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Must Reading from

August 11, 1997

TOP OF THE WEEK / 4

MediaOne heads west without Hostetter US West Media Group has yanked the
plug on the MSO’s Boston headquarters to pack it off 1o UMG’s home in Denver. MediaOne’s
highly regarded chairman and co-founder. Amos Hostelter, issued a stinging rebuke when the
move was disclosed and abruptly quit, citing “irreconcitable differences” with US West. / 4

FCC finds 70 in-market LMAS A new FCC survey shows more than 70 local marketing
agreements between stations located in the same market. The commission is studying LMAs as
part of its effort to craft new rules on TV ownership. / 6

Microsoft steps further into the stream Microsoft Corp. mude its second major
mvestment in as many weeks in multimedia streaming, purchasing VXireme last week. With the
10% stake in Progressive Networks it bought last month, Microsolt has considerable influence
over the most popular streaming technologies. / 10

. . A Leslie Moonves last
Fox minds the kids As Fox prepares to enter the kids cable network business, changes are  week was named presi-
in store for the Fox Kid’s Network (FKN), the kids service aired by the network s broadcast dEal OHE S BTy
In store tor the Fox Kid's - ( , the Kids ced y the nety s broadcas and will join the CBS

affiliates. Among the likely changes: the departure of Margaret Loesch. / 11 executive commitiee. / 10

BROADCASTING / 25 | CABLE /33

CBS aims at top of the morning This Mornine's | CNN remakes itself CNN News Group has restruc-
new exceutive producer. Al tured management al its four networks, in part to look more
Berman. says changes are coming | like broadcast news operations. Veteran ABC and CBS

as he aims at what he considers 10 | news producer Richard Kaplan was named the new presi-
be ABC’s vulnerable Good Morn- | dent of the core CNN domestic news network. / 33

ing America. /25
TECHNOLOGY / 41
o Donny and Marie are a little bit

country, a kittle bit rock 'n’ roll and During the NFL's tirst weekend of pre-
quite a bit older; they hope to siak season games, five stations aired virtual
their famous teeth into a talk/variety billboards created with Princeton Video
audience. /25 Image's L-VIS live insertion system. / 41 P>

Station-rich owners get richer Tclccommunica- | NextLevel puts S1 million
tions reform is paying off spectacularly for big-getting-big- into ACTV G unit Nextlevel Sys-
ger radio companies. Several consolidators reported record terns, which invested $t million in
quarters last week. / 31 ACTV, plans 1o market ACTV s interac-
tive software 1o cable operators contemplating digital TV. / 42
SPECIAL REPORT /43

High-speed cable modems The Inicrmet has cap-

tured PC users. but they are becoming impatient; cable com-
panics offer modems that speed the process dramatically; tel-
cos have an alphabet soup of high-speed technologies. / 43

| | Progressive, MCI boost online video, audio
Progressive Networks and MCI premiered their version of
an Internet broadeast network with the introduction of
RealNetwork last week. / 50

COVER STORY

WB’s Jamie Kellner:
Playing for Keeps
Jamie Kellner talks with
BROADCASTING & CABLE
about the emerging net-
work. the battle for atfili-
| ates and why he thinks
that the deal with Sinclair
Communications repre-
sents “the single most
mportant decision we have
made” since the netvwork’™s

launch in 1995. / 20 Changing Hands.....29  Datebook ................. 63 1n Brief ., 68
Cover photo by Bill Reitze! Classified ...............51 Editonials............... 70+ Nertwork Ratings ....28

i Closed Circuit ... 16 Fates & Fortunes....66 Washington Waich.. 19
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‘Boston massacre’

Broadcasting & Cable

Hostetter and Schlever quit MediaOne over planned Denver move: others may follow

By John M. Higgins

ill they stay or will
they go?

That's the big
guestion about executives
al cable operator Media-
One. now that US Weslt
Media Group has yanked
the plug on the MSO's
Boston headquarters te
pack it off to UMG's home
in Denver.

While ostensibly aiming
o improve the integration of
the MSO formerly known as
Continental Cablevision into
UMG s corporate opera-
tions. UMG Chairman
Charles Lillis may have
shattered one of the cable
business’s top management eams.

Clearly gone are MediaOne's highly
regarded chairman and co-founder,
Amos Hostetter, who issued a stinging
rebuke against Lillis when the move
was disclosed last Wednesday. Hostel-
ter abruptly quit. citing “irreconcilable
differences™ with US West Media over
the move and worry about the implica-
tions for *MediaOne’s business and its
senior management team.”

Reached the morning of whal some
MediaOne staffers half-jokingly called
the “Boston massacre.” Hostetter
wouldn’t elaborate. However, associ-
ates said that the previous day Hostet-
ter at one point had been near tears
aver the disruption he believes UMG
is triggering,

MediaOne President William Schiey-
er is following Hostetter out the door,
though he will remain a consultant.

After initially expressing confi-
dence about the move. Lillis may have
been less so a day later. when he and
new MediaOne CEO Janice Peters
dropped by the MSO’s waterfront
headquarters. They came to rally
employes about the relocation to Den-
ver and o start assessing how many
would make the move.

MediaOne insiders say Lillis

encountered more anger from the tight- |

o 1N

knit group than he had expected,
remarking at one point that the move
had “sounded like a good idea.”

Although UMG has offered to relo-
cate all 150 headguarters executives
and workers. MediaOne executives
estimate that Lillis will be paying far
more severance benefits than Allied
Van Lines bills, One executive esti-
mates that the move could flush out all
but four of the MSO’s roughly 30 top
exccutives and all but 20-30 of the
remaining 120 workers.

Associates say Hostetter feels
betrayed after having pitched workers
1o stay following last fall’s sale.
promising that no relocation was in the
works based on Lillis™s assurances. He
tried to appeal to the UMG s directors,
but was rebuffed and told it “was not a
matter for the board.”™

Hostetter has complained to associ-
ates about disagreements over Lillis™s
decision not 1o buy any additional sys-
tems 1o fill out its clusters: the status of
international investments, and what one
characterized as the eleo unit’s “cultre
of consultation and clearances.”

Cable exccutives see the clash as

fueled partly by Lillis’s reluctance to be
overshadowed by Hostetter. With plans
to shed its cellular directory businesses,
US West Media’s portfolio is coming to

wwWwW americanradiohistorv com

Hostetter, MediaOne's outgoing chairman (1), rebuked parent US
West Media Group for disrupting Boston operation. Janice Peters,
15-year US West veteran, is new CEOQ of MediaOne.

be dominated by cable.
*As long as Bud was there,
he'd be the guy everybody
sees.” says one industry
executive, referring to
Hostetter™s nickname.
“Lillis wouldn™t get the
credit. Bud would.™”

“He suddenly realizes
that he’s not running the
company—the entrepre-
neur is.” another executive
says. “He's got his name
and reputation on the line:
he wants the opportunity
to affeet the outcome.™

One MediaOne execu-
tive dismisses that view,
“I"s a shallow portrayal of
Chuck that I don’t buy.”
he says. T have not seen
any pettiness.”

And a US West executive insists that
the move was the only conflict between
Hostetter and Lillis.

Former Continental president and
ongoing MediaOne consultant Tim
Neher calls the relocations “terribly dis-
appointing and wrong-minded in the
long run.” He notes that UMG's agree-
ment (o pay $10.4 billion. or 11.3 times
cash flow. for Continental relied heavily
on the MSO's management group to run
systems serving 5 million subscribers.

Indeed. for months US West execu-
tives hud extolled the virtues of Conti-
nental’s management. Even when
pressed, Lillis and US West Chairman
Richard McCaormick insisted that they

aanted to keep Continental™s team
intact. running the whole cable opera-
tion from Boston.

“[ thought they were paying a premi-
um for the team,” says Neher. who heard
Continental’s management repeatedly
praised during the 18 months he spemt
negotiating the sale. It hard to believe
that in the 10 months since buying it
things have changed so much.”

Wall Street wasn ™t cheering., initially
slicing UMG’s stock price by almost
10%. where it stayed trading at $21.75

continued on page 16
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THE BOX-the first and only truly local all
music vides channel. sysem vy system, THE BoX
uses digital technology to program a local music videa mix that
reflects e tastes and demands of yosr customers, from Pop-Rock
to Hip-Hop o Maimstream, Country cr Latin. Viewers can just sit
back and watch or actually program THE BOX by calling in and
requesting the videos they want to see. THE BOX is s6 connected
with your viawers thal it has the power to brand your system all
over your neighborhood.

‘ ": '

CuttingEdge.

From the Music to the Marketing

You're on the hottest radio stations in
TOWR. vou get Ive mentions, on-air spots and a high-profile
presence through jo:m marketing programs.

You're on the street. theBox brings you to

community events and puts its reglonal marketing team
to werk for you.

You're in the papers. v sox builds partrerships

with ocal music-based print media and puts your brand in ink.

You're on THE BOX. 1h& 8ox creates top of the hour IDs
that reflect your brand and your community like no other
netwark. Plus, THE BOX produces local programming ard gives
you the credit.

You couddn’t pay for lecal marketing
and programming this good.

And you don't have to.
In tact, we'll share our revenue with you.

T
I ﬁ
E

Get your edge. G2t THE BOX. Call THE BOX Affiliate Sales:

1997 ©THE bios: You Caniol. All Rights Reserved. A promuct of The 3ux Worktvee. Iec. East-Gabriel Berger 305.536.8615 West—-Gearge Jostlin 810.441.8425 ext, 280
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'FCC finds

By Chris McConnell and Sara Brown

the same market number at least 70. according 10 a new
FCC survey.

Earlier this summer. the commission conducted a study of
LMAs as part of its effort o craft new rules on TV owner-
ship. Because the FCC has proposed changing its rules to
start treating the LMAs as “owned” stations. ofticials said
they wanted more information about the number of LMAs
now in existence,

I ocal marketing agreements between stations located in

A June 17 notice instructed all parties to the deals to |

report the agreements o the commission and to answer a
series of questions, including the lengths of the contracts, the
amount of time brokered and the size of the market.

Survey responses—which numbered more than 100—
show most brokering stations using all or most of the airtime
on the brokered stations. For deals struck between stations in
the same market. there is a long list of 10-year contracts, but
only one deal runs longer than a decade without first hitting
a renewal date (Clear Channel’s in Harrisburg. Pa.).

The ability to renew in-market LMAs once they expire
has been thrown into doubt by fast fall's FCC ownership
proposal. Commissioners proposed grandfathering any deals
that would run afoul of focal duopoly restrictions. but only

Jop of the Weel—

0 in-market LMAs

until the existing deals expire.

Late last month, lawmakers addressed the issue in a conter-
ence report on budget legislation. The lawmakers voiced an
expectation that the FCC will grandfather LMAs. The lan-
guage. however, does not require commissioners to do so.

In June, the commission said the additional LMA data
would help officials decide what sort of grandfather provi-
sions they should write for the agreements.

Previously. the commission had received reports on the
number of LMA deuls from the Association of Local Televi-
sion Stations. The group counted about 60 deals in eftect.

The total number of agreements comes to more than 100
when deals struck between stations or companies in different
markets are included. The responses show more than 30
such out-of-market deals in eftect. (BROADCASTING & CABLE
will publish the out-of-market deals Aug. 18.)

ALTV and others have defended the marketing agree-
ments as a tool for helping struggling stations and adding to
the supply of local programing. Other broadcasters have
charged that the deals have permitted some broadcasters 10
circumvent duopoly restrictions.

The LMA study is part of an FCC review of several owner-
ship rules. In addition to examining the LMAs, regulators also
are considering changes to the rules that bar companies trom
holding more than one television station in the same market. m

THE WORLD OF DE FACTO DUOPOLIES

Brokering Brokered Term
OMA/Market Station {ch.} Owner Affil. Station (ch.) Owner Affil.  Start Date (Years) Time brokered

8 Dallas KOFW-Tv (4) Fox TV Fox KDFI-TV (27) New Dallas Med. Ind.  5/20/94 4 96.4%

8 Dallas KXAS-TV (D) N. Tex. Bcst. NBC KxTx-Tv (39) KXTX of Tex. ind. 6/1/94 10 Nearly all
10 Atlanta wrLk-Tv (14} Paxson Comm. Ind. wnem(Tv) (34)  Global Best. Ind.  4/19/96 10 96.4%
12 Seattle KING-TV (5) AH. Belo NBC KONG-TV(168)  Zeus Ind.  5/14/96 10 99%

13 Cleveland woin(tv) (19)  Malrite Comm. CBS wusg{Tv) (43)  Cannell Cieveland UPN  8/18/94 10 98%

13 Cleveland WAKC (23) Paxson Comm. Ind. woac(Tv) (67)  Global Best. Ind. 10/30/95 10 96.4%
16 Miami WFOR-TV (4) CBS CBS WEYS-Tv(22) WEYS TV Ind. 1/97 1 100%

17 Phoenix KTVK(TV) (3) Media America Ind. KASW(TV) (1)  Brooks Best. WB/Fox Kids TBD 10 98%

19 Pittsburgh WPGH (53) Sinclair Best. Fox wPrT (22) Glencairn UPN 1/6/92 10 83%

20 Sacramento, Calif.  kcra-Tv (3) Kelly Media NBC Kkaca (58) Channel 58 Inc. UPN  12/30/94 5 Nearly all
22 Qrlando, Fla. wFTV(TV) (9) Cox Best. ABC wawy(Tv)t (27)  Reece Assoc. Dark 78D 10 NA

27 Hartford, Conn. WTNH-TV (8) WTNH Best. ABC WBNE-TV (59) K-WTV WB 12/9/94 10 Nearly all
27 Hartford wit (30) Viacom NBC wWTxx (20) Counterpoint Comm. UPN  7/19/96 3 17.97%
28 Chartotte. N.C. wJzv(Tv) (46)  Capitol Best. UPN wevi(v) (55) TV SSLLC WB 6/6/94 5 98.8%
29 Raleigh, N.C. WRAL-TV (5} Capitol Best. CBS wraz-1v (50) Carolina Bcst. Sys. wB 6/8/94 10 99%

32 Kansas City Kkmsc-Tv (9) Hearst ABC Kcwa (29) KCWB-TV Inc. wWB  9/14/96 5 98%

32 Kansas City ksHB-Tv (41)  Scripps Howard NBC kmar (38) Miller Best. Ind.  3/27/96 10 Nearly all
33 Nashville wzmv (17) Sutlivan Bcst./ABRY Fox wuxp-Tv (30)  Sullivan Best./ABRY UPN  2/22/96 5 99%

34 Columbus, Ohio womH-Tv (4)  NBC NBC WWHO (53) Fant Best. WB  3/18/94 10 Nearly all
35 Greenvilte, 5.C. wrec (40) Sinclair Best. Ind. wLos (13) Sinclair Best. (buying)  ABC  5/31/96 TBD  99%

35 Greenville wspA-Tv {7) Spartan Comm. CBS wasv (62) Pappas WwB 3/22/96 5 Nearly all
35 Greenville WSPA-TV (7) Spartan Comm. CBS wneG-Tv (32)  Stephens Co. Best. CBS  8/18/95 2 Nearly all
37 Grand Rapids, Mich. wooo-1v (8) LHC Comm. NBC wotv (41) Channel 41 Inc. ABC  11/11/91 1 Nearly ail

August 11 1997 Broadcasting & Cable
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Brokering Brokered Term
DMA/Market Station (ch.) Owner Affil, Station {ch.) Owner Atfil.  Start Date ([Years) Time brokered
38 San Antonio, Tex.  kass (29) Sinclair Best. Fox KRAT {35) Glencairn UPN  8/3/95 5 96%
40 Norfolk, Va. wawy-Tv(10)  LINTV NBC WVBT (43) Beach 43 WB  12/14/94 10 Nearly ali
42 Memphis wpTy-Tv (24)  Clear Channel ABC wLmT-v(30) TV Marketing UPN  8/19/93 10 Nearly all
44 W. Palm Beach, Fla. wrcL (52) Good Life Best. Ind. w69s0{LPTV) (69) Witkovski-Gammon Ind. 2/97 2 100%
45 Harrisburg, Pa. wHP-Tv (21) Clear Channel CBS wuh-Tv (15)  Gateway Comm. UPN 11/1/85 20 Nearly all
47 Providence, R.. WPRIF-TV (12)  Clear Channel CBS WNAC-TV (B4)  Argyle TV Fox 6/30/96 10 Nearly all
47 Providence wJar (10) NBC NBC wLwe (28) Fant Best. wB  414/97 10 Nearly all
48 Albuquerque, N.M.  kAge-v (13)  Lee Ent. CBS KASY-Tv (50} Ramar Comm. UPN 12/12/94 5 100%
49 Wilkes-Barre, Pa.  wwrL-Tv(56)  Pegasus Comm.  Fox wOLF(TV) (38)  WOLF License Corp.4 Fox TBD 5 Nearly all
50 Louisville, Ky. WORB-TV (41)  Ind. TV Fox wrTE-Tv (58)  Kentuckiana Best. UPN  3/15/94 7 83.3%
51 Birmingham, Ala.  wcFT-Tv(33)  Alfbritton Comm.  ABC wisu-Tv {40y  RKZTV ABC 12/29/85 10 100%
54 Jacksonville, Fla.  waot (25) Allbritton Comm.  ABC wesG-Tv (21)  WBSG-TVLP ABC  2M12/97 10 100%
54 Jacksonvilte waws-Tv(30)  Clear Channel Fox wrev-Tv(47)  RDS Best. UPN  9/25/95 5 Nearly all
57 Little Rock, Ark. KLRT-TV (16) Clear Channel Fox KASN-TV (38) Mercury Best. UPN 1/1/95 10 Nearly all
58 Tulsa, Okla. KoKi-Tv {23) Clear Channel Fox KTFo(Tv) (41)  RDS Bcst. UPN  11/3/93 10 Nearly al
61 Mobile, Ala. wemi-Tv {15)  Clear Channel NBC wJrc-Tv (44) Mercury Best. UPN 1/1/95 10 Nearly all
61 Mobile WEAR-Tv (3) Heritage Media ABC wrex(Tv) (35) TV Fit for Life WB 31/96 ) 98%
63 Austin, Tex. KON-Tv (36)  KXAN Inc. NBC KNVA (54) 54 Best, WB  6/24/94 10 Nearlyall
65 Wichita, Kan. KSAS-Tv (24)  Clear Channel Fox kwast (36) 3 Feathers Comm. Ind. 21/6 5 NA
68 Syracuse, N.Y. wsvT(Tv) (68)  Max Media Fox whvs(Tv) (43)  RKM Media UPN 7/2/96 10 94%
69 Honolulu kiNL-Tv (13)  AH. Befo NBC KFVE-TV (5) KFVE JV UPN 5/5/93 10 100%
70 Green Bay, Wis. WGBA (26) Aires Tefecomm. NBC WACY (32) Ace TV UPN 6/2/94 1 94%
73 Spokane, Wash. KREM-TV {2) AH. Belo CBS KSKN-TV (22) KSKN-TV Inc. HSCZ  7/1/96 10 100%
75 Omaha KPTM (42) Pappas Tcst. Fox/UPN oo (15) Gary Cocola WB  6/10/95 10 Nearly all
77 Shreveport, La. kmsS-Tv (33)  CCAS Fox kSHv(T™v) (45)  White Knight Best. UPN/WB  TBD 5 NA
78 Tucson, Ariz. kmse-Tv (11)  AH. Belo Fox KYTU-Tv (18) Clear Channel UPN  10/7/91 10 Nearly all
79 Paducah, Ky. KkesiTv) (23) Max Media Fox woka(Tv) (49)  WDKA Acq. UPN 12/15/85 10 94%
80 Portland, Me. wexT-v(51)  Pegasus Comm.  Fox wpME! (35) New England TV Dark/UPN 1/29/96 5 Nearly all
83 Ft. Myers, Fla. weeH-Tv (20)  Waterman Best.  NBC wIw-Tv (26)  Raycom Media ABC 6/1/94 10 40%
86 Cedar Rapids, lowa kr (28) 2nd Generation Fox KFxB {40) Dubuque TV Fox  8/13/95 5 100%
91 Burlington, Vi. wPTZ-Tv (5) Heritage Media NBC wrerF(TV}! (44)  Champlain valley Tcst. - Fox TBD 5 Nearly alt
92 Johnstown, Pa. wwep-Tv (8) US Best. Fox waTM-Tv (23)  Advent V Capital ABC  3/11/96 10 Nearly all
94 Waco, Tex. kwkT(rv) (44)  CCAS Fox wakw(tv) (62)  White Knight Best. UPN'WB  TBD 5 NA
105 Greenville, N.C. whXI-Tv {8) GOCOM Fox wyoo-Tv (14)  KS Family TV Fox  11/3/92 9 Nearly all
108 Tyler, Tex. KETK(TV) (19)  Max Media NBC KLSB(TV) (56} KLSB Acq. NBC 10/29/96 10 94%
114 Tallahassee, Fla. WILH(TV) (43)  Pegasus Comm.  Fox wrxu-Tv' (57)  L.O. Telecast Dark/Fox  TBD 5 Nearly all
116 Florence, S.C. wepe-Tv(15)  Diversified Comm. ABC wwme-Tv (21)  Atlantic Media UPN  4/8/94 5 100%
119 Reno KRXI(TV) (11) Cox Bcest. (buying)  Fox KAME(TV) (21)  Best. Development UPN  8/31/85 5 100%
122 Monterey, Calif. KCBA(TV) (35)  Ackerley Gp. Fox KION(TV) {46) Harron TV CBS  4/24/96 33 99.4%
129 Columbus, Miss. WTVA (9) WTVA Inc. NBC wLov-v(27)  Lingard Best. Fox  8/12/94 7 68.7%
135 Wausau, Wis. wAOW-Tv (9) Shockley Comm. ABC/Fox wrow(tv) (34}  Northwoods Ed. TV ABC/Fox  5/9/96 8 90%
167 Billings, Mont. KSvI-Tv (6) Great Trails(buying) ABC KHMT-TV {4) Wolf Mtn. Bcst. Fox 8/95 10 Nearly all
183 Meridian, Miss. wMDN(TV) (24)  WMDN Inc. CBS/Fox weBe(™v) (30)  Global Comm. NBC/Fox 8/1/95 5 98%
191 Gr. Junction, Colo.  kRex-Tv (5) W. Russell Withers Jr.CBS wrax(v)! (4)  John Harvey Rees Fox TBD 4 100%
206 Victoria, Tex. kawu-Tv (25)  Withers Bcst. ABC KeT(v} (19)  VictoriaVision Fox 1/1/85 5 100%
NA Puerto Rico wLI-Tv (11) Estrella Brillante TV Ind. wSTE-TV (7} Siete Grande TV Ind. 1/1/958 5 34%
NA Puerto Rico WAPA (4) Pegasus Best. Ind. WTIN {14) Estate of Hector Nicolau  Ind. 10/1/94 3 Nearly all

1—construction permit, 2—affiliation to be terminated shortly, 3—or until prohibited, ——Pegasus currently owns both stations but plans to sell subsid.ary
WOLF License Corp., 5—Communications Corporation of America, 6—deal supersedes original deal starting Feb, '93 in which 36% of time was broke ed
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Moon ves to run CBS TV

Entertainment chief adds some of Lund’s former duties

By Lynette Rice

losing the gap
after  Peter
Lund’s sud-
dcn departure in

May. CBS Enter-
tainment President
Leslic Moonves has
assumed some of
the duties of the
former chief execu-
tive officer.

As expected. Moonves last week was
named president. CBS Television—ihe
first step in the conversion of Westing-
house Electric Co. into a pure-play
media company. The conversion will

culminate this fall with the spin-oft of

the industrial units.

In addition to his role in network
entertainment programing. Moonves
now will manage network marketing
and sales. CBS Productions and CBS
Enterprises. as well as Eyemark Enter-
tainment, the company s domestic and
international syndication unit.

Leslie Moonves is joining the CBS executive commit.tee, which includés Michael
Jordan, Mel Karmazin and CBS Chief Financial Officer Frederic Reynolds.

Continuing to report (o Jordan are |
CBS News, headed by Andrew Hey-
wird: CBS Sports. under Scan Mc-
Manus: affiliate relations, under Peter
Schruth. and CBS Cable. under Don
Mitzner.

“My first priority is programing. |
will still be very hands-on,” Moonves |
says. “The good news is that our team
has gelled so well on the West Coast in
terms of entertainment that | can pull
hack a little bit”

Scparately. James Warner—whaose
position of CBS Television president

wits eliminated in the restructuring-
will leave the company. Divisions that
reported to Warner were sales. marhket-
ing and rescarch, aftiliate retations and
program practices.

Allof the division
heads other than
Jonathan  Klein.
president of the CBS
Television station
group. began to re-
port to Jordan after
Lund announced in
May that he would
step down as presi-
dent and CEQ of
CBS Ine.

Word of Lund’s
departure-—based on Jordan's decision
1o consolidate the CBS radio and tele-
vision stations under Karmazin—came
the day of Moonves's presentation of
the new fall schedule to advertisers in
New York.

Sources at CBS and on Wall Street
belicve Moonves's promotion may
lead to even broader responsibilities
that could involve the supervision of
news and sports.

Before joining CBS in 1995, Moon-
ves was president of Warner Bros.
Television. ]

Microsoft takes another step into the stream

By Richard Tedesco

pparently playing to corner the

market, Microsoft Corp. made its

sccond major investment in as
many weeks in multimedia streaming.
purchasing VXtreme last week.

With the 109% stake Microsoft
bought in Progressive Networks fast
month ("Telemedia,” July 28), the
VXitreme deal gives the Redmond.
Wash., software monotith considerable
influence over the most popular
streaming technologics. Microsoft also
has a minority stake in VDOnet Corp,,
which will now use its VDOLive
streaming technology to enhance
Microsoft’s NetShow 2.0 streamer for
broadband networks.

Last weck. AudioNet also made a |

commitment to step up its use ot Net-
Show. Vivo Software will basce its
broadcast-tool product line on Net-
Show and Microsoft™s Active Stream-
ing Formal specitication,

Microsoft’s recent streaming moves
indicate an intention to be at the center

of multimedia Internet streaming tech-
nology. Michae! Ahcarn. NetShow and
Site Server product manager for
Microsoft. says, “This is an carly
investment in having a strong product
and trying to grow the markel.”

Unifying file format standards for
streaming video by establishing stan-
dards would case content providers’
anxiety about which of the existing for-
mats they should use. Microsoft is
encouraging its own ASI spec. '

Microsott says it will incorporate
VXtreme's source code in its next itera-
tion of NetShow, permitting video to be
streamed at variable bit rates. Tt will also
enhance NetShow with technology from
the so-called Tiger full-sereen video
product it is developing. Microsoft pre-
viously indicated plans to incorporate
some source code from Progressive Net- I
works™ RealAudio and RealVideo 4.0
praducts in NetShow.

Ahcarn says Microsoft is not seck-
ing to merge the various streaming
lLLhnuluyu but rather is trying to |
unify streaming standards.

wwWwW americanradiohistorv com

“As bandwidth increases it makes it
more realistic for consumers to use this
technology.” says Daniel Amdur,
Internet market strategies anatyst for
The Yankee Group. “Microsoft is mak-
ing its bid now to ensure compatibility
and standards in its product line to
cover the widest possible consumer
base.”™ Amdur believes that there prob-
ably is room for a few different stream-
ing formats in the cyberspace market.

Analysts agree that Microsoft seems
inclined to buy another company’s
technology rather than grow it internal-
ly. But Ahcarn denies the company is
disenchanted with NetShow: “1Us inno
way an admission that NetShow didn’t
go where we wanted it to.”

Richard Scocozzo. software analyst
for Brown Brothers Harriman, sces the
streaming strategy as pant of Microsoft™s
“moving very strongly to become a
media company.™ Microsoft also invest-
ed $150 million in Apple Computer Jast
week. with a tangential deal 1o make its
Internet Exptorer browser the default
browser on Macintosh machines. m
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Fox minds the kids

Company prepares cable foray: changes in store for FKN

By Steve McClellan and

Lynette Rice
s Fox prepares to enter the Kids
A cuble network business, changes
are in store Tor the Fox Kids Net-
work (FKN), the Kids service aired by
the network™s broadeast altiliates.

Among those changes is the likely
departure of Margaret Loesch. FKN's
founding president and vice chairman
of Fox Kids Worldwide. FKW is the
jomt venture of News Corp. and Haim
Saban that encompasses FKN, similar
overseas programing services and The
Fanily Channel.

Sources say Loesch is considering
feaving the company. having lost cre-
ative control of FKN 1o Saban. Loesch
coutd not be reached for comment.
Sources say she has been contacted by
al least two other studios.

Other changes involve a restructur-
g ol the financial relationship
between the FKN affihiates and FKW.

Fox and its aftiliates have been talk-
ing for several months. These talks
took on more importance alter FKW
acquired The Family Channel with
plans 1o challenge Nickelodeon and
Disney on the Kids cable front.

At a mecting in Los Angeles two
weeks ago, the parties considered a

Jop of the Weelk

A & ¢ constilil

networg

plan in which Fox broadeast adfiliates

would share FKW revenue. says Pat
| MuHen. generat manager of lFox affili-
[ ate wxau(ry) Grand Rapids, Mich.,
and chairman of the affiliate advisory
board.

One propusat would exclude Fox af-
fitiates from participating in the cable
venture. Another would dissolve the
current profit participation mechanism
for affiliates in FKN i retum for a
lump sum payment. The parties also
talked about exclusivity windows for
FKN and cross-promotion between
FKN and The Family Channel.

“ICs hard to say where it will end
| up.says Mullen. “The only certainty is

that FKN exists and will continue 1o

exist. and affiliates will continue to air
| the prograning.” Mullen bases that cer-
| Lainty on “my conversations with [Fox
| Television Stations Chairman| Chase
[ Carey and Haim Saban.”

kennard gets

Clinton thumbs-up

President Clinton last week made it official
that he is choosing FCC General Counsel
William Kennard as the next FCC chairman.

Kennard's designation as chairman had
been expected since late July, when word
surfaced that the White House was planning
an FCC package that also would include
New Mexico reguiator Gloria Tristani as a
commissioner. Once the White House nom-
inates Tristani, senators will have four FCC
nominees to confirm. The administration
aiready has nominated House Commerce
Committee economist Harold Furchtgott-
Roth and the Justice Department’s Michael

Powell to the FCC.

Everett, as chairman.

Sources say the nominees could come before senators for confirma-
tion hearings in September. Kennard is expected to encounter resis-
tance from Senator Ernest Hollings (D-S.C.), who had been pushing the
administration to name his former aide, Washington lawyer Ralph

Kennard

—CM
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Saban

News Corp.’s commitment to Fox
Kids—and the talk of synergy with The
Family Channel-——were conflirmed oy
Kevin O'Brien. general manager of
KTVOCTyy San Francisco and a member
of the FKN oversight board.

“I0s like the legs of a chair. | see
JFKN and Family] being co-dependent
on cach other for cross-promotion and
cconomies of scale.” says O Brien.

There has been mounting specu a-
tion about the commitment of the Fox-
owned stations 1o FKN as those s -
tions seek to expand news programing
and tocus on adult viewers, Indeed. the
New World stations, which were
acquired by Fox last year and which
cover about 13% of the US. TV
homes. do not carry—and will not be
carrying—FKN.

The Fox stations in New York and
Los Angeles have acquired enough adult
syndicated product for the future, includ-
ing such top sitcoms as Drew Car 'y,
Grace Under Fire and Third Rock from
the Sun. that they could casily program
adult fare throughout the day.

The managers at both stations feel
they could do better without FKN.
However. the word from Fox highor-
ups is that the station group (excluding
the New World stations) is commit ed
to carrying FKN for the foresceable
future. A big reason for that comn.it-
ment is the need o cross-promote k.ds
fare between different dayparts and
between broadeast and cable distribu-
tion platforms—scen as essential to
eaccuting a successful Kids program-

[ ng strategy.

There is nothing planned in terms of
a switch anytime soon,”™ says a Fox
source. Fox Stations Inc. President
Mitchell Stern declined commient.

The absence of the Fox-owned sta-
tions would hurt FKN s ratings. Yet af-
filiates believe that if some Fox O&Os
do drop out, they will be replaced by
other stations 1in the market. [ ]

|
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Jop of the Weels

Strong starts for “Wayans,’ ‘Vibe’

Buena Vista's late-night entry attracts 20% more viewers

By Joe Schlosser

he President tatked. The bands
T played. The stars dropped by.

The monologues were 1ouch
and go. The audiences danced. And a
runsformer blew out. That was just
the first week in the life of the two
new late-night tatk and variety shows.

But all that really matters to the
brass al Columbia TriStar, distribu-
tors of Vibe, and a1 Buena Vista,
syndicator of The Keenen Ivory
Wavans Show, is the numbers.

For the first week (the first four days,
actually), Wavans™ averaged a 3.6 ral-
ing/9 share, and Vibe, 3.0/7. The ratings
are compiled from Nielsen Media
Rescarch’s 38 metered-markets repre-
senting roughly 59% of the nation.

But media reps say ratings for the first
week mean only so much. “Four days
does not a trend make.” says Kalz
Media’s Bill Carroll. “You are looking
al two shows that are very competitive.
Realistically, since they started in
August they are going 10 get a bye unlil
carly September. By then, they should
be on stride. and the competition and
viewing patterns will be in place.™

“Ohbjectively. in terms of ratings.
they are both doing reasonubly well,”
says Pclry's' Dick Kurlander. "“It’s a

disservice to be overly critical now, but
I think both shows need some work.”™
Both Vibe and Wavans have had ups
and downs across the nation. Through
Thursday, Wavans averaged 3.6/9 in
Los Angeles. compared with Vibe's

3.0/7. In Atlanta,
S8/13: Vibe, 4.9/11. In New Orleans.
Vibe averaged 8.6/16 10 Wayans’
6.6/12. (Vibe is carried on wNOL|TV], a
WB affiliate owned by Vibe executive
producer Quincy Jones.) In New York,
Wavans has the carly edge with 5.7/11,
compared with Vibe's 4.9/10).

“What's exciting is that it's [The
Tonight Show with Jay| Leno, Keenen,
Letterman and then Vibe in many mar-
kets,”

Wavans. It is significant for a show
that just came on 1o beat someone like

Wavans scored |

says Mon Marcus, president of
Buena Vista Television, distributor of

Last Tuesday, both ‘Wayans’ (above) and
‘Vibe’ beat ‘Letterman’ in New York.

Letterman in guite a few markets.”

Carroll suys the late-night shows that
were alrcady in place have been taking
hits as a result of the new shows, but Ler-
terman seems 0 be hit the hardest. For
the first three days of the week, Lerter-
man averaged a 3.6 rating nationally.
compared with Wavans™ 3.7.

Al Vibe, Columbia TriStar Televi-
sion President Barry Thurston says he
is pleased with the show’s progress.
“We are gelting defections from the
other late-night shows and also are sec-
ing defection from cable.” he says.

As for the transformer. KTTV(TV) Los
Angeles went to black for nearly 12
minutes on  Wednesday during
Wayans's show. That night. coinciden-

tally. Vibe scored its highest ratings of

the week. nationally and in Los Ange-
les, beating Wavans on both fronts. =

' New shows must be capt:oned by 2006 FCC mandates

Broadcasters, cable operators and satellite TV
providers have eight years to put closed captions on all
their new shows.

Under rules adopted by the FCC last week, 95% of
new shows must have ciosed captioning by first quarter
2006. Not all new programing will be subject to the new
rules, however. Shows exempted include advertise-
ments of less than five minutes, promos and public ser-
vice announcements.

The commission also gave the industry additional time
to caption older, “library” material. The rules set a 10-year
deadline for captioning 75% of all shows first shown
before Jan. 1, 1998,

The rules, mandated by the 1996 Telecommunications
Act, drew warm words from broadcast and cable groups.

“Today's decision...is a reasonable, good-faith effort
to balance the needs of the deaf and hard-of-hearing
community with the business realities faced by the
cable industry,” says National Cable Television Associ-
ation President Decker Anstrom.

“It looks like we did pretty well,” adds National Asso-
ciation of Broadcasters Vice President Jack Goodman.

Goodman voices disappoiniment with the FCC's deci-

| sion to make program distributors—rather than produc-

ers—responsibie for complying with the new rules. But he
praises the exemptions included in the rules, including the
overnight news feeds that networks deliver to affiliates.

Some locally produced and distributed programing
will be exempt from the rules, as well as non-English-
language programing and non-vocal music programing.
The FCC did not, however, exempt music videos.

The commission did exempt smaller program providers
from the rules. Companies with annual gross revenue less
than $3 million will not be required to deliver captions with
their shows. Additionally, the commission said that com-
panies will not need to devote more than 2% of their gross
revenue to captioning.

For programing that is not exempted from the rules,
the commission established three benchmarks for
achieving the eight-year captioning target. The first
benchmark, which arrives in 2000, calls for an average
of five hours of captioned programing per day.

The requirement goes to 10 hours per day after four

years, and 15 hours per day after six years. —CM

|

|
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Industry consolidation and convergen:e.
Evolving technology. And a changing regulatory
environment These are just some of the reasons
why media and communicauons companies need a
source of inncvative capital markets solutions.

That source is First Urion’s Communications
and Media Finance Group. Our experts se-ve
a wide range of segments within the media and
telecommunication industries, providing clients
with extensive industry knowledge, responsive
execution, ard an approach that offers multisle
financing solutions. All of which w_ll make sure
you reach the right audierce.

To make our expert.se work “or you, call

Lloyd Sams, Managing Director, at (7(.:4.) 374-4151.

FWBN

Capital Markets Group

These products/services o irst Union National Bank.

Universal Studios Florida pho

COMMUNICATIONS AND MED

PROVIDE EFFECTIVE WAYS TO REACH

AN AUDIENCE.

|
WE DO THE SAME FOR GUR CLIEKTS.

=

2

7 Universul Studios “lorida. All Rights Reserved.
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TCl revenue
up, subs down

Second-quarter financials
are on target, but sub
losses are troubling

By Price Colman

ith second-quarter financial
w results for Tele-Communica-
tions Inc.’s cable operations on
target, subscriber growth will be the
do-or-die issue for the rest of the year.
“If 1 don’t add subscribers in the
fourth quarter, I'm going to kill
myself,” TC] President Leo Hindery
said during a conference call last week.
TCl lost 89,000 subs during the peri-
od; Hindery attributed the .6% drop to
weak marketing and customer reten-
tion programs and seasonal fluctua-
tions. TCI did not report premium ser-
vice and PPV figures, telling analysts
those results were no longer meaning-
ful. Most MSOs have experienced sub-
stantial declines in pay units.

Jop of the Weel—

RCN taking on Washington

Insurgent cable and telephone challenger RCM Corp. is teaming with utili-
ty Potomac Electric Power Co. 1o take on the Washington-Baltimore mar-
kel. AGCN—a subsidiary of MSO and small telco C-Tec Corp.—and Pepco
will spand $300 million building the system over the next three to five
years, offering a combined package of 105 channels of cable, phone and
Internet services to homas. The syslem—similar to RCN operations in
New York and Boston—will reach 40 towns. Partnering with a utility gives
RCN access to cash, poles and other rights of way and Pepco's axisting
fiber-optic plant. C-Tec Chairman David McCourt says that the venture will
be able to extend the system to pass 175,000 homes a year. The market
has about 6.6 million homes. One target will ba District Cablevision, the
troubled D.C. system run by Tele-Communications Inc. General manager
Frances Turmer says she welcomes the competition. “Be assured TCI will
da what is best to secure our business both on the regulatory and market-
ing front,” she says. —IMH

TCI cable operations grew operat- | fourth quarters.

ing cash flow 29.3%, to $706 million;
increased revenue 12.2%. to $1.605
billion, and cut debt to $14.1 billion,
hitting the 5:1 debt-to—cash flow ratio
the company had promised by year’s
end. Cable operations had $282 mil-
lion in free cash flow. on target to hit
the $750 million-$1 billion previous-
ly forecast for the year. Capital
spending will increase from $93 mil-
lion in the second quarter to roughly
$275 million in each of the third and

Hindery promised news about more
joint ventures and system swaps by
Labor Day, but quashed rumors that he
was talking with Adelphia. He said
TCI will launch cable modem service
in Nashville and Seattle in September,
but said this year's emphasis is on dig-
ital cable,

As for the ALL TV name for its dig-
ital cable product, *we’ve abandoned
that forever.” Hindery said. The new
name is Digital Cable. ]

B&C repos:t:ons for future

Donald V. West, editor of BroaD-
CASTING & CaBLE since 1982, has
been named editor at large of the
Broadcasting & Cable Publishing
Group, with headquarters in New
York City. His appointment is
effective immediately. Harry Jes-
sell, executive editor of BROAD-
CASTING & CABLE, will assume
day-to-day responsibility for the
weekly magazine.
~ "The need for this restructur-
ing has been building for some
time," says Peggy Conlon, group
publisher of the BRoOADCASTING & CaBLE publications.
“As Don has worked in partnership with me on the
group's strategic plans, he has had to travel to various
parts of our business universe. As a result, Harry has
assumed more and more of the magazine's opera-
tional control. These new responsibilities will allow us
to continue our rapid growth, while continuing to pub-
lish the industry’'s leading and most respected
newsweekly.”

The Broadcasting & Cable group of publications cur-
rently includes BROADCASTING & CaBLE weekly, BROAD-
CASTING & CABLE International, the BROADCASTING &

Jessell will run the weekty magazine while West
becomes editor at large, based in New York.

CasLE Yearbook, the TV Fax and
Cableday daily faxes, Television
Asia, Asia Image and the new
Television Europe that premieres
this September.

West admits to regret at leaving
BROADCASTING & CABLE. “But 39
years is a long time to spend in
one's first job. I'm delighted to try
so many new things, and especial-
ly to renew my association with the
broadcasting and cable business-
es in New York, where | spent 13
productive years. Readers will find
the transition to Harry Jessell's leadership essentially
seamless.” West will continue to direct such events as
the BrRoADCASTING & CaBLE Interface conference and Hall
of Fame Awards.

“We will all miss Don's daily presence and leader-
ship,” says Jessell. “But as | take on my new responsi-
bilities, | am encouraged that he is in a position where
he can continue to lend his advice and support. Don set
high standards of journalism and argued unceasingly
for full First Amendment rights for broadcasting and
cable on the editorial page. With the help of my col-
leagues here, | intend to maintain both traditions.” [ |
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IV is good?

Not at ABL.

Fact s, management turmoil behind the scenes has a real impact
on the quality of what goes on the air, and it's going to take more then
a new promo campaign to turn thiags around.

It's time for ABC to invest in quclity progromming and the people who help creare it.
Stop attacks on loyal, long-time employees. Stor: replacing experienced,
highly-s<illed technicians and camera operators with temporary workers.
And stop threatening employee ﬁechh cere and pensions.

Let's work together to make ABC #1 again.

A MESSAGE FROM THE MEN AND WOMEN OF NABET/CWA.
%2/ INEGOTIATING FOR A FAIR CONTRACT At Disney/ABC.
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‘Massacre’

continued from page 4

last Friday morning. 'l don’t think los-
ing Hostetter in and of itself is a
tragedy.” says one Wall Street execu-
tive, noting that after getting $1.2 billion
worth of the telco unit’s stock Hostetter
hadn’t been expected to stay long. ™1
think losing all the people underneath
him is.” Lillis told securities analysts
that Continental’s historical focus has
been financial. always building or accu-
mulating systems to create its massive
cuble portfolio.

Now, however, the company needs
to maximize revenue per subscriber.
particularly by successfully driving
new products—digital cable, high-
speed Internet and telephone ser-
vices—into the home. “It’s a funda-
mental change: that’s why we’re bring-
ing in the hard-core marketers.” one
analyst quotes Lillis as saying. One
UMG executive argues that a big part
of MediaOne/Continental’s strength is
in the ficld: the company’s local and
regional system managers. “They're
not affected.” the executive noles.

Charged with pulling it all together is
Peters. currently president of UMGs
cellular operations and managing direc-
tor of London-based One 2 One. A 15-
year US West veteran., Peters was tupped
for her experience in marketing amid
tough wireless phone competition.

She’s bringing with her Julie Dexter
Berg, executive vice president of Air-
Touch Cellutar, who will become
MediaOne executive vice president
and chiet marketing officer.

At least two MediaOne exceutives
will stay. Ron Cooper. exceutive vice
president. marketing and new business
development. will become execative
vice president of operations. responsible

for the MSO's six regions. Jeff

DeLorme. MediaOne exceutive vice
president. operations, will become exec-
utive vice president of Multimedia Ven-
tures. responsible for UMG’s contentious
partnership with Time Warner Inc.

Senior cable ofticials regard Hostet-
ter’s exit as the loss of a key industry
leader. “Amos is my hero.” says Tele-
Communications Inc. President Leo
Hindery. “There wasn’t a constituency
that he encountered—industry. regula-
tors, Wall Street—that doesn’t think he
wis the best.”

"You don’t replace an Amos
Hostetter.” says NCTA President
Decker Anstrom. ]

Jop of the Week

Cose

Bell sour note
I n the first public evidence of fric-
tion between Jones Intercable and
part-owner Bell Canada Internation-
al, Jones disclosed in a recent Secu-
rities and Exchange Commisston
filing that Bell Canada’s three bor-
der members voted against Jones™s
plans to purchase an Independence,
Mo., cable system (see story, page
40). In addition. Bell Canada’s
board members and two indepen-
dent board members voted againsi
Jones’s upcoming 7.8 million—share
stock offering. Jones won on both
issues but noted in the SEC filing
that “should such disagreements
occur in the future, the company’s
ability to implement its strategic
plan or take other action could be
frustrated, detayed or prevented.”

BETHESDA
Justice eyes American

he Justice Department is investi-

gating the San Jose, Calif., hold-
ings of radio group owner American
Radio Systems Corp., ARS President
Steven B. Dodge said last week. And
although ARS has met Justice
requirements in Sacramento. Calif.,
that market is still under scrutiny,
Dodge said. Justice's attention on
San Jose likely was snagged
because. according to Duncan’s
American Radio, ARS’s four FMs
control 51.4% of the radio revenue
there, That's far above the 35% that
Justice officials have said would trig-
ger an investigation. And of the four
FMs, three are the top three stations
in the market, according o Arbi-
tron’s spring book. Meanwhile, in
Sacramento. ARS controls 35.19% of
the radio revenue. Four of its stations
rank in the top six.

Discovery may land Travel
D iscovery Communications Inc.
may be close to purchasing Trav-
el Channei in Latin America from
Landmark Communications. Industry
sources say discussions have een
active between the two companies.
Landmark recently sold the U.S. ver-
sion of The Travel Chunnel to Pax-

son Communications for $75 million.
Although there is speculation that
Discovery may want 1o make a major
investment in Travel under Paxson,
sources could not confirm that such a
deal was imminent.

NEW YORK

For sale signs
Word circulating in financial cir-
cles last week was that Boston-
based Sullivan Broadcasting was
negotiating to acquire Petracom
Broadcasting, based in Lutz, Fla.
Petracom owns four radio stations
and five TV stations. The TVs are
wQRF-TV Rocktord, Ill.; wrvw(TVv)
Evansville, Ind.: KARD(TV) West
Monroe, La.; KDEB-TV Springfield,
Mo., and KLBK-TV Lubbock, Tex.
Sullivan owns 10 TV stations:
wuTV(TV) Buftalo, wUHF(TV)
Rochester. wexv(Tv) Utica. all New
York: wxLv(Tv) Winston-Salem,
N.C.; wrGT-Tv Dayton, Ohio; wrat-
TV Charleston. S.C.; wZTV(TV)
Nashville; WrREH-TV Richmond, Va.;
wvAH-TV Charleston. W.V.. and
wMSN-TV Madison, Wis. Heads of
both companies, Sullivan’s Dan Sul-
livan and Petracom’s Henry Ash.
didn’t return calls by deadline last
week. Word of talks follows the
announcement that Sullivan is buy-
ing KOKH-TV Oklahoma City for
$60 million.

Oops

omeone out there other than

Amos Hostetter is really mad
about US West Media Group Inc.’s
decision to relocate its MediaOne
cable unit’'s HQ from Boston to Den-
ver, The day before the announce-
ment of the move sent MediaOne
Chairman Hostetter out the door,
trashing UMG's stock price. some
unfortunate soul bought a 7.2 mil-
lion—share block of UMG shares at
$24 per shure. That™s $172.8 mil-
lion—about $21 million more thun
the stock was worth after the news
broke. UMG wouldn’t identify the
buyer, saying only that it was an
institutional player who had Smith
Buamney assembling the block for sev-
eral days beforehand.
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Special Report: Original Cable Programming

fresh, original programs, the cable industry

IS producing new shows in record numbers.
Industry executives count on original cable
programming to build viewer loyalty and to
attract new audiences.

| n direct response to viewer demand for

On October 20, Broadcasting & Cable tunes
into Orglinal Cable Programming. This in-depth

special report includes a must-read network-by-
network production overview.

If you produce, buy or sell cable programming,
you'll want to use this issue to send an original
message to 35,000 leaders in electronic
communications. Contact your sales representative
to reserve your ad space today.

Issue Date: October 20 ® Ad Close: October 10 ;

ool

ONE MARKETPLACE. ONE MAGAZINE.

Advertising Offices: New York 212.337.6940 los Angeles 213.549.4113
Western Technology/Cable 317.815.0882  Washington D.C. 202.659.2340
Classified Advertising & Cable Marketplace: 212.337.694]
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Jop of the Weele—

Copyrlght Office proposes—
cable opposes—higher fees

‘Fair market rate’ svstem would resemble satellite scheme

By Chris McConnell

able systems could pay some

higher copyright fees under a

plan seat to Congress by the U.S.
Copyright Office last week.

Issuing its report on copyright pay-
ment schemes. the Copyright Office
recommended that Congress set a new
“fair market” rate for the cable compul-
sory license. The license gives cable
operators the right to retransmit broad-
cast signals without first negotiating
royalty lees with the program copy-
right holders.

C.lhIL operators currently pay a
license fee based on a sliding scale of
gross receipt pereentages. The fees go
1o a money pool at the Copyright
Office. which redistributes the funds to
copyright holders.

The National Cable Television
Association estimates the industry has
paid copyright owners more than $2.3
billion sinee 1978,

Reviewing the system for assessing
the cable copyright fees. the Copyright

Otfice recommended establishment of

a simplified system. " This would etim-
inate many of the administrative costs

The Copyright Office said DBS companies
should be allowed to beam local TV signals
to subscribers.

and uncertainties created by the present
royalty mechanism, eliminate under-
compensation to asthors, and treat

|
|

[ tors in that proceeding are scheduled o

issuc their decision Aug. 29.
Copyright officials said the cabte
rate system should be adjusted to more
closely resemble the satetlite copyright
scheme.
Satetlite carriers currently pay 6

| cents per subscriber per month for the

cable systems similarly to satellite car- |

riers.” the report said.
The office recommended the Tair

mirhet-value rates be decided through |

an arbitration proceeding. Satellite car-
ricrs tast month wrapped up arguments
in an arbitration proceeding to deter-
mine the copyright fees that satellite
carriers should pay for the right to
retransmit broadeast signals. Arbitra-

right to rebroadeast network affili-
ate signals. Rates for rebroadeast-
ing superstation signals vary from
14 cents to 17.5 cents per sub-
scriber per month.

Regulators said the cable fees
should be based on a similar per-
subscriber fee. "It would provide an
casy comparison of the rates paid by
cable systems and the rates pand by
satellite carriers to lacititate the goal
of achieving comparable rates
between the two retransmission
industries.” the report said.

The words won no praise from
cuble lawyers.
regulatory constraints that don’t
apply to satellites.” says Washing-
ton communications lawyer Scth
Davidson. Davidson and others in the
cable industry say they prefer to stick
with the current copyright system.

“It’s been working for 20 years.”
siys Steve Effros. president of the
Cable Telecommunications Associa-
tion. "Why mess with it?”

But Effros and others say theyre con-
Tident that the Copyright report will 1ead
to little in the way of new copyright law.
“This is advisory.” Effros says.

“All of these proposals appear to

Court ruling means higher bills, cable says

“Cable has a lot of

A court ruling on cable franchise fees could mean a
slight boost in the cable bill for some viewers, cable
lawyers say.

In a Juty 31 ruling, the United States Court of
Appeals for the Fifth Circuit threw out an FCC decision
not to require cable operators to include franchise fees
collected from subscribers in tallying their gross rev-
enue.

The commission had issued the ruling to resolve a
dispute between the city of Baltimore and United Artists
Cable of Baltimore. Previously, the city had said fran-
chise fee payments should count toward an operator's
gross revenue. Cable operators had maintained that
would allow the city to impose a “tax on a tax” when
franchise fees are calculated as a percentage of gross
revenue.

While the commission sided with the cable operators,
the court sided with the city.

“Gross revenue normally includes all revenue collect-

[ we'll get blamed for it,” adds Cable Tetecommunica-

ed from any source,” Circuit Judge E. Grady Jolly wrote.
“No evidence has been presented to show that Con-
gress intended to depart from this standard definition.”
“It means our prices will go up,” says Daniet Brenner
of the National Cable Television Association. “Municipal
coffers can grow a little bit.”
“It's going to cost subscribers money. And of course

tions Association President Steve Effros.

Communications lawyer Seth Davidson agrees that
operators will pass any increases in franchise fees to
subscribers. “I don’t think anybody wants to eat this
additional cost,” Davidson says. “It's really tough not to
identify and pass that through,” adds communications
lawyer Wesley Heppler.

Davidson adds that operators already may be includ-
ing the franchise fees in calculating gross revenue. In
such cases the court's ruling will not affect subscriber
bills. “It's going to vary,” Davidson says. —CM
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propose increasing the copyright royal-
ty scheme.” adds communications
lawyer Frank Lloyd. “You end up with
a pass-through to consumers.”™

Lloyd speculates that lawmakers
may shy away from reforms that might
lead to higher cable bills,

Satellite industry executives. mean-
while, applaud the idea of placing the
cable and satellite industries on equal
copyright footing. “"We're certainly
pleased.” says Andy Paul, senior vice
president of the Satellite Broadcasting
and Communications Association.

But Paul voices no enthusiasm for
the current arbitration process for
establishing copyright rates. “It's very
expensive and very complex.”

In addition 1o addressing the issue of
cable and sutellite compulsory copy-
right fees, lust week’s report dealt with
what had been a heated topic in the
satellite business earlier this year. The
office said Congress should allow DBS
operators to rebroadeast local TV sig-
nals back into their local markets.

Jop of the Weelks

| pressing lawmakers to clear their plan
to rebroadeast local TV signals back
to viewers within the local markets.
The venture fell apart with the col-
lapse of the News Corp./EchoStar
partnership.

Addressing the issue nonetheless.
the Copyright Office said that allowing
subscribers 10 receive local TV signals
would eliminate the need to import dis-
tant network signals.

The issue of delivering distant net-
work signals 1o satellite subscribers has
prompted a series of lawsuits by broad-
casters who insist that their signals are
going to ineligible viewers, The Satel-
lite Home Viewer Act forbids satellite
carriers from sending affiliate signals
to viewers who can receive them local-
ly off the air.

Satellite carriers have contended that
many homes within reach of local sta-
tions still do not get a clear TV signal.
One carrier—PrimeTime 24—has sug-
gested that the government adopt a new
standard based on picture quality to

served by a local TV station.

The Copyright Office rejected that
idea, maintaining that it would be too
“subjective, legally insufficient and
admainistratively unworkable.™

Instead. the report recommendec a
system that would divide viewers into
those within a station’s local market
(the red zone) and those outside the
local market of an affiliate station (the
green zone). Green-zone residents
would be eligible for the retransmitted
signals, while the red-zone viewers
would not.

However, the Copyright Office said
that it would favor allowing the red-
zone residents to receive distant n2t-
work signals if the subscribers paid a
surcharge to the Copyright Office ‘or
redistribution to affiliates.

Broadcasters oppose the idea. “This
controversial policy. if adopted, would
have the ultimate effect of undermin-
ing localism by allowing unimpeced
importation of distant broadcast signals
into every local market,” says NAB

News Corp. und EchoStar had been

determine whether or not a viewer is I

Reid will lobby for Time Warner

Former House Commerce Committee senior telecommu-
nications counsel Catherine Reid is moving to Time Warn-
er’'s Washington office. Reid will join the company next
month as vice president, law and public policy. Since Jan-
uary, Reid has been a partner at Washington's Williams
and Jensen law firm. Before that she had worked as a
House Commerce Com-
mittee counsel since 1991.

Regulators are allowing Gannett Co. to hold two
Georgia TV stations with overlapping signals.
The FCC in 1995 gave the company one year 1o
sell either wMAZ-Tv Macon or wXIA-Tv Atlanta.

L 3 -
FCC will let Gannett .
overlap signals in " aSh]l
Georgia ;

President Eddie Fritts. ]

sion said the complaints appeared strong enough to war-

rant further investigation. In the same ruling, the FCC

also dismissed a pair of lowest-unit-charge complaints

that had been filed against the station by Lawton Chiles
and Bill Nelson.

Fine upheld
s34+ The FCC last week rejected a petition by

n ton assessed the fine last yezr
ment opportunity policie:.
decision to renew the licenses cf

it Tidewater Communications to reconsider a
for violations of the corr-
The commission issued the “noticz
aﬁ/@'
i =7 wNOR-AM-FM Norfolk and wAFX(Fw)

T $15.000 fine. Regulators
mission’s equal employ-
of apparent liability™ as part of a

ing its rules to allow common ownership of stations

in which the outer portions of the signals overlap. Citing
the proposed change. Gunnett asked the FCC 1o let it keep
both stations until the commission wraps up the rulemak-
ing. Last week. the FCC granted the request.

Politics and the lowest units

The FCC last week ordered wetv(Tv) Thomasville, Ga.,
to turn a series of advertising contracts and invoices over
to former gubernatorial candidates Zell Miller and Johny
Isakson in response to a complaint that the station had
violated political advertising rules during the 1990 Geor-
gia governor’s race. The former candidates have said the
station overcharged them for airtime, in violation of the
FCC’s lowest-unit-charge rule. Last week the commis-

Since then, however, the FCC has proposed chang- Edited by Chris McConnell Suffolk, both Virginia. The commi:-

sion found the broadcaster’s petition
to reconsider the action without merit, and ordered the ste-
tions to pay the fine.

Congested airways

The FCC says it has been receiving reports of aircraft co -
lisions with radio towers, "Accident reports and studics
reveal that radio tower owners and FCC licensees need to
be more aware of the need for conformance to FCC-issued
obstruction marking and lighting specifications,” the con -
mission said in a notice on the subject late last month.
*Appropriate action, including issuance of fines and/or
revocation of the station license, will be taken against tke
user or owner of any unauthorized or improperly marked
radio tower.”

Broadcasting & Cable August i1 1997
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Kellner’s Latest Surprise:

The WB gets
new legs

.

3 |

7
\

While UPN crowed in June about
swiping more stations from its
competitor and securing new
agreements with its primaries, The
WB remained oddiy quiet about distri-
bution—opting instead to tout its pro-
graming and branding for fall. Yet the lack of station
news from CEO Jamie Keliner—save the occasional
FCC purchase application filed by his Acme Broad-
casting Group—only boistered UPN's belief that it
continued to have the distribution edge in the battle
to become the fifth network. That
changed July 14, when a spirited
Kellner announced a “cataclysmic
blow to UPN"—the defection of
five Sinclair stations to The

WB, reducing the primary dis-
tribution advantage UPN has over SRULEI
its dubba dubba competitor. The news triggered
infighting for affiliates that has turned into a war of
words and legal filings (See page 24). BROADCASTING &
CasLe’s Lynette Rice and Steve McClellan talked with
Kellner about the emerging network, the battle for
affiliates and why he believes that the deal with Sin-
clair Communications represented “the single most
important decision we have made” since the net-
work’s launch in 1995.
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Bill Reitzel

ow much money do you expect The WB to lose this
year, and when do you expect it to break even?

It will [make the] turn in 2000. Our losses are track-
ing at about $40 million less than UPN’s for the year
[based on ad sales performance].

Is that 2000 date in line with original projections?

We're very close to the business plan.

The next year to two years |will be] the telling point. We
have sustained growth from year one to year two to year
three. We're the only network that has grown over those
three years. Unfortunately, when people look at the net-
works. they also look at really broad demographics. From
our standpoint. we’ve set out to do something that is not as
broad as the bigger networks. so in some ways the success is
camoutlaged. We set out to try to have teens as a major com-
ponent of our audience. We set out to attract the family audi-
ence. We made a real effort to focus on teens first, 18 to 34
second and 18 to 49 third—uand kids consistently—by doing
a bunch of different dayparts. In
terms of broadening out. we're
more targeted than any of the other
networks.

All the networks have said they
have sustained growth this year.
Why do you say you're the only
one?

I'm talking about from the first sea-
son 1o the second to the third in 18
to 49 or in households. we are the
only network that has grown consis-
tently.

You often refer to your days at Fox.
Is Rupert Murdoch’s network your
model for The WB?

I've always believed that the reason

we would succeed in this business where others might fail
was that almost everybody in a skilled position at The WB
has gone through a network start-up. You have in this com-
pany as many years of senior executive tenure as you have in
any of the networks we compete against. That is the advan-
tage we have. We've gone over this road before. We were
able 1o set a business plan from day one and then consistent-
ly tollow it over the past three years. We started with enor-
mous distribution disadvantages. but those are going away.
And programatically. the fact that Madison Avenue looks at
us the way they do and makes those kinds of commitments
to us suggests that they re betting on us to become the fitth
network.

You often speak of reassembling your team from Fox
[where Kellner served as the founding president for eight
years]. If Margaret Loesch decides to depart Fox Kids
Worldwide in the wake of uncertainty over her new role as
vice chairman, would there be a place for her here?

| would love to work with Margaret again. She and 1 had a
wondertul period of collaboration [in] starting up a business.
I think we complement each other’s talents very well. But
she’s under contract at this point. Whether she wants 1o stay,
Fdon’t know. I'm very Tortunate to have a creative partner in
Jean MacCurdy [head of children’s programing at The WBJ.
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“I've always believed that
the reason we would
succeed in this business
where others might fail was

that almost everybody in a
skilled position at The WB
has gone through a
network start-up.”

Jean and Margaret have worked together for many years ind
have a lot of similar talents.

Harry Pappas, a major WB affiliate owner, said he enjoyed
a most-favored-nations clause in his agreement with the
network, suggesting that he too should get compensation
in the light of last month’s Sinclair deal. Will he? And what
about others who might make the case that they add to
the coffers as well?

[Harry Pappas] is not covered under a favored-nations ag ee-
ment. I'm in kind of an interesting place right now because |
also have the beginnings of a portfolio of stations that are
going to be affiliated with The WB. It | put my station hat on,
the first thing | would say is “I'd love 1o get money from the
network™ and 'Doesn’t everybody like to get somebod» to
send them a check?” The answer is: of course. The rext
answer is, from the standpoint of Acme and all The WB atil-
iates, the real opportunity of the television network is not
about getting a small check, because it does come down to
being a relatively small amount of compensation.

What the network offered [Sin-
clair] is a chance to enter the big
leagues and compete against N3C,
CBS and ABC for money it
wouldn’t get a chance to compete
for, an audience it would never geta
chance to compete for. If you go
back and study Fox. we obviously
paid compensation in the early y zars
and then we removed the compe 1sa-
tion. It was obvious the stations
were bencfiting while the network
was still losing money. Statioa to
station. | think people ultima:ely
want us to build a network that will
compete with the big guys and
increase the value of their television
stations and protect their stat ons
from other competitors by having
high-quality programs. From an Acme standpoint. [ can
assure you that’s tfar more important than getting a check
from the network. Especially given the fact that the network
has to sustain significant losses in the start-up years, primar-
ily because of the inefficiency of the stations we're talking
about, their inability to attract a large number.

Are there any other opportunities out there like the Sinclair
deal?

There s nothing like Sinclair because those markets are mar-
kets where we worked very hard to get in. and there’s just no
way to get in with any kind of quality distribution. It sn’t
just about coverage. because coverage doesn’t mean any-
thing. 1t’s about an efticiency of distribution that comes
from being on stations that have a high network circulaion.
Those stations have a promotional platform to get the wudi-
ence to their programs. they have an audicnce flow throngh-
out the evening that leads into prime time. and they have
credibility in the community. Sinclair has that in those sta-
tions, and that is why they are so important to us.

It obviously caught UPN by surprise when it learned Jul/
14—the morning of your press conference—that Sinclair
was defecting to The WB. What's to say that Sinclair's
Barry Baker and David Smith won’t give you the same
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about-face down the road?

We have a |0-year deal. Ten years from now, we’ll all have
to look at the marketplace and decide what's best for all of
us, But being 50 years old right now, 10 years makes me feel
very comfortable. | doubt I'll be too weak 1o keep fighting.

How big a blow to your distribution was losing stations in
Columbus, Providence and Sacramento to UPN?

There's no blow in Sacramento at all. In Columbus and
Providence, we have affiliation agreements that call for the
programing to be carried for the next two and a half years.

Is anyone at Warner Bros. sug-
gesting a conflict of interest
with your investment in Acme?

There isn’t anything that relates
to anything financial between
Acme and The WB. We have a
system in place where I'm able
to step out of it while Doug
Gealy [Acme president]| and
Tom Allen [Acme CFQ| deal
directly with a representative of
Warner Brothers. There are only a
handful of places where you get into
any kind of [conflict], like approv-
ing co-op budgets for promotion,
All affiliates are wreated fairly and
equally.

Bill Heezel

How much of your own money are
you putting in Acme?

Tom, Doug and I all have put money
in Acme to finance the beginning of
the company. and we're all working
without a salary in the beginning,
All of our interests are on the back
end of building the company up for the investors as well as
ourselves.

Has the bond offering to finance station buys been com-
pleted?

No. It will go out right after everyone gets back from holi-
day.

At this point, how much money will you raise from your
equity, your bond and your preferred stock?

I'm not supposed to indicate those numbers. It will be
cnough o purchase and operate and build out 1 minimum of
five stations,

You don’t endorse secondary affiliations. How vulnerable
do you think UPN’'s secondary affillations are in its overali
distribution?

In many ways it’s the Achilles heel of UPN. We just looked
at the performance of their secondaries, and the performance
was pathetic. The programs are not working in these mar-
kets. in these time periods. If anything, they are confusing
the imagery of the Fox station where they have the Fox net-
work. | just don’t think it works.

Will Warner Bros. be in a position to give financial assis-

“If we hadn’t established
ourselves as a leader in
programing and
promotion, we couldn’t

tance to any of The WB affillates applying to the FCC for
stations?

Wamner Bros. won't have to, because there will be Acme and
other interested investment partners looking 10 acquire CPs
in the appropriate markets.

Last month a rumor began to circulate that Ted Turner
wanted to shut down The WB network. Any truth to it?

I've had no concern about the commitment of Time Warner
since early on, when there were meetings with NBC about
Joining forces. There was a discussion as to whether they
should buy a mature network, part of a mature network—or
whether they should build a network. Wamer Brothers has
some specific needs. One of them is the animation business. In
a mature network, there is no long-term place to be in the ani-
mation business on any scale. You may be able to keep some
little island of programs on Saturday mornings, but that
doesn’t mean you can play in the kids business. Fox is the
only broadcast network today that is a real player in the kids
business. Beginning this fall we go to as many hours as Fox,
and hopefully we'll grow our busi-
ness and be a major player as well. So
from the standpoint of Warner Broth-
ers’ needs, designing a network that
has appeal to kids and their parents
and being able to put a lot of animat-
ed programing on it was intriguing
and important to them and [some-
thing] they couldn’t have gotten if
they bought ABC, NBC or CBS.

have gotten them to
consider moving the
stations to The WB.”

The license fees for the NBC drama
ER which is produced by Warner
Brothers Television—will be up for
renegotlation this year. In the spirit
of company synergy, will The WB
make a play for it and, if so, can it
offer market rate?

It depends on what market rate is. I'm not a big believer in
programs being moved from one network to another. When
we did it with Sister, Sister somewhat successfully, the pro-
gram fit perfectly into what we’re all about. But [usually] it
doesn’t work particularly well. It damages the stations and
the network, and it damages the show. | would doubt the dol-
lars would make sense. From a strategic standpoint, Bob
Daly [Wammer Bros. co-chairman] and Barry Meyer [Wamer
Bros, COO] have to decide whether it's important to do. |
feel all of these programs are partnerships between the net-
work and the studio. And while there’s a limit to the number
of years the network has a legal right, wherever it’s possible
there should be an effort to keep networks and programing
together.

What was your reaction to the infamous brooch—the frog
impaled on a dagger—worn at the affiliate meeting by UPN
CEO Lucle Salhany?

There's been a lot of unnetwork-like activity, an approach to
the business much more like the syndicators. | thought it was
silly and somewhat desperate. Beyond that, | haven’t
thought very much about it.

Characterize the competition between The WB and UPN.
That’s what | don’t understand. They think they are fighting
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us. We think we are rying
to chatlenge ABC, NBC
and CBS. because that's
where the rating points are.
We don’t spend any time at
altl, really, trying to fight
UPN or think about them.
Our focus is: Is there a
demographic opening on
this night or that night to
try to attract this audience
or that audience?

You're saying you don't
compete with UPN?

From a programing stand-
point, we certainly belicve
our job is to compete with
the big networks for a
share ol the audience. In
terms of trying to attract
new aflfiliates, we are

I
“Network television is a team sport,” says CEO Jamie Keliner.
“And | was fortunate enough to bring back a number of Fox
executives to complement my great WB group.” Kellner's former
team at Fox, now at The WB (i-r): Brad Turell, senior VP, publicity
and talent relations; Garth Ancier, entertainment president;
Susanne Daniels, executive VP of programing; Lewis Goldstein,
executive VP of marketing; Bob Bibb, executive VP of marketing.
Not pictured: Jed Petrick, senior VP of sales in New York.

p.m., why did you roll it
out as such at the New
York upfronts?

When 1 look at the pro-
gram. adults are far more
preoccupied by sex tian
the teenagers. And when-
ever you're doing a pilot,
one thing you're not trying
to do is impose a lot of
standards and practices on
it. You're really trying to
get a sense of vision from
the writer and the director.
What's on that program
today. in that pilot, could
easily be adjusted from a
standards and practices
standpoint down to the
eight o’clock time period.
And we could do that it we
wanted to. When we put
our schedule together. we

directly competitive with
UPN.

What’s your reaction to UPN’s decision to file a lawsuit in
an effort to prevent Sinclair from switching five of its sta-
tions to The WB come January?

Sinclair informed us of what their position was and why. We
agreed with i, and we don’t think there is any merit [to the
lawsuit]. 1 think Sinclair is the only large group of stations
that can change the balance of power in the effort 1o estab-
lish a fifth network. and that™s causing a desperate eftort on
their part.

How were you able to attract Sinclair, and how does this
change the competitive landscape between The WB and
UPN?

I've always believed this battle would be won through pro-
graming and promation. If we hadn’t established ourselves as
a leader in programing and promotion, we couldn’t have got-
ten them to consider moving the stations to The WB. This
now gives us a competitive advantage that we never could
have expected to build. even with good programing and pro-
motion in the next two to three years. [ allows us in January
1o step up with a much more competitive lineup. and 1 think
that will create momentum for our network. Yet it will create
deceleration. the loss of momentum, for the UPN network.

Dawson's Creek, the drama from Columbia TriStar, has
been embraced by the advertising community and TV crit-
ics. Why not use it to launch the season rather than for the
fourth night of programing in the first quarter?

We wanted to give them time to get it right, not put a ot of

pressure on the new show. And we've had luck starting in
January. In the new-network business you have to be practi-
cal with how loud your voice is in September and October.
In January. after the press and everybody have started to take
apart the big-network schedules and the audience has tried
and been disappointed by a lot of the big-network shows, 1
think the audience is more apen to giving us a chance.

If you knew that show wasn’t going to be slotted at 8
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didn’t spend even five

minutes thinking of that
because we really focused on the three nights that would go
on in the fall. And we hadn’t even had a creative meeting
with [executive producer] Kevin Williamson. It was never
going to be in that time period. In Juanuary, we don’t kow
which shows we're moving because we don’t know which
shows are going to succeed and which are going to fail.

Obviously you didn’t anticipate that Dawson’s Creek would
be put under a microscope by TV critics and UPN’s Saltany
for its suggestive dialogue about teenage masturbation
and sex.

1 kind of like where it is. under the microscope. No mtter
how many times | say it. people don’t necessarily undersiand
it: We're not trying to be goody-two-shoes. When you talk
about family programing. many times people assume that
you're trying o be Nickelodeon. And we're not. Buffv the
Vampire Slaver is a show that could play on Fox. 1t probably
would have more sexuality. the language would go a bit fur-
ther. The word family to me is a non-adult concept. There
are teens involved. there are kids involved. Family doesn’t
mean G-rated. Family means iC's something adults and kids
can witch together. Some of it is perfectly appropriate fur alt
of the kids in the houscholds, and some of it is appropriate
for parents to watch with teenagers.

Buffy has certainly enjoyed its share of critical acclaim. Is
it frustrating that the show hasn’t averaged more than a
4 share?

Not at all. We've been on a mission to get a sample. We do
our tocus sample on a regulur basis, and there is enorous
enthusiasm for the show. | think in the fourth or first quarter
we'll start to see Buffy step up. We have a flow problemn on
Maonday nights because Seventh Heaven is being found by a
little more conservative family audience—not the ideal nate
1o Bufiv. which is far more aggressive and out there.

Savannah started out as your signature show but didn’t
last through the 1996-97 season. What happened?

We had a very good idea for a show. we cast it very wetll and
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the idea was strong enough that we got a good sampling
quickly. And then [ don’t think we delivered what we origi-
nally set out to do, Savannah was supposed to be “Cat on a
Hot Tin Roof.” and it became a soap opera with po” boys.

The British game show In the Dark appeared to have so
much potential as a midseason show for The WB. Why did
you decide not to air it?

Again, we had an execution problem on the show. We didn’t
feel it was up to the standards we had for this network. The
stunts didn’t deliver the kind of comedy we wished for. It
puts a lot of burden on the host [Britain’s Julian Clary] to be

Any plans to expand your dayparts beyond the kids lineup?

We don’t really have a plan beyond irying to roll out the
prime time schedule and the kids. But there are a lot of inter-
esting things that can be done once you have the consensus
from your affiliates.

When do you expect The WB to offer seven nights of pro-
graming?

We're going to try to add a night each year. Whether we do
that isn’t particularly important to me and witl be dictated by
how well we're able 1o establish the new night we put on in

very. very funny. And it forced him to reach.
y y y

the current season.

The WB vs. UPN: The battle escalates

Networks square off over Sinclair affiliation switch

By Lynette Rice

retribution over the loss of five key

affiliates,

In this corner, the nation's [5th-
largest station group, with the power to
yank its business at a moment’s notice.

The enormity of the $84 million Sin-
clair affiliation deal with The WB
became all too apparent last week, as
UPN came out swinging in an attempt
1o stop the five top 100 stations from
defecting in January. What began as a
warning letter to Sinclair Communica-
tions quickly became a lawsuit in Los
Angeles County Superior Court, with
UPN looking for a permanent injunc-
tion against the Sinclair deal.

UPN claims that Sinclair failed to
provide written notification of its plan
to switch affiliations—thereby auto-
maticatly extending the station group's
deal with the Paramount/Chris Craf't
network for three years.

Sinclair announced July 14 that five
stations now affiliated with UPN—
wpTT-TV Pittsburgh, wNuv-Tv Balli-
more, wsTR-TV Cincinnali. KRRT(TV)
San Antonio, Tex.. and KocB(Tv) Okla-
homa City—will switch 10 The WB.
The deal marked the first time The WB
has compensated any affiliate.

Early last week. Sinclair first coun-
tered with threatening letters by claim-
ing that UPN defamed its reputation
with published reports of UPN's so-
called breach-of-contract claim and
demanded that it “ccase and desist
from any further tortious actions.”

Sinclair attorney Robert E. Quicksil-
ver reminded Paramount Television

I n this corner, a network looking for

Group Chairman Kerry McCluggage
by letter that CEO-designate Barry
Baker told UPN brass in person about
the defection July 14 before the press
conference announcing the deal, Multi-
ple published reports about Sinclair,
Quicksilver wrole, provided the so-
called proof in writing.

Ultimately. Sinclair filed a counter-
suit in Baltimore that essentially asks
the court to ratify the affiliation agree-
ment. In the meantime, Baker has
asked its stations to stop discussing the
issue with Paramount while the station
group “'reevaluates its relationship with
them.” he told BROADBCASTING &
CABLE,

UPN’s only acknowledgment of the
Sinclair issue came indirectly last
week during Viacom’s second-quarter
earnings conference call Tuesday.
Chairman Sumner Redstone told ana-
lysts that Viacom does not intend to
pity compensation to affiliates and that
“we don’t think [The WB] did us any
good or themselves any good in pay-
ing that kind of money for distribu-
tion.”

Redstone’s comments struck Baker
as “comical.” given that UPN offered
compensation to Sinclair in an effort (o
keep the station group. Programing and
branding, not just compensation,
prompted Sinclair to switch to The
WB. Baker said.

“Nobody understands what they're
doing.... It’s incredible stuff,” Baker
said. If T were a UPN affiliate. all 1°d
want them w do is focus on getting
ahcad of the network and worrying
about programing in the fall, not this,

“I's not leaving a great taste in our

www.americanradiohistorv.com

mouths,” he said. “We are evaluating
our whole relationship based on this.”

Speaking about the other Sinclair
stations that remain affiliated with
UPN, Baker said: "We lived for a long
time in Milwaukee and Birmingham
with no affiliate, purely independent.
Certainly there are options for stations
not 1o be affiliated with parties.”

Meanwhile, UPN kept up its
promise to take stations from The WB
and announced new primary affiliation
agreements with wawBp(Tv) in Rich-
mond, Va., and wGvp(Tv) Valdosta,
Ga. (licensed to Tallahassee but with
the majority of its viewing in the
Albany, Ga,, DMA). Both have been
WB affiliates since Junuary 1995 and
both are switching to UPN Aug, 25,
The release about the pickups read
more like a scorecard of other steals
from The WB in the past six months,
including UPN’s pickup of wbRrG(TV)
Roancke, Va., waNu(TV) Charleston,
S.C., and wuBI(Tv) Savannah, Ga,

“These two stations have tremen-
dous potential, and we are thrilled to
add full-power primary affiliates under
long-term agreements in these previ-
ously nonaffiliated markets.” says
Kevin Tannehill, UPN"s executive vice
president of distribution.

The WB countered that its program-
ing can still be seen in Richmond via
WGN-TV, while WGVP represents a bol-
tom 100 market in which the network
will create WeB stations bowing in
1998. “UPN is desperately trying 1o do
whatever they can to reverse the blow
dealt to them by losing the five strong,
major-market Sinclair stations,” said
WB spokesman Brad Turell. ]
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Donny and Marie return |

Singing siblings will try their hands at talk/variety show

By Joe Schiosser
hey're a hittle bit country, a liule
T it rock "n’ roll and they're back.
Columbia TriStar Television Dis-
tributien is reuniting Donny and Marie
Osmond Tor a new talk/varicty show.
Slated Tor a fall 1998 launch. Donny
and Marie has been cleared by Colum-
bia TriStar on Fox owned-and-operat-
cd stations in Los Angeles. New York.,
Chicago. Phoenix and Salt Lake City.
Dick Clark, who has been named the
show s executive producer, shot the pilot
{or Desnny and Marie in June. Columbia
TriStar officials say the new version will

be anything but an updated version of

the duo’s ABC prime time variety show
in the late 1970s.

“This is going 10 be completely differ-
ent in terms of the efements of the
show,” says Russ Krasnoft. executive
vice president of programing at Colum-
bia TriStar. “It is not going to be like

anything on television right now either.” |

Both Osmonds will sing and pertorm,
as they did on therr former show, Kras-

nott says. But there will be more celebn-
1y interviews, comedy skits andd other
SUTPTISCS.

I thought 1t was an excellent pre-
sentation tape,” savs Petry's Dick Kur-
lander of the pilot. “"Some viewers
might consider them a hittle saccharine
but that is probably the minority.”

The Osmonds, who were originally |
| from Urah and are Mormons. have a

large following in the region. KSTUCTV)
Salt Lake City picked up Dowuny and
Marie, and sources sav the price was

comparable to prices in New York and |

L.A.. where $13.000-$20.000 was said
to have been the range i weekly cash
license fees.

“WeTve said sinee the beginning that
the reality is going to be better than
cverybody s preconceived percep-
tions.” Krasnoft says. “When we first
sat down with them. thenr playlulness
and skills really got us excited. It's nol
going to be what you expeet.”

Krasnoft and Columbia TriStur Tele-

| viston Distribution President Barry

Thurston say they sat down with many

VL
‘Donny and Marie’ is being shopped s
a daytime—early Iringe show.

different producers when first putting the
show together. Thurston says Clark was
the natural choice.

“Dick’s whole lite has been in enter-
tunment,” Thurston says. “When we say
entertainment, thal cncompesses ev2ry-
thing from music. singing, danc ng,
comedy and all of that.”

Donny and Marie is being shopped as

[ a dayume-early fringe show. All the

CB_S al;ms for the top of thé _morning

clearances on the Fox swations are
hetween 11 a.m. and 3 p.m. The fall
1998 launch date is not set in stone,
Thurston says: Columbia TriStar offi-
ciils say they are leaving the option cpen
for & summer 1998 launch.
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CBS is making several changes on This Morning effective
today (Aug. 11), the show's first anniversary. And Al
Berman, who took over as executive producer last month,
says more changes are likely as the program gears up to
take on what he believes is a vulnerable, soon-to-be-Joan
Lunden—less Good Morning America.

GMA's executive producer, Mark Lukasiewicz, has
been in place for about a month. Lukasiewicz declined
several requests for an interview to discuss his plans for
the show. Lunden, a 20-year veteran of the program,
departs in September.

Changes in This Morning—which include a pre-fed
national news bulletin that affiliates can insert anytime
in the first 15 minutes of the broadcast—are designed to
make the show “more viewer-friendly,” says Berman.
Previously, the 90-second bulletin was fed live at 7:.08
a.m. and often looked “awkward,” he says. affiliates
often would break from a local segment, air a commer-
cial and go right to the live national feed. “It looked like

two different shows,” Berman says.

The network also is pre-feeding a headline package to
air anywhere in the second quarter hour—a move also
designed to improve the program’s flow.

Meanwhile, Berman has been focusing on “helping form
and better define [This Morning's] personality.” Berm:in
stresses that he is 100% behind the current on-air team of
Jane Robelot, Mark McEwen and Jose Belart-Diaz. At the
same time, he wants to see the interaction among them
become “more freewheeling and iess forced. | want the
audience to see what | see when they aren't on camera.”

The program also is preparing for Septemter, when
Berman says it will air “some of the best programing we're
capable of"in a bid for Lunden loyalists in the TV audience.
“There's a tremendous opportunity with Joan's departure,
and it's our job to take full advantage of that,” he says.

Berman is mum on the details of that special prograrn-
ing, although he says some of the series being ceveloped
will have tie-in opportunities for affiliates. —5M
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Merv, Kelly ‘Click’ on kids game site

Game show veteran
allies with Kelly New's
and Entertainment

By Joe Schlosser

erv Griffin is a player in the
game show business again. but

this time he is turning his atten-
tion to children’s fare.

Grittin, the creator of Jeopardy! and
Wheel of Fortune, has developed a new
game aimed at teenagers and their
computers. Called Click. the show will
test teens’ knowledge of academic sub-
jects and current affairs.

Click is the first game show under
Griftin's name in more than five years
and his first for children.

The show, a collaborative etfort of
Kelly News and Entertainment and
Merv Griffin Entertainment. is being
packaged as an hour block with anoth-
er Kelly game show—>Peer Pressure.
Producers say both shows are FCC-
triendly. Peer Pressure was created by
Burt Wheeler and Sharon Sussman, the
creators of MTV’s Singled Our. The
one-hour block has been cleared on
120 stations representing 82% of the
nation for a Sept. 1 debut.

Griffin says a new-found love for
computers prompted his entry into the
children’s programing business. (Grif-
fin, who has a computer in every bed-
room in his homes, spends more than
two hours a day online.) “It’s been a
number of years, and 1 haven’t really
wanted to do a game for a while,” Grif-
fin says. *They ve been bringing back
all these old game shows, and 1 said |
wouldn’t come back until there was a
brand-new format. This computer thing
is really catching on with the kids, and
the idea of combining teens and com-
pulers was very appealing.”

Click gets its name from the fact that
the game board is an oversize function-
ing compuler screen.

“The first day of taping we went to
start it up and it didn’t work,” Griffin
says. "It took us seven days to get the
computer up and running.”

The show will combine action and
education, according 1o Griffin, but the
education “won’t overpreach to the
kids.” Contestants will compete for
computers and cash prizes.

“I'm1 afraid the cash is going to start a
trend in schools,” Griffin says. “*“When a

L T

\ AEE

teacher asks a question of them. kids
might start saying: * What are you going
10 pay me for the answer?" ™

Peer Pressure will put teens on a

life-s1ze game board. the path of which
is filled with the kinds of wugh deci-
sions that kids tace when dealing with
their peers. [

John Claster steps down

Sally Bell becomes president of kids distributor

By Joe Schlosser

fter nearly 25 years as president of
A Claster Television, John Claster

wants to do something clse,
although he also says he wants 1o stay in
the business.

He is leaving the compuany. 10 be suc-
ceeded by his sister, Sally C. Bell, excc-
utive vice president of the company and
former executive producer and host of
Claster’s first big syndicated series,
Romper Room. Bell will take over as
president at the end of the year.

Claster says he wants to pursue other
interests but is not likely to leave the
broadcast industry. In 1973, with the
retirement of his father (Claster Televi-
sion founder Bert Claster). John, then
27, became president of the company.
Since taking control. he has overseen the
distribution of such children’s hits as
G Joe My Little Pony, Muppet Babies,
Fred Flintstone and Friends and Pink
Panther.

*1"ve been doing this for a long time,”
Claster says. I can't imaging having had
a better job, and I've loved working in
the industry. But I thought it was a rea-
sonable time in my life to look at other
opportunities.”

Claster has not ruled out going to a
competitor or a cable network such as

| Nickelodeon or Cartoon Network. What
has been ruled out is retirement.

“I'm too young to hang it up.” says

[ the 52-year-old Claster. "I'll probably

take ofl a little time. but not much. [

think there will be some very interesting

things to be involved in down the road.”

Claster joined his father in 1968.
working in promotion and publicity. He
moved on to merchandising a year Jater,
the same year Hasbro Inc. acqurired Clas-
ter Television. In 1971 he was named
head of Claster’s sales division. Two
years later he replaced his father and
began to expand the company. Claster
Television at the time was primari.y
involved in Romper Room and a few
local programs in Baltimore. and Claster
sdys he saw room for expansion. Nearly
25 years later, Claster Television has
become one of the foremost syndicators
in children’s television.

“When | first started there was no
J such thing as first-run syndication,” he

says. “We helped change that and broke
alot of new ground. We did some of the
earliest animated syndication with Fred
Flintstone and Friends and some of the
first first-run projects.”

Claster, who has put together a
string of TV hits during his tenure, savs
there have been only two real failures.
| One was a series on the all-time great

www.americanradiohistorv.com
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Time for CBS

CBS has released
the rollout dates for
its fall lineup: Sept. 11, 48
Hours; Sept. 15, Cosby, The
Gregory Hines Show (special
~ preview), Cybill, George &

Leo, Michael Hayes (special
preview); Sept. 19, Family
Matters, Meego, The Gregory
Hines Show ({time-period premiere), Step by Step, Nash
Bridges, Sept. 21, 60 Minutes, Touched by an Angel,
CBS Sunday Movie; Sept. 22, Everybody Loves Ray-
mond, Brocklyn South; Sept. 23, JAG, Michaal Hayes
(time-period premiere), Dellaventura; Sept. 25, Promised
Land, Diagnosis Murder; Sept. 27, Dr. Quinn, Medicine
Woman, Early Edition, Walker, Texas Rangei; Oct. 1,
The Nanny, Murphy Brown, Public Eye with Bryant Gum-
bel, Chicago Hope.

Lawrence meets ‘World’

Matthew Lawrence, who began his television =areer at
age 4 on the ABC drama Dynasty, has joined the cast of
ABC'’s Boy Meets World. Lawrence plays Jack, Eric’s
(Will Friedle) college roommate and long-lost son of
Shawn's (Rider Strong) father. Boy Meets World, which
begins its fifth season this fall, airs in ABC's TGIF line-
up on Friday at 8:30-9 p.m.

Fisher signs with Universal

Can we exoect Leia: Warrior Princess? Carmie Fisher, tha
famous co-star of the “Star Wars™ trilegy who jumped to a
successful career in writing, has signed a multiyear come-
dy deveiopment deal with Universal Television. ~isher, a
three-time novelist who also wrote the screenplay based

on her bock “Postcards from the Edge,” will develop and

write comedies for the studio.

ABC picks up ‘Hercules’

ABC has picked 13 episodes of the new Hercules:

The Wonder Boy Years for fall 1998 from Walt Disney

Television Animation. The strip will air on Sa[urdqy
mornings.

Fox’s kids lineup

Fox Kids has announced the debut of its fall scheduls:
Saturday, beginning Sept. 6: 8 a.m., Bobby’s Wcrld; 8:30,
Stickin’ Araund; 9, Casper (Sept. 6-Oct. 11); Ned's Nev/t
(Oct. 18 premiere); 9:30, Space Goofs (formerly Home .0

Rent); 10, Uttimate Gooseburmnps; 10:30, Eerie Indiara

(Sept. 6-27), Sam & Max (premiere Oct. 4}; 11, L¥e wiih
Louie; 11:30, X-Men. Weekday schedule, beginning Sert.
8: 7 a.m., Bobby’s World (Monday-Thursday) C-Bear
and Jamat (Friday); 7:30, Casper, 3 p.m., Spider-Man;
3:30, Beetleborgs Metallix; 4, Power Rangers Turbo;
4:30, Goosebumps (Monday-Thursday), Ninja Turtles:
The Next Mutation (Friday). —IR

country and had all the makings of a
hit. But that year, he says, the barter
marketplace dried up and the show |
never reached air.

Claster says he has nothing but confi- |
dence in her. He has been working side-

company and says they have a greal
working relationship.

being pushed out by her at all,” Claster
says. "I just think 1t’s ime for me to

vision her whole life. is the executive

January. She characterizes her relation-
ship with her brother as no different

crimes; the other was a weekend music
show t0 be hosted by Tina Tumer. In

1981, Claster says, the Turner show
was cleared in more than 70% of the

As for passing the reins to his sister,

by-side with Bell since he began at the

“We do fine together and I'm not

move on and for her to have a shot at 11.”
Bell. who has been in children’s tele-

vice president of Claster Television and

vice president, program development, '
for parent company Hasbro. Bell wil}
maintain her title with Hasbro when she
assumes the president’s role at Claster in

from any normal sibling relationship.
“Whenever the going gels tough we
stick together,” Bell says. “John has
been vital and great for the company, but
I'm nicer, smarter and better-looking |
than he is.” u
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FACHWEEK 3 MILLION FAMILIES
INVITE HIM INTO THEIR HOMES.

Care to Join Him?

For 2) vears. lamilies hace opened their doors o
psychalogisi/award-winning -uthor Dr. James Dolxon
for the encouragement and practical advice they crave
in an unsteady world.

Now you can consider yousself part of the family by
putting Dr. James Dobson te work for your station wich
Focus on the Family Conunentary.

This one-of-a-kind 90-secord TV news insert offers life-chenging insights
on marriage, parenting and relationships.

Capture ysur viewers' altention lw focusing an what
interests them most—{amilyv.

W Call 719-531-3311 today for yonr demo.
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KEY: RANKING/SHOW [PROGRAM RATING/SHARE] « TOP TEN SHOWS OF THE WEEK ARE NUMBERED IN RED ¢ TELEVISION UNIVERSE ESTIMATED AT 97.0 MILLION HOUSEHOLDS: ONE RATINGS POINT=970.000 TV HOMES
YELLOW TINT IS WINNER OF TIME SLOT « [NR)=NOT RANKED;, RATING/SHARE ESTIMATED FOR PERIOD SHOWN » *PREMIERE » SOURCES: NIELSEN MEDIA RESEARCH. CBS RESEARCH = GRAPHIC BY KENNETH RAY

'S CHOICE i 7%

e 70. ABC World of 31.Cosby 6.8/13| 46.Suddenly Susan 6.1/12| 31_UF0s: Best Evidence 96.In the House 2.8/5 104.7th Heaver 247
« 830 Discovery 4.7/9] 37.Ev Loves Raymd 6.6/12] 57.Fired Up 5510  Caughton Tape 6.8/13| 94 Mal & Eddie 3.0/5] o
% 9:00 ) 41, Cybill 6.4/11| 42.Caroline in/City 6.3/11 61. Rioar 5 4/9 100.Sparks 2.5/4|111. Buffy/Namaire
Q© g:30| 12-ABC Monday Night "5y, o Brown  5.8/10| 50. Wings 5910| 7104 Goode Bhwr 2.474]  Slayer 2,074
> o Movie—Lies of the
1 '(?O Heart 8.9/16| 37 Chicago Hope  6.6/12| 6.Dateline NBC ~ 9.8/18
L 4
h . : . M 3 b £l
> 8:00] 62. H.oseanne 5.210 46, Promised Land 6.1/12 26. Mad Abof" You 7.2/14 82. Fox Tuesday Night | 90.Moesha . 3.2
« 8:30| 66.Life's Work 5.0/9 40. NewsRadio 6.5/12 Movie—Alien Nation: | 106.Soc Studies 2.3/¢
ﬁ 9:00| 21. Home Imprvmt  7.5/13 ) 18. Frasier 7.9/14|  The Udara Legacy 109.Mal & Eddie 2.1/¢
30[ 25. Spin Ci 7.3/13| 1. CBS Tuesday Movie— [5™5 orshooiMe  7.2/12 3:6/7 700.1n the House2 5
Elg:go pin City In the Best of Families, L Lo 100 = st
00 37 nvpoBIe  6612|  Part2 9.0/18| 7 patelineNBC ~ 9.4/17
10:30
: 8:00| 62.Grace Undr Fire 5.2/11| 43.The Nanny 6.2/13 ) 69. Prophecies of the 106.The Sentinel 100.Sister, Sist 2.5/5
Q g:30[ 56.Coach 5.6/11| 72.Murphy Brown  4.5/9] 16 NwzngO‘;':e";;:Zm Millennium  4.8/10 2.3/2[700 Steve Harvey 2.5/5
9:00| 19. Drew Carey 7.8/15 . i 98 Star Trek: 96. Jamie Fox» 2.8/5
73 Coast to Coast 4. Rlone 8.0/15| gg, lisades 2.6/5 ;
é 9:30[ 24 Ellen 7ang| " Goastlo Coast  4.4/8 %9.Pacilic Palisades 265 ™\ovager 2712 51 Wayans Bry3 15
iggg 14. PrimeTime Live 8.4/15( 16. 48 Hours 8.0/15| 16.Law & Order 9.217
D) ) - %. U
: Fri 9.4119| 75. Marti 4.3/9
% 29 79 High incident  4.0/8 AL o L
a 8:30 20. Diagnosis Murder 12.Men Bhvg Badly 8.9/17| 75. Living Single 4.3/8
: 7.7114] 1, Seinfeld 12.4/22
g 9:00( Highincident  4.2/7 1.Seinfe 82. New York Undercover
= 9:30 4.Suddenly Susan 10.4/18 3.6/6
Eiggg 30. Tuming Point  6.9/12| 21. 48 Hours 7513} 3.ER 10519
8:00| 57.Step by Step  5.5/13| 66. Ordinary/Extraordinary | 46. Unsolved Mysteries 91 Sliders 317
: 8:30| 57. Boy Meets World 5.5/12 6.1/13 6.1/14 7 '
Q 9:00{ 33.Sabrina/Witch 6.7/14
= 49, JA 6.0/12| 15. Dateli BC  8.1/16| 87. Millennium 357
f 9:30] 33 Clueless 6.7/13 . aHacH vl
10:00 . 71. Homicide: Life on the
p— 2.20/20 11.0/22| 54.Nash Bridges ~ 5.7/12 Streets 4.6/9
> 8:00| 89.Family Matters  3.3/8| 79. Dr. Quinn, Medicine 82.Cops 3.6/9
& 73. The Pretend 4.4/10
& 8:30[ 31 Hangin' wiMr.C 3177]  Woman 4.0/9 — 81_Cops 3979
& 9:00[ 82.comeo - - America Fi
] . y Club e B4. NBC Saturday Night 78. AMW: America Fights
E 9:30]  Superstars 3.6/g| 84 Early Edition 51711 Movie_u,,so,veg Back 4.1/9
$10:00 ] 33. Walker, Texas Ranger Mysteries: Voices
10:30 88. The Practice 3.417 53“4 from the Grave 5.1/
) 5
7:00 . " 82. Beyond Belief: Fact or 113.Nick Freno 1.6/4
750 94. Second Noah 3.0/6| 5.60 Minutes 9.9/2t1 43.Dateline NBC  6.2/13 Fiction? 16/8 T4 ParerTiood 1573
: 8:00| 68.Am Fun Hm Vid 4.9/10! 7 Touched by an Angel | 43.3rd Rock fr/Sun 6.2/12| 51.The Simpsons ~ 5.8/11 112.Bufty, Vampire
% 8:30{ 51.Am Fun Hm Vid 5.8/11 9.4/18| 54. NewsRadio 5.7/11| 57.King of the Hili 5.5/10 Slayer 1.713
9:00 ; . 109.Unhap Ev A- 2.1/4
? o.30| 33 ABC Sunday Night | 21.CBS Sunday Movie— | ** ;BC_Satul ’"?:JI:‘(;E"' 26.The X-Files  7.2/13 T Warers o123
10:00 Movie—One of Her Is There Life Out M;J\s’;erie = Thadesn! . -
10;30 Own 6.7/12 There? 7.5113 walker Killings 7.0/13
WEEN AVG 6.1/12 6.9/13 7.3/14 4.4/9 2.6/5 2.2/4
STD AVG 8.5/15 9.0/16 9.9/17 7.0/12 3.0/5 2.5/4
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The week's tabulation
of station sales

Proposed station trades

By dollar volume and number of sales;
does not Include mergers or acquisitions
Involving substantial non-station assets

THIS WEEK:
TVs0$44,618,000 1 2
Combos — $41,800,000 © 4
FMs - $8,000,000 - 5
AMs 0 $1,800,000 1 2
Total 1 $96,218,000 13
S0 FAR IN 1997:
TVs0$3,942,306,684 1 72
Combos 0 $5,829,673,404 0 200
FMs 0$1,631,906,243 1 254
AMs 0 $255,781,761 - 141
Total © $11,659,668,092 1 667
SAME PERIOD IN 1996:
TVsD $4,649,693,896 1 60
Combos 1 $9,779,635,479 © 235
FMs 0 $1,526,329,953 - 261
AMs 0 $140,839,688 1 148
Total 0 $16,096,499,016 1 704
Source: BROADCASTING & CABLE

WFLI-TV Cleveland/Chattanooga, Tenn.
Price: $7 million

Buyer: Lambert Broadcasting of Ten-
nessee LLC, Los Angeles (Michael
Lambert, 79% owner); no other broad-
cast interests

Seller: WFL! Inc., Lookout Mountain,
Tenn. (Ying Benns, president/70.7%
owner); owns WFLI(am) Lookout Moun-
tain

Facilities: Ch. 53, 1,306 kw visual, 131
kw aural, ant. 1,065 ft.

Affiliation: Independent

| comBEOs
KDON{AM) {formerly KHTX)-KDON-FM,
KTOM-AM-FM, KRQC-FM and KOCN
{FM) SalinasMonterey, Calif.

Price: $23.7 million

Buyer: Clear Channel Communications
Inc., San Antonio, Tex. {L. Lowry
Mays, president); owns/is buying 127
FMs, 73 AMs and 11 TVs

Seller: Lartiqgue Multimedia Systems
Inc., San Diego (John T. Lynch, presi-
dent/owner); is buying seven FMs and
one AM. Note: Lartique is in process
of buying the stations for $22.75 mil-
lion: $8.25 million for koon-AM-FM and
krac-Fm (BaC, March 3), $8 million for
KTOM-AM-FM (March 10) and $6.5 mil-
lion for kocn (March 24).

Facilities: KDON(AM): 1460 khz, 5 kw;
KDON-Fm: 102.5 mhz, 18.5 kw, ant.

Broadcasting s

Paramount continues station spree

Paramount Stations Group Inc. last week added another owned station t3
the UPN roster, buying wupL(Tv) Slidell/New Orleans, La. Pending FCC
approval, the station will increase Paramount's coverage to 22.12% of
U.S. TV households, or 11.83% by the FCC's measure.

The station is going for “substantially more” than the $850,000 Larry
Safir paid for its license in June 1285, says one source tamiliar with th=
deal, but the latest price could not be determined. Most of the money,
however, will go to Cox Broadcasting Inc., which has an LM& with the stz-
tion as well as an option to buy it, the source says. A Cox spokesperso
declined comment.

wuUPL already is a UPN affiliate. The week before, Paramount bought
WB affilate kpwB-Tv Sacramento, Calif. wurL will be Paramount's 15th stz-
tion, including options to buy two others.

Argyle finds Providence taker

Meanwhiie, Argyle Television Inc. has found a buyer for whac-Tv Prov-
dence, R.l. The buyer will pay $47.5 million, according to documents filed
recently with the Securities and Exchange Commission. But who is th=
buyer? The obvious choice is Clear Channel Communications, which
operates the station under an LMA. However, Clear Channel alreacy
owns a station in the market: weri-Tv. “We’ll disclose {the buyer] when we
get definite agreements,” an Argyle executive says. A Clear Channel offi-
cial declined comment.

Argyle is divesting wnac-Tv, a Fox affiliate, to make way for wcve-Tv
Boston, an ABC affiliate owned by Argyle’s merger partner, Hearst Corp.
The documents say Argyle also is in talks to sell woTn(Tv) Dayton, Ohio,
which overlaps with Hearst's wLwT(Tv) Cincinnati. —ERR

~

~N
Wichita Falls Super-Duopoly

Apex Broadcasting, L.L.C.

Bruce Holberg, President

has agreed to purchase

KNIN-FM
$2,000,000

KWFS-AM/FM
$1,400,000

KTLT-FM
$1,400,000

Patrick Communications was proud to serve as the
broker in this transaction.

V, Prmrick CommaNICATIONS

410-740-0250

2,270 ft.; kTom(Am): 1380 khz, 5 kw; k J
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Chancellor, Bonnevilie plan
$740 million swap

With a swap vaiued at $740 million, the to-be Chancelior Media Corp.
would become the only radio operator with five FM stations in New York.
Chancellor, which is being formed by the merger of Chancellor Broad- |
casting Co. and Evergreen Media Corp., last Thursday signaled its intent
to do the deal with Bonneville International Corp. once the merger closes.
That is expected in the next two-three weeks.

In the swap, which must be approved by the FCC and the Justice
Department, Chancellor will trade wTor(am) and wams-Fm Washington and
the format and signal of kzLa-Fm Los Angeles for Bonneville’s kBiG-Fm Los
Angeles, woBz(Fm) New York and kLDE(Fm) Houston. in addition to gaining
a fifth FM in New York—the most allowed by the FCC—Chancellor adds a
third FM in Houston and improves its signai in Los Angeles. Bonneville
gains a third FM in Washington and L.A.'s only country station.

“It's a win-win,” says broker Paul Leonard of Star Media Group Inc. Chan-
cellor beats all in the nation’s No. 1 market even though “it’s difficult to get sta-
tions freed up in the top 10 markets. Bonneville, meanwhile, was "not going to
go out and try to beat CBS and beat Evergreen...in New York and L.A.“ —EAR

KTOM-FM: 100.7 mhz, 910 w, ant.
2,575 ft.; krRQc-FM: 92.7 mhz, 6.9 kw,
ant. 567 ft.; kocN: 105.1 mhz, 1.8 kw,
ant. 600 ft.

Formats: kDON{AM): dark; KDON-FM: con-
temporary hits; KTOM-AM-FM: Spanish;
KRQC-FM: classic rock; KOCN: oldies

KEZQ{AM)-KURB-FM and KVLO-FM Lit-
tle Rock, Ark.

Price: $12 million

Buyer: Citadel Communications Corp,
Bigfork, Mont. (Lawrence R. Wilson,
president/19.1% owner; ABRY Broad-
cast Partners |l LP, 37.2% owner); is
buying KYTN(FM), KKRN(FM), KIPR(FM),
KESR{FM), KARN (FM), KARN{AM},
KRNN{AM), KEZQ{AM}-KURB-FM and KvLO-
FM Little Rock and CP for KAFN{FM)
Gould, Ark. Citadel owns/is buying 60
FMs and 25 AMs.

Seller: GHB Broadcasting, Atlanta
{George Buck, owner)

Facilities: AM: 1250 khz, 2.5 kw day,
1.2 kw night; FM: 98.5 mhz, 99 kw,
ant. 1,286 ft.; kvLo-Fm: 102.9 mhz, 50
kw, ant. 387 ft.

Formats: AM: adult standards; FM: hot
AC; kvLo: soft AC

Broker: Bergner & Co.

KWFS-AM-FM, KNIN-FM and KTLT-FM
Wichita Falls, Tex.

Price: $4.8 million ($1.4 million for
KWFS-AM-FM; $2 million for KNIN-FM:
$1.4 million for KTLT-FM)

Buyer: Apex Broadcasting LLC, La-
fayette Hill, Pa. (Bruce H. Holberg,
owner),; no other broadcast interests
Sellers: kwFs-am-FM: American General
Media, Bakersfield, Calif. (Anthony S.
Brandon and L. Rogers Brandon,
owners). Brandons own/are buying 12
FMs and eight AMs. B kNIN-FM: Moran

| Broadcasting, Wichita Falls (Richard

J. Moran, president); mkTLT-FM: Pega-
sus Broadcasting Inc., Wichita Falls
{Kenneth R. Schroder, president); no
other broadcast interests

Facilities: kwrs(am): 1290 khz, 5 kw
day, 250 w night; kwrs-Fm: 103.3 mhz,
100 kw, ant. 449 ft.; kNIN-FM: 92.9
mhz, 100 kw, ant. 930 ft.; KTLT-FM:
106.3 mhx, 2.4 kw, ant. 423 ft.
Formats: kwrFs{am): oldies; KWFS-FM:
country; kNIN-FM: Christian; kTLT-FM: AC
Broker: Patrick Communications

KLYQ(AM)-KBMG{FM} Hamilton, Mont.
Price: $1.3 million

Buyer: American Cities Broadcasting,
Chicago (Bruce Buzil, co-chairman/
4% equity manager); is buying nine
radio stations in Montana. Buzil owns
Marathon Media Ill LP, which owns/is
buying six FMs and two AMs.

Seller: Benedict Communications Inc.,
Hamilton {Steve Benedict, president);
no other broadcast interests

Facilities: AM: 1240 khz, 1 kw; FM:
959 mhz, 16 kw, ant. 393 ft.

Formats: AM: C&W; FM: AC

Broker: Media Services Group Inc.

RADIO: FM

KTOZ-FM Pleasant Hope/Springfield,
Mo.

Price: $3.3 million

Buyer: Sunburst Media, Dallas (John
Borders and Don Turner, principals);
owns KGMY-AM-FM, KGBX{FM)} and
kxus(Fm) Springfield and three FMs in
Texas

Seller: Radio 2000 Mo. Inc., Kansas
City {Frank Copsidas, principal}; owns
KHTO-FM and kamMo-FM Springfield
Facilities: 95.5 mhz, 50 kw, ant. 497 ft.

| B
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Format: Classic rock
Broker: Bergner & Co.

KNNC(FM) Georgetown, Tex.

Price: $2 millicn

Buyer: Simmons Family Inc., Salt Lake
City (Roy W. and Elizabeth E. Sim-
mons Charitable Unitrust, 67% owner,
H.H. Simmons trustee); owns seven
FMs and three AMs

Seller: Rees-Slaymaker Radio Partner-
ship | LP, Austin, Tex. (Richard D.
Rees, president); no other broadcast
interests

Facilities: 107.7 mhz, 25 kw, ant. 328 ft
Format: Progressive

KIEM{FM} Seligman/Joplin, Mo.

Price: $1.75 million (option to buy)
Buyer: Capstar Broadcasting Partners
LP (Thomas Q. Hicks, owner): owns/is
buying kEza(FM) and kkix(FM) Fayet-
teville, Ark. Capstar owns/is buying
164 FMs and 76 AMs.

| Seller: Elvis Moody, Bentonville, Ark.;

owns KESE(AM) Bentonville
Facilities: 93.3 mhz, 100 kw, ant. 492 ft.
Format: MOR

WBZN({FM) Oid Town, Me.

Price: $500,000

Buyer: Rudolf F. Haffenreffer |V, Brew-
er, Me.; owns wQBC(FM) Brewer

Seller: Eclipse Broadcasting Inc., Ban-
gor, Maine {(John Elliott, principal); no

other broadcast interests

Facilities: 107.3 mhz, 50 kw, ant. 308 ft.
Format: Christian

WCVT-FM {formerly WWMX) Stowe, Vi.
Price: $450,000

Buyer: Radio Vermont Classics LLC,
Waterbury, Vi. (Kenley D. Squire,
principal}, owns wpev{am)} Waterbury,
WDEV(FM) Warren and wiLvs(Fm) Mor-
risville, Vi.

Seller: General Electric Capital Ser-
vices, Stamford, Conn. (Gary Wendt,
chairman)

Facilities: 101.7 mhz, 43 w, ant. 2,654
ft.

Format: Classic rock

Broker: Richard A. Foreman Associates

| Big deal

The price of the merger of Cotton-
wood Communications LLC into
GOCOM Communications LLC is
$37.618 million (B&C, Juiy 21}. Cot-
tonwood owns three network TV
affiliates: kcem(Tv) (NBC) Chico!
Redding, Calif.; kspr(Tv) (ABC]
Springfield, Mo., and kmiD (Tv]
(ABC) Midland/Odessa, Tex. Broker [
on the deal was Communications
Equity Associates inc.
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WIXZ{AM) McKeesport, Pa.

Price: $1.25 million {assumption of lia-
bilities)

Buyer: Renda Broadcasting Corp.,
Pittsburgh {Anthony F. Renda, presi-
dent); owns wecz{am)-wpxz(Fm) Punx-
sutawney and WJAS{AM)-WSHH(FM)
Pittsburgh, Pa., and eight other FMs
Seller: Serena Communications, McK-
eesport (Alan Serena, principal). Ser-
ena 1s a director of Renda. |
Facilities: 810 khz, 1 kw day l
Format: Talk

WLAT(AM) Manchester, Conn.
Price: $550,000
Buyer: Mega Broadcasting Corp.,

Broadcasting

Hartford, Conn. {Jeffrey Dressler
president}; no cther broadcast inier-
ests

Facilities: 1230 khz, 1 kw

Formats: Spanish

WPPI{AM} Carrciiton, Ga.
Price: $60,000
Buyer: International Zenith Inc.,
Athens, Ga. (Dallas M. Terkenton,
president/67% owner); has interest in
| waTR(Fm) Carroflton; has applied to
| build TV in Greenville, Miss., and FM
in Great Falls, Mont.
Seller: Radio Carrollton Inc., Carroliton
{William P. Johnson, president)
Facilities: 1330 khz, 500 w day
Format: Country
—LCompiled by Sara Iirown

Citadel Communications Corp. is
the actual buyer of KYTN(FM)
Wrightsville/Little Rock, Ark. (B&C,
June 9), FCC documents show.
Citadel also is buying KKRN(FM),
KIPR(FM), KESR(FM}, KARN(FM}, KARN
{AM), KRNN{AM), KEZQ(AM)-KURB-FM
| and kvLo-Fm Little Rock and the CP
| for kaFn(FM) Gould, Ark.

- —— el

Englewoood Cliffs, N.J. (Alfredo Alon-
80, 40% limited partner); owns
wLAT{AM)} Manchester and wNEZ(aM)
New Britain, Conn.; webn(am) Braden-
ton, Fia., and wurD(am) Philadelphia
Seller: Latino Broadcasting Cormp.,

Station-rich owners get richer

Telcom reform has fueled record quarters for some radio consolidators

By Elizabeth A. Rathbun

clecommunications reform is
T paying oft spectacularly tor big-
getting-higger radio companies.

Several consolidators reported
record quarters last week. Not just
record second quarters, but record guar-
ters. Among them were Jacor Commu-
nications Inc.. with a 214.6% rise in net |
revenue compared with second quarter
1996: American Radio Systems Corp., |
with a 167.6% revenue increase in the
same period. and SFX Broadcasting
Inc., posting 137% growih.

“The consolidation that's been tak-
ing place...has created clusters of sta- |
tions that have heen able to compete
much more efficiently,” says Richard
Rosenstein, a media analvst with Gold-
man Sachs. And the numbers wre show-
ing that “"the rutionale for consolidation
makes sense.”

The Telecommunications Act of
1996 opened the door for broadcasters
10 own up 1o eight radio stations in a
major market. With tha kind of domi-
nance, ratings—and thus advertising
revenue—are being driven up.

“Revenue does chase ratings.” savs
David Pearlman, ARS co-COO. “~As
we gain [audience| share. we are much
more attractive (o the advertiser. who is
spending the money.”

H consolidation is driving the gravy
train, the economy is providing the
steam, says Huarry J. DeMou, media
analvst with CS First Bosion. “Radio

Broadcasting & Cable August 111997

Second-quarter sensation

Radic companies posted dramatic increases in their second-quarter vumkers
compzred with the same pericd in 1996. Figures below ara in mitliorss of dollars.
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advertising is based on economic activ-
itv,” DeMott savs. And “the economy
continues to churn ahead stronger than
many people expected it 10.”

Radio broker Paul Leonard of Star
Media Group Inc. also cites the econo-
my in explaining the “abnormally
high” sccond-quarter numbers. The
results are only an “early bellwether of
consolidated operations taking their
baby steps,” he says. But “neither 1, nor
even some of the radio operators, if
thev're being honest, expected this
[kind of growth].”

The healthy second-guarter results
cap what has been a good year for radio
so far. I don’t think the company has
ever been better positioned to grow,”
ARS Chairman Steven B. Dodge said
last Tuesday during a conference call.

Things are going so well. in fact. that
ARS may relax its tocus on owning sta-
tions only in markets 10-60. “We also
may look downstream™ into smaller
markets, Dodge said. He also sees ARS
buying stations in two or three new mar-
kets by the end of the yeur.

More important than reported num-
bers are same-station results, which
disclose the underlving performance of

|

Broadcasting

a company, Rosenstein says. And the
news there is good too.

Whercas pro forma radio revenue is
up 10% industrywide. according 1o
Rosenstein. Evergreen Media Corp.’s

[ same-station revenue grew 20.9%. to

$134.7 million, this quarter. In a news
release. Evergreen Chairman Scott K.
Ginsburg cited “ratings momenium
and operating efficiencies’™ as reasons
for the dramatic increase.

Chancellor Broadcasting Co., which
is merging with Evergreen to form
Chancellor Media Corp., showed same-
station revenue growth ot 13.6%. 10
584.2 million. Chancellor, however. also
reported a $15 million net loss tor the

quarter. A combined Evergreen/ Chan- |

cellor would own 10! radio stations.

Meanwhile, Jacor’s same-station rev-
enue increased 12%, to $39.9 million,
and SFX's grew 11%. the companies
said. SFX's record revenue and cash-
flow increases for the quanter are due to
“our ability 10 simultaneously grow rev-
cnues al a robust pace while achieving
substantial cost savings.” Exccutive
Chairman Robert FX. Sillerman said in
a statement. Jacor owns or is buyving 149
radio stations; SEX’s tally is 67.

Clear Channel, which alwayvs seems
o enjov record quarters. reported that
the second quarter was its best. of any
kind. ever. So far this veur. Clear Chan-
ne!l has bought nearly $1 hillion worth
of stations. including Paxson Commu-
nications Corp.’s 46.

ARS and Jacor officials agree thai
underdeveloped stations made a major
contribution to their hottom lines.
“These stick properties—353 of our
155-station portfolio—are Jacor’s hid-
den value. They produced strong sales
and cash tlow in the quarter and are on
a high growth curve,” Jacor CEO
Randy Michaels said in a statement.

They also can help divert Justice
Depuartiment scrutiny if the deals are
small enough, Dodge said. Thirty-nine
of ARS's 81 FMs are considered “devel-
oping” or “highly underdeveloped,” he
said. But most of them “are going 10 start
miaking real money very soon.”

With that, he predicted that the third
quarter could be the best of the vear
and that good numbers should continue
through 1999 “We are uncharacteristi-
cally confident of the kind of growth
rates we will be experiencing as we
move forward.” o

Westwood One sets record

Along with radio station group own-
ers (see page 31). Westwood One
Inc. last week reported record quar-
terly results in the second quarter of
the year. Net revenue rose 45.6%
over second quarter 1996, 1o $66.1
million. Operating income rose
25.3%, 10 $11.96 million, while
operating costs went up 59%, to
$49.7 million. Westwood One attrib-
utes the increases partly to including
the CBS Radio Network. Westwood
One, which like the radio network is
owned by CBS Corp.. took over
management of the network in April.

| Katz investigation widens

The Justice Department is pressing its
antitrust investigation into the $373
million acquisition of rep firm Katz
Media Group by radio group owner
Chancellor Media Corp., Chancetlor
said last Wednesday. Chancellor said
Justice has issued a request tor addi-
tional information about the deal,
which was made in July, Such a
request. called a second request. indi-
cates concern about the competitive
aspects of the deal. “Evergreen Media

casting Co. is forming Chancellor
Media| intends to comply with the
request...as expeditiously as possible,”
the companies said in a relcase.

Mac is back

Westwood One and its MTV Radio
Network plan to simulcast a recent
reunion of Fleetwood Muc. The band
has not performed a full-length con-
cert together in |2 years. The 90-
minute show, called Fleerwood Mac:
The Dance. is slated for 10 p.m. (ET)
tomorrow (Aug. 12).

FTC OKs Entercom buy

Entertainment Communications Inc.
has won quick Federal Trade Com-
mission approval 10 buy KBYA(FM)
Fair Ouaks/Sacramento, Calif., from
Susquehanna Radio Corp. The FTC
granted “early termination’ of the
$15.9 million deal on Aug. |. The
deal was announced in July. Enter-
com already owns KSEG(FAat). KRNQ-
FM and KxOa-Fa Sacramento.

WXRT makes rock memories
[ wxrT(FMm) Chicago brought a bunch of

|Corp., which with Chanceltor Broad- |

former DJs back to the mike recently
to help celebrate the station’s 25 years
of playing rock. *Alumni Weekend,”
held Aug. 1-3. featured station co-
tounder John Platt, who also was the
station’s first program director and one
of its original DJs. Other guests in-
cluded first moming DJ Scott Mc-
Connell and former news director
Charles “C.D."” Jaco, known for his
reports for CNN from the Persian Gulf
War. The specials were broadcast
from the city’s Museum of Broadcast
Communications. They are part of
WXRT’s year-long anniversary celebra-
tion. which has included free concerts
by Sheryl Crow and Collective Soul.

Electric Village widens Web

World Wide Web radio content pro-
vider Electric Village is comple-
menting its services with the recent
acquisition of World Wide Radio, a
provider of radio-station Web site
design and Internet ad sales. Electric
Village says. The deal makes Elec-
tric Village “the dominant player in
the integration of radio and the
Internet,” CEO Ken Ketch said in a
release.-—~EAR
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CNN remakes

Kaplan to head core network; presidents named for CNN/ISI, CNNfn, and Headline News

By Donna Petrozzello

na move to wean itselt from virtual

dependence on wars, celebrity mur-

ders and earthquakes for ratings,
CNN News Group has restructured
management at its four networks. in
part 1o look more like broadcast news
operalions.

CNN News Group Chairman Tom
Johnson's biggest appointment is vet-

eran ABC and CBS news producer
Richard Kaplan, the new president ol

the core CNN domestic news network. |

Johnson has also named presidents of

start-ups CNN/SI, CNNin and Head-

line News.

The idea is 10 bring distinct manage-
ment and edttorial focus to the start-up
operations. which to a great exient
have stretched bits and pieces of core
CNN network programing into 24-hour
services.

More important, Johnson hopes that
Kaplan can polish CNN's evening
newscasts to draw viewers in the same
way that NBC News captures audi-
ences with Tom Brokaw or ABC News
lures viewers with Peter Jennings.
CNN failed recently to persuade
Brokaw to leave NBC.

“The newscasts need more disting-

WORLD’'S NEV

ABC and CBS news veteran Richard
Kaplan will head CNN's domestic news
network.

Indeed. CNN's ratings spike during
breaking news coverage. The network
peaked at 1.5 million households dur-
ing the Andrew Cunanan storv in July,

[ then tell 1o an average 342.000 house-

tlive elements, and we need a strong |

anchor at 8 p.m..”" Johnson said lasi
week al a press conference te introduce
Kaplan. “1 want 1o create news shows
that will become appointment view-
ng.”

Johnson seeks 1o channel some of

the ratings bang earned by CNN's
breaking news coverage 1o its regular
newcasts, with the help of Kaplan and
news stuffs dedicated to writing and
reporting for a specific newscast.
“CNN's ratings soar in breaking news.,
but the challenge is what 1o do in qui-
eter news times.”” he savs.

Broadcastirgi Cable Tugust 11 697

holds 11 total-day ratings for the
month. according 10 CNN spokesman
Howard Polskin. CNN prime tume rat-
ings tor July averaged a 1.0 rating, or
680.000 houscholds.

Johnson is hoping that CNN's news-
casts can command a regular audience

itself

Jeimnings and Nightline.
In other appointments, Steve korn,

| chiel operating oftficer of the CNN

News Group. also becomes a vice
chairman: Lou Dobbs. who had been
executive VI managing editor of CNN
financial news. responsible tor CNNin,
has been named president of CNNfn;
Bob Furnad, exccutive vice pres.dent
and senior executive producer, has
been named president of Heacline
News; Eason Jordan, who headed
international newsgathering, has been
named president of CNN hiternational,

| CNN en Espafiol and global newsgath-

just as CNN's Larry King Live and |

Burden of Proof have done. In July,
King averaged a 1.6 rating (1.1 million
houscholds) and Proof averaged a 1.0
rating (729.000 households).

Kaplan, the first president named
exclusivelv 1o oversee CNN's domes-
tic news operation. brings a string of 34
Emmy Awards and credits as executive
producer ot ABC News's PrimeTime

ering, and CNN sports head Jim ‘Nal-

ton has been named prestdent of

CNN/SI, the 24-hour sports news net
work that he helped to launch. All
executives. including Kaplan, will
report to Johnson.

“Each channel nceds dedicated lead
ership 10 reach its target audience dis-
tinctly,” Johnson said. “Other networks
have crews dedicated all day 1o devel-
op a single evening news show. while
our crews focus on difterent {broaccast
TV news] shows all day long.”

Although Kaplan said his mandzgte 1s
1o upgrade programing carried by the
domestic news network, he also sad
he's “totally commitied 1o [covering|
breaking news.

‘A good. smart mix of hard news in
everv hour ot everv dav, along with
other programs 1o enhance that news, is
a smart idea for a network.” he said.

Kaplan, who had talked “for vears”
with Johnson about joining CNN,
decided 1o make the move afler he was
“blown away™ by a recent look at the
“Quality and intensitv” of CNN’s news
reporting capahilities.

Although he did not disclose the
full terms of his contract with CNN,
Kaplan sad it extends through 2000.

Live. World Newys Touight with Perer | Praising 1op brass at Time Warner and
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Time Inc., he said he is "not worried™ |
about having the money and resources
he needs o retool CNN programing.

In other promotions, Chris Cramer,
senior VP and managing editor, CNN
International. was named executive
vice president. CNN International,

and Rolando Santos. senior vice pres-
ident of CNN en Espaiiol. was named
executive vice president. CNN en
Espaiiel. Both report 1o Jordan.

Also. Jack Womack. senior vice

Headling News. reporting to Furnad.
Burt Reinhardt continues as vice
chairman of CNN News Group for

[ international business. reporting 1o

president of Headline News. was |

named executive viee president of | reporting to Kaplan.

Johnson, while Gail Evans remains
executive vice president of CNN,
]

TCI prepares to track TCI Ventures

Company looks to discover *hidden values' in common stock

By Price Colman

onvoluted stock strategies are

nothing new at Tele-Communi-

cations Inc.. and the cable
giant’s forthcoming creation of TCL |
Ventures Group is no exception,

TCI is proposing the TCl Ventures
Group (TCIV) tracking stoch—a
tweaking of its earlier proposal of a
TCl Telephony Group tracking
stock—in order to uncarth what it calls
values of holdings hidden in the cable
company s common stoch.

The key question: Will it be a good
deul for shareholders?

TCI President Leo Hindery has sug-
gested that investors follow TCI Chair-
man John Malone’s example. That
won't be officialty disclosed until next
week. when TCH sends out an offering
circular. but sources say Malone and
Hindery plan to swap the maximum
number of TCI shares they can for
TCIV shares.

As detailed in a July 25 proxy, TCI
sharcholders will be able to swap one
share of TCI common stock (TCOMA |
or TCOMB) for a share of common
stock in TCI Ventures Group, pending
Aug. 28 shareholder approval of the I

exchange offer. TCI intends to offer
205 million common shares for
exchange. Sharcholders who do swap
will get a chance to hitch a ride on l
TCl's 319% stake in Teleport Commu-
nications Group (TCGH. 39% stake in
At Home Corp. (ATHM), 85% interest
in TCI International (TINTA) and 40%
interest in United Video Satellite
Group (USVGA). among others.
Teleport share prices have climbed
nearly 39% since Jan. |, hitting $41.125
tast week, And At Home Corp.. which
went public in mid-July at $10.50. has
more than doubled in value to $22.125.
Even TINTA. which has been an up-
and-down pertormer in equity markets.
has seen share prices climb nearly 25%

since Jan. | to a recent close of $17.
United Video Satellite Group shares
have risen more than 33% since Jan. | to
close at $23 recently.

Whether those share prices will con-
tinue to rise is a question that potential
investors in TCIV must answer., They
also face questions about other TCHV
holdings. Sprint Spectrum. in which
TCI holds a 30% stake. faces tinancial
pressure and substantial competition as
it builds out its digital personal com-
munications service (PCS) network,

The good news for TCL. and poten-
tially for TCI Ventures Group share-
holders. is that Deutsche Telekom
and France Telecom reportedly are
preparing bids to buy out Sprint Spec-
trum’s cable partners (MediaOne.
Comecast and Cox, in addition to
TC. Depending on when it happens,
that buyout could mean a boost for

TCI Ventures Group stock.

The unknowns surrounding TCH's
National Digital Television Center/
Headend in the Sky operation. West-
ern Tele-Communications Inc.. Sum-
miTrak and Antec are even grealer.
although those operations are small
¢nough components of the tracking
stock that they re likely 10 have mini-
mal impact.

Where will TCI Ventures shares
trade? “Based on the underlying value
of the assets. they figure to trade at a
premium to what the TCI shares trade
at now.” says Spencer Grimes. cable
analyst at Smith Barney.,

Grimes calculated that TCI Ven-
ture shares would be worth roughly
$22.61. based on his valuations tor
TCI heldings in the various compa-
nies that will compose TCH Ventures
and a 30.8% discount from private

Tracking the Values of TCl Ventures Group

ASSET TCI STAKE TCI VALUE
{4 MILLIONS)

Teleport Communications

' Group Inc. (TCGI) % $1,973.6
TCI International 85 $1,665.2
(TINTA)
@Home Corp. (ATHM) 39 5865.3
Sprint Bpectrum LP 30 $1,430.0
United Video Satellite Group
(UVSGA) 40 §337.6
Antec Inc. (ANTC) 16 $85.4
National Digital Television
Center/ HI 100 $200.0
Western TCI 100 $40.0
Other investments® $100.0
TOTAL $6.697.1

* Inelwdes cash from sale of

e
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Bpurce: Company information, Smith Bamey eslimates
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5 a ring...and PLAY along live!
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market valuations. which is roughly | it for because they re hidden in the cable | tainly like TCI Ventures to achieve

where Liberty stock trades. Using
those calculations, which retlect cur-
rent stock prices for the publicly trad-
ed components of TCI Ventures and
other TCI holdings that will go into
the tracker. Grimes arrived at an over-
all asset value of about $6.7 billion
for TCl Ventures. That represents
roughly 319 of TCI's $21.5 billion in
assets.

“There was a time when 1 got here
when all of TCOMA was trading at
about $7 billion.” says Hindery. “There
are some wonderfully valuable. power-
ful assets owned by the company. which
shareholders have not been gelling cred-

company.”

In its proxy. TCI doesn’t put a vatue
on TCI Ventures or project a value for
the shares. That will come in an offering
circular to be mailed this week.

“No one here is intending to structure
the deal so that anyone who does
exchange gets an immediate pop on
price.” says Mark Salter. vice president
of TCI Ventures.

The structure of TCI Ventures
Group is similar to that of Liberty
Media Group—a mix of publicly trad-
ed and private companies. Malone,
| whose longtime mantra has been to

create shareholder value. would cer-

|

the same kind of early success that the
Liberty spin-off did. Initial investors
in Liberty. which TCI spun off as a
separate company in 1991, saw their
stakes increase by as much as §.000%.

But despite the strength of the com-
pany. Liberty’s stock performance has
been less remarkable since it returned to
the TCI fold and subsequentty was
issued as a tracking stock. Several fac-
tors affected that: TCI itselt was begin-
ning 10 struggle operationally and finan-
cially. causing a drag on Liberty stock:
also, Wall Street has been ambivalent
about tracking stocks—embracing
some. skeptical of others. ]

TCI shoppiné_s—u_lﬁmiTrak '

Hindery says he's happy with system but wants ‘strategic partner’

By Price Colman
n the brink of the nationwide
0 launch of SummiTrak. Tele-
Communications Inc.’s sophis-
ticated customer-billing tracking sys-
tem. the MSQO is preparing to sell a
controlling interest in the venture.

TCI is in talks with Cable Data,
CSG Systems and Oracle for a strate-
gic partnership in which the new part-
ner would own a majority of Summi-
Trak and sell its services back to TCI.
sources say. Ultimately. SummiTrak
would be marketed to other MSOs.
Internet service providers and wire-
less telephone providers.

SummiTrak is also one of the assets
TCl is including in its proposed new
tracking stock. TCI Ventures Group
(see page 34).

More than three years in the mak-
ing, SummiTrak is intended to handle
everything from billing to dispatching
for essentially all the services TCI
offers. reducing costs by automating
functions and enhancing efticiency.
But its development cost—estimated
to be tens of millions of dollars,

though TCI isn't disclosing num- |

bers-—and the strategy of developing
it in-house sparked concerns with TCl
President Leo Hindery almost from
the day he joined TCI in February.

“It was a make-or-buy proposition
when it was conceived.” says Hin-
dery. "If | had it to do over again. 1
would have bought rather than
made.”

Nonetheless. Hindery is pleased
with the result.

“Initially. [ didn’t know whether 1
had gotten my money’s worth. | clear-
Iy have gotten my money s worth. I'm
thrilled with the outcome. Thank God
it works, works wonderfully well. but
I've always thought it was more capa-

| bly managed with & strategic partner.”

Announcement of that partner
appears to be imminent. Meanwhile.
SummiTrak has just completed two

! successtul “acceptance™ tests. says
' Bill Rierden. vice president of
Advanced Information Technology at
TCI and point man for SummiTrak
since Sadie Decker’s recent departure.

With the conclusion of tests in
Topeka. Kan.. and Corvallis. Ore..
SummiTrak is ready for national roll-
outl. Rierden says.

“The intention is to make the sys-
tem available for all TCI systems in a
three- to five-year time frame,” Rier-
den says, "Where it’s rolled out is the
[local] cable operator’s decision. in
conjunction with regional and corpo-
rate decision-makers.”

SummiTrak already is being used
for billing and customer service func-
tions for TCI's ALL TV digital cable
service in Arlington Heights, 11I. and
Fremont-Sunnyvale, Calif.. two of
TCI's three key test systems. |

sports operation.

will pay cash interest immediately.

in loans.

| Fox/Liberty raising $1.2 billion

The sports joint venture of News Corp. and Liberty Media Corp. Is out
| looking for cash, seeking to borrow $1.2 billion in the next few weeks pri-
marily to pay for its purchase of 40% of Cablevision Systems Corp.'s |

Fox/Liberty Sports wants to sell $600 million worth of junk bonds in two
segments. A $250 million series of 10-year bonds will not pay any cash
interast for the first five years. A $350 million tranche of 10-year bonds

The deal is being sold by investment bankers Merrill Lynch & Co. and
Bear Stearns & Co., so no financial disclosures were publicly available.
Fox/Liberty is also pitching a bank syndicate in search of $600 million

Liberty Media Corp. President Robert Bennet said the regional sports
network operation needs o come up with $850 million to pay Cablevision
for the stake in its SportsChannel operaticn, Most of the remaining
money will go to refinance existing debt.

—IMH
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MSOs face boost in TBS conversion rate

Cost to operators of basic channel TBS is doubling

By Donna Petrozzello

ime Warner Inc.’s conversion of
T Superstation TBS to a conven-

tional cable channel could dou-
ble its cost Lo operators.

Sources close to the conversion
deal say TBS expects to charge oper-
ators an average 26 cents per sub tor
the network as a basic channel.

That is about twice the current |

combined cost of a 3-cent monthly
license fee to TBS Superstation dis-

tributor Southern Satellite Systems |
plus the 10 cents in copyright tees |

funneled to Hollywood studios that
sell programing to the Atlanta station
wTBS. The conversion is scheduled
for Jan. 1.

The value added to MSOs. say TBS
executives, is the increasing quality
of the network’s programing and the
MSOs™ new-found ability to sell local
commercials on the network.

But operators are balking at doling
out additional cash for TBS. whose
programing now consists largely of
Atlanta Braves baseball games.
movies and off-network sitcoms.

“This is a product we were paying
no license fee on before.” says Bob
Wilson, vice president of programing
at Cox Communications. “"Now,
hecause TBS converted the status and
will start charging a license fee, our
perception is this is a total windfall
for them.”

Wilson sees the sharp increase com-
pounding cable operators’ overall

costs. “Number one, we can’t neces-
sarily pass it through to our customers.
And if we do. it's a significant increase
1o pass through.” he says.
| On the ad sales side, the TBS con-
version will give MSOs two minutes
per hour of local ad time to sell.
Sources involved in negotiations
with operators say TBS-—the third-
highest-rated cable network, whose
Braves games attract strong male
demos—cestimates that MS§Os will
generate an average 32 cents per sub
in local ad revenue from TBS alone.
Some cable operators are skeptical.
Jetfrey Marcus, chairmuan of Marcus
Cable Corp., says he’d like Turner to
i show him the money betore he’s con-

problems with surging programing |

vinced. Marcus says he’ll have 1o bal-
ance the license tees against what he
can reasonably expect o generate
from local ad sales on TBS.

The problem, Marcus says. is that
selling local ads on TBS alongside his
existing channels could simply divert
siles from other channels.

‘You have o ask yourself how
much advertising is out there to sell,
and are vou cannibalizing other ser-
vices 50 vou can get revenue on TBS.”
says Marcus. “Are you better or worse
oft on a net basis? This is a purely sub-
jective judgment at this point. but
we've got 1o weigh all that.”

“It's uncertain how that will play
out,” says Wilson. “We know that
generally TBS's syndicated product
is popular, but we're not sure Braves
baseball will be popular enough with
the rest of the counury.”

While Marcus calls the proposed
26-cent license tee “pretty hefty.,” he
anticipates that Turner will find a way
10 work out deals. “Turner people are
smart, and my guess is they’ll figure
out a way to make TBS a net benefit
I for operators.” [ ]

\

Telewest and NTL in merger talks

TCI- and US West-backed Telewest Communi-
cations—the UK’s second-largest cable opet-
ator—is in early merger tatks with U.S.
' cable company NTL. The merger would
spawn one of the UK's largest cable TV
and telephone companies, with an esti-
mated market capitalization of $2.45 bil-
fion and some 6 million customers. NTL
has confirmed discussions with Telewest
about “a possible business transaction”
but would not comment further “until such
talks have been successfully concluded.”

United News & Media may
enter UK cable

UK-based United News & Media reportedly is mulling a
foray into cable TV to create a $1.6 billion rival to Cable
and Wireless Communications. Under the plan, United
News & Media would take a minority stake in the cable
company that wouid be formed from a merger of
Telewest Communications and NTL. United News &
Media already has ownership stakes in terrestrial broad-
caster ITV's regional franchises and in new national ter-
restriat commercial broadcaster Channel 5.

Wi,

Hutchinson may sell AsiaSat stake

Hong Kong conglomerate Hutchison Wham-
poa is considering selling a 24.33% stake in
Hong Kong-based satellite operator Asia
Satellite Telecoms. News Corp., whose
Star TV regional satetlite network is Asia-
Sat's biggest customer, is a potential
buyer. Merrill Lynch forecasts AsiaSat's
year-end worth at $274.8 miilion. Sources
say Hutchison may need the cash to sup-
port its $2 billion bond offering in the U.S.
that has been raised for Hong Kong and
China infrastructure projects.

Brazil releases cable/MMDS
auction rules

The Brazilian government has issued rough drafts of the
upcoming cable and MMDS auction process. The
licenses will be issued for 15 years, after which they can
be renewed for another 15-year term. Brazil ultimately
will tender some 1,700 licenses, with the first 100 set for
bidding in mid-September. Cable TV licenses must be at
least 51% locally owned; however, foreign firms with
offices in Brazil will be able to own a majority of the
MMDS ticenses. —Michael Katz
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Cablevision reports
growth amid losses

Cablevision Svstems Corp. reported
strong growth in operating cash tlow
and revenue for the second guarter but
said its net loss grew by about 9%, The
Woodbury. N.Y ~based cable operator
reported that operating cash {low grew
25.6%—15.8% on a pro torma hasis— |
10 $143 million from $1 14 million in ‘
the comparable quarter last year. Rev-
enue increased 36.9%—12.3% on a
pro forma basis—io $438.5 mutlion
from $320.3 million last year. Pro
torma adjustments refer to Cablevision
Sysiems’ acquisition of U.S. Cable and
Cablevision of Newark. N.J.. during
last year’s third quarter and NBC’s
acquisition of o 25% stake in Rainbow
Medii. Also incorporated in the pro
forma adjustments were Cablevision
Systems’ acquisition of Cablevision of
Framuingham (Mass.) Holdings. A-R
Cable Partners and additional interest
in Madison Square Garden LI” in
1997"s second quarter. During the
quarter. Cablevision Systemis added
58.Q00 subscribers—a 2.4
increase—through internal growth and
57.000 subscribers as a result of acqui-
sitions. Average monthly revenue per
subscriber increased about 6.7%. 1o
$39.18. Pro torma adjustiments do not
include pending transactions, including
Fox/Liberty’s acquisition of ownership

INterests in several Sports programing
businesses of Rainbow and MSG tor
$850 million or Cablevision Systems’
agreement 1o acquire 10 cable svstems
trom Tele-Communications Inc. for
[2.2 million newly issued shares of
Cubtevision stock and assumption of
$669 million in TCI debt.

Primestar Denver-bound

Primestar Inc. will move its head-
quarters (© Denver once the restruc-
turing ot Primestar Partners is com-
plete. Denver had been vving with
Bula Cynwyd. Pa.—the current
heudquarters for Primestar Part-
ners—ifor the headquarters spot. The
move is expected to begin in early
1998 as Primestar completes its tran-
sttion 10 a public company.
Primestar also named its senior
management team: Daniel J.
O Brien. presiden/COO: Kenneth
Carroll, CFO: Marcus O. Evans,
gencral counsel: Joel Ginsparg.
senior vice president, technology
operations; Chris Sophinos. senior
vice president. sules and distribu-
tion. and Dennv Wilkinson. senior
vice president, marketing and pro-
graming. O Brien. now president of
Time Warner Satellite Services. had
been named earlier. Evans. Ginsparg
and Wilkinson are currently execu-
tives at Primestar Partners, while

| vices.

Carroll and Sophinos are at TCI
Satellite Entertainment (TSAT).
TSAT, which is one of the Primestar
Partners. is the company into which
Primestar’s operations will be
moved as the restructuring occurs
TSAT will eventually dissolve, wth
Primestar Inc. taking its place.

Vitac takes
a read on captioning

Pittsburgh-based captioning company
Vitac wasn't waiting for the FCC’s
ruling on implementation of the
Telecommunications Act’s captioniig
provisions to capitalize on the potential
boost in business. Vitac President
Joseph Karlovits was in Washington |
to see how several remaining issues
would be resolved by the Aug. 8
deadline. Among those we the time
tables for captioning new and library
programing. Vitac, one of the top three
captioning companies in the country
and the only for-protit venture among
the three, is agaressively promoting a
Tour-part strategy 1o help cable and
broadcust programers and distributcrs
deal with the new federal requirements
that their programing be captioned.
The company has set up a toll-free
number, [-800-78VITAC, to answer
questions about the new captioning .
obligations und the company’s ser-

Belo scrubs America’s Health

AHN buxs out stake in cable nenwork

By John M. Higgins l

nwilling to support the network

during its latest round of troubles. |

broadcaster and publisher A H.
Belo is exiting the America’s Health
Netwaork.

The troubled AHN has bought out
Belo's 63% stake. although it isn’y
clear how much it paid and how much
ol the price was in cash. AHN is reel-
ing from the loss ol a new inveslol
Columbia/HCA Healtheare Inc. The
hospital chain backed out of o deal 10
buy Belo's stuke for abow $30 million
after twa ol its top ofticials resigned
under pressure and three others were
indicted tor Medicare traud.

N E T W O R K

Atter the Columbia deal cratered.
AHN virtually shut down. laving ofl 161

o 200 emploves at least temporarily and

filling 18 air almost entirely with reruns.

Belo acquired its stake as part of Feb-
ruary’s lakeover of Providence Journal
Co. 1t has said all along that it had no
nterest in continuing 1o support the net-
work. which has lost $75 million after

Just one year of operation. Ry getting

out. at whatever the price. Belo avoids

www.americanradiohistorv.com

calls on partners for more capital.

“We reached the conclusion that no
other buver was available,” one Belo
executive says. “This was clearly & sub-
stantial reduction in any exposure.”

Neither company would disclose the
financial terms. although AHN acknow -
cdged that some cash was paid. Tle old
Columbia deal called for the hospital
chain to pay less than half of the $30 mil-
lion price in cash.

“This makes 1t casier to attract other
investors.” savs AHN President Joseph
Maddox. adding that the cash in the buy-
out came from reserves from earlier
financing rounds. “They only have to
deal withyus. without having to buy out a
NRGOrity parner.
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Jones looks
for $95
million from
public
offering

Jones Intercable’s move to sell
7.8 million shares at an estimat-
ed $13 per share in a public
offering is intended to help the
MSO buy a cable system from
one of its managed partnerships.

The purchase of the Indepen-
dence, Mo., system, which has
83,740 subscribers, is part of
Jones’s strategy of buying up its
managed partnerships and con-
verting them to wholly owned
subscribers.

Jones, which expects to raise
$95 million in net proceeds from
the stock sale, will use it to pay
for part of the Independence sys-
tem. The remainder, roughly $76
million, will come from existing
debt capacity.

But Jones's approach of issu-
tng new shares to help pay for
the acquisition hints at financial
stresses within the company.
The MSO has encountered
delays in selling its Oxnard and
Walnut Valley, Calif., systems,
although it stated in a recent
Securities and Exchange Com-
mission filing that the Walnut
Valley sale to Century Communi-
cations for about $32.5 million
will close by Sept. 30.

Roy Pottle, Jones’s treasurer,
says that sale of the two systems
wouldn't have changed the com-
pany’s plan to issue more
shares, but the resulting $100
million—plus would have gone a
long way toward purchasing the
Independence system.

Jones reportedly is under
increasing pressure from Bell
Canada International to rofl up its
partnerships and improve share
prices. Bell Canada, which owns
a 32% stake in Jones, is commit-
ted to buying 30% of the coming
offering to maintain its ownership
level. —PC
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Top CGable Shows
Fallowing are the top S0 basic cable programs far the week aof July 28-Aug. 3,
ranked by rating. Cable rating is coverage area rating within each basic cable ‘
netwaork’s universe; U.S. rating is af 97 millian TV househalds.
HHs. Rating Cable
Program Network Time (ET) ([000) Cade US. Shae
. NFL/Qakland @ Dallas TNT Sun 800p 355 60 37 890
. NFUNew England @ Greenbay ESPN Thu 8:00p 3331 4.7 34 8Y
. World Champ. Wrestling TNT Mon 9:00p 2610 37 27 b2
. Busy World of R. Scarry NICK Mon 10:00s 2u92 35 27 13.2
. Hey Arnoid NICK Sun 1:00a 2489 36 26 1.3 I
. Blues Clues NICK  Mon 9:30s 2401 35 25 13.0
. Anagry Beavers NICK Sun 10:30a 2366 34 25 1D
. Blues Clues NICK  Fri 9308 2,332 33 24 134
. Rugrats NICK  Mon 7:30p 239 33 24 b.3
Ruarats NICK Sun 10008 2206 32 2.3 108
Warld Champ. Wrestling TNT Mon 7:55p 2209 31 23 68
Hey Rrnold NICK  Mon 8:00p 2188 31 23 57
Gullah Gullah Island NICK  Mon 11:30a 2180 31 2.2 10.7
M. Sendak’s Little Bear NICK  Tue 12:00p 2155 31 22 10.0 | |
Figure 1t Out Special NICK Wed B6:00p 247 31 22 B9 [
4. Henson's Muppet Babies NICK  Thu 10:30a 244 31 22 1.9
Biues Clues NICK Thu 9:30a 2133 31 2.2 12.2
Mavie: “In a Child’'s Name Pt 2" LIF Sun 6:00p 2.088 31 2.2 6b6M
4. Henson's Muppet Babies NiCk  Mon 10:30a 2124 30 22 1.2 }
M. Sendak’s Little Bear NICK  Thu S:00a 2.110 30 2.2 12M
Figure It Out Special NICK  Thu 5:00p 210 30 22 b9
M. Sendak’s Little Bear NICK Fri 9:008 2,084 30 2.2 124
M. Sendak's Little Bear NICK Fri 12:00p 2.087 30 ¢2.2 103 ‘
Busy Warld of A. Scarry NICK Fri 10:008 2.04 30 21 1.7
WWF Wrestling NICK Mon 7:57p 2072 29 <21 50
M. Sendak’s Little Bear NICk UWed S:008 2057 29 21 123
Busy Woarld of R. Scarry NICK Thu 10:D0a 2046 29 21 1Y
J. Henson's Muppet Babies NICK Fri 10:308 2,042 29 21 1.2
Rugrats NICK Wed 7:30p 2.036 29 2.1 5.7
Tiny Toon Adventures NICKk  Sat 9:30a 202 29 <21 1089
M. Sendak’s Little Bear NICK Mon S9:00s 2.006 29 21 1S ‘
J. Henson's Muppet Babies NICK  Sat 10:00a 1994 29 20 105
Rugrats NICK Thu 7:30p 1988 28 20 5.7
Blues Clues NICKk  Wed 9:30a 1885 28 20 1M
Biues Clues NICK Fri 12:30p 1866 28 20 9.2
M. Sendak’s Little Bear NICK Wed12:00p 1865 28 20 B8M ‘
Rre You Afraid of the Dark? NICKk Wed 5:00p 11957 28 20 75
Ruarats NICK Fri 7:30p 195 28 20 6B\
Blues Clues NICK Tue 12.30p 1945 28 20 87
Busy Worid of R. Scarry NICK Wed10:00a 1944 28 2.0 1.0
Busy World of R. Scarry NICK  Tue 10:.00a 1943 28 2.0 106 I
Are You Afraid of the Dark? NICK  Mon S:00p 1837 28 2.0 70
Rugrats NICK Tue 7:30p 1926 28 20 6S\M
Figure it Dut Special NICK Tue 6:00p 1,917 27 20 6.3 |
Gultah Gullah Island NICK  Fri  11:30a .94 27 20 498
Hey Arnold NICK Wed 8:00p 1910 27 20 6.2
Blues Clues NICK Tue 9:30a 1,899 27 2.0 107
Gullah Gullah Island NICK  Wed 11:30a 1,892 27 20 497
Blues Clues NICK  Wed 12:30p 1877 27 19 8.8
Figure It Dut Speclal NICK  Fri 5:00p 1868 2.7 19 bBM
Sources: Nielsen Media Research, Turner Research
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NFL kicks off virtual billboards

Five stations use PVI technology in preseason

By Glen Dickson

ive video-inser-
tion technology
also known us vir-
tual signage, has taken

the field with the
National Football
League.

Durine the NFL's
tirst weekend of pre-
season games, five sta-
tions aired virtual signs
created with Princeton
Video Image’s L-VIS
live insertion systen.
The PVI technology
allowed advertisers 1o
place virtual billboards
adjacent to the goal-
posis. The signs were
seen by TV viewers. but not by stadium
SPectalors.

The teams and broadcast pariners
experimenting with the technology
were the Washingion Redskins and
wiLA-TV: the San Diego Chargers and
KGTV(TV): the San Francisco 49e¢rs and
KpeixX-Tv: the Minnesota Vikings and
KaRE(TV). and the Baltimore Ravens
and WBFF(TV).

PVI's L-VIS syvstem, emploved by |

ESPN for college football broadeasts,
1s used by Major League Baseball’s
San Francisco Giants and San Diego
>adres tor all home games. The Seat-
tle Mariners. Houston Asiros, St.
Louis Cardinals and Philadelphia

Phillies also have taken advaniage of

the PVI system when they play in San
Diego. ESPN used a PVI svstem at i1s
Bristol headquarters to insert virtual
billboards into its Western Aihletic
Conference broadcasts.

The PVI systems were located at
the stations for the NFL preseason
hroadcasts, with the exception of the
San Diego-San Francisco game. In
that game, KGTV and KPIX-TV used

Broadcasting & Cable August 111997
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season broadcasts on
NBC this tall. Israel
says. That's because
regular-season games
are copyrighted by the
NFL.(Preseason
games are copvrighted
by individual tearas.)
Israel expects that live
insertion technolagy
probably will be lis-
cussed in the NFL’s
next network TV
negotiations, wlich
begin this fall. He “irst
heard about the tech-
nelogy in an MFL

separate PVI1 sysiems at Jack Murphy | NFL rfor regular-season games. For

Stadium to run locally targeted ads
tor their respective TV audiences.

PV1 shares the revenue from the
virtual advertisements with the broad-
cast copvright holder. “For baseball.
we leuse the service to the team. the
team sells the inventory and we get a
percentage of the revenue along with
the broadcaster.” says Sam McCleery,
PVI vice president of sales and mar-
keting. “1t’s a three-way split.

For the NFL preseason games. the
Chargers were the only team to sell the
virtual billboards directly; all the other
ads were sold by the stations.

“We retain the TV rights for the
preseason games.” savs Rich Israel,
San Diego Chargers director of mar-
keting. “We got Staples, which was
our tirst cash advertiser..it’s still hard
10 get a valuation on it because it’s so
new. Siwaples is not somebody that
typically buys airtime, and they were
looking tor something a little differ-
ent.”

But Chargers funs shouldn’t expect
10 see virtual billboards in regular-

During a Washington Redskins game, wiLa-Tv addad its logo to the
background of an extra point try.

- fomeeting two veurs
ago.

PV hoped to reach

an agreement with the

now. preseason games otfer a chance
1o demonstrate virtual billboard 12ch-
nology. "The teams see a new revenue
stream.” says PV1’s McCleery. “There
1sn't a proliferation of signage, anc we

| do bring new things to the tahle.”

WILA-TV, KGTV, KPIX-TV, KARE and
WRBFF are continuing to use PVI's 12¢h-
nology through the NFL presewson;
KPIX-TV will borrow the San Francsco
Giants® L-VIS svstem for its ders
broadcasts.

Mark Burdett, wiLA-Tv VP and
director of sales and marketing, is
happy with the experiment so far "l
gives us the ability 1o showcase
clients.” Burdeu says he sold the viru-
al signs for wiLA-Tv's Redskins broad-
cast using a simple tormula: three 10-
second “impressions” on the virtual
billbourd in a specitic guarter cas the
same as a 30-second spot.

“It’s no difterent than what every-
one’s finding out with Web pages.
he says. “If vou don 't establish an ini-
tial value tor it. you don’t ger any
value forit.” ]
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'NextLevel put

-Jechnology

Backs software support for its DTV architecture

By Richard Tedesco

utting its money where its interest

in set-top software is. NextLevel

Systems Inc. Broadband Net-
works Group invested $1 million in
ACTV Inc. last week.

NextLevel. the General Instrument
unit that oversees its broadband and
satellite network groups, will jointly mar-
ket ACTV s interactive software pack-
age to cable operators conternplating dig-
ital TV. Gt's DCT- 1000 digital set-top
box accommodates ACTV's interactive
sports programing applications.

“We wanted to reinforce our support
for getting independent applications up
and running on our platforms.”™ says Den-

ton Kanouft, NextLevel vice president of

marketing for digital network systems.
NextLevel has deployed its digital

architecture in more than 100 cable head-

ends covering about 7 million cabte

| houscholds. according to Kanoull. who |

says NextLevel is actively extending that
footprint. “Once the footprint™s out there.
that will enable the operators to aggres-
sively market the service and get the sel-
tops out there.” he says. NextLevel has
shipped 350,000 DCT- 10X boxes.

“It’s a nice complement to their sys-
tem.” ACTV Entertainment President
David Reese says of the interactive
software to be incorporated into the Gl
digital boxes, "and it’s all software.
which means it’s not costing anybody
any extra money.”

That software could add perceived
vatue to digital TV service for sports
fans. who could choose alternate cam-
era angles that focus on particular play-
ers during live bascball, basketball or
hockey coverage and call up statistics
on screen. A limited number of cable
subscribers in TCE Cable of Ventura
County in California have had access

SéaChan}e snag,;s big_ |
small-system contract

Signs long-term deal with CableTime

By Glen Dickson

eaChange International has signed

a mubtimillion-dotlar contract to

provide digital ad-insertion sys-
tems lo CableTime. a leading cabie ad
sales contractor for small headends,

Terms of the deal were not disctosed
under a confidentiality agreement
signed by ScaChange and CabteTime.

ScaChange will provide MPEG-2
SPOT systems for 10 CableTime head-
ends in 1998, as well as satellite delivery
of compressed spots via the SeaChange
storg-and-torward system (B&C. March
17). College Station. Tex.—based Cable-
Time. a subsidiary of TCA Cable TV,
manages ad sales for 500 headends
owned by 72 different operators: it has
long-term contracts with 19 of the top 20
U.S. MSOs.

“We have systems from 60,000 sub-
scribers down to 1000, says CableTime
President Darrell Campbell. but the aver-
age CableTime-managed headend serves

s S1 million in ACTV

1o the service for the past two yeuars.
ACTV and Fox Sports Net jointly
produce the events. and ACTV i look-
ing to expand the service in cable sys-
tems in Texas and the far west. Fox
Sports West has rights 1o the major
teams in Southern California. includ-
ing baseball’s Los Angeles Dodgers
and Anaheim Angels, the NBA's Los
Angeles Lakers and the NHLs Los
Angeles Kings. Fox Sports Southwest
holds rights to the Houston Astros and
Texas Rangers basebatl teams as well
as the NBAs Houston Rockets, San
Antonio Spurs and Dattas Mavericks.
NextLevel's investment in ACTV
could signal a strategy that could extend
o the WorldGate Internel access ser-
vice, the tnteractive Channet and ICTV.,
It supports software in its digitat boxes
for al! of those companies. and Kanoutt
indicates that other announcements may
be in the offing. ]

satellite detivery of spots. which will
eliminate hand detivery of spots to remote
CableTime headends. ScaChange 's store-
and-forward system backhauts spots to an
uplink owned by Microspace Communi-

vations in Raleigh.

about 6,000 sub-
scribers.
CableTime al-
rcady has devel-
oped and installed
its Own proprietary
MPEG-2 digital ad-
insertion system in

about 200 head-
ends.  Although

Campbell says he
wats happy with that
system, he felt Sea-
Change’s ongoing
rescarch and development would “offer
us a lotin the future.” So, since the 1996
Western Show. CableTime has been in
discussions with SeaChange aboat out-
fitting its remitining analog headends.

“We felt they had the best people
and the best equipment.” Campbell
says. “They were also willing to listen
to the unigue problems ol putting digi-
tal ad insertion in small headends.™

A big selling point for SeaChange was

SeaChange Video Server 100s, the
heart of the company's SPOT system
for digital ad insertion, will be installed
in 100 CableTime headends in 1998.

N.C.: stores them
on i server, then
distributes them n
MPEG-2  com-
pressed form via the
GE Americom GE-
I satellite. Cus-
tomers receive the
spols on standard
one-meter Ku-band
dishes and store
them directly on
their SeaChange ad-
insertion servers.

CableTime
plins to start deliv-
ering spots by satellite to alt its head-
ends over the next 18 months, Camp-
bell says. As for the SeaChange SPOT
systems, he expects all CableTime ana-
log headends to be converted to
SeaChange digital gear during the next
three or four years.

“This is great news for the cable part-
ners we work tor.” says Campbell. ~lt
will altow us 1o keep going forward and
ofter better service in the headends.” =

| S
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MODEMS: Fast bucks for cable?

The Internet has captured PC users, bui they are becoming impatient They want more,
and they want it faster. Cable compzries offer modems that speed the process dramatically,
ana customers are signing up (see stcry below). And telcos have an alphabet soup cf competitive

high-speed technologies (page 46). ™he speed perm/ts sharper pmtures and sound
heralding the day nen Tv qui "
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peed sells.

. Cable operators who have
begun rolling out high-speed cable
modems are seeing penetration

rates as high as 5% in some markels.
Many predicted that it would take five
years 1o achieve that level.

Road Runner, Time Warner Cable’s
cable-modem service, claims more than
H0.0080 subscribers. and it expacts to dou-
ble that by vear end. TCl's @Home
weighs in with approximaely 7,000,

according 1o its recent (PO e |

filing. And 1t wili
nose past Road
Runner

lity 14..  pops up 0

when an(-lher 5,000 subscribers are added
from RogersWive, whose parent Rogers
Cablesysiems bouglit a stake in @Home.
US West's MediaOne now claims 6,400
customers for its MediaOne Express.

The Yankee Group estimates the U.S.
cable-modem universe at 25.000 units. and
it predicts that number will grow 1o
275.000 units by the end of [998. Forrester
Research pegs the vear-end number i
20,000, but says it will climb to 1.75 mil-
lion in 1699,

Aadiohis

’,:-' ' PC {1 1€ --”, =y =1
1o

] 8 T

= e ,r.l,,._

Despite the demand. cable operators
have proceeded cautiously in rollouts,
workimg out bugs in the transmission
systems and Creating a cuslomer-service
structure.

“It’s am indusiry being handed pent-up
demand on a platier,” says Tom
Wolzien, research analyst for Sanford
Bernstein & Co. ~1i’'s time for them 10
execute their plans.”

Operators alse have been slowed by the
high capital costs. “JU's a Lexus product,

and ir’s priced accord-
ingly.” says

Bruce
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In the
Fast Lane

Cable modems
Functional bandwidth
of 1 to 2 Mb/s, using
shared local networks
of coaxial TV cable

installation: $100
Modem: no charge
NiC card: $50
Monthiy fee: $35- $60

Many market trials in
1995 Jed to fuli-ser-

vice launches in late
1996 and early 1997

ISDN

128 Kb/s of dedicated
bandwidth, using spe-
cial digital telephone
lines installed by telco

Installation: $150
Adapter: $375
Monthly fees: $25 to
$95 plus measured
usage

Low cost compared
with cable modems;
high complexity for

consumers

56 Kb/s

modems

56 Kb/s of bandwidth
from digital ISPs, but
only 33Kb/s from the
home to the ISP

Modem: $200
Monthly fees: possi-
ble additional charge
added to ISP bill

First units should
reach retail channels
this year; ISPs such
as NETCOM and AOL
will upgrade net-
works to support it.

Source: Forrester Research

Leichtman, broadband technologies anatyst for The
Yankee Group.

Before cable operators can introduce modem
service. they must upgrade their systems for two-
way capability. Right now, only 15%-20% of
existing cable plant in the U.S. is modem-ready,
according 10 Andrew Prophet, principal of Cuper-
tino, Calif.—based Andrew Prophet Research and
Consulting.

Prophet estimates that the per-subscriber cost
of introclucing modem service is between $600
and  $800—a
cost that will
bring cable’s
total bill to wire
all U.S. systems
1o $44 billion.

Prophet figures
the cable industry

200,000 subscribers this year. “Becuuse of our
concerns about connectivity, we slowed down a
bit,” savs Paul Whitelaw, director of technical
operations tor Optimum Online. “We wanted to
be sure we brought a product te market that could
be fully supported.”

Operators are packaging modems with sophisti-
cated Internet access services. To reach & broader
audience, Time Warner's Excalibur Group is plan-
ning a complete revamp of its Road Runner ser-
vice by vear end, according to Excalibur President
Tim Evard.

“One of the
things that differen-
tiates us 1§ that we
huive focused on an
CIMErgINg IKISS mar-
ket....We're promot-
ing services that we

has a window of 12
to 36 months 1o
stake out its Internet
turl before the tel-
cos establish them-
selves with compet-
ing ISDN and
HDSL or ADSL
technologies. The
telcos, Prophet esti-
mates, face u shight-
ly less daunting cost
ol $300) 10 $400 per
subscriber.
To speed recoy

ery ol the costs,

PROJECTED ONLINE
ACCESS METHODS
IN U.S. HOMES

provide. not just

cable companies haitd = =

are targeting markets where there is heavy com-
puter use. Leichtman savs. High speeds appeal to
roughly 25% ot ’C owners, according to Leicht-
man.

TCI. the cable company that siarted @ Home.
has mtroduced the modem service in 1ts Fremont,
Calir.; Hartford, Conn., and suburban Chicago
cable systems. Cox. a partner with TCI in
@Home. has the service up and running in fromt
of 350.000 subscribers in its Orange County.
Phoenix. San Diego and Omaha systems, Com-
cast Communications. also a partner with TCl and
Cox in@Home. is proceeding with plans to ofter
Comcasi@ Home 10 all subscribers in the s1x mar-
kets where the service has launched.

At this point, @Home is available 10 one third
of subscribers in its Baltimore, northern New Jer-
sey and Sarasota. Fla.. markets. and the Philadel-
phia, Detroit and Orange County systems where it
was introduced last month. with system upgrades
the only impediment 10 broader exposure. “1t’s just
a lot of old-fashioned cable construction,” explains
Roger Kcating. senior vice president of Comcast
Online.

Cablevision has scaled back its plans tor rolling
out its modem service. In an effort 1o offer sub-
scribers clean connections to the Internet. the
company will ofter its modems to fewer than

35 technology.” Evard
1f: Says.
30 @ Road Runner
5= €xpecls o follow
Diz N E @Home's lead in
205 increasing multi-
2  media capabilities
155  that come with the
2 2 Mb/s 1o 10 Mb/s
b downstream
5 speeds of cable
- Internet services.
mod 0 Excalibur  is
- ' >~ Souter  cagmmissioning
Forrester I, A —
- 1 Research  Original We

tent, according to
Karl Rogers, Excatibur senior vice president of pro-
graming. who foresees “distributing a lot of stream-
ing media assets.”

It is talking 10 E-On Entertainment Online. an
established Internet service in the UK and Europe.
And there will probably be more content deals.
“We're in the middle of lining up a number of
new program distribution deals with major
brands.” Rogers says.

Rogers Cablesystems expects to ride its Wave
to new levels of popularity when it integrates con-
tent from @Home in a fourth-quarter relaunch,
according 1o Frank Cotter, president of Rogers-
Wave. "It will be a more compelling product
because of the [Website]| caching, the replication
and the backbone.” Cotter says.

Cable operators continue to search for the right
price tor their modems and services.

Rogers just increased its price to $45, from
$39.95 monthly. and charges an additional $5 for
the faster LANcity modems mude by Bay Net-
works. Cotler says that nearly 5,000 Rogers cus-
tomers are using the modems, and there is a back-
log of 1.200 orders.

On the other hand, MediaOne Express recently
reduced 1ts menthly modem tee by $10—to
$39.95—in an effon to pick up more subscribers.
MediaOne expects 10 reach a broader market.
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Fast Lane
ADSL

ADSL brings 1 Mb/s to 2
Mb/s of dedicated band-
width, using existing
telephone wiring frem
telco or ISP

Installation: unknown
Modem: $1,000
Monthly tee: $100 to
$200 plus measured
usage

In field trials now; first
service launches this
year by Pacific Bell, US
West and GTE

DirecPC

400 Kb/s of bandwidth
from Net to home only,
using satellite and
receiver dish from
Hughes Networks
Satellite dish: $400
Activation fee: $50
Monthly fee: $130 or
measured usage

Too expensive; high
level of technical know-
how required

Wireless

MMDS uses cell phone-
type transmitters and
dish receivers to deliver
cable modem-style
bandwidth

Custérﬁ-er equipment
dish, plus modem
Monthiy fee: unknown

In technical trials now;
citywide services will
have large start-up costs

Source: Forrester Research

46

heyond the “power users™ 1o whom it pitched the
service initially. “It's a segment that won't be as
sophisticated technically.” says Ed Holleran. acting
director of broadband data services tor MediaOne.

Cublevision Svstems Corp. also is restructuring
the pricing of the Optimum Online service that i
launched earlier this vear in nus Long Island sys-
tems. Subscribers 1o its Optimum Gold digital
cable service can sign up for modem service for
$19.95 monthly. leasing the modem for an addi-
tional $10 or purchasing the LANcity modems tor
$475. Regular Optimum customers can get it for
$29.95, with non-Optimum subs paving $34.95
tor the monthly service itselt.

While cable moves at its customary slow speed
in putting up the money 1o upgrade systems,
Prophet expects thar Microsoft’s investment in
Comicast may portend similar deals. 1 think there

special repoart

are going 1o be a lot of acquisitions, mergers and
alliances to solve this problem.” he says.

If anybody 1old you thal we were ecstatic with
the progress |of cable-modem introduction}, they
would be lying.” says Dick Dav. Motorola corpo-
rate vige president and general manager of the mu
timedia market diviston, a maker of cable modems.

Cable operators also are hoping their current
Multimedia Cable Network Systems (MCNS) ini-
tiative, which is close 1o reaching a moden standard
tor major nunufaciurers, also will invigorate the
market. The expectation is that once standards are n
place, modem production costs will drop as they
move o the retail pipeline. with hardware costs
coming directly out of the consumer’s pocket.

“MCNS is certainly positioned as a standard that
will help these things 10 be channeled through con-

miercial channels.” says Karl May, vice president

Telcos competing in high-speed access

As the cable-modem uni-
verse expands, telcos are
playing catch-up with an
alphabet soup of competing
technologies such as ADSL,
HDSL and ISDN.

ADSL (asymmetric digital
subscriber line) likely is the
most pressing challenge pre-
sented by the RBOCs to
cable modems, and ADSL
service is about to make its
debut in limited launches
around the country.

Pacific Bell is closest to
launching ADSL service,
which it plans to introduce in
San Francisco and Los
Angeles in September or
October, according to a Pac-
Bell spokesperson. PacBell
has been testing ADSL with
100 customers in two com-
munities in east San Francis-
co Bay and Palo Alto.

The service will cost $75 to
$150 per month. It will deliver
data downstream at 1.5 Mb/s
and upstream at 384 Kb/s for
the higher price, and 384
Kb/s in both directions at the
lower end of that range. Sub-
scribers will need to buy
modems, which will cost
between $300 and $400.

US West plans to debut
related-HDSL (high-bit-rate
digital subscriber line) ser-
vice, which it calls Megabit
Services, during the fourth

guarter in 14 cities across its
service region. That service
also will be priced at $75 to
$150, with access speeds
ranging from 192 Kb/s to 704
Kb/s. GTE plans to reach a
market of large businesses
with telecommuters and
small businesses with the
service, complementing,
rather than competing with,
cable modems.

But Joe Glynn, US West
director of DSL services, says
the potential is there to be
competitive with cable
modems in the near term: “As
the cross-points come down
and the [PC] penetration goes
up, it would have the potential
for a larger appeal.” GTE will
roll out ADSL service under
the Megabit Services moniker
in the first quarter of 1998,
according to Glynn.

GTE has not set a date for
commercial introduction of its
ADSL service. It recently
expanded a trial it has been
conducting at Microsoft
Corp. headquarters in Red-
mond, Wash., to include
1,000 employes. It also has
more limited ADSL trials run-
ning among student users at
Duke University in Durham,
N.C., and Purdue University
in West Lafayette, Ind.

Bell Atlantic recently
announced plans to roll out

ADSL service across its six-
state, mid-Atlantic region in
mid-1998. Residential users
in northern Virginia have
been paying $60 per month,
including the use of an ADSL
modem running at 1.5 Mb/s,
during a limited trial over the
past several months. But cus-
tomers will have to buy their
own modems next year when
Bell Atiantic introduces the
service in various regions,
most likely in urban areas,
according to spokeswoman
Joan Rasmussen. “Certainly,
it will be in the areas where
there is the most demand.”

The data rate will be 6
Mb/s, but monthly access for
the service has not been
determined, Rasmussen
says.

Meanwhile, she reports
that ISDN (integrated ser-
vices digital network) service
is experiencing an uptick
among residential cus-
tomers. They can connect for
ISDN speeds of 128 Kb/s at
a monthly cost of $31 for 20
hours of access, or $45 for
60 hours. But most of Bell
Atlantic's 200,000 ISDN cus-
tomers are businesses, and
the residential users con-
necting typically inquire
about ADSL availability.
“They want speed,” she
says. —RT
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broadband services for

Bay Networks.,

Costs of modems
from major modem mak-
cers—Motorola, Pioncer

Toshiba. Scientitic-Atlanta, Gen-
cral Instrument, LANcity and May—ue
expected 1o tall as rollouts proceed and
MCNS tuke effect nexi vear.

Cuable can’t afford to be 100 slow in
introductng modems. The telephone
industry is developing an array of DSL
lechnologies 1o provide Internet access
over conventional telephone lines at
speeds far bevond today’s state-of-the-
art 56 Kbh/s ielephone modems.

“The RBOCs might be slow. but they're
not stupid.” savs research analvst Tom
Woizien. who says it is understandable
that cable s proceeding cautiousty because
of its service limitations and past gafles.

Wolzien figures that hetween 10%
and 2% of cable houscholds will be
wired for modems within the next five
vears it operators mahke the right play.

“The online services are there, The
picces are falling into place.” he says.
s just @ question of buckling down

and general manager of

COUNTDOWN TO 2006

PCto TV

Technological miles to go for high-quality video online

By Joan Van Tassel,
Special Correspondent

V-quality programing on the Inter-
net? Tune i on Dee. 1. 2006,
Microsoft. which wants to be
there in a big way when that day arrives,
had a busy week. The software giant
bought V\ll me
nmkcl ol a pupul;u

plaver that allows
Internet users 1o
watch  streamed
video: flexed its

mvestment muscle

VXTREME

something close) on the Internet, it is
sull in the future.

But there are a few questions aboul its
arnval. How many people must receive
the high-quality images to mark its
arnival? The 3% who now get video
with cable modems, and over T-1 and T-
3 connections? Or a sohd majoruty of
U.S. houscholds?
And what consti-
tutes high-quality
images? CHD-ROM,
VHS. §-VHS. salel-
lite-delivered digi-
tal 1elevision or

Gompuny

and doing it as soon as possible.” m  in VDONet 10 adopt HDTV?
MS-developed stan- | The assumptions
dards for audio- ST made by analysts
‘ visual streaming, T about these ques-
As recognized as and  reaped  the tions determine the

(S G 40 e e ¢ g i B oy £ B4 S
o 51reemng bhrmagh aey trrvedl] Wireniel « dos guliiy e mere

date. It the detinition

“Singing in The Rain.”

‘ rewards ol its

imvestment i Pro- TV is

P S S 1+ 1 g e 4011t By ey 08

Your audience
knows us...

ACCU <=4V

The World's Weather Leader™

Call 800-566-6606

619 W. College Avenue
State College, PA 16801
FAX 814-231-0453

E-Mail info@accuwx.com

aressive Networks
to draw Audionel.
which broadcasts
163 radio stations
live over the *Nel.
imto its standards
camp.

Al the samwe time,
MCT and Audionel
announced they are
building national
high-speed back
hone networks dedicated to carrying
audio-visual affic. These efforts are in
addition to a new hroadband backbone
linking the three premier cable industry
Internet access providers—@ Home.
MediaOne and RoadRunner, “The inter-
connection agreements will be in place
within a year. Then we 'l have a nation-
wide parallel digital backbone netwaork
10 the Tnternet that will let us multicast
high-quality video right away 10 anyone
with a cable modem connected to these
services,” says Dr. Richard Green. pres-
ident of Cablelabs.

Despite these high-profile develop-
ments toward TV-gquality pictures (or

www.americanradiohistorv.com
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www.vxireme.com
Microsoft bought VXtreme, which
offers a product that can record
audio and video separately, and
synchronize the two.

ot Internet
postage stamp-size,
low-resolution video
and crackling audio,
available to 209 of
U.S. households.
then TV over the
Internet is here now,

However, to bring
VHS-quality, or bet-
ter, video over the
Internet 1o more than
00% of homes, sig-
nificant developments must tiake plice.

These advances include higher-band-
width access to the Internet from the
hame; improvements 1o the Internet net-
work and equipment; new techniques
and standards Tor reducing the vast
amount of data that video entails; busi-
ness and revenue maodels 1o justify the
cnormous spending, and reaching
enaugh customers to achieve economies
ol scale.

Greater bandwidth in the local loop is
the enduring problem Liced by woutd-be
developers of interactive services. Only
the cable industry seems prepared 10
address this need by making its broad-
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special repat

band systems two-way.

Cynthia Brumficld. senior analysi
with Paul Kagan & Associates. provides
an estimate for the cable indusiry's
timetable to provide high-speed local
access. What remains unclear is how
many consumers will buy the service
when it becomes available. i key lactor
in reducing costs per subscriber,

CableLabs™ Green hopes the cable
industry can offer high-speed Internet
service to 90% ol the population by
2006. I have a different slope on the
curve. but my business is technology. so
I'm optimistic about these things. Cable
operators are quictly putting the infra-
structure in pliace to reach sulficient
numbers to achicve scale economies.™

And don’t discount the telephone
companics. Despite the widespread
belief that the copper-wire telephone net-
works simply cannot offer sufficient
bandwidth to carry quality video at a rea-
sonable cost. copper may yet be a player.

CAIS Internet is testing a multiple-
dwelling unit technology calied Over-
Voice to deliver high-speed Internet
access and simultancous telephone ser-
vice over regular phone lines.

OverVoice is limited to buildings that
allow for traffic aggregation, but compa-
ny president Ulysses Go Auger says there
is technology on the way that will serve
single-tamily homes as well.

“You'll see a [telephone company]|
central office solution uble o bring 768
Kb/s to 1.3 Mb/s downstream within the
next two years. The cost is difficult to
anticipate because it will be in direct
relationship to what the Bells will charge
for their unconditioned pairs.” predicts
Auger.

Telephone companies face a difficult
business problem in that they will canni-
balize currently profitable lines it they
introduce newer. high-capacity. less
expensive technologies. For example.
US West has requested withdrawal ol s
unconditioned dry copper from the mar-
Ket. blocking competitors from provid-
ing cheaper high-speed services.,

Nevertheless. telcos will find a way to
Jump into the marketplace. believes
Frank Wiener. vice president/general
manager of DSL Products Division lor
Paradyne. I think you’ll see RADSL
technology over copper wires to busi-
nesses on i substantial scale by mid-
1998, followed by residential service.™

Alternative providers, like wircless
companies, may some day provide tocal,
fast access, but they represent only atiny
fraction of the market. Warp Drive Net-
works witl launch high-speed wircless
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OUTLOOK FOR
sosr GABLE MODEMS
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“I'he Internet has
become so big,
you can't wave a

wand over it and
expect it to change
overnight.”

—Frank Wiener

service in Los Angeles. San Diego, San
Dicgo and Portland, Ore.. this year, but,
a teast mitially, they are ordering only
6,000 modems. Wireless LMDS (local
multipoint distribution service) opera-
tors, such as CellularVision in New
York, conld implement two-way, high-
speed service, but LMDS is feasinle only
in arcas with a large population.

However. even if everyone suddenty
had increased bandwidth out of the
home. the Internet itself is oo congested
and o slow to deliver quality video to a
large number of viewers. Says Wiener:
“Ittakes time (o upgrade the next gener-
ation of quality-of-service capabilities
required tor delivering high-quality
video. The Internet has become so big,
you can’t wave a wand over it and expect
it te change overnight.™

Upgrading the complex public Inter-
net inlrastructure includes improving
backbone capacity, or as last week's
events indicate. bypassing the public
backbone altogether for audio-visual
programing. The key to these changes is
the mutticast protocol, which will require

www americanradiohistorv com

deployment of new equipment, inc uding
routers and servers,

The [P multicast protocol is used to
“broadeast”™ material over 1P networks.
Rather than sending audio-video pro-
graming over the public Internet back-
bone. multicast uses dedicated backbone
networks. The first such netwark is
called the MBaone, standing for Multime-
dia-Backbone. which connects network-
ing rescarch institutions.

The principle behind multicasiing is
that video is broadcast once on the dedi-
cated backbone to the lowest level of
server possible: typically. this me:ns the
local server where the user has dialed.
While multicast won’t relieve the
demand in the local loop, it will “¢duce
congestion on the backbone and in erme-
diate links.

Enabling multicast requires s gnili-
cant investment by Internet scrvice
providers, whase budgets are limited by
a competitive marketplace and flit rate,
all-you-can-surf pricing. Howeve, they
are now buying new routers that cun han-
dle multicast. and servers that wi | sup-
port large numbers of users reciving
audio and video streams. Despite the
cost, Senu Banda. group manaer of
Multimedia at Cisco Systems, savs that
multicast will be deployed broudly by
1998

“There are no real technical problems
but there are many other small ste s that
need to be taken. such as storage. bund-
width resource reservation and ¢ iching
to ensure quality of service. What we are
missing arc the business models—how
do advertisers plug in, who gets rev-
cnuc—and until the business model is
there, the technology won't happen.”
Banda says.

Server expert Steve Rose of Viaduct
Corp. says that recent technical break-
throughs could lower the cost of daliver-
ing high-quality video for ISPs. “Nithin
the next year. there will be advances in
compression that will reduce the band-
width required for TV-quality video by
50 percent. Also, new drives for RAID
storage will cause prices to decline by 40
pereent to 60 percent, giving 1SPs a new
revenue stream from on-demand video
files,” Rose predicts,

The outlook for delivering TV quality
over the Internet is gradual prog-ess to
upgrade both {ocal access and Internet
infrastructure. Residential service will
come piccemceal 1o densely populated
arcas and communities with a high pene-
tration of PCs, then gradually become
available across the U.S., maybe cven by
2006, ]
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THE CONVERGENCE OF TELEVISION, RADIO AND NEW MEDIA

Oslise Networks

Progressive Networks,

MCI create online network

rogressive Net-
P works and MCI

premiered their
version of an Inter-
net broadcast net-
work with the intro-
duction of RealNet-
work last week.

With a client list
of high- and lower-
profile online video
content providers,
the two companies
touted the capacity
of the new network
1o enable as many as
50,000 PC users to
access content
simultaneously on a single
site.

The list includes ABC
News, ESPN, JAMtyv,
Atlantic Records, Home &
Garden Television and the
Seattle Mariners. Each client
will pay monthly fees to use
the network, based on their
projected audiences online.

“What we have here is the
ability to reach very large
audiences with live audio and
video,” said Rob Glaser.
chairman of Progressive Net-
works, in announcing the
advent of RealNetwork.
Glaser owns part of the
Mariners baseball team.

RealNetwork combines

Vint Carf ana Rab Elaser unveiled
RealNetwark las! waak

MCT’s Internet backbone with
Progressive Networks' splil-
ter and multicast technology
to provide muitiple PC users
with access to a single stream
of content from a given
source. The technology
ensures relatively high multi-
media quality for big events
on the Internet, such as con-
certs, that could attract large
audiences.

ESPN could put audio of
NBA games online, and
could potentially program
events that might not draw
much of an on-air audience.
For ABCNews.com, Real-
Network replicates the
broadcast medel in cyber-

space, ensuring an
online outlet for
breaking news.

JAMtv and
Atlantic Records
have the greatest
potential for
employing the tech-
nology, since music
events are the sin-
gle biggest draw of
live multimedia
events on the Web.

The inclusion of
Home & Garden
Television helps
Progressive Net-
works and MCI
pitch RealNetwork
as a good way to
boosi the reach of fledgling
cable networks struggling
for exposure.

“The establishment of the
RealNetwork demonstrates
that the Internet has become
a broad technological can-
vas. a worldwide tapestry.”
said Vint Cert. MCI senior
vice president of Internet
architecture and engineer-
ing.

For PC users, multicasting
multimedia would immedi-
ately benefit those with high-
er-speed access, such as
cable modems, which would
help them come closer to
duplicating the TV experi-
ence online. ™
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Coakesdan

Sept. 11-12—First annual
Online News Summit, a
cross-media forum for news
providers presented by the
World Research Group. New
York Hilton, New York. Con-
tact: (800) 647-7600.

Sept. 8-14—Telecom Inter-
active '97, presented by the
International Telecommunica-
tions Union. Palexpo, Geneva.
Contact: {800) 456-1273.

Oct. 17—"Publishing and
Multimedia Conference:
Approaching the Millennium.”
Seminar presented by the
Foundation for Accounting
Education of the New York
State Society of CPAs. Grand
Hyatt Hotel, New York. Con-
tact: (800) 537-3635.

Nov. 18-19—"internet and
the Law: Self-Protection
Strategies in Cyberspace,”
seminar presented by Govern-
ment Institutes. Hay Adams
Hotel, Washington. Contact:
Jesus Ferro, (301) 921-2345.

Nov. 20-21—"The Regula-
tion of Internet Commerce:
Your Guide to Opportunities &
Pitfalis of Conducting Online
Business,” seminar presented
by Government Institutes. Hay
Adams Hotel, Washingten.
Contact: Jesus Ferro, (301)
921-2345.

Dec. 3-5—Competition '97,
third annual conference on the
business, marketing and regu-
latory framework for compet-
ing in & one-stop-shopping
world, presented by Telecom-
munications Reports Interna-
tional Inc. Westin City Center,
Washington. Contact: (800)
822-6338.
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See lust page of classifieds for rates and other information

RADIO

HELP WANTED MANAGEMENT

Sales Manager/GM combo opportunity in
Northern Michigan. Traverse City. Charlevoix,
Gaylord. Must lead by example in the street.
Group operator with over 20 years of successful
track record in northwest Michigan. Reply o Box
01104 EOE.

Radio General Manager. Rice University seeks
creative, experienced manager for 50,000-watt
student-run radio station. Noncommercial, non-
profit, 100 volunteers; no fundraising. Advises,
assists, trains, facilitates, develops student oper-
ation and programming skills. Oversees budget,
legal compliance, marketing, promotion. Liaison
with university officers, faculty, community, indus-
try contacts. Supervises part-time engineer, assis-
tant. Must have college degree, knowledge of
FCC rules and regulations. Prefer 5 years post-
college station management experience, pre-
ferably in nonprofit setting. Need broad pro-
gramming aptitude, some technical skill. Experi-
ence working with volunteers or student is desira-
ble. Send cover letter, resume and references by
Oct. 1 to: Rice University, Employment Office-MS
56, Aftn.: requisition #98017, 6100 Main Street,
Houston, Texas 77005-1892, Phone: 713-527-
4074; Fax: 713-285-5496, Rice Universily is an
equal opportunity/affirmative action employer.

Established market leader in Missouri resort
market needs G.M. to take us to next level' Must
be street seller, focused, crealive with good re-
ferences. Fax resumes to Steve Beeny, KQUL-
FM, Lake Ozark, MO 573-348-1923. EQE.

HELP WANTED SALES

Senior Account Executive. Radio Sales. Grow-
ing New Jersey radio group is presently interview-
ing for the position of Senior Account Executive.
It you are ready to begin immediately WMTR/
WDHA has top list available - today! Qualified
applicants must have a minimum of five years of
success in radio sales. Choice candidates are ag-
gressive closers who maintain rate and inventory
integrity...yet are service oriented relationship
builders. Promotional creativity desira-
ble...knowledge of Arbitrorn/Scarborough a must.
Top candidates must have experience with Agen-
cies, Buying Services, Direct Retail, The
Beverage Industry and Manufacturers Reps. Qur
company is the leader in compensation and
benefits; and an Equal Opportunity Employer.
Director of Sales, WMTR/WDHA, 55 Horsehill
Road, Cedar Knolls, NJ 07927. Phone 973-538-
1250 x1327. Fax 973-538-3060.

Sales Manager wanted for small market radio
AM and closely located AM/FM. Resume and com-
pensation requirements 1o Vice President Broad-
cast, Drewry Broadcasting, PO Box 708, Lawton,
Oklahoma 73502.

Director of Sales. Growing group of 10 small -
med market radio stations in Mid-Atlantic Region
seeks sales manager. You must have superior
leadership and motivational skills as well as the
ability to train account execs, manage account
lists and create accourtability within the sales
team. Reply to Box 01202 EQE.

HELP WANTED TECHNICAL

The USC Radio Network is loocking to fill the
position of Director of Engineering and Opera-
tions for it's 4 classical music network. Applicants
must have a proven track record of at least 7
years engineering and/or operaticns mgmt. in ma-
jor broadcast operations. Public Radio experi-
ence a plus. Send cover letter, resume and 3 pro-
fessional references to: Christine Murakami; USC
Public Relations; ADM-156; University Park, Los
Angeles, 90089-0018. EEOQ Employer.

Greater Media, Inc. seeks a staff maintenance
engineer for its Philadelphia four station combo.
Qualified candidates will have significant experi-
ence with installing and maintaining modem
studio and RF electronics, as well as with busi-
ness PCs and remote broadcasts. Resume in con-
fidence to Larry Paulausky, WPEN Radio, One
Bala Plaza, Bala Cynwyd, PA 19004. Fax 610- |
664-9610. EOE/MF.

HELP WANTED ANOUNCER

Mature announcer interested in small market.
Congenial working conditions, low stress, liv= full
service operation. Send resume and tap2 to
WTTF, 185 S. Washington St., Tiffin, OH 44883.
EOE.

HELP WANTED TALENT

Talk Host: Imporiant airshift, substantial market.
You know what people are talking about around
the watercooler today, and you're already plan-
ning tomorrow's show. You understand that aven
stations without music “play the hits.” When
you're on the air, you say "you" more than “I” and
“me.” Station is EOE and would like your resume,
references, aircheck, salary requirements, ayd a
one page cover lefter yesterday. Send to Box
170, 3220 N St., NW, Washington DC 20007.

TELEVISION

HELP WANTED MANAGEMENT

" —

You are a highly motivated, seif-starter-
a team-player, a driven deal-closer. You
have excellent television station, rep and
group contacts.

We are ACH, a division of Pearson Television
and the leader in syndicated network
movie distribution.

PEARSON

Vice President, Eastern Division Sales Manager

In the position of Vice President, Eastern
Division Sales Manager, you will be
responsible for marketing and sales of
ACl/Pearson product to stations, rep
firms and groups in the eastem territory
Some travet required

Fax resume and salary history to Pamela
al 213 932 6960.

A

A Pearion Tetewrygn COmMparny

Vice President of Distribution Dynamic national
felevision preduction and distribution company
seeks the perfect individual to further build and ex-
ecute distribution strategies for an expanding
partfolio of quality programming. Candidate must
have strong sales/marketing skills, be highly
motivated. zeal for travel - a born leader.
Midwest-based. Fax resume to QMI 765-449-
8010,

ABC affiliate in Jackson, Tennessee seeking
General Manager. Must have a successful his-
tory at the General Manager level. Must be a pro-
ven leader, with know how to grow a television
station and the markel. Strong sales, news and
community involvement necessary. Resumes 1o
Personnel Department, Bahakel Communica-
tions, PO Box 32488, Charlotte, NC 28232. No
phone calls. please. EEQ.

General Manager - WQPT-TV-CH 24. WaPT-
TV, a licensee of Black Hawk College, is aczept-
ing applications for the position of General an-
ager. WQPT-TV is a rapidly growing, award-
winning PBS-member station serving Moline, IL,
Davenport IA and the beautiful Mississippi iver
Valley. WQPT has a staff of 20 and an operating
budget of $1.5 million. The addition of our new
transmitter will double the station's coverage
area this fall. The successful candidate must
have proven leadership/management skills 2nd a
minimum 5 years management experiénce.
Bachelor's degree in relevant academic dis-
cipline, Master's preferred. Excellent oral, witten
and administrative skills; strong fundraising, f nan-
cial planning and interpersonal skills; abilit- to
develop and communicate a shared vision ¢f the
future; demonstrated understanding of FCC
policies: a record of commumty involvernent.
Generous benefits package. Salary :om-
mensurate with qualifications. Submit application
and resume to: Black Hawk College, Humar Re-
source Dept., 6600 34th Ave., Moline, IL 6 265.
We are an equal opportunity employer. M/F/\/H.
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DirecTOR,

DiwversiTy ProGrAMS &
COMMUNITY RELATIONS

ABC7 is currently seeking a Direcior for
Diversity Programs & Cammunity Refaticns
In this key pasition, you will be respansible
for overseeing the siations commitment
to diversity in emplayment and community
service. This will indude active participaticn
in siotion emplayment mathers with an
emphasis on recruitment and employee
relations. Responsibilifies will also include
enhancing the station’s communication
ond sensifivity #o the community. Position
requires human resources experience
with an emphasis in recruitment and
employee relations. Prior broadcasting
experience and demonstrated  leadership
ond organizakonal skilfs are required.

tf you have the skills and ambition to meet
these demands, we would like 1o hear from
you. Please send your resume Yo: Diane
Medina, Job Code: BC, ABC7 Los Angeles,
4151 Prospect Avenve,

Los Angeles, CA

90027. EQOE. No

phora calls, please

KABC LOS ANGELES

HELP WANTED SALES

SALES

We are secking a dvnamite salesperson
bascd in Los Angeles or NY to sell display
advertising in Television Asia for the
Broadeasting & Cable family ot publications.,
Candidate should have at least 3 vears of
sales experience in print or clectronic
media. Experience in International TV
programming would also quality. We are
mijor media company that offers full
benefits. resume  and

send salary

requirements Lo
EieziezEite
SN
.
Lisa M. Murphy
BROADCASTING & CABLE
245 West 17th Street
New York, NY 10011
EOE

TV ASIA. Needs experienced marketing/sales
people. 3-5 years in cable and satellite business.
Nationwide sales experience, good public rela-
tion skills. excellent contacts and computer liter-
ate. Write to Cyrus Bharucha at TV Asia. 76 Na-
tional Road, Edison, N.J. 08817. No phone calls.

Classifieds

Traffic Assistant - Formats. FOX 7 and KVC
13, Austin, Texas (FOX C&Q) has a Tratfic Assis-
tant opening. Enter broadcast formats and
schedules into broadcast traffic system. Duties
also include other traffic functions, such as work-
ing on logs. gathering commercial tapes. calling
upon agencies for instructions. Must be or-
ganized, detail-oriented. able to meet tight
deadlines, and possess strong computer skills.
Broadcast traffic and Enterprise/Bias software
experience preferred. Send resume and cover let-
ter to Human Resources. KTBC-TV, 119 East
10th Street. Austin, TX 78701. Reference posi-
tion title. No phone calls, please. EEO Employer.

TV Sales. KSTU FOX 13 Television, a rapidly
growing FOX O&Q in Salt Lake City, has an open-
ing for a full-time Account Executive. Full benefits
package available. If you have a bachelors de-
gree in business, media sales, communication. re-
lated field or equivalent; 2-5 years previous sales
experience, preferably in media sales. television
and/or radio, we want your resume. Applicants
must be highly motivated. team-oriented individ-
uals with the ability to work independently and as
part of a sales team. Don't miss this opportunity
1o join this successful station located in the home
of the 2002 Winter Olympics. Send resume to
KSTU FOX 13 Personnel, 5020 West Amelia
Earhart Drive, Salt Lake City. UT 84116 or Fax
801-536-1315. Equal Opportunity Employer.

Sales Marketing Manager. WHNS-TV FOX21 is
currently accepling applications for Sales Market-
ing Manager. The successful candidate will imple-
ment special projects and events, generate new
and non-traditional sources of revenue thru
creative new business development and sales pro-
motions. Will work closely with local AE's and
NSM and serve as liaison between all depart-
ments as it relates 1o implementing projects. The
individual will coordinate the website. interactive
voice response system, produce sales support col-
lateral. special events and coordinate database
administration. Candidate will be literate in both
hardware and software use of desktop publishing
and spreadsheets, (ie: Lotus, Excel. Harvard
Graphics and Powerpoint). Must be creative, ag-
gressive and comfortable interfacing with clients
on all levels. Television experience is preferred.
Send resume to WHNS-TV. Atn: Personnel-
MKT. 21 Interstate Coun, Greenville. SC 28615.
EOE. M/F/H or fax 864-297-0728.

Sales Manager. Small Midwestern station needs
a dynamic salesperson to build and lead our
staff. Recent FOX affiliation (from independent)
gives us great growth potential. We need so-
mecone who can build a strong advertiser base
and then hire, train and motivate an aggressive
staff. Must have strong track record in focal sales
development, in addition 10 skills with regional
and national accounts. Think of this as a startup
operation. Rush resume. salary history and sales
philosophy. Reply to Box 01183 EOE.

National Sales Manager. WNOL-TV in New Or-
leans the #1 WB affiliate in the country is in
search of NSM. Territic opportunity with Qwest
Broadcasling. a dynamic. growing group. Mini-
mum 3 years NSM or rep firm experience. ex-
cellent people skills. ability to develop and deliver
new revenue slreams. Independent experience
preferred. We expect excellence. If you are up to
the challenge send your resume and references
to: A. Oliva, WNOL-TV, 1661 Canal Street. New
Orleans, LA 70112. No phone calls. Deadline:
August 25, 1997. ECE.

Regional Sales Agent: Immediate Opening,
broadcasting's oldest promotion company. TV/
Radio sales management experience necessary.
Travel is required. Draw against generous com-
mission. Six figure potential. Independent con-
tractor. no relocation required. Resume and re-
cent picture to: Office Manager. CCA. P.O. Box
151, Westpor, CT 06881.

Local Sales Manager: KATU-TV/ABC, a domi-
nate news and local programming Station in
Portland. Oregon is looking for that highly
motivated LSM who has sirong team building and
coaching skills for an experienced staff. Must com-
municate effectively and be able to direct strong
sales efforts in agency. developmental and non-
transactional selling. This team is backed by one
of the country's leading marketing depariments
with all the tools that will help you get there.
Please send cover lefler and resume to: Mindy
Davis. Human Resources. KATU, 2153 NE
Sandy Bivd.. Portland. OR 97232. ECE.

Local Sales Manager. Warner Brothers affiliate
in the 14th market is currently seeking a dynamic
local sales manager. The successful candidate
will have a proven sales and sales management
track record. You must be able 1o work as a team
player while providing leadership for our local
sales staff. Preferred skills include a sirong back-
ground in direct selling. promotion add-on sales.
sales training. and account management. Mini-
mum of 2 years supervisory background is re-
quired. Send resume to KLGT WB-23., 1640
Como Avenue, St. Paul. MN 55108, Atin: Person-
nel Manager. No phone calis piease! EOE.

General Sales Manager. FOX38 in Terre Haute,
has an immediate opening for a take cCharge
sales manager. Candidate must have previous
television sales management experience with a
proven track record in new business devel-
opment. sales promotions. special event market-
ing. Must be organized, possess leadership and
people skills. and have the ability to train others.
Send resume only to Larry Manne. General

| Manager. WBAK-TV. PO Box 719. Terre Haute.

IN 47808. WBAK-TV is an Equal Opportunity
Employer.

Central Region Texas Independent Television
station seeking a Local Sales Manager.
Qualified candidate has management expen-
ence, 3-5 years independent sales. Must have
ability to motivate. develop and lead sales staff.
forecast revenue. manage inventory and utilize re-
search tools. Reply to Box 01189 EOE.

Act Now. Television Sales. Experience in TV.
Cable. Radio or Print important. $65.000 plus
benefits to stan. Fax resume to (708)633-0382.

Account Executive. KENS-TV. CBS affiliate in
San Antonio seeks A.E. with a minimum 2 years
TV sales experience who is self motivated. detail
oriented. skilled presenter and closer with a
sirength in new business development. Access 10
selling tools such as Scarborough and
Datatracker. BIAS experience a plus. Send re-
sume to the attention of Personnel Director at
P.O. Box TV5, San Antonio. Texas 78299. We
are an Equal Opportunity Employer.

[
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Classifieds

HELP WANTED TECHNICAL

Colorado Broadcast Center.

Electronics Technicians
We are seeking individuals with widely diverse RF broadcast satellite experience to
diagnose and repair equipment and/or system problems. A 2-year college degree
or equivalent, plus 3 years’ hands-on experience in RF video and audio standards
and measurements is a must. The ability to repair equipment down to the compo-
nent level is necessary. In addition, experience in as many of these areas as possi
ble is needed: analysis/troubleshooting/repair of complex analog/digital video,
audio, communication, data and control systems and equipment; Satellite Earth
Station Transmitters; and/or Receivers and Antenna Tracking Systems. Ideal candi-
date must also have experience with spectrum analyzers, oscilfoscopes, audio
analyzers and/or waveform monitors. Must be willing to work early mornings, late
nights and/or weekends and work overtime as needed. Must also have extensive
range in lifting/carrying and be able to remove/install equipment.

e-mail us at: crbc-hr@directv.com.

M/EDN

Master Control OCperator. Applicants are re-
quired to have one 10 three years previous
master control experience in operating and
switching programming and commercial matter.
Responsibilities include taping satellite feeds,
operation of tape machine and Grass Valley
Master switcher and making tape dubs. Must
also be familiar with Beta cart delivery system.
Please send resumes 1o Human Relations Man-
ager, WABU-TV, 1660 Soldiers Field Road, Bos-
ton, MA 02135. EOE

Broadcasting & Cable August 11 1997

D IRECTV® is the pioneer in the direct broadcast satellite
industry. First, we created the fastest-selling product
in the history of consumer electronics. Now we're - -
planning our next stop on the digital frontier. And -3
television is just the beginning. Our incredible
growth has created the following exciting opportunity in our Castle Rock,

DIRECTV® offers an excellent compensation and flexible benefits package, along
with the rare opportunity to make a major impact in a developing industry. For
immediate consideration, please send your resume with salary history (indicating
appropriate Job Code) to: DIRECTV, Inc., Attn: Employment-TS, 5454 Garton
Road, Castle Rock, CO 80104. You may also fax it to {303) 660-7088, or

DIRECTV® 15 proud to be an equal apportunity/affirmative action employer, We strongly support workforce diversity,

DIRECTV.
SATELLITE TV AT [TS BEST

Maintenance Engineer. WMC-TV, the leader in
news for the midsouth, is looking for a highly self-

motivated Maintenance Engineer, Experience
with Beta. 3/4. M. 1", switchers. station systems.
RF systems, VHF transmitters, ENG microwave
systems and component level repair a must. This
position requires a strong trouble shooter with ex-
cellent repair skills. Please fax a resume and cov-
er letter 10 Lanea Norman. WMC Slations. 901-
276-7949. WMC Stations is an Equal Opportunity
Employer.

wwWw americanradiohistorv com

Television Maintenance Technician. Candi
dates should have a minimum of years experi-
ence in the installation. operation and main
tenance of professional broadcast equipment
with troubleshooting and repar of analog and
digital audio and video equipment to the compo-
nent level a must. FCC license and/or SBE certi
fication with a two year degree or equivalent is
also required. Applicants should have knowledge
of computer operaling systems and Autocad as
well as programming. project managemert and
system design skills. UHF transmitter and
microwave systems experience a plus. Flease
send resumes to Human Relatons Manager
WABU-TV, 1660 Soldiers Field Road. Boaston,
MA 02135, ECE.

TV ASIA. Needs engineers for satellite/cabl 2 sta-
tion in N.J. 5 years broadcast experience in Main-
tenance, studio work, and editing. Knowlecge of
Hindi a plus. Mail resume and tape to Zyrus
Bharucha. 76 National Road. Edison. NJ C3817
No phone calls.

Maintenance Engineer: KSPR-TV. an ABC
network affiliale, seeks a maintenance encCineer
with 2 minimum of three years experience with
Beta/Beta SP and Studio systems. Knowledge of
UHF transmitters, Microwave and Comouter
systems also a plus. Located in the Missouri
Ozarks where recreation and entertainmert op-
portunities abound. Please submit cover letter. re-
sume and salary requirements to: Monte Chaney.
Chief Engineer. KSPR-TV. 1359 St. Louis Street.
Springfield, MO 65802. EQE

Maintenance Engineer. The Weather Chennel,
Atlanta, GA is looking for two motivated and relia-
ble individuals to join our team. This is a1 ex-
cellent opportunity for someone who wants to ex-
pand their knowledge. The selected candidate for
maintenance Engineer must have two years ex-
perience. Senior Maintenance Engineer must
have 5 years experience repairing and maiain
ing Broadcast related equipment. You will be part
of the Engineering team dedicated to maintaining
a brand new, State-of-the-art digital facility. Zom-
puter proficiency preferred. Please fax resimes
to The Weather Channel. Director of Engineering
770-226-2943 or send them: 300 Interstate North
Parkway, Atlanta. GA 30339. EOE/M/F

Engineer. PBS has two Openings for engineers
with 5+ years of experience in broadcast system
engineering, digital video systems design. digital
satellite systems and data transmussion. ES in
electrical engineering or related field required:
SBE centification at the senior level preferred.
Technical writing and presentation skills and the
ability to perform in-depth technical analys:s of
present and future digital broadcast technolagies
is also required. Experience in digital video; audio
signal processing and digital transmission
technologies is desirable. PBS offers a salary com-
mensurate with experience and an exc2llent
benefits package. If interested. please send your
resume with salary requirements to: Attn: _anie
Odium, 1320 Braddock Place. Alexandria. VA
22314. PBS is an Equal Opportunity Employer

Editors & Videographers. BreakThroug!. the
new national public television series on madical
advances has openings for editors (non-inear)
and videographers. Long form stories. strong
production values. Reel & resume to
Breakthrough, 415 Highway 54. Durham, NC
27713.
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INTELSAT &= the
operator of the wo
extensive global = 9
communications satelfl
system. Join us for a & }
unprecedented challenge —
and out-of-this-world
opportunity — at our
Washington, DC headquarters,

. 1]
(TR (N
il puost

VIDEQ TECHNICAL PRODUCT
MANAGER

Responsible for developing, implementing, managing,
monitoring, and evaluating INTELSAT's video marketing,
sales, and marketing activities for present and new video
products. You will also be responsible for customer service
strategies for our Video Services department; aligning
product development and marketing activities with
corporate strategic and business goals; and providing
technical support for product strategies in key sales regions.

Requirements include a Bachelor’s degree in Engineering
or other related discipline, or equivalent, 10 years
telecommunications experience with a minimum of 5 years
in Marketing or Product Development; knowledge of
Business and Customer Satellite Technologies/Applications;
experience developing new products/services or revitalizing
mature products/services; experience in intemational/
multinational high technology settings. Excellent
communication and computer skills as well as knowledge
of video products, protocols and networks are essential.
Must be willing to travel intemationally.

In retum, we offer a competitive salary and excellent
benefits. Please send resume and salary history to:
INTELSAT, Attn: Andy Moffat, HR Dept.,

3400 Intemational Drive, NW, Mailstop 24,
Washington, D.C. 20008-3098. FAX: {202) 944-7150.
E-mail: hrd@intelsat.int Visit us on the web: wwwi.intzhatint
Non-US citizens are encouraged to apply. NO PHONE
CALLS PLEASE

m

INTELSAT 4

Video Services

ENG Personnel. ENG field operations with
camera (and microwave) experience, Videotape
Editors. and ENG Maintenance. Employment for
West Coasl. Would commence Spring/summer
1997. Out-of-lown applicants accepted for these
positions will be reimbursed for airfare, hotel, and
per diem expenses. Send resumes to: MMS,
Suite 345. 847A Second Avenue. New York, NY
10017 or Fax: 212-338-0360. This employment
would occur in the event of a work stoppage and
would be of a temporary nature to replace strik-
ing personnel. This is not an ad for permanent
employment. An Equal Opportunity Employer.

Chief Engineer. NBC UHF with satellites/
translators in desirable northwest community.
Need buttoned-down. hands-on. can-do visionary
with solid RF experience (Townsend), strong
bench skills to share. and related degree or SBE
cenrtification. Excellent support staff. Great op-
portunity for seasoned assistant. Resume. re-
ferences. salary history/needs to GM, KMTR,
3825 International Court, Springfield, OR 97477.
ECE.

Chief Engineer, UHF Station in mid-west, seeks
hands-on. can-do professional to lead experi-
enced technical staff. Proven track record and un-
derstanding of news oOperaticn i$ necessary.
Locking for a highly motivated individual who is a
team player. with good communication skills to
handle the day-to-day operation. work a varied
schedule. and help us plan for the future. A great
opportunity. Reply to Box 01204 EOE/M/F.

Broadcast Maintenance Engineer. WAGA a
FOX O&Q in Atlanta, GA is seeking a Broadcast
Maintenance Engineer to maintain broadcast tel-
evision equipment to the component level.
Equipment installation and system design. Com-
puter network knowledge. Equipment main-
tenance to include videotape, switchers.
character generators. robotics, electronic graph-
ic, camera and other related equipment. Mini-
mum 3 years experience working in television or
production facility maintaining above equipment.
Experience in computer and digital technology
preferred. College degree or 2 year technical
training. ECE. Send resume to Human Re-
sources, WAGA FOX, 1551 Briarcliff Road.
Atlanta, GA 30306.

~ HELP WANTED NEWS

videotape Editor. Full-time position in television
newsroom. Videotape editing proficiency on
Beta, 3/4*, required - non-linear a plus. Must be
organized, efficient and able to handle multiple
projects. Responsibilities include: newscasts edit-
ing, maintaining videotape library, coordinating
feeds. Minimum two years experience. Send re-
sume, references. tape and salary requirements
to Human Resources, WBMG-TV. PO Box
59496. Birmingham. AL 35259. No phone calls.
please. ECE, M/F. Pre-employment drug testing
required.
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Weekend Anchor and Reporter. WTVD. the
ABC-owned station in Raleigh-Durham, needs a
weekend anchor/reporter with the potential for
larger opportunities. This is an aggressive. Nno-
nonsense news organization that will challenge
you every day. We want solid journalism and
superb storytelling both behind the desk and in
the field. Strong live reporting skills are a must.
Candidates should have three to five years expe-
rience anchoring and reperting in mid to large
markets and a very strong work ethic. We place a
premium on good attitudes and energy! A college
degree is preferred but not required. No be-
ginners. Send non-returnable tape/resume to
Mark Casey. News Director. WTVD-TV, PO Box
2009, Durham. NC 27702. No phone calls.
WTVD is an Equal Opportunity Employer.

Weekend Anchor/Reporter: Job #7726. WSYX-
TV. the ABC affiliate in Columbus. OChio is look-
ing for a Weekend Co-anchor'Weekday Re-
porter. Candidate will have minimum two years
TV reporting experience and one year anchor
experience. Strong reporting skills a must. Must
be able to generate story ideas. Position includes
anchoring weekend 6pm and 11pm broadcasts.
plus general assignment reporting three days per
week. Please include tape with resume. Qualified
applicants should send resume and cover letter
to WSYX-TV. PO Box 718. Columbus. Ohio
43216, Altn: Human Resources. Please slate re-
ferral source and job number on resume. NoO
phone calls please. Women and minorities are en-
couraged to apply. Pre-employment drug testing.
EOE M/F/D.

We're Clemensen Sheehan Rovitto & Company, a
Broadcast Research and Consulting Firm
and we work with some of the biggest and best
companies in broadcasting. Are you a News
Director. Executive Producer, Assignment Editor.
or Show Producer? If you're creative. aggressive.
and think you have what it takes to work in one of
the top markets send your resume and VHS tape
to: Mike Sanford, CSR&Co. 12602 Chateau
Forest. San Antonio. Texas 78230. No phone
calls, please.

We're Clemensen Sheehan Rovitto & Company,
a Broadcast Research and Consulting Firm.
working with some of the biggest and best com-
panies in broadcasting. If you're a News,
Weather, or Sports Anchor and you're the best at
what you do we want 1o talk to you or your agent.
If you're a reporier who's aggressive and knows
how 1o grab an audience send your resume and
VHS tape to: Mike Stanford, CSR&Co. 12602
Chateau Forest. San Antonio. Texas 78230. No
phone calls, please.

Weekend Weather/Feature Reporter. Weather
Anchor-Northeast FOX affiliate is looking for a
Weekend Weather/Fealure Reporter. AMS and
knowledge of Genesis Systems a plus. Send re-
sume and non-returnable tape to Kathy Gazda,
News Director. WXXA-TV. FOX23, 28 Corporate
Circle. Albany, NY 12203. No calls. EOE.

Sports: Reporter/Anchor and Photographer
Producer. Top rated station in Nashville needs 2
experienced. aggressive. and creative people.
Can you outhustle the competition while handling
the intense demands and crazy schedules? Send
a resume and tape to Asst. News Director.
WTVF-TV. 474 James Robertson Pkwy..
Nashville, TN 37219.
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Sports Director. Industry respected family-
owned NBC sports and news leader in market
148 seeks Sports Director who understands all
local sports. We cover three universities, two
minor league baseball teams, high school pro-
grams, and special projects like sports challenge.
Excellent fringe benefits package. Send resume
and non-returnable VHS or 3/4 tape to: Sports
Director, WVVA-TV, PO Box 1930, Route 460 By
Pass, Bluefield, WV 24701. Absolutely no phone
calis. M/F EOE.

Reporter: WTVD, the ABC-owned station in
Raleigh-Durham, needs two reporters who love
to do live reporting and want the lead story every
day in every newscasl. This will be the most
challenging job you've had in television news.
Our reporters routinely do two packages and
three live shots on deadline every day. Appli-
cants shouid have three to five years experience
reporting in small to mid-size markets; and un-
derstanding of storyteliing with video: and
appreciation for good journalism; and the best
live reporting skills in your market. We place a pre-
mium on self-starters, team players, problem-
solvers, good attitudes, and energy! A college
degree is preferred but not required. No be-
ginners. Send non-returnable tape/resume 1o
Mark Casey, WTVD-TV, PO Box 2009, Durham,
NC 27702. No phone calls. WTVD is an Equal
Opportunity Employer.

Reporter. WFMJ, NBC in Youngstown, Ohic is
seeking a weekend/weeknight general assign-
ment reporter. You must have one to two years
of commercial television news reporting experi-
ence. We want someone who has the creativity
to come up with story ideas and the capability 10
effectively package them. Non-returnable tape
and resume to News Director, WFMJ, 101 West
Boardman Street, Youngstown, OH 44503. No
phone calls. EOE.

Reporter. KMSP/UPN 9, Mpis-St. Paul, needs
strong reporter who's not dependent on desk for
story ideas. If you can generate your own stories,
write a great package, do strong live shots and
have 3-5 years, reporting experience. send lape
and resume to Dana Benson, News Director,
KMSP-TV, 11358 Viking Drive, Eden Prairie, MN
55344. No phone calls. KMSP-TV is an Equal Op-
portunity Employer.

Reporter(s): General Assignment Reporter(s)
needed at KTUL-TV. We want aggressive
journalist(s) who want 10 lead the newscast every
night. Must have the ability 10 turn complex news
issues into easy-to-understand TV. Must be able
to enterprise news stories on a daily basis, be a
good storyteller, create memorable moments and
produce creative live shots. Send resume and
tape that demonstrates all of the above to KTUL-
TV, Human Resources Department, PO Box 8,
Tulsa, OK 74101. KTUL-TV is an Equal Opportuni-

ty Employer.

Producer/Reporter For national, weekly pro-
grams. You have a comprehensive understand-
ing of American politics, Israel, the Middle East
and Jewish issues. You are aggressive and detail
oriented. You possess strong writing skills and a
thorough knowledge of videotape editing and
graphic design. Send resume, reel & references
ASAP to: Director of Production, JTN. 8383
Wilshire Blvd. #1010, Beverly Hills, CA 90211.
No phone calis.

Producer/Director. WOOD-TV, seeks an indi-
vidual with proven ability to direct news, studio
and field productions. Editing skills a strong plus.
NBC affiliate, 38th market, dominant #1, with the
people and resources 1o Stay there! Send re-
sumes and non-returnable aircheck tapes (with
director's track} to Patrick Linehan, Production
Manager, WOOD-TV, 120 College Avenue SE,
Grand Rapids, MiI 49503. WOOD-TV is an Equal
Opportunity Employer.

Producer. Are you an eclectic producer looking
to do more than just news? Here's your chance
to win with a news oriented morning magazine
show. We need a producer who isnt afraid to
think outside the box and can make magic
happen. If you're creative, energetic, organized
and not afraid to get your hands dirty while mak-
ing us #1, we wani 10 see your tape and resume
ASAP. Send tape and resume to the attention of
Personnel Director at PO Box TVS, San Antonio,
Texas 78299 and reference AD #97-190-11. We
are an Equal Opportunity Employer.

Photojournalist: Oklahoma's News 8, the
number one newscast in Tulsa, has an opening
for a Photographer/Editor. If you have one 1o five
years experience, shoot and edit to NPPA stan-
dards, and don't mind working nights and
weekends lo start, we would like 1o hear from
you. You will have your own gear, an environ-
ment to learn in, and great benefits. Please send
tape. resume, and references to KTUL-TV, Hu-
man Resources Depariment, PO Box 8, Tulsa,
OK 74101. We are an Equal Opportunity
Employer.

Newsieed Manager. Carolina NewsLink needs a
manager for its weekday operations. Carolina
NewsLink is a statewide video-on-demand
cooperative made up of four ABC stations and
one FOX station in North Carolina. The stations ex-
change video through satellite and microwave
links. As manager, you will operate the system's
daily tasks including conducting assignment desk
conference calls; switching video feeds; manag-
ing spot news and events coverage: interacting
with national network news operations;, and
supervising technical operations. Experience in
preducing or assigning in local television news is
desirable. A college degree is preferred but not
required. No beginners. Send non-returnable
tapefresume 1o Mark Casey. News Director,
WTVD-TV, PO Box 2009, Durham, NC 27702.
No phone calis. WTVD is an Equal Opportunity
Employer.

News Video Tape Editor: KSTW-UPN 11, Seat-
tle-Tacoma, is looking for a News Video Tape
Editor. A minimum two-year technical degree re-
quired, plus two-three years editing experience at
the affiliate level preferred. If you qualify, please
send resume to Human Resources,"News Video
Tape Editor,” PO Box 9328, Seattle, WA 98109-
0328.

News Producer: KSTW-UPN 11, Seattle-
Tacoma, is looking for a News Producer to
supervise the production of the Ten O'Clock
News. The successful candidate must have de-
monstrated excellent communication, writing and
computer skills. A four-year degree in Broadcast
Journalism or related field required, plus five
years experience at an affiliate level preferred. If
you qualify, please send resume to Human Re-
sources, “News Producer,” PO Box 9328, Seat-
tle, WA 981098-0328.

News Photographer/Editor: Videotape
newsworthy events for broadcast, ope ate
microwave live trucks, fly in helicopter, edit
videotape for broadcast. Two years experience in
commercial news operation, college degree ir re-
lated field preferred. Resume, cover letter and non-
-returnable 1ape to Michael Kinney, KOAT TV,
3801 Carlisie Blvd.,, NE, Albuguerque, NM
87107. Drug free workplace. KOAT-TV is an
Equal Opportunity Employer.

News Photographer needed immediately. Top
50 CBS affiliate in the Southeast looking for ex-
perienced photojournalist with an eye for news ex-
celient work ethic and strong editing skills. Tem-
porary position that could lead to permanent. >ro-
ficiency with Betacam equipment required, e«pe-
rience on ENG/SNG remote vehicles preferred.
Send tape, resume, references and salary re-
quirements 1o Human Resources, WBMG-TV,
PO Box 59496, Birmingham, AL 35259. No
phone calls please. EEO, M/F, pre-employrent
drug testing required.

News Assignment Editor: Manage four person
assignment desk, responsibie for logistics, tory
enterprise, resource allocation for top notch team
of reporters and photographers. Six naws
bureaus, three live trucks, helicopter and satellite
truck. College degree preferred, minimum two
years as an assignment editor or similar man-
agement position in broadcast newsroom, e :pe-
rience with ENG and SNG scheduling, NewStar
computer experience preferred. Resume: 2ahl
Shipley, News Director, KOAT-TV, 3801 Carlisle
Blvd., NE, Albuquerque, NM 87107. No plone
calls, please! Drug free workplace. KOAT-TY is
an Equal Opportunity Employer.

Morning Producer. Western New York's 24-
Hour News Channel seeks a producer to leac our
3-hour morning biock of news. Candidate must
have 1-year experience producing. Must be
creative and have a solid news sense. Job duties
include producing 5-6am wheel news rour.
Tapes and resumes to Chris Musial, Mhews
Director, WIVB-TV, 2077 Eimwood Avenue, Buf-
falo, NY 14207. WIVB is an EOE.

Morning Anchor. Western New York's 24--our
News Channel seeks a female co-anchor/nocn re-
porter. Candidate will co-anchor our 5-8am mormn-
ing biock or news. Ideal candidate has 3 yeer TV
anchoring plus experience in radio news. Our 3-
hour block is an energetic mix between hard
news and solid fun. College degree required.
WIVB is an EOE. Resumes to Chris M sial.
News Director. WIVB-TV, 2077 Elmwood Ave-
nue, Buffalo, NY 14207.

KAAL-TV, an ABC affiliate in Austin, MN (¥148)
has an opening for a weekend sports anchor/
news reporter. We're 100king for candidates who
will hustle for those local sports stories. You will
anchor our weekend sports and report three
days. Send your non-returnable tape and resume
by August 22 to: KAAL-TV, Atin: Dean Acams,
ND, 1701 10th PI. NE, Austin. MN 55912. KAAL-
TV is an Equai Opportunity Employer.

General Assignment Reporter. Succassful
candidate should have experience reportiyg for
commercial TV news. Proven ability to produce in-
formative, compelling stories, both live and tape
required. Anchering experience could be Felpful.
Send non-returnable tape and resume {no calls/
faxes) 1o Carla Carpenter, News Director, NPVI-
TV, Suite 400, 4100 City Avenue, Philad3lphia,
PA 19131. EOE.
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1
Hands on, hard working News Director sought |
t0 join news team and committed depariment
head group and a great company {The New York
Times) to grow our news product. If you are a
news protessional who seeks a collegial environ-
ment, has 3+ years experience in television
newsroom management, and believes there are
no shortcuts to building a strong news product,
then join us at ABC affiliale WQAD in Moline. |
We're committed 10 a station game plan and
we're looking for someone to work with us to ac-
complish it. EEO. Resumes to: Ms. Marion
Meginnis, President/General Manager, WQAD-
TV. 3003 Park 16th St.. Moline. IL 61265-6061. |
No phone calls. |

. . |
Executive News Producer to supervise and

coordinate production of fast-paced, highly visual
daily newscasts. Requires strong leadership
qualities and people skills, combined w/excellent
writing, editing and video production ability. Suc-
cessful candidate should have minimum 5 years
producing experience and 2 years news man-
agement experience. Send non-returnable tape,
resume and brief critique of your newscast (no
calls/faxes) to Carla Carpenter. News Director,
WPVI-TV, Suite 400. 4100 City Avenue, Phila-
delphia. PA 19131. EQE.

Anchor/Reporter. Group-owned CBS afiiliate
in top 40 market seeks 2 (two) morning and
noon anchors. If you've got what it takes lo
shine at sunrise, have a superb command of
the language and can sell a story to West
Michigan viewers, we want to hear from you.
Strong reporting and live skills also required;
no “readers” need apply. We're interested in
dynamic team players who understand what it
means 10 be hyper-competitive and also play
a leadership role in this vital position. |If
you've got what it takes, accept nothing but
the best, and want to be part of WWMT and
the growing Granite Broadcasting family,
rush resume, non-returnable tape and cover
letter to: Margie Candela, Human Resources.
WWMT-TV, 580 W. Maple St., Kalamazco, MI
49008. No phone calls, please. Equal Op-
portunity Employer.

KJCT-TV, the ABC affiliate in Grand Junction,
CO has openings for: Anchor/Reporter. Write ef-
fective broadcast copy and deliver it comfortably
on air, edit video, factually rewrite copy, conductin-
terviews while meeting deadlines. A degree in
broadcast journalism or related field is required.
Minimum of one year commercial television expe-
rience is preferred. Weather Anchor. Ability to
use slate-of-the-art weather forecasting equip-
ment (Weather Central), including building
weather maps using computer generated graph-
ics to produce and anchor 5:30p and 10p
weathercasts. Also responsible for a weekly
environmemntal segment which includes conduct-
ing interviews, writing and editing, and hosting
several high profile local programs and events.
Four year meteorology or broadcast degree re-
quired. One year broadcast experience preferred.
Producer. Produce all facets of a commercial
quality newscast. Skilled at writing scripts. editing
video and producing balanced news programs for
6:30a. Noon, 5:30p and 10p broadcasts, and com-
municate effectively in a supervisory capacity.
Minimum of one year commercial television expe-
rience and degree in journalism or related field. A
valid driver's license is required for all positions.
Submit resume and non-returnable tape to: EEQ
Officer, KJCT-TV, 8 Foresight Circle, Grand Junc-
tion, CO 81505. No calls please. EQE.

Chiet Meteorologist is needed by KMID. an
ABC affiliate in the Southwest. All candidates
must love weather, be a team leader and want to
be Number One. You need to have at least 2
years of on-air weather experience, a hands-on
attitude and experience with a computer weather
system; possess a degree in Meteorology and at
least one seal. You will need to produce pro-
fessional viewer-oriented weathercasts and lead
our market with the best storm coverage. Send a
lape and resume to Tony Venti, ND. Box 60230,
Midland, TX 79711. Women and minorities are
urged to apply. EOE.

 HELP WANTED MARKETING

Producer. You've seen the other ads saying “not
a job for beginners.” Well, this one really isn't.
We need a “hired gun.” We must have a pro-
ducer who can come in and take charge of our
most watched newscast. This is a job for an ex-
perienced producer who's looking to move from
here direclly to a top ten market. or an EP in
markets 50 - 100. Be prepared to work long
hours, face a lot of demands, deal with tempera-
mental anchors and make a career for yourself.
Respond with tape. resume and news philosophy
to Box 01205 EQE.

_ HELP WANTED PROMOTION

We're Clemensen Sheehan Rovitto & Company,
a Broadcast Research and Consulting Firm,
and we work with some of the biggest and best
companies in broadcasting. We're looking for
Creative Services Directors. Promotion Managers
and Promotion Producers. If you thrive on
deadlines, write copy that sizzles and gets the
point across. and you think you have what it
takes to work in the one of the top markets send
your resume and VHS tape to: Mike Stanford.
CSR&Co, 12602 Chateau Forest, San Antonio,
Texas 78230. No phone calls, please.

Promotion Manager. Come to the beach! ABC
affiliate in beautiful east coast growing market
seeks top notch Promotion Manager to grow with
us. Co-op. news promotion, topicals and image
promotion experience necessary. Non-linear edit-
ing skills helpful. Send resume, tape and salary
requirements to: Operations Manager, WWAY-
TV. PO Box 2068, Wilmington, NC 28402. Fax:
910-762-8367. No calls! EQE M/F/V/D.

_ HELP WANTED ADMINISTRATION

TV ASIA. 24-hour cable/satellite station requires
a smart experienced secretary/receptionist for
the office. Must have experience in all aspects of
office work, computer skills, and good public rela-
tions. Knowledge of Hindi an advantage. Resume
to Cyrus Bharucha. 76 National Road. Edison,
N.J. 08817. No phone calls.

_ HELP WANTED RESEARCH

Research Director. WHNS-TV FOX21 is current-
ly accepting applications for Research Director.
Candidate will be literate in both computer
hardware and software use of desktop publishing
and spreadsheets, (ie: Lotus. Excel. Harvard
Graphics and Powerpoint). TV Scan and
Scarborough experience a must with 2-3 years
prior television research experience required.
Send resume t0; WHNS-TV, Atin: Personnel-RD,
21 interstate Court, Greenville, SC 28615. EQE,
M/F/H or fax to 864-297-0728.
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HELP WANTED PRODUCTION

WRITER/ PRODUCGER

American Movie Classics and
Romance Classics are looking for an
exiremely creative Writer/Producer in the
On-Air Promotions Depariment.

Must have excellent copywriting skilks, strong
love of dossic ond contemporary movies, and
exceptionol graphic design ability, Directing and
longform experience extremely helpful.

Send resume, two proma script
samples, non-rejurnoble demo tape
ond solory requirements to:

AMC
PO Box 99-J0
Woadbury, NY 11797

Americn Hovie (lassis

No phone calls please
Equal opportunity employer

Vice President/Television Production (search
reopened). Pioneering public broadcasting com-
pany seeks innovative individual to lead its tele-
vision production efforts. Creative vision, entre-
preneurial savvy, combined with bedrock “public
service” values a must. High visibility position re-
quiring outstanding communication skills and
strong producing background. preferably in the
area of news and public affairs. Letler. resume
and salary requirements. in confidence, 1o VP
Search, WITF, Inc., via Fax 717-236-2781, or
mail to Box 2954, Harrisburg. PA 17105.
Deadline: August 22, AA/EQE.

TV Producer/Director- We're after a com-
municator who can shoot and edit video projects.
conduct on location interviews. write voice. and
produce TV news and training tapes. Requires re-
levant bachelors degree, 3 years experience, and
nonlinear editing familiarity. August 20 deadline.
Send resume. videotape. transcripts. and three
references t0: Dr. James Leising. Professor and
Head. Attn. TV Producer/Director Search, Agri-
cultural Education, Communications, & 4-H
Youth Development, Oklahoma State University,
Stillwater, OK 74078-6031, 405-744-3727. AA/
EEC Employer Committed to Multicultural Diversi-

ty.

Sr. Editor and top notch Animator needed to
work with state-oi-the-art equipment at one of
South Texas #1 rated stations. Salary com-
mensurate with experience. Only the best need
apply. Reply to Box 01203 EQE.
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Post Production Tape Editor (Commercial |

Director). Enchanting opportunity - sunshine and
blue skies in Albuquerque. NM! Qualified Editor
sought for broadcast production/post production
facility. Strong working knowledge of EFP with
emphasis on related post editing equipment:
GVG Editor, ADO. Chyron Infinit/Maxine and
Audic Production. Additional experience in
special events and project coordination helpful.
Professional attitude and good human relation
skills are required. Position requires a flexible
schedule. Resume. cover letter w/salary require-
ments and non-returitable tape to Brian Bouloy.
KOAT-TV, 3801 Carlisle Bivd., NE, Albuguerque,
NM 87107. Drug free workplace. KOAT-TV is an
Equal Opportunity Employer.

ENG Personnel For A Major Broadcast Facility
in NYC. ENG field operations with camera (and
microwave) experience, video tape editors, and
ENG maintenance. employment would com-
mence spring/summer 1997, Out-of-town appli-
cants accepted for these positions will be reim-
bursed for airfare, hotel and per diem expenses.
Send resumes 10: Media Management Services.
Suite 345. 847A Second Avenue. New York. NY
10017 or fax to 212-338-0360. This employment
would occur in the event of a work stoppage. and
would be of a temporary nature to replace strik-
ing personnel. This is not an ad for permanent
employment. An Equal Opportunity Employer.

Broadcast Personnel Needed. ENG Field Op-
erations with Camera and Microwave experience.
Videotape Editors. Studic Operators. and Main-
tenance. For the Midwest. Would commence Spr-

ing/Summer 1997. Out-of-town applicanis ac- |

cepted for these positions will be reimbursed for
airfare. hotel. and per diem expenses. Send re-
sumes to; MMS. Suite 345, 847A Second Ave-
nue. New York, NY 10017 or fax: 212-338-0360.
This employment would occur in the event of a
work stoppage and would be of a temporary
nature to replace striking personnel. This is not
an ad for permanent employment. An Equal Op-
portunity Employer.

SNG Specialist. The WGAL 8 Technical De-
partment has a full-time opening for a Satellite
News Gathering Truck Operator. This position re-
quires experience in Ssatellite uplinking,
microwave transmission and electronic main-
tenance skills. The individual will be "on the road"
much of the time and must be able to maintain a
complex satellite uplink truck. This individual will
at times be required to serve as photographer
and editor of news packages. The ability to work
alone and with others in a high pressure environ-
ment is essential. A valid PA driver's license is re-
quired. SBE Certification and/or FCC General
Class License preferred. Send resume to Bob
Good. Asst. General Mgr./Dir. of Operations.
WGAL-TV. PO Box 7127. Lancaster, PA 17604-
7127. WGAL 8 is an Equal Opportunity
Employer. M/F/H.

Broadcast Personnel. Technical Directors (GVG
300 Swilcher with Kaleidoscope). Audio (mixing
for live studio and news broadcasts). Studio
Camerapersons (studio productions and news
broadcasts). Chyron Operators (Infinit), Still Store
Operators. Tape Operators (Beta). Maintenance
(plant systems experience - distribution and
patching). Lighting Director Engineer. Employ-
ment would commence spring/summer 1997, Out
of town applicants accepted for these positions
will be reimbursed for airfare, hotel, and per diem
expenses. Send resumes to: MMS, Suite 345,
847A Second Avenue, New York, NY 10017 or
fax 212-338-0360. This employment would occur
in the event of a work stoppage and would be of
a temporary nature to replace striking personnel.
This is not an ad for permanent employment. An
Equal Opportunity Employer.

Senior Creative Producer and Writer. High en-
ergy and innovative producer wanted for Gannett
owned NBC affiliate in Buffalo New York. This in-
divigual will drive the on-air and other media pro-
motion efforts. Unique, creative writings skills a
must. No phone calls please. EOE. Send resume
and tape to Mr. Darryll Green, Vice President,
Broadcast, WGRZ-TV, 259 Delaware Avenue,
Buffalo, New York 14202.

Director. Top 30 southeastern television stetion
is seeking a reliable, hard working parson to e a
part of our News/Production team. Candiiate
must have a minimum of two years directing/
technical directing “live” fast paced newscasts
using GVG 300 switchers with Kaleidoscape.
Forward a non-returnable Beta or VHS tap2 to
Box 01206 EOE.

HELP WANTED FINANCIAL & ACCOUNTING
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Business Services Manager. KMTV3 - Omabha,
Nebraska, a Lee Enterprises broadcast station,
has an immediate opening for a customer-
focused individual {o lead its Business Office. Re-
sponsibilities include planning, organizing, direct-
ing and analyzing the financial affairs of this
market-driven station. Minimum qualifications in-
clude 4-6 years of accounting and finance expe-
rience at managerial levels, Bachelor's degree in
finance or related field - CPA or equivalent and
media experience a plus. Ideal candidate will be
computer proficient - especially with EXCEL
software, able to lead within an exciting team
environment and possess strong analytical and
reasoning abilities. The position reports to the
Vice President/General Manager. Send or fax re-
sume to Janet Tidwell KMTV, 10714 Mock-
ingbird Drive, Omaha, NE 68127 or fax to 402-
592-4406. For more information concerning other
job opportunities within Lee Enterprises, contact
the Lee Job Line at 1-888-LEE-JOBS (533-
5627).

SITUATIONS WANTED TECHNICAL

Maintenance Engineer. 15 years experience
with Studio, Transmitter, Design, Installations
Management, TD. Looking for new opportunities.
Reply to Box 01197.

Fox Broadcasting Company currently has three exciting opportunities avai-

DIRECTOR, FINANCE

Responsible for all aspacts of Financial Reporting for the Fox Television
Network including preparation of budgets and forecasts, cash flow forecast-
ing, monthly financial statements, quarterly footnote packages, tax packages,
financial analysis, vanance analysis and various special projects, Requires an
experienced accounting professional with a proven track record in managinc
financial reporting and accounting, good leadership skills, the ability to
manage various projects simultaneously and be deadline oriented, excellent
communication and organizational skills, CPA with 5-10 years’ experience (&t
least 3 years' with “Big 6” public accounting), proficiency in Lotus or Excel
and knowledge of financial accounting software systems.

MANAGERS/SUPERVISORS

Two positions available with responsibility for the budgeting, accounting and
financial analysis of Marketing Costs and Programming Costs for the Fox
Television Network. This will include weekly flashes, monthly financial
statements, quarterly forecasting, annual budgeting, interacting with intemal
operating departments in managing spending and budget tracking and vari-
ous special projects. Requires CPA with 3-5 years’ experience, proficiency in
Lotus or Excel and excellent communication and organizational skills.

Fox offers competitive salaries and benefits. Please send
resume to: Fox Broadcasting Company, Personnel
Dept. MA-24860, P.O. Box 900, Beverly Hills, CA
90213. Equal Opportunity Employer.

\

SITUATIONS WANTED NEWS

Journalist, 39, eager to advance career. Vill re-
locate anywhere in lower 48. Expnarience ircl. all
three shifts with regional wire service Los
Angeles Times intern, Scripps Howard regorter.
Trained on Grass Valley Group switchers, studio
cameras. Reply to Box 01201.

African American Female Reporter, national re-
putation, strong writing, producing skills, seeks
position with network or independent prodiction
company as Correspondent, Producer, Field
Producer, Script Writer. Call {301)464-4560.

PROGRAMMING SERVICES

@

Stuoios
it | Weather N k
Your own on-alt mateorologist via sateliite. Custom nd
localized TV weathercast Inserts for FOX, UPN, WB, |ady
stations and cable siationa. Three sateliite feeds daily.
own on-gir meteorologlat and grest Qraphics. Sel these
inserts and make money. Low cash & rier and very
simpis to receive and use. Call Edward S$t. Pe’ at NWN £01-
352-6672 and stari today.
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TV RESUME TAPE

Career Videos prepares your personalized
demo. Unique format. excellent rates, coaching,
job search assistance, free stock. Great track re-
cord. 847-272-2917.

TV CREATIVE SERVICES

Graphic Designer: Job #7724. WSYX-TV has an
opening in the Marketing Department for a qualitied
Graphic Designer. Experience should include paint-
box and post production. Knowledge of news
operations and special projects a plus. Equipment
includes DP 4:2:2 and Infinit! If you would like to join
an award winning team, please send your resume
tape. Qualified applicants should send resume and
cover letter to WSYX-TV, PO Box 718, Columbus,
Ohio 43216, Afin: Human Resources. Please state
referralsource andjobnumberonresume. Nophone
calls please. Women and minorities are encouraged
to apply. Pre-employment drug testing. EOE M/F/D.

Graphic Designer. WTTV-4 has an immediate
opening for a Graphic Designer. Candidate
should have degree in design. must be creative,
able to handle multiple projects and meet
deadlines. Macintosh experience with
Photoshop, Quark, Freehand and knowledge of
print process from black and white to four color is
required. On-air and Internet experience pre-
ferred. Mandatory pre-employment drug testing.
WTTV and Sinclair Communications are an
Equal Opportunity Employer. Women and
minorities are encouraged to apply. Aush resume
andprintdesign samples or tape to: WTTV-4, Human
Resources. 3490 Bluff Road, Indianapolis. IN 46217.

CBS, KYW-TV3 has an opening for a Creative
Services Director who will be responsible for station
positioning. advertising and marketing. Will
have direct responsibility for developing a media plan
for promotional and creative strategies. Wil
supervise writer/producers, post production and the
Art Department. Develop and manage budg