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But in The Race For Cyberspace
Only Motorola Can Put You In
The Winner’s Circle.

The race for cyber-
space has reached the final lap and the stands are filled with supscribers anxioLsly
waiting at the finish linz, They won't notice who finishes second. so it's essential that
you close a vehicle that is second to none, Motorola’'s CyberSURFR™ cable modem.

An =xciting product of Motorcla's CableComm technologies, the CyberSURFR
moder drives data dovwvnstream at remarkably high speeds. Turning
to the upstream path, it successfully outmaneuvers the inherent

noise ingress in HFC networks, accelerating information through
&t 768 kilobits per second. Thus connecting personal computers to a
transmission svstem that delivers lightning fast multimedia communica- CyberSURFR"
tions to your speed-hungry subscribers. And as these new speeds enable the CEbtepiiodum
next generatior of applications and content, the protocol adapts to meet th2 needs.

But speed alone is not enough. Unique techno ogies that economize precious
cable spectrum, use of proven frecuency agility techniques, forvwward error correction,
and dynz=mic load balancing, provide your subscribers with amp e bandwidith cn
cemand Wtie standands based encryption protects their sensitve information.

Innovaticn, reliability, quality and attention to detail will allows the winners to pull
away from the rest of the pack. Ard since these characteristics are the hallmark of all
Motorola praducts, noc one else is more capable of nelping you lap the competition.

It's time 10 Make your move from the pole position. Let Motorola fuel your race for’
cybersaaze. Pull over and make a pit stop with us at the Westemn Cable Show, Bocth
#4334. Se= hovw Motorola’'s CableZomm technology can become your systam’s new
driving fcrece, prcpelling your team into the final streightaway.

See the Mctorola sponsored Indy Car
and meet driver Parker Johnstone while
you're cruizing the Nestern Show.

http://www.mot.com/multimedia * 800-2WAY-HFC « 847-632-3409

M, and Matomla araregistered tradamarks of Motorea, Inc. CyberSURFR'™ is a irademark of Motorcla, Inc. ©1996 Mctorola, nc
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Must Reading féom
December 9, 1996

TOP OF THE WEEK /8

Malone looks to boost cash flow Cable giani Tele-Communications Inc. cut 2.500 jobs,
slashed 1op executives’ pay 5%-20% and froze other executives’ salaries last week in a dramatic
move 10 rein in costs and improve cash flow. / 8

TCi dropping VH1, others from most systems VH!, Viacom's music video net-
work, is among a handful of cable networks that Tele-Communications Inc. will drop from a
majority of its systems Jan. | 1o make room for networks such as Turner’s Cartoon Network. / 13

TW and Fox move fight to Tampa The Time Warner—Fox brawl that started in New
York is spilling over to Florida, as Time Warner files a lawsuit in Tampa charging Fox with threat-

Gerry Laybourne an- o - . - X ’

nounced that ABC wit  €ning 10 pull New World TV stations off cable systems there and elsewhere on Jan. 1. / 16

ﬁgu”ﬁ’s"},,? ,':,’,‘i,":f,‘ef,”-;ee Viacom will buy half of UPN UPN got a major vote of confidence last week with Viacom’s

educational programs  decision 10 exercise an option to buy 50% of the almost two-year-old network by Jan. 15. / 17
on Saturday mornings

next season. / 17 MPAA-style ratings will be recommended for TV The TV ratings industry imple-
mentation group plans 1o give television a ratings system similar to the one used for motion pictures, industry sources say.
But critics prefer HRQ's system of identitying specific content. / 19

BROADCASTING / 34 ! CABLE /63

‘Bradshaw’ exits, but new syndication . Turner qualifies for 98 Olympics TNT will pay
shows are coming The end of the November sweeps | CBS some $7 million to telecast more than 50 hours of
coincided with this season’s first programing from the winter games in Nagano. Japan—
cancellation of a freshman strip, The considerably less than it paid for about the same amount of
Bradshaw Difference. / 34 programing during the 1992 and 1994 winter games. / 90

Rogers named NBC'’s chief USA creates original Sunday night block
strategist Tom Rogers, presi- USA Networks will add four new original series 10 its sched-
dent. NBC Cable and business ule next month, boosting its original prime time programing
development, and executive VP, slate to nine and a half hours per week, according to Rod
NBC, adds chief strategist 1o his var- Perth, president of USA Entertainment Networks. / 90

ious job titles. / 34 Telemedi;
| Telemegly

Justice checks out Orlando ‘Beakman's world’ wilt
Cable modems moving

H 3 . g s, be part of CBS’s three- |
radio consolidation Oriando’s ,Cl5C P 00 o |

three top radio station owners— ing educational biock Cable modems are moving
Chancellor. Cox and Paxson—are next season. / 38 _ : beyond the hype, and the begin-
providing information to the Department of Justice, which is gj:’;fc“:g;g’;;’fd:’gygi;_ nings of a very real business are
looking into their planned acquisitions in the market. / 60 cast has launched a local- 4UiCkly taking root. Major

r . —— | ized version of the @Home MSOs, including TCI, Continen-

1 . a .
3.l Cable TV in 1997 Cable cable online service in the .| Cablevision, Time Warner
-t . Baltimore area. / 108
b 01 Bl has failed 1o meet projections Cable, Rogers Cablesysiems and
and promises and suftered a Comcast Cable, are launching commercially. / 106

5 - B downturn in fortunes in 1996. TECHNOLOGY / 111
Ll Industry teaders see 1997 as a .

| veurin which cable can uperade | FOX affiliate launches new chopper Philadel-

84 i ¥ .y X -
«.W H networks and roll out new prod- | phia’s wyXF(Tv) launches a state-of-the-art ENG helicopter,
ucts and services. Cover art by [ adding another player 10 a competitive aerial news arena.

Michael McGurl/SIS / 64 | The Astar 350B ChOppCl features a nose-mounled gyrosta-
tf FLIR Syst /111
Q&A Amos Hostetter Amos “Bud” Hostetier R L g e

Jr. discusses the challenges his industry taced in 1996 Changing Hands.....54 Datebook ............... 131 InBrief ...ccooeee. 136
and the challenges it faces in the fulure. / 86 | | Classified .............. 116 Ediiorials..............I138 Network Ratings....52
{ | | Closed Circuit .......18 Fates & Fortunes...|33 Washington Watch..31
4 December 9 1996 Broadcasting & Cable
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Major Gerry Robinson, a -~
former Special Forces

Commander, is recruited by a - S
government agency to form

SOLDIER OF FORTUNE, INC., a

highly specialized unit of

military experts that perform

missions the traditional armed

services can't: getting people

out of harm’s way without

starting a full-fledged war and

with utter secrecy.

From Jerry Bruck

wwWwW americanradiohistorv com
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m_ : As one of the most highly regarded creative
/ ¢ forces i7 the enterteinment industry with $3
billion in warldwide sales, Jerry Bruckheimer
is the cremier actian producer. His smash
hits irclude “Top Gun,” “Beverly Hills Cop |
and II,” “Crimson Tide” and 1996's box office
hit “T1e Sock.”

Bruckheimeris ready to deliver the goods
with Sol!dier of Fortune, Inc.

“Solcier of Fortune, Inc. is
the test of the best,
. righting wrongs wher. the
i military or law enforcement
! ecan’t become involved
because of politica! situations. They're
doing it for the right reasons. They're
using the richt methods.”

“We’li certainly give you a lot of bang for
your acur’s viewir.g. Soldier of Foriune,
Inc. is gong to be a great ride... a lot of
action, 2 lot of energy, a lot of
charaztar.”

—-Jerry Bruckheimer

T /3

. 8 NEIL RUSSELL NSO i arl .
PRODUCTIONS DN SINTSQN Y JLRRY BRICEHLUIM

SOLOIER OF FORTUNE MAGAZINE. INC. is a ¥ademark of the Omega Group, Lid
€996 Rvsher Ertertainment. Ing r po
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Cable hopes io rise in West

The 1996 Western Cable Show, which expects to draw 23,000 executives to Ana-
heim, Calif., this week (Dec. 11-13)), will trumpet cable’s future as a “full menu” of new
programing and services. But with cable stocks foundering and skepticism abounding
about cable’s ability to keep past promises, the convention may have a tough sell.
That Tele-Communications Inc. announced the layoff of 2,500 employes on the eve
of the convention won’t help {see story, below). “I think it's going to be a much more
[ sober meeting than you've seen in the past,” says securities analyst Dennis McAlpine.

Nonetheless, cable executives say the gathering could serve as a much needed
morale booster. “| wouldn't be surprised to see people walk away from this show
saying, ‘Hey, [digital TV and cable modems] are really here and really work,' " says
Marcus Cable’s Jeffrey Marcus.

“I've been through these dark days before,” says Spencer Katz, president of the
California Cable Television Association. Cable will eventually deliver the promised
500 channels, high-speed Internet access and telephony, he says. “But we are
going to have to prove it system by system.”

| sold four of its corporate aircraft and
| delayved completion of two of tour
national customer call ceniers.

The job reductions, salary cuts and
freezes are rhe latesi in a series of
moves TCI has made to cap spiraling
cosis and improve financial results
since chairman John Malone resumed a
hands-on leadership rele several
menths ago.

Since Oclober, when Malone told
investors that TCl will generate $750
million—$1 billion in free cash flow in
1997. TCI has:

m Reorganized core cable operations
into three groups designed to improve
etficiency.

B Will require Internet and 1elephony |
businesses 1o be self-supporting.

® Taken a hard line in negotiations
with programers in an effort 1o reduce
escalaling programing cosis.

® Spun off TCI Satellite Entertain-
ment and started the ball rolling to spin |
off TCI’s 82% of TCI International and
subsidiury Liberty Media Corp. in an
eftort 10 simplity TCl's corporate siruc-
ture and enhance shareholder value.

MALONE
MEANS
BUSINESS

-
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TCI chairman hopes to boost cash flow by cutting 2.500
Jobs, trimming executive pay and squeezing programers

By Price Colman | according to analysis” estimates.

Steve Winter/Black Star

DENVER

ablte giam Tele-Communications
c Inc. et 2,500 jobs, slashed top
executives’ pay 5%-20% and
froze other executives’ salaries lasi
week in a dramatic move to rein in
costs and improve cash {low.
The job cuts alone are expecied to
save the nation’s largest cable operator
as much as $100 million annually,

TCI spokesman Bob Thomson con-
tirmed that the company will take a
tourth-gquarter charge 1o pay for the
reductions but declined to specify how
much. Analysts estimated it could be as
high as $30 million.

Fired employes will receive a sever-
ance package based on tenure with the
company, as well as outplacement assis-
tance and other services. Thomson said.

In addition to the job cuts, TCI has

www.americanradiohistorv.com

Speculation has also surfaced that
TCI might sell some of its cable sys-
tems. While Malone reportedly men-
tioned the possibility in discussions
with investors last week, he played
down the likelihood. Thomson said,
“There are no plans for individual sales
announceable at this point.”

Even with those moves and job cuts,
Malone faces a substantial task in get-
ting 1o the $750 million-$1 billion in

December 9?59(-5 -Broadcasting 5. Cable
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While other
talk shows
just touch on
the 1ssues...
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Naomi touches the

Naomi Judd has earned the love
and admiration of millions. From

an unemployed single mom, to a

waitress, nurse and singing star,
Naomi Judd has fearlessly climbed the ladder of success. Her
amazing triumphs and personal tragedies have touched the hearts
of women across the country and around the world. They relate to
her humor, compassion, warmth and charisma. This ability to
connect with her audience has been proven with chart-topping
records, a best-selling book and a highly rated mini-series. That's
what makes Naomi an “American Original.” And that's what will
make her talk show a success.

Produced by Quincy Jones & David Salzman.

.@ in association with NJLS -

Artwork and design ©1996 Rysher Entertainment, Inc. All rights reserved.
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Tele-TV scaling back

|

free cash tlow. Montgomery Securities | |

estimates that TCl will suffer a cash-
flow loss of $500 million in 1996.

Malone reporiedly has comman-
deered the 13th floor of TCI's head-
quarters in Englewood, Colo., as the
war room for his campaign to get the
company back in fighting trim. Over
the past two months, he has conducted
detailed—and what sources described
as sometlimes angry—meetings with
key executives and managers in a
relentless search 10 cut cosls.

“Even in a company that investors
recognize as lean, Malone is able 10
reach into his bag of tricks and cut head
count significantly.” Mark Riely of
Media Research Group says. “It could
have a fairly positive impact on i group
of stocks that have been beaten up.”

Malone’s concern about TCI's
financial straits was great enough that
he brought back TCI veteran J.C.
Sparkman to assist him (see box).

“There have been specitic business
issues [Sparkman| has been focused
on,” confirms TCI spokesman Thom-
son. "J.C. has always been an expert on
capital management. His advice in that
area has been very valuable.”

Sparkman’s presence has generated
speculation in the financial community
that TCI Communications Presideni

Brendan Clouston might be leaving TCI. |

possibly to take over TCI International.
Fred Vierra, TCI International’s CEQ, is
63 and thus close 1o retirement age.

J
|

Jop of the Weel

Sparkman is involved
in ‘capital management’

Sparkman back on the front line

Tele-Communications Inc. Chairman John Mal-
one is clearly the architect of sweeping changes
at the company, but he's had help from TCl veter-
an J.C. Sparkman.

Sparkman,
former executive vice president who retired in
1995, has expanded a continuing consulting role
and been instrumental in aiding Malone.

“There have been specific business issues he
has been focused on,” says TCl spokesman Bob
Thomson. “J.C. has always been an expert on
capital management. His advice in that area has
been very valuable.”

Sparkman's increasingly active role, first
reported in the Nov. 11 edition of BRoADCASTING & CaBLE, has been evident
for some time, sources say. “l saw the [job reductions] handwriting sever-
al weeks ago when | heard that J.C.
day-to-day operations,” says a well-placed source.

Sources say that once Malone saw TCI's ailing finances, he agreed to
pay Sparkman a $1 million—plus incentive to lure him out of retirement. —PC

the TCI cable operations guru and

was coming back to be involved in

Thomson flatly denies that rumeor.
saying there has been no change in i
Clouston’s duties. Thomson also
stresses that “no corporate officer has
left” as a result of the job cuts.

Over the past three years, Clousion
has been the point man in preparing
TCI for the launch of new products and
services. In the past year alone. TCI
employment grew by about 18%.

Malone’s aggressive plan to cut
cosis and capital expenditures while
improving revenue and cash flow |

By Michael Katz
WASHINGTON

ell Atlantic, Nvnex and Pucific
BTelesis have denied widespread

reports that they are pulling the
plug on Tele-TV, their joint video ser-
vice venture. However, the service is
expected to be cut back and its staff by
10%-20%.

The downsizing of Tele-TV is a
blow 10 CAl Wireless, which made a
$100 million deal with Bell Atlantic
and Nynex 10 provide and maintain the
tacilities for the Tele-TV service
planned in 13 East Coast markets. The
service is scheduled to launch in the
first two markets—Boston and Norfolk.
Va.—nex! year. In reaction 1o the
reports. CAl's stock plummeted 10 1
3/16. afier peaking at 17 1/2 at the end

of May. CAl President John Prisco
didn’t return phone calls.

“We envision Tele-TV as part of the
future tn some form,” savs Bell l
Atlantic spokesman Eric Rabe. He says
Bell Atlantic will continue 10 build the
wireless cable sysiem in Norfolk. but
concedes that the coverage is “not what |
we had hoped for.” The fate of the |
wireless platform in the other 11 mar-
kets seems to be in jeopardv—Rabe
wouldn’t comment on it other than to
say that “its under study.” The scaling
back of Tele-TV is expected to lead to
the departure of CEQ Howard Stringer.
Siringer didn’t return phone calls.

Lee Camp, president of Pacific Tele-
sis Enhanced Services says: “Tele-
TV’s focus has continued to evolve.
However. Pacific Telesis has no mlen- |
tion of dissolving Tele-TV."”

www.americanradiohistorv.com

should bear fruit in 1997, analysts say.

“I project that TCI will have a mini-
mum of 750.000 [digital] boxes in the
field next year,” says Chuck Kersch. of
Neidiger/Tucker/Bruner.

Malone has told analysis that TCI will
roll out TCI's ALL TV digital cable ser-
vice in 40 or more markets next vear. ®

FCC OKs MCI ‘
DBS plan

Cable industry efforts to stymie |
MCl's DBS ambitions suffered a
| setback last Friday. The FCC
| approved MCl's DBS application,
determining that the foreign own-
ership caps don’t apply in the
cases of subscription DBS ser-
vices. But the commission said it
later will “independently and inten-
sively” review MCI's request to
transfer the license to British Tele-
communications (BT).

| BT and MCI filed their merger

| application at the FCC last week,

| and the Clinton administration has
| asked the FCC not to preclude the |
| administration from offering rec-

‘ ommendations on the application.
Both MCI and EchoStar will
receive their licenses once they
pay the balance on their bids for ‘
the licenses. MCI in January bid
$682.5 million for its license, while |
EchoStar bid $52.3 miltien for
another DBS license not covering

& the full continental U.S. —CM_I

— J
December @ 1996 Broadcasting & Cable
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Starz! gets

MSO is including service in premium bundle

By Jim McConville

ncore Media’s premium movie

NEW YORK
channel Starz! may have scored

E some poinis in its ongoing battle

against pay network Showtime: MSO
Continental Cablevision has chosen it to
be part of & new premium movie pack-
age that bundles Siarz! with HBO and
Encore, but does not include Showtime.

Last September select Continental
systems in Southern California started
offering their subscribers a premium
package of seven channels—HBO,
HBO2. HBO3, Cinemax, Cinemax2,
Encore and Starz!—tor $18.95 per
month. Showtime is available a la carte
for $10-$11 a month.

The package, tirst rolled out as
“Choice One.” now is oftered in all
five of Continental’s operating regions
under other names. such as “Best
Value” in the Midwest.

Rob Stengel. Contirental’s senior
vice president of programing, down-
plays the inclusion of Starz! and the
exclusion of Showtime: “This is not
unusual. Not every package that we
offer has Showiime in it; not every
package has HBO ini.”

Siengel savs Continental plans to
add the package 10 other ciable systems
as they upgrade.

Customer demand for more first-run
movies—and other faciors. including
financial terms—Iled 10 Continental’s
decision 10 include Starz!. which is pan
of Encore’s thematic multiplex group.

“You've got another foundation
movie service out there now that has
more first-run movies than Showtime.”
says Stengel. “Showtime now has a
sirategy more toward original pro-
graming and serials.”

But Jeft Wade, Showtime executive
vice president of sales and marketing,

says that pegging Showtime as an origi- |

nal movie network is inaccurate: "We're
not an original networ<. Showtime’s
programing mix historically has been 65
percent theatricat and 35 percent origi-

nal. We have, on average, 60 10 65 firsi- |

run theatricals [a year]. which is about

the same as the other networks.”
Continental 's new package is the lai-

est salvo in the continuing war between

Jop of the Weels+

Viitcom-owned Showtime and
Encore’s Starz! For the past two
years Encore has aggressively
brokered deals to acquire block-
buster theatrical titles for Starz!
As a result, HBO and Starz! will
own 80% of the first-run movies
for 1997 and 1998.

Wade says Encore’s spending
spree actually hurt the premium
channels: “Because of Starz! and
Encore. everybody has paid more
than they would have paid.”

Competition between Showtime and
Starz! nearly boiled over last month,
when Starz! Chairman John Sie publicly
criticized Showtime. saving it had tor-
feited its status as a first-rank pay service
by emphasizing original movies and
downplaying first-run theatricals. Sie

also questioned Showtime’s core pack- |

age cable status. saying its original pro-
graming and many of its “B™ movies
contain violence.

Showtime dismissed the comments
as “outrageous,” saying Sie distorted
the truth about Showtime’s commit-
ment 10 first-run movies.

ontinental boost

Among Starz!’s original programing is ‘Assas-
sination File,” which premiered in Cclober,

lion. Encore officials say. Showlime
has 14.8 million subs, according to
Nielsen Media Research.

Continental ofters Siarz! in some
fashion 1o about 2 million—or 50%—
of its estimated 4 millien subs.

Encore also continues to add Starz!
to other cable systems. Last week En-
core signed a deal with Time Warner
Cuble 10 launch Swarz! to 4 million TW
basic subs during 1997

Starz! is not without problems, how-
ever. While the network has lined up an
impressive array ol blockbuster theatri-
cals, it has lost $150 million and is
expected 1o lose $300 million before it

This year Starz! has grown from 3.5 | reaches break-even cash flow. says
million subscribers 1o just under 5 mil- | Schroder Wertheim’s Niraj Gupta. ]

I
1

TCI move_is sour note fc;r VH1 |

Showtime isn't the only Viacom network under fire. |

L VH1, Viacom's music video network, is among a handful of cable net-

works that Tele-Communications Inc. (TCI) will drop from a majority of its
systems Jan. 1 to make room for networks such as Discovery Communi-
cations’ Animal Planet and Turner's Cartoon Network. The MSO will also
drop two superstations from many systems on Jan. 1 (see page 12).

While TCI says VH1, E! Entertainment Television, Comedy Central and
other networks are being dropped to provide subscribers with better pro-
gram value, most industry experis say the move is TCl's way to replace
unprofitable, low-rated networks with ones willing to pay hefty $5-$8
upfront launch fees. TCI would not say how many systems will drop VH1.

VH1 has never been able to duplicate the success of other MTV Net-
works MTV and Nickelodeon. According to recent Nielsen Media
Research numbers, VH1's prime time rating for third quarter '96 was a flat
0.2, representing 96,000 households. Started by MTV Networks in 1985,
VH1 reaches 54 million cable households.

One media analyst speculates that TC| also may drop VH1 to make way
for its own music network. “I've heard that one of the channels TC| wants
to launch is going to be competing in the music area,” says Derek Baine,
analyst for Paul Kagan & Associates.

TCI last September hired former MTV president John Reardon to head
its new division, TCI Music. The MSO is alsc trying to buy Digital Music
Express (DMX), a digital audio music company. —IM

Broaécas_ting & Cable Decgmt;eré 1996
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WERE GOING T

THE DREAM CONTINUES
IN AN ALL NEW
WEEKLY HOUR
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LIFE on the BEAT MGM WORLDW

To GET ANY CLOSER TO THE ACTION
You'D HAvE TO WEAR A BADGE
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TW-Fox fight moves to Tampa

MSO savs network is threarening to pull stations off cable

By Rich Brown
NEW YORK

he Time
Warner—Fox
brawl that

started in New
York is spilling
over into other
parts of the coun-
try.

Still stinging
over the failure 10
taunch 1rs fledg
ling news channel
on Time Warn-
er’'s New York
City cable sys-
tems. Fox ap-
pears to be play-
ing hardball in
some markets where its TV stations
are carried by the operator. It marks
the latest tension in an increasingly
lense relationship between the compa-
nies (see box).

The latest battles involve retrans-
mission-consent rights for New World
television stations that soon will be
owned by Fox. Under the FCC's
retransmission- consent rules. TV sla-
ltions may seekh compensalion from
cable sysiem operators in exchange for
carringe of their signals.

Time Warner says the soon-to-be-
acquired New World stations fall
under earlier retransmission-conseint
deals between the cable operator and
Fox TV stations: Fox counters that the
newly acquired properties are not cov-

ered by the earlier agreements and are

open for renegoliation.

“We're prepared 1o talk with them
about getting value for the stations,”
says William Squadron, senior vice
president, News Corp. (Fox’'s parent
company). “Our bhasic position is that
these are valuable properties.”

Time Warner filed a luwsuil in
Tampa, Fla.. last Tuesday charging
that Fox has threalened to pull New
World TV stations off cable svsiems
there and elsewhere on Jan. t, 1997
in connection with the retransmis-
sion-consent disputes. Time Warner
says the move could knock Fox TV
stations off cable sysiems serving
nearly 2 million subscribers in Tampa

The three-month-long battle between Time Warner and Fox
has included some colorful exchanges between Ted Turner,
vice chairman of Time Warner, and Rupert Murdoch, chairman
of News Corp. The fight shows no signs of resolution.

and elsewhere (New World TV sta-
tions and Time Warner cable systems
coexist in several other markets. in-
cluding Dallas, Detroit, Atlanta,
Cleveland, Si. Louis, Milwaukee,
Kansas City. Mo., and Austin).

The lawsuit says that Chase Carey,
News Corp. vice chairman, made il
clear in a Nov. 6 meeting with New
World and Time Warner executives
that Fox was trying to use the retrans-
mission-consent issue o press for car-
riage of the Fox News Channel on
Time Warner's cable systems.

“The retransmission-consent agree-
ment for the New World stations is
being held hostage to a Fox News
Channel agreement that is nol accept-
able to us.” says Time Wamer spokes-
man Michael Luftman.

Squadron says Time Warner iselt |

opened the door tor a new round of
retransmission-consent negotiations
in Tampa by sending Fox a letter on
July 2 terminating their existing
retransmission-consent agreements.

But Time Warner ~eneral counsel
Muarc Apfetbaum say correspon-
dence was sent by locar management
to mark rhe end of the New World-
Time Warner retransmission-consent
agreements and the adoption ol exist-
ing Fox-Time Warner retransmission-
consent agreements.

Any implication by Fox that we
don’t want to carry the channel is a red
herring,” says Luftman. ]

www.americanradiohistorv.com

THE BATTLE OF THE
NEWS SERVICES )

A TW-Fox chronology

Sept. 19—In a surprise move, Time
Warner opts to carry MSNBC on its cable
systems instead of News Corp.’s Fox
News Channel, severely hamstringing
FNC’s debut. Fox News accuses TW of [l
reneging on its promise to carry FNC. TW
denies having made such a promise. ‘

Sept. 26--Ted Turner calls Rupert Mur-
doch “slimy” and likens the News Corp.
chief to Adolf Hitler. Turner denies lobby-

ing against FNC’s being carried by TW 1
cable systems. ]
Oct. 10—Turner issues a halfhearted
apology for comparing Murdoch to “the

late flhrer,” saying his choice of words J
was “unfortunate” in juxtaposing the way |
the two managed news. -
Oct. 11—TW wins a temporary restrain-

ing order preventing New York City from
forcing TW to carry FNC.

Oct. 17—Fox News files an antitrust suit
against TW and Turner Broadcasting,
accusing the two of breach of contract [l
and fraud for not carrying FNC on TW's
systems.

Oct. 18—Turner calls Murdoch a “scum
bag” during a three-hour deposition |
before lawyers.

Oct. 22—Turner's wife, Jane Fenda, |
accuses Fox Sports of intentionally not
showing her and Turner in the stands
during the World Series, and claims the |
only reason New York Mayor Rudoiph |
Giuliani is supporting Fox is because it
employs his wife.

Oct. 31—TW's debut of its first Euro- I
pean TV channel on News Corp.—owned
satellite network BSkyB is delayed for |
undisclosed reasons.

Mov. 7—U.S. District Court Judge
Denise Cotes issues a prefiminary injunc-
tion against New York City prohibiting it
from carrying FNC on its Crosswalks pub-
lic access channels. l

Nov. 15—TW asks the FCC to block
News Corp. and MCI’s ASkyB satellite
venture because both companies are for-
eign owned. |
Ongoing—Fox, which along with ESPN
owns Major League Baseball rights until |
1998, stands in the way of Turner’s
wTBS(TV) Atlanta acquiring rights to Turn-
er's Atlanta Braves. Carrying the Braves is
seen as a necessity for wrss te converttoa
“free-market superstation.” —MK
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ABC plans FCC-friendly Saturday

Joins CBS in programing educational block; dffiliates restless over ‘GMA, prime time
peirformance; says it will be ready to transmit in HDTV by 4th quarter 1997

By Steve McClellan
BOCA RATON, FLA.

BC will go with at
Aleast three hours of

children’s educa-
tional programs on Satur-
day mornings next season
to help affiliates satisfy
the FCC children’s pro-
graming requirements that

did for NYPD Biue.
Affiliates were also
briefed on new promotion-
al-support plans, including
the development of a Web-
site. set to launch next
spring, from which sta-
tions will be able 1o down-
load an array of materials,
including ready-to-air pro-
motion and advertising

Gerry Laybourne

take effect in January. e spots, photos and up-to-
AR o croe announce s new of :
ABC affiliates weare T e the-minute scheduling

briefed on those plans by
Gerry Laybourne, president, Disney/ I
ABC cable networks, at the ABC affili-
ate meeting in Boca Raton, Fla., last
week. Her presentation came one day
after CBS announced similar plans (see
story, page 38).

In other news from the ABC meet-
ing. affiliates were told that the net-
work would be prepared to transmit
high-definition programing by fourth
quarter 1997 and that probably three
owned-and-operated stations would
convert to digital technology in 1998, |
with perhaps two more converting by
1999.

On the sports front. division president
Steve Bornstein said he expected
“aggressive” competition for the Mon- |
day Night Foorball package in the next
rights go-round. talks “or which should |
get under way next fall as the final sea- [
son under the current NFL pacts begins.
But Bornstein pledged to retain the
package, whatever the cost. sources
said. "It will be expensive.” he told affil-
iates. Fox reportedly has its eye on the
Monday night NFL package.

In prime time, Ted Harbert and
Jamie Tarsis, chairman and president.
respectively. of ABC Entertainment.
reported that Towrnies will go on hiatus
immediately, replaced on Wednesday
nights by Coach. David Kelley's new
lawyer drama, The Practice, they said.
will be ready for midseason use. An-
other new hour, an action/adventure
show called The Spy Game, may also
be ready by next March.

Alan Cohen. executive vice presi-
dent. made a well-received presentation
that included plans to expand the num-
ber of music video-type program pro-
mos, like the one rock star Phil Collins

information.

But overall. ABC’s problems in
prime time and news set what several
affiliates in attendance said was a sub-
dued atmosphere at the meeting. One
source called it a “low-rent affair,”
compared with the glitzy. pull-out-all-
the-stops show the network put on at
last June's annual spring gathering.

News division President Roone Ar-
ledge made a presentation that left many
affiliates unimpressed with its lack of
specifics about how to make Good

| Morning America competitive with
Today once again. World News Tonight
is still in first, but NBC Nightly News
has narrowed the gap considerably.
| “Roone spent a lot of time talking about
what a good job NBC has done copying
l ABC. But he shared nothing of sub-
stance about getting GMA back on track
or putting distance between NBC” in the
evening news race, said one attendee.
Affiliates are also miffed at the “re-
ports” ESPN is contributing to World
News Tonight. “They call it content
enrichment, but for us it’s promotion of
a competitor,” said one irate affiliate.
David Westin, president, ABC Tele-
vision Network Group. reiterated the
network’s commitment to fix prime
time programs. Westin. Harbert and
Tarsis got high marks for energy and
passion, but affiliate patience is clearly
being strained. “We've been hearing
the same message for almost a year
now,” said one group operator. “We're
glad they're committed to fixing it. But
now it’s time to show me.” |

Viacom to buy half of UPN

By Steve McClellan and
Lynette Rice

PN received a major vote of con-

NEW YORK, HOLLYWOOD
U fidence last week with Viacom’s

decision to exercise an option to
buy 50% of the almost two-year-old
network by Jan. 15, 1997,

Wall Street reacted favorably to the
news, pushing UPN owner BHC's
stock price up almost $2. to $102.875,
on word of Viacom's decision. Viacom
was down 25 cents the day of the news
(Dec. 4) but recovered half that loss the

following day. closing at $36.75.
Viacom has had the option, in

exchange for some seed money and |

certain operational services, to buy half
of UPN since its inception. Viacom
notified BHC last Tuesday that it will
exercise the option on Jan. 15, the day
it is set to expire. The 50% stake will
cost Viacom one-half of the aggregate
cash contribution that BHC puts into
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| Is investing $160 million in fledgling network

| the network through Jan. 15. Sources
confirmed that BHC s total investment
by then will be some $320 million,
which would put the price of Viacom'’s
half at about $160 million.
[ In 1995, BHC lost about $128 mil-
lion on the network and for the first
nine months of 1996 lost another $116
million. according to Securities and
Exchange Commission filings. UBS
Securities, in a report issued last
month, estimated that UPN would lose
$140 million in 1996,

Commenting on Viacom’s decision,
company chairman Sumner Redstone
said the network has “exceeded our
[ expectations™ and created “real value
for its aftiliated stations.”

Indeed. while analysts focused on
UPN as a secure distribution outlet for
Viacom. company executives stressed
that their primary reason for joining the
start-up venture in the first place was to
give the Paramount station group a net-
work brand identity, which over time and
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DENVER

Malone on move

ook tor John Malone to create

even more Stir in coming weeks
as he seeks to accelerate the TCI
turmnaround. Among upcoming ac-
tions Malone is likely to take: con-
solidating TCI's wireline and wire-
less telephone operations into a
tracking stock {a stock that permits
investors (o invest in a specitic busi-
ness rather than the parent company).
large buybucks of TCI and Liberty
stock and a rollout of digital cable—
to some degree—in all TCI systems
by the end of 1997. “There’s going 10
be a whole whirlwind of activity,”
said a source who attended Malone’s
investor briefing last week. “"He's
looking for a radical turnaround....
You could look in his eyes and see
he is back with a vengeance.”

Sirclils

FCC 10 pitch new additions 1o the
Citizens for an Independent KCCN-
TV Website. The Website includes
comments on the station’s deat with
Ackerley and a side-by-side com-
parison of KCCN-TV and Ackerley’s
KCBA(TV) Salinas. “FCC commis-
sioners...may anonymously view
moderated public comments sec-
onds after they are submitied 1o the
site,” the electronic message said.
FCC otticials are still considering a
May petition to throw out Acker-
ley’s LMA with KCCN-TV.

HOLLYWOOD

Ghosts and warriors

As of last week, relatively few
new sirip projects were headed

for next month’s NATPE conven-

tion, but there’s no shortage of new

weekly hours. Among the offerings

with continued success should signifi-
cantly increase the value of the group.

Together, the Paramount- ail BHC-
owned stations cover 353% of the coun-
try. UPN has 152 broadcast affiliates
covering 92%.

Reucting to the Viacom move, UBS
entertainment analyst Ed Haich pre-
dicted in a note to investors that Via-
com’s share of annual UPN losses for
the next several years will be $50 mil-
lion—-$60 mitlion. But that will have
only a slight itmpact on the company’s
overall earnings. Haich said. restating
his “buy” recommendation tor Viacom
stock, with a 12-month price target of
$46. Haich said the move was “long-
term strategically positive due (o guar-
anteed content distribution in an
increasingly competitive marketplace.”

The move was “as predicted,” said
UPN President Lucie Salhany, who
expects to eventually answer 1o a board
of directors similar to the one that over-
sees USA Network. Despite ramparnt
industry speculation that she’ll be out
of a job once Viacom sieps in, Salhany

expected 1o be unveiled this week . said she’ll remain on bouard as indicated |
WASHINGTON are Ghost Stories, a spooky antholo- | | bY her contract. .
Musical chairs gy sciies B Al American Televi n [ don’t ll‘lll’l-k !V‘lqu)m‘ \-:'1'II flftCCl us
: k sion, and Conan, an action hour during] the day-to-day activities. [ don’t
w ith the new Congress \flll . from Keller Entertainment and think there W|I1_ be much effect at all—
come a new set of staff faces in | weger Iniernational Syndication i not in the negative sense. It will be more
Ehe Housg. Chrns!y Strawman, lf_:g- based op e comic bookshat e posilive. Sulhuny said. “When you're |
islative director for Representative spired the campy Arnold Schwarze- | | footng the bill, you tend not 10 over-
Jack Fields (R-Tex.). is going home negger films of the early 1980s. spend. Nou.‘.lhm Paramount’s in, maybe
10 Texas to work tor AT&T. Hill ‘ we’ll get a little more aggressive.”
and industry sources say Cathy Reid NEW YORK That could mean a sooner-rather- |
will soon leave her position as than-later announcement of a tifth night
majority counsel on the Telecom- MSG at the bat of programing tor UPN (ihe networkgis
munications Subcommittee. Com- he Madison Square Garden Nei- expected 10 add a fourth night next sea-
merce Committee Chairman work apparently is vying for the son). There may be more movement in
Thomas Bliley (R-Va.) is also said | radio rights 1o the New York Yan- dayparts as well, beyond the hour block
to have hired a new temale counsel | kces. The Yankees concluded their of leen programing that's set to debut
tor the Telecommunications Sub- second consecutive five-year rights next lall (see story, page 42).
commitiee—the name could not be contract—worth about $5 millien | This is the first season that Salhany
confirmed at print time. Meanwhile, | annually—with wABC(AM) New | has been able 1o carry out her original |
Billy Tauzin (R-La.) is still consid- York earlier this full. But waBC has goul of counterprograming 10 young
ering candidates for the legislative nol been altogether pleased with the urbanites. And while the prime time
director slot on his personal staff. arrangement afier losing several lineup has yer 10 average double-digit
The soon-10-be chairman of the million dollars on the deal in the ratings, improvement has been seen in
Telecommunications Subcommittee | past few years. Last October, wABC all key demographics. During the
has also asked Bliley for a staffing general manager Phil Boyce said November sweeps, UPN improved its
slot on the subcommittee. contract negotiations with the team adults 18-49 share by 20% over the
were ongoing, bul conceded that same time last year and posted signifi-
Internet Ackerley “whether or not we’ll have the Yan- cant gains in females 12-24 and female
pponents of Ackerley Commu- kees next year, [ don’t know. It | and male teens. its larget audience.
nications’ local marketing hasn’t always been a greal relation- Overall, UPN finished the sweeps
agreement (LMA) with KCCN-TV ship.” Since MSG has no radio sta- with a 3.3 Nielsen rating/5 share—up I
Maonterey, Calif , are turning to the tion in New York. the network 9% from last year’'s 3.2/5. The WB, in |
Internet 1o make their case at the would have to find a local station 10 comparison. finished with a 2.8/4, up
FCC. A former employe of the sta- canry the games and pay a carriage from last year’s 2.4/4. This also is the |
tion late last month e-mailed the tee to the network. first season that UPN has retained all of
| its shows for the rest of the year. o ]
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TV producing movie-

But some critics prefer HBO's content-based method

By Heather Fleming
WASHINGTON

he TV ratings industry implemen-
TluliOn group plans to give televi-

sion a ratings system similar to
the one used for motion pictures.
industry sources say.

But with less than two weeks before
the final plan is to be unveiled, some
fine-tuning is still required. Ratings
group leader Jack Valenti, who is presi-

of America (MPAA)—which estab-
lished the movie ratings system-—said
there is no tentative agreement yet, and
that “there are crucial segments of the
industry, including broadcast networks,
movie execulives, cable networks, syn-
dicators, writers and directors, which
have not signed off on a plan.”

Early reports of the age-based sys-
tem prompled outcries from some law-
makers, media waichdog groups and
the National Parent Teacher Associa-
tion (PTA).

“The "V’ for violence has been
reported missing.” Representative
Edward Markey (D-Mass.), the archi-
tect of the V-chip legislation. said.
“The industry is supposed 1o be devel-
oping a ratings system that allows par-
ents to block shows because they con-
tain violence that could be harmtul te
children. Yet recent reports indicate
that parents will be given no informa-
tion whatsoever about violence.”

Muarkey wants to combine the
MPAA ratings system with the HBO
system, which identifies specific con-
tent—including language. sex and vio-
lence.

Senator Kent Conrad (D-N.D.).
another V-chip proponent. said in a
statement that if TV executives agree
on an age-based MPAA sysiem, “they
will be telling parents that they. not the
parents, know what is appropriate for
the six-year-old, 10-year-old or 17-
year-old in that home.”

Only two weeks ago a national sur-
vey by the PTA. Institute for Mental
Health Initiatives and researchers at the
University of Wisconsin reported that
80% of parents prefer an HBO-style
rating 1o the MPAA system.

National PTA President Joan Dyk-
stra said Valenti's saying that nothing

Markey )ys an age-base ratings

—dentof the Metion Picture-Asseciation | -S¥stem is not good enough, but Valenti

says there’s still no industry consensus.

| has been decided gives the indusiry an

obvious opportunity 1o include con-
tent-specific information so parents
can make mtormed choices about wha
their children watch.™

But broadcast and cable sources
were not surprised that the indusiry is
seltling on an MPAA system. Imple-
mentation group participants last Feb-
ruary said they had agreed “to provide
parents with more information about
TV programs. similar 1o parental infor-
mation provided by the MPAA movie
ratings for the past 27 yewrs.”

Regardless of the {inal plan, Senalor
John McCain (R-Ariz.). who will chair
the Senate Commerce Commiuee, and

Representative Billy Tauzin (R-La.), :

who will chair the House Telecommu-
nications Subcommittee, leave the

le ratings

RATINGS IN THE WORKS

The TV ratings implementation group is
considering these six ratings cate-
gories. Still being worked out are the
specific definitions of each rating.

K—For children of all Zges

K-7—For children 7 amd older

TV-G—For all audiences

TV-PG—Parental guicance suggested

TV-14—Inappropriate for children
under 14

TV-M—For mature audiences

| door open 1o oversight hearings.

“Billy believes the less government
intrusion the beiter.” Tauzin
spekesman Ken Johnson said. “At this
time he doesn 't feel it’s necessary o go
into as much depth as some critics are
calting for. If it’s good enough 1o guide
parents for movies. it's good enough to
guide parents for TV.”

The FCC has the authority under
ihe Telecommunications Acl 1o set up
a ratings panel of its own if it tinds the
voluntary industry system unaccept-

| able. But the commission is waiting

for the final plan before weighing in.
FCC Commissioner Rachelle Chong
noted that the voluntary ratings were
“much more First Amendment
friendly” than would be the govern-
ment’s stepping in. ]

NTSC signal, to the antenna.

WCBS-TV gets HDTV license

The FCC has awarded an experimental HDTV license to CBS O&0 wcbs-Tv
New York. The station will use it to provide an HDTV simulcast of its current
NTSC programing to a coverage radius of 55 miles. The experimental sta-
tion, wcBs-HD, will broadcast from a dedicated HOTV antenna atop the
Empire State Building, where wces-"v's auxiliary antenna is Iccated.
According to Bob Seidel, CBS engineering vice presidert, wces-Tv will
convert its NTSC programing to HDTV using a Snell & Wilcox upconvert-
er at its 57th Street Broadcast Center, and then send a multiplexed
microwave feed, consisting of an HDTV signal and a compressed digital

“Simulcasting is a major concern for broadcasters in metropalitan
areas, where there's a lot of micowave congestion,” says Seidel. “We
think we can fit both signais on oné studio-to-transmitter lin<.”

CBS also may experiment with d_bbing some of its prime tire material,
which is shot an 35mm film, to HD™V tape for playback.

Seidel gives no on-air date for w2Bs-HD, as winter weather may impede
the HDTV installation, but says the station aims to begin measuring the
HDTYV signals as soon as possible. "This signal needs to be fie d-tested in
the canyons of a large city,” he says.

—GD

|
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THE SUPERHERD OF M»\*

THE NEXT MILLENNILIM.

B From television’s most prolific action-hour
producer: Glen Larson

B Network quality production values
I The successful tradition of superheroes continues

¥ A strong action hour to counter-program vour :
toughest competition

i Leap into the explosive world of high ratings
& supercharged revenues

AFRM GO S
FOR FALL 37" oo

- -
STATION SALES ADVERTISER SALES
“NIGHT MAN," the distinctive likeness thereof and related character names and likenesses NEW YORK CHICAGO ATLANTA LOS ANGELES NEW YORK CHICAGO
are owned by Malibu Comics Entertainment. Inc., TM and ©1996. All rights reserved 212.903.3846 312,222 4441 404.814.9995 213.460.3854 212.903.3813  312.222.4412
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® Continuing the 30 year ~
Roddenberry legacy of success

| W Network quality production values
M Award-winning production team

. M A premium advertising vehicle

B Unleash the power of the program

that's sure to conquer the world of
television syndication

ENTERTAINMENMNT

STATION SALES ADYERTISER SA_ES
NEW YORK CHICAGO ATLANTA LOS ANGE_ES NZw YORK CHICAGOD
" 212.903.3846  312.222.444" 404.814.9995  213.460.3854 212.973.3813  312.222.4412
. “GENE ROODEBBIRRY'S BATTLEGROUND EARTH” and all associated names, liker esses and designs are trademarbs of Naraay Carpo-atio. All rights “eserved.
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NEW YORK (5PM) STATION W18-34 RANKY A$B-34 RANK#
BZZZ! WPIX L Xo) 2 2.9 3
Home Improvement WNYW 4.3 1 3.7 1
Married with Children WWOR 25 @ 3.4 b
Local News WABC 28 3 2.7 3
Local News WNBC 2.0 5 1.6 5
Local News wCBS 0.4 6 0.5 ]
LOS ANGELES (7PM) STATION W18-34 RAMKE A18-3¢ RANK#
BZZZ! KTLA 7.2 | S.0 2
Home Improvement KTTV 5.6 2 5.7 |
Extra KNBC 3.2 b 2.4 3
Jeopardy KABC . | d 1.8 k]
Hard Copy KCBS 1.6 5 1.3 5
Star Trek DS9 KCOP 8 | 6 1.3 5
Inside Edition KCAL 1.1 ] 0.8 7
BOSTON (6:30PM) STATION W18-34 RANK# A18-34 RANK#
BZ22! WLVI 3.9 2 2.7 3
Simpsons WFXT 4.9 ) | 5.3 |
Martin WSBK 2.8 3 <1 | 2
NBC News WHDH 2.7 4 2.2 4q
ABC News wCvB 2.4 5 2.2 4q
Local News wBZ 2.0 6 1.9 6
Beverly Hills 90210 WNDS 1.1 7 1.0 7
Judge Judy WABU 0.4 8 0.4 8
STATION SALES ADMERTISER SALES
TRIBUNE NEW YORK  DHICAGD  ATLANTA LOSANGELES ~ MEWYORK CHOAGD i ——= FALTF EDWATDS
212.903.3846 37 2.222.4441 404.812.9995 213.460354 2129033813 12242 T====== r 730 0 c 1 10 3
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DALLAS (11:(109«1) STATION W18-34  RANK# A18-34 RANK#

BZZZ! KDFI 6.3 2 4.0 2

i Love Lucy/ | ' ‘

Married with Children e 4 ! el !

David Letterman KTVT 3.1 3 3.0 3

MASH | KTXA 3.0 4 2.8 5

Baywaich KDFW 2.9 5 3.0 3
Entertainment TYonight WFAA 2.8 6 2.0 6

'Toniy\jt Show KXAS 1,5 7 1.7 7

Jenny Jones KXTX 0.8 8 08 8

BALTIMORE (11:00PM) STATION 'W18-34  RANK# A13.34 RANK# |
BZZZ! WNUV 3.2 2 2.5 3
Local News WBAL 5.2 4 4.3 1

Local News wJ2Z 2.9 3 2.9 2

Local News WMAR 2.7 3 2.5 3

Cheers WBFF 1.1 5 1.0 5

SOURCE: Cetoser 96 16, P

1

® TV hottest new cating show
has the winning formula for
long-term success in your market!

# From the proven productior: team
of Ralph Edwards & Stu Billett,
the creators of People’s Court

® A proven performer

» A premium vehicle for advertisers

| www.a
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FTC subpoenas Seagram, Stroh over ads

Brewer says political pressure prompted probe

By Heather Fleming

subpoenaed documents and

videotapes from Stroh Brewery
and Seagram Ltd. last week as part of
its investigation into whether the liquor
companies’ TV ads target underage
drinkers, sources at both companies
confirm.

The FTC is looking at the ads™ con-
tent. scheduled time slots. and demo-
graphic information. The companies
had expected to be subpoenaed since
reports late last month of the agency’s
mvestigation.

A Stroh’s Schlitz Malt Liquor TV ad

The Federal Trade Commission

| first caught the eye of the FTC in July,
when the ad ran during MTV’s My So-
Called Life. The ad aired during the
show without Stroh’s prior approval
after a last-minute programing change,
according to a source at Stroh. Stroh
supplied the FTC with a copy of the ad
and supporting scheduling documenta-
tion this summer and thought the issue
resolved in September. the source says.
“"We believe that the change in the
[Distilled Spirits Council of the United
States (DISCUS)| code which resulted
in political concern about alcohol
! advertising on TV was the primary
cause tor escalating the issue with

| Stroh.” says Lacey Logan, Stroh senior

| director, corporate communications
and public relations. “*We know that
our advertising targets only those of
legal drinking age and older.”
DISCUS reversed its decades-old
self-imposed ban on broadcast adver-
| tising after Seagram’s decision last
summer to advertise on TV.

Seagram would not comment on the
subpoena. but said in a statement that
its advertising “is and always has been
conducted with responsibility, directed
at consumers of legal drinking age and
above.”

Meanwhile at the FCC. commission-
| ers continue to disagree over the com-

mission’s role in regulating broadcast
liquor ads, and have set no plan of
| action. [

Distant signals on copyright royalties

Satellite companies, broadcasters are far apart on rates

By Heather Fleming

he satellite industry and broad-
T cast programing copyright hold-

ers remain far apart on the new
satellite copyright royaity rates, com-
ments filed last week with the copy-
right royalty arbitration panel show.

The 1984 Satellite Home Viewer Act
granted satellite operators a compulsory
license to retransmit network and super-
station signals and set up copyright roy-
alty rates. The rates today are 6 cents per
subscriber per month per signal for net-
work signals, 14 cents for syndex-proof
superstations and 17.5 cents for super-
stations. So-called syndex-proof (syndi-
cated exclusivity) superstations. such as
WTBS(TV) Atlanta, are stations that have
national rights to all of their syndicated
programing, so local stations carrying
the programs can’t force blackouts on
the superstations.

The current royalty fee schedule is
set to expire July 1. 1997. Satellite
companies, broadcast network affili-
ates, superstations, and other program-
ing copyright holders have been unable
to reach agreement over what the “fair
market value™ of the fees should be. A
copyright royalty arbitration panel
(CARP) set up by the U.S. copyright
office is stepping in to decide.

The Satellite Broadcasting & Com-
munications Association submitted tes-
timony to CARP that said the rate for

10.45 cents per subscriber per month
per superstation and from 2.6 to 2.76
cents for a network atfiliate.

On the other side, network affiliates,
superstations and syndex superstations
say satellite carriers should pay 35
cents in 1997, 36 cents in 1998 and 38
cents in 1999 per subscriber per month,
for all commercial and noncommercial
broadcast stations. The Motion Picture
Association of America, the Public

superstations should range trom 9.1 to |

Broadcasting Service and major sports
leagues agree.

ASkyB, the DBS joint venture of MCI
| and News Corp.. hopes it will be shielded
from paying royalty fees because it
intends to retransmit local broadcast sig-
nals back to the market where they origi-
| nate and therefore is not expanding the

reach of station signals.

“My analysis suggests that existing
royalty fees do not undervalue network
| and superstation signals,” John Haring,

ty Leader Trent Lott said lasi week.

will likely proceed on “dual tracks,’

. > '
Campaign probes won’t stop finance reform
Probes into charges of illegal foreign contributions to the Democratic party
won't delay Senate hearings on campaign finance reform, Senate Majori-

Lott (R-Miss.) said the foreign donor investigation and campaign reform

The Governmantal Affairs Committee will bagin its investigation into the

alleged illegal contributions with the start of the new Congrass, but signif-
icant background waork is reguired before hearings, Lott said. Meanwhila,
the Hulas Committee will begin hearings on the broader issue of cam-
palgn finance refarm.,

The flap over foreign contributions simply provides momantum to reform
eftorts, according to Senator John McCain (B-Ariz.), who has co-sponsored
with Senator Bussell Feingold (D-Wis.) a campaign finance—reform bill. The
McCain-Feingald bill, which will be reintroduced in January, would provide
Senate candidates with incentives to limit campaign spending: & total 30
minutes of free TV and radio airtime per market; 50% discounts below the
“lowest unit rate” for TV and radio advertisements; and discounted mailings.

McCain was expected to meet with Lott and House Speaker Newt Ging-
rich, possibly late last week, in hopes of securing support for swift action
on his legislation. —HF
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you need to have
a very good reason
to buy a new
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principal in Strategic Policy Research.
testified. “To the contrary. there are a
variety of econemic considerations
suggesting that current fees overvalue
network and superstation signals and
should be reduced. [Direct-to-home]
and cable offer competing services. but

Jop of the Weele

cable. notwithstanding its incumbent
status and first-mover advantages. is
charged lower effective royalty fees.”
But broadcasters argue that the satel-
lite carriers reap major benefits by

I retransmitting their programing “The

fact that satellite carriers are freed from

| the burden and expense of creating and

scheduling their own channels of pro-
graming because stations do it tor them
is an additional component of the value
of the stations they transmit.” William
Graff. program director of wPlx(Tv)
New York., testitied.

FCC will be focal point for cable in '97

NCTA satisfied with "96 Telecommunications Act

By Chris McConnell
auding the 1996
Telecommunications

L Act last week. NCTA

President Decker Anstrom
said his group won’t be
seeking any new laws on
Capitol Hill next year.
But Anstrom’s group
and other cable lobbyists
should have plenty of FCC
chores (0 keep them busy.
Regulators are working

industry has

backed a plan under
which the leased-
access channels would
carry a cable system’s
average channel rate.

The cable

on a series of cable-related rules. some | Rachelle Chong and James Quello |

of which could see the light ot day this
month or early next year. Among the
pending proceedings:

Effective competition rules and petitions

More than 20 cable systems have told
the FCC that they tace “effective com-
petition” and have asked the commis-
sion to deregulate their rates.

The 1996 Telecommunications Act
states that cable companies face eftec-
tive competition if a local telephone
company or its aftiliate offers pro-
graming to subscribers in the same
tfranchise area by any means other than
satellite broadcasting.

Most of the cable companies that
claim effective competition cite Bell-af-
filiated wireless cable systems as the
competitors. So far the FCC’s Cable Ser-

vices Bureau has not acted on any of

those requests, although the bureau de-
regulated one cable system facing com-
petition from Bell Atlantic’s wired video
network in Dover Township. N.J. One
FCC official says the bureau expects to
issue another decision this month that
will serve as a model for rulings on the
other cable requests tor deregulation.
Bureau officials also are working on
a pending rulemaking to determine
whether competing video systems
should pass a certain percentage of the
incumbent cable system’s subscribers
before “effective competition™ is
deemed to exist.

Commissioners |

have opposed such a competition
benchmark. Officials hope to wrap up
the issue early next year, possibly at the
commission’s January meeting.

Leased-access cable rates

Citing low use of cable "leased access™
channels, the FCC in March proposed
setting a new rate-setting formula for
the channels.

The FCC proposed a system in which
programers leasing the channels would
pay cable operators any revenue the
operators would lose by assigning the
channel to a leased-access programer
rather than a traditional cable programer.
Cable programers have said that would
force channels like C-SPAN oft their
systems. The cable industry has backed a
plan under which the leased-access
channels would instead carry a cable

- system’s average channel rate.

Their arguments have made headway
at the FCC, where officials have contin-
ued to tinker with the plan. Several
cable industry sources are confident the
commission will not adopt its original
proposal. and commission officials
acknowledge efforts to prevent the
channel bumping feared by programers.
But commissioners have not settled on
a new plan. and last week did not ap-
pear close (o resolving the issue.

Closed captioning

Cable companies that
claim effective
competition cite Bell-
affillated wireless
cable systems as
the competitors.

into the availability of
closed captioning. and it
plans to follow the re-
search with a rulemaking
proposal aimed at boost-
ing the service’s availabil-
ity. FCC officials say the
proposal could emerge at
January's open meeting.

The commission’s in-
quiry found closed cap-
tioning to be widely avail-
able. But the report also
found some program cate-
gories—such as live
sports. music and non-
English-language programing—Ilacking
in the caption department.

Sources expect the rulemaking pro-
posal to pose a series of questions.
including whether some program cate-
gories should be exempt from any cap-
tioning rule; how any rule should treat
archival programing: and whether the
commission should waive any caption
rule in cases of financial hardship.
Scrambling requirements
Cable operators are awaiting a Delaware
court’s decision on whether to keep new
cable scrambling rules on hold until the
Supreme Court reviews them.

The rules. mandated by the 1996
Telecommunications Act. require cable
operators to scramble the audio and
video of “sexually explicit” programing
channels so that non-subscribers cannot
receive them. Operators unable to meet
the scrambling requirements are barred
from delivering the adult channels
between 6 a.m. and 10 p.m.

The U.S. District Court in Delaware
last month rejected requests by Playboy
Entertainment Group and Graff Pay-
Per-View to keep the rules from taking
eftect. But the rules have remained on
hold while the court decides whether to

| grant requests by Playboy and Graff to

keep them on hold during a Supreme
Court review. The companies and FCC
expect a decision any day.

If the Delaware court decides not to

The FCC this year conducted an inquiry | keep the rules on ice. Playboy plans to

www.americanradiohistorv.com
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ask Justice David Souter 1o keep them
from taking effect.

Spectrum auctions

FCC officials are developing rules for
auctioning spectrum that is slated for
“local multipoint distribution service,”
a version of wireless cable that uses
spectrum in the 28 ghz band. The com-
mission has asked whether cable and
telephone companies should be al-
lowed to bid for LMDS licenses within
their own service areas,

While cable and telephone compa-
nies have pushed for admittance to the
auction, the Justice und Commerce
departments have urged the FCC to bar
the incumbents from bidding on LMDS
licenses within their service arcas. The
FCC's Wireless Telecommunications
Cable Bureau last week. was still work-
ing on the rules. but commission
sources hope the FCC will wrap up the
auction rules before year’s end.

Public rights-of-way

Tele-Communications Inc. has asked
the FCC to declare that local franchis-
ing authorities cannot restrict cable
operators from upgrading facilities that
use public rights-of-way.

The request arises out of a dispute
between TCIl and the City of Troy.
Mich. The city has sakl TCI must first
obtain a telecommunications franchise
to upgrade its cable system to fiber
optics. TCI has maintained that the
1996 Telecommunications Act restricts

Casino ads

ease up on the rules, but
the FCC last week said no
dice. One group. the New
Jersey Broadcasters Associ-
ation, had asked the commis-
sion to allow casino ads in

Louisiana;

The FCC isn’t backing off its ban on casino gambling
advenrtising. Three groups had asked the commission 1o

New lJersey. Another, the Greater New Orleans

allow ads for privately operated. legal gaming |rl%‘ |i

Broadeasters Association, asked that the FOC

the association, meanwhile, also is
pursuing a challenge ~o the casino gambling ban in

Jop of the Weelk

local governments to “managing”™
rights-of-way and that the city's re-
quirement exceeds the law’s limits.

The FCC plans to conduct an open
torum on the dispute Dec. 16.

Cable rate flexibility

The FCC has issued a couple of pro-
posals aimed at giving operators more
flexibility in setting rates.

One proposal. issued in July. would
aliow operators to lower rates on the
basic service tier and offset the reduc-
tions by increasing rates on the cable
programing service tier, which in-
cludes channels like MTV and ESPN.
Cable Services Burcau officials last
week were still working on a final rule
but hope to send it to commissioners
this month.

Another pending proposal would
allow operators to set uniform program-
ing puckage rates across different sys-
tems. The proposal. issued in November
1995, would permit them to set uniform
pricing for packages offered to sub-
scribers who live in the same region but
in ditterent frunchise areas. Staffers at
the Cable Services Bureau are still
working on the final rules.

Home wiring

The FCC in December 1995 invited
comments on whether it should change
its home wiring rules to retlect the con-
vergence of tetephone and cable ser-
vices.

Some of the questions included

whether the FCC should set a common
“demarcation point™ for cable and tel-
cos. The point defines what portion of a
wire a service provider owns or con-
trols once a subscriber discontinues
service. The issue is pending in the
Cuable Services Bureau.

Telephone interconnection pricing

The FCC last August established rules
for setting national standards on the
prices telephone companies could
charge cable firms and others seeking 10
hook up with the local phone network.
Cable companies lauded the pricing
standards, but the U.S. Court of Appeals
in St. Louis this fall barred the standurds
from taking eftect while it reviews tele-
phone company challenges to the rule.
The pricing portions of the “interconnec-
tion” rules will remain on hold at least
until the court completes its review.

Universal service

A Federal-State Joint Bourd List month
adopted a series of recommendations
aimed at promoting the universal
availability of telecommunications
service.

The action—praised by cable com-
panies—included recommendations
that all eligible schools and libraries
receive discounts ot 209%-90% on il
telecommunications services, includ-
ing Internet access. The commission is
accepting comments on the recommen-
dations until Dec. 16. Reply comments
are due Jan. 10 ]

- FTC s proposed Consent Onder “dioes

Oversight sought

Consurmer and media walchdog groups still have
worries about the Time WamenTumer merger,
which shareholders approved in October. In

comments filled last week
with the Federal Trade Com-
mussion, groups ncluding
the Media Access Project
group and the Consumer
Federation of Amenca said the gov
ermment should tighten its oversighl
of the deal. While stating that the

much to prevent the reduction of |

[ & New Orleans courl, Last week the National
supparting the challenge. "The government has introduced
no evidence o prove that s suppression of commercil
speech s no more extensive than necessary W achieve its
stated goals,” the groups said. “The government could
sponsor its own speech o educate the public on the social
ills the povernment believes arise from excessive gam-
bling.™

L

Associanon of Broadeasters and other groups filed o briet

Edited By Chris McConnell ; [

competition in cable programing and
distributeon.” the groups said the FTC should adopt a contn-
grency plan to insure that unaftiliated progransers have access
1o cible svatens il the Supreme Court throws ot the must-
cany law. The groups asked the govemment to require that
any Broadeaster Llru]lpui from a cuble svstem be repliaced by
a program service unaffilited with Time Warner, The
groups also asked the FTC 10 require more leased-acoess
channels on the Timer Wamner cable systems. []
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Pulse found for 1997 syndication

‘Bradshaw’ exits, but wraps come off handful of new shows

By Cynthia Littleton |
he deafening silence in the broad- |
T casting community gave way lasl
week to the first real burst of |
activity in the 1997 syndication sales
derby.

The end of the November sweeps
also coincided with this season’s first |
cancellation of a freshman strip. And |
with the 1997 NATPE syndication
sales convention less than six weeks |
away. the short history of MGM's The
Bradshaw Difference sheds light on the ’
reasons for the delayed start of the new
selling season. y

Although 1996 was another record-
selting year tor media mergers and sta-
tion trading, a number of small inde- |
pendent companies and a tledgling
start-up have unveiled potential strip |
contenders for next fall. Warner Bros.
1s also said 10 be close t0 a deal 10
revive The People’s Court as an early
fringe entry, possibly in an hour for-
mal, with Ralph Edwards/Stu Billett
Productions. |

Saban is syndicating ‘X-Men.’

Over the past two years, the prolifer-
ation of new independent WB and
UPN outlets has increased the demand
for syndicated product, but The Brad-
shaw Difference has made distributors
reluctant 10 try launching a first-run
show with a weak clearance lineup.

That dilemma is a sign of a TV dis-
tribution landscape that is rapidliy
expanding at a time when consolida-
tion is the rule on the supply side,
observers say. Programers for the new
broadcast outlets say they need distine-
tive original programing 1o rise above
cable-level ratings. But major distribu-
tors are less inclined to cover produc-
tion deticils, particularly as alternative
distribution options increase.

The Bradshaw Difference. cleared in
less than 75% of the country. averaged
a 0.2 national Nielsen rating in key
women’s demographics since its Sept.
16 debut. The show, hosied by best-
selling self-help author John Brad-
shaw, will end its run Jan. 10.

“We set out to produce a positive
talk show that would focus on solu-
tions. not problems, and we’re proud of
what we accomplished,” said Sid
Cohen, president of MGM Domestic
Television Distribution.

The market for broadcast children’s
TV has been the hardest-hit by a dwin-
dling supply of A-level product and

Rogers made NBC'’s chief strategist

Tom Rogers, president, NBC Cable and business
development, and executive VP, NBC, has been given
the additional responsibility of chief strategist for NBC.

Rogers will continue to head the company’s cable
activities but will devote less time to international
affairs, where two other executives will now play a
larger role: NBC News President Andrew Lack will
aiso oversee NBC's operations and programing activ-
ities in Europe and Asia; CNBC President Bill Boister
will also oversee NBC's Latin American operations
and programing.

As head of business development for NBC, Rogers |

has played a key role in the network’s launch of various
broadcast, cable and satellite services in Europe, Asia
and Latin America. He has alsoc spearheaded NBC's
foray into the digital world, with such services as NBC
Desktop, and was instrumental in negotiating the net-

work’s multimedia venture with Microsoft.

Most of those efforts were done on an “ad hoc basis,”
says Rogers. But going forward, he says, especially in
light of the compromise reached two weeks ago by the
television and computer industries, broadcasters will
have to deal with a host of issues relating to the con-
version to digital.

“Digitalization and compression are going to change
the world, but 1 don't think people are guite focused on
just how quickly those changes could come about,” says
Rogers. As a result, he said, NBC President Bob Wright
concluded that the company needed a “more compre-
hensive approach” to business development that will
take into consideration companywide ramifications.

With his appointment as chief strategist, in addition
to his existing duties, Rogers received a new multiyear
contract with the network. —SM
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REPRESENTS

WISNTV

WISN-TV, Milwaukee, a
Hearst Broadcasting station,
is now represented nationally by
Katz American Television.
WISN-TV, a strong ABC affiliate,
joins sister stations
WCVB-TV, Boston;
WDTN-TV, Dayton;
KMBC-TV, Kansas City;
and WTAE-TV, Pitisburgh
in being represented by the best.

WISN-TV and Katz American
Television. Together, offering
national advertisers the
best opportunities in the

Milwaukee DMA.

Katz. The best.
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#1 NEW

ACTION HOUR!!

THE SERIES

currently renewing season 2

Nov 96 National Ratings

FX The Series 3.2

Sinbad 3.2
The Cape 2.7
Viper 2.7
Two 2.5
PSI Factor 2.5
Poltergeist 2.4
Tarzan 2.0

Source: NSS Ranking report
GAA HH Ratings 10/28-11/24
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HIGHLANDER

HERCULES
XENA

BABYLON 5

Star Trek: DSS
Baywatch
Outer Limits
Baywatch Nights
Flipper
Kung Fu
High Tide

UP IN ALL
KEY DEMOS'!

currently renewing season 6

Highlander is one of only four
returning action hours that
are up over last year in men

and women 18-49 and 25-54.

Source: NSS GAA: Premier 1o dete
through 11/17/96 vs. through 11/19/35

Artwork and design 21996 Rysher Entertainment, Inc. All rights reserved
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ratings erosion. Nonetheless. Saban
Entertainment and Summit Media last
week unveiled plans tor new animated
strips.

Mpr. Men is a half-hour cartoon col- }
lection from Summit based on illustra-
tor Roger Hargreaves® classic books. |
Saban is bringing out its Fox Chil- ‘
dren’s Network hit X-Men and other |
Marvel Comics cartoons as an otf-net-
work strip, in addition 1o a new weekly \
version of Captain Kanguroo.

“This season has been a disappoint- |
ment 1o all of us so far.” says Peter |
Schmid, Saban’s executive vice presi-
dent. “That’s why we decided to stick
with proven product this year. Hope-
tully, our Marvel superheroes will be
the magnet that keeps kids tuned to our
stations.”

Saban’s low-rated new strips Samii-
rai Pizza Cats and Masked Rider will
not return for a second year. Saban |
hopes that The New Adventures of Cap-
tain Kangaroo will perform well
enough to expand to an FCC-friendly
sirip in 1998.

The leading contender to succeed
the beloved Bob Keeshun as host is a
Raffi-style children’s recording artist
from the Midwest, according to Joel
Andryc, Saban’s senior vice president,
development.

“We want to keep the old elements
that will make parents familiar with the
show. but we’ll make more use of |
music and animation to get the educa-
tional message across,” says Andryc.

Fox’s Twentieth Television is wad- |
ing into the live-action teen sitcom
field with Student Bodies. Twentieth |
said last week that the 12 Fox-owned |
stations have committed weekend
afternoon time slots 1o the show about
a group of high school kids whe pro-
duce a comic-book parody of life on
campus.

At press time. MCA was said 1o be
close to a deal with Chris Craft/United
stations in New York, Los Angeles,
San Francisco, Portland and Phoenix
for its upcoming Teum Knight Rider
action hour. Chris Craft outlets have
also picked up Buena Vista Televi-
sion’s new weekly comedy Honey. |
Shrunk the Kids: The Series. Buena
Vista announced it has cleared the late-
night variety weekly hosted by former
NBA star John Salley on Fox/New
World-owned stations. giving the
show 40% national ¢learance,

With more than 60% of the country
cleared. Tribune Entertainment
announced a firm go for two weekly

Broadcasting

dramas, Night Mair and Gene Rodden-
berry's Battlegrowid Earth.

The dearth of midseason replace-
ment options helped Multimedia Enter-
tainment’s Crook & Chase secure
clearances on KCAL-TV Los Angeles
and waGa-Tv Atlanta last week.
putting the Nashville-based talker in
five of the top 10 markets.

A start-up distribution company
was unveiled last week along with
plans 1o launch a half-hour reality
strip focusing on women in law
enforcement. Ladylaw will be distrib-
uted by Skyline Television. headed
by Scott Towle, a former senior sales
executive with King World Produc-

CBS_pﬂrograms

tions and Orion Pictures.

Another independent, MG/Perin Inc..
will test the future strip potential of its
weekly series devoted 1o explorations of
“miraculous’ incidents. Could It Be a

| Miracle. hosted by Robert Culp, will

have a tmal run next week as a half-hour
daytime strip in Dallas. Atlanta, Min-
neapolis and Charlotte, N.C.

Paramount Domestic Television has
turned to its in-house station group to
test the oft-cable market for its oftbeat
USA Network sitcom, Duckman. The
animated series. now in its third season
on USA, will air as a late-night strip
over the next two weeks on Paramount-
owned stations in six major markets. ®

educational Saturday

Commiits to three hours of educational programing and
two-hour news block on Saturday mornings

By Steve McClellan

BS affiliates applauded the net-

work’s announcement last week |

that it witl program three hours
ot children’s educational programing
(the weekly minimum required by the
FCC) and a two-hour news block on
Saturday mornings effective at the start
of the 1997-98 season.

Exact scheduling of the educational
and news programs will come after fur-
ther talks with affiliates, executives said.
During a conference call with affiliate

board members last week, the network |

proposed splitting up the kids block. air-
ing it at 7 a.m. for two hours, switching
1o the news program from 9 a.m. to 11
a.m. (in head-to-head competition with
the Saturday edition of Today). then
going back to kids trom 11 a.m. to noon.

Several of the affiliates on the con-
ference call urged the network to allow
ftexibility in the scheduling of the
blocks. Some would prefer to start the
network schedule with the news show,
at 8 aun., leading out of local Saturday
morning news programs, some of
which start as early as 6 a.m.

By airing the kids programing
later—trom 10 a.m. to | p.m.—some
atfiliates think that the educational
block could catch more youngsters

‘Beakmans World’ returns.

blocks on other channels. Some affili-
ates have also indicated that they
would prefer to air some of the Kids
programing on Sunday morning
because of sports commitments.

At deadline last week, the only kids
program definitely picked up for next
season’s educational block was
Beakman's World. from Columbia
TriStar Television. The show had a
two-year pickup going into this season.
CBS. however, considers three other
programs on its Saturday air 1o be edu-
cational: Buily Kipper's P.OV.. CBS
Storvhreak and Secrets of the Crypt-

switching out of earlier-scheduled kids | keeper’'s Hawnted House. All have a

www.americanradiohistorv.com
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Martha Stewart
has what 1t takes to
make a good thing grow...
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Todd

..And our
family of stations
just keeps growing!

Cleared in over
70% of the US.

INCLUDING STATIONS FROM THE FCLLOWING GROUPS

A.H.Belo, AFLAC, Allbritton, Argyle, Benedek, Busse,
CBS, Chronicle, Diversified, FOX, Gannett, Granite,
Hearst, Jacor, Journal Broadcast Group, Lee, LIN,
Media General, McGraw-Hill, Meredith, Midwest Television,
NY Times, Park, Post-Newsweek, Providence Journal,

Retlaw, Scripps-Howard, U.S. Broadcast, Young

o O
Martha
Stewart
T E L E Vv 1T § 1 O N
five days a week

THE RECIPE for SUCCESS

© 1996 EYEMARK ENTERTAINMENT ALL RIGHTS RESERVED
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shot at renewal.

In addition, network sources say the
chances are good that CBS will con-
summate a deal with Time Warner for
a show based on Sports lilustrated for
Kids. And it’s likely the network will
pick up at least one of the two pro-
grams in development for CBS by
Children’s Television Workshop.

Details were sketchy, but the news
show will be a network program (not a
hybrid local/network cooperative pro-
gram like the weekday CBS This Morn-
ing) that CBS likens to the 90-minute
Sunday Morning broadcast. But CBS
News President Andrew Heyward says

the Saturday broadcast will have a

Broadcasting

faster pace than that of Sunday Morn-
ing and will be newsier, with breaking
national and international news and
regular segments about health and
medicine, personal finance, consumer
affairs, technology reports, entertain-
ment news and reviews,

“I'm very excited about this,” says
Howard Kennedy, CBS affiliate board
chairman and general manager, KMTV
Omaha. “They’ve obviousty given a lot
of thought to the whole FCC kid-
friendly programing issue. And 1 know
they will make affiliates happy if they
put together a news product that
approaches Sunday Morning.”

| work’s decision to invite scheduling

input from the affiliates. “It’s just
another indication that the network-
affiliate relationship has improved
since the Westinghouse buy,” he says.

*I think it’s a good move,” says
board member Fred Barber, vice pres-
ident and general manager, wRAL-TV
Raleigh, N.C. “The kids just aren’t
watching in significant numbers, and
we know there’s a news audience out
there,” because the station started
doing local weekend morning news-
casts two years ago. “There's a mas-
sive amount of children’s entertain-
ment programing” on other outlets,

Kennedy also applauded the net- | Barber says. |

UPN targets teens

Will pair Saban shows in weekday block

By Lynette Rice
eens are the target for UPN’s

T daypart come fall, when the net-
let launches two Saban Entertain-

ment series in a weekday hour block.

UPN last week locked up 88
episodes—66 of which have already
aired in syndication—of Francine Pas-
cal’s Sweet Valley High, a half-hour
series based on the popular young-
adult novels distributed worldwide.
The program—which caters primarily
to young teens and girls—follows the
lives of twin sisters, played by Brittany
and Cynthia Daniel. Besides picking
up the 22 original episodes, UPN
secured an option to order an addition-
al 44 for subsequent seasons.

“Sweet Valley High is already a
proven winner with its core audience of
teens and young women,” said Michael
Sullivan, UPN entertainment president.
“That track record, combined with new
and inventive storylines, makes it the
perfect vehicle for UPN to enter this
new daypart.”

Now in its third season, the syndicat-
ed Sweer Valley High airs on 104 sta-
tions in more than 80% of the country.

UPN also acquired the rights to
develop Saban’s Breaker High, a half-
hour series that has teens attending an
unorthodox school—a luxury ocean
liner. The netlet will air the two teen
series in a block that will air primarily
in the 4-5 p.m. time slot, depending on
the affiliate. !

The teen demographic is already a |

source of strength for UPN,
which enjoyed a 26%
improvement in young view-
ers (2.4/8 vs. 1.9/6) in this
year’s November sweeps
over the same time last year.

Yet targeting teens with
specific programing is nothing new for
the broadcast networks. Eight seasons
ago, NBC launched its first live-action
Saturday morning franchise for teens
in Saved by the Bell. Now titled Saved
by the Bell: The New Class, the show
anchors a Saturday morning tineup for
the network that includes California

UPN is aweel on ‘Sweel Valley H!gh!'

Dreams (now in its fifth and final sea-
son), Hang Time and NBA Inuside Stuff.

NBC'’s teen block has averaged a
2.9 season-to-date Nielsen rating
(through Nov. 23). Its highest-rated
show for Saturday morning is The
New Class, with an average 3.4 sea-
son-to-date rating. |

NBC win is in books

Official sweeps tally shows CBS and Fox are the
only two networks posting household gains

By Lynette Rice

t's official: NBC clinched its eighth
I consecutive November sweeps.

CBS had some reason to crow as
well, coming in second for the third
time this year.

By the sweeps’ final day—Nov.
27—NBC had finished the period with
an 11.3 Nielsen rating/18 share, fol-
lowed by CBS’s 10.2/17, ABC’s
10.1/16 and Fox’s 7.7/12. UPN fin-
ished with a 3.5/4; The WB, a 2.8/4.

NBC'’s victory was not unalloyed,
with household ratings down 6% from

last November's 12.0/20. CBS and Fox
were the only networks of the four
majors to post gains in household rat-
ings—3% and 1%, respectively. ABC,
in comparison, saw its ratings plummet
by 11%.

Unlike NBC, which linked ABC’s
drop 1o the rise in basic cable viewer-
ship, CBS wasn't pointing fingers over
declines in broadcast ratings.

“Everybody has tough times. We did
a year ago, and not long ago NBC was
having them,” said Leslie Moonves,
CBS’s entertainment president. “It’s a
network TV problem. Once again, |

42
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The Ultimate
Traveling
Companions

Fax, E-Mail and Surf-the-Net
Through Your Cellular Phone

When you need ro check your
e-mail fast or send an important fax
right now, you’ll really appreciare
the high-speed 33.6 Kbps perfor-
mance over phone
lines and cellular
connectivity of NO
Motorola PC Cards. SPEED

In addition to the
Montana 33.6 LIMITS
ModemvFax, multi-
funcrion modenv
fax/LAN and authen-
tication modem PC
Cards are also avail-
able...all with
powerful wireless
connectivity to
Mororola cellular phones.

Narmed after the
state with no speed
lirnits, the Mositana
PC Card Modem/
Fax delivers 33.6
Kbps performance,
the fastest arailable
i a PC Card today!

Connected by Motorola

Count on Motorola, the mobile
communications leader, to keep your
portable computer connected to the
important information in your life...
wherever you are. For more informa-
tion, call:

1-8004A-PCMCIA

http:/iwww.mot.com/pccards

@ MOTOROLA

What you rever thought possible”

®,

n
T

Broadcasting

urge the nerworks 1o
band together and real-
ize that good network
programing is good for
all of us.”

Although conceding
that ratings for its cost-
ly Titanic miniseries
were disappointing,
Moonves pointed out

“The big stars
have helped us
get back into
the ball game.”

—Leslie Moonves, CBS
Entertainment president

18-49 demograph-
ic, while claiming
more shows in the
week's top 30 than
any other network.
In adulis 18-49,
NBC had five of the
top 10 shows.

The siory wasn’t
so rosy at ABC.

that the CBS Sunday
Movie was still the
highest-rated movie franchise on any
network this sweeps, averaging a
12.3/19. The network also held brag-
ging rights for its new series, which
averaged a 9.2 rating. compared with
NBC's 9.1 and ABC’s 8.0.

“The big stars have helped us get
hack into the ball game.” Moonves told
reporiers last week. 1 wouldn’t do
anything differently.”

NBC continued 1o lead mn the adulis

where the net
work’s  perfor-
mance in the 18-49 demo took a nose-
dive from last year's 7.0 1o this year's
5.9. barely edging out Fox. Besides
households. drops also were regisiered
in adults 18-34 and 25-54. Yet the net-
work still managed 1o hold on to its
number-two spot in the 18-49 and 18-
34 demos.

Fox tound reason to strut as the only
network among the Big Four to post
across-the-board growth in key demos.

N7,

‘Spin’ out

Carla Gugino, Michael J. Fox's live-in love interest on
ABC's Spin City, was dropped from the sitcom last
week. DreamWorks said the parting was amicable,
adding that the show has focused more on the
mayor's office and less on the relationship, so Gugi-
na's character has never been fully developed. Yet a
source close to the show said Guging’s performance
as Ashley was overshadowed by the talent of TV vet-
eran Fox. Writers last week were already writing an
episode that has Fox going out on his first date. Gug-
ino, who gained attention with her appearance in the
movie Miarni Rhapsody, will appear in her final episode Dec. 17. Fox will
later be depicted as having been dumped by Gugino’s character, who is a

reporter covering the mayor's office.

Fox tops with kids

Fox Kids Network was the only broadcast network to show audience gains
in the November sweeps over the same time last year. Capturing its 16th
consecutive sweeps victory, Fox Kids boosted ratings this year by 6% (5.3
Nielsen rating in kids 2-11 vs. last year’s 5.0) with its Saturday moming line-
up. The sweeps win was highlighted by the performance of Goosebumps,
which earned a 6.6 Nielsen rating/25 share in kids 2-11 and remains the
highest-rated show on Saturday mornings. Fox also held the top eight
shows on Saturday. Other network performances on Saturday during the
sweeps: ABC, 2.5/10; CBS, 1.9/8; and WB, 1.7/7.

‘Monday Night Movie’ returns to
ABC lineup

ABC Monday Night Movie will return to
the prime time lineup beginning Dec. 30.
Scheduled to premiere that night will be
the 1994 flick “Intersection,” starring Richard Gere.
Other theatricals in the ABC vault include “Beverly
Hills Cop 3" and “Major League 2," as well as the
miniseries Stephen King's The Shining and 20,000
Leagues Under the Sea.

Gugino is gone.

—LR
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HOW THE
INDUSTRY
GOES

..CANON’S
DIGI-SUPER70
IS THE 70X LENS OF CHOICE.

More users are choosing to ‘go cng’ with Canon’s

new 70X Cigi-Super 70. Users like ABC Sports, Be<el
Corporation, Dome Productions, Duke (y West, MVodular
Video Systams, and NEP Mobile Production Services.

i | Canon's naw Digi-Super 70 (PJ72x9.5B E) provides

: the longes: telephoto and widest angl2 cembination of
any lens —an advantage that opens up a wide range
of shooting options, while incorgcrazirg 2anon's
unigue internal focusing technolagy for long-range
telephoto applications.

r yd DIGISUPER70 SCORES : The Digi-Super 70 also provides ext-eTelys hgh
. BIG AT SUPER BOWL . XXX performance without regard to ctject d'stanze, as
. = . 1 opposed to other lenses on the maket, whizh are
“Canon’s Digi-Super 70 is one generally optimized for certain cistances.

heck of a lens. At Super Bowd

:(hﬁxﬁé:,::? :fe(tih:sutgy%?;.nwsed 5 For more information on the DigiSuper 70, piease

were abde to show the full call 1-800-321-4388. (In Canada call 305-795-2012.)
range of emot ans of the

players and ccaches to the
largest teleMsicn audience in
; U.S. history.”
— Jolm Gonzalez, Dicecto:’ ‘
L 5 The Number Ore [ ens

Web cit= bty J/owwuse.canon.com
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| While maintaining its first-place spot |

in the 18-34 demo. Fox even outper-
l formed CBS adults in 25-54.

“We're up, they’re not.”

said Giles

‘ Lundberg, Fox senior vice president of

rescarch and marketing.

“This network

is continuing 1o grow. l[1's a 1estimony 10
the stralegy we had going inlo Novem-
ber and 10 the programs themselves.

S YNDI
New stories for ‘Real
Stories’

Real Stories of the Highway Parrol,
which celebrated its 50Mh episode
Dec. 5. is adding six new segments
10 its mix of reality footage and re-
creations. Among new regular fea-
tures 10 be incorporated into the
show during upcoming months are
“Under Investigation,” protiling
felons at large; “Paurolling Route
66.” tor nostalgic trips down Ameri-
ca’s most famous highway; and
“Trooper Log.” which will re-enact
real-life high-speed chases and other
dangerous pursuits. New elements
are being added as Real Stories
moves from New World/Genesis
Distribution to Fox's Twentieth
Television following News Corp.’s
acquisition of New World Commu-
nicalions.

Schmitz gets 25-50 years
for killing

The Michigan man convicied of
killing a gay acquaintance afier the
iwo appeared as panelists on Jenny
Jones talk show was sentenced
Wednesday to a minimum 25 years
in State prison. Jonathan Schmiiz,
convicled of second-degree murder
for the March 1995 shotgun slaying
of Scott Amedure, was given a max-

imum sentence of 50 years by Judge |

Francis O'Brien of Oakland County
Circuit Court in Pontiac. Mich.
Schmitz, who taced a life sentence,
will be eligible for parole in aboul
20 years.

No rain on KTLA's parade

Tribune’s KTLA(TV) Los Angeles hit
pay dirt last week with its two-hour
live broadcast of the 65th annual

Hollywood Christmas Parade, host-
ed by Bob Eubanks and Leeza Gib-
bons. The glitzy caravan down Hol-
lywood and Sunset boulevards drew

C AT

Broadcasting

“There are two points here.” Lund-
berg said. “The World Series provided
[ us with a tremendous platform to suc-
| cesstully deliver on some critical

goals...and we had the disadvantage of

starting late. We did not have our prime

time lineup until Nov. 17.7

The mood was upbeat over at the
| nertlets, where UPN enjoyed a 9% jump

O N

| 9.8 Nielsen rating and a 15 share
in the nation’s No. 2 market. win-

| ning its 6-8 p.m. time slot on Dec. 1.

Tribune Entertainment is syndical-

ing the broadcast nationally this

month in 139 markets.

Golden Eagle Awards

Hollywood's Hispanic conmmunity is
expected to turn out in force in Feb-
ruary for the 1997 Golden Eagle
Awards. presented by Nosotros. an
industry association tounded in 1970
by actor Ricardo Montalban and
others. The group’s black-tie awards
dinner will be taped Fel. 7 in Los
Angeles for a two-hour special 1o be
distributed on a straight barter basis
by Palm Springs. Calif —based Pro-
mark Television Syndication. Miller
Brewing and AT&T have signed on
as lead sponsors. And in a sign of
the burgeoning U.S. syndicalion
market tor Spanish-language pro-
graming. Promark is producing a
version en espaiiol for domestic
broadcast and cable outlets as well
as the Latin American market.

Hosts for a ‘Great Day’

Western [nternational Syndication
has named the three co-hosis for

Fleming, McWatt and Calleia are the co-
hosts of next fall's ‘Great Day!’ from
Western International Syndication.

|

in ratings over last year’s sweeps and

| The WB jumped by 17%. UPN saw

shares boosted by 20% in adults 18-49,
while it posted the most gains of any

network in people 12-24, females 12-

24 and teens.

The WB also enjoved significani
gains in most demos, including adults
|

18-34 and 24-54.

M ARKETPLACE

Grear Dav!, 1s upcoming first-run
strip targeted for launch next fall.
The hour news/information show.
covering everything trom personal
finance and parenting to fashion and
home decor, will be anchored by
Dana Fleming. a veteran of ABC'’s
Hounie Show and NBC's The Other
Side; Chris McWau (Mike & Mary),
and Maria Calleia (Crook & Chase.
E! News Dailv).

Pigskin popularity
Broadcasters have gotien bowl
fever. And with all Big Three affili-
ates running somme kind ot college
football these days, San Francisco—~
based syndicator GGP has found no
shortage of takers for its 1996 Col-
fege Bow/! Preview. The hour special
is cleared for broadcast between
Dec. 20 and Jan. | in nearly 90% of
country, including ABC O&Os in
the top five markets. The retrospec-
tive special will focus on teams from
Nebraska, Arizona State. Ohio State

| and Army.
| Rawls set to host

College Fund telethon

Singer Lou Rawls is gearing up tor
his 17th annual telethon tor the Unit-
ed Negro College Fund. The seven-
hour Lou Rawls Parade of Stars is set
1o airon Jan. 11 in more than 60 mar-
kets natonwide, including weix(Tv)
New York. kCaL(Tv) Los Angeles
and WGN-Tv Chicago. This vear’s
show will be a cross-country broad-
cast, with Rawls and his co-hosts—
actress Sheryl Lee Ralph, singer
Peabo Bryson and Baywarcl star
David Hasselhott—broadcasting live
from Harlem's tamed Apotlo Theatre
and Hollywood’s Palace Theater.
Over the past two decades. the broad-
casting tradition has raised $144 mil-
lion tor 40 private black colleges
with a combined enrollment of
54,000.—CL
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WE KNOW
HOW TO MAKE
MONEY IN THE
INFOMERCIAL
BUSINESS

At Guthy-Renker, we have achieved a 100 percent
increase in revenues in each of the last two years.
We've had more shows rated in Jordan Whitney's
Top 40 than any other company. and three of our
infomerc:als have earned more than $100 million
each. So when it comes to makir g money with
the remnani time on your cable system. wouldn't
you ratker have a partner who knows how
to make money?

= GRTV

NET WORK

A GUTHY-RENKER COMPANY

The rremier 2d-hour, sateli te-delivered direct response programming network. 210.381.6250

www.americanradiohistorv.com Lf


www.americanradiohistory.com

| Guida joins
| WBIS

New York TV news veteran Tony
Guida has joined start-up wais(Tv)

New Yark as the station’s lead

anchor. The station, owned by ITT
and Dow
Jones, is
scheduled
ta launch in
January
with a 24-
hour sports
and busi-
ness line-
up. Guida
has toiled
in the New
York TV
news tren-
f ches for the past 25 years, most
f recently as anchor and correspen-
dent at wces-Tv. Guida and a
handful of other high-profile
| anchors and correspondents
l were abruptly axed by the station
in October.

Guida

~ Perhaps the Best Movie:
 Citizen Kane.

‘,Beﬁmtelv the best
- weather service...

ACCU V¥EATIER

The world's Weather Leader™

Call 800-566-6606

619 W. College Avenue
State College, PA 16801
FAX 814-231-0453

V\, E-Mail info@accuwx.com

| helped WABC-TV win

Broadcasting

‘Rosie’ rocks in NY, LA

| Helps WABC-TV to total-day sweeps win;

| boosts KNBC in early fringe
By Cynthia Littleton

ith a wink and
a smile and a
few Broadway

show tunes, Rosie
O’ Donnell helped wrn
the November sweeps
into a slugfest tor the
ABC and NBC 0&Os
in New York and Los
Angeles.

In New York. Rosie’s
7.7 Nielsen household
average and 29 share in
the 10 a.m. time slot

back the total-day ral-
ings crown from wNBC
(Tv) for the first time in a year. WABC-TV
bested its rival with a 7.1/17 average for
6 a.m.-2 a.m.. compared with WNBC's
6.3/15. Tribune-owned WB atfiliate
WPIX(TV) was third in the market tor the
fifth straight sweeps with a 4.5/11 full-
day weekly average. Fox flagship
wNYW(TV) was fourth, with a 4.0/10,
followed closely by fitth-ptace finisher |
WCBS-TV. then WwWOR-TV with a 2.8/7. |
In Los Angeles. Rosie’s 5.4/15 aver-
age at 3 p.m. has helped KNBC(TV) calch

‘Rosie’ has put smiles on the

faces of wasc-Tv and KNBC
executives.

early fringe news race.
By a slin1 margin, KNBC
unseated KABC-TV as the
news leader at 4 p.m. and
5 p.m. for the first time
since 1989. Still, KABC-
TV rebounded to beat
KNBC with head-to-head
local newscasts at 6 p.m.

Fox's KTTV(TV) has
upsel the balance of
power in Los Angeles’s
10 p.m. news battle,
beating the market’s tra-
ditional leader, Tri-
bune’s KTLA(TV). for the
second conseculive
sweeps. And this time,
KTTv posted a decisive
victory, thanks in part to the huge
prime time lead-in advantage il enjoys
over the WB affiliate. KTTv garnered a
5.9/10 average. with an 11.2/17 lead-
in, compared with KTLA’s 4.6/8 and
6.9/10 lead-in.

But KTLA remains the clear leader in
the growing market for local morning
news in Los Angeles. Even with a new
entry in the 7 a.n. field trom struggling
KCuS-Tv. The K7ta Morning News grew
22% year-to-year. from a 3.7/15 in No-

up with KABC-Tv in the all-important | vember 1995 104 4.5/17 last month.

UPN picks up affiliates

UPN has picked up two primary affiliates from the rival netlet, effective in
January.

WDRG(TV), the WB affiliate in Roanoke, Va., and waNu(Tv), the WB affil-
iate in Charleston, S.C., will become UPN affiliates at the first of the year.
With the two stations, UPN increases its primary coverage to more than
75% of the nation and its total coverage to more than 92% of all U.S. tele-
vision viewing househoids.

Both stations had been WB affiliates since January 1995.

“We've watched the progress of UPN since its launch and felt the time
was right to ally ourselves with America’s most-watched network,” said
Mel Efeazer, general manager of wDRG.

“Changing our station’s affiliation continues to solidify our commitment
to UPN. It coincides with the UPN affiliates we operate under an LMA
agreement in Syracuse and Paducah,” said John Trinder, president of
Max Media Properties LLC, manager of wBNu.

In other network announcements, R. Kevin Tannehill has been
named executive vice president, network distribution, effective immedi-
ately. Tannehill had been senior vice president, network distribution,
since November 1994. —LR
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GARTNER GROUP | IMS INTERNATIONAL | NIELSEN MEDIA RESEARCH

ERISCO | PILOT
Now

one company can help you break free fram too much information

anc find the insight you need for business success., End of sentence.

(,‘, Cognizant

Information is not endugh.

Call us at 1-888-Cogntzent.
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'S CHOICE

KEY: RANKING/SHOW [PRDGRAM RATING/SHARE] » TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED « TELEVISION UNIVERSE ESTIMATED AT 97.0 MILLION HDUSEHOLDS; ORE RATINGS POINT=370.000 T¥ HOMES
YELLOW TINT IS WINNER OF TIME SLOT » (NR)=NOT RANKED: RATING/SHARE ESTIMATED FOR PERIOD SHOWN » *PREMIERE ¢ SOURCES: NIELSEN MEDIA RESEARCH. CBS RESEARCH GRAPHIC BY KENNETH RAY

Ratings according to Nielsen

Nov. 25-Dec. 1
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Broadcasting

The deal that wasn’t

SFX, EZ agree to disagree; Evergreen unaffected in Philly |

By Elizabeth A. Rathbun

all it a case of consolidation run
amuck. |
It sounded ambitious when it

was announced: A $350 million transac-
tion involving radio group owners SFX
Broadcasting Inc., EZ Communications
In¢. and Evergreen Media Corp.. and 10
of their radio stations in Philadelphia
and Charlotte, N.C. (B&C. Sept. 9).

On Nov, 27, SFX complained that EZ
and Evergreen were taking too long to
come to terms on the swap that would
have provided the platform for the
three-way deal. SFX pulled out, but left
the door open for “a swap or acquisition
of some sort™ later. a company news
release says.

A scant five days later, on Dec. 2, EZ
said it had come to terms with Ever-
green, but it too declined to go to the
next level with SFX.

“We all kept trying to take every-
body's issues into account and that’s
why it took so long.” un EZ official says,
calling the process “the world’s hardest
negotiation.” Among the issues causing
trouble were antitrust questions raised
by the Justice Department, FCC owner-
ship limits and the planned merger of EZ
into American Radio Systems Corp.

The official notes. “There is no short-
age of deal experience in this crowd. |
think we just hit our limit....This one
may have gotten overly complicated.”

Under the terms of the EZ/Evergreen
deal, which still stands, EZ will give its
Philadelphia radio stations—wUSL(FM)
and wioQ(FM)—to Evergreen. along
with $10 million (Evergreen already
owns or is buying threc FMs in Philadel-
phia). In return, Evergreen will swap its
four Charlotte FMs (and two AMs) 10
EZ, giving EZ six FMs there,

To reach the FCC’s local ownership
cap of no more than five FMs in a
major market, EZ will put one of Ever-
green’s Charlotte stations, WREX(FM),
in trust and eventually sell or swap it.

The earlier, more complicated plan
had EZ bundling its wsss(FM) Charlotte
with Evergreen’s wrRFX-FM Kannapolis/
Charlotte and wNks-FM Charlotte, and
swapping all three to SFX. SFX then
was 10 toss $64.8 million cash and its
WTDR(FM) Statesville/Charlotte to EZ.

The final tally in Charlotte was to
have been: EZ adding three FMs and

two AMs 1o its wSOC-FM. with SFX |

adding three FMs to its wWLYT(FM).

As it stands now in Charlotte, EZ has
five FMs rather than four, SFX sticks
with two FMs rather than four.

Evergreen's plans for Philadelphia
are not attected. The latest deal, howev-
er, also needs Justice and FCC approval.

Neither Evergreen Chairman Scott
Ginsburg nor SFX Executive Chairman
Raobert F.X. Sillerman returned tele-
phone calls seeking comment.

But SFX is not suffering its loss in
Charlotte. “Since entering into the
original letter of intent...wTDR. which
we were to have given up, has outper-
formed those stations we were to have
acquired.”™ Sillerman said in a state-
ment. The station’s market share rose
[ 19% among adults 25-54, according to
Arbitron’s latest numbers, SFX said.

EZ also put a positive spin on the deal
that fell apart. The “consideration...will
be comparable to the previous deal.”
| president Alan Box said in a statement.

*QOur new alignment of stations gives us
the opportunity to have five FMs in

Charlotte rather than four.” Box added. |

“This is also a much simpler structure,
involving two parties instead of the far
more complicated three-way deal.”

Granite grabs WB in Detroit

With one deal, W. Don Comwell and his
Granite Broadcasting Corp. have ac-
quired their first TV station in a top 10
market—and their first WB network
| affiliate.
Last Tuesday Granite said it will buy
wXON(TV) Detroit (ch. 20) for $175
| million cash from Aben E. Johnson Jr.
(see "Changing Hands,” right). The
| deal is subject to FCC approval.

Detroit is the nation’s ninth-largest TV
market, according to Nielsen. A station
there boosts Granite's reach from nearly
6% of U.S. TV households to about 8%,
the company says. Granite also will
cover 78% of Michigan’s TV households
with its ownership of wXON and wwMT
(Tv) Grand Rapids/Kalamazoo and its
LMA with wLAI(TV) Lansing.

When Granite was approached about
WXON, “we really jumped on it."” Com-
well says. "There are increasingly
fewer opportunities to buy stations in
the top 20 markets...and the top 10 is
even scarcer.”

Cornwell declines to reveal what

e Lo

Bob Sillerman (I) and Alan Box put the
brakes on a very complex deal.
cash-tflow multiple the deal amounts to.
but says he expects it to be about 11
times 1997 cash flow. The station is
“undermanaged.” he says. “There’s a lot
of upside.” Comwell hopes to turn that
around with “more aggressive sales tac-
tics™ that appeal to WB’s younger-skew-
ing audience.

He is “cautiously optimistic™ about
the network. he says. "[lt] has made
some real progress.”

Although WB is backing buyers of
top 100 TV stations. that was not the
case in this deal, Cornwell says. “They
have not approached us on that.”

“It's an adventuresome move,” in-
vestment banker Steve Pruett says of
the deal. wxon does not exactly fit in
with Granitie’s other stations.

Each of Granite's 1(} other TVs is
affiliated with one of the Big Three net-
works. “Were not totally wedded to the
three. though we clearly still have that
bias,” Cormnwell says. He points out that
KEYE-TV Austin, Tex.. was a Fox affili-
ate when Granite bought it; it switched
to CBS as part of the Fox/New World
atfiliation swaps.

Nor does wxoN do news. program-
ing that Granite promotes at most of its
other stations.

Key to the wxon deal was that “in a
world of consolidation. size is going 10
matter” when it comes to negotiating
with syndicators for product. Cornwell
says. "Being one of WB's biggest
affiliates will at least mean they're
nice to us,” ]

The week’s tabulation
of station sales

WXON(TV) Detroit

Price: $175 million cash

Buyer: Granite Broadcasting Corp.,
New York (W. Don Cornwell, chair-
many; owns KSeg(Tv) Visalia/Fresno

| and kNTV(TV) San Jose/Monterey/Sa-

linas, Calif.; week-Tv Peoria/Bloom-
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$25,000,000 | $467,377,080 |

Entertainment Arch Communications
Communications, Inc. | Group, Inc.
|
Convertible Subordinated Notes | Senior Discount Motes due 2008
|
| |
# Prudential # Prudential
Securities Securities |
i |
- }
$145,000,000 | $87,124,000
‘ |
|
|
CanWest Global |
Communications Corp. Lamar Advertising Company
Common Stock Common Stock
|
|
|
@ Prudential @ Prudential
Securities | Securities
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ington, lll.; wpTa(Tv) Fort Wayne,
Ind.; wwmT(TVv) Grand Rapids/Kala-

man; David E. Kennedy, president);

Proposed station trades || ¢ \ga(am)-kFoc(Fv) San Fran-

By dollar volume and number of sales;

mazoo, Mich.; wkew-Tv Buffalo and does not include mergers or acquisitions Cisco; WNNX(FM) Atlanta; YVFMS(FM)
wTVH(TV) Syracuse, N.Y.; KEYE-Tv | | involving substantial non-station assets and waRL(FM) Indianapolis; wRRM(FM)
Austin, Tex., and kBJR-Tv Duluth, [ THIS WEEK: | Cincinnati; wSBA(AM)-WARM-FM YOrK,
Minn./Superior, Wis.; is buying week- | TVs $335,020,000 3 Pa.; kTck(am) and KLIF(AM)-KPLX(FM)
FM (formerly wivr) Eureka/Blooming- Combos 1 $68,898,699 - 8 Dallas/Fort Worth and KRBE-FM Hous-
ton, Ill.; has TBA with wLAJ(Tv) Lans- FMs —$24,924,643 - 9 ton, and wGH-am-Fv Norfolk, Va.; is
ing, Mich. AMs - $450.000 1 buying kHQT-FM Los Altos, Calif., and
. , |
Seller: Aben E. Johnson Jr., Detroit: Total S429'293’342 021 51% of KNBR-FM Haltom CIty[Da”aS/
owns KNws(Tv) Houston SO FAR IN 1996: Fort Worth, Tex. (see item below); is
Facilities: Ch. 20, 1,200 kw visual, TVs - $10,430.892.145 - 95 selling warM(aM) Scranton/Wilkes-
120 kw aural, ant. 961 ft. Combos 51'1 99'9 02’3 436 - 336 Barre and wmGs(Fvm) Wilkes-Barre/
Affiliation: WB Network FMs - $2.562.802.463 391 Scranton, Pa. (plus LMAs for waHT
Broker: H.B. La Rue Media Brokers Al\js 5500 (")40 2”:06 i A [FM] Mountain Top/Wilkes-Barre and
Construction permit for WLCB-TV ; P wkav[Fm] Olyphant/Wilkes-Barre and
Total (1 525,192,758,350 - 1,064 JSA for wkav[am] Scranton/Wilkes-
Leesburg/Orlando, Fla. 1995:
Price: $20,000 SAME PERIOD IN : Barre, all Pa.). Susquehanna Cable
P e - TVsr §3,313,875,545 1 131 Co. owns cable systems in York and
Buyer: Good Life Broadcasting Inc. e i (S a
: — Combos ~ $2,459,891,971 - 216 Shelbyville, Ind.
Orlando, Fla. (Kenneth R. Mikesell, 7 ]
: o . FMs 1 8755,916,981 - 350 Seller: Sapphire Broadcasting Inc.,
| president/14.3% owner); no other i
| broadcast interests AMs 597,213,846 188 Teaneck, N.J. {Hoyt J. Goodrich, _
Seller: Central Florida Educational Total - $6,652,356,249 - 882 Rl E o (G OReie T
Television Inc. ¢/o Trinity United Source: BROADCASTING & CABLE Nev. Goodrich has interests in waswm
Methodist Church, Lighthouse Point, | — | (am) Huntington, wmJC(Fm) Smith-
Fla. (Brian Brightly, principal); no million plus $20 million for CP for town, wrHD(am) Riverhead and
other broadcast interests | Class C-1 FM facility, $13 million for | wRCN-Fm West Hampton Beach, all
Facilities: Ch. 45 | CP for Class C-2 FM facility or $10 N.Y.; wzNT-FM San Juan, WOYE-FM
COMBOS million for CP for Class C-3 facility or | Mayaguez and wcom(FM) (formerly
M8 ! below) | wLbi) Bayamon, all P.R.

| WHMA-AM-FM Anniston, Ala. | Buyer: Susquehanna Radio Corp., Facilities: AM: 1390 khz, 5 kw day, 1
Price: At least $25.05 million ($15.05 | York, Pa. (Louis J. Appel Jr., chair- kw night; FM: 100.5 mhz, 100 kw,

Announcing the Gerald Loeb Awams_ for

BROADCAST MEDIA: i [ ——

BUSINESS AND FINANCIAL JOURNALISM
rank among journalism's highest honors. Now in its 40th year, the
Loeb Awards recognize journalists nationwide who have made significant
contributions to the understanding of business, finance, and economic
issues. We are pleased to announce the formation of BROADCAST MEDIA
awards for the Loeb competition beginning this year. Please call the
Loeb Awards office at (310) 206-1877 for an entry brochure.

BROADCAST MEDIA AWARD CATEGORIES
NETWORK AND LARGE MARKET TELEVISION (DMA 1-10)
MEDIUM MARKET TELEVISION (DMA 11-50)
SMALL MARKET TELEVISION (DMA 51 AND HIGHER)
RADIO

DEADLINE
FEBRUARY 6, 1997 (POSTMARK)

PRIZE MONEY
WINNERS IN EACH CATEGORY RECEIVE $2,000

For more information, please contact Susan Osa in the Loeb Awards office at
(310) 206-1877 or e-mail: loeb@anderson.ucla.edu.
Web: http://www.anderson.ucla.edu/media/loeb

56 December 9 1996 Broadcasting & Cable

www americanradiohistorv com


www.americanradiohistory.com

—

Broadcasting & Cable bec_ember 91996

ant. 1,141 ft.

Formats: AM: news/talk; FM: contem-
porary country

Broker: Larry Patrick (buyer)

WTKT(AM}-WXZZ(FM) Georgetown/Lex-
ington and WKQQ(FM) Lexington, Ky.
Price: $24 million

Buyer: Jacor Communications Inc.,
Cincinnati (Randy Michaels, CEO;
Zell/Chilmark Fund LP, 70% owner);
OWnNS WLAP(AM)-wMXxL(FM) Lexington
and wwyc-FMm Winchester, Ky.; is
buying wsrr(Fm) Corydon, Ind./Lou-
isville, WVEZ(FM), WDJX-FM, WFIA-AM
and wHkw-aM Louisville, and intellec-
tual rights to wHkw-FuM Louisville

m Jacor also owns kHTs-FM San Di-
ego and xTRA-aMm-FM Tijuana, Mexico/
San Diego, Calif.; kBPI(FM), KOA (AM)-
KRFX{FM) and KHOW({AM}-KHIH(FM), all
Denver, and keco-amM-FM Boulder/
Denver and KTLK(AM) Thornton/Den-
ver; WGST(AM)-WPCH(FM) and WKLS-FM
Atlanta; wpar{am)-kyYS(FM) Kansas
City, Mo., and KATZ(AM)-KMJM(FM) St,
Louis and kNJz-FM Alton, 11./St. Lou-
IS; WKRC-TV, WCKY(AM), WOFX(FM), wLw
(AM)-WEBN(FM), WKRQ(FM) and wwNK
(Fm), all Cincinnati, wTvN(am)-wLvQ
{FM) Columbus and wspPD-aM and
WVKS(FM) Toledo and wRvF-FM Bea-
vercreek/Toledo, all Ohio; KEx(AM)-
KKRZ {FM) Portland and KkCw(FM)
Beaverton/Portland, QOre.; wwsT-FM
and wmvyu-FM Knoxville, Tenn., and
the following Florida stations: wJGR
{(am)-waik-FM and wzaz({am) Jackson-
ville, wueT(Fm) Green Cove Springs/
Jacksonville and wsoL-FMm Brunswick,
Ga./Jacksonville, werp{aMm} Palmet-
to-wbuv(FM) Bradenton/ Tampa,
wxTB(FM) Clearwater/Tampa, wTBeT
{(FM) New Port Richey/Tampa and
wTsP-Tv St. Petersburg/Tampa,
WFLA(AM)-WFLZ(FM) Tampa and wAMR
{AM)-WCTQ(FM) Venice. m Jacor is
buying KOGO(AM)-KKLQ-FM, KCBQ(AM)
{plans to sell) and ki0z(FMm), all San
Diego; wsPe(AM)-wsRz-FM Sarasota,
CP for wynr(Fm) Coral Cove/Saraso-
ta and CP for wepp(Fm) Englewood/
Venice, all Fla.; KIDO{AM)-KLTB(FM)
Boise and karo(FMm) Caldwell/Boise,
Idaho; wMT-aM-FM Cedar Rapids and
WHO(AM)-KLYF(FM) Des Moines, lowa;
wIOT-AM-FM Toledo, Ohio, and kTwo
(am)-kmGw-rM Cheyenne, Wyo., and
Wyoming Radio Network; is ex-
changing KOPA(AM)-KSLX(FM} Scotts-
dale/Phoenix for kPOP (AM) and kGB-
FM San Diego, and wtsp-Tv St.
Petersburg/Tampa, Fla., for kus(am)-
KFMC(FM) Los Angeles, KSDO(AM)-
KCLx-FM San Diego and wDAE(AM)-
wuUsA-FM Tampa; has LMA with
WGST-FM Atlanta; is selling KSEG-FM

Broadcasting

Big Deals
The following station-sale applica-
tions, previously reported in
BROADCASTING & CABLE, were made
public last week by the FCC;
m $160 million purchase of ksew
| (Tv) {ch. 8) Salinas/Monterey,
Calif.; wevi(tv) (ch. 25) Saginaw/
l Flint, Mich., and wroc-Tv {ch. 8)
Rochester, N.Y., by Hicks, Muse,
| Tate & Furst Inc. from Smith

Broadcasting Partners LP (Nov.

| 11, “Top of the Week")

and KRxQ(FM) Roseville/Sacramento,
Calif. mJacor also is buying Regent
Communications Inc., which owns
KUDL-FM and kMxv(FM) Kansas City,
Mo.; KSNE-FM and KFMs-FM Las
Vegas; wezL(FM) and wxLy{FM) Char-
leston, 8.C., and kkat(Fm) Ogden/

| Salt Lake City and KALL{AM)-KODJ(FM)
Salt Lake City; is buying KwNR{FM)
Henderson, Nev., and KUTQ-FM
Bountitul and kzHT(FM) Provo, Utah;
has time brokerage agreements with
KBGO-FM Las Vegas and wsJw(Fm)
Louisville; is selling kkpb(am) North
Las Vegas, and wLaT(Fm) Kettering/
Dayton and wpoL({Fum) Englewood/
Dayton, Ohio

Seller: Village Communications Inc.,
Chapel Hill, N.C, (James A. Heav-
ner, president); owns WCHL(AM)
Chapel Hill

Facilities: wTkT: 1580 khz, 10 kw day,
45 w night; wxzz: 103.3 mhz, 1.8 kw,

ant. 561 ft.

Formats: wTKT: urban contemporary;
wxzz: alternative rock; wkaa: AOR
Broker: Media Venture Partners

WLIP(AM)-WIIL(FM) Kenosha, Wis.
Price: $8.5 million

Buyer: Pride Communications LLC,
Crystal Lake, lll. (James H. Hooker,
managing member/47.3% owner);
OWNS WAIT(AM)-wzSR-FM Crystal
Lake/Woodstock, lll. Hooker owns
38.8% of wzxa(Fm) Sturtevant, Wis.
Seller: Independence Broadcasting
Corp., Naples, Fla. (Peter Sulick,
president); no other broadcast inter-
ests

Facilities: AM: 1050 khz, 250 w; FM;
95.1 mhz, 50 kw, ant. 384 ft.
Formats: AM: full service; FM: classic
rock

WMOG(AM) Brunswick, WHFX(FM) St.
Simons Island/Waycross/Brunswick
and WFGA-FM and WBGA(FM} Way-
cross/Brunswick, all Savannah, Ga.

| Price: $5.4 million

ant. 706 ft.; wkaoa: 98.1 mhz, 100 kw,

| Buyer: Root Communications Inc.,
| Daytona Beach, Fla. (James L.

Devis, president); owns KMvT(Tv)
Twin Falls, Idaho; is selling wLKF(aM)
Lakeland and wnDs(AM) Daytona
Beach-wtsMm(Fm) (formerly wNDB)
Ormond-by-the-Sea, Fla. (see item,
below)

Seller: Rowland South Georgia Radio
Inc., Brunswick (co-owners/spouses
Marshall W. Rowland Sr. and Carol
C. Rowland); no other broadcast
interests. Note: Rowland bought
wMOG and wHFx in May for $350,000.
Facilities: wmoaG: 1490 khz, 1 kw;
wHFX: 92.7 mhz, 6 kw, ant. 340 ft.;
WFGA-FM: 103.3 mhz, 100 kw, ant.
1,200 ft.; weGa: 102,5 mhz, 100 kw,
ant. 980 ft.,

Formats: wmoG; MOR; wHFx: adult
contemporary; wrGA-FM; soft adult
contemporary; WBGA: country

Broker: Jorgenson Broadcast Broker-
age (seller)

WNDB(AM) Daytona Beach-WTSM
(FM) (formerly WNDB) Ormond-by-
the-Sea, Fla.

Price: $3.6 million

Buyer: Black Crow Broadcasting Inc.,
Daytona Beach (J. Michael Linn,
president/joint owner with Nicole
Linn); owns wkRrO(FM) Edgewater,
Fla. Linns also jointly own 20% of
wuBx(FM) Fort Myers Beach and
WROC(FM) Fort Myers Villas, Fla.
Seller: Root Communications Ltd.,
Daytona Beach (James L. Devis,
president); is buying wMOG (AM)
Brunswick, wHFx(FM) St. Simons
Island/Waycross/Brunswick and
WFGA-FM and WBGA{FM) Waycross/
Brunswick, all Savannah, Ga. (see
item, above)

Facilities: AM: 1150 khz, 1 kw; FM:
95.7 mhz

Formats: AM: news/talk; FM: '70s

KNRO(AM) Redding—KARZ(FM)
Burmey/Redding, Calif.

Price: $1.2 million

Buyer: Power Curve inc., Carefree,
Ariz. (John C. Power, president/own-
er). Power is president of Northern
California Broadcasting Inc.; North-
ern Lights Broadcasting LLC (also
60% owner}); Power Surge Inc.; Red-
wood Broadcasting Inc., and Red-
wood MicroCap Fund Inc. These
companies own KNNN-FM Central Val-
ley/Redding and kRDG(FM} (formerly
kHzL) Shingletown/Redding; are buy-
ing KLxR{aM) Redding; are selling
kNSN(am) Chico and kHsL-FM Para-
dise, Calif.; have applied to build
TVs in Pocatello, I[daho; Butte, Great
Falls and Missoula, all Mont., and
Marquette, Mich.; have applied to
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build FMs in Payson, Ariz.; Los Moli-
nos and Shasta Lake City, Calif.,
and Mesquite, Nev.

Seller: Merit Broadcasting Corp.,
Redding (Jeff Martin, president);
owns KATA(AM) Arcata and KFMI(FM)
Eureka, Calif.

Facilities: AM: 600 khz, 1kw; FM:
106.1 mhz, 100 kw, ant. 2,000 ft.
Formats: AM: news/talk; FM: adult
contemporary

40% of WHTG{AM)-WAYZ-FM Waynes-
boro, Pa.

Price: $1,068,699

Buyer: John Ver Standig, Eileen Gail
Lehrer and Brian Madden as
trustees of Ver Standig 1996 Chil-
dren’s Trusts, Bethesda, Md. John
Ver Standig owns 53% of wcBG(am)
Chambersburg and wsRT(Fm) Mer-
cersburg, Pa.; wamm-Fm Bridgewater
and wsva, wHBG and wQPO(FM) Har-
risonburg, Va.; has TBA with
wpPKz(FM) Elkton, Va.

Seller: Helen Ver Standig, Washing-
ton; no other broadcast interests
Facilities: AM: 1380 khz, 1 kw day;
FM: 101.5 mhz, 50 kw, ant. 230 ft.
Formats: Both contemporary country

WTOX(AM)-WHMX(FM] Lincoln, Me.
Price: $80,000

Buyer: Bangor Baptist Church, Ban-
gor, Me. (Rev. Richard Rockwell,
president/11.1% owner); owns WHCF-
FM Bangor

Seller: Key Bank of Maine, Portiand,
Maine (Michael V. Lugli, VP)
Facilities: AM: 1450 khz, 1 kw; FM:
105.7 mhz, 50 kw, ant. 413 ft.
Formats: Both dark

RADIO: FM

51% of CP for KNBR-FM Haltom
City/Dallas/Fort Worth, Tex.

Price: At least $13.705 million
($13.705 million loan plus share pur-
chase and construction costs)

Buyer: Susquehanna Radio Corp.;
owns 49% of KNBR-FM; is buying
WHMA-AM-FM Anniston, Ala. (see item,
above)

Seller: Marcos A. Rodriguez Jr., Dallas
Facilities: Not available

KCFE(FM) Eden Prairie, Minn.

Price: $6 million ($3.4 million + $2.6
million assumption of liabilities)
Buyer: Trusts of James R. Cargill 1]
and Susan M. Cargill, St. Paul
(James R. and Susan M. Cargill,
trustees). Cargills jointly own
wLOL(AM) Brooklyn Park, wREv-FM
Cambridge, krev(FM) Lakeville and
kLBB(aM) St. Paul, all Minn.

Seller: Southwest Suburban Broad-
casting Inc., Wayzata, Minn. (Ray-
mond O. Mithun Jr., owner); no other

Broadcasting

broadcast interests
Facilities: 105.7 mhz, 3 kw, ant. 328 ft. |
Format: New adult contemporary

WGCO-FM Midway, S.C./Savannah, Ga.
Price: $2.5 million

Buyer: New Adventure Communica-
tions Inc., Bluefield (Michael R.
Shott, president; Adventure Commu-
nications Inc., 50% owner); owns l
WFXH-AM-FM and wiy(FM) Hilton Head
Island, S.C./Savannah, Ga. (for
other holdings, see “Changing
Hands,” Nov. 4)

Seller: Clark Broadcasting Co., Be-
thesda, Md. {(Michael Dougiass,
president); owns wLTO(FM) Nicholas-
ville and wLrO{FM) Richmond, Ky.,
and wCYk{am)-wvao-FM Crozet/Char-
lottesville, weyk-FM and wkDw(AM)-
wsvo-FM Staunton/Charlottesville
and wINF{aM) Waynesboro, all Va.
Facilities: 98.3 mhz, 100 kw, ant.
981 ft.

Format: Oldies

Broker: Serafin Bros. (seller)

WUMX(FM) Charlottesville, Va.

Price: $1.1 million

Buyer: Air Virginia Inc., Charlottesville
(David G. Mitchell, president/70%
owner). Mitchell owns 20% of wkme |
(am) Roaring Springs and WHPA(FM)
Hollidaysburg, Pa.

Seller: Spectrum Broadcasting Corp.,
Washington {Deborah M. Royster,
president); no other broadcast inter-
ests

Facilities: 107.5 mhz, 6 kw

Format: Adult contemporary

KTLE-FM Tooele, Utah

Price: $650,000

Buyer: Roy W. and Elizabeth E. Sim-
mons Charitable Unitrust, Salt Lake
City (H.H. Simmons, trustee); owns
KNOS(AM)-KRZN(FM) Albuguerque, Kiva
(am) Corrales, kIOT(FM) Los Lunas,
kzkL{FM) Rio Rancho and Kzra(FMm)
Santa Fe, all N.M.; KDLY{AM)-KSFI(FM)
and kRsP-FM Salt Lake City and kpxu
(AM)-KSNN-FM St. George, Utah; has
TBA with kams(FM) Midvale, Utah;
has applied to build FM at Brigham
City, Utah

Seller: Local Broadcasters Inc.,
Tooele (Mary F. and John L. Kirigin,
principals); no other broadcast inter-
ests

Facilities: 92.1 mhz, 1.4 kw, ant.
-35 ft.

Format: Country

WXGL-FM Topsham/Portland, Me.
Price: $497,000

Buyer: Great Eastern Media, Stone-
ham, Mass. (Colin S. Hiscock, Chris-
topher M. Outwin, owners); no other
broadcast interests .

| S.C.;is selling wsNv(Fm)

Seller: Robert J. Cole, Yarmouth,
Me.; owns WCME(FM) Booth Bay Har-
bor, Me., and waaw(FM) Williston,

Howland/Bangor, Me.

Facilities: 95.5 mhz, 3 kw, ant. 456 ft.
Format: Oldies

Broker: New England Media Inc.

CP for FM at Salinas, Calif.

Price: $295,000 1
Buyer: KCTY AM & KRAY FM Inc.,

Red Bluff, Calif. (Robert L. and De-
anna J. Williams Trust); owns kcTY
(AM)-KRAY(FM) Salinas |
Seller: Villamil FM Radio, Watson-

ville, Calif. (Julio A Villamil, partner);

no other broadcast interests

Facilities: 97.9 mhz '

CP for WCCZ{FM) Pinckneyville, lll.
Price: $12,643

Buyer: Gregory G. and Gordon A.
Showalter, DuQuoin, IIl.; no other
broadcast interests

Seller: Kenneth W. and Jane A.
Anderson, Marion, lll. (Note: Deal
undoes earlier sale of CP to Dennis |
Doelitzsch for $10,000)

l Facilities: 104.3 mhz, 3.5 kw, ant. l

276 ft.

WFOM(AM) Marietta/Atianta, Ga.
Price: $450,000

Buyer: Midwestern Broadcasting Co.
inc., Atlanta (Lewis W. Dickey, presi-
dent/99.7% owner); owns 79% of
waLR(FM) Athens and wcNN(aMm) North
Atlanta, Ga.; is buying wALR(AM) At-
lanta; also owns wwwm(am) Toledo-
wwwm-FMm Sylvania/Toledo, Ohio.
Dickey has interest in wNPL-FM Mt. '
Juliet, Tenn.

Seller: WFOM Inc., Toccoa Falls, Ga.
(Paul Alford, principal); owns WRAF
{(FM) Toccoa Falls and WCOP{AM)
Warner/Robins, Ga.; wous(FMm) Bel-
vedere, S5.C.

Facilities: 1230 khz, 1 kw

Format: Adult contemporary

CP for KRKN{AM) Eldon, lowa

Price: $165,000

Buyer: O-Town Communications Inc.,
Mankato, Minn. (Donald Linder, pres- ‘

ident/60% owner); owns KKSI(FM) Ed-
dyville, lowa. Linder has interests in
KARP(FM) Glencoe, kTOE(AM) Mankato,
KDOG(FM) North Mankato, KXAX(FM) |
and KXAC(FM) St. James, KWOM(aM)
Watertown and kiITN(FMm) Worthington,
atl Minn.
Seller: Sample Broadcasting Co. LP,
Ottumwa (Carmela Sample, presi-
dent); no other broadcast interests
Facilities: 104.3 mhz, 25 kw, ant.
328 ft.

—LCompiled by Elizabeth A. Rathbun
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Broadcasting

Under the microscope in Orlando

Group owners submit information; Paxson to meet with DOJ

By Donna Petrozzello

he Department of Justice’s ongo-
Ting investigation into proposed

radio group consolidation in
Orlando. Fla., moved 1o the next step
last week.

Orlando’s top three station owners—
Chancellor Broadcasting, Cox Broad-
casting and Paxson Communications—
have complied with the department’s
second request tor information about
their planned acquisitions in the market.

Also. Paxson Chairman Lowell
“Bud™ Paxson was scheduled 10 meet
with DOJ officials IDec. 6 regarding
his planned acquisition of wWTKS(FMm)
Orlando from Press Broadcasting.

Chancellor. Cox and Paxson each
have a large stake in the outcome of the
DOJ’s scrutiny. In separate deals
announced earlier this year, the three
groups stand to control a total 17 radio
stations and 96% of the market’s radio
revenue. That is, it the deals pass DO

scrutiny and are later approved by the
FCC.

Last May. Cox announced its $250
million purchase of New City Commu-
nications. including Orlando stations
WDBO(AM), WWKA(FM), WCFB(FM) and
wZKD(AM). The deal would give Cox
control of 32% of radio revenue when
combined with its other Orlando sta-
Lions.

Also in May, Chancellor announced
its purchuse of WXXL(F:), WOMX-FM
and wiIHM(FM), all Orlando, from
OmniAmerica Communications. giv-
ing it control over 36% of market rev-
enue in combination with
other holdings.

More recently, Paxson
announced its acquisition of
wTKS and wDIZ(FM) in the
market. When combined with
the company's existing hold-
ings in the market. the deal
gives Paxson control of 28%
ol market revenue.

If the purchases go

through. only two FMs and seven AMs |

in Orlando will be operated by a com-
pany or companies other than Chancel-
lor. Cox or Paxson. Of those nine sia-
tions. four have Spanish-language for-
mats, two are religious and three have

IDs aim for the ‘lunatic fringe’

A new twist on old tunes has served a mild-mannered, Toledo, Ohio—based
radio jingle company well. At the reguest of hard rock wesn(Fv) Cincinnati,
jingle creator Ken R. Inc. set lyrics giorifying sex, drugs and rock 'n’ roll to
big-band tunes reminiscent of 1950s-era radio jingles.

wEBN used the jingles as station IDs and began airing them on April
Fool's Day as part of a daylong spoof. More than nine months later, wesN
continues to run the spots because “listeners love them,” says ween after-
noon jock Jay Gilbert.

Gilbert penned what he calls the “perverted” lyrics. The tamer phrases
include “We hope we die before we get old, we're rockin’ wesN, counter-
culture radio,” and “102.7 weeN, we're your favorite station for lots of sex,
drugs and rock 'n’ roll.” Gilbert says the offbeat combination of swing music
and spicy lyrics “fits right in with weeN's image of always having another
off-the-wall, fun surprise.”

The concept was somewhat foreign, however, to Ken R. Inc., which built |

its reputation on producing station identification spots for mainly oldies and
country stations during its almost 20 years of writing jingles, says compa-
ny founder Ken Deupsch (aka Ken R.). The company also creates and
records jingles for several national retailers, Deupsch says.

Ken R. Inc. calls the ween spots the “lunatic fringe"” package. Since
WEBN'S spots debuted in April, Ken R. says classic rock krrx(Fm) Denver;
album rock kioz(Fm) Oceanside, Calif.; rock wkLs-FM Atlanta; album rock
wpPLR{FM) New Haven, Conn., and album rock wioT{Fm) Toledo have craft-
ed their own versions of “lunatic fringe” spots. —DbP

wwwW americanradiohistorv com
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The Orlando, Fla., markel is
the latest to come under FTC
scrutiny. Bud Paxson will
meet with agency officials
this week about his purchase
of WTKS(FM).

ethnic or variety tormats.

By contrast, Orlando claimed no
tewer than 14 separate radio station
owners at the beginning of 1996.

According 1o DOJ guidetines, Jus-
tice has 20 days to review the informa-
tion it requested and decide whether
consolidation by the three groups vio-
lates antitrust laws.

Although radio groups have become
accusiomed to inspection by the DOJ
into several plunned deals during the
past vear, Justice’s interest in Orlando
has puzzled some.

Some radio industry leaders contend
that the DOJ may consider three major
owners 1o be 100 few tor a market the
size of Orlando. and they suspect Jus-
tice could rule that Orlando requires al
least four owners to preserve markel
competition. Arbitron ranks Orlando as
the country’s 39th-largest market with
more slightly more than | million peo-
ple 12-plus.

Other sources say Justice wants 10
scrutinize whether format comhina-
tions would give any single owner an
unfair advantage with a particular
demographic segment.

Regardiess of the reason, the investi-
gation continues. One thing radio indus-
Ity sources agree on 1s that the DOJ is
not likely 1o use Orlando as an example
for the rest ot the country. “Justice’s

* December 9 1996 Brc;adcasting & Cabie
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strategy has been to not make a ruling
that could apply anywhere else.” says
media broker Bill Steding of Star Media.
“They [the DOJ] want 1o wrear every deal

separately. I would be surprised if they |

use any markel 1o make a generaliza-
tion.”
*[ really do not see a problem.” says

-Broadcasting

Press Broadcasting President Robert
McAllan. who sold wTks to Paxson. It
you look al the [revenue] percentages of

thing that has raised questions in any
one’s mind. and moreover, Paxson’s sta-
tion are demographically diversified,’

Wi?r_Sfa—r—b_l;ys Global Media

By Donna Petrozzello

ew York=bused WinStar Commu-
nicalions In¢. has purchased Glob-
al Media Sales. giving the tele-
communications Compuny access 10 one
of radio’s top national advertising reps.
In return, WinStar provides Global,
also of New York, with an infusion of
funding 10 expand its sales representa-
tion ettorts for national radio programs.
*This gives us the financial backing
10 become one of the big players and go
afier radio properties and programs.”
says Lou Severine. Global Media
co-chiet executive officer. “Money
always talks. H you don’t have the
money, you can talk about a lot of
things, but there’s not a lot you can do.”
Global’s sister division. Global Satel-
lite, syndicates a variety of radio shows
nationally. WinStar’s purchase did not
include Global Satellite. Severine says.
Severine and pariner Howard Gillman,
who owns Global Satellite. are expected

| to retain leadership of Global Media
| under WinStar’s direction.

The purchase of Global by WinSiar’s
New Media division extends WinStar’s
stake in radio-related ventures. Lasi
May. WinStar New Media purchased
63% of SporisFan Radio Network, a
sports talk program syndicator.

WinSiar's Louise Goodman, vice
president of corporaite communications,
says purchasing Global 1s consisient
wilh the company’s strategy ol owning
companies that “develop and disinbute
intormation over traditional forms of
media like television and radio.” Win-
star is a publicly traded company. unlike
Global, which had been private.
| Goodman says WinStar also seeks

companies that can expand their content
ofterings into interactive media such us
the Internet. Shortly afier being acquired
by WinStar, SportsFan announced plans
10 launch a sports entertainment and
information site on the World Wide Web
called SportsFan On-Line.

| each group in Orlando, particularly with |
Paxson, certainly they are far below any- |

McAllan adds. “So if those are the two |
| issues the Department of Justice is look-
| ingat. I don’tthink there is anything here ‘
that would raise eyebrows.”

Another industry source says that |
given the 20-day deadline. the DOIJ
may make a decision on Orlando |
betore year's end. =

T comguny s s disom |
|

The company’'s other divisions
| include WinStar Wircless. which pro-
| vides wireless fiber phone services 10
i small and medium-size businesses in

cities to augment their existing broad-
band service through large carriers such
| as PacBell, MCI and AT&T. WinStar
Telecommunicalions provides telephone
service in competition with local tele-
| phone companies such as Nynex. Win-
| Star Gateway Network provides long-
distance telephone services 1o businesses
and hemes across the country.
Meanwhile. Severine says. Global’s
acquisition by WinStar sheuld not hin-
der his ability 10 sell te national cliems
such as MCI or AT&T. which in some
‘ markets work in tandem with WinSrar.
| “We're in the business of selling
I advertising,” Severine says of Globai
Media. “Winstar is not an advertiser. so
there is no reason for us 1o do anything ]
1o upsel our relationships with AT&T |
and MCI. It anything. this will give us
an opportunity to come up with more l
‘ programing and, hopetully. generate

more husiness.’
Neither Global nor WinSuar released |
the purchase price. =

P B AR TR TR P R,

Pattiz brings ECO to radio

Norm Pattiz, chairmin of Westwood

| One Radio Networks. has helped
launch a radio campaign to benefit the
nonprofit Earth Communications

| Oftice (ECO) organization. Through a

series of PSAs slated to air nationally

in January, ECO siresses the need to

l conserve natural resources to preserve

public health. The spots were pro-

| duced by Dick Orkin’s Radio Ranch
and feature celebrity voiceovers by
Carl Reiner. Ron Perlman and Estelle
Harris, among others. Pattiz also is
chairman of the ECO Radio Advisory
Board. Pictured celebrating the launch
at the Museum of Television & Radio
in Los Angeles are (I-r): ECO Chair-
man Larry Kopald, ECO board mem-
ber Alexandra Paul, Pauiz, and ECO
hoard member Daphne Zuniga.

' The Recovery Network

expands to radio

Cable television’s Recovery Network
has formed a network of 200 radio sta-
ttons to carry its two-hour The Mee:-
ing on Air, which launched on 60 sta-
tions on Dec. !. The radio show mir-
rors Recovery’s cable and Intemnet
outlets, which involve the audience in
discussions on coping with and recov-

| ering from alcoholism, chemical
dependencies and other behavioral I
health disorders. The Meeting on Air .
airs Sundays at 7-9 a.m. Bill Moses,

chief operating officer of The Recov- '
ery Network. says the radio network—
| Recovery Talk Radio—"completes
our multimedia otferings.” The radio
show is syndicated and distributed by
Boston-based Talk America Radio l |
Network.

| New calls for WMXV(FM) '
Bonneville Intemational’s former light

adult contemporary wMxV(FM) New

York has changed its call letiers 1o

wbBZ. The new calls complement the |
“Buzz” modern adult contemporary

format the station debuted three weeks

ago. “The Buzz™ features artisis |
including The Police. Elvis Cosiello | ‘
and U2.—DP

|
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Michael McGurl/SIS

After unfulfilled promises, a downurn on Wall Street and its first
serious competition, cable is hoping to capitalize on its assets

By Price Colman

t 1996 was the cable television
industry’s wake-up call, then 1997
could well he time 1o put up or
shutup.

All the promises and projections
came back 10 haunt the industry over
the past [2 months. Remember 500
channels. digitally compressed cable.
widespread Internet access via cable
modems? Didn’t happen.

What did emerge was the first whit{
of competition. only it didn’t come
from tough-talking. deep-pocketed
telephone companies. Insiead, it was
high-tlving, fast-charging direct broad-
cast satellite operators that fired the
warning shor across cable’s bow.

“1 think the industry is clearly at a
major transition.” says Amos Hostel-
ter, chairman of Continental Cablevi-
sion. “We are in tact on a day-to-day
basis confronting the first wave of truly
compelitive products. As a resull
tinancial markets are concerned 10 the

point of being depressed about how the
[cable] industry will be able 1o respond
10 competition.”

In the smoke. noise and contusion,
cable ran aground on Wall Sueet. It
wasn't the first time financial markets
have reacted to cable's unfultilled
promises with a sneer. But this was the
most severe reaction lo date. with cable
slocks tumbling 10% 1o 40%

So what's an industry 10 do? Keep
on keepin® on, cable executives say.
Stay focused, stick to the script, stay on
schedule for upgrading netwaorks,
rolling out new products and services.

“We're pretty much tollowing the

stralegy we've been on for a couple ol

years: upgrade our networks to hybrid
fiber/coax architegcture,” says Glenn
Britt. president of Time Warner Cable
Ventures. “We still think that’s the
right thing 10 do in the long run.”
Unfortunately. staying the course
doesn’t always play well in financial
markels. which tend to suffer tfrom
their own version of bipolar disorder.

wWwWw.americanradiohistorv.com

The investment communily wants
long-term planning, but it also wanis
quarterly results, and the two contlict.

Sour from the disappointments of
the past 12 months, stock and bond
investors remain skeptical of cable. In
the coming year, they '}l want 10 see the
industry:

® Mouni an effective countersirategy
10 DBS.

®m Demonstrate that digital cable,
cable modems and, to a lesser degree,
ciable telephony are real revenue pro-
ducers, not blue-sky daydreams.

® Reduce debt.

CABLE BOXED IN

W able’s ingenuity and entrepre-
neurialism historically have
o been its strongest attributes. It

was cable, tor instance. that succeeded

in getting Wall Stireel 1o recognize
cash flow, not profits, as the vardstick
tor its success. The rationale is thal

i
F
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the only way cable
companies can reach
the critical mass nec-
essary for self-susie-
nance in the face of
compelition is to put
would-be profils back into building a
network of systems.

Few argue with the concept. but
cable upset the balancing act in "96.
Capital spending for network upgrades
and developing new products and ser-
vices outweighed projected cash llow
from subscriber growth. That imbal-
ance led to increasing debt leverage for
some companies. Then, in the all-too-
familiar downward spiral. the increas-
ing leverage eroded credit ratings and
raised the cost of funds for needed cap-
ital expenditures.

Tele-Communications Inc.’s core
cable business, TCI Communications,
saw Duff & Phelps and Moody’s lower
1ts senior debt 1o junk status, with Stan-

dard & Poor’s apparently leaning in
that direction late in the year.

The problems at TCI and other
MSQOs—notably Time Warner and
Cablevision  Sysiems—rippled
through bond markets, where the
spread on cable-related bonds jumped
75 basis points, indicating a percep-
tion of increasing risk, in a three-
week period. “The [bond] murket
right now is focused on reviewing
balance sheels and leverage,” says
Barry Schwariz of BA Securities’
high-vield desk.

Bunk lenders. meanwhile, are taking
a more sanguine approach. riding out
the latest waves. They “'tend to take
more of await-and-see attitude, let’s dig
in deep and understand exactly what's
going on here.” says Michuel Rush-
more, also of BA Securities. “They
won't jeopardize their relationship with
the issuer over what may or may not be
a fundamental business trend.”

CABLE TV IN 1997: NOWHERE TO GO BUT UP

Such calm in the face of crisis may
be reassuring to the cable industry. but
it was of little help on Wall Sireet,
where nvestors took a long. hard look
at the situation and fled cable stocks in
droves. Late in the vear, there was some
tempering of that stance as investors
began 1o irickle back into the seclor.

TCI hardly shoulders all the blame
for the industry’s financial predica-
ment. despite its $14.5 billion debt load
and big-spending ways. Time Warner
Cable parent Time Warner Inc. is sup-
porting a whopping $17.5 billien debt
burden that chairman Gerald Levin is
under pressure 1o reduce, or else.

On the flip side. Comcast saw its
debt-to-cash tlow ratie decline 10 5.2:1
from about 5.7:1, largely as a result of
its $5.575 billion, debi-free purchuse of
Scripps Howard Cable. a strong cash-
flow generator.

None of the big MSOs fuaces the
imminent prospect of default or fore-

Cable tries to preempt ASkyB threat

Today's direct broadcast satellite oper-
ators—DIRecTv, USSB and EchoStar—
have hurt cable operators, siphoning off
tens of thousands of their best cus-
tomers.
But what really has the cable guys worried is
what's coming next: American Sky Broadcasting
(ASkyB), Rupert Murdoch'’s late 1997
DBS entry. ASkyB is promising to
remedy some of the problems with
DBS that cable has been happily
pointing out in its anti-DBS campaign.
Equipment and second-set hookups
will be cheaper, it says. And, most
important, it vows, it will offer subscribers local broad-
cast signals, still the most-watched TV in most homes.

Recognizing the threat, cable operators, including the
National Cable Television Association, are challenging
ASkyB's claim to a DBS license at the FCC. And they
are considering opposing legislation next year that
would insure ASkyB's ability to offer the local signals.

MCI, Rupert Murdoch’s partner in ASkyB, bid near-
ly $700 million early this year for a DBS license. But
after British Telecommunications announced its $21
billion purchase of MCI, cable operators ran to the
FCC to protest that the deal would put the license in
the hands of a foreign company in apparent violation
of foreign ownership restrictions. Supporting cable's
complaint were two congressmen: Robert Matsui (D-
Calif.) and Vic Fazio (D-Calif.).

ASkyB Chairman Preston Padden dismissed cable’s
objections: *I do believe these cable guys are beginning
to fret about the competition we are planning.”

Current copyright law authorizes the satellite com-

panies to offer distant broadcast signals. In other
words, DIRECTv and home satellite program packagers
may offer subscribers broadcast signals from outside
their markets. The law also specifies what satellite
carriers must pay for retransmitting the signals. The
royalities range from 6 cents per subscriber per month
for network signals to 17 cents.

ASkyB believes the law can be stretched to encom-
pass the local retransmission of broadcast signals so
that it may offer New York stations throughout the
New York market. But it feels that clarifying tegisiation
is needed to facilitate its planned service and to make
sure it doesn’t have to pay any royatties.

The National Cable Television Association and the
Cable Telecommunications Association are taking a
wait-and-see attitude toward the planned legislation.
But many believe they will be in there next year when
the legisiation emerges to at least slow it down.

One problem is ASkyB's pian to only carry some of
the stations in some of the markets, says CATA Pres-
ident Steve Effros. “If cable operators are required to
carry all broadcast signals, their competitors ought to,
too,” he says. “l can't imagine Congress approving a
scheme that would say DBS carriers can selectively
carry what they want to carry.”

Effros argument of discriminatory treatment would
be undermined if, as many expect, the Supreme Court
next year invalidates the must-carry rules requiring
cable operators to carry all local signals.

Effros alsc is trying to incite broadcast opposition to
the ASkyB plan. "The satellites don’t have the capaci-
ty to carry all signals,” he warns. “That will result in a
significant benefit for some broadcasters and a signif-
icant detriment to others.’ —HAJ
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closure. That doesn’t mean they re not
looking at ways 10 reduce debt load.
With John Mulone’s well-timed and
highly visible return 1o daily leader-
ship of TCI, the company has taken
steps to cut costs: laying off employes
(see story, “Top of the Week™). slow-
ing or halting plans for system
upgrades. puiting vendor shipments
temporartly on hold, reorganizing
cable operations and requiring emerg-
ing Internet and telephony businesses
1o be self-sustaining.

“Our big capital spending days as a
cable company are over,” Malone told
key investors and analysts at a Bear,
Stearns conterence in October. He also
pledged that TCI would generate free
cash flow of $750 million-$1 billion in
1997.

At Time Warner, Levin has
achnowledged that the company needs
10 take a hard look i its high salaries
and expensive perks. Even more perti-
nent, Levin has said with some discom-
tort that he’s considering selling cer-
tain cable operations. Such 2 move not
only would have an immediate, mei-
surible impact on debt. it could also
help Time Warner resolve its awkward
partership with US Wesi.

Financial experis emphasize that
there are two ways to reduce leverage:
icrease cash-tlow and/or pay down
debt. Cable clearly is ccunting on cash
flow increases as its prime tool. Most,
if not all, of the large: operators are
planning rate increases n "97. In addi-
tion, MSOs envision *97 as a milestone
tor launches of emerging services such
as digital cable, high-speed data con-
nections via cable modems and wire-
line telephony.

THE DBS EFFECT

major cause of cable’s disequi-
Alihrium was DRBS, of course.

Much like the cable indusiry of a
decade ago. DBS comypanies attacked
their opponents’ weak points—primar-
ily channel capacity and customer ser-
vice. Pioneer operalors DIRECTV and
USSB now claim more thian 2 million
subscribers. and 1996 newcomer
EchoStar says it has topped 250.000.

It is unclear how many of those
homes came from cable rolls. But the
ciable industry, with penetration hitling
67% of America’s 96 million TV
households. struggled 10 attain 3%
subscriber growth.

The consensus is that an annual 4%
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Down time for wireless cable

0 nce seen as a formidable challenger to ceble, witeless cable is

now on the ropes, having lost the favorab e opinian of the teke-
phone companies and Wall Street investors.
“Clearly, wireless cable was over-hyped," savs Ed Gredjow, presi-
dent of Tele-TV systems, a division of Tele-TV. a joint video-service
venture between Bell Atlantic/Nynex and Pacific Telesis. “What we've
learned in the last year is that digital wireless cakle is terrific, but it has
lots of limitations and the economics are difficult.”
Grebow says that in the past year the telcos have lost some interest

in wireless cable, and are locking more at wireline methods of video-
service delivery. “[Digital wireless cable] has taken longer a1d has ccst
mcre than anyone has expected,” he says. “it would have been better
if it rolled out a year ago like =

|
we hoped.” : ; 1 i
But Grebow still believes Amencan Telecastmg

that wireless cable will play a -
part, although complemen- | Jime 4, 1996 1378
tary, in the telcos' video | Dec.4, 1996 8 1/4
delivery. “Wireless has e
always been a piece of the QAL_MQ_LQS_
strategy,” he says. "It has a | June 4, 1996 107/8
robust future, but is not the | pec. 4, 199 278
right delivery system for
every market.” .
PacTel's service in Los HLI’H&!IQ Wf—re—'eis
Argeles is expected to havea | June 4, 1996 %6 1/4
successful faunch, but there | Dec. 4, 1996 123

is less certainty surrounding
the launches in Boston and
Norfolk, Va. A Belf Atlantic
spokesman says the launch
in Norfolk is still on track for
nex! spring, but has run into
line-of-sight probiems.
Bell Atlantic/Nynex struck
a deal with CAl in 1995 giving the wireless opz2rator a $100 million
investment in senior secured debt. It also gave “he telcd an option to
buy 45% of CAl. Bell Atlantic, through Tel=-TV, i3 responsiale for pra-
graming, billing and marketing, while CAl will proside and maintain the
facilities in the Boston and Norfolk markets.
When asked if, after working with CAl and the wireless platform, Bell
Atlantic still is enthusiastic adout wireless cable, a spckesmar savs
that is a gquestion Bell Atlantic officials can’'t answer. Be | Atantic also
hasn’t said whether it will exercise its option to purchase 45% of CAl.
PacTel, however, says it is not sour on wireless cable.
3ut the big question in the industry is whether this is just a slumrp that
the once-promising competition to cable can snas out of
“The nex! six to nine months will be critical for [wireless],” says Smi:h
Barney analyst Spencer Grimes. He, and the rest of th2 industry a-e
keeping a close eye cn PacTel’s digital wireless launch in southen
California, which is slated for the first quarier of 1397. “It appears to be
the first major indication whether it will be a viable competiicr to cable.”
Despite the fall of wirsless, a report published by Cowles:Simba Infcr-
mation, Wireless Cable, 1997, predicts that U.S. digital ~ire/ess cabme
subscribership, driven by the telcos, will surpass 4 milion by 2001.
There are fewer than 1 million wireless subscribeis inthe U.S. —MK

People’s Choice
June 4, 1996 1712
Dec. 4, 1996 618
Source: Bicomberg
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Animal Planet-the new network for animal lovers of all ages!

Southern/Central: Kim Martin 301.986.0444 ext.5828

[ Come by and see us at Hall (-Booth No.3114 ]
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growth rate tor cable
may be a thing of the
past. Analysts also
agree that, in the face
of increasing compe-
tition, cable’s his-
toric cash {low margins ol 40% or bet-
ter are fast becoming a memory.

DBS is hardly invincible. Afier

glowing projections early in the year,
DIRECTV has twice cut projections for
year-end subscriber numbers. The ini-
1ial 1arget of 3 million subscribers will
likely be closer 10 2.3 million, DIRECTV
officials achknowledge.

At the same time. cable is respond-
ing. albeil slowly. by emphasizing s
lower cost and strong local content
{while playing down its significantly
lower channel capacity). And a number
of cable’s top players—TCI, Time
Warner. Comcast, Continental and
Cox—have closed ranks bhehind
Primestar, seeking a good defense
through an ettective otfense.

Even though Primestar’s medium-
power service doesn’t yet offer the
channel capacity or the [8-inch dishes
ot DBS leaders DirecTv and EchoStar.
it removed the upfront cost barrier by
renting. instead of selling. equipment.

Cable (and others) also have turned
to regulators in an effort o derail the
next DBS plaver, Rupert Murdoch's
ASkyB (see box. page 66). Set for
launch in late "97, it intends 1o strip
cable of its greatest competitive
advantage by offering local broadcast
signals.

CABLE’S DIGITAL
STRATEGY

he consensus among analysis and
T cable experts is that digital cable

holds the greatest short-term
promise for the industry and the best
way (o blunt DBS’s charge.

“It’s crucial 1o be able to provide a
digital platform.” says one analyst.
“When you move 1o digital, you have
the ability to compress and add capaci-
ty. Capacity will be necessary for all
the ancillary services that will be avail-
able 1o the consumer.”

All of the top MSQs plan to roll out
digital or expand what are now small
commercial ventures or beta tests into
wider deployment. TCI, which is in
the final stages of testing its digital
ALL TV product in Hartford. Conn,,
plans (o expand digital into at least 40

CABLE TV IN 1997: NOWHERE TO GO BUT UP

Cable’s growing urge to merge

Is cable still TV's most favored
medium? To answer that ques-
tion, cable operators are likely to
cite US West's $11.3 billion
acquisition this year of Conti-
nental Cablevision, the thirg-
largest cable operator. They see
the deal as a $11.3 billion vote
of confidence by an outsider in
cable's terrestrial broadband
technology.

The continuing quick pace of
merger and acquisition within
the industry shows that cable
operators have ftaith in them-
selves, too. Comcast acquired
Scripps Howard Cable for

Lillis of US West () and Continental’s
Hostetter announce their merger.

$5.575 billion and Tele-Com-
munications Inc. picked up Via-
com’s cable operations for $2.3 billion.

And those were just the bigger deals. Merger and acquisition action
among smaller cable players was equally frantic, if lower in dollar and
subscriber size. At mid-year, Daniels & Associates had closed 30 deals
worth $1.9 billion and encompassing 1.1 million subscribers. As the
leading cable brokerage-investment banker, activity at Daniels is con-
sidered an unofficial barometer for the industry and officials there were
predicting that ‘36 could mark the third record-breaking year in a row.

That activity is primarily a demonstration of the strength-in-size
premise and the strategic need for clustering systems. The marketwide
clusters better support advertising and planned telephony service.

“Regardless of your size, the real key is whether you can make your-
self look bigger than you are,” says Barry Babcock, chairman of St.
Louis-based Charter Communications, the number-12 MSO. “If you
can get into consortiums or co-ops, it's not so important how big you
are.... The only one | worry about is that very small operator. | think
those operators are going to need to get real creative in terms of how
to keep that business going.

Chuck Kersch of Neidiger/Tucker/Bruner thinks cable consolidation has
a way to go before it peaks: “We've seen just the tip of the iceberg."—PC

markets in 1997

Others have ambitious. 1f somewhal
iess aggressive. rollout plans.

“With digital boxes coming into the
market, the realization that DBS is not
going to do us extreme damage will be
there,” says Glenn Jones. founder and
chairman of Jones Intercable. “The
video business is a hell of a business
and very strong... . When we get digital
hoxes out there. we’re jusl going 10 eal
their lunch.”

But it digital represents the indus-
1ry’s most promising new service, il
also has been one of cable’s higgest
headaches.

Digital cable hus encountered repeat-

ed launch delays. largely a result of

problems with development and distrib-

wWwWw.americanradiohistorv.com

ution of set-lop terminals. But the stum-
bling block for digital was as much eco-
nomics as technology.

Time Warner proved that digital
could work in its Full Service Network
trial in Orlando. Fla.. as early as 1994,
But it was an expensive proposition
with boxes alone costing an estimated
$1,000. Much of that cost stems trom
the price for integrated circuils and
computer memory chips—key compo-
nents of digital boxes.

Memory prices have declined. and
circuit designers have devised ways
10 fit more operating instructions onto
a single integrated circuit. Stll, the
boxes remain expensive—about $400
a cruckh —and in short supply. Gener-
al Instrument is the only supplier

Steve Winter/Black Star
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making boxes commercially. and
much of its 50,000-hoxes-per-month
production capacity has been
promised to TC!.

General Instrument says it will
increase production capacity to meet
industry needs, and Scientific-Atlania
has commitied 1o ramping up commer-
cial production in the second half of the
year . Also lining up 12 supply boxes
are Pioneer. Toshiba and others.

One symptom of the hang-ups:
Cable Television Laboratories. the
cable industry R&D consortium, estab-
lished standards for digital boxes only
a few months ago.

With technology problems, primari-
lv involving soltware, quickly being
resolved, the sitwation should improve
in 97, atthough significant deploy-
ment of the technology isn’t likely until
the second halt.

Digital may also force the cable
industry to decide what it wants 1o be
when it grows up.

“Our major customer base is the cable
operator. We've tried tc take a look at
their situation and say. “Hey. digital
satellite was here firsi....How do vou
compete in that environment?’ ” says
Bob Van Orden, vice president of digital
broadband at Scientific-Atlanta. “Part of
the answer is that you don’t come in and
provide exactly the same thing....Digital
opens up a whole new world of service,
including Internet access

THE TCI FACTOR

‘he past year marked John Mal-
T one’s re-emergence into the lime-

light. A busy international sched-
ule early in the year for TCl's CEO
produced a bad bout with the flu, and
Malone didn’t show up at the National
Cable Television Association conven-
tion in May. That. coupled with
increasing internal focus on TCI Com-
munications President Brendan Clous-
ton. led to rumors that Malone was ter-
minally ill (allegediy from prostate
cancer), or terminally bered.

A hale and hearty Maloue, taking
center stage at the Bear, Stearns confer-
ence in October, quashed those rumors.
His timing could hardly have been bet-
ter. TCI stock (Nasdag-TCOMA) had
just hit a five-year low of $11.31. an
internal memo saying TCI was sus-
pending vendor shipments of upgrade
materials had just leaked 1o the media
and TCI’s third-quarter financial resulis

Broadcasting & Cable December 9 1996

were reporiedly dismal.

Mulone’s appearance at the confer-
ence. accompanied by interviews with
targeted media outlets. had an immedi-
ate and obvious impact: the stock
bounced up about $1.

Still, there are rumblings inside and
outside the cable indusiry that TCI
bears responsibility for much of the
industry’s straits. | have heard about
TCI causing problems,” savs a high-
level executive with one of the top five
cable companies. “There’s a large
degree of ruth in it. They made promis-
es..and failed to deliver. Their culting
back has ciused a lot of contusion.

TCl's decision 10 put the brakes on
svsiem upgrades caused the most con-
sternation. But after three years and
billions of dollars—for upgrades, a
customer billing and tracking operation
and preparing new products and ser-
vices—TCl had little choice. lts crucial
debt-to-cash flow ratio edged up 1o
nearly 6:1 in the third quarter.

Add 1o that the loss of 70.000 sub-
scribers in the quarter. cash flow that
was half. or even less. projected by ana-
lysis and what was billed as the com-
mercial launch of digital cable in Hart-
ford. Conn.. downshifting into a late-
stage test. Hardly surprising that TCI,
and Malone, suffered credibility prob-

COVER STORY

lems in 1996.

Mulone and Clouston
declined 1o be interviewed
for this story. Other cable
mdusiry veterans suggesl
that TCIl's problems in 96
were simply the result of reality catch-
g up with expectations.

“TCt has done a very good job of
looking as if its resources were limit-
less over the past two years.” says the
lop executive at a leading MSO. “But
even TCt has some limits to its
resources, and the Street finully woke
up to that. There is nothing the Street is
less 1olerant of tlun uncertainty.’

THE GOOD NEWS

ith competition just beginning
to rev up, and the tuture
unclear, few are likely 1o char-

acterize cable as sitting in the cathird
seal. Nonetheless. the industry’s com-
petitive assets outweigh its deficits.
First. overall cable revenue for 1995
Jumped 22.6%. 10 more than $19 billion.
while operaling income (cash flow) rose
5.4%. 10 nearly $3 billion, according 10
Veronis. Suhler & Associates Commu-
nications’ annual report on the industry.
Revenue tor cable networks (including

Modems: cable’s hope for high-speed dollars

Cable systems appear poised, finally, to begin the long and costly—but
potentially golden--path toward the informaticn explosion.

Link Resources projects that about 120,000 cable modems are in
operation—including trials—in North America. Analysts at Communi-
cations Industry Researchers believe cable modems are, so far,
*experimental,” but even analysts who believe slower, but less expen-
sive, telephone-based methods—standard computer mcdems and
ISDN—wili dominate near-term, concede cable’s potential for the long
data haul. TCI, Continental Cablevisicn, Time Warner Cable, Rogers
Cable and Comcast are all launching commercially.

But reaching cable's potential may be a long haul in itself. Cable
TV's high-bandwidth delivery systems are capable of 10 mbps—much
faster than telcos. But cable was designed for receiving data, not trans-
mitting it. Upstreaming is slower.

Pricing for both cable modems and service will have to come down.
Unit costs for two-way modems are upwards of $400. One-way
modems—coming on the market now—are about half that. Monthly
service runs as low as $40 per month for cable subscribers; about $60
for non-cable subscribers. installation costs vary. But price drops will
be difficult in light of billion-dollar infrastructure upgrades needed for
reliable two-way transmission.

But the rewards could be staggering. As noted by analysts at Jupiter
Communications recently, if even a small fraction of homes wired for
cable utilizes cable's in-house high-speed advantage in data speed, it
could mean billions a year in revenue.

WwWWWwW.americanradiohistorv.com
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“My girlfriend says I'm superficial.

U ‘NdS3 96610

She watches those documentary network series

on the origins of the universe.

| watch ESPNEWS, getting the full in-depth story

behind Jerry Rice’'s seventh touchdown reception of the season.

Now, you tell me who's superficial.”

—~Craig Mannion, Marcus Cable subscriber

=='r' .="= The 24-hour sports news network from ESPN.

Northeast (860) 585-2479, Southeast (860) 585-2479, Central (312) 228-5800, Rocky Mountan (303} 740-8940,
FROM THE WORLDWIDE LEADER IN SPOATS western (310) 358-5300, Special Markets: CT (860) 585-2616, NY (212) 916-9200. Qur website: espnat.sportszone.com
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PPV) increased
19.4%. 10 $8.6 billion.
and their operating
mcome leapt 34.3%,
to nearly $1.4 billion.

Cable ad revenue
also continued to climb. According to
the Cabletelevision Advertising
Bureau, cable advertising revenue is on
larget to grow nearly 13% this year,
hitting almost $6.1 billion. Cable pro-

CABLE TV IN

10N

W W

graming enjoyed one of its best years
with rarings increasing stgntficantly.
The CAB just completed analyzing
Nielsen data from the November
sweeps and cable’s numbers look par-
ticularly strong: households delivered
were up 10.6%, 10 18.5 million: ralings
poimts were up 10.6%, 10 19.1. and
share points were up 11.7%. 10 31.2.
That's still well behind broadcusting’s
Big Four. but the CAB's analysis

) &= @=
@w) B B
) B e i
%P G ®D
‘ 1.

Sprin.

W -

- Cable pins telco hopes on PCS

- Among other things, cable has been knocked late-

. ly for failing to foliow through on promises of com-

- petitive local telephone service.

y True, the day when cable operators might offer

. customers plain old telephone service over its

- coaxial lines is probably several years off.

p But three big operators are rolling out wireless

© personal communications service {(PCS) that at

- least will offer consumers an aiternative to cellular
phone service. Although the planned market-by-

- market introduction of the service is behind sched-

¢+ ule, it should eventually reach almost every per-

¢ sonin the country.

. Tele-Communications Inc., Comcast and Cox

- Communications, in partnership with Sprint, have

i purchased enough spectrum from the government

[ to deliver digital mobile telephone service to near-

-~ ly 75% of the U.S. poputation.

And if successful in ongoing FCC auctions,
Sprint Spectrum, as the partnership is called, will

¢+ have sufficient spectrum to cover the entire popula-
tion of 260 million. "When | say a ‘nationwide net-
work,” | mean everywhere,” says spokesman Tom
Murphy.

i Sprint Spectrum has plenty of money—more than $10 billion—0

- realize its ambitions. The four partners are contributing $4.2 billio,
Murphy says. They raised another $750 million in a public debt cfterirg
last summer and secured $5.1 billicn in credit from banks ard ther
principal hardware and software suppliers, Northern Telecam and
Lucent Technologies.

i But technology problems have caused Sprint Spectrum to scae back
its estimates for 1996 startups. Instead of 20 or 25 markets, it now says
service will be available in only five or 10 markets by the end of the yeer.
It declines to identity the markets.

Bruce Crair, general manager of Sprint Spectrum’s southern Zalifcr-

' nia PCS system, promises that his system will be among those makiny

. its debut before the new year. Its license covers 20 million peopl2, savs

~  Crair. And by the end of next year, he says, the service—to be marketed
as Sprint PCS—should be available to about 80% of the market. H2
won't say what percentage the service will reach when it goes to markat
this month.

' Prices for Sprint Spectrum will be "very competitive” with southem
California's two cellular telephone operators. But the key to success is
not price, Crair says. With its CDMA technology, Sprint Spectrum wll
deliver greater overall value—unequaled audio clarity, less frequent czll
drops and more privacy, Crair says. “It's just oulstanding.”

—HA
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shows that ABC, NBC. CBS and Fox
experienced declines compared with
cable’s double-digit increases. It is
worth noting that the CAB numbers
also reflect DBS's contribution to the
growth of cahle networks.

Al the same lime, programers
launched a variery of new services,
including MSNBC. Fox News Channel.
CNN/St. ESPNews and Discovery’s
Animat Planet. The new program ofter-
ings, us usual, exceed the MSOs’ channel
capacity. That merely added to the tur-
moil in the cable universe. as MSOs such
as TCL which face capucily constraints,
fiddled with programing lineups. drop-
ping and wdding services. The flipside is
that cable’s programing choices have
never been more robust and diverse.

Finally. there’s cable’s vaunted net-
work advantage—trom traditional
coaxial cable through advanced. high-
capacity hybrid tiber/coaxial networks.
US West’s purchase of Continental
Cablevision. and Baby Bell
Ameritech’s overbuilds in Michigan.
Ohio and [llinois. more than any other
developments. validated the power of
the cable network.

Speaking of the Baby Bells, their
competitive threat seemed 10 wane in
‘96. With the exception of Ameritech,
GTE and. 10 a lesser exient, PacTel. the
regional Bell companies are focusing
on the teleplhone business rather than
attempling to steal cable’s thunder in
the video services market.

“The prospect of telephone over-
builds is beginning to fade,” savs Jel-
frev Marcus, chairman of Dallas-based
Marcus Cable. the ninth-largest MSO.
“Telephone companies have a lot of
money, and the wayv 1o make a small
fortune in overbuilding cable compa-
nies is 1o start with a large one.”

Conversely, there’s been a good deal
of alk about cable companies—partic-
ularly Time Warner—backing off
wireline telephony launches. The argu-
ments against it are primarily cost and
complexity. But personal communica-
tion service {(PCS) could emerge as a
key baitleground and advaniage for
cable (see box, this page).

Indeed. Kersch sees cable’s travails
in ‘96 beginning 1o pay off in '97. “The
investment community has long seen
the cable industry deploy capital for
rebuilds. and the rebuilds. they have
been working on hive not justified the
revente streams to justify the rebuilds,”
he says. “1 am convinced that 1997 is
the year you're going 1o see these rev-
enue sireams become reality.” ]
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COVER STORY
CABLE TELEVISION’S

TOP 10
MSOs

AT A GLANCE

1. Tele-Communications Inc. 6. Cablevision Systems Corp.

2. Time Warner Cable 7. Adelphia Cable Communications
3. US West Media Group 8. Jones Intercable Inc.

4. Comcast Corp. 9. Marcus Cable

5. Cox Communications Inc. 10. Falcon Cable TV

TIME WARNER

2. Time Warner Cable

Top executive: Joseph Collins
Headquarters: Stamford, Conn.
Homes passed/subs:18/12.1 million
Employes: 25,000

RI(TCI

| 1. Tele-Communications Inc.
Top executive: John Malone
Headquarters: Englewood, Colo.
Homes passed/subs: 23.1/13.9 million
Employes: 39,000

Weaknesses: $17.5 billion debt burden is

Weaknesses: $14.5 billion debt load, delays in launching new biggest of MS0s. Chairman Gerald Levin under

services, regulatory pressures. Widely perceived as arrogant, with pressure to simplify structure, cut salaries,

customer service problems. perks; awkward partnership with US West.

Strengths: Has solid cash flow and core business revenue; new Strengths: Strong network and content; upgrading infrastructure

revenue ready 1o come on line in *97. Agile and creative, bright staff quickly. Possibly most advanced in new prcduct and service

and management. launches. Global brand recognition; veteran, sawy management.

1997 strategy: Roll out ALL TV digital cable service in 40 or more 1997 strategy: Backing off on wireline teleahony; continuing

markets; launch @Home service in 20 or more cities; cut capital ambitious upgrade of network to HFC; likely will sell certain cable

expenditures, raise free cash flow to $750 million to $1 billion, systems in TWE partnership to US West.

“Our big capital spending days as “We need to get away from the
a cable company are over.” Big Bang theory that we’ve been

—John Malone, chairman/CEOQ/president in and stress that this is a steady

development process.”
—Glenn Britt, president, Time Warner Cable Ventures

Broadcasting & Cable December 9 1996 79
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CUPRINOTL WOOD STAINS ARISTOCRAFT CABINETRY

Acwaldrant howe may vary from b

It’s one of the biggest promotions in cable TV history. And you
can be part of it. This March, one of your customers could
win a dream vacation home in Jackson Hole, Wyoming, built

by Honka—manufacturers of the finest log homes in the wotld.

m‘ And it doesn’t stop there. The
T

house comes stocked with lots ‘
of great merchandise from our
national sponsors. Plus, a new

Mercury Mountaineer and a trip
‘ | for two to Honka's World Headquarters in Finland. We're also
' G l giving away four gorgeous wooden gazebos to regional winners.

To participate, call your regional affiliate representative

- today! One of your customers could win! Win big! Very big!

Y Stop by BOOTH #3470 at the Western Show where you'll
t
E have a chance to win a trip for two to a luxury resort in Finland

A and see a genuine Honka home replica.

7

aps

o 1:‘ 7—
!‘ H

;.i HOME & GARDEN TELEVISION

Southeast 423-694-2700 West 310-854-6600 Midwest 810-8274472
\ East 212-293-8573 New Business/Alternative Technclogies 4234703966
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CABLE TV IN 1997: NOWHERE TO GO BUT UP

IISWEST

3. US West Media Group
{includes Continental)

Top executives: Chuck Lillis,
Amos Hostetter

Headquarters: Denver, Boston
Homes passed/subs: 8.4/4.8 million
Employes: 20,000

Weaknesses: Awkward parinership with
TWE unresolved; results of cable-telco culture
mesh unclear. Parent company on regulatory
hot-seat.

Strengths: Financial and technical support
from Baby Bell parent; rapid deployment of new
network; knowledgeable, adept management.
1997 strategy: Continue aggressive
upgrade of network.

“In the new millennium, there are going
to be a handful of global telecommunica-
tion companies that have the scope and
resources to provide a full range of ser-

vices virtually anywhere on the face of

the globe. You need to be either part of
one, or run the risk of being stepped on.”
—Amos Hostetter, chairman, Continental Cablevision

COMCAST

4. Comcast Corp.

Top executive: Brian Roberts
Headquarters: Philadelphia
Homes passed/subs: 6.8/3.4 million
Employes: 12,000

Weaknesses: Content; C3 venture still to
show results; competing with itself in cellular
phone operations in Philadelphia as Comcast
Connect will go against Sprint Telecommuni-
cations Venture (Sprint TV) in which Comcast is partner.

Strengths: Strong financing; ambitious upgrade plan on schedule;
ownership of Flyers and 76ers makes strong sports play;, QVC a
cash cow.

1997 strategy: Continue network upgrades, rollout of high-speed
data services, cellular operations in Philadelphia and elsewhere.

“f think cable can do for the personal
computer that same liberating
content experience that we did
for broadcast TV.”
—Brian Roberts, president, Comcast Corp.

ENTERPRISES.INC.

5. Cox Communications Inc.
Top executive: James Robbins
Headquarters: Atlanta

Homes passed/subs: 4.9/3.2 million
Employes: 7,500

Weaknesses: Has felt ripple-effect from cable’s challengers in ‘96
and faces growing competition in some markets.

Strengths: Powerful financial backing; among least debt leveraged
MSOs; good systems. With Continental, leads in customer service
ranking.

1997 strategy: Continue network upgrades, rolling out new prod-
ucts and services.

“Digital compression will give us
a huge leap in shelf space,
creating a near-video-on-demand
environment that will give
consumers the convenience and
control they want.”

— Jim Robbins, pres, Cox Communications

W CABLEVISION

6. Cablevision Systems Corp.
Top executive: Charles Dolan
Headquarters: Woodbury, N.Y.
Homes passed/subs: 3.7/2.4 million
Employes: 6,600

Weaknesses: Cash fiow and margins came
under pressure in third quarter, depressing
stock price; debt-to-cash flow ratio of about
6.9:1 and non-investment grade rating for
senior debt.

Strengths: Good demographics in urban systems, solid take-rates
on consumers switching from standard cable to upgraded cable in
areas where there is duat plant.

1997 strategy: Continue network upgrades; push to improve cash
flow and margins; work on improving debt-to-cash flow ratio.

“We are entering a new
technological age and we plan to
forge ahead by providing all the
new services.”

—James Dolan, CEQ, Cablevision Systems

December 9 1996 Broadcasting & Cable
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N, (—
ADELPHIA

CABLE COMMUNICATIONS

7. Adelphia Cable Communications
Top executive: John J. Rigas
Headquarters: Coudersport, Pa.
Homes passed/subs: 2.4/1.7 million
Employes: 2,775

Weaknesses: Size limits ability to enhance economies of scale;
some markets in more rural areas where upgrades are costly.
Strengths: Supportive alliances with top MSOs; affiliated with
promising Sprint Telecommunications Venture.

1997 strategy: Upgrade network; roll out new products and ser-
vices as financial conditions permit and where biggest return on
investment beckons.

“We’re in the cable business
for the long haul,
no doubt about it.”
—John Rigas, CEO, Adelphia Cable Communications

8. Jones Intercable Inc.
Top executive; Glenn Jones
Headquarters: Englewood, Colo.
Homes passed/subs: 2.3/1.4 million
Employes: 3,450

Weaknesses: Size limits ability to enhance economies of scale.
Strengths: Highly clustered in population dense areas with upscale
demographics.

1997 strategy: Accelerate rollout of wireline telephony, cable
modems; continue network upgrades, sales of managed limited
partnerships; strengthen strategic clusters.

“Cable will maybe settle in and
keep more of an eye on the video
business, realizing that it’s the core
business. ... We've perhaps been
diverted the last couple of years,
running around after shadows rather
than pursuing core business.”
—Glenn Jones, chairman/CEO

E3Marcus Cable

9. Marcus Cable

Top executive: Jeffrey Marcus
Headquarters: Dallas

Homes passed/subs: 2/1.2 million
Employes: 2,000

Weaknesses: Size is limiting factor but off-
set to a degree through alliances with larger
MS0s.

Strengths: Good leadership, good management, good markets
{Wisconsin and Texas).

1997 strategy: Continue ambitious network upgrade, focusing on
medem deployment.

“At some point, one of these big
RBOCs, or maybe a long-distance
company, is going to wake up and
say US West has the right idea—

we need to do what they do.”
—Jeffrey Marcus, chairman/CEQ

bAFalcon

10. Falcon Cable TV

Top executive: Marc Nathanson
Headquarters: Los Angeles
Homes passed/subs; 1.3/1.0 million
Employes: 1,060

Weaknesses: Size a limitation on achieving economies of scale.
Strengths: Upscale market demographics; markets small encugh
that competition is less of threat than to larger MSOs.

1997 strategy: Continue buying out partnerships; focus on using
revenue from core business 10 upgrade network; continue network
upgrades.

“What we’re going to see is very
large companies, and the
survivors will be the companies
that are the best financed and
have the deepest pockets.”
—Marc Nathanson, chairman/CEQ

December 9 1996 Broadcasting & Cable
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Amos “"Bud” Hosiener Jr. helongs ro an exclusive
group in the cable indusirv—itlhe founders. in 1961
armed with a BA from Amherst College and un MBA
from Harvard Business School. Hosietier set out to he
an invesiment analvsi. Then. in 1963, he got u 1aste o)
the promise und potential of an upstart technology
culled cable relevision.

Hosteuer and a parmer siaried Cominental with iwo Ohio
cable svsients—in Tiffin and Fostoria—and rapidiy built it
inro one of 1he mosi respected nuiltiple sysrem operarors.

During more than 30 years as head of the company he

CABLE TV IN 1997: NOWHERE TO GO BUT UP

able Is

1* This Pioneer’s

Preference

&

helped create. Hosterter has generared one of the more
impressive resunies in the business, including being named
10 BROADCASTING & CARLE'S Hall of Fame in 1991 . In 1995
he almost single-handedlv transforined the telecomnumica-
tions landscape by ugreeing to merge with telco US West.
That merger. worth an estimated $11.3 billion. wuas consum-
maied last month.

In the following Q&A with BROADCASTING & CABLE
Denver Burean Chief Price Colman, Hosteirer discusses
the challenges the cable indusuy faced in 1996 and maps
oit lis vision of what's ro come.

ow would you characterize the state of the cable

industry in light of the developments over the past

year?

The indusiry is clearly i a major transition. We are,
in fact. on a day-1o-day basis confronting the first wiave of
really competitive products. As a result, the tinancial mar-
kets are concerned about how the industry will be able 1o
respond 1o this competition.

What is the state of that competition?

Let’s take it by segments. Certainly in the area of muli-
channel video it’s ¢lear and present. Muliichannel video is a
product you can now get trom four or tive different purvey-
ors. and they all are making aggressive value propositions.
Any cable operator who's out there answering his phones
1oday knows that this is not next year’s problem. or a casual
intrusion. It is a big-time, heavily promoted and advertised
direct trontal assault on the multichannel video market.
Clearly there is some creaking and groaning as we try (o
enter the telephone husiness. Incumbent local exchange car-
riers are using all of the resources they have. which are basi-
cally legal and regulaiory leverage, (o delav—and, indeed,

bar—eniry. And they're doing a great job of i1

Is that affecting competition in high-speed data?

Well. the predicate for the successful launch of high-speed
data is an upgraded plant and modems in volume, which are
just becoming a reality in the last quarter of 96, and hope-
fully in an accelerated way in *97.

But there really is no competitive product 1o that service.
Or. | should say. there’s no one who can offer the same
speed. So ISDN is rolling out slowly. as is high-speed-data,
and the clash is not as widespread or as direct and immedi-
ate. But the video market is intensely competitive at this
moment; in the high-speed-data area, it is around the edges,
and in telephony. so far, we have been delayed from engag-
ing in real brass-knuckles competition.

The area of telephony where you are seeing direct compe-
tition is in aliernative access services. They have muliiple
providers ot business interconnect to long-distance carriers,
whether it be Teleport. which is the cable-relaied version of
that. or MFS {Metropolitan Fiber Systems|. Or some of the
smaller cap players, like Hyperion or Brooks Cable.

Whereas today, as a business telephony user. you've gol a

December 9 1996 Broadcasting & Cable
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lot of choices not
only as to a long-dis-
tance carrier but as to
what local facilities
you use to get there.

As long as we're talking about the
out-of-region strategy, can you give
us some sense of what targets you
have in 1997 for UMG/Continental in
terms of digital cable, modem, and
wireline telephony rollouts?

1 would rather not discuss the specifics
because 1 think there are competitors
who would be advantaged by knowing
our plan. 1 would rather not tip my
hand on whether our number-one tar-
get is going to be Ameritech or Nynex
or Bell South. It’s hard enough com-
peting with these guys without letting
them into my head.

1 can give you a generic answer,
however, which is that | expect by the
end of the decade to have upgraded all of our facilities and
be offering high-speed data, telephony and multichannel
video in all of our markets. We will pick and choose which
ones we're doing first, but the plan is to do it by the end of
the decade. which is in three and a quarter years.

We remember in discussions involving the merger with
UMG that you had been spending somewhere in the area of
$500 milllon a year on plant upgrade, and that you had
upped that figure this year.

We put it in bulk numbers. In *95, we had capital spending
of approximately half-a-billion dollars. In this quarter, the
last quarter of "96, it will be close to a billion, and next year
we’ll exceed a billion.

And obviously, your union with US West Media Group is
part of what permits this.

It's what's going to be required to be a player in this new,
competitive world.

Can you help us understand what your strategy will be in
the UMG/Continental contexts regarding local wireline
telephone service and long-distance service? You've talked
about rolling out local wire—and we assume you meant
wired telephone service—in all your markets by the end of
the century. So, obviously, that is one you're pursuing
actively. What about long-distance service?

1t’s a work in progress, Whether we try to develop and brand
our own version of a long-distance service or whether we
strike some sort of alliance with an existing long-distance
carrier is still open.

Looking at the telecommunications universe, there's been
a lot of merger and acquisition activity this year. What
does that say about the industry?

1 think that in the new millennium, there is going to be a
handful of global telecommunications companies that have
the scope and the resources to provide the full range of ser-
vices virtually anywhere on the face of the globe. And 1
think you either need to be part of one of those, or run a sig-
nificant risk of being stepped on by one of those.

CABLE TV IN 1997: NOWHERE TO GO BUT UP

1 used the phrase at the press confer-
ence in February that it was going to
be the dance of elephants, and you
either want to be one or you run the
risk of being squashed.

Strength in size.

Look at the Sprint/French Telecom/
Deutsche Telekom axis. You now
look at MC1-BT [the MCI/British
Telecommunications merger] as an
axis. You look at Nynex/Bell Atlantic.
These are tight. And we are offering
services that will be in direct competi-
tion with each of them.

Is there still a business in being sim-
ply a core cable business?

0 ' Let me answer a somewhat different

y question. 1 think a smaller, regionally

ﬁ""l B I. focused, well-capitalized cable opera-

tor can prosper in the 21st century. But

two things are key there—geographically focused and well

capitalized—and those seem to me to be two conditions that

will be necessary for a smaller company to continue longer

term.

If you look at the telephone industry for models, there are

a number of small regional telephone companies that are still

doing very well, thank you, that have good access to capital,

that have lots of stocks trading on major exchanges, that are

perfectly healthy and, in fact, very attractive targets for some
of the larger companies.

And there will continue to be, with the proper insight and
strategy, niches that such companies can effectively
exploit.

Believe me, there's nothing more important to the success of
any business than entrepreneurial instincts and ability. And 1
think of the second- and third-tier cable companies. a num-
ber of them are going to do very nicely, thank you. And
Glenn Jones and Jeff Marcus and Chuck Dolan and Leo
Hindery and Barry Babcock and some others are not people
who are, | think, candidates for getting stepped on.

What’'s going to be the main challenge facing the cable
industry next year?

Well, I expect a continuation of the main challenge now.
which is, can we withstand the competitive offering of the
various DBS distributors? And can we re-establish the finan-
cial markets—and do both in order to have the capital to
complete the build-out that we all want to do.

Would you characterize the challenge for UMG/Continental
as being essentially the same?

Yes. | think we're in a somewhat better position to with-
stand that, to respond to that challenge, than perhaps others
are, as a result of both financial resources and customer loy-
alty in the market.

The elephant syndrome...

Well, the growing-elephant syndrome. Adolescent ee-
phants. .

December 9 1996 Broadcasting & Cable
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Cable

urner qualifies for "98 Olympics

Pavs 87 million to CBS for 50-plus hours of programing

By Rich Brown
NT will pay CBS an estimated $7
T million in rights fees to telecast
more than S0 hours of program-
ing from the 1998 Olympic winter
games in Nagano, Japan.

Turner will telecast essentially the
same amount of programing it aired
during the 1992 and 1994 winter games
but will pay considerably lower rights
fees this time around. The cable com-
pany reportedly paid CBS $20 million
for cable rights in 1992 and $30 million
in 1994,

Turner will pay a lower rights fee for
the 1998 games but will provide CBS
with a long list of production. market-
ing and promotional support. TNT will

promote CBS’s coverage on-air. but |

CBS will not return the favor out of

respect for its broadcast aftiliates, says |

Sean McManus, president. CBS
Sports. CBS will handle all advertising
sales for both networks.

"We don't
want lwo sepa-
rate people in the
marketplace sell-
ing two separate
packages,” says
McManus.

CBS personali-
ties. including
play-by-play
announcers, will
be exclusive 1o
the broadcast net-
work, but there is
the possibility
that certain Turn-
er personalities
could appear on
CBS as part of its
coverage. says
McManus.

TNT begin-
ning Feb. 7, 1998, will telecast more
than 50 hours of Olympics programing.
including up to one hour per day of

weekend cover-
age and up to
five hours per
day of weekday
afternoon cov-
erage. The
cable network
aired 45 hours
of winter
Olympics cov-
erage in both
1992 and 1994,

CBS, which
paid $375 mil-
lion for rights to
the games,
lights the torch
on its 120 hours
of coverage
Feb. 6. 1998,
Most of the
CBS coverage
will be on tape in prime time. and there
is currently no overlap of the CBS and
TNT coverage. u

USA adilé_t_]uaﬂet of originals

Creates original Sunday night prime time block

By Jim McConville
SA Networks will add four new

U original series to its weekly
schedule next month.

The additions. part of USA's two-
year plan to remake its programing
lineup, will boost the network’s origi-
nal prime time programing slate to nine
and a half hours per week. according to
Rod Perth. president of USA Entertain-
ment Networks,

Last year. USA spent an estimated
$175 million on original series. a figure
Perth says the network will “far
exceed” this year.

Two of the series are being added to
USA’s Saturday and Sunday prime
time blocks. creating a 7-11 p.m. origi-
nal program block on Sunday and an
hour of original programing leading
into its back-to-back theatricals on Sat-
urday. "By programing from 7 p.m..
we hope we can break away from the

| be La Femnie

choking competition of the broadcast
networks from 8 to 11 p.m..” says
Perth.

The two new weekend prime time
shows:

m Lost on Earth. produced by Quin-
cy Jones—David Salzman Entertain-
ment and developed by comedian
David Steinberg, revolves around a TV
puppet show populated by dysfunc-
tional aliens. It will air Saturdays at 7
p.m. starting Jan. 4,

m Claude’s Crib is a half-hour sit-
com featuring comedian/producer
Claude Brooks as the landlord of a
multiracial boarding house. It will air
Sundays at 7 p.m, starting Jan. 5. The
show serves as lead-in to USA’s cur-
rent Sunday night schedule of half-
hour Weird Science and three hour-
long series: Pacific Blue, Silk Stalkings
and The Big Easy.

Also new to USA prime time will
Nikita,

an hour |

actionfadventure series based on the
1993 Luc Besson film. Produced by
Fireworks Entertainment Productions,
the show will air Mondays at 10 p.m.
starting Jan. 13.

USA will also add family entertain-
ment hour Johnnytinie to its Sunday
morning kids schedute at 10:30 a.m.
starting Jan. 5.

The network’s original program
strategy represents the third time it has
reinvented itself in its 16-year history.
Previous makeovers. says Perth,
included moving from a predominantly
sports channel to a general entertain-
ment network in the early "80s. then to
an emphasis on original movies in
1989.

Next month. USA also will begin to
roll out its first slate of 1997 original
Wednesday night movies. Productions
will include Conragious., an
actionfadventure movie about a cholera
outbreak among airline passengers on a

www americanradiohistorv com
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His heroes include Palmer, Nicklaus,
Hogan, Sarazen and Snead.

And Terry ¢0°Connell of Time Warner Cable.

The way to a golfer’s heart is through his television set. That’s what Terry O’Connell,
Division President of Time Warner Cable discovered when he added The Golf Channel
to his Columbus, Ohio basic lineup. As he puts it, “Friends and neighbors were going out
of their way to thank me—something that rarely happens when adding new channels””
Now Terry plans to use our Community Links program to put on local tournaments,
attract new advertisers and raise money for local charities. Call your regionzl
Golf Channel rep today. Because everyone needs a hero and it might as well be you.

Come see us at the Western Cable Show at booth #4674.

G

THE GOLF CHANNEL

Northeast Southeast Central Western
Christopher Swan Chuck Pumphrey Chuck Conner Peter Clifford
{617) 547-1882 (407) 363-4653 (606) 292-2535 (310) 648-6686

http://www.thegolfchannel.com
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flight from Peru to the U.S. It airs Jan. |

21 a1 9 p.m. i

Other original USA movies sched-
uled for the first half of 1997 include
The Member of the Wedding, Jan. 22,
9 p.m.; Anyplace but Home, Jan, 22,
9 p.m.., and Breaking the Surface, a
docudrama about Olympic champion
diver Greg Louganis, March 19, 9 p.m.

USA has opted to introduce  shows in
January and June rather than during Sep-
tember, the traditional launch time of
broadcast networks. “It's increasingly
difficult for us to premiere head-to head
with the six broadcast networks in terms
of the blitz of advertising and promo-
tional messages.” says Perth.“so we've
carved out an off-the-clock strategy....
We hope to be able to launch Walker,
Texas Ranger as well as acquisitions
Saved by the Bell: The New Cluss and
USA High before September.”

Perth acknowledges that USA’s
original program strategy will
inevitably produce some duds. “When
you're in the business of original pro-
graming and weaning yourselves away
from the acquisition pipeline. you're
going to have failure. It’s network R
and D.”

USA has already fired a couple of
blanks with Saturday prime time shows

Campus Cops and Weekly World News.
The two shows. introduced last Janu-
ary. were dropped in October after

posting disappointing ratings. !

‘Lost on Earth’
(above) features a TV
show withina TV
show and puppets
who are actually
aliens. ‘Claude’s
Crib’ stars Canadian
producer Claude
Brooks

Perth encourages other cable net-
works to increase original program
spending. 1 want to Kill them compet-
itively, but the more original. innova-

tive initiative that basic cable networks
take, the more we will be able 10 con-
vince advertisers to pay higher CPMs
{cost per thousand] for this original
programing.”

The current legal battle between
USA Networks’ owner-partners Via-
com and MCA Corp. hasn’t squelched
its new program development or bud-
get, says Perth. “[Viacom and MCA)
absolutely believe and sanction USA’s
continued investment in original pro-
graming.”

Regarding recent published reports
that NBC is interested in acquiring
USA, Perth
says he knows
of no talks
going on
between the
two. Perth
speculates
that the NBC
takeover story
was the prod-
uct of the cur-
rent recess in
the Via-
com/MCA
Chancery
Court trial.
“There's been
such a lull in activity in terms of what’s
coming out of the trial in Delaware that
someone had to write something,” he
says. [

TCI move noa) supt;r for superstatio_ns

Drops WGN-TV and WWOR-TV; observers divided over long-term implications

By Jim McConville
ele-Communications Inc.’s deci-
T sion to drop WGN-TV and wWwoOR-
Tv from many of its cable sys-
tems may not signal the end of the
superstition concept, but it does point
up its vulnerability in an era in which
cable operators are willing to swap net-
works as a way to drum up cash,

As part of its cable network overhaul
announced late last month, TCI is
dropping the superstations from many
of its systems as of Jan. 1. The net-
works will be replaced by new net-
works that will pay TCI upfront launch
fees of $5-38 per subscriber.

Industry observers are divided on
whether other MSOs will follow TCl's
lead and drop superstations 10 cut costs

or generate cash.

“It depends on how MSOs perceive
what subscribers in their market want
and what their own economics are,”
says Tom Wolzien, financial analyst
for Sanford C. Bernstein. “You have to
look at it on a case-by-case basis. What
TCI does doesn’t necessarily mean a
trend.”

Dennis McAlpine, analyst for
Josephthal Lyon & Ross, says future
MSO actions may be shaped to some
degree by the reaction to TCI's move.

[ *If TCI can do it without a lot of heat

from local government, subscribers or
the networks themselves. then you may
see other cases.”

“The heyday of the superstation
seems to be past,” says Harold Vogel,
financial analyst for Cowen & Co. It

www americanradiohistorvy com

wils 4 very innovative concept for its
time, but with the arrival of home satel-
lite and the Internet. that advantage has
diminished.”
[ Superstation executives, not surpris-
| ingly. discount TCI's move as the start
of a trend. "I've seen no indication that
it is the start of anything bigger,” says
Peter Walker, general manager of WGN-
Tv. “All we've heard from are some
TCI systems.™
TCI is replacing WGN-TV, WWOR-TV
and other networks—including E!
Entertainment Television and Comedy
Central—with Discovery Communica-
tions” Animal Planet (part owned by
| TCI's Liberty Media) Turner’s Car-
toon Network and Home & Garden
Television (HGTV).
In addition to launch fees, TCI
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new cable network.

NEWS

channel

November’s Beta Research Cable Subscriber Study
reports higher viewer interest in the FOX News Channel [70%]
than any other new ad-supported cable channel.

Fair and balanced news has struck a chord with cable subscribers.

We report. You decide.

Source: Beta Research Cable
Subscriber Study November, 1996
Percent interested in Channel
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stands to net considerable savings on |
copyright fees it will no longer have to |
pay for carrying the two superstations.
Federal copyright fees are paid semian-
nually based on a percentage of a cable
Operator’s gross revenue.

Derk Tenzythoft, marketing director
for United Video Satellite Group. the
national distributor of WGN-TV, esli-
mates that WGN-Tv will lose approxi-
matefy 2 mitlion, or roughly 5%, of its
40 million subscribers. Some 7 miltion
of its subscribers come from TCL That
is not TCI's only connection with the
company. It obtained 40% of UVSG
earlier this year in a $250 million stock
deal.

UVSG markets affected so far
include TCI systems in Pittsburgh
(380.000); Tulsa, Okla. (170,000): Los
Angeles (88.000). and St. Louis
(60.000).

Industry experts siay WGN-TvV became
especially vulnerable when it lost car-
riage of Chicago Bulls telecasts for the
1996-97 NBA seuson. The station is in
the midst of a six-year-old lawsuit with
the NBA over telecast rights.

TCl spol\eswoman LaRae Marsek

-Cable

“We’ve gone
[over programing] with
each system specifically
to bring more and better
programing to
customers, especially
families.”
—TCI's LaRae Marsek

says the MSQ)'s intention in switching
networks was to strengthen its program
lineup. “We’ve gone |over program-
ing| with each system specifically 1o
bring more and better programing to
customers, especially familes.”

But industry anatysts say TCl's |

moves were motivated as much by a
desire for cash as by a programing
strategy.

“Al the end of the day there’s a cap-
ital crunch here: that’s what its about,”
says analyst Vogel It not about a
lack of progmmmg

“You can pretty much bet that what
they're putting on is going to cost less
than what they have on. or they think it
will give them the opportunity to raise
some rates.” says Wolzien. “They ve
got their own cash-flow issues: they're
trying to save money every way they
can.”

TCI's cuts don’t affect Turner’s
superstation TBS, which reportedly
has contracts tied to its TNT and CNN
cable services. "1t doesn’t affect TBS,
nor do we expect it to.” says o Turner
spokesperson. “We have hard-and-fast
deals in place with TCI for the super-
station.”

TBS is set to be converted from
superstation to “free market” basic
cable channel next year as part of Turn-
er’s merger with Time Warner.

WGN-TV could rebound somewhat
with the expected launch of the net-
work on DBS operators DIRECTV (2
million subs) and Primestar Partners
{1.5 million subs) in the first half of
next year. say industry sources. The
superstation is already on DBS operu-
tor EchoStar. which has an estimated
[ 300,000 subscribers. |

SET pegs PPV piracy at S100 million

Report also warns of DBS threat to cable operators

By Michael Katz
able TV pirates are looting the
c pay-per-view industry of an esti-
mated $100 million annually.

according to a report reteased by
Showtime Entertainment Television.

The figure was extrapolated from
the results of various stings set up by
Showtime during its event programing.
During such events. Showtime often
features a toll-free number for viewers
to call to receive free merchandise.
such as a T-shirt. When a viewer calls.
the cable operator identifies the caller’s
phone number and cross-references it
with a list of phone numbers of paying
customers. If a match cannot be made.
the operator concludes that the person
calling is watching the event illegally.

“There’s a huge problem of theft in
this business.” says Mark Greenberg.
an executive vice president with Show-
time.

For the Sept. 7 Mike Tyson-Bruce
Seldon fight. Showtime set up the sting
in 20 systems around the country and

found that 18% of the people watching

| the fight were doing so illegally. In one |

system in California where 858 house-
holds paid for the fight, at teast another
649 were apparently getting a free ride.

The report. a PPV industry
overview. also warned that cable oper-
ators are in danger of losing their high-
end customers to DBS. Showtime's
research found that:

m 31% of total cable households say
they have considered switching to
DBS.

m 40% of cable households subscrib-
ing to more than one premium service
say they have considered switching to
DBS.

m 60% of new DBS customers are
former cable subscribers.

“The thing that jumps out at you is
that the cable-addressable-world’s
growth is slowing down.” says Green-
berg. “We would like to see that esca-
late.” According to the report, cable
homes with PPV addressability
increased 10%, to 26.6 million. but
1997 is projected to bring only a 6%
increase. DBS subscribership. howev-
er, is expected to grow 65%. to 7.1 mil-

lion households (all of which have at
least twice the number of PPV chan-
nels as the average cable household).

The report showed a 33% rise in
gross PPV revenue during 1996, with
a 17% increase expected in 1997,
Showtime/King Vision was responsi-
ble for 50% of the industry’s total
gross revenue, mostly because of its
exclusive rights to Tyson fights,
which generated more than 50% of
1996 PPV event revenue and an even
higher percentage for which is antici-
pated for 1997.

Request TV also recently published
a year-end report on the PPV industry.
Greenberg says the two reports were
mostly consistent. but he pointed out
one substantial difference: 1 think
they have been overly optimistic fore-
casting the number of [PPV| address-
able homes in 1997, he says. The
Request TV report predicts that there
will be more than 40 million such
homes in 1997 but “there is nothing
1o suggest that that number is accom-
plishable. We hope they ‘re right. but |
think that is wishful thinking.” =
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Geo, NBC team for
international channels

Latin American, European channels targeted

for second quarter 1997

By Deborah Johnson
N and NBC have formed a 50-50
joint venture 10 roll ow 24-hour
National Geographic—branded channels
in Latin America, Europe and Asia
bPeginning in 1997
According to Sandy McGovern,
managing director, network develop-
ment. National Geographic Television,
the first channel will most likely launch
in Latin America in second quarter
1997. One or more European channels
may also launch around the same time.
Talks with potential local partners in
each region are ongoing, says McGov-

ational Geographic Television

| BET Holdings reported encourag- |
ing results for the first quarter |
ended Oct. 31, with net income up
6% to $6.1 million, compared with
$5.75 million for the same period
the previous year. The earnings
translate to 35 cents per share.
Revenue also increased 10% from
last year, to $36.07 million.

The company's returns were
bolstered by its Black Entertain- I
ment Television cable network. |
BET reported both advertising rev-
enue and subscriber gains. BET
added another 3.7 million sub-
scribers during the quarter, raising
its total subscriber base 10%, to
42.4 million. The subscriber
increase translated to a $13.4 mil-
lion increase in subscriber rev-
enue. The network’s monthly sub-
scriber rate of 11 cents will |
increase to 12 cents beginning in
| 1997. Advertising revenue also
| increased 19%, to $19 million, for |
the quarter. \

The strong showing by BET was
enough to compensate for lower
than expected results from BET on
Jazz, a BET spin-off network,
which lost $1.5 million. —MK

BET num_bers up ] |

ern, and tocus on distribution and access

to locul programing to help customize

the chunnels. .
National Geographic has “several

hundred hours™ of documentary pro- | §

graming 10 draw on, but because NGTV |
has been aggressively selling program- |
ing in atl regions via 1S international
distribution arm, Explore International.
it is now assessing whal programing is
available for broadcast. According to
Tim Kelly. president ol NGTV. the
company “doesn’t license for more than
I8 months at a time.” !
National Geographic has said it is
definitely in the market for libraries and
confirmed it is tulking 1o New Zealand’s

TN

‘Puma: Lion of the Andes’ a National
Geographic Special airing on NBC Dec. 9.

TVNZ, which owns prolific documen-
tary producer TVNZ Nawral History.
Other major producers of documentary
fare include Japan’s NHK and Aus-
tralia’s ABC and Beyond Production. m

TCl satellite group will offer
cable-compatible DBS box

Underserved cable svstems targeted for Primestar

By Jim McConville
BS company Primestar Partners
D may be working with some cable
operators in addition 1o compelt- |
ing against them.

TCI Saellite Entertain-
ment {TSAT). the DBS
spin-off from Tele-Com-
munications Inc. (TCI).
plans 10 sell set-lop boxes 10
cable operators that will
allow the companies 10
upgrade their raral-market
cable sysiems wiiuch now
olter 40 channels or fewer.

TSAT. which brings
with it TCI's 21% stake in
Primestar and two Tempo
high-power satellites. plans 1o sell digi-
tal set-top boxes 10 small 10 medium-
size cable operators. The boxes will pro-
vide an additional 150 digital video
channels when hooked to Primestar’s
high-pawer satellite service, which will |

President

www.americanradiohistorv.com

Gary Howard, TSAT

be deployed next summer.

TSAT President Gary Howard says
the company s strategy is 1o go after the
estimated 21 million U.S. cable house-
holds equipped with 40 or fewer cable
channels. The plan. which
Howard outlined at a press
briefing in New York last
week, is part of TSAT's
three-pronged stralegy 10
expand DBS market share.

“This becomes a unique
wireless upgrade, perhups,
for smaller cable operators
that have systems where
the capital tor an upgrade
1o digital wireline doesn’t
miake  sense.”  says
Howard. "It becomes a
cable/wireless digital upgrade for the 21
million homes thal have under 40 chan-
nels.’

Floward says boxes will roll oul next
fall, alier TSAT deploys its first high-
power Tempo satellite, set to launch in

|

December 9 1996 Bro;dcastin; & Cable
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February.
TSAT will then act as wholesaler, | . [
selling boxes directly to MSOs. Eight ek
companies, including G1 and Sony, will 5 D PEUPLE s l:HD'E:E'
manutacture hoxes, the cost of which Top cable Shows
| hasn’t been set yet, says Howard.
Primestar’s cable box service will
ofter a different mix from that of 11s cur- | | Following are the top S0 basic cable programs for the week of Nov. 25-Dec. 1.
rent DBS package. “It will be heavily || ranked by rating. Cable rating is coverage area rating within each basic cable
concentrated toward movies, sports and network’s universe; U.5. rating is of 97 million TV households.
pay-per-view, so it won't repeat all the | ' HHs. Rating
cable channels that you now have on,” Program Network  Time [000) Cabe US. Shae
Howard says. 1. NFUNew England @ San Diego ESPN Sun B8:00p SMO7 76 56 1.3
Howard says Primestar’s four other 2. Rugrals NICK  Mon 7:30p 3017 44 31 67
MSO pur[ners_Thne Warner, Cox. 3. Nonstop Nicktoons '96 NICK Sun 12:00p 2.631 38 27 bBS
Continental and Comcast—also are | | Y. Rugrals NICK  Sun 10:00a 2573 37 27 106
considering using the dual cable/satel- | | Y- Rugrals NICK  Tue 7:30p 2590 37 27 6.2
| lite service for their own underserved || 6. Movie: "Big USA  Sun 5:36p 2551 36 26 S8
rural cable svstems. b. Hey Arnold NICK Mon 8:00p 2,483 3.6 26 63
TSAT starts with 735.000 of 6. Doug NICK Mon 7:00p 2475 36 26 57
Primestar’s estimated .45 million || 9. Rugrats NICK  Fri 9:00a 2406 36 25 113
medium-power DBS subscribers. || 9. NFLPrimetime ESPN  Sun 7000 2509 35 26 56
Primestar now offers 94 channels of 9. World Champ. Wrestling TNT  Mon 9:00p 2443 35 25 SO0
video 1o subscribers who le:ase its 36_ 12. Rocko's Maodern Life NICK Sun 11:30a 2.300 3.3 24 86
inch satellite dish tor roughly $1 a day. 12. Raahhlll Real Monsters NICK Sun 10:30s 2300 33 24 93
TSAT also ]'Jlllns 10 go uﬂer Clly u”d 12. Movie: 'Dlﬂg HarFH“ TBS Fri IDDDD 2.362 3.3 2d 6.3
suburban markets with the launch of its | | 15 Busy Lorld of R. Scarry NICK  Fri 9:30s 2185 32 23 889
first high-power Tempo satellite in Feb- 15. Nonstop Nicktoons "6 NICk Wed 6:00p 2.208 32 23 B.O
ruary. Using technology trom IMedia, 15. Doug NICK  Tue 700p 2223 32 23 656
TSAT will be able to offer 130 video 1S. Movle: "The Enforcer” TBS Fri B8:00p 2248 32 23 5Sb
chuannels using a 15:1 compression 19. The Ren & Stimpy Show NICK Sun 1:00a 2017 31 22 82
ratio, Howard says. || 19. kenan & kel NICK Sat 800p 2W43 31 22 5y
The company’s upgraded program 19. Mavie: "Hang ‘em High" TBS Fri 5350 2186 31 23 B3
service will use a 13.5-inch dish. | | 22. Mavie: "Cracodile Dundee I" SR Thu 700p QM6 30 22 6.2
Primestar’s current model is 36 inches. 2. Tiny Toons Rdventures NICk  Sat 9:30s el0N 30 22 96
TSAT will also upgrade Primestar’s | | 22. Rugrats NCK  Thu 9:00a 2088 30 22 B0
medium-power service from 94 o || 2. Hey Rrnold NICK  Wed 8:00p0 2047 30 21 Sl
roughly 140 channels with the launch of 22. Secret World of Rlex Mack NICK Tue 8:00p 2088 30 22 M7
its G-2 satellite at the end of January. 27. Tiny Toons Rdventures NICK Sat 9:00a 1984 29 20 96
Howard savs TSAT may decide 1o 27. Rupert NICK Fri 10:00a 1.988 2.9 20 88
sell its other high-power Tempo satellite 29. Movie: “Cocktail” USR Fri 9:00p 1960 28 20 4B
10 another company hy niid-1947. 29. Moive: "Field of Dreams” USA Thu 9:02p 1983 28 20 5.2
When asked about the chances of 29. Rocko Thanksglving NICK Wed 5:30p 1906 28 20 6.0
TSAT’s partnering with another DBS 29. Rocko's Modern Life NICK  Tue 5:30p 1920 28 2.0 6.0
company. Howard said he would con- 29. Aocko's Modern Life NICK Mon S5:30p 1919 28 20 S6
l sider proposals. He voiced concerns. 29. Las Vegas AREN  Sun 8:00p 1903 28 20 4O
however. about |)]-in]f_\b[u[-'s most |~|~e_ | 29. Movie: ”ngh Plains Orifter” TBS Fri IEDDD 1.978 2.8 2.0 8 M
quently mentioned partner candidates: | | 36. Rll That NICk  Sat 8:30p 1834 27 20 47
News Corp.—owned ASkyB and | 36. J. Henson's Muppet Babies NICK Sat 10:30a 1.884 27 20 80
EchoStar Conumunications. 36. J. Henson's Muppet Bables NICk Sat 10:00a 1.B53 27 19 B8l
| Howard says he is wary of the 36. Rugrats NICK Sat B:30a 1855 27 19 105
approximately $1 hillion debt he esti- 36. Clarissa Explains It Rl NICK Tue 6:00p 1B7S 27 18 53
mates ASL\yB will have accumulated hy 3b. Rre You Rfraid of the Dark NICK Tue S:00p 1.896 2.7 19 6.6
the time it launches next fall. EchoStar 36. The Statler Brothers Show TNN Sat 900p IBIS 27 19 U4S
\\‘Ollld n]uke 4 more a“rucli\re Pal'l”el', 36. World Champ UJI'ES"iI'Ig TNT Mon 7550 1,905 2.7 2.0 2
he says, if it were 10 make another equi- | | 36. WCW Wrestling TBS Sat 6:05p 1804 27 20 53
ty offering. “ {EchoStar Chairman] JS. Nonstop Nicktoons ‘96 NICK Sat 12:00p 1823 256 19 59
Charlie’s Ergen's debt structure makes | | 45. Beetleivice NCk  Sat 1:00a 1803 26 18 74
me very nervous.” US. J. Henson's Muppet Babies NiCK Fri 10:30a 1B26 26 19 77
TSAT. which has been listed on the U5, NICK Thanksgiving Fest NICK  Wed 5:00p 1817 26 19 B3
Nasdaq stock exchange since Dec. 4, 4S. Rugrats NICK  Wed 9:00a 1778 26 18 87
| has a $300 million line of credit with | US. Tiny Toons Adventures NICK Tue 6:30p 1B25 26 19 449
TCL. uIIhOUgh _HO“ ard Says [he.ne“. | | Sources: Nlelsen Media Research. Turner Research
company doesn’t plan todraw onit. =
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Get noticed at NATPE

When it comes to NATPE coverage, Broadcasting & Cable is
the preferred news source among leading TV and cable
station general managers, syndicators and program buyers,
In fact, 1996 NATPE attendees iudged Broadcasting &
Cable #1 in a range of categories:

* Most useful daily at NATPE

* Most effective advertising vehicle at NATPE

* Most up-to-date trade news

* Best overview of the show floor

* Best information on conference seminars and events.

SPECIAL TABLOID-SIZED ISSUES
For NATPE 1997, Broadcasting & Cable will publish our
comprehensive series of five tabloid-sized issues to give readers
in-depth coverage of this important market and advertisers a
chance to make a BIG impression: the NATPE Preview; the
extensive NATPE Market Issue; and three NATPE Dailies. So promote your
top programs in the publications that are a NATPE must-read. Your message IN TELEVISION
in our NATPE issues will reach top television decisionmakers throughout the
country and at the market itself. Call Gary Rubin, at 213-549-4115, or your
advertising sales representative to reserve your space today!

Issue Issue date Ad close Editorial coverage Bonus distribution
NATPE Preview Jan. 6, 1997 Dec. 26,1996 Hot properties
Show events planned
NATPE Market [ssue ~ Jan. 13,1997  Jan. 2, 1997 At-NATPE guide Hotel room-to-room
International section Exhibition hall

NATPE Dailies (3) Jan. 14,15, 16  Jan. 2, 1997 Up-to-the-minute show news  Hotel room-to-room
Exhibition hall

ALL BROADCASTING & CABLE NATPE ISSUES AND DAILIES ARE TABLOID-SIZED.

Advertising Offices: New York 212/337/6940 los Angeles 213/549/4113 N. California 510/210/0814
Washington D.C. 202/659/2340  Asia 81/6 956/1125  United Kingdom & Europe 011/44 171/437/0493

www americanradiohistorv com
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‘Cable’s double-digit gains

By Rich Brown
early a dozen of the nation’s
cable networks experienced dou-

N hle-digit percentage gains in dis-

tribution this year through a combina-

Wired cable
Pay cable

vision. The troubled service dropped
from 7.5 million to 6.9 million house- |
holds. a 7% decline.

tion of cable and satellite carriage. ARE
according to A.C. Nielsen data supplied BET
by various networks. Bravo*

ESPN2 1opped the list with a 52% Comedy
gain, climbing from 26.7 million house- | CMT
holds in December 1995 to 40.5 million CNBC
this month. CNN

Among others topping the list: Sci-Fi Court TV
Channel grew 10 37.4 million house- Discove
holds. a 40% increase: Cartoon Network Disne ‘ry
grew 10 31 million households. a 39% ESPNV
boost, Television Food Network |
climbed 10 18.2 million, a 30% rise: tX 2
grew to 30.3 million. a 26% boost. and | ENT,
The Learning Channel grew 1o 54 mil- Family
lion. a 25% increase. r)?o‘d

The only network that saw a |
decline in distribution in a year-1o- | D .
year comparison was Nostalgia Tele- \ HGTV

|
|

MONTHLY COVERAGE FOR CABLE NETWORKS

DEC DEC DEC DEC
1996 1995 996 99

67,522 65,066 HGTV* 16,018

37,573 32,888 History* 28,199

67,798 63,208 HLN 63,913 59,326 8%
46,729 43,706 Lifetime 86,711 63,684 5%
23,873 — B M1V 66,708 62,780 6%
43,604 37,028 Nickelodeon 62,279 64,969 7%
37,250 31,741 Nostalgia 6899 7523 -T%
60,806 56,335 ODYSSEY 26,141 24,170 6%
71,010 67,244 Prevue 43,457 38,338 10%
27,614 23601 17% SCi-Fi 37,358 26,748 40%
70,556 66,534 6% i Showtime 13,307 12315 8%
20,898 — @ 18S 70,851 67,149 6%
70917 67,448 5% @ TLC 53,992 43,248 25%
40,485 26,689 52%[8 TOON 31,001 22422 39%
42,301 35626 19% TAN 68,308 64,360 6%
68,102 83,902 7% TNT 70,235 66,049 6%
18,191 13,980 30%M The TravelCh 19,856 18,223 9%
30,266 24,058 26%[ USA 70,690 66,505 6%
25,589 24,157 6% @ VH1 56,307 53,216 6%
16,018 The Weather Ch 65,977 60,905

WGNC 40,455 39,649

Twentieth, BBC deal

The UK’s Channel 5 and the BBC have signed
a movie deal with 20th Century Fox interna-
tional TV for the UK terrestrial premieres
of all the studio giant's recent global box-
office hits. The deal includes 68 first-run
movies, nine of which will be shared by
the BBC and Channel 5. Channel 5 will
take another 37 exclusively, while the
BBC will have the remaining 22 exclu-
sively. BBC will have first crack at
“Braveheart,” “Courage Under Fire,"” “Bro-
ken Arrow™ and “Miracle on 34th Street.”
Channel 5 will have first claim on “Indepen-

dence Day,” “Speed,” “Hot Shots Part Deux,” “Mrs.
| Doubtfire™ and “Mighty Morphin Power Rangers.”

E! in Japan

E! Entertainment has signed its argest international
distribution deal to date in Japan with Vis-A-Vision,
which suppiies programing to JIC's four channels on
PertecTV's new Japanese DTH platform. The World
Entertainment channel will take six hours per week of
E! programing.

Cable comes to Italy
ltaly will get its first cable TV network in January. The

100

¥

distributor, Stream, will offer a basic pack-
age consisting of CNN!, Eurosport,
Euronews, European Business News and

Music Choice Europe and a premium
package composed of three channels
from pay-TV operator Telepiu.

Discovery Kids additions

Discovery’s new Discovery Kids
Channel in Latin America, which
launched Nov. 4, has secured rights to

two TVOntario properties. Polka Dot
Shorts, which consists of 83, 8-minute
shorts featuring Polkaroo and friends

Marigold, Bear, Humpty and Dumpty, will begin air-
ing in April. Bookmice, a half-hour series, begins
airing in January.

HTV in Brazil

HTV, the 24-hour Spanish ianguage teievision music
network, will make its first entrance into the Brazilian
market by signing a five-year agreement with STV
Comunicacoes for carriage of HTV in Pelotas, Brazil,
starting Jan. 1. STV Comunicacoes is a joint venture
between MSQO Adelphia Cable Communications and
private Brazilian partners.

—By Debra Johnson & Nicole McCormick

December 8 1996 Broadcasting & Cable
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Innovation 1s a science.
Caring is an art.

4|

Staie of the art. It's a state of mind at
SKYNET® Satellite Services. That’s why the
new Telstar 5 delivers higher power, with
enhanced signal quality and reliability that
sets the standard “or the U.S. domestic arc.
But Telstar 5's mid-1997 launch is more than
a breakthrough in technology. Above all, it
meuns our power to serve you has never
been higher. We'rz in business for our

For information: 1 800 847-9335

CP9GATET
2 SKYNET ba nybtored tracorsard. of 78T

customers. And we’re committed to taking
your business to new heights, with superior
customer service and technical support.
You can expect more from a company with
a history of creating the future. Because
SKYNET Satellite Services respondls above
and beyond, with something more:
powerful than technology.

Outstanding customer care.

ATeT
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TLC snags ‘How’d They Do That’

On again, off again broadcast offering is on again on cable

By Michael Katz

broadcast. try. try again on cable,
That was the advice How'd They
Do That? took as it was given a new

I f at first you don’t succeed on

lease on life last week with an order |

for 26 new episodes on The Learning
Channel.

The series. which is produced by
Time Warner's Telepictures Produc-
tions. wilt debut Jan. 5 and will be ina
regular Sunday 8 p.m. time slot. The
show previously aired oft and on for
two seasons on CBS.

Reruns that had been shown on The
Learning Channel attracted nearly 3
million viewers each week during
third quarter 1996. according to TLC,
which tead to the decision to purchase
new episodes.

“We put it on. and the thing went
through the roof.” says Eric Frankel.
an executive vice president with

Warner Bros. Frankel says reruns of

How'd They Do Thar? were often
TLC's highest-rated programs for the
week.

How'd They Do That? is only one in
a procession of broadcast shows that
have found new life on cable. In the
past eight years. says Frankel, Warner
Bros. has sold 85 series to cable net-
works, "[ts a very important part of the
financial picture for a television pro-
ducer. It's a necessity 10 us.”

Many canceled shows used to find a
home in syndication. but Frankel says
even that door can be difficuit to get
through. “The cost of making pro-
grams is incredibly high.” he says,
“and it's getting harder to get shows
that aren’t top 25 hits on syndication.
So yeu need another outlet.™

The new episodes will again be
hosted by Pat O'Brien, who this time
will be teamed with Extra correspon-
dent Wendy Walsh. n

Pat O'Brien and Wendy Walsh host
‘How'd They Do That?" |

MAXIMUM SEGURITY.

When it comes to detivering television signals, nothing escapes

GI. Because we're the worldwide leader. Not only in the design
and implementation of complete television delivery systems, but
also in making them virtually impregnable.

Concerned with access control? We pioneered it with the
VideoCipher® system. We improved it with the DigiCipher® I
system. With the DigiCipher® IT system, we perfected it.

102

wwWw.americanradiohistorv.com

This advanced compression, access control, encryption and
transmission technology lets you deliver your program signal
at less cost. Without distortion. And with the uttimate access
control. So you control who sees what.

And because our GI and Magnitude product lines support
intemational standards like MPEG-2 and DVB, we can deliver
your signal safely anywhere in the world.

December 9 1996 Broadcasting & Cable
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| Showtime announces

free preview

Showtime Networks Inc. will ofter
free previews for its Showtime. The
Movie Channel, Flix and Showtime2
networks during January. The Show-
time three-day weekend preview, 10
be hosied by John Fugelsang, will run
Jan. 3-5. Flix and Showtime2 also will
air free previews on the same dates. A
four-day Movie Channel preview,

| hosted by Toni Senecal and Martin

Ruof. will air Jan. 10-13.

' CNNSI names new anchors

CNNSI, the all-sports news channet 10
be launched by CNN and Sports [Hits-
trated on Dec. 12, has named five
additional news anchors for the net-
work. New hires include: Steve Bar-
telstein. former sports director and

SHOWTIME

anchor of NBC afftliate KGW(TV) Porl-

land. Ore.: Steve Berthiaume. former
sports producer and anchor at Fox
affiliate wTic(tv) Hartford, Conn.;
Justin Farmer, tormer sports anchor at

. - -~

We'll put you in a receptive mode.

We can offer turnkey solutions as well as the service and support that goes along
with it. Everything from design and construction to total system integration.

CWSI

THE SPORTS NEWS NETWORK

sundance

channel

NBC affiliate wrTv(TV) West Palm
Beach, Fla.; Eric Goodman, former
sports anchor for ABC affiliate
WKBW(TV) Buffalo, N.Y., and Chris
Rose. former sports anchor for NBC
atfiliate KRNV(TV) Reno.

Sundance adds distribution

The Sundance Channel. the indepen-
dent film network owned by Show-
time and filmmaker Roben Redford,

All this, along with GI's complete spectrum of tools and training.

No wonder we're the choice of leading broadcasters, programmers and programming
services worldwide. So if you're interested in maximum security and maximum service, i

call GI today: 1-800-225-9446 Ext. 2397. We have the '@y to your success.

©1996 Ceble/Home Communications Corp. All nghts resen

Broadcasting & Cable December 9 1996
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has boosted its cable distribution by
signing carriage agreements with

Greater Media of Philadelphia (81.500 |

subs). ettfective Nov. 1, and with
Prime Cable in Las Vegas (300,000
subs). eftective Dec. 20. The film net-
work also has signed a distribution
agreement with Americast. the con-
sortium that includes Ameritech, Bell
South, GTE, SBC and SNET.

What's in a name?

Graff Pay-Per-View Inc. has changed
its name {o Spice Entertainment Com-
panies inc. and is now trading under
the SPZE symbol on the Nasdaq) stock
exchange, effective Dec. 2. The PPV
company has been known as Graft
PPV since it started in 1987. Compa-
ny officials say the switch was made
o “more accurately reflect the compa-
ny core business and giobal branding
strategy.” Spice Ententainment will
operate through three business units:
Spice Networks. Spice International
and Spice Direct. —IJM

@) General Instrument

he World Wide Wea

b at www.gi.com

DigiCipher 1 System: 1995/1996 Entmy
Winner for Ovstanding Achicremen: ¥
ological Development

=

delaw.are
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‘Atlantis’
surfaces
on cable

MCA movie will also get
svadication outing, with
eve toward possible series

By Cynthia Littleton
CA Worldwide Television’s
M new made-for-TV action/fantasy
movie is a good example of how
syndicators are using cable as a develop-
ment lab and secondary revenue source.
Escape from Atlantis is sel 1o pre-
miere in March on the Starz! and Encore
pay cable netwarks. (o be followed hy a
syndicated outing in late 1997 that

‘Escape from Atlantis’ will debut on Starz! and Encore.

MCA views as a pilot test of its potential
as a firsi-run weekly series. Tele-Com-
munications Inc.’s Starz! and Encore

have a combined subscriber base of

about 14.5 million

Earlier this year. MCA floated a trial
balloon for an oftbeat quiz show. Grill
Me, on USA Netwwork. Fox and Disney
are among the other major distributors
looking 10 cable as a cost-effective place
to tine-tune ideas for broadcast syndica-
tion. One ol basic cable’s most talked-
aboul shows. Politically Incorrect with

August 1996
SOLD
Lakes CaBLE, L.P.

cable television systems in
Snohomish County, Washington

to

CaBLE PLUS

Bellevue, Wushington

The undersigned represented the seller in this transaction

&

COMMUNICATIONS
EQUITY
"ASSOCIATES

4582S. Ulster Street, Suite 402, Denver, CO 80237 (303)694-3090

TANMPA @ NEW YORK @ PHILADELI'HIA @ DENVER
LONDON @ MUNICH @ PRAGUE @ HHONG KONG @ KUALA LUMPUR

This notice appears as a matier of record only

CEA is a member of the National
amd 08 professional dssoCiales are reg

iation of Sevurities Dealers, lac.
istercd with the NASL. . Member S1°C
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Bill Muher, 1s moving 10
ABC late night next month
after three years on Come-
dy Central.

Escape from Atlantis
stars marnal-arts expert
Jetf Speakman as a single
father of three headstrong
children whose tamily
vacation to the Bahamas
winds up in the legendary
undersea world of Atlantis.

MCA’s first-run hits
Hercules: The Legendar
Journevs and Xena: War-
rior Princess were also
developed as movie pilots
in the studio’s quarterly
Action Pack movie package.

The studio, which is making a big
push in syndication with its planned
purchase of talk show syndicator Multi:
media Entertuinment. is understood to
have decided against moving forward
with series spin-offs of two other recent
Action Pack features. Beastmaster and
Cuptain Zoom.

With an eye on the intermational market-

place. MCA plans to revive Knight Rider

next year as a weekly first-run drama,
Tearn Knight Rider(B&C, Dec.2). m

AP feeds FNC

AP has signed a long-term deal
with Fox to supply text, video,
graphics and stills to the Fox
News Channel 24-hour cable
news service, as well as the Fox
News website (foxnews.com)
and the Fox Television Network.
Shown above signing oft on the
deal are Louis D. Boccardi (1),
president, AP, and Roger Ailes, |
chairman, FNC, who called the
AP service a “key resource for
our state, national and interna-
tlonal newsgathering.”

|
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‘Sawhill takes over at NCC

Company further restructures to try to get bigger share of cable ad business

| By Rich Brown eight of the top 10. and reaches more
than 36 miltion cable households
T op national cable rep firm | nationally. NCC is owned by Kalz

National Cable Communications | and multiple sysiem cable operators

‘ is restructuring its management. | Continentat Cablevision. Cox Com
John Sawhill. executive vice presi- | munications, Comcast and Time

dent and general manager. has been | Warner. =
named chief operating officer of NCC,
which represents an estimated 60% ol |

the cable systems in the country. ; .
Sawhill will report to Tom Olson, pres- “The increase in cable

tdent of Katz Media Group, which 2 :
A viewing has n'owhere nfear
matched the increase in

Sawhill will take on responsibili
ties previously held by Roberi E T
Williams. who next month plans to cable advert:smg, says
leave his post as president and Sawhill. “We need to
CEO of the company. It has not yei .

been determined whether the presi- translate the value of spot cable to the national

dent/CEOQ position will be filled. 22 sk 9y
NCC was formed last year through advert:smg community.

the merger of Katz Media Group's | —John Sawhill, National Cable Communications
Cable Media Corp. and National
Cable Advertising. In recent weeks.
the company has sought 1o separate - _

!
5

-

to

-y W ¥

Bellevue, Washington

The undersigned represented the buyer in this transaction

its existing and new business efforls
by promoting Andrew Ward 1o senior —_———————
VP, director of sales. and Susan October 1996
Nolan to semor VI°. sales planning ————e—————
and strategic development. Nolan's SOLD
current staft’ of four and the eventual —_—r
addition of more executives 1o her
team will better enable NCC to tocus PRO VISION, INC,
on developing new business, Sawhill . _
says. cable relevision sysiems in
“The increase in cable viewing has North & South Dakota
nowhere near matched the increase in
cable advertising.” says Sawhill. “We
need to translate the value of spot C P
cable to the national advertising cor:n | ABLE LUS
[ munity."”
Sawhill joined NCC in January
with 25 years’ experience in sales and
managemenlt positions. Just before
joining NCC, he served as presidemt
I and general manager at ABC aftiliate GB

WILA-TV Washingion. He now over-

sees 65 salespeople in 14 NCA MMI_G\LS
offices. EQUITY
Williams has not specified his own __ASSOCIATES
lans follo his depart t .

s NG e crhe ’l;,e‘l.‘;r) il 4582 Ulster Street, Suite 402, Denver, CO80237 (303)694-3090
- 1981 as a founder of New England

CableRep and eventually became TAMPA ® NEW YORK @ PHILADELPHIA @ DENVER

general partner of NCA, LONDON @ MUNICH @ PRAGUE @ HONG KONG @ KUALAa LUMPLR

NCC represents cable sysiems in This notice appears as a matter of record only.

more than 175 markets, incl lldi ng CEA s « member of the National Association of Secunties Dealers. |nc
) and its professional associalgs are si@istered with the NASD. Member SIPC,

LUNY U §
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Cable modems move
from concept to reality

But analysts still question speed to market

By Rickard Tederco

able modems are finally
C moving beyond the

hype, and the beginnings
of a very real business are
quickly taking root in select
systems around the country.

Major MSOs, including
Tele-Communications Inc.,
Continentat Cablevision,
Time Warner Cable, Rogers
Cablesystems and Comcast
Cable, are launching commer-
cialty. Estimates on the num-
ber of high-speed modems
now deployed in North Amer-
ica range as high as 500,000
units. A more realistic indus-
try source pegs the number of
Motorola CyberSurfrs, one of
the leading cable modems, at
50,000 units, including unan-
nounced trial deployments.

CIR concludes that cable
modems are “purely experi-
mental” at present, but prom-
ising for the future (see chart,
right). Jim Phillips, Motorola
corporate vice president, de-
clines to comment on the
number, but he estimates that
Motorola units will be in the
hands of operators with 10
million homes passed for two-
way modem service by the
end of 1997, “We're rolling
out with a lot of operators. It’s
a big difference from trials,”
Phillips says.

For the foreseeable future,
the market rests with those
early adoptors willing to foot
the high monthly costs—as

106

much as $60
for some non-
cable subscrib-
ers. “That's
really the strat-
egy of all these
operators now,
mainly because
they can’t af-
ford massive
upgrades,” says Rona Shuchat,
senior analyst for Link Re-
sources. “They’re pinning
down affluent areas where
demand will be strong.”

In Canada, Rogers has
made its Wave service avail-
able to 200,000 subscribers in
London, Vancouver, Hamil-
ton, and other areas around
Toronto. That’s where the
Wave started, in the 16,000-
subscriber Newmarket system
that now has 800 customers
using two-way Zenith mo-
dems that operate with down-
stream speed of 500 kbps. The
5% penetration achieved there
in the past year exceeded
Rogers’s expectations. “That
proves to us unequivocally
the business case,” says Dave
Samuel, president of Rogers
Wave.

Rogers charges a monthly
fee of $55 (Canadian) for the
service. Samuel expects cable
modems to really take off
when the boxes become avail-
able in retail outlets. Rogers
plans to expand its market by
offering—with multiple ven-
dors—tiered levels of service

POTS connections (D00)
ISDN eonnections (000) Eap

ADSL/calyle modemes (000} 0
ATM/frame relay subscribers (000) 11 64
Leased-line subscribers (000) a4 I
PRI and other subscribers () B 43
Source: Communications Indusiry Resesarchars

TEN-YEAR FORECAST OF CLIENT CARRIER
CONNECTIONS BY TYPE/SPEED OF CONNECTIONS

el
b L

T ’ Broadcasting & Cable’s ' [ ]
®

industry network competency
center, an end-to-end soft-
ware/hardware sotution to
integrating modem service, in
cooperation with vendors
including LANcity, General
Instrument and Terayon. It’s
offering mo-
dem service
testing along
with consulta-
tion and tech-

g.010 2594
6,920
1,730

based on the speed of the
boxes as it approaches 1.5
million households with two-
way plant by the end of "97.

Motorola is already in seri-
ous discussions with retailers
about similar tiered distribu-
tion for its CyberSurfr, ac-
cording to Phillips. “If cable
operators want the units sold
through stores, they'll be sold
through stores,” Phillips says.
He estimates the total number
of U.S. households passed
with two-way plant at 15 mil-
lion and growing.

Another sign of the market’s
strength is the number of ven-
dors now entering the market.
IBM is introducing a two-way
integrated Cable Online system
that features a modem operat-
ing at 30 mbps downstream
with a return path of 2.5 mbps.
The estimated cost of the sys-
tem is a pricey $800 per sub,
probably much more than the
average operator wants to pay,
although 1BM expects to be in
trials with the system soon.

At the Western Cable
Show, Digital Equipment
Corp. is trumpeting its cable

nical training
based on its
involvement in
tests with TCI
and Time War-
ner.

Among tra-
ditional cable
suppliers, Scientific-Atlanta
introduced its dataXellerator
last month for $259 per unit,
with a $199 price for deals of
50,000 units. It operates at 1.2
mbps downstream and an ana-
log speed of 28.8 kbps to
insure compatibility with
some customers’ PCs.

Modems with telephone
return paths are likely to be an
increasingly popular option to
enable operators to gain a
foothold in the business with-
out upgrading plant to do it.
Atlanta-based Hayes Micro-
computer is debuting a mo-
dem at the Western Show
with a downstream capacity
of 5 mbps for less than $200
in quantities of 10,000.

Established vendors such
as Bay City Network’s LAN-
city apparently feel the heat
from one-way box suppliers.
LANCcity recently reduced
prices on its popular modem
from $595 to $495, or $395
each for 5,000 units.

General Instrument plans to
get plenty of mileage out of a
hybrid version of its Surf-
board 10060 modem, the Surf-
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Think Global.

Think Zenith
Network Systems.

No need to remind you there's a revolution going on in the worldwide cable
television industry, the speed of which is astounding, if not overwhelming. You can
look at this as a problem or an opportunity. It depends on who you choose to be your
partner in identifying the correct course of action.

Zenith Netwok Systems is one of the innovative leaders helping to shape the
future; a cable industry supplier that understands the demanding technical requirements
of cable, advanced cigital technology, and what consumers want.

We offer a full array of services, industry-compatible products and cutting-
edge technical support. And with our established strategic business alliances, we can
expertly guide you through all the changes and help you take advantage of ail the
unregulated revenue they have to offer. Which means we'll do the legwork in putting
together a full-service solution system, made-to-order to your exact needs.

That's Zenith Network Systems today. Global presence. Individualized support.
Providing the kind cf quick-response, full-service solutions you need now. Today, more
than ever, timing is averything. So think Zenith Network Systems. In this uncharteg,
ever-changing landscape, we're more than merely your compass.

We're the mapmaker. PLUG

For more information on Data Modem Soluticns, call

CABLE MODEM
DIGITAL WIRELESS
ANALOG WIRELESS

HYBRID/ANALOG DIGITAL CABLE
REAL-TIME, TWQO-VWAY ANALOG
DIRECT BROADCAST SATELLITE

DIGITAL VIDEO DISK (DVD)

800-788-7244; for Broadband Cable Solutions call 800-239-0900. 'N TO
THE
POWER
©1996 Zenith Electronics Corporation.
Zenith Network Systems $ a dmasion of Zenith Slectronics Corporation.  CD9651-9 The Quality Goes In Before The Name Goes Oﬁw
®
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board 1100, when it starts
shipping early next year at
$400 per unit. Gl expects 10
ship 300,000 units in 1997,
most with a phone return path,
according 10 Geoffrey Ro-
man, GI senior vice president,
who is encouraged by current
commercial deployments.
“People are aggressively
establishing their own con-
tent. 1t’s not just an access-10-
the-Inierner type of service,”
Roman observes.

But that’s still the prime
selling point among operators
offering the service. And
some observers suggest that
subscribers may not get the
speeds they expect. “If you're
the only user, maybe you will
achieve that speed,” says
Rona Shuchat. *But how
many servers will be able to
deliver at those speeds?”

Most analysts remain bull-
ish on the business, bul some
feel that operators are not
moving as fast as they should

: ed walers.

to 1ake advantage of the mar-
ket opportunity. “They're
being too careful,” says Emily
Green. senior analyst for For-
rester Research. “The cable
upgrades are not happening as
fast as I'd hoped.”

Green is presently revising
estimates from a report pub-
lished by Forrester last year,
which projected cable opera-
tors capturing 7% of the data
delivery markei by the 2000,
with 7 million U.S. house-
holds, for a $1.3 billion busi-
ness. But she also thinks cable
is vulnerable to the introduc-
tion of ADSL service by tel-
cos, particutarly because of
cable’s notoriously bad ser-
vice reputation. “They need to
be sure the service issue is
addressed in this initial peri-
od,” she says.

The resolution of that issue
is just one factor that will
determine the extent of ca-
ble’s success in these unchart-
™

Service, programing slows at AOL

Calle Modena
Comcast brings
@Home to Baltimore

$100 million fiber-optic upgrade under way
omgcast launched a localized version of the @Home cable
online service last week, with a limited introduction in its
Baltimore and Howard County systems.

The service is initially available to subscribers on the Towson,
Md.. hub of the 170,(00-subscriber system. The two systems rep-
resent an aggregate of 500,000 subscribers. Comcast plans to
introduce the service to the rest of the system in phases through

the end of next year, ac-

CONMCAST coding to Roger Keating,

America Online acknowledged last week that its members have been
experiencing slowdowns in the transition to its new subscription deal.

On the pregraming front, things also have been slower than expect-
ed, after AOL canceled a new-season rollout in October.

AOL members were warned by postcard that slowdowns in service
would occur in prime time as it switched to an unlimited access plan for
$19.95 monthly. AOL expects that to continue for two months as it
builds out its network modems to handle additional volume.

Meanwhile, as many as 12 new channels of content will be intro-
duced gradually in the next several months, according to Ted Leonsis,
president of AOL Studios. Leonsis says AOL is “trickling” out new con-
tent that will include a chat channel, enhanced versions of its localized
Digital Cities and a game channel.

“The key strategy last year was to differentiate AOL. Now the strate-
gy is to become a buyer,” he says. AOL will work on new concepts with
existing programing partners, including Time Inc., ABC and New Line
Television. Most recently, it announced a development deal with Bran-
don Tartikoff.

In other news, AOL has struck a deal with Byron Preiss Multimedia
to develop comics online.

The venture with AOL Studios through AOL's Greenhouse develop-
ment studi, will attempt to extend the franchise that Byron Preiss Multi-
media Online Virtual Comics has already established. The two entities
expect to set up a Virtual Comics site on AOL and enhance the present
Website (www.virtualcomics.com).

The sites on AOL and the Web will comprise a library of comics for
downloading, featuring three original interactive comics: “They Call
Me...Skul,” “The Suit” and “The 6.” Virtual Comics uses 3-D spaces
that users can navigate and click-on panels that provide information on
characters.

The joint venture may also produce CD-ROMs, hybrid print/CD-
ROMs and merchandise.—RT

108

o H Comcast vice president for
w (4] L3

online services. Comcast is
g still completing a $100 million
fiber-optic upgrade of the sys-
tem for two-way capability.

Towson was selected for
technical reasons rather than
demographics. Keating says,
but the Baltimore suburb not
incidentalty fits the upscale
profile that cable operators
need o succeed in launching
high-speed services these
days. Comcast’s monthly fee for @Home is $59.95 to non-sub-
scribers, with current cable subs able to to sign up for $39.95. The
price includes use of the Motorola CyberSurfr modems, and Com-
cas! charges an installation fee of $175.

Comcast’s limited launch also is a function of service concerns.
“The reason we’re gradually expanding the footprint is a matter of
keeping up with demand,” Keating says, but he adds, “Our plan is
to be as aggressive as we can in suppoiting a fast rollout.”

The company plans to launch @Home within the next two
weeks in its 150,000-subscriber Sarasota system. It will then
introduce the service in northern New Jersey, suburban
Philadelphia, suburban Detroit and Orange County, Calif., dur-
ing the first halt of 1997. The Sarasota system has been upgrad-
ed, and Keating characterizes it as an “extremely importam”
system tor the company.

In all locations Comcast is creating localized content. In Balii-
more, for instance. @Home includes virtual tours of The Waliers
Art Gallery and material from Baltimore magazine. Comcast aiso
has developed some content in-house.

The other feature that MSOs believe will help drive @Home
is local caching of Web content on headend servers for more
ready access 10 choice Internet addresses. But John Robb, Inter-
net analyst with Forrester Research, suggests that this approach
could come back to haunt the operators. “That only works with
content that’s relatively static,” Robb says. “There’s a chance
that @Home is setting itself up for disaster.”

Although CyberSurfr is the modem Comcast will deploy in
Baltimore and Sarasota. that could change for future launches,
according 1o Keating. He indicaies that Comcast expecis (o
have at least one other source for its modems. ™

Comcast subs in Towson, Md.,
can get a CyberSurfr modem.
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Our Business Is Helping Yours
Launch New Opportunities.

On September 8th, GE Americors launched GE-I,
s newest communications satellite.

So why ts this such excting news?

Because we've just taken satellite communications
lo the next level.

That means your business can be part of a new
programming neighborhood which includes the
SportsChannel Regional Sports Services, NBC and
SportSouth Network.

On top) of that, our new technology improves flexi-
hlity, reliability and powey, while aciually extending
salellite service life.

And we're already planning to taunch GE-2 and
GFE-31n 1997, with GE-4 and GE-5 to follow.

For your overseas business, GE Americom will offer

services on Strius 2, a BSS satellite that wall cover all
of Erope. Just one wo-e opmoriunily for your business lo broaden its horizons.
So give us a calt at (603) ¥87-4230 and let us show you how our communication services can helf) you reach

the night audience, worldwide.

€n ] .
@ GE American Communications
A GE Capital Services Company
Our Busingss Is Helping Yours

WW.QE i americom.info@: n.g
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GTE mainStreet to debut virtual show

i

Full-scale launch, Virtuality coming in January

By Rickard Tederco

TE mainStreet, one of
G the slowly developing
interactive TV vehicles,
moves to what may be anoth-
er level in January with the
planned debut of Virtuality, a
daily interactive video/anima-
tion half-hour for children.
Virtuality will present a
combination of full-motion
video and animation, all
beginning in a virtual magic
shop, with kids interacting
with content at every turn in
the experience. Each child
who logs on with the main-
Street remote at the beginning
of the show is addressed indi-
vidually and is prompled to

negotiate mazes, solve puz- :

zles, answer quizzes and learn
magic tricks.

Along with the magic shop,
Virtuality presents an envi-
ronment that includes a 3-D
castle, library, arcade and
museum. The edutainment
content is to be refreshed
daily, according to a main-
Streel spokesperson, through
GTE’s virtual studio in Santa
Monica. Calif. The MediaLab

in Paris is working on the pro-
ject, contributing a character
named Sparky the Dragon,
among other content.

GTE is not saying just how
much the development will
cost, but it is certainly the
most ambitious mainStreet
will have been since
its less than scintillat-
ing launch on cable in
1994.

Other content be-
ing added to the Kids
World area of main-
Street includes fun-
Time, a proprietary
set of games devel-
oped for preschoolers
and early-grade stu-
dents. FunTime in-
cludes Animal Mix
Up, an area where kids are
able to morph new creatures
out of various animal body
parts, and Lost & Found, an
interactive hide-and-seek
game adapted from a GTE
Interactive title for PC.

For older users, there will
be Word Blazers Jungle
Adventure and Explore Inn, a
virtual environment offering

GTE's content
providers at the
Medialab in
Paris (below)
are offering a
character
named Sparky
the Dragon for
introduction on
GTE’s main-
Street next

five “tours” 10 examine the
lives of insects, sea creatures
and dinosaurs. The tours are
being created from images
and sounds in exhibits main-
tained by the Los Angeles
Museum of Natural History.
Kids World recently added an
interactive mystery dubbed
Ace Wraps the Case, in which
users Iry to help a 12-year-old

Meet Jack

Playing off its CD-ROM success,
Berkeley Systems debuted an off-
beat netshow last week called You
Don't Know Jack.

You Don’t Know Jack
(www.bezerk.com) offers an eclec-
tic mix of tongue-in-cheek trivia
questions in an immersing experi-
ence about 20 minutes long. The
announcement of the netshow's
live debut contained a characteris-
tic query: If the famous statue
called the Aphrodite of Melos

from getting the job?

applied for a job at Hooters, what might prevent her

It's all multiple choice, interspersed with full-
screen, full-motion animation ads laced in every five
questions. Players can compete with each other,
sharing a single keyboard, or play solo.

Berkeley, perhaps best know for its Flying Toaster

SH

Berkeley Systems’ Website
offers an eclectic mix of
trivia questions in its You
Don’t Know Jack game.

| Winblad in Emeryville, Calif

By mid-January, Berkeley pfans to juice up Jack
with topical questions. And it plans 1o introduce as
many as five additional games, including a sports trivia
game, a word game and a mystery, during 1997.

The full-screen, animated ad spots could be a big
draw, in comparison to the banner ads that typify the
online environment. —RT

screen saver, claims to have sold
500,000 copies of Jack in CD-ROM
form in the past year. The Berkeley,
Calif —based company has been
around for nearly a decade and
enjoys the backing of several ven-
ture-capital firms led by Hummer

The company figured the game
was a natural for the 'Net. “Jack is
ideally suited to combine a tradi-
tional gaming format with what
can be done online,” says Chris
Deyo, Berkeley's vice president of
marketing.

110

reporter character,
Ace Brown, tackle a
writing assignment by
solving mysieries.
For adult users,
mainStreet plans 1o
adapt 29 episodes of
Health Quiz, a series
featuring meteoroto-
gist Dr. Frank Fields.
for interactive use,
with intros by an ani-

mated robot and ratings for
each person taking the
quizzes,

GTE mainStreet debuted in
Clearwater. Fla., in a limited
rollout that will segue into a
full-scale launch of the inter-
active TV service in first
quarter 1997.

The service is presently
being offered 10 GTEameri-
cast customers on its Clear-
waler system in tandem with
HBO or Showtime for a limit-
ed period at no additional
charge. GTE expecis 10 make
the service available to 20.000
households by the end of nexi
year.

GTE mainStreet consists of
nine areas of inieractive con-
tent, including stock quotes,
local and national news and
information, play-along
games and interactive chil-
dren’s content. Local content
in the Clearwater service will
feature a guide 10 entertain-
ment in the Tampa area.

Using a dedicated remote-
control unit, mainStreet users
can play versions of Jeopardy
and Joker's Wild, and QB-1, a
play-atong NFL game.
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Fox flies intoPhiIIy_ skies

Affiliate launches new chopper with gvrosiabilized camera

|

By Glen Dickson B —=

TXF(TV), the Fox O&0O
in Philadelphia, hits
the skies next week

with a new. state-of-the-art
ENG helicopter. adding anoth-
er player to a competitive aeri-
al news arena.

The Astar 350B chopper is
the station’s first news bird
and features a nose-mounted
gyrostabilized camera unit
trom FLIR Svstems Inc. WTXF
is leasing the chopper for an

WTXF’s new Astar 3508 helicopter with nose-mounted
gyrostabilized camera, The station starts a lwo-week ‘Name
the Chopper’ viewer contest today (Dec. 9).

camera unit, which houses a
Sony Beta camera and a Fuji
non 36x zoom lens with a 2x
extender. The camera has an
etfective zoom ratio of 72:(
and a full 360 degree field of
vision. which will be used to
provide up-close traffic
reports for Good Day
Philadelpliia, WTXF's morn-
ing show. and live shots of
breaking news throughout the
day. Starting Jan. 2. the sta-
tion will have a tratfic
reporter on-board for Good

estimated $500.000 a year through a
multiyear arrangement with West
Coust Helicopter of Van Nuys, Calif..
which also will provide pilots.

Wysong Enterprises Inc. of
Blountville, Tenn., performed the elec- |
tronics integration for the chopper.

which includes a custom video switcher,
audio mixer and three additional point- |
of-view cameras; a tail-mounted Elmo
“lipstick” camera and two in-cabin Sony
DXC-950s 10 capiure on-board talent.
The centerpiece of the wTxF chopper
is the nose-mounted FLIR UhlraMedia

Day Philudelphia coverage.
The station

viewer coniest 10 nume the chopper.

Multiplexing heats up at Western Show

imedia, DMV to show their wares |

Statistical multiplexing should be a buzzword at the |
Western Cable Show this week, as the rapidly develop-
ing compression technology allows cable and DBS
providers to get the most out of their existing bandwidth.

Imedia, the San Francisco start-up that is providing sta-
tistical multiplexing for TCI's Headend in the Sky (HITS),
will demonstrate its first live satellite transmission using its
24:1 StatMux compression technology directlv from TCl's
Nationat Digital Television Center in Denver. |

Imedia also wilt debut its CherryPicker, a demultiplex-
er/remultiplexer that allows local cable operators to pick
out 24 digital feeds across multiple transpanders and
detiver them in a single 6 mhz analog channel (BaC,
Nov. 18). The CherryPicker will also allow operators to
do locat ad insertion on the digital streams.

Digi-Media Vision (DMV), the UK-based News Corp.
subsidiary that is handling compression duties for
ASkyB, will introduce its Reftex product to the U.S. mar-
ket at the Western Show. Reflex is a new stetistical mul- |
tiplexing system designed to work with DMV's proven

System 3000 MPEG-2/DVB encoders.

DMV Managing Director Dr. Mike Windram is confi-
dent that Reflex, which uses a data rate from 700 kilo-
bits per second up to 15 megabits per second, depend-
ing on picture requirements, can achieve the same
compression ratios as Imedia. “| believe that DMV for
any given compression ratio, whetheritbe 10to 1, 15to
1, or 24 to 1, can give better results with this kit than any
other real-time encoding systems,” he says.

DMV’s approach is different from Imedia’s, says
Windram, in that Reflex's multiplexing process is
linked directly to the encoding process: the Reflex unit
directs the encoders to trade bit rates between each
other. Imedia’s StatMux system separates the com-
pression step from the statistical multipiexing step by
shifting packets of extra data from one multiplexed
stream to another.

The two companies know each other well, says Win-
dram, and exhibited together in the Silicon Graphics
booth at NAB "96 using SGI's supercomputers.  —GD

is promoting the
newschopper through a new ad cam-
paign, which mimics spots for the movie
“Independence Day.” and is launching a |

According 10 Roger LaMay. WTXF l

www americanradiohistorv com

111


www.americanradiohistory.com

Technology

C-Cube Microsystems launches its AVia MPEG-2
set-top chipset at the Western Show this
week. AVia includes two difterent
decoder and transport chipsets aimed at
serving both high-end, “feature-rich” set-
tops for the telco and cable markets and
more basic integrated receiver/decoders
(IRDs) for DBS applications.

“We're looking to help suppliers pro-
vide an interoperable set-top for differ-
ent markets,” says Alex Daly, C-Cube’s
vice president of marketing. A company
“can build a single set-top box and drop in
different chips for more functionality.”

For high-end applications such as americast,
the telco venture for which C-Cube subsidiary DiviCom
is helping to design chips, the company is marketing
the AVia-502 Advanced Audio/ Video Set-top Decoder
with Dolby AC-3 audio and the AVia-GTX Advanced
Graphics Transport /0. Daly says this combination
will provide a more graphical user interface and pave
the way for DVD (digital versatile disc) functionality
and Web browsing in the set-top.

C-Cube unveils new set-top chips

“There's a lot of interest for a converged DVD
and set-top box solution, and that should come
out in 1997 or 1998," he says. “Our product
will support that.” |
Daly adds that the August 1996 acqui-
sition of DiviCom should strengthen C-
Cube’s position in the cable/telco set-top
market as DiviCom sells commercial
IRDs to headends. “It's a unique vantage
point,” he says. “We can sell the head-
ends [with DiviCom !RDs] and also do the
specification of the set-top box.”
The combination of the more basic
AVia-500 MPEG-2 Audio/ Video Set-top
Decoder and the AVia-DMX Transport Demultiplex-
er will be aimed at DBS applications, where price is
often the biggest factor in winning consumers, says
Daly. C-Cube chips already are used by DBS pro-
grams such as PerrFecTv in Japan and AlphaStar in
the U.S.
Daly says that consumer electronics companies JVC
and Zenith (which is supplying set-tops to americast)
| are interested in the new AVia chips. —GD

vice president/GM, the station is invest-
ing in the high-tech helicopter to keep
pace with market rivals wpvi-Tv and
wcCAU. The ABC and NBC 0Q&0s both
have Astar choppers with GyroCam
gyrostabilized units from Aerial Films.
“Qur defining moment came back in
April,” LaMay says. “There was a
flood, and two kids were stuck in 4 tree
in a creek. Channel 6 [wpvi-Tv] was the
only one with a gyrostabilized camera,
and they absolutely destroyed every-
body with ﬁ1eir coverage. They had
closer, better and steadier pictures than
anyone else—there was no compari-
son. That was the day we said, ‘We
have to get this.” "
wPvI-Tv started using its gyrostabi-
lized camera in late March, according
to news director Dave Davis, while
competitor wCAU launched its new
GyroCam-equipped Astar in late Sep-
tember, says Jim Barger. wCAU manag-
er of news operations and engineering.
Barger says that wCAU's new chop-
per not only provides good pictures but
its Broadcast Microwave transmission
system has proved handy in relaying
microwave feeds from land-based
ENG crews at distant locations. wCAU
used that capability to cover the recent
story of two leenagers accused of leav-
ing a newborn baby in a Wilmington,
Del., dumpster. The baby died.
Fellow flyer kyw-Tv, the CBS
0&O0, currently uses a hand-held cam-

operations and en
also is considering
bilized unit. “Thre

Wysong says that

past year have had
eras. He says that h

| By Glen Dickson

| s

GE Americom

domestic Ka-band
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our market have one now, so we're
thinking about it,” says Chase.
Wysong Enterprises President Steve

GE Americom forms
Ka-band plan

Aims to provide fast Internet access

atellite operator GE Americom
plans to use new high-frequency
Ka-band satellites 1o provide
wideband access to the Internet by 2000).

three international Ka-band orbital
slots—which cover Europe, the Middle
East and Asia—and has filed tor two

FCC. The Princeton, N.J.-based com-
pany wants to use Ka-band birds on the |

era with a Canon stabilizing lens in its | ings over airplane crash sites are one
Bell Jet Ranger chopper. But according
to Jim Chase, director of broadcast

reason that stations are investing in the
expensive systems. which start at |
$250.000-$300.000. Both wrOR-Tv, the
CBS 0O&O0O in Miami, and wNBC(TvV),
the NBC 0&0O in New York, used
gyrostabilized systems to their advan-
tage in their respective coverage of the
Valulet and TWA disasters.

But Wysong hints that basic ratings
competition may be the biggest driver.
“Once one station has it, it seems every-
body else rushes to get one,” he says. =

gineering. KYw-Tv
going 1o a gyrosta-
e of the stations in

six of the 12 news |

gyrostabilized cam-
igh FAA flight ceil- |

| 28 ghz frequency to provide both a
wideband pipe to cable headends offer-
ing Internet access via cable modems
and direct Internet connectivity to
home users with small Ka-band dishes.
“Ka-band transmission is very well
suited to project the Internet into areas
where wideband terrestrial is not feasible
or economical,” says John Esposito, GE
Americom project leader for Ka-band.
Esposito and Rick Langhans, GE
Americom vice president of technolo-
gy, say the small spot beams of Ka-

has been granted

positions with the

www.americanradiohistorv.com



www.americanradiohistory.com

L iy ) i e A e T

e e e
|
i

TPt iyt
O P e b b e

Lrising at

Tektronix
/S

Star: with today’s hottest newstoom automation
and editing software. Add hardware and systems
axpertise unmatzhed in the industry. The result is
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Jechnology—

Individual requests from cable
modem subscribers. such as download-
ing a Web page, would also go through
the Ka-band satellite network, which
would give a much faster response 1o the
headend than standard phone lines, says
[ Langhans. Or a home user could use a
receive-onty dish (which might cost
$500) to receive direct data downlinks.
and use the existing cable or telephony
network 10 make an upstream request.

For non—cable modem subscribers,
more expensive transceiver dishes
(closer to $1,000) would allow Internet
users to uplink data requests and down-
link data downloads directly from GE
Americom’s Ka-band birds. That sort
of Ku-band link also would allow for
high-quality home videoconferencing,
Langhans says. Other future Ka-band
applications could be electronic com-
merce and video on demand.

“A lot of things that died in the pay-
TV effort might come into play with a
common phone call and Ka-band satel-
lites,” he says. ]

offer a4 switched point-to-point service |
with a very wide bandwidth.” '
Esposito says that the Ka-band
architecture will allow GE Americom
to break each spot beamn into nine indi-
vidual channels, providing cost-eftec-
tive wideband connectivity for nine
major ISPs (Internet service providers).
“They’ll be able to command a 40
mbps data stream entirely for Internet
return,” he says. “There’s the potential
to bypass the terrestrial bottleneck.”
Since cable headends are satellite-
ready, they will be the focus of Ameri-
com’s Ka-band push, Langhans says.
“After a cable operator does an HFC
[hybrid fiber/coax| upgrade, how does
that headend keep its data server
stocked?” he asks. "That’s the way that
we see Ka-band satellites having a big
impact. This way, the cable headend
doesn’t have to go through the phene
company for a dedicated dataline. We'll
group those unaffiliated headends and
give them sports, news, weather and
stock updates on a fixed update basis.”

band transmission are amenable to on-
board switching and processing, and
the planned satellites will have
advanced data processing to take
advantage of that capability. That will
make Ka-band transmission different
from today’s “bent pipe” Ku-band and
C-band applications, where “what
comes up, goes down,” says Langhans.

“Most will be able to utilize on-
board processing,” he says. “They’ll
have a demodulator aboard to convert
the incoming signal to ones and zeros
and then switch it to a downlink beam.”

Langhans says one Ka-band orbital
slot, with a bandwidth of 1 ghz assigned
to it, will allow GE Americom to cover
the U.S. with 44 separate beams. “With
the small spot beams, we can reuse fre-
quencies by a factor of up to 22 times
per orbital slot [compared with two
times for Ku-band],” he says. “You get
a cheaper bandwidth on a switched
basis, where you're not always broad-
casting the same signals. We can set up
circuits between different points, and

Cutting Eage

By Glen Dickson

The Game Show Net-
work, a Sony Pictures
Entertainment company,
has started a launch-

times faster than conven-
tional phene lines. Direct
Internet will use one-half
of a transponder on the
PAS-2 Ku-band North-
east Asia beam, which
provides coverage of
Japan and neighboring
countries. Internet infor-
mation will be uplinked to
PAS-2 from PanAmSat's

Elaine Parrish, Game
Show's senicr vice presi-
dent of affiliate sales and
marketing, says the Video-
Store incentive plan

sfull Motton I

sBrosdcast austity

g;kseesthm:r:%o teleport in Napa, Calif., Boveity rrse eabx Sl
cash induce- where Hughes Network Ozone’'s TVFX CD-ROM series

Systems will install equip-
ment to connect Direct

offers high-quality stock

ments for car- elements and film effects,

The Game Show Network will give away
Sony VideoStore digital ad servers as a
launch incentive.

incentive program for
MSOs and cable operators
in which it will give a Sony
VideoStore MPEG-2 digital
ad insertion system free to
each new-system launch
of 75,000 subscribers or
more. The Sony system,
which uses Channeimatic
software, can be scaled to
support 12-36 channels of
insertion and is worth
$300,000-$750,000.

riage. "We're pro-
viding the opera-
tors with a piece
of equipment we
know they want,
and we're getting
another Sony
product into the
system,” says Parrish.

PanAmSat will provide
DirecPC subscribers in
Japan with Internet access
from its PAS-2 Pacific
Ocean Region satellite.
The DirecPC service,
offered by Direct Internet
Corp., will deliver internet
data directly to subscribers
via small rooftop dishes at
speeds more than 20

internet to a major U.S.
internet backbone. Tokyo-
based Direct Internet,
established earlier this
month, counts Hitachi
Cable, Japan Telecom,
Sony Music Entertainment
Japan and Parallel Tech-
nology as its major share-
holders.

Broadcast design firm
Ozone Inc. is targeting
desktop animators and
editors with its TVFX, a
series of CD-ROMSs of
broadcast-quality stock
elements and film effects.
Each TVFX clip is a royal-
ty-free, full-motion Quick-
time movie originally shot

on film and digitally trans-
ferred with JPEG compres-
sion at both full-screen and
preview resolutions. Vol-
ume 1, Texture FX,
includes 12 seamless,
loopable backgrounds
including blowing cloth,
calm water, white water,
bubbles, ripples and con-
fetti, plus a variety of light
effects and reflections. Vol-
ume 2, Edit FX, features
30 clips including an array
of film flashes, snow, tran-
sitional wipes (drips, sand,
spill, etc.) and various
monitor effects. Future CD-
ROMs will feature keyable
effects.

i
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See last page of classifieds for rates and other information

RADIO

HELP WANTED SALES

Grow with us in Chicago! You: experienced,
successful, and sick of having your list cut; tired
of continuous ownership and format changes,
LMAs, JSAs and BS! Us: growing Radio rep firm.
1997 goal: build a great new Chicago sales of-
fice, thriving on the challenge, sharing the re-
wards. Resume, earnings history to: President,
Box 01015 EQE.

General Sales Manager, Jacor, Si. Louls.
KMJM-FM/KATZ-FM/KATZ-AM, St. Louis' Urban
Trombo seeks an experienced, aggressive, sales
professional to lead our Sales Department to the
next level of greatness. The person selected
must be able to manage, lead, motivate and train
our large and talented sales staff. Must be expe-
rienced in goal attainment, inventory control, new
business development, and alternative revenue
streams. Rare opportunity and great compensa-
tion including 401K package. The best company
with great people, and outstanding facilities.
Urban radio experience a plus. Rush resume to:
Mr. Lee Armstrong Clear, VP/GM, Jacer Broad-
casting of St Louis, Inc., 10155 Corporate
Square Drive, St. Louis, MC 63132, Jacor Broad-
casling is an Equal Opportunity Employer.

Genera! Sales Manager - WJYE-FM, American
Radio Systems in Buffalo, New York seeks an ag-
gressive, proven leader for Western New York's
fop-rated AC sfation. Candidates must have a
minimum of 3-5 years sales management experi-
ence. Ability to train, price, manage inventory and
develop non-traditional revenue a must. Fax in-
formation to: Brian Lang, Director of Sales,
American Radio Systems, Buffalo, WJYE-FM,
(716)852-0537. No phone calls, please. Amer-
ican Radic Systems is an Equal Opportunity
Empiloyer.

Account Executive - “The Fan,” SporisRadio
1460 WBNS. Generate revenue for the radio sta-
tion through the development of new clients for
the radio station. Maintain and increase invest-
ment levels of existing clients. Establish and
maintain a close working relationship with those
clients. Develop creative ideas to increase sales
activity. Coordinate the process of getting a client
on the air and keeping them on the air from the in-
itial contact through the follow-up. Additional re-
sponsibilities include involvement with station pro-
motions, remote broadcasts, and client entertain-
ment. Will report directly to the General Sales
Manager. Must have well developed oral and writ-
ten communication skills. High school diploma re-
quired, some college preferred. Minimum of one
year radio sales experience preferred. Strong
sports background and knowledge important.
Some computer knowledge helpful. Apply in writ-
ing only to: RadiOhio, Inc., Business Office -
#175, 770 Twin Rivers Drive, Columbus, OH
43216. Qualified minorities and women are en-
couraged to apply. WBNS Radic is an Equal Op-
portunity Employer. We are a smoke free and
drug free workplace.

Account Executlve; Unique opportunity to join
the leading station in a fast growing market.
We're looking for a motivaled salesperson with
agency, media or broadcast experience. WFLS is
a well established country station with a first
class facility and a great benefits package
located in the Washington, D.C. DMA. Applica-
tions are available at WFLS Radio, 616 Amelia
Street, Fredericksburg, VA 22401, or send re-
sume to same, atin: Human Resources. Equal
Opportunity Employer.

SITUATIONS WANTED MANAGEMENT

Seeking General Manager/Sales Manager posi-
tlon in small market. Willing to relocate. Experi-
enced. Ted 212-421-7699 or 212-888-7347.

GM/GSM with 20+ years experience seeks a
new challenge in Midwest or Houston area.
Available immediately. (312)927-2857 or
(281)338-0898.

HELP WANTED
FINANCIAL & ACCOUNTING

Radio Business Manager. Multi-division radio
station in major market. Radio broadcast experi-
ence preferred. Strong accounting and financial
background necessary 1o assist growing compa-
ny advance its broadcast related divisions. Fast
paced environment, excellent growth potential, ex-
celient communication, interpersonal and organi-
zational skills required. Cover letter and resume
to: RadiOhio, Inc., Business Office #176, 770
Twin Rivers Drive, Columbus, CH 43215.
Qualified women and minorities are encouraged
1o apply. EEQ. Smoke and drug free workplace.

TELEVISION
HELP WANTED SALES

JCOMMERCIAL

At}

¥ &

DIRECHIOR

erging Direct-to-Home Satellite
E;roadcast Company seeks a sea-
soned Sales person to establish,
grow and cultivale programming services in
M.D.U.s and commercial establishments.
Ideal candidate will have 5-7 years experni-
ence with a major content provider, excel-
lent contacts, and the ability to work in a
fast-paced, start-up company. Additionally,
this person will be traveling, extensively and
setting up regicnal distribution networks and
hiring a regional sales force. In return, we
offer excellent company benefits, including
401k and Profit Sharing. Interested candi-
dates should send salary history and
resume to: Department H.R./MDU,
ASkyB, 1211 Avenue of the
Americas, New Yorik, NY 10036.

M.D.U

- -

GENERAL SALES
MANAGER

ABC7 Los Angeles is looking
for an experienced and
Sales
Manager with a proven track
record of sales success in both
new and existing business.
Qualified applicants must be
able to demonsirate excellent
sales management techniques,

dynamic  General

strong organizational skills,
ond be a wiz at inventory
management. Prior experience
as a national, local or General
Sales Manager in a network
environment is required.

Please send your resume
to: Human Resources,
ABC7, Dept. GSM BC-

12/2, 4151 Prospect
Avenvue, Los Angeles, CA
90027. EOE. No phone
calls please.

KABC LOS ANGELES

Local Sales Manager - WABM-UPN, the fastest
growing station in Birmingham is seeking an ex-
perienced leader to head the iocal sales team.
Candidate must be a good motivator and coach,
proficient in the development of new business,
and have expert control over inventory and pric-
ing. Experience with qualitative research and
Tvscan is a plus. Send resume and references 1o:
Ben Kulikowski, 651 Beacon Parkway Waest,
Suite 105, Birmingham, AL 35208.

Account Executive. Washington, DC's only 24-
hour news station, Newschannel 8, is seeking an
Aocount Executive with two years of radio, televi-
sion, or cable sales experience. Great benefits
ard high commission. Please send resume ta:
HR, 7600 D Boston Blvd., Springfield, VA 22153
or Fax (703)912-5599. EQE. M/F.

116
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General Sales Manager. WHOI-TV, the ABC affil- 1
iate in Peoria, lllinois has an immediate opening for
an aggressive GSM/NSM. Must be strong in inven-
tory control, research, motivation and new busi-
ness development. Send resume and references
to Sheryl Jonsson. General Manager, WHOI-TV,
500 N Stewart Street, Creve Coeur, Il. 61610 EQE I

Leader, Motivator, Innovator. Max Media Pro-|
perties in Syracuse needs a General Sales Man-|
ager 1o run the sales, traffic and research func-
tions for our TV combo. WSYT is an established
FOX affiliate taking large shares of the market
and WNYS is the newly energized UPN affiliate
with Big East and Syracuse University sports.
Prefer local and national sales background with a
minimum 4 years experience in management

we will pay you well for it. Please send resume
and salary history to L. Gray, WSYT, 1000
James Street, Syracuse, NY 13203. EQE. M/F.

Sales Marketing Manager: WCPX, CBS Or-
lando. The successful candidate will implement
special projects and evenis, generate new and
non-traditional sources of revenue through
creative new business development and sales pro-
motions. Will work closely with local and national
AE's and serve as liaison between all depart-
ments as it relates to implementing projects. The
individual will coordinate the website, interactive
phone system, station magazines, and produce
sales support collateral. Must be creative, ag-
gressive and comfortable interfacing with clients
on all levels. Television experience preferred.
Please send resumes 10 Howard Zeiden, Director
of Sales and Marketing, WCPX-TV, 4466 John
Young Parkway, Orlando, FL 32804. Fax‘
{407)521-1208. No phene calls, please. EQE. M/F.

National Sales Manager: WBDC-TV 50, Wash-l
ington, DC, a fast growing Tribune managed WB

affiliate station in the seventh largest market in

the country, is seeking a dynamic, self motivated,

organized, professional with top communication

and presentation skills who loves to travel and un-

derstands and appreciates the “Customer First”

philosophy. Candidates need to have a minimum

of three years of national sales at a station or rep

firm, a proven track record for attaining sales

goals, working knowledge of assisting in the

managing of inventory, and the ability 10 maintain |
and build relationships with the national buying/l
rep community. Knowledge of Enterprise,

Scarborough, and BMP a plus. No phone calls.

EQE. Please fax your resume to; 202-337-8610

or mail to: WBDC-TV 50, Attn: Personnel, 2121

Wisconsin Avenue, Suite #350, Washington, DC

20007.

Sales Marketing Manager: WCPX, CBS Or- |
lando. The successful candidate will implement |
special projects and events, generate new and
non-traditional sources of revenue through
creative new business development and sales pro-
motions. Will work closely with local and national
AE's and serve as liaison between all depart-
ments as it relates to implementing projects. The
individual will coordinate the website, interactive
phone system, station magazines, and produce
sales support collateral. Must be creative, ag-
gressive and comfortable interfacing with clients
on all levels. Television experience preferred.
Please send resumes to Howard Zeiden, Director
of Sales and Marketing, WCPX-TV, 4466 John
Young Parkway, Orlando, FL 32804. Fax
(407)521-1208. No phone calls, please. EQE. M/F.

Classifieds

Minority Broadcast Sports/Sales Position.
Southeast television production company seeks
energetic self-starter for broadcast and program
development service and sales. Target markets in-
clude African-American live sports events and en-
tertainment events. Must possess thorough
knowledge of Black College Sporis, the African-
American television market, television and
sponsorship sales. Degree plus minimum 2 years
experience in television, programming or
sponsorship sales. Please send resume 10 Box
01011 EOE.

HELP WANTED TECHNICAL

COMPUTER
SYSTEMS
ADMINISTRATOR

WILS-TV, the ABC owned station in
Chicago, hos on excellent rhunity
available for an experiencej computer
systems professional who will assist in
the installafion and maintenonce of
LAN-based systems far News. You
will alsa be respansible for the
maintenance of station’s web site.

Applicants must have a Bachelar’s
degree in Camputer Science ar
extensive camputer training. PC/
netwark expertise in Navell and

Windows NT server environments is
essential and o goad warking
knowledge of DOS, WIN 3.11, WiN
95 and MAC plafforms is necessary.
TV newsroom esperience would be
a plus. You must be available ta

work nights and weekends.

Please send yaur resume to:
K. Hassan, WLS-TV, Dept. BC,
190 N. State Street, Chicago,
IL, 60601. No phone calls,
please. Equal opportunity employer.
M/F/D/V.

Television Assistant Chief Englneer. Great op-
portunity, with immediate opening for experi-
enced engineer at group owned leading NBC sta-
tion in beautiful Monterey County, California.
Looking for candidate with educational back-
ground in broadcast engineering and five years
maintenance experience. Need strong in-
terpersonal skills. Duties include: maintaining and
trouble shooting VHF transmitter, microwave and
studio equipment, including computers, building
equipment and proprietary broadcast equipment.
Ability 1o work with minimal supervision a must.
EQE. Fax resume to Antonic Castro, Dept. A,
KSBW-TV, (408)424-3750.

|

Engineer. Roscor Corporation, a world leader in
communication systems engineering and integra-
tion, has unique opportunities for engineers with
solid background in television systems,
transmission systems and satellite communica-
tions systems design. Opportunities require appli-
cants 1o travel and/or live abroad. A minimum of
5 years experience and engineering degree are
required. Send resume to Roscor Corp., 1061
Feehanville Drive, Mt. Prospect, IL 60056, of fax
them to 847-803-8089, to the attention of V.
Schwantje.

Satellite Truck Operator. WKRN-TV, the ABC af-
filiate in Nashville has an immediate cpening for
a Satellite Truck Operator. We are fooking for an
aggressive, highly motivated individual. The ideal
candidate will have a commercial driver's license
with the ability to set-up and operate KU band
satellite truck under deadline pressure. Minimum
of three years experience at a commercial televi-
sion facility, with a background in electronic trou-
bleshooting and maintenance. Must also possess
the ability to operate and maintain ENG
microwave trucks. Candidates should expect
some travel with this position. Please send a re-
sume to Dirk Mooth, News Operations Manager,
WKRN-TV, 441 Murreesboro Road., Nashville,
TN 37210. WKRN-TV is a division of Young
Broadcasting and an Equal Opportunity
Employer. Women and mincrities are en-
couraged to apply.

Maintenance Engineer: Christian TV station
seeks Full-Time Maintenance Engineer. This posi-
tion requires maintenance and repair of broad-
cast equipment to the component level. UHF
transmitter experience helpful. FCC or SBE centi-
fication a plus. Send resume and salary require-
ments to WDLI TV-17, Trinity Broadcasting
Network, 6600 Atlantic Bivd. N.E., Louisville,
Ohio 44641. An Equal Opportunity Employer.

Hands-on, experienced television Studio
Engineer to repair of videotape and other studio
equipment 1o component level. Resume, salary
to: Jerrell Kautz, CE, WCBI-TV, Box 271, Col-
umbus, MS 39701. Fax 601-329-1004, E-Mail:
jkautz@wcbi.com

Chief Engineer for aggressive ABC-TV affiliate
just north of Kansas City. At least five years tele-
vision experience and good people skills re-
quired. Top notch maintenance engineers with com-
puter knowledge and management abilities wii
be considered. Please send resume to EEQ Of-
ficer, KQTV, P.O. Box 8369, St. Joseph. MO
64508 or fax to (816)364-3787.

Wanted Chief Engineer. Quality oriented,
Southeast-based TV group has a rare opening
for an experienced television Chief Engineer.
Candidate must have a strong, established tele-
vision engineering and management background.
Position requires a thorough knowledge of UHF
transmitters, RF systems, ENG microwave
systems, and TV studio equipment. Must be well
versed in digital and computer systems. SBE cer-
tification preterred and strong people skills a
musl. Employer would consider an exceptionally
adept candidate currently in an assistant chief
position that is ready to move up. EEO employer
encourages applications from females and
minorities. Send resume with references to Box
00865 EQE.

| —
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HELP WANTED MANAGEMENT

LOLUMBINE Jd

World Wide Media Solutions

EXECUTIVE

Denver, CO

Columbine JDS Systems is the leading provider of media software
and services. With a client base of over 2,000 broadcast and cable
stations throughout the world, we provide technical solutions to buy-
ers and sellers of advertising time within the electronic media mar-

ketplace.

www.cjds.com. EOE

We are seeking a qualified, highly motivated Executive to implement
our large radio group's Sales and Traffic Solution, Wide Area Network
(WAN), Radio Management, and Systems Integration experience a
plus. This position is located in the Denver area.

We offer a competitive compensation and benefits package. For
immediate and confidential consideration, please send resume to:
CJDS, 1707 Cole Boulevard, Golden, CO 80401, USA, FAX
to: 1-303-237-0085, or E-Mall to: Jspeckma@cjds.com.
For additional information, our home page can be found at

Generat Manager. The owner of WKJG-TV, NBC
affiliate in Fort Wayne, Indiana, is looking for a
broadcast professional to be the new General
Manager. We are locking for a manager skilled in
leadership with detailed knowledge of news, pro-
motion and sales as well as budgetary and finan-
cial controls. Applicants should have a minimum
of ten years in broadcasting with two years as a
sales, news or promotion depariment manager.
We are an Equal Opportunity Employer. For con-
sideration please submit cover letter, resume and
references to Joseph A. Cloutier, President,
WKJG-TV, 2633 WestState Boulevard, FotWayne,
Indiana 46808-3930.

Wanted: EOE in small market in NW needs Sta-
tion Manager with strong local sales background,
ability to recruit, hire, train and motivate a must.
Send confidential resume and salary require-
ments to Box 00937.

HELP WANTED MARKETING

BROADCAST & CABLE MEDIA EXPERT
Seasoned pro only. Must have experience and success
in sourcing & buying paid TV programming media as
well as negotiating new program deals with broadcast
or cable networks. Position is project consuliant in
launching new television series with oppty. to be parto
the executive production team. NYC area prefd. Mail
or fax resume to: HR Murketing, Inc. 36 East 23rd St.
8th Fl. NYC, NY 10010. Fax: (212)477-8649.

Marketing and Research Coordinator, WABC-
TV: Seeking a responsible, motivated, organized
and detail-oriented individual to suppeort the
Marketing and Research Departments on various
projects including new business development,
the creation of marketing and research pres-
entations and materials, coordination of internal
and external production of marketing programs,
fulfillment on promotions and events, and the
maintenance of project records. Ability to work un-
der pressure and with deadlines, good follow-
through, strong phone, people and writing skills
are a must! Some overtime required. Working
knowledge of Microsoft Word, Excel, Harvard
Graphics and other programs; the Internet and
BIAS preferred. College degree and broadcast/
station/production experience preferred. Please
send resume: Nancy Jordan, WABC-TV, 7 Lin-
coln Square, 5th Floor, New York, NY 10023-
0217. No telephone calls or faxes please. We are
an Equal Oppeortunity Employer.

Marketing and Promoticn Manager. WFMY-TV,
the market's news leader is seeking a dynamic
Marketing and Promotion Manager to lead and
manage the creative direction of our station's
marketing and promotional efforts. Candidate
must be a hands-cn team player with strong
leadership, communication and administrative
skills. Must have a demonstrated ability to devel-
op and execute effective creative Strategies in a
geographically challenging and very competitive
marketplace. At least three to five years minimum
expearience in a similar role and a college degree
in Marketing, Adventising, Broadcasting and/or
Journalism preferred. Send resume to: Deborah
Hooper, General Manager, WFMY-TV, P.O. Box
TV-2, Greensboro, NC 27420. EOQE.

HELP WANTED NEWS

KSTP-TV iv looking to add two of 1he
comntry's top Jonrnadist 1o it's aggressive,
award-winning ream. We need a General
Assignment Reporter Job #152-96 with

that killer combination of fair and aggressive
~tory enterprising <kills. high-impaet writing
aned ddynamic live <hot abilities. + years
television reporting expericuce necessary.
Bring us vour talent and motivation and
vou'll get 10 work with =ome of the top

producers and  photojournalists in the
cotntry! We are also looking for a proven
Investigative Reporter Job #218-96. Can
vou get 1o the core of a high-impact story and
deliver the goods? I von can. we've got the
talent andd technology vou'll need 1o deliver
top of the line pieces, Send non-returnable
tapes and resumes to:

RSTP-TV

Human Resources
3415 University Avenue
St. Paul. MN 55414

KESTPFFTV

Vo phionte calls please. Egual Opportunity Enplover

Will train to be a News Producer! If you have
experience as a writer, as an associate producer,
we will teach you how to become a full-time
newscast line producer. If you're highly
motivated, this is the place to be!l! Candidates
should send resumes to Box 01013 EOE.

Weather Anchor/News Reporter - NBC2 in
beautiful, historic Charleston, SC still locking for
a person who will anchor weekend weathercasts
and report three days a week. Some experience
required. Resume, references and VHS tape to
News Director, WCBD-TV, P.O. Box 879,
Charleston, SC 29402. Drug test mandatory.
EOE. M/F. Telephone calls will disqualify you.

Videographer: Expanding Detroit production
company seeking creative, quick thinking photo-
journalists for diverse clientele including network
news, syndicated programs and Fortune 500
firms. Sharp eye for composition and lighting.
Editing a plus. Send resumeftape to: General
Manager, KDN, P.Q. Box 71708, Madison
Heights, Ml 48071. EOE.

Television Weathercaster - Full Time. Morning
and noon shift. Degree in meteorology or ex-
tensive study required. Experience helpful. Pre-
employment drug testing required. Send tape
and resume ASAP to Personnel Depariment,
Bulletin #304, WAAY-TV, 1000 Monte Sano Bou-
levard, Huntsville, Al 35801. EOE.

Television News Producer: Creative, organized
individual needed to produce weekend
newscasts. Please send resume and sample
tape (VHS preferred) to Carol Carreau, Assistant
News Director, WTVR-TV, 3301 West Broad
Street, Richmond., VA 23230. No phone calls
please. Equal Opportunity Employer.
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T.D./Director - NBC affiliate in Jacksonville,
Florida is sesking applicants for a position in the
production department. Position requires 3 years
experience as a hands-on newscast director with
excellent technical and communication skills.
Schedule will include a variety of T.D. and
newscast directing duties. Please send tape and
resume to Production Manager, P.O. Box TV-12,
Jacksonville, FL 32231. WTLV is an Equal Op-
portunity Employer.

Photographer: N.P.P.A. oriented team player
wanted to join award winning staff. Minimum 1
year experience in day to day deadline E.N.G.
Frequent travel in the nation's largest geo-
graphical market. Individual Beta gear for all.
New fleet of news vehicles. Good medical/dental
and 401K plans. Send non-returnable Beta SP or
3/4" tape to: Barry Johnson, Chief Photographer,
KTUU-TV, 701 East Tudor Road, Suite 220,
Anchorage, AK 99503-7488. EOE.

Overnight Assignment Editor. Aggressive
news gatherer and team player to complement
St. Louis’ most successiul moming news show.
Knowledge of St. Louis area, including Hllinois,
superior phone skills, computer literacy and
satellite coordination skilis are a must. At least
five years experience on assignment desk and
ability to write news. Send resume to: W. Canull,
Director of Human Resources, 1000 Market
Street, St. Louis, MO 63101. No calis please.
EOE.

Noon and 5PM Anchor. KTVT Channel 11. Look-
ing for Noon and 5PM Co-Anchor to join an out-
standing team. Will co-anchor noon and SPM
newscasts and occasionally report. Must have an
exceplional personality and the ability 1o handle
hard news. Bachelor's degree in broadcast jour-
nalism or related field required. Send resumes to:
Christina Medina, Human Resources
Coordinator, 5233 Bridge Street, Fort Worth, TX
76103. No phone calls please. We are an Equal
Opportunity Employer.

Newswriter in Seattle: Want 1o work in Amer-
ica’s #1 city? KING 5 TV is searching for a
talented overnight writer with producing experi-
ence. We are number one in the Pacific North-
west and like 1o promote internally. If you have
strong writing skills and can fill-in produce, send
2 copies of your resume to: KING 5 TV, Attin: HR
Dept., #96R58, 333 Dexter Avenue North, Seat-
tle, WA 98109. EOE-M/F/D/V.

News Reporter. Opening in near future for an
experienced television news reporter. Strong writ-
ing skills and attention to details a must. Musi
have live experience and work well under
deadlines. Send videotape, resume, and re-
ferences to Rick Moll, News Director, WANE-TV,
2915 West State Boulevare, Fi. Wayne, IN
46808. EOE-M/F. No calls please.

News Photojournalist. The WNDU Stations is
looking for a creative, energetic photojournalist
who loves his/her work. We need a photo-
journalist who likes doing packages with a re-
porter and alone, comes up with story ideas. and
wants to be part of a winning team. One year ex-
perience shooting news required. Send resume
and non-returnable tape to: The WNDU Stations,
Position #00160, Attention: Human Resources,
P.C. Box 1616, South Bend, IN 46634. EOE. No
phone calls please.

News Director - ABC affiliate in Florida's Capi-
tal City, needs a hands-on innovative and hard-
working news manager. Join a station on-the-
move, with news as a #1 priority. Please send re-
sume 1o: General Manager, WTXL-TV, 8927
Thomasville Road, Tallahassee, FL 32312.

News Photographer: WESH-TV, a Pulitzer |
Broadcasting Station and NBC affiliate located in |
Orlando, Florida - 22nd market is seeking a TV
News Photographer. Applicant must be experi-
enced n all phases of electronic news gathering
(ENG), photography and editing. Knowledge of
filming techniques wouid be helpful. Send non-
returnable Beta tapes and resume to Bob
Murdock, WESH-TV, P.O. Box 547697, Oriando,
FL 32854. No phone calls! An Equal Opportunity
Employer.

Midwest CBS Top 100 affiliate looking to
strengthen News Operation with strong communi-
ty oriented News and Weather anchors. 3 1o 5
years experience required for all positions. Send |
resumes only. no tapes please, to Box 01014
EOE.

News Director. Southern Minnesota's #1
newschannel, located in America's most liveable
City, seeks energetic. aggressive leader to direct
top-nolch staff of seasoned veterans and bright
young talent. Excellent group with great benefits.
Send resume to Jerry Watson, VP-GM, KTTC-
TV, 601 1st Avenue, SW, Rochester, MN 55902.
EOQE.

Anchor. WFTX-TV in the Fi. Myers/Naples
market seeks a Weekend Anchor/Reporter.
Three years television experience required. col-
lege degree preferred. The successful candidate
will be a leader and FOXIFIED. Send non-
returnable tape and resume to Mark Pierce, Sta-
tion Manager, 621 SW Pine Island Road. Cape
Coral, FL 33991. We are an Equal Opporunity
Employer.

KRIV FOX O&0 in Houston. Weekend Weather |
Anchor/Environmental Reporter. The News De-
partment is seeking an experienced weather
anchor for the weekend newscasts and environ- |
mental reporter three days a week.
Weathercaster will analyze weather, prepare
forecasts, and produce his/her own weathercasts
for the 9 PM Weekend News. Systems include
WSI| Weather Spectrum 9000, WS| Weather
Watch First Alert System. WSi Weather Chan|
200 Difax System, and WSI 1010N Doppler
Radar Interface. Strong writing and organiza-
tional skills, be able to write clearly and quickly.
must be able to handle deadline pressure and'
work with others in high pressure situations. Re-
quires on air camera skills, and the ability to re-
search, write and produce daily packages, primari-
ly on environmental issues but also may cover
breaking news, cut-ins and field reporling. Re-
quires two years major or medium market
weather anchoring experience and a four year col-
lege degree or work equivalent. Send resume
and non-returnable tape to: KRIV FOX Televi-
sion, Charmaine R. Williams. P.O. Box 22810,
Houston. Texas 77227. EOE/M/F/D/V.

Former Network T.V. News Producer in NYC,
SanFran, LA or DC sought for lucrative ($75K+)
position as a consultant to an expanding, high-
powered publicity firm with national clients and con-
tacts. We do publicity to high journalistic stan-
dards. We require the same commitment plus a
good working relationship with influential contacts
at the network TV news level. Must be computer/
Internet savvy. Work from your home year-round,
on easy schedule, Send resume plus general out-
line of areas of media influence to: New Century
Communications, Inc. 240 Mountain View Lane,
Mill Valley, CA 94941.

—

Broadcasting

Investigative Reporter/Anchor. We're I00sing
our person to a major market. Must ask the
“tough” questions and enterprise the stories that
make a difference. Will also co-anchor newscast.
Send videotape, resume, and references to Rick
Moll, News Director, WANE-TV, 2915 West State
Boulevard, Ft. Wayne, IN 46808. EQE-M/F. No
calls please.

Executive Producer for Morning News. KCRA
is seeking an Executive Producer for our morning
newscasts. This will be a management position in
the KCRA news depariment. The Executive Pro-
ducer for the Morning News will have direct
supervision of the morning news block on KCRA
and KQCA, including oversight of editorial deci-
sions. newscast line-ups and deployment of re-
sources. Duties will also include panticipation in
market research. drafting of mission statements,
and implementation of marketing strategies. We
are looking for an experienced news producer
with solid news judgement and strong in-
terpersonal skills. Send your resume, non-
returnable tape of a recent newscast and cover
letter to Bill Bauman, News Director, KCRA, 3
Television Circle, Sacramento, CA 95814. Kelly
Broadcasting is an Equal Opportunity Employer.
M/F/ADA. Employment is contingent on passing
a drug/alcohol test.

Associate Producer. Write and produce stories,
segments. programs and newscasts. Select,
write, edit and organize news stories for air.
Assist producers, anchors, reporters, photo-
graphers and editors in gathering and presenting
material for newscast. Fieid produce and repor
stories and segments. College degree. Must be a
self-motivated individual, willing to work hard and
take charge. Must be willing to work nights,
overnights and weekends. Previous computer
experience helpful. Send cover letter and resume
to: WBNS TV Inc., Business Office - #177, 770
Twin Rivers Drive. Columbus. OH 43215.
Qualified minorities and women are encouraged
to apply. WBNS TV is an Equal Opportunity
Employer. We are a smoke free and drug free
workplace.
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HELP WANTED PRODUCTION

Be our latest smashing success!

Innovative, Creative, Thriving. This best describes the environment at Rainbow
Programming, one of the nation’s leading cable TV programmers. We're the name
behind many of America's most popular sports, news and entertainment networks.
Our unique approach to cducating and entertaining viewers has created exception-
al opportunities for a variery of television profcssionals at one of our newly expand-
ed networks located on Long Island.

DIRECTOR OF PROGRAMMING/
SUPERVISING PRODUCER

In this exceptionally high-visibility position, you will help grow the business by
developing all live and taped instructional programming, oversecing the production
of shows, ensuring the service is presenting itself in a tasteful, imaginative manner,
and showcasing each program to its fullest capacity. Additionally, you will oversee
content and quality of shows, develop and implement overall plans and strategies,
and review contracts. A minimum of 6 years of production experience is required.

PRODUCERS

Are you a great/conceprual/creative thinker? If so, you'll have the opportunity to
produce live interactive programming, develop show formats, write/produce. secure
talent, develop graphics, book guests and rescarch story ideas. Qualified candidates
will be incredibly creative and passionate about TV...and have 3-5 years of experi-
ence producing live news/entertainment programs and the proven abiliry to work
under the pressure of on-air operations; BS preferred.

ON-AIR EXPERTS

We ate secking creative, energetic and personable experts to host live interactive
instructional progtams, The ability to ad-lib, think on your feet and really grab an

audience is 2 must.

Please send tape and resume, indicating carnings requirement/position of interest,
to: PO Box 999, Dept NV, Woodbury, NY 11797. Equal opportunity employer.

Television Production Manager. GW Televi-
sion, the television production facility of The
George Washington Universily, is currently re-
cruiting a Television Production Manager. Re-
sponsibilities include supervision and training of
full-time and freeiance production crews; man-
agement of studio and remote equipment, studio,
lighting and videotape supplies; selection and
purchase of studio and graphics equipment; and
participation in program evaluation meetings. The
qualified candidate must have five or more years
experience in multi-camera, live broadcasting,
single and muiti-camera field production, editing
and lighting. A minimum of four years supervisory
experience is required. Experience with non-
linear editing, word processing and scheduling
software, and graphics platforms is highly desira-
ble. Salary in high 30's. We offer a competitive com-
pensation package to include health insurance. ex-
cellent tuition benefits (for eligible spouse and
dependent children too) and an onsite wellness
tacility. To ensure consideration include requisi-
tion #3062 and mailfax a resume 10. Enok
Dancil, The George Washington University,
Campus Recruitment, 2033 K Street, NW, Suite
220, Washington, DC 20052. (202)994-9609 fax.
GW is an Equal Opportunity Empioyer.

Instructional/Broadcast Facilities Manager,
Pepperdine University in Malibu. California has
an immediate opening for a full-time Manager.
Must work well with Students, be a strong man-
ager and have experience in the maintenance of
audio, video and computer equipment. BA de-
gree required. Master's preferred, 3 years of pro-
tessional/educational broadcast experience. Con-
tact Personnel Services for application (310)456-
4397.

EGAD! Ready to work for one of the best broad-
cast graphic design firms on the planet? EGAD!
has an immediate opening for a Design Director
10 help lead our creative teams. We've got totally
excellent people, great tools (with more on the
way), tons-o-business and spanky new digs un-
der construction. If you're an experienced de-
signer who's gotten too big for the pond and up
to our national rep. Send your way cool stuff to
EGAD!, 3010 LBJ Freeway, Suite 910, Dallas,
TX 75234.

Really! 300 Days! The above-mentioned station
in beautiful, desirable Portland, Oregon needs a

Washington Producer. Tribune Broadcasting
Washington Bureau seeking Producer to cover
Capitol Hill, the White House, produce live shots,
write story packages, and fravel on major break-
ing news stories. A minimum of two years field pro-
ducing or comparable experience required. Must
have strong writing skills, computer skills and
phone skills. Must be able to set up news stories
from start to finish. Immediate opening. Contact:
Cissy Baker, Tribune Broadcasting, 1325 G
Street, NW, Washington, DC 20005.

Video Design Engineer. Design engineer expe-
rienced in video/audio/control equipment and
systems. Minimum of 3 years design experience
in related products such as cameras, control
systems and robotics devices, BSEE degree re-
quired. Reply to Box 01012 EQE.

Video Photographer/Editor: This position is re-
sponsible for ali phases of video proguction for
commercial spots and coniracted video projects.
This includes meeting clients, writing scripts, ce-
orinating story boards, talent and locations, post
production editing, computer graphics and anima-
tion. Candidates should have three years hands-
on experience in all phases of video production,
a good knowledge of photographic composition,
practical knowledge of computer graphic and
paint systems, digital fax, and both linear ard
non linear editing systems and excelient commu-
nication and customer relations skills. This posi-
lion provides a full benefit package including
medical and employee savings plan. Position
available January 1, 1997. Qualified candidates
should send production reel, resume and re-
ferences to: Time Warner Cable, Human Re-
sources, 3600 N. Sillect Avenue, Bakersfield, CA
93308. EEQ M/F/V/D.

talented Graphic Designer, too. Bring your 2 to 3
years experience in a lelevision art department;
your intense desire 10 create cool news and pro-
motion graphics; your knowledge of Liberty paint
system and Quantel Harriet; and your can-do atti-
tude and warped sense of humor to a station
that's well on its way 1o the top. Call (503)464-
0600 for an application, then send it with your re-
sume and tape to: KOIN-TV, Graphic Designer
Search, 222 SW Columbia, Portland, OR 97201.
Deadline 1/7/97. KOIN-TV/Lee Enterprises are
Equail Opportunity Employers.

Editor Wanted. Fast paced production company
with clients nation wide seeks only the best. Min-
imum 5 years editing experience. Send sample
VHS, resume, editing background and salary to:
Steve, 976 Houslon Northcutt Boulevard, Suite 3,
Mt. Pleasant, SC 29464. No calls.

To Place An Ad In Broadcasting & Cable Classitied Seciion,
C Call Antoinere Fasulo Phone: 212-337-7073
; L | or Sandra Frey Phone: 212-337-6941

Fax: 212-206-8327
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Producer for planned national cable art/
adventure series. You will create segment
topics, produce, shoot, and edit to make this week-
ly halt-hour happenings! CA resident preterred.
Resume and reel 1o: loVision, 4565 Ruffner
Street, §-103, San Diego, CA 92111.

300 days of sunshine!! In an unrelated story,
your skills as a Design Director are needed in
beautiful, desirable Portland, Oregon. Come join
a stafion that loves 1o have fun in a city that does
the same. If you have 3 to 5 years experience in
a mid to large market TV art depariment; have ex-
tensive experience in creating graphics for news
and promotion using SGI based Liberty paint
system and Quantel Harriet; have supervisory
experience and excel under tight deadlines, then
we really need to talk. Print design savvy pre-
ferred. Call (503)464-0600 for an application,
then send it with your resume and tape to: KOIN-
TV, Design Direclor Search, 222 SW Columbia,
Portland, OR 97201. Deadline 1/7/97. KOIN-TV,
Lee Enterprises are Equal Opportunity
Employers.

Producer - Consumer Reports Televislon is
looking for experienced, freelance producers to
create 90-second reports for its syndicated news
service, Consumer Reports TV News. Applicants
should have 5-10 years producing/writing experi-
ence with a background in TV news. Some con-
sumer reporting experience preferred. The ability
fo translate complex technical material into com-
mon language is essential. Flexible hours. Send
resume and sample scripts to Consumer Reports
Television, 101 Truman Avenue, Yonkers, NY
10703, Attn: Sheila Coughlan

2 EASY WAYS
to place your
Classified Ad in
Broadcasting & Cable

WRITE

Mail your ad to:

Antoinette Fasulo
or
Sandra Frey
Broadcasting & Cable
245 West 17th St.
New York, NY 10011

CALL

(212) 337-7073
(212) 337-6941

HELP WANTED PROMOTION |
|
[

Think you're creative? Not good enough...!fl
other people think you are creative, send me a
tape. ABC affiliate seeks highly creative,
motivated promo-sapien to preduce killer enter-
tainment and news promotion. Candidate should
have 2 or more years TV experience and great
writing skills. AVID editing and shooting experi-
ence a plus but not mandatory. Rush your hottest
fape and resume to: Gary Ledbetter, Creative
Services Director, KTVX, 1760 Fremont Drive,
Salt Lake City, UT 84104. EOE. No phone calls
please.

Your dream comes true in Oregon. We're
ready to take traditional promotion and creative
services into the 21st Century. We've assembled
the tools and we're recruiting a few more good
people to do just that. You're an experienced and
accomplished manager of promotion and creative
services. You want a larger arena in which to de-
velop and lead a fully integrated marketing
sirategy for a television station that puts the
customer first. As Director of Marketing, you will
join a great team at a strong station in a growing
market. Portland is the rapidly expanding #24
market and one of the most livable cities in the
USA. We offer a successful, competitive team
envircnment where you can make a difference
with your experience and your ideas. The suc-
cessful candidate will have three to five years
experience in a leadership capacity, and the pro-
ven ability to deliver effective suppont for position-
ing an overall station image. Call 503-464-0600
o request an application. Send application, re-
sume, tape and salary history immediately to:
Marketing Director Search, KOIN-TV, 222 SW Col-
umbia, Portland, OR 97201, A Lee Enferprises,
Inc. station. Equal Opportunity Employer.

Wisconsin Public Television seeks two promo-
tions professionals: TV Video Promotion Man-
ager. Producer/manager to think big, be im-
aginative and get results in campaigns, spots.
opens and more for dynamic public TV service
with local, regional and national projects.
Supervise full and part-time stalf. Required: BA;
minimum 3 years production experience; PC
software skills. Salary $32,000+. 7V Promotion
Writer/Producer with imagination, editing experi-
ence and people skills 1o create campaigns,
spots, opens and more for dynamic public TV
service. Required: BA; minimum 2 years produc-
tion/editing experience. Salary $26,000+. To app-
ly contact Betsy Bendrick, Wisconsin Public Tel-
evision, 821 University Avenue, Madison, Wi
53706. PH: 608-262-5221. Deadline 1/8/97.
EOE.

Promotions Manager. Left brain/right brain!
Need individual with strong leadership and orga-
nizational skills to coordinate stalion promotions.
Must be highly motivated, energetic individual
experienced in developing a station image
through branding and marketing. Experience with
on-air, outside media and community promotions
and parnerships. Hands-on success at writing,
producing, directing and editing eye-catching on-
air station and news promotions. Computer
graphics skills a big plus! Send tape, pres-
entations and resumes to Kathleen MclLain,
G.M., WMDT-TV, 202 Downtown Plaza,
Salisbury, MD 21801. Equal Opportunity
Employer. M/F.

Promotion Producer - KBMT the ABC affiliate in
Beaumonl. Texas is looking for someone who
can create award winning and viewer attracting
promos. You'll focus on news, weather and
sports promotions. Great opportunity in a market
that locks and acts bigger than it is. Send resume
to: EEOC Officer, KBMT-TV, P.O. Box 1550,
Beaumont, Texas 77704. An Equal Opportunity
Employer.

Can you play in Pecria? WMBD TV, lllinois sta-
tion of the year, seeks an aggressive Senior Pro-
motions Writer/Producer to join our award win-
ning team. We're a medium size market with a
big market mentality. AVID editing, broadcasting
degree and one year experience preferred. Re-
sume and reel to: Clay Hagedorn, Promotion
Manager, WMBD TV-31, 3131 North University,
Peoria, IL 61604. No calls please. EOE.

Promotion Producer. Starl the year with a new
job! UPN 20/WDCA, Washington, DC is iooking
for the best writer/producer in the business. You'll
work on custom promes and woerk for one of the
biggest TV groups in the country. Ready to make
a change and excited about the challenge? Rush
latest tape and resume to Direclor of Marketing
and Promotion, UPN 20, P.O. Box 39113, Wash-
ington, DC 20016. Paramount is an Equal Op-
portunity Employer.

Program Director. Great opportunity for a
motivated, hands-on team player at a group-
owned NBC affiliate located in the Southwest.
Experience with TV programming and extensive
public relations background required; computer
knowledge (Microsoft Word/Excel); supervisory
skifis; and able to represent the station in a pro-
fessional and positive manner. Send resume to
Bob Kalthotf, General Manager, Yuma Broadcast-
ing Company, 1385 South Pacific Avenue, Yuma,
AZ 85365. EOE.

HELP WANTED ADMINISTRATION

Program/Executive Assistant. KDSM-TV FOX
17, a Sinclair Communications Inc. station is look-
ing for a Program/Executive Assistant. Duties in-
clude preparing program schedules. processing
program confracts, program usage reports, film
library maintenance, interaction with program ex-
ecutives and syndicators. Assistant to General
Manager, including word processing, general
clerical duties, telephone support. Columbine
Traffic system, Microsoft Word, and Excel expe-
rience a plus. Send cover letter and resume to:
General Manager, KDSM-TV, 4023 Fleur Drive,
Des Moines, IA 50321. We are an Equal Op-
portunity Employer. We encourage members of
minority groups and women 1o apply for this posi-
tion.

HELP WANTED RESEARCH

Research Analyst - Top Television Group has im-
mediate openings for Research Analyst in Los
Angeles-Dallas-Albuquerque. Two years of re-
search experience at a local station, syndicator,
or network required. Working knowledge of
Nielsen, Scarborough, Simmons and computer
literacy (Excel, Word, PowerPoint) a must. Hard
work with opportunity for advancement; bilingual
a plus. Fax resume immediately 1o 310-348-3698
or send 1o P.O. Box 45073, Los Angeles, CA
90045. EOCE.
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HELP WANTED
FINANCIAL & ACCOUNTING

TV Controller: WETM-TV/Elmira is looking for con-
troller to direct business department and ac-
counling functions for WETM/Elmira and WKTV/
Utica. Working, hands-on knowledge of account-
ing principles and procedures, must be proficient
in spreadsheets. Four year college degree in busi-
ness or accounting required. Supervisory experi-
ence preferred. Television or radio experience a
plus. Send resume to Bob Grissom/VP and Gen-
eral Manager, WETM-TV, Box 1207, Elmira, NY
14902. Smith TV of NY is an Equal Opponrtunity
Employer.

Assistant Business Manager. Dynamic mulli-
dlvision broadcast group. Excellent growth poten-
lial. Fast paced environment. Assist in all phases
of television and other broadcast related financial
management. Solid accounting, financial educa-
tion and sexperience. Excsellent communication
and leadership skllls. Cover letter and resume to:
WBNS TV Inc., Business Office #178, 770 Twin

Rivers Drive, Columbus, OH 43215. Quaiified |

minorities and women are encouraged to apply.
EEQ. Smoke free and drug free workplace.

HELP WANTED PROGRAMMING

Program Manager. WYFF-TV, A Pulitzer Broad-
casting Station In Greenville, SC is seeking
person to administer program functions with
added emphasis on developing and producing
high Impact community out reach projects. Appli-
cants should have 3-5 years experience along
with excellent communication skills. Join a team
of professionals committed to winning. Send re-
sume to Human Resources Director, WYFF-TV,
P.O. Box 788, Greenville, SC 29602. EQE.

TV SALES TRAINING

LEARN TO SELL TV TIME
Call for FREE Info Packet
ANTONELLI MEDIA

TRAINING CENTER
(212) 206-8063
Over 25 years in the TV industry

PROGRAMMING SERVICES

@

Studios
Natlonal Weather Network

Your own on-git meteorclogist via satellile. Custom and
locelized TV weathercast Inserts tor FOX, UPN, WB, Indy
statlons and cabis stetions. Three satellite teeds dailr. Your
own on-sir metecrologint and great graphice. Sell these
Inserta and make money. Low cash and barter and very
aimple 10 recelve and use. Call Edward SI. Pe’ at NWN 601-
352-6673 and atart today.

—]

CABLE
“HELP WANTED SALES

RARE OPPORTUNITY
CABLE TELEVISION

LICENSES AVAILABLE

Become a Cable System Affiliate and air
children's award-winning, non-violent
educational programming. Children's
Cable Network {(CCN) is seeking
experienced sales oriented individuals
who want to earn a six figure income.
Home based with fantastic growth
potential. Exclusive territories and
training provided. Investment of $35k
- $125k required. Partial financing
available! CallNow!!! 1-888-868-4226

HELP WATNED PROMOTION

RESUME TAPE

Career Videos prepares your personalized
demo. Unique format, excellent rates, coaching,
job search assistance, free stock. Great track re-
cord. 847-272-2917.

VIDEO SERVICES

Los Angeles: Experienced ENG and EFP crews.
New SP Betacam packages. Spooner Produc-
tions, Inc. 800-776-6637.

To place your
CABLE classified ad
in Broadcasting

8 Cable,

call
Sandra Frey
(212) 337-6941

]

WRITER/PRODUCER

ODYSSEY Channel is looking for
a free-lance on-air promotion
producer. This position has the
potential to become an on-staff
job. If you've got a strong promo
background, with an eye for
graphics, excellent writing skills
and can produce award winning
spots, please send your resume
and reel to:

ODYSSEY
74 Trinity Place, 9th Floor
New York, NY 10006
Attn: Norma Scheck

HELP WANTED PRODUCTION

Video Designer. National Cable Network seek-
ing talented and motivated individual for Video
Designer. Must have a strong background in all
aspects of video production and on-air graphic
design. Responsible for design and production of
graphics and speclal effects for on-air promotion,
interstitial production and special projects and
participation in 3-D animation and modeling pro-
jects. Ability to meet deadlines in a fast-paced,
multi-tasking environment. Minimum 2-3 years
experience as a dasigner in a local or network
television design department, advertising agency,
in-house graphics department or production
company environment. Must be able to work flex-
Ible work schedule. Prefer experience on Quantel
Henry, Hal or Harrlet and Macintosh computer
skills such as Quark, llfustrator, Photeshop.
Please send resume with VHS tape or three (3)
other graphic samples and salary history to:
Video Designer DC-54, P.O. Box 4917,
Englewood, CO 80155. Drug test and interview
required for successful candidate. EEQ/MF
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MEDIA CORPORATION.
(BET MOVIES/STARZ. 3)

MANAGING PRODUCER

National Cable Network secking qualified individual for Managing Producer primarily working on a chan-
nel which targets Black subscribers and urban market. Posirion responsible for efficient planning, production
and scheduling of all on-air promotional and interstitial materials, and management of entire production
process for national cable networks. Requires extensive and varied production and post-production experi-
ence. Excellent writing and concepr organization, managerial and communication skills. Ability to manage
and work under deadline pressure. VHS tape of preduction and/or promotion work must be submitted with
resume, include salary history. Encore Media Corporation, Managing Producer DC-55.

PRODUCER

National Cable Network secking two qualified individuals for Producer whao will be working on a chan-
nel which primarily targets Black subscribers and urban marker. Responsible for origination of on air
material for entertainment oriented premium movie channel. Requires superior writing and creative
skills. Must be able 1o produce and supervise all edit sessions and have experience producing entercain-
ment promotion and interstitial scgments. 1-5 years experience in promotions at a broadcast station. net-
work or program supplier. VHS tape of production and/or promotion samples must be submitred with
resume, include salary history to: Encore Media Corporation, Producer DC-57.

VIDED DESIGMER

National Cable Network seeking qualified individual for Video Designer who will be responsible for the
design and production of graphics and special effects for on-air promotion, interstitial production and
| special projects and participation in 3-D animation and modeling projects. Requires strong background
in all aspects of videa production and on-air graphic design. Minimum 2-3 years experience as a design-

er in a local or nerwork television design department, advertising agency. in-house graphics department
or production company environment. Prefer experience on Quantel Henry, or Harriet. Flexible work
schedule. VHS tape or three (3) ather graphic samples must accompany resume with salary history. Full
portfolio will be reviewed at interview. Encore Media Corporation, Video Designer DC-59.

NON-LINEAR EDITOR

National Cable Network seeking qualified individual for Non-Linear Editor. Responsible for digitizing and
editing of various projects including en-air promotion, marketing pieces, as well as, long and short form
programming segments. Also responsible for media log inpur and download into Media Composer 8000

and Audiovision. Requires one year experience in a post production facility. television station or nerwork
and six months experience with non-linear editing systems. Abiliry w manage digitized media and to estab-
l lish signal paths including video. audio, timecode and R$-422. Familiarity with Sony and CMX edit deci- |
sion list formars and syntax required. Abiliry to work shifts within a 24 hour/7 days a week facility. Proven
communication and organizational skills a must. High School diploma or equivalent required. Mease send
resume with salary history to: Encore Media Corporation, Nen-Linear Editor DC-62.

EDITOR

| National Cable Network seeking qualificd individual for Editor. Responsible for on-line videotape for
post-production facilicy. Must be experienced in list management, interformar editing and special effects.
3 years minimum editorial experience at a post production facility. television or network required. Excen-
sive experience with large scale computer videotape editing systems, Edit Decision List managcmcm.l
switcher and Digital Video effects. Fluency with DVE's, character generators and audio techniques

required. Demons:rated abiliry to work unsupervised and with all levels of producers. individual must be
fast, efficient and quality-oriented and able to work shifts within a 24 hour/7 days a week Facility. Digical
| experience with pre-read editing and Avid Media Composer strongly preferred. High School diploma or
equivalent required. Submit resume with salary history to: Encore Media Corporation, Editor DC-61.

P.O. Box 4917, Englewood, CO 80155
No telephone calls accepted. Drug test and interview required for successful candidate. EEO/MF.

S —

BUSINESS OPPORTUNITIES

Entrepreneurial Opportunity. Proven telecom
entreprenaur needs “junior partner” to help
launch start-up venture in cable television pro-
gramming field. Initial phases of market research
and product development are currently in prog-
ress. Ideal candidate has 7 to 12 years of strong
experience in broadcasting finar, '@, marketing,
spreadsheets, deal-making, corpc ate law and
management. This is an EntreprencJrial situation
-- low pay, long hours, high stress, and big equity.
Must be quick study and can write exceptionally well.
Compensation package is commensurate
with qualifications. All replies confidential. Please
send resume, qualifications and references to

P.O. Box 20, Wycombe, PA 18980.

ALLIED FIELDS

HELP WANTED INSTRUCTION

4he Television-Radio Department

in the Roy H. Park School of Communications at
Ithaca College has two openings for
assistant/associate professor to teach a combination
of courses in the areas of beginning through
advanced video production, including digital non-
linear post production, directing, audio for media.
lighting, set design and production management.
Secondary areas include video journalism, multi-
media and emerging media technologies,
scriptwriting and directing performers for the
camera. The successful candidate will also advise
students and may serve on department, school and
college committees.

Ph.D., M.F.A. or Master's in videoffilm or related
discipline is required. High level of professional
experience will be considered in lieu of terminal
degree. Significant video production work and
successful teaching experience is required.
Applicants must send a current vita, statement of
interest, including professional specialization, with
areas of teaching, and the names, addresses and
phonefax numbers of at least three references to Dr.
Barhara Morgenstern, chair, Search Committee,
Department of Television-Radio, 328 Roy H. Park
Hall, tthaca College, Ithaca, New York 14850-7253.
Phone: 607-274-3260. Fax: 607-274-1664.

Screening begins February 3, 1997, however,
applications will be accepted until the positions are
filled. lthaca College is an Equal Opportunity/Affimmative
Action Employer.

-

Fax your classified ad to
Broadcasting & Cable
(212) 206-8327

~
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The Department of Communication Studies at
Baylor University invites applications for a posi-
tion in the Telecommunication Division {radio,
television, film, multimedia) at the assistant pro-
fessor, associate professor, or professor level.
Responsibilities include teaching undergraduate
and graduate courses, developing new courses,
and possibly some administrative duties. Appli-
cants should be willing to direct graduate theses
or projects. Area of expertise in new media
technologies is desired. Additional areas of ex-
perlise from among the following are desired:
media management, writing for film/TV/
multimedia, and media production. Salary is com-
petitive depending on education and experience.
Applicants should submit a letter of application,
complete vitae, and three letters of recommenda-
tion to Dr. Lee R. Polk, Chair, Depariment of
Communications Studies, Baylor University, P.O.
Box 97368, Waco, TX 76798-7368. Preference
will be given to applications received by February
15, 1997. Baylor is a Baptist University affiliated
with the Baptist General convention of Texas. As
an Affirmative ActiorvEqual Employment Op-
portunity Employer, Baylor encourage minorities,
women, veterans, and persons with disabilities to
apply.

Media Wrlting Position. Duties: Teach writing
for electronic media. Also ability to teach televi-
sion/video production. Knowledge of Web page
design desirable. Al faculty members advise
graduate and undergraduate students, participate
in curriculum development and departmental
governance and pursue and individual program
of research and/or professional creative activity.
Qualifications: MFA or Ph.D. required {or near com-
pletion). Demonstrated electronic media writing
ability required. Teaching and/or professional ex-
perience desired. Women and minorities are en-
couraged to apply. Rank: Assistant Professor,
Tenure Track. Salary: Competitive. Deadline:
January 31, 1997. Address Applications to:
Richard E. Caplan Ph.D. Chair, Search Commit-
tee, School of Communication, The University of
Akron, Akron, OH 44325-1003. The University of
Akron is an Equal Education and Employment In-
stitution.

The American Unlversity School of Commu-
nication in Washington, DC seeks graduate
fellows to assist in teaching and professional
duties while carning a Master's degree in Journal-
ism and Public Affairs. This 10-month program
begins in July. Program includes Washington in-
ternships and a faculty with top professional cre-
dentials. For more information, write to: School of
Communication, Graduate Journalism Commit-
tee, The American University, 4400 Massachu-
setts Avenue, NW, Washington, DC 20016-8017.
ECE.

Television/Film Production: Assis-
tant Professor (tenure track) or Faculty Associate
{term contracts), depending on credentials and
qualifications. To teach remote television (EFP/
ENG) (including post-production), basic studio
television production, and 16 mm film production
to undergraduate communication majors. For
Assistant Professor, appropriate MFA or Ph.D.
and professional and teaching experience re-
quired. For Faculty Associate, appropriate MFA
or MA and extensive professional experience re-
quired - teaching experience a plus. Applicants
must be able to mentor student production and
train students in the use of all necessary equip-
ment. Deadline January 30, 1997. Salary com-
petitive; full benefits. Send letter, resume, re-
ferences to: Human Resources/TFP, Seton Hall
University, 400 South Orange Avenue, South Or-
ange, New Jersey 07079. Seton Hall University
offers a smoke-free work environment. For other
job cpportunities call 201-275-2017. Equal Op-
portunity/Affirmative Action Employer.

The Manshlp School of Mass Communication
at Louisiana State University is seeking appli-
cants for an anticipated position at the rank of
assistant professor beginning in August 1997,
The successful applicant will teach under-
graduate courses in electronic newsgathering
and broadcast news production. Significant
professional experience in electronic journalism and
a minimum of a master's degree required. Review of
applications will begin on January 20, 1997 and will
continue until the position is filled. Submissions must
include a letter of application, a current vita and the
names of three references. Applications should be
sent to Professor Robert McMullen, Chair, Search
Committee, Manship School of Mass Communication,
Louisiana State University, Baton Rouge, LA 70803-
7202. Louisiana State University is an affirmative
action/equal opportunity employer and encourages
applications from women and minorities.

Communications/Television. Tenure track.
assistant professor, beginning August 1987, with
primary teaching responsibility in electronic
media production and communication arts core.
Help to coordinate active cable TV production
and programming Schedule with faculty/staff
advisers. Ph.D. preferred (ABD or MFA in
electronic media production considered); higher
education teaching experience, video production,
electronic journalism. Salary competitive. Send
letter of application, vita, production tape de-
monstrating work of applicant or applicant’s stu-
dents, three letters of reference, and transcripts
to Radio/TV Search Committee, ¢/o John Strat-
ton, Dean, Arts and Humanities, Ashland Univer-
sity, Ashland, OH 44805. Applications will be re-
view beginning January 15 and continue until the
position is filled. http://www.ashland.edu/ AA/ECE.

HELP WANTED TECHNICAL

Consulting Engineering Firm based near San
Francisco and specializing in AM-FM-TV broag-
casting and RF exposure analysis, needs compe-
tent, personable, self-assured associate. BS in
engineering essential, higher degrees desirable.
Systems design, FCC applications, forensic
engineering, some field work and travel. P.E. re-
gistration essential but with qualifications and ex-
perience. Enjoy the bensefits of a small special-
ized professional firm with an established na-
tionwide practice. All replies confidential. Send re-
sume to Hammett & Edison, Inc., Box 280068,
San Francisco, California 94128.

COLLECTION AGENCY

MEDIA COLLECTION

DREEAM TEAM

CCR

Attorney (former broadcast/cable ad
sales manager NBC-TV, Katz, Petry, Lifetime)
and staff handle the USA's top media firm's
collection accounts offering:

1. Unequalled knowledge of media business.

2. Ten years of unequalled/documentable
recovery rates.

3. Customized reporting.

4. Competitive contingent fee schedule.

5. References available.

Call/Write:

CCR
George Stella
1025 01d Country Road
Suite 3038
Westbury, NY 11590
Tel: (516) 997-2000/(212) 766-0851
Fax: (516) 997-2071
E-Mail: CCR - Remit@AOL.com

HELP WANTED MARKETING

L@ ] = i it achng.

The National Captioning Institute (NCI}, the leading supplier of closed captioning ser-
vices, is seeking a results-oriented, energetic Director of Marketing for its New York City
office. Position is responsible for increasing NCI's captioning business in the New York
City area. Will manage sales staff and handle major clients in market segments such as
cable, syndication, home video and the advertising community. Requires 5-7 years of
progressively responsible sales and management experience, related degree, and
working knowledge of the entertainment industry. Background in advertising desirable.
Send resume and salary history/requirements to: Vice President, Human Resources,
National Captioning Institute, 1900 Gallows Road, Suite 3000, Vienna, VA 22182. Or Fax
to (703) 917-4240. Or internet hr@ncicap.org. E.0.E. M/F/D/V.

DIRECTOR
OF
MARKETING

SALES TRAINIG

‘a2 T e
| “WHAT IS A SPOT?”
if your employees are asking this question,
| this interactive program is a must buy!
Designed for use in
all aspects of advertising.

“What is a Spot?” includes:
A Terminology A Hierarchy Charts
4 Chronology of a Media Buy

Call (312) 944-9194
for details!

2% 4
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' TRANSPONDER SPACE

Full-Time Transponder Space avalilable on Ca- E
ble Satellite. Full-time compressed transponder |
space available on SATCOM C-3, transponder
20. Located in premiere cable neighborhood at
131 W. using General Instrument DigiCipher ||
Video compression system starting January |
1997. In addition to transponder space, uplinking
and playback services are also available from
stale-of-the art uplink facility located in

| Englewood,CO. CallDougGreene @ 303-784-8809

FOR LEASE SATELLITE TRANSPONDER |
| FOR LEASE

GE-1 C-BAND
l SATELLITE TRANSPONDER

s I-uII?' Protected
‘ Full or Partial
Bandwidth Avaitahlity
Reasonable Rates
800-782.8787

FOR SALE SATELLITE VEHICLE |

FOR SALE ‘
Bl KU-SATELLITE UPLINK VERICLE

1995 Ford F-800 Diesel |

Vertex 2.4 Meter DMK

15 KW Onan Generator

(2) MCL 300 Watt TWTA S

{(2) S/A 7555 Exciters ’
Duat Path

Baseband Equipment

Spectrum Moniter-Waveform/Vector

$239,000

(508) 626-2100
_ BUSINESS OPPORTUNITIES

Radio Station Investment Opportunity. New ac-
quisiion group forming. Expert management!
Write: PO Box 272659, Tampa, FL 33688-2659.
| E-mail: radioman@gte.net.

EMPLOYMENT SERVICES

l Inside Job Openings, Nationwide

] Eﬁﬁﬁ @ Radio Jobs, updated daily
@ Television Jobs, updated daily
UL @ Hear “Talking Resumés”
(3 © To record “Talking Resumeés"and
' YEAR employers to record job openings |
@ Entry level positions

1-900-726-JOBS | |

sq1+s per min. JOBPHONE. n:wponr BEACH c-

¥

) We need to fill pesitions!

& Metli Buyers & Planmers
4 Trafiic & Continuity
4 Accoun! Executives
& Assislants

STEMPSINCT,
1 (800) 356-5530
' MEDIA’S INNOVATIVE
STAFFING SOLUTIONS

Ty
W 5:8
Radio & TV Jobs in the Beautiful Northwest
On-air, sales, engineering, production,

| management. Washington State Association of | |

Broadcasters Job Bank.
Phone: 360-705-0774 Fax: 360-705-0873

t
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PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

BROADCAST & CABLE TELEVISION. DISTRIBUTORS.
MOTION PICTURE, POST PRODUCTION & MORE

Entry to senior fevel jobs nationwide in ALL fields
(news, sales, production, management, etc.).

Published biweekly. For subscription information:
(800) 335-4335

In CA, (818) 901-6330. |

EntertainmentEmploymentJournal™]

(900) 40-RTNDA

RTNDA
oo, \ RTNDA JOB LINE
Updated daily. BS cents a minute.
\, i To place a free listing call: (202) 659-
* 6510; fax: (202) 223-4007; RTNDA.
1000 Connecticut Ave., NW,
Suite 615, Washington, DC 20036

Just For Starters: Entry-level jobs and “hands-
on" internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680-
7513.

_ FINANCIAL SERVICES

Loans By Phone: Leaseffinance new or used
broadcasting equipment. Fiexible payment plans.
Flexible credit criteria. Call Jeff wetter at Flex
Lease, Inc. 800/689-FLEX.

EDUCATIONAL SERVICES |

On-camera coaching: Sharpen TV reporting
and anchoring/teleprompter skills. Produce quali-
ty demo lapes. Resumes. Criflquing. Private
lessons with former ABC News correspondent.
914-937-1719. Julie Eckhert, ESP. |

Broadcast Journalism Coach. Improve writing, |

j reporting, performance skills. Work with former

anchor/reporter/professor. Student rates avail
| able. CD Enterprises 330-270-9418.

l WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4“ SP, M2-90's,
Belacam SP's. Call Carpel Video 301-694-3500.

" FOR SALE STATIONS

Florida-SW Gulf Coast
5 KW AM Full Time '
Daytime 3 county Population §|
600,000.
Send Replies to Box 01007.

www americanradiohistorv com

W. John Grandy

BROADCASTING BROKER

117 Country Club Drive
San Luis Obispo, CA 93401
Phone: (805) 541-1900
Fax: (B05) 541-1906

West Coast-UHF-Independent. Call Tom
Belcher fro details. Communication Resources
Media Brokers - 918-743-8300 - Fax: 918-749-
3348.

TV Station, N.E., FOX, UHF Full Service with
Translator system. Under $2 Million. LP stations
also available, medium market, N.E. Call 800-
863-9160.

Michigan - Class C FM. 100,000 watt Central
Northern Michigan FM. Approximately
$1,000,000 in billing. $225,000 in cash flow.
Princlpals only. Call Sixteen Hundred, Inc. at
517-337-2877

AM-FM Station for Sale - Central Minnesota
tower. Single station market. Great growth poten-
tial. $725,000. Inquire only if qualified. Call 320-
763-2708.

AM, fulllime, 1 KW, Birmingham market. Group
deal. $25,000 minfmum, profitable. M. Got-
tesman, 88 Oliver Drive, Warner-Robins, GA
31088-5912. (912)922-0916.

FOR SALE _EQ_UE’MENT

SMART
TAPES.

For video duplication, demos,
audition resls, work tapes, our
recycled tapes are tachnically
up to any task and downright
bargains. All formats, fully guar-

anteed. To order call:

(800)238-4300 GARPEL

Video Switchers, 3M model 101 vertical
switches. Ten in, one out. Audio follow video.
$185 Call Nigel Macrae at 702-386-2844.

Generai Instrument Digicipher 1 SCPC Digital
Encoder. Perfect condition guaranteed
Meticulously malntained. Low hours $48,975.
Phone: 1-800-675-3810.

AM and FM transmitters, used, excellent condi-
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888, Fax 215-884-0738.

WANTED TO BUY STATIONS

Experienced Broadcast Team with combined
60 years experience in sales management, pro-
gramming and promotions are looking for an FM
or AM/FM combo in a small lo medium market.
Let us prove what we can do for you. Interested?
Call or write Ken Meinhart’John Kiernan, 137 Mif-
flin Street, Lebanon, PA 17042, 1-717-274-3501
after 4.
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Order Blank (Fax or Mail)

CLASSIFIED RATES

Display rate: Display ads are $187 per column inch. Greater frequency
rates are available in units of 1 inch or larger.

Non-Display rates: Non-Display classified rates (straights) are $2.10 per
word with a minimum charge of $42 per advertisement. Situations Wanted
rates are $1.15 per word with a minimum charge of $23 per advertisement.
Blind Boxes: Add $30.00 per advertisement

Deadlines: Copy must be in typewritten form by the Monday prior to pub-
lishing date.

Category: Linead 3J Display 3

Ad Copy:

Date(s) of insertion:

Amount enciosed:

Name:

Company:
Address:
City: State: Zip:

Authorized Signature:

Payment:
Check O VisaJ MasterCard O Amex 0

Credit Card #:

Name on Card:

Exp. Date: Phone:

Clip and Fax or Mail this form to:
& C
245 W. 17 Street a NYC 10011 » Attention: Antoinette Fasulo or Sandra Frey
FAX NUMBER: 212-206-8327

r
|
|
|
|
|
|
|
I
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
L

BROADCASTING & CABLE'S CLASSIFIED RATES

All orders to place classified ads & all correspon-
dence pertaining to this section should be sent 10
BROADCASTING & CABLE, Classified Department,
245 West 17th Street, New York, NY 10011, For infor-
mation call Antoinette Fasulo at (212) 337-7073 or
Sandra Frey at (212)337-6941 .

Payable in advance. Check, money order or credit
card (Visa, Mastercard or American Express). Full
and correct payment must be in writing by either let-
ter or Fax (212) 206-8327. It payment is made by
credit card, indicate card number, expiration date
and daytime phone number.

Deadline is Monday at 5:00pm Eastern Time for the
following Monday's issue. Earlier deadlines apply for
issues published during a week containing a legal
holiday. A special notice announcing the earlier dead-
line will be published. Orders, changes, and/or can-
cellations must be submitted in writing. NO TELE-
PHONE ORDERS, CHANGES, AND/OR CANCELLA-
TIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category
desired: Television, Radio, Cable or Allied Fields; Help
Wanted or Situations Wanted; Management, Sales,
News, etc. If this information is omitted, we will
determine the appropriate category according to the
copy. NO make goods will run if all information is not
included. No personal ads.

The publisher is not responsible for errors in print-
ing due to illegible copy—all copy must be clearly
typed or printed. Any and all errors must be reported
to the Classified Advertising Department within 7
days of publication date. No credits or make goods
will be made on errors which do not materially affect
the advertisement. Publisher reserves the right to
alter classified copy to conform with the provisions
of Title VII of the Civil Rights Act of 1964, as amend-
ed. Publisher reserves the right to abbreviate, alter or
reject any copy.

Rates: Classified listings (non-display). Per issue:
Help Wanted: $2.10 per word, $42 weekly minimum.
Situations Wanted: 1.15¢ per word, $21 weekly mini-
mum. Optional formats: Bold Type: $2.45 per word,
Screened Background: $2.60, Expanded Type: $3.20
Bold, Screened, Expanded Type: $3.65 per word. All
other classifications: $2.10 per word, $42 weekly
minimum.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each.
Symbols such as 35mm, COD, PD etc., count as one
word each. A phone number with area code and the
Zip code count as one word each.

Rates: Classified display (minimum 1 inch, upward
in half inch increments). Per issue: Help Wanted:
$187 per inch. Situations Wanted: $93.50 per inch.
Public Notice & Business Opportunities advertising
require display space. Agency commission only on
display space (when camera-ready art is provided).
Frequency rates available.

Blind Box Service: (In addition to basic advertising
costs) Situations Wanted: No charge. All other classi-
fications: $30 per issue. The charge for the blind box
service applies to advertisers running listings and
display ads. Each advertisement must have a separate
box number. BRDADCASTING & CABLE will now for-
ward tapes, but will not forward transcripts, portto-
lios, writing samples, or other oversized materials;
such are returned to sender. Do not yse folders,
binders or the like. Replies to ads with Blind Box
numbers should be addressed to: Box {number}, c/o
Broadcasting & Cable, 245 W. 17th Street, New York,
NY 10011

Confidential Service. To protect your identity seal
your reply in an envelope addressed to the box num-
ber. In a separate note list the companies and sub-
sidiaries you do not want your reply to reach. Then,
enclose both in a second envelope addressed to CON-
FIDENTIAL SERVICE, Broadcasting & Cable Maga-
Zine, at the address above.

%
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No one’s ever sent
a clearer signal.

At DIRECTV®, we're not just creoting o new approach to entertainment. As the fastest selling
product in the history of consumer electronics, we're creating unprecedented chonge, With 175

channels of satellite TV programming, we're giving people a new way to access information.
A new way to interact with the world.

I Of course, this kind of empowerment isn’t just something we offer our customers. I¥s o

cornerstone of our corporate culture. It's o belief that extends to all our employees. We know
it iokes 6 wealth of perspectives to create o picture as impressive s ours. The simple fact of

the matter is that by encouraging new voices and investing in new idecs, we'll stay ohead of

the curve — and ot the forefront of innovation — for years to come.

Opportunities for broadcast industry professionals exist in the following creas:

empowerment

* Sales & Marketfing

innovation

* Customer Service

To us, diversity isn't an obstroct concept. It's o competitive edge. And we con't put it

much mare cleory than that. But then, being direct is what our business is all obout.

DIRECTY, Inc
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“For the Record" compiles applications filed
with and actions taken by the FCC. Applica-
tions and actions are listed by state; the date
the application was filed or the action was
taken, when available, appears in italic.

Abbreviations: AQL—assignment of license. ant.-
antenna; ch.—channel: CP—construction permit:
D.I.P.—debtor in possession; ERP—effective radiated
power: khz—Kkilohertz: km—kilometers: kw—kilowaits:
m.—meters: mhz—megahentz; mi—miles; TL—trans-
mitter location; w—waits. One meter equals 3.28 feet.

OWNERSHIP CHANGES

Omaha (BTC-961031EC)—Radiomaha Inc.
for kCRO(aM) 660 khz: involuntary transfer of
control form Samuel W. Smulyan to Jeffrey
Smulyan and Ezra Friedlander, co-executors
of estate of Samuel W. Smulyan. Nov. 14

NEW STATIONS

Returned

Orlando {BPED-960604MB)—American
Educational Broadcasting Inc. for FM at 89.5
mhz, ERP .53 kw, ant. 49 m. Nov. 6

Abilene, Tex. (BPED-961015MA)}—Christian
Broadcasting Co. Inc. for noncommercial edu-
cational FM at 95.1 mhz, ERP 3 kw, ant. 194
m. Nov, 20

Granted

Vincennes, Ind. (BPED-950627MC)—Ameri-
can Family Association for FM at 89.9 mhz,
ERP 1 kw, ant. 77 m., Nov. 6

Brownfield, Tex. (BPH-960508|A)—South-
westem Broadcasting Corp. for KLZL(FM) 104.3
mhz: upgrade to class C2, change ERP to 50
kw, ant. to 142 m. Nov. 20

Ingram, Tex. (BPED-950817MA)}—Texas
Public Radio for FM at 80.7 mhz, ERP 50 kw,
ant. 97.3 m. Nov. 14
Filed/Accepted for filing

Oraibi, Ariz. (BPH-961113MB)—Oraibi
Media Association (Terry G. Peters, 50%

owner, W6 6N5 45 Madison Ave., Cedarburg,
W1 53012) for FM at 98.9 mhz, ERP 100 kw,
ant. 600 m. Nov. 13

Hayden, Colo. (BPH-961115MF)— EB Hay-
den LLC (Charles B. Moss Jr, manager/51%
owner, 225 N. Mill 8t., Aspen, CO 81611) for
FM at 107.3 mhz, ERP 2 kw, ant. 169 m,,
42010 Routt CR 78. EB has applied for FM in
Needles, Calif.; Great Falls, Mont., and Grand
Junction, Colo. Moss owns KRKE(am) Aspen,
and parts of KsPN-FM Aspen, KNFO(FM) Basalt,
kTuN(FM) Eagle and krmu(Fwm) Oak Creek, all
Colo.; and karr(Fm) Taos, N.M., and has inter-
est in applications for FMs in Billings, Mont,,
and Healdsburg, Calif. Nov. 15

Meeker, Colo. (BPH-961115MJ)}—Western
Slope Communications LLC {(Allen H. Birill,
52% owner, ¢/o Brill and Meisel, 488 Madison
Ave., 5th fl., New York, NY 10022) for FM at
98.1 mhz, ERP 100 kw, ant. 331 m., on
Kendall Peak, 14 km SW of Meeker, Western
Slope owns KrGS(aM) and Kzks(Fm) Rifle and
99% of kura(Fm) Ouray, Colo. Nov. 15

Yuma, Colo. (BPH-961118MY)—Arnold
Broadcasting Co. Inc, (William G. Arnold,
president'owner, P.O. Box 830, 803 W, Main
St., Sterling, CO 80751) for FM at 100.9 mhz,
ERP 6 kw, ant. 102.6 m., 12 km S of Yuma.
Amold owns KSTC(AM) and KNNG(FM) Sterling,
Colo. Nov. 18

Clewiston, Fla. (BPED-961112MA)}—Black
Media Works Inc. (Kimberly Holman-Kassis,
president, 1150 W. King St., Cocoa, FL
32922) for FM at 88.5 mhz, ERP 3 kw, ant. 89
m., .8 km S of Hooker Point. Nov. 12

Key Largo, Fla. (BPED-961104MB}—Ocean
Reef Public Radio Inc. (David C. Martinie,
president/33 1/3% owner, 100 Anchor Dr.,
Key Largo, FL 33037) for FM at 89.1 mhz,
ERP .100 kw, ant. 19 m., Ocean Reef Club,
Ocean Reef, .1 mi. N of end of SH 905, Nov, 4

Peachtree City, Ga. (BPED-961104MD)—
Community Public Radio Inc. (Penny Jack-
son, president/16.66% owner, 321 Freeman

BY THE NUMBERS
Service Total | | commercial VHF TV 559
 Commercial AM 4.906 | [ commercial UHF TV 622
| Commaercial FM 5.285 | | Educational VHF TV 123
Educational FM 1.810 | | Educational UHF TV 340
Total Radio 12,001 | | Total TV 1,544
LUHF LPTV 1,211 Total l s
0 j |
Total LPTV L E"E “"TED ]
otal subsc w231,
FM translators & boosters 2,453 Lol !
| —== | Homes passed 21,750,000
WHF translators 2,263 . ;
———— | Cable penetration” 65.3%
UHF translators 2,562 | “Basedon TV househoid universe of 85.9 milion
Sources: FCC, Nislsen, Paul Associ
Tnm TIIHIIEHII‘I Tm ur“.GR‘PHJ: 5:;‘ ;:l;::galr;ﬂﬂﬂw:eélll!

Circle, Norcross, GA 30071) for FM at 91.7
mhz, ERP 6.1 kw, ant. 100 m., SR 74, 15.3 km
from Peachtree City. Nov. 4

Macomb, lll. (BPH-961017MN)—Nancy L.
Foster (c/o WJEQ Radio, 31 East Side Sq.,
Macomb, IL 61455) for FM at 95.9 mhz, ERP
6 kw, ant. 100 m., 825 North County Line
1840E. Oct. 17

Marion, lowa (BPED-961030MA)—Ameri-
can Family Association (Donald E. Wildmon,
president, P.O. Drawer 2440, Tupelo, MS
38803) for noncommercial educational FM at
89.9 mhz, ERP 8.5 kw, ant. 121 m., 4100
Nelson Creek Rd., Center Point, lowa. Fami-
ly owns waiN(FMm) Carrolliton and WAKD(FM)
Sheffield, Ala.; worx(Fm) Cleveland, wasT-
AM-FM Forest and warr(Fm) Tupelo, all Miss.,
KCFN(FM) Wichita and kBuz{rm) Topeka, Kan.;
has CPs for FMs in Selma and Ozark, Ala.;
Vincennes, Ind.; St. Martinville, La.; Hatties-
burg and Natchez, Miss.; Hubbard, Neb., and
Clovis, N.M., and has applied for noncom-
mercial FMs in Bentonville, Des Arc, El Dora-
do, Fayetteville and Forrest City, all Ark.;
Panama City, Fla.; Americus, Cairo, Dublin,
Savannah and Waycross, all Ga.; Waverly,
lowa; Jonesboro, La.; Flora, Kankakee,
Kewanee and Pana, all ll..; Fairfield, lowa;
Manhattan, Salina and Independence, Kan.;
Mount Sterling, Ky.; Many and Westdale, La.;
Muskegon, Mich.; Corinth, Duck Hill, Laurel,
Port Gibson and McComb, all Miss.; Cabool,
High Point, Kennett and St. Joseph, all Mo.;
Ahoskie and Fayetteville, N.C.; Shelby and
Steubenville, Ohio; Ada, Ardmore, Durant,
Stillwater and Weatherford, all Okla.; Reed-
sport, Ore.; Dillon, S.C.; Clarkesville, Hohen-
wald, Lake City and Shelbyville, all Tenn.;
Del Rio, Fannett, Gatesville, Huntsville, Ker-
rville, Mart, Nacogdoches, Victoria and
Odessa, all Tex.; Charles City, Va.; Cuba
City, Wis., and Gillette, Wyo., and is selling
an FM in Mount Morris, lIl. Oct. 30

Saint Ansgar, lowa (BPH-961113MC)—Lyle
Robert Evans (1750 Freedom Rd., Little
Chute, WI 54140) for FM at 95.5 mhz, ERP 1
kw, ant. 8 m. Evans owns wezr(Fm) Brillion,
90% of wwRs-Tvy Mayville and 50% of
wmBe(am) Chilton, all Wis., is building FMs in
Stephenson, Mich., and Birnamwood, Wis.,
has applied for FMs in Kentland, Ind.; Mil-
bridge, Me.; Crystal Falls and Hancock, Mich.,
and New Holstein, Wis., and TV in Eagle
River, Wis., and has 75% interest in applica-
fion for TV in Ironwood, Mich., and White Sul-
phur Springs, W.Va.

Hopkinsville, Ky. (BPH-961028MC)—Ham
Broadcasting Co. Inc. (D.J. Everett, presi-
dent/owner, 400 Hammond Plaza, Hop-
kinsville, KY 42240} for FM at 97.5 mhz, ERP
6 kw, ant. 100 m., 1.75 mi. E of Hwy 41-A, at
intersection of SRs 1027 and 756, 8 mi. from
Hopkinsville. Ham owns waks{am) Hop-
kinsville and wkpz-am-FMm Cadiz, Ky. Oct. 28

Hopkinsville, Ky. {(BPH-961031MD)—Ger-
ald W. Hunt (P.O. Box 550, Savannah, TN
38372) for FM at 93.7 mhz, ERP 4 kw, ant. 77
m., .65 km W of US 41A on CR 1613. Hunt
oWNS WORM-AM-FM Savannah, WDXI{AM)-wMxx-
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FM Jackson and wxoo-Fu Selmer, all Tenn.
Oct. 31

Arcadia, La. (BPH-961031ME)—Charles and
Pattie Odom (1004 Elm St., Minden, LA
71055) for FM at 92.5 mhz, ERP 6 kw, ant.
100 m., .3 km SE of corner of SH9 and SH
517, SE of Bryceland, La. Oct. 31
Milbridge, Me. (BPH-961105MB)—Lyle
Robert Evans (1750 Freedom Rd., Little
Chute, W1 54140) for FM at 93.7 mhz, ERP 50
kw, ant. 150 m. For other interests, see item
above. Nov. 5

Milbridge, Me. (BPH-961113MA)—Robert
Scott Hogg (1151 Grey Dr., Bogart, GA
30136) for FM at 93.7 mhz, ERP 50 kw, ant.
128 m., 1.7 km NE of Tunk Lake, Me., on Hwy
183. Nov. 13

Goodland Twp., Mich. (BPED-961114MB}—
Superior Communications (Edward Czelada,
president, 601 Savidge St., Reed City, Mi
49677) tor noncommercial educational FM at
88.1 mhz, ERP .50 kw, ant. 152 m., 7244
Thom Dr., Brown City, Mich. Nov. 14

Muskegoen, Mich. (BPED-961023MF)—Holy
Trinity Church of God and Christ (Nathaniel
W. Wells Jr., president, P.O. Box 4497, 2140
Valley, Muskegon, M| 49444) for noncom-
mercial educational FM at 88.1 mhz, ERP 1
kw, ant. 55 m., 517 W. Giles Rd., Muskegon.
Oct. 23

Faribault, Minn. (BPH-961104MA)—KFIL
inc. (Michael S. Borgen, president/50%
owner, P.O. Box 370, Preston, MN 55965) for
FM at 107.5 mhz, ERP 43.5 mhz, ERP 132.7
m., .75 km E of CR 17 on 260th St. KFIL owns
KFIL-AM-FM Preston, Minn., has applied for FM
in St. Joseph and is buying radio in Spring Val-
ley, Minn. Nov. 4

Faribault, Minn. (BPH-961115)—John R.
Miller (3527 14th Pl., Kenosha, WI 53144) for
FM at 107.5 mhz, ERP 50 kw, ant. 64 m., .4
mi. SE of intersection of Kanabec Ave. and
230th St. W, 2.2 mi. NW of Morristown, Minn.
Nov. 15

Faribauit, Minn. (BPH-961118)—LifeTalk
Broadcasting Association (Paul E. Moore,
president/12.5% owner, 402 W. Yakima
Ave., Ste. 1320, Yakima, WA 98901) for
noncommercial educational FM at 107.5
mhz, ERP 30 kw, ant. 150 m. LifeTalk owns
KSCOH(FM) Wapato, Wash., has CP for FM in
Tok, Alaska, is buying wJuvL(Fm) New Wash-
ington, Ind.; ksva(Fm) Corrales, N.M., and
wJyvc(Fm) New Delhi, Ohio, and has applied
for FMs in Ellensburg and Nile, Wash., and
Sebeka, Minn. Nov. 18

Faribault, Minn. (BPH-961115MB)}—Fari-
bault Radio Partnership (Terrance W. Moore,
25% owner, 6829 Oaklawn Ave., Edina, MN
55435) for FM at 107.5 mhz, ERP 38 kw, ant.
170 m,, 1 km N of SR 60, Warsaw, Minn.
Nov. 15

Faribault, Minn. (961119MU)—KM Commu-
nications Inc. (Myoung Hwa Bae, president/
owner, 3654 West Jarvis Ave., Skokie, IL
60076) for FM at 107.5 mhz, ERP 19.7 mhz,
ant. 241 m., 5 km from intersection of SRs 99
and 21. KM has CPs for TV on ch. 20, lowa
City, and for FM in Pearson, Ga., has applied
for FMs in Viola and St. John's, Ariz.; Merced,
Calif.; Atlanta and Breese, ill.; Parkersburg,
lowa; Mesquite, Nev.; Willard, Ohio; Brigham

City, Utah and Neillsville and New Holstein,
Wis., and TVs in Hotbrook, Flagstaff and Sier-
ra Vista, all Ariz.; El Dorado and Gosnel, Ark.;
Marianna, Fla.; Boise, Idaho; Ames and New-
ton, lowa; Hutchinson, Kan.; Albuquerque and
Roswell, N.M.; Arcade and Syracuse, N.Y.;
Greenville, N.C.; Bismarck and Minot, N.D.;
Muskogee and Shawnee, Okla.; Pendleton,
Ore.; Salt Lake City and Provo, Utah; Virginia
Beach, Va.; Spokane and Walla Walla,
Wash.; Crandon, Wis., and Jackson, Wyo.
Nov. 19

Faribault, Minn. (BPCT-961118M6}—North
American Broadcasting Co. (John C. Carsey,
president/70% owner, 1100 Guadelupe,
Austin, TX 78701) for FM at 107.5 mhz, ERP
50 kw, ant. 150 m., 1 mi. N of Warsaw, Minn.
Applicant has applied for TVs on ch. 34, Eure-
ka Springs, Ark.; ch. 24, Tallahassee, Fla.; ch.
50, Kailua, Hawaii; ch. 45, Houston, Miss.; ch.
9, Walla Walla, Wash., and ch. 46, Norman,
Okla. Carsey has applied for FMs in Sun Val-
ley, Nev.; Healdsburg, Calif., and Karnes City
and Winona, Tex. Nov. 18

Faribault, Minn. (BPH-961115MK)—Bruce
H. Linder (P.O. Box 1045, Mankato, MN
56002-1045) for FM at 107.5 mhz, ERP 32.5
kw, ant. 185 m., 1 km N of Warsaw, Minn. Lin-
der owns KaRP(FM) Glencoe, KMHL{AM)-
KKCK(FM) Marshall, KARL(FM} Tracy, 80% of
KWOM(AM) Watertown, and parts of KTOE(am)
Mankato, kDOG(FM) North Mankato, kITN(FM)
Worthington and kxax(Fm) and KxAc(Fm) St.
James, all Minn. Nov. 15

Faribault, Minn. (BPH-961118MW)}—Lynn C.
Ketelsen (601 15th Ave. NE, Waseca, MN
56093) for FM at 107.5 mhz, ERP 50 kw, ant.
150 m., 5.3 km N of Warsaw. Ketelsen owns
kowz(rFm) Blooming Prairie, Minn. Nov. 18

Rochester, Minn. (BPED-961023ME)—St.
Olaf College (Mark U. Edwards Jr., presi-
dent, 1520 St. Olaf Ave., Northfield, MN
55057) for noncommercial educational FM at
88.7 mhz, ERP .25 kw, ant. 162 m., 1.5mi. N
of Olmsted CR 119, 4 mi. NE of Rochester
city limits. The college owns wcaL{Fm) North-
field, Minn. Oct. 23

Oxford, Miss. (BPH-961107MD)—Oxford
Radio Inc. (David Kellum, president/50%
owner, P.O. Drawer 1077, Oxford, MS
3865%) for FM at 105.1 mhz, ERP 6 kw, ant.
100 m., 1400 ft. E of Hwy 7 on Cummins Rd.
Nov. 7

Oxford, Miss. (BPH-961105MC)—Darby
Radio Enterprises {Tommy Darby, owner,
P.C. Box 1440, Batesville, MS 38606) for FM
at 105.1 mhz, ERP 6 kw, ant. 100 m., W of SH
7,7 mi. N of city limits of Oxford. Nov. 5

Oxford, Miss. (BPED-961107MA)}—Southern
Cultural Foundation (Richard W. Dabney,
50% trustee, 101 McDade Circle, Toney, AL
35773) for noncommercial educational FM at
105.1 mhz, ERP 6 kw, ant. 82 m., 8.9 km
NNW of Oxford. The foundation has applied
for FMs in Burnsville and Pontonoc, Miss., and
Minor Hill, Tenn. Dabney has interest in appli-
cation for FM in Flint City, Ala., and is buying
WKNI{aM) Lexington, Ala. Nov. 7

Oxford, Miss. (BPH-961107ME)}—George S.
Flinn Jr. (188 South Bellevue, Ste. 222, Mem-
phis, TN 38104) for noncommercial educa-
tional FM at 105.1 mhz, ERP 2.4 kw, ant. 160

m., E of Hwy 201, 1.5 km S of Abbeville, Miss.
Flinn owns wrBKTv) and wHBa(am) Memphis
and wnwz(am) Germantown, Tenn.; kKMZN(FM)
Marion and kDRE(FM) North Little Rock, Ark.,
and wccl(tv) New Orleans; 25% of CP for
KDEN(TV) Longmont, Colo., has applied for
FMs in Tunica and Grenada, Miss.; Forest
Acres, 5.C.; Virginia Beach, Va., and Sun Val-
ley, Nev., and TVs in Kailua, Hawaii, and Nor-
man, Okla., has 50% interest in applications
for TVs in Destin, Fla.; Spokane, Wash.;
Provo, Utah; Arcade, N.Y.; Gosnell, Ark.; Min-
den, La.; Greenville, N.C.; Newton and Des
Moines, lowa, and interest in applications for
TVs in Phoenix and Coolidge, Ariz.; Hot
Springs, Ark.; Senatobia, Miss.; Tulsa, Okla.,
and Santa Fe, N.M. Nov. 7

Senatobia, Miss. (BPET-960923KG}—Com-
munity Television Educators (Marcus D.
Lamb, president/25% owner, P.O. Box
612066, Dallas, TX 75261) for noncommercial
educational TV on ch. 34, ERP 5,000 kw visu-
al, ant. 151 m., Nesbit & Bobbie Lee rds., Nes-
bit, Miss. Directors of CTE own wmpx-Tv
Decatur, Tex. Sep. 23

High Point, Mo. (BPED-961120MA)—Ameri-
can Family Association (Donald E. Wildmon,
president, P.O. Drawer 2440, Tupelo, MS
38803) for noncommercial educational FM at
89.9 mhz, ERP 7 kw, ant. 115 m., 1 mi. S of
Winchey Branch Rd. For interests, see item
above. Nov. 20

Ostervilie, Mo, (BPH-961015MI)—J.R.
McClure (185 Commerce Ctr., Greenville, SC
29615) for FM at 107.7 mhz, ERP 6 kw, ant.
100 m., 9 km NE of Otterville, Mo. McClure
owns radios in Augusta, Ga., and Odessa,
Tex., and has applied for FM in Forest Acres,
S.C. Oct 15

Sun Valley, Nev. (BPH-960930ML)—Lotus
Communications Comp. (Howard A. Kalmen-
son, president/50% owner, 6290 Sunset
Bivd., Ste. 1600, Los Angeles, CA 90028) for
FM at 94.5 mhz, ERP 2.5 kw, ant. 575 m., 32
km NE of Renco on mtn. peak 2 km W of Pond
Peak. Lotus owns kwkw(am) Los Angeles,
KGST(am) Fresno, KLBN(FM) Auberry, Calif.;
KENO{AM), KORK(AM), KOMP(FM) and KXPT(FM)
Las Vegas, KHIT-FM, KOZZ-AM-FM and KDOT{FM)
Reno; kTKT(AM) and KLPX(FM) Tucson and
kFma(FM) Green Valley, Ariz.; wTao(am} La
Grange and wrau Zion, Ill., and kzoc(am) and
KZEP-FM San Antonio. Sep. 30

Sun Valley, Nev. (BPH-960930MZ)—Scott
Seidenstricker (c/o Leventhal, Senter & Ler-
man, 2000 K St., NW, Ste. 600, Washington,
DC 20006-1809) for FM at 94.5 mhz, ERP
6.82 kw, ant. 259 m., kPLY(aM) site, 11.5 km
SE of Sun Valley. Sep. 30

Washoe, Nev. (BPH-960926MC)—Altus
Educational Broadcasting Foundation
(Michael D. Masterson, CEO, P.O. Box 837,
Altus, OK 73522) for FM at 94.5 mhz, ERP
1.30 kw, ant. 797.8 m., on Pond Mtn. commu-
nications facility, 24 km NE of Sun Valley, Nev.
Altus owns KkvO({FM) Altus, Okla. Sep. 26

Westerly, R.Il. (BPED-961106MA)—Rhode
Island Radio Inc. (Chris Di Paola, president, 4
Canal St., Westerly, RI 02891) for noncom-
mercial educational FM at 88.1 mhz, ERP
100 kw, ant. 20 m., 20 Dunn's Corners Rd.,
.45 km N of intersection with US Rte. 1. Nov. 6

—LCompiled by Jessica Sandin
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Through Dec. 15—5th annual International
Children’s Television Festival, presented by the
Museum of Television & Radio, New York City.
Contact: (212) 621-6600.

Dec. 10—24th annual PaineWebber Media Con-
ference. McGraw-Hill Bidg.. New York City. Con-
tact: Christiana Woods, (212) 713-2445.

by Global Exposition Holdings. Inn at the Park.
Anaheim, Calif. Contact: (715) 545-1986.
Dec. 10—New Revenue Roundtable, presented

Contact: (703) 549-4200.
Dec. 11-13—The Western Show, presented by
the California Cable Television Association. Ana-

{510) 428-2225.

Dec. 12—10th annual Federal Communications
Bar Association FCC Chairman’s Dinner. Grand
Hyatt Hotel, Washington. Contact: Paula Fried-
man, (202) 736-8640.

Dec. 12-13—14th annual Telecommunications
Policy and Reguiation Conference. sponsored by
the Federal Communications Bar Association and
the Practising Law Institute. Grand Hyatt Hotel,

8640.

Dec. 17—New York Women in Film & Television
Gala Holiday Luncheon and Muse Awards pre-

City. Contact: (212) 838-6033.

Dec. 18-—International Radio & Television Soci-
ely Foundation Christmas benefit. Waldori-Asto-
ria, New York City. Contact: Marilyn Ellis, (212)
867-6650.

Dec. 19—Electronic data interchange (EDI)
workshop for network cable TV buyers and sell-
ers, presented by the Electronic Commerce Com-
mittee. Offices of Price Waterhouse, New York.
Contact: Elizabeth Carr, (212) 258-8163.

mendation Awards. Contact: (703) 506-3280.

Jan. 8-10—Society of Cable Telecommunica-
tions Engineers conference on emerging tech-
nologies. Opryland Hotel Convention Center.
Nashvilie. Contact: (610) 363-6888.

Jan. 9—West Virginia Broadcasters Association

Flatwoods, W.Va. Contact: (304) 744-2143.
Jan. 9-12—Electronic Industries Association/

international winter consumer electronics show.
Las Vegas Convention Center, Las Vegas. Con-
tact: Cynthia Upson. (703) 907-7674.

Jan. 12-13—Association of Local Television
Stations (formerly INTV) 24th annual convention.
New Orleans Convention Center, New Orleans.
Contact: Angela Giroux. (202) 887-1970.

Jan. 13-16—National Association ol Television

ference and exhibition. Ernest Morial Convention
Center. New Orleans. Contact: (310) 453-4440.

tion Midwest chapter luncheon featuring Michele
Farquhar. Chicago Marriott O'Hare. Chicago.
Contact: Paula Friedman, (202) 736-8640.

Jan. 15—Federal Communications Bar Associa-
tion luncheon featuring Debra Lee. president/
CEO, BET Holdings. Capital Hilton Hotel. Wash:-
ington. Contact: Paula Friedman, (202) 736-8640.
Jan. 15-16—19th annual International Sport Sum-
mit, trade show and conference presented by E.J.
Krause & Associates. Marriott Marquis Hotel,
New York City. Contact: Jim Rice, (301) 986-7800.
Jan. 16—Internationai Radio & Television Soci-
ely Foundation newsmaker luncheon. Waldorf-
Astoria. New York City. Contact: Marilyn Ellis,

Dec. 10—Fourth annual DBS briefing. presented
by CTAM. Hyatt Regency Alicante, Anaheim, Calif.

heim Convention Center. Anaheim. Calif. Contact:

Washington. Contact: Paula Friedman. (202) 736-

DECEMBER

sentation. New York Hilton and Towers, New York

Dec. 20—Deadline for entries lor the 22nd annu-
al American Women in Radio and Television Com-

JANUARY 1997

radic sales seminar. Days Inn Conference Center,

Consumer Electronics Manufacturers Association

Programming Executives 33rd annual program con-

Jan. 14—Federal Communications Bar Associa-

D 5] 20010

(212) 867-6650.

Jan. 16— The New York Festivals 1996 Interna-
tional TV Programming and Promotional Awards
presentation. Ernest Morial Convention Center.
New Crleans. Contact: Joan McLoughlin, (914)
238-4481.

Jan. 16-18—10th annual Cabletelevision Adver-
tising Bureau Sales Management School. Del
Lago Conterence Center, Houston. Contact:
Nancy Lagos, (212) 508-1229.

Jan. 18-22—10th annual International Telepro-
duction Society president’s retreat and manage-
ment conference. Four Seasons Hotel, Nevis,
West Indies. Contact: (212) 629-3266.

Jan. 25-28—54th annual National Religious
Broadcasters convention and exposition. Anaheim
Convention Center. Anaheim, Calif. Contact: (703)
330-7000.

Jan. 26-27—West! Virglnia Broadcasters Asso-
cigtion winter meeting. Marriott Town Center,
Charleston, W.Va. Contact: (304) 744-2143.
Jan. 26-28—Regulatory and Law Forum on
Competition in Wireless Markets, presented by
Strategic Research Institute. The Fairmont Hotel,
San Francisco. Contact: (800) 599-4950.

Jan, 27—Nebraska Broadcasters Association
annual state legislative reception. Cornhusker
Hotel. Lincoln, Neb. Contact: Dick Palmquist,
(402) 333-3034.

Jan. 27-28—South Carolina Cable Television
Association annual winter meeting. Embassy
Suites Hotel, Columbia, S.C. Contact: Patti Hall,
(404) 252-2454.

Jan. 29— The Caucus for Producers, Writers &
Directors general membership meeting. Jimmy's
Restaurant, Los Angeles. Contact: David Levy.
(818) B43-7572.

FEBRUARY 1997

Feb. 4—DBS: The Five Buming Questions.” con-
ference presented by The Carme! Group. The West-
in Hotel, Los Angeles. Contact: (408) 626-6222.
Feb. 4-5—Arizona Cable Telecommunications
Association annual meeting. Doubletree Suites
Hotel. Phoenix. Contact: Susan Bitter Smith, (602)
955-4122.

Feb. 6-9— Radio Advertising Bureau marketing
sales conference. Marriott Marquis Hotel, Atlanta.
Contact: (214) 753-6740.

Feb. 7—international Radio & Television Society
Foundation newsmaker luncheon. Waldorf-Asto-
ria. New York City. Contact: Marilyn Ellis, (212)
867-6650.

Feb. 10-12—CTAM 13th annual research con-
ference. Hotel del Coronado, San Diego. Contact:
{703} 549-4200.

Feh. 11—West Virginia Broadcasters Associa-
tion television sales seminar. Marriott Town Cen-
ter, Charleston, W.Va. Contact: (304) 744-2143.
Feb. 11-13—Georgia Association of Broadcast-
ers Sales & Programming Institute '97. University
of Georgia. Athens. Contact: (770) 395-7200.
Feh. 12—"Celebrating the 105th Congress.” gala
reception hosted by the Washington, D.C., chap-
ter of American Women in Radio and Television.
Cannon Caucus Room, U.S. House of Represen-
tatives. Washington. Contact: Melodie Virtue,
(703) 841-0606.

Feb. 12-13—Cable Television Association of
Georgla annual convention. Ritz-Carlton Hotel.
Atlanta. Contact: Patti Hall, (404) 252-2454.

Feb. 13-14—The FCC in 1997: New Priorities
and Future Directions,” conference presented by
the Federal Communications Bar Association and
the Federal Communications Commission. Capital
Hilton Hotel. Washington. Contact: Paula Fried-
man, (202} 736-8640.

Feb. 19-21--32nd annual Broadcast Cable
Credit Association seminar. Hyatt Riverwalk, San
Antonio. Tex. Contact: Mary Teister. (847) 296-
0200.

Feb. 19-21—Texas Show 97, presented by the
Texas Cable & Telecommunications Association.
San Antonic Convention Center, San Antonio,
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Tex. Contact: (512) 474-2082.

Feb. 22-25— MECOM '97. 9th annual Middle
East international telecommunications show and
conference. Bahrain International Exhibition Cen-
tre. Bahrain. Contact: Virginia Jensen, (210) 652-
7070.

Feb. 24-27—Canada Link '97, conference on
cable and distribution services in Canada present-
ed by Link Events. Vancouver Trade and Con-
vention Center, Vancouver. Contact: Gerard Her-
rador, (713) 342-9826.

Feb. 25-26—Creat Lakes Broadcasting Confer-
ence & Expo, presented by Michigan Associa-
tion of Broadcasters. Lansing Center, Lansing,
Mich. Contact: (517) 484-7444.

Feb. 26-27—"The Future of Cable, Pay TV and
New Media in Spain,” conference presented by
Kagan World Media. Hotel Villa Magna, Madrid.
Contact: (408) 624-1536.

Feb. 27—Federal Communications Bar Associa-
tion luncheon featuring Betty Alewine. president/
CEO, COMSAT Corp. Capital Hilton Hotel. Wash-
ington. Contact: Paula Friedman, (202) 736-8640.

MARCH 1537

March 3-4—PROMAX Europe conference and
exposition, presented by PROMAX International
and BDA International. Hotel Arts (Ritz Carlton),
Barcelona, Spain. Contact: (212) 376-6222.
March 6—10th annual Achievement in Radlo
Awards. Pittsburgh. Contact: Michelle Frenier,
(412) 391-3193.

March 7-9—intercollegiate Broadcasting Associ-
ation 56th annual international convention of edu-

| cational broadcasters. Hotel Pennsylvania, New

York City. Contact: Fritz Kass, (914) 565-0003.
March 8—National Association of Radio Talk
Show Hosts Talkfest Forum. Holiday Inn, San Anto-
nio, Tex. Contact: Carol Nashe, (617) 437-9757.
March 9-12—MID Television international Tele-
vision Programme Market. Dubai World Trade
Center, Dubai, United Arab Emirates. Contact:
+971-4-621133.

March 13—International Radio & Television
Society Foundation newsmaker luncheon. Wal-
dorf-Astoria, New York City. Contact: Marityn Ellis,
(212) 867-6650.

March 16-18—Cable '97, National Cable Televi-
sion Association annual convention and exposi-
tion. Ernest Morial Convention Center, New
Orleans. Contact: Bobbie Boyd. (202) 775-3669.
March 18— Federal Communications Bar Asso-
ciation luncheon featuring Sam Donaldson. Capi-
tal Hilton Hotel, Washington. Contact: Paula
Friedman, (202) 736-8640.

March 24-27—-SBCA Las Vegas '97 Satellite
Show, presented by the Satellite Broadcasting and
Communications Association. Las Vegas Conven-
tion Center, Las Vegas. Contact: (800) 654-9276.

APRIL 1987

April 4.7—8Broadcast Education Association
42nd annual convention. Las Vegas Convention
Center, Las Vegas. Contact: (202) 429-5354.
April 7-8— Television Bureau of Advertising sales
and marketing conference. Las Vegas Hilton, Las
Vegas. Contact: Janice Gafjian, (212) 486-1111.
April 7-10—National Association of Broadcast-
ers annual convention. Las Vegas Convention
Center, Las Vegas. Contact: (202) 429-5300.

JUNE 1987

June 4-7—PROMAX and BDA '97 conterence
and exposition, presented by PROMAX Interna-
tional and BDA Internationai. Navy Pier Conven-
tion Center, Chicago. Contact: (310) 788-7600.
June 12-17-—20th Montreux Internationai Tele-
vision Symposium and Technical Exhibition,
Montreux Palace, Montreux. Switzerland. Contact:
(800) 348-7238.

Major Meeting dates in red
—LCompiled by Kenneth Ray
{ken.ray@b&c.cahners.com)
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EifthhEstater

At the edge of entertainment

ilicon Graphics Inc.’s Isanc Babbs
8was a happy man on election night

*96, when SGI's Onyx supercomput-
ers provided the processing power for vir-
tual sets on CBS and ABC and real-time
graphics on NBC.

"We got some great exposure 1o how the
technology works.” says Babbs, vice pres-
ident of entertainment marketing for SGI.
“Ideally. that will go downstream and attil-
tates can decide what works best for them
to get the look and feel they need to com-
pete in their local markets.”

But while election night gave SGIi a lot
of coverage in the mainstream press. the
Mountain View. Calif.—based company's
technology has been driving 3-D anima-
tion and high-end graphics for more than a
decade. Babbs, who worked for software
developer Alias Research before it merged
with competitor Wavetront Animation in
1995 and became a subsidiary of SGI. has
seen that progression from both the hard-
ware and the software sides.

Babbs grew up in Eugene, Ore.. and
went to the University of Oregon, He grad-
uated in 1983 with a degree in chemistry.
with a special emphasis on microelectron-
ics and computer science. 1 got heavily
involved from the chemistry side in how to
put technology or computational power
into the analytical process,” he says.

After graduation. Babbs moved to
Southern Catitomnia to look for a job. “The
whole computer industry was going strong
with workstations and the technical com-
puter market, mainframes were still domi-
nating the data processing world. and the
IBM PC was just coming out,” he says. "It
looked like a tield that was flourishing.”

Babbs started at Hewlett-Packard in fall
1983 as a sales representative for the com-
pany’s technical computers. workstations
and software. He gravitated toward the
graphical applications for the HP
machines, including some entertainment
accounts that were starting to use the tech-
nology. like Walt Disney Feature Anima-
tion and Wavefront Technologies.

“Suddenly, we were trying to figure out
how we could use this technology to solve
entertainment problems.” says Babbs, who
has been based in Los Angeles throughout
his career. "And at the time. that industry
had no automnation with 3-D graphics.”

Babbs took a closer look at animation
software pioneers such as Wavefront. Able
Image Research and Alias Research.

“Suddenly we were
trying to figure out
how we could use
this technology to
solve entertain-
ment problems.”

Isaac Henry
Babbs

Vice president of
entertainment marketing,
Silicon Graphics Inc., Los
Angeles; b. July 27, 1961,
Laguna Beach, Calif.; BS,
chemistry, University of
Oregon, Eugene, 1983; field
sales, Hewlett-Packard, 1983-
88, Los Angeles, 1988-95;
territory manager, Alias
Research, Los Angeles; area
manager, Alias/Wavefront, Los
Angeles, 1995-96; current
position since June 1996; m.
Jodi Tose; children: Morgan, 3;
Dylan, 1.

Drawn by the chance to focus on the enter-
tainment industry. he took a job with Ahas.

*Post-production was the first real market
for Alias.” says Babbs. “We were definitely
tfocused on the film industry, but it was a lit-
tle too soon for them...on the TV and post
side, the commercial market was always
fascinated with the graphics. and how we
could create better commercials. The whole
station 1D and logo market was also very.
very strong. There was a lot of interest in the
3-D graphics side on both the Wavefront
side and at Alias Research—that’s what
really drove these two companies.”

Alias always used SGI computers to pro-
vide the processing power for its software
programs, and Babbs says that a big reason
for SGI's success was that it made sure 1o
partner with the hot applications. As the soft-
ware started 10 become more user-friendly
and SGI's computers started 1o grow more
powerful and cost less. the company began
to enter the entertainment mainstream.

“That whole parallel development—
between SGI working with [its]| software
partners and SGI evolving [its] technolo-
gy—really put SGI into the broadcast
industry and post-production area.” says
Babbs. It became a viabte product to cre-
ate 1Ds. logos and content.”

After the Alias/Wavefront/SGI merger
closed in June 1995, Bubbs took over the
field operations of the new Alias/Wave-
front subsidiary. In June of this year. SGI
recruited him to handle marketing for its
entertainment division. which accounts for
roughty $400 million of SG1's $2.9 billion
in revenue.

“The goal | was given was to facilitate
the accelerated growth of SGI in the enter-
tainment space, which can be defined as
film and video production. broadcasting,
and interactive authoring.” says Babbs.
"One of the areas we’re focusing on is
broadcast and television production and
post-production—what kind of solutions
can we put together that can help them
solve their problems?"” Babbs said.

“We're working closely with our part-
ners to find the right solutions to go with
our hardware. and we're also writing the
appropriate middleware to combine our
solution partner providers and our hard-
ware so that the end-user has an end-to-
end solution,” says Babbs. “The end-user
in the television industry wants solu-
tions—they don’t want boxes—and we
understand that.” —GD

GZ_ _December 9 199?5 Broadcasling_ & -Cable
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BROADCAST TV

Appointments at KFOR-Tv Oklahoma
City: Timothy Morrissey, president/GM,
KFSM-Tv Fort Smith, Ark.. joins in
same capacity: Thomas Heston, general
sales manager. named VP/general sales
manager.

Nicole McGregor and Dave Erickson, gen-
eral assignment reporters. KNDU(TV)
Richiand. Wash.. named co-hosts, AM
Live.

Dave Ettl, co-anchor, KNDO(TV) Yakima.
Wash.. named news director.

Mark Culbertson, program director.
KDNL-TV St. Louis, joins wyzz-Tv
Bloomington, 111, as director, opera-
tions.

Appointments at
The MCA Televi-
sion Group. Uni-
versal City, Calif.;
Iris Gelt, director,
external commu-
nications, MCA
Inc., named exec-
utive director:
Melissa Leffler,
production con-
trolier. named
VP, television production accounting:
Patrick Dorsey and Glen Svalstedt, man-
agers, television parnticipation. named
directors: Janice Etzkorn, accounting dis-
tribution director. named manager. tele-
vision participations.

Noreen Harris, administrator. NBC talent
relations. New York. named manager.

Victoria Regan, VP/GM, wBNG-TV Bing-
hamton. N.Y.. joins wDTN{(Tv) Dayton,
Ohio, as GM.

Julio Marenghi, sales account executive,
wNBC(Tv) New York. named national
sales manager.

David Yearwood, president/CEQ. Van-
tage Personnel Services, New Orleans,
joins wDRB-Tv Louisville, Ky., and
WFTE(TvV) Salem, Ind., as station man-
ager.

Jason Ball, producer, WREG-TV Mem-
phis, joins wPLG(TV) Miami in same
capacity.

Matt Campbell, producer. WREG-TvV
Memphis, joins WPTY-Tv there in same
capacity.

Geit

Bunny Angus, business manager, New
Vision Television. Atlanta. named VP,

| Patrick Paolini Jr., local sales manager,
WRGB(TV) Schenectady/Albany. N.Y..
joins WiNH-Tv New Haven. Conn.. as
l national sales manager.

Appointments at
KRON-TvV San
Francisco: Daniel
Rosenheim, man-
aging editor. Sun
Francisco Chron-
icle, joins as news
director: Jan Blair,
acting managing
editor, named
managing editor:
James Esser, assis-
tant news director. named director,
community relations and legal affairs:
lanette Gitler, director, local programing
and community relations. named direc-
tor. local programing and program
development: Lisa White, managing edi-
tor. named assistant news director.

| Rosenheim

Felicia Minei Behr, executive producer.
All My Children. joins As the World
Turns. Procter & Gamble. New York,
in same capacity.

Cathy Tatom, producer. KTUL(TV) Tulsa.
Okla., joins KJIRH(TV) there as investiga-
live reporter.

Kathy Williams, news director. wiw-Tv
Cleveland, joins WKYC-TV there in
same capacity.

mnm
Linda DeKoven, «cnior
VP, miniseries and
mition pictures for
television, NBC
Entertamment, Los
Angeles, namwd exec-
utive VP and adds
long-fomm program-
h'u.NEEEE:Fm.m
her responsibilities:
Rosalyn Weinman,

senior VP, brompdiast
stanclards and proc-
tices, named execu-
tive ¥I?, broadcasi
sﬁndﬂdsmmtml
policy, NBC, New
York; Lm!hwi.
L‘I"E-'ﬂl‘k‘&uﬁt‘*
ﬁmuﬂmamung.
MCAS Universal Pie-

grains, NBC Studios,
Los Angeles.

e, joins as director,

| Mark Antonitis, VP/news director.
wMAQ-Tv Chicago. joins KELO-TV
| Sioux Falls and KcLo-Tv Rapid City.
both South Dakota. as VP/GM.
Appointments al wLEX-TV Lexington,
Ky.: Marilyn Clark, station manager.
named VP/station manager: Mary
Broberg, general sales manager. named
| VP/GSM: Sandra Byron, business man-
ager, named VP, business and finance.

PROGRAMING

| Appointments at The Producers Enter-
tainment Group reality programing
unit. Beverly Hills, Calif.: Cindy Frei,
producer/director. joins as director: Kirt
Eftekhar, agent trainee. United Talent

| Agency. joins as creative executive.

William Allmendinger, Western division
manager, Tribune Entertainment station
sales. Los Angeles. named director.
Midwestern region.

Appointments at
B MGM Domestic
M Television Distri-
| bution: Dea Shan-
dera, VP, creative
services. The Dis-
ney Channel,
joins Santa Moni-
ca, Calif., office,
as senior VP,
———— advertising and
\ Shandera promoliongs:
Stephen Hodder, manager. Central divi-
sion, named VP, Chicago.

Dan Berman, news producer. wSYX{(Tv)
Columbus. Ohio. joins Regional News
Network, Piscataway. N.J.. as news-
room chief,

David Bloomfield, VP. business and legal
aftairs, Spelling Films Inc.. Los Ange-
les. named senior VP.

Catherine Bacquelin, director. brand man-
agement and synergy. The Walt Disney
Co., Paris, named VP, strategic market-
ing and synergy.

Amy Lovett, senior producer. TBS's
Feed Your Mind!. Atlanta, named
director. standards and practices, Turn-
er Entertuinment Group, there.

Appointments at Spanish Broadcasting

System’s KLAX-TV/KXMG(TV) Los

Angeles: Carroll Larkin, GM. named

| director. national sales; Steven
Humphries assumes additional duties as

| GM: Eduardo Cancela, local sales man-

I ager, Kvea{Tv) Corona. Calit., joins as

L operations.
Broadcasting & Cablﬁ)ecer}wbér 91996
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GSM: Alejandra Santamaria, research
director, KMEX-TV Los Angeles, joins in
same capacity.

Appointments at Fox Broadcasting Co.,
entertainment division, Los Angeles
and New York: Jeff Eckerle promoted to
VP, current programing, drama series;
Mark Ganshirt, packaging agent. ICM,
Joins as VP, current programing, come-
dy shows: Barbara Wall, consultant,
USA Networks, joins as director, cur-
rert programing; Sheryl Wachtel, direc-
tor. current programing, named direc-
tor. comedy development: Kelly Edwards,
director. comedy development, ramed
executive director.

-

Bernheimer Crum

Appointments at CNN Newsource:
Mark Bernheimer, (ree-lance reporter,
KCAL(TV) Los Angeles. joins as West
Coust correspondent. Los Angeles
bureau: Paul Crum, live coordinator,
named national coordinating producer,
Allanta.

Matt Bubala, exec-
utive producer.
The Peter Tilden
Show , KMPC(AM)
Los Angeles,
joins WKQI(FA)
Detroit as execu-
tive producer. the
Dannv Bonaduce
Show and the Q-
Crew Morning
Show.

Appointmenis at Clear Channel Radio
Sales (an Imerep company). New York:
Bill Sickles, director. sales. named GSM;
Brad Guagnini, director, sales. Group W
Radio Sales, Atlama, joins as VP/
regional manager: Lindsay Berry,
account executive, named AM sules
maniger: Michele Massaro, account
execulive, mamed director, sales.

Bubala

Appointments at Premiere Radio Net-
works Inc.. Los Angeles: Dan Ciccone,
senior account executive, Westwoo
One Entertaimment, joins the Detroit

134

Eggleton

Neliums Passmore

Rodn’gbez

Appointments at Discovery Communications Inc., Bethesda, Md.:

Discovery Channel Latin America—Iberia, named VP, advertising sales; Mike Nel-
lums, director, on-air promotion, The Learning Channel, named director, creative
services, Animal Planet; Carrie Passmore, VP, administration, named VP, corpo-
rate synergy; Rick Rodriguez, director, programing, Discovery Channel Latin Amer-
ica—Iberia, Miami, named VP, and adds Discovery Kids Channel Latin Amefica to
his responsibilities; Rex Recka, director, international programing, Discovery
Channel networks, named VP, Discovery Networks tnternational.

Eric Eggleton, VP/line |
executive, Kids Edutain-
ment Product Line, Dis-
covery Channel Multime-
dia, named VP, Discov-
ery Kids; Mitch Praver,
director, new media dis-
tribution, Discovery Net-
works, named VP; Chris
Lonergan, director, North-
ern region, affiliate sales
and marketing, Discov-
ery Networks, named
VP; Cathleen Pratt-Kerrig-
an, advertising director,

Kerrigan

Recka

olfice as sales manager; Andy Schuon,
executive VP, programing. MTV:
Music Television, joins the company’s
board of direciors.

Adele Eglin, account executive, D&R
Radio. Philadelphia, named VP, sales.

Len Emig, classical division manager,
Allied Radio Partners. joins Group W
Radio Sales, Atlanta. as director, sales.

Tom Connolly, GM, WKLS(FA) Atlanta,
named VP/Atlanta market manager,
Jacor Communications’ stations there.

Julie Avery Gilchriest, director. retail
development. American Radio Sys-
tems’ WOMF(AM)/WRNM-FM/WNVE(FM)
Rochester, N.Y ., joins Revenue Devel-
opment Systems. Boston, as vendor/
new business consuliant.

CABLE

Appointments at Century Communica-
tions Corp., New Canaan, Conn.: Mary
Ellen Lachowicz, liligation associate.
Mudge Rose Guthrie Alexander& Fer-
don law firm, New Yoik, joins as
scnior altorney; Joseph Jerome, lawyer.
Viacom Ing.. joins in same capacity.

Appointments at USA Networks: Rafael
Pastor, executive VP/managing direc-
tor, USA Networks International, New
York. named president: Diane Johnston,
manager. Detoit Advenising Sales,
Detroit, named VIP: Erik Fidel, consul-
tant, Datamonitor, joins as manager,
mternational research.

Richard Preti, account manager, Memo-
rex Telex Corporations, Portland, Me.,

www.americanradiohistorv.com

l joins Time Wainer Cable of Maine

there as GM, Road Runner Division

| (high-speed broadbuand Internet ser-
vice).

| Appointments at E! Entertainment
Television, L.os Angeles: Nicoie Uzei,
account executive, named regional
manager. Midcentral region, affiliate
relations: Tisi Aylward joins as director,
lalent.

Mary Tar, siles
representative,
Voss Wilch &
Co.. financial
advisers, joins
Kaleidoscope
Television, San
Antonio, Tex., as
manager, new
business develop-
ment.

| Tarr
Appointments al

| Comedy Centrai, New York: Vincent
Sainato, design director, named director.
creative services; Mark Materowski,
| direcior. operations and planning. i
Nickelodeon, joins as director, program
plaming; Molly Gamer, assistant VP,
Citibank. joins as director, human
resources: Larry Lieberman joins as VP,
new business develepment and inter-
aclive.

Appoutments a The Golf Channel,

| Orlando, Fla.: Peter Gordon, heud. pro- |
granming, named senior direcior; Steve [
i Johnston, designer, numed senior cre- |
ative director. [

| Helen Schneider, senior account exectr

" Decermber 9 1996 Broadcasting & Cable



www.americanradiohistory.com

-

tive, National Cable Communications,
Detroit, named sales manager.

Appointments at Showtime Networks
Sales and Marketing, New York: Dick
Maul, VP, affiliate marketing, named
senior VP/GM, Northeast region: Patri-
cia Jones, manager, field marketing,
named director, affiliate and sales com-
munication.

Richard Guha, co-founder, MSPI Ber-
genroth, joins Continental Cablevision
Inc., Boston, as senior VP, marketing.

Zack Van Amburg, producer, America
After Hours with Mike Jerrick, CNBC,
joins the Game Show Network. Culver
City, Calif., as director. development.

r = | Appointments at
Fox Sports Net,
Los Angeles:
Arthur Smith,

| senior VP, first-
run and network

3 reality program-

=

h I|I|Im"-._.-"' ing. MCA TV.
ﬁ'L.!L joins as executive
: VP, programing

and production:
Pyper Davis, senior
VP, Office of the Chairman, named
senior VP, operations.

Ingrid Gold, GM, TCI Cablevision of
South Central Connecticut, joins

Smith

public affairs.

__MULTIMEDIA

David Hall, senior
VP, cable net-
works, Gaylord
Entertainment
Co., Nashville,
named president,
Gaylord Commu-
nications Group.
Hall replaces
Tom Griscom.
who is retiring.

Hall

Appointments at A. H. Belo Corp.,
Dallas: Michael Grant, president/GM,
Belo Productions Inc., named VP,
cable news operations, broadcast divi-
sion; Matt Chan, director, development,
Belo Productions Inc., named presi-
dent/GM.

Appointments at Metro Networks: John
Frawley, regional director, operations,
Mid-Atlantic region, Boston office,
named VP, broadcast operations: Dave
Vanderslice, regional director, opera-
tions, New York, Philadelphia, Butfalo
and Rochester, named VP, aviation.

SNET, New Haven. Conn.. as manager, ‘
I .

announcad
and

tered in Arlington, Va..
five execu promaotion
changes effective June 1,1

9, has been named
hairman/CECQ; Peter Prichard,
senior VP and executive director

, named b

1airman Allen Meuharth
John Quinn,

Heather 0’'Mara, VP. sales and distribu-
tion, Jones Digital Century Inc., Engle- |
wood, Colo.. named executive VP,

Jones Digital Century and Jones Inter-
net Channel.

ADVERTISING/MARKETING
PUBLIC RELATIONS

— | Gary Belis, consul-
. tant, Business
Week, joins the
Television Bureau
| of Advertising.
| New York, as VP,
| marketing com-
munications.
David Woolfson,
senior VP, global
marketing-media
measurement,
A.C. Nielsen Co., joins Turner Broad-
cast Sales Inc.. New York, as VP, inter-
national global research. I

Belis

Kevin Barry, director. local advertising
sales. Discovery Networks, Bethesda,
Md.. joins Cabletelevision Advertising
Bureau, New York, as VP, local sales
and marketing.

Patrick Pitcher, president/CEQ, Saatchi
& Saatchi, Canada, named CEQ. Asia
agency. Pitcher also becomes a mem-
ber of Worldwide Executive Board.

Appointments at Clemensen Sheehan
Rovitto & Co., San Antonio, Tex.: Mike
Stanford, creative services director.
KMOL-Tv San Antonio. joins as VP,
recruiting: Tony Ballew, news director.
wKYC-Tv Cleveland. joins as VP, news.

_ TELEMEDIA

Appointments at Broadway Interactive

" Group (BIG). New York: Geoffrey !

Brookins joins as technical director,

Internet products and applications; Erie
Gold, free-lance editor/associate produc-
er, joins as associate producer: Michele
Miller, free-lance producer. joins as pro-
duction office coordinator.

R.T. Rybak, publisher, Twin Cities Reud-
er. joins Internet Broadcasting System,
Minneapolis, as VP/publisher, Channel
4000.

Appointments at ABC Interactive. New
York: Nancy Lamb, VP, marketing and
creative services, GT Interactive Soft-
ware, joins as director. marketing;
Bermard Yee, author and analyst, joins as
director, product development.

Matt Gruson, director. technology. Edu-
tainment & Multimedia group, Disney
Interactive. Burbank, Calif.. named VP,
technology and software.

Appointments at Prodigy Inc.. White
Plains, N.Y.: Paul Tucker, CEO, Mehta
Corp.. joins as senior VP/GM, interna-
tional: Inder Gopal, director, networking
and Internet research. T.J. Watson
Research Center, joins as senior VP/

[ chief technology oftficer.

__ DEATHS |

Arthur Stambler, 73, lawyer, died of
cancer Nov. 28 in Providence, R.1. In
the late "40s Stambler worked at the
FCC. For the next 30 years he alter-
nated between the commission and
private practice. In the "70s he

| formed his own communications law

firm, from which he retired in 1987.
Stambler is survived by his wife,
Phyllis: seven children: 14 grandchil-
dren. and a brother.

Maurice B. Mitchell, 81, educator and
communications executive, died
Nov. 30 in Santa Barbara, Calif. In
1945 Mitchell became interested in
radio and joined CBS’s wToOP(AM)
Washington as sales manager and
then became general manager. He
later joined the National Association
of Broadcasters, where he estab-
lished the Broadcast Advertising
Bureau to improve radio sales skills.
After a stint as an NBC vice presi-
dent, Mitchell was hired by William
Benton of Benton & Bowles ad
agency to manage his Muzak Corp.
Mitchell went on to educational film
production while working for Ency-
clopedia Britannica. He is survived
by his wife. Linda: three children,
and three grandchildren.

—Compiled by Denise Smith
e-mail: d.smith@b&c.cahners.com
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The proposed $3 billion
merger of Hughes Com-
munications and
PanAmSat Corp. has
passed the Department
of Justice’s antitrust
review. The deal, which
will create an international
satellite capacity giant with
14 existing birds, still awaits
FCC approval. Hughes is
looking to create two com-
panies out of the merger:
PanAmSat Corp., which will
continue to transmit TV sig-
nals for broadcasters and
cable networks, and a sep-
arate Hughes division that
will focus on point-to-point
multimedia applications
using new satellite technol-
ogy such as Ka-band trans-
mission.

Cable operators last Fri-
day won continued
relief from new scram-
bling rules when a
Delaware court decided to
leave the rules on hoid until
the Supreme Court has a
look at them. Playboy
Entertainment Group and
Graff Pay-Per-View have
challenged the rules requir-
ing operators to scramble
the audio and video of sex-
ually explicit programing

iniBrieh

SportsZone nets more NBA games

Driving to establish its games on the internet, the NBA last week began to put virtu-
ally all of its contests on ESPNet SportsZone (www.espnet.sportZone.com).

ESPN carries live audio coverage of as many as eight NBA games per night on its
Website. The audio of each game also is available on the site afterward, enabling lis-

teners to hear either highlights or the entire game.

The vast majority of games will be available to the 50,000-plus PC users who sub-
scribe to ESPN's premium site content for $4.95 per month. One NBA contest was
usually avaitable nightly last season. Fans need to have Microsoft's internet Explorer
or Netscape's Navigator browser equipped with RealAudio access to hear the games.

(ESPN also is in talks with Major League Baseball about carrying more games in
live audio on its site next season. It carried games for some teams last year.)

An NBA source says the league hopes the arrangement will help it become a larg-
er presence in the international market, where its fan base continues to grow. And
ESPN, which wants to incorporate more multimedia on its site, hopes eventually to

add NBA video content.

—RT

channels or, alternatively,
not deliver the channels
between 6 a.m. and 10 p.m.

The Supreme Court will
review the 1996
Telecommunications
Act’s ban on Internet
indecency. The court last
Friday said it will examine
the law, which bars the
“knowing” distribution to
minors of indecent material
over the Internet. Earlier
this year, a three-judge
panel in Philadelphia barred
the law from taking effect.

Bell Labs, the R&D arm of

tomers as TCI."

Bliss out at United Video

United Video Satellite Group Inc. (UVSG) President
Roy Bliss has resigned, effective immediately. Indus-
try sources wonder if Bliss's departure came of his
own accord, however, or whether his public criticism
of TCI's move to drop UVSG-distributed superstation
waGN-Tv Chicago forced the resignation. TCl owns
40% of UVSG, the resuit of a $250 million stock swap
in September. Upon hearing of TCi's decision to drop
wGN-Tv from its cable systems, Bliss blasted TC!:
“This is obviously a decision made by corporate exec-
utives that are out of touch with local markets.” When
asked if such comments might get him in trouble,
Bliss replied: “it might. TCI is a big company with lots
of tentacles. And nobody is as cavalier with its cus-

Peter Boylan, UVSG chief financial officer, will
become COO, and David Beddow, senior vice presi-
dent of TC! Technology, will assume Bliss's title as
president. UVSG Chairman Lawrence Flinn Jr. will post-
pone his scheduled retirement until next year.

—IM

AT&T spin-off Lucent Tech-
nologies, has developed
a new technology to
insert information into
video signals, allowing
advertisers and programers
to send along promotional
information to viewers. The
Bell Labs system, called
MediaLink, encodes a
small amount of data,
imperceptible to the viewer,
into the active video signal
(not the vertical blanking
intervai). The data is
received by an inexpensive
decoder that connects to
the TV set, which then
sends an RF signal to a
screen phone or other dis-
play device linked to the
viewer's telephone. Lucent
will be demonstrating Medi-
aLink at the Western Cable
Show this week.

The stock price of SFX
Broadcasting Inc. con-
tinued its steady
decline last week, falling
Friday to a 52-week low of
$24.75. That's a particularly
painful drop considering
that SFX hit a 52-week high
of $48.25 on Oct. 15, less
than two months earlier.
“There's nothing wrong with
[the company],” an SFX
source says. Officials blame
the stock’s nosedive on a
variety of factors, including
the general decline in radio
stocks that began in Octo-

ber and last week's unravel-
ing of a $350 million deal
involving SFX, EZ Commu-
nications Inc. and Ever-
green Media Corp. (see
page 54). Also troublesome
is how SFX will pay for
Secret Communications
LP's nine radio stations
(B&C, Oct. 21}. The $300
million deal was to be
financed with equity and
debt, but now there’s “no
way" SFX would make a
stock offering, the source
says.

FCC Commissioner
Rachelle Chong last
week said the FCC
should leave oversight
of hard liquor advertis-
ing to the FTC and Con-
gress. In a three-page
statement, Chong cited the
FTC's investigation and
also speculated that an
FCC rule differentiating
between hard liquor ads
and beer and wine spots
"could be seen as arbitrary
and capricious to a review-
ing court.” Chong also
voiced support of a propos-
al to air counter ads on the
heaith and safety risks of
excessive drinking.

Senate Republican and
Democratic leadership
made committee assign-
ments last week for the
105th Congress. The only
new face on the Commerce
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[ Committee will be Sam
Brownback (R-Kan.}, a
freshman. On the Judiciary
Committee, Senator Patrick
Leahy (D-Vt.) moves into
the ranking position, and
Joseph Biden (D-Del.) gets
the ranking slot on Foreign
Relations. Joining the Judi-
ciary Committee are John
Ashcroft (R-Mo.), freshman
Jeff Sessions (R-Ala.),
Richard Durbin (D-Iil.), and
Robert Torricelli (D-N.J.).

Senator John McCain {R-
Ariz.}, who will chair the
Senate Commerce Com-
mittee, has hired Lauren
“Pete” Belvin as the com-
mittee's senior telecommu-
nications counsel. Belvin is
currently senior legal advis-
er to FCC Commissioner
James Quello. Heading the
staff on the committee will
be two aides now serving
on the senator's personal
staff: Mark Buse and John
Raidt. Buse will be in
charge of the policy side of
the committee, while Raidt
will be in charge of adminis-
tration.

| ‘ : £
| Clear Channel gets Memphis, Providence
Clear Channel Communications Inc. last Tuesday closed on Radio Equity Pariners
LP’s radio stations in Memphis and Providence, B.1. The purchase, announced in May,
| | had been awaiting FCC waivers of the one-to-a-market rule. The waivers came
through on Nov. 27 (for Providence) and last Wednesday (for Memphis). They give
Clear Channel permission to own ong TV station and seven radia stations in Memphis
and to continue an LMA with anather TV there. In Providence, Clear Channel got the
l OK to own a TV, have an LMA with another TV and own two radios. However, the
waivers are temporary: The FCC made them subject to the outcome of rulemakings on
I its attribution and TV ownership rules. While LMA'd stations are not counted as owned
stations now, the FCC is considering making such interests attributabile.
The FCC says radio revenue share is not an issue in Memphis, where Clear Chan-
[ nel will control 40.4%. The Justice Department, however, may see it another way. Jus-
| tice is scrutinizing a case in which one company controls less than 40% of a market's
| radio revenue. In Providence, Clear Channel will control 18.2% —EAR

reportedly for treatment of any time responding to | trimulcast of its two new

alcohol abuse. Bob Wright, | the departure of two acquisitions and its flagship
NBC president, praised affiliates. According to wRGX(FM) Hawthorne, N.Y,

Ohlmeyer's decision. “Don spokesman Brad Turell,
is an invaluable leader,”" he | wDRG(Tv) Roanoke, Va.,
said, and we all hold him in | and wanu(Tv) Charleston,
the highest regard.” | S.C. were slated to be
Ohlmeyer is expected to dropped as affiliates, and
stay at the center for a plans are in the works to

WRGX and wzvu changed
format last week, from alter-
native rock and oldies,
respectively. wwHB, which
has for years simuicast the
album rock wNeEw(FM) New

month. make up for the loss York, will flip to country later
through affiliate upgrade this week. Each of the sta-

Fox reportedly has g Pg

tappedp:aronySpelling | and local cable (WeB}) dis- tion's frequency is 107.1,

tribution.

Less than two weeks
after announcing plans

and Odyssey is expected to
change the call letters of
each to include a “Y” so that
the trio can go by the col-

to produce another
prime time soap, tenta-
tively dubbed Brentwood. J

No official word from the

NBC will debut The

to purchase wzvu(rm)

lective "Y-107" tag.

Naked Truth, starring Tea
Leoni, on Jan. 16 in the
coveted 9:30-10 p.m. ham-
mock, replacing the sea-
son’s freshman hit, Sud-
denly Susan. The Brooke
Shields comedy will be tem-
porarily off the prime time
schedule starting Jan. 9,
resuming Feb. 27 in The
| Single Guy timeslot at 8:30-
9 p.m. The network said
Single Guy will return to the
schedule at a later date.

NBC disclosed last week
that Don Ohlmeyer, presi-
dent, NBC West Coast, vol-
untarily admitted himself to
the Betty Ford Center in
Rancho Mirage, Calif.,

network, but a source close
to Fox said the pilot is now
being cast for the drama,
about an lllincis architect
and his wife who make a
new home in Los Angeles.
Fox already has Spelling to
thank for Beverly Hills,
90210 and Melrose Place.

Motorola Inc. is making |
its cable modem proto-
col available to other
vendors on a free cross-
licensing basis. The royalty- |
free licensing is intended to
enable development of
hardware and software
compatible with Motorola's
modems.

The WB is not wasting |

Long Branch, N.J., and
wwHB(FM} Hampton Bays,
N.Y., Odyssey Communi-
cations has formed a
“new country” format

Infinity Broadcasting's syn-
dicated Don Imus has
signed a new seven-year

| contract with Infinity.

a
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

A tide in the affairs
of cable

The cable industiry faces unprecedented opportunities and
challenges as it prepares 10 assemble for the Western Cable
Show in Anaheim this week.

On the opporiunity side is the promise of digital detivery
and high-speed modems. 1f 1997 is the year that promise is
finally realized, cable could be in the catbird seat, offering
a combination of Interner, video and voice at a packaged
price. If not, of course, it could be difficult to convince
Wall Street 1o keep putting up the green for another year of
blue sky, particularly when that blue sky currently is home
10 a surprisingly strong competitor.

The major challenge, of course, comes from that competi-
tion for the future, represented most immediately by the DBS
mdustry. Or as Amos Hostetter put it 10 BROADCASTING &
CAaBLE (see page 86): "Any cable operator who's out there
answering his phones today knows that this is not next year’s
problem, ora casual intrusion. [t is a big-time, heavily pro-
moted and advertised direct frontal assault on the multichan-
nel video market.” Although Hosteuer answered one phone -
the merger call of US West—that should help sirengthen his
hand in the curvent high-stakes game. Not 10 be torgotten in
the rush to meet the DBS onslaught, however. is the potential
competition 1o cable from computer companies or telcos—
Tele-TV's troubles notwithstanding—or traditional broad-
casters or, perhaps. the purveyors of some lechnology vel
undreamed of in our philosophy.

The immediate questions for cable in the face of that
compelitive future are. says Hosteuer: “Can we withstand
ihe competitive offering of the various DRS distributers?

And can we re-establish the financial markets—and do both

in order 10 have the capital to comiplete the build-out that
we all want to do.”

The answers 1o those questions will have much to do
with shaping the communications landscape of the 21st
century. We're hetting cable will still be in the picture.

Force feeding

The FTC’s guid pro quo for approving the Turner/Time
Warner merger includes forcing Time Warner cable svs-
1ems 10 carry a news channel 1o compete with Turner’s

| CNN. C-SPAN's Brian Lamb. in a letter to the FTC two

weeks ago, calls it a “breathiakingly wrongheaded mtrusion
of government.” adding that, “[b]oiled down 10 its essence,
you have the government communding a speaker (o engage
in a particular form ot speech.’

Boiled down 1o its essence, that is exactly what the FCC
is doing with its children’s TV ruling and what Congress is
doing through the V-chip.

The FTC's action poses not only First Amendiment prob-
lems but competitive ones for C-SPAN. While competing
news channels aren’t putting up a big stink over a ruling
that forces cable operators 1o carry them, the FTC decision
poses a threat not only 1o cable’s editorial independence but
10 the survival of commercial-free services like C-SPAN.
which is already feeling cable channel squecze.

As Lamb points out, a federal judge in New York last
menth would not allow the City of New York to force a
Time Warner cable system to carry the Fox News Channel
on its public access channel. saying that the city’'s action
would violate the cable operator’s First Amendment right
10 make its own programing decisions. The FTC appears (o
be going down the same road.

“The law of the First Amendment is complicated enough
without the FTC drawing government-sanctioned lines
around the practice of journalism in order to tell us who is and
who is not entitled to the tull benefit of constitutionally guar-
anteed rights.” said Lamb. Copies 1o Congress and the FCC.
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66 This year was better than last! 1got

9 advertisers and made S70.000 from
timate World Tour The Travel

Channel made it easy by providing
rellent materials and local prizes. 99

&4 Chattanooga Cable and The Travel
Channel gave us the pertect reason 10
advertise on cable — sponsorship of a
high profile sweepstakes that brought
us the exposure we needed oost

elfect |vi:"’. ”

The Travel Channel is making a lot of people haapy. As cable operators are generating

461 count on TCI Media Services and
The Travel Channel 1o get my vear oft
to agreat start with atruly break-thru
sponsorship opportunity: The Ultimagz
World Tour Promotion. I'm lovking
torward 10 Ultimate World Tour 97199

44 Once again The Travel Channel he ped

nuthe my job casier — by allowing me
to deliver real value to my customers. 7

#6 With the travel industry being such
acompetitive one, its important that |
make the most of my advertising
budget. TRR Cable Advertising brought
me The Travel Channels Ulnmare World
Tour promotion. It was a tremendous
success! P

66 The Travel Channel’s Ultimate World
Towr prometion should be a no-brainer.”
With alarger-than-lile grand prize, lree
customizable materials, and guaran-
teed local prizes, vou can't lose. And 1st
quarter is a time we canall appreciate

a firstclass promotion. 7

i

461 have ihways been pleased with The
Travel Channels Ultimate World Tous
promotion. While it otters a unique
grand prize opportunity lor a national
winner. it also gives our advertisers a
high profile added-value campaign and
guaraniees a local winneras well. 92

&4 This was my second vear to sponsor
The Ultimate Work! Towr promation and
1 was extremely pleased withihe
response and results. Travel Time and
The Travel Channel . . . you couldn't
geta beuer combination. 9

mental revenue, local adventisers who never constlered cable are linding that aclvertising TRAVEL

n The Travel Channel is very easy and elfective. To find out more about The Travel Channel

1d request our new Local Ad Sales Guidle, call (770) 81-2400.
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