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Must Reading from

December 2 1996

TOP OF THE WEEK / 4

DTV standard issue left to marketplace Broadcasiers have reached a deal with comput-
er makers on digital TV siandards and will ask the FCC to adopt the Grand Alliance system’s remaining
specifications for compressing video, delivering sound and sending the signals over the wirwaves. / 4

Digital deal diminishes auction opposition Broadcasters will face less opposition in
coming battles in Congress over digital TV spectrum auctions. As part of last week's agreement on
a digital TV standard, the computer industry agreed not to support efforts in Congress for auctioning
the spectium allocated for digital TV. / 7

NBC wins November sweeps NBC knew there
was little risk in declaring victory during the recent
sweeps. From Oct. 31 through Nov. 24, it averaged an 11.4
Nielsen household rating/19 share and a 7.4,19 tor adulis

EYEMARK

Entertainment

A Unit ot CBS Enterprises

)

Eyemark Entertainment and the Partner
Stations Network will jointly produce pro-

grams for the 1997-98 season. / 14 18-49. / 14

FCC Commissioner
Ness says the agency
will move quickly to
authorize digital
tekevision. / 6

Broadcasters urge FCC to hold off on auctions More than 650 siations have signed a filing that urges the
FCC 1o let their indusiry hang on to the spectrum while it converts from analog to digilal service. / 20

BROADCASTING / 39 i CABLE / 51

| C-SPAN’s Lamb slams FTC plan for news

MCA buys Multimedia shows MCA has acquired
long-running Sally Jessy Raphael plus Jerry Springer and Pat
Bullard, as well as library rights to 29 years® worth of Don-
ahue and syndication rights to Crook & Chase. / 39

Failing soap goes down the drain ABC will
drop low-rated daytime drama The Ciry March 28 1o make
way for a half-

hour spin-oft of
General Hospiral.
GH2 will rotate
kev General Hos-
pital cast members
in high-concept
story lines that
intersect. / 39

Jim Steyer, founder of advocacy group
Children Now, has formed a new company,
JF Kids, to develop, produce and distribute
Gualily children’s programs for various
media, including broadcast television,
cable and the Internet. / 42

Strong thrive in

| syndication Duayiime talk
shows still deliver more GRPs
in key women’s demographics
than does any other program
genre, and the overnight suc-

Show proves that talk remains
. the healthiest business in day-
ume TV—despuL nearly two dozen failed launches

over the past three years. / 26 Cover by David Borucki

Leno and Letterman battle continues iis
been five vears since Johnny Carson announced that he
would step down trom The Toniglit Show, but the

| drama of late night still sizzles. / 28
-
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channels C-SPAN chief Brian Lamb calls 1he Federal
Trade Commission’s p an 10 force some Time Warner cable
systems to carry an additional compeltitive 24-hour news
service antithetical 1o First Amendment principles. / 52

Cablevision challenges SNET wiring Cablevi-
sion Systems has filed a complaint with Connecticut regu-
lators 1o halt Southern New England Telecommunications’
mnstallation of power cables on utility poles,
charging that SNET’s wiring violates sately /l
codes and poses safety risks. / 53 ( s

- ‘/; A
Telemﬂ:ﬂg \,\ g ,,/l 1C A
whs. 2o 2
‘Monday Night Football’ site /// wWrrrze .

| SCOres Use patierns at ABC T
as siruck a aea
S_pons Monf/uyANfg/r! Football _Web- worth $15 million-8$20
site reflect viewing patierns during miftion, doubling its
the Monday night games that indicate Shgre_“’;nEX?w,:O 20%
football fans are watching and surf- 209 97ing =xciie 8

. . ~ reach to AQL’s mem-
ing at the same time. /60 bers. /62

TECHNOLOGY / 63

Special Report: New Facilities Broadcasters and
cable networks are beirg driven by the 1996 Telecommunica-
tions Act. advances in digital video compression and the pros-
pect of digital TV toward all-digital, muliichannel facilities.
For system integrators, that means business is booming. / 64
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Way paved for PCTVs

Computer industry prepares to make its play for piece of TV audience pie

By Chris McConnell
WASHINGTON

ome channel surfers in a few
years will be trading in their

remote controls for a mouse and
keyboard if the TV industry’s newest
players have their
way.

“We in the PC
industry can pro-
vide eyeballs.”
says Intel’s Paul
Misener.

“If broadcast-
ers are looking for
eyeballs, they
ought to be work-
ing with us™ adds
Jeff Campbell,
Compaq’'s man-
ager of govern-
ment aftairs.

Campbell. Mis-
ener and others
say they will have
their chance to make a pitch for the
viewing public’s attention now that
their industry has signed a peace treaty
with the broadcast and set manufactur-
ing industries (see story. page 6). With
the FCC now on a course 1o set a
national digital TV standard before
year's end, both broadcasters and com-
puter makers are forecasting a new age
of television in which PCs will join
televisions on the receiving end of TV
signals.

“|The compromise| really empowers
the consumer to choose,” says Microsoft
Government Affairs Manager Jack
Krumholtz.

"We can attempt to influence the mar-
ket in terms of sets,” says James Burger,
counsel to Apple Computer. Burger pre-
dicts that his client and other computer
companies will be building TV tuners
into their boxes two years from now.

Others speculate that viewers will
use those tuners to watch news updates,
then possibly cruise the Internet to learn
more about a story. Burger predicts
cross-industry deals on programing and

information content, while Campbell |

forecasts new services that neither

broadcasters nor software makers have |

even thought of yet.
“This is all about future innovation,”
says Campbell. “Who would have

thought of the Internet five years ago?”
Several broadcasters agree with all

“We in the PC industry
can provide eyeballs.”
—Intel’s Paul Misener

the talk of merging TV and PC worlds.
although some are not so sure whether
to regard the PC companies as friend or
foe.

“Everybody is both,” says NBC
| Executive Vice President of Technolo-
gy Michael Sherlock. “*Microsoft is
already NBC''s partner and competitor.
“I just see more of it.”

“I think this is a major breakthrough
in the distribution of data,” says CBS
Senior Vice President of Technology
Joseph Flaherty. CBS Senior Vice Pres-
ident Martin Franks agrees with the
predictions of convergence, citing the
attraction of being able to scan news
programing while at the computer.

l And Meredith Broadcasting Group

President Phil Jones goes even further.
“The computer screen will be the tele-
vision screen.” Jones says. I think the

wwwW americanradiohistorv com

| functions of the television and the func-
tions of the computer will be consoh-
dated into one entertainment center.”

But while agreeing with the poten-
tial opportunities in broadcasting to
computers, broadcasters are more
enthusiastic about the chance to broad-

cast any digital
picture at all.

“It has
removed an
obstacle.” Mark

Richer. executive

director of the

Advanced Tele-

vision Systems

Committee, says

of the compro-

mise.

“We get a stan-
dard.” says
CBS’s Flaherty.
“1'm happy
because it’s over
and we can now
get closer to the

implementation process,” adds NBC’s

Sherlock.

Set makers sound a similar note.
“Digital TV sets will start being sold in

[ 1998, says Gary Shapiro, president of
the Consumer Electronics Manufactur-

| ers Association (CEMA).

Shaprio also predicts those televi-
sions wilt be providing computer-type
data just as the PC makers seek to pro-
vide TV programing through their
products.

I Shapiro adds that his group’s mem-
bers are ready for any PC makers look-
ing to get in on the television business.
“We know how to fiercely compete on

| the basis of price.”

The PC and TV makers could find
themselves waging more than pricing
battles once broadcasters begin send-
ing digital signals. Computer compa-
nies say they are not ruling out the pos-
sibility of promoting a ditfferent—and
perhaps incompatible—display tech-
nology trom the ones set makers are
planning.

Their compromise with the broad-

| casters and set makers calls for leaving

" December 2 1996 Broadcasting & Cable
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- DOES THIS MESSAGE
CONFUSE CHILDREN?

Education about alcohol and friendly and that

spirits are evil stuff

is critical for adults who
¥ choose to crink and for and this is absolutely
parents and their chil- niot true. We have too

dren. The hasic fact many people coming

S . N

about alcohol is that

iato courts saying we

Just had a beer and
standard servings of beer, wine and distilled spirits  what this (decision) does is level the playing field

comain equal amounts of alcohol.* and let people know once and for all that a drink
And that’s why last year, the Federal Court of is a drink is a drink. We have been pushing for

: Canada struck down that country’s ban on televi- this for many years end now we have been

! sion advertising of distilled spirits — a decision vindicated.”
applauded by the founder of Mothers Against For more than half a century, distillers have
Drunk Driving (MADD) in Canada. John Bates: subscribed to a voluntary code stressing responsi-

‘ “We are very happy...because the present ble advertising directed 1o adults who choose to

Situation gives the impression to the public that drink. That won’t change just because we are
somehow wine and beer are ‘nice little drinks’ advertising on television,

» 73]

e =

DISTILLED SPIRITS COUNCIL OF THE UNITED STATES

uivalency based 3 y Guidelines 5 ne, 1/ € 5 d $pifits 196 Distilled Spirits
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standardization of the controversial
picture “formats’ 1o the free market
rather than the FCC. Shapiro and oth-
ers say the set makers still plan to build
sels incorporating the |8 formats origi- |
nally envisioned by the seven-compa-
ny Grand Alliance.

“1 think [they| will probably become

Jop of the Weelk

a de facto standard”™ Flaherty says of

| the picture formats.

Computer companies are not so sure.
“Maybe we can build a better mouse-
trap.”
“There's a possibility of warfare,” adds
Apple’s Burger, although Burger and
others also predict possible pariner-

ships with broadcasters that might
involve a new screen technology.

“It will be a market decision,” Intel’s
Misener says of any digital TV format

says Microsoft’s Krumholtz. | competition. He adds that such an

approach will be a boon 10 both “those
who watch TV and those who watch
PCs.” L

Removing the offending interlace

Broadcasters, computer makers leave contentious standards issue to marketplace

By Chris McConnell
WASHINGTON

hen in doubt, cut it out. That's
the conclusion of some 25
negotiators for the broadcast,

consumer electronics and computer
industries after weeks of wrangling
over the picture formats specified in the
Grand Alliance digital TV standard.
Computer engineers long had balked
at the standard’s inclusion of “inter-
lace™ scanning formats. Broadcasiers |
had insisted that the interlace technolo-
gy is necessary—at least for now—io
provide the best picture. |

In the end the two sides decided to
shift the decision 10 consumers rather
than the FCC. Their deal calls for remov-
ing all 18 picture formais from the stan-
dard—including those employing inter-
lace scanning. Broadcasters now will
ask the FCC 10 adopt the Grand Alliance
system's remaining parts. which include
specifications for compressing video,
delivering sound and sending the signals
over the airwaves.

The participating computer compa-
nies—including Microsott, Intel,
Apple and Compag—also pledged not
1o seek an auction of the channels slat-
ed for digital TV. “The purpose of this

industries have settled their dispute.

proceeding to a vote.

in the new technology.”

both sets of rules by April.

FCC wants to move qurckly on DTV

FCC officials pred|ct action on the digital TV
standard before year’s end now that the battling

Commission officials last week were plan-
ning to invite a quick round of comments on the
compromise deal—through Dec. 6—before

“l am confident we will proceed expeditious-
ly," said FCC Commissioner Susan Ness, who
set the Nov. 25 deadline that prompted nego-
tiators to submit thelr agreement last week.
Ness greeted the deal warmly: “It provides
broadcasters and consumer electronics manu-
facturers with the certainty they need to invest

“The agreement will be great for the now brighter future of DTV," added
| FCC Chairman Reed Hundt, who had voiced concerns about both the need
to set a government standard and the proposed standard's treatment of
computer industry issues. “Broadcasters, consumer electronics manufactur-
ers and our world-class computer industry, working together, can start plan-
ning huge new worlds and uses of TV in the digital age,” Hundt said.

Commissioners James Quello and Rachelle Chong also greeted the
compromise with praise and calls for quick action: “There has been ample
posturing and dithering about; it Is now showtime,” said Chong.

Once commissioners wrap up the rulemaking on the standard, they will
need to complete two more sets of rules before broadcasters can begin
delivering the service. FCC officials say the commission plans to compiete

Susan Ness

—CM
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understanding is 1o further the common
goal of expeditious launch of digital
television.” the groups teld FCC Com-
missioner Susan Ness in their report on
the agreement.

The deal left both sides claiming vic-
tory—compuier companies because
they succeeded in removing interluce
and the rest of the formats from the
government standard, and broadcasters
because they eliminated another obsta-
cle 1o launching a digital service.

“It brings us one step closer to digi-
tal and high-definition television,” said
National Association of Broadcasters
President Eddie Frius.

“*We can do formats that were not in
the standard.” added Compaq's Jeff
Campbell.

The agreement came at the end of a
marathon negotiating session at Wash-
ington’s Covington & Burling law
firm. Broadcast negotiators oftered the
compromise during the first day of the
session, sources say, but both sides did
not agree to the final deal until days
later.

One side not claiming victory was
the contingent of filmmakers that has
been opposing the standard’s specifi-
cations for a screen aspect ratio. The
group has been pushing for a standard
that would guarantee that films are
shown on 1elevision in the same shape
in which they appear on the movie
screen. “The deal that seems to be

| coming together is one that does not

accommodate our core concern.” says
Larry Chernikoff, who represented
the filmmakers during the bargaining
tatks.

The Directors Guild of America last
week sent Ness a letter explaining its
continuing objections. The group col-
lected a list of signatures including the
likes of George Lucas. Sydney Pollack
and Mel Brooks. “Our core requirements
are modes!.” the signatories said. ]

W - v P S e N
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Digital deal

Jop of the Weelk

diminishes

auction opposition

McCain still likely to raise issue at Senate Commerce

By Heather Fleming

roadcasters may be forced into
B another battle on Capitol Hill

next year over digital TV spec- |
trum auctions. but at least they’ll face
less opposition.

As part of last week 's agreement on a
digital TV standard. the computer
industry agreed not to support efforts in
Congress for auctioning the spectrum
allocated for digital TV. Computer com-
panies were not a driving force in the
auction debate in the last Congress. but
they were always a threat. With Senator
John McCain (R-Ariz.)—a digital TV
spectrum-auction proponent—poised
10 chair the Senate Commerce Commit-
tee nex!t year. one less opponent is good
news for broadcasters. |

But McCain says he will not give up
his battle to auction the digital spectrum
despite opposition on both sides of the
aisle. He admits he has “consistently
lost™ battles with broadcasters, but says
he ""will continue to fight on principle.”

With McCuain in the battle is a
unique coalition of budget hawks and
“free-marketeers” who want an auction
1o help balance the federal budget. |
Also on the senator’s side are Wash- |
ington watchdog groups. including the [
Media Access Project, which want to
use spectrum auction revenue to fund
“public interest™ projects including
additional educational TV programing.

“The new face of Congress—the
so-called more moderate face—prob-
ably means the issue of spectrum auc-
tions is not dead.” says Pete Sepp,
vice president for communications of
the National Taxpayers Union. “In
the spirit of reaching across the aisle.
spectrum auctions seem to be a natur-
al candidate [because] there is a
potential for a tremendous deficit
reduction and it may appeal to some
members who are looking for com-
mon ground on corporate welfare
issues.” NTU wants all federally
owned commodities to be auctioned.

BET Holdings Chairman Robert
Johnson also sides with McCain and
says he will attempt to rally support
among the Congressional Black Cau- |

cus. The National Cable Television
Association’s (NCTA) position is to

allow the broadcasters to get the spec- |

trum only for digital TV.

The Clinton administration opposes
auctioning the digital spectrum. but
proposed as part of its FY '97 budget

Another fight

Broadcasters face another battle

over spectrum, filing comments
to protect UHF channels 60-69.
See page 20,

blueprint a complete transition to digi-
tal TV by 2005. Under the plan. the
analog spectrum would be auctioned to
raise an estimated $17 billion.

But some broadcast industry and
Capitol Hill backers of the industry’s
position fear the administration could
rethink its position next year in a bud-
get deal.

Several Democratic and Republi-
can congressional aides. however. say
there is little chance of the tide turn-
ing in favor of digital spectrum auc-
tions in the Commerce committees;
extensive hearings on the issue in the
104th Congress showed overwhelm-

ing opposition to the idea. Last sum-
mer. House and Senate Commerce
Committee leaders. along with Senate
Majority Leader Trent Lott (R-Miss.)
and House Speaker Newt Gingrich
(R-Ga.) sent a letter to the FCC ask-
ing the commission to award digital
licenses to broadcasters by April I,
1997.

"l don't see a groundswell of politi-
cal support for an auction [of the digital
TV spectrum].” says a senior congres-
sional source. “[1If McCain continues to
push]. he could be isolated like he was
on the telcom bill.”

Still, the issue is sure to be
rehashed in the new Congress. Repre-
sentative Billy Tauzin (R-La.). who
will chair the House Telecommunica-
tions Subcommittee. has promised a
complete review of all aspects of the
digital transition. He opposes an auc-
tion, but instead opened the door to a
"lecase™ of the spectrum to help
finance public television. In
exchange. broadcasters would be
relieved of some of their public inter-
es! responsibilities.

“The issue will never be dead until
[broadcasters] get their licenses [for
the digital channel].” one Senate aide
predicts. “The problem is [that] with a
balanced budget within reach. there is
enormous political pressure to bal-
ance the budget in a short period of
time.” Spectrum auctions always
appear an easy source of revenue, the
aide says. “but broadcasters succeed-
ed last year in educating a lot of peo-
ple on the issue.™ a

FCC will not hurt the effort abroad.

Mark Richer, executive director of the Advanced Television Systems
Committee (ATSC), predicts that FCC adopfion of the technology will pro-
vide a boon to the system in other couninies.

“They very much want the United States to get our wark done,” Richer

says.

Have Grand Alliance staﬁ&ard,
will travel

Backers of the Grand Alliance digital T standard are hoping last week's
compromise will promote the technology in more places than the FCC,

Broadcasters and others predict that the broadcasting standard could
find & homa in Latin America and the Asia Pacific region. | think we have
a high probability of driving the Amercan standard into several countries,”
says CBS Senior Vice President of Tachnology Joseph Flaherty.

He says the digital standard stands about a 75% chance of evolving into
a Westem Hemisphere standard. He also thinks the technology has about a
50% chance of winning adoption throughaut the Asia Pacific area.

“We're really making headway." Flahery says, adding that last week's
agreement to drop the picture formats from the standard now before the

—CM
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WCA: cable network deals prove eluswe

Association wants program-access law to cover mdependems

By Harry A. Jessell
WASHINGTON

he Wireless Cable Association is
Tcompluining that Viacom and

other top cable programers are
withholding programing from wireless
cable operators or demanding that they
pay more than conventional cable
operators.

“These anticompetitive practices
carry the threat of crippling video com-
petition.” the WCA says in a tiling with
the FCC. which it hopes will be includ-
ed in the agency’s annual report to
Congress on TV competition.

“We consider this a very serious
problem and are looking for assistance
from the FCC. the Federal Trade Com-
mission and Congress.” says Andy
Kreig. WCA vice president and gener-
al counsel.

The 1992 Cable Act requires verti-
cally intergrated cable programers—
those owned by companies with cable
systems—to make distribution deals
with wireless cable and direct broad-
cast satellite operators and other non-
cable video providers. Such deals must
be on the same terms as those with
cable companies.

But only two of the 13 networks
cited by WCA belong to vertically
intergrated companies and are subject
to the law. The two—American Movie
Classics and Bravo—are part-owned
by Cablevision Systems, the TK
largest cable operator.

That the other |1 networks are
“independent™ points to the need for
additional legislation. says Nick
Allard, WCA’s top lobbyist. “We
believe the fair access rule should
apply across the board. We intend to
pursue legislation [next year| that
would accomplish that.”

Among the | ] are Viacom's M2 and
TVLand. They had been subject to the
program-access law until last July.
when Viacom spun off its cable sys-
tems 1o Tele-Communications Inc. It's
unclear whether Viacom was still sub-
ject to the law at the time when WCA
claims it withheld programing.

WCA says its rundown of non-coop-
erative cable networks comes from four
wireless cable operators preparing to
launch digital wireless cable services.
WCA declines to identify the four, say-

Not playing ball

WEA's fist of cahle networks (and Ehair gwnarns)
that it says ane withholding programing fram
| | wiresess cable operators or overchang ng for it

ing the operators are reluctant to pub-
licly complain about companies with
whom they are trying to do pusiness. ) Withholding
Tele-TV. the programing arm of | AMC. Brava (Rainon Programing’ fx, Fax |
Bell Atlantic, PacTel and Nynex. ithas | | wews (Fox) MSNBC (NBC. Microsaft) M2,
“all the programing it need.and nearly Tviand (Viacam
all it wants™ for planned digital wire- Overcharging
less cable launches. says Tele-TV | | A & E, History {NBC/ABC/Hearst) CNBC (NBC)
Media COO David Grant. ESPN (ABC, Hearst) HGTV (Scripps Howard)
But. he says. Tele-TV has had trouble Lifetirme {HearsLBC)
cutting deals with some programers. | —
particularly Rainbow. With the trend | on as many ditferent distribution plat-
among new networks 1o become cable | forms as possible. On the other hand, he
exclusive, he says, the government | says, Viacom would oppose extension of
“needs to get involved if they want this | the program-access law to independents.
to be competitive market in the future.” Lifetime’s policy is to deal with
Viacom Washington representative | wireless cable in a “non-discriminatory
Tom Polgar declined comment on the | fashion.” says spokeswoman Meredith
specific allegations. But he says Via- | Wagner. “We do a lot of business in
com'’s overriding goal is to get carriuge | wireless.” »

News Corp. petitions FTC
to block TW/ Turner merger

By Michael Katz vise Atlanta Braves baseball on
WASHINGTON WTBS(TV) when it is converted to a “free-
market superstation.” A source believes
ews Corp.’s Fox News Channel | that the Braves are vital to WTBS.

N has fired the latest shot in the Time Warner has protested the
feud between News Corp. and | News Corp./MCI DBS venture ASkyB
Time Warner/ Turner by petitioning | by asking the FCC to revoke the satel-
the Federal Trade Commission to | lite license. pointing out that when
rescind its approval of the $6.5 billion | MCI merges with British Telecom.

Time Warner/Turner merger. I both partners wiil be foreign-owned.
In its filing, Fox says there is “com- Turner has accused News Corp.
pelling evidence” that Time Warner | Chairman Rupert Murdoch of using his
withheld information from the FTC | newspapers—including the New York
that would prove the merger is anti- | Post—to bad-mouth Time Wamer. He
competitive and therefore render the | called Murdoch "a scum bag" and
consent decree ineffective. "The merg- | “slimy,” and compared him to Adolf

- er is likely to injure competition sub- | Hitler. Tumer later apologized about the

stantially in the future. and indeed has | reference 1o “the late tiihrer,” but direct-
already done so during the public com- | ed the apology 1o the Anti-Defamation
ment period,” Fox says. League. not to Murdoch.

That statement refers to Fox’s com- Fox is not alone in its opposition 1o
plaint that Time Warner, influenced by | the merger. Similar petitions have been
Ted Turner. now vice chairman of | filed at the FTC by the City of New
Time Warner. reneged on a deal to ] York: the State of New York; the Small
carry the Fox News Channel on its | Cable Business  Association;
cable systems, which have 11 million | Bloomberg LP; the Wireless Cable
subscribers. Time Warner denies hav- | Association; U.S. Small Business
ing made such an agreement. Administration, C-SPAN: (he Con-

Since the channel was rejected by | sumers Union; Consumer Federation
Time Warner, Fox has blocked Turner | of America; Media Access Project, and
from acquiring rights to nationally tele- | Center for Media Education. »

(
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Universal Television bas fulb-dhrottle =ction with major att

TKR launches with accelerated brand awareness from the proven
first-run success of the network mega-hit, Knight Rider. Now, Team
Knight Rider fuels a totally new hour of high-tech excitement. TKR is

1996 MC o Talevison LTD. Al Righs Reserved TA K ' N G A C T ' D
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SHT U ITRIDER
revved and reéﬂy to deliver audiences' looking for action And it comes
fully-lcaced with the marketing and merchandising pow=ar you expect

from the world leader in cne-tour action-adventure. Buckle up!
TKR is high-octane televisior. Available Now For Fall 1997.

TOo THE EXTREME.
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Jop of the Weelks

Combination of stations will cover 62% of country

By Steve MccClellan
NEW YORK

yemark Entertainment and the Part-
E ner Stations Network consortium

of broadcasters have formed a non-
exclusive joint venture that they hope
will develop at least two shows for the
1997-98 season. including a weekend
action hour and an early-fringe strip.

As for the strip, PSN and Eyemark
executives say they are evaluating both
half-hours and hours, reality shows,
game shows and other genres. The
PSN board of directors, Eyemark and
CBS station executives are scheduled
to meet today (Dec. 2) to evaluate eight
projects and possibly decide to go
ahead with one or more of them.

The partners may also target other
time periods, but they have ruled out
one: weekday late night, where Eye-
mark doesn’t want to give co-owned
CBS's David Letterman any more
competition than it already has.

EYEMARK

Entertainment

A Unit of CBS Sntarpriass

Together, the PSN stations and the
CBS station group cover 62% of the
country, constituting a formidable
launch platform for new first-run pro-
grams. With the cancellation of Day &
Date (announced two weeks ago). the
CBS-owned stations and many of the
PSN stations have early-fringe pro-
gram needs. But according to Michael
Lambert, PSN managing partner, the
strip projects under consideration
could also be used earlier in the day by
stations that already have early-fringe
commitments for next season.

“We picked Eyemark because they are
acompany like us that is driven by broad-
casters and understands stations and time
period needs very well,” Lambert says.
“It’s a very important deat for us.”

Adds Eyemark President Ed Wilson:

to develop shows

“PSN offers a great cross section of
stations,” including affiliates with the
Big Four networks. as well as UPN and

| WB. "We think it’s a good opportunity

for both parties.”

Two years ago PSN developed
Behind Bars, a half-hour strip that
aired exclusively on PSN stations. Last
season, the group developed the Jim J
& Tammy Faye talk show with distrib-
utor Worldvision.

The PSN station group partners
include LIN Television. Sinclair/River
City, Pappas Telecasting, Providence
Journal Broadcasting and Malrite
Communications. The consortium
comprises 69 stations in 45 unduplicat-
ed markets covering 32% of the U.S.

Eyemark, the Westinghouse-owned
program distributor, syndicates Psi
Factor and is rolling out Martha Stew-
art. the weekend half-hour, as a strip
for the 1997-98 season. The company
also is launching the new talk show
The Gayle King Show. [

Eight in a row for NBC

Network wins November sweeps, followed by CBS, ABC, Fox

By Lynette Rice
HOLLYWOOD

D ominating the competition for the

past seven consecutive sweeps
affords NBC certain privileges.
which is why the network projected on
Nov. 26 that it would win its eighth.
Although the sweeps weren’t set to
end until the next day, NBC knew there
was little risk in declaring victory in
both total viewers and the key adults 18-
49 demographic. From Oct. 31 through
Nov. 24, NBC averaged an 11.4 Nielsen
household rating/19 share and a 7.4/19
for adults 18-49. (Because of the
Thanksgiving holiday, final numbers
won't be available until today, Dec. 2.)
CBS, in comparison, was running
second with a 10.2/17; ABC was in
third with a 10.0/16; Fox was fourth
with a 7.8/12, followed by UPN’s 3.6/6
and The WB’s 2.8/4.
“The November sweeps seem to be a
reflection of what the season is looking
like,” says Warren Littlefield, NBC’s

entertainment president.
“The season began for us
with huge growth, a great
story in the opening two
weeks of the season. We
had growth on six out of
seven of the nights.

*Then a funny thing hap-
pened when we hit October
with the political [coverage]
and the wacky world of
Ross Perot...really, October

forget,” Littlefield says.

*“Once that was over, we hit the second
week of November and the viewing
habits started to come back into focus.
Looking now at the last couple of weeks
in November, that's where we were
when we started the season.”

In all, NBC bragged that it had not
only the top five shows in both house-
holds and adults 18-49 (ER and Sein-
feld among them) but the most nights
(four) represented in the top 20 for the
key adult demo.

www americanradiohistorv com

d NBC's Littlefield wins
was a month we'd prefer 10 pragging rights.

As of Nov. 24, CBS was averaging a
4.6/12 in adults 18-49—a 2% drop from
last year—while Fox was up 7% in the
demo with a 5.5/14. ABC, in contrast,
was second in the demo at 5.8/15 but
down 18% in rating and
21% in share. UPN jumped
from last year's 2.1/5 to
2.2/6, while The WB
increased from 1.1/3 10 1.4/3
in the demo.

Changes to NBC's sched-
ule should emerge in Janu-
ary, when the first of its mid-
season replacements appears
on Wednesday in the old
time slot of The John Larro-
quette Show. Chicago Sons,
starring Jason Bateman, will
join the lineup, which has suffered from
lackluster ratings—especially compared
with those of ABC's Drew Carey Show
and Grace Under Fire.

NBC will wait, however, to see how
ABC’s new lineup of Grace at 8 p.m.
and Drew Carey at 9 p.m. will perform
before it makes any more changes
beyond adding Chicago Sons.

Littlefield also promises that two
new sitcoms will debut in the Thursday
“must see” lineup by March. |

— -
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Rosie O’Donnell
Ricki Lake

Jenny Jones

Oprah Winfrey
Jerry Springer
Sally Jessy Raphael
American Journal
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Source: NSI, Oct.'96, 3-6pm, First Run Syndication
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Newlywed Hour!

1 Powerhouse!

STATION TIME PERIOD WOMEN 18-33 WOMEN 18-49

WITI 3:00pm 5.6 3.7

WITI 4:00pm 39 35
WV 5:00pm 33 s
WISN  3:00pm 29 24
WISN  4:00pm 28 37 (™
WDIT  4:00pm 20 15 L2
WDIT  3:00pm 18 14 (1‘
WIMI 3:00pm 1.1 1.4 A
WIMJ  3:30pm 1.1 1.8 2

COLUMBIA TRISTAR

‘ _.& ,r.‘, -" ;:.-'&._

TELEVISION DISTRIBUTION
TELEVISION ADVERTISER SALES
a SONY PICTURES ENTERTAINMEN™ company

The Leader in Young Adult Programming. © 1956 Cokemola THStar Te Akt Al i Remésvod
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FTC studying
liquor ads

But probe reportedly will
include beer and wine
By Heather Fleming

[ he distilled spirits industry ap-
pears to be making progress in its
effort 10 create an even advertis-

ing playing field with beer companies.

An investigation launched by the
Federal Trade Commission into alco-
holic beverage advertising on TV will
initially target not only distiller Joseph
E. Seagram & Sons but Stroh Brewery
Co.. the nation’s fourth-largest brew-
ery. the Wall Sireet Journal reporied
Nov. 27.

The FTC’s reported probe into all
alcohol advertising could be bad news
tor broadcasters. who take in more than
$600 million a year from beer ads.

Because the FTC is a luw enforce-
ment agency. it cannol confirm or deny
that an investigation is taking place. Bul
a spokesperson for the agency said,
“The broader question of alcohol adver-
tising directed 1o underage consumers™ |
1s a concern of the commission. “We
can do this by looking at advertising
placement. content or both.”

Seagram said 1t was not aware of any
subpoena received trom the FTC and
declined comment. Stroh did not return
calls seeking comment.

Seagram’s decision last summer 10
| advertise its Chivas Regal scoich and

Crown Royal bourbon on TV prompt-
| ed the Distilled Spirits Council of the

United States (DISCUS) 10 lif1 its
decades-old ban on broadcast advertis-
| ing ithree weeks ago. |

FCC Chairman Reed Hundt has crit-
icized the action, and al a recent press
conference drew a distinction hetween
beer and liquor broadcast advenising,
saying “liquor is quicker.” The FCC
has not yet decided how it will treat the
voluntary ban reversal. and is not par-

| ticipating in the FTC investigalion. an

FCC source said.

‘We should preserve the status
quo.” a source in Hundt’s office said.
Advertising is not the only distinction
hetween liquor and beer. the source
said, citing the difference heiween the

| two in 1ax laws and grocery store

sales. ]

Jop of the Weelk

CosedlCirclit

HOLLYWOOD

MCA revs ‘Team
Knight Rider’

he big news from MCA last week

was its planned acquisition of the
Multimedia talk shows (see page 39),
but the company will have some new
action to go with all the 1alk next sea-
son. MCA Syndication President Jim
McNamira told BROADCASTING &
CaBLE. McNamara confirmed that
the company plans to syndicale a new
weekly companion action hour 10 its
popular Hercules and Xena series.
Although McNamara wasn’t naming
names, industry sources say the show
is Team Knight Rider, a first-run
weekly action hour update/spin-off of
the popular NBC series trom Univer-
sal that ran from 1982 10 1986.
Details of the new hour, sel 10 debut
n fall 1997, are expecied to be
unveiled this week.

Layoff lowdown
Employes at New World are begin-
ning 1o get word of layoft sever-
ance packages now that the FCC has
approved News Corp.'s acquisition of
the company and New World has
notified the rank and file that it
expects the deal to close by mid-
January. Some senior executives,
already 1old of their fute, aren’t 100
happy about the severance terms.
“You're being paid without anything
10 do, but at the same time if you
leave early, you lose vour potential
bonus or stock options,” says one
New World executive in that predica-
ment. The executive says the policy
has riled some because “publicly.
they say they ‘re doing everything
they can to help our people.” Accord-
ing to a memo issued 10 employes by
New World Communications Group
President Arthur Bilger. laid-off
employes without employment con-
tracts who are not being offered new
Jobs by Fox will get one week s pay
for cach year of employment. plus
1wo weeks' pay for signing a release.
Some employes considered crucial
are being offered an additional six
weeks' severance 10 stay until the
deal closes, and a few of those will

get 12 weeks’ more severance if they
agree 1o stay until June 30.

NEW YORK

WBIS+ at work

P roposed business/enteriainment
network WBIS+ plans 10 run paid
programing produced by The
Employment Channel when WBIS+
launches early next year. Employ-
ment Channel President Broderick C.
Byers says the two companies last
Wednesday reached a tentative
agreement for Dow Jones/ITT—
owned WBIS+ 10 air Employment
Channel segments from midnight 10

I a.m. Launched in 1992. the private-
ly owned channel airs local/national
job listings and employment-related
news and (raining segments.

SAN ANTONIO

Too many to name
One TV-radio group that’s not
remaining stationary is Clear
Channel Communications Inc. With
all the deals the company has been
cutting, it has run oul of room to
report its holdings on the compuny
stationery. Previously. the call letiers
of its stations were listed. by city.
down the lef1 side of the page. Now,
Clear Channel is listing only the
cities. “We can’t put all of the sta-
tions on there now,” laughs Mark
Mays, senior VP—operations. “We
have 200 radio stations!” The sta-
tionery. which is used for new releas-
| es.is produced in-house, so the refor-
matting was €asy. he says.

WASHINGTON

Chairman to commissioner?
I s FCC Chairman Reed Hundi look-
ing for new fields to conquer? Cali-
Sfornia Law Business thinks he
should. In a Nov. 18 article, the pub-
lication makes a case for Hund tak-
ing over as the nexi baseball com-
missioner. Hundt could use his info-
highway expertise 10 boost the
game’s ratings in the cable/DBS and
broadcast worlds. And the children’s
lelevision champion could help “set a
high moral tone™ for the game, the
| journal suggests.

www americanradiohistorv com
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To help his g;ame,
he’ll gladly spend $700

on a new set of irons.
Or for that matter, a satellite dish or two.

Have you seen how affordable those new dishes are? You can ket America’s golfers
have. Bur adding The Golf Channel to your basic package is an easy way to hang on to
your most desirable subs. The ones with the premium channels The ones who spend money
on pay-per-view. And undoubtedly the ones youw’ll soon be targeting ‘or cable modem and
other new money-making services. The Golf Channel on basic could be your best anti-satellite
defense system. So call your regional Golf Ckannel rep today, before you lose another sub.

Come see us at the Western Cable Show at booth #4674.

G

THE GOLF CHANNE!L

Northeast Southeast Central Western
Christopher Swan Chuck Pumphrey Chuck Conner Peter Clifford
(617) 547-1882 (407) 363-4653 {606) 292-2535 {310) 648- 6686

http://www.thegolfchannel.com
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‘Broadcasters seek to keep chs. 60-69

Hundreds of stations urge FCC to hold off on auctions

By Chris McConnell
ith a host of would-be
users eyeing channels

W 60-69, broadcasters

this month are circling the wag-
ons around the UHF territory.

More than 650 stations have
signed a filing that urges the
FCC to let their industry hang
on to the spectrum while it
converts from analog to digital
service.

“Stations should be assigned
the most technically appropri-

“There is no reason summarily
to destroy an entire industry
of as many as 400 active,
operating television stations.
The owners and operators of these
stations are worried, frightened
and angry over the death threat

hanging over their heads.”
Community Broadcasters Association

graming and local community
presence requirements.

“There is no reason summar-
ily to destroy an entire industry
of as many as 400 active, oper-
ating television stations,” the
Community Broadcasters
Association told the FCC. “The
owners and operators of these
stations are worried, frightened
and angry over the death threat
hanging over their heads.”

“The entire spectrum that has
been allocated for broadcast
television should be utilized in

ate and least interfering DTV
channel from the widest possible array
of candidate channels,” said the broad-
caster group, whose signatories include
the four networks, the NAB and the
Association for Maximum Service
Television (MSTV).

The filing follows the FCC’'s July
proposal for matching some 1,600 tele-
vision stations with a new channel for
digital TV. Part of the commission’s
plan includes keeping new TV assign-
ments in the 60-69 range to a mini-
mum. By keeping the band largely
clear of new stations, the commission
hopes to reallocate channels 60-69 to
another service and then auction the
spectrum.

Public safety officials and others
like the idea.

“Federal, state and local public safe-
ty agencies are in desperate need of
additional radio spectrum,” the Associ-
ation of Public-Safety Communica-
tions Officials-International (APCQO)
told the FCC. “The spectrum now
allotted for television channels 60 to 69
is a prime candidate for meeting a por-
tion of those public safety needs.™

The International Association of
Chiefs of Police added that police need
more spectrum to do their job. “If a
minor reduction in television protec-
tion standards results in fewer assign-
ments in TV channels 60 to 69, the
commission is obligated to consider
that information and its impact on the
protection of Amierican citizens,” the
group said.

Motorela, which makes the “land
mobile™ gear that police and other
public safety officials use. also
endorsed the idea and suggested that

the FCC place even fewer new TV sta- |

tions in the 60-69 band. While the
commission proposed placing about
24 digital stations in the band,
Motorola said the FCC should keep
the digital TV allotments between
channels 60 and 69 to no more than
five stations.

Also backing the “early return” of
channels 60-69 was the Citizens for a
Sound Economy Foundation. “Given
that incumbent broadcast licensees will
have the use of 12 mhz of spectrum for
a yet-undetermined length of time, the
least the commission can do now is to
ensure that an estimated $10 billion
worth of spectrum is made available
for other uses,” the group said.

Broadcasters countered that spec-
trum decisions “should not be made on
the basis of revenue gain.” The broad-
cast group also said an auction of the
spectrum now would earn less than an
auction later.

The broadcast group submitted its
own proposed “Table of Allotments,”
which calls for assigning more than
130 digital TV channels in the contest-
ed band. The broadcasters said that
their approach would cut down on
interference to analog and digital
broadcasters and would also displace
fewer low-power television stations.

The commission has predicted that
only 55%-65% of the LPTV stations
will be able to continue operations if
the FCC adopts its proposed allotment
table for advanced TV.

This month the low-power operators
are asking for the FCC to create “a new

order to accommodate local
origination LPTV stations,” added
LPTV operator Media-Com Televi-
sion. The company also suggested that
permanently displaced LPTV stations
that originate programing be compen-
sated for their entire investments by the
new spectrum users.

While the low-power stations worry
about the future of their business, sev-
eral other full-power broadcasters have
concerns about individual digital chan-
nel assignments proposed by both the
FCC and the broadcasters.

McGraw-Hill Broadcasting, for
instance, said it could not concur with
the broadcasters’ recommended digi-
tal assignment for three McGraw-Hill
stations. Renaissance Communica-
tions also said it did not agree with
four proposed assignments in the
broadcast table.

Chris Craft/United Group voiced
concern about the FCC’s proposed
allocation for its Secaucus, N.J., sta-
tion; and Silver King Communications
objected to the commission’s plans for
its Vineland, N.J., station.

The National Cable Television
Association (NCTA), meanwhile,
voiced concerns about the broadcast-
ers’ plans for using the new channels.
The cable group said the FCC should
limit the broadcasters to one digital
program service each rather than allow
them to provide multipie programs
within the 6 mhz channels.

“We would recommend...that the
commission clarify the broad goals—
and specifically the ‘one’ versus ‘mul-
tiple” channel use issue—before re-

class of permanent station for LPTV | solving the channel allocation issue,”

operators who meet all full-power pro-

| NCTA said.
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| @ ] Cognizant

See things more clearly,

DU'RE ABOUT TEN FEET TOO CLOSE

Turning information inte the kind of insight essential to the success of your business.
It's just a few steps away. Call us at 1-888-Cognizant.

www americanradiohistorv com


www.americanradiohistory.com

You can't afford to ignore your invest-
ments in SP. But the future is definitely digital.

So where are you going to start?

f production

Your migratiom path starts anywhere. Anytime.

With the Betacam SX™ system, the ques-
tion is not really where or when to start, but
how big an investment to start with. Because
the Betacam SX system

integrates smocthly with

1996 Sony Electronic Allrights res Reproductian in whole or in part witt

www americanradiohistorv com

LET'S TALK

SYSTEM TO

your news operation at any level of investmert.
Start with a Betacam SX one-piece
camcorder with high quality 4:2:2 digital
acquisition. Or start with the Betacam SX
Hybrid Recorder for the flexibility of transmis-
sion to mas-
ter control

to editing

to satellite

DNW-A100/A50/A45/A30/30/A22

Video Hybrid Recorders
The industry’s first hybrids: hard drive
editors with 1ape capabilitie:

recording to
studio recording to magazine news to ENG to

- non-linear editing. The Betacam S).

system makes news for everybody.

hibited. Sany and Betacam SX are trademarks of So clures on moniors are sinulated
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ABOUT GETTING FROM THE BETACAM SP™

THE DIGITALLY NETWORKED NEWSROOM.

Mix and match SP and SX

for as long as you want.
With Beta-

cam SX equipment

DNW.- 7/%0/30WS Betacam SX

One-Piece Camcoarders

Full bandwidrh digial 4:2:2 acpasion. yOU can add digital
SX to your existing SP newsroom operation or
go fully digital while maintaining
established analog acquisition
and archives.

Compatible with tape,

parts and operations.

DLE-110 Live Edit Controller

try the new Betacam SX Hybrid Recorder
to reglace the Betacam SP player in your edit
system or in

on-air playback.

Because

DSM-T1/R1 Digital Satellite
Modulator/Demoduiator
Designed for high speed transmissicn
through a narrow tuinnel

even the inter-
connections and rack size of your naw
SX Hybrid Recorder are the same as
vour old SP recorder.

Don’t be left behind as

the Betacam SX system goes cn

Start editing before you finish recording

How easy is your conversion to an &ll-

digital newsroom going to be? For starters, just

more information.

air. Call 1-800-635-SONY, ext. SX fo

SONY
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Alaska governor tries to maneuver DISCUS

Alaska Governor Tony Knowles has filed a petition with
the FCC asking for a formal ban on TV and radio liquor
ads. The petition makes a connection between drinking,
advertising and the effects of alcohol nationwide. Knowles
has also sent a letter to the Distilled Spirits Council (DIS-

CAl seeks review on digital data

transmission policy

CAl Wireless Systems Inc. has asked the Mass Media
Bureau to review its Oct. 17 Public Notice announcing the
bureau’s policy that Multipoint Distribution Service (MDS)
channels and leased Instructional Television Fixed Service
(ITFS) frequencies may not be used for “upstream” digital
data transmissions, such as Internet messages. CAl says the
notice appears to limit the provision of high-speed digital
data services to only one-way “downstream” service and
does not allow a permanent authorization for *upstream”
service. The public notice

has had a “chilling effect on

the ability of wireless cable

| appear to have less ﬂexnblhly
1o determine the best use of their spectrum, vis-a-

[ | CUS) asking it to refrain from advertising on the airwaves. |

[1) 11
operators to attract invest-W/al Shl
ments because...operators
vis other competitors like traditional cable ielevi-
sion and telephone companies,” CAI says. I I

dark. Under His Direction Inc. (UHD), licenseholder of
KUHD, proposes to Iranster the station license 1o Vision Lati-
na to return the siation 1o the air. The Mass Media Bureau
said this was *“a false hope,” but the administrative law
judge disagreed. In another enforcement activity, the FCC
fined WINL-FM Linden, Ala., $8,000 for EEO violations.

FBI referrals

The FCC'’s Office of the Inspector General in its semiannu-
al report says two investigations opened this reporting peri-
od have been referred to the FBI. One is open “pending the
development of further evidence by this office.” Details
cannot be provided because the *“target is unaware” of their
interest. The FBI is “actively investigating” the second
case, which involves “possibly illegal attempts to manipu-
late commission decisions.” Another investigation

first referred to the Department of Justice on
March 5 is still under way. The Inspector Gen-
eral’s office is working with the FBI, the U.S.

Autorney’s Office for the District of Colum-

bia and a grand jury.

FCC extension for

reply comments

The FCC has extended the
filing time for reply comments on
proposed policies for developing the

initial channel allotments for digital
TV (MM Docket No. 87-268). They

Not responsible for all that Jaz

Jencom Broadcasting, the former licensee of
wvic(Pv) East Lansing, Mich,, filed a response to the Mass
Media Bureau's Oct. 4 charges that Jencom had broadcast
indecent material during the Jaz McKay program June 3
between 6 and 10 a.m. It argued that no sanctions should apply
because it was not the licensee of WviC when the alleged inde-
cent material aired; even if it was, it claims the alleged inde-

members of the public rather than an employe of Jencom, and
the commission does not require the use of prerecording or
electronic delay. Jencom says the commission’s indecency
standard is “‘generally, unenforceable for vagueness.”

FCC modifies IVDS auction

The FCC modified its auction rules for Inieractive Video and
Data Service (IVDS) to give special treatiment 10 smaller
companies. Under the new rules, a “very small business™—
with average gross revenue of no more than $3 million for
each of the preceding three years—will get a 15% bidding
credit. A “small business”—an entity with average gross rev-
enue not exceeding $15 million for each of the preceding
three years—will get a 10% bidding credit. The commission
also increased the initial upfront payments for participation
in the auction to $9,000 per MSA license and $2,500 per
| RSA license.

KUHD keeps its license
! I An FCC administrative law judge ruled against a Mass
Media Bureau recommendation and allowed KUHD(AM) Port
| Neches, Tex., to keep its license. The station went dark Aug.
18, 1994, because of financial difficulties and since then had
’ twice been granted special lemporary authority to remain

Edited By Heather Fleming

| cent words were from an “open” telephone line by unknown |

are due Jan. 10.

Wireless auctions
The Wireless Bureau’s FY *96 report shows that the bureau
auctioned 2,008 licenses to 326 winners (291 of which were
small businesses) for broadband PCS, 900 mhz Specialized
| Mobile Radio. Multipoint Distribution Service, and direct
broadcast satellite. Together they raised over $11 billion.

Rim shot, please

| Are a couple of comedians running the show at the FCC?
USA Today in a Nov. 21 arucle called FCC Chairman
Reed Hundt the “Clown Prince of Communications™ and
“The Technology Tickler'” for his sense of humor: “He is
impish, a bit mischievous, with a deadpan delivery that
brings to mind that guy in the old Joe Isuzu ads.” The Wal/
Street Journal reported that Commissioner Susan Ness
also knows how to crack a joke: “Ness jokes of distillers
sponsoring shows for kids like Barney’s Happy Hour, and
changing Sesame Street 1o Bourbon Street.”

Incoming class

| Ten new members, including four freshmen, will serve on
the House Commerce Committee in the 105th Congress.
The new Republicans are Steve Largent (Okla.), Barbara
Cubin (Wyo.) and freshmen James Rogan (Calif.) and
John Shimkus (111.). Democratic additions: Tom Sawyer

| (Ohio), Al Wynn (Md.), Gene Green (Tex.), Karen

i McCarthy (Mo.) and freshmen Ted Strickland (Ohio) and
Diana DeGette (Colo.). Strickland is a one-term member
who was defeated by Representative Frank Cremeans in
’94, but won his seat back this year in a rematch. The Sen-
ate has not yet settled on committee assignments.

—
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WHILE SOMEONE IN
YOUR OFFICE IS
ADDING UP THE

COSTS OF MIGRATING
TO DIGITAL, WE'RE
REDUCING THEM.

The rcbust algorithm

z-“ ' Mix and match SP and SX for as

long as you want.

MPEG-2 4:2:2 P@VIL

{ fi
(e
helps vou do things faster TM / Add digital SX to your existing SP

DNW-A100/A50/A45/A30/30/A22
Video Hybrid Recorders
dusiry's first s. h n

and reduce operating costs, operation or go fully digital while mairtain-

making Betacam SX™ the ing established analog acquisition and

maost cost efticient praduct that Sony has made for archives. What's more, metal digital SX tape costs

broadcast systems. about the same as analog oxide.

Merge digital with the Cost of tape, parts and maintenance drastically

tape world without reduced. n

paying a In the Hybrid Recorder, that tape travels less
penalty. distance at a slower speed. Causing less friczion
L — To begin and breakdown on heads. And parts are less
l_)le Fiece Ca-mcorders
deHalioiz HiL with, SX expensive as well. The upper drum in the recorder,
camcorders are almast half the cost of the last for instance, is half the cost of your current drum.
| camcorder you bought. They have better video, Don't be left behind as the Betacam SX systam
better audia and record 60 minutes on your goes on air. Call 1-800-635-SONY, ext. SX for
curr_ent 30 minute tapes mare infarmation. SONY

DREAM

wi v ed. Sony X Y.
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COVER STORY_TALK TELEVISION

The Many Faces of Talk TV

The watchword in falk shows these days is
caution. Buyers and sellers, after watching
nearly two dozen launches fail over the past
three years, are taking a long, hard look
before commiting to a new show. For 1997,
there are only half as many talkers in the
pipeline than at this time last year.

The genre’s most recent success story has
been the kinder, gentler talk of Rosie O'Don-
nell. And then, of course, there’s Oprah, in its
10th year and still delivering the best ratings in
key women’s demos. The talk genre remains

4

the healthiest business in daytime TV.

At night, the talk show battle rages on
between Leno and Letterman. And with some
30% of U.S. households watching TV between
11:.30 p.m. and 1 a.m. (as of October), others
are vying for the late-night limelight.

Talk has found a home on cable as well,
from CNN to Comedy Central, although dis-
cussions are more likely to center on current
events than cross-dressing chiropractors.

In this fifth annual special report, BROADCAST-
ING & CABLE provides the latest word on TV talk.

The Strong Get Stronger

Weak fall by wayside, while solid performers gather ratings strength

By Cynthia Littleton

he talk show business is
emerging from a period

of growing pains.

A decade after The Oprah
Winfrey Show shot up the
charts. daytime talk shows still
deliver more GRPs in key
women’s demographics than
does any other program genre.
And the overnight success of
The Rosie O’ Donnell Show
proves that talk remains the
healthiest business in daytime
television, although it is not
immune to the boom-and-busit

Oprah Winfrey (King 'World)
Montel Williams (Paramount)

Jenny Jones (Warner Bros.)
Rosie 0'Donnell (Warner Bros.)

Sally Jessy Raphael {Multimedia)
Maury Povich {Paramount)

Ricki Lake (Columbia TriStar)
Jerry Springer {Muitimedia)
Leeza* {Paramount for NBC)

* Migtsen NT) numisrs Sepl. 2-Rov, 11

TALK TV'S TOP

Regis & Kathie Lee {Buena Vista TV)

Sowrce: Nislsen Syndication Sarvice, Sapt 2-Mov. 11; GAR rafings where avnilabie

vice president, director of pro-
graming for Katz Media.

“In real terms, none of the
[talk] shows that started this
September can be considered a
success yel. and that makes
stations hesitant to commit to
new ones.”

On the other hand, even
rival distributors concede that
Rosie O'Donnell has been a
boon to the daytime land-
scape. Four months after Rosie
moved inte Phil Donahue’s
old New York studio, Warner
Bros. has renewed the show
through 2000 in about half of

| R

HHs 18-34 18-49 2554

cycle.

After nearly two dozen failed launch-
es over the past three years, industry
veterans say buyers and sellers are
becoming more discriminating when it
comes to gambling on a4 new show.

Six weeks before Junuary's NATPE
syndication sales convention, half as
many new shows are on track to launch

in 1997 as were in the pipeline at this
time last year (see story. page 32). But
forecasters predict that the tatk market-
place is headed for a recovery next year
as the gap between supply and demand
NAITOWS.

“Most people expect the decks will
be cleared of [under-performing
shows] by February,” says Bill Carroli,

WwWWwW americanradiohistorv com

the country, gamering record and near-
record license fees in major markets.

Rosie redux?

Success often breeds success, but more
often it breeds imitators. Sources say
Bette Midler, Joanna Kermns and other
stars have been suggested 1o studios as
candidates for their own talk/variety
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vehicles. But major distributors
haven’t jumped (o capitalize on Raosie
O Donnell’s success; too many lost
money last year on frustrated efforts to
clone Ricki Lake.

At the local level, programers ques-
tion the effectiveness of trying to com-
pete with talk shows in markets stacked
with wall-to-wall 1alk blocks in morn-
ing and afternoon. Many note that the
highest-performing new
strips of the season thus far
were designed to counterpro-
gram talk: Paramount’s reali-
ty-clip magazine Rea! TV and
Worldvision’s court show
Judge Judy.

“Stations are looking at the
marketplace differently this
year,” says Barry Thurston,
president of Columbia TriStar
Television Distrib-

ution. “Talk shows
have reached a sat-
uration point, but
that means that a
lot of existing
shows are work-
ing.”

With a little help
from John F.

Kennedy dr.. Oprafi
began its 11th sea-
son Sept. 3 with its highest pre-
miere-day national rating in
three years. Barbra Streisand,
Michael Jordan and other
high-power guests have helped
boost the show's national
Nielsen household average 7%
over this time last year.

Winfrey's plans are the
subject of constant specula-
tion, but with about 18
months to go on her contract
with King World. colleagues say the
highest-paid woman in television is
focused on her talk show.

*“She made a decision earlier this
year to have more fun with great guests
and unusual ideas,” says Tim Bennett,
president of Winfrey's Harpo Produc-
tions, citing the new monthly feature
“QOprah’s Book Club.” Titles discussed
in those episodes have topped the retail
publishing charts since September.

Oprai’s continuing strength and
Rosie’s ascent have helped quiet con-
troversy over shows branded “trash
talk TV™ last year by conservative
activist William Bennett and others.
Media buyers say some big-ticket
advertisers remain jittery about sensa-
tionalism-prone talkers. But none of
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the traditional heavyweights have suf-
fered significant defections, mostly
because their ratings have remained
constant while newcomers struggle.
Warner Bros.” Jenny Jones has
proved to be the most resilient. The
unwelcome publicity stemming from
the 1995 Michigan murder case involv-
ing two former panelists has not caused
a noticeable dip in ratings. The show,

Montel Williams, even though it airs
exclusively in morning time slots with
lower overall HUT (homes using tele-
vision) levels.

Executive producer Michael Gelman
says the Live team is striving 1o bring
more spontaneity to the show this sea-
son by going outside its New York stu-
dio and putting the hosts in outlandish
as well as everyday situations. Live
producers were greeted by a
local media circus last month
when Regis Philbin traveled
to Pennsylvania to clean the
bathroom of a loyal viewer
after losing a bet.

Among talkers getting a
heavy renewal push this win-
ter are Columbia TriStar
Television Distribution’s
Ricki Lake and Multimedia

which faces a wrongful death lawsuit
filed by the victim’s family, is renewed
through at least 1997-98 in most of the
country.

“This show has been through a tough
time lately, but we are extremely proud
to be a part of it,” says Dick Robertson,
president of Warner Bros. Domestic
Television Distribution. “The viewers
know she’s a terrific talent. and we
carry that banner high.”

Daytime’s dynamic duo

Daytime’s most dynamic duo remains
Buena Vista Television's Live with
Regis & Kathie Lee, now in its ninth
year. The show’s 4.1 national house-
hold average is on par with early fringe
leaders Jenny Jones, Ricki Lake and

www.americanradiohistorv.com

Entertainment’s
Sally Jessy
Raphael.

Although Ricki
Lake’s household
ratings are down,
the show that
helped young
adults turn on to
talk still dominates
its target audience
in its time slot in
New York. Los Angeles,
Chicago and in other major
markets.

With Lake set to become a
mother this spring. the show
has broadened its scope of
topics this season to include
parenting and family issues.
“We weren’t sure what the
response would be.” says
CTTD’s Thurston, “but the
audience is growing up with

id
[

her.”

Sallv Jessy Raphael is holding
steady with last year’s household and
demo averages in spite of station
switches this fall in Los Angeles and
other markets.

Paramount Domestic Television’s
Montel Williams reached a milestone
this past year, winning the daytime
Emmy award for best talk show host.
And a few weeks after several former
female staffers hit Williams with a sex-
ual harassment lawsuit, the ex-Marine
received an achievement award from
industry association American Women
in Radio and Television.

Williams's household ratings are
also inching up at a time when some
velerans are slipping. Paramount’s

27
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other first-run talk franchise, Maury
Povich, is preparing to wrap up its
seven-year run next season. Povich
will launch a Nightline-style program
with his wife, former CBS News
anchor Connie Chung, and Dream-
Works Television.

Williams and Povich have been
buoyed by the
parade of new
faces in the talk
arena over the past
few years, says
Frank Kelly, presi-
dent of creative
affairs for Para-
mount Domestic
Television. “When
the pretenders
come on the scene,

ROLONDA____

show viewers, changed the show’s
name from Geraldo 10 The Geraldo
Rivera Show and vowed to accentuate
the positive over the sensational.

“The changes have been executed
beautifully,” says Karen Corbin, Tri-
bune Entertainment’s senior vice presi-
dent, programing and development.

MAUREEN GERALDO

it makes the guys
who were there early in the
game look even better.”
Paramount and its parent
company. Viacom, also pro-
duce the only two network
daytime talkers: NBC’s Leeza
and ABC’s Carvi & Marilvn:
Real Friends. ABC is expect-
ed 10 replace funny moms
Caryl and Marilyn soon, but
Paramount has just signed a
long-term renewal and production pact
with Leeza Gibbons and her produc-
tion company.

Tough time for veterans

Household and demo ratings for syndi-
cation’s mid-range performers—The
Geraldo Rivera Show. Rolonda, Jerry
Springer and Gordon Elliott—are
down year-to-year. Some say it is the
shows in the middle that have been hurt
most by the recent bombs. At the start
of the 1995-96 season. 23 1alk show
strips were on the air. compared with
17 this fall,

“There’s only a certain number of
people who will watch single-issue 1alk
shows,” says Warner Bros." Robertson.
“If you spread those people over 15
shows, talk becomes less of a business
for everybody.”

One 10-year talk veteran caught in
the squeeze is Geraldo Rivera. whose
ratings are sliding for the second sea-
son in a row. Rivera was one of the few
hosts to directly respond to the anti-talk
PR campaign orchestrated by Ben-
nett’s Empower America think tank,
He drew up a “bill of rights” for talk

CROOK & CHASE

SAM & DOROTHY

GORDON

CARYL&MARILYN

“We’re encouraged by the direction the
show is going.”

Multimedia’s Jerry Springer en-
joyed a growth spurt last season, but it
has slipped half a ratings point for the
season-to-date in women 18-34 and
18-49. Multimedia has found scattered
success in its slow rollout of Crook &
Chase. but the company has been
stymied in its efforts to clear the
Nashville-based talk/variety hour in
New York, Los Angeles and Chicago.

Twentieth Television’s Gordon
Elliott has focused on the lighter side
in its third season in an effort to bring
out the amiable Australian host’s off-
beat sense of humor. The show, a joint
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venture of Fox and CBS, made the cul-
tural leap this fall from the Fox-owned
stations 10 a two-year deal with the
CBS O&O group, most of which run
Gordon Elliott as the lead-out to the
network s low-rated morning show,
King World Productions has picked
up Rolonda for the rest of the season,
thanks in part 10 a
creative overhaul
led by the show’s
new husband-and-
wife executive pro-
ducers, David Scott
and Cyndi Wolf-

man Scott.
“We've got to
overcome the

image of talk being
Gy substandard by
design by raising production
values.” says Cyndi Wolfman
Scott. “We do more home-
work and try to give viewers
as much new information in
segment eight as we do in seg-
ment one.”

Freshman orientation

Among the fall’s four tresh-
men, Warner Bros." /n Person
with Maureen O’ Bovle is the
highest rated thus far, but none of the
new shows has surpassed a | national
rating in crucial women demos. Last
month, Warner Bros. gave O'Bovle a
full-season pickup.

The only thing about Multimedia’s
Pat Bullard that hasn’t changed since
its debut is the host. The traditional
Donahue tormat was thrown out in late
October for a couch and desk. giving
the comedy writer—turned-host more
opportunities to deliver gags and one-
liners.

This season’s weakest shows, ACI’s
Scoop with Sam & Dorothy and
MGM's The Bradshaw Difference, are
cause for concern among programers,
producers and distributors. Ratings for
both are tracking well below the house-
hold and demo averages generated by
lust season’s lowest-rated entries,
George & Alana and Lauren Hutton
And....

“We never thought anything could
make us wish for the days of George &
Alana,” said one major-market pro-
gram director, in a rare moment of
mirth on day 21 of the November
sweeps. =
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While other
talk shows
just touch on
the 1ssues...
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Naomi touches the

an “American Original.”

Naomi Judd has earned the love
and admiration of millions. From

an unemployed single mom, to a

waitress, nurse and singing star,
Naomi Judd has fearlessly climbed the ladder of success. Her
amazing triumphs and personal tragedies have touched the hearts
of women across the courntry and around the world. They relate to
her humor, compassion, warmth and charisma. This ability to
connect with her audience has been proven with chart-topping
records, a best-selling book and a highly rated mini-series. That's
what makes Naomi an “American Original.” And that’s what will

make her talk show a success.

Produced by Quincy Jones & David Salzman.

& in association with NJLS -

Anwork and design €1996 Ryshar Entertainment, Inc. All rights reserved.
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New talkers look for listeners

Syndicators hope to fill gaps with name recognition

By Cynthia Littieton

1 appears that 1997 is shaping up to
| be a slow year for syndication sales,

and that spells opportunities for dis-
tributors with high-profile talk show
projects in the works.

Country superstar Naomi Judd is
tossing her hat into the ring
with Rysher Entertainment,
Quincy Jones and David Salz-
man.

Jones and Salzman also have
teamed with Columbia TriStar
Television Distribution in a bid
to launch a late-night entertain-
ment/talk show franchise pat- |
terned after their monthly |

female co-hosts have not yet been set.
but the hour strip has been cleared on
10 of the 12 outlets in the Paramount
Stations Group.

Even though there’s a chance that
four or five existing strips could be
gone by September, other major dis-
tributors are holding off on priming

periods available,” says Andy Friend-
ly, executive vice president, program-
ing and development for King World.
“Otherwise. you just wind up with
weak stations and weak barter [rev-
enue]. We think things will shake
loose in "98."

By then, a huge slice of the talk
show—viewer pie could be in
play, should Winfrey decide to
end her reign when her current
King World contract expires.
Maury Povich also is set to
leave the field at the end of
next season.

Producers of Gavle King.
Naomi and Arthel & Fred are
optimistic that the shows that

music and lifestyle magazine,
Vibe. Buena Vista Television is
at work on a late-night
talk/variety show hosted by
former NBA star John Salley.

Eyemark Entertainment is
promising to build a new kind
of talk/magazine hybrid
around Oprah Winfrey's best
triend, Gayle King, a veteran
reporter/anchor for Post-
Newsweek's CBS affiliate
wFsB-Tv Hartford, Conn.
Designed as a companion half-
hour for the upcoming Martha
Stewart Living strip, Eyemark
has cleared The Gayle King Show in
eight of the top 10 markets and more
than 60% of the country.

All American Television is looking
to break into talk show production with
the pairing of former Extra co-anchor
Arthel Neville and longtime Los Ange-
les sportscaster Fred Roggin, known
nationally for his sports bloopers
series, Roggin's Heroes. The show is
being co-produced with NBC's Q&0
in Los Angeles.

SeaGull Distribution is betting that
home shopping will be the next trend in
daytime talk. Celebrity Showcase Live.
a project that has been around for sev-
eral years in various incarnations, will
invite celebrities to visit the show and
sell their wares. Stations will receive
10% of the merchandise sales generat-
ed in each market. The male and

GAYLE

\RTHEL & FRED

Producers of ‘Gayle King, ‘Naomi’
and ‘Arthel & Fred’ are optimistic
that the shows that get on in 1997
will have the early advantage with
~viewers should a free-for-alll
[following a departure by Povich,
and possibly Winfrey] erupt.

new talk shows for launch next fall.

“If we've learned anything from
our failures, we know that the industry
as a whole has got to be more cautious
and confident of the [shows] we bring
out,” says Rick Jacobson, president of
Twentieth Television. Jacobson says
Twentieth is considering developing
talk shows on a local and regional
level with Fox’s newly expanded sta-
tion group.

Rising costs and diminishing returns
have prompted some suppliers to scale
back their first-run development slates
and take another look at cable. The
license fees and barter revenue generat-
ed by alow-rated show won't cover the
minimum $7 million-$ 10 million year-
ly cost of producing and distributing a
new daytime strip.

“We just don’t see any good time

www americanradiohistorv com

NAOMI

= get on in 1997 will have the
early advantage with viewers
should a free-for-all erupt.
The team behind Gayle
King has been developing
ideas for more than four years
for a show that examines one
issue from many perspectives.
But King has always been the
driving force.
“There's a tendency for
producers to say. ‘Here's a
format that works; now let’s
go tind somebody to plug into
that format,” 7 says Jim
Dauphinee. who was a Poslt-
Newsweek programing executive
before joining Eyemark Entertain-
ment this year as senior vice presi-
dent, programing and development,
East Coast. “Talk shows should be
driven by talent.... You can’t cast a
host.™

Judd has joked that her whole life
has been preparation for hosting a talk
show. The Kentucky native struggled
with poverty, spousal abuse and single
motherhood before she and daughter
Wynonna became one of the top-sell-
ing country music acts of the 1980s.
Then she was diagnosed with a rare
strain of hepatitis. The former nurse
has been traveling the country as a
motivational speaker over the past two
years.

“Naomi is really good at putting all
the pieces together and getting a con-
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versation going among panelists, the
audience and viewers,” says Salzman,
one of the creative forces behind Warn-
er Bros.” Jenny Jones. “She’s got a gift
for connecting with people.”

At press time, Rysher officials said
they have closed some deals for the show
but declined to name stations or markets.

If all goes well, Arthel & Fred will

look something like a hipper, Los Ange-
les—based version of Live with Regis &
Kathie Lee, says Rob Weiss, who is
executive producing the show with his
pariner, Paul Buccieri, Al American’s
sales force hit the road with a 10-minute
presentation tape last week.

Buccieri and Weiss say the litmus
test for booking guests will be: Can

they have fun with Arthel and Fred?
“The key to our show is putting Arthel
and Fred in situations where they can
really have fun,” says Weiss. “We're
going to be nontraditional—whether
it’s the settings for our celebrity inter-
views or taped comedy bits at the top
of the show.” he says. “It's going Lo be
fun.” ]

Late night: A labor of laughs

As Leno and Letterman battle, other networks look for a piece of the after-news action

By Lynette Rice

BC’s Rick Lud-
win likes to call
it “the soap

opera that won't end.”

It’s been five years
since Johnny Carson
announced that he
would step down from
The Tonight Show, yet
the drama of late night
has yet to lose its siz-
zle. The David Letter-
man-Jay Leno rivalry
continues 10 gamer its
share of the press—
Vanity Fair tackled
the so-called war in its October
issue—while ratings for the two
shows have become as newsworthy
as an appearance by Hugh Grant.

Not that Ludwin, NBC's senior
vice president of late night, has any
reason to complain. The Tonight Show
with Juy Leno earned a cool 5.1
Nielsen rating/15 share for the first 12
days of the November sweeps—sev-
eral shares above The Late Show with
David Letternian’s 3.7/11. What's
more, on Nov. 21 The Tonight Show
earned its highest ratings (8.9/24 in
35 metered markets) since Grant
made his July 10, 1995, appear-
ance—the much-ballyhooed show
that ultimately paved the wave for
Leno’s reign in late night.

“It’s fascinating how many people
are interested in that time period,” says
Ludwin, who also oversees variety and
specials programing for NBC. “When
we change coffee cups on the set of the
show, it’s a huge story in New York.”

With roughly 30% of U.S. house-
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member panel of politicians and Hol-
lywood and media types. It moves
from Comedy Central, where it was
the cable network’s highest-rated
show.

CBS may have something in store
for comedian Jon Stewart, who
signed a talent deal with the network
earlier this year that included the pos-
sibility of a late show to follow The
Late Late Show with Tom Snyder.
The deal also included a possible sit-
com, but nothing’s firm, the network
says.

Fox has its eye on the profitable

Letterman, who appeals to yownger viewers, talks to Bruce Willis.

holds using television from 11:30 p.m.
to 1 a.m. as of October—up from
28.7% in October 1991—there is no
shortage of players willing to enter the
late-night fray.

ABC jumps in Jan. 6 with the debut
of Politically Incarrect with Bill Maher,
a show that pits the CableACE
Award-winning host against a four-

wWWww.americanradiohistorv.com

time slot. although it won't play there
until full 1998. The
network had
planned to debut /3
Bourbon Street at
11 p.m., but opted
instead to put it
aside for a prime
time test run,

Even NBC has
new thrills in store
for Later—the for-
mer home of Greg
Kinnear, who has
since moved on to
pursue film pro-
jects. The show
will continue to air
in the 1:35 a.m.
time slot with guest
hosts until NBC finds a permanent
replacement. The network may be con-
sidering whether to hire 2 woman or an
African American.

“Later makes money, which is why
we're in the business, and it’s a good
franchise for us,” Ludwin says. For the
first 12 days of the sweeps, Later has
earned a 1.4 rating/9 share. up 17%
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S IRRIRRY
DELIVERS THE 1-
KNOCK-OUT PUNCH

HE ADDS 57°%°% TO HIS LEAD-IN
WP 1A 7 /o ©OWVWERAILL

NOV'9 6 3.4 Rig-11 Shr | +17 /o
NOV'SS TP 2.9 Rig-9shr | OVERALL

Jerry 3.4 Rig -11 shr |+36% rtg
Lead-in 2.5 Rig-7Z Shr |+57%0 shr

When Jerry’s the main event, even the undercard wins big. Just look at the
official scoring from this past season. Jerry not only KOs his opponents, he
adds punch to any show in your lineup, even the lightweights. Put him in your

corner today.
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Big Three late-night owls Conan O’Brien (NBC), Tom Snyder (CBS) and Bill Mahrer (ABC).

from last year,

“If you fancy yourself the leader in
late night, you want to be the first one
out there with a new show and program
the most on any network,” Ludwin
adds. “I think that, hopefully, we can
find the next Greg Kinnear.”

It helps to have a lead-in with momen-
tum, NBC's Lare Night with Conan
O’Brien saw its numbers increase from
last year's 2.0/10 to this year's 2.2/10 in
the first 12 days of the November
sweeps. CBS, meanwhile, has seen
sweeps numbers for The Late Late Show
with Tom Snyder increase from last
year's 1.5/7 to this year's |.6/8.

Then, there’s Letterman and Leno.

“I think the ratings story has been a
little overplayed,” says Rob Burnett,
executive producer of Letterman. *We
are creative people first and foremost.
We try to create the best show and the
most interesting show night in and
night out. When people ask what the
ratings were when Dave put on the
velcro suit and jumped on the wall, no
one can remember that. They can
remember, however, when he wore
the velcro suit.”

That said, CBS has a few good num-
bers to tout for Letterman from the
sweeps. During the show’s four-city
tour on each Friday of the month, Ler-
terman boosted ratings for the local
CBS stations by more than half. The
Nov. I stop in Boston earned a 10.2./29
for wez-Tv, nearly doubling the 5.2 rat-
ing averaged there. The Washington
appearance featuring Bob Dole eammed
an 8.0/20 for wusa, where Letterman
averaged a 4.1, and the stop in Chicago
netted a 10.8 for wBBM-Tv, up from the
show’s usual 4.5,

Still, the margin that Leno now
enjoys over Letterman prompts Bumett
to reflect on the good ol’ days when

there was no such thing as a low ratings
story for CBS late night.

“It was odd and unfortunate what
happened to us in the first two years.
We so exceeded everyone's expecta-
tion in terms of ratings that we became
a victim of that,” Burnett says, “I
remember it was clearly projected that

there was no possible way to beat The
Tonight Show. But in the first two
years, somehow it all went haywire.
We created this incredible story.”

Feeling empowered after the four-city
tour on Fridays, an earlier commercial-
free show and some catchy compilation
reruns. Burnett feels The Lare Show sure-
ly will gain momentum this year because
its demographics are so different from
those of The Tonight Show. Adults 18-34
are more likely to tune in Letterman,
while older viewers watch Leno. “We
don ‘'t need to compete against each other.
The so-called competition is not real,”
Burnett says. **"We think there is room for
both of our shows.”

*“I’d like to think both shows will con-
tinue to be good shows, that there will
continue fo be interest. just like there will
continue to be interest in the Ohio State
and Michigan rivalry,” says Ludwin.
“Hopefully, it won't get ugly.” ]

Talk has growing
attraction for cable

Low production costs lure number of networks into genre

By Michael Katz

he adage “talk is
cheap™ may have
inspired the slew of

talk shows that can be
seen on cable, because
the combination of low
production costs and high
ratings has made the for-
mat one of television’s
most popular,

“These programs are
relatively efficient,” says
Bruno Cohen, CNBC'’s
senior vice president, programing.
“And the ones that work, we make a
healthy margin on.” Cohen says that
cost is kept down by little or no post-
production, with the main expense
being the host’s salary.

Talk may be cheap, but it’s not easy,
says Gail Evans, senior vice president
of CNN. *I get hundreds of phone calls
from people who think they are talk

www.americanradiohistorv.com

CNN’s ‘Larry King Live’ with guest Sarah Ferguson

show hosts and that they have the talk
show of the century.” she says. “They
have no idea how many hours it takes
to find the right topic and the right
guests. | can’t tell you how many peo-
ple think talk shows are simple to put
together.”

Cohen says he would like people to
continue thinking that talk shows can
easily be slapped together. I want
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Broadcasting & Cable Special Report ;r

The game show, a television favorite,
is making a major comeback. Staples like Wheel of Fortune and Jeopardy!
are competing against a2 whole new group of contestants: revivals of popular
game shows from the past and exciting original programs are all vving for
the ratings jackpot.

On December 6, Broadcasting & Cable will give readers a first hand look
l at the game show arena. We’'ll examine what major players are creating for
this resurgence, including the current cable offerings and what to expect on
the show floor at NATPE. No door is being left unopened as producers
search for fresh ideas.

If you want to win with game shows, you'll want to advertise in this issue.
Your message will be the right answer for 35,000 leading decisionmakers

in television, cable, advertising and related industries. Call your sales
representative today.

Special Report: Game Shows
Issue Date: December 16, 1996 « Ad Close: December 6

Advertising Offices: New York 212/337/6940 los Angeles 213/549/4113 N. Cali*ornia 510/210/0814
Washington D.C. 202/659/2340 Asia 81/6 956/1125  United Kingdom & Europe 011/44 171/437/0493
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Frank Batten Fellowships

Darden Graduate School of
Business Administration
University of Virginia

For full-time journalists from any
medium with at least three years of
news-gathering experiencetoearnan
M.B.A. in a full-time, two-year pro-
gram, and who intend to pursue a
career in media management.

Must be U.S. citizens and meet all
requirements as an entering M.B.A.
student including Graduate Man-
agement Admissions Test.

Three Batten Fellowships can be
awarded annually. Tuition, fees and
stipend for living expenses provided.

For more information:

Director of Financial Aid

The Darden School

University of Virginia

P.O. Box 6550

Charlottesville, VA 22906
1-800-UVA MBA1 or 804-924-7281

e-mail: darden@virginia.edu

I
DARDEN

TALK

The industry's talk leaders rely
on the The Video Information
Show Repaort for instant fax and
e-mail bulletins on broadcasts.

Immediate accounts describing
every guest and every segment
on every news and entertainment
magazine show every day

Soon. talk monitoring too!

Video Information, Inc.
§ Show Asport & Bulietins

616 Kantucky Street

)y Lawrence, KS 66044
5 (888)VID-INFO
{913) 843-4636

FAX: (913) 749-0099

800-780-4289

CRMATI

Tom Brokaw interviews Michael Jordan on
MSNBC'’s ‘InterNight,’

L. ‘\*

THE OTHER
WHITE MEAT

Comedy Central’s Craig Kilborn on ‘The Daily Show’

everyone out there to believe that,” he
says. "'l want all my competitors to just
go out there and try it.”

CNN is the king of cable talk with
more than a dozen shows, including
Larry King Live, Crossfire, TalkBack
Live and Burden of Proof. “When you
do news 24 hours a day, you need a cer-
tain amount of time when you attempt
to broaden the picture from a two-
minute package,” says Evans.

Larry King Live remains CNN’s
jewel, but a Letterman-Leno—style rival-
ry seems to be brewing: CNBC's Rivera
Live, with Geraldo Rivera, is in an
almost dead heat with King tor ratings,
according to CNBC. Cohen says there is
a “friendly rivalry” between the two
shows but that it never gets too compet-
itive, where one is calling the other and
tetling him to “lay off our guests.”

Evans acknowledges competition
between the networks, but says that
there also is competition among the
talk shows at CNN. “There is some
infighting, but we try to keep it com-
petitive and controlled,” she says. “We
try to operate for the benefit of CNN,
We tell them to kill for your show

www americanradiohietorv com

unless you're killing CNN.”
Evans adds that part of her job
is to be a conciliator between
any shows in a spat.

CNBC is beefing up its line-
up by showing Late Night with
Conan O’ Brien on a 30-day
delayed schedule from its orig-
inal airing on NBC. According
to Cohen, this has never been
done by a cable network, and
because it airs a couple of hours
earlier than in its NBC time
slot, it will be like a first-run
show for many people. Cohen
adds that O'Brien will not be
the only delayed NBC show on
the network, but would not say
which others might follow.

Although MSNBC doesn’t
have as many talk shows as
CNN and CNBC, it has put all
of its big names into its one
entry: InterNight. ““The way |
like to look at it, we highlight
NBC’s talent,” says Phil Grif-
fin, InterNight's executive pro-
ducer. The show has a rotating
lineup, which it refers to as the
“dream team,” of Tom Brokaw,
Bryant Gumble, Katie Couric,
Bob Costas and Bill Moyers.

Griffin says the show runs the gamut
of current events, and interviewers are
paired with a topic or guest that match-
es their forte. The host lineup is part of
the strategy to attract viewers to the
fledgling network. “It's no secret,”
says Griffin. “You want to grab the
viewers, and when they flip around and
see Tom or Katie, they'll stop.”

The well-known TV joumalists also
have been useful in attracting many
high-profile guests. In the few months
since MSNBC launched, InterNight has
featured guests including President
Clinton, former President Carter, Chica-
go Bull Michael Jordan, Nike CEQ Phil
Knight, New York Yankees owner
George Steinbrenner and Major League
Baseball Commissioner Bud Selig.

Some of the other talk shows on
cable are Comedy Central’s The Daily
Show, with Craig Kilborn, which the
network is touting as its new marquee
show that replaces Politically Incor-
rect, which moved to ABC; Fox News
Channel’s The O’Reilly Report, The
Crier Report and That Regan Woman;
Lifetime's Our Home, and Home &
Family on the Family Channel. [ ]
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'MCA buys Multimedia shows

Price said to be in $40 million—$435 million range

By Steve McClellan

fler years of struggling to devel-
A op new first-run talk strips

MCA reversed stralegy last
week and bought its way into the busi-
ness—acquiring Sallv Jessv Raphuel,
the longest-running syndicated talk
show on the air, and two other Multi-
media talk shows, Jerry Springer and
Par Bullard. The deal had been
rumored for the past two months.

In addition. MCA acquired the
library rights 10 Donahue, which lefi
the air in May after a 29-year run, as
well as Multimedia’s syndication
rights 1o Crook & Chase. originally
developed for The Nashville Network.
The price wasn’t disclosed, but seurces
said it was $40 million—-$435 million.
MCA syndication executive Jim
Mc¢Namara says the company is
exploring several ideas for repackaging
the Donahue episodes and hopes 10 gei
host Phil Donahue involved in whai-
ever back-end distribution plan it
comes up with.

MCA bought the Multimedia talk
shows and related assets, but not the
Multimedia name. The production
staffs will remain intact, sources say
but most of the Multimedia Entertain-
ment corporate and sales siaffs won'’t
be joining MCA and “will be dealt with
by Ganneti,” McNamara says.

However, Burt Dubrow, vice presi-
dent, programing, at Multimedia Enier-
tainment, will make the transition 1o
MCA, most likely as an executive con-
sultant to the company, sources say. A
similar arrangement was reportedly
under consideration for Multimedia
Entertainment President Dick Coveny.
although an agreement had not been
worked out at deadline.

As 1o the repackaging of Donahue,
McNamara says: “We feel the series

offers an interesting window to look | | =
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| The ‘Sally Jessy Raphael’
show was one of

Multimedia’s most atiractive
assels

back at the last three decades. Phil has
interviewed Bobby Kennedy, Joey
Butlafuoco and everybody in between.”

it’s possible the back-end distribu-
tion of Donahue could be done later
this year, but McNamara says the pri-
mary focus will be to get upgrades for

Multimedia’s library
includes 'Donahue,

which MCA plans to
repackage.

Sally Jessv and Jerry
Springer: both shows
have extended their
contracts through 200t.
{(McNamara is mum on
the contractual details.
but it is believed that the
two hosts have options
1o extend the agree-
ments beyond that.)
MCA wilt try 1o develop
anew sirip for lall 1998,
he says.

Meanwhile, McNa
mara says. the company
continues to have “high
hopes™ that struggling
newcoemer Par Bullard will find an audi-
ence and be renewed for a second year.
Bui that decision is not expected until
after the February sweeps.

“We're in an era of happy TV,” says
McNamara. “*And [Bullard]| is certainly
happy TV. He's got Burt Dubrow look-

~ “City’ dropped for ‘GH’ spin-off

way for a new half-hour spin-off of the one-hour General Hospital.

’ ABC will drop the low-rated daytime drama The City March 28 to make |

Original episodes of The City—the lowest-rated soap in daytime—will
air through March 28 before GH2 debuts June 2. f

|

“Unlike most spin-offs, which center on only a few c¢entral characters,
GH2 will have the unique opportunity to rotate key General Hospital cast
members In high-concept story lines that intersect while maintaining two
self-contained programs,” said Pat Fili-Krushel, president, ABC daytime.

The City—the most recent soap opera introduced to daytime—debuted
in 1995 as a new version of Loving, but it hasn't done much for ABC rat-
ings. From Sept. 16 through Nov. 17, The City averaged a 2.0 Nielsen rat-
ing/8 share—a far cry from the number one daytime soap, CBS's Young
and the Restiess (7.2/28).

GH2—which will focus on a Port Charles university medical school—
home of the next generation of doctors and nurses—uwill debut less than
two months after NBC unveils new daytime drama Sunset Beach.

General Hospital's executive producer, Wendy Riche, will also oversee
the spin-off, while Richard Culliton will serve as head writer for both
shows. GHZ will be taped in Los Angeles. —LR
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The New Prescrip

vS.Talk Shows

Dr.Quinn

Jenny Jones
Montel Williams
Maury Povich
Oprah Winfrey
Rolonda

Maureen O’Boyle
Richard Bey

Sally Jessy Raphael
Ricki Lake

Regis & Kathie Lee

(Oct. “96 Progran vs. Oct. ‘95 Time period) *
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tion For Success.

{Percen t Improvemen t
Women {25-54) Share

+10%
+9%
+7%
+4%
+3%
+1%
NC
NC
-4%
-8%
-18%

vs. All New First-Run Strips

{Percent Improvement
Women {25-54) Share

Dr.Quinn

Real TV

Judge Judy

Maureen O’Boyle
Strange Universe
Dating / Newlywed Game
Bradshaw Difference
BZZZ!

Access Hollywood
Pat Bullard

Scoop

(Oct. ‘96 Program vs. Oct. ‘95 Time period) *

+10%
+9%
+6%
NC
-23%
-30%
-37%
-39%
-40%
-48%
-72%

nefoman.. 8,
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ing over the show.” A Multimedia vet-
eran. Dubrow has served as executive |
producer of Donahue, Sally, Jerry and.
most recently., Bullard. l
But. clearly, Sally Jessy drove the |
deal. "lt was a package deal, but the
reality is Sally is a very positive busi- ‘
ness unto itself.” says McNamara.
“We think there is tremendous oppor- |

NBC, Fox found least family-friendly

Broadcasting-

tunity to upgrade and reposition |

Sallv™ as an early-fringe, news-lead-
in talk show.

Jerry Springer has taken its knocks as
the kind of talk show that detines “trash
TV.” It's a perception that McNamara
acknowledges is out there, but he stress-
es that Springer is a very profitable lit-
tle show and [Jerry Springer] doesn’t

retreat from what he does.”

While McNamara doesn’t expect that
MCA will make wholesale changes to
the show, the company will work with
Springer to “tweak the content. You
can’t really turn him into Rosie O"Don-
nell. but if there is a way of tweaking
[the show] to make it a tad more adver-
tiser-friendly. that would be great.” =

Parents group IaudsB ABC

By Lynette Rice
he WB and ABC were chosen as
T the most family-friendly networks
while NBC and Fox tied as the
least friendly, in the third annual Family
Guide to Prime Time Television.

The guide. compiled by the Los
Angeles—based Parents Television
Council. as commissioned by the Vir-
ginia-based nonprotit Media Research
Center. provides analysis of the new
prime time season using a content-
based ratings system. |

Lauding what it considered family-
oriented shows. the council gave The
WB and ABC eight "green lights™ each
in prime time tor shows like 7th Heav-
en and Home Improvement. CBS had
five for such shows as Dr. Quinn, Med-
icine Wontan and Touched by an
Angel. while UPN earned one green
light for Goode Behavior.

“Green lights mean they are appro-
priate for viewers of all ages.” said
Mark Honig, executive director of the
Parents Television Council. "Fami-
lies, parents and children cannot feel
like an embarrassing situation will
come up. They won’t see vulgarity,
sexual innuendo. violence or nudity.”
NBC and Fox, by comparison. had no
green lights.

Fifty-one “yellow lights™ were given
to shows like NBC's Caroline in the
Ciry. CBS’s Chicago Hope, ABC’s
Coach and Fox’s Caops tor content that
may be inappropriate for younger view-
ers. Honig said. Shows such as NBC's
Friends, ABCs Ellen and Fox's Millen-
niwm, in comparison. earned “'red
lights™ because they were “inappropri-
ate for younger viewers...there is vul-
garity, a lot of sexual innuendo and dou-
ble entendres, and grisly imagery.”
Honig said.

In all, 22 shows were given green

lights, while 23 earned red
lights.

"The National PTA just
released a survey saying 80
percent of parents want a con-
tent-based ratings system. We
delivered it.” said Honig. "The
Family Guide to Prime Time
Television provides parents
with information on the con-
tent of prime time television
programs and then allows them
to make the best decisions
about their children’s view-
ing.”

The Parents Television
Council—a special project of
the conservative Media
Research Center watchdog
group—is calling for the vol-
untary restoration of the family
hour.

The WB's ‘Seventh Heaven' received green fight
m and high marks from parents group.

New kids programing
producer formed

With help from Wall Street, children’s

advocate launches JP Kids

By Steve McClellan
ith the backing of major Wall
Street investors. Jim Steyer.

w founder of the advocacy group

Children Now. has formed a new com-
pany, JP Kids. to develop, produce and
distribute quality children’s programs
for various media. including broadcast
television. cable and the Internet.
Having no production experience
himself, the former children’s advo-

cate (he is still on the board of Chil- |
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dren Now, but left his operational
post over a year ago) has attracted a
number of experienced TV, software
and financial veterans to his new
company by offering them equity
stakes.

While the FCC’s recent decision to
mandate three hours of children's edu-
cational programing provided the spur
to Steyer’s new company. such pro-
graming is not its only mandate.

A number of Wall Street investors
have earmarked several million dol-

— S I |
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lars—Steyer will say only that the 1otal
is less than $10 million—to fund the
development of programs. They
include George Roberts, of the lever-
aged buy-out specialist Kohlberg

. o |
Kravis Roberis; investment banker

Warren Hellman, of Hellman & Fried-
man (and former chairman of Shearson
Lehman}; Michuel Klein of invesiment
firm Vitel International, and Ed Cohen.
a founding partner in the venture capi-
tal firm General Atlantic.

Among the programs JP Kids has
in development is DeBUNK. a 1een-
1argeted magazine. The pilot for that
magazine was funded entirely
through a grant trom the National
Association of Broadcasiers Educa-
tion Foundation. Steyer says it’s the
first time the foundation has funded a
specific program.

Steyer is tatking 1o syndicators and
networks about distribution of the
magazine show and says a decision
witl be made before the start of the
NATPE International convention in
New Orleans on Jan. t3.

But Steyer siresses that the overall
purpose of starting the new company is
not just to make FCC-friendly TV
shows. "We’re trying to build a serious
world-class kids media company. This
is a multiple media content company
that is developing a variety of products,

S YNDICATI

| Real milestone

Real Stories of the Highway Pairol
will hit a milestone next month:
episode 500. The reality strip bomn of
another reality show, Real Sioiies
debuted as a special episode of Gene-
sis Distribution’s then-hot weekly
Emergency Call. It is in its fifth year
| in national syndication. Host Maury

[ Hannigan, a retired California High-
| way Patrol commissioner, is known
for his stern delivery of safety tips at
the end of each episode. Executive
producer Mark Massari says the
show *‘strives to inform as well as
entertain. We show what is really
happening on highways and sireets
across America.”

‘Year’ clears

San Francisco—based syndicator GGP
has cleared its year-end news and
entertainment special in more than
90% of the country. Hosted by wNBC-
Tv New York news anchor Chuck

Broadcasting-

with TV as a primary tirst medium.”
Sieyer says the company will also

aggressively pursue new media mar-

kets. as evidenced by a venture with

| Interner access services provider |

Yzhoo! The firsi project for the venture
[ will be 10 develop programing and
[ characters known as Yahooligans!

' The JP Kids board of
I advisers includes

j lawyer and former
FCC chairman
Newton Minow

The company also has a deal with
children’s book publisher Kluiz Press
1o develop K/urz-TV, an animated TV
series that will also have new media
applications, says Steyer.

Other shows in development include
Green Wilma, an animaled series for
kids 6-11; Silverstone M S P.I. a live-
| action show about a kid and his detec-
tive alter ego: a game show called
Travel Bug (which stems from a format
license arrangement with Action Time
in the UK), and Wooleycar. which
Steyer describes as a “Bainey-like”
show for preschoolers.

O N

Scarborough. A Year in Review:
Images of 1996 is set 1o air between
Dec. 20 and Jan. 5. Stations on board
for the hour special include wNBC-TV,
KCAL-TV Los Angeles, wCAU-TV
Philadelphia and wBz-Tv Boston.

!
Collins down under

Author Jackie Collins has signed a

| deal with Australia’s Village Road-
show Pictures Television 1o produce
a weekly drama based on tales of
Hollywood culied from her 16 best-
selling novels. Collins’s romans &
clef have previously been adapted
nto made-for-TV movies
Lucky/Chances and Lady Boss and
the ABC miiniseries Hollywood
Wives. Village Roadshow has
ordered 22 episodes of Jackie
Collins’ Hollywood Dreams and is
shopping for a domestic distributor.

Casting call for ‘Fame’
MGM Domestic Television Distribu-

The executives Steyer has hired 10
help run the company include execu-
tive producer Liz Nealon, credited with
creating Ghostwriter for Children’s
Television Workshop. She was also a
senior vice president at MTV. Also on
the production side is Marc Chusid, a
direcior who served stints at MTV.
Comedy Central and Lifetime. John
DeNatale. a former senior producer
with MacNeil/lLelirer Newsilour, has
also joined the company.

On the business side, Beth Barker is
chief financial officer. Barker is a for-

[ mer partner at Montgomery Securities

M ARKETWPLATCE

and former president ot The Sofiware
Toolworks/Mindscape PLC.

Steyer says he decided to start the
company Iwo years ago atter en banc
hearings at the FCC exploring a lack of
quality children’s programing. “After
that hearing 1 had tunch with Gerry
Laybourne and Newton Minow,”
recatls Steyer. Minow, a lawyer and
former FCC chairman, is on JP Kids’
hoard of advisers.

Laybourne, then head of Nick-
elodeon and now with Disney. is a
friend of Steyer’s and has offered some
“friendly advice,” but is not connected
with the new company. “But 11 was
realty at that lunch,” says Steyer, “thut
I just said. "I’m going 10 start a new
company and see what we can do.”” =

tion Jast Monday began the search for
a new group of singers, dancers, musi-
cians and comics for its first-run
revival of Fame titled Fame LA.,
which is slated for a fall 1997 debuu.
Casting cails are being held in Los
Angeles, New York and Chicago.

NATPE ratings pow-wow

The NATPE Educational Founda-
tion is conducting a satellite work-
shop Dec. 4. “Audience Research’
will cover such topics as ratings,
demos, psychographics and focus
groups. The workshop will be fed
live at 1-2:30 p.m. ET (Ku band
satellite Telstar 402, transponder 5,
frequency 11850, with an additional
feed Friday, Dec. 6 at 7 a.m.-8:30
a.m. ET on C band satellite Galaxy
6, transponder 11, trequency 3920).
with viewers able to participate |
using toll-free number. A videotape
of the “ieleworkshop” will also be
made available.—CL,JE

Broadcasting & Cable
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'S CHOICE

KEY: RANKING,/SHOW [PROGRAM RATING/SHARE] ¢ TOP TEN SHOWS OF THE WEEK ARE NUMEERED IN RED o TELEVISION UNIVERSE ESTIMATED AT 97.0 MILLION HOUSEHOLDS; ONE RATINGS POINT=970,000 TV HOMES
YELLOW TINT IS WINNER OF TIME SLOT » (NR)=NOT RANKEO; RATING/SHARE ESTIMATED FOR PERIOD SHOWN * *PREMIERE « SOURCES: NIELSEN MEDIA RESEARCH, CBS RESEARCH = GRAPHIC BY KENNETH RAY

Ratings according to Nielsen

Nov. 18-24
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Broadcasting & Cable Market Issues =

Get noticed at NATPE

When it comes to NATPE coverage, Broadcasting & Cable is
the preferred news source among leading TV and cable
station general managers syndicators and program buyers

Lable #1 in a range ::-f cﬁgnnfs.

* Most useful daily at NATPE

* Most effective advertising vehicle at NATPE

* Most up-to-date trade news

* Best overview of the show floor

* Best information on conference seminars and events.

SPECIAL TABLOID-SIZED ISSUES
For NATPE 1997, Broadcasting & Cable will publish our
comprehensive series of five tabloid-sized issues to give readers
in-depth coverage of this important market and advertisers a
chance to make a BIG impression: the NATPE Preview; the
extensive NATPE Market Issue; and three NATPE Dailies. So promote your
top programs in the publications that are a NATPE must-read. Your message
in our NATPE issues will reach top television decisionmakers throughout the
country and at the market itself. Call Gary Rubin, at 213-549-4115, or your
advertising sales representative to reserve your space today!

Issue Issue date Ad close Editorial coverage Bonus distribution !
NATPE Preview Jan, 6, 1997 Dec. 26,1996  Hot properties
Show events planned
NATPE Market Issue  Jan. 13,1997  Jan. 2, 1997 At-NATPE guide Hotel room-to-room
International section Exhibition hall
NATPE Dailies (3) Jan. 14,15, 16  Jan. 2, 1997 Up-to-the-minute show news  Hotel roont-to-room
Exhibition hall
ALL BROADCASTING & CABLE NATPE ISSUES AND DAILIES ARE TABLOID-SIZED.

Advertising Offices: New York 212/337/6940 los Angeles 213/549/4113 N. California 510/210/0814
Washington D.C. 202/659/2340 Asia 81/6 956/1125 United Kingdom & Europe 011/44 171/437/0493
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The week’s tabulation
of station sales

WWI(TV) Manassas, Va./Washington
Price: $30 million (additional $10 mil-
lion if Supreme Court uphclds must
carry)

Buyer: Paxson Communications
Corp., West Palm Beach, Fla. (Low-
ell "Bud" Paxson, chairmany); for
heoldings, see "Changing Hands,"
QOct. 28

Seller: ValueVision International Inc.,
Minneapolis (Nicholas M. Jaksich,
president/3.98% owner); owns Kvvv
(Tv) Baytown, Tex., and KBGE(TvV)
Bellevue, Wash., and has applied for
TVs on ch. 3, Douglas, Ariz.; ch. 64,
Destin, Fla.; ch. 69, Des Moines, and
ch. 22, Waterloco, lowa; ch. 21, Rapid
City, S.D.; ch. 32, Provo, Utah, and
ch. 34, Spokane, Wash.

Facilities: ch. 66, 5,000 kw visual,
500 kw aural

WZVU{FM) Long Branch, N.J./WWHB
(FM) Hampton Bays, N.Y.

Broadcasting—

Proposed station trades

By dollar volume and number of sales;
does not Include mergers or acqulsitions
| involving substantlal non-station assets

THIS WEEK:
TVs1$30,000,000 — 1
Combos 1$26,919,448 1 4
FMs 181,875,000 03
AMs1$1,767,078 15
Total 11$60,561,526 1113
SO FAR IN 1996:
TVs($10,095,872,145 92
Combos (1$11,930,124,737 (1 328
FMs 1$2,537,877,820 11 382
AMs$199,590,306 1 241
Total - $24,763,465,008 1,043
SAME PERIOD IN 1995:
TVs1$3,247,525,545 - 124
Combos 1 $2,447,724,930 0 203
FMs 1 $748,873,930 338
AMs 7 $85,018,357 178
Total - $6,554,600,668 1840

Source: BROADCASTING & CABLE

Price: $20 million ($12 million for
wzvu, $8 million for wwHB)

Buyer: Odyssey Communications
Inc., Pasadena, Calif. (Mike Kakoy-
annix, president); owns wRGX(Fm)
Briarcliff Manor and wRKL(AM) New
City, both N.Y., and kLyY(Fm) Arca-

cal forecasts and
I every 2 minutes

DOPPLER RADAR
tlﬁ-lﬂ HEAVY sEveRt

JOFS EATERY

Cable Weather™
An incredible
nue opportunity

ACCU WEATHER

The World's Weather Leadet”

Call 800-566-6606
Western Cable #1107

619 W.College Ave

State College, PA 16801
http:/iwww.accuweather.com
E-mait info@accuwx.com

dia, ksyy(Fm) Fallbrook and kvyy(Fm)
Oxnard'Venture, and is selling kwiz
(Fvm) Santa Ana, all Calif.

Seller: wzvu: K&K Broadcasting, Lon
Branch (Jerome Koeppel and Don-
ald Kelly, owners); no other broad-
cast interests wwHa: South Fork
Broadcasting (Eddie Simon, presi-
dent)

Facilities: wzvu: 107.1 mhz, 2.3 kw,

Formats: wzvu: Qldies; wwHB: AOR
Classic rock
Broker: wzvu: Gary Stevens & Co.

WVIS(AM) and WSTO(FM] Owensboro, |
Ky.
Price: $5 million, plus several million
doilars in management consulting
agreement
Buyer: Brill Media Co. Inc. (Alan Brill,
president); owns WEBC({AM)-WAVC-FM
and kLxk(Fm) Duluth, Minn. Alan Brill
also owns KUAD-FM Windsor, Colo.;
WOMI(AM)-WBKR-FM Owensboro, Ky.;
KLIK(aM)-KkTxY-FM Jefterson City/Co-
lumbia and kaTI-Fm California, all
Mo., and wiov(am) Reading-wiov-Fm
Ephrata/Lancaster, Pa.; Morning
Sun daily newspaper in Mt. Pleasant
and Alma, Mich., and has applied to
build FM at Evansville, Ind.
Seller: Owensboro on the Air Inc.,
Owensboro (Leonard and Claire
Tow, owners); no other broadcast

L

371 ft.; wwhB: 107.1 mhz, 3 kw, 279 ft.

www americanradiohistorv com

| interests

Facilities: AM: 1420 khz, 5 kw day, 1
kw night; FM: 96.1 mhz, 100 kw
1,001 ft.

| Formats: AM: news/sports; FM: CHR
Broker: Patrick Communications
Corp. (buyer); Edwin Tornberg & Co.
(seller)

KLOC{AM) Ceres and KTDO(FM)
Columbia, Calif.

Price: $1,442,448 for stock

Buyer: Silverado Broadcasting Co.,
Sacramento (John A. Winkel, presi-
dent); owns kmix(Fm) Tracy, KwG(Am)
Stockton, KCvR(AM) and KwIN(FM)
Lodi, and KCDR(AM) and KWNN(FM)
Turlock, all Calif.

Seller: Clock Broadcasting Co.,
Modesto, Calif. (Michael Sturtevant,
president; before transfer, 30.86%
owner, after transfer, 0% owner), no
other broadcast interests

Facilities: AM: 920 khz, 2.5 kw: FM:
98.9 mhz, 300 w, 1,443 fi.

Formats: AM: contemporary Spanish;
FM: Not on air

KLV]-AM-FM Mountain Home, Idaho

Price: $477,000 (of which $25,000 is

payment to Penni L. Jensen, 25%

owner of seller)

Buyer: FM Idaho Co., Atlanta (Wen-

| dell M. Starke, president/50% own-
er); has time brokerage agreement
for kMxMm(Fm) Goding and KIKX(Fm)
Ketchum, ldaho
Seller: Valley Mountain Broadcasting,
Mountain Home (Jack Jensen, presi-
dent); nc other broadcast interests
Facilities: AM: 1240 khz, 1 kw; FM:
99.1 mhz, 100 kw, -1,400 ft.

| Formats: Both classic rock

| RADIO: FM

| WKSL(FM} Greencastle, Pa.
| Price: $1,250,000 (including
$200, 000 noncompete agreement)
Buyer: Chambersburg Broadcasting
Co., Chambersburg, Pa. (Margaret
| Ehle, president/43.14% owner);
owns wCHA(aMm) and wikz(Fm) Cham-
bersburg

Help us help you
get your magazine
delivered on time

if you are now receiving BRoOAD-
CASTING & CABLE via hand deliv-
ery, your issue should arrive
before 8 a.m. each Monday. If
not, please call 800-554-5729
prior to 9:45 a.m. for a same-
day replacement copy.

December 2 1996 Broadcasting & Cable
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CLOSED!

WNWO-TV, Toledo, Ohio
from Toledo Television
Investors, L.P., Ralph E.
Becker, Chairman and
Victor Kopko, Vice
President to Malrite
Communications Group,
Inc., Milton Maltz,
Chairman & CEO, Kevan
A. Fight, Executive
VP-Finance & CFO for
$39,500,000.

Brian E. Cobb
Broker

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-27217

RANDALL E. JEFFERY
RANDALL E. JEFFERY, JR.
407-295-2572

ELLIOT B. EVERS
415-391-4877

GEORGE 1. OTWELL
513-769-4477

RADIO and TELEVISION
BROKERAGE * APPRAISALS

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO « CINCINNATI
SAN FRANCISCO

( Big deal

The following station-sale applica-
tion, previously reported in BRoAD-
CASTING & CaABLE, was made public
recently by the FCC: SFX Broad-
casting Inc.’s $25.25 million—pur-
chase of wwyz(Fm) Waterbury,
Conn., from the Gilmore family.
Seller: Greencastle Broadcasting
Co., Greencastle (Robert L.
Thomas, president); no other broad-
cast interests

Facilities: 4.3 mhz, 3.5 kw, 430 ft.
Formats: Country, religious, gospel

KLLR(FM) Amarillo, Tex.
Price: $325,000

Buyer: DragonFly Communications |
LLC, Amarillo (Allen Dawson lIl.,
manager/75% owner); no other
broadcast interests

Seller: West Jewell Management
Inc., Amarillo (Stan Tafoya, presi-
dent); owns karx(Fm) Claude, Tex.
Facilities: 99.7 mhz, 21.5 kw, 351 ft.
Format: Music of the '60s, '70s and
'80s

51% of WEHM(FM) East Hampton,
N.Y. (transfer of control)

Price: $300,000

Buyer: Frederic M. Seegal, Amagan-
sett, N.Y. (before transfer, 0% own-
er; after transfer, 51% owner); East
Hampton Broadcasting Group Inc.,
licensee of wenm(Fm) and company
transaction concerns, has applied
for FM in Southampton, N.Y.

Seller: Leonard |. Ackerman and
Michael P. Schulhof, East Hampton
(before transfer, each 50% owner;
after transfer 5.03% and 18.37%
owner, respectively) !
Facilities: 96.7 mhz, 4.3 kw, 383 ft.
Formats: Adult contemporary, jazz,
news/talk

RADIO: AM

WISR(AM) Butier, Pa.

Price: $730,000 (including $30,000
noncompete agreement)

Buyer: WBUT Inc., Butler (Robert C.
Brandon, president/22.16% owner);
owns WBUT(AM)-WLER(FM) Butler
Seller: Butler Broadcasting Co., But-
ler (Joel W. Rosenblum, president);
no other broadcast interests
Facilities: 680 khz, 250 w day
Format: Adult contemporary

KWTR(AM) Creedmoor, Tex.

Price: $623,000

Buyer: Yellow Rose Communica-
tions, Round Rock, Tex. (Gloria
Burdette, president/owner); owns
KIKy({Fm) Hutto, Tex. Burdette owns

Broadcasting

20% of KRTO(FM) West Covina, Calif.
Seller: Lower Colorado River Author-
ity, Austin (C. Patrick Oles Jr., direc-
tor); Oles has interest in KCFP(TV)
Austin.

Facilities: 1530 khz, 10 kw

Format: Weather, community infor-
mation

KDSX(AM) Denison-Sherman, Tex.
Price: $359,077.59

Buyer: Sock Hop Radio AM 950 Inc.,
Sherman (W.R. Kerr, president); no
other broadcast interests

Seller: Metrosound of North Texas
LLC (Richard E. Witkowski, manag-
er); owns Kwsm(FM) Sherman., Wit-
kowski has 49% interest in applica-
tion for FM in Winona, Tex.
Facilities: 950 khz, 500 w

Format: C&W

WTCL(AM) Chattahoochee, Fla.

Price: $55,000

Buyer: Metz Inc., Rockford, lll. (Todd
J. Van Dyke, president/33% owner);
no other broadcast interests

Seller: Brian Matthew Malenius, Tal-
lahassee, Fla.; no other broadcast
interests

Facilities: 1580 khz, 5 kw day
Format: Oldies, religious, urban

KRVM(AM) (formerly KDUK) Eugene,
Ohio
Price: Donation
Buyer: Lane County School District
No. 4.J, Eugene (Virginia Thomp-
son, director); owns KRvM(FM) Eu-
gene, KSYD(FM) Reedsport and KAvE
(Fm) Oakridge, Ore.
Seller: Quack Radio Corp., Las
Vegas (Richard Dames, principal);
Dames has interest in KTCx(Fm)
Beaumont, Tex.
Facilities: 1280 khz, 5 kw day, 1 kw
night
Format: Sports

—Compiled by Jessica Sandin

Speed up delivery

BrRoaDcASTING & CABLE is available
via hand delivery in the fallowing
cities. If you presently receive your
issua via .3, Mail at your home or
office, you may gualify for hand
delivery at either locafion,

Atflanta Los Angeles
Boston Miami
Chicagao Mew Yark
Dallas Orlando
Denvar Philadalphia
Detroit San Francisco
Houston Washington, D.C.

Ta inquire aboul changing, call
1-B00-554-5729

WWW.americanradiohistorv.com
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Jones sues C

Broadcasting

hampion over firing

Former head of new radio group says verbal agreement was broken

By Donna Petrozzello

he fledgling Champion Broad-
Tcusling Corp. radio group has

been struck with a lawsuit of near-
ly $40 million by a former employe
who claims that the group failed to
honor its oral agreement to name him
president and chief executive.

Veteran radio broadcaster C.J. Jones
says he had a “firm agreement” with
Champion’s investor, William Coogan
of Southern Capital Corp., to lead the
group as its president/CEQ.

But after a few months on the job,
Jones says, he was still working with-
oul a contract, despite his repeated
requests of the group’s investors (o
draft one. Several months later, Jones
says board members of Southern Capi-
tal voted to force his resignation and

Jones Is seeking $265,384
for the remaining term of his
“employment agreement,”
$2,052,000 for his equity
interest in Champion and
$960,000 for stock options In
the company. The sult also
seeks punitive damages
totaling $36 miillon.

replaced him with former U.S. Radio
partner Don Kidwell.

Jones says the company claimed he
was working “at will” because no for-
mal contract was in place. Neither Kid-
well nor Champion representatives
returned calls at press time.

To make matters worse, Jones says
Champion Broadcasting—which
owns seven stations in four smaller

markets—was his brainchild. Accord-
ing to Jones’s attorney, Vincent

| Hudock of Bickel & Brewer in Wash-

ington, Jones presented Coogan with
a business plan to acquire stations in
markets including Alexandria, La.,
and Midland-Odessa, Te»., to form
clusters and duocpolies.

Jones says his acquisition plans
enticed Southern Capital and other
venture-capital firms to invest in the
proposed radio group with the under-
standing from its inception that he
would serve as president/CEQO under a
three-year contract. Jones says he
negotiated purchase deals with station
owners and had discussed investing in
stock options in Champion with
Coogan.

Jones says he folded his existing
Jones Eastern Radio group (in which
Robert F.X. Sillerman had once
invested) to launch Champion. Jones
moved from Augusta, Ga., to Alexan-

Plan to Survive!

You can tell people how to survive a tomado with a FREE,
non-commercial 11-minute video that teaches through real-life

examples,

(A

“Tornado: Plan to Survive

National Coordinating Council on Emergency Management
and State Farm Fire and Casualty Company.

A brochure containing the same type of information also is
available. We'll send you brochures to distribute or you may
ask people 1o write directly to State Farm.

Contact us with this form, or e-mail us at; info@statefarm.com

Broadcasting & Cable December 2 1996
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Please send the following:

____ 11-minute safety program
3/4-inch tape
1-inch tape

_ 30-second TV PSAs
3/4-inch tape
1-inch tape

_____30-second radio PSAs (cassette)

_ Brochures (quantity: ___ )
Name:
Title: _
Station:
Address: S _
I City: State:
is jointly sponsored by the i R E—
Zip: _ Phone: -

Mail to: TORNADO / Public Affairs Department
State Farm Insurance
One State Farm Plaza
Bloomington, IL 61710-0001 i

Fax: (309} 766-2670

g QM QU |

Phone: (309} 765-2625
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Katz tracks strategies

A recent report by Katz Radio Group
research on management and pro-
graming styles at 280 duopoly-
owned radio stations found that 75%
of duopolies employ separate general
managers in markets [-100. In the
nation’s top 10 markets, seven of 10
duopolies use individual general
managers, KRG concluded. In “KRG
Duopoly Study: Patierns in the Top
100 Markets,” Katz research also
found that 78% of duopolies main-
tain separate local sales staffs “for at
least some of their properties,” while
22% share one sates team among two
or more stattons. Meanwhile, 8% of
duopoly-owned stations consolidate
national sales representation under a
dedicated rep fiem. such as Katz,
KRG reported. In terms of program-
ing, KRG found that duopoly owners
in markets one 1o 25 more often pro-
gramed both stations 10 serve the
same formal or target audience than
did duopoly owners in smalter mar-
kets.

Radio sales lead by top 25

Twenty-five companies account for
about 29% of total radio revenue
nationwide. say researchers with The
Interep Radio Store. The remaining
71% is collected from slightly more
than 1,600 companies. By compri-
son, less than 670 companies adver-
tise on network television, Interep

!

| researchers stated. Stewart Yaguda,
president of Interep’s Radio 2000.
says the research “shows the mass
and diversity of [radio’s] customer
base.”

| ments about the station after they |
{ watch the tape and lisien to the sia-

tion. Doug Sterne, WiL.UP-FM vice pres-
ident/GM. describes the tape as “a
surgical strike” and “the quickest and
most effective way to

WLUP-FM video
loves the radio
star

wLUP-FM Chicago
wants its listeners
not only to hear but
10 see the siation’s
new hot adult con-
temporary format.
The “new Loop™
mailed thousands
of five-minute
videos featuring a
“visual description
of the station’s for-
mat—contempo-
rary music plus the
Jonathon Brand-
meier Morning
Showgran:” 10
select Chicago
households. The

WATCH THIS TAPE & YOU COULD WIN

*1000!

T : ‘% IC IS BACK!

let those predisposed,
Chicago contempo-
rary music lovers
know that the best
music on the planet
is on the new Loop.”
The siation changed
from “hot talk” to hot
AC in the summer.

WLF kicks off
radio network

| world League Foot-
ball has teamed with
New York—based
Global Broadcasting
to form the World
League Radio Net-
work and syndicate
World League
games 1o stations in
the U.S. and Europe |
next spring. The I

tape contains
music videos by artists on the sta-
tion's playlist, a short history of the
station. vintage Brandmeier and
WLUP-FM television commercials and
scenes of Chicago. Inside the tape
case is a survey card that asks recipi-
ents to provide their name, address
and age 10 WLUP-FM and include com-

World League is working in conjunc-
tion with the National Football
League and Fox Television. The
league has contracted to air its 30
regular-season 1997 games and
World Bow] *97—all of which are
played in Europe, starting in April—
on Fox's fX cable network.—DP

dria, La., where he acquired KRRvV-
AM-FM Alexandria and KICR-FM Quak-
dale. La., as Champion’s first proper-
ties. Champion later purchased KMRK-
M Odessa, Tex.; KCDQ(FM) Mona-

| hans, Tex., and KCDX(FM) San Carlos,
Ariz.
Jones says he planned to build
Champion into a sizable. small-mar-
ket group ftollowing the relaxation of

MERCHADDISE
LECERSING ...

Il mdewstey

Mecor Rasgwed

Merchandise Licensing in the TV

This book provides members of the television industry
with concrete,

merchandise licensing program. It discusses historical
centext, current and future trends, key players in
television-based licensing, and how to evaluate and
implement a licensing program. Includes case studies.

Focal Press
Broadcasting and Cable Series

112pp + 19 illus * pa + 0-240-80210-1 - $29.95

Industry
by Karen Raugust

how-to information on launching a

To order, call 1-800-366-2665.
30 day return guarantee.

FO103
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| radio ownership rules under the
Telecommunications Act: “Our plan
was 1o acquire 50 to 60 stations in
eight 10 12 markets over three years.
By July 1996. we expected 1o have
added three more markets and 11

1 more siations.” Jones says his eventu-

al goal was to take Champion public.

But his plans were cut short on Sept.
20, when he was directed 1o resign
Jones said. e has filed suit against
Champion, Coogan and other investors
in Champion, including Firstmark Corp.
and Southern Capital Corp., charging
fraud. misappropriation. negligent mis-
representation and conspiracy.

Hudock says the defendants have
not yet responded to the suit, which
was filed in the U.S. District Court in
Richmond, Va. Calls to Champion for
comment were nol returned at press
| ime last week. ]

===
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‘Lamb slams FTC plan

Says forcing TW systems to carry news channel is

violation of First Amendment

By Rich Brown

he Federal Trade Commission’s |
T plan to force some Time Warmner

cable systems to carry an addition-
al, competitive 24-hour news service is |
antithetical to First Amendment princi-
ples, according to C-SPAN Chairman |
Brian Lamb.

In its review of the Time
Warner/Turner Broadcasting merger,
the FTC has proposed that the cable sys-
tem operator be required to place a 24-
hour news channel on some of its sys-
tems as a competitor to CNN. Lamb
calls the plan “a breathtakingly wrong-
headed intrusion of the government into |
the news and information business™ and
outlined his grievances last week in an
I 1-page letter to the FTC. He says the
FTC’s order is like the govemnment try-

Falcon price dive

Falcon Cable TV is cutting rates
drastically for certain premium ser-
vices in its Thousand Oaks, Calif,,

systern due to competition. Falcon
officials said the nation's Mo, 10
MSO will double the size of its 6-
channel enhanced basic tier and
cut the price to 45 cents from $6.36.
Falcon also is reducing the price of
HBO. Showtime and The Maovie
Channel to $5 each from $0.85,
Falcon has about 4 000 cus-
tomers in Thousand Caks and
Tela-Communications Inc. has
about 28,000 subscribers. The two
aren't compeling against each
other but face competition from a
GTE overbuild and from DBS.
Skip Harris, vice president of
marketing at Falcon, cautioned that
Falcon probably won't widely repli-
cate tha rate cut. “The fruth is this
was an unusual situation, a wvery
small market, a very isolated situa-
tion," said Harris, “Our inclination is
not to lower prices as a compatitive
stratagy. We try to demonstrate
equal-to or greater-than value in
our products and services.”  —PC

ing to insist that Time magazine be sold |
alongside Newsweck. |

“Boiled down to its essence, you have
the government commanding a speaker
to engage in a particular form of
speech,” says Lamb. “If that is not at
odds with the First Amendment. then }
do not know what else would quality.”

The FTC’s order requiring Time
Warner to add a competitor to CNN
would likely benefit news services like
Fox News Channel but would not help
commercial-free services like C-SPAN
and C-SPAN2. As written, the FTC
describes competitors as ad-supported,
full-time services “consisting of current
national, interational, sports, financial
and weather news and/or information,
and other similar programing.”

“This detinition of a news and infor-
mation service excludes some speakers,
preters others. and thereby eftectively
exercises improper govermment control
over the content of cable operators and
programers,” says Lamb. “The law of
the First Amendment is complicated
enough without the FTC drawing gov-
ernment-sanctioned lines around the

practice of journalism in order to tell us

Lamb calls the FTC's idea ‘a
breathtakingly wrongheaded intrusion.’

who is and who is not entitled to the full
benefit of constitutionally guaranteed
rights.”

Lamb says the government backed
the First Amendment rights of cable sys-
tem operators earlier this month when a
federal count in New York City biocked
the local government from placing Fox
News Channel on one of the city’s PEG
channels. But he says the FTC's plan is
the latest in a series of moves by law-
makers 1o try to regulate programing in a
way that discriminates against C-SPAN
and other networks, citing recent deci-
sions on must carry, retransmission con-
sent and leased-access channels.

“In every case. it impacts us negative-
ly.” says Lamb. “We never ask for any
special treatment. We just say don’t take
away our rights.”

C-SPAN is available on virtually all
Time Warner systems: C-SPAN2,
on about 6()%. The nonprofit programer is
supported by 40 of the nation’s top cable
companies, including Time Wamer. ]

Sho wlime, Apble
make multimedia pact

By Rich Tedesco
howtime Networks and Apple
s Computer have agreed to jointly
develop multimedia tools and
Webcast technologies to create real-
time desktop coverage of live events.
Showtime will use Apple’s Quick- 1
Time technologies, which enable full- |
motion video on desktops, to present |
pay-per-view and premium programing
that will permit interactive applications.
Showtime used Apple’s IMG Telecast
technology during the recent heavy-
weight championship fight between
Evander Holyfield and Mike Tyson.
Scenes from the fighter’s locker

www.americanradiohistorv.com

room, the weigh-in. prefight interviews
and post-event activities were available
on the MTyson.com Website Showtime
created for the event. Desktop users also
were able to access some real-time con-
tent and score the fight.

“Production costs are down,
programing cycle times have been
reduced and our programing content is
now Web-ready,” said Jeff Morris,
Showtime senior vice president
of new media and technology
development.

Macintosh 8500 and 9500 systems
and QuickTime pro-media technologies
have been integrated to create
a digital desktop studio environment. ®
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Cablevision challenges SNET wiring

MSO says utility will violate safety codes by putting power cables on poles

By Michael Katz

n an unusual move, Cablevision
I Systems has filed a complaint with

Connecticut’s Department of Public
Utility Control to halt Southern New
England Telecommunications™ instal-
lation of power cables on utility poles.

Cablevision charges that SNET s
wiring violates safety codes and poses
a “serious and potentially deadly risk to
Connecticut’s utility workers and the
general public.” Cablevision says this
conclusion comes from an independent
engineer paid by Cablevision to survey
SNET’s installation of facilities in
Fairfield County.

The Department of Public Utility

Control has responded by opening a '

docket to investigate the safety of

SNET’s wiring. Investigations are
common, but “it is most unusual.” says
DPUC spokeswoman Beryl Lyons, for
one company to call for a safety inves-
tigation of another. But. she adds, “it
does happen more in the telecommuni-
cations industry than any other.”
Lyons says the DPUC and the state
building inspector previously reviewed
SNET's plans and saw nothing unsafe

about them, but they have not viewed

the actual wiring.

“We view this as another attempt by
Cablevision to keep a choice in cable
away from consumers.” says SNET
spokeswoman Beverly Levy. “They’ve
tried every legal and regulatory strate-
gy they could think of, and this is just
another approach.”

Levy says Cablevision sent a letter
to SNET giving it 48 hours to respond
and shut off power or it would file a
complaint with the DPUC. SNET did
respond, but Cablevision jumped the
gun and went to the DPUC before the
48-hour deadline had passed, she says.
Levy says that the complaint will tie up
SNET’s engineering and legal sources,
but it “won’t slow down our building in
any way.”

Cablevision, along with other cable
systems and the New England Cable
Television Association, tried to stop
SNET in August when it challenged the
DPUC’s decision to grant the telco a
statewide cable franchise. The cable
systems argued that the department

didn’t have the

system’s phone ser-

authority to make SNET has been vice by the end of
such a ruling. but the year, and cable
the protest was bu,ld'ng the hybnd service will be avail-

overruled and
SNET was granted
final approval in
September.

SNET has been
building the hybrid
fiber/coax system
for the past two
years, and it will
also use it for its
phone service. The
total cost of the
project is estimated
at $4.5 billion.

The new service is expected to be avail-
able to 200,000 homes before year’s end.
Twao thousand customers will receive the

fiber/coax system
for the past two years,
and it will also use it
for its phone service.
The total cost of the
project is estimated
at $4.5 billion.

able beginning in
first quarter 1997,
By 2000 the service
will be available to
nearly 64% of the
state. and 87% by
2005.

Complete pene-
tration is required by
20007, The spat
between the two
companies marks a
continuing trend
between cable com-
panies and telephone companies since the
Telecommunications Act opened up
phone and cable to competition. ]

WWF plans new series

Looks to generate interest in PPV events through live,

weekly syndicated show

By Rich Brown
he World Wrestling Federation in
T January plans to debut a syndicat-
ed weekly TV series to cash in on
the growing popularity of professional
wrestling and to further generate interest
in its pay-per-view events.

The weekly hour, tentatively titled
Shotgun Saturday Night. will air live from
various New York City nightclubs. One
of the ways in which WWF officials hope
to differentiate the show from the grow-
ing lineup of wrestling shows is through
the possible addition of female combat-
ants. Current plans call for the show to
debut from the China Club on Jan. 4.

The WWF already produces a syndi-

cated show. WWF Challenge, which |

airs weekends on 120 stations national-
ly. The organization also produces three
shows on USA Network (Monday Night
Raw, WWF Superstars and WWF
Livewire). a weekly show on supersta-
tion wGN-Tv Chicago. and 12 pay-per-
view events annually. Shotgun is being

designed to help drive the WWF's PPV |

| buyrates, says one WWF insider.
In the key New York market. the
show will butt heads with a syndicated
| show from archrival wrestling organiza-
tion WCW. Turner Broadcasting’s
WCW Worldwide airs weekly in the
late-night Saturday time period on
wCBs-Tv New York. Head-to-head
competition is nothing new for the two
organizations, which fight for cable rat-
ings each Monday night with rival
shows on USA and TNT. a

Errata

CableACE Awards should have
| | said this was the fifth {not third)
year in a row that The Larry
Sanders Show won the best come-
dy award, Also, due to an editing
error, the story said it was the
| first best actor ACE for Garry

Shandling. It was his second. =

| The Nov. 25 story on the

Broadcasting & Cable December 2 1996
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It's been a great year. But
we're not about to [et any grass

grow under our feet.

‘ T i'f.n

'“\\‘ AR z"f‘\ "t— ¥ You'd be perfectly right to say things have gone
‘ - .

|t

n “ V 4 . 4

S well for Home & Garden Television this year.
People everywhere are watching, our ratings are
climbing, and our effectiveness as an acvertising
vehicle has made believers out of hundreds of
national advertisers. That didn’t just happen
overnight. We put in a lot of hours and a lot of
sweat to become the kind of network both our
viewers and our affiliates would feel good about.
But don’t get the idea we'll stay content. Because

M A RK AWA RD what happened this year is nothing compared to

what we've got planned for next year.

AND WILL HAVE

TG

HOME & GARDEN TELEVISION

END OF TH E YEAR. hitp.//www. hgtv.com

Southeast 423-694-2700 West 310-854-6600
Midwest 810-827-4472 East 212-293-8573
New Business/Alternative Technologies 425-470-3966

*Results among viewers, 1996 Beta Research Cable Subscriber Study.

anradiohistorv.com
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Wide world of TV

Executives look at formulas for global programing success

| regional, said Dolan. citing Cablevi-
sion’s regional news services in New
York. New Jersey and Connecticut.
“The industry has been moving very
strongly toward regional programing for
a long time,” he said.

By Jim McConville
hat’s the successtul formula
w for expanding domestic TV
programing services interna-
tionally?

Money. patience and good distribu-
tion partners said industry experts partic-
ipating in Varierv's second annual
Worldwide Television Summit in New
York last week.

Dolan said he doesn’t see Cablevision
teaming with an international pariner
s00N.

Making it overseus also means having

Regional successes notwithstanding, |

able to carve out a DBS market in
Europe on the shoulders of Murdoch’s
established cable service.

Rogers said DBS is on par with cable
operators. with the exception ot one crit-
ical area: local broadeasting. “Local is
something that everybody talks about
but nobody is doing.” Rogers said. “U.S.
satellite broadcasters have so far missed
the boat in delivering local broadcast
signals.”

However. Hubbard said thar not car-
rying local broadcast stations so far
hasn’t hurt DBS operators, since cus-
tomers have been able to get local sta-
tions by buying an antenna.

Stuart C. Jolmson. group president for
Bell Atlantic. a partner in telco pro-

Moving programing beyond the U.S.
means securing carriage on direct-to-
lome (DTH) satellite systems, says Irv-
ing Goldstein, director general of Iniel-
sal.

“That is the key 1o content providers. It

they don’t have the right distribution,
their preduct is not going 1o gel
launched.” Goldstein said. “The one who
wins 1s the one who wants 1o muke the

| haven’t been able to make programing

deep corporite pockets. said Tom
Rogers, president of NBC Cable, who
said intermational program ventures will
need both advertiser and subscriber tees
to survive. Profitability tor NBC’s two
international ventures—NBC Asia and
NBC Eurepe—will come “'somewhere
down the road. he said.”

Rogers said U.S. companies so far

gramer Tele-TV. says Tele-TV will be
able to build distribution networks both
here and overseas by delivering a tull-
service network “that will differentiae
itsetf from other program services.”
Johnsen said Tele-TV plans to use wire-
less cable (MMDS) to distribute pro-
graming while it develops its interactive
video service.

Tele-TV's biggest critics appear 10 be

deals 1o get their programing distributed.” |

Cablevision Systemis Corp. Chairman
Chuck Dolan said that expanding abroad
starts with developing a strong reputa-
tion at home. “First domestic products, |
then international products. You have 1o
be a success locally; you have to brand
yourself.”

Cable programing is becoming more

Kirch points finger at Deutsche TeleKom

Leo Kirch is citing German telco Deutsche
Telekom's refusal to carry Kirch's digital
package DF1 over its 16 million—sub-
scriber cable system as the reason for
DF1’s slow growth. DF1 has signed only
20,000 subscribers, despite aiming at
launch for 200,000 by year end. DF1
Managing Director Gottfried Zmeck said
this target is now out of reach, but he is
still tooking to sign 3 million subscribers by
2001. DF1 is planning a DM15 miliion ($10

| million) ad campaign to capture the Christmas
shopping market.

Pearson eyes Telemadrid stake

UK media group Pearson is in informal talks to acquire a
stake in Spanish regional station Telemadrid. Pearson,
which owns Spanish publishing group Recoletas, met
with Telemadrid executives Nov. 18. Telemadrid has
debts of $240 million despite commanding the third-
highest audience share (17.6% in September) in the
region. The regional government, which owns Tele-

G r

inroads in the UK. stronghold of Rupert
Murdoch’s BSkyB. “The cable industry
in the UK really doesn’t have any dis-
linct programing.” Rogers said.
“They ve really become contributors to
BSkyB operations.”

Stanley S. Hubbard. chairman of DBS
provider United States Satellite Broad- |
casting (USSB), said BSkyB has been

T
Wll’ madrid, pians to keep its stake in the broad- | |
0 caster when it is privatized.

other industry executives. When asked to
give Tele-TV advice. Hubbard 1old Jolhn-
son bluntly: “Forget it; people don’t want
interactive programing.”

Kip Meek. founding director of UK- |
based Spectrum Strategy Consuliants.
said a major industry fallacy is that any
single distribution technology will suc-
ceed across the board. o

India gets domestic movie channel

Hindujas’s IN Network has launched a 10-
hour Indian Hindi-language cable movie
service, Cable Video Opera, and plans to
expand the service to 24 hours over the
next few months. The channel has access
to more than 3,000 movies and plans to
schedule newly released films, some within
days of their theatrical debut,

HTV, Sky deal |

One-year-old Spanish-language music channel HTV has
signed a three-year agreement with Sky Entertainment
Services, which will carry the channel on its Mexican plat- |
form, scheduled to launch yesterday (Dec. 1). The launch
would mark HTV's debut in Mexico. On the same date in
Argentina, HTV was to be carried on Video Cable Comu-
nicacion systems in Rosario and Cordoba, which have
100,000 subscribers between them. HTV launched on

VCC's Buenos Aires system in April.
—~By Debra Johnson & Nicole McCormick
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'Heartland defevl;:ls
3rd-quarter loss

Says that drop was not due to increasing competition

By Michael Katz

eartland Wireless is telling
H stockholders and analysts that its
poor third-quarter results and
reduced revenue per subscriber were a
result of factors unrelated 1o heavy
competition.

Heartland released third-quarter
tinancial results Nov. 15 that showed
that the company’s average revenue
per subscriber was $28.08 a month.
down from $28.98 in the second quar-
ter and $30.07 for the previous year’s
third quarter. At the news, Heartland's
stock dropped 6 1/2 points. to a 52-
week low of 12 5/8. on extremely
heavy trading. The company, however,
reported that its revenue skyrocketed to
$15.7 million trom $4.2 million in 1o
the same period in 1995.

To quell investors’ fears that Heart-
tand was succumbing 10 a competitive
market, the nation’s largest wireless
cable operator claimed that three fac-
tors were to blame for the disappoint-
ing report:

@ Heartland altered billing proce-
dures and reduced the number of chan-
nels offered to some customers. resuli-

ing in a decrease in average revenue for
those subscribers.

m The average percentage of multi-
ple-dwelling-unit subscribers among
the company’s subscriber base was
higher in the third quarer than in the
second. According to Heartland. these
subscribers typically generate lower
average monthly revenue than do sin-
gle-tamily home subscribers.

m Some customers in recently
acquired systems and in systems just
converted 10 new hardware were not
billed during pertions of the third quar-
ter because of a billing sotiware prob-
lem that Hearttand says it is correcting.

Heartland adds that new subscribers
acquired in the third quarter are paying
higher average monthly charges than
new subscribers in earlier quarters and
that this should compensate for some
of the losses.

Alex Brown analyst James Boyle is
convinced that Heartland's justifica-
tion tor the losses is legitimate. “What
they explained was accurate.” says

Beoyle. “Their track record has been |

consistent. solid and impressive. There
1$ no reason (0 believe that their man-
agement cannot pull it off.” ]

TCM tops 12 million

Launches magaczine, plans first live broadcast

By Jim McConville
urner Classic Movies (TCM).
T now two and a half vears old. says
it will exceed the 12 million—sub-
scriber mark by vear end, more than
doubling its sub count from a vear ago.

The commercial-free network. which
draws on Turner’s vault of MGM/UA
and RKO Pictures films from the 1920s
through the "80s. now reaches 12 million
households with roughly 5.5 million—6
million of those DBS subscribers.

In other TCM news:

@ The channel is about to launch a
monthly magazine: Now Plaving. Stan-
ing in January. TCM viewers will be
able to read film industry—related

stories, including pieces from TCM
on-air host Robert Osborne, daily TV
listings and lists of special programing
events and themes. A subscription is
$9.97 per year.

m TCM will provide live coverage of
the selection of films to the Library of
Congress National Film Registry on
Dec. 4 at noon. The telecast marks two
firsts: TCM's first live broadcast and the
first time the Film Registry’s news con-
terence has been covered on TV.

@ Descriptive Video Services, which
makes movies accessible to visually
impaired audiences. has named TCM
Senior Vice President and General
Manager Tom Karsch to its national
advisory board. |

I
' H&G development stripe
‘ Kristen Jordan, fortmer director of
| acquisitions for Home & Garden
| | Television, has been named vice
president of international develop-
| | ment for the channel. HGTV recent-

| ly won Canadian government
‘ ] approval te launch in that country
[

and is negotiating other international
deals. Jordan joined HGTV in 1994

as a member of the programing start-
up team. ’

Unexplained happenings

| A&E in January 1997 will debut
new weekly series The Unexplained,
focusing on UFO sightings, canni-
bals, exorcisim. astrology and other
strange happenings. The show will
air Thursday at 10 p.m./2 a.m. ET,
beginning on Jan. 2.

' Home shopping catalogue

Home shopping network ValueVi- |
ston has purchased Boston-based
catalogue companies Caralog Ven-
| | tures Inc. and Miichell & Webb for
approximately $7 million. The cata- |
‘ logue compinies together bring in
$30 million in revenue annually,
| according to ValueVision.

' Drive-though mastectomies

| Lifetime is running its latest Per-
spectives on Lifetime public service
campaign on the topic of “drive-
through” mastectomies. The intersti-
tial spot features breast cancer sur-
vivor and former anchor Linda Eller-
bee. who will be speaking out

against health mainienance organiza-
tions that limit hospital stays for
mastectomy patients. ‘

' Championship boxing
Showtime will feature two world
championship fights during its Dec.
7 boxing telecast from Fantasy

| Springs Casino in Indio, Calif. Head-

| | tng the card will be the Werld Box-
| ing Council (WBC) Strawweight

championship between 17-time
defending champien Ricardo “Fini- |

10" Lopez and No. 8 contender
‘ Myung-Sup Park of South Korea.

WBA featherweight champion Wil-
| fredo Vazquez will make the first

| | defense of his newly acquired crown
| by taking on Ne. 1| contender |

| Bernardo Mendoza.

—RB |
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ABC Sports scoring with

Broadcasting & Cable’s

‘Monday Night Football’ site

Internet attendance rises with viewership on game day

By Riclard Tedesco

an football fans be in
C Iwo places at once? Use

patterns at ABC Spons’
Monday Night Foothall Web-
site are reflecting viewing
patierns during the Monday
night games.

Last week, for instance,
when the Dallas Cowboy-
Green Bay Packers contest
racked np a 21.4 Nielsen rat-
ing, the MNF site 1allied a
corresponding season-high
1.3 million hits (number of
pages accessed). That repre-
sented 80,000- 100,000 indi-
vidual users between late
Monday afiernoon and Tues-
day afiernoon.

That’s the way ABC hoped
it would work. “In designing

dominant Monday night,
Tuesday usage,” says Jona-
than Lees, vice president of
ABC Sports.

An online “sports bar”
designed with OnLive! Tech-
nologies enables users 1o
adopt animated avalars 1o rep-
resent them as they converse
with other users in a virtual 3-
D social setting. “Most of the
people in there are actually
waltching the game and dis-
cussing it,” Lees says.

Recorded audio interviews
with Dan Dierdort. Frank Gif-
ford and Lynn Swan are popu-
lar before the game on Mon-
day afiernoons. Usage jumps
after Chris Berman plugs the
'Net site during halftime on
TV, but there’s a consistent

ing the game.

The site also of-
fers live play-by-
play stats after each
play indicating a
running tally of
players’ stats in a
window on-screen,
enabled by a Java
applet for the quick
turnaround. In that
same area, a charac-
ter called the Duke
conducts a Irivia
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ABC’s ‘Monday Night Football’ Web
page is a companion information
source for viewers.

The site has been a re-

contest for prizes. “I’s not
for every browser,” says
Lees. “It’s cuiting-edge tech-
nology.”

To wiilize all the site’s fea-
tures, a user ideally needs a
Pentium PC equipped with a
sound card and a modem run-

search and development pro-
ject this season. But usage is
broad enough 1o encourage
ABC to start selling ads on
the site next season, with
current MNF advertisers to
get the first opportunities for

the site, we planned for pre-

audience of users online dur-

ning at 28.8 kbps.

3-D banners. ™.

TOP 10 WEB PUBLISHERS,
3RD QUARTER 96

($ in millions)

Q3 Rank Site Name

Sowrce: Jupiter Communications

03 Revenue YTD revenue

World Wide Web spins gold

World Wide Web ad revenue grew to $66

million in the third quarter, a 43% increase
over the previous quarter, according to the
AdSpend data report from Jupiter Comru-

That puts estimated Web ad revenue at
$138 million by AdSpend’s monthly tracking
numbers and means that total online ad rev-
enue, including vehicles such as PointCast
and America Online, could exceed $300 mil-
lion by year's end. AdSpend calculates ad
revenue based on published rate cards of

2 v::]i%e;pe nications.

3 Infoseek 49 10.7

4  Excite 3.6 7.3

5  Lycos 3.4 75

6  c/net 3.0 6.2

7 WebCrawler 29 5.1

8  NDNEt 2.2 5.4
Magellen 1.8 29 various sites,
ESPNet SportsZone

The top 10 sites among the 900 that
offer ad space drew approximately 64% of
all revenue realized, according to AdSpend.

Netscape stayed atop AdSpend’s charts for
the third quarter (see graphic) with $8.2
million. ESPNet SportsZone recorded $1.7
million in ad sales for the quarter and has
$4.1 million for the year to date.

Search engines and directories drew
40% of the action in online ad dollars, with
news media at 12% of the market. Comput-
er and related interests drew 18% of the
take, and 14% went to entry portals.

Meanwhile, another recent Jupiter
market study projects a rise in online
households worldwide from 23.4 million in
1996 to 66.6 million by 2000. It cited
increased PC penetration, telco deregula-
tion and content development among the
prime factors it believes will fuel that
growth.—RT
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THEY DON'T CARE WHO MAKES

THE MOST RELIABLE VIDEO
LIBRARIES. YOU SHOULD.

Reliability is the most important benefit of any on-air presentation system. Since its

introduction, our TCS45 automated video library has proven to be one of the most reliable

presentation systems on the market. Qur faulr tolerant
design includes important features like built-in error
detection and recovery, integral backup systems, and a
design that provides 100% dury-cycle operation. Add
our CacheMachine™ option to the TCS45 and you get
all the synergistic benefits of video tape and digital disk
cache storage. We're delivering the best value from
both tape and disk technologies right now. Your
viewers still won't care about the video library you're
using, but now you have several important reasons

to give us a call.

amm | TCS45: A compact
video library with
field-proven results.

The TCS45 is a turnkey
solution for a wide range
of broadcast, satellite, and
cable applications. It's
ideal for automared on-air presentation and
may include digital disk cache to increase
productivity, reliability, and reduce mainte-
nance. With our CacheMachine™ soft-
ware, the TCS45 provides archive storage
for more than 5,000 spots and can still
provide program playback. For added
flexibility, we offer the XR800 external
device controller, allowing control of two
external tape machines of different formats.
The TC845 with CacheMachine is like a

television station in a box.

T

The Automated Storage Management Company

USA Tel (714) 774-2200 EUROPE Tel +44 (0) 118 927-4600  ASIA Tel +65 324-0636
WNW hetp://www.odetics.com/  E-mail broadcast_sales@odetics.com
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Second Cily brings attitude to Internet

Cobalt Moon profile rlsmg on MSN

gy Rickord Tedesce

obalt Moon is earning its reputation
on the cutting edge of Internet com

edy—the same edge that once bor-
dered television comedy.

Its first online show, Second City Head-
lines and News, offers a satirical take on
10-20 topics reported by the Microsoft
Network. The online comedy vehicle was
developed over the past two years through
a partnership with Canada’s Second City
Television comedy group.

A recent scan of the news send-up
showed material about Madonna’s new
baby, the latest CIA spy case and the
Texaco discrimination scandal. “The
humor goes from incredibly stupid to in-
credibly politically hard-hitting,” says
Matti Leshem, a principal in the Santa
Monica, Calif.—based interaclive enter-
tainment outfit.

Newscasters on the show include
temale sports reporter Sappho Machismo
and correspondent lvan Mildem, whose
business reporis come from a minimum-
security prison in Connecticut. [’s all prel-
ty much over-the-top stuff intended 10
offer a series of short takes 10 Web surfers

Ondisme Services

Second City comes to the Internet
via Cobalt Moon.

perusing MSN. “Nobody has more than 10
minutes in the world we live in, especially
people who use computers,” Leshem says.

Cobalt's second show for MSN Interac-
tive is a tongue-in-cheek fantasy called
Angel House. I1’s about a young hacker at
a Big 10 school who goes broke after buy-
ing computer hardware and finds lodging
in the basement of a sorority house. He
proceeds 1o rig several rooms with PC
cameras, and the resulting action consti-
tutes the series. “We want people 10 think
it’s voyeuristic, but in the end it's just a
good comedy,” Leshem explains.

Cobalt Moon is also developing a site
for a major studio where PC users could

Hrwimber 6, I999

8‘ Could Not, Would Not, Did
Not...Baby,

‘—.l-m- el rvirncada song e
3 9 S H;‘ =

- et o O e Ta3 e Ko o

Cobalt Moon hopes to thrive on the
cutting edge of entertainment,

access video clips of upcoming films along
with other content. The Worlds Away
technelogy it will employ was used to
design an avatar-based chai area on Com-
puServe, called DreamScape, for Fujitsu.
Audio content will be added soon to
Second City Headlines, which has been
renewed by MSN for a second 13-week
run, says Leshem. Several other projects
are in development; among them The
King of TV, featuring comic Paul Goebel
as the king. Goebel challenges users to
stump him with trivia questions and
offers humorous reviews of upcoming
TV shows. The area will also provide a
TV database of general information. ra

AOL members to get
Excite, rate option

A z‘«\E

Online service boosts stake in search engine

\
Ch

AOL announced that its mem-
bers would be offered the op-
tion of continuing their sub-
scriptions under present terms
or switching to a new $19.95
unlimited access rate that
A takes effect Dec. 1. AOL subs
have until March to opt
out of the new rate siruc-

By Ricland Tedesco

ore America Online
M memberss will soon be
crawling the Internet
on Excite, and they'll have a
choice of pricing options.
AQL struck what it called a
deal worth $15 million-%$20
million by making Excite its
exclusive Internet search en-
gine and selling its Web-
Crawler 10 Excite. That dou-
bles AOL's share in Excite, to
20%, and gives Excite a reach
to AOL’s 7 million members.
“What we’re trying to do is
consolidate to offer the con-

62

sumer the best choices around
the critical function of naviga-
tion,” said George Bell, presi-
dent of Excite. It also gives
AOL and Excite a broader net
to attract ad revenes.
Advertising was a prime
factor driving the deal which
links AOL to a popular Web
engine. AOL’s interactive
advertising groups will now
sell ads for both entities and
split the—presumably—in-
creased revenue. “What we're
doing is also giving Excite
additional horsepower in
puitting them under the AOL

fpubne

brand as weil,” says Robert
Pittman, an inventor of MTV
who has reinvented himself as
president of AOL Networks.

According to PC Meter
September ratings, Excite was
ranked third among Internet
engines, while WebCrawler
was second.

The pact does not prectude
AOL users from navigating
the Web over any other en-
gine. And early last week,

e

ture.

AClivcly offering
members the option to stay at
the $9.95 rate, which inciudes
tive hours of monthly Internet
access, was part of the solu-
tion to a challenge brought by
17 state attorneys general
questioning AOL’s plans (o
impose the new rates unilater-
ally and automatically.

The deal with Excite will
be consummated early next
year, subject to a number of
closing conditions, including
due diligence and the usual
regulatory clearances. ™
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Clipbox meang total

Clipbox™ maans journalists integration with news and
can view and even edit automation systems - and
video alocgside text on high reliability, low
their ows zerminals. maintenance.

o
Q

Clipbox means powerful,

Clipbox neans instant interactive non-linear
running order changes, pdcture and sound editing
graphics Zategration, with pen and tablet.

re-edits playout, re-cues,
skips and freezes.

“ The world’s mos: acvan>ed vidwo serves

Call ocur 24 hour Tliobox Hotline now: 1 800 218 0051 Ext.465
Qmantel Inc., 23 Tacrndal Circle, Darien, €7 06820 Tel: (203: 656 3100 Fax: (203) 656 3459 httg: Mwow.guastel.com
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Special Report: Building the facility of the future today

As broadcasters and cable outlets anticipate a future with hundreds of channels and a possible

digital television standard, it's obvious that most current technical plants won’t be up to the task.
This feature takes a look at how broadcast, cable and post-production facilities are upgrading their
plants today to generate the revenue streams of tomorrow.

Systems integrators ride

strong market

Telecommunications Act, compression drive sales

By Glen Dickson

he Telecommunications Act of
T 1996, advances in digital video

compression and the prospect of
DTV all are driving Iwoadcasters and
ciable networks toward all-digital, mul-
tichannel facilities. For system integra-
tors. that means
business is boom-
ng.

“The marke! for
systems inlegra-
tors has been
excellent over the
last two years, and
[ expect it to be as
good in the
future,” says Bud
Rigley, director of
sales and market-
ing for The Sys-
lems Group,
which is outfiiting
MSNBC's new
all-digital plant in
Secaucus, N.J.

Rigley gives

oo

o J

Jay Adrick, systems pro-
ductor direcior for Harris
Broadcasr, says that Harris
hasn’t done an analog, sin-
gle-channel facility job in
1wo years. Recent broadcast
integration contracts include
Allbritton’s completed ABC

~
I
(o
oo

i

‘@

Devlin Design Group, San Diego, created this newsroom
fayout for Allbritton’s new ABC outlet in Birmingham, Ala.
Harris Broadcast did the systems integration for the plant.

two reasons for a strong new-facility | 33/40 outlet in Birmingham, Ala.,

market. One, the FCC changes in own-
ership rules under the Telecommunicu-
lions Act have led to a lot of consolida-
tion and expansion, with more LMAs
sprouting up. Two, digital compression
allows more channels (o be carried on
cable systems, which can be used to
support new services or to carry
regional feeds for advertisers.

“All the new facilities want to be
multichannel-capable,” he says. “Even
if they're putting out only one or 1wo
feeds right now, they're prewired for
dozens in anticipation of the future.”

which originates both wisU-Tv Annis-
ton and wCFT-Tv Tuscaloosa, Allbrit-
ton's new facility in Jacksonville, Fla.,
and Sinclair Broadcasting’s new all-
digital, server-based operation in Pitts-
burgh, which will originate both wpGH-
Tv and LMA station wpPTT-TV.

On the cable side, Harris has just
completed an expansion of The Golf
Channel!’s facility in Orlando. Fla., 10
suppert new programing for the Pacific
Rim, and is outfitting a new plant for
The Weather Channel, which is
expanding services 1o Latin America.
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Communications Engineering Inc.
completed this new digital origination
facility for BET Jazz.

“Right now, LMAs and local cable
channels are driving the need for multi-
channel [for broadcasters|, but if you
leverage that 1o digital TV, in essence
your origination facility is all set.” says
Adrick. “Going multichannel now is a
secondary benefit, but it will become
the prime benefit in anywhere from a
year 1o two years. depending on when
the FCC sets the standard. Every
broadcaster I've talked to believes thal
multichannel is going 1o be a major
portion of their operation when they
make the transition to DTV—they 1l be
doing two channels at least for a
while.”

Lawrence Brody, executive vice
president of Communications Engi-
neering Inc. (CEI), says that the “vast
majority” of CEI’s systems integration
jobs are all-digital. multichannel
plants. Recent CEI work includes out-
fitting BET on Jazz’s all-digital origi-
nation facility and revamping NBC's
Washington news bureau for Election
Night 96 (in a very quick two months).
According to Brody. there’s not much
cost difference between analog and
digital plants, and customers are look-
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One broadcast channel? Alamar
automation runs it like elockwork.

Up to 200 cable channels? Same thing.
With features like regional commercial
breakaway and true multi-user, full-
featured cart and video server control.
Or multi-channel look-ahead tape
compile, video server caching, net
delay, satellite recording and much
more.

With Alamar automation, any source
device in your facility can be available
to any channel. The system is easily
expandable, so there are no
performance problems as you add
equipment or channels in the future.

For your peace of mind, there's a hot
backup system with a central error
monitoring computer. And you're never
alone... Alamar’s remote diagnostics

view service und 19 other channels.

From single o
multi-channel
automation
only Alamar has
the technical depth
to make 1t happen.

Alamar automation systems are designed lo
interface with a wide range of video servers
including this one at TCI.

AIALAVMAR

a subsidiary of Phitips Electronics North Amerca Corporalion

TCI uses Alamar to aulomale its Encore pay-per-

puts our talented pool of in-house
software engineers at your side to
analyze glitches or download software
via modem while you're on-air.

Those are only a few of the capabilities
available in Alamar’s modular,
upgradeable systems. Over 450
facilities — from independent and
network broadcasters to the largest
direct satellite broadcaster in the
world — run with Alamar automation
all day - every day.

Alamar is now a subsidiary of Philips
Electronics North America
Corporation, which means additiona
resources and even hetter worldwide
support for all our customers.

Call, fax, or e-mail us for information
on how you can automate your on-air
operations cost-effectively and reliably,

Telephone: 408-866-9373 * Facsimile: 408-370-4861 ¢ E-mail: http//www.alamar-usa.com
ALAMAR USA, INC., 1711 Dell Avenue, Campbell, CA 95008
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' Special Report: New facilities

Astro enters new orbit

As part of a three-year, $2 million overhaul,
Chicago film transfer house Astro Color Laberato-
ries is getting into the editing business with the
installation of a Tektronix Lightworks nonlinear ,
editing system.

The Lightworks “HeavyWorks" suite should
provide an additional revenue stream to Astro’s
film transfer business, says president Bill Scheer,
who decided to differentiate Astro from an Avid- |
dominated editing market by going with Light-
works. |

“We have to come in with a new hook,” he says.
“Lightworks is a new way to work.” Astro will tar-
get both the feature film and the commercial tele-
vision markets with the Lightworks suite, and has
added the NewsWorks software package for
shorter, spot-type editing.

Astro has also added a Turbo Rank Cintel
telecine with “Flexfile” capability, which formats
material on a tloppy disk. This allows a tape
master to be made directly on the Lightworks

Astro President Bill Scheer in the new Lightworks editing suite.

Scheer.

instead of dubbing material to tape, then digitizing it again to edit.
“What we’re trying to do is to give clients more time to be creative instead of worrying about technology,” says

—GD

ing to leverage their existing content
nto multiple services.

But Brody says that integrating
multichannel facilities isn’t easy.
“Going multichannel creates much
maore complex control. monitoring
and automation systems,” he says.
“Just about every scenario gets more
complicated.’

Another job that gets more compli-
cated is explaining the new technology
1o customers. While disk-based video
servers and digital compression are
gradually being accepted as key parts
of every facility’s tuture, buying them
often means dealing with unfamiliar
vendors and considering a much longer
tist of pros and cons.

“The customers know they don’t
have digital knowledge. but theyre
anxious 1o know. " says Brody. “Com-
pression technology is extremely con-
fusing and very deceptive unless you
know the pluses and minuses.”

The Systems Group's Rigley suys
that integrators carry a lol more respon-
sibility for equipment decisions in the
age of digital. “There's even more
knowledge required now than in the
*80s.” he says. “Before, i1 was a yues-
tion of the networks and cable opera-
lors pretty much controlling the tech-
nology decisions. They were quite

e
66

| familiar with everyone in the analog
world, and they were intimately
involved in the development of new
products like Super Slo-Mo.”

“With digital technology. there are
new players like IBM, DEC and HP
with new products to replace tape-
| based systems,” he says. “Even the

networks are not as comfortable {with
disk-based technelogy] as they have
been with linear-based systems.
They're relying more and more on the
systems integrator to be the general
contractor who knows what's the best
dishwasher and the best washer/dryer
combo, and then 10 come in and put it
together.”

Harris’s Adrick says he is promot-
ing the use of server technology and
that customers are responding:
“Almost every customer wants (o get
out from under Sony and tape
machines in general.,” he says.
{ “There's a lot of interest in disk-
based recording and nonlinear
devices for editing and siorage. When
they do find [that] 1ape is the right
solution, they're looking for a more
economical tape.”

CEIl's Brody agrees. “Everyone
knows what a video server i1s.” he
says. “But we spend a lot of time try-
ing to explain the differences between

www americanradiohistorv com

ditferent ones.”

Brody adds that while compression
technology has great potential, it isn't a
panacea. A disturbing trend in new
tacilities. he says, is that compression
techniques are being applied “almost
randomly.” Customers can easily get
into trouble by using incompatible
compression sysiems. 100 much com-
pression or recompressing several
times, which can cause concatenation
preblems.

‘The picture ends up looking terri-
ble.” Brody says.

CE!l has acquired MPEG-2 experi-
ence by building Bell Atlantic’s Tele-
TV compression facilities. savs
Brody, and is constructing an MPEG-
2 job “two or three times” that size for
Hong Kong Telecom. But MPEG-2
has problems as a production format,
he says. and he predicts that M-JPEG
compression will continue 10 domi
nate until the MPEG-2 4:2:2 siudio
profile is proved.

Systems integrators have 10 invesi
heavily in in-house training to keep
their stafts abreast of rapidly changing
technology. says Brody. “Unless
you're doing that, you’ll fall behind
very quickly,” he says. “What was
current six months ago is old news
right now. ]
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[t’s about time. .. BEXRRES

The nexi generalion of lelevision sales and resezicli software.,
AS SALES MANAGER, YO J'VE BEEN | TV Works allows Your sales staff (o maximize the value of
their time and the time you have to sell. Easy to leari. easy
WAITING FOR SOMEONE T9 PROVIDE YOL 10.use, this is a sales sysiem whicl ehables y 9ou and vour
staff 1o accomplish vour day-10-day sales aclivilies within

TV Works. The result: productivity and effici=ncy gains,

WITH A SUTE OF WINLOWS -BASED
and more revenue in less time.

SALES TOOLS WHICH ENA3LE YOU

COMPARAGRAPH PLUS

The easiest way Lo analyvze vour market. Conmmwaragraph Plus

<KD YOUR STAFF TO WORX MORE .
automales Lhe process of gathering demographic uiformation

, \ from Neilsen and putting it in a form which is bath fiexible
FRODUCTIVELY, FFFICIENTLY. YOU'VE . . )
and interactive. Your programming, sales. and management

persoinel will have the ratings information taey reed in the

2SKED FOR SOFTWARE SYSTEMS WHICH , ] ]
form they want it, autematically, in seconds!

LINE TO THE OTHER APPLICATIONS YOU

_MULTIMED[A REACH FREQUENC]_{

Aninvaluabie toof 1o position vour

LSE, TO MINIMIZE RE-KEMING OF DATA
station against the competiiive medi,
MMRF calcuiates reach and frequ
FROM OME SYSTEM TO ANDTHER. o . ;
for television, radio. cable. and }
new spaper individually or colléf
Y0oU WART 70 MINIMIZE MON-REVEMUE ,

MMRF is niot only a valyable

Your promotion deparimen

RODUCING ACTIVITIES IN YOUR -
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—— -

QUALITY WORKS

Quality \vorks has

L

=EVENUE BY USIMG TOOLE WHICH

[IX1f1Ls 0]
"
T Ao liee .

standard for-{he g alilakiv:

data. giving safespe 0)

*NABLE YOU T0 BETTER POSITION

LI T
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v

#OUR INVENTOEY EASILY. QUICKLY.
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Special Report: New facilities

KUSI-TV picks Philips

Station upgrades its production facility to digital

By Glen Dickson ‘

ust-Tv, the UPN aftitiate in San
K Diego. has upgraded its produc-

tion facility with $700,000 worth
of Philips BTS digital equipment.

The revamp includes the installation
of a Venus routing switcher (96x96
with serial digital video and siereo
audio), which replaces an aging Dynair
system. and a Saturn master control
switcher, which is 1aking the place of a
15-year-old Grass Valley unit. KusI-Tv
also has purchased Philips BTS s
Jupiter control system to manage sig-
nal distribution throughout its plant.

“Jupiter lets us control all the routers
and all the machines |such as VTRs]
through the routers,” says Richard
Large. the station’s vice president of
engineering.

The installation of the routing system
took two months, says Large. and

required exiensive rewiring.
As part of the Philips buy,
KUSI-TV also installed two
more L.DK-9 digital siudio
cameras 10 support the sia-
tion’s tive-and-a-half hours
per day of news coverage.
Large savs any move to a
new digital ENG formai or
disk-based news production
is probably a year or two away, since
KUSI-TV just upgraded all of its field cam-
eras from S-VHS 10 Sony Betacam SP.
For commercial insertion, the station
is considering using a video server like
the Tektronix Profile disk recorder or
Philips BTS Media Pool in conjunction
with 11s existing Panasonic cari
machine. “We’re looking at some sorl
of caching server to retieve wear and
tear on our MARC-400,” says Large.
KUSI-TV has also upgraded its on-air
graphics. This past summer, the station

KUSI-TV has installed the Venus digital router.

spent roughly $100,000 on two new
SGI workstations—an Impact and an
Indy—that run Liberty Paint and
Alias/Wavefront animation software.
Large also is researching new weather
sysiems and still stores.

“We want 1o get into using a digital
server to transfer files instead of send-
ing NTSC video,” he says. “With the
SGI systems and our [Chyron| Infinit,
we can transter everything through
Ethernel. so we’re looking for a still
siore 1o Ethernet into.” [

utting Edge

Wyo., production studios
and its international tele-
port. The agreement
includes both occasional
and dedicated services.

tist Church in Atlanta on
Sunday mornings. A cus-
tom docking mechanism
also can affix it to In Touch
Ministries' post-production
center, where it will per-

By Glen Dickson

Harris Broadcast has
been selected to provide
DTV transmitters to PBS
affiliates kcTs-Tv Seattle
and kopse-Tv Portland, Ore.
The stations, members of
the Pubiic Television Digi-
tal Alliance along with
WETA-Tv Washington and
wmMys-wmvT Milwaukee, will
use the Harris equipment
in experimental DTV facili-
ties that are expected to
begin broadcasting in early
1997. The Seattle and
Portland DTV facilities will
be used to conduct propa-
gation tests ot the signal
and to broadcast program-
ing to public venues such
as shepping malls to pro-

mote DTV awareness, say
directors of engineering
Clifft Anderson of kcTs-Tv
and Michael Tondreau of
KOPB-TV.

Vyvx has reached
an agreement with
EchoStar Communi-
cations o backhaul
television program-
ing and video con-
tent to its DISH

DBS Network cus-
tomers, which |
include programers,
broadcast and cable
content providers and
international business tele-
vision users. Vyvx is using
its 11,000-mile domestic
fiber-optic network to route
compressed digital video
to EchoStar’s Cheyenne,

‘\.;..‘-Q

A.F. Associates of North-
vale, N.J., has delivered a
serial digital mobile unit to
In Touch Ministries of

-

]

Atlanta. The 48-foot
expandable production-
post-production truck will
be used primarily to tape
and produce the syndicat-
ed In Touch, which origi-
nates from The First Bap-

~J The produetion compartment
of In Touch Minisizies’ digital
mobile unit, designed and
built by A.F. Associales.

form editing duties when
not being used in the field.

Keystone is supply-
ing technical ser-
vices to Playboy
Enterprise’s two new
television networks,
Playboy TV/Latin
America and
AdulTVision/Latin.
Keystone is provid-
ing network origina-
tion, an in-house
tape library and ter-
restrial services for
the new Playboy networks
from its Video Control
Center and International
Teleport in Culver City,
Calif., to the 144-channel
Latin DBS service Galaxy
Latin America.
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1996 FUJI PHOTO FILM US.A. INC

With Fuji, you always get outstandlllg quality
and reliability. So you'll never haye seconc
thoughts when choosing our videgtape.

E'VE SPENT THE LAST
THIRTY YEARS IMPROVING  [joees b e ot g a1

sound are sure%:p keep every-

VIDEO TECHNOLOGY JUSTSOOUR /("= 4l X R
TAPE WILL WORK BETTER ON ONE - i ff /= s
OF THE WORLD'S OLDEST SYSTEMS. 1> aleiatieiodimes

ow kmowledigeabla staff is
there when ypy need them.

i Our quick, frigndly customer

The biggest beneficiaries of Fuji‘s thirty
years in magnetic tape manufacturing

just may be the nervous systams of

video professionals everywhere. Because

consistent ang reliable Fuji Professional
= Videotape comes with built-in peace of
m Juction execl
- Tives can use QqQ and
products with complete confidence
{ ete
1
test digita |
the newly announced tape formats, relax. We
. t in thi s

withnnt learnina how tn adant A

o) FUJI

A new way of seeing things.
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I See last page of classifieds for rates and other information

RADIO

HELP WANTED SALES

| Director of Sales: Premier superopoly in Top
Midwest Market seeks Director of Sales. This
I superopoly has developed many industry firsts in
radio’'s new frontier and future. Must have pre-
vious experience as a GM, LSM, or GSM. Candi-
dates should be aggressive and vislonary with
proven success in new business development,
marketing and revenue growth. Computer and
budget skills a must. Cash flow management ex-
perience preferred. We seek someone with ability
to interact with clients, sales team, as well as the
core management team. Professional growth op-
portunities are available based on future acquisi-
tions and revenue development with this super-
opoly group. If you are an industry leader and
would like to join a great team already in place
achieving power ratios beyond industry standards,
please send dynamic resume to Box 01010. EOE.

TELEVISION
HELP WANTED MANAGEMENT

VICE PRESIDENT/STATION MANAGER

IKOCE-T\/, (PBS) Orange County Public TV
located in Huntington Bch., CA, licensed to the
Coast Community College District, seeks
qualified individual to oversee the day-to-day
mgmt. of administrative and financial functions
& operations activities. Will assist in the
development and execution of long-range goals
and objectives. Min. of 5 yrs. exper. in TV
broadcasting and Bachelor's Degree in
communications or related field required.
Salary range $55,364 to $83,701 /vr., menthly
mileage allowance and excellent benefits. A
multi-year contract will be offered.

To apply: Call the District personnel office
(714) 438-4715 for a complete job description
and required District application form which
must be submitted by deadline of 1/10/97.
Job #K-003-97. {Resumes or letters will not be
accepted in lieu of required forms.)

OE S

PUBLIC TECEVISION-CHANNEL 50

Coast Community College District
1370 Adams Avenue
Costa Mesa, CA 92626
EOE

Manager, Broadcasting Operations: Centrally-
based producer of live/remote programming for
ESPN networks seeks Broadcast Operations
Manager. Ideal candidate has extensive network-
level @xperience in managing remote operations,
including unit/location management experience.
Position supervises 100+ remote telecasts annu-
ally, manages broadcast operations personne!
and remote operations budgets and is fiaison to fi-
nance and production departments. Strong com-
puter skills required. Limited travel. Salary com-
mensurate with experience. Send resume and
salary requirements to Box 01001.

{ ALLBRITTON JACKSONVILLE, INC.

I General Sales Manager

Allbritton Jacksonville, Inc. is looking for a General Sales Manager to join its team in
Jacksonville, Florida and build a sales organization from the ground up as we become the
new ABC affiliate on April 1, 1997, This sales team leader will possess the ability to apply |
creative management and marketing techniques to build solid business relationships,
develop new revenue opportunities and generate revenue from established sources. Special
organization ability is essential to manage a dual local sales operation. A proven record of
achievement in broadcast television sales in management positions achieving budgets, both
revenue and expenses, and effective staff motivation and management necessary. Goal
oriented philosophy and style required. Minimum ten years television sales experience with |
the last three years in a senior sales management position.

Manager of Operations & Engineering

Allbritton Jacksonville, Inc. is looking for a Manager of Operations & Engineering for its
new ABC affiliate in Jacksonville, Florida. This manager will direct and manage the
engineering, maintenance and technical operations of the station as well as oversee the
construction of our new station over the next 8 months. This manager must demonstrate
competence in personnel matters, budgeting, strategic planning and performance standards.
A complete knowledge of computers and computer related digital equipment is essential. In
addition, this manager must understand studio operations, UHF transmission systems. FCC
regulations, FAA requirements and EBS/EAS regulations. A minimum of 10 years experience
is required, the last three of which have been as a supervisor or department head.

To apply for these positions with Allbritton Jacksonville, Inc., send a cover letter and resume to:

Mr. Leonard Firestone, President/General Manager
Allbritton Jacksonville, Inc.
7434 Blythe Island Highway
Brunswick, Georgia 31523

No phone calls please. AJl is an Equal Opportunity Employer

Director of Communications

NOVA, the award-winning science documentary series broadcast nationally on PBS, seeks a
Director of Communications to build brand exposure and awareness in an increasingly compet-
itive television market. Not only will the candidate anergize NOVA's promotion and publicity
plans, but will push Its expanding Science Unit activities (Web site, IMAX®/OMNIMAX® films,
and educational outreach) into new media and markets.

The candidate should have a college degree and a 10 year track record of developing and imple-
menting innovative and successful publicity and promotion campaigns (including major print
and elactronic placements and special events), with an emphasis on televislon publiclty and
promotlon. Experience producing promos a plus.

tnterestad candidates should send cover letter and resume to: WGBH, Human Resources Depl.
{96-0186), 125 Western Avenue, Boston, MA 02134, WGBH Is an equal opportunity employer.

Wanted: EOE in small market in NW needs Sta- ]
tion Manager with strong local sales background,

ability to recruit, hire, train and motivate a must. Fﬂ.\' your classiﬁéd ad to
Send confidential resume and salary require- ' '

ments to Box 00937. |

Broadcasting & Cable
(212) 206-8327

This could have been your ad! Hf you had only
called Antoinette Fasulo at 212.337.7073 or taxed

her at 212.206.8327. Try agaln next week. L
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HELP WANTED SALES |

HELP WANTED TECHNICAL

WTAP-TV (NBC) seeks qualified candidates to |
fill a major Advertising Sales position. Successful
applicant will have 2+ years in TV Sales, strong
new business development record, and possess a
team attitude. Top commissions, a 401(k), and
health insurance are just a few reasons 1o join
WTAP-TV. Send resume to General Manager,
WTAP-TV, One TV Plaza, Parkersburg, WV 26101
or Fax to (304)422-3920, by 12/10/96. Women and
minorities encouraged to apply. Benedek Broad-
casting Corp. WTAP-TV is an EQE.

Syndication Sales; Major first-run syndication
company is looking for two highly motivated
salesmen. Previous or current syndication expe-
rience a definite plus. Must be a self-starter and
willing to travel. Positions are located in the
Midwest and Southwest. Please send resume
and cover letter 1o Box 01005 ECE.

General Sales Manager. Sullivan Broadcasting
of Nashville LMA, WZTV-FOX and WUXP-UPN.
Lead the markets' dominant sales force with su-
perior skills in inventory control, research, vaiue
added saies and staff/client relationships. Our sta-
tions have the most successful off net and syn-
dicated programming to complement our two
growing networks. Meters by NSI coming in July
'97. Please send rasume to: GSM Search, 631
Mainstream Drive. Nashville, Tennessee 37228
or fax to (615)254-7139. WZTV/WUXP is an
Equal Opportunity Employer. M/F/H.

Local Sales Manager: WNTY in Southington, Con-
necticut (suburban Hartford) is seeking a top sales-
person with good supervisory skills 1o carry a list
and head our sales team. If you like to sell, motivate
and coach, send resume to: George Stevens,
WNTY, Box 459, Southington, CT 06489. EOE.

Account Executive. WCPX-TV, CBS, Orando is
looking for an experienced TV sales professional.
Qualified candidates should be proactive, posses
strong presentation skills, basic computer skills,
knowledge of NSI ratings, TV Scan, qualitative-
based research and Qualitap, with 3+ years of TV
sales experience preferred. A proven track record
with advertising agencies and developing new busi-
ness is a must. Send resumes to Nancy Davis,
Local Sales Manager, WCPX-TV, 4466 John
Young Parkway, Orlando, FL 32804 or Fax them to
(407)521-1208. No phone calls please. M/F. EEO.

NSM will direct national agency negotiations with
the nationaf rep firm for WCBD. Must manage
national accounts; plan and implement sales strat-
egy. provide direction to the national reps; assist
GSM with inventory control; travel 10 rep offices
when naecessary; and backup to GSM. Must have
national rep experience or proven national experi-
ence at the station level. Four year college degree
or equivalent experience required. Must have a
proven track record in sales. References and sup-
portive presentation required. ECE. M/F. Final
applicants drug screened. Please send resumes
to PO Box 879, Charleston, SC 29402.

Local Sales Assistant. KTBC-TV. Radio or televi-
sion experience preferred. Candidate must possess
strong communication skills, with a positive team
attitude. Some duties will include preparing sales
presentation packages, writing orders, handling
makegoods and administrative duties needed by
local account executives. Must have working knowl-
edge of Microsoft Office, WordPerfect and Lotus.
JDS or BIAS comprehension is a plus! To apply,
send resume and cover letter to: Sales Department
Human Resources, KTBC-TV, 119 East 10th
Street, Austin, TX 78701, Ref: Local Sates Assis-
tant. No phone calls, please. EEQO Employer.

We're
Beaming!

You’d be smiling too, if you created the fastest

selfing product in the history of consumer electronics.

Two years ago, we introduced America to DIRECTV®.

Now, with 2 million subscribers, we're planning our next stop on

the digital frontier. And television is just the beginning. With your ideas,

there’s no limit to how far we can go.

Network Operations Coordinators
We are seeking additional staff members in our growing Network Monitoring
Center. Your responsibiities will include monitoring and troubleshooting
multiple video and audio signals on the DIRECTV network, plus verifying
traffic data for completeness and accuracy. To qualify, you must have 2.5
years experience in satellite communications or television broadcast
operations. We require an AA certificate in radio/TV or an ASC in Electronics,
technical training or equivalent broadcast industry experience. You must be
able to work effectively in a high-pressure environment, and be available to
work all shifts, including nights and weekends. Excellent communication

skills are essential.

As the industry leader, DIRECTV offers an excellent compensation and flexible
benefits package, plus the chance to make a major impact in a developing
industry. If your skills match our needs, we'd like to hear from you! Please
send your resume and salary history to; DIRECTV, Inc., Attn: Human
Resources, Dept. SP/HR, P.0. Box 915, El Segundo, CA 90245,
E-mail: dtv_resume@ccgate.hac.com

DIRECTV is proud 1o be an equal opportunity/
affirmative action employer. We foster a culturally
diverse workforce and strongly encourage women

and minorities to apply.

Assistant Chief Engineer: Good chance for so-
meone to step up to assistant or bigger market.
Must have experience with UHF transmitters and
capable of maintaining studio equipment. Must
be computer literate. SBE certification and FCC
license a plus. Send resume 1o Bob Hardie, CE,
KSMO UPN62, 10 East Cambridge Circle Drive,
Suite 300, Kansas City, KS 66103 or Fax
(913)621-4703. EOE. M/F.

Unit Manager. Centrally-based producer of re-
mote programming for ESPN networks seeks ex-
perienced Unit Manager to join its Broadcast Op-
erations staff. Ideal candidate has extensive
network-lavel experience in unit/location man-
agement and related areas. Position entails
preparation and location management for 30+ re-
mote telecasts annually, including fiaison 1o event
hosts, crewing, budget oversight and on-site
personnel supervision. Strong computer skills
and technical knowledge of remote production
facilities required. Extensive travel. Salary com-
mensurate with experience. Send resume and
salary requirements to Box 01002.

DIRECTV.
SATELLITE TV AT (TS BEST

WE PLACE \
CHIET ENGINEERS
KEYSTONE INT’L, INC.
16 Laflin Road, Suite 900
Pittston, PA 18640. USA
Fax 717-854-5765 * Phone 717-855-7143
E-Mail: keyjobs @ keystone.microserve.com

Audio Systems Engineer: Miami based Televi-
sion Network seeks highly qualified Audio Main-
tenance Engineer for its television production fa-
cility. Applicants must have a strong background
in plant-wide audio systems design, maintenance
and construction. We require experience in aLdio
consoles, routing, distribution, signal processing,
telephone interface and RTS intercom witk at
least 5 years experience in television broadcast-
ing, video production or related field. Highly
mofivated self starter capable of completing pro-
jects with minimal supervision. Background in
audio productions/operations a plus. Some travel
may be required. Telemundo is an Equal Op-
portunity Employer. Please send resume to
Telemundo Network, Inc., Human Resources,
2290 West 8th Avenue, Hialeah, FL 33010.
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Hands-on, experienced television Studio
Engineer to repair of videotape and other studio
equipment to component level. Resume, salary
to: Jerrell Kautz, CE, WCBI-TV, Box 271, Col-
umbus, MS 38701, Fax 601-329-1004, E-Mail:
Jkautz@wcbi.com

Television Engineering Maintenance Techni-
cian: Immediate. Requires at least 3 years expe-
rience in broadcast operations and maintenance;
knowledge of Betacam equipment, 3/4 and RF
essential. PC experience a plus. Primarily repair,
maintenance installation. Operates SNG truck.
Television Ops/Maintenance Technician: Re-
quires 2 years experience in Master Control op-
erations, PM maintenance and repair of broad-
cast-related equipment. Some Master Control
shifts. Both positions require SBE certification,
FCC General Class or equivalent electronics
background and good driving record. Resumes to
Michael DeWire, Chief Engineer, WTVR-TV,
3301 West Broad Street, Richmond, VA 23230.
E-Mail: mdewire@newschannel6é.com No phone
calls please. Equal Opportunity Employer.

Engineer. Roscor Corporation, a world leader in
communication systems engingering and integra-
tion, has unique opportunities for engineers with-
solid background in television systems, transmis-
sion systems and satellite communications
systems design. Opportunities require applicants
to travel and/or live abroad, A minimum of 5 years
experience and engineering degree are required.
Send resume to Roscor Corp., 1061 Feehanville
Drive, Mt. Prospect, IL 60056, of fax them to 847-
803-8089, to the attention of V. Schwantje.

Chlef Engineer. UHF CBS affiliate with AM/FM
seeks candidate who has extensive experience
in transmitter and microwave systems main-
tenance, including at least five years of experi-
ence in broadcast television station engineering
management. AM directional experience a plus.
Strong interpersonal skills are needed to manage
the station’s engineering staff. This individual will
prepare and administer capital and operating
budgets, and plan equipment purchases and in-
stallation. Send resume and application to:
Kendra Cooper, WMBD, 3131 North University
Street, Peoria, IL 61604. EOE. M/F.

Master Control. Accepting resumas for master
control operators for a 24 hour multi-rmedia pro-
duction house in Washington, D.C. Duties will in-
clude maintaining an on air log, quality control for
incoming and outgoing broadcast signals, graph-
ic inserion, betacam playback and record, and
straight cut editing. Flexible hours a must. Expe-
rience should equal 3-5 years in master control
operation. Growth potential, Send to Director of
Transmissions, 2030 M Street NW. Washington,
DC 20036, Suite 400. Fax 202-775-2931.

Engineering Supervisor. WTTG, FOX 080 in
Washington, DC. needs an experienced engineer-
ing supervisor to provide technical expertise and
support to the Enginearing Depariment and other
related departments as needed. Responsibilities
include scheduling and supervision of union tech-
nical personnel, and breadcast video and audic
enginaering. This position involves managing
News technical facilities including field and editing
systems. Bachelors degree in Electrical Engineer-
ing or Computer Sciences or equivalent is
required. Minimum 5 years related experience and
proficiency in News Operations, and state of the
an broadcast A/V systems is a must. Excellent
written and verbal communication skills and ability
to interact with all levels of perscnnel is required.
Rush resume and salary requirements to: Lydia
M. Martinez, Director of Personnel. WTTG, FOX
5, 5151 Wisconsin Avenue, NW, Washington, DC
20016. EOE/M/F/D/V. No phone calls please.

Classifieds

P8BS’ Technical Operations Center is seeking
an experienced Technical Editor with 3 years edit-
ing experience in a production facility. Minimum 3
years experience operating CMX editor, Abekas
Production, DVE, Zaxcom Audio Console and
Machine Control, or equivalent. Experience in
operating digital state-of-the-art broadcast
equiprment required. Public television experience
preferred. Ability to work effectively with clients in
a fast-paced environment and meet multiple
deadlines required. PBS offers a salary com-
mensurate with experience and an outstanding
benefits package in an excellent work environ-
ment. Please send a letter of interest, resume,
salary requirements, and a sample cassette of
your work to: PBS, Attn: Lanie Odlum, 1320 Brad-
dock Place, Alexandria, VA 22314. PBS is an
Equal Opportunity Employer.

HELP WANTED NEWS

News Director. WVIT, Connecticut's NBC station
is seeking a creative, hands-on, aggressive
leader to take it to the next level of growth. Pre-
vious television newsroom management experi-
ence, solid news judgement and strong people
skills are required. Send resume, statement of
news philesophy and recent taped example of
philoscphy in action to Al Bova, General Man-
ager, WVIT (a Paramount Station), 1422 New Bri-
tain Avenue, West Hartford. CT 06110. EOE.

Director. KFVS-TV is seeking a Director to work
full time in station production department. Duties
inctude directing live newscasts and operating stu-
dio cameras, audio board, and character generator.
Also commercial production sessions. Must be will-
ing to assist with station special projects. College
degree preferred. Must have some experience in
television production or related field. Successful
candidate must be a team player, able to work
under tight deadlines. Send resume to: Human
Resources Director, KFVS12, P.O. Box 100, Cape
Girardeau, MO 63702. Equal Opportunity Employ-
ar. A pre-employment drug screen is required.

Meteorologist: A meteorclogist is needed in Tor-
nado Alley. Looking to complete a four-member
weather staff at KJRH in Tulsa. No phone calls
please. Send resume to KJRH-TV, Lori Doudican,
3701 South Pecria, Tulsa, OK 74105. EOE.

Bureau Chief. KETV, the Pulitzer Broadcasting
station in Omaha, Nebraska, needs an aggressive,
axperienced reporter for Capital Bureau Chief in
tincoln, Nebraska. Must be a self-starter and
excellent story-teller capable of generaling and
maintaining contacts. Good live work essential.
Please send resume and non-returnable tape to
Rose Ann Shannon, News Director, KETV, 2665
Douglas Street, Omaha. Nebraska 68131. EOE.

Chief Meteorologist needed ASAP. BS, Masters
or Ph.D. in Meteorology required. AMS centification
preferred. Minimum two years of on-air experience
and a personality required! Exceptional forecasting
abilities a must. NBC affiliate in medium market,
great weather town. Experience with WSI and 3-D
systems a plus. Reply to Box 01009 EOE.

Videographer: Expanding Detroit production
company seeking creative, quick thinking photo-
journalists for diverse clientele including network
news, syndicated programs and Fortune 500
firms. Sharp eye for composition and lighting.
Editing a plus. Send resume/tape to: General
Manager, KDN, P.O. Box 71708. Madisen
Heights, MI 48071. EOE.

Producer, Morning Newscast: We're growing
our top-rated morning show. If you can give our
viewers what they need to star their day, you're
our person! Hint: it takes the right mix of news,
live alements, traffic and weather. EOE. Send
tape. resume, salary requirements and news pro-
ducing philosophy to Box 01006.

News Photographer/Editor: Shoot and edit
videotape for broadcast on daily newscast,
operate microwave trucks for live shots, fly in
helicopter to video tape news events and live
shots, locate file tape and edit for newscasts. 1
year shooting for commercial news operation, col-
lege degree preferred. Resurne, cover letter and
non-returnable tape: Michael Kinney, KOAT-TV,
3801 Carlisle Boulevard, NE, Albuguerque, NM
87107. Drug free workplace. KOAT-TV is an
Equal Opportunity Employer.

News Photographer: WESH-TV, a Pulitzer Broad-
casting Station and NBC affiliate located in Oran-
do, Florida - 22nd market is seeking a TV News
Photographer. Applicant must be experienced in all
phases of electronic news gathering (ENG), pho-
tography and editing. Knowledge of filming tech-
niques would be helpful. Send non-returnable Beta
tapes and resume to Bob Murdock, WESH-TV,
P.O. Box 547687, Ortando. FL 32854. No phone
calis! An Equal Opportunity Employer.

Newscast Producer. Do you want to work with the
best in the businass...look no more. We want a
morning newscast producer who can run, gun and
stun the competition with /ive, aggressive, total
news coverage. Send a resume and non-returnable
tape, KSTP TV, Human Resources, Job #333-96,
3415 University Avenue, Minneapolis, MN 55414,
No phone calis. Equal Opportunity Employer.

News Producer: Motivated producer with initia-
tive and common sense who lives and breathe
news needed for #1 award winning news team in
the 48th market. Sat truck, helicopter, 6 remote
news bureaus, and all the toys. One year line pro-
ducing required, reporting experience and college
degree preferred, Resume, cover letter and non-
returnable tape: Craig Kennedy, Executive Pro-
ducer, KOAT-TV, 3801 Carlisle Boulevard, NE,
Albuquerque, NM 87107. Drug free workplace.
KOAT-TV is an Equal Opportunity Employer.

HELP WANTED RESEARCH

Research Director. WUPA-TV, a Paramount
owned UPN affiliate, has an immediate opening
for a Research Director. We are the fastest grow-
ing station in both the Atlanta market as well as
the Paramount Stations group, and we are look-
ing for a highly enthusiastic individual up to this
challenging opportunity. One to two years expe-
rience preferred with a knowledge of Nielsen,
Scarborough and the TV industry. Strong writing,
presentation and computer skills are a must. Re-
sponsibilities include analyzing ratings and au-
dience infarmation, and presenting/positioning
data in support of sales department, Please send
cover letter and resume to: WUPA-TV UPN 68,
Personnel Office, Box BC-RD, 2700 NE Ex-
pressway, A-700, Atlanta. GA 30345, No phone
calls please. EOE.

SITUATIONS WANTED NEWS

Seeking big break: Sharp, hard-working and wit-
ty ferale for on-air sports position. Exceptional
writing skills, good experience, strong references.
Call Lee at (860)582-4985.

PROGRAMMING SERVICES

@

STupios
National Weather Network

Your own on-air meteorcicgist via satsllite. Custom and
localized TV weathercast Inserts for FOX, UPN, WB, |
atations and cabia stations. Thres sateilita lseda dally.
Your own on-sir logist and great grap . Seil
these inserts and make money. Low cash and barter and
vm simpie to receive and use. Call Edward St. Pa' at
N' 801:352-8673 and slari today.
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 RESUME TAPES ;

{ Career Videos prepares your personalized
demo. Unique format, excellent rates. coaching,
job search assistance, free stock. Great track re-
cord. 847-272-2917.

~ VIDEO SERVICES
Los Angeles: Experienced ENG and EFP crews. |

New SP Betacam packages. Spooner Produc-
tions, Inc. 800-776-6637.

I
'HELP WANTED FINANCIAL & ACCOUNTING !

got director for its cowrparite offices in
NEW YORK. ideal caswiidate will have 5+ years

experience buiding financlal models, tracking §
capital budgets, dewmloping siandards and con-
trols for reporting % Senior Management
Additionally, we seek a candidate with experience
in cable, communication or stan-u/oonstruction
phase entity. Heavy armpfas on business mod-
aling and expense forecasting. Exparience inter-
facing with Senior Maragemer] essental, as well
as an MBA. Strong Excel and Powerpoint skils
required. |n retumn, we offer excellent compeny
benefits, including 401K and profit sharing. Send
salary history and resume to:

Dt 548, 401 Broadway, 1st Floor
Mew York, New York 10013

~ HELP WANTED HOST

Have your
very own
show.

Hare's your chance to make it big. The Home
Shopping Network is hoizing OPEN CALL
AUDITIONE for male and lemale show hosts.

Wa're a 24-hour national tv network with an
audienca of 60 million, and we're kxkdng for
people with great personalities and cacelant
communication skills to sell products on air,
interview guests and conduct iive programming.
Banalfit: are comprehinshe and relocation wil be
prowided if necessary,
WHEN: Friday, Dkacermber 6th
10:00 am to 6:00 pm
WHERE: The Home Shopping Network
2501 118th Avenuea North
St. Petersburg, FL 33716
For more information ca our &adificn Hotline at
1-B00-88E-5290 betwaen Bam - Spm.

Plpase bring a resuma and racent phola.
We're an equal nppartunity employer.

Shopping

_ HELP WANTED PUBLIC RELATIONS |

Director, Office of Media and Public Relations.
The County of San Diego has an immediate va-
cancy for a public relations professional to direct l
media production, cablecasting, communications;
and public, media, and employees information |
programs. Works closely with 5 member elected
Board of Supervisors, County Chief Ad-
ministrative Officer and department heads 10 de- |
sign programming and publicity and promote ex-
panded access to information and public un-
derstanding of County government, and its his-
tory, organization, and role. Television and
electronic media background desirable. Negotia-
ble $70,000 - $80,000 DOQ. Executive benefits
include a relocation allowance. Filing deadline is
Friday, December 20, 1898. For application form
and detailed position brochure: Department of
Human Resources, 1600 Pacific Highway, Room
207, San Diego, CA 92101. (619)236-2191 or
§31-5139. jfisher@co.san-diego.ca.us

TV SALES TRAINING

LEARN TO SELL
TV TIME

The program works. Former students
now sell for NBC, ABC, ESPN, MTV,
Katz, Turner, Petry, and dozens of TV
stations across the country.

{Owver 25 years in the TV industry)

Call for free information packel

ANTONELLI MEDIA
TRAINING CENTER
(212) 206-8063

HELP WANTED PRODUCTION

DISNEYLAND PRESS & PUBLICITY
FREELANCE TELEVISION PRODUCERS

Disneyland Press & Publicity Department
seeks Freelance Television Producers who
will be involved in writing, directing shoots,
editing, producing and satellite feeding
Videa News Releases.

Must have ENG, writing, editing, producing,
and directing experience fo be used for fast-
paced ond quick turn-around news ond
feature packages. Must also have good
sense of music use. Requirements include at
least 5 years of broadcast news and feature
producing experience. For consideration,
please submit resume and demonstration
reels to:

Disneyland Press & Publicity
Attention: CS/Producer
PO Box 3232
1313 Harbor Boulevard, TDA #428P
Anaheim, CA 92803

No phone calls, plecse.
Disneylond is an Equal Opportunity Employer.

Director, National Production Development.
Excellent opportunity to identify production con-
cepts, market to potential lunders, oversee pro-
duction process and coordinate distribution of rev-
enue generating television programs and series
for regional and national distribution. Candidates
should have 4 to 6 years television production
experience in the capacity of executive producer
of naticnally or regionally distributed programs;
proven track record. Resume in confidence to
Manager, Human Resources, WPBT/TV2, P.O.
Box 2, Miami, FL 33261-0002. Equal Opportunity
Employer. M/F/D/V.

Promotion Writer/Producer. Southwest Florida
TV and radio stations needs experienced Promo-
tion Writer/Producer. Non-linear editing. Send
reel and resume to Paul Greeley. WINK Televi-
sion, 2824 Palm Beach Boulevard, Ft. Myers, FL
33916. EQE. DFWP.

Creative Services Director. Major market, must
be a strategic thinker, abie to use words and
pictures as weapons. Experience in news promo-
tion. Can you move the meters. run your own
show. Excellent compensation package. All in-
quiries kept confidential, your resume starts the
process. EOE. Reply to Box 01003.

Feature Producer/Reporter - Seeking a feature
producer for national motorsports pregram. Must
have extensive knowledge of NASCAR racing and
at least 3 years producing and on-air experience.
Team player, initiative, leadership a must! Please
send demo tape and resume to Box 01000.

Production Manager: Southern mid 50's network
affiliate is seeking a production manager with doc-
umented experience in all phases of broadcasting
including planning, budgeting and all aspects of
production. Station is heavily commitied to news
and special projects. Send resume, salary history
and references to Box 01008 ECE.

TV Editor. KPBS, San Diego's public TV/Radio
station seeks creative, F/T, tech-oriented, long
form documentary Editor to produce prof. quality
TV programs and operate on and ofi-line linear/
nonlinear editing equipment. Minimum require-
ments: college grad, 2 years (prefer 4) prof. prod.
expanence in broadcast TV. Strong verbaliwritten
skills/performs well under stress/able to work flex-
ible hours. Salary: $2708-$3635/mo. To apply
call 619-594-5703. Specify Job #F97-010. Job
closes 12/13/96. EEQ/AA/Title IX Empioyer.

Truck Guy. Immediate opening for a digital/
analog sateiiite/production truck operator based
in Washington D.C. STS progeny exciter, 5
camera, CG, DVE, ESS, 4 machines, and more.
Commercial Drivers required. Maintenance a
plus. Qualified applicants should have 3-5 years
experience. Send resumes to Director of
Transmissions, 2030 M Street, NW, Washington,
DC 20036, Suite 400. Fax 202-775-2931.

Video Photographer/Editor: This position is
responsible for all phases of video production for
commercial spots and contracted video projects.
This includes meeting dlients, writing scripts, coor-
dinating story boards, talent and locations. post
production editing, computer graphics and anima-
tion. Candidates should have three years hands-
on experience in all phases of video production, a
good knowledge of photographic composition,
practical knowlsdge of computer graphic and paint
systems, digital fax, and both linear and non linear
editing systems and excellent communication and
customer relations skills. This position provides a
full benefit package including medical and
employee savings plan. Position available Janu
ary 1, 1997. Qualified candidates should send
production reel, resume and references to: Time
Warner Cable, Human Resources, 3600 N. Sillect
Avenue, Bakersfield, CA 93308. EEQ M/F/V/D
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Graphic Artist for #1 Southwest Ficrida CBS
affiliate. Needs televisiocn experience in
Photoshop and other Mac Software. Send re-
sume and reel to: Paul Greeley, Director of
Marketing and Promotion, WINK Television, 2824
Palm Beach Boulevard, Ft. Myers, FL 33816.
EOCE. DFWP.

We are the dominant number one NBC affiliate
in the 3Bth market. We are looking for a Graphic
Designer who can work second shift. Must have
2 years experience in broadcast design and
knowledge of the DP Max and Power Mac. Send
resume and demo reel to Art Director, WOOD
TV8, 120 College SE, Grand Rapids, MI 48503.
ECE.

HELP WANTED PROGRAMMING

Program Manager. WYFF-TV, A Pulitzer Broad-
casting Station in Greenville, SC is seeking
person to administer program functions with
added emphasis on developing and producing
high impact community out reach projects. Appli-
cants should have 3-5 years experience along
with excellent communication skills. Join a team
of professionals committed to winning. Send re-
sume to Human Resources Director, WYFF-TV,
P.O. Box 788, Greenville, SC 29602. EOE.

INTERNET
HELP WANTED MANAGEMENT

There are industry shattering develop-
ments constantly going on here. And not
just in technology. Much of the power

ehind our advanced network computing
products happens right here in our Inter-
active Services Group. Because we work
with all the freedom and ﬂexibi|itr’ of a
start-up, with the backing of a multi-billion
dollar corporation. Join us, and maybe
the next breakthrough can be yours.

SOFTWARE MANAGER

Classifieds

CABLE

HELP WANTED NEWS

NEWS ANCHORS
FOR
SPEEDVISION NETWORK

Openings for two qualified individuals to anchor Speedvision News.
Knowledge of aviation, autornotive and marine industries a must.

3 to 5 years'anchoring experience and strong broadcast writing skills
required. Join a growing network operation and help define our news
image. Send resume and tape to: TERRY BROOKINS, NEWS
DIRECTOR, SPEEDVISION NETWORK, TWO STAMFORD PLAZA, 281
TRESSER BOULEVARD STAMFORD, CT 06901

HELP WANTED TECHNICAL HELP WANTED SALES

RARE OPPORTUNITY
CABLE TELEVISION

FOX Sports Net has an Immediate opening
for a motivated, Independent worker to
maintain all audio and video processing/
distribution equlpment, and perform
analcg & digital troubleshooting to
component level. Required knowledge of
Betacam, D2, UTS, AVS2, Betacart,
Flexicart, various Chyron systems,

LICENSES AVAILABLE

 SPORTS |
| NET |

Become a Cable System Affiliate and
air children's award-winning. non-
violent educational programming.
Children's Cable Network (CCN) is
seeking experienced sales oriented
individuals who want to earn a six fig-
ure income. Home based with fantas-
tic growth potential. Exclusive terri-
tories and training provided

Sun’s Interactive Services Group in Palo
Alto, CA, a leader in the development,
marketing and sales of digital video

Quantel, Abekas, GVG and nonlinear
systems. Minimum 2 years experlence
required and SBE certification preferred.

Investment of $35k - $125k required.
Partial financing available! Call
Now!!! 1-888-868-4226

servers, is looking for a Software Manager.
You will manage relationships with corpo-
rate partners Engineering groups while
juggling various projects. Your experience
in the video or graphics industry and
ability to work closely with Marketing,
Technical Support and Manufacturing are
key to your qualification. Also important is
experience managing people in a small
team environment. Expertise in hardware
or software system level development
involving multimedia service products is
desirable. A BS/MS in CS or EE coupled
with 10+ years of related experience with
3+ years of management experience is
required.

For consideration, please send your
resume to: Sun Microsystems, Inc., Dept.
NBC1202AB/PC, 2550 Garcia Ave., M/S
MPK16-303, Mountain View, CA 94043-
1100; Fax: 415-786-9551 or Email:
staffing58@bruin_ corp.sun.com Sun is
proud to ensure that equal talent will
always get equal opportunity.

© 1996 Sun Microsystems,

Inc. Sun, Sun Micosysterns
and the Sun logo are regis-
tered trademarks of Sun un
Microsystems, inc in the

Unted States and other microsystems
countries. For other oppor-
tunitws at Sun, please visit
our Web site a:

W w w

THER NETWORK (8 THE CONPUTER"
s un . CoOom

Send resume to:

P.Q. Box 67B66
Los Angeles, CA 90067
Attn: HR/SCW.

EQUAL OPPORTUNITY EMPLOYER

ALLIED FIELDS

BUSINESS OPPORTUNITIES

Station Owners/Managers - Get free help and
get paid for it! Allow a broadcasting student to
come to your station and observe once a week
for 18 weeks for $2,000.00. 15 year accredited
program. We can provide up to 10 students. Call
Jim at Radio Connection 1-800-800-9581.

Client Service Specialist - At Management
Science Associates, Inc., we continue to be a
global leader in data management systems by
producing products such as Gabriel, an enterprise
-wide system designed for the world's cable tele-
vision companies. Now our Gabriel group seeks
a motivated detail-oriented staff to support clients
on-site, as well as from our main corporate head-
quarters. Responsible for: help desk support,
software installation and support, assisting quali-
ty assurance with software testing, contributing to
software design/development, training clients. Re- -
quires 2+ years' experience with PC-based )
systems, along with strong interpersonal, com-
munication, customer service and analytical
skills. Experience with Windows-based applica-
tions andror a background in the cable, broadcast
or media industry strongly desired. Positions are
now available in Pittsburgh and New York City.
Pittsburgh positions reguired travel approximately
30% of schedule. Please send resumes to: Hu-
man Resocurces Director, Reply Code AQ, 6565
Penn Avenue at Fifth, Pittsburgh, PA 15206-
4480. Fax: 412-362-0538. e-mail:careers@
msa.com. visit us on the Internet at hitp://www.
msa.com. ECE.

Found It!
Now vuse it.
Call today!
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HELP WANTED INSTRUCTION

Indiana University - The School of Journalism is
seeking creative people with professional experi-
ence in print, broadcast, visual, or online com-
munication who are interested in becoming part
ot a new generation of journalism teacher/
scholars. Indiana University has established a
Knight Fellows program for new doctoral stu-
dents. Supported by a major grant from the
Knight Foundation, Knight Fellows will be
selected in each of the next three years t0 be-
come pant of the Ph.D. program at the School of
Journalism in Bloomingten. The School will pro-
vide Knight Fellows with four years of support, in-
cluding full lition, medical insurance and an an-
nual $15,000 stipend. Knight Fellows will join
facully in research to test new ways lo prepare
students to communicale on paper, on line, and
on air for multimedia enterprises. The goal of the
program is to help shape the future of journalism
education, refining professional practices. values.
and ethics for an instantaneous digital world. In
addition, Knight Fellows will be expected to fulfill
the requirements of the doctoral program, provid-
ing the foundation for a scholarly career in
teaching and research. Diversity in the next gen-
eration of teacher/scholars in journalism is an im-
portant goal of the program. Minority candidates
‘ are urged 1o apply. A masler's degree is re-

quired. Deadline for applications is January 15,
1997, Application materials can be obtained by
writing the Director of Graduate Studies or calling
(812)855-1699 or (812)855-1701. Electronic mail
can be sent to knight@journalism.indiana.edu.

Dean of the Medill School of Journalism -
1 Northwestern University seeks nominations and
applications tor Dean of Medill School of Journal-

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES
BROADCAST & CABLE TELEVISION, DISTRIBUTORS,
MOTION PICTURE, POST PRODUCTION &_MORE
Entry 10 senior level jobs nationwide in ALL fields
(news, sales, production, management, etc.).
Published biweekly. For subscriplion information:
(800) 335-4335
In CA, (818) 901-6330.

EntertainmentEmployment Journal™

EDUCATIONAL SERVICES

On -camera coaching: Sharpen TV reporllng
and anchoring/teleprompter skills. Produce quali-
ty demo tapes. Resumes. Critiquing. Private
lessons with former ABC News correspondent.
914-937-1719. Julie Eckhert, ESP.

Learn white broadcasting on an FM station. DJ/
news/sports PBP tracks. Hurry! Enrolling tor
limited Fall airshifts. Great Lakes Broadcasting
School. (405) 447-8382.

Broadcast Journalism Coach. Improve writing,

| reporting, performance skills. Work with former

ism. With programs in Evanston, Chicago and |

Washington, D.C., the school offers undergradu
ate and graduate degrees and concentrations in

keting communications. The successful candidate

| print, broadcast, interactive and integrated mar- |

will have the vision and energy to lead a top jour-
nalism school as well as substantial administrative
| experience al a university or in industry. An
advanced degree and teaching experience are
desirable. To ensure full consideration, applica-
tions (including a cover letter and vitae/resume)
| and nominations should be received by January
31, 1997. Address correspondence to: Professors
Richard C. Christian and Donna R. Leff, cochairs,
Deans Search Committee, Medill School of Jour-
nalism, 1845 Sheridan Road, Evanston. L 60208-
2101. Northwestern Universty is an affirmative
action, equal opportunity educator and employer.

FINANCIAL SERVICES

| Loans By Phone: Lease/finance new or used
broadcasting equipment. Flexible payment plans.
Flexible credit criteria. Call Jeff Wetter al Flex
| Lease, Inc. 800/699-FLEX.

~ EMPLOYMENT SERVICES

':’F'I'

Inside Job Openings, Nationuwide
PRESS ) Radio Jobs, updated daily
5 Television Jobs, updated daily
("L 3 Hear “Talking Resumes”
(238 € To record “Tatking Resumés” and
YEAR employers to record job openings
@ Entry level positions
1-900-726-JOBS

I o4¢¢ per MIN. soBPHONE. NEWPORT BEACH. CA
—

Just For Starters: Entry-level jobs and “hands-
on” internships in TV and radio news. National list-
ings. For a sample lead sheet call: 800-680-7513.
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anchor/reporter/professor. Student rates avail-
able. CD Enterprises 330-270-9418.

WANTED TO BUY EQUIPMENT

Used videctape: Cash for 3/4" SP, M2-90's,
Betacam SP's. Call Carpel Video 301 694 3500.

FOR SALE EQUIPMENT

~ STOCK
ANSWERS.

For video duplication, demos,
audition reels, work tapes, cur
recyded tapes are technically
up to any task and downright
bargains, All formats, fully guar-

teed. To order calt:
toonyase 3500 CARPEL

Doppler Radar - Enterprise DWSR-88CTV Dop-
pler Weather Radar. Complete with 75 ft. tower,
8 ft. antenna with pedestal and 12 {t. radome,
radar control, unit, transmitter/receiver, and
RADSYS 2000 display and control computer.
System refurbished and in excellent condition.
Available February '97. for more information, con-
tact Director of Engineering. (918)582-6666.
Transmitter For Sale. (1) G.E. TT658 110KW
UHF Television Transmitter tuned to Channel 38.
Call Gary Kastner at 612-673-9610 for information.
Lowest prices on videotape! Since 1979 we
have been bealing the high cost of videotape.
Call Carpel for a catalog. 800-238-4300.

AM and FM transmitters, used. excellent condi-
tion, tuned and tested your frequency. Guaran-
leed. Financing available. Transcom. 800-441-
8454, 215-884-0888, Fax 215-884-0738.

TRANSPONDER SPACE

Full-Time Transponder Space available on
Cable Satellite. Full-time compressed transpon-
der space available on SATCOM C-3, lranspon-
der 20. Located in premiere cable neighborhood
at 131 W. using General Instrument DigiCipher Il
Video compression system stanling January 1997.

| In addition to transponder space, uplinking and

playback services are also available from state-of-
the an uplink facility located in Engiewood, CO.
Call Doug Greene @ 303-784-8809
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| |

|

FOR SALE SATELLITE VEHICLE

FOR SALE
EU-SATELLITE UPLINK VEHICLE l

5 Ford F-E00 DNiesel |
Vertex 2.4 Meter D

6 RW Unan sener

565 Exelters
Dunl Path
Baschand Edguaipment
M pee e LFnm Mot Wavelorm/Yect or

FOR LEASE

GE-1 C-BANI
SATELLITE TRANS

FOR SALE STATIONS -

FLORIDA RADIO & TV

AMFM gulf Coast wiupskde . ... .. 5313

FM Class C 50 kw Coasl Resorl ... 313 Y

AMFM E. Coast Resort [Jax.mkl). . 317V
UHF Network Full-Power Price. .Cal

HADDEN & ASSOC.

PH 407-365-7832 FAX 407-366-8801

e FOR SALE ™
Southern California
resort area AM/FM combo.

Opportunity for sales oriented

owner/operator.
Call Media Services Group, Inc.
k (415) 289-3790 P /

Florida-SW Gulf Coast
5 KW AM Full Time l
Daytime 3 county Population
600,000.
Send Replies to Box 01007.

3,000 Watt West Tennessee FM. Excellent r2-
putation. Cash flow. Owner retiring. 901-658-5648.

AM-FM Station for Sale - Central Minnesola
tower. Single station market. Great growth poien-
tial. $725,000. Inquire only it qualified. Call 220-
763-2708.

Florida Atlantic coast fulltime AM; Central
Georgia adjacent FM-FM combo; West Texas al-
tractive combo, FM upgradable. Mayo Communi-
cations Inc., 813-971-2061.

Michigan - Class C FM, 100.00 watt Central/
Northern Michigan FM. Approximately $1,000,000
in billing. $225,000 in cash flow. Principal em'y.
Call Sixteen Hundred. Inc. at 517-337-2877.

_ —
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Classifieds
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BROADCASTING & CABLE'S CLASSIFIED RATES

Ali orders to place classified ads & all correspon-
dence pertaining to this section should be sent to
BROADCASTING & CABLE, Classified Department,
245 West 17th Street, New York, NY 10011, For intor-
mation call Antoinette Fasulo at (212) 337-7073 or
Sandra Frey at (212)337-6941 .

Payable in advance. Check, money order or credit
card (Visa. Mastercard or American Express). Full
and correct payment must be in writing by either let-
ter or Fax (212) 206-8327. If payment is made by
credit card, indicate card number, expiration date
and daytime phone number.

Deadtine is Monday at 5:00pm Eastern Time for the
following Monday's issue. Earlier deadlines apply tor
issues published during a week containing a legal
holiday. A special notice announcing the earlier dead-
line will be published. Orders, changes. and/or can-
cellations must be submitted in writing. NO TELE-
PHONE ORDERS, CHANGES. AND/OR CANCELLA-
TIONS WILL BE ACCEPTEQ.

When placing an ad. indicate the EXACT category

Order Blank (Fax or Mail)

CLASSIFIED RATES

Display rate: Display ads are $187 per column inch. Greater frequency
rates are available in units of 1 inch or larger.

Non-Display rates: Non-Display classified rates (straights) are $2.10 per
word with a minimum charge of $42 per advertisement. Situations Wanted
rates are $1.15 per word with a minimum charge of $23 per advertisement.

Blind Boxes: Add $30.00 per advertisement

Deadlines: Copy must be in typewritten form by the Monday prior to pub-

lishing date.
Category: Line ad 7

Ad Copy:

Display 71

Date(s) of insertion:

Amount enclosed:

Name:

Company:

Address:

City:

State: Zip:

Authorized Signature:

Payment:

Check 7 Visa 71 MasterCard 7

Credit Card #:

Amex 7

Name on Card:

Exp. Date: Phone:

Clip and Fax or Mail this form to:
B&C

245 W. 17 Street a NYC 10011 - Attention: Antoinette Fasulo or Sandra Frey

FAX NUMBER: 212-206-8327

r
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
(.

desired: Television. Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. It this information is omitted, we will
determine the appropriate category according to the
copy. NO make goods will run it all information is not
included. No personal ads.

The publisher is not responsible for errors in print-
ing due to illegible copy—all copy must be clearly
typed or printed. Any and all errors must be reporied
to the Classitied Advertising Department within 7
days of publication date. No credits or make goods
will be made on errors which do not materially affect
the advertisement. Publisher reserves the right to
alter classified copy to conform with the provisions
of Title VI! of the Civil Rights Act of 1964, as amend-
ed. Publisher reserves the right to abbreviate, alter or
reject any copy.

Rates: Classitied listings (non-display). Per issue:
Help Wanted: $2.10 per word, $42 weekly minimum.
Situations Wanted: 1.15¢ per word, $21 weekly mini-
mum. Optional formats: Bold Type: $2.45 per word,
Screened Background: $2.60. Expanded Type: $3.20
Bold, Screened. Expanded Type: $3.65 per word. All
other classifications: $2.10 per word, $42 weekly
minimum.

Word count: Count each abbreviation, initial. single
figure or group of figures or letters as one word each.
Symbols such as 35mm. COD. PD etc., count as one
word each. A phone number with area code and the
zZip code count as one word each.

Rates: Classified display (minimum 1 inch, upward
in half inch increments). Per issue: Help Wanted:
$187 per inch. Situations Wanted: $93.50 per inch.
Public Notice & Business Opportunities advertising
require display space. Agency commission only on
display space (when camera-ready art is provided).
Frequency rates available.

Blind Box Service: (In addition to basic advertising
costs) Situations Wanted: No charge. All other classi-
fications: $30 per issue. The charge for the blind box
service applies to advertisers running listings and
display ads. Each advertisement must have a separate
box number. BROADCASTING & CABLE will now for-
ward 1apes, but will not forward transcripts, portfo-
lios, writing samples. or ather oversized materials;
such are returned to sender. Do not use folders,
binders or the like. Replies to ads with Blind Bax
numbers should be addressed to: Box (number). ¢/o
Broadcasting & Cable, 245 W. 17th Street. New York,
NY 10011

Confidential Service. To protect your identity seal
your reply in an envelope addressed to the box num-
ber. In a separate note list the companies and sub-
sidiaries you do not want your reply to reach. Then.
enciose both in a second envelope addressed to CON-
FIDENTIAL SERVICE, Broadcasting & Cable Maga-
zine, at the address above.
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“For the Record” compiles applications filed
with and actions taken by ‘he FCC. Applica-
tions and actions are listed by state; the date
the application was filed or the action was
taken, when available, apgears in italic.

Abbreviations: AOL—assignment of license: ant.
antenna: ¢h.—channel: CP—construction permit:
D.LP.—debtor in possession: ERP—effective radiated
powcr; khz—kilohertz: km—Kkilometers: hw—kilowatts:
m.—meters: mhz—megahenz: wi—miles: TL—rans-
mitter lovation: w —watts. One meier equals 3.28% feer.

OWNERSHIP CHANGES
Dismissed
Fort Bragg, Calif. (BALCT-961017IA)—

Sainte Ltd. for krwu(Tv) ch 8: voluntary AOL
to Pappas Telecasting Cos. Nov. 14

Longmont, Colo. (BTCH-860616HR)—
Western Cities Broadcas:ing Inc. for koks
(Fm) 204.3 mhz: voluntary transfer or control
from Richard C. Pahlen to First Capital Corp.
of Chicago. Nov. 14

Wellington, Colo. (BAL-960308EA)—Tsu-
nami Communications Cc. for kux(am) 600
khz: voluntary AOL for Carlson Broadcasting
LLC. Nov. 12

Shawano, Wis. (BTC-961221GI and BTCH-
961021GJ)—Wheeler Broadcasting Inc. for
WTCH(aM) 960 khz and wown(Fm) 99.3 mhz:
voluntary transfer of control from Ray L.
Wheeler to Bruce D. Grassman. Nov. 13

Accepted for filing

Hatch, N.M. (BALH-961029GL)—John E.
Daniels for kvLc(Fm) 101.1 mhz: involuntary
AQL from John E. Daniels to Frank Sturger,
receiver. Oct. 29

NEW STATIONS
Dismissed
Lake Havasu City, Ariz. (BPH-950828-

MK)—Anhur T. Crane for FM at 96.7 mhz,
ERP 50 kw, ant. 114 m. Nov. 14

ot Recore

http: //www.broadcastingcable.com

Longmont, Colo. (BPH-900228MA)—Saint
Vrain Communications Co. for FM at 104.3
mhz, ERP 31.623 kw, ant. 431.68 m. Nov. 14

Returned

Bernalillo, N.M. (BPED-950410MA)—Fami-
ly Stations Inc. for FM at 90.5 mhz, ERP
127 kw, ant. 1183 m. Nov. 12

Franklin, Va. (BPED-960603MA)}—Educa-
tional Media Corp. for noncommercial educa-
tional FM at 91.7 mhz, ERP 7 kw, ant. 128 m.
Nov. 6

Granted

Columbia, La. (BPCT-871109KF)—Pears
Broadcasting Inc. for TVonch. 11, ERP 215
kw visual, ant. 301 m., .8 km S of Rte. 126,
3.4 km NW of Clarks, La. May 17

Hubbard, Neb, (BPED-960328MJ)—Ameri-
can Family Association for FM at 91.3 mhaz.
Nov. 13

Reserve, N.M. (BPH-951027MB)—Wood-
row Michael Warren for FM at 104.5 mhz,
ERP 1.2 kw, ant. 433 m. Nov. 8

Filed/Accepted for filing

Hatfield, Ark. (BPH-961031MC)—Jay W.
Bunyard and Edward W. Stevenson (Box
311, 421 South 4th St.. DeQueen, AR
71832) for FM at 104.1 mhz, ERP 50 kw,
ant. 95 m., 1348 S. Reine St., Mena, Ark.
Bunyard owns 55% of koan-am-FM DeQueen
and KArRa(Fm) Ashdown, Ark., and Stevenson
owns 50% of kENA-am-FM Mena. Oct. 31

Hatfield, Ark. (BPH-961031MB)—Bobby
Caldwell (P.O. Box 789, Wynne, AR 72396)
for FM at 104.1 mhz, ERP 35 kw, ant. 176 m.,
1.8 km N of Mena, near Hwy 88. Caldwell
owns KWYN-am-Fv Wynne, kBRi(am) and kQmc-
Fm Brinkley and 50% of kwak-aAm-Fim Stuttgart,
all Ark.. and has applied for FM in Earle, Ark.,
and Tunica and DeKalb, Miss. Oct. 31

Lakeview, Ark. (BPH-961107MC)—Moun-
tain Lakes Broadcasting Inc. {Scottie S.
Earls, president/20% owner, P.O. Box C,

BY THE NUMBERS
Service Total | | commercial VHF TV 550
Commercial AM 4,906 | | Commercial UHE TV B22
| C—DI"I'ITIEI'CBJ FiA 5285 Educational VHF TV 123
Educational FM 1,810 | | Educational UHF TV 240
Total Radio 12,001 | [Total TV 1548
VHF LPTV 561
| CABLE
il i =t (o e 11,660
Total LPTV 1,772 SR e
| Total subscribers 62,231,730
FM translators & boosters 2453 | ——— :
= | Homeas passed 91,750,000
VHF translztors 2283 | .
=== | Cable penetration® 65.3%
UHF translators 2,562 | ‘gasedon TV "household univerae of 95.9 milion
Total Translators 7278 | " gpapmic av Broaocasrina & Caste

Mountain Home, AR 72653) for FM at 93.5
mhz, ERP 25 kw, ant. 100 m., 1.8 km S of
Qakland, Ark., 7.1 km NW of Lakeview.
Mountain Lakes owns more than 62.5% of
KTLO-AM-FM Mountain Home. Nov. 7

Lakeview, Ark. (BPH-961107ME)—John
M. Dowdy (P.O. Box 2639, Gulfport, MS
35903) for FM at 93.5 mhz, ERP 25 kw, ant.
100 m., 6.6 km S of Theodosia. on SR NN.
Daowdy awns wGcm-am-Fm Gulfport, 90% of
woBN(FM) Wrightsville, Ga.; 80% of KONE(FM)
Lubbock, Tex.; 50% of wzkx{Fm) Bay St.
Louis, wroa{am) Gulfport, wrRPM(am) Poplar-
ville, all Miss.; kkTz(Fm) and kPFM(FM) Moun-
tain Home, Ark.; wmcG(Fm) Milan, Ga., and
kmmx(FM) Tahoka, Tex.; 45% of wazy(Fm)-
wMmLT(am) Dublin, Ga.; 33.3% of waPF(Fm),
wWAKK(AM) and wakH(FM) McComb, WELO{AM)-
wzLo(FM) Tupelo and WSUH({AM)-WWMS(FM)
Oxford, all Miss., and 22.5% of kCWO(FM)
Harrison and knwa(Am) Bellfonte, Ark., and
has 33.33% interest in application for FMs in
Liberty and Bude, Miss. Nov. 7

Willows, Calif. (BPH-961025MB)—Roycea
International Broadcasting Co. (801 K St.,
27th fl., Sacramento, CA 95814) for FM at
106.3 mhz, ERP 6 kw, ant. 100 m., 9 mi. SE
of Willows, 6.4 mi. E of IS-5. Oct. 25

Eaton, Colo. (BPED-961112MF)—Educa-
tional Media Foundation (Richard Jenkins,
president, 1425 N. Market Blvd., Ste. 9,
Sacramento, CA 95834) for noncommercial
educational FM at 88.9 mhz, ERP 96 kw, ant.
199 m., off US Rte. 87, .6 mi. S of Speer Rd.
EMF owns FMs in Magalia, Garbervilie,
Chowchilla, Livingston, Santa Rosa and
Kingsburg, all Calif., and AM in Tigard, Ore.;
has CPs for FMs in Grass Valley, Calif., and
Cherryville, Ore., and has applied to build FMs
in Klamath Falls and Winchester, Ore.; West-
minster, Colo.; Endwell, N.Y.; Peralta, N.M,;
Tucson, Ariz., and Fairmead, Redding, Foun-
tain Hills and Livingston, all Calif. Nov. 12

Fort Collins, Colo. (BPED-961112ME)—
Southwest Florida Community Radio Inc.
(Robert D. Augsburg, president/14.2%
owner, P.O. Box 887, Brentwood, TN 37024}
for FM at 88.9 mhz, ERP.2 kw, ant. 70 m., SE
corner of intersection of rtes. 14 and 257. The
applicant owns waym{Fm) Columbia, Tenn.;
wavJ(FM) Fort Myers, wavr(FM) West Palm
Beach and wavG(Fm) Sarasota, all Fla., and
has applied for FMs in Harvest, Ala.; West-
minster, Colo., and Clarksville, Tenn. Nov. 12

Loveland, Colo. {BPED-961112MD)—Col-
orado Christian University (Ronald Schmidt,
president, 16075 W. Belleview Ave., Morri-
son, CO 80465} for noncommercial educa-
tional FM at 88.9 mhz, ERP .1 kw, ant. 68
m., 8126 Hwy 14, at intersection with Hwy
257, 14 km E of Fort Collins, Colo. The uni-
versity owns kwai(Fm) Morrison, kJOL{FM)
Grand Junction and korRH(FM) Glenwood
Springs and has applied for FMs in Pueblo
and Lakewood, all Colo. Nov. 12

Mitchell, Ind. (BPED-961108MA)—The
Moody Bible Institute of Chicago (Joseph M.
Stowell, president, 820 N. LaSalle Blvd.,
Chicago IL 60610} for noncommercial edu-
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cational FM at 88.1 mhz, ERP 1 kw, ant. 122
m., 5.3 km S of intersection of US 50 and SH
37. Moody owns wmev(FMm) Dixon's Mills,
Ala.; WKES(FM) St. Petersburg and wRMB(FM)
Boynton Beach, Fla.; wars(am) Atlanta;
wMBl-aM-FM Chicago, woLm-aM-FM East Mo-
line and wGNR(FM) Monee, all llk.; wiwc(FMm)
Kokomo, Ind.; wuso(Fm) Pikeville, Ky.; wGNB
(Fm) Zeeland, Mich.; wMBu(FM) Forest, Miss.;
kSPL(FM) Kalispell, Mont.; wcrr{Fm) Cleve-
land and wvms{Fm) Sandusky, Ohio; wvmMN
(FM) New Castle, Pa.; wmew(FM) Chatta-
nooga, WMKwW(FM) Crossville and wrcM(Fm)
Murfreesboro, all Tenn.; kMLw{Fm) Moses
Lake and kmBIl-aM-FM Spokane, Wash.; is
buying FMs in Naples and Lakeland, and CP
for FM in Vero Beach, all Fla., and has
applied for FMs in Prichard and Tuscaloosa,
Ala.; La Crosse, Sebring and Sebastian, all
Fla.; Crown Point, Ind.; Keokuk, lowa; Wilm-
ington, N.C.; Las Cruces, N.M., and
Wenatchee, Wash. Nov. &

Waverly, lowa (BPED-961105MA}—Ameri-
can Family Association (Donald E. Wildmon,
president, P.O. Drawer 2440, Tupelo, MS
38803) for noncommercial educational FM
at 88.9 mhz, ERP 6 kw, ant. 100 m., 1.7 mi.
S on Sable Rd. at Boevers Dairy on right.
Family owns waLn{FMm) Carroliton and wakD
(Fm) Sheffield, Ala.; worx(Fm) Cleveland,
waosT-aM-FM Forest and warFR(Fm) Tupelo,
Miss.; KCFN(FM) Wichita and kBuz(Fm) Tope-
ka, Kan.; has CPs for FMs in Selma and
Ozark, Ala.; St. Martinville, La.; Hattiesburg
and Natchez, Miss.; Hubbard, Neb., and
Clovis, N.M., and has applied for noncom-
mercial FMs in Bentonville, Des Arc, El Dor-
ado, Fayetteville and Forrest City, all Ark.;
Panama City, Fla.; Americus, Cairo, Dublin,
Savannah and Waycross, all Ga.; Jones-
boro, La.; Flora, Kankakee, Kewanee and
Pana, all lll.; Fairfield, towa; Manhattan, Sali-
na and Independence, all Kan.; Mount Ster-
ling, Ky.; Many and Waestdale, La.;
Muskegon, Mich.; Corinth, Duck Hill, Laurel,
Pon Gibson and McComb, all Miss.; Cabool,
Kennett and St. Joseph, all Mo.; Ahoskie
and Fayetteville, N.C.; Shelby and Steuben-
ville, Ohio; Ada, Ardmore, Durant, Stillwater
and Weatherford, all Okla.; Reedsport, Ore.;
Dillon, S.C.; Clarkesville, Hohenwald, Lake
City and Shelbyville, all Tenn.; Del Rio, Fan-
nett, Gatesvilte, Huntsville, Mart, Nacog-
doches, Victoria and Odessa, all Tex.;
Charles City, Va.; Cuba City, Wis., and
Gillette, Wyo., and is selling an FM in Mount
Morris, lIl. Nov. 5

Blanchard, La. (BPED-961112MC)—Mis-
sionary Action Projects (William D. Franks,
president/33.33% owner, P.O. Box 6506,
Shreveport, LA 71136) for noncommercial
educational FM at 85.1 mhz, ERP 6 kw, ant.
100 m., 3 km SE of Mooringsport, near Hwy
1. The applicant owns 20% of kwDF{am) Ball
and has CP for FM in Alexandria, La. Nov. 12

Duluth, Minn. (BPCT-960920LP)—Davis
Television Duluth LLC (John Davis, presi-
dent, 2121 Ave. of the Stars, Ste. 2800, Los
Angeles, CA 90067) for TV on ch. 27, ERP
1,510 kw, ant. 263 m., near intersection of
Orange and 15th sts. Davis Television {99%
owner) has applied for TVs in Pittsburg and
Topeka, Kan.; Alexandria, La., and Wausau,

Wis. Sep. 20

Houston, Miss. (BPCT-961001KY)—North
American Broadcasting Co. (John C.
Carsey, president/70% owner, 1100
Guadelupe, Austin, TX 78701) for TV on ch.
45, ERP 5,000 kw visual, ant. 205 m., .5 mi.
NE of Pleasant Grove, Miss. Applicant has
applied for TVs on ch. 34, Eureka Springs,
Ark.; ch. 24, Tallahassee, Fla.; ch. 50,
Kailua, Hawaii; ch. 9, Walla Walla, Wash.,
and ch. 46, Norman, Qkla. Carsey has
applied for FMs in Sun Valley, Nev.; Healds-
burg, Calif., and Karnes City and Winona,
Tex. Oct. 1

Peraita, N.M. (BPED-961024MD)—Educa-
tional Media Foundation (Richard Jenkins,
president, 1425 N. Market Blvd., Ste. 9,
Sacramento, CA 95834) for noncommercial
educational FM at 90.5 mhz, ERP 100 kw,
ant. 430 m., 11.7 km N of San Fidel, N.M.,
Mt. Taylor. For interests, see item above.
Oct. 26

Roswell, N.M. (BPCT-961001XF)—Univi-
sion Television Group Inc. (A. Jerrold Peren-
chio, chairman, 1999 Ave. of the Stars, Ste.
3050, Los Angeles, CA S0067) for TV on ch.
21, ERP 500 kw, ant. 93 m., Comanche Hill,
13 km E of Roswell. Univision owns wxtv
(Tv), ch. 41, Paterson, N.J./New York; KMEx-
Tv, ch. 34, Los Angeles, kDTv-Tv, ¢h. 14, San
Francisco and KFTv(Tv), ch. 21, Fresno,
Calif.; waBo-Tv, ch. 66, Chicago; KUvN{TV),
ch. 23, Dallas, kxLN-Tv ch. 45, Houston; wLTv
(Tv) ch. 23, Miami; kTvw-Tv ch. 33, Phoenix;
KWEX-TV, ch. 41, San Antonio; kLuz-Tv, ch.
41, Albuquerque, N.M., and Univision Net-
work; is buying kcso(Tv) Modesto/Sacra-
mento, Calif., and has applied for TVs in Sil-
ver City, N.M., and Odessa, Tex. Oct. 7

Silver City, N.M. (BPCT-961001XE)—Uni-
vision Television Group Inc. (A. Jerrold Per-
enchio, chairman, 1999 Ave. of the Stars,
Ste. 3050, Los Angeles, CA 90067) for TV
on ch. 6, ERP 319 m,, 2.5 km SW of Pinos
Altos, N.M. For interests, see item above.
Oct. 1

Hague, N.Y. (BPH-961015MH)—John A. Bul-
mer (P.O. Box 2040, Ashtabula, OH 44005-
2040) for FM at 93.7 mhz, ERP 6 kw, ant. 100
m., 1.92 km NNE of intersection of W. Hague
Rd. and Summit Dr. Bulmer owns wzoo-Fm
Edgewood and wHMG(FM) North Baltimore and
has applied for FMs in North Kingsville and
North Madison, all Chio. Oct. 15

Lima, Ohlo (BPED-960925MB)—Taylor
University Broadcasting Inc. (Jay Kesler,
president, 1025 W. Rudisill Blvd., Fort
Wayne, IN 46807) for FM at 89.3 mhz, ERP
6.8 kw, ant. 69 m., N of 4th St. and DT&l
railroad, Lima. TUBI owns wecL(Fm) Fort
Wayne, Ind., and wecy{Fm) Archbold and
has CP for wecJ(FMm) Spencerville. Sep. 25

Coweta, Okla. (961023)—Creative Educa-
tional Media Corp. Inc. (Gerald David Ingles,
president/33 1/3% owner, P.O. Box 1924,
Tulsa, OK 74101) for noncommercial educa-
tional FM at 88.1 mhz, ERP 20 kw visual,
ant. 230 m., Concharity Mtn., 3.5 km SW of
Hwy 64, Haskell, Okla. The applicant owns
KNYD-FM Broken Arrow and kmsi-Fm Moore,
Okla., has CPs for FMs in Branson, Mo., and
Decatur, Tex., and has applied for TV in

Tuisa, Okla. Oct. 23

Norman, Okla. {BPCT-961001LU)—North
American Broadcasting Co. (John C. Car-
sey, president/70% owner, 1100 Guade-
lupe, Austin, TX 78701) for TV on ch. 46,
ERP 5,000 kw visual, ant. 465 m., 6 mi. S of
-44, 1 mi. W of US-77. For interests, see
item above. QOct. 1

Ponca City, Okla. (BPED-961028MB)—
The Love Station Inc. (Doyle Brewer, P.O.
Box 14, Ponca City, OK 74602) for FM at
88.5 mhz, ERP .60 kw, ant. 156 m., 6.8 kmN
of Et Reno, Okla., on Hwy 81. Love Station
owns KLvv(FMm) and has applied tor FM on
89.7 mhz, Ponca City. Oct. 28

Tulsa, Okla. (BPET-960927KE)—Family
Educational Broadcasting Inc. (Douglas
Sehldahl, director, 109 Oak, Huxley, |IA
50124) for noncommercial educational TV
on ch. 63, ERP 800 kw visual, ant. 202 m.
Family has applied for TVs in Carroll, Des
Moines and Ames, lowa; Enid, Okla., and
Senatobia, Miss. Seldahl has 40% interest in
CP for FM in Madrid and 50% interest in
application for TV in Newton, lowa. Sep. 27

Tulsa, Okla. (BPED-961001KE)—Faith
Pleases God Church Corp. (Carlos Oniz,
president, 4501 W. Expressway 83, Harlin-
gen, TX 78552) for noncommercial educa-
tional TV on ch. 63, ERP 5,000 kw visual,
ant. 329 m., corner of E. New Orleans St.
and 8. 273rd East Ave., Oneta, Okla. The
corporation has applied for TVs in Big
Springs, Del Rio, Laredo, Rudolph, San
Angelo and Texarkana, all Tex.; Ogden,
Utah, and Nogales, Ariz. Oct. 1

Myrtle Beach, S.C. (BPCT-960920WV)—
Cosmos Broadcasting Corp. (James M.
Keelor, president, P.O. Box 19023,
Greenville, SC 29602-9023) for TV on ch.
32, ERP 4,600 kw, ant. 241 m., 15 km NE of
Georgetown, S.C. Cosmos owns KAIT-TV
Jonesboro, Ark.; kpLc-Tv Lake Charles, La.;
WAVE(TV) Louisville, Ky.; wFiE-Tv Evansville,
Ind.; wis-Tv Columbia, S.C.; wLox-Tv Biloxi,
Miss.; wsFA(Tv) Montgomery, Ala., and
wroL-Tv Toledo, Ohio. Sep. 20

Cleveland, Tenn. (BPED-961024MB)—Lee
College (Paul Conn, president, P.O. Box
3450, Cleveland, TN 37320) for FM at 91.9
mhz, ERP 30 kw, ant. 78 m., SR 68, Tellico
Mtn., 2.72 km from Tellico Plains. Lee Col-
lege has applied for FM in Tellico Piains,
Tenn. Oct. 24

Maynardville, Tenn. {BPED-961112MB)—
Powell-Clinch Media Inc. (Paul A. Carter,
president/20% owner, 2424 Bainbridge Rd.,
Powell, TN 37849) for FM at 88.3 mhz, ERP
3 kw, ant. 454 m., atop Sharp's Ridge off
Sharp's Ridge Rd., in the Knoxville, Tenn.,
city limits adjacent to 1S-640 E. Nov. 12

Tellico Plains, Tenn. (BPED-961024MC)—
Lee College (Paul Conn, president, P.O.
Box 3450, Cleveland, TN 37320) for FM at
88.5 mhz, ERP .1 kw, ant. 51 m., SR 68, Tel-
lico Mtn., 2.72 km from Tellico Plains. Lee
College has applied for FM in Cleveland,
Tenn. Oct. 24

Corpus Christi, Tex. (BPCT-960111LP)—
Minority Media TV38 LLC {John Myrl War-
ren, 45.2% owner, 7228 Canyon Run, El
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Paso, TX 79912) for TV on ch. 38, ERP
1,000 kw visual, ant. 595 m., Alazan Mott,
King Ranch. Warren owns 1.6% of kJLF-Tv E!
Paso, has applied for TVs in Kailua, Hawaii
and Galesburg, lll., and has controlling inter-
est in applications for TVs in Chandler, Ariz.,
and Cairo. Ga. Jan. 11

Mart, Tex. (BPED-960924F)—American
Family Association (Donald E. Wildmon,
president, P.O. Drawer 2440, Tupelo, MS
38803) for noncommercial educational FM
at 88.9 mhz, ERP 50 kw, ant. 149. For inter-
ests, see item above. Sep. 24

McCamey, Tex. (BPH-961017MH)—Pauli-
no Bernal (P.O. Box 252, McAllen, TX
78502) for FM at 95.3 mhz, ERP 30 kw, ant.
231 m., on King Mtn., 6 mi. NW of
MaCamey. Bernal owns kusr(am) San Juan,
kJAV(FM) Alamo and kczo({rm) Carrizo, Tex.
Oct. 17

Odessa, Tex. (BPCT-961001XD)—Univi-
sion Television Group Inc. (A. Jerrold Peren-
chio, chairman, 1999 Ave. of the Stars, Ste.
3050, Los Angeles, CA 90067) for TV on ch.
30, ERP 1,480 kw, ant. 222 m., 22.5 km NW
of Midland, Tex. on E. Hwy 1788. For inter-
ests, see item above. Oct. 1

Price, Utah (BPCT-961001LK)—North
American Broadcasting Co. (John C. Car-
sey, president/70% owner, 1100 Guade-
lupe, Austin, TX 78701) for TV on ch. 3, ERP
100 kw visual, ant. 495 m., 15 mi. NW of
Price. For interests, see item above. Oct. 1

Rooseveltl, Utah (BPH-960923MG)—
Duane T. Lund (3268 Huntington Rd., Tay-
lorsville, UT 84118-3033) for FM at 94.3
mhz, ERP 2.4 kw, ant. 575 m., Little Mtn.,
14.9 km from LaPaoint, Utah. Sep. 23

Virginia Beach, Va. (BPCT-961001LV)—
North American Broadcasting Co. {John C.
Carsey, president/70% owner, 1100
Guadelupe, Austin, TX 78701) for TV on ch.
21, ERP 5,000 kw visual, ant. 150 m., S of
Virginia Beach, SW of intersection of Indian
River and Elbow rds. For interests, see item
above. Oct. 1

Virginia Beach, Va. {BPCT-961001YB)—
ValueVision International Inc. (Nicholas M.
Jaksich, president/3.98% owner, 6740
Shady Oak Rd., Minneapolis, MN 55344) for
TV onch. 21, ERP 5,000 kw, ant. 112.8 m.,
1.8 km N of intersection of Providence and
Indian River rds. ValueVision owns kvwv(Tv)
Baytown, Tex.; wvvi(Tv) Manassas, Va., and
KBGE(TV) Bellevue, Wash., and has applied
for TVs on ch. 3, Douglas, Ariz.; ch. 64, Des-
tin, and ch. 24, Tallahasses, Fla.; ch. 69,
Des Moines and ch. 22, Waterloo, lowa; ch.
21, Rapid City, S.D.; ch. 32, Provo, Utah,
and ch. 34, Spokane, Wash. Oct. 7

Pullman, Wash. (BPH-960912MQ)—Rob
Allen Hauser {721 South Hillcrest Dr., Col-
fax, WA 99111) for FM at 97.7 mhz, ERP 6
kw, ant. 100 m., 1 mi. N of Moscow, Idaho,
200 m. W of Mix rd. Sep. 12

Pullman, Wash. (BPH-960911ME)—Radio
Palouse Inc. (William L. Weed Jr., presi-
dent/joint owner, P.O. Box 1, Pullman, WA
99163) for FM at 97.7 mhz, ERP 6 kw, ant.
74.4 mhz, Old Colfax Rd., 1 mi. W of city lim-
its. Radio Palouse owns kKQ0Q{AM) and KHTR

For the Record

(Fm) Puliman. Sep. 11

Walla Walla, Wash. (BPCT-961001KZ)—
North American Broadcasting Co. (John C.
Carsey, president/70% owner, 1100
Guadelupe, Austin, TX 78701) for TV on ch.
9, ERP 316 kw, ant. 176 m., Coppei Com-
munications site, NE of Walla Walla. For
interests, see item above. Oct. 1

Wenatchee, Wash. (BPED-960930MA)—
The Moody Bible Institute of Chicago
(Joseph M. Stowell, president, 820 N.
LaSalle Blvd., Chicago IL 60610) for FM at
88.1 mhz, ERP .10 kw, ant. 345 m,, on Lau-
rel Hill, 11 m SSE of Wenatchee. For inter-
ests, see item above. Sep. 30

Antigo, Wis. (BPCT-961001YZ)—The
Kralowec Children’s Family Trust (Arthur C.
Kralowec, 1077 W. Morton St., Porterville,
CA 93257) for TV on ch. 46, ERP 5,000 kw
visual, ant. 160 m., 7 mi. NE of city center.
The trust owns kkaG(Tv) Porterville, Calif.,
and has applied for TVs in Ogden, Utah;
Newton, lowa; Spokane, Wash.; Gosnell,
Ark.; Virginia Beach, Va., and Odessa, Tex.
Oct. 1

Cuba City, Wis. (BPED-961028MA)—
American Family Association (Donald E.
Wildmon, president, P.O. Drawer 2440,
Tupelo, MS 38803) for noncommercial edu-
cational FM at 89.7 mhz, ERP 15 kw, ant.
122 m., Tennyson, Wis., Hwy O E 5.4 mi. to
Crossroads Hwy and Qak Rd. For interests,
see item above. Oct. 28

Green Bay, Wis. (BPCT-960920YF)—
Greenbay 44 LLC (Pete E. Myrl Warren I,
president/owner, 5925 Cromo, El Paso, TX
79912) for TV on ch. 44, ERP 5,000 kw visu-
al, ant. 339 m., .65 km from Morrison. Sep. 20

Oshkosh, Wis. {BPCT-960920YL)—Osh-
kosh 22 LLC (Mark Leitch, owner, 120 Coli-
na Alta, El Paso, TX 79912-3722) for TV on
ch. 22, ERP 5,000 kw visual, ant. 587 m., .5
mi. W of Hwy 76, 1.25 mi. N of CR 5. Sep. 20

Sister Bay, Wis. (BPED-961003MA)—
State of Wisconsin Educational Communi-
cations Board (Thomas L. Fletemeyer, exec-
utive director, 3319 W. Beltline Hwy., Madi-
son, W153713) for FM at 89.7 mhz, ERP 3.4
kw, ant. 164.2 m., intersection of SH 42 and
Old Stage Rd., 2.3 km SW of Ellison Bay,
Wis. WECB owns wpPNE-Tv-FM Green Bay,
WHRM-TV-FM and WLBL({FM} Wausau, WHLA-Tv-
FM La Crosse, wHwcC-Tv-FM Menomonie,
WLEF(Tv) Park Falls, wHSA(FM) Brule, wHHI
(FM) Highland, wern(FM) Madison, WHAD(FM)
Delafield, wHBM(FM) Park Falls and wLBL(AM)
Auburndale, all Wis., and has applied for FM
at 91.9 mhz in Sister Bay. Oct. 3

Sister Bay, Wis. (BPED-961003MB)—
State of Wisconsin Educational Communi-
cations Board (Thomas L. Fletemeyer, exec-
utive director, 3319 W. Beltline Hwy., Madi-
son, W1 53713) for FM at 91.9 mhz, ERP 3.4
kw, ant. 164.2 m., intersection of SH 42 and
Old Stage Rd., 2.3 km SW of Ellison Bay,
Wis. For interests, see item above. Oct. 3

Wausau, Wis. (BPCT-960920LY}—Davis
Television Wausau LLC (John Davis, presi-
dent, 2121 Ave. of the Stars, Ste. 2800, Los
Angeles, CA 90067) for TV on ch. 33, ERP
1,620 kw, ant. 263 m., atop Mosinee Hill, at

end of Wintergreen Rd. ext., Rib Mtn., Wis.
For interests, see item above. Sep. 20

Afton, Wyo. (BPED-961017MF)—Universi-
ty of Wyoming (Forrest M. Kepler, presi-
dent/8.3% owner, P.O. Box 3434, Laramie,
WY 82071} for noncommercial educational
FM at 91.3 mhz, ERP .40 kw, ant. -95 m.,
peak, .8 km NNW of intersection of US Rte.
89 and SR 238, 14.3 km NNW of Afton. The
university owns Kuwnr-FM Laramie and has
applied for FM in Newcastle, Wyo. Oct. 17

Albin, Wyo. (BPH-960930MJ}—TSB Il Inc.
(Alan R. Brill, president/80% owner, c/o Brill
Media Co. Inc. for FM at 107.3 mhz, ERP 50
kw, ant. 150 m., SW corner of intersection of
US Hwy 855 and Bear Creek Rd., near La
Grange, Wyo. Sep. 30

Green River, Wyo. (BPH-960925MD)—
Wagonwheel Communications Corp. (Alan
W. Harris, presidentowner, P.O. Box 970.
Green River, WY 82935) for FM at 101.5
mhz, ERP 90.4 kw, ant. 347 m., Wilkens
Peak communications site, 11 km ESE of
Green River. Wagonwheel owns KUGR(AM)
Green River. Sep. 25

Green River, Wyo. (BPH-960927MH)—Big
Thicket Broadcasting Co. of Wyoming Inc.
{William J. Luzmoor |l}, president, 2717 Yel-
lowstone Rd., Rock Springs, WY 82901) for
FM at 101.5 mhz, ERP 100 kw, ant. 447.9
m., 3.7 km SE of Green River, on Wilkins
Peak. Big Thicket owns kRkk(FM} ard
kasw(rFm) Rock Springs, Wyo. Sep. 27

Green River, Wyo. (BPH-960920MG)—
Chapparal Broadcasting Inc. (Jerrold
Lundquist, president/owner, c/o Scott
Andersen, 645 South Cache, Jackson, WY
83001) for FM at 101.5 mhz, ERP 100 kw,
ant. 321 m., White Mtn., 8.7 km from Green
River. Chapparal owns KMER(AM) Kemmerer,
Wyo., and Lundquist has applied for FM in
Diamondsville, Ky. Sep. 20

Newcastle, Wyo. (BPED-961017MI)—Uni-
versity of Wyoming (Forrest M. Kepler, pres-
ident/8.3% owner, P.O. Box 3434, Laramie,
WY 82071) for noncommercial educational
FM at 90.5 mhz, ERP .40 kw, ant. 62 m., on
peak, 2.9 km SW of Newcastle. For inter-
ests, see item above. Oct. 17

FACILITIES CHANGES
Dismissed
Long Beach, Calif. (BPH-9511021D)—

Liberman Broadcasting Inc. for kBUE(FM)
105.5 mhz: increase ERP to 2.85 kw. Oct. 31

Arvada, Colo. (BMP-960607AA)—Radio
Property Ventures for kaxi{am) 1550 khz:
change night power, TL. Oct. 22

Coosa, Ga. (BMPH-951024ID)—Jean M.
Gradick for wsrRm{FM) 95.3 mhz: change
ERP 10 3.4 kw, ant. to 313 m. Qct. 24

Grant rescinded

York, Pa. (BPCT-960724KK)—Channel 43
Licensee Inc. for weMT(TV) ch. 43: change
ERP 1o 5,010 kw visual, ant. 417 m.

Granted

Besemer, Ala. {BPCT-951013KG)—
WDBB-TV Inc. for woBs(Tv} ch. 17: change
ERP to 5,000 kw visual, ant. to 610 m., TL to
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6.3 km ESE of intersection of Crabbe Rd.
and Wint Dunn Rd. Nov. 7

Greenville, Ala. (BMPH-9604191C)—
Autaugaville Radio Inc. for wkxn(Fm) 95.9
mhz: change TL, ERP, ant., structure height.
Oct. 23

Benson, Ariz. (BPH-9606281C)—Stereo 97
for kavv(Fm) 97.7 mhz: change ERP to 2.05
kw directional, ant. to 45 m. Oct. 30

Green Valley, Ariz. (BMPCT-960801LM)}—
Sungilt Corp. Inc. for KXxGR{Tv) ch. 46:
change overall height of tower to 73 m., ant.
to 1,095 m., ERP to 1,843 kw visual, TL to
Prime communications site, Mt. Bigelow.
Oct. 25

Chester, Calif. (BPH-967091D)—Ralph E.
Wittick for kcmT{FM) 98.9 mhz: change struc-
ture height, ant. Nov. 13

Clovis, Calif. (BPCT-960123KG)—Gary M.
Cocola for kemc(Tv} ch. 43: change ERP to
4,265 kw visual. Oct. 21

Morro Bay, Calif. (BMPH-9606251C)—
Sarape Communications Inc. for KAGR{FM)
94.1 mhz: change ERP to .63 kw, ant. 306
m. Oct. 28

Oxnard, Calif. (BPH-960627IF)—Atep
Radio Inc. for KpaR(FM) 98.3 mhz: change
class to B1, ERP to 1.5 kw, ant. to 393 m.
Oct. 28

Dahlonega, Ga. (BMPH-9606281E)—
Southern Radio Inc. for wkHC(FM) 104.3
mhz: change structure height, ant., ERP,
TL. Oct. 28

Marietta, Ga. (BPED-960111LR)—South-
ern Technical Insitute for wGHr(Fm) 100.7
mhz: change frequency. Oct. 317

Perry, Ga. (BPH-951013IC)—Radio Perry
Inc. for wpGa-FM 100.9 mhz: change ant. to
168 m., ERP to 2.15 kw. Oct. 13

Indianapolis (BPH-9606261A)—Secret
Communications LP for wrBQ(FM) 94.7 mhaz:
change ERP to 58 kw, ant. to 245 m. Oct. 31

Garrison, Ky. (BMPH-960710lA)—Big River
Radio inc. for wnuu(Fm) 98.3 mhz: change
structure height, ant., TL, ERP. Nov. 13

Lewiston, Me. (BMPCT-960319KG)—New
England Television Inc. for wwLa(tv) ch. 35:
change ERP to 5,000 kw visual, ant, to 278
m. Nov, 4

Benton Harbor-St. Joe, Mich. {(BP-
960130AA)—WHFB Broadcast Associates
LP for wHrB(am) 1060 khz: add night service,
Nov, 7

Newton, Miss. (BP-960517AB)—Rainey

Radio Inc. for wMyQ{am) 1410 khz: change
frequency, power, ant. system. Oct. 22

Delhi Hills, Ohio {BMPED-960422|A}—Lou
Smith Ministries Inc. for wiyc{rm) 90.1 mhz:
change structure height, ant., TL. Oct. 23

Mayaguez, P.R. (BP-881128AH)—WAEL
Inc. for waEL(aM) 600 khz: increase day and
night power to 5 kw. Nov. 5§

Yabucoa, P.R. (BP-900227AD)—WXEW
Radio Victoria inc. for wxew(am} 840 khz:
increase night power to 5 kw. Nov. 5
Plainfield, Vt. (BPED-960607IK)—Goddard
College Corp. for wGDR(FM) 91.1 mhz: change

ERP, ant,, circular polarization. Nov. 4

Fairlawn, Va. (BMP-960116AB)—Positive
Radio Group Inc. for wknv(am) 890 khz:
change power, ant. system. Nov. 12

Manassas, Va. (BMPCT-960516KF)—
WVVI(TV) Inc. for wwwi(tv) ch. 66: change
ERP to 4330 kw visual. Oct. 25

Monterey, Va. (BPED-960315IC)—Poca-
hontas Communications Coop. Corp. for
wvLs(FM} B9.7 mhz: change ERP, class.
Nov. 14

Moses Lake, Wash. (BMPED-960918IB)—
Moody Bible Institute of Chicago for kmww
(FMm) 88.3 mhz: change ant., TL. Nov. 13

Accepted for filing

Auburn, Ala. (BPH-961022I1C)—Fuller
Broadcasting Co. Inc. for wkkr(Fm) 97.7
mhz: change structure height, ant., TL, ERP.
Oct. 22

Opellka, Ala. (BPH-961022|F)—Fuller
Broadcasting Co. Inc. for wuxa(Fm) 96.7
mhz: change structure height, ant,, TL, ERP.
Oct 22

Black Canyon, Ariz. (BMP-961021AC)—
Statewide Broadcasters Inc. for KUET(am)
710 khz: change TL. Oct. 21

Osceola, Ark. (BPH-961021IC)—Phoenix
Broadcasting Group Inc. for kose-Fm 107.3
mhz: change structure height, ant., ERP.
Oct. 21

Concord, Calif. {(BP-961021AB)—Concord
Area Broadcasting for kkis(am): change TL,
ant. system, Oct. 21

Quincy, Calif. (BPH-9610171B)—Olympic
Broadcasters Inc. for koNC(Fm) 102.1 mhz:
change ERP, ant., main studio, class. Oct. 17

Jupiter, Fla. (BMP-961101AB}—SSS
Broadcasting Inc. for wMLz{am) 1000 khz:
change TL, power, ant. system. Nov. 1

Lakeland, Fla. (9610011a)—Evangel Chris-
tian School Inc. for wcie-Fm 91.1 mhaz:
change main studio location. Oct. 1

Live Oak, Fla. (BMPCT-961022KG)—L O
Telecast LLC for wrxu(tv) ch. 57: change
ant. to 135 m., TL to 7 km NE of Jasper, Fla.
Oct, 22

Marathon, Fla. (BPH-960930IF)—Key
Chain Inc. for wavk(Fm) 106.3 mhz: change
class, ERP, frequency. Sep. 30

Temple Terrace, Fla. {961108AB)—WTMP
Radio Ltd. for wrmp{am) 1150 khz: change
city of license, TL, ant. system. Nov. 8

Cedartown, Ga. {961104MC)—Immanuel
Broadcasting Network Inc. for wuck{rm) 88.3
mhz: change structure height, ant., TL, ERP,
class and city of license. Nov, 4

Douglas, Ga. (960925AF)—Coffee County
Broadcasters Inc. for woka(am} 1310 khz:
change day power. Sep. 25

Reidsville, Ga. (BPH-9609301C)—WRBX
inc. for wrBx(FM) 104.1 mhz: change ant.
Sep. 30

Savannah, Ga. {960918IN)—Savannah
State College for wHcJ(FM) 88.5 mhz:
change structure height, ant., TL. Sep. 18

Honolulu (BMPET-961004KG)—Ho'ona'auao

Community Television Inc. for kweN(TV) ch, 44.
change overall height of tower to 35 m,, ant. to
661 m., ERP to 46.6 kw visual, TL to side of
existing tower atop Wiliwilinui Ridge, 4 km SW
of Waimanalo, Hawaii. Oct. 4

Honolulu (BMPET-961004KH)—FPacifica
Broadcasting Co. for Kaig{Tv) ch. 38. change
ERP to 44 kw visual, ant. to 661 m., overall
height of tower to 35 m., TL to side of exist-
ing tower atop Wiliwilinui Ridge, 4 km SW of
Waimanalo, Hawaii. Oct. 4

Chester, lll. (BP-961021AD)—Donze Com-
munications Inc. for ksGMm(am) 980 khz:
change TL, ant. system. Oct. 21

Rockford, lll. (BPCT-960916KG)—Win-
nebago Television Corp. for wrvo(Tv) ch. 17:
change ant. to 203 m., ERP to 5,000 kw
visual. Sep. 16

Vernon Hills, lll. (BMP-961007AB)—Polnet
Communications Ltd. for wnvR{AM) 1030
khz: change TL. Oct. 7

Hudson, lowa (BMPH-9610041C)—Fife
Communications Co. LC for kzme(Fm) 96.1
mhz: change structure height, ant., TL. Oct. 4

Abilene, Kan. (BP-961011AB)—Eagle
Broadcasting Co. Inc. for kagi(am) 1560 khz:
add night service. Oct. 11

Wellington, Kan. (BP-961106AC)—John-
son Enterprises Inc. for KLEv(am) 1130 khz:
make changes in ant. system. Nov. 6

Harlan, Ky. (BMPCT-961022KF)—Living
Faith Ministries Inc. for wacv{Tv) ch. 44:
change overall height of towerto 61 m., ant. to
475 m., ERP t0 2,510 visual, TL to atop Grays
Knob, 4.5 mi. SSE of Harlan, Ky. Oct. 22

Murray, Ky. (BPH-960723IE)—WML Com-
munications inc. for weLN-Fm 103.7 mhaz:
change structure height, ant. July 23

Paducah, Ky. (BPH-961022|A)—Purchase
Broadcasting Inc. for wopJ(Fm) 96.9 mhz:
change structure height, ant., TL. Oct. 22

Richmond, Ky. (BPH-9610031D)—Clark
Broadcasting Co. for wlro(FM) 101.5 mhz:
change ERP. Oct. 3

Somerset, Ky. (BPH-9610011G)—Williams
Communications Inc. for wllk(Fm) 102.3
mhz: ¢hange ERP. Oct. 1

Lake Arthur, La. (BMPH-9610231A)—G.
Dean Pearce for FM at 107.3 mhz: change
class from C2 to C3. Oct. 23

Boston (961018IG)—American Radio Sys-
tems License Corp. for wemx(Fum) 98.5 mhz:
change structure height, ant., TL, ERP.
Oct. 18

Boston (BPCT-960702KU)—Fox Television
Stations Inc. for wrxT(Tv) ch. 25: change TL
to John Hancock Pl., ERP to 5,000 kw visu-
al, ant. to 262 m., overall height of tower to
284 m. July 2

Natick, Mass. (BP-961101AC)—Langer
Broadcasting Corp. for weiv(am) 1060 khz:
change TL, power, ant. system. Nov. ?
Bronson, Mich. (BMPED-9609161E)—
Maranatha Christian Fellowship Inc. for
wCvM(FM) 94.7 mhz: change structure
height, ant., TL, ERP. Sep. 16

Glen Arbor, Mich. (BPH-9610251C)—Cher-
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ry Capital Media Inc. for wGFN({FM) 98.1 mhz:
change ant., ERP, class. Oct. 25

Pickford, Mich. (BMPH-960911|F)—Sea-
way Broadcasting Inc. for waDW(Fum} 105.5
mhz: change class from Ato C1. Sep. 11

Bay Springs, Miss. (BMPH-96091118)—
Cotton Valley Broadcasting Co. for wizk-Fm
94.3 mhz: change ERP, ant., TL. Sep. 11

Clarksdale, Miss. {BMPH-961028IB)—Delta
Christian Radio for wwun-FM 101.7 mhz:
change structure height, ant., TL. Oct. 28

Crenshaw, Miss. (BMPH-961028IA)—John
Pelham Ingram for wHKL(FM) 106.9 mhz:
change structure height, ant., TL. Oct. 28

Lumberton, Miss. (BMPH-960916ID)—
Stone-Lamar Broadcast Services Corp. for
WLUN(FM) 95.3 mhz: change ERP, ant., TL,
structure height. Sep. 16

Branson, Mo. (BPH-960911IE)—Turtle
Broadcasting Co. of Branson for KRzK(FMm)
106.3 mhz: change ERP, class. Sep. 11

Branson, Mo. (BMPED-961029|A)—Cre-
ative Educational Media Corp. for k0ZO(Fm)
89.7 mhz: change TL, ERP. Oct. 29

Staples, Minn. (BPH-961022IE)—Normin
Broadcasting Co. for kSkk(FMm) 94.7 mhz:
change structure height, TL, ERP. Oct. 22

Great Falls, Mont, (BPED-960812ID)—
Great Falls Public Radio Association for
KGPR(FM) 89.9 mhz: change ERP, ant., TL.
Aug. 12

Peterborough, N.H. (961101AA)—Langer
Broadcasting Corp. for wRPT(am) 1050 khz:
change frequency, power, city of license, TL,
ant. system. Oct. 1

Atlantic City (961031AB)—Allan B. Men-
delsohn as court-appointed trustee for
wuss(aM) 1490 khz: change community of
license , TL, power. Oct. 31

Bridgewater, N.J. (BMP-961028AA)—
Bridgewater Broadcasting Co. Inc. for
wBRw(Tv) 1170 khz: change TL, power, ant.
system. Oct. 28

Alamogordo, N.M. (BMPH-960816ID)—
Western Bank for kNMmz(FM) 103.7 mhaz:
change ERP, ant., class. Aug. 16

Santa Fe, N.M. (BP-961031AA)—W. Rus-
sell Withers Jr. for KTRC(AM) 1400 khz:
change TL. Oct. 31

Brockport, N.Y. (BMPH-361015IE)—David
Wolfe for wass-Fm 105.5 mhz: change struc-
ture height, ant., TL, ERP. Oct. 15

Monticello, N.Y. (BPH-961002I1B)—
Reynolds Communications Inc. for wsuL(Fm)
98.3 mhz: change directional ant., ERP.
Oct. 2

Ogdensburg, N.Y. (BMPH-9610251B)—Bor-
der Broadcasting Inc. for FM at 98.7 mhz:
change structure height, ant., TL. Oct. 25

Asheville, N.C. (BMPCT-960911KE)}—Pap-
pas Telecasting of the Carolinas for wasv-Tv
ch. 62: change ERP to 5,000 kw, ant. to 554
m., overall height of tower to 208 m., TL to
on top of existing wmvi(Fm) tower atop Pinna-
cle Mt. Sep. 11

Hertford, N.C. (BMPH-961003IC)—Mara-
natha Broadcasting Co. Inc. for wkJE(FM)

For the Record

104.9 mhz: change structure height, ant.,
TL, class, ERP. Oct. 3

Snow Hill, N.C. (BMPED-9610251D)—Cor-
nerstone Community Radio Inc. for
WAGO(FM) 88.7 mhz: change structure
height, ant., T, ERP. Oct. 25

St. Pauls, N.C. (BPH-960913IC)—Lumbee
Regional Development Assoc. for wLRD(FMm) 1
107.7 mhz: ¢change class to C3. Sep. 13
Bismarck, N.D. (BMP-960911ID)—Ander-
son Broadcasting Co. for kxmr(am) 710 khz:
change ant. system, modify nighttime ant.
system. Sep. 11

Englewood, Ohio (BPH961003IB)—Palm
Beach Radio Broadcasting for watT(Fm) 94.5
mhz: change ERP, structure height, ant., TL.
Oct. 3

Harrison, Qhio (BPH-960910IF)—Vernon
R. Baldwin Inc. for wnLT(FMm) 104.3 mhz:
change ERP, ant. Sep. 10

Ardmore, Okla. (BPH-9609301B)—Okla-
homa Sports Properties Inc. for KRxz(FM)
96.5 mhz: change structure height, TL,
ERP. Sep. 30

Holdenville, Okla. (BPH-9609231C)—
Hughes County Broadcasting for kCMA(FM)
106.5 mhz: change structure height, ant.,
TL, ERP, class. Sep. 23

Moore, Okla. (951105AB)—Fox Broadcast-
ing Co. for wwiLs{am) 640 khz: change
power, ant. system. Nov. 5

Woodward, Okla. (BPED-961023I1B)—
Christian Community Radio for KJOV(FM)
90.7 mhz: change ERP, class. Oct. 23

Allentown, Pa. (BP-961105AD)—Holt
Corp. of Pennsylvania for wrkz(am) 1320
khz: change power, TL, ant. system. Nov. 5

Canonsburg, Pa. (BP-961015AB)—Birach
Broadcasting Corp. for wwcs(am) 540 khz:
change day power. Oct. 15

Beaufort, S.C. (BPED-961021IA)—Comm.
Broadcasting Corp. of Beaufort Inc. for
waGP(FM) 88.7 mhz: ¢hange TL. Oct. 21

Germantown, Tenn. (BMPH-960930IE)—
Omni Broadcasting Co. for wuoi(FM) 107.5
mhz: change class, ERP, structure height,
ant., TL, frequency. Sep. 30

Henderson, Tenn. (BPH-9608191D)—Ches-
ter County Broadcasting Co. for WHHM-FM
107.7 mhz: change ant., ERP, class. Aug. 19

Maryville, Tenn. (961025AD)—Morgan
Broadcasting Co. for wkCE(am) 1120 khz:
change TL, studio location, power. Oct. 25

Abilene, Tex. (BPH-960912ID)—Wooten
Broadcasting Inc. for kOrRQ-FMm 100.7 mhz:
change frequency to 100.9 mhz, class to C1.
Sep. 12

Brenham, Tex. (BPH-9610161F)—May
Broadcasting Inc. for KuLF(FM) 94.1 mhz:
change ERP, class. Oct. 16

Burnet, Tex. (BPH-9609111G)—Kirkman
Group Inc. for kHLB-FM 107.1 mhz: change
ant., ERP. Sep. 11

Diboll, Tex. {960919AC)—Stephen W.

Yates and Karla Yates for ksmL(am) 1260
khz: change TL, power. Sep. 19

Fort Worth (BMP-961031AD)}—Stuart

Gaines Broadcasting Corp. for KTNO(AM)
1540 khz: change power, TL, ant. system.
Oct. 31

Ganado, Tex. (BMPH-9610161A)—Hooten
Broadcasting Inc. for kzam(Fm) 104.7 mhz:
change ERP, class. Oct. 16

Laredo, Tex. (BMPH-960918IA)—Miguel A.
Villarreal Jr. for kzra{rm) 106.1 mhz: change
ant., TL. Sep. 18

Lufkin, Tex. (BMPED-9609261D)—Lufkin
Educational Broadcasting Foundation for
kswp(Fm) 90.9 mhz: change ant. Sep. 26

San Antonio, Tex. (BPED-960924|A)—San
Antonio College for ksym-Fm 90.1 mhaz:
change ERP. Sep. 24

San Diego, Tex. (BMPH-9609271C)—
Armando Marroquin Jr. for Kuka{Fm) 105.9
mhz: change ERP, ant., TL, directional ant.
Sep. 27

West Valley City, Utah (BP-961010AB)—
Group Communications Inc. for kKRGQ(AM)
1550 khz: change TL. Oct. 10

Appomatox, Va. (BPH-9609161G)—CLL
Inc. for wrTx-Fm 107.1 mhz: change ant.
Sep. 16

Appomatox, Va. (BPH-960925AB)—CLL
Inc. for wwar(am) 1280 khz: change ant. sys-
tem. Sep. 25

Charlottesville, Va. (BPED-960916IF)—
University of Virginia for wtou(Fm) 91.1 mhz:
change structure height, TL, ant., ERP.
Sep. 16

Coeburn, Va. (BMPH-9610171A)—Preston
Communications Group Inc. for wzak(Fv)
99.7 mhz: change structure height, ant., TL,
ERP. Oct. 17

Farmville, Va. (BPH-960927|B)—David 'W.
Layne for wxJk(FM) 101.3 mhz: change class
from A to C3. Sep. 27

Virginia Beach, Va. (BPED-9610241B)—
Virginia Beach Broadcasting Foundation
Inc. for wopc(Fm) 88.5 mhz: change struc-
ture height, ant., ERP. Oct. 24

Warrenton, Va. (BPH-9609261B)—Racio
Broadcast Communications Inc. for wiNx-Fm
94.3 mhz: change ERP. Sep. 26

Wayneshoro, Va, (BMPED-9610021A)—
Positive Alternative Radio Inc. for wrva(Fm}
90.1 mhz: change ant. supporting structure,
ant., TL. Oct. 2

Hurricane W.Va. (BP-961101AE)—Big
River Radio Inc. for woku(am) 1080 khz:
change power, ant. system. Nov. 1

Milton, W.Va. (BPH-961018lA)—Simmons
Broadcasting Co. for wrxN(FM) 106.3 mhz:
change ERP, class. Oct. 18

Whitewater, Wis. (BMPH-9610211D)—
Scott M. Trentadue for wkCH(FM) 106.5 mhz:
change TL, directional ant. pattern. Oct. 21
Evansville, Wyo. (961107AB)—North Val-
ley Broadcasting Enterprises Inc. for
Kuyo(am) 830 khz: change power. Nov. 7
Laramie, Wyo. (BPH-9610241A)—Long
Lines Broadcasting Inc. for kimx(Fm) 105.5

mhz: change structure height, ant., class,
ERP. Oct. 24

—Compiled by Jessica Sandin
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Through Dec. 15—5th annual International
Children’'s Television Festival, presented by the
Museum of Television & Radio, New York City.
Contact: (212) 621-6600.

Dec. 3-4——3rd annual NIMA International Pacific
Rim Conference. Grand Hyatt Hotel, Hong Kong.
Contact. Chris Ourand, (202) 289-6462.

Dec. 5-6—*Competition in Local Telco & Cable
Markets,” presented by the Strategic Research
Institute. Losws L'Enfant Plaza Hotel, Washing-
ton. Contact: 1-800-599-4950.

Dec. 5-7—MIP'Asia International Film & Pro-
gramme Market, presented by the Reed Midem
Organisation. Hong Kong Convention and Exhibi-
tion Centre. Hong Kong. Contact: Madeline Noel,
{203) 840-5301.

Dec. 5-8—2nd annual International Teleproduc-
tion Society VIP engineering retreat. Hyatt Pier 66,
Fort Lauderdale, Fla. Contact: (212) 628-3266.
Dec. 6-7—Associaled Press TV-Radio Associa-
tion regional meeting. KLAS-Tv, Las Vegas. Con-
tact: Rachel Ambrose, (213) 626-1200.

Dec. 6-8-—Association for Education in Journai-
ism & Mass Communication/Association of
Schools of Journalism & Mass Communication
winter meeting. Atlanta Hilton & Towers, Atlanta.
Contact: (803) 777-2005.

Dec. 7—The Caucus for Producers, Writers &
Directors annual awards dinner. Jimmy’s Restau-
rant, Los Angeles. Contact: David Levy, (818)
843-7572.

Dec. 8-9—InterAmerica Link. Pan—Latin Ameri-
can pay-TV conference presented by Global Ex-
position Heldings. Marriott Hotel, Miami. Contact:
{713) 342-9826.

DECEMBER

Dec. 10—24th annual PaineWebber Media Con-
ference. McGraw-Hill Bidg., New York City. Con-
tact: Christiana Woods, (212) 713-2445.

Dec. 10—Fourth annual DBS Briefing, presented
by Global Exposition Holdings. Inn at the Park,
Anaheim, Calif. Contact: {715) 545-1986.

Dec. 10—New Revenue Roundtable, presented
by CTAM. Hyatt Regency Alicante, Anaheim, Calif.
Contact: (703) 549-4200.

Dec. 11:13—The Western Show, presented by
the California Cable Television Association. Ana-
heim Convention Center, Anaheim, Calif. Contact:
(510) 428-2225.

Dec. 12—10th annua! Federal Communications
Bar Association FCC Chairman’s Dinner. Grand
Hyatt Hotel. Washington. Contact: Paula Fried-
man, (202) 736-8640.

Dec. 12-13—14th annual Tetecommunications
Policy and Regulation Conterence, sponsored by
the Federal Communications Bar Association and
the Practising Law Institute. Grand Hyatt Hotel,
Washington. Contact: Paula Friedman, (202) 736-
8640.

Dec. 17—New York Women in Fiim & Teievision
Gala Holiday Luncheon and Muse Awards pre-
sentation. New York Hilton and Towers, New York
City. Contact: (212) 838-6033.

Dec. 18—International Radio & Television Soci-
ety Foundation Christmas benefit. Waldori-Asto-
ria, New York City. Contact: Marilyn Ellis, {212)
867-6650.

Dec. 19—Electronic data interchange (EDI)
workshop for network cable TV buyers and sell-
ers, presented by the Electronic Commerce Com-
mittee. Offices of Price Waterhouse, New York.
Contact: Elizabeth Carr, (212) 258-8163.

Dec. 20—Deadline for entries for the 22nd annu-
al American Women in Radio and Television Com-
mendation Awards. Contact: (703) 506-3290.

Jan. 8-10—Society of Cable Telecommunica-
tions Engineers conference on emerging tech-
nologies. Opryland Hotel Convention Center,
Nashville. Contact: (610) 363-6888.

DE](%)00010;

Jan. 9—Wesl Virginia Broadcasters Association
radio sales seminar. Days Inn Conference Center,
Flatwoods, W.Va. Contact: (304) 744-2143.
Jan. 9-12-—Efectronic indusltries Association/
Consumer Electronics Manufacturers Association
international winter consumer electronics show.
Las Vegas Convention Center, Las Vegas. Con-
tact: Cynthia Upson, (703) 907-7674.

Jan. 12-13—Association of Local Television
Stations (formerly INTV) 24th annual convention.
New Orleans Convention Center, New Orleans.
Contact: Angela Giroux, (202) 887-1970.

Jan. 13-16—National Association of Television
Programming Executives 33rd annual program
conference and exhibition. Ernest Morial Conven-
tion Center, New Crleans. Contact: (310) 453-
4440.

Jan. 15—Federal Communications Bar Associa-
tiorr luncheon featuring Debra Lee, president/
CEQ, BET Holdings. Capital Hitton Hotel, Wash-
ington. Contact: Paula Friedman, (202) 736-8640.
Jan. 15-16—19th annual International Sport Sum-
mit, trade show and conference presented by E.J.
Krause & Associates. Marriott Marquis Hotel,
New York City. Contact: Jim Rice, (301) 986-7800.
Jan. 16— International Radio & Television Soci-
ety Foundation newsmaker luncheon. Waldort-
Astoria, New York City. Contact: Marilyn Ellis.
(212) 867-6650.

Jan. 16— The New York Festivais 1996 Interna-
tional TV Programing and Promotional Awards
presentation. Emest Morial Convention Center,
New Orleans. Contact: Joan McLoughlin, (914)
238-4481.

Jan. 16-18—10th annual Cabletelevision Adver-
tising Bureau Sales Management School. Del
Lago Conference Center, Houston. Contact;
Nancy Lagos, (212) 508-1229.

Jan. 18-22—10th annual International Telepro-
duction Society president’s retreat and manage-
ment conference. Four Seasons Hotel. Nevis,
West indies. Contact: (212) 629-3266.

Jan. 25.28—54th annual National Religious
Broadcasters convention and exposition. Anaheim
Convention Center, Anaheim, Calif. Contact: (703)
330-7000.

Jan. 26-27—West Virginia Broadcasiers Asso-
ciation winter meeting. Marriott Town Center,
Charleston, W.Va. Contact: (304) 744-2143.
Jan. 26-28—Regulatory and Law Forum on
Competition in Wireless Markets, presented by
Strategic Research Institute. The Fairmont Hotel,
San Francisco. Contact: (800) 589-4950.

Jan. 27-28—South Carolina Cable Television
Association annual winter meeting. Embassy
Suites Hotel, Columbia, S.C. Contact: Patti Hall,
(404) 252-2454.

Jan. 28—The Caucus for Producers, Writers &
Directors general membership meeting. Jimmy's
Restaurant, Los Angeles. Contact: David Levy.
(818) 843-7572.

FEBRUARY 1997

Feb. 4—-"DBS: The Five Burning Questions.” con-
farence presented by The Carmel Group. The West-
in Hotel, Los Angeles. Contact: (408) 626-6222.
Feb. 4-5—Arizona Cable Telecommunications
Association annual meeting. Doubletree Suites
Hotel, Phoenix. Contact: Susan Bitter Smith, (602)
955-4122.

Feb. 6-9—Radio Advertising Bureau marketing
sales conference. Marriott Marquis Hotel, Atlanta.
Contact: (214) 753-6740.

Feb. 7—International Radio & Television Society
Foundation newsmaker luncheon. Waldorf-Asto-
ria, New York City. Contact: Marilyn Ellis, (212)
867-6650.

Feb. 10-12—CTAM 13th annual research con-
ference. Hotel del Coronado. San Diego. Contact:
{703) 549-4200.

Feb. 11—West Virginia Broadcasters Associa-
tion television sales seminar. Marriott Town Cen-
ter, Charleston, W.Va. Contact: (304) 744-2143.
Feb. 11-13—Georgia Association of Broadcas!-

ers Sales & Programing Institute '97. University of
Georgia, Athens. Contact: (770) 395-7200.

Feb. 12— 'Celebrating the 105th Congress.” gale
reception hosted by the Washington, D.C., chap
ter of American Women in Radio and Television.
Cannon Caucus Room, U.S. House of Represer:-
tatives, Washington. Contact: Melodie Virfue,
{703) 841-0606.

Feb. 12-13—Cable Television Association of
Georgia annual convention. Ritz-Carlton Hotel.
Atlanta. Contact: Path Hall, (404) 252-2454.

Feb. 19-21—-32nd annual Broadcast Cable
Credit Association seminar. Hyatt Riverwalk, San
Antonio. Contact: Mary Teister, (847) 296-0200.
Feb. 19-21—Texas Show '97, presented by tha
Texas Cabie & Telecommunications Association
San Antonio Convention Center, San Antonio.
Tex. Contact: (512) 474-2082.

Feb. 22-25—MECOM '97, Sth annual Middle
East international telecommunications show and
conference. Bahrain International Exhibition Centie,
Bahrain. Contact: Virginia Jensen, {210) 652-7070.
Feb. 24-27—Canada Link "37, conference on
cable and distribution services in Canada present
ed by Link Events. Vancouver Trade and Con-
vention Center, Vancouver. Contact: Gerard Her-
rador, (713) 342-9826.

Feb. 25-26—Greal Lakes Broadcasting Confer-
ence & Expo, presented by Michigan Associa-
tion of Broadcasters. Lansing Center. Lansing
Mich. Contact: (517) 484-7444.

Feb. 27—Federal Communications Bar Associs-
tion luncheon fealuring Betty Alewine, president/
CEQ, COMSAT Corp. Capital Hilton Hotel, Wash-
ington. Contact: Paula Friedman, (202) 736-8640.

MARCH 1997

March 7-9—intercollegiate Broadcasting Associ-
ation 56th annual international convention of edu-
cational broadcasters. Hotel Pennsylvania. New
York City. Contact: Fritz Kass, (914} 565-0003.
March 9-12-—MID Teievision International Tele-
vision Programme Market. Dubaj World Trade
Center, Dubai. United Arab Emirates. Contact:
+971-4-621133.

March 13—International Radio & Television
Society Foundation newsmaker luncheon. Wal-
dorf-Astoria, New York City. Contact: Marilyn Ellis,
(212) 867-6650.

March 16-18—Cable '97, National Cable Televi-
sion Association annual convention and exposi-
tion. Ernest Morial Convention Center, New
Crleans. Contact: Bobbie Boyd, (202) 775-3669
March 18— Federal Communications Bar Asso-
ciation luncheon teaturing Sam Donaldson. Capi-
tal Hilton Hotel, Washington. Contact: Paula
Friedman, (202) 736-8640.

March 24-27—SBCA Las Vegas "97 Salellite
Show, presented by the Satellite Broadcasting ard
Communications Association. Las Vegas Conven-
tion Center, Las Vegas. Contact: (800) 654-9276

APRIL 1997

April 4-7—B8roadcast Education Association
42nd annual convention. Las Vegas Conventior
Center. Las Vegas. Contact: (202) 429-5354.
April 7-10—Nationai Association of Broadcas:-
ers annual convention. Las Vegas Convention
Center, Las Vegas. Contact: (202} 429-5300.

JUNE 1897

June 4-7—PROMAX and BDA 97 conference
and exposition, presented by PROMAX interna-
tional and BDA international. Navy Pier Conven-
tion Center, Chicago. Contact: (310) 788-7600.
June 12-17—20th Montreux international Tele-
vision Symposium and Technical Exhibition,
Montreux Palace, Montreux, Switzerland. Contac
(800) 348-7238.
Major Meeting dates in red
—Compiled by Kenneth Ray
{ken.ray@hé&c.cahners.com)
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The urge to merge

onsolidation has been very, very
c good to Chancellor Broadcasting Co.
and its president, Steve Dinetz.

Dinetz attributes his radio group’s suc-
cess—seen in the rising value of its radio
stations—to the fact that he runs “a very,
very basics-driven company.” Advertising,
he says, is the driver and radio wins
because it "is the most etticient selling
machine on the face of the Earth.”

Dinetz keeps his eye on the basics. Even
when he travels he stays involved, listening
to Chancellor stations. If he’s not happy
with “the placement of the call letters.” for
example, he calls the DJ on the spot.

Chancellor was formed in 1993 by
Dinetz and private investment firm Hicks.
Muse. Tate & Furst Inc. to buy radio sta-
tions in major markets.

So far this year. Chancellor has spent
about $650 million on new stations, gob-
bling up OmniAmerica Group and, most
recently. Coltax Communications Inc. In
February Chancellor closed on its $395
million merger with Shamrock Broadcast-
ing Inc. With a total 53 stations owned or
being bought in 15 markets and about $250
million in estimated net pro forma revenue
for this year. brokers figure that Chancellor
may be worth up to $2 billion.

The company’s success had fueled
takeover rumors, “We're a spectacular com-
pany,” Dinetz says without modesty. But he
is quick to point out that few businesses
could afford to absorb Chancellor. He
admits talking to the likes of Disney/ABC,
but “we are not in a selling mode.”

Dinetz’s start was pretty basic. His first
job, while still in high school. was as an
office boy in an ad agency. It was there that
he learned the work ethic and business
skills that serve him to this day. he says.

He never liked school and opted out of
college. He rose from gofer to account exec-
utive at his beloved ad agency. His first
exposure to radio was buying time on
WVNJ(FM) (now wHTZ) Newark, N.1.. for a
furniture store. Roots are important 1o
Dinetz. and Chancellor eventually bought—
and still owns—wHTZ, The company itself
is named after the street where Dinetz grew
up in Newark, and several family members
work at Chancellor.

Dinetz was impressed by the salesmen
who worked his radio accounts. “Every-
body who came to sell me time, they're
wearing Gucci loaters |and driving expen-
sive cars], Clearly, these people are mak-

“You can produce

a show for some-
body, you can
make a commer-
cial.... Once you get
that in you, you're
a radio person.”

Steven Dinetz

Prezident/CED, Chancellor
Broadcasting Co., Dallas; b,
Jan. 24, 15947, Newark, N.I.;
office boy-account executive,
ML), Weinstein Advertising
Agency, Newark, 1965-69;
Sokoloff Associates, New York,
1969-73; account executive
Raymond Richards Advertising,
1973-75, general sales
manager, wiLo-fm New York,
1975-79; VP/GM and executive
VP, TH Communications’
wshriam]-wsielrm] Fort
Lauderdale, 1980-88; owner,
D&D Broadcasting [kerwlam]-
wosilrm] Denver], 1988-93;
D&D Broadcast Consulting,
Denver, 1990-93, current
position since 1983; divorced;
daughter, Marissa Bess, 9.

ing a lot more money than me.” After an
especially abysmal presentation from a
salesman, he reatized, “1 could do this. 1
could sell time.”

He moved to RKO Radio in 1975 as a
retail salesman for then-wXLO-FM (now
WRKS-FM) New York. "l couldn’t believe
that they gave me the state of New Jersey.”
he still marvels.

A job as a national rep at Petry Televi-
sion Inc. lured him from RKO. but Dinetz
lasted only four months. *1 hated it,” he
says. 1 only sold ratings points.” In radio,
by contrast. “you can produce a show for
somebody, you can make a commercial....
Once you get that in you, you're a radio
person.”

Dinetz returned to wXLO in 1976, this
time us the station's retail sales manager.
Though low-rated. wXLO “always over-
performed on the sales side.” he recalls.
“That has been my motto for every radio
station |'ve ever owned.”

Dinetz backed into ownership. He started
in 1980 by taking a pay cut for the chance to
be VP/general manager of wSRF(AM)-
wsHE(FM) Fort Lauderdale/Miami, Fla. The
stations’ owner promised to give Dinetz
interest in the stations it the company grew.
And it did. from two stations in one market
to seven stations in four markets.

He took his money and ran to another
tourist destination, buying KEZW(AM)-
KOSI(FM) Denver. Dinetz put up $500.000
and secured a $2 million letter of credit from
an investor who “never saw me [and] just
knew | had money at risk.” All was repaid
when the stations were sold, at another par-
ner’s request. for $20 million in 1993.

Dinetz had a hankering for bigger pas-
tures. “l always wanted to run a big com-
pany. That was always my ideal,” he says,
Fortuitously. Hicks Muse was shopping for
someone to lead a big company.

Hicks Muse Chairman Thomas O. Hicks
was impressed by Dinetz’s success in Den-
ver. This was someone with whom Hicks
felt he could “start from scratch.”

Hicks also appreciates Dinetz’s atten-
tion 1o the basics. “He’s very hands-on.
He’s a tireless worker. He has never failed
to achieve a set of projections,” Hicks says,

Dinetz sticks to the basics when it comes
to buying and running stations, They have to
have strong signals, he says. Market size
doesn’t necessarily matter. “You have to
work just as hard in Mobile [Ala.]/Pensacola
|Fla..] as you do in Chicago.™ he says. —EAR
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Jerry Penacoli, reporter/anchor, E!
Entertainment Television, joins Hard

| Copy, Los Angeles, as correspondent,
entertainment news.

Lori Lyle, weekend moming co-anchor,
wLKY(TV) Louisville, Kv., joins
WAVE(TV) there as co-anchor.

Appointments at KSDK(Tv) St. Louis:
Mike Roberts, chief meteorologist,
| KSHB-TV Kansas City, Mo.. joins as
‘ meteorologist, weather team; Wendy
Erikson, reporter, KVUE-TV Austin.
Tex., and Linton Johnson, reporter.
| KAKE-TV Wichita, Kan., join the news
department in same capacity.
Brenda Ginsberg,
director. event
sales, Radio City
Productions Inc..
joins ABC Tele-
vision Network,
New York, as
VP, conference
planning and spe-
cial events.

Jacques Natz,

news director,
KOMO-TV Seattle, joins wTHR(TV) Indi-

| anapolis in same capacity. Naiz
replaces John Butte, who was named

| GM. The Ohio News Network. a cable
operation owned by The Dispatch

] Broadcast Group {parent of WTHR).

{  Cynthia Santana, reporter, KOLD-TV Tuc-
son, Ariz.. joins WNYW(Tv) New York

| as co-anchor/reporter.

Ginsberg

Chris Wolf, director, station operations,
wKCF(Tv) Clermont/Orlando, Fla.,

| joins wTXF(Tv) Philadelphia as direc-
tor, programing and promotion.

Dana Jacobson, sports and news
anchor/reporter/producer, WPBN-TV

| Traverse City and wToM-Tv Cheboy-
gan, both Michigan, joins KXTV(TV)

[ Sacrament(o as reporter/fill-im —
anchor/producer, sports team.

| Donna Breedlove, director, sales, Pacific
Rim, 20th Century Fox, joins Lyrick
Studios, Richardson, Tex., as director,
strategic marketing, Wishbone brand.

Nancy Bauer, senior executive produc-
er, Channel 4 News, KNBC(TV) Los
Angeles, named assistant news direc-
tor.

leffrey Lyons, film and theater critic,
ABC Warld News Now, joins

wNBC(TV) New York as film and the-
ater critic, news operations.

loseph Klimovitz, photojournalist,
wBBM-TV Chicago, named chief pho-
tographer.

Tony D'Angele, local sales manager,
wFSB{Tv) Hartford, Conn., joins
wTTE(TV) Columbus as general sales
manager.

Kelly Acton, local sales manager,
wPMI{TV) Mobile, Ala., joins
KFXA{TV)/KFXB(TV) Cedar Rapids,
lowa, as regional sales manager.

Fred Weintraub, VP/GM. Silver King
Broadcasting of Illinois, joins wCIu-Tv
Chicago as director, news operations.
Lori Dolney Levine, senior producer, Big-
gers and Sumniers, Lifetime Televi-
sion, joins The Pat Bullard Show.
New York, as talent executive.

Bradley Dancer, research/marketing
coordinator, wkBD(TV}) Detroit, joins
WLFL(TV)/WRDC(TV) Raleigh/Durham,
N.C., as research director.

Appointments at KUAT-Tv Tucson,
Ariz.: Marcela Ramonet, substitute host
and producer. Reflexiones, a bilingual
news magazine. named producer/host;
Celeste Gonzalez, reporter, joins as pro-
ducer/reporter/alternate host, Reflex-
iones and Arizona Hiustrated.

John McGuinness, VP/director, sports
marketing. Petry Inc.. New York. joins
wPHL-Tv Philadelphia as director,
sports marketing.

. Michael Espinoza,
executive news
director. KXLY-TV
Spokane, Wash.,
joins KFSN-TV
Fresno, Calif., as
news director.

Pat Elliott, account
executive, Katz
Communications,
Chicago, joins
wCGV-Tv Mil-
waukee as national sales manager.

Rob Jason, anchor/producer, wwNY-Tv
Carthage, N.Y., joins wwTI(Tv) Water-
town, N.Y., as news director.

Dan Baker, local sales manager, wcco-
Tv Minneapolis, joins KARE(TV) there
in same capacity.

Espinoza

Marianne DePalma, associate director,
development, Detroit Institute of Arts,
joins KAET(Tv) Phoenix as member-

| ship manager.

Appointments at wGHP-Tv High Point.
N.C.: Barbara McHenry joins as com-
mercial producer: Marvina Hamilton
joins as technical director, operations.

PROGRAMING

Robert Levi, execu-
tive VP, program
administration
and acquisitions,
Tumer Entertain-
ment Networks,
Atlanta, named
executive VP,
worldwide pro-
gram planning
and acquisitions,
Tumer Entertain-

Levi

ment Group there.

Susan Pollock, producer, joins All Amer-
ican Television Production, East Coast.,
New York. as VP.

Lauren Kalos, associate director, pro-
gram operations, Public Broadcasting
Service, Alexandria, Va.. named direc-
tor.

Catherine Malates-
ta, VP. Wamer
Bros. Internation-
al Television Pro-
duction, Burbank.
Calif., named
senior VP,

lohn Collins, VP,
marketing and
sales, NFL Films,
New York,
named VP, pro-
graming, broadcasting department of
the National Football League.

John Morayniss, VP, business and legal
affairs, Alliance Communications
Corp., Toronto, joins the Los Angeles
office as senior VP.

Appointments at the Cisneros Televi-
sion Group, New York: Steven Chao,
producer, joins as strategic consul-
tant; Monica Halpert, branding and
marketing specialist, joins as creative
director; Josh Greenberg, director,
Palomar Pictures, joins as executive
producer, on-air promotion and pro-
duction: Mare Zand, director, business
and legal affairs, Worldvision Enter-
prises, joins in same capacity.
Bob Longo, assistant news director,
wrsB(Tv) Hartford, Conn., joins
wkBw-Tv Buffalo, N.Y., as news
director.

Malatesta

-
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Kris Coontz, head, media and promo-
tions. the WB Television Network,
joins ABC Television Network, New
York, as VP, advertising and media
planning.

7| Lance Thompson,
executive, Film
Brokers Interna-
tional. Santa
Monica, Calif.,
joins Seagull
Entertainment,
Los Angeles. as
president, interna-
tional distribution.
Jeffrey Auerbach,
VP, business
development and broadcasting,
Philadelphia Eagles Football Club,
joins Hearst Entertainment Produc- |
tions, Los Angeles, as VP, movies and
miniseries.

Thompson

RADIO

Appointments at Chancellor Broadcast-
ing Co.: Graham Satherdie, VP, sales,
Denver, named
VP/GM, KXKL-
FM, KRRE(AM),
KIMN(FM) and
KALC(FM) there;
George Toulas,
executive
VP/regional man-
ager, Atlanta,
Minneapolis,
Pittsburgh,
Cincinnati and
Orlando markets, named senior execu-
tive VP.

Appointments at SW Networks, New
York: David Baronfeld Entertainment has |
been named an intermational marketing
representative; Shirley Maldonado, pro-
gram director, wLVE(FM) Miami Beach,
Fla,, joins as a consultant, Smooth FM.,

Jeff Gonzer, on-air moming personality,
Adult Rock & Roll format, Westwood
One Radio Networks, Valencia, Calif..
adds program director to his responsi-
bilities.

Appointments at American Radio Sys-
tems, Sacramento, Calif.: Jerry McKenna,
VP/GM, KSEM(FM)/KMII(AM) Sacramen-
10 adds KQPT(FM) and KXOA(AM) there
1o his responsibilities; Steve Cottingim,
general sales manager, KSFM and KMJI,
adds KQPT and KXOA to his responsibili-
ties.

Appointments at KYNG(FM) Dallas: Suzy
Straight, promotions coordinator, named

Toulas

promotions director; Shelly King, mar-
keting director, KEwS(FM) Dallas, joins
as director, marketing and public rela-
tions; Martha Martinez, reporter/weekend
anchor, KEws(FM) Dallas, joins as
morning show news anchor.

Appointments at Shadow Broadcast
Services. Washington: Steve Dolge,
sports reporter, WTOP(AM) Washington,
joins Shadows’ sports studio there as
afternoon sports reporter; Craig Alexan-
der, reporter, joins in same capacity.
Appointments at Jacor Communica-
tions, Cincinnati: James Ary, VP/direc-
tor, radio engineering, Taft Broadcast-
ing. joins as director. engineering spe-

cial projects; Al Kenyon named VP, engi- |

neering.

_CABLE

Len Kies, senior director, technical and
business development, Rainbow Net-
work Communications, joins New-
Sport, Woodbury, N.Y_, as VP, engi-
neering.

Richard Wells, producer/director/writer,
joins The Leaming Channel, Bethesda,
Md., as executive producer, program-
ing.

Stephanie King,
news anchor/free-
lance producer,
joins Kaleido-
scope Television,
San Antonio,
Tex., as produc-
erfhost, Kaleido-
scope Focus.
Genevieve Wood,
host, Young-
bloods, NET-
Political NewsTalk Network, Washing-
ton, adds senior producer, programing,
to her responsibilities.

In

Debra Larm, business manager. Interna-
tional University (Jones International
Lid. affiliate), named operations direc-
tor, Jones Intercable Inc., Englewood,
Colo.

Rolando Figueroa, director, marketing
and programing, SUR, joins Cinecanal,
Atlanta, as director, marketing,

Diana Wilkin, VP, network distribution,
West Coast, Fox Broadcasting Co.,
Beverly Hills, named VP, network dis-
tribution and cable operations.

Appointments at Sundance Channel,
New York: Sandy Wilson, director, pro-
motions, Turmer Marketing Solutions
Group, joins as VP, promotion; Judith

www americanradiohistorv com

Tolkow, creative director, Showtime
Networks, joins as VP, programing;
Nancy Larsen, writer/producer/director,
joins as senior producer, programing;
Vincent Steves, production manager/line
producer, Nickelodeon/Nick at Nite.
joins as production manager; John Leone
named production assistant,

Appointments at Comedy Channel,
New York: Teny Fox, VP, corporate

Fox

communications, named senior VP;
John Cucci, VP and controller, named
senior VP/controller.

Beth Joseph, account manager, South-
east region. Discovery Communica-
tions, Bethesda, Md., joins Comcast
Cable, Baltimore. as premium product
manager.

John Matoian, president, Fox Enter-
tainment Group, joins HBO Pictures
and HBO NYC Productions, New
York, as president; Richard Waltzer,
senior VP, HBO Pictures, and Colin
Callender, senior VP. HBO NYC Pro-
ductions, named executive VPs of
their respective divisions: Tracey Kem-
ble, VP, development, Def Pictures/
Polygram, joins HBO NYC Produc-
tions in same capacity.

MULTIMEDIA

Tony Burke, retail advertising manager,
Washingron Times newspaper, Wash-
ington, joins Shadow Broadcast Ser-
vices there as GSM.

Martin Waldman, VP/GM, Dispatch
Interactive Television, Columbus,
Ohio, adds VP, strategic alliances and
investments, to his responsibilities.

Susan Solomon, free-lance music video
commissioner. joins Scho Pictures
(division of Lee Hunt Associates), New
York, as executive producer.

Edward Foy, director, business markets
and programing, Liberty Cable Televi-
sion, New York, joins C-TEC Corp.
there as residential and commercial
sales director.

. Stuart Crowner, producer, Gardens of the
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World with Audrev Hepburn and Peo-
ple’s Choice Awards, joins Cinetel Pro-
ductions, Knoxville, Tenn., as supervis-
ing producer. Los Angeles office.
Appointments at WETA-FM-TvV Washing-
ton: Maria Thornton, fultillment supervi-
sor, named manager, membership sup-
port; Joe Bruncsak, writer/producer, cre-
ative services, numed senior writer/pro-
ducer, special projects.

Cheryl Craigie, VP/GM, wDTN(TV) Day-
ton, Ohio, joins KERA-TV, KERA(FM) and
KDTN(TV) Dallas as president/CEO.

J. Brian McGrath, commissioner, Thor-
oughbred Racing Associations, joins
MCA Inc., Universal City, Calif., as
senior VP, international business devel-
opment.

SATELLITE/WIRELESS

lay Jordanm, presi-
dent/co-owner,
Apple Hill Com-
munications, joins
Group W Satellite
Communications,
Stamford, Conn.,
as director. local
ad sales, affiliate
relations.

Jordan Katherine Drew,
executive producer, New York 1 News,
joins Worldwide Television News's
International Entertainment Feed,
ENTS, New York, as senior producer.

Vicki Steamn, direc-
tor, communica-
tions, Discovery
Enterprises
Worldwide,
Bethesda, Md.,
joins Your Choice
TV Inc. there as
VP, communica-
tions.
Appointments at
Primestar Part-
ners, Bala Cynwyd, Pa.: Laurie Hand-
lam, regional commercial manager,
Primestar by TCI, joins as territory
manager, western region; William Hold-
er, director, human resources, Camp-
bell Soup Co., Camden, N.J., joins in
same capacity; Paul Brown, director,
network operations, Helix Health,
Baltimore, joins as director, informa-
tion systems operations.

Robert McGuire, senior VP, sales and
operations, WinStar Wireless Inc.,
Tysons Corer, Va., named president/
COO.

Stearn

TECHNOLOGY

Appointments at C-TEC Corp., Prince-
ton, N.J.: Michael Adams, executive VP,
commonwealth communications unit,
named president, technology and strate-
gic development group.

Clifford Jenks, COO, Zenith Data Sys-
tems, joins Avid Technology Inc.,
Tewksbury, Mass., as VP, worldwide
sales and marketing.

Robert Hannemann, GM, Digital Equip-
ment Corp., printing systems, joins
Lasertron, Bedford, Mass., as president.

ALLIED FIELDS

Appointments at Novaocom, Los Ange-
les: Nishat Sattar, account executive,
Artstart, joins as business development
executive, London; Jon Griffin, VP,
Graphic Communications Pte Ltd., Sin-
gapore, joins as managing director,
Singapore.

Appointments at The Associated Press,
Washington: Ed Bell, director, television
marketing, assumes additional respon-
sibility as director, television member-
ship; Larry Price, regional television
executive, named director, television
marketing, local stations and cable; Bob
Feldman, operations director, APTV
(international news video service),
named regional television executive,
Northeast, based in Philadelphia.
Premier Maldonado, commercial produc-
er, joins Telezign Design/Animation
(division of National Video Center),
New York, as senior producer.

Mark Fichandler, president, Toylsome
Studio, joins The Reader’s Digest
Assoc. Inc., Pleasantville, N.Y., as
executive producer/director, Reader’s
Digest U.S. Video and Television.

Julia Dyer-Lopez, senior accountant/busi-
ness manager, Act lII Communications,
Los Angeles, named VP/treasurer.

Appointments at International Billing
Services, El Dorado Hills, Calif.:
Michael Epling, CFO, TKO Farms, joins
as VP, business administration; John
Hulsebus, VP, The American Consulting
Group, Sacramento, Calif., joins as
director, human resources.

Vivan Holtzman, unit manager, opera-
tions, TV Food Network, New York,
joins Beehive (design and editorial
company) there, as in-house
producer/production coordinator.

r Virgilio Labrador, head, institutional

I development, Asian Media Information

and Communication Centre, Singapore,
joins Asia Broadcast Centre there as
marketing manager.

Appointments at Cinequanon Pictures
International, Los Angeles: Marc Bar-
son, lawyer, Leland Alan Stark law
firm, Beverly Hills, joins as VP, legal
and business affairs; Drew Phillips, pro-
ducer, named VP, production.

ASSOCIATIONS/LAW FIRMS

Charles Miller Crouch, deputy director,
office of West European and Canadian
affairs, U.S. Information Agency,
Washington, named director.

Charles Oliver, partner, Cohn and Marks
law firm, joins Dow, Lohnes & Albert-
son, Washington, specializing in
telecommunications law.

ADVERTISING/MARKETING

Arthur Bijur, executive VP/executive
creative director, Cliff Freeman and
Partners, New York, named president.

Appointments at K-TEL International
Inc. (Positive Response Television sub-
sidiary), Minneapolis: Gary Hewitt, VP,
marketing, Positive Response Televi-
sion (PRTV), Minneapolis, joins as
CEO; Doug Gravink, VP, media, PRTV,
joins as president; Valerie Castle, VP,
business affairs and distribution mar-
keting, PRTV, joins as VP.

DEATHS

Chuck Howard, 63, former sports produc-
er, died Nov. 21 at his home in Pound
Ridge, N.Y. He had a brain tumor.
Howard joined ABC Sports in 1960.
By 1968 he was VP, production, and
part of the team that produced the sum-
mer and winter Olympics, the Super
Bowl, the World Series and Wide
World of Sports. Howard was with
ABC for 26 years. After ABC he
became executive producer, Big Ten
Conference football and basketball
broadcasts. Later, he joined Trans
World International and oversaw cov-
erage of tennis events, America’s cup,
figure skating and the Masters golf
tournament. Howard is survived by his
wife, Carolyn, and four children.

Charles Farmer, 69, broadcaster/radio
station owner, died Nov. 6 of a heart
attack. Farmer owned KvAS(AM) Asto-
ria; KcST-AM-FM Florence, both Ore-
gon, and KKEE(FM) Long Beach, Wash.

—Compiled by Denise Smith
e-mail; d.smith@b&c.cahners.com
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2.3/5 and The WB a 2.9/4.

Strong performance by
ESPN and program amorti-
zation reductions and other
acquisition-related cost
benefits offset earning
declines for ABC-TV in the
fourth quarter. Disney

| reported that its broadcast

| division managed a 36%
increase in operating
income for the fourth quar-
ter, to $229 million (on a pro
forma basis), on a 4% rev-
enue gain, to $1.4 billion.
For the fiscal year (ended
Sept. 30), the broadcast
division posted a 12% gain
in operating income, to $1.1
billion, on a 4% revenue
gain, to $6.2 billion. Compa-
nywide operating income

| for the fiscal year totaled

I =

$3.7 billion, up 7%, on a
12% revenue gain, to $21.2
billion.

| Despite announced
plans to rein in its pro-

| graming expenses, top
cable MSO Tele-Commu-

| nications Inc. is said to

| be close to signing a 10-
year deal in which it would
agree to pay higher license
fees to continue carrying
Discovery Channel and
The Learning Channel
(both owned by Discovery
Communications Inc.,
which is 49% owned by TClI
programing unit Liberty

| Media}. The companies

Malone nz;me_d_TCI chairman

Tele-Communications Inc. President John Maione
added the title of chairman to his job description last
week. Malone, 55, succeeds Bob Magness, TCI
founder/chairman, who died Nov. 15 from lymphoma.

The appointment comes as no surprise, but sweeping
changes are occurring at TCi—from spending cuts to
restructuring of cable operations and associated man-
agement moves. Malone could take the opportunity to
refine the top-level management structure.

For instance, one scenaric has him creating a posi-

focus on overall strategy. “| do anticipate that something

| tion of assistant to the president, freeing Malone to |

get launched, while
cable operators will
pay the network a

sizable affiliate fee.

A 12% increase in
radio’s national ad rev-
enue in October was attrib-
uted largely to a 25%

| increase in national rev-

| enue for stations in the
West and a 15% gain for

| Southwest stations, accord-
ing to a report by the Radio
Advertising Bureau. Sta-
tions in the Midwest were
the only ones to show a
decrease in national ad rev-
enue, down 2% compared
with October '95. Combined
national and local revenue
paced an average 13%
ahead in October "96 over
Qctober '95, RAB said. Sta-

NBC clinched week 10 ' ' = offered no com- tions in the East and South-
of the prime time sea- | NSS PQCKETP|ECE ment on rumors east showed the largest
son—largely insuring its Now. 17,24 reparted by etsen edis Researen ame ] 1t OVer the next | increases in local ad rev-
place on top in the Novem- bers represent average aud ence/stations® coverage. § two years TClsys- | enue, both gaining an aver-
ber sweeps (see page 14). | | 1. Wheel of Fortune 12.6/22998 § tems will pay at | age 15% compared with
The network finished the 2. Home improvement 11.323288 § |east 15% more in | last year. Stations in all
week with an 11.6 Nielsen i : pariy “ariow ?Oim |} license fees for | regionals showed double-
rating/19 shares, thanks to 5. Selnfeld a121996 §| Discovery and up digit gains in local revenue
wins on Tuesday—where 6. Star Tr;k: Deep Space Nlne  7.7/236/97 § to 50% higher fees | for October.
i ; 7. ESPN NFL Regular Seas 7112773 i

%a;egrée NBg scorec:1wnh & 8. Simpsons e 7.0/20896 I%nnbgs‘clgvzdd.'s Bob Jacobs, president of

s — Gl [Pl s 9. Entertalnment Tonight 621889 | 'O - Y5 | domestic TV sales for King
Thursday. CBS and ABC 10. Hercules, Journeys of 6.1/23388 | |atest network spin- ;

. : World Productions Inc., left

ran a close second with 11. Xena: Warrior Princess 5.7/22897 & off, Animal Planet,
10.0/16 and 10.2/16 '112. Home Improvement-wknd = 5.61201193 8 roportedly will pay the company on Nov. 27

i ot = . - 13. Inside Edition 5.1/152/90 after a year in the position.
respectively, while Fox fin- e - a9nawes | $4-35 persubto : :
ished with an 8.3/13, UPN a | [15.m u;, o?m‘- as21296 ] cable operators to i vl Gl
' oS, Py PeEsen A P Roger King said the parting

was amicable. A successor
will be named later.

The Duchess of York
Sarah Ferguson report-
edly is in talks with sev-
eral studios, including

| Twentieth TV, over hosting

a daytime talk show.

Prudential Securities
has rated SFX Broad-
casting a “buy,” citing a
growth rate averaging “100
basis points per year over
the past four years.” Pru-
dential anticipates the rev-
enue growth at SFX-operat-
ed stations to continue pac-
ing ahead of market growth
in general, citing its “history
of making successfu! acqui-
sitions and station swaps,”
and estimates that SFX

a daily role. Company officials have acknowledged,
however, that Sparkman has served, and will continue

to serve, as a consultant.

| Analysts suggest that Malone's primary focus will be
| to straighten the kinks in TCi’s finances and operations.
“Certainly, they may look to fill that [president] position
over time, but i don't know that it’s an issue on the front

burner,” said Rick Westerman, of UBS Securities.
“We haven't seen the end of management shifts at

TCI,” said Ted Henderson, of Janco Partners. “1 think

you're going to see some of the lower people get some

adjustments to reduce overhead.

of that nature will happen,” said Chuck Kersch, of Neidi-
ger/Tucker/Bruner in Denver.

TCI representatives declined to comment. “Anything
| on that at this point in time is speculative,” a TCI
spokesperson said. TCi officials have denied reports
that J.C. Sparkman, who retired in 1995, might return in

change occurring.”
-

|

Sources told BroapcasTING & CaBLE that TCI head-
guarters has “issued marching orders to start cutting,’
with marketing operations in certain larger markets tar-
geted. A spokesperson declined to comment about the
cuts but acknowledged that “there’s a great deal of

—PC
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Bob Ludwig

“has the ability to close $75
million [worth] of acquisi-
tions.”

Access Hollywood post-
ed its highest ratings
during the week of Nov
11—a 3.2. The three-
month-old entertainment
magazine is also in a horse
race with Entertainment
Tonight in New York
(Access's 5.4/9to ETs
5.7/9); Los Angeles (4.9/8
to 5.4/9) and Chicago (4.7/8
to 5.7/10). The show also
was upgradedto 7 p.m. in
Miami, bumping ET on the
NBC affiliate. In other rat-
ings, Access also enjoyed
its highest weekend rating,
witha 2.7,

wnec-TV New York is
changing its schedule,
effective Jan. 6, to make
room at noon for the new
NBC soap opera, Sunset
Beach. Court TV: Insids
America’s Courts moves to
11 a.m., and the station's
noon newscast moves o
11:30. In effect Beach,
which leads off a three-hour
soap block, replaces the
canceled Real Life.

SportsChannel New
York has extended its
cable contract for
Islanders hockey games
from 2012 to 2030.

SportsChannel, owned by
MSO Cablevision Systams
Corp., will reportedly pay
the Islanders $12 mil-
lion-$13 miliion per year
with payments past 2012 to
be prorated over the lif of
the deal. The deal comes
out of the recent sale cf the
Long Island—based hockey
team to Texas tycoon John
Spano, who will pay former
islanders owner John ©O.
Pickett an estimated $30
million for Pickett's 90%
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The Washington
chapter of the
Radio-Television
News Directors
Aszzocialion pre-
sented iis thind
annual Peter Hackes
Memorial Award fo
Iwio jourmalisis this
year. Sharing the
fronor wene former
CBS wriler Ed Bliss
{1 and Len Deibert,
longtime Washing-
ton radic and TV
news director and
anchor. The award
was presented by
Jessp Hackes,
Peter's widow (),
during ceremonies
af George Washing-
fon University.

tration, which has organized
an interagency task force to
address the issue.

More changes at weBm-Tv
Chicago. Bill Kurtis is step-
ping down as anchor of the
6 p.m. newscast, He's
expected to be named a
contributing editor. Lester
Holt and Linda MacLennan

are the new co-anchors of
the evening and late news-
casts with Steve Baskerville
doing weather (replacing
Paul Douglas} and Tim
Weigel doing sports.

Marcus Cable reported
a 9.7% increase in rev-
enue, a 16.7% increase in

| interestin the teamand an |

additional $85 million for the
Islanders cable rights.

The Radio and Television
\ News Directors Founda-
tion’s 1997 Leonard Zei-
denberg First Amendment
Award will be presented to
| NBC's Jane Pauley at the
group's annual banquet,
March 12, in Washington.
The award is named for the
late BROADCASTING & CABLE
| senior correspondent.

USA Networks Chairman
Kay Koplovitz says USA
will introduce a new
marketing campaign to
give the general entertain-
ment cable network a cut-
ting-edge image or attitude.
Speaking at Variety's
Worldwide TV Summit last
week, Koplovitz outlined
USA’s plans to re-brand the
network as “USA Studios.”
Koplovitz says that similar
to the Fox Network, USA
will try to cultivate a distinct,
cutting-edge personality by

promoting its original shows
such as Silk Stalkings, The
Big Easy and Duckmanas |
I well as other originai pro-

gaz:ne of the F.fth Estate. B

g. the News K

grams now in production.

The Treasury Depart-
ment, in a recent paper
about tax policy on elec-
tronic commerce,

endorsed a “principle of |

neutrality” against
imposing new taxes on
electronic transactions.
The 50-page report
expressed concern about
the prospect of “quixotic
taxation” on transactions
that cross international bor-
ders. It's not an official gov-
ernment position, but it
reportedly mirrors the atti-
tude of the Clinton adminis-

cash flow and a 17.8%

increase in earnings for the
| third quarter ended Sept.
30. Results were presented
on a pro forma basis, fac-
toring in acquisitions com-
pleted in 1995. Revenue
was $111.7 million, cash
flow $57.1 million and earn-
ings $54.1 million for the
quarter. Marcus's earnings
margin increased to 48.4%
from 45,1% in the compara-
ble pericd last year. Marcus
cited customer growth of
3%, a 2.6% increase in pay
| units and rate increases as
| the fuel for revenue growth.
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Born-again TV

There should have been a 21-gun salute, Or at least a rol! of
the drums. Instead. there was only a telephone ringing in
our newsroom last Monday with the announcement that a
compromise had been reached in the negotiations among
broadcasters. the computer industry. set manufacturers and
Hollywood to establish a compatible set of digital TV stan-
dards. What they had really done was open the door to the

21st century.

When all this shakes out—and that will be a matter of
years—this country will have a television network that
extends through each entertainment-driven set and through
a new plateau of computer TVs. It will be a wonder to
behold and operate. Remember the information superhigh-

way? It’s coming back,

Historically. the credit goes 10 FCC Chairman Reed
Hundt, who's been dragging his feet on digital TV for at
least a year. The chairman realized how important a devel-
opment it was for the country but wus never satistied with
the “industrial policy™ approach of mundating the standard.
In the end he got his way. not just by brute force but by con-
vincing others—including this puge—that the right way was
to effect a compromise between broadcasters and computer
interests. (The clincher for us was realizing that the Internet
is in the process of creating a giant international digital TV
medium from which broadcasters dare not be excluded.)

The result will be private sector standards on digital for-
mats backed by a governmental transmission standard. The
solution doesn’t give broadcasters the beli-and-suspenders
type of security they had hoped for. but it’s good enough to
get a foothold—especially with a head start of five years or
more. Happily. it has the endorsement of the set manutactur-
ing industry, so essential 10 rolling out the digital age.

Commissioner Susan Ness also deserves a mention in
dispatches tor helping put industry feet to the fire on the
compromise. [t was her deadline that was eveniually met.

And while were doling out credit, none can deny the

pivotal roles played by Joseph A. Flaherty. CBS In¢.’s
senior vice president for technology. who tor two decades
has been the singular tigure in developing this new medium
and worked it right down to the wire. and Richard E.
Wiley. whose energy and political acumen created the
Grand Alliance and solved the HDTV conundrum in the
first place. The personal intervention and influence of Bill
Gates weighed in significantly on the computer side. There
were literally hundreds who contributed to this achieve-
ment over the years. most of whom will remain unsung.
Those who thought digital TV might never happen. and
who have been resting on their oars. had better pick up the
beat. At one time there was a three-year window of oppor-
lunity 1o apply for digital licenses, but that procedure is
under review; we wouldn’t count on such an interval. The
sooner they 're issued and the sooner they 're built the soon-
er will broadcasters insure their place in the future. It's
going to be a dicey game until the digital system is up and
running, with the Congress sending up one alarm after
another. There’s no longer any reason to hesitate.
Eventually, the entire television system will be transformed
by what happened last Monday. but no segment more than
broadcast television. which will be no less than rebom. The
great challenge will be to find managers to realize the poten-
tial of what’s been wrought. businesspeople to keep it viable
and programers to make magic—all at warp speed. Tomor-
row’s slogan may no longer be “Just do it™ but “Just hang on.’
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*
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Bring some

variety into your
life.

Announcing the Limited Edition
Variety 1997 Desk Diary.

This handsome, leather-bound daily diary
is filled with important dates tnat no one in
the entertainment world
should be without. Now,
you'll never miss any of
the major U.S. and
European awards, festivals §i
or markets.

The Variety Desk Diary
is a valuable reference guide to names and
addresses of producers, distributors, sales
companies, film and TV companies. It zlso
includes a listing of all time tcp grossing
films, TV ratings around the world, and a
comprehensive guide to Cannes, Venice,
MIFED and other events. Imagine having this
important information at your fingertips tc
bring some variety into your caily life for
the low price of only $19.95.

The 1997 Variety Desk Diary, makes a
great gift as well. Complete ard return the
i v e - order form today,

| YES! Please accept my reservation for the VARIETY 1997 CESK DIARY for the low price

1 of $19.95-33% savings. Supplies are limited, so order today! 2‘ and remember

I Number of Copies x $19.95 = § ! i i

! For each copy add $4.95 (US). $9.95 (outside US) for shiping and handling. ! this speaal rate

: NY and CA residents add applicable sales tax : of $ 1 995, a sav-

| tame : ings of 33% off

{ Company Suite/Fl | th | .

| Address i e regular price.

: City State zZip Country : You can also order

| T PayeatlErclggeeclBif s ! by phone. 1-800-362-8433.

: Zle;se;ﬂull My: American Express :ISAD t Master Card : OUtSide the US. call: 310-978-6912
cct. xp. Date . c

1 — i or fax: 310-978-6501.

| Please allow 6-8 weeks for delivery. Acceptance of the VARIETY 1997 DESK DIARY also |

| registers you to receive future Diaries automatically. The charge for next year's Dlary |

1 will be $29.95 plus $4.95 (U.5.), $9.95 (outside U.5.} shipping and handling |

| Send your order to: |

| VARIETY 1997 DESK DIARY, PO 80X 7820, TORRANCE, CA 90504-9220 G7BD1 |
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TNT CONGRATULATES
NBA ENTERTAINMENT AND TURNER ORIGINAL PRODUCTIONS
ON ONE OF THE YEAR’S MOST-WATCHED,
MOST-ACCLAIMED SPORTS DOCUMENTARIES!

| “A SLAM DUNK FOR FANS OF ANY AGE . ..
' A WONDERFUL, TERRIFIC HISTORY LESSON!”

Allanta Jouraal -Constitution «

. ‘A WINNING LOOK AT THE HISTORY OF THE NBA!”

TV Guide

“NBA ENTERTAINMENT AND TURNER ORIGINAL PRODUCTIONS
HAVE PUT TOGETHER AN EXCELLENT DOCUMENTARY!”

Los Angeles Times

.

Hosted by DENZEL WASHINGTON

TUANER RETWORK TELEVISION paestass & co-snomcian of NBA EXTERTAINMENT awo TURNER ORIGINAL PRODUCTIDNS, INC.
exeeuve paocuceh DON SPERLING paooucens JIM PODHORETZ a0 LAREY WEITZMAN whiten LARRY WEITZMAN wost DENZEL WASHINGTON omecron JOE EORTINA
OnRecTon oF praroshanry MICHAEL WINEK wa sisvonian ZELDA SPDELSTRA puwem & tacent mevanons LEAH WILCDX orisval wusic RAY LOEWE xo ZEN MUSIC
FOR SURNER IRIEINAL PRGOUCTONS SuPERMSING PR00uctR TOM MCMAHON proaucron maxestn JEORGE PUCKHABER stmos snooucts VIVIAN SCHILLER oxccurmt encoucen PAT MITCHELL

” .
1996 NBA ENTERTALNMENT, INC [l
ARTWOAK AND DESIGN ©1994 TURNER BAGADCASTING SYSTER BHC
ALL HIGHTS RESERYED. A TINE WARNER COMPANY
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