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Multicasting in the CBS mix For ncarly two decades, CBS has been broadeasting's most vigorous advocate of

high-definition television. But network executives told aftiliates that the network is also

seriously exploring subscription supported multicasting. / 6

WFAA-TV takes high-def to the public Audiences at the Texas State Fair are

being wowed by a new technoloay—HDTV. Belo Broadeasting™s weaa-1v Dallas saysiat's

been “overwhelmed™ by attendance at its exhibit. / 6

Networks on learning curve with kids For the first three and w halt weeks of the
new Kids™ scason. nine of the top 20 Saturday shows in the hey 2-11 demo were educational
shows from ABC. But Fox Kids Network still held the top three spots among kids 2-11./ 10

KW, WB square off King World fumes over a controversial Warner Bros. “rescarch pack- |
et urging stations to reject King World's updated version of Hollvwood Squares. | 14 W
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Jacor sale rumored Speculation was running high last week that leading radio groups
are talking with Jacor Communications owner Sam Zell about buying his 160 stations for $3 billion or more. y 15

COVER STORY /22 ]

Ergen’s Local TV |
Gamble BrorncasIING &

Cani: visits with Charlie Ergen
at the site of EchoStar™s third |
satell e faunch to talk about his
expet sive gamble on delivering | |

local stations via DBS. / 22

Cover photo by Karl Ronstrom |

EROADCASTING / 29

Venardos replaced at CBS News Murcy
McGinnis replaces Lane Venardos as head of news
coverage for CBS tollowing the flap over the network’s |
slow start in reporting on the death of Princess Diana, / 30 ‘
|
|

Granite buys KOFY-TV

Granite Broadcasting plans 1o buy San Francisco’s KoFy-
TV for nearly $175 million and seck permission from the
FCC 1o keep its San Jose ABC alfilime, knevery). / 30

Netlets build
Latino audience
Upstart networks UPN
and WB look to reflect
the diversity of urban
life and have turned
their attentions to the
burgconing Latino audi-

ence. / 33

A Cprah drops in on an old friend. / 36
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CABLE [ 43

Congress eyes cable Scnaor Mike DeWine (R-Ohio)
says Congress is Keeping an eye on sports programming costs
as it menitors cable competition 18 months after passing the
Telecommunications Act of 1996. / 43

Marcus sells systems to pay down debt
Marcus Cable plans to sell

nonstrategic systems m
cencompissing 200,000 sub-
seribers in an eftort to pay
down its $ 1.3 billion debt
load and focus on its key

clusters. / 44

CNBC's ‘Business Center’ will
report business news with a
lighter angle. / 45 W

TECHNOLOGY [ 51

Loral scoops up Orion 1.oru Space & Zommuni-
cations is buying upstart operator Orion Network Systems
for an estimated $490 million in another move wward
consolidation in the satellite industry. / 51

NBC launches new Web network NBC kicks
ot its Interactive Neighborhood with 40 comawunities

[ linked to network as well as local content. [ 5€

Broadeast Ratings .38 Closed Cireuit ......... 18 Fifth Ester............ 73
Cuble Ratings.......... 48 Datebook ... .72 For the Record ........ 67
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Multicasting’s in the CBS mix

But nensork savs it's still conuirred 1o HDTV, thar it’s not either/or proposition

By Steve McClellan

or nearly two decades. CBS has
iccn high-detinition television's

most vigorous advocite among
broadeasters. But network executives
List week acknow ledged it is also seri-
oushy exploring advertising- and sub-
scription-supported multicusting.,

At u meeting with affiliates in New
York on Monday. according to some in
attendance. network officials sad that
CBS's digital future would likely be a
mix of HDTV in some davpans and
multicasting i others.

The network pitched the idea of

forming a joint network-alTitiate com-
mittee 1o consider the pros and cons off
HDTV and mudticasting and 10 try 10
develop business pluns for them.

Like most other broadeasters. CBS
and its affihates are trving to decide
what to do with the second channel cach

TV station is to receive
from the government to
implement some kind of
digital broadcasting service.
The basic choices are (a)
HDTY —a single channel
of high-resolution televi-
ston—or (b)) multicast-
mg—several channels of
fower quality, or standard-
delmition. TV (SDTV).
Since the carly TYROs,
CBS has championed
HDTV s the best way of ensuring
broadeuasting’s future as the mosi-
watched TV medium. That the network
is now looking at multicasting as a
complement to HDTV is seen as o sign
of radio and TV station chiet Mel Kar-
mizin’s growing influence. “bie
doesn’t see any value in doing just high
definition,” one executive said.
According to a source. Michael Jor-

Karmazin is pushil;g
multicasting option.

dan, chairman of CBS par-
ent Westinghouse Electric,
essentiatly acknowledged at
the meeting that the network
is locked in an internal
debate over the relative mer-
s of HDTV and multicast-
img. However, others said,
the network stressed repeat-
ediy that the issue 1s not an
citherfor proposition——that
both services could and
probably would co-exist.

Indeed. much of the mecting was
given 1o i discussion of TEDTV, In par-
ticular. CBS officials promised a timit-
ed netwark schedule of HDTV pro-
sramming and pledged 1o work to
accelerate the rollout of HDTV
receivers, sources said.

Summarizing the network™s thinking
on multicasting. the souces said CBS
strategist Tom Gentile explained that

Cotton candy, corn
dogs and HDTV

! N A B " . ;
The line forms for wraa-Tv's HDTV exhibit at the Texas State
Fair. More than 150,000 people are expected to view the
exhibit by the time the fair closes on Oct. 19.

In 1939, audiences at the World's Fair in New York
were wowed by a new technology—television. Fast for-
ward to today. and audiences at the Texas State Fair
are being wowed by a new technology—HDTV.

Belo Broadcasting's wraa-Tv Dallas has been “over-
whelmed” by attendance at its HDTV exhibit (on display
Sept. 26-0ct. 19) at what is billed as the world's biggest
state fair.

Belo is putting its money where its mouth is. Represent-
ing the NAB at HDTV hearings last month, Belo Chairman
Robert Decherd called HDTV a competitive necessity.
“Broadcasters have made a compact with Congress to do
HDTV; we will make good on that promise,” he said.

According to Dave Muscari, creative services director
for wraa-Tv, at any given time a line of fairgoers three times
the capacity of the station's 50-seat theater is waiting up to
45 minutes to see the exhibit. The demaonstration includes
scenes fram the Super Bowl and concert footage of Peter
Gabriel and the Gypsy Kings on a 16-by-9-foot screen.

The reaction? Muscari says the three main questions
have been: When will it be an the air? How much will a set
cost? Where can | buy one? “They don't seem to be balk-
ing at the expense,” says Muscari. “If Sony and Zenith
had been here, they would have sold hundreds of sets.”

The fair is expected to draw more than 3 million peo-
ple: Muscari expects to puH in about 150,000 of them for
the demonstration. Same tocal congressmen are
expected to stop by for a special showing, as is the Belo
board of directors. —John Eggerton

Oclober 13 1997 Broadcasting & Cable
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the SDTV channets could be filled with
advertising supported programming:
news, weather, movies or time-shifted
network programming. Or. he said.
they could be used for pay-per-view
mon ies. classified ads or nirrowcasting
services for businesses and schools,
Gentile also reviewed a pay multicas-
ting plan espoused carlier this summer
by Sinclair Broadcasting Chairman
David Smith. Under the plan. stations in
amarket would cooperate. pooling their

SDTV channels to create a package of

30-40 channels of cable programming
that could be sobd to subscribers
cquipped with set-top converters,

The plan would provide competition
1o cable and create a new revenue
stream through subscriptions, Gentile
said. But toamplement it he said. com-
petitive broadceasters would have 1o

Jop of the Weelks

lcarn to work together. Other obstacles
include signal quality. consumer inter-

| estand possible retributions from cable.

Joe Flaherty., CBS's senior technolo-
aistdemonstrated HDTY alongside var-
wus SDTV signals. Given todav’s com-
pression technoelogy, he said. stations
can broadeast only four SIYTV programs
and maintain acceptable picture quality,

The CBS officials said it will cost
556 mitlion over five vears to equip its
14 stations to broadeast any kind of

digital signals: gearing up to pass |

through HDTV signals would cost
another $400.000. The extra cost of
handling multicasting signals: S14mil-
Hon.

Despite all the private multicasting
talk. CBS and its affiliates were stick-
ing 1o a strong HDTV line in public,
perhiaps because of Wiashington's neg-

ative reaction to Sinclair's and ABC s
public musings on multicasting lasi
August. Several kev lawmakers
accused the two broadeasters ol reneg-
ing on prontses to provide HIYEV.

Howard Kennedy. general nimager of
KAMTVETY ) Omiaha and chairman of the
CBS affiliates advisory board, said CBS
remiains Cvery committed” to HDTV.
“Whether multiptexing becomes a large
part of future plans, at least at this june-
ture. T think remains to be seen. The con-
sumer is going 1o kind of lead us down
that path.”

Peter Schruth. CBS senior vice pres-
ident. affiliate rebations, stressed that
none of those multicasting models will
become a primary business strategy.
“As a prinmary focus for CBS. particu-
farby in major parts ot the day, we are
into high definition.” =

Nets on learning curve with kids

ABC claims nine of top 20 with educational fare as Kids rules reshape Saturday mornings

By Lynette Rice

BC appears to

be offering the

hest education
so Tar in children’s
programming: It has
found a way to enter-
tain and mform Kids at
the same time.

For the first three
and a half weeks ol the
new Kids season (Sept.
F3-Oct. 5). nine of the
top 20 Sawrday shows
in the key 2-11 demao
were educational shows from ABC. But
Fox Kids Network still held the top three
spots among Kids 2-11 with enterain-
ment shows Ultimate Goosebuimps
(3.2/200, Eerie, Indiana (4.6/18) and
Sam & Max (4.5/19),

On weekdays. the Fox Kids Network
has the most successtul educational
show so tar in C-Bear and Jamul
(1.5/13), But it ranks number seven
behind non-FCC-friendly hits like
Ninja Turtles (3.9122). Power Runeers
Turbo (3.0720) and Goosebunmpy
(2.8/10)—aul from Fox Kids as well,
Other shows in the weekday top 20 tha
are deemed cducational include
Bobby's World on Fox (1.3/1'1y and
Captain Planet on The WB (0.7/6).

ABC’s success this year has translat-

Among the networks’ educational
offerings are (clockwise from top left)
NBC's "Saved by the Bell,” ABC's
‘Recess,” CBS’s ‘Beakman's World" and
(next page) Fox's ‘C-Bear and Jamal.’

www.americanradiohistorv.com

cd mto significant
aains inthe 2-1 1 demo:
an overalt average of
J.A4/15 this year, up
from tast vear’s 2.7/12.
Fox. in comparison. is
down in the demo.
from 4.9/21 last vear to
J8/17 ahis vear, as s
CBS. which went from
[.5/7 10 0.7/4.

“Tam deeply skepti-
cal about the educution-
al part of children’s wele-
vision, that vou can
actually educate in this
way.” savs Dean Valentine. UPNs new
CEO. “But the government savs vou
can. so we. as a result, tried to be inered-
ibly sensitive in putting together shows
that had the right balance of the educa-
vonat component and were also enter-
taining.” As the recent head of Walt Dis-
ney Animation. Valentine oversaw the
development of most of ABC s Hineup.

FCC rules that went into effect Sept.
I require that every TV station air three
hours ol educationdl children’™s pro-
aramming cach week or face trouble at
license renewal time. The networks
have responded with shows for their
affiliaes that they say meet the obliga-
tion and which they hope will atract
Kids and satisty advertisers.,

Whether the increase in educational

— - J
QOctober 13 1997 Broadcasting & Cable
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shows has boosted overall viewership
for the six networks remains to be seen.
While the six-network average remains
flat in kids 2-11 ¢2.4/11). there s a
slight increase in houscholds (1.9/7
versus last year’s L8/7).

“I think there™s some good stuft this
year.” says Peggy Charren. a children’s
television advocate and key backer of
the Children’s Television Act of 1990
“The real question is. will parents and
teachers get involved enough to guar-
antee that next season there’s 2oing to
be more good stufl and morg of the
stuff that is still missing: news shows
and local programming [for Kids].”

Disney’s One Saturday Morning
block on ABC—made up of tiree ani-
mated shows and interstitials that air at
8:30-10:30—ranks as the network’s
most suceesslul educational offering 1o
date, The second half-hour of the block.
which includes a portion of the educa-
tional show Recess, is ranked number
four for the season in Kids 2-11 (4.4/18):
the third half-hour. featuring Recess and
the educational Pepper Ann. is ranked
fifth (4.4/17). The educational intersti-
tials that air throughout the two-hour
block include Genie's Grear Minds
Think for Themselves, which features
voiceovers by Robin Williams. and the
popular Schoothonse Rock series.

The number-seven-ranked Life with

Jop of the Weelks

Lonie (4.2/18) is Fox Kids® best edu-
cational offering on Saturday. while
the fourth half-hour of One Saturday
Morning (which features the rest of
Pepper Anny is ranked eighth (4.0/135).
Disney’s Science Court (2.6/13). 101
Dalmaiions (2.5/16) and Jungle Cihs
(2.4/1 D—all deemed educational by
ABC—also il the top 20 in the key 2-
11 demao.

CBS. in comparison. is struggling
to find an audience on Saturday.
despite a ereative lineup of FCC-
friecndly shows that include the
Emmy-winning Beakman's World.
The live-action science show has
averaged only a 0.3/6 in 2-11 and a
0.8/4 in households. The new Spoits
Hastrared for Kids, which Charren
touts for its valuable lessons on

[ while the educational Ghostwriter

Mysieries has generated only a 0.7/6.

NBC is hanging on with its double
run of the educational Hang Time. one
half-hour of which remains the net-
wark s highest-rated half-hour on Satur-
days in teens 12-17. with a 3.4/20. The
show. hasn’t fared as well in houscholds
(2.9/9). ranking number two behind
Ultimate Goasebumps on Fox with a
2.8/10. The network s douhle-run of
Saved by the Bell (deemed educational)
also has held up in households.

Stk Charren says: "NBC has the
faziest approach to educational shows
on the major networks, and ! think it's
sad. If they think they can put on five
teenage sitcoms and one NBA program
and |say] it will educate kids, they
should have their head examined.”

The WB could still become a player
in the educational game on Saturday. It
has vet to roll out Umptee-TV  from
Norman Lear. tn the meantime. the
emerging network has relied on Steven
Spiclherg’s Animaniacs (1.3/8. 2-11)
to temporarily fulfill its FCC require-
ments on Saturday.

As UPN cxpands. a spokesperson
says. it will begin to program series
that qualify under the FCC require-
ments. The network has only one hour
of animated shows targeted for Kids

sportsmanship. has averaged a 0.6/2. E and anather two hours for teens. ]

Saturday TV: Where the kids are

The Fox Kids Network is managing to hold on to its lead
in the key 2-11 demograghic so far this season, but not
without some stiff competition from ABC and The WB.

Weekdays are proving more competitive for Fox,
thanks to The WB's exgansion to 12 hours this sea-
son. But the stakes are higher this fall on Saturdays,
where competitive prog-amming from ABC and The
WB has started to take a bite out of Fox’s action hero
lineup.

In the first three and a half weeks of the kids season
{Sept. 13-Oct. 5), most of Saturday's top 10 shows—
both in households and in the key 2-11 demo—air on
Fox. The network is averaging a 2.4 Nielsen rating/8

while overall numbers are down for FKN, averages are
up for ABC and The W3. An FCC-friendly lineup has
helped ABC achieve spats in the top 10, at the same
time boosting its household average from last year's
1.9/7 to this year's 2.1/&. ABC also has seen improve-
ments in the demo, fromr 2.7/12 to 3.4/15.

The WB, home to Batrian and Superman, has seen its
2-11 numbers jump from 1.6/7 to 2.2/10 on Saturdays.

During the week, Fox continues to reign with an aver-
age 1.5/5HH and 2 2.1/16in 2-11. The WB has seen a
slight improvement in households (0.8/4 last year to this

share in households (HH) and a 3.8/17 in the demo. But |

| whose Saturday children’s lineup is broken up with a two-

year's 0.9/3) and a slight drop in the demo (1.1/2 versus
1.0/7) but has a new competitor in its rival netlet: UPN's
block of teen programming is averaging a 0.9/3 in
households.

On Sundays, UPN has registered gains in the key
demo, from last year's 1.6/8 to this year's 1.9/9.

“It seems there is solidification for our constant asser-
tion that programs can bring kids back to the set,” says
Audrey Steele of Zenith Media. “It's not a foregone con-
clusion that ratings drop precipitously as kids run to use
their computers. ABC is up significantly. The Disney
alliance is working for them very well and The WB is up
significantly.” Children are heavy samplers in the first
month, Steele says, but she expects the current trend to
continue. “ really believe Disney is bringing back the
viewers to ABC.”

“I love this kind of stuff,” Steele says. “| believe in the
power of network television, and it does my heart well
when the networks aren't screaming at Nielsen's inabil-
ity to measure kids.”

Not all can claim success so far this season. CBS—

hour news block—is averaging a 0.7/4 in the key demo,
down from last year's 1.5/7. The network also has regis-
tered losses in households. —Lynette Rice

www americanradiohistorv com
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HAT'S
E-MINUTE,
ICS TUNE IN.

Without timely newsfeeds, you're not giving vour viewers news, youre

giving them history. Thai’s why, as you’ve added more news programming over
the last ten years, we've added more up-to-the-minute newsfeeds. And we’ve
always given you breaking news as soon as we get it, with the live 4

shots and video you can’t get anywhere else. The way we see it, news W

1 CANES
never takes a break, so why should we? Serious about news? oG
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Warner Bros. mailing that
targets new ganie show has
Roger King secing red

By Joe Schlosser

mg World's Roger King is none

too happy with Warner Bros.”

Dick Robertson. In fact. King
was fuming lust week over a Warner
Bros. mailing 1o stations.,

The controversial mailing. a 32-page
“rescarch packel.” argues in greal sta-
tistical detail why stations should reject
the updated version of Hollywood
Sqnares. King World is set 1o distribute
the game show in the fall of 998 and
already has cleared it in more than 0%
of the country.

The Tinal page of the Warner Bros,
packet, reproduced at right. plays off
the Hollvwood Syuares Tormat o make
IS POInts i ne uncertain wrms.

"L ihink this is one of the lowest,
maost ridiculous things 1 have ever seen
in my tife. Obviously they are scared.
and they obviously should be™ says
King. the company’s chairman.
“Somebody ought 1o teach them how to
wrile a presentation. because a lot ol i
Is incorrect,”

Sources say Warner Bros. is hoping to
persuade stations 1o leave room in access
next season tor a remihe of another
game show. Leve Connection. That

show and an original show. Change of

Heart are indevelopment. Wamner Bros.
officials say. atthough they would not
confirm a tull 1998 Launch.

King challenged Robertson. presi-
dent of Warner Bros, Domestic Felevi-
ston Distribution. and Scott Carlin, the
company s executive vice president. to
turn toward producing competitive
shows,

“They should concentrate on their |

own compuny rather than mine. Dick
and Scott should figure something else

Jop of the Weele

NO NEW GAME
HAS HIT
IN THE 90°S!

SQUARES
DIDN'T WORK IN
EARLY FRINGE IN

LAST REVIVAL!

SQUARES
SOUNDLY BEATEN
BY: WHEEL,
JEOPARDY,
ET & OPRAH!

SQUARES
DIDN'T WORK IN
ACCESS IN LAST

REVIVAL!

GAMES ARE
OLD-SKEWING!

CELEBRITY
GLUT!

UARES

PICTIONARY &
DATING/
NEWLYWED
FAILING!

RE-MADE
PRICE IS RIGHT
& YOU BET YOUR

LIFE FAILED!

80% OF GAMES
FAIL IN FIRST
YEAR OR LESS!

NOT WORTH THE RISK! |

to do while [they | get paid all that
money out there by Warner Brothers
There must be something else vou

have nothing. You have zero. Noth-
ing.”

“Fam sorry Roger feels that way,”
countered Robertson. =1 have nothing
but the highest respect for his abilities
s salesperson and aomarketer. as well
is those of his entire organization. Qur
presentation is Factual and stands on its
own. We have been doing business a
fong time. and we will let our reputa-
tion stand tor itself,”

Robertson savs Warner Bros, semt
the packet o stations in a “normal busi-
ness manner.” |is commonplace, he
points out. for syndicators to highlight
what they consider the strengths and
weaknesses of rival shows,

“Basically the timing is such that
there is no reason [stations] have (o
make a decision right now, when the
timing ol other shows and upgrades for
current shows are still untolding.”

WWW.americanradiohistorv.com

Robertson savs. “The presentation
accurately puts Torward the historical
performance of Hoflvwood Squares in
syandication and speaks for itsebt’”

A number of station progriammers
who received the presemation pachket
said they were surprised at its tone.

“Usually the guvs at Warner Broth-
ers are o class act. and usually their
research team is very clever in its pre-
sentations.” one programmer says. “Bul
this was just. “Your baby i~ ugly: your
baby is always going to be ugly.””

King ~says his company has never
used a “smear” campaign to help
launch a program. “We had a mecet-
ing..and T said, “ignore them, and if
anybody says anything negative about
those other shows, vou are fired.” ™
King sayvs. “[Warner Bros.] ought 10
take a chapter out of my book,™

As for Hollvwood Squares. King
savs $20million will be put into its pre-
micre season. The show will be cleared
tn over 0% of the country by the end
ol next week. he added. a
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There’s a media war comin3. The fight will be for view-
ers/subscribers.

That was made clear at an International Radio & Tele-
vision Society luncheon in New York last week as the par-
ticipants touted the firepower of their respective media.

“The franchise strength that cable and broadcast
have will carry forward into the digital future,” said Tom
Rogers, president of NBC Cable and executive vice
president of business development.

In terms of the traditionzl media landscape, Rogers
predicted that as long as the ratings gap between
broadcast and cable remains, the broadcast networks
will continue to maintain “a particular strength” in adver-
tising. And Rogers extollec America Online’s fast start
in the media sweepstakes; he estimated that AOL gar-
ners the TV equivalent of a 3 rating by drawing
250,000-300,000 users in weeknight prime time.

Ted Leonsis, president of AOL Studios, acknowl-

edged the nod from Rogers but claimed that AOL .

gets a million users durirg some prime time hours.
But noting that AOL is working with NBC and other
networks on content development, Leonsis attempted
to defuse the apparent madia confrontation between

Jop of the Weelk

Media ;xecutives;repal; for battle

| the TV and PC realms. “The war that people try to
create between emerging and existing media isn’t
really true,” he said.

The biggest battle of the coming media is the one
brewing between broadcasting, cable and the telcos.
“There are no video visionaries in the telco industry,”
said Rogers. “The telcos are not going to be the ones to
figure out the future of content.”

Rogers was chiding Steve Weiswasser, president of
Americast, the multi-RBOC cable TV venture, who
explained that his company does have a coherent video
strategy. “We are the victims of over-hype in the busi-
ness and perhaps [our own] high expectations,”
Weiswasser said.

But Weiswasser insisted that Americast will be a play-
er in the video business, putting it in the context of other
telephony services. “You have to imagine TV and video
services as part of a panoply of services,” he said.

Weiswasser, a former ABC executive, said digital
| TV could be a powerful weapon for broadcasters. “But
| if [the industry] allows this to become an argument
l between HDTV and multicasting, it will miss both

boats. —Richard Tedesco

LRadiioabuzz W—Ith lac(; sale rumor

Group of 160 stations said to be on block: Hicks Muse. ABC. Enumnis possible buyers

By Donna Petrozzello

peculation was run-
ning high fast week
that leading radio

groups are talking with
Jacor Communications
owner Sam Zell about
buying his 160 stations for
$3 billion or more.

Radio executives and
industry analysts both peg

A

Jacor Chairman Randy
Michaels reportedly was
disappointed that the
group failed to strike a
deal. Several radio ana-
lysts and brokers say that
deal triggered Zell to
seriousty consider selling
his group.

However, several bro-
kers dispute widespread

private investment firm ome think Randy claims that Zell is courting
Hicks. Muse. Tate & Furst  pichaels’ Jacor is for sale, @ buyer and instead insist
as the leading candidate.  others think it may be that Michaels has talked
But Clear Channel Com-  buying. about adding stations to

munications, ABC Radio ¢nd even |
Emmis Broadeasting also shou d be con-
sidered contenders for a purchase—or a
merger in the case of Emmis—some
analysts say. predicting a sale could
oceur within the next several weeks.,
Rumors that Zell would scarch for a |
buyer started almost immedictely after
Westinghouse Electric Corp./CBS
Radio announced its $2.6 bi lion pur- |
chase of American Radio Svstems at fast ]
month’s NAB annual Radio Show in
New Orleans. '

Jacor’s mix in the wake of the missed
opportunity to buy ARS. Others say that
Zell is more likely a seller. but they are
not convinced that he wants to sell quick-
lv.

One broker says that Jacor execulives
are “stirring the pot™ by generating
rumors that a sale is imminent. “There is
not as much of a buying frenzy for the
group as Jicor wants people to believe.
although Jacor is absolutely having dis-
cussions about selling.”™ one broker say s,

the ARS portfolio. and |

from the announcement by Nationwide
Communications late last week that its
17-station group is for sale. That
announcement sparked rumors than
Hicks Muse. ABC and even Jacor might
be interested. Nationwide’s portfolio
includes KDMX(FAD/KEGLIFS) Dallas.
RENIXFAD/RTBZ{FM) Houston and sta-
tions in San Dicgo. Minneapolis and
Phoenix. Some analysts estimate that the
group could selt for up o SS00 million,
Tom Hicks of Hicks Muse said carlier
this year that the firm “wants [its] Chan-
cetlor Media to get much stronger in the
Texas markets,”

Perhaps the only rumor that most ana-
lysts and brokers are quick to dismiss is
that the Walt Disney Co.is likely to sell
its owned-and-operated ABC Radio sta-

| tions and ABC Radio Network. Many

Some brokers think Jacor is fueling ‘

rumors about a sale to divert attention

cite the significant capital gains 1axes
Disney will face if it sells the premier
large-market stations. Others point out
that the stations not only provide solid
revenue for the company but offer a
venue to extend the Disney brand name
1o other Disney-related properties,
including ESPN Radio and the newly
taunched children’s radio format Radio
Disney.

l Jacor apparently bid aggressively for ] J
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Helms drops Kennard objection

Clears way for Senate vote on FCC commissioner nominee after Columbies Day recess

By Paige Albiniak

11 that is preventing Bill Kennard

from becoming the next FCC

chairman is the formality of a full
Senate vote,

Kennard ehiminated the final obsta-
cle to his confirmation last Wednesday,
when he smoothed out relations with
Senator Jesse Helms (R-N.C). Hetms
congratulated Kennard on his new post
after the meeting, Senite sources say.

Helms had threatened to hold up
Kennard's confirmation over the cise
of constituent Zehulon Lee. In 1995 1the
FCC denied Lee o broadeast construe-
tion permit after Lee already had built
an Ashevitle, N.C..oradio station,

The Senate will not vote on the FCC
nominations until after the Columbus
[y recess. The senators return on Oct.
20.

The full vote got pushed back when
Senate Majority Leader Trent Lott (R-
Miss) on Wednesday said he would
refuse 1o atlow any confirmation votes
wntil the Democrats agreed to drop cam-
paign finance reform. The Democrats
refused to drop it. but Lot changed his
tactic and allowed three non-FCC con-
firmations Thursday night before the
Senate adjourned.

The Senate Commerce Commilttee
last week overwhetmingly approved
Kennard's nomination as well as those
ol Harold Furchtgou-Roth. Michael
Powcell and Gloria Tristani.

The only two dissents were Senator
Ted Stevens (R-Alaska), who withheld
his vote on all four nominations, and
Senator Kay Bailey Hutchison (R-Tex.).
Hutchison voted against Tristani. saving
she didn't think Tristani was concerned
enough about state and local issues.,

Stevens said he would not allow the
Senate o vote on the FCC nominations
until he was assured that the new FCC
would review the laws governing the
universal service fund. Stevens received
those assurances last week and will
altow the vote 1o go through. says a Sen-
ate Commerce committee stalfer.

Senate Commerce Commitiee Chair-
man John McCain (R-Ariz.) never
voiced concerns about Kennard's nomi-
nation but wanted to know after the
confirmation hearing what Kennard
would have done differently had he

1 - . .
lic safety communications proposals.

Now that Jesse Helms has removed his
opposition to Bill Kennard, the Senate
will be able to vote on the FCC chairman
nomination after it returns on Oct. 20.

been FCC chairman.

Kennard responded that he would
have auctioned licenses for unserved
cellubarareas and the Multipoint Distrib-
ution Service instead of issuing them by
lottery, which was outgoing FCC Chair-
man Reed Hundt's original position.

“1 do not think that there were any
compelling reasons for the commission
10 avoid the use of auctions in those
cises.” Kennard wrote. “Congress, in
the Balanced Budget Act of 1997, has
wisely terminated the commission’s lot-
tery authority,” l

An FCC farewell

Hundr. Quello and Chong prepare to leave

By Chris McConnell

CC commissioners weren’t wait-

ing for a Senate vole on their

replacements before holding a
going-away ceremony last week.

At their last open meeting as com-
missioners. the four regulators traded l
warm words (or each other and the
FCC staff. The admiration exchange
wis the only true item on the meeting’s
agenda, as the regulators. betore |
assembling. already had voted on the
fone item of business—a series of pub-

“It’s been a good ride.” said Com-
missioner James Quello, who is leav-
ing the FCC after 23 vears. Quello
plans to return to Michigan. Fund-rais-
ing for an endowed chair at Michigan
State University for the longtime com-
missioner will begin once Quello
makes his tinal exit from the FCC.

Quello. a trequent adversary of

- FCC Chairman Reed Hundt on broad-

casting issues, applauded the chair-
man tor “developing my talent for lit-

igation.”

Hundt responded by praising attrib- |
utes of cach of his three colleagues:
Quello (for his refusal to change his
mind on broadeast indecency entoree-
ment), Commissioner Rachelle Chong
(tor her legal abilities and membership
in the Calitornia bar) and Commission-
er Susin Ness (for her support in help-

www americanradiohistorv com

ing the chairman push his agenci).

“Weve heen very coltegial at the
commission when evervone’s agreed
with me.” joked Hundt, who has said
only that he ptans to work on a book on
communnications once he leaves the
FCC.

Ness, the lone commissioner
remaining at the FCC. downplayed
past disputes among the regulators:
“We agreed far more than we dis-
agreed,” she said, wishing the outgoing
regulators well.

“1 hope our paths will cross again.”

| Chong added in a tearful furewell.

Chong. who will be returning 1o San
Francisco for a lew months off, also
applauded Quelle as “still full ol piss
and vinegar.”

And with that. the commissioners
essentially calted it quits. Officials
expect the FCC 1o take littde, if any,
action on pending rules before the new
commissioners arrive. With Chong
departing on a vacation, stalt in her
office already had begun packing last
week. Officials in Quello’s ofTice plan
1o break out the moving boxes this
week.

One official said the current com-
mission might vet take action on a pro-
posal for new cable-inside-wiring
rules. but others at the FCC predicied a
week of long lunches and carly exits
hetore the senators return 1o Washing-
ton on Oct. 20), ]
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The first national network of local TV staticn
websites is now online. NBC Interactive Neighborhood
is pleased to roll out the welcome mat to our
participating NBC stations from coast to coast. We
also want to acknowledge the valuable support of our
content providers: Sidewalk, InfoSeek, Big Yellow,
Realtor.com, Rent.Net, Hot! Coupons, Inc., Auto-By-
Tel, MonsterBoard, Happy Puppy, NBC.com and
MSNBC.com. Thanks to these great partners, the

Neijyhborhood is now open for business!
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Vibe’ injects
a little humor

Adds comedy consultant
and sketeh comedy troupe
to help boost ratings

By Joe Schlosser

nan dttempt o sticap the action and

improve the ratings of ity two-

month-old late-night project. Vibe,
Columbia TriStar officials have hired a
comedy consultant and assembled a
comedy troupe that it has dubbed the
“Vibe Tribe,”

Michael Wilson, formerly of Sarirday
Nielt Live and Columbia TriStar's short
lived sketeh comedy show The News,
will oversee the comedy elements, He
will oversee the day-to-day skits, work-

ing in tandem with the comedy groupand |

Vibe™s host. Christopher Spencer.

“Some things work and
others don't, What we have
Sfound is that the comedy

elements work and
we wanl more of them.”

The Vibe Tribe is a collection of
seven comedians who will do sketeh-
tape comedy on a recurring basis,
sometimes inindividual skits ad at
other times as a group,. The seven
members are Alex Thomas. Suli
MceCullough. Bill Chott, Valerie
Miller. Eamont Johason, Kim Tavares
and Bruce Fine.

“Everv show when it goes on the air
for the first time is a work in progress.”
says Russ Krasnoff. executive vice
president of programming at Columbia
TriStar Domestic Television. “Some
things work. and others don’t. What we
have found is that the comedy elements
work. and we want more of them.™

Sinee its debut in August, Vibe has
carncred a L6 rating/4 share in nation-
al houscholds, according to Nielsen
Media Rescarch. Columbia TriStar
ofticials say they are committed 1o the
show and concede they are looking for
ways 10 boost the numbers.

“Do we wish the numbers were bet-
ter? OF course we do.” Krasnolt says.
“But we are working hard 1o improve
the show.™ |

I

|
N
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DENVER

TCl close io deal
with Microsoft?

Arc cable’s magic-box dreams
about to come true with
Microsolt joining in? Tele-Commu-
nications knc. President Leo Hindery
teased money managers last week
with the statement that by the first
snowtall™ the MSO will announce a
“strategic venture” that will Tift the
prives of all cable stocks. Hindery—
speaking at Goldman Sachs™ annual
Communicopia investment confer-
ence 1n New York—didn't offer
details, but a souree said he was
referring to an agreement to buy dig-
ital cable converters from Microsolt
and a consortium ol Silicon Valley
companies. Lots of techies, includ-
ing Intel and Oracle. have been itch-
ing to get into the cable box, offer-
ing & converter. cable modem. and
Internet surfer in one box for less
than 300 cach and have offered $1
biltion—plus in financing, That
would slash operators” costs dramal-
ically from $350 for a Nextlevel or
Scientific-Atlanta converter and
prompt wider rollouts of digital
cuble and Internet access.

NEW YORK

CBS to cover DTV flanks

hile CBS plans to air upcon-

verted NTSC pictures for the
majority of its digital broadceast day.
that doesn’t necessarily mean
widescereen sets will be left with
empty space. Instead. CBS creative
staft will look at wavs to fill the
black space flanking the 4:3 pictures,
“1"'m hoping we don’t have o have
blank side panels.” says Robert
Ross. VP ol engineering and opera-
tions for CBS Television Stations.
“We may put something up there.
like a non-distracting background or
other stuff.” Ross also says that CBS
will be ready to air HDTV commer-
cials from “day one™ of its HDTV
broadcasts. possibly by using
servers, And what will viewers think
when they switch from a high-defini-
Lion prime time program (o a local
station break with an upconverted

3 picture? Ross admits, "L don’t

h e an answer for that”

| ST.LOUIS
- Growing with Acme

Acmc Television™s FCC applica-
tion to purchise KPLR-TV St
Louis for S146 million shows all the
voting stock ol the company held by
chairman Jamice Keltner (404¢). pres-
ident Doug Gealy and CHO Tom
Allen (3% cach). But the three
executives together own just HY%e of
the equity in the group. with the
opportunity 10 boost their holdings 1o
SO% when the company s investors
mike back about five times their ini-
tial investnient. sources sayv. At that
point, management s stake in the
five-station group will be worth
about $60 million. But the value of
the group could grow exponentially
if it grows and goes public as
plinned. The Keer-tv filing culmi-
nates two years of work by CEA 1o
hetp Kellner formy Acme, CEA bro-
kered all five station deals. advised
Acme on its bond offering and
pliced the company’s revolving
credit facihty and $35 million in
COMMOonN cquity.

NEW YORK _
Classic documentaries

lassic Sports Network plans 1o
debut in January a ST million.
four-part original documentary series
catled Classic Sports in Amierica. The
first installment, a history ol the NFL
on television. is scheduted to air dur-
ing football playoft scason. It will be

produced by NFL Sports. Network
sources put production costs for cach
nstallment in the $200.0600-5300.000
range.

CNNI seeks first sale
to CNN in U.S.

n i move 1o diversify output. CNN

International is producing music
show Worldbear. The network is
pitching the program to CNN's
domestic operations in the U8,
Should the domestic parent purchase
the show it will be the irst time a
CNN International—produced show

I has been sold 1o CNN in the USS.

www.americanradiohistorv.com
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‘V’ Is for voluntary?

NAB.NCTA. MPAA react to threats to mandate ratings

By Paige Albiniak | networks are not required to adopt
| any one system.

ndustry associations reminded the |

FCC last week that network partici- |

pation in the revised TV rutings sys-
tem s voluntary under the Telecom-
munications Act and said that the com-
mission should not be looking at |
imposing alternative systems.

Meanwhile. some advocacy groups
asked the FCC for even maore specitic
content ratings in comments liled fast
week.

The three principal architects of the
television ratings  system—the
National Association ol Breadeasters,
the National Cable Television Associ-
ation and the Motion Picture Associa-
tion o America—told the commission
to focus on whether the industry-
developed ratings system is accept-
able rather than consider atternative
systems,

In the light of recent political
threats 1o legislite mandatory partici-
pation in the revised ratings system-
prompted by the decision of NBC and
Black Entertainment Television not
to participate—the associations
emphasized that network participa-
tion is voluntary. The ratings system

The act requires that the FCC
approve any ratings system developed
by the industry and develop technical
specifications to make sure it works
with the V-chip.

The associations cited Representa-
tive Edward Mirkey s (D-Mass)) com-
ments from the Telcom Act’s confer-
cnee report:
i empowered o sanction any broad-
caster for refusing to rate a show.”

Still, Senate Commerce Commitiee
John McCain (R-Ariz.) has threatened
1o tie license renewals to whether sta-
tions are using the revised ratings sys-
tem. or o move legiskation to the floor
that would restrict vielent program-
ming to Lite hours.

The system the industry submitted 1o
the commission for review adds S for
sex. Vo for vielence, D for suggestive
dinlogue. L for foul kinguage and FV
for tantasy violence to the age-based
system developed by the MPAA. The
age-based system met with disapprovad
from policymakers and advocacy
groups. The system will be used to
block programming once television
sets include the V-chip.

“INjo government agency |

may not be as casy as Congress thinks.
The Consumer Electronies Manufae-
turers of America (CEMA) endorsed
the revised system but complained that
its members would not be able 1o
develop and implement technical spec-
ifications by the commission’s July 1,
1998, deadline. CEMA wants the
deadline extended at least 18 months
alter the adoption of a final wechnical
standard.

The only advocacy groups that
opposed the revised industry system,
the American Psvehiatric Association
and the American Academy ol Child
and Adolescent Psyehiatry. told the
FCC that the industry needs to apply
specilic criteria to define how content
is rated.

The APAL. which refused to sign on
to the new ratings system fast summer,
wants the commission to assure it that
other groups are free to try to develop
ratings svstems more to the APA’S lik-
ing.  The association also urged the
commission to continue pushing for
complete industry acceptance of the
revised system.

1t also said that the planned ratings
oversight monitoring board, which will
have 19 industry members and five
advocacy group members, is unfairly
stacked against the groups.

“The monitoring board. in order to
respond to congressional concerns,
must be viewed as credible. trustwor-
thy and reliable: the composition and
structure ol this bourd cannot meet

need only work with the V-chip. and Getting V-chips into television sets | these requirements,” APA wrote. ]
| FCC ready to award d|g|ta| satelhte in investing in DIRECTV. “Our primary goal is to ‘
l radio licenses do video over a full-service network. which we
. .. will have 1o build out.”™ Smith said last week. |
| The FCC last week saidd it is ready to dole out digital b speaking at the American Enterprise Intitute |
satellite !'ndm .llccnse..\' ancee it receives all the money ; ATy |
’ companies bhid earlier g N l
| this year for two licenses. i CSPI objects to alcohol-related !
| In March, CD Radio bid romotion
E $83.4 million for cne ‘}- p i _ _
license. and American Om The Ccnlcr for Science in the
\ Mobile Radio Corp. bid Public Interest (CSPD is ask- |
$89.9 million for the other. Last Monday. the ing Fox and ABC 1o reject
FCC said the two companies have until Oct. promotions connected with an adver-
’ 16 to pay the balance on the bids. On Tuesday. r]l C USSR R of Canandaigua ;
| CD Radio said it has paid the $66.7 million Brands”™ Cook’s L'l““.“‘_l““.—""t‘- "_”“‘ |
' remaining on its tab. The commission said Edited by Chris McConnell  &roup nlucc_l_s to the . Cook’s .T"'P.lc '
| AMRC still owes $71.9 mitlion for its license. and Paige Albiniak Chzlll‘cngc campaign. which is |
| donating money to cancer research |
' Bell Atlantic says no interest in DirecTV for every triple jump that iceskater Todd Eldredge Tands |
| Bell Atlantic CEO Ray Smith says that although his | this skating scason. “Linking an alcohol promotion toa
| company has not ruled sut the use of satellites 1o get into | cancer-fighting charity is. in itself. misleading.” says |
the video distribution business. the teleo has no interest | CSPEs George Hacker,
Broadcastmg & Cable Octoter 13 1997
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ERGENOMIGS

It's local or bust

Charlie Ergen is placing a $500 million bet on local broadcast signals. Since launching his DBS business last year,
the EchoStar chief has signed up more than 820,000 subscribers to his two-satellite service. Ergen says it's not
enough, and now he is spending millions to park two more DBS satellites over the eastern and western United States.
One satellite, launched last week, will beam local signals to viewers in the East, while the other—scheduled for
a spring launch—will serve viewers in the West as well as in Alaska and Hawail.
Together, the satellites will be able to deliver local signals to about 43% of TV households. The pian won't allow
everyone lo waich local TV news through DBS, but Ergen hopes it will provide enough local coverage to give his
company a critical edge over cable as well as DBS competitors DIRECTV, Primestar and USSB.
Ergen has tried this before, planning a more extensive local service during his brief “Sky” partnership with News
Corp. earlier this year. With the merger's collapse in May, EchoStar has been preparing to carry local TV signals
on its own. But first, the company must clear a series of legisiative hurdies that hindered Sky. And Ergen
must convince stations to sign on to the satellite. In the afterglow of last week’s launch from Cape Canaveral,
Ergen discussed those upcoming Washington battles with BRoADCASTING & CaBLE'S Chris McConnell.

hy is it so important to add local TV signals to
your service?

You've got 1o he able to offer the customier the
abtlity o disconnect his cable and bring up
alternative technology. And as proud as we are
of DBS and all the DBS providers, we don't
offer a true altemnative because we don’t offer
lacal channels. We know that two-thirds of [subscribers’|
viewing time is spent watching major broadeasts. So here we
are. as an industry. charging people $20 to $30 a month for
channels that they watch only a third of the time. And we
know that when the customers come into a store and look at
satellite, most are very impressed with satellite television
[and] prefer it But eight out of 10 of those people walk out
of the store without purchasing a satellite system when they
tfind out they can’t get local channels.

How many local markets will you carry on EchoStar Il and 1V?

Approximately the top 20 markets in the country, plus Alas-
ka and Hawaii.... We think we can cover about half the coun-

try with local signals with our two satellites: as compression
improves, and so forth, we hope we can improve that.

Will you carry all the stations in those markets?

Because satellites have limited capacity, the number of
channels we carry in a local market is going to be subject to
good business sense. But any channel that has any kind of
market share—a Niclsen rating of a 1. for example—we
would carry. As satellite broadeasters, we can carry the
home shopping channels or some of the religious channels
on a national basis. so they're not dependent on the local
advertising in their particular markets.

Have any stations signed the retransmission consent

agreements needed for EchoStar to carry the signals?
We do not have agreements for retransmission consent.

Are you willing to pay broadcasters for retransmission con-
sent?

I think that. over time. we are willing 10 pay. The broadcast-
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ers probably have some of the most valuable signals and
receive only local eyeballs for advertising for those signals.
so we are willing to pay. But we think they should take into
consideration that we have a $500 million investment....
What we're saying is we're willing to pay what cable’s pay-
ing—and today cable’s not paying much, if anything. But
the next time the consent agreements come up. il the DISH
Network is in the equation, then I'm confident that local
broadcasters will be able to get paid for their signal.

Will the subscriber pay extra for the local signals?

For all of the broadcast stations that we broadceast today, we
charge $3.99 2 month. And that will continue.

What's wrong with just putting up a rooftop antenna to
receive local signals?

We know, from our |7 years in the satellite business, that a
majority of peaple cither can’t get a good signat with an of1-
air antenna or are unwilting to put one on their roottops
because of the unsightly nature of an off-air antennie. But the
option they have today is 10 pay the cable operator $10 for
that same crummy analog signal that their off-air antenna is
giving them. We think that a digital signal with an interactive
guide for $3.99 is a
good. competitive,
compelling offer to
the consumer. and
we think we will
ael enough people
in the major mar-
kets o pay [or parl
of our $500 million
investment.

We're lechnically realy—
wilh the Successiul launch ol our
satellite—1o starl broadcasting
in 30 days. 50 we start hleeding

in 30 days. And if the

Congress and the FEC
want o3 o bieed Io desth,

they'Nl take no action.

What needs to
happen before you
can deliver the
focal signals to
these 22 markets?
At this point, were begging Congress and the key Senate and
House membership on the commitiees 1o look at our situa-
ton, and to make a decision if they 're for competition or not.
We passed this 1996 Telecommunications Act that was for
competition, and what happened? The cable guys decided not
to get into the phone business, and the phone guys decided
not 1o get into the cable business. There was detente. And
they decided it was cheaper not to compete,

Then EchoStar and Sky came out and said. “We are what
the Telecommunications Act is all about: we will compete.™
and Rupert Murdoch said, I will compete.”™ And cven he
was hacked down by the cable industry. and he decided that
competition was not in his best interests, that continuation of
the monopoly dollar was a more prudent business plan. But
only one company. and that’s EchoStar, has said, “"We want
to compete, no matter what.” We belicve in the 1996
Telecommunications Act. and we are a shining example of
what that legislation was all about. So we think we'll be suc-
cessful at legislation that is agrecable and tair,

What, specifically, do you need from Congress?

Specifically. we need clarification that there’s no copyright
fee for broadceasting local [signals] into local [markets] and

STORY

BROADGASTERS REGEPTIVE
T0 ECHOSTAR PLAN

But stations seek must carry

ocal broadcasters may like the idea of EchoStar
lCommunications Corp.’s DISH Network deliver-

ing their signals in home markets, but they're
even more eager to read the fine print on what Char-
lie Ergen is proposing.

Now that the EchoStar chairman has a bird in
space designed to deliver those local signals, he can
focus on hammering out those details. Chances are
he'll find a receptive audience.

“We'd like to talk to him about it,” says Herman
Ramsey, vice president/general manager of
waGNx(Tv), the CBS affiliate in Atlanta. “I think local
stations delivered by satetlite would be an appropriate
move into the future. Why wouldn't we want to talk?”

A key reason for Ramsey’s
interest: Contractual arrange-
ments with EchoStar or other
DBS providers would reduce his
hassles with DBS companies—
including EchoStar—about illegal
delivery of out-of-market broad-
cast network signals.

“I would be quite willing to avoid
that kind of grief,” says Ramsey.
“If you were to tell me we could
avoid that by having our signal
delivered by satellite to viewers in
my service area, you would make
me very happy.”

Harry Pappas, president of station-group owner
Pappas Telecasting, which owns kpws-Tv Sacramen-
to, Calif., also likes the idea. But he wants what
broadcasters have with cable: either retransmission
consent or must carry.

Ergen has said he intends to target 10 key markets
east of the Mississippi for delivery of local signals via
EchoStar IIl. With next year’s pianned launch of
EchoStar 1V, he'll be able to hit 20 of the nation's top
television markets. At some point, though, he'll run
into the problem cable's long been familiar with:
capacity.

The likelihood that some stations would be left off
worries Dianne Smith, special project manager/coun-
sel for Local TV on Satellite, a venture seeking to cre-
ate a Ka-band satellite system to carry ali the nation's
local broadcasters.

“We very much agree with Charlie {Ergen} that local
stations can help DBS,” says Smith. “But we think it's
important that we not have a survival-of-the-fittest sit-
uation.... All broadcasters should be concerned about
that.” —Price Colman and Chris McConnell

Karl Ranstrom
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Let me introduce myself.

o

Lo D g ot e e

I’'m the automation
sclution for the new era
of mut.chanr.el digital
televis_.on. With video
compression data net—
works and d_gital storage
rapidly changing every
broadcast operation, a com-
prehensive managem=ant soluticn is essen-
tial. I'm Roswell, the facility management
system that will put you in control.

A New Solution for the
New Broadcast Paradigm.

Designed from the ground up, Roswell
uses the most advancad technological re-
sources to provide a unified soluticn, one
that considers and accommodates the entire
broadcast operation. ‘ntegrating the man-
agement of schedules, storage media, and
playback resources, Roswell totally coordi-
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Hello, I'm “Roswell’.

nates on-air operations with
traffic and other departments.

Powerful Yet Familiar.

The heart of the Roswell
system is a suite of software
applicasions with a system
architecture designed for the
complex media and material management
requirements of the future. Powered by
Windows NT and an Oracle database. Roswell
includes a networked client-server architec-
ture that supports standard software inter-
faces. The collective wisdom of an elite
Odetics engineering team, Roswell provides a
scalable solution that easily expands to
accommodate your growing needs.

To learn more about Roswell, contact
your nearest Odetics sales associate or visit
the WEB at: http://www.odetics.com/
broadcast/

|Odetics |

Roswell, the forward-thinking facility management system.
The Americas (714) 774-8200 Europe +44 (0) 118 927-4600 Asia +65 324-0636

WWW http://www.odetics.com/broadcast,

Email: broadcast-sales@odetics.com
a9
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that we are teeated the same as wire-
less cable operators, who have the
right to broadeast local channels into
local markets el don’t come under
must carry. And we think that the
DBS operators should be treated the
siame s wireless,

How fast do you need this legisla-
tion?

We're technically readv—with the
suceesslul launch of our satellite—ito
start broadeasting in 3 davs. So we
start bleeding in 30 days. And it the
Congress and the FFCC want us o
bleed 1 death. they I take no action.
But if theyvre truly for competition,
there™s no reason this legislation
can’t [happen] this session, We have
the ability 1o do this in November,
and that's what we're pushing for,
Every day that goes by, ol course:
every study. every commitiee, every
stalt tactic that our competition will
tse—will just cause us to hleed more
and more,

Will EchoStar eventually bleed to
death without this legislation?

Yes. We will positively bleed 1o
death i we can’t get a return on our
SS00 million imvestment 1o 2o out
and promote competition, which we
were encouritged 1o do by the FCC,

So what can you deliver in the
meantime?

What we do have today s the current law. which allows us
1o carry local broadeasting as long as the customer doesn’t
ecta Grade B [locul television] signal. And we know that
there are quite a few people in major cities who don’t get a
Grade B signal. We broadeast networks today, We intend 10
brouadeast more networks and toltow the current law. which
[will not| support @ $300 million [investment] but at least
will allow us to go out and start.

What did you think of the Copyright Office report on satei-
lite carriage of broadcast signals?
[Euniversally supports EchoStar’s position. which savs.,
“Look. we should be able 1o broadeast tocal into local. There
shouldn’™t be acopyright fee for focal into
local. And we should be able to broad
cast i distant signal o a local market
for a copyright fee of 27 cents |per
subscriber per month|.".Thev've
come out with recommendations
and T think that would be a great
starting point Tor legislation.

Ergen videotapes his rocket
last week in Cape Canaveral,

STORY

Won't cable operators argue that
DBS operators should be required to
carry all the local broadcasters?
That's a Trojan Horse argument Tor
the cable guys, They want 1o stop
any tegislation to allow us 1o com-
pete with them. so they figure that
the hest argument is 1o statl it and
hide the ball on must carrv: second.
there are technical limitations 1o the
satellite that vou don’™t have with
cable. And third. we're going 1o
carry most of the channels anvway.

What about broadcasters who insist
that all local TV stations should be
carried on satellite before any local
stations are offered?

Whaut we'd sav s “Let us bring the
local signal into vour local market.
and we positively will not bring in a
distant signal. So we guarantee vour
eveballs. we guarintee sour exehalls
in digital, studio-quality. CD sur
round sound. So vou're going o get
more eveballs because people will
watch the signal beciwse itc's better.”
That's part of the solution,

Second. while we can’t do 100
percent ol the markets as we
[planned | with News Corpu. at least
we get the technology started. When
we have proved the concept. then
new technologies and. . business

nobody starts oday . they Hnever see
those plans three or four seirs from
now. So we think that, long term. the broadeasters are exact:
Iv right. Sure. we should be able 1o do TOO percent |of the
stations |, Technically, satellites can do that. But EchoStar™s
attempt 1o do almost halt” the countrs in the next three
monthxs is i heek of a first step.

Why should a broadcaster put its digital signal on a DBS
satellite?
No local broadeaster in its right mind wiants o be beholden 1o
the local cable operator [for] distribution 1o 70 percent of its
customers, because when it comes down for retransmission
consent negotiations next time. they will have no leverage at il
LS interesting that cable subscribers. on average. pay
about SO (or local channels through liteline cable. and the
broadeaster receives almost none of that. You may pay a dol-
Lar e month wholesale for a popular cable channel that gets a
I share onits best might: ABC Monday Nieht Football would
et you a 15 share. and the cable operator pavs nothing for it
So there™s alittle economic shift here that doesn’t seem 1o
mike ot of sense 1o ot of focal broadeasters. The DISH
Network is part of the solution. beciuse once they have effec-
tive forms of distribution beyond cable...then they ve oot
some Kind of feverage to get their proper economice returmn.

Are you hoping the rest of the satellite industry will help

October 13 1997 Broadcasting & Cable
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WALK THE FLOOR FROM
THE COMFORT OF YOUR OWN CHAIR
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Virtual Information & ExhibifonWebsite

SIMPLY VISIT WWW.NATPZ.0RG,
SELECT THE NATPEVIEW LINK
AND MAKE YOURSELF AT HOME.

1997 NATFE

NATPEVIEW OFFERS YOU!
e GLOBAL REACH TO THE WORLDWIDE TZLEVISION INDUSTRY. f‘.f:.-
» UP-TO-DATE INFORMATION 24-HOURS PER DAY/365 DAYS A YEAR.
e STRATEGIC POSITIONING WITH MINIMAL EXPENSE.
e AN EFFECTIVE WAY OF MARKETING TO YOUR TARGET AUDIENCE.
» ACCESS TO THE LATEST OFFERINGS FROM THE MOST PROGRESSIVE
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you in Washington?

The problem is that we have four members in the direct
broadeast camp: EchoStar, DikeCTV USSB and Primestar,
Primestar alwiys votes no on local into local issues because
they, in fact. are the cable companies. Sccond, DiRireTy
doesn’t support it because 1t would give us an advantage.
and USSB doesn™t support it because it would give us an
advantage. They don’t have the transponder capacity 1o do
what we're doing. Three sears ago we made the decision 1o
do local into local: We started building a satellite: we went
1o auction and bought the spectrun at 148 [degrees west| (o
do this. And without that prioe planning. they re now i the
position of not being able o do it

toniers out there who are witling to do something as simple
as [install] two dishes o solve their problem. But only time
will tell. There's no question onr company is tahing a big
risk here.

How many subscribers do you need?

Our cconomic madelis alittle different in terms ol where we
break even. One. it depends @ lot on when vou get your sub-
seribers. The Taster vou get them. the faster vou break even.
Our goal at the beginning ol the year was 1o get a million
subsceribers this vear. We're certainly tracking to do that.
And we're proud of that. But it doesn™t aet us out of the
woods, and 1 think we ve probuably got 1o double that num-
ber 1o get our head above water.
Your service still requires subscribers to mount a second
satellite receiving dish. Why is that better than just mount-
ing a rooftop antenna?
It does muake the sell a linle harder. there's no guestion.
Obviously the Sky business plan with one dish 1o receive
both local and national is the answer. That was compelling.,
[and | that was obviously termed Death Star. | don’t believe
the cuble industry is going 1o feel that what we do s the
Death St because itis aomore complicated sell.

On the other hand. people are so frustrated with cable-
rising rates [and| poor service—that there are enough cus

Your partnership with News Corp. ended in litigation. Are
you geoing to settle your fawsuit with News Corp.?

We believe strongly that we had a binding contract. We
don’t believe it's a coincidence that News Corp. breached
our contract and-—on the same day-—purchased The Family
Channel. then got Fox News o Time-Warner's chanael.
And we think that story needs 1o be told to a jurs. ad the
jury can come back and decide whether we had o contract.
and. ir so. whether we were damaged. That’s an important
story o tell. ]

ERGEN'S HIGH-STAKES STRATEGY

28

Anybody who has ever played poker with Charlie Ergen
knows he's a gambler to the bone. And if nothing else,
his brinkmanship move in launching EchoStar 111
demonstrates that Ergen is betting on the come.

Along the way to boosting EchoStar Communications
Corp. into the DBS big leagues, Ergen has loaded up on
debt. It now stands at roughly $1.9 billion, and Ergen,
EchoStar's chairman, must start paying the piper next
year. But he's betting that by hitting the 1 million-sub-
scriber mark by year end, he will achieve the number
necessary for positive cash flow to start paying that debt.

EchoStar appears to be well on its way toward that
mark. In September it added about 105,000 subs, rais-
ing its customer base to 820,000. The downside is that
for every subscriber the company has added since June
1, it is paying about $300. Since June 2, in other words,
when its subscriber count stood at roughly 550,000, the
company has spent some $81 million to get to its current
total. It also means that if EchoStar reaches 1 million
subs by the end of the year, it will have paid about $135
million in subsidies since June to get there.

The launch of EchoStar Iil is where Ergen’'s gambling
instinct comes to the front, however: If he can get copyright
laws changed to his benefit and if he can aobtain retrans-
mission consent from broadcasters in the eastern markets
he’s targeting with EchoStar Il1. he just may be able to add
enough subscribers to ease the financial strain.

For the first six months of 1997. EchoStar reported
net income of roughly $171.5 million. a net operating
loss of $86.8 million. a net loss of $126.4 million and

negative operating cash flow of $126.7 million, On a
more upbeat note, the company improved its earnings
before interest, taxes, depreciation and amortization
(EBITDA) to a negative $243,000 from a negative $16.8
million during the same period in 1996. Credit the com-
pany’s aggressive subscriber growth for that. But as
EchoStar's recent prospectus—for the offering of $200
million in preferred stock—notes, the company will have
to obtain additional financing sooner than anticipated if
subscriber growth exceeds internal projections.

So far, timing and luck have been on Ergen's side.
Both times that he’s been pushed to the wall financial-
ty—after the meltdown of the EchoStar-News Corp.
merger and more recently with the launch of EchoStar
Il—the high-yield debt markets have been particularly
hot. But once again, there's a flip side: EchoStar's $375
mitlion bond issue in June, while a temporary saving
grace, carries the requirement that the company begin
semiannual interest payments of $23.4 million next
year. However, the company has some breathing room
because it has escrowed enough from the bond issue to
make the first five interest payments. Meanwhile, the
launch of EchoStar Il pushed the company’s monthly
debt service up to $1.6 million. That will rise to $1.9 mil-
lion a month when EchoStar IV is launched.

“You're going to know by January how it's going.” says
Curt Alexander. DBS anatyst for Media Group Research.
"Theyll have all the holiday subscribers signed up. But
they're pushing that break even further and further out by
laying in additional debt.” —Price Coiman

October 13 1997 Broadcasting & Cable
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REALITY BASED SINGLE ISSUE TALK SHOWS

NATIONAL RATING ‘96/'97
WOMEN 18-34 WOMEN 18-49
JENNY 3. JENNY 2.7
RICK! 2.9 MONTEL 2.7
MONTEL 2.8  RKKI 2.5
SALLY 2.4  SALLY 2.4
MAURY 2.1 MAURY 2.1
JERRY 2.0 JERRY 1.8
GERALDO 0.9 GERALDO 1.0
GORDON 0.8 GORDON 0.8
MAUREEN 0.7  MAUREEN 0.8
ROLANDA 0.5 ROLANDA 0.7

PAT BULLARD 0.3  PAT BULLARD 0.4
BRADSHAW 0.2 BRADSHAW 0.2

Source: NSS 52-weel. season (GAA where avaiiable)
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Venardos replaced at CBS News

In fallout from Diana coverage complaints, Marey McGinnis to head news coverage

By Steve McClellan
I Andrew Heyward essentially con-

firmed was fallout from the net-
work™s slow start on the Princess Diana
story. Lane Venardos has been
replaced by Marcy McGinnis as head
ol news coverage.

McGinnis will relocate to New
York from London. where she has
been overseeing coverage of Europe.
Africa and the Middle East. Venardos
will report to her as executive produc-
er and director, special events.

Scparately. Steve Jacobs was
named exccutive producer ol new
media. He will work closely with
Dean Danicls, vice president of new
media. to launch CBS Now. the major
network-aftiliate Website project set

Granite buying KOFY-TV

n a move that CBS News President | that the Diana coverage
[ Tocused my thinking.”

to debut in 1998,
“There's no guestion

Heyward says. =1 was
determined to come out
of this stronger than we
were going in, and these
changes help us do
that.”

Heyward says he's
wanted to bring McGin-
nis 1o New York to akey
management post for
some  time. “She's
somebody with a big
future.” he says. “She’ll /
bring a fresh perspective L
to the management team with her
international perspective and her
experience in dealing with affiliates

McGinnis had been
overseeing coverage of
Europe, Africa, and the

at CBS Newspath.”

McGinnis has been
vice president. Europe,
and London bureau
chief since July 1995,
Betfore that she was
deputy bureau chief
and director of CBS
Newspath Europe for
three years, after serv-
ing as executive pro-
ducer, Newspath, New
York.

Venardos is a 25-
year CBS News veter-
an. The network says
he will be a “key part of
McGinnis's team.” As
special events head, Venardos will
oversee coverage of midterm etec-
tions next year. ]

Is paving Gabbert $175 million for San Francisco U

By Steve MccCilellan
ranite Broadeasting
has struck a deal to

G buy KOFY-Tv San

Francisco (ch. 20) nearly
$175 million. It intends to
seck FCC permission to
keep ABC  affiliate
KNTV(TV)} San Jose.
Calif., creating a de facto
duopoly in the market.
The two station’s signals
have a Gride A overlap,
for which the commission
rarcly grants waivers. In
addition. Granite told analysts last
wech that it would likely issue more
common stock next year to help defray
the cost of acquisitions,

Granite is buying the station from
Jim Gabbert, who bought it in 1980 for
$9.85 million.

Granite Chairman Don Cornwell
says he expects to close the KOFY-Ty
deal by July 1998, Bt will be the compu-
ny’s second acquisition of a WB affili-
ate in as many ycars. In January it
bought wxon(rv) Detroit. also for

Granite's Don Cornwell

71 $175 million.
Cornwell says the com-
' pany will launch 4 news
| operation at KOFY-Tv with
a newscast that likely will
[ air at 10 p.m.. after The
WB’s prime time. The
company hopes to use
many of its KNTV news
resources lo launch the
KOFY-TvV news effort, “We
won't altempt o become
a full-market news opera-
tion at KOFY-Tv: we'll
probably still have more
of a South Bay focus for

' our news, but that's still about half the

population in the market.”

As for the waiver, Granite will argue
that both stations serve “slightly differ-
ent markets, even though the signals
overlap.” Cornwell says. He also says
they are both small stations going up
against “behiemoths™ in the industry.
"By putting the two together, we will
help strengthen an important station
fin| a fledging network [The WB| and
bring a new news voice to the market,”
he says. Cornwell also says a waiver

www.americanradiohistorv.com

would foster the commission’s policy
of expanding minority ownership of TV
stations,

Even without a waiver, the deal is
still compelling. Cornwell says. “If we
were forced to sell KNTV, we could split
the assets up in such a fashion that we
could still do close to everything that
we said we want to do here.”

Granite told analysts that the compa-
ny believes it can cut costs at KOFY-TV
by some $6 million and boost cash
flow to $12 million-$13 million in
about two years. Current cash flow is
estimated at $2 million.

Cornwell says Granite has the “flex-

Halperin replaces

Bruno at ABC

Hal Bruno, longtime ABC News
political director has been
replaced by Mark Halperin, Bruno
had the post since 1978 and will
stay on as a consultant, the net-
work says. Halperin has been
with ABC since 1988, most
| recently as a producer in the spe-
cial events unit. The network also
named Dorrance Smith executive
producer, political program devel-
opment. Smith will continue as
exacutive producer of This Week.

Oclober 13 1997 Broadcasting & Cable
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MID-LIFE CRISIS
OR NEW NETWORK EXECUTIVES

ON CAMPUS?

Well it’s probably a combination of
both, but Jason Elkin and Joe Gersh are
headed back to campus as the Chaimman
and Vice-Chairman of College Television
Network. Along with a powerful team of
leaders in business and broadcasting.
they're running the premrier entertainment
and information source for college students

teaturing CNN news and sports, music
videos and artist interviews. Their goal?
To continue the growth af CTN as the dom-
inant medium to reach 18-24 year olds
and pretend that they’re 20 years old again.
For more information about CTN, please
give us a call at 1-800-256-1636 or visit our
web site at www.collegetelevision.com.

CoLLEGE TeLEVISION NETWORK
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ihility™ 1o finance the KOFY-TV pur-
chase with bank debt or the high-yield
bond market. “But we've also said it
would be advisable 10 increase our
cquity capital hase even before this
deal came along.™ He acknowledges
that debt linancing the purchase would
take the company’s debt level to a
height “bordering on where we
wouldon™t want to be.” That’s why it's

Broadcasting

“more likely we would consider equity
financing.” he says.

Granite has about 8 million shares
available for public trading and another
9 million in convertible preferred
stock, which will become available to
the public in December 1998,

Cornwell says the company proba-

stations. WXON has aboul a 6% share
of TV revenue in Detroit, while KOFY-
TV has about a 3% share of the San
Francisco market. "We're in a terrific
position to grow our business.”™ he
says. Cornwell thinks he can get 10%
of the Detroit market but declines to
speculate how far he can tuke KoFy-

bly will take some time digesting its | Tv. “All [ can tell you is there’s a lot
KOEY-TV purchase before buying mare | of upside.” |

A/

Beach heads

NBC Studios has
found two new head
writers for its slow-grow-
ing soap Sunset Beach. Staffer
Meg Bennett has been promot-

ed, while Christopher White-
sell (ABC's One Life to Live)
has been hired to replace
Robert Guza, who has returned
to his old job as head writer on ABC's General Hospital.
The producer of the freshman daytime drama also is
expected to announce the addition of a veteran writing
consultant.

Loot time for Tool Time

Star Tim Allen may have agreed to stay with Home
Improvement for $1 million—plus per episode, but the
lawsuit filed by the show's producer, Wind Dancer,
against Walt Disney Television continues to wend its
way through court. Principals involved in the case aren't
expecting a speedy resolution. Dean Valentine, now the
chairman of UPN, knows his days as Disney TV's for-
mer head of network programming are not quite over,;
he's expected to testify in the case. Wind Dancer
alleges that the studio did not negotiate in its best inter-
ests when renegotiating Home Improvement's license
fees with the Disney-owned ABC. In the meantime,
Allen has agreed to stick around for an eighth season on
Home Improvement, for a per-episode salary that rivals
that of Jerry Seinfeld.

Look bankward, angel

Della Reese, the Emmy-nominated co-star of CBS'’s top-
rated Touched by an Angel, wants the press and public to
help renegotiate her contract. Reese called a press con-
ference last week to complain about the salary increase
offered by CBS—an offer she contends is less than what
co-star Roma Downey received this season. CBS, in a
statement, said it was “puzzled” by Reese’s actions, and
that it has “responded to her demands to renegotiate with
an offer to raise her salary by a significant percentage.” A
source said Reese's new offer equates to $50,000 an
episode, up from $40,000, and that additional conces-
sions were made so that she could leave the set early on
Fridays. Reese wouldn't reveal her salary at the press
conference. Touched by an Angel, CBS' highest-rated
drama, is produced by the network’s in-house unit, CBS
Productions.

Model host for ‘Later’

Guest hosts continue to temporarily fill the bill on
NBC’s Later, with model Cindy Crawford serving as
the latest replacement on the late-night talk show.,
Crawtford's six- week gig in the role of host, however,
marks the longest deal made since the show began
using the guest format a year ago. Crawford guest-
hosted a week of shows last May. “Cindy Crawford did
a terrific job hosting Later last spring. She brought a
unique energy to the show, and we are thrilled to have
her back to host more telecasts,” says Gary Considine,
executive producer. Crawford hosted MTV's House of
Style for six years and has filled in for Kathie Lee Gif-
ford on Live With Regis and Kathie Lee. Crawford’s
shows will be taped beginning in late October and will
air throughout the November sweeps and into Decem-
ber. Later airs at 1:35-2:05 a.m. weekdays.

Fox picks up ‘McBeal’

Fox has picked up its Monday drama Ally McBeal for a
full season. The drama, from David E. Kelley Produc-
tions in association with 20th Century Fox Television,
has improved its 9 p.m. time period by 72% in adults 18-
49 (5.0/12 versus last year's 2.9/7). The show finished
the second week of the new season with a 6.5/10 HH.
“Ally McBeal possesses exactly the kind of distinctive
voice and consummate execution that we believe best
represents the Fox brand,” says entertainment president
Peter Roth.

NBC tops week two

Week two of the new season belonged to NBC
(10.1/17 HH, 6.3, 18-49) but Fox was the only network
to post growth over the same time last year in house-
holds and key demographics. Fox is up 13% in ratings
and 18% in shares in 18-49 (4.5/13 versus last year's
4.0/11). Overall, CBS (9.1/15) and ABC (9.1/16) tied
for second in households for the week of Sept. 29-Oct.
5, while Fox came in fourth with a 7.1/12. In 18-49,
ABC (5.4) was second, followed by Fox and CBS {4.0).
And in the first week of tracking its new Baby Boomer
demo (35-54), CBS came in third with a 5.4, behind
NBC’s 6.6 and ABC's 6.4. The WB also enjoyed one of
its best weeks ever with a 3.1/5, thanks to winning per-
formances by Seventh Heaven, Smart Guy and The
Steve Harvey Show. UPN finished the week with a
3.4/5 with Star Trek: Voyager (5.0/8) remaining its
highest-rated show. —Lynetle Rice

— — — J
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Netlets

build Latino
audience

Breakthrough show
has vet to be developed, -
say executives

By David Tobenkin

he upstart WIB and VPN net-

works. vving for an audience long

underserved by the major net-
works. have turned their attentions to
the burgeoning Latino audience.

However, executives ol both net-
works say that creating a breakthrough
show focused on a Latino family or
milicu is no cusy task.

“Tthink that the conscious strategy is |
that our core audience is found largely
n urban markets. and for that reason |
think we want our programming to
reflect the diversity they are used to
seeing in everyday lite.” says UPN
Vice President of Progrimming Ron
Taylor. "We want our programming to
be as diverse and inclusive as possible.
We're definitely looking Tor Latino
characters as well as vehicles that por-
way Latinos or some aspect of Latino
life.”

With recurring Latino characters on
five of his network™s 10 prime time
series this fall season, Taylor has
walked his talk.

The WB. while featuring fewer
shows with Latino roles. brietty aired
in the [1995-96 season one of the few
shows featuring a Latina. First Thne
Out. starring comedan Jack ¢ Guerra,

The network’™s fall schedute also
includes four Latinos in three prime |
time shows,

The hunt for a breakou Hispanic- |
themed show continues. Last scason,
UPN aired two Latino-centrice pilots
that failed to make the schedule. The
first. An Awmerican Family, was a com-
edy about a Latino family’s move from
the working-class and tarzgely Latino
cast side of Los Angeles to the wealthy,
suburban and largely white west side of
the aty.,

Taylor says that while the pilot was |
good. there were some cisting prob- J

gBroaaca;tingia Cable Ociobe- 13 1_997

Broadcasting—

Femis and the show was simply oo tame
as i lead-out for one of the network s
sitcoms.

The other pilot, Hollvwood Confi-
dential, featuring "Stand and Deliver™
feature film star Edward James Olmos
as the head of a detective agency serv-
ing the entertainment industry, was nol

considered compatible with the rest of

the network’s fantasy and suspense
action-hour lincups.

“We thought [Hollvwood Confiden-
tial| was a smart show but not an ¢ner-
getic show,” says Taylor of the Otmos
project. “We made a tactical decision

| WB Executive VP Susanne Daniels

vour enmployees

broadcast station

Application Deadline Dec

www americanradiohistorv com

» iFellowship packages
rekated expenses 1o one ol three oustanding
exeautive educational progranis

Lead the Way

You can influence the future.
we can help.

nvest a few weeks next vear in NAA Foundations
McCormick Fellowship program. The Robert R
McCormick Tribune Foundation is offering educational
tellowships 1o people of color to help lead the media
i o changing future. Position voursel — or one of
- at the forefront

- The program is open 1o Abncan American., Lotino
UNVC ATNCTICAN OF ASIAN AMerncan executives

» cllows must have 10 vears expericnce in the

news business and be assistant managing editor

or higher at a newspaper or the equivalent at a

cover taition and all travel-

McCormMICk FELLOWSHIP
NAA FOuNDATION

Iirgdued? The Robert 1ROMeComich Tibune: Foundation: has parmiered with the Newspagser
ASMKCIRIENT OF MNETCa Foundation, Nesw DIrcoions 10r News the Newspaper Mariegionent Conter
Al the Nanonal Association of Broadeasters o deliver s prograny For mote nionmation condact
Man Aokl Hemilinger MoeComick Fellosshup, Ny Fomndanon 1921 Gallows Road. Siite oo
MO VA 2218230500 Phene (703) 902 1 729 R 1703 00210735 e4na1l <amoim@nda of
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to have a show centered on contempeo-
rary issues. The Burning Zone. that taps
into The X-Files and Chicago Hope
themes and to our comedy lead-ins.™

At The WBLa top executive sayvs that
although Latinos are o key audience
segment that is always considered. tind-
mg goad shows remains the priority.

“What really matters is producing
good TV shows. and we wouldn’t set
about o produce a Latino-appeat show
[that did not target other viewers as
welt]" savs WB Executive Vice Presi-
dent Susanne Daniels. Still, she adds:
"W are actively pursuing Latino
actors both Tor guest casting and for
leads in comedies and dramas. 1t°s
something we can go alter to be dis-
tinctive.”

The presence of Latino talent contin-
ues to fail to register in much of the
entertainment community. most
notably with casting directors. Daniels
VS,

“You do have to make a conscious
effort to cast with minorities.” she says.
“Hovou tell a casting director to lind a
man or woman in their 20s to play an
investment banker, nine out of 10 times
they will bring yvou back a white per-

YOUR TICKET
TO THE ACTION!

-:{5’@

BRUNSWICK
WORLD FEANDM
CHALLENGE

Featuring 20 open division and 6 women's
division national qualifiers, the Brunswick

World Team Challenge gives top amateur and
professional bowlers the opporiunity to compete
for a werld team titie and cash prizes!

Call 972-868-1920 today for more information.
www.americaong.com

-Broadcasting

|
“You do have to make a

| conscious effort to cast with
minorities. If you tell a
| casting director to find a man
or woman in their 20s to play
an investment banket, nine
out of 10 times they will

bring you back a white

‘ person. You have to tell

| them, ‘Please find a Latino.’”

| —WB's Susanne Daniels

son. You have to tell them. “Please tind
| a Latino.” They consider that exira
clfort.”

Sull. why on two networks with a
ptethora of black-oriented comedies is
there not simitar Latino-centered fare?

“The Latino talent pool is not as
famitiar to the Hollywood executive

core as the African-American pool is.
given two decades of African-Ameri-
can shows on elevision.”™ Taylor savs.

|1 think that explains it more than any-

thing ¢lse.”

With UPN receiving its highest rat-

ings in two largety Latino markets—
Houstan and Miami—Taylor continues
his scarch tor a Latino-themed show.
The network has two additional Lati-
no-centric shows in development—a
comedy about which Tavior will dis-
close little and a dramatic seript with a
Latino tead written by Dr. Quinn. Med- |
reine Woman creator Beth Sullivan.
The latter deals with Kids involved in
the Calitornia youth correctional sys-
tem and may be made into a pilot, he
SUY'S.

A hall-hour comedy pilot for 1997-

98, Totally Cool, Teatures Hispanic
recording star Katalina.

The WB also is negotiating produc-

tion deals with two Latmos for future
projects. Daniels says, s |

The emerging netwark
has ordered an additionatl
nine episodes of the come-
dy Good News, bringing the
total to 22. Good News,
which focuses on a young
pastor designated the tem-
| porary replacement at the

Church of Life, finished
Sept. 29-Oct. 5 with a 3.4/5
| in Nielson households. Next
| to Moesha (3.4/5), Good

News, from MTM Entertain-
ment, was UPN’s highest-
rated sitcom that week.

Although Hitz (2.4/4)

isn't faring any better in the
[ ratings than the canceled

| quarter 1998.

Tribe.

UPN gets ‘Good News’ |

UPN, now under the watchful eye of CEQ Dean Valentine, has made its
first full-season pickup for a freshman show.

‘Good News' just got renewed after getting 3.4/5
household numbers. |

1 Head Over Heels (2.6/4), the show, from Paramount Television, has I
been picked up for another nine episodes. UPN already has a full-season
order for its other new Paramount sitcom, Clueless (3.0/5).

In other news, John Levoff has been named executive producer,
movies, a position recently created in the light of the network’s planned
Thursday night science-fiction movie franchise, premiering in second

| Levoff was previously president of his own company, New Frontier
Entertainment, which was formed in 1994. He developed projects with
Kevin Costner's Tig Productions and Mel Gibson's Icon Productions.
Betore that, he was a partner in River City Productions, where he
worked on NBC's A Family Torn Apart and HBO's The Last of His

—Lynette Rice

www americanradiohistorv com
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round-the-clock exposure

Broadcasting & Cable’s 1998 Yearbook works avertime for you.

Top-echelon broadcasters, networks, cable system operators, programming and
equipment suppliers, advertising and government agencies refer to this right-hand
resource guide every day for essential information and contacts — over 15,000 listings in

all. And that means your message is at the fingertips of the people you want to reach at
the moment they’re ready to do business.

Use your time wisely. Contact your Broadcasting & Cable sales representative to reserve
your space today.
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ONE MARKETPLACE. ONE MAGAZINE.
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Oprah gets early call from Gayle

Two-parter displavs dual-studio technology

By Joe Schlosser

avle King, who began

her nationally svadicated

tatk show tor Evemark
Entertainment in September.
vowed not 10 have longtime
friend and TV icon Oprah
Winfrey on until 1t “was the
right time.”

The right time apparently
camie last week. when King
who has been best friends with
Winfrey since they worked
together at wiz-1v Baltimore
in the Late 1970s—aired a two-
part special with Oprah and her
longtime bovfriend Stedman
Giraham.

=1 would have rather waited for our
one-vear anniversary,” savs King. who
also hosts the evening news al WisB-1\
Harttord. Conn. “But things came
wgether,”

The halt-hour Gayle King Show is
packaged with Martha Stewart Living in
most markets nationally and has been
averaging a 2.2 rauting/Y share in the 38
metered overnight markets. according
to Nielsen Media Research, The show s
executive producer. Eanda Elman, sas s

S YNDII
Stations get the ‘Squares’

King World Productions has added
[ 3 more stations Tor its new version
ol Hollywood Squares. 1Uhas now
cleared the weekly strip in 404% of
the country, New markets include
wiLa-1v Washington D.C. KpHO-1A
Phoenix. wiar-mv Baltimore,
WLWT(TVE Cincinnati and Wiss-1y
Milwaukee, King World recently
licensed sQUares 1o [ of the CBS
owned and operated stations,
including all five of the top markets
nationally, SOUARES is scheduled 1o
debut inthe fatl of 1998, Mare
Summers. former host ol Nick-
clodeon™s Dowble Dare. will be the
show’s host. King Wortd officials
have vet 1o name any ol the celebri-
tics who fill the nine squares,

X-Files marks the spot

Twentieth Television has cleared

CATION

Winfrey, in her 12th season, appeared via satellite.

she fought 10 have Wintrey on as soon
is possible but that her appearimee wis
not indicative of the show s rtings per-
formance one way or the other.

1 hid been hawking at Gayle for a
long time 1o do this.” <y Ellman. the
former exeeutive producer of svodicat-
cd news magazine Hard Copy. Of
course we want to have good ratings.
but it was fun and there was alittle bitof
news. 11t brings more eveballs 1o the
setand exposes more people to what we
are doing. more power to us,”

NSS POCKETPIECE
Top rankesd syradicatad shows hor B wesk snding
Sepl 28, &5 reporied by Miglsen Media Restarch. Hum-
bers represent average audiesce stalions % ooverage.
1. Wheel of Foriune 11423188
2 Jeopardy! BQZ2IEy
3. Home mpravement T.7i 23298
4. Oprah Winfray Show TAZITEE
5. NFL THT '97 Reg. Season T2
5. Salnteld T.1/224/95
7. Enferininment Tonaght 5817694
8. Simpscns [M-F) BB EXBE
5. Star Trak: Dosp Space Hine 52724138
10, ¥ema: Woarrior Princess 4.9 724/98
11. Rosie O'Donnell Show 48/ X3599
12. Frasier 4. Triglg3a
12 Hercubes, Jowmeys of 4. T/E3388
14, ¥Whea! aof Foriurne—skomnd 4317473
15. Exira 4202999
15 Inséda Edificn 4214781

weekend runs of The X-Fifes in 208
marhels, representing Y9.54% of the
country. The show makes its of1-
network debut in syndication Oct,

www.americanradiohistorv.com

The interview with Graham
and Winfres was sphit into two
shows and involved a special
satellite hookup., Wintrev,
who just began her [2th sea-
son. appeared via sateltite
from her Chicago studio and
taped the segment for King's
show with her studio audience
on hand. Graham. a Chicago
businessman and the author of
a how-to guide for success,
was o guest in King's Hartford
studio.

A faras we know. it was the
first time two talk show audi-
ences were ever interchanged
like that.” King savs. “Because
we have such erackerjack technicians
here. it got of T without a hitch.”

King suvs that because of her long-
standing friendship with Winlres. she
wils able to bring out i side of her that is
not seen in publie.

“Stedmen is a good talker, Opraly is o
cood talker and Fihink 'm a decent
tather, and when vou get the three of us
together we can create (uite it conversi-
tion.” King savs. Fthink people are fas-
cinated by the two of them and what
they are daing.™ =

M ARKETWPLACE .

I8, Cuble network FX began airing
weeknight episodes of the show Tast
month.

‘Night Man’ takes off

Tribune Entertamment’s new syndi-
cated action-hour Nieht Man
debuted last week with a 3.5 rat-
ing/7 share in the overnight metered
markets, according to Nielsen
Medin Research. On weixgiv) New
York. Night Man scored a 5.2/13.
On Kreatiy)y Los Angeles. it
recorded a 4.6/7.

MSH ups Stathakis

Tonathan Stathakis has been named
president and chief operating offi-
cer of MSH Entertuinment Corp,
Stathakis remains executive produc-
er of MSH s animated series Van
Pires, Joe Sclilosser

October 13 1997 Broadéasting & Cable


www.americanradiohistory.com

roadcasting & Cable began publishing in 1931. When cable came on the scene we
were the first to report on this new industry . Thirty-something vears later — 1967 to be
exact — the first annual Western Cable Show was launched. To mark this 30th anniver-
sary milestone, the 1£97 Western Cable Show will focus on “30 Years of Chang=.”

Count on Froadcastirg & Cable's G7 years of editorial leadership to deliver the kind o insic-
er's perspective vou won't find anywhere else. And our regular weekly issue and blockbuster

trio of up-to-the-minute Western Cable Show dailies will give you the kind of industiv exposure

you won't find anywhere else:

o Weekly subscriber distribution of 40.000 — plus in-romn and convention
Sfloor bonus distribution ai convention halls (15.000 copies)

* Bonus distribution in-room and on the convention floor of nll three tabloid-sizeil
Western Show dailies (15,000 copies)

Isene Nate

130Ul 1L/GLC

December 8
December 10
December 11
December 12

Size

Weeklv Magazine

Tabloid Daily
Tabloid Daily
Tabloid Daily

Closing date for all issues is November 28.

All materials due on December 1.
To reach 55,000 of the industry’s elite — and stronglv enhance “:'" NWHERETO g
vour Western Cable profile — call vour sales : SO BUTUP

representative or Mil ie Chiavelli today at 212.337.6943.

Advertising Offices:

&
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One M

T o

sCable

ARKLTPLACE. ONE MAGAZINE.

New York 212.337.7053  los Angeles 213.549.4113

Western Technology/Cable 317.815.0882  Washington D.C. 202.659.2340
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'z
NBC

Ratings according to Nielsen

Sept. 29-Oct. 5

12.0/20 10.2/16 9.5/18 7.1/11 3.1/5 3.4/5
21.Cosby 11.0/18] 47. Suddenly Susan 8.2/13 101 In the House 2 85 _
78 Timeco 5.7/10 56.Melrose Place 7.6/12 92 7th Heaven 35
i 23 Ev Loves Raymd 10.8/17] 55 Fired Up 7712 97 Mal & Eddie 325] - TR
7.NFL Monday Night 26. Cybill 10.1/15| 28.Caroline in/City 10.0/15 93 Good News 3.4/5| 93 Bufty/Yampire
L 73.Ally McBeal  6.5/10 b ]
sl i 35 George & Leo  9.5/14| 42 Naked Truth 86,13 i 96 Sparks  31/5| Sayer 345
Francisco 49ers vs. — -
Carolina Panthers 30. Brooklyn South  9.8/17] 20 Dateline NBC  11.2/19) £

11.9/19

14.2/24

8.5/14

12.5/20

30 Home Imprvmt_ 98/171 - 0.5/15 |- Mad About You 115/19 0/5
18. Soul Man 11618 d 37. NewsRadio 9.4/15| 59 American League 93.Moesha 335
; ; Divisional Playoffs— -

6.Home Imprvmt 14,322 9.Frasier 13.9/21 107.Hit 2.3/4

- p 44. Michael Hayes 85/13 m , Cleveland Indians vs. il ‘
28 Hiller & Diller 10.0/16 13. Just Shoot Me 12.7/20 New York Yankees 104.Hd Ov Heels 2.5/4
12.NYPD Blue  12.9/22| 61 Dellaventura*  7.3/12| 10.Dateline NBC  13.7/23 A

U ~ S .
30.Spin City 9.8/17| 40. Nanny 91116 51. Beverly Hills 90210 91 The Sentinel 96 Sister, Sist 3.3/6
25.Dharma & Greg 10.6/17| 38. Murphy Brown 9.3/15| 51. American League 78113 366( 88 Smart 3uy 4 1/7
2.Drew Care 14.0/22 3 Divisional Playoffs— - 38 Wayans Bros 4 177
w - i PAIbG ERE=Crvat , Baltimore Orioles vs. 57. Party of Five 7512 e UL —_— yans

14,Ellen 12.3/20]  Gumbel 7.0/11 Voyager 90 Stv Harvey 38/6

Seattle Mariners

11.PrimeTime Live 13.4/23

23 Chicago Hope 10.8/19

20.0/32

7.813

i
~

-}

61. American League

Divisional Playofts—

Gleveland Indians vs.
New York Yankees

4.Friends 17.6/30
82. Nothing Sacred 5.1/8| 38 Promised Land 9.3/15
g sac m n 5.Union Square  14.5/23
30. Diagnosis Murder 2. Seinfeld 21.5/33
83 Cracker 5.0/8 ‘
9.8/15) 3.Veronica's Clst 19.5/30
51.20/20 7.8/13| 68. 48 Hours 7.0/11| 1.ER 23.3/38

51.Sabrina/Witch 7.8/16

75. Family Matters

6.1/12

49.Boy Meets Wrld 8.1/15

78. Meego

5711

51. National League

Divisional Playoffs—
Flarida Marlins vs.

San Francisco Giants

70 You Wish 6.9/13) 77.Gregory Hines 5.9/11
64. Teen Angel 7.1/13] 71 Step by Step 6.8M12
16.20/20 12.0/23] 50.Nash Bridges  7.9/15

86.C-16

4.4/8

42 Dr. Quinn, Medicine
8.6/17

Woman

7114

80. American League

85. Total Security

4719

40. Early Edition

9117

Divisional Playoffs—
New York Yankees vs,
Cleveland Indians

64. The Practice

7.1/13

26. Walker, Texas Ranger
10.1/19

5.6/

7.3/13

v |1

TE I (77

76. The Visitor 6.0/12

72 Millennium 8.7/12

81.Cops

80.Cops 5.6/11

74. America’s Most
Wanted: AFB

6.4/12

5.4/

(21| g1

10.6/17
7.00 (nr) NFL on NBG 9.3/19 108 Nick Freno 214
22.60 Minutes 10.9/20
7:30| 46- Wondertul World of " 57 Dateline NBC _ 7.5/14 105 Parent'Hood2 54
> Disney—Toothless ’ o —
g 8:00 8.4/14| 14. Touched by an Angel | 64.Men Bhvg Badly 7 1/11] 47 American League 101. Jamie Foxx 2.8/5
2 830 12,3119 61 Jenny 7311 32"5'\:’”‘:" ;’lavkoﬂs— 101 Unhap Ev Af 2 /4
w York Yankees vs.
= 9:00] ¢ ; : 3 105 Tom Stow  25/4
] 59. ABC Sunday Night 34.CBS Sunda . 44 NBC Sunday Night Cleveland Indians
9:30 ' : unday Movie— le=Fi 108 Alri 2103
Mowe—T‘he ' Hear (PRI Rt Movie—Five 8.2/14 Alright Alr 2
10:00 Advocate’s Devil ) Desperate Hours
7.4/12 A3 8.5/
10:30 4 )
WEEK AVG 9.1/16 9.1/15 10.1/17 7.1/12 3.4/5 3.1/5
STD AVG 9.1/15 9.7/16 10.8/18 6.8/11 3.2/5 3.0/5
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The week’s tabulation
of station sales

Proposed station trades

By dobiar volume and number cf sales;
does not include mergers or acc uvisitions
involving substantial non-station assets

THIS WEEK:

TVs $225,750,000 4
Combos | $12,400,000 3
FMs 1§9,234,000 LO
AMs 61,025,000 5
Total - $248,409,000 22
SO FARIN 1997:

TVs $6,308,148,684 94
| Combos ~ $6,842,605,051 259
FMs $1,797,750,728 336
AMs  $313,492,481 186
Total $15,245,986,944 875
SAME PERIDD IN 1996:

TVs $8,479,180,845 82
Combos  $11,194,087,229 278
FMs  $2,197,752,623 329
AMs $169,708,914 - 189
Total = $22,040,729,611 878

Source: BROADCASTING & CABLE
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CP for KAPA-TV Kaneohe/Honolulu,
Hawaii

Price: $5 million

Buyer: Paxson Communications Corp.,
West Palm Beach. Fla. (Lowell W,
“Bud” Paxson, chairman/cwner);
owns/is buying 53 TVs

Seller: Dove Broadcasting Co., Hon-
olulu (Paul A. Tennyson, president);
no other broadcast interests
Facilities: ch. 66, 95.5 kw visual, ant.
2,073 ft.

Affiliation: Dark

Broker: Patrick Communications
Corp.

KXLT-TV Rochester, Minn.

Price: $2.5 million

Buyer: Shockley Communications
Carp., Madison, Wis. (Terry K. and
Sandra K. Shockley, principals);
owns wkow-Tv Madison, waow-Tv
Wausau, wxow-Tv LaCrosse, waow-

Tv Eau Claire, kxTP{AM}-KRBR{FM) and |

wDSsM(AM) Superior and wzTR(FMm) Mil-
waukee. all Wis.; KDAL-AM-FM and
KTco{Fm) Duluth, Minn.

Seller: KX Acquisition LP, Elk River,
Minn. (Dale W. Lang, owner); Lang
owns 50% of kvem-Tv Minneapalis
Facilities: ch. 47, 197.2 kw visual.
10.72 kw aural, ant. 340 ft.

Affiliation: ind.

KOFY-TV San Francisco
Price: $203.75 million ($173.75 mil-
lion for station plus $30 million for
five-year non-compete agreement)
Buyer: Granite Broadcasting Corp..
| New York (W. Don Carnwell, chair-
man); Granite owns/is buying 11 TVs
| and one FM in nine markets
Seller: Pacific FM Inc.. San Francisco
(James Gabbert, president); owns
KDIA(AM)
Facilities: ch. 20. 3,470 kw visual,
247 kw aural, ant. 1,550 ft.
Affiliation: WB
Broker: H.B. La Rue Media Brokers

KMVT(TV) Twin Falls, Idaho

Price: $14.5 million

Buyer: Catamount-Idaho License
LLC, Norwalk, Conn. (Gleripainte
Assaociates LLC, owner, J. Barton
Goodwin, principal/22.375% owner);
owns wrxL-Tv Albany, Ga.

Seller: Root Communications Lid.,
Daytona Beach, Fla. {(James L.
Devis, president; Susan S. Root
Revocable Trust, owner); owns/is
buying 18 FMs and 6 AMs

Facilities: ch. 11, 316 kw visual, 31.6
kw aural, ant. 1,190 ft.

Affiliation: CBS

Brokers: York Street Partners, Kalil &
Co. and Communications Equity
Associates

E—
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Broker: Kepper, Tupper & Co.

WENE(AM)-WMRV-FM Endicott and
WMXW-FM Vestal, N.Y.

Price: $6 million

Buyer: MAJAC of Michigan Inc., Bing-
hamton, N.Y. (Marc Steenbarger,
president}; is buying WKGB-FM
SusaQuEHANNA, PA./Binghampton
Seller: Enterprise Media Partners
Inc., New York (Edward G. Rogoff,
president}; no other broadcast inter-
eslts

Facilities: wene: 1430 khz, 5 kw;
wMRV-FM: 105.7 mhz, 35 kw, ant.
570 fi.; wmxw-FM: 103.3 mhz, 6 kw,
ant. 1,014 ft.

Formats: WENE: talk, sports; wMRv-
FM: talk, sports; wmxw-FM: Spectrum
AC

Broker: Blackburn & Co.

WDLS-FM Dallas/Wilkes-Barre and
WCDL{AM)-WSGD-FM Carbondale/
Wilkes-Barre, Pa.

Price: $6 million

Buyer: Citadel Communications
Corp., Bigfark, Mant. (Lawrence R.
Wilson, president/19.1% owner;
ABRY Broadcast Partners Il LP,
37.2% owner); owns/is buying 67

August ]997

H

HOAK COMMUNICATIONS PARTNERS, L.P.

A Private Equity Fund
Providing Growth Capital to
Companies in the Communications Industry

has acquired

E=] sroancasr
ELECTRONICS INC

A leading supplier of broadcasting equipment and programming services
to the radio broadcasting industry

The undersigned initiated the transaction and acted as financial advisor to
Hoak Communications Partners, L.P

Hoak Capital Corporation
One Galleria Tower, Suite 1050
13355 Noel Road
Dallas, Texas 75240
(972) 960-4848

www americanradiohistorv com
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FMs and 28 AMs.

Seller: Swanson Holdings Ltd.,
Scranton, Pa. (Ronald K. Swanson,
president): no other broadcast inter-
ests

Facilities: woLs-FMm: 93.67 mhz, 750

w, ant. 679 ft.; wcoL: 1440 khz, 5 kw:
WSGD-FM: 94.3 mhz, 1 kw. ant. 770 ft.

Formats: wDLS-FM: oldies; weDL:
MOR, big band; wsGb: oldies
Broker: Satterfield & Perry Inc.

WBRT(AM)-WOKH{FM) Bardstown, Ky.

Price: $400,000

Buyer: Commonwealth Broadcasting
Corp.. Glasgow, Ky. {Brereton C.
Jones, chairman); owns wTCO{am)-
wcka(Fm) Campbellsville and

Broadcasting

United buying
WRBW(TV)

BHC-controlled United Television
Inc. has agreed to buy UPN affili-
ate wrew(tv) Orlando, Fla. No
price was disclosed, but analysts
estimate it's $30 million-$40 mil-
lion. United and BHC combined
own eight stations, six of which
are UPN affiliates, including

wwoR-Tv New York and kcop Los |

Angeles. BHC and Paramount
each own 50% of UPN.
According to BIA, wRBw {ch.

65) had revenue of about $6.2
million in 19986, roughly 3% of the
market. —Steve McClellan

WLBN{AM)-WLSK(FM) Lebanon, Ky.
Seller: Nelson County Broadcasting
Inc., Bardstown {Thomas L. Isaac.
president/owner); no other broadcast

[ interests

| Facilities: AM: 1320 khz, 1 kw; FM:
96.7 mhz, 3 kw, ant. 160 ft.
Formats: AM: C&W; FM: AC

WOCQ(FM) Berlin, Md.

Price: $2.775 million

Buyer: Great Scott Broadcasting,
Pottstown, Pa. (Faye Scott, presi-

(

dent); owns WSSR{AM)-WZBH(FM)
Georgetown and wzsk{Fm) Bethany
Beach, Del., and wksT-Fm Ellwood
City, wksT(am) New Castle and
wpraz(aM) Pottstown, all Pa.

| Seller: Musicradio of Maryland Inc.,
Salisbury, Md. {Darryl Nixon, principal)
Facilities: 103.9 mhz, 3 kw, ant. 328
ft.

\

Paxson Communications Corporation
Lowell “Bud” Paxson, Chairman & CEO

has agreed to acquire

WKRP-TV

Charleston, West Virginia

for

$8,250,000

from

Mountaineer Broadcasting Corporation
William I.. Kepper, President

Patrick Communications was proud to serve
as the broker in this transaction.

? PATRICK ComniNICATIONS

410-740-0250

J
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Format: Religion

WMXZ(FM) DeFuniak Springs, Fla.
Price: $2.4 million

Buyer: Root Communications Ltd..
Daytona Beach, Fla. (James L.
Devis. president: Susan S. Root
Revocable Trust, owner); owns/is
buying 18 FMs and 6 AMs

Seller: Bay Cities Communications
Inc., Destin, Fla. (J. McDavid Flow-
ers. president)

Facilities: 103.1 mbz, 50 kw. ant. 482
ft.

Format: Top 40

WAGH(FM) Fort Mitchell, Ala.

Price: $1.4 million for stock

Buyer: Cumulus Media LLC. Milwau-
kee (Richard Weening. chairman:
William M. Bungeroth, president);
owns/is buying 29 FMs and 11
AMs.

Seller: Arthur C. Jr. and Margaret R.
Angell, Columbus, Ga.; no other
broadcast interests

| Facilities: 93.3 mhz, 6 kw. ant. 328 ft.

Format: Urban adult contemporary

WWAV-FM Santa Rosa Beach/Destin,
Fla.

Price: $950,000

Buyer: Root Communications Ltd..
Daytona Beach, Fla. {James L.
Devis, president; Susan S. Root
Revocable Trust, owner): owns/is
buying one TV, 17 FMs and 6 AMs
Seller: Emerald Coast Communica-
tions, Coral Springs. Fla. (Thomas
C. Birch, chairman): no other broad-
cast interests

Facilities: 102.1 mhz, 18 kw, ant. 384
ft.

Format: AC

WIXN{FM) Utica, Miss.

Price: $800.000

Buyer: Flinn Broadcasting Corp.,
Memphis {George S. Flinn Jr.. presi-
dent/owner): owns wHBQ(Aam) and
WFBI{TV) Memphis. woww(aM)-
wJol{FM) Germantown, Tenn.;
kDRE(FM) North Little Rock and
KxHT{Fm) Marion. Ark.. and wCCL(Tv)
New Orleans

Seller: Willis Broadcasting Corp.,
Norfolk, Va. {L.E. Willis Sr.. presi-
dent/owner): owns/is buying six FMs
and 21 AMs

Facilities: 92.9 mhz. 6 kw. ant. 465 ft.
Format: Gospel

WHKGB-FM Susquehanna, Pa./Bing-
hamton, N.Y.

Price: $675,000

Buyer: MAJAC of Michigan Inc., Bing-
hamton (Marc Steenbarger, presi-
dent); is buying WENE(AM)-WMRV-FM
Endicott and wmxw-Fm Vestal, N.Y.

October 13 1937 Broadcasting & Cable
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Developing breakthrough preducts is onlw
the beginning—of the Chyron story. Part
of Chryon's enviable reputation 1as been
earned by fully supporting dur prcducts

and custeamers as technolody develops.

IMAGE OF PERFECTION

This means building products that not only
excel on zheir own, but integrate seamlessly
within your operation. It also means supp virg
fuH documentation for all our p-oducts,
stocking an insdepth and immediate supgly
of parts, providing fully developed customzr
training programs that allow Chyron cus-
tomers tc derive maximyum value from their
investmeats::;and continually developing
upgrades that keep forward-thinking prodicts
ahead. Chryon's commitment to service
comes from decades of exparience with

customers who cannot afford any downtimne.

CIRRON,

5 Hub Dr ve
Melville, NY 11737

Domestic
516-845-2026
International
516-845-2182

http.//www.chyror.com

wWwWwW.americanradiohistorv.com
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In a word, Chyron products
produce superior output,
with smoother work flow
than our imitators. To that
end, Chyron has created the
Infinite Freedom™ concept
of integrated graphics pro-
duction systems. Designed
with Chyron's and other
industry tools in mind,
Infinite Freedom allows
unlimited power to converge
creation, acquisition, data
management, and playback
into a single easy-to-operate

networkable system using

www.americanradiohistorv.com

[ KEY/PC ]

MAKE THINGS GREAT.. W E KEEP M|

industry standard networking
and interfacing. Infinite
Freedom is yet another
example of how Chyron
constantly improves and
innovates to set the pace
in graphics technology.
Chyron designs tools for
video visionaries, backed
by craftsmen that have been
there before and will be

there for you in the future.

|
|

|

F
%
!
|

|
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MAKE THINGS GREAT...
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For decades, Chyron has
supplied the finest solu-
tions for broadcast, real
time video and tre digital
arts, because we truly
understand the needs of
broadcasters and profes-
sional video users. Qur

direct experizance w'th

the rigorous demand-s‘
of on-air as well as post
production facilities has
taugh: us how to advarce
performance and integrate
the latest techrologies,
while simudtaneovusly
enhancing the production

experience.
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EVER CLOSER TO THE

CLYPS®

NOW, YOU CAN AFFORDABLY
INTEGRATE FULL MOTION VIDEO
WITH YOUR GRAPHICS.

Available for inte- n
gration with any
of the Chyron
iNFINIiT'® family
of graphics work-
stations or the
IMAGESTORI™
still management
system, CLYPS

offers realtime full

motion video clip inte-
gration with graphics
on demand. Now, you
can create more pow-
erful on-air and live presentations with
ease. Until now, this kind of integra-

;
=

requiring extra equipment, operational
complexity and significant expense.
CLYPS offers amazing functionality
for the investment, and represents
the kind of ongoing efforts you have
come to expect from Chyron.

KEY PC

tion was costly and difficult to execute,

NOW, CHYRON QUALITY WITH 95/NT
POWER AND CONVENIENCE.

The complexity of creating and

distributing graphics for media
has never been greater. To
answer the need to integrate
your production processes,
Chyron offers the WiNFiNiT!™
software for Windows95/NT.
Expanding the capa-
bilities of the Chyron
iNFiNiT! family of graph-
ics workstations, WiNFiNiT! is an easy-
to-use gateway between the flexibility,
standardization and efficiency of your
Windows-based network devices and

the real time quality performance
of Chyron solutions.

Part of the Infinite Freedom
concept for graphics solutions,
WINFiNiT! ofters control and
ease of use with the network
connectivity you need for

N
Ed-R

seamless sys-
tem control.
Use your own
PC or Chyron's
Key PC, an
integrated

Pentium com-
puter withih
a keyboard. WiNFiNiT! and
Key PC, further proof that Chyron
understands how you want 1o work
today and tomorrow.

KING THEM B

LIBERTY®

NOW, THE WORLD’S MOST FULLY
INTEGRATED DESIGN, PAINT AND
ANIMATION SYSTEM-OPTIMIZED
FOR SGI'S OCTANE AND O2.

Chyron'’s Liberty family of solutions offers
more flexibility, more freedom to create,
connect and interface. Why limit your
digital artistry, when you can effortiessly
import or export even ron-native files,
have ful cross platform

[ LIBERTY O2 SYSTEM |

connectivity, and the Infnite Freedom
to expand with additicnal tools and
devices from Chyron anc other vendors.

www americanradiohistorv com

IMAGE OF PERFECTION

Liberty lets you realize your creations
with higher speed and resolution
from its 32 or 64 bit canvases, seamless
paint and animatior, motion tracking,
a graphical browser, enhanced rotoscop-
ing, realtime video sireaming, 3D past-
ing and a wider range of creative tools.

Not only does Liberty offer all this
power to create, it saves you money
with its ability to connect to more
storage solutions, platforms and
networks than other solutions.

PC SCRIBE®

NOW, A CHYRON QUALITY
VIDEO GRAPHICS DESIGN
ENGINE FOR EVERYONE.

An open platform solution for every-
one, PC Scribe offers the simplicity of
the Windows 95/NT environment with

the quality
you expect in
a video graph- |
ics software
engine from
Chyron. With
virtually unlim-
ited fonts from
the TrueType
library, PC Scribe provides perfor-
mance features such as dynamic

[ SCRIBE SCREEN SHOT |

sizing, edging, roll and crawl... all
from the convenierce of your PC.
Multiple previews and dynamic
effects let you create powerful
video productions and display
applications at a price well within
reach. Combined with Chyron's PC
CODI® PC Scribe offers a total
solution for real-time character
generation with Chyron quality.
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AT CHYRON, WE DON'T JUST
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Seller: K.G. Broadcasting Inc., Bing-
hamton (Ben Smith, president): no
other broadcast interests

Facilities: 92.5 mhz, 6 kw. ant. 709 fi.
Format: AOR

Broker: Blackburn & Co.

50% of KVRW(FM) Lawton, Okla.
Price: $200,000

Buyer: Pat-Tower Inc., Lawton
{Arthur R. Patrick and Carol Craig.
partners): no other broadcast inter-
ests

Seller: Arthur R. Patrick, Lawton; will
maintain 50% ownership

Facilities: 107.3 mhz, 50 kw. ant. 492
ft.

Format: Oldies

KAKR(FM) Sterling City, Tex.

Price: $14,000

Buyer: GBE of Abilene LLC, Odessa.
Tex. {(Herbert L. Graham, mem-
ber/75% owner); no other broadcast
interests

Seller: Leonel Sanchez and Mark C.
Nolte: Nolte owns KyRk-Fm E:unice.
N.M.

Facilities: 96.5 mhz, 50 kw, art. 492 ft.
Format: Dark

51% of KIHK(FM) (formerly KDUT)
Rock Valley, lowa

Price: $10.000

Buyer: Sioux County Broadcasting,
Spirit Lake, lowa (Mark P. Fedberg.
vice president/45% owner); owns
Ksou-aM-FM Sioux Center, lcwa
Seller: Alan R. Quarnstrom, Cloquet,
Minn.

Facilities: 106.9 mhz. 3 kw, ant. 328
ft.

Format: Dark

CP for KRWV(FM) {formerly KGZF)
Emporia, Kan.

Price: $10.000

Buyer: C&C Consulting Inc.. Emporia
{Edward A. Pipson, president
owner): owns kaNs-FM Osage City,
Kan., is selling KANS(AM)-KQDIF(FM)
Larned. Kan.

Seller: Michael D. Law. Olathe, Kan.;
owns kxBz(aM) Manhattan, Fan.
Facilities: 99.5 mhz, 3 kw, ant. 328 ft.
Format: Dark

RADIO: AM

KRGQ(AM) West Valley City, Utah
Price: $500,000

Buyer: KMRI Radio LLC. Salt Lake
City (Pat Openshaw. mem-
ber/100% owner); has applied to
build UHFs in Provo, Utah, and Salt
Lake City

Seller: Group Communications Inc..
Magna. Utah (Sharwin Brotman.
principal); no other broadcast inter-

Broadcasting & Cable October 13 1997

Broadcasting

Big Deals

The following station-sale applica-
tions, previously reported in
BROADCASTING & CABLE, were made
public last week by the FCC:

CapStar Broadcasting Partners
LP's purchase of SFX Broadcast-
ing Inc. for $2.1 billion (BaC, Aug.
25). SFX ownsfis buying 52 FMs
and 17 AMs, bringing CapStar’s
total ownership to 221 FMs and 93
AMs, and CapStar owner Thomas
O. Hicks's station ownership to
more than 400 stations.

ests
Facilities: 1550 khz. 10 kw
Format: Spanish

WYEA([AM) Sylacuaga, Ala.

Price: $300.000

Buyer: Spirit Broadcasting Inc..
Sylacuaga (John H. Vogel, presi-
dent/33.3% owner); no other broad-
cast interests

Seller: W.O. Powers. Florence, 5.C.;
no other broadcast interests
Facilities: 1290 khz, 1 kw day, 50 w
night

Format: Religion

KZXX(AM) Kenai, Alaska

Price: $95.000

Buyer: JODJ Broadcasting Inc.. Kenai
(James Wenstrom, presidert/50%
owner); no other broadcast interests
Seller: Brent Elking-on. Kenai: no
other broadcast interests

Facilities: 980 khz, 1 kw

Format: Classic rock

KNEB[AM] Ketchikan, Alaska

Price: $75.000

Buyer: PolarComm Corp.. Evergreen
Colo. (David M. Drucker, principal):
no other broadcast interests

Seller: Sitka News Bureau Inc., Sitka
Alaska (Marty and Carrie Baggen.
owners)

Facilities: 930 khz, 5 kw day. 1 kw
night

Format: MOR

50% of WEKT(AM) Elkton, Ky

Price: $55.000 for stock

Buyer: M & R Broadcasting Inc.. Elk-
ton (C. Nicholas Reed. vice-presi-
dent/50% owner): no other broad-
cast interests

Seller: Marshall Sidebottom. Elkton;
no other broadcast interests
Facilities: 1070 khz. 500 w

Formats: Country, cldies. religion

—Compiled by Sara A. Brown

NORTH PLATTE TELEVISION

has acquired

KHAS-TV

Hastings, Nebraska
from

NEBRASKA TELEVISION CORPORATION

$4,500,000

The undersigned acted as broker
in this transaction and assisted in the negotiations

Kalil & Co., Inc.

3444 North Country Club Tucson, Arizona 85716 (520) 795-1050

www.americanradiohistorv.com
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Broadcasting

AC rules in New York, Chicago, L.A.

‘ Sunumer Arbitron book shiows top stations are all variations on a theme

By Donna Petrozzello J

| izable ratings gains in Arbitron’s |
s latest survey pushed light adult
CONCMporary WLTw(EN) New
I York and urban adult contemporary
waio-n Chicago ahead of their com-
petition.

Chicago: WGN dethroned
In Chicago. a ratings surge from 5.6 to
7.0 between Arbitron’s spring and
summer 1997 surveys for Chancellor
Media's wac-en pushied it ahead of
the market’s long-standing front-run-
ner. full-service was(anm), owned by
Tribune Broadeasting, wGN's ratings
slipped from 5.9 1o 5.6, (All ritings are
based on listening by adults 12-plus.
Monday-Sunday. 6 a.m.—midnight.)
CBS Radio™s dance wsBM-EM
ranked third at 5.0, up sizably from 4.5
last spring. Urban adult contemporary
wyvaziean) was fourth with 4.7, up from
4.2, Light adult contemporary WLIT-F\
| came in fifth with 4.5, down slightly

from 4.8 lust spring.

Classic rock WXCDFM) saw the most
significant ralings increase. jumping to
3.3 trom 1.5, Likewise, adult contem-
porary WaUadia pushed ahead from
3.9 to 4.3 and country WUSN(EN)
moved trom 3.4 to 3.9, On the down-
side, adult alternative WXRTOEM)
slipped from 2.9 10 2.5, classic rock
WOKGOAD dropped from 2.8 10 2.3 and
Spanish-language woroan fell from
2910 2.0.

On Chicago’s AM bund. alf-news
wisa dropped from 4.2 10 3.8 while
news/talk waiag pushied up from 1.8 to
2.2, Sports/talk wscr went Irom 1.6 to
1.9, and talk wis dipped from 4.4 to
KR

New York: WLTW back on top

An merease from 6.0 last spring to
6.4 in the summer book was enough to
put Chancellor Media™s wetw in firsl
place. a position it last held in 1994,
Emmis  Broadcasting™s  hip-hap
WOHT(EM) ranked second with 6.2,

Meanwhile. Spanish Broadceasting
Svstem’s Spanish-language WSkQ-1\
pusted the largest ratings increase

Nationwide radios on the block

Nationwide Insurance Enterprise is putting its broadcasting unit, Nation-
wide Communications Inc., up for sale, and interested buyers are lining up
at the door. The company’s 17 radio stations in eight of the top 20 markets
are expected to bring no less than $500 million, acceording to brokers.

Sources say bidders for the group may include radio giants Jacor, Susque-
hanna, ABC and Cox. Other possible suitors include CBS, which recently
agreed to buy American Radio Systems’ 98 stations for $2.6 billion {B&C,
Sept. 22}, and Thomas O. Hicks, whose CapStar Broadcasting Partners LP
is buying SFX Broadcasting Inc. for $2.1 billion (B&C, Aug. 25).

Nationwide spokesman John Millen says one reason the company is
selling is that "we are focused on our core businesses, which are insur-
ance and financial services. Radio is not and has never been a core busi-
ness for us, and it's the right time to be a seller of a hot radio propenrty.”

Broker Gary Stevens of Gary Stevens & Co. says that in today's market,
radio assets "are tradable fike a board game, like a Monopoly game,” with buy-
ers asking, What can | swap this for? But Nationwide “wants a clean deal,”
Stevens says, and prefers not to divide the group among different buyers.

The broadcast group was started in 1946 as People's Broadcasting
Corp. by the Ohio Farm Bureau Federation; it was sold to the Federation’s
former insurance affiliate, Farm Bureau Mutual Automobile tnsurance Co.
(now Nationwide), in 1949. The group consists of wpoc(Fm) Baltimore;
WGAR-FM, wMJI(FM) and wmms(FM) Cleveland and wcoL-FM, wrii(am) and
wici(FM) Cotumbus, Ohio; kbmx(FM) and keGL(FM) Dallas; kHmx{Fm} and
KTBZ(FM) Houston; ksGS(am)-kMJZ(FM) Minneapolis; Kzzr{FM) and KGLQ{FM)
Phoenix, and kxGL({FM) and KMCG{FM) San Diego. —Sara Brown

www.americanradiohistorv.com

[ among leading New York stations, moy-
ing up o 5.1 from 4.3, Rhythmic dance
WKL (RMD and oldies wons-en tied for
tourth place at 4.7. Urban adult contem-
porary WRKS-IM moved up from 4.1 10
4.6, contemporary hits WhTz(e\)
Jumped from 3.5 1o 430 and rock
warEw(A) pulled ahead from L6 to 1.8,

Meanwhile. alternative  rock
WXRK(M) drapped from 3.8 10 3.5, jazz
WO dropped from 3.4 1o 3.2,
classical WOXR-1:v plunged from 2.9 10
2.2 and Spanish adult contemporary
WPAT-Pvdipped from 3.2 10 2.8,

In New York's talk areni, WOR(AM)
lost rating points, slipping from 3.6 to
3.2 woR™s loss meant a gain tor its
competitor waBc(aM), which added .5
to reach 3.2, Sports talk WizaN(an)
pulled up from 2.5 to 2.9, news talk
WOBS(AM) inched ap from 3.1 10 3.2,
and wWins gained slightly. from 3.5 o
3.6

L.A.: KLVE stays number one

In Los Angeles. Heftel Broadeasting
stations held two of the top three sta-
tions. Hefiel's Spanish adult contem-
porary KLVE(FN) mamtained (s top-
ranked hold on the market. although its
ratings slipped from 6.6 10 6.0,

Heftel™s Spanish kscatesn ranked
third with a 4.5, up from 4.4. Emmis
Broadceasting’s dance KPWR(FA) was
second at 4.6, up from 4.3, Talk
KEttaM) came in fourth with 4.1, up
from 3.7, and Chancellor Media™s
urban KKBT(FM) was fifth at 4.0. down
from 4.5,

Elsewhere in Los Angeles. few sta-
tions showed significant ratings gains
or losses in the summier survey with the
exceptions of KLac(an), which pushed
up from 2.2 1o 2.6, and Spanish-tan-
guage KNQCAND. which slipped from
251020, ]

_E rrata

| The Oct. 6 story on Roberts Radio
should have identified Robert
Sherman as the former head of
NBC Radio's AM and FM divisions,
rather than attributing that position
to Robert Pittman. Pittman is a for-
mer program director of wNBC{AM)
New York. Also, AT&T is a lender, |
not an investor, in the group.

L - - S
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ongress eyes cable

Hindery defends cable rates, program access rules as Senaie studies competition

By Paige Albiniak

ongress will keep a close

eye on progran access and

the rising cost of sports pro-
aramming as it examines the state
of cable competition I8 months
after the passage of the Telecom
munications Act of 1996. That
was the word from Senator Mike
DeWine (R-Ohio). chairman of
the Senate Subcommitiee on
Antitrust, at achearing last week.

That subcomnittee also is
interested in rewriting the Satetlite
Home Viewer Act. which sunsets
in March 1999, to allow direct broad-
cust sutellite companies to retransmit
local broadcast signals into loca! mar
kets.

But the majority of lawmakers con-
tinue to be uninterested in freezing
cuble rates. us requested al the FCC by
Consumers Union and the Consumer
Federation of Americi

“Idon’t think | osee a move 1o do
that.” DeWine said.

TCI President Leo Hindery told
DeWine and Scnator Herb Kohl (1)-
Wis.)—the only two subcommittee
members (o attend the hearimg—ithat
cable rates are going up hecause ot the
rising ¢osls ol programnung, inira
structure upgrades and inflation, not
hecause ot a lack of comipetition

But he recommended that Congress
undertake a “thoushttul review. which
waould help my customers and vour

constituents 1o understand why cable |

rales are rising.”

IU's not because of greedy cable
companies. Hinderv said. 1 have nol
reported a profit in the 235 vears of the
¢xlstence ol my company.”

Ameritech New Media President
Deborah Lenart argued that her comp-
nv is having wrouble getting access 10
cuble networks not covered by the pro-

Broadcasting & Cable October 13 1897

eram access rules, such as Viacom's
T'V6Land and News Corp.'s Fox News
Channel. Lenart said this is hurting
competition in the 31 markets where
Ameritech offers cuble

“We could be doine much better if

we were nol being shut out by popular
programmers.” she siid.

Hlindery took on Lenart, comment-
ing that “her success has not been
retarded because she doesn’t huve Eve
on People.”

DeWine followed up. asking Lenart
“how important s TVLand. and these
other networks vou mentioned. 1o you?
Is TV Land a prablem really?”

Lenart admitted that it is not the
unavailability of TVLand that worries
her. but “the precedent it sets. I
TVLund is held exclusively. then a
precedent exists for Nickelodeon 1o be
held exclusively.”

But when asked whether Viacom’
mature cable networks. and specitical-
ly Nickelodeon. are kept from
Ameritech New Media, Lenart said:
“Nichelodeon is available to us today.”

Viacom is clear that it “sells ats
mature services like Nickelodeon and
MTV to all program distributors and
will continue to do so.” says Carol
Melion. Viacom s senior vige president

www.americanradiohistorv.com
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TCl's Leo Hindery, Ameritech’s Deborah Lenart and DirecTV's Eddy Hartenstein
represented the cable, telco and DBS points of view to the Senate Antitrust Subcommittee.

of government altairs

Hindery also told DeWine and rank-
ing member kKohl not to treat cable pro.
gramming like a commaodity. I ook
the rishs of building these products. and
now | am being oblicated (o sell them i
myv competitors because | am a vertical
ly integrated company.” he sind

Hindery estimiated the costs of devel-
oping one cable network at $30 millio
1wo cable networks at $45 mitlion and
three cable networks at $48 millio
Cable companies. he said. need (o be
vertically mtegrated 1o have the capital
(o develop and mamtan networks.

‘Let her develop her own program-
ming.” Hindery said. reterring 1o
Lenart. I have 33 channels and she has
80 or 9. I'm getting killed out there.

DIRECTY President Eddy Harten-
stein brought complaints from the DBS
industry to the table. He complained
that Comcast Corp. will not give 1l
aceess 10 SportsNet. Comeast's new
reciomil sports programming network
n Philadelphia

Hindery shot back that DIRECTN has
eaclusive rights 1o the N, which no
cable system has.

“You can’t areuc one without arguinz
the other.” Hindery said. "We have never
had an NF1. package inour industiy.” =
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Marcus sells nonstrategic systems

Will use proceeds to pay dow
By Price Colman

arcus Cable™s devi-
sion to sell non-
strafegic svstems
cncompassing 200,000
subscribers could hardly
have come at a better time.
Public market valua-
tions of ¢able companies
are up. cable system cash
flow generally is up and
autside investors are
renewing their love attair
with the cable business,
All of which means that
the sale of Marcus sys-
tems in Defaware/Marviand. Virginia.
Connecticut, Mississippi. Louisiana,
linois, Oklahoma and the Texas pan-
handle could bring the privately held

Key Clusters

Jeffrey Marcus's
company will focus on

ncdebt

operator above the indus-
try benchmark ol $2.000
per subscriber—or
upward of S400 million,

“The market™s tairly
robust right now.”™ says
Marcus VP/CFO Thomas
McMilling =1 don’t think
we'd be exiting these mar-
kets at [just] any price.”
Sclling the nonstrategic
svatemis will help Mareus
focus on its hey clusters in
the Dallas metro arca:
Southern Calitornia: Indi-
ana: Wisconsing Birming -
ham. Ala.. and North Car-
oling/Tennessee.

MeMitlin also notes that roughty
44% of the svstems for sale are 550
megaherts or better. making them

Digital front heats

Comicast poised for additional launches, Cox close to first launch

By Price Colman

cle-Communications Inc. may be
on the leading edge of the digital
curve with TCI Digital Cable

—RTCI

RICITAI FADIE
ViIvIIME VMHMDLE

tavailable to more than 300,000 sub- |

scribers). but watch for increasing
activity from other top MSOs in the
coming weeks.

Comeast, which Taunched Comeast
Digital TV to 11.000 customers in
Orange County, Calif..in May. put it in
{front of another 85.000 customers there
i August. Indications are that the
nation’s fourth-largest MSO is plan-
ning additional Launches within davs.

Cox Communications is “very
close™ o its first commercial launch of
Cox Digital TV to as many as 250,000
subscribers in Orange County, and is
aiming Tor additional Lwnches before
vear's end,

One thing that will distingurish Cox’s
Orange County launch: Tt will mark the
first time a cable company has offered
acomplete complement of telecommu-
nications products and services-

and both local and long-distance tele-
phony—in a single package.

Among the rest of the top 10 MSQOs,
digital cable is at various stages of test-
ing leading up o eventual deployment.
Century Communications is putting the
one digital headend it has installed
through its paces and plans to launeh its

Cox’s Orange County
launch will mark the
first time a cable
company has offered a

. complete complement of

telecommunications
products in a single
package.

cable. digital cable, high-speed dita |

www americanradiohistorv com

attractive o a potential buyer looking
for new revenue streams from high-
speed data service or digital cable.

“This is a very important transiaction
tor the marketplace because there e
lot of companies trving to grow and
arow rapidlv.” savs Andy Armstrong
of Waller Capital. which is represent-
ing Marcus.

Marcus plans to use sale proceeds o
reduce s $1.5 hillion debt load and
consequently is focused on selling the
svstems, not swapping them., McMillin

[ savs. He also discounts the possibility

that Marcus could be gearing up for an
mitial public offering of stock.

“While public market valuations
have improved significanty. they’re
not at a level where we would feel
comlortable at this point taking the
company public.” he says. ]

up

digital product, Cenury SkyvBox, next
vear. Century wanis o put the product
i front of most of its 1.3 million sub-
scribers over the next five vears.

“There's not going to be significant
activity this vear. 10y too late o plan
for holiday promation, and we're into
next vear's marketing progrim.” says
Century COO Bemnard Gallagher. “We
have 2.000 to 3.000 [sct-top] boxes in
inventory. We'll roll it out to see what
the response is before we take on huge
inventory..IEwe get 5 percent [pene-
tration| carly response. that will be
2ood.”

Century intends to use the HITS
“three packh™ to deliver 42 chuannels of
digital, mcluding 15-20 channels of
PPV, Cox also is using FHTS but will
offer digital products directly from
programmers such as HBO. Comcast
st using HITS in Orange County but
hasn’t ruled out TCI's digitizing and
delivery service for the future. Jones
Intercable and Marcus Cable are talk-
ing with HITS. but Marcus COO Lou
Borelli says the Dallas-based MSO
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[ alsois talkime with TVN Entertaimment |
about its offering.
Time Warner plans to field rest its

| digital cable operations early next vear

i w1lh deploviment o follow quickly

Like other operators. Time Warner will

ottfer a digital programming tier. o sub-

stantial - amount  of PPV, pav

multiplexes—including various 130 Program will lighlight entertainment firmns. celebrities
olferings—and an inleractive programs ‘ '

ming guide. A kev difference between

Time Warner and other MSOs s that By Donna Petrozzello X "" 19

Fime Warner intends 1o move quickly

1o provide true video on demand. espite its straighttorward BUSIN ESS

The Scientific-Atlanta Explorer title. CNBC's new Busr-

[ 2000 set-top box Time Warner will use nexs Centter aims 10 report

is “tundamentally o movies-on- | business news with an emphasis

demand interactive box.” suvs Time | on entertainment companies

| Warner spokesman Mike Lultnin. An | profiles of celebrity entrepre-

Ethernet port in the box will also | neurs and personal-linance lea-
cnable Time Warner to offer Roadrun- | tures.

ner TV which mms a typical TV set “We'll ke the top business
| into a Web surfing toul. developments ol the day and
The cable industry is encouraging | come up with the story behind

the development of interoperable set- | the storv.” says Business Center

lop boxes capable ol similar tunctions. | co-host Maria Bartiromo, who
| Cable Television Laboratories report | also hosts CNBC's carly-mom-
that at least 16 ditterent entities. cither | ing tive report from the loor of
as groups or individual companies. | the New York Stock Exchange
responded to the R&D consortium™s | 11 we report that two compa
request for information on establishing | nies merge. we will also profile
open stundards for set-top boaes. | eaccutives behind the deal.”
Among those responding were a host CNBC is touting its decidedly non- | Money masazine. Mathisen also is
ol Sthicon Valley firms. Microsott. | traditional business show as o “signa- - money editor for ABC Television's
constmer electronics manulacturers | wire program’™ tor the network. The | Good Moriting America. where he

‘Business Center co-hosts Tyler Mathisen and
Maria Bartiromo aim for entertainment angles.

and cable equipment suppliers. [ network hopes its approach will draw a | delivers personal-Tfimance adviee and
MediaOne dechned o comment on | wider audience of non-business news | busimess neaws analysis,
the status ol its digital cable mitiative. | junkies by making the subject more “Maoney and business have a real.
Souwrces say the company is engaged in | palatable to the general inerest viewer. | angible impact on people’s lives. and
several (ests, is imcreasing staftfmg in “Weare ereating the detinitive busi- | Business Center shows peaple how il
regional oftices where o digital cable | ness program ol the day.” Bartiromo | affects them directly.” savs Mathisen,
proaduct will be launched and likely | says. “We're trving to get behind the | People are interested in the people ol |
Lowill have a digital cable product com- | headlines of o scemingly mundane | busimess.”
mercially availuble by vear end. business storv and show viewers how Some teatured Business Cenier seg-
Similarlv. Cablevision Systems is | interesting business news ¢an be.” ments include “InsideQUT.” which
keeping s digital cable cards close to Buxtiress Center s slated to debut | cdelves imto such \'uhicc(\' as tive steps
the vest while acknowledging it has | tomorrow (Oct. (4 inthe 7-7:30 pme | o a great retirement”™ and “sobering
product tests under way. [ ET weeknight time slotand will air five | facts “about the business lunch.” Sivs
Jones Intercable pluns at least one | to audiences on five continents. | the netwark.
| digital cable test this quarter but | Although the program will compete “The Company File” examines
declined to disclose the location with broadcast TV network news and | “whoe is golting with whom. who's
AL Marcus, the emphasis for the time | cable business news shows, particular- | talking 1o whon. the art of the deal and

being is on deploving cuble modems | 1y CNN's Manevline with Low Dobbs, | persomalines.” Other segments include
and the @ Home high-speed Internet | CNBC exccutives are contident that | “Emertainment Ine.” and “The World
service. But digitad cable isn't likely to | their approach will be difterent enough | According To . which taps commen-

be tar behined. 1o niake o dent. lary from business leaders in various
“We think we have tfairly robust any- CNBC President Bill Bolster calls | helds.
log capacity.” says Borelli. “We don’t | the program a “elohal show. where the Business Center will broadeast live

necessarily view digital as an eacuse 1o workd will come 10 look bevond the | from CNBC headqguarters in Fort Lee.
replicate analog and add a bunch of | numbers at the issues and the people | N 1o the United States und abroad.
new stull.... We're sull m somewhat of | that are shaping the worldwide busi- | CNBC correspondents in Hong Kong

a cautious fact-tfinding mode Jon digi- | ness landscape.” and other Tinancial hubs will report
al]. WeTre paving as much attentionto | leinimg Bartiromo as co-host is | news about international markets and
the back oftice as 1o the product mia | Tyler Mathisen. executive ednor of | trding. =

L — - —_ —
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Disney debuts day-care bear

Channel 1o launch show targeted to caregivers and their charges

By Donna Petrozzello

ith its latest original series.

Bear in the Big Blue Honse.

The Disney Channel will try to
rellect the day-care environment that
has  become famihiar to many
preschoolers.

Slated to debut Oct. 200 Bear fea-
tures a cast of animal puppets (includ-
ing twin otters and a lemur) who play
together in a home. The lead character,
Bear. acts as the presiding aduh and
primary carcgiver. Rich Ross. Disney
Channel senior vice president ol pro-
eramming. describes the setting as
aroup environment similar to a day-
care center, which he culls “the world
kids are living with today.”

[n the series. Bear is active in the
diverse group. Ross says. 1o send a
message to caregivers that they should
not just passively wateh linde children.
but play with them and support them.”

The animals are diverse in size and
temperament, but cach learms to aceept
the others. Each show has a central
theme and opens and ends with Tamil-

‘Bear’ is Disney’s first original
show that uses puppets in
live-action scenes.

i music and settings, Ross says,

“We were looking to foster relation-
ships between characters tn which
evervone listens to cach other and
there’s good social interaction within a

| group dynamic.” he says.

The series marks the first collabora-
tion of Disney. producer Jim Henson
Televiston and creator Mitchell Krieg-
man. who most recently created the
series Clarissa Explains Al for Nick-
elodeon. Kricgman says he developed
the series imside a house that “defines a
relationship for children and gives
them a sense of empowerment.”

Bear is Disney’s tirst original show
that uses puppets in live-action scenes,

[ “We were looking to make our pro-

aramming block for little kids a lot
more active.” Ross says.

Disney has cleared Bewr in its 10
aom. ET weekday slot and its 7 and
7:30 aom. ET wecekend slots, giving
children an opportunity 1o watch with
carcgivers on weekdays and with par-
ents on weekends.

Ross deseribes the budget tor Bear
as Taggressive for a litde Kids™ show™
but adds that programmers traditional-
Iy have “underspent™ in trying to reach
preschool children. “We think reaching
children ages 2 10 5 s just as important
as reaching older kids.™ he adds. .

MediaOne on the move

Nineteen of 134 staffers are going to Denver, with another

By Price Colman

ife’s better here™ may be the cur-

rent stogan for US West Media

Group parent US West. but a rela-
tively small number of MediaOne
cniployees in Boston saw o westward
trek that way.

Of 34 stalters at MediaOne’s
tongtime headquarters in Boston's
Pitot House, only 19 have chosen to
move to the new headguarters in Den-
ver. Thirteen of the 19 hold director or
vice president titles: another 18 high-
ranking c¢accutives have asked tor
more time to mull the move.,

Of the 19 making the move, five are
former US West executives who
moved to Boston when Media Group
purchased Continental. Of the remain-

ing 14, seven reportedty had been with |

Media One for less than a vear,

A Media One spokesman conlirmed
the number of former US West
cmplovees but was unable 1o conlirm
the length of service of the seven.

“Those of us who are in the process
of making a transition acknowledge
that it has been a very difficult and
challenging time.” savs Rob Stoddard.,
vice president. corporate communica-
tions, for MediaOne, the cable broad-
band division of Media Group. ~“But
for those of us who have made the
move. we have worked through afl that
and we see brighter dayvs ahead.™

Media Group CEQ Chuck Lilliss
August decision to combine MediaOne
and Media Group headquarters staffs
m Denver prompted an outery from

A8 still on the fence

MediaOne personnel. Amos Hostetter,
founder and former CEO of MediaOne,
resigned i protest after Media Group's
board rebufled his request to rethink
the decision.

Such reactions are common when a
company changes home base. says Cris
Collie. executive vice president of the
Lmptoyee Relocation Council in
Washington. but company loyalty may
he tess important than personal consid-
erations.

“Inthe final analysis, employees
took out for themselves when they
mike a decision,” Coltie says. “"When
Time-Life moved from New York to
Washington. several people were
reluctant to move because they
thought being in New York gave them
greater opportunities to job hop. On

L
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the other hand. the political media
were delighted.”

Among the top executives making
the move were Ron Cooper. executive
vice president: Doug Holmes, execu-
tive vice president: Steve Bouchard.
vice president. video product market-
ing: Greg Braden, vice president, tele-
phony: Bob Fhirsch vice president and

LCable

controtler, and Rich Walker, vice pres-
ident, business development.
Although the number making the
move looks small at first blush. Collie
says executive relocations ol 2349 -530%

[ are about average. Media Group says

the 13 director-or-above statfers and
I8 asking tor more time represent half
the top exeeutives who had been work-

ing wt Pilot House.

The fact that 18 have asked for more
time may signify that many of them
will make the move. Collie suggests.

“It probably indicates that there are
some peoaple who don’t want 10 suy no
and are going to consider it as fong as
they can.”™ he says. “They may be
somewhat favorably disposed.”™ =

TINTA makes Argentine moves

Market consolidation heats up with three major deals

By Price Colman

he highly competitive Argentine

cable market took a hig step

towird consolidation last week
with three key deals involving TCI
International.

TCI International s Argentinian |

cable susidiary. Cablevision SA, will
grow its subscriber base by as much
s S0% as the result of a deal between
Cabtevision SA investors CET Citi-
Corp Holdings SA and T.1. Telefoni-
ca Internacional de Espana §SA.
CEVTelefonica are buyving Finteleo
SA. purent of 700.000-subxcriber
Video Cable Comunicacion (VCCY of
Argentina for $765 million from own-
ers Samuel Liberman and MediaOne.

In a related transaction, CEl/Tele-
fonici s signing over to Cablevision a
right-obligation 10 buy 45%-30% of
Finteleo. CEI-Teletonica assigned
similar right-obligation to MultiCanal
SACanother Argentine cable operator.
which is 48% owned by CEl/Telelfon-
ica.

Cablevision currently has about

" Jones links Va., Md. systems

Jones Intercable Chairman Glenn Jones () and
Drew Sheckler, senior vice president of opera-
tions, Jones Communications, last week gathered
the press on the banks of the Potomac just south
of Washington to show off one of the company’s
more ambitious cable construction projects—the
drilling of a 6,700-foot pipeline beneath the river.
The pipeline houses a fiber-optic cable that will
link Jones's Virginia systems with its Maryland
systems. Together, the systems serve 415,000
subscribers. It took nearly a month to bore the
pipetine and install the cable, which is designed to
handle high-speed data and planned telephony
[ services. The project was completed Sept. 22.
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618.000 subseribers and with the Fin-
teleo acquisition would grow (o jusi
under 1 nilhion. 1t7s the second big
transaction benween TCL International
(TINTA) and CEl/Teletonica in the
same week.

“They're investing i other opera-
tors around the country and they're all
2oing 10 be put together under this ven-

wre.” savs i source tamiliar with the
siution.
Earlier in the week., TINTA

announced it is selling just under half
its interest in the Argentine cable oper-
ator Cablevision SA for $210 million,
or roughly $1.700 per subscriber. to
CEl/Telefonica.

CELuand Telefoniciare adso buying a
J1.8% interest in the MSO from
investor Eduardo Eurnekian. Onee the
deals are completed. Ciablevision’s
ownership stake will be CEL 33.28%:
Telefonica. 33.28%: TINTA, 26.24%.
and Eurnekian, 7.2% . Terms of the
deals call for TINTA to continue man-
aging Cablevision tor tive vears and
give TINTA the option to renew the

arrangement Tor another tive years,

| TINTA also will Teave $90 million of
proceeds from the sale in Cablevision
in anticipation of an upcoming $320
million stock offering.

A TINTFA spokesperson declined 1o
comment on upcoming consolidations.

In a related transaction, TINTA is
reacguiring its 35% interest in Tor-
neos y Competencias (TyC) Argenti-
na’s top sports programmer. from
TINTA s international sports venture
with Liberty Media Corp, and News
Corp. TINTA is raising ils ownership
stake in TyC 1o 40% with the acquisi-
tion of a 5% stake from another share-
holder. CE/Telelonmica recently
acquired a 33.34% stake in TvC i
order to operate the programmer s i
jJoint venture with TINTA.

There has been speculation recently
that TINTA might be backing wway
from Argentina and Latin America in
general. TINTA CEO Fred Vierra sayvs
the TINTA-CEIl/Telefonica venture
with TyC should quiet that tatk.

“There was never any truth to those
rumors. and these transiactions should
dispel them.” he says. ]
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CTAM getting
cable up to
high speed
in Anaheim

Association to offer its first
[nternet access sunimit

By Sara Brown

TAM is holding s first “sum-
mit” on high-speed Internel
aceess and has tapped two hig-

name plavers. Nichotas Donaticllo
and Bran Ferren. to keyvnote the conlier
ence. CTAM Summit: High Speed

Internet Opportunity s scheduled for

Dece. 8-9 al the Anaheim Muarriott.
immediately preceding the Western
Cable Show. also in Anuaheim.

C T A M

Odyssey President Donatiello, who
Newsweek numed one of the 30 Peo-
ple Who Mater Most on the Internet.”
will deliver the keynole address Dec. 9:
“The Customer Is Still Kev.” profiling
potential customers and their product
interesls,

Ferren, executive vice president of

Walt Disneyv Imagineering. will
address a luncheon crowd Dec. 9 about

how high-speed Internet access is |

changing America’s media culiure.
Other sessions: “Yaur Cable Svs-
tem: Internet Ready.” moderated by
MedinOne Exccutive Vice President
Ron Cooper and featuring panelists
Greg Bicket of Online Svstem Ser
vices. Dean Gilbert ol @Home and
Rusty Pickard of” RoadRunner Group:
“The Internet: Evolving Toward a
Video Future.” moderated by Wil
Richmond of MediaOne and featuring

panelists Rob Glaser ol Progressive |

Nelworks,  Hal Krisbergh  of
WorldGate Communications and Tom
Phillips ol ABC News/ESPN Internel
Venlures,

There also will be a live cable
modem demonstration. .

Following are the top 50 basic cable programs for the week of Sept. 28-0Oct. S,
ranked by rating. Cable rating is coverage area rating within each basic cable

S0

network’s universe; U.S. rating is of 98 million TV households. |

NN N U

~J

17

17.

17.

17.

17.
23.
23.
23.
cb.
cb.
cB.
°8.
30.
30.
30.
30.
30.
30.
36.
36.
36.
36.
36.
36.
36.
36.
yu.
uy.
uy.
uy.
yy.
uy.
yy.

Sources: Nielsen Media Research. Turner Aesearch

Program

. NFUNew Orleans @ Chicago
. World Champ. Wrestling

. Rugrats

. MLB/Seattle @ Baltimore

. World Champ. Wrestling

. Rugrats

. MLB/Rtlanta @ Hauston

. Rugrats

. Hey Arnold

. Bugrats

.
12.
12.
4.
4.
.
1728

NASCAR/UALW-GM 500
Hey Arnald

Rugrats

MLB/Baltimare @ Seatlle
NFL Primetime

Rugrats

Sportscenter

Angry Beavers

MLB/San Francisco @ Flarida

Hey Arnold

Rugrats

Kenan & Kel

Rugrats

My Brother and Me

All That

MLB/San Francisco @ Florida
Doug

Doug

Secret World of Rlex Mack
ARRHHII Real Mansters
Figure it Dut

RIl That

Are You Afraid of the Bark
Doug

Figure it Qut

WWF Wrestling

Are You RAfrald of the Qark
Angry Beavers

Hey Arnald

Looney Tunes

Secret Warld of Rlex Mack
Tiny Toon Rdventures
Rocka’'s Maodern Life
Racka’'s Madern Life
Doug

Doug

Rocko’s Modern Life

Tiny Toon Adventures
Rocko’'s Modern Life

Tiny Toon Adventures

Netuwork

TNT
TNT
NICK
ESPN
TNT
NICK
ESPN
NICK
NICK
NICK
TBS
NICK
NICK
ESPN
ESPN
NICK
ESPN
NICK
ESPN
NICK
NICK
NICK
NICK
NICK
NICK
ESPN
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK
USR
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK
NICK

|
PEOPLE’S CHOICE |
Top Cable Shows |
HHs. Rating Cable | |
Time [EY) [000] Cade US. Shae
Sun 758p U446 BE6 49 103 '
Mon B8.00p 3.063 42 32 68 |
Mon 7:30p 2963 42 31 69 |
Sun Y400p 286 39 29 63
Mon 9:00p 2.808 39 29 58
Thu 730p 2878 3B 28 638
Fri 4000 2668 37 28 100 f
Wed 7:30p 2661 37 27 67
Mon 8:00p 2.632 37 27 56| |
Tue 7300 2616 37 27 &M |
Sun I:05p 2622 36 2.7 8y
Wed 8:00p 2502 35 26 657
Sun 10:00a 2494y 35 26 107 | |
Thu Y4:00p 2437 33 25 86
Sun 7:00p 2405 33 25 6.0
Sat  8:00p 2383 33 25 B3
Wed 7:22p 2328 32 24 6UY
Sun 10:30a 2315 32 24 98| |
(Wed Y:07p 2300 32 24 8.2
Sun 11:008 2268 32 23 9y |
Fri  7:30p 2268 32 23 6
Sat 9:.00p 2262 32 23 56 |
Sat 10:00s 2224 31 23 103
Sun 7.00p 2202 31 23 sy |
Sat 830p 2IJM 31 22 55
Tue Y:00p 2209 30 23 79 |
Mon 7:00p 2,167 3.0 22 65
Thu 700p 20722 29 21 57
Thu 800p 2.034 29 2.1 UGB
Sun 1:30a 1990 28 21 8lI |
Mon b6:00p 11988 28 20 6.0 |
Sun 7:30p 1983 26 20 4B
Mon S5:00p 1979 28 20 70 |
Tue 7:00p 1973 28 20 652
Wed 6:00p 1965 28 20 B.3 ‘
Mon 8:57p 11979 2.7 20 V)]
Wed S:00p 1951 27 2.0 71 |
Sat 10:30a Laug 27 20 93
Sat 1:00a 1948 27 20 9y |
Sun 900a 1922 27 20 679
Tue 800p 195 27 20 U3
Sat 9:30a 193 27 20 89
Wed 5:30p 1900 27 19 65
Sun 1200p 1887 26 198 76
Wed 7:00p 1859 26 189 50
Fri 7:00p 1,858 2.6 19 S6
Sat 12000 1857 26 19 88| |
Mon 6:30p 1848 26 19 6.2
Mon 5:30p 1.842 26 19 6.0 |
Sat 9:00a 1640 26 19 88 |
|
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A&E breaks 70 million

The Arts & Entertainment Nelwork
has topped the 70 mil-

lion— subscriber mark.

Brooke Bailey lohnson,

A&E executive vice
president/general man-

ager, says the network

reached 70.2 million ‘
houscholds in the

first week of Octo-

ber. Johnson attrnibuted that growih 1o
the network’s programming, particu-
larly its original series Biography,
which won three Emmys carlier this
year. Biography carned its highest
ratings to date in the third quarter
with 2.7, up 8% from the same period
last year. A&E lLaunched its firsl
Biography miniseries carlier this
month; dubbed “Hal Caesar,” it pro-
filed six Roman leaders.

Crash course

Today (Oct. [3). CNN's Maonevline '
with Louw Dobhs airs the first install-
ment of & week-long series about the
impact and aftershock of the October
1987 stock market crash in “From
Panic 1o Prosperity.” For the first time
in the program’s | 7-year history.
Mouneyline will broadcast live from
the floor of the New York Stock
Exchange. Featured guests range from
leaders of major Wall Street invest:
ment firms 1o editors of financial
news publications. |

Fashionable music

VHI blends fashion and music later
this month with the network s annual
Fashion Awards. Hosted by Harry
Connick Ir., the program will be taped
live on Friday, Oct. 24, in New York
City and will air Oct. 28 at 9 pm. ET.
Celebnities teatured include Isaae
Mizrahi. Donna Karan and Farrah
Fawcetl. Musical guests pertorming
live at the taping will include the
Rolling Stones. Fiona Apple. Jamiro-
quai and En Vogue.

TBS and Exxon team up for
’

iger Sunday
Turner Broadcasting Systemy’s TBS
Superstation and the Exxon Corpora-
tion are jointly promoting public
awareness of the plight ol tigers as an
endangered species in Tiver Sunday.
slated to airon TBS Nov. 2 at 7-11

Broadcasting & Cable October 13 1997

P ET. Exxon will muke its first buy
of commercial time on TS 1 support
of the special. Exaon has committed
$5 million over five years for
liger conservation.

Argentina access

Denver-hased Online Svsiems
Services (O8S) signed a tive-
year, multimillion dollar deal
with Cablevision SA of
Algunm;l to provide the cable operator
with products and services tor ngh-
speed Internet access via elephone
lines and cable. Financial terms were
not disclosed, but OSS officials say it's
the company 's biggest transaction 1o
date. While OSS has done some deals
with U.S. cable operators, mosl
notably InterMedia Partners, overscas
operatons have been more enthusiastic,
in part because many face more
intense competition and are cager 1o
launch new products and services.
0SS will supply Cablevision sub-
sidiary FiberTel with its Cable Access
America praduets and services, includ-
ing requisite head-end equipment. for
oftering high-speed one-way and two-
way Internet access. In addition. Fiber-
Telis buving a license for OSS's Com-
munity Access Partnership to develop
World Wide Web content drawn from
Buenos Aires newspapers. schools and
government and 1o enable electronic
commeree with local businesses and
financial institutions.

Starz! rises in Philadelphia
Prism’s going dark in the Philadelphia
arca has tumed into a plus for Encore
Media Group’s Starz! first-run movie
channel, which had shared channel
spiee with the premium entertainment
and sports programming net. On Oct. 1.
when Prism went dark. Starz! went to
continuous programming on Philadel-
phia-area cable systems, including
Comcast. Suburhan Cable, Adelphia
i Time Warner. That translutes into
Starz! availability for roughly 2 million
hasic customers in the area. During
September, Prism subscribers were
aggressively telemarketed 1o switch 1o
ather prcmium services: as aresult,
nearly 60% ol those contacted convert-
ed 10 Starz!. Encore says. Encore
declined to specify numbers

Magness windfall
Tax revenue of $78 nullion from TCI

wwWw americanradiohistorv com

I founder Bob Magness's estate provid:
¢d an unex PLLILd windtull for Col-
orado cofters and eventually could go
to state taapayers. Retunds would
amount 1o $30-540 per taxpayer but

| aren’t likely to happen this vear. The

relunds are a result of o 1992 amend-

ment 1o Colorado’s stale constitution
that set limits on revenue. Colorado
lawmakers are preparing for a special

session this month 1o decide how 1o

relund taxpayers a total $ 140 million

in excess revenue, or roughly $34 per
taxpaver.

BET boost

BET Holdings Inc.. parent ol Black
Entertainment Television cable net-
work, reported net income of $23.8
million. or $1.36 per share, lor the
vear ended Juty 3F. That is up tfrom
net income of $22.1 million. or $1.20
| per share. in 1996 The company also
reportecd that carnings betore interest.
taxes, depreciation and amortization
(EBITDA) rose nearly 29% for the

vear. 10 $3.56 per share. The compa-
| ny's core BET cable network saw
mcome from operations incerease
nearly 29%. 10 $64.4 million. while
the losses from operations for BET
on Jaze widened to 56.2 milhon.
from $3.2 million in 1996. Consali-
dated revenue increased 17%, to
$154.2 million. for the year and up
19%, 1o $41 million. tor the fourth
quarter. Subscriber revenue
increased 153%. 10 $537.7 million. for
the vear and was up 19%. 10 $15.4
million, for the quarter. The compa-
ny auributed the increased subscriber
revente 1o a growing subscriber
hase—up 5.6 million, to 47 million,
tor the year—and a higher monthly
per-subscriber rate, 116 cents, up
from 11 cents in 1996, BET Hold-
ings is embroiled in a battle with
Mario Gabelli, the company’s largest
institutional investor. over the pro-
grammer’s plan to take the company
private at $48 per share. Gabelli con-

recent cable deals involving The
Family Channel and USA Network.

siders the price o low in the light of
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Goldman to head Sky Latin America

Mark Goldman, senior VP and general manager, Sky
| Entertainment Services, Latin America, has been
: appomted president of Sky Latin America, the direct-lo-
home digital satellite service available to about 50 mil-
lion homes. Sky Latin America is an alliance of Brazil's
I Organizacoes Globo, Mexico's Grupo Televisa, News
Corp. and TCI International.

\ CRTC receives 75 channel bids

The Canadian Radio-TV and Telecommunications Com-
mission received applications for 75 cable and satellite
channels before the Sept. 30 deadline. A full list of appli-
cants will be made public over the weekend, although
some compinies already have announced applications.

Indian agencies bicker over foreigners

Indian government agencies are arguing over
approval given for foreign investment in entertain-
ment entities. The Foreign Investment Promo-
tion Board has approved proposals by Sony
Pictures, Magic Box, Asia TV, Action
| | Time, Scholastic and Inhouse Produc-
tions. However, the Information and
Broadcasting Ministry questioned the
move, citing an April declaration that
decisions on foreign investments be put
on hold until broadcast legislation is in
place.

UK DTT launch delayed

| The launch of Digital Terrestrial Televi-

sion (DTT) in the UK will be delayed by at

| least three months following a holdup in the Inde-
pendent Trade Commission’s awarding of licenses. Ori-

gianlly due to start in July 1998, in time for the World

Cup soccer matches, the DTT launch is now set for Octo-

| ber 1998,

CNNI increases Dutch reach

CNN International will be carried in an additional 130,000
cable homes in the province of Limburg in the Nethertands
following a carriage deal with Mega Limburg Telediensten
cable system. It will bring CNN’s distribution in the coun-

] try to more than 5 million households.

October launch for German DTV

German authorities have given approval for media com-
panies Bertelsmann and Kirch Group to begin digital TV
broadcasts this month over Deutsche Telekom's cable
| networks. The joint digital TV package will be launched
[ across the country. state by state, However, the German
| state media authority in Berlin and Brandenburg has sus-
pended cable carriage of digital TV in Greater Bertin.
criticizing the companies for failing to comply with stan-
dards set down in 1995 for digitat pilot project testing.

Ariane 5 launch delayed

The launch of Western Europe's second Ariane 5 rocket is
| set for Oct. 28 at the carliest. The satetite launch, origi-
nally scheduled for Sept. 30, was postponed for more

] southern regions reaching 60% of country.
including Warsaw and Lodz. The network
6 hopes to increase reach to 80%-85% with-

checks. The first Ariane 5 rocket failed 37 seconds after
littoft in 1996 from the European Space Agency launch
center in Kourou. French Guiana.

Canal+ to launch Demain!

French programmer Canal+ willt launch a channel devot-
ed 1o career and employment issues Oct. 29. Demain!
(French for “tomorrow™) will be available on Canalsatel-
lite Numerique’s digital satellite package as well as on
cable.

TVN launch pumps up Polish competition

The value of program rights in Poland could soar with
the Oct. 3 launch of TVN. the country’s third commer-
cial broadcast network. Backed 67% by Polish media
group 1Tl and 33% by Central European Media Enter-

prises. TVN has licenses for northern and

in three years by adding cable carriage and
additional local terrestrial frequencies.

TVB in Taiwan joint venture

Hong Kong broadcaster Television

Broadcasts Ltd. says Taiwanese firm

Liann Yee Production, of which it

owns 70%, will set up a venture for

satellite digital TV broadcasting ser-

vices in Taiwan. Liann Yee will own
40% of the venture, alongside cable
programming distributor Era Internation-
at and MBNS Worldwide.

UK cable PPV deal with Warner?

Four UK cable firms—Telewest. NTL, General Cable
and Diamond—reportedly are close to signing a deal
with U.S. studio Warner Bros. that will allow them to
launch PPV movie services in the UK. A spokesperson
from DTH competitor BSkyB says it plans to launch a
PPV movie service by Christmas.

RTL Klub deals with Warner Bros.

TV station RTL Klub, developed by the consortium of
CLT-Ufa. Pearson TV and Hungarian telco Matav, has
signed an output deal with Warner Bros. for $11.8 mil-
kion, sources say. The channel, which launched Oct. 7,
will compete with TV2, developed by the consortium of
broadcast group SBS, Hungarian production company
MTM and German media group and network owner
Tele-Munchen. TV2 launched Oct. 4.

Sky Latin America launches publicity
campaign

In an effort to win the race to ofter DTH via satellite in
Mexico, salellite broadcaster Sky Latin America will
launch a $20 million publictty campaign in Mexico.
Sky, which in Mexico is owned by broadcaster Tele-
visa, TCI Interntional and News Corp.. is competing
with Galaxy Latin America for digital DTH sub-
scribers. —Michael Kar=
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By Glen Dickson

n another move toward

consolidation in the

satellite industry. Lorad
Space & Communications
1s buying upstart interna-
tional operator Orion Net-
work Systems. The deal.
worth an estimated $490
million in Loral stock.
gives subsidiary Loral
Skynet an instant footprint
in the international mar-
ketplace.

Orion currently pro-
vides trans-Atlantic video
and data services between

Orion | bird. The company plans to
launch two more satellites: Orion 3,
which should begin serving the Asia-
Pacific region in January 1999, and
Orion 2. scheduled for service to the
Americas and Europe beginning in
June 1999,

Domestic operator Loral Skynet,
which was formed with Loral’s
$478.1 million purchase of AT&T's
satellite business in March, has been
trying to lease international capacity
to resell to customers and to establish
“a beachhead™ in foreign markets,
savs Joan Byrnes, Loral Skynet vice
president of marketing, sales and
business development.

Loral also is bidding with partner
Telefonica Autrey SA for 60% of the
Mexican government’s satellite sys-
tem, Satelites Mexicanos SA, against
other joint ventures that include rivals
PanAmSat and GE Americom: the
winner of the auction will be
announced Nov. 7. And Byrnes says
that Loral plans eventually to file for
international slots for its own birds.
But so far, Loral Skynet hasn’t
secured any international capacity.

Broadcasting -& (_':able Oclober 13 1997

the United States and Europe from its |

Guains international capacity in 3490 million deal

Part of Loral's purchase: Orion antennas in Mount
Jackson, Va., and its Orion 3 satellite. The satellite
will serve the Pacific Rim after its late 1988 launch.

That will change with the Orion buy,
which is expected to close in first
quarter 1998,

“Fhe first and most obvious beneli-
ciary of the deal is Skynet,” says satel-
lite industry analyst Robert Kaimowitz
of Unterberg Harris. “They badly need

international footprints, and this gives |

them an immediate Pan-Atlantic [one]
with Orion 1.7

Kaimowitz says Orion’s Ku-band
data services business also is a good fit
for Loral Space’s strategy with Cyber-
Star, its planned Ka-band satellite net-
work tor high-speed data applications.
Loral has been talking about starting
CyberStar phase one by transmitting
data oft Ku-band cupacity on its Skynet
birds. “It’s a multimedia VSAT strate-
gy—to test the waters in Ku-band and
then migrate 1o Ka-band, which fus ide-
ally with Orion’s VSAT business,” he
says.

Byrnes confirms that CyberStar will
use some Telstar capacity. But she says
that Skynet already has a solid VSAT
business with such customers as Enter-
prise Rent-a-Car and GE Tridom. "The
data market’s really exploding.” she
says. “We just need to get the capacity 1o

www.americanradiohistorv.com

compete with the terrestral networks.™

Kaimewitz predicts that Loral alsa
will announce a new rural telephony
business through Globalstar: it awns
38% of the global maobile satellite
telephony system. By using VSAT
terminals over Skynet, Orion or pro-
prietary GEQ satellites, Loral could
provide a tfixed-site service for high-
minutes-of-use applications. “You
could put several hundred thousund
telephony customers on one Ku-hand
transponder.” Kaimownz says.

One question in the wake of the
Orion deul. he adds. 18 how seriously
Loral will pursue the SaiMex auctions:
“Now that they have an international
footprint. they don’t need Mexico as
badly as betore. I think there will be a
lower auction price. pecause Loral
won'l comrpete as aggressively as they
would have.”

Loral Skynet’s Byrnes says thal
Loral still will be competitive in the
SatMex bidding: “1t's a very attractive
way of gaining market entry into Lati
America.” ]
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Raycom picks DVCPRO

Order for its 25 stations could be worth over $8 million

By Glen Dickson

aycom Media Inc. has selected
Panasonic’'s DVCPRO digital
component tape format to bolster
news production at its 25 TV stations.
The three-year deal s valued at up to
$8 million—"u conservative number,’
according 1o Dave Folsom, Ruycum
vice president of technology. “Qur
company continues 1o grow, and we

could grow larger aver the period of

the contract.”

Raycom already has purchased $2
million worth ot DVCPRO gear to be
mstalled at 10 stations: kEvS-1v Cape
Girardeau. Mo.: kotn-1v Tucson,

Ariz.: KSFY-Tv Sioux City. §.D;
WAM-TV Harrisburg, Miss.: wLuc-Tv

Muarquette. Mich.; wwve-1v Memphis;
WPBN-TV Traverse City. Mich.; wroc-
Tv Savannah, Ga.: wrvkr-1v Rich-
mond, Va., and wurw Toledo, Ohio.

The equipment, which includes lap-
top editors. camcorders and tape
decks, will be installed by Jan.
[998. in applications ranging
from cditing-only and acquisi-
tion-only to complete station
conversion.

Folsom savs he also consid-
ered Sony’s Betacam SX and JVC
Digital-S as powential tape formats
hefore going with DVCPRO. “We
looked at DVCPRO as being the
most cost-effective solution.” And
Falsom says that Sony never made a
serious attempt to sell Rayeom its | systems, confirms that Sony is still
DVCAM DV-compression-hased for- | preaching the virtues of Betacam SX
mat. despite the buzz about DVCAM at | 1o broadcasters. primarily because
the recent IBC show in Amsierdam. Sony feels its 4:2:2 compression

“1 asked them about it. and they
gave me information, but what they
proposed as a solution 1o us was $X.7 |
Folsom savs, Larry Thorpe, Sony vice
president ol acquisition and storage

Raycom Media is buying DVCPRO laptop
editors (above} and camcorders (at right)
to bolster newsgathering at its stations.

scheme is well suited to DTV migra-
tion. Thorpe also concedes that since
DVCAM was designed for the busi-
ness and industrial market, its product
line is missing some key components
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for broadeasters, such as a laptop edi-
tor.

While Folsom appreciates the quali-
1y of SX. he savs that its price—almost
twice as much for a Betacam $X VTR
as for a DVCPRO unit—tipped the
scales in DVCPRO's favor.

“For the overall quality youw get for
the dollar. DVCPRQO is a beuer for-
mat.”
selling point was the partnerships
Panasonic has formed with such com-
panies as Avid, Quantel and Tektron-
ix to further DVCPRO s capabhilities.

Nonlinear editing is still a gap in
the DVCPRO product tine. since
Panasonic’s New whyl > nonlincar
DVCPRO editor isn’t due to ship
until the end of the year. As part of
the deal, Raveom has purchased sev-
cral Panasonic Postbox M-JPEG non-
linear editors, which will be used both
1o edit promos and commercials and
1o cut hard news. But most of the
DVCPRO editing Raycom stations do
will be tape-to-tape.

Folsom says he's still interested in
buving Newsbvies, “The part that's
missing is networking,” he says, i
they can get the networking down,

he savs, adding that another big |

fechnology

[Newsbyie] is not such a bad little box,
especially since it’s PC-based.”™
Riycom iy the eighth station group
to invest heavily in DVCPRO gear.
joining CBS Television Stations., NBC

Television Stations. Benedeh Broad- ‘

casting, Sinctair Communications,
Scripps Howard. Shockley Communi-

cations and the Ackerly Group. [

‘NBA Inside Stuff’ goes off the Wall

Installs video wall, monitors to spruce up set

By Glen Dickson

o update the took of NBA Inside

Stuff. which airs Saturday morn-

ings on NBC. NBA Entertain-
ment has instatled a bevy of new dis-
play devices inits Secaucus, NI, stu-
dio.

The fnside Stuff set now includes
an Imtech video wall. such as the one
used for NBC Nightly News, which is
used to show graphics and game high-

tights and to display images from th
NBA's World Wide Web site, The

3x3 NewsWall contains nine Sony
RVP-101Q monitors.

With the aid of a scan converter,
Inside Sruff is able 10 bring graphics
up from the NBA Website casity and
1o incorporate them in the television
show via the video wall. “The high
resolution of the NewsWall makes
[the graphics| very readable” says
Steve Hellmuth, vice president of
broadcast operations for NBA Enter-
1ainment.

Another new production clement is
a linear array ot 12 Sony 29-inch

“Talk about a

najor change.

| soing digital can

hoth budgets and

production time.”

www.americanradiohistorv.com

Controlling production costs has always
been a hair-raising experience for Holly woul.
Or for any business that relies on creative
worh. The solution? IBM Digital 1ibrary - a
series ol new teehnologies that are dramati-
cally changing production.

Imagine evervthing, in all vour libraries,
condensed into digital files. Files whieh can
then he aceessed from vour desktop or sent
over a network to collaborators amwhere,
Suddenly. steps are trimmed and costly
production ime is compressed.

Now all your work. whether it be film,
art. sound or photography. ix in one place.
Giving vou greater control ol your assets,

I()(ld\ l)r('dm\\nrlu SKRG is using 1BV
Digaital |.|hmr_\ in the production ul all its
animated features, So what are vou waiting
for? Get more from your assets in a digital
world, Visit wwseibimeom/Zolutions=. Or eall
FBOOEBM-21068. ent. VI3

11]
..l'
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L

Solutions for a small planet
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PVAL-29500Q monitors
that hang directly over
the anchor desk. The
monitors are used for g
full-color. high-resolu-
tion scrolling message
display of stas, graphices
and video, UIUs the
video equivalent of an
LED display. Tike a tick-
er monitor wail,” Hell-
muth savs. It gives the
set another tool for
araphics and informa-
tion.”

Imtech integrated the
scrolling monitor system
as well as the NewsWall,
The systems run oft two
Imiech Ulira processors
running customized software. allowing
production staff to change content
quichly via LCD touch-sereen controls,

NBA Entertainment started work
on the display project a vear ago.
when set designer Dan Hubp came up
with an idea tfor a serolling display

and Hellmuth went searching for

technolagy to make it work. He found
Inmiech. which already had designed

Jechnology

'‘NBA Inside Stuff’ set now includes an Imtech NewsWall and a row
of Sony monitors that scroll graphics. text and video.

and installed a TOO-monitor display
for Nasdag's headquarters, “lmitech
developed this technology Tor Nas
dag. avd we ported it over for use in
broadeast.” Hellmuth says.

Much of the 300,000 tines of com-
puter cade that Imitech wrole 1o con-
trol the Nasdag display was reused for
Tiside Stuffs scrolling application.
Imtech engineers also spent 1wo

weehs working with NBA
Entertainment statt 1o cus-
tom-tailor the NewsWill
saftware to work with the
facility s Kaleidoscope
and Paintbox graphic svs-
tems.

“Basically . we took a
camera. pointed it at the
monitor walls and started
1o develop the interaction
ol our video and graphics
with the processors from
Imtech.” Hellmuth savs.
“Being a weekly show, it
was something we could
afford to do.”

Lighting designer Tim
Stevens also has changed
the lighting scheme for the
setsathat “now we have light emanating
from every surface.” savs Hellmuth,

He adds that the upgraded set ulti
mately will he involved in live pre-
sentations for the NBA: italso s used
for the Coachex™ Marchup show on
ESPN. I be able to scroll graphics
right across the monitors.”™ Hellmuth
sivs. TThe set’s designed to be more
informative for viewers.” ]

The 1996-97 Technical
Achievement and Scien-
tific Development Emmy
Awards were presented
in New York last week by
the National Academy of
Television Arts & Sci-
ences, honoring out-
standing engineering
achievements in the tele-
vision industry.

The black-tie dinner
and ceremony, held last
Tuesday at the Marriott
Marquis Hotel, was
attended by more than

advancement in our industry.”
The winners:

400 guests representing equipment manufacturers,
television networks and production companies.

The event was chaired by Charles Jablonski, NBC
vice president of broadcast and network engineering,
and emceed by NATAS President John Cannon, who
proclaimed that “this is the age of technological

Tech Emmys hit Big Apple

Black-tie fete honors engineering stars

The honorees for outstanding engineering achievement
{the back row flanked by NATAS representatives)

® The Canadian Broadcasting Corp. and DIRecTV for

tion for nonlinear editing (joint award).”

® Precision Lens Inc.. Art R. Tucker {Computron Dis-
play Systems) and Henry E. Kloss for “pioneering
development of 3-CRT projectors (joint award).”

® General Instrument, LSI Logic, the BBC and Snell &
Wilcox Lid. for “pioneering development of real-time
hardware for motion estimation (joint award).”

“pioneering application of
SMPTE 270 Mb/s serial
digital technology to large-
scale tetevision facilities
{(joint award).”

@ Zenith Electronics Corp.
for “pioneering develop-
ment of wireless remote
controls for consumer tele-
vision.”

® Pinnacle Systems,
Quantel and Scitex Digital
Video for “development of
real-time 3-D manipula-

—Glen Dickson
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Our Systems have earned their reputation
for a very good reason...
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...ecach component is strong enough to stand out on its own.

Philips BTS has become famous for producing innovative products, offering
major advances in technology and providing a unique set of advantages for
adWlressing today’s ccmplex operating challenges.

When you combine these products into a Philips BTS system solution, you

are getting the most J: owerful system available--a fully intcirated package with

thz features you 1eed today and the flexibility to adap to the changes char will

COME tOMOIrrow,

Find out yourself why Broadcast, Cable, and Satellite facilities around the world
have chasen Philips BTS for their on-air systems requirements,

Call us today ac: 1-800-962-4287, or visit us at: www.philipsbts.com
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NBC launches new Web network

Interactive Neighborhood taps into 40 communities
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By Rickard Tedeseo
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BC extended its lead NWSIWJ -
on the other broadcast peoT————— Y T L I
networks in cvber U wiw voun/ra-srart

space last week with the
launch of 1ts Interactive
Neighborhood program of

|
|
localized Webh content for I para

network affiliates.

Alrewdy the most aggres-
sive broadeast plaver on the
Internet. NBC inaugurated
IN with a roster ot 30 at1ili
ates, including its New
York, Los Angeles. Chicago.
Philadelphia. Boston and
Washington stations, with 10
more expected 1o join by
vear's end. “With this launch,
we're tapping into the most
valuable content online—
local content.” savs Tom
Rogers, NBC Cuble president

| i
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BC NEWS MIGHLIGHTS ,: d
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and NBC executive vice pres-
ident, who compared the
launch to the introduction of
national programming on
NBC's network in 1951
NBC O&Os represent 11 of
the initial IN aftfiliates. with
the remaining stations {rom
LIN Television Group, Gan-

nett Corp., Hearst Corp.. Hub-
bard Broadeasting and Media
General.

Swations linking existing
Welsites to IN content give 1°C
users access 1o custonnzed
content {ront Microsoll Side-
walk city guides. BigYellow
online directories Realtor.com

‘Pretender’s’ online operative
crosses over

When sultry blonde Centre operative Brigitte makes
her first appearance in The Pretender on NBC next
month, avid online fans will already know her MO.

That's because they've been taking orders from
Brigitte, a Centre “cleaner” from Lendon, as “junior
expediters” for the sinister organization in the Prefender
Adventure online. Brigitte (to be played by Pamela Gid-
ley) became a character in the online series earlier this
month, in the first such crossover for any TV series.

it won’t be the last instance of online/on-air interplay
for The Pretender, which tracks the exploits of comput-
er-brain prodigy Jarod as he continues to elude Centre
agents. Plot lines from the cnline adventures, which
started during the off-season, will now provide weekly

56

continuity besween
episodes of te TV series.
~ And Travis, € shadowy e-
- mail voice urtil now
® .. probably will be intro-
duced a la B-igitte some-
time this season, accord-
ing to Carlos Coto, Pretender producer.

“We're going to intertwine more characters and
more plot throughout the series,” Coto says. “It will
be a total parallel universe.”

In January Pretender faas will be able to search for
a top-secret Centre document online and to ally them-
selves with the series’ protagonist.

The online experience, which consists of audie with
still images and text, will be upgraded with video
streaming during the current season.—ARrhard Tedesco

e
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- NBC'’s Interactive Neighborood will connect 50 communities
through local sites and network programming.

and Rent Net. Also provided
Gist TV listings. the Infoscek
search engine. Happy Puppy
game reviews, Auto-By-Tel,
the Monster Board job search
service. Preview Travel and
HOT Coupons.

NBC will encourage tie-ins
between on-air and online
content. For example, local
movie reviewers nay plug the
IN sites as sources tor addi-
tional theater directories.

As part of IN. Microsofl
Sidewalk will create as many
as 15 tull-scale versions of its
city guides for major-market
stations and will provide basic
versions Tor as many as 30
sntaller market stations.

Local stations also can sell
advertising space on the IN
pages. which have blocks at
the top ol each page for a
national and local ad spot.
Mazda of America is the char-
ter national sponsor.

IN aims to tie NBC aftiliate
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sites with a growing com-
pendium of practical Internet
content that complements
tocal news content—or what-
ever else local stations main-
tain at their sites. Classified
and personals services, along
with trunsactional services.
will be added in the next sev-
eral weeks, according 1o
Marty Yudkovitz, president
of NBC Interactive. "It
attacks and eliminates the
surfing syndrome of the Inter-
et.” Yudkovitz says.

Oslisme Sermvaces

What NBC will not elimi-
nate with the launch of its IN
project is the CityWeb initia-
tive that Warner Bros. Online
and Telepictures Distribution
launched earlier this year.
Warner and Telepictures have

been showing prototypes of

CityWeb, an information and
enlertainment service, lo sta-
tions inside and outside the
WRB station group around the
country. The launch of that
service, which would also
mvalve network affiliates, has

~ Telemedia

been pushed back to carly
next year.

Warner is seeking 30 sec-
onds of ad time in local news-
casts cach week to link sta-
tions to the service.

CBS expects to introduce
CBS Now, an online affiliate
service analogous to IN, in
January, CBS Now will inte-
grate content from CBS
News into local CBS station
sites, along with select Inter-
net utility providers, accord-
ing to Dean Daniels. vice

president and general manag-
er of CBS New Media.
“Local content is a very
important driver.” says
Daniels, echoing a sentiment
likely to become an online
mantra for the broadcast nets.

ABC is contemplating
something similar for its affil-
iate base, according 1o a net-
work spokesperson. ABC
News now lets affiliates inte-
grate content trom its site,
ABCNews.com, with local
news content on their sites. TM

New channels in Next AOL

By Riclurd Tederco

U's not streaming video yet,
I but America Online is

using TV-style titles and a
TV celebrity host for The
Next AOL.

AOQL begins its piecemeal
rollout of its new “channel
line-up™ this week by reorga-
nizing and renaming its con-
tent categories. New chan-
nels. including workplace,
families and lifestyles, are
being added to such existing
catagories as entertainment,
sports. news and kids only.
An AOL Today guide will
feature Joan Lunden in live
chat sessions and will offer
updated content in sections
titled Good Morning, Lunch
Break, This Afternoon,
Primetime, Late Night and
Open All Night.

Sull images will be
enhanced with audio.

“The net effect is that we
are being much more deliber-
ate in the way we are packag-
ing and presenting content,”
says Rob Jennings. AOL vice
president of channel program-
ming. “This is no longer a
place where more is necessar-
ily better.”

As a result of AOL’s con-
tent consolidation, the ante
will go up considerably on the
anchor tenant spots it sells.
“They're looking for quick

bucks from selling
18 anchor tenan-
cies.” says Peter
Krasilovsky, vice
president  and
media analyst for
Arlen Communi-
cations. "It may
contribute to the
overcommercial-
ization of AOL,
which 1s already
almost crossing
the line.”

AOL has struck
deals with com-
mercial tenants to
the tune ol $200
mllion—and counting—this
vear, with more in the offing.

Meanwhile. AOL isn’t
saying how much of its
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| teric Slute was
the most recent
anchor addition
on AOL’s News
Channel News-
stand.

AOL Studios’
Entertainment

adding chats, family and iifestyle features.

reconstituted content is new.
CBS Sportsline was added
as an anchor tenant earlier
this year. Microsoft’s eso-

in Windows 98

Top data broadcast software.

dows product group.

Broadcasting & Cable October 13 1997

Microsoft puts data broadcast

Microsoft Corp.’s third beta release of its Windows
98 operating system next month will include Wave-

The incorporation of WavePhore's data broadcast
service marks the first time any such service has
been worked into a desktop system. But it won't be
the last: The Microsoft pact with WavePhore is non-
exclusive, and other deals to accommodate broad-
cast data services are under discussion, according
to Phil Holden, product manager for Microsoft's Win-

Microsoft's data broadcast technology developed
for a planned DirecTV service may also be part of
Windows 98, says Holden. NBC, USA Networks and
Sci-Fi Channel all have signed on as content partners

the country.

www.americanradiohistorv.com

REFERERCE |

for that project, which will marry Web content with
TV fare. “We're still working very closely with
[DrecTV]," Holden says.

WavePhore's content partners include PBS Online,
CBS SportsLine, The Weather Channel and N2K's
Music Boulevard. Hauppauge Computer Works is
shipping tuner boards for $95 te $149 to enable PC
users to receive the service, and ADS Computer is
shipping machines with the boards. Compaq Comput-
er is incorporating tuners into some of its $5,000
large-screen PC Theater equipment as well. The
tuners receive data transmitted through the vertical
blanking intervals of local PBS station signals around

Windows 98 will incorporate a program guide with
a TV schedule that PC users can tune into.

Asylum bows
on Oct. 27 with
a “screen team”
of entertainment
correspondents
and celebrity
guests for its |-
Station—which
will feature
video streaming.
The first big event: The
screen team will interview
stars of TriStar Pictures’
“Starship Troopers.”™ ™

—~Richard Tedesco
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See last page of classifieds for rates and other information

RADIO

HELP WANTED MANAGEMENT

GM. Powerful Suburban NYC AM station. Op-
ponunity for a sales driven, hard working and
honest individual, who teaches by example, to
succeed in a wealthy yet untapped local area. If
you will provide all of the above and more, we will
provide greal programming, aggressive markel-
ing, strong sales support and much more. We are
an experienced and established company on a
mission to achieve the next level of success.
Send resume and salary history to Box 01256
ECE.

HELP WANTED SALES

Local Sales Manager. Dame Media, one of
America's most admired radio groups, has two op-
portunities for local sales managers., excellent
benefits and pay package. You must have at
least two years sales management experiénce.
Ideal candidates with understanding and be will-
ing to: frain in needs analysis selling, “be a field
coach,” and embrace new sales initiatives such
as vendor, publications and recruitment advertis-
ing. If you see yoursell as working with the best,
we want o hear from you. Send your resume to:
Dame Media. Business Manager, P.O. Box 6477,
Harrisburg, PA 17112.

HELP WANTED NEWS

The Best Jobs In The Business! We're looking
for a creative, aggressive, enthusiastic radio
Anchor/Reporter who knows how to com-
municate...understands how to tell a story and
use sound...is equally comfortable on the street
or in the studio and lives and breathes news!
Television experience helptul. New York-based
but your travel bag should always be packed!!!
We're also looking for a highly-motivated radio re-
porter whose passion for entertainment news and
pop culture is exceeded onfy by your energy,
savvy and smarts! (A good Rolodex also helps).
Television experience useful. Los Angeles-
based. Tapes and resumes to: ABC NEWS, Box
125, 125 West End Avenue, NY, NY 10023.
EOE.

HELP WANTED MARKETING

Marketing/Public Relations Director needed for
full-time Christian Radio station in Dayton, Ohio
{also serves Cincinnati). Duties include preparing
and delivering news during Morning drive-time,
and handling marketing and public relations for
50,000 watt WFCJ. This includes overseeing out-
side advertising and promoting WFCJ within our
communities. Some on-air, drive time and other
shift fil-ins expected from time to time. WFCJ
serves southwest Ohio. northern Kentucky, and
easlern Indiana. Population: 2,604,818. Experi-
ence in the aforementioned areas helptul, plus com-
puter experience. For more information and to re-
quest an application, please call (937)866-2471.
You may visit our web site: www.wicj.com. WFCJ
is a non-profit ministry, and is an Equal Opportuni-
ty Employer.

SITUATIONS WANTED MANAGEMENT

Key player presenlly employed by major broad-
cast group seeks take charge GM position. Look-
ing 10 do turn around or startup. 813-920-1556.

TELEVISION

HELP WANTED MANAGEMENT

Regional General Manager. The rapid growth of
FrontierVision Operaling Partners, L.P. provides
unique growth opportunities for skilled and expe-
rienced individuals. This Regional operations
position is located in Greenville, TN and encom-
passes activity in Tennessee, Virginia, North
Carolina and other surrounding states. The Re-
gional Manager has the responsibility for the
Customer Service Center as well as Plant Cpera-
tions and construction. A competent and qualified
staff is in place looking for a person able and
energetic leader. This posilion reports to the
Division Manager located in Richmond, KY. We
offer a competitive salary and excellent benetits.
Please apply in wriling to: Human Resources,
FrontierVision Parners, L.P., P.O. Box 727,
Richmond, KY 40475. ECE.

General Manager. Pappas Telecasting is seek-
ing an experienced professional and proven
leader to manage WB 27 KREN-TV and Un-
ivision Ch. 68 in Reno, NV, one of the nation’s
fastest growing markets. We're looking for so-
meone with a minimum of 3 years experience as
a GM (Independent/inde-filiate” experience pre-
ferred, but not mandatory), with strong skills in
sales, marketing, budgeting and strategic think-
ing. Proven ability to deliver substantial revenue
and income growth is essential. It you're in-
terested in joining Pappas Telecasting's KREN
TV, please send your resume to Pappas Telecast-
ing Companies, ATTN: LeBon Abercrombie, 500
S. Chinowth Road, Visalia, CA 93277. Fax 209-
627-5363. Highly qualified candidates only. EOE.

HELP WANTED SALES

When Opportunity Knocks. Are you bored with
your current sales job? Tired of working with a
bunch of stitfs while your creativity withers away
10 nothing? Itching to get in on the ground floor of
something Big? Are you self molivated? A real go
getter with excellent contacts in broadcasting, ca-
ble and entertainment? It you've answered yes 1o
All of the above, we want to hear from you. Fax
us everything we need to know right now to:
T*Pot / Division of National Video Center, (212)
629-5976. All replies will remain confidential.

TV Assistant Traffic MGR: Self-motivated with
2-4 yrs TV traffic exp. Previous Bias/Columbine
exp. a must. Scheduling, copy & order input a
plus. Work with minimum supervision; 10-key
speed & accuracCy; good inter-personal skills &
attn to detail: deal effectively with clientele. Re-
sume 1o KTXH UPN-20, Depart. B/C, 8950 Kirby
Dr., Houston, TX 77054. EQE.

Sales Account Executive Cable Networks Inc.
Rainbow Advertising Sales Corporation, a
division of Cablevision Systems, seeks a highly
molivated, sales-oriented AE with strong com-
munication skills to join our team. 3 years of
electronic media sales experience is required.
We offer a competitive salary and an extensive
benefits package. For confidential consideration,
send resume and cover letter with salary history/
requirements to: Director of Sales, 530 5th Ave.,
6th Floor, NY, NY 10036; fax (212)382-5055. No
phone calls, please. We are an equal opportunity
employer. Cablevision drug screens qualified
applications.

National Sales Manager: WHOCI-TV, Peoria, iI-
linois, the ABC atfiliate is looking for an ag-
gressive individual to manage our Nalional Sales.
We want a National Sales Manager that takes
charge. Applicants should have a minimum of 5
years Broadcast Sates Experience, Rep Experi-
ence or prior Management Experience. Skills wifl
include Nielsen ratings, inventory management
and event selling. Send resume to John Hurley,
WHOI-TV, 500 N. Stewart Street, Creve Coeur,
IL. 61610 M/F EQE.

Local Sales Manager. KTXL FOX40, one of the
country's strongest performing FOX affiliates, is
tooking for a highly motivated Local Sales Man-
ager. Must possess strong team building and
coaching skills. Must have the ability to motivate
sales staff and direCl strong sales efforts in
agency, developmental, and value added promo-
tion selling within the local sales arena. Televi-
sion sales experience a must. Please send re-
sume lo Mike Snyder, General Sales Manager,
KTXL FOX40, 4655 Fruitridge Road, Sacra-
mento, CA 95820-5289. No phone calls please.
Please indicate source from which you are apply-
ing. EOE.

KTXH-TV, top UPN affiliate in Houston, seeks
Local Sales Manager. Candidates need a mini-
mum five years broadcast sales experience;
management experience preferred. Excellent
communication, |eadership, and organizational
skills a must. |deal candidate will have the proven
ability to successtully implement sales/marketing
campaigns that increase existing revenue and
generale new revenue. Knowledge of TV Scan,
Scarborough and CMR a plus. Resume to KTXH
UPN-20, Depart. B/C, 8950 Kirby Dr., Houston,
TX 77054, EOE.

Director of Sales. New opportunity for experi-
enced radio sales leader. San Antonio FM Group
includes established market leader, specially sta-
tion, and new entry (with a chance for input on
format and initial marketing decisions). Ability to
attract good sellers and solid basic systems are
mandatory. Please indicate your interest by fax
with resume. Your present employer will not be
contacted. Fax to John W. Barger 210-340-3118.
EOCE.

Fax your classified ad to
Broadcasting & Cable
(212) 206-8327

www.americanradiohistorv.com
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HELP WANTED MARKETING

P

FOUNDATION GIVING DIRECTOR

Will develop and maintain funding relationships between Maryland Public Television
(MIPT) and national/local private and community foundations throngh written.
telephone, amd in-person communications: sceire grantsfensure mlfillment to grantors:
write grant applications and make oral presentations to clients: oversee nintenance of
up-to-date account data base. Requires: Bachelor’s degree and four years expericnee
raising funds from foundations: proven history of sneeess in generating and managing
mid-to high-level contribntions: execellent written and oval communications skills:
computer literaey: ability to work in a teaom environment. Salary: Open

Will develop and maintain funding relationships between Maryland Public Television
(MPT) and corporations within the redion MIPT serves, Requires: Bachelor's degree and
four years sales. marketing, fundraising or account management expericnee {preferably
within the Marvhmd, Vieginia and Washington. DC arca): proven history of sieeess in
senerating and mmmaging a mid-to high-six figurced client base: exeellent written and oral
commmmunications skills: computer literaey s ability to work in o team environment,

Salary: Open. includes ineentive plan.

| October 27, 1997 to:

Submit tor fax) resume and cover letrer including salary reguirements no later than

Marvland Public Television
Fhaan Resourees Pepartiment
L1767 Owings Mills Blvd.
Owings Mills. MD 21117
Fax: 110-381-1382
MPT is an EEO Fmployer

#« TRIBUNE *

Technical Project Manager

You'll act as a technical leader on
Tribune New Media Development pro-
Jects with responsibility for the deve of -
ment of high quality, cost effective systems
supporting Tribune cross-media busine:s
and development objectives. Duties
include identifying and integrating new
state-of-the-art software technologies nto
systerr solutions which address content
sharing requirements and leading the
development of content management and
communication applications, based o
these new technologies. This individual
will also recommend and set techno ogy
and system standards which position
Tribune’s media businesses to be more
competitive in existing products and in
new product development.

Requires an undergraduate degree o
business, computer science, engineering,
information systems. Must have experi-
ence working in a broadcast or cable vd-
ec preduction facility, or working with a
video manufacturing company. Requi-e: é

to 8 years of experience in designing.
developing. and managing multi media
business System applications

Competitive salary & exceilent banefits.
E-mall your resume in ASCII text format
strongly preferred)

(indicate code M5 in the subject line
of your emall) or mall to:

Tribune Compan
Employment Service Center
Attn: TPM-M$
435 North Michigan » Chicago, IL 60811
Plsase incivde solary histary ar saiary arpectasiant.
s.trshune, o amp by nt e kim

Broadcasting & Cable October 13 1997

HELP WANTED TECHNICAL

WE FLACE ENQINEERS
USA & WORLDWIDE

@ KEYSTONE INT'L., INC.

16 Laflin Road, Suite 900
Phone (717) 655-7143

Piutston, PA 18640, USA
Resume/Fax (717) 654-5765 ™

Master Control: CNN Master control re:
sponsibilities are to include: switching and rolling
commercial and programming. loading program
and commercial files. managing break content.
timing taped programming. and overseeing outgo:
ing signal for content and quality. Applicants will
be expected to learn new technologies as they
are implemented in the depariment. Duties may ex-
pand to include camera robotics. pre/post pro-
duction. and other responsibilities as assigned.
Applicants are required to have one (1) year live
news master control or three (3) years general
master control broadcast experience. Must have
the ability 10 learn new technology quickly and
thoroughly. A self starter who 1s highly motivated.
organized. and able to react well under pressure
Should be able to trouble shoot problems and
find solutions instantly. Must be able to manage
this position with integnty. a positive attitude. a
strong work ethic. and a a team player. Knowl
edge and interest in world and national news re-
quired. Location of position is in Atlanta. Georgia
No phone calls ptease. Please send resume and
cover letter to: Anne Bach. News Production
Supervisor. CNN International. 3rd Floor South
Tower. CNN Center. Atlanta. GA 30348.

San Francisco UHF TV Chief Engineer. Mt
Sutro station seeks qualified hands on engineer
who can do 1t all. and start immediately. Fax pro-

| file to agent 970-243-1770.

www americanradiohistorvy com

Satellite Truck Operator - WNCN-TV, the NBC
owned station in top 30 market has just ordered a
state-of-the-an satellite truck. All we need is the
right person to join our news team. Looking for a
newshound that loves being in the middle of the
action. Need experienced dual-path operator that
can do it all - from trouble shooting the equip
ment to juggling the schedules. Betacam shoot
ng a big plus. Send cover lelter. resume and
salary requirements to: Janine Piburn. Dir. News
Operations. WCNC-TV. 1205 Front St.. Raleigh
NC 27609. EQE.

Television Maintenance Engineer. Must have
exp. n reparing & maintaining Broadcast TV
equipment of all kinds. Requires 3-5 yrs. ex-
tensive equip. maintenance at TV station or
broadcast equip. manufacturer High school
diploma, or equiv., & traiming in electronics re-
quired. Submit resume to: KCTV-5 Business Of-
fice, P.O. Box 5555, Kansas City. MO 64109. No
Phone Calls Please. An Equal Opportunity
Empioyer. MIF D

Viacom O&O in sunny South Flonda seeks a
Mamtenance Engmneer who would like the op-
portunity to work with the latest technology includ-

| ing tapeless Master Control operating multiple TV

stations! If you have experience reparring and
maintaining a major TV broadcast/production fa.
cility. can trouble-shoot at component level. have
working knowledge of BTS switchers. Philips.
media pool. Harris Transmitters. Avid Media Com:
posers. Chyron Max. and Sony 1" and BetaCam
formats. we're looking for you! RF experience
and SBE centification a plus' Send resume and

| cover letter to Dept. #ME-202. WBFS-UPN 33.

16550 NW 52nd Avenue. Miamu.
EOE

FL 33014

2 EASY WAYS
to place your
Classified Ad in
Broadcasting & Cable

WRITE

Mail your ad to:
Antoinette Pellegrino
or
Sandra Frey
Broadcasting & Cable
245 West 17th St.
New York, NY 10011

CALL

(212) 337-7073
or (212) 337-6941
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Master Control Operator: Experienced Master
Control Operator with working knowledge of
GVG-1600 and Betacart. Basic editing. pc and
production skills. Salellite transmission experi-
ence a plus. Working knowledge of FCC rules
and regulations. Available to work nights and
weekends on rotating schedule. Mail or fax re-
sume and letter detailing qualifications to: Human
Resources. WBDC-TV 50. 2121 Wisconsin Ave-
nue. NW. Suite 350. Washington. DC 20007. Fax
202-965-7304. Equal Cpportunity Employer.

KRQE-TV, is currently accepting applications for
an RF Maintenance Engineer Responsibilities
include installation and maintenance of television
translators and microwave systems. College or
technical training in electronic repair is preferred. 5
or more years experience is needed. Send resumes
to: Human Resources. KRQE-TV. 13 Broadcast
Plaza SW. Albuquerque. NM 87111,

ENG Personnel. ENG field operations with
camera {(and microwave) experience. Videolape
Editors. and ENG Maintenance. Employment for
Wesl Coast. Would commence spring/summer
1997. Out-of-town applicants accepted for these
positions will be reimbursed for airfare. hotel. and
per diem expenses. Send resumes to: MMS,
Suite 345. 847A Second Avenue. New York. NY
10017 or Fax: 212-338-0360. This employment
would occur in the event of a work sloppage and
would be of a temporary nature 10 replace Strik-
ing personnel. This is nol an ad for permanent
employment. An Equal Opportunity Employer.

YOUR AD
COULD BE
HERE!

To place an ad in Broadcasting & Cable's
Classified section, call
Antoinette Pellegrino
TEL: 212-337-7073
FAX: 212-206-8327

or
Sandra Frey

TEL: 212-337-6941

FAX: 212-337-6957

APELLEGRINO@B&C.CAHNERS.COM
S.FREY@B&C.CAHNERS.COM

Classifieds

KNME-TV, University of New Mexico public TV
Station at Albuquerque. requests applications for
Associate Direclor. Broadcast Engineering (In
dustry Title-Director of Engineering). Oversees
engingering, operations. information services and
facilities. reporting to GM. Ideal candidate will be
#2 engineer in medium/large market. competitive
salary. excellent benefits. 48th market. mild
climate. For complete information  regarding
salary. position qualifications. dulies
responsibilites and conditions of employment. con-
tact Sue Kurman. Search Coordinator. KNME-
TV. 1130 University NE. Albuquerque. NM 87102,
505-277-1225. e-mail Sue@KNME 1.unm.edu. or
access UNM website: hitp//www.unm.edu. The
Universily of New Mexico is an Equal
Opportunity/Affirmative  Action Employer and
Educator.

Director of Engineering and Operations.
WHAS 11, market leader. is 100king for a Director
of Engineering/Operations with a minimum of 5
years broadcast and technical operations experi-
ence. College degree required. Knowledge ot
FCC. FAA and EBS regulations is necessary.
Strong skills in electronic maintenance. RF
systems and experience in labor management
necessary. Must have ability 1o implement new
technology. work under deadlines and handle
multiple tasks. Candidate must possess outstand-
ing written and verbal communication skills and
strong interpersonal skils. Windows ‘95 and 97
and knowledge of AVID system. Responsibilities in-
clude directing and supervising staff in engineer-
Ing. air operations. information systems. building
secunly and mainlenance. Responsible for all
long and short range strategic planning and
budget preparations. Develops. coordinates and
administers all capital expenditures. Oversees
technical and operating procedures to trou-
bleshoot problems prior to air. Responsible for
other duties as assigned. EQE. Interested candi-
dates forward resume and cover letier to: Cindy
Vaughan. Human Resources Manager. HR #721,
WHAS11, 520 West Chestnut Street. Louisville.
KY 40202.

Chief Engineer. KOCO-TV. Oklahoma City.
Looking for a talented. highly motivated individual
1o oversee the technical operations at one of the
finest broadcast facilities in the nation. Must have
experience in TV broadcast engineering man
agement including capital project planning and
implementation. supervising technical personnel,
preparation and execution of technical operations
budget. maintenance of studic and transmitier
facility. knowledge of all building systems and com-
pliance with all government and indusiry stan-
dards and regulations. In depth knowledge of
digital video and audio technology is a must as
we plan our conversion to ATV. Seeking a strong
leader who works well with depariment person-
nel. other depariment managers and all station
employees. Degree in technically related field or
equivalent experience required. Send resume to
Jetf Rosser. President/General Manager, KOCO-
TV. 1300 East Britton Road. Oklahoma City. OK
73131. KOCO-TV is a Hearst-Argyle Television.
Inc. station and an Equal Opportunity Employer.

Chief Engineer: Dallas Area Trinily Broadcasting
station. Experienced in mainienance of UHF
transmitter. siudio sysiems as well as personnel
supervision and training. SBE centification a plus.
Send resumes to Ben Miller. Mail: P.O. Box
C-11949. Santa Ana. CA. 92711: E-mail:
BMILLER@TBN.ORG: Fax: 714-665-2101. M/F
ECE.

www.americanradiohistorv.com

Director of Technical Operations: WTVR-TV is
looking for a Director of Technical Cperations to
oversee planning, operational and lelevision
maintenance duties of a medium market televi-
sion station. Candidates should have 5-10 years
related experience. Supervisory and budgetary
experience in a technical operation is necessary.
Educational background requires a minimum of 2
years at a technical school. Send resumes to
Sheila Oliver. General Manager, WTVR-TV. 3301
West Broad Streel. Richmond, VA 23230. No
phone calls please. Equal Opportunity Employer.
Pre-employment drug screen required.

HELP WANTED NEWS

Writer/Producer/Writer: LA's United Paramount
Network affiliate, UPN 13. needs a really good pro-
mo Writer/Producer. Please have solid on-air pro-
motion experience, including Entertainment and
News. Writing duties will also include some ad
copy and press releases. You know the drill-we
wanl someone talented, motivated and fun to join
our award-winning Creative Services team. (Did
we mention good writer?} If this is you. send your
reel and resume t0 UPN Channel 13, Attn: Hu-
man Resources Depl., 915 N. La Brea Avenue,
Los Angeles. CA 90038. UPN 13 is an EQOE.

WDEF-TV is looking for a Weekend Anchor/
Reporter to anchor 4 weekend newscasts and to
be a general assignment reporter 3 days per
week. For anchor position: write news stories.
assist producing. edit video, perform news on-air.
For reporter: set-up. covering. writing, editing and
performing news stories on-air. College degree
and 2 years experience mandalory. Send tapes/
resumes to Rick Russell. ND. WDEF-TV, 3300
Broad Street. Chattanooga. TN 37408. EQE. mi-
nority applicants encouraged to apply. pre-
employment drug test required.

Reporter. WFSB. a Meredith Broadcasling
Group station and Connecticut's #1 news station
is looking for a creative. energetic. experienced
and dynamic broadcast journalist 1o join our
team. If you are an excellent wriler. possess ex-
ceptional news judgement and if working in a
tiercely competitive. fast-paced newsroom is your
idea of a good time, send your resume and tape
to Steve Sabato. News Director. 3 Constitution
Plaza, Harttord. CT 06103-1821. ECE.

Promotion Writer-Producer is needed by
WAVY-TV 10, an NBC affiliate in Virginia. Seek-
ing an enthusiastic self-starter for news series
and image promotion. Candidate muslt possess ex-
cellent writing skills, an eye for graphics and a
team player attitude. AVID experience a plus.
Send non-returnable tape and resume to Judy
Triska. Promotion Manager. WAVY-TV, 300
Wavy Street. Porismouth. VA 23704. No phone
calls. No beginners. WAVY Broadcasting Inc. is
an Equal Oppontunity Employer.

Fax vour classified ad to
Broadcasting & Cable
(212) 206-8327
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Newscast Producer! WFLA-TV. the NBC af-
liliate in Tampa. is looking for a weekend
newscast producer. The successful candidate will
have sharp. people-onented writing skills. You
must be able 1o craft a well-rounded. informative
newscast with high production values We want
someone who doesn't let all the bells and whis-
tles interfere with content. We are looking for a
producer who has a clear vision on what makes a
newscast relevant to the community. Send tape.
resume and references to WFLA-TV, Personnal |
Dept.. 805 E. Jackson Street, Tampa. FL 33602.
WFLA-TV is an Equal Opportunity Employer.
M/F. drug free workplace with pre-employment drug
screening required.

News Photographer: WTVD-TV. an ABC-owned
station, has an immediate opening for an experi-
enced News Photographer. A commitment to
hard news and the ability to handle a high story
count in necessary. Successful cand date must
be able to cover a story without a reporter. Atti-
tude is as important as talent. Send resume and
fape to Ted Holtzclaw. News Operations Man-
ager. WTVD-TV. 411 Liberty Street. Durham. NC
27701. EQCE.

News Director: We are seeking a highly
motivaled. hard working. broadcast journalist to
manage our day 1o day news operations. This is
an NBC affiliate located in Syracuse. NY. We are
a medium market station with major market atti-

news management

WSTM-TV. 1030 James St.

quired.

Doudican. 3701
EOCE.

tude. Successful candidate will have 3-5 yrs.
experience & currently
employed as either a News Director ir a small to
medium market station or an Asst. News Director
or Executive Producer in a top 30 market station.
We are looking for a hands on leader with con-
tent & production skills. Send resume and state-
ment of news philosophy to Donna Moreland.
Syracuse. NY
13203. EOE. Pre-employment drug testing re-

Metecrologist: A meteorologist is needed in
Tornado Alley. Looking 1o complete a four-
member weather staff at KJRH in Tulsa. Three
years on-air expenence preferred. No phone
calls please. Send resume 1o KJRH 2 NBC. Lori
S. Peoria. Tulsa. OK 74105,

KOCO-TV, an ABC affiliate and Hearst-Argyle
station has an immediate opening for a photo-

grapher/editor. We're looking for a winning atti-
tude. the ability 10 make the AVID sing and the
talent to shoot and light great videg in any
environment. Two years expenence preferred.
Writing skills a plus. Send reel and resume to
Larry Kellogg. Senior Editor. KOCO-TV. 1300 E.
Britton Road. Oklahoma City. OK 73131, EOE.

Get the added exposure you need with
Mediacasting. the premiere audio/video
classitieds on the internet. Call today at 920-926-
9620. Your tape can be online today.

General Assignment Reporter: KJRF 2 News
NBC in Tulsa seeking energetic reporter with
strong writing and presentation skills. Experience
is a must. No phone calls please. Send resume
to KJRH 2 NBC. Lori Doudican. 3701 S. Peoria. |
Tulsa. OK 74105. EOE. |

Bureau Photographer: WTVD-TV. an ABC
owned station has an immediate opening for an
experienced News Photographer for our Wilson.
NC bureau. Successful candidate must be able
to cover a story without a reporter. No clock
watchers. The ability to troubleshoot equipment a
plus. Send resume and tape to Ted Holtzclaw.
News Operations Manager. WTVD-TV. 411 Liber-
ty Streel. Durham. NC 27701. EQE.

Bureau Manager: WABC-TV. New York's News
Leader. seeks a strong broadcast journalist to
supervise coverage in one of our suburban news
bureaus. Major market assignment desk and field
producing experience required. Send resume to
Ken Plotnik, Managing Editor. WABC-TV, 7 Lin-
coln Square. New York. NY 10023. No telephone
calls please. We are an Equal Opportunity
Employer.

Assignment Manager. The most imporiant job in
our newsroom is open. We're looking for an
assignment manager to run the desk and help
shape our newscasts through story assignments
that reflect the needs and interests of the diverse
and growing Denver area. We tell our viewers
that we're "Real Life...Real News.” You will play a
key role in helping us make good on that. The
producers can't slot it in the shows if you haven't
seen to it that we've covered it. We want so-
meoneé who knows how to manage the entire
assignment operation - but also knows about real
life issues. We're looking for someone who's
active in the community. asks questions. pro-
vides solutions. sees the bigger picture...in gen-
eral. someone who has both news expenence
and life experience. If this shoe {its. send resume
and letter telling me why to Bob Brooks. Asst.
News Dir.. KMGH-TV. 123 Speer Blvd.. Denver.
CO 80203. No phone calls. please. EQE.

Assignment Editor: NBC affinate looking for ag
gressive. hard-working. orgamzed news assign-
ment editor. Prior assignment desk experience
preferred. Newsroom compuier experience
helptul. Must be a good leader and work well with
others. Send resume 1o Nancy Crouter. WEYI-
Tv. 2225 W. Willard Rd.. Clio. Ml 48420. No
Phone Calls. M F EQE

Anchor: North Eastern Ohio station is seeking
an experienced co-anchor to compliment our fe-
mate anchor. The candidate must have excellent
writing skills, an authoritative delivery. as well as
ability 10 interact comfortably with co-anchor. Two
year contract required. Send non-returnable tape
and resume to Box 01247 EQE.

HELP WANTED PROMOTION

Writer/Producer. Creative Promotion Writer/
Producer needed! Soon-to-be Paramount Q&0 in
top 20 market that produces 5 hours of news a
day. is in search of versatile. creative writer/
producer with a great attitude. Will work with
news. sales and programming and must be a
self-starter. AVID editing andror shooting skills a
definite plus. Salary DOE. Please send your
creative. non-returnable demo reel along with a
resume to KPWB-TV. Personnel CP 9-1. 500
Media Place. Sacramento. CA 95815. EOE.
Qualified applicants will be called for interview.

Broadcasting & Cable October 13 1397
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Topical Promotion Writer/Producer. KTVN is
seeking a Topical Promotion Writer/Producer.
Duties include writing. editing and producing daily
news topical promotional announcements. topical
IDs. and proof of performance spots, as well as
wnting and producing other promotion materials.
as needed. One year experience in TV promo-
tion. news. production or Creative services pre-
ferred. Some college education required. Applica-
tions are available at 4925 Energy Way. Reno,
Nevada 89502. Qualified minorities are en-
couraged to apply. No phone calls. please.
KTVN-TV is an Equal Opportunity Employer.

Senior Promotion Writer/Producer. WXIA-TV.
Atlanta’s NBC affiliate. is looking for a creative

writer/producer to join its marketing team. Main re-

sponsibilities include the writing and production
of news/station image promotion and sales pres-
entations. Individual should possess excellent
writing skills. solid experience in television on-air
promotion. a strong visual sense. and the ability
to think Strategically. Send your tape. resume
and salary requirements to H.R.. WXIA-TV. 1611
W. Peachtree St. NE. Atlanta. GA 30309. No
phone calls please. EQOE M/F

Promotion Producer: Highly. energetic. creative

team player needed for aggressive FOX affiliate.

Responsible for all aspects of on-air promotion.

Shooting. writing and editing skills a must: chyron
experience preferred. 2-3 years TV production

experience ideal! Send non-returnable tape and
resume: Reply to Box 01254, EOE.

Promo Slugger: Louisville is looking for & promo
producer with enough expenence to hit home
runs. Energy and enthusiasm are mixed with
creative writing that sells and an eye for great vis-
vals. We've got the tools. you bring the skills.
Send resume and non-returnable demo reel with
examples of daily topicals. news series. generic
image and POPs by October 31 to Personnel.
WAVE-TV. PO Box 32970. Louisville. KY 40232,
EOE. No calls please.

HELP WANTED RESEARCH

Research Analyst, UPN has an excellent op-
portunity for a highly mot vated individual seeking
to conquer all aspects of network television re-
search. The ideal candidate is an experienced
researcher with strong communication, wnting
and analytical skills. Must be highly proficient in Ex-
cel. Word and graphics software. Knowledge of
ralings based software such as WRAP. Dailies
Plus. Donovan and SNAP is required. Only can-
didates with television research experience will
be considered. Please fax resume to 310-575-
7240 Attention: Research.

_ HELP WANTED MISCELLANEOUS

Due to retirement and staff expansion, public
TV station WDCN, Nashville has immediate
openings for

CHIEF ENGINEER

PRODUCTION MANAGER
PROGRAM ACQUISITION/
SCHEDULING MANAGER.

For information, contact WDCN

PO Box 120609, Nashwville, TN 37212
615-259-9325 or < information to 61 5-248-6 1 20,
EEO/AA Employer
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— —||| - Communications Sector .
WSWR The World Of Business

As one of the lastest growing. mosl progressive T
broadcast groups in the pation. SINCLAIR ¥
COMMUNICATIONS. INC. owns or provides Al .

programming services to 29 TV stations 21 ‘

dilferent markets and enjoys affiliations with AB(
CBS. FOX, W and UPN. Our radio group operales o
& separate markels and is also one of the largest m ’
the country. As our phenomenal growth continues.
we seek the one element which gives us the edge on
the competition and the power 1o stav on top - Hhe
best people in the business. If you are a miolivated
teant player with a suceessful 1ack record. ar
opportunily may awadit you al Sinclair

Harris Corporation, a $3.8 billion Fortune 500
Corporation, is seeking world class candidates for the
following current openings. Harris is a world-wide,

150-9001 registered supplier of radio and TV broad-

cast equipment and integrated systems.

We currently have the folliwing positions avallable:

+  Asheville WLOS TV ABC

Photojournalist. The following positions are located in our $10 million Digital-Television World

Inunediate apening for a storvteller who can e 4
shoot. edit. ad gather information. Exp. witl Headquarters and Research Center in Cincinnati, OH.

SNG &\EN}] live trucks preferred hnt W:\]I | ‘ L ]
triin. NI'PA style shooter that can work wel
w/reporter or can shoot solo BCH . Proposal Eng‘neer . . . ol

This position requires experience working with AM/FM and TV broadcasting transmission

* Milwankee WVIVTV WE . : i . g - - ;
Account Fxecutive systems including, but not limited to: conducting transmission line calculations, having a

Candidate must be able to handle ageney working knowledge of AV processing and distribution and test equipment, and knowledge
business and develop new business. Strong of both domestic and international AC power requirements. Fluency in Spanish a plus,
negotiation and coninunication skills.
thorough knowledge of ratings research H 1 11ls
tools and working knowledge of computers a h Salcs A Ehc’anon SPCCIallSts L. . .
must BC#Y These positions will be a part of a group focused on developing solutions for customers

+ Raleigh WLIL TV FOX needs for digital television. Must have experience in ane or more of the following emerg-

lalented. creative and hard working sports ing, routers, switchers and ATM; RF Systems; Antennas; Satellite or STL. Proficiency in

‘::;)‘:;’sf"uz'l‘lfg :,"_'l'l'l'ti"l'('_‘r:"l;;‘I‘r‘fi‘z,['l‘[:[,;‘;lgl CAD programs required. Light to medium trave!. Overall system knowledge a plus.

high school athleties. Prior T

Sports Photographer ‘ ing DTV technologies: Digital Television Studios which includes MPEG-2 encoding/decod-

Bt g pliggesdiiings iy 1wl The following position is lecated in our South Glen Falls, NY facility.
+ Raleigh WLILTV FOX ’
Assignment Desk Manager . S StcmS Englneel‘

stunyycions/establirapportwilialiegs major networks such as CNN, Fox, ESPN, ABC, NBC, etc.; project management, system

sowrces/handle multiple tasks. College © i 4 1 - 5 . i
i § design; and interfacing with customers, project architects, and consultants. Will also

M.uager who can do it all..generate local | This high-profile position will be responsible for targeting and developing a rapport with
degree, prior TV RADICYPRINT EXPERIENCE

REQUIRED BCr1I - prepare quotations and proposals; research and negotiate with vendors for use in quota-
s Peoria WYZZ.1V FOX | tions. A minimum of 3 years of RF broadcast studia design experience is required. Will
Fratliec Manager | travel domestically and/or internationally,

l\’t‘!lii)llll;'ll)l“h;';: of :::-pll I’ll( Iud'e illll}_)u:ling
arders. tfornmatting the log, controlling A e . . A 2 . - .
wentory. trafficking commercials, and | Harris Corporation offers a competitive starting salary, with a comprehensive benefits
supervising two otliers. Strong conputer | package and opportunities for advancement. If qualified, please send your resume
;'\‘,Ll"f,l'[‘l ‘:'I;?&SF“”""‘"" & C""“""""E'C';':g“ {including salary history and requirements} in confidence to: Shawn Oberreiter, Human
i - , ) | Resources, Harris Corporaticn, Breadcast Division, P.O. Box 4290 Quincy IL, 62305-4290,
*  Pensacola, 11/Charleston, WV/Plattsburg, NY or fax: 217-221-7082. We are an Equal Opportunity Employer.

Business Mavagers

Jusiness Managers for newly acquired
stations. Successful candidates will possess
l-yr. Accounting dedree. sirong

oimmical ion skills and previous financial
media expericice BC#13 |

¢+ Tuschloosa WHBB1Y WRB
Local Sales Manager |
Excellent opportunity for growth for LSM i

uscaloosi AL market. Position availahle |
minediately BC# 14 [ www.broadcast.harris.com
. \{c-\\ Orleans - Radio
General Manager HELP WANTED PRODUCTION

Orleans. Previous G or GSM experience

General Manager for new acquisitious in New L ‘
preferred. BC#t5

Broadcast Personnel Needed. ENG Field Op ENG Personnel For A Major Broadcast Facility
erations with Camera and Microwave experience in NYC. ENG field operations with camera (and

Mail your resume immediately 1o Videotape Editors. Studio Operators, and Main microwave) experience. video lape editors. and

broadeasting & Cable

245 W. 1711 Streot lenance. For the Midwest. Would commence Spr ENG maintenance, employment would com
NY. NY 10011 ing Summer 1997. Qut-of-town applicants ac mence spring/summer 1997 Out-of-town appli
tn: lob # cepted for these positions will be reimbursed for | cants accepted for these positions will be reim

airfare. hotel, and per diem expenses. Send re bursed for airfare. hotel and per diem expenses
SBEe sumes to: MMS. Suite 345. 847A Second Ave Send resumes to: Media Management Services
SINCLAIR BROADCAST GROUP nue. New York. NY 10017 or fax: 212-338-0360 Suite 345. 847A Second Avenue. New York. NY

This employment would occur in the event of a | 10017 or fax o 212-338-0360. This employment
work stoppage and would be of a tempecrary | would occur in the event of a work stoppage. and
nature to replace striking personnel. This is not | would be of a temporary nature to replace strik-
an ad for permanent employment. An Equal Op- | ing personnel. This is not an ad for permanent
| portunity Employer employment. An Equal Opportunity Employer

Sinclitir is proud to he an
FQUAL OPPORTUNITY FMPLOYER |
Women and mintorities are encouraged to apply

October 13 1997 Broadcasting & Cable

www americanradiohistorv com
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Production Manager. Fox affiiate in beautiful
Northwest Flonda needs an experienced P.M
who can get quality commercials produced quick
ly and protessionally! Expenience in shooting. edit
ing. graphics. audio. copywnting. working well
with chenls and salespeople a must! Please re
spond to Box 01255, EQE

Broadcast Personnel. Technical Direciors (GVG
300 Switcher with Kaleidoscope). Audio {mixing
for lve studio and news broadcasts). Studio
Camerapersons (studio productions and news
broadcasts). Chyron Operators {Infimit). Stll Store
Operators. Tape Operators (Beta). Maintenance
plant systems expernence distnbution and
paiching). Lighting Director Engineer. Employ
ment would commence spring/summer 1997, Out
of town applicants accepted for these positions

will be reimbursed tor airfare. hotel, anc per diem |

xpenses. Send resumes to: MMS. Suite 345,
847A Second Avenue. New York. NY 10017 or
fax 212-338-0360. This employment would occur
in the event of a work stoppage and would be of
a temporary nature to replace striking personnel
This 15 not an ad for permanent employment. An
Equal Opportunity Employer

HELP WANTED PROGRAMMING

ASS0OCIATE

ProDUCER/PROGRAM
DEPARTMENT

Talented and hungry for the next challenge?
A terrific opportunity awaits you at the #1
television statian in Chicago. The Program
Depariment of ABC7 Chicogo is looking for
a hot-shot production wiz 10 filf this new
position in our growing team. You name it,
we produce it. Whether it’s live events, sports
specials, perades, telethons or sales/
marketing projects, you will find exciting work
on our production team. The ideal candidate
will have at least three years’ successful
related experience. Field ond studio
production experience and outstanding
writing skifls are a must. Non-linear editing
skills o plus. A college degree is preferred

If you are a creative, self-motivated producer
with great people skills, send {no phone calls
please) your non-returnable reel and resume
to: Fran Preston, Program Director,

ABC? Chicago, 190 N,
obg
CHICAGD

State St., Dept. BC
Chicago, IL 60601,
EOE. Women and
minorities are

l encouraged fo apply

Fax yvour classified ad to
Broadcasting & Cable
(212) 206-8327

Broadcasting-&- Cable- October 1,:% 1997

Executive Producer/Programming. WFSB. -
Meredith Broadcasting Group station. is seeking
qualfied candidates to jon our award-winming
local programming statf. The executive producer
will manage the production of program length
and short-form programming. assuming respor
sibiity for content and appearance. Keeping in
touch with community concerns and making re
commendations on programming 1o address
those concerns is a priority. So f you're a
crealive thinker. wnter and organized. and have a
solid background in telewision program publc af-
fars production. send your resume and tape to
Hope Etheridge. Business Manager. 3 Constitu
tion Plaza. Hartford. CT 06103-1821. EOE

SITUATIONS WANTED NEWS

Sports reporter looking for medium market.
December graduate from Michigan State Univer
sity. Great experience at major news organiza
tions. Call Joe Steele 517-355-9337

TV SALES TRAINING

LEARN TO SELL TV TIME
Caill for FREE Info Packst
ANTOMELLI MEDIA

TRAINIMNG CENTER
{212) 206-8063
Ower 25 years in the TV industry

PROGRAMMING SERVICES

Srupbias
National Weather Network

Your own On-air meleorologist via satellite. Custom and
localized TV weathercast inseris 1or FOX. UPN, wB. Indy
stations and cable stations. Three satelhite feeds daily. Your
own on-air metearologist and greal graphics. Sell these
Inserts and make MmOney. Low ¢ash and barter and very
simple to receive and use. Call Edward St. Pe’ at NWN 601-
352-6673 and siari ioday.

TV RESUME TAPES

Career Videos prepares your personalized
demo. Unique format. excellent rates. coaching
job search assistance. free stock. Great track re
cord. 847-272-2917

TV NEWS COACHING SERVICES

Coaching Services: We provide comprehensive
tape crihques and ongoing consultation for news
professionals. Expert. approachable. affordable
Media Mentors (334)665-5553

CABLE
HELP WANTED NEWS

Reporter. Looking for a creative. motivated self
starter to join an established investigative team
On-ar and off. this job requires relentless
pursuit of the inside story. excellent writing skills.
camera presence and the sincere desire to work
for NET. Inc. Send resume and tape and or wnt
ing sample to NET. Inc.. atin: Personnel Director
717 Second Street. NE. Washington. DC 20002.
NET. Inc. 15 an Equal Opportunity Employer

www.americanradiohistorv.com

Assignment Editor/Chief Story Coordinator:
Cable TV Natwork in NY Area seeking seasoned
pro to manage assignment desk and work with
producers and story coordinztors on story zon
ception and logistics. Focus 18 on entertainment
arts and ewvents. Established relationships with
diverse experts. celebntes. and public relations
contacts is a plus. EQE. Reply with resume to
Box 01252,

HELP WANTED SALES

Advertising Sales Manager. Tamget Select Cs

ble Advertising. Inc. 1s seeking a seasoned sales
professional to manage new and ewsting ac

counts in the Reading and Poltsville markets
Qualtied candidate will possess knowledge and
expenence n the advertising industry with a pro
ven sales rzcord ard managemant skills. This
leadership position demands strong customer
service focus and high 2nergy in a goal driven
team environment. Opportunity offers high imtial in
come and giowth potential. Interested candiddates
should mail a letter of infroduction and resume to
Human Resources. P.C. Bor 3262. Allentown
PA 18106. No phone calls please. EOE

HELP WANTED ADN/INISTRATION

Media Center Supervisor. Cnetel Studios

HGTV i1s se2king a hbrary supervisor. Strong com-
puter skills including knowlecge of Mac OS & Win
dows '95 preferred. College degree in library or in
formation seience and or experience 11 managing
a lbrary. archive or research setting required
Please send resume 1o HGTV. Altn: Human Re
sources - Media Center Superwscr Pasition. P.O
Box 50970. Knoxville. TN 3795C. Cinetel HGTV
is an Equal Opportunity Emplayer

WANT TO RESPOND TO A
BROADCASTING & CABLE
BLIND BOX ?

Send resume/tape to:

Box ¢
245 West 171h St.,
MNew York, New York 10011
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_ HELP WANTED PRODUCTION

OmMm

T he COURT TV network, based

in NYC, is seeking an aggressive Fop:
SENIOR WRITER-PRODUCER with Ple Cong id ediate
amazing copy-writing skills, and Ase Seng s Atioy,
incredible dexterity in the edit room. Saly demo esulhe’
Non-linear experience a plus. R4 l‘e(luil.e Pe an(i
Atty, €n

We are looking for a unique visualist
unafraid of running ahead of the pack.

Experience in news promos a must.
Managerial aptitude a must.

N Pl

1 T 8! TR T
THE AT ‘HAN
We're energetic
producers to Join onr team . Great group of
prople:. Excellont salary

looking  for talented.

Writer / Produeers - produce topicals for
dailv weather stones PO P s ote Must be
shong copywiiter, able to motivate viewers
ta stay tuned. Ability to keep it fresh day

to-day as wall ax to crank 1nto overdrive
during majorweather events. Minimum |
vear experiente i daily new s promotion

Send tapeand resume to

Creative Serviees Manager
The Weather Channel
300 Interstate Norvth Parkway
Atlanta. GA 30339
Fax: (7700 22¢-2922
EOE/M/V/D

Segment Producer/Reporter: Cable TV
Network in NY Area seeking media professional
with a creative edge to produce and report enter-
tainment. arts. and events news and features. Re-
quirements include exemplary field producing.
writing and on-air presentation skills with ability to
tell stories with personalty and creativity. EQE.
Reply with tape and resume to Box 01253 {

ALLIED FIELDS
HELP WANTED INSTRUCTION

Roy H. Park School of Communications

[thaca College

Ihe Television Radio Department i the Rov 1 Park School of Commumications at Ithaca
College has three tenure-eligible openings for assistant / associite professor to wach a
combiution of courses in the areas ol begmmmg through advanced held and stado
production, meludmg Cigital nondinear post production. directing. audso for medig, hahting
set design and production management. Secondarny arcas include video journalism: mult
media and emerging technologies, seripmariting. directing performers for the canera. and
other care courses depending on the eapertise of the candidates, The suecessiul candidate
will also advise students and may serve on the departiment. sehool and college commitiees

Pl M A or Master s invideo/tilng or related discipline s required. Signilicant video
production work, including nationgl and/or mternational  digital

’ & ~ (“/ Professional expericnce required. Successtul teaching exsperience alse
B ‘; requited  Commitment to a hiberal ots cducanon watlhim g

A : : ;
N e e professional prageam is expected. Applicants must semd i current
o S L T Vit statement of interest, ineluding professional specithzation
i 48 : — with arcas of weaching, and the nmes, addresses and phone / fax
A ‘y i £ numbers of at least three references to De. Barbara Morgenstern

‘- h

57 ! .';; 20 Chairoscarch Committee, Department ot Telesision Radio. 328
A A AN Rov T Park 1l Nhgca, New York LISS0-7253. Phone. 007271
I// B \\"\ 32000 Tax 607 270 1661 Scarcening begins October 15, 1997
VT oy however apphostions will be accepted until the positions are filled

Hhaca College is an Equal Opportanin / Allimsive Action Tmplover

To place your classified ad in Broadcasting & Cable,
call Antoinette Pellegrino (212) 337-7073
or Sandra Frey (212) 337-6941

wwWwW americanradiohistorv com

Graduate assistantships available for Spring
1998 semester in both radio and TV leading to an
M.A. in communication and preparing students
for media-related careers. ncluding college
teaching. Stipend. health insurance. plus out-of- |
state tuition wawvier. Admission requirements in-
clude bachelor's degree in a communications |
field. 2.8 GPA. and GRE exam. Interested
persons should send resume and letter indicating
career/educational goals to: Dr. Joe Olver,
Graduate Program Coordinator. Department of
Communication. Stephen F. Austin State Univer-
sity. Nacogdoches. TX 75962. 409-468-4001
(tel.). 409-468-1331 (fax). joliver@stasu.edu (e-
mail). www. sfasu.edu (website).

Doctoral Assistantships. The University of Ten-
nessee seeks outstanding candidates for
doctoral study. Cousework emphasizes commu-
nication theocry and research. Broadcasting. jour-
nalism. P.R.. adverlising. speech communication,
and information sciences concentrations. M.S
degree and GRE required. 2-3 years coursework,
plus dissertation. Teaching assistaniships possi-
ble. Application for Fall 1998 due March 1. Also.
M.S. in media management. Contact Dr. H
Howard. Communications. University of Ten- |
nessee. Knoxville. TN 37996-0347

~ HELP WANTED PRODUCTION

Northern Indiana post-production facility
seeks experienced Videocube editor. Knowledge
of Photoshop. After Etfects and Electric Image I
software helpful. Tape/resume to: Creative Ser-
vices. CVC Communications. 811 Lawrence
Drive. Fort Wayne. Indiana 46804

October 13 1997 Broadcasting & Cable
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EMPLOYMENT SERVICES

PROFESSIONAL JOBS

WITH ENTERTAINMENT COMPANIES

BROADCAST & CABLE TELEVISION, DISTRIBUTORS.
MOTION PICTURE, POST PRODUCTION & MORE

Entry o senior level jobs nationwide in ALL fields
(news, sales, production, management, efc.).
Published biweekly. For subscription information:
{800) 335-4335
in CA, (818) 901-6330.
Entertainment EmploymentJourna

ITM

* CLEARLY

\.'8:8
Radio & TV Jobs in the Beautiful Northwest
On-air, sales, engineering, production,
management. Washington State Association of
Broadcasters Job Bank.
Phone: 360-705-0774 Fax: 360-705-0873

‘ (800)238-4300

PRUDENT.

For video duplication, demos,
audition reels, work tapes, our
recycler! tapes are technically |
up to any task and downright
bangains. All formats, fully guar-

teed. To order call:
(Booy236.4300 CARPEL

Just For Starters: E

on” internships in TV and radic news. National
istings. For a sample lead sheet call: 800-680-

7513

FINANCIAL SERVICES

Loans By Phone: Lease/finance new or used

broadcasting equipment. Flexible paymant plans

Flexible credit ¢ntena. Call Jeff Wetter at Flex

Lease. Inc. 800-699-FLEX

EDUCATIONAL SERVICES

On-camera coaching: Learn TV repcrting and
Producz qualty
demo lapes. Prnivate lessons with former ABC
914-937-1719. Julie

anchor ng/Aeleprompler  skills.

News correspondent.
Eckhert.

'WANTED TO BUY EQUIPMENT

Used videotape: Cash for 34" SP. M2-9
Betacam SP's. Call Carpel Video 301-634-3500

Sateliite Transmission Equipment and
Television Transmitter Bought and Sold. Including
HPA's. antenna's. UPS's. generatcrs exciters.

support equipment. elc. Megastar: 702-386-2844

FOR SALE EQUIPMENT

ATTENTION C-BAND SHOPPERS!

Galaxy VIl Fully Protected Transponder
Available for Immediate Full-Time Use
Uplink from N.Y. with DigiCipher [| MCPC

Below Market Rate!
Commit now for Huge Discount!
Only Two Channels Left!
First Come. First Served!

Call Today (714) 263-9900 x217

General
Instrument

IRD’s
575 DSR-1500’s
& 80 DSR-2200's
Almost new, available for
sale at a very low price!
Call now to place your order!
(714) 263-9900 x217

Broadcasting & Cable ddober 13 1997

Transmission Line - Approximalely 820 teet Com
ax 6 1'8 inch 50 chm impedance line operated on
Channel 28. Myatt inter conductor on Tower and
Pressunzed. call Richard Jones 352-377-5821

Lowest prices on videotape! Since 1979 we
have been beating the high cost of videotape.
Call Carpel for a calalog. 800-238-4300

Broadcast Equipment (Used): FM AM transmit-
ters. RPU's. STL's. FM antennas. Consoles. Pro
cessing. etc. Continental Communications. 3300
Chippewa., St. Lous. MO 63118,
4497 Fax: 314-664-9427

1-800-664

AM and FM transmitters, used. excellent condi
tion. tuned and tested your frequency. Guaran
teed. Financing available. Transcom. 800-441
8454. 215-884-0888. Fax 215-884-0738

~ FOR SALE STATIONS

\WHITLEY

M EDTIA

EASTERN OKLAHOMA
CASH FLOWING FM
45,000+ in the County
$1,000,000 Asking Price
12770 Coit Road, Suite 1111
Dallas, Texas Phone: 972-788-2525

John Grandy

BADADCASTING BROKER

117

San Luis

www.americanradiohistorv.com

Delmarva Penninsula. Class A FM (6 kw). Full
Time AM. Owned Real Estate Bill Schutz
{410)745-3900

Central Texas small markel combo, FM up
gradable. excellent facities: Very attractive FM
great lfestyle Florida Keys. Others. Mayo Com
munications. 813-971-20€1

PUBLIC NOTICE

[ INHE i 't

The Public Broadcasting Service Finance Budget and
Audit Committee will meet in executive session at
4:30 p.m. on Qctober 23, 1997 at the Capital Hilton
Hotel in Washington, D.(. The tentative agenda
includes auditors report, investment policies, status |
of stations on deferred payment plans, reperts from
officers, and other business. l

0

Ihe Public Broadeasting Service Annual
Meeting of Members will begin at 9:10 g0,
[on October 23,1997 4t the Capital Dilton
Liotel in Washington, DO The h-nl.ul\c:
agenda includes presentation ot annual and
financial reporte from olticers ot the

corporation.
| - S |

YOUR AD
COULD BE
HERE!

To place an ad in Broadcasting & Cable’s
Classified section, call
Antoinette Pellegrino
TEL: 212-337-7073
FAX: 212-206-8327

or

Sandra Frey
TEL: 212-337-6941
FAX: 212-337-6957

APELLEGRINO@B&C.CAHNERS.COM
S.FREY@B&C.CAHNERS.COM
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PUBLIC NOTICE

: “Digital: Be #1 or be a 0”

— Ray Conover, Vice President and Director of
Engineering for Conus Communications and US
. Satellite Broadcasting will present fascinating
and sometimes contrarian seminars on the transition to digital
broadcasting: “Digital: Be #lor be a 0”

Conover’s seminars focus on vital digital broadcasting
issues not getting much attention. His 28 years of TV and satcom
experience make him the perfect candidate to offer a unique look at
aspects of the forthcoming transition to digital. Bring sanity back to
your budgets. Lower your blood pressure. Learn from someone
who designed one of the nation’s first digital broadcast facilities.

This seminar is NOT another rehash about how digital
compression works. Instead, it’s about what digital can do for you
and how you can put it to work for less than you think. Conover
will spend a half-day on station wide issues like HDTV vs SDTV vs
data services and a half-day on a detailed look at digital SNG.

After hearing Conover’s presentation, reporters and college
professors as well as TV industry people have commented, “I've
never thought of it like that before.”

Choose from seminars in Minneapolis, Oct. 17; Orlando,
Nov.14 & Jan. 23; Washington, DC, Dec. 5; and Las Vegas, Jan. 9.
Call 612-642-4475 for complete details and registration. *Preferred
rates for Conus members.

SATTELITE CAPACITY BUSINESS OPPORTUNITIES

BROADCASTERS

National quality Visitors Guide 1s looking for Group
Owners and Single Market Associate Publishers. Your
stations sell and distribute magazines and we doe the
rest. Two deadlines annually. high net plus add value

to properties. Call Great Locations Magazine - Bill
Tewell (954)943-1188 of Fax (954)943-1277.

Ku-Band Satellite Capacity

GE-3 LICAT 248
Full-Time
Analog / Digital CAPTIONING SERVICES
Preferential Rates for
Educational Programmers

Call:

ationing For Less! |
igital Captioning

] and Subtitling
Gwelr;lﬂh;mud ; BD2-3566

VP, Distribution Services |
703-739-5024 J CAPTIONIYPS

Close

WANT TO RESPOND TO A BROADCASTING
& CABLE BLIND BOX ?

Send resume/tape to:
Box------, 245 West 17th St.,
NY, NY 10011

BROADCASTING & CABLE'S CLASSIFIED RATES

All orders 10 place classified ads & all correspon-
dence pertainng to this section should he sent to
BROADCASTING & CABLE Classified Department
245 West 17th Stieet. New York. NY 10011 For infor-
mation call Antoinette Pellegrino at (212) 337-7073
or Sandra Frey at (212)337-6941

Payable in advance Check. money order or credit
card (Visa. Mastercard or Amencan Express) Full
and correct payment must be m writing by either let-
ter or Fax (212) 206-8327 If payment 1s made by
credit card. incdhcate card number expiration dale
and daytime phone number.

Deadhine 1s Monday at 5 00pm Eastern Time for the
follovsng Monday’s 1ssue. Earlier deadlines apply for
1ssues pubhshed duning a vzeek contaming a legal
holiday A special notice announcing the earlier dead-
line will be pubhshed Ordeis. changes. and/or can-
cellations must be subnutted n writing NOQ TELE-
PHONE ORDERS CHANGES. AND OR CANCELLA-
TIONS WILL BE ACCEPTED

When placmg an ad indicate the EXACT category
desired Television. Radio. Cable or Allied Fields. Help
Wanted or Situations Wanted Management Sales
Nev:s. etc  If thus mformation 1S omitted. ve vall
determine the appropniate category accoiding to the
copy. NO make goads vall run if all information 1s not
included No personal ads

The publisher 1S not responsible for errors in prnt-
ng due to ilegible copy—all copy must be clearly
typed or printed Any and ail errors must be reported
to the Classihied Advertising Department within 7
days of publication date  No credits or make goods
will be made on errors which do not matenally affect
the advertisement. Publisher reserves the 1ight to
alter classified copy t0 conform  with the provisions
of Title VIl of the Civil Rights Act of 1964 as amend-
ed. Pubhisher reserves the night to abbreviate alter or
reject any copy.

Rates Classified istings {non-display) Per 1ssue
Help Wanted S2 10 per word $42 weekly mimmum
Situations Wanted 1.15¢ per vord. $21 weekly mini-
mum. Optional formats Bold Type $2 45 per word.
Screened Background $2 60. Expanded Type S3 20
Bold. Screened. Expanded Type S3 65 per word All
other classifications. $2 10 per word. S42 weekly
minimum

Word count Count each abbreviation. imtial single
figure o1 group of figures or letters as one word each
Symbols such as 35mm COD. PD etc.. count as one
word each A phone number vath area code and the
2ip code count as one word each

Rates Classified display (mummum 1 inch. upward
in half inch increments) Per 1ssue Help Wanted.
$187 per ich Sitvations Wanted S33 50 per inch
Public Notice & Business Opportunities advertising
require display space Agency commission only an
display space {vthen camera-ready art 1S provided)
Frequency rates available

Blind Box Service {In addihion to basic advertising
costs) Situations Wanted. No charge All other classi-
fications: S30 per issue. The charge for the blind box
service applies to advertisers running hstings and
display ads Each advertisement must have a separate
box number. BROADCASTING & CABLE viill now tor-
ward tapes. but will not torvaard transcnpts portfo-
los. wnting samples. ar other oversized matenais.
such are returned to sender Do not use folders.
binders or the ke Replies to ads vath Bind Box
numbers should be addressed to Box (number). c/o
Broadcasting & Cable. 245 W 17th Street. New York.
NY 10011

Confidential Service To protect your idenlity seat
your reply in an envelope addressed 10 the box num-
ber In a separate note list the companies and sub-
sidianes you do not want your repty 10 reach Then.
enclose both in a second envelope addressed to CON-
FIDENTIAL SERVICE. Broadcasting & Cable Maga-
2ine. at the address above

www americanradiohistorv com

October 13 1997 Broadcasting & Cable



www.americanradiohistory.com

Br_oadcasling & Cable October 13 1997

EortheRecord

http: /www.broadcastingcable.com

“For the Record™ compiles applications filed
with and actions -aken by the FCC. Applica-
lions and actions are listed by state: the date
the application was filed or the action was
taken. when available. appears in italic.

Abbiev atons VOL - ssiznment of hoe we. i
antenin. D chamnel C1 -construction: peimm
D LE —debtor my possession: TR -clicctine radated
pewet. Khz—kilohats ki Klometers, kae o kilowatis,
m - nwilcrs, mhy —megahantz, - -nnles: T s
miter locaton, TOC ranster of contol. s -ty
e nweter eguals 328 Ieet

~_ OWNERSHIP CHANGES

Granted
Goldsboro, N.C. (BAL-970910EF)—Cre-
ative Broadcasting Co. for wssaG(Am): invol-
untary AOL from Willie Strickland.
deceased. to Peggy H. Strickland. executrix.
Sept. 30

Gaffney, S.C. (BTC-970917EC/BTCH-
970917ED)—Gaf*ney Broadcasting Inc. for
involuntary TOC from E. Raymond Parker,
deceased. to Bright G. Parker. primary per-
sonal representative. Sept. 29

Murray, Utah (BAL-970919GK)—Venture
Breadcasting for kwun{am): involuntary AQL
from Venture Broadcasting to Venture
Broadcasting Inc.. debtor-in-pcsession.
Sept. 30

~ NEW STATIONS

Dismissed

Payson, Ariz. (BPFT-970710TB)—Family
Lite Broadcasting for FM at 90.3 mhz, prima-
ry station kKFLR-FM. Sept. 30

Returned

Lemoore, Calif. (BPED-970602MC)—
Lemocre Union High School District for FM
at 88.5 mhz. Sept. 26

Filed

Hueytown, Ala. (971001MC}—American
Family Asscc. for noncommercial FM at 88.1
mbhz. Oct. 8

Dolores, Colo. (BPH-970925MK)—Steven
Dinetz (6C0 Cengress Ave.. Suite 1400,
Austin. Tex. 78701) tor FM at 93.3 mhz. 50
kw, ant. 88 m. .3 km S of intersection of SH
145 and 8th. Dolores. Dinetz is COO of Cap-
star Broadcasting Corp. which owns’is buy-
ing 221 FMs and 93 AMs. Dinetz has applied
to build in Durango. Colo. Oct. 6

Dolores, Colo, (970925NG)—Roberts
Dolores LLC for FM at 93.3 mhz. Oct. &

Dolores, Colo. (9790925MW)—Rocky
Mountain Radic Co. LLC for FM at 93 3 mhz.
Oct. 7

Durango, Colo. (970925NF)—Roberts
Durango LLC for FM at 105.3 mhz. Oct. 8

Durango, Cofo. (BPH-970925MJ}—Four
Corners Broadcasting LLC (Fordstone Inc.
33.3% member. Gerald R. Ford. president.

50.5% owner. 185 Sutlle Street. Suite 203.
Durango. Colo. 81301) for FM at 105.3 mhz. |
3.9 kw. ant. 121 m.. on Smelter Mountain,
2.2 km S of Durang0. Owns KIUR({AM)-
KRSJ{FM) and kiox(FMm) Durnago. has applied
ot build in Dolores. Colo. Oct. 6

Durango, Colo. (BPH-970925MP)—KRJ
Co. {(Jimmie D.. Ruth M. and Kerwin D.
Gober. partners. 111 W. Twilight Drive.
Farmington. N.M. 87401) for FM at 105.3
mhz. 6 kw. ant. 91 m.. atop Smelter Moun-
tain. 2 mi SW of Durango. Sept. 25

Durango, Colo. (970925MX)—Rocky l
Mountain Radic Co. LLC for FM at 195.3 \
mhz. Oct. 7 ‘

Durango, Colo. (BPH-970925MQO)—Marc
Scott Communications Inc. (Marc and Faye
Scott. partners. 403 Rt. 47 S, Came May
Court House. N.J. 08210} for FM at 105.3
mhz. 6 kw. ant. 71 m., Smelter Mountain. 2.4
km SW of Durang0. owns wrnN(FM) Vilas and
wdann(FM) North Cape May. N.J. Sept. 25

Glenwood Springs, Colo. (BPED-
970924MH)—Public Broadcasting ot Colo.
Inc. (Max Wycisk. president, 2249 S
Josephine St.. Denver. cole. 80210) tor
noncommercial FM at 88.1 mhz. .65 kw.
ant. 793 m.. 14.4 km SSW of Glenwood
Springs. Sunlight Peak communications

| site. owns kcFR-Fm Denver. KCFp-FM Pueblo.

KPRE-FM Vail and kpan-FM Grand Junction.
Colo. Oct. 3

Trimble, Colo, (970928MB)—Educational
Communications of Coloradio Springs Inc.
for noncommercial FM at 88.5 mhz. Oct. 7

Dawson, Ga. (970925MZ)—J Warren &

| Barbara J. Kirk for FM at 98.1 mhz. Oct. 7

Dawson, Ga. (970925NI)—West Com Corp.
for FM at 98.2 mhz. Oct 8

Montezuma, Ga. (970925NH)—Broadcast
Equities Corp. for FM at 95.1 mhz. Oct. 8

| Victor, Idaho (970813MH)—Chaparral

Broadcasting Inc. for FM at 92.3 mhz. Oct. 7

Goshen, Ind. (971001 MA)—American Fam-
ily Assoc. for FM at 89.9 mhz. Oct. 7

Hardinsburg, Ind. (970926 MB)—dJames
Glenn Greenwell for FM at 98.7 mhz. Oct. 8

Hardinsburg, Ind. (BPH-970925MN)—Wm.
Gerald Willis (8099 W. 3rd Street, West
Baden, Ind. 47469) for FM at 96.8 mhz, 6
kw, ant. 328 ft.. 6.25 mi NW of Hardinsburg.
5.95 mi SE of Paoli. 1.2 mi E of Chambers-
burg. Sept. 25

Orofino, Idaho (BPH-9790919MI)—Lisa A.
Hawkins (P.O. Box 411, Pullman, Wash.
99163) for FM at 98.5 mhz, 1.88 kw. ant.
177.1 m., Eureka Ridge. 2.5 mi NE ot Orofi-
no. Oct. 3

Riley, Kan. (970925NJ)—Michael D. Law
for FM at 96.3 mhz. Oct. 8

Riley, Kan. (970925NE)—Christopher D.
Miller for FM at 96.3 mhz. Oct. 7

Snow Hill, Md. (970910MX)—Keith A, and
Chih Ping Mayo for FM at 101.1 mhz. Oct. 7

Manistique, Mich. (970925MG)—Roy E.
Henderson (P.O. Box 948. Houston, Tex.
77001-0948) for FM at 99.9 mtz. 6 kw. ant.
100 m., NW edge of city, Schoolcraft Co.,
Mich. Oct. &

Manistique, Mich. (BPH-970922ME)—
Todd Stuart Noordyk (101 Huron Court,
Negaunee, Mich. 49866) for FM at 99.9

| mhz, 6 kw, ant. 52 m.. 1.6 km W of Manis-

tique. owns wTio{aM) Manistique and wcMMm-
Fm Gulliver, Mich. Oct. 3

Manitisque, Mich. (970925MY)—Phillip J.
Rebbins for FM at 99.9. mhx. Oct. 7

Imperial, Neb. (970924ML)—Imperial
Media Association for FM at 102.9 mhz. Oct.
8

BY THE NUMBERS
~ BROADCAST STATIONS Boriich Total
‘ Service Total | | commercial VHF TV 558
Commercial AM 4812 WJHF TV 638 |
Commercial FM 5,488 | [Equcational VHF TV 124 |
Edueational Bt 1,899 | | Educational UHF TV 241
 Total Radio 12189 | o1 TV 1,561
VHF LPTV 558
’ UHF LPTV _ 1,456 GABLE :
Total LPTV o eaivas 54300000
FM translators & boosters 2,815 | —— o=
‘ 'VHF transiators 2,273 | | Homes passed LN 000
| Basic penetration® 66.1%
UHF translators 2,725 | ‘Based on TV household universe of 98 mllion
Total Translators TB13 | o oo By BROABGASTING 3 CABLE

L
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Beatty, Nev. (BPH-970925MM)—Roy E.
Henderson (P.O. Box 948. Houston. Tex.
77001-0948) for FM at 100.3 mhz. 6 kw. ant.
100 m.. NW edge of city limits. Beatty. Nev.
Sept. 25

Raeford, N.C. (BPED-970925MB)—Ameri-
can Family Association (Donald E. Wildmon.
president. P.QO. Drawer 2440. Tupelo. Miss.
38803) tor noncommercial FM at 88.7 mhz,
4 kw. ant. 59 m., 7328 St. Paul's Road. Lum-
ber Bridge. N.C. Oct. 3

Bend, Ore. (970925MR)—Terry A. Cowan
for FM at 99.7 mhz. Oct.

Bend, Ore. (970919MJ)—Leroy Demery for
FM at 99.7 mhz. Oct. 7

Bend, Ore. (BPH-970925ML)—Hurricane
Communications Inc. (John McSorley. pres-
ident. 235 La Costa Ave.. Dayton. Nevada
89403) for FM at 99.7 mhz. 1.75 kw, ant. 186
m.. atop Awbrey Butte at KICE(Fm) tower. 2.6
km NW of center of Bend. Oct. 6

Bend, Ore. (970924MK)—Jay Man Produc-
tions Inc. for FM at 99.7 mhz. Oct. 7

Bend, Ore. (970919MZ)—Oregon Educa-
tional Radio Services Inc. (Frank Kato. pres-
ident/33.3% owner. P O. Box 235. Klamath
Falls. Ore. 97601) for FM at 99.7 mhz. 1.8
kw. ant. 175 m.. 12.6 km from Bend. Oct. 3

Bend, Ore. (BPH-970925MH)—Roy E.
Henderson (P.Q. Box 948. Houston. Tex.
77001-0948) for FM at 99.7 mhz. 6 kw. ant.
100 m.. just off Hwy 20 E of Bend. Oct. 6

Bend, Ore. (970925MQ)—R & S Media for
FM at 99.7 mhz. Oct. 7

Franklin, Pa. (BPED-961127MA)—Ameri-
can Family Assoc. for noncommercial FM at
89.5 mhz. 1 kw, ant. 96 m. Oct. 3

Rapid City, S.D. (BPED-970918MI)—
Bethesda Christian Broadcasting Inc. (Mark
Pluimer. president. 1465 Kelly Johnson
Boulevard. Suite 202. Colorado Springs,
Colo. 80920) for noncommercial FM at 8§8.3
mhz. 100 kw. ant. 453 m.. Terry Peak. 4.8
km SW of Lead. Oct. 6

Bridgeport, Tex. (971001MB)—American
Family Assoc. for noncommercial FM at 90.5
mhz. Oct. 8

Plainview, Tex. (BPED-970929MA)—Pauli-
no Bernal Evangelism (Paulino Bernal. pres-
ident. P.O. Box 252, McAllen. Tex. 78505)
for FM at 88.5 mhz. 3 kw. ant. 86 m., 805 E
34th St. Plainview. owns KBRN(aM) Boerne.
Tex.. is buying kczp-Fm Carrizo Springs. Tex.
Oct. 6

Huntsville, Utah (970924MI}—Geroge S.
Flinn Jr. for FM at 103.1 mhz. Oct. 7

Huntsville, Utah (BPH-370925MI)—Roy E.
Henderson (P.O. Box 948, Houston, Tex.
77001-0948) for FM at 103.1 mhz. 4.8 kw.
ant. 231 m.. NE of Huntsville. Oct. 6

Chincoteague, Va. (970910MW}—Keith A.
and Chih Ping Mayo for FM at 96.5 mhz.
Oct. 7

Glendo, Wyo. (970925ND)—Michael Radio |
Group for FM at 100.1 mhz. Oct. 7

FACILITIES CHANGES

Dismissed

Madison, Wis. (BMPCT-970826KG)—
Shockley Communications Corp. for wkow-
Tv: change ant. Sept. 16

Returned

Forrest City, Ark. (BMPED-970514MA)—
American Family Assoc. for KARH-FM:
change TL. ERP. main studio location. ant.
Oct. 1

Burney, Calif. (BP-970903AA)—M.C. Allen
Productions for kMCA(aM): change city of
license. power. TL. ant. Sept. 24

Centerville, Tex. (BMPH-9705231Q)—Car-
oline K. Powley for kaJG-FM: change channel
from 290A to 290C3. Sept. 30

Filed/Accepted for filing

Brewton, Ala. (BMPED-9710011A)—Mar-
ranatha Ministries Foundation Inc. for wayJ-
FM: change ERP. TL. ant. Oct. &

Bayside, Calif. (970929MC)—Com. of
Humboldt Education Enhancement Radio
for kzpN(FM): change TL. ERP. ant., relocate
main transmitter. Oct. 7

Burney, Calif. (970903AA)—M. C. Allen
Productions for kMCa(AM): change city of
license, power, TL. ant. Sept. 12

Central Valley, Calif. (970916IE)—North-
ern Calitornia Broadcasting Inc. for
KNNN(FM): change ERP. ant.. class. Oct. 8

Dunsmuir, Calif. (BMPED-970902ID)—Big
Tree for KZRO-FM: change ant. Sept. 19

Grass Valley, Calif. (BMPH-9709171A)—
Educational Media Foundation for KLVS-FM:
change channel from 156C3 to 256A. Oct. 2

Lompaoc, Calif. (BPH-9709051D)—Stuart
McRae for kakv-FM: change ERP, TL. ant.
Sept. 22

Oakhurst, Calif. (BMPH-970916|B)—Cali-
fornia Sierra Corp. for KAAT-FM: change ant.
Oct. 2

San Luis Obispo, Calif. (BP-970915AA)—
Rocglo Communications tor KGLW({AM):
change TL. Sept. 24

Sebastopol, Calif. (BPH-9709111l)—Red-
wood Empire Stereocasters for kJZy-Fm:
change TL. ERP. ant. Oct. 2

Sutter Creek, Calif. (9709191A)—Idaho
Broadcasting Consortium IncC. for KSAC-FM:
change TL. ERP. ant. Sept. 30

Cross City, Fla. (9709231C)—Women in
Fla. Broadcasting Inc. for woFL-FM: change
TL. ERP. frequency. class. ant. Oct. 3

Inverness, Fla. (BPED-970903IC)—Board
of Regents. State of Florida for wiur-Fm:
change ERP. class. Sept. 19

Mount Dora, Fla. (BMP-970925AA)—Amer-
ican Community Oriented Radic for
wNTF(AM}: change TL. ant. Oct. 8

Naples, Fla. {(370910MD)—Naples Educa-
tional Broadcasting Foundation for new FM:
change TL. ERP. ant. Sept. 19

Sarasota, Fla. (BP-970820AC)—Sarasota

www.americanradiohistorv.com

ant. Sept. 12

Trenton, Fla. (970923IB)—Florida Radic
‘ Partners Inc. for woJv-FM: change TL, ERP,

I Broadcast Corp. for wasa(am): change TL.

ant. Oct. 3

Gainsville, Ga. (97070310)—Shamrock
Broadcasting Inc. for wrox(Fm): change TL.
ant. Oct. 7

Valdosta, Ga. (970918AD)—American
Community Oriented Radio Network Inc. for
wFVR(AM): change community of license.
power, TL, ant. Sept. 29

Elgin, 11l. (970925IE)—Elgin Broadcasting
Co. Inc. for wikL(FM): change ant. Oct. 8

La Salle, lll. (BMPED-9709241A)—Northern
lllinois University for wniw-FM: change TL,
ERP. class. Oct. 3

Freeport, Il. (BMPED-970924ID)—North-
ern lllinois University for wNIE-FM: change TL.
ERP. class. ant. Oct. 3

Galesburg, 1Il. (BP-970825AA)—Northern
Broadcast Group Inc. for waik(am): add night
site. change power, ant. Sept. 12

Gienview, lll. (BPED-970804ID)—Glen-
brook High School District for wGBK-FM:
change ERP, TL. ant. Sept. 19

Macomb, lll. (9709191B)—Central lllinois
Broadcasting Co. for wiea-FM: change TL.
ERP. ant. Oct. 3

Ramsey, Ill. (9709151B)—Countryside
Broadcasting Inc. for wJiLy-FM: change ant.
Sept. 22

Sterling, lll. (BMPED-97092418)—Northern
inois University for wnia-FM: change TL,
ERP. Oct. 3

Spencer, lowa (BPH-970825IC)—lowa
Great Lakes Broadcasting Co. for KICD-FM:
change ant. Sept. 24

Medicine Lodge, Kan. (BPED-970925I1A)—
Florida Public Radio Inc. for KREJ-FM: change
TL. ant. Oct. 3

Topeka, Kan. (970905AC)—Mortenson
Broadcasting Co. for wren(am): change day
power. Sept. 17

Catlettsburg, Ky. (BPH-9709111B)—Ken-
mar Inc. for wRvC-FM: change TL. ERP. ant.
Oct. 2

Hawesville, Ky. (BPH-970915ID)—WLME
Inc. for wxCE-FM: change TL, ERP, ant. Oct.
|2
Basile, La. (BMPH-9709091G)—Third Part-
ner Broadcasting Inc. for kQ1s-FM: change
ERP. TL. ant. Sept. 22

Many, La. (9709031B)—American Family
Assoc. for kavk-FM: change ERP. Sept. 11

Runston, La. (970908MC)-Louisiana Tech.
University for KLPI-FM: change TL, ERP.
class. ant. Sept. 15

Miiton, Mass. (BPED-9708091C)—Curry
College for wMmLN-FM: change TL. ant. Sept.
17

Harbor Springs, Mich. (BPED-
| 9709051A)—Central Michigan University for
| wcMmu-FM: change ERP. TL. ant. Sept. 15
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du Treil, Lundin & Rackley, inc. | | ==CARLT. JONES= LOHNES AND CULVER O D st P
e e co.muT’ON CONSULT'NG B0 ENGINEERS Domastic and Internalional Communcabons
240 North Washington Blvd CONSULTING ENGINEERS 8309 Cherry Lane Since 1937
Suite 700 7901 YARNWOOD COURT e 1300 -L" STREET, NW.  PHONE: (202) 838-01 11
Sarasota. Flonda 34236 SPRINGFIELD, VIRGINIA 22153 ey L SUTETIO0 | gy " 10216850005
(941) 3662611 (70-‘.2:69‘;;7‘01 v Member AECCE E-MAIL: COE PC@WORLONET.ATT.NET
— MEMBFR AFCCYE — Member AFCCE |

. CARL E. SMITH |
T‘(’:"h“"‘l’l‘l Broadcast || il BB SIS CONSULTING ENGINEERS | Denny & Assaciates. c
onsultants, Inc. l N ;;o;)o:' : AM FM TV Engineering Consultants Consulting Engineers
Transmission Specialists | San Francisco, California 94128 Compiete Tower and Rkyging Services 202 452 5630
TV (NTSC & OTVY STL Microwave / FM “Serving the broudvast industry for i
P.O. Box 97262 - Raleigh, NC 27624 H 707/996-5200 aver 0 years™ 202 452 5620
Tel/ Fax (919) 846-2976 202/396-5200 Box 807 Bath, Ohio 44210 Member AFCCE  £m info@denny com
e-mail: tbc @vnet.net | e-mail engrith-e com (330) 659-4440 J B ) |
. | | : T IR T T - T - . I |
E. Harold Munn, Jr., | Mulianey Engineering, Inc.| | HATFIELD & DAWSON | [ F.w HANNEL & ASSOCIATES
& Associates, Inc. | | Consutting Telecommunications Engineers ConsuLTinG ENGINEERS Registered Professional Engineers
Broadcast Engineering Consultants | 8049 Shady Grove Court ' Y500 GRErNwOOD AVE., N. I 911 Edward Street
Box 220 | Gaithersburg, MD 20877 SLATTLE, WasSHINGTON 98103 Henry, llinois 61537
Coldwater, Michigan 49036 301-921-0115 (2060) TRIYIST FacsiMiny (206 TRE-YK34 (309) 364-3903
Phone: 517—278-7339 l Member AFCCE | | MLMBER AFCEE I Fax (309) 364-3775
[cavel, Mertz & Perryman, Inc.
f S T Ine JOHN Fx BROWNE 4 ASSOCIATES " Engineering, Technaology
\ onnu:;::g;sm:mﬁnx = NEW!! & Manugement Solutions
Ciarence M Beverage BLOOMFIELD HILLS | Broadcast - Cavie 6 week Rate 10300 Eaton Place, Suite 200
LauraM Mizrahi 810-642-6226 sWrewss 1 1 5 OOIW k Fairfax, VA 22030
PO Bos #1130, Mariion. NJ 08053 WASHINGTON s . ee (703) 591-0110 ¢202) 3320110
(609) 985-0077 - FAX: (609) 985-81 4 202-293.2020 Member AFCCE FAX (703) 5910115

RATES AND e

TOWER ANALYSS

13 weeks - $100/week Bore sriren
26 Weeks - $85/Week SERVICES ¥ {S 1869 NIRVANA AVENUE '
52 weeks — STOMeek ?s'?%%‘.é"ffﬁ's‘c?ﬂ??;'éy9.'31"-0533

WWw, TOWERSTRUC TURE.COM

e TP T R B Sy S East Coast Video Systems
ShDOlb—redE—nglne_,e,rs'm% d 8'3\\?00'6 l)ataX eﬂrM consullanls - engineers + systems mlegrators
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Hurry up, HDTV l
Eniror: As an interested [
bystander. I found it relreshing 1o
read in BROADCASTING and

CaBLE™s Sepl. 29 interview with |
Jim Goodmaon a perspective that
reflected what I thought 1 recalled
having read over the Jast few years
concerning HIDTV. Even tiving in

a northern Maine community |
served by only one commerciad
television station (alTiliated 1o four |
networks ), I ind multicasting of
little interest. We do not need
maore ol the same.

HDTYV is truly innovative and
holds out the promise of enhanced
viewing experiences. Whether |
these HDTV experiences are via
broadeast. cable. satellite. video-
tape or videodisk is of little con-
cem.

Bring on HDTV. I'm waiting.
Richard Asam. professor of coin-
mications., University of Maine
al Presgne Iste. Presque Iste Me.

_ J

Waseca, Minn. (BP-970926AA)—Home-
town Wireless Inc. for kowo(am): change ant.
Oct. 7

Centreville, Miss. (BPED-970924IC)—Port
Allen Educational Broadcasting Foundation
for weae-Fm: change TL. ERP. ant. Oct. 3

Marble Hill, Mo. (970919IC)—Dana R.
Withers for new FM: change ERP. TL. ant.
Oct. 8

Osage Beach, Mo. (BP-970918AC)—
Mahaffey Enterprises Inc. for kRMS{aMm):
change ant. Sept. 29

Sikeston, Mo. (970908AA)—W. Russell
Withers Jr. for kRHU{AM): change night
power. ant. Sept. 16

Shelby, Mont. (970902AB)—Tri County
Radio Corp. for ksen(aM): change day
power. ant. Sept. 15

Wayne, Neb. (9708261A)—KTCH Inc. for
KTCH-FM: change TL. Sept. 11

Paradise, Nev. (BP-370820AD)—K-News
Broadcasting In¢. for knuu(am): change TL.
ant. Sept. 12

Roswell, N.M. (BP-970815AD)—D.
Matthew Runnels for kRSy{am): change TL.
ant. Sept. 22

Champlain, N.Y. (BP-970828JE)—Cham-
plain Radio Inc. for wcHP(am): change day
power. Sept. 18

Hudson, N.Y. (BMPED-970909IA)—Scound

of Life Inc. for wHvP-FM: change ERP. ant. | Fritz Communications Inc. for Wxkx-FM: |

For the Record

Sept. 17

Mineola, N.Y. {BP-970905AB)—Universal
Broadcasling of New York Inc. for WTHE(AM):
change power. Sept. 16

New York (970827MD)—WADO-License
Corp. for waDO(aM): increase night power to
7.2 kw. Sept. 10

Hope, N.D. {970925NC)—Michael Radio
Group for new FM: change TL. ant. Oct. 7

Marion, Ohio (BMPED-970821|E)—The
Onhio State University for woss-FM: change
TL. Sept. 12

Woodward, Okla. (9708111C)—Classic
Communications Inc. for kwrx-FMm: change
TL. ERP. irequency. ant. Oct. 3

Sweet Home, Ore. (BPED-9709251B)—
Educational Media Foundation for KLvu-FMm:
change ERP. ant. Oct. 3

Culebra, P.R. (970828IB)—Auric A. Matos
for wxzx-Fm: change TL. frequency. Sept. 16

Fresno, P.R. (BPH-970828IB)—Aurio A.
Matos tor wxzx-FM: change TL. frequency.
Sept. 19

Providence, R.l. (BPH-970909ID)—WHJY
Inc. for wHaY-FM: change ant. Sept. 22

Darlington, S.C. (BP-970918AE)—Allantic
Broadcasting Cao. Inc. for whaR(am): change
frequency to 1400 khz. change power. Sept.
29

Ridgeland, S.C. (970911AD)—Walter M.
Czura for wnFO{am): change community of
license. TL. power. ant. Sept. 22

Sioux Falls, S.D. (BP-970826AA)—Midcon-
linent Radio of S.D. Inc. for keELO(AM):
change ant. Sept. 15

Hohenwald, Tenn. (BMPED-970903IA)—
American Family Assoc. for wauo-FMm:
change ERP. Sept. 117

Ripley, Tenn. (BMPED-970929IA)—Ameri-
can Family Assac. for new FM: change ERP.
TL, ant. Oct. 8

Lorenzo, Tex, (BTCH-970915IE)—Ameri-
can General Media-Texas Inc. for KKCL-FM:
change TL. ant. Oct. 2

San Antonio, Tex. (BP-970910AB)—Salem
Media of Tex. Inc. for kKSLR(aM): change night
site. ant. Sept. 22

St. George, Utah (BPH-9709121B)—Sim-
mons Family Inc. for KSNN-FM: change from A
to C2. Oct. 2

Camas, Wash. (970925ID)—ECI License
Co. LP for knRK(FM): change ERP. class.
Cct. 8

Elma, Wash. (BMPH-970910I1B)—Skip Mar-
row for kapv-FM: change TL. ant. Oct. 2

Seattle, Wash. (BMP-970825AC)—
Songsinger Inc. for kkOL{aAM): change nighl
power. TL. Sept. 15

Sunnyside, Wash. (370913IE)—Butterfield
Broadcasting Corp. for kZTB(FM): Change
ERP. ant. Oct. 8

Parkersburg, W.Va. (BPH-9709111A)—

| change ERP. TL. Sept. 22

~ CALL-SIGN ACTIONS

Dover, Del.—WDSD License LP for wbsD-
| FM: change to wrDx. Sept. 5

Smyrna, Del.—WSRYV License LP for wsRv-
FM: change to wosD. Sept. 5

Farmington, lIl.—Suellen L. Johnston for
new FM: change 1o wJupL. Sept. 8

Lexington, Mich.—Hanson Communica-
tions Inc. for weTI-FM: change to WhyT. Sept.
13

Tuckerton, N.J.—Richard Lee Harvey for
WTUC-FM: change to wBHx. Sept. 5

| Oswego, N.Y.—Walf Radio Inc. for wzos-
FM: change to woLr. Sept. 5

Moyock, N.C.—Clear Channel Communica-
tions for wmyk-FM: change to wsvv. Sept. 5

Defiance, Ohio—Public Broadcast Founda-
tion of NW Onhic tor new FM: change 1o
WGDE. Sept. 8

Milton-Freewater, Ore.—Alexander Com-
municalions for KLky-FM: change to KTHK.
Sept. 10

Elizabethton, Tenn.—Milligan College for
wauJ-FM; change to wumc. Sept. 12

Murfreesboro, Tenn.—Moody Bible Insti-
tute of Chicago for wrcm(Fm): change 1o
WFCM-FM. Sepl. 8

Smyrna, Tenn.—Moody Bible Institute of
Chicago for wzrs{am): change to wrCMm.
| Sept. 8

Ashland, Va.—Bell Broadcasting for
WAWB(Tv): change to wurv. Sept. 3

Moneta, Va.—JLR Communications Inc. for
wLQE(AM): change 10 wvLR. Aug. 29

Salem, Va.—Positive Alternative Radio Inc.
for wrir-FM: change 1o WPAR. July 11

Warrenton, Va.—Radio Broadcast Commu-
nications Inc. for winx-FM: change 10 WTOP.
Sept. 5

Christiansted, V.I.—Virgin Blue Inc. for
WATU-TV: change to wewi. June 30

Nile, Wash.—Litetalk Broadcasting Assoc.
for new noncammercial FM: change to kLRO.
Aug. 15

Port Angeles, Wash.—Washinglon State
University for new FM: change to knwp.
Sept. 8

Sunnyside, Wash.—American Family
Assoc. for new noncommercial FM: change
to KavB. Aug. 1

Toppenish, Wash.—T & J Broadcasting
Inc. for kxxS-FM: change to kasn. Sept. 8

Bluefield, W.Va.—New Adventure Commu-
nications Inc. for wkoy({am): change 10 WkeZ.
Aug. 22

Charleston, W.Va.—West Virginia Radio
Corp. of Charleston for wcza(am): change to
| wsww. Aug. 22

—Compiled by Sara Brown
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Illc Sevenfll Annual “a“ 01[ Fame

Broadcasting & Cable
welcomes thirteen media
luminaries into irs Hall
{ of Fame in recognition of
their substantial and lasting
contributions to the medium.

The Seventh Annual Hall
of Fame inductions will
be celebrated with a black-tie dinner
on November 10, at the Mamiort Marquis in
New York City. A special souvenir program
will be distributed ar the event and will also be
included in the November 10 issue of

Broadcasting & Cable, reaching 38,000
readers across the country.

The Hall of Fame will also
rememdber Brandon Tartikoff,
whose enlhusiasm  for
felevision knew no bounds.
A specinl tribute in his

M)

Take this opportunity to applaud these out-
standing television and radio professionals with a
message in this section. Call today to reserve
your ad space. And, join us at the event!

* honor is planned.

]SS( TE DATE Noveml)er 10 — AD CLOSE. cho';er 31

For table reservations contact Circle Special Events.
(212) 213-52606
404 Park Avenue South, New York, NY 10016

Broadcastmg"
sCable

ONE MARKETPLACFE. ONE MAGAZINE.

Advertising Offices:

New York 212.337.7053

Llos Angeles 213.549.4113

Western Technology,/Cable 317.815.0882  Washington D.C. 202.659.2340

wwWwW americanradiohistorv com
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Peter Lund
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THIS WEEK I

Oct. 14-16- -Mid-America Cable Telecommuni-
cations Association 40th anniversary annual
meeting and show. Overland Park International |
Trade Show. Overland Park, Kan. Contact: Patty
O'Connor. (913) 841-9241.

Oct. 15 Federal Communications Bar Associa-
tion luncheon featuring SBCA President Charles
Hewiit. Capital Hifton Hotel, Washington. Contact:
Paula Friedman. {202) 736-8640.

Oct. 15 “Press Room with a View: The Televi-
sion Landscape.” NATPE Educational Foundation
INSIGHTER Series workshop. Waldorf-Astoria
Hotel. New York. Contact: (310) 453-4440.

Oct. 15-18-—National Broadcast Association for
Community Affairs 1997 annual convention. Dis-
ney Coronado Springs Resort. Orlando. Fla. Con-
tact, (202) 857-1155.

Oct. 16-18- National Religious Broadcasters
southeastern regional convention. Stone Mountain
Inn. Stone Mountain. Ga. Contact: Dianne
Williams. (423) 892-6814.

Oct. 16-20—|TBS "97. 10th annual lialian and
European audio. video. broadcasting. motion pic-
ture and telecommunications show. presented by
Assoexpo. Milan Trade Fair. Mitan. Italy. Contact:
+39 2 4980330

Oct. 17-18 National Religious Broadcasters
Hispanic-Caribbean regional convention. San
Juan. Puerto Rico. Contact: William Lebron. (787)
276-1630.

Oct. 17-21-—-Association of National Advertisers
88th annual meeting and business conference.
Ritz Carlton Laguna Niguel, Laguna Niguel. Calif.
Contact: {212) 697-5950.

Oct. 18—New York Press Club conference on
journalism in the "30s. Columbia School of Jour-
nalism. New York City. Contact: {212) 247-6900.
Oct. 19 1997 Radio Hall of Fame Awards. pre-
sented by The Museum of Broadcast Communica-
tions. Chicago Cultural Center. Chicago. Contact:
{312) 629-6005

OCTOBER |

Oct. 19-21--71st annual Canadian Association

of Broadcasters convention and National Broad- |
casling and Media Expo. Metro Toronto Conven-
tion Centre. Toronto. Contact: (613) 233-4035.
Oct. 20-22-"LMDS: Business Strategies and
Financial Models for Success in High-Bandwidth
Wireless Communications.” presented by Shore-
cliff Communications International. ANA Hotel.
San Francisco. Contact: (714} 443-3735.

Oct. 21— Howard Beale—Mad'r Than Heil.”
Hollywood Radio & Television Society news-
maker luncheon and panel discussion. Beverly
Hilton Hotel, Beverly Hills. Calif. Contact: (818)
789-1182.

Oct. 23 Federal Communications Bar Associa-
tion Midwest chapter luncheon featuring Roy
Stewart. Hotel Inlercontinental. Chicago. Contact:
Paula Friedman. {202) 736-8640.

Oct. 23—7th annual International Press Free-
dom Awards Dinner. a benefit for the Committee
to Protect Journalists. Waldorf-Astoria, New York.
Contact: (212) 465-9344.

Oct. 23-25--22nd annual Friends of Ofd-time
Radio Convention. Holiday Inn-North. Newark.
N.J. Contact: (203) 248-2887.

Oct. 24-26 -The Oceans and Life on Earth.”
conference for protessional journalists presented
by the Foundation for American Communications.
Scripps Institute of Oceanography. La Jolla. Calif.
Contact: Chnis Gardner. (213) 851-7372.

Oct. 27--Women in Cable & Telecommunica-
tions 13th annual gala. honoring John Hendricks.
Sheraton Washington. Washington. Contact:
(703) 821-2030

Oct. 27-Nov. 7—The Museum of Television &
Radio Third Annual Radic Festival. MT&R. New
York City. Contact: Chnis Catanese. (212) 621-
6735.

Oct. 29—12th annual John Bayliss Media Roast

DAalebhon

honoring Scott Ginsburg. presented by The John
Bayliss Broadcast Foundation. Waldorf-Astoria
Hotel. New York City. Contact: Kit Hunter Franke,
(408) 624-1536.

Oct. 29—11th annual Achievement in Media
Awards recogmzing excellence in Washington-
area radio. presented by The March of Dimes.
Renaissance Maytlower Hotel. Washington. Con-
tact: Cynthia Byers, (703) 824-0111.

Oct. 29-31-—Texas Associalion of Broadcast-
ers/Society of Broadcast Engineers 44th annual
convention and trade show. Camino Real Hotel.
El Paso. Contact: {512) 322-9944.

Oct. 30-Nov. 2—First annual international
Teleproduction Society financial institute for exec-
utives and operational managers. Sheraton Cres-
cent Hotel, Phoenix. Contact: (703) 641-8776.

HOVEMBER

Nov. 2-4— Norlh Carolina Association of Broad-
casters 50th anniversary annual convention. North
Raleigh Hilton, Raleigh. N.C. Contact: {(919) 821-
7300.

Nov. 2-5--National Educational Telecommunica-
tions Association 97 conference. Austin Marriott
at the Capitol. Austin. Tex. Contact: Norma Gay.
(803) 799-5517

Nov. 4-7—Asia CommuniTech "97. telecommu-
nicatons. mobile communications and wireless
technology show and conference. Hong Kong
Convention & Exhibition Center. Hong Kong. Con-
tact: Virginia Jensen. (210) 652-7070.

Nov, 5-7—Strategic Research Institute third
annual torum on competition in local cable and
telco markets. Georgetown University Conference
Center and Guest House. Washington. Contact:
(800) 599-4950

Nov. 9-11-—-Community Broadcasters Associa-
tion annual convention and LPTV trade show.
Excalibur Hotel, Las Vegas. Contact: Mike Sulli-
van. (320) 656-5962.

Nov. 10—BroaocasTinG s CasLe 1997 Hall of Fame
Dinner. Marriott Marquis Hotel. New York City. Con-
tact: Circle Special Events. (212} 213-5266.

Nov. 12—International Radio & Television Soci-
ety Foundation newsmaker luncheon. Waldorf-
Astoria. New York City. Contact: Marilyn Ellis.
(212) 867-6650.

Nov. 12-16—National Association of Farm
Broadcasters 53rd annual convention. Westin
Hotel. Kansas City. Mo. Contact: Deanne
Gearhart. (612) 224-0508.

Nov. 14--Non-televised CableACE Awards. pre-
sented by the National Cable Television Associa-
tion. Wilshire Ebell Theatre. Los Angeles. Con-
tact: (202) 775-3611.

Nov. 14--19th annual CableACE Awards tele-
cast and gala. presented by the National Cable
Television Association. Wiltern Theatre. Los
Angeles. Contact: (202) 775-3611.

Nov. 19—Federal Communications Bar Associa-
tion luncheon featuring America Online Chairman,
CEOQ Steve Case. Capital Hilton Hotel. Washing-
ton. Contact: Paula Friedman. (202) 736-8640.
Nov. 19-20- “Consumer Demand: The Battle
for the Entertainment Dollar.” presented by The
Yankee Group. Radisson Miyako Hotel. San Fran-
cisco. Contact: (617) 956-5000.

Nov. 20- Federal Communications Bar Associa-
tion 8th Annual Charity Auction to benefit the D.C.
Children’s Advocacy Center. Grand Hyatt Hotel.
Washington. Contact: Paula Friedman, (202) 736-
8640.

Nov. 21-24—Society of Motion Picture and Tele-
vision Engineers 139th technical conference. Mar-
riott Marquis Hotel. New York City. Contact: (914)
761-1100.

Nov. 24 3rd Worldwide Television Summit
Conference. presented by the international Coun-
cil of the National Academy of Television Aris &
Sciences and Variety. New York Hilton. New York
City. Contact: Linda Alexander. (212) 489-6969.
Nav. 24--25th annual International Emmy
Awards Gala. presented by the International

Council of the National Academy of Television
Arls and Sciences. New York Hilton, New York
City. Contact: Linda Alexander, (212) 489-6969.

DECEMBER

Dec. 3-5--NIMA international Asian Conference.
Four Seasons Hotel. Tokyo. Contact: Jennifer
Harding. (202) 289-6462.

Dec. 4.6—MIP Asia '97, international film and
program market for TV. video. cable and satellite,
presented by the Reed Midem Organization. Hong
Kong Convention and Exhibition Center. Hong
Kong. Contact: Steve Orlick, (203) 840-5402.
Dec. 5-7—Association for Education in Journal-
ism & Mass Communication/Association of
Schools of Journalism & Mass Communication
winter meeting. Hyatt Regency. New Orleans.
Contact: (803) 777-2005.

Dec. 8:9—High-Definition & Digital Television.”
conference presented by 18C USA Conferences
inc. Caesars Palace. Las Vegas. Contact; (702)
731-7110.

Dec. 9-12—The Western Show. presented by
California Cable Television Association. Anaheim
Convention Center. Anaheim. Calf. Contact:
(510) 428-2225.

Dec. 11-—-Federal Communications Bar Associa-
tion 11th annual FCC Chairman’s Dinner. Grand
Hyatt Hotel. Washington. Contact: Paula Fried-
man. (202) 736-8640.

Dec. 11-12—15th annual Telecommunications
Policy and Regulation Conference. sponsored by
the Federal Communications Bar Association and
the Practising Law Institute. Grand Hyalt Hotel.
Washington. Contact: Paula Friedman, (202) 736-
8640.

JANUARY 1998

Jan. 8-11—"International CES: The Source for
Consumer Technologies.” consumer electrorcs
exposition presented by the Consumer Electron-
ics Manutacturing Association. LVCC, Sands.
Hilton and Alexis Park. Las Vegas. Contact: (703)
907-7674.

Jan. 16—40th New York Festivals International
TV Programming & Promotion Awards and Inter-
national Non-Broadcast Awards gala. Marriott
Marquis. New York City. Contact: (914) 238-
4481,

Jan. 19-22—National Association of Televi-
sion Programming Executives 34th annual pro-
gram conference and exhibition. Ernest Morial
Convention Center, New Orleans. Contact:
(310) 453-4440.

Jan. 19-22-—-25th annual Association of Local
Television Stations convention. Ernest Monal
Convention Center. New Crteans. Contact:
Angela Giroux. (202) 887-1970.

Jan. 23—40th New York Festivals International
TV & Cinema Advertising Awards gala. Marriott
Marquis. New York City. Contact: (914) 238-4481.
Jan. 29-31—Eckstein, Summers & Company
annual conference on new business development

| for the television industry. Don CeSar Beach

Resort. St. Pete Beach. Fla. Contact: Roland Eck-
stein. (732) 530-1996.

Jan. 31-Feb. 3--55th annual National Religious
Broadcasters convention and exposition. Shera-
ton Washington. Washington. Contact: (703) 330-
7000.

APRIL 1998

April 6-9—National Association of Broadcasters
annuai convention. Las Vegas Convention Center.
Las Vegas. Contact: (202) 429-5300.

' MAY 1998

May 17-20—38th annual Broadcast Cable
Financial Management Association conference.
Hyatt Regency Hotel. New Orleans. Contact: Mary
Teister. (847) 296-0200.
Major Meeting dates in red
—LCompiled by Kenneth Ray
{ken.ray@b&c.cahners.com}
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Eifth Estale

Staging the big event

nytime vou re terrilied of something,
you should probably go do it suvs
Mark | Ervington, vice president and
general manager of MSNBC, the 24-hour

cable and online news joint venture of

NBC and Microsoft.

That's exactly how Thurington says he
felt when NBC News President Andrew
Lack usked himto leave CBS incarly 19906
10 oversee the launch of MSNBC just six
months later,

Harrington knows o fair amount about
staging big events, Hle was responsibte for
overseeing CBS's coverage of the 1992
and 1994 winter Olvmpics in Albertville.
France. and Lillehammer. Norway, respec-
tively, lowas ancexperience that aelped him
ercitly in taunching NBC's cable news
network from scratch—a task NBC Presi
dent Bob Wright warned was hike putting
on four back-to-back Olympics.

“He was right.” Harrington says, And
while the prospect of doing it in such a tight
time frame was scary, it was alse exhilarat-
ing. There was this corporate commitment to
it ane a sense that evervbody at NBC was
going to pitch in and help.”

For close 1o two decades, Harrington
was a star producer at CBS News e made
anamie tor hinse during the 1970 when.
as anchor producer for Walter Cronkite, he
produced every special repont the network
did on Watergate. The effort culminated in
an Emmy for a 1974 special on the Water
gate transeripts that aired the day those
transcripts were released.

Like many who covered the scandal.
Harrington considers Watergate the most
memorable story he covered as a TV jour-
nalist, “Ht went on for so long and it was
such a watershed point in American histo-
rv.” he savs. “Such a wide range of politi-
cal abuses had tahen place. and vet the
republic survived.”

Watergale also gave television journal-
ism a chance to shine like it never had
before, he says. It gave us the first really
long-range, long-running story that devel-
oped live before the American audience. 1t
was 4 complex breaking story day after
day. which was a first for TV journabists.”

Harrington joined CBS News right our of
~J7 sehool in 1970 as an associate producer
in the network™s syndication arm. Within a
year. he was a special events producer. Over
18 years. hie would produce assassination
reports, seven clection night specials, cight
political conventions, countless space shots

e
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“We're usking peo-
ple to change their
viewing habits. That
takes time. We need
to make it betrer
day.”

Lol 4

Mark Henry
Harrington

Vice president and general
manager, MSNBC Cable,
Secaucus, N.J.; b. Sept. 9,
1946, Denver; BA, Harvard
University, Cambridge, Mass.,
1968; MS, journalism,
Columbia University, New York,
1969; positions at CBS, New
York: associate producer, CBS
News, 1970; special events
producer, 1971; producer, CBS
Evening News, 1974; senior
broadcast producer, CBS
Morning News, 1976; senior
producer, CBS Evening News,
1979; London bureau chief,
1984; vice president, news
broadcasts, New York, 1986;
vice president, Olympics, New
York, 1989; senior vice
president, CBS Media, 1994;
current position since January
1996; m. Kyle Good, May 10,
1985; son, David, 11
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and other events, During much of that time,
he also was in charge of or had a major role
in producing individual programs, including
the OCBS Evenrine News (with Cronkite and.
Later. Dan Rather) and the CBS Mornimg
News (where he met his wife, veteran TV
new s producer Kyte Good),

In 1984, Harrington made his first move
o management. when he was named
London burcau chief for CBS News. I
was surprised at the amount of autonomy |
had there.™ he recalls. After two vears,
then—-CRBS News President Howard
Stringer brought Harrington back 10 New
York to serve as vice president of news
broadeasts.

That was the start of aotumuttuous time tor
TV networks and their news divisions. Net-
works weren’t making as much money as
they had been and “cost-center operations™
like news came under pressure o pull their
weight financiatly. "We went through a
series of difficult layofts and cost reductions.
You now had 10 be able to manage budgets
and costs like never before because you
couldn’c protect the news apparatus il you
didn’t.” Harrington siys,

In 1989, then—~CBS Sports President Neal
Pilson asked Harrington to oversee the plan-
ning and coverage of the Albertvitle and
Lillehammer Olymipics. it was one of those
scary/exhilarating moments, and Harrington
concluded that it was an experience you

just couldn’t say no to.”

After Lillehammer. Harrington took a
corporate post at CBS overseeing develop-
ment of new media projects. But “there
wis no real growth there., because the com-
pany was being sobd. Flearned alot, but as
a practical matter not a lot was being
done.”

Enter Lack, and the call 1o build a new
cable channel. MSNRC, For Harrington it
wis another can’t-say-no proposition.
NBC wanted the network up in six months
1o take advantage of the upcoming “built-
in” news events, including the Atlanta
Olvmpics and the political conventions.
Little did anyone know that three days
after MSNBC faunched it would get its
first big breaking story—the explosion of
TWA's Flight 800.

Going forward. Harrington says. the chal-
lenge is 1o make MSNBC as “interesting,
thoughtful and provocative™ as it can be.
“Were asking people to change their view-
ing habits. That takes time. We need to make
it better every day.” —Steve McClellan

|
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_BROADCAST TV

Michael Friedmann, mcteorologist. 6 and
LT pan. newscasts. WHv-rv Farris-
burg. Va.. joins wric-1v Flartford.
Comn.. as weekend meteorologist.
Brian Bolter, reporter. wiar-1v Balti-
more. named co-anchor, /7 News
weekend team. broadeasting at 6 and
LT pm.

Charles Kolmann, dircctor, communica-
tions, WWI-1V Betroit, Joins WHBM-T
Chicago as director, advertising and
promotion.

David Rexroth, meteorologist, WRGE(TV)
Schenectady/Alhany, N.Y L joins the
WIFOR-TY Miami weather team.

Jud Beck, interimy sales manager, CBS
Spot Sales, Chicago. named sales man-
ager.

Roy Hobbs, primi-
ry anchor. New
England Cable
News. Boston,
JOINS WAGA-TY
Atlanta as co-
anchor (with Lisa
Rayam). 5 pm,
News.

Randa Minkarah,
general sales
manager.
WETCCTY) Minneapolis, named director,
sales.

Hobbs

Appointments at KoTviry) Tulsa,
OKla.: Scott Thompson, reporter/anchor.
weekend news, joins weekday 6 pom.
newscist: Brad Hawkins, reporter. named
weekend co-anchor: Kim Graham, med-
ical reporter. named anchor, weekday
NOON NEW seitst.

Robert Mitchell, sportscaster/producer,
Metro Networks, joins ks1e-1v Min-
neapolis/St Paul as assignment editor.
Appointments at Wre-Tv Washinguon:
Gerald Agresti, dircclor, engineering and
broadeast operations, woerx-1v Orlan-
do. Fla, joins as director, engineering:
Catherine Petrello, dircclor, strategic
finance imtiative, NBC Corporate, New
York. joins as director. finance.
Matthew Braatz, tcchnical producer/
news photographer. A.H. Belo Corp.,
Washington/East Coast burcau, joins
WNBC(1V) New York as news opera-
tions admmistrator,

Appomtments at WIAR(TV) Providence,

R.1.: B.J. Finnell, assistant news director.
weau(rv) Philadelphia. joins as news
dircetor: Bill Smyth named cditor/shoot-
er/producer, marketing and promotions.

Joe Ducey, con-
sumer investiga-
live reporter.
WXYZ- 1V Detroit.
| Joms KRON-TV
San Francisco in
SAME Capirciy.
Darrin McDonald,
eeneral sales
TRHTARCT, WXNA-
TV Albany. N.Y ..
JOINS KOKI-TV/
KTEOCTV) Fulsa, Oklac i same capagi-
Iy,

Ducey

Lori Terwell, creative director. WiBBM-=TA
Chicago, joins wess-Tv New York as
director, creative services,

Lawrence Rutkowski, V1>, corporate
finance and controller. NBC, New
York. named CFO. international i
business development.

Tiffany Woodnuff, writer/producer.,
wESHCTY) Daytona Beach. Fla. joins
KNNV-TV Phoenix as news topical pro-
ducer, promotion department.

Ivelisse Estrada, dircctor. corporate and
community relations, Univision Com-
munications e Los Angeles, named
VP, corporate and community rela-
tions,

PROGRAMMING

" | John Levoff, prosi-
dent. New Fron-
ter Bntertain-
ment. joins UPN,
Los Angeles. as
executive produc-
CT. IOVICS,

Appomtnients il
Felescene Film
Group: Jennifer
Chrein, VP, inter-
national sales, All
American Fremantie nternational.,

Levoff

Joins as senior VP, sales and marketing,

New York: Chris Dalton, president. Rave
Films, joins as head of production, and
Diane Arcand joins as associale head of
production. both based in Montreal.
Tony Fasolino, managing partner.
Interep’s Allied Radio Partners, New

| York. joins King World there as execu-
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tive VI, new business, Camelot (divi-

sion of King World).

Rob Wussler, Western division manager,
Paramount Domestic Television. Hol-
Iywood, named VP/Western division
nanager.

Donald Boswell, cxccutive VP/COQ). l
North Texas Public Broadeasting Inc..
joins Western New York Public Broad-

casting Association. Buftalo, NJY L as l
president/CEQ. ]

Johanna Samuel, cxceutive, theatrical
acquisitions and international co-pro-
ductions, Warner Bros. International.

Juins Fox Lorber Associates, New

York. as VP, international sales and co-
productions.

: RADIO

Zellner Bolden, account exccutive,
woRN(FM) Memphis, named publishing
manager. Barnstuble Broadeasting [
radio companies in Memphis.

Tanya Hart, corre-
spondent/ulter-

mte host., The
Gossip Show, E!
Entertainment |
Television, joins
American Urban
Radio Networks

as host. On Yu

with Tunva, based

in Los Angeles.

Paul Warren joins
KilZ(10 ) Lake Oswego/Portland. Ore..
as program director.
Herb McCord, president, Granum Com-
munications Corp.. New York, appoint-
ed 1o the board of directors, Pacific
Rescarch & Engineering, Carlsbhad.
Calif.
Tom Bell, seneral sales manager, El
Dorado Commumications, joins
KACDUAD Santa Monica and KBCD(EM)
Newport Beach, both California, as [
GM.
Dave Kery, vencral sales manager.
WKOQI(FAD Detroit, naned station man-
ager.
Chuck Browning, VP/GiM. Cox Radio,

Dayton. Ohio, joins Cox’s five Tulsa.
Okl stations in same capacity.

Scott Paine, marketing director,
KGO(AM) San Francisco. joins KLsy-
FM/KINICAN) Seattle in samie capacity.

. |
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Kurt Johnson, program director,
WAXQ(EM) New York, joins WY NR(FM)
Philadelphia in same capacity.

leffrey Dinetz, V' P/GM. Witz New
York. joins Connoisseur Communica-
tions. Westport, Conn.. s VP

Jaye Albright, consultant, Albright. Eill
& O Malley. joins Jacor Communica-
tions Inc. as director, country program-
ming. based in Las Vegas,

CABLE
Mark Chernichaw, cxccutive VI, creative
services and production, SLP& Co.,
New York. joins the Home Shopping
Network, Tampa. Fla. as VP, on-air
promuotions,
Marcos Obadia,
president. West,
and exeeutive
producer. Click 3
West, San Fran-
cisco, joins Dis
covery Communi-
cations Inc.’s
Latin America
Television Cen-
ter. Miami, as VP,
operations.

Obadia

Appointments at Showtime Networks,
New York: Trisha Robinson, co-founder/
consultant, MEMGL, joins as VP, the-
atrical and video distribution: George
DeBolt, scnior VEP/group media director,
Young & Rubicam. joins as V2 media;
Matt Riklin, scnior VP, program enter-
prises and distribution. named execu-
tive VI Matthew Duda, scnior VP, pro-
eram acquisitions and planning, named
excculive VP Judith Stockmon, scnior
manager. travel and entertainment.
American Express, joins as director,
integrated communications: Lynn Rut-
ledge, dircctor. trade marketing and
communications, niumed VP, trade
communications and promotion.

Joseph Gray, founder/owner. AMN Tele-
viston Marketing, joins TelAmerica
Media Inc.. Philadelphia. as president.
Alma Sanders, scnior V12, finance and
administration, the CNN News Group,
Atlanta. named executive VP,

Enrique Pérez, VIPP/G M. wsns(1v) Chica-
2o, joins MTV Latin America, Miami,
as general manager.

Bob Boden, VP_ duy time programming,
The Family Channel. joins FX Net-
works, New York. as VP development
and production.

Dean Wheeler, V1>, creative services and

Broadcasting & Cable October 13 1997

presentation. Sci-Fi Channel Europe,
named creative director, on-air world-
wide. Sci-li Channel, eventually relo-
caning o New York,

Dom Stasi, V. technology and opera-
tions, Request TV, joins Your Choice
TV, Englewood. Colo.as VI engi-

| neering and network operations.

Martha Conboy,

free-lance editor/

Joins The Learn-
ing Channel.
Bethesda, Md..
as executive
proclucer.

Rita Wissman Mar-
tin, advertising

Conboy account represen-
| tative. Buckeye
CubleSvstem. Toledo, Ohio, named

advertising sales manager.

| Don Tyrie, director, fimance/controller/

treasurer. Barton-Cotton Inc.. Balti-
more. joins Comeast Cablevision there
as regional controller. Mid-Atlantic.

| Gail McClellan, manager. corporate plan-

ning. E! Entertainment Television, Los
Angeles, named director.

Larry Register, scniior international
assignment desk editor. CNNL Atlanta,
named VP, special projects and news-
sathering.

Michael Mason, VP, sales, The Disney
Channel. joins Z1YTV. San Francisco.
as VP aftiliate sales and marketing.
Eileen Opatut, cxccutive VP. co-produc-
tons, sales and programming. British
Broadeasting Corp. Worldwide Amert-
cas Ine.. New York, joins The Food
Network there as senior VP, program-
ming. production. operations,

director/producer.

] "TECHNOLOGY

George Holmes, V. worldwide sales.,
Level One Communications Inc., joins
Ortel Corp.. Alhambra, Cahit., as VP,
broadbancd sales,

Patrick Baumann, VI, Sun Trust Bank.
Orlando, Fla.. joins Harris Corp.s
broadeist division, Quiney. 111, as
international finance manager.

Mark Northeast, district sules manager.
Eastern Canada. Toronto. named
regional sales manager. Mississaugit.
Toronto.

David Linick, manager. audio/video sys-
| tems, ABC Ine.. New York, joins AL,
Associates Inc.. Northvade, N as

wwWw americanradiohistorvy com

SCNIOT CNEINCET.
Appointments at Lasertron, Bedford,

Mass,: Paul Flanagan, VP, finance and
administration. Vitol Gas & Electric,

Joins as VP tinance: Car Bloch, group

CNEINCETING INRIZET. Printing syslems
business, Digital Equipment Corp..

Joins as VP engineering.

ADVERTISING/MARKETING
PUBLIC RELATIONS

Peter Harris, founder. Addressable
Advertising Coalition. and marketing
eaecutive, Nissan Motor Corp., and
Wes Dubin, sciuior VP/director, electron-
ic ventures. DDB Needham. join Next
Century Media, New York. as senior
VP, worldwide marketing. and VP,
marketing, respectively.

; Sasha Rzikman,

| anager, sales
and marketing.
Promax Interna-
tional. joims DNA
West Ltd.. Los
Angeles, as senior
VP,
Appuointments iu
Zenith Media:
Steve King, COQ.
Zenith Media
USA. New York, named CEQO. Zenith
Media Europe. Middle East and Africa:
Wendy Marquardt, scnior VP/director,

1" Arcy Masius Benton & Bowles, St.
Louis, joins Zenith Media USA as exee-
utive VP/client services director.

Itzikman

“ASSOCIATIONS/LAW FIRMS

Richard Intrator, chairman/CEQ. The
Josara Companies Ine.. New York.,

Joins PaineWebber Ine. there as manag-

ing director/group head. media and
entertiainmient investment hanking,
Ann Epstein, creative director/head. pro-
duction. Pittard Sullivan. named to the
board of directors, BDA International.

Judi Allen, scnior VP, marketing and

programming. Century Comnmnica-
tions: Lou Borrelli, cxecutive VP/COQ),
Marcus Cable, and Geof Rochester,
senior VP sales and marketing. Com-
cast Cable Communications, named
directors, C'FAM. Alexandria, Va.
Edward Miller, cngincering manager.,
wWEWS(1V) Cleveland, elected president,
the Society ol Browcdcast Engineers,
Indianapolis.
—Compiled by Denise Smith
e-mail: d.smith@b&c.cahners.com
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NABET-CWA officials
say they broke off talks
with Dishey/ABC repre-
sentatives Wednesday,
claiming the network wasn't
bargaining in good faith.
The two sides are at odds
over pension contributions,
part-time workers and cer-
tain jurisdictional issues.
The union, whose mem-
bers have been working at
ABC without a contract
since March 31. says no
new talks have been
scheduled and that “a strike
could occur at any time.”
The union represents 2,700
workers at ABC.

The Television Bureau of
Advertising says that a sur-
vey of 100 of its members
shows all the respondents
agreeing that there is no
difference in the price
of advertising sold
directly to buyers or
through reps. Some $2
billion in spot time (about
11% of the total}) is sold
directly to buyers, TVB esti-
mates. Seventy-four per-
cent of the stations said
they sell spot directly for
fear of losing business;
80% said they strongly dis-
courage the practice.
Eighty-four percent said the
reps can arrange all the
services and follow-through
that a client needs.

Westinghouse says it
has received the favor-
able Internal Revenue
Service tax ruling it
needs to go forward
with the separation of
its industrial and media
businesses. The split is to
occur by year’s end, the
company says. As a result
of the IRS ruling, the indus-
trial businesses will be spun
off as a separate public
company, Welco, in a tax-
free transaction to Westing-
house and its shareholders.
The company says Welco
will cut 2,000 jobs as part of
the restructuring. Westing-

gl

Cotton feted

Richard Cotton, NBC executive vice president/gener-
al counsel, was honored by the United Hospital Fund
with its 1997 Distinguished Community Service
Award. He was recognized for his work with the Pri-
mary Care Development Corp., a public/private part-
nership formed in 1893 to expand primary care ser-
vices in New York City. Cotton is a founding director
and chairman of the nonprofit corporation, which has
arranged $57 million in financing and provided the
technical support necessary to build 13 new primary
care facilities. On hand for the United Hospital Fund's
annual gala: (I-r) NBC Chairman Robert Wright, Cot-
ton and his wife, Jamie Fellner, and NBC anchor

Jane Pauley.

house, the media company,
is being renamed CBS Inc.

Pickup action at the
networks: NBC said last
Friday that it has picked up
two of its comedies for the
full season—Thursday’s
Veronica's Closet and
Tuesday's Just Shoot Me.
Veronica's Closet {starring
Kirstie Alley} is the top-
rated new show of the sea-
son. Just Shoot Me is in its
second year. mABC has
ordered a full season of its
new hit comedy Dharma &
Greg. mThe WB gave full-
season pickups to its sit-
com Smart Guy and its
drama Buffy the Vampire
Slayer.

Similar to the advisory it
uses for its gritty NYPD
Biue, ABC will designate
“parental discretion”
for episodes of Ellen
should the story content
warrant it. The netwark will
now precede some
episodes of the show.
which has earned a TV-14

since its balleyhooed com-
ing-out episode in April,
with "Due to adult content,
parental discretion is
advised.” In a statement.
ABC said that it has "an
obligation to communicate
with parents as much as
possible so they can make
educated viewing deci-
sions.” The action. howev-
er. has angered star Ellen
DeGeneres. who told TV
Guide that the advisory was
akin to censorship. This
season. DeGeneres’s char-
acter has begun to explore
the dating world as a les-
bian.

Fired NBC Sports announc-
er Marv Albert may wind
up on New York City
radio. Joel Hollander. CBS
Radio’s sports talk wran(am)
general manager, says he
“has talked to [Albert] about
employment opportunities”
but “has not offered him a
job.” Albert was fired from
NBC Sports last month
after pleading guilly to mis-

demeanor assault and bat-
tery charges. Hollander
says he “believes Marv
Albert deserves a second
chance pending what hap-
pens” on Oct. 24, Albert's
scheduled sentencing date.
If Albert is offered a job at
wFaN and accepts, he may
join the station next Janu-
ary.

Digital TV should not
merely be about how
many eyeballs the
broadcaster captures,
but which eyeballs, FCC
Chief of Staff Blair Levin
said last week. Addressing
the International Radio and
Television Society Founda-
tion in New York, Levin
said the ability to reach tar-
geted audiences “is one of
the reasons a cable chan-
nel like ESPN...can be
worth the same as a gener-
al broadcast network.”
Levin added: "Preston Pad-
den and David Smith may
have had to apologize to
the United States Senate
for describing how most of
the digital television will be
used, but history will prove
them right.”

Don Hewitt, who pio-
neered TV news maga-
zines with the creation in
1968 of 60 Minutes.
attacked the genre last
week. saying television
would be better off without
many of the programs. “I
think it would be a bet-
ter television world if
there were fewer news
magazines and more
sitcoms,” Hewitt told
members of the Institute for
Public Relations Research
and Education. “The net-
work news divisions that
once aspired to be to
broadcasting what the New
York Times was 10 print are
now content to be to broad-
casling what picture maga-
zines are to prinl.” Hewitt
said he feared that the suc-
cess of his own 60 Minutes
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led to the perception
among networks that news
could be a gold mine.

Comcast Cable Commu-
nications Friday said it
has signed a “social
contract” with the FCC
last Friday. The deal calls
for the cable company to
provide free cable and
modem connections to 250
libraries and also to com-
plete a series of system
upgrades. In return, the
FCC will allow Comcast
systems to create “migrat-
ed product tiers.”

Universal Television has
signed comedian and
MTV personality Bill
Bellamy to star in a come-
dy series developed by pro-
ducer Ralph Fargquhar
(Moesha and Married...
With Children). Bellamy will
continue his hosting duties
on MTV Jams. His acting
credits include the feature
films “How to Be a Player”
and “Love Jones.”

President Clinton has
agreed to participate in
a live town hall meeting
on Univision with young
Hispanic leaders on two
continents. The meeting
will air Oct 16 at 3-4 p.m.
ET from Miami, Los Ange-
les and Buenas Aires.

CNN will present an
original 24-part histori-
cal documentary, Cold
War: A Television His-

tory, on Sunday evenings |

starting Sept. 13, 1998.
Renowned British film pro-
ducer Sir Jeremy Isaacs
co—executive produced
the Turner Original Pro-
ductions series with Pat
Mitchell, president of origi-
nal programming at Time
Inc./Turner Qriginal Pro-
—

] Cahners
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| ductions. Cold War incor-
porates archival film
footage spanning 1945-
1991, current and past
interviews with world lead-
ers and stories from fami-
lies whose lives were
directly affected by Cold
War—era events. Turner
Original Productions
hopes the series will
serve as a teaching aid
for schools and universi-
ties. Mitchell says the idea
for the series originated
with Ted Turner after his
visit to St. Petersburg,
Russia, during the 1994
Goodwill Games. “The
history of the Cold War is
the history of the last 40
years, and no one else
has told the complete
story from a global per-
spective,” says Turner.
“That is exactly what we
will do with this project.”

Rockwell Semiconduc-
tor Systems has
shipped prototype cable
modem hardware to
Cablelabs for interoper-
ability tests to be conduct-
ed for the Multimedia Cable
Network Systems (MCNS)
specification. Rockwell's Hi
Media Group initially has
sent an MCNS receiver
system. CablelLabs is
attempting to coordinate
creation of an MCNS stan-
" dard that effectively would
make cable modems inter-
| changeable on ali systems.

In an effort to win the race
to offer DTH via satellite in
Mexico. satellite broadcast-
er Sky Latin America

will launch a $20 million

publicity campaign in
Mexico. Sky. which in
Mexico is owned by broad-
caster Televisa, TCI Inter-
national and News Corp., is

| competing with Galaxy

Latin America for digital
DTH subscribers.

Cox Communications
has signed a deal with
Gemstar International
Group Ltd. to use Gem-
star's StarSight interac-
tive program guide in
advanced analog and digi-
tal set-top boxes beginning
this month. Cox will use
StarSight in the General
Instrument/NextLevel DCT
1000 digital set-top boxes
when it launches its Cox
Digital TV service in Orange
County, Calif., in the com-
ing weeks. Sources say
the launch would have
occurred sooner, but prob-
lems with integrating Star-
Sight into the set-tops
delayed it. Financial terms
of the deal weren't dis-
closed.

Cable Plus, the Craig
McCaw-backed venture to
deliver telephony, cable TV
and monitored alarm ser-
vices to multiple dwelling
units (MDUs), will use
CableData’s Intelecable
customer management
and billing system under

L thowght Fshould warn von
ol o d sale!”

a new agreement between
the parties. Cable Plus,
which is scheduled to begin
service next year, plans to
offer service to 250,000
U.S. MDUs. As part of the
contract. Cable Plus and
CableData will work to fur-

' ther develop the telephone

portion of the Intelecable
system. CableDatais a
subsidiary of USCS Interna-
tional Inc

Errata: In the Sept. 22 spe-
cial report on the 10th

| anniversary of Fox, Barry

Diller was identified as
chairman of QVC. He is
chairman of HSN Inc.
Lucie Salhany, listed as a
consultant to Fox Broad-
casting, also serves on the
UPN operating board. And
Ken Solomon, listed as
DreamWorks SKG TV
executive, is now president
of Universal Television. ®In
the Oct. 6 “Fifth Estater”
profile of HBO's Bob Zitter,
his middle name was incor-
rectly reported as
Michael—it's Marvin. Due
to a production error, the
age of his son, Adam, also
was wrong: he's 19, not 1.

vour sation satd they think you're

€ o)
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

Drop and give me 20
educational shows

Reed Hundt will soon be gone, but he will not be forgotten.
Just tane in the networks any Saturday moming and you
cun see his social-compact regulation at work, ABC claims
nine of the top 20 programs among kids 2-t | with its edu-
cational shows. and the rest of the networks are trying to
follow suit. with varying degrees of success.

Hundt has made children the centerpicce of his activist
agendia ever since he read programmers the riot act in a
speech at the 1994 NATPE convention. his first major
address as chaimman. We can hardly fault him for caring
about children. and the result of this children’s campaign
mity ultimately be that the networks find a way to make both
cducational shows and money. But if the end in this instance
proves relatively benign. the means are anything but.

The precedent of social engineering via government
threat that has been established is Hundt's legacy. and it itl
serves the public’s interest in a free press. Everything from
news (o ads, prime time to political time. now appears to be
subject 1o the coercion/capitulation model. To make matiers
worse—il that's possible—the timing of this content-re gu-
lation push couldn’t have been poorer. On the eve of digital
conversion, with broadcasters” futures in the balance. a
whisper from Washington will sound even more like the
hark of a Paris Islkand drill instructor.

Rocket man

EchoStar’s Charlic Ergen is taking off on a wing and a
prayer. The wing is the rocket that just sent the first of two
new birds into orbit. The prayer is that Washington and local
broadcasters will clear the way for him to deliver local sig-
mils to their respective markets via those satellites. Riding on
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the outcome is a hall-billion-dollar bet that those tocat sig-
nals are the kev to building his DBS service into the kind of
campetition for cable that Washington has said it wants.

[t°s & big gamble, Ergen himsell concedes that it the
Congress and the FCC want us to bleed to death. they 'l
take no action.” Pinning vour hopes on the government is
prablematic at best. But we suspect the odds are not as long
as Ergen claims and that contingeney plans are in place.
“He's a player.” says Glenn Jones. a wary cable competitor.
“And | expect him to remain a player.”

We wouldn™t bet against him,

Deep pockets and
dorsal fins

TCI recently tost a muttimillion-dollar suit in Baltimore over
the fees it charges customers who are late with their bills
(B&C. Sepl. 29). That decision has put dollar signs in the
eyes of several kv yers, who have been emboldened to go
after the company clsewhere. (Perhaps they have run out of
defendants who felt of 1 ladders that had tailed to carry alabel
warning against their use on ice-covered mountain ledges.)

That is not to suggest that all class action suits are nui-
sance. but in Denver. cable’s hometown and the next target
city for a suit. the top cable regulator for the city and coun-
ty of Denver has had zero compliints about late fees, TCI
hits been able 1o derail suits in several states. but even
where there is no smoke. fire insurance is a good buy.,

Betore this issue turns into a class action field day. the
Baltimore decision suggests two lines of defense. First.
have a study in hand that details the cost of fate pavers and
Justifies the fee. Second. the judge in the Battimore case
suggested that cable had no competition, seemingly
unaware ol the satellite industry (although TCs lawyers
tricd to make him aware of it). This might be one time that
DIRECTV works to cable’s advantage.
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Joan Miller, executive secretary |
Estrella Diaz, execulive assisltant |

Classified 212-337-7073; Fax 212-206-8327 |
Antoinette Pellegrino, manager. classified/telemarketing
Doris Kelly, Sandra Frey, Francesca Mazzucca,

advertising sales represenlates
Sari Weiner, sales assistant
International Group
Broadcasting & Cable Internationalc
Television Asia = Television Europe
Randi T. Schataz. associale publisher
212-337-6944. Fax 212-337-6948
Lisa M. Murphy, miernatonal advertising coordinator

London. Broadcasting & Cable (Editorial)
Paramount House 162-170 Wardour ST W1V3AT
44-171-437-0493 Fax 44-171-437-0495
Meredith Amdur. Lioyd Shepherd. mnfernational editors
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Media Report Card

on Social Responsibility

Grade television on the degree it fulfills its role:

[ to entertain

' to help shape American culture

[ to teach character and values to children and teenagers

3 to help consumers make purchase decisions

Q to provide the country’s leaders access to the American public
1o educate

3 to provide information and news

ny number of hot-button, high-impact issues are confronting the industry — the ratings system,

the FCC children’s programming mandate and the V-chip, to name only a few. In light of such

sweeping changes redefining the medium, we commissioned a Roper Study to survey viewers across
the country: Is TV just making the grade, passing with flying colors — or falling behind? The surprising
answers will be revealed in our October 20 Media Report Card.

roadcasting & Cable will simultaneously announce the results of our exclusive Roper

Study at the prestigious International Radio & Television Society Foundation’s

ninth annual dinner and program. The October 20 gala, to be held at the

Marriott Marquis, New York, will feature a panel and audience discussion hosted by
Jeff Greenfiekl. Our Report Card supplement will also serve as the official event
program. For IRTS Dinner Reservations, call Maggie Davis at (212) 867-6650,
ext. 302. Tickets start at $500.

ount on Broadcasting & Cable to deliver your message in

this special issue to 35,000 industry leaders — plus

event attendees. And you’ll target consumer
media, sure to report on this groundbreaking research.

Issue Close Date: October 14
Issue Date: October 20

This is an exceptional forum to showcase your net-
work or program. Reserve your ad space today.

ONE MARKETPLACE. ONE MAGAZINE.

Advertising Offices: New York 212.337.7053  los Angeles 213.549.4113
Western Technology/Cable 317.815.0882  Washington D.C. 202.659.2340
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...about power and money, people cd passion. CNBC’s BUSINESS ‘

: -
CENTER looks, at the handshakes behind the headlines, the motives that . t
i

move the deals and the electriclly that charges the game. E
Hosted by Maria Bartiromo, CNBC's Wall Street correspondent and i

Tyler Mathisen, from Money magazinz and Good Morning America,

BUSINESS CENTER has the expertise to tell the stories from the inside out.

PREMIERING TUESDAY
OCTOBER 1471H

AT 7PM/ET WEEKNIGHTS
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