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FEB. 97 VS. FEB. 96
TIME PERIOD GROWTH

WOMEN 18-34 (Rtg/Share)

JENNY +36% / +36°/o

JONES

SALLY JESSY RAPHAEL +19/+17
RICKI LAKE +18/+27
JERRY SPRINGER +18/+6
MONTEL WILLIAMS +4/+6
MAURY POVICH FLAT/+12
OPRAH -12/-9
REGIS & KATHIE LEE -17/-14
GERALDO -36/-20

SOURCE: NSI SNAP [WTD. RATING), ALL RETURNING TALK SHOWS
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MORE
PROOF THAT
NOONEIS
KEEPING UP/
WITH THE
JONESES.

“The Jenny Jones Show” is the
#1 growing talk show
of the February sweeps!
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IN THE
FEBRUARY ‘97
SWEEPS,
“THE JENNY
JONES SHOW™
WAS #1 IN TIME
PERIOD GAINS
ALL ACROSS
THE COUNTRY.
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TOP OF THE WEEK / 4

A minute a night is what he asks FCC Chairman Reed Hundt asks each TV network to provide a minute

cvery night for prime time PSAs. The networks think they do plenty already. / 4

The McCain scrutiny Scnaic Commerce Committce Chairman John McCain is increas-
ing the pressure on the TV industry to alter its three-month old program ratings system. / 6

Hicks passes 300-station mark with last week's acquisition of 53 radio stations.
Thomas O. Hicks controls more than 300 and plans to take another portion of his broadcast

empire public. / 7

MLB puts play on for 'Netcasts Major League Baseball has asked teams and radio
stations to stop broadcasting games over the Internet. as it seeks a national Internet partner—

possibly CBS SportsLine, / 12

TV still less than intoxicated by distilled liquor ads The liquor industry has
tuken a beating in Washington since it lifled its decades-old ban on TV and radio advertising
last year. but new advertising data show those ads so far equal only about (0.1% of beer and

wine advertising on the airwaves in 1996, / 14

BROADCASTING [ 35

King World reviving ‘Rascals’
King World Productions is returning to
its roots with plans to produce a con-
temporary version of The Little Rascals
comedies. which laid the foundation for
King World’s syndication empire back
in 1964. / 35

Local news makes money

A Radio-Television News Directors
Association—Ball State University study
found that 62% of local TV news opera-
tions make money, with Northeast sta-
tions and 4ighly rated NBC stations
doing especially well. / 35

MIP-TV: BBC plans fall launch of U.S. cable
channel The BBC plans to make its long-awaited debut
as a channel operator in the U.S. in fall 1997 with the launch
of a general entertainment channel. BBC Americas. / 41
- T e}
| COVER STORY

Citytv develops an
origina local recipe

News. pets. cars, local
bands anc furniture are all
part of the wake-up call a1
Toronto’s premier indepen-
dent. fervently local TV
station that calls itselt’
Ciytyv. / 26

Cover photo by Mia Klein

fmagine Entertain-
ment has recruited
CAA's Tony Krantz
as an equal partner
and co-chairman
of its new televi-
sion division. / 36

| Telemedia

CBS’s record rating for its
telecast—and Tiger Woods's
impressive 12-stroke win—
of The Masters golf tourna-
ment have sparked optimism
for televised golf. / 12

CABLE / 49

DBS follows cable with rate hikes DBS must
confront rate hikes and the likelihood that its competitive
advantage in that area may be waning. For the first time,
cable can point to a competitor that's raising rates t0o. / 49

TCI reorganizes under Hindery Tecle-Communi-
cations Inc.’s reshaping at the hands ol new president Leo
Hindery hit warp speed last week with the reorganization
ol cable operations. / 50

Cable seeks advertising equity Cuble executives
decry the gap between spending on broadcast advertising and
cable. Cable’s ratings may be lower, they

say. but the demographics are better. / 36

Websites: The next generation
The relaunch of Fox News™s Website

next month is part of a wave of next-gen-
eration TV-based sites. Surfers saw three

Netscape Commu-
nications Corp. is
putting push tech-
nology at the

major cyberspace relaunches last week:
The Weather Channel. Comedy Central
and NBC's Tonight Show online, / 60

heart of its forth-
coming Communi-
cator browser. /61

Broadcasting & Cable April 21 1997

TECHNOLOGY /63

NAB ’97 offers myriad DTV possibilities A
wealth of DTV equipment choices were presented on the
NAB show floor, leaving broadcasters with tough decisions
to make on production and transmission formats. / 63

Changing Hands.....43  Daiebook ................ &l InBrief ... %8

i Classified .............. 66 Editorials................. 90t Network Ratings.... 42

Closed Circuit ....... 13 Fates & Fortunes.....83  Washington Watch.,23
3
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By Chris McConnell
WASHINGTON

elevision networks
should set aside 60
prime time seconds

cach night for public ser-
vice announcements
(PSAs), Reed Hundt says.
And good advice from the
network stars doesn’t count.

Broadcasting & Cable

ticularly after the broad-
casters have received the
free use of an additional 6
mbhz of spectrum for the
conversion to DTV?T
Hundt asked.

That price would be
about $183 million per
network cach year, assum-
ing that an average 30-sec-
ond network prime time
spot sells for $250.000.

" ¥,

The FCC chaimman took Wouldn t that be Broadcasters say they
aim at the state of PSAs @ Small price 1o pay . iready devote miltions
last week during a closed- for the use of the of dollars to PSAs. ABC.
door speech to the Associa- : on for instance. says it
tion of National Advertis- public spectrum: devoted $20 million

—Reed Hundt

ers. Echoing carlier
remarks. Hundt criticized declines in the
time that networks devote o promoting
good causes.

But this time he suggested that the
networks adopt a proposal by Ad
Council Chairman Alex Kroll to
devote one prime time second a night
for every million children in the U.S.
That adds up to 60 secords per night.

“Wouldn 't that be a small price to pay
for the use of the public spectrum-—par-

worth of time in all day-
parts to last month’s “March Against
Drugs”™ campaign.

National Association of’ Broadcast-
ers President Eddie Fritts has told
Hundt that the industry volunteers
more than $1 billion cach year in
“community outreach efforts and pro-
ducing PSAs in the fight against sub-
stance abuse.” Hundt Tast week asked
the NAB for more information, repeat-
ing a request for the dollar value of all

| Scfap pr;)gr_am ra—tinf_;s, Diller : sayé |

WASHINGTON—Barry Diller says the television

| industry’s three-month-old TV ratings system
doesn't work and should be scrapped.

But a content-based system like those advocated

| by the current system's critics, he said, is “loony”

because it would be riddled with inconsistencies, and

impossible to implement because of the volume of

programing.

Speaking at a National Press Club luncheon in

| Washington, the head of the Silver King station group
faulted the industry for agreeing to the current system.
Instead. Diller suggested that the industry “limit the

’ scope of our goals or broaden our range of solutions.”

W =

Diller: Content- |
based system

would be “loony.” |

One solution he proposed was an “E-chip,” or enabling chip. Under
such a system, all shows that were acceptable for “family” viewing would
be given a rating. All other programs could be blocked out. 1

Diller also called on broadcasters to give free airtime to federal candi-

‘ dates, thereby renewing their social contract with the public in a “very |

generous” way.

—HF
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GOT A MINUTE?

Hundt wants 60 seconds of PSAs a night from each network

PSA time contributed by broadcasters.
Research by the American Associa-
tion of Advertising Agencies and the
Association of National Advertisers
shows that the networks devote less than
halt as much time to PSAs as Hundt
wants. The report says the four networks
last November averaged 6.2 PSA scc-
onds per prime time hour: a total 18.6
prime time seconds on weekdays, and
24.8 prime time seconds on Sundays.

And those totals include spots that
Hundt says don’t really qualify as
PSAs.

A positive message from a network
star is “not a public service announce-
ment,” Hundt said during his speech to
the advertisers.

Hundt cited the “Friends don’t let
friends drive drunk™ and “A mind is a
terrible thing to waste™ campaigns as
examples of unnouncements that have
“had an enormous impact on public
behavior and satety.”

The networks run a series ol spots fea-
wring celebrities from their programs.
NBC. for instance. features on-air talent
in its “The More You Know™ campaign.
while ABC uses its talent in its “Chil-
dren First™ announcements. ABC says
those spots constitute as much as a third
of its overall PSA program.

ABC and the other broadeasters say
the use of celebrities improves the
effectiveness of PSAs.

“It is indeed mind-boggling that
Chairman Hundt would discount pub-
lic service announcements delivered by
broadcast network stars.” says NAB
spokesman Dennis Wharton. “Who
would be more effective delivering an
antiviolence PSA than Bill Cosby?”

An ABC spokesperson says a recent
installment of the Children First etfort
generated more than 95,000 calls o an
information hotline.

Rosalyn Weinman, NBC's execu-
tive vice president of broadcast stan-
dards and content policy, says that one
of NBC’s spols on teacher recruitment
generated 55.000 calls, whereus previ-
ous, non-star spots had produced far
fewer responses. =

|
|
|
|

|

" April 211997 Broadcasting & Cable
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‘Rosie” Rocks.

‘n” rolls a Seven

Nominations

Outstanding Talk Show

Outstanding Talk Show Host
Outstanding Directing In A Talk Show
Outstanding Technical Direction/
Electronic Camera/ Video Control
Outstanding Lighting Direction
Outstanding Makeup

()ulslumling ||atirsl_v|iug

Congmlu lations To All!

N\{.’
WAKNER RRON.
DOMLNTIC TELEV ISION
IHSTRISITION TELEPICTURES
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Jop of the Weelk

Commerce Committee
to look at ‘safe harbor’

Bill would force broadcasters to adopt content-based
TV ratings or move objectionable shows to late night

By Heather Fleming
WASHINGTON

necreasing the pressure on the TV | an earlier version of

I industry to alter its three-month-old
program ratings system, Senate
Commerce Committee Chairman John
McCain (R-Ariz.) is giving thumbs-up
to committee consideration of the so-
called sate-harbor bill.

The legislation. sponsored by senators
Emest Hollings (D-S.C.) and Byron Dor-
gan (D-N.D.). would give the TV indus-
try a choice either of adopting a content-
based ratings system that labels the level
of sex. violence and “objectionable™ lan-
guage in a program. or of moving shows
with that content to times when children
are less likely to be watching TV.

Broadcasters are opposed to a safe-
harbor concept on the grounds that it
“ultimately dictates to us what we can
and can’t show.” explained one broad-
cast industry fobbyist.

In the last Congress, McCain cast the

sole dissenting vote
in the Commerce
Committee against

Hollings’s safe-har-
bor bill. which would
have simply restrict-
ed the hours of vio-
lent programing. Fol-

1 . Hollings's bill
lowing committee will get
passage. Hollings  consideration.

requested  Senate

floor time several times. but was told
that anonymious holds had been placed
on the legislation. Even if the bill passes
the Senate this time around. Hill sources
say it's unlikely that the Republican
House leadership would schedule a
floor vote.

“In a perfect world, broadcasters
would come back...with a content-
hased ratings system that we could all
live with.” McCuain said.

Regardless, McCain said Hollings
the ranking member of the Commerce

| Committee—should be granted the
“courtesy” of having his bill consid-
ered by the committee on May 1.

It the industry agrees to a conlent-
based system in the meantime, “'some
pressures toward passage of the bill
would be relieved.”™ he said. Still.
McCain speculated that perhaps there
are ways the committee could “make
|the safe-harbor bill] more palatable.”

National Association of Broadcast-
ers spokesman Dennis Wharton said it
is “unfortunate that Chairman McCain
has decided to move new legislation.
We were under the impression that he
preferred a voluntary industry-adopted
TV program-rating system, which we
were committed to improving.”

Last month, McCain received assur-
ances from NAB President Eddie Fritts
and National Cable Television Associa-
tion President Decker Anstrom that they
would meet with children’s und parental
advocacy groups and medical groups to
discuss suggestions for improving the
ratings system. Meetings are set to begin
the second week of May.
| “Believe me. an ongoing discussion

began prior to the |Senate Commerce
Committee] hearing [last month on TV
ratings] and accelerated after the hear-
ing.” one broadcast industry source
said. “This is a huge ship in a harbor
and it takes some time to move. Itcan’t
happen overnight.” |

McCain wants to

ock-in channel give-back in 2006

Senate Commerce Committee Chair-
man John McCain (R-Ariz.) told
reporters last week that he is consid-
ering legislation which would codify
the FCC's digital TV rules and would
require that broadcasters give back
their analog channels by 2006.

McCain and other budget-con-
scious lawmakers are counting on an
auction of the analog channels to
raise money to balance the federal
budget.

in awarding second channels for digital broadcast-
ing to TV stations earlier this month, the FCC set
2006 as the target for the return of the stations’ axist-
ing analog channels. But they allowed that the give-
back date could be delayed if a case were made for
doing it.

McCain's legislation would dovetail with President
Clinton's budget proposai, which also would write into
law a requirement that broadcasters complete their
transition to digital by 2006.

Responding to questions from Senator Pete Domeni-
c¢i (R-N.M.), FCC Chairman Reed Hundt said a statuto-

Commerce’s
McCain hopes
to write DTV law.

ry give-back date might not be a bad idea. It “‘would
strengthen significantly the commission efforts to insure
a timely buildout” of DTV stations.

NAB President Eddie Fritts sent a letter to Domenici
and other congressional leaders warning that “setting
that 2006 date in stone is not prudent, given the hun-
dreds of stations and the vagaries of tower construc-
tion, zoning approvals, FAA clearance and many other
issues.”

In addition, Fritts said, “it is unclear that penetration
of new digital TV sets will be high enough to aliow the
government to take this action in 2006.”

Under Clinton's proposal, if the analog spectrum auc-
tion did not meet the administration’s projection ($14.8
billion), broadcasters would be forced to make up the
difference through spectrum fees. The Congressional
Budget Office predicts that the auction would raise only
$5.4 billion.

In his letter, Fritts said spectrum fees imposed on
broadcasters to cover an auction shortfall “will simply
delay our roliout of new technology and reduce our abii-
ity to provide the local news, weather bulletins, sports
and pubtic affairs programing that makes up our public
interest obligation.” —H

— —— |

6 April 21 1997 Broadcasting & Cable
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Radio station portfolio hits 320 after last week's $348 million purchases

By Elizabeth A. Rathbun
| WASHINGTON

l ith last week's acquisition of

53 radio stations, Thomas O.
| Hicks controls more than 300
and plans to take another portion of his
broadcast empire public.

Hicks™s Capstar Broadeasting Part-
ners Inc. is shelling out some $348 mil-
lion for the new stations, boosting
Hicks's portfolio to 320 stations. more
than any other broadcaster. Including

for Patterson Broadcasting Inc.’s 36
radio stations—Hicks would control
| radio revenue of $920.8 million, sec-
ond only to CBS Radio’s $1.02 billion,

| according to BIA Research Inc.
“We are very proud that less than
one year after we formed Capstar, [it|
[ 15 now the largest radio group in the
country based on station count. bar
none.

By Cynthia Littleton and
Price Colman

HOLLYWOOD, DENVER

he affiliate boards of the Big
Three networks have indicated
they want to see “regulatory pari-
ty” between satellite TV providers and
’ cable operators before endorsing Skys
proposal for DBS retransmission of
tocal TV stations.
Mcanwhile. there’s talk in cable cir-
I cles about broadeast networks and their
owned station groups shutting out Sky.
the DBS partnership of News Corp.
and EchoStar Communications, in
exchange for advantageous curriage
deals with cable MSOs.
’ The Network Affiliated Station
Alliance (NASA) is preparing 1o file
comments with the U.S. Copyright
Office later this month regarding Sky's
[ efforts to modify copyright laws to
allow for DBS retransmission of local

the week's biggest deal—$2135 million |

|

" Hicks said last Wednesday in a

‘r
|

|

| stations on a market-by-market basis. |

Broadcasting & Cable April 21 1997

news release.

Although buacked by
private investment firm
Hicks, Muse, Tate & Furst
Inc.. Capstar last Wednes-
day said it plans to make
an initial public offering
of about $90 million worth
of stock. The proceeds
will be used to help repay
the $172 million purchase
of Benchmark Communi-
cations in January.

Here are the other radio
deals Capstar made last
week:

® Paid $70 miltion to Knight Quality
Stations for eight stations in Massachu-
setts, New Hampshire and Vermont.

® Paid $60 million 10 SFX Broadcust- I
ing Inc. for eight Mississippi stations. In
a separate deal. Capstar will trade wEsC-
AM-EM and WENQUFM) Greenville/Spar-
tanburg, S.C.—which it is buying-

TV networks, 0&0s
circle wagons over Sky

NASA is a coalition of the ABC, CBS |
and NBC affiliate boards that repre- |
sents affiliate interests on certain leg-

islative issues.

“There is considerable concern
about whether there should be regula- '
tory parity between [satellite and cable
says Wade Hargrove,
counsel for the ABC affiliates associa-
“We are analyzing the issues 1o
determine whether rules
cable to insure a competitive market-
place for broadcasters should be
applied to any other multichannel

operators|.”

tion.

video provider.”

The copyright office has set an April |
28 filing deadline for public comment
on its ongoing hearings on the issue

(B&C. April 14).

Another source familiar with NASA |
members” discussions szlys the chiet'

concerns include

with must-carry and unssnwnushlp |
rules. The most difficult issue Ll(.ll]}:
the NASA coalition, however, is

Jop of the Weels

'Mega-week for Thomas Hicks

applied to |

SFX's WGNE-FM Titus-
ville/Daytona Beach, Fla.,
KKRD(IMY Wichita, Kan.,
and KrRzz-FM Derby/Wichi-
ta.

® Paid $3.1 million to
WRIS Inc. for wiLm(Fm)
Salem/Roanoke/Lynch-
burg. Va.

All the deals are subject
to approval by the FCC
and. except for witM, the
Justice Department.

As first reported in
BROADCASTING & CABLE.
Patterson last November hired an
investment banker to explore a possi-
ble merger and other options (for a
complete list of Patterson’s stations, l
see "Changing Hands.” page 44). Pat-
terson President James W. Wesley Jr.
will become chairman of Capstar.
[ Hicks's brother. R. Steven Hicks, is

president of Capstar. |

Thomas O. Hicks controls
more radio stations than
anyone else,

for

to reconcile the haves and have-nots.”
| said the source, referring to the mar-
kets below the top 50 that are unlikely
to be carried by Sky because of capac-
ity limitanions, "Its virtually impossi-
ble for us to endorse a proposal that
will never benefit two-thirds of our
membership.”

Broadcasters also are concerned
about competitive fallout if News
Corp. is allowed to do what cable com-
panies by law cannot—own a subscrip-
tion TV service and a broadcast outlet
in the same market. Some fear that
could open the door to a merger
between a broadeast network and a
cable MSO.

ABC and NBC. meanwhile. are said
1o be already talking with cable giants
about deuls that could frustrate Sky's
local retrans plan. “It's no secret there
are people having conversations about
that throughout the industry,” says a
high-ranking cable programing execu-
tive, who cautioned that the talk may
simply be posturing for future negotia-
tions with Sky.

The Senate Commerce Commitiee
will hold hearings this summer on the
Satetlite Home Viewer Act, including
Sky’s plans. with the goal of introduc-
ing tegislation. [

|
— |
|
|

“how

www americanradiohistorvy com


www.americanradiohistory.com

The National
Association of
Broadcasters
would like to thank the

100,245
participants at 687 —

the most successful NAB
event on vecord.!

With special thanks to the
1,244 exhibitors and the
263 advertisers and sponsors

who supported l&\GS7
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And
mark your
calendar NOW for

THE NAB
NABSS | REBG
and S|_|ow

April 6-9, 1998 September 17-20, 1997
in Las Vegas in New Orleans
L L L L 4 L

For more information on upcoming
events call (800) 342-2460 or
(202) 775-4970 or check

www.nab.org
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ABC takes ‘Shining’ to sweeps

NBC looks good in 3-D; ABC could be knocking on CBS's door with box of chocolates

By Lynette Rice

BC will make astrong play for its

HOLLYWOOD
10th conseeutive siveeps win with

N originals like The Odyvssey and a

3-D episode of Third Rock from the Sim.
but ABC is assailing perennial second-
place tinisher CBS with the help of the
coming-oul storv line on Elfenand a TV
take on o Stephen King classic.

“Since February sweeps was sort of
dull, T would expect May sweeps 1o be
Shinfue. pun mtended.” savs media
buyer Paul Schulman. “ABC will like-
lv finish second in both adults 18 10 49
and houscholds, the result of The Stun-
ing and “Forrest Gump™ and Eflen’s
coming-out party.”

The three-pant Stephen King's The

| and Steven Weber an April 27,28 and

May |—coupled with the much-bally-

hooed Eflen episade April 30-—will

fice virtually no competition from

NBC. CBS and Fox. And ABC is like-
| Iv to maintain its momentum with the
network premiere of “Forrest Guimp™
on May 4.

“Ohviously we want 10 be able o
| rely on our regular schedule. but we're
| inarebuilding period right now.™ says
Jel'l Bader, ABC s vice president.
scheduling. Whether ABC's perfor-
mance in May can keep CBS and Fox
bay for the season in E
households and adults
I8-49_ respectively. is
another matter.

Through Week 30,
NBC continued 1o

] ;l\\
»

Shining, starring Rebecea De Mormay | dominate both i A
NETWORK SWEEPINGS
ABC May 18,20 True Women
Aprii 24 “The Specialist” May 21 “Under Siege™
April 26 U2: A Year In Pop Fox
April 27,28, hpril 27 Warld’s Scariest Police Chases
May 1 Stephen King’s The Shining April 29 “The Mask™
April 30 Elfen (hour-long episode) May 4 World’s Greatest Animal
May 4 “Farrest Gump” Outtakes: Unleashed 2
May 5 Tidal Wave: No Escape May 6 Mrs. Doubtfire
May 8 “l ethal Weapon 3" May 11 The World's Funniest Kids
May 11 “Angels in the Outfield” Outtakes! 2
May 11,12 20,000 Leagues Under the Sea May 12  Video Justice: Crime Caught
May 15  Columba: A Trace of Murder on Tape!
May 16 ANl-Star T.G.I.F. Magic May 13 Quicksilver Highway
May 18  “Disclosure” May 15  World’s Scariest Police
May 19  David Blaine: Street Magic Shootouts!
May 19  Detention: Siege at Johnson High | May 18 Busted on the Job!
May 21  The 24th Annual Daytime NBC
Emmy Awards April 26 World's Wildest Magic
May21  Barbara Walters Presents: May 3 “Interview with the Vampire"
6 to Watch { May4,5 Robin Cook’s “Invasion”
CBS May 11 “Timecop”
April 25  Dukes of Hazzard: Reunion! May 12 All-New-All-Star Censored Show
April 29 Too Close to Home Me the Blocpers
Aprit 30 The Absolute Truth May 12 Survival on the Mourtain
May 2 Candid Camera-Across America, | May 17 All-Star TV Censored
Ordinary—Extraordinary Mega-Bloopers
May 6 Sisters and Other Strangers May 18 Third Rock from the Sun in 3-D
May 7-9  Knots Landing: Back to the May 18,19 The Odyssey
Cul-de-Sac May 19  National Geographic’'s Volcano
May 9 All-Star Moms | May24  “Star Trek Vi:
May 11, The Undiscovered Country”
13,14 Mario Puzo’s The Last Don May 25  “Mr. Saturday Night
May 16 Kids Say the Darnedest Things | May26  Abducted: A Father’s Love
May 16  Miss Universe Pageant May 31 “Body Snatchers”

www americanradiohistorv com

houscholds (10.5/1%) and iy adults 8-
49 (6.7). while CBS held s second-
place Timish in households (9.6/16) bul
was Tourth in adults 18-49 (4.3). ABC
remained third in households (9.3/16)
and barely outranked Fox (7.5/13 HiH)
in 1 8-49 (5.5 versus 5.4,

“The saddest part is. even it ABC
beat CBS for the vear in houscholds. it
doesn’t mean much.” says Schulman,

[ “They will not have beaten them with

‘Stephen King's The
Shining’ will air over
three nights on ABC

regular series. [Us a camoullaged win.”

NBC is expected to generate as
many viewers lor its regular seres us 1t
will tfor May
specials. The
massive pub-
licity  cam-
paign ftor the
3-D finale of
Fhird Rock
on Mav I8
has already
begun. while
the May 20
hirthing
episode of Mad
Abowt Yopn—with
vuest star Bruce Willis—could put a
damper on the nale of Roseamie if
ABC schedules it that might.

CBS has an ace in the hole with the
miniscries Mario Puzo’s The Last Don.
starring Danny Aicllo. but reumon
Micks for fhe Dukes of Hazzard and
Kuents Landing could be risky. says
media buyer Bill Croasdale.

Stili. Crosdale savs, I think CRS
has had a solid season o dule. Even
though they may slip behind ABC in
the sweeps. [ don™t think that will be
any bad mark against them.”

Stunt casting i the regular series 1y
sure o boost CBS. with Colin Powell
and Bill Cosby appeuaring on Tonclied by
an Angel April 27 and May 11, respec-
tively. while tormer TV doctors Chiad
Everett. Juck Klugman and Wayne
Rogers will appear in the April 24 ¢pi-
sucde ol Diaenosis Murder. Betie Midler
will appear on The Naniy April 30.

Fox will once again roll out a hadge-
podae of specials that rely on video-
cameras in unlikely places. including
Busted on the Joh! on May I8 and
Video dustice: Crime Caiight on Tupe
Muay 12, Topping the theatrical lineup
will be “The Mask™ on April 29. ]

“April 21 1997 Broadcasting & Cable
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that data in September.

This season. overail HUT levei in prime time

HUTs continue_ to ;all 100%

Is the Internet taking people away from their TV
sets? It's an assumption some TV executives
are leaping to this season because of a drop in
[ homes using television (HUT), with a more
alarming drop in TV use by viewers in the key
demographics. Nielsen Media Research has
issued a report (based on a sample of homes
that subscribe to America Online) that shows
TV viewing in those homes is lower than in
homes of nonsubscribers. But the report does
not say that the lower viewing level is directly
the result of Internet usage. Nielsen plans to
study personal computer and Internet use with-
in peoplemeter homes. and will start reporting

Jop of the Week—

90%

80%

3-NETWORK™* PRIME TIME SHARE
|September-April)

The Big Three's share of prime
time in 1996-97 dipped to an
ali-time fow of 50%, down three
points from the 1995-96 season,

dropped to 60.1% from 60.8% a year ago. Viewing among 18-34-year-olds is down 5%, and viewing among 18-49-
year-olds is down 3%. For the season, NBC will win again. And, barring a miracle, CBS will overtake ABC for sec-
ond place. (For 30-week season averages, see page 42.)
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TBS to go basic, Braves or no

Levin savs nevwork will have sufficient programing
Parsons suggests bidding war is on for movies

By Steve McClellan

NEW YORK
ime Wiarner officials said last
week that wrsseiy) Atlanta will
switeh from superstation to basic

cable network on Jan. 1. 1998, with or

without the Atlant Braves.

TW Chairman Gerald Levin, in a
briefing with reporters after the compi
ny released its fiest-quarter carnings.

siid the company has an abundanee of

programing to replace Braves telecasts
it Time Warner can’t get ESPN and
Fox-owned News Corp. to agree 1o let
wiis air the Braves as a basic network.

Under the current Major League
Baschall rights agreements. ESPN und
Fox/Liberty Sports own basic cable
rights. wrss has been paving into the
league s superstation compensation pool
for the right 1o air the Braves games.

"I someone is foolish [enough| not 1o
go along with the baseball deal. which is
incremental revenue tor evervone, we
have the programing™ to replace the
Braves schedule, Levin said. The Jaou-
ary 1998 conversion date will give cable
operitors enough time 1o budget tor the

atd Fox/Liberty,

Sepurately. Levin also
confirmed that wiis and
TNT will. as an ongoing
policy. pay what it takes to
acquire the broadeast net-
work window for theatrical
movice rights, The networks
have announced the pur-
chase of the rights to 55
fitms. including & mix of Warner-
owned titles and films from outside the
Time Warner companies.

The company has acquired other

[ titles, but declined 1o say how many.

network as a basic cable service. he said.

Levin stressed, however, that company
executives are strongly optimistic that an
agreement will be reached with ESPN
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IS astructural change in the busi-
ness.” said Time Warner President
Richard Parsons, that “probably will”
drive up the prices for thearrical
movies on television.

Time Warner reported record Hirst-
guarter carnings of S1.144 billion. up
27%. on revenue of $3.636 hillion, up
24%. before interest. taxes. deprecia-
tion and amortization (EBITDA).

The cuble netwaorks within the TBS
division generated EBITDA of $135
million. up 3%, on revenue of $394
million. Home Box Office reported
EBITDA of $96 million on a 15% rev-
cnue gain. o 5483 million.

Combined cable system camings
(Tor both TW's corporate holdings and

www americanradiohistorv com

the systems within
the Time Warner
Entertainment
joint venture with
US West) totaled
S$567 million. up
18%. on an 8%
revenue gain. to
$1.26 billion,

The WB Net-
work reported a
toss of S20 mitlion
for the quarter,
compared with a
loss of $24 miltion a year ago. Time
Warner said Tribune’s recent decision
1o increase its ownership stake in the
network helped (o curb its own losses
in the venture,

“Time Warner is on a very focused.
disciplined program to deliver aceeler-
ated returns, and the proofis in the pud-
ding.” said Levin, At the same time. the
company is determined to control costs
and reduce debt. The company’s debt-
to—cash flow ratio will drop from 4.1:1
at the end of 1996 10 3.75:1 by the end
of 1997, added company chiet financial
officer Richard Bressler.

Company exeeutives said there was
TNONCWS T 1O rePOTt CONCCIIng ongoing
talks with US West Media toward
untangling their interests in the Time
Warner Entertainment joint venture,
which includes most of Time Warner's
cable system holdings. Warner Bros.,
HBO and the WB Network. |
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Tiger, TV go for the green

Woods's record performance at the Masters sets ratings record too

By Lynette Rice
HOLLYWOOD

orget the Nike catchphrase =
F am Tiger Woods.”™ The next

slogan could be 1 am Tiger
Woods's network.”

The record 141 Nielsen rating/
31 share generated from CBS's
telecast of the Masters golf tour-
nament April 13—when Woods
donned the traditional green jack-
et alter an impressive 12-stroke
victory—~has sparked optimism
for televised golf.

1 think the [PGA]| Tour is
probably in & stronger position
from a consumer advertising and
sponsorship position than it has

CEBS Sports announcer Jim Nance
and Mesfers champion Tiger Woods

Jop of the Weelk

ever been.” says Donna Orender.
senior vice president of television
production and new media. the
PGA Tour.

She continued: ~Overall, in
terms of general ratings, we're
certainly maintaining our audi-
ence feven| when there's an over-
all decline in the audience for the

“The PGA Tour has a lot of
leverage. All three networks
would like to maintain or
increase [coverage].”
CBS Sports President John McManus

broadcast networks. Whtle a
14.1/31 doesn’t come by that
often, | do think it bodes well for
us. We're broadening our base.”

“The PGA Tour has a lot of
feverage right now.” says Sean
McManus, president, CBS
Sports. "The gol advertising
marketplace is so strong. There
are three networks bidding for
packages. All three networks l
would tike to maintain or in-
crease the golt they cover. [As]
with any business, this is a busi- I
ness of supply and demand.
There is more demand than there |
is supply. With Tiger in the equa-
tion. the Tour certainly has more
leverage.”

More than 50 million viewers
watched all or part of the Masters
on Saturday and Sunday. The final
round of the tournament—up 53
pereent from last year's 9.2/21
wis the highest-rated golf broad-
cast onany network since January |
1976, when the Phoenix Open on

and that

NEW YORK—Major League
Baseball is seeking a national
Internet partner to carry Webcasts
of games and has asked teams
and radio stations to stop the
practice locally—for now.

CBS SportsLine is in “serious”
discussions with MLB executives
about carrying audio of games
online, according to Ross Levin-
sohn, SportsLine vice president
of programing and enterprises. An ESPN spokesper-
son declined comment on any negotiations about
audio carriage of MLB games on its ESPNet Sport-
sZone, which currently carries audio of NBA games.

Michael Bernstein, MLB vice president of business
development and new ventures, says MLB is seeking to
establish a relationship with a Webcaster that will be
“much broader than distributing broadcasts” via the
World Wide Web, possibly meaning a marketing deal
with minimal cash involved. Bernstein declined to say
who is involved in the discussions.

Last year, clubs that were allowing online audio of
their games were asked to stop. Some didn’t and were
asked again this season. The Baltimore Orioles are

MAJOR LEAGUE BASEBALL

CBS carncd a 16.5/31

" MLB puts play on for 'Netcasts

ignoring MLB, continuing to offer
games on the Internet over
wsaL(aM) Baltimore’s site. “We're
taking our marching orders from
the Orioles, not Major League
Baseball,” a station source says.
Orioles renegade owner Peter
Angelos instructed the station to
ignore MLB's request last season,
according to the source.

Meanwhile, MLB is formulating
a policy that will permit teams and their local radio sta-
tions to carry audio Webcasts. Language will be added
to existing contracts as soon as MLB owners arrive at a
policy, according to Bernstein, who says additional
rights fees from stations won't be sought. “The agree-
ments need to be modified because Internet broad-
casts exceed the geographical boundaries [of cover-
agel,” he says.

Bernstein says MLB’s objective simply is to set a
policy and then let clubs proceed to Webcast games,
which also will be carried on the MLB Websites.

MLB executives hope to soon hammer out a deal
with a third-party Webcaster for this season as new
club policies are put in place. —RT
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was with a Super Bowl lead-in.

The ratings only improved at the end
of Woods's final round, when CBS
garncred an impressive 20.2/39—rat-
ings normally reserved for NBC's ER
or Seinfeld—from 7 p.m. to 7:25 p.m.
The network hasn’t enjoyed such rat-
ings in that half-hour time slot in more
than 23 veurs,

On cable, Woods led USA Network
to its highest ratings in 16 years of cov-
ering the first two rounds. USA aver-
aged a 3 rating (2,133,000 homes), up
36% over last year.

With 16 regultar PGA Tour events,
CBS has the largest golf package
through 199%, but expects aggressive
competition trom ABC. NBC and
Fox. (The Masters deal between CBS
and Augusta National Golt Club is
separate and dates back more than 40
years.}

“There is an obligation 1o our current
partners 10 pursue their options,” sayvs
Orender. “But with bringing new prop-
erties 10 the table, there is probably a
place for a network like Fox. We're
looking at different ways to package
our sports for television.”

Networks are especially optimistic
about 20I17s populanty this year: men’s
golf, for example. 1s on television for
43 consecutive weeks and can be found
cither on the Big Three or on such basic
cable networks as USA, ESPN or The
Golf Channel.

Even the LPGA is enjoying its best

its 43 tournaments scheduled to air on
broadlcast or basic cable this year,

“Tiger doesn’t play on our tour. but
until I'm proven otherwise. [ see the
glass as always half full,” says Ty
Votaw. special assistant to the LPGA
commissioner. “I subscribe to the theo-
ry that a rising tide lifts all ships.”

“Goll has been on the upswing for
the last five to six years. What Tiger
has been able 10 do is a significant
element of this.” McManus says.
“He's been able to get people who
have never been interested in golf to
watch golf. We think probably 40 or
45 percent of the people who watched
the Masters on Sunday almost never
watched golf tournaments on TV.
[Woods] is broadening the appeal of
goll outside golf and outside the
sports audience.

“What remains to be seen is how
much that can continue. Will that at-
tract enough viewers 1o golf week after
week?” McManus asked. “It’s not out-
side the realm of possibility.” ]

year ever for TV coverage. with 31 of

—JTop of the Weelks
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DENVER
Strange bedfellows

hatever else the Sky venture

produces, it has brought
together groups that historically
have had more in conflict than in
common. Officials with the National
Association of Telecommunications
Officers and Advisers (NATOA).
the National League of Cities and
the National Cable Television Asso-
ciation have met a number of times
in recent weeks in an effort to figure
out how Sky changes things. Pari-
ty—the “level playing leld” issue—
has been a chief topic of conversa-
tion. “The NCTA is going to for-
ward its position 1o us, then we'll sit
down and talk with them more,”
says Byron West, NATOA presi-
dent, adding that one of her top
agenda items is to strengthen the
relationship between cities and the
cable industry. West also said the
Telecommunications Act of 1996
doesn’t address the issue of a DBS
provider offering local broadcast
programing and that NATOA may
well hold talks with broadcasters 10
get their perspective.

HOLLYWOOD

Back to school

Less than four months into his new
role on the Today show, Matt
Lauer of NBC is going back to
school—literally. Lauer not only has
been tapped to give the June 14
undergraduate commencement
address at his alma mater. Ohio Uni-
versity, but he’s also making up four
units that prevented him from eamn-
ing a telecommunications degree
back in 1979. Lauer left QU early to
take a job producing the news in
West Virginia because the class he
needed wasn't available until spring.
He’s now in independent study.

NEW YORK

‘NY Times’ mulls "Net fees
he New York Times is getting
closer to levying subscription fees

on its online readers. The Times

presently boasts 1.3 million readers
who have registered for its online

editon site. It 1s already charging
3.200 subscribers who log on abroad
$35 per month, according to Martin
Niesenholtz, president of The New
York Times Electromic Media.
Niesenholtz says the Times is getting
close to formulating fees, but he
adds, “this thing changes every 13
minutes.”

PC push
N ielsen Media Research is creat-
ing a new household sample to
measure personal computer and
Internet usage in PC homes. Some
700 homies have already been
empaneled, and Nielsen hopes to
have 10,000 homes in the sample by
early next year. Instead of meters,
homes in the sample have special
software installed in PCs to collect
the data. The so-called Home Tech-
nology Panel is a separate etfort
from the one Nielsen is now under-
taking to measure PC and Intemet
usage in 1ts national sample of peo-
plemeter homes.

More running for mom
adio talk show host Debbie
Nigro, host of Working Mom on

the Run, is planning to expand her

three-hour syndicated Saturday
show to i« weekday offering slarting
in July. Nigro’s Sweet Talk Produc-
tions distributes and produces the
show at ABC Radio studios in New

York. Nigro is also talking about her

show’s syndication potential with

Chum Radio Network of Canada.

WASHINGTON
Objections to Minow

he prospect of placing former

FCC chairman Newton Minow at
the head of the President’s public
interest committee was drawing
broadcast objections last week.
Sources have said Minow is among
those the Clinton administration is
considering to lead the group that will
ofter recommendations on broadcast
public interest obligations in the digi-
tal age. One industry source said that
naming Minow to head the group
would “doom the commission” and
predicted Minow would draw opposi-
tion from Capitol Hill.
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Hard-liquor ads: A mere drop in the keg

Not much impact from liguor companies’ lifting of self-imposed han

By Heather Fleming
WASHINGTON

he liquor industry has taken a beat-
g in Washington since it fifted its
decades-old ban on TV and radio
advertising lust year, but new advertising
data show those ads so far equal only
about .1% of 1otal beer and wine adver-
tising on the airwaves in 1996,
The alcoholic beverage industry spent
$664.745.000 on TV adventising in 1996,

national spot radio ads. An additional

$343.000 in spot TV ads and $1.1 mil- |

lion in cable ads for alcohot could not be
traced to particular advertisers.
Following Scagram’s decision st
summer to begin advertising its prod-
ucts over the airwaves, the Distilled
Spirits Council of the United States
(DISCUS) lifted its decades-old ban on
TV ads. President Clinton, FCC Chair-
man Reed Hundt and a handtul of faw-
makers have blasted the decision as

! Top 10 beer and wine advertisers
on TV and radio

Anheuser-Busch—5258.8 millian—(network TV: $179.8 million; spot TV: $52.5 million;
| syndicated TV: $172,200; cable TV: $25.5 million; national spot radio: $540,800)

! Philip Morris (Miller)—5209.4 million—inetwork TV: £125.5 million; spot TV: $52.7 million;

syndicated TV: $5.2 million; cable TV: $23.4 million; network radio: $203,000; national spot
radio; $2.4 million)

Adolph Coors—5114.3 million—(network T¥: $38.4 million; spot TV: $24.4 million; syndi-

cated TV; $595,200; cable TV: $18.3 million; natlonal spot radio: 52.53 million)

Brown-Forman Gorp. (Fetzer, Bolla, Korbel}—523.5

network TV: $9 million; spot

TV: $3.4 mitlion; syndicated TV: $291,800; cable TV: 57.5 million; network radio: $2.9 million;

national spot radio: $383,000)

Heineken—S$16.7 millisn—(network TV: $2.4 million; spot TV: $4.95 million; cable TV: $1.62

million; national spot radio: $7.72 million)

Ernest & Julio Gallo Winery—$15.5 million—(network TV $10.9 million; spot TV: $246,300;
cable TV: $1.15 million; network radio: $1.17 million; national spot radio: $2.07 million)

[ Stroh—$7 million—{network TV: $3.44 million; spot TV: $893,000; cable TV: $1.4 million;

national spot radio: $1.3 million)

$980,000; naticnal spot radio: $1.1 million)

Source: Competitive Media Reporting and Publishers Infarrmation Bureau

Beck Brauerei—$7.8 million—{network TV: $2.85 million; spot TV: $2.2 million; syndicated
TV: $162,000; cable TV; $1.9 million; national spot radio; $640,900)

Sehastiani—54.8 million—{(spot TV: $3.1 million; national spot radio: $1.7 million)
Boston Beer—$4.6 million—{network TV: $1.7 million; spot TV: $838,000; network radia:

while distilled spirits advertising—most-

“irresponsible.” and the hiquor industry

ly from Joseph E. Scagram Co.— | has suffered the consequences. Clinton

accounted for $678.700. a BROADCAST-

ING & CaBLE analvsis of Competitive |

Media Reporting (CMR) advertising
data shows. CMR uses satellite technolo-
gv 1o track the occurrence and expendi-
ture data of advertisers on the airwaves.
TV ad spending by the top beer adver-
tisers—Anhcuser-Busch, Miller Brew-
ery and Adolph Coors Co.—totaled
$576.801 400. Network TV, spot. svndi-
cated and cable ads are represented in
that total. In comparison, Seagram spent
S677.600 on TV ads last vear-
8652400 on spot TV and $25.200 on
cable. Seagram also spent $600.000 on

and Hundtare targeting liquor instead of

beer and wine because, thiey sav. it is
important that there 1s ne “backshding.”™
As a consequence. the four major
broadeast networks and their affiliates.
major station group owners and most
cable operators have rejected the ads.
In January of this vear. with Sea-
aram and other distilled spirits compa-
nies looking for advertising outlets,
only STL.900 was spenton TV ads, and

just $27.600 on radio.

“Reed Hundt has scared the broad-
casters and has threatened them.” says
Elizabeth Board, DISCUS director of

www americanradiohistorv com

public issues. "As long as [broadeast-
| ers| are threatened by the FCC. 1 don™t
see how vou can expect someone who
has to go through the license renewal
process to challenge him.”

Bevond “threats™ from the FCC.
broadeasters fear a debate over ateo-
holie beverage advertising that encom-
[ passes beer and wine could lead to the

loss of a half-billion dollars in beer
advertising. Those ads are heavily con-
centrated in sports programing. where
they account for as much as 25% of
overall advertising.

“If alcohol beverage advertising goes
of 1 the air. it would have a very signili-
cant tmpact on the broadeast world as
we know il says Daniel Jafte, Associ-
ation of National Advertisers executive

| vice president. government relations,

“1t [the ads| were banned or significant-
ty reduced. it would have a very sub-
stantial impact on what we see on TV
today. 1t would not at alb be unlikely
that sports would go off the air entirely
or go to paid systems.”

But the distitled spirits industry is
focusing on the issue of fairness.

“Clearly our critics who kept saving

[ the airwaves would be awash with spir-
its ads have never looked at our adver-
tising budget.” said DISCUS s Board.
Citing advertising data from 1995,
which shows that the beer industry spent
$746 million to advertise its products on
TV and in print. the distilled spirits
industry spent $227 million and the
- wine industry spent $59 million, Board
says that “even if a healthy portion
moved into broadeast. there is not going
10 be a zillion ads...on TV.”

House Telecommunications Sub-
- committee Chairman Billy Tauzin (R-
Lu.y is calling for the beer. wine and
spirits industries to come together on an
advertising code of conduct on their
own. betore pressure mounts 1o regu-
late the advertising practices of the
industry. “1I'm not surprised beer and
wine are not anxious to change the sta-
s quo—theyv're the incumbents on
TV." said Tauzin. "But another reality
is that their advertising is working.
Over the vears they've gained a larger
share of alcohotic beverage sales.”

Tauzin predicted that the only way
beer and wine will come to the bargain-
ing table is if “they feel some jeopardy in
| not doing it.” (]
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One Access
Comedy
Franchise

Leads
to Another: . .
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he 1 Acc

Adults  Adults  Adults
Rank Show 18-34 1849  25-54

#1 Seinfeld .7 73 71

#2 Home Improvement 6.1 6.3 6.3

#3  The Simpsons 54 4.2 36

#4 Mad About You 4.1 3.8 3.7

#5 Jeopardy! 4.0 5.1 6.0

%6 Wheel Of Fortune 3.8 4.9 5.9

#7 Ent. Tonight 3.0 3.7 4.3
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1he I Ne

Rank Show HH RTG.

#]1 Mad About You 5.2
#2 Martin 3.8

#3 Real TV 3.5

*4 Access Hollywood 3.1

#*5 Hangin’ With Mr. Cooper 2.1
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1he 1CBS

o #1 CBS comedy among
adults 18-49!

o #1 CBS Wednesday
night program!

o #1 Wednesday 8pm.
First time period win

Jor CBS in 25 years!

The Next
Access Comedy

h ise!
CNisée:.
Source: NTI, FEB 97 Adults 18-49 Shr

NTI season to date (September '96-April '97), HH TP

©1997 TriStar Television, Inc. All Rights Reserved.
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Sky’s modest proposal

Its draft law includes retransmission, excludes must carry
By Heather Fleming
WASHINGTON

Ky executives are circulating

draft legislation on Capitol Hill

that would allow satellite carriers
to retransmit local broadcast signals
within a designated marketing area
without requiring them 1o carry every
local broadcaster.

The draft bill specifies that a satel-
lite carrier may retransmit “without
liability for copyright intfringement
and without the obligation to pay any
royalty. the signal of any television
broadcast station within such station’s
local commercial television market.”™
The “corresponding obligations™ im-
posed on satellite carriers would be
“no greater or lesser” than those
imposed on cable concerning sports |
exclusivity. network nonduplication.
and syndicated exclusivity.

But the draft does not impose corre-
sponding must-carry obligations on
| satellite carriers. Under the 1992 Cable
Act. upheld in March by the Supreme
Count, cable operators are required to set
aside one-third of their channel capacity
tor local broadeast stations. News Corp.
Chaimman Rupert Murdoch assured the
Senate Commerce Commiittee ina recent
hearing that Sky would carry the four
major broadeast networks as well as WB,
UPN. one mujor PBS station and major
independents in most markets, otaling
more than one-third of Sky's capacity.

Hill and industry sources say the Sky
document should be regarded as a mere
starting point, and should not be taken
too seriously.

Still. speculation continues about
how and when Sky's efforts to push
through its legislation will take shape.
One scenario suggests legislation in the
I form of an amendment tacked on to the

| Senate version of a House-approved
copyright technical corrections bill.
But industry sources say the copyright
bill has long been bogged down with
unrelated controversial items. making it
unlikely that Senate Judiciary Commit-
[ tee Chairman Orrin Hatch (R-Utah)
would agree to an amendment for Sky.
A Senate Judiciary Committee
spokesperson said that no action is
likely on Sky's proposal until the U.S.
Copyright Office submits its report on
the satellite and cable compulsory
licenses to Congress this summer. The
tinal report is not due until Aug. [, but
a draft is expected by mid-June.
[ On another front. Sky ¢xecutive
Preston Padden presented his case last
‘ week to a U.S. Copyright Office
Copyright Arbitration Royalty Panel
(CARP) as to why SKky should pay a
zero royalty rate tor the right to
[ retransmit local signals. based on the
zero rate paid by cable systems,
| Padden said Sky hopes to convince
local broadcasters that “free retransmis-
10N now is an investment in correcting
the monopoly system we have today.” s

TV debate moving beyond ratings

Senators pushing for a code of conduct

By Heather Fleming
WASHINGTON

awmakers and other critics of TV

violence have called for a “refo-

cusing”™ of the debate. from rat-
ings to the content itself.

The three-month-old TV ratings sys-
tem has taken a beating on Capitol Hill
and in the press for being “vague™ and
“inconsistent.” but the debate last week
at a Senate Oversight of Government
Management Subcommittee hearing
went beyond ratings.

“The bottom line that [ hear...is the
public is crying out for more than good
labels on bad programs.” said Senator
Joseph Licberman (D-Conn.).

“"What we're after here is better pro-
graming.” echoed Senator Sam Brown-
back (R-Kan.). who with Licberman
introduced legislation that would give
broadcasters an antitrust exemption 1o
develop a code of conduct for TV pro-
griaming.

(D-111.)—the father of legislation
granting broadcasters a limited three-
year anti-trust exemption (1990-93) 1o
address TV content—said it is “tar
more important to reduce the level of
harmful violence on television than it
is to argue about V-chip ratings.
because muny families will simply
never use the V-chip technology.™
Kunkel continued: “Indeed. it is pre-
cisely those children from families
with less attentive parents that are at
greatest risk from being harmed by
[ TV violence, because their parents
{ may not be present to moderate TV s
influence.”

Senator Mike DeWine (R-Ohio)
testified that the most troublesome
feature of television today is not the
level of sex or violence on TV but
that “TV holds up certain things as
the norm in society.” The “reality™ or
“norm” that TV portrays is “a differ-
ent America than Facceept, | see...and
[ hnow ™ he said,

University of California—Santa Bar- Although Brownbuack. Licbermun
bara researcher Dale Kunkel pointed | and DeWine want the industry 1o take
out that former senator Paul Simon | voluntary steps to clean up TV. others

22
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| say it had its chance under the Simon
bill and did nothing.

Helen Licbowitz of the National
PTA said her organization “has vivid
recollections of how the industry
failed to take advantage of the last
antitrust exemption they received as a
result of the Children’s Violence Act
of 1990, Broadcasters had three
years under the Simon bill “to meet
and agree on a national code, but they
never did.” Liebowitz warned.

The need for an antitrust exemption
is unclear, according to a 1993 Justice
Depurtment letter. Before Simon's
“Television Program Improvement
Act” expired. Simon requested Jus-
tice Department comment on the
antitrust implications of the TV
industry’s efforts 1o address violence
on TV, Former assistant attorney gen-
cral Sheila Anthony responded in a
| November 1993 letter that “activities

covered by the exemption were not
likely to be anticompetitive...the leg-
islation was intended more to address
antitrust uncertainty voiced by the
industry than a belief that such activi-
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ties in fact would vielate antitrust
law.™

Jeffrey Cole, director of the UCLA
Center for Communication Policy, said
he 15 “not overly opumistc that a code

the code.

| also raised questions about enforce-
{ ment, penalties, and interpretation of

In addition to the Brownback-
| Lieberman code-of-conduct legislation,

Byron Dorgan (D-N.D.) are sponsoring
legislation that would force broadcast-
ers to either accept a content-based TV
ratings system or limit violent program-
ing to hours when kids are less likely to

would do what vou think it would.” He | senators Ernest Hollings (D-S.C.) and [ be watching TV. |
Advice is free | Kevin Werbach. the report includes a review of broad-
The White House last week launched an effort to assem- cgsn.n_g_.;u_ld cu‘h‘l.e-rcl_altul'ln.lc_l:nel 1..9.?uef;. it lr}e
ble an advisory panel on broadcast public interest obliga- plolnemum‘l & I'_"c“"_e.l I servmgs o p_ol‘es t.h“"
tions in the digital age. The Clinton administration asked | !he FCC has m?“?'. C()I]SIdCrC(‘l et ""]y 9' e ‘exm-
for nominees tor the group. 1o he called the “Advisory | M& Malio TUlcs Sl eed Fold‘pp]y SaRSCh T Ees
Commiltee on Public Interest Obligations of Digital | MY future Internet video AETERCES.
Television Broadcasters.” The administration in Febru- Ui papECalsoRolndaN, chlilionasy ey rule
ary said it planned (0 convene the conumittee 10 recom- }‘hc ,FCC might apply FO _Inlcrnf:l nu’dlo shdpTicdes:
mend digital public interest obligations. Existing rcgu]zmonsllm hloun_icuslers and cahle»oper:a-
The ACPIODTB will have up to 15 members “who TN R Ciy oy designed with Internet services i
represent diverse views from the commercial and non- n?md,_ e ey pmfiuce slr_un.ge Gl F
commercial broadcasting industry, computer indus- ﬁ ¢1|,‘1p_||cd _hlm'dly 9 QOI]I.I)'.lIlIei Ih.ul enablc
tries. producers. academic institutions, public interest , 5“6"1"_““*3 "Ud'_” ()E‘wdeo lm_nsmlsslons
oraintzaitons andl  [hé over the Internet.” the report suys.
A vertiSin g CORMBTTy.™ X [ It also takes a sk;pllczll view of
the White House said in the l g rm i R
invitation for nomineces. g ™ 7z . of lnlerngt-deln&ered
Sources have said that former 'S lln m RTCEFBINTT &y i
FCC chairman Newton Minow o . . - Iegél ratloln'u]les ficl
is among those the administration is considering et Fl"1 .re‘,lgu' dlslmr] 'lln
to head the committee. The group is expected to 'y ; e” n _e‘ ' —suc ] ":5 ‘.Cd f"' y
issue its recommendations by mid- 1998, ) a ol g L KL T »m.d
Companies or groups interested in offering : =22 . |‘nvfmveness—do L
nominee can do so by filling out & Commerce : _ sarily upplyuto the lmer'nel.
Departmient fornt or by sending an e-mail to pwash- Edited by Chris McConnell lhe‘ ‘report‘ paS: The‘ pdper:
ington@ntia.doc.gov. The administration is accepting ot - ._W.l“d] Lo nol.repu.:‘sem any
nominations until April 29. otticial FCC position, is aimed at prompting discussion.
...but perhaps unnecessary PanAmSat takeover by Hughes approved
While the Clinton administration was preparing its | [he FCC this month OK*d Hughes Electronics’ $3 bil-
request for public interest advisory commitice nomina- | lon acquisition of international satellite carrier PanAm-
tions last week, Representative Bitly Tauzin (R-La.) | Sat. Approving the deal, the FCC rejected calls by
was asking whether the government should impose | Comsat 1o impose new common carrier rules on the
“public broadcasting—type mandates™ on commercial | combined Hughes/PanAmSat company.
broadcasters. "t question whether that makes sense,”
the House Telecommunications Subcommitice chair- | FCC fines
man said d}lfing a speech 10 an A_nwriga‘s Public Tcl_c- Two moare TV stations this month received FCC fines
vigion S_m“““s conference. Tauzin said Con_grgss will | g6y violating limits on commercials during children’s
be holding he&"‘{"g% of its own on the public interest programing. The FCC sent $10,000 notices of apparent
issue. He also criticized the FCC’s ongoing implemen- | i1y 1o wisks-Tv Miami and wiIXT(TV) Jacksonville.
LAt of ,Ihe ‘I‘Q% Telecommunications Act, saying the Fla. The FCC also has fined a aroup of lllinois radio
commission still wants 1o tell the world how to com- stations $8.000 for equal employment opportunity vio-
CEBIERTS. lations. The FCC issued the notice of apparent liability
o . q against Central States Network LP as part of a decision
Radio sound without government static? 1o renew the licenses ol wTAX(AM)-WDBR{FM) Spring-
Internet-delivered audio programing may sound the | field and wvAX(AM)-WYXY(FM) Lincoln.
same as radio, but regulating it the same way could The FCC also issued an $11.000 notice of apparent
produce strange results. That’s one of the comments | liability against KkRpO-Tv Colorado Springs for viola-
offered in a recent FCC report on the Internet. The | tions of the FCC’s EEO policies. The commission
paper. “Digital Tornado: The Internet and Telecom- | issued the notice as part of a decision to renew the
munications Policy.” offers an overview of legal. eco- | broadcaster’s license. In another action, the FCC fined
nomic and pubhic policy issues arising {rom the Inter- | wewa(anm)-wioT-a Toledo, Ohio, $8,000 for EEQ
net. Written by the FCC Counsel for New Technology, | violations.
Broadcasting & Cable April 21 1997 23
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Oufstandr'ng Talt Show

Outstmm’ing Talk Show Host
,Oufstmu{r'ng Directing i a Talk Show
Outstanding Makeup

Outstanding Hairsty/ing

Outstanc{ing Mufﬁp]e Camera Ecliting
Outsfancling _Spg_cia/ Class Writing

Outslam{ing ].ig’rt_ing Direction
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The TV Gospel

According to Moses Znaimer

His Citytv in Toromo has developed an original recipe for local programing

By Donna Petrozzello

Us 7 aan. and dozens of dogs wag around the airy taping

i of Criy-Tv Toronto’s weekday morming show fireak

Joist Televisien.

BT host Ann Rohmer lawns over the poaches belore she

breezes outside (o host a segnient on car care from the sta-
tion's parking lot; a perky weather reporter dedivers time and
temperature updates from the buitding’s front stoop, On some
days, local bands perform the show's outeue.

Once the dogs are cleased out, crews setup for CigyLine, an inter
active mid-morning show that discusses everything fron: home
decorating o child rearing. The audience chimes in with lezdback
and answers (o questions
viipolling devices rigged to
their seats,

Pets, cars, local bands
and turmiture, 16°s all pan

of the wake-up call at Toronto’s premier independent, fer-
vently local TV station that calls itsell Citytv amd will cele-
brate 25 yewrs on air this September. As the self-s yled tele-
vised tour guide to Toronto’s entertamment, news, Jitestyle,
arts and people, Citytv goes about its business in a decidedly
origimal manner,

Moses Znaimer, Citytv co-founder, president and executive
producer, would not have it any other way. From his perch
overdooking Citytv, Znaimer watches his vision of television
“as 4 living movie” unfold.

“The true nature of 1elevision s ow, not show,” he con-
tends. 1S aboul process, not conclusion.” Citytv aspires to the
constant unraveling ol a plot thatisn’ttold in 30-minute blocks.
The story hine is the lifestyle

and evenis of Tornto. The

I city's residents and Citytv's

m reporters and show hosts
SOWATYLEARVBCHANNEL make 0y the casl.

April 21 1997 Broadcasting & Cable

www americanradiohictorv com

-l

a"

“a ,

el a4

- 4 Wl

e LR


www.americanradiohistory.com

Starting with Cityty’s launch in September 1972, Znaimer says
he and co-founders strove o “escape the studio svstem.”™ in
which “programs are invented in little boxes called oftices and
exceuted in big expensive boxes called studios.™

That approach leads to i “sameness in television,™ says

Znaimer, “and it was clear that nobody needed us o do more of

the same thing. We have written the script for a very different
Kind of television operation.”

Citytv first emerged as an alternative (o Canada’s main-
stream TV with its local newscasts, called CirvPulse. Rather
than sitting behind a desk. CinvPulse anchors glide around the
setamid working reporters. Sports reports are delivered from a
corner of the newsroom decorated with lockers. Trattic reports
are given in front of a bank of monitors refaving images from
fixed. remote-site cameras that watch Toronto 24 hours a day.

Rather than send a three-person crew out 1o cover news,
CirvPulse typically sends out “videographers.” one person with
portable video equipment that allows the reporter o host and
tape simultancously. lts reporters are by design not veteran
news chasers, but experts in their fields. For example. Robert
Hunter. one of the founders of Greenpeace. is Cityty s environ-
mental reporter,

The focus of everything is “Torontoe first.” says Stephen Hurl-
but. the station’s news director. Stories fall in descending order
of importance from “what’s happening in my home. on my
street. in my city, in Canada and then in the rest ol the world.”

In Znaimer’s words, “The best TV tells me what happened to
mie, today .

Alter four years of working to develop Cityty with a disparate
and diffuse band of partners and being on shaky financial
ground, Znaimer approached Canadian broadcasting behemoth
Chum Lud.. proposing a purchase (see box, page 30).

Alter Chum purchased Citytv in 1978, Znaimer rolled his
minority interest into the publicly traded Chum and set out to
cxpand his vision. In 1984, ChumTV rolled out MuchMusic,
Canada’s first national music video network. Chum also
exports programing to the US.. particukarly F7: Fashion Tele-
vision. o staple of VHE.

In 1986, Chum introduced MusiquePlus. the French-lan-
guage cquivalent of MuchMusic. and in 1993 debuted Bravo!,
a rnewsstyle arts™ specialty channel focused on the fine and
performing arts. Znaimer is president and executive producer
of Bravo!. MuchMusic. and MusiquePlus.

More recently. Znaimer launched MuchaMusica, a Spanish-
fanguage version in Argentina, as a joint venture of ChumCity
Intermational and Canal Joven. He also led a bid o privatize
Alberta’s public educational TV service, Access. of which he is
chairman.

Znaimer also ook over creative management of CKVR-TV
Barric. Ont. a former Canadian Broadeasting Corp. attiliate.
CRVR-TV ix being transformed into a news, entertainment and
sports-oriented independent station serving Toronto and cen-
tral Ontario as “The New VR

Citytv. MuchMusic and Bravo! are housed in the ChumCity
Building. a landmark owned by Cityiv's corporate entitv. Chum
Lid.. and located in Toronto™s trendy Queen Street West quanter.

Broadcasting & Cable April 21 1997

ACChumCiy., sets are tocuted on street fevel.
with their walls consisting of tloor-to-ceiling
plate glass windows that swing open to allow
pedestrians access,

Hosts of Citvtv's Elecrric Circas dance show
routinely step onto the street to interview onlookers and wel-
come dancers. MuchMusic tapes interviews with musicians in
view of passers-by and hosts live performanees with the win-
dows open.

Mcanwhile, almost every foot of the ChumCity Building is
accessible to cameras. Thirty-five “hydrants,” or exposed con-
nections to audio. video and lighting systems, are installed
throughout the building. allowing crews 1o shoot from any
exterior or interior site. including Znaimer's office.

Citytv tries to make every corner of Toronto and its environs
accessible too. The station has HO0 remote-controlled ¢am-
eras—ithe “Exes of Toronto™—at key locations, including City
Hall and police headquarters.

The corerstone of ChumCity is dedi-  Ciyiv's local news
cated o Speakers” Corner, a video booth | SioniS e cenfered
open 24 hours every day. in which SEESSEEEs

passers-by pay $1 o record whatever they

like on two minutes of videotape. The segments air twice
weekly on half-hour Speakers” Corner weekend shows on
Cityty.

"I favor a certain kind of immediacy—in fact. an intense
kind of immediacy.” savs Znaimer. “"Fhe objective of media is
(o get closer and closer to the real thing.™

Stephen Tapp, vice president and general manager of Chum-
City International. the international marketing and distribution
arm. savs of Znaimer’s methods: “You either get what we do
and think it"s important. or you don’t.”

Hoseems that enough people in Toronto get it. Ratings for
many of Citvty's local programs bear out Znaimer's mantras.

According (o A.C. Nielsen ratings for Jan. 20 through March
M. Breakfust Tefevision ranked first with aduhs 25-54 with a
|4 rating and second with adults 18-plus with a 1.0 rating.
Rankings for Cityty were based against nine competitors, Ciry-
Line tied for third place in the 10 a.m. weekday timeslot. earn-
g a 0.7 with adults 25-54 and a 0.6 with viewers 18 and older.

Citytv's 6 p.m. weeknight CiryPulse news ranked fourth.,
carning a 2.6 with adults 25-54 and a 2.3 with viewers 18-plus.
Citytv's 11 pom. newscast CirxPudse Tonite. ranked fourth with
a 1.9 among adults 25-54 and a 1.7 with aduhs 18-plus.

Cityty devotes o good part of its program day to movies and
syndicated strips and sitcoms from the U.S.. including Ster Trek:
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These Stations Have
Guaranteed Their Future!

New York WABI: San Diego las Vegas IWBI:
Los Angeles KABC Hartford/New Haven WTNH Wichita KSNW
Chicago WLS Raleigh/Durham WIVD  Toledo WToL
Philadelphia WPVUI Gincinnati WGCP0D  Roanoke/tynchburg  WSET
$an Francisco KGO Milwaukee WIMJ  Honolulu KHON
Boston WHOH  Kansas City KCTV Green Bay WHIV
Washington, DC WJIA  Columbus, OH WBNS  Spokane KHQ
Dallas/Ft. Worth WFAR Grand Rapids WWMT  Springfield, MO KYTV
Detroit WiV Buffalo WNBW  Portland, ME WMIW
Attanta WXIA Norfolk WVEC  Springfield/Decatur  WAND
Houston KHOU New Orleans WWL Fi. Myers WBBH
Seattle KOMD  Harrishurg WhHP Chattanooga WIVG
Gleveland WEWS  Greenshoro/W.Salem WFMY  Columbia, SC WoL0
Minneapolis WCCO  Providence WPRI Johnstown/Altoona  WATM
Tampa WISP  Albuguerque KRQE Evansville WHIE
Miami WPLE  Wilkes Barre/Scranton WBRE  Tyler/Longview KLV
Phoenix KIVK Birmingham WBRC  Augusta WRDW
Denvep KMGH  Dayton WHIO"  Santa Barbara KSBY
Pitisburgh WPXI Jacksenville Wi Macon WMAZ ©
Sacramento KTy Fresno KFSN Bakepsfield KERD
St. Louis KSDK  Little Rock KAV Lubbock KLBK
Orlando WY Tulsa AL Salishary WMDT
Baltimore WMAR : Mobile WALA = Eureka KitM
Portland, OR KAU @ Hit WNEM  Alexamdria, MN KCCO

Indianapelis WISH ' Austin KXAN
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The Next Generation. Seinfeld and The Maury Povieh Show. It
airs movies weekdays at [-3 pme 9-11 pomn. and overnight start-
ing at about 11:30 pan. on weekdays and weekends.

Jay Switzer. Chum Lud. and Cityty vice president of program-
ing. says the station handpicks series it deems most valuable and
holds the rights to movies distributed by Time Warner and
Columbia TriStar.

“We don't mind il hatf of the audience doesn’t fove us. as
fong as one-third loves us passionately.” Switzer says.

Although born as the “little UHF station that could.”™ says
Znaimer. Cityty has mawred into a station appealing o adver-
tisers from Wal-Mart to local jewelers without losing its alier-
native-prograning appeal.

“Cilviv is very current, very consistent and
now.” savs Joy MeNevin, director ol broadeast

Behind the alternative, free-spirited atmosphere that is
Citytv (cimy-1v Toronto) is its owner, Chum Ltd. of Toronto.

A broadcast behemoth, Chum's holdings include six TV
stations (Citytv; ckvr-Tv Barrie, Ont.; cych-Tv Halifax, N.S.;
cJce-Tv Sydney, N.S.; ckew-Tv Moncton/Charlottetown,
Prince Edward island, and ckLT-Tv Saint John/Fredericton,
N.B.}; 24 radio stations, MuchMusic, MusiquePlus and
Bravo!; the Chum Radio Net-
work, Chum Satellite Busi-
ness Network; the Atlantic
Satellite Network, Much
U.S.A., Canal Joven S.A, and
ChumCity Productions. Pub-
ficly traded Chum stock post-
ed a 52-week high of C$23.25
per share and a low of C$17.
Last week it was trading at an
average C$22.50,

While Znaimer and Chum
President Allan Waters are
an unlikely pair, Znaimer
says he approached Waters
and Chum about buying
Citytv in 1976, when the station was floundering finan-
cially. In the late 1970s, Chum was largely recognized
for its vast radio holdings and was just emergingasa TV
player.

“it was really hard for the first four or five years, including
close calls with payroll,” Znaimer says. “And to me, that's
the ultimate test of a business—if you can match payroll.”

In 1978, Chum Ltd. purchased Citytv for just over C$4
million. Chum Ltd. financial records last fall estimated the
station’'s worth at C$200 million. Znaimer rolled his minor-
ity interest in Citytv into Chum in 1881.

Since then, Chum has steadily expanded, particularly
in TV station ownership and as a TV specialty channel
operator. According to the company’s 1996 annual
report, revenue totaled C$239,232,000, a 10% increase
over 1995. Chum's 1996 net income reached

buying for SMW Advertising Lid. in Toronto. who buys Cityty
and other Toronto outlets for Wal-Mart. It think it’s appealing
to advertisers because it differentiates them from the rest of the
pack. Other stations have more of a corporate environment.”

MeNevin says Citvty is also able 1o work Wal-Mart into its
focal progaming. something that mainstream Toronto stations
can’tdo. “Cityty is the best choice for city-intensive reach.”

Toronto jewelry buyer Russell Oliver says Citytv gives him
“the best cross section of people in Toronto and brings in a tot
of traftic.”

A heavy Citviv advertiser and also a user of Toronto’s main-
stream stations, Oliver says Cityiv's rates are comparable and
often about 10% less than those of other broadeasters. A 30-see-
ond spot on CinPrlse’s evening news sells for about CS1.800.
one of Cityty s most expensive slots. A 30-sccond spot on a late-
night movie costs about CS230, he says, Much of Cityiv's inven-
tory sells out. adds Oliver, who buys up to two seasons in
advance: “Citytv is my homie base.” ]

A Chum Compendium

C$10,251,000, up 1.7% over 1995.

While Chum Ltd. doesn't break out revenue perfor-
mance for its individual properties, Citytv is estimated to
generate about C$50 million annually,

More expansion is in Chum's future. Last September, it
won approval to add six additional TV speciaity channels,
including three it will control 100%: MuchMoreMusic, an
adult music channel; Space:
The Imagination Station, a
science-fiction channel, and
Star, an all-entertainment
news channel.

Chum will own the
remaining three channels—
Canadian Learning Televi-
sion, aimed at adults; Pulse
24, 24-hour Toronto news,
and MusiMax, a French-lan-
guage music channel—in
partnership with other Cana-
dian interests.

ChumCity International,

' ,-Eh . the ChumClty e distribution and develop-
bullding is completely wired  ment arm of Chum Television,
for avdie and video. is responsible for international

and Canadian distribution of
Citytv, MuchMusic and Bravo! programing.

In Argentina, Chum formed a partnership with Canal
Joven S.A. to export MuchaMusica, a Spanish-language
version of MuchMusic. in the U.S., Chum’s partnership with
Rainbow Programming is responsible for MuchMusic
U.S.A. via cable and DIRECTV.

In radio, Chum hopes to become the first Canadian
broadcaster to win a license to construct and operate a
digital radio station from Toranto's CN Tower. The com-
pany also is scheduled to purchase the outstanding
shares of St. Lawrence Broadcasting Ltd., which owns
four radio stations serving the Kingston and Brockville
markets in Ontario. —bP
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Cash Would Be Nice

Others are looking at, and adapting. Citvey's local formula, often without paving for it

Donna Petrozzello

By

ﬁl itviv’s open-door attitude toward
f" 1S community. its presence at
l

;_Et

miernational trade shows and its
lcader’s charisma have attracted
-r?"':" significant attention from fellow
broadeasters. most notablv. Barry
Difler’s Silver King Broadceasting.

Diller has been most vocal in his praise
and admiration ot the vision ol Moses
Znaimer, Citytv co-founder. president
and ¢executive producer, and has urged
broadcasters to “suck in the environ-
ment” of Citytv as a model.

Citytv eaccutives suspeet that Diller
will move trom tlattery to outright imita-
tion as Sibver King prepares a slate of local
programing for its Channel 6Y (wyns-Tv)
Hollywood. Fla/Miami next vear,

According to Silver King. the station
witl setup as a storefront studio in a heav-
ly trafficked area of Miami and will also
operiate a battery of stationary cameras
around the city. It plans o use “a guerrilla
band of really curious people o go out and
find great stories.” savs Bill Knoedelseder.
Silver King's news vice president.

Adam Ware. Silver King executive
vice prcsidcnl. contends that the only
thing Channel 69 will have in common
with Citytv “is a sensibility that says you
need o be Jocat and vou need to target
certain people in the community. What
Cityty has done is brilliant,”

Silver King has discussed its plans o
introduce its local programing concept
in Miami with 10-12 hours of tocal
material, It the venture works, Silver
King may turn some or all of its 10 for-
mer Home Shopping Network affiliates
mto local enclaves.

And then there’s Time Warner.

Five years ago. Znaimer says, Time
Warner exceutives visited Citytv and
examined its videography technique.
But he says that “what they cared about
were the cconomic aspects of videogra-
phy."and they “paid very iinte attention.

Broadcasting & Cable April 21 1997

il anv, to \\h.‘ll a Speakers’ Comer,
wheng
videographe AR Fesand 8 Bwo-
needs to work . minute video an
Fhat same year,  any subject for later
Time Warner  @iring an Cityty.

taunched ats 24

hour cable news channel. New York |
News, which burst into the crowded
New York news market with a stripped-
down approach and New York
City—exclusive news. New York 1 News
reporters independently shoot, report
and cdit their stories. Anchors detiver
stories from inside the newsroom rather
than from behind a desk.

Richard Aurclio. founder and presi-
dentof New York | and senior adviser 1o
Time Warner. says that Cityty s videog-
raphy “was certainly a concept that they
introduced, at least partially™ 1o Fime
Warner exccutives when they visited the
Cityty site. "But we went hog wild with
1.” Aurclio says.

Aurclio argues that New York | News
blends etements of Cityiv's style—giv-
ing viewers the feeling they are in the

wwWwW americanradiohistorv com

newsroom—with ele-
ments of News 12 Long
Istand. a more conven-
tional regional newscast
for Long Island cable
subscribers.

"1 think you can argue that we ok
something from News 12 and something
from Citytv. and we put it together in our
own New York style,” says Aurelio.

s clear this tvpe of taltery is not so
pleasantly received by Znaimer. In facl,
1U's just the Kind of thing that prompts
Znaimer to discuss how out-of-town
suest broadeasters have “disappointed™
him by what he perceives as the subtle
lifting of Citytv ereations: “lt represents
o us a lost opportunity. This is intellec-
wal property that we've developed over
many years and at some cost. and we're
entitled o xome return on it But | don't
want to sound carping about it.”

It also illustrates an attitude. arguably
more prominent among U.S. broadecast-
ers than within the "lnbul imluslry. that
disgusts Znaimer. “There’s a certain
arrogance when you come from the
world s center, or what you think is the
world's center. to what you think is a
more provincial place,” he says. T think
broadcasters think that because it's
Canada they can take something away
and not have to acknowledge that.”

Znaimer holds up the model of admir-
ing Finnish broadcasters behave like
those who sought Cityiv's guidance in
establishing Jvirki, o 90-minute block on
Finnish Channel 3 of fast-paced. youth-
targeted news. music and entertainment
that launched in September 1995,

Cityty stafT fent training in on-air tech-
niques, production. lighting and sales
management to dvieki, Inreturn, the Finns
pay Citytv a format licensing fee that
Znaimer calls “reasonable.”™ Afer 12
months, Jyrkd increased viewing among
voung adults by 50% _ The Finnish broad-
casters have renewed a five-year contract
with Cityiv for Jyrki. ]
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Executive
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: 2 SONY FICTURZS ENTERTAINMENT company

The Leader In Young Adult Programming.
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Awards Salute

Radio Mercury <

P
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On June 30, Broadcasting & Cable profiles the 1997
$250,000 Radio-Mercury Awards, which honor the vear’s best radio commercials in the
categories of humor, music and sound design, station produced, non-humor, Hispanic and
public service excellence. Winners are selected by The Radio Creative Fund’s panet of judges
— an elite group representing the advertising agency and radio station communities.

Radio-Mercury Award finalists will be announced in mid-May, with winners announced on
June 11 at the Radio-Mercury Awards sixth annual gala at New York's Waldorf-Astoria Hotel.

Broadcasting & Cable’s special look at the Radio-Mercury Awards is the perfect opportunity
to congratulate advertising agencies, clients, and radio stations for outstanding radio
advertising creative. Your message in this must-read Radio Mercury Issue will congratulate
the nominees, the winners and the radio industry at farge, as well as reach 35,000 leading
decisionmakers in the advertising and broadcasting community,

Place your advertisement in the perfect spot. Call vour sales representative to reserve your
ad spuce today.

Special Report: 1997 Radio Mercury Awards
Issue Date: June 30 e Ad Close: June 20

ONE MARKETPLACE. ONE MAGAZINE.

Advertising Offices: New York 212/337/6940 los Angeles 213/549/4113  Western Technology/Cable 317/815/0882
Washington D.C. 202/659/2340  Asia 81/6 956/1125  United Kingdom & Europe 011/44 171/437/0493
Website Listings & Classified Ads: 212/337/7073
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KW casts another vote for Alfalfa

King World may be scarchin’ for urchins in updated *Rascals’;
company approves special dividend, plans stock buvback

By Cynthia Littleton

he He-Man Woman Hater's Club
T may soon be tooking for new re-
Cruits,

King World Productions is retarming
1o its roots with plans to produce a con-
temporary version ot The Little Ras-
cals comedies that faid the foundation
for King World's syvndication empire
back in 1964,

The revival of the The Littte Rascals
is the first praject in the works from
King World's new children’s program-
ing division. The company unveiled
the division last week with the news
that it has signed an exclusive develop-
ment deal with noted children’™s TV
producers Vanessa Coffey and Jim
Ballantine.

The 1990s take on the enduring “Our

Gang™ franchise wilt miv the live:
action adventures of a new cast of Kids

with clips from the original classics, |
| series, but the project has garnered

according 1o Andy Friendly. King
World's executive vice president, pro-

I [ 7

| Cluh). Darla and the rest

graming and production.
Also in the works is a prime
time special cetebrating the

75th anniversary this vear of '.‘ -

the pint-size comedy troupe
created by producer Hal %
Rouach in the early 1920s, =
The Lirtle Rasculs were
most recently revisited in a
1994 theatrical release that did
brisk business around
the world. proving that
Altfalta. Spanky (both char-
ter members of the He-
Man Woman Hater's

of the gang are among
the most recognized chil-
dren’s characters in the
world. King World’s international

arm recently licensed a package of

Little Ruscals shorts for broadeast for
the first time in China.
Svndication is an option for the new

mterest from network and cable outlets

—

¥
I’'m in the mood for a remake:
‘Rascals’ revival is in the works.

as well. The range of
opportunities and demand
for chitdren’s program-
ing—aut a time when
shelf space tor other
first-run programing
has become increasing-
Iv dear—is  what
prompted King World to
creale a separate children’s
division. Friendly said.
We've wanied to get
into the children’s pro-
graming business for a
long time, and it all
just came together
after we met with
|Coffey and Bal-

lantine|.” said
Friendly.
Coffey was

instrumental in
develaping successful animation pro-
jects for Nickelodeon. where she had
been executive producer. viee presi-
dent of animation. since 1988, Ballan-
tine worked as producer on Disney fea-
ture “The Little Mermaid™ before
going on to produce three seasons of

| Northeast is biggest news money-maker

In a comprehensive survey of locat broadcast news prof-
itability, the Radio-Television News Directors Associa-
tion and Ball State University found that 62% of local TV
news operations make money, 8% lose money and 6%
] break even. For radio, 23% of the respondents reported
profits, 6% reported a loss and 20% reported breaking
even. {(Some of those questioned said they didn't know.)
By region, the northeast was the most lucrative for TV
outtets, with 70% of the stations reporting a profit. The
West showed the smallest percentage of profitable TV
stations at 48%.
‘ Not surprisingly, more affiliates of top-rated NBC
television showed a news profit than any other single
affiliate group (72%), the survey found. Sixty-seven
percent of ABC affiliates reported profits, as did 66%
of CBS affiliates and 52% of Fox affiliates.
On average, 35% of television station revenue is gen-
erated from news programs. The average climbed to a

high of 41% in the Northeast and dropped to a low of
33% in the South. CBS affiliates reported an average
42% of revenue came from news. For NBC, the aver- |
age was 41%; ABC, 37%, and Fox, 33%.

For radio, 33% of the major-market outlets showed a
profit, although only 14% of large markets reported a
profit. By region, the South was the most lucrative, with
29% reporting a profit, compared with only 10% of the
stations in the Wast.

Combination AM-FM outlets reported a profit most
often (28%), while 19% of both stand-alone AM and FM
stations reported news profits.

The survey, conducted in fourth quarter 1996, con-
tacted 1,186 operating commercial TV outlets and
came up with uszble data from 653 stations. Almost 850 |
radio stations were contacted, with 351 supplying
usable data. The resuits were published in the April edi-
tion of RTNDA's Communicator magazine. —SM
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Nickelodeon™s The Ren & Stimpy |
q ° |
Show.

Fiscal vote of confidence

On the financial tront, King World
officials reiterated last week that the
company is not for sale and backed up
that declaration with new dividend and
stock buy-back plans.

For the first time in its history, the
King World board approved a special
$2 dividend to investors, The company
also said it planned 1o buy as many as §
million shares. or about 13% of its out-
standing stock, in a bid 10 boost its
share price.

Until last year, the company had
been on the block. and almost struck
deals with both Turner Broadeasting |

By Lynette Rice

magine Entertainment—the compa-
I ny responsible for such theatrical

hits as “Ransom™ and “Liar,
Liar"—has recruited Creative Artists
Ageney’s Tony Krantz as an cqual
partner and co-chairman of its new
television division,

Krantz, who recently headed CAA"s
prime time television department. will |

Broadcasting

King World officials
reiterated last week
that the company is not
for sale and backed up
that declaration with
new dividend and stock
buy-back plans.

System and New World Communica-
tions Group. only to have those deals
fall apart when both would-be acquir-
ers were themselves acquired.

But since carly this year, the compa-
ny has been telling the investment

| share a stake in Imagine with founders

[ community and reporters that it is not

for sale. Analysts say one ongoing
issuc tor the company is uncertainty
about how long Oprah Winfrey will
conttnue her KWP-distributed talk
show. Later this year. she will decide
whether to continue it past the 1997-98
season.

The company had been in talks
with Sony Entertainment concerning

the development of a new version of

Holivwood Squares it wanted to dis-
tribute. but those talks have apparent-
ly broken off. KWP filed suit ina Los
Angeles court last week seeking the
right 1o produce Hollywood Squares
and other game shows and license
them to third-party distributors (sce
“In Brief™). ]

Imagine there’s a new TV division

No lie, company co-chairman Tony Krantz says they won't play it safe

Brian Grazer and Ron Howard while |

averseeing the TV division's day-to-
day operations,

The fledgling company already has a
comedy in development at ABC that
will be executive-praduced by Lowell
Ganz and Babaloo Mandel. and an
Eddic Murphy—created comedy for
Fox called The P.J1.s.

“Our responsibility is to not play it

=

in a row.

| Lauer

‘Today’ shines on
The Today show has not skipped a beat with
the replacement of veteran newsman Bryant
Gumbel by Matt Lauer. The NBC morning pro-
gram has become the first on any network to
earn a 5.0 Nielsen rating or better for 15 weeks

No other morning program has achieved a
winning streak of more than two weeks in a row
since peoplemeters were first used in 1987,
the network says. During the week of April 7,
Today earned a 5.0—easily surpassing ABC's
Good Morning America (2.2/10) for the 70th
week in a row. Today has surpassed Good
Morning America by a full rating point for more
than 14 out of the last 18 weeks.

“Certainly Matt Lauer is a terrific addition. He's one of the factors in the
| show’s success,” said Jeff Zucker, Today executive producer. “l don't
think we can shy away from it or should we. At the same time, the show

|

I has really been doing great for the last year and a half.”
The network said viewership for Today is up 11% over the same period
last year. The morning program has remained in first place over the last 12

quarters—the longest winning streak in Today's history.

—LR

B |

[ Walt Disncy

safe. We need to tuke chances. We
should really be willing to follow our
creative stinets and heart because the
American public is really smart.” says
Krantz, "The TV industry is desperate-
Iy in need of new hits, and 1 think they
will come from creative ideas like The
Simpsons, or from breaking form like
ER”

“Tony coming on board will go a
long way toward helping us realize the
potential of our television relationship
with Disney.” says co-chair Howard.
“He has taste and a passion lor the
medium. and he shares our desire to do
excellent work by putting memorable
shows on the air.”

Krantz, who started his 15-year
carcer at CAA in the mail room. was
responsible for packaging ER tor NBC
during his tenure. along with Beverly
Hills. 90210 and Mcelrose Place for
Fox, Krantz's clients over the years
included John Wells. Michael Crich-
ton, David Lynch and Oliver Stone.

Imagine has an exclusive partner in
the result of a multi-
year deal with the company to develop
and produce sitcoms, dramas. mini-
series and telefilms. Yet provisions
exist—especially in the case of spin-
offs of Imagine films—that allow the

[ TV division 1o take its product else-

where,

Krantz. who says Imagine TV's
mantra will be “qualitative. not quanti-
tative.” believes that strategic alliances

www.americanradiohistorv.com
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‘Our responsibility is to

not play it safe.... We

to follow our creative
instincts and heart
because the American
public is really smart.’
Tony Krantz, Imagine Television

should really be willing

-Broadcasting

[ | become another hybrid production

company. Krantz savs.

“The design of Imagine TV is 1o cre-
ate a sort of small company that stands
for something rather than try o emu-
fate major studios that. by definition.
are more oriented toward volume than
not.” he savs, “We are extending the

brand image of the motion picture
[division} into TV in whatever form. in
the same way that MTM, Carsev-
Werner. Spelling and Bocheo stand for
something. They say a particular kind
of quality product you immediatety
know, Pd love Imagine TV 1o have a
simitar point of view.” |

Nielsen’s digital display

Rating service is testing Its new active/passive meter
for rating compressed programing

By Steve McClellan
icksen Media Research is plan-
ning a regional test. starting
curly next year. of the audience

[ measurement meter i has developed to

monitor household viewing in the digi-
tal age,
The so-calted activefpassive meler

[ has patented technology that allows it

to read codes embedded in programs
and advertising spots even when sig-
nals are (lel‘lllv compressed. Niclsen
plans to have the technology in place
by the time broadeasters convert to dig-
ial TV.

Under the FCC's just-released
timetable.

stations covering 43% of

transmitting digital signats in two and a
halt vears.

Nielsen has selected the Southwest
| for the test. but a company spokesper-
son savs clients are now being asked
Tor their views on whether that region
mikes the most sense.

The one-year or longer test witl
include at teast 300 homes. For the pur-
| poses of comparing data. some of the test

homes will have the current set meter
used tor measuring houschold viewers.
some will have the active/passive
meters. and some will have both. Niel-
sen will continue to use the peoplemeter
for measuring demographic data.
Signal sources for the test will
| depend on the region that is chosen.

with larger studios are important in
remaining competitive in the future.
Bat don’t expeet Imagine TV 1o

LIS, houscholds are expected 1o con-
vert within two years, and stations cov-
ering 50% of U.S.

homes should be

Nielsen also is talking with cable sys-
tems that have digital capability. and
it’s possible that some broadeast sta-

CBS renews Hope

veteran shows Chi-
cago Hope, Cybill
and The Nanny for next sea-
son. Chicago Hope has aver-
aged a 10.5 Nielsen rating/17
share this season. Cybill has
averaged 10.7/16; The Nanny,
9.3/16,

ABC on thick ice

ABC Sports and the U.S. Figure Skating Championship
have reached an agreement to extend their partnership
through 2007. The partnership inciudes worldwide TV
market and sponsorship rights. ABC's relationship with
U.S. Figure Skating dates back to the network’s first
telecast of a skating event in 1964,

Millennium

ABC will showcase original works by 10 leading piay-
wrights who will exptore the dawning of the new millen-
nium. The Hallmark Entertainment—produced teleplays

CBS has renewed | are Larry Gelbart, David Mamet, Steve Martin, Ter-

will air in November 1999, under the umbrella titte The
Millennium Project. Tapped to create the original works

rence McNally, Arthur Miller, Neil Simon, Wendy
Wasserstein, August Wilson, Elaine May and John
Guare. “Each playwright we approached has embraced
the opportunity to use the coming of the year 2000 to
explore themes and issues they find of particular rele-
vance,” said David Picker of Hallmark.

‘Coach’ retires E“ ’ WT T

ABC's Coach will
retire after nine
seasons later this
month. The three-
part season finale
wiil begin April
30—the same day
as the much-bally-
hooed coming-out

episode of Ellen
on the same net-

‘Coach’ is heading for the showers.
work. The Coach finale will extend through May 7 and

14 in the 8:30-9 p.m. time slot. —IR
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tions which convert early could be
involved.

Although the new meter will able to
read lavers of codes. Niclsen has
designed it primarily to read specitic
program codes. The meter also can

S YNDI

Magic welcomes competition
Budding late-night star Earvin
‘Magic™ Johnson said last week that
he’s happy tor Keenen Ivory Way-
ans. who recently sold his late-night
strip to the 22-station Fox/New
World group. Johnson told an
MSNBC correspondent at a Lakers
game in L A that Wayvans 1s joming

| the Fox family. | was already there. |

think we will both do well on Fox
together.” Twentieth TV is develop-
ing Johnson’s late-night project for
potential January launch on Fox
0&Os. His views on John Salley,
potential late-night competitor from
Buena Vista TV? “Basketball is
competition just like this. TV is no
different,™ Johnson said. 1"ve had
compention my whole lite, so this
doesn’t change anything.”

Marinelli upped at Disney
Disney veteran
Janice Marinelli
has been named
10 the newly
created post of
executive vice
president, sales.
for Buena Vista
Television.
making her one
of the studio’s
highest-ranking female executives.
Marinelli. who has been BVT s
senior vice president since 1992,
joined BVT in 1983 as an account
cxecutive.

Marinelli

Have sword, must travel
Wanted: Fit, teisty and fun-loving
actress familiar with sorcery, sword-
play and sailing: must be willing to
work in South Africa eight months of
the year. All American Television
has launched a worldwide talent
search for a new female addition 1o
the cast of its tantasy/action hour The
Adventures of Sinhad. Jacqueline
Collen, who played Maeve the sor-

ceress in the series’ debut scason. is
feaving the show to spend more time

C AT

Broadcasting

identify the network, local station and |
cable system transmitting a given show.
It's unclear whether producers and
distributors would cooperate in embed- [
ding the program and commercial codes
that the A/P meter reads 1o determine

O N

household ratings. But Niclsen savs it
doesn’t matter. because it has developed
a patenited backup system that will take
the “signature” ot uncoded programs
and spots that could be matched to a
library of such signatures. ]

M ARKETZPLACE

report, which used hidden cameras

Nonetheless, the ABC/Food Lion

graming and production.

lots of our ideas. We're going to try

mate will change.”

June. Last month, the same expose

Polk Award.

committing fraud and forgery, “is a terrific piece of TV journalism that
helps justify the use of hidden cameras,” the judges said.

producers to reconsider plans to use undercover investigative tech-
niques on future stories. “It's doubtful we would do [the insurance story]
today,” said Andy Friendly, King World’s executive vice president, pro-

The ABC/Food Lion case “has had a chilling effect on the whole
process.” he said. “Our lawyers are rightfully concerned and say no to |

and as committed to this form of journalism and hope that the legal cli- |

IR&E, a nonprofit group based at the Missouri Schoaol of Journalism,
will hand out the honors during its national conference in Phoenix in

1 ‘

Honors for ‘Inside Edition’

Inside Edition has scored another first for a syndicated news magazine, ‘
nabbing an Investigative Reporters & Editors award for the best inves-

| tigative news report on broadcast TV last year. The King World Produc-
tions show won the honor for its exposé on door-to-door insurance sales
scams in Arkansas, produced by staffers Tim Peek and Miguel Sancho
and reported by Matt Meagher. In announcing the award, IR&E judges
weighed in on the controversy stirred up by a jury’s recent $5.5 million
judgment against ABC News over investigative tactics used for a Prime-
Time Live story on the Food Lion supermarket chain. The inside Edition

to catch the insurance salesmen

verdict has forced Inside Edition

our best to remain as aggressive

helped /nside Edition become the l

first syndicated news magazine to win journalism’s prestigious George

B

with her son. Production on scason
two of the swashbuckling Sinbad is
set to begin next month in Cape
Town.

Games viewers play

King World Productions has renewed
its powerhouse game show block in
all top 25 markets, covering more
than 70% of the country. through the
2001-2002 season. Among the sti-
tions recently re-upping with Wieel
of Forume and Jeopardy! were
WHDH-TV Boston, wyar-Tv Balti-
more and KSBE{Tv) St. Louis.

Touched by a Guardian Angel

Abrams/Gentile Entertainment has
Jjoined forces with the founder of the
Guardian Angels to develop a TV
scrics based on the volunteer patrol
organization. No distributor has been

attached to the show. described as a
“dramatic new action series in the
tradition of 27 Jump Streer and Bev-
erfv Hills, 90210,

‘Two' down

Twentieth Television will not renew
Two. Stephen J. Cannell’s first-run
weekly that Twentieth inherited from
New World Entertainment last vear. |
The dark drama, centering on a col-
lege professor’s scarch for his long- |
lost evil twin brother. has averaged a
2.6 Nielsen Media Rescarch house- |
hold rating in its debut season.

Oprah tees up a Tiger
Oprah Winfrey has snagged Masters |
champ Tiger Woods tor his first in- |
depth TV interview. Woods and his
father. Earl. will appear on the King
World talk show April 24 —CL

www.americanradiohistorv.com
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It’s not just another day in paradise
at FOX’s #1 News Station 1n the country.
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FOX congratulates KHON for being

the station Hawati viewers turn to most.

KHON FOX 2

Hawaii’s #1 Television Station, Sign-on to Sign-off

#1 Early Morning News, Mon-Fri, 6-8am
#1 Early Fringe, Mon-fr1, 4-5:30pm

#1 Early News, Mon-Sun, 6-6:30pm
#ON #1 Access, Mon-Fri, 6:30-7pm
HA™A(L S NEWS CHANNEL

#1 Common Prime, Mon-Fri, 7-9pm
#1 Late News, Mon-Sun, 10-10:30pm

ﬂ SF BROADCASTING
Source: NSI Feb ‘97
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MIP-TV

Expansion plans revealed at MIP-TV

Canal+ Polska may add Disney, Multithematique channels

By Michael Katz

ttendees at this yvear's MIP-TV

show in Cannes. France. wit:

nessed the unveiling of global
expansion plans by several leading
international players in Europe. Latin
America and Asiae as well as several
channel-launching announcements.

Poland’s lone pay-TV service,
Canal+ Polska—which now offers a
single channel—detailed plans 1o add a
package of DTH channels. Lew Ry
win, president of Canal+ Polska’s
board of directors, said The Disney
Channct has expressed interest in being
among those offerings.

Canal+ Polska also s negotiating o
take two or three channels from French
channel group Multithematique. a joint
venture of Canal+. Compagnic Gen-
crale des Eaux and TCH International.
The channels could include a premium

—_—

producer, TLC.

e —

The royal treatment

Producer Edward Windsor (also known as Prince Edward and brother of
Prince Charles) was at MIP-TV last week (above, far right), where The
Learning Channel announced that Windsor and his production company,
Ardent Productions, would be executive-producing Windsor Restored for
TLC. The film documents the restoration of Windsor Castle after a fire five
years ago. it is the second production from Ardent and Windsor for TLC.
The prince also executive-produced Castle Ghosts of England, which first
aired in February 1996. Shown with Windsor are (I-r) John Ford, senior
VP and general manager, The Learning Channel; Johnathan Rodgers,
president, Discovery Networks, U.S., and Mary Ellen Iwata, executive

movie channel and a film library chan-
nel.

Rywin also revealed that Poland’s
lurgest daily newspaper. Gazera
Wvboreza, will buy a 20% stake in
Canual+ Polska. Commercial bank
Handlowy also will take a 13% stake in
the service. This will reduce 1o 36% the
07% share held by Rvwin-controlled
Polcom Invest. Canal+ France will
retains its 33% stake.

In Polund’s neighbor Tungary, UK
media group Pearson TV surprised
cvervone by joining a4 consortium led
by Luxembourg’s CLT/Uta to bid for
the country’s second terrestriat TV fre-
quency. which covers 80% of the coun-
try. Other members of the consortium
include teleo Matav and bank Unic,
both Hungarian-based. Pearson said its
decision o enter the consortium’s race
against Central European Media Enter-
prises (CME) was “last minute,” but it

www.americanradiohistorv.com

refused to disclose its stake in the
aroup.

CME and its Hungarian partners,
fm distributor InterCom. mediaftel-
com group Media Com and TV pro-
ducer DDTV, also have bid for the
country s first frequency. which has an
87% rcach. In the battie for the first fre-
quency. CME is up against a Scandina-
vian Broadcasting Svatem (SBS)-led
group. which includes German produe-
er/distributor Tele-Munchen (12.5%)
and local Hungarian producer MTM
(38.5%). SBS has a 49% stake in the
cansortium and estimates that the
group, it successtul. could face at least
S30 million in upfront costs during the
tirst vear.

Once agan at this vear’s MIP. mil-
lions of dollars changed hands in out-
put and programing deals. Here are
some highlights.

m Warner Bros. International TV
scecured the international distribution
rights for three new Turner Original
Production documentaries. The Jeremy
Isaacs—produced Cold War series will
be made in association with the BBC.
which will air 24 one-hours starting in
fall YUK, UK's Channel 5 owns the
second window to Cold War, which
has also been presold to ARD in Ger-
many. This is Warner's first major
forav into documentary distribution.

m NBC Asia reached an agreement
with Japanese digital DTH service
DIRecTV International last week 1o
launch an NBC channel in fourth quar-
ter 1997 The channel, which will com-
bine programing from NBC, CNBC
and MSNBC. will be dubbed and subti-
tled in Japanesce.

m Frunce-based Canal+’s documen-
tary production unit. Docstar. will
invest $25 million in new productions
and acquisitions during the next three
years. Doestar has 230 ibrary titles and
says it needs o add at least 50 titles
annually to expand bevond France.
Docstar is secking co-production part-
ners in the U.S.. Germany and the UK.

m Disney has agreed 1o rencw its
exclusive Tour-yvear free-TV output
deal with halian public broadcaster
RAL Disney also confirmed plans w
launch The Disney Channel on Ttalian
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digital DTH platform Telepiu by year's
end.

m UK distributor Brite has sold HBO
OI¢ a package of drama series that
includes Moll Flunders, Ingiest, Reck-
{ess and Jane Eyre. Brite also has sold
52 hour-long current affairs shows
from its Network First strand 1o Mexi-
can terrestrial broadeaster Canal 40.

B UK’s Pearson TV International,
which distributes ACIs 15.000-hour
library of Grundy and Thames fare.
closed a three-year TV movie oulput
deal worth at least $1.5 million with
China State broadeaster CCTYV. Pear-

The British

Broadcasting
|

| son also is close o picking up interna-
| tional distribution rights from an undis-
closed US. film producer.

m U.S.-based. European-owned TV
movic distributor Hamdon Entertain-
ment has sold pay-TV rights for seven
TV movies, including the three-hour
drama Afrer the Silence. to South
Africa’s M-Net group. Hamdon also
signed tong-term output deals for
upcoming TV films with PolyGram
TV and French digital DTH group
ABSat,

m The Fox Kids Network revealed
some ol its internationat plans during

are coming

BBC plans fall launch of U.S. cable channel
Anintal Planet launches July 1 in UK

By Michael Katz

he BBC plans to make its long-
T awaited debut as a channel oper-

ator i the U.S. in lall 1997 with
the Taunch ol a general entertainment
channel. BBC Americas. That informa-
tion comes from Fabiola Arredondo,

the BBC's newly appointed director of

international distribution.

The channel will be a joint venture
with TCIl's programing subsidiary.
Liberty Media. and will be carried on
TCI's cable systems. But Arredondo
cemphasizes that the BBC will not
launch the channel until carriage
deals with those systems have been
locked up.

The BBC also will be partnering
with Discovery Communications in an
open-ended international joint venture
that will include channel Taunches and
co-productions. The joint venture will
begin with the Launch of wildlile chan-
nel Animal Planet in the UK July [,
The channel also is slated o Taunch in
Northern Europe and Scandinavia this
summer.

The BBC/Discovery partnership
also plans to launch an international
“tactual/cultural channel™ similar o
The Learning Channel sometime in
1998, “Atlas™ is on¢ of the possible
names for the channel, although there
is a potential conflict with Internation-
al Family Entertainment. which report-

edly is planning o faunch a channel of

the same name.
The BBC says it will co-produce 80
hours with Discovery in the first year

Broadcasting & Cablé Kpril 21 199_7_

of their agreement. increasing that out-
put to H hours by the fifth year.
Under the agreement. Discovery will
provide the bulk of the funding ¢ hun-
dreds of millions of dollars.” according
1o Arredondo) Tor the productions,
which will premiere on the joint ven-
ture’s channels.

The shows will be distributed inter-
nationatly by the BBC. says Arredon-
do. The BBC will take a fee for inter-
national distribution and will split the
revenue 50-50 with Discovery.

Animal Planet will face some stitf
competition in the UK. News Corp.—
owned DTH provider BSkyB will

National Geographic
‘ will debut an interna-

tional channel on
BSkyB in Europe, pro-
bably in August, says
Sandy McGovern,
head of National Geo-
graphic’'s new global
network initiative. The
channel's British debut
will be the first interna-
tional foray for the
National Geographic/
NBC joint venture,
which was formed in

| | December. The channel will air six hours per day (7 a.m.—1 p.m.) on its
analog service, and later will air 12 hours per day on its digital service.
BSkyB is a 50% partner in the venture. The service will reach the entire
DTH universe of about 4 million homes. Another announcement is expected
in May, probably concerning a launch in either Latin America or Scandinavia.

-
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the MIP-TV convention. The News
Corp./Saban joint venture has signed a
cable carriage deal in Brazil with
Globo’s Net Brasil and a carmiage deal
with French digital DTH provider
Canalsatellite. says Ynon Kreiz. man-
aging director of Fox Kids Europe.
Kreiz says that Fox Kids Network is in
advanced talks in a carriage deal with
ltaly’s Telepiu. The network also
hopes to begin programing a 12-hour
bltock by the ¢nd of this month on
’ Dutch Cable channel TV 10, in which

Saban purchased an 85% stake carlier

this year. |

TN

Animal
Planet

Faunch rival network National Geo-
graphic channel in the UK and Ireland.
probably in August (see box). ]

a1
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Broackzstf DEOPLE’S CHOICE

Ratings according to Nielsen

April 7-13

KEY: RANKING /SHOW [PROGRAM RATING/SHARE| + TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED » TELEVISION UNIVERSE ESTIMATED AT 97.0 MILLION HOUSEHOLDS: ONE RATINGS POINT=970.000 TV HOMES
YELLOW TINT IS WINNER OF TIME SLOT » (NR)=NOT RANKED; RATING /SHARE ESTIMATED FOR PERIOD SHOWN « *PREMIERE ¢ SOURCES: NIELSEN MEDIA RESEARCH. CBS RESEARCH « GRAPHIC BY KENNETH RAY
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The week’s tabulation
of station sales

Proposed station trades

By dollar volume and number of sales:
does not include mergers or acquisitions
involving substantial non-station assets

THIS WEEK.
TVs: $3,300,000 1
Combos 1 $200,280,000 2
FMs: $179,400,002 9
AMs: $1,630,000 4
Total $384,610,002 16
50 FAR IN 1997
TVs $1,981,033,000 34
Combos $3,928,157,395 96
FMs $943,549,619 ~ 125
AMs §54,174,414 75
Total  $6,906,914,428 330
SAME PERIOD IN 1996:

TVs $488,425,510 30
Combos $1,766,724,734 112
FMs 1$658,564,046 115
AMs $38,131,129 61
Total $2,951,845,419 318

Source: BROADCASTING & CABLE

TR PR
Roughly 80% of KTAB-TV Abilene, Tex.
Price: $3.3 million '
Buyer: Alta Communications VI LP,
Boston (Alta Communications VI Man-
agement Partners LP, general partner
[William P. Egan, managing general
pariner/4% owner; Bruce W. McNeill,
Timothy L. Dibble. managing general
partners/each 22.5% owner]); owns
20.1% of kame(am) Glendale, KHOT(FM)
Globe and kepJ(Fm) Sun City, ail Ariz.;
18% of wrm (FM) Miami, and wBOQ(FM)
Gloucester. Mass. Egan has interest
in wama(am)-wixv(Fm) Savannah, Ga.;
wTLC-aM-FM Indianapolis: kMvu(Tv)
Medford, Ore., KJR-aM-FM and KUBE
{FM) Seattle and kavu-Tv Spokane,
Wash.. and Shockiey Communica-
tions Corp., which owns woLx-FMm
Baraboo, KTCO(FM) and KDAL-AM-FM
Duluth, woow-Tv Eau Claire, wxow-Tv
La Crosse, wkow-Tv Madison, wzTR
(FM) Milwaukee, wDSM(AM)-KZIO(FM)
and KxTP(aM) Superior and waow-Tv
Wausau, all Wis. McNeill has interest
in woL(am)-wkys(FM) Washington and

[ wmmi(FM) Bethesda, Md./Washington;,
WWIN-AM-FM and wOLB(AM)-WERQ(FM)

| Baitimore; KMVU(TV); KAYU-TY, and
Shackley. Dibble has interest in wrLc-
AM-FM; KJR-AM-FM and KUBE(FM), KMvU
(Tv); kaYU-TV, and Shockley.
Seller: ShootingStar Inc., Sherman
Qaks, Calif. (Diane Sutter, president/
to be 19% owner); owns 49% of com-

Broadcasting & Cable April 21 1997

pany that has CP to build TV in Abi-

Broadcasting

Station, system sales hit $80 billion |

Broadcasting and pay television (primarily cable systems) deals account- |
ed for 71%—or $80 billion—of the publicly announced financial transac-
tions in the communications industry last year, according 1o a new report
issued by Veronis, Suhler & Associates, the New York#based investment
banking firm.

Communications industry transactions (including mergers and acquisi-
tions, public offerings, private placements, redemptions and other corpo-
rate financings) in 1996 totaled $113 billion, the first year the $100 billion
barrier was cracked, VS&A said in its 1997 Communications Industry
Transactions Report. Led by Disney's $19 billion acquisition of Capital
Cities/ABC, broadcast transactions reached $47.5 billion, more than three |
times the value of transactions for the category in 1995.

Pay-TV transactions, led by the $10.8 billion acquisiticn of Continental
Cablevision by US West Media, totaled $32.5 billion, up about $2 billion
from the $30.7 billion in transactions recorded for 1995.

Some 84% of the transaction activity was due to mergers and acquisitions.
“Continuing deregulation, consolidation in a number of sectors, tremendous
market liquidity, and the rising tide of U.S. equity values have brought many
previously unavailable media properties to market with no shortage of buyers
and sellers,” said VS&A founding partner John Suhler. M

|
\

COMBOS

KCBL(AM) (formerly KKTR)-KBOS-FM
Fresno and KRZR(FM) Hanford/Fresno,
Calif.; WWSF(FM) Andalusia, Ala/ Fort
Walton Beach/Pensacola, WMEZ
(FM)” Pensacola and WXBM-FM Mil-

jene. Note: ShootingStar acquired
kTaB-Tv for $8 million (“Changing
Hands,” Oct. 14, 1996)

Facilities: Ch. 32, 2,040 kw visual, 48
kw aural, ant. 918 ft.

Affiliation: CBS

JACOR COMMUNICATIONS, INC.

has acquired

WHO-AM/KLYF-FM

Des Moines, lowa

WMT-AM/FM

Cedar Rapids, lowa
from

PALMER BROADCASTING L.P.

for

$52,500,000

The undersigned acted as the broker for Jacor
in this transaction and assisted in the negotiations,

A\
Kalil & Co., Inc.

3444 North Country Club Tucson, Arizona 85716 (520) 795-1050

www.americanradiohistorv.com
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STAY
Tunep IN

RADIO SYNDICATION

Issue Date: May 5
Clasing Date: April 25

REALITY PROGRAMMING

fssue Date: May 19
Closing Date: May 9

PrOMAX/WEB SPECIAL

Issue Dale: June 2
Closing Date: May 23

EMMY NOMINATIONS
PART [ AND ParT 11

Issue Date: June 9
Closing Date: May 30

Tor 25 MSOs

First in a Four Part Series
Issue Date: June 16
Clasing Date: June 6

Tor 25
TELEVISION GROUPS

Second in a Four Part Series
Issue Date: June 23
Closing Date: June 13

Rapio MERCURY
AWARDS SALUTES
Top 25 Ranio Groups

Third in a2 Four Part Series
Issue Date: June 30
Closing Date: June 20

Tor 25 MeniA COMPANIES

Fourth in a Four Part Series
Issue Date: July 7
Closing Date: June 27

AGENCY FORECAST

Issue Date: July 14
Closing Date: July 4

e MARKETPLACE. ONE Macimme

Call fo advertise:

New York 212/337/6940
Los Angeles 213/549/4113
Western Technology/Cable
317/815/0882

ton/Pensacola, Fla.; WCHY-AM-FM
and WSOK[AM)-WAEV(FM) Savannah,
WYKZ(FM) Beaufort, S.C./Savannah
and WLVH|FM) Hardeeville, S.C./Sa-
vannah, Ga.; KSSK(AM) Honolulu-
KSSK-FM Waipahu/Honolulu, KIKi
(AM)-KKLV{FM) and KHVH{AM)-KIKI-
FM Honolulu and KUCD(FM) Pearl
City/Honolulu; WCVS-FM Virden/
Springfield and WFMB-AM-FM Spring-
field, Hl.; WBCK(AM)-WBXX(FM) Bat-
tle Creek, WRCC(AM) {formerly
WWHKN) Battle Creek-WWKN(FM)
(formerly WRCC) Marshall/Albion/Bat-
tle Creek and WRCV(AM)-WGRD-FM
and WLHT(FM) Grand Rapids, Mich.;
KCBN({AM]}-KRNO-FM Reno and KWNZ
(FM) Carson City/Reno; WEEX(AM)-
WODE-FM Easton/Allentown and
WTCY(AM)-WWNK-FM Harrisburg,
Pa. *=Seller is in process of buying
Price: $215 million

Buyer: Capstar Broadcasting Part-
ners Inc., Austin, Tex. (R. Steven
Hicks, CEOQ/3.2% owner; Thomas
O. Hicks, ultimate owner/chairman,
Hicks. Muse, Tate & Furst Inc.);
owns WAEB-aM-FM Allentown; is buy-
ing WJLM(FM) Salem/Roanoke/
Lynchburg, Va. (see item, below)
Seller: Patterson Broadcasting Inc.,
Allanta (James W. Wesley Jr., pres-
ident [to be chairman, Capstar]; Dy-
son-Kissner-Moran Corp., 65.9%
owner); is selling KTHT(FM) Fresno,
Calif.; Robert R. Dyson, chairman/
61.9% owner, Dyson-Kissner-Moran
Corp., owns waLL{aM)-WRRv(FM) Mid-
dletown, N.Y; is president of com-
panies that own wczx(Fm) Hyde
Park and wECK({AM)-WPDH(FM)
Poughkeepsie. N.Y.

Facilities: kcBL: 1340 khz, 1 kw;
KBOS-FM: 94.9 mhz, 16.4 kw, ant.
847 f.; kRZR: 103.7 mhz, 50 kw, ant.
499 ft.; wwsr: 98.1 mhz, 89 kw, ant.
1,090 ft.; wmez: 94.1 mhz, 100 kw,
ant. 1,328 ft.; wxam-Fm: 102.7 mhz,
100 kw, ant. 1,328 ft.; wCHY(AM):
1290 khz, 5 kw; WCHY-FM: 94.1 mhz,
100 kw, ant. 1,320 fi.; wsok: 1230
khz, 1 kw; waev: 97.3 mhz, 100 kw,
ant. 1,000 ft.; wykz: 98.7 mhz, 100
kw, ant. 1,001 ft.; wLvH: 101.1 mhz,
50 kw, ant. 476 fi.; kssk(am): 530
khz, 7.5 kw; KSSK-FM: 92.3 mhz, 100
kw, ant. 1,630 ft.; kKiki(am): 990 khz, 5
kw; KIkI-FM: 93.9 mhz, 100 kw, ant.
—44 ft.; kHvH: 830 khz, 10 kw; KKLV:
98.5 mhz, 51 kw. ant. 59 ft.; kucD:
101.9 mhz, 100 kw, ant. 1,948 ft.;
wcvs-FM: 96.7 mhz, 6 kw, ant. 328
ft.; wrmB(aM): 1450 khz, 1 kw: wrme-
FM: 104.5 mhz, 43 kw, ant. 465 ft.;
wecK: 930 khz, 5 kw day, 1 kw night;
wRcc: 1400 khz, 1 kw; wwkn: 104 .9

www.americanradiohistorv.com

Broadcasting

| mhz, 3 kw, ant. 300 ft.; wexx: 95.3
mhz, 3 kw, ant. 269 ft.; wrcv: 1410
khz, 1 kw; wGRD-FM: 97.9 mhz, 13
kw, ant. 590 ft.; wLHT: 95.7 mhz, 40
kw, ant. 551 ft.: kcBN: 1230 khz. 1
kw; KRNO-FM: 106.9 mhz, 37 kw, ant.
2,956 ft.; kwNz: 97.3 mhz, 87 kw,
ant. 2,112 ft.; weex: 1230 khz, 1 kw;
WODE-FM: 99.9 mhz, 50 kw, ant. 449
ft.; wrey: 1400 khz, 1 kw; WWNK-FM:
104.1 mhz, 22.5 kw, ant. 725 fi.
Formats: kcBL: talk; kBos-Fm: CHR;
kRrzR: AOR; wwsF: classic rock;

[ wMEZ: lite hits; wxBm-FM: modern
country; wCHy-AM-FM: contemporary

| country; wsok: gospel; waev: AC;

wykz: lite AC; wLvH: urban AC; kssk-

AM-FM: AC; KIKI(aM): dark; KIKI-FM:

CHR; kHvH: news/talk; kKkLv: classic

rock; KUCD: jazz; wCvs-FM: '70s;

WFMB(AM): Sports; WFMB-FM: country;

wBCK: full service; wRcc: country;

WWKN: hot country; wexx: top 40;

WRCV: traditional country; wGRD-FM:

CHR: wLHT: AC: kCBN: nostalgia;

KRNO-FM: soft rock; kwnz: CHR,;

WEEX: sports/talk; woDE-FM: oidies;

wTCY: urban AC; wwnk-FM: CHR

Broker: Media Venture Partners

KERB-AM-FM Kermit, Tex.
Price: $80,000
Buyer: La Radio Cristiana Network
Inc., McAllen, Tex. (Paulino Bernal,
president/owner): owns KIBL(AM)
Beevilie, Tex. Bernal owns KJAV(FM)
Alamo, kczo(Fm) Carrizo Springs,
KMFM(FM) Premont and KUBR(AM)
San Juan, Tex.; has interest in KBRN
(am) Boerne, Tex.; is buying kvoz
(am) Laredo and kuoL(am) San Mar-
cos, Tex.; has applied to buitd FMs
in Big Lake and McCamey, Tex.
Seller: Mesa Entertainment Inc,
Odessa. Tex. (Ruben Velasquez,
| principal);
Facilities: AM: 600 khz, 1 kw day;
[ FM: 106.3 mhz, 3 kw, ant. 276 ft.
Formats: Both Spanish

RADIO: FM

WIZW(FM)* Woodbridge, Va/Wash-
ington and WDRQ(FM)* (formerly
WLTI) Detroit

*=Sellers are in process of buying
Price: $105 million cash

Buyer: Wait Disney Co./ABC Inc..
New York (Michael D. Eisner, chair-
man; Robert Callahan, president,
ABC Radio); owns wMAL(AM)-WRQX
(FM) Washington and wJR(AM)-WHYT-
FM Detreit and wJRT-Tv Flint, Mich.
(for other holdings. see “Changing
Hands,” April 14)

Seller: Chancellor Media Corp., Dal-
las (Thomas Q. Hicks, chairman;
Scott K. Ginsburg, president; Steven
I Dinetz and James de Castro, co-

I
]
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COOs); is buying KYSR{FM) and KiBB
(Fm) (formerly kxe2) Los Angeles;
WZHF{aM) {formerly wmza) Arlington,
Va./Washington-wmza-rv Washing-
ton and wezs(am) Alexandria, Va./
Washington; wuiT-Fm Chicago, and
wLTW(FM) and waxQ(FM) New York.
Chancellor will be formed by merger
of Chancellor Broadcasting Co. and
Evergreen Media Corp. m Chancellor
oOwWnNS WGMS(FM), wBIG({FM) and WTEM
(am) Washington; KOOL-FM, KISO(AM})-
KZON {FM) and KOY(aMm)-KYOT-FM Phoe-
nix and kMLE-FM Chandler/Phoenix,
Ariz.; KLAC(AM)-KZLA-FM LOS Angeles,
KFBK{AM)-KGBY-FM and KHyL-FM Sacra-
mento, KMEN({AM}-KGGI-FM San Bernar-
dino/Riverside, KKSF-FM, KABL(AM),
KNEW{AM), KBGG-FM and KSAN-FM (is
selling call letters; see item, below)
San Francisco and KDFC{am) Palo
Alto/San Francisco—KDFC-FM San
Francisco, all Calif.; KXKL-AM-FM, KZDG
(FM}, KIMN{FM) and kaLC(FM) Denver;
WOCL-FM, WXXL(FM) and womx-FM Or-
lando and wJuHmM{FM) Daytona Beach/
Orlando, Fla.; wrox-Fm Atlanta; kpwe-
FM, KTCZ-FM and KTCJ{am) Minneapo-
lis, weoB{FM) and kaaL{Fm) Minneapo-
lis/St, Paul and KFAN{AM)-KEEY-FM St,
Paul/Minneapolis; wHTZ-FM and WALK-
AM-FM New York; wUBE-aM-FM and
wyGY-FM Cincinnati and wkyn{am) Flo-
rence, Ky./Cincinnati, and wwsw-Am-
Fm Pittsburgh; is acquiring KSTE(AM)
Rancho Cordova/Sacramentao, Calif.;
is selling wOKY(AM}-wMIL-FM Wauke-
sha/Milwaukee; is swapping wryv-FM
Atlantic Beach/Jacksonville and
WAPE-FM Jacksonville, Fla., for waes
{am) Freeport/Long Island-wBAB-FM
Babylon/Long Island, weLi(Fm) Pat-
chogue/Long Island and WHFM(FM)
Southampton/Long Island, all N.Y.

m Evergreen owns WTOP{AM)-WASH{FM)
Washington and WDFN{AM)}-WWWW-FM,
WKQI(FM), WNIC(FM} and wDoz(am), all
Detroit; is buying/acquiring wesR(FmM)
and wwRc{aMm} Washington and wmxp
{FMm} and wJLe{Fm) Detroit; is swapping
waRs(Fm) Detroit. Evergreen also
owns KKBT(FM) Los Angeles; KyLD-FM
San Mateo/San Francisco (is selling
frequency, see item, below) and kiol
(FMm) and KMEL(FM) San Francisco;
WEDR(FM} and wvcG(am) Miami;
WMVP(AM)-WLUP-FM, WRCX(FM), WVAZ
(FM), wNUA-Fm and wPNT-FM, all Chica-
go; WIMN(FM) Boston and wXKS-AM-FM
Medford/Boston; wkTu{Fm) New York;
KTRH{AM)-KLOL{FM) Houston, and KSky
{am) Dallas; is buying/acquiring wbas-
AM-FM, WYXR-FM, WJJZ-FM, WIOQ-FM and
wusL-Fm, all Philadelphia; is selling
weJMm{aM) Chicago-weJM-FM Lansing/
Chicago, ill., and wrLN-FM Philadel-
phia; is swapping wkLe-Fm Framing-

[ ham/Boston, Mass., and WNKS-FM
Charlotte, weav(am) Charlotte-weav-
FM Gastonia/Charlotte, wrnz(am)
Charlotte-wrrFx-Fm Kannapolis/Char-
lotte and wpeG({Fm) Concard/Char-
lotte, all N.C.

Facilities: wizw: 105.9 mhz, 28 kw,
ant. 650 fi.; wora: 93.1 mhz, 26.5
kw, ant. 669 ft.

Formats: wJszw: smooth jazz; wbRQ:
AC

Broker: Star Media Group Inc,

Frequency of KYLD{FM) San Mateo/
San Francisco, Calif., and call letters
of KSAN-FM San Francisco

Price: $44 million

Buyer: Susquehanna Radio Corp.,
York, Pa, {David E. Kennedy, presi-
dent/8.7% owner; Susquehanna
Pfaltzgraff Co., ultimate owner);
OWNS KNBR(AM)-KFOG-FM San Fran-
cisco and KFFG{FM) Los Altos/San
Jose, Calif.; is buying kHQT-FM LoS
Altos, Calif., and kHTx-Fm Carson
City, Nev. {to be Fair Oaks/Sacra-
mento, Calif.} (for other holdings,
see “Changing Hands,” March 17}
Seller: Chancellor Media Corp. (see
wJzw(FM) and wDRQ{FM) item,
above). Note: Chancellor will move
KYLD'S programing to KSAN-FM'S cur-
rent frequency.

Facilities: kyLD: 107.7 mhz, 8.9 kw,
ant. 1,162 fi.; ksan-FM: 94.9 mhz, 35
kw, ant. 1,290 ft.

Formats: kyLD: CHR; ksan-FM: country
Broker: Star Media Group Inc.

WNTM(AM)-WMXC(FM} and WRKH
(FM) Mobile, WKSJ{AM] Prichard/Mo-
bile-WKSJ-FM Mobile and WDWG(FM}
Atmore/Mobile, Ala.
Price: $24 million
Buyer: Clear Channel Communica-
tions Inc., San Antonio, Tex., (L. Low-
ry Mays, president); owns wPMI(TV)
Mobile, Ala./Pensacola, Fla. (LMA
with wutc[Tv] Pensacola); owns/is
buying KTTU-TV Tucson, Ariz.; KLRT(TV)
(LMA with KASN-TV), KMJX(FM) and
KDDK(FM} Little Rock, Ark.; KTNQ{AM)-
KLVE(FM) Los Angeles, ksca(Fm) Glen-
dale/ Los Angeles and ksoL(FMm) and
KYLZ{FM} San Francisco; wavz{Am)-
wxci(FM} and weLi{aMm) New Haven,
Conn.; woLz{Fm) Fort Myers, wckT
{FMm) Lehigh Acres/Fort Myers, wxrm-
FM Naples Park/Fort Myers, wkii{am)-
wxRM(FM)" {formerly wFsN) Port Char-
| lotte/Fort Myers, waws(Tv) (LMA with/
option to buy wTev[Tv]} Jacksonville,
WHYI-FM, WEBGG-FM, WRTO(FM}, wAQI{AM)
| and wasa-am-Fi, all Fort Lauderdale/
Miami and wmMTx-am-FM and WRBQ-AM-
FM Tampa, all Fla.; woPa(am) and
WIND{AM)-wOJO (FM) Chicago; KSAS-Tv
Wichita, Kan.; wamr(Fm) Jefferson-

J

SOLD!

WITN-TV, Washington,
North Carolina from
Raycom-US, Inc., John
Hayes, President, to
Gray Communications,

Inc., for $39,400,000.

Brian E. Cobb
Broker

RANDALL E. JEFFERY
RANDALL E. JEFFERY, JR.
407-295-2572

ELLIOT B. EVERS
415-391-4877

GEORGE . OTWELL
513-769-4477

BRIAN E. COBB
CHARLES E. GIDDENS
703-827-2727

RADIO and TELEVISION
BROKERAGE = APPRAISALS

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO + CINCINNATI
SAN FRANCISCO

Subject t F (. (.. approvel
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ville, Ind./Louisville, Ky.; wHAS(AM)-
WAMZ(FM), WWKY (AM)-WTFX(FM), WHKW
{am) and intellectual rights to wHKwW-FM,
all Louisville; WQUE-AM-FM, WYLD-AM-FM,
WNOE-FM and kLzJ-FM New Orleans
and kHoM(FM) Houma/New Orleans,
La.; wHYN-AM-FM Springfield, Mass.;
WCUZ-AM-FM, WOOD-AM-FM and WBCT-FM
Grand Rapids and wakx(Fm) Holland/
Grand Rapids, Mich.; wrrc(Tv) Minne-
apolis; kLsQ(AM) and KOwA(AM) Las
Vegas; Wxxa-Tv, WXCR(FM) (80%}),
WQBK-AM-FM (80%) and waBJ(FM)
(80%}), all Albany, and wWGLI(AM), WPAT
(am) and wapo(am), all New York,
N.Y.; wxra(FM) Eden, wMYK(FM) Moy-
ock, WDUR(AM)-WFXC(FM) Durham,
wWFXK(FM) Tarboro/Durham, wQok(Fm)*
and wnND-FM™ Raleigh/Durham and
WSJS{AM)-WTQR(FM) Winston-Salem, all
N.C.; WeRE(AM)-WNCX(FM) and WENZ-FM
Cleveland; KXXY-AM-FM, KTST(FM), KTOK
(am)-kJyo(Fm) and keec (FM) Oklahoma
City and kokrTv (LMA with option to
buy KTFO-TV), KOAS-FM, KAKC{AM)-KMOD-
FM, KQLL{AM) and KQLL-FM, all Tulsa,
Okla.; wHP(Tv) (LMA with wLYH-TV)
Harrisburg/Lancaster, wLAN-AM-FM
Lancaster and WRAW({AM)-WRFY-FM
Reading, Pa.; wrPRI-Tv (LMA with
WNAC-TV} and wwes(Fm) Providence
and wwrx-FM Westerly, R.I.; wwDM(FM)
Sumter and wara{Fm) Columbia, S.C.;
wPTY-TV (LMA with WLMT-TV}), KwaAM
(AM)-KIMS (FM), WDIA{AM)-WHRK-FM,
WREC(AM)-WEGR-FM and WRXQ-FM, all
Memphis; wowi-FM** and wJcD(FM)**
Norfolk, wsvy-am-FM*" Portsmouth and
WTVR-AM-FM, WRVA(AM)-WRVQ(FM) and
WRVH(AM)-WRxXL{FM) Richmond, all Va.;
WOKY(aM) Milwaukee-wMIL(FM) Wauke-
sha/Milwaukee and 40% of WKKV(FM)
Racine/Milwaukee, Wis., and the fol-
lowing Texas stations: kPEZ{FM) and
KFON(AM)-KEYI-FM AuUStin, KUNCG(AM)-
KksaB-FM Corpus Christi, KiICI(AM)-KICI-
FM, KMRT(AM)-KDZR-FM and KESS(aM), all
Dallas/Fort Worth, KHEY-AM-FM, KPRR
(FM), KBNA-AM-FM and KAmA(aM), El
Paso, kcyT-FM Granbury, KRTX-FM™™*
Galveston, kGBT(AM)-Kiww-FM Harlin-
gen, KMJQ(FM), KBXX(FM), KPRC(AM),
KLAT(AM), KLTN{FM), KMPQ{AM} and KLTO-
FM***, all Houston, kKJoJ(am) Conroe/
Houston-kJoJu-FM Freeport/Houston,
KSev{aM} Tomball/Houston, KOxx(Fm)
McAllen, woAl(AM)-KAJA(FM), KTKR{AM),
KQXT(FM}, KCOR{AM), KROM-FM, KXTN-AM-
M, all San Antonio, and kKmiA(FM) Win-
nie; has LMA with kHYs(FM) Port
Arthur/Houston, all Tex.

Notes: "LMA with option to buy; ""JSA
with option to buy; ***TBA

Seller: Capitol Broadcasting Co. LLC,
Mobile (Kenneth S. Johnson, presi-
dent/30% owner); no other broad-
cast interests

Broadcasting

Facilities: wnTM: 710 khz, 1 kw day,
500 w night; wMxc: 99/9 mhz, 94 kw,
ant. 1,755 ft.; wrkH: 96.1 mhz, 87 kw,
ant. 1,342 ft.; wksy(am): 1270 khz, 5
kw day, 103 w night; wksJ-FM: 94.9
mhz, 100 kw, ant. 1,555 ft.; wowa:
104.1 mhz, 100 kw, ant. 1,555 ft.
Format: wNTM: news/talk; wmxc: AC;
WRKH: classic rock hits; wksJ{am):
country; wksJ-FM: contemporary
country; wowaG: AOR

Broker: Blackburn & Co.

WILM{FM) Salem/Roanoke/
Lynchburg, Va.

Price: $3.1 million cash

Buyer: Capstar Broadcasting Partners
Inc., Austin, Tex. (R. Steven Hicks,
CEO/3.2% owner; Thomas O. Hicks,
ultimate owner/chairman, Hicks,
Muse, Tate & Furst Inc.); is buying
Patterson Broadcasting Inc. (see com-
bo item, above) and the following
Roanoke/Lynchburg, Va.—market sta-
tions: wLDJ(FM) Appomattox, wyyD(FM)
Amherst, wRov{aM)-wROv-FM Martins-
ville, wiJs(FM) Vinton, wlus(am)-wJJx
{FM) and wRDJ(FM), and option for wini
(Fm). Capstar owns wepPH(aM) Hunts-
ville, wHOS({AM)-wDRM-FM Decatur/
Huntsville, wrxT-Fm Fayette/Tusca-
loosa and waax(am)-wQeN(FM) Gads-
den/Tuscaloosa, all Ala.; WINE{AM)-
WRKI(FM) Brookfield, WNLK(AM)-WEFX
{FM) Norwalk and wSTC(AM)-WKHL(FM)
Stamford, all Conn.; wusr-am-FM Wilm-
ington, Del.; woLz({Fm) Fort Myers, wkil
{am)-wrsN(FM) Port Charlotte/Fort
Myers, wosN(Fm) Indian River Shores/
Fort Pierce, wzzr(Fm} Stuart, waoL(FM)
and waxe(am)-wavw(Fm) Vero Beach
and wese(FMm) Gifford/ Vero Beach, all
Fla.; wput(am) Brewster, wzzn(Fm)
Mount Kisco, waxe (Fm) Patterson and
wFAs-aM-FM White Plains, all N.Y;
WwNC(AM)-wKSF(FM) Asheville, N.C ;
weve(FM) Coal Grove, winG-FM Day-
ton/Springfield and WiRO(AM)-wMLV(FM)
Ironton, Ohio; waes-am-Fm Allentown
and wzzo(Fm) Bethlehem, Pa.; wtJs
(Am)-wTnv(FM} Jackson and wYNU(FM)
Milan/Jackson, Tenn.; WKEE-AM-FM
and wHRD(aM) Huntington, wTCR-aM
Kenova/Huntington-wtcr-Fm Hunting-
ton, wzzw(am) and wrxn-Fm Milton/
Huntington, wkwk-aAM-FM, WWVA(AM)-
wovK(FM) and weGw(Fm) Wheeling and
wHLX(FM) Bethlehem/Wheeling, all
W.Va.; 50% of wbrR(FM) Sanibel/Fort
Myers, Fla.; also is buying wmcz(Fm)
Millbrook/Montgomery and wzHT(Fm)
Troy/Montgomery, Ala.; KYAK(AM)-KGOT
(FM}, KYMG{FM} KASH-AM-FM and KENI
(am)-kBFx(FM) Anchorage and KIAK-AM-
FM and kakQ-Fm Fairbanks, Alaska;
KBLU(AM)-KTTI(FM) and KyJT(FM) Yuma,
Ariz.; kvFx(FM} Manteca, KFIV(AM}-KJSN

(FM) Modesto and kJax{am) Stockton/
Modesto, Calif.; wpov(am)}-wDSD(FM)
Dover/Wilmington and wsrv(Fm},
Smyrna/Wilmington, Del.; wMYM(aM)-
wLRQ-FM Cocoa, wHKR-FM Rockledge/
Cocoa and wmmB(aM)-wGGD-FM Mel-
bourne, Fla.; KDMI(AM)-KGGO(FM) and
KHKI(FM) Des Moines, lowa; KRMD-AM-
FM Shreveport, La.; wwrG{FM) Ocean
City and wosc(Fm) Bethany Beach,
Del./Ccean City, Md.; woap(am) and
WKXI (AM)-WIMKFM) Jackson and WkxI-
FM Magee/Jackson, Miss.; wsic{am)-
wFMX(FM} Statesville/Charlotte, N.C.;
WCOS-AM-FM, WHKZ(FM), wvOC(AM) and
wsca({Fm) Columbia, S.C., and the fol-
lowing Greenville/Spartanburg, S.C .~
market stations: WeSC-AM-FM, WFNQ
(FM) and WJMZ-FM; WNTW(AM)-WUSQ-FM
Winchester and wrax{Fm) Front Royal/
Winchester, Va., and the following
Madison, Wis.—market stations: wisa-
AM-FM, WTSO(AM)-WZEE (FM), WMLI-FM
and wMap-FM. Note: Application by
Capstar's Osbarne Communications
Corp. to sell wacT-am-FM Tuscaloosa
was dismissed (“For the Record,”
March 17). Osborne also is selling
wJsu-Tv Anniston, Ala. s Thomas O.
Hicks owns 90.1% of GulfStar Com-
munications Inc., and Hicks Muse
owns 90% of Chancellor Broadcasting
Co.

Seller: WRIS Inc. (Lloyd Gochenour,
president); owns wRis(am) Roanoke
Facilities: 93.5 mhz, 5.8 kw, ant. 98 ft.
Format: Hot country

Brokers: Blackburn & Co. (seller)
Media Venture Partners (buyer)

KZMZ(FM) Alexandria, La.

Price: $1.55 million

Buyer: Champion Broadcasting Corp.,
Richmond, Va. (Donald L. Kidwell,
president; Southern Capital Acquisi-
tion Corp., owner. Southern Capital is
owned by Firstmark Corp., Water-
ville, Me. [James A. Vigue, chair-
many}); owns KksT-FM QOakdale/Alex-

| andria, La.; is buying KDBS(AM)-KRRV

(FM) Alexandria. Champion also owns
KMRK-FM Odessa, KCHx-FM Midland
and kcpa-FM Monahans, all Tex.; is
buying KIXZ(AM)-KQAC(FM}, KMML-FM
and keuy-rm, all Amarillo, Tex.
Seller: Stellar Communications,
Tyler, Tex. {Don R. Chaney, presi-
dent). Chaney owns KKIK(FM} Tem-
ple, Tex.; is president/32% owner of
company that owns kKNRv-Fm Harker
Heights/Killeen, Tex.

Facilities: 96.9 mhz, 100 kw, ant.
1,450 ft.

Format; Classic rock

Broker: Whitley Media

WAPP{FM) Berryville/Winchester and
Continues on page 78
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just about
everything

Nothing covers the broadcasting
industry like Broadcasting &
Cable Yearbook 1997

The fact is, you won'’t find a more comprehensive

or useful source of information on every
aspect of the ever-changing radio, TV and cable
industries. Completely updated for 1997, the
15,000 listings in Broadcasting & Cable
Yearbook put station call letters ... key staff ...
ownership ... addresses, phone and fax numbers ...
internet URL’s ... station format ... frequency, and
more ... right at your fingertips.

This indispensahle resource also covers relat-
ed serv ces, like advertising agencies.
Communications law firms. Eqguipment manufac-
turers. Production companies. Trade associations, and
more. Each detailed entry includes key contact
information and other vital data.

Plus, you'll find valuable information on sta-
tion ownership, revenue and sales statistics, audi
ence rank ngs, FCC rules, station purchase prices,
and much more.

Volume one of the Yearbook is conveniently
divided into 11 key sections, to help you guickly
locate exactly whatever you're looking for. A “yel-
low pages” alphabetically lists phone and fax
numbers for easy reference.

Now available at a new lower price
Broadcasting & Cable Yearbook is a more oul-
standing value than ever. Order today — because
nothing gives you a better taook at what’s going on
in broadcasting and cable.

March 1997