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TOP OF THE WEEK / &

NBC is lone holdout in ratings revision Oiher major broadcast and cable
networks are ready 10 augment the age-based ratings system by attaching content
warnings, but NBC refuses to go along. / 6

ABC, affiliates find common ground ABC’s meeting with its affiliates was
described as “somewhere between a bloodbath and a love fest”—not bad, given the net-
work’'s programing troubles. ABC did give in to certain affiliate concerns, and agreed to
kill a promotional spot that said, tongue-in-cheek, “books are overrated.” /12

Upfront sales hit 56 billion The broadcast TV networks have completed their
third consecutive record upfront sales season, reaching $6 billion for the first time. / 14

Promotion’s state of the art TV marketers gathered in Chicago last week to plot strategies for allocating at least
$500 million worth of advertising and promotion for syndicated programs premiering and returning this summer and fall. /17

TCI Looks to buy 30%-plus of Cablevision Cablevision Systems Corp. is negotiating 1o sell a 30%-35% equity
stake in the company to TCI in exchange for the Denver-based operator's lucrative suburban New York operation. / 18

Mikes boom Radio CABLE f 41

station consolidation drives | | Good times, bad times for DBS DBS has endured
the need for cost-efficient failed mergers, partnership shifts, bankruptcies and general
programing. and group wurmoil while still maintaining solid, on-1arget growth. / 41

e and etk comoeie | Viacom orders Blockbuster boss from Taco
to supply the demand— Bell 1n an etfort 10 revive Blockbuster Enlenainmenl,_
and unveil the next big tal- Viacom Inc. is bringing in retailing veteran John F. Antio-
ent. BROADCASTING & co, president/CEO of Taco Bell Corp., to become chair-

CABLE looks at who's hot [ | man/CEOQ of the ailing video remal chain. / 44
TECHNOLOGY / 4B

Gl develops telco gateway
General Instrument’s Next Level Com-
munications subsidiary has developed a
new interface product that will allow
telco customers to receive video, telepho-
ny and data through one box. / 48

and what’s on the horizon
tor syndication. / 22
Cover illustration by
Jimmy Longacre

—

BROADCASTING / 31

Fox finds ‘The Lost World’ at reported $80
million Fox reportedly outbid ABC’s $75 million and ';ggf;:’ ,ﬁ'g’"“" NBI‘_"_ Vip ey technoiogy,

NBC’s $70 mi lho-n for broadcast rights lo the monster hit " !
— sequel to “Jurassic Park” / 31|
The Perez family gives CNN, Oracle team for

‘AJ’ new look American Jour- | custom news CNN launched
nal is getting new co-anchors and | personalized online news service

a new look next season. Michele CNN Custom News in cooperation

Dabney-Perez and her brother, | with Oracle Corp. last week, per-

onetime _lalk' show ho'sl Charles. ‘ mitting PC users lp CUSIOMIZE NEWS oot o s Gate streaked
Perez, will take over anchor duties | content accessed from more than i and out of Internet

in September from the departing 300 categories. / 53 ratings. / 53

Nancy Glass. / 31 ; —

—_— yM p/ -, ing hi Changing Hands......37 Datebook ...............608 InBrief ........c...c...... 72
alker Maury Povich is moving his _ PR, - Ratines . 3
syndicated show to Universal from Classlﬁeq ii Editorials .................74 Nelwgrk Ratings.....36
former distributor Paramount. / 32 Clesed Circuit ........ 18 Fates & Fortunes.....70 Washingion Waich..21
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Fox Kids’ Saturday mornings
scarxre the competition, too.

#1 Reach - 3+ million more kids &
teens than the closest competitor

#] Ratings - K2-11, K6-11, P6-17
#l Line-up — 4 of the top 4 shows
#l Show - Goosebumps®

#1 New Show - Eerie, Indiana™

#1 Emmy Award Winning Animated
Show - Life With Louie™

ROCKS KIDS"

Source: NTI Average Audisnce estimates including prelininary estimates and Nielsen Client Cume System, 4/24-53/17/97: Fox Kids Network, 4/24-5/21/97: Nick, N-§ 7:30-8:30a and 33p, Sat. 8a-1 2p,
all Fox Kids Network programming. Subject to guatificatiors wiich witl be supplied upon request. Goosebumps @ & © 1995 Parachute Press, Inc. All rights resanmd. Published by Scholastic, !nerr
Casper © & ™ Harvey Comics, nc., A Hervey Entertainment Company. © 1991 Hearst Enterteinment and Unreality tnc. ™ & © 1997 Fex Kids
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'NBC hanging tough

NBC is lone holdout on plans
10 add content labels to icons

By Paige Albiniak

WASHINGTON
he threat that broadcasters and
cable would cave in to con-

I gressional pressure 10 add con-

tent warnings to the controversial
five-month-old TV ratings system
enveloped both industries last week,
with NBC the only apparent holdout.
All the other networks, along with the
National Association of Broadcasters
and the National Cable Television Asso-
ciation, were reporied to be leaning
toward adding SVL (sex, violence and
language) notifications to the age-based
ratings now on the nation's TV screens,
The near unanimity reported back-
stage had not yet reached daylight. “We
have made no decision,” said NAB Pres-
ident Eddie Fritts. "If we do, it will be
largely at the behest of the networks and

the stations.” NCTA President Decker |

Anstrom would say only: “We're muk-
ing progress.”

Congress, parent-child advocacy
groups and now NBC’s industry peers
want NBC to agree. But for now, the
network is standing firm.

“We are not prepared 10 go along
with S.V and L.... They are misleading
[designations] and lead to indiscrimi-
nate blocking and censorship,™ says one
NBC executive.

There™s been no official discussion
among the affiliates about NBC’s
stance on the latest ratings issue, said
affiliate head Douglas Adams of KXAS-
Tv Fort Worth, but *I share the net-
work’s concerns about the increasing
regulation over content from Washing-
ton. | think it’s a very dangerous thing
tor our country as well as for the indus-
try. I'm always concerned when people
in Washington want 1o begin ¢xerting
control over content.”

The proposal would also add non-
industry participants to the ratings
oversight board and would increase the
size of the on-screen rating symbols,
according to one industry source.

Lawmakers who support content rat-

McCain: “We will uphoid our end of
the bargain. We will give them tame."”

ings are using the threat of legislation to
motivate broadcasters. That threat was
delivered at least tacitly at a meeting
last Wednesday between key lawmak-
ers and representatives of Time Warner
and the four broadeast networks in the
offices of Senate Commerce Commit-
tee Chairman John McCuin (R-Ariz.).
Also in attendance: Senator Dan Coats
(R-1Ind.). House Telecommunications
Subcommitice Chairman Billy Tauzin
(R-La.) and Representative Edward
Markey (D-Mass.).

Two pizees of legislation are ready
for action in the Senate. Senator Emest
Hollings (D-S.C.) has sponsored a bill
that restricts violent programing to
late-night hours. It passed the Senate
Commerce Committee 19-1 and awaits
flpor action. Markey has a companion
piece ready in the House.

A Hollings aide said earlier in the

wecek that the senator would try 1o

attach his measure to a fast-moving
piece of legislation if he couldn’t get it
on the floor as a stand-alone bill. But
McCain shot down that notion, saying
that Senate leadership, including
Senate Majority Leader Trent Lott
(R-Miss.). would not support any
movement on the legislation while
talks with broadcasters were con-
tinuing,

Nonetheless, Markey said,
“Hollings’s proposal has sharply
focused the attention of the entire
industry.”

Another bill, sponsored by Coats,
would force broadcasters that do not
adopt a satisfactory content-based sys-
tem to relinguish their spectrum. Coalts’s
bill is scheduled tor markup in the Com-
merce Commitiee on June 18, two days
before an FCC hearing on TV ratings.

"We don’t want to legislate, but we
are prepared to legislate,” Coats said
after Wednesday's meeting.

The lawmakers indicated they want-
ed consensus on the revamped TV rat-
ings system by next week. But if con-
sensus means NBC, the industry may
miss the deadline.

“[Legislators| asked [last Wednes-
day] if they could say that everyone has
agreed to go with content-based ratings
systems.” an NBC source said. “[We
said] ‘absolutely not.” We will end up
going to the meetings that we are invit-
¢d to. but in terms of the company’s
position, we are not moving.™

Others believe the network will give
in to mounting pressure as the deal’s
deadline nears. "l don’t think General
| Electric can afford for its network 1o be
the only holdout. the renegade network
that is unwilling 10 be parent-friendly.
GE is supposed 10 be parent-friendly-
what is NBC doing?" asked Jeff Ches-
ter. executive director of the Center for
Media Education.

The TV ratings were created to facil-
itate use of so-called V-chip technolo-
gy. which was mandated by the Tele-
communications Act of 1996. Once
installed in TV sets, the V-chip will
permit parents to black out programing
based on whatever ratings system or
| systems the broadcasters and cable net-
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works adopt. The FCC has yet to say
when the manufacturers must include
the V-chips in TV sets.

Tauzin said three messages on TV
ratings emerged from his May 19 hear-
ing on the topic in Peoria, Ill.: Jro-
grams need to be rated more precisely,
parents need more information to
determine the content of programs and
the ratings need to be applied consis-
tently by all the networks.

But some doubt that parents actually
are dissatisfied with the system, which
has been in place for five months.

“When we interview parents, they
like this system,” says Motion Picture
Association of America President Jack
Valenti, the principal architect of the
current system. “The concern [for
some in Congress] is not so much over
whether they like this system, but over
what programs are on the air.”

Valenti, who spoke from Holly-
wood, was not invited to the Wednes-
day meeting, but one industry source
says that Valenti and other West Coast
programing producers back NEC's
strong stance. ]

Jop of the Weelk

Parents don’t understand, study concludes

While 70% of parents say they are aware of the five-month-oid TV ratings
system, only about 35% use it to guide their children’s viewing, according
to a new survey by the Annenberg Public Policy Center of the University
of Pennsylvania.

The center is releasing the survey results and four reports today (June
9) in Washington at Annenberg’s Second Annual Conference on Children
and Television.

Parents may not use the ratings system because they don't understand
it, Annenberg concludes. Of the survey of 1,228 parents, only 5.9% could
correctly define “TV-14" when given a list of options from which to choose.
Their children knew better. Some 6.4% of the 297 kids who were polled
knew that TV-14 means “parents strongly cautioned.”

Another Annenberg report addressed the way that local broadcasters
will implement the FCC's new educational-TV regulations. Network O&Os
and affiliates will cut back slightly on the amount of airtime they devote to
educational programing, from 3.6 hours per week to 3.2. “Weblet” affili-
ates, “who have a greater interest in maintaining a child audience,” plan to
slightly increase that time, from 4.2 hours to five, the report says.

Interviews with employes of 28 stations of all kinds across the country
revealed that with most networks planning to supply three hours of edu-
cational programing a week, the locals would cancel their existing locally
produced or syndicated programs.

Respondents in the open-ended interviews added that they no longer
have an incentive to provide educational shows beyond three hours. —EAR

Planned obsolescence |

House Dems want TV sets to carry labels =
warning that their days may be numbered e

By Paige Albiniak
WASHINGTON

ouse Democrats are pushing leg-
islation that would require TV

sets and VCRs to be equipped to
receive digital TV after 2001 and that
would mandate labels on new analog
NTSC equipment warning that it will
become obsolete after 2006.

The legislation comes in response to
the federal budget package. which is
counting on $26.3 billion from the auc-
tion of the analog broadcast spectrum
in 2001.

The budget would require winning
bidders to pay immediately after the auc-
tion, but would not allow them to take
possession of the spectrum until more
than 95% of the people in a market could
receive digital TV signals. Democrats
say the provision could keep winners
from receiving their spectrum far past
the planned 2006 conversion date.

Leading the effort for a DTV recep-
tion requirement and warning labels
were Representative John Dingell (D-
Mich.) and Representative Edward Mar-

_get. They also argue

key (D-Mass.).
They oppose using
spectrum auctions
to meet budget
goals, but want a
solid give-back date
if auction revenue
remains in the bud-
Markey: Spectrum
that extending the
give-back deadline
would devalue the spectrum.

*This budget-driven proposal is pure
fantasy.” says Representative Edward
Markey (D-Mass.), ranking member on
the subcommittee.

“If we are serious about a 2007 spec-
trum return, then we ought to take steps
to accelerate acceptance for digital
television in the consumer market,”
says one Democratic House staffer.

Republicans believe the Democrats’
goal is not to protect consumers, but to
keep spectrum revenue out of the bud-
get.

Markey plans to open another attack
Tuesday by introducing legislation that
would require shortfalls from spectrum

‘pure fantasy.’

auction estimates are

auctions to be made up by increases in

capital gains taxes.

“There’s not one member of that
committee who believes spectrum
auctions will raise $26.3 billion.”
says one Hill statfer. *“Congress is
going to have to do one of two
things: take it out of taxes or take it
out of programs such as Medicare
and Medicaid.”

Support for the Democrats’ point
of view is strong enough that House
Telecommunications Subcommittee
Chairman Billy Tauzin (R-La.) last
Thursday postpened subcommittee
action on the broadcast-related part
of the budget.

Tauzin remains unsure of Re-
publican support. says aide Ken John-
son. If Tauzin doesn’t have the votes
when subcommittee members recon-
vene on Tuesday. he may move the leg-
islation to full committee Wednesday.

Tauzin tried to assuage Democrats
by proposing a measure that would
throw out spectrum auctions that failed
to bring in at least two-thirds of mini-
mum revenue called for by the Con-
gressional Budget Office.

The legislation also would give the
FCC expanded authority to decide when
spectrum auctions should be held and for
what portion of spectrum. Dingell would
also give the commission authority 10 set
minimum limits on auction revenue. =B

Broadcasting & Cable June 9 1997
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Jop of the Weelk

'ABC affiliates meeting:

‘Bloodbath and love fest’

Image campaign stirs controversy; network to foot bill for
decoders, which would have cost each station $150,000

By Steve McClellan
ORLANDO

or the second year in a row, ABC

managed to charm its way out

what could have been a confronta-
tional meeting with its affiliates, given
the network 's programing troubles.

"It was probably somewhere
between a bloodbath and a love fest,”
quipped Ed Aiken, gencral manager,
KSTP-TV Minneapolis.

The network did throw the
affiliates one large bone last
weehk, It agreed 1o pay for
decoders that affiliates wilt
need to receive ABC digital
TV feeds. The price tag is esti-
mated to be nearly $30 mitlion,
according to Preston Davis,

president of broadeast opera- arfijiates reviewed spots for ABC's new image campaign,
one of which includes the slogan shown above, but
another spot, declaring that ‘books are overrated,’ will not
see the light of day.

tions and engineering, ABC.

The average per-station
cost of digital decoders will
be around $150.000. Davis
said. The network has issued a request
for proposals by manufacturers. Aftili-
ates would have to choose the decoder
designed by the winning bidder to
qualify for the reimbursement, to be
paid over five ycars.

Newly appointed ABC Network
Television President Preston Padden
said that he and Davis will work hard
during the summer to come up with, if
not a plan, “at least a collection of
thoughts™ on how to proceed with digi-
tat TV implementation, and then begin
a dialogue with affiliates.

Most affiliates seemed content to
give of ABC Entertainment President
Jamie Tarses’ first development season
achance 1o work in the fall before com-
plaining.

David Barreut. the Hearst Broadcast-
ing cxecutive who succeeded Cox’s
Andy Fisher as chairman of the ABC
affitiate advisory board last week, said
he came away believing “there’s a
renewed emphasis on product and cre-
ativity” at ABC.

The network and its affiliates avoid-

12

ed one sore point when they decided to
postpone action on program exclusivi-
ty. Affiliates of all the networks are
concerned about network talent and
programing showing up on network-
owned cable services.

Padden and company president
Robert Iger will jointly spearhead the
exclusivity issue for ABC and will try
to come with a plan in the next 30 10 60
days, officials said. Padden promised

Lt s ot watebi T |

b

to inform aftiliates of any planned pro-
gram repurposing before a general
agreement on the issue is worked oul.

The meeting’s biggest controversy
was the network’s 1997-98 image cam-
paign, a tongue-in-cheek celebration of
the couch potato. Becausc of affiliates”
concerns, ABC promptly agreed 1o kill
one spot in the campaign that said,
“books are overrated.”™ At a closed
meeting last Thursday. roughly half of
the affiliates polled said they were con-
cerned that they would, as one source
put it. “get hammered by critics of the
industry™ in reaction to the spot.

Another spot features a teenager
watching television. The announcer
reviews several alternative activities:
having unsafe sex, getting a tattoo or
getting body-pierced. Then the tag line
appears: “TV, not such a bad thing.”
Another spot zooms in on an electric
bug zapper. After a mosquito is
zapped. a tag line reads: “TV. What
would you watch without i1?”

Another spot follows a facetious .
“I’s a beautiful day. What are you out-

www americanradiohistorv com

| side Tor?™ with the tag line “Life is
short. Watch TV.” A thank-you spot
says, “You could be reading a book.”
| or gelting exercise or engaging in sev-
eral other productive activities. “But
you're not.” the spot concludes.

“You're watching TV. Thanks.”

Although station executives laughed
at some of the spots, they were con-
cemed. "If the viewer doesn’t get it. the
whole thing falls short.,” KSTP-TV s
Aiken said.

A network spokesperson said affili-
ates “overwhelmingly™ supported all
but the “reading is overrated™ spot. The
campaign was created by TWBA

| Chiat/Day, the network’s new ad
agency.
[ Also at the closed session, news
division chairman Roone Arledge
promised more major changes at strug-
gling Good Morning America “soon.”
There were no specifics, but most
believe the show will get a new
executive producer (Marce
Burstein currently filts that
role) and probably two new
hosts. Joan Lunden’s departure
was announced two weeks ago.
and word is that Charles Gib-
son also wants a new gig.
|  The network tried unsuc-
cessfully to lure Jim Nantz
from CBS for a role that would
include hosting GMA. Nantz
declined. Rumor is that

Arledge also has inquired
[ about Connie Chung’s interest, now
that the syndication show she had
planned to do with husband Maury
Povich has been scrapped.

Disney Chairman Michael Eisner
delivered upbeat remarks at the ses-
ston, saying he feels more confident
about ABC’s ability to come back than
he did a year ago. He also told affiliates
that ABC is worth more now than
when Disney bought the company
carly last year. "I'm glad we under-
paid.” he quipped.

Padden was well received by affili-

ates. “He struck just the right tone.”
] said Barrett. “He realizes the business
i chaltenges are different at ABC than

at Fox.”

In a speech 1o affiliates, Padden
stressed his intention to work with
them to forge a successful future. “In

| the past. some arrogant and unin-
| formed critics—tike me—-have charac-
terized the threc older networks as
*dinosaurs,” ™ he said. 1 did not leave a
company that I loved to become cura-
tor at Furassic Park.” [ ]

I 1
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Jop of the Week

TV networks show good gains over last year's market

SEVEN YEARS OF UPFRONT GROWTH

(Dollars in billions)

By Steve McClellan

he broadcast TV net-

ORLANDO
works have completed

I their third consecutive

record upfront sales season,
reaching $6 billion for the first
time. Sales executives credited
the continuing strong economy
and the fact that the four net-
works are still the only TV
vehicle that reaches virtually
all TV homes.

The car, movie, packaged
goods, retail and fast-food cat-
egories are all said to be
strong, with increased spend-
ing over last year.

The most ex-
pensive show
on television 1s

NBC NBC's Seinfeld. which
agency executives eslti-

mate costs about $600,000 per 30-sec-
ond spot. The most sought-after new
shows. they say. include the Gregory
Hines and Kirstie Alley sitcoms on
NBC. Dawson's Creek on The WB
and Dharma & Greg on ABC.

On the tlip side. NBC's Thursday
night newcomer, Union Square. is
said to be “universally despised,” as
one buyer put it. but advertisers
bought it anyway. betting that its
replacement show will deliver solid
ratings.

NBC once again had the biggest
share of the market, raking in about
$2.1 billion. up trom a little over $2 bil-
lion last year. The network also set the
pace in cost-per-thousand (CPM)
gains: 13%-16%. ~“Network television
is the single most valuable marketing
ool,” says Larry Hoffner, head of net-
work sales for NBC, to explain the
strength of the market.

Hoftfner says NBC sold roughly
T7% of its inventory and thus is well
positioned to capitalize on what he
thinks will be a strong upfront market
as well: “It was OK this year, and 1
don’t see anything on the horizon to
indicate a weakening economy.” Scat-
ter sales may add another $700 million

to the network coffers next season, |

cxecutives say.

'95

ABC pulled in the second-
biggest piece of the pie.
with $1.6 billion in
upfront commitments.
“That's slightly up from
last year, which is a miracle,
given our 12 percent ratings shortfall.”
says Marvin Goldsmith, head of sales
for ABC.

Goldsmith says ABC sold about
85% of its inventory at CPM rates that
were up 7%-9%: “We are very happy
and. really, all four nectworks have
good reason to be proud of what they
accomplished these past two weeks.”

front sales do not in-

clude the Nagano Olym-

pics. which already have
generated $500 million. CBS sales
chiet Joe Abruzzese says that figure
will climb to $550 million by the time
the games begin in February.
Abruzzese was surprised that CBS
generated 3130 million in new busi-
ness, just over 10% of its total take,
from this upfront sales season. “That
had less to do with sheer salesmanship
and more to do with the shows that Les

CBS did about $1.25 bil-
lion in business, up from
$1.18 billion. The up-

Moonves put on the schedule,” he says.
One of the hottest-selling new shows
| on the schedule, Abruzzese says, is

IBE

les hit S6 billion

Brookiyn South. the police
drama from Steven Bochco.
The opening episode has 15
minutes of some of the most
violent footage ever produced
for a TV series, but Abruzzese
says buyers recognize the pro-
gram’'s overall quality: “ABC
really laid the groundwork for
acceptance of such shows with
[Bochco’s] NYPD Blue.” In its
first year on the air. Blite fre-
quently aired with a lot of its
inventory unsold. But adver-
tisers came around after the
show caught on with viewers.

showed

: — 2king in $1.1
N8 billion in commitments, up

from about $960 million a
year ago. “With all the firepower aimed
at the networks by its competitors, the
upfront results are a pretty good vote of
confidence.” says Jon Nesvig, head of
sales at Fox.

Fox also

In the battle of the new
networks, The WB gar-
nered $150 million in
upfront commitments, up
from $100 million last
year. Jed Petrick, head of sales, says
the results reflect the network’s effort
this year to “broaden out” its prime
time schedule to draw not only teens
but 18-34-year-olds in large numbers.
Shows like Dawson’'s Creek and
Ocean Drive are designed to do that, he
says, adding that the strategy enabled
The WB to get a significant amount of
car business that wasn’t there last year.

| !/ UPN—selling one
(u P lN hour less than rival

“———— WB—so0ld $135 mil-
lion worth of inventory for three nights
of programing, up nearly 20% from last
year. The network won't start selling
the fourth night of programing, which is
set to launch in 1998, until later.
Roughly 50% of the buyers are new,
says UPN, which also reported strong
gains in the 18-34 demographic. It
expects to retain 15%-20% for scatter
sales. ]
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CONGRATULATIONS
DAYTIME EmMMY WINNERS!

WHEEL OF FORTUNE

QUTSTANDING GAME SHOW HOST
PAT SAiak, HOsT

QUTSTANDING DIRECTING IN A
GAME/AUDIENCE PARTICIPATION SHOW

Dick CAPSON, DIRECTOR

JEOPARDY!

QUTSTANDING Special Ciass WRITING

TERRENCE MCDONNELL, HEAD WRITER
STeEvEN DORFMAN, WRITER

KATHY EASTERUING, WRITER

Dessie GRIFFIN, WRITER

JEFF PIERSON, WRITER

FREDERIK POHL IV, WRITER

Steve TAMERIUS, WRITER

Bitty Wisse, WRITER

KINGWORLD

O1997 Nina Worin, Ais Bianrs Ressavio,
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Hundt has not left the building

Outgoing chairman seeks FCC action on
alcohol ads, political airtime and TV news

By Chris McConnell
WASHINGTON
television yel.

R The outgoing FCC chairman

last week pressed for government
action on a series of TV fronts. includ-
ing broadcast liquor advertising. free
airtime for candidates and-—in a new
twist—TV news.

“Wouldn't we all be better off if
broadcast news was a lot more like
print journalism?” Hundt asked during
a speech 10 the Museum of Television
& Radio in New York.,

Hundt noted that the broadcast busi-
ness has few traditions along the lines of
such print practices as ombudsmen and
letters to the editor. *I wonder if we
don’t need now and in the digital future a
stronger and more well developed set of
industry-led principles.” he said, adding
that the ethical issues “ought to be exam-
ined openly and candidly by government
and by TV news as an industry.”

Hundt also suggested stronger First
Amendment protection for TV news.
“Perhaps Congress or the FCC should
hold hearings on the topic...to ensure
that [journalists] go about their busi-
ness without being chilled by the threat
of litigation.” Hundt said.

Barbara Cochran. president of the

eed Hundt is not through with

Jop of the Weelk

Radio-Television News
Directors Association,
welcomed the idea of new
legal protection but
objected to Hundt's as-
sessment of TV journal-
ism.

“Broadcast journalism
is in no way a second-class
form of journalism.”
Cochran said in a letter to
Hundt. She added her
group would oppose any government
intervention into TV news.

Also objecting to proposed govern-
ment initiatives last week was NAB
President Eddie Fritts, who responded
to Hundt's calls for free airtime. Hundt
said he hopes the FCC soon will launch
a notice of inquiry to explore public
interest obligations of spectrum users.

He discussed the planned action
after 30 House members urged the
FCC to explore new broadcast public
interest obligations

Hundt applauded the letter and. in a
later speech, said the FCC will begin
action on the public interest issue this
summer, “'| very much hope that effec- |
tive and creative stump-time proposals
will emerge from this process.” Hundt |
said.

“The FCC does not have the author-
ity to mandate political time.” Fritts

@

Hundt s;r-ows no sign
of slowing down his
activist agenda.

responded.

Hundt also continued

to press for FCC action on
televised liquor advertis-
ing. The proposed inquiry
invites comments on tele-
vised liquor ads and also
raises the prospect of
employing V-chip-type
technology 1o block the
spots. FCC sources say.
Hundt wants to issue the
inquiry at the commis-
sion’s June 19 meeting,
although Commissioners
Rachelle Chong and James
Quelle have opposed the
acton.

Last week. Hundt took
aim at arguments that FCC action
would run counter to the First Amend-
ment. “That is offensive to the spirit of
the First Amendment,” Hundt said.

“I was highly offended by the Chair-
man’s remarks.,” Chong said of the
statement.

“He has a strange interpretation of
the First Amendment.” added Quello,
who said the Federal Trade Commis-
ston is investigating the issue.

Quello maintained that an FCC
inquiry would be a duplication of
efforts. He has not yet decided whether
to pull the inquiry from the FCC’s
agenda or to vote against it on June 19,

A Hundt aide. meanwhile, cited a let-
ter from the U.S. Catholic Conference
supporting the inquiry. “We thought
they would pause betore rejecting out of
hand the wise counsel of the bishops of
the Catholic church.” the aide said. &

FCC chairmanship watch

WWCAT,
S
Q
M C 2 Kathleen Wallman and Bill Kennard
= S continue to top the list of likely
%\9 &2 White House choices for the FCC
Y. UsA . ¥ helm, but Senate Democrats appear

to be having none of it.

The senators are disenchanted with White House
telecommunications policy, and sources say word of a
possible SBC/AT&T merger has only heightened their
objections to a possible Kennard/Wallman combo at
the commission. (Kennard already has been nominated
for an FCC seat.)

Senator Ernest Hollings (D-S.C.) continues to push
Ralph Everett for the chairmanship, and some sources
say his odds improved last week, But others doubt that
Vice President Gore will cede the choice for chairman
to the Senate.

One scenario: The White House picks Kennard for
chairman and lets Senate Democrats pick a commis-

sioner of their own—possibly the rural representative
that many want. Sources say no such deal was on the
table last week, however.

But many expect new names to surface as White
House officials seek to avert a Senate standoff over the
FCC package. Last week former congressman and
Washington lawyer Dennis Eckart's name surfaced as
a possible nominee, but Eckart says he isn't interested.

Back at the FCC, the question of Reed Hundt's post-
commission career remains a mystery. One long-stand-
ing rumor—which Hundt has denied—is that Microsoft
chief Bill Gates will hire him. After a Washington appear-
ance last week, Gates was asked if the rumor is true.

Gates hemmed and hawed. How about yes, no or
maybe? Again, much wincing and hesitation. OK, Mr.
Gates: Have you talked to Reed Hundt? Clearty
relieved, Gates replied, “'ve talked to him, but not
about that." —CM,EAR
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' Promotion pitches its state of the art

Trends evident at Promax convention; brand cross-promotions, use of PSAs and the 'Net

By Cynthia Littleton,
John Eggerton and
Joe Schlosser

CHICAGO

V marketers gathered in Chica-
Tgu last week 1o plot strategies

for allocating at least $500 mil-
lion worth of advertising and promo-
tion for syndicated programs pre-
micring and returning this summer
and fall.

It takes a brand to sell a brand—that
was the message behind extensive
cross-promotional campaigns out-
lined by distributors at the industry’s
annual marketing brainstorming ses-
sion, the Promax International confer-
ence. June 4-7,

Columbia TriStar Television
Distribution unveiled a wide-rang-
ing alliance with Anheuser-Busch
to promole the new late-night strip
Vibe with everything from radio
contests 1o live events. CTTD iy
mounting its largest-ever promo-
tional blitz for a first-run stnp for
Vibe's debut in carly August, studio
officials said last week.

As a result, Vibe has become a prior-
ity tor all Sony divisions. Upcoming
Sony home video releases will carry
Vibe trailers. as will sclected Sony-dis-
tributed theatricals this summer,
including the much-anticipated Will
Smith/Tommy Lee Jones action-come-
dy "Men in Black.”

All American Television is linking
up with more than 750 Target stores
nationwide to spread the word about
the Sept. 8 debut of its talk show strip
Arthel & Fred with shopping spree
giveways and holiday-themed promo-
tions throughout the season. Buena
Vista Television has similar plans in
the works with the Best Buy electron-
ics chain tor Honex, I Shrunk the
Kids=The Series.

MCI has hitched its wagon to Tri-
bune Entertainment’s Gene Rodden-
berry's Earth: Final Conflicrt,
promising to cross-promote the futur-
istic sci-fi drama with advertising for
its cutting-edge communications ser-
vices. Montgomery Ward, No Non-
sense Pantyhose, Wella Hair Products

Columbia is mounting its largest-ever
promotion for the new late-night strip, 'Vibe.’
CTTD President Barry Thurston and ‘Vibe’
executive producer David Salzman were on
hand at Promax for the unveiling.

| network launch of Carsey-Werner

Distribution’s Grace Under Fire.
Worldvision Enterprises Pictionary is
partnering with Universal Studios
Florida for a watch-and-win contest
that calls for Pictionary to tape a
week of shows at the theme park.
Saban Entertainment put some
high-power FCC-friendliness behind
its promotional kickoft for The All-
New Captain Kangaroo, complete
with a videotaped endorsement from
outgoing FCC Chairman Reed Hundt.
Hundt said he is “delighted”™ with the

return of the show., whose resurrec- |

tion he attributed to the fight he and
his staft led to approve the new three-
hour weekly mandate for children’s
educational TV.

Noting that the original Captain
Kangaroo's Mr. Green Jeans had
been his favorite character. Hundt
said he was looking forward 1o intro-
ducing the new show to his eight-
year-old daughter. The new Kanga-
reo show will have product tie-ins
with pillowcases, pajamas and back-
packs: Saban also is in talks with

and a soon-to-be-announced U.S. | King Features to have the new Cap-

automahker are on board for the off- | tain.
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actor John McDonough, write a | tion.

syndicated newspaper column.

No doubt Hundt would have
been heartened by a new promo-
tional trend evident at Promax this
year. Public service spots are
included in regular station press
kits for several high-profile new
series. including Eyemark Enter-
tainment’s Martha Stewart Living
and Pensacola: Wings of Gold and
CTTD's Vibe. Altruistic motives
aside, marketers say PSAs arc a
great way lo get more exposure,
with a vehicle that reflects positive-
ly on station and show.

The Internet shows no signs of
slowing down as the promotional
vehicle of choice for many mar-
keters. Martha Stewart is launching
her first official Website
(www.marthastewarl.com) in con-
junction with the expansion of her
how-to show from a weekly to a
strip.

Twentieth Television's new
promo catchphrase for the Oct. 18
broadcast syndication taunch of
The X-Files is also the address for a
Websile set to surface in mid-August:
www.its-happeningagain.com.

Warner Bros. is pulling out all the
stops for the online component of its
revival of The People’s Court. The
show will be carried live in many East
Coast markets to allow the anchors to
take live cails, e-mail and fax qucries
and comments from viewers, The
People’s Court Website will be fully
integrated with the show, offering
uscrs the chance to render judgments.
offer opinions on past cases and hold
live “chats™ with other viewers.

In other Warner Bros.—related news
from the convention. the studio
announced that comedian Paula
Poundstone will become a roving
reporter—in more ways than one—
tor The Rosie O Donnell Show this
fall. As the show’s special correspon-
dent, Poundstone will travel from city
to city in search of Americana and
local color, offering field coverage of
everything from chiti cookofts 1o folk
music festivals, Poundstone also will
be on the lookout {or natural promo-
tional tic-ins and stunts in markets
where the show faces stiff competi-
w
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TCI looks to
buy 30% of
Cablevision

By John M. Higgins and
Price Colman

iming to surround New York
ACily with copper and fiber,

Cablevision Systems Corp. is
negotiating to sell a 30%-35% cquity
stake in the company to Tele-Commu-
nications Inc. in exchange for the Den-
ver-based operator’s lucrative subur-
ban New York operation.

TCI would pick up 1l million—14
million shares of Cablevision’s stock,
worth $365 million—-$465 million at
Friday's prices. More important, TCI
Chairman John Malone would be able
to shift about $400 million in debt to
Cablevision along with the propertics,
furthering his goal to cut TCI's lever-
age from about six-times annual cash
flow to less than five-times.

At the same time. Cablevision
Chairman Charles Deolan would
enhance his 1.7 million—subscriber
concentration in the New York market,
adding about 400,000 TCI customers
in high-income parts of Westchester
County, N.Y.: Connecticut, and north-
crn New Jersey.

“It buys him, basically, dominance
of the New York market,” said one
industry executive. "It lets him do
whatever he wants with SportsChannel
New York and MSG Network almost
without resistance.”

TCI and Cablevision would not
comment.

The deal is one in a series of transac-
tions TCI is negotiating with other
operators to parcel out $7 billion worth
of its systems. TCI President Leo Hin-
dery believes the various transactions
will put the systems in hands that might
run them better and increase their
value,

But just as important is the need 10
reduce debt. Hindery's goal is to shed
$4.5 billion in debt through these
deals.

TCI last Friday to announced a joint
venture with Adelphia Cable Commu-
nications, in which the two operators
would combine roughly 465.000 sub-
scribers in upstate New York and
Ohio. []

Jop of the Weelk

Cose

WASHINGTON

MSTV has digital
problems

B roadcasters are planning to ask
the FCC 10 reconsider portions
of its digital TV rules and channel
assignments. The Association for
Maximum Service Television says it
has identified a series of interfer-
ence and signal coverage snags. The
group will not be asking the com-
mission to scrap the allotment and
assignment table it issued carlier
this year, but will be citing several
areas where technical fixes are nec-
essary. The broadcasters plan to
submit their request to the FCC on
June 13,

DENVER

Cap crises?

CI's deal frenzy could push the

company right through the
FCC’s cap on cable ownership.
With control of systems serving
about 17.5 million subscribers, TCI
already serves 27% of the country’s
65 million cable households, just
below the 309% cap. But projected
pooling of systems with other opera-
tors could push TCI past that limit.
The MSO’s pending deal to swap
systems for one-third of the 2.8 mil-
lion—subscriber Cablevision Sys-
tems Corp. alone could blow the
cap. Operators have successfully
challenged the cap in court, but the
feds are appealing the district
court’s ruling.

WASHINGTON

For sale
N ews Corp. is hoping to find just
one buyer for Heritage Media
Corp.’s five TV and 24 radio sta-
tions, Barring that scenario. one
buyer for each group. TV and radio,
is the next acceptable option, says a
source close to the deal(s). Look for
a final decision in the next several
weeks. Meanwhile, the FCC
released documents describing
News Corp.’s plans to put the sta-
tions in trust in anticipation of sell-
ing. William G. Evans was named
trustee. Since it bought Heritage in

March. News Corp. has said it will
retain only Heritage's in-store and
direct-marketing companies.

DALILAS
Stern does Dallas

allas radio insiders say Howard

Stern’s on-air ruminations about
possibly losing affiliate KEGL{FM)
Dallas when his contract is up may
be a negotiating tactic. One Dallas
GM says Stern may be “maneuver-
ing” for improvements in the con-
tract he’s had with KEGL owner San-
dusky Radio since 1992 and which is
due to expire Sept. 7. Since January,
KEGL has been operated by Nation-
wide Communications, a division of
Nationwide Insurance, which plans
to close on its option to purchase
KEGL tn coming months. Another
radio insider says Nationwide may
be prepared to drop Stern, despite his
consistently strong moming drive
ratings. because he *“*scares away™
some local advertisers. Stern says if
he is dropped by KEGL, he’ll likely
lose his voice in Dallas. However,
some are skeptical of that scenario,
since CBS Radio, which employs
Stern, also operates six radio stations
in the market.

CHICAGO

It’s who you know
W()rking with sports icons has its

privileges, as Twentieth Televi-
sion chiet Rick Jacobson discovered
last week during the Promax conven-
tion in his hometown of Chicago.
Like many convention-goers, Jacob-
son, whose Fox division is launching
a daytime strip with NFL legend
Terry Bradshaw and a late-night
vehicle with NBA great Earvin
*Magic™ Johnson, had no luck scor-
ing a pair of tickets to the second
game of the Chicago Bulls/Utah Jazz
NBA finals last Wednesday. He
appealed 1o Johnson for help. A few
hours later, an envelope from NBA
Commissioner David Stern was
delivered to Jacobson's hotel.
“Magic made a call,” said a beaming
Jacobson shortly before he headed 1o
the United Center to watch the Bulls
beat the Jazz, 97-85.
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Publishers challenge
common ownership bars
Print media seeks end to spin-off frenzy
By Chris McConnell
WASHINGTON
annett has sold a newspaper in
Niagara Falls, NY.. and a TV
station in Cincinnati. Media o
General has unloaded its CBS affiliate ,,f""' H,.
in Richmond. Va. In Miami. Tribune is . v
fighting an FCC order to sell ¢ither a r -
newspaper or a TV station 4
The publishers want the FCC o stop
the spin-off frenzy. In recent weeks,
they have stepped up their case at the
FCC and in Congress to eliminate
the rule barring
COmMmon owner-
| ship of newspa-
| pers and b_ruud-
cast propertics.
“The notion that
the newspaper is John McCain has sponsored a
the dominant medi- bill to eliminate the
um has been pretty newspaper/broadcast
’ crossownership rule.
witered  down.
says Tribune lobby- interest in the rule stems in
1st Shaun Shechan. part from the headaches it
On Oct. 31, Shee- has caused mega-media
han’s company will giants. He also cites an
take aim at the rule in interest by some newspa-
the U.S. Court of per owners in buying TV
Appeals in Washing- n . stations in the markets
ton. Tribunc hopes to gf:s’sw:vdv:':aelrr;i?:gﬁl:gs the  where they publish.
convince the court it counterproductive. “There are some cfti-
should be allowed to ciencies that they can
own both the Fort Lawderdale Sun- | bring to the marketplace.”™ he says. ~If
Sentinel and wpzL(1v) Miami. the opportunity existed, certainly we'd
And the company is not alone in its | be interested.” adds Media General
crusade against the rule. More than 30 | Vice President Bob Pendergast.
board members of the Newspaper Additionally. Sturm points to medi-
Association of America have agreed to | um-size newspapers that are looking 1o
ask the FCC to eliminate the restric- | diversity into radio.
tion. Knight-Ridder catled for a review “Newspapers ought to be back in the
of the rule even us it opposed Tribune’s | game.” says Tim Kelly. publisher of
bid to keep the Miami properties. Later | the Knight-Ridder—owned Lexington
this week, Gannett Chairman John | Herald-Leader. Kelly cites radio con-
Curley will discuss the restrictions dur- | solidation in Lexington, Ky., as well as |
ing a Washington luncheon speech. in Louisville, Ky.. and Cincinnati. He
The industry’s interest in the rule | says his newspaper should be allowed
[ follows a string of media mergers that | to load up on media properties along
| have forced companies 1o sell broad- | with the broadcasters.
l cast and newspaper properties in order "What's fair is fair.” says Kelly.
1o comply with the ownership rules. 17 just an outdated rule.™
“There’s a sense of urgency,” says Eurly in 1996 the FCC looked like
John Sturm. president of the newspaper | it might be willing to let the newspa-
| &roup. Sturm agrees that his group’s | per companies own local braadcast
L
20
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| licenses. The commission had denied
Disney’s bid to own newspaper and
radio propertics in Michigan and
Texas but said it planned 10 review
the newspaper/broadcast crossowner-
ship rule soon.

“Qur current strict prohibition on
newspaper/broadceast crossowner-
ship...needs review and probably needs
significant revision,” FCC Chairman
Reed Hundt said in February 1996,

The initiative received little support
at the time, however. Broadeast indus-
try views on the rule were mixed. and
the issue soon faded from the commis-
sion’s agenda. Last fall, the commis-
sion turned its attention to the
crossownership rule. but proposed only
modifying its pelicy for waiving the
rule to allow for newspaper/radio com-
binations.

While FCC interest in eliminating
the rule has fizzled since ecarly 96,
newspaper industry intcrest in the rute
has grown as companies have taken
advantage ol the loosened ownership
rules enacted in the 1996 Telecommu-
nications Act.

“For the most part. anybody could
own anything.” Sturm says of the act,
adding that his group turned its attention
to the newspaper/broadcast crossowner-
ship rule after Congress declined to
climinate it in the telcom act.

The newspaper group has focused its
efforts on Congress as well as the com-
mission. Earlier this year, Senator John
McCain (R-Ariz.) introduced a bill to
axe the restriction. Since then, the
newspaper publishers have been press-
ing for a House version, which they
hope to see from Representative Scott
Klug (R-Wis.).

The push comes as others are oppos-
ing further relaxation of broadcast
ownership rule. “The diverse universe
is grossly overstated.” says Gigi Sohn
of the Media Access Project. FCC
Commissioner Susan Ness—the onfy
commissioner not headed for the
exit—also has opposed allowing local
TV /newspaper combinations.

Last week, the newspaper group
received some support from a Media
Institute report. Written by Media
Institute Vice President Richard
Kaplar. the report noted the growth of
cable and other media outlets in argu-
ing for elimination of the rule.

Kaplar says that such an action would
allow other companies to compete fairly
with firms that alrecady own local news-
paper and broadcast properties under
| FCC ~grandfather™ provisions. =

June § 1997 _BroadcastingTCam



www.americanradiohistory.com

intellectual property protection
By Elizabeth A, Rathbun |
WASHINGTON

op software industry executives

Then., “we

fust week presented a unified | just recognition.” Now, on the Internet.” he
front to Congress and Vice Presi- | “that has changed dra- said of unauthorized
dent Gore in pressing their agenda for | matically. . We have software.

cncryption-law reform and copyright
and piracy protection. tion,” he said.
The executives dso Taced the press Nevertheless.
last Wednesday betw een meetings with | try
senators and Gore. Among the industry
leaders were Bill Gates. chairman.

Microsoft Corp.: John E. Warnock. | Congress.

hairman, w e seled patience. : ‘ said Car . Barz.
chairman, A‘dnl ¢ Systems Inc (.Olll:l‘\tlt_d patience.  ypoice president. said Carol A, Bartz
Andrew S. Grove. chairman. Intel | but patience is not chairman. Autodesk
Corp..and Jef! Papows. president. | one of our virtues.” Grove said. - Inc.”But we aren’t getting the same kind
Lotus Development Inc. | Encryption policy. for example, con- | of suppont for our mduxlr) . The soft-

Guorge S. Bentley. president. Bemtley I sists of*

Svstems Inc.. said the executives were

aratified by their Senate welcome. They | of us were born.”

met with Democratic and Republican
leaders and “all the committee chairpeo-
ple. | That ] we think. is rather unigue.” ‘
And quite a different picture from the
mid-1980s. when Grove started

Jop of the Week-

Software leaders
take program to D.C.

Gates, Grove et al., seek encryption reform,

trekking to Capitol Hill.
had
explain who we were
and we had w0 fighl for

audiences and atten-

indus-
¢xecutives said
they are frustrated by
the plodding pace of
Senators

‘outdated laws and regulations
that have been on the books since some
said Eric Schmidt.
chairman., Novell Inc. The software
group is united in supporting bills that
would case the encryption export rules.
he said. The Security and Freedom
through Encryption (SAFE) Act of

1997 has been approved by the House

[ Judiciary Committce. But the White
House opposes SAFE and a Senate ver-
sion. the Pro-Code Bill.

“Getting [encryption| reform now is

a huge priority for all of us.”™ Schmidt
said. Without it “we are sentenced to
being behind.”

“We're [also] very keen on anything
related to piracy.” both
inside and outside the
U.S.. Gates said. s
time (o stop people
from “spewing stuff

1o

If any other industry
had lost $11.2 billion in
1996—the estimated
worldwide loss of
packaged business soft-
ware 10 piracy—"peo-
ple would be furious.”

Bill Gates met last week with
key members of Congress and

ware industry continues to get stolen
blind.”

The administration was particularly
supportive last year in helping cut pira-
¢y in Chinu, Bartz said. This year,
administration support is needed in
extending copyright laws to the World |
Wide Web. she said. ] |

CBS recastﬁ on D.C. set

CBS’s Marty Franks is giving up his day-to-day lobbying
responsibifities in Washington and taking on expanded duties
in New York. including running a revitalized CBS Founda-
tion, according 1o CBS™s Jack Bergen, senior vice presi-
dent. Inhis new post. Franks will oversee CBS's Wash-
ington office. which will

have a new cast, including

a vet-to-be-identified lead
lobbyist. Staft will include
Gail MacKinnon. who was
just hired 1o take over for
departing Ceei Cole Mclnturff.

MacKinnon
had heen vmlkmg on Capitol Hill for Tele- a ‘
Communications Inc. According to one report.

Edited by Paige Albiniak
and Elizabeth A. Rathbun

Wine Institute’s Robert Koch was offered
FFranks’s Washington job, but wrned it down.
Koch declined 10 comment. Meanwhile. follow

ing MacKinnon's departure from TCI's Washlnglon office.
David Krone. TCH's director of government relations, was
promoted to vice president. TCH is splitting the responsibili-
ties of op lobbyist and PR man Robert Thomson, giving
press duties to former TCH PR vice president Lela Cocoros,
who fett in January to become NBC's vice president of cor-
porate communications. Cocoros returns to TCI as senior

b moratorium on media cmccnlrmion.

vice president of media and employe communications.

Thomson's new title was not disclosed. but the company says

he will remain in a senior post responsible for all lobbying
and other government relations, |

Jackson blasts concentration

Jesse Jachson was at the FCC last week calliag for a
“Itis a clear

path toward resegregation™ Jackson said of the

L

mnsnlldalmn trend. In a letter to
18 ] n(__}. On Hundt. he criticized the commission

for not undertaking a study of how

the 1995 Adarand case aftects FCC
minority policies. “The FCC in the past few
years has assembled a record in which it can
take little pride.” Jackson wrote, citing a list
of complaints including a reduction in equal
employment opportunity investigations and
conditional license renewals. “The commis-
sion has winked ot discrimination, permitted the growth of
monoepoly and stood by while the media is being resegregat-
ed.” wrote Jackson. who also discussed the media concen-
tration issues with President Clinton. Jackson said the FCC
should stop approving media mergers unless “they serve
the public interest by impacting positively on minority
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ownership and diversity of voices.” | j
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COVER STORY/SPECIAL REPORT: RADIO SYNDICATION

syndic

tion Faces
Boom Times

As radio siation consolidation drives up the need for quality, cost-efficient
programing, group owners, siart-up companies and networks compete to meet
the demand and, hopefully, discover the next big talent. In this special report,
BROADCASTING & CABLE lcoks ai who's hot and what's on the horizon.

wwWw americanradiohistorv com

Jimmy Longacre

By Donna Petrozzello

he demand for syndicated radio pro-
graming has never been stronger as
group owners operating clusters of sta-
tions in a single market hunt tor quali-
ty shows to put on their airwaves.

Over the past year. groups including Jacor
Communications and SFX Broadcasting have
ventured into managing syndicated radio pro-
graming. Such long-standing syndicators as
Premiere Radio Networks—recently acquired
by Jacor—have expanded by developing new
product and acquiring smaller companies.

Program providers. such as United Stations
Radio Networks. Westwood One Inc. and the
WOR Radio Network. have launched new
shows hosted by personalities well known 1o
music and media circles. The race to find the
next hit has spurred start-up syndicators 1o
action and has encouraged radio stations like
wpPLJ(FM) New York to take local acts national.

The result is that more program providers
are vying to develop shows that deliver audi-
ence, ratings and advertisers nationwide.
“There is no question that the radio business
is good and that demand tor svndicated pro-
graming 1s high,” says Jacor Communica-
tions Chiet Executive Officer Randy
Michaels.

“From both from a clearance and an adver-
tiser standpoint. the acceptance of network
and syndicated radio is at an all-time high.”
says Nicholas Verbitsky. president of United
Stations Radio Networks. “I siarted in the
network end of the radio business in 1979,
and this is the best I've ever seen it.”

Radio’s in Crowd: clockwise from top,
center: Don imus, Tom Joyner, Howard
Stern, Rush Limbaugh, Laura Schiessinger
and The Fabulous Sports Babe
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“The syndicated marketplace is hotter
than ever.” says talk format consultant
Walter Subo of Sabo Media of New
York. "Consolidation has opened the
door for many shows. uand group owners
can experience enormous economies and
quality programing by putting on syndi-
cated shows.”

As proof of syndication’s enduring
success, the heavyweights of the industry
continue to be Rush Limbaugh. carried
by 660 stations; Don Imus (100 stationst;
Howard Stern (39 stations): Dr. Laura
Schlessinger (389 stations): Tom Joyner
(82 stations). and the Fabulous Sports
Babe (187 stations).

Darryl Brown, ABC Radio Networks
senior vice president. aftiliate marketing.
says ABC cleared three new affiliates
each for Joyner and the Sports Bube
(both launched in 1994) this year. "Clear-
ing these shows is getting much casier
not only because of their success but
because of the success of so many other
syndicated shows.™

"It wasn't until the late 1970s that sta-
tions would have dreamed of putting
anything longer than a top-ot-the-hour
newscast on the air from a network,” says
radio consultant Holland Cooke. "Now
two ot the top-three-rated morning shows
in Boston are from New York—Imus and
Stern. For the trendy imports to be run-
ning on such a big track says something
about the acceptance stations have for

"I started in
the network
end ol the radio
business in
1879, and this
i the best I've
ever seenit.”
—Nicholas Verbitsky

L
shows oft a satellite.”

National sales representatives esti-
mate that syndicated programing carned
$125 million-$200 million for program
distributors last year.

“The syndication marketplace is very
healthy,” says Steve Lehman, president
of Premiere Radio Networks. "As an
industry. the overall cost per point is up
in network radio and is stronger this year
than last year.”

Syndicated programing produces
“amazing targetability.” says Leslic
Swurm. vice president. national broadcast
buyer. The Media Edge. "It can be
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| bought according to format. und an

advertiser can tie in a sponsorship or pro-
motional campaign that links them to the
syndicated personality.”

“Syndication is the closest thing radio
has to what is described as appointment
television, where listeners schedule time
o listen to a syndicated show.”™ Sturm
says. “And advertisers are secking a safe
environment.”

It is the heatth and relative stability of
the syndication marketplace that huve
attracted both new investors and greater
investment in syndicated product by
established programers and networks.

SFX President Mike Ferrel says the
eftfort that SFX has made to distribute
nationally three morning shows originat-
ing from group-owned stations in Char-
lotte. N.C.: Jacksonville. Fla.. and Indi-
anapolis “is a logical fit” with operating
stations: “The intention is to grow the
company. and that means taking on roles

"The reality is
that these
programs live
and die based
on their
importance to
radio stations.”

—Norm Pattiz

beyond simple station operation. We're
in the business of developing personuli-
tics for the radio stations. and as they
become successful the potential obvious-
Iy is there to syndicate them. And this
presents i revenue opportunity for SFX.”

Yet veteran syndicators argue that the
marketplace is choosy and that the key o
succeeding in syndication remains the
ability to produce top-quality programing.

Norm Pattiz, chairman of Westwood
One Inc.. says the “reality is that these
programs live and die based on their
importance 1o radio stations™ and their rat-
ings. “Owners might be able to. with their
owned and operated stations, give shows i
boost to get them started. but if they can’t
cut it on the air and attract listeners. that
local station is going to take it off.”

“Stations are stitl looking for top-qual-
ity programing. That’s always been
everybody's mantra.” Verbitsky says.

In the frenzy to develop hit programs.
syndicators Alan Fuller and Steve Youlios
are preparing to lawnch a national show
hosted by exercise and health guru Susan
Powter in July as the first offering of their

www.americanradiohistorv.com

fledgling NetStar Entertainment Group.
Fuller is credited with overseeing the
launch of Dr. Laura Schlessinger.

Powter, a newcomer to radio. is targeted
to women. an awdience segment that Fuller
says has been lurgely overlooked by talk
riuctio. He is banking not only on Powter’s
vibrant media persona but also on his non-
traditional pitch to station programers.

“There scems to be a kack of creativity
in national radio programing.”™ Fuller
says. “The marketplace is crowded. but
not with great programing. The airwaves

"Taking a
sateliite-

product and
giving up some

inventory for it
is not at all
onerous. It's a
wonderful
Si 1 ¥ . "
ver g, There 1y 000,
always room tor some- —Steve Saslow

thing above the norm.”

Banking on the demand for quality pro-
graming. wpLs's director of national syn-
dication. Frank Cammarata. is preparing
for the July national rollout of The Scott
& Todd Big Show. a moming drive show
featuring wpw veteran personalities Scott
Shannon and Todd Pettengill.

Cammarala says the marketplace is
ripe for a fast-paced. humorous and
guest-intensive morning show geared (o
hot adult contemporary stations.

“Morning drive is a tough time slot for
a launch, but I believe in this product
cnough to know there is detinitely room
out there for it to do well.” says Cam-
miarata. “We feel there is no other hot
adult contemporary syndicated morning
show. and the syndication business is
really hot.™

Muany program suppliers agree that
high ticket prices for stations—prices
forced up by the trading that followed
deregulation last year—drove up demand
not only for programing but also research
and show prep services.

SJS Entertainment Chairman Steve
Saslow and June Brody agree that station
owners increasingly are looking for ways
to get the services they need and drop
dotlars to the bottom line to repay
investors.

“In a world where owners have five,
SiX or seven stations in a market—
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believe me, not all of them ure ranked in
the top five. Stations are clewrly looking
for answers for that fifth, sixth or seventh
station,” Michaels says. “Taking a conve
nient, satellite-delivered product and giv-
ing up some inventory for it is not at all
onerous. It’s a wonderful option.”
Meanwhile. veteran syndicator West-
wood One launched a daily. Y0-second
news commentary hosted by NBC TV s
Tom Brohaw and is
try g 1o lure other
media celebrities 10
radio. For Puttiz.
celebrities muke
dollurs wnd sense.
“You just can’t get
around the ftuct thal
someonc who is well
known is easier 1o

niacket than someone vou have to devel-
op who may not be a national personali-
1v.” he says.

“With the immediate pressure on lots of

companies 1o deliver revenue and ratings.
iUs important to make sure you've got the
right mix ol shows that vou are develop-
ing and programing. where you can say.
‘here is Tom Brokaw or Garth Brooks or
Larry King.” and vou don’t have 1o
expliam whe they are.” Pattiz says.

Likewise. WOR Radio Nerwork
debuted media celebrity Joun Rivers (o
host a weekday evening talk show in
Febraary. WOR Vice President/General
Manager Bob Bruno savs the network
took a chance on Rivers, a newcomer 10
hostimg radio talk. tor her “marquee
alue and name power.”

“We considered several quality talk

| show hosts. but we needed u person with

name power and immediate recognition
who was marketable for the network.”
siys Bruno. “We wanted someone who
would be o strong draw Tor advertisers
and o powertul spokesperson. All that
wrapped up under the heading of a big
entertainer. and we reached oul for Joan.”

As syndication continues 1o provide
aftfordable. quality programing and ser-
vices for stations, Saslow predicts more
demand for morming prep and informa-
tion services and for special-event music
programing. He also expects svndicators
to ofler programing that is personality-
driven and tailored 1o specitic music for-
mats.

“I's an understatlement 1o sav degreg-
ulation changed the tace ol our indusiry.”
savs Suslow, |

Rivers makes run at radio

WOR syndicates her 1alk show to abour 50 stations

By Donna Petrozzello

oan Rivers has found a new platform

from which to ask, “Can we tik?”

The former TV talk show host earlier
this year jumped into svodicated talk
radio with her debut on wWOR(AM) New
Yotk and the WOR Radio Network.

For two hours, she entertains with
provocative guest interviews. lively dis
course on subjects of nutional interesi
and her trademark sense of humor.

Rivers admits to earty reluctance to
hosting a weeknight show for wor: ~I
didn’t think [ was going 10 like it al firsi
because [ had great trepidation that it was
going to biie into my life too much. Bul
now 1I'm crazy about it.’

Although Rivers jokes that the 7-9
p.m. ET time slot makes it ditficult 1o
plan dinners with friends. she plans 1o
“do the show until I’'m dcad.”™ In five

months, her show has been picked up by |

nearly 50 WOR Radio Neiwork aftili-
ates.

She hosts fashion speciuls and covers
the Oscars and other awurds shows [ive

Lol

on E! Entertainment Television. Rivers |

also manages her jewelry design busi-
ness, and she tours to support her new
book, “Bouncing Back: | Survived
Everything, and | Méan Everything. and
You Can Too.”

On her show, Rivers covers topics
ranging from teenagers who commil vio-
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Rivers made her radio debut in March.
lent acts. to recent discoveries in the
Mianie wrecek, to an interview with
cchian Rita Rudner. Unlike more
boisterous talk radio tilent—who thrive
on mterrupting callers and cutting short
the comments of guests—Rivers seis her-
self apart by allowing both sides of an
1ssue 10 be heard.

“1want to make sure everybody gets
heir chance to speak.” she savs. 1 also
wint them to know how | teel. Try doing
that on The Tonight Show . | couldn™t.”

Although she’s polite on the air,
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Rivers is no wimp. She’s repeatedly
called Q). Simpson prosecutor Marcia
Clark a bitch. In introducing renowned
plastic surgeon Steve Hoffman. Rivers
told callers they “at least wouldn’t look
like a pig” il they went to him.

“Radio is the last bastion of truly heing
able to sav what vou think,” Rivers says.
“I'm doing a show for E! Entertainment
Television. and that’s all fashion and
Tutt. 'ma regular on Regis and Kathie
Lee. and that’s American and tamily
stull. There is no other place where I can
suy that this one is a bitch, that one 1s
crazv and this other one is nuts except on
WOR. | love it.”

Rivers ulso sets hersell apart from tra-
dinonal radio talkers who deline them-
selves politically, “Pm not a Republican
and 'm not a Democrat, | hate theny all,”
she savs. 1 guess I'm in the talk radio
arena. but I'm verv different simply
based on the fact that I'm a womun
screaming and having an opimon.”

Rivers attributes her itial radio suc-
cess 1o her wide interests and ability 10
Lap inte what Amercans want (o discuss:
“I knew Trom the very beginning that |
wasn’'t special. Every girl wants a rose
from her hoviriend. Evervone thinks a
sunset is pretty. | tigured I'm just fike
evervbody else. Soif I'm interested in i,
I think everybody is nterested o 1t And
good radio is controversy on a suhject
that people are interested in.” 8
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After July radio will |
never be the same! |

. /I p) i X - l r .',,
oul' s mEs 94Uk Jo)]}e $dejcdo s
| of ad | ]

Hzek SueseSiel duouis i July,
The Susan Powter Show... owrageous, without limits aad unpredidcble!

This is talk radio unmuzzled. This is not a fitness show. Susan is
provocative, honest, daring, sensitive and charismatic. Your station can
now atract Generation X listeners with off-the-wall tough rakk

Starting July, Monday-Friday. For information. call

NetStar Entertainment: L2s Angeles (714) 650-3800 or
New York /201, 890-9192,
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EXPANDING HORIZONS

Local personalities take a shot at becoming the next national pastime

By Donna Petrozzello

he rush 1o find the newd

big hit in svodicated

radio has led programers |
to Liunch some local hosts
nationatly, while others have
deseloped shows around ree- |
ognized leaders in various

e ld s,
COVER STORY |

Y Below are
g profiles ol

some  of
t h e
ac s

hoping (o
stir - up
national
radio air-
WIVCS,

Matthew
“Mancow" Muller

Welcome 1o Mancow '™y
Mornine Madliouse., where
the host claims to have a rare
disorder that causes him 1o
blurt out curses: the scape-

goat on-air sidekich “Turd”
has just Kissed o pig in the
studio, and comedian Chris
Farley waits to be inter-
viewed. Broadeasting from
WRONCEM) Chicago since
1994 Muller has signed Tive
alfiliates in markets including
Lis Vegas and Kansas City
since his launch nationally
late last yvear. Muller consis-
tently carns top ratings
among Chicago adults 18-49,
outranking rival Howard
Stern there. On remote broa-

26

casts. Muller is fond of
hroadeasting naked. and he
promises to air something
offensive every weekday. His
show is svindicated by Robert
Euatman Enterprises.

Scott Shannon

Scott Shannon
and Todd Pettenyill

Scort & Todd s Bie Show on
WPLICENEY New York s
preparing to hit the road later
this summer. Aimed at adulis
25-540 the comedy show s
peppered with phony calls,
song parodies and witty
COMMentarics  on news
events. and is typically
humorous without resorting
1o expletives or overtly
alfensive skits. The show
attracts top guests, including
Roscanne. A veteran on-air
talent, Shannon also is pro-
aram director ot hot adult
contemporary weei, Pet-

.
i
. ad.
Todd Pettengill

tengill co-hosts weekend
World Wrestling Federatton
shows and produces pro-
arams for radio’s Satellite
Comedy Network, The Big
Show was test marketed in
Tampa. Fla.. and Athany.
NOY L carlier this year, Tt s
ssncdicated by wer,

John KobyIt and
Ken Chiampou

Rt Los Angeles hosts
John and Ken are on a tear
ahout President Clinton's ini-
tutive to introduce wellure
recipients into the workplace
ol major U.S, companies. such
as Burger King. “These people
are not capable of working,”
argues Koby . At Burger
King. burgers are going to

[ come without meat.” In just

four months, Kobylt and Chi-

AN

John Kobylt and
Ken Chiampou

ampour’s brand ol laughable
yvel in-your-face debates on
news and polities has Janded
13 atfiliates.  including
KTARCAD Phoenin, waGsT-AN-
e Atlanta and K§1eas) Saera-
mento. Calit. At flagship K,

dohn & Ken s a staple of the

station’s slogan: “News, tral-
fic. a whole lot of B.S.” The
show is syndicated by Fisher
Entertiunment.

Bob Lacey and
Sheri Lynch

From their morning show
haven at wwsN(FM) Char-
lotte, N.C.. Boh
and Sheri air their
humorous Morning
Brearlt wake-up
call, which
inevitably covers
food, sex and jabs
at their spouses.
Lacey. a veteran
broadcaster who
hosted PM Maga-
Zine on WBTV(TV)
Charlotte before
returning to radio
in the late 1980s,
hired Lynch away
from a marketing
job at wiTv. Lynch
is one of the few women in
radio who are not semi-silent
sidekicks to a male host. She
chats wryly about guestions
that perplex most women,
“You know what’s funny?”
says Lynch. "Men always
say they like our personali-
ties the best, but il you have
a big old ass. they won't ask
you oul.” The show is the
first syndicated program
from Jefferson Pilot Radio
| Networks.
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Arthur Frommer On Travel
Online Today with David Lawrence
The 0'Leary-Kamber Report
The Alan Colmes Show

The Finantial Advisor with Charles DeRose

On the House with The Carey Brothers
The Techno-File
Awakenings with Maya Angelou
Left to Right
The Barry Farber Show
The Victoria Jones Show
Dick Clark's Rock Roll & Remember
The Difference
Lucy Grant's Cookin' Country Music Revoe
Custom Country Music Revue
Nascar Country
Legends of Jazz with Ramsey Lewis
Right Turn Radio
American Music Awards Special
Academy of Country Music Awards
Sonrise
Dick Clark's US Music Survey
The Elliot Report
News From Nashville
The Morning Show Fax
Annual Country Specials
Backtrax USA
The Rock and Roll Hall of Fame and
Museum's Psychedelic Era 1965-1969
Dr. Dave's Comedy Drops
The Apolio Comedy Minute
Dr. Will Miller
Country Comedy Jamboree
Headline Songs
The Comedy Central Minute
The Daily Show with Craig Kilborn
Comedy Plus on Demand
The Last Laugh
Major League Sports Comedy
Characters on Demand
Laugh Attack

STATIONS

RADIO NETWORKS

How
Do You Reach

an Audience?

g

=]
<

; You TALK to them

<
-

STATIONS

BTATIONS

You ENTERTAIN them

ENTERTAINMENT

You make them LAUGH

That’'s how!
United Stations Radio Networks -
with over 2,300 rated affiliates.

For programming and national sales information
call (212) 869-1111 or e-mail radio@usrn.com
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Dr. Dre, Ed Lover and Lisa G.

Dr. Dre, Ed Lover
and Lisa G.

The reigning kings and queen
of morning urban rap. Dr.
Dre. Ed Lover and Lisa Glas-
berg. will launch their
wQHT(FM) New York show

nationally later
this  month,
Known as hosts
of Yol MTV
Ruaps and as
leaders in the
rap music indus-
try, Dre and
Lover are a
mainstay of the
top-ranked
urban rap/hip-
hop station.
Their on-air
banter aboul
issues and
celebritics and
satiric bits on
urban lifestyle
provide a perfect backdrop 1o
WQHT's progressive urban
playlist. Glasberg provides a
well-spoken woman's per-
spective on a variety of jssues.
Syndicator SJS Entertainment
will shop the show to progres-
sive and mainstream urban sta-

tions “to fill a big hole in the
youth end of the urban market-
place.™

Debbie Nigro . |

A scelf-described Working
Mom on the Run. comic
satinst and radio talker Deb-

bie Nigro plans 1o take her | §

national Saturday morning
show inte weekday syndica-
tion in mid-August. Syndicat-
ed by Nigro’s own Sweet
Talk Production company,
her midday show blends
humorous insights into life as
a working mom. with contest
prizes, direct mail and shop-
ping via the Home Shopping
Network.

Ramsey Lewis
Jazz artist Ramsey Lewis
hosts a weekly, two-hour ret-
rospective music and talk
show, The Legends of Juz:

Ramsey Lewis

with Rammsey Lewis, which
profiles vanguard and endur-
ing jazz masters from Dizzy
Gillespie to Herbie Hancock.
Syndicated by United Sta-
tions Radio Networks.
Lewis™s show debuted March
in 25 major markets, ]

Jacor sets its sights on syndication

Randy Michaels leads radio group owner into programing side of the business

acor Communications’ strategic

jacquisiliuns in syndicated pro-

graming have placed the Cincin-

nati-based company, long recognized

COVER STORY @s a leading radio

- N station owner, at

' the helm of a vast

national distri-
bution arm.

In recent
months. Jacor has
tauken over Rush
Limbaugh syndi-
cator EFM Media
Mianagement. Premiere Radio Net-
works and syndicated shows. including
Love Phones and an overnight truck-
ers’ network,

Jacor’s acquisition of NSN Network
Services Ltd. will allow its stations o
receive and distribute programing pro-
duced in-house. and will create an
intranet of programing communica-

S

tions among its owned and operated stations.

Michaels, CEO of Jacor, which owns or is buying
140 radio stations, now syndicates Rush Limbaugh.

EFM Media Management?

What makes a winning radio station?
After you buy a good signal. it comes
down to the product. If you look at the
transmitters on the Empire State
Building. they are all the same. Why
do some have high ratings and others
have low ratings? It's all & matter of
the product. We've always believed
that on a local level: all we're doing
now is recognizing that owning pow-
erful product that works is meaningful
on a regional and national basis.

Do you consider program syndication
a natural extension of station owner-
ship, and a profitable venture?

rton

Sure. [ don’t think there is a mores
product-oriented company thang
Jacor, so why shouldn’t we be bige
in product? Product that makes a dif-
ference is certainly a powerful ingre-
dient for fixing some of the stations

| we buy that may not be achieving the highest ratings. and it’s

As Jucor embarks on syndication. CEO Randy Michaels dis- | a wonderful way to get more inventory to sell. The synergies

cussed his strategy with BROADCASTING & CABLE's Donna

Petrozzello.

What motivated you to acquire Premiere Radio Networks and

that exist between a radio group and an owned network or

syndication company are phenomenal. particutarly with
today’s technology and the ability to hook the network up to

150 stations.
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What does the acquisit on of NSN Network Services mean
tor Jacor?

A local riacio station is either onginatine programing live or

pulling down programing off a satellite. There is no talking back: |

there™s no lking to each other. We're making plans for Jucor
stations to share audio clips and 1o have an intranet that mav
alow production managers in Atlanta ard in San Dicgo 1o work
on a promotion simultarcously tfrom different cities. insert dif-
ferent call letters and run it in a number of places.

That technology is out there. In some cases. the supermarkets
and discount retailers e ahead ol broadeasters in their com-
munications. I's kind o7 erazy. Our whole company will be a
virtual company betore the end of the year. We'll he able 10
send anything from anyvwhere to anywhere in any format via
sitellite and intranet. We'll be hooked up bidirecnionally. I the
sttion i Lima wants 13 tahe some programing [ron Cleve-
land, Columbus. Cincinnati and Toledo and feed something out
1o all of them, it will ke able 1o do it We now can be truly
natiomwvide.

Could this in-house progiraming network eliminate the need for
Jacor stations to take syndicated programing from outside
sources?

No. | think all broadeasiers ought 1o aperate in an arena ot
enlightened self-interest. We have hundreds ol contracts with
ABC Radio Networks aad CBS/Westwood One and other sup-

phiers. and some of these shows get cood ratings. We don’t |

wanl 1o see other Mmajor roups reticent 1o whe our programing.
and we don’t want o be reticent o tahe programing from the
other groups.

I want the best progranving on cach of my stations. wherever
it comes from. But | do sec us erowing: I do see us being zble to
produce more powertul programing that works on a rezional
hasis in-house Tor our stations. and perhaps others.

Will Jacor look into syndicating local talent at its statiors
through NSN?

Yes. The combination of NSN und the station group that we
have gives us a hitlde rescareh and development lab in the
making. We have the ability 1o tike talent that we think has
some potential. put them on i live, six or seven regions of the
country tor very little cost. and see what is going to stick and
whal is not,

Some radic groups have moved in the direction of owning
billboards. concert promotion agencies, even transmission
towers. Is syndicated programing where Jacor pians its
growth?

Those wre all great businesses. There is na question that there s
tremendous synergy among radio. TV and bitlboards. But they
are all somewhat wngential. There's nothing tangential aboul
programing. And there’s nothing tangential about adapting
today’s technology to today s deregulation and figuring dut how
in the world vou're gomg 1w ellectively hanage and progrum
PO stations,

Idon't view this as anythine maore than i natural evelution. |
don’t see it as a difterent busiess. We have to have poveriul
programing that works. We ve always been in the programing
business; to get intey it i a Lrger way and supply it to etaers is
completely natural. ]

~
R

UL

"-;.\

—

s entertainment

A lesader i the production of cutting edoe programs
and services for today’s Conntry, Erban, NAC, Adult Contemporary & Rock

For more informiation call June Brody at 212-67%

Aave usacall...we're here to
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Traffic services dish out news

As stations cut costs by eliminating in-hotse staff. news services flourish

By Donna Petrozzello

s consobidation continues to influ-
ence radio stations” programing
needs and bottom lines. traffic and

news suppliers are broadening their

reach.
From their roots as traffic news ser-
vices, Metro Networks of Houston and
Shadow Broadcast
COVER STORY Scrvices of Ruther-
< R = ford. N have
l crown Ito major
news,  weather
and sports infor-
mition providers,
, Metro launched in
e 4 [978. providing traf-
SPECIAL REPORT iic reports 10 one sta-
tion in Baltimore. In
1996, when Metro made its initial public
stock offering. it was supplying cus-
tomized reports o some 1,280 radio sta-
tions and 100 TV stations. Metro says its
network has added more than 200 radio
stations sinee last vear. “In the past three
vears, the network has really evolved
into what we have always
aspired 10 be.” says Metro
Netwarks Chairman David
Saperstein.

While trallic coverage is
still Metro's strongest link-
the network serves 67 mar-
kets with traffic news—it is
clearing aftiliates for its local,
regional and national news
broadeasts at a gquick pace.

Metro has about 323
news alfiliates and is gain-
ing one more daily. Saper-
stein says, Metro™s alfiliate
basxe for sports and weather
reports is “urowing. bul not
at the same pace™ as its
news base. he says.

Saperstein attributes sta-
tion demand for his prod-
ucts 10 the cost efficiencies
many stations have found in
climinating in-house news

Mectro's customized reports,
“Our philosophy has been
to provide products that sta-
tions need and can’t duplhi-
cate on their own,” he says.
“We're focused on growing

30

Shadow serves 300 radio and 12 TV stations with traffic,
news and weather.

“With the radio mega-groups, there
is more pressure to show a profit.
reporting stafts in favor of R lot of Stations that in the Ilast Ilsed

us only for traffic now tap into

our news and sports.”
— ShadawsBickand Marks

www americanradiohistorv com

=4 Our philosophy
' 3 has been to

s provide products
that stations need
and can't duplicate

on their own.”
Metr's Bavid Sapersion

our existing product line and
delivering news to affiliates
in un efficient way.”

From its beginnings as a
truckers” traffic service in
Philadelphia, Shadow Broad-
cast Services has grown ils
affiliate base to 300 radio sta-
tions and 12 TVs in nine of
the top 20 markets. West-
wood One Inc. acquired

Metro, which became a public company in 1996, provides  Shadow in March 1996.
reports to 1,230 radio stations and 100 TV stations.

In recent months. Shadow
has added a short-form, syn-
dicated entertainment news report and a
health news report to its slate of traffic,
news, sports news and weather forecasts.

“Stations are looking for sources of
information, and they want more and
more of it.” savs Richard Marks, presi-
dent and general manager of Shadow
Broadeast Services, “We're constantly
building our product line,”

The increasing cconontic pressure on
stations to meet bottom-line targets as
the industry consolidates into large
groups has fed many to choose Shadow
services for a wider array of program-
ing. Marks says: “With the radio mega-
groups, there is more pressure to show a
profit. A tot of stations that in the past
used us only for traffic now tap into our
news and sports. There is more interest
in news all the time.”

Metro and Shadow cach customize
reports Lo suit their atfiliates, taitoring
their news content and delivery to suit
different audience tastes. For both net-
waorks—as for many traditional program
svodicators—the goal is to deliver
reports that sound as il they were read by
m-station stafts.

“We are the station’s news depart-
ment.” Sapersiein says. ]
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‘Lost World’ finds

Network pavs reported 380 million for Spielberg filin

By Lynette Rice
and John M. Higilins

roving that Steven Spielberg

films are in a class by them-

selves. "The Lest World™-—like
“Jurassic Park™ before it—will bypass
the pay cable window for hroadcast
debut on the Fox network.

For a reported $80 million. Fox out-
bid ABC’s $75 million and NBC's $70
million for the broadcast rights to the
“Jurassic Park™ sequel. which has
grossed more than $145 million since
its Memorial Day vieekend debul,
according to a source ¢ lose to the nego-
tations. The 10-run ceal 1s similar 1o
the $30 million package bought by

NBC three veuars ago that included the |

broadcast debut of “Jurassic Park™
after the home video release and the
pay-per-view run. The blockbuster ulti-
mately garnered a 35 Niclsen share
when it debuted on WBC during the
May 1995 sweeps.

The 1994 package old 10 NBC also
included the broaccast rights to
“Schindler’s List.” which went to
Stare! before its debu on the network

last  February
when it carned the
network a3l
[ share. (Starz! has
an output deal
. with Universal
| that allows it t¢
| match any offer
on films  from
Spielberg’s
Amblin Entertain-

ment.)
But Starz!
didn’t have

chiance with “The
Lost World.” a
| source SdVS.
| Stwrz! reportedly
looked at the deal
[ on May 29 and
offered just under
$20 million
what 1t would pav
for any outpul
[ deal from Universal. Yet it was no
[ match for a broadcast network that
can reap huge rewards from advertis-
ing sales: 3(0-second spots in “Juras-
sic Park,” Tor instance, sold for more

‘AF g;t:s new io_ok, anchors

Charles Perez returns 1o talk siace, s time with sister Michele

By Cynthia Littleton

merican Journal is geuing new
co-anchors and a new look next
seuson.

Michele Dabney-Peiez and her broth-
er, Charles Peree. will tukhe over anchor
duties in September from the departing
Nancy Glass. The Kin: World Produc-
tions news magazine is also getting a
new on-air look to coincide with the
mntroduction of its new “coast-lo-coast”

format. The format will draw editorial
contributions from reporters and
anchors at AJ affiliate stations.

Last season. AJ was revamped to
target an audience vounger than the
norm for TV news magacines. The
show’s performance over the past ning
months has shown that viewers ot all
ages tne in primarily for AJ's inves.
tigative work and coverage of break-
ing stories. says Mare Rosenweig,
King World's vice president, pro

wwWw americanradiohistorv com

‘The Lost Worid’ sequel to
‘Jurassic Park’ will make its
small-screen debut on
broadcast TV, not pay cable.

thar: $600.000.

“It a broadeast network
can g¢t a movie like “The
Lost World™ I8 months
carlier [betore the stanglard
pay cable window|. it can
ger the ratings.” savs an
industry execulive close to
the deal.

A Fox spohkesperson
declined comment.

“The pattern was set b
“Jurassic Park.” 7 osavs
Steve Bell. president of
Encore Media Group.
Atter the big opening ol
“The Lost World.” he say
“the people at Universal
wenl imo overdrive.”

A source close 10 the
deal says Fox tirst bid $30
million betore NBC fol
lowed with $7¢0 million
and ABC—=surely looking
for good news to present to its affiliates
mecting in Orlando. Fla.. Jast week
rang in with $75 million. Fox then suc-
cesstully uppea the ante 10 $80 mil
lon [

K |
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graming and production. East Coast.

Aftiliate contributions will allow the
half-hour strip to offer additional in-
depth reporting on locul angles 1o
national stories. Rosenweig savs.

To boost AJ°s profile in local markets
for the coming scason, King World is
offering to swap promotional spots with

stations—zgiving up a 10-15-second |

-Broadcasting—

| slice of its share of the AJ inventory in |

exchange tor an AJ promo spot during a
local newscast.

The latest overhaul of A demon-
strates King World's faith in the com-
panon o Jaside Edition. even in a difTi-
cult marketplace for news magazines.

“With our new hosts and new [coast-
lo-coust | concept we have a good oppor-

1

tunity to be out inthe foretront this fall.”
says Rosenweig. “We're doing all we
can to deliver.”

Dabney-Perez came to AL/ fast season,
Before hosting his own talk show Tor
Tribune Entertainment in 1995, Charles
Perez worked as a producer on talk
shows including Ricki Lake and Montel
Willians. =

Universal adds Povich to talk arsenal

Pavs estimated $10 million per vear: jilted Paramount may repackage existing episodes

By Cynthia Littleton

niversal Television Enterprises

ended its briet courtship of

Maury Povich tast week. signing
the talk show veteran to a long-term
deal beginning in fall 19YE,

Povich will relaunch his show with
the new distributor after cight success-
tful scasons with Paramount Domestic
Television. Paramount balked
Povich’s asking price for a contract
renewal. reportedly offering him S6
million per vear. Universal raised the
bar to a seven-vear deal netting Povich
an estimated $10 million annually for at
least the first few seasons,

Given the cost and risk of launching
atalk show with unproven talent. Uni-
versal obviously thought Povich was
worth the price. The studio “made a
financially sound deal that is good for
both parties.”™ savs Jim McNamara.
president of the studio’™s newly invigo-
rated syndication and international
units.

Povich initially planned to wrap up

jeet stalled (B&C,

his talk show run
at the end of the
coming season to
co-anchor a fall
[998 news maga-
sine for Dream-
Works Television
with his  wife,
Connie Chung.
When the momen-
tum on that pro-

May 26). Povich
had second
thoughts  aboul
wialking  away
from his talk
career.

Paramount offi-
cials hinted that
they are thinking
about repackaging
some ol the 1.200

episodes of

Maury Povich is moving his talk show
from Paramount to Universal.

vear  alter he
caught Paramount
oft” guard with the
DrecamWorks
announcement.
has eredted some
hard  feelings.
“Obviousy. Para
mount places a
higher value on

lovalty than
Povich  does”
savs  a studio
SOUTCe.

Last week. it
was unelear how
much ol the
Povich franchise
would be trans
ferable to Uni
versal, Povich's
longtime execu-
tive producer,
Biane Rappuaport.

Povich's talk show as a strip to flood | has just re-signed a long-term deal

the market next year. Povich's unex-

with Paramount. Universal is expect:

pected segue to Universal. coming a | ¢d to launch an aggressive renewal

Handicappers’ track record

Seinfeld.

E—

32

Now that the networks have announced their fail schedules, it’s time for
the advertising agencies to project how the new and returning shows
will fare next season. But how did the prognosticators do last year? In
BroancasTING & CasLE’s fifth annual agency forecast, published last
August, Suddenly Susan was earmarked as the most promising new-
comer with a 28 share—a no-brainer, given its coveted spot following

CBS’s Promised Land and Moloney topped the list of shows that
bettered the projections significantly. Promised Land was projected to
earn a 10 share, but ultimately averaged a 14; Moloney ended up with
a 12, up from the projected 9 (but still was dropped for fall). Other
shows that were seen as comers but ultimately earned shares lower
than the projections were ABC's Common Law (13 vs. actual 9), Fox's
Millennium (17 vs. 12) and ABC's Spin City (24 vs. 18).

—LR
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campaign Later this year because
many of Povich™s existing station
contracts. including his berth on
wWNBC(TV) New York, expire at the
end of 1997-9K,

Nevertheless. landing Povich was
seen as a coup for Universal chiel
Greg Meidel and for McNamara.
Povich has been friendly with Meidel
since the carly 1990s, when Meidel
was a senior Paramount syndication
sales executive charged with clearing
the way for Povich's talk TV debut in
1991,

Last year, Universal signaled s
intent to become o bigger plaver in
daytime TV by buying the talk fran.
chises Sully Jessy Ruphacl and Jerrey
Spricger from Multimedia Entertain.
ment. ]
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Thayer out as Universal TV head

Studio’s few fall pickups triggered speculation about his future

By Lynette Rice

om Thayer, president of Univer-
sal’s network tlelevision arm
since 1991, has signed an exclu-
sive multiyear develapment and pro-
duction deal with the studio. TV Group
Chairman Greg Meid:| said last week.
Under Thaver's supervision, the net-
work TV division produced such hits
as Law & Order. Coach and Murder.
She Wrote, as well as American Gorhic
and feds. He will vacate his post Aug.
I: no replacement has been named.
“1t7s casy tor one o get lost in the
trees when these dec sions are made.”
says Thayer, who joined Universal in
1978 as exccutive assistant to former
senior vice president Robert Harris,

S Y N[

Trust no one?

All local advertising. and promotion
for the October bro: deast syndication
launch of The X-Fil »s will have Chris
Carter’s scal of approval. Carter. cre-
ator/executive producer of the Fox hit.
intends 1o exercise Lis creative control
over the syndicatior marketing of the
series, Twentieth Te levision officials
told promotion managers during a
Promax convention workshop lasl
Wednesday. Stations carrying week-
end runs of X-Files. which also pre-
nieres as a stripon iahle’s FX net-
work this fall, have to submit any
onginal ideas for promos in advance
10 Twentieth for Cater’s final
approval. Twentiett had a similar pol-
icy for the syndication launch of The
Simpsons in 1994, T'wentieth's new
promo caichphrase or The X-Files
Oct. 18 debut in syr dication is also
the address of a new Website set to
surface in mid-August: www.its-hap-
peningagain.com.

Ship shape

Coast Guard is shinping out for a
third season this fa |. MG/Perin’s
weekly half-hour his been renewed
on 91 stations covering 74% of the
country with a lineup that includes
NBC and CBS O&Ds in the top 30
markets.

Broadcasting & Cable June 9 1997
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“What’s important is to keep your eye
on the big picture—what’s good for
the company and, ultimately, what’s
rght for vou.™

“This new deal with Tom demon-
strates our incredible faith in his cre-
ative abilities. and the fact that we want
him around for seasons to come.” Mei-
del says.

Industry speculation about Thay-
er's future with the company had
been brewing, given Universal's few
pickups tor tall: Tinecop {ABC). The
Tom Aruold Show (The W) and
Plavers (NBC). Universal, in fact, has
only four shows that will air next sea-
son—down from last year's eight—
because of cancellations of Sone-
thing So Right and Mr. Rhodes. both

O N

Magic music
Magic Johnson is
getting ready to roll
in late might. tapping
R&RB diva Sheila E.
as bandleader tor
his upcoming musi-
cal/variety strip
from Twentieth
Television. “She
was my first and
only choicetolead
my house band,”
says Johnson of the

NSS POCKETPIECE |

Top ranked syndicated shows for the week ending
May 25, as reported by Nielsen Media Research. Num-
bers represent average audience stations/% coverage.

1. Wheel of Fortune 10.8/230/99
2. jJeopardy! 8.8/224/99
3. Home Improvement 8.1/232/99
4. Oprah Winfrey Show 7.8/235/99
5. Seinteid 7.-3/228/97
6. Simpsons 6.2/206/97
7, Xena: Warrlor Princess 6.1/229/98
8. Entertainment Tonight 5.7/189/96
8. Hercules, Journeys of 5.7/235/98
10. Wheel of Fortune—wknd 4.9/174/83
11. Rosie O'Donneil Show 4.8/226/99

12. Live with Regis & Kathie Lee 4.5/240/99

12. Montel Williams Show 4.5/194/97
14_inside Edition 4.41157/9N
15. Jenny Jones Show 4.3/186/95

wwWwW americanradiohistorv com

Sheila E. js leading the
band for Magic.

on NBC, Sliders on Fox and The
Burning Zone on UPN. One of Uni-
versal’s mainstays, Coach. just fin-
ished its last scason. on ABC.

Universal still has two dramas in
the works for Fox. Roar. on the sum-
mer schedule. and New York Under-
cover. a polential midseason show
next year, were produced under Thay- |
er's watch.

During his tenure with Universal,
Thaver was named director of long-
torm programing in 1981, vice presi-
dent of movies for TV in 1983 and
senior vice president of movies for
television and miniseries in 1987,
Before being named president in 1991,
he served as founding president of
MCA Television Entertainment. ]

M ARKETWPLACTE

accomplished percussionist,
who has toured and recorded
with such superstars as P’rince
and Lionel Richie. Johnson's
syndicated late-night vehicle
is expected 1o preniere early
next yeiur.

Keeping up with the
Joneses

A candid and compelling
look at the roller-coaster
carecr of Jenny Jones—that’s
what the talk show host is
promising lo deliver in her
autebiography. due out from
Andrews and McMeel Publishing in
November. Jones says she will
donale the proceeds trom sales of
“Jenny Jones: My Story™ 1o breast
cancer research.

Big wheel in game shows

Wheel of Fortune and teopardy! now
share the same producer. Harry
Friedman, who has produced Wheel
tor the past two years, has been |
tapped by the Columbia TriStar
Television Group to succeed George
Vosburgh as producer of Jeopardv!
CTTG officials say that having
Friedman produce both shows will
make 11 easier 1o cross-promote the
top-rated strips.
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ABC revamps
Saturday

Geraldine Laybourne

ABC/Disney cable
networks president, unveiled the
network's new Saturday morning
lineup for fall at the network's annu-
al affiliates meeling in Orlando,
Fla., last week. The schedule is as
follows: 8 a.m., Disney’s 101 Dal-
mations: The Series (new); 8:30-

10:30, Disney's One Saturday Morning, featuring Brand | Tonys tops for CBS

Spanking New Doug, Disney’s Pepper Ann (new) and
Disney's Recess (new); 10:30, The Bugs Bunny &
Tweety Show; 11:30, Disney's Jungle Cubs; noon, The
New Adventures of Winnie the Pooh: 12:30, Science
Court (new). The shows that are expected to qualify
under the new FCC educational guidelines are Daima-
tions, the One Saturday Morning block, Winnie the Pooh
and Science Court. Also returning to the kids lineup are
the Schoolhouse Rock musical vignettes.

TGISaturday?

ABC may be looking to break up viewing patterns by
moving TGIF mainstay Family Matters to 8 p.m. Saturday
beginning June 21. The Warner Bros. comedy was
picked up by CBS for fall to help boost its family-friendly
Friday lineup. Come September, CBS will run Family
Matters in its traditional 8 p.m. time slot, where it thrived
on ABC.

Broadcasting

believes he has witnessed a murder from his apartment
window. Reeve also will be co—executive producer with
Steven Haft (‘Emma,” "Dead Poets Saciety").

Gumbel show gets executive producer

Michael Rubin has been named executive producer of
the new Bryant Gumbel show. set to debut this fall at
9-10 p.m. Wednesday on CBS. Rubin was executive
producer of Coast to Coast. the network's short-lived
news magazine that aired in the middle of the 1996-97
season.

CBS's broadcast of the 51st Annual Tony Awards scored
its highest rating for the ceremony in 10 years (9.6
Nielsen rating/16 share), but NBC still finished the week
ended June 1 in first place with a 9.5/17 in households,
up 10% over the same week last year. CBS finished sec-
ond with an 8.1/15, up 5%; followed by ABC, 7.4/13
{down 13%), and Fox, 4.8/9 (down 6%).

- Perry checks in

Friends star Matthew Perry—who tickled funny bones
during NBC's upfront presentation in New York last
month—voluntarily admitted himself for treatment for
prescription drug addiction. The actor's publicist, who
wouldn't disclose why Perry was taking the drug, said the
treatment would not interfere with the show's production
when it resumes in August. —LR

Schultz leaving Roman

Effective June 30, Bill Schultz will
resign as executive vice president of

Not that there’s anything

Film Roman, the animation company
respansible for The Simpsons, King
of the Hill, The Mask and C-Bear
and Jamal. Said Phil Roman, com-
pany president: “l would like to thank
Bill Schultz for the contributions he
has made to Film Roman's develop-
ment over the past eight years. We
are delighted that Bill has agreed to
stay with us in a consultancy capaci-
ty, and we wish Bill great success in
the future.

Snipes, Reeve in TV projects

Wesley Snipes will make his network
television debut next season, and
Christopher Reeve will star in a role
close to reality on ABC. Snipes will

wrong with that

In an effort to end rumors, Oprah Win-
frey announced last Wednesday that
she is not gay and will not be “coming
out.” In her keynote address at the Pro-
max convention in Chicago, Winfrey
said: “I'm not coming out. | have
nowhere to go to come out to. I'm not
gay.”

Winfrey said that since her appear-
ance on the controversial episode of
ABC's Ellen, rumors have circulated
that she is gay. Winfrey said the fire
was fueled by an item in Liz Smith’s
syndicated newspaper column that
said a major TV icon would be coming
out soon. “l did Ellen’s show because |

wanted to support her in her desire to be herself,” Winfrey said.

In her speech, Winfrey also acknowledged that she hasn't decided
whether to wrap up her hugely successful talk show at the end of the |
coming season or to renew her distribution deal with King World. The
reason she'd return would be to “continue helping others.” Winfrey told
a packed house that TV marketers have a unique power and responsi-
Window." which starred James bility. “Those of us who go into people’'s homes every day have the
Stewart. Reeve will play a paralyzed power to make a change. | urge you to do so.” —J$
man, confined to a wheelchair. who _—

star in Futuresport, a futuristic action
thriller from Dove Four Point. a divi-
sion of Dove Entertainment and
Amen Ra Films. Reeve will star in an
updated version of the 1954 Alfred
Hitchcock suspense classic “Rear

34 June 91997 _B_roadcasling & Cable
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n the heated contest for stations and affiliates, established
news services are in direct competition with a host of emerging news services. And the race
for news will accelerate even more in the near future, with many insiders predicting that
serv )r-based video processing will revolutionize the industry.

On July 21, Broadcasting & Cable examines News Services. This annual special presents
the 1op plavers in this field and also explores the hottest news events of the vear.

If veu're a news services provider — or want to reach key plavers in the programming,
procuction and advertising communities seeking news programming — vou’ll want to be
part of this focus. Your message will reach 35,000 leading decisionmakers in television,
cabl>, radio, related multimedia and new technology. To take the lead, call to reserve your
advertising space today.

ONE MARKETPLACE. ONE MAGAZINE.

Advertising Offices: New York 212/337/6940 los Angeles 213/549/4113  Western Technology/Cable 317/815/0882
Washington D.C. 202/659/2340 Asia 81/6 956/1125  United Kingdom & Europe 011/44 171/437/0493
Website Listings & Classified Ads: 212/337/7073
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PEOPLE’S CHOICE

HEY: RANKING,'SHOW ([PROGRAM RATING,SHARE] « TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED « TELEVISION UNIVERSE ESTIMATED AT 97.0 MILLION HOUSEHGOLDS: ONE RATINGS POINT=370.000 TV HOMES
YELLOW TINT IS WINNER OF TIME SLOT « (NR)=NOT RANKED: RATING,/SHARE ESTIMATED FOR PERICD SHOWN = *PREMIERE + SOURCES: NIELSEN MEDIA RESEARCH. CBS RESEARCH + GRAPHIC BY KENNETH RAY

Ratings according to Nielsen

May26-June1
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> 40. Promised Land 7.8/14 :
530 58 Ltes Work  BaTi| o omise 51. Something/Right 6.7/12| /0 Fox Tuesday Night o e o=
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. B 3 } U * )
: 8:00[ 48. Grace Undr Fire 6.9'13] 27 The Nanny 8515 T Hew Ra DY 87 The Sentinel &7 Sister, Sist 2.9/3
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Broadcasting & Cable

Changig Handls
The week's tabulation
of station sales

Proposed station trades

By dollar volume and number of sales;
does not include mergars or acquisitions
involving substantiat non-station assets

THIS WEEK:

TVs: $650,5)0,000 5
Combos -~ $105,531,000 - 11
FMs - $40,095,000 - 16
AMs ~$24€,930 - 1
Total = $796,372,930 33
SO FAR IN 1997
TVs$2,867,918,000 - 54
Combos — $4,717.841,764 - 153
FMs —$1,334,731,298 - 188
AMs -~ $102,246,345 ~ 96
Total — $9,023,197,407 ~ 493
SAME PERIOC IN 1996
TVs$2,069,643,896 46
Combos — $3,307.271,290 - 172
FMs — $939,278,120 - 188
AMs ~ $83,07:2,404 — 102
Total - $6,399,265,710 508

Source: BRoADCASTING & CABLE

Swap of WCPX-TV Oriando, Fla. and
WFSB(TV] Hartford/New Haven, Conn.
Value: $375 million (includes $60 rril-
lion cash to Meredith Corp.)
Swapper, werx-v: Me-edith Corp., Des
Maines, lowa (William T. Kerr, presi-
dent); owns woacx(tv) Ocala/Gaines-
ville and worL(1v) O4ando. Meredith
owns/is acquiring 1C TVs in 10 mar-
kets.

Swapper, wrss: Post-llewsweek Sta-
tions Inc., Hartford, :>onn.; owns
wJaxT(TVv) Jacksonvill 2 and wrLG(TV)
Miami, Fla. Post-Ne vsweek owns/is
acquring six TVs in :5ix markets.
Facilities: wCPx-Tv: ch. 6, 74.1 kw
visual, 14.8 kw aura , ant. 1,460 ft.
wrsB: ch. 3, 100 kw visual, 20 kw
aural, ant. 904 ft.

Affiliations: Both CBS

KTVC-TV Cedar Rapics, lowa, and
WAQF (TV) Batavia/Buffalo, N.Y.
Price: $8 million {$5 million for kTve-
Tv; $3 million for wacF)

Buyer: Paxson Comnmwunications
Corp., West Palm Beach, Fla. (Lowell

W. “Bud” Paxson, chairman/owner); is |

2Uying WKGR-FM, WOL .-FM, WBZT{AM)
and WEAT(AM) West F alm Beach, Fla.;
KAPA(TY) Kaneohe/Honolulu, Hawaii,
and werc-Tv Roanok2, Va. (see items,
below). Paxson owns./is buying/build-
ng 41 TVs, 31 FMs aind 16 AMs.
Seller: Anthony J. Fant, Birmingham,
Ala.; owns wiwce-Tv INew Bedford,

June 9 1997
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Mass.; KNLD-Tv and KDDS{AM)-KQDS-FM
Duluth, Minn., and wwro-Tv Chilli-
cothe, Ohio, is selling wnaL-Tv Gads-
den/Birmingham, Ala. {to Paxson),
and kwnB-Tv Hayes Center, KHGI-TV
Kearney and ksne-Tv Superiar, all
Neb.; has CP to build TV in Albion,
Neb.; has applied to build TVs in
Moblle Ala.; Benton, Ark.; Ironwood,
Mich.; lnternattonal Falls, an
Jackson Miss.; Lincoln, Neb.; Bro-
ken Arrow, Okla.; Columbia, S.C.;
Bartlett, Tenn., and Marshall, Tex.
Facilities: Ch. 51, 708 kw visual, ant.
1,456 ft.

Affiliation: Dark; to be inTV

WEFC(TV) Roanoke/Lynchburg, Va.
Price: $5.5 million

Buyer: Paxson Communications
Corp., West Paim Beach, Fla. (Low-
ell W. “Bud" Paxson, chairman/own-
er); is buying kTvc-Tv Cedar Rapids,
lowa, and waor(Tv) Batavia/Buffalo,
N.Y. (see item, above), and wezT(Am)
and weat(am) West Palm Beach and
WKGR-FM Fort Pierce/West Palm
Beach and woLL-Fm Riviera Beach:
West Palm Beach, Fla., and KaPA(TV)
Kaneche/Honolulu, Hawaii (see
items, below)

Seller: Vine & Branch Inc., Roanoke

(C. Kenneth Wright, president); no
other broadcast interests
Facilities: Ch. 38, 1,335 kw visual,

| 135 kw aural, ant. 2,022 ft.

Affiliation: Religion; to be inTV
Broker: Patrick Communications Corp.

KHAS-TV Hastings/Lincoln, Neb.

Price: $4.5 million

Buyer: North Platte Television Inc.,
North Platte, Neb. (Richard F. Shive-
ly, principal); owns knop-Tv North
Platte. Shively has interest in wxxv-
Tv Gulfport, Miss.

Seller: Nebraska Television Corp.,
Hastings (Donald R. Seaton, presi-
dent); no other broadcast interests.
Seaton owns Hastings Tribune.
Facilities: Ch. 5, 100 kw visual, 20 kw
aural, ant. 731 ft.

Affiliation: NBC

| Broker: Kalil & Co.

| COMBOS

WBIZT[AM) and WEAT{AM) West Palm
Beach and WKGR-FM Fort Pierce/West
Palm Beach and WOLL-FM Riviera
Beach/West Palm Beach, Fla.

Price: $33 million + antenna tower in
Fort Pierce, Fla.

Buyer: Paxson Communications
Corp., West Palm Beach (Lowell W.

)

|
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Reap The Rewards.

Qw

The Guest Rewards Program

Qur Travelodge Miles™ Guest Rewards Program* lets you earn free night stays'* free car
rentals, airline frequent flyer miles or your choice of great merchandise including cameras,

watches — even the classic comedies of the Pink Panther

Movie Collection on

. video. All that, plus a great room and rate, and special extras' like free

. fresh-brewed in-room coffee, free weekday lobby newspaper

.1 and more. Get your free Travelodge Miles membership card today

=7 atany Travelodge location. And start rackmg up the miles tomghtl
Call Now For Reservations:

1-800-578-7878

Also available at participating lacations

www.americanradiohistorv.com

Tra'.'tlﬂdgb |



www.americanradiohistory.com

“Bud” Paxson, chairman/owner}; is
selling wper{Tv) Tequesta/Palm
Beach and wrvx(Tv) Fort Pierce/West
Palm Beach; has TBA with wtvx. Pax-
son is buying kara(Tv) Kaneohe/Hon-
olulu, Hawaii; kTvc-Tv Cedar Rapids,
lowa; waor(Tv) Batavia/Buffalo, N.Y.,
and werc{Tv) Roancke/Lynchburg,
Va. (see items, above)

Seller: American Radio Systems
Corp., Boston (Steven B. Daodge,
chairman/29.6% owner); owns WIRK-

FM and weaT-FM West Palm Beach;
has options it intends to exercise with |
wpPBZ-FM and wmex-FM West Palm
Beach; is buying wMmyF(AM)-WERZ-FM
Exeter/Portsmouth and wznn{am)-
wsRI-FM Rochester/Portsmouth, N.H.
{see item, below). ARS owns/is buy-
ing 80 FMs and 29 AMs. Note: ARS
bought weaT and woLL-FM, along with
WEAT-FM, last July in a deal valued at
$40.25 million.

Facilities: wezT: 1290 khz, 5 kw;
WEAT: 850 khz, 5 kw day, 1 kw night;
WKGR-FM: 98.7 mhz, 100 kw, ant. 974
ft.; woLL-FM: 94.3 mhz, 100 kw, ant.
453 fi.

Formats: wBzT: news/talk; wEAT:
News; WKGR-FM: classic rock; woLL-
FM: rock 'n’ roll

Broker: Blackburn & Co.

CP for KAFN(FM) Gould, KARN[AM)
Little Rock, KARN-FM and KKRN[FM)
Humnoke/Little Rock, KIPR(FM) Pine

Bluff/Little Rock, KESR(FM) Sher-
wood/Little Rock, KRNN[AM] North
Little Rock, all Ark., and Arkansas l
Radio Network

Price: $25 million

Buyer: Citadel Broadcasting Co., Big-
fork, Mont. (Lawrence R. Wilson,
president/19.1% owner; ABRY Broad-
cast Partners Il LP, 37.2% owner);
owns/is buying 78 radio stations
Sellers: m KIPR, KESR: Ted L. “Dub”
Snider Jr., Calvin G. Arnold, owners;
are buying kyTn-FM Wrightsville/Little
Rock, Ark. (see item, below). Note:
Citadel also intends to buy KyTN-FMm
from sellers m Remaining stations,
network: Ted L. and Jane Snider Sr.,
Little Rock; no other broadcast inter-
ests.

Facilities: kaFN: not available;
KARN{AM): 920 khz, 5 kw; KARN-FM:
101.7 mhz, 6 kw, ant. 100 ft.; KKRN:
102.5 mhz, 3 kw, ant. 328 fi.; kIPR:
92.3 mhz, 100 kw, ant. 938 fi.; KESR:
102.1 mhz, 4.1 kw, ant. 387 ft.; KRNN:
1380 khz, 5 kw day, 2.5 kw night
Formats: karRNn(aM): news/talk; KARN-
FM: dark; KkRN: sports; KIPR: urban
contemporary; KESR: classic rock;
KRNN: not available
Adviser: NationsBanc

Capital Mar-

Broadcasting

Big Deals

The following station-sale applica-
tions, previously reported in
BROADCASTING & CaBLE, were
made public last week by the FCC:

m Tax-free merger of Heritage
Media Corp., Dallas into News
Corp. Lid., South Australia, involv-
ing five TV and 24 radio stations
Value: $60 million (stock for
, stock). Note: final figure to be
determined by station sales.

m wBIS{Tv} New York. Price:
$257.5 million Buyer: Paxson
Communications Corp., West
Palm Beach, Fla. {Lowell W. “Bud"
Paxson, chairman/owner) Seller:
ITT-Dow Jones Television, New
| York {Dow Jones & Co. Inc., gen-
| eral partner)
kets Inc. {sellers)

WVOL(AM) Benry Hill/Nashville-WQQK
{FM) Hendersonville/Nashville, Tenn.
Price: $15 million

Buyer: DBBC LLC, Atlanta (Lewis
Dickey Jr., president). Dickey family
owns WCNN{AM)-WALR(FM) Atlanta
Seller: Phoenix Communications,
Nashville (Samuel Howard, chair-
man}; no other broadcast interests
Facilities: AM: 1470 khz, 5 kw day, 1
kw night; FM: 92.1 mhz, 3 kw, ant.
462 ft.

Formats: AM: classic soul; FM: urban
contemporary

Broker: Media Venture Partners

KID-AM-FM Idaho Falls, KWIK(AM)-
KPKY(FM) Pocatello and KEZ)-FM and
KLIX-AM-FM Twin Falls, all Idaho
Price: $13 million ($9.6 million for
KEZJ-FM, KLIX-AM-FM; $3.4 million for
KID-AM-FM, KWIK-KPKY)

Buyer: Jacor Communications Inc.,
Cincinnati (Randy Michaels, CEQ;
Zell/Chilmark Fund LP, 70% owner);
oWNS KIDO(AM)-KLTB(FM} and KARO(FM)
Boise, Idaho; is buying kxLT-FM and
KIXF-FM Boise. Jacor owns one TV
station; owns/is buying 88 FMs and
52 AMs.

Seller: Lartigue Multimedia Systems
Inc., San Diego (John T. Lynch,
president/owner}; is buying
KGEM({AM)-KJOT{FM}, KQXR{FM), KCID-FM
and kcix{Fm) Boise, |daho. Lartique
is buying 11 FMs and three AMs.
Note: Lartique bought kKEzJ-FM and
KLIX-AM-FM in January for $8.8 mil-
lion; KID-AM-FM and KWIK(AM)-KPKY(FM)
in April for $3.6 million.

www americanradiohistorv com
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Facilities: KiD(aM): 590 khz, 5 kw day,
1 kw night; KiD-FM: 96.1 mhz, 100 kw,
ant. 1,500 ft.; kwik: 1240 khz, 1 kw;
KPKy: 94.9 mhz, 100 kw, ant. 1,004
ft.; kKEZJ-FM: 95.7 mhz, 50 kw, ant.
670 ft.; kLix(am): 1310 khz, 5 kw day,
2.5 kw night; kLIx-FM: 96.5 mhz, 100
kw, ant. 130 ft.

Formats: KID{aMm): news/talk; KID-FM:
lite AC; kwik: C&W:; kPKy: oldies;
KEZJ-FM: country; kLix{aM): news/talk;
KLIX-FM: oldies

Broker: Crisler Co.

WMYF(AM)-WERZ(FM) Exeter/Ports-
mouth and WZNN(AM)-WSRI{FM)
Rochester/Portsmouth, N.H.

Price: $6 million

Buyer: American Radio Systems
Corp., Fairfax, Va.; is selling wkGR-
FM, WOLL-FM, WBZT{AM} and wEAT{AM)
West Palm Beach, Fla. {see item,
above)

Seller: Precision Media Corp., Hart-
ford (Timothy Montgomery, VP): no
other broadcast interests

Facilities: wmyF: 1540 khz, 5 kw day;
wERZ: 107.1 mhz, 5.2 kw, ant. 351
ft.; wznn: 930 khz, 5 kw; wsRi: 96.7
mhz, 3 kw, ant. 459 ft.

Formats: wMyF: stardust; WERZ-FM:
CHR; wznn: big band; wsri: adult rock

WWOQ-FM Wilmington and WQSL-FM
and WXQR(FM) Jacksonville/Wilming-
ton, N.C.

Price: $6 million

Buyer: Cumulus Media LLC, Chicago
{William M. Bungeroth, president;
State of Wisconsin Investment
Board, 38.4% nonvoting owner;
NationsBanc Capital Corp., 25.6%
nonvoting owner}. Cumulus is buying
13 FMs and four AMs.

Seller: HVS Partners, Potomac, Md.
{Gisela Huberman, president); owns
wLBw(FM)} Fenwick Island, Del., wHBT
{am)-wBZE{FM) Tallahassee, Fla., and
wrxs-FM Ocean City and wQHQ(FM),
wLVW({FM} and wTGM{am)} Salisbury,
Md. Huberman, with Adam Levinson
and Bruce Timm, owns WMFL{AM)
Monticello and wtaL{am} Tallahas-
see, Fla.; has interest in wwLD{Fm)
Tallahassee; is selling WJPH(FM)
Monticello. Huberman also owns
64% of wHBx(FM) Tallahassee and
30% of wrtaL{Fm} Monticello.
Facilities: wwaa-FMm: 101.3 mhz, 40
kw, ant. 545 ft.; wasL-FM: 92.3 mhz,
22.7 kw, ant. 725 fi.; wxar: 105.5
mhz, 19 kw, ant. 794 ft.

Formats: wwQQ-FM: country; wQsL-Fm:
AC; wxQR: rock

Broker: Whittle Agency

KGHL[AM]-KIDX(FM) Billings and
KCAP(AM)-KZMT(FM) Helena, Mont.

|
|

|
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Price: $3 million
Buyer: American Cities Broadcasting
l LLC, Chicage (Bruc2 Buzil, 4% equi-
[ ty manager). Buzil is 96% owner of
Marathon Media IV _LC, which is
[ buying KNEI-AM-FM Waukon, lowa
{see item, below).
Seller: One-on-One 3ports Radio
Stations Inc., Northbrook, .
{Christopher Brennzain, president); is
| buying kxmG(am) La:s Angeles,
wcma({am) Miami and wxLx{am) New
l York
Facilities: kGHL: 790 <hz, 5 kw; KiDX:
98.5 mhz, 85 kw, art. 370 fl.; kcap:
1340 khz, 1 kw; kzvT: 101.1 mhz, 95
kw, ant. 1,899 ft.
Formats: KGHL: class ¢ country; KIDX:
hot country; kcap: naws/alk; KzmT:
I hot AC

WCZR(AM) Charlestcn and WKAZ(FM)

Miami, W.Va.

Price: $2.15 million

Buyer: West Virginia Radio Corp. of

Charleston, Morgantown, W.Va. {John
\ R. and David A. Raese, co-owners/

brothers). Raeses awn 50% each of
wrey(FM) Clarksburg and wcHs(am),
WCAW(AM}, WKWS{FM) and WvAF(FM)
Charleston; are buyi 1g WDNE-AM-FM
Elkins; have applied to build FM in
Salem, W.Va. Raeses also own
41.4% each of waJR AM)}-WVAQ(FM)
Margantown and ws3sn(FM) Weston,
W.Va., and MetroNews news and
sport network; 33.3% of daily Morgan-
town Dominion Posl
Seller: Empire Broaclcasting System
Inc., Panama City, IFla. {Donald A.
Cavaleri, president/57.3% owner); is
buying wrnr-FMm Grasonville/Annapo-
lis, Md. Cavaleri owns 29% of
Empire Broadcastirg Systems LLP,
which owns wiLN{Fv ) Panama City;
has TBA with wres(Fm) Bonifay, Fla.
Facilities: AM: 1490 khz, 1 kw; FM:
107.3 mhz, 50 kw, ant. 600 ft.
Formats: AM: rock '’ roll; FM: oldies

KLTC(AM)-KCAD(FM) Dickinson, N.D.
Price: $1.4 million

Buyer: Roberts Radio LLC, Pleasant-
ville, N.Y. {Robert V. Pittman, chzir-
man/13% owner; Rabert B. Sher-
man, president/.7% owner; Alpine
Radio LLC, 18.1% owner); owns/is
buying 13 FMs. six AMs

Seller: Western Mecia & RoughRider
Communications Inc., Dickinson
(Ray Davie, president); owns
KRRB(FM) Dickinson

Facilities: AM: 1460 khz, 5 kw; FM:
99.1 mhz, 100 kw, ant. 712 fi.
Formats: AM; C&W; FM: country

KNEI-AM-FM Waukon, lowa
Price: $600,000

—

—Broadcasting

| Buyer: Marathon Media IV LLC,
Chicago {Bruce Buzil, manager/96%
owner); owns Kvik{Fm) Decorah, lowa
(for other holdings, see “Changing
Hands,” June 2)

Seller: David H. Hogendorn, Waukon
Facilities: AM: 1140 khz, 1 kw; FM:
103.9 mhz, 3 kw, ant. 200 ft.

Formats: Both country

KSEK-FM Girard and KPHN(AM) Pitts-
burg, Kan.

Price: $381,000 {$270,000 for FM;
$110,000 for AM)

Buyer: Innovative Broadcasting
Corp., Pittsburg (William B. Wachter,
director/53.3% owner}; owns KwxD
(Fm) Asbury, Mo.; is buying KSEK(FM)
Girard, Kan.; has applied o build FM
in Ingalls, Kan. Wachter has applied
to build FMs in Dearing and Galena,
Kan.

Sellers: B Ksex-FM: Freeman Broad-
casting Inc., Pittsburg (Rob Free-
man, president; no other broadcast-
ing interests B kPHN: KCBR-AM LP,
Kansas City, Kan.; owns KNHN{AM)
Kansas City, Kan., and KFEZ(AM)
Kansas City, Mo.

Facilities: AM: 1340 khz, 1 kw; FM:
99.1 mhz, 3 kw, ant. 325 ft.

Formats: AM: news/talk; FM: AC

RADIO: FM

WWXM(FM] Georgetown/Myrtle
Beach, S.C.

Price: $7 million

Buyer: Root Communications Lid.,
Daytona Beach, Fla. {James L. Devis,
president; Susan S. Root Revocable
Trust, owner}; is buying wGTR{FM)
Bucksport/Georgetown, WwsK(FM)
Mullins/Georgetown, woar-Fm Darling-
| ton, wumx(am) Florence-wJimx-Fm Cher-
aw, wGss(FM) Kingstree and wsan{Fm)
Scranton, all S.C.; WPFM{FM), WDRK
(FM}, wrBA(FM) and wWAKT(FM) Panama
City, Fla.; wMOG({aM}, wHFx(FM}, and
WFGA(AM}-WBGA(FM) Brunswick/Savan-
nah, Ga.; new FM at Ocean Isle
Beach, N.C. Trust owns kMvT(Tv) Twin
Falls, Idaho; has applied to build FM
in Sun Valley, [daho.

Seller: Coastline Communications of
Carolina Inc., Narbarth, Pa. {Jerome
Bresson, president); no other broad-
cast interests

Facilities: 97.7 mhz, 100 kw, ant.
492 ft.

Format: CHR

Broker: Stan Raymond & Associates

| WRQK(FM) Canton, Ohio

Price: $6.5 million

Buyer: Connoisseur Inc., Westport,
Conn. (Jetfrey D. Warshaw, 75%
general partner); is buying wsom

| (am)-waxk{FM) Salem/Canton, Ohio.

BroaJcasting & Cable"June 9 1597
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Connoisseur owns/is buying 18 FMs,
10 AMs.

Seller: Sabre Communications Inc.,
Williamsport, Pa. (Paul H. Rothfuss,
president; Axiom Venture Partners
LP, 56.2% awner}; owns WNKI(FM)
Corning, waix(am)-wpGI(FM) Horse-
heads and wHDL(AM)-wPIG(FM) Olean,
all N.Y., and wHTo{FM) Muncy and
WFxXX(AM)-wzxR(FM) South Williams-
port, Pa.; is buying wGMmr(am) Watkins
Glen-wnGz-Fm Montour Falls, N.Y.

| Rothfuss has interest in company ap-

plying to build FM in Lakewocod, N.Y.
Facilities: 106.7 mhz, 27.5 kw, ant.
340 ft.

Format: CHR

Broker: Blackburn & Co.

WRDR(FM) Egg Harbor City, N.J.
Price: $6.25 million

Buyer: New Jersey Broadcasting Part-
ners LP, Marristown, N.J. (New Jer-
sey Broadcasting Inc., general part-
ner; E. Burke Ross Jr. chairman/own-
er); owns wrRAT(FM) Paint Pleasant,
N.J. New Jersey Broadcasting Inc. is
limited partner in Northern New Jer-
sey Radio LP, which owns wDHA-FM
Dover and wMmTR(am) Marristown, N.J.
Seller: Rodio Radio Inc., Egg Harbor
City (James N. Rodio, principal); no
other broadcast interests

Facilities: 104.9 mhz, 10 kw, ant.

| 508 ft.

Format: Big band

WTAK-FM Hartselle/Huntsville, WXQW
(FM) Meridianville/Hunstville and
WWXQ(FM) Trinity/Huntsville, Ala.
Price: $5.45 million

Buyer: Capstar Broadcasting Part-
ners LP; Austin, Tex. (Thomas O.
Hicks, owner); is buying wHOS(AM)-
WDRM-FM and wBPH{AM) Huntsville;
CP for FM in Columbiana, Ala. {see
item, below). Capstar owns/is buying
161 FMs and 73 AMs.

Seller: Griffith Broadcasting Inc.,
Huntsville {(R. Parker Griffith, Thomas
H. Griffith, co-owners). Parker Griffith
owns woJL(am) Huntsville, Ala.
Facilities: wTak-FM: 106.1 mhz, 5.4
kw, ant. 725 ft.; wxaw: 94.1 mhz, 3
kw, ant. 328 ft.; wwxa: 92.5 mhz, 3.1
kw, ant. 423 fi.

Formats: WTAK-FM: Classic rock; wxaw:
rebroadcasts wwxa; wwxa: top 40
Broker: Stan Raymond & Associates

KXDC{FM) Carmel/Monterey,
KPIG(FM) Freedom and KAXT(FM)
(formerly KCDU) Hollister, all Calif.
Price: $5.3 million

Buyer: New Wave Broadcasting LP,
Saddle River, N.J. {(Ferrari Broad-
casting Inc., 1% general partner;
CMNY Capital Il LP, 62% limited

39
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partner}; owns KROD(AM), KLAQ(FM)
and ksii{Fm) El Paso

Seller: Elettra Broadcasting Inc.,
Seattle {Stephen G. Welch, princi-
pal}; no other broadcast interests
Facilities: kxpc: 101.7 mhz, 2.4 kw,
ant. 529 ft.; kPIG: 107.5 mhz, 2.9 kw,
ant. 335 ft.; kaxT: 93.5 mhz, .1 kw,
ant. 2,297 ft.

Formats: kxDC: AC; KPIG: country;
KAXT: urban contemporary
Broker: Kalil & Co. Inc. {seller)

WJZA{FM) Columbus, Ohio

Price: $4.5 million

Buyer: Blue Chip Broadcasting, Cin-
cinnati (Ross Love, president); owns
wckx{FM) London/Columbus, Ohio;
wizr(FM} Erlanger, Ky./Cincinnati,
and waGzs-FM Corydon, Ind./Louis-
ville, Ky., and wmim-Fm Jefferson-
town/Louisville, Ky.

Seller: Horrance Broadcasting,
Columbus (Horace Perkins, presi-
dent); no other broadcast interests
Facilities: 107.5 mhz, 1.9 kw, ant.
413 ft.

Format: Urban

Broker: Crisler Co.

KYTN(FM) Wrightsville/Little Rock, Ark.

Price: $1.5 million

Buyer: CDB Broadcasting Corp. of
Little Rock, Little Rock (Calvin G.
Arnold, Ted L. “Dub” Snider Jr., co-
owners); see second “Combo” item,
above

Seller: Natural States Communica-
tions Co.

Facilities: 107.7 mhz, 50 kw, ant.
312 ft.

Format: Contemporary Christian
Broker: Sunbelt Media Inc.

KRCQ(FM) Detroit Lakes, Minn.
Price: $1.2 million

Buyer: Detroit Lakes Broadcasting
Co. Inc., Duluth, Minn. {Kenneth
Mark Buchler, president). Buchler
owns 50% of wecmp-am-FM Pine City,
Minn.

Seller: Robert D. Spilman, Catroit
Lakes; no other broadcast interests
Facilities: 102.3 mhz, 50 kw, ant.
492 ft.

Format: Jerry Johnson

KLSZ-FM Van Buren, Ark.

Price: $700,000

Buyer: Elkhead Broadcasting LLC,
Baltimore (Sherman T. Hill Jr., presi-
dent/33.3% owner); owns 10% of
KKUZ{AM)-KMXJ-FM Sallisaw, Ark.; has
LMA with option to buy KOMS-Fm
Poteau, Okla.

Seller: LKR Communications Inc.,

Fort Smith, Ark. (Larry K. Ruth, pres- |

ident}; owns KaYR(am) Van Buren;
33.3% of KoMs-FM

Broadcasting

Facilities: 102.7 mhz, 12 kw, ant.
476 ft.

Format: AC

Broker: Sunbelt Media Inc. (seller)

KKCN-FM Trumann/Jonesboro, Ark.
Price: $540,000

Buyer: Pressly Enterprises LLC,
Chicago {Robert N. and Elizabeth A.
Pressly, co-owners). Presslys own
55% of kDEZ-FM and kDxy-FM Jones-
baro.

Seller: Eagle Communications Inc.,
Jonesboro (Doug Moulds, presi-
dent/owner}; no other broadcast
interests

Formats: C&W
Broker: Sunbelt Media Inc.

KOYN(FM) Paris, Tex.

Price: $280,000

Buyer: CarePhil Communications
Inc., Paris (Phillip B. Silva and Alyce
Carole Williams, co-owners); owns
KKBI-FM Broken Bow, Okla., and
KGDD(AM)-KBUS-FM Paris, Tex.

Seller: C&E Broadcasting Inc., Paris;
no other broadcast interests

Format: Country

WICPIFM) Austin, Ind.

Price: $275,000

Buyer: Pieratt Communications Inc.,
North Vernon, Ind. {(Marty Pieratt,

{FM) Austin and wJLR(FM} Seymour,
Ind. Marty Pieratt has interest in
WJILR{FM).

Seller: Keith Reising Sr., Corydon,
Ind.; owns wkLO(FM) Veedersburg,
Ind.; 67% of wTRE(AM)}-WRZQ(FM)
Greensburg, Ind.

Facilities: 92.7 mhz, 3.9 kw, ant.
400 ft.

Format: Contemporary Christian

KCVS(FM) Salina, Kan.

Price: $260,000

Buyer: VCY/America Inc., Milwaukee
{Buren McClain, director); owns kvCy

ry, S.D., and wvcr(rm) Eau Claire,
WwVCY-TV-FM Milwaukee, wvcy(am)
QOshkosh, wsco-Tv Suring and wvex
{FM) Tomah, all Wis.; is selling wsco
(Tv) Green Bay, Wis.; has applied to
build FMs in Charleston, Ill., and Eau
Claire

Seller: North Central Kansas Broad-

Facilities: 106.7 mhz, 6 kw, ant. 328 ft.

Facilities: 93.9 mhz, 50 kw, ant. 492 ft,

president/owner}; has TBA with wucp

Errata
The $30,000 purchase of KREH{AM)

l reported in both the May 26 and
the June 2 issues.

| Oakdale, La., was inadvertently '

{FM) Fort Scott, Kan.; kvex(Fm) Grego- |

casting Inc., Salina (Sherry Gaut,
president); no other broadcast inter-
ests

Facilities: 90.7 mhz, 1 kw, ant. 253 ft.
Format: Christian

Remaining 43.35% of KZZT(FM)
Moberly, Mo.

Price; $200,000 for stock

Buyer: Chirillo Electronics Inc., Fulton,
Mo. (Phillip A. Chirillo, president/own-
er); owns KLTI{AM) Macon and KMCR
(Fm) Montgomery City, Mo.; has ap-
plied to build FMs in Jefferson City,
Macon, Moberly and Vandalia, all Mo.
Phillip Chirillo owns 46.65% of kzzt
{FM) Maberly; 94.4% of KZBK-AM-FM
Brookfield, Mo.

Seller: Virginia Wright, Maberly
Facilities: 105.5 mhz, 25 kw, ant.
328 ft.

Format: Hot AC

CP for FM in Columbiana, Ala.

Price: $75,000

Buyer: Capstar Broadcasting Part-
ners LP; Austin, Tex. (Thomas Q.
Hicks, owner); see second “Combo”
item, above)

Seller: Michael Thomas Stainback,
Birmingham

Facilities: 101.5 mhz

WZOS(FM) Oswego, N.Y.

Price: $65,000

Buyer: Craig Fox, Syracuse, N.Y;
OWnNSs WOLF{AM)-wXCD{FM) Syracuse
Seller: Mary E. Leonard {bankruptcy
trustee)

Facilities: 96.7 mhz, 3 kw, ant. 328 ft.
Format: Dark

Broker: Ray H. Rosenblum

WEPG(AM,) S. Pittsbhurg, Tenn.

Price: $141,930

Buyer: Stone/Collins Communica-
tions Inc., Jasper, Tenn. (Robert E.
Collins Jr., president/59% owner)
Seller: Jerry Nelson, Cowan, Tenn.
Facilities: 310 khz, 5 kw day, 950 w
night

| Format: Country
| WBAG(AM) Burlington-Graham, N.C.

Price: $135,000

Buyer: Key Broadcasting Corp. Inc.,
High Point, N.C. (Joel T. Key, presi-
dent/85% owner)

Seller: Sumner Broadcasting Co.
Inc., Boone, N.C. (Wayne Sumner,
principal)

Facilities: 1150 khz, 1 kw day, 48 w
night

Format: News/talk

—LCompiled by Elizabeth A. Rathbun
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A mixed bag for DBS

While subscribers and revenue are growing,

industry faces varietv of challenges

By Price Colman

he storyv ol th2 direct
hroadcast satellite in-
dustry 1oday —with

apologies 10 Charles Dick
ens—is really w tale of two
industries.

On one hand. it"s ¢« time of
turmoil. Mergers are an-
nounced. melt down. then re-
torm with the dance purtners
changed. The financual pres-
sures have already taken a
toll, with minor plaver
AlphaStar declaring bank-
rupley.

But it’s also the best of
times. because the tledgling
industry has maitained
solid. on-target growth
despite the nagging sense
that things are slowir g down.

"There’s no question that
the industry. particularly
DSS, tfell behind some
expectations others had had

for us and we had set for
ourselves.” savs Stunley E.
Hubbard of USSB. ~But that
said. DSS was the lastest
selling.”

Ax of the end of May, the
three surviving providers
showed health ear-10-
vear and guarier-to-quarter
vrowth. The DSS consor-
tum (DIReECTV and USSH)
reached 2.7 million sub-
scribers, Primestar hit 1 .88
million subs and EchoStar,
even in the wake of a merg-
er melidown. had 545.000.

We surprised ourselves.”
savs EchoStar spokes-
womun Judy Atlencio.

Perhups even more impor-
tant. revenue per subscriber is
up: $53.15 ar DSS. $50-plus
al Primestar and around $40
at EchoStar. Even the bad
news has a silver lining—
there’s more subscriber pie
for the entrenched plavers.

DBS SUESCRIBER NUMBERS

{as of May 31)

DSS (DirecTV/USSB) 2.71 million; revenue pér sub:
about $55

DirecTV 2.575 million; revenue pet
sub: about $42

L SSB 1.43 million total (includes
overlap with DIRECTV and
130,000 USSB-only subs); rev-
enue per sub: about $24-$25
EchoStar 545,000 revenue per sub:
about $40
Primestar 1.88 million; revenue per sub:
$50+ (includes rental fee)

Source: Carmel Group. iirdustry Sourt

Broadcas;ing & Cable June 9 1997

But tougher times may be
ahead. The strong subseriber
growlth is both more and Jess
than it seems. DSS signed up
roughty 240.000 new cus-
tomers during the first quar-
ter. The problem was that
about 70.000 customers
drepped the service.

“The growth in sules is
wayv better than expected.
and the growth in discon-
nects is way higher than
expected.” savs Rick Wester-
man of UBS Securities. "Nel
net, the growth is as expect
ed.”

DIRECTV and EchoStar
have been subsidizing their
subscribers 1o varying
degrees. leading 1o negative
cash llow. Of the three DBS
firms. only Primestar has
positive cash flow. In the
race to achieve critical

| mass—roughtv 3 million
subs—subsidies may n-

| crease. although DIRECTV
CEQ Eddy Hartenstein con-
tends that DSS’s subsidies
are actually decreasing as
hardware prices drop.

There are different reads
on the subsidy issue. One is
that the bigger the subsidy.
the further out it pushes
break-even for the DBS
provider. The DBS compa
nies counter that subsidies

[ are primarily just a crunch of
[ cash flow and that the mone:

From top: DirecTV CEQ
Eddy Hartenstein;
USSB President
Stanley E. Hubbard;
TC! Satellite Entertainment
CEO Gary Howard
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I[: 1Y 1995
(MIL) 2.2
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1997e 1998e

1998e
10.1

Notes: ezestimaled; *without ASkyB merger factored in; **with ASkyB merger factored in. Totals reflect USSB/DirecTV overlap

2000e
116

2001e

and include pre-bankruptcy AlphaStar projections. Source: Montgomery Securities, Paul Kagan Associates

comes in eventually,

That would be all well and good if

there were some way of ensuring thay
the more heavily subsidized subs

would stick around. Enter the law of

inverse relationships: The more pas-
sionately DBS compunies seck to mine
the subscriber vein—cutting hardware
prices. unbundling services—the more
fickle those newly won subscribers
become.

“As the price point approaches
zero. the churn rate presumably will
increase and the elasticity of demand
for the product increases as well,”
says Curt Alexander of Media Group
Research. At some point. you're
only bringing in subs who choose you
for the price point. There are two
impacts of that: Churn goes up and
those new subs may not choose the
same programing the previous guy
did. Then the revenue per sub goes
down.”

Hartenstein says DIReCTV' s churn
rate is "remarkably low.” roughly 10%
annually. or under 1% per month. But
he also acknowledges that percentage
could change as price wars among the
DBS providers escalate.

“The more investment a customer
makes in the product. the higher the
confidence you can have that the cus-
tomer is not going to churn out.”
Hurtenstein says.

EchoStar. in a bold but potentially
risky move., “unbundled” programing
and hardware on June 1. Customers
now can buy the hardware for
EchoStar’s DISH network beginning
at $199 and buy programing pack-
ages on a monthly instead of annual

|

basis. DIRECTV has tested a similar
program in limited markets and will
make a decision soon. Hartenstein
says, about launching a national pro-
aram in July,

Primestar has had the toughest time
with churn, with about a 3% rate dur-
ing 1996. Thanks to customer reten-
tion and credit check programs.
Primestar reduced churn to 27% in the
first quarter.

“We look at the trends in the first
part of the year, and we're quite
pleased with our own financial perfor-
mance,” says TCI Saweliite Entertain-
ment CEO Gary Howard. “We have a
more stable, satisfied customer base in
the Primestar world.™

But with a solid first halt over, the
DBS industry—Ilike the cable indus-
try—is entering the summer doldrums
when television viewing drops. It's a
tough time to gain subscribers. From
the perspective of Media Group's
Alexander, that makes EchoStar’s
unbundling move problematic.

“The key in my mind is. how suc-
cessful are they going to be in generat-
ing additional sales? And if they are
successful will DIRECTV match
them?™ asks Alexander. “Then the
issue is. will these guys see an in-
creased number of subs o more than
make up for the increased subsidy
they're paying to get there? Then the
question is, have they successfully
increased subscriber acquisition or
have they permanently increased
acquisition cost?”

Like Alexander. Stephen Blum of
the Carmel Group, publisher of DBS
Investor newsletter. figures only time

www americanradiohistorv com

| will tell: "By instigating unbundling

now. by the time the selling scason
starts to pick up in mid-August, every-
thing is up and running at speed. By
mid-to late October. we should have
good idea of whether this has put a

Jump start on demand. End-of-Septem-

ber numbers should tell a good story,
By the end of October. we should be
able 1o make some kind of judgment
based on numbers.™

Meanwhile, challenges are ahead
for all the players. The predicament
is most pronounced for EchoStar,
which desperately needs a cash infu-
sion. a pariner or (the best selection)
both. For Primestar. assuming that
the partnership consolidation and
News Corp. merger are consummat-
ed. there’s the nagging problem of a
new satellite that suffered a power
loss and how that will affect luunch
of a high-power service and introduc-
tion of TCI Satellite’s Cable Plus
program,

Finally. there’s the Jarger question
of just how big the DBS market can
really be and who will be lelt standing
when the dust settles.

Blum projects 7 million subscribers
by year end with plenty of business
tor all three players. Others aren’t so
sure.

I think in the end there will be no
more than three.” Hartenstein says., “If
ASkyB hooks up with cable and
Primestar. it probably means someone
else has 1o come in and invest heavily
in EchoStar. or ¢lse you could have
the whole business go down to two,
From the consumer perspective. that’s
still pretty competitive.” [ ]

~June 91997 Broadcasting & Cable



www.americanradiohistory.com

[eonard Slye - Roy Rogers
Christina Cimine'la = Ygnonna Yedd

William Dukenlield » W.C. Fields

ey, SCBS

Satellite

Communications CABLE

We know a good idea when we see one.

l .H quality. New name. We Lok forward to working with you again for the very first time.
g |

UL SN AT
i 3
o i L5

XN

i 1 . Wicossin Sports Networs
| |MI )
' 0N| « S

Acansnn smormsiar ey coImTaN MOBIC m—lmm.-d mmﬁ

NAsg NETWORK, TNS s NN | ampesctnd comer gaesly. nd WE ARE COUNTRY w3 scrvnr mare @PHIME, 15 OMT sl tar QT logs air sglesostc mervis mhalm'\ﬂ'l\'\ll'ﬂcﬁmhlﬂl‘-bt
4 - - e e ~wemmn. CBE EYE ON FEOMLE and drage 2 wrvacmarkeofUBSn. © 1997 €3S Jac. Al nghtarnerred © 1997 WC Frid Fasdatnn, bne. Lin AngeliasCy



www.americanradiohistory.com

r

Vlacom taps mre?liler

Cable

for Blockbuster, again

Brings in Tuco Bell president!CEQ to replace Fields as head of video chain

By John M. Higgins
or the second time., Via-
com Inc. is hringing in a

I retailing veteran in an

effort to revive Blockbuster
Entertainment. its ailing
video rental chain,

John F. Antioco. president
and CEO of Taco Bell Corp..
has been named chairman and
CEC of Blockbeser. repluc-
ing chairman Bill Fielcts, a
former Waul-Mart executive
who quit the video chain in
April. Although Antioco is currently in
charge of Pepsico Inc.’s Mexican fast-
food chain. the bulk of his carcer has
been spent in convenience store chains, |
including 7-Eleven and Circle K.

Taco Bell was a short-term job for
Antioco, only eight months. He had been
competing to become CEO of Pepsi's
entire restaurant unit-—including the
KEC and Pizza Hut chains—which is
being spun oft later this year, Pepsi
expects to name the head of that unit in
two weeks.,

Antioco’s main accomplishment in
his brief stay was to boost sules for Taco
Bell after an attempt to focus on low-fat
micals falterecd,

In a statement. Viacom Chairman
Sumner Redstone praised Antioco for
his “top-to-bottom understanding of
large multistore retail chains. extensive
experience in marketing and brand
building.”

Redstone needs the help. Sales and I

hope.

John Antioco is
Blockbuster's latest

cash flow for Blockhuster,
acquired in 1995 to help
support debt for Viacom's
takcover of Paramount
Communications. have
been sagging for more than
a year. First, margins were
sliced by a Redstone direc-
tive to emphasize selling
tapes. rather than renting
them, to recapture money
being lost to discount
retailers that were selling
millions of copies of some
titles. But the whole rental
industry has been slumping in recent
months, with heavy renters” interest fad-
ing.

During the tirst quarter. Blockbuster's
cash flow plunged 15%, ¢ven though

| revenue jumped 15%.

The probiems have been a huge drag
on Viacom, overshadowing the success
of some other divisions and pushing the
company's stock down to as low as $25
per share from the mid-330s. Last week
Viacom shares traded at $30.50.

The praise that Redstone lavished on
Antioco last week sounded much like
the plaudits Fields received when he
arrived in February 1996, To revive
Blockbuster’s growth. Ficlds crafted an
ambitious c¢xpansion plan. One thrust
called for refitting Blockbuster units into
“whole entertainment™ stores including
movies, music, games, software and
even books. Another called for expand-
ing into small towns underserved by
video stores that the company had previ-

I

ously ignored in favor of suburbs and
cities. Some analysts estimated that the
move could burn as much as $600 mil-
lion in capital.

Although Redstone heartily endorsed
Fields and his plans when they were
announced last October, he largely
scrapped them in March and eased
Fields out.

Antioco was well received on Wall
Street last week. “He's just what Block-
buster needs,” said Furman Selz & Co.
media analyst Fred Moran. “He's a real
aggressive tumaround specialist.”

Redstone kept Fields under wraps for
six months after he was hired. so
investors may not see much of Antioco
until he gets his arms around Block-
buster. Before joining Taco Bell. Antio-
co was chairman and CEO of The Circle
K Corp.. a 2.500-unit convenience store
chain. The Circle K stint shows that
Antioco has an appetite for turmnaround.
He led the chain out of Chapter H after
it was crippled by debt from a leveraged
buyout. He took the company public in
1995 and sold it to Tosco Corp. last year.

Previously. he briefly served as COO
of cyeglass chain Pearle Vision. Before
that he spent almost two decades at
Southland Corp.. owner of the 7.000-
unit 7-Eleven convenience store chain,
rising through the runks 1o senior posts
of vice president of marketing and senior
vice president of operations,

“The big question is whether he can
getalong with Sumner,” said one invest-
ment banker. It he's used to a lot of
autonomy. he’d better watch out,™ ]

—

Martin and Russian-ied satetlite

closed majority stake in Lockheed
sputnik, will supply sateliites and

slot during fourth quarter 1998,

Lockheed Martin thinks in Russian
U.S. satellite manufacturer Lockheed

Intersputnik have unveiled a global satel-
lite joint venture which is forecast to gener-
ate $300 million#$500 million in revenue ¥
by 2001. The group will offer satellites with
DTH and telecommunications capacity.
Lockheed Martin, which will hold an undis-

The venture's first 44-transponder satellite, LMI-1, is
scheduled to {aunch into the 75 degree east orbital

group

i 3

Martin Inter-
launch services,

tional

Te
’W@ US West abandons Spain

Baby Bell US West is withdrawing from
the Spanish cable scene. The talco con-
firmed the sale of its 25% stake in cable
group CTC, which holds the license to

A& conduct pilot cable services in Barcalona.
A LS. investment consortium, Spain Tele-
coms, backed by GE Capifal, Bank of &mer-
ica and Callahan Associates International,
has acquired half of US West's CTC interest. Ital-

ian telecommunications giant Stet has purchased the
remaining stake via its international arm, Stet Interna-

—Hicole McCormick
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OKLAHOMA CITY-APRIL 19, 1995.
168 PEOPLE KILLED, 260 MILLION HURT

O

: CBSEYEONPEOPLE

real stories -real people

TELL ME SOMETHING | DON'T KNOW. CBS Eye On Peopie is the network cedicated to bringing ycu
= New shovys offering timely updates, insightful revelations and retrospettives on th= people and stories ycu
' t.

n Babchak, Eastern Region: 203-965-6405 ¢ Ken Mullane, Midwest Region: 312-245-4843 + Lynn E Wels
Western Region: 303-771-9800

BSE EYE ON PEOPLE and de +ign are service marks of CBS In 1997 CBS Inc. Afl nghts reserved.
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Pegasus extends DBS reach | other pathways into densely popu-

Pegasus Communications Corp. cu
deals for five more independent
DIRECTy dealers. ugreeing to pav
$37 miltion for rural retailers in
three states. Pegasus has been
working to consolidate the rural
DBS franchises issued by the
National Rural Telecommunica-
tions Co-Operative as part of its
deal with DIRECTv to cover fringe
arcas poorly served by broadcast
and cable TV. The new territorics
pass 254.000 TV households in
Alabama, Minnesota and Utah.
About 27% of those are not passed
by cable. Dealerships serve 18,200,
so penetrahion 18 just 7% of the
homes passed, making the price
$2.032 per sub, about 30% higher
than rural cable systems. The deals
will boost Pegusus’ holdings to
100,000 DBS subs and 2 million
homwes passed in 26 siates. Thal
leaves total penetration at 5%. The
company also owns broadcast sta-
tions and cable systems.

RCN settles Boston dispute

Residential Communications Net-
work has settled a dispute with the
City of Boston that clears the way
o extend integrated cable and 1ele-
phone service to the city. RCN was
already oftering cable service lo
3.000 customers in Boston’s ritzy
Back $3ay arca while insisting it
didn’t need a cable tranchise—pro-
voking harsh opposition from the
city, state and incumbent cable
operator Cablevision Svstems Corp
But RCN relented. agreeing 1o
immediately pay fees and meel

other burdens taced by Cuablevision.

That includes paving 5% of its
gross revenue 10 the city and mak-
ing room ftor public access, educa-
tion and government channels. For
two vears. RCN will operate as an
open video system under FCC pro-
visions laid out for phone compa-
nies entering the video business.
During that period. however. the
company will negotiate a formal
franchise agreement with the city.
RCN is u subsidiarv of MSO
C-Tec Corp. and is teamed in the
Boston venture with local electric
utility Boston Edison. which con-
trols critical conduits, pole and

| lated city apartment buildings and

houses.

Court TV goes interactive

Court TV says it will be the first
cable network to go interactive,
using an Interactive Channel oper-

GOURT

COURTROOM TELEVISION NETWORK

ating system and ChannelLink feu-
ture. The new service. expected this
fall, will offer interactive content
from Court TV and its Website.
“We will use this plattorm to offer
Court TV BackChannel. providing
supplemental information for view-
ers, including case sumniaries, bios
of major plavers. recent verdicls
and our programing schedule.” savs
John Maran. Court TV's vice presi-
dent of broadhand distribution. The
next-generation version of Interac-
tive Channel. expected out this fall,
butlds on original multimedia pro-
graming introduced m Colorado
Springs in third quarter 1996. The
advanced operating syvsient is
expected to include such features as
Internet programing. ¢-mail
extensive local and national pro-
araming.

Good news, bad news

Sources tell BROADCASTING & CABLE
that Nostalgia Television is changing
its name (0 Good TV. Officials at
Nostalgia say they are working on a
name change and plan 1o unveil iton
June 25, Nostalgia has lost nearly 2
million subs in the pust vear.

Chet to host

Sports personality Chet Coppock
will host a new series. Timeless
Momenis. on American Sports Clas-
sics. The weekly show will look
back on memorable moments in
sports history. American Sports
Classics launches July 9.

TCI, Washington Post swap
Subsidiaries of Tele-Communica-
tions Inc. and the Washington Post
Co. are swapping cable systems
encompassing roughly 103,000 sub-
scribers. General terms call tor TCI

www americanradiohistorv com

American Cable Holdings [T LP 10 !
give the Washinglon Post svsiems |
with about 62,000 customers in
Biloxi. Miss.; Moorhead. Minn_,
and several rural communities in
Oklahoma. In return. TClI American l
Cable will get svstems with about
41.000 customers in the North ]
Chicago suburbs of Hightund Park
Winnetha, Deerfield and Glencoe,
and California systems in
Burlingame and Union City. Finan-
cial tlerms were not disclosed, but
the swap helps TCI bolster key
Chicago-area cluster, which
includes a new-product luunch mar-
ket in Arlington Heights. |

Redirected service

Cox Communications Gainesville/
Ocala. Fla., plans to add Call Redi-
rect for customer service. The ser-
vice allows cable sysiens 10 auto-
maticallv transter a caller 10 a sec-
ond destination: For instance, it
moves a caller 1o a customer ser-
vice rep when a pav-per-view
MOVIC 1ransaclion receives i error
messuage. Call Redirect is part of
Symellect's Hole Tickel PPV
order-processing service. Cox’s
goals: to increase revenue lost 1o
unsuccessful PPV orders and to
clean up its subscriber database.
Instead of hearing a recorded mes-
sage, the caller will now go directly
o service rep, who will describe
the problem and auempt to resolve |
8 [

Two Charter, four systems

Two Charter Communications limit-
ed partnerships acquired tour cable
systems encompassing nearly 32,000
subscribers from two Cencom Part-
ners limited partnerships. Charter.,
which is poised to enter cable’s Top
1O MSO ranks. owes many ol its |
million—plus subscribers 10 the svs-
tems it acquired from Cencom. The
fatest acquisitions include systems in
North and South Carolina. The value |
of the transactions was not disclosed,

but based on the industry benchmark I
of $2.000 per sub, the deals would be [
worth around $100 million.

Direct mail adds buys,
study says | |

Cable operators are increasing buy
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| rates through direct mail, accord: 3
mg (o a Request alfiliate survey 5 D PEOPLE s cH0|cE
The company surveved 261
cable alfiliates. about 28% of the Top cable Shows
addressable subscr.her base.
Request says that (8% ol the Following are the top SO basic cable programs for the week of May 26-June 1.
respondents use dieet mail 1o | ranked by rating. Cable rating is coverage area rating within each basic cable
promote pay per view and that network’s universe: U.S. rating is of 97 million TV households.
those systems average 33% more HHs. Rating Cable
movie revenue per sub than do Program Network Time  [ET) 000} Cabe US. Shae
respondents whao o not use 1. NRSCRR/Mitler 500 TNN  Sun 12:00p 3,309 4B 34 13l
direct manl. Direct mail includes 2. Ruorats NICK  Sun 10:00a 3.072 HM 32 W40
both bill-stulters dad separate | 3. Rngry Beavers NICK  Sun 10:30a 2.885 4l 3.0 133
mailing. Reqguest savs s 3. Hey Rrnald NICk  Sun 1:00a 2.88t 41 3.0 131
research also shows that 78% of 5. Rugrats NICK Thu 7:30p 2563 37 26 69
the respondents us 2 PPV guides: ‘ 6. Secret World of Rlex Mack NICk Tue B:00p 254 36 26 6.2
the Al Day Movic Ticket con- 6. Rugrats NICK  Sat 10:00a 2509 36 26 12.2
cept s growmng. ard premiunms 8. Ruarats NICK  Tue 7:30p 240 35 25 b\M

[ receive high erades as marketing 8. Rugrats NICK Wed 7:30p 2445 35 25 6.3
material. 8. Secret World of Rlex Mack NICK Thu B:00p 2422 35 25 bl

1l. NHL/Colorado @ Detroit ESPN Mon 7:30p 2M4B 34 25 658
USA Latin America Il. Warld Champ. Wrestling TNT  Mon 900p 244 34 25 54
1. Heu Arnoid NICK Weg BOOp 2385 34 25 658

boosts subs 4. Rngry Beavers NICK Sat 10:308 2331 33 2M 115
USA Latin America has secured M. Rugrats NICK Mon 7:30p 23% 33 24 6.0
more than 325,000 subs in Chile 4. Hey Arnold NICK Mon 8:00p 2282 33 24 56
in deals with MSCs_and will 17. Tiny Toon Adventures NICK Sat 9308 2247 32 23 13
merease its subser her base in ‘ 17. Heu Amold NICK Sat 1:00a 2240 32 23 1.2
Argentina by more than a hall 19. World Champ. Wrestling TNT  Mon 755p 2213 31 23 S5
million subs by vear’s end. says 19. Movie: "The Three Lives of karen” USR  Wed 8:59p 2206 3.1 23 U9

- Mauricio Gerson, vice president. | |19, M, Sendak’s Little Bear NICK  Mob 9:00a 2497 31 23 97
USA Latin America. USA Latin 19. Blues Clues NICK Mon 9:30a 2164 31 23 9.0
America entered mito a lour-vear 19. Rugrats NICK  Sat 8:30a 243 3t 22 17
renewal agreemen with Chile's 2U. Raahh!!l Real Monsters NICK  Sun I:30a 2037 30 22 96
leading MSO. VTR, raising the 2. Rocko's Modern Life NICK  Sun 12:00p 2.077 30 21 89
hase by more than 325,000 subs. 24. Tiny Toon Adventures NICK Sat 9008 2076 30 21 107
The deal brings vituallv 100% 27. Bugrats NICK  Fri  7:30p 205 29 21 B3
penetration i that country. as 27. Llooney Tunes NICK Sun 9:00a 2001 29 21 98
the netwaork also i carried on | | 29. Doug NICK Wed 700p 1972 28 20 655
Mctropolis-Intercom there. With | | 29. Doug NICK Tue 7:00p 1,957 28 20 5y
s Argentine partrer. Productora | 1| 29, Are You Afraid of the Dark? NICK  Thu S5:00p 1855 28 20 71
FFederal. USA Latin America 29. Doug NICK Thu 7:00p 1844 28 2.0 656
entered a three-year agreement 29. Happy Days NICK Thu 9:00p 19339 28 20 Uy
with Mandeville Fartners that 29. Rugrats NICK Sat 7:30p 1930 28 20 59
covers provinees cluding 35. WWF Wrestling USA  Mon 757 1941 27 20 Uy
Buenos Anres, Sal a and 35. My Brother and Me NICK Sun 12:30p 1929 27 20 79
Misiones. All Mardeville’s cur- 1} 35 Rupert NICK  Mon 10:008 1927 27 20 78
rent and future svstems are 35. All That NICK Sat 8:30p 1892 27 20 652
included in the agreement. The 35. Kenan & Kel NICK Sat B8:00p 1,877 27 189 5y
company’s subser ber hase will 35. Movie: "Dances with Wolves” LIF Mon 7:30p 1823 27 19 u4sS
immediately imerease USA Latin Ul. Muovie: “Stephen King's Sleepwalkers TBS  Mon 8:05p 1.880 2.6 19 Uy
AMericit’s penetration i Ul. Rugrats NICK  ™on 8:30e 1855 26 19 9y
Argentina by 400000 subs. ris- ‘ Ul. Happy Daus NICK Tue 8:30p 1B34 26 19 u4?
ing o 300.000 by the end of yl. Are You Afraid of the Dark? NICK Wed 5:00p 1828 26 19 66
1997 1 the central region. USA ul. Secret Waorld of Alex Mack NICK Sun 6:30p 1.B07 26 19 S.¢2
Latin America has added Ul. Happy Daus NICK Thu B:30p 1,792 26 1.8 u3
100,000 subs fron. deals struck [ | u7. Wcw Wrestling TBS Sat 605 1790 25 18 6BMd
at the recent TEPAL conlerence u7. Doug NICk Fri 700p 1,781 25 1.8 58
m Caracas. The new subs are in | y7. J. Henson's Muppet Babies NICK  Mon 10:30a 1777 25 18 73
\'cncv/.tfelu. Colorr Ijiu and u7. Rocko's Modern Life NICK  Sat 12:00p 1751 25 1B 85
Dominican Republhic. Sources: Nielsen Media Aesearch. Turner Aesearch
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Gl develops telco gateway

Household box will handle analog and digital and service multiple TV

By Gien Dickson
eneral Instrument’s Next
l.evel Communications sub-

G sidiary huas developed a new

interface product that will atlow telco
customers o receive video, telephony
and data through one box.

The product, called the N3 Residen-
tial Gateway. is designed 10 work in
fiber-to-the-curb (FTTC) architectures.

such as the Next Level FTTC svstem |

being deploved by Nynex in communi-
ties around Boston. The household unit
will be able to receive both analog and
digital video signals and also will con-
vert digial signals 1o analog and send
them through exisling couxial cable for
viewing on multiple cable-ready televi-
5101 sCls.

The Residential Gatewav is based on
a modular architecture. Besides an

} Sherlock to retire from NBC

became chief financial officer of NBC |
Sports in 1979. 1
Sherlock moved to the engineering side in
1982, when he became executive vice presi-
dent of NBC's operations and technical ser-
vices division. In 1985 he was promoted to
president of the division, where he was
responsible for studio and broadcast opera- |
tions, engineering, sourcing, real estate and |
administrative services. He was appointed to |
I

Michael Sherlock, NBC executive vice presi-
dent of technology, will retire at the end of the
month. Sherlock, 60, says he is leaving the net-
work to spend more time with his family.

A 37-year NBC veteran, Sherlock has
been one of the network’s leaders in the
move o digital television technology. He is a
member of the executive board of the
Advanced TV Systems Committee in Wash-
ington and chairman of its Broadcasters’

Caucus, a position he will retain.

| “I've had the good fortune, after a long
career, to be in on the ground floor of a whole

MPEG bus for video signals and o 10-
hase T Ethernet port for data, the unit
will accommodate ptug-in cards for
Inernet access. analog tetephony and
ISDN. as well as additional MPEG
‘ cards to support multiple analog TVs.
“The idea in essence is to put a full-
featured MPEG set-top box in the
chlertainment center,
cost of putting onc on every sel in the
home.” savs Bill Weeks, Next Level's
vice president of technology. “You can
teverage the same box. put in an MPEG
decoder. modulate the signal as an RF
carrier and shove 1t around inside the
coaxial wiring. All vou need is a
remote control 1 signal upstream 1o
| the Residential Galeway.
Weeks savs the unit alse will be able

Smerlock leaving
after 37 years.

(@ General Instrument

and not bear the |

to display DTV signals. either b
passing through an MPEG trans-
port laver to the digital television
set or by adding a DTV decoder mod-
ule o the Gateway. General instrument
is considering digital interfiace proto-
cols such as FireWire 10 provide that
function. he adds. Supporting DTV on
multiple sets is trickier, and analog sets
may require additional full-featured
digital set-tops 1o convert DTV broad-
cast siguals for viewing, But Weeks
says that DTV isn't Next Level's top
concern n producing the Residential
Guleway: supporting multiple TV sels
oft one set-1op is.

“It may be the trick i trying 1o make
the business case closed for the
RBOCs.” he savs. “Otherwise, thev'll
spend $1.200 on set-tops. which is
more than the entire network will cost
per home.™ ]

his current position in 1993.
In April, Sherlock was awarded the NAB's
1997 Engineering Achievement Award, follow-

| new era of television,” says Sherlock. “I'm very heppy to | ing up on his 1984 Emmy for lifetime achievement in

watch it develop from the sidelines.”
{  Sherlock started his career at NBC in 1960 in TV
i network business affairs and become director of busi-
I ness administration before leaving the network: for a
four-year stint at Hertz Corp. as vice presidzant of
administration. He returned to NBC in 1977 as vice
president of business affairs and administraticn and

wilt be filled.

wwWw americanradiohistorv com

technology. He is an SMPTE fellow, a member of the
symposium committee of the International Television
Symposium and Technical Exhibition—Montreux and a
member of the technical advisory committee of the Muse-
um of Television & Radio.

NBC has not announced whether Sherlock’s position

—GD
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“You ask what is our aim? | an answer

inone word: [t is+ictory video.

Your aim is Need a short lead time?

getting rideo Vyvx it. International rout-

to just about anywhere. ing. Fail-safe connectivity

So is ours. Because Vyvx for a major event. Direct

means video — by what- fiber service to hundreds

ever route: Fiber or satel- of teleproduction firms. Or

lites Lands Sea; or=r national distribution of TV
. 5 § .

spots. Vyvx it. Vyvx it.

In transmitting video,

NEWS, SPORTS, SPECIAL EVENTS Vyvx it.
there is no single solu-

(TN S — ADVERISING DISTRIBUTION Whatever the situation,

. don’t concern yourself
So count on Vyvx to find

TELEPRODYCTION

with scheduling transpon-
the be:st solution for each

) ] ders, teleports, or local
situation. (ABLE ViDED

loops. Just remember one

Wihen you need an imme- SYNDICATION thing: Make one simple

ciate uplink. Vyvx it. phone call to Vyvx to get

Need the quality and your video where it needs

security of fiber-optic to go. Without blood,

transmission? Vyvx it. tears, toil, and sweat.

When it’s video, Vyvx it."

F'or more information contact us toll free at 1-883-vyvx it {898-9048) ex 116.

www.vyvxinfo.vyvx.com.

E I N T 2 N A T 1 v E Witliar

FIBER SATELLITE TELEPORT?
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'Rainbow taps DVCPRO
for Neighborhood News

Long Island cable services to add more video content

By Glen Dickson

ainbow Programming Holdings,

the programing division

Cablevision Systems, has pur-
chased Panasonic DVCPRO and DV
smalt-format component digital gear o
support news production at its Neigh-
borhood News 12 operations on Long
Istand. N.Y.

The order includes five DVCPRO
laptop cditors, five DVCPRO swdio
editing VTRs, and nine AG-EZIU DV-
format camcorders. The DVCPRO gear
has already been deployed by neighbor-
hood news units producing seven sepa-
rate news services for Hicksville, Plain-

view/Old Bethpage. Jericho. Bethpage. |

Syosset/Woodbury . the Massapequas,
and Farmingdale: an expansion o 12
services is scheduled by the end ol 1997,

According to Barry Romansky.
director ol Neighborhood News Devel-
opment, Rainbow purchased the
DVCPRO equipment as part of a for-
mat change in Neighborhood News
programing. The 24-hour services,

w hich have an estimated viewership ol

65,0000 are 30% video and 70% mulii-
mediaz within the next two months
those percentages will reverse.
“Originally. we had intended to
focus primarily on animation and still
video photography. but the project is

. D-5debut

Maxell has introduced a D-5 high-
definition video cassette to meet
the high-density recording needs of
the D-5 half-inch component digital
HD format, which has gained earty
favor as an HD recording source
since the introduction of Panason-
ic's D-5 HD processor. The tape
has an ultra-fine Ceramic Armor
Metal Particle coating for superior
magnetic energy, and a new calen- |
dering technology that smooths the
magnetic coating surface. The
Maxell HD cassettes are available
in recording times of 33 and 63 min- |
utes in M size, and 94 and 124 min-

utesin L size. \

L

of

Jechnology

evolving into a more traditional
news format that will be video-
dependent.” savs Romanski
who adds  that  the
DVCPRO gear was the
right price for a digital
acquisition format.
Rainbow also is hav-
ing an unnamed suppli-
cr develop a cus-
tomized digiwal file
server that will play
hack att of the Neighborhood News
content. including graphic hoards to
generate multimedia displays. Current-
lyv. multimedia content plays off a tem-
porary Amiga-hased solution. while
video is edited on DVCPRO. mastered
L onto analog Beta and then dubbed

editors.

Digital-S
camcorder

Hopes new unit will give
DVCPRQO competition

By Glen Dickson

VC introduced a new Digital-8

camceorder at the Infocomm show

in Los Angeles last week. bringing
its 4:2:2 compenent digital format into
the field acquisition market.

The new DY-700U three- thp cam-
corder will have a base price of
SI 1.999. including lens and viewfind-

That package comes with a lower-
ﬂl.ldc FlI]TI'I()I'I or Canon lens that
hroadeast users may want to upgrade.

Wl sell it without the Ic.ns so they
can put better glass on iL” says Dave
| Walton. J\f('m.ul\um" manager.

The camcorder will use I)I"ll.ll S
| half-inch metal particle tapes available
[ in lengths of 10, 34, 64 and 104 min-

www americanradiohistorv com

Cablevision's Neighborhood News 12 operations are using
Panasonic DVCPRO gear, including five AJ-LT75 laptop

down 1o §-VIIS tape for playback.
1S sort of a weird, convoluted sys-
tem.” Romanski savs. “We knew it
wisnt a long-term solution. but we
wianted 1o get the services up and run-
ning and start generating some adver-
tising revenue.” ]

JVC unveils e~

JVC's new Digital-S camcorder has
a base price of less than $12,000.

utes. Recordings can be monitored
through composite video vutput on the
DY-700U and edited on any Digital-S
editing svstem.

While Dhigitad-S has made inroads as
a studio format with big VTR sales 1o
Fox News Channel and Fox Sports
Net. not nuny stations have bought the
cameras for field acquisition. Walton
thinks the new H7-pound camceorder
will allow Digital-§ to compete in the
ENG market, where Panasonic’s
DVCPRO digital format has been suce-
cessful.

“It's an unbelievable price Tor a dig-
ttal camcorder. and iCs a big step up in
quality compared 10 Betawcam SP.” he
says, "We think it will be popular as an
ENG camera.” ]
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Jechnology-

Gutting Edge

By Gilen Dickson

EchoStar Internation-
al has won a contract
to provide digital set
top boxes to Spain's
DTS, the Telefonica

house PMcD, both cf
New York. teamed up
to create a new on-air
lock for wrBs(Tv) At-
lanta. Tape House

subsidiary that p
plans to launch
a DTH service in
Spain this Sep-
tember. Echo-
Star also will
license its pro-
prietary elec-

’p?Z/// p
‘--—""

tronic program
guide to DTS for
use with the receivers,
DTS has placed an ini
tial order of 100,000
set-tops for 1997; tha
value of the transaction
is more than $40 mil-
lion. DTS will use the
same Nagra-Kudelski
conditional access anc
Divicom compression
systems that EchoStar
uses in the U.S.

Acrodyne Communi-
cations has been
awarded three con-
tracts worth an aggre-
gate $1 million to man-
ufacture and install
high-power UHF te-
trode TV transmitters.
The Blue Bell, Pa.—
based company will
install 30kW common
amplification units at
both GRK Productions’
wGKU(Tv) Vanderbilt,
Mich., and Heritage
Media’'s wnNE-Tv Bur-
lington, Vt., during the
second quarter of fiscal
1997. Acrodyne alsc
will be upgrading the
transmitter system for
Xi'an in the People’s
Republic of China by
third quarter 1997; this
is the second contract
Acrodyne has won in
China.

Tape House Digital
and broadcast design

Tape House Digital and PMcD
coftaberated on WTBS's new Icok.

used CGl, 2-D, 3-D
animation and Inferno
and Flame composit-
ing along with live-ac-
tion footage to develop
the package of bump-
ers, promos and I0s.
which all emphasize
the word “Super” to
position wTBs as ‘“The
Superstation.” For the
“animating bed” back-
ground that appears
throughaut the pack-
age, PMcD and Tap=2
House placed an array
of trinkets, tools and
other elements on a
rotating Plexiglass sur-
face which was lit from
below ard shot on film
from overhead. The
footage was then
transferred in Tape
House's URSA Gold
suite and treated witn
color palettes to cap-
ture the look of an X-
ray machine.

wsBe-Tv Atlanta has
made gcod on its pre-
NAB shcpping plans
{BaC, March 24}, pur-
chasing a Quantel
Editbox 3020 nonlin-
ear editing system
with two hours of full
601 storage. The Cox
station also has
upgraded several of
its Picturebox still

stores and Paintbox
graphics systems.

Fujinon has devel-
oped a lightweight tele-
prompter that ENG
camera operators can
use to support news-
casters. The WP-16B-
04A unit, designed as
a peripheral for porta-
ble camera lenses, has
a six-inch LCD and a
built-in image memory
that can store up to 22
pages of text {44
pages in low-resolution
mode), which equates
to approximately six
minutes of speech.
The teleprompter can
be controlled remotely
by infrared or cable
and has multiple choic-
es for manuscript dis-
play, including instant
input from a personal
computer or hand-held

television camera. An

Fu;mon s new LCD
teleprompter is designed
for portable cameras.

optional half-mirror can
be attached to unit for
operation similar to
that of a studio
teleprompter.

The SPACECON-
NECTION, North Hol-
lywood, Calif., has ac- |
quired a full-time,
broadcast-quality
MPEG-2 compressed
video channel be-
tween the U.S. and
Asia on the TDRSS 5
satellite. The capacity
reseller plans to use
the link to provide
turn-around services
from U.S. domestic
satellites to Asia.
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Onlise News

CNN, Oracle team for
personalized online news

Custom News will draw from huge print, broadcast database

By Rickard Tedesce

oving further into the
realm of new-media
news delivery, Time

Warner’s CNN launched a
personalized online news ser-
vice in cooperation with Ora-
cle Corp. last week.

CNN Custom News (cnn.
com/customnews) permits PC
users 1o customize news con-
tent accessed from a menu of
subject areas, including U.S.
and world news, business,
sports, lifestyle, show busi-
ness, science and technology.
Users can specify areas of

interest from a list of more
than 300 categories.

A CNN News Stream fea-
ture can be programed to pro-
vide breaking news on a range
of topics in a scrolling ticker
across the PC screen. Another
feature, On-Target, permits
users to follow predefined
topics or go beyond those top-
ics and access material from
the CNN Custom News data-
base.

In addition to drawing on
CNN's news reporting re-
sources and those of its broad-
cast aftiliates, the service uses

PointCast puts out version 2.0

PointCast Inc. has issued a beta version of PointCast Network 2.0
designed to streamline the service for corporate users and make it
more accessible to would-be Webcasters.

l pushed in a range of information areas from a variety of sources.—RT

The latest version of PointCast is a 32-bit application, upgraded
from 16 bits, which features faster download time. The new iteration
also includes PointCast Connections, an open-standards program that
enables any Webcaster to provide content for broadcast to PCs on the
service. Thus far, more than 3,000 Wehcasters have added their con-
tent to the service.

“We are delighted to introduce our next-generation service, which
delivers the tremendous innovatiens in the areas of performance, con-
trol and managed openness that our corporate customers have been
asking for,” says Chris Hassett, PointCast chairman.

The new, improved PointCast integrates with Microsoft Internet
Expiorer and enables corporations to screen information more easily to
receive or delete info from specific sources. A company can readily
screen out prometional content from a competitor, for example.

PointCast Network Version 2.0 is now available for free download
from the company's Website (www.pointcast.com).

When it was introduced last year, PointCast was the first service of its
kind that enabled “pushing” of content, in a broadcast manner, to the
end user. PC users can personalize the sort of content they want to have

52

@Y

Ccus

news

CNN.cum/CuslomNew-s

CNN and Oracie are creafing 8 massive news database.

more than 100 newspapers,
magazines and other news
sources.

The venture heightens
CNN's already high profile in
the online news business with
another ad-driven news ser-
vice. PC users can specify
everything from stocks and
sports teams they want to fol-
low to weather reports they
regularly want to receive on
particular cities. Prospective
users can either prescribe con-
tent according to pie charts
that divvy up areas of content
to be received or. in a process
that takes 10-20 minutes,
detail exactly what types of
information they want to
receive in each category.

“Every day we are con-
tfronted with more news and
information than we can han-
dle. CNN Custom News will
ensure that Internet users are
not overwhelmed by this
information. Instead. they can
get up-to-the-minute news
relevant to their interests in a
concise format,” says CNN
founder and Time Warner

i © 4=
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Vice Chairman Ted Turner.

The new service also estab-
lishes a partnership between
CNN and Internet technology
leader Oracle Corp. Lawrence
Ellison, Oracle chairman,
joined Turner in introducing
the service at the Comdex
computer trade show in
Atlanta. Oracle’s Web Appli-
cation Server is being used to
enable delivery of content in
real time, permitting con-
struction of the personalized
news pages that constitute the
service and delivering the
content selected.

Scott Woelfel, vice presi-
dent and editor-in-chief of
CNN Interactive, says the
main idea is to speed up get-
ting news online that is rele-
vant to the average user. "All
the work that’s been done to
make the material available is
there for you in advance on the
server side,” he says. “It’ll
simply speed up the process in
terms of the time you spend
online.”

Woelfel does not see the
new product as competition for
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“push™ information servies such as
PointCast, which CNN currently
supplies with content. CMN Custom
News is intended to cc mplement
CNN.com. the Cable News Net-
work’s primary Website and CNN
Plus. a section of the mzin Website
that offers transcripts of CNN pro-
graming, Shockwave-based games,
Java-based crossword puzzles and
chat sessions.

And clearly. CNN i; thinking
aboul its competitive position in the
Internet marketplace. “*When you
take the three together,” says Woel-
fel. I think it’s stronge than any-
thing that’s out there righ t now.”

The new service essentially
establishes one more on ine beach-
head for the CNN branc in a Web
environment increasingly crowded
with news sites, and an environment
that fairly screams for ctreamlined

Telemedia

' Nick launches Website,

{ each of the series. Related site Nick at Nite has been in oper-

redoes AQOL area

Nickelodeon jumped onto the Internet with characteristic flair
last week, introducing a new site to extend its brand and
engage its young audience, and recasting its area on AOL.
The new site, Nick.com, contains information about 15
Nickelodeon series in a Nick TV area that includes scheduling

information, & watch-and-win game and theme music from
Nickelodean 's Big Help Web gege
promates social invalvemeriL

ation for some time.

Sound plays a big part on the Nick site to engage users, according to Scott Webb, senior wice president of
Nickelodeon Media Works, who says the site is intended as an “intuitive” online experience. Nick is aiming
at content that will hold some allure for users ages 6 to 12.

The most engaging area is Juicy, which reproduces content sent in by kids, including cartoons that
are then animated by Nick Media Works staffers; diaries (with names changed); photos, and the “'zines"”
that site users themselves compose. A game area offers a virtual 3-D tour 9f Nickeodeon Studios in Dr-
lando, and a trivia quiz that tests general knowledge as well as knowledge about Nick on-air series.

Also on the site is The Big Help, an area that offers kids structure and encouragement to volunteer for
or initiate their own community projects.

The ad-supported redesign includes games, comic strips and a message boa-d, and generally has
less text and more pictures than it presented before.—RT

information access.

[iterset Rating:

Sony soars, Heaven’s Gate

flashes in Web ratings

The Station’s debut at'racts women, poll finds

ony's online status rose
Swith the debut of The
Station, and Heaven's
Gate exploded with a srief,
bright blip, according to the
latest Web ratings fromn PC
Meter in March and Apr.l.
The Station, featuring inter-
active versions of Jeop ardy!
and Wheel of Fortune, w s the
fifth-ranked site, with a 4 § rat-
ing. in the April rankings in PC
Meter’s news/informetion/
entertainment category The
site tied for seventh at 4.2 with
Warner Bros. Online during
March. Based on Sony’s
research, 45% of that cnline
audience were women. " 3ame
shows tend to be attract ve 1o
that demographic.” says
Steven Yee, vice president of
marketing for Sony Online
Ventures.
The April and March Web
ratings, based on percertages

of home Internet users access-
ing World Wide Web sites,
were obtained from various
sources by BROADCASTING &
CaBLE. PC Meter has declined
to release its numbers pub-
licly. but confirmed the March
and April ratings.

The Heaven's Gate site

scored a 2.7, in the top 15 of

sites, for the news/info/enter-
tainment category during

March before dropping out of

sight in April. lts brief popu-
larity was driven by the mass
suicide of the Hale-Bopp cult
that month.

Otherwise, the rankings re-
mained consistent with the last
published results PC Meter
provided, in January. Top-
ranked sites remained ZDNet
and Pathfinder. which traded
places in March and April.
Pathfinder hit an 8.4 in March,
dropping to 6.9 in April.
ZDNet hit an 8.1 in March. It

Broadcasting & Cable .une 91997

fell off to 7.7 but was still the
number-one site in April.
Disney drove to third place
in March with a 5.6 rating, then
dipped to fourth with 4.6 in
April. The volatility of the sea-
son presumably pushed The
Weather Channel to fourth in
the March rankings with a 4.9
cfore it dropped back to sixth

S
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Heaver 's Gale's Weba™g
rode in and ou® of lnfe-aet
ra:ings like a comed.

with 4.4 in April.

ESPN SportsZone hit a 4.3
as the sixth-ranked site in
March, scoring 3.9 in the
eighth spot for April. Sports-
Lire, sparked by the March
Madness of the NCAA Bas-

October.—RT

Koplar moves toward INTV fest

Koplar Interactive Systems plans to conduct a limited test of a prap-i-
etary interactive TV system in St. Louis this fall.

The test involves a “veil” of binary code transmitted in the visual por-
tion of the TV signal, based on patented technoloJy Koplar purchasad
from 151 Portland. kpLr-1v St. Louis is Set to partic pate in an experiment
that will involve a range of applications, according to Ted Koplar, presi-
dent of parent company Koplar Communications. “We kncw the system
works. It's a matter of applications at this point,” Koplar says.

The technology uses a small box attacaed to the TV set that pro-
duces decoded text on screen and receives signals through a universal
remote. The remote also will address a box attached to a user's ele-
phone for transactional applications.

Koplar is lining up content partners for the test, tentatively slated for

www.americanradiohistorv.com
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Telemedia

ketball Championships. hit a
3.3 in the 12th spot in March,
tollowed by a 2.3 in April.
CNN ranked ninth in March
with a 4.2 and maintained the
same spot in April with a 3.7,
MSNBC was close behind
with a 4.0 in March, scoring a
3.6 in April. AudioNet. which
features a mix of news. sports
and entertainment content
from radio stations around the
country. ranked in the top 15
both months. with a 2.5 in
March and a 2.0 in April.
MTV. which has been in
and out of the top PC Melter
rankings, scored a 1.9 rating in
April. ™

WebTV last week offered a program for enline con-
tent developers.

The start-up Internet TV service trumpeted a group
of more than 30 developers as charter subscribers to
its $750 annual WebTV PrimeTime for Developers.
That group, which includes Colossal Pictures, Zentropy
Interactive and Silicon Reef, bought into a program of
technical documentation, style guides and interface
simulators for Macintosh and Windows-based PCs
from the WebTV network developer evangelism group.

“To do appropriate design for the TV audience,
we're taking into consideration these interfaces. Part of
PrimeTime [for Developers] is to show designers how to
design so that each click provides increased content
value,” said John Lee, WebTV corporate “evangelist.”
' Most of the design community is not familiar with the
intricacies of TV design, according to Lee, whose pro-

L

'_WebTV puts developers in PrimeTime

gram is aimed at all developers creating for the Web—
not just those representing potential partners for WebTV.
But two of the charter subscribers represent significant
potential partners. Colossal Pictures’ client list includes
Disney, Nickelodeon and MTV, and Zentropy does
design work for Rysher Entertainment and MGM/UA.

But one overarching objective—corraling couch
potatoes on Websites—was endorsed by John Barn-
hill, president of Silicon Reef, who called PrimeTime
“a valuable opportunity for any company that believes
in strengthening the Internet by attracting the televi-
sion audience.”

At this point, PrimeTime for Developers represents
an ancillary business opportunity for WebTV, which
incidentally aims to sell 100,000 of its set-top boxes
while promoting the TV box as a point of 'Net conver-
gence.—RT

Universal Studios
online, with Attitude
Universal Studios Online plans
10 breathe new online life into
Rocky and Bultwinkle, among
other properties. when it
launches a new children’s site
this fall. The as-yet-unnamed
site. to be created in coopera-
tion with Attitude Network.
will present interactive enter-
tainment and educational expe-
riences based on a number of
Universal properties. That list
includes the currently popular
Hercules: The Legendary Joir-
nevs. Crash Bandicoot and
Xena: Warrior Princess. as
well as such animation proper-
ties as The Land Before Time,
Woody Woodpecker, Beet-
hoven and Chilly Willy and the
aforementioned moose and
squirrel. Lisa Crane. VP of
marketing for the Universal
Studios New Media Group.
says it will be an “evolving.
flowing site,” with content that
1s refreshed regularly, “"What
we e doing is leveraging the
resources throughout Universal
Studios that apply to children,”
Crane says.

Happy Puppy

Attitude Network. which runs
the popular Happy Puppy
game-sampling Website. is
helping Universal develop
activities for the site. The net-
work will handle advertising

54

sales for Happy Puppy and the
new children’s site. An ad pro-
gram is being created by the
two companies to exploit the
properties to be featured on the
new site for sponsorships and
advertising.

Mediadome intros
willisville community
Mediadome unveiled a preview
of a new interactive entertain-
ment and communications enti-
ty on its site last week
{www.mediadome. com).
Dubbed “willisville.” the
ontine community was created
by Allee Willis and Prudence
Fenton. Visitors to Mediadome
will get acquainted with 19 off-

beat fictional residents and take
Quicktime VR tours of the styl-
ized cul-de-sac where they live
and work. Visitors move
through different story lines
and define their own “routes™
so that no two visits are alike. In
addition to perusing 200 pages
of content. users are invited to
participate in a “cocktail téte-a-
1éte” with willisville characters
and special celebrity guests this
Thursday from 5:30-6:30 p.m.
PT. In another live event.
author Pamela Des Barres plays
host to a chat session. Visitors
can also play a Shockwave
game with the object of “catch-
ing” food objects embedded in
Jello molds.

Willis is perhaps best known
for writing *I'll Be There for
You.” the theme song of the
Friends sitcom. Original music
by Willis is also part of the
willisville scene. Fenton creat-
ed Pee-Wee's Plavhouse.
worked on MTV's Liguid
Television and “discovered’
Beavis and Butt-head. A “slide
show™ of artwork by the
willisville characters. in the
style of Pee-Wee's Pluvhouse.
also will be available online.

Willisville is the latest—and
least detinable—"Webisode™
from Mediadome. which has
previously presented multifac-
cted experiences about the
Titanic and "Austin Powers.”

MSN field trials

Microsoft Network began field trials of 56 kb/s
modems in Seattle, with plans to expand the trials to
Los Angeles, San Francisco, Chicago, Dallas, New
York and Washington. MSN members will not be
charged a premium for the higher-speed access to
the service, which could be expanded to include the
entire U.S. by year's end. The higher-speed analog
modem technology is being implemented through

UUNet Technologies.

PCS Sprints across U.S. markets

Sprint PCS services are now available in 42 U.S. mar-
kets. Service was introduced during the past month
in New York; Dallas~Fort Worth and San Antanio,
Tex.; Indianapolis; Tucson, Ariz.; New Orleans;
Nashville; Omaha and Lincoln, Neb.; Toledo, Ohio,
and communities in Orange County, Calif.

Rush to judgment

The ABC News.com Web page ran a headline that had
Timothy McVeigh convicted on all counts an hour

Gl invades Ecuador

General instrument launched high-speed Internet
access service with TV Cable Ecuador last week. The

| first service of its kind in Latin America is being
offered through GI's Nextl.evel Satellite Data Net-

| works Group using one-way Surfboard modems. TV
Cable Ecuador passes 100,000 households in
Guyaquil and Quito, the two Ecuadoran cities where
the service is now available.

before the verdicts were read Monday in the Oklahoma
City bombing case. ABC spokeswoman Eileen Murphy
said from New York that the network had spotted the
mistake before anyone noticed it and corrected it
immediately. Like most major news organizations, the
network had prepared material for verdicts of guilt and
innocence. The information was posted for editing, but
ended up on the server prematurely. ABC corrected the
problem within 30 minutes.—AT

www.americanradiohistorv.com
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See last puge of classifieds for rates and other information

HELP WANTED NEWS

RADIO - f— . —
HELP WANTED MANAGEMENT WCBS Newsradio 88 CurmrentVicePresident/General
. ‘ — New York’s leader in radio news Monager of Six Staﬁon g[oup
i ; is looking for the best | . .
We are a fast growing small/medium market located in the Midwest. We
radio group in need of a General Manager for our . 3 | . .
Central lowa Combo. We are 100king for a leader STAFF REPORTER: started five years ago with a
with a proven track record i1 Radio Management. Creative use of tape ani ahility to stand alone AM. Young,
You have a strong affimity for programming but “tell a story” are musts, aggressive and ready to take
are sales and bottom line dnve with strong peo- .
ple skills and promational flir. If interested in this STAEF NEWSWRITER/ on new challenges in same
opportunity send your resi me in confidence to "D . ' capacity. ! value and respect
Box 01156 EOE. PRODUCER:

goodpeople and have always
worked to create a Team
Philosophy. Please respond to

Box 01056 EOE.

Must have excellent writing skills and
General Manager/General Sales Manager for solid news judgement.
Class C FM radio. Two lov: power TV stations
| and Cable Advertising Inser ion Business located

in Sun Valley. Idaho. This is a great opportunity
for the hands on sales ori:nted candidate who
wants to live and work in the thriling Sawtooth

Must be willing to work
nights and weekends.

Mountains. Resume to KSII Media Group. PO Send tape and resume to:
Box 1568. Sun Valley. |daho 83353. EOE Tony Gatto, Assistant Director,
[ Nx*ésse;nd Prosrsmn‘;ll;ns, Bill Fowler, former Park Group head. seeks
- Newsradio 88, GM's chair. or sweat equity position. Florida.
HELP WANT::D SALES 51 West 52nd Street, NY, NY 10019 | Southeast or elsewhere. Guarantee cash-flow for

your property. Let's talk 407-876-2021.

o WCBS
Dlrecio r NEWSRADIO 88

Equal Opportunity Employer M/F 1
Of sa Ie | | SEEKING REPRESENTATION

ne of the natian’s pri:miere radio graups
Chancellor Broadcosting, has an apening in
| Cincinnati at its top rated i-statian cluster. We

Director, News Staffing &
Jmlmstruhon l"’"GH

also carry Cincinnoti Bengal play x play! Our Narianal Public Rodio seeks a top level manoger o be PROFILE
aggressive, professional local staff is perfoming at responsible for recruitment, selection, manogement,
nearly triple the market grc wth rate. This career and coreer development functians within the News
opportunity can be filled by someone with @ Division. Ir&cumbem wi;l play lead role Ll‘lledﬁov:bn?g |4 C E LE BRI I '
successful track record in the following areas ochieving diversity goals, serve as roubleshooter for
) problems in work environment, and serve as odvisor to P SYC H o LO G I S T
. |G°°|t°"°'"me " ' [nonuggrs on 1;p‘e;sonnel i.sn:'es. M'i:imum 10 ¥ear; Seeking
¢ Inventory man agemen |ournalism with / years In ews Manogement an
* Team developinent demonstrated sensitivity to diversity issues required. PROFESSIONAL
o Sports marketing Human resources fraining and experience a plus. Send REPRESENTATION

« Clients/siaff p oblem solving cover letter stafing salory requirements and resume fo:

Live and prosper in a beautiful market. National Public Radio  Human Resources Dept. For Syndication
#840 # 635 Mossachuserts Ave., NW « Washington, “Call-In”
Contai t: BC» 200013753 Radio Show
John Rowm, ©  NPRs onEgee On The
WUBE A/F, WY'3Y, WBOB, N@lnl!! s on .
625 Eden Park Drive, Suite 1050, SIRG  Opportunity Emplayer New American
Phenomenon

Cincinnati, O4 45202
{IFyou refer the candidate we hire, you'll earn

[ a substantial reward Call 513-721-1050) EOE

'SITUATIONS WANTED MANAGEMENT Road Rage

EXCLUSIVE Qoﬂ‘*‘a-

#1 RATED FORMAT i s ot
Stability. Employer integrity. Market leaders. \ s H‘l N
Job features our Midwest small market group's o . ¢
management enjoy. We tre in the procgess of This is what | bring to "“' table as a Dean DL\O( Ro\f
growing and are recruiting talented people for [UEUETIS @ @R ETIIET T Il (aT1]:] \0\‘&‘“
new SM/GM opportunities within our company. or station. Ha“\s, ‘ ons
Account executives and -ales managers-make ublic Relat
your move up! If small-mirket sales is your #1 T 55‘78
strength. fax resume to Robert B. Mahaffey. I.-m_all.ldd_lur_mj.n 2\5 850-
Mahaffey Enterprises. Inc @ 417-883-9096 or Write: P.OD. Box

call B00-725-9180. All repli¢ s confidential. EQE.
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TELEVISION

HELP WANTED MANAGEMENT

Western New York Public Broadcasting
(WNYPB), licensee of WNED TV/AM/FM
s and WNEQ-TV in Buffalo

N and WNJA-FM in
w&‘}%-w Jam_esl?wn, sceks
WNJAFM applications for the post of
President and  Chiefl
Executive Officer. The President and
CEQ reports to a 36 member board of
directors and is responsible for leading,
directing and evalualing overall planning
and management of administrative,
programmatic, educational, technical,
development and exliernal relations
aclivities. WNYPB has an 85 member
staff, a $ 10 million annual budget and
over 66,000 members. lis radio-
television stations serve the 6th largest
TV market in N. America, including
Buffalo, NY and Toronto, Canada. WNED-
TV produces the “Mark Russell Comedy
Specials” and co-produces “Reading
Rainbow” for PBS.

The ideal candidate will have: a
minimum of a Bachelor’s Degree in
relevant academic discipline; at least
ten ycars of successful senior
management experience; demonstrated
experience with, and understanding of.
public broadcasting: exceptional oral,
written, analytical, administrative,
financial planning, fund raising and
interpersecnal skills; the ability to define,
communicate and implement a
corporate vision: an understanding of

[ PRESIDENT & CHIEF EXECUTIVE OFFICER
WESTERN NEW YORK PUBLIC BROADCASTING

relevant FCC policies and regulations
and new lechnologies; a commitment to
EEO/AA: the intellectuatl and physical
vigor and administrative versatility
required for successlul and dynamic
teadership of a complex international
telecommunications  entity; and
appreciation of, and interest in, working
in Western Ncw York.

The deadline for receipt of applications
is July 11, 1997. Applications must
inctude ) a narrative letter describing
how training and experience directly
relate to the outlined job responsibilities
and qualifications; 2) a detailed
professional resume; and 3) the names,
addresses and telephone numbers of
no less than five references who can
attest to the applicant’s suitability for
this teadership post.

Attractive and compelitive salary and
fringe benefits, commensurate with
professional qualifications, training
and experience.

Applications should be directed to:

Ronald C. Bornstein
W Bornstein & Associates

1524 East Crown Ridge

Way

Tucson, AZ 85737

WRNN-TV is Growing Again!
If you have over 10 years experience manag-
ing the Operations, Traffic, Engineering
Departments for a {arge station this may be
the opportunity for you.

WRNN-TV with 24 hours of news, talk and
interactivity covering 2,500,000 homes in the

Mdbridl Slwrd DENFEM

New York ADI Station Manager Wanted

Respond via fax or mail {no phone calls please]:
WRNN-TV, 62 Southfield Ave, Stamford, CT 06902 » fax 203-353-9103

New York ADI seeks a Station Manager for
one of the fastest growing news operations
in the United States.

Reporting to the General Manager, the
position offers tremendous growth potential
for an experienced hand willing to really dig in.

Fax vour classified ad to
Broadcasting & Cable
(212) 206-8327

General Managers/General Sales Managers: A
new broadcasl company is looking for managers
seeking an excellent position for their fulure. We
are looking for the right managers for small
market television stations, and to find the best we
are offering an equity position. f you are looking
for your first position and you have a solid track
record, or if you've managed a station and you're
ready for a piece of your future, then we'd like to
hear from you. EOE. Send a resume and a list of
references to Box 01150.

wWwWw americanradiohistorv com

Station Manager. KUHT-TV, Houston, Texas.
KUHT. Houston Public Television 1s currently ac
cepting applications for the posiion of Station
Manager. This position reports to the CEO and
General Manager and administers the following
departments: Programming. Broadcast Produc
tion. Communications. Member Services. Market
ing and Community Education and Outreach
This 15 a senior management position that helps
develop broadcast. outreach and fund raising
policy and determines overall strategy and phi
losophy of broadcast programming. production
outreach and development for KUHT. Salary
range is compelitive and will be commensurate
with background and experience. Quaificalions
BA in communications. journalism or a related
field. MA desirable. Ten years proven expenence
as a professional in the field of communications
required. Six years broadcast television man
agement @xpenence and five years wideo produc
tion. programming or development expenence re
quired. Excellent written and oral communication
skills a must. Send resume and a hist of five {5) pro
fessional references postmarked by June 30
1997 to: Ms. Flor Garcia. KUHT-TV. 4513 Cullen
Boulevard. Houston. TX 77004. KUHT 1s licensed
to the University of Houston System and 15 an
Equal Opportunity Employer. Women and multi
cultural candidates encouraged to apply. No
phone calls please.

Russian Adventure! Television General or Sia
tion Managers. or Broadcast Financial or Busi
ness Managers needed for two week mimmum
consulting assignments in Russia. Internews’
non-profit media development corporation seeks
individuals willing to share their experience with
independently owned and operated TV stations
on-site throughout Russia. Two person teams will
assess station operations. financial systems. bus:
ness plans. and make recommendations o m
prove viability of stations. Airfare. hotel related ex
penses. plus an honoranum paid by “Internews
Language translation provided. Project 1s
planned for late September or early October
1997. Inquiries should be sent by 6 20 preferably
via e-mail to Meg Gaydosik at <Mgaydosik@Com
puserve.com> or via FAX to 907-479-5106 ind
viduals with 100+ market expernience are strongly
encouraged to respond. EQOE

~ HELP WANTED SALES
VICE PRESIDENT of

SALES/MARKETING

Newsmaker Svatems a leadmg parta
the TV news and broadcast video
mdustiy s lookimg tor abigh

ual to put our fast-paced

m tront

The Viee President o

report dneetly o the Presida
charge of all lacets o

suceesstul candicdate should have
cexperience i the mdustiy as well as s
ground i cither sales o

degree s preterred Excellent verbal and win
wen communicaton shalls I |
strong computer probiacncy senuned |
send resumes o

Jloanne Mead, Human Resources

MewsMaker Systems, Inc.
28720 Roadside Dirive, Suite 301
Agoura Hills, CA 91301

- June 91997 Broadcasting & Cable
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KDFW DALLAS-FORT WORTH
General Saleg Manager

KDFW, the Fox O8O in Dallas/
Fort Worth, and KDFI are
seeking a dynamic, professional
individual to lead its sales efforts.
This is the perfect >pportunity for
a person who neels to win.
College degree and minimum 5
years experience i1 both local
and national sales with previous
sales management a must.
Individual must understand
ratings and how to manage
information. Must convey ideas
wall, both written and verbal.
Communication ard motivational
skills necessary.

Send Resumes only, to:
Human Resources Manager
400 N. Gniffin Stre:at

Dallas, Texas 75222
EOE/M/F/DIV

\__.w >

Fromssim=

Communications Zorporation

Frontline Commupnieations has a position
available for a full time Sales Fugineer,
Frontine manufactures sehicles for the
hroadeast indusiry ineluding SN trucks amd
ENG vans, Suceessful vandidate will have
broadeast experience, markheting experienee is
at plias. he highly motivated. enthusiastic. and
custonter seniee oriented. Position is hased in
Clearwater FL and requires oceasional travel,
Ferward resume and salany requirenients to;
Frontdine Communicativas, "0, Box 21735,
Pincllas Park. FL 337800 Frondline offers
cowmpetitive salany health and dewtal insuranee,

(l\tl‘l-h.c'lr. _/

Account Executive. Paramount station in Wash-
ington, DC needs sales p ofessional to service ex-
isting clients, develop new adveriisers and max-
imize local revenue. |jeal candidate: detail-
oriented, highly motivated team player with 2-3
years experience, great iegotiating and listening
skills and knowledje of Nielsen and
Scarborough. Come to wark for a great company.
Resume and cover letter to Local Sales Man-
ager, UPN20/WDCA, PC Box 9662, Washington,
DC 20016. Fax 301-654-5209. Equal Opportunity
Employer.

Regional Sales Agent - Immediate opening. | Sales Account Executive: Public TV station

broadcasting's oldest promotion company. TV,
Radio sales management experience necessary.
Travel is required. Draw against generous com-
mission. Six figure potential. Independent con-
tractor, no relocation required. Resume and re-
cent picture to: Office Manager., CCA, PO Box
151, Westport, CT 06881.

Tratfic Manager. Looking for a team player with
knowledge of TV sales to manage a group of Traf-
fic pro's. Minimum five years TV Traffic experi-
ence. Prior management supervision preferred.
IBM System AS400. Enterprise Systems experi-
ence and broad computer knowledge a plus.
Send resume to: Human Resources Manager.
WYFF-TV, PO Box 788. Greenville, SC 29602.
WYFF-TV is an Equal Opportunity Employer.

Traffic Coordinator: TV station in NY area seek-
ing a log editor. Job description: Edit and pro-
duce FCC broadcast logs. enter contracts. rotate
commercial spots. enter copy instructions. main-
tain tape inventory. Overtime required. Please
send resume: WXTV-Univision 41, Meadowlands
Parkway, Secaucus, NJ 07094, Atin: Traffic Mgr.
No calls. Equal Cpportunity Employer.

Local Sales Manager. KEYE TV 42, the #1 sign-
on/off CBS affiliate in beoming Austin. Texas is
seeking a Local Sales Manager to direct the daily
activities of an experienced local sales team.
Knowledge of Texas agencies and the Austin
market a plus. Prefer working knowledge of
Buyer's File research, Columbine, DataTracker,
Market Manager and TV Works. Local sales
management experience in television is required.
Additionally, the ideal candidate must have ability
to increase core business rates and shares
through innovative proposals. promotions and
packaging. Must also have ability to accept and im-
plement a goal management philosophy. Sofid
knowledge of ratings and research is essential. If
you meet or exceed the above qualifications and
expectations. please send a letter and a resume
that communicates as clearly as possible why
you are the best candidate for this position to:
Larry Landaker. General Sales Manager. KEYE
TV, 10700 Metric Boulevard, Austin, TX 78758,
Fax 512-832-7533. E-mail:
landaker@k-eyetv.com Granite Broadcasting/
KEYE 42 TV is an Equal Opportunity Employer.
Absolutety no phone calls, please.

Sales Marketing Director. KTVD UPN20/Denver
seeks full-time Sales Marketing Director. The
ideal candidate’s background should include
radioflelevision sales and promotion experience.
minimum 2 years, with an emphasis on vendor.
co-op. Crealive writing, production and an ar
background is also required. Send resume to
Personnel. PO Box 6522, Englewood, CO
80115-6522, or fax to 303-790-4633. No phone
calls. EOE. M/F.

Local Sales Manager. The #1 WB affiliate in the
country. WNOL-TV, in New Orleans, is seeking a
Local Sales Manager with a passion to win and
the ability to lead and inspire. Candidate must
have strong leadership and negotiating skills. in-
ventory management. knowledge of
Scarborough. BMP, and CMR. Independent
sales background is a must. If you possess what
it takes to lead this team to the next level, then
we want to hear from you. Send resume to A.
Oliva. WNOL-TV, 1661 Canal Street. New Or-
leans, LA 70112-2862. Deadline: June 20, 1997.
No phone calls. EQCE.

Broadcasting & Cable June 9 1997
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seeks aggressive, self-starter to develop corpo-
rate support for productions and underwriting.
Must have extensive professional experience in
fundraising and/or media sales. NYC based.
Salary. commission. benefits. Send resumes to
Lisa Rosas. WLIW21. 1790 Broadway. 16th
Floor, New York. NY 10019. EOE/AA

Sales-Account Executive. Great opportunity to
join the LIN Television team! WBNE-The WB af-
filiate in Hartford/New Haven. seeks high energy
Account Executive with proven television sales
success. Knowledge of TVScan and value-added
programs helpful. enthusiasm and aggressive-
ness vital. Please send resume to Greg Bendin,
General Manager, WBNE. 8 Elm Street. New
Haven. CT 06510. Fax 203-782-5995. LIN Tele-
vision is an EQE. M/F/D/V.

Sales Manager for beautiful Colorado Mountain
college community. Excellent growth in county.
Experienced sales manager comfortable with
local selling and promotions. Excellent facility
with modern equipment. Fax resume and in-
quiries to 970-641-3300

WOWT, the NBC affiliate in Cmaha, NE is
searching for an experienced. high-energy Gen-
eral Sales Manager to provide sales leadership
to the market's ratings leader. Candidates mus:
demonstrate strong skills in 1) Sales planning/
management. 2) Inventory control/pricing, 3) Re-
venue/expense budgeting. 4) New business
strategies. 5) Effective rep relations. 6) In-
terpersonal and interdepartmental communica-
tions and 7} Account Executive development and
motivation. Three to five years television General
Sales Manager experience with both national and
local sales experience is preferred. Verifiable
strong leadership skills a must. Strengths in
presentation and research required. Computer pro-
ficiency including Excet spreadsheet is desired.
No phone calls please. Fill out application at o~
send resume to: WOWT. Human Resources.
3501 Farnam Street. Omaha. NE 68131-3358.
Resumes may also be faxed to 402-233-7885 or
e-mail: gailw@wowt.com EQE.

Local Sales Manager: Local Sales Manager s
sought by ABC's premier affiliate in top 50
markets. KOAT. Albuquerque. a Pulitzer Broad-
casling Station. Documented success with de-
velopmental projects. employing Marshall,
TVScan and Eckstein/Summers resources is im-
portant. Strong communication, administrative
and computer skills are essential. Market-leading
team needs challenge from proven leader. Grow-
ing. lifestyle market. Resumes: Tom Van-
Benschoten/GSM. KOAT-TV. PO Box 25982.
Albuquerque. NM 87125, KCAT-TV is an "Equal

KDLT-TV, Sioux Falls NBC affiliate, seeks an
experienced Account Executive to handle estab-
lished list. Ideal candidate will have a minimum of
one year outside sales experience. media pre-
ferred. be computer literate. and have a pro-
fessional business demeanor. No walk ins or
phone calls please. Please send resume/

| reterences to. KDLT-TV. Michael Cornette, Gen-

eral Sales Manager. 3600 S. Westport Avenue,
Sioux Falls, SD 57106. M/F. ECE.

|
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HELP WANTED HUMAN RESOURCES |

DIRECTOR, HUMAN RESOURCES

essentil

The successtul candidate wall have a Bachelor's degree in Human Resources/Labor
Relations and 3+ years of HR management experience. Must have in-depth knowledge ot
labor, wage-hour, EEQ. discrimination, workers' compensation and safe-
ty regulations, and the ability to develop and implement related pro-
grams. Strong orgauzational, communication and negottauon skalls are

We offer an excellent benefits package. Please forward your resume and
salary history 1o: KTLA, Atn: DHR/BC/060997, P.O. Box 2307,
Los Angeles, CA 90078. Equal Opporturuty Employer

KTLA Television, known for 1ts news coverage, comprehensive special events coverage and
dynanic mux of entertamment and sports programuning, has a challenging opporturuty tor
a Human Resource professional with 5-7 years of experience

In heading up Human Resource programs and acuviues, you will oversee labor and

employee relavons: employment; FCC comphance; EEQ; management development and

tramng;: compensation; benetits: and satety. This will include ensurning compliance wath ted- |
eral and state regulanons and directing otfice acuvities

 HELP WANTED TECHNICAL

'MAINTENANCE
" ENGINEER

Our state of the art facility is
looking for dynamic individuals to
perform electronic construction
and maintenance:

System Maintenance:
Design and debug broadcast system,
interpret systems drawings and
maintain plant at system level.

VTR Maintenance:
Trained individual to maintain
Sony 1” BVH 11004, 2000, 3100.

Candidates must be able to
diagnose equipment to component
level including: digital, analog and
RF circuitry. Requires degree or
certificate in electronics technology
and 3 to § years experience at
a television station. Send resume
and salary requirements to:

WB/11 WPIX
220 EAST 42 Street
New York, NY10017

WPIX Employment M

A Tribune Broadcasting Station
An Equal Opportunity Employer

WE PLACE ENGINEERS \
USA & WORLDWIDE

@ KEYSTONE INT'L., INC,
16 Laflin Road, Suite 900
Pittston, PA 18640, USA

Phone (717) 655-7143 « Resume/Fax (717) 654-5765
E-mail: keyjobs @ keystone.microserve.com

Video Editor - Linear/Non-Linear - Metro Video
Productions has an immediate opening for a
client oriented editor. Candidate must have a pro-
ven track record of spot and long form editing. ex-
ceptional client skills. technical savy and the abili
ty to use or learn linear and non-linear systems.
Team oriented person will work with 3 edit suites.
staff composer and high-end graphics staff to de-
liver top-notch product. Send resume to Winston
Shepherd Jr.. Director of Operations. Metro
Video Productions, 8 South Plum Street.
Richmond. VA 23220.

Television Senior Engineer. WNEM-TV,
Saginaw, has an immediate opening for a Senior
Maintenance Engineer. This position requires a
strong background in hardware and software as-
sociated with a state of the art television facility. I
Preference given to those familiar with JDS:
Columbine traific systems, Chyron Graphics. I
BASYS newsroom computers and network
operating systems. Send resume to Robin Gover.
Personnel, PO Box 531, Saginaw, M| 48606.
517-755-8191. EOE.

| Technical Director - KPRC-TV, a Post-

Newsweek station. seeks an experienced TD
with a passion for fast-paced. etfects heavy
broadcasts. Candidates must be familiar with op- l
eraticn of Grass Valley 3000-3 Swilcher. Pinna-
cle DVE and Still Store. Chyron Infinit and Sony |
370 studio cameras. Must be able to perform un-
der pressure. and meet deadlines. Creativity and
communications skills a must. Need to be able to
do some directing. Send resume and non-
returnable tape to Jeft Jeandheur. Production
Manager. KPRC-TV. P.O. Box 2222, Houston.
TX 77252.

ABC, Inc. has immediate opportunities for
the following individuals:

Graphics System Programmer
2 vears experience in programming using
C/C++ under a Windows environment,
Knowledge ol interfacing  broadcast
cquipment  to computers  desirable.
Windows NI, SQL, UNIX and SGE \

programming knowledge preferred.

Field Maintenance Technician(s)
Experienced field technician to work on
ABC Sports and vendor moebile units.
Candidate should be selt starter and able
to solve problems in a high pressure
atmosphere. Knowledge  of - current
technologios, both analog and digital, are
essential. Extensive travel and computer
knowledge required. New Jersey based.

ENG Maintenance Engineer(s)
Candidate must have 2-5 vears electronic
and mechanical maintenance experience.
Strong, background in all aspects of
broadeasting  including  videotape
recorders, Grass Valley editing svstems,
Grass \’allv_\' production  switchers,
video/Zaudio routers, PVE’s and non
linear editing svstems. Must be able to
diagnose and repair down to component
level. Knowledge of digital electronics
equipment preferred.

Vacation Relief
Maintenance/Construction Engineer(s)
2-5 vears electronic, mechanical and
construction maintenance experience on
all types of studio equipment including:
cameras, monitors and test equipment.
Knowledge  of  digital  electronics
preferred.

For consideration, forward resume and
salary requirements to: ABC, Inc, Dept.
JK, Employee Relations, 77 West 66th
Street, New York, NY 10023. Equal
Opportunity Employer. M/F/D/V.

wwWw americanradiohistorv com

ENG Personnel. ENG teld operations with
camera (and microwave) experience. Videotape
Editors. and ENG Maintenance. Employment for
West Coast. Would commence spring/summer
1997. Qut-of-town applicants accepted for these
positions will be reimbursed for airfare. hotel. and |
per diem expenses. Send resumes to: MMS.
Suite 345. 847A Second Avenue. New York, NY
10017 or Fax: 212-338-0360. This employment
would accur in the event of a work stoppage and
would be of a temporary nature to replace strik-
ing personnel. This is not an ad for permanent
employment. An Equal Opportunity Employer
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Step up to a bigger markel: UPN62 KSMO TV |

in Kansas City is looking fcr an Assistant Chief
Engineer. Requires expereaice in broadcasting
maintenance. including syst:ms troubleshooting.
repair of studio video and a.dio equipment. and
computer maintenance ani operations. UHF
transmitter experience prefi-rred. SBE certifica-
tion and FCC license a plus. Excellent salary and
benefits package. Send resume and cover letter
to Chief Engineer. UPN62 KSMO TV. 10 E
Cambnidge Circle Dnve, Suie 300. KCKS 66103
or fax 913-621-4703. EEO. N /F

MIS Supervisor - Univisio ' Communications.
Univision Communications :eeks a candidate to
fill the position of MIS Supervisor at the Opera-
tions Center in Miami. The pasition encompasses
the planning and managerrent of all data/voice
processing systems in the acility which include
network operations. affiliate station WLTV.
Galavision. network and national sales and
several news organizations. A qualfied candidate
would have a mimmum five years experience n
MIS management. Advancel skills in PC based
LAN & WAN systems are r:quired. Exposure to
broadcasting based system: are helpful. Candi
dates must also be biingual {Spamsh English).
Please send resume and s:zlary requirements to:
Univision Network. ATTN: MIS Director. 9405
NW 41st Street. Miami, 'L 33178. No calls
please

Maintenance Engineer n:eded at FOX 29
Three years expenence TV broadcast equipment
repair. FCC license or SBE certification. Send or
fax to: James B. Hartline. WEMT-TV. PO Box
3489 CRS. Johnson City. "N 37602-3489. Fax
423-283-4938

Chief Engineer. KAME UFN21 has immediate
opening for a Chief Enginee". A highly motivated
person able to oversee all technical operations of
the staton including hinng . traning techmcal
personnel. installation modif cation and repair of
transmission and studio equipment. Candidate
needs to demonstrate expernence in managing
station technical operation:. ftransmission and
budgeting. Send resume to Marty Ozer. General
Manager. 4920 Brookside Court. Reno. NV
89502. Operated by Cox Bro wdcasting an EOE.

WANT TO RESPOND TO A
BROADCASTING & CABLE
BLIND BOX ?

Send resume/tape to:

Broadcasting & Cable
Box s
245 West 17th St.,
New York, New York 10011

Broadcasting & Cable Jine 9 1997

Director of Teteproductions Resource Center:

The University of Mississippi seeks a person to |

direct the operation of the Teleproductions Re
source Center and provide vision and leadership
in the development of a facility which has as its
primary mission 1o assist faculty and staff in the
development, integration. and utilization of cur-
rent and future technologies in Instruction, ser-
vice. and research. Significant protessional expe
rience in commercial or educational media. broad
knowledge of television operations and facilities,
and master's degree required: knowledge and
leadership abilities in utilization of current and
future technologies. college or university experi
ence. and terminal degree preferred. Deadline: un-
til filled. Salary: competitive. Start date: July 1
1997. Mail cover lefter and resume to Dr. Ed
Meek. Search Committee. The University of
Mississippi. University. MS 38677. AWADAEOE

Chief Engineer for a modest market Pacific
Northwest VHF TV Station. A hands on position.
with enthusiasm and team spirit ranked high
Sound basic knowledge of RF. microwave and
basic studio requirements essential. Considera
tion for a first time CE position possible. Op
portunity to be part of building a new facility. A
multi-station group member. Send resume 10: Jim
Bowen. Director of Engineering. KVAL-TV. PO
Box 1313. Eugene, OR 97440. ECE.

Group Operator with Home Office in Southeast
seeking Corporate Chief. Must have experience
in radioc - telewision - cable engineering. Must
have wide vanety ot experience with transmitters
and towers. Must have a desire and knowledge
to keep a group operation in first class technical
shape. Must have knowledge ot digital. Attractive
pay. Some travel required. Equal Opportumty
Employer. Reply to Box 01145,

HELP WANTED NEWS

Design Specialist. Jones Communications of
Maryland. Inc.. a company on the leading edge of
technology. has an openming for a Design
Specialist n its Chesapeake Bay Group. Re-
sponsibilities include Coaxial/Fiber optic design.
powering of projects. maintaining and expanding
current mapping System to drafting/design stan-
dards and specifications. and providing motiva
tion and leadership 1o achieve departmental and
system construction rebuild goals. The suc
cessful candidate will have full competency in the
use of AutoCAD rel. 12Win. computer profi
ciency in both a DOS and Windows environment.
be able to read and understand design engineer-
ing prints and schematics, and be able 1o devel
op strategic plans for improvement. Must have
vald dnivers license and excellent drnving record
Hiring contingent upon successful completion of
background check and drug test. Send resume to
1655 Crofton Blvd.. Suite 300. Crofton. MD
21114, Attn: HR - DS. EOE M F/HV

Director of Engineering needed for statewide
Kansas television operation consisting of four
CBS affiliate stations. Successful candidate must
have 3-5 years experience as Chiet Engineer
with proven track record. Applications are being
accepted for immediate opening. Write Bone &
Associates Inc. Six Blackstone Valley Place,
Suite 109. Lncoln. Rl 02865. or FAX 401-334
0261. EOE/M-F

ENG Editor/Shooter. A major foreign network re
quires an editor with some shooting experence
for its Washington DC bureau. Mimmum one year
experience in television news. Shift work includ
ing weekends. You will edit news stones and re
cord feeds. Ofi-line editing experience an asset
Local candidates send resume to CTV News.
2030 M Street. NW. Suite 602. Washington. DC
20036. Attn: Catherine Loper. or e-mail to
cloper@ctv.ca No phone calls. EOE

A Top OPPORTUNITY FOR A

ToP NOTCH PROMOTION
WRITER/ PRODUCER

episodic and station image promotion,

90027. EOE. No phone calls please

LAs KABC-TV seeks an experienced and dedicated Promotion Writer/Producer.
This job requires a talented pro with experience in news topical promotion, movie,

You will be o strong writer, an imaginative producer, visually creative with a great
graphic sense and excellent post-production skills

We offer competitive benefits, loads of opportunities and exposure in the #2
market. If you can handle lots of pressure, and tight deadlines, we have a great
job! Qualified candidates who possess a positive attitude, and area team player,
please rush your resume and a non-returnable videotape (beta
preferred} to: Diane Medina, Dept. BC/PWP/609,
ABC7, 4151 Prospect Avenue, Los Angeles, CA

KABC LOS ANGELES

www americanradiohistorv com
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L WIW - CLEVELAND

EXECUTIVE PRODUCER

WANTED.. the best EP around!

If you're a producer who wants to move
up, come EP the #1 morning show in the
#13 market. That's right.. we beat The
Today Show, Good Morning America and
(BS This Morning. I's 3-1/2 hours of
news, enfertainment and the kind of fun
that you won't see anywhere else! You'll
handle the day-to-day show content and

personnel supervision. Must be a creative

writer and strong leader who works well

under pressure and can meet deadlines.

Rush tape/letter/resume to Human

Resources/Attn EP Opening/5800

[ S. Morginal Rd/ Cleveland OH 44103.
EOE.

NEWS PRODUCER

WBTV NewsChannel 3. the CBS Network
affiliate, is in the 28th television market. It's a
very competitive market and we are
committed to win. Minimum 5 to 6 years in
similar environment. Send resume and salary
history to:

Jim Newman
News Operations Manager
WBTY NewsChannel 3
One Julian Price Place
Charlotte, NC 28208

Competitive salary and complete benefit package
NO PHONE CALLS PLEASE
Qualified women and minorities encouraged
Jefferson-Pilot Communications Company is an
Equal Opporwnity Employer MFD

Weekend Weather Anchor. We are seeking a
weekend anchor who will also report during the
week. Must be a good communicator who enjoys
and understands weather. The ideal candidate
should have strong writing and story-telling skills.
Minorities and women encouraged to apply.
Send non-returnable tape and resume 10: Person-
nel Director, WEHT-TV. PO Box 25. Evansville.
IN 47701. EOE. M/F/D/V.

Topical News Promotion Producer. Write. pro-
duce and edit topical promos for FOX 7 News. |
Write. produce and edit some series promos.
PSA's and station image promos. Assist with
other duties as assigned. Strong creative and writ
ing skills. experience shooting and editing
videotape. knowledge of television promoticn and
marketing. Interest in news and current events.
By 6/13/97. mail resume. cover letter and tape to: |
Marketing Department Human Resources.
KTBC-TV. 119 E. 10th Street. Austin. TX 78701. |
Ref. Promo Producer. No phone calls. please. |
EEQO Employer.

COMMERCIAL
OVER-THE-AIR

BROADCAST TIME
AVAILABLE

NEW YORK ¢« ATLANTA
TAMPA « MIAMI

COMMUNITY « RELIGIOUS
ETHNIC « WEB TV

METROLINE TV NETWORK
JAMES CHLADEK

110 EAST 23rd ST., NY NY 10010
212 » 473 + 5420

Sports Reporter/Anchor. The newly acquired
Gannett owned NBC affiliate in Buifalo. New
York. WGRZ-TV is looking for a sports reporter.
weekend anchor. You must have at least three
years on-air experience. be a creative story teller,
have excellent live skills. and be comfortable at
the anchor desk. We want someone who has
good energy and makes sports fun to watch, but
also knows how to dig for the breaking sports
story as well. Please send resume to: Ed Kilgore.
Sports Director, WGRZ-TV/NBC-2. 259 Delaware
Avenue. Buffale. NY 14202. No phone calls.
WGRZ-TV/NBC 2 is an Equal Opportunity
Employer.

Reporters: Looking tor rock solid journalists to
join number one rated news team. We want re-
porters who want to be the lead every single
night. Anchor potential a plus. Send non
returnable tapes and resume to Director of News
Operations. Jon-Michail Carter. WWTV (CBS),
Box 627. Cadillac. Michigan 49601. Please. no
calls.

Reporter. Two reporters wanted to join our family
of professionals. Aggressive. competitive
journalists who love to break stories. are great at
lives. and have a superb ability to tell a story.
Anchor ability a plus. Minimum two years experi-
ence. Send resume and non-returnable tape to
Personnel Administrator-76, WTOL-TV. PO Box
1111, Toledo. Ohio 43699-1111. No phone calls.
WTOL is an Equal Opportunity Employer.

Weather/Reporter. Successful candidate will
have degree. on-air experience in weather/news.
Shooting. editing. reporting. AMS seal a plus.
Send tape by 6/15/97 to News Director, WTAP
TV. 1 TV Plaza. Parkersburg. WV 26101. ECE.

Videographer/Editor/Producer. Well estab-
lished legislative video operation l0oking for posi-
tive personality with writing, producing. shooting.
editing and on-camera experience. Good bene-
fits/competitive salary in affordable community.
Send resume ASAP to House Republican Video,
House Box 202235. Harrisburg. PA 17120. {No
calls please).

Producer. WJW FOX 8 Cleveland is looking for a
producer with strong writing skills. creativity and a
knowledge of production techniques. Minimum 3
years experience producing newscasts. Show
stackers need not apply. Send resume and non-
returnable tape of a recent newscast t¢ Human
Resources. Attn: Producer Opening, 5800 South
Marginal Road, Cleveland, OH 44103. EOE.

Producer. Midwest ABC atfiliate is looking for a
producer...not a show stacker. If you have what it
takes to take us to greater heighis, send resume
and non-returnable tape to Box 01157 ECE.

Photojournalist: 24-hour cable news station
looking for a photojournalist ready to make the
jump from small-medium market news to the Big
city. If you love telling stories with pictures.
please send a non-returnable 3/4* tape and re-
sume to Director. HR. NEWSCHANNEL 8. 7600
D Boston Bivd.. Springfield. VA 22153. No phone
calls. EOE.

Photographer: Talented. skilled. NPPA-styled
team player needed for an immediate cpening. At
least one year of experience. College degree pre-
ferred. Tapes/resumes to: Human Resources
Manager. WYFF-TV. 505 Rutherford Street.
Greenville. SC 29609. WYFF-TV. a Pulitzer Sta-
tion. is an Equal Opportunity Employer.

News Reporter. If you are the most aggressive
reporter in your market. the one who leaves the
competitors in the dust. then we're looking for
you. We are NBC6. the A.H. Belo station in
Charlotte. NC. Our growing news operation is
searching for reporters who know how to win. Ex-
cellent live skills are a must. Three years of expe-
rience as a reporter at a commercial station is re-
quired. Please send cover letter, including salary
history. resume and tape to: (No phone calls,
please): NBC6. Human Resources Department,
RE: 97-18. 1001 Wood Ridge Center Drive,
Charlotte, NC 28217. EOE/M/FAV/H.

News Producer. WISN-TV is looking for a pro-
ducer for our morning news show. The ideal ¢an-
didate will be able to work the overnight shift and
still produce creative. high energy shows. Mini-
mum of two years experience. No phone calls.
Send tape and resume. EQE. Ron Petrovich,
News Director. WISN-TV, P.O. Box 402.
Milwaukee, W| 53201.

News Producer. ABC affiliate. KTUL. in Tulsa,
OK. is seeking a dynamiC and detail-oriented
News Producer. Candidates must possess two
years of progressively responsible experience in
a television newsroom. thorough knowledge of
journalistic standards as they relate to on-air
presentations of news stories. excellent verbal
and written communication skills, and good typ-
ing skills. We are a solid station in an atiractive
market owned by an aggressive growing compa-
ny. Send resume. tape. cover letter. and salary
history to Human Resources. KTUL Television.
Inc.. PO Box 8, Tulsa, OK 74101. No phone calls
please. ECE. M/F.

News Director needed for fast growing ABC af-
filiate in Louisiana. College education and man-
agerial experience preferred. Anchoring and pro-
ducing experience helpful. Able to lead a young
aggressive staff with take charge attitude. Send
tapes and resumes to KLAX-TV. 1811 England
Drive., Alexandria, LA 71303. No phone calls
please. ECE.
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News Director. West coasl network affiliate is
looking for a leader to run its news department.
Need an accomplished jcurnalist and manager
who has solid experience, high standards and
good people skills. Need an intelligent and
energelic person with a stong work ethic and an
appetite for competition. who likes hands-on
leadership. will be a team builder in news and a
team player with other nianagers. This person
will be able t0 budget and control costs. will be a
good planner and will be ible o grow our news
product. Reply to Box 01155 EQE.

News Director. Must be 1 creative thinker and
dynamic leader. Will join a top scutheastern ABC
affiliate with the market's #1 news team. TV news
management experience a: the director, assistant
director. or executive producer level required:
budget experience a plus Station is owned by
Freedom Communicatiors. and offers com-
petitive pay and benefits. 13end resume and tape
to: General Manager. WTV'C, PO Box 1150. 410
West 6th Street. Chattanooga, TN 37402. Equal
Opportunity Employer.

News Directors. Lee Ente prises. Inc. has open-
ings for News Directors at the ABC affiliate
KGUN 9 in Tucson. and (3BS affiliate KGMB in
Honclulu. Both operations are [0oking for news
directors who are experienced in bringing direc-
tion, vision and team lead arship into demanding
news operations. A minimum of 3 years experi-
ence in newsroom management is required as is
a related college degree. Frevious News Director
experience is preferred. but will consider number
two person in a larger narket. Must have a
strong broadcast journalisni background, the abili-
ty to teach and motivate i1 news staff and work
with other department maiiagers as a team. We
are looking for proven abilty to determine viewer
needs, interests and concerns and to respond ef-
fectively. Send resume. ai‘check tape and letter
of application detailing your news philosophy to:
Carmen Thomas. Human Resources. KGUN 9.
PO Box 17990, Tucson. AZ 85731 or Ray Depa.
General Manager. KGMB. 1534 Kapiolani Boule-
vard, Honolulu, HI 96814, Jo phone calls please.
Lee Enterprises is an Equal Opportunity
Employer.

News Director: KLBK-TV. the CBS affiliate in
Lubbock, Texas is looking for a leader for our
Newsroom who can take u:. 1o the next level. Lub-
bock is a highly competiti-e local News market.
Texas Tech University. é metro population of
200.000. and the medical hub for West Texas
and Eastern New Mexico, a I make Lubbock an ex-
cellent place to live. At leust three years execu-
tive preducing experience i1 must. Prior Assistant
News Director experience: desired. Successful
candidate will provide hainds on direction of
young ambitious and talented staff. work daily
with a strong promotions depariment. manage
budgets. and provide ijeas and motivation
necessary to achieve goals. Station contracts
with News consultant spec alizing in development
of strong local News. Pli:ase forward resume.
tape of newscast you hav:: been responsible for
and cover letter with overe ll News philosophy t0:
General Manager. KLBK-TV, 7403 South Univer-
sity. Lubbock, TX 79423. [Ho phone calls please.
EOE with minorities and 'vomen encouraged to
apply.

Meteorologist. We are searching for a great
person 1o join our "weather only” team. We have
lots of toys and 3 other mteorologists. You need
to have energy. personalty. a meteorology de-
gree and 2 years experienze. If you are up to the
task in one of the most competitive weather
markets in the country. :end resume. tape to:
Michael Sipes. News Dir:Ctor, WLKY-TV, 1918
Mellwood Avenue. Louisvil le, KY 40206. ECE.

Meteoarologist. New England Cable News is look-
ing for an experienced meteorologist with strong
presentation skills to work in the sixth-largest
market, This is a fulltime position. anchoring
weekend weather and filling in during the week.
Meteorclogy degree required: AMS seal pre-
ferred but not mandatory: knowledge of WSI
Weather Producer is a plus: love of New England
weather is a must. New England Cable News is
the largest regional cable news network in the na-
tion with more than two million subscribers.
Please rush beta. VHS or 3/4" tape to Tom
Melville. Executive Producer. New England Cable
News. 160 Wells Avenue. Newton. MA 02158.
EQE. Please no phone calls.

Meteorologist. FOX 45 News At Ten in Balli-
more is searching for a broadcast meteorologist.
We're looking for a great communicator who
knows weather science and the technology used
to make it understandable and interesting to
viewers. Candidates must show their creativity
and ability to cover weather news as well as
present professional forecasts. Send a non-
returnable tape and resume 10: Joe DeFeo.
WBFF-TV. 2000 West 41st Street. Baltimore, MD
21211. No phone calls please. ECE.

Meteorologist/Reporter. Southeast CBS affiliate
seeking full-time weekend Meteorologist
Reporter. AMS and NWA cenified. preferred.
Must have prior on-air television experience,
good writing skills. excellent communication skills
and be a team player. Send tape. resume, re-
ferences and salary requirements to: Personnel
Director, PO Box 59496. Birmingham. AL 35259.
No phone calls please. EEO. M/F. Pre-
employment drug screening.

Freelance News Reporter. Southeast CBS af-
filiate looking for general assignment reporter for
short-term assignment of up to three months, be-
ginning June 16, 1997. Must possess strong writ-
ing skills and be a good storytelier. Minimum 1
year TV news reporting experience. Send VHS or
beta tape. resume, references and salary history
to Personnel Director. WBMG-TV. 2075 Golden
Crest Drive. Birmingham, AL 35209. No phone
calls. EOE. M/F. Pre-employment drug testing.

Executive Producer: You have significant pro-
ducing experience and are a newsroom leader
with unique ideas on story and newscast devel-
opment. We are a #1 NBC affiliate that will sup-
port you with research. SNG. non-linear editing.
3-D graphics suite and an aggressive. skiled
staif. Tell me how you would make a difference.
Tapesrresumes to: Human Resources Manager.
WYFF-TV, 505 Rutherford Street. Greenville. SC
29609. WYFF-TV. a Pulitzer Station. is an Equal
Opportunity Employer.

Executive Producer (WSFA). Have you got a
ton of terrific ideas you havent had a chance 10
try? Do you produce compelling newscasts and
specials - with great graphics and stories about
“real” people? WSFA (NBC} Montgomery. Ala-
bama's top-rated news operation needs an Ex-
ecutive Producer. The successful candidate will
oversee daily newscast productions. as well as
special projects, You must be ready. willing, and
able to line produce a newscast when needed.
Another "must” is being a good people-person.
Send your latest newscast (VHS ok) and a criti-
que. along with your resume to. Lucy Himstedt
Riley, News Director. WSFA. 12 E. Delano Ave-
nue. Montgomery. AL 36105. EOE.

53rd market NBC affiliate in midwest looking
for weekend anchor/reporter to complement es-
tablished male anchor. Must have at least two
years anchoring and three years reporting expe-
rience. Minority candidates highly encouraged to
apply. We are looking for someone willing to
make a long term commitment to our station and
community. Please send 3/4" or VHS tape and re-
sume to: News Director. WKEF-TV. 1731
Soldiers Home Road. Dayton. OH 45418. No
phene calls please. ECE/M/F.

HELP WANTED PROMOTION

Promotion Producer. WFSB, a Post-Newsweek
Station. is seeking an experienced producer who
can write and produce spots that have clear
messages. captivating designs and true tease
quality, Should have proven track record with
series. topicals and image spots. Bring your
creativity 10 our state-oi-the-an facility and join
the market leader. Send resume and tape to Tim
Coffey. Promotion Manager. 3 Constitution
Plaza. Hantford, CT 06103. EOE.

KSAT 12 has an immediate opening for a Promo-
tion Producer. We're a Post-Newsweek Station,
San Antonio’s #1 and the ABC affiliate. We're
looking for an experienced person who's ready to
join a hard-working. fun loving team. AVID expe-
rience and ability to shoot are a plus. If you're full
of fresh ideas for news topicals. news series and
news and station image spots with attitude we
want to hear from you. We offer the freedom and
tools to try new things and we have great bene-
fits. Send a resume and non-returnable tape to
Steve Wegner. KSAT-TV, PO Box 2478, San An-
tonio. TX 78298. No phone calls please. Any job
offer contingent upon successful completion of pre-
employment physical inCluding drug screen:
verification of references and education. EOE/M-
F/DV/ADA.

HELP WANTED RESEARCH

Vice President/Research. Manages the overall
day to day activities of the Tribune Entertainment
Company New York Research Department which
includes the execution of sales presentations,
marketing strategies and programming evalua-
tions. Candidate must possess an in-depth un-
derstanding of audience measurement process;
knowledge of U.S. television and advertising
marketplace: hands on experience designing and
managing primary research projects: the ability to
manage and motivate professionals. Minimum 5
years experience in Television Research: at least
3 years in management research Syndication
position. Requires a demonstrated proficiency in
research analysis. management techniques and
communication skills. Must be capable of working
within time constraints and have ability to or-
ganize and prioritize workload. Reports directly 10
President and CEO. Send or fax applications/
resumes 10 Helen Hoffman, Tribune Entertain-
ment Company. 435 North Michigan Avenue,
Suite 1800, Chicago, IL 60611. Fax 312-222-
3815. EOE. No phone calls. please.
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Research Director. UPN 21 KTXA-TV, a Para-
mount Station, is seeking an experienced broad-
cas! Research Director to provide support for
growing sales staff. Resp. for research incl. de-
veloping data and programming info. into sales
and markeling client presentations. Will use
Nielsen, TVScan, Qualitap and Scarborough to
analyze quantitative and qualitative data. Ideal
candidate will be proficient in Microsoft Office;
knowledge of LAN Systems a plus. Send re-
sumes by June 13, 1997 to Personnel, KTXA-TV,
601 Pacific Avenue, Suite 700, Dallas, TX 75202.
No phone calls please. ECE.

Research Analyst. Major market television sta-
tion seeking a Research Analyst with a minimum
of 3 years experience. Responsibilities include
ratings and qualitative analysis, maintaining sta-
tion program grids, planners and one sheets.
Some knowledge of markeling tools such as
Scarborough (Prime), R.L. Polk, DRI McGraw,
Simmons, MarketQuest and Competitive Market
Research. Windows 95 applications (Excel, Word
and Powerpoint} are required as well as the
Donovan Data System. Please send resume: PO
Box 1582, Secaucus, NJ 07094.

HELP WANTED LEGAL

Tribune Company, based in Chicago, seeks a
broadcast attorney to handle counseling, drafting,
and intellectual property work for its growing
group of major market television and radic sta-
tions. At least 5 years experience in broadcast,
communicalions and intellectual property practice
is essential. Send resume fo Debra Keating,
Tribune Company, 435 North Michigan Avenue,
Suite 600, Chicago, IL 60611. ECE.

HELP WANTED
FINANCIAL & ACCOUNTING

WFLD, FOX O&Q TV station in Chicago is seek-
ing a Manager of Financial Reporting to be re-
sponsible for weekly and monthly reporting re-
quirements. Reports inc.: base rate, market
share, weekly profit and loss, sports analysis, no
charge, and A/R. Will also assist w/lax and fool-
nole package and participate in annual budget
process. Other related duties as assigned. Ac-
counting degree and 3 years minimum account-
ing experience {pref. in broadcast or related field)
req. Must demoenstrate strong analytical skills, at-
tention lo detail and ability to work well under
deadlines. For immediate consideration, send re-
sume and letter of interes! to Mary Talley, VP/
Human Resources, WFLD/FOX 32, 205 North
Michigan Avenue, Chicago, IL 60601. No phone
cails/faxes please. EOE/M/F/D/V.

HELP WANTED PRODUCTION

TV Producer: Tri-stale area PBS station is look-
ing for experienced live event producer for on-air
television production. Must have proven track re-
cord for being self-motivated, energetic, creative
and for making dscisions on one's feel. Must be
available immediately. Send resumes to Lisa
Rosas, WLIW21, 1790 Brocadway, 16th Floor,
New York, NY 10019. EOE/AA.

TV Production crew needed for eight month
project. Director, Assistant Director, Technical
Director, Audio Cperator, Camera people, Video/
Video Tape operator, Stage Manager and Pro-
duction Assistant positions will be filled for mid-
July start up. Positions are full time, temporary
and should not be considered permanent at this
time. At least one year of live television experi-
ence is necessary. Successful applicants will be
expected to pass a drug screening and criminal
background check. Send resume to Tom
Edwards, Production Manager, National Digital
Television Center, 4100 E. Dry Creek Road, Lit-
tleton, CO 80122, No phone calis please.

Morning Magazine Producer: Develop a fresh
approach to our daytime viewers' needs and in-
terest. Work with the latest tools. plus the re-
sources of central Ohio's #1 news team and the
Ohio News Network. This position requires a col-
lege degree, newsgathering and production ex-
perience and community involvermnent. Equivalent
combinations of education and experience will be
considered. Our station is family-oriented. like our
market, with a history of great local programming.
Send a resume and non-returnable VHS of your
work, along with reasons why you're the right
choice to: WBNS-TV, Human Resources #1-200,
770 Twin Rivers Drive, Columbus, Chio 43215.
Qualified minorities and women are encouraged
to apply, EEO. We are a smocke and drug free
workplace.

Major market NBC affiliate seeks News Graph-
ics designer to join our award-winning design
team. Position requires a minimum of two years
broadcast design experience, with an emphasis
on news. Computer skills and ability to work un-
der pressure a must. Quantel Paintbox experi-
ence a plus. Rush resume and VHS tape to:
Personnel, WFLA-TV. P.O. Box 1410, Tampa. FL
33601. EOE. M/F. Pre-employment drug testing
required.

KPBS Location Production Videographer
Supervisor. Sought by KPBS in San Diego, CA
for creative shooling, direction, supervision,
technical operations, assist with production
plans/budget development and all aspects of loca-
tion field production. Requires degree/equivalent;
minimum 3 years experience shooling broadcast
TV productions.; broad background in TV produc-
tion procedure; documentary experience; ex-
cellent leadership and communication skills.
$2916-3838/month + excellent benefits. SDSU
Foundation Application is required with resume
and 1/2* VHS videotape (no returns); musi re-
ceive all by 7/7/97 to be considered. More info
call 619-594-5703 (specify Job# F97-150) or see
www.foundation.sdsu.edu/hrpage/postings. EEO/
AA/Title 1X Employer.

Graphic Designer. WNWO-TV is looking for a
highly talented and creative individual to join our
Promotions ODepartment. fndividual will create
electronic graphics for on-air broadcast; news
and promotion graphics, and will design ad
layouts and print collateral. Candidate must have
strong design skills and the ability to deal with
short deadiines in a professicnal manner. Knowl-
edge of Macintosh and related software pre-
ferred. College degree or equivalent experience
necessary. Must be willing to work evening and
weekend hours. Send resume and non-
returnable samples 1o: Mike Przybylski, WNWO-
TV, 300 S. Byrne Road, Toledo, OH 43615 by
June 20, 1997. No phone calls, please. WNWO-
TV is an Equal Oppertunity Employer.

Graphic Artist: Find your muse in a flourishing
television market! Join the aggressive marketing
team at NewsChannel 36. WTVQ-TV. Lexington,
Kentucky's ABC affiliate and Media General sta-
tion, seeks a creative and versatile Graphic Art-
ist. Candidate must be able to design and create
electronic graphics for News. Promotion. and sta-
tion projects. This artist will aiso prepare print
advertising as needed and help to maintain the
station’s web site. Experience with Vista Tips
TruVision and Liberty 32 Paint Systems (or
similar systems). Chyron and electronic graphic
design and pre-press hardware/software is
neaeded. Must be willing to work evenings and
weekends. Send resume and reel to: Human Re-
sources/GA. WTVQ-TV. PO Box 55590, Lex-
ington, KY 40555-5590. EEO. M/F Pre-
employment drug test required.

Graphic Arlist-Full Time. WCPX, CBS affiliate
in 22nd market, has opening for a Creative De-
signer able to work under pressure. Deadline or-
iented. Must have 2 years TV or related experi-
ence. DPMax or equivalent paint system. Send
resume and non-returnable tape to Art Director,
WCPX-TV. 4466 John Young Parkway. Orlando,
FL 32804. EEO.

Editor/Videographer. Southeast FOX affiliate
seeking Editor/Videographer. Linear and Non-
Linear editing and videography skills of 3 years
required. Experience with M-Il tape machines
and CMX Omni Editor helpful. Must be able to
work effectively with clients for commercial pro-
duction and statt producers for on-air promotions.
Send tape and resume to: WTAT FOX 24, 4301
Arco Lane, Charleston, SC 28418. No phone
calls please. ECE.

ENG Personnel For A Major Broadcast Facility
in NYC. ENG field operations with camera (and
microwave) experience, video tape editors, and
ENG maintenance. employment would com-
mence Sspring/summer 1997, OCut-of-town appli-
cants accepled for these positions will be reim-
bursed for airfare, hotel and per diem expenses.
Send resumes to: Media Management Services.
Suite 345, 847A Second Avenue, New York, NY
10017 or fax to 212-338-0360. This employment
would cccur in the event of a work stoppage, and
would be of a temporary nature to replace strik-
ing personnel. This is not an ad for permanent
employment. An Equal Cpportunity Employer.

Director/Technical Director (2 positions). De-
scription: Applicant must have a minimum of 2
years experience in technical directing of live
newscasls. Must also have experience with live
direction of specials. program taping and remote
direction from the field. Respensibilities include
organizing news production aspecls, creative in-
put in newscasls and other news related
aclivities. Will be expected at times 1o serve as
both director and technical director when
necessary. Applicant will have a working knowl-
edge of current graphics technology and graphics
application. Experience with Grass Valley 300
switchers, Kaleidoscope, Quantel Picturebox and
Infinit! also helpful, but not essential. Ability to
handle pressure and get along with people essen-
tial. Contact: Ted Gonderman, KOCO-TV. 1300
E. Britton Road. Oklahoma City, OK 73131.
KOCO-TV is an Equal Opportunity Employer.
Applicants will be considered without regard to
race, color, religion, national origin, age, sex, dis-
abifity, marital status or arrest record.

www.americanradiohistorv.com

June 9 1997 Broadcasting & Cable



www.americanradiohistory.com

Classifieds

Commercial Videographer Producer. WCIV-
TV. Charleston. SC seeks experienced com-
mercial field videographer/prducer to join our
production team. |deal candicate will have supe-
rior production skills. ability to creatively light.
shoot and field produce, locat on video. Minimum
two years experience in electianic field producing
and college degree preferred. Send non-
returnable tape and resume o Tim Weeks, Pro-
duction Manager. WCIV-TV PO Box 22165.
Charleston, SC 29413. Absolutely no phone
calls. please. EOE. M/F

Broadcast Personnel Needid. ENG Field Op-
erations with Camera and Microwave experience.
Videotape Editors. Studio Op.erators. and Main-
tenance. For the Midwest. Wculd commence Spr
ing/Summer 1997. OQut-of-tcwn applicants ac
cepted for these positions wil be reimbursed for
airfare. hotel. and per diem 2xpenses. Send re
sumes to: MMS, Suite 345. 847A Second Ave-
nue. New York, NY 10017 or fax: 212-338-0360
This employment would occur in the event of a
work stoppage and would e of a temporary
nature to replace striking pesonnel. This is not
an ad for permanent employrient. An Equal Op-
portunity Employer.

Broadcast Personnel. Techr ical Directors (GVG
300 Switcher with Kaleidoscipe). Audio (mixing
for live studio and news lroadcasts). Studio
Camerapersons (Studio procuctions and news
broadcasts). Chyron Operators (Infinit). Still Store
Operators. Tape Operators (3eta). Maintenance
{plant syslems experience distribution and
patching). Lighting Director Engineer. Employ-
ment would commence sprin¢ /summer 1997 Out
of town applicants accepted for these positions
will be reimbursed for airfare. hotel. and per diem
expenses. Send resumes tc: MMS. Suile 345,
847A Second Avenue. New York. NY 10017 or
fax 212-338-0360. This employment would occur
In the event of a work stoppege and would be of
a temporary nature to replace: striking personnel
This is not an ad for perman:nt employment. An
Equal Opportunity Employer.

TV NEWS SEFVICES

" NEWS DISPATCHES-EAR CATCHERS,
EXCLUSIVES!

Editors for 88 vears covers Rnssia. Central
Asia Hormer LSSRY Clana. Vienam, Cala,
aew Hong Kong and soon Moeth Koeea. Ten
OO word digpatehes every week only $25 ‘
ar Len perowmonth at siome g oviee, Sent aiermail
or Fiest Clasz anvwhere in ULS o Canada
{Faxes are extea). Write for Freee Samples.
Russian China Teavel News International
Iatevieade Tidex
Box 630 Federal Sqnace l[ L Ir;t:::u
Newarh . NJ 07101 = ad
Telephone: -l 02382710 ¢ 206221 Tl

SITUATIONS WANTED NEWS

Part Time Camera Operator seeking full time
employment with production company or cable

I sports network. Phone 360-379-0559. Thanks.

Broadcasting &_Cable Juie 91997

TV SALES TRAINING

LEARN TO SELL TV TIME
Call for FREE Info Packet
ANTONELLI MEDIA

TRAINING CENTER
(212) 206-8063
Over 25 years in the TV industry

RESUME TAPES

Career Videos prepares your personalized

| demo. Unlque format, excellent rates, coaching.

job search assistance. free stock. Great track re
cord. 847-272-2917

_ PROGRAMMING SERVICES

St Pé -

Cinéclassique

Film Library Available to TV
High guality 600 plus classic film library available
to TV stations nationwide. Publie domain titles to

chaonse from include: Drama. Horror. Comedy. Scl-
Fi and Cartoons. Build and own your own library at
lowwest pricing, Masters come rom 35mm or lenun
stock and are duplicated to vour format choice.

of more intormation

CABLE

HELP WANTED PRODUCTION

1775 Broadway
New York, NY 10019

Attn: Human Resource Department - DOP
No phone calis please / An equal opportunity employer

" CREATIVE SERVICES

Creative Director: Immediate opening for a
creative-professional-team-player in sunny Cali
fornia with an aggressive and creative vision. 10
market and sell creative producCtion services 1o
advertising clientele including television com-
mercials. infomercials. and video brochures. This
will include attending client meetings. developing
creative concepts/strategies. scripting and
budget proposals. Chosen candidate should
have Assoclales Degree or equivalent in busl-
ness marketing, communications or related field
and/or three years proven work experience in the
communications or visual arts field with an em
phasis on selling concept and design. Must have
excellent communication skills and the ability to
present ideas clearly and persuade Others. Pro-
tessional manner and appearance. Must be or
ganized. Excellent benefits package and work
environment. Don't delay! Fax/send your resume.
and anything else that will help persuade us that
you are ‘The Ope!”to: Time Warner Communica
tions. 959 South Coast Drive. Suite 300. Costa
Mesa. CA 92626. Fax: 714-430-5593. EOE M/F
DV

WwWWWwW.americanradiohistorv.com

I
DIRECTOR, OPERATIONS & POST PRODUCTIOM

COMEDY CENTRAL. the only all comedy network has an immediate
opening for an indlvidual to be responslible for setting and maintaining
the budget for the Programming Operations Department. accepting
delivery of all programming. formatting all acqulsitions and managing
special projects for the network.

This individual will also hire freelance producers. make arrangements for |
all post production activities and duplication. manage ratings (PG. G. |
etc.} of all network programming. enforce standards and practices. act as the technical voice

for the network in daily contact with Network Operations Center and HBO libraries and

arrange for live and close-to-air productions. satellite transmission scheduling and details of

production. Will supervise internal library and two direct reports. Individuai should have a |
minimum of 7 to 10 years of experience in operations or production including the |
management of staff. Excellent communication skills. and a high level of initiative a must.
Must be detail-oriented. able to prioritize and imanage multiple projects simultaneously. work
under tight deadlines, and have the ability to change priorities quickly. Ability to develop and
adhere to budgets a must. Please forward a cover letter and resume to:

COMEDY CENTRAL

CABLE
&
ALLIED

FIELDS
, ADVERTISERS!
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Prevue Networks, Inc., a divisien of United
Video Satellite Group. is accepting applications
for the following career opportunities: Senior
Eartor: Computer Programming Degree or col-
lege background in a related field. Membership in
a broadcast-related organization. 12 years expe-
riencé n post-production editing. Training and
management experience. Experience in multi-
layered graphic production. Excellent ad-
ministrative and communication skills. Proficiency
in operating Sony 900 and 9100 editors: Sony
GVG 100 and 6000 switchers: GVG DPM 100
and Sony DME 3000: Sony BVH 3100. A500
Digital Beta. and BVU 950 Tape machines: type
Deco and Dubner 20K character generators: and
MXP-390 audio mixers. Semor Producer Ad
Sates/Special Projects: College degree in art.
television. advertising. computer science or pro-
gramming. 8-10 years production experience for
an advertising firm. broadcast network or cable
network. Print experience. Excellent writing.
communication and nterpersonal skills. Experi-
ence with multi-layered graphic production. Back-
ground in promotions. Proficient with MS Excel.
MS Word and the Internet. Self-starter with the
abilty to work well under pressure and deadlines.
Ability to handle confidential and sensitive in-
formation professionally. Send resume and cover
letter specifying the position for which you are app-
lying to Prevue Networks. Inc.. Human Re-
sources. 7140 S. Lewis Avenue. Tulsa. OK
74136-5422. www.uvsg.com. Equal Opportunity
Employer

' HELP WANTED PROGRAMMING

A&E Television Networks has the following opportunities available for two experienc
professionals to suppert the prcgramming departments of A&E Network and The History Channel.

MAMNAGER, DRAMA DEVELQPMENT

The individual will be responsible for managing and tracking all development phases of A&E
original drama productions, movies or mini-series.

position of interest, to:

AME Television Networks
Human Resources Dept. / PRG
235 East 45th Street
New York, NY 10017
Fax: 212-907-9402

No phone calls please EOE M/F/D/V

o

The qualified candidate must possess 3-5 years experience in TV movie and drama development with
a network or major independent producer, as well as extensive experience in reading scripts, script
analysis, writing coverage and evaluations, and in tracking development. Additional requirements
include a familiarity with the budget process and praduction budgets for TV mevies and mini-series,
as well as a basic understanding of the competitive landscape in broadcast and cable TV.

DIRECTOR, HISTORICAL PROGRAMMING
The professional we seek will be responsible for overseeing the day-to-day supervision of The
History Channel productions and co-productions, including working with outside producers on
direction, scripts and integrity of individual programs and series, as well as review of production
proposals and the development of new program series and specials.

Requirements include 5-7 years supervisory/executive producer experience in historical documentary
programming, as well as a knowledge of documentary programming strategies. Strong
communication and presentational skills are a must. Network programming experience preferred.

For immediate consideration, please forward your resume, stating salary requirements and

A

ASE TELEVISION NETWORKS

~ HELP WANTED INSTRUCTION

Broadcast TV Lecturer, full-time, for academic
year 1997-88. Teach television news. production
and related courses. Advise student TV station in
addition to teaching beginners reporting and
newswriting. Other courses within the candidate's
areas of specialty or interest available. Master's
required with professional experience as a re-
porter or news director in broadcast media,
Multimedia expertise a definite plus. Teaching
experience at college level desirable. Rank and
salary commensurate with qualifications and ex-
perience. Refer to Recruitment Code #73132 and
send letter of application. resume. three current
letters of reterence and official transcripts to Dr.
Nishan Havandijian. Head. Journalism Depart-
ment. Cal Poly State University. San Luis Ob-
ispo. CA 93407. Applications must be
postmarked by July 13, 1997. Cal Poly is strongly
committed to achieving excellence through cul-
tural diversity. The university actively encourages
applications and nominations of women. persons
of color. applicants with disabilities and members
of other underrepresented groups. AA EEO.

Television Services Coordinator. University of
Wisconsin - River Falls. Production devel
opment; nstructional/administrative; p.r. video
production: technical training; support distance
learming and other responsibilities. Bachelor's
and 3 years related experience required.
Deadline to apply: July 7. 1997. For complete
position description: Grant E. Staszak. Informa
tion Technology Services. University of Wiscon:
sin - River Falls. 410 South Third Street. River
Falls. Wi 54022. 715-425-3701. AA EEO

ALLIED FIELDS

EMPLOYMENT SERVICES

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

BROADCAST & CABLE TELEVISION, DISTRIBUTORS.
MOTION PICTURE, POST PRODUCTION & MORE

Entry fo senior level jobs nationwide in ALL fields
(news, sales, production, management, eic.).
Published biweekly. For subscription information:
(800) 335-4335
in CA, (818) 901-6330.
Entertainment Employment Journa

IIM

Medialine
Online

MedbaLine.
Now your best source of

job leads at your fingertips.
Either online or voice mail.

www.medialine.com

email: jobs@medialine.com
800-237-8073
Since 1986

www americanradiohistorv com

vy
W 5:‘
Radio & TV Jobs In the Beautiful Northwest
On-air, sales, engineering, production,
management. Washington State Association of
Broadcasters Job Bank.
Phone: 360-705-0774 Fax: 360-705-0873

Just For Starters: Entry-level jobs and “hands-
on” internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680-
7513

Earn $$$$ In Radio Advertising Sales. Learn a
new career. Free info. Call 24 hours 203-975-
9839.

FINANCIAL SERVICES

2\

J

Loans By Phone: Lease/finance new or used
broadcasting equipment. Flexible payment plans.
Flexible credit critena. Call Jeff Wetter at Flex
Lease. Inc. B00-699-FLEX.

EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporting
and anchoring/teleprompter skills. Produce quali-
ty demo tapes. Resumes. Critiquing. Private
lessons with former ABC News correspondent.
914-937-1719. Juiie Eckhen, ESP.

June 9 1997
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" WANTED TO BUY EQUIPMENT

Used videotape: Cash for 3/4* SP, M2-90's,

Betacam SP's. Call Carpel Vijeo 301-694-3500.

PRUDENT.

For video duplication, demos,
audition reels, work tapes, our
recyclec! tapes ame technically
up to any task anc downnght
bargains. All fortnat;, fully guar-

anteed. To order call:

(800)238-4300 GARPEL

FOR SALE EQUIPMENT

------------------------------------------------------------- m

Lowest prices on videotace! Since 1979 we
have been bealing the high cost of videotape.

Call Carpel for a catalog. 800 238-4300.

Broadcast Equipment (Used): FM/AM transmit-
ters, RPU's, STL's. FM antennas, Consoles. Pro-
cessing, etc. Continental Ccmmunications, 3300
1-800-664-

Chippewa. St. Louis. MO 63118.
4497 Fax:314-664-9427.

AM and FM transmitters, used. excellent condi-
tion. tuned and tested your trequency. Guaran-
teed. Financing available. Transcom. 800-441-

8454, 215-884-0888. Fax 21¢{-884-0738.

20" Container, fully insulaied, wired with two- |

200 amp. 3ph/dw. 120/24C volt services. with

lighting, 10 tons AC in two Lnils. Suitable for FM |
or small TV site, either temp.0rary or permanent. |

Can be easily shipped any vhere. contact John

Koch 213-436-4185 or jhkoct @msn.com.

FOR SALE STATIONS

. John Grandy

BHOADCASTING BROKER

e

RECEIVER SELLING
WESTERN, KY
CABLE SYSTEM
Contact: William K. Rice
Telephone: 94E-377-6710

AT LAST!
ABETTER WAY TOBUY OR SELL YOUR
RADIO STATIONS!
Thousands of Prospects a Day!

You don’t have 1o be onloaw 10 use us!
http://www.huy sefiradio.com
dehé buy seliradiocom
(39)243-8679

Opportunities for top sales professionals:
Your own central Oklahoma combo. $600,000. or
central Florida AM $600,000. Mayo Communica-
tions Inc.. 813-971-2061.

lowa. Class A F.M. in southern lowa. Can be up-
graded to class C2. Fax 515-628-8534. Post Of-
fice Box 228, Pella, 1A 50219.

For Sale: 6 kw Oklahoma FM. excellent market
$210.000. Galen Gilbert 903-885-6122. Com-
puter Concepts System and nearly new transmit-
ter.

For Sale. West Coast UHF Independent. Call
Tom Belcher. Communication Resources/Media
Brokers at 918-743-8300.

Florida TV Major Market Full Power. Great
UHF and digital channel. 33.5 Million. Immediate
sale. Fax 719-444-0851.

~ WANTED TO BUY MEMORBILIA

Wanted - Broadcast Memorabilia. Private Col-
lector seeks broadcast memorabilia, such as car-
bon microphones. anfique radios and television
sets, and classic photographs. Please respond
with details and photos to the Office of The
Chairman. PO Box 22558. Tampa. FL 33622-
2558.

BOOKS

Wirespeak. Jargon of the News Business.
$14.95 + $3 SH - Shorebird Press, 555 Laurel
Avenue, #322, San Mateo. CA 94401.

FOR SALE PRODUTION TRUCK

Production Truck For Sale: Univision Network.
the predominant Spanish Television Network is
selling its Production truck. This 35 ft. Ford Pro-
duction truck is geared with a Grass Valley 1680
switcher. 2 VPR-6 1 inch machines, a Utah Scien-
tific router. 4 lkegami HK357 cameras with long
lenses. 2 Soundcraft audio boards. Audio Com-
pressors, Reverb Unit. Chyron 4200 character
generator. 2 Leitch sync-test generators with
automatic change over. et¢c. The appraised value
is $125,000. For more details and making your
best ofter please contact Jose Boveda, Director
of Engineering 305-471-8384.

Broadcasting & Cable June 91997

BROADCASTING & CABLE'S CLASSIFIED RATES

All orders to place classified ads & all correspon
dence pertaiming to this section should be sent to
BROADCASTING & CABLE. Classified Department.
245 West 17th Street, New York. NY 10011 For infor-
mation call Antoinette Fasulo at (212) 337-7073 or
Sandra Frey at (212)337-6941

Payable in advance. Check. money order or credit
card {Visa. Mastercard or Amencan Express). Full
and correct payment must be in wnting by either let-
ter or Fax (212) 206-8327 If payment 1s made by
credit card. indicate card number. expiration date
and daytime phone number.

Deadline is Monday at 5.00pm Eastern Time for the
following Monday's issue. Earlier deadlines apply for
issues pubhished during a week containing a legal
holiday. A special notice announcing the earlier dead-
line will be published. Orders. changes. and/or can-
cellations must be submitted in writing. NO TELE-
PHONE ORDERS. CHANGES, AND/OR CANCELLA-
TIONS WiLL BE ACCEPTED

When placing an ad. indicate the EXACT category
desired: Television. Radio. Cable or Albed Fields: Help
Wanted or Situations Wanted: Management. Sales
News. etc. If this information is omitted. we will
determine the appropriate category according to the
copy. NO make goods will run f all information 1s not
included. No personal ads

The publisher is not responsible for errors in print-
ing due to lllegible copy—all copy must be clearly
typed or printed. Any and all errors must be reported
to the Classihied Advertising Department wathin 7
days of publication date. No credits or make goods
will be made on errors which do not matenally affect
the advertisement. Publisher reserves the right to
alter classified copy to conform with the provisions
of Title VII of the Civil Rights Act of 1964. as amend-
ed. Publisher reserves the right to abbreviate, alter or
reject any copy

Rates: Classihied listings (non-display). Per issue:
Help Wanted: $2.10 per word. $42 weekly minimum.
Situations Wanted. 1.15¢ per word, $21 weekly mini-
mum. Optional formats: Bold Type; §2.45 per word.
Screened Background: S2 60. Expanded Type $3 20
Bold. Screened. Expanded Type: $3.65 per word. All
other classifications: $2.10 per word. $42 weekly
minimum.

Word count: Count each abbreviation, initial, single
figure or group of figures or letters as one word each
Symbols such as 35mm. COD. PD etc.. count as one
word each. A phone number with area code and the
zip code count as one word each

Rates: Classitied display (muimmum 1 inch. upward
in half inch increments). Per issue Help Wanted
$187 per inch. Situations Wanted: $93.50 per inch.
Public Notice & Business Opportunities advertising
require display space. Agency commission only on
display space {when camera-ready art is provided)
Frequency rates available.

Blind Box Service: (In addition to basic advertising
costs) Situations Wanted: No charge. All other classi-
ficatrons: $30 per 1ssue. The charge for the blind box
service apphes to advertisers running hstings and
display ads. Each advertisement must have a separate
box number BROADCASTING & CABLE wall now for-
ward tapes. but will not forward transcripts, porifo-
lios. wnting samples. or other oversized materials;
such are returned to sender. Do not use folders.
binders or the like. Replies to ads with Biind Box
numbers should be addressed t0: Box (number). c/o
Broadcasting & Cable. 245 W. 17th Street. New York
NY 10011

Confidential Service. To protect your identity seal
your reply in an envelope addressed to the box num-
ber. In a separate note list the companies and sub-
sidianes you do not want your reply to reach. Then.
enclose both in a second envelope addressed 10 CON-
FIDENTIAL SERVICE. Broadcasting & Cable Maga-
zine, at the address above.

www.americanradiohistorv.com
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yEonthe Resardd

http: /www.broadcastingcable.com

“For the Record” compiles applications filed
with and actions taken by the FCC. Applica-
tions and actions are listed by state: the date
the application was filed or the action was
taken. when available. appears in italic.

Abbrevianons. ACH. - assignnwent ol hieense, am
antenna: che = channels CPP - constraction perimn:
D.LP.—debtor i possession; ERP—eflecine radiated
power: kb Mlohentz, ke hiloneters, hw - kilowans:
nk—mwters: wihe—megahentzs e mules: T —1ens-
nutter lacauon: TOC - -tansler of conlrol, w- watls
One meter eyguals 328 leel

NEW STATIONS

Dismissed

Ukiah, Calit. (BPED-940316ME)—Northern
Calitornia Public Broadcasting Inc. for FM at
88.3 mhz. May 29

West Paim Beach, Fla. (BPH-951208IE)—
American Radio Systems Corp. for wiRK-FM:
build auxiliary facility. May 19
Jettersonville, N.Y. (BPH-950206MN)—
Michael S. Celenza for FM at 102.1 mhz. May
27

Saugerties, N.Y. (BPH-910502MH)—
Thomas L. Williams for FM at 92.9 mhz. May
29

Syracuse, N.Y. (BPCT-340331KG. -
941021KW. -941024KE)—John E. Powley,
KM Communication Inc.. Trivision Group for
TV at ch. 56. April 21

Returmed

Concord, Ala. (BPED-961224MB)—Alaba-
ma Heritage Association for noncommercial
FM at 88.1 mhz. May 20

Watertown, N.Y. (BPED-970211MC)—Lib-
erty Communications Family Broadcasting for
noncommercial FM at 90.1 mhz. May 20
Dillon, S.C. (BPED-870220MB}—American
Family Association for noncommercial FM at
90.5 mhz. May 20

Filed

Greensboro, Ala. (970514MC, E. D, F. G—

Radio South Inc.. James W. Lawson. Warrior | Springfield, Mo. (BMPED-960729|E)—Bap-

Broadcasting Inc.. Autaugaville Radio Inc..
Pine Belt Broadcasting LLC for FM at 99.1
mhz. May 28

Marion, lowa; Dequincy, La. (970505MC.
970516MC)—American Family Association
for FMs at 89.9 mhz. 89.1 mhz. May 30

Galena, Kan. (970501MG. Hy—Emerald City
Broadcasting. Saturn Communications Inc.
for FM at 104.3 mhz. May 30

Great Bend, Kan.; Plaquemine, La.
(970521 MA, 970519MA)—American Family
Association for FMs at 89.7 mhz; 88.1 mhz.
May 28

Rogers Heights, Mich. (970515MI)—Great
Lakes Broadcast Academy Inc. tor FM at 91.9
mhz. May 28

Williamsville, N.Y. (970516MA)—Mary V.
Harris Foundation for FM at 90.7 mhz. May
28

Rushville, Ohio (970506ME)-—Arcangel
Broadcasting Foundation for FM at 99.4 mhz.
May 30

Marble Falls, Tex. (970521 MB)—American
Broadcasting Ed. Foundation for FM at 88.5
mhz. May 28

Paris, Tex. (970515MH)—American Family
Association for FM at 89.3 mhz. May 28

Frederiksted, V.I. (970513MF. 970514MB.
D. 970515MC. E)—David A. Rawley Jr..
Knight V.I. Radio Corp., Hulester Russell.
Hugh Pemberton, Jose J. Arzuaga & Juan G.
Padin. May 28

Everett, Wash. (970515MB)--KSER Foun-
dation for FM at 90.7 mhz. June 2

" FACILITIES CHANGES
Dismissed
West Frankfort, lll. (BP-960909AB)—Den-

nis F. Doelitzsch tor wrRx(am): change ant.
May 19

BY THE NUMBERS
BROADCAST STATIONS [Service Total
Service Total | | Commercial VHF TV 557 ||
Commercial AM 4813 | ' Commercial UHF TV 633
Commercial FM 5,458 | ' Edycational VHF TV 124
Educational FM _1.871 | Eduycational UHF TV 241 ‘
|T-.'Hnl Radio 12,142 | 1otal TV 1,555
UHF LPTV 1,402 | r — o
: ~——— | Total systems 11,600 | |
AR LETE L9 [ g asic subscribers 64,800,000 |
FM translators & boosters 2,769 H?) |esu assrtled r 93'790,000 f
m 1 1

VHF translators 2,283 i : P . ) |
f | Basic penetration 68.3% |
'LJ_H F translators 2,697 *Based on TV househoid universe of 87 milli-_on
| Total Translators 7,749 sources;:a%rzzlfs';:lg::gcinsﬁ:oglfeéasu

www.americanradiohistorv.com

f

tist Bible College Inc. for kwrc(FmM): change
ant. May 20

Jamestown, N.D. (BPH-940923|E)—Two
Rivers Broadcasting Inc. for kxGT(Fm). May 20

San Juan, P.R. (BP-870116AA)—Pedro
Roman Collaze far wvoz(am): change TL, ant.
May 19

Returned

Paris, Tenn. (BP-970130AB)—Benton-
Weatherford Broadcasting of TN Inc. tor
WMUF(aM): change power, ant.. add night ser-
vice. May 9

Filed/Accepted for filing

Payson, Ariz. (970512IG)—Rainbow
Broadcasting Inc. for KRIM{FM): change ant.
May 27

Phoenix (BPCT-970514KF)—KTVW
License Partnership GP for kTvw-Tv:
change ant. to 510 m., ERP to 2,290 kw

| visual. June 4
| Springerville, Ariz. (970523IF)—Double 2

— 1

Enterprises Inc. tor koaz(Fm): change channel
from A to C1. June 4

Willcox, Ariz. (BPH-9705121J)—William
Konopnicki for kwex-FM: change class from
C3to C2. June 2

Freedom, Calif. (9705231G)—Elettra Broad-
casting Inc. tor kPIG{FM): change ERP. June 4
El Cajon-San Diego, Calif. (BPH-
970513IF)—Jacer Broadcasting of San
Diego Inc. for kHTs(Fm): change ant., TL. ERP.
June 2

Garberville, Calit. (BPH-870509ID)—Edu-
cational Media Foundation for KLVG(FM):
change ant., TL, ERP. June 2

Paio Alto, Calif. (BP-970515AC)—Dame
Media Inc. tor wkBo(am): change TL. power,
ant. May 27

Fountain, Colo. (BMPH-970513IE)—Bison
Media Inc. for kPRZ-FM: change ant.. TL, ERP.
June 2

Columbus, Kan. (970522IB)—Aceorn Broad-
casting Co. for kocp(Fm): change ERP. ant.,
TL. June 4

Alexandria, La. (BP-970520AB)—KDBS Inc.
for koBs(aMm): change TL. June 2
Winnemucca, Nev. (BMPCT-970527KE)—
Sunbelt Broadcasting Co. for kanm(Tv):
change main studo. June 4

Newburgh, N.Y. (BPH-970512Il)—Sunrise
Broadcasting of New York Inc. for wGNy-FM:
change ant., ERP, TL. June 2

Toledo, Ore. (970523IH)}—AGPAL Broad-
casting Inc. for kZus-rm: change ERP. ant.,
class. June 4

McKenzie, Tenn. (BP-970527AA)—Su-Mat
Broadcasting Inc. for wHoM(am): TL, ant. June
4

Premont, Tex. (BPH-9705011D)—Paulinc
Bernal for kMFMm(FM): change ERP, ant.. class.
June 2

—Compiled by Elizabeth A. Rathbun
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Through June 10—Nationat Public Radio pub-
lic radio conference. Hyatt Regency Hotel, Chica-
go. Contact: Alma E. Long. (202) 414-2000.
Through June 10— Electronic Retailing: The
Global Marketplace.” NIMA international European
Conterence. Hotel Loews Monte-Carlo, Monaco.
Contact; (202) 289-6462.

Through June 14—18th annual Banff Televi-
sion Festival. Banff Springs Hotel. Banff. Alberta.
Canada. Contact: (403) 678-9260.

June 9-10—Joint convention and Mid-Atlantic
States Expo of the New Jersey Broadcasters
Association and the Broadcasters Association of
Maryiand, Delaware and the District of Coiumbia.
Trump Plaza. Atlantic City. Contact: Phil Robents,
(888) 657-2346.

June 9-12—16th annual Women in Cable &
Telecommunications national management con-
ference. Palmer House Hilton, Chicago. Contact:
Jim Flanagan. (312) 634-2343.

June 9-13—Sociely of Broadcast Engineers
engineering management seminar. Courtyard by
Marrioft, Indianapolis. Contact: John Poray. (317)
253-1640.

June 10—Fred Friendly First Amendment
Award, presented by Quinnipiac College to Ted
Koppel. Metropolitan Club. New York City. Con-
tact: (203) 281-8655.

June 10-12—Fourth annual Global DBS Sum-
mit, presented by Link Events/Globex and DBS
Digest. Hyatt Regency Tech Center, Denver. Con-
tact; (303) 714-4616.

June 11—Radioc Mercury Awards, presented by
the Radio Creative Fund. Waldort-Astoria, New
York City. Contact: (212) 681-7207.

June 11.12—Fourth annual Iberica Link, Span-
ish and Portuguese pay-TV conterence presented
by Link Events/Globex and Ipetel S.L. Melia Castil-
la Hotel, Madrid. Contact: 34 1 567 5077.

June 11-13—-1997 internationai Conference on
Consumer Electronics. Westin Hotel. Rosemont,
. Contact: Diane Williams (716) 392-3862.
June 11-14—46th annual American Women in
Radio & Television national convention. Adolphus
Hotel. Dallas. Contact: Mary McBride. (703) 506-
3290.

June 12—Convergence: Defining the Future
Through the Eyes of the Consumer.” third annual
Price Waterhouse Entertainment Media and Com-
munications Group Global Roundtable. New York
Marriott Marquis. New York City. Contact: (212)
597-3737.

June 12—"Meet the Alley,” conference on new
media content presented by International Radio &
Television Sociely Foundation and The Silicon
Alley Reporter. Pseudo Programs. New York City.
Contact: John Kienker. (212) 867-6650.

June 12-17—20th Montreux International Tele-
vision Symposium and Technicai Exhibition,
Montreux Palace. Montreux, Switzerland. Contact:
+44 21 963 32 20.

June 13—Hollywood Radio & Television Soci-
ely/IBA newsmaker funcheon, featuring Ted Turn-
er. Beverly Hilton Hotel, Beverly Hills, Calif. Con-
tact: (818) 789-1182.

June 13— The Museum of Broadcas! Communi-
cations 10th Anniversary Salute to Television
Gala. Chicago Cultural Center. Chicago. Contact:
(312) 629-6023.

June 13—Nevada Broadcaslers Association 2nd
annual golf tournament and Nevada Broadcasters
Hall of Fame gala. Desent Inn. Las Vegas. Con-
tact: Robent Fisher, (702) 831-0177.

June 13-15—ShowBiz Expo West '97. confer-
ence and trade show for the entertainment pro-
duction industry presented by Variely and Reed
Exhibition Companies. Los Angeles Convention
Center, Los Angeles. Contact: (800) 840-5688.
June 13-15-—"Audio on the Internet.” Audio
Engineering Society 14th International Conterence.
Bell Harbor International Conference Center. Seat-
tle. Contact: Jennifer Friedman. (213) 857-9100.

DE1 (200010

June 13-15—-62nd annual convention of the
Georgia Association of Broadcasters. Sea Palms
Golf & Tennis Resort, St. Simons Island, Georgia.
Contact: (770) 395-7200.

June 16-17—1997 Forum on Cable/Telco Video
Franchising. presented by Strategic Research
Institute. Georgetown University Conference Cen-
ter, Washington. Contact: (800) 599-4850.

June 17—Cabie & Telecommunications Human
Resources Association interactive training work-
shop. Discovery Communications Bldg., Bethesda.
Md. Contact: Kim Cta, (562) 404-6208.

June 17-19—Taipei Satelliite & Cable '97, conter-
ence and exhibition presented by Cabie & Satellite
Magazine. Taipei International Convention Center,
Taipei, Taiwan. Contact: +886-2-778-2442.

June 18-21—Nalive American Journalists Asso-
ciation 13th annual conference. Minneapolis Regal
Hotel. Minneapolis. Contact: (612) 874-8833.
June 19—Federai Communications Bar Associ-
ation luncheon featuring FCC Commissioner
Rachelie Chong. Capital Hilton Hotel, Washing-
ton. Contact: Paula Friedman, (202) 736-8640.
June 19-20—Marketing and Revenue Manage-
ment Conference for Television Stations, co-spon-
sored by the National Association of Broadcasters
and Maxagrid International. Omni Dallas Hotel
Park West, Dallas. Contact: (800) 738-7231.
June 19-21—Tatk Radio '97. educational con-
ference, convention and exhibition presented by
The National Association of Radio Talk Show
Hosts. Century Plaza Hotel & Towers, Los Ange-
les. Contact: (617) 437-9757.

June 20-22—-Civic Journalism: Doing It Daily,”
workshop sponsored by the Radio and Television
News Direclors Foundalion and the Pew Center
for Civic Journalism. Tiburon Lodge & Conference
Center, San Francisco. Contact: Melissa Monk,
(202) 331-3200.

June 21-24—Public Broadcasting Service annu-
at meeting. Windham Anatole Hotel, Dallas. Con-
tact: (703) 739-5001.

June 22-26—UTC Telecom "$7. annual
telecommunications conterence and exhibition
presented by UTC. Oregon Convention Center,
Portland, Ore. Contact: {(503) 655-1222.

June 23-24—"Introduction to Telephony,” regional
training seminar presented by the Society of Cable
Tetevision Engineers. Clarion Hotel, Chattancoga.
Contact: Ralph Haimowitz, (610} 363-6888.

June 23.25—Wireless Cabie Association 10th
annual convention and exposition. Anaheim Con-
vention Center/Anaheim Marriott Hotel. Anaheim.
Calif. Contact: (202) 452-7823.

June 25-27—"Technology for Technicians II.”
regional lraining seminar presented by the Soci-
ely of Cable Television Engineers. Clarion Hotel,
Chattanooga. Contact: Ralph Haimowitz. (610)
363-6888.

June 28-July 1—Cabietelevision Advertising
Bureau local cable sales management confer-
ence. Hyatt Regency Chicago. Contact: Nancy
Lagos. (212) 508-1229.

June 29-July 1—~New York State Broadcasters
Association 36th annual executive conference.
Sagamore Reson. Lake George, N.Y. Contact:
Mary Anne Jacon, (518) 456-8888.

June 29-July 2—Cable Telecommunications
Association of Maryiand, Delaware and the Distric!
of Columbia annual conference. Sagamore
Resort, Lake George, N.Y. Cantact: Mary Anne
Jacon. (518) 456-8888.

July 1-4-—Society of Motion Picture and Televi-
sion Engineers Australia North Section SMPTE
‘97 conference and exhibition. Exhibition Centre at
Darling Harbour, Sydney. Australia. Contact: +61
29977 0888.

July 9—The Caucus for Producers, Writers &
Directors general membership meeting. Jimmy's
Restaurant, Beverly Hills, Calif. Contact: David

Levy. (818) 843-7572.

July 9-12—Alliance for Community Media 20th
annual International Conterence and Trade Show.
Milwaukee Hilton, Milwaukee. Contact: (202) 393-
2650.

July 9-13—10th annual International Teleproduc-
tion Society forum and exhibition. Beverly Hilton
Hotel, Beverly Hills, Calif. Contact: (212) 629-3266.
July 11-16—National Association of Broadcast-
ers management development seminar for radio
broadcasters. University of Notre Dame, South
Bend. Ind. Contact: B.J. Corriveau, (202) 775-3510.
July 12-18—National Assoclation of Broadcast-
ers management development seminar for televi-
sion executives. Northwestern University, Evanston,
Nl. Contact: John Porter, (202) 429-2559.

July 14-16—"Optimizing the Functicnality and
Cost of Set-Top Box," conference presented by
Intstitute for international Research. Hyatt
Regency. San Francisco. Contact: (800) 999-3123.
July 16-17—Wisconsin Broadcaslers Associa-
tion 46th annual summer convention. The Abbey
Resort, Lake Geneva. Wis. Contact: Michelle
Lukens, (608) 255-2600.

July 16-20—National Associalion of Black Jour-
nalists annual conference. Hyatt Regency Chicago.
Chicago. Contact: Veronique Dos, (301) 405-8500.
July 18-19—Christian radio news directors con-
ference, cosponscred by wcon-ru Cedarville, Ohio,
and SCRIBE Media. Cedarville College. Cedarville,
Ohio. Contact: Chad Bresson. (513) 766-5595.
July 20-23--CTAM 1937 National Marketing
Conterence. Marriott Orlando World Center, Orlan-
do, Fla. Contact: (703) 549-4200.

July 23—"Howard Beale—Mad'r Than Hell,”
Hollywood Radio & Television Society newsmaker
luncheon and panel discussion; Brandon Tartikoff,
moderator. Beverly Hilton Hotel. Beverly Hills,
Calif. Contact: (818) 789-1182.

July 24-25-—Southwest National Religious
Broadcaslers convention. Dallas/Fort Worth Mar-
rictt, Dallas. Contact: (405) 789-1140.

July 25-27—Michigan Association of Broad-
casters annual meeting and management retreat.
Shanty Creek Resort, Bellaire, Mich. Contact:
Emily Horvath, 800-968-7622.

July 26-28—California Broadcasters Associa-
tion 50th annual convention. Doubletree Hotel,
Monterey, Calif. Contact: (916) 444-2237.

SEPTEMBER

Sept. 17-20—National Association of Broad-
casters Radio Show. New Orleans Convention
Center, New Orleans. Contact: {202) 429-5419.
Sept. 17-20—Radio-Television News Directors
Association international conference and exhibi-
tion. New Orleans Convention Center. New Or-
leans. Contact: Rick Osmanski, {202) 467-5200.
Sept. 23—BROADCASTING & CaBLE Interface XI con-
ference. New York Grand Hyatt. New York City.
Contact: Circles Special Events, (212) 213-5266.
Sept. 25-27—Society of Broadcast Engineers
national meeting and 25th annual Central New
York SBE regional convention. Four Points Hotel
and Conference Center, Syracuse, N.Y. Contact:
John Poray, (317} 253-1640.

MOVEMBER

Nov. 10—BroapcasnnG & CasLe 1997 Hall of Fame
Dinner. Marriott Marquis Hotel, New York City. Con-
tact: Circle Special Events, {212) 213-5266.

Nov. 21-24—Sociely of Motion Picture and Tele-
vision Engineers 139th technical conference. Mar-
riott Marquis Hotel, New York City. Contact: (314)
761-1100.

DECEMOER

Dec. 9-12—The Western Show. presented by
California Cable Television Association. Anaheim
Convention Center. Anaheim, Calif. Contact:
(510} 428-2225.
Major Meeting dates in red
—LCompiled by Kenneth Ray
(ken.ray@b&c.cahners.com)
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ESPN’s cleanup hitter

o say baseball his been very. very
goud 1o Ed Durso would be an under-
slatement.

Durso, executive vie: president. admin-
istration. at ESPN, has tollowed the bounce-
ing hardball att through his childhood day s
in Massapequa. N.Y .. 10 his current posi-

ton, And the ball may keep on rolling. 1f

his former colleagues have any say.

A former All-lvy League shortstop at
Harvard. Durso spent 1) vears in the office
of the commisioner of Major League Base-
ball wearing various I ats and ultimately
serving as executive vice president and
chiet operating otficer.

Last month, former Major League Base-
ball commissioner Peter Ucberroth threw
out Durso’s name as cne of the top live
cundidates for the vacan 1 basebull commis-
sioner’s post.

“1'm attered that Poter thought Tmight
have [the right| qualit es. but ['m happy
with what ['m doing and anticipate 11} be
here for guite a few nore years.” says
Durso. who spent most ot his 10 yeurs with
MLB under Ueberroth.

It was through his invelvement with
Mijor League Baseball that Durso wound
up at ESPN. where he has been for the past
cight years,

During the spring o 1989, Durso and
Ucberroth began negoriating what would
be Major League Basclall's first big cable
television package. Turner Broadeasting
Systems. SportsChant el America, USA
Network and ESPN were all involved in
the negotiations,

Durso. who received his Liw degree
from George Washing on University and
had worked for Washington-based cable
tetevision litigators Cole, Ruywid &
BBraverman in the fate “70s, led baseball’s
side of the talks.

“To ESPN’s credit. they understood that
il wis a very important picce of property.,”
Durso says of baseba 1. "Everyone was
pretty much in it to the cnd. then ESPN dis-
tanced itself from the fizld.”

ESPN wound up gatting the bascball
pachage for a number of reasons, primarity
financial ones, But Durso says the idea of o
daily plattorm to showcase hasebatl helped
the all-sports cable network win out. What
is now Basehall Ton gt on ESPN. an
hour-tong wrap-up of cach of the day’s
games, wis an idea put forth by Durso and
ESPN ofticials,

“We really didn't know what Buseball

L e
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“‘Baseball Tonight’
hes become a show
that is watched
religiously by
baseball fans.”

Edwin
Michael

Durso

Executive vice president,
administration, ESPN, New
York City; b. May 1, 1953, New
York; BA, economics, Harvard
University, 1975; ID, George
Washington University, 1978;
cable television litigator, Cole,
Raywid & Braverman,
Washington, 1978-79;
executive VP/C0O0, Office of the
Cormissioner of Major League
Baseball, New York, 1979-89;
cur-ent position since 1989;
m. Marilyn McCauley, May 29,
1977; children: Laura, 16; Jill,
13, Gregory, 9
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Tonight was going to become.” Durso
admits, “Tewas a coneept that was developed

Jointdy and his now become a show that is

walched religiously by basceball funs.”™

ESPN’s top brass liked what they saw in
Durso during the negotiations and oltered
him a position as senior viee president/gencr-
al counsel. Ueberroth had just bowed out as
commissioner. and Durso thought it was a
perfect time for him to move on as well,

Since joining ESPN. Durso has been
instrumental in the network’s professional
sports acquisitions. He helped ESPN rene-
gotiate its deals with MLB and the Nation-
al Hockey League. and he is working with
other ESPN officials 1o bring the NBA
buck to the network.

Last year Durso was named to his current
position. giving him what he describes as a
litle broader portfolio of administrative
responsibilities.”™ He now oversees ESPN's
legal. finance. public relations and human
resources efforts, as well as new business
development.

Since Durso’s arrival at the network, he
has worked on selting the ESPN brand
name. whether 10s on o ball cap or on a
Website. ESPN has gone from one net-
work to three. 1t has opened a restaurant.
started a magazine, set up the world’s mosi
popular Internet site and kwunched a series
of other ESPN-labeled products.

“You can read il you can take it in your
beeper. vou can ¢l it up on your compul-
er. you can have it for dinner. you can buy
a product, you can watch iton TV, he says
with a smile. "And. oh yeah—vyou can lis-
ten o it on the rudio.”

Durso savs the neat five to seven vears
are likely to be even more interesting than
previous ones. ESPN will change even
more than it has sinee he first joined the
network in 1989, he predicts. As lar as
ESPNs success since his arrival, Durso
credils evervone around him.

“Fyve been very lucky. Pye been able to
parkay both my avocation and my vocation
into something that his been very rewarding
professionally and personally . he says.

He does have ene regret, though. Back in
his Harvard days. the baseball team made it
10 the College World Series in consecutive
seasons (1973-74). He counts the experienee
right up there with any of his professional
accomplishments. bul “unfortunately |
played in [the series| before ESPN welevised
it.” he says. "So my parents weren't able to
watch me.” —IS
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Mario Hewitt,
VP/acting GM,
wVEC-TV Hamp-
ton, Va.. named
VP/GM.

Linda Levy, dircc-
tor, NCws ser-
vices. broadeast
divisien, A_H.
Belo Corp.. Dal-
tas, joins KOCO-Tv
Oklahoma City as

Hewitt

news director,

Deborah Wilson, national sales manager,
WAGA-TV Atlanta. joins WBRC-TV Birm-
ingham. Al as VP/gencral sales man-
ager.

Gerry Grant, anchor/correspondent. joins
weBs-TV New York as weeknight
anchor.

Richard Slenker, scnior VP/chief techni-
cal officer. American Sky Broadeast-
ing. Joins Fox Television Stations Inc..
Beverly Hills, Calif., as excentive VP,
cengineering and operations,

David Scott, co-
exceutive produe-
er. Rolonda. joins
Warner Bros,
Domestic Televi-
sion Distribution,
Burbank. Calif..
is executive pro-
ducer, The Peo-
ple’s Court, new
series originating
in New York.
Appointments at WivT(Tv) Tampa,
FLu.: Vince Amette, VP, finance. WBRC-
v Birmingham, Al joins in same
capacily: Cheryl Carson joins as VP.

News.

Scott

Appointments al KIRIETV) Tulsa, OkL..
Deirdre Davis, rcporter/fill-in anchor.
named co-anchor; Mike Browning,
reporter/co-anchor, named senior corre-
spondent and investigative reporter:
Chad Nye, assignment/newsroom man-
ager, named general assignment
reporter: Sue Perez joins as rescarch
director.

Courtney Brinkerhoff, scnior producer,
Philadelphia Online, joins WIXF(TV)
Phitadelphia as executive producer. Ten
O Clock News.

Donna Bozzo, scnior writer/praducer.,

WTAE-TV Pillsburgh. joins WyaQ-Tv
Chicago as senior producer, advertising
and promotion.

Harry Friedman,
producer, Wieel
of Forume,
Columbia TriStar
Television, Cul-
ver City, Calit.,
adds Jeapardv! 10
his respensibili-
lies.,

Carlos Vergara,
reporter, KTBC-TvV
Austin. Tex..
Joins KESQ-Tv Palm Springs, Calif., as
morning anchor.

Friedman

Carole Paling, ncws director, WNDS(IV)
Derrv. N.H.. joins New Hampshire
Public Television, Durham, as manag-
er. production.

PROGRAMING

Lisa Laky, locatl
sitles manager.,
Fox Sports Wesl
and Fox Sports
West 2, Los
Angeles, named
general sales
manager/VP,
sales.

Appointments at
Public Broadcast-
ing Service.
Atexandria. Va.: Dick Hanratty, dircctor,
broadcasting. WNED-TV/WNEQ-TV BulTa-
lo, joins as director, PBS Plus and PBS
Select (programing packages): Glen
DuBose, munaging director, WNET(TV)
Newark, N cultural and arts pro-
graming, and Grear Performaices
series. joins as director, drama, pertor-
mance and arts programing.

Laky

Patrick Murphy, dircctor, production
operations, Channel One Communica-
tions. joins Worldwide Television
News, New York, as director, opera-
lions and engineering.,

Dan Metziga, president/CEQ, Florida
Syvmphonic Pops Orchestra. Boca
Raton, joins Oregon Public Broadeast-
ing. Portland. as VP, development.

Appointments at Five Star Productions,
Boca Raton. FFli.: Laura Bailey-Hollander
joins as VP, programing:; Dawn Wilson
Juins as production manager.

Nina Shelton, associate producer, Biy

www americanradiohistorv com

Bag. Children’s Television Workshop.,
New York. named line producer.
Peter Greene, consultant. joins PBS

Sponsorship Group., New York, as
cxecutive director,

- RADIO

Appointments at Jacor Communica-
tions [nc.: Alene Grevey, general sales
manager, WEBN(FN ), WOFX(FM) and
wAQZ (M) Cincinnati, named Cincin-
nati FM VP/GM: James Meltzer,
VP/GM., wiLn-iad Philadelphia, joins
WAMOANM) and wETE(EM) Clevetand in
same capacity.

Dennis Frawley, gcneral sales manager.
KDMX(EN) Daltas, named GM,
KEGL{EN) Fort Worth, Nationwide
Communications owns both stations.

Appointments at Nitional Public
Radios ofTice of the general counsel.
Washington: Denise Leary numed deputy
general counsel; Lucille Paveo and Greg
Lewis namcd associate general counsels.
Jeffrey Dvorkin, chict journalist/manag-
ing cditor. CBC Radio News and Infor-
mation, joins National Public Radio,
Washington. as acting VP, news and
information.

Fox appoints
programing staff

Claman

[:l'ﬂﬂ" Bil'_l‘lf'._ ral'

ent agen
ative Artists
Agency, Los

Angeles, joins
as senior VP,
comedy devel-
opment, Danielbke
Claman, VP,
drama develop-
senior VP; Mike Dar-
nell, VP SEnior
VP, sp nd alternative pro-
graming. Posilions are localed at
Beverly Hills, Calif., office

Darnell

ment, named

|
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Dina Silverman, genceral sales manager.
KABCAMYKTZNCAN) Los Angeles. joins
KEWB(AM) there in same capacity.

Scott Kolp, s:iles manag 2r. Eastman
Radio. St Louis. trinsiers to Dallas
office: Larry Roberts, V 2, sales. Katz
Radio. New York. named sales manag-
er. Los Angeles: Kenny Ossen, sales
manager. Katz Radio. _os Angeles.

joins New York office Shannon Trigony,
account executive. Katz Radio. named
sales manager. Atlanta

John Ginzkey, general sales manager,
KEKE-FV/KBEQ-Fv Kansas City, Kan..
joins Mitchell Broade: sting Co.'s [
KOKQ-Fv Council Blutls, lowa.
KGDE(FM) Lincoln, KKAR(AM) Omaha
and KolLtas) Bellevu, all Nebraska,
as VP/director, sales.

CABLE

Appointments a
nceess Televi-

sion Network.
Irvine. Calif:

$heri Herman,
president. Ameri-
can Cybercast, |
JoIns as senior
VP, programing:
Tim Tyler, con-
troller. named
/P, finance.

Herman

Appointments at FX M etworks: Thomas
Malkin, general sales wanager, TCH
Media Services. joins s director, aftili- |
ate sales and marketin 2. Central region:
Michael Hopkins, scnior regional manag-
er. affiliate sales and marketing. South-
west, joins as director. affiliate sales
and marketing. Western region.

Cathe Neukum,
Didependent pro-
cucerfdirector,
Jrins Turner Orig-
1l Productions”
Wild!Life Adven-
tres. Atlanta. as
VP/executive pro-
Cucer.

Marjorie Kaplan,
(xecutive VP,
Lancit Media
Entertainment. joins Discovery Net-
works U.S. as senior VP, children’s
programing. and senicr VP, children’s
products, Discovery Enterprises World-
wide. New York.

Neukum

Appointments at Request’s sales and
affiliate relations divirion. Denver:
Craig Turner, dircctor, INortheast. named
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| Rescarch. Turner Broadcasting System

| er.died May 20 at home in Ogden.

[ sales and later joined CBS-owned

|
Mortensen held posts at KLo and

[ ing manager. Nationat Public Radio
[ (NPR). died April 30 at Suburban

| Washington. Bean is survived by his

Rub_in promotet_l at B&C

Gary Rubin, 36, national marketing director of
BroapcAsTING & CABLE, has been named national
advertising director. Based in Los Angeles, he will be
in charge of all advertising staff, reporting to Peggy
Conlon, publisher. Rubin, a native of New York,
entered the technical side of television after graduat-
ing with a BA degree in experimental video from Buf-
falo University. Before switching to sales with the
Crain publishing organization, he held several tech-
nical positions, including a stint as news cameraman for kTTv(Tv) Los
Angeles. He worked for Electronic Media and Advertising Age for eight
years before joining BROADCASTING & CABLE in 1993.

VP: Michele Edelman, dircctor. Western
region. named senior director: Amy
Kron, account manager, Rocky Moun-
tain region. named director.

David Woolfson, VP. International Global

International. New York. named senior
VP.

David Asman, ccitorial features editor,
the Wall Street Jowrnal, New York,
joins Fox News Channel there as on-air
host, Fox in Deptl.

DEATHS

Arthur Marion Mortensen, 8(0). broadcast-

Utah. Mortensen’s broadcasting career
spanned almost a half century. [n 1945
he worked as a radio announcer at
kLocant) OQgden. He soon switched 10

KaX(anm) Los Angeles as a salesman.
Mortensen steadily ascended the
broadeasting ladder. He held general
manager posts at KFMB(AM) San
Dicgo: KERO-TY Bakerstield, Calif.,
and KTLACTY) Los Angeles. He was
president of the Los Angeles/Kansas
City division of Bonneville Interna-
tionat Corp. and eventually presi-
dent/CEQ of Hughes Television Net-
work. After retiring from Hughes,

KoOG-Tv Ogden. He is survived by his
wife, Doris: six children. and 21
grandchildren.

William A. Bean Jr., 54. satellite market-

Hospital. Bethesda, Md.. after a heart
attack. In 1980 Bean settled in Wash-
ington after working for Westinghouse |
Broadcasting in Pittsburgh and New |
York. Before joining NPR in 1985 he
was an account executive at WRC-Tv

www americanradiohistorvy com

wite. Lynne Adrine: three children,
and three brothers.

Elizabeth L. Dahlberg, 79. radio and tele-
vision engineer, died May 20 at her
home in Frederick. Md. Dahlberg
worked for Frank Mcintosh and Asso-
ciates as a consulting broadcast engi-
neer in 1947. In 1956 she joined the
consulting radio engineering firm of
Lohnes and Culver. She retired from
the company in 1987. Dahlberg was a
member of many professional associa-
tivns. She is survived by her husband,
Gustav, and two children.

Henry J. Kaufman,
1906-1997

Henry Julian Kauf.
man, 90, adver-
tising and public
relations execu-
tive, died June 4
at Siblay Mema-
rial Hospital,
Washington, foi- =\

lowing a Sroke. gy tman in 1976

Kaufman &

Associates, Kaufman's adver-
fising company, was one of te
largast agencies in the Washirg-
ton area. Started in 1929, in its
heyday it had several prestigious
accounts with about $20 million in
annual billing. CEC of the compa-
ny for almaost 40 years, Kaufman
sold the firm in the late "70s a~d
worked as a consultant to otFer
advertising agencies.

In 1994 he received the Adver-
tising Club’s first litetime achieve-
ment award. His wife of 66 years,
Irma Mey, died in 1996, He has
no immediate survivors

—Compiled by Denise Smith
e-mail: d.smith@b&c.cahners.com
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The Association of Local

| Television Stations and
the network affiliate
groups have agreed to
scale back the number

| of meetings they sched-
ule in the days leading

l up to the annual NATPE
convention in an effort to
boost buyer attendence dur-

[ ing all three days of the
NATPE exhibition. NATPE's
overtures to ALTV and the
affiliate groups come in

response to complaints from |

major distributors about the
lack of foot traffic on the |
third and final day of the
exhibition, among other

| issues. According to
NATPE officials, ALTV has
agreed to drop the first day
of its scheduled 1998 gath- ‘
ering in New Orleans, hold-
ing all meetings on the day
before the trade show floor
opens. In response to dis-
tributors’ concerns about ris-
ing costs, NATPE President
Bruce Johansen says the
association is "exploring”
the possibility of permanent-
ly relocating the roving con-
vention to Los Angeles,
which is closer than previ-
ous sites to most major dis-
tributors’ headquarters.

PolyGram Filmed Enter- |
tainment VP Jules
| Haimovitz may be the

InlBiiel;

!Ir Son of Time Warner’s
Levin killed

Moguls and Bronx teens last week mourned
| Jonathan Levin, schooiteacher and slain son
of Time Warner Inc. Chairman Gerald Levin,
The body of Jonathan Levin, 31, was discov-
ered last Monday in his Manhattan apart-
ment, feet bound. He had been shot in the
head and repeatedly stabbed. By late in the
week, police were seeking to question a for-
mer student who may have tortured Levin to
obtain the password for his ATM card.

One of Gerald Levin's four children,
Jonathan Levin had been a respected
teacher in a Bronx high school since 1995.
The crowd at a Manhattan synagogue last
Wednesday ranged from kids in baggy jeans
to media executives, including Sony of

America President Howard Stringer, Cablevision Systems Corp. Chairman
Charles Dolan and Viacom Inc. Chairman Sumner Redstone. In lieu of flowers, the
family asks that donations be made to a fund for William Howard Taft High School,
where Levin taught. —IJMH

N

next COO of King World
Productions. King World
is negotiating with
Haimovitz to fill the slot
that has been empty since
last September when
Stephen Palley left, an
industry source says. Poly-
Gram has made films
including “Dead Man
Walking," “Fargo” and “Mr.
Holland's Opus,” but has
yet to make a profit,
according to the compa-
ny's 1996 annual report.

To keep up with the compe-
| tition to its Radio AAHS chil-
dren’s programing network,
| Children's Broadcasting
Corp. Friday said it is sell-

ing all 13 of its AM radio
stations for $72.5 mil
lion. Details on the seller,
Global Broadcasting Co.,
were not available. CBC
said proceeds from the sale
would help it compete with a
new children’s network from
| ABC Radio Group's Radio
Disney. “CBC has been

6,400 attendees.

Promax breaks record, presents awards

As expected, the 42nd annual Promax |nternational and Broadcast Design Association
convention in Chicago was on track last week to break Promax attendance records, with
6,850 registered for the show as of Friday morning (see story, page 17).

By comparison, last year's Promax/BDA gathering in Los Angeles drew about

Promanx is growing on the international front as well. Association officials announced

72

last week that the fourth annual Promax Asia meeting is set for Dec. 1-2 in Hong Kong,
timed to coincide with the MIP Asia program market (Dec. 4-6) and another Asian TV
conference, hosted by the Cable and Satellite Broadcasters Association of Asia, run-
ning Dec. 3-5. The second annual Promax Europe meeting has been set for March 16-
17 in Rome.

Back home in Chicago, Promax '97 was set to wrap up Saturday with an awards
luncheon honoring, among others, its 1997 Marketer of the Year, Betty Cohen, pres-
ident of Cartoon Network Worldwide and TNT International. A special Promax chair-
person’s award was given to industry veteran Dick Lippin, saluting his contributions
to the growth of the association. Lippin's firm, The Lippin Group, has handled PR for
Promax since 1991. —CL
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| forced to alter its operations

because of ABC/Disney’s l

method of entering the chil-
dren's radio market,” Presi-
dent Christopher T. Dahl

said in a statement. The
company will continue to
pursue a suit in which it I
alleges that Disney is trying

to drive it out of the chil-

dren’s radio market, he said.
CBC's AMs reach markets

that include New York, Las l
Angeles, Chicago and
Philadelphia.

Residential Communi-
cations Network set-
tled a dispute with the
city of Boston that
clears the way to extend
integrated cabie and tele-
phone service in the city.
RCN has offered cable
service to 3,000 customers
in Boston's Back Bay area
while insisting it didn't
need a cable franchise,
provoking harsh opposition
from the city, state and
incumbent cable operator
Cablevision Systems
Corp. But last week RCN
relented, agreeing to
immediately pay fees and
meet other burdens faced

June 91997 Broadcasting & Cable
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by Cablevision. That
includes paying 5% of
gross revenue to the city
for use of municipal rights-
of-way. RCN also will have
to allocate precious chan-
nel space for required pub-
lic access, education and
government services. For
two years, RCN will oper-
ate as an open video 3ys-
tem under FCC provicions
laid out for phone conpa-
nies entering the video
business. During that peri-
od, however, the comany
will negotiate a formal
franchise agreement with
the city.

The FCC last week fost-
poned indefinitely the
effective date for cable
emergency alert system
rules. The commission pre-
viously said that all catle
systems would have tc
comply with its EAS ru es by
July 1, but it pushed th 2
date back to allow mor2
time to decide how the rules
should apply to small cable
systems.

Boston-based World
Times Inc. is slated to
assume production of
Monitor Radio, the public

| radio programing service

| distributed by the Christian
Science Publishing Soci-
ety, starting June 30.
World Times is expected to
rename the service World
Times Radio and may col-
laborate with noncommer-
cial weur({Fm) Boston on
the venture. Monitor Radio

| was put up for sale in mid-

April by the Christian Sci-

ence church.

The FCC last week said
CAl Wireless does not
qualify as a Bell-affiliat-
ed video program
provider. Time Warner
and other cable companies
had filed applications seek-
ing relief from rate regula-
tion based on competition
from wireless cable sys-
tems owned by CAl Wire-
less. The FCC's Cable Ser-
vices Bureau said CAl is
not currently an affiliate of
either Bell Atlantic or Nynex
for the purposes of deter-
mining effective competi-
tion.

Internet linking service

TotalNews has settled a

lawsuit brought against it

by media heavyweights the
I Washington Post, Times

TV stars at HGBE anniversary gala

Chicago's Museum pf Broadcast Communicatio

will be Edie Adams,
TV legend Ernig Kowva

rhe Tomght Show, Lary K

rarnaf Jim Edgar and Chicag
ary co-chairs of the benefit

icago Cultural

dent of Tri-
al dinner chairman, For tickel
call (318} &:

IUNE . 15 the gdn
information,

Printed in the U S.A Founded m 1931 as 5i

vision of 19507 and wife of

Steve Allen, the original hast of

ing, CMNM host; Inv Kupcinat,

apdr columnist and talk show h

10 Mayar
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NATAS honors Redstone

Honored for his achievements
in the industry last week, Via-
com Chairman Sumner Red-
stone exhoried the media to
use their influence to improve

society. In his speech accepting

the Truslees’ Award from the

National Academy of Television

Arts & Sciences, Redstone
said: "l deeply feel the impact
that we in the media industry
have on people around the

world—particularly young peo-

ple. And the responsibility that

accompanies this is serious. As

we go about our everyday
lasks, we need to demonstrate
that we know where business

slops and social responsibility

begins...and we need to show
that we are committed to mak-

ing a difference for the better in

the course of human events.”

Mirror, Time Warner, CNN,
Dow Jones and Reuters
New Media. The settlement
of the suit, which contested
the way TotalNews framed
links on its Website to news
content on other Websites,
grants TotalNews a linking
license to continue doing
business as usual. Total-
News now provides links to
more than 1,350 news
sources in different media

| from its site (www.total-

news.comy).

Intel Corp. increased its
stake in CNet Inc. with
the purchase of $5.3 million
in CNet stock from the com-
pany. Pending regulatory
approval, Intel wil. buy more
than 200,000 shares of
CNet, increasing its hold-
ings in the online informa-
tion provider to 6% from its
current 4.5%.
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Eclilorials

COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Hold that line

It has taken 15 months for a champion to emerge from the
First Amendment wreckage that is the V-chip and its atten-
dant broadcast ratings system. At last, NBC has drawn the
line. While all the other networks (and cable) are caving on
the issue of content ratings (S for sex, V for violence, L. for
language) NBC has said it won’t venture a step beyond fine-
tuning the age-based system that is now the industry standard.

Or, put another way, it has taken 28 years for the indus-
try to produce a network president with enough courage in
his convictions to stand up to Congress. The last time was
in 1969, when CBS President Frank Stanton told John Pas-
tore of the Senate Communications Subcommittee that he
would not yield to demands to prescreen programs for the
NAB’s television code board. Pastore’s initiative was the
V-chip of its time. Even though ABC and NBC, then the
only other networks, were willing to go along, CBS’s oppo-
sition carried the day.

NBC faces a tougher task. The opposition—the President,
Congress, the FCC, public interest groups—has been embold-
ened by prior capitulations, beginning with the Children’s
Television Act of 1990, which led directly to the FCC’s 1996
requirement that all stations broadcast three hours of chil-
dren’s educational programs each week. The V-chip preceded
the requirement in March last year. This page opposed all
those lowerings of the First Amendment bar, to no avail.

1t is said that the broadcast ratings system is voluntary. It is
not, as the recent furor over the age-based system demon-
strates. The government will not be satisfied until it has a
hook into every television show in the land, and the power to
pull it. The industry cannot rest until it has pushed back this
threat one more time—if necessary, going to court.

The bad news is that this is not the last threat, only the
latest. The good news is that NBC President Bob Wright is
willing to take the heat, inside and outside the industry, for

the sake of his network, his medium and his country. It’s
about time Frank Stanton had a successor,

o
Postscripr: In 1969, numbers of CBS affiliates sent TWXs
(the prevailing form of intranetwork communication) to Dr.
Stanton—some in support but many urging him to give in
to Pastore, who was promising a bill to protect broadcasters
from competitive challenges at license renewal. In 1997, it
strikes us as appropriate for affiliates of all six networks to
make themselves heard in support of Wright's and NBC’s
position. For the most part, stations have left this issue to
the networks. It’s time they, too, stood tall for the First
Amendment—their First Amendment. That's: Boh Wright,
NBC, 30 Rockefeller Plaza, New York, N.Y. 10112,

Appointment TV

E! Entertainment has announced its intention to wean itself
from the off-broadcast shows on its schedule and go all-
original by fall 1998. Boldness is nothing new for the net-
work that brings you Talk Soup and Howard Stern.

E! is one of a number of cable networks that have decid-
ed to boost original production and begin creating more
“appointment” programing. It likens the move away from
acquired product to kicking a heroin habit. We wouldn't go
that far, nor would the medium in general: three of the top
20 basic cable shows two weeks ago were episodes in a
Beverly Hillbillies marathon.

Cable has been knocked for its reliance on recycled
broadcast fare, but such shows also have been the lifeblood
of many an independent broadcast station.

The move of E! in particular and cable in general toward
more originals is a natural step in the maturation of the
medium, but we think there will always be room—and with
the advent of digital, likely lots of room—for appointments
with old friends as well as new.
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San Francisco, CA 317-815-0882; Fax 317-815-0883
Kathleen Shuken, administrative assistant
Barbara Wise, director of creative services

Kim McAvoy, contributing editor
Elizabath A. Rathbun, Chris McConneli,
assistant editors
Paige Albiniak, staff writer
Rick Higgs, syslems manager
Denise P. Smith, Kenneth R. Ray, graphic artists
Winslow Tuttle, proofreader

New York 245 West 17th Street, 10011; 212-645-0067: Fax 212-337-7028
Staphan McClellan, bureau chief
John M. Higgins, assistant managing editor {cable)
Richard Tedesco, associate editor (Telemedia)
Donna Petrozzello {radio),
Glen Dickson (fechnology), staff writers

Los Angmies 5700 Wilshire Bivd., Suite 120, 90036;
213-549-4100; Fax 213-937-4240
Lynette Rlce, bureau chiaf
Joe Schlosser, staff writer

Denver 28310 Pine Dr., Evergreen, CO 80439;
303-670-4124; Fax 303-670-1082
Price Colman, bureau chief

Pegpy Canlon, vice president/group publisher
Donaid V. West, editor/senior vice president
T — L _— L ST SPTE s

Cahners Publishing Co.

Bruce Bamet, president and chief executive officer
Mark Lieberman, executive vice president
Richard Vitale, vice president, operations and planning
Dan Hart, group conirolier
Robert W. Delingelia, circulation director
Sharon Goodman, director 6f manufacturing
and distribution
Louis Bradfleld, distribution director
Eric Peterson, acling production manager
212-463-6571; Fax 212-463-6563

Circulation Inquiries
Broadcasting & Cable: 800-554-5729
Broadcasting & Cable Yearbook: 800-521-8110

Sol Taishoft, Founder and Editor (1904-1982)
Lawrence B. Talshoft, Chairman Emeritus

New York 212-337-6940; Fax 212-337-6947

Randi T. Schatz, director of Special projects,
international sales director
Millle Chiavelli, director of cable advertising
Robert Foody, director of fechnical advertiaing
Yvonne Petius, Julle DesRoberts account executives
Lisa M. Murphy, executive assistant, special projects
Joan Miller, executive secretary
Estreila Diaz, executive assistant
Antoinette Fasulo, classified advertising manager
Dorls Keily, telemarketing sales representative
Sandra Frey, classified advertising representative
Classified 212-337-7073; Fax 212-206-8327

Yukari Media (Asia). 81-6-956-1125;
Fax 81-6 956-5015

London Paramount House, 162-170 Wardour S1., WiV3AT:
44-171-437-0493; Fax 44-171-437-0495
Meredith Amdur, Uoyd Shepherd, international editors
BCC (United Kingdom & Europe):
44-171-437-0493; Fax 44-171-437-0495
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AT THE
(AN
LOCAL CABLE SALES

MANAGEMENT
CONFERENCE

June 28-July |
Hyatt Regency Chicago

Local cable advertising’s premier annual event
presents an all-new program of in-depth sessions,
top speakers, hands-on exhibits and special events
dedicated to providing cable ad sales managers with
guaranteed solutions in such key arcas as:

* Account Management  ® Retention

* Motivation ¢ New Channel Launches

* Recruiting Hiring * New Product Categories
* Sales Automation * Selling To Ethnic Markets
* Managing Up * Selt-Promotion

* Account Service And Much More!

Discover the latest ideas and strategies for taking
maximum a lvantage of your resources to attract
larger shares of adverusing budgets to cable.

PLUS...The '97 Cable Advertising Awards, team-
building acuvities and all-star entertainment brought
to vou by the latest additions to the MTV Networks
family: Nick-At-Nite’s TV Land and Ma.

CALL (212) 508-1229 FOR REGISTRATION
AND PRO(GRAM INFORMATION.
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Th nk about this: a‘ter 0 N L l five vears in existence,

the NITV Movie Awards attracted 10.9 million viewers ast year.™ Not bad for a newcomer.
Plus, we've got a really tasty statue [it's a me:al bucket of popcarn),

~ONE STATUE

o” a gpld guy tkat's been around a ot longer. But with calegories like Bes: Kiss, Best Fight Sequence, Best Villain

LT T S R

and Best Action Sequence, the MT¥ Movie Awards hono-s the films ¢oung adults love most, and tums the spotlight an ‘,;;
the yea“s L recognizzd cinematic achievements. The fact zhat NITV viewers vot2 to pick the winners is »“
jLst one mo-e reason the show M u TT E R s -

=

so much to them. .

And one marz reason MTV makes s2nse for yaur system. -

&

i -i?"nh““'"m

i

I

i

earicamradiahistorv.com


www.americanradiohistory.com

