolk/Virginia
Beach Market. Successful candidate should be
proficient in ratings, negotiating and servicing ac-
counts. Expertise in new business development
and cold calling a must. 2-4 years broadcast
media sales experience and a BA/BS in commu-
nications or the advertising field preferred. Expe-
rience with marketing research a plus. Send re-
sume to Ken Suddith, Local Sales Manager,
WVBT-TV, 300 Wavy Street, Porismouth, VA
23704. No Phone Calis. WVBT and WAVY-TV
have a local marketing agreement whereby
WAVY Broadcasting provides sales services for
WVBT. WAVY Broadcasting, Inc. is an Equal Op-
portunity Employer.

Account Executlve. KII-TV, ABC affiliate in
beautiful Corpus Christi on the Gulf Coast, is
seeking an Account Executive. Must have a
suparb, documented sales record and a mini-
mum of two years television sales background
selling major agency and direct accounts. Degree
preferred. TVScan, Marshall Marketing a plus.
Send resume to Don Gillis, KNI-TV, 4750 South
Padre Island Drive, Corpus Christi, Texas 78411.
Minorities and women encouraged to apply.
EOE.

Account Executive TV Promotion. Keep your
present job and make up to $5250 extra in one
day in your own DMA. We're a national company
with years of television and marketing experi-
ence. Call Wayne L. Boyd right now to reserve
your market. 702-457-4241.

Account Exec. Univision is looking for local AE.
Candidates should have 2-3 years sales experi-
ence. Send resume, cover letter and salary his-
tory to WUNI-TV, 33 Fourth Avenue, Needham,
MA 02194, Attn: MG. No phone calls please.
EOE.

HELP WANTED MARKETING

C-SPAN is seeking an Education Marketing
Specialist to join the C-SPAN marketing team to
assist in the development and promotion of C-
SPAN's educational initiatives. Major re-
sponsibilities include all C-SPAN in the Class-
room online applications, implementing education
projects and facilitating and analyzing research.
Bachelor's degree and 3-5 years education
marketing experience; excellent oral and written
communication skills; experience with online
applications required. Send resume and salary re-
quirements to: C-SPAN, Human Resources/BC,
400 North Capitol Street, NW, Suite 650, Wash-
ington, DC 20001. EOE.

HELP WANTED TECHNICAL

Studio Operations Technician: WESH-TV, a
Pulitzer Broadcasting Station, and NBC affiliate is
seeking an individual who is a strong self starter,
team player, and goal oriented with at least two
years experience in a similar position in broad-
cast, commercial television. Responsibilities in-
clude operations of television equipment, MC
swilchers, videotape, ENG equipment, satellite re-
ceive equipment, and applicable peripherals.
Send resume to Richard Monn, Engineering Mgr,
WESH-TV, P.O. Box 547697, Orlando, FL
32854. An Equal Opportunity Employer.

KBHK-TV Engineering: Techniclan-Operator.
One year of experience. Background in editing
both non-linear and “actual in the booth™ ability
Working knowledge of PC and MAC systems.
AVID experience a plus. Send resume to Edwin
Karl, Chief Engineer, KBHK-TV, 650 California
Street, San Francisco, CA 94108 (absolutely no
phone calls). EOE.

Chief Engineer: WXOW-TV, ABC affiliate in La
Crosse, Wisconsin has an opening for the posi-
tion of Director of Engineering and Operations.
This position is responsible for managing all
engineering, maintenance and technical opera-
tions of the station. Interested candidates should
possess experience with RCA transmitters, ENG
operations, equipment maintenance, computer
systems and general studio/production opera-
tions. SBE cerlification, FCC General Class li-
cense, management experience and five years in
broadcast engineering preferred, Send resume
to: Chuck Roth, VP/GM, WXOW-TV, P.O. Box C-
4019, La Crosse, WI 54602-4019. EOE.
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KBHK-TV Engineering: Technician-Engineer.
Strong master controlstudio operations back-
ground a must. Minimum 5 years experience in
TV required. FCC General Class License or SBE
Centificate. Proficient in LMS, automated master
control, transmitter remote control, satelite con-
trollers a pius. Familiarity with Sony D-2, BetaSP
and non-linear editing. Send resume to Edwin
Karl, Chiet Engineer, KBHK-TV, 650 California
Street, San Francisco, CA 94108 (absolutely no
phone calls). EQE.

HELP WANTED NEWS

PBX
OPERATOR

KABC-TV is seeking a versatile
individual with the ability to deal
with the public in the high pres-
sure environment of a television
newsroom. Responsibilities
incfude receptionist, switchboard
and clerical duties. College
degree and news background
preferred. Please send resume
to: K. Talley, News Business
Manager, KABC-TV, Dept.
PO/BC, 4151 Prospect Avenue,
Los Angeles, CA 90027.
No phone calls or faxes please.
We are an equal opportunity
employer.

ARG

Weekend Assignment Editor. WATE-TV6 i
seeking an aggressive, hard news orient
person 10 handle the weekend assignment desk.
This person will work directly under the assign-
ment manager and will also handle chyron duties
during the week. The successful candidate will
possess top organizational skills and an ability to
work well under pressure. Send resume 1o:
WATE-TVS, Attn: Personnel, P.O, Box 2349, Knox-
ville, TN 37901. No phone calls, please. WATE-
TV6/Young Broadcasting of Knoxville, Inc. is an
Equal Opportunity Employer. Women and
minorities are encouraged to apply.

TV Newscast Producer: Top 25 network affiliate
is looking for a Newscast Producer. We want so-
meone who can take a newscast and bring it to
the next level. Show stackers need not apply. |
you're ready to give 110%, send resume, tape
and news philosophy to Box 00764 EQE.

News Director Fox 54, one of the nation's top!
FOX affiliates, is seeking a non-traditional News
Director to build a start-up news operation. Can-
didates must be experienced and innovative with
a “take no prisoners” attitude. Must be abie to
hire, train and lead your chosen team to local
news success. Computer skills a must. Send re-
sume to WFXG FOX 54, Mike Reed, P.O. Box
204540, Augusta, GA 30917 or e-mail to gen-
man@csra.net. This station is an equal oppoftuni-
ty employer.

Weekend Anchor/Reporter WAVY News 10 is
looking for a dynamic Weekend Anchor/Reporter.
Candidate shouid be a topnotch journalist who is
aggressive and understands the value of repon-
ing"Live™. At least three years experience
needed. No Beginners, No Phone Calls! Send non-
-returnable tape and resume to David T.
Strickiand, News Director, WAVY-TV, 300 Wavy
St., Portsmouth, VA 23704. WAVY Broadcasting,
Inc. is an Equal Opportunity Employer.

Weekend Anchor/Reporter. KiIll-TV3, dominant
ABC affitiate in beautiful Corpus Christi, Texas on
the Gulf Coast, is seeking a Weekend Anchor/
Reporter. Applicant must have a minimum of two
years experience anchoring. Please send tape
and resume to Billy Brotherton, Sr., KIl-TV, 4750
South Padre island Drive, Corpus Christi, TX
78411, EOE.

Weekday Co-Anchor/Reporter: If you love to
anchor but can't give up the thrill of reporting, this
is your dream job! We need a weekday co-
anchor te compliment our current anchorman. Col-
lege degree plus three years experience. Send re-
sume and non-returnable tape (VHS or 3/4-inch)
to: Jul Buehler, News Director, WLUK-TV FOX
11, 787 Lombardi Avenue, Green Bay, Wl 54304.
EQE.

We're expanding! WBMG-TV, in the heart of Al-
abama, is locking for the best to join an estab-
lished group of innovative, aggressive team
players. Only proven journalists with a minimum
of 2-3 years experience should apply. Openings
available for talented Producers, General Assign-
ment Reporters, Photographers and a Weekend
Meteorclogist. Send resume, salary requirements
and a non-refurnable tape to: News Director,
WBMG-42 News, 2075 Golden Crest Drive, Birm-
ingham, AL 35209. Absolutely no phone calls. An
Equal Opportunity Employer.

Reporter - Court TV's “Inside America's Courts:”
We're looking for a journalist to join our naticnally
syndicated news program. The right person has
TV reporting experience, a law degree, and can
tell stories about the legal system in an interest-
ing and informative way. Please send your re-
sume and tape to Jon Greene. News Director,
Count TV's, “Inside America's Courts,” 600 Third
Avenue, 2nd Floor, New York, NY 10016,

News Director. Aggressive, experienced News
Director to lead Pittsburgh's top-rated news de-
partment. ideal candidate has led a news de-
partment to the top and kept it there. Great peo-
ple skills and leadership skills a must. We're #1
and expect to grow. Send resume, track record
and brief news philosophy to John A. Howell, 11,
WPXI-TV, P.O. Box 1100, Pittsburgh, PA 15230,
Equal Opportunity Employer. WPXI-TV is a Cox
Broadcasting Station.

Sports Director: Anchor 6 & 10 p.m. sports M-F
on NBC Affiliate in very competitive, upper
midwest sporls market. Oversee four persan
sports t@am. Top-notch personality, play-by-play.
sponts knowledge, video & production skills all a
must. Bachelor's Degree and previous experi-
ence required: this is not an entry-level position,
Non-returnable tape, resume & references to:
Charley Johnson. KVLY-TV, 1350 21st Avenue
South, Fargo, ND 58103. EQE.

Reporfer; Major market midwestern affiliate
seeks Reporter. You are a storyteller who
cheristres words and pictures. We are one of the
best shops you'd ever want to be in. Our
photogs will make your shine. This is not for be-
ginners. Rush resume and reel to Box 00770
EOE.

Classified S—————— Frc——

Reporter. WCMH, new NBC Q&O, is looking for
an aggressive haid news Reporter. Minimum 2
years experience. Becent applicants need not app-
ly. Send resume and non-refurnable tape to
Thomas Burke, WCMH-TV, 3165 Olentangy
River Road, Celumbus, Ohio 43202, No phone
calls. EOE.

Producers: Weekend Producer and Asscciate
Producer. Weekend candidate should have one
year of producing exderience. Associate Pro-
ducer - great oppartunity for perscn who “wowed™
them in college. Send resume and non-
returnable tape (VHS or 3/4-inch) to: Juli Buehler,
News Director, WLUK-"V FOX 11, 787 Lombardi
Avenue, Green Bay, W| 54304, EOE.

Newscast Directar. KIlI-TV, ABC affiliate with
the top rated newscast in Corpus Christi is seek-
ing a Newscast Directer immediately. Must have
have a minimum of two years experience as a
newscast director for a commercial television sta-
tion and must be capable of doing your own
switching. Send :ape and resume to Mr. Pat
Hales, KIN-TV, 4730 South Padre Island Drive,
Corpus Christi, TX 78411, EQOE.

News Producer. Good story-teller needed to
make a competitve station turn up the heat.
Good people skills and solid news judgement a
mustl Minorities ard women encouraged to app-
ly. Send resume to Box 00761 EQE.

Producer: Major merket midwestern afiiliate
seeks newscast Poducer. You are a killer writer
who brings bundies of story ideas to the table every
day. We are the best shop you could ever want
to be in: creative, aggressive, fun. Grow here as
a person and a p-ofessional. This is not for be-
ginners. Rush resume and last newscast to Box
00769 EQE.

Planning Editor: if ycu're an Assignment Editor
who is an exceptional planner with desk jockey
experience, then call us. We're looking for so-
meone who can work with Producers, Reporters
and Assignment Editors on planning our next day
and next waek. This person is responsible for dig-
ging up viewer-orianted, audience driven stories.
Also works with Special Projects on long term
planning. This is mo czke walk, if you want to win
in Washington, call us. 2-3 years desk experi-
ence preferred, producing background a plus.
We are an equal opportunity employer. Send re-
sume and news philosophy to: Becky Krimstein,
9News Managing Edidor, C/QO WUSA-TV, 4100
Wisconsin Ave NW, Washington, DC 20016

News Videographer. Applicants with previous
TV news experience. College degree preferred.
Resumeftape to Judy Baker, WCYB, 101 Lee
Street. Bristol, VA 24201. No phone calls. EOE/
M/F/HNV.

News Producer. WATE-TV6 has an immediate
opening for a News Producer. Requirements in-
clude one year experience as a newscast pro-
ducer working witn multiple live and sateliite re-
ports. A degree in broadcasting or related field is
preferred. Excellent news writing abilities and
videotape editing skills, strong communication
skills, and knowladge of production techniques a
must. We need a creative leader who can sell the
top story. Send resumes and tapes to: WATE-
Tv6, Personnel, P.O. Box 2349, Knoxville, TN
37901. No phore calls, please. WATE-TV6/
Young Broadcasting of Knoxviile, Inc. is an Equal
Opportunity Employer. Women and minorities are
encouraged to apply.
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HWews Director. Kill-TV, ABC affiliate, top rated
newscast in beautiful Corpus Christi on the Gult
Coasl, s seeking a News Director immediately.
Minimum of 3-5 years experience as a Television
Station News Director is necessary. Abilities
should include good management skills, negotia-
tion and complete knowledge of libel laws. Appli-
cants must be budget minded, interested and in-
volved in the community and possess a desire 10
produce the number one rated newscast in Tex-
as. Contact Billy Brotherton, Sr., General Man-
ager, KIil-TV, 4750 South Padre Island Drive, Cor-
pus Christi, Texas 78411. Minorities and women
aencouraged to apply. EOE.

Morning Anchor. WATE-TV6 is looking for a
morning news anchor with a solid journalism
background and anchoring experience. Good
Morning Tennessee is a dual anchor newscast.
Heavy emphasis will be placed on news writing,
reporting, leadership skills, and community in-
volvement. Please send resume and tape to:
WATE-TVE, Attn: Perscnnel, P.O. Box 2349, Knox-
ville, TN 37901. No phone calls, please. WATE-
TV6/Young Broadcasting of Knoxville, Inc. is an
Equal Opportunity Employer. Women and
minorities are encouraged to apply.

Meteorologlst: Number one station all
newscasts/NBC Affiliate looking for a
Meteorologist. No Beginners. Must be a
Meteorologist with prior television experience.
Send resume and non-returnable 3/4 inch tape
to: Sondra Nestor, Human Resources Ad-
ministrator, WTOV 9, Altamont Heights, Box
9999, Steubenville, OH 43952. EOE.

Meteorologist. WOWT, Omaha, is expanding its
news operation and is looking for qualified Broad-
cast Meteorologist. Requirements include a de-
gree in Meteorology, minimum 2 years experi-
ence as a broadcast meteorologist and proven
ability to prepare forecasts. Weather is serious
business in this market and successtul applicant
will be part of a 4-person forecast team with all
the tools and equipment including: Enterprise 90-
CTv Doppler Radar with 12-foot antenna,
Earthwatch 3-D fly-through system, WSI
Spectrum 9000, Stormtracker, First Warning and
ViewarNet. EOE. No phone calls. Send resumes
and tapes {3/4 or VHS) to: WOWT, Human Re-
sourcas/Meteorologist, 3501 Farnam Street,
Omaha, NE 68131-3356.

Meteorologist: 6P - 10P News, Mon-Fri. KllI-
Tv, ABC affiliate in beautiful Corpus Christi on
the Gulf Coast, is seeking a Meteorologist for our
weekday evening newscasts which are the top
rated newscasts in the Corpus Christi market.
Must have at least two years experience as a
broadcast meteorologist. Send tape and resume
to Billy Brotherton, Sr., KIH-TV, 4750 South
Padre Isiand Drive, Corpus Christi, Texas 78411.
Minorities and women encouraged to apply.
EOE.

Meteorologlst wanted by Mid-Atlantic ABC af-
filiate. At least three (3) years on-air TV experi-
ence, degree in Meteorclogy, AMS Seal, and fa-
miliar with Kavouras weather system. Comforta-
ble with “live”ftocation weather shots. Two year
contract. Send 3/4" tape, resume, references and
salary history to: Weather, WMDT TV, 202
Downtown Plaza, Salisbury, MD 21801. EOE/M-
F.

Co-Anchor. Award winning medium market Flor-
ida Television Station seeks Monday - Friday Co-
Anchor. Two year anchoring experience pre-
ferred. Dedication and leadership a must. Reply
to Box 00773 EOE.

KHGI-TV, the ABC afflllate in Kearney,
Nebraska, has an immediate opening for a full-
time Photographer/Reporter. This position re-
quires shooting for others as well as one-man-
band reporting. Tapes should demonstrate the
ability to shoot and edit video. Send your best
stuff to: Mark Baumen, Acting News Director,
KHGI-TV, Box 220, Kearney, NE 68848, EOE.
Women and minorities are encouraged to reply.

Editor: Top-rated Spanish news magazine show
has an immediate opening for an editor. Candi-
date should have a minimum of 3 years experi-
ence editing AB's with some knowledge in CMX
editing and Sony BVE 2000 with a DFS 500
switcher. Editor must be bilingual with technical
ability and a creative flair. Send tape and resume
to: Maria Lopez-Atfonso, Executive Producer, Un-
ivision Network, 9405 N.W. 41st Strest, Miami,
Florida 33178.

Director/Switcher. WAND-TV, Decatur, IL, is
seeking a knowledgeable and aggressive director
for newscasts and commercials. Successful appli-
cants will have a minimum of 1 year newscast
experience and working knowledge of Chyron
Max. Experience with Ampex 335 switcher is re-
quired. Leadership and supervisory skills a plus.
Send resume to Pat Peters, WAND-TV, 904
Southside Drive, Decatur, IL 62521. EOE.

Coming to Nashville could be good for your
health! The winning team at WTVF seeks a vis-
ual storyteller to fill our opening for a Health/
Medical Reporter. Three years medical reporting
experience a requirement. Extensive remote and
studio “live” experience also a must. Background
in medicine or other natural science preferred.
Qualified applicants should send lefter, resume
and non-returnable tape to: Mike Cutler, Assis-
tant News Director, WTVF-TV, 474 James
Robertson Parkway, Nashville, TN 37219, No
calls, please. WTVF is an Equal Opportunity
Employer.

Assignment Editor: Court TV's “Inside Amer-
ica's Courts:” We're looking for a news hound
who can find legal stories for our nationally syn-
dicated news program, and who has the satellite
know-how to get them to us. The right person
has assignment desk experience in a television
newsroom, and great organizational skills. Send
your resumes to Andy Regal, Executive Pro-
ducer, Court TV's “Inside America's Courts,” 600
Third Avenue, Second Floor, New York, NY 10021.

CLTV News, a 24-hour regional news cable chan-
nel located in suburban Chicago, is looking for
two dynamic individuals. Newscast Producer:
Basic responsibilities include writing of news
shows; working on story lineups and ideas; track-
ing developments of news coverage; heavy in-
teraction with talent, directors, editors and pro-
duction staff. Candidates must have one to three
years proven experience in broadcast news as a
producer or associate producer of entire
newscasts. Executive Producer: This position
supervises all editorial production activities re-
lated to the entire newscast; approves all scripts
and assures the quality of all written and visual
materials; maintains close communications with
assignment desk on news priorities. The ideal
candidate will have at least three years experi-
ence in a broadcast news editorial position, and
at ieast two years experience in a news
supervisory function. Both positions require vary-
ing shifts/days per week. We offer excellent
employee benefits at our state-of-the-ant facility.
Send your resume to CLTV News, HR Manager,
2000 York, Suite 114, Oak Brook, IL 60521; for
fax to 708-571-0489. No phone calls please.

Associate Producer/Assoclate Assignment
Desk. WATE-TV6 is looking for an aggressive,
hard-news person to assist producers and the
assignment desk. At least one year of experience
as an associate producer or working on assign-
ments is a requirement. This person will learn all
facets of the news operation and be ready to fill-
in when necessary. Send resume, news philoso-
phy and any material which shows your news
judgement and abilities to: WATE-TV6, Afin:
Pearsonnel, P.O. Box 2349, Knoxville, TN 37901.
No phone calls and no beginners, please. WATE-
TVé/Young Broadcasting of Knoxville, Inc. is an
Equal Opportunity Employer. Women and
minorities are encouraged to apply.

Anchor/Reporter. Immediate opening at top
rated small market station. Prefer degree in jour-
nalism or telecommunications along with at least
one year experience. Send resume, non-
returnable tape, references, and salary require-
ments to Dave Walker, KCBD-TV, 5600 Avenue
A, Lubbock, TX 79404. No phone calls, please.
EOE.

Anchor/Reporter. Strong communicator needed
to compliment female anchor for soon to be ex-
panding morning show. Competitive ABC affiliate
in Midwest. Good writing skills and live experi-
ence are essential. Minorities and women en-
couraged to apply. Send non-returnable tape and
resume to Box 00762 EOE.

Anchor/Producer. Top rated upper midwest
ABC affiliate is searching for an Anchor/Producer
to compliment our female anchors on our 6 p.m.
and 10 p.m. newscasts. We are looking for so-
meone with two to five years experience in the
business. Candidate must possess excellent writ-
ing, producing and anchoring skills. Interested
candidates should send resume, tape and re-
ferences to: Randy Winter, News Director,
WAOW TV-9, 1908 Grand Ave., Wausau, Wi
54403-6897. EOE/Women and minorities are en-
couraged to apply.

HELP WANTED PROMOTION

AUDIENCE PROMOTION
MANAGER

Baltimore’s #1 station needs strong
Audience Promotion Manager experi-
enced in running day-to-day operations
of Promotion Department. Excellent

writing and production skills. Working
knowledge of Art Department. Must
have 3-5 years experience in TV pro-
motion. Send resume tape to Donna
Bertling, Creative Services Director,
P.0. Box 4861, Baltimore, MD 21211.

Equal Opportunity Employer

Promotion Guru needed at WJLA, Washington,
DC's ABC affiliate. Dynamic individual to serve
as Promotion and Marketing Director to develop
and execute station's overall marketing and bran-
ding strategies. Requires a related degree and at
least five years of progressively responsible
broadcast promotion experience. Must be able to
demonstrate past success in long term strategic
planning and have superior knowledge in all
areas of print and electronic media, presentation
materials and media buying. Prior managerial
and budgeting experience required. Send re-
sume, non-returnable reel and salary require-
ments to: Director of Human Resources, WJLA-
TV, 3007 Tiden Street, NW, Washington, DC
20008. No phone calls, please. EQE. M/F.
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Promo Writer/Producer Home & Garden Televi:
sion is putting together the best Promo team in
Cable TV. Our search continues for that special
mix of creative talent, chemistry and positive atti-
tude. The Basics: a minimum of three years Pro-
mo Spot Producing experience, a masterful flair
for writing, a keen sense of gfx design, pres-
entation experience a plus. We offer a work
environment second to none, plus beautiful moun-
tains, countryside and an incredible outdoor life-
style. Send your (non-returnable) reel tc Dusty
Schmidt, HGTN, P.O. Box 50970 Knoxville, TN
37950. No calls, please. College degree pre-
ferred. E.W. Scripps and HGTV are Equal Op-
portunity employers. Check us out on the Internet
after May 1 at: hitp.//www.hgtv.com

HELP WANTED PRODUCTION

Director, Graphics

and Past Production.

Capital Cities/ABC, Inc. is seeking a highly
motivated individual with at least 5 years of
experience in electronic graphics, post
production and computer technology to join
us on Manhattan's upper west side. As a key
member of our team, you will be expected to
forumulate a strategy incorporating new digital
and ATV standards into existing operations,
develop distinctive show “looks’ while working
in partnership with production personnel,
administer substantial capital and operating
budgets. and manage a diverse workforce. To
qualify, you must also be fully versed in off-line
productionand editing techniques, and possess
a thorough knowledge of graphic design and
the latest computer technologies and software
development. We offer a competitive salary,
comprehensive benefits and opportunity for
growth. For consideration, send your resume
to:

Employee Relations, Dept. JK/PP,
Capital Cities/ABC, Inc.
77 West 66th Street,
New York, NY 10023.

We are an equal opportunity employer.

Videotape Editor. Full time employee will be edit-
ing videotape for fast-paced newscasts. Must
work quickly and accurately and cope with ex-
treme deadline pressure. Prior news editing ex-

perience required. Send tape and resume to: Bill |

Bruce, News Operations, Dept. 95, WSOC-TV,
P.O. Box 34665, Charlotte, NC 28234. No phone
calls please. EOE. M/F.

Producer/Director: Immediate opening for team
leader with management potential. Require 5-10
years of experience as a director. Must be able to
handle fast paced shows with lots of live shots.
Send non-returnable tape, resume and salary
history to: Personnei Director, WXII-TV, P.O. Box
11847, Winston-Salem, NC 27116. EOE.

Classifieds

Producer (On-Air Fundraising). Public TV sta-
tion in #1 market seeks experienced producer to
handle all aspects of on-air fundraising cam-
paigns, including pledge drives, marketing promo-
tions, underwriting materials and other assigned
projects. Must have good communication skills
and television background. Knowledge of PBS
fundraising highly desirable. Salary negotiable.
Reports to Director of Production Projects. Re-
sumes to Lisa Rosas, WLIW21, POB 21,
Plainview, NY 11803. EOE/AA.

Morning News Producer. KCNC, CBS O&O in
Denver, is looking for an experienced individual
to manage its 90-minute early morning news
block. The program will expand to 2-1/2 hours in
August. Duties will include line-producing a por-
tion of the newscast and editorial supervision of
the entire program. Experience with morning
newscasts and overnight shift preferred. Please
phone (303)830-6400 and enter Ext. 9307. You'll
be asked to give a brief verbal resume, telling us
what you feel an early morming newscast should
be. We'll contact candidates with most suitable
backgrounds to request tapes and other informa-
tion. EOE-M/F.

Graphics Designer. Venture Productions, one of
Florida's largest and busiest production com-
panies, Is seeking a talented and experienced
Graphics Designer to manage our internal graph-
ics depanment. The successful candidate shoukd
have a minimum of 5 years of graphic design in
both 2D and 3D environments. We are looking
for a “Leader” who doesn't mind getting their
hands dirty by operating the systems. We have
2D paint systems and Softimage 3D. Fax re-
sumes and salary history to Mike Duncan, Gen-
eral Manager, (305) 621-0803.

Director Experienced director to direct
newscasts and to direct and/or assist in the pro-
duction of commercials and programs. This is not
an entry level position. Directing experience at a
commercial television station is required, and the
ability to produce high quality news and other
programming under tight deadlines without close
supervision is a must. Extensive knowledge of
video and audio equipment as well as the ability
to work well with various departments,
advertisers and the public required. Send resume
to: Mike Swift, Creative Services Manager,
WPSD-TV. P.O. Box 1197, Paducah, KY 42002-
1197. EOCE, W/F, ADA.

9NEWS Executive Producer: Creative. picture
oriented, pace-minded TV News Managers
wanted. Not for the faint-hearted, meet the
challenge of a newsroom that wants to set a new
level of expectation in the marketplace. We work

| for the viewers, and, with top-nolch credible

newsforce. 2-3 years previous management ex-
perience preferred. If you know how 1o lead a
newscast team through show planning, story se-
lection and good writing, send resume and out-
line of news philosophy to: Vicki Montet, SNews
Sr. Executive Producer, C/O WUSA TV, 4100
Wisconsir Ave NW, Washington, DC 20016. We
are an Equal Opportunity Employer.

=

HELP WANTED PROGRAMMING

e N e S|
PROGRAMMING
EXECUTIVE

L:tin America pay television
ystem operator secking experi-
enced executive to oversee the
acquisition of programming
services and pay-per-view rights.
Individual w-ll as:ist in developing
programming line-ups for a start-
up satellite service, negotiate affilia-
tion agreemenis with channel
operators ar.1 negotiate pay-per-
view licenses with program suppli-
ers. Knowledze o7 the Latin Amer-
ican televisiom market preferred.

We offer a comprehensive compen-
sation and benef ts package. This
position is basec in Los Angeles
and requires =xter sive travel.

For immedsate consideration,
please send or fax your resume
with salary requirements to: Box
00772, Fax (310;369-2115. EOE.

Executive Producer of Local Programming.
Award-winning local program depantment seeking
a leader to continue our tradition of quality local
programming. We seek an eaxceptional writer/
producer who can produce programming that will
make our viewers laugh. cry, think, respond and
enjoylll Outstanding management/people skills,
budget preparation, and cost consciousness are in-
tegral parts of this position. We produce every-
thing from Pittsburgh Steelers Football pre-game
shows, 60-minute medical specials, live
marathons and bicycle races, telethons, parades,
Pitisburgh Pirates Baseball games to public ser-
vice announcement campaigns and accompany-
ing programming. If you thrive on the satisfaction
of putting major local shows on the air, then this
could be the cpportunity for you. Send your re-
sume and tapes to the number one station in one
of America’s most liveable cities. Mark Barash,
Director of Programming/Operations Manager,
WPXI-TV, 11 Television Hill. Pittsburgh, PA
15214, EOE.

Director of Progsamming/Station Manage-
ment. Low power TV station and Warner
Brothers affiliate in Pennsylvania, is seeking a
highly motivated organized leader to transform a
compelling embryonic program concepts inio
dynamic TV and to supervise programming, pro-
duction, and studio staffs. Must be entrepreneur-
ial, willing to take risxs, work within tight budgets,
and have a high energy level. Must have signifi-
cant production and programming experience
and a ftrack record as effective and inspiring
manager. Send resume and references to Box
00747 EOE.

r 1
| To place an ad in the Broadcasting & Cable Classified pages, contact Antoinette Fasulo |
I TEL: 212.337.7073 * FAX: 212.206.8327 INTERNET:AFASULO@B&C.CAHNERS.COM |
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SALES TRAINING

LEARN TO SELL
TV TIME

The program works, Former students
now sell for NBC, ABC, New Waorld,
Katz, TeleRep, Petry, MGM and dozens
of TV stations across the country.

r 25 years in the TV industry)

Call for free Information packet.
ANTONELLI MEDIA

TRAINING CENTER
(212) 206-8063

PROGRAMMING SERVICES

RESUME TAPES

Career Videos prepares your personalized
demo. Unique format, excellent rates, coaching,
job search assistance, free dubs. Great track re-
cord. 847-272-2917.

VIDEO SERVICES

MNeed video shot in the New
York metropolitan area? Expe-
rienced crews, top equipment.

Call Camera Crew Network
(CCN). 800-914-4CCN.
CABLE
HELP WANTED PRODUCTION

XPLORE THE

TEMENTOF ESPN
xplore the challenge and excitement of
working for the leader in sports
broadcasting--ESPN. We currently seek a
Director with minimum [0 years
experience in medium to large market
television. Ability to handle fast-paced news
and integration formats as well as
preproduction elements, Qualified
applicants send resume to:

ESPN, Inc., Attn:Job #449
ESPN Plaza
Bristol, CT06010-7454.

EOE/AAE

Chyron/Still Store Operator for long term, na-
tional live cable talk show. Sports or talk show
experience preferred. Call Lee at 818-505-5645.

HELP WANTED PROGRAMMING

New Financlal Programming Cable Network
start-up secks highly qualified
Frogramming Executive.Must have
experience in creating programming, with a
thorough knowledge of the entire
production process from writing/producing
to field gathering to studio to post-
production. A proven history of successful
programming management is essential.
The successful candidate also will be fluent
in financial and investment issues. You
must be able to conceive of and execute
programming ideas that inform and
educate viewers about these topics
Atlanta Base.

Fax Resume 404-364-1625.

ALLIED FIELDS

HELP WANTED INSTRUCTION

The University of Findlay. Search Extended.
Communications Director. Responsibilities: As a
member of the facuity and director of the com-
munications area at The University of Findlay,
the director will report to the Dean of the College
of Liberal Arts. The Director will facilitate the aca-
demic enterprise of six full-time facuity, supervise
the campus radio staticn, develop collaborative
programs with area broadcasting media, oversee
the continued development of academic commu-
nication programs, and teach twelve semester
hours per year in the communication area.
Qualifications: 1. Preference given to candidates
with an earned doctorate (other terminal degrees
conskiered), 2. Recent record of teaching, scholar-
ly accomplishment and industry activity com-
meansurate with a tenure-track position, 3. Col-
lege-level experience in teaching television pro-
duction, teiscommunication, multi-media, media
management and programming, new communi-
cation technologies, and electronic communica-
tion, 4. Commitment to excellence in promoling
and integrating general education and communi-
cation curricula, 5. Experience handling ad-
ministrative responsibilities, 6. Ability to
coordinate academic program with local pro-
fessional broadcasting media, 7. Demonsirated
leadership in organization and fiscal manage-
ment, 8. Leadership style that emphasizes open-
ness, consultation and shared governance.
Applications: Review of applications bagin May 3,
1996 and will continue until the position is filled.
The starting date is July or August 1996, Candi-
dates should submit a letter of application; a cur-
rent vita; three letiers of reference; and names,
addresses, and phone numbers of three addi-
tional references. These materials should be sent
to: Dr. Dale Brougher, Dean, The University of
Findlay, 1000 North Main Street, Findlay, OH
45840. Salary: Commensurate with qualifications
and experience.

HLEP WANTED INSTRUCTION

Instructor/Assistant/Assoclate Professor of
Communication Arts, Description of duties:
teach full time in broadcast joumalism, intermedi-
ate T.V. production and Introduction to Mass
Communication. Co-Curricular work will be
assigned by Chair and Division Head. Minimum
qualitications: terminal degree preferred. Masters
and 18 hours in teaching field is required. Pro-
fessional experience in broadcast joumalism and
production of electronic news preferred. Ex-
cellence in college teaching experience pre-
ferred. Salary: competitive. Application deadline:
May 1, 1996 or until position is filled. Apply to Dr.
Charles C. Harbour, University of Montevallo,
Communication Arts, Statlon 6210, Montevallo,
AL 35115. UM is an AAVEO/ADA Institution.

HELP WANTED PRODUCTION

CREATIVE
DIRECTOR

Full service advertising
agency seeks Creative
Production Director.
Must have substantial radio and video
production background, experience
negotiating and coordinating with production
houses, radio and T.V. stations.
High motivation and the ability to synthesize
entire creative campaigns crucial.

Please fax resume with salary requirements
to 610-398-5341.

HELP WANTED MANAGEMENT

Deputy Director of Broadcast Operations
{BOD): Radic Free Eurcpe/Radio Liberty (RFE/
RL) broadcasts in 19 languages to Central and
Eastem Europe and the former Soviet Union.
This position is located at our headguarters in
Prague. The major responsibilities are to: Partici-
pate in the planning and supervising the work of
BOD; Maintain operational contacts with the
broadcast services and address and resolve
issues; Oversee the operation of the depart-
ment's music library; Oversee BOD inventory con-
trol. We require: university studies in Engineering
or related field. (Education requirements can be
substituted by equivaient experience.); Minimum
8 years experience in radioftelevision broadcast
operations including: engineering and construc-
tion, satellite systems operations, and Digital
Audio Editing Systems (Preferably BE Audiovault
systems). Background in program administration
as well as prior supervisory experience are re-
quired. Send resume to Maryann McLaughlin,
Radio Free Europe/Radio Liberty, Vinohradska 1,
120 00 Prague 1, Czech Republic, Fax 42 2 2112
3414 or email, mclaughlinm@rferl.org

Fax your classified ad to
Broadcasting & Cable
(212) 206-8327
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Career Opportunities
with MCI

to build a Direct Broadcast Satellite System

MCUNews Comoration Limited are working together fo delivera mg powered, digial, Orrect Broadcast Satelite senvice to consumer and business
customers i the US, scheduied to begin servca in lale 1997. MG 15 cumrently assembling a workd ciass engineenng leam fo pran, design, and
implement this program, We inlend la advance the services and capabies of present-<gay DBS through inncvalive stralegies and creative new
services. We seek lhe foflowing expertise to complement our current engineering siaf impiementing the plan.

DBS Program Manager

Responsdie lor leading the MCI-DBS program and engineering teams. Review the seven projects’ status, Irack objectives, report 1o and provide
decision-support analysis and recom 00s 16 MCI's Senior managers and exscutives. Aequires a degreed engineer with expenence in the
planning, implementing, of operations of a broadcast, cable, or DBS business, with five years in satelite System or program planning and fen years
of program management in commanicabions of entertainment. (Response: TRK41)

DBS Multimedia Services Planner

Responsibia lor the deveiopment of te senvice plan lor DBS enterlainment services, which are key 10 MCI's DBS strategy and News Com.
relalionship. Applies broad knowledge of sound engneering prnciples and markel dyramecs ko a wide range of lunctional assignments and
oversees 3l sefvica pianning activibies related 1o broadcast entetainment services. Deqreed engineer and 8¢ years experience in market
development and/or consumer delivery. Good imterpersonal skills. (Response: MMS222)

DBS Subscriber Management System Designar

Responsible for the development of state-ol-the-art actomated Syslems lor SMS, customer senace operations, conditonal access, lraffic

ing, lulfilment and provisioning, and ove ralt operational suppon systems, using knowledge of sateilite andinetwork interfaces. Familiarity
of LANWAN networks, ACD and PBX essental. Degreed Engineer with 6 ‘ears in Subs< nber management systems for @ DBS environment usmg
excellent Interpersonal and leam-onented skils, is required. (Response: TRI36)

DBS Finance Administrator

Responsible for finance and budgel systems admmistration, to adopt or deveiop financial prozesses for the MCI-DBS program office. Support the
development of buagets lor operabng departments and capral proyects, track the budgets. and compie reports for senar management. Control
purchasing and costs associaled with staffing and resource acquisition, coordinale fnancia stabsics and develop supporting policy
procedure. Finance degree (MBAICPA preferred) with fivee years of fnance and budge! systems admiristration. (Response: TRKZ)

DBS OS Systems Designer

Responsbi for the conter defivery Systems for direct broadcas! saielhte program. Areas inciade System developmen support for content delivery
managemenl, requiremenls/specifications for data broadcast operalions, conditional access Sel-10p box funcons, muitimedia conltent creation,
data-on-gemand, and all inlertaces. Requires a degreed engrmeer and b years experience i DBS pontent dekvery systems. (Response: TRK3)

DBS Operations Planner

Responsibie for pianning the operations activity and business processes for MCI-DBS. Actrties incude markeyproduct is, Prog 9
& contenl creaion, viceo & data service creation, conditional aCcess, customer acguisibior and care, customer premise services, customer billng.
network planung & design, network management, Iraud detecton & management, and others. Degreed Engineer {acvanced prelered) with len
years ina broadcas! or cabie operation and one yearin ditect broadcast service. Key expenence shoukd include subscriber management, network
management and conditonal access management. Excellent skills in office productivity locds highly desirable. {Response: Tnm

DBS Conditional Access/Encryption Engineer

Responsible lar electronc secunty and condibonai access in a DBS environment 1o inchisle DES applications, CA System vendors! s,
systems vulnerabiliies, smart card appicatons, electroric countermeasures, hacking yends. DVB and CA security-related slandards. Capability
of defiung requirements for CA appicabons. BSEE/CS or equivalent with exceptional inferpersonal skils. (Response: TRK40)

DBS Product Development Engineer

Responsbie for desi?n of subscrber CPE lam.!; of modutar products for consumer and business customers of DBS services. Aspects include

concepl design, delax! design. loals, costs and relerence kifs fo: product ine. Collaboration with inlemal engineering, marketing, outside vendors/

developers, and distribution channels (or services deivery is required. Degreed engineer with B+ years in product design and developmeni ol

T?suw/bu%r;(easss) CPE 1o inglude RF Digital and AV signal processing, and compression and embedded microprocessor techriques.
2sponse:

DBS Customer Equipment Engineer

Respansile lor development of DBS customer dewces but lo recognized indusiry standards such as DVB, DAVIC, elc. Wil work with inlemal
engineenng. vendors and marketing groups lo resove lechnical ssues for DBS delvery and recepton, and related product and semice
requirements. Diegreed engneer with live years expenence in hardware/Software evaluabon and background in embedded microprocessor design
required. Knowiedge ol back office systems is a plus. (Response: TRK34)

DBS Compression Engineer
Specialization in audio/video processing and compression techniques for DBS services, with specific apphcability lo MPEG, iossyfossiass image,
and transpon streams. Knowiedge of discrete cosine, Iractal and wavelet transfoms prefemed. Familianty with codec modeling software and D!

i5 a plus. MSEE preferred with B+ years of applicable product desgn and development is desired. ?Resoonse: TRK39)

DBS Test & Integration Engineer

Knowiedge of DBS required for responsibuiities whuch will include design, development, equipment specification/
selaction, installaicn and lesting of al DBS technology ed into the MCi ferwork. Must be capable of
developing lest plans and conducting lests ol slate-ol-the-a4 DBS systems for deployment. BSEE or equivalent
with 10+ years i a responsive, Getaiked test iab emvronmert s required, (Response: TRK32)
Respond lo John Roemer, MCI Telecommunications Corp., 2400 N, Glenwie Dr., Depl 9506/107 Richardson,
TX 75082, Fax 214-918-7075 Asci format k 6401883 @mcimail.com EOE MF/DV

|
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EMPLOYMENT SERVICES _

Inside Job Openings, Nationwide

PRESS € Radio Jobs, updated daily
© Teievision Jobs, updated daily

UGN € Hear “Talking Resumes”
| 6 € Ta record “Talking Resumeés“and
A YEAR employers 10 record job openings
@ Entry level positions
1-900-726-JOBS
$49 DBF MIN. JOBPHONE, NEWPORT BEACH. CA l

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

BROADCAST & CAELE TELEVISION, DISTRIBUTORS,
MOTION PICTURE, POST PRODUCTION & MORE

Entry to senior level jobs nationwide in ALL fields
(news, sales, production, management, etc.).
Published biweekly. For subscription information
(800) 335-4335
In CA, (818) 901-6330.
EntertainmentEmploymentJournal™

JL L N I N NI N N
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YOUR AD

COULD BE
HERE!

To place an ad in Broadcasting & Cable
Classified section, call Antoinette Fasulo
TEL: 212-337-7073
FAX: 212-206-8327

AFASULO@B&C.CAHNERS.COM
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Classifieds

Natlonal Sports Jobs Weekly, PO Box 5725

FOR SALE STATIONS
Glendale AZ 85312, http://www sporisjobs.com

BROADCASTING & CABLE'S CLASSIFIED RATES

{602) 933-4345, 4 issues for $39, 13 for $89.

Just For Starters: Entry-level jobs and “hands-
on" internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680-

7513.

All orders 1o place classified ads & all correspon-
dence pertaining to this section should be sent to
BROADCASTING & CABLE, Classified Department,
245 West 17th Street, New York, NY 10011, For infor-
mation call (212) 337-7073 and ask for Antoinette
Fasulo.

Payable in advance. Check, money order or credit
card (Visa, Mastercard or American Express). Full
and correct payment must be in writing by either let-

Attentlon Entry Level Television Reporters!
For hot job leads or demo tape preparation, call
MCS 619-788-1082.

ter or Fax (212) 206-8327. If payment is made by
credit card, indicate card number, expiration date
and daytime phone number.

Deadline is Monday at5:00pm Eastern Time for the
following Monday's issue. Earlier deadlines appiy for
issues published during a week containing a legal
heliday. A special notice announcing the earlier dead-
line will be published. Orders, changes, and/or can-
cellations must be submitted in writing. NO TELE-
PHONE ORDERS, CHANGES, AND/OR CANCELLA-
TIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will
determine the appropriate category according to the
copy. NO make goods will run if all information is not
included. No personal ads.

The publisher is not responsible for errors in print-
ing due 1o illegible copy—all copy must be clearly
typed or printed. Any and all errors must be reported
1o the Ctassified Advertising Department within 7
days of publication date. No credits or make goods
will be made on errors which do not materially affect
the advertisement. Publisher reserves the right to
alter classified copy to conform with the provisions
of Title VIl of the Civil Rights Act of 1564, as amend-
ed. Publisher reserves the right to abbreviate, alter or
reject any copy.

Rates: Classified listings (non-display). Per issue:
Help Wanted: $1.95 per word, $39 weekly minimum.
Situations Wanted: 1.05¢ per word, $21 weekly mini-
mum. Optional formats: Bold Type: $2.25 per word,
Screened Background: $2.40, Expanded Type: $2.95
Bold, Screened, Expanded Type: $3.35 per word. All
other classifications: $1.95 per word, $39 weekly
minimum.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD etc., count as one
word each. A phone number with area code and the
zip code count as one word each.

Rates: Classified display (minimum 1 inch, upward
in half inch increments). Per issue: Help Wanted:
$173 per inch. Situations Wanted: $87 per inch. Pub-
lic Notice & Business Opportunities advertising
require display space. Agency commission Only on
dispiay space (when camera-ready art is provided).
Frequency rates available.

Blind Box Service: (In addition to basic advertising
costs) Situations Wanted: No charge. All other classi-
fications: $25 per issue. The charge for the blind box
service applies to advertisers running listings and
dispiay ads. Each advertisement must have a separate
box number. BROADCASTING & CABLE will now for-
ward tapes, but will not forward transcripts, portto-
lios. writing samples, or other oversized materials;
such are returned to sender. Do not use folders,
binders or the like. Replies to ads with Blind Box
numbers should be addressed to: Box (number), c/o
Broadcasting & Cable, 245 W. 17th Street, New York,
NY 10011

Confidential Service. To protect your identity seal
your reply in an envelope addressed to the box num-
ber. In a separate note list the companies and sub-
sidiaries you do not want your reply to reach. Then,
enclose both in a second envelope addressed to CON-
FIDENTIAL SERVICE, Broadcasting & Cable Maga-
zine, at the address above.

Successtul LPTV, major Florida market; Sub-
urban AM, major Florida market; Small combo,
Central Florida; others Florida, Georgia.
Beckerman Associates, 813-971-2061.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporling
and anchoring/teleprompter skills. Produce quali-
ty demo tapes. Resumes. Critiquing. Private
lessons with former ABC News correspondent.
914-937-1719. Julie Eckhert, ESP.

WANTED TO BUY EQUIPMENT

Portland Malne Metro Class A FM for sale or
LMA call 703-761-5013.

KRMX AMG690, an Hispanic bilingual station in
Pueblo, Colorado available. Current owner/
operators must return to Denver. Will consider
sale, lease or mgmt. contract with option. Current-
ly grossing $150K, netting $40K. 1996 revenues
ahead of 1995. 1995 revenues ahead of 1994.
Asking for resume and/or current financial state-
ment to eliminate “looky-loos.” Motivated sellers
willing to consider creative proposals. Do not call,
fax or write station. Mail your package to Jerry De
La Cruz, 1000 Claremont Avenue, Pueblo, CO
81004, Complete prospectus and financials
available.

Used videotape: Cash for 3/4* SP, M2-90's,
Betacam SP's. Call Carpel Video 301-694-3500.

FOR SALE EQUIPMENT
R RYE R

TAPES.

For video duplication, demos,
i audition reels, work tapes, our
recycled tapes are technically
up to any task and downright
bargains. Al formats, fully guar-

taed. To onder call;
(800)238-4300 GARPEL

i
' [¥iRED

Satellite Earth Station, 9.2 Meter RS| C-Band,
up and downlink, MCL 3.35 KW HPA, ROHN
equipment shelter wHVAC, fire protection. Alison
603-863-9322.

Fort Lauderdale and Fort Myers, Florida LPTVs
for sale. Rare opportunity, great values. Reply on
your company letterhead to Box 00729.

Class A FM Stereo Radio Station in triad
market of High Peint, Greensboro, Winston-
Salem. Great potential for growth. Asking million-
two, but will consider any offer. Jim Poston, 910-
887-0983 between 10A-5P, M-F.

Cashtiowing 3kw FM with upgrade to 6kw near
San Antonio, Texas. Well-astablished country
format with same ownership past 11 years. 20%
population growth in county 'S0-'95. income-
producing real property included. $325K. No
Lowest prices on videotape! Since 1979 we | brokers please. Khan Hamon (210)829-5600.
have been beating the high cost of videotape.
Call Carpel for a catalog. 800-238-4300.

BUSINESS OPPORTUNITIES

AM and FM transmitters, used, excellent condi-
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888, Fax 215-884-0738.

Attn: General Managers. Do you want to own
your own station? We will provide 100% financ-
ing. We will give ownership and make you VP/
GM of a major broadcast company. All you have
to do is know that you can perform and have the
opportunity to purchase your station at a fair
price. We have made numerous managers
millionaires. We can do the same for you. We
have over 200 million to invest. Mail confidential in-
quiries today. Reply to Box 00766.

2 - MCI 8 Track 1/2 inch tape recorders. Both
with remote control boxes, alignment tape and 1
reel of 1/2 inch tape. Low hours on heads.
$2,500 each pilus shipping costs. Call John. 213-
930-9062.

To place your classified ad in Breadcasting & Cable,
call Antojnette Fasulo (212) 337-7073

April 22 1996 Broadcasting & Cable
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On Thursday, Feb. 15, the
New York Times, Washington
Post, Atlanta Constitution

and scores of other major
(and lesser) news outlets
announced what readers of
Broadcasting & Cable TV Fax
already knew: The networks
were considering adopting a
ratings system similar to that
used by the Motion Picture
Association of America. By the
time the networks’ own news-
casts were carrying the story,
TV Fax readers had already
had a full business day to
contemplate the implications
of what could be one of the
biggest changes in the history
of TV programing.

Don’t spend your day playing
catch-up. For the price of a
cup of coffee (or one-tenth the
price of a grarde latte), you
can get the industry’s most

authoritative daily news source.

it's TV Fax.
Or it’s old news.

To subscribe, call

1-800-554-5729

WEDNESDAY 0 FEBRUARY 14, 1996

INDUSTRY ON VERGE OF ADOPTING RATINGS SYSTEM—
Broadcast and cable industries are poised to take unprecedented
step of adopting program ratings system based on content code used
by Motion Picture Association of America, sevesal sources said Tues-
day. Supporters of ratings code for TV include CapCities/ABC and
Fox, sources say. CBS and NBC are still not on beard, according to
sources. Telcom Act urges broadcasters to adopt content ratings
code and requires every set sold in U.S. to come with ability to block
shows based on content ratings. Although no deal has been struck,
industry supporters of TV ratings system hope to have proposal
ready in time for White House summit Feb. 29. With cable, Hollywood
studios, ABC and Fox on board, “it will be difficult for the other two
networks to hold out,” said one industry source. Capitol Hill support-
ers of V-chip say they would welcome MPAA-based ratings system.

CME PUSHES FTC ON KIDS—Center for Media Education, Washing-
ton-based media watchdog group, says it plans to file complaint with
Federal Trade Commission asking agency to wicen its probe of toy
industry to include investigation of relationship between manufacturers,
broadcasters and syndicators of children’s shows. CME Executive
Director Jeft Chester says syndicators’ longtime practice of securing
clearances for shows through guaranteed advertising support gives toy
companies and ad agencies too much influence aver what gets on air.
Station sources say dollar amounts are on rise in top markets with time-
period smres=~ === " by growth of children’s blocks from Fox, UPN
mrcasher, Poseanv 15,19%  ---* 1S been probing " < =t mmemn o ratall

ks _}%tec ; agr%t L’% 3: THURSDAY, FEBRUARY 15, .

Networhs ooz 4 NETWORKS

ConSl d @I [Mbeadvised ol PLAN
e B RATINGS SYSTEM

Ratings  soiceresso  FOR THER SHOWS

series premien —_—
System had imited off  MOVE IS DEFENSIVE
Plan Said.toFlagSf:, :J't?r?gg%rrmn g:;'t(ai Syslem Is Seen as a Way
Violence in Pr ta Preempt Government
Bbsf TV FEBRUARy TRITY —_—
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“For the Record” compiles applications filed
with and actions taken by the FCC. Applica-
tions and actions are listed by state; the date
the application was filed or the action was
taken, when available, appears in italic.

Abbreviations: AOL—assignment of license; ant.—
antenna; ch.—channel. CP—consiruction permit;
D.1.P.—debtor in possession; ERP—effective radiated
power: khz—kilohenz: kin—kilometers: kw—kilowatts:
m.—meters. mhz—megahenz; mi—miles, TL—trans-
mitter location: w—watts. One meter equals 3.28 feet.

OWNERSHIP CHANGES

Granted

Springfield, Mo. (BTC-960322EE)—Don E.
Burrell for KLFJ{aM) 1550 khz: involuntary
transfer of control from Don E. Burrell
{deceased) to Don E. Burrell Jr., personal rep-
resentative of estate of Don E. Burrell. Apr. 11

NEW STATIONS
Dismissed

Alta, lowa (BPH-930902MH)—Mahn Broad-
casting for FM at 97.5 mhz, ERP 6 kw, ant.
100 m. Apr. 10

Granted

Portland, Ind. {(BPED-840317MA)—Bal!
State University for educational FM at 91.7
mhz, ERP 2.10 kw, ant. 64 m. Apr. 10

Alta, lowa (BPH-930902MG)—Buena Vista
University for FM at 97.5 mhz, ERP 6 kw,
ant. 100 m. Apr. 10

Charlottesville, Va. (BPED-940103MA)—
Stu-Comm Inc. for noncommercial educa-
tional FM at 88.5 mhz, ERP .120 kw, ant.
332 m. Apr. 10

Accepted for filing

Gosnell, Ark. (360404)—KT Broadcasting
Inc. (John B. Tupper, president/owner, 183
Haviland Rd., Ridgefield, CT 06877) for TV
on ch. 46, ERP 5,000 kw, ant. 379 m., 1.35
km E of 1 55 and .15 km N of State Hwy 308,
Mississippi Co. KT has applied to build TVs in
Gosnell, Ark,, Arcade, N.Y., Spokane, Wash.,

FogtheRecordd

and Provo, Utah. Tupper owns 40% of wxxv-
Tv Gulfport, Miss. and has interest buying
wvGv-Tv Lewisburg, W.Va. Apr. 4

Grand Junction, Colo. (BPH-360402MA)—
EB Needles LLC (Charles B. Moss Jr., man-
ager/51% owner, 225 N. Mill St., Aspen, CO
81611) for FM at 100.7 mhz, ERP 7.2 kw,
ant. 830 m., on Grand Mesa, adjacent to ser-
vice road along west bank of Rapid Creek,
Mesa Co., Colo. EB hs applied for FM in
Needles, Calif. Moss owns KRKE(AM) Aspen,
and parts of kKSPN-FM Aspen, KNFO(FM)
Basalt, kTun({FM) Eagle and kFmU(FM) Oak
Creek, all Colo.; kaPr(Fm} Taos, N.M., and
has interest in applications for FMs in
Billings, Mont., and Healdsburg, Calif. Apr. 2

Grand Junction, Colo. (BPH-960403MA)—
L.J.B. LLC {Josephine M. Rodriguez Dean,
6013 S. 157th Cir., Omaha, NE 68135) for
FM at 100.7 mhz, ERP 42 kw, ant. 415.4 m.,
Black Ridge communications site, 1.4 km
SSE of I-70 and US 6/50, 11 km S of Fruita,
Colo. Apr. 3

Grand Junction, Colo. (BPED-960308MB)—
Public Broadcasting of Colorado Inc. (Max
Wycisk, president, 2249 S. Josephine St.,
Denver, CO 80210} for FM at 100.7 mhz, ERP
41.5 kw, ant. 413 m., Black Ridge communi-
cations site on Bureau of Land Management
property Colorado National Monument, Grand
Junction. PBC owns FMs in Denver, Pueblo,
Vail and Grand Junction, all Colo. Mar. 8

Grand Junction, Colo. (BPH-360404MC)—
E. Terrill Weiss (108 Greens View Dr., Madi-
son, MS 39110) for FM at 100.7 mhz, ERP
100 kw, ant. 78 m. Weiss is buying KvLE{FM)
Gunnison, Colo., has applied for TV in Des-
tin, Fla., and has 50% interest in application
for TV in Pullman, Wash., and 30% interest
in application for TV in Houston, Miss. Apr. 4

Grand Junction, Colo. (BPH-960404-
MG)—Naaron Broadcasting Co. (Nona G.
Powell, 70% owner, 301 Hillcrest, Rangely,
CO 81648) for FM at 100.7 mhz, ERP 100
kw, ant. 149 m., 22 km SSW of Whitewater,
Colo. Apr. 4

| BY THE NUMBERS
___BROADCAST STATIONS_ [5aryics Total
Service Total | | commercial VHF TV 559
Commercial AM 4,906 | | commercial UHF TV 622
| [ Commercial FM 5285 | | Educational VHF TV 123
| | Educational FM 1.810 | | Educational UHF TV 240 |
| Total Radio 12001 | ITowmi TV 1,544
| VHF LPTV 561
UHF LPTV 1,211 | SNE !
Total LPTV UL IEEI z:;tsﬂc:iﬂm - Eﬂli
FM translators & boosters 2,453 62‘231‘1391
VHF manslators 2,263 | {omeepassed __ 91.750.000
UHF translators 2,562 -ﬂffﬂﬁnﬁtﬂﬂmnumdﬂs.n mﬁz;a% :
Total Translators 1218 i e S e

Grand Junction, Colo. (BPH-$60404MP)—
Rita Bonilla (1145 Mansiones Ln., Chula
Vista, CA 81910) for FM on 100.7 mhz, ERP
46 kw, ant. 411.3 m,, Black Ridge communi-
cations site, 8.1 km N of Glade Pk., Colo.
Apr. 4

Destin, Fla. (BPCT-S60403KE)—Delta
Media Corp. (Charles H. Chatelain, presi-
dent/owner, 930 Gulf Shore Dr., #5, Destin,
FL 32541) for TV on ch. 64, ERP 1,200 kw
visual, ant. 138.2 m. Delta owns wNTZ(Tv)
Natchez, Miss., and has 49% interest in appli-
cation for TV on ch. 41 in Alexandria, La.
Chatelain owns KADN(TV} Lafayette, La. Apr. 3

Destin, Fla. (BPCT-960405KE)}—Marri
Broadcasting Corp. (Harry E. Figgi lll, presi-
dent/25% owner, 659 W 183rd St., New York,
NY 10033-3807) for TV on ch. 64, ERP 318
kw, ant. 85 m., on side of existing wMMK{FMm)
tower, .8 km NNW of Four Prong Lake, Des-
tin. Figgi has interest in wsvi(tv) Christian-
sted, St. Croix, Virgin Islands. Apr. 5

Pocatello, Idaho (BPCT-960404KH)}—Win-
Star Broadcasting Corp. (Stuart B. Rekant,
president, 1146 19th St. NW, Washington,
DC 20036) for TV on ch. 31, ERP 5,000 kw
visual, ant. 446 m., on Pocatello Mtn. range,
4.3 km N of Camelback Mtn. and 5 km NW
of Moonlight Mtn., near Pocatello. WinStar
has applied for TVs in Sun Valley, Idaho;
Newton, lowa; Greenville, Mo.; Great Falls,
Holbrook and Missoula, all Mont.; Rapid
City, S.D.; Provo, Utah, and Spokane,
Wash. Apr. 4

Sun Valley, Idaho (BPCT-960404K0O)—
WinStar Broadcasting Corp. (Stuart B.
Rekant, president, 1146 18th St. NW, Wash-
ington, DC 20036) for TV on ch. 5, ERP 50
kw visual, ant. -146 m., on Dollar Mtn., 1.3
km ENE of intersection of US 93 and Rte. 75
in Ketchum, idaho. WinStar has applied for
TVs in Pocatello, Idaho; Newton, lowa;
Greenville, Mo.; Great Falls, Holbrook and
Missoula, all Mont.; Rapid City, S.D.; Provo,
Utah, and Spokane, Wash. Apr. 4

Sun Valley, Idaho (BPCT-860404KU)—
Nancy Harasz (c/o Haley Bader & Potts
PLC, 4350 N. Fairfax Dr., Ste. 900, Arling-
ton, VA 22203-1633) for TV on ch. 5, TL:
Picabo Mtn., 6.85 km S. of junction of SR 20
and Pumpkin Ctr. Rd., Gannett, |daho.
Apr. 4

Hartford City, Ind. (BPED-960409MA)—
Biackford County School Corp. {John
Payne, school board president, 2392 N. S.R.
3N, Hartford City, IN 47348) for FM at 88.1
mhz, ERP.1 kw, ant. 21.7 m., 2392 N. SR
3N, Washington Township, Ind. Apr. 9

Ames, lowa (BPET-960222KF)—Ames
Family Television (Karen Snead, president,
P.O. Box 3598, Muscle Shoals, AL 35661)
for TV on ch. 43, ERP 46.59 kw visual, ant.
55.3 m., 1 mi. NW of junction of US Hwy 30
and IS 35. Snead has interest in application
for TV in Des Moines, lowa. Feb. 22

Des Moines, lowa (BPCT-960403KE)—
Frank DuRoss (22 Stonebridge Rd., New
Hartford, NY 13413) for TV on ch. 69, ERP
475 kw visual, ant. 117.7 m., 2350 NE 44th
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Ct., Des Moines. Ross owns 50% of | Greenville, Mo.; Holbrook and Missoula,

wowz(Fm} Whitesboro, N.Y ., and has applied
for TV in Greenville, N.C. Apr. 3

Des Moines, lowa (BPET-960222KG)—
Des Moines Family Television (Karen
Snead, president, P.O. Box 3598, Muscle
Shoals, AL 35661) for TV on ch. 43, ERP
31.53 kw visual, ant. 85 m., 1549 NE 66th
Ave., Des Moines. Snead has interest in
application for TV in Ames, lowa. Feb. 22

Lamoni, lowa (BPH-960322MA)—Lifestyles
Communications Corp. (James S. McBride,
president/joint 74.93% owner, 118 N. Fill-
more, Osceola, |A 50213) for FM at 97.9 mhz,
ERP 21 kw, ant. 109 m., .2 mi. S of Lamoni
city limits along US Hwy 69. Lifestyles owns
KuC(Fm) Osceola, lowa. Mar. 22

Newton, lowa (BPCT-960404KM)—Win-
Star Broadcasting Corp. (Stuart B. Rekant,
president, 1146 19th St. NW, Washington,
DC 20036) for TV on ch. 39, ERP 5,000 kw
visual, ant. 162 m., S side of Rte. 223, 4.4
km W of Baxter, lowa. 93. WinStar has
applied for TVs in Pocatello and Sun Valley,
Idaho; Greenville, Mo.; Great Falls, Hol-
brook and Missoula, all Mont.; Rapid City,
S.D.; Provo, Utah, and Spokane, Wash.
Apr. 4

Baraga, Mich. (BPH-960404ME)—Kewee-
naw Bay Broadcasting Inc. (Joyce D.
Savolainen, president/owner, 233 South
Camp Rd., Negaunee, M! 49866) for FM at
104.3 mhz, ERP 100 kw, ant. 262 m., 1.6 km
SW of Herman (Baraga). Apr. 4

Baraga, Mich. (BPH-960404MH)—WSHN
Inc. (Todd Noordyk, president/24.5% owner,
101 Huron St., Negaunee, M| 49866) for FM
at 104.3 mhz, ERP 1,000 kw, ant. 300 m.,
electronic site, 2.1 km W of Herman, Mich.

Hancock, Mich. (360401MB)—Lyle Robert
Evans for FM at 98.7 mhz. Apr. 1

Broadcast Corp. (Roxanne Struthers, presi-
dent, P.O. Box 327, Ponsford, MN 56575) for
FM at 89.1 mhz, ERP 50 kw, ant. 85 m., 291
E. Round Lake Rd., Ponsford, Minn. Mar. 28

Houston, Miss. (960404)—Trace Broadcast-
ing LLC (William D. Dickson, member/51%
owner, 108 Greens View Dr., Madison, MS
39110) for TV on ch. 45, ERP 4,324 kw visu-
al, ant. 217 m., SW quarter of Sect. 36, Town-
ship 14 S, Chickasaw Co., Miss. Apr. 4

Greenville, Mo. (BPCT-960404KJ}—Win-
Star Broadcasting Corp. (Stuart B. Rekant,
president, 1146 19th St. NW, Washington,
DC 20036) for TV on ch. 44, ERP 5,000 kw
visual, ant. 144 m., 4.8 km SW of intersec-
tion of Rte. 450 and US 61, near Choctaw,
Bolivar Co. WinStar has applied for TVs in
Pocatello and Sun Valley, Idaho; Newton,
lowa; Great Falls, Holbrook and Missoula,
all Mont.; Rapid City, S.D.; Provo, Utah, and
Spokane, Wash. Apr. 4

Great Falls, Mont. (BPCT-960404K1}—Win-
Star Broadcasting Corp. (Stuart B. Rekant,
president, 1146 19th St. NW, Washington,
DC 20036} for TV on ch. 26, ERP 5,000 kw
visual, ant. 175 m., on side of 36th Ave., NE,
.3 km W of Bootlegger Trail, Great Falls.
WinStar has applied for TVs in Pocatello and
Sun Valley, Idaho; Newton, lowa;

Mont.; Rapid City, S.D.; Provo, Utah, and
Spokane, Wash. Apr. 4

Holbroox, Mont. (BPCT-960404KH)—Win-
Star Broadcasting Corp. (Stuart B. Rekant,
president, 1146 19th St. NW, Washington,
DC 20036) for TV on ch. 11, ERP 316 kw
visual, ant. 47 m., on E side of I-40, 1.6 km
NE of intersection with Rte. 77, Holbrook.
WinStar has applied for TVs in Pocatello and
Sun Valiey, ldaho; Newlon, lowa;
Greenville, Mo.; Great Fails and Missoula,
Mont.; Rapid City, $.D.; Provo, Utah, and
Spokane, Wash. Apr. 4

Missoula, Mont. (BPCT-960404KQ)—Win-
Star Broadcasting Corp. {Stuart B. Rekant,
president, 1146 19th St. NW, Washington, DC
20036) for TV on ch. 17, ERP 3,000 kw visual,
ant. 515 m., on NW slope of Mt. Dean Stone,
4 km S of Missoula. WinStar has applied for
TVs in Pocatello and Sun Valley, Idaho;
Newton, lowa; Greenville, Mo.; Great Falls,
and Holbrook, Mont.; Rapid City, $.D.;
Provo, Utah, and Spokane, Wash. Apr. 4

Alamogordo, N.M. (960403MB)—Northern
New Mexico Radio Foundation (William R.
Sims, president, P.O. Box 4695, Santa Fe,
NM 87502) for educational FM at 89.5 mhz.
The Radio Foundation has applied for FM in
Las Vegas, N.M. Apr. 3

Las Vegas, N.M. (BPED-960329MC)—
Northern New Mexico Radio Foundation
{William R. Sims, president, P.O. Box 4695,
Santa Fe, NM 87502) for educational FM at
89.5 mhz, ERP .100 kw, ant. 129 m., 1.2 km
SSE of Maximiliano Luna Tech Vocational
School, Las Vegas. The Radio Foundation
has applied for FM in Alamogordo, N.M.
Mar. 29

Arcade, N.Y. (BPCT-960404KL)—Rose
Marie Valiant Smith (c/o Catherine Powley,
224 Amberglow PI., Cary, NC 27513) for TV
on ch. 62, ERP 5,000 kw visual, ant. 238 m.,
Habgood Rd., Allegany Co., N.Y. Apr. 4

Rapid City, S.D. (BPCT-960321KG)—Sun-
belt Broadcasting Co. (James E. Rogers,
president/48.9% owner, 1500 Foremaster
Ln., Las Vegas, NV 89101) for TV on ch. 21,
ERP 750 kw visual, ant. 162 m., 4.7 km from
Mt. Calvary Cemetery. Sunbelt owns
kPVI(TV) Pocatello and kkvi(Tv) Twin Falls,
Idaho; Kavi{Tv) Jackson, Wyo.; KRNV-TV-FM
Reno and kvBC{Tv) Las Vegas, Nev.; kyma-
Tv, Yuma, Ariz./El Centro, Calif.; has CPs for
TVs on ch. 10, Elko, and ch. 7, Winnemuca,
Nev., and has applied to build TV in Sun Val-
ley, Idaho. Mar. 21

Rapid City, S.D. (BPCT-960403KG)—Big
Horn Communications Inc. (445 S. 24th St.
W., Billings, MT §8102) for TV on ch. 21,
ERP 3,308 kw visual, ant. 175 m., Skyline
Dr., 2.6 km from center of Rapid City. Big
Horn owns ksvi-Tv Billings, Mont.; kzma-am-
rM Greybull, Wyo., and has applied to build
TV on ch. 13, Lewistown, Mont. Apr. 3

Rapid City, S.D. (BPCT-960403KH)—
Houston Haugo (48016 Riverside Pl., Sioux
Falls, SD 57108) for TV on ch. 21, ERP 780
kw, ant. 142 m,, on Golden Eagle Dr. S, 6.9
km S of Rapid City. HH owns ksay-FM Dead-
wood, S.D. Apr. 3

Rapid City, S.D. (BPCT-960404KN)}—Win-

Star Broadcasting Corp. (1146 19th St. NW,
Washington, DC 20036) for TV on ch. 21,
ERP 5,000 kw visual, ant. 184 m., Golden
Eagle Dr., 4.2 km S of Rapid City. WinStar
has applied for TVs in Pocatello and Sun
Valley, Idaho; Newtcn, lowa; Greenville,
Mo.; Great Falls, Holbrook and Missoula, all
Mont.; Provo, Utah, and Spokane, Wash.
Apr. 4

Memphis, Tenn. (BPET-960405KF)—
Kaleidoscope Foundation Inc. (Larry E. Mor-
ton, president, 1 Shackleford Dr., Ste. 400,
Little Rock, AR 72211) for TV on ch. 14,
ERP 4,497 kw, ant. 379, off Hwy 61, French-
mans Bayou, Ark. Morton has interest in
applications for TVs in Destin, Fla.;
Spokane, Wash.; Provo, Utah; Arcade, N.Y ;
Gosnell, Ark.; Minden, La.; Greenville, N.C.,
and Newton and Des Moines, lowa. Apr. 5

Leesville, Tex. (960401MC)—John K.
Gilbert for educational FM at 88.7 mhz. Apr. 1

Provo, Utah (BPCT-960404KS)—WinStar
Broadcasting Corp. (Stuart B. Rekant, presi-
dent, 1146 19th St. NW, Washington, DC
20036) for TV on ch. 32, ERP 5,000 kw visu-
al, ant. -111 m., .5 km SW of intersection of
Center Street and IS 15, Provo. WinStar has
applied for TVs in Pocatelio and Sun Valley,
Idaho; Newton, lowa; Greenvilie, Mo.; Great
Falls, Holbrook and Missoula, all Mont.;
Rapid City, S.D., and Spokane, Wash. Apr. 4

Spokane, Wash. (BPCT-960404KH)—Win-
Star Broadcasting Corp. (Stuart B. Rekant,
president, 1146 19th St. NW, Washington,
DC 20036) for TV on ch. 34, ERP 5,000 kw,
ant. 196 m., on Beacon Hill, 1 km N of inter-
section of Frederick Ave. and Upper Dr.,
Spokane. WinStar has applied for TVs in
Pocatello and Sun Valley, |daho; Newton,
lowa; Greenville, Mo.; Great Falls, Holbrook
and Missoula, all Mont.; Rapid City, S.D.,
and Provo, Utah. Apr. 4

Hurricane, W.va. (BPED-960329MB)—
Positive Alternative Radio Inc. (Vernon H.
Baker, president, P.O. Box 889, Blacksburg,
VA 24063) for noncommercial FM at 91.5
mhz, ERP 3 kw, ant. 93 m., .66 km NE of
Interchange 34 of IS 64, Hurricane. PAR
owns noncommercial FMs in Martinsville,
Salem, Dublin, Waynesboro, Culpeper and
Blacksburg, all Va.; Hickory, Winston-Salem
and Asheboro, all N.C.; Kingsport, Tenn.;
Bluefield, W.Va., and Union City, ind., and
has applied for FMs in Pt. Pleasant, W.Va.
and Lynchburg, Va. Baker owns wrTk-Am
Wake Forest and wtik-am Durham, N.C.;
WKNv-AM Fairlawn and wooy-am Fieldale, Va.;
55% of wamn-am Green Valley, W.vVa.; 51%
of wkGM-aM Smithfield, Va., wsGH-AM
Lewisville, N.C., wBGs-aMm/wBYG-FM P1. Pleas-
ant, W.Va., and wBNN-AM/WTGR-FM Union
City, Ohio, and 25% of wokT-am Cannons-
burg and wNuu-Fm Garrison, Ky. Mar. 29

Crandon, Wis. (360403)}—Mario F. lacobel-
li {P.O. Box 627, Cadillac, MI 49601) for TV
on ch. 4, ERP 100 kw visual, ant. 210 m.,
Langtade Co., 4.2 km WNW of Summit
Lake, Wis., lacobelli owns 98.89% of wwTv
(7v) Cadiliac and wwur-Tv Sault Ste. Marie,
Mich. Apr. 3

—Compiled by Jessica Sandin
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April 22—17th annual Sports Emmy Awards, pre-
sented by the National Academy of Television Arts
and Sciences. Marrioft Marquis Hotel, New York
City. Contact: David Beld, (212) 586-8424.

April 22-28—"Imaging the Future II: Storytelling
for the New Millennium” technical and hands-on
training workshops and international conference,
presented by Kaual institute for Communications
Meadia. Kauai Marriott Resort and Beach Club,
Kauai, Hawaii. Contact: (800) 999-4234.

April 23— Federal Communications Bar Associa-
tion luncheon featuring Howard Stringer. Capital
Hilton Hotel, Washington. Contact: Paula Fried-
man, (202) 736-8640.

April 24—"The Changing Face of Cabie and
Telecommunications,” career conference present-
ed by the New York chapter of Women in Cable &
Telecommunications and the Financlal Women's
Assoclation of New York. HBO offices, New York
City. Contact: (212) 642-6333.

April 25-26—"High-Speed Data Delivery Sys-
tems for the Cable Industry,” conference present-
ed by institute for International Research. Shera-
ton Universal Hotel, Los Angeles. Contact: (212)
661-8740.

April 26-27—Texas Assoclated Press Broad-
casters annual convention and awards banquet.
Sheraton Astrodome, Houston. Contact: Diana
Jensen, {214} 991-2100.

April 26-27—Women In Cable & Telecommuni-
cations Betsy Magness Leadership Institute Meet-
ing. Biltmore, Los Angeles. Contact: Christine
Kane, {312) 634-2343.

April 26-28—Iintercollegiate Broadcasting Sys-
tem 56th annual national convention. Hotel Penn-
sylvania, New York City. Contact: Fritz Kass, {914)
565-0003.

April 26-28—Adventures in Broadcasting Pro-
motion Director's School, presented by CRN Inter-
national. Sheraton Stamford Hotel, Stamford,
Conn. Contact: Doug Harris, (203) 288-2002.
April 26-28—NewsProNet producer forum.
Stouffer Waverly Hotel, Atlanta. Contact: Michael
Shoer, {770) 475-2667.

April 27—Museum of Broadcast Communica-
tions salute to Larry King. Chicage Hilton and
Towers, Chicago. Contact; (312) 629-6000.

April 28-May 1—Cable '96, National Cable Tele-
vision Association annual convention and exposi-
tion. Los Angeles Convention Center, Los Angeles.
Contact: (202) 775-2669.

April 30— Women in Cable & Telecommunications
annual Accolades Breakfast. Biltmore Hotel, Los
Angeles. Contact: Tracy Mitchell, (312) 634-2339.
April 30—Deadline for entries for the 1996 Clarl-
on Awards Competition, sponsored by Women in
Communications, Contact: Colleen Phelan, {703)
359-9000.

April 30-May 2—4th annual DRTV (Direct
Response Television) Expo & Conference,
Long Beach Convention Center, Long Beach,
Calif. Contact: Erika Bockhaut, (800) 513-8400.

May 1-3—Third annual Radio Only Management
Conference, presented by Inside Radio inc. Camel-
back Inn, Scottsdale, Ariz. Contact: (609) 424-6800.
May 1-5—Southern Educational Communica-
tions Assoclation 11th annual utilization confer-
ence. Sheraton Hotel, Columbia, S.C. Contact:
Norma Gay, (803) 799-5517.

May 2—Hollywood Radio and TV Society news-
maker luncheon. Universal Hilton Hotel, Universal
City, Calif. Contact: Neith Stickeils, (818) 783-1182.
May &-—Peabody Awards luncheon presented by
University of Georgla Coliege of Journailsm and
Mass Communication. Waldorf-Astoria, New York.
Contact: (706) 542-3787.

Dalehoo

Metropolitan Club, New York. Contact: (203) 281-
8655.

May 8—/international Radlo & Television Society
Foundation Foundation Awards luncheon. Wal-
dorf-Astoria, New York City. Contact: Marityn Ellis,
{212) B67-6650.

May 9—Federal Communications Bar Associa-
tion luncheon featuring John Sie. Capital Hiiton
Hotel, Washington. Contact: Paula Friedman,
(202) 736-B640.

May 11-14--100th Audio Engineering Society
convention. Bella Center, Copenhagen, Denmark.
Contact: {212} 661-8528.

May 14—Seminar on Telecommunications
Reform Act of 1996 and mass media issues, pre-
sented by Federal Communications Bar Associa-
tion and Giasser LegaiWorks. National Press Club,
Washington. Contact: (800) 308-1700.

May 14-15—“March on Washington,” annual
Washington rally hosted by the Assoclation of
Local Television Stations (formerly INTV). Con-
tact: Angeta Giroux, (202) 887-1970.

May 14-168—"Innovative Strategies for the 21st
Century: Greating and Managing New Growth
Partnershps,” conference presented by the Amer-
Ican Stock Exchange and Forbes Magazine. Wal-
dorf-Astona, New York City. Contact: Elizabeth
Ames, (212) 620-2398.

May 15-16—East EuroLink, eastern and central
European pay-TV conference presented by Giob-
al Exposifion Holdings. Atrium Hilton Praha Hotel,
Prague. Contact: (713) 342-9826.

May 15-19—Annual public radio conference,
presented by National Public Radlo. Washington
Hilton and Towers, Washington. Contact: Alma
Long, (202) 414-2000.

May 15-19—"Content '96," educational media
conference and market presented by National
Educational Medla Network. Waterfront Plaza
Hotel, Oakland, Calif. Contact: {510) 465-6885.
May 16-17—"Successfully Implementing Object-
Oriented Technolcgy for Telecom Cable and
Wireless Companies,” conference presented by
Global Business Rasearch Lid. Doubletree Guest
Suites, Chicago. Contact: (212) 366-3212.

May 17-19—Federal Communications Bar Asso-
cigtion annual seminar. Hot Springs, Va. Contact:
Paula Friedman, (202) 736-8640.

May 17-19—"Economic Issues in the 1996 Elec-
tions,” conference for journalists presented by the
Foundation for American Communications. Univer-
sity Inn and Reynolds School of Journalism, Reno.
Contact: Christina Gardner, (213) 851-7372.

May 17-21—National Association of Black-
Owned Broadcasters 20th annual spring manage-
ment conference. Marriott Crystal Palace, Nas-
sau, Bahamas. Contact: (202) 463-8970.

May 19-22—36th annual Broadcast Cable
Financlal Management Associahion Broadcast
Cabie Credit Association conference. Buena Vista
Palace Hotel, Orlando (Disney World), Fla. Con-
tact: Mary Teister, (708) 296-0200.

May 21—Digital television and Internet confer-
ence presented by Con . Sheraton New
York, New York City. Contact: (303) 393-7449.
May 21—Seminar on Telecommunications
Reform Act of 1996 and telecommunications
issues, presented by Federal Communications Bar
Associgtion and Glasser LegalWorks. National
Press Club, Washington. Contact: (800) 308-1700.
May 21-22-—International conference on glectro-
magnetic energy presented by the Electromagnetic
Energy Assoclation. Washington Vista Hotel, Wash-
ington. Contact: Amy Nelson, {202) 452-1070.

May 22—23rd annual Daytime Emmy Awards,
presented by the National Academy of Television
Arts and Sciences. Radio City Music Hall, New
York City. Contact: David Beld, (212) 586-8424.
May 22— Foundation for Accounting Education
of the New York Stale Society of CPAs entertain-
ment anc sports conference. Grand Hyatt Hotel,
New York City. Contact: (212) 719-8383.

communications. TC| Building, Denver. Contact:
Molly Coyle, (312) 634-2353.

May 23-25—CES Orlando '96/CES Habitech '96,
multimedia trade show presented by the Electronic
Industries Associaion‘Canswmer Electronics
Show. Orange County Convention Center, Orlan-
do, Fla. Contact: Cynthia Upson, (703) 907-7674.
May 30—Seminar on FCC implementation of the
Telecommunications Reform Act of 1996, present-
ed by Federal Communications Bar Association
and Glasser LegalWorks. National Press Club,
Washington. Contact: (800) 308-1700.

June 2-8“‘CABLEXPO '96: New World...New
Rules!,” Canadian cable convention presented by
the Canadian Cable Television Association. Ed-
monton Convention Centre, Edmonton, Alberta.
Contact: Christiane Thompson, (613) 232-2631.
June 2-8—“Marketing in the Real World and All
That Jazz,” 6th annual Ciaritas precision market-
ing conference. Hotel Intercontinental, New
Orleans. Contact: (800) 678-8110.

June 2-8-—RTNDF/University of Missouri School
of Journailsm Management Seminar for News
Executives. University of Missouri, Columbia, Mo.
Contact: (573) 882-4201.

June 3-6—"Case Study '96: Reinventing the Way
We Do Business,” Women in Cable & Telecom-
munications national cable management confer-
ence. San Francisco Hilton & Towers, San Fran-
cisco. Contact: Tracy Mitchell, (312) 634-2339.
June 9-15—17th annual Banff Television Festi-
val. Banff Springs Hotel, Banff, Alberta, Canada.
Contact: (403) 678-9260.

June 19-22—Promax & BDA '95 conference &
exposition, presented by Promax International and
BDA internationai. Los Angeles Convention Cen-
ter, Los Angeles. Contact: (213) 465-3777.

July 10-12—WCA '96, Wireless Cable Assocla-
tion annual convention. Denver Convention Cen-
ter, Denver. Contact: Sherry Crittenden, (202)
452-7823.

July 14-17—CTAM '96 national marketing con-
ference, presented by the Cable Television Admin-
Istration and Marketing Society. Boston Marrioft
Copley Place, Boston. Contact: (703} 549-4200.

| SEPTEMBER
Sept. 24—Broadcasting & Cable Interface X
conference, co-sponsored by BROADCASTING &
CabLe and the Federal Communications Bar Asso-

clation. New York Grand Hyatt, New York City.
Contact: Joan Miller, (212) 337-6940.

OCTOBER

Oct. 9-12—World Media Expo, comprising the
National Association of Broadcasters Radio Show
{contact: (800) 342-2460), Radlo Television News
Directors Assoclation international conference
{contact: Rick Osmanski, [202] 467-5200); Soclety
of Broadcast Engineers annual conference (con-
tact: John Poray, [317] 253-1640), and Soclety of
Motion Picture and Television Engineers 138th
technical conference (comact: [914] 761-1100).
Los Angeles Convention Center, Los Angeles.
Contact: Lynn McReynolds, (202} 429-5350.

Nov. 11—Broadcasting & Cable 1996 Hall of

Fame Dinner. Marriott Marquis Hotel, New Yark
City. Contact: Steve Labunski, (212) 213-5266.

Dec. 11-13—The Western Show, presented by
the California Cable Television Assocliation. Ana-
heim Convention Center, Los Angeles, Calit. Con-
tact: (510) 428-2225.

Major Meeting dates: in red

May 8—Fred Friendly First Amendment Award May 22-23—"| earning-Oriented Leadership,” —Compiled by Kenneth Ray
presention by Quinnipiac College to Leslie Stahl. course presented by Women in Cable & Tale- (ke ray@hic. cahners.com)
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Making government for the people

usan Swain, C-SPAN’s senior vice
s president and co—chiel operating

officer, was bitten early by the TV
news bug, spending much of her childhood
watching newscasts and 1alking to anyone
who worked in front of a camera.

“All my life I wanted to be in television,”
she says. “I was one of those kids that used
to watch everything on TV and write to all
the people | saw on ielevision.” At one
point. a friend even arranged a meeting with
the late NBC anchorwoman Jessica Savitch.

Swain’s career training for Washing-
ton’s world of news and politics started in
the early 1970s, when she was part of the
first class of women to enter the University
of Scranton in Pennsylvania. “It had been
an ali-male school before | went there,
which was kind of good preparation for the
work world.”

After graduating with a degree in com-
munications. Swain got her first taste of
broadcast journalism as an intern for
Scranton’s then—-CBS affiliate wDAU-TV.

A year as WDAU-TV’s police beai re-
porter proved enlightening. I found my-
self not constitutionally suited tor local
broadcast news. | was always putling a
camera and a microphone in the face of
people who had had accidents or ragedies,
and [ almost felt like apologizing.”

Disillusioned, but not discouraged,
Swain turned to something different. She
joined Up With People, which sends col-
lege students around the world in a musical
singing revue, as an “advance person.”
“What I was also doing,” she says, “was ab-
sorbing how local communities work and
what issues people are talking and leaming
how big and diverse the country is.”

Afier two years of nonstop travel, Swain
left in 1978 to work for the Department of
Transportation in Boston, where she over-
saw conventions and conference planning.

Swain also got introduced to Washington:
“l was always being sent 1o Washington,
where all the conference money and ideas
would come from. It was also my exposure
10 how the federal bureaucracy works.”

After four years producing conferences
and accumulating Washington contacts,
Swain quit the DOT, packed her bags and
moved 10 Washington.

Washingtlon, however, was not quite
ready tor her. “1 came here at the same
time that Ronald Reagan was elected and
the whole city was retooling itself. There
were going 1o be cutbacks in the federal

“We've expanded
the ways in which
we can bring people
into this dialogue
about issues.”

Susan Marie
Swain

Senior YP/co—chief operating
officer, C-SPAN, Washington,
and host of Washington Jour-
nak b. Dec. 23, 1954, Philadel-
phia; BA, communications,
University of Scranton, 1976;
director, marketing and public
relations, Up With People Inc.,
Tucson, Ariz., 1976-78; con-
ference planner, Raytheon
Service Co., Cambridge, Mass.,
1978-89; conference planner,
U.S. Department of Transporta-
tion, Bostan; researcher/writer,
National Counsel Associates,
Washington, 1981-82; C-SPAN:
associate producer, 1982-83;
program hest/producer, 1983-
84; managzr, press relations,
1984-85; director, communi-
cations, 1585-86; VP, com-
munications, 1986-89; mem-
ber of executive management
committee, 1987-89; senior
VP, 19893.-95; present position
since June 1995.

government.”

Along the way Swain worked for
National Counsel Associates, a small lob-
bying firm specializing in communicitions
and transpontation. The job became a con-
duit to higher things.

With help from her Capitol Hill contacts,
Swain joined C-SPAN as associate producer
in January 1981, just two years after the net-
work began its live coverage of Congress.

As an associate producer Swain learned
the nuts and bolts of C-SPAN. “You were a
jack of all trades.” she says. “It was a
seven-day-a-week job: long hours, and fly-
ing by the seat of your pants.”

Drawing on her previous experience with
the press, Swain took over press relations
duties, which developed into a full-time job.
She also began doing on-air work, starting
with program announcements, then hosting
C-SPAN’s live call-in program. Swain
today goes on air live six hours a week.

Between 1982 and 1989 Swain quickly
ascended from manager to director of press
relations, then to vice president of commu-
nications, which added responsibilities for
viewer relations and C-SPAN’s education-
al program.

During that time C-SPAN launched C-
SPAN2, which covers Senate hearings,
added a third local network for metro
Washington, an Internet service, two audio
networks and a weekly radio program.

“We've expanded the ways in which we
can bring people into this dialogue about
issues, but the basic mission has remained
the same,” Swain says.

In 1987 Swain was appointed to C-
SPAN’S management team and named net-
work senior vice president. Then last June, at
C-SPAN’s board of directors meeting, C-
SPAN Chairman Brian Lamb proposed
making Swain and C-SPAN Senior Vice
President Robert Kennedy co—chief operat-
ing ofticers and executive vice presidents.

C-SPAN, now seen in 65 million house-
holds, will cross the Atlantic on April 21
with the launch of its first block of program-
ing on a UK cable system. C-SPAN will be
carried on the UK’s Parliamentary Channel,
which reaches an estimated 1.3 million
households in England, Ireland, Scotland
and Wales.

Swain says her most pressing job is just
keeping abreast of the Washington politi-
cal scene. “I came in the door with a natur-
al sense of curiosity, but now I have to
make it into an art form.” —IM
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BROADCASTTV

Jack Moffitt, GM, KzKi(TV) San
Bemardine, Calif., joins wBFX(TV) [for-
merly weic(Tv)] Lexington, N.C., as
VP/GM.

Joseph Koff, GM, wsTR-Tv Cincinnati,
joins wXLv-Tv Winston-Salem, N.C.,
as VP/GM.

Gena Fox, publicist, REALIife, NBC day-
time magazine show, adds director,
communications and public relations,
WHDH-TV Boston, to her responsibilities.

Appointments at CBS News, New
York: Frank Governale, director, bureau
operations, named GM, news opera-
tions; Howell Mette, director, operations
and special events, named director,
operations.

Cheri Badgett, account executive, mar-
keting sales, KwGN-TvV Denver, joins
KTVD(TV) there as sales marketing
director.

Keith Abercrombie, GSM, KDEB-TV
Springfield, Mo., joins KOKI-Tv and
KTFO(TV) Tulsa, Okla., in same capaci-
ty.

Linda Drinkwine, regional account man-
ager, wPBF(TV) West Palm Beach and
wTvX(Tv) Fort Pierce, both Florida,
named LSM, wrvx,

Harry Medved, naticnal director, commu-
nications, Screen Actors Guild, joins
The Parents” Television Council, Los
Angeles, as executive director.

John Woodin, news director, wSB-Tv
Atlanta, joins wHIO-TV Dayton, Ohio,
as VP/GM.

Kevin Hale, GM, TNN: The Nashville
Network, joins KSTW(TV) Seattle/Taco-
ma, Wash., as VP/GM.

Camille Edwards, weekend executive
producer, Eyewitness News at 5 and 10
p-m., wLs-Tv Chicago, named weekday
executive producer, 11:30 a.m. and 5
p.m. newscasts.

John Smith, director, sales, CBS Televi-
sion Group Sales, Chicago, joins KCNC-
Tv Denver in same capacity,

Appointments at KTVT(TV) Dallas/Fort
Worth: Marc Weiner, assignment editor,
named assistant news manager; Gyna
Bivens, assignments editor, KDFW-TV
Dallas, joins as assignments supervisor;
Cynthia Moore, producer, KFSN-TV Fres-
no, Calif., joins in same capacity.

Craig Minervini, weekend sports anchor,
wPBF(Tv) West Palm Beach, Fla,, joins

WTVI(TV) Miami as sports reporter/
anchor.

Chantel Jensen, anchor, kzTv(Tv) Corpus
Christi, Tex., joins WICS(TV) Spring-
field, HL., as anchor/reporter,

lack West, VP/GM, wspA-TV Spartan-
burg, S.C., named executive VP, Spar-
tan Communications Inc., there; Jim Con-
schafter, VP/GM, wLOS(TV) Asheville,
N.C., joins wSPA-TV in same capacity.

Appointments at KOMO-TV Seattle: Tami
Kegley, special projects producer,
named moring news senior producer;
Darrell Teland, graphics animator, WKRc-
Tv Cincinnati, joins as broadcast graph-
ic designer; Dina Weiss, weekend
evening news producer, KSTW(TV)
Tacoma. Wash., joins in same capacity.

Rick Henry, assistant sports director,
wis(Tv) Columbia, S.C., named sports
anchor.

Appointments at NBC Television Net-
work, New York: Sari DeCesare, direc-
tor, audience measurement, named VP;
Randi Schneider, manager, audience
research, named director.

Tom Bell, assistant news director,
KMOV(TV) St. Louis, joins wKBD(TV)
Detroit as news director.

Carl Cameron, chief political correspon-
dent, wMUR-Tv Manchester, N.H., and
Kathy Wolff, independent investigative
reporter, join Fox News and Fox News
Service to cover the 1996 presidential
primaries,

Terry Botwick,
president, distrib-
ution and national
| programing,
Hearst Entertain-
ment, New York,
joins CBS Enter-
tainment, Los
Angeles, as VP,
specials.

Dennis Bogorad,
executive produc-
er, Dave Bell Associates, joins Box-
Top Entertainment Productions, Los
Angeles, as executive producer, net-
work and first-run syndicated program-
ing.

Joseph Passarella, VP, creative services,
Twentieth Television, New York, joins
UPN. Los Angeles, as senior VP, mar-
keting and advertising.

Botwick
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Marilyn Wilson, VP, development, dick
clark productions, Los Angeles, joins
ABC Entertainment there as VP, spe-
cials.

. ~ | Michelle Hunt,
e director, media
4 relations, Twenti-
eth Television,
New York, joins
Paramount Tele-
vision Group,
Hollywood, as
VP, media
relations.

Hunt Kirk D’Amico, VP,
internationat, Samuel Goldwyn Co.,
New York, joins Village Roadshow
Pictures Worldwide. Los Angeles, as
VP, television sales.

Jon Barovick, VP, advertiser sales,
Twentieth Television, New York, joins
Tribune Entertainment Co., Chicago, as
VP, advertiser sales.

Mark Lukasiewicz, seriior producer,
PrimeTime Live, ABC News, New
York, named executive producer, pro-
graming, for network’s 24-hour news
channel, scheduled 1o launch this year,
Joi Huckaby Ride-
out, partner, Ride-
out & Green,
Attomneys at Law,
joins Worldvision
Enterprises Inc.,
New York, as
director, iegal and
business affairs.
Teri Goldstein,
assistant con-
troller, royalty
reporting, Warner Bros. Home Video,
Burbank, Calif., named director,
administration, Warner Bros. Demestic
Television Distribution.

Howard Schneider, director, creative
development, The Disney Channel,
Burbank, Calif., named VP.

Dawn Friedman, senior director, business
affairs, New World Entertainment, Los
Angeles, named VF,

Rideout

William Spell, directcr, sales, wsB-Tv
Atlanta, named VP. sales and market-
ing, Cox Broadcast:ng,

Jimmy Lee, director, print design, Buena
Vista Television, Burbank, Calif.,
named VP.

Jeff Eggleston, video production coordi-
nator, NATPE, Santa Monica, Calif.,

81
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Fates and Fortunes

named manager, video production.

Michael Jacobs, VP, distribution, Keller
Siegel Entertainment, joins DSL Enter-
tainment Group, Los Angeles, as VP,
worldwide sales.

Matt Cooperstein,
VP, Western
region and pro-
gram develop-
ment, ITC Enter-
tainment Group,
Los Angeles,
named executive
VP, domestic
television.

Gerette Allegra,
producer, The
Dick Cavett Show, joins New World
Entertainment, New York, as director,
first-run syndication, East Coast.

Cooperstein

RADIO

Lowell, Mass., joins WVEZ-FM
Louisville, Ky., as program director
and moming co-host.

Pat Crocker, NSM, KIMN(FM)/KALC(FM)
Denver, joins Jones Satellite Networks,
Englewood, Colo., as regional affiliate
sales manager.

Jerry Lyden, moming drive personality,
kMIx(Fm) Tracy, Calif., joins WHWH
(AM) Princeton, N.J., in same capacity.

John Sebastian, program director,
KSLX(FM) Scottsdale, Ariz., joins KZLA-
FM/KLAC(AM) Los Angeles in same
capacity.

Emily Beys, VP, sales and team leader,
McGavren Guild Radio, named
VP/senior account manager, The
Interep Radio Store, New York.

1.D. Freeman, VP/GM, KZLA-FM/
KLAC(AM) Los Angeles, joins KDMX(FM)
Dallas as GM.

Appointments at KOSI{FM)/KEZW(AM)
Denver: Nancy Rowe, account executive,
Kxpk(FM) Evergreen, Colo., joins as
NSM; Arthur Samuel, director, market-
ing, Metro Networks, Denver, joins as
sales manager.

Jennifer Castson, account executive,
KMXR(FM) Corpus Christi, Tex., named
local sales manager.

Diane Cridland,
program director,
KDKA(AM) Pitts-
burgh, joins
WGMP(AM)
Philadelphia as

Y director, program-
ing and opera-
tions.

Brad Fuhr, account
manager,
WMIL(FM) Wauke-
sha, Wis., joins WOKY(AM) Milwaukee
as local sales manager.

Erik Braverman, producer, Westwood
One Entertainment, New York, named
West Coast director, talk programing.

Louis Power Ill, engineering staff,
operations, WTVR-TV Richmond, Va,,
joins wcLM(aM) Highland Springs,
Va., as GM.

Jim Cerone, program director, WZPL(FM)

Greenfield, Ind., joins WENS(FM) Shel-
byville, Ind., as music director.

Mark Mason, GM, ESPN Radio Net-
work, joins WINS(AM) New York as
executive editor and program director.
Bob Bronson, midday personality and
assistant program director, WSSH-FM

Cridland

CABLE

David Zaslov, executive VP, cable distrib-
ution and business development, NBC,
New York, named president, cable dis-
tribution.

Humter Shaw, director, new business
development, TCI Great Lakes Divi-
sion, joins Rifkin & Associates, Denver,
in same capacity.

Ruth Minetto Tatom, regional marketing
manager, The Disney Channel, joins
Home & Garden Television, Los Ange-
les, as regional director.

Appointments at Showtime Networks

Inc., New York: Robin Walker, manager,
trade and sports publicity, named man-
ager, communications, sports and event

Saltman Fraenkel

programing; Mark Becker, director, busi-
ness affairs, film acquisitions, Home
Box Office, New York, joins as
VP/counsel; Steve Saltman, consultant,
Saltman Telecommunications Associ-
ates, joins as VP, program enterprises
and distribution; Sallie Fraenkel, consul-
tant, named VP, marketing and opera-
tions.

Appointments at Marcus Cable: John

Monsen, GM, TCI Cablevision, Hous-
ton, joins as district manager, Glen-
dale/Burbank, Calif., system; Jim Steet,
special projects manager/assistant GM,
named district manager, Morristown,
Tenn., system; Frank Hare, operations
manager, Fort Worth system, named
district manager, Lanett, Ala., system.

Jason Korfine, director, marketing,
Broadway Video Entertainment, joins
USA Networks, New York, as director,
consumer products.

w

Taran Swan, direc-
tor, channel
development,
Nickelodeen,
New York,
named VP, chan-
# nel development,
Nickelodeen
International.

Rich Milar, direc-
tor, sales and ser-
vices, Prevue
Networks, Tulsa, Okla., named direc-
tor, local ad sales and merchandising.

Appointments at SportsChannel
Regional Network, Woodbury, Conn.:
Mark Shuken, VP, programing and oper-
ations, SportsChannel Pacific, named
VP/assistant GM, New York; Daniel
Ronayne, VP, marketing, and Marie
Agnelli, director, communications,
Woodbury, extend their responsibilities
to include NewSport and Prime.

Appointments at American Movie
Classics, Woodbury, N.Y.: Lewis
Bogach, director, documentary produc-
tion, named VP; David Sehring, director,
acquisition, named VP, programing
acquisition.

Stacy Cowan Gray, VP, creative services,
Popcorn Channel, New York, named
VP, creative services and consumer
marketing.

Swan

Appointments at The Inspirational Net-
work, Charlotte, N.C.: Dewey Crim,
director, broadband video services,
BellSouth, joins as executive VP; Rod
Tapp, senior VP, Jones International
Ltd., joins as COO.

MULTIMEDIA

Appointments at WETA-FM-TV Washing-
ton: Jim Corbley, director, engineering,
operations and production, named
director, operations and administration;
James Cutright, engineering supervisor,
named director, engineering; Lewis
Zager, engineering manager, named
director, production.
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Steve Hibbard, program director,
wWNwV(FM) Elyria, Ohio, joins Superau-
dio, Englewood, Colo., as programing
manager.

Anthony Tramontana, senior supervising
auditor, BDO Seidman, New York,
Jjoins Katz Media Group Inc. there as
manager, accounting services.

Leslye Schaefer, senior VP, marketing
and prometions, VHI, New York, joins
Scholastic Productions there as senior
VP, marketing and consumer products.

Michelle Kearney, VP, Latin American
and Asian television sales, Alliance
Entertainment, Los Angeles, joins
Solomon International Enterprises,
Beverly Hills, Calif., as VP, interna-
tional sales.

Colin Stewart, CEO, Magnatone Enter-
tainment, Nashville, joins Speer Com-
munications Ltd. there as COO.
William Wilkinson, VP, human resources,
Capital Cities/ABC Inc., joins The
Walt Disney Co., Burbank, Calif., as
senior VP, human resources.

ADVERTISING/MARKETING

Appeintments at
Friedland Jacobs
Communications,
Burbank, Calif.:
Nancy Fletcher,
VP, broadcast,
Jacobs & Gerber
Inc., joins as VP,
creative and syn-
ergistic develop-
ment; Luis Estra-
da, VP, creative
services, TNT and Cartoon Network,
Latin America and the Caribbean,
joins as senior VP, creative services,
Friedland Jacobs Latin America.

Simon Lynds, CEQ, Scott Lynds, Lon-
don, joins Katz International Ltd.,
New York, as president/CEQO.

Fran Mallace, LSM, CableRep Phoenix,
Phoenix, named GSM; Joe Fablano
joins as technical manager; Tracy Reike
named traffic manager.

L Y

Fletche

Robert Clark, corporate director, market
development, Matrixx Marketing,
Cincinnati, joins Opinion Research
Corp., Princeton, N.J., as associate
director, information technology/
telecommunications practice.

David Lawenda, account executive, Pre-
mier Advertiser Sales, Chicago,
named VP, Western sales manager.

Fates and Fortunes

Helen Kelty, manager, information ser-
vices; James Misleski, art studio manag-
er, and Bill Salzman, account director,
D’ Arcy Masius Benton & Bowles, St.
Louis, named VPs.

SATELLITE/WIRELESS

Appointments at U.S. Satellite Broad-
casting, St. Paul/Minneapolis: Mary
Kay Wedel, VP, special markets, Show-
time Networks Inc., New York, joins
as director, commercial business; Skip
Desjardim, director, event programing,
Viewer’s Choice, New York, joins as
director, pay per view; Rick Abbott,
producer, ABC Sports, New York,
joins as director, on-air; Sally Babcock
joins as marketing assistant.

Appointments at Group W Satellite
Communications, Stamford, Conn.:
Francie Leader Dampf, manager, affiliate
relations, Eastern division, named VP,
national accounts; Carolyn Gossman,
manager, special markets and affiliate
administration, named director; Lynn
Wells, regional manager, Western
region, affiliate relations, named
director; Ken Mullane, regional manag-
er, Central region, affiliate relations,
named director, Eastern division.

Robert Meyers, director, corporate
financial planning and investor rela-
tions, Hughes Electronics Corp., joins
DirRecTV Inc., Los Angeles, as
CFO/executive VP,

Appoiniments at Digital Broadcast
Corp., New York: Emile Nerfinger, in-
vestor, broadcast licenses and real
estate, joins as chairman/CEQ; Joel
Strasser, director, corporate communi-
cations. People’s Choice TV, joins as
VP, marketing and corporate commu-
nications.

Steve Blum, manager, consumer market-
ing, U.S. Satellite Broadcasting, joins
The Carmel Group, Carmel-by-the-Sea,
Calif.. as president and principal.

TELEMEDIA

Bob King, director, private networks,
General Instrument, joins ACTV Inc.,
Southern California, as senior VP.

Appointments at TV Week Interactive,
Tribune Media Services, Chicago: lim
Donahue, database products sales rep-
resentaiive, television listings, stocks
and weather, named product manager;
Joanna Thompson, video producer/mul-
timedia designer and account repre-
sentative, Vanguard Technology
Group, jeins as producer.

Appointments at Music Line, New
York: Phil Rosenthal, director, sales and
marketing, Billbeard Entertainment
Marketing, joins as VP, sales and mar-
keting; Brian Dusseau, assistant director,
marketing, named director, Classical
and Jazz categories.

Gerard Farrell, con-
| sultant, entertain-
ment and political
L | research and mar-
| keting, joins Tele-
| TV, Los Angeles,
.| as senior VP,
research.

Richard Glassberg,
CNN and Head-
line News, New
York, named
sales manager, Turner Interactive Mar-
keting and Sales the-e.

Susan Wyland, editor, Martha Stewart
Living, joins Disney Online, Burbank,
Calif., as VP/ed#orial director.

Robert Meyers, senior VP, strategic plan-

ning and business development, Viacom
Interactive Services, joins NBC Interac-
tive Media, New York, as senior VP.

Appointments at Prodigy Services Co.,
White Plains, N.Y.: Jennifer Rogers, con-
sultant, Capital Cities/ABC, New York,
joins as VP/GM, en-ertainment divi-
sion; Sandy Smabens, senior director,
multimedia, Atlantic Records, joins as
VP/GM, music division; Brian Ek, VP,
government affairs, named advisory
member, Congressional Internet Cau-
cus.

Farrell

DEATHS

Kem Dibbs, 78, the fi-st actor to play
space hero Buck Ragers on television,
died March 28 in Rancho Mirage, Calif.
Dibbs appeared as the futuristic space
hero when the show debuted on April
15, 1950. He also appeared in Studio
One, Playhouse 90 and the Hallmark
Huall of Fame. Film credits include “The
Ten Commandments,” “Paths of Glory”
and “Fate Is the Hunter.”

Andrea Caruso, 70, founding father and
director general, Eutelsat, died April 5
in Rome. Caruso retired from Eutelsat
in 1989 after eight years as head of the
organization. Before that he was
deputy director general at Intelsat.
Caruso began his career at the Italian
Ministry for Posts and Telecommuni-
cations.

—Cempiled by Denise Smith
e-mail: d.smith@b&c.cahners.com
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Allbritton Communica- |
tions Co. and ABC have I
signed a 10-year affilia-
tion agreement that All-
britton says is the longest

and largest for the net- |
||

work. Switching are wciv-
Tv Charleston, S.C. (from
NBC, in August); wJsu-Tv
Anniston and wcrFT-Tv
Tuscaloosa, Ala. (from )
CBS on Sept. 1), and
wBSG-Tv Brunswick, Ga./
Jacksonville, Fla. (from
WB Netwark). Five of All-
britton's nine TV stations
already are ABC affiliates:
kaTV(TV) Little Rock, Ark.;
KTUL(TV) Tulsa, Okla.;
wHTM-Tv Harrisburg/Lan-
caster/Lebanon/York, Pa.;
wsET-Tv Lynchburg/Roa-
noke, Va., and wiLA-Tv
Washington.

Broadcaster/publisher Tri-
bune Co. reports an 8%
decline in operating |
profit for the first quar-
ter of the year, compared |
with the same period a
year age, and a 3%
increase in revenue.
The Chicago-based com-
pany blames the losses on
newsprint prices, which
were 30% higher in the
first quarter of this year.
That drove up newsprint |
expenses by $12 million.
The revenue increase was |
attributed to growing ad
revenue and recent acqui-
sitions, including KHTV(TV)
Houston. Also last week,
Tribune completed its pur-
chase of UHF kTTv-TV for
$70.5 million cash. Tribune |
won the station at an auc-
tion last August. In the
meantime, Tribune has
turned kTTY into a WB Net-
work affiliate (Tribune has
invested in the network).

Continental Cablevi- |
sion is buying several
Minneapolis-St. Paul
area cable systems,
estimated to be worth
$262.5 million, from a
Meredith Corp./New Her-

InlBrief

‘ Disney signs four-show deal with CBS

In an agreement that covers this season and next, Walt
Disney Television will produce four specials for CBS, with
the first scheduled to air next month during the May |

‘Siskel & Ebert’

sweeps.

The Siskel & Ebert Interviews (Wednesday, May 15, 8-
9 p.m.) features the movie critics conducting interviews
with actors Tom Hanks, Brad Pitt and Mery| Streep plus a
conversation with director Steven Spielberg.

In making the announcement, Dean Valentine, presi-
dent, Walt Disney Television, cited the studio’s relation-
ship with the network in producing specials. “This part-
nership has evolved out of our long-standing relationship
in specials with CBS, and that's due to the efforts of Paul
Villadolid, vice president, specials. This new package of
specials involves an even wider range of entertainment
and entertainers than we have produced before, beginning with Siskel and Ebert’s
in-depth interviews with some of today's most successful Hollywood talents.”

Specials two and three will focus on ice-skating. Beauty and the Beast: A Concert
on lce will air in November. It will feature an all-star cast of Olympic champions.
Scott Hamilton’s Holiday on Ice will be telecast in December. Hamilton will be jcined

by colleagues and former competitors.

The date and subject of the fourth special yet to be determined.

'1

—5C
_

itage Associates partner-
ship. Continental will pay
approximately $125 million
in cash and assume $90
million of the partnership’s

| debt.

ABC will package its
May sweeps promotion-
al campaign under the
banner “ABC May: We
Entertain You.” The
campaign is designed to
focus viewers on special
programing, including the
five-hour miniseries Larry
McMurtry’s Dead Man’s
Walk, and is headed by
Alan Cohen, executive
vice president, ABC Mar-
keting, who took over in
March. In addition to a uni-
form on-air look, the May
sweeps campaign will fea-
ture consistent graphics
for print and outdoor
advertising. The campaign
launched on April 14 and
will continue through the
sweeps.

Bohbot Entertainment
& Media has decided
not to go forward with

I its planned public

stock offering and will

turn to private investors to
finance its expansion into
overseas markets and ani-
mation production. Bohbot,
a top distributor of chil-
dren’s programing, says it
is close to selling 35% of
the syndication/ad sales
company to a major U.S.
media outfit for $40 mil-
lion—-$50 million. Bohbot
had planned to take about
41% ot the company pub-
lic, but pulled out last week
as a result of weak de-
mand. Meanwhile, Holly-
wood-based independent
Film Roman says it in-
tends to file with the Secu-
rities and Exchange Com- |
mission next month fora |
possible public stock offer-
ing. The animation studio
is known for its work on
such series as The Simp-
sons, Garfield and Friends
and Bobby's World.

Two staffers of King
World Productions’
Inside Edition are
appealing a federal
judge’s ruling that bars
them from following two
executives of a health

maintenance organization
for a story on high execu-
tive salaries at HMOs. A
Philadelphia judge issued
a temporary injunction ear-
lier this month against
reporter Stephen Wilson
and producer Paul Lewis,
saying their use of hidden
cameras and other tactics
threatened the executives’
right to privacy. No frial
date has been set for the
lawsuit filed in February
against Wilson and Lewis
by two executives of U.S.
Healthcare. King World
officials say Inside Edi-
tion's story on HMOs will
air next week. !

California’s appellate
court has overturned a
jury’s decision to order |
the estate of Star Trek |
creator Gene Rodden-
berry to pay his first
wife, Eileen, more than
$4 million in damages
stemming from an agree-
ment the couple reached
as part of their 1969
divorce settlement. At the
time, Eileen Roddenberry
was awarded half of Rod-
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denberry’s eamings from
the 1960s TV series. Rod-
denberry sued her ex-hus-
band in 1987, claiming the
agreement entitled her to
share in the profits from all
Star Trek ventures after
the divorce. The lower
court denied most of that
claim, but found she was
entitled to profits from the
first-run spin-offs Star
Trek: The Next Generation
and Star Trek: Deep
Space Nine. Calling it “a
case thal should never
have been,” the appeals
court ruled that Rodden-
berry had no interest in
Star Trek ventures created
after 1969.

wrss(Tv) Atlanta has
added three original
one-hour specials to
its Sunday evening
program block for the
1996-97 season. They
will be part of its four-hour
TBS Destination Sunday
block at 7-11 p.m. that
begins with the regular
weekly series National
Geographic Explorer. The
specials (at 9 p.m.) are
Ghost Stories (on haunt-
ed houses, Oct. 27), Peo-
ple Covers (a behind-the-
scenes look at People
magazine, Dec. 15) and
World's Best Commer-
cials (no date set).

Under the banner Fox
Kids Spring Reading Pro-
gram, the Fox Chil-
dren’s Network is
launching a program
that wiil allow children
to read along with Jim
Henson's Animal Show by
providing open caption-
ing. Fox executives hope
that the scrolling text will
aid children in developing
their reading skills.

also

The Associatior for Maximum Sar-
vice Television last week elected
lames C. Keelor /s new board chair-
man at M5TV"s annual meeting
held during the NAB convention in
Las Vegas. Keslor is president of |
Cosmos Broad:asting, The board
re-elected Nicholas D,
Trigony, president of Cox's broad-
cast division, M3TV secretary-trea-
surer, and electzd 23 members of the board,

Al Vecchione, prasident of MacMeil/
Lehrer Productions, is stepping

| pany. A veteran of more than 40
years in the news and information
1 business, Vecchione has produced
| and overseen thousands of hours of
programing for public and commaear- |

movie stars to move into
the new medium in the
early 1950s, producing
such series as The Gene
Autry Show, Annie Oakley,
The Ranye Rider and Buf-
falo Bill Jr.

NATFE Chairperson
Jayne Adair has left her
post as rational sales
manager at CBS's Pitts-
burgh D&0O, kpoka-Tv. Adair
could not be reached for
comment, but sources say
the wall-regarded sales
veteran could be headed
for CBS’s ad sales unit,
CBS Television Sales.

Ascent Entertainment

“Through this project,
which FCN will expand
further in the summer, we
can expose children to
essential life skills like
reading and literacy in a
very direct manner,” says
Margaret Loesch, presi-
dent, Fox Children's Net-
work. Jim Henson's Ani-
mal Show debuts today
(April 22) at 8-8:30 a.m.

MGM Television's The
Outer Limits ranked as
the top weekly first-run
drama among adults
18-49 during the week of
April 1 for the first time
since its premiere last
September. The sci-fi
anthology also outper-
formed reigning action-
hour-king Star Trek: Deep
Space Nine in households
for the first time that week,
when both series aired
repeat episodes.

Gene Autry will receive
the 1996 Los Angeles—
area Governors Award by

cial television. His retirement is | | Group is buying out

affective Juna 30. bankrupt rival PPV ser-
vice SpectraVision, giv-
ing creditors 27.5% of the

the board of the Academy
of Television Arts & Sci-
ences, in tribute to the
famed singing cowboy’s
long career in broadcast-
ing. Autry, founder of
Golden West Broadcast-
ers, was one of the first

company in exchange for
$60C million in debt. As-
cent will merge its pay-per-
view sutsidiary On Com-
manc Video with Spectrav-
ision, 1o provide service to
approximately 1 million
hotei rocms worldwide.
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Glilorials

COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

The digital age, day one

It was hard not to feel a sense of history at last week's NAB
convention, which may well be remembered as the first of
the new broadcasting era. The banners proclaiming the com-
ing digital age: “1000 lines. No Waiting,” **America is
Ready. Are You?” were omnipresent. One was even towed
behind a small plane above the Las Vegas convention center,
proclaiming “HDTYV: Television for the 21st Century” in
wide, lazy circles that belied the urgency of the message.

That urgency carried through to the speeches inside,
where Michael Jordan, Rupert Murdoch (if grudgingly) and
Bob Wright all spoke of the need to get on with the digital
future. If that future hadn’t been clear before, it seemed to
be made clearer by the Westinghouse demonstration of a
new digital TV transmiuter.

Although FCC Chairman Reed Hundt remained a Doubt-
ing Thomas on the need for a standard—and back in Wash-
ington some techno types were dragging their feet as well,
a majority of FCC commissioners—Susan Ness, James
Quello and Rachelle Chong—were telling the NAB throng
that they believed mandating—not merely authorizing—a
digital standard was the answer. We agree. Those dragging
their feet are in danger of scraping up enough dirt 1o bury
the broadcasting indusiry.

Here comes the camel

The main danger in broadcasiers caving on the V-chip/rat-
ings system (or knuckling under to government pressure in
general) was always that the move would embolden the gov-
ernment 1o stick its nose ever further into television content
(that proverbial camel’s nose under the tent). Even if the chip
and ratings system turned out to be a more workable, less
intrusive end than it appeared to this page, the means repre-
sented a disturbing precedent of disingenuousness and bully-

ing. Give in to a bully and you might as well help him open a
direct deposit account for your lunch money.

That pattern appears to have been set. Armed with such
rhetorical carrots as “entirely voluntary” and the big stick of
“public interest,” which one must broadcast in or lose one’s
multimillion—dollar license, Washington feels free to go for
everything from kids TV quotas to free time for political
candidates, and even to go after the Nielsen ratings system.

The tag team of Reed Hundt and Vice President Al Gore
were addressing those various points in speeches 1o the
NAB. Hundt, in calling for a hearing on the suggestion that
broadcasters give free time to candidates, said it was “an
unparalleled opportunity to justify the special place of free
TV in our hearts and lives.” We beg to differ. Such “unpar-
alleled” opportunities make of free TV a captive medium.

Gore, for his part, was giving helpful suggestiens about
how much programing broadcasters should air, what kind
of programing it should be and when they should air it.

It’s not a camel, it’s the whole herd.

So much for compromise

Several weeks ago (April 1) we floated what appears to
have been a lead balloon—a two-pronged approach 1o the
children’s TV dilemma. The broadcaster could opt to pro-

| vide a promise-performance narrative that the commission

could judge case-by-case (Plan A) or specify a three-hour
minimum {Plan B). We felt that the voluntary nature of the
broadcaster’s choice avoided the First Amendment prob-
lems of an imposed solution, and allowed both sides an
opportunity to declare victory and move on.

The genius of this suggestion has so far been lost on the
combatants; we have yet to attract an adherent from either
side. That gives rise 10 several possibilities: (1) it’s a bad
idea, (2) it's a good idea whose time hasn’t come or (3) the
two sides just aren’t ready for a compromise. We think (3)
and (2) but we’re open to the possibility of (1).
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