=]
-
-
fr
s

The Newsweekly of Television and Radio

Vol. 121 Nc. 25 66th Year §997 # Cahnes Publicaticn

SPECIAL |REPORT

, CABLE’s
TOP 25
MSOs

. o
Py

L.

r

LR S
I - lT -

..
H
' -
1 . i
» - )
5 X ] .
y 1 \ — ; Ay 4 =
b 9 - / i |
\ 1 d L L7y
. ; 1 .
L L | A A\ A L
- 0% \ N ! ' oo
= " . % L . o
L ", . 1 LY | " e
¥ \ "
I " ) >
¥ L)
) \ ;
- 1 3

\

Clos ng it on theiﬁap 10

oGO0 Kot ard dacock R\ |\
l_ :,-‘ 2 f: Y ‘J,. L‘ .'i.
. A0 YN
, ¥ . : 'L\I. .‘{1._ ;‘ 1% 1
: , N \\ \\ R Ny
Bill Gates’s TV strategy 7 | e P
FHHEEE OO ALL FOR ADC @‘ é’
bl ooalMlodabiaddonlliabd b el <«

“l;lrdOCh iOins | g;ggfévsguagggg REGB 1891 éiéf'?\ *\@
Primestar, snaps 575 NEPTUNE BLYD & &
ap Family Chanpel

2. WWW_americanradnhistoneeomnm - -

BILLTNGS, MT 59105-2129


www.americanradiohistory.com

(RO o

6

HOUSEHOLD #
45850325

b

Dennis Ancztil, 26, in the living room of his Park Ridge, lllinois home. Here, in his favorite chair, Dennis watctes
espn2. In short, espnz gives h m the complete sports viewing experience. And that's why you'll find the netwcrk
Call: Northeast & Sovtheast (B60) 585-2479, Central (312) 228-5800, Rocky Mountain (303) 740-8940, Western
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iv over 45 m llion homes. Tio reac fans ike Dennis, get them where they live.

tours of NCAA basketball; college foothall, NHL 1ockey and auto racing on
BEING THER ESPNZ
(310) 358-5300, Special Markets CT (86C) 585-2616, NY: (212) 916-9200. -
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Microsoft invests $1 billion in Comcast Biil Gates tumns his attention to digital TV with hopes of controlling
= (he new digital set-top, the standards and the operating system, according to observers. / 6

| No joking matter What started as a casual remark by Comcast’s Brian Roberts ended up with
nn Microsoft agreeing to pump $1 billion into Comcast for the equivalent of 11.5% of its stock. / 8
.

All in the Family News Corp. buys The Family Channel for $1.9 biilion. [t wil} be part of its
¢ Fox Kids Worldwide, a 50-50 venture with syndicator Saban Corp. President Tim Robertson will
conltinue to run the network; his father, chairman Pat Robertson, will become co-chairman with
another co-chairman named by News Corp. / 12

CBS to close in-house TV rep The CBS-owned TV stations division will probably shut
its in-house rep firm and place its estimated $500 million worth of national spot advertising busi-

" ness with an outside rep. 5
Columbia TriStar Tele- ness an Celb /1

;f;;’e’;gifi_f";fzz"’( has  Annenberg grades kids TV A study of kids TV from the Annenberg Public Policy Center
deals for ‘The Nanny'  could foreshadow ditticulties for programers hoping their shows qualify as “core educational pro-

in 40 markets. / 18 graming.” / 21

SROADGASTING | 35 R Charter on the rise
' e "F Salhany takes aim at STORY < MSO Charter Communi-

cations has been acquisi-
tive in good times and |
bad, recentiy boosting its
subscriber count to more
than 1 million. then

adding US West Media's
230,000-sub cluster. The

4 The WB UPN chief Lucie Sal-

&| hany took some parting shots at what
she called WB'’s narrower distribu-
tion and its lesser performance in key
demographics. / 25

Changing hosts for CTTD |
games Chuck Wooiery, long asso- | | company’s three leaders
ciated with Love Connection, will be ‘ ! a discuss their approach to
back on the singles scene, hosting L Cover photo by Greg Kiger buying. / 44 ]
Los Angeles radio fix- The Dating Game. Bob Eubanks
will be honored./ 34 famous. The Newlywed Gume. /' 26 | yB0 to Jaunch HDTV in 1998 HBO plans 1o

CABLE / 50 begin transmitting HDTV programing in summer 1998,

making it the first national cable network to announce sup-

kM'” dog_’; g;a'lnst Spec; Cable’s port of broadcasters’ new digital television standard. / 60
ey oroi 1a} aggs . . e
R e ‘w57 Million-Sub | KGTV goes DVCPRO in San Diego ABC affiiatc
billion deal could&tum 0p Club The top 25 KGTV(TV) San Diego is migrating its news acquisition from
News Corp. into the cable operators analog to digital with a $430,000 purchase of Panasonic

P account for most of DVCPRO gear, including 20 AJ-D700 carpcorders, three AJ-
holgder in agreslruc- | M the nation’s cable LT75 laptop editors and 13 AJ-D750 studio VTRs. / 63

ured Primestar. / 50 O omediaiea
they are. ranked by media sa

Cable mergers size. / 36 ' | Microsoft Sidewalk slips in Montreal The ba-

draw fire in D.C. | — tle for the online city guide business is heating up with the

Tele-Communications Inc. may have a fight on its hands in | summer pavement as Microsoft tries to steamroll its way onto
Washington over its recent round of mergers, as Senate [ the scene with its Sidewalk—afier a short-lived launch in

Commerce leadership sounded off. / 54 | Montreal. / 64

Sky was falling from outset News Corp. filed a Changing Hands.....33 Datebook ................ 80 InBrief ......cccconr... 84
countersuit seeking unspecified damages from EchoStar over | Classified ................ 67 Editorials................ 86 Network Ratings.....32
the collapse of the $1 billion merger of the companies. / 56 | Closed Circuit ....... 18 Fates & Fortunes ....82 Washington Watch..24
4 June 16 1997 Broadcasting & Cable
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PC/TV ala Bill Gates

Comcast deal is the latest evidence of Microsoft's quest to grab a large piece of TV action

By John M. Higgins and
Richard Tedesco

NEW YORK

V is getting too “smart” for Bill

Gaites 1o ignore. Digital cable con-

verters, digital TV sets. Web-surf-
ing TVs, TV-ready PCs and high-speed
cable modems are pushing computing
power and television together without
much need tor Microsoft Corp.’s soft-
ware products. The prospect of this next
wave of computing escaping the
Microsotft chairman’s current dominion
over the personal computer is fueling
the software giant’s stalking of the TV
business.

That push reached a crescendo last
week with an agreement to put $1 bil-
lion into cable MSO Comcast Corp.-
Gates’s single largest invesiment. But
Microsoft for years has worked to
ensure 4 place in the cvolution of TV,
primarily through cable operators.
Recent TV moves include geuing into
the fight over digital broadcast stan-
dards and buying WebTV.

And two years ago Gates tried 1o buy
a piece of CNN before tuming toNBC to
create MSNBC. Go back four years and
you find Microsott’s expensive and
abortive plan to control cable and telcos’
video-on-demand schemes with its Tiger
video server system.

By selectively spending some of the
39 billion in cash sitling in Microsott’s
checking accounts, media and computer
exccutives say. Gates is hoping to tumn
development ot these new paths into
consumers’ homes to the company’s
favor.

Ideally—for him at least—Gates
would get a slice ot the action from
every move. Just as IBM and Compay
have to pay Microsoft a fee for putting
the Windows 95 operating system on
every PC they sell, Gates dreams of get-
ting his software on every piece of
advanced TV hardware.

Microsoft wants “control of the new
digital set-top, control of the standurds
and the operating system,” says Bear
Stearns & Co. media analyst Ray Katz.
“They want what the cable guy wants

Microsoft’s bottom line
Estimated fiscal 1997 resuits
Revenue—%$10.9 billion

Operating Income—$4.7 billion
Cash on hand—$9.1 billion

Source: Wall Stree! estimates, company repors

with television—Io be the gatckeeper.”
Continuing dominance of the soft-

wire business. not some dream of

becoming the next Murdoch or Turn-
er-like media mogul, seems to be
Gates’s game. says Charlie Jablonski,
senior vice president of engineering at
NBC, which has partnered with Gates
in the MSNBC news network and
danced with him over digital TV stan-
dards.

“He doesn’t seem to be into trophy
plays.” Jablonski says. “With MSNBC
he wanted content that people could gel
1o on a demand basis. Ask ‘What time is
it and you pay [him]| a quarter.”

www.americanradiohistorv.com

Indeed, that’s largely how Gates him-
self characterizes his Comicast deal. By
acquiring an 11.5% nonvoting stake in
the 4.3 million—subscriber operator,
Guues isn’t looking to run cable systems.
He says the main motive was 1o acceler-
ate MSOs’ high-speed Internet plans.
Microsoft already has a seat at the most
importam tables. from Cablelabs 10

| @Home.

But Microsofl wants 1o go further,
using its clout 1o fuel the enthusiasm—
of Wall Street and 1PC hardware manu-
facturers—that is needed 10 make high-
speed Internet via cable ubiquitous. Will
investors stop penalizing MSOs for
spending to rebuild their systems? Will
Toshiba and Dell put cable modems in
PCs leaving their plamis?

“Brian |Roberts, president of Com-
cast Corp. | and 1 have been talking lor a
long time.” Gates says. “How do we
| galvanize that?

Roberts concuwrs. The main task of
| digital cable converters is to dramatical-

AP/Wide World Photos

J
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Microsoft Network

This is becoming
Microsoft’s template for
TV-type content on the
PC. MSN recently added
14 Web shows to it line-
up of a dozen “chatinels.”
The PC user finds come-
dy and music shows that
feature video and audio
streamed via Micro soft's
NetShow technolocy.
Another season of 1ew
MSN content is due in the
fall. The idea, ultim ately,
is to migrate some >f this
content from PC to TV.

MSNBC

This $470 million hybrid
content venture with NBC
has Microsoft sticking to its
accustomed side of the
media street; constructing
the content on the MSNBC
Website. It's a distinctly
bicoastal structure, with

L\
NBC

Microsoft running its online
editorial operation in Red-
mond, Wash. Content fil-
ters back and forth from
that side to the cable side.
Another showcase for
Microsoft technology,
MSNBC is attempting to
set the standard in online
news quality.

DreamWorks Interactive
A 50-50 joint venture of
Microsoft and DreamWorks
SKG, the multimedia com-
pany formed by Steven
Spielberg, Jeffrey Katzen-

For Microsoft, a different kind of programing

Recuognizing that he will need smart content to drive demand for his smart TVs,
Gates has been pouring money into content-oriented ventures. The prime examples:

berg and
David Get-
fen, its
objective is
the pro-
duction of
still-unde-
fined multi-
media content for as-yet-
unnamed venues. This
venture was announced in
March 1995, and there’s
been no word since on
what is in the works. But
Microsoft bought a piece

of DreamWorks as part

of the deal.—RT

ly expand channel capacity. They’ll
have computer memory, but 80% will
be sucked up by electronic program
guides such as StarSight, he says.
“They want to see it be more than a
one-way channel exp.ander,” Roberts
says. “They'd like to se: a cable modem

built in. They want it to do a lot of

things.”

In the fight over d gital broadcast
standards, Microsoft ard other comput-
er companies want to make sure that
the next wave is comatible with the
way that PCs handle v deo—HDTYV or
otherwise—und that they have access

Ed W.llhamsxk\\—‘

chief engineer at
KPDX(TV) Portland,
Ore., captures the
impression many
broadcasters have of
Microsoft since it
pitched its vision for

TR ODR. B%ADQA%‘VLZ
OERes TOown M. G

-

e

——

to the data streams that broadcasters
are looking to push into homes.

Industry executives look at WebTV
as the model. Vincent Grosso, director
of interactive marketing at AT&T Easy
Commerce. says that Microsoft agreed
to pay 3425 million for WebTV
because of five patents that substantial-
ly improve the display of Internet con-
tent on a TV set. Now, electronics man-
ufacturers that want to incorporate surf-
ing capabilities directly into TV sets
can turn to Microsoft for the software,

That software availability frames the
contlict between Microsofi, on the one
hand, and cable, broadcasters and tel-
cos, on the other.

Microsoft’s current model for the
PC is to collect a tax for their operating
system. If their software was integrated

. into TVs, they
== could try to use
sif| that same model
to get 350-3100 a
year from people
that upgrade
every year or so,
executives esti-
mated.

“Microsoft col-
lects a fee at the
client terminal and
they want to commodi-
tize communications,”
Grosso says. "By contrast, the

telecommunications com-
panies want to value con-
nectivity as highly as

ue the terminal end.”

The nerds all but own the TV indus-
try. says Paul Saffo, a director at the
Institute for the Future. “*Digital technol-
ogy is penetrating the industry and
broadcasters can’t resist.” He cites the
National Association of Broadcasters
convention, where TV station executives
flocked to hardware vendors’ booths.

“Barely five years ago the digital
nerds were just a small group,” Saffo
says. “Now it’s the center of the show.”

Of course, Gates’s track record isn’t
all successes. For years, the company’s
applications, such as Word and spread-
sheet Excel, were considered substan-
dard. Microsoft didn’t find success
through product excellence; rather, it
bundled software with its operating sys-
tems and wore down competitors. The
Tiger video servers were a bust, the
bloated Windows system languished for
almost a decade. (And has anybody used
the Bob package lately?)

Duncan Davidson, managing partner
of technical strategy consulting firm
The McKenna Group, says that people
mistakenly think of Gates as a vision-
ary. when he’s merely a marvelous
businessman. “If you read his book,
‘The Road Ahead.’ it was obsolete
when it came out and so bad it was
almost embarrassing. The cover is
prophetic. It is Bill Gates standing by a
lonely highway that is going nowhere.
He’s missed the bus on the information
highway.” (]

possible and to deval- | Joan Van Tassel comtributed to this report.

Broadcasting & Cable June 16 1997
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Comcast deal is no joke

Offhand remark may have triggered $1 billion investment by Microsoft

By John M. Higgins
NEW YORK

tall started as a joke. In April. Com-
I cast Corp. President Brian Roberts

joined other cable executives making
a pilgrimage to Redmond. Wash.. to
meet with Bill Gates. All had spent time
with the Microsoft chainnan before. so
the conversation quickly turned to the
MSOxs’ plans o deliver high-speed Inter-
net service and the obstacles they face in
rolling it out. Eager to see a tat consumer
data pipe in millions of homes. the impa-
tient Gates lamented operators’ slow
pace. “How do we get everybody into
action?” he asked.

Roberts jokingly gestured to the
other cable chieltains present. who
included Tele-Communications Inc.
Chairman John Mulone and Time
Warner Cable Chairman Joscph
Collins. and said: "Bill. just buy 10
percent of everyone here.”™ That. he
said. would rally cable stocks. over-
come Wall Street’s skittishness about
the heavy capital spending required
and end PC hardware manufacturers’
reluctance to fully commit.

| senior Microsoft exec-

It was a joke.” says one executive, |

But two days later. a

utive culled Roberts
and said that Gates was
intrigued. And last
week Microsoft
stunned the market by
agrecing to pump $1
billion into Comecast
for the equivalent of
HELS% of its stock.

“A billion dollars of
equity is a huge infu-
sion.” Roberts says. “It's
guing to spur others to
wiant to invest in the
industry.”

The deal calls for
Microsoft to buy the equivalent of
11.5% of Comcast. Part one is $500
million worth of nonvoting common
stockh at a rate of $20.29 per share.
about 10% above Comcast’s prean-
nouncement trading price. Part two is
$500 million worth of convertible pre-
tferred stock with the conversion price
initially set at $23.54 per Comcast
common share. escalating each year for
seven yoars.

Gates is a prom date many media

Deals drive cable stocks

Comcast President Brian
Roberts is getting his wish:
Microsoft is buying 11.5% of
his company.

and computer execu-
tives would love,
bringing instant credi-
bility and sizzle to a
company. However, he
has a sense of corpo-
rate ruthlessness that
makes some cable
executives wary aboul
what Comcast might
face down the road.

“We never wanted
him to have a direct
stake in us,” says an
executive of one MSO
that has discussed ven-
tures with Gates. “"He
uses words like “anni-
hilate. kill, destroy.” ™

Even though Gates is pushing for
faster deployment of cable modems,
there are no strings attached to the
money.

“We'll accelerate deployment of
cable modems. but we are not changing
in any way our approach toward
cable,” Roberts says.

But Roberts disputes one element of
the negotiations. [ never joke; L have a
humorous style,” he says. |

Long-suffering cable investors finally have something to
cheer about: a handiul of mega-deals that are spurring
cable stocks to begin playing catch-up with the longest
bull market on record.
[ Prices of the top cable operators all were up solidly

last week, with Cablevision Systems’ eye-popping
41.5% jump—up $14.375—leading the pack. Cablevi-
sion’s deal to buy Tele-Communications Inc. systems
with 820,000 subscribers powered the increase, but
other factors—such as Microsoft's $1 billion investment
in Comcast—also helped.

Speaking of Comcast, its shares were up 17%
($3.125) for the week, thanks to Bill Gates's glowing

endorsement of the future of broadband networks.

|  Likewise, it was a strong week for Time Warner,

whose shares rose 6.4%, or $3. US West Media Group

jumped on the selling opportunity and cashed in 4.4 mil-

lion Time Warner shares to Salomon Bros. for more
than $220 million.

Stocks in MSOs weren't the only ones to benefit from

investor buoyancy bordering on euphoria. Cable equip-

| ment manufacturers General Instrument and Scientific-

Atlanta also came along for the ride with S-A’s shares
climbing nearly 21% ($3.75) and Gl's shares rising
14.7% ($3.50) for the week.

Even TCI, whose share prices have lagged the oth-
ers, was up 12.8% ($1.9375) for the week. For the year,
TCli shares are up more than 50%.

The only slacker was TCI Satellite Entertainment |

(TSAT), one of the Primestar Partners. Despite Primes-
tar's $1.1 billion deal to buy News Corp.’s satellite
assets and the roll-up of Primestar Partners into TSAT,

TSAT shares declined 62.5 cents for the week. —PC
June 6 June 12 Gain

Tele-Communications Inc. $15.0625 $17 +$1.9375 |
Time Wamner $46.75 $40.75 $3
US West Malia Group $20.125 $22.25 +$2.125
Comcast Corp. $18.25 £1.375 +$3.125
Cox Communications $22.75 $26.125 +$3.375
Cablevision Systems $34.625 $49 14.375
General Instrument $23.75 $27.25 +$3.50
Scientific-Atlanta $17.875 1.625 +$3.75

June 16 1997 Broadcasting & Cable
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How Are
Fox, Tribune
& Other Groups
Building a
comedy
franchise?
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One Nanny
So

Market Station Miiliaion —
New York WNYW  Fox
Chicago WPWR  UPN
Boston WLVI Wb
Detroit WJIBK Fox
Minneapolis  KLGT WB
Phoenix KTVK Ind
Orlando WOFL Fox
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COLUMBIA TRISTAR

-' "'-
The next access -

comedy Tfa'n chise! ﬂﬁ ~ "

TELEVISION DISTRIBUTION
TELEVISION ADVERTISER SALES
NY NEE NHEN

The Leader In Yosng Adult Programming.
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Ratings likely to get content adds

NBC still says it will not
adopt S,V and L labels
By Paige Albiniak
WASHINGTON

ith the possible notable excep-
w tion of NBC, broadcasters and

cable networks hope to unveil
this week a content-based TV program
ratings system.

Politicians are jostling among them-
sclves to claim credit for persuading
most broadcasters to accept content rat-
ings despite their vigorous protests.

The new system would expand the
age-based system that has been in use
since January. The age-based icons that
appear in the upper left-hand comer at
the start of each show would be aug-
mented with content codes—S for sex,
V for violence, L for language and D
for suggestive dialogue.

Broadcasters, children’s advocacy
groups and lawmakers have a range of
venues from which to unveil the
expanded ratings system, depending on

whom they want to credit with broker-
ing the deal.

Senate Commerce Committee
Chairman John McCain {R-Ariz.) and
other lawmakers plan to meet with
advocacy groups on Monday and
industry representatives on Tuesday.

Vice President Gore, publicly a late-
comer to this round of negotiations,
plans a meeting on Wednesday. FCC
Chairman Reed Hundt is holding a pub-
lic hearing on the TV ratings Friday.

Republican and Democratic con-
gressmen involved in the talks say the
Vice President is “grandstanding.”
“You sce a lot of people rushing to take
credit for whatever changes may hap-
pen.” says Ken Johnson, aide to House
Telecommunication Subcommittee
Chairman Billy Tauzin (R-La.). “But
the real reason is the public hearing
that we held in Peoria.”

Tauzin plans to testify at the FCC
hearings on Friday if Congress is in ses-
sion. “The message he wants to deliver,
is “we told you we could solve this prob-
lem without legislative intervention,

and, in fact, we have.”” Johnson says.

The industry oversight implementa-
tion group, headed by Motion Picture
Association of America President Jack
Valenti, is discussing changing the rat-
ings once content extensions are added.

According to a source, a PG rating
with an S, V or L attachment would
mean something akin to “parental guid-
ance suggested, with mild sex, violence
or language.” TV-14 with S, Vor L
attached would indicate medium-inten-
sity content and TV-M with S, V or L
attached would mean intense content.
Clarifying the definition for Y7 remains
a hang-up because of the violent nature
of some cartoons. “If there’s an agree-
ment, everyone who agrees to it will go
ahcad [ with the ratings system], even if
NBC does not,” a source says.

If the rest of the industry decides to
adopt the content-based system, “we
will have to see what happens,” said an
NBC spokesperson last Friday. “We
would not rule out some sort of modifi-
cations to the system, assuming they

don’tinclude S, V and L.” (]

News Corp. finally gets Family deal

Pays $1.9 billion for cable network; Tim Robertson remain

By John M. Higgins
NEW YORK

rimed to use The
Family Channel as its
cable outlet for chil-

dren’s programing, a unit
of News Corp. last week
secured an agreement to
take over International
Family Entertainment Inc.
for $1.9 billion.

The deal will be executed
by News Corp.’s Fox Kids

venture with syndicator Saban Corp.
While Family won't become a chil-
dren’s network or change its name, Fox
Kids executives plan to program its day-
time hours heavily with Saban product
and other programs that have appeared
on the Fox broadcast network.

After months of negotiations, IFE
finally agreed to sell for $1.9 billion. The
price comes to $35 per share in cash for
all stockholders except for 21% share-

Murqoch is one of
Worldwide Inc., a 50-50 Family’s new owners.

holder Liberty Media Corp.,
which wanted preferred
stock instead of cash to
avoid capital gains taxes on
the sale.
The deal, which repre-
sents a huge 17.9 times an-
nual cash flow (far
higher than the price
& paid for other es-
tablished cable pro-
gramers in recent
months), was an-
nounced hours after News
Corp. signed a letter of intent
to fold its American Sky Broadcasting
DBS venture into Primestar Partners.
Bill Sorenson, News Corp. senior VP,
finance, told analysts that Saban owns
4,000 hours of children’s programing,
including the Mighty Morphin Power
Rangers, VR Troopers and The Tick,
giving Fox Kids plenty of material to
work with. However, the company has
not decided what to do in prime time,
other than adding entertainment pro-

s president

graming in the 10 p.m. slot being vacat-
ed by IFE Chairman Pat Robertson’s
The 700 Club religious talk show.

{FE President Tim Robertson {Pat
Robertson’s son) will continue to run
the network, while his father will
become co-chairman alongside another
designated by News Corp. The compa-
ny said it did not know what it would do
with the MTM production and syndica-
tion unit.

The Walt Disney Co. also had been
bidding for the company.

Two months ago the Robertsons had
been seeking $45 a share for the stock
they control, letting public sharehold-
ers settle for $25. Although they settled
for less, the deal still represents an
enormous payoff: Pat Robertson and
trusts he controls will receive $134
million, and Tim Robertson gets $96.5
millien. The father and son put up just
$300,000 of their own money in 1990
to buy The Family Channel for $250
millien from Robertson’s ministry, the

Christian Broadcasting Network. ]

12
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House would give more
time for DTV transition

Provision may not survive Senate

By Paige Albiniak

WASHINGTON

{ the House Commerce Committee
Ihus its way. broadcasters who
launch digital TV service may be
able to hang on to their current analog
channels far beyond 2006.

By a27-23 vote, the Commerce Com-
mittee included language in the budget
reconciliation bill that would allow sta-
tions 10 keep analog TV channels until
more than 95% of people in their mar-
kets have digital TV sels or converter
boxes, (o receive digital signals.

In awarding each TV station a sec-
ond channel for digital broadcasting
last April, the FCC targeted 2006 for
the return.

“Broadcasters will never be able 10
build enough digital towers by 2(106 to
completely convert to digital.” says
Ken Johnson. aide to Representative
Billy Tauzin {(R-La.), chairman of the
House Telecommunications Subcom-
mittee. “It’s a massive undertaking.
Billy's strategy is to give broadcasters
a little breathing room to make this
work.”

The National Association of Broad-
casters lobbied for the 953% solution,
but the provision may not survive. In the
Senate Commerce Commitiee, which

Jop of the Wee

considers similar legislation on Tuesday.
Chairman John McCain (R-Ariz.) says
95% niay be oo high.

Consumer groups have been critical.
“It's a backhanded way for broadcast- |
ers 1o 1ry o heep both blocks of spec-
trum indefinitelv.” savs Gigi Sohn,
executive director of the Media Access l
Project. “And the notion that this is
proconsumer 1s just a big, fat lie.”

Despite the “breathing room’ on the
give-back date, the Commerce Com-
mittee measure stll calls for raising
$26.3 billion from the auction of the |
analog channels and other spectruny in
2001,

The administration is pushing lan-
guage that would require broadcasters
and other spectrum users who did nol
pay for their spectrum at auction to pay
fees to cover any shortfall.

NAB's Jim May says he “will not
restuntil we knock out anything related
to fees in this budget package.”

A Senate Commerce Commiltee
spokesperson says McCain is “opposed
to spectrum tees.” and that “he believes
they are another tax.”

The House Commerce Committee
measure attempts 10 raise the auctions’
value by giving broadcasters incentives
10 bid on the analog TV channels when |
they go on the auction block.

Broadcasters may get more time to
convert to digital, which wiil require
many stations to buy expensive towers,
such as this one in Washington.

The committee would relax the
FCC’s duopoly rules. which bar broad-
casters from owning two television sta-
tions in one markel. Broadcasters who
bid on the returned analog spectrum
would be able to own two UHF stations
or & UHF and VHF station in the same
market. Ownership of two VHF sta-
tions would continue to he banned.

A provision would also eliminate the
prohibition against owning newspapers
and stations in the same market.

Liberalizing the long-standing rules
is intended 1o increase revenue, propo-
nents say.

The budget resolution package now

| goes 1o the House floor, alter a quick

reconciliation stop in the Budget Com-
mittee. ]

Hundt agrees to put alcohol inquiry on hold

WASHINGTON—FCC Commissioner Rachelle Chong
last week axed a proposed inquiry into broadcast alco-
hol advertising from this week’s FCC's meeting agenda.

FCC Chairman Reed Hundt did not immediately grant
Chong'’s request to stall a vote on the inquiry. But late
Friday he agreed to remove the item from the agenda,
an FCC source said.

Hundt had hoped 1o hold a vote on the inquiry at the
June 19 meeting. FCC tradition allows each commis-
sioner an opportunity to pull an item from a meeting
agenda, although Hundt initially planned to spend the
weekend deciding whether he would stick with the prac-
tice.

“It would be an absolute break from the way the
agency has operated,” one source said of the prospect
that Hundt might leave the item on the agenda.

14

“The expentise 1o examine the effects of liquor adver-
tising on underage persons clearly resides at the Feder-
al Trade Commission,” Chong said last week in discuss-
ing her wish to pull the item from the agenda. “As a fis-
cally responsible commissioner, | believe the FCC ought
to be focusing on the unfinished tasks that remain be-
fore it in implementing the Telecommunications Act of
1996."

Hundt still can place the inquiry on the agenda for the
FCC's July meeting. However, Commissioner James
Quello then would be able to ask that it be pulled. Quello,
who for months has opposed FCC action on the alcohol
issue, last week applauded Chong'’s move. “The matter is
being handled competently by the FTC,"” Quello said.
“The only downside is that the FCC will not get to claim
credit for resolving the issue.” —CM
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CBS may close rep fi

Word in and outside company is that
Karmaczin will move TV out of house

By Steve McClellan

he CBS-owned television stations
Tdivisinn will proHably shut its in-

house rep firm ad place its esti-
mated $500 million worth of national
spot advertising businass with an out-
side firm.

That was the word {which CBS TV
Stations President Jonathan Klein
would neither confirm nor deny) circu-
lating inside and ottside CBS last
week. But the word from one company
insider was. lt's almost certain to hap-
pen within the next yeur.”

The impetus for the switch comes
from CBS Vice Cha rmun Mel Kar-

mazin, who last month took control of

the television station group. Earlier this
year. he furmed out CB 3°s national radio
spot business to Interep Radio Store.

Such a move on th: TV side looks
good—at least on paper—Ifor several
reasons, sources say. The first has to do
with Wall Street and boosting West-
inghouse’s stock prize. "Wall Sieet
loves to see body-count reductions.”
says one executive familiar with the
contemplated move. CBS’s in-house
TV rep firm employs more than 200
people in New York and in sales
offices around the couatry.

Sources at compet ng firms. atbeit
with a vested interes: in seeing CBS
put its national spot susiness out for
bid. say the network™s rep firm under-
performs. in terms of t e dollars it gen-
erales. considering the ratings the TV
stations deliver.

Meanwhile. Karmazin made his first
major management changes within the
station group tast week, naming Ed
Goldman vice president and general
manager of wiz-tv Eoston, replacing
Bill Haber, who moves to a business de-
velopment post within ZBS Cable.

Goldman was general manager of

wB7 {AM) and before th it ran the 16 CBS
news and information radio stations. But
Goldman has an extcnsive TV back-
ground too. He served as president,
Group W Television Si les. from 1986 to
1993, and station manager of wBz-Tv
from 1993 to 1995, wken he was simul-
tancously general man iger of wiZ(Am),
Ted Jordan. general manager of co-

owned wobs(em), will add oversight of
| S
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WwBZ{AM) 1o his duties.

There’s wide speculation
that Karmazin will soon
make management changes
at other major-market O&QOs,
including wWcBs-Tv New
York, which placed fourth in
the houschold ratings race in
the May sweeps.

Reached last week, Klein
declined comment on possi-
ble management changes or
on the situation with the in-
house TV rep. He atso did not
comment on a reported meeting with
Karmazin in which he received a new set
of revenue targets for the last half of the
yedr.

“I'm not going 1o comment on any
meeting that Me] and 1 have had.” said
Klein. 1 have a real good feeting going
forward. The goal is to try to maximize
revenues and ratings. Mel brings a differ-
ent way of looking at things and new
approaches. | can leam a lot from that,”

In Boston last week, Goldman con-
firmed he’s received a new set of “ag-
gressive” revenue goals for the third
quarter for wiz-Tv. "One way or another
we are going to make them.” he said.

Among Mel Karmazin’'s
changes at CBS is
anticipated closing of its
in-house TV rep firm.

Goldman describes Kar-
mazin's approach as rev-
enue driven, somewhat
different from the cost-
containment philosophy
that drove Westinghouse
stations in the early "90s.
“He's saying he expects
responsible cost manage-
ment but that’s not neces-
sarily the issue here,”
says Goldman.

Al wBZ-Tv, everything
is basically up for review,
said Goldman, including
all newsroom activity
and what he calls “the
branding of the station.”
Goldman plans to “take
some risks and make
some changes” to im-
prove the station’s performance.

He also said Karmazin is encouraging
station managers to “invest in perfor-
mance. to be aggressive about program
acquisitions and event opportunities that
can make money.” Goldman said the
only caveat to the spend-money-to-
make-money strategy, as far as Kar-
mazin is concerned, says Goldman, is,
“you just have to be right.”

Also last week, Karmmazin appointed
Farid Suleman to the new post of senior
VP/chief financial officer of the new
CBS Station Group. Suleman had been
CFO of CBS Radio Group, and before
that, Infinity Broadcasting. ]

'NBC spending $26 million on DYCPRO for O&0Os

NBC has picked Panasanic's DVCPRO as the new ENG tape format for its 11
owned-and-operated stations, making it the second network ownership group
to choose Panasonic's compact digital format for local news o ions. In
April, CBS signed a $24 million deal to convert its 13 O&0s to DVCPRO.

in a multiyear deal worth an estimated $26 million, Panasonic will sup-
ply NBC stations with a full range of DVCPRO component digital gear,
including camcorders, laptop editors, nonlinear editors, and studio and
editing VTRs. wnec{Tv) New York, knac{Tv) Los Angeles, wamao-Tv Chica-
go and wre-Tv Washington will begin conversion this year.

The deai is a blaw to Sony, which leads the analon ENG market with its
Betacam format and has been trying to compete in the digital world with
Betacam SX. Although NBC O&Os were already Panasonic customers
with M-2 tape, Sony had hoped they would pick SX when they went digital.

“We're disappointed, of course,” says Larry Kaplan, Sony's senior vice
president of broadcast systems. “This deal is not unlike [the CBS deal}—
it's the station group, not the network—but we wish it would have been us.”

Kaplan says Sony still hopes to sell SX to network news operations,
which use predominantly studio gear. Bui withoui guestion, the less
expensive DVCPRO is guickly becoming the digital field format of choice.
Kaplan says that Sony’s inability 1o deliver some key pieces of its SX line,
such as a faptop editor, hava hurt 5X's chances.

“They need it now,” he says. "We have to say we don't have it now—that
was a driver with NBC." —G0
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an your
news operation

take the heat?

You spend half your time putting out fires,
and the other half looking for more efficient
ways to, prevent them. Day after day you're
on theline, facing the hot issues. Faster
acquisition., Better media management.
Internet publishing. High speed networks.
Archiving. Script-based editing. Resource”
management. You need the support of a
knowledgeable partner who can supply vou
with open, scalable platforms and solutions,
and help you integrate and manage them.
Someone who understands where you're
coming from...and wkere you're going.
Someone who won't let you get burnad.

To get the right combination of experience
and innovation, come o Tektonix. We'll
supply everything you need. The hotiest
technology. The most creative solutions.
Proven, tested and ready to install — today.
Got burning questions? Just call ...

‘Gome see News Salutions in-action,
atoyr bqnﬂ] 9914 al NAB.

3

Tektronix
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Drescher,
‘Drew’ on move

By Joe Schlosser

HOLLYWOOD

olumbia TriStar Television Dis-
c tribution has sealed off-network

deals for The Nanny in 40 mar-
kets, but has yet to strike a deal in Los
Angeles. Meanwhile, Drew Carey has
landed in New York and Chicago.

Last month, CTTD announced syn-
dication deals for The Nanny in New
York on wNyw(TV) and in Chicago on
WPWR-TV.,

The Nanny has now found homes in
Phoenix on KTVK(TV), Detroit on wiBK-
TV, Boston on wiLvi-Tv, New Orleans
on wvUE(TV) and Orlando, Fla., on
woOFL(TV). The show is set to debut in
syndication in fall 1998, Financial
terms of those deals were not released,

*“The prices in the markets are strong,
and I think the marketplace as a whole
is strong,” says CTTD President Barry
Thurston, “We’ve been getling the
access we wanted and the time periods
we've desired in almost every market.”

Thurston says Columbia is shopping
The Nanny on a market-by-market
basis rather than doing large group
deals. He says the sitcom will probably
wind up primarily on WB, UPN and
Fox 0&OQs. Big Three network affili-
ates will likely add The Nanny as well,
Thurston says.

CTTD officials say they are close to
a deal in Los Angeles. “We've gol a
couple of offers already,” says Thur-
ston. “We’re just trying to get the best
time period and right deal done.”™ KTTV
(Tv) is a likely candidate, sources say.

Thurston says the Big Three affili-
ates in Los Angeles should not be
counted out. One source says CTTD
officials first asked for $80,000 per
episode in Los Angeles, but have come
down since then.

“It was a party people didn’t really
come to play at because the price level
they established was too aggressive,”
one source says. CTTD will likely
wind up in the $40,000-$45,000 range
in Los Angeles, sources say. Thurston
had no comment.

Another sitcom has also started down
the syndicated road; Wamer Bros.” The
Drew Carev Show.

Carey has landed its first two mar-

Top of the Weele

WASHINGTON

Full plate for NAB

AB board members will turn

their attention to the newspa-
per/broadcast crossownership
restriction when they meet in Wash-
ington June 21-24, NAB has not
taken a position on the restriction,
| although some companies—includ-
ing Tribune and Ganneti—have
stepped up efforts to eliminate the
ban on common ownership of news-
papers and broadcast properties.
Also on the board’s agenda: TV rat-
ings, digital TV, the Satellite Home
Viewer Act and spectrum auctions.

| That’s the spirit

istilled Spirits Council President

Fred Meister did not waste any
time praising Rachelle Chong's
decision to ask that an inquiry into
broadcast alcohol ads be removed
from the June 19 FCC meeting
agenda. Meister’s statement in sup-
port of Chong arrived on B&C's fax
machine even before Chong stated
that she was seeking to pull the
item. “Since the beginning, Com-
missioner Chong has been the voice
of reason,” Meister said.

Did we forget to mention..

n its profile last Thursday of

News Corp./Fox Television Sta-
tions Chairman Rupert Murdoch,
ABC’s Nightline didn’t have to dis-
close Disney/ABC’s competition
with the mogul, ABC News spokes-
woman Eileen Murphy says. “We
do it [disclosure] all the time where
we’re doing a story that has some
relation to the parent company.”
But that wasn’t the case this time.
*It was a profile of Mr. Murdoch
that was done fairly, and our parent
| company had nothing to do with the

Cos2HlCirEit

story,” she says. Among the items
that went unmentioned, according
to the transcript: Disney’s unsuc-
cessful bid against Murdoch for The
Family Channel. “The producers of
Nightline were not aware of that,”
Murphy says. After an analyst criti-
cized Murdoch for lack of creativity
by airing sports (Murdech is trying
to buy the Los Angeles Dodgers),
Disney’s interest in a baseball team
(the California Angels) and a hock-
ey team (the Mighty Ducks) was
not disclosed. Another Nightline
interviewee was a VP for ESPN
International. That’s the ESPN
owned by ABC. Steve Bornstein,
president, ABC Sports, did note in
the show that Murdoch is “a dan-
gerous competitor.”

NEW YORK

News to me

ne hot rumor last week was that

Scott Herman, VP and general
manager, wiNns(aM) New York, and
VP, news, CBS Radio Networks,
was in line for the top post at wCBs-
Tv New York, either replacing cur-
rent general manager Bud Carey or
in a higher post in which Carey
would report to him. But reached
last week, Herman said that if he is
in line for such a job, no one has
told him. *I have not had one con-
versation with anybody about a role
on the TV side,” says Herman. Her-
man, said to be highly regarded by
CBS Vice Chairman Mel Karmazin,
says he hasn’t even thought about a
TV role. “1’ve got plenty to do with
the two jobs | have now.” For his
part, Carey says he’s not terribly
worried about his job security. *
look forward to helping turn [the
station] around,” he says.

kets in New York and Chicago on
wNYW and wGN-Tv respectively. (KTTV
is likely in Carey's future as well.) It is
set 1o go into syndication in fall 1999,
The ABC sitcom has alse been picked
up by Superstation TBS and will air on
the cable network beginning in Sep-
tember 2002, Both Turner and Warner
Bros. are owned by Time Warner,
wNYw, the Fox affiliate in New

York, reportedly paid $175,000 per
episode for Curey, while Tribune
Broadcasting's wGN-Tv anted up
$150,000. Financial terms of the TBS
deal were not released.

Sources say TBS’s deal is similar to
others the network has already done for
Friends and The Fresh Prince of Bel-
Air, All three shows are distributed by
Warner Bros. Domestic Television. m

18
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Hundt raps Grossman public TV plan

FCC chairman savs proposal to let noncommercial stations air spots is “bad ided

By Chris McConnell
WASHINGTON

roposals to run

commercials on

public TV “should
be rejected out of hand.”
Reed Hundt says.

Discussing a proposal
by former PBS presi-
dent Lawrence Gross-
Man Lo raise revenue
with Timited advertis-
ing. the FCC chairman
siys thal resorting 1o
commercials  would
undermine the purpose
ol noncommercial tete-
vision,

“There’s a bad idea born every
minute.” Hundt said during a speech
last week. adding that the idea of plac-
ing commercials on noncommercial
tetevision “reminds me of Sharp’s or
O Doul’s.”

The proposal. supported by some
public stations, calls for running pro-
arams with commerciats on Fridays
from 9 p.m. to midnight and on Satur-
days [rom 7 pan. to nmidnight. Stations
would use the added revenue to pay for
new shows,

“Clearly something has to be done”
says Grossman. who points out that
public television’s core shows have
hardly changed in two decades. Gross-
i say's he has been walking for months
with public TV stations about the pro-
posal, which is modeled on the example
of an English television station.

Several noncommercial broadeasters
say they are interested in the idea. "Some
invigorating new programing woulkd be
welcome.” says Michael Hardgrove,
president of KETC(TV) St Louis. "We
need an infusion of new. high-guality

praduct,” says Hal Bouton, president of

wivi(Ty) Charlotte. N.C.

Bouton and Hardgrove insist that the
public broadeasters at least need 1o
consider any proposal to address Tund-
ing shortfalls. Hardgrove concedes tha
the bulk of public broadeasters oppose
commercials on philosophical grounds,
but hie is disappointed with Hundt's
call 1o reject the idea.

“We have an obligation to have an
open mind.” Hardgrove says. Adds

Reed Hundt says plans for
commercials remind him of
“Sharp’'s or O'Doul’s.”

Bouton: 1 think we
need to begin thinking
out ol the hox.”

Other broadeasters
agree. although they say
they have not reviewed
the specilies of Gross-
nan’s proposal. Wavne

wOeET(TV) Cincinnali,
cites the costs that sta-
tions will Tace in build-
ing digital transmission
tuctlities and says: “You
don’t dismiss an idet
like this out of hand.”™ A
PBS spokesperson says
the proposal raises “very
important gquestions that need to be
addressed.”
| But some predict that
commercials would irn-
Late public TV viewers.
“It won’t work here.”
savs Charles Sydnor,
president ol WOVE-TY
Richmond. Va. "Any-
time you start interrupt-
ing a program with
commercials, it's no
longer public televi-
sion.”

Airing the commer-
ciils on public TV sta-
tions would require an
OK from the govern-
ment. And FCC offi-
cials are unsure whether
they could grant such a
request without permission from Con-
£ress.

Representative Billy Tauzin (R-La),
meanwhile. has been developing his
own plan to fund public welevision. His
proposal calls for commercial broad-
casters to pay into a trust fund that
would support the noncommercial sta-
tions.

Tauzin. chairman of the House
Telecommunications Subcommittee.
has said he hopes the initiative would
provide funding for public TV while

relicving commercial broadeasters ol

existing or [uture public interest oblig-
ations, such as educational programing
I requirements or offering free airtime
for candidates.

“The line has become increasingly

www americanradiohistorv com

Godwin. president of

Rep. Billy Tauzin wants
broadcasters to pay into a
public TV trust fund.

fuzzv over the years.” Tauzin
spokesman Ken Johnson says, refer-
ring (o the underwriting announce-
mients that appear on public TV and the
public interest obligations placed on
commercial broadeasters. “One is
beginning o look Tike the other.”

Tauzin has been discussing the
planned PBS proposal since late May.,
However, Johnson siavs a bill may not
emerge untit July 30

Several noncommerciat broadeast-
ers are interested in the idea. ddthough
some doubt that the commercial sta-
tions would want o foot the bill for
noncommercial programing. A trust
fund’s a great idea.” says wivi's Bou-
ton. “Where's the money coming
from?”

Hundt has said he would like the
money to come from
spectrum auctions rather
than from pavments by
commerciat broadeast-
ers in exchange for pro-
viding public interest
programing. “We've gol
10 have the commercial
stations continue o
deliver public interest
programing.” [lundi
sitid last week. He insist-
ed that educational pro-
graming needs to remain
on the most popular
channels, where viewers
will sce the shows.
Hundt likened the idea
of placing such shows
on o separate channel o creating “an
cducational ghetto.”

“fle is the King of regulators.”™ John-
son says ol Hundt's opposition to the
plan. Johnson also maintains that com-
mercial broadeasters still would pro-
vide public interest programing. such
as local news,

Grossman  voices interest in
Tauzin's proposal, maintaining that
despite requirements tor educational
programing, “the public interest notion
is something without substance.”
Grossman also is unconcerned about
Hundt's objections o his plan, saying
he is happy to see a public debate on
the issue: “You can’t beat something
with nothing. It's producing a debate
that has 10 be confronted.” u
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WASHINGTON--More changes could be in store for
| the FCC once Ree 1 Hundt makes his exit.

New chairmen o'ten have brought in new bureau and
office chiefs with :hem. Longtime observers say the
next changing of the guard at the top of the commission
could mean a sirrilar shake-up, and several expect
additional members of the Hundt FCC class to depart
| before the next chzairman moves in.

Several already have. The list of Hundt FCC recruits
who have left inc udes former International Bureau
’ chiefs Scott Harris and Donald Gips, former Wireless

Telecommunicatio 1s Bureau chief Michelle Farquhar,
former chief econcmists Michael Katz and Joseph Far-
rell and former PuLblic Affairs directors Karen Watson
and Susan Lewis Sallet. Chief Counsel Julius Gena-
chowski is expected to leave later this month.
Several more Hundt recruits remain. Among the top
[ FCC staffers eithe " hired by the Hundt FCC or promot-
‘ ed during his tenure; Cable Services Bureau Chief
Meredith Jones, Mass Media Assistant Bureau Chief
| Saul Shapiro, Coinmon Carrier Bureau Chief Regina
Keeney, Wireless Telecommunications Bureau Acting

_.‘Shiftin:g‘ personnél atop_ FCC

tor Karen Kornbluh, Competition Division Chief John |

Nakahata, Common Carrier Bureau Deputy Chief Mary
Beth Richards and Peter Cowhey, who heads the inter-
nationa! Bureau.

Nakahata and Phythyon say they plan to stay. 1

Shapiro says he is weighing his options; others offer no

comment on their plans for the post-Hundt FCC. |

Several sources add that, in the past, new chairmen
have generally made changes to the Mass Media
Bureau’s leadership. Such was not the case during the
Hundt years, however, as longtime FCC official Roy
Stewart continued to serve as the bureau’s chief.

In the Office of General Counsel—another site for fre-
quent turnover between chairmen—Hundt appointed
William Kennard as the commission’s top lawyer. That |
job will be changing hands regardless of the change in
chairman, because Kennard has been nominated to
serve as a commissioner.

In another move, Compliance and Information
Bureau Chief Beverly Baker last week said that she will
leave next month. Baker, an 18-year veteran of the
FCC, has served as Compliance and Information

|

Chief Dan Phythyc n, Office of Legislative Affairs Direc-

| Bureau chief since August 1994,

—CM

Anfi_e_ltli_erg g;aJes children’s television

Study savs many Kids programs have little educational value

By Elizabeth A. Rathbun

roadcasters have wide lati-

WASHINGTON
tude in deciding what shows

B to label educational, But

ABC s New Adventn s of Winnie
the Pooh, NBC s NB/ lnside Stuff
and CBS™ Sccreis o the Crypi
keeper's Hainied Hoase don't cat
i, says the Annenbery. Public Pol-
icy Center of the University of
Pennsylvania.

Which shows make the cut?
Bill Nve the Science Guy (on PBS
and syndicated) tops that list, fol-
lowed by New Adventnres of
Cuptain Planer (syndicated), Gladia-
tors 2000 (svndicated), Nick News
(Nickelodeon and syndicated). P 1T\
Jor Kids (syndicawedy, Madison’s
Adventtres Growing Up Wild (syndi-
cated), Bunanas in Fajumas (svndicat-
ed). News for Kids (syndicated). €-
Bear and Jamal (Fo o and Hang Tine
(NBC).

Besides Pooli, inside Staff and
Secrets. some of he other shows
weighing down the bottom of the list as
“minimally educational™ are Fox's [ife

-Broadcasting & Cable “June 16 1997

PBS’s ‘Bifl Nyé‘ gets a"good grade.

i

with Lonie and the syndicated Oscar's |
Orchestra, Annenberg rescarcher Amy
Jordan says.

Of studied shows that are defined by
commercial broadeasters as education-
ale 22% “could not be considered educa-
tional by any reasonable benchmark.”
the report says, About 43% were rated
“highly educational.” while about 35%
were moderately educational,

Broadeasters need to know what's
educational and what’s not. Starting in
September, the FCC is requiring them

www.americanradiohistorv.com

to air three hours a week of “core
cducational programing™ it they
want to facilitate their stations’
license renewals. Since Jan. 2.
they have been required to identi-
fy such programing—on the air
and in program guides—with an
on-air “E/I” symbol. for educa-
tionalfinformational.

But in its new regulations. the
FCC stops short of defining E/IL
The regs say only that a program
must have education as a signifi-
cant purpose that “furthers the
positive development of children
16 years of age and under.”

With all but two of Annen-
berg’s top 10 “highly educational™
shows provided by syndicators, net-
wark alfiliates may have cause for con-
cern this fall. Most—if not all—aftiki-
ates are relying on their networks for
educational fare, according 1o Annen-
berg’s report. released last Monday it
its Sccond Annual Conference on Chil-
dren and Television in Washington.

“We're plaving a guessing game”
about what the FCC will consider
suitably educational. says Rosalyn
Weinman. exccutive VP, broadcast

|
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stundards and content policy. NBC.
And “there are a lot of questions
about Annenberg(’s objectivity].”
NBC, she says, is comfortable meet-
ing “the bar that is set for us by out-
side educational consultants from the
top universities.”

The easiest solution for nervous
broadcasters would be 1o have every
show prescreened at the FCC. says
David Donovan, vice president, legal
and legislative affairs, Association of
Locat Television Stations. But that, he
says. “would also be completely
unconstitutional. We're caught in a
never-never land.”

With no government agency tapped
to monitor broadcusters’ “educational™
claims, Annenberg says it wants to
establish ““reasonable benchmarks™ that
broadcasters can use in evaluating kids
programing. Other groups also are
doing so. Annenberg says,

“So many people set themselves up
as judges of programs. It certainly
doesn’t surprise me that Annenberg
would do so as well,” says ABC
spokeswoman Julic Hoover.

While she declined further comment
because she had not reccived a copy of
the center’s report, “"we intend 1o meet
that commitment™ of supplying educa-
tional children’s shows, she suys.

“One ot the most difticult things is
getting a detinition [of educational],”
says Jim Hedlund, president, Associa-
tion of Local TV Stations. But what

Jop of the Weels

BET

Teen Summit

Cartoon Network

Big Bag

The Disney Channel
Amazing Animals

Animal Adventures

Charlie Brown and Snoopy
Grounding Marsh

Ready or Not e
Under the Umbrella Tree [,-. ",

The Learning Channel
Iris, Happy Professor
Rory & Me

Nickelodeon

Blue's Clues

Gullah Gullah Isiand

Mr. Wizard’'s World

Nick News (also syndicated)
Richard Scarry (also on Showtime)
PBS

Arthur

Bill Nye the Science Guy (also
syndicated)

Picks of the litter

Following (listed by network) are the best of the high-quality educational
children’s programs that aired during the 1996-97 season, according to
the Annenberg Public Policy Center of the University of Pennsylvania:

Bloopie's Buddies
¢~ Book of Virtues
A4 Just for Me
; f( Kidsongs
< Kratt's Creatures
Lambchop’s Play-along!
' Mister Rogers Neighborhood
Newton'’s Apple
Numbers Alive
Puzzle Place
Reading Rainbow
Sesame Street
_ Shining Time Station
% I | Story Time
+ | Voyage of the Mimi
Wishbone

Syndicated

Gladiators 2000

Madison's Adventures Growing Up
Wild (pictured above)

News for Kids

PE TV for Kids

Why Why Family

TBS

Feed Your Mind

broadcasters would tind most helpful
is a list of shows that arc clearly not
educational, although they may be
identified as such. Annenberg did not

supply such a list in its report: re-
scarchers disclosed some of those
tfindings to reporters onty when asked.

“Our concern all wlong has been that

Watching TV is second only
to sleeping in occupying chil-
dren’s time, according to a
survey by the Annenberg
Pubtic Policy Center. After
sleeping 8.8 hours, kids 2-17
spend 2.1 hours a day in
front of the TV.

Schoolwork is next (1.3
hours), followed by reading
(.99 hours) and using a home
computer {.87 hours).

Nearly 70% of households
| with rules say they limit the

avaitable for kids.

Ki

number of hours kids can watch TV. That cuts down on
the amount of TV viewing by 16 minutes a day. Only
12.5% of parents think there is “a lot” of good television

Parents also claim they closely monitor what their chil-
dren see. Nearly 66% say they provide a “great deal” of
supervision over their children’s TV viewing. However,
just 49% of ail parents say they “almost always” watch
TV with their kids. Another 43.2% say they do so only

Nickelodeon's ‘Nick News' airs at 5:30 a.m. weekdays.

Only 34.7% of parents say they use the new TV ratings
system to help them decide what their kids watch,
although 69.5% say they are aware of it. As for the “E/I”
designation on educational or informational shows, only
2.4% of parents know what the letters stand for. Yet
2.8% say they use E/I to guide their child's viewing.

Polisters interviewed 1,228 parents of 2-17-year-
olds, and 297 children ages 10-17. The subjects were
interviewed by telephone.

ds tune in at all tim

€S
i “once in a while.”

Other inconsistencies are
apparent in the survey
responses. While 8% of par-
ents say they bar their kids
from watching MTV—particu-
larly Beavis and Butt-head
(barred by 21% of the parents
surveyed)}—nearly 53% of 10-
17-year-olds report watching
MTV reguiarly. Of this age
group, 26.3% say they secret-
ly watch shows of which their
parents would not approve.

—EAR
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you're going to have some do-
gooders in there [telling us
whal to do] becaure we're
making an ¢ffont to make the
show entertaining,” Hedlund
says. These “do-gooders™
secm to think that “the show’s
educational only if it's a | rat-
ing [and ] deadly dul.”” he says.

Among the other shows
identified by commercial
broadeasters as educational,
but that didn’t make Annen-
berg’s top 10 list: CHS’s Bai-
ley Kipper's POV, Beakman's
World and CBS Storvbreuk:
NBC's Saved by the 3ell (also

Special and Brand Spanking
New Doug: Fox's Bobby's
World. and the syndicated Newy
Sor Kids. Dream Bic, Sing Me a Sony
with Belle, Juck Ham " s Animal Adven-
tores, Whyv Why Faonily, Gerbert and
Ghliosmwriter.

Since the study was conducted, “We
have a whole new schedule and it's
totally educational. as you know.” CBS
spokesman Michael Silver says.

Jop of the Weelks
Quality Varies By Venue

FEd Promism Cable Basic Cobls UPRWEFeind Bg3

syndicated) and California  PBS leads both cable and over-the-air broadcasters when it
Dreams: ABC's ABC Weckend  comes to presenting high-quality children’s shows, according to
the Annenberg Public Policy Center. Researchers” assumptions
about what shows are "best’ for children allows more shows to be
iabeled high- and moderate-quality as opposed to educational,

Amnenberg defines a highly educa-
tional show as one that:

® clearly favs out a valuable lesson
so it can be casily comprehended by | laden with no educational value,” The
the target audience:

B consistently conveys the lesson.
and/or makes the lesson an integral ele-
ment ol the program:

B presents the lesson in an
engaging and challenging
way, and

B allows members of the
target audience 1o see the les-
son’s uselulness in their own
lives.

In compiling its study of the
“State of Children’s Televi-
sion™ in the 1996-97 season,
Annenberg last December
gathered one week’s worth of
children’s programing from 21
channels in Philadelphia. in-
cluding 31 shows specifically
deemed educational by the
seven commercial broadeast
stations there,

Annenberg found a large
selection of children’s programs
offered—1.063, although some
are duplicate titles.

But Annenberg says most of the
[ shows designed to reach 5-11-year-olds
(two-thirds of the total) are “violence-

one-quaner designed lor preschoolers is
ol “overwhelmingly high quality.” but
the preteen/teen audience is “virtually
| ignored by programers,” its report says. m

National rules could hurt
local kids programing

Locally produced children’s shows are likely to suffer
under the FCC’s rnew children's TV rules.

A number of network affiliates say they will cut back
on locally produce:d children’s programing and reduce
their community e forts because of the rules, according
to arecent study by the Annenberg Public Policy Center.

This isn’t so arnong independerts and affiliates of
The WB and UPN, however, “who have a greater inter-
est in maintaining a child audience,” the report says.

“Now, with both network and syndicated programs in
abundant supply, locally produced programs are either
too expensive or left without an available time slot,”
Annenberg found in surveying employes of 28 repre-
sentative stations across the country. Network fare will
fill most affiliates’ children’s programing needs starting
this fall, the repor notes. This too will discourage local
or syndicated prcductions that previously filled more
than three hours a week of such programing.

Annenberg foLnd that the amount of educational
programing which network affiliates air will drop from
the 3.6 hours per week that aired in February and
March to 3.2 hou-s this fall. Netlets will increase their
hours from 4.2 to 5; independents, from 3.4 to 3.5.

Some broadcasters aiready have cut back focally.
“It's been a long t me since there’s oeen any local chil-
dren’s productior” in San Diego, says Penny Martin,
director of programing, research and station compli-

ance for NBC O8O0 knsD(Tv) there.

—EAR

Newspapers omit
coverage of kids TV

It's no secret that newspapers largely ignore children’s
shows when they cover television, the Annenberg Pub-
lic Policy Center says. But parents indicate they need to
know more, and newspapers are failing to fill that need.

"Newspapers have...lost much of [their] credibility
with parents,” a recent Annenberg report says. More
than 53% of parents surveyed say newspapers are not
helpful when it comes to deciding which shows their
children can watch. Critics are more likely to cover day-
time talk shows. “Even when critics do cover children’s
television, they rarely give a reason for recommending
or panning a show,” Annenberg found in its review of
TV critics’ and columnists’ articles in nine major daily
newspapers dated Aug. 1, 1995-Feb. 22, 1997. ltems
about chitldren’s shows often failed to give the channel.

Rather than relying on newspapers, parents say they
use their own judgment; TV Guide, which carries the E/i
{educational or informational) designation that newspa-
pers omit, and word of mouth.

But it's not all newspapers’ fault, Annenberg says.
“Broadcasters are not notifying newspapers...about
the educational programing they are producing.” Nor is
the E/I designation completely trustworthy. “Newspa-
pers have a right to be concerned about their own
credibility with their readers,” the report says.

Annenberg concludes that a service that compiled
a single comprehensive list of educational program-
ing would be helpful to newspapers. —EAR

L I
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- Jop of the Weele ,

(The highest number was 581 violations. tor which K1TU-
TV Tucson. Ariz.. received a $123.000 hime.) In addition to
the fine. the FCC ordered wibe-1v 1o report on its compli-
ance with the commercial limits on a quarterly basis.

Eliminate newspaper crossownership, ;
| says Gannett’s Curley '

| Leaving newspupers out ol the industry competition 1o
| | buv broadcast licenses is unfuir. Gannett Chairman John

Curlev said last week. Speaking at a Media Institnte lun- | Leased-access activity i '
| cheon. Curlev said his company has had 16 stay out of the i e et e T e e RS B T T Sl i

o station see Ltion [renzy becatse of is newspi- With anew set ot leased-access pricing rules m.pldu‘. the |

radio station accumulation frenzy because of 1ts newspi ECC*s Cable Services Bureau has issued a series of rul- [

per prapertics. “We couldn’t be a player anymere.” he
saidd. calling for the elimination of the crossownership
rule. Curley conceded that the commission is unlikely to
ax the rule without prodding from Congress. Even so. he
| hopes the new FCC commissioners will take an interest
ineliminating the rule. He also mamtamed that newspa-
per-owned TV stations tend 1o supply more local news.
“Gannett has long put its dollars into tocal news and pro-
eraming.” Curley said. Asked about FCC Chairman -
Reed Hundt's recent call

| tor a government and
industry examination ol
TV news cethics. Curley

ings on disputes between cable operators and programers '
scehing 1o lease cable channels. In one pair of decisions,
the bureau ordered Time Warner Cable 10 provide Car

TV with leased-access channels and also ordered Time |
Warner to provide Life Sharing In¢. with leased-
access channel rates based on the commission’s

new Tormuta for calculating the rates. The |
burcau also ordered cable systems 1o account

o for past rales charged to leased-access pro- |
gramers. Jones Intercable was ordered to

recaleulate the leased- |

access charges incurred by l

said. "' restrain myseli. |
suspect he thinks evervthiog
he savs makes sense. Most chairmen do.”

FCC tracking cable competition

The FCC has launched its Latest investigation into

Edited by Chris McConnell

ton

Engle Broadceasting since
Feb. 26, 1996, and Adel-
phia Cable Communica
tions was ordered to provide
Advuntage Video & Marketing
with an accounting of all leased-
aceess services provided to the pro-
gramer since April 1995, In another

the state of cable competition. In s 1996 report,

| the commission found that cable stll heldh 89% of all mul- ’ ruling. the burcau rejected Coaxial Communications ‘

clfort 10 impose a [3-week programing commitment on
Matthews Media Production in order 1o secure a part-
time lease. The bureau also said Century Communica- | ‘
tions must make @ case [or imposing insuriance require-

tlichannel video programing subscribers. This vear. the
| FCC is asking Tor information on changes in the market
sinee last year. as well as data on the impact ol the 1996
Telecommunications Act on video competition. Com-

ments on the FCC inquiry are due July 23, ments on Lorilei Communications. In two more rulings.
‘ the bureau denied two petitions by Lorilei charging oper-
More push for more PSAs | ators with leased-aceess rule violations. |
FCC Chairman Reed Hundt has picked up support in his A o -
| push for more public service announcements. Retired | Minority control question in Connecticut ! | ‘
General Colin Powell this month told broadeasters at the | The FCC plans 1o hold a hearing before an administrative .
| ABC alfiliates meeting that they are not running enough of l law judge to determine whether Astroline Communica- ||
[

tions Co. has misrepresented its status as i ninority-con-
1 trolled entity. In 1984 the company purchased wnci-Tv |
Harttord. Conn., under the FCC's minority distress sale
policy. The policy allows stations with contested licens-
ey Lo sell their licenses o minority-controlled entities at
756 or less of the station’s fair-market value. Shurberg
Broadeasting of Hartford, which had filed a competing
application for the station, has maintained that Astroline
was not i true minority-controlled entity. The FCC says
| Shurberg “has raised a substantial and material question
of fact” concerning Astroline’s minonty stats.

' EEO fines |

The FCC has fined MyStar Communications Corp.
$12.000 for violations of the commission’s equal
cmployment opportunity pelicies. The commission
issued the notice of apparent liability as part of « deci- |
sion 1o renew the Licenses ot wuays(an)-wieies) Indi-
anapolis and wzpL(Fv) Greenlield. Ind, The commission

also has lined wpop-am-Fy Chattanooga $11.000 for |
EEQ violations.

the messages. And late last month House Speaker Newt
Gingrich (R-Ga) told a mavors” conterence that TV net-
works could afford to chip in some more airtime to combat
drugs. Citing the $600.000 that Seinfeld stars are drawing
tor each episode. Gingrich said that i the networks can
alTord those salaries. they can alford more time for
[ antidrug spots. “They ought o do it as citizens, because
Americans have been preuty darn good 1o the networks.”

| 1 the Speaker said.

WBDC-TV fined $115,000

| The FCC this month hit wiabpc-1v Washington with a
$113.000 fine for exceeding limits on commercials during
children’s programing. The commuission issued its “notice 1
ol apparent liabilivy™ after the station admitied 10 exceed-
ing the commercial Timits 430 tmes between Nov. 30, |

1993, and March 29, 1996, In its letter o the station. the

| FCC called the number of violiations extraordinarily high.
“Indeed. this is the second-highest number of violations of

the children’s television comumercial limits since the Tinits

| became effective on Jan. 1, 1992.7 the commission said.
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Salhany skewers competition

Quigoing UPN chief takes aim at The WB

By Lynette Rice
.
eparting UPN chiel Lucie Sal-
hany turned last week's opening
address to aft liates into a linal
attack on rival The VB, lambasting the
network for its narrower distribution
and lesser performance in the 138-34
adult demo. |

Salhany—weuring carrings that said
‘Love™ and “Success™ hut also a brooch |
leaturing Michigan ) Frog impaled on a
dagger—cited three lies that Warner
Brothers tries to pass ofl as the vuth.”
The first. she said. was the network’s
Clium that it was a “Hure broadeast net- |
work.” when it uses superstation WGN
and the “proposed VWeB as a cratch for
additional coverage.

The WH's secord alleged lie was
saying it beat UPN Tast season in the
hey adult demos wl en UPN, she said.
outpertormed its rival by 36% in t8-34
and 549% amoeng adults 18-49. Salhany
also ok issue witk The WEB's choice
m Cfamily ™ deames Tor fall—Daw
soin’s Creek, a coming-of-uge show
about teens.

Reached atter the speech. WB }
spokesman Brad Turell said Salhan
sounded desperate™ and showed “no |
class™ Tor searing the frog brooch
which the UPN ch ef said arrived by |
mail in a brown pacage with no return
address, |

One UPN attiliate head delended Sal
hany's strong comnients, saying it wis
time the CEQ set the record straight.,

“The network has won trom the very
begimning. and it cotinues to win.” the
general manager sa d.

Viacom chiel Sumner Redstone also
took a0 stub at The WBL accusing it of
downplaving “the huge edge we huve
on them in distribution.”™ Redstone
said. "We nat only have the reach. we
also have the shoves and the creative
power to keep expi nding our program ‘
lincup without losit g our focus.”

Broadcasting & Cable June 16 1997

The network s distri-
bution head Kevin Tun-
nehi!l said UPN had
upgeraded affiliations in
Portland. Me.. by add-
ing the primary aftiliate
WWLACTV). Previously.
the network had a sec-
ondary in the murket
with wexigy). The net-
work also has rencwed
affiliate agreements
with wuxe(rv) Nash-
ville uand  wupN-T\
Greenshoro, N.C.

Sull missing from the list of stations
that have renewed is Sinclair, one ol the
network s Largest station groups. Indus-
trv sources believe Sinclair could be
holding out to see how the network per-
forms come fall.

s “ N |
UPN'x “most valuable plavers™ an-

nounced by Tannehill were KTNHTV)

Sumner Redstone and Lucie
Salhany took jabs at The WB.

| Interest in ‘Creek’
‘ The new season for the two newest networks
is still two months away, but at least cne WB
drama is getting plenty of preseason atten-
| tion. At last week's UPN affiliate meeting in
Los Angeles, chief executive officer Lucie
{ Salhany attacked the new WB drama Daw-
son’s Creek, saying it was a poor example of
The WB's self-proclaimed family brand. Sal-
hany said she would not watch the Columbia
TriStar drama with her 13-year-old son,
despite the WB's plans to schedule it in the 8
p.m. time slot. The first episode of the
| drama—which has generated plenty of buzz
| among ad reps as one of the most sought-

Houston,  wLMT(TV)
Memphis. wupeL(Ty)
New Orleans, WwoOr-Tv
New York, and wa
(rv) Nortolk, Va. LPN's
atfilizue of the vear was
WRES- 1V Miami.
Bevond picking up
four new shows Tor fall.
UPN will roll oui two
more shows for midsei-
son 1997-98—Maucio
rrom Paramount and
Veronica x Video from
Columbia TriStar and
“lamie's dad.” a refer-
ence o veleran TV
writer Jav Tarses—Entertimment
| President Michael Sullivin announced.
“Ithink it was avery good meeting. |
think there was a very limited amount of
unhappiness eapressed by the affiliate
body and that. initself. is a good thing.”
said Al DeVaney. general manager of
I UPN aftiliate wpwr-Tv Chicago. ]

rising
* VAL

—

WB'’s ‘Dawson’s Creek’ is
crealing preseason publicity. |

after shows for fali—includes a covent discus- |

sion about masturbation and a story line that has a teenage boy pursuing an
| affair with his high school teacher. “Ms. Salhany's comments are of no con-
cern to us,” said Garth Ancier, The WB's entertainment president. “What is
| relevant is that the quality of Dawson’s Creek has already become the talk
of the advertising buyers, the Hollywood creative community and the inter-
| national television buying community. I'm certain that Ms. Salhany's com-
ments will not deter anyone from enjoying Dawson’s Creek.”

www americanradiohistorv com
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CTID games
get new hosts...
and here they are!

Eubanks returns to "Newlvwed Game':
Woolery tapped for *Dating Game’

By Joe Schlosser

olumbia TriStar Television Distri-
bution has renewed The Dating
Gume and The Newlvwed Game
for year two on over [00 stations,
including in 12 of the top 20 markets. 1t
ix bringing back a couple of tamiliar
faces to help raise the shows™ profile.
Newlvwed Ganie host emeritus Bob
Eubanks is returning. and relationship
vame show veteran Chuck Woolery is
taking the helmy of The Duting Game.
That means The Dating Game's Brad
Sherwood and Newivwed s Guary
Kroeger are out atter only one seuson,
in which the hour block averaged o 1.1
Nielsen rating.
“I think there was some enthusiasm
on the part of the stations initially . but
unfortunately there wasn’t the same

SYNDICATION MARKETPLACE

Magic sidekick
Comedian Barry Sobel witl be
Magic Johnson's sidekick for the

| tormer NBA player's new late-night
talker, Sobel has had his own show
on Comedy Central and has ap-
peared in several movies. including
“That Thing You Do™ and “Doc
Hollywood.™ Production begins in
July. The show is slated for syndica-
tion in midseason [997-98,

Baby Huey in the flesh
Harvey Entertainment Co. is devel-
oping i children’s live-action series
starring classic animated character
Baby Huey. George MceGrath. orig-
mal writer for Pee-Wee's Plav-
fiouse and Big Top Pee-Wee. has
signed on 1o co-produce and to be
the live-action show’s writer. Kerry
Broom. VP of creative aftairs for
Harvey, says the show will be simi-
lar o Pee-Wee's Pluvhiowse. Buaby
Huey will be a costumed character

—Broadcasting

the ability to bring
back the unpredictable
and comedic side 1o
these shows to which
viewers  have  re-
sponded.”

Eubanks was The |
Newlvied Game's ori-
ainal host back in 1966,
stayving with the show
on and off until 198K,
Woolery was the host |
of Love Connection for
[l seasons hefore co-
hosting Home and I
Family on The Family
Channel.

Carroll says bringing in the familiar
faces will foree stations 1o take another
look at the shows. which in their cur- |
rent format would Jikely have been
canceled. The block has cleared two |
Fox affiliates. San Francisco and
Chicago. and CTTD is rying 1o pitch |
the shows in Los Angeles and New
York. sources say. |

“1 think they will now be faced with
getting the bigger markets signed onin+ |
the neat couple of weeks.” Curroll savs.

“1 doubt they ' [T go forward if they don’t
ectinto New York and Los Angeles.” @ I

[ enthusiasm in terms of
viewers,” savs Bill Car-
roll. vice president.
director of programing. Katz Television
Group.

Efforts to attract a younger demo
with Sherswood and Kroeger didn't live
up to expectations, CTTD officials say.
The combined shows failed to topa 2.0
rating in any market last season. At
WAy (TV) New York the hour generat-
ed a 1.0/3 share during the May
sweeps, while it generated only a U/4
on Philadelphia’s w ixr¢ry b

CTTD is banking on Eubanks and
Waoolery 1o improve on those numbers,

“Their history in the game show
world has illustrated a style that audi-
cnces simply love.” savs Russ Kras- ]

noft, executive vice president. pro- r SOIomon tapped | [
graming, CTTD. “Chuck and Bob have | for Universal |

| Ken Solomon has been named

Chuck Woolery is "Dating.”

_ president of Universal TV, replac- I
NSS POCKETPIECE ||| ing Tom Thayer, who is vacating
Jﬁﬂmﬁﬂﬁﬁﬁfﬁ;ﬂm l the post for an exclusive, multiyear |
s S —— development deal with the studio
1. Busana Vista | waanrazs | || (B&C, June 9). Solomon hails from
[ | 2 wmesl of Fortune 10922899 DreamWorks SKG, where he has | |
i- ﬁ:‘:-’mumm :—_’;gﬁﬂ | served as the co-head of TV since |
& Conkiry fﬁ A A 1995, overseeing first-run program
| & Sainield 7 .3/399,05 development and production as
| 7. Ogrsh Winfrey Show rozzame | | | well as domestic sales and mar-
| o TR T S.71180.95 | | keting. “Ken is an incredible piece
| 46 xomdr Wt tenss satabe | | | | O manpower. and we'e delighted
| 25 i, i of 5 123299 he’s joining our team at Universal,”
12, Mat'l Geog an Assignmend 5017590 said Greg Meidel, chairman of the
13, Stas Trek: Deop Space Nine 4923738 Universal TV Group. “With the
| A Tl CE AR St 4.77226:99 extensive relationships he's built
| 15 Wontel Wikipms I ' within the creative community from |

his years at Paramount, Disney

and Fox, I'm contident he will ener-

gize our network division.” Previ- | |
ously, Solomon served as execu-
tive vice president of network dis-
tribution at Fox. He alsc worked
with Meidel in the early *90s, in the
company’s syndication arm, Twen-
tieth Television. —iR |

L — — —

surrounded by a number of “babs -
sitters™ and plavmates. Production
In set 1o begin in September on the
huall-hour. Broom hopes Huey will
be sold as i strip by midseason |
1997-UR
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This aanouncement appears as a matter of record only. April 1997.
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Global scraps shopping net

Behind on pavments to vendors, company lavs off emploves

By Steve McClellan

he plug has been pulled on Glob-

al Shopping Network. the New

York-—-hased home shopping com-
pany that claimed 7 million—-8 million
subscribers nationwide. Sources report
that GSN Laid off 250 employes with-
out notice on June 6. and most of the
rest of its 300-plus staff last week.

The company was reportedly several
months behind in pavments 10 some
vendors, including Chelsea Studios.
where GSN produced its home shop-
ping programs.

Sources ilso say GSN lost ils trans-
ponder slot from GE Americom on Sut-
vom C-4. GSN President Barbara Lau
rence would not comment.

Kent Litley. president of Knoxville-
based Shop at Home. a competing home
shapping company. confirmed it had
made a deal o program GSN's owned
stations. including Kexs-Tv San Fran-
cisco and wray-Tv Raleigh-Durham.
with Shop at Home programing.

Glohal has agreed 1o buy five other
TV stations tapplications are pending
at the FCCy Kxws-1v Katy, Tex.
(Houston): wapsorvy Derryv. N
(Bostom: worcory) Canton. Ohio
(Clevelandy: wenicgryy Jellico, Tenn.
(Knoxville), and wisv-1v Sarasota.

Fla. (Tampa.

One ol those pending
deals—for wans—has
fallen through. wNbs
General Manager Donna
Cole confirms that the
sthion’s principal own-
ers grew dired of giving
Global extensions on its
closing date and termi-
nated the sale transie-
tion June 9.

wabs retained all of its
syndicated programing
contrawts and has revert-
¢d to the mainstream
independent program
schedule it had in place
betore its April 4 switch to home shop-
ping. Ttairs a mix of new and old syndi-
cated shows including Star Trek. The
Simpsons. Bavwarch, Judgee Judy and
Beverle Hilly, 9027110,

“We have 15 phone lines coming
into the station and they “ve been

Jammed all week with calls from view-

ers congratulating us on the return to
our independent programing sched-
ule.” Cole savs.

But executives at at least one other
station—wpsv=1v—-till hold out hope
that Global will go through with the
purchase. “We expect it o take place.

and unofficially we have been old it
wWill.”™ savs Danlord Sawser. general
manager of the station. Shop at Home
will also program wisyv-1v for now.
Sawyer savs, beciuse the tinwe broker-
age agreement with
Global 1s transferable.

Global agreed 1o huy
WOAC Tor more than $23
mithion from Paxson
Communications. Com
menting Last week, Pax-
son Communicitions
Chairman Lowell “Bud™
Yaxson said, I they
don’t buy it we will sell
it to someone else.” Glo-
hal made a 10% down
payvment. Pavson said.

It was Global™s de-
fault last month on a
deal 1o acquire Paxson’s
option to buy waG-1y
Atlanta for 85 million that raised (ues-
tions in industry circles about the state
of Globhal's finances. A week later,
Global President Laurence confirmed
the company had indefinitely post-
poned plans to go forward with an ini-
tial public debt and equity offering
(B&C . May 200

At the time. Laurence said that
“hridge loans.” Trom company chair-
man Rachamin Anatian could be
accessed 1o heep the company afloat
until the 10 was completed. But lasi
week aosource said, “Those bridge
loans never came through.™ =

n 7
[
W/ -

Family affair
You know you arrived
as a top Hollywood
TV executive when
you're no longer referred to as
someane’'s daughter. When
UPN Entertainment President
Michael Sullivan announced his
slate of midseason shows at last
week's affiliate meeting in Los
Angeles, he referred to the com-
edy Veronica’'s Video as created by “Jamie’s father—
Jay Tarses.” Jamie Tarses—ABC’s entertainment
president—used to be referred to as the daughter of the
veteran TV writer responsible for such shows as Days
and Nights of Molly Dodd and Buffalo Bill.

Fox stripes

Stephen Weinheimer has been named senior vice
president of promotion production for Fox. in the newly
created post, Weinheimer will be responsible for pro-
duction of the network’s on-air promotion. Weinheimer
has served Fox as vice president, on-air promotion

| operations, since 1990. Elsewhere at Fox, Nancy

Mclsaac Redford, formerly director of development for
Fox Kids and storyMakers Productions, the in-house
unit that develops Fox-owned kids and family shows,
was named associate vice president, programing and
public affairs, for Fox Kids Network,

Gumbel to host Emmys

Former Tuduy anchor Bryant Gumbel has been tapped
as the host of the prime time Emmy awards, scheduled
for Sept. 14 on CBS. Gumbel, whose show debuts next
fall at 9 p.m. Wednesday on CBS, isn't the first
newsperson to host; Jane Pauley, Hugh Downs and
David Brinkley are among the past hosts.

New Borg

Look for a new Borg on UPN’s Star Trek: Voyager next
fall. Actress Jeri Ryan, a former series regular on the
canceled NBC drama Dark Skies, is set to portray
“Seven of Nine,” a Borg brought aboard the Federation
starship when her ties to the Collective have been elim-
inated. The character will be introduced in the season
premiere episode, “Scorpion, Part ." —LR
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CTAM "9/

NATIONAL MARKETING CONFERENCE ORLANDO JULY 20-23

Barry Diller
Cha!m‘on & CEO

HSN, Inc.

August A. Busch IV
Vice President/Marketing

Anheuser-Busch, Inc.

Eckhard Pfeiffer
Presi ent and CEO

. Compaq
 Computer

Facine Your Future

NEW PEﬂ'S ECTIVES ON MARKETING

| C T A M

For registration information:
Tel: (703) 549-4200 Fax: (703) 684-1167  Website: www.ctam.com
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Becomes the
A television show
already cleared

1n80% of the
country.

For 75 years, Better Homes and Gardens has delivered on one
promise: To help Americans create more enjoyment in their homes,
their families and their lives. Now Better Homes and Gardens
Weekly brings that tradition to television.

To find out more about Better Homes and Gardens Weekly, call
Station Store. 1.800.670.3350.

Better

Homes

and Gardens-

Weekly
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KEY: RANKING/SHOW [PROGRAM RATING/SHARE| » TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED « TELEVISION UNIVERSE ESTIMATED AT 97.0 MILLION HOUSEHOLOS: ONE RATINGS POINT=970.000 TV HOMES
YELLOW TINT IS WINNER OF TIME SLOT » (NR)=NOT RANKED; RATING/SHARE ESTIMATED FOR PERIOD SHOWN » *PREMIERE * SOURCES: NIELSEN MEDIA RESEARCH, CBS RESEARCH + GRAPHIC BY KENNETH RAY

'S CHOICE

Ratings according to Nielsen

June 2-8

Week Q0 Q&“ ] I ‘\ U /PIN
38 ' NB = ! AV
. I % w "
8:001 78.You Gotta See This! 21.Cosby 9.2/16 97.In the House2.8/5
> ; 97.7th Heaven 2.8/5
& 530 4.7/8 [ 27 Ev Loves Raymd_8./15| % NBC Monday Mot 1 55 g6, moyie Special— | 5 Mal & Eddie 3175 "
% 9:00 20. Cybill 9.316|  Betrayal 68/12| Tombstone  8.2/147103 Sparks  25/4] 7 Butfy/Vampire
g 9:30| 50. World Music Awards | 24. Murphy Brown 9.0/15 106.Goode Bhvr 2.34]  Slayer 2815
i 6.3/11
iggg 33.Chicago Hope 7.8/14] 13.Dateline NBC 10.6/19
8:00| 58. Roseanne 5.9/11 40. Mad About You 6.9/13 95.Moesha  29/6
b 67. Promised Land 5.5/10 i i
< g0/ Lites Work 64711 RESIIERCan 53.Smthng So Right 6.2/11] 7~ :;’:vlaues;‘;)i'n"'g::‘ 105 Homeboys 2.4/4
m 9:00| 17. Home Imprvmt 10.2/17 29. Frasier 8.3/14 ’ 5 1/9(109.Burning Zone
9:30| 25. Spin City 8.9/15)] 46. CBS Tuesday Movie— 34. Caroline in/City 7.7/13 1973
Em-oo Faceof Evil  6.6/11
10:30 37.NYPD Blue 7.513 9.Dateline NBC  11.0/19
- l_ = n
E 8:00| 63. Grace Undr Fire 5.7/12] 35 T_he Nanny 7.6/15] 73 NewsRadio 51010 87 Party of Five 36/7 a3.The Sentinel 101.Sister,’Sist 26/5
m 8:30{ 53.Coach 6.2/12| 61.Pearl 5.8/11| 50. Men Bhvg Badly 6.3/12 3.0/6{100. Parent’'Hood 2.7/5
9:00| 23. Drew Carey 9.1116 19 CBS Wednesda . a1 .Star Trek: 101.Jamie Foxx 2.6/5
- y ; et Party of F 33
9:30[ 28. Ellen 87714]  Movie—The Rocklord | 2NBA Finals Game 2— | 89. Party of Five 5| Voyager  32/5(103 Wayans Bro 254
i Files: Blessing in Utah Jazz vs. Chicago
ir:gg 16. PrimeTime Live 9.8/17 Disg;:ise g 7112 Bulls 15727
: ¥ I
> 8:00 ! . 71.Diagnosis Murder 16.Friends 10.3/20| 85 Martin 7
85. High Incident  5.4/1
£ 830 B; . Inciden g 5.3/10[ 75 NewsRadio  10.4/19| 82 Living Single __ 3.9/7
N 900 3. Seinfeld 14.6/26] 83. New York Undercover
[ 7. Vital Signs 5.5/10| 63. Molen 5.7/ i
3 930 6 9 L i e 5. Suddenly Susan 12.2/21 3977
Eiggg 58 Turning Point  5.9/11| 32.48 Hours 8.0/15| 7.ER 116721
3.0 U .
8:00[ 46.Step by Step 6.6/14| 76.Dave's World  4.8/10 . .
.Dateline NBC  8.9/19| 88.5lid 3.4/7
% 830 45 Boy Meets World 6.7/14] 60.Life and Stuft*__4.4/9 St ATETT -
0 9:00| 35.Sabrina/Witch 7.6/15
- 1. JAG 5.8/11 i 82. Millennium 4.1/8
E o:30[ 43 Cueless 5813] ° 4.NBA Finals Game 3— fenm
0:00 Chicago Bulls vs. Utah
100916 20120 12.0/22| 63 Nash Bridges  5.7/10|  Jazz 142127
10:30
> 8:00 . 67. Dr. Quinn, Medicine 76. Cops 4.810
g 830 93. Lois & Clark 3.0/6 Woman 5.5/12 72.The Pretender 5.2/11 5.Cops T
& o0 . . 58. America's Most
E - 95.Leaving L.A. 2.9/6| 40.Early Edition 6.9/14 79 NBC Saturday Night Wanted: AFB  5.9/12
% 10'00 ST = Movie—Clean Slate
: .Walker, Texas Ranger 45/9
1030 89.Spy Game 337 9.9/18
J 0 D ] .
7:00 . 38.NBA Showtime 7.2/16| 80 Beyond Belief: Fact or 113 Nick Freno  1.0/3
78 85. Second Noah 3.7/8| 8.60 Minutes  11.2/23 Fiction? 4.4/9 T2 ParentHoos 1103
: 8:00| 73.Am Fun Hm Vid  5.1/3| 9, Touched by an Angel ) 56.The Simpsons ~ 6.0/11 110.Steve Harvey18/3
B 530/ 52 Am Fun Hm vid 62/11 11.0/20| 1-NBA Finals Game 4— "2 00 the Hill  6.0/10 108.Steve Harvey2.0/3
Z Chicago Bulls vs. Utah
= 9:00 hoes 16.9/30| 45 Th . 6.5/ 107.Unhap Ev Af 2.1/3
9:30| 40 ABC Sunday Night 9.CBS Sunday Movie— QUL HIIES A 117 Life wiRoger1 472
Movie—Without Our Son, the
10:00 Consent 6.9/12 Matchmaker 11.0/18
10:30 30.Men Bhvg Badly 8.1/14
WEEK AVG 6.4/12 7.6/14 10.2/19 5.1/9 2.7/5 22/4
STD AVG 9.0/15 9.5/16 10.4/18 7.5/12 3.1/5 2.6/4
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Changing Hands |
The week’s tabulation |
of station sales

Proposed station trades |

By dollar volume and yumber of saies;
does not include merge rs or acquisitions
invoiving substantlal non-station assets

THIS WEEK: [
TVs  $6,200,000 1
Combos $44,388,140 4 |
FMs. $7,100,000 4
AMs  $72,500,050 2
Total: $130,1%8,190 11
SO FAR IN 1997
Tvs $2,874,118,000 55
Combos ~ $4,762,229,904 157
FMs $1,341,891,298 192
AMs: $174,746,395 - 98
Total -~ $9,153,385,597 504
SAME PERIOD IN 1996:
TVs - $2,069,6143,896 146
Combos  $3,342.721,290 - 180 ‘
FMs $956,967,753 195
AMs $83,772,404 103 \
Totai $6,453,105,343 524
Source: BROADCASTING & CABLE |

KLDO-TV Laredo, Tex.

Price: $6.2 million

Buyer: Entravision Communications
Co. LLC, Los Angeles (Walter F.
Ulloa, managing member/8.15%
owner; Valley Channel 48 Inc..
38.3% owner; Cabrillo Broadcasting
Corp., 18.83% owner [Philip C. and
Wendy Kruidenier Vlilkinson, own-
ers]). Entravision/Ullua own/are buy-
ing nine TVs, two Fiis and one AM.
Seller: Panorama Broadcasting Co.,
Laredo, Tex. (Oscar Laurel, princi-
pal}; no other broadcast interests
Facilities: Ch. 27, 3,720 kw visual,
372 kw aural, ant. 220 ft.

Affiliation: Telemuncio
_________COomSOsS | ‘
KISS-FM San Antonio, KLUP(AM) Ter-
rell Hills/San Antonio and KSMG(FM)
Seguin/San Antonio, Tex. |
Price: $30 million

Buyer: Cox Broadcasting Inc., Atlanta |
(Nicholas D. Trigony, president; Rob-
ent F. Neil, president, Cox Radio

Inc.); owns KCYY(FM3, KKyx(am) and ]
KCJZ(FM) San Anton o: is buying waGG
(AM)-WENN(FM) Birmingham, wBHK(FM)
Warrior/Birmingham and weHJ(FM)
Tuscaloosa, Ala. (s2e item below).

Cox owns/is buying nine TVs, 34

FMs and 17 AMs in 12 markets.

Seller: Rusk Corp., douston (J.H.
Jones, president); no other broad-

| KGVO{AM) and KLCY{AM}-KYSS-FM

' manager). Buzil is 4% equily manag-

-Broadcasting—

cast interests

Facilities: kiss-FM: 99.5 mhz, 100 kw,
ant. 1,112 ft.; kLup: 930 khz, 5 kw
day. 1 kw night; ksmG: 105.3 mhz,
100 kw, ant. 1,240 ft.

Formats: kiss-rMm: AOR; kLur: MOR;
KSMG: AC

WALY(FM) Bellwood/Altoona, WJAC
{AM)-WKYE(FM) Johnstown, WVSC-
AM-FM Somerset and WWPA(AM)
Williamsport and WVRT(FM) Jersey
Shore/Williamsport, all Pa.

Price: $9,238,140 ($4.725 in debt;
$3,913.140 for common stock;
$600,000 in preferred stock)

Buyer: Forever Broadcasting LLC,
Altoona, Pa. (Donald J. Alt, Kerby E.
Confer, each 40% owner): owns nine
FMs and seven AMs

Seller: Winston Radio Corp., John-
stown, Pa. (Michael F. Brosig Sr.,
principal)

Facilities: waLy: 103.9 mhz, 3 kw, ant.
984 ft.; wJac: 850 khz, 10 kw: WKYE:
95.5 mhz, 57 kw, ant. 1,060 ft.; wvsc
(am): 990 khz, 10 kw day, 75 w night;
wvSsC-FM: 97.7 mhz, 3.5 kw, ant. 430
ft.; wwpa: 1340 khz, 1 kw; wvRT: 97.7
mhz, 6 kw, ant. 295 ft.

Formats: waLy: AC: wuac: real coun-
try: wkye: AC; wvsc(am): C&W.
wvsc-FMm: AC; wwea: talk, sports;
wVRT: oldies

Missoula, Mont.
Price: $4.5 million
Buyer: EKD Broadcasting LLC, Chi-

' cago (Aaron Shainis, 96% equity

manager: Bruce Buzil, 4% equity

er of American Cities Broadcasting
LLC, which is buying KGHL{AM)-
KIDX(FM) Billings and KCAP(AM)-
kKzZMT(FM) Helena, Mont. Buzil owns
Kvik(FM) Decorah, lowa; is buying
KNEI-AM-FM Waukon, lowa.

Seller: Western Broadcasting Co..
Missoula (Mark E. Ward, principal)

Facilities: kGvo: 1290 khz, 5 kw; KLCY:
930 khz, 5 kw day, 1 kw night; kyss-
FM: 94.9 mhz, 15 kw, ant. 2,509 ft.
Formats: KGvO: news/Aalk; kLcy: enter-
tainment & talk; kyss-FuM: hot country

KSPI-AM-FM Stillwater, Okla.

Price: $650,000

Buyer: Stillwater Broadcasting LLC,
Springfield, Mo. (John B. Mahaffey,
administrative member). Mahaffey
owns 42.8% of KTTR(AM)-KZNN-FM
Rolla, Mo.; has applied to build FM
in Warsaw, Mo.

Seller: North Central Corp., Stilwater
(James R. and L.F. Bellatti, principals)
Facilities: AM: 780 khz, 250 w day:
FM: 93.7 mhz, 16 kw, ant. 886 ft.
Formats: AM: beautiful music; FM:
AAA

WMMA-FM Lebanon/Cincinnati, Ohio
Price: $3 million

Buyer: American Radio Systems
Corp., Boston (Steven B. Dodge,
chairman/29.6% owner}, Owns wKRQ
(FM) Cincinnati; is buying WGRR-FM
Hamilton/Cincinnati. ARS owns/is
acquiring 81 FMs and 29 AMs in 20
markets.

Seller: McMurray Communications,
Lebanon (Marilyn McMurray, presi-
dent): no other broadcast interests

| Facilities: 97.3 mhz, 2.15 kw. ant.
| 387 ft.

Format: Oldies
Broker: Media Venture Partners

WEMG-FM Crete/Chicago, IlI.
Price: $1.8 million

| Buyer: Crawford Broadcasting Co.,

Blue Bell, Pa. (Donald B. Crawford,
president/owner); owns WYCA(FM)
Hammond, Ind./Chicago and wWeJM-FM
Lansing/Chicago, lll. Crawford owns/
is buying eight FMs and 16 AMs.
Seller: Eugene Crane, Chicago
(trustee in bankruptcy of Word of

Continues on page 78
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‘Birch begins dual-diary test

Pilot survey in Des Moines hopes to result in cheaper alternative to Arbitron

By Donna Petrozzello

irchResearch. the latest radio

research venture from Tom

Birch, taunched a radio-measure-
ment pilot survey last week using a
dual-diary method.

Birch savs he’ll use two diaries in
Des Moines. lowa. to measure listen-
ing habits and consumer behavior. The
first diary. a “radio-only™ book. asks
respondents to note thewr histening
habits over seven davs. The second, a
“radio/qualitative™ diary. asks them
about their houschold size. use of com- |
peting media and retail shopping habits |
during the same period.

The Des Moines survey will target
adulis 12-plus and is slated to sample |
1.500 residents over nine weeks, Half
of the sample will complete the radio-
only diary, with the remainder com- |
pleting the radio/qualitative diary

The dual-diary approach should pro-
vide a “definitive measure of the effect
of adding qualitative questions to the end
of a seven-day radio diary.” Birch savs.

The survey is Birch's first venture
into radio ratings since his tenure as
chairman  of  Birch/Scarborough
Rescarch ended in 1990, Birch savs he
wants 1o launch his service in as many as
five markets by fall 1997, then roll ot
the service starting in 1998 10 some 50
markets.

Birch says he wants to develop a
radio ratings scrvice that costs 40% -

50% less than Arbitron charges sta-
tions in the top 100 markets for its ser-
vice. He also wants to deliver survey
results 12 times per year. as opposed 1o
quarterly as Arbitron does for most of
the 260-plus markets it surveys.

“Broadcasters want discounts.” he
savs. "We'd like to offer an alternative to
Arbitron for broadeasters who are price-
sensitive and are not able to get the kind
of deat they want from Arbitron.”™

Birch notes that there are similarities
shared by his Des Moines radio/quali-
tative diaries and Arbitron’s qualitative
diaries. Arbitron introduced sample
qualitative diaries asking respondents
about their consumer and media usage
behaviors in 132 markets starting with
its spring 1997 survey that began
March 27. [ |

Michael Jackson: King of talk

Los Angeles radio fixture to be honored us NARTSH host of the vear

By Donna Petrozzello

elebrating more

than 30 vears on

the air at
KABC(AM) Los Angeles
this year. Michael Jack-
son has become a radio
institution for Southern
Californians.

For the rest of the
country deprived of
Jackson's  weekday
mid-morning conversa-
tions with world and
national leaders, artists,
authors and entertain-
ers, his inquisitive stvle and engaging
dialogue have carned him the moniker
“the dean of talk radio.”

Jackson savs he’d rather be thought
of as “the best in tatk radio.”™ a goal for
which he consistently strives, There are
some who think he is already there,

Jackson's accolades include four
Golden Mike awards. seven regional
Emmys and 13 Emmy nominations for |
a former local TV interview serics.
honors from the Queen of England and

g

Michael Jackson's 30-year
career will be celebrated.

the French Legion, and
a ~star on the Holly-
wood Walk of Fame.
His show 1s often a first
stop for U.S. presidents
and touring musicians
alike as they pass
through Los Angeles.

This week. Jackson
will be tauded by the
National Association of
Radio Talk Show Hosts
as its 1997 Talk Show
Host of the Year at
NARTSH s annual con-
vention at the Century
Plaza Hotel in Los
Angeles June 19-21.

At the closing ceremony. NARTSH
will give its Freedom of Speech award
to David Brudnoy. weeknight host at
wRZ(AN) Boston,

OF all the honors and high-profile
interviews he has achieved. Jackson savs
he's most proud that “u large bulk of my
listenership are the people who were
forced as kids to listen on the way to
school because their parents listened.”™ |

Jackson, a native of England. got his

wWWwWWw.americanradiohistorv.com

start at the highly disciplined South
African Broadcasting Corp, when he
moved with his parents to South Africa
in his teens. From the SABC—where
Jackson worked in pretape days. when
nearly evervthing on the air was done
live—he went to the British Broadeast-
ing Corp.

At the BBC. Jackson successively
worked as o radio game show host, a
DJ on Radio Luxembourg. a TV show
announcer and a children’™s TV show
host. Two vears later he departed for
Americi.

After arriving in New York. Jackson
took & northbound train. determined to
discmbark in a town that sounded
decidedly American. He got off at
Springfield. Mass.. and promptly land-
ed an on-air job at the local radio sta-
tion. From Springficld. he moved to
San Francisco. where he worked
overnights at then-KEwB(As) and
honed his style of talk, almost by aci-
dent.

“I worked from midnight to six a.m.
and I had 1two phones,” says Jackson.
“If kids blocked both phones so that |
couldn’t take any calls, T had 1o spend
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the might talking to listeners. This hap-
pened often enough to teach me a lot.
And it made me appreciative ol being
on the air in the dayvime.”

From San Francisco. Jachson moved
10 Los Angeles. where he got ajob al
RaX(AM), only 1o lose it months Luer
when he retused management’s request

1o stop talking about the ongoing Watts |

riots. “FHearned o stick o my guns. but
U also learmed that rone of as is above
being tired.” Jackson savs

Soon after. Jackson found work at
KL and k=T but was tired from
those stations as well betore setling in
at kaBC m 1967, Juckson says he ini-
tally rel as though his role in talk
radio was to “burp the listener. You
were really there 1o answer the phone
and engage the listener in what they
wanted to talh about.” savs Jackson.
“There were restriclions on lopics: vou
couldn’t alk about race. religion or
sex. and the public didn’t want 1o talk
about politics.

“Gradually. all of these topies crepl
into alk radio.” savs Jackson. “And as
the Tormat began (o succeed. manage-
ment released the reins.”

With that freedon, he savs, came talk
about subjects nol previously open o
scrutiny over the public ainvaves—as
well as loudly voiced opinions. Qut crepl
“right wing™ pohtical talkers who used

their mike as a “bully pulpit.” They have
“turned America oft™ politics., he savs.

While he's pegged as a liberal by
some. Jackson savs his guests know
that “even it their views differ from
mine. they'Il get a fair hearing and
thev'll find a hospitable place™ on his
show . despite their agenda. =1 feel my
jab s 1o make every call into a shon
story.”

A veteran who has seen talk trends
come and 2o, Jackson thinks the pop-
ularity of political walk may be waning
and that niche talk formats. such as
sell-help and improvement. may be on
the rise: “There’s room tor it all. and
we may see narrowcasting i talk
radio. More and more stations are
demanding diversity. and that’s a
good ideal”

Although an carly attempt at nation-
al svndication through ABC Radio’s
talk network vears ago netted modest
success. Jackson savs he’s cager to
attract o national. and perhaps global,
radio audience. “I'm ready.” he says.
Now may be the tme. Jackson says he
is in negotiations with kABC about his
pusilion.

“We have the technology. and the lan-
guage ol communication worldwide is
English.” savs Jackson. "It may or may
not be with kasc. 'l do it wherever pos-
sible and may combine it with TV.” &

Liddy celebrating
Watergate anniversary

Washington rebel turned radio host
G. Gordon Liddy celebrates the 25th
anniversary ol the Watergate break-n
lomorrow (June 17) by broadeasting
| live midday from the Premier Hotel
in Washington. The Premier was lor-
merly the Howard Johnson. Liddy s
headquarters during the Watergate
break-in. Liddy s show airs 1o 250
stations from wirk(em) Washington.

Westwood One realigns
affiliate relations

Following weeks of rumored execu-
| tive shullling after Westwood One
Inc. agreed 1o manage the CBS
Radio Networks product. Westwood
One announeed a realignment of’
[ sttt and werritory tor s alfiliate
relations division Last week.,
Nick Kiernan svas named senior
vice president of the aftiliate rela-

| the station’s year-long initiative 10

tions division. He will oversee the
creation of five district teams o be
managed by senior regional direclors:
Lynn McIntosh. Northeast: Bob
Leeder. Southeast: Dino Masi, North
central: Mary McCarthy. South Cen-
tral, andd Erle Younker, Wesl.

Each regional teany will have sales
personnel representing Westwood
One news. sports. lalk and entertain-
ment programing and services.

‘House of Love’ outreach
Last week's dance party sponsored
by wrTU(EN) New York Kicks oft

donate $100.000 1o New York-area
nonprofit erganizations and 10 rec-
ognize area volunteer agencies.
Each month, wktu will profile a
lacal volunteer organization and
donate $5.000 10 the cause from a
“K'TU House of Love™ fund. Hous-
ing Works and Gilda's Club were
fust week™s charitics.—DP
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CABLE’S

o/ MILLION
oUB GLUB

The top 25 cable operators don't account for all American
cable subscribers, just most of them. All together, the 25
—ranked here by subscribership—account for 88%, or 57
million, of the 65 million cable homes in the U.S. If you
have programing or hardware to sell, this is where you go.

The list is a snapshot. Top 25 membership and the
pecking order is continually changing. If just some of the
pending deals are consummated, number 12 Charter
Communications will break into the top 10, Cablevision
will overtake Cox in fifth place and Tele-Communications
Inc.’s hold on the top will slip significantly.

3 Rep,

1. Tele-Communications inc. 14. Prime Cabie
2. Time Warner Cable 15. InterMedia Partners
3. US West Maia Group 16. TGA Cable Telavision
i 4, Comcast 17. Cable ONE
9. Cox Communications 18. Fanch Communications
6. Cablevision Systems 19. Multimedia Cablevision
‘ 7. Adeiphia Cable Communications 20, Trlax Telecommunications

8. Jones Intercable 21, C-TEC Cabls Systems
9. Century Communications 22. Rifkin & Assoclates

10. Marcus Cable 23. 8ervice Elactric Catile Television

11. Suburban Cable 24. Tele-Madia Corp.

12. Charter Communications 25. SBC Media Ventures

13. Falcon Cable Telavislon
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The pay-to-basic ratio listed for each company is the ratio of total pay subscriptions to basic subscribers.

Tele-Communications Inc. Time Warner Cable
Englewood, Colo. [ Denver

(303) 267-5500 (203) 328-0600
Top executive: John C. Malcne Top executive: Joe Collins
Ownership: NYSE:tcoma,tcomb Ownership: Time Warner—NYSE :twx;
Subscribers: 14,370,000 (as of 5/97) ] US West Media Group—NYSE:umg
Homes passed: 23,777,000 Subscribers: 12,300,000 (3/97)
Penetration rate: 60% Homes passed: 18,000,000
Pay-to-basic ratio: 108% Penetration rate: 68%
| Pay-to-basic ratio: 65%
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US wWest Media Group

Denver, Boston
(617) 742-9500
Top executive: Amos “Bud”
Hostetter Jr.
Ownership: U S West Media
Group—NASDAQ:umg
Subscribers: 5,250,000 (5/97)
Homes passed: 8,30J,000
(5/97)
Penetration rate: 63%
Pay-to-basic ratio: 83%

Comcast

Philadelphia

(215) 665-1700
Top executives: Brian Roberts (pictured)
and Tom Baxter
Ownership: NASDAQ:cmcsa. cmcsk
Subscribers: 4,312,000 (3/97)
Homes passed: 7,900,000
Penetration rate: 62%
Pay-to-basic ratio: £2%

Cox
Communications
Atlanta
(404) 843-5000
Top executive: Jim Robbins
Ownership: NYSE:cox
Subscribers: 3,282,000 (4/97)
Homes passed: 5,037,000
Penetration rate: 65%
Pay-to-basic ratio: 61%

Cablevision
Systems
Woodbury, N.Y.
(516) 364-8450
Top executive: Jamas L. Dolan
Ownership: ASE:cve
Subscribers: 2,865,000 (4/97)
Homes passed: 4,416,000
Penetration rate: 65%
Pay-to-basic ratio: 150%

Adelphia Cable
Communications
Coudersport, Pa.
(814) 274-9830
Top executive: John Rigas
Ownership: NASDAQ:adlac
Subscribers: 1,856,000 (12/96)
Homes passed: 2,625,000
Penetration rate: 71%
Pay-to-basic ratio: 50%

Broadcasting & Cable June 16 1997

Jones Intercable

Englewood, Colo.

(303) 792-3111
Top executive: Glenn R. Jones
Ownership: NASDAQ:joina
Subscribers: 1,488,000 (4/97)
Homes passed: 2,365,000
Penetration rate: 62%
Pay-to-basic ratio: 80%

Century Communications

New Canaan, Conn.

(203) 972-2000
Top executive: Leonard Tow
Ownership: NASDAQ:ctya
Subscribers: 1,231,000 (5/97)
Homes passed: 2,600,000
Penetration rate: 59%
Pay-to-basic ratio: NA

Marcus Cable
Dallas
(214) 521-7898
| Top executive: Jeff Marcus
Ownership: Goldman-Sachs & Co.,
| | Hicks, Muse, Tate & Furst Equity,
Freeman Spogli and Co. and other pri-
vate investors
| Subscribers: 1.198,000 (5/97)
Homes passed: 1,874.000
Penetration rate: 64%
Pay-to-basic ratio: 56%

Suburban Cable
| Qaks, Pa.
(610} 650-1000
| Top executive: H. F. “Jerry” Lenfest
| Ownership: Lenfest family
Subscribers: 1,153.000 (3/97)
{ Homes passed: 1,515,000
Penetration rate: 76%
Pay-to-basic ratio: 65%

Charter Communications
St. Louis
(314) 965-0555
Top executives: Barry Babcock (pictured).
Jerald Kent and Howard Wood
| Ownership: Kelso & Co., Charter
House Group International and Bab-
cock. Kent & Wood
Subscribers: 1.073,000 (5/97)
Homes passed: 1,920,000
Penetration rate: 56%
| Pay-to-basic ratio: 54%
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Falcon Cable Television

Los Angeles

(310) 824-9990
Top executives: Marc

interMedia Partners
2 Nashville »
=" (615) 244-2300
Top executive: Robert J. Lewis

Nathanson Ownership: TCI, institutional
Ownership: Falcon Holding investors

Group Subscribers: 827,000 {(4/97)
Subscribers: 1,053,000 Homes passed: 1,100,000
(3/97) Penetration rate: 63%

Homes passed: 1,302,000
Penetration rate: 80%
Pay-to-basic ratio: 29%

Pay-to-basic ratio: 66%

= TCA Cable Television
Tyler, Tex. —
(903) 595-3701 I
Top executive: Robert M. Rogers
Ownership: NASDAQ:tcat [
Subscribers: 703,000 (4/97)
Homes passed: 925,000 (4/97)
Penetration rate: 76% i
Pay-to-basic ratio: 65% ‘

Prime Cable

Austin, Tex.

(512) 476-7888
Top executives: Robert Hughes
Ownership: institutional investors
Subscribers: 859,000 (4/97)
Homes passed: 1,489,000
Penetration rate: 53%
Pay-to-basic ratio: 87%

Cable ONE
Phoenix
(602) 468-1177
Top executive:
| Thomas O.
Might
Ownership:

May 1997 Washington

T e mn NN AN —— = Post—
$250,000,000 ‘ NYSE :wpo %
Subscribers: 635,000 (6/97
SENIOR DEBT FINANCING

Homes passed: 858,000
has been arranged for Pay-to-basic ratio: 64%

Penetration rate: 74%
Harron CommunIicaTIONs CORP. | rewwsnsames __—
serving 255000 subscribers in Massachusetts, Michigan,
New Hampshire, New York, Pennsvivania and Texas '

The undersigned served as financial advisor for Harron Communications Corp.,

in this transaction Fanch Communications

Denver
GB | (303) 756-5600
Top executive: Robert C. Fanch
—_———— Ownership: Robert C. Fanch
COMMUNICATIONS Subscribers: 506,000 (5/97)
_ EQUITY Homes passed: 738,000

_ASSOCIATES ‘ Penetration rate: 69%

AR EALE JiE,
1235 Westlakes Dr.. Suite 245. Berwyn. PA 19312 (610) 251-0650 Pay-to-basic ratio: 38%
http:/fwww.commequ.com
TAMPA ® NEW YORK ® PHILADELPHIA ® DENVER ¢ LONDON
MUNICH ® PRAGUE ® HONG KONG ® KUALA LUMPUR ® MUMBAI

This notice appears as a matier of record only. e - Mu|timedia
CEA is a member of the National Association ol - Secyrities Dealers, Ine. g i fei

and s professional associales are regisiered with the NASD.,  Member SIPC. = cableV|Slon
B Wichita, Kan.

(316) 262-4270
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ICE Brief No. 03556-pc

You DIDN’T SEE THIS.
You DIDN’T READ THIS. DO WE
UNDERSTAND EACH OTHER?

isten carefully-we haven’t
Lgot much time. We’re ICE™
—the Information, Communi-
cations, and Entertainment
Practice of KPMG.

Every day, we're involved in a
number of activities concerning
highly sensitive issues like IPO
strategy, new venture analysis,
and Internet business solutions —
as well as audit and tax planning.

Here’s how we work. When a
situation arises, just one phone
call to an ICE contact (officially,
just for the record, we call them
“partners”) can pull together a
team of professionals versed in
the various disciplines of your
business—whether it be finance,

accounting, information tech-
(AR ] nology, or telecommunications,

to name just a few. In fact, as we speak, we’re all over the world advising, fixing,

re-engineering, and creating strategies for 1CE-related clients of every size and type.

This briefing is now over. We’ll get in touch when we can.

If you need further contact with us before then, try our Web site at
http://www.ice.kpmg.cori, or call 1-415-813-8194 and ask for our National Managing
Partner, Steve Riggins.

Of course, he will officially deny all knowledge of the call.

Incormation, COMMUNICATIONS & ENTERTAINMENT

Good advice whispered here ™

WwWWWwW.americanradiohistorv.com
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Top executive: Michael Burrus
Ownership: Gannett—
NYSE:gci

Subscribers: 470,000 (5/97)
Homes passed: 766,000
Penetration rate: 61%
Pay-to-basic ratio: 69%

0000 00 %0000 0P DO @

g Triax Telecommunications
i Denver

e {303) 333-2424
Top executive: James DeSorrento
Ownership: DeSorrento and other
investors
Subscribers: 450,000 (4/97)
Homes passed: 656,000
Penetration rate: 69%
Pay-to-basic ratio: 63%
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e C-TEC Cable
‘.1— Systems
Princeton, N.J.

(609) 734-3737

Top executive: David C. McCourt
Ownership: NASDAQ:ctex, ctexb
Subscribers: 379,000 (5/97)

New Acquisitions?
Minimize your risks

Avoid costly pitfalls * Validate financial numbers
Ensure timely closing * Speed up negotiations

Due diligence services
for the broadcast industry

Call Peter Bowman or Mark Giannini at (703) 818-2425

BIA CONSULTING

i

- . —

The leeding provider of financical aid sticategic solttions
Jorthe comitications industries

Internet: http://www.biacompanies.com
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()D Homes passed: 580,000

Penetration rate: 65%
Pay-to-basic ratio: NA
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Rifkin & Associates
* Denver S —
(303) 333-1215
Top executive: Monroe Riftkin

Ownership: Seven partnerships; -
Monroe Rifkin, general partner 1
Subscribers: 317,000 (4/97) T

Homes passed: 468,000
Penetration rate: 71%
Pay-to-basic ratio: 54%

Service Electric Cable
Television T
Mabanoy City, Pa.

(717) 773-2585

Top executive: Margaret Walson
Ownership: Walson family
Subscribers: 296,000 (5/97)
Homes passed: 409,000
Penetration rate: 72%
Pay-to-basic ratio: 37%

Tele-Media

L N 2 BN N BN BN BN BN BE BN BN K b BN BN O BN BN BN BN BX BE BN BN BN BN B BN I I )
Corp.

' 24 Pleasant Gap, Pa.

| (814) 3539-3481 —
Top executive:

Robert E. Tudek
Ownership:
Robert E. Tudek
Subscribers:
279,000

Homes passed:
363,000
Penetration rate:
77%
Pay-to-basic ratio: 31%

SB8C Media
Ventures
Rockville, Md.

(301) 294-7600
Top executive:

’ Bob Gordon
Ownership:
Southwestern
Bell—NYSE:swb
Subscribers:

| 275,000
Homes passed:
417,000
Penetration rate: 66%
Pay-to-basic ratio: 100%
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After a million miles of
broadband networking

Now there’s...

VINE T advantage

systems and services for reliable broadband networks

NETadvantage is your complete resource for broadband
networking on the cutting edge. No other company in the
world can match the depth and breadth of GI's analog and
digital HFC networking experience.

In today's competitive broadband landscape, you need the
you can get. From experts who've
been there, seen it, done it. And, in a million miles of broad-
band networking, we've learned a few things along the way.

NETadvantage draws together valuable HFC planning and opera-
tional expertise with a suite of network design, monitoring
and management products, intimate harcdware knowledge, and

GI's broadband networking

experience woutd span the
distance between the earth
and the moon 4 times.

an array of customer support services. ULR{IAIER LT 3

...making sure your new build or network upgrade will generate

revenue and keep generating revenues for years to come.

Your broadband network must succeed in today’s sophisticated
multivendor environment that supports interactive video,
Internet access, information, and telephony options. An
environment where the quality and reliability of the services
you provide will differentiate winners from losers.

So give us a call. GERUUIETLEIRTICIN And how to make

it all work for you. Let us show you how NETadvarntage can
guide you securely into the future.

1-888-GEN-INST

http://www.gi.com

@ General Instrument

We're becoming NextLevel Systems, Inc.
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Cover Story

Charter on the Rise

Micrasoft Corp. and Tele- Communications Inc. rocked media markets lust week with separate $1 billion deals,
theering dealmakers who had been lamenting the s‘owdown in big cable acquisitsons.

But throughout the drought, one player has been acquisitive in good times and bad: Charter Communications M.
Luxecutives fromn the SI. Lowis—hased MSO. armed with growing pools of “outsid> money "~institutional investars that
have vtherwise shunned cable—could be found civclmg any sizable system group hzaded for the auction block.,

After hoosting its portfolio to more than 1 millivz subscribers, Charter has now snagged a big one: US West Media
Group’s 230,000-subscriber Minneapolis=St. Pau’ cluster for $600 million.

Credit the trio known as the “Charter Chiefs” far growing the company 48
while maintaining stability in what has been a towgh period for cable. )
But chairman Barry Babeock (1), president Jerasd Kent (c) and :
managemen! commitiee chairman Howard Wood (1) "i-:_
have worked together for years. \;“"

The Charter Chiefs lalked to Broancastine & Zaner’s Price Colman WS
about why they have been huyers when others were skittish, \3
and whal's ahead for Charter. -
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Greg Kiger

Greg Kiger

Which was more surprising to you: Microsoft buying
into Comcast, or TC! buying into Cablevision?

Babcock: 1 don’t think either one was surprising. but of
the two. probably the Microsoft deal because [Bill]
Gates had been looking for a long time and hadn’t
done anything. Clearly TCl is talking to a lot of peo-
ple. so the fact that they announced that deal is not a
surprise to me.

if the deals are starting to flow, are opportunities going to
dry up or become too expensive for
you?

Babcock: It depends. Some opportunities
may dry up because of price. But other
opportunities may open because consol-
idation may be accelerating. If you're
making a deal based on a jomt venture
or trading systems. prices aren’t that
much of a factor. There are plenty of
opportunities that could still be there,

Will the Microsoft/Comcast deal gal-
vanize the cable industry and speed
rollout of high-speed data services, as
Eill Gates and Brian Roberts hopa?

Babeock: 1 would put a different spin on
it. T think that the Microsoft/Comcast
deal is the equivalent of the Bell
Atantic/TCl announcement. Obvious-
ly. one would hope for a ditferent out-
come. But the significance of the
Microsoft/Comcast deal is not that
someone is putting $1 billion into Com-
cast but that Bill Gates and Microsoft
are putting $1 billion in. It reattirms
what we and others have been saying for
some time: that the cable pipeline is the
best pipeline into the home.

Only time will tell. but 1 think it will be a galvanizing event in
the tinancial markets. My gut tells me that the Microsoft/Com- |
cast unnouncement will be a bellwether deal in terms of cable
valuations in financial markets. We've seen the mentality
work before. both positively and negatively. 1 think you're

ties come our way that we didn’t
expect. We have been buying
properties in a market where

there weren’t very many buyers.”
—Barry Babcock

Op when paring debt is the mantra for other MSOs.

Kent: We think now is a unique time for us to be a buyer.
There’s little competition. compared to the late "&ils,
Now. public companies are besieged by shareholder
requests to deleverage. Their stocks are trading from 7 to
8.5 times cash flow. It's difticult for public companies to
use their stock to buy properties at private market values
at approximately 10 times cash flow,
In terms of debt. since we started the company. we
have borrowed nearly $2 billion. We did a high-yield

offering that was successful. We have
enjoyed sigmificant subscriber
growith—eompanywide—close to 4
percent on an annual compounded
growth rate basis. We continue to have
double-digit cash-tlow growth. We've
done about seven bank credits in the
last eight months. and all have been
oversubscribed.

What has driven your growth, and how
big is too big?

Wooed: 1 think you're limited only by
how well you can keep your organiza-
tion progressing in light of acquisi-
tion. With Charter. it’s not what 1t
appears. When we made the first
acquisition from Hallmark. that
brought back to us many of the operat-
ing people we had trained who were
part of our culture in the prior compa-
ny [Cencom]. [t that had not been the
case. we could not have kept pace
with the rate of growth.

Can you get too big? This industry
does not necessarily have boundaries.
Even smaller companies will survive
in this environment. If you build your

culture—put the organization together—there is no reason
you can't operate any number of subs effectively.

You have a long history together. What do you agree on?

. . ] . What do you disagree on?
going to see that mentality started again, and maybe it’s about doy g

time financial markets started seeing some positive aspects of
cable that we’ve been preaching about for some time but no
one has been paying attention to.

Babcock: We've known each other since the late 1970s. As
Howard is fond of saying. it’s pretty rare tor partnerships to
work for any period of time. The reason ours works is that we
have the same view on issues such as integrity, work ethics,
how we manage people and the importance of customer ser-
vice. Charter has a strong culture. as did Cencom. The other
aspect that is important is that all three of us have difterent per-
sonalities, talents and abilities. We complement each other
well, and we've learned to defer to euch other’s strengths. |
think that has made us a strong. agile. effective organization,

Wood: Jerry brings to the table an ability 1o deal with the tinan-
cial side of the organization, and he has the ability to find the
detail problems. When you're growing at 50 percent a year,
whatever it happens to be. somebody has to make sure that we
don’t blow a gasket. Barry has an excellent facility in terms of
things outside [the company]. as well as with people. His back-
ground is in taw. Jerry is an accountant. I'm an accountant. My
interest—and consequently. my experience—is in organiza-
tional behavior. I like to see organizations get built. We actas a
check und balance on each other. We don’t always agree. We

You've often cast yourselves as contrarians regarding cable.
Does that still apply?

Babcock: When we started out. our business plan was to get just
300.000 subscribers in five years. We've thrown that out the
window. Our business plan has always been to buy some sys-
tems that we thought made sense for us. that fit into our philos-
ophy about operating. and nothing’s really changed. What has
happened is that we've been lucky. We've had a lot of opportu-
nities come our way that we didn’t expect. We have been buy-
ing properties in a market where there weren't very many buy-
ers. | don’t think it"s so much that we’re contrarian as it is that
there are circumstinces that prevent others from being in the
market who would like to be in the market.

In buying aggressively, you've loaded up on debt at a time
Broadcasting & Cable June 16 1997 45
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holler at each other once in a while.

Jerry, your turn.

Kent: Howard is good at helping us develop our
younger people, and in structuring the organization to
accommaodate growth. My strength is in the daily run-
ning of the company. Barry has two strengths. He's
good at relationships on the outside and in representing
the company in industry affairs. Second, Howard and [ are
closer to type A personalities. We are quick to draw. Barry
is more inclined to say, "Let’s sit back
and think about things.” He’s our reali-
ty check.

Timing is everything. How about
insight into the sense of timing, in
light of the recent acquisitions in Long
Beach and Minneapolis-St. Paul?

Babcock: We've been lucky, and that
has played a big part. The timing of our
acquisitions has been contrary to what’s
been going on in the cable market, for a
few reasons. When we got into this,
reregulation had just hit and there was
no action in the cable market. Another
reason that we've been as successful as

markets where we have size and clout to be a major pres-
ence, & la Minncapolis.

Will you identify geographic regions?

Wood: We're basically coust-to-coast. We're in I8
states, and that’s where we are focused.

Do you have a clustering strategy?

Kent: We have three major financial investors that have
committed significant wmounts of capital, in addition to our
long-standing partner Gaylord. It you
break out the properties that we manage,
you need to look at the different owner-
ship structures. Charterhouse Group
International was an investor in our old
company, Cencom, since 1983, and sold
out only when we sold to Hallmark in
1991. With them, we have been totally
focused on the southeastern U.S. IUs a
suburban, second-tier market strategy
thronegh which we felt safe from compe-
tition, With Charterhouse, we have
acquired more than 400,000 subscribers
solely in the southeastern U.S.

Then we have Kelso & Co.. a mer-
chant banker that we teamed up with

we have is that we have the ability to
meet the needs of sellers. We have pur-
chased properties for which we were the
only bidder. We've had a long-standing
pelicy not to be greedy. We're willing
to pay a fair price even in a buyer’s mar-
ket because it's more important to have
those properties than it is to haggle.
That was the situation with US West.

Jerry talked about how you look at
acquisitions and valuations. Will you
tell us what you're locking at? |

Wood: Minneapolis was roughly 10-times cash flow. Long
Beach was less than that, but the reasoning behind that was that
it was a stock deal with low tax basis in assets. When we look
at a cash-flow multiple, there are several things we take into
account. First, how many subscribers per headend are there?
What state is the plant in? Does it require rebuild? How much |
do we need 1o spend to upgrade it? And certainly, the tax situ-
ation. Are you buying assets for which you get a full step-up in
tax basis? Or are we buying stock for which there is minimal
step-up? One other factor that is critical to us is whether the
seller is willing to lcave money in the transaction. We have,
over time, had sellers leave in more than $300 million of seller
paper. Depending upon the terms under which they’re willing
to leave it, that can be attractive to us.

Babcock: We are willing 1o work an acquisition, even when it
appears there’s little chance it will succeed. The two acquisi-
tions that you mentioned, Long Beach and Minneapolis, are
two good examples. We're the clean-scrubbed kid that shows
up all of a sudden when everybody thought someone else was
going to buy the property.

You mentioned pending transactions. Will you share what you
are looking at?

Wood: We're looking to expand, and we want to buy into new ‘
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“Qur biggest operational
challenges are rebuilds and
upgrades, in a timely manner,
and fending off competition.”
—IJerald Kent

when we repurchased the bulk of our
properties from Hallmark. Like Charter
House, they have committed nearly 20
percent of their fund to us. a house timit
for both those funds. With Kelso, we've
had an urban strategy. We have 230,000
subscribers in St. Louis. We now have
nearly 250,000 subscribers in the Los
Angeles metropolitan market. And we
have 100,000 subscribers in the North-
east, in both the Hartford and New York
markets. With Kelso, we have more than
halt a million customers in the top 25 metro markets of the U.S.
Now we have teamed with Warburg Pincus in the Minneapo-
lis acquisition, with Warburg Pincus as the lead investor. and
Kelso also is investing. That will further our urban strategy.

The argument for size is economies of scale. On the program-
ing side, this must help you.

Wood: There are obvious savings, such as programing. that
come from size, but the way | look at it goes back to the orga-
nization itself. We are regionalized. We now have four regions.
and will probably have five with Minneapolis. We give those
regions autonomy from an operating point of view. Size allows
you to create a region with a sutficient number of subs so that
you can hire a higher-quality regional organization—theretore,
better management. Therefore. better performince. Size is, in
many respects, not negative, in terms of control.

What are you doing to improve operations?

Kent: Our biggest operational challenges are rebuilds and
upgrades. in a timely manner, and tending off competition. We
have SNET [Southern New England Telephone| in Connecti-
cut. We have PacTel in California. We have a utility over-
building us in Georgia. We have DBS and MMDS in other
markets. Competition is clearly becoming more intense. We
use customer surveys throughout our systems te rate our ser-
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This advertisement is neither an offer to sell nor a solicitation of an offer to buy any of these securities.
The offering is made only by the Prospectus.

May 27, 1997

12,000,000 Shares

CLEAR CHANNEL COMMUNICATIONS, INC.

Common Stock

Price $49 Per Share

Copies of the Prospectus may be obtained from the undersigned as may legally offer these securities
in compliance with the securities laws of the respective stales.

ALEX. BROWN & SONS
INCORPORATED
CRreDIT SUISSE FirsT BOSTON
FurmaN SELZ
GoLpbman, Sachs & Co.
LEHMAN BROTHERS

MONTGOMERY SECURITIES

SALOMON BROTHERS INC
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vice—picture quality, programing, all aspects of the
cable business. We use those surveys to target individ-
val localized systems to make improvements. If we do
that, we won’t have 1o worry about competition. Com-
petition will have to worry about what were doing.

How are you dealing with DBS in areas where it's a

threat?

Babcock: We treat DBS as a serious competitor every-
where. How do you compete? You compete with program-

ing. You compete on customer service.
You compete on providing service to
the whote house. and on price. We have
not been impacted by DBS 10 any sig-
nificant degree because we provide a
good product 1o our customers. As you
know, satellite has weaknesses. and we
try to educate our customers about those
weaknesses. One of the true weaknesses
of the satellite business is that they have
no service infrastructure. That's some-
thing that we're good al and that the
satellite guys are not.

What are you doing with system
upgrades and advanced services?

Kent: What we have found is that as long
as you provide 50-plus channels of video
services, and good customer service,
DBS is not that big a competitor. In
those svstems where we are less than
450 megahertz. we are upgrading and
rebuilding. Certainly. in metro markets
we are targeting 750 megahertz. We are
a believer in the cable modem. We have
two [trials| up and running in Cahifomia,
In the suburban and second-tier markets.
we're targeting from 530 to 750 mega-

hertz. depending upon the cost of upgrade versus rebuild.

oy

“We’re looking to expand,
and we want to buy into new
markets where we have size

and clout to be a major
presence, a la Minneapolis.’
—Howard Wood

L]

Qp Second. we have an alliance with CompUSA. They do
the actual installations on a relatively inexpensive basis.
For us. i's an casy way to ensure that virtuatly 90-plus
percent of the instatlations are going to be on the first trip.
The trials have gone well. and we are doing full commer-
cial rollouts at the end of June. We also are looking to try
out a service in Connecticut. We hope it will be @ Home.
In our Adanta suburbs, we are targeting another trial of
Internet access. And here in St. Louis. we are looking at
an nternet aceess mial.

You have not mentioned digital cable.
What are your plans?

Babeock: We're rolling out some digital
this vear. We're uncomfortabte now
because it's still coming together.
We're not sure what it's going to look
hike. But we are rolling it out in some of
our systems. As we learn about it and
become more comfortable with it it will
become an integral part of our program-
ing offering.

Are you considering participation in
TCI’'s Cable Plus program?

Kent: Cable Plus is not high on our
agenda. We view digital as combuating
DBS |for| customers who tend to be
videophiles. The problem with Cable
Plus is that. at least at this point. it
seems to be an expensive product.

We talked about your acquisition strat-
egy. TCl is reportedly looking at selling
a sizable chunk of its St. Louis—-area
system. Are you a bidder?

Aent: P'm not aware that they 're looking
to sell their St. Louis operations. Should

they decide 10 do a joint venture and team up with us in St.

Louis. we certainly are interested.

Spell out your stance on advanced services.

Babcock: We want 1o enhance the core cable business. As we go Babeock: Butit’s nota done deal or o sure thing.

forward. we want to add things—products and services—and |
package things around that core service, a) to gain customers.
and b) ta keep the ones we've zot, We've been careful not 1o
build expectations that we can’t meet. We're moving slowly.
Baoth hybrid modems and two-way modems are going to be a
healthy revenue stream for us. We're looking at other business-
es. Long distance is an arca of resate that we think we can get
into soon. We're working on adeal to do that. But the core busi- |
ness is stll what's important.

If a buyer with deep pockets offered you 10 times or more
cash flow for Charter, how would you respond?

Wood. Nyet.

Not for sale?
Wood: Not for sale at 10 times.

Is there a price that could be right?
Wood: Evervthing has a price. T mean that facetiously. We've
got many subscribers in the top 20 metropolitan markets,
Frankly. I think that those subscribers are worth more in tomor-
row’s cable industry than 10 times,

What's going on with cable modems? |

Kent: In Riverside. California. we have a one-way trial with Gi
SurtBoard. We have a tnal in Los Angeles with two-way Com 21
modems. As opposed to developing an entirely new infrastruc- | Babcock: T somebody said. ™1 want to buy Charter.” the first
ture, we entered into some alliances. Earthlink is an Internet ser- | thing we probably would say is. “Does that include the man-
vice provider that is one of the largest in the country. and they | agement group?™ I the answer was. “We don’t really need you
have a base in Los Angeles, We have teamed with them toprovide | guys.” then our answer would be. “We're really not interested.™
the navigation. but more important. the back-office customer sup- | Wood: Everybody thought that at Cencom we were just finan-
port. because one of the problems of Intemet access serviee is that | cial players. We had TCHas a partner. Obviously . what we were
some phone calls typically can take more than 20 minutes. going to do was dump this thing on TCIL and we were going 1o
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walk. Nothing could have been further from the truth, Had the
financial resources that were avatlable when we siarted Charter
been available when we sold Cencom. we never would have
sold Cencom to Hallmark. My point is that we are an operating
compuany. We're not a financial player. The marker has always
treated us as a Finangcial plaver, and stll does.

Would you be comfortable managing a mature company?

Babeock. } don’t know il we woukl ever be comfortable sitting
on the nest egg. The beawtitul thing is that right now we're
acquiring a lot of systems because (here’s a window of oppor-
tnity. If that window closes tomorrow. we still will be happy
10 be in this business.

Wooud: The cable indusiry 1s not a

nities. A part of this is that maybe we've learned our lesson
about staying with our core business. But another part, and a
significant part, is that new programing services by and large
are risky ventures. Never say never. but | don’t sce that in the
immediate future.

Where do you see Charter a year from now?

Babecock: We will continue 16 he opportunistic. We will contin-
ue 1o grow il the opportunities are there. Otherwise. we will he
a mediume-size MSO that is beginning 10 be a large MSQO. A
| year trom now we may be a little bigger. but were certainly

soing 1o be concentrating on the important aspects ot the pliin
" old cable business. =i

mature industry. We haven’t eaperi-
enced competition until recently. The

industry has all kinds of powential
imcome streams that have not been
tapped. We've sull got roughly 30 per-

S K

h)

Vi NOT

cent of homes that we potential cus-
tomers. You've got public markets 10
consider. The private market has been
good to us. But we're hecoming a big
compuny.

What’s the single biggest mistake
you've made at this company? |

Babcocl: The biggest mistake we made
was completely underestimating
opportunities and growth that we could - >
achieve when we started the company .
Our crysial ball was way off.

Kent: We have made two foravs out-
side of our core cable business that did
not have a lot to do with the cable busi-
ness. You can loeok at both of them and
say they were failures. One was in a
CD-ROM publishing company and one
was in radio. | think the lesson trom
that 1s 1o stick with eur knitting.

You've avoided the cable programing |
business to this point.

Babcock: We obviously have many
opportunities come across our desks.
We busically said no to those opportu-
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Murdoch goes from big to bit DBS player

News Corp. could get biggest Primestar stake, but will lack voting power, board seats

By Price Colman
upert Murdoch
has raised the

R white flag on his

aggressive DBS plans,
and Primestar Partners
has finally captured the
key orbital slot 1t had
long pursued in its
attempts 10 become a
high-power player in
the satellite game.

In a $1.1 billion deal
thut could turn Mur-

tends it is contractually
entitled to use the 28 fre-
quencies at 110, We've
got some options.”
Murdoch was initially
enthusiastic about the
News Corp./EchoStar
merger, but his ardor
cooled once cable opera-
tors began refusing to
talk to Fox programing
people. Thus, a deal with
Primestar represents
detente between Mur-
doch and cable opera-
tors—an essential outlet

doch’s News Corp. into
the largest single share-
holder in a new Prime-
star, Primestar gets
ASkyB’s 28 high-
power frequencies at
the crucial 110 degree
orbital slot and twe Loral satellites.
While News Corp. could end up own-
ing the largest single chunk of the
restructured Primestar —31.3%—
Murdoch would have neither voting
power for his shares nor seats on the
new company’s board.

In a precursor to the Primestar/News
Corp. transaction, Primestar announced
the restructuring of its six partnerships
into a single company. That company,
Primestar Inc., will take the place of
what’s now TCI Satellite Entertainment
Inc. (TSAT).

The Primestar/News Corp. deal,
long awaited and finally announced
last Wednesday. is tar from done, how-
ever. For now, it's in letter-of-intent
form only. short of a definitive agree-
ment, and substantial regulatory hur-
dles are ahead. (See story. page 54).

That's not the only potential prob-
lem. Sources say EchoStar Communi-
cations Corp., already embroiled in a
legal battle with News Corp. over the
meltdown ot their proposed merger
(sce story, page 56), may be prepuring

ASkyB'’s uplink operation in Gilbert, Ariz., won't be part of the Primestar/
News Corp. deal. Instead, Tele-Communications Inc. is buying it for an
undisclosed price. Work on tne center, worth an estimated $130 million,
began last August, and the center is expected to be operational by
November. Although TCI plans to operate it, “it's too early to say how it
will be used,” TCI! spokeswoman Lela Cocoros says.

1o sue Primestar and its partners indi-
vidually tor interfering with
EchoStar’s News Corp. deal.

Even though News Corp. agreed to
indemnify  Primestar  against
EchoStar’s $5 billion breach-of-con-
tract lawsuit, that doesn’y prevent
EchoStar from suing Primestar and its
partners directly. Sources also say
EchoStar has indicated it would be
willing tc settle out of court with
Primestar in return for Primestar’s 11
frequencies at 119 degrees, long-term
programing agreements at favorable
prices and & hefty chunk of cash. per-
haps as much as $500 million.

At a DBS conference in Denver,
EchoStar Chairman Charlie Ergen
spoke out against the Primestar/News
Corp. deal, calling it an anticompeti-
live move by the “cable cartel.”

When asked about the possibility of

additional lawsuits, EchoStar spokes-
woman Julianne Attencio said: “All we
are saying is EchoStar intends to vigor-
ously oppese this anticompetitive coni-
bination on many levels. EchoStar con-

WwWWwWWw.americanradiohistorv.com

for News Corp. pro-
graming. For Primestar,
1t means moving (o a
smaller dish, increasing
channel capacity and
going head to head with
competitors DIRECTV and EchoStar.

Primestar’s market share is in the
mid-30% range now, and “with these
capabilities, we’ll be able to increase
market share past 40 percent,” says Jim
Gray, chairman of Primestar Partners.

Murdoch, apparently recognizing
that his DBS options were fast dimin-
ishing, was willing to go with a deal
where he’d end up with no votes, no
board seats and very little say in the
new company.

“News Corp. s relationship will be a
very passive one from this point for-
ward,” says Gray. “This is not a merg-
er. il's an acquisition of assets from
them in exchange for nonvoting securi-
tics. They will not have a strong influ-
ence on the management of Primestar
or the strategies we would use.”

What Murdoch did get was carriage
for newly acquired International Family
Entertainment’s Family Channel on
Primestar’s medium-power service and
carriage of FX and Fox News Channel
on the eventual high-power service.
News Corp.’s Fox Kids Worldwide

June 1_6 1997 -Broadcasting_& Cable
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Fever, chicken soup.
Sore throat, chichen soup.

Quadruple bypass,

NEED A MOR;

Everybody thinks they're a doctor. Fortunately, on America’s
Health Network, everybody really is. So when there's a question,
viewers can ask a practicing Family Doctor, Pediatrician,
OB/GYN, D-etitian, even a Veterinarian. America’s Health
Network is on call 24 hours a day, 7 days a week. Is there a
doctor in your customer’s house? If not, call us at 1-800-246-6436.

WATCH IT FOR YNIIR HFAITH"
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{owned in partnership with children’s
programer Saban) signed a $1.9 billion
merger agreement with [FE Wednesday.

In addition. Tele-Communications
Inc. is buying ASKkyB's uplink operi-
tion near Phoenix for an undisclosed
price. TCI's purchase of the center.
with an estimated value of $130 mil-
lion. gives News Corp. cash to take
away from the deal.

Terms of the restructuring call tor
current Primestar purtners TSAT. Time
Warner/Newhouse, MediaOne, Cox and
Comcast to get a combination of stock
and cash for the subscribers they con-
tribute to the new company, except for
TSAT. which will become the reposito-
ry for all the partner’s Primestar assets.
While the cash payments—based on the
debt per subscriber TSAT holds—won't
be ftinal until the deal closes, partners
would get an estimated $500 per sub.
Time Warner/Newhouse. with 545,000
subscribers at last count. could walk
away with roughly $272.5 million;
MediaOne. $77.5 million: Cox. $75
million. and Comcast. $72.5 million,
GE Americom. with no subscribers.
would end up with a 4% cquity stake,

In addition. holders of TSAT super-
voting (10 votes per share) serics B
shares will get three seats on the new
board. as will Time Warner Satellite
Services: Cox. Comcast and MediaOne
will each get one. Two board seats will

“We have not closed
the door to local
signals. We're going
to take a hard look at

that, but it's
something we’ll
consider later.”

—Jfim Gray

2o 1o independent representatives,

Dan O’Brien. president of Time
Warner's satellite division. will
become president/COO of Primestar
Inc.. with Jim Gray serving as interim
chairman/CEO through the transition.
John Goddard. former Viacom Cuble
CEO. leads a transition committee con-
sisting of TSAT President/CEQ Gary
Howard. Gray and O Brien.

With terms of the complicated
restructuring finally forged. the princi-
pals can focus on the deal with News
Corp. and what it means for the new
company. Assuming the deal passes
muster with lawmakers and regulators.,
the first priority will be to launch a high-

power service from the 110 slot. That

could come late first quarter or early sec- |

ond gquarter of next year. Gray says. [
The current plan calls for three satel- |

lites—two from News Corp.. one from
TSAT subsidiury Tempo—each with
14 transponders in the 110 slot, One
would be used as backup. although
Gruay raises the possibility that the
additional capacity could be used to
deliver local signals. as the News
Corp.fEchoStar Sky joint venture envi-
sioned.

“We have not closed the door to
local signals.” says Gray. "We're
going to take a hard look at that. but it’s
something we'll consider later.”

One thing that’s not an option: use of
News Corp. subsidiary New Digital
Systems™ conditional-aceess technolo-
gy. Gray says Primestar will use Gen-
eral Instrument’s DigiCipher Lt encryp-
tion technology.

It also appears that the Cable Plus
strategy that Howard and TSAT were
developing has been mothballed and
may well be dead.

“We're reevaluating the Cable Plus
product.”™ Gray says. “There's still a
significant market for it. But now that
we have the opportunity to bring new
products to market. we want to take a
step back and look at that. We could
continue to launchitat 119 or we could
launch at 110.”

Gray also acknowledges that
Primestar might be willing 10 sell those
frequencies, particularly if it meam
allaying regulatory concerns. »

Primestar
partners

Percentage
of ownership

Comcast 10%
GE Amerdcom 4%
News Corp. 0%

OWNERSHIP AND VOTING RIGHTS

Common Shares
Outstanding
(208M)

conversion of
shares (260M)*

(20.8M) 8%
8.32M 3.2%
0 20%(52M)

Note: Totals may not equal 100% because of rounding.

* based on News Corp. converting 52 million shares of convertible preferred stock to common stock

** based on News Corp. converting 52 million shares of convertible preferred stock and $500 million in debt to
43 million shares of common stock

With News Corp.’s

THE NEW PRIMESTAR |

With News Corp.’s :
conversion of Voting
shares + debt (303M)**  power |

6.9% 10%
2.7% 2%
31.3%(95M) 0%
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“Congress should

ire the CIA *
and hire CNN.”

THE WORLD'S NEWS LEADER

**The Senate is about to confirm another director of the CI4 even though America found out about the collupse of the Soviet Union on CNN.
America learned of the fall of the Berlin wall on CNN. America found ourt about Saddam Hussein’s invasion of Kuwait on CNN.
Congress should fire the CiA and hire CNN”"

Rep. James Traficant. D-Ohio. May 6, 1997

Acoess NN on the World Wide Web o MR
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] TCl/Cablevision numbers puzzle Wall Street

TClappears to be valuing Cablevision stock at triple market value

By John M. Higgins

able and Wall Street executives

are confused about Tele-Comnu-

nications Inc.’s deal to trade its
mietro New York City systems for a third
of Cablevision Systems Corp., groping
to explain why TCl s placing such a
huge valuation on the Woaodbury,
N.Y.~based operator’s stock.

The deal is a coup for Cablevision,
sharply boosting 1ty presence in the
New York City suburbs, Chairman
Charles Dolan’s major market. But it
may be an even bigger score because
TCl agreed to value Cablevision’s
stock at $109 per share.

“ledoesn™t make any damned sense.”
says one bond analyst. “h looks like
TCl is valuing Cablevision stock at
triple the market price.”

Cablevision™s stoeh was trading at
just $34.63 belore the deal was
announced. The stock price did shoot
up 41% . 10 $49. on the news. Still, even
that rise leaves a $600 million gap
between the price TCI seems to be get-
ting and the value of its systems.

Since it is unlikely that TCT Chairman

F]" f[’

John Malone would cut adeal that gives |

so clear an advantage 1o the other side,
observers expect u second step to
cmerge that would account for the huge
value gap. One possibility: i special deal
involving Cablevision’s sports networks
and TCFEs Liberty Media lac, unit.

One source involved in the deal
acknowledged that “there is another
shoe to drop.”™ but would not elaborate.

Acquisitions where stock is part of

the curreney are generally pegged to the

shares™ market price or at a slight pre- |

miunt to market. That's true in US West
Media Group Inc.’s takeover of Conti-
nental Cablevision Inc.. Comcast
Corp.’s buyout of EW. Seripps & Co.'s
cable unit, plus TCl's 1995 takeover of
TeleCable Corp.

“Its a private market value transae-
tion.” said TCI treasurer Bernard
Schotters. acknow ledging that the stock

wis priced at the estimated breakup
vitlue of Cablevision™s assets. But he
wouldn™t explain why, although he
noted that in TCI's buyout of Knight-
Ridder’s interest in their TKR Cable
partnership. the publisher agreed o
vitlue TC s stock at $18 per share when

it traded at $12.
| Cublevision offered no explanation

cither, Sceurities analysts said that

Cablevision President James Dolan and
| Vice Chairman William Bell ducked

the question on a conference call,

The deal calls tor TCI to hand over
systems serving 820,000 subscribers in
Westchester and Rockland counties,
N.Y.. northern New Jersey and a small
slice of Long island. In exchange. TCI
will re
Cablevision Class A stock and wilt
shed $669 million in debr.

So what's the deal worth? The prop-
erties are generating about $200 million
in annual cash flow. Analvsts said
recent deal valuations of 10 times cash
flow would make them worth about $2
i billion.

The most common way is 1o value
the stoek according to market price
hefore the announcement-

| share. That would leave the stock por-
tion at $422 million, Adding the debt
| brings the number 1o $1.1 billion. Even
accounting tor the post-deal price rise.,

By Paige Albiniak

¢le-Communications {ne. could

well have a fight on its hands in

Washington over its reeent round
ol mergers.

Senate Commerce Committee lead-
ership sounded off loudly about the
mergers on C-SPAN's Washingron
Journal Last Thursday.

“We are seeing mergers and consoli-
dations with the telecommunications
industry, rather than competition,” said
Senate Commerce Commiittee Chairman
John McCain (R-Ariz). “That should be
very disturbing 1o all of us.” Senate
Commerce l.llll\lll“ member Ernest
Hollings (D-S.C.) -l“__‘ILLd with McCuain
and said the antitrust division of the Jus-
tice Department needs o “wake up.”

The nation’s largest MSO must
| simuttancously convinee skeptical reg-

WwWWW.americanradiohistorv.com

ceeive 12.2 million \h.m‘\ of

$34.63 per

the vadue goes to only S1.4 billion.

Malone is instead pricing the stock at
private market value. bt a value even
greater than the $105 per share Charles
Dolan turnmed down from US West two
years ago. “Either Malone is selling out
cheap. 5.5 times cash ftow, or he's
pricing Cablevision at $109 per share.”
said one equities analvst. <1 don™
understand.”

More deals are coming. The Cablevi-
sion transaction is one of ¢ight that TCI
is trying to cut with operators. The goal
15 to push some of the giant MSO's sys-

tems—and debt—into other hands, with
the expectation of giving the svstems

better management and improving TCIs
balanee sheet.

For example. TCH put systems serv-
ing 166,000 subscribers in metro But-
falo. N.Y.. and Ohio into a venture
with Adelphia Communications Corp.,
which is rolling in systems serving
298,000 suhscribers, Details were not
disclosed. but sources said TCH i
unloading more than 5200 million of
debt onto the venture. ]

Cable mergers draw
fire from Washington

ulators and lawmakers o approve two
big deals: TCI s acquisition of a 339
interest in Cablevision Systems. the
sixth-largest MSO. and the satellite TV
merger of Primestar Partners and News
Corp.’s ASkyB. TCI Sawetlite Enter-
tainment, spun oft from TCI fast year,
initially will be the largest investor in
Primestar with a 389 stake.

The deals hive been structured o
avoid as much regubitory hassle as pos-
sible. Even so, the Justice Department,
Federal Trade Commission. FCC. Con-
gress aid the Securities and Exchange
Commission will be taking hard looks at
the deals and TCEs central role in each.

TClalready is shoring up its lobbying
defenses. It hired powerful public rela-
tions firm Powell Tate. run by former
Curter press seeretary Jody Powell and
former Nuncy Reagan press secretary
Sheila Tate. 1o run interference in Wash-

J
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ington. Primestar already retains Wash-
ington lobbying firm Public Strategies.

Consumer groups and satellite TV
competitors will certainly encourage
the scrutiny.

“This is just further evidence of con-
centration in the industry.” says Mark
Cooper. director of research at the
Consumer Federation in Washington.
“There is no competition for cable
today. There will be none tomorrow,
particularly with Murdoch caving in.”

“Anyone who doesn’t want cable
rates 1o go up is going to have to be
against Ilhe Primestar/ News Corp.
deal|. That kind of crossownership is
unheard of, and [ think it's a big step
back.” says Charlie Ergen. chaiman of
partner EchoStar. which News Corp.
spurned in favor of Primestar. EchoStar
slapped News Corp. with a 55 billion
lawsuit after News Corp. backed out last
month.

Ergen does not plan to go away guict-
Iy. He was making the rounds on Capitol

Hill last Wednesday. the day the Prime- |

star deal was announced. "We'll certain-
Iy make our views known. We'll make
sure key lawmakers understand.... In the
end. it’s American consumers who'll
make their voices known.”

Because it combines the nation’s
biggest cable operators and one of the
world’s largest media conglomerates,
the Primestar deal will attract the most
attention. And News Corp.’s $1.9 bil-
lion purchase of International Family
Entertainment. including full owner-
ship of The Family Channel. will fur-
ther complicate the antitrust analysis,

The FCC will look at competition.
foreign ownership and spectrum con-
centration. Justice will turn an
antitrust eve on DBS/cable crossown-
ership. vertical integration and pro-
Qraming access,

“We are going to take a very careful
look at any deal presented to us by
looking at the effects on competition
in the multichannel video services
market.”
the FCC's International Bureau. The
FCC also will consider program
access issues, "expecially if this
involves News Corp. and Primestar in
a special relationship.™

Representative Billy Tauzin (R-La.),
chairman of the House Telecommuni-
cations Subcommittee. savs he will
examine the deal 1o determine whether
it will make cable prices rise. Tauzin
also says he wants to make sure the
deal doesn’t viotate a law dictating
how much of its own programing an
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says Peter Cowhey. chief of

Senate Commerce Committee Chairman John McCain (R-Ariz.) and ranking minority
member Ernest Hollings (D-S.C.) blast recent cable mergers on C-SPAN'’s
‘Washington Journal.’

QPCTAlor Can dir Over its systems.

other Primestar critics need to demon-
strate that the merger would keep News
Corp. from launching a competitive
cable service. In that context. said one
antitrust regulator, they will have to
show that a competitive News Corp.
would cause subscription fees of cable
and other satellite companies 10 fall
significantly.

| The regulator doubts such a case can
be made, “It's too hard to prove that
Murdoch will actually build a competi-
tor for cable...that would have an effect
on cable rates in the future.”

At the FCC. Primestar will have to
deal with rules that restrict one compa-
ny from holding too large a part of the
three satellite slots that cover the full
continential United States (CONUS).

News Corp.’s ASKkyB. through a part-
\ nership with MCI Telecommunications

Inc. owns 28 high-power trequencies

in one CONLUS slot, tor which it paid

S682.5 million.

[ Primestar’s parent company. TCI
Satellite Entertainment. owns Tempo.
which has 11 frequencies in one high-
power CONUS slot. The partners have
proposed selling those 1 frequencies
and keeping News Corp.'s 28 frequen-
cies. The divestiture should satisfy regu-
lators, says Doug Shapiro, media analyst
| at Deutsche Morgan Grenfell.
[ That News Corp. is an Australian
| company raises foreign uwncr\hip
gquestions, News (mp is selling
| ASkyB. which is 20% owned hy

www.americanradiohistorv.com

To kill the deal. however. Ergen and |

MCIL. to Primestar for SE T billion in
nonvoling stock and debt, In return,
News Corp. can eventually exchange
its nonvating pretferred stock for non-
voling common stock, which will
give it a 31.3% stake in the company.
6.26% of which will be owned by
MCT. This keeps News Corp.’s stake
at 25.04%. just over the 253% cap.
And the pending British Telecom pur-
chase of MCI could make the entire
31.3% stake foreign owned.

Whether the 23% cap applies to satel-
lite providers is unscttled. The FCC last
December exempted the satellite compa-
nies, but the White House has asked the
agency to reexamine the ruling.

TCI's Cablevision deal will bring up
issues of antitrust. for possibly stifling
competition, and horizontal integra-
tion. for owning too many programing
INTETCSts. SOUTCES say.

Complainants also could cite the 1992
Cable Act. which includes a rule that
states no one cable operator can serve
30% or more of the nation’s subscribers.
That rule has been stayed by the courts,
but no one has ever exceeded the limit,
says Bill Johnson, deputy bureau chief
of the FCC's cable burcau.

TCI serves 16 million subscribers,
and Cablevision serves nearly 2.5 mil-
lion. This rule’s attribution limit is 5%
ownership. unless there is a majority
sharcholder. Once the attribution limit is
attained. all the subscribers in the new
company count against the 30% cap.
TCl and Cablevision™s 18.5 million sub-
seribers would be 35.1% of the nation’s
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nearly 65 million cable subscribers.,

TCI denies this will be the case, |

however,

“With respect to the Cablevision
deal. it is making TC) smaller.” says
Bob Thomson. senior vice president at
TCL. ~In that context, it should be read-
ily approvable.”

Program access issues also may be
looked at because of a 1992 Cable
Act requirement that savs 409% of a

cable operator’s programing cannot |

Sky_was faIIinQ from outset

In countersuit, News Corp. savs EclhoStar merger was going sour early on

By Price Colman

he $1 billion merger of News
T Corp. and EchoStar Communica-

tions Corp. was melting down
barely a month after it was announced.
News Corp.'s countersuil against
EchoStar alleges.

Indeed. even as News Corp. Chair-
man Rupert Murdoch was testifying
betore the Senate Commerce Commit-
tee on April 10 about how the Sky DBS
venture would revolutionize the multi-
channel video world. the merger was
essentially dead.

In what's shaping up to be a long
and costly court battle. News Corp.,
last week filed its own version of how
what was supposed to be the DBS

be occupied by content in which the
operator has an attributable interest,
which is more than 5% ownership.
For example. TCH cannot fill its sys-
tems with programing from Encore,
Starz!, Discovery Network, BET and
other programers in which it owns
large stakes.

This rule depends. however, on the
structure of the bouard and other factors
that the commission will have to look
at, says Johnson,

Whether that law will apply 10 TCH's
planned investment in Cablevision
remains (o be seen. Cablevision owns
various stakes in different programing
interests, such as Rainbow and some
regional sports networks. and has other
stakes pending, such as a 50% interest
in Madison Square Garden. which
Cablevision is acquiring from ITT,

dodn M. Higgeins and Price Colinan
contributed 1o this story

deal of the century fell apart. The suit
seeks unspecitied damages from
EchoStar.

News Corp.’s lawsuit is essentially
4 point-by-point  response 1o
EchoStar’s $5 billion breach-of-con-
tract lawsait against News Corp.,
filed in Denver federal court last
month.

EchoStar officials declined 10 com-
ment. al least for now. on the filing.
Predictably. News Corp.’s countersuit
claims it was EchoStar. not News
Corp.. that sank the deal.

“Almost immediately after exeeu-
tion of the (Feb. 20) [lletter [of]
JaJgreement. [EchoStar Chairman
Charlic| Ergen and EchoStar. at
Ergen’s direction, began negotiating

' Politics makes Tumer/CBS movie bedfellows |

Media politics as much as financial benefits spurred TBS Inc. to cut CBS
in on its exclusive TV rights deal to 15 theatrical releases, according to
executives familiar with the deal. TBS broke ground by opening up a
broadcast window for the titles from corporate sibling Warner Bros.,
which were initially intended to be exclusive to TNT and TBS Supersia-
tion for four years. CBS is paying %60 million for the limited broadcast
rghts. Time Warner Inc. Vice Chairman Ted Turner boasted last winter
about securing exclusive rights to the titles, including “Batman & Robin™;
“Michael,” starring John Travolta; “Contact,” staming Jody Foster, and
“Conspiracy Theory,” slarring Mel Gibson. Bul even as Turner gets more
aggressive about theatricals, he and Warner executives wani o be care-
ful not to provoke a war with broadcasters, who remain important cus-
tomers for the studia's TV shows and movies. “It helps keep everyone at
least a little bit happy,” said one Time Warner executive. The biggest
movies will still premiere on TBS or TNT. But six months later, CBS will
get a 15-month window for one prime time run, at which point the movies
revert fo the cable programer. For some lesser films, like the fizzling
“Father's Day,” starring Robin Williams and Billy Crystal, CBS gets first
crack within 12 months. TBS executives were happy with their first out-
ing in the package (see "Headendings." page 58). —IMH
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[ in bad raith and making unreasonable

demands...” News Corp.’s lawsuit
says.

News Corp. claims. lor instance.
that while the two companies mutual-
ly rescinded the original merger
agreement. EchoStar sought 1o struc-
ture a new agreement in such a way
that it “created several serious nego-
tiating obstacles.”™ Among those.
News Corp. claims. were EchoStar
demands seeking 1o give “Ergen con-
trol over EchoStar and the merged
DBS businesses of EchoStar and
ASKyB.”

Among the alleged transgressions
by EchoStar and Ergen listed in the
News Corp. suit: failure to disclose
that an EchoStar subsidiary and a
senior employe had been convicted of
illegally exporting satellite antenna
parts; refusal to negotiate “commer-
cially acceptable™ terms for a $200
million loan from News Corp.:
refusal to negotiate an agreement on
the budget and five-year business
plan for the merged companies.

The public straw that broke the deal
wis EchoStar and Ergen’s “refusal 1o
honor their agreement and assurances
to accept News Corp.’s technology,”
namely News Corp. subsidiary New
Digital Systems™ conditionat-access
technology.

The bottom line in News Corp.'s
countersuit is that EchoStar has no
legal basis for suing News Corp.
because there was no contract—
EchoStar and Ergen had alrcady
breached it

High-profile Denver taw yer James
Nesland. who suceessfully defended
Neil Bush in the Silverado S&L prose-
cution. is representing News Corp. &

|
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This year’s

ﬂood

destroyed
millions of

homes.

Together

we're
rebuilding

them.

Recently, local cable affiliates made Home & Garden Television's free public service
special After The Flood available to more than 4.2 million homes throughout stricken
regions. Thanks to the dedicated etforts of everyone involved, this recovery guide has
proven to be indispensible for many devastated families. The effectiveness of After
The Flood even prompted the Federal Emergency Management Agency (FEMA) to
recognize its value as a community service. That makes us proud. Because it proves

that cable can be a lot more than television.

WWW.americanradiohistorv.com

o
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HOME & GARDEN TELEVISION
www.hgtv.ccm
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‘Shawshank’ redeems

[TNT's TV network premiere of “The |
Shawshank Redemption™ drew o 4.9 |
Nictsen rating/8.1 share. According 10

Turmer Research, that makes it the |

| highest-rated thearrical film on basic | |

f cable this vear. the most-watched

[ movie everon TNT and highest-rated
program on hasic cable for the week.
Turner says the ilm outdrew three
NHE Stanley Cup linal games, A
repeal telecast delivered i 3.8/10.8.

' Showtime ad campaign {

Joining the programers who are taking ‘
advantage ot the Big Three broadeast
networks” summer doldrums. pay |
cable service Showtime is launching a
new ad campaign to trumpet lour new \
ariginal series. The network plans o
[ spend $10 million—a lot by Show- ‘
time stanckrds—primarily on ads in ,
IV Guide. Entertaininen Weeldy.
| People and other magazines. Those
ads will be accompanied by local
broadcast and cable spols in six mar-
hets. outdoor ads in New York and
| Los Angeles plus national cable spols.
Len Foggee. Showtime executive VI
for creative/marketing services. says |
‘ the Al Out Summer™ campaign will
kick oft June 23 and run through Sep- |
‘ tember, emphusizing the m.lwmk 5
mix of theatrical movies, boxing and |
such original series as The Hiunger.
Fast Track, Swareate SG-1 and Dead
Muan's Gun.

Pet project

A new cable network venture hy |
Michael Marcovshy is My Pet TV
Netwaork. 1o be distributed as leased- |
access. one-hour daily programing
starting Aug. 4. A 90- lay preview is
scheduled tor 13 markets, The pro- |
eraming lineup includes Hollvwood' s
Rich & Furry . alook at celebrities
and their pets: Twe Tuils Up. avound-
up ol films that feature animals. and
Furviest Home Videos. Other pro-
| eraming provides an array ol informa-
[ ion and entertainment Tor pet owners.
[ Pet TV is designed as an advertiser-
supported service with a single-chan- |
nel-tier premiuwm conceplt. The service
is expected to launch as a 24-hour. .
full-service channel in May 1995, ‘
Marcovshy, who will serve as presi-
dent of Pet TV, was president of Nos-
talgia Network from 1990 10 1993, |

5 D PEOPLE’S CHOICE

Top Cable Shows

Foliowing are the top 50 basic cable programs far the week aof June 2-8. ranked
by ratlng. Cable rating is caverage area rating within each basic cable

netwark’s universe; 4.5, rating is of 97 million TV househalds.

Program Network Time  [ET}
|. Movie: "Shawshank Redemption™  TNT Sun 8:00p
2. NASCAR/Pacono SO0 TNN  Sun 1:00p
3. NHLU/Phlladelphia @ Detroit ESPN Sat B8:00p
3. NHUDetroit @ Philadelphia ESPN Tue 8:00p
S. Rugrats NICK  Mon 7:30p
6. Movle: "Shawshank Redemption™  TNT Sun 11:06p
7. World Champ. Wrestling TNT Mon 9:00p
7. NHL/Philadelphia @ Detroit ESPN Thu 8:00p
9. Rugrats NICK  Sun 10:00a

10. Rugrats NICK Tue 7:30p
1. Hey Arnold NICK  Mcn B8:00p
12. Doug NICK  Mon 7:00p
12. Rngry Beavers NICK  Sun 10:30a
2. Rugrats NICK  Sat 10:00a
IS. Rre You Afraid of the Dark? NICK  Mon 5:00p
16. Angry Beavers NICK  Sat 10:30a
16. Secret World of Alex Mack NICK  Tue 8:00p
18. Rugrats NICK  Thu 7:30p
18. Rugrats NICK Wed 7:30p
18. Hey Rrnold NICK  Sat  11:00a
2l. Werld Champ. Wrestling NICK  Mon 7:55p
2. Doug NICK  Tue 7:00p
2l. Rugrats NICK  Fri  7:30p
24. Hey Arnold NICK  Sun 11:00a
2Y. Hey Arnold NICK  Wed 8:00p
24. M. Sendak’s Little Bear NICK  Man 12:00a
27. Rugrats NICK  Sat  7:30p
27. Racko's Madern Life NICK  Mon 5:30p
27. Rupert NICK  Fri 10:00a
27. Blues Clues NICK  Wed 9:30a
27. Tiny Toon Adventures NICK  Mon 6:30p
27. My Brother and Me NICK  Sun 12:30p
27. Ruarats NICK  Sat 8:30a
34. J. Henson's Muppet Babies NICK  Mon 10:30a
34. M. Sendak's Little Bear NICK  Wed 12:00p
34. Kenan & Kel NICK  Sat 8:00p
34. J. Henson's Muppet Babies NICK  Fri 10:30a
34. Blues Clues NICK  Fri 9:30a
34. M. Sendak's Little Bear NICK  Fri 9:00a
34. Doug NICK  Thu 7:00p
34. Blues Clues NICK  Thu 9:30a
34. Maovie: "Moment of Truth: A Child...” LIF Mon S:00p
Y3. Blues Clues NICK  Mon 12:30p
Y3, Allegra’s Window NICK  Mon 11:00a
43. Doug NICK  Wed 7:00p
U3. Locney Tunes NICK  Sun 9:00a
Y3. Are You Afraid of the Dark? NICK  Wed 5:00p
U3. Rocko's Modern Life NICK  Wed 5:30p
y3. Gullah Guilah {sland NICK  Wed 11:30a
Y3. Are You Rfraid of the Dark? NICK  Tue 5:00p

Sources: Nielsen Media Research, Turner Research

HHs. Rating Cable
(000} Catle US. Shae
3436 4.9 36 8.1
3342 48 34 137
3,127 yy 32 84V
3123 44y 32 75
2705 39 28 69
2688 38 28 108
2653 37 27 bO
2.62al 37 27 65
2523 36 26 1S
gy32 35 25 65
2380 34 25 658
235 33 24 6.2
2346 33 24 107
234s 33 24 1§
2262 32 23 78
2180 31 22 10M
2.155 3.1 22 6.5
2,14 30 22 6589
2101 30 22 58
2084 30 21 102
2082 29 21 5l
2050 29 21 6.8
204 29 21 6l
1976 28 20 493
1952 28 20 653
1948 28 20 95
1929 27 20 6.0
1922 27 20 6l
196 27 20 16
1.9n 27 20 120
1900 27 20 5.2
1,874 2.7 19 8\
.87 2.7 19 107
1,859 26 19 1
1856 26 19 499
1,884 2B 19 5y
1186 26 1.9 1y
1,837 2.6 19 1.0
.830 26 1.9 108
1,796 2.6 1.9 54
1790 26 1.8 109
1,773 26 1B 4.2
1,785 2.5 18 8.l
1,778 2.5 1.8 103
74 25 18 53
INZLI 25 1.8 86
1766 25 18 69
1,762 25 18 bBM
1.758 2.5 1.8 10.3
1,755 2.5 18 bB.7
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GABRIEL HOSKINS

J
145 4TH AVE. #19
NEW YORK. NY 10003-4906

Vi
For your convenience e now accept

Success comes from hard work,
great customer relations and knowmg
how to decorate your bill.

In today’s world. success isn’t somcething  service interruptions. But the biggest advantage
that’s guaranteed. That's why businesses are 1o biller merchants is that it strengthens customer
starting to accept and promote the relations by providing exactly what
Visa”® card for payment of recurring B ey want—a fast flexible and worry-
bills. Because by doing this, they VISA free way to pay. So call 1-800-847-2577
reduce late payments and bounced ext, 10 for more information on how
checks. Plus, they can avoid costly Visa can help your business.

It's Everywhere You Want To Be.

Visa U.S.A. Inc. 1996
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F HBO to launch HDTV in 1998

MSOs remain noncommittal since standards questions still are unresolved

By Glen Dickson

BO plans to hegm transmitting
H HDTV prni.ramlng in summer

1998, making it the first national
cable network to announce support of
broadcasters’ new digital television
standard. (The MSG regional sports
network says it will start airing HDTV
in 1999.)

The announcement represents an
about-face for the premium cable net-
work. Just last month. Robert Zitter,
HBQO’s senior vice president of tech-
nelogy operations, predicted that
widescreen SDTV. not HDTV, would
be HBO's future transmission format
(B&C. May 12).

Although Ziuer still thinks HDTV
will be slow to evolve, he says that
HBO decided it was smart to get in on
the ground floor. “The people who will

be early adopters of HDTV are HBO
subscribers today.” he says. “A lot of
them already own larger-screen TV
sets. Typically. they've looked to HBO
over the years to do technology things
early. If they are going to be the ones
buying [the new DTV sets], we want to
keep that lcadership role in the con-
sumer’s mind.”

HBO will launch an East and West
Coast HDTV feed of its main program-
ing service to complement its existing
multiplex of 16 digital feeds. The
HDTYV service will be transmitted via
new satellite capacity and will have no
impact on existing HBO feeds. “We
continue to strongly believe in multi-

plexed standard-definition digital TV,” |

says Zitter.

Whether any cable subscribers will |

be watching HBO in HDTV remains to
be seen. The two largest MSOs. TCI

and Time Warner Cable. expressed
enthusiasm about HBQO's technology
leadership, but said they have to
explore operational and business issues
before committing to carry the service.

“As part of the industry. we encour-
age the programing.” says TCI spokes-
woman Lela Cocoros. “"We're review-
ing our operational situation to see how
we can accommodate it. We're certain-
ly going to listen to our customers.™

Time Warner Cable spokesman
Mike Luftman says that if HBO pro-
vides HDTV. Time Warner will proba-
bly carry it. “But the big picture is
important here too.” he says. "Broad-
casters need to step up to the plate and
provide firm commitments to provide
HDTYV signals. We believe that HDTV
is coming on, and we’il provide it when
our customers want it.”

Since more than 70% of its program-

Fox building new uplink in L.A. |

|

Andrew will handle $4 million job in Century City

By Glen Dickson

n a move to consolidate its satellite distri-
I bution operations with other Fox entities,
Fox Tape has awarded Andrew Corp. a $4
| million contract to design and construct a
new satellite uplink facility in Los Angeles.
The facility will accommeodate up to 20 C-

o

equipped with three transmit antennas and
will be capable of both analog and digital
transmission. Andrew will supply equip-
ment shelters to house transmit electron- |
ics, an uninterruptible power supply. sev-
eral receive antennas and a fully redundant
fiber interconnect with the new all-digital |

in Century City. The new facility will be l

|

band uplink chains along with Andrew 9.3-meter earth-
station antennas and will be located on the 20th Century
Fox Studio lot in Century City, where Fox programimng and
publicity are based. That represents a move for Fox
Tape—which provides distribution services for Fox
Broadcasting, Fox Sports and Twentieth Television—
from its current uplink site in Hollywood.

According to Andy Setos, executive vice president of
technology for News Corp.’s news technology group,
the lease for the Hollywood location (still owned by
Metromedia) is up. and a growing Fox decided it would
make sense to locate its broadcast and cable distribution

Fox Network Center, also located on the studio lot.

“The Fox Network Center will house all the physical
operations of the Fox Broadcasting company.” says
Setos. He adds that Fox Tape may move some existing
transmission equipment from Hollywood to the new
site, which is under construction. Trial operation is
scheduled to begin in September, and Fox will officially
switch all transmission to Century City at 5 p.m. PT on
Dec. 31.

“lt could be a fun New Year’s Eve,” kids Setos, adding
that construction on the Century City facility is well ahead
of schedule. ]

www.americanradiohistorv.com
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THE MORE HYPE THERE IS IN BROADCASTING,
THE LESS LIKELY ANYONE IS TO BELIEVE IT.

There have been pleaty of wild claims {lying around out there about digital video. So
when we introd 1ced a video disk reccrder with integrated RAID for about the price of
a broadcast digi-al VTR, well, let's just say people found it hard to swallow.

The Hewlett-Packard MediaStream Disk Recorder is the newest member of our
MediaStream family. It works perfectly well on its own, or in concert with our

MediaStream Broadeast Server. And like all our products, it has plenty of room to grow.

You can start with just two channels, or as many as five. It stores up to 18 howrs of
broadeast-quality programming, and it even supports fiber channel networking. And all
you need to get started is just $65,000% and a httle space in a standard rack.

The HP MediaStreara Disk Recorder can make the leap to digital a lot less of a leap.
For more information, call 1-800-FOR-HPTV.

We'll show you digital video you can believe in.

*U.S. lis1 price
1997 llewleti-Packard G, TMVIDT08BC

The $65,000* [P MediaStream
Disk Recordei: Digital
video comes dowm lo earth.

[ﬁ/’ HE'WLETT

PACKARD
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ing is originated on 35mm film. HBO
already has a large supply of HDTV-
compatible material. The network will
show all theatrical and HBO-produced

mavies in HDTV. while other HBO |

original programing will be upgraded

10 high-definition as the number of

HDTV households grows. But HBO
still has to create separate technical
facilities in New York City and Haup-
pauge. Long Island. to support the

HDTV service. including HDTV film- |

to-tape telecines: control rooms with
the requisite encoding. routing and

switching equipment. and HDTV-com- |

patible transmission gear.

HBO also will have to secure new
satellite capacity., either one or two
transponders. and select a headend
equipment vendor to produce an inte-
grated receiver/transcoder that will
allow affiliates to receive the HDTV sig-
nals and remodulate them for transport
over their cable systems. HBO affiliates
will have to buy their own HDTV
receiving equipment to carry the service.
but the network doesn’t plan any addi-
tional costs to affiliates tor HDTV.

With so many technical questions left
to be answered. Zitter admits that the
mid- 1998 target date may slip a little;
“We want 1o go forward to launch these
services at the earliest possible date.
which is probably [2 months from now.
But essentially. none of this equipment
has been manufactured before. and
some of it needs to be finatized. We'll
have to evaluate the equipment choices
and work with manufacturers. Thev've
proposed equipment. but nobody’'s been
stepping up to buy it.”

Zitter suys HBO will spend the next
tew months selecting vendors. with key
areas being HDTV encoders, HDTV
encryption gear and tape formats. HBO
also isn’t sure in which HDTV forma it
will trunsmit— 080 interlace. 1080 pro-
gressive or 720 progressive—and Zitter
says the types of infrastructure equip-
ment that are available probably will dic-
tate that decision. ”If consumers arc buy-
ing ATSC sets [which will support all 18
DTV formats|. we can do whatever we
want.” he says,

However. the interface between dig-
ital set-tops and digital TV sets is still
undefined. Although the Consumer
Electronics Manufacturers Association
and the NCTA have formed a joint
engineering committee to address the
interface issue. CEMA spokesman
Jonathan Thompson says no progress
has been made recently: “There are still
a lot of questions.”

Jechnology

ing General Instrument digital set-tops.
which have a digital data port that
should allow HDTV pictures to be
passed through the set-top and decoded
by a DTV set.

On the other hand. Time Warner
Cable’s first-generation Pegasus digital
set-tops won't have a digital data port.
although Jim Chiddix. Time Warner
Cuble’s chief technical officer, savs the
Pegasus boxes could be moditied to
support HDTV. “*Since there's no mar-
ket. we wouldn’t make HDTV boxes
now.” Chiddix says.

With all the uncertainty surrounding
the consumer side of the HDTV equa-

Zitter says that most MSOs are buy- |

tion, Encore Chairman John Sie says |

he is happy to let HBO be the HDTV

By Glen Dickson

Cl Media Ser-
vices has pur-
chased SkyCon-
nect’s Mediaplex digi-
tal ad insertion system
for 10 cable headends
in its Reno operation.
The headends serve

\

pionecr among premium movie ser-
vices: “It's very nice for HBO to be out
in front. We are not sure how the con-
sumer electronics side is going to shake
out vis-a-vis the various standards still
permissible under the Grand Alliance.™

Sie says that Encore instead is focus-
ing on rolling out its digital NTSC mul-
tiplex on TCI's ALL TV digital cable
systems in Hartford. Conn.: Mount
Pleasant, 111.; and Fremont, Calif., as
well as Pacific Telesis™ digital MMDS
service in Los Angeles and Orange
County. Calif.

“We feel very strongly that oftering
an NTSC studio-quality picture to cus-
tomers | by being digital to the home] is
a tenfold increase in quality |from]
what they get today.” he says. |

TCI bets on Sky-
Connect in Reno

MPEG-2 digital ad insertion svstem will serve 10 headends

nearly 160,000 sub-
scribers.

The new SkyCon-
nect gear. based on Digital Equipment
Corp.'s MPEG-2 Mediaplex server.
will allow TCI to digitally insert spots
on 16 10 24 channels. The gear will
replace Starnet MPEG- 1.5 digital sys-
tems that TCl Reno is using at eight
headends to insert spots on 12 to 16
channels: another two headends later
will be converted to digital. The eight
remaining small headends in Reno will
remain analog.

According to Tom Mochel, TCI
Media Services general manager in
Reno. SkyConnect’s new HE-240
insertion system was & sclling point.
Similar to the company’s HE-140
headend server. currently used by
Adlink in Los Angeles, the HE-240 i
priced lower because it uses SkyCon-
| nect’s new SC 4-Plus four-channel

www.americanradiohistorv.com

TCI Media Services will use a SkyConnect digital system
to insert spots at some of its Reno headends.

combined switch and decoder compo-
nent. The HE-240 and HE- 140 systems
are fully compatible. TCI Reno will
install the HE-240 in eight headends
and the HE-140 in the other two.

“The newer model is more afford-
able.” sayvs Mochel. who expects to
have the systems up and running by the
first week in August. TCFalready uses
SkyConnect digital systems to distrib-
ute spots from two headends in Santa
Cruz, Calit.

TCI Reno will use fiber to distribute
spots from a central MPEG-2 encoding
station to headends in the Reno metro
arei, while @ WAN setwup for distribu-
tion via frame relay probably will be
used for the other sites. Mochel says
cach Mediaplex server can store 200-
400 thirty-second spots. |
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'KGTV goes DVCPRO in San Diego

McGraw-Hill station to insiall news server in 1998

By Glen Dickson

BC affiliate KGTV(TV) San Diego
IS Migrating i1s news acyuisition

lrom analog to digital with a large
purchase of Panusonic DVCPRO gear.
The order. vatued at $430.000. includes
200 AJ-D700 cameorders. three AJ-LT73
laptop editors and 13 AJ-ID730 studio
editing VTRs. all ol which should be
delivered by the end of June.

The McGraw-Hill Broadcasting sti-
tion will use the DVCPRO equipment 1o
produce news for RGTV newscasts and
for the cable service NewsChannel 15, a
joint venture with Cox Cuble, KGTV pro-
duces four and a half hours of news on
weehdays and one and a half hours each
weehend day, while the 24-hour
NewsChannel 15 features several hours

[ will be no server untl late

of original programing daily along with |

reruns of KGNy newscasts. According o
KGTV s [0-vear contract with Cox. 1he
station will produce original program-
ing for 30% of the cable channel s wir-
time by 20006.

The DVCPRO camceorders will
replace aging Betacam SP cameras.
The DVCPRO laptop editors will he
installed in the stanon’s three ENG
truchs for field editing. For now,
KRGTV s DVCPRO studio decks will be
used in conjunction with Bewu SP

VTRs—the station will per
lorm tape-to-tape edits on the |
DVCPRO studio decks and
then dub air reels for play
back on Beta SP.

“We'll sull be editing 1o
SP unuil we finish the instal-
Ltion of a server for news.”
savs Ron Jennings. KGT
engineering director. “There

[V, assuming we have
enough capital to do it. With
the DTV swft on top of us
who knows where the capi-
1al’s voing 1o go.”

KGTV pluns Lo install a
Tektronia Profile as its news server.
which should allow DVCPRO tpes to
be downloaded into disk-based storage
at 4x real time. The station already
uses a Profile 1o cache and plav back
news bumpers and opens  for

[ NewsChannel 15,

For news production. Jennings
wants (o use the Tektronia server o
store footage for nonhnear editors and
play back finished packages to air
through a newsroom automation sis-
tem. Sinee KGTv already uses NewStar
automation, Jennings is considering
the Tektronin/EditStar solution that
allows for cuts-only editing at journal-

By Glen Dickson

Telezign, New York, has
completed a station

KGTv will replace its Betacam SP field cameras with
DVCPRO digital camcorders.

ist workstations. with final edits com-
ing on Jdedicated nonlinear editors.
Currently. KGTV reporters cut tracks on
3/4-inch decks. but those wre being
replaced with Betacam SP as part of
the DVCPRO conversion.

Becuause KGTV has an existing base
ol Betacam SP equipment. Jennings
sav he considered Sonv’'s bachward-
compatible Betacam SX digital for-
mat along with DVCPRO: "SX was a
Iinle costly, .|ml | didn'l like S‘un\'s

dml 1t didn’t seem Lo I|| into 1h<. stan-
dard,” or lack thereot [tor MPEG-2
compression].” [ ]

was developed
with Adobe
Photoshop,
llustrator and
After Effect
software and
completed in
the Alias/

Satellite radio proponent
WorldSpace has signed
agreements with Hitachi,
Panasonic, Sanyo and
JVC for those companies
to produce portable digital
radios that will receive the
WorldSpace service.
WorldSpace plans to
launch its first satellite in
mid-1998 over Africa and
the Middle East, followed
by satellites for Asia,
Latin America and the
Caribbean.

redesign project for Oak-
land, Calit., Fox affiliate
KTvU(TV), including IDs,
promos and news opens
and graphics. The IDs
and opens feature cus-
tom-designed wind
chimes hung from a vari-
ety of San Francisco set-
tings; the Fox 2 logo with-
in a swimming pool, which
required the use of an
underwater camera; a
San Francisco Bay mist
rolling across the Golden

Telezign completed the station redesign
of kTvu San Francisco.

Gate Bridge to reveal the
station's logo, an effect
achieved with 200 pounds
of dry ice, and the city’s
traffic pattern in the shape
of the station’s number 2,
achieved through 3-D
computer modeling. Com-
puter animation for the
news opens and graphics

Flame.

July 1.

with a Discreet Logic

Leitch is providing fiber-
optic input/output prod-
ucts to China Central
Television for its broad-

cast of the official return of l
Hong Kong to China on

Wavefront envi-
ronment; com-
positing and
color correction
were performed

Broadcaslmg & Cable June 16 1997
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Onlise Guides

Microsoft’s Sidewalk finds
Montreal streets slippery

Company remains upbeat for future of competitive online guides

he battle for the online

city guide business is

heating up with the sum-
mer pavement as Microsoft
tries to steamroll its way onto
the scene with its Sidewalk.

Although it stumbled in s
short-lived launch of Side-
walk Montreal, Microsoft
projects a positive outlook
about its other carly entries. in
Seattle and New York, Cus-
tomer and advertiser reaction
has been stronger than antici-
pated for New York Side-
walk, according to Frank
Schott, Sidewalk general
manager for Microsoft, who
says the climate wasn’t right
in Montreal.

Microsoft now plans to
combine Sidewalk launches
for Munich, Sydney and other
cities with Microsoft Network
10 CONLain costs.

Domestic plans to roli out
Sidewalk will proceed this
year, with launches planned

for Boston near the end of

June, the Twin Cities next
month and San Francisco
toward the end of the summer.
The Minncapolis—St. Paul
arca is prime because of its
refatively high education pro-
file and correspondingly high
PC penetration rate. Micro-
soft sees San Fruncisco as hot
territory too, notwithstanding
the presence of ¢Guide from
the San Francisco Chronicle
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ner strategy. aligning with the
The Tribune Co. to drive its
Digital City entry into Chicu-
go, Fort Lauderdale and
Orlando. It has signed with
the Seartle Tines and the Min-
neapolis Star-Tribune o cre-
ate versions of Digital Cite for
those markets.
Whether those partner-
ships are enough
| to sustain City-
Search and AOL
remains to be
proven. Forres-

friend on the look-
out for things to
do.” says Schott.

But it’s Micro-
soft’s money., more
than the quality of
Sidewualk’s con-
tent. that figures to
keep the software
giant firmly plant-
ed in the city guide
game. according to
Bill Bass, analyst
with Forrester Re-
search in Cambridge, Mass.
Bass sces Sidewalk as o bridge
for Microsoft to build its Expe-
dia travel and Carpoint online
businesses. So Sidewalk
remains on the online land-
scape. whether it makes or
loses money.

Bass sees as many as five
city guides sustaining them-
selves in larger markets. He
counts those established by
local newspapers as online ex-
tensions of their local fran-
chises and those created by the
Big Three broadcast networks
for affilintes. None is neces-
sarily a money-making ven-
ture. Microsoft has a natural
ally in NBC, which will lead
1o some variation on Sidewalk
for local NBC affiliate stations
participating in Interactive
Neighborhood sites.

-
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Microsofi hopes fo trip the light faniasfic on the

sidewalks of New York.

Once independent player,
CityScarch, is banking on
alliances with local newspa-
pers, as well as an emphasis
O COMMUNILY SCrvice ¢on-
nections and information
beyond {ocal entertainment.
“Weve done this suceesstully
in a ot of cities.” says Kristin
Brown. CityScarch general
manager of new markets.

CityScarch recently linked
with the Washingron Posr and
the Toronto Star 1o creale
Web guides in those cities. H
presently maintains online
guides in 10 citics and plans
1o double that by year’s end. It
bought into the New York
market last year with its
acquisition of the editorially
rich MetroBeat guide.

America Online also has
pursued the newspaper part-

it takes $2 miltion
P | per year to main-
tain the online
city guides, and
b that there’s only
| enough advertis-
- ing to make one
such vehicle via-
ble in cach venue.
“The ones that
won't tank are the
ones where the fi-
nancials  won’t
matter to them,” says Bass.

A player of Microsolt’s
size won' have trouble catch-
ing up to CityScarch in reach,
as it rolis out the Sidewalk in
Denver. San Dicgo, Houston
and Washington before year's
end. And Microsoft realizes
there's only so much room for
these guides in each market.
“Long term, you probably
would expect one or two kad-
ers to emerge.” says Scaott.
“Right now there really isn't
great content on the Web.
We're making the greatest
commitment 1o quality and, of
course, there's the technical
heritage.”

And. of course, there’s also
all that money Microsoft pre-
sumably won’t mind losing as
it stukes a larger localized
claim in cyberspace. Tm
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Recording industry
moves against ’Net

RIAA sues to shut down sites in California, Texas and New York

Ey Rickard Tedesco

he Recording Industry
T Association of America
filed civil actions with
several major recording lubels
last week to shut down three
pirate music-archive Websites.
The suits. filed in Calitfornia.
New York and Texas. seught
temporary restraining orders
and preliminary injunctions o
stop the sites trom illegally
downloading libraries of full-
length songs without clearance
from copyright holders. As of
midweek, two of the sites were
gone and the third had ceased
the practice. says Steven
D'Onofrio. RIAA executive
vice president and director of
anti-piracy. RIAA says the
pirating practice is widespread.
Over the past 18 months,
D Onofrio says, the RIAA has

sent out dozens of information
letters and cease-and-desist let-
ters to sites that offer down-
loads of music and encourage
uploads to their sites. “We’ve
got hundreds of these sites that

we 've located with hundreds of

recordings on each.” he says.
One site located by the
RIAA recorded 27,000 hits in
amonth, according to the site’s
own counter. And the on-
screen invitations to PC users
are anything but subtle, with
one pirate posting a message
saying. “Leech what you want.
1 don’t care. Just try to be nice
and upload something.”
Almost all of the sites have
been offering the recordings in
near CD-quality sound. Some
of the sites voluntarily shut
down in response to the RIAA
letters, but certain sites shut

-

AOL’s mall grows with CUC deal

America Online built itself a bigger online shopping mall
and further broadened its revenue base last week in a
$50 million deal with CUC International.

The three-year pact will launch CUC's NetMarket Inter-
net commerce service on AOL sometime in mid-1998. As
part of AOL's Shopping Channel, CUC's shopping services
will provide AOL with an exclusive fee-based discount
club. In addition, the two companies plan to cross-promote
each other's services in online promotions, direct mail and
telemarketing. “Advertising and commerce are getting
very, very blurry,” says Bob Pittman, AOL president.

down only to reappear on
other servers, according to
DOnotrio. who says the cur-
rent legal action is intended to
stop the practice by example
“We hope this litigation sends
a message out there.” he says.
“If it doesn’t change, we’ll

have to consider future use of

our [legal] remedies.”
Companies participating in
the three civil actions cover
virtually all of the major
recording labels, including
A&M Records, Arista Rec-
ords, Atlantic Recording
Corp., Capital Records, Gef-
fen Records, Island Records,
London Records, Maverick
Recording Co., MCA Rec-
ords, PolyGram Records.
Sony Music Entertainment,
Universal Music Group and

Warner Bros. Records. ™
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¥ Ol s Calping
¥ oy Sapmema

have a strategy and an offline business in place.”

in its fiscal quarter ended March 31, only 13% of the $456.2 million AOL reported in revenue came from
sources other than sales of service. That percentage should change dramatically as the AQL/CUC deal kicks

L into gear next year —RY
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ACK is looking lo creale an online
megamall.

AOL and CUC already had a relationship, with CUC's Shoppers Advantage on AOL for several years. But the
$50 million up front buys it a more Significant presence before AOL’s 8 million subscribers. That payment coy- |
ers AOL's cost of setting up CUC on its service, but primarily represents credit against future transactions in
which CVC will be sharing revenue with AOL.

The deal is a further dramatic extension of AOL’s strategy to transform its business model from one that I
primarily relies on subscriptions. In an earlier deal, it drew $100 from Tel-Save as a commission in anticipa-
tion of long-distance phone service that Tel-Save figures it will sell to AOL members.

Pittman indicated that AOL is talking to a lot of companies in an effort to diversify its income and the
nature of its service. “This is clearly an indication of our strategy,” Pittman says. “There are some people in
the online world who want to own everything from soup to nuts. Qur strategy is to find people who already

Broadcasting & Cable June 16 1997

Catch a comic
on MSN

The first regular live zomedy
Webcast, This Is Not a Test,
debuts on Microsoft Network
next week.

Originating from the Catch a
Rising Star club in New York
City, the Webcast will appear
on MSN's Ch. 5 at 10 p.m. (ET)
on Wednesday nights, starting
June 25. The show is the prod-
uct of Broadway Interactive
Group, the interactive arm of
Broadway Video, producers of
Saturday Night Live.

The one-hour on-lacation
show will take questions from
the online audience. The live
segments will be spiced with
animation timed with lines from
host Marc Maron and inter-
spersed with prerecorded ele-
ments—including satirical mul-
timedia commercials. The live
production will involve two
servers that digitize material
and then multicast it, slightly
time-delayed, via MSI.
Microsoft's NetShow will be
used to stream the vicleo.

Jim Biederman, tre show's
producer and vice president of
creative affairs at Broadway
Video, says This Is Not a Test
is “groundbreaking” Jecause
of “the content marriad to the
technology.”

Writers from Politically
Incorrect and former SNL talent
are set to produce what Bieder-
man promises will be some-
thing “very edgy,” lac<ing the
prohibitions that would attend a
TV production: “It's gcing to be
slightly blue. These are stars of
tomorrow, and they've
embraced this because they
can get away with things on
the Internet that they can't get
away with on traditional TV.”

Bits of This Is Not a Test that
will be randomly accessible on
MSN after the weekly show.The
segments “Bugged White
House," “Rev. Eli's Weekly
Rationalization” and “Make
George {(Washington) Roll” bear
some rememblence to skits
from Monty Python’s Flying Cir-
CUS.

Specialized compression
techniques and the use of
Macromedia’s Flash will make
the animations work.—RTY
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Onlisve Guides

El’s program planner

Online film and program guide reminds PC users to walch TV

By Lasaslypm Avallone,
W awmf-mM
Online savs its new Website
E ' (www.movie finder.com.) will
m make it virtually impossible for
PC users 10 nuss a movie on broadeast or
cable TV again.

The site. which eams E! Online with
CNet. features an onhine film and televi-
sion guide that exhibits 10 days™ histings.
The viewer can choose movies from the
auide and bring up information on chan-
nel and airtimes. A “Remind M¢™ service
sends e-mail to remind the viewer a day or
two in advance of the tilm selected.

Participants also include Movielink,
the sole online source for purchasing
movie tickets, and Net Perceptions,
which provided col-
l[aborative soltware
called Powertind.

l Powerfind incor-
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This feature also pro-
vides reminders aboul
theater and honte video
releases. Additionally.

porates a grading
movie 9 system that helps

| viewers to deter-
users can search for @ B | mine whether a par-
local theaters and video :

ticular movie s
stores based on ZIP | o, | likely to suit their
codes and can obtain | | 1aste. "Not only wre
detailed  maps  and Lt we throwing up a
directions.

b g . . bunch of titles for

Audio clips and 30- vou,” says E! On-
second video trailers  Tkkd obitputerand go'to the TV gol. line President Jere-
are teatured on movie fact sheets that - my Verba, “we are acinally giving you
accompany the movie reviews posted on - titles that are based on what you've
the site. already told ug vou liked.” m

MuchMusic adds much multimedia Rid;f;i'm_a"d 'MA; Simfulator _RidebSVSttflfmzxf - -
T —— ] .. te provides information abou acilities now operating in
MuchMusic is expanding its site (www.muchmusic.com/usa) with inter- ok A .
aclive Webeasts and oniing events: 22 countries around the world and about film-related merchandise.
The MuchMusic Indies Showdown will permit PC users to download Holland’s Opus Foundation online
audio of independent bands weekly and to vote for their favoﬂtgs ina Assite aimed at supporting local school music programs and providing
QOmbat D_els Clips. disadvantaged students with musical instruments debuted tast week as
Winners wil be. detclared Mr. Holland's Opus Foundation went online (www.mhopus.org). Individu-
Ea‘fih Sunday night. 0“4 als or organizations interested in participating in the foundation’s activi-
riday afternoons, 3-5:30 e can yse the site to find out more about its programs and benefits to

p.m. (ST), visitors tothe  400.c and to fill out applications. The foundation grew out of the film of
site will be able to send  ype same name, featuring Richard Dreyfuss in the title role.

requests to Vs on 3
Grand Ole Opry goes online

MuchMusic's VideoFlow.

Fridays from 9:30 to 11
p.m. they can chat with
host Juliette Powell and
dancers on Electric Cir-

Surfers who've never made it to Nashville can now take a virtual tour of
the Grand Ole Opry online at www.country.com.

Recently launched by The Nashville Network and Country Music Tele-
vision, the site also features a full library of 4,000 country music videos

cus. and bios of current stars. PC users can also explore the history of the
Other new features Opry and access information about its members.

include a Rumpus Room The site marks its first fortnight in operation tonight (June 16} with

for live chats with musi- live backstage coverage of the TNN Music City News Country Awards.

MuchMusic now features online events.

cians, _ Preshow chat starts at 7 p.m.
a Speaker's Corner chat area and an interactive video }""“’_ B i i ET. Digital photos from TNN's
countdown. Upcoming Webcasts and online events e S E B34 o telecast of the event also will

| e -anu——]--..] e | S |

will feature Bush. Bryan Adams, Bjork, The Cardigans
and No Doubt.

IMAX downsizes to Website

Imax Corp. recently created a Website featuring infor-
mation about its technology and films, including a ref-
erence library about all of its releases
(www.imax.com).

PC users can link to sites for background about
current films and can access clips from them, includ-
ing “L5: First City in Space” and the most recent,
“Mission to Mir" fwww.missionZmir.com) and “Four
Million Houseguests” (www.houseguests.com). Visi-
tors to the site can also get some sense of the IMAX

be seen online.

Regularly scheduled chat
s sessions with country music
stars will be a regular feature
of the site. Fans of TNN sports
programing can cruise Motor-
sports and Outdoors areas. An
interactive TV guide to TNN
programing also is available.
Users can access schedules on
i CMT, which will present down-
loads of shots from digital cam-
eras on its promotional trucks
touring the country. —RT

Comiity o de 18+t Vincy Kyrd dllen, avatom s bo ke a et fodeo combeyy |
SrTagh N rndwirars dral rronmy Sade = G bt hox Crmgany el merr

Gaiox Frpuser B ot plore o go bar Sreade vhurm st o0 how md whery Lo sapronr Jou l
“ﬂ‘“ ot dwid B e Womll of @B n O£
L
Vhrralt powry of manpors mman i wrdhoms ram srmd o commy Tume e 0
“t[“‘ wedch edas e ol RACE DAY Comaraery fon
TR € - |t et )

Lease Iy Tio Mr Fin iy
Kevin Sharp
Py -

Tour the Grand Ole Opry online at The Nashvllle

Network’s country.com site.
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See last page of classifieds for vates and other information

RADIO

HELP WANTED MANAGEMENT

We are a fast growing small/medium market
radio group in need of a General Manager for our
Central lowa Combo. We are looking for a leader
with a proven track record in Radio Management.
You have a strong affinity for programming but
are sales and bottom line driven with strong peo-
ple skills and promotional flair. If interested in this
opportunity send your resume in confidence to
Box 01156 EOE.

Station Manager Wanted. Experienced man-
ager for our expanding Evansville. Indiana opera-
tions. We're big here and getting bigger. Be pre-
pared to spend the majority of your time driving
revenues. You must prove your ability 1o get re-
sults. A great opportunity for the right person
EEO. Send resume to Gary Exline. Brill MEdia
Company, 420 NW Fifth Street, Evansville. IN
47711, No calls. please.

Looking for a rewarding opportunity and bet-
ter litestyle without the hassle? GM/Sales Man-
ager combo for 100.000FM in Traverse City and
northwest Michigan. No desk jockeys. Must be a
field, customer focused, seller. Privately held
Group Owner committed to broadcasting. Reply
to Box 01106 EQE.

HELP WANTED SALES

Stability. Employer integrity. Market leaders.
Job features our Midwest small market group's
management enjoy. We are in the process of
growing and are recruiting talenied people for
new SM/GM opportunities within our company.
Account executives and Sales managers-make
your move up! It small-market sales is your #1
strength. fax resume to Robert B. Mahaffey.
Mahatfey Enterprises. Inc. @ 417-883-9096 or
call 800-725-9180. All replies confidential. EOE.

immediate opening for sales manager, Fayet-
teville, NC. Tell me why you deserve the job. Re-
sume and references. Howard Johnson. WRCQ
Radio, 225 Green Street. Suite 906. Fayetteville.
NC 28301. EOE.

HELP WANTED NEWS

Metro Networks is seeking a bureau chief and
anchors/reporters for its Hartford operation. i you
have three years professional experience and
want to join the fastest growing news team
please send tapes. resumes and writing samples
to: Director of Operations. Metro Networks. 185
Asylum Street, Hartford. CT 06103. Metro
Networks is an Equal Opportunity Employer.

WOCBS Newsradio 88,
New York’s leader in radio news,
is looking for the best

B

Creative use ol tape anit ahility to
“tell a story” are musts.

STAFF NEWSWRITER/

| PRODUCER:
Must have excellent writing skills and
solid news judgement.

PART-TIME ANCHOR:
Must be willing to work
nights and weekends.

Send tape and resume to:
Tony Gatto, Assistant Director,
News and Programming,
WCBS Newsradio 88,

51 West 52nd Street, NY, NY 10019

WCBS
NEWSRADIO 38

Equal Opportunity Employer M/F.

'SITUATIONS WANTED MANAGEMENT

| EXCLUSIVE
#1 RATED FORMAT

This is what | bring to the table as a
MANAGET O consultant for YOuUr grosupy

or station.

| E-mail: radinmaniiyrie. net
Write: PO, Box 2726059
Tampa, FL 313688-2659

CurrentVicePresident/General
Manager of six station group
located in the Midwest. We
started five years ago with a
stand alone AM. Young,
aggressive and ready to take
on new challenges in same
capacity. | value and respect
good people and have always
\ worked to create a Team
Philosophy. Please respond to

Box 01056 EOE.

General Manager. High energy 20 year radio
vet. 10 years management. Great track record of
success in management, sales. programming
and people. Seeking medium market position. Re-
ply 10 Box 01160 EQE.
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HELP WANTED MANAGEMENT

DMRECTOR, MAJOR GIFTS

AND PLAKNED GIVING

Pls neceds someone with 104
progressive experience in fundraising with
astrong hackgronnd in majgor gifts. capital
campaigns and planned giving, The abilic
to aceept i leadership role in serving as the
chict communicator on the principles of
major  gitts  fundraising
constituents is required. An advanced level
of knowledge of planned gitt marketing and
adnnmistration,  endowment  bhoilding
capital campaigns, and donor relations
development is also required. Candidates
must hiwve strong skills in these areas
writing and editing. public speaking and
presentation, and managmg nunicrons
projects, Please send o resume with salany

yoirs

to saried

reGuIreIneiits to

Acen Lanie Odluam
1320 Braddock Place
Mexandria, VA 22314

PBS
®)

General Manager of West Virginia Public Televi-
sion. a three station broadcast networt. licensed
to the West Virginia Educational Broadcasting
Authority, in Charleston. West Virginia. Jnder the
supervision of the EBA Executive Dirsctor. the
General Manager serves as the chief operating
officer of the public television stations licensed to
the EBA. including management of television
staff: supervision of all television activities and
budget administration: supervision of the intercon-
nection system: respansible for annual clarifica-
tion and formulation of goals and objectives: for
FCC license applications and tilings, and main-
taining station and public files. Salary: $49,800.
Five years experience (two in management} in non-
commercial broadcasting or related field: work-
ing knowledge of rules and regulations related to
non-commercial television broadcasting or re-
lated field: working knowledge of rules and regula-
tions related to non-commercial television: de-
monstrated ability to be an effective
spokesperson for the network. B.A. or B.S. re-
quired. Send letter of interest and resume to:
Personnel Educational Broadcasting Authority.
600 Capitol Street. Charleston. WV 25301, All
applications must be received no later than July
11, 1997. The Educational Broadcasting Au-
thority is the licensee of three PTV stations. West
Virginia Public Radic. and the statewide
microwave interconnection system. The EBA en-
courages the application of temale an¢ minority
individuals as well as persons requiring individual
accommodation due to a disability. WVEBA is an
Aftirmative Action and Equal Opaortunity
Employer.

Y
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THE FUTURE OF TELEVISION IS ABOUT TO CHANGE.

Ziff-Davis, the foremost authority on computers and high tech information, is launching the first
24-hous computer channel. ZDTV: Your Computer Channel. We need the best of the breadcasting and high
tech industries to make this happen! Located in San Francisco, ZDTV will be a state-of-the-art production
facility which will house a broadcast center and online venture. If you've got the savvy and drive to join a
dynamic ground-breaking operation, we invite you to consider the following exciting opportunities:

VICE-PRESIDENT, OPERATIONS/ CHIEF ENGINEER

Lead and oversee our technology department, including all day-to-day operations and maintenance of
the cable and broadcast facilities. Requires an FCC license, college/technical degree (or equivalent) and
10+ years national or top broadcast market experience to encompass strong equipment knowledge and

technical/managerial skills.

DIRECTOR, TECHNICAL OPERATIONS

Manage the day-to-day post-ptoduction operations and on-air facilities, including capital budgeting and
facility planning. Requires a college degree (or equivalent} and 10+ years national or top broadcast
market experience, in addition to strong production and technical skills.

DIRECTOR, STUDIO OPERATIONS

Coordinate all studio operations, including staff management, budgets, set construction and main-
tenance. Requires a college degree (or equivalent), 10+ years national or top broadcast market experience
in live studio operations and excellent leadership skills.

MANAGER, POsT-PRODUCTION

Supervise all aspects of post-production, managing a full-time video edit staff and all budgets, safety and
maintenance of the post-production facilities. Requires a college degree (or equivalent), 10+ years of
related experience in video post-production and strong leadership, equipment and operations skills.

Opportunity Employer.

As an industry leader, we offer a competitive salary and premier
benefits package, including medical, dental and vision coverage.
Send your resume and salary requirements, indicating position
of interest, to: Ziff-Davis, ATTN: Human Resources, Dept.
ZDTV/VPO, 50 Beale Street, 14th Floor, San Francisco, CA 94105.
FAX: (415) 547.8509. No phone calls, please. An Equal

HELP WANTED SALES

BROADCAST PLACEMENT SERVICE
15 seeking resumes from
GENERAL SALES MANAGERS
SENIOR ACCOUNT EXECUTIVES
LOCAL SALES MANAGERS
ACCOUNT EXECUTIVES
for placement. Must be aggressive and motivated with the abifity
10 lead a sales team. If this 18 you, rush resume to
J. WILLIAM GORDON ASSOCIATES
109 Randolph Place, N.E.
Washington, DC 20002-2138
or call 202-826-1211
Hinorites & Women are encouraged to respond

General Sales Manager. Sinclar Communica:
tions. Inc. FOX UPN atfiliates seeks experienced
GSM to lead. inspire and motivate a two-station
sales team to new heights. Proven track record
of managing. inventory a must. In this highly
charged. fast paced and dynamic LMA environ
ment. you'lll juggle mulliple tasks at once

manage a wide range of promotonal op
portunities and develop key station relations in
our media community. Knowledge of BIAS a real
plus. Self starters and pros send your resumes
to: Carol Wnght. Station Manager. KABB/KRRT.
4335 NW Loop 410. San Antomio. TX 78229.
KABB KRRT is an Equal Opportunity Employer.

'/

Traffic Coordinator: TV station in NY area seek-
ing a log editor. Job description: Edit and pro-
duce FCC broadcast logs. enter contracts. rotate
commercial Spots. enter copy inStructions. main-
tain tape inventory. Overtime required. Please
send resume: WXTV-Univision 41. Meadowlands
Parkway. Secaucus. NJ 07094, Attn: Traffic Mgr.
No calls. Equal Opportunity Employer.

Television Advertising Sales Account Execu-
tive. Growth and expansion has created the op-
portunity for the following position at Century
Communications which offers an excellent
employee benefit package and future. Re-
sponsibilities: Develop and maintain clients for
Television Advertising Sales. Complete sales
process to include: business development and
service clientele. Requirements: Four year col-
lege degree of advanced degree and previous
advertising experience a plus. Two years sales
experience to include outside sales as well. Ex-
cellent written and interpersonal skills a must. com-
puter experience necessary. Own transportation
1s required. Able to work with minimal supervision
in an often fast-paced envircnment. Please send
resume requirements to: Century Communica-
tions. Attention: Human Resources. P.O. Box
11945, Santa Ana. CA 92711. We are an equal
opportunity employer.

www americanradiohistorv com

General Sales Manager. KOAT-TV. Albuquer-
que's #1 ABC affiliate 1s looking for General
Sales Manager with a proven track record of
over-achieving market shares and creating new
revenue opportunities. The successful candidate
must be experienced in inventory control: training
and motivating a local staff in the effective use of
sales support tools such as Marshall Marketing.
Send resume and cover letter: Mary Lynn Roper.
VP/General Manager. KOAT-TV. PO Box 25982,
Albuquerque. NM 87125. No phone calls! Equal
Opportunity Employer.

General Sales Manager. Immediate opening for
a GSM at UPN 20. WDCA-TV. Washington. DC.
We're looking for a person with an incredible en-
ergy level and a sense of urgency. Must have
both local and national sales management expe-
rience, be highly organized with strong inventory
and pricing control skills. We want an innovative.
pecple person..a sales professional who un-
derstands the numbers and can make them sing.
Mail or fax resume and cover letter to UPN20
WDCA. PO Box 9662. Washington. DC 20016.
Fax 301-654-3517. Equal Opportunity Employer.

Account Executives. Sinclar Communications.
Inc., FOX UPN atfiliates in San Antonio. Texas.
have immediate openings for individuals who are
detail-oriented, aggressive. highly motivated and
possess great negotiating and listening skills.
Minimum two + years previous TV sales expern-
ence a must. A proven track record with new busi-
ness development and sales promotions re-
quired. Send resume to Carol Wright, Station
| Manager. KABB-TV. 4335 NW Loop 410. San An-
tonio. Texas 78229. FOX29/UPN35 is an Equal
Opportunity Employer.

2 EASY WAYS
| to place your
Classified Ad in
‘ Broadcasting & Cable

| WRITE

Mail your ad to:
Antoinette Fasulo
- or Sandra Frey
Broadcasting & Cable
245 West 17th St.
New York, NY 10011

CALL

(212) 377-7073
. or (212) 337-6941
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" HELP WANTED TECHNICAL

Videographer-Editor-Director

based editing systems

please send a cover lefter and resume to

e-mail. employment@agedwards.com

A.G. Edwards. a nationally recognized leader in the financial services industry, has a umque career opportunity
in our St. Louis broadcast unit for a Videegrapher-Editer-Director. This video professional will design. shoot
direct and edit marketing and educational videos; consuit with vanous managers and departments to identify
video needs and solutions: hire and coordinate outside producers. create and administer budgets: stay Current
with the latest video technology developments: coach and direct top A.G. Edwards executives for live telev-
sion and taped video appearances on broadcast and cable networks

Qualified applicants will have: 10 years' expenence in broadcast television and/or industnal film production
professional video photography. lighting and audio experience: experience with graphics software and Mac-

We offer excellent benefits. competitive industry salaries and a pleasant working environment. To apply.

A‘H'ﬁ'mﬂ\'ﬁ SINCE 1887

Employment Department — ARS-BC
One North Jefferson. St. Louis. MO 63103
Fax: {314) 955-5612

www_.agedwards.com

an equal Opportunity employer

7S

Looking For People Who Can
Think...Faster Than We Can Grow!

Computer Video Broadcast
Engineer

ASC, headquartered in Burbank, CA, is
seeking experienced engineers for their
Broadcast Video File Server Division who
desire a challenging, fast paced
environment working with the newest
broadcasting technology.

Experience with automation systems,
networking, and NT a plus. 2+ years
broadcast experience and travel required.

Resume & Salary Requirements to:
ASC-EE, 3816 Burbank Bivd, Burbank
California, 91505, Fax 818 842-8945, or

E-Mail to hr@ascvideo.com

Television Senior Engineer. WNEM Tv.
Saginaw. has an immediate opening for a Senior
Maintenance Engineer. This position requires a
strong background in hardware and software as-
sociated with a state of the art television facility.
Preference given to those familiar with JDS
Columbine traffic systems. Chyron Graphics.
BASYS newsroom computers and network
operating systems. Send resume to Robin Gover
Personnel, PO Box 531. Saginaw, MI 48606.
517-755-8191. EQE.

Video Engineer. This position is responsible for the
repair and maintenance of digital insertion
equipment, video tape recorders. and video
production equipment. Candidate must have
working knowledge of computer systems and
windows NT and the ability to troubleshoot
audio/video problems. Send resumes to Charter
Communications. Production Manager. 2215
Mission Road Alhambra. CA 91802. EEO.

B_roadcasting & Cable June 16 1997_

Video Maintenance Engineer. Amway Corpora-
tion. a $6.8 billion international leader in the
manutfacturing. distribution and direct selling of
quality health. consumer and industrial products
is currently seeking a qualified Media Engineer.
This position requires the equivalent of 4 years
technical training. with AV equipment and re-
lated components plus 3-5 years professional
AV, video production house. radio. or television
experience. Responsibilities include: conducting
routine maintenance plus installing. repairing.
troubleshooting on all A:V equipment including
sophisticated television production equipment.
The successful candidate will occasionally
operate and adjust A’V equipment dunng studio
videotaping. Other responsibilities include assist-
ing in the evaluation. purchase and installation of
AV equipment. The successful candidate must
have good communication skills to work with de-
partmental and intradepartmental customers.
Amway offers a highly professional environment
and a competitive compensation and benefit plan
which includes profit sharing. To receive prompt
consideration. please send your resume detailing
Audio Visual Engineering experience and equip-
ment familiarity to: Amway Corporation. Ad# 97-
7087. PO Box 375. Ada. MI 49301-0375 or e-
mail address: Jsiminksi@Worldnet.Att.Net. Equal
Opportunity Employer M/F/D/V. No phone calls
please.

Director of Engineering needed for statewide
Kansas television operation consisting of four
CBS affiliate stations. Successful candidate must
have 3-5 years experience as Chief Engineer
with proven track record. Applications are being
accepted for immediate opening. Write Bone &
Associates Inc.. Six Blackstone Valley Place.
Suite 109. Lincoln. Rl 02865. or FAX 401-334-
0261. EOE/M-F.

Established broadcaster (radio, TV and cable)
seeking engineers. Excellent opportunities for
advancement. Send resume and qualifications.
Reply to Box 01159 EQE.

Television Chiet Engineer/Chiet Operator. A
CT station is seeking an experienced broadcast
engineer. Excellent opportunity for a candidate
with @ minimum 3 years experience in transmit-
ter. RF. microwave and master control repair and
maintenance. Computer network (T1) experience
a plus. Please send resume and salary require-
ments to Alan McCarty of Roberts Broadcasting.
1408 North Kingshighway. St. Louis. MO 63113,
Roberts Broadcasting is an ECE.

www americanradiohistorvy com

Studio Production Technician . The George
Washington University Television is recruiting for
a Studio Production Technician with 2 or more
years of experience in multi-camera, live broad-
cast and remote production. Lighting and on-line
editing experience using an edit decision list is
strongly desired. Starting salary in the mid 20's.
We ofter a Comprehensive Coripensation
Package including health insurance. excellent tui-
tion benefits and an onsite wellness facility. To
ensure consideration include requisiton #R2749
and mail/fax a resume to Enok Dancil. Human Re-
sources Services. The George Wastington Uni-
versity. 2033 K Street. N.W.. Suite 220, Washing-
ton. D.C. 20052. {202)994-9609 fax. GW is an
equal opportunity employer.

ENG Personnel. ENG field operations with
camera (and microwave) experience. Videotape
Editors. and ENG Maintenance. Emgloyment for
West Coasl. Would commence spring/summer
1897, Out-of-town applicants accepted for these
positions will be reimbursed for airfare, hotel. and
per diem expenses. Send resumes to: MMS,
Suite 345. 847A Second Avenue. New York. NY
10017 or Fax: 212-338-0360. This 2mployment
would occur in the event of a work stappage and
would be of a temporary nature to replace strik-
ing personnel. This is not an ad tor permanent
employment. An Equal Opportunity Employer.

Technical Director - KPRC-TV, a Post-
Newsweek station. seeks an experienced TD
with a passion for fast-paced. eifects heavy
broadcasts. Candidates must be familiar with op-
eration of Grass Valley 3000-3 Switcher. Pinna-
cle DVE and Still Store. Chyron Infinit and Sony
370 studio cameras. Must be able tc perform un-
der pressure. and meet deadiines. Crealivity and
communications skills a must. Need to be able to
do some directing. Send resume and non-
returnable tape to Jeft Jeandheur Production
Manager. KPRC-TV. P.O. Box 2222, Houston,
TX 77252.

Maintenance Engineer needed a: FOX 39.
Three years experience TV broadcast equipment
repair. FCC license or SBE cenificatiaon. Send or
fax to: James B. Hartline. WEMT-TV. PO Box
3489 CRS. Johnson City. TN 37602-3489. Fax
423-283-4938.

WANT TO RESPOND TO A
BROADCASTING & CABLE
BLIND BOX ?

Send resume/tape to:

Box i
245 West 17th St.,
New York, New York 10011
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Assistant Chief Engineer. WCIA-TV has an im-
mediate opening for an Assistant Chief Engineer.
The individual will install and maintain all
technical equipment. supervise studio operations
and perform staff scheduling. Additionally they
will assist the Chief Engineers with technical
systems planning. documentation and budgeting
concerns. An in-depth knowledge of BetaCam
and One Inch machines as well as Camera and
Computer systems is a must. Candidates should
possess a two year technical degree. SBE certifi-
cation and three to five years experience in tele-
vision maintenance. We offer employees good
pay. good benefits and a drug free work environ-
ment in a family friendly committee. Qualified
applicants should send a resume to: Chief l
Engineer. WCIA-TV, PO Box 20. Champaign. IL
£51824-0020. ECE.

Chief Engineer. Upstate New York ABC affiliate
seeks Chief Engineer with experience in UHF
transmitter and studio equipment maintenance.
Computer knowledge a plus. Good opportunity
for an Assistant CE to move up. Send resume
and salary requirements to General Manager.
WMGC-TV. 203 Ingraham Hill Road.
Binghamton. NY 13803 EOEM F.

Maintenance Engineer. Group-owned TV sta-
tion. offering best of all worlds for a hard-working
person interested in opportunity and career de-
velopment. Must be highly qualified in studio
maintenance and installation of C. Beta SP. D2. [
Digital Betacam. U-matic tape formats. lkegami
studio cameras. RTS intercom. routing switcher, |
automation systems for spot and program
playback. Applicant should have 3-5 years expe-
rience. Excellent troubleshooting skills to the com-
ponent level and strong computer skills, both
software and hardware. An FCC General Class
Radio-Telephone license or SBE certificate pre-
ferred. Some shift work. Location. climate and
benefits a plus. Qualified applicants apply in writ-
ing to Chief Engineer. WIS Television. PC Box
367. Columbia. SC 29202. No phone calls.
please. EQE.

Dir/Engineering: KWGN-TV, a Tribune Broad- |
casting station. needs a highly motivated individ-
ual with a BSEE and or 5 plus years TV broad-
cast operations and engineering management
experience with a major market TV station. Ex-
tensive background in news and sporls opera-
tions with knowledge of total station automation
concepts and Strong management. communica-
tion and interpersonal skills are also required.
Experience in the design and implementation of
serial dgital component television systems a
plus. Send resume t0: HR/Dept. 06. KWGN-TV,
6160 South Wabash Way. Englewood. CO

Broadcast Maintenance Engineer. Major NYC
TV News facility has an opening for a Broadcast
Maintenance Engineer. The right candidate will
have a minimum of 3 years experience with Sony
Broadcast ENG/EFP and Studio equipment in-
cluding cameras. tape decks. microphones. light-
ing and RF equipment down to component level.
Must be able to work independently as well as
part of a team in a high pressure. deadline or-
iented atmosphere. Ability to work all shifts. in
cluding early mornings. late evenings and
weekends is an absolute must. No Calls. Attn:
Steven Soep. Potomac Television. c/o CNN. 5
Penn Plaza. NEw York, NY 1000t. Fax: 212-
714-7920.

Assistant Director of Engineering. Louisiana
Public Broadcasting is seeking a well rounded
engineering manager to direct all of the opera-
tions of a six station statewide public broadcast-
ing network. Must possess good management
skills and be able to develop strong systems and
long term strategies in educational technology in-
volving satellite technology. multi-casting and
other emerging technologies. Must have degree
with 24 hours in electronics or electrical engineer-
ing plus 8 years of professional. television
engineering experience. including 2 at the man-
agerial level. Additional experience may be sub-
stituted for the degree. LPB/LETA is an Affirma-
tive Action - Equal Opportunity Employer. Send
resume t0: Dot Efferson. Louisiana Public Broad-
casting. 7860 Anselmo Lane. Baton Rouge.
Louisiana 70810.

Assistant Chiet Engineer. Group owned televi-
sion station, offering the best of all worlds for a
hard-working person interested in opportunity
and career development. Must possess excellent
systems planning knowledge. management abili-
ty. foresight and a practical approach. VHF
transmitter experience. ability to drive satellite
truck and uplink. and strong computer Skills.
Hands on required. An FCC General Class Li-
cense or SBE Cenificate preferred. Location.
climate and benefits are a plus. Send resume to
Chief Engineer. WIS Television, PO Box 367. Col-
umbia. SC 29202. No phone calls. please. EQOE.

80111. EOE.

Assistant Chief Engineer. UHF experience.
Both low power and full power knowledge in all
areas of installation and maintenance. Back- |
ground in Master Control and Production opera- |
tions helpful. Send resume to Personnel Dept..
KSTV. 6020 Nicolle Avenue. Suite A. Ventura.
CA 93003. Fax: 805-650-8875.

Assistant Chief Engineer. WCFC TV38 Chica-
go. Highly motivated individual to coordinate all
aspects of system design. installation. modifica-
tions. and maintenance of production facility and
transmitter. Digital technology familiarity a must.
Excellent opportunity to build team for 21st cen-
tury. Mail or fax to Human Resources. WCFC
Tv38. 38 South Peoria. Chicago. IL 60607. 312-
433-3839.

HELP WANTED NEWS

~—
Hearst Broadcasting

Photographer/Editor

Our Washington news bureau is seck-
ing a creative photographer/editor with
at least three years of local television
station experience. Familiarity with
contemporary shooting and editing
styles is essential. The bureau produces
daily news reports for our group of
network-affiliated television stations

Resume and tape to
Hearst Broadcasting

1825 K St NW #720
Washington, DC 20006

Equal Opportunity Emplover

www.americanradiohistorv.com

NEWS DIRECTOR
ANCHORS
REPORTERS
PHOTOGRAPHERS
PRODUCERS

NEEDED
FOR 10 pMm
NEWSCAST

Rush tape and resume to
Neal Ardman

Vice President

1 Shackleford Drive
Suite 400

Little Rock, AR 72211

TELEVISION
REPORTER/PRODUCER

Dynamic Full-time opportunity for an expe-
riericed broadcast journalist to join our Pro-
duction Services team! This person will
oversee the total production of our weekly
cabie television and radio show. Responsi-
bilities include reporting and producing sto-
ries for the television program and provid-
ing support to the radio show, supervision,
and providing guidance and leadership.
Knowledge of all facets of television and
radio production, three years of broadcast
journalism experience writing news or fes-
ture stories for radio or television, and on-
camera and production expenence are
required. Candidates should also have a
Bachelor's degree in Communications, En-
glish or Journalism, and at least one year of
sSupervisory experience

Located just 1 1/2 hours from Boston, we
offer a professionally challenging opportu-
nity in a uniquely rural /urban environment.
We offer an excellent benefits package and
competitive pay. Please submit a cover let-
ter, resume, ang either a Beta or 3/4" reel
(no VHS please)of most recent work to:

CONCORD

HOSPITAL

Employmeit Coordinator

250 Pleasant Street

Concord, NH 03301

(603) 224-2759 ext, 3700
EOE

Cheeckowt our WERSITE: http-//www.ph-health org

_ o - |
June 16 1937 Broadcasting & Cable
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| NEWS PRODUCER

WBTV NewsChannel3. the CBS Network
affiliate, is in the 28th television market. It's
a very competitive market and we are
committed to win. Ability to write quickly
and accurately under deadline pressure
Ability to motivate reporters and anchors

Minimum 5 to 6 years in similar
environment. Send resume and salary
history to

‘ Jim Newman
News Operations Manager
WRBTY NewsChannel3
‘ One Julian Price Place
Charlotte, NC 28208

Competitive salary and complete benefit package
NO PHONE CALLS PLEASE
Qualified women and minorites encouraged
Jefferson-Pilot Communications Company is an
Equal Opportunity Employer MFD

‘ One of the most successful FOX stanons m
the countrv is taking the next step:

] 10 o’clock NEWS!

| FOX 31 WUHF wanis a talented, encipetic,
expenenced staff to launch this market’s first
10:00 o'clock news  Nced news, sports,
weather anchors, reporters, news and sponts
producers, photographers, assignment editor,
directors, engineering staff.  Nonretumable
tapesto:

Fox 31 WUNHF

360 East Ave.

Rachester, NY 14604

ATTN: Donna Dedee, News Director

l No phone calls please.

HE/FoxX\

WUNF is an Equal Opportunity Emplover.

‘ COMMERCIAL
' OVER-THE-AIR
BROADCAST TIME
AVAILABLE

NEW YORK « ATLANTA
TAMPA « MIAMI

| COMMUNITY « RELIGIOUS
ETHNIC « WEB TV

METROLINE TV NETWORK
JAMES CHLADEK

110 EAST 23rd ST.. NY NY 10010
212+ 473« 6420

ﬁmadcastingi& Cable June 16 1957

SPORTS DIRECTOR/ANCHOR

WFTX-TV in the Fr Myers/Naples market seeks a
Monday - Friday Sports Director/Anchor for é and
10 pm newscasts. Named Best A/P Newscast
in Florida two consecutive years and the Fastest
Growing FOX Newscast in the Country. the
successful candidate will possess reporter skills,
leadership qualities. and will be “FOXIFIED ~
Three years television experience required,
college degree preferred. Send non-returnable
tape and resume to: Mark Pierce/Station
Manager, 621 SW Pine Island Road, Cape
Coral, FL 33991. No phone calls please. Ve are
an Equal Opportunity Employer

Reporter. WREX-TV. the NBC station in
Rockford. llinois. is in need of an anchor with
strong reporting background. Must be able to
provide leadership in the newsroom and enjoy
being involved in the community. 2-5 years expe
nence required. We are an Equal Opporturity
Employer. Send tape and resume to Marie
Willams. News Direclor. PO Box 530. Rockford.
IL 61105,

Photographer: Talented. skilled. NPPA-styled
team player needed for an immediate opening. At
least one year of expenence. College degree pre
ferred. Tapes/resumes to: Human Resources
Manager. WYFF-TV. 505 Rutherford Street.
Greenville. SC 29609. WYFF-TV. a Pulitzer Sta-
tion. is an Equal Opportunity Employer.

Photographer/Editor. KJRH 2 News NBC in

Tulsa seeking aggressive. eager. easy 1o work |

with photographer. Previous video photography
and editing expenence preferred. Must know how
to operate a microwave live truck. Send resume
to: KUIRH 2 News NBC. Lor Doudican., 3701
South Peona. Tulsa. OK 74105. No phone calls
please, EQE.

Photographer. We don't need just another photo-
grapher. We need someone who knows the
basics but feels confined by the boundaries of a
conventional shooting style. We're the Number
One shop in the 38th market with all the
hardware. If you've got two years experience and
an audition tape that will get our attention. please
send it. Apply: Mark Mcintosh. Chiet Photo-
grapher. WOOD TV8. 120 College Avenue. SE.
Grand Rapids. M|l 49503. WOOD TV8 s an
Equal Opportunity Employer.

Opportunity is knocking in America's 3rd
fastest growing Metro area! KFOX. El Paso is
starting a news operation and 1s looking for an ag-
gressive and eager staff. This is a great chance
to get your foot in the door at Cox Broadcasting.
a news leader 1n markets across the country, We
have openings in all areas and need to filt them
immediately. Rush your tape. resume. (wriling
samples for Producers and Reporters). re-
ferences and current salary to: David Bennallack,
News Director. KFOX Television. 6004 N. Mesa.
El Paso. TX 79912.

wwWw.americanradiohistorv.com

Newscast Producer: CLTV News. Tnbune
Company's 24-hour regional cable newschannel
located in suburban Chicago. is looking for a full-
time newscast producer. Basic responsibilities in-
clude writng of entire news shows: working on
story lineups and ideas: tracking developments of
news coverage: timely communication with talent.
directors. editors and production staflf. Candi-
dates must have at least one year proven experi-
ence in broadcast news as a producer or associ-
ate producer of entire newscasts. This position re-
quires varying shifts and days per week. We offer
excellent amployee benefits at our siate-of-the-
art facilty. Fax resume to 630-571-0489; or mail
to CLTV News. Human Resources. 000 York.
Suite 114, Oak Brook. IL 60521 No phone calls
please.

News Producer. WESH-TV. a Pulitzer Broadcast-
ing Company station. located in OCrlando. FL
22nd market -- is 100king for a TV Newscast Pro-
ducer. Five years experience producing TV
newscasts required. If you know news and can
wnte copy and teases that make people care
send a non-returnable tape and resurie 1o Ken
Encson. Asst. News Director. WESH-TY. PO Box
547697. Crlando. FL 32854. No phone calls! An
Equal Opportunity Employer

News Producer. Weslern New York's 24-hour
news channel seeks a take-charge producer to
lead our Z-hour morning block of news. Candi
date must have 2-years experience produc-
ing...must be extremely creative and Fave great
news sense. Job duties include producing 6-7am
news hour pre-bocking segments. newscast is a
fast pacec fun hour that features two live re
porters. Tapes and resumes to Chrs Musial.
News Director. WIVB-TV. 2077 Elmwood Ave-
nue. Buffala. NY 14207. WIVB is an ECE

News Director. Experience in news reporling.
anchonng. editing and cntiquing stores. Man
agement background required. Orgénizational
and teamwork skills a must. Strong community i
volvement required. Send resume and tape to
Steve Henderson. KOBF-TV. 825 West
Broadway. Farmington. NM 87401, 505-326-
1141,

News Director Wanted: 78th market NBC af
filate seeks an experienced news director. 5 ma-
jor newscasts daily. plus updates. Stiong em-
phasis on live reperts and family-commumity or-
iented features. Requires a TV degree plus
several years experience in Néws management.
Must have good journalism. organ zational.
technical and people skills. Send resume and
summary of your news philosophy to: Dan
Steele. WPSD-TV. PO Box 1197. Paducah. KY
42002-1197. EOE. M/F. ADA.

News Director. West coast network affiliate is
looking for a leader to run its news department.
Need an accomphshed journalist and manager
who has solid expenence. high standards and
good people skills. Need an intellijent and
energetic person with a strong work ethic and an
appetite for competition. who likes hands-on
leadership, will be a team builder in news and a
team player with other managers. This person
will be able to budget and control costs. will be a
good planner and will be able to grow cur news
product. Reply to Box 01155 ECE
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News 12, the nation’s first 24-hour regional news
operation. has excellent opportunities at our New
York, Wesichester and Conneclicut locations.
We are seeking experienced professionals for
the following positions: Assistant News Director,
Anchor, Marketing & Affiliate Relations Director;
Promotions Producer, Videc Maintenance
Engineer, Associate Producer. and Photo-
grapher/Editor. If you work well in a fast-paced.
deadline-driven environmenl. have a flexible
schedule with availability for nights, weekends
and holidays, then send your resume and non-
returnable tape to: P.O. Box 999-PC, Woodbury.
NY 11797. We are an equal opportunity
employer.

Meteorologist. FOX 45 News At Ten in Balti-
more is searching for a broadcast meteorologist.
We're looking for a greal communicator who
knows weather science and the technology used
1o make it understandable and inferesting to
viewers. Candidates must show their creativity
and ability 1o cover weather news as well as
present professional forecasts. Send a non-
retumable tape and resume 1o: Joe DeFeo, WBFF-TV,
2000 West 41st Street, Baltimore, MD
21211. No phone calis please. ECE.

Executive Producer. WVEC-TV, Norfolk, Vir-
ginia. The A.H. Belo station in Norfolk, Virginia
has an immediate opening for someone to lead
our daily news efforts. It's an opportunity to live at
the beach and work in a highly compelitive
markel as the number two person in a solid
newsroom. The ideal candidate has previous ex-
perience with newsroom management, line pro-
ducing and special projects. We're looking for a
teacher and a coach who will challenge a great
staff to be even better. Send a recent aircheck of
your news product along with a resume and cov-
er letter that teils us a little about how you ap-
proach news to: Human Resources. WVEC-TV,
613 Woodis Avenue, Norfolk, Virginia 23510.
EOCE.

Executive Producer: You have significant pro-
ducing experience and are a newsroom leader
with unique ideas on story and newscast devel-
opment. We are a #1 NBC affiliate that will sup-
port you with research, SNG, non-linear editing,
3-D graphics suite and an aggressive, skilled
staff. Tell me how you would make a difference.
Tapes/resumes 10: Human Resources Manager,
WYFF-TV, 505 Rutherford Street. Greenville. SC
29609. WYFF-TV, a Pulitzer Station. is an Equal
Opportunity Employer.

CBS, KYW 3, Philadelphia, Pennsylvania. De-
greed Meteorologist with AMS seal and at least 3
years experience needed for morning show with
heavy emphasis on credible weather and strong
personalities. Successful candidate must be fa-
miliar with state of the an weather graphics
equipment. Send tape and resume to: Jeff Bar-
tlett, Director of Programming. KYW 3, 101 South
Independence Mall East. Philadelphia, Pen-
nsylvania 19106. No phone calls please. EOE.
M/F. ADA.

Asslgnment Manager: Chattanooga's top news
station is looking for an organized person to run
the assignment desk. Knowledge of the area is a
plus. If you have at least three years of desk ex-
perience and know how to motivate a 60-person
staff, send your resume to Steve Hunsicker,
WTVC, PO Box 1150, Chattancoga, TN 37401.
Equal Opportunity Employer.

Anchor. Metro Traffic Control needs a bilingual
news and tratfic anchor. Must be fluent in both
English and spanish and able to translate fully from
one language to the other. Must have writing and
journalismskills and 2 years on-air experience. Send
tapeandresumeto:JasonVarley, MTC, 201 Eubank
N.E., Suite B-2 Albuquerque, NM 87123,

Assistant News Director/Assignment Man-
ager. Looking for competitive, hard nosed. news
junky. organizational zealot who wanis 1o run a
newsroom. We are the long time dominant
number one in the market. We want an en-
terpriser. It you plan your news day around press
releases and newspapers, no need to apply. Our
Reporters/Anchors will beat you up and take your
lunch money if you're not the real deal. Staff of
30. computerized, remodeled newsroom, two live
Irucks and a slew of new toys on the way. Hiring
immediately. Contact Director of News/
Operations, Jon-Michial Carter at 616-775-3478
#3300, WWTV (CBS), Traverse City/Cadillac,
Michigan. Send resume and/or tape 1o Box 627,
Cadillac, Michigan 49601.

Assignment Editor. The dominant NBC affiliate
in beautiful southern Wesl Virginia needs an ex-
perienced. organized, aggressive assignment
editor with good people skills. We have a com-
puterized newsroom, excellent support staff,
good salary and benefits. If you are a leader, this
could be just the place for you. Females and
minorities are encouraged 1o apply. Send resume
lo: Assignment Editor, PO Box 1930, Bluefield.
WV 24701.

Anchor/Reporter. Easlern lowa's 24 Hour News
Source is looking for the best anchor to join the
best news team in the Midwest. We've got it all:
four tive trucks, live news helicopter, and soon a
satellite truck. Send resume and non-returnable
tape to: Terry Heitetz, Assistant News Director,
KCRG-TV, Box 816, Cedar Rapids, lowa 52406.
ECE.

Anchor/Reporter and Reporter: Midwestern
NBC affiliate seeks weekend anchor with at least
one year of live on-air experience. Praducing
skills a plus. Reporter must be able 1o tel stories
through people and possess good writing skills.
Send tape and resume to: KDLT-TV, News
Director, 3600 S. Westport Avenue, Sioux Falls,
SD 57106. No phone calls, please. M/F EOE.

Anchor. We're looking for an experienced news
pro to anchor and report on our primary
newscasts, Monday through Friday. We are a
progressive, aggressive CBS affiliate in the
northeast, the number one rated news station in
our markel. Great pay and benelfits. Send tape,
resume. cover letter and salary history to Box
01163 EOE.

Anchor. Looking for a seasoned journalist who
can report rings around the other folks on the
street and tell that story from the anchor desk. If
you have at least 5 years anchoring experience
at a network affiliate you will make the first cut.
This is a rare opporiunity to join the prime time
anchor team at the ABC affiliate in Connecticut.
Our late news was #1 again in May and now we
need someone to help us win the early evening
newscasts as well. This is not a job for be-
ginners. No phone calls. Just rush your tape. re-
sume, and a shor note about what stories you
think have a place in the evening newscasts to Bil-
ly Otwell. News Director. WTNH-TV. 8 Elm
Street. New Haven, CT 06510. EOE.

WJHL-TV is seeking a motivated person for a
Newscast Director. Position includes directing
live newscasts and in-house programs. produc-
ing and editing promotional and public service
announcements. studio experience. computer
knowledge. plus other production duties. Must
have at least one year experience diracting live
newscasts. if you think you have what it takes for
this chailenging position. send resumes and non-
returnable VHS to: WJHL-TV, Attn: Production
Manager, PO Box 1130, Johnson City, TN
37605. Equal Oppeortunity Employer. Drug test re-
quired.

A Top 100 CBS affiliate is looking for two (2)
experienced Anchor/Reporiers to work in the
beautiful mountains of Northeast Tennessee. The
successful candidates must have at least one
year experience reporting and producing. Good
communication/writing skills a must. A news
anchor slot is a possibility. Send VHS tape and re-
sume 1o: Bob Lewis. News Director. WJHL-TV,
338 East Main Street, Johnson City, TN 37605.
Previous applicants need not apply. Mandatory
drug screen required. EOE.

Wichita's FOX affiliate is building a news de-
partment from the ground up. We're looking for
news, weather and sports anchors, reporters and
photographers. If you're a small market "hot shot”
and ready to make the leap, we want to see your
tape. No beginners or phone calls please. Send
resume and tape to KSAS FOX 24, PC Box
12324, Wichita. KS 67277.

Weekend Weather Anchor. We are seeking a
weekend anchor who will also repont during the
week. Must be a good communicator who enjoys
and understands weather. The ideal candidate
should have strong writing and story-telling skills.
Minorities and women encouraged to apply.
Send non-returnable tape and resume to: Person-
nel Director, WEHT-TV. PO Box 25, Evansville,
IN 47701. ECE. M/F/D/V.

Videographer/Editor/Producer. Well estab-
lished legislative video operation locking for posi-
tive personality with writing, producing. shooting,
editing and on-camera experience. Good bene-
fits’‘competitive salary in atfordable community.
Send resume ASAP to House Republican Video,
House Box 202235, Harrisburg, PA 17120. (No
calls please).

Senior Producer. KGUN 9 ABC. Tucson, AZ, is
recruiting for a Senior Producer for the 5:00 pm
news hour. 3 years progressive experience pro-
ducing newscasts. Bachelors Degree in Journal-
ism preferred. Excellent communication skills
with team emphasis. Send this week’'s tape and
resume to;: KGUN9, 7280 East Rosewood Street,
Tucson, AZ 85710. EQE.

Anchors/Reporters - Sports. Launching regional
all sports super channel. Looking for talent with
strong personality and presence. Send non-
returnable VHS tape and resume toBox 01152 EOE.

HELP WANTED PROMOTION

Promotions Manager for FOX affiliate in Florida.
Experience required. Duties include full respon-
sibility for planning. design and execution of all
on-air and on-site station promotions, events.
and contests, plus public service programming.
Salary negotiable depending on experience. Re-
ply to Box 01158 EQE.

HELP WANTED RESEARCH

Research Analyst. Major market television sta-
tion seeking a Research Analyst with a minimum
of 3 years experience. Responsibilities include
ralings and qualitative analysis, mainfaining sta-
tion program grids, pianners and one sheets.
Some knowledge of marketing tools such as
Scarborough (Prime), R.L. Polk. DRI McGraw,
Simmons. MarketQuest and Competitive Market
Research. Windows 95 applications (Excel. Word
and Powerpoint) are required as well as the
Donovan Data System. Please send resume: PO
Box 1582. Secaucus, NJ 07094.
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ABC7 Los Angeles has the following opportunities ovailoble in our News Depariment

Executive Producer (Job Code: EP)

We're seeking a cutting-edge, hands-on Executive Producer for our AM newscast. If you
hove created the leading morning show in your market and are looking for your next
challenge, we are looking for you. Prove to us why you are ready to step into this key

management position

Assignment Manager (Job Code: AM)

HELP WANTED MISCELLANEOUS

JOIN A
NEWS LEADER

Classifieds—

For this position, we're looking for a leader to manage our daily news coverage. You must
have a proven track record of news gathering success. The ability to demonsirate seeing
beyond the cbvious, aggressively pursue breaking news, and develop exclusive stories
are essenlial. Are you o leader who con bring out the best in our assignment editors, crew

and reporters?

Engineering Supervisor (Job Code: ES)

We're seeking a lake-charge individual to supervise video editors for Eyewitness News
Qualified candidates must have excellent editing skills, and knowledge of non-linear edit-
ing systems is a plus. If you have what it takes fo handle constant deadlines, know how
to create excellent pictures and hove strong people skills, we would like 1o talk to you!

Please mail a cover letter, resume and a non-returnable sample of your
work, clearly indicating the appropriate job code, to: Cheryl Fair,
News Director, Job Code: __ , Dept. BC/616, 4151
Prospect Ave., Los Angeles, CA 90027. EOE. No

phone cdlls please

University of Florida Athletic Association. We
are seeking responsible motivated candidates for
the following positions Supporting the Gator
athletic program. Senior Producer: Bachelor's in
mass communication, telecommunications or re-
lated field and exp. as studio and.or remote pro-
ducer. Pretfer supervisory background and exp. in
ENG shooling and reporting. Serves as producer
of weekly football and basketball coaches’ shows
and various fealure shows on Gator athletics.
Closes 6/27. Production Assistant: Bachelor's in
mass communication. telecommunications or re
lated field and exp. with studio and/or remote
production. Prefer exp. in ENG shooling and re-
porting. Closes 6/27. Interested applicants send
letter of interest, current resume and wage re
quirements by closing date to: Human Re-
sources, University Athletic Association. Inc. P.O.
Box 14485, Gainesville. FL 32604-2485. EOE.
Minonties and Women Encouraged to Apply.

Broadcasting & Cable June 16 1997

" HELP WANTED PRODUCTION

KABC LOS ANGELES

Director Technical Director (2 positions). De
scniption: Applicant must have a minimum of 2
years experience in technical directing of live
newscasts. Must also have expenence with hve
direction of specials. program taping and remote
direction from the field. Responsibilities include
organizing news production aspects. creative in-
put in newscasts and other news related
activities. Will be expected at times to serve as
both director and technical director when
necessary. Applicant will have a working knowl-
edge of current graphics technology and graphics
application. Experience with Grass Valley 300
switchers. Kaleidoscope. Quantel Picturebox and
Infinit! also helpful, but not essential. Ability to
handle pressure and get along with people essen-
tial. Contact: Ted Gonderman. KOCO-TV. 1300
E. Britton Road. Oklahoma City. OK 73131
KOCO-TV is an Equal Opportunity Employer.
Applicants will be considered without regard to |
race. color. rehgion, national origin. age. sex. dis
ability, marital status or arrest record.

www.americanradiohistorv.com

ATTENTION
SPORTS FANS!

FOX Broadcasting Company is
looking for an outstanding, creative
and motivated On-Air Writer/
Producer to join our fast-growing
company. All applicants must have a
minimum of 3 years' on-air promuotion
experience and a strong knowledge
of all professional sports.

If this sounds like your perfect job and
you are driven by a desire for excel-
lence, please send your resume and
demo reel to: FOX Broadcasting
Company, Personnel Dept., MA-
22539, P.O. Box
900, Beverly Hills,
CA 90213. Equal
Opportunity
Employer.

.|
e ——— W

EFP Cameraman for 3 month buyout in DC to
shoot with BVW-600 nature and environment
dream job, Nationwide TV distribution. Travel
Latn America/Rockies;Eastern U.S. $350/day.
Must know MatteBox. JIB. etc. Scuba helpful
Fax 202-833-3199. non-returnalbe reel to DTC.
PO Box 559. Gien Echo. MD 20812

Maijor market NBC affiliate seeks News Graph-
ics designer to join our award-winning design
team. Position requires a minimum of two years
broadcast design experience. with an emphasis
on news. Computer skills and ability to work un
der pressure 2 must. Quantel Paintbix experi-
ence a plus. Rush resume and VHS tape to:
Personnel. WFLA-TV. P.O. Box 1410, "ampa. FL
33601. EOE. M/F. Pre-employment drug testing
required

ENG Personnel For A Major Broadcast Facility
in NYC. ENG field operations with camera (and
microwave) experience. video tape editors. and
ENG maintenance. employment would com
mence spring summer 1997, Out-of-town appli-
cants accepted for these positions wil be reim-
bursed tor airfare. hotel and per diem expenses.
Send resumes to: Media Managemen® Services.
Suite 345. 847A Second Avenue. New York. NY
10017 or fax to 212-338-0360. This employment
would occur in the event of a work stoppage. and
would be of a temporary nature to replace strk
ing personnel. This i not an ad for sermanent
employment. An Equal Opportunity Employer

Broadcast Personnel. Technical Directors (GVG
300 Switcher with Kaleidoscope). Aucho (miing
for live studio and news broadcasts). Studio
Camerapersons (studio productions and news
broadcasts). Chyron Operators {Infinit). Still Store
Operators. Tape Operators (Beta). Maintenance
(plant systems experience - distribution and
patching). Lighting Director Engineer. Employ-
ment would commence spring/summer 1997, Out
of town applicants accepted tor these positions
will be reimbursed for airtare, hotel. and per diem
expenses. Send resumes to: MMS. Suite 345.
847A Second Avenue. New York. NY 10017 or
fax 212-338-0360. This employment wauld occur
in the event of a work stoppage and wouid be of
a temporary nature to replace siriking personnel.
This is not an ad for permanent emplcyment. An
Equal Opportunity Employer.

73


www.americanradiohistory.com

Classifieds

Charter Communications has twc open posi- |
tions in its production department located in
Southern California. A producer is needed to
produce local commercials, in-house programs
and industrial/corporate video projects. A creative
director is responsible for developing advertising
concepts. writing scripts. hiring talent and for-
mulating budgets for clients. Send resumes to
Charter Communications. Production Manager.
2215 West Mission Road. Alhambra. CA 91802
EEQ.

Broadcast Personnel Needed. ENG Field Op-
erations with Camera and Microwave experience.
Videotape Editors, Studio Operators, and Main-
tenance. For the Midwest. Would commence Spr-
ing/Summer 1997, Qut-of-town applicants ac-
cepted for these positions will be reimbursed for
airtare, hotel, and per diem expenses. Send re-
sumes 10: MMS, Suite 345, 847A Second Ave-

nue. New York. NY 10017 or fax: 212-338-0360. |

This employment would occur in the event of a
work stoppage and would be of a temporary
nature to replace striking personnel. This is not
an ad for permanent employment. An Equal Op-
portunity Employer.

Art Director. Art Director needed to manage
creation of on-air graphics, print projects. and set
design for the area's #1 television station. Em-
phasis on electronic graphics for news and sta-
tion promotion. Needs graphic design experience
utilizing Photoshop. PageMaker and FreeHand.
Experience with Liberty Paint sofiware a plus. 3
years experience or related degree required.
Send resumes and samples to Personnel Ad-
ministrator-77. WTOL-TV. PO Beox 1111, Toledo.
Ohio 43693-1111. No phone calls, please.

" HELP WANTED
FINANCIAL & ACCOUNTING

WFLD, FOX 0O&O TV station in Chicago is seek-
ing a Manager of Financial Reporting 10 be re-
sponsible for weekly and monthly reporting re-
quirements. Reports inc.. base rate. market
share. weekly prolit and loss, sports analysis, no
charge. and A/R. Will also assist w/tax and foot-
note package and participate in annual budget
process. Other related duties as assigned. Ac-
counting degree and 3 years minimum account-
ing experience (pref. in broadcast or related field)
req. Must demonstrate strong analytical skills. at-
tention to detail and ability t0 work well under
deadlines. For immediate consideration. send re-
sume and letter of interest to Mary Talley, VP/
Human Resources, WFLD/FOX 32. 205 North
Michigan Avenue. Chicago. IL 60601. No phone
calls/faxes please. EOE/M/F/D/V.

HELP WANTED LEGAL

Tribune Company, based in Chicago. seeks a
broadcast attorney to handle counseling. drafting,
and intellectual property work for its growing
greup of major market television and radio sta-
tions. At least 5 years experience in broadcast.
communications and intellectual property practice
is essential. Send resume to Debra Keating,
Tribune Company, 435 North Michigan Avenue,
Suite 600, Chicago. IL 60611. EOE.

~ SITUATIONS WANTED NEWS

74

Let me be the Sports Anchor/Reporter your
competition wishes it had. TV. Radio. Play-by-
Play. 6 1/2 years major market experience. Phil
Lazo 301-89C-4114.

sports network. Phone 360-373-0558. Thanks.

~ PROGRAMMING SERVICES

@

Stunios
National Weather Network

Your own on-air metearologist via satellite, Custom and
localized TV weathercast inserls tor FOX. UPN. WB. Indy
stations and cable stations. Three satellite teeds daily. Your
OWN on-alr meteorologist and greal graphics. Sell these
ngerts and make money. Low cash and barter and very
simple to receive and use. Call Edward St. Pe” at NWN 601-
352-6673 and start today.

International Opportunity sought by successful.
experienced News Director, Station Manager and
General Manager. Distinguished record in start-
ups and turnarounds. Currently employed in
domestic TV, but seeking challenge overseas.
Available Fall 1997. Confidential inquiries to Box
01161.

CABLE

_ HELP WANTED SALES

CABLE ACCOUNT
MANAGER

. GUIDE
Get Inside. TV Guide.”

TV Guide’s rapid growth attracting ncw cable affiliates has created a need for a Cable
Account Manager {New York Office) with strong sales, analytical and interpersonal
skills to support the efforts of the Cable Marketing Sales team. Candidate will work
closely with the National Salcs Account Manager formulating and implementing
strategic opportunities aimed at building the cable subscription business.

Successful candidate will determine stralegics to attract ncw cable affiliations and
develop promotional tic-ins with existing affiliates. Individual must have the
crcalive spark to focus on building our core business of utilizing the resources of
cable affiliates (i.e., customer contact personnel) in the sale ol TV GUIDE.
Candidate will interface closcly with the Subscription Department’s marketing
team. Individual must have hands-on management expericnce and the ability to
motivate and support the sales cllorts of a small ficld stall. Must have a solid
understanding of the cable industry and its challenges and opportunitics.
Candidatc must also be sensitive to the changing structure of cable operations and
how Tv GUIDE might fit into these changes. Job requires minimum 25% travel.

Tv Guide offers a comprehensive compensation and benefits package. including
401 (k). Please submit resume, cover letier, and salary requircments lo:

TV GUIDE Magazine
#4 Radnor Corporate Center
Code #1548CAM
Human Resources Department
Radnor. FPA 19088

An Equal Opportunity Employer

< I-I

Part Time Camera Operator seeking full time |
employment with production company or cable

WANT TO RESPOND TO A BROADCASTING & CABLE BLIND BOX ?

P
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Time Warner Communications the leader in local cable advertising in Southern California is seeking HELP WANTED PRODUCTION
career-minded, dynamic, goal-oriented professionals who possess the drive and dedication to succeed in selling Cable Prevue Metworks, Inc., a division of United
Television Advertising to a variety of clients. Positions currenily available: Video Satellite Group, is accepting applications

for the following career opporlunities; Senior

Editor: Computer Programming Degrze or col-
LOCAL SALES MANGER - ORANGE COUNTY lege background in a related field. Membership in

CANDIDATE MUST: a broadcast-related organization. 12 y2ars expe-
* Assume responsibility and accountability for 9 Account Executives and a nence in post-production editing. Tralning and
multi-million dollar revenue budget. management experience. Experience in multi-

layered graphic production. Excellent ad-
ministrative and communication skills. roficiency
in operating Sony 900 and 9100 editors: Sony
GVG 100 and 8000 switchers: GVG DPM 100

* Increase sales productvity.
* Have 4+ years experience in local sales management from broadcast.

\ Excellent benefits package
cable or print; a bachelor's degree in Business Management or Feelent Bentlls pactag

Hetatng . ‘“;’ "0”; emronment. | | and Sony DME 3000: Sony BVH 3100. A500

. H T Ty e — kills. Pro K ease 10rward your resume Digital Bela, and BVU 950 Tape machines; lype
ave excellent presentation and problem solving skills. Proven trac and salary histery to: Deco and Dubner 20K character generators; and
record of coaching reps to service and develop business. TIME WARNER MXP-390 audio mixers. Senior Prcducer Ad
COMMUNICATIONS Sales/Special Projects: College degrze in art,

ADYERTISING ACCOUNT EXECUTIVE - LOS ANGELES 959 South Coast Drive television, advertising. compuler science or pro-
Two Dositions availabl ; N gramming. 8-10 years production experience for
WO pesitionsiavarlanie Suite 300 an advertising firm, broadcast network or cable
CANDIDATES MUST: Costa Mesa, CA 92626 network. Print experience. Excellent writing.
* Have Bachelor's degree and/or 3+ years equivalent media sales expenence. Fax 714-430-5593 communication and interpersonal skil's. Experi-
+ Be self-motivated and assertve to prospect. cold <all, sernce and sell EOE M/FIDIV ence with multl-layered graphic production. Back-

0 a vast array of clientele ground in promotions. Proficient with MS Excel.

. . ! MS Word and the Internet. Self-starter with the

* Have polished presentation skills T|ME WMNER ability to work well under pressure and deadlines.

Ability to handle confidential and sensitive in-

COMMUNICATIONS formation prqiessionatl){._ Send resume and cover

letter specilying the position for which ycu are app-

| lying to Prevue Networks, Inc., Human Re-

—_—————— | sources, 7140 S. Lewis Avenue, Tulsa, OK

HELP WANTED MANAGEMENT 74136-5422. www.uvsg.com. Equal Opportunity
Employer.

EXECUTIVE DIRECTOR
METRO CABLE MARKETING CO-OP

New York Metropolitan Area

The Metro Co-op seeks an individial] ready 10 assume a high profile position 1o the naion’s =1 niar

ket. We're an active, successtul Co-op looking tor a person 1o help meer the ehanging chatlenges of
our hbusiness, ' OUR AD
This position’s responsibilivies include: COUI D BE

e Develop strategic marketing plans and implement subsequent tacties. ,
® Manage a mualti-milhion dollar budget HERE.
» Manage work of associated adverrising agencices.

* Funcrion as liaison between member cable operators ind program supplicrs.

To place an ad in Broadcasting & Cable’s
The righr candidare will have strong negotiating, analytical and oraljwritten presentation skills and

can balance the needs of nulviple “*hosses™. The right candidite will also need knowledge of market Classm.ed section, cafl
rescarch, media buying, and advertising production. Antoinette Fasulo

TEL: 212-337-7073
If you have a least 5 years of management experience in marketing and/or adverrising, as well as a
Bachelor’s or higher degrec in Marketing on relared field, please send your resume in contidence 1ox FAX: 212-206-8327

Executive Director Search
c/o Jay Kirschner, President MCMC
TCIl of Northern New Jersey '

or Sandra Frey

40 Potash Road ! TEL: 212-337-6941
Oakland, NJ 07436 FAX: 212-337-6957
or fax to 201-405-0490
No phone calls, please AFASULO@B&C.CAHNERS.COM

‘ S.FREY@B&C.CAHNERS.COM

Send resume/tape to: Box------, 245 West 17th 5t., NY, NY 10011

[ - |
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"HELP WANTED TRAFFIC

vital Traffic Department.

with salary requirements to:

Commercial Copy Coordinator

i Lifetime Television, the highly regarded cabie network, has an immediate opaning in our busy,

Reporting to the Traffic Manager, the candidate will be responsible for scheduling commercial
copy onto the log, obtaining traffic instructions from advertising agencies and maintenance of
commercial Inventory. Ability 1o meet daily deadlines and function under pressure is essential.
i Position requires 2-3 years experience in cable or broadcast environment, attention to detail
it and excellent verbab/written communication skills. Knowledge of Traffic systems and
expenence in Windows environment essential.

Lifetime offers a competitive salary and excellent benefits package. Please submit resume

'I;IFETIME TELEVISION L ® . ™
R De t
Humar Sesourcas Deparmen ifetime
NY, NY 10019 4
ot Television for Women
ALLIED FIELDS
_ EMPLOYMENT SERVICES WANTED TO BUY EQUIPMENT

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

BROADCAST & CABLE TELEVISION, DISTRIBUTORS,
MOTION PICTURE, POST PRODUCTION & MORE

Entry 1o senior level jobs nationwide in ALL fields |
{news, sales, produclion, management, etc.).

Published biweekly. For subscription information;
(800) 335-4335 4
in CA, (818) 901-6330.

EntertainmentEmploymentJournal™

RTND A

(900) 40-RTNDA
RTNDA Job Line

Updated daily 85 cents per minute. To place
a free listing call: (202)659-6510, fax: (202)
223-4007; e-mail’ rinda(@rtnda.org; mail to:
RTNDA, 1000 Connecticut Ave., NW, Suite
615, Washington, DC 20036-5302

Just For Starters: Entry-level jobs and “hands-
on” internships in TV and radio news. National
listings. For a sample lead sheet call: 800-680-
7513.

Free Entry Level TV News/Sports Reporter
Leads and More. Call 760-788-4725 24 hours/7
days a week.

FINANCIAL SERVICES

Loans By Phone: Leasefinance new or used
broadcasting equipment. Flexible payment plans.
Flexible credit criteria. Call Jeff Wetter at Flex
Lease, Inc. 800-699-FLEX.

_ EDUCATIONAL SERVICES

On-camera coaching: Sharpen TV reporing
and anchoring/teleprompter skills. Produce quali-
ty demo tapes. Resumes. Critiquing. Private
lessons with former ABC News correspondent.
914-937-1719. Julie Eckhert. ESP.

Used videotape: Cash for 3/4" SP, M2-90's,
Betacam SP's. Call Carpel Video 301-694-3500.

| need all television studio production equip-
ment. Also television remote vehicle fully
equipped. Call Gary Acker 817-430-3548.

_ WANTED TO BUY MEMORABILIA

Wanted - Broadcast Memorabilia. Private Col-
lector seeks broadcast memorabilia, such as car-
bon microphones, antique radios and television
sets, and classic photographs. Please respond
with details and photos to the Oifice of The
Chairman, PO Box 22558, Tampa. FL 33622-
2558.

COLLECTION AGENCY

FOR SALE EQUIPMENT

R kR o R R R e T R e

STOCK
ANSWERS.

For video duplication, demos,
audition reels, work tapes, our
recycled tapes are technically
up to any task and downright
bargains. All formats, fully guar-

anteed. To order call:
(800)2384300 CARPEL
ERASS

Lowest prices on videotape! Since 1979 we
have been beating the high cost of videotape.
Call Carpel for a catalog. 800-238-4300.

AM and FM transmitters, used, excellent condi-
tion, tuned and tested your frequency. Guaran-
teed. Financing available. Transcom. 800-441-
8454, 215-884-0888. Fax 215-884-0738.

FOR SALE STATIONS

FLORIDA
FM C2 50kw South Florida Resort Market $1.3M
AM/FM Near Gainesville/Ocala
AM/FM N.FL with great up-side .. .. .. .. $395K
AM Jacksonville with cash flow

HADDEN & ASSOC.

PH 407-365-7832 FAX 407-366-8801

MEDIA COLLECTION

DREAM TEAM

CCR

Attorney (former broadcast/cable ad
sales manager NBC-TV, Katz, Petry, Lifetime)
and staff handle the USA's top media firm's
collection accounts offering:

1. Unequalled knowledge of media business.

2. Ten years of unequalled/documentable
recovery rates.

3. Customized reporting.

4. Competitive contingent fee schedule.

. References available.

Call/Write:

CCR
George Stella
1025 0ld Country Road
Suite 3035
Westbury, NY 11590
Tel: (516) 997-2000/(212) 766-0851
Fax: (516) 997-2071
E-Mail: CCRCollect@AOL.com

or
ALLIED

FIELDS
ADVERTISERS!
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BANKRUPTCY NOTICE

WILLIAM H. KIEKHOFER, H! (State Bar No. 94022)
KATHERINE M. WEINDLER (State Bar No. 1588R9)
KELLEY DRYE & WARREN LLP

515 South Flower Street. 1 1th Floor

Los Angeles, California 90071

Telephone: (213) 689-1300

Attomey for John W. Hyde. Chapter | 1,
Trustee of Riklis Broadcasting Corporation.
aka KADY-TV, aka Pacific Rim Video, and
consolidated Entities HBC Holdings. Inc.
and KADE Broadcasting, Inc.

UNITED STATES BANKRUPTCY COURT
CENTRAL DISTRICT OF CALIFORNIA

Inre: Case No. ND96-1 1086-RR
Chapter ||
RIKLIS BROADCASTING
CORPORATION, aka KADY-TV. aka NOTICE BY PUBLICATION OF LAST
PACIFIC RIM VIDEQ, [3AY TO FILE PROOFS OF CLAIMS OR
INTERESTS
Debtor. BAR DATE: AUGUST 15, 1997

|No Hearing Required|
TO ALL CREDITORS, THE UNITED STATES TRUSTEE AND OTHER PARTIES IN INTEREST:

PLEASE TAKE NOTICE that the United States Bankruptcy Court for the Central District of California, on or ahout June 9, 1997, entered an Order setting
a bar date for filing of proofs of claims or interests in this Chapter 11 case. The Order provides that:

1. Except as provided in Paragraphs 4, 6 and 7 below, any person or entity. including without limitation. individuals. partnerships. corporations, estates.
trusts and governmental unites, who asserts a claim against Riklis Broadcasting Corporation, aka KADY-TV, aka Pacific Rim Video, HBC Holdings. Inc. or KADE
Broadcasting. Inc. (the "Consolidated Debtor™). or an interest in the Consolidated Debtor which arose or is deemed to have arsen prior to July B, 1996 must file a proof
of claim or interest on or before August 15, 1997 (the "Bar Date™) if that person or entity wishes to vote on a plan of reorganization. share in any distribution in this
case of retain any interest in the Consolidated Debtor. This Bar Date applies whether such claim or interest arose prior to March 22, 1996, or whether such claim or
interest arose or is deemed to have arisen from and after March 22, 1996 until July 8, 1996 (*Gap Period Claim™).

2. As used herein, “claim™ means (a) the right to payment, whether or not such right is reduced to judgment, liquidated. unliquidated. fixed. contingent.
matured. unmatured. disputed. undisputed. legal. equitable. secured or unsecured. or (b} the right to an equitable remedy for breach of performance if such breach gives
rise to a right to payment. whether or not such right to an equitable remedy is reduced to judgment. fixed. contingent. matured. unmatured. disputed. undisputed,
secured or unsecured. against any one or more of Riklis Broadcasting Corporation, aka KADY-TV. aka Pacific Rim Video. HBC Holdings. Inc. or KADE
Broadcasting, [nc. As used herein, “interest”™ means a share in the Consolidated Debtor whether or not transferable or denominated “stock”. or similar security.

3. ALL PROOFS OF CLAIMS OR INTERESTS MUST BE FILED WITH THE CLERK OF THE COURT. BY MAILING OR DELIVERING THE
PROOF OF CLAIM OR INTEREST TO THE CLERK OF THE COURT. UNITED STATES BANKRUPTCY COURT. CENTRAL DISTRICT OF CALIFORNIA.
222 EAST CARRILLO STREET. SUITE 107, SANTA BARBARA, CALIFORN!A 93101, PROOFS OF CLAIMS OR INTERESTS WILL BE DEEMED FILED
WHEN ACTUALLY RECEIVED.

4. Any person or entity who asserts a claim against the Consolidated Debtor arising out of (i) the rejection of an executory contract by John W. Hyde.
Chapter 11 Trustee (the “Trustee™) of the Consolidated Debtor, (ii) avoidable transfer, or (iii) the incurrence of certain taxes, as described in Bankruptcy Code Sections
502(g). 502(h) or S02(i). respectively. and wishes to have a claim allowed in this case, must file proof of such claim with the Clerk of the Court (i) within 30 days after
the entry of an order approving rejection of the executory contract or unexpired lease. (i) within 30 days of the date that the executory contract or unexpired lease is
deemed rejected, (iii) within 30 days after notice of entry of an arder or judgment avoiding a transfer, (iv) within 30 days after the relevant tax claim arises. or (v)
August 15, 1997, whichever is later.

5. Holders of outstanding shares of common stock of the Consolidated Debtor must file a proof of interest arising from their ownership of such shares.
Shareholders of the Consolidated Debtor who wish to assert a claim that is not based solely upon ownership of the consoli lated Debtor's stock must file a proof of
claim on or before the Bar Date.

6. No person or entity need file a proof of claim or interest if (i) such claim has been scheduled by the Trustee as liguidated. undisputed. or non -contingent
on the Consolidated Debtor’s Amended Schedules filed with the Court on April 21, 1997, and (ii) such person or entity agrees with the classification and amount set
forth therein. However, any creditor or equity interest holder who wishes to rely on the Consolidated Debtor's Schedules has the responsibility for deteninining that
such creditor is accurately listed. [f it is necessary for the Trustee to amend the Schedules to more accurately reflect known claims against the estate, appropriate notice
thereof will be given to such creditors whose status andfor claim has been revised. who will in such event be afforded an additional 25-day period following such notice
to file a proof of claim or interest. if necessary.

7. You may use the attached proof of claim form or any other form conforming substantially to Official Bankruptcy Form 10, Any proof of claim or
interest previously filed with the Clerk of the Bankruptcy Court prior to the receipt of this notice shall be deemed to be and shall be treated as properly filed proof of
claim subject to the right of the Trustee. or any party in interest. to object to the allowance thereof. NO ADDITIONAL PROGF OF CLAIM IS REQUIRED.

8. A CLAIM OR INTEREST THAT IS NOT SCHEDULED OR THAT IS SCHEDULED AS DISPUTED. CONTINGENT. UNLIQUIDATED OR
UNKNOWN AND IS NOT FILED BY AUGUST 15, 1997, MAY BE FOREVER BARRED FROM PARTICIPATING IN THIS BANKRUPTCY CASE. FROM
VOTING WITH RESPECT TO ANY PLAN OR REORGANIZATION FILED IN THIS CHAPTER 11 CASE. FROM RECEIVING ANY DISTRIBUTION UNDER
ANY PLAN OR REORGANIZATION OR FROM RETAINING ANY INTEREST IN THE CONSOLIDATED DEBTOR: NEVERTHELESS. THE HOLDER OF
SUCH UNFILED CLAIM OR INTEREST SHALL BE BOUND BY THE TERMS OF ANY PLAN OF REORGANIZATION CONFIRMED BY THE COURT.

9. THIS NOTICE DOES NOT APPLY TO THE FILING OF REQUESTS FOR PAYMENT OF ADMINISTRAT!VE EXPENSES (L.LE. CERTAIN
CLAIMS ARISING AFTER JULY 8, 1996) UNDER BANKRUPTCY CODE SECTION 503. NO DEADLINE FOR FILING REQUESTS FOR PAYMENT OF
ADMINISTRATIVE EXPENSES HAS BEEN SET BY THE COURT.

DATED: Junc 9. 1997 WILLIAM H. KIEKHOFER, Il
KATHERINE M. WINDLER
KELLEY DRYE & WARREN LLP

By: William H. Kiekhofer. 111
Attorneys for John W. Hyde, Chapter 11
Trustee for Riklis Broadcasting Corporation,
aka KADY-TV., aka Pacific Rim video, and
Consolidated Entities HBC Holdings. Inc.
and KADE Broadcasting. Inc.
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Eorthe Record

http: /www.broadcastingcable.com

*Far the Record" compiles applications filed
with and actions taken by the FCC. Applica-
tions and actions are listed by state; the date
the application was filed or the action was
taken, when availabte, appears in italic.
Ahhrcvl;ﬂl—uus AOL :i\\iglllllvll-l 11; heewse: :;nl.
antenna: ch. ~channels CI* - canstruction peinmi:
DL —dchtor i possessian: ERP—efTective radiated
poweri ki kalodrertzs hm- Kilonrters: kw —kilowatts:
m.-—meters: mhe-——megahertes ome-—nnles: FL s
mtler focation: TOE nanster of conttal: w o waits,
One meten cguals 328 leet.

OWNERSHIP CHANGES

Filed

Clinton and Mattoon, . (BTCH-970527GL,
O, N, M)—Invoituntary TOC of wHOW-AM-FM
and wLBH-aM-FM) (respectively) from estate of
J.R. Livesay to James R. Livesay |l and Shirley
L. Herrington. June 5

'NEW STATIONS

Filed

Dermott, AR (970520MH)—Delta Radio inc.
for FM at 105.7 mhz. June 5

Jonesboro, Ark. (970604dMA)—American
Family Assaciation for FM at 90.5 mhz. June
10

Huron, Calif. (970522ME)—Paint Broadcast-
ing Co. for FM at 98.3 mhz. June 5

Huron, Calif. (970522MF)}—Your On Broad-

casting for FM at 88.3 mhz. June 5

Lemoore, Calif. (970602MC)—Lemoore |

Union High School District for FM at 88.5 mhz.
June 10

Ridgecrest, Calif. (BPED-970523MJ)—Living
Proot inc. (Daniel McCleneghan. president,
PO Box 637. Bishop. Calit. 935t5) for non-
commercial FM at 9t1.9 mhz, 7.5 kw. ant. 379
m.. on El Paso Peak 4 km E of I-395 and 16
km. SSW of Ridgecrest. June 10

Geneseo, Ill. (970522MD)}—American Family
Associaton tor educational FM at 88.1 mhz.
June 5

| Rathdrum, Idaho (BPH-970530MA)—

American Family Association (PO Drawer
3206, 107 Parkgate. Tupelo. Miss. 38803)
for noncommercial FM at 90.3 mhz, .9 kw.
ant. 3t1 m., Green Mtn. Rd., Newman Lake,
Wash. May 30

Goshen, Ind. (970521MD)—Pensacala Chris-
tian College Inc. for FM at 89.9 mhz. June 5
Somerset, Ky. (970528ME)—Somerset Edu-
cational Broadcasting Foundation for FM at
90.5 mhz. June 10

Alexandria and Ball, La. (970528MH, F)—
Mark Jones for FMs at 106.9 and 105.5 mhz.
respectively. June 12

Alexandria, La. (970523MA}—GMA Broad-
casting Carp. for FM at 106.9 mhz. June 5

Alexandria, La. (970528MI)—Champion of
Alexandria Inc. for FM at 106.9 mhz. June 12

Alexandria, La. {(970529MH)—Cary D. Camp
tor FM at 106.9 mhz. June 10

Alexandria, La. (970529M1)—KCJ Partners
Inc. for FM at 106.9 mhz. June 10
Alexandria, La. (970529MK)—Rice Capital
Broadcasting Co. Inc. for FM at t106.9 mhz.
June 11

Alexandria and Ball, La. (970529MG. E}—
George S. Flinn Jr. for FMs at (respectively)
106.9 mhz and t105.5 mhz. June 10

Ball, La. (970529MF)—Ball Broadcasting Co.
for FM at 105.5 mhz. June 10

Ball, La. (970529MJ)—Shelley R. Cavaness
tor FM at 105.5 mhz. June 10

DeRidder and Norco, La. (BPED-370604MB,
970528MD)—American Family Association for
noncommercial FMs at (respectively) 9t.t
mhz. .25 kw, ant. 88 m., 1787 Eric Green Rd,,
and 91.1 mhz, .15 kw, ant. 200 m., 1.75mi. S
on Hwy 628, Montz, La. June 10

Rogers Heights, Mich. (970603MA)—Great
Lakes Broadcast Academy Inc. for FM at 88.1
mhz. June 10

Dixon, Mo. (970527MC)—American Broad-
cast Financial Carp. for FM at 92.1 mhz.
June 12

McCook, Neb. {970523MB)—McCook Media
Association for FM at 88.5 mhz. June 5

Ely, Nev. (961223MA}—L. Topaz Enterprises
Inc. for FM at 96.7 mhz. June 12

-—Compiled by Elizabeth Rathbun

Changing Hands

Continued from page 33

Faith). Note: Earlier deal for $2.5 mil-
lion from Flinn Broadcasting Corp.
didn’t close {(B&C, Oct. 28, 1996).
Facilities: 102.3 mhz, 3 kw, ant. 299 ft.
Format: Gospel

Broker: Bergner & Co.

KMZX(FM] Lonoke/Little Rock, Ark.
Price: $1.3 million

Buyer: Arkansas Media LLC, Little
Rock (Larry E. Morton, president/
30% owner); has TBA with KDRE-FM
Little Rock

Seller: Willis Broadcasting Corp., Nor-
folk, Va. (L.E. Willis Sr., president/
owner); owns KLRG{aM) North Little
Rock, Ark. Willis and L.E. Willis own/
are buying eight FMs and 18 AMs.
Facilities: 106.3 mhz, 2.5 kw, ant.
354 ft.

Format: Christian

WSTG(FM) Hampton, N.H.

Price: $1 million

Buyer: Fuller-Jeffrey Broadcasting

Cos. Inc., Portland, Me. (Robert F.
Fuller, president/50.003% ownery);
owns wrKQ(FM) Berlin, wokQ{Fm)

| Dover and wHom{FM} Mount Wash-

ington, N.H., and wJsa(FM) and
waLM(FM) Portland, weyy(FM) Bidde-
ford/Partland, wxse-fFm Kittery/Port-
land, weyi(Fm) Lewiston/Portland and
wJAE{aMm) Westbrook, all Me.

Seller: ADD Radic Group Inc., East
Greenwich, R.l. (Peter J. Arpen,
principal)

Facilities: 102.1 mhz, 3 kw, ant. 328 ft.
Format: Contemparary pop

Broker: Media Services Group Inc.

RADIO: AM

KIDR(AM) Phoenix; KPLS{AM) Orange/
Los Angeles, Calif.; KKYD(AM) Denver;
WAUR{AM) Aurora/Chicago, lil.; WCAR
{AM) Livonia/Detroit, Mich.; KYCR[AM)
and WWTC{AM) Minneapolis/St. Paul;
WIDM{AM)] Hlizabeth, NJ./New York;
HMUS(AM) Mushogee/Tulsa, Okla.;
WPWA{AM) Chester/Philadelphia, Pa.;
KAHZ(AM) Dallas/Fort Worth and
KTEK({AM) Alvin‘Houston, Tex., and
WZER(AM) Jackson/Milwaukee, Wis.
Price: $72.5 miillion (“In Brief,” June 9)
Buyer: Global Broadcasting Co., New
York {Greg Deieso, president)

Seller: Children’s Broadcasting Corp.,
Minneapolis (Christopher T. Dahl,
president/9.4% owner). Dahi owns

www.americanradiohistorv.com

55% of Community Airwaves Corp.,
which owns/is buying six FMs and
three AMs.

Facilities: KIDR: 740 khz, 1 kw day, 292
w night; kpLs: 830 khz, 2.3 kw day, 1
kw night; kkyD: 1340 khz, 1 kw; waAuR:
930 khz, 2.5 kw day, 2.2 kw night;
wcar: 1090 khz, 250 w day, 500 w
night; kycr: 1570 khz, 2.5 kw day, 237
w night; wwrc: 1280 khz, 5 kw; wJomMm:
1660 khz, 1 kw day; kmus: 1380 khz, 1
kw day, 500 w night; wpwa: 1590 khz,
3.2 kw day, 1 kw night; kaHz: 1360
khz, 5 kw day, 1 kw night; kTEK: 1110
khz, 2.5 kw; wzeR: 540 khz, 400 w
Formats: All children’s except KYCR:
contemporary Christian; kmus: dark;
KTEK, WZER: Christian

Broker: Star Media Group Inc.

WMRB{AM) Columbia, Tenn.
Price: $50,000
Buyer: Ogilvie Family Ministries Inc.,
Columbia (Trent Ogilvie, president);
no other broadcast interests
Seller: B&B Broadcasting, Mt. Pleas-
ant, Tenn. (Michael J. Bridges, prin-
cipal)
Facilities: 910 khz, 500 w day, 88 w
night
Format: Gospel

—Compiled by Elizabeth A. Rathbun
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PROFESSIONAL CARDS

| du Treit, Lundin & Rackiey, Inc. |
—_— Awbudany ol AL Hng PA
240 North Washington Bivd.
Suite 700
Sarasota, Flonda M4236 i
(941) 366-2611 F
— MEMBER AFC(E sa—

Technical Broadcast
Consultants, Inc.

Transmission Specisilsts
TV (NTSC & DTVY STL Microwave / FM
P.O. Box 87262 - Raleigh, NC 27624

Tel/Fax (919) 846-2976
eo-mall: thc @vnet.net

1
i

==CARLT. JONES= LOHNES AND CULVER COHEN, DIPPELL AND
CORPORATION CONSULTING RADIO ENGINEERS EVERIST, P.C.
CONSULTING ENGINEERS 8308 Cherry Lane CONSULTING ENGINEERS
7901 YARNWOOD COURT L RADICOT0 T 830 .
301) 776.4488 1300 “L" STREET, N.W. SATE 1100
smmm(m%;t;s\gngﬁu ms3 mon WASHWGTON, D.C. 20006
MEMERE APCCR Sence Judd Member AFCCE 202 ’?{;2::'

HAMMETT & EDIS()N INC.
CONSULTING ENGINEERS

Box 2800068
San Francisco, California 94128

H 707/996-5200
202/396-5200

e-mall engréth-¢ com

CARL E. SMITH
CONSULTING ENGINEERS
AM M Ty | ogineenng Consgtants
Compriete Tower gkl Hgging Services

Seryring the Broadenat Indusin
o weer 50 ) ones”

Box 807 Bath Ohw 44210
(216) 659-4440

Denny & Assaciates, rc
Consulting Engineers

>

pH 202 452 5630
m 202 452 5620
M info@deny.com

DEMMY

Member AFCCE

E. Harold Munn, Jr.,
& Associates, Inc.
Broadcas! Engineerng Consuliants
Box 220
Coldwater, Michigan 49038
Phone: 517—278-729

Mullaney Engineering, Inc.
Consukting Telecommunications Engineers
9049 Shady Grove Court
Gaithersburg, MD 20877
301.921.0115

Member AFCCE

HATFIELD & DAWSON

CONSULTING ENGINEERS
9500 GrEtNwonik Avi. N.

SEAREE, WASHINGTON 98103
(2060 THVYIST Facamide (2061 769 9N
MEMBUR AHCCEH

F.W. HANNEL & ASSOCIATES
Registered Profesvional § ngineery
911 Edward Suect
Henny. Nhinos 61537

13041 364 W03
Fax (3091 164-3775

{ OMMUNICATIONS TECHNOLOGIES INC.
BROADCAST ENGOVERRING COMSUALTANTS

Clarence M. Brverage
Laura M Mizrahi

PO. Box #1130, Markon, NI 08053
(609) 985-0077 » FAX: (609) 985-8124

JOHN F X BROWNE 8 ASSOCIATES

BLOOMFIELD MILLS | Broagcast -
810-642-6226

WASHINGTON
202-293-2020

Cabie
s Wireless «

Member AFCCE |

Cavell, Mertz & Perryman, Inc.
Engineering, Technology
& Management Solutions

10300 Eaton Place, Suite 200
Fairfax, VA 22030
(703) 591-0110 (202) 3320110
FAX (703) 591-0115

NEW!
6 Week Rate
$115.00/week

RATES

13 weeks - $100/week
26 weeks -
52 weeks -

$85/week
$70/week

R Radio/Tv Englneerlng
Company

- “Serving Bresacssiery aver 35 Years®
1,

CONSUITLRI2LS worvoos | pwerion Pres
1416 Holhster Lone LOS Osos Ca 93402
Ph (805) §28-1996

& Fee 1805} 5?8 1982

s RF & Structural studies to include
DTV on existing towers

* Factory authorized DIELECTRIC

| Please contact Jim Tiner or Bob Piano
| (954] 771-7095

AND SERVICES

Religion News Service
Daily, weekly wire service
Electronic photo service
Used by NBC, ABC, NPR
and major newspapers.
Call 1-800-767-6781

dataworld®

The Global Information Source™
for the Cormmmunications Industry
25 Years of Service
300-368-5734 FAX: 301-656-5341
o-mail: infaiddslanorid com

® DATAXPERT™ software
® Cuslom mappmg

® Current yesr demographics
® 5 year projections

® Broadcast dstabases
WWW: hitp- //dsdzworhd. com

East Coast Video Systems
consultants + engineers - systers inlegrators,
3 Mars Court
Boonton, NJ 07005
201.402.0104
Fax: 201.402.0208

WWW. 8CVS.COM on line

shoolbred Engineers, Inc.

o rurd Consaltan .

Towers and Antenna Strucrures
Robert A. Shoolbred. PE.

1048 Morrison Drive
Charleston, $C 25403 « (803) 577-4881

@ &Hu*-:.n-: K& In<.

RF DESIGN & INSTALLATION SPECIALISTS

LARCAN / LARCAN - TTC TRANSMITTERS
RFS ANTENNAS COMBINERS. XMISSION LINES
LEBLANC TOWER SYSTEMS
650 South Taylor Avenue. Lowsville, CO 8027

TEL:303-665-8000  FAX:303-673-9900 |

TOWER NETWORK
2SR Y. Dallas
NE (817) 561-9992
T
Ak (770) 386-2991
Serving You Fort Lauderdale
Since 1969 {954) 771-7180

P.0. BOX 120 POOLE, KY 434440120
PHONE (S82) 5330000 FAX (381) 5330044
M NOUR EMERGENCY SERVICE AVALASLE

/ﬁ “Phene 916-383- 1177 |
raddEmRA Fix tesnn

Uﬂlﬂ i

Wh ; ANTENNAS: RF SYSTEMS
*Antennas UHFVHF/FM “Ripid line
“Combiners FM & UHF “Waveguide

COMPLETE SYSTEM SOLUTIONS
-miail pmpro@ns.net hitp./iwww Jarnpro.gmlﬂ

YOUR CARD HERE
Call:
(202) 659-2340

V& |

RF Sysiems. log

* Remote Comero Systems

= Tronsmittes and Studio Instaliation

« Miciowave and Satelite
Engnessing and instaliation

24A Worrld's Farr Drive
Sewnerset, NI DBS7 3

HIB-hi-F144

KLINE

DIVISION OF KLINE ON & STEEL 0.INC
Towers. Antenna Structures
Engincening & Installauon
P O Box 1013
Columbsa. SC 292C2

Tel: 803-251-8000 Fax: 803-251-8099
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Through June 12-17—20th Montreux interna-
tional Television Symposium and Technical Exhi-
bition, Montreux Palace, Montreux, Switzerland.
Contact: +44 21 963 32 20.

June 18-17-—-1997 Forum on Cable/Telco Video
Franchising, presented by Strategic Research
institute. Georgetown University Conference Cen-
ter, Washington. Contact: (800) 599-49850.

June 17—Cable & Telecommunications Human
Resources Associalion interactive training work-
shop. Discovery Communications Bldg., Bethesda,
Md. Conlact: Kim Ota, (562) 404-6208.

June 17-19—Taipei Satellite & Cable '97, conter-
ence and exhibition presented by Cable & Satellite
Magazine. Taipei International Convention Center,
Taipei, Taiwan. Contact: +886-2-778-2442.

June 18-21-—Native American Journalists Asso-
ciation 13th annual conference. Minneapolis Regal
Hotel, Minneapolis. Contact: (612) 874-8833.
June 19— Federal Communications Bar Assocl-
ation luncheon featuring FCC Commissioner
Rachelle Chong. Capital Hilton Hotel, Washing-
ton. Contact: Paula Friedman, (202) 736-8640.
June 19-20—Marketing and Revenue Manage-
ment Conference for Television Stations, co-spon-
sored by the National Association of Broadcasters
and Maxagrid International. Omni Dallas Hotel
Park West, Dallas. Contact: (800) 738-7231.
June 19-21—Talk Radio '97, educational con-
ference, convention and exhibition presented by
The National Association of Radio Talk Show
Hosts. Century Plaza Hotel & Towers, Los Ange-
les. Contact: (617) 437-9757.

June 20-22—"Civic Journalism: Doing It Daily,”
workshop sponsored by the Radio and Television
News Directors Foundation and the Pew Center
for Civic Journalism. Tiburon Lodge & Conference
Center, San Francisco. Contact: Melissa Monk,
(202) 331-3200.

June 21-24—Public Broadcasting Setvice annu-
al meeting. Windham Anatole Hotel, Dallas. Con-
lact: (703) 739-5001.

June 22-26—UTC Telecom "97, annual
telecommunications conference and exhibition
presented by UTC. Oregon Convention Center,
Portland, Ore. Contact: (503) £55-1222.

June 23-24—"Introduction to Telephony,” regional
training seminar presented by the Society of Cable
Television Engineers. Clarion Hotel. Chatianooga.
Contact: Ralph Haimowitz, (€10) 363-6888.

June 23-25—Wireless Cabla Association 10th
annual convention and exposition. Anaheim Con-
vention Center/Anaheim Marriott Hotel, Anaheim,
Calit. Contact: (202) 452-7823.

June 25-27—"Technology for Technicians I1,”
regional training seminar presented by the Soci-
ety of Cable Television Engineers. Clarion Hotel,
Chattanooga. Contact: Ralph Haimowitz, (610)
363-6888.

June 28-July 1—Cabletelevision Advertising
Bureau local cable sales management confer-
ence. Hyatt Regency Chicago. Contact: Nancy
Lagos, (212) 508-1229.

June 29-July 1—New York Slate Broadcasters
Association 36th annual execultive conference.
Sagamore Resort, Lake George, N.Y. Contact:
Mary Anne Jacon, (518) 456-8888.

June 29-July 2—Cable Telecommunications
Association of Maryland, Delaware and the District
of Columbia annual conference. Sagamore
Reson, Lake George, N.Y. Contact: Mary Anne
Jacon, (518) 456-8888.

July 1—New York State Broadcasters Assocla-
tion 36th annual executive conference. Sagamore
Resont Hotel, Bolton Landing, N.Y. Contact: {518)
456-8888.

July 1-4—Society of Motion Picture and Televi-
sion Engineers Australia North Section SMPTE

DE] (501010,

'97 conference and exhibition. Exhibition Centre at
Darling Harbour, Sydney, Australia. Contact: +61
29977 0888.

July 9—The Caucus for Producers, Writers &
Directors general membership meeting. Jimmy's
Restaurant, Beverly Hills, Calif. Contact: David
Levy, (818) 843-7572.

July 9-12—Alilance for Community Medla 20th
annual International Conference and Trade Show.
Milwaukee Hilton, Milwaukee. Contact: (202) 393-
2650.

July 9-13—10th annual Infernational Teleproduc-
tion Society forum and exhibition. Beverly Hilton
Hotel, Beverly Hills, Calit. Contact: (212) 629-3266.
July 11-18—National Association of Broadcas!-
ers management development seminar for radio
broadcasters. University of Notre Dame, South
Bend, Ind. Contact: B.J. Corriveau, (202) 775-3510.
July 12-18— National Association of Broadcast-
ers management development seminar for televi-
sion executives. Northwestem University, Evanston,
Ill. Contact: John Porter, (202} 429-2559.

July 14-18—"Optimizing the Functionality and
Cost of Set-Top Box,” conference presented by
Intstitule for international Research. Hyatt
Regency, San Francisco. Contact: (800) 999-3123.
July 18-17—Wisconsin Broadcasters Associa-
tion 46th annual summer convention. The Abbey
Resort, Lake Geneva, Wis. Contact: Michelle
Lukens, (608} 255-2600.

July 18-20—National Association of Black Jour-
nalists annual conference. Hyatt Regency Chicago.
Chicago. Contact: Veronique Dos, (301) 405-8500.
July 18-19—Christian radio news directors con-
ference, co-sponscred by wcor-ru Cedarville, Ohio,
and SCRIBE Media. Cedarville College, Cedarville,
Ohio. Contact: Chad Bresson, (513) 766-5595.
July 20-23—CTAM 1997 National Marketing
Conference. Marriott Orlando World Center, Orlan-
do, Fla. Contact: (703) 549-4200.

July 23—"Howard Beale—Mad'r Than Hell,”
Hollywood Radic & Television Society news-
maker luncheon and panel discussion; Brandon
Tantikoff, moderator. Beverly Hilton Hotel, Beverly
Hiils, Calif. Contact: (818) 789-1182.

July 24-25—Southwes! National Religious
Broadcasters convention. Dallas/Font Worth Mar-
riott, Dallas. Contact: (405) 789-1140.

July 25-27—Michigan Association of Broad-
casters annual meeting and management retreat.
Shanty Creek Resort, Bellaire, Mich. Contact:
Emily Horvath, (800) 968-7622.

July 26-28—California Broadcasters Associa-
tion 50th annual convention. Doubletree Hotel,
Monterey, Calif. Contact: (916) 444-2237.

July 27-30—Summit ‘97, 12th annual /nterac-
tive Services Association conference and expo.
Sheraton Washington Hotel, Washington. Con-
tact: (847) 384-7756.

July 29— Nalional Asscciation of Broadcaslers
Service to Children's Television Awards. Cannon
House Office Bldg., Washington. Contact: Victoria
Cullen, (202) 429-5368.

July 30—~Nationa! Asscciation of Broadcaslers
Service to Children’s Television Symposium. Park
Hyatt Hotel, Washington. Contact: Victoria Cuilen,
(202) 429-5368.

July 30-Aug. 2—Association for Educalion in
Journalism & Mass Communication/Association
of Schools of Journalism & Mass Communication
80Cth annual convention. Hyatt Regency Chicago,
Chicago. Contact: (803) 777-2005.

Aug. 1-3—40th annual Pennsylvania Cable and
Telecommunications Association convention. Her-
shey lodge and Convention Center, Hershey, Pa.
Contact: Beth Boyer, (717) 234-2190.

Aug. 3-5—North Carolina Cable Telecommunica-
tions Association/South Carolina Cable Associa-
tion annual convention. Grove Park Inn, Asheville,
N.C. Contact: (319) 834-7113.

Aug. 3-8—Deadline for entries to the 40th New

York Festivals International TV Programming &
Promotion Awards competition. Contact: (314)
238-4481.

Aug. 11-13—National Cable Television Cooper-
ative 13th annual members’ meeting. Vail Cas-
cade Hotel and Club, Vail, Colo. Contact: Caprice
Caster, (913) 599-5900.

Aug. 14-186—Nebraska Broadcasters Associa-
tion 64th annual convention. Marriott Hotel,
Omaha. Contact: Dick Palmquist, (402) 333-3034.
Aug. 14-16—West Virginia Broadcasters Asso-
ciation 51st annual Greenbrier Meeting. Greenbri-
er Resort, White Sulphur Springs, W.Va. Contact:
(304) 744-2143.

Aug. 19-21—Second annual Andina Link, Ande-
an-region pay-TV conference presented by Link
Events/Globex. Cartagena Convention Center,
Cantagena, Columbia. Contact: 57 95 660 1089.
Aug. 251996 Community Service and Public
Service Announcement Emmy Awards, presented
by the National Academy of Television Arts and
Sciences. Marriott Marquis Hotel, New York City.
Contact: Trudy Wilson, (212) 586-8424.

Aug. 27-29—3rd annual Pan-Asia VSAT Satel-
lite Communications Conference, presented by
Centre for AsiaTelecomms. Sheraton Towers, Sin-
gapore. Contact: (65) 737 6888.

Aug. 28-31—National Lesbian and Gay Journal-
ists Association 6th annual convention. Sheraton
Towers Chicago, Chicago. Contact: Mike Freder-
ickson, (202) 588-9888.

Sept. 3-5—Telco-Cable IX, ninth annual confer-
ence on telco-cable opportunities in residential
video and telecommunications markets, presented
by Telecommunications Reports International Inc.
J.W. Marriott Hotel, Washington. Contact: (800)
822-6338.

Sept. 9—"0OSHA/Safety,” regional training semi-
nar presented by the Society of Cable Television
Engineers. Ramada Hotel, Albuquerque. Contact:
Ralph Haimowitz, (610) 363-6888.

Sept. 10-12—"Technology for Technicians I,”
regional training seminar presented by the Soci-
ety of Cable Television Engineers. Ramada Hotel,
Albuguerque. Contact; Ralph Haimowitz, (610)
363-6888.

Sept. 12-16—1997 International Broadcasting
Convention. Amsterdam, Holland. Contact: 011 44
171 240 3839.

Sept. 17:-20—National Association of Broad-
casters Radio Show. New Orleans Convention
Center, New Orleans. Contact: (202) 429-5419.
Sept. 17-20—Radio-Television News Directars
Association international conference and exhibi-
tion. New Orleans Convention Center, New Or-
leans. Contact: Rick Osmanski, (202) 467-5200.
Sept. 23— BroaocasTing & CasLe Interface X1 con-
ference. New York Grand Hyatt, New York City.
Contact: Circles Special Events, (212) 213-5266.
Sept. 25-27—Sociely of Broadcas! Engineers
national meeting and 25th annual Central New
York SBE regional convention. Four Points Hotel
and Conference Center, Syracuse, N.Y. Contact:
John Poray, (317) 253-1640.

NHOVEMBER

Nov. 10— BroaocasTing & CasLe 1997 Hall of Fame
Dinner. Marriott Marquis Hotel, New York City. Con-
tact: Circle Special Events, (212) 213-5266.

Nov. 21-24-—-Society of Motion Picture and Tele-
vision Engineers 139th technical conference. Mar-
rioft Marquis Hotel, New York City. Contact: (914)
761-1100.

DECEMBER

Dec. 9-12—The Western Show, presented by
California Cable Television Association. Anaheim
Convention Center, Anaheim, Calif. Contact:
(510) 428-2225.
Major Meeting dates in red
—Compiled by Kenneth Ray
{ken.ray@b&c.cahners.com)
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Selling radio’s enduring qualities

on’t try to tell Stu Olds how to sell
D radio spots. Although he oversees

radio’s largest national sales repre-
sentation tirms, Katz Radio Group, Olds
learned the business of radio selling from
the ground up.

After he graduated from college. Olds
called Chicago’s Leo Burnett Agency on
the advice ot a friend and joined its account
executive training program.

Olds worked a little more than four years
at Burneut, where he learned to develop
marketing and media strategies for a num-
ber of products, including Pillsbury’s retrig-
erated gowds and Wilson sporting goods.

“Leo Burnett's training is probably the
finest postgraduate degree you can get in
the industry.” says Olds. “You're develop-
ing the strategy you want to have commu-
nicated through advertising and that gets
filtered off to the creative wing. 1 got 1o see
the way agencies and advertisers think.”

Olds parlayed that knowledge into a job
with Katz Radio, a national radio sales rep
firm and division of the Katz Radio Group,
in its Chicago office. Although Olds had
worked on accounts using various media,
he says he “really fell in love™ with radio’s
“entrepreneurial and creative spint.”

In 1979 Olds moved 10 Katz Radio’s
Detroit headquarters—"the best thing 1
ever did.” There he was given the reins to
manage the office. which gave him expo-
sure and experience in selling Katz Radio™s
dominant network sales division in Detroit.

“With the network, all of a sudden you
had a lineup that was not just single-client-
based: you had multiple clients to service.”
says Olds. "Everyone thought that they
should be the ones to get the business.”

Olds found himself pitching the lineup of
Katz Radio’s client stations against such
competitors as the Interep Radio Store, still
Katz's main rival. His success in Detroit
earned him a job overseeing the fledgling
Katz Radio Group Network in 1984,

Al the time, the network was expanding
by purchasing a collage of network sales
groups, including Christal Radio and the
former RKO Spot network. Managing
Katz's start-up network helped Olds devel-
op a sensitivity for the needs of clients
served by a number of its rep divisions.

“H was the exposure back in 1984 that
gave me the opportunity to get in front of
our clients across our enlire organization,
not just inside one company.”™ he says.

Under Olds’s leadership, the network

“If anybody is naive
enough to believe
that radio exists in
a vacuum, they are
missing a much
bigger picture.”

Stuart Orville
Olds

President, Katz Radio Group,
New York City; b. April 1, 1950,
Mosinee, Wis.; BA, speech
communications, Univ. of
Wisconsin, 1972; MA, speech
communications, Univ. of
Oklahoma, 1973; account
executive, Leo Bumett Agency,
Chicago, 1973-77; account
executive, Katz Radio, Chicago,
1977-79; manager, Katz Radio,
Detroit, 1979-81; VP/manager,
Katz Radio, Detroit, 1981-84;
VP, Katz Radio Group Network,
New York, 1984-85; VP/GM
Katz Radio Group Network, New
York, 1985-87; president, Katz
Radio sales rep division, New
York, 1987-90; executive VP,
Katz Radio Group, New York,
1990-92; executive VP/GM, Katz
Radio Group, New York, 1992-
94; current position since 1994;
m. Kim Denomme, Sept. 2,
1983; children: Dawn, 27 {from
previous marriage}; Morgan, 13;
Whitney, 12; Madison, 8

division grew at a healthy pace, and those
divisions, now known as Katz Radio
Group sales subsidiaries, continue to flour-
ish. Katz Radio Group. comprising seven
rep subsidiaries, billed almost $300 million
in radio advertising last vear.

In 1987 Olds was asked to lead the Katz
Radio sales rep division in New York. the
largest of Katz Rudio Group™s rep divisions.
In 1990 he was promoted to execulive vice
president of the Katz Radio Group. and in
1994 he was appointed president.

Since then. Olds has weathered the fren-
zy of station consolidation and given Kalz
direction to better serve expanding groups.
Olds helped develop Amcast Radio Sales,
a dedicated sales rep firm for ABC Radio
stations. Under his leadership, seven of the
top 10 radio groups exclusively use Katz
Radio Group subsidiarics for natonal ad
sales representation.

And Olds expects to create more efficient
rep service for stations, “Groups are looking
to us to help market stations better, develop
new advertising dollars and maximize their
revenue share,” he says. IUs become much
more of a partnership between the rep and
the station groups. | think it’s a better rela-
tionship than it’s ever been.”

While the radio industry has changed
dramatically in Olds’s 20 yveuars with Katz,
radio’s traditional 7% share of media
advertising dollars has held steady. Others
in the industry may consider this inferior,
Olds says, but he thinks it speaks to radio’s
endurance.

“Despite the advent of cable TV, the
Internet. Fox Broadcasting, United Para-
mount Network, USA Todav and ihe like,
radio has hung on to its share of the total
advertising pie. We've survived and lived
through that period.” says Olds. 11 any-
body is naive enough to believe that radio
exists In a vacuum, they are missing a
much bigger picture.”

Looking ahead, Olds says sales executives
will need to integrate radio into their clients’
multimedia campaigns. As media evolve and
expand. radio increasingly will be sold as a
logical companion to buys in newspaper, the
Internet, billboards and the like, he says.

*1 think you will see radio doing a lot
more cross-selling with other media as we
go torward,” says Olds. =1 think the prima-
ry way radio will grow is by being some-
what synergistic with other media v ehicles.
Radio is really going to become a base part
of the media buy landscape.”™ —DP

www americanradiohietorv com
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_ BROADCAST TV

Mark DeSantis, consultant. joins WEEK-
TV Peoria. L., as president/gencral
manager.

Bill Parks, formerly with Fant Broad-
casting, Birmingham, Ala., joins
wTvw(Tv) Evansville. Ind.. as GM.

=

Prather

Kiel

Appointments at Journal Broadcast
Group. Milwaukee: Jim Prather,
VP/GM, wiMI-Tv Milwaukee. named
executive VP, television: Doug Kiel,

L president, named executive VP, Journal
Communications Inc.

Appointments at wisk-1v Detroil: Steve
Johnston, writer, named weekend pro-
ducer: Hlizabeth Atkins Bowman, repuorter.
The Detroit News, joins as news writer:
Jim Klapthor, sports anchor/reporter.
KVIQ(TV) Eureka. Calif.. juins as writer:
Matt Triplett, nightwide assignment edi-
tor. wDIV(TV) Detroil. joins as assign-
ment editor: Al Johnson, assignment edi-
tor, wkBD(TV) Detroit. joins in same
capacity: Dana McDaniel, broadcast oper-
ations coordinator. numed operations
manager: Robin Tracey, scnior producer/
director, named production manager.

Alan Frio, news anchor/reporter,
KXTV(TV) Sacramento. Calif.. joins
KCOP(TV) Los Angeles as primary
anchor, 10 p.m. news broadcast.

Nicole Livas, anchor/producer. WKBN-TV
Youngstown, Ohio. joins WLWC(TV)
New Bedtord. Mass.. as co-anchor. 10
P newscast.

Steven Harris, writer/producer. promo-
tions, KOVR(TV) Stockton, Calif., named
director. advertising and promotion.
John Prevedello, local sales manager.
KEZI(Tv) Eugene. Ore.. named assistant
| station manager.

Doug Bannard, assistant news director,
| KSAZ-TV Phoenix. named news director.

Duane Lammers, VP/GM. wrst-1v Har-

Haute. Ind.. in same capacity.

i B&C makes L.A.

Lynette Rice, staff writer in BroaD-
CASTING & CaBLE'S Los Angeles
bureau, has been named bureau
chief. She will continue 1o concen-
trate on network television program-
ing. Rice is a former entertainment
writer and assistant editor at the Los
Angeles Daily News. In addition, Joe
Schlosser. formerly a staff writer in
BaC's New York bureau, has moved

Schiosser

to the Los Angeles bureau to cover syndicated TV programing. Before joining
BaC in 1996, Schlosser worked in production at ESPN and Fox Sports and
served as a stringer for the Los Angefes Times and Sports lllustrated.

PROGRAMING

Bruce Boro, president/GM. Gamma
Communications Inc.. Miami. joins
MediaVentures International. Miami.
as senior VP, international.

Phil Murphy, VP, operations. Paramount
Domestic Television. Hollywood,
named senior VP,

Lana Corbi, cxccu-
tive VP, nctwork
distribution. Fox

Broadcasting Co..
Beverly Hills,

ident.

| Tony Vinciquerra,

| exccutive VP,
CBS Television
Station Group.
joins Hearst
Broadcasting, New York. as executive
VP. Hearst-Argyle Television Inc.

Corbi

David Lavin, cxccutive director. business
afTairs. Viacom Productions. Los
Angeles. named VP.

Greg Diefenbach, dircctor. development.
Devillier Donegan Enterprises, Wash-
ington. named VP.

Franklin Johnson, managing partner.
entertainment. media and communica-
tions practice group. Weslemn region.
Price Waterhouse. joins Rysher Enter-
tainment. Los Angeles. as CFO.

Steven Hewitt, president. Hallmark
Entertainment Productions, New York.
named executive producer. Hallmark
Entertainment. Hewitt will also serve
as executive producer of films currently
in development.

Robert David Port, founder/director.
Xebec. joins MoPo Entertainment.

Calif.. named pres- |

New York. as head. original program-
ing and development.

Appointments at Warner Bros. Domes-
tic Pay-TV, Cable & Network Features.
New York: Elizabeth Dorée, manager,

i

Williams

Dorée

program inventory. named director,
siles planning and program inventory.
Christine Williams, account executive,
pay per view. named director. pay-per-
view sales.

" RADIO

Robert Faulkner, regional affiliate sales
manager. Prime Sports Network, joins
KTAE(AM) Taylor/Austin, Tex.. as GM.

Vat Carolin, general sales manager.
wRBAHAM) Chicago. joins wAOK(AN)-
WVEE(EM) Atlanta in same capacity.
Ron Carter, VP/GM, KCMO-AM-FAL
KETH(EA) and KMBZ(aM) Kansas City,
Ma.. joins Kwili-an-ka Portland. Ore.,
as GM.

Appointments at CBS Radio Stations:
Kelly Krueger, ncws business/local sales
ninager. KFRC-AM-FM San Francisco.
named director. sales development.
cight stations in San Francisco: Jay
Keay, dircctor. new business develop-
ment. WABC(an) New York. joins as

stations in New York.

risburg. Pa.. joins wTwo(Tv) Terre director. business development, for six l
|
‘. J
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. Grant

Paula Gwynn Grant,
host of a television
teen talk show,
Atlanta, and co-
host. American
Urban Radio Net-
works specials,
joins USA Music
Muagazine (pro-
duced in Atlanta)
as co-host.

Chuck Fredrick,
gencral sales manager, WWNK-#M
Cincinnati. named FM director of sales,
tour Cincinnati stations; Karrie Sud-
brack, local sales manager. WCKY(AM)
Cincinnati, named general sales manag-
er.o wiew(Aan) there, and AM director of
sales, Cincinnati.

CABLE
Russell Wolff, dircctor. market develop-
ment, MTV Netwaorks, joins ESPN
nternational, Hong Kong. as VP,
Pacific Rim.
Barbara Weeks, VP/director. business
affairs, CLTV News, Chicago. named
VIP/GM.
Michael Adley, creative manager. on-air
promotion. E! Entertainment Televi-
sion, Los Angeles, named director,

Mary Silverman, VP,
co-productions
and sales, BBC
Worldwide Ameri-
cas. joins Odyssey.
New York, as
senior VP, pro-
graming.

Lee Plotts, manag-
er, sales and ser-
vice, Fox Net.
Beverly Hills,
Calif.. nimed director, sales.
Appointments at VHT, New York: John
Kelley, VI, East Coast publicity, Para-
mount Pictures, joins as senior VP,
communications: Michael Benson, VP,
promation and program planning,
named senior VP,

Silverman

Harriet Shultz, VP, Western region,
advertising sales. MTV Networks,
named VP. West Coast operations,
Sunta Monica. Calit.
Maria Hinojosa, general assignmient cor-
| respondent. Nationat Public Radio.
New York, joins ONN as correspon-
dent, urban aftairs. based in New York.
Susette Hsiung, cxccutive producer/pres-
ident. Panda Entertainment Inc.. joins

Broadcasting & Cable June 16 1997

Disney Channel, Burbank, Calif., as
VP. production.

Christopher Lammers, president/CEQ.
Western Communications. joins Cable
Television Laboratories Ing..
Louisville. Colo.. as COO.

TECHNOLOGY

Edward Grebow,
president, Tele-TV
Systems, joins
Chyron Corp..,
Melville. N.Y.. as
president/CEQ.
Grebow has also
been elected to the
board of directors.

Jean Proulx, VP,
emerging network
services business-
es. IBM Global Services. joins Avid
Technology Inc.. Tewksbury, Mass,, as
sentor VP, engineering.

Grebow

Tom lackson, VP, sales and business
development. General Instrument. Lon-
don, joins the company's NextiLevel
Broadband Networks Group as VP/
managing director, Asia Pacific, GI's
Asia Pucific headquarters will relocate
from Hong Kong to Singapore in July.

~ SATELLITE/WIRELESS

Gary Howard, president/CEQ., TCI Satel-
lite Entertainment Ine.. joins Uniled
Video Satellite Group, Tulsa, Okla., as
chairman/CEO/president.

Appointments at Scientitic-Atlanta’s
analog video systems division: Kenneth
Klaer, president, power and passives,
ANTEC Corp.. joins as VP, interna-
tional marketing: Paul Richards named
director, international business devel-
opment: Warren Zyla named director,
Asia Pacific Rim markets: Vibha Rustagi
named director, international business,
all analog set-top products.

DEATHS |

Mel Wheeler, 8 1. broadcaster and station
owner, died June 9. During the 1950s,
Wheeler was general manager. wEAR-
v Pensacola, Fla, From 1967 to 1975
he was president of Bass Brothers
Broadcasting, Fort Worth, After the

| sale of the Bass stations. he formed his

own company., Mcl Wheeler Ine.. com-
prising KRCG(TY) Jefterson City, Ma.:
wsiL-Tv Harrisburg, I1L., and
WSLCTAM)-WSLOQUFM) and WXLK(FA)
Roanoke and wLYK(1A) Lynchburg,
Va. Wheeler is survived by his wite,

www.americanradiohistorv.com

| Vinny. and four children.

George Fenmeman, 77, sidekick to come-
dian Groucho Marx on the television
program You Bet Your Life. died of
emphysema on May 29 at his heme in
Los Angeles, Bob Dwan, director of

Fenneman (1) and Marx

You Bet Your Life, said Fenneman was
chosen tor the role not only because “he
was the perfect foil for Groucho. but
because he was very bright: |he was)|
someone who could keep truck of the
quiz score and do the math on the spot.”
Fenneman joined the show in 195(0), the
year it moved to television from radio,
and stayed until it ended in 1961, He
was one of the announcers who stated
on the crime drama Dragnet that the
names have been changed to protect the
innocent.” In 1993 he did the Dragiet
proctamation on The Simpsons scries.
Fenneman also hosted Yo Fiomy.
Funny Filins in 1963, He is survived by
his wife. Peggy, and three children.

Ted Nathanson, 72, sports director, died
of lung cancer June 6 at his home in
Manhattan. A 36-year veteran of NBC,
Nathanson directed broadeasts of politi-
cal conventions, Super Bowls, tennis
championships, boxing, Major League
Baseball. college football, hockey and
eolf. He advocated using hand-held and
remote-controlled cameras o provide
new and unusual views of sports action.

Dennis James, 79, television host, died of
cancer June 3 at his home in Palm
Springs. Calif. James hosted Casli and
Carry inthe 1950s, The Price Is Right
from 1972 10 1979 and Name That Tune

[ for one year in the mid-70s. He also

was the announcer on The Original
Amatewr Hour,

James Robert Ross Harter, 80). engincer.
died of arteriosclerosis June 7 in Bre-
vard. N.C. In 1946 Harter was chief
engineer of the station that becaime
wWTTG(TV) Washington, He also worked
at WMALCTY) Washington. Haner held
several patents for ¢lectronic devices.

| He is survived by his wife, Marian; a

son, and a grandson,

—LCompiled by Denise Smith
e-mail: d.smith@b&c.cahuers.com
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Time Telepictures Tele-
vision has brought in a
replacement for Extra
executive producer
David Friend. Steven
Lange, news director at
wsBsM-Tv Chicago, will fill
Friend's
role effec-
tive July 1.
Friend
reportedly
is a candi-
date for the
executive
producer’s
post at
Good Morning America.
ABC officials declined com-
ment. Friend had been
Extra’s senior producer
since its inception in Sep-
tember 1994, and executive
producer for the past year.
Extra, which is distributed
by Warner Bros., has
changed course this sea-
son. The show was original-
ly designed to go head-to-
head with Entertainment
Tonight, but when NBC
started its own celebrity
news program (Access
Hollywood) last season,
Extra took on more of a
pop-culture feel. Although
ratings have dipped—a 2.7

Lange

InlBries

| news broadcasts.

Chernin cites economic turmoil

Typical “happy talk” about affiliate partnerships and recipes for success were set aside
for a scared straight speech about “economic turmoit” at Fox's annual meeting Friday
in San Francisco. Greedy agents and lawyers, as well as hostage-holding series com-
mittments and mounting license fees, are driving programing costs out of control News
Corp. President Peter Chernin said. Case in point: The network’s re-ups of The X-Files
cost an additional $15 million a year, while the development of 25 pilots for fall—only
eight of which were picked up—set Fox back $50 million. “ABC made an insane series
committment to Arsenio Hali, which will cost them close to $20 million in failure.... ABC
has paid handsomely for its afliance with Brillstein/Grey and Dreamworks and there's
been very littie tangible impact other than millions and millions of dollars changing
hands. These are deals, not shows.” On the subject of exclusivity, Co-COO Chase
Carey said News Corp has no plans to make programs availabie anywhere other than
through its current distribution system. Any decisions about airing product elsewhere
first will be discussed with the stations, he said. “We can't make blanket statements that
preclude the unknown,” Carey said. “We have no plans today.” Carey also said the net-
work, on July 1, will institute a seemless transition from the 9-10 p.m. hour into iocal

—R

Nielsen rating/7 share for
the May sweeps, down
from a 3.3/8 from the year-
earlier May numbers—
Warner Bros. officials say
that wasn't the reason for
the executive switch. On
the up side, sources say
Extra will likely benefit next
season by being packaged
with Warner Bros." highly
successful Rosie O'Donnell
on NBC O&0s.

Time Warner Vice Chair-
man Ted Turmmer chal-

lenged News Corp.
Chairman Rupert Mur-
doch to a boxing match
last week, with the pro-
ceeds to go to charity. Turn-
er laid down the challenge
at a Hollywood Radio and
Television Society iuncheon
last Friday (June 13). “f'd do
it if he'd do it,” said Turner,
“even though | spot him a
few years.” Turner and Mur-
doch have been battling on
the business front over car-
riage of their respective
cable news channels. On a

more serious note, Turner
says he will convert TNT
and superstaiton wtss(Tv)
Atlanta to high-definition TV
“very soon.” Turner aiso
said that a deal with ESPN
and Disney to give his
superstation national rights
to the Braves is close: “We
think we've got everybody
agreed,” he said, thanking
ESPN and Disney.

Changes may be afoot
in comedy development
at Universal TV under

Broadcasters troubled by FCC’s digital TV plan

B

Broadcasters have a long list of worries about the FCC's
digital television proposali.

Last April's proposal to match each TV station with a
digital TV channel couid cause 4.8 million viewers along
the East Coast north of Washington to lose acceptable
analog television, the Association for Maximum Service
Television (MSTV) says. Low-power broadcasters say
too many of their stations wili be forced off channels.
And UHF broadcasters worry that the FCC is not allow-
ing them enough power to send out the digital signals.

“The ability of UHF DTV stations to thrive is in consid-
erable doubt,” the Association for Local Television Sta-
tions (ALTV) told the FCC.

ALTV, MSTV and the Community Broadcasters Asso-
ciation last week separately asked the FCC to make a
series of adjustments to its digital TV ptan.

The MSTV petition, supported by ABC, NBC, CBS
and the NAB, cites a list of “acute problem areas” where
the broadcasters say interference from the new service
will cause many viewers to lose their analog pictures. In

addition to the Northeast Corridor, the trouble spots
identified by the group include the Great Lakes region
and the California coastal region.

Insisting they do not want to slow the transition to dig-
ital TV, the broadcasters asked the FCC to revise the
allotment plan in the regions where the predicted inter-
ference would be most severe. They also want a series
of additional changes, including the adoption of mini-
mum standards for the DTV receivers.

At the same time, the FCC received a request from
UHF broadcasters to take a more liberal attitude toward
interference. Concerned that their DTV signals will not
be strong enough, ALTV asked the commission to allow
more interference with NTSC stations, provided the sta-
tions agree to accept the additional interference.

in a separate petition, Sinclair Broadcast Group took an
even harder line. The group said the FCC had not shown
the public interest in protecting the existing signals to their
“Grade B" signal contours—a distance extending up to 70
miles from a station’s transmitter. —cM
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the division’s new presi-
dent, Ken Solomon.
Solomon, former Dream-
Works TV co-chief who
starts his Universal tour
July 1, may be eyeing
Theresa Edy for the VP,
comedy, post held by Maria
Grasso. Grasso reportedly
is looking to move to anoth-
er company while Edy is up
for grabs now that she’'s left
the senior VP of comedy
post at Fox. The studio
declined comment.

Senator Emest Hollings
(D-S.C.) made clear his
desire not to confirm
acting Justice antitrust
chief Joel Klein as chief.
Speaking on C-SPAN's
Washington Journal last
week, Hollings said Klein
does not pay attention to
the law when making merg-
er decisions, such as
Nynex/Bell Atlantic and
Pacific Telesis/Southwest-
ern Bell. " put a hold on
Joel Klein...to get him to
read the law and wake up.
Specifically, he tries to
amend the laws.... If he
wants to amend the law, tell
him to run for the Senate.”

CBS News and Time
magazine will join
forces to produce Peo-
ple of the Century: The
Time 100. CBS will pro-
duce six hour-long prime
time specials, and Time will
produce six special issues
identifying the 100 most
influential people of the
20th century. The final
CBS/Time special will focus
on the man or woman of
the century, as selected by
Time editors in consultation
with CBS. The series kicks
off in March 1998, to coin-
cide with Time's 75th
anniversary, and runs to

the trusts.

Magness sons get bulk of estate

TCI founder Bob Magness left most of his estate—estimated at close to $1 billion—
to sons Kim and Gary in the form of trusts.
Each son inherits two trusts, one of which is an irrevocable. Although the other
trusts likely will fall into the 55% tax bracket that applies to estates over $21 million,
the irrevocable trusts may be more protected.
Contents of those trusts may never be publicly known. They were not part of recently
unsealed court documents and there is no law that requires public disclosure of trusts.
Securities and Exchange Commission filings show that when Magness died Nov.
15, 1996, his estate contained roughly $600 million in TCI and related stocks. Those
holdings are not detailed in Magness's will, which means they are almost certainly in

Magness’s will reveals certain key details of how Magness bequeathed his huge
estate. Sharon Magness, his widow, receives roughly $35 million—$20 million in
cash and $15 million in a marital trust—in addition to the couple's posh Denver resi-
dence, assessed at $1.28 million, Magness Arabians Inc.’s ranches and Arabian
horses, and an extensive art collection.

Magness also left nearly $15 million to charity, including $10 million to the University of
Denver, $2.5 million to the Boy Scouts of America, $1 million to a charity his widow des-
ignates, $900,000 to the Denver Art Museum and $500,000 to Colorado Ocean Journey.

Other court documents unsealed last week also show claims of roughly $49 million
against the estate, primarily for loans secured by TCI or related stocks.

January 2000. CBS News's
Dan Rather will have a
prominent but unspecified
role in the project, as will
other CBS correspondents.

Paxson Communications
has subleased 114
weekly hours (out of a
possible 168) on weis(Tv)
New York to a handful
of programers in contracts
that run through August
1998. The biggest chunk of
time goes to Bloomberg
Television, which will pro-
gram the station from 6 a.m.
to 6 p.m. with a mix of busi-
ness, national and world
news. Bloomberg’s pro-
graming replaces that of
Dow Jones, which (along
with partner ITT) is selling
wals to Paxson pending reg-
ulatory approval. Bloomberg
will begin programing its
daypart on June 30, when
Paxson takes over pro-
graming responsibility for
the station per a time bro-

kerage agreement with Dow
Jones and ITT.

DirecTV wants the FCC
to add more frequen-
cies and more orbital
slots to the DBS busi-
ness. In a series of applica-
tions, the company has
asked the commission to
devote addition spectrum to
DBS so the company could
park satellites at

training events. kKRLD feeds
the games over the Texas
State Network to 70 sta-
tions.

Errata: The quote appear-
ing next to the photo of SJS
Entertainment Chairman
Steve Saslow on page 23
of the June 9 issue was
from Jacor CEO Randy
Michaels.

two unused orbital
locations. DIRECTV
hopes the action
will allow it to add
six DBS satellites
to its service.

Baseball’s Texas
Rangers extend-
ed its rights con-
tract with news/
talk krRLD(AM)
Dallas for three
years. The con-
tract gives KRLD
rights to regular
and postseason
games and spring
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Out of the many, few

The broadcasting and cable industries are rapidly turning
into conglomerates. To the extent that’s what they want to
be. all is well. To the extent that's an unintended conse-
quence of the current economic order. a little moderation
may be in order.

These reflections come on the eve of the National Asso-
ciation of Broadeasters annual summer board meeting. One
radio broadeaster already owns 320 stations. One TV
broadeaster has more than 50. The debt rattos are astronom-
ical. One dip in the economic indicators and a lot of
bankers will be behind microphones.

The way things wre going, the NAB board will soon be
able to meet in a phone booth. Or. even more likely. it will
narrow down to the size of the board of the National Cable
Television Association. which includes att the major MSOs
and programers. The good thing is, when the NCTA board
speaks. the industry has spoken. The bad thing is. there’s
no other voice.

Yet as concentrated as it is, the cable industry also 1s
consolidating with great gusto. As this issue’s tabulation of
the top 25 MSOs has it, those compinies account for 88%
of the industry. Worse than that. the top 10 account for
nearly 75%. 1t may be great for Comcast and Bill Gates,
but it doesn’t do much for diversity.

These are just two of the results of a Telecommunica-
tions Act that was supposed to foster competition and
diversity and so far has done neither.

Those genies won't go back in the bottle. but is this the
way the industries want to go?

(There was a day when the founder of this magazine
would not allow the word “industry™ to be used on this
page. We long since gave in to the inevitability of big busi-
ness. but we remember the spirit behind Sol Taishott™s dic-
tum. To him radio and TV were “art forms™ or “profes-
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stons.” And in his day. they largely were.)

There aren’t muny barriers left on the multiple ownership
front. although duopoly has yet to break into television.
This page tends 1o resist it except in the case of a failing
station that needs a rescue. In a world i which there are
fewer ownership voices than ever, we favor as many as
there can be.

One item the NAB board will be ¢rossing their fingers
about is an addition by the House Commerce Commitice to
the omnibus budget bitl. That addition would give worricd
broadeasters some breathing room in their transition from
analog to digital. Jim May of the NAB is quick to point out
that it is just a first step on a road with many hurdles yet 1o
clear. As a first step, though. it is a good one.

The provision says that broadcasters in any given mar-
ket would not have to give up their analog spectrum until
95% of viewers in the market could receive a digital sig-
nal. That is an acknowledgment, said an aide to House
Commerce Committee Chairman Billy Tauzin. that the
conversion in some places could welt take longer than the
2006 target date. Given the sea change the conversion
entails—MSTV among others was pointing 1o some
potential problems in petitions to the FCC last week—
that seems a good bet.

A big cloud on the horizon remains the threat that the
White House will push for a provision that would expect
broadcasters to make up any analog auction shortfalt
through spectrum fees—government tea-leaf readers say
the auction should generate $26.3 billion for the treasury.
We don't think broadeasters should be asked to compen-
sate for that potential miscaleulation any more than
Republican voters should have been foreed to vote twice
when it looked like handicappers were going to be wrong
about Dewey.
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4 must-read issues

u

of who owns what in the media business.

If your goal is to help finance the big deals,
vou know the value of keeping in constant
touch with the industry’s decisionmakers in
this time of rapid change. Broadcasting &
Cable is making that job easier than ever.

Starting on June 16th, we’ll profile the top
25 multiple system operators, radio groups,

“J' These days it's getting harder to keep track

( Dat Jjume <5 SE € )

Broadcastin

top players
I‘Hable and radlo

J

broadcas television groups and media compenies,
in 4 consecutive issues. No one else is offering
this ype of coverage of the leading companies,
in the leading segments of this dynamic indus-
trv. These must-read issues will be referred to
agair and again throughout the vear by nearly
every major decisionmaker in the business. Get
in on the action: call vour Broadcasting &
Cable advertising representative today.

Top 25 Television Groups

Issue Date: June 30 < Ad Close: June 20

Top 25 Media Companies

Issue Date: July 7 o Ad Close: June 27

..ablg

ONE MARKETPLACE. ONE MAGAZINE.
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We have a fixed budget... how can we afford a Media Pool?

introducing the Media Pool” XL series video server.
The Media Pool XL is the most cost effective Media
Poot video server yet. The Media Pool XL has all the
power, features, scalability, and applications of a Media
Pool MPS system, but with a very attractive price tag.

The XL supports all Media Pool applications including
DiskCart”, Stream”; DiskCache, Splash, and Archive
Manager. in addition, the XL can be easily integrated
into your broadcast facility’s automation system or edit
controllers via standard industry protocols.

The XL series includes three models: XL-2100, XL-3100,
and XL-4100. With prices starting at $69,995, you can't

Philips
Broadcast Television
Systems Company

Media Pool XL

(starting from $69,995)

afford not to give us a call. You have waited long enough
for a Media Pool video server at a price you can afford.
Broadcast Questions. Media Pool Answers.

For more information or demonstration call us today:
1-800-962-4287 or visit us at; www.philipsbts.com

Lett make things bettor
PHILIPS

© 1997 Philips Electronics North America Corporation
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