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~tures after staffors com-
+ ned that the seories threat-

en~d to blur the lines between
pe-s and advertising. Sources
say siaffers became upset when

»ast one sponsor of the seg-
onis, which dealt with beauty,
15% and food and ran in news-
1215, believed he was entitled to

1@ conlrol over the segment.

e station said that its mainte-

nance of editorial control was
neor at issue, and that it simply

d the series when an adver-

fis-r overstepped. Complaints
wenil both fo station management
an 1o the local American Feder-

1 of Television and Radio

515, which met with station
agement over the issue.
THA says it was toid at the
ting that the program was
seled and that no ethical

: had been crossed. Station

ager Joel Cheatwood said

while sponsors were partici-
1g in the spots, "we con-

ad the content 150%. When
leveloped the segments we
‘e it clear that we controlled
-ontent.” Apparently an
vartiser didn't get that mes-
-2, Cheatwood said one of the
on's anchors expressed dis-
fort after a sponsor tried to
rol the spot and “we pulled
Hiug that day”

The FCC last woek said it
would accept more comments
on \T&T Corp.’s plan to
ac:uire MediaOne Group, but
on'y on the narrow topic of the
conpany's reguest for an 18-
mcth grace period 1o comply
with any possible orders to divest
Gat'2 businesses. Comments are
nov due Jan. 27, Parties wishing
10 tiscuss the issue directly with
FCT staff have until Jan. 31.
Coriments and replies on the
me ! per originally closed Dec. 21,
anC =scussions were to be per-
M¥ii=d only through Jan. 14. The
new deadlines were set at the
feqast of consumer groups and
6gonal Bell companies, which
52" they needed additional
Spportunity to comment on the
90 period request, which
AT5T unveiled Dec. 21.

For more “In Brief,” see
pages 148 and 149

.
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Network to produce its own nonfiction programming for O&Os and syndication

By Joe Schlosser

ox produces programming for its

owned-and-operated stations’

daytime lincups. So does CBS,

and Disney and ABC are looking
10 do more together in the future.

So what about NBC?

Well, that's what NBC West Coast
President Scott Sassa was wondering
when he came on board recently, and now
he's aiming 1o do something about it.

Earlier this month, Sassa hired for-
mer Today Show senior producer Linda
Finnell to head the network’s newly
created nonfiction daytime program-

ming division. Finnell, with the help of

NBC Studios, is now responsible for
developing daytime series both for the
NBC O&O0s and national syndication.
Game shows, talk shows and even court
shows are all possibilities, Sassa says.

NBC, which has had some recent bad
luck in daytime with King World's The
Roseanne Show and other failures, is
trying to catch up to CBS and even
ABC. Last week, CBS announced that
its daytime lincup of soap operas and
game shows beat all rival networks for
the 564th consecutive week. And
ABC’s The View and soap operas All
My Children andd General Hospital arc
regular top 10 daytime performers.

The NBC stations are fairly strong in
the moming with The Today Show. The
Peacock’s prime time is still healthy
despite Who Wants ro be a Millionaire?
And even in late-night, NBC is holding
on to the lead with shows such as The
Tonight Show and Saturday Night Live.
But daytime has been an area neglected
by the network, Sassa says, and is an
area with a great upside.

“We need to find daytime shows and
we need to find them in a mtional way,"
he says. “We want to start rolling some
things out on a test basis on our owned-
and-operated stations and possibly on
another station group. We have the flexi-
bility of not having to sell you a bad show
and then having to keep switching it until
we get it right. We want to take some-
thing out nationally if it’s a good show.™

Finnell, who had worked at Today
since 1993 and also was a producer on
Sally Jessy Raphael and The Montel

Williams Show,
says she is talk-
ing to producers
and writers on a
number of poten-
tial projects.
“We're looking
at everything, and
if someone has a
good idea, I'm
willing to listen,”
she says. “We're
not going to rule
anything out,
We'll look at wraditional talk, lifestyle
shows, game shows and on and on. We
want to see what will work well for us.”
Sassa says there is no timeline for
developing any of these potential day-
time series, but he says next season
there will probably be at least one new
show out of Finnell's division. “This is

Sassa: ‘We will
probably partner
with someone.’

not just a one-year deal; there is a possi-
bility that we could have a show com-
ing out once a year for a long time to
come, depending on how renewals go
and things like that,” Sassa adds

NBC does not have its own distribu-
tion company and has been relying on
its Burbank, Calif., neighbors at Wamer
Bros. Domestic Television to handle
syndication sales for a number of scries,
including Will & Grace and the news-
magazine Access Hollywood. NBC has
also worked with Carseyv-Werner
recently, letting that studio’s syndica-
tion division handle off-net sales of
drama The Profiler. And Sassa says any
sales outside of the NBC owned s1a-
tions will most likely be handled by an
outside distributor. “We will probably
parner with someone, | don't think we
want to start our own syndication outfit
in this day and age.” [

TV’s drug deal

Networks exchange anti-drug programming for
public service credits from the White House

By Paige Albiniak

he White House has been
allowing the broadcast net-
works to substitute programs
with anti-drug messages for
public service announcements, net-
works and the White House's Office of
National Drug Control Policy
(ONDCP) confirmed last week

Online magazine Salon.com first
reported the story in a piece called
“Prime-time Propaganda.” The net-
works and ONDCP both said that accu-
sation was overblown.

The exchange between the networks
and the White House is part of a law,
passed in 1997, that requires media out-
lets to match dollar-for-dollar any
advertising the government buys with
an anti-drug message. That same law
provided the administration with $1 bil-
lion of federally appropriated money to

buy anti-drug advertising over the
course of five years.

Networks can meet that match by
airing public service announcements
that are worth as much as the ads the
government buys. For example, if the
government runs $20 miilion worth of
anti-drug ads on a network, that net-
work is then required to run $20 million
worth of public service announcements
to make its matching requirement.

But the networks can also make that
requirement by providing other forms
of “media value,” When the networks
found they were having trouble opening
up enough advertising time to make
their PSA match, they made a deal with
ONDCP that programs with acceptable
anti-drug messages would count.

Critics say that at the very least the
practice recks of government intrusion
into free speech. “It’s an unprecedented

Continues on page 148

JANUARY 17, 2000 / BROADCASTING & CABLE §



—
P

{ EVERY GROUP PITCH T2
- WE NMADE,

THE FEED

T AGREE
A TAL T FORMAT,
co
A YOUNG Aub‘rg-
T'S A
NATURAL .

~ ONLY MOSES |
OLOMON
ORS LD BE

MORE
b CREDIBLE. A

e

S A Goop S '
e i

m é'ameu' nggm

e uP




“THE P{:‘oﬁ_e 'S

COURT" AND
*JUOGE MATH|S ;
Look Cike |

N
HEAVY LIFTING. :

f CAN YOU
TMN\AGI HOW

L APPY TON %
IS ING T
mﬁgcess IN g

ATULANTA AND
PITTSBURGHT

EN
H oft‘if:ju!»&oo SQUARES”

AND 1N

S —_—

ATLANTA ACCESS
‘W\ﬁ-'ccratéaekr

V)
L
v JOE BzowN

I zms
VO?J;AREe RAGHT
ape '

"MATHIS 16 THE YOUNGEST

SKEWING IN W 18-49 ANMONG
ALL COURT SHOWS, AND

SHoOWS

-y o’ o
o N‘%Ps NS

2 o .
ngaﬁgsu TS
PEeu% VS
AST =S

THINGS ARE
LOOKING SO00
THE-




TOP OF THE WEER S

More new entries

for NATPE

By Joe Schiosser

number of new syndicated

shows for the 2000-01 sca-

son were announced late

last week, including a new
female wrestling series, a relation-
ship series featuring a psychiatrist
who makes house calls and a weekly
half-hour from animal expert Jack
Hanna's daughter.

MGi/Perin Inc., the distributor that
first brought GLOW (Gorgeous
Ladies of Wrestling) 1o television in
the 1980s, is taking another shot
with female wrestling, this time it's
a one-hour weekly series entitled
WOW (Women of Wresiling).

The creator and original producer of
GLOW, David Mclane, is producing
the revamped show that will take the
wrestling aspect of the weekly series a
little more seriously, MG/Perin Presi-
dent Dick Perin says 48 original
weeks of WOW will be produced for
the upcoming season.

McLane is assembling a group of
women wrestlers in Las Vegas, and
Perin says they recently finished a
demo tape that will be on the floor at
next week's NATPE conference.

MG/Perin also has acquired the
distribution rights to former Worldvi-
sion Enterprises” weekly series Amer-
icas Dumbest Criminals. The half-
hour comedy/reality series is current-
ly cleared in 92% of the country for
the 1999-2000 season, and Perin is
looking to sell it for its fifth syndicat-
ed season. MG/Perin also has a new
weekly animal series called Jim
Fowler s Life in the Wild

Buena Vista Television and Chris-
Craft'United Television are teaming
up for a new daily series called
Housecalls. Chris-Craft is producing
the half-hour reality serics in associa-
tion with Jonathan Goodson Produc-
tions, and Buena Vista is handling dis-
tribution. Howusecalls follows psychi-

Distributors Mg/Perin have a demo
tape of 'WOW," a one-hour woekly
serios of wrestling women, ready
for viewing at NATPE.

atrist Dr, Irvin WolkofT into the living
rooms of everyday people as he tries
to solve everything from family to
marmiage problems, The show has
already been cleared on the Chris-
Craft/United Television stations.

Litton Syndications Inc.. which dis-
tributes the weekly syndicated show
Jack Hamnas Animal Adventures, is
bringing out a spin-off of the long-run-
ning show starring Hanna's daughter.
Twenty-nine-vear-old Kathaleen
Hanna appeared in nine episides of
her father’s show last season, most of
which were among the highest-rated
of the season

The format of the new show,
Kathaleen Hanna in the Wild, will
take a cue from Kathaleen’s own
unique style. She will emphasize the
human relationship with nature and
the animal kingdom, Litton says.

The half-hour weekly will be pro-
duced by VideoTours Inc,, which pro-
duces Jack Hanna, and is being
offered on a barter basis for fall 2000.
Litton also announced it will take a
half-hour weekly 10 NATPE starring
goardening expert P> Allen Smith. =

waw.broadcastiogcable.com
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Chicago +14% Sacramento

Philadelphia +75% San Diego

Dallas +11% Raleigh
Washington, DC +40% Kansas City
Tampa +33% Milwaukee
Minneapolis +45% Salt Lake City
Phoenix +67% Birmingham
Denver +33% New Orleans
Pittsburgh +100% West Palm Beach

+20%
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+40%
+33%
+50%

Source: 11/99 NSI ws. 1 1/98 NSI Time Period Performance, DMA Homes, % increase in share.
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What did Elian Gonzales say?

Miami community in vigorous disagreement over youngster s comments on WPLG videotape

By Dan Trigoboff

iami's WPLG(TV),
which—like all South
Florida news organiza-
has been cover-
ing the Elidn Gonzales case as a big
local story, became one of the story's
focal points last week.

The station broadcast footage
Tuesday night of Elidan playing,
apparently pointing at a plane and
saying—in Spanish, translated by
scveral Spanish-speaking station
staffers—that he wanted to go back
to Cuba.

Or did he?

By the next day, many in South
Florida—including other medin
were declaring that the boy actually
said he did not want to go back. And
in a community where many rejected
Castro’s Cuba at the risk of their
lives, the notion that the subject of
this tragedy and controversy would
choose to go back was highly
inflammatory. Bill Pohovey, wrLG
news director, said that the tape was
reviewed by several staffers fluent in
Spanish, and that they all agreed on

tions

plane and speaks for himself.

what Elidn had said. Beyond that, he
noted that “these are the words of a
six-year-old boy, playing,” and per-
haps need not be taken so seriously.”

The controversy raged on over
local media and calls came into the
station by the hundreds. One local
newspaper columnist admonished
the station for “running a sensational
video" then trying to “weasel out” of
the ensuing controversy when it
polled locals as to how they inter-
preted Elidn’s remark. “Shame on
wrLG-Channel 10, said Miami Her-
ald columnist Terry Jackson, “for
failing to come clean and admit its

10

The 6-year-old cause célébre poJursrl'o a

news stafl blew it.” The Herald
hired its own interpreter, who
concluded that Elidn said he
wanted naf to be taken back to
Cuba. The paper reported that
several Herald reporters, fluemt
in Spanish, agreed.

Pohovey said there was
nothing sensational about the
video; it was simply a film of a
boy playing that the station had
gotten by sticking around
when there were, atypically, no
other cameras surrounding the
boy. And initially, he said, there was
no question as to what the boy said.

“We have been called commu-
nists, Castro sympathizers,
Pohovey said. “The easiest thing for
us to do would have been to go on
the air and say we were wrong. We
have not retreated. We have,” he
added, “acknowledged the contro-
versy.”

John Garwood, WrLG vice presi-
dent and general manager, went on
the air Wednesday night: “One word,
was it ‘no” or was it ‘tu'? Last night
in covering this story we heard Elidn
Gonzalez speak for himself for the

first time,” Garwood said.

“In being diligent in interpreting
his words we asked several of our
Cuban-American employees to lis-
ten to the tape and give us their inter-
pretation. After careful review, our
employees determined that Elidgn
indicated he wished to return 10
Cuba. This news organization would
never purposely slant or alter the fac-
tual basis of any story. We carefully
consulted trusted associates as o the
accuracy of what was said before air.
ing the story last night. Through the
remainder of the evening and
throughout the day today, Elidn's
words have been reviewed by a num-
ber of translators, linguists, and
everyday citizens. Even now, due to
the quality of the audio, there
remains confusion, controversy and
differences of opinions on precisely
what was said or what Elidén meamn
As a responsible news organization
Ch. 10 strives to present a balanced
and fair perspective on even the most
controversial of issues. We feel tha
we have achieved that in reporting
all aspects of the ongoing story o
Elidgn Gonzalez.™ ®

Rochester station

By Dan Trigoboff

ile E. Coyote might
look for his prey at the
bottom of the TV
screen, Sinclair Broad-
casting’s WuUHF(Tv) Rochester, N.Y.,
last week began running banner ads
across the screen, promoting Time
Warner's RoadRunner high-speed
Intemet service.

John W. Galbraith, president and
creative director at local agency
Twin Advertising Inc. said the novel
idea came from watching the U.S.
women's team in World Cup Soccer
last year. Because there were so few
breaks in the action—unlike Ameri-
can pro sports, which create com-
mercial breaks—advertising was
scrolled at the top of the screen, Gal-
braith noted. The agency and its
RoadRunner client, he says, “had
been looking for ways we could
stand om.” He describes the ad as
consisting of the RoadRunner
pulling a banner across the bottom
part of the screen for a few seconds,
advising viewers that the high-speed
service is available for half off, and
providing a phone number. The spots
have run in late afternoon and early

evenings during syndicated pro-
gramming. including 3rd Rock From
the Sun and The Simpsons

So far, Galbraith said, there has
been nothing but positive feedback;
Internet users are certainly less like-
ly to be put off by banner ads, which
arc common on the World Wide
Web. The service has a contract to
run the spots for a year, he says.

T'kis pioncering use of technology
joins numerous other applications
that promote the commercial inter-
ests of broadcasters while altering
content: use of Lexicon machines to
speed up programming without dis-
tortion in order to add spots; squeez-
ing end-show credits to use part of
the screen for promos; and, most
recently, CBS' use of digital technol-
ogy to place its logo wherever space
allows (sce story, page 20). But
executives from other stations sug-
gest that because the banner ads dis-
tract while viewers are paying close
attention to the screen, they risk a
greater detrimental effect on conterdt
than the other techniqucs.

Several station executives con-
tacted said that while station con-
tracts with networks would prohibit
such ads, syndication deals are more

8 BROADCASTING & CABLE / JANUARY 17, 2000

flexible, But they were more con-
cerned with alienating audiences
than syndicators.

“John Galbraith is a good guy,”
said rival general manager Arnold
Klinsky of whec-Tv. “He's a young,
aggressive guy who's always look-
ing for a new way to advertise. And
WUHF is a fine station. But I'm skep-
tical about this. | don't think wunr is
being unethical, but I think it's prob-
lematic whether a commercial in that
form is effective for that client, and
whether viewers will be put off by
distraction at bottom of scene.

“Today,” he said in an interview
Thursday, “is a snow day, and we
have school closings continually up
on the screen. Some people get
aggravated by that, but they under-
stand there’s a news value here. Last
year we had a sponsor for weather
closing information. We ran the
advertiser's name and people were
angry. They said to us: ‘I understand
why you run the weather informa-
tion, but why are you taking up a
fifth of my picture 10 put up the
name of an auto dealer?™™

“It presents issues of clutter, and
of viewer irritation,” said Alan
Bell, president of Freedom Com-

RoadRunning ads

WUHF experiments with scrolling banners during some syndicated programming

munications' broadcast divisior
“There is an obligation to the awdi
ence nol to drive them away. You
have to put yourself in the seat o
the viewer. Does this fieel comfont
able for the viewing experience?”
Comedy, he suggested, may play
better than tragedy. “Would you
want to be running an ad during s
heartbreaking scene of NYPI
Blue? Everything is context and
everything is judgment. 1 would
say a light hand is best."

Barry Drake, CEO of Sinclair
Broadcasting, seemed 1o agree. I
would have to be used somewha
selectively, sparingly. The spots arc
five seconds or less, and they're only
running once a day. | encourage this
type of ingenuity and creativity
while at the same time maintaining
the integrity of the programming
My concemn is more for the viewer,”
he added. “All advertising has to be
intrusive to some degree to be effec
tive. They will tell us if this is effec
tive. This is an exciting idea; an
experiment worth conducting.’
Drake said wunir developed the idea
on its own, and he was not aware of
any other Sinclair station with a sim-
ilar plan. r
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TOP OF THE WEEK

By Bill McConnell

evernl hundred low-power

radio stations could be cre-

ated in the country’s top 60

markets under a plan the
FCC is expected to approve this
Thursday.

The new FM service would be
open only to noncommercial opera-
tors. To qualify for a license, appli-
cants must show that they meet the
same standard as full-power non-
commercial broadcasters, namely
that they be non-profit operations
that serve the educational, instruc-
tional or cultural needs of the com-
munity. In addition, the licensees
would have to demonstrate a com-
mitment to programming created
locally, said sources familiar with
the FCC's plan.

To quell broadcaster opposition,
the FCC has scaled back an original
proposal that would have dropped a
prohibition on broadcasts from sec-
ond adjacent channels to existing
signals. Still, the agency did drop
prohibitions on third adjacent chan-
nels in order to fit a number of sta-
tions on to the FM dial in top mar-
kets,

To make sure that the licenses will
reach as many hands as possible, an
organization initially will be limited
to only one low-power permit
nationwide. To make sure the service
is used to its maximum potential,
however, the agency will step up the
individual ownership limit to five
within the next couple of years, and
again to 10 sometime later.

Full-power broadcasters will not
be allowed to control any of the new
licenses and no organization will be
permitted to operate more than one
low-power radio station in a single
market.

The FCC has devised criteria for
choosing among competing applica-
tions for a particular channel, but
will encourage rival organizations to
strike joint operating agreements in
order to get as many voices on the air

L I ————————

FCC powers up

Expected to approve low-power FM this week

as possible. If deals cannot be
worked out, the FCC will pick a
licensee based on how applicants
stack up in three categories: quantity
of local programming, amount of
daily on-air time, and established
community ties.

Two classes of low-power licenses
will be issued: for 10 watts and
below and 100 watts and below. The
FCC scrapped plans to permit trans-
missions up to 1,000 wartts because
second-adjacent-channel restrictions
allowed too few of the stations in
large markets.

Although the FCC scaled back its
low-power proposal, the National
Association of Broadcasters was try-
ing to delay an FCC vote until next
month.

The NAB radio board last week
resolved to “pursue all avenues (o
preserve the integrity of the FM band
from new interference.” At their
annual meeting in La Quinta, Calif.,
NAB board members said they
would ask Congress to forbid the
service or would appeal the FCC's
decision in court if necessary.

Despite the NAB’s threats, FCC
Chairman William Kennard refused
to delay the commission's vote. “I
would never support any commis-
sion action that would disturb the
integrity of the free over-the-air
radio service,” Kennard said in a Jan.
13 letter 1o Fritts,

Low-power advocates said broad-
casters were overreacting. Media
Access Project says its interference
study indicates that roughly 600 sta-
tions could be introduced in the
country’s 60 largest markets by
dropping second-adjacent-channel
protections.

The small increase in interference
would be outweighed by the benefits
of allowing new voices on the air.
The cumrent plan would permit only
225 low-power stations in those
markets, MAP said.

“The FCC is cutting the number of
potential stations in half,” said MAP
Deputy Director Cheryl Leanza. =

Letterman gets heart tests

David Letterman

mm«mmmmmﬂ
‘mine whether problems such as heart
arteries. Letterman made il

. 14) to deter-
or clogged
of the upcoming tests on

: an announcement
_:hmmmdhum-myum 13) that was to have been

‘broadcast the evening. Letterman, 52, has a family history
heart disease. His father died of a neart attack when he was in his
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NEW YORK
Soft soap

Encountering resistance from cable
operators, Disney's new soap-
opera channel, All My Soaps, will
proceed with a so-called “soft
launch,” later this month. That is,
the soap opera episodes will air,
but most of the ancillary program-
ming the company planned to
wrap around the sosps—including
4 50ap opera News program-—has
been delayed. “We don't have
enough distribution right awny and
it doesn't make sense to spend the
money.” said one executive with
knowledge of the situation. Among
is Time Wamer. One issue, sources
say, is that Time Wamner wants to
severely restrict the kinds of pro-
gramming Disney can wrap
around the soaps. Executives say
Time Warner fears Disney may try
10 morph the program service into
some other genre that would com-
pete with its own services, i the
soap concept doesn’t wash. Disney
sources privitely say such fears are
unfounded. “There's a real gate-
keeper issue here,” says one exec-
utive familiar with the issues. “It's
the same kind of behavior that the
networks engaged in 35 years ago
that landed the fin-syn rules on
them.” Disney is making some
headway with MSO clearmance. A
deal with Charter is done, and
deals with Comeast and Cablevi-
sion are said to be in final review.
Disney and Time Wamer officials
declined comment.

Show me the programming
FCC investigators are examining
whether Echostar Corp. is in com-
pliance with federal rules requir-
ing direct broadcast satellite
providers to devote 4% of their
channel capacity to public interest
programming. FCC i

chief Charles Kelley informed
Echostar of the review ina Jan. 11
letter to General Counsel David
Moskowitz. Kelley ordered the
company to list by Jan. 26 the
public interest channels carried on
each of its throe satellites and the
channel capacity of the birds.
Echostar also was ordered 1o list
all of the qualified noncommercial
prograsmmers that have asked for
carriage on the company's DISH
Network and any that have been
refused camiage since the FCC
began enforcing the 4% require-
ment on Jan. 8. The public interest
obligations went into effect Dec.
15, but the agency gave DBS
providers a grace period of more
than three weeks to give them
time 1o resolve Y2K remediation
concemns. Echostar’s request for a
waiver until Jan. 28 was denied.
Echostar officials Friday said they

now carry 14 public interest chan-
nels but would not comment on
whether their offering was suffi-
cient to comply with the rules.

Broadcasters push for
revamp
As the FCC prepares to establish
new minority and gender recruit-
ing rules for broadcasters and
cable companies at its monthly
meeting Thursday (Jan. 20), TV
and radio stations are hoping that
their up-to-the-last-minute push
for changes to Chairman William
Kennard's plan will win the day.
The new rules will give compa-
nies the option of advertising
their job openings in print or
actively recruiting at locations
where a broad demographic
cross-section of job seekers is
likely. Intemet or over-the-air
ads, not print only, should be
allowed to meet the advertising
option say broadcasters, who ran-
kle at the notion of giving ad dol-
lars to competitors such as in-
town newspapers. Kennard
opposes the change, but it was
unclear Friday whether he could
get his plan approved withow
giving . Civil rights attomey
David Honig, however, called the
broadeasters® effort “the last
sputter of the scgregationists,”
Eliminating the print ad require-
ment is as likely as seeing “the
Confederate flag flying over the
FCC,” he said.

WASHINGTON

Changing of the guard

The chairman and vice chainman
of the NAB radio board both will
change over in June, when the
terms of Radio Board Chairman
William McElveen, EVP of
Bloomington Broadcasting Com-
paay in Columbia, S.C., and Vice
Chairman William Poole, GM of
WELS-FM/WYSK-AM/FM Fredericks-
burg, Va., come to an end. Candi-
dates to replace McElveen
include David Kennedy, president
and COO of Susquehanni Radio
Corp. in York, Pa., and Walter
May, president of East Kentucky
Broadeasting Corp,, Pikeville,
Ky. The only candidate <o far to
replace Poole as vice chairman is
John Dille, president of Federated
Media in Elkhart, Ind.

HOLLYWOOD

Going the colorized route
Viewers will now be able to get
their kicks in color. Whamo
Entertainment, which has the dis-
tribution rights to 1960s CBS
classic Route 66, will be distrib-
uting a colorized version of the
hour drama for 2000. The col-
orization is being handled by
Cerulean Studios.
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TOP OF THE WEEK R

"Iogos a real pain

CBS’ virtual

Rather criticizes use of technology in ‘Evening News broadcasts; Heyward, Moonves defend it

By Glen Dickson

irtual technology caused
CBS a very real headache
last week, as the network's
news division was taken to
task for inserting virtual logos into
newscasts covering Millennium
celebrations in New York. The use of
the electronic insertion technology
from Princelon Video Image (PVI)
to insert CBS logos into the back-
drop of Times Square (B&C, Jan. 3),
inchuding replacing a real NBC sign
with a virtual CBS billboard, has
raised questions of whether CBS
broke journalistic guidelines and
misled viewers
At issue are telecasts of the CBS
Evening News With Dan Rather on
Dec. 30 and 31 that originated
from Times Square and included
both live and taped applications of
the PVI technology, called the L-
VIS Live Video Insertion System.
After the New York Times ran a

Dan Rather says he was “not satisfied with how we
met our ethical responsibility to viewers.”

story last Wednesday on the virtu-
al logos' appearing in Evening
CBS News President
Andrew Heyward and CBS Televi-
sion President and CEO Les
Moonves drew fire during their
presentation to the Television Crit-
ics Association in Pasadena, Calif,
(see story, page 124). USA Today
picked up on the story, and the
fimes ran a follow-up picce on
Thursday in which CBS anchor

News 2

Dan Rather called the virtual
coverup of the NBC sign “a mis-
take"™ and said he was “not satis-
fied with how we met our cthical
responsibility to viewers."

At the TCA gathering, Heyward
defended the decision to use the PVI
system to cover up the NBC Astro-
vision display during the Eveming
News. "1 thought it was a clever
move, and naturally it’s going to put
some noses oul of joint,” he said,

adding that he saw
PVI's system as
“an extension of
electronic graph-
1~ i

Moonves was
maore forceful:
“Anytime there is
an NBC logo up on
our network, we'll
block 1t agan.”
Later, he said that
wouldn't apply if it
affected a news
story. “If somebody
used an NBC logo
o commit a4 mur-
der, we wouldn™t
cut it ouwt,” he said.

CBS executives
may be surprised
by the furor, since
they've been rely-
ing on the PVI sys-
tem to insert virtual
logos into The
Early Show since its Nov. | launch
(B&C, Nov. 8, 1999). 48 Howrs also
used the PVI technology for its Mil-

lennium show on Dec, 30, And CBS
is one of several networks that rog.
tinely use virtual insertion gear 1o
place imaginary first-down lines on
the field for NFL and college foor.
ball coverage (CBS uses PVI; ABC,
ESPN and Fox use Sportvision)

On Friday, CBS was quick to
clarify that Rather’s commenis
applied only to Evening News. * e
Early Show 15 a completely differ.
ent program,” said CBS spokesper-
son Kim Akhtar, who added thu
CBS had no official statement
gbout Rather’s comments: “1 don'y
think anybody’'s position has
changed today from what the Times
reported yesterday.”

All the furor has created nothing
but good publicity for PVI, which
has been peddling its technology as a
virtual advertising and promotional
tool since 1995, “It gets us out of the
closet,” says President and CEO
Dennis Wilkinson. “People now
know this technology works. In all
of the coverage, no one’s com-
plained that it doesnt work. I any-
thing, it works too well.™ ]

ABC’s money

show delivers

UPN readies comedies, dramas

UPN has a handtul of comedy and drama series in development for
next season, including several projects with agent Michael Ovitz's new
studio ATG and a comedy based on a Latino character.

The male-oriented network apparently is looking 1o stay strong
in the demographic. BRoanDcasTiNG & CasLe has learned of five
new comedy series in development and another five potential
drama programs that all seem to be aimed at young male viewars.
UPN has ordered scripts for at least two comedies and is weigh-
ing a pair of drama series from ATG.

On the comedy front, comaedian Freddie Solo is the lead for a com-
edy from ATG about a misunderstood Latino. UPN executives also are
looking at an ATG script said to be in the vein of former Fox comedy In
Living Color. The hall-hour series is described as a multi-ethnic sketch
series and s being produced by Al Haymon and Michael Wilson,
Other comedies in the UPN loop include a Claymation series from
Holtywood studio Greenblatt-Janollari and an animated series called
Rat Bastard. The Claymation series centers on talking animals and is
being produced by Eric Fogel, the producer behind MTV's Celebrily
Death Match. Rat Bastard Is based on a comic book story of a rat
detective and is being produced by Imagine Television and film direc-
tor Ed Neumeier (Robocop).

ATG and UPN are teaming up for a remake of 1960's Roger Moore
action series The Saint. The former NBC series is expected to adapt the
story of a sophisticated crook into young-male terms. Another action
series called Hip-Hop Bounty Hunders also comes from Ovitz. Jon Sacret
Young (China Beach) has created Leve! 8, a new action series. The proj-
ect follows a top-secret government agency’s actions. Also, Todd McFar-
lane (Spawn) is working on a Planet of the Apes-like live-action series,
and Aaron Spelling's studio has a “scary” hospital drama in the early
development stages. —Joe Schiosser
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By Joe Schiosser

ho Wanrs 1o Be a Mil-
lionaire?’s stock reached
new heights last week.
The quiz show’s first
week as a regularly scheduled program
brought ABC some astounding num-
bers, and Millionaire's Wednesday
night (Jan. 12) episode scored the high-
est ratings of any show on network tel-
evision this season, The Jan. 12
episode attracted an amazing 33,7 mil-
lion viewers and an 11.6 rating/31
share in adults 18-49, according to
Niclsen Media Rescarch. Milltonaire’s
8 p.m. ET broadcast topped CBS, NBC
and Fox combined by 51% in total
viewers (33.5 million for Millionaire
vs. 22.2 million) and by 3026 among
adults 18-49(11.6 /31 vs. 8,923).

It was ABC's largest non-sports
audience in the time slot in 16 years
and topped NBC drama ER's season
debut episode (31.5 million viewers)
to become the highest-rated hour of
the season. In addition, the ABC
audience stuck around for Drew
Carey at 9 pm. that night, bringing
the comedy its best audience number,

The ratings for ‘Millfonalre’ were a5
large as is jackpot on Jan. 12.

21.4 million viewers,
Millionaire’s first Thursday outi
as a member of ABC's regular lineup
didn"t fall victim o NBC’s Must 5¢
TV programming cither. Millionain
9-10 pom. ET episode on Jan, 13 (28
million viewers) beat NBC's combin:
tion of Frasier and Stark Raving Mx
(17.6 million). It was also ABC’s best
Thursday night 9-10 p.m. audience
since 1982, when the comedy duo 7o
Close for Comfort and It Takex Tvo
was winning the time period. b

L -]

BT a6

-



FINANGIAL srospcrzring o provs proonnenpsrocr npexss
wnlp-“P | [= |

LB “g

| | 10o |
WINNERS
114 % change
(1]177-1) SRR, $2.25.......38.46 - |
Time Warner.. e 583.25.......28.57 ; x =
TC1 Satellite ..........518.13.......23.40 Week ending 1114 Weesk ending 114 )
Rogers Comm. ... $28.69......23.06 Close............324.59 Close............ 36823 cl B
United Global ......$72.56.......22.21 High..............326.39 <4 B: LA High...............368.23 [V 3L 79~ High.....
Low..............324.18 SR T T
LOSERS o 247,90 SRS 0w R x
YIC R DOW JONES NASDAQ
dick clark ............. 313,63 .....(9.17) Week engding 1/14 Weok onding 1/14 Week pnang 1#1!’.’ 263 I
f‘“"‘;,','{ g;g?g Eg;ﬂ Close........11723.00 Close........... 4064 27 Close...........1465.27 Py
ee Ent. .o 1D iasalO0 High..........11723.00 High............ 4064 .27 High...........1465.27 <4 B ‘1
Salem Comm .......$18.88.....(6.21) Low...........11611.10 ! 43225
aranite Bost. ... $1013....(5.81) Low..............3850.02 LOW......000e... 143225 -

VT e R

LEHMAN BROTHERS

Know Us By Our Relationships

e T :
)¢

ENTERTAINMENT

B =5
. - 1

won | Asgrest FF

- WD T

$1.100,000,000 ‘ $353.625.,000 l - $100, 000,000
|

1 . \ - " - - 1 " " " 3
Global Credit Facilities Class A Common Stock | - \cquisition o
The Marquee Grou
1 P

Global Coordimator anl Global Coordénator ancl
| Pook Runming Manager Book Runming Manager Achvizor

LEHMAN BROTHERS LEHMAN BROTHERS LEHMAN BROTHERS

A

$266,400,000 $303,000,000 i $350,000,000

Class A Common Stock Class A Common Stock | Senior Subordinated Notes

|

Lead Manager Lead Manager | Lead Mumager

LEHMAN BROTHERS LEHMAN BROTHERS LEHMAN BROTHERS

_ L et TS e

One reliable indication of client satisfaction is repeat busingss. From public offerings to credit facilities-and acquisition

advice, Eehman Brothers Global Media Team repeatedly provides chients with innovative financial solutions that help

fuel growth. In an industry as dynanvc as media, the one constant for our cliénts is'who they choose to help them seize
opportunities — Lehman Brothers. Tolearn more, email us it fanger®lchman.com or call (212) 526:3656.

AN Bghes Brerved  Mewbes SOV

SROADCASTING & CABLE 21



s Steve Case
and Jerry Levin
high-fived and
hugged over
their starthing deal to
combine America Online
Inc. and Time Warner Inc.,
they looked like football victors
m Wamer Bros,” new movie Am
Given Sunday. But other media
executives envision different char-
acters from Time Wamer’s rich TV
and movie portfolio: The Sopra-
nos, burly toll collectors holding
the gate to millions of Internet
households, charging outsiders
dearly if they permit access at all

Certainly, AOL's planned
takeover of Time Warner evokes
plenty of excitement from other
owners of content and cable sys-
tems, IFAOL is eager enough to put
a premium valuation on Time
Wamer's production, network and
cable system properties, how much
more would someone pay for the
output and brands of NBC, Para-
mount, or USA Network or the res-
sdential pipelines owned by Cable-
vision Systems Corp. or Cox Com-
maumications Inc,?

But behind the public enthusi-
asm lies private anxiety over the
power of a combined AOL Time
Wamer. Suddenly, the company
that serves the kargest portfolio of
Internet users will also own the
largest producer of TV shows and
maovies, as well as cable program-
ming and cable systems passing
20% of the nation’s houscholds.
And those cable systems can distrib-
ute not only TV but high-speed Web
content rich with video and audio

I, as Time Warner Chairman
Levin and AOL Chairman Case con-
tend, the Intemet is evolving into as
common an outlet for television as
cable has become, this sudden mar-
riage of content and conduit could be
a dramatic threat to competitors.

I'he combined AOL Time Wamer
will have several gates that media and
Intemet nivals will wamt to pass. Com-
peting Intemnet service providers will
want access to Time Wamer Cable's
high-speed pipes, a fight they had
been fighting side-byv-side with Case
Competing media companies will
want to push their content to AOL cus-
tomers and ensure that it's accessible
o Time Wamer Cable users subscrib-
ing to other services. With AOL now
becoming tightly integrated as an
Internet provider, content owner and
high-speed pipe owner, rivals worry

that, if Case does indeed follow
through on promises of free access,
the payments could be tremendous

The merger calls for AOL to come
out on top. A shell company will be
formed to acquire AOL and Time
Warner. AOL sharcholders will get
one share of the new company for
cach share of AOL they own; Time
Warner investors will get 1,5 shares
However, current AOL investors will
have 55% of the equity, while Time
Wamer sharcholders will have 45%.
The deal is pegped at S181 billion,
the value of the AOL stock essential-
ly being paid and the Time Wamner
debt being assumed

Case will be chairman of the merged
companics, while Levin will be CEO,
The two companies’ presidents, Time
Warner's Richard Parsons and AOL's
Bob Pittman, will be co-COOs.

AOL already controls the first
screen facing the 22 million sub-
scribers each time they log on
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Gatekeepers Inc.

AOL Time Warner will
control high-speed
pathway to 20M homes

Before, outside producers had at least
as fair a chance as Wamer Bros. or
CNN at cutting a deal for that slot
Now, television executives worry that
Case and Levin may heavily skew
promaotion toward their own product.

The AOL Time Wamer deal sent
chills through a top executive at one
broadcast network, who called
access “a big issue. If you want to be
in the portal business, how arc you
going 1o get to Time Warner con-
sumers with Yahoo or Go or Excite?”

“It’s definitely a concern,” said a
top TV producer. “It's a realistic con-
cem 1o anybody who's & medium-size
producer.”

Case and Levin dismissed such
concerns, Levin noting that Wamer
Bros. coment is sold to oulside net-
works, just as the WB network and
Home Box Office buy product from
other studios and producers. “It is in
everybody's interest 10 have as many
different gateways info this enormous

Internet community. to have content
from many different sources.”

Case agreed that, without the bes
products, subscribers will surf of
elsewhere. For simply business rea-
sons, AOL needs to “stimulse cc
sumer choice and competition.™ The
good news for subscriber and other
media companies, he said, is th
“from a commercial and public pol
point of view, these things dovetail

And some rival media company
executives agree. Says MTVi Press
dent Nicholas Butterworth, “We
look at it as two of our strongest dis-
tribution partners coming together 10
promote broadband services. It will
accelerate the penetration of Tmw
Wamer broadband, and we expect 10
provide broadband programming ©
broadband custormers.”

The content access issue—which i
slightly different from the open
access fight AOL has waged against
MSOs—is why media and Wall
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— COVER STORY
New media vs. old money

Strect executives believe the AOL

Time Warner deal will drive “old
media” companies into the arms of
stock-rich “new media™ players. “For
those who question whether the
remaining media companics need to
do deals, there is the nightmarish
alternative of what happens if they
don't and all the remaining big Web
puys merge with all the other big
media companies, and you're left
alone. out in the cold, facing monsters
in the night,” said Sanford Bemstein
& Co. media analyst Tom Wolzien.

OF course, the anxiety centers on
something that barely exisis as a
product, much less as a business.
Video over the Intemet is generally
low quality, with grainy, frequently
interrupted pictures of public access
cable-quality shows in a tiny win-
dow on a compulter screen.

As video technology improves
and access to high-speed data net-
works increases, media executives
nelieve, the Internet will become in-
creasingly like what traditional cable
is today. Already bootleg copies of
The Blair Witch Project and other
recent movies can be downloaded
andd watched on a computer in fairly
high quality.

With high-speed data networks
being deployed by cable, telephone,
wireless and satellite companics and
I'V set-top boxes getting smarter and
more sophisticated, tuning into what
is considered a TV network without
wiming traditional broadcass or cable
sccess is not considered outrageous.

AOL Time Wamer power is panly
blunted by other telcom players’ push
to offer residential high-speed Web
asccess. Cable is expected to bave a bit
more than half that market in 2004
(see story, page 24). However, AOL is
pushing to be the largest face to con-
sumers using all those providers.

How serious is the prospect of
“real”™ video over Internet? When
Home Box Office licenses movies
from Hollywood studios, it already
seeks not just cable and DBS rights
hut also Internet streaming rights. The
prospect of streaming is onc of the
major reasons Time Wamer and cable
operators have fought so mightily
igainst the push to open access of
their high-speed data networks to out-
side Intemet service providers. Once
that door is opened, the likes of AOL
r Mindspring could transmit not just
Web pages but eventually full-blown
digital video.

AOL obviously thinks that first
wreen is critical. Even though cable
nodem users can readily get to AOL
il they want, AOL went to war over
ihe access issue, pushing federal and
local governments to mandate that
cable subscribers be able to see some-
thing other than the Excite@Home or
Road Runner product every time they
boot up their computers. And it
charges big for access to its own
screen. For example, Travelocity paid
$200 million to be the only online
iravel agency promoted on AOL.

“ﬂjﬂk at the history of cable, Levin
said in arguing that AOL Time Wam-
er would be an open platform. When
Home Box Office and rival Show-

America Online Inc.

Headqguarters: Dulles, Va.
Employees: 12,000

1999 revenue; $4.78 bilion
Net income: ST78 million

ADL has 20 milion U.S. subscribers, who pay an average of
$19.42 a month, and another 2 million CompuServe subscribers
AOL has the highest reach (68%) among U.S, Web users and
reporied in third quarter 1999 Ihal its SubscHibers avernago 55
mErsulos of USaQo per day, up from 47 minutes ot tho Same Bme in
1998. During November and December, il roported, e-CoOmmarnceo
purchases by subscribors amounted 1o $2 5 billion, up 108%
from a year ago. Approximately 68% of ADL revenues comao from
subscriber foes, 19% from advortising. Other AOL brands include
MovieFone, a movie-tickel-buying service, Spinnee, an onling
mdio sorvice; and Winamp, a digital music player,

Time Wamrmer inc.

Headquarters. New York

Empioyees; 70,000
1999 revenue (estimate): $27.1 billion
Net income (estimate): $1.28 billion

Time Warnor cable notworks, which include HBO, TBS, TNT,
CNN and Cartoon Network, generated $5.8 billion in revenue
lor the 12 months ended Sept. 30, 1999, lts cable distribution
business has 10.5 million subscribens. Film and tedeveaion pro-
duction contributed $7.87 billion; it produces 15 television
sorios. Time Wasrner magazines, including Time, Forfune, Peo-
plo, Spovts Nustrated and Money, hive & combingd circulation
of about 28 million, making It the largest U.S. magazine pub-
lisher. s music division had $3 9 bifion in rovenues for the
yoar ondod Sept. 30, 1999, and is the smallest of ks operating
unils

Sources: Company roports, vanious analyst reseavch reports

AOL subscriber growth

20,000,000

15,000,000

10,000.000

5.000 000

AOL’s big moments
March 1992: Goos public Nasdag s $11.50
pee shans, under symbol AMER

January 1953: Offers Windows version of
service

November 1994: Stock spils two-100-0ne
March 1996: Distribution allances with

Apple and ATAT; beowsaer partnorship with
Microsoltt and Netscape

Soptember 1997: Says it will acquiro Com-
puSarve

November 1997: Passos 10 milkon mom-
bors

March 1098: Siock splits two-lor-ano
MNavember 1998: Acquires Netscape
January 1999: Partners with Boll Altantic
February 1999: Says it will buy MoveFono

(1]
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Steve Case Gerald Levin

The bost news 101 the stabilty The bad news for top ADL exec-
of the combined wives is that Geradd Lovin has
Onine and Tirns Wamas Inc. fought for power befor and won.
team is that AOL Chaleman A RO

somaons who he tinks can 1972, he scored his Srst suc-

run his compasy cuss by helping start up Home
That will be important at Bax Office &s vice prosidont

AL Time Warner, whedo He avertualy lod

man Gerald Lovin ks 1o step cable Amor
down ta the number-two siol, negotating Time Inc’s acguisi-
chial gancutive officer. ton of Wamaer

A savvy marketer with roots  Inc., he alled himsef with the
A8 & junior at Procter exocutives who wound
& Gamble and Case controling o and

[ policy and run- ton: “When you got undemeath
ning tho board. Jerry will run &, the companias are
very

g2 June 1999: Forms stratogic alianco with
322321 Hughes Elocroncs
Saanoad  Soarce AL

Richard Parsons Bob Pittman

In a world of corpornte egos, ADL Prosident and COO Bob

Pirtman, though regarded as
bost describes Time Warner hip because of his stint at MTV,
President Richard Parsons: arrived at ACL in 1896 a5 a dis-

cipnarian. Wizh the high cost of
The seascned poliioal growth s firm

loan, where he was presidont. exaculive at AOL,
mmwm:ﬂ- he Is % be co-COO of the com-
counssd o COMpanTy,

son Rockedellor and 83 @ senior mmmmm
aide 10 President Gemkd Ford. Richatd

just boen made more valuable btumzzbnh
and what wo have has baen company” he said "We'll each
mado Moed viskusbio ™ have things to do”
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time were starting up in the 1970s, a
cable system usually carried only
one or the other. After a few years,
systems started offering both, “Over
time,” he said, “it became clear you
have to give the consumer as much
choice from as many providers to
give maximum value.”

Other industry executives see it
differently. Currently, Time Wamer
won't permit subscribers of its Road
Runner high-speed Intemet service 1o
download high-quality video. That
would beavily tax servers but, inci-
dentally, would let surfers watch TV
that wasn't cable TV,

News Corp. remembers the year-
long war fought in 1997 to get Fox
News Channel camied by Time Wam-
er's cable systems. Fox News, of
course, is directly attacking Time
Wamer's own CNN. It was even will-
ing 1o pay a 1t toll to get through the
gate, a huge $20-per-subscriber launch
fee that would have netted Time Wam-
cr Cable around $200 million upfront.

News Corp.”s Rupert Murdoch
was desperate to get on Time Wamn-
er's system in New York City, home
1o media buyers whose support Fox
News necded. Fox executives tried a
back door, reating a municipal-gov-
emment access channel. Time Wam-
er bitterly opposed that and went to
court. That in turmn prompted Fox to
file an antitrust suit, charging that
Time Wamner was using its distribu-
tion clout to protect one of its crown
Jewels, It took months of bitter fight-
ing and name-calling. But Fox News
finally got a deal for distribution to
most of Time Wamner's cable homes.

Subscribers to the old Time Inc.’s
Manhattan Cable had to file an
antitrust suit in 1987 before the system
would add Bravo, an artsy movie

T TITTTT T S ——————m—m——————

channel that competed with HBO.

Of course, the barriers to distribu-
tion on the Internet are low, since
high-speed surfers will probably be
able to go wherever they want. But
AOL Time Warner will have huge
control over promotion of digital
products to high-speed users on
Time Warner systems and other
cable systems, plus telephone DSL
and satellite subscribers.

That recalls another Time Wamer
antitrust fight, a $2.4 billion suit by
Viacom Inc.’s Showtime unit, which
couldn’t get its pay movie channels
fully distributed on Time Wamer
Cable. The networks contended that
the systems weren't thoroughly pro-
moting Showtime and, worse, HBO
was using its financial clout to “lock
out” Showtime promotions on other
systems. When Time Wamer settled
that suit in 1991, the core clement
involved putting Showtime on equal-
Iy promotional footing with HBO,

There are other 1ools AOL Time
Wamer could use to disadvantage
rival content providers. Not all access
1s equal, and there are lots of techno-
logical tricks to ensure that consumer
access o AOL on Time Wamer sys-
tems is far quicker and of higher qual-
ity than a non-owned service, “If
you're a Time Wamer subscriber and
you want Yahoo as your home page,
you'll probably be able 1o do that, but
they're going to do everything they
possibly can to make it easier for you
to make AOL your home page,” the
broadceast network execulive says.
“One way they can do that is have
AOL stored on a server closer to your
home so the speed and quality of the
downloaded image is better.™ 'l

Sreve MeClellan and Richard
Tedesco contributed to this report,

AOL TV picture brightens

AOL TV won't launch until this
summer, but its enhanced TV serv-
ice already looks a lot better in the
wake of the Time Warner pact.

AOL has been planning to
launch its answer to Microsofit’s
WebTV with DirecTV, making a
$1.5 billion investment in Hughes
Electronics to seal the deal.

But now AOL TV can virtually
(:‘t:u.::r.;ua on carmage ouoa Lﬂ; Warn-
er ble systems, * usly, it
mmmwm expands carriage,” says Gary

Arten, veteran analyst of Bethes-
da, Md.-based Arlen Communications. "And usually you can count on
other cable operators to follow Time Warner's lead”

AOL TV now has a diverse base of TV content to develop Web-based
enhancements. Viewers could conceivably watch The Sopranos, for
instance, while perusing mock FBI files of the principal characters on
its Web site.

“AOL TV was missing something. You can't really produce an
enhanced TV service unless you have rights to TV content,” says Josh
Bernoff, principal analyst for Cambridge, Mass.-based Forrester
Research. "Now you can conceive of ACL TV being the premiere inter-
active environmant of Warner Bros. TV content”

That could translate into Web content built around the WB Network’s
shows and, presumably, into deals for ER and other Warner TV series.

A demonstration of AOL TV at the Consumer Electronics Show ear-
lier this month included e-mail and chat functions, along with AOLs
Instant Messenger feature. Menu bars and notification bars appear at
the top of the screen to notity the viewer of e-mail or instant messages.
Observers noted that transiucent of Web content may be less
obtrusive than the on-screen Web windows that pop up on WebTV.

The CES demo included an AOL TV set-top unit equipped with a 56-
kb's modem, a wireless kayboard and a remote control. Philips Electron-
ics is AOLUs sole set-top manufacturer for the dial-up version of the boxes,
which will contain 1 tyie hard drives. Double-duty DirecTV-AOL
TV sel-top receivers will be built by Hughes Network Syslems.

AOL TV executives were unavailable for comment. The service is set
for a summer debut for dial-up and DirecTV customers, according o an
AOL spokeswoman, who declined to discuss pricing of the service.

Prices are expected to be comparable to those for WebTV, which

$199 for its premium box and a $25 fee. AOL plans dif-
ferent levels of service, incorporating video game and DVD functionality.

WebTV has a considerable lead on AOL TV, currently claiming more
than 800,000 WebTV customers. But combining 7 million DirecTV sub-
scribers with 13 million Time Warner cable subs will give AOL a chance

An AOL TV demonstration at CES
functions

to play catch-up.

—Richard Tedesco

Cable leads broadband race

New Bernstein/McKinsey study sees telcos still trailing four years from now

By Glen Dickson

able operators are better
positioned than phone com-
panies 10 meet consumer
demand for broadband Inter-
net access and will still hold an edge
over telcos” digital subscriber line
(DSL) service four years from now,
That's the message from investment
research firm Sanford C, Berstein and
consultants McKinsey & Company in
their new report “Broadband!™
According to the report, the battle
over broadband access will remain
in the “land-grab phase,” where
demand outstrips supply, until 2002,
As of year-end 1999, cable already
owns a lot of that land: 52% of cable
passed homes are reached by
upgraded two-way plant and techni-
cally capable of cable modem serv-
ice, while only 23% of passed telco
homes are technically capable of
receiving DSL service. And in desir-
able homes-—those with a household

income over $75,000—some 60%
could receive cable modem service,
while only 20%6 could be reached by
DSL. But DSL currently addresses
more than 50% of small businesses,
and Bemstein and McKinsey predict
DSL will be the long-term winner in
that space.

Cable’s broadband lead in the res-
idential arena is reflected by the
AOL Time Warner merger, which
Bernstein and McKinsey call “the
strongest evidence 1o date that cable
offers the broadest set of broadband
assets available today.” (The repont
was going to press last week as the
merger was announced, so it makes
only brief mention of the deal’s
implications.) AOL’s alignment with
the cable industry also represents a
significant challenge to DSL sales,
says the report, since, in many mar-
kets, telcos will no longer be able to
count AOL as a “de facto exclusive
resale partner.” That will help cable
“remain advantaged vis-d-vis DSL
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and other platforms in the future,”

Roughly 88% of the 1.9 million
homes using broadband services at
year-end 1999 were cable data sub-
scribers, says the report. DSL's market
share will grow, but Bemstein and
McKinsey predict that, by 2004, cable
will still enjoy a 47% market share of
roughly 30 million broadband homes,
with DS1. a close second at 38%, Wire-
less services will pick up the crumbs,
with fixed wircless service (currently
being marketed by AT&T in arcas
where it doesn’t have cable deals)
reaching 9% and MMDS hitting 6%.

Consumer education will be
important for all broadband plat-
forms. Bernstein and McKinsey
indicate that only 30% of online
users are currently interested in
high-speed access. “Consumers are
relatively unaware of what high-
speed is,” says Bernstein senior
research analyst Tod Jacobs, Once
they've tried high-speed access, the
interest level jumps to 71%.

One way for cable to cultivale
broadband users, says the report, is 10
subsidize multiservice digital set-tops
that have e-commerce and other Web
applications built in. Such devices
would allow MSOs to casily upsell 10
phone or high-speed data services and
“would undercut [local telephons
company| broadband cfforts by pro-
viding cable with a marketing and
delivery viehicle that combines televi-
sion, PC, and phone capabilities.”

Sanford Bernstein senior medis
analyst Tom Wolzien says the AO!
lime Wamer deal banks on the long-
held precept that consumers buy cor-
tent, not technology. He sees the
merger as a “two-level deal” that both
“breaks the logjam of the access
issue” for AOL and gives it a “spec-
tacular amount of content™ from Tims
Warner. For AOL Time Wamer and
other broadband providers, he says, i
will be the “pull of content,” as much
as service availability that fuels broac-
band's ramp-up in 2002-2004. .
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Case for open access changes

Time Warner deal turns AOL into fan of marketplace solution; few regulatory hurdles seen for merger

By Bill McConnell

merica Online Chairman
Steve Case last week alxdi-
cated as agitator-in-chief of
the open access movement.

Minutes after announcing plans to
merge his company with Time Wamn-
er, Case dismissed more than a
vear's worth of lobbying for federal
and local government rules that
would force cable companics to
open their high-speed networks to
Internet competitors.

Although eritics and allies of AOL's
open access fight had long predicted
that an about-face would occur once
the world's top pur-
veyor of dial-up
Internet ACCess
secured its own
cable broadband
pipe, the suddenness
with which Case
dumped his compa-
ny's strategy in favor
of a marketplace
approach neverthe-
less shocked con-
sumer groups and
leaders of the Inter-
net industry’s open
access coalition,

“Steve Case is the
Benedict Amold of
the digital world,”
seethed Jeff Chester,
president of the
Center for Media
Education, a public
advocacy group.

Greg Simon, co-director of Open-
Net, whose $100,000 monthly budg-
et is provided by AOL and nine other
ISPs, cheerfully accepted Case’s
promise to fight for open access,
even though AOL will seck only
contracts between broadband
providers and 1SPs, not government
rules.

“Time Warner says they will
negotiate open access deals,” Simon
said. “That’s a different attitude than
we've had with [OpenNet nemesis)
ATET." AOL will remain an Open-
Net member, and the coalition’s
ongoing battles to impose local open
access requirements on AT&T's
pending merger with MediaOne
Group will continue, Simon added,

But the biggest question being
asked by open access proponents is
whether AOL Time Warner's
approach will be more flexible than
AT&T's recemtly announced plan,

Most troubling to consumer advo-
cates is Case’s apparent willingness
o cede control of the merged com-
pany’s strategy to Time Warner
Chairman Gerald Levin, who pro-
claimed as the deal was announced:
“We are going to take the open
access issue out of Washington, out
of ¢ity hall, to the marketplace.”

Joff Chester, of the Center for
Media Education, fears that not
all ISPs will have similar access
to carriage deals.

Chester says marketplace deals
could be an acceptable solution, but
he fears all ISPs won't have a chance
to sirike carriage deals for an equal
price, nor will unafliliasted Web con-
tent be offered at the same speed as
AOL Time Wamner property.

AOL lobbyist George Vrdenberg
insisted the company is no traitor.
“We've always preferred the market-
place 10 regulation, but there was a
time when the marketplace wasn't
moving,” he said, “In the last few
months, however, we've seen signif-
icant shifts.” He pointed specifically
to AT&T's plan to let unaffiliated
ISPs on its system and open access
principles  laid
down to cable by
FCC Chairman
William Kennard
in December.

Most industry
experts predict the
merger will face no
serious regulatory
roadblocks because
AOL has no pres-
ence in Time Wam-
er’s core business-
es: cable television,
movies and publi-
cations,

Still, the open
access issue will
undoubtedly get
more scrutiny from
the FCC and local
government ofli-
cials that must
approve the transfer of Time Warner.
There's also a good chance cither the
Justice Department or the Federal
Trade Commission will raise the
open access issue, 100,

One possible action on the AOL
front, they said, is that Justice offi-
cials or the FTC will spell out what
business arrangements between
AOL and Time Wamer affiliates are
specifically prohibited.

“The major antitrust questions
include ‘would AOL users be
required to purchase Time Warner
media content and would Time Warn-
er cable users be required to purchase
AOL Internet access,™ said George A
Cumming Jr, who leads the antitrust
division at San Francisco law firm
Brobeck Phleger & Harrison.

Last week's deal also may intensi-
fy scrutiny of AT&T Corp.’s plans to
acquire MediaOne. The primary
antitrust issuc is whether the mergers
will hinder broadband access.

Ihe mergers give No. | cable
provider AT&T and No. 1 Internet
provider AOL almost overwhelming
positions in the cable broadband mar-
ket. What's more, they will be linked
by AT&T's 25% stake in Time Wam-
er Entertainment, Time Warner's
cable arm, acquired through the pend-
ing MediaOne mernger.
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Congress, 100, is scrutinizing the
deal, Senate Judiciary staffers met
with company officials last week,
and pancl Chairman Orrin Hatch (R~
Utah) says the panel will hold hear-
ings soon: “We need to ensure that
we don't have an environment like
we found ourselves in at the begin-
ning of the last century, one which
was dominated by oil barons and
railroads, and ultimately resulted in
heavy-handed regulation.”

“I'm not 100 cynical to think peo-
ple will not make up their own minds
in the absence of multimillion-dollar
lobbying campaigns,” said Marshall
Runkel, aide 1o Erik Sten, the Port-

land, Ore., citly commissioner who
persuaded colleagues to impose
access conditions on AT&T's acqui-
sition of the local Tele-Communics-
tions Inc. franchise.

In Massachusetts, where voters ase
expected to decide on open access
rules in November, officials hope
AOL’s promises and AT& T s montl.-
old access plan will make the access
issue moot. “AT&T seems to be get-
ting closer to open access, and, f
AOL and Trme Wamner really do wha
they say, then the marketplace will
have taken care of the problem,” said
Linda Walden, telecommunications
coordinator for Newton, Mass, ]

Cable stocks rise
in wake of merger

By Elizabeth A. Rathbun

able stocks last week
jumped and generally sus-
tained their higher prices as
the merger of AOL and
Time Warner confirmed what ana-
Iysts say is the importance of
brands—and broadband delivery.

The deal is “really a plus for the
cable sector™ and its ability to pro-
vide high-speed Intemet access, or
broadband, says Thomas Eagan, a
cable analyst with PaincWebber Inc.
It also “fucilitates any kind of affilia-
tion between AOL and any of the
other cable operators, Now that AOL
is a friend, not a foe,” he savs, “they
can better imagine doing deals with
[the Internet portal].™

Time Warner via its cable net-
works and cable systems provides
both to the leading Internet brand,
AOL, said Edward Hatch, media
analyst with SG Cowen.

Cable took on new importance in
the stock market as prices rose last
Monday and settled down as the week
progressed, Cox Communications
Inc., the nation's No, 4 MSO, rose

nearly 14% on Monday, to $51.50,
and closed Thursday a1 $51.1875. No.
3 cable group Comcast Corp. was up
12.8% on Monday, 1o $47.8125, clos-
ing Thursday at $47.75. No. 7 MSO
Cablevision Systems was up 10.1%5,
to $81.75, last Monday, closing
Ihursday a1 $79. 875,

Meanwhile, No. 10 MSO Jones
Intercable went up higher and high-
er, closing last Thursday at $69.50
after enjoying an 11.4% increase on
Monday, to $67.6875. No. 5§ MSO
Adelphia Communications was up
6%, to $69, on Monday. closing
Thursday at $67.75.

Fhe major media groups that
could be the next 1o make an Infemet
move likewise rode a roller coaster
Walt Disncy Co./ABC Inc. was up
nearly 15.3% last Monday, to
$35.875, but closed at $34.8125 on
Thursday. News Corp. was up 19.4%
Monday, to $45.625, closing Thurs-
day at $45.50. AT&T/Liberty Media
Group was up 15.7%, to $57.625,
and closed at 53.625 on Thursda:
And Viacom Inc. rose 10.4%, to
$59.50, falling only slightly to
$59.125 by Thursday. a

How their stock fared

Closing Closing Noon
MSOs Jan.7 Jan. 10 Jan. 14
Adelphia Comm, £65.625 $69.000 $68.500
AT&T/Liberty Media 49.813 57.625 54.375
Cablevision Systems 74.250 81,750 80.000
Cox Communications 45.188 51.500 52.000
Media companies
News Corp. $37.750 $45.625 $47.000
USA Networks 49.875 55.750 53.750
Viacom 53.875 59.500 58.188
The Walt Disney Co. 31.125 35.875 33.938
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2 the storytelling power of great
etime drama.

lity TV. And you've got an entirely
New programming concept for access
= Arrest & Trigl.

0s USA and producer Dick Wolf
joined forces to create a gripping
with real cops, real prosecu
d real crimes.

f the story from the streets,

the crooks go down, to the

. pom, where the gavel goes

{ down. All with the production value
and professionalism that’s been Dick
Wolf's trademark for over twenty year:

Arrest & Trial. A firm go for 2000 and
what's next for access.

ARREST
<< TRIAL

bine it with the adrenaline rush of
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if you think Talk has been flat lately,
think again. In the November Sweep,
Moury finished up an amazing 35%
among women 18-34, and up 9% in
households year-to-year.

In fact, Maury had the largest year-to-
year growth of any syndicated talk
show, which translates into some of
the biggest growth in all of first-run

| programming.

How did he do it? With the right mix of
| talent, teamwork, and the kind of
fresh, forward thinking that permeates

everything we do at Studios USA,

I you're looking for talk with momen-
tum, make it ”ﬂiﬂy.

Source. NSS, Lntest growieg wih $0Ll viewers 2+
Dows not inchede alf 1ok
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After sixteen years, only one talk show
is still relevant, still growing, and still a
solid performer.

Sally Jessy Rafael,

Her patented brand of straightforward
talk continues 10 attract new viewers,
adding to the loyal following that stays
with her year after year.

i

What's the secret to her staying
power? Sally keeps a sharp eye to
what lies ahead, always anticipating
what awaits around the comer,

No matter where the future may lead.
you can be sure Solly will go there.
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When Dr. Evil needed to unburden
himself on a national 1alk show, who
did he turn to? That's right, Jerry

Springer.

No wonder. Jerry is a certified pop
culture phenomenon, and continues
to be a certified ratings winner.

This November, the Jerry Springer
Show delivered an impressive 5.0
household rating, improving upon its
ead-in share by larger margins than
| any other talk show. In fact, Jerry
' kl]nished # 2 among all talk shows.

| From his outrageous guests, to his

| unconventional approach, Jerry's
| crazy world has become appointment
television for millions of rabid fans.

So think ahead and think smart,
with Jerry.

Seurce: NSS.
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E set for the action ride of the
the 24™ Century, that is.

or Princess, the
has been taken over by

ies, driving humanity
L It'S up to three tough,
ght to win it back.

Hous, marking the
iccessful 1/2 hour

comedy, great
ntastic special
J ic sci-fi thriller
ements of success.
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mes thinking ahead means
g back. Way back.

K Jack of All Trades, the
ling half of Back28ack

pbell stars as Jack Stiles, an
dispatched to the East

turn of the 19th Century.

g vistas, period costumes
life exploits, Jack of

s continues the winning for-

{mula of equal parts action and comedy

that has brought Herc and Xena such
phenomenal success.

If the past is any indication of the
future, we’re in for a jaunty good time.
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¥ms that everyone these days is
10 create a show that will beat
Warrior Princess. Well, they'll
& to try harder. Because after
ons, Xena continues to out-
the competition, remaining the
st-fun action hour in syndicatior

year, while other pretenders
irone come and go, the Warrio
reigns supreme. Xena not
inates the action genre, she
b5 to define it. But it's not all
Her beauty and sex appeal has
her front and center, propelling
‘power to even greater height:

[goes to show, in the cutthroat
| of warlords, minotaurs and syn
television, if you want to stay
ith you've got to think ahead.
ity
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The future is all about change. Either you embrace it, or you fight it.

At Studios USA, we’re not waiting for the future. We're busy creating it.
With fresh new concepts. Exciting new formats. And a whole new way
of doing business.

We don't know what the future will bring. But you can be sure we're
thinking about it.

STUDIOS
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NAB face to face with the future

Board ponders NBC threat to leave over ownership stance; unwanted Internet streaming

By Paige Albinlak

hile NBC was waming
NAB of its imminent
departure from the
association due to
NMARB's unwillingness to oppose
rules NBC says are stuck in the
19505, the biggest new media com-
pany announced that it was buying
the biggest old media company.

“1t is sad that broadcasters are
cbating regulations from the "40s,
105 and '60s the day afler AOL and
Time Wamner did their merger,” NBC
Exccutive Vice President Rick Cot-
ton told the board when he began his
presentation at the NAB's winter

board meeting last Tuesday (Jan. 11)
n La Quinta, Calif.

That juxtaposition was an appro-

jate backdrop for this year's winter

gathering, where the chief focus of

discussion was the continuing con-
flict between the broadeast networks
and their affiliates.

While NBC's almost certain
departure appears to be the last net-
work defection—neither ABC nor
CBS have expressed an interest in

leaving—it is the latest reminder of

how rapid changes in the media
world are causing a huge rift among
traditional broadcasting.

At base, the networks want to lift a
cap that keeps station groups from
owning TV stations that reach more
than 35% of the nation’s TV audi-

¢. In addition, they wam to rid
1l- mscl\'cs of most of the existing
broadcast ownership rules.

NBC's Cotton told the board that
NAB should at least remain neutral
on the issues: “We've made it clear
that if the NAB continues on its cur-
rent course, which is silence or
opposition, then we intend to
resign,” Cotton said. “The ball is in
NAB's court.” Other network repre-
scntatives also suggested that NAB
adopt a stance of neutrality, but most
board members rejected that sugges-
bon,

No one appears to be winning the
fizht currently being waged between
networks and affiliates, and no com-
promise appears in the offing. But
v hat do ownership caps matter if the
Lime is near when anyone can watch
anything they want over the Internet
nytime they want?

“This is a serious problem for
broadcasters in general,” said Rep.

Uilly Tauzin (R-La.), chairman of

the House Telecommunications Sub-
committee. Tauzin addressed the
“AB joint board on Sunday, Jan. 9.
“Broadcasters” biggest problem is
not how the networks and affilintes
relate to one another. The bigger
problem is how broadcasters live in

the world of real-time video stream-
ing on the Internet, when everyone
and their brother can become a
broadcaster. Even when broadcast-
ing as an institution becomes digital,
they've still got huge problems in
terms of how they are going to live
in a world of broadband, real-time
delivered Internet services. They
need to be united as they go into that
cra. | should hope they could resolve
those differences.” said Tauzin

Broadcasters recognize that the
problem is already upon them. Cana-
dian broadcaster iCraveTV.com is
streaming the signals of stations in
the Toronto designated market area,
including Buffalo, N.Y., outlets. The
stations are targeted to Canadian
Internet users only, but the company
concedes it has no effective way of
enforcing that restriction. Attomeys
for U.S. broadcasters, sports leagues
and copyright holders have been
meeting for the past month to deter-
mine the best course of legal action,

At the mecting last week, the
board voted to convene a committes
composed of the three board mem-
bers whose companies have stations
that are being streamed—LIN Tele-
vision Vice President Paul Karpow-
icz, Gannett Television Senior Vice
President Ardyth Diercks and Gran-
ite Broadcasting Corporate Senior
Vice President William Ransom.
NAB Executive Vice President Jim
May also told the board he expects
Internet copyright to become one of
the biggest issues in the upcoming
session of Congress.

While broadcasters face the digital
threat, they also are confronting the
problem of how to go digital them-
selves. One part of that issue is what
transmission standard to adopt: 8-
VSB or COFDM. Ultimately, said
Harry Pappas, president and CEO of
Pappas Telecasting of Visalia, Calif,
he doesn™t care if one or both stan-
dards are used, as long as the system
works for the consumer.

On Jan. 6, Pappas asked the FCC
to speed up its ruling on Sinclair
Broadcasting's request that it be
allowed to use COFDM. He present-
ed that petition to the NAB board
and the board discussed the two stan-
dards. While Pappas thinks using
both standards would be fine, many
broadcasters want the entire industry
1o decide on one and stick with it.
NAB ultimately decided 10 wait for
the results of a study from the Asso-
ciation for Maximum Service Tele-
vision, which are due to be released
on Feb. 2.

Another key issue was the FCC
push for low-power radio, which the
board vowed to continue to fight (sce
story “Top of the Week"™), L]

NAB is in the money

The National Association of Broadcasters' profit margins are as

strong as those of the broadcasters it

The NAB board of directors approved its fiscal year 2000/2001
budget during its annual winter board meeting this week in La Quinta,
Calif. NAB's revenues are strong enough that the board last week
agreed not to levy dues during the first quarter of 2001. The dues
vacation was proposed by Cox Broadcasting executive vice presi-

dent, Andrew Fisher.

NBC Executive Vice President Rick Cotton told the board last week
that NAB's dues are “perceived as high,” NBC is likely to leave the
association because it does not agree with NAB's policies on broad-
cas! deregulation, but NBC also has been culling costs and last sum-
mer considered departing NAB for the savings in dues.

Last year, NAB's net operating income was $14.6 million, an oper-
ating margin of more than 27% on gross revenue of $53.3 million and

10.5% over estimates.

The association's 1988 convention in April brought in almost $35
million, which was more than $2 milion over projections. The NAB's
$38.7 million in total operating expenses was $298,000, or .8%, over
plan, but total revenue was $1.7 million, or 3.3% over budget.

The NAB Radio Show, which took place last August in Orlando,
Fla., did not fare as well as its April counterpart. That show had $2.7
million in revenue, which was $244,000 under projections. The small-
er-than-expected show also heiped hold expenses down, however,
which were $145,000 instead of the planned $244,000.

The departure of Fox Broadcasting and its owned-and-operated
stations last year brought the total TV dues of nearly $5.5 million to
$218,000 under projections. NBC's exit will lake an additional
$400,000 out of the association’s coffers.

—Paige Albiniak

WHERE THE MONEY GOES: NAB BupceTs 2000

Revenue Erosected Actial 'Y 798 Propote Budest FY 2021
Dues — Radio $4,072,756 $4.177,231
Dues ~ Television 5,463,642 5,607,351
Dues — Associate Member 1,324,999 1,350,000
NAB Convention 34,964,881 36,770,090
Radio Show 2,707,842 3,050,154
NAB Services 1,252,237 1,281,700
Advertising & Event Marketing 296,170 304,000
Interest 2.533,244 2,755,244
Other Revenue 670,908 741,111
Total Revenue $53,286,679 $55,936,881
Expenses
Government Relations $3,332,443 $3.829.662
Legal 1,528,341 1,678,515
Developmen 263,902 265,201
Corp. Communications 1,235,496 1,339,378
NAB Services 1,444,373 1,452,502
Advertising & Event Mrktng 324,600 336,965
Science & Technology 1,004,488 1,163,693
Research & Information 1,380,524 1,487,425
Radio 1,147,216 1,208,736
Television 1,276,531 1,237,937
Meetings and Conf. Svcs 789,130 893,648
Conventions & Expos 72,313 68,400
International 2,626 B61,545
General and Administrative 12,058,016 12,434,088
NAB Convention 10,055,890 10, 475,693
Radio Show 1,088,847 2,353,726
Operating Expenses $38,724,726 $41,087,095
Net Operating Income  $14,561,953 $14,849,786
Board Continge! 972,315 3,044,000
NABEF {2 1,281,483 687,099
Neot Income $12,308,155 $11,118,597
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TOP OF THE WEEK

Kennard stands by
religious station decision

FCC Chairman William Kennard
last week fired back at critics of a
recent agency decision governing
the control of national TV licenses
by religious broadcasters. Ken-
nard, in letters to Rep. Michael
Oxley (R-Ohio) and three other
lawmakers, rejected claims that the
FCC is limiting religious broad-
casters” access to the airwaves,
Kennard emphasized that the new
guidelines do not apply 1o the
overwhelming number of religious
broadcasters who have commercial
licenses. (National Religious
Broadcasters [NRB] whose 1,200
members oppose the new rules,
has identified only 15 religious TV
stations with noncommercial
licenses.)

Kennard also pointed out that
the standards will not prohibit the
airing of any particular program-
ming andd will determine only
whether the show can be used 1o
meel a noncommercial station’s
educational programming bench-
mark: 50% of airtime must be
devoted 1o educational programs.
Finally, he said the guidance,
rather than restricting religioas
speech as Oxley contends, was
used 1o justify the transfer of a
noncommercial license to a reli-
gious broadcaster.

Bt Oxley countered in his writ-
ten reply to Kennard that the stan-
dards would force cutbacks in reli-
gious broadcasting cven if no spe-
cific show were prohibited. “This
amounts to censorship of religious
expression by other means,” he
said. Reps. Oxley, Cliff Steams (R-
Fla.) and two other lawmakers last
week introduced legislation 1o over-
turn the new standards. *'In our free
society, the FCC has no business
suppressing the expression of reli-
gious beliel,” Oxley said.

The NRB has asked the FCC to
dump the new guidelines, which
were tacked on 1o an agency deci-
sion allowing a Pittsbargh religious
broadcaster to sell its commercial
station 1o Paxson Communications
and to obtain the license for one of
the city’s two educational stations.
In the guidelines, the FCC says reli-
gious programming meets educa-
tional programming benchmarks
only if it “teaches,” not “prosely-
thres.™

Although his company benefit-
ted from the FCC decision, Pax-
son Chairman Lowell “Bud” Pax-
son called the standards “uncon-
stitutional and contrary™ to reli-
gious freedom., (Senator and pres-

idential candidate John McCain
has been defending letters he
wrote on behalf of campaign con-
tributor Paxson urging the FCC to
make a decision on the station
swaps.)

Small cable group, Belo
fight CBS/Viacom pact
Independent cable operators are
asking the federal government to
block the merger of Viacom and
CBS. The American Cable Associa-
tion warns that, if the menger goes
through, Viacom will have unprece-
dented power to control access to
programming.

“Both CBS and Viacom have a
checkered past in their dealings
with smaller, independent cable
businesses,” ACA told the FCC
Jan. 7. *These past actions, cou-
pled with the immense market
power the combined CBS/Viacom
entity will wield in retransmission
consent negotiations, spell trouble
for the smaller, independent cable
operator and its customers, who
are primarily in small towns and
rural arcas.”

An owner of key CBS affiliates
also asked the regulators to stop
the merger. Belo Corp., which has
six CBS affiliates among its 16
TV sations, said the deal poses
“a serious threat to localism,”
The merged company, it said,
would have control over too
many stations, networks and syn-
dicators, plus radio stations and
outdoor advertising venues. Belo
took particular aim at the
CBS/Viacom request for a two-
year waiver from any divestitures
that might be necessary to bring
the company in compliance with
local and national ownership
restrictions. “These are among
the most important of the rules
and policies that preserve the
structure of localism and the net-
work-affiliate relationship,” Belo
said. “They should not be waived
for as long a period as CBS/Via-
com requests.”

Cable Labs chief knocks
today's DTV sets

Today's digital TV receivers aren’t
ready for prime time, says the
head of the cable industry’s tech-
nology development arm.
Receivers now on the market are
not equipped with copy-protection
technology and interconnection
plugs nceded to make them com-
patible with digital content and
devices that will be introduced
during the next few years, Richard
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Green, president of Cable Televi-
sion Laboratories, told the Wash-
ington Metropolitan Cable Club
last week. “Anyone now buying a
digital TV receiver can expect
there will be changes," he said. “1
would want to make sure it is
capable of extension into the
future.” Consumers would be bet-
ter ofF waiting until the end of the
year to make purchases, he said,
That's when some DTV makers
plan to offer sets with the so-
called “firewire” or *1394 inter-
connection™ needed to make
recervers compatible with
recorders, DVD players and other
digital devices and with the “SC™
copy-protection safeguards that
filmmakers insist must be includ-
ed to restrict the number of times
a movie is duplicated. A
spokesman for the Consumer
Electronics Association said
Green's cautions apply only to
consumers who rely on cable for
programming. Today's TV sets
will have a long life for customers
who rely on over-the-air broadcast
or satellite programming, he said.

ALTV tells FCC to have
faith in stations

Regulators should go easy on
broadcasters when overseeing
retransmission consent negotia-
tions with satellite TV providers,
the Association of Local Televi-
sion Stations said last week. “The
commission has no authority to
compel agreement or impose
terms on the parties,” ALTV said.
Furthermore, the FCC should not
become the “rate court™ for
retransmission consent, the group
said,

ALTV's comments were an
answer to the FCC's request for
belp in determining what Con-
gress meant when it said broad-
casters must negotiate retransmis-
sion contracts “in good faith.”
Stations will have no reason to
stonewall, ALTYV said, because
they want carriage by satellite
providers, have no negotiating
leverage in the talks, and have no
history of stalling negotintions
with the satellite industry,

FCC recruiting
merger review team

Just in time for the America
Online/Time Warner merger, FCC
General Counsel Christopher
Wright plans to add seven more
staffers to the agency's new merg-
er review team. Wright, who was
asked by FCC Chairman William

Kennard to head an effort to
streamline the merger oversight
process, last month was joined by
Jim Bird, who spent 20 years as a
regulatory attorney for Shea &
Gardner. Bird is now a senior
counsel at the agency. Bird and
Wright arc meeting with Washing-
ton regulatory attorneys to glean
suggestions on shortening the
review timetable. The team's
additional staffers will include
four lawyers, an economist and
two support stafl. The FCC plans
to limit merger reviews to 180
days.

Echostar unveils
public interest lineup

Echostar Communications last
week unveiled the channel lineup
that it will use to mect its govern-
ment-mandated public interest
programming requirements. On
the satellite at 119 degrees west
longitude, one of the company”s
two primary birds, Echostar's
DISH Network will offer the Uni-
versity Channel by Northern Ari-
zona State University and the Uni
versity of California TV in addi-
tion to the previously announced
C-SPAN, Eternal Word TV, NASA
Channel and Trinity Broadcasting

The other primary satellite at
110 degrees west will offer His-
panic educational programmer
HI'TN, PBS You and Research TV.
Al 61.5 degrees, the DBS provider
will carry Educating Everyone,
Free Speech TV and Maverson
Academy.

Tristani cites V-chip
cooperation

The TV industry got a favorable
report card from FCC Commis-
sioner Gloria Tristani, who heads
the ageney’s V-chip implementa-
tion task force. The six largest
broadeast networks, the top 23
syndicators and all but five of the
top 45 basic and premium cable
networks are coding their pro-
grams to activate the V-chip,
which allows parents to block pro-
grams with ratings they deem
unsuitable for their children, “This
is good news for parents,” Tristani
said Tuesday. “When parents buy
a TV set equipped with a V-chip,
they can be confident it will work
as advertised.™

More time for
audio description

The FCC has extended by one
month the comment deadline for
its plan to require audio descrip-
tion of onscreen TV action, Com-
ments are now due Feb. 23;
replies, March 24. The National
Association of Broadcasters and
the Motion Picture Association of
America asked for the extra time
o survey members on the propos-

al’s impaect.
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ALTV 2000
Highlights

(Association of Local
Television Stations)

All gvenils are slated for the
Movial Comvention Center

Monday (Jan. 24)
Washington Public Policy Power
Breakfast Moderators Robort
Géese, Chris-Craft Broadcasting,
and Shaun Sheehan, Washington
Tribune Co. 8 am. Fooms 243-245,

Opening Sesslon: State-of-ihe-
industry addresses by ALTV
Chairman Stuan Swartz, KMSP

Panel Session: The Interactive
Age: What's Next? Moderator
Michael A. Silver, Tribune
Broadcasting Co. Panelists Anthony
Asnes, pseudo.com; Roger Keating,
ReacTV; and Carl Smith, ATAT
Broadband Intemet Services. 10
a.m. Rooms 243-245.

Panel Seasion: Cable and the
Inernet Are Eating Your Lunch: Are

a.m, Rooms 243-245.

Room 356-357.

he Internet and the
digial revolution
are giving a lift to
NATFPE 2000
Conferesxe & Exhibition.

The 3Tth annsal gather-
ing will open next woek in
New Orleans with 765
exhsbitors. Of those, 140
are now-media companics,
110 of which are first-time
exhibatoes. In addition, 300
international companies
will be represented.

The exhabitors will occu-
py 415,000 square feet of
exhibition space, an
merease of 15,000 over last
year. Two New Media
Pavilions-—a secand was
added after the first one
sold out—were scheduled
o house 67 companics, at a
total of 9,400 squarc fect,
but, according to NATPE"s
Web site last week, a third
pavilion was being opened.

The Webstation Lounge
will be on the exhibition
floor this year, housing »
100-scat theater and three
25-scal demonstration
Foosns.

Last week, registration
was runming about even
with last year =t the same
time, with NATPE report-
ing increases in severnl cat-
egories. Just under 17,000

B EROADCASTING & CABLE /| JANUARY 17, 2000

people attended last year

A wide variety of scs-
sions are scheduled, with
speeches, pancls and work-
shops on subjects ranging
from government regula-
t3on to the future of TV and
the Intermet

Govermmoent polscy will
be prominent on the day-
long schedule of the
Association of Local
Television Stations'
(ALTV) on Monday, Jan
24, beginnirg with the
Washington Public Polikcy
Power Breakfast and end-
ing with the joint
NATPE/ALTY Washingron
Policy Foram, featuring
Rep. Billy Tauzin (R-La.),
<hairman of the House
Telecommunications
Subcommitiee

Among other highlights
on Monday will be “TV
Amenican Style,” with
observations by industry
leaders on the present and
future of brosdcasting,
cable, peoduction, distribae-
thon, the [nemet™New
Moedia, regulstion and
satellie

On Toesday, Jan, 25,
attendees can have “Coffee
With Bernic Brillstein,™
the packager, producer,
personal manager, consult-

ant and author of Where
Did | Go Right? You 're No
One in Hollywood Unless
Sameone Warts Yo Dead.,
I'he Opening General
Session follows, with the
presengation of the
Chairman's Award to Sid
Cacsar,

Also on Tuesday will be
the panel sesssons “Using
the Web to Increase Your
"Net,” and “Adventising
2000: The Program
Connection.” Workshops
on HDTV and utilizing the
Web are also skated

On Wednesday, Jan. 26,
it’s “Coffee With Kweisi
Miume,™ president and
CEO of the NAACP, who
will be imterviewed by
Connie Chung. ABC News
he Generul Session hon-
ors Roger King. chairman
of King World, with video.
taped carcer highlights and
cclebrily preseniers

Highlighting Thursday,
Jan. 27, will be panel ses-
siors “Advertising in the
Digital Age,” “Home Swect
Home: Lifestyle
Programming for
Television,™ and “What's
Your "Net WeethT™

Also on the schedude is
Manday moming's SK
Runv2 Mile Walk

NATPE 2000
Highlights

All events are siated for the
Movial Convention Center

Monday (Jan. 24)

Panel Sesslon: TV American Stylo.
Moderabtor Jack Myers, The Metors
Group. Panetists Dick Askin, Tribune
Entertainment; Carole Black, LileSime
Tedovision: Madelyn Bonnot, Emmis TV
Broadcasting. Gardnes, the Law
Officos of Michael Gardner; Eddy
Harlenstoin, DirocTV; Halsey Mince;
CNET. 10 a.m. Room 345,

Address: Rop. Bity Tauzin {(R-La.),
chairman of the Subcommitioe on
Telecommunications, Trade and
Consumor Protection. 5 p.m. Room 34:

Tuesday Jan. 25

Polscaly
With B Maher. 7-30 a m. Room 245

Panel Session: Consolidation: Is
Smallor Bener? Mcdemsor Jef! Cole,
UCLA Cemor for Communication Policy
Panolists Peggy Binzol, News Corp.:
Andy Kaplan, Columbia TriStas TV
Group: Meryl Masshall, Acadenmy of TV
Arts & Sciencos; Michaal Powell, FCC;
Rep. Blly Tauzin, 11:45 am. Room 245

Exhibition: 10 am. - 6p.m

Wednesday (Jan. 26)
Coffee With Kweisi Miumse, presdent
and CEQ, NAACP; interviewod by Conre
Chung, ABC News. 7:30 am. Room 245

General Sesslon: A Salute to Roger
King, mmm Master of

830 am &am&mm

Panel Session: Theo Indy 500: How
Producers Wil Theive in the Digtal Age
Moderator Mark Cuban, Yahoo!
Beoadcast. Panelists Bruce Leak,
WebTV Natworks: Jim Moloshok, Warm
Bros. Ondine; Mika Salmi, AtomnFilmns.
1815 am. Room 345

Emidy Barr, wis-Tv Chicago; Colieon
Beown, Loo Broadcasting meHllo.
AH, Belo Corp.; Brent

Magsd Associatos. 11:45 a.m noanaﬁ

Roplay Networks. HWJAm Room 345
Exhibltion: 10am. - 8 pm
Thursday (Jan. 27)

Panel Session: Advartising n tho Digla
mmw&a. Panolsts Ed Erhandt,
ABC Sports & ESPN; mw
Summ.bn.mmm.

Exhibition: 10 a.m. - Bp.m.




The Showcase
Almaost 30 new shows
are being shopped al
NAPTE 2000.

42

76
NATPE Buyer’s Guide

23 NATPE
L4

2000 -

Pre-NAPTE Guide

Programming picks
Three top industry analysts
take a look at this year's
crop at NAPTE.

Making History

CBS' photo archives offer
a retrospective of the
20th century.

The List A 17-page
guide 10 this year's
NAPTE axhibitors

[ variety of first-run series is ready to be scrutinized, criticized and snapped up by distributors

2y Joe Schlosser and
Melissa Grego

ho says first-run syndi-

cation is dead? Despite

a consolidating market-

place, the failure of

merous  celebrity-driven  talk

wows this past season, and studios

ducing primarily for their own

on groups, syndicators are still

coming to NATPE this year with a
ful! arsenal of products.

Nearly 30 first-run talk, action,
game and court series arriving in
New Orleans next week from the
major Hollywood syndication stu-

5, with as many as 10 more proj-

said to be in the works for the

(0-2001 season. There are seven

it shows and at least five new

k shows—only one of which has

established celebrity host—and

1's not counting the new lifestyle

ow from Wamer Bros., the

uhony Mark Hanking Show. There

: at least half a dozen new syndi-
cuied shows in the game/relationship
category, and seven more weekly
wction series are being sold for next

l. And that doesn’t even include
> dozens of small independent
ries—mainly  half-hour  week-
les—or the bounty of off-network
programs that will be available. By
ndustry standards, this year's mar-

L s considered a late one, meaning
4 lot of deals will be made over the

xt several weeks.

Since last year's NATPE, syndica-
n distributors have been dropping

nost as fast as the talk shows many

them have been producing. Gone
1115 season are Rysher Entertainment,
Worldvision Enterprises  and
iyGram Television. King World is
the process of merging with CBS,
hisch in turn is in the process of
ierging with Viacom, the paremt
tompany of Paramount Domestic
elevision. And with all of the con-
lidation, many of the top studios
ich as Twentieth Television, Buena
‘ista Television and the Viacom-

BS distributors are looking to sell
Frograms to their own station groups
irst.

ANTHONY MARK HANKINS

Two serfes from Warner Bros., the lifestyle show starring Anthony Mark
Hankins and the game show Million Dollar Chance of a Lifetime, will be
among the offerings vying for attention in New Orleans next week.

Chance of a Lifetime

Finally, many of the big-named
shows arriving in syndication of
late—Roseanne, Magic Johnson,
Richard Simmons—are costing the
studios millions and bringing little to
nothing in returmn. The solution?
Many syndicators say it's back o
basics. Judge Judy, which started
out as a tiny courtroom series from
Worldvision and Big Ticket
Television and turned into a multi-
million dollar bonanza—is the
model, and everyone is trying to
emulate the formula

“I would sxy, when it comes down
to what shows are being brought to
the convention, it's probably about the
same number as the last few years,™
says Bill Camoll, vice president and
director of programming at rep firm
Katz Media. “Even with consolida-
tion, there are always going to be
options.™

Out are the celebrity-driven talk
shows. and in are articulate jurists
fronting more court shows. Out are
newsmagarine shows—there are
none to speak of so far this winter
and in are game-relationship shows.

Action series, whether they actually
make money or not, are back in
about the same numbers as last sea-
son: eight.

Two new court series came to syn-
dication during this past scason, and
both, like the four that were previ-
ously on the air, are all doing well in
the ratings. Thus, there are now
seven new court shows being sold
for fall 2000, with one or two more
court-type reality shows ready to go
if given the green light. If all seven
shows coming to NATPE make it to
stations next fall, there could be 13
first-run court shows on the air dur-
ing the 2000-2001 season.

Unapix Syndication has two new
court shows for next fall, Singles
Court and probate-based serics
Legacy. Twenticth Television has
Power of Auorney, Pearson
Television is offering Judgment Deay,
Wamer Bros, is presenting Moral
Court. Even King World is getting in
on the act with Curtis Conrt. Studios
USA is doing a reality-based
crime/legnl series with Dick Woll,
called Arrest & Trial, although Buena
Vista Television is sitting on its court
show, The Mediator, for now.

“What a surprise, 1"'m dumblounded
that so many people would mun so
quickly to produce follow-up series,”
says Paramount Domestic Television
co-president Frank Kelly, whose stu-
dio sells Judpe Judy, Judge Joe Brown
and Judge Mills Lane. “Something
works well, something unigue like

Jude Judy, and the world rushes 1o it
and wams 1o be like it. Almost all of
these new shows won't work,”

On the game-show front, the rush is
on to cash in. Spurred by the network
success of Millionaire ad by the
decent mtings for syndicated shows
like Hollywood Squares and Famify
Fewd, the genre is once again busy st
the local station level, Add to that new
relationship series such as Blind Date
and Change of Heart faring moder-
ately well, and there are positive signs
coming from the game-relationship
category.

“It's hot because Milllonaire
worked. It is plain and simple,” savs
Studios USA Domestic Television
President Steve Rosenberg. “Again,
just like court shows and talk
shows, everyone will make a whole
bunch. Some will be OK. Others
will suck, and then someone clse
will come wp with something in
another genre and everyone will
turn their attention there.™

Wamer Bros, has two shows in
this category for next scason: Srrect
Smarts and Million Dollar Chance of
a Lifetime. Street Smarts has already
been cleared in a majority of the
country, while Wamer Bros. recently
acquired the rights to Liferime from
Australia’s Seven Network and is
pitching the show.

Pearson Television also 18 trying a
pair of shows here, with To Tell the
Truth and So You Think You're
Fumy. New Line is trying Firss
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Date. Universal is following up on
Blind Date with Wed at First Sight.
And MGM has Sex Wars, Studios
USA is selling Lover or Loser,
which will also air on USA Network
on a limited basis in syndication, and
a number of studios have talked of
more potential projects

On the talk show front, celebri-
ty-driven programs this
have not caught on, hence there is

sScason

only one celebrity-driven daytime
show for next fall, Dr. Lawra, and
that isn't exactly a celebrity chat
Fest.

Besides Paramount’s daytime talk-
er with radio personality Dr. Laura
Schlessinger, the talk show offerings
inchude Columbin TriStar’s Men Are
From Mars, Women Are From Venus,

‘To Tell the Truth'

KanSorboﬂ-; ‘Andromeda’

NATPE
&

MGM's Chat Room America aml
Bucna Vista's Ainsley Harriott Show,
Eyemark is giving Intemnct star and
model Cindy Margolis a shot in late
night with a Miami-based weekly talk
and vanety hour, Wamer Bros. also
has Mark Hankins, a one-
hour daily home and lifestyle serics
hosted by the 29-vear-old clothes
designer

“It’s a tough business right now,”

{rthom

says Eyemark President Ed Wilson
of the talk show category. “l think
Oprah is in a world of her own, and
the rest of the veteran talk shows are
trying to hold on 10 what they have.
The new haven't really
caught on cither

“But 1 think someone will break
through and then cveryone will be

shows

r 4
2000

back in the genre.”

Last season saw seven new one-
hour, first-run wecklics make it on
the air—several of them big, expen-
sive action-hours that relied heavily
on international financing,

Owver the last four vears, more than
a dozen action series have lasted less
than onc scason. With increasing
competition from off-network
series, the weekend business is a
ough market to crack, syndicators
sy,

“What happens in this genre is
that too many people try and make
shows that don't belong here,” says
Iribune Entertainment President
Dick Askin. “A lot of projects have
been either ill-conceived or poorly
financed and they didn't work

domestically,
“I don’t want to name them, 1

there have been a lot of projects tha
shouldn’t have been on the air ang

haven't lasted very long. It's

expensive business to be in.”

For fall 2000, a handful of syndi-

cators are trying 1o make the or
hour genre work
Entertainment’s

Gene Rodde

berry 5 Andromeda, which stars fo-.

Hercules The
fromt-man Kevin Sorl
Also in line are Columbia TriSt
Sheena; Studios USA’s Back 2 Bs
Action; New Line's
Blackheart Monster  Smash
Universal's Total Recall: 2070; o
Mercury Entertainment’s Queen
Swords.

mer
Jowrneys”

Show-by-show listing

This year s new shows at NATPE are a testament 1o the adage, “Nothing succeeds like success.” The popularity of
‘Judge Judy,' *Judge Joe Brown' and ‘Millionaire® have led to a new crop of imitators in the court/reality category
and the game/relationskip genre. Here's a look at the syndication new show lineup for 2000.

Court/Reality Shows

Show Distributor Terms'
Arrest & Trial Studios USA N/A
Curtis Court King World N/A
Judgment Day Pearson cash+barter
Legacy Unapix NA
Moral Court Warner Bros. N/A
Power of Atlorney 20th Television cash+barter
Singles Court Unapix N/A
Talk Shows
Show Distributor Terms'
The Ainsley Harriott Show Buena Vista N/A
Chat Room America MGM N/A
The Cindy Margolis Show Eyemark N/A
Dr. Laura Paramount N/A
Men Are From Mars,
Women Are From Venus Columbia TriStar N/A
Game/Relationship Shows
Show Distributor Terms'
First Date New Line N/A
Sex Wars MGM NA
So You Think You're Funny Pearson N/A
Street Smarts Warner Bros. 3535
To Tell the Truth Pearson cash+barter
Wed Al First Sight Universal N/A
One-Hour Weekly Shows
Show Distributor Terms'
Back 2 Back Action (package):
Cleopatra 2525 Studios USA N/A
Jack of all Trades Studios USA N/A
Gene Rodenberry’s Andromeda Tribune N/A
Matthew Blackheart:
Monster Smasher New Ling barter
Queen of Swords Mercury/CanWest a6
Sheena Columbia Tristar N/A
Total Recall: 2070 Universal barter

Clearances’ Debut
60% fall 2000
N/A fall 2000
N/A fall 2000
N/A fall 2000
60% fall 2000
70% fall 2000
N/A fall 2000

Clearances’ Debut
75% Jan. 10, 2000
N/A fall 2000
60% fall 2000
85% fall 2000
N/A fall 2000

Clearances’ Debut
N/A fall 2000
N/A fall 2000
N/A fall 2000
60% fall 2000
N/A fall 2000
WA fall 2000

Clearances’ Debut
/A fall 2000
N/A fall 2000
85% fall 2000
N/A fall 2000
N/A fall 2000
N/A fall 2000
87% Jan. 17, 2000

}. Syedicated shows ase Ofiered on pither 2 “tuster” or 2 “cash-phen” Batia. In si:MQNT Darde Oealy, the Syncicatar and stafion s0ME 3dverining time. |1 Cash-plos deals, B

VyaSater reCenmy
T 1 the stason s

2. Perceetage of Nctsan's 100 milion TV homes coversd by SEEBGRS X0 wiich I program N siady Deen soid
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Good news travels fast. But not half §s fas
as the hottest new concept in syndifation
Dick Wolf and Studios USA have joinedfforce

The following siation grouj
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GOCON + CLEAR CHANNE:

Available Fall 2000




to cillate Arrest & Trial. With realiesi
eallops. Real prosecutors. And real
sUCERES with stations across the countr

A Dramatic New Reality For Access

e ommitted key ime pexious. .
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COURT & REALITY

2000

Arrest & Trial

Why not take the Emmy award-win-
ning NBC drama Law & Order format
and tum it info a syndicaled reality
series using actual news video and
real-life prosecutors?

That was the question put to Barry
Diiler and other Studios USA execu-
tives last year by the show's executive
producer Dick Wolf and Rob Port, the
president of Maury Powich's MoPo
Emernainment

The answer quickly came back from
Studios USA brass—Let's do it.”

So starting this fali, Diller's
Hollywood studio is producing and dis-
tnbuting Arrest & Tnal. a half-hour real-
ity series that will examine real-lde
criminal cases from the inial police
investigation through the final verdict
Wolf, the creator of Law & Ovrder and
Law & Order: Special Victims Und,
along with Port, who heads up
Povich's Studios USA-based produc-
bon company, are leaming up to pero-
duce the five-day-a-week series

Wolf and Port had 1o get over a cou-
ple of big hurdies to get Arrest & Trial
out of the starting gate and into first-
run syndication. First, Wolf says, the
nght reality formula had to come
together

"I had been trying to do a reality
series for the last three or four years.”
says Wolf. Once Barmy [Diller] got
involved, he realized that this was not
going 1o be a part of the Law & Order
brand, "It is a very logical extension of
something that the company has
become recognized for—which is

The TV court show circuil is so hot this
year that even King Worki Productions
is giving the genre a shot

The syndication distributor that is
behind such wellknown shows as
Oprah and Whee! of Fortune, is look-
ing to bring its own brand of justice 1o
daytime television with Curtis Court

has a leg up on the compeotition
months before the first half-hour
episode is even going o be taped. Not
only is Curtis a well-known prosecutor,
but he's something of a talk show
calebrity too.

appeared
on the show over a hundred times. Wa
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doing straight-ahead, no-frills siory-
teling—and that it was an opportunity
o do something with real-life cops and
prosecutors. It all happened very
Quickly.”

The second big issue facing the pro-
ducers was what to name the seres
since the Law & Order moniker was
not avaidable

*We couldn't obviously say, The
Real Life Law & Order,' because thal's
a franchise that NBC controls,” says
Wolf. “And it's really not the real ife
Law & Order anyhow. A, we donl have
the fictional aspect. We are dealing
with actual cases. And B, it's a strange
hybrid of reality forms that have
worked before. But | think the combs-
nation makes it more interesting than
the stuff on ARE, which | think is very

COURT & REALITY

Curtis Court

were impréssed by his expertise in the
laow and the way he can relate # to
today's world *

Says Friendly: "We were also
impressed by him because he is a tel-
evision star. Aside from his tremen-

good. But it is not Investigative
Reports, it's not Cops. It's not a whole
Iot of things. It's not Law & Ordor. It's a
synergy that | don’t think exists on any
of the other strips.”

Part, who has produced a number of
law-enforcement reality specials and is
actually a reserve in the Los Angeles
County Sheriff's Department, had
been pursuing the idea of doing a Law
& Order realty saries for a few years
Both Woll and Povich's production
companies are curmently housed a
Studios USA, and last year one of the
studio’s top programming executives
brought Port and Wolf together

“We sort of ciicked right away,” says
Port, whose MoPo Entertainment will
actually be producing the series on a
daiy basis. "He is a great story teller

speaking 1o a ot of kids and parents,
doing a lot of motivational work and
trying to keep the kids &n line about vio-
lence and drugs in the community. And
after daing that for a while, | felt a call-
Ing. if you will, to have a bigger voice in
helping my community, And just days
afler | decded to leave the DA's
office, | got a call from Marc and & all
seemed to fit together.”
Curtis Court, which will be based out
of New York, will feature one of two
small claims cases during each
half-hour episode. The show
will have an actual New York
City bailff and a studio audi-
ence-gallery of about 20 peo-
ple in a court room-kke set-
ting. The show will also use
polygraph tests and video
evidence when needed and
or available, Rosenweig says
“These are all real cases,

ducer of Law & Order
Distributor; Studios USA
Producers: Dick Wolf and
Rob Port, executive produc-
ers

Talent: TBA

and has a wonderful sensibility for te
avision. | was able 1o provide him witn
the how-to on putting together a reality
senes. We had some unique ways ®
shoot the program in this genre and
ways 10 acquire footage.”

Each episode of Arrest & Trial w
feature one criminal case and will start
out with foolage of the actual crim
taking place or a re-creation of
Inerviews: with witnesses, polic
investigators and the accused orim
nais will also be included. The second
haif of the show. a’ la Law & Order, w
feature video of the trial and or inber
views with the actual prosecutors and
defense altlomeys

"Obwviously with the high-profil
cases, whether it's Charles Manson ¢
the Night Stalker, there s a ton of
news footage available,” Port say:
“And even with small-town casec
youd be amazed at how muc!
footage is available there, too. In
small town. it's the biggest story of the
year and the local news can provid
tons of video.” —J.&

of these other courl shows are working
right now. With these other added
things like expert witnesses and poly-
graph tests, we think this will help dis-
tance the show from the othars. Add to

5z
g
73
£
3
;
g
: 3
g 3

3
£
:

court shows currently on

FEERE P
Exgw=3% 5
el
3 Eggg-
[ HALH
g ih
5§§§=3
§3235%

!
|
:
:
|

£

38
i
18
§3
o4 |
3
H

£
§
:
§
i

7
§
?
-%

{
|
3
:
.




.q ”_3____________________:__ |

AR

MMM DA




| Sally is up vs. her
Iead-m wlth young wome

% SHARE INCREASE vs LEAD-IN (WOMEN 18-49)

% INCREASE
MARKET STATION/AFF. TIME VS LEAD-IN LEAD-IN PROGRAM
CHICAGO ——WGN/W__~ 3:00PM-_ +13%  JENNYJONES
PHILADELPHIA Kyw/cC 4:00PM_ = +45% GUIDING LIGHT
SAN FRANCISCO _KPIX/C_ 4:00 PM +25%  INSIDE EDITION
A e WCVB/A 11:00AM  +117%  MARTIN SHORT
DALLAS e AR ] et _1:00AM.__ + 600%  VARIOUS
LR = —— WDIV/N_______4:00PM - +85%  JENNYJONES
HOUSTON . KIRK/A = 4:00PM = +6% _ ROSIE O'DONNELL
SEATTLE e KIROVG - 800AM = +8%  EARLYSHOW
MINNEAPOLIS . _WCCO+/C  300PM _ +B8% __GUIDING LIGHT
MIAMIL . WPLG/A = 9:00AM = +83%  GOOD MORNING AMERIC
DENVER —_KIVD+/U_~ 1:00PM___ +867%  DR.JOYBROWNE
SACRAMENTO  KOVR/C _ 9:00 AM +167% _ EARLYSHOW
PITTSBURGH === WPGH/F  10:00 AM .+ 200%  FORGIVE OR FORGET
ST.Louls = KSDK/N_ ~11:00AM . +35%  MONTEL WILLIAMS
ORLANDO . _WKMG/C __ 3:00PM _+14% _AS THE WORLD TURNS
PORTLAND  KOIN/C  3:00 PM_ +171%  GUIDING LIGHT 3
BALTIMORE __,___-_,-_..WMAHIA _ _10:00AM  +26%  MONTEL WILLIAMS
INDIANAPOLIS . _WITTV+/W ___ 11:00 AM + 8% . JERRY SPRINGER
CHARLOTTE . WAXN/I  2:00PM_ +200% __ COPS - 4
RALEIGH-DURHAM  WKFT/I  5:00PM  +29%  PEOPLE'S COURT
RALEIGH-DURHAM  WKFT/I 1:00PM_ +100%  PEOPLE'SCOURT
NASHVILLE ___WIVF/C ___ 300PM  + 50%  AS THE WORLD TURNS
KANSAS CITY ... KMBC/A __ 8S:00AM  +53%  GOOD MQENIHB_AMEBJBJ 3
KANSAS CITY KCWE/U = 1:00 PM .. +50%  VARIOUS . i
CINCINNATI M[F ___12:00 PM _ +113% __ NEWS MIDDAY
MILWAUKEE = ~__10:00 AM_ + 38% - JUDGE JOE BROWN
coLumeus AL m;ff ___10:00 AM _ + 14% _JERRY SPRINGER
SALT LAKE CITY KJZZ/U 2:00PM = +36% MATLOCK
SAN ANTONIO KSAT/A S00AM = +40%  GOOD MORNING AMERIC/ _
GRANDRAPIDS == WWMT/C = 10:00AM 4+ 25° INGER
BIRMINGHAM = WBRC/F 1T:00PM  +36%  JUDGE JOE BROWN
MEWORLEANS  WGNO/A  3:00 PM +11%  GENERAL HOSPITAL
NORFOLK ~  WGNT/U  11:00AM  +6%  RICKI LAKE 3
WEST PALM BEACH  WPBF/A __ 9:00 AM .+133% ____ GOOD MORNING AMERIC/ _
BUFFALO — . WNYO/W ‘_.kJMM__“__tm____MMAHﬂB :
GREENSBORO,NC WXLV/A  4:00 PM + 42%. GENERAL H
LOUISVILLE _ WAVE/N 3:00PM 2 +56%  PASSIONS .
PROVIDENCE = WPRI/C  9:.00AM  + 100% ___EABRLY SHOW e
JACKSONVILLE ~~  WJIXT/C 8:00 AM +40%  EARLY SHOW
LASVEGAS —~~~  KVWB/W  S:00AM  +175%  NANNY
LITTLEROCK —~ KLAT/F  S:00AM +INF VARIOUS
AUSTIN KTBC/F - 1:00 PM = -.‘!f...'.'.s._c%. EXTRA
KNOXVILLE e BRI - 000 AM— _—_» INF ~SCREEN GEMS NETWORK
LEXINGTON — T e R T VN #33%  JUDGE JOE BROWN
TOLEDO ~ WIVG/A  10:00 AM_ . +36%  REGIS & KATHIE LEE
ROANOKE WFXR+/F ~ 10:00AM_ +42%  QUEEN LATIFAH —
TUCSON KOLD/C 800 AM  +100%  EARLY SHOW —
PADUCAH, MO KBSI/F 11:00 AM +133% RICK! LAKE

ROCHESTER WROC/C 2:00 AM + 325% EARLY SHDW

L"x" L



% SHARE INCREASE vs LEAD-IN (WOMEN 18-49) % INCREASE

QARKET . STATION/AFF. TIME : VS LEAD-IN _LEAD-IN PROGRAM
'ORTLAND, ME WPME/U 1:00 PM + INF FORUM 2000
ADISON  WHPN/U  3:00PM  +300%  DIVORCE COURT
JCKSON,MS  WDBD/F  8:00AM s+ INF_____ VARIOUS
ci DAR RAPIDS KGAN/C 8:00 AM + 200% EARLY SHOW
T II-CITIES WCYB/N  10:00 AM  +10% _ LATERTODAY
OLORADO SPRINGS __ KKTV/C  S:00 AM _ +B00%  EARLY SHOW _ =
OHNSTOWN ~ WATM/A  500PM_ +11%  MONTEL WILLIAMS =
LPASO ______KISM/N___ 3:00PM _ +67%  JERRY SPRINGER
ATON ROUGE WAFB/C_ 9:00 AM  +100% ____EARLY SHOW
« AVANNAH WIGS/F ___ 1:00PM __ +100% __ JUDGE MATHIS
ARLINGEN ___KVEO/N ___ 10:00 AM +125% __ REGIS & KATHIE LEE
LWAYNE _ WFFT/F___ _11:00AM ___ +29% _ DREAMMAKER
REENVILLE, NC _ WECTI/A 5:00 AM ~+38% _ GOOD MORNING AMERICA
ANSING, Mi WLAJ/A 1:30 AM  +200%  ACCESS HOLLYWOOD
AONTGOMERY __ WNCF/A  S:00AM ___ +1000% _ GOOD MORNING AMERICA
AFAYETTE, LA KLFY/C ____ S:00 AM + 13% EARLY SHOW
0ISE_ . KIVI/A___ _3:00PM____ +50% __ MILLSLANE
“OLUMBUS, GA WLTZ/N 4:00 PM +180% __ DIFFERENT WORLD
A CROSSE WKBT/C 900 AM__ +42% _ EARLY SHOW _
HICO-REDDING  KCVU/F  10:00AM _ +44% _ DONNY &MARIE
‘OLUMBUS. MS  WLOV/F  10:00AM  +47%  MONTEL WILLIAMS
AONROE ___ KARD/F ___ 10:00AM ___ +125% REGIS & KATHIE LEE
ERRE HAUTE WBAK/F  10:00AM  +17% _DREAMMAKER
OPLIN ~_ _KOAM/C  4:00 PM _ ~+42%  OPRAH
LUEFIELD . _WVSX/F___ 8:00AM ____ +117% ___ MAURY POVICH
\BANY.BA_ T WRXL/E 8:00 AM +56%  GQUEEN LATIFAH
DESSA. TX KMID/A S:00 AM  +240%  GOOD MORNING AMERICA _
/ILMINGTON __WSFX/F __ 11:00 AM +78% _ DONNY & MARIE
1INOT, ND KNDX/F  800AM _ +100% _ MAURYPOVICH
OCHESTER, MN  KXLT/F _1:00PM _ +80%  MONTEL WILLIAMS
INGHAMTON WICZ/F 9:00AM  +300% _ DISNEY'SDOUG
ANAMA CITY WPGX/F 8:00 AM + INF -
ILOXE WXXV /F ~4:00PM  +20%  FOXKIDS
BILENE KTAB/C _ 9:00 AM + 100% EARLY SHOW
LABKSBURG ___ WVFX/F _____ 11:00 AM + INF MONTEL WILLIAMS
JAHO FALLS _KEXP/F S:00 AM ____+200% __ NANNY 2
ILLINGS KHMT/F 1:00 AM + INF COPS. =
' LMIRA WYDC/F 9:00 AM_____+233% _ DISNEY'S DOUG
UMA KSWT/C  8:00 AM +100%  EARLY SHOW
LEXANDRIA WNTZ/F 1:00 PM +200%  JERRY SPRINGER
MERIDIAN _ WTOK/A 12:00 AM +175% SEINFELD
RAND JUNCTION KGJT/F 12:00 PM_ +75%  NATIONAL ENGUIRER -
STTUMWA KYOU/F 2:00PM _ +75%  RICKI LAKE .
~“END KFEXO/F 1:00 PM + 17% JERRY SPRINGER
UNEAU KJUD/A  1:30AM <+ INF______ VARIOUS
ELENA, MT KMTF/F 1:00 PM + 333% MAURY POVICH

STUDIOS
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Judgment Day

*if we're going 1o be in the court-show
business, there's one thing that's going
to bo very important. We need to have
a show that's differentiated from the
pack,” says Joe Scotti, president of
domestic distribution and marketing for
Pearson Television North America

By looks, smedl and taste, Pearson’s
promotional effort behind its first-ever
court show surp has “dfferent” written
all over . As pan of the pro-
mation for Judgment Day, the
coun show/talk show
Pearson is seling on a cash-
plus-barter basis for fall
2000, the company sent out
choice cuts of beef to poten-
tial buyers. The show is being
billed a place where people
can “sattle thei beefs.”

Judgment Day is a court
show, where i you've been
mosally wronged or have a
beef with anybody—a coliege
roommate. a family member,
a parent, a boyfriond, any-
body with whom you have a
bone to pick right
can sattie & on the show. It's
not about torts. It's about
being right or wrong.” Scotti

8ays

The hall-hour strip—from
the company that boasts the
worid's largest game-show
library—is being mediated by
Judge Norm Early, a former
Denver district attorney
Although Early has the cre-

‘Legacy”
co-host Karen
Filipi

dentials to preside as judge, a jury of
sovon people selected from a studio
audience will actually decide the fate
of each defendant

Defendants agree ahead of time to
do at least four hours of reconciliation
deeds—asimilar to community or victim
services—immediately following the
show i they're found guilty. The
deeds—which may be along the lines

*Judgment Day " with Norm Early

Legacy

Legacy is a reality-based
probate court séries that will
deal with al the highly emo-
tional areas of wills and
trusts.

Cases wil p#t feuding fami-
ly members, friends and
associates against oné anoth-
er in the battle over the dear-
ly departad's will

Its kind of a touchy sub-
ject, but Back says the story
lines are endiess

of a mother-inlaw guilty of medding
who must do time at a soup kitchen—
is taped and a portion of it &s included
to provide closure to the case. If the
defendant is found not guilty, the plain-
tff instead must recognize and accept
the verdict there in the studio

“We don't need or want ong omnipo-
tent being making decisions about
people’s personal, moral issues. That's
why peers render the verdact
of guilty or not guikty." says
Judgment Doy executive pro-
ducer Alexandra Jewett, who
developed the show as an
execulive at  Pearson.
‘Norm's more like a talk-
show host getting the story
from the plaintiff and defen-
dant”

Early's legal background,
howeves, is important 10 the
show, Jewelt explains,
‘because we're taking issues
of personal conflict and put-
ting them into @& courtroom-
like setting. You really have
to defend your actions.
Somebody with a legal mind
or legal expertise can take
the evidence and distill what
issues are to be defended
and what can be talked about
in making a decsion.”

Joewett says she fiest saw
Early during a segment he
did on MSNBC, and he was
the clear frontrunner when he
tasted for the role along with

the late ‘80s, will be Legacy's acting
jacge

Sanders will function as the media-
tor, and a8 Isigants will sign contracts
that will allow Sanders to imposa bind-
ing decisions in the cases

“Stan is what you call a closer,” Back
says. “Ha's the guy who wants 1o see
you before you go to tnal, the guy who
sottles things before they actually
make it to the courtroom. He's
extiremely axperienced in the area of

i,

B

Description; half-hour, court
show in which a jury select- |
ed by the audience decides
the verdict in personal dis-
putes

Distributor: Pearson
Television

Producers: Alexandra Jewett,
executive producer

Talent: Former Denver D.A.
Norm Early, host

Debut: ............fall 2000

e |

other candidates.

"He just jumped off of the TV screen

into my living room,” she says. "He has
this big Santa Claus laugh.”

Early may not have to jump off the

screen, but in this job he will run
around a lot, much kke Phil Donahuc
did in his talk show, According fic
Jewelt, the way the show is formatted
Earty will have to move in and arounc
the studio to get the audience’s ques
tions and feedback about the ssues
being discussed,
between Early and Donahue doesn
slop there, she says

The  sikmilarity

“What Phil Donahue was able to do

which was abwarys amazing to me, was
he coulkd pull an oid woman up fron
the audience and make a connection
and immediately relate, And he could
do that with the kid with the green hair
and the earing,’ says Jewell “Norm
can do the same thing.”

—MG

Description: half-hour pro-
bate-court series hosted by
Los Angeles attorneys Stan
Sanders and Karen Filipi

Distributor: Unapix

Producers: N/A

Talent: Stan Sanders, Karen

Filipi

Debut fall 2000
Clearances N/A i
Terms N/A

bringing people together, and he has a
jot of expecience in probate court situ
ations.”

Karen Filipl, also 8 Los Angeles
atlornay and an assoclate of famed
0.J. Simpson defense attomey Roben
Shapiro, will serve as the show's host

and that probate
court is by far the
most dramatic of all
iheé courts in the jus-
tice sysiem

“What people do
1o each other over

‘Legacy”
co-host Stan
Sanders

another person's and will help explain the outcome of
heirloom or estate each case

can be simply Also part of Filipi's duties dunng
amazing,” says each episode will be reporting on var-
Back ous estates that are searching for

missing heirs. Legacy, in cooperation
with the U.S. probate courts, will offer
a 900-telephone number for viewers o
call # they are searching for hews o
have information that can alent poten- I
tial heirs to their inheritances 07
estates

A Web site (waw.legacytv.com) has
been designed to facilitata the show,
as woell

“This could be the show that major
distributors missed out on,” Back says
“There is 30 much material here TS
unbelievable ” —JS

"It actually has Iit-
tle 10 do wah the
material things and more o
do with a Ifetime of ‘Dad
hked you better” or bad blood
held over long periods of
time

The hait-hour senes will
kely feoture two probate
cases in a mediation-type
sefting, Dack says. Stan
Sanders a prominent
California attorney who ran
for mayor of Los Angeles In

Unapix  Syndication's  President
George Back says his new court
sones, Legocy, combines a number of
today’s top TV shows packed info one
hatf-hour senes

In Back's sales presentation pack-
ago, he says, "Imagine a show that
blends Judge Judy with Jemry Springer
with AN My Children, with Who Wanfs
o be a Milionaire? and Entertainment
Tonight. We did, and it's called
Legacy.”
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The docket of potential court shows
has continued to grow and Warner
Bros. has been closing deals to air a
new gavel-inspired sirip from one of
the genre's originators.

Wamer Bros. Domestic Television
Distribution, which currently distrib-
wes People’s Cowt and Judge
Mathis. has sold Stu Biliet
Productions’ Moral
Cour! to stations cover-
ing 60% of the country
for fall 2000. Billet pro-
duced the original
People’s Cowrt in 1981
and s also responsible
for e current version of
that show.

The addition of Moral
Courf to the syndication
airwaves in the fall, along
aith Telepictures’ Sirpef
Smarts, will bring Warner
Bros.' toial number of
first-run shows in onginal
broadcast to a record 10,
more than any other distributor has
ever had on the air at one time. The
company is breaking its cwn record of

ght. established during the fall 1969
LABS0N

Maral Court is a departure from the
court shows Billet has done previously

s well as from the other court shows
wrently on the air in that it resolves
ondegal disputes—the cases come
“own to just plain okd right and wrong,

The format s Warmer Bros.” attempt

widen the appeal of court shows to

NATPE
&

COURT & REALITY

Moral Court

include a younger audience, one that
court shows typically do not draw, says
Dick Robertson, president of Wamer
Bros. Domestic Television. “Every time
someone tried to get a young-skewing
judge, it cidn’t matter because the con-
oept and the cases that come in basi-
cally appeal primarily to cider viewers
Robertson explains,

“Stu came in this year and said,
‘Look, you're basically locked into
small-claims cases. How are we going
to get topics and people on the show
where they're not legal small claims
disputes, but arguments, misunder-
standings, where people still have the
need to be right? *

Thus Moral Court was borm. Billet
created an hourdong show during
which two people involved in a dispute
compete for money based on who
takes the highest moral ground in an

COURT & REALITY

2000

argument. Cash rewards of $500,
$1.000 and $2,000 are awarded to
whomever is deemed right by the
show's moral arbiter

“In a legal situation, it's right or
wrong. But there are colorations in a
disagreement. You could be pretty
much right or outrageously right.”
Dan Greenblatt, executive vice presi-
dent of sales for
WBDTD, says in expla-
nation of the reward
levels. “Somebody of
impeccable judgmem
will say, “You kind of got
this by a hair. You may
be a little bit more right.”
So that's maybe $500."

Winning the money is
the resolution that's
absent in many formats,
Robertson notes

“In a talk show, for
example, you couid
bring a teenager with
his mom who says he
doesn't clean up his room. OK, they
talk and they agree the kid's going o
clean up his room. Who's to say he's
going to clean up his room? Who's
going to enforce it? There's no reso-
lution. The beauty of these court
shows is bang. the gavel comes
down, you've got a winner or loser,”
he explains, "We're not saying
you've got to go home and clean
your room. You win the monay,
That's what gives the finakty,

In the piot, renowned author and

Power of Attorney

| Gloria Allred (right) and a litigant

room setting. Allred, Badey, Darden and

president Rick Jacobson says the com-

plus-barter basis for fall 2000.
"It's the only court show that uses afior-
neys” says l:'a Gonsalves, Twentieth's
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Description: hour-long court
participants

show in which

win points and money
based on a moral issue
Distributor: Warner Bros.
Domestic Television
Producer: Stu Billet
Productions

Talest: TBA

Clearances: ................. .....60%

radio personality Dennis Prager
filed the moralist role, although
sources say Prager may not be
locked in as host for the senes. The
studio audience will likely get
involved in the decision-making
process as well, perhaps in terms of
deciding how much the cash award
should be, Warner Bros. executives
say. And a courn reporter, responsi-
ble for getting the audience fired up
will likely be cast

Cases will run the gamut In the
pdot. one woman took her brother to
Moral Court and won after he bought
Viagra for their father, who “chased
[their] mother around the house,”
Robertson says. As a result thes moth-
¢r moved ino the daughter's home,
inconvenencing her

“'s much more of an organized talk
show than another court show,” says
Jim Paratcre, president of Telepictures
Productions. “While you have a genre
that's working, ft's in the genwe, but
another take on it” —M.G

types of small claims cases, but | think
because we have these attormeys who

have such experience, litigants may
feel comfortable forward with
different kinds of cases.

Gonsalves bolieves those cases
could nclude “criminal cases that don't
have enough evidence for a DA 10 pros-
ecuta of somathing a court throws out
but that pecple want 1o have arbitrated.”

Based on his experience with
Divorce Court, Lachman says whatev.
of the case is, the audience has to be
pble to relate 1o what's unfolding
before them,

*The common thread between
Divorce Couwrt and Power of Alformey is
that unless we have a way 1o gel audi-
ences 1o invest in the ltigants, they
won'l care encugh to hang in for the
whole show. They have to have some
compassion for what's going on, some
empathy.” -G
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From the creators of Hercules and Xena comes Back2Back Action with Cleopatra 2525 and
Jack of all Trades. Two exciting half-hour series in one adventurous hour, packed with the
same winning formula of action, comedy and great storytelling that made Herc and Xena
phenomenal successes.

Two shows. Two centuries. One incredible hour of entertainment. sTUDIOS

USA=an
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Singles Court

Last year at NATPE's annual “Pilch
Me™ contest, Angela Segal gave it her
best shot.

Thés year, Segal is coming to the
convention as the host of her own
court show, Unapix Syndications’ haif-
hour strip Singles Court

Segal, who had been hosting ber
own public television series in North
Carolina called Singios Tovk for three
years, wanted 1o gain the attention of
one of the many Hollywood executives
at the convention and hopefully take
her show into national syndication.

“The one thing about the contest is
thiat it got me ready fo really pitch the
show,” says Segal “I didn't
know what | was doing at forst. |
dicin't have that Hollywood song
and dance down pat. | did talk
about matketing the show and
about ratings and demograph-
ics. But | wasn't as glamorous
as some of the other presen.
ters.”

Segal finished second in the
“Pitch Me" contest and gained
the atlention of a number of
major syndicators—inciuding
George Back, the president of
Unapix Syndications. Back
wasn'l there for Segal's NATPE
presantation, but he got word of
her act and gave her a call

‘1 found out about her a
maonth or so aftor, and | saw the
tape of her on the air and was
pleasantty surprised that she
came up with such a simple,

Last August, Disney introduced the

game show Who Wanis fo be a
Milionaire ? 1o American audiences via
iis own broadcast network, ABC. And
starting this month, the
media giant is bringing
out another British import
for American telavision
with The Alnsiay Hawmiol!
Show.

Disney's syndication
arm, Buena Vista
Telewision, is behind the
Hamiott show, which is
balled as a
cooking/talkivariety show
aimed at daytime view-
ars. The one-hour day-
time series, hosted by
woll-known Buritish chef
and TV personaiity
Ainsley  Harriott, is
clearod on NBC O&0s
and in more than 80% of
the country, The show
actually detuted nathonal-
ly on Jan. 10 and is
soid through the end of
the 2000-2001 season

“The MWonaire format
s wonderful, and it has
been enormously suc-

in both Britain and
now here in America,”
says Harriott. *I've got my
fingers crossed, every-
thing crossed, that we
can be successful too.
Fm here because | want

easy formatl,” Back
says. "l todd her that
she had done &
good job because
guys in our busi-
ness would have

Segal have

the origi-
nal format of
Singles Tatk 1o
make it more “main-
stream,” and they
have joined the
suddenly growing
ranks of the court
gonre. as well
Singles Courf, billed
as “Justice for
Redationships,” will
feature Segal as a
mediator, attempt-
ing to help soive
problems between
couples.

“We changed it to
Singles Court because talk shows are
sort of flattening out. We thought it
would be great if we could mix the
court-show idea with the talk-show for-
mat.” says Segal, who ran a dating
service in Chariotte, N.C., for a num-
ber of years before launching her own
talk show. “A lot of pecple who came

e —
Ainsley Harriott

to strike up a great relationship with
the American audience. And i this
works, I'll be blown 10 bits.~

Former TV-talk-shaw-host-urned-
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producer Merv Griffin has a lot to do
with Harriott's arrival on the American
tedevision scene. Griffin saw one of
Harrictt's BBC cooking shows a few
years back while in
London and knew he
was on 1o something

"1 coukdn't take my
oyes off him.~ says
Griffin. whose produc-
ton company, Mery
Griffin  Entenainment,
is producing the show
for Buona Vista “|
called our Los
Angeles office and
sbid we've got 1o find
out who this guy is
Amarica would go
crazy over him.*

Griffin's production
team tracked down
Harriott’'s agent In
London and asked if
the chef and author
would be interested in
coming to the United
States to host a daily
talk show,

‘I's not everyday
that you are asked to
come to a country
that is renown for
making great televi-
sion programs,” says
Harriott, whose fall
1999 launch was
delayed at tho last
minute until this year.

Description: half-hour con-
flict-resolution court series,
with Segal acting as a
mediator in relationship dis-

putes
Distribartor: Unapix

on my talk show were in the midst of
one conflict or another, and they ofte
lcoked fo me for advice on who was
wrong of right in a given situation. O
Singles Court, | can render a decision *

The half-hour series sst to launc
this fall will consist of two separale
relationship cases per episode, Bac-
says. The show's production staff
currently being filled out, and Bac
says Singles Cowt will likely be pe
duced out of New Yark City,

Both Back and Segal ack X
that there is no real binding decisic
coming out of the show. But the
beolieve posftive ideas and reinfore
meant of common sense will likely he!:
many couples.

“We know there is no such thing o
singles count and that you can't litera
ly get justice for a broken relationship
Segal says. “The concept of our sho
Is to lock at issues in a refationship ar
not necessarily point out wha's night
and who's wrong, but highlight all o
the issues and thon find a way !
resolve them,” -t

Description: daily one-hour
talk/cooking show with

English celebrity chef f

Distributor- Buena Vista

Television |
Producers: Merv Griffin, Joni |
L. Holder |
Talent: Ainsley Harriott ’

Debut: ............Jan. 10, 2000 |
Clearances. .. RO E s £ )
Terms: ... CNJA

“The whole progression took a lon
time, with many trips out to Lo:
Angeles and many meals with man.
different people. But & all appears &
be worth iL*

The enertainment cooking show
taped daily at New York Citys
Chelsea Piars Studios, will feature
mixture of celebrity guests, musi
acts, recipes and fun with the studi
audience. The show's sot is buil
around a specially designed kitche
that will feature room for guests anc
likely one or two recipes eac
opisode. Harriolt will alsc be on the
$© a lot, doing remote pleces arounc
the Big Apple 4 la David Leherman
say his producers.

“Ainsiey is really comfortable n the
kiichen, butl he's also very imterestec
and curicus about other pecple.” says
the show's executive producer, Jon
Holder. "Ho gravitates to peocple and
he’s sort of fearess. Heo'll approach
anybody, and it seoms to always
out 10 be a good time when he meets
new people.” —J.S









ke .

erry!

! Jarry Is Up vs. His Lead-In By 33%, Improving By
A Larger Margin Than Any Other Talk Show.

t- JERRY Is The Viewer’s Choice

| JERRY Talk Shows — d-
+33% alk Shows — HH Share vs. Lead-In

RICKI ' 6 LATIFAH

JENNY “17%
JONES

MONTEL
WILLIAMS

FORGIVE
OR FORGET

We've dwnﬁ known Jerry hod @ magaetic personality. But now we have proof! In the November sweep,

Jesry bested his lead-in share by on astounding 33%! In fact, he finished #2 omong oll talk shows."

Talk cbout appointment TV! Across ol demos, in meny different fime periods, and in every morke, viewers
are moking a point fo tune in to Jerry. Which confinwes fo prove he's...irresistible.

Source. NSVSAAP. Now 99 all conamences. General Sumesary, *NOG
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Chat Room America

After a three-year absence, MGM is
back with what the company’s televi-
sion entertainment Presiden Hank
Cohen calls the first show to fully uti-
lize television-Intemel convergence.
Chat Room Amenca, a half-hour
strip for late night, will be anchored by
two hosts who invite input from viewers

via the show's Intemet chat room, the
telephone and the show's studio audi-
ence about issuwes that are important fo
the under-30 set. Comments from
viewers, who send messages over the
Internet, will be streamed onio a back-
drop on the set, Cohen says

“In doing a show that speaks to ths

demo, to ignore the Internel
woulki be a false beat. [The
Internet] is a component of our
show, it's not a window dress-
ing.” says Cohen, who expects
the show's appeal to range from
people in their teens to their 50s,
"1 think it feeds into America’s
appetite for getting involved in
the process.”

Viewers who log on to Chat
Room Amenca's 24-hour Web
site can inderact with the show or
simply talk with other viewers in
the show's chal room. Three
panelists selecled for each
episode from a pool of about 25
show regulars will join hosts
Catherine McCord, of MTV's
Loveline, and newcomer Mike
Richards on the set.

While Richards may not have
any major on-screen credis, he
has had a successful career
behind the scenes in talk show
television, including work on The
Tonight Show, Later and Leezas.

Scott Stone and David
Stanley, partners in Stone
Stanley Productions, are execu-
tve producing the show along
with David Sittenfeld, who has an
exclusive deal with Stone Stanley
Stone Stanley Productions produces
Loveline and Comedy Central's The
Man Show.

The pocl of panelists will be made
up of a twentysamething demo, pecple
who have distinguished themselves in

The Cindy Margolis Show

Eyemark

for next fall. The show has been picked
up by all of the CBS owned and oper-
ated stations, and Margolis' program
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will Bkely run after Eyemark’s other
weekly late-night show with Howard
Stern on the CBS stations.
- ‘We were very
P! impressed with what we
: saw, to say the least”
says Wilson. “We thought
Cindy would make a great
late-night companion to
Howard [Stern). She has
a tremendous following
with young adults, and
the key for us is 1o cap-
ture the essence of who
she is In a late-night
venuve.”
The empire that is Cindy
Margolis actually grew out

cover of numerous
magazines and was
named one of Poopie mag-
azine's “50 Most Beautiful
People” in 1998.

Margolis, who often
appears on Stern's nation-
is a regular on EI
Entertainment's n Your
Droams and was recog-

|
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‘
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Description: half-hour late-
night talk show from the
producers of MTV's
Loveline that incorporates
studio audience, Intemet
and call-in viewer input
Distributor: MGM

David Stanley and David
Sittenfeld, executive pro-
ducers

Talent: Catherine McCord
and Mike Richards, hosts

their professional or personal Ines
Although panelists may occasionaly
include cedebrities, the show will not be
star-driven, Cohen says

Chat s unscripted. However, 'nes
panelists, hosts and audience probatly
won't be discussing politics, as is e
case with the similarty formatied
Poittically Incorrect. Rather, thoy'll
focus on pop culture and personal
issues that affect the hosts’, panelis:s’
and viewers’ kves, the producers sa

“I's more socially incorrect than
Politically incomrect,” Stankey says

“Based on our experience wih
Loveline, we feel we've really tappod
into what this demo really wants 10
watch—that's stuff about their own
lives,” Stone says. "it's about them and
their lives and what they do in thel
lives.” —M 3

MTV-type ip games, mus
interviews with calebrities and a bac -
drop of the Art Deco hotels and resta. -
rants that line Ocean Ave. on Soul
Beach.

“1 just want the show to be fun &
spontanecus,” Margolis says. “We 2
nol going o stick to one regime
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In 1895, Universal Television execu-
tives brought talk-show producer
Velma Cato out from Chicago to Los
Angeles hoping that she could help
tham with a little problem they had
Cato, who had just finished produc-

ing The Ron Reagan Show for syndica-
tion, was brought West by Universal
executives looking to get someone,
anyone, to talk Dr, Laura Schlessinger
nto going through with a planned syn-
cicated talk show for the studio,
Sehlessinger, who is frequently refemed
to @s the most controversial woman in
e country, was unhappy

with Universal's direction for

1ha show and was threaten-

g o back out. Afler finally
vacking down Schiessinger,
Cato was invited to the radio
personality’s San Femando

Vabay office for a chat

“She ranted and raved for

ahout 30 minutes about why

sne didn't want to do the

shaw, and then she said °|

uess that's o, Cato

scalis. “1 told her | hadn’t

#id anything yet and she

urst out laughing. But she

really had to leave to do her

adio talk show at the time. |

wsked if | could come along ;
She agreed, and after we V.
ot o talking, finally she
ad, "You're not leaving, are
vou?" Then she asked, ‘Do |
et 10 work with you?' And |
iald yes. And that was that ™

NATPE
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Dr. Laura

Cato and Schlessinger proceeded
to shoot the Universal pilot, but the
show never made it into national syn-
dication, because Schiessinger and
studio executives never did agree on
the show's format Two years ago,
Schiessinger and Cato came ciose to
attempting another daytime syndicated
show with cBSs' Eyemark
Entertainment, but Schlessinger pulled
out of her deal with the distnbutor
when she leamed that Eyemark was
planning a late-night show with
Howard Stern.

2000

Thanks to Calo's persistence, the
conservative and always opinionated
Schiessinger is giving daytme televi-
sion one last shot Starting this fall,
Paramount Domestic Television is dis-
tributing the one-hour weekly senes Dy
Laura in syndication. Paramount execu-
tives have already cleared the show in
more than 85% of the country, including
24 of the top 25 markets. Schiessinger,
who has close to 20 milkon people lis-
tening to her radio program every day
and has written four best-selling books,
says she got tired of hearing Cato tell
her to get back into
television

“Over the last five
years, Velma has
been calling and call-
ing and trying to get
me 1o do tedevision,”
says Schiessinger
“‘She would say that
we have to do a TV
show, and | would el
her 1o go away. But
ning months ago or
80, Velma was home
sick She was
trapped and forced to
walch daytime televi-
sion. She called me
and asked if | knew
what was on televi-
sion. She sald, 't's
trash.’' Then she said
that | had a moral
obligation to do
something with the

‘Dr. Laura’

Men Are From Mars,
Women Are From Venus

‘Men are from
Mars, Women are
from Venus'’

Men are from Mars,
Women are from
Venus, the new syndi-
cated strip based on
the best-sefing book,
is from Merv Griffin
and Columbia TriStar
Television

Distribution

Merv Griffin
Enterprises and
Columbia Tristar

Television are offering
an hour-long talk show
inspired by and named
after the John Gray
hardback Men are
from Mars, Women
are from Venus, one of
the "S0s bestsellers.
TV joumalist Eleanor
Mondale has signed
on to host the new
show.

Merv Griffin, the
Emmy-winning host of
his own syndicated
talk show for some 22
years and creator-
exacutive producer of
Whee! of Fortune and
Jeopardy!, will execu-
tive produce the show
along with. Michael
Rourke. Rourke is an
Emmy-winning former

NBC news producer and he executive
produced VH1's The List and was co-
executive producer of VH1's The Ru
Paul Show.

“I've never felt so comfortable going
forward with a show,” said Griffin back
in November, when word of the show’s
development broke in BROADCASTING &
CapLe

Mondale will moderate a Pollically
Incorract-style panel of four guest
celebrities—two men and two
women—who will discuss the issues of
the day and how the perspectives of
men and women differ on these
issues. The show will likely be shot in
New York. CTTD executives say.

“We have people on the show who
have a point-of-view and are celebri-
ties—from actors, musicians. athletes,
politicians, journalists, professors,
judges. Whatever area of expertise
that someone comes in with, Eleanor’s
terrific with them. She's comforiable
with all of them,” says Russ Krasnoff,
executive vice presiient of program-
ming for CTTD. “She really has a
unique expernence that she brings to
the show,”

Mondake, who is the daughter of for-
mer Vice President Walter Mondale,
has been an entertainment correspon-
dent on CBS’ This Morning, as well as
a contributor to 60 Minwtes, EIf and 48
Hours

Mondale will be joined on the set by
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Description: one-hour daily
talk show hosted by radio
personality Dr. Laura
Distributor: Paramount
Domestic Television
Producer: Veima Cato, exec-
utive producer
Talent: Dr. Laura
Schiessinger

..fall 2000
e L),

medium.”

Scon after that, Schiessinger was on
the Paramount Studios ot in Hollywood
meeling with executives about the
show. Schiessinger says the studio met
her standards and she decided to sign
a deal. Now Paramount is bullding a
new studio for her in the San Fernando
Valley that will aliow her 1o do both her
daily ragio and TV shows under the

same roof. Neither Cato nor
Schiessinger is talking too much about
the format of the senes. But

Schiessinger promises that it will deal
with ethwcal and moral issues

“The basic concept is to present ethi-
cal issues that really impact Ife”
Schlessinger explains. “And 'm not your
basic host who has no opinion. This is
going to have a point of view and repre-
sentations of all of the ways of looking at
this will be presented. My point of view
will also be presented. And an opportu-
nity for the audience to get involved will
be there too.” -J. S

R e —
Description: hour-long
Politically Incorrect-style talk
show that explores issues
from both sides of the gen-
der divide

Distributor: Columbia TriStar
Television

Producers. executive produc-
ers Merv Griffin and Michael
Rourke

Talent: Eleanor Mondale,
host

Dalale i fall 2000
Clearances: N/A
ORI et is et s s e rrbeh N/A

Migue! J. Nunez, who will be based in
the studio audience, where he'll elicit
feedback from them. Nunez will also
contribute field segments, including
man- or woman-on-the-street inter-
views. He'll also be counted on 1o
bring some wit and humor to the
show

*[Nunez] brings a comedic sensibili-
ty to the show that | think provides a
nice balance,” Krasnoff says. “He's got
a very creative mind and has done a
ot in feature fiims and TV—both in
front of and behind the camera.”

“The beauty of this show is that we
can seize upon what's going on in the
news today,” says CTTD's President
Barry Thurston. “It really is a way of
being contemporary, even if you're not
day and date. Even if you're a day or
two behind, you can still be very cur-
rent” -—M.G




Having Mom and Dad along may not
make for the most ideal date, but
parental advice is at the core of New
Line's teen dating strp First Dafe.

“First Dale is a show where kids can
be rebeilious without getting into trou-
ble. And parents can say their piece
without getting a bedroom door
slammed in their faces.” says David
Splegeiman, New Line Telavision's
executive vice president of domestic
syndiCation

MGM, which returns this year to the
NATPE convention floor after a three-
yoar hiatus, is bringing out a half-hour
game show strip called Sex Wars that
pits a team of three men agains! three
women to detemine who knows more
about the opposde sex

“There's a couple of ways you could
have gone with this show. It's a battle
of the sexes—who's better. So it could
have gotten negatrve,” says one of the

NATPE
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First Date

During each half-hour episode, one
teen contestant determines which
potential date—out of three possile
choices—he or she would like to go
out with on a first date. The three
potential dates walk by the contestant
and his or her parents, then sit behind
a wall to answer a round of questions
from the teenager while the parents sit
backstage. The teens do not know
which of the suilors they've seen is
actuplly answering which guesbons,

Sex Wars

show's hosts, J.D. Roth. “It's nice to
have a show we can laugh at. Can the
guys climb ino the head of the
women? Can the women guess what
the guys think?"

Indeed, the aam of the show is not
about the battle of the sexes There
are no hard feelings, says MGM
Television Emertainment President
Hank Cohen. It's about taughs

At the end of the day, men are still
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because the candidates are silent
curing the initsal walk-by.

Contestants’ parents will be
monitoring the conversation back-
siage as they hear their kids inter-
act with polental dates during thes
question and answer session.

"When a kid says, 'My mom
waited untll she was 32 to have
sox,' and backstage the parents
are saying., ‘What!" We will see
their reaction.” says the show's
executive producer David
Greenfield, who has produced a
long line of successful, syndicat-
ed dating game shows, includging
the onginal syndicated versions of
The Dating Game and Love
Conneciion

Divorce Court alum Steve
Grant has signed on 1o join
Greenfield as director, and new
face Jeff Wadlow is hosting

Parents geat 1o have their say
center stage, too. Following a
round of questioning of their own,
parents decide who they think
would be best for thelr kid to go out
with. But, ultimately, it's the contestant
who decdes whom they would like to
date. What comes next—the "need vs
greed” portion of the game—is the
unique twist Greenfield says sets the
show apart from any teen game show
attempt in the past

if the parents and the kids do not
agree, the kids are faced with a déem-
ma. If they go with their own choice,
they are sert off on a date with $50

men and women are still women, and
this show celebrates that,” says
Cohen. “Yet it's not nasty and it's not
vuigar,”

That doesn't mean the show's con-
testants wont take the competition
seriously, Roth says

“I's about bragging rights. A lot of
other shows no one will watch uniess
you win a milion dollars,” he says.
“Ours is about bragging rights—{or the
whole gender.”

Longdime producer
Howard Schultz, whose
work  Includes former
syndication hit Studs!
and USA Network's The
84y Date, is executive
producing the show,

The format Includes
three rocunds mediated
by Roth, who cheers on
the guys. Co-host
Jennifer Cole suppodts
the women. Roth is best
known as the host of
syndicaled kids' game
show Fun House. Cole,
whose credits include
MTV's House of Slyle
and USA Network's Strip
Poker. is a former Miss
Hawasan Tropic USA,

During the first round,
tearmn competitors are
pulled from a studio
asudience made up of 50
men and 50 womaen.
They must try to answer

Description: half-hour
teenage dating game show
in which parents can influ-
ence the outcome

Distributor: New Line

Producer. David Greenfield,
executive producer

Talent: Jeff Wadlow, host
hht: Trrnrwew

and a chapearone. On the other hane
they take their parents’ advice, they
to go on a deluxe date (abeil also vih
a chaperone), which involves an acs .-
ity or event that is ciosa to thew hear

"We'll make the dilemma wort
enough.” says Greenfield. He offen
as one example a comtestant, who s
big fan of the Backstreet Boys and h:
never seen the band in concert, be
given the option of a $50 adventu
with the date of her choice or going !
a Backstree! Boys concernt in a lin
with the date of her parents’ choice

“They can get into some pretty hea
ed debates,” Spiegeiman says of ¢
showdown between the parenis ar
their kids

Ultimately, the final choice is ma
by the teen

‘Poopie talk about this stuff all !
time. They reiate to %" Spiegein
Says. “It's like a mirror image of wha
happening to teens and their parent
It sounds comy, but it's really Ameri
It's a slice of fife, a chance 1o wal
other people interact ™ —M

...fall 2000 l

questions about their competitors
such as, ‘Does he have a tattoo?” O
‘Has she been on two dates in on
day?*

The second- and third-round ques
tions are based on polis of tha antc
studio  sudience. In round two. the
teams bid on how many items they car
guess correctly from a catégory, suct
as women's favorile aclors, The third
round is all about “Who sad it—men o
women?”

Roth says the sat for the pilot wos
like “a magic trick,” with a line down the
middie dividing the stage Into separate
men and women's sides that are deco
rated accordingly. He also says this s
not a fraditional game show in that
rusas are nol paramount.

‘i's more about the enjoyment o
the humor, of the differences between
men and women—whaether you're &0
years okl or 15. It's hilanous. This
show s funny.” —M.G
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hat’70s Show”’

Has Developed Into A
e Sophomore

Sensation!

—The Myers Report
December 19, 1999

=M YERS

PROGRAMMING REPORT

“That'70s Show"” has been more

| consistently entertaining this season than
any other comedy on television, and the
young actors at the core of its cast now

have the same six-way chemistry that has
distinguished “Friends” over the years.

Who says the sitcom is dead?

L - There Hasn’t Been
A Show Like It In Decades.
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To stations in these groups:

Tribune Company
Paramount Stations Group
Sinclair Broadcast Group
Clear Channel Television
Fisher Broadcasting

Grant Communications
Lambert Television

Media General Broadcast Group
Northwest Broadcasting
Pappas Telecasting

Pegasus Broadcast Television

er Good As Gold
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BEASTMASTER

RELIC HUNTER 2.2
Peter Benchley’s

AMAZON"® 2.1
BATTLE DOME 2.0
THE LOSTWORLD 1.9
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THE CLASSICS OF

TOMORROW.

CARSEY @ WERNER
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So You Think You’re Funny

Pearsan Television, TEAM
Entertainment and Bud Friedman
Tedevision hopeo to laugh all the way to

Once the two contestants ate
sedected at the start of each show,
tnree rounds follow, at the end of which
a high-tech laugh-o-meter, the
Electronic Audience Reaction System
(EARS), reveals the winning team.

in round one, each contestant
selects @ comedian from his or her
ieam to do a two-and-a-hall minute
monoclogue. During round two, all six
comedians perform  improvisational

'wﬁsh rabbl working in a Moslem
country. You have 30 seconds. Tell the

oke,”™ says Levin.
The third round involves a random,
'wo-minute challenge involv-

comedy
g ol three comedians on 8 leam, The
iudience ultmately decides the win-

ners. If the contestant’s comedy team
wins, the contestant wins.

Abonus round follows, during which
the contestant from the wi team
gets to pair up with scmeone from their
team 10 match comedy trivia Bems
from two lists in order to win addtional

Each team will consist of two wel-
known comedians with ona most lkely
an up-and-comer from one of the 45
ccxnedyctbsnmbyaudh(aﬂwd

modem stand-up comedy” Friedman
His comedy empire inchudes the Improv
clubs, the Comedy Clubs and the
Comedy Siores in ces around the

country.
Pearson and TEAM are also putting

GAME/RELATIONSHIP

fogether a Web site that will allow
comics fo submit their material and
send in their videos for consideration
for the show, Levin says

Friedman is credited with one
of the first people 1o put Adam Sandler,
Jim Carrey and Jemry Seinfeld on TV.
So the producers expect
to be able to book high-
profile  comic  talent
based on Friedman's
stature in the industry
and his history of helping
to develop some of the
biggest careers in come-
dy.

*Bud Friedman is a
legend in this business
And because of that
wo've joined hands in
development of this
show,” says Joe Scofti,
president of domestic
distribution and market-
ing for Pearson
Television North
America.

TEAM Entertainment
and Pearson Television are jointly
financing the pilot and the sedes. and
Pearson is distributing for fall 2000
TEAM's German and United Kingdom
operations will be at NATPE to also
launch international versions of the

Street Smarts

Wamer Bros. is bringing out a com-
panion to sophomore relationship
ame show Change of Heart, which
@ distnbulor calls “last year's bona
32 big Grst-run syndication hit”™ The
“w strip is called Stree! Smarts, and
Il be executive produced by Scott St

EStreet Smarts

John, creator and oxecutive producer
of Change of Heart.

“We always saw [Street Smarts] as
a companion plece,” says Jim
Paratore, president of Telepictures
Productions, the division of Time
Wamer Entertainment that is produc-
ing the show.

“You can’l just knock yoursalf off, So
rather than do an imitation, we did a

show that had the same sensibility
Who better to do that than Scott St
John?”

The follow-up formuta is working so
far, as Telepictures Distribution has
cleared Streel Smavts for a fall 2000
launch in stations covering about 60%
of the country. Among the station deals
is a ftotal group-buy by Tribune
Entertainment’s 22 stations, which also
agreed to renew Change of
Heart

While St. John may be the
jack-of-ali-trades for both
shows, another man on the
Street Smarts” roster is also
doing double-duty on the pro-
duction. Frank Nicotero, the
show's host, was originally
working for the show as a writer
in the field-produced segments,
‘It tumned out he was funnser
than anybody else.” says Dan
Greenblialt, exocutive vice
president of sales for Wamer
Bros. Domestic Television
Distribution. So Nicotero, who
actually has 11 years experi-
ence in stand-up comedy, was
brought in to host the half-hour
show. “I's just one of those
Hollywood stories.”

Nicotero will lead two contest.
ants through three rounds and a
bonus round in which they com-
pete in a game of guessing
whether pecple on the street,
who appear before them on
video, might know the answer to
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Description: half-hour, late-
night, comedy game show
sirip where established and
up-and-coming comics and
contestanis compete for
laughs and prizes
Distributor. Pearson
Television (domestic),
TEAM Entertainment (inter-
national)

Producers: executive produc-
ers Bud Friedman, Drew S.

Levin, Paul Rodriguez; Jane

Sparango, supervising pro-
ducer

Talent: Paul Rodriguez, host
wiwifall 2000

wil help make it a powehouse in #s
intended late-night tmesiol, whare Lavin
plans to challenge the kkes of Levio and
Lettoarman for VIWErS
“There's no urban, ethnic, hip show,”
Levin says of late night. "And that's
who's waiching TV at 11:30 at night.
s urban, young adults, 18- to 22.
years-old * —M.G

e ————
Description: half-hour game
show in which contestants
try to guess whether
passersby will know the
answers to trivia questions
Distributor: Warner Bros
Domestic Television
Distribution

Producer: executive produc-
er Scott St. John

Talent: host Frank Nicotero

Debaut: ...fall 2000
Clearances: .................... B80%
Terms: . N

8 vanety of basic trivia questions.
Nicoterc will be taped as he traveis the
country quizzing everyone from a strip-
per in New York to @ cattle rancher in
Texas

“The concept of going out and ask-
ing faidy simple questions and finding
out how many people don’t really know
the answer 1o some pretty fundamental
stuff, presented in a comic way with a
really very clever and funny host,
tumed out to be a funny format,”
Robertson says

Greenblatt agrees “People ke 1o
see other people shank silly questions.
It makes them feel smarter.”

The “shankers” in the piot are peo-
ple like the prefty girl who is shown a
picture of the Pentagon and calls i the
Parthenon. Or the one who says there
are 36 inches in a fool. To that,
Nicotero responds, “H you think that,
we're dating!” —MG
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To Tell the Truth

The first version aired on CBS in 1856
Show biz veterans Peggy Cass and
Kitty Carlisle made careers of it. And
now, it's time To Ted the Truth agan

Pearson Television, which got the
nghts to the Mark Goodson Ebrary
when it acquired All American Inc. In
1997, is trotting out a new incamabon
of the classic game show To Ted the
Truth, based on the original, The effort
is part of a continuing play by
Pearson—which last year brought out
ancther Mark Goodson classic, the
new Famify Feud—to provide stations
with a steady stream of classic, brand-
od game shows

"When we soid Famnily Feud, we
showed up and said we're here to dis-
cuss the game-show business. We are
going to provide you each and every

season—and
maybe even one in
January=with
another game
show,” says Joe
Scotti, president of
domestc distnbu-
tion and marketing
for Pearson
Television North
Amerca. "We will
continuaily provice
you first-rate, quali-
ty classa.. game

Scothi says the
recent success of
new netawork game
shows such as
ABC’s Who Wants lo be a Milfonaire?

reinforces the
validity of the
genre, “What
we've accom-

plished is the fact
that game shows
can compate with
programméng on
other stations,” he
says *Game
show sSuccess is
an endorsement
for the continua-
tion of game show
rollouts.”

The new ver-
sion will basically
be faithful to the
original To TeN

GAME/RELATIONSHIP

the Truth, with about a 5% change in
the format to update i, Scott says
“People understand the premise of the
show because it's so simple,” he says
“You or I—if we were in a panel of
three—we are the kars. We are the
imposters.” he explains. "And we are
asked will the real so-in-s0 stand up.”

Each of the three conestants then
tries 1o convince a panel of four that he
or she is the one who's telling the truth
This is the most difficult task, says
John O'Hurley, the Seinfeld alum
(famous for shouting “Elainel” in his

role as J. Pelerman), who has signed
on 10 host the show. Al press time, a
permanent group of panelists had not
been announced

‘'m a temble liar,” says OHurley
*Even my mother says that She says, |

Wed At First Stght

Syndicated strip Biind Dalo goes a
lm\gmmdmald'lmkmg but the
show’s follow-up takes the reiationship
genre all the way to the altar.

Universal Worldwide Television,
whose Blind Date debuted in fall 1999,
Is introducing a strip called Wed al
Fiest Sight, for fall 2000; In-Finn-ity
Productions is producing.

“It's a wild show. In a nutshall, it's
pecple who haven't met before the
show getting married,” says Matt

of three suitors down to one.
standard format will be for a bride lo

tive producer Pat Fm & principle
with In-Finn-ity.

“The show will work both ways.®
Finn says "But we just feel for daytime
TV i¥'s better to put wormen in tha posi-
tion 1o be able to pick.”

The show may sound like a throw-
back 1o arranged marriages. But if it is,
it will Involve some of the most
researched marriages ever.

*The only way this wouild really work
is you need to find a system to match
people up that's a belter system than

whathappemtodw says Finn, who
also says that plenty of people are
interested in the ikiea. Hundreds of
inferested participants showed up 1o
try-out for bride and groom searches in
San Diego and Los Angeles last year.
“There are paople out there who ane
ready for a relationship. They're sick
and tired of being lonely, sick and tired
of the dating scene where they haven't
met the right person yet. To have this
ity to be maiched up with
someone, | don't know anywhere eise
you can get this much intensive work
done to find that perfect relationship
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with intemet dating company
matchmaker.com, which has a prope-
etary computer system that processes
Information for its dating service. That
information includes details such as
religious preferences, whether a cand-
date is a smoker or how many kids a
person hopes o have.

The matchmakercom computer
technology will be utiized 1o process
Wed at First Sight's personality tests
and argument-style tests, which com-
prise hundreds of questions answered

Description: haif-hour updat-
ed version of the classic
'60s game show
Distributor. Pearson
Television

Producers: N/A

Talent: John O'Hurley, host

don't know how you make a living as »
actor, You're a temrible §ar,™ he say
*There's a certain quality necessary |
somecne 1o be an imposter. | think «

the most difficult job on the show Not

only do you have the nerves of being =
amateur [liar], you have to have the s«
confidence to throw away things &
they're second nature to you.”

In order 1o update the half-he
strip, which is being offered on a cas
plus-barter basis, the pace will b
quicker than previous versions of th
show and the lies conestants are Lr,
ing to convince panelists of will be sk
ries that probably wouldn't hav
appeared on the original

"W's humorous, It's unique, ! has
little bit of the tabloidish appea
Imagine the celebrity panel having fi
asking questions about the real inver
tor of the Wonderbra. Or having 10 as

Will the entertainment diractor of thoe

San Quentin prison please stand up
Scotti notes. “These are topics that ar
discussed on talk shaws and here w
are in a game show having fun wit
them." —M

by hopaful brides

“The odds of meeting somebod
who is so perfectly maiched for you
your interests, your personaity, t

and grooms alike.

yuulmm—nllonhal—imnnydmsr
happen in life,” Finn says. “And if

couple tie the knot
“The bottom line is you might end U
knowing more about the person tha
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Back 2 Back Action

Rob Tapert and Sam Raimi are giving
the weokend action-hour business
another shot thes year, and this time
they are going o give viewers morne
sang for their buck.

Tapert and Raimi, the producing tan-
iam behind Studios USA Domestic
Television's two successfid weekend
kowrs Xena: Waror Princess and
Harcules: The Legendary Joumeys, are
pating two action series in one for 2000.

Billed as the “"Back 2 Back Action”
hour, Studios USA is set to launch the
;yndicated action block this month in
placa of the outgoing Hercules saries,
Il will consist of two separate half-hour
«uries, Cleopatra 2525 and Jack of AN
Trades. With Hercules ending s six-
year run earlier this month, "Back 2
fack” was quickly put in mobion as a

‘C!eop.vrm 2525°

midseason replacement seres.

Tapert. who has been extra busy
down in New Zealand over the past
several months readying "Back 2 Back
Action,” says Cleopatra and Jack were
two separate one-hour seres at first

"We were working on two totally
Independent shows, and somehow |
got the wacky idea of doing two half-
hours under one bannes,” says Tapert
*l talked to Barry Difler [Studios USA's
chaismman] and the sales guys, and they
all thought #t was a good idea”

Both of the half-houwr seres are
much lighter and have more of a
comedic touch than Tapert and Raimi's
recent hits like Xena and Hercules
Steve Rosenberg, the president of
Studios USA Domestic Television,
says Back 2 Back Action's lighter side
i% just what the weekend daytime view-
er is looking for.

“We lilked the idea of half-hour story-
telling, and we thought the shows
would have a much faster pace to
them,” says Rosenberg. “And we also
wanied to do something Bght in the
action, There is going to be great
humor in these two shows.”

Cleopatra 2525, which is set five cen-
tunies into the future, is a perfect exam-
ple of the humor. The show revolves
around the exploits of three strong
women who live in a world tumed
upside down. Cleopatra i one of the
three women, her character was for-
merly an exolic dancer, who lapsed into
a coma during cosmetic surgery in 2001
and was cryogenically frozen

ONE-HOUR WEEKLY

‘Jack of AN Trades’

The other series, Jack of Al Trades,
stars Bruce Campbed as American spy
Jack Stiles. The series is set at the turn
of the 19th century and takes place in
India. Stiles is sent by President
Thomas Jefferson to try and thwart
Napoleon's advance on the region
Stiles’ caver is as a personal servant to
a wealthy British widow and secret
agem for the British government.

“This is a totally different kind of sto-
rytefing for us, you no longer have an
act two and act three,” says Tapert
“You kind of got your beginning fight
and your ending fight. You don't have
to carry the giant emotional drama, but
there is a balance involved. | think we'll
do a good job delivering both action
and a solid storyline.” —JS

Gene Roddenberry’s Andromeda

The idea for Tribune Entertainment's
now action-hour show, Andromeda,
grew out of the relationship company
president Dick Askin and other Tribune
xecutives have with Majel
Roddenberry, the widow of Star Trek
‘zator Gene Roddenberry.

Askin and Masel have been working
together for three years on the first-run
lion series Gene Roddenbemny's:
uth Final Confiict, Tribune distributes
ith Final Conflict in syndication,
ile Roddenberry is one of the
'ow's executive producers oversee-
] the legacy of her late husband.
Alter working together on Final
-onfiict. both sides wanted to do more
ogether.

Wihilo we were doing
uih Final Confiict, Majed
“ot referring to Gene's
#chives and how much
Tatenal was in there,”
i¥s Askin. “She really
it quite know what lo
 after Final Conflict,
d she asked us i we
vould bce to ook through
-one's archives. So we
“Mt someone over there
and spent a week going
liraugh the files,”

Majel  Roddenberry
must have been prophet-

bacause she managed
~ Save notes and manu-
scpts of her late hus-
band's that had been dis-
carded, and she kept

]
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them in special files

“There is a whole mess of stuff in
there,” Roddenberry says. “This can
keep going on forever. Gene was so
proffic about writing. When he woulkd
get going on something and i, say. it
didn’t pass with a studio or a network,
he would put it away or just throw it in
the waste basket. | don't know if | was
psychic or what, but | kept a lot of it*

Wall, Tribune executives went
through everything they could and
came away with two different potential
Roddenberry sc-fi series, Genesis and
Andromeda.

Late last year, the studio green-light-
ed Andromeda for first-run syndication
The series has already been sold in

GENE/RODDPENBERRY'S

more than 85% of the country for fall
2000

Former Hercuwles: The Legendary
Journeay's star Kevin Sorbo is headlin-
ing Andromeda and actually helped
Tnbune executives pick Andromeda
over the other potential series,
Genesis. However, Tribune executives
have taped a pdot for Genesis and are
holding onto that seres for at least
another year.

Sorbo, who just wrapped up six sea-
sons of Hercules for Studios USA,
says he grew up a big Star Trek and
Gene Roddenberry fan, 1o boot So
when Sorbo and his agent went shop-
ping for a new series for the action star
last year, Tribune's two potential
Roddenberry  projects
stood out from the rest

I had always wanted
o do a Star Trek,” says
Sorbo, who will play
Captain Dylan Sheppard
In the seres. "And when |
was loolong into a couple
of different potential
senes, both network and
syndication, this one
blew me away The
thought of doing some-
thing from Roddenbenry
was such a great oppor-

tunity.”
Andromeda, which is
produced by Majel

Roddenbey, Sorbo and
Robert H. Wolfe, is set in
the future in a universe
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Program Title: Cleopatra
2525

Description: half-hour action
series sel in the 26th centu-
ry that follows the adven-
tures of three heroines
Distributor: Studios USA
Producers: Rob Tapert and
Sam Raimi, executive pro-
ducers

Talent: Victoria Pratt, Gina
Torres and Jennifer Sky

Program Title: Jack of All
Trades

Description: half-hour action
series about a 19th-century
American spy whose mis-
sion is to thwart Napoleon's
advance on India
Distributor. Studios USA
Producers: Rob Tapert and
Sam Raimi, executive pro-
ducers

Talent: Bruce Campbell
Debut: ... .fall 2000

Clearances:

Description. one-hour action
series based the Star Trek
creator’s story of a chaotic
civilization set in the future
Distributor; Tribune
Entertainment

Producers: executive produc-
ers Kevin Sorbo, Robert H
Wolfe, Majel Roddenberry,
Eric Goid

Talent: Kevin Sorbo

Debut: ... ... f2l 2000
Clearances. . ... B85%
L e e by P A N/A

that is in a state of chaos. Sorbo plays
the last starship captain in the universe
who tnes to defend the earth-based
government—System's
Commaonwealth, The senes is being
taped in Vancouver, Bntish Columbia,
and is being produced n comuncion
with Fireworks Entertainment

"I wanted to do something com-
pletely different from Hevcules,” Sorbo
says. ‘| was really looking for some-
thing more modem-day. but | jumped
an extra 3,000 years beyond thal*

Steve Muiderrig, senior vice presi-
dent and general sales manager o
Tribune Entertainment, said getting
Andromeda cleared in aver B0% of the
country so fast was sasy because of
the star power of Sorbo and the
Roddenberry name. “Stations across
the country have been caling us with
key time siots for this series,"Mulderrig
s8ays. —J.8
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Matthew Blackheart:
Monster Smasher

New Line has a new imema-
tional man of mystery—and
he's headed for New Orleans

New Line Television is
bringing ouwt a syndicated
action hour caled Mafthew
Blackheart: Monster Smasher
It features a retro lead charac-
ter whose mission—once he is
defrosted from a decades-long
Cryogenc snooze—is o save
the world from his evil nemesss
Dr. Mortas. Sound famikar?
That may be because New
Line is also the distributor of a
simdar storyine release, the
smash Austin Powers theatn-
cal franchise

The Austin Powevs franchise, dis-
tribuled by New Line Cinema, likewise
follows a formerty frozen hero who is
revived years afler his heyday to fight
his nemesis, Dr. Evd. "When we refer
o Austin Powers, it's really a talking
point—it's not to say Blackhear! is
Powers,” says David Spiegeiman, New
Line's executive vice president of
domestic syndication, in November
when word of the show's development
broke in BrRoapcasTing & CaBLe
“Binckheart was frozen, Austin Powers
was frozen, and there's lots of tongue-
In-cheek humor in both *

The show's producers may also
soem fambBiar. Like New Line's fall
1899 action-hour entry, Arthur Conan

‘Matthew Blackheart: Monster Smasher'

Doylo's The Lost Wovld, Blackhear! is
being produced by Action Adventure
Network, a subsidiary of Montreal-
based production house Telescene
Film Group Inc

And again, like The Lost World,
which is executive produced by John
Landis, Biackhear! will be executive
produced by a well-known HoSywood
director-producear. Action veleran
Richard Donner, who produced and
dwrected the Lothal Weapon franchise,
is executive producing, and Robert
Engels, co-creator of Twin Poaks, cre-
ated the project and wrote the pilot.

“We really wanted to do a companion
pleca for Lost Workd and looked at a zi-
lien of them,” Splegelman says. “We're

COURT & REALITY

rot taking this out just to have
& companion pilece, but
because it's a great show. N
looks Ske a movie, feels like a
movie, has great people
nvoived, kifler specal effects
and the most important thing—
it's a really cool concept.”
Splegeiman cals the show
“"Men m Black-meets-Austin
Powevs-meets-Lethal Weapon.”
The weekly show foliows
the adventures of a swash-
buckling World War Il heso,
Matthew Blackhear, who was
created under the direction of
FDR, and made of body parts
from dead Gis. He is revived
from his cryogenic state in the year
2000 to fight his nemesis, the evil Dr
Mortas and his monster minions. The
monsters morph from people 0 mon-
sters and back again, so anyone could
be one of Moras' creatures in dis-
guise—even the mayor. Mortas uses
thes claver trick fo control New York City
While Blackhean promises % be a
challenge for Dr. Mortas, he will also be
a force 1o be reckonoed with for Robent
Bogue. the actor who has been hired to
portray him. “[Blackheart] is from the
‘40s, and he's plopped down Into the
new millennium. The challenges of
that, | would say, would be that I'm a
preduct of my environment. My
speech, my mavement. evenything. I'm

Queen of Swords

A year ago, Ira Bernstein brought
action-hour Refc Hunter with Tia
Carrere to NATPE as president of
Rysher Entenasmment.

This year, Bemnstein is bringing
ancther female-lead action series 10

his own distribution company, Mercury
Enterthinment. After Cox Broadcasting
sold Rysher's television assetis to
Paramount Studios last year, Bernstein

with just any show, that 1 had 1o be
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quaity stuff. And | have no deubt that
Queen of Swords Is going to be first-
rate. Fireworks and CanWest do only
Ima——proﬂc:noe qualty pro-
gramming.

Bamstein says a pilot is
being taped in Spain and
will be finished just in time
for this month’s conference
David Abramowitz, who
wrole the syndicated
series Highlander, is
signed to be the show-run-
ner for Queon of Swords.
The timing for the
Hispanic-lead sesries s
something Bernsiein says
was coincidantal. and had
nothing 1o do with the call
for more diversity on televi-
sion, But he says it might
be a good way for stations
1o add a hard-to-find
Hispanic-leading character
series to their program-
ming lineups.

“This show comes at a
time when tha NAACP and
other minority groups are
claiming there isnt enough
diversity on television,”
Bernstein says. "So, in
addition to what wo already
beleve is a very compeling
action senes, we are also
trying to help fill the niche
for Hispanic pregramming
targeted a1 general audi-
ences with Queen of

Swords”
The series will follow Santiago's
character and the battles she faces

Tessie Santiago, makes her acting dobut as
the ‘Queen of Hearts,' a female avenger in
19th-century California.

eI
Description: weekly acﬁoni
hour that follows the adven-
tures of a WWII hero, who |
has been revived from his |
cryogenic state to fight an |
old nemesis in the year 2000 |
Distributor: New Line }
Producers: Richard Donner, |
executive producer

Talent: Robert Bogue j
Debut: ...............fall 2000 |
Clearances....................... N/A |

a '90s actor,” says Bogue, who is be
known for playing a recurming chara
ter—Jason Cramer—on HBO's Oz

"A kot of that has to be stippe
away. because he can clearly ado
and adapt to the modern times.” sa,
Bogue. “But there's 0 much that he
unaware of and innocent of. He's po
rock and roll, pre-feminist movemer
He's pre-pretty much everything w
take for granted today.”

In one scene, someone han
Blackheart a cell phone, and he reac
o it as if it's a walkie-talkie, Whie h
time displacement will be the sourc
for much of the tongue-in-cheek hum
promised in the series, Blackhean w
have a partner, a New York City cos
hoiping him learn the ropes

The show is being shot in Montren
and production is expected to begin
ecarly spring. Twenty-two episodes a:
being offered on a barter basis for a fa
2000 launch. —M

after arriving in California. Santiagc
comes to America from Spain to pay
her respects to her slain father, whe
had been a wealthy landowner. He
father had tried to rally his fellow
dons to take up arms against the cor
rupt local military and was kiled by
one of s dictators for his efforts. The
Queen of Swords leamns of what tran
spired and vows 10 get back at the
military.

“The fun thing about the show is tha:
Santiago's character is a snob during
the day, who cries about her nads get
ting broken and about her clothes
Bomstein says. “But al night or when
calied upon, she tums into the Queon
of Swords—an almost invincible
sword-wielding fighter.”

Bemstein says he hopes that Quoes
of Swords can become the next Relc
Hunior, which has gotten off to a faidy
strong stan this season n the national
ratings. In the most recent national fig-
ures, Rolic Hunter averaged a 2.2 rat-
ing. according to Nieisen Media
Ressarch. -t 5
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Bombshells !

Columbia TriStar  Television
Distribution, home of Pamela
Anderson Lee's action hour VLR, is
bringing another former Baml‘ch
babe 10 the syndie screen.

Gena Lee Nolin, who played the role
of Baywalct's Neely Capshaw, will star
in Sheena. 8 new action hour inspired
by the campy 1984 Columbia Pictures
fpature film Sheena, Queen of the
Jungle.

Columbia TnStar execu-
tves say the show will follow
the formula of action, humor
and drama employed so far
with great success by soph-
omore actioner V.LFP, which
was the top new action hour
of #s 1998-'09 debut season.

“It's the same type of thang
[as with V.LP] where yaou
have got 8 proven performer
on the screen and proven
talent behind the screen.”
says CTTD's Executive Vice
President of Sales Stove
Mosko. "N's not the same
show, But @ has some simi-
lar elemems—action, blue
sky. good, solid performanc-
&5 on the screen and good,
sohd I

producers of Baywalch, and

Steven Sears, who was a ?fj“

co-executive producer on
Xena, piched the new TV

When Tola! Recal 2070 premieres in
syndication this week (Jan. 17}, it will
ke several yoars and several regimes
at several dferent companies after
senes creator Art Monterastell started
working on the project.

The corporale changes involved in
Total Recol 2070 since Monterastelli
was hired to create the series in 1697
are a testament to the fact that the
evolvement of the syndication busi-
ness in recant years is not just about
consolidabons at major Hollywood stu-
dics and station groups.

‘Themmrwadmmf-’olyﬁmm
were gone by the end of this summer,”
Monterastedi says of the studio recently

Sotal Recall: 2070
premiores in
Wndication after an
elting run on
ime Notworks.

Sheena

incamation of Sheenas, and they will
executive produce the show, Schwartz
and Sears, however, were not the first
to try for a new TV Sheena Columbia
had been pached the show for years,

“[Schwanz and Sears] came in and
said, 'Here's our lake on the show.'
They had thought it ali the way
through—in terms of how to contem-
porize the character, How to give it a
sense of humor. How 1o build in the
rélationships and scenarios thal open

Gena Lee Nolin stars
as Sheena,

Total Recall: 2070

acquired by Universal, "And the guys at
the Canadian company, Alkance, who
hired me wafe gonsd over a year ago,”

He says the management leam now
heading the merged, Toronto-based
Aliance Allantis Communications Inc. is
the third he's worked with since Tolal
Recai 2070 was bom. TEAM
Entertainment and Alliance Alantis pro-
duce the show in association with
Showstime Networks Inc. and a Canadian
company, WIC Entertainment. The
series is distributed by Universal
Worldwide Television.

“This wouid be hard for any show,”
Monterasio® says. Ironically, the end
resull for the show, which is cleared for

2000

up countless stories.” according to
Russ Krasnoff, CTTD's executive vice
president of programming, when the
distributor first 100k the show out to
stations in the fall

Although Nolin and Schwartz both
came from Baywalch, Nolin was not a
part of the original pitch as an attached
star. She was cast after the pdot script
was ordered from Schwarlz and Sears.

CTTD has planned scouting trips for
early this month In order to decide
upon a location for principal
photography.

The production plan also
calls for a trip to Africa with the
show's coré cast, Krasnoff
S0ys, in order to shoot authen-
tic animai footlage.

The show is now soid to sta-
fions covering 85% of the
country for fall 2000. CTTD
contnues selling the show on
a barter basis. In rofing out the
show, Sheena benefitted from
the rollout of VIP. two years
ago, says CTTD's President
Barry Thurston.

“At the time we [aunched
V1P, there were a lot of peo-
ple who diin't know what VL2
was going to be,” Thursion
says. "Now that they've seen it
on the air, as we come in with
Shoena, it's a lot more compet-
itive than it was when we went
out with V.LP. We actually now
have choices. As we go into
marke! afler markel, we're get-

broadcast syndication in 87% of the
country, has been remarkable. “This
show looks as good as any network
show,” he says.

The first 22 episodes of the show
debuted last March on Showtime, and
eamed an Emmy noménation for spe-
cal effects based on that run. The dual
window—cable first and broadcast

er production values and a higher
-episode.

In fact, Monterastelli says if it
weren't for the Showtime portion of the
plan, much of what and who went into
the show may have gone elsewhere.

“We had an exceptional writing staff
for what now would be termed a firstrun

z
3
:
f
:
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Description: hour-long
action-adventure show
inspired by the movie, with
former Baywaich star Gena
Lee Nolin

Distributor. Columbia TnStar
Television

Producers: executive produc-
ers Doug Schwartz and
Steven Sears

Talent. Gena Lee Nolin

Debut: .....................fall 2000
N/A
L N/A

ting two and three offers.”

Branding also helps. Thurston says.
“In the fractionalized marketplace that
wea're operating in today, i's more &#fi.
clut to launch a show if you don't have
an established brand of some kind,
whether it be the titie of the show, the
format, the star in the show,” he says
*So clearly, in the case of Sheens,
there is a brand there, and Gena Leo
Nolin is also a branded television star.

Ntdmrsruaﬂympummmm
in the genre, to have a following
already built in *

And since Columbma TriStar is a
global company, branding is that much
more important, beccause # helps
shows to travel well. “Intemationally,
they would ke o have aclion hours
with recognizable, branded personali-
ties, and that's another compeiling rea-
son for us to go with this one,”

s So s —————
Description: weekly one-hour
sci-fi action adventure
series based on a short
story by Philip K. Dick
Distributor: Universal
Producers. Art Monterastelli,
creator; Drew S. Levin,
executive producer

Talent: Michael Easton, Karl
Pruner, Cynthia Preston
and others

Debut. .............Jan. 17, 2000
Clearances..................... 87%
RN . e ivckasassde b dasondan barter

litle when they brought in Monterasteli.

*I's a fittle bit easier to do a psycho-
logical thriler as a series week in and
week out than it is to do a huge action
movie where planets are exploding.®
Monterastelli says. By easier, he
means that the show is more interest-
ing creatively and easier on the wallet.
he .
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Kuriander, Carroll and Janeen
have seen lots of changes at

TPE over the years.

ew economic realities
of the television
industry are influenc-
ing the syndicarion
business, This years

development slare
may be one of the smallest on record,
as consolidating syndicators wartch
their costs and try fo avoid compes-
ing with themselves. The lack of time
periods is also a factor. For the past
couple of years, syndication has
Saited to serve up a major first-run
hit, as the industry striuggles to rede-
fine exactly what a “kit ™ show in the
business is today, ar whether the
term Is even relevant anymore. A
couple of weeks before the NATPE
comvention, three of the industry s
top program analysts— Millenrnium
Sales and Marketing s Janeen Bjork,
co-owned Katz Televisions Bill Car-
roll arud Petry Television s Dick Kur-
lander—discussed the issues con-
fronting syndication with B&C
Deputy Editor Steve McClellan
They offer thoughts on why this
wvear 5 development has been so slow
to roll out and reveal their top pro-
gram picks, from what they 've seen
af the new syndication shows. They
also suggest that srations with

‘Oprah Winfrey ™ may want to think
about what they would program in

place of the fop ralk show, and presty
guickly too. And they ralk about
NATPE s reduced importance as a
meeting for TV sration execntives,
whet might be done to change that
and much more,

Why has syndication program

development has been slower this
year than in the past?

Kurlander: Probably a number of

reasons, A Lot of stations have been
resisting the pre-buy syndrome for
years

Carroll: | think there are stations
and syndicators that have become
more conscrvative in the way they
approach things, Stations looked at
the last couple of years and the prob-
lems they faced as a result of making
decisions very carly in the game.
And, in many cases, they made mul-
tiple-year commitments, which
caused problems for them. In many
cases, syndicators already have a
number of shows they're trying to
renew or upgrade. So other factors
come into play. Also, if you're a
major syndicator, in many ways
you're competing against vourself.

How many key shows are in being
developed this year?

Carroll: You're probably not going
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to see the actual development of 50
or 60 shows, which we might have
seen 10 years ago. We're probably
going 1o see development of maybe
15 strips, of which maybe six or
seven will get on the air,

Bjork: The distributors looked at the
landscape and realized there aren’t
that many vacancies, in terms of
available time periods, and, specifi-
cally, quality time periods. And so
there was very little distribution sea-
son development with that in mind.

So the time period crunch contin-

ues to be a problem for those trying
to get new programs on the air?

Kurlander: Right. But you also
have an increasing amount of avail-
able off-network shows as part of the
scenario. That does take away from
your ability to get time slots for first-
run strips. Over the last three years,
there’s been such a large amount of
off-network product in the pipeline.
And you've got five or six new
shows becoming available in each of
the next three years.

Bjork: And the off-network week-
end runs also affect the development
of first-run weekly programs.
Whether it's the sixth or seventh day
of an off-net show that runs Monday
through Friday, or whether it's a

show that runs on a cable network
Monday through Friday and then
takes its weekend time periods
broadcasting.

Of all the new projects, which are
the best you've seen for talk,
court, games and weeklies?

Bjork: For what it is, Srreer Smarts,
which is a companion relationship
game 1o a show that’s already on 1%
air that Wamer Brothers has done,
Change of Hears. If you want 10
straight game, 1'd say To Tell the
Trith

Talk show?

Bjork: 1 don't want to go there. |
looking at my list, Dv: Lawra, Airs
Harrion, Men Are From Mars,
which I haven't seen, Anthony Mark
Hankins, which is at the bottom
my list.

Court show?

=

Bjork: You know, if this was an
Olympic committee of judges, you
would measure the difficulty of the
routine, as well as the execution of
the routine, right?

Right.

Bjork: The difficulty of a routine
like Curtis Conrt, where you take the
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accepied, done, already been there,
ceverybody understands how it's
done format, the difficulty is very,
very low. To try 1o go in a different
direction from what the other shows
have tried is much more dafficult. So
we give the other shows bigger
scores on difficulty. But for execu-
tion, Curris Courr did it

And how about weeklies?

Bjork: We haven't picked s weekly
in some time and said, “That weekly,
that's the one.” We have seen too lit-
tle. The presentations have all been
demo tapes from theatrical movies
with so much left to the imagination
it would be difficult to distinguish
one from another not having scen
anything that was original 10 that
show, or too little that's onginal to
that show.

And there's kind of a shortage of
weeklies, lan't there?

Bjork: Yes. My list includes Toral
Recall, which comes out in January
and has been running on Showtime;
A.K.A. Picasso, which |1 haven't
seen; Andromeda, Sheena, Matthew
Black Heart, Queen of Swords,
Invisible Man. And Cindy Margolis
It’s not a big list.

OX, Dick, your tum.

Kurlander: 7o Tell the Truth, as far
as games. [ agree with Curtis Cowrt
as far as court shows. 1'm not as high
on Srreet Smarts. | would go with
First Date [in the relationship game
category]. As far as 1alk, I'm not
going there, either. As far as weekly,
the same reply: we don't sec enough
to make a judgment, although 1
thought that Marthew Black Heart
was the most intriguing. But given
the choice of picking up any first-run
hours or picking up one of the two
new off-network hours [for weekend
play), Nash Bridges or Early Edi-
tion, I would go with Nash Bridges.

Carroll: | agree with Janine. 1 like
Street Smarts as a late fringe vehicle.,
I agree on To Tell the Truth as a pure
game. On the court shows, we've
recommended Power of Attorney
early in the game of the shows we'd
seen. | was pleasantly surprised with
Curtis Court, and would certainly
recommend that. Talk shows we're
waiting to see. We were favorable,
for those who had needs in January,
for a daytime play on Ainsley Har-
riost. For weeklies, | agree with Dick
on Nash Bridges. 1'd lean toward
Andromeda and Sheena if 1 had to
choose among the first-run weeklies.

expecting a lot more things to
come down the pipeline in syndi-
cation?

Carvoll: My guess is that, in the big
money games, the networks are
going to kill the goose that laid the

NATPE
&

Petry’s Kurlander on advertisl
now at nine and a half minutes

golden egg. | mean, it's just going to
get to the point where the viewers
are going to say, enough is enough,
Millionaire may not even survive. |
mean, there's going to be a period of
time in January where every day—
and on some days scveral hours—
we're going 10 have these games.
You can't just over-saturate with
identical or variations of the same
thing and expect there's going 1o be
that degree of excitement. And if it
gocs away, in terms of the network, 1
think it's going to be very difficult to
then generate excitement in syndica-
tion for a similar kind of project.
Kurlander: There's no way you can
come up with the money, because
you can't get the access clearances.
ABC had that dilemma regarding
syndication, but of course it was
competing against its own O&O0s
that are watching Whee! and Jeop-
ardy. 1 don't see how you can com-
pete on the money level. If you can’t
get at least 50% access clearance,
and you can’t, then how do you do
i? You're going to look like a poor
man’s version.
There are no new magazines in
What's the outlook

Carroll: The genre has been taken
over by the networks. 1 mean, that
was the genre of syndication that is
now Dateline and 20/20 Manday,
Thursday, Tuesday, Friday, Down-
fowr, Uptown, whatever. And cable.
And what's the deal with kids? Is

there still a business at all? Oris it
pretty much a non-business?

Carroll: : It's not a non-business, it's
a tough business, The business has
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clutter: ‘We're

a half-hour
show. If a station is going to spend all this money
for programming, it would be nice to have some
programming content.”

gone to cable. | mean,
broadcasters made a
decision, right or wrong,
to stand on the sidelines,
and Nickelodeon came
in, and now the con-
sumer has made that
choice.

Kurlander: Well, the
WB certainly has had
SUCCCSS,

Bjork: A hit show, like
Pokémon, makes all the
difference for kids. Nev-
ertheless, stations are
not translating that into
big dollars.

What impact are the
new networks having

on syndication, if any?

Kurlander: Huge.
Bjork: They're bring-
ing some new sitcoms
into the marketplace.
Kurlander: And their
affiliates are also outlets
for a lot of first-run pro-
gramming. If you look
at a typical market,
you'll see plenty of WB
and UPN stations running talk shows
in the morning and afternoons up
until they get the kids block from the
network.,

Carroll: That's really the huge
change. In the past, we would have
looked at independent stations and
they'd be kids in off-network, for the
most part. Now they're still kids and
in the key time periods are often off-
network, but the remainder of the
day is first-run. | mean, look at most
markets and you'll find that's where
a lot of these shows are going.

So those WB and UPN outlets

have really helped launch a lot of
new first-run shows?

Kurlander: Oh, yveah. A lot of new
shows. If you look at Judge Judys
history, much of her success was not
so much how it performed in day-
time on traditional affiliates, but how
it did on those weblets and some-
times not even weblets. Pure inde-
pendents that took a shot at Judge
Judy succeeded very well.

How is NATPE's role changing as
far as the domestic syndication
business is concerned?

Bjork: It's become less critical. We
have groups that have dozens of sta-
tions, and those dozens of stations
might have gone to NATPE five
years ago, with cach station sending
at least one person. And this year,
three or four people from the group
will go representing all of the sta-
tions, That's a significant change,

Carroll: | think NATPE has made
decistons, and, for their overall sur-
vival, they were probably reasonable
decisions to make. Which was that
NATPE had to expand out of just

being o domestic marketplace. They
had to expand to be global and 1n
include cable and the Intemet. The
problem was, the [domestic pro.
gram| markeiplace got lost in that
whole shuflle. And those four or five
people that an entire group will send
to the convention now are going to
make the decisions anyway, or have
already made the decisions, or are
not going to make them at the
NATPE convention, And NATI'E
has, unfortunately, not found a way
to re-invigorate itself, on the domes-
tic side, and make it a reason o go,
as an industry meeting, not just as g
place 1o buy programming.
Kurlander: It’s interesting becase
when NATPE was rcally at its pesk,
the station program directors also
had reached a peak in terms of their
visibility and their importance. A log¢
of that had to do with the fact tha
localism, aside from the news, was
much more of a factor in a station’s
programming. And NATPE was
important from a career develop-
ment standpoint and as an exchange
of ideas on the local programming
side of things, as well as the commu-
nication side of things. And that’s all
vanished. And the program directors
are not nearly as key in the process
as they once were.

Programming is also sold wall
before the convention, correct?

Kurlander: Yes. The syndicators
are out there covering every market,
many prior to NATPE. So everybody
has a role in why it changed. And we
[Petry] are not going to be on the
floor this year with a booth. We
decided to satellite our presentation,
instead of doing it in person, which
will reach 100% of our clients versus
the approximately 40% to 50% reach
we would have if we were doing it &
the show.

Carroll: We've all had 1o make ¢if
ficult decistons. We [Katz] are going
1o be on the floor this year [sharing
booth space with co-owned Millen-
nium]. We've done what we've dooe
in the past, which is the pre-NATVE
satellite presentation 1o stations. Bul
in the past, we’ve also done an evenl
[program presentation and cockiail
reception] at the convention. This
year we're not. So, you know, we're
in an evolving situation as to what is
the best way to serve our clienis.
And I don’t know that we know 179¢
answer. We're all wrestling with that
particular issue. | think this ycar
we're saying that it's too soon 10
make a final decision on what is the
best way to do it.

Will fewer of your clients be at the
show?

Carroll: 1 don't disagree with my
colleagues that attendance at
NATPE, based on what 1'm heannz,
will be down. The groups will be
there, but the numbers of peop'e
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from those groups will not be there
And you then have to ask what is the
best

investment of people and

resuIrces .'.l‘\i g0 from I:'h.'rc.‘

Has the demise of the Prime Time
Access Rule (PTAR) had any
impact on the distribution dynam-
ica? Are stations alring more sit-
coms than they did in the past?

Kurlander: Affiliates in the top-50
markets couldn’t run them in the
past. But I don't that there's been a
groundswell, but it’s a significant
Eactior

Carroll: And also it tends 10 be what
we used to call independent stations,
now non-traditional affiliates [i.c.,
Fox, WB and UPN], that are more
aggressive about nunnimg silcoms in
access, They have more flexibility to
run the off-net shows because their
networks program fewer hours so
they have more lime periods to pro-
gram themselves, That gives them
the economic moxdel 10 make it work
The traditional affiliate—at least 1o
this point—has not had that flexibil-
iy, and thus it’s a more difficult way
for them to go. And that’s why you
don’t sec as many doing that

What about court shows?

Kurlander: There's a lot of confu-
sion with that genre as well, In my

= NATPE
&

mind, when [ try to actually differen-

ate some of these court shows it's

not easy. There are so many of them
that you really have to think a couple
of seconds, which one are we talking

apout
Right now there are six court

shows on the air and seven in
development. Is that correct?

2000

You have

Bjork: Yes

Day,

Tudgment
fitarne:

VWora! Cowrt, Le wUC)

Mediator

you have Power of
Singles Court,
Crimingl Conrt, and The
So that’s seven altogether
Carroll: Possibly cight, depending

upon where you put Arrest and Trial,

Isn’t that ridiculous? We can't have
15 court shows on the alr, can we?

Kurlander: Well,
these will run at once.

Carroll: It’s no more ridiculoys 1
how many talk shows we have on
air. If it's done well, the show cy
succeed, or the shows can succeed
Kurlander: Some of these are
twists and turns on court, and yee
not exactly pure court

ot all seven of

Some of

them are a mixture of talk and ce
and game

Carroll: | think,
the most part, al

on a theme. The

Then
duplicate success
Bjork: In fact, th
the second seasor

You try

a row where ¢«

was the genre.

alr?

Katz's Carroll on consolidation: 'it's always been a business dominated by the big guys. But

now the big guys are getting bigger. And there are fewer of them.’

cap could

b,

S

IMcai a

feather
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PAX Tv is selling the following broadcast TV stations as
well as CPs to construct TV stations in order to stay under
the FCC’s ownership cap:

Boston, MA
Boston, MA
Des Moines, 1A
Honolulu, HI
Jackson, MS
Portland, ME

WPXE 60
WWDP 46
KFPX 39

WIXP 24
WKV 20
WIJWN 38
KGPX 31
WSPX 56
cr 46

San Juan, PR
San Juan, PR
San Juan, PR
KPXO 66 Spokane, WA
cr 51 Syracuse, NY
WMPX 23 Wausau, W1

If your organization is interested in any of

these stations, please contact:

Mr. Seth Grossman
CFO, SVP Corporate Development

601 Clearwater Park Road West Palm Beach. FL. 33401

561.659.4122

A Friend of the Family.

ATIONS CORPORATION AN ANT (AMX X

partv.com

AMERSCAN STOCK BXCILANCE COM

ception in the mar-

year was with cour

Kurlander: Ther
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them have variations

ketplace, and I think
it's a fair perception
but maybe slightl
overstated, is that the
only success 3

Is there going to be
any fallout among
the court shows
currently on the

£



an illusion that all court shows are
F,[\,nning at roughly the same level
and that is absolutely incorrect.

Judge Judy is the Oprah of the
court show genre In terms of rat-
s ?

Carroll: Judge Judy is clearly the
top performer, followed by Joe
Brown. And then you work your way
10 kind of a clumping, with Divorce
Cowrt being the most successful of
the recent entries.

Kurlander: But when we say suc-
cessful, we're still talking basical-
lv 2% in the demos, we need 10 put
this into a linle bit of perspective
and pet away from some of the
publicity hype. It is a successful
but it’s not as if they're
is or 45 or 5s in the demos
because, with the exception of
Judy, they are not

Juedg

Is there a group of talk shows on
the air that could be characterized
as oo the fence, In terms of com-
ing back next year?

Carroll; | don't Kknow that 1'd char-
acterize them that way. | think there
are n couple there that, in a different
time. probably wouldn't come back.
At this point in time, programming
decisions are frequently approached

with the mindset of “the devil | know
versus the devil 1 don't know.” Sta-
tions tend tO ey (0 mamntain status

quo, :f they can.

Realistically, how much room Is
there for new talk shows next fall?

Rurlander: Depends on what goes

vauy. We assume that Marrin Short
wil away, but we don’t know that
for sure. Rosearme for sure will not
be there, The peérformance of The
National Inguirer really is not very

pood. [ don’t think it's certain at this
poiot that it will be back. It’s doing
less than u 2 in the demos, s0 that's
cenainly vulnerable.
Carroll; | agree with Dick. 1 think
here are a couple of talk situations
where they are definitely on the
ence or already fallen off of the
and we're just waiting for
ficial announcement that it's

=

ove

What about Donnie and Marie, Is
that jolng away?

Kurlander: That's Columbia, and
find it hard 10 let go. It's
hard 10 predict

Carroll; They have a tendency to
fever say never. Sometimes that's

o0

good thing, and sometimes it's
00t an acceptance of reality. It may
h fge on whether or not they're
fr:"' ""_luunch Men Are From
vars, Women Are From Venus. 1f
they' are, then they have to look at
the vulnerable time periods and, in
;r"'i'-' cases, Donnie and Marie is
c

Villnerable time period. They 'l
fave 1o look at that and make an

5 NATPE

evaluation.

What other talk shows are vulner-
able?

Kurlander: Virtually every talk
show in the November sweep is
down with the exception of Maury
Povich. So with the exception of
Opralh and Maury and probably
Sally Jessy Raphael, they're all vul-
nerable.

But some are more vulnerable
than others, correct?

Bjork: Some are vulnerable to being
downgraded, as opposed 10 going of
the air.

Kurlander: Like Jenny Jones

Joy Brown?

Millenrium's Bjork on the role of NATPE: ‘It's become less critical, We have groups with
dozens of stations, which might have gone to NATPE five years ago, with each station
sonding at least one person. This year, three or four people from the group will go.”

Kurlander: We just assume that
that’s gone.

Carroll: That would be one of the
biggest surprises if that came back
Kurlander: So between those
shows, there are plenty of holes

Where are the key time period
opportunities? Is it by and large in
daytime?

Carroll: 1 think almost always it's
daviime, because, if a show suc-
ceeds, then 1t gets upgraded from
davtime, potentially to carly
fringe, There are fewer carly fringe
time periods because those tend 1o
be the multiple-year program ¢om-
mitment situations. In carly fringes
if you're 1alking about affiliates,
one of those stations is an Oprah
station. One of those stations is
probably now a Judge Judy station.
And one of those stations may be a
Dr. Laura station now, or any num-
ber of other shows. like Sally or
Rosie O'Donnell. So, you know,
you start 10 do the math.

Kurlander: There are also a couple
late-night opportunities. Blind Date,
for instance, will certainly be

renewed, and Universal is going to
be out there with a companion show,
Love at First Sight

How do you define a hit these
days, in syndication?

Bjork: 1f it improved its time period,
if it grew over its lead-in. That's how
you level the playing field

Carroll: In real terms, that’s all
you can do. These days, unfortu-
nately, that may be the only rea-
sonable judgment you can make in
terms of what's taking place. I'd
prefer it if there was a target num-
ber or a threshold that you could
say, OK, if it achieves this and
this, it"s a hit. But if you establish
that standard—that might have
been the standard even two years

ago—we'd have no hits.
Kurlander: But if you're doing o |
rating in the time period and a new
show does a 1.3, even though
that's a 30% increase, still jt's
unacceptable. It's not a hit, 11 you
don’t have o 2 rating in the key
demographic, you can't call it a
success on any show because it's
not really saleable. And that's o
non-cumed 2 rating.

Carroll: | think a 2 demo rating is a
reasonable threshold, But it becomes
more and more difficult

Kuriander: A hit is a hard word 10
even use o this point You bave two
new programs this yvear that certainly
have the potential 1o be hits—Drew
Carey and Third Rock—and it's dif-
ficult 1o call either one a hit. They
are a success, but it all depends on
what vou pay for it versus what
you're genting. But both are, 1 think,
somewhat disappointing in their per-
formance

Are there any bona fide new hits in
syndication this year?

Kurlander: No
Carroll: No,

Bjork: | would agree.

What about bona fide new suc-
cesses?

Bjork: There are signs of success in
Divorce Cowrs. But it has a lineup of
stations that is modest, in time peri-
ods that are busted, and it brought
success to them. If we were here 10
years ago and we said, what's our
benchmark, it would have been
Wheel of Fortune in first-run and
Cheers among off-network shows.
Back then, such shows brought
tremendous time period increases
and lead-in increases and perhaps,
you know, pushed up things that fol-
lowed or preceded them. They had
an impact above and beyond that
half hour. In this day of remote con-
trols and channel
changing, 1'm not
sure you can get that
kind of boost,
Carroll: My sense is
that the only show
that scems to be con-
sistently doing that s
Judge Judy. Judge
Judy is a show with
the same kind of
impact on stations
that Oprak had many
vears ago. To a lesser
extent, Rosie Q'Don-
nell was impactiul for
stations. In this cur-
remt cycle,
Although no
have the
pmpact podential as in
the past
Kurlander: But
J Judy is not that
huge a demographic
hit ver It is a house-
hold hit, and it"s demographically
doing very well. But it is o Httle old
skewing, which is not a terrible
because your news audience has a
greal proportion of SO-plus viewers
You need that, bit a typical Judy per-
formance is like a 5 household rating
and a 3 or 4 demographic rating
That’s not equal to Opraf, but more
und more you're secing her as a new
lead-in against Oprah, preceding a
That’s where

i's Judge
Judy

shows

newscast on aflilintes
i's gravitating

How serious a run is Judge Judy
giving Oprah?

Kurlander: Serious. In New York,
'S VETY SeTious

And will that competition intensity
next year?

Carroll: Yes. Judy 5 mumbers are up
and there will be more head-to-heaxd
competition next season. Oprah was
nod only at the top of the mountamn,
she was on the peak of the top of the
mountain, She’s pot now on the top
of the mountain

Were Oprah’s ratings down this fall?
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During last night’s National League
playoff game, he worked.

Your $320,000 commercial didn't.
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STREAMING-MEDIA ONLINE.

LIKE THE"FACT IT SUCKS,

FOR EXAMPLE.
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it's time video streaming worked the way it was supposed to.

* Only Microcast can deliver 1 million simultaneous
video streams.

® Broadcast your live and archived programming online.

Reliably and in high-quality.

* Reach brand new audiences at brand new times.
That means brand new ad revenues.

» A simple turn-key solution. No new technology to buy.
No new employees to hire.

® See the future of television online at microcast.net, or
visit NATPE booth #195. To learn more call 1.877.819.4005.

Micredcast

Cpatdities avalable 22 network bunch © 2000 Microcan THE BROADCAST STANDARD OF THE INTERNET
microcast.net



» Jayne Mansfield i 'C'-‘ft"'y yors ,“",//‘
during a visit to !

hoer home by
‘Chysler
Shower of
Stars' on
Nov. 29,
1956.

reaks W

A Bitlie Holiday and her band during a recording session in February 1940.

o Lauren Bacall
and Humphie
Bogart duvring a
break on “Lux
Radio Theate
in 1946. They
performed @
scene from
their film, ‘To
Have and Have
Not.’ Such
performances
were used (o
help promote
films.

A The Beatles during their first appearance on the 'Ed Sullivan Show”
on Feb. 9, 1964,
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4 Douglas Edwards
anchoring the CBS
evening news on
April 28, 1948.

; : ¥ Jean Pierre Aumont lighting up Anita Lowise (l)

A A erowd in Grand Central Station watching one of the two and Zsa Zsa Gabor, March 5, 1952,
Gemind launches in December 1965. on ‘Bachelor's Haven,’
produced by CBS'
Los Angeles TV

station

A Clint Eastwood during a publicity
shoot at his home in Sherman Oaks,
Calif., on Oct. 10, 1961, At the time,
was a reguwlar on CBS’

e.

A CBS ra

- dio broadcasting the arrival of the fleet in

‘ow York harbor on May 31, 1934.
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CHILDREN'S PROGRAMMING
Whatever’s On Your Mind
KARE-TV, Minneapolis, MN

CURRENT AFFAIRS PROGRAMMING
Christopher
WANE-TV, Fort Wayne, IN

ENTERTAINMENT PROGRAMMING
Almost Live's Live New Year’s Eve
KING-TV, Seattle, WA

PUBLIC SERVICE ANNOUNCEMENT

IN SPANISH AND ENGLISH
Truancy PS.A.
KLCS-TV, Los Angeles, CA

SPORTS PROGRAMMING
Women Outdoors With Kate Mistol
KFSN-TV, Fresno, CA

WRITING AND/OR PRODUCING
Impact: Sterilized By the State
WXYZ-TV, Detroit, MI
Producer: Dave Manney, Reporter: Shellee Smith
Editor: Chris Jones, Photographer: Mike Kalush

ON-CAMERA TALENT
Speake Softly: Minnesota Birding
KARE-TV, Minneapolis, MN
Talent - Ken Speake

WEB SITE
www.wral-tv.com
WRAL-TV, Raleigh, NC

MEMBERS' CHOICE
Christopher
WANE-TV, Fort Wayne, IN
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IRIS COMMITTEE

CHAIR
John Frenzel
Director of Programming
KTTV,
Los Angeles, (A

Jayne Adair
General Manager
Fox Sports Pittsburgh

Dick Block
President
Block Communications

J. Manuel Calvo
Vice President &
General Manager
WWSB-TV,
Sarasota, FL

John Drinkwater
Chief Operating Officer
Paradigm
ATalent &
Literary Agency

Eddie Edwards
Pittsburgh, PA

Joe Garbarino
Executive Producer
KTCA-TV,

St Paul, MN

Susan Grant
President
CNN Newsource Sales, Inc.

Stephen Mosko

W Executive Vice President, Sales

Columbia TriStar
Television Distribution
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CONGRATULATIONS

SPECIAL THANKS

Keynote Speaker:
Amold Shapiro, Producer,
The Truth About Violence,
Scared Straight and others

Paramount Television Group,
the producers of Becker, and
Paramount Studios for their hospitality
and generosity in sponsoring the
1999 IRIS Awards Luncheon.

Broadcasting and Cable magazine
for sponsoring the IRIS Awards
Program Booklet

TiVo, Inc., for providing
Set top boxes for IRIS winners

Grant Thornton, Accountants
& Management Consultants,
Los Angeles

E-Poll.com and INTERVU for polling
and streaming media services

A special thanks to all our NATPE
members who contributed to the success
of this year’s IRIS Awards competition
including over 200 judges.

We'd espedially like to recognize
the following companies who lent
their offices and staff for judging:

KTVK-TV, Phoenix, AZ
KTCA-TV, St. Paul, MN
Citytv, Toronto, Ontario, Canada
WCVB-TV, Needham, MA
WLTV Channel 23, Miami, FL

Columbia TriStar Television
Culver City, CA

NBC Entertainment,
New York, NY

NATPE and the television community recognize the steadfast efforts of the dedicated individuals who have
worked diligently to produce these creative, accomplished programs and Web sites for their local markets, and
welcome their addition to the prestigious roster of previous IRIS Award winners from the past 32 years,

NATPE - 2425 OLYMPIC BLYD., SUITE 550E, SANTA MONICA, CA 90404 - 310-453-4440
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4 Mickey
Rooney and
Elizabeth Taylor
performing a
scene from
‘National Velvet'
orn the 'Lux
Radio Threater.’
It was broadcast
on Feb. 3, 1947,

4 Supporters
cheering
General
Eisenhower
during a quick
stop at New
York's La
Guardia Airport
on June 6, 1952.
He was on hus
way to the
Republican
National
Convention in
Chicago.

&
2000

o Desi
presenting Lucy
with a neckiace
during the
anniversary
celebration of
her radio show
‘My Favorite
Husband,” on
Nov, 11, 1548

4 Dean Martin
and Frank
Sinatra
appearing on
Judy Garland's
CBS special on
Jan. 5, 1962,

A CBS microphones capture the excitement of

1945
VJ Day In Times Square on August 14, 184
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New Orieans, farmous for its full plate of music,
good food and good times, will be adding
thousands of items to its bill of fare with the
arrival of programmers and their show libraries.
Among the series, specials, movies and more on
the menu are {clockwise from right): Alfred Haber
Distribution's ‘Jack Hanna's Animal Adventures’;
Tribune's ‘Beastmaster’; Carsey-Werner's 'God,
The Devil & Bob'; The Television Syndication
Company's Felix the Cat, part of its ‘Golden
Books Family Entertainment Animation Hour';
Allance Atlantis” "My Best Friend Is an Allen';
Universal's ‘Blind Date'; and Universal Worldwide

A

10 Francs Productions a1

2 Match World Sales Ltd, 1511-24
89-91 Wardour Street

London W1V 3TF Engfand
44-20-T493-3345; fax 44-20-7493-3997
e-mall: info@2match.co uk

Website: www.2maich.co.uk

Staff: Delf Ness, Marie Hoy, David
Harrison, Mary Harmant

Services: Financial packaging, presales,
co-productions and worldwide distribution
of television programs and feature films
Programs: Two Hands That Shock the
World, Fred Bassel; Exposure; House
Guest; Daring and Grace

23 Heures an

3DD Entertainment 1511-19

Television's “‘Wod at First Sight.”

a8

FELIX

the Cat

A

AB Productions an
ABC International 2840
GPO Box 9994

Sydney NSW 2001 Australia
61-2-9950-3177; fax: 61-2-9950-3169
e-mail: hallam, wendy@a2.abe net.au
Website: www.abe.net au/adbcimtemational
Staff: Wendy Hallam, Glllian Rosa
Programs: The Sun®; The Anima/
Aftraction”; Australia’s Flying Doctars*
Academy Entertainment 3370
59 Westminster fve

08 BROADCASTING & CABLE / JANUARY 17, 2000

Bergenfield, NJ 07621
201-385-8139; fax 201-385-8196
a-maill: academyentertain@aol.com
Website: www academyentertanment net
Staft: Alan Mibes
Programs: Classic movie collection;
Farenting Life; Documentary series on
Independent fimmaking; The Long Way
Home
Academy of Television Arts &
Sciences

AccuWeather Inc.

385 Science Park Rd.

State College, PA 16803
814-235-8600

Website: www.sccuweathes.com
e-mail: sales@accuwx.com

2770
a3n

ON THE EXHIBITION MENU

—
-

Company names, booth/room numbers and product information where available. Exhibits are in the Ernest N. Morial Convention
Center in New Orleans. An asterisk indicates a show or product new to NATPE this year. NA: booth number not available.

Staff: Rob Schmidt, Dr. Joel Myers,
Sheidon Levine, Ryan Johnson
Services: UltraGraphix ULTRA Weather
System; UltraGraphix Animator Plus®;
Local Cable Weather; WeatherTeam
WeatherTeam Live; The Exciusie Accu
Wealher Forecast; AccuWeather On-Lin
Service; Nesghborhood NEXRAD®,;
FirstWarn 2000/3000; WeatherPager,
WeatherMation; MetStation

ACT international, Inc.
Action Time 2320
Active Productions Inc. 333

The Actors’ Fund of America 526
4727 Wilshire Bivd,, #310

Los Angeles, CA 90010

323-933-9244; tax 323-933-7615

www broadcastingeable (0¥

2209
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Wikam Jones,

Services: Provides ald, services and other
gssistance (o professionals in film, televi-
gion, radio, theatre, dance and music in
naad of help

Adauction.com

Adler Media Inc.
£849 0l Dominion Dr,, Suite 360
McLean, VA 22101
703-556-8880; fax: 703-556-9288
#-mail: adlermeda@aol.com
Websile: weew.adlermediaty.com
s mm Linknown Pefer Seflers™;
Pr The
[iner on the Diner™; New York
Emergency”; LA Air 5°; Travels in Mexico
and the Caribbean”; A Virus of Violence®
Acoutiet.com 2474
Acrenaline Entertainment Corp. 1301
ndvanced Productions Inc.

3345
1230 Hempstead Turnpike,
Frankiin Square, NY 11010
516-328-7703; taxc: 516-354-4015
-mail: apeGacvanced-productions.com
Sraff: Salvatore Simeon, Jim Hubbs,
Michaei Sulivan, Daniel Boneville, John
Erennan
Programs: Heroln Addiction NYC Mean
Streals
Advantage Media Group
4268 Bright Bay Way
Elicott City, MD 21042
410-465-0532; fax: 410-992-8063
e-mail: dumonGerols.com

Stalf: Michagd du Monceau, Lalee
Derwngy du Monceau

2823
zn

3247

wﬂmwmdmw
Arthur C. Clarke: Before 2001; Backstage
VWith Rock on the Roll: ra»mrrm
Bats, Balls, and Bass; The Bounfy Hunder;
Sravest of the Brave; Bunied Alve: Secrels
from the Grave; Combat Veteran®; Civil
War Medicine; Crusade in Ewvope®;
Crusade in the Pacific®; Down at the

Spain's National
ﬁhwmwuumarmnmu

SWebrestcastingeable.com

Big Crocs; Stalking the Big Five; Stalking
the Big Sharks*; Stingray; Swim Smarter,
Swim Faster*; The Titanic Tragedy”;
Treasures of the World; Turtle Expadition
Worid Tour*; USAF Golden Air Tattoo,
Victory at Sea”; Viking Voyage; Virus
Hunters; What a Decade It Was*; Wilg
Minutes; Wildemess Video, Wildife in
Mation*; Wine 101, Wings i the Wind,
Women in War; Worid Flight

Adventure Line

AFCI

AFMA

African Heritage Network
Ajax Media/Sweeps Book
Akoo.com Inc.

The Alexander Institute

Altred Haber Distribution Inc.
321 Commercial Ave.
Palisades Park, NJ 07650
201-224-8000; fax: 201-947-4500
e-mail: infoldhaberinc.com
Website: waw haberinc.com
Staff: Alfred Haber, Robert Kennedy,
Andrew Haber, Adam Haber, David Bulfack
Programs: Ricky Martin: One Night Only!*;
Mamah Carey: Homecoming®; Caline Dion:
Al the Way”; And So This Is Christmas ™,
Momert of impact: Storles of the Pulitzer
Prize Photographs®; Guinness Works
Records: Primedime*; World's Wildest
Police Videos"; 57th Annual Golden Globe
Awards*; Beyond Belief: Fact or Fiction;
mmsﬂmmmm&
Jack Hanna's Animal Agvenfres; Shani
Twain: Come on Over”; UFOs: The Best
Emstmwe Canyon fo

an
3474
2675
1861
812
3

1243

Chases 1-5; The World's Most increcible
Animal Rescues 1-6; Christmas Miracles;
Run for Cover; Lie Detector; Killers in the
Water; When Cars Altack; Life's Grealest

Ancient Prophecies; The Worid's Most
Dangerous Animals | & It: Wow! The Most
Awesome Acts on Earth; Wow I The Most
Awesome Acts on Earth; Teenage America:
Gilory Years; Terrors of the Déep; Movies—
Obsesses with 3 Married Woman; The
Town Bully; The Demon Murder Case;
Night Hunt: The Man Uipstairs; A Dvffarent
Affair

Alliance Atlantis Communications 675
121 Bloor Street East, Suite 1500

Toroato, Ontaric MAW3MS5 Canada
416-967-1174; fax: 416-860-0971

&
2000

Roddenberry's Earth: Fina) Conflict; Total
Recali 2070; My Best Friend Is an Allen;
The Famous Jett Jackson; Pumper Pups;
Forpet Me Never; Flowers for Algernon;
Calch a Faling Star; Murder Mos! Likely
Alpha Film Group 3484
AMCO Entertainment Group 2637
America Video Films S.A. 3261

American Champlon Entertainment
N/A

1694 The Alameda, Sufte 100

San Jose, CA 95126

408-288-8199; fax 408-288-8098

Website: www.americanchamp.com

Staff: Joy Tashjan

Programs: Adveritures with Kanga Roddy

American Horticulture Productions
3513

American Independent Network 3415

American Monogram Entertainment
2638
Animation Magazine 3078

Animation Services Hong Kong Ltd.
2977

Animation World B.V. 291

Anather Large Production Inc. NA
5750 Wilshire Bivd., Suite 600

Los Angeles, CA 90038

323-954-8500; fax: 323-954-8510
e-maii: michaelr@anotheriarge com

Ross

Services: Intermational marketer of televi-
sion products across all media, induding
broadcast and print promotion; production
and design
Antena 3 Television 564
APA International Film Dist. Inc. 1220
API 3520
Appnet Inc. 3520
Applied Information Management
Inc. 2943
03 Cuttermill Road, Suite 313N
Great Neck. NY 11021
o-mail: sheii@aim-harpoon.com
Website: voww.aim-harpoon.com
Staly: David A Isacowitz, Shari Neuwirth,
Barbara Fultz, James Canute Jr.
Services: Provider of computer
systems/services under the Harpoon and
CS/Marpoon banner,
advertiser/barter sales, worldwide distribu-
tion licensing, pay TV and PPV, home video
management.

00195 Rome, Italy

39-06-3700265; fax: 39-06-3723077
Staff: Adrizno Arié, Carlo Bixio, Bruno
Roberto Sessa, Chiara Sbariagia

Agqua-Vid Productions
Arathos Network
Ardmore Studios
Arief International
Arirang TV

Artear Argentina
Lima 1261
Buenos Aires. 1138, Argenting

3386
an

+54-1-370-1403

Website: waww.artear.com.ar

Staff: Lucio R. Paglaro, Ricardo Anglada,
Jorge Strika, Jorge E. Vaillant, Sheila Hall
Aguirre, Wanter Sequeira, Maria Gonzalez,
Adrian Suar, Sivia Bottero
Programs: £/ Hombre*; Como Vos y Yo©,
Campeones de 1a Vida"; Gasoleros”; For e/
Nombve de Dios”; Wanerables”,; Lawa y
Zoe; Alas, Poger y Pasion; De Corazon;
Voiver Tango

Artist View Entertainment 3z2ms
ASI Entertainment 284
ASP a1
Asseenin.com 2850

Associated Television International
2010

6200 Sunsat Bivd., 12th Floor

Holtywood, CA 90028

323-871-1340; fax: 323-469-6048

e-mail: assoclatedtv@msn.com

Staff: Paut Sharratt, David McKenzie,

the Cantury; Lm!sotﬂum The
Secret KGB UFO Flies"; The Secret KGB
Files; Crimasirike; Safari; Ewl; Mystanes,
Magic & Mirackes; American Adveniurer;
Lawa McKenzie's Travel Tips; Travel
America; Bed & Champagne, Roswel
Cover Ups & Close Encounters; The Search
for Nazi Gold; The UFO Ciwonidles;

The American Hero Awards; Theuagkd
Thailand: Round Trip

Atlas International Film GMBH 3111

Allas Media Corp. N/A
501 Fifth Avenue, Sth Floor

New York, NY 10017
212-661-3111, fax: 212-661-0153
e-mai: infoGatiassmediacorp.com
Website: www.atlasmediacorp. com
Staff: Bruce David Klein, Marla Lane,
Wayna Deleon, Nick 0'Gorman. Julia
Fought

The Atrium Group

312 N. May Street, Suite 101
Chicago, IL 60807

312-733-3383, fax: 312-733-3794
e-mait: info@atriumgroup com
Website: www atriumgroup com
Moran, Debra Becker

Services: InformedACTION marketing sys-
tem

ATVC-Asociacion Argentina TV Cable
3032

Australian Children's TV Foundation
2883
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The Authors Foundation
Autonomous Inc.
Avecom Distribution Co.
Aviva Inernational

AWS Inc,
Azul Television
Babilla Pictures
Baimur Entertainment Ltd. N/A
35 Alvin Ave

Toronto, Ontarko MAT 2A7 Canada
416-961-7700; fax: 416-961-7808
e-mait: TomyBalmur@aol.com

Statf: Torry Baylis, David Corbett
Programs: The Hippo Tib Co.; Truck
Town; Frilz & Migued, Timothy Tweedle; An
Intimate Evening with Anne Murray;
Calgary

3369
708
831
438

3226

1030

Entertainment
1025 Connecticut Ave. N.W.
Suite 1012
Washington, DC 20036-5417
202-833-1777; fax: 202-496-0162
Staff: Edwin C. Baruch, Steve Smalwood,
Valerie Cooley, Angela Wilson.

African Heritage Network's

Salute to the Academy Awards: And the
Special with Denlece Williams and Friends.

Ff.mybﬁnymw

m

BBC Worldwide Americas 1511-01
747 Third Avenue

New York, NY 10017

212-705-9300; fax: 212-705-7344

Website: www.bbc.co.uk

"NATPE
&

Walace & Gromit

Be Here Corporation 3161
Beachwood Studios 2933
Becker Imternational Inc, an
Beckett Entertainment 2980
Beckmann International 1511-25
Behr Entertainment 3283
Bennett Watt Entertainment Inc. 3454
13021 244th Ave. SE

issaquah, WA 83027

o-maif: fhvm@aol.com
Websites: www mastersofmotion.com;
‘waw, ftv.com

Products: Masters of Motion toyalty-Tree
stock footage; My Fishing television pro-
gramming

Bernett Research Services

Baverly Hills Entertainment
Inc.

738
1110 Bricked! Ave., Suite #4607
Miami, FL 33131

305-379-0707

o-mall: bever|5@ibm.net

Stalf: Jose Mavel Brandariz
Products: Me Muero Por T

Beyond Distribution PTY Lid. 2883
The Big Events Company 1511-37
CSl House, 177-187 Arthayr Road

London, England SW19 BAE
44-181-046-0056

e-mait: infoDbigevents

Hausner

Shirley Bassey: “Viva Diva!”; Broadway on
Broadway

BKS Entertainment LLC 1861

Blackbird Productions 1511-32
Suite 115, The Piaza, 535 Kings Road
Chelsea, London SW10 0SZ England
Staff: Sally Bell, John Coxal, Su Webd
Programs: Gordon Ramsay'’s Passion for
Flavor; Crazy About Cheese”; Chocolate
Covered®; Spice World”; Joan Colins’

Blaxxun Interactive Inc. 2859

Bloomberg Information Television
2670

499 Park Avenue

New York, NY 10022

Website: www_bioomberg.com

Staff: Clsudia Wagner, Fran Sharp, Maria
Gomez, Rich Sabreen, Karen Behin, Karen
Reynoso, Patricia Medici, Frank Traynor,
Artie Smaltwood

Services: Financial information services;
real-time and historical pricing, data and
analysis; print- and electronic-media prod-
ucts

The Blum Group 3323

Bonded Services International B.V.
2911

Bose Corporation 3850
Brad Marks International N/A
1888 Century Park East, Suite 2010

Los Angedes, CA 90067
310-286-0600; fax: 310-286-6559
e-mail: bodysnatcher@bradmarks. com
Website: waw bradmarks com

Staff: Brad Marks, Linda Nicolsl, Morgan
0'Bryant, Carole Siver
Services: Executive search firm for the
enfertanment industry

B.R.B. Internacional ™
Breakthrough Films & Television 1910

100 SROADCASTING & CABLE / JANUARY 17, 2000

BreakTV.com

14827 Venlura Bivd,, Sulte 226
Sherman Oaks, CA 91403
818-788-8040; fax: 818-528-2005
e-mail: bi@breaktv.com
Website: www breakty.com

Staff: Joe Nassour, Torry Nassour, Chuck
Pennock, Jim Cute, Bill Evashwick
Services: BreakTV.oom promotional web-
sfe

British Columbia Film

2225 West Broadway

Vancouver, British Columbéa VEK 2E4
Canada

604-736-7997, fax; 604-736-7290

matic series
British Movietone

Broadbridge Medla LLC 2814
Broadcast 1511-36

Broadcast Information Bureau 3411
401 North Broad Street
Philadeiphia, PA 19108

215-238-5300

e-mail: bib@napco.com
Website: werw bibnet.com

Staff: Ned Borowsky, Amanda Addis,
Kewyn James, Lillian Middieton

Products: Television Programming Source
Books, B8 Oniine, Wovid Guide fo
Tpdewision, Infernations! Documentary
Source Book

Broadvision Inc. 3159
Brown Cow Communications 3382
Buena Vida Productions 3288

Buena Vista International Television
575

1511-11

3 Queen Caroline Street
Hammersmith

London W6 9PE England
44-181-222-2583

Latin America

Walt Disney Television Intermational
One Alhambra Plaza

12th Floor

Coral Gables, FL 33134
305-567-3700; faxc 305-774-3913

Asin Pacific

The Walt Disney Studios (Hong Kang)
27th Fioor, East Asia Aetna Tower
308-320 Des Voeux Road Central
Hong Kong
852-2854-5600; fac §52-2854-5650

Canada

The Walt Disney Co.

185 The West Mall

Suite 1410

Etobicoke, Ontario MOC5L5
Canada
416-695-1122; fax: 416-635-8790

Staff: Fernando Barbosa, Jobn Begert,
Helena Bemardi, Sophia Evans, Evelyn
O'Brien, Orest Olijnyk, Gladys Sanchez-
Abaili, Elton Simoes.
mmmmm—mm

—Live with Regls & Kathie
Lee; The Ainsley Harriott Show; Your Big
Break; Roger EDert & The Movies; Win Ban

Virus; Can of Worms. Featires—*10
Things | Hate About You™; “Doug's Tst
Movie”: “Runaway Bride”; “The Sixth
“The Insider": “Bringing Out the Dead"
“End of Days™. Interrsational

Productions—Art Altack, Microsoap
Buena Vista Television $75/097
500 South Buena Vista St
Burbank, CA 91521

Programs: Live! With Regis & Kathie L+
The Ainstey Harriot! Show; Disney's Hovey,
1 Shrunk the Kids; Your Big Break; Roger

Ebert & the Movies; Win Ban Stein’s

: Ellen;
wnmfmmmymm
Nurses: Golder Girls; Emply Nest
Dinosaurs; Blossom; Disney's Hercules,
Disney’s Doug; Satving: The Animated

Vmwmmmw Buena Vista V,
Martial Arts Masters | Disnay Prasents 54
Nye, The Science Guy; Disney's New True
Life Adventuras.

Bulbeck & Mas S.L. 3356

Bungalow 3 WA
10220-B Riverside Drive

Toluca Lake, CA 91602

818-760-1333; fax: 818-760-2334
Staff: Rosemond Perdwe Cranner, Sherry

press kits, on-air promos and trailers.
Buster's Farm 3174
PO Box 55307

Metairie, LA 70055

Staff: Edwin Thompson, Mary Hulchinso:
Programs: Buster’s Farm®; The
Adventures of Wyalt Chirp®: The Hit™; The
Famly Jewel*; The Omega Ganarstion”,
missic for movies/music soundtracks

Button Communications Group 1517-
33

Buysellbid.com
BWP Ltd./Network Ireland
Television

3138

www. brosdcastingeadis c08




dur card has opened the door to
|5 million business opportunities.

lf
gre
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A

u're involved in Pay TV, you want to
your business with new subscribers,

make it easy for existing customers to

speénd more. That's why you need Open

Vie
0
co

+

a .
gBnology that is the basis for all the

ing
an

oGuard™ from NDS.

in VideoGuard is the proven

ditional access software that'’s in use
ore than |5 million subscribers

ind the world. It is the enabling

factivity, secure e-commerce, Internet

P broadband features that your
gtomers want. It lets you offer TV that’s
@@xperience — not just programming.

it does it with your choice of

Mipression, scheduling, traffic and more

§ than anyone else.

pen VideoGuard protects valuable

ent, keeps revenues flowing and

Sires that customers pay for what they

or purchase — so your business has
evenues it needs to keep growing.

pEn VideoGuard has enormous
'-.=_'
ggram at different prices, offer exciting

bility. It lets you sell the same

apketing packages and simplify VOD and

B 3
Rper view,

U want to be a leader in digital

fision — whether cable, satellite or
estrial — choose the proven conditional
ss technology that drives business

susess. Open VideoGuard from NDS.

GHSNDS

Wormio Leaoes - Womwo Vision

NDS Americas Inc. 3501 Jamboree Road
Suite 200, Newpart Beach. CA 92660. USA
Tok: +1 949 725 2500 Fax: +| 949 725 2505

www.nds.com



1974; Devrvish: St PJMBMW
€21 Media

C1TV.com

Cable Ready Corp.

One Dock St., Sulte 502

Staméord, CT 06902
203-425-2136; fax: 203-425-2140
e-mail; infol@cableready net
Website: waw.cableready.net

HWArmeZoq Cat Secrets”;
Wildite Detectives”;

mpm&mr
Talk Box; Theroddcmm

2312

mmmr«mmnma
Golf; Cookin' Cheap; Free Wheelin'; The
mmmmrmmm
Speedvision Maritime Collection— Classic

1861

Volcanoes*; Gene Hunfers”; Hearibreak”;
Q1 Masters”; Staying at the Top”; Last
Ormm : Amimal Tales®; History of
the Documentary”

Cambium Releasing Inc.

18 Dupont Street

Toronto, Ontario MSR 1V2 Canada
416-964-8750

e-mail: cambiymScambiumentertainment
.com

Website:
www.cambiumentertainment.com
Staff: Arnie Zipursky, David Pipernl, Dean
Oros, Paula McLaren

Programs: Shift TV"; Ir's Your Life, Live
1n; Wine TV™; mm&ma

237

85/89 Qual Andre Citrden
75711 Paris Cedex 15, France
(33-1) 44251000; faoc: {33-1) 44251234

&

Canal+ Distribution 1830
6 Boulevard de la Republique

92514 Boulogne Cedex, France

(33-1) 46101200; fax: (33-1) 46101208
Staff: Balinda Menendez, Plarre Weisbein,

Glasia Whang. Merry Mulings. Pascale
Josse

Canal 11 XE IPN TV 2215
Canal France international s
Canal Sur TV ™
Canamedia Productions Lid. 1810

Carlton America 2320
27111 Ventura Bivd., Suite 200
Studio City, CA 91604

B18-753-6363; fax: 818-753-6388
e-mai: donna@hamdon.com

Staff: Stephen Davis, Gary Goldberger,
Linda Ross, Jeri Sacks, Clare Alter, Corle
VanDeutekom
Programs: Price of Beauty”, Take Me
Homa: The John Denver Story*; Santa and
Pate”; Thrilf Seekers”; Oprah Winfrey
Presenis... Tvesdays With Marnie*; Barbara
Taylor Bradford's A Secret Affair™; Criming/
instinct: Love and Murder*; Cricminal
Instinct: Deadly Appearances”; Murder in
the Miror*

Cariton International 2320
Cariton TV 2320
Cariton Video Ltd. 2320
Carsey-Werner Distribution

1875

4024 Radford Ave., Bidg. 3

Studio City, CA 91604

B18-655-5332; tax: 818-655-6359
Staff: Marcy Carsey, Tom Werner, Stuart
Glickman, Bob Raleigh, Bob Dubelko, Dirk
W. van de Bunt, James Anderson, Susan
Austin, Bret Sarmolt, Linda Desiante, Dan
Weiss, Jerry Letfer

B18-655- 5&92~ fax: 818-655-8548
Staff: Hert Lazarus
Programs: 3rd Rock front the Sun; Cosby;
Cybill; Raseanne; Grace Under Fire; Men
Behaving Badly; Towrves; Damon; That
70s Show; God, the Devil & Bob

Cascade

Castie Hill Television

1414 Avenue of the Amencas

New York, NY 10019
212-888-0080; fax; 212-644-0956
e-mail:

Staff: Mel Maron, Milly Sherman, Barbara
Karmed, Arthur Schweitzer, Stephen

Programs: Biye Miami; Feature Nim pack-
ages—~Castle Hill Violume V, Castfe Hill
Volume Vi, Castie Hill Volume VI*

Catalyst Distribution

67 Mowat Ave., Sute 200

Toronto, Ontario MEX 3E3 Canada
416-533-6767; fax: 416-533-2070
e-matl:

1511-28
2417

1031

distribution@catalystdistribtion.com
Staff: Charles Fatron, Jil Keenleyside,

Stephen Kelley
Programs: Eckhart”; The Adventures of
Captain Pugwash; James the Cal The True
Meaning of Crumbfest; What Katy Did:
Awenfura: Journeys in Ralkan Cuisine;
Virtual Morn

102 BROADCASTING & CASLE / JANUARY 17, 2000

2000
CBC International Sales 1842
CBS Broadcast International 976

10877 Wiishire Biva., 9th Floor

Los Angeles, CA 90024

310-446-6075; fax: 310-446-6052
Staff; Armando Numez Jr., Barry
Chamberfain, Scott Michels, Anne Hirsch,
Yuut-fung Ho, Stephanie Pacheco, Nell

Ranger; Touched by an Anged: The Late
Show with David Lelterman; RoWer Jtam;
Grapeving”; Everybody Loves Raymaond,
The King of Oveens; Kids Say the Damdest
Things; Ladles Man; Love & Money,
Caroline in the City; CBS Marketwatch®;
The Latin Grammy Awards”; Miss America
Pageant; Miss USA Pageant; Miss Teen
USA Pageart; The Barbara Walters
Specials; Dan Dare*; Shake, Raltie & Rol;
60 Minwtes; 60 Minutes §; 48 Hours; FBI
FProfilers: Criminal Méinds®; Miami
Homicide®; Son of Sam*; 911° KKK*;
Noght Court”; Parole Board”; Statkers';

€8S News Archives 3257
CDC United Network 800
40, Rue Souveraine

1050 Brussets, Balglum

32 2 502 B6 40; fax 32 2 502 66 56
e-mail: maximilian@odc skynet be
Staff: Nexandre Lippens, Maximilian
Weingr, Sebastian Lami Dozo, Barbara

Prince; Co.m&wu. TEAM. Bartin; Giota!
Cm— rmsnramumm The Movie
Jubdewm Concerts; Animals Eden;
Mmmwm Police
Vialence in New York; Global Foolball;
Animalted Classics I Animated Classics i,
Animaled Classics I The Greatest Heroes
and Legends of the Bibde; Camelot, the
Legend
Century Productions Inc. 2628

Television Lid,
1511-57

Channel 4 International
124 Horseferry Rd.
London SW1P 2TX England
44-171-396-4444; fax: 44-171-306-8363
Website: waw.cdinternational com
Staff: A Bernard MacLeod, Barbara
&;.wmmm Gayle Gilman, Matthew

Programs: Cindevalla—The Movie;
Escape From Colditz; Bruce Lee: Tale of

1218

the Incas; War in Europe; Anna Karening,
Great Miltary Blunders; Lost Civilisations
of the Stone Age

Channelseek.com 3114
Chatsworth Television 1511-26
Checkout.com 3142

345 N. Maple Dr., #300
Beverly Hils, CA 90210
310-858-0147

Website: waw.checkoul.com
fumm&-mxsm Jacobs, Candice
ermo

Chima TV Program Agency 1330

h:r‘hl Intellectual Properties 1511-
Vaernon House, 40, Shaftesbury Ave.

. |

London W1V 7DD England

44 171 434-1880; fa: 44 171 434-1882
e-mait; info@enidblylon.co,uk
Websites: wave iylon.com; www.agat.
achristie.com

Staff: Ben Lenthall, Roberta Kurtz, Phile
Ciymer, Sharl Havourd

Products: Owns the rights to works of
Agatha Christie and Enid Blylon
Chrysalis Distribution Ltd. 1511-15
ChumCity International 130
299 (Queen Street West

Toronto, Ontario MSV 225 Canada
416-591-1604; fax: 416-591-1757
Website: waw chumcity com/eci

Staff: Moses Znaimer, Stephen Tapp,
Jacgues de Suze, Mary Powers, Lisa
Wookey, Victoria Valius, Victor Rodriguoe:,
Samantha Bramson

Dram.mepam Eposuoms.mr
Martin®; The Genlus of Lenny Breau*

CIN 3415
Cinar Films 1910
Cine Tele Action 631

Inc. 1910

1511, rue Alexandre-DeSéné

Montreal, Quebec H2L 217 Canada
514-524-7567; fax: 514-524-7354
o-mall: distribution@cinegroupe.ca
Staff: Jacques Pettigrew, Bill Gray, Ken
Katsumoto, Derek McGillwray, Marie-
Claude Beauchamps, Marie-Christine
Dufour, Lowise Perron St.-Louts, Sylvie
Bélanger. David Solomaon

Programs: Mega Bables; Lion of Oz and
the Bacige of Courage; Eye of the Wolf: it
& Kaboodie

Cinema Services Group 375
Cinephil-Philippa Kowarsky

Productions Ltd. 3176
Cinetel Films Inc. 2675
1888 Century Park East

Los Angeles, CA 90067-1709
310-201-8800; fax: 310-768-6600
Staff: Judy Gold

Programs: Chain of Command”; The
Maitia“; Green Sals®; Graham Kerr's
Gamering Place

Cirrus Productions BNl
Cisco Systems Inc. 3059
Citadel Capital Entertainment
Citinetwork.com

Classic Entertainment
Clearband

Clever Cleaver Productions
968 Emerald St., Suite 51

San Diego, CA 92109
858-488-2327; tax 858-274-9573
o-mall: cevercock@aol com
Website: www.clevercleaver.com
Staff: Lee N. Gerowitz, Steven Cassariee,
Clinton Ford Billups, Jr.

3388
2794
3085
3040
2061

Programs: Kitchen Cut-Ups?
Clickmovie.com 3264
Cloudiand Filmworks Inc. 20
CMNBC 1042
437 Madison Ave., 14th Floor

New York, NY 10022

212-664-3100; fax: 212-664-2030

Stalf: Rich Gotatarb, Steve Blechman,
Margaret Agsteribbe, Consuelo Mack,
Karin Annus- Kames

Programs: The Wall Street Journal Reper!
www.broadcastingcabie O




GBing digital? Your investment in
Btop boxes could cost you too
h — unless you call NDS first.

BS has helped drive down the
it of set-top boxes by licensing
Open VideoGuard ™

fiditional access software to

re than 40 manufacturers.

b and your subscribers get

Ire features for less — while

S helps you cut integration

8 verification time from

®nths to weeks.

Sice you've launched, Open

feoGuard becomes the
ibling technology that keeps

e’ll help you save millions on

rhile you make millions

your STBs making money
around the clock. It lets you
offer the most exciting
applications — interactive events
that turn programs into
experiences, secure TV
commerce, home shopping and
banking, tiering, VOD and
multilingual EPGs.

Open VideoGuard helps take
care of your business by
securing content, protecting
revenues and providing new
ways to grow. If you want to be
a leader in digital television —
whether it's cable, satellite

these —

with them.

or terrestrial choose Open
VideoGuard, the proven
conditional access technology
that drives business success.

SNDS

Wonto Loaper - Wonrio Vision

NDS Americas Inc. 3501 Jamboree Road
Suite 200, Newport Beach, CA 92660, USA
Tok: +1 949 725 2500 Fax: +1 949 725 250

www. nds. Ccom SO L POO0 AX rghe -
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CNN Newsource Sales inc. 2075
One CNN Center/12 North

Atanta, GA 30348-5366

404-827-5032; ta: £04-827-4466

Staff: Susan Grant, Meade Camp, John
Lee, Jonathan Katz, Terry Dolan, Jeffrey
Kurtz, Gary Butierfield, Joe Middieburp,
Doug Jones, Bob Morris, Frod Burrows,
Doug Balin, Jerry DoMink, Linda Ressher
Products/services: CNN Newsource, CNN
Newsource Live; CNN Newsbeam; CNN
live breaking coverage; CNN Newsource
on Demand; CNN Guestsource; CNN and
CNN Headline News excerpting; Naticiero
CNN International; CNN ineractive Local
Link: CNN imageSowrce; CNN Headling
Mews haif-hour programs; Mrs Fif;
ADAM. v2.0 Medical Graphics &
Reference System; 100 Amazing Sports
Minutes, Daily news from Entartainment
Weekly”; Parenting”

Cochran Entertainment Inc.
Ground Floor, Purdy’s Wharf Two
1969 Upper Water St,

Halifax, Nova Scotia B3J 3R7 Canaca
902-421-9777

1910

10202 W. Washington Bivd.

IIIPE‘

Dunpty, Ken Rigley, Robert Mitchell, Amy
Leifer, Gina Stevens, Dick Burris, Gary
Dawvidson, Lynn Caldwell, Maria Dryer,
Kristin 0'Grady, Diane (igham, Brian
Joyce, Bob McPhee, Joo Tafuri, Stuan
Zimmermnan, Chris Monteferrante
Programs: Donny & Marie; The
NewlywedDating Hour; Ricki Lake; VLP;
Battledome; Screen Gems Network: The
Three Stooges: Sheena; Men Are from
Mavs, Women Are from Venus; 227; Al in
the Family; Archie Bunker's Place; Bamey
Milier; Banson; Bewitched: Burns & Alen;

Dennis the Menace; Desigrning Women,
Ditfrent Strokes; The Donna Reed Show,;
The Facts of Life; The Farmer’s Daughter;
Father Knows Best; Fish; Fiying Nur;
Gidget: Good Times;: Hazel; | Dream of
Jeannig; The Jeffersons; Mad About You
Married...with Chifdran; Maude; The
Monkees: The Naany; NewsRadlo; One
Day at a Time; Parker Lewss, The Partridge
Family; Punky Browster; Sanford; Sanford
& Son; Seinfold, Silver Spoons; Soap;
Square Pegs; That's My Mama; The Three
Stooges; What's Happening Now; Who's

Story; Police Woman; S WAT; Stasky &
Hutch; T.J. Hooker, Walker, Texas Ranger;
Features/packages—Columbia Gold;
Columbia Showcase II; Gold II; Pegasus Il
Showcase lll; Showcase Vi

na:#mrmm
Columbine JDS Systems 1038
Comarex S.A. de C.V. 2220
Communities.com 3064
Compass International TV & Film
Distribution 1910
Competitive Media Reporting az5

11 West 42nd St., 12th Fl.

New York, NY 10036

212-789-1400

Staff: David Hamric, Jane Smergiia,
David Peeler, Felice Arden, Donna
Berwick, Carl dickens, Paul Gussack,
Alan Kraut, Richard Ardzik, Steve Walsh,
Patricia Maglio.

Products/services: Commercial moni-
toring systems.

Connection i Entertainment Corp.
3435

Coral Pictures Corp.

4380 N.W. 126 Street

Miamd, FL 33054

305-688-7475; fax: 305-685-5697

nmn
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Creative Light Worldwide 2675
Creative Planet 430
Crescent Entertainment Inc 2831
Cromasoma S.A. EEd
Cromwell Productions 1511-60
CS Associates 3730
22 Weston Road
Lincoin, MA 01773
781-259-0088
e-mall; programs@csassociates com
Staft: Charles Schuerhoff

: Born 1o the Wind: Saft of the

Earth; Justice for Sale; Widow of the
Ravolubion; The Miracte of Love; immartal
Fortrass; Sound and Ry, Surfing for Life;

The Spanish-American War; Scientific
American Frontier: Never Say Die

CSS Entertainment 3123
cTve 1511-02

Hillside Studios, Memy Hill Road
Bushey, Herts, WD2 LDR, UK
020-8950-4426; fax: 020-8950-6604
e-mail: seiestrive.co.uk
Website: www.cive co uk
Staff: Ann Harvey, Sue Bird
Programs: The Lulaby Lady; Crossing
Rome: Bethlehem Year Zero; My
Generation
CTW International Television Group
227
One Lincoin Plaza
New York, NY 10023
212-595-3456; fax: 212-875-6108
Staff: Gary Knell, Sherria Rolins Westin,
Joo Diaz, Martha Yan Gelder, Renes
Mascara, Kerry Navick, Mal Nguyen, Juian
Scott, Taska Carrigan, Jodi Nussbaum
Programs: Dragon Tales; Tiny Planets;
Sesame Engiish, Fred the Wonder Dog,
Squonk Tracks; The Life of Redly; Movies
of the Week; I's Time fo Discover;
Cindersimo; Bimo’s World: Elmopalooza;
New Ghostwriter Mysteries; Elmo Saves
Christmas; Open Sesame; CRO;
Ghostwriter; Sguara One TV; Risky
Numbers; 3-2-1 Contact; The Wish tha!
Changed Christmas; Sesame Street
Jam—A Musical Celebration Special:
Sesame Street's A-Star 25t Birthday:
Stars and Street Forever; Sesame Street
Stays Up Late: A New Year's Eve
Wardrobe.

Cubic Entertainment Inc. 2010
Cumulus Distribution 1511-41
Sancluary House, 45-53 Sinclair Road
London W14 ONS England
44-020-7300-6623; fax: 44-020-7300-
6529

e-mail: clarssaaharezhoeyGcumulus-ds-
tribution.com

Website: wavw SEnCluarygroup.com
Andrews

Programs: The Tribe (series | & §); Classic
Cotloction

DE&D Film und Fernseh Produktion
GMBH nnm

Dalmatian Productions Inc. 3459
Daniel Hernandez Productions 3125
a1

1517 rue Moussorgskl
75018 Paris, France
331532631 01:fac 33153263113
o-mai: michele@marina-productions t
Staff: Claude de Saint Vincent, Gaspard de
Chavagnac, Julie Fox, Michéle Massannay
Patrick Dedieu

Programs: Troll Tales®; The Last
Resarvation”; Mamemo®; What's Up
Mansters®; Princess of the Mie; Litte
Hippo, Small Storkes | & ¥

Daro Film Distribution 619
Le Victoria, 13 Bd, Princesse Charlotte
Monaco MC 28000

377 97971600, fax 377 97971590
Staff: Plerre-Andre Rochat, Anne-Marle
Gaskin
Programs: The New Adveniures of Ocean
Girl*; Papilon®; Selkie™; The Way of te
Birds*®

David Finch Associates

Decisionmark Corp.

200 2nd Avenue SE, Suite 300

Cectar Rapics, 1A 52401

319-365-5597

e-mali; jheskje@decisionmark coem

Website: www.decisionmark.com

Staff: Jack Perry, Josla Hesige, John Basr,

Dave Cechota, Stephanie Muskovich
THanTV.com*;

1511-08
2950

StationCounts; signal-area-based magoing
and analysss; data processng
Decode Entertainment Inc.

512 King Street East, Suite 104
Toronto, Ontano MSA 1M1 Canada
416-363-8034; fax: 416-363-8919
e-mall: decode@decode-ent.com
Staff: Staven DeNure, Neil Court, John
m,mmmm

Programs: The Zack Fles”®;
Down®; Angela Anaconda®; Freaky Stories
(100" “What About Mimi?™*; The Toy
Cestie*

Doutsche Welle/TransTel  3315/3310
Raderbergguertal 50

50968 Cologne, Germaryy
+49-221-389-2757; fax: +49-221-389-

19810

415-738-4100; fax: 415-738-4141
o-mail: info@digitalisland net

Website: www.digitaksland.net
Products/services: Network senvices o
globalizing e-business applications
Digitalconvergence.com 7%
3060
2679

1760/1761

-

www.brosdcastisgoabie. 48
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. look for one that will
pre today and tomorrow —
ideoGuard™ from NDS.

ideoGuard was designed
@rk with your existing and
digital TV and PC delivery
5. It works with leading
ession, traffic and subscriber
gement systems, has

BErypt capability and has

: been integrated in more
AMR00 STBs.

r technology is so flexible,
eroperability is never a problem.

—

QPEN VIDEOGIAL

Open VideoGuard is the enabling
technology that lets you deliver hot
interactive applications, TV
commerce, Internet, secure home
shopping and banking, VOD and IP
broadband applications. It helps you
attract new subscribers and it makes
it easy for existing subscribers to
use more of the services you offer!

Open VideoGuard is the proven
system used by more than |5 million
subscribers worldwide. It's backed
by a company looking for new ways

to help you grow your revenues.

If you want to be a leader in digital
television — whether it's cable,
satellite or terrestrial — choose the
proven conditional access technology
that drives business success.

Open VideoGuard from NDS.

HNDS

Wonio Lraoem : Womeo Vision

NDS Amencas Inc, 3501 Jamboree Road
Suite 200, Newport Beach, CA 926560, USA
Tel: +1 949 725 2500 Fax: +1 949 715 2505

www.nds.com



I NATPE

7700 Wisconsin Ave.
Bethesda, MD 20814
301-T71-5900

Website: www.discovery.com
Staff: Moises Chico, Meg Page

Programs: In the Foolsieps of a Bear;
Future of the Gar; Alzskan Wilds,

Tedevision Sales Division—Adrian Mole;
After Heney, A Kind of Living; All at #20;
Benny Hal, The Crazy World of Benay Hl;
Bioomin' Marvelious; Chance in a Mition;

Fresh Fields; Hope it Rains; ks it Logal?;
Land of Hope and Gloria: Never the Twain;
Outside Edge; The Russ Abbot Show;

[ 4

Chaplin; Women Writers, World Alive, The
Workd at War; Specials—Human Rights,
It's Your Move; The Last Show on Earth;
Liters; Mystery of Morse; The Naked Canl
Famous; Vaniety— The Magic of Animals;
Right in Your Own Back ¥ard, international
Distribution—Across the Rhine: 1944;
Alex: Lifo of a Child; America’s Funnlest
Prople; Animated Classics; Aquaveniure;
As Time Goes By, Baftie of the Buige;
Benvny Hil's World Tour: New York;
Bivomin' Marvelious; Brubeck Refums o
Mascow; Capiiol; Cash and Company;
Charfes Rennie Mackintosh: A Modern
Presents: Lalin Lovers of the '90s; Dame
Edna’s Work Experience; Dick Francis
Gift of Love: A Christmas Story; Great Tales
of Asian Art; Harry Anderson; Tricks of the
Trade; Inner Space; Linehan; Lowse
Brooks; Love an & Branch Line; The Magic
of Animals, Making Babies,; Mothers and
of Life: The Evenl; Russ Abbol; The Saint;
The Saint in Manhatéan; The Secref of the
Phantom of the Opera; Secrels Revealed,
The Secrat Worid of Dreams; Shirkey;

Theee's Company, Too Close for Comfort;
Tababout, ¥our Number is Up

DLY Entertainment UK Lid. 638
10 Bedford Square
London WC1B 3RA England

0171 631-1184; fax: 0171 636-4571
Staff: Nigel Emery
Programs: As Time Goes By, Bloomin'
Marvelous; Love on @ Branchiing
D'0Ocon Films

Calaf 3

Barcelona 08021, Spain

34 03 240 41 22; fax: 34 93 240 41 24
e-mail: docon@docon.es

731-A

Doc en Stock an

1511-27

Douglas Entertainment Associates
3372

DR TV (Danish Broadcasting Corp.)
2431

TV Cenire, TV International
DK 2860, Soeborg, Denmark
453-520-3958

e-mail: orsales@ardk

Last Night; Two Cassiopeia; Deep Waler; A
Owet Deaih; The Toxin That Won't Die;
Ships of Shame

2675
504-670-5320; fax-504-670-5322
e-mail: Dreamenter@aol com
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Statf: Ehud Bieiberg

Lover Girl*; More Dogs Than
Bones*; The Pass*; 100 Gils®
DTG Communications Inc. 630
15840 Ventura Bivd. Ste., 310
Encino, CA 91436
818-386-2323; fax: 818-386-2809
&-mail: digco@aol.com
Staff: Arthur Newberger, Tara Spencer,
Susan Berg, Donna Levya-Newberger
Programs: (O Diaries, It's a Miradle,
Might of the Living Dead
Duke International 1511-47

Dynacs Engineering Co. Inc. 630

E 3 Media Group

E! Entertainment Television 161
5750 Witshire Bhvd.

Los Angedes, CA 90036
323-954-2696; fax: 323-954-2657
Website: www eoniine com

Staff: Jon Helmrich Sr., Bill Lee, Karen
Duccio Donati, Anne Mialaret
Programs: Best Actress*; Search Party*;
Homes with Siyle; Dining in Style; On Slyle
Specials; Stylemaker®; Rache! Ashwell's
Shadty Chic on Style”; Behind the Velvet
Ropes: The Ef True Hollywood Story; Wild
On...; Mystenies & Scandals; Celebnty
Profie; Mode!; E! News Week in Review; E!
News Daily; £l News Feed; In Focus;
Befvind the Scenes; Uincut, Fashion
Emergency; Talk Soup; Extreme Close-Up;
FYE! For Your Entertainment; Coming
Atiractions; E! Specials

E-Poll.com/Bridge Entertainment 3640
Eagle Rock Entertainment PLC  1511-
53

Earth Communications Office 3600
Earthbound Entertainment Inc. 3249

Eaton Films 1702
10 Holbein Mews, Lower Sloane St
London SW1W 8NN England
0171-823-6173
Stalf: Liz Cook, Palricia Brown, Carol
Theupp
Programs: Backiands; Stafe Coroner
Ebillboards by Next Generation
MNetwork 2898
EBS International 2910

The Edge Entertainment Group Ltd.
2630

Egmont Imagination
Eloctric Sky
Blectronic Media
711 Third Avenue

New York, NY 10017
e-maii: tmoS¥crain.com
Staff: Marc White, Justin St. Denis, Rob
Wiay, Pete Roper, Brigtte Shulze, Miko
Fanma, Jonathan Ardman, Beth Sarmoft
Produets: Electronic Media magazine; EM
Daily; EMondine.com; Electronic Media TV;
EMTV NATPE News

Ellipse Programme
42 rue Emeriau

75015 Paris, France
33-1 43 92 58 00; fax: 33-1 439258 01

3380
1511-34
23

Dame Aux Camefias

Ellis Releasing 323
1300 Yonge St., Suite 300

Toronto, Ontario MAT X3 Canada
416-924-2186

e-mail: sales@ellisent.com

Staff: Stephen Elis, Reg McGuire
Programs: Echoes of the North: Begvors
Dam # Al Anyway; Snowshoas and
Solitudie: A Yoar in the Wabakimi

Ends: the Porcupine & the Skunk; Polar

Bears of Wrange! island

EM-TV 3m

Emdee International 2001

Emerald Pictures Inc. e

Emotion Capture Studios 312

EMW Huschert Trickfilmatelier 3111

Encoding.com Reincarnated as
Loudeye 2458

Endemol Entertainment B.V 2019

Enoki Films USA Inc. 3074

16501 Ventura Bivd.

Suite 306

Encino CA 91436

818-907-6503

Staff: Yoshi Enoki, Ricki Ames
Programs: Kitly's Paradise”

Enron Communications 256
Entertainment Blvd.com 3023
Entertainment Rights 1511-@3
Envoy Productions 3
Equator Entertainment 3380
Espace Vert/Greenspace 83
ESPN 2011
605 Third Ave., 11th Floor

New York, NY 10158

212-916-5200

Staff: Michael Fox, Richard Stone, Ben
Nicholas, Tim Bunnell, Tim Leisure
Programs: 200 X Games; 200 Winlar X

Europe Images International g11
European Children's Tebevision

EVA Entertainment Ltd. 1775

7a Langley Street, Covent Garden
London WC2H SJA England
44-171-836-3000; fax: 44-171-836-3300
Staff: Mikael Shislds, John Bulivan!
Programs: Hiiltop Hospita); Rex the Ruat
Pond Life; Animal Stories; Spot and His
Grandparents Go fo the Camivai; Charlie s

www.breadcastingeadie o8




Evening Sky Productions Inc.
4181 Sunswept Dr., 2nd Flooe

Los Angeles, CA 91604
§15-758-3990; fax: 818-758-3995

¢-mail: eskyprod@iaol.com

Evoo Inc.

£ vorgreen Entertainment Corp.
Ercalibur Technologies
Exodus

£xplore International

7 Stration St.

Maylair, London W1X 5FD England
44171 493 4495; fax: 44 171 453 5055
Staff: Helen Grattan, Edwina Thring,
Megan Bevan, Paola Cunsolo

[ xtendmedia Inc.

Extra Extra Magazine RM 215/6
Eyocircus Lid. 3089
£yemark Entertalnment 975/976
10877 Wilshire Bivd., 9th Floor

Los Angedes, CA 90024
310-446-6000; fax: 310-446-6066

Staff: Ed Wilson, Bob Cook, Joe DiSalvo,

S« Beighley, John Holdridge, Sean
0 Bayle, Sim Martz, Frances Manfreds,

Jeonifer Deeyer, Robb Dalton, Jim
Dasphinee, Jon Hookstratten, Elaine
Bauer, Joanne Burns, Sam A. Cue, Suni
Deskin, Mary Beth McAdaragh, Andi
Sporkin

Programs: Grammy Countdown®; The Dr.
Joy Browne Show; Martha Stewart Living;
Genctidey s Amazon; Pensacokr; Wings of
Gold, The Howard Stern Radio Show; C85
Marketwatch Weekend”; Bod Wia's Home

Eyemark Media Sales 976
51 West 52nd Street, 14th FRoor

New Yok, NY 10019
212-97T5-4400; fac 212-975-9232

Staff: Dan Cosgrove, Norma Taylor,
Patricia Beown-Baiey, Cathy Szulc, Loceen
Washington, Fred Norris
Programs: The Cindy Margolis Show";
CES Marketwaich Weekend®; The Dr. Joy

n-.inlulmmllll.tl-

FAPAE e
Fact Based Communications N/A
Piazza della Libertd, 20

00192 Rome, Raly

39-06-36082901; fac 39-06-36005501
Staff: Nan Friedman, Francesca d’Andrea,
June Decter

Programs: Global Economic Review”;
Fortfolic”; Money Hunt*
The Fantastic Corp.

FasTV.com

5670 Wilshire Bhvd., Suite 2300
Las Angeles, CA 90036
323-954-7660; fax: 323-954-7696

3420
2465

FFP Entertainment GMBH um
FIDEC 831
Film Australia 3332
Film Bridge International 802
Film Florida 2603
Film Roman 23
Filmax International EEd
Filmoption International an
Films by Jove 2978
Filmlown Entertainment 3630
Fireworks Entertainment Ltd. 639
Firstiook.com 3157

15260 Ventura Bivd_, Suite 2000
Sherman Oaks, CA 91403
818-385-2000; fax: 818-385-2010
Website: www.firstiook com

Staff: Rand Bleimaster, Scolt Dinsdale,
Dan Mohier, Gene Pao, Matthew
Lionel Felix, Gilkan Oxley Lowe
Product: New Website Firstiook.com

Firstuse.com

4195 E Thousand Oaks, Suite 298
Westiake Village, CA 91362
805-370-3737

e-mail: info@firstuse com
Website: www firstuse com
Staff: Ciitf Michaels, Christiane Hile

Fitness Follles 3318
Focal 1511-38

Forefront Entertainment Group 1201
Suite 700, 402 West Pender St
Vancouver, BC V6B 176 Canada
604-682-7910; fax: 604-882-8583
e-mait: generalinfo@forefront-ent.com
Staff: Marilyn Kynaston, Mickey Rogers
Programs: The Magician’s House, These
Arms of Mine; The Adventures of Shirley
Me and the Kids; Talk 16; The rmmur

Fortunecity.com

500 Seventh Avenue, 15th Poor
New York, NY 10018
212-706-3000; fax: 212-706-3100
e-mail: sbicei@iortunecity com
Website: www fortunecity.com
Staff: Marty Chayidn, Patricia Neuray,
Michael Caruso, Susan Bidel, Anne

Wiaysewski
Product: New wrbsite Fortunecty com

Foundation Imaging 1802
France Animation o
France Television Distribution 911

Frederiksen Television N/A

2735 Hartiand Road, Suite 300

Falis Church, VA 22043

703-560-8200; faxc 703-560-8292

Lyn Francoeur

Fremantie Corp.

660 Madison Ave.

New York, NY 10021

212-421-4530; fax: 212-207-8357

Staff: Paul Talbat, Josh Braun, Blanca Oca,

Keith Taibot, Veronique Heim (London);

Randy Zalken, Marshall Kesten (Ontario)
Facahaﬂmﬂ:“ Fly on the

wmmmmmm&
David Frost: The Kennedy Center Honors;
The Tony Awards; animation for Latin
America— The Adveniures of Hacchi,
Anpantread Man, The Twins af St Clwve'’s;
Magic Girts; Ciff Hanger

Fuji Creative Corp. 626
Fuli Television Network Inc. 626

FUNimation Productions Inc. 2300
6851 NLE. Loop 820, Suite 247

Fort Worth, TX 76180

B17-788-0627; fac 788-0628

39(53613480 fax: 39 06 3614042
Staff: Giola Avwantaggiato, Giola Marchetti
Galico Enterprises 3466
Gardening for Real People 3373
560 Franklin St.
Buftalo, NY 14202
716-883-7620; tax: 716-883-7626
Website:
www_gardeningforréalpeople.com
Staff: Pam Timmed, Gaby De Rose, Ron
Martzolf, Jackie Albarelia
Programs: Gardening for Real People
Gaumont 123
Gaylord Entertainment zZam
1511-13
German Films & TV-NRW am
German United Dist.
Programmvertrieh am
Gestmusic Zeppelin International 731
Global Assoclation of Independent
Television 3381
5455 Wilshire Bivd., Suite 1700
Los Angeles, CA 90036
323-782-7180; fax 323-782-7181
o-mail: gaittv@aol com

Website: www.gait. net

Staff: Brian Nash, Joseph Weber
Products/services: GAIT Festival (inde-
pendent TV production festival); New web-
site TV-Pilot.com

Global Entertainment Media 174
Global Media Corporation 2779

Global Media Distribution 761

380 Madison Avenue, 15th Foor

New Yock, NY 10017

212-757-4242, fax: 212-338-6926

e-mail: rgalofarodgiobmedia com

Staff: Pedro Font, Silvia Garcia, Amy

Moshovos, Heden Brook, Penny Kuchman,

Rita Galofaro

mummm Muperes
*; DKDA—Suwenas de

.mmmr mmwnm Amigos

por Slempre®; Serafin; Aima Rebelde; Por
tu Amor; EI Nifie que Vino del Mar; infiamo
en of Paralso; Tres Mujeres

Global Sports Network

Global Telemedia Inc.
One Dock Street, Suite 502
Stamford, CT 06802
203-359-6761; fax: 203-425-2140
e-maif: gtigk@snet.net
Staff: Gregory Kimmelman
Programs: The Greatest Circus Acts in the
Worid*, Ripcord/ Cheating Gravity—The
Story of Parachutes; Juggler; The Sci-H
Files; 50 X 2000; Aitius; Fabulous
Fortunes; Mafia; The Mystery Peoples of
mmmmmw
; The Thanic Story; The Mystery
&MNMMMM The

3516
2621

Friends. A Tale of Cinderella; Alptiabet Zoo,
Colors and Shapes Circus; Digging for
Dinosawrs; Go for t—Extreme Sports for
Kids; Uncle Nick and the Magic Forest: The
Number Express; The Sports of the
Twentieth Century; The Workd of Bloopers;
The Astonisting World of Speed; The World
in Action; The Sound of the New
Generation; Spilis and Theills; They Can
Because They Think They Can; Ten fo the
Exireme; inside Sport Fishing;
Womanwaich; This Day in History; This
Day in Hollywood, Trucs of ihe Trade; Send
Round the Song: An Evening al the improv,
Girl’s Night Out: The Greatest Cartoons
From the European Collection; Mom's Little
Helper; Five Beautes Package; Crossover;
Graveyard Story; Justice Without Piy; No
Angel; Parallels; Shoes of the Devil
Globo Media S.A.

Menéndez Pidal, 43

28036 Madrid, Spain
34-9-350-40-90

Staff: José Maria Irisarri, Emilio Aragon,
Andrés Varela, Antonio Irisarri, Belén

Sanchez

Programs: Peviodistas; Compafieros;

Medico de Familia; Trilocas

Globo TV International 2360

Golden Books Family Entertainment
2984

731-C

GoodTimes Entertainment N/A
16 E 40%h St

New York, NY 10016

212-951-3003; tax 212-679-6857
Mmmwhm
Brian McNeese, Catherine

Classics Libraries |, ¥ and W
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Get up to speed on the latest developments bringing television and the inter-
net together in our TV and the Internet Special Report. Published in our new
Digital 2000 section, this January 31 report will provide you with information
on all the convergence initiatives being made from PC/TV combinations to

media streaming advances and new broadband technology.

With a circulation of over 36,000 influential executives in broadcast, cable,
satellite, DBS, network and new media sectors, your message will be seen
by all key players in electronic communications. Call your Broadcasting &

Cable representative to reserve space and watch your Net profits soar.

Broadcasting: Cable

ONE MARKETPLA

Chucik Bolkcom: 775

Robart Payre: 212-337-7022 = Yvonne Pettuy: 212-33

5494114
tlisng & Marketplace Advertsing: 212.337 6962

VISTT oW wiEs ife: www. broadcastingcable .com
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GPN/University of Nebraska-Lincoln
3377

Granada Media International 1840

GRB Entertainment 2461

13400 Riverside Dr., Suite 300

Sherman Qaks, CA 91423
818-728-7600; tax: 728-7676

e-mall: ssles@grbtv.com

Staff: Stephen Bardon, Robin Houcken,
Gary Benz, Al Linton, Michae! Branton, Kim
Ralick, Jason Sikes, inge Van Herle, Debby
Levin, Mark Rainhart, Beve Regas, Danny
Kopels, Andreas Schiener, Ute Cichotkd

Pnpnl’oo‘ Caught on Tape®; Storm
Warning/ W*

Great Chefs Television 431
PO Box 56757

New Orleans, LA 70156-6757
504-531-5000; fax: 504-551-1188
o-mai: great chefs@woridnet att net
Website: waw.greatchefs.com

Anne Nix, Cybil Curtis, John Beyer
Programs: Great Chefs of France; Great
Chefs of Austria; Graat Chels of South
America; Great Chefs of the Canbbean;
Great Chels of America; Great Chefs of the
World: Great Chefs of Hawall, Great
Chefs—Greal Qities; Greal Chefs of the
East; Grea! Chefs of the West; Greal Chels
of the South; Great Chefs: The Louisians
New Garde; Great Chefs of Chicago; Great
Chefs of San Francisco; Great Chefs of
New Orfeans; Chocolate Passion;
Chocolate Dreams; Chocofate Edition;
Oriental Qbsessions; Mexican Madness,
Great Chefs, Great BBQ; Graat Southerm

" Dangerous Dreams:
mumwwmuw
Extibit A: Secrots of Forensic Sclence”;
The Kinmed Park Riots*

Groupe Muttimedia 831

Gruppo Minerva International B80S
Via 0. Cimarosa, 18

00198 Raome, Italy
39-06-8543841; fax: 39-06-8558105

Staff: Gianluca Curtl, Cristina Cassano
Gullane Pictures 1031
1133 Broadway, Suite 1520

New York, NY 10010

212-645-3555, fax: 212-463-9626
Website: wow brittalicroft.com

Staff: Jennifer Thieroft, Todd Leavitt, David
Jacobs, Michasi Hetleron, Jil

Wilkam Harris, Charles Falron, Kevin Gilﬁs
Nancy cnapelln Cindy Bamstein, Jesse
Stowin, Britt Alicroft

Programs: Virtuai Mom*; Bit & Bob";

James the Cat: What Katy Did
Guystut! TV 228

Hallmark Entertainment 2818
1325 Averwe of the Americas, 21st Floor
New York, NY 10019

212-977-9001; fax: 212-977-9049

Staff: Peter von Gal, Joel Denton, Liz
Sheppard, Erik Pack, Bonnie Low, Torguil
MacNeal, Jonathan Lynne, Donna
Cronmaell

Programs: Miniseries— Dinotopéa®; The
10th Kingdom*; Jason and the Argonauts®;
Made-for-TV-movies—The Wishing Tree”;
Out of Time*; The inspeciors °; Ratz™;
Mermald”: Finding Buck McHeary®
Hallmark Entertainment Networks
2818

Bs:g:l South Fddiers Green Circle, Suite

Englewood, CO 80111
303-220-7990; fax: 303-220-7660
Staff: David Evans, Ancy Britiant, Eduardo
Vera, Richard Buchanan, Jodie McAlee, Kip
Vanderbilt

Product: Global cable and satelite chan-
nel

Happy Face Entertainment 3450

Harmony Gold 443
7655 Sunset Bivd.

Los Angeles, CA 90046
323-851-4900; tax 323-851-5599
Staff: Frark Agrama, Colleen Morris, Alan
Letz, Joanne Hotfman, Elisa Albelleira
Programs: Robatech 3000; Walking After
Midnight; The Adventures of Rin Tin Tin

Harrington, Righter & Parsons Inc,
2350

Harvey Entertalnment Co.

HDH Communications

Via Lusardi, 7

20122 Mian, Raly

39 2 58305949, fax; 39 2 58300965

Staff: Francesco Robatto, Paoko Stefanell|

Heaithology LLC 2486
Telovision Productions

237
B80S

261
5TV Place
Neadham, MA 02494
781-433-4139; fax 781-433-4108
Staff: Bruce Marson, John Budidns, Julia
Young. Gabrielle Easterwood, Ted Baker,
Mary Markarian

Programs: Wiid Moments®; Rebecca's
Gardan; Living Befter with Carrie Wiatt;
808 in America; Remarkatie Jowney
Services: Good Housekeeping Reports
news service, station marketing

Hearst Entertainment 681
235E 45th St
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New York, NY 10017

212-455-4000; fax: 212-983-6379

Staff: Bruce Paisner, Willizm Mdler, Glenda
Steve Weiser, Bob Mahiman, Chad Lapp,
Tom Deviin, Michael Doury, Jerry Shevkx.

: Popular Mechanics for Kids®;
B. Smith with Style®; Famous Homes ang
Hideaways*; Smart Money®; Ron
Hazelton's House Calls™; Phantom 2040,
Al New Popeye; Original Popeye; Popeye

Time Capswies; Features/packages—
Marguee X*; International: features— Sex
and Mrs, X*; My Mother the Spy”: If You
Believe”; Swimming Lessons/ Another
Woman's Husband”; Trial by Mecia®; over
250 feature-length fims and minisaries;
International: animated— e Lagand of
Prince Valiant; AN New Popaye; Original
FPopeye; Popeye & Son; Phantom 2040;
The Magicsl Aoventuras of Ouasimods;

Ihe Earth; G-Force; The New Advenfures of
Flash Gordon; Animated Flash Gordon;
Adventures of the Galaxy Rangers; animat-
ed specials; International: series—Famous
Homas & Hideaways*; Popular Mechanics
for Kids, B. Smith with Style; Waterfront,
Oviginal Blondie; Oniginal Rash Gordon;
Perspectives on Greafness, Brewsler
Flace; What Happened?; Essence of Life;
in the Mame of Love; Intimate Portralls,
Rivals; International: specials— Harley
Davidson: The American Motorcycls; Made
in the USA; meotmsmrrmv

Kay; The Modarn Man's Guide fo

Fatherhood, Emest Borgning on Tour:

Classic Hollywood: The Road &0 Stardem

Exorcism: Deafings in the Dark Side; [ e

Grip of Evil; The Human Factor

HHC-TV 3359

High Horse Productions 3520

High Point Films & Television Lid,
1511-22

25 Elizabeth Mews

London NW3 4UH England

44 20 7586 3685; fax 44 20 7586 3117

e-maii: sales@highpoint-thefimcomga.-

ny.co.uk

Wobsite: waw . highpolnt-thefitmeompa-

ny.co.uk

Staff: Carey Fitzgerald, Julie Murpey,

Sarah Hughes

Programs: Lady Ninya. The Many Dagth:

of Norman Spittal; Minx Manor; Astro Boy:

mMSmnSmpn

Realty; Fury at Smuggiers Bay; Dr.
Terror's House of Horror; The Sex Guides
to Eurgpe; Gary Rhodes; An Australian
Odyssey; Flavours of South America; Stars
and Cars; Floyd on 0z; Caprice’s Travels
Saa World; wrmm Go Wi, The

Foliowing e Fenceding; The James Hew 1t
Story; Cynthia Payne’s House of Cyn; Dario
Argento’s World of Horror; The History of
Pinbaf; Two Hours from London; Bom in

3400

Horlzon Québec 831
502 Duluth East

Montrdal, Québec H2L 1A7 Canada
514-289-9977; fax: 514-289-1863

House of Blues Digital Inc. 2680
HRP 83
805 Third Avenue, 24th Ficoe

New York, NY 10022

212-756-3600

www.broadcantingeadie ci®
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Staft: Murray Berkowitz, John McMorrow,
Jody Hecker, Joel Gutman, David Paimer,
Maury Wind, Charlie Lizzo, Tracey Tunan,
Mia Schwartz, Steve Shadid, Andrew
Rarron, Mark Marino, Allison Auerbach

Hurley Cerporation 3463
j-Stream TV 3240
135 W 20th St., Suite 401

New York, NY 10011

Website: www.istreamtv.com

Staft: Chip Ruhnke, Joe Tripician, Alpay
Kazal, Collette Horrell

Products/services: Encoding of Internet
viden from other sources; uitra-high quali-
ty streaming Intemet video for broadband;
avso enhanced QuickTime music-video
encoding; Webcast studios

BC 3665
idiive USA Inc. 2481

e Entertainment International
1511-44

1 Fllm Associates, Inc.

1324 East Paimer Avenue

Gendale, CA 91205

815-243-4976; fax: 818-550-9728
Staff: Antony Ginnane, Aan Lyons, Anthony
Lyons

Innccent; Elsinore; Emissary; Encounters;
Fieds's Oivild: Gt Away, Gef Away; Heaven
&nd e Suicide King; Hold My Hand I'm
Dying: Hot Times al Moatcialr High;
insomalz; Summer of Decision;
Maosuvers; Men Seeking Women®;
Mommy, Mommy 2: Offspring; Pariah®;
Poict of No Retun; Private | Ralsing
Heroes; Reluctant Angel; Road To
Nowhery; Savage Justice; Second Sight;
The Seltlement”; Sex Is a Four-Letter
Woed: Soistice; Somewhere in the
Darness; Timeless; Torment: The Truth
About Julet*; War Requiem; Waterville,
Whistisbiower; Witite Force; Wild
Mansuvers; Wilness in the Warzone
Iguana Productions

T3

IM:nagement Group

2001 Wilshire Bivd.

Sana Monica, CA 90403
310-528.9662

e-mail: sarm@tmib.com

Stafl: Suzanna Matheson, Tasha
knozitto, Cowistian Czuzak
Services: New media, entertainment &
buznass management; insurance brokers
fmact 1511-48

In<spendent Artists Co. 1039
8445 Malrose Place

Los Angelés, CA 90069
m‘f—lmmmm-wu

&-mail: sedizon@yahoo.com
Wedsite: waw isccaine net

Statf: N, Lee Lacy, Ellen Endo, Kenvin Mills
Programs: Big Screen TV, The Movie
Show’; The Risen Past”; Pet Guys”; Movie
Scene Blographies; Adventures with Safari

1039

L fendcastingcablie.com

Independent Television Network Inc.
375

InetliveTV
Inktomi Corp.
InnovaTV.com

Interactive Pictures Corp.
1009 Commerce Park Dr.
Oak Ridge, TN 37830
888.009-4740

e-mail: stafi@ipix.com
Website: waw.ipix com
Staff: Linca Larimore, Chastity McLain,
John Murplry, Mary Claibomne, Jeremy
Silver, Ed Lewis

Products: IPIX Virtual Towrs; V3ED

International Documentary
Association 3734

Iinternet Advertising Bureau Inc. 2474

Intersound Inc. 443
962 N. La Cienega Bivd.

Los Angeles, CA 90069

a-mail: admin@intersound.com

Website: wwv.intersound.com
Staff: Kent Harrison Hayes, Garry Mormis,
Paul Poste, Witiam Davis
Services: Audio and video post-production
sarvices; language dubbing and subtitiing

Iintervu 2629
Intonetworks 3132
lone Communications 31
ipnetwork.com 2478
Ireland on Screen 2001
Italian Film Commission B0S

1801 Avenue of the Stars, Suite 700
Los Angeles, CA 90067
323-879-0950; fax: 310-203-8335
Staft: Pasquale Bova, Carol Fabi, Anna
Sannito

Italian Trade Commission

Via Liszt, 21

Roma 00144, Haly

39 06 59921

Staff: Anna Maria Paranzino, Antonelll
Cocca

Itel 143
2260

Ivanhoe Broadcast News 1739
2745 W. Fairbanks Ave.
Winter Park, FL 32789

407-740-0789; tax: 407-740-5320

J&M Entertalnment

2, Dorset Square

London NW1 6FX England
0207-7236544; fac 0207-7247541
e-maii: tvsales@jment.com
Staff: Tony Lytle
Programs: Night Traln; Compiicily, Love
g'mmrmumm.q

Janson Television & Video 3333

88 Semmens Rd.,

Harrington Park, NJ 07640
201-784-8488; tax: 201-784-3993
o-maN: steveDjanson com

Website: www.janson com

Staff: Stephen Janson, Zara Janson, Betsy
Van 0st, Julie Conover, Mark Jennings
Programs: The Worlds of Harry Connick
J.; Oceans: Return of the Dolphin; Agua
Pranet; Lyme Disease: A Guide o
Prevention; The Toughes! Bregk: Martin's
Story; The Loons on Goldan Pond:
Sirawalch; Colt: Legend & Legacy;
Women's Hearts &l Risk; Vampires of New
Engtand; Thunder in the Canyon; The
Scottish Fiddie Orchestra Plays Toronto; A

Bird TV, image of Jesus
JCS Syndication Services 2445
John Adams Television 1511-45

Solomon’s Court, Bournes Green
Stroud, Glos GLE 8 LY UK

44 1 453 885 700; tax: 44 1 453 885 701
Stalf: John Adams

Programs: The Future Is Wid™; Dinosaurs
of the Deep®; The Lizards of 0z°; Animal
Alphabet*; Anima! Numbers*; Anima/
Families®; Connections®; 0zzie the Owi*;

Play and Discover with Digger & Splat”;
Traveling Lite*
Jungle Vision 3177

33143455544 1ax: 33143406955
e-mail: contact@kayenta com

Staff: Michel Pinard, Thierry Rivard,
Kourtney Kaye, Stéphane Chirol, Emily
Vallier, Mayté Espina

The Kermit Channel 2818
6430 South Fiddlers Green Circle, Suite

Toronto, Ontario M5V 1RS Canada
416-408-2300; fax: 416-408-0870
a-mail: smiddiebeook@brunico.com
Website: www kidscreen.com

Staff: Jim Shenkman, Ken Faler, Sheliey
Middlebrook, Mary Maddever, Marcelle
Bonanno

Product: KidScraen Magazine
n?‘gwmmm

King World International 2031

1700 Broacway, 33rd Fl

New York, NY 10019

212-541-0277; tax: 212-582-9255

Staff: Frec Cohen, Steve Friedman, Elien
Politi, Ted Bookstaver, Greg Helm, Hayley
Moss

Programs: The Martin Short Show; Memil
Healter Garme Show Catalog; Scared
Straight! 20 Years Later; Candid Camera

King World Media Sales 20

King World Productions Inc. 2030
12400 Wilshire Bivd., Suite 1200

Los Angeles, CA 90025
310-826-1108; fax 310-207-2179

Stalt: Roger King, Michael King, Donald
Prijatel, Andy Friendly, Randi Cone, J.

Stuart Stringfeliow
Programs: Curtis Court”;
Squares; Whee! of Fortuns; Jeopardy!; The
Oprah Winfrey Show; The Martin Sthort
Show; Inside Ecition
Kodansha Ltd. 2210
Korean Pavilion 2910
KMPG Digital Medla Business
Incubator 2850
KMPG Media/Content Consulting
Practice 2850
Kushner-Locke Co. 3283

11601 Wilshire Bivd., 215t Floor
Los Angeles, CA 90025
310-481-2000; fax: 310-481-2101

Samurai 7°, Boy with the X-Ray Eyes”;
Feabure films—Thri Zone collection;
“Picking Up the Pieces”™; *The Last
Producer”; “Freeway Ii: Confessions of a
Trickbaby™; “Mambo Cadé”; “Swing™;
“Ringmaster”; “Susan's Place”; Hollywood

La Cinquieme/La Sept/Arte an
Lacey Entertainment N/A
1414 Avenue of the Amernicas

New York, NY 10019
212-754-5482; fax: 212-754-5481
e-mali: lacevert@aol.com

Staff: Brian Lacey
Programs: Pokédmon; America’s Dumbest
Criminals; Mr. Men & Little Miss: The Lost
Latier; The Mr. Man Show; Sheliey T Turtle
Show; Mega Man; Streef Fighter; WMAC
Masters

Lain International Inc. T06
Lakeshore International 1801
Ledafilms S.A. 1145
Leisureview Lid, 1511-54
Liberty International Entertainment
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inc. 1511-54

Licensemusic.com 3163
330 Townsend St., Suite 212

San Francisco, CA 84107

415-543-2470

Stafr: Stephanie Crump, Steve Beticher
Services: Music services; music Iicensing

The Licensing Channel B.V. 291

Lifesize Entertainment & Releasing
3354

Lifestyles Productions 3469

Link Television Entertainment 1511-23

10339 Whipple St.

Teluca Lake, CA 91602
818-508-9300; fax: ma-sosm

AB&'!?S&M Second Star to the
Left"; The Sandman; Spider; The Trap
Monster TV™: Spooks of Baftie Bay; Titch™;
Caribou Kitchen; The First Snow of Winder;
The Forgotien Toys: Series | and N; Jack &
Marcel*; The Morph Files; Preston Pig;
Shrinking Viclet*; The Siow Nomis; Tales of
a Wise King; What a Mess; Bug Alert; Eye
of the Storm; Pirates; Teddybears; Deep
Ses Dick

Linkshare Corp. 3135

Lion’s Gate Entertalnment 901
5750 Wiishire Bivd., Sulte 501

Los Angeles, CA 50036
323-692-7300; fax: 323-692-7373
Beggs. Jean Huang, Ellen Burditt, Doug

London Films
London Television Service/B.L.S. 1511-
58

Lucky World Productions Ltd. 1511-09

M&L Banks 3350
L] 8
M6 Droits Audiovisuels 11
Magma European Scripting House

NATP E‘
2001
Magus Entertainment N/A
Ampérestraat 10

1221 GJ Hilversum, The Nethertands

31 35 6420677, fax 31 35 6420668
e-mail: magus@woridonline.ni

Staff: Rick van der Heuvel, Jaap Joost
Breijinck

Programs: Ranada; Simsalagrimm;
Stitches in Time*; The Velveteen Rabbit;
Mystery of Naturg; Travel Destinations;
Kruger National Park: 100 Years of Nature
Conservation”; @dventures®; Acariens”;
Altair’; Jamaica Beach”; Meadow Lands”;

Fardastic Tales— Toolthfainies®
Mainframe Entertainment Inc. 1930
Mainline Releasing 3384
Mainstreetweek.com 63e
Marathon International a1
Mark Anthony Entertainment 2480
38 W 39¢h St

New York, NY10018

212-271-2359

Stalf: Tony Intelisano, Don Barmett, Grant
Norlin

Programs: WX0 Wrestling®, Main Fioor,
Filbert Fopp Can't Stop; Bombshells; 16th
Annual Country Showdown
Massachusetts School of Law 827
Matrix Exhibits 1790

M.b. Producciones 731-K
C/ Sarburua 8-A

01007 Vitoria

945 13 48 46: fax: 945 1504 45

2910

wide courfer services, international freight
forwarding, fulfiliment, computerized stor-
age tacilities
Media International Corp. (MICO) 2261
Media Metrix Inc. 3066
Media Services Group 3462
Medlacast

2065
481 Bth Ave.
Suite 1545
New York, NY 10001
212-967-6698; fax: 212-967-6685

Beverly Hills, CA 90210
310-385-9047; fax: 310-385-0280
Staff: Giorgio Prandoni, Francesco Juiltand

Medlacube talla B80S
Via Procaccini, 25

20154 Milan, Haly

39 02 345791; fax: 39 02 333105088
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Staft: Giorgio Prandoni, Francesco Juilland

Mediamax International/La Fete
Group 1910

Medlametrie/Eurodata-TV an

MediaSite 2920
825 Liberty Ave,

Pitisburgh, PA 15222

412-288-9910; fax; 412-888-9905
e-mail; info@mediasite. net

Staff: Howard Affinito, Krishna Pendyala,
Ron Quartararo, Per Sjofors, Ken Cass,
Products/services: MediaSite Publisher;
Publisher Modules—auto Index, speech
index, highlights index, v-commerce,
image index, media formats; MediaSate
WebFinder; Branded MediaSite
Mediatrade Spa BOS
Viale Europa, 48

20043 Cologno Monzese, Milan, Italy

39 02 25141

Staff: Roberto Pace, Danlele Lorenzano,
Aldo Spagnoli, Glovanna Arata, Alessandra
Valeri Manera, Alessandro Broglia, Daniela
Bagliani, Paclo Penza, Aldo Romersa,
Gabriella Baftabio

MediScope Productions

2304 E Meyer Bhvd., A-21

Kansas City, MO 64132
816-276-9297, tax 816-276-9222
e-mail: cmconnors@healthmidwest org
Website: www.drhock com

Staff: Cadie Connors, Laura McCabe,
Dennis McCiatchey, Dr. Leonard Hock
Programs: 8ehing the Discovery”

Mega Entertainment International 460
150 West 25th St., Suite 503

Now York, NY 10001

212-242-0088; fax: 212-242-0808
e-maif: mepany®ibm.net

Staff: Ziv Sidi, Sharone Melamed, Natalia
Viriach, Mor Sommer, Rochedie Johnson-
Benning, Israel Dorl, Irts Parizer, Chen Sidi,

ingka;
M!&EWWWWM

Mikan; Bosco Adventures; Space
Annefte
Meiseiman/Rede Media Group 3457
Mel Giniger and Associates

1039
Meridian Broadcasting
Metrosplash.com Productions 2841
MG/Perin Inc. 2068
21 East 40th St., Suite 1601
New York, NY 10016
212-447-5600
@-maii: mgperin@aol.com

Candace Fisher, Carol Jacob
Programs: /m Fowler's Life in the Wikd™;
Mi Gente! My Pecple!

MGM Worldwide Television Group 100
2500 Broadway St

Santa Monica, CA 90404

310-449-3000

Berristord, Robert Chenoft, Lyle Foster
Frank Hussey, Tony Leadman, Phil Smith,
John Wettersten, Geoff Gordon, Brian
Davidson, Steve Herlihy, John

Darin McDaniel, Roe Thelin, Adam Wa
Hamww Kien Sterton, Dottie

DeTurenne, Jeff Holmes, Simon Suston
Sylvie Lebosse, Susan Silverman, Caron
Stalins, Paul Woolley, Alecia Dixon, Charie
Farmer, Joe Patrick, Erica Cha, Carole
DeJonge, Gail Furey, Rofand Hartzed, Lo
Beber Holmes, Marla Kaye, Mathilde
Rottier, Biake Fynn, Chris Jones
Programs: Stargate 5G-1, National
Enguirer TV, The Outer Limits, Chat Room
America, Sexwars, MG 75th Anniversery
(mavie package)

Michaels Medla mn
1721 Richardson Place

Tamga, FL 33606

813-254-9695; fax: 813-254-9291
e-mall: mmbilie@aol.com

Staff; Michael Bllle, Michael VonEnde
Programs: News in Motian; Weather Ol
NM Moroscopes; NI Design Team; N
Heaitty for Life

Microcast 1085

The Micro-Programming Group 3383
Microsoft WebTV 561
Microsoft Window Medla 581
Midnite Express ™m

MIFA 2978
BP 399, 6, Avenue Des Bes

74013 Annecy Cedex

334 501008 DD

Website: www.annecy.og

Staff: Vincent Ferri, Tiziana Loschi,

Mind's Eye International

2201 11th Ave., 3rd Floor
Aegina, SK $4P (U8 Canada
306-781-7353; fax: 306-358-3468
e-mall; meinti@si sympatico.ca
Website: vww.mindseyeitenmational com
Staff: Kevin DeWalt, Paul Black, Mark
Prasubn, Ken Marshall

Programs: incredidi Story Studio;
Mentors; Prairie Berry Ple”; Surf Shack:
The Tourist; Melanie's Giabal Advenfures’;
The Lost Daughter; Lyddis; EN's Lesson:
Oulet Places®; Jericho: Walls of Silence”
Suburban Stripper*; Season of the Eides’,
Dol Hospital”; Ronnle Burkelr*
Ministry of Culture and Tourism 2910
Minotaur International 1511-14

MIP Interactive 2
11, rue du Colngi Pierre Avia

75015 Paris, France

33 (0) 1 41 90 49 49; faxc 33 (0) 1 41 90
46 45
Mwwnmﬂm
Website: www.mipimtaractive.com
Staff: Andrew Lerman, Florence
Glacometti, Pascal Perzo, Dana Sparber
Services: Online platform for buyers and
seliers of telavision product in the inter-a-
tional marketplace

Mississippl Film Office 3n
MMT Sales Inc. 484
Monarch Film Inc. 3330

wwm. broadcantingeanin 88
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Loews Coronado
Bay Resort

an Diego, California

.
Sl
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"28E5

Are you currently implementing original
online programming?

Do you have a complete understanding of
how to most effectively integrate traditional
and new media?

Have you leveraged all available revenue
streams for entertainment companies?

Do you have an in-depth understanding of
where the experts believe entertainment
and new media will take us in the new
millennium?

Do you have a relationship with the major
players in new media entertainment?

Have you examined all potential partnership
opportunities for your company?

If you answered NO to any of the above
questions, register immediately for
Variety’s Interactive Summit.

Register now at
www.digitrends.net
Attendance is limited.

For info call 888/880.0625

JARIETY =

INTERACTIVE
SUMMIT

Produced by w

It's an Entertainment Revolution.

o

To exhibit, contact Mike Pubentz at 949/349.9454 ext. 22 or mpubentz@digitrends.net
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Monster Distributes Lid. 2001
Mente Carlo TV Market 625
Moose & Squirrel Entertainment 3041
Morecom Inc. 3041
Motion International Inc. 2411
465 MoGil St
Montreal, Quebec HZY 4A6 Canada
514-284-2525; fac 514-985-4461
o-mail: hwyerGmotionintemational. com

Website: www motionintemational. com
Staff: Stephen Greenberg, Jean Bureau,
Heather Wyer, Clistina Rogers
Programs: Little Man; No ABDI; 36 Hours
to Die; Gabried’s Run; Riopelle; Cigars: The
Spirit of Cutsa; Ecce Homo; The Greatest
Journeys on Earth; Marsupiami;
Fantomete; Scoop and Doozie; Maximum
Dimension; Pands Bear Daycare; Ruffus
the Dog; The Big Comiy Couch; Heflo Mrs.
Cherrywinkle

Motion Pictures, S.A. 731

Motorola Satellite 1102

1500 W. Dundee Rd., Suite 200

Adtington Hesghts, L 60004

800-232-6274

Website: waw motorolasatelite com

Staff: Nlex Nowak, John Meiby, Seth

Kaminstein, Cindy Willard, Michael indest

Products: Sateliite phones and pagers;

SUpport senvices

The Movie Gang/Themoviegang com
3385

MTG Media Properties 175

805 Third Ave., 8th Floor

New York, NY 10022

Crossroads Centre af Antigua; Vi1
Presents Donna Summer: Live & More
Encored; VH1 Divas Live ‘99 VH1
Awards— 1999 V1 Vogue fashion
Awards*; VH1 Series— Behind the Music;

Storyteliers; ¥H1 Pop-Up Video

Mulberry Street Pictures 3520
Muller Media Inc. 961
11 E 47th S

New York, NY 10022

212-317-0175
e-mall: muller 147830l .com
Website: www,mulles-media com

Statt: Robert Muller, Daniel Mulboltand,
Stavang

Programs: ScreenScape 1 (16 titles)*;
New Century | Smake Screens 2 (12
Btles); Prime Targets W, IV (appeox. 17
Btles each); Prime Targets Non-Syndex (9
tties); The Wild Ones {10 tities); Weapons
(6 ties); Godzilla All Stars (12 titkes); This
Day in History (365, 60-socond inserts)
Muse Entertainment 1910

My Prime Time inc. 3031

Mycity.com 2876

Nashville independent Film Festival
3520

National Weather Networks 3029

National Youth Anti-Drug Media
Campaign

NATPE

2425 Olympic Bivd,, Suite 550-E

Santa Monica, CA 90404

310-453-444D

e-mail: bparisednatpe oy

Website: www natpe og

Staif: Beth Braen, Brigelte Parse, Heather

Bonnie Landay

Products/services: Membership services

NBC Inc. 331

30 Rockedeller Plaza

New York, NY 10112

212-664-4444

NED Television Lid.

Nelvama Lid.

32 Atlantic Ave.

Toronto, Ontario MGK 1X8 Canada

416-588-5571; fac 416-588-5588

Staff; Michael Hirsh, Toper Tayior,
Emmanuile Pétry, Marie Laure Marchand,

1151-58
1910

C/ Sant Sabastia, 164, 2n
08223 Terrassa, Barcelona, Spain
3493 784 16 22; fax 34 93 784 29 38
e-mail: neptunoGneptunofims com
Website: www neptunofilms.com
Staff: Roberto Mitrani, Tony Picamoles
Programs: The Gravediggers Squad;
Cedric; Bandolero; The Thee Bears; The
mm—-mm“m
Animated Movie; Detective Bogey; Bakin
Netbroadcast Services

Netherlands Council for Trade
Promotion

Network Music Inc.
15150 Avenue of Science

20m
173
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San Diego, CA 92128
B00-854-2075; fax: 619-451-6409

Neurones 811
New Dominion Pictures 2634
New Line Television 1181
888 Seventh Ave.

New York, NY 10106

212-649-4900; tax: 212-956-1936

Programs: New Line 8 (15 titles)"; New
Line 5 (19 titles); New Line 6 (20 tithes).
New Line 7 (15 ties); The Hard 12 (12
titles); The New Bass (15 titles); Powerdine
(12 tithes); Big Ticket (14 tiths), Malthew
Biackheart: Monster Smasher”; The Lost

San Francisco, CA 94133

299 Park Ave.
New York, NY 10171
212-708-7500

Navigatoe; STAR; N Power; Expiorer; PNF 2
Nippon Animation Ca. Ltd. 2202
Noga Communications 3176
Nordic on Screen-DR TV 2431
NOS Aankoop on Sates 2011
NOS Programme Acquisitions 2911
Novocom 1343
5401 Beethoven St

Los Angeles, CA 90066
310-448-2500; fax: 310-448-2525
Website: waw novo.com

e-mail: graphics®novo.com
Statt: Joba Ridgway, Barry Smith, Angela

2675

NVC Arts 1511-12

T

Octapixx Worldwide
23 Lesmill Aoad, Suite 400
Toronto, Ontario M38 3P6
416-449-9400; fax: 416-449-9498
e-mail: octapooddidirect.com
Staft: J. Gary Gtadman, Allan Kent, Alzn
Heidi Higdon
Programs: The Living Sea with John
Stoneman; The Ocean World of John
Stonerman; Wi Oceans; Ocean Orystals”,
The Birthday Dragon; Tooth Fairy, When:
Are you?; The Woman Who Raised 3 Bew
as Her Son; Happy Birthday Bunnykins,
Abiens Next Door; The Blob Family; Freaty
Stories; Up on the Houselop; Bivetoes 1
Cistmas EN: Abens’ First Christmas;
Johann's Gift do Christmas; Teddy Bears
Clvistmas; Frequent Fiyer; Kissinger an
Mixon; Lives of Girls and Women; Sheriock
FHolmes Returns: The Adventures of the
Tiger Murders; Held Hostage; 'mon
Geese; A Tribute to Sem Kinison; Ceiioe
Dion—The Colour of My Lowe: Tracks of
Glory; Beyond Reatity, Dog House;

Tiger Shark—1Legendary Thug of the Sea,
Ningaloo—Where Ocean Gants Meet”,
Ecotowrism®; The Coral Reefs Are Dying’
The Young Adventurers®; Survival on &
Tropical Iste®; Ships in the Coral*; Workd s
DeadWest Creature”: The Elusive
Mearmaid®; Legends of the South Pacific”:
Sea Snakes of Marion Reef”; The Nabora!
Parks of South Africa*

Odyssey Network

12700 Ventura Bivd., Suite 200
Studio City, CA 91604
818-755-2400; fac 818-755-2564
Website: odysseychannel.com
Staff: Margarel Loesch, Susan Frank, L=a
Corbi, Mark Kem, Sidney hwanter, Scolt
Anderson, Keshia Williams

Product: Basic cable network focused
family programming (first year)

2618

Webrsite: www.openmarket com
Start: Jill Zeikel, Karen Boater, Chard
Orsini, John Rajeski, Robert Sommers

Products/services: Provides an integra’
ed set of open, scalable solutions that
enable enterprises to move thelr busingss-
£5 1o the Webd
Optimum Productions 1m
Oracle Corporation (CA) 3059
Orange Blossom Productions 3520
Oregon Trail Television Ltd. 2416
Over the Edge TV 3446
Overseas Filmgroup 2824
www, broadcastingcable c08
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P1 3610
packet Video 3165
pact 1511-06
paramount Television 160
5555 Melrose Ave.

Hofywood, CA 90038

373-256-5000; fax: 323-862-1838
¢-mail: frst_last@paramount.com
Wedsite: www.paramount com

Joseph Lucas, Susan Akens, Javier Avitia,
James Brehm, James Dowaldy, Isis
Moussa, Chis Ottinger, Stefani Deoud,
Mina Pated, Richard Yannich, Michael
Kedler, Russell Kolody, Susan Lindheim,
Arita Woeener, Susan Bender, Eric Mueller,

Sean Cleary, Bruce Swanson, Kevin
Kenley, Gary Hant, Tom Mazza, Tom
Russo, Steve Stark, Jack Waterman, Steve
Madofl, Lynn Heide, Reed Manville, David
Carson, Stephanie Morton, Mark Corbin,
Dawn Clare, Tanya Lach, Michelle Prigent,
Nicole von Thaden, Perry Simon, Steve
Gordon, Lawrence Lyttie, Bill Sanders, Rob

WEw Sreateastingeabin.com

Saved by the Bel; Star Trek: Deep Space
Ning; Star Trek: The Next Generation; Star
Trek: Voyager, Tax; Twin Peaks; The
Untouchaties; The Wild, Wild West
Features/ packages—Action Pak; Carcico
3; Carolco 4; Family Festival VI, Features
XN; Paramount Collector’s Edition;
Paramount Plus I, Passport |, The Perry
Mason Features, Power Pak; Quick Hits i
Rysher Il Workdvision It
Park Entertainment Lid.

ParkerVision Inc,

8493 Baymeadows Way
Jacksonville, FL 32256
904-737-1367

e-mail: smatics@parkervision com
Staff: Richard Sisisky, Donna Edwards,
Mark Alexander, Scott Matics, Jerry Varon,
Jim Berry, Pha Tilotson, Mike Lang, Joanna
Ching

1511-42
2626

3 CCD Broadcast Robobe camera with 18X
lens

Parrot Media Network 1343

Passport International Productions
1041

Pathé International a1

Pavilion of Spain/ICEX/Foreign Trade
o

Peakviewing Transatlantic  1511-05

B Astridge Rd., Witcombe

Gloucester GL3 4SY England

44 1452 B63 217; fax: 44 1452 863 908

e-mail: infoSpeakviewing.co.uk

Website: www peakviewing co.uk

Staff: Elizabeth Malthews, Janet Blandiord

Glovy Glory

Pearson Television Domestic
Syndication 1775

1330 Avenue of the Americas, 10th Floor

New York, NY 10019

212-541-2800; fax: 212-541-2810

Staff: Robert Tumes, Tony Cohen, Michael

Mounties: True Stories of the Royal
Canadian Mounted Police; SOS in America;
Pressure;

7: Aimieader 8*; Encore 5; Feature
Theatre VIll; Feature Theatre [X*; Live
Premiere Two; All-Star One; Thrill Them!
Chill Them!; TriMark’s Star Tickets 3

Pearson Television International 1775
1 Stephen S1.

London, W1P 1PJ England

44 207 691 6000; faoc 44 207 631 6060

Robert B, Parker's Small Vices®; Deep in

My Heart

Pearson Television Worldwide
Production

1 Stephen St

London, W1P 1PJ England

44 207 691 6000; fax: 44 207 691 6060

Website: www paarsonbi com

Staff: Jamie Bennett, David Lyle, Doug

Gluck, Carlos Gonzales, Alan Boyd, Michael

Murphry, Coclle Frot-Coutaz, Swe Green,

Biemat

Programs: Win “My" Money*; Mother

Knows Best?"; Make Me Laugh”; The Blg

Deal*; Grudge Maich, The Big Date”;

Secret Lives; In Search of Paradise;

Forbidden Love

Perfect 10

Peter Rodgers Organization
1800 N. Hightand Ave., Suite 100
Hollywood, Ca 90028
323-962-1778

e-mail: profilms@ixpres.com
Website: www.profilms.com
Staff: Stephen Rodgers, Teresa Aouse,
Jennifer Grimm
Programs: Features, series, speciais and
documentaries

Peter Storer & Associates

1361 W, Towne Square Rd,
Mequea, W1 53092
262-241-9005; fax: 262-241-9036
Website: storer@storerty.com
Website: www stocertv.com
Staft: Peter Storer Jr., Doug Knight, Sandy
Demetros
Products: Instam! Program Schedule®;
Tempus®; The Program Manager System;
Contracts Manager

Phil Slater Associates

Video House, Ash Strest
Fleatwood FY7 6TH UK

Staff: Philip Stater, Chris Bartiett
Products: independent Traveling Guide,
Funny Girl's Sevious Business; Story of the

1775

1861
1130

1511-21

South Hackensack, NJ 07606

201-807-0888; fax 201-807-0272

Staff: Joseph Podesta, Rich Domich, Geoff

Benfante, Angela Joyce, George

Karalekas, Trish Ferreri, Jelf Levecchia,

Steve DePascale

Programs: Filness Beach; Flex Magazine

Workout; Co-Ed Training, Shear Amenica

Plazza Itatia—ttalian Film Commission
805

Pilot Film & TV Productions Ltd. 1511~
53

The Oid Studso, 18 Middie Row

London W10 SAT England

44 20 8960 2771, fax: 44 20 8960 2721

312-664-4340; fax: 312-664-4505
o-mai: piperprod@act. com

JANUARY 17, 2000 / BROADCASTING & CABLE 115

Staff: Terri Long, Rick Roberts, Mark
Wagner, Kirk Tyson, Gina Calanni, Paud
Begnedl, ¥ivian Butaiof!, Bill Butaloft
Programs: Wholistic Living; Hungér in
America: The Solutions™; The Long Way
Home; The Corner Pub
Pixcom international 831
Pixeolon.com 3260
Planet Pictures 2918
Platinum Studios N/A
9744 Wilshire Bivd., Suite 400
Beverly Hills, CA 90212
310-276-3900; fac 310-276-2799
Stalf: Gregory Noveck

Playback International Magazine 2991
366 Adelaide St. West, Suite 500

Toronto, Ontario M5V 1RO Canada
416-408-2300; fax: 416-408-0870
e-mail: smiddiebrook@brunico.com
Staff; Jim Sheckman, Ken Faier, Shelley
Product: Piayback Infernational Magazing
Playboy Entertainment Group Inc. N/A
9242 Beverly Bivd.
Beverly Hills, CA 90210

310-246-4000

Staff: Wilkam Fisher, Jim English, Jef!
Jenest, Dick Rosettl, Richard Bencivengo,
Shelebian
Product: Passion Cowe; Sexcelers,

Portfolio Entertainment Inc.
124 Merton St Suite 202

Torondo, Ontario M4S 222 Canada
416-483-9773; fax: 416-483-6537
e-mail: portfolio@portfolio-ent.com
Staff: Joy Rosen, Lisa Otfman, Marina
Cordoni

Programs: Pet Project; Sometiing from
Nothing; Adventwes will Kanga Roddy, So
You Want &0 Bel; Pug & Zero; Groundiing
Marsh; Camp Cariboo, Widemess
Adventure Guide; Know Limits; On Top of
the Worid, The EI; The Heart of Christmas;
Holy Land, Holy People; Sangoma:
Traditional Healers in Modem Society
Portman Entertainment
167 Wardour St
London WIV 3TA England
44 207 468 3443; fax: 44 207 468 3469
Staff: Tem Buxton, Gary Méchedl, Jane
Baker
Programs: Nancherrow, Rosamunde
Pilcher Special, Wrestling with Aligators
PowerSports Millennium
International
18226 Ventura Bivd., Sufte 102
Tarzana, CA 91356
B18-708-9995; fax: B18-708-0598
e-mail; irtidps-mill.com
Website: wes. ps-mill.com
Staff: Wilkam McAbian, Tal Dean McAblan,
Adi McAbian, Ling Mykiand, Eve Joffee,
Johanna Samesed
Programs: Operation Thunderboit”;

1511-30




Princeton Video Image Inc.
15 Princeton Road
Lawrencevilie, NJ 08548
609-912-9400

Paul Stagle, Dawn Rogers, John Kennedy,
Tad Ehrbar

Pro image Studios 3435
Produccion & Distribucion 2879
Production Tony Comiti an

The Program Exchange 1061
375 Hudson St.

New York, NY 10014
212-463-3500; tax: 212-463-2662
e-mail:
theprogramexchanged@saatchiy.com
Website: www.programexchange com
Staff: Alen Banks, Jack Irving, Chris
Maura Barry, Esther Sloane, Andrea
Brown, Christine Trapani, Rudyard Severs
Programs: Children's series— The Wacky
Worid of Tex Avery; The Real Adventures of

Angels in the Aftic; Baby Bedtam
Promark Television
PROMAX & BDA

2029 Century Park East

Suite 555

Los Angeles, CA 90067

NATPE
&

J10-788-7600

Protele 761
201 Scuth Biscayne Bhvd
Miami, FL 33131
305-377-8125; fax: 305-373-1844
Staff: Carios Castro, Mario Catro, Oscar
Belaich, Martano Vertiz, Lawrence Dickens
wmwm : Mueres
* DKDA—Suenas e
Jul\mhd" L‘i' Casa de [a Playa®; Amigos
por Siempre”; Serafin; Aima Rebelde; Por
tu Amor; El Nino gue Vino dal Mar; infiemo
en &f Paraiso; Tres Mujeres

Pseudo Programs Inc. 3065
PSMG/PlayTV.com 230
PSN-Pan-American Sports Network

2610
380 Madison Avenue, 7th Floor
New York, NY 10017
212-499-7399; fax: 212-499-0195
Staff: Jacques Kramer, Ofivier Brand,
Wilma Maciel
Product: All-sports cable/satellite channel

broadcast in Spanish and Portuguese
Public Broadcasting Service 2660
Publivision Inc. B3t

Radio Netherlands Television/NIS
Film 2911

Radio Television Espanola RTVE 731

Radiotelevision Valenciana 731-8
Poligono Acceso Ademuz SN

46100 Burjassot, Valencia, Spain
3496-318 3000

e-mail: catalogotdrtve es

Website: waw.rivees

Staff: Jose Villaescusa, Jose Villagrasa,
Vicente Suberviota
Programs: Memories of Valencian Trains;
Earth Arteriss; 21st Century Explovers

RA! Cinema

fax: 39 06 3728824

Staff: Bianca Giordano, Anna Pomaro

RAI Fiction

fax: 39 06 3218433
Staff: Luca Milano
RAl-Radiotelevisione Maliana 805
RAl Trade Spa 805
Via Novaro, 18

00195 Rome, Mtaly

39 06 37498269, fax: 39 06 3701343
Staff: Susanna Gianandrea
Programs: The itafian Soccer
Championship; Cycling; Volleytxall;
Basketball: Alda; Requiern
Ravensburger Film & TV AG

Raycom Sports

am
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Programs: Siyle World; Creme de la
Cremae*; Trawel Xpress®; Greales! Runmers
on Earth*; Shipwrecked!”; The Female

Orgasm*; Light entertainment features

Real Families 3387
Real Networks Inc. 2780
RealScreen Magazine 3341

366 Adelaide St West, Sulte 500
Torondo, Ontario M5V 1R9 Canada
416-408- 2300 fac 416-403 0870

Reelplay.com

1620 Broadway, Suite E

Santa Menica, CA 90404
310-453-3808; fax: 310-453-3809
e-mail: stevelresiplay com
Staff: Stove Liu, Rotand Deiser, Janet Lee,
Vilapando, Suranne Rainey
Products/services: Orline, Inlemnet, data-
base, encoding, streaming, interactive,
multimedia

Regent Entertainment Inc.
Replay Networks Inc.
Research Engineers
Rever Sri

Viale Cirene, 5

20135 Milan, ialy

39 02 55180360; fax: 39 02 551877
Stafi: Marco Pagot

RHS Productions

720 West Gordon Terr., Sute 20F

Chicago, IL 60613
773-525-6098; fax: 773-248-5868

g§E8

703

Rive Gauche International TV
1554 Ventura Bivd,, Suite 101
Sherman Oaks, CA 91403
B18-784-9912; fax 818-784-9916
Staff: Ron Glazer, Christiane Nicolini
Programs: Raising the Mammoth®; | Dare
You*; The World's Best Kept Secrets; |
Survived: The World's Scariest Ghost:
Caught an Tape

Riverstar Entertainment Co.
RMS Networks

RNTV/MIS

Rogers Cablesystems Lid.
Roissy Films

Rose Entertainment

Rosnay International

Rotor.net

3780 Wilshire Bivd., 7th Floor

Los Angeles, CA 90010
213-639-3690; fax: 213-639-3693
Website: www.rotor.net

kve, interactive content on the intemet
Rozon B3
RRS Entertainment Im

RTBF-Belgian Television 1500
52, boufievard Beyers

1944 Brussels, Belgium

o-mail: verpGrib! be

Website: www.ribi be

Staff: ves Swennen, Vicloria Metzger
Programs: Bad Weather on the Planst
Ghasts of Victoria; Antarclics; L'Orfoeo
Hidden Cameras

RTI-RETI Televisive Haliane 808
Viale Europa, 48

20093 Cologna Monzese, Milan, Italy

39 02 25147; fac 39 02 25149091
Staff: Sonia Danéeli, Fatma Ruftini, Bena
Picco, Nella Allegretti, Mariachiara Duranti
Francesca Canetta, Andrea Portante, Lica
Rizzi, Fabrizio Battocchio, Fabrizio
Margaria

RTE Commercial Enterprises Lid. 2001
RTSI-Television Svizzera 1500
ATV Family Entertainment AG 2911

Rubicon Entertainment 738

Ryetoons Inc. Jo@1
S4C International

Sabela Media

St. Jude Children's Hespital
501 SL Jude Place
Memphis, TN 38105
901-524-0306

Websile: www.stjude org
Staff: Aggie Alexander, Dutch Van Duzee,
Melissa Bell
Programs: A Stovy of Hope™

Salsa Distribution 536
3, rue de Montyon

75009, Paris, France

B 55331300'1‘&33 155331308

1511-58
am
1202

Sandpiper Netwarks Inc. 2451

Sandra Carter Productions 261
230 West 79¢h Street, Suite 102

www.brendcastingeatl o8




;Nhat’s BuyMedia.com done
'or “ ir station lately?

BuyMedia.com Performance

Last Year
$1 million a day
30,000 station orders

This Year

$500 million
85,000+ station orders

Next Year

pillion+
$fll75,000+ station orders

BliyMedia ' '

: y“n:_ (( .Lom is bringing in It's the same way you've always

Ry~ e Ve ~ c i C / b ;

- ot l... (-l‘ll_lt for radio and TV done business, only with less work
§ across the country. Buyers on your part. Best of all, the sales

900 cities use site to qai
k. mt es use our site to gain commission is just 3% on all orders
S your station. From there G
4 S5 i v JuyMedia.com is a -
e BuyMedia.com is a superstar on your B"vhfled la com

25ts pour into y ; ¥

pot your sales team. So keep an eye on your I

fax machine. You might be surprised,

fice, and you close the deals. Easy.
0st too easy. :
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New York, NY 10024 e~-mail: smpted@smple.org
212-246-4765; tax: 212-246-4953 Website: www smpie.org
e-mall: scpro@ix netcom com Staff: Linda Alexander, Frederick Motts
Website: www.sandra-Carter.com Snap Media Corp 2680
Staff: Sandra Carter, Lou Miles, Deadie :
nwm: Softitler Hd.hc. 2961
Programs: Walk a Mile in My Shoes: The 5464 Surset Bivd., 4720
90-¥ear Journey of the NAACP”; Hollywood, CA 80028
Rapmania®; Jesus: The Man of Nazareth®; e-matl; info@softiter. com
Jordan: Off Cowrt”; Tiger Woods. Heart of & Stafy: Morgan Flumi, James Ziskin
Champion; PE-TV™; Pokémon®; Mandels: Services: Streaming Subtities for

Man of Vision®; Pope John Paud i
&rmafam

Sandy Frank Entertainment Inc. 467
Scandinavian Fllm Co. 241
Scott Entertainment 2842

P.0. Bax 554
Westbury, NY 11590
516-797-32685; fax: 1-800-346-6768
Staft: Scott Sobel

v The Bruce Brown Swrf Fm
Collection; On Any Sunday; The TV and
Many Faces of Frank Sinatra; Dealers in
Death; When the Applause ied; Strike
Zion; Jan and Dean: One Last Ride;

archivehollywood.com

Scour.net 3140
Screen Commission of ireland 2001
Screen Media Ventures LLC 961
Secitfirst.com 2896
SFP Productions an
Sette Lice an
Sherri Hill/Jovani 140
Showcase Entertainment 2675
Silicon Alley Reporter 3672

SkyCache Inc. 3139
312 Laurel Ave.

Laurel, MD 20707

888-474-7600; fax: 301-598-0837

man-mw La Badera*

SMPTE

585 W. Hartsdale Ave.

White Plains, NY 10607
914-761-1100; fac 914-761-3115

Streaming Media on the Intemet”; transia-

tion and sub&%ing services for DVD, satel-

Ine and film

$.0.L Productions Ltd.

Solid Entertainment

Solipsistic

Sonic Foundry

Sony Wonder/Sunbow
Entertainment

100 Fifth Avenue

New York, NY 10011

212-886-4900; faxc 212-366-4242

Staff: Ted Green, Becky Mancuso, Andrea

Milier, Loris Kramer, Ken Oishansky, Jedf

Hoider, Glenn Hendricks, Alan WinnikofT,

Phil Midiri, Sam Millstone, Kerry Romeo,

Colin Mendoza, Sandrine Pecheis dge Saint

Sardas, Rafae! Manrique, Dana Cluverius,

Veronica Hant

Programs: Lion of 0z; Santa’s Special

§ JEEE

Sound and Vision Entertainment 3450
Sound Image Broadcast Sales1511-43

2883
1511-20
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2000 Lo

SportVision 3222
SpotMagic Inc. 1332
SRSWowcast.com 2490
SSA Public Relations 3287
Steve Rotfeld Productions 1021

610 Oid Lancaster Rd., Suite 210
Bryn Mawr,. PA 19010
610-520-0671; fax: 610-520-0681
Staff: Steve Rotfeld, Carol Hubmaster,

Studio 7
Studio One Networks

Studios USA
1325 Avence of the Americas, Sth Floor
New York, NY 10019

212-373-7600; fax: 212-373-7660
Woebsite: weow studiosusa com

Staff: Stove Rosenberg. Lonnle Burstein,
Arthur Hasson, Elizabeth Herbst, Libby Gill,
Fitzpatrick, Susan Krakower, Richard Ross,
Jim Benson, Debbie Brunner, Jeff Detlin,
Jim Wagner, Bruce Casino, Debora Stone;
New York—J.R. McCabe, smnsmm

Notwork rmm—aoonmmg David
Kissinger, Dan Pasternack, Marcy Ross
Programs: First-run strips—Free
Speech”; Arrest & Trial™; Maury; Saly;
Jerry Springer Show,; Weeklies—
Back2Back Action: Jack of AV Trades &

110 Davenport Road

Toconto, Ontarso MSR 3R3 Canada
e-mait: ingure@Sulivan-erd. com
Website: warw.sullivan-ent.com

Staff: Trody Grant, Tara Gascho, Geneviee
Criteau
Programs: Wind at my Back. Love on me
Land, Happy Christmas; Sleeping Dogs
Lig; Anne of Green Gables—The

Continuing Story; Anne of Green Gablas—
The Animatag Saries

Summit Media Group 1261
1414 Ave, of the Americas

New York, NY 10019

212-754-4900

Brian Lacey, Suzanne Allaire, Paul Ca m,
.hﬁyKElle Alm Callllo s‘ﬂﬂ!Tll’L
Jim Dodge. Doreen Page, Norman
Grossfeid

mﬁm Pokernon (international saleg

Sun Microsystems 1089
Sveriges Television AB (SVT) 43
System TV m

Systemlogic 1510
Tapestry International
11 Hanover Square, 14th Floor

New York, NY 10005
212-505-2288; fax: 212-505-5059

Canyon; Tiger Hunt: The Elushe Sumatran
Transplant: is it a Boy or A Girf?; Dresm
Girls; The Compassionate Eye; Georpe
Bush: The Making of a Leader; King
HMussein; Six Months o Live; Edith
Wharton; The Launching of the Kalmar
Myckel: Blind Courage: The Unique Grris
of Jan Zizka; Video Encyclopedia of the
Twentiath Century; The Boy and the
Doipiin; The New Detectives
Target 151107
41-42 Berners Street
London W1P 3AA England

44 020 7323 7900; faxc 44 020 7323
7933

e-maill: info@targel-tv.com

Staff: Aison Rayson, Kate Boums, Sarm
Singer

ngnmc: mmmmm
mmmm am
TEAM Entertainment zn
12300 Wilshire Bivd,, Suite 400

Los Angeles, CA 90025

310-442-3500; fax 310-442-3501
Website: www Witimages.com

Stalf: Drew S. Levin, Jonathan D. Shapro,

mmmmummm
Stranger Than Fiction; Pacifica— Tkes
From the South Seas; Tales From Oceas
Mansion—Graat Houses of Europe
Tegner Miller 2983
Telcast International Filmproductic”

m.lrulnlﬁllnm.llll
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BuyMedia.com
Performance Review

s do a quick performance review It's the same way you've always done
the superstar on your sales team. business, only with less work on your
yMedia.com is bringing in big-time part. Best of all, the sales commission

Wevenue for radio and TV stations across is just 3% on all orders.
e country. And the track record is £
wiess, Buyers in 900 cities use our BuyMedia.com is a top performer in y Medla com

Hte to gain access to vour station. the your sales department. So keep an
dil requests pour into your office, you eye on your fax machine. You might
BIOse the deals. Easy. AlImost too easy. be surprised.




I NATPE

Osterwaldstrasse 10

B0B5 Muenchen, Germany

49 89 360 79 110; fax: 49 89 360 79 113
e-mail: mlo(@teicast.de
Website: www teicastd-d com

Programs: Sydney in 3-D High Definibion”;
3-0 Hatloween”*; Megashark in 3-0°; 3-0
Safari Africa®; 3-D Safari indonesia*

Tedco Productions Inc. 178
2730 Wilshirp Bivd,, Sulte 200

Santa Monica, CA 90403
310-828-4003; fac 310-828-3340
e-mail: teicoproductions@earthiink net
Staff: Aex Paen, Betie Alofsin, Tim
Noonan, Grant Norla
Programs: Animal Rescue; Stale Police”

Tele Images International 911
Telefe International 841
Telefilm Canada 1910
360 S1. Jacques Street, Suite 700

Montreal, Quebec H2Y 4A9 Canada
514-283-6363; fax: 514-283-2648
Website: www 1elefim. gc.ca

Staff: Frangols Macerola, Peter Katadotis,
Johanme St.-Amnauid, Lise Corriveau
Services: Federal cultural agency dedi-
cated to the development and promaotion
of the Canackan flm, television and new
media industry

Telefiims S.A.

Paraguay 765-6° H

1057 Buenas Aires, Argentina
54-11 4311 6236; fax: 54-11 4311 6230
e-mail; telefiims{ielefdms com_ar

1734

Dragons™;

Treatle®; 'APhﬁ:rmcmﬂr “Touch
and Go": "Salute of the Jugger™;
*Jackknife®; *Ruby Cairo™; “Heart of
Justice”; "Black Robe™; “The Man
W’ItllaﬂaFloc' "K2T; *Lovin® Moly™;
“All of Me"; “Mies from Home™; “The

American Way"; *Gunbus™; “The

F
|

4001 Oive Ave., 4th Floar

Burbank, CA 91522
818-054-5728; fax: 818-954-7295

Staff: Vince Messina, John Martinelll,
Jeftrey Byrd, Scott Rowe, John Buckhaoltz,
Joel Lewin, Pat McDonald, Bill Hague,
Alex Spinola, Chuck Seif

Programs: First-run—Anthomy Mark
Hankins*; Change of Heart; Nationa!
Geographic: On Assignment; Queen
Latvah; Streel Smarts”; WCW Pro
Wrestiing; WOW Worldwide Wrastling; Off-
nel—ER: Family Matters; Frash Prince of
Bel-Air; Full House; The Jamie Foxx
Show*; Living Single; Mama's Family;
Martin: This Old House; Features
Packages—Volume 36°; Violume 35;
Volume 34; Volume 33; Volume 32;
Volume 31; Yolume 30, Yolume 29;
Vokime 28; Premiere Edition Three;
Encore Two; Encore One; Power Package
Two; Power Package One

Telepictures Production 2175

Teleproductions International 801
4520 Daly Drive

Chantilly, VA 20151

703-222-2408

Staff: Larry Higgs, Ron Alexander, Toni
Lindsey

Programs: 360 Degrees*; Exhuming the
Truth: The Tragedy from Vukowar o
Kosovo®; Cuba at a Crossroads®; Whales

Travels with Chuck Heary; World of
Travel: How to Outdoor; Utimate
Professional Wresting; The Golf Club;
Ecoview

Telerep Inc.

1 Dag Hammarskjold Plaza
Mew York, NY 10017
212-759-8787

Jay lsabelia, Alex Corteselll, Pameia
Biake, Mary Jane Kelley, Ed Kroninger,
Mark Westiake, Meredith Buono
Telescene Film Group

5705 Ferrier St Suite 200
Montreal, Quedbec HAP 1N3 Canada
514-737-5512
Website: www telescens ca
Yudin, Bruce Moccia, Jennifer Chrein
Programs: Matihew Biackheart; Sir
Arthur Cona Doyle’s The Lost World: Live
Through This; Dr. Jekyfl & Mr. Hyde;
Guitiver: The New Voyages; The Northmen
(AKA The Vikings): Fearfess; Withess (o
Fear; Bl Wolf on Campus; Misguided
Angeis; The Hunger; Student Bodies
Telescreen Distribution
Televersions LLC

Television De Galicla

San Marces, Santiago, Spain
34 981 540 748

e-mall; eurochannel@criug es
Woebsite: www.criug s

Staff: Carlos Carballo, Encina Ramos,
Dimas Gonzdlez

1438

1810

26011
3366
73141

Programs: Mareas Vivas, Mar Tenebvoso,
03 Vixiantes Do Caming
Television Suisse Romande 1900

The Television Syndication Co. 2630
501 Sabal Lake Drive, Suite 105
Longwood, FL 32779
407-788-6407, fax: 407-788-4397
e-mail: tvsco@prodigy.net
Website: www tvsco.com

Staff: Cassie Yde, Robert Yde, Jill Yde,
Barbara Ohrisman
Programs: High Definition Travel®;
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TacFORCE"; The Golden Books Family
Entertainment Animalion Hour®; Reel
Planet: NewsWalch; StarTak”; News for
Families; The Summaer of '45; The
Backroads 0f Europe; The Coolwalkla;
Coots & Critlers; (rossroads Cafe; Cutture
Ouest; Dr. Pangwin's Magic Workd®, Earth
Revealed: Endangered Species;
Emtertainment Time Qut; The Examined
Life; The FUN.damentals of Golf*; George
Hirscir's Know Your Fire®; Griling with
George Hirsch®; Healthquest; Horses of
the Wovid; In the Swing of Things;
Journey to Adventure; Kinderzoo®; The
North America; Museums 0f lndustry, On
Wheef*; Rich Karn's Mature Series”; The
Sportsman®; Take 2.00°; Time fo Grow;
The Uitimate Fishing Show*; The
Uiniverse: An infinite Frontier; Waiting for
Chrigtmas*; The Worid in Review”; Zoo
Portraits

Televix Entertainment 738
Tennessee Film & Music 3520
Tepuy International 2330
Terra Sur 3356
TF1 international an
TG4 2001
TH Entertainment/Hallway/Greenstar

Television 2340
The Theatre of Comedy 638
210 Shaftsbury Ave.

London WC2H 3DP England
0171 379-3345; fax 0171 836-8181

e-mail; tha@sharktv.com

Website: www.sharktv.com
Staff: John Ftzgerald

Programs: As Time Goes By; Love on a
Branchiine

ThinkBox Media LLC N/A

7083 Holtywood Bhd,, Suite 308
Hollywood, CA 90028-8906
323-466-6600, fax 323-466-6601

B05-646-7866; fax: B05-646-3600
e-mail: tha@sharktv.com

Website: www.sharktv.com

Staff: Thomas F. Horton, Jean Horton
Garner, Andrea D. Sterling

Programs: Cities on the Sea®; Eagle
Class*®; The Whale Shark Hunters®; The
Battle of Midway*; Jewels of the Dark

349!654"85

Staff: Cristina Abril

Programs: Atapuerca; Naturaleza de
bero America; America Entre Dos
Oceanos; Cota Cero

Tiger Paw Productions LLC 3520

Tim Barrett Designs Inc.
Timberwolf Productions 527
8051 State Hwy. 34

Martile Hill, MO 63764

573-204-1900

Staff: Buck McNeely, Ladonna McNeely
Programs: The Ouidoorsman with Buck
McNeely, The Lou Hobbs Show

Tinamation Productions Ltd. 2009

Tivix Inc. 271%

Tivo Inc. 7%

TMS Entertainment Ltd. 2435

Today's Homeowner with Danny
Lipford 2611

1480 Cody Rd. South

Mobile, AL 36695

e-mail; danny@todayshomeowner com

Staff: Danny Lipdord, Sharon Liplord,
Luann Crawford, Barbara Johnson, John
Young, Paud Spring, Scott Gardner, Debbia
Roth

Programs: Today's Homeowner with
Danny Lipford

Toel Animation Co.

58 Yokodera-cho

Shinjuiu-ku, Tokyo 162-0831 Japan
81-3-5261-7619; tax: 81-3-5261-3875
Staff: Yukio Hayashi, Katsuoki Yamamoto,

235

Supers; Sailor Moon Sailorstars; Ge 6o
Ge No Kitaro; Great Adventure of Dat
Safly the Witch; Slam Dunk; Dr. Siump

m&msmn
Total Video, The Net, Interactive
Media

323%%
2374

The Transcription Company

323-460-5800; fax: 323-460-3858
Staff: Richard Askin Jr., Karen Corbin, Liz
Koman, Steve Mulderrig, Jay Leon, Hervy
Urick, Dick Bailey, Jeff Brooks, Sam
Fuller, Taylor Fuller, Karen Joyce, Wanda

Malibu, CA; Souwl Train; US Farm Repor.
Specials—Live from the Academy
Awards; Soul Train Music Awards; Macy 5
Fourth of July Fireworks; Soul Train Lavy
of Sowl Awards; Sow Train Christmas
Siarfest

Tribune Media Services

435 N. Michigan Ave., Suite 1609
Chicago, IL 60611

800-245-65386; fax: 312-222-8640
e-mail; ima@tribune. com
Website: www.tmstv.com

Staff: John Kelleher, Barbara Needizmar,

28T
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Cost Estimator; ESS/NCE

Trimark Television 705
4553 Glencoe Ave., Sulle 200

warina del Ray, CA 90292

310-314-2000; fax: 310 399-1570

Stalf- Andrew Reimer, Carrie Lyons, Kelly
Troffinger

Prnﬂl!ll‘: Skipped Parts”; The mmq

Troma Entertainment 2403
Trust Film Sales 243
TV Azteca, S.A. de C.V. 2220

pariterico Sur No. 4121

ol Fuentes del Pedregal, Mexico D.F.

11700

525-420-5728,; fax: 525-420-1435

snm Ricardo Salinas, Marcel Vinay,
Veente Laliero, Ninfa de Salinas, Mario

San Roman, Ramon Deigado, Martin
Lwea, Ignacio Duran, Pedro Lascurain,

n Jsstavo Gurman, Guilarmo Zubiawr, Rene

[#2, Marcel Vinay Jr, Ernesto Raminez,

Adolfo Castilio

Programs: Hablame de Amor; El

Candiciat; La Vida en el Espejo; Resos

Prohibidos

TV Chile 442
TV France International an
TV Planet 3374
TVA International N/A
1600 East de Maisonneuve Boulevard

Mentreal, Quebec H2L 4P2 Canada
514-508-2026; fax: 514-538-3036
Staff: André Provenchesr, Nancy Wells
Frograms: The Darkiings®; Two of
liearts*; Perfect Little Angels; Carfand
Cross

TVF International
313-314 Upper St., Suite 4
Loadon N1 2X0Q England
D171-359-8997; tax: 0171-359-8927
e-mail: ied@tvf.co.uk

Website: waw.tvi.co.uk

1511-40

Vriksife Photographer”; Mmmm

Side; Backpacking Austrafia®, Skin

Deap*

TVRadio.com

20h Century Fox International
Television

F.0.Box 900

Beverty Hills, CA 90213
410-369-1000

3242

1178

Wwwbroagcastingcadie.com

on Tape 1, ¥, I Works's Most Shocking
Medical Videos; World's Scaries!
Explosions Caught on Tape; Diive, the
Other Reindeer; The Night of the
Hesdlass Horseman, Movies of the
week—Liftle Richard: Kiss Tomorrow
Goodbye; Mary Tyker Moore Reunion
Movie; Miniseties—A Perfect Town-A
Perfect Murder; Hunt for the Unicorn
Kitier; Other series— Diworce Cowrt; Son
of the Baach; Twisted Tales; Famous
Famites; Hollywood Century; Wild Asia;
Wovid Gane Wild; The World's Funniest

Twenticth Television 1175
2121 Avenue of the Stars, Suite 2150
Los Angeles, CA 90067

310-359-1000; fax: 310-369-1506
Staff: Mitch Stem, Rick Jacobson, Paul
Franklin, Bob Cesa, Matthew Pugliese, vy
Van Allen

Programs: Fower of Attorney”; Divorce
Cowrt; Forgive or Forget; Ally McBeal,
Dharma & Greg, The Practice

TWI/Trans World International 365
420 W. 45th S1.

New York, NY 10036

212-541-5640

Mandel, Bob Dudeison, Jennifer Lobo,
Vanessa Rivera, Katie Boes, Gene
McGuire, Linda Lieberman, Greg Casroll,
Dawve Fry, John 0'Connor, Jennifer
Mautner, Michel Masquebier, Simon
Barnes, Bridgot Robertson

wswmmmfnum
American Ski Classic; Summer Film
Preview; Cefebrity Sports imviational;
Escape From Alcatraz Trizihion; Legend of
ifie British Open; NFL Pre-Season
Mmmmm—wus

sport, fiqure skating, golf, motor sports,
rodeo, rugby, sailing, skiin, soccer and
tonnis

Tyrone Productions 2001
UBIK Sri/Crack Catoons 805
corso Magenta, 52

20123 Milan, Haly

39 02 48007046, fax: 30 02 48007692

Staff: Peter Shepherd

Unapix Entertalnment 1138
Underdog Productions 1700
Uni Media International GMBH & Co.

3m
Uniport Business Systems 2320
United Natlons 3509
fim. S-805A, UN Secretariat Bidg.
New York, NY 10017
212-963-6982; faxc 212 963 6869
e-mail: sue-ting-len@un.org

~
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Haiti; Legacies of War; Armed fo the Teeth
Universal Studios Florida 175

Universal Television & Networks
Group/ Universal International
Television 775

100 Universal City Plaza

Bidg. 1440, Suite 3030

Universal City, CA 91608

B818-7T77-1300; fax: 818-866-2143

Staff: Peter Hughes, Steve Jarmus, David

Ellender, Robb Smith, Rached Mansson

Programs: Half-hour series (international

TV rights)—Adam-12; Adventures of Lano

& Woodley*; Alfred Hilchcock Presents

(classic); Alfred Mitchcock Presents (new);

mmtnrumm Gimme, Gimme,
Gimme; Harry and the Hendarsons; Leave
It to Beaver; Le! Them Eat Cake”; Major
Dad; McHale's Navy; The Munsters; The
Munsters Today; My Secref identily; The
New Adam-12; The New Dragnef; The
New Lassle; The New Leave it lo Beaver;
Ot of This World; Payne; Something So
Right; Weird Science; Work with Me;
Young Hercwies; Hour seres {intemational
TV rights)— The A-Team; Airwoll; Alfred
Hitchcock Hour; Alies Smith & Jones;
Back 2 Back Action®; Barefta; Baltlestar
Galactica; The Bionic Woman; Black
Sheap Squadron; The Bold Ones; Buck
Rogers; The Burning Zone; D.C.; Ellery
Queen; Emergency; The Equalizer; E2
SD‘MS'GWE mwmm

Knight Rider; Kojak; Law & Order; Law &
Order: Special Victims Unit*; Magnum,
PL; Marcus Welby, M.D.; Miamy Vice;
Motown Live”; Murder, She Wrole, New

Webber's Cats; Anya's Bell*; The Beast;
Brave New Warkd; Bum the Floor"; Cabin
by the Lake*; Capbivity; Centennial; The
Caolor of Courage; Dial “H" for Hitthcock:
The Genlus Bahind the Showman®;

Dragon Heart ii: A New Baginning: Escape
mmarwmmr

the Chipmunks Meet Frankenstein; Alvin
and the Chiprunks Meet the Wolf Man,
An American Tail W Treasure of
Manhattan Isiend; An American Tai IV
Mystery of the Night Monster, Baito: The
Wolf Ouest; Land Bafore Time W. Stone
of Colg Fire; The Life and Adventuras of
Santa Claus; Features (international TV
rights}—"“Angela’s Ashes"™*; “Apolio 13;
“Baba: A Pig in the City"; "Back to the
Future™; *Backdraft™; “The Blues
Brothers®; “Bom on ihe Fourth of July™,
“Bride of Chucky”; "Casper™; "Dante’s
Poak”; “E.T. the Extra-Terrestrial™; “The
Flintstones™; “The Green Mile™; “Jaws™,
“Jurassic Park"; “Liar Liar"; “The Lost
World™; *Meet Joe Black™; “Mercury
Rising™; “The Mummy™*; “Notting Hill**;
“The Nutty Professor”; “One True Thing™;
“Patch Adams™*; “Primary Colors”™;
*“Psycho”; *Rear Window"; "Schindler's
List"; “Shakespeare in Love™; *Vertigo™;
more than 2,300 feature films
Universal Television & Networks
Group/ Universal Worldwide
Television 775
9333 Wilshire Bivd.
Beverly Hiis, CA %0210
310-385-4200; fax: 310-385-4201
Mayer, Dick Silliman, Annette Grundy, Lori
Shacked, Kristin Flannesy
Programs: Bind Date; Molown Live; Total
Varga Group

Recall 2070

39 Grafton Way
Londan W1P 5LA England

44 171 380 1313; faxc 44 171 388 3782

3178

e-mail; markeling@vargagroup.com
Website: waw vargagroup.com

Staff: Andeds Erked, Jan Sawkins, kstvén
Erkel, Lauren Levine
Programs: Rambiing Ted”; Living Large
with Lity*

Varlety 2450
Vastvideo 3234
VCI Video Communications Inc. 2861
Venevision International 137
Veon Inc. 2939
Vertex Entertainment Inc. 3470
VideoAge/TV Executive 3670
Videotashion Network 3379
Virage Inc. 2964
Virtual Alchemy Studios 3082
2425 Porter St., Suite 14
Soquel, CA 95073

e-mail: kstewart@virtualalchemy.com
Websile: weow.virtualalchemy.com

Staff: Karen Stewart, Ken Lane, Mike
Lerg, Greg Cooper, Griffin Brown, Mark
Machina, Rennie Saunders
Programs: The Virtual Director 30
Proteus 9: The Meiding*

Vision Films 2402
4626 Lemona Ave.

Sherman Oaks, CA 91403
818-784-1702; fax 818-788-3715
o-mail: visionfilms@earthlink_net
Staff: Lise Romanoff, Michelle Siazon,
Programs: Dish Dogs*; One Hell of a
Guy*; Water Rats (Policias AQuaticos)®;
Jadad”; La Cucaracha®; Nowhere Land”;
Shark In a Bottle*

Vista Street Entertalnment 3468
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Visual International 1511-31

Voice Art an
W Hotels 3253
Walkabout Productions 3347
Warner Bros. Domestic Television
Distribution 2075

4001 Ofive Ave., 4th Floor

Burbank, CA 91522

818-954-5652, fax: 818-954-5647
Staff: Dick Robertson, Dan Greenblatt,
Rick Meril, Leonard Bart, Mark 0'Brien,
Chris Smith, Mike Troxier, Brad Homer,
Dan McRae, Scott Rowe, Andrew Weir,
Eric Strong, Mary Voll, Jack Brandon, Jeff
Hutford, Damon Zaleski, Anthory
Arbucias, Daniel Menzel, Marfynda Salas
Lecate, Jacqueline Hartley, Patrick Parish,
Jutle Kantrowitz, Paul T. Montoya, Clitford
Brown, Roseann Cacciola,Christine
Mexrifield, Jeltrey Wosleger, Jean

Eric Frankel, Jeffrey Calman, David
Goodman, William Short, Elizabeth Doree,
Pamela Shapiro-Schioss, Sandra McKee,
Jim Parratore, Alan Saxe, Kevin Fortson,
David Averbach, David Goldberg, Lisa

NATPE

Mayberry RLED.; The New Dick Van Dyke
Show; She's the Shariff; Police Academy:
The Animated Sevies; Original program-
ming—Aussall Simmans” OneWorld
Music Beat; Hard Rock Live; Sessions at
West 54th; Monkey'd Minutes; Tu Ritmo;
Maontor & the Hip Hop Owis

Warner Bros. International
Television
4000 Wamer Bhd.
Building 170, 3¢d Floor
Burbank, CA 91522
818-954-6000; fax: B18-977-4040
Website: www.whitv.com
Staft: Jettrey R, Schiesinger, Joshua A.
Berger, David 8. Camp, Malcolm
Dudley-Smith, Lisa Gregorian, Ronald
Miele, Mara Sternihal, Donna Bretl,
Michael Lecourt, Jorge Sanchez, Jose
Abad, Robert Biair, Rosario Ponzio, John
Garcia, David Guerrero, Tim Horan,
Philipp Rohwedder, Mario De ta Torre,
Caroléne Lang, Michael Palajac,
Florence Yue, Annette Bouso. Warner
Bros. International Television
Production—Catherine Matatesta, Adam
Rosen, Sheri Bowles, Denis Leroy.
Programs: Jack & JI*; Opposite Sex*;
Third Watch®; The West Wing*; Code
Name: Eternity”; Baby Bives®; Courage
The Cowardly Dog*; Detention®; Mike,
Lu & Og*; ER; La Femme Mikita; Mad
TV 0z; The Soprancs; The Drew Carey
Show; For Yowr Love; Friends; The
Jamie Foxx Show; Jesse; Movie Stars;
Norm; Suddenly Susan; Veronica's
Ciosel; Whose Line Is It Anyway?; Zoe;
Batman of the Future; Ed Edd N Eddy;

Valley*; A Slight Case of Murder™: The
Virginian®; You Know My Name®;
Millamniom, 2020: The Future of Owr
Lives; David Woilper: The Man Who
Makes Things Happen; ln Depth: Dying
to Tell the Story; In Depth, ice Run:
Subtvnarine fo the Arctic; In Depth;

;
H
)
§
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Westcountry Television Ltd, 2320
23N

8544 Sunsat Bivd.

Los Angeles, CA 90069

310-854-3261; fac 310-650-7144

MMMW 151 & Ten; The'
Adveniures of Ozzie and Harriet: Knights
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and Warriors; Magic Johnson s AlN-Star
Stamm 'n" Jam
WGBH international 701

Whamo Entertainment 285
1850 S. Sepulveda Bivd.

Los Angeles, CA 90025

310-477-0338

Wicked Pictures 3289

Winchester Film & Telovision Sales
Lid, 2320

Winstar Worldwide 437

419 Park Avenue South

New York, NY 10016

212-686-677T; fax: 212-685-2625
Staff: Richard Lorber, Al Cattabiani, Sheri
Leving, Richard CeCrooe, Amy Smith,
Julie Goldman, Rosemary Harris
Programs: The Directors; From a
Whisper o a Scream; Eily Rlzgeraks:
Something fo Live For; La Chaconne
D'Auschwilz

Women.com 2740
World Screen News 2740
World Wrestling Federation 1011
Worldgate Communications Inc. 2475
Worldnow Online 1331

767 Third Avenue, 30th Fioor

New York, NY 10017

212-371-2860

e-mail: aobrien@wotidnow.com
Website: www.workdnow,com

Staff: Gary Gannaway, Craig Smith, Bill
Acheson, lon Puspuarica, Michael Leifer,
Edave Sesiowsky, Nicole Lombardo,
Christian Celic, Robert Mischel, John
Rohrbeck, Jason Hopg, Alien Barney,
Basrry Wallach, Bob Fein, Mark Zagorski,
Amy 0'Brien, Lisa, Spodak, Michael
Cassetta, Joe Van Harken, Paul Magder,

The Wyland Group 225
X-Dream International 1511-46
The Coach House, Ashford Lodge

Halstead, Essex CO9 2RR England

44 171 244 1000; fax 44 171 244 0101
e-mail: sales@xdream.co.uk
Website: www . xdream.co.uk

Staff: Alistair Gosling, Juanjo Marguez,
Ben Barrett, Lucy Malt, Adam Oliver, Lioyd
Adams, Jo McKenzie

1511-16

mmmmmemm
e-mail: sales@xie.com

Website: www.xde.com

Staff: Stephen Copeland, James
Brathwiate, Gary McGroarty, Craig Moody
Programs: Jamboree; Stand and Be

Services: Video production/distribution;
program distribution; new media technod-

ogy

Yack.com Y

1900 Powell S, Suite 245
Emayville, CA 94608
510-596-8800; fax: 510-506-0922
e-mail: info@yack.com

Websile: waw yack.com

Stafy: Jet! Morris, Ellen Kaye, Sean
Malatasta, Jody Broughton
Programs: Yack com*; EPNet*
Yahoo!

2914 Taylor St

Dallas, TX 75226

214-T48-6660

e-mail: mmontoya@yahoo-inc.com
Website: www broadcast.yahoo.com
Programs: Turnkey Internet broadeasting
capabilities for TV slations and syndica-
1ors

YLE-Finnish Broadcasting Co. 2431

Yupi.com i

ZDF Enterprises N/A
Lise-Meitner-Str. 9

D-55129 Mainz, Germany

49 61 31 991 281; fax: 49 61 31 991
259

o-mail; sales.zdfe@zd! de

Christine Denilauler, Horst Mdller, Effi
Malier

Programs: Air Rescue Team; TEAM.
Bertin; The Arabian Prince; Toty and the
Street Park Kids; Friend or Foe: Heaven,
Hell & Nirvana— The Great Redesmers

TV 2661
650 Townsend Streel

San Francisco, CA 94103
415-551-4500; fax: 415-551-4889
Staff: Larry Wangberg, Joe Gillespie, Tom
Grams, Greg Drebin, Peter Hammersly,
Glenn Famell, Candy Meyers, Nancy
Juliver, Margarel Buckley, Mary Beth
Fulcomes, Colleen Schell
Programs: Zip Files; Gamespot TV,
Tachnology News Feed, ZDTV News;
Intarnet Tomight; Money Machine; Fresh
Call for Heip

Zia Film Distribution LLC

8306 Wiishire Bivd., Suite 690
Beverly Hills, CA 90211
323-935-8190; fax: 323-935-9221
e-maii: info@ziafm.com
Wobsite: www_ziafém.com
Staff: Bobbi Valentine Helfer, Douglas
Heller, Herb Dorfman

780

mmmmm

Seas Cops™; mmuum
M.mntmmwum
Evidence: The Truth Wil Sef You Free”;
Secrets of the Kremiin®

www. bresdcastingeable.co®




T will read this special/

I will read -this special !
L will read this speaial !
I will read this special!
T will reod this special !
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Fox takes knocks; vows fixes

Fox keeps Kelley,

Sandy Grushow (1)
and Doug Herzog
explain the
‘disappointing and
dissatisfying’ start
to Fox's latest TV
season at the winter
press lour.

By Joe Schlosser

ox took its lumps for a “dis-

appointing and dissatisfying”

start 10 the new season last

week i a public confession

before reporters gathered for the

annual winter press tour in Pasadena

Fox executives vowed to reverse that

course and backed it up with a raft of
deals with top producers

Among those deals is a multimil-

lion-dollar pact with David E.
Kelley that gives the network a first
look at everything the prolific
writer/producer (Ally McBeal, The
Practice) pus out over the next four
years and keeps his production com-
pany on the Fox lot

The networks™ efforts to incrense
diversity in front of and behind the
camera, including the recent prece-
dent-setting agreements with minori-
ty groups, were also hot topics at the

tour, as was the exit of NBC's top
movie and miniserics executive,
DeKoven. CBS executives
dealt with the publicity crush sur-

Landy
roundling the new drama City of
Angels (B&C,
department’s use of digital technolo-
gy to insert virtual logos into its pro-

Jan. 10) and the news

gramming. The network's president,

Les Moonves, also took his customs
ary shots at rival network executives.
But the biggest headlines last week
came out of the Fox session Jan. 11.
New Fox Television Entertainment
Group Chairman Sandy Grushow,
who was brought back to run both the
network and Twentieth Century Fox
Television studio in November after
Fox got off 10 o self-descnibed hosri-
ble start, led off the day by taking it on
the chin
“Acwally most of what has been
wrilten 30 far has been pretty well
deserved,” CGrushow sand.
“Obviously [Malcolm in the
Middle's] performance this past
Sunday [Jan. 9] makes us feel a heck
of a lot better [the second best debut
of a Fox series behind The Simpeons],
but we can’t kid ourselves into think-
ing we are out of the woods yer.™
While Grushow conceded Fox's

Who wants to be an ecdysiast?

Fisher Entertainment. the programming development
arm of Pacific Northwest broadcasting group Fisher
Broadcasting, is taking an unusual approach to its
strip (literally) trivia game show Keep Your Clothes
On, in which the winners are the contestants left
wearing the most clothes.

Sirange as It may sound, near-nudity is not what
sets the show apart, at least not from a business
standpoint. Rather, it's that Fisher Entertainment’s
Vice President and General Manager Alan Winters is
going to the NATPE convention in New Orieans next
week (Jan. 24) to meet with mid-sized station groups
to offer all seven minutes of advertising in the show's
half-hour to the local stations to sell, with the stations
and Fisher Entertainment splitting the revenue.
Traditionally, syndicated shows are sold on a barter
basis that includes both national and local ad time.

What's more, Winters says he doesn’t aven neces-
sarily need stations in New York, Chicago and LA,
the nation's top three markets. “The production is
being funded by ocur own company, we have a piat-
form with our own stations,” Winters says. “Literally a
handful of deals will make this profitable.”

Winters estimates that carriage in two dozen mar-
kets, including Fisher's 13 stations, will put the show
into the black. He is pursuing 50% of the cash rev-
enue from the stations that pick up the show,
although he is willing to be flexible on the terms if he
can get a guarantee of a Saturday night time siot and
some promotional help. Hell also meet with interna-
tional buyers at the NATPE convention in New
Orfeans in January to pitch the show, he notes.

Ultimately, Winters says, he hopes to use the suc-
cess of the launch to expand the trivia/strip showto a
stripped trivia strip (Monday through Friday). But
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making a success of it in the Saturday night time peri-
od is the first priority.

“Our station group said it had a common need
going into the 2000-2001 season in that they've
never been competitive on Saturday night in late
fringe. If we were able to fill the post-news Saturday
night slot, it could help,” Winters explains.

So, Winters and the staff of the division set to work
developing a purely late-night offering, a show in
which three couples compete against one another for
money and prizes based on the degree to which they
can tell what their partner knows about a subject. If
they're wrong, they lose an article of clothing. They
lose the game when they're down to their underwear.

The show is based on the format of It's Your Bet, cre-
ated by Ralph Andrews, which ran on NBC in 1970-72.
In the earlier Andrews version, however, the clothes
stayed on, with celebrity couples (Allen Ludden and
Betty White, for exampie) vying to be the first to reach
300 points and win prizes for selected studio audence
members. Producers Bob Boden, who most recently
created Fox's Greed with Dick Clark Productions, and
Mark Philips, who holds the format rights to the Ralph
Andrews game show library, are workinq with Fisher to
develop the show, according to Win

Keep Your Clothes On will dabm on Fisher
Broadcasting stations, which Include ABC, CBS and
Fox affidiates in the Northwest, sometime this sum-
mer, when the competition (primarily Saturday Night
Live and Mad TV) is in repeats and late-night viewer-
ship is up, Winters notes.

Since there is no national barer advertising ele-
ment, stations that take on the show will not be tied
to a particular premiere date, Winters says.

—Melissa Grego

gets Crichton; NBC s DeKoven exits; CBS defends virtual logo

Moonves: ‘We at CBS
never been dominated by
producer who provided b
special effects. We have be
fot broader than tha

problems were broad-based, he
suggested they preceded the ter
of the network's current entert
ment chiel, Doug Herzog. “Whi
think its accurale (o suggest t
mistakes were made over the |
year from a programming, schec
ing and marketing standpoint, | i
ly belteve that blaming Fox's |
formance on those decisions al
would be overly simplistic
would really miss the point. And
point is that what Fox experiencec
the start of this broadcast season
been several years in the making
Grushow blamed reliance on sh
term fixes with reality programm
and failure to create new franch
shows 1o replace outgoing series |
Party of Five, Beverly Hills 9.
and, possibly, The X-Files. Herz
who has run the network’s enterta
ment division for only a year and Fus
been at the helm during a period
sagging ratings, told the criti
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network off reality programming, season, but did not elaborate. to program ornginal series through and miniserics Vice Presidemt Lindy
ich Grushow has likened to pro- Fox has also signed Michael the summer, including extending the DeKoven
gramming's answer 10 heroin, ie., the Crichton (Juwrassic Park, ER) to final scason of Beverly Hills 90210 Her resignation came less than a
; fix. They also unveiled plans 10 develop a new drama for the network I'he question about whether The A~ year after she signed a new long-term
sduce and air new series throughout next season and filmmaker R.J Files will retum for its cighth scason contract with NBC and also came afier

cummer and ook the wraps off a Cutler (The War Room) 1o do a docu 1s still owt there, because it went unan the less-than-spectacular miniserics
il of deals with producers. mentary-type drama for the fall swened last week. “Ri now [ would Leprechauns and a controversial Y2K
e deal with Kelley reportedly The network also signed on for say that there is no better than a 50-50 movic. In addition. NBC exccutives,

ends through 2004, Kelley's pro- two new live-action comedies from chance,” Grushow told the reporters especially Ancier, have questioned the

wetion studio has been housed on the Carscy-Werner, one from Bonnic ratings potential of the upcoming 10
ax lot for the last 16 years and will amdd Terry Tumer (That '70s Show) NBC hour miniseries from Robert Halmi
ain there for at least four more. the other from Bill Martin and Mike NBC exccutives Scott Sassa and Garth Se., The [th Kingdom. Sassa, NBC’s
Herzog says he exXpects 1o se¢ a new Schilf (3rd Rock From the Sun) Ancier openad up their network’s ses- West Coast pressdent, saad ““We proba-
w from Kelley sometime next Herzog says Fox is going to attempt sion by announcing the exit of movies bly did oo much big-budget, special

Millions of ftamailies tune
in to Dr. Jamesg Dobsgson’s
broadcasts. Thousands
write him every week for
advice
on family matters.
Those who know
him want to
hear what he
has to say.

the Family Commentary!” It's ’lg[_
E—
Call Doug Sommer on his toll-free NATPE
hotline and meet with him in New Orleans.
Take home this viewers’ favorite with a
powerful built-in audience for your
TV newscast!

888-659-3311
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effects fantasy stuff in a row. It's not
that we shouldn't have done them, we
just did too many in a row.”

Executives wouldn®t say when
they would replace DeKoven

Sassa also took the opportunity to
go over the network's new diversity
pact with the NAACP (B&C, Jan. 10).
As part of that effort, Sassa said, NBC
will be hosting an all-day, “intensive
and high-level” diversity seminar with
all of the network’s producers and top
staffers and representatives from the
minority coalition groups.

CBS

CBS President and CEO Les
Moonves told the television critics
last week that the network was close
to unveiling its own new diversity
guidelines with the NAACP and
other minority  groups. The
announcement is expected this week

Moonves, who met with leaders of
Hispanic, Asian, Native-American
and African-American groups last
Tuesday (Jan. 11), said CBS’ pact dif-
fers from NBC's agreement with the
NAACP. “We did not feel that it was
appropeiate (o have quotas and actual
numbers attached to things as they
have, There are initiatives in the deal
that you will read about, but 1 won't
[expand] on NBC’s deal. The scope of
our agreement is fairly large, though."

CBS had already announced some
of its diversity plans Nov. 29—includ-
ing recruitment, training and compen-
sation tied to diversity efforts—when
Moonves was the only one of the net-
work presidents to attend a diversity
conference in Hollywood sponsored
by the NAACP.

CBS News Presidemt Andrew
Heyward was asked to defond his divi-
sion's controversial superimposition off
a digital CBS logo on the Times
Square Jumbo Tron on its New Year's
broadcast. The issue arose after The
New York Times followed up on a Jan.
10 B&C story about the “virtual brand-
ing" and CBS News exccutive Eric
Shapero®s suggestion that the technolo-
gy had news applications beyond
branding. -.ncludmg blocking out
objectionable signs or a competitor’s
logo (see story, “Top of the Week™).

Fimally, Moonves, never one 1o miss
an opportunity to take a jab at a rival
network, discussed his network's
“diverse spectrum of long-form pro-
gramming”™ and made light of NBC’s
low ratings with the recent Halmi Sr.
miniseries. “We at CBS have never
been dominated by one producer who
provided bad special effects. We have
been o lot broader than that™ And,
when he added CBS Sports President
Sean McManus and CBS News'
Heyward to a pancl that included CBS
Entertainment  President  Nancy
Tellem, Moonves jokingly said, “I
thought you might be bored seeing the
same two people up here every time,
Actually, at the other networks you
never see the same two people. No
shotgun marriages here; we actually
like each other.™ ]

PEOPLE'S CHOICE grossmespmppmmssmes

T0P 20 SHOWS
s = o Verdict is in: Upgrades
W—aﬂ‘g%‘f Paramount Domestic Television's pair of court shows, Judge Judy ang
3 e sty egpenna:  Judge Joe Brown, and Twentieth Television's newcomer, Court,
4 Dprah Wisfrey Show 69 1.0 continue to cmb the national charts, and are reaping tha
5 Esnment Toogtt 8485 rewards of success: Upgrades. The Paramount duo has been 4
& _Friends 57 63 on a number of Fox owned-and-operated stations and Judge Joe Brown
3 Tasster 51 58 mmmmnmmmmmmmmueaa
Research. Brown's sophomore series recorded a 4.5 national rating for
11 obeocd Saian 44 4s mmum;:‘nimuwummm
12 Tha X-Fies gy | Detter time siots in Milwaukee, ; Phoenix, ard

13 y S - o A
14 m;msyw 40 410

16 Drew Carey 39 43 sells former Rysher Entertainment court series, Judge Mos
T On wim-1v Milwaukee, Judge Judy will air at 4 pr |

e e Judge Joe Brown at 4:30 p.m. In Greensboro, Judge Jos
T0P COURT HOURS will air at 3 p.m. mmw.mmms.ao.wn‘n

episodes, slalthnanpm. On xsAz-Tv Phoen .
Judge Joe will also air back to back, starting at 3
p.m.
*It is absolutely the best of times right now for

5 Judge Mas | both of these shows,”™ says Paramount
6 Judge Mathis r

(Acxorday) ¥ Nasbhen Spadacafon Secvce Raning
FAeport tor the week ending Jassary 1, 2000)

HH = Tebevemaon Hoes 23, AA = Awerage Aodwnce.

Dvvorce Cowl,' |
GAA = Girons AQgrogate Average, 1 Meetsen raing poin
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LS ey S s forget Jurkgo Mils Lane
The sound of one pol substantive political coverage. waited to be called, he said. “But
m in Boston Station owner Hearst-Argyle has ... | wanted to work.” Today
. been praised for boosting its politi-  Minarcin, who was a print journal

Boston’s WCVE-TV had hoped to cal coverage through a program it ist before going into television, is
step up its political coverage by calls Commitment 2000, which an editor at the Tampa Tribune,
inviting the front-runncrs in both will attempt to increase substantive  caming considerably less than he
political parties to debate during i iiical coverage on its rdioand  did on TV. Brennan figures promi-
the station's evening newscasts. By ojovigion stations and Web sites.  nently in the complaint, Minarcin
mid-week, however, only onc can- 30 gation group cited wove-Tv as  said, However, he doubted the law
didate from cach of the parties had 000 the most ambitious in its suit was the reason behind

Vics Preilont Al Gorb-swho plans for political coverage. Brennan's departure.
headed a commission which rec- Newsman sues, news Immigration under
Semenced lcend pliiee oo exits in attack in lowa ads
erage as one of the public service exec Tampa
requirements for digital television News Vice President Kevin Three lowa TV stations refused 1o
had accepted, as had Republican Brennan left wise(1v) St air a controversial ad from a
John McCain. The station had not ~ Petersburg, Fla, suddenly in early  national group. The ad alleges that
yet heard from Democrat Bill January after nearly three years at immigration has done great dam-
Bradley or Republican George the station. Local observers were age 1o an lowa city. Capital
Bush, executive editor Linda left wondering whether the depar- Communications stations KCAU in
Polach said. Campaign reporters ture was related to issues that are Sioux City, woi-1v in Des Moines,
said the candidates apparcntly typical in a competitive market or  and WiBF-TV Davenport, lowa-
believed they had ample opportuni- 0 a lawsuit brought by a former Rock Istand, 111, found the ad,
ty to convey their messages inthe  anchor alleging age discrimination.  which contends that crimein-
media frenzy prior to the Feb. | The station did not retum calls. creased and that jobs, education
New Hampshire primary. Former anchor Pat Minarcin and health care in Storm Lake,

Polach said the station believes  gued the station and owner Gannett  lowa, have been overburdened by
voters will be better served by Broadcasting, claiming he was immigrants. Quality of life, the ad
issuc-oriented, head-to-head removed from a senior position in  says, is a memory.
debates. Neither she nor News an effort to appeal more to younger Capital executives were unavail-
Director Candy Altman was sure veiwers. Minarcin, now 54, who able last week, but said carlier they
how they'd use the time in the filed his complaint just before the  found that the ad, from the
vt more candlde it sol; new year, said he waited for Federation for American
agree to debate, but Altman said — onghs 10 be reassigned. The sta-  Immigration Reform, bordered on
l\if ‘:i“"'wld.m devole sig- tion continued to pay his nearly the outrageous and was not reflec-

B m L $200,000 annual salary while he tive of life in Storm Lake.
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'.ém.;ks and Gooks’

NBC’s into ‘Geeks’

NBC has ordered an additional four
episodes of new drama Freaks and
Geeks, bringing its total episode
order for the year tol8. The series
scored its highest adult 18-49 aver-
age (3.3 rating/8 share) on its new
night debut on Monday, Jan. 10.

‘Maximum’ syndication

Paramount Domestic Television is
working on a new weekly syndicat-
ed series, Maximum Exposure, for a
patential fall 2000 launch. The
hour reality show will feature
“wall-to-wall" reality video aimed
ot men 18-34, sources say. The
series will likely go without a bost
and will include everything from
police video to sporting cvents 1o
animal footage, according to
sources. A Paramount spokes-
woman would only confirm the
show is in development.

Multiple choice

The game show wars began in
carncst last week. Twenty One
scored well in its debut on NBC, but
the remake of the 1950s game show
was no Who Wants to be a
Millionaire? ABC's Millionaire
returned Sunday night (Jan. 9) 1o its
second-best audience numbers yet,
while Tiventy One got off to a solid
start with an average of 16 million
viewers. Millionaire averaged 28.2
million viewers, however, and 8 9.6
mating/20 in adults 18-49 on Jan. 9,
according 1o Nielsen Media
Resecarch. Both numbers for
Millionaire were second only to its
final airing of the November sweeps.
Millionaire followed that up on Jan,
12 with its best adult 18-49 perform-
ance yel, an 8.5 rting/22 share in
the demo on Tuesday, Jan. 11,
Twenty One brought NBC its largest
audience in the Sunday §-9 pm.

By Joe Schiesser & Melissa Grego

hour this season, except for a few
sporting events. Twerty One aver-
aged a 5.1 ruting/11 share in adults
1849 on Sunday, Jan. 9, up 19% in
the demo for the time period’s sea-
son-jo-date avernge. CBS kicked off
its game show Winning Lines as
well. The half-hour Saturday night
series from the pro-ducers of
Milltonaire averaged 10.1 miilion
viewers and a 6.9/12 in houscholds
on Jan. 8. Winning Lines also aver-
aged a 2.9 in adults 18-49 and got
another seven-episode onder from
the network.

‘Malcolm’ on top

Malcolm in the Middle went
straight to the top of the ratings for
Fox on Sunday Jan. 9. The new
comedy series averaged 22.4 mil-
lion viewers and attracted the sec-
ond-largest premiere numbers since
the record-high debut of The
Simpsons in 1990. The edgy new
sitcom averaged an 11.1 rating/24
share in adults 18-49 and 13.5/33
in men 18-34, according to Niclsen
Media Research.

Malcolm in the Middle

‘Harsh Realm’ gets
fresh realm

Chris Carter’s canceled Fox series,
Harsh Realm, has found a second
home at co-owned cable channel
FX. FX has picked up the short-
lived action series from the produc-
ers of The X-Files and plans to start
airing it in March. Fox executives
canceled the show after only three
episodes and sluggish mtings earli-
or this scason. Carter produced nine
episodes in all and FX has acquired
the rights to all of them, FX execu-
tives say. FX already airs reruns of
two other Carter-produced series,
Millensvinm and The X-Files.

Net moves

Twentieth Television is forming an
Internet Strategy Team to be head-
ed by Paul Franklin, executive VP
and general sales manager/Internet
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Strategies. Franklin will continue
to lead Twenticth's sales efforts for
all domestic broadcast program-
ming. He will add to those respon-
sibilities as head of the Internet
Strategy Team.

Wildcard wins for CBS

CBS Sports scored well with its
coverage of the AFC Wildcard
game Sunday, Jan. 10, featuring
the Miami Dolphins versus the
Seattle Seahawks. The game aver-
aged a 20.7 rating/37 share in
metered market averages, accord-
ing to Nielsen Media Rescarch.
The game was 11% higher than
last year's wildcard game between
the New England Patriots and
Jacksonville Jaguars.

‘Lost World’ finds
pickups, upgrades

New Line Television’s freshman
syndicated action hour Arthur

“onan Doyies The Lost World has
been renewed for fall 2000 on
Tribune Broadcasting’s 13 O &0
stations as well as The WB 100+
Station Group. The Lost World also
will receive time-slot upgrades on
WB affiliate station WrIX-1v New
York starting Jan. 23. The show's
second-run time slot, where
rebroadeasts of previous episodes
air, is moving o 2 p.m. on
Saturday from 3 a.m. on Sunday.
Also, wrix is moving the show’s
first run, the time slot airing brand-
new episodes, from Saturday at 2
p-m. to Sunday at noon.

Big numbers in Big Easy
According to the National
Association of Television Program
Executives (NATPE), its conven-
tion in New Orleans next week
will host 765 exhibitors, up from
715 last year. Some of the greatest
growth is in the new-media catego-
ry—a second new-media pavilion
had to be added when the first sold
out—where 110 new exhibitors are
helping offset any declines due o
consolidation in the syndication
business, The other major growth
area is international. In fact, new
media and international combined
account for 440 of the 765
exhibitors, or roughly 58%. There
are 255 new exhibitors, up from
185 last year, according to the
association.

Tribune gets ‘Smarts’
Telepictures Distribution has sold
new syndicated comedy game
show, Streer Smarts, from
Telepictures Productions, 1o the
Tribune Station Group, which

reaches more than 38% of the
country. Combined with other sta-
tion sales, the show is now cleared
in 60% of the country for fall
2000. Scott St. John, crestor’exec-
utive producer of Telepictures
series Change of Heart, is the
show’s creator.

‘Arrest’-ed developments

Studios USA Domestic Television
has cleared new syndicated half-
hour reality strip, Arrest and Trial,
on more than 40 stations, covering
more than 50% of the country,
Stations picking up the show
mclude wwor-1v New York, xoor
TV Los Angeles and WrwRr-1v
Chicago. The series from Dick
Wolf"s Wolf Films and Maury
Povich’s MoPo Entertainment, is
executive produced by Wolf and
MoPo President Rob Port.

WB 100+ getting

with the programs

The WB 100+ Station Group has
picked up New Line's two new
first-run series for fall 2000, actior
hour Matthew Blackheart: Monster
Smasher and teen dating show
First Date. The group programs
cable channels as WB affiliates in
markets without a broasdcast WB
affiliate. In addition, Twentieth
Television, Fox’s syndication arm,
has cleared The Practice for week-
end off-net syndication for fall
2001 on The WB 100+ group,
which previously made a similar
deal with Twenticth for The
Pretender. The Practice has also
been cleared on Wpwr-1v Chicago
KBWB-TV San Francisco; wXyz-1v
Detroit; ksTw-Tv Seattle; wNDY-Tv
Indianapolis; K1vo-1v Denver;
KATU-TV Portland, Ore., and wvec-
v Norfolk, V.

BKN puts on the Bulldog
BKN Kids Network is adding a
third hour of programming to its
Monday-Friday Bulldog TV mom-
ing animated kids programming
block, which will debut when its
second season begins this fall. Two
hours are also being added 1o the
Sunday moming block, expa.nd
that lincup to four hours. '

shows premiering in the fali are:
Kong, an animated series from
BEN Studios based on King Kong:
Heavy Gear, a sci-li animated
series from Sony Pictures Family
Entertainment Group; and Roswell
Conspiracies, 1 BEKN-produced sci-
fi action-adventure animated series

Supercomputer Seinfeld

Jerry Seinfeld is coming to UPN
next month, The former NBC sit-
com star will provide his voice for
the character of an arrogant super-
computer on UPN’s animated sit-
com, Dilbert, on Feb, 22, The
episode will reunite Seinfeld with
Dilbere executive producer Larry
Charles, who served as supervising
producer on Scinfeld
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Mega media mergers. They're happening at a fast and

furious pace. On February 14, get the inside scoop on the
latest deals and deal makers in our Media Mergers Spe-
cial Report. From the CBS/Viacom and Time
Warner/America Online mergers to the investment
bankers who make it happen, this all-out report is worth
taking stock in.

Advertise in the publication read by 36,000 leading media
and entertainment executives who buy, sell and finance
media properties. Be the one to help them close the deal.
Call your representative today to reserve space and make

a wise investment for your future.
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Wants to Be a Millionaire?" helped ABC extend its winning streak
into the new year.
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Pegasus sewing up rural DBS

It agrees to pay $1.1 billion for fellow reseller. Golden Sky, then sues DirecTV

By John M. Higgins

vien as the company escalates
its battle with DirecTV,
Pegasus Communications
grabbed another chunk of the
rural DBS business, agreeing to buy
fellow DirecTV reseller Golden Sky
Heoldings Inc. for $1.1 billion in stock

The deal will give Pegasus the
vast majority of DirecTV's rural
homes, 1.1 million of 1.4 million
subscribers in areas DirecTV fran-
chised to outsiders, or 78%. Previ-
ously Pegasus had served about 50%
of DirecTV's rural subscribers.

As they announced the deal, Pega-
sus and Golden Sky also turned
around and suced DirecTV over a
running dispute on the sales of pay
movie channels. Afier acquiring pay
movie distributor United States
Satellite Broadcasting last year,
DirecTV is selling services like
Home Box Office and Showtime
directly to all comers, including
those initially signed up by the rural
franchisces. Pegasus and Golden
Sky contend that DirecTV is violat-
ing their franchise agreements,

In 4 related suit, DirecTV has
sought a declaratory judgment that
since it acquired USSB separately, its
franchise agreements don't apply to
programming USSB had been selling.

Pegasus executives contend that
crossing over the | million subscriber
mark sets the stage to launch other

services. With an established customer
base and dealer network in more than
40 states, Pegasus belicves it can be a
platform to offer other telecommuni-
cations services like high-speed wire-
less Intemet to rural residents.

“The size of our subscriber base
and the size of our distribution capa-
bilities, we view them very much as
a launching pad for other satellite
services,” says Howard Verlin, Pega-
sus vice president of multichannel
service. Some of those services
would include “the data delivery
business, in both a broadband and
narrowband way,” he adds. “We'd
also like to work with other satellite
delivered services, be it data, tele-
phone, or satellite radio."

After long lagging behind
DirecTV parent Hughes Communi-
cations Inc. and nval DBS provider
EchoStar Communications Corp. in
the minds of investors, Pegasus’
stock has zoomed in recent weeks,
nearly tripling from $36 per share in
November to more than $100,

Analysts are bullish on continued
subscriber growth. Even though
DBS companies® plans to carry local
broadcast signals are concentrated in
major markets, they still cover 25%
of homes in Pegasus franchises. And
the advanced new services that cable
operators boast of are concentrated
in the suburbs, not small towns.

“Other than Mediacom or Classic
Communications, there aren’t opera-

tors pursuing those markets for
upgrades,” says SG Cowan Sccuri-
ties media analyst Gary Farber.

The big question is how long sub-
urban Philadelphia-based Pegasus®
franchise will last. Right now the
franchises are tied to DirecTV's exist-
ing satellites. But those have a limited
life, with one expected to fade by
2004 and the other by 2007. DirecTV
will doubtless continue to send up
replacement satellites, but it contends
that resellers’ franchise rights don't
necessanily apply 1o the new birds.

That's a big reason for the gap in
Wall Street’s big valuation of Pega-
sus and other DBS stocks. Investors
had once valued DirecTV and
EchoStar’s operations around
$4.000 per subscriber, and Pegasus
was getting valuations pegging its
subscriber base at around $1,000.

With the recent rise being aitrib-
uted to the DBS operation, Pegasus’
satellite customers now are apparent-
ly perceived by the market as worth
around $3,700 each, according to one
analyst, with EchoStar’s value also
zooming, to $6,500 per sub, and
DirecTV"s to around $5,000.

Pegasus® success is rooted in an
agreement DirecTV cut with the
National Rural Telecommunications
Cooperative in 1992, when the
prospects of DBS was far from certain
and DirecTV parent Hughes Commu-
nications wanted to spread the nisk. In
exchange for $120 million, NRTC

members could get exclusive fran.
chises to sell saellite service in rural
arcas. The NRTC would also have
some channels on the service with
which 1o offer its own programaming

That deal spawned hundreds of
resellers responsible for selling
DirecTV in small 1owns, either lin-
ing up some local dealers or opening
their own stores, as Golden Sky ¢id
As DirecTV's success became clear,
that set the stage for franchisecs 10
buy each other up and run the opera.
tion more efficiently.

Pegasus and Golden Sky emeryed
as the biggest consolidators. Pega-
sus, a small broadcaster and cable
system owner that was the largest
initial franchisce, started gobbling
up small franchisees, expanding its
network of local dealers and looking
for efficiencies. For example, sub-
scribers with installation or other
service problems phone a central call
center in California, offering better
response times and lower costs than
small resellers could achieve,

Pegasus secs a lot of upside n
Golden Sky. The deal calls for Pega-
sus to pay $693 million in stock and
assume $373 million in debt. Rather
than giving established retailers a
commission for selling DireclV,
Golden Sky opened its own stores
That may have aided growth, but it
hurt margins, Golden Sky's opers-
ing margin tends to run about half
Pegasus' 30% level. ]

Laybourne s latest tele-vision is 16 days away from its wired debut

By Deborah D. McAdams

inally, she’ll do it her way.
Less than two years after
Geraldine Laybourne lefi a
top post at Disncy/ABC,
she’s on the cusp of launching her
own network, Oxygen is on tlarget
to appear on cable systems on Feb.
2. AT&T customers in the San Fran-
cisco Bay arca will be among the
first to have the channel available to
them.

The birth of Oxygen has been
one of the most aggressive forma-
tions of a cable network yet. In a
time when even major network
groups such as Discovery have to
hustle for digital carriage, Lay-
bourne has wrested agreemenis for
nearly 10 million houscholds. She
has raised a war chest of about

$400 million,
while other
networks go
begging. She
has garnered
partnerships
and align-
ments with
the likes of
Oprah Win-

Geraldine frey, Paul
Laybourne's cable Allen, Star-
network dream Is bucks, a
on schedule.

European
luxury goods
company, a nonprofit research
foundation and more than a half-
dozen dot-coms aimed at women,
Her other primary cquity pariners
are Marcy Carsey, Tom Werner
and Caryn Mandabach, one of the
most successful—if not the most
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successful—production team in
television,

Oxygen's exccutives were deep
in meetings three wecks before
launch. A spokeswoman for the net-
work said everything is on sched-
ule, and its universe is indeed
expected to be 10 million strong.
More than 3 million of those belong
10 AT&T; nearly 6 million to Paul
Allen’s Charter Communications.
But that doesn’t necessarily mean
Oxygen will suddenly appear in 10
million households on Feb, 2, she
said. As with most distribution
deals, the promised households will
be added over time.

Oxygen's inducement, aside
from Laybourne’s charisma and
reputation as the mastermind of
Nickelodeon, is that it will look
unlike anything else on TV. Instead

Counting down to Oxygen

of the typical slate of 30- or 60«
minute sitcoms or dramas, Oxy-
gen's programming will be in
blocks devoted 1o themes, such as
the comedy-oriented shows and
vignettes collected as Oxygen Tont
at 6-8 p.m. on weekdays, or ihe
women's talk-chat-info of prime
time's Pure Oxygen.

Oxygen will spend approximately
$75 million in its first year on peo-
gramming. and another $325 million
over the following three years. The
lineup also includes a movie fran-
chise called Girl in the Picture; &
moming yoga show entitled fnhalc,
Candice Bergen's talk show Exfale
Oprah Winfrey's Web tutorial,
Oprah Goes Online; a block devotd
to women's sports entitled We Swear,
and an e-commerce primer called
She-commerce. 1
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Tim Brooks, former numbers guru
it USA Networks, is the new senior
vice president of research at Life-
1ime Television. Brooks will be
responsible for all research con-
ceming Lifetime’s programming,
online and advertising sales efforts,
25 well a3 research for Lifetime
Movie Network. Brooks most
recently was senior vice president
of research for USA Networks,
where he helped develop the pro-
pram schedule for the launch of the
S¢i-Fi Channel and the launch of
USA's Latin American and Euro-
pean networks. He joined USA Net-
works as vice president in 1991, He
will report to Lifetime President

and CEQ Carole Black.

ALTV reiterates

‘good faith’ plea

Regulators should go casy on
broadcasters when oversecing
retransmission consent negotiations
with satellite TV providers, the
Association of Local Television
Stations said last woek. “The com-
mission has no authority to compel
sgreement of impose terms on the
parties,” ALTV said. Furthermore,

the FCC should not become the
“rate court™ for refransmission con-
sent, the group added. ALTV's
comments were an answer 10 the
FCC’s request for advice in deter-
mining what Congress meant when
it said broadcasters must negotiate
retransmission contracts “in good
faith.” Stations will have no reason
to stonewall, ALTV said, because
they want carriage by satellite
providers, have no negotiating
leverage in the talks and have no
history of stalling negotiations with
the satellite industry.

HSN posts record
holiday, adds execs

Barry Diller’s Home Shopping Net-
work had a green Christmas. HSN
posted a 1999 holiday season sales
increase of 15% over "98, the com-
pany said in a statement. A 30%
rise was posted for the day afler
Thanksgiving alone. The dot-com
component, HSN.com, got about 10
million hits per week and generated
30% of its sales from first-time cus-
tomers. The company boasted a
delivery rate of 99.5% for more
than 6 million orders. Intemally, the
company announced a number of
executive appointments last week.
Bob Rosenblatt, Jed Trosper,

Michael McMullen and Judy
Schmeling have all been named to
new management positions. Rosen-
blatt has been promotest to chief
operating officer, overseeing opera-
tions, information technology,
finance and human resources, Tros-
per is the new president of HSN
International and will oversee all
international ventures. Rosenblatt
and Trosper will report to Mark
Bozek, president and CEO of HSN.
McMullen is the new president of
international business development.
He'll report to Trosper, Schmeling
is new senior vice president of
finance. She'll report 1o Rosenblartt,

HSN gets a new sibling
USA Networks Inc. is scquiring all
outstanding shares of customer-
service contractor Precision
Response Corp. in a tax-free merg-
er. PRC will be combined with
USA’s Home Shopping Network
and Ticketmaster, creating a net-
work of 10,000 workstations han-
dling more than 160 million calls a
year in 40 worldwide call centers,
Under the agreement, cach PRC
sharc will be converted into .54 of a
share of USAi common stock,
unless USAI stock drops below
$37.04. PRC could then terminate

CABLE

the transaction and USAi could
issue additional shares to PRC
sharcholders providing a value of
$20 per share. The transaction is
expected to close by June.

Road Runner subs
total 550,000

Road Runner claims it tripled its
subscribers in 1999, beginning
2000 with 550,000 customers, up
from 180,000 takers at the begin-
ning of 1999, The addition of 15
new markets contributed to the
increased sub count, including new
franchises for Time Wamer
Cable’s high-speed Intemnet service
in New York; Los Angeles; Hous-
ton; San Antonio; Cincinnati,
Ohio; Kansas City, Mo.; and
Greensboro and Charlotte, N.C.
First-quarter launches of the serv-
ice are planned for Raleigh, N.C.;
Waco, Texas; Minneapolis, Minn.;
and Wilmington, N.C.

‘Working Woman’

names Web CEO

Former USA Network Chairman
Kay Koplovitz stepped into a
stronger executive position, agree-
ing to become CEO of a startup
Web site built around Working
Woman magazine. Koplovitz, who
was ousted from USA Network
after Barry Diller took control of
the network group in 1998, will be
responsible for the launch of Work-
ing Woman Network Inc., yet anoth-
er site trying to cater to women net
surfers. The site will try to distin-
guish itself by narrowing its focus
to business and workplace issues.

Thieves target cable amps

Theft goes outside the home, up the pole as digital distribution rolls out

By Deborah D. McAdams

igital cable delivery prom-

ises to slash signal piracy as

long as thieves leave sys-

tem cquipment alone.
MediaOne investigators in the
Atlanta area are still on the lookout
for the wayfarer(s) who target the
digital amplifier boxes that boost
signals over the wires, MediaOne
has lost dozens of the boxes, valued
al $1,000-54,000, depending on their
boosting strength. As many as 30
were stolen in a single month. The
company is offering a $20,000
reward for information leading to the
arrests and convictions of those
responsible.

“This has really occurred in the
past six to eight months, with the
cmergence of digital,” says Reg
Griffin, director of communications
tor MediaOne's Atlanta region,
where the MSO has more than

600,000 subscribers. “As rebuilds
and upgrades intensify around
Atlanta, this equipment becomes
casy prey to unscrupulous people.”™
And not just garden-variety
unscrupulous people, but someone
who knows what they're doing. The
amplifier boxes, about the size of a
rolled-up newspaper, are typically
cither bolted onto power poles or
located in lock boxes on pedestals,
“The common person wouldn't
know what to do with the thing,”
Griffin says. “This is equipment
that's only useful to people in the
same business.”
Investigators are speculating that
the boxes are being sold overseas.
Dan Backo, director of the office
of cable signal theft at the National
Cable Television Association in
Washington, usually deals with black
box piracy and cable signal
moochers. He says the string of
equipment thefls around Atlanta are

the first of this type to his knowledge.
Representatives at Cox Communica-
tions and AT&T, both big digital
providers, were not aware of similar
thefts within their own systems.

“We're trying to see if this is
something ongoing,”™ Backo says.
“Making the move from analog to
digital, a lot of the new equipment
has valuec. Digital boxes have
stronger sccurity features, so we're
effective with dealing with piracy
that way. Now they've looked to
other avenues.”

Signal theft continues o over-
shadow the nefarious doings of the
band of box burglars in Atlanta.
Backo estimated losses to signal
theft at about $5.1 billion. Even
though digital cable promises 1o
slow signal secpage because a digital
signal is much more secure than an
analog one, cable and Intemet con-
vergence could hatch a whole new
realm of thefl among hackers, Backo

points out, His office is working
with law enforcement agencies at the
federal, state and local levels to
round up cable culprits. Last year
alone, there were 2,000 prosecutions
of black box pirates, from whom
MSOs were able to get customer lists
and go after the freeloading house-
holds.

Backo's team holds seminars
around the country to educate both
law enforcement and cable employ-
ces to the finer points of signal pira-
cy. They've added equipment theft
10 the roster,

Meanwhile, in Atlanta, MediaOne
is doing what it can to tighten securi-
ty, which boils down to public
awarcness. Most of the thefls have
occurred in low-traffic areas or sub-
divisions under construction. Any
unmarked construction trucks are
subject to scrutiny, Griffin says. Oth-
erwise, “there’s not a lot you can do
beyond the pormal precautions.” =
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Vyvx aims at Internet ‘edge’

Will offer hybrid fiber/satellite transmission designed to avoid terrestrial Internet bottlenecks

By Glen Dickson

ooking to capitalize on the

surge in streaming media

and other high-bandwidth

Internet content, Williams
Communications has signed a mul-
tiyear agreement with satellite
operator Loral Skynet for Ku-band
capacity on Loral’s Telstar 7 satel-
lite. Through its Vyvx transmission
services unit, Williams will market
the Telstar 7 capacity to Internet
programmers as part of a hybrid
satellite/fiber delivery system that
will bypass terrestrial Internet bot-
tlenecks by delivering content to
the so-called “edge of the Inter-
net.”

Vyvx, which operates 26,000
miles of fiber optic pipes nation-
wide and roughly 20 satellite
transponders, is alrcady a well-
known name in the broadcast indus-
try. The company backhauls sports

and news feeds for all the major
broadcast networks and also has a
healthy business distributing syndi-
cated programming via satellite.
While Vyvx handles some Internet
traffic via satellite internationally,
the Loral deal represents its first
domestic push into the Internet
business.

Bob Cashel, Loral Skynet's mar-
keting vice president, says Vywx is
just onc deal in a growing Internet
business for Loral. Most are new,
nonbroadcast customers, he adds,
“We see the complexion of the cus-
tomer sct changing, but we still have
more broadcasters than anyone
clse,” he says.

Vyvx will use the Telstar capacity
({two transponders now, with
options to expand) to distribute
high-speed Internct content to its
four U.S. teleports in Los Angeles,
Atlanta, Denver and New York.
From there, Vyvx's fiber capacity

will be used 1o connect to 125
points-of-presence (POPs) nation-
wide, which will then connect 1o
traditional ISPs. (The POPs will
also serve as the intake point for
aggregated Intemet content before
being uplinked on the bird.) By
doing so, Vyvx will be able to use
satellite distribution to get as close
as possible 10 Internet users' PCs
before going onto the terrestrial net-
work. The same idea is being pro-
moted by Internet distribution com-
panics such as iBeam and IP tech-
nology firms such as SkyStream.
“We'll simply enable content dis-
tributors to provide a very quick and
robust network for the delivery of
streamed content or other content
that lends itself to delivery on a
point-to-multipoint basis,” says Wes
Hanemayer, vice president of Vyvx's
teleport and satellite systems. “What
you want to do is avoid the ambigui-
ties of the IP traffic model, as it

stands now, until the very Jast
moment.”

Vyvx wouldn't go ahead with
the new broadband delivery serv.
ice unless it was able to deliver the
same quality of service and relia-
bility to Internet programmers as
its television customers are accus-
tomed to, says Hanemayer. He
says Vyvx's ATM network can
guarantec a “high integrity of Ip
content™ and a “consistent data
structure.”

That will become important as
Internet programmers deliver more
strecaming video content and the
appeal of the Intemet becomes more
mainstream, says Hanemayer: “The
marketplace is going o be far less
tolerant to bottlenecks.” In that vein,
he says Vyvx is already talking 1o a
number of “programming names we
know and recognize today™ about
the new hybrid satellite/fiber Inter-
net delivery service. "

Demand for DTV sets outstrips supply

Suppliers say that digital programming isn 't the main selling point; tuner sales continue to lag

By Peter J. Brown and
Ken Kerschbaumer

TV and HDTV set sales

during the holiday shopping

season were up sharply over

last year, but that jump
doesn't appear to be translating into
more viewers for DTV broadcasters
as sales of DTV tuner boxes contin-
ue 1o lag.

For example, Franklin Karp, presi-
dent of Harvey Electronics, which has
seven consumer clectronics stores in
the New York City metropolitan area,
says that “DTV sales were terrific, up
a stunning amount over last year.” As
for tuner sales, Karp says, “We sell a
few a month, with the Sharp and Pio-
neer set-tops being the bestsellers.”

So why the disconnect between
DTV set sales and DTV tuner sales?
To Karp, the lack of sales is a sofi-
ware issue, not hardware. New York
City has only two DTV broadcast sig-
nals on air, WCBS-DT and WNYW-DT
(Fox), and the lack of DTV signals is
a good reason for DTV tuner sales to
lag.

“Our customers would like to buy
the tuner boxes, but there isn't
enough programming, and some also
only get cable or they aren't interest-
ed in changing their DBS dish,” he
says. “How the programming gets
from point A to point B is not the most

Paul Goldenberg of Paul's TV says
consumers are confused by HDTV
simulcast announcements.

relevant factor. For example, if the
cable industry had come to play and
offered DTV or HDTV signals, this
would be a non-issue for many of our
customers.” (In faimess, Time Wam-
er does offer HBO in HDTV in New
York, and Cablevision offers some hi-
def MSG programming. )

Another factor, say retailers, is that
the line-doubled NTSC picture is
often so good that when it comes to
adding a DTV tuner, customers say,
“Why bother?™ “We tell our cus-
tomers that the DTV tuner boxes are
available, but once they go home, we
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never hear from them again,™ says
Paul Goldenberg, president of Los
Angeles-based Paul’s TV. “When
they get the set home, they're very
happy with the line-doubled picture.™

Another item that may be hindering
tuner sales, according to Goldenberg,
is that when HDTV set owners sec a
program that is “simulcast in HDTV™
they may assume they're already
receiving the HDTV broadcast. “It's a
little like when FM sterco came out—-
people thought that if they had an FM
stereo they received the signal in
stereo,” he adds.

But despite the lack of tuner sales,
the uptake in DTV receiver sales is
still positive, says Bob Scidel, CBS
vice president of ecngincering and
technology. “As the set-top boxes
come down in cost, viewers will be
adding the boxes,” he says. “For
many customers, the purchase of a
receiver and tuner is too much to han-
dle in onc bite, especially if the tuner
is in the $1,000 to $1,500 price range.
But the prediction is that by next fall
it could be down around $400 or
$500, and that’s the right price.”

Glenn Rogers, merchandising man-
ager for TV, video and DBS products
at Thornton, Colo.-based Ultimate
Electronics, says Ultimate sells set-
top tuners from a number of manufic-
turers, But like Harvey Electronics’
Karp, the numbers are fairly small.

“As only some of our markets have
just started broadcasting HDTV, it isa
bit carly to have definitive sales rates
yet, but the results so far have been
promising,” says Rogers. “The tuncrs
will take care of themselves once the
need is there”

Retailers agree that tuner sales will
take off, most likely this year. For
now, however, they are pulting their
efforts into selling the sets. For exam-
ple, one retailer says that his sales
force shics away from getting into the
messy issue of over-the-air sct-tops
because it leads to the even messicr
issue of buying an antenna. So instead
of jeopardizing the sale of a $6,000
HDTYV display, his sales team looks
to keep the buying decision simple.
He does add, however, that in the near
future his sales force will start pusi-
ing DBS receivers that are HD-capa-
ble as an add-on to the HDTV sct,
because it doesn't complicate the sale
but does improve the value of the
product.

Sales success
So what is driving the sale of HDTV
scts? Karp says the 16:9 aspect ralio
has big appeal. “Customers are
accepting 16:9 much sooner than |
thought,™ he says.

Jon Robbins, president of Hili
House in Broomall, Pa., credits
broadcasters and CE manufacturers
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for the increased DTV-related
sctivity in his three showrooms in
1he greater Philadelphia area. “In
\lse end, our suppliers could not fill
demand,” he says. “What we
encountered was pretty slim pick-
ings—it was certainly tough get-
ting enough product out of the
manufacturers. Of course, in many
respects, this is a go«! and a bad
rmblcm But DTV is the most
c\unng lhmg we have seen in a
long time.”

David Arland, a spokesman for
1ndianapolis-based Thomson Con-
<umer Electronics, says he is not sur-
prised that a retailer would have
rrouble getting first-generation
HDTY units. “They are being pro-
duced in very limited quantities,” he
S4YS.

‘Another exciting development for
retailers has been the explosion of
the DVD player market, a product
category whose sales in 1999 grew
by approximately 300% over 1998,
Robbins says that the DVD/HDTV
combo has created a lot of excite-
ment from a systems standpoint, fur-
ther accelerating the demand for
HOTV sets sparked by Philadelphia
DTV broadcasts.

Bob Perry, director of marketing
for Mitsubishi Digital Electronics
America, says the DVD/HDTV
combo is a logical one: DTV prod-

ucts are able to make the most of the
DVD signal, so DVDs look dramati-
cally better on DTVs. The total
installed base of DVD players is
around 4.5 million units. And of
course, the new progressive DVD
players featuring a 480p output need
a DTV grade product to display the
signal.”

Yet another factor is satellite TV,
with satellite TV dealers ramping up
quickly for DTV demands. Steve
Serafin, president of San Jose,
Calif.-based Silicon Valley Satellite,
reports that his two stores sold more
than 100 Thomson RCA DTC-100
STBs in less than three weeks. A
contributing factor is that most of his
customers have no trouble picking
up the five DTV stations that are 65
miles away in San Francisco, adding
a lot of energy 1o the HDTV pro-
gramming lineup already available
to DirecTV and EchoStar sub-
scribers.

“At $649, the DTC-100 has
carned its reputation as a break-
through product, both in terms of its
performance and its pricing,” Ser-
afin says. “Early on, people might
have been interested, but they were
not aggressive shoppers, thanks to
the widespread misunderstanding
that DTVs were extremely expen-
sive and simply out of range for most
prospective DTV customers. The

What’s new from CES

® Sharp showcased what it claims
is the industry”’s first 28-inch LCD
high-definition display. The LC-
J8HD1 monitor features component
video inputs, PC compatibility and
widescreen 720p native resolution.
The se1 is only 2.3 inches deep and
will accept DTV input signals,
including 1080i, 720p and 480p
formats in both component (Y, PR,
PB) and RGBHV.

# Sony Electronics officially
entered the personal video recorder
area, with a unit that integrates
Tive and service. The
Sony SVR-2000 will be available
dﬁsmuﬂmtm-
gigabyte hard drive that records up
w:i&lwmof'l‘\lpmyammgor
up to nine hours at the highest qual-
ity (DVD-Video) setting. The SVR-
fmv?lmmmm
Ngs via one-touch dubbing to
Vmsﬁuﬂﬁmnwndsow
will tap into the family of Sony
entertainment companies with the

help of a browse function that
enables users to enter related pro-

grams.

Sony also said it plans 10 intro-
duce several hybrid products that
can integrate TiVo technology with
DirecTV and digital set-top box
products, and these products will
also have the capability of storing.
high-definition broadband digital
content in the future. The SVR-
2000 will be available in April and
is expected to sell for approximate-
ly $400.

m DirecTV and TiVo have brought
together two of the industry's
hottest consumer services, DBS and
personal video recorders, with a
new satellite receiver, The digital
receiver provides access to a wide
variety of DirecTV programming
seamlessly integrated with the TiVo
recorder offering up to 30 hours of
recording time. The DirecTV/TiVo
combination system will be avail-
able to consumers later this year,

DTC-100 has helped enormously to
pull the DTV system price down
below $3,000, and this has drawn a
lot of customers into our show-
rooms."”

For Paul TV's Goldenberg, who
specializes in the sale of large-screen
sets, the recent HDTV sales success
is simply a matter of customers
beginning to feel comfortable with
DTV. “People have been hearing
about digital TV for the last three
years, and they now have become
ready to purchase what is finally
here and available,” he says. “They
feel that DTV is a product whose
time is now, and DTV has certainly
taken off. It exceeded my expecta-
tions, allowing us to sell around
3,000 units. The supply squeeze sur-
prised everyone as well, and we
could have sold more if product was
available.”

But what it all comes down 10 is a
combination of increased consumer
awareness, on-air product and off-air
product in the form of DVD content.
“The consumers are much more
aware of DTV, a shift which has
been reinforced by the flow of DTV
programming in our market,” says
HiFi House"s Robbins. *The vendors
have done a good job of making us
aware of what is available in terms
of programming as well as helping
us to educate our sales force.”

u Thomson Multimedia's big
announcement was that the compa-
ny is offering RCA and Proscan
HDTV and DTV sets at a much
lower price than last year (less than
$4,000 for some models).

The pricing announcement was
part of Thomson’s unveiling of a
new lineup of digital HDTV sets
that will be available soon. A 65-
inch rear-projection Proscan
HDTV will be joined by a new 61-
inch RCA rear-projection high-def-
inition receiver, and 38-inch
widescreen direct-view HDTV
maodels will be available in both the
RCA and Proscan lines. Proscan
will also offer a 34-inch
widescreen HDTV receiver, Plasma
television paired with a digital
HDTYV set-top receiver is available,
as is a line of digital high-resolu-
tion monitors in standard aspect
ratio screens.

=u Echostar Communications
Corp.'s big news was that it will
introduce Dish DVD, the first satel-
lite television receiver with a built-
in DVD player. The $399 unit

Stumbling blocks

A showroom floor isn't the place for
debates on copy protection and con-
nectivity, unresolved issues that
have grown so unwicldy that FCC
Chairman William Kennard ham-
mered home at CES that he is tired
of the excuses: “Let’s get these com-
patibility issues behind us,™ he said.
“Let’s solve the copy-protection
problem. Let's fulfill the digital
promise for the American con-
sumer.”

But according to Ultimate's
Rogers, issucs like copy protection
have had no impact whatsoever on
customers. “We concentrate on
explaining to the customer what the
DTV or HD-ready set will do today,”
he says. “We don't know the out-
come or impact of the industry's
copy-protection efforts, so there
rcally is no option for us in that
regard. Besides, the bigger the sales
base of HDTVs gets, the harder it
will be for the progmmmers or the
studios to turn off the content.™

Adds Mitsubishi's Perry: “Con-
sumers have been hearing about
HDTV for several years now, but
this is the first year where almost
every retailer had a display and great
HDTV programming to show. Once
a consumer experiences HDTV,
maost are very willing to pay the pre-
mium." -

should be available this summer.

= Sanyo is looking to jump into the
third dimension with the Sanyo 3D
Display, which it describes as the
first 3-D display that does not
require special glasses. The 3D Dis-
play, which is fully compatible with
HDTYV, is 16 inches and offers S-
XGA resolution (1280 x 1024), Ini-
tially, it is intended for medical
applications, but other target mar-
kets for 3D Display include the
entertainment, design and computer
industries, particularly as 3-D com-
puter graphics applications increase
and open up a plethora of 3-D mul-
timedia uses. Sanyo said it does
expect the 3D Display to be mar-
keted for consumer use in
homes if 3-D television broadcasts
are conducted in the future.

m Vidikron of America offered the
Epoch D-2200 HDT V-ready LCD
projector, capable of handling
images in 1080i and 720p (HDTV),
as well as (SDTV and DVD),
480, and 625i (PAL). It displays all
standard TV signals and most popu-
lar computer formats, including S-
XGA, XGA and Macintosh. It uses
three transparent 1.3-inch active-
matrix LCD panels and has a maxi-
mum throw distance of 55.9 feet
with a maximum diagonal image of
300 inches. The Epoch D-2200 LCD
Projector will be available in Febru-
ary at a suggested price of $12,995.
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Dot-coms dot NATPE scape

By Richard Tedesco

ast week’s dramatic merging

of the new and traditional

media cultures was an apt

prelude to a NATPE show
where Web companies will have an
unprecedented presence, physically
and in the imaginations of TV pro-
grammers.

More than 140 new media com-
panies are taking up exhibition
space at this year's Jan. 24-29 con-
vention in New Orleans, up from
30 companies last year, spurred by
their quest for content and the
growing allure the Web holds for
broadcasters.

“It's a dual purpose. The Inter-
net companies are looking for the
content and a chance 10 shmooze
with these broadcasters,” says
Nina Steiner, who was hired this
year as NATPE's director of new
media sales, “And the broadcast-
ers are looking at how to get into
Webcasting.”

Steiner, who has worked as a
broadcast network producer, points
out that many Internct executives
come from broadcast backgrounds.

That's certainly true of the cast of

Microcast, one of the more preco-
cious Web wannabes at next week's
conference, with 6,400 square fect
of NATPE floor space and a novel
business model to facilitate stream-
ing video on client sites with 15-
and 30-second spots inserted in the

Tracy Edwards hosts a teen show on
TVRadio.com, a Toronto-based start-up that
launches its site next week with a mix of original
content and shows from syndicafors.

streams. “We enable content own-
crs Lo stream through their sites and
generate revenue through ads
inserted in their content,” says
Larry Schatz, Microcast vice presi-
dent of programming.

Microcast claims its 80-giga-
byte network will be able to han-
dle one million simultaneous
streams when it launches in April,
and projects five million streams
by year’s end. It sells the spots it
inserts while user profiles filed to
access the content it creates
cnables targeting ads to individual
Net surfers,

The New York-based company
claims it has deals in the works with
two major broadcast networks, five
cable networks and several local sta-
tion affiliates.

Established network Webcaster

InterVu, whose pro-
grammer |\.1rlncls.
include investor NBC,
VH! and the Turner
Networks, expects to
name new network
partners next week.
While it sceks new
partnerships at NATPE,
InterVu will stream
coverage of the confer-
ence's keynote speech-
es, panel discussions
and pitch events.

Video search facilita-
tor Virage expects to
duplicate an Internet
syndication deal it struck late last
year with C-SPAN with two more
dcals that will cast it in that same
role for two other programmers
online. Virage also expects to
unveil & new C-SPAN site and
deals to port video content to two
portal players.

Microsoft Corp. plans to interject
a new media twist with its own
interactive TV pitch event. It plans
to winnow 100 prospective one-
minute pitchers down to 30, ulti-
mately selecting three potential
pilots from two groups of 15 con-
cept presenters in an expanded
three-minute format. The exercise
to identify six “free agem™ imerac-
tive TV touters—with the promise
of funding two of them with
$50.000 or so apicce—serves
Microsoft’s larger objective at

iCast: Webcasting with community

CMGI plans to launch its long-awaited iCast Web-

ICast users will be able to chat with each other

casting service at the end of this month, as a music
and movie site in a Web community environment.
ICast will be introduced in phases, with two inau-
gural entertainment "channels” of music and films to
be followed later this year by several other content
channels, according to Geoff Miller, iCast senior vice

producer.
content will be accessible with CMGl's proprietary
iCaster, a downloadabile player application that incor-
porates Microsoft's Windows Media Player, an MP3
player and a tuner from CMGI's Magnitude Networks
site (www.magnitudenetworks.com).

On the film channel, PC users will be able 10 stream
original video content (primarily interviews with actors
and directors), mainstream movie trailers and a library
of shon independent films and animations.

The music channel will provide access to 50,000
tunes in the MP3 format, music videos and audio
from some 500 radio stations currently accessible on
CMGI's Magnitude Networks site. The Magnitude
Earth Tuner, to be folded into iCaster along with Mag-
nitude’s content, enables access to a worldwide
range of stations by musical genre.

Content from CMGl's edectic ZineZone, offering
searchable text and multimedia on a range of cultur-
al subject areas and celebrities, eventually will be
incorporated into iCast as ZineZone is phased out
(www.zinezone.com).
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while streaming any of the site’s content, and iCaster
eventually will offer production tools to enable self-
creation of multimedsa content that can be shared on
the site, ICast envisions that content as its ultimate
centerpiece, Miller says: “We think that over time,
uw content is going to overpower original content or

rtgmr on the site. We think there are a

Witch Projects out there.”

Thal do-it was one of the points
of departure between CMGI Chairman David
Wetherell and former iCast chief executive Neil
Braun, who recently left the project after a series of
blowups with Wetherell and has since filed a $50 mil-
lion lawsuit as his parting shot.

ICast wants to inspire a community sensibility at
the outset, with a team of 150 people in place across
the country to set up and monitor chat rooms on a
range of topics. ICast will also incorporate messag-
ing functionality akin to AOL Instant Messenger,
according to Miller,

At the same time, iCast intends to provide a distri-
bution platform for third-party content providers, with
the potential for charging transaction fees in what
Miller describes as a “micro-pay transaction model.”

But iCast is anticipating desktop video as what
Miller calis the *huge next wave® in Internet enter-
tainment. and it wants to be in place to catch that
wave. —Richard Tedesco

NATPE.

“The main mission is to draw o
the creative development communi.
ty for interactive TV," says Marty
Behrens, group manager for
Microsoft TV's content develop.
ment. “The time really has come tha
the creative development communi.
ty and the Web world are developin
real treatments.”

Microsoft will be “evangeliz-
ing” interactive TV applications,
as Behrens puts it, as it looks
ahead to real world deployments
of Windows software 1o enable
them with Rogers Cablesystems in
Canada and UPC in Europe, as
well as U.S. cable operators, aim-
ing at two million digital boxes in
service by 2001.

Streaming technology arch-rival
RealNetworks will also be in atien-
dance, promoting its latest gencra-
tion RealPlayer? and RealProduc-
er7 tools for creating Web content
And a host of high profile Web-
casters, including Pseudo.com,
ClickMoviec.com, House of Blues
Digital and AtomFilms, will be
streaming their shows and solicit-
ing content partners.

Newer players will be in place
too. Toronto-based TVRadio.com
will be streaming 15 “networks” of
shows next week, ranging from the
mundane to the provocative. MNet-
works of programs about nudists
medicine, private investigators,
movies, cooking and beauty are all
part of the original mix created by
TVRadio.com, according 1o co-
founder Sidney Cohen, who's
bringing the star of his teen net-
work 10 NATPE.

“It’s hard to find short-form swff
that hasn't been scen,” Cohen sy
“You hear about companies like
Pop.com with a gazillion dollars and
we're doing it on a shoestring.™

TVRadio.com intends to intro-
duce up to 40 “networks,™ with pro-
gram episodes typically running
four minutes apiece, as it attempis
1o make its ad-supported model
work online.

Another start-up, BreakTV.com,
is building a video distribution
service online for independent and
studio producers by streaming five-
minute highlights of classic and
new video content to spur intercst
It splits revenue from videos it scils
from a mix, including episodes of
The Monkees, My Favorite Martion
and O:zzie & Harriet from Rhino
Records, along with Girls of 1ie
Hawaiian Tropic from Crystal
Vision. “We can pick up second tief
shows,” says BreakTV.com CEO
Joe Nassour in a succinct summary
of his mission, s

= =
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The week's tabulation of station sales

value: $141 million (includes
$123 million being paid to swap-
ser of wwip; B&C, Dec. 27, 1999)
Swapper, wwLp: Benedek
Broadcasting Corp., Rockford, Ill.
(A Richard Benedek,
chairman/owner); owns/is buying
26 TVs. Note: Benedek was to
buy KAKE-TV and wowT from
Chronicle Publishing Co. for $141
million. Chapman instead wall buy
the stations and immediately
transfer them to Benedek in a tax-
free exchange. Benedek will pay
e $18 million balance in cash
Swapper, Kake and wowt: Gary
7. Chapman, Providence, R.l.
Chapman is president of LIN
Television Corp., which gets
option 1o buy wwip

Faciliies: waar ch. 22, 4170 kW
visual, 417 KW aural, ant. 877 & kae-
v ch 10, 316 KW visual, 44.7 KW
aural, ant 1,030 ft; wowr: ch. 6, 100
KW visual, 20 KW aural, ant. 13711
Affiliations: wwir, wowT: NBC;
raxe-Tv: ABC

KXRM-TV Colorado Springs

Price: $45.8 million

Buyer: Raycom Media Inc.,
Monigomery, Ala. (John E.
Hayes, president/director);
ownsfis buying 34 TVs, one AM
and one FM

Seller: KXRM Partnership,
Colorado Springs (Larry W.
Douglas, president); no other
broadcast interests

Facilities: Ch. 21, 1,054 KW visu-
al, 22.9 kW aural, ant. 2,420 fi.
Affiliation: Fox

WNJX-TV Mayaguez, PR.

Price: Up to $1.075 milion (for stock)
Buyer: LIN Television Corp.,
Providence, R.I. (Gary R.
Chapman, president; Hicks,
Muse, Tate & Furst Inc., 80%
owner [Thomas O. Hicks, chair-
man]); owns/is buying 19 TVs,
ncluding wapa-Tv San Juan and
wrin(Tv) Ponce, PR. Hicks also
's chairman of AMFM Inc., which
ownsiis buying 124 AMs and 319
FMs and is being bought by
Clear Channel Communications
Inc,, which owns/is buying 21
TVs and about 512 radio stations
Seller: WNJX-TV Inc., Mayaguez
(T. Michael Whitney, president);
no other broadcast interests
Facilities: Ch. 22, 200 kW visu-
al, 20 kW aural, ant. 1,137 ft.
Affiliation: Independent

WDMG-AM-FM Douglas, Ga.
Price: $1.6 million

Buyer: Southermn Broadcasting
Group LLC, East Lansing, Mich,
(Michael H. Oesterie and G W.
Stover I, managing members),
owns/is buying three other AMs
and four other FMs and construc-
tion permit for wrzz(Fm) Douglas.
Oesterle and Slover also are
managing members of Kansas
Radio Assets | LLC, which is sell-
ing koEZ(FM) Newton/Wichita, Kan.
(see item, below). Stover owns
WHFB-aM-FM Benton Harbor, Mich.
Seller: Jumbo Thing Inc., Douglas
(Raymond E. Firment, president);
no other broadcast interests
Facilities: womG(am): B60 kHz, 5
kW: womg-Fm: 99.5 MHz, 5.1
kW, ant. 200 ft.

Formats: womc(am): news/talk;
womG-FM: AC
WTTL(AM)-WZEZ([FM)
Madisonville, Ky.

Price: $1.31 million

Buyer: Commonwealth
Broadcasting Corp., Richmond,
Ky. (Steven W. Newberry, presi-
dent), owns 10 AMs and 14
FMs, including WHRZ(Fm)
Providence/Madisonville, Ky,
Seller: Conway M. Smith Inc.,
Madisonville (brothers Val and
Marshall Smith, 50% owners),
no other broadcast interests
Facilities: AM: 1310 kHz, 1.5
KW day, 500 W night; FM: 106.9
MHz, 2 kW, ant. 528 fi.
Formats: AM: contemporary;
FM: AC

Broker: Henson Media Inc.
(buyer); American
Communication Partners (seller)

KAYO[AM) (formerly KIET)
Hoquiam/Hoquiam-Aberdeen

KGHO-FM Hoquiam-
Aberdeen/Olympia, Wash.

Price: $650,000

Buyer: Morris Communications
Scheurmier, vice president); owns
11 AMs and 13 FMs, including
KXRO(AM)-KDUX-FM Aberdeen
Seller: Spencer Broadcasting,
Aberdeen (brothers Brian and
John Spencer, owners); no other

and

broadcast interests

Facilities: AM: 1480 kHz, 1 kW;
FM: 95.3 MHz, 5 kW, ant. 436 ft.
Formats: AM: Harbor Country;
FM: classic hits/rock & roll
Broker: Media Services Group Inc

g..vmm-m Cochran/Macon,

Price: $550,000

Buyer: Taylor Broadcasting of
Macon Inc., Marietta, Ga.
(Stephen J. Taylor, presi-
dent/49.9% owner). owns wigs-
FM, wLCG(am) and woBz(FM)
Macon, wrNC(FMm) (formerly wiBD)
Gray/Macon and

WLCG-FM, WRNC(AM) (formerly
wiaL) and wrev(Fm) Warmner
Robins/Macon, Ga.

Seller: Heartland Broadcasting
Inc., Cochran (Jody Lucas, pres-
ident), no other broadcast inter-
ests

Facilities: wwmac(am): 1440 kHz,
1 kW day, wwwmc-Fm: 96.7 MHZ,
3 kW, ant. 319 ft.

Formats: Both country

et S e E e =)
KTIM(FM) (formerly KHYS) Port
Arthur/Houston, Texas

Price: Up to $15.025 million
Buyer: Clear Channel
Communications Inc., San
Antonio, Texas (L. Lowry Mays,
chairman; Randy Michaels, pres-
ident, Clear Channel Radio);
owns/is buying 20 TVs, 175 AMs
and 342 FMs, including kexx(Fm),
KHMx (FM), kMuQ (Fm) and
KPRC{AM) Houston and xxTL(FM)
Cleveland/Houston, KJoJ(AM)
Conroe/Houston, KJOJ-FM
Freeport/Houston, kTez(Fm) Lake
Jackson/Mouston and xsevi(am)
Tomball/Houston and wcv{am)
and wxav(am) Chariottesville, Va.
(see items, below). Clear
Channel is also buying AMFM
Inc., which owns/is buying 124
AMs and 319 FMs

Seller: Faith Broadcasting LP,
Houston (Anthony R. Chase,
chairman); is selling kaLo{Am)
Port Arthur/Houston and
KLeG(am) Alexandria, La.
Facilities: 98.5 MHz, 98 kW,
ant. 1,952 fi.

Format: Oldies

KOEZ(FM) Newton/Wichita, Kan.

Price: $4.25 million

Buyer: Journal Communications
inc., Milwaukee (Douglas G.
Kiel, president); ownsl/is buying
12 AMs and 25 FMs, including
KFDI-AM-FM and xicT-Fm Wichita,
Kroa(rm) Arkansas City/Wichita
and KiLs(FMm) Augusta/Wichita,
Kan. Journal also owns
Milwaukee Journal Sentinel daily
newspaper

Seller: Kansas Radio Assets |
LLC, East Lansing, Mich.
{Michael H. Oesterle). Oesterle
is managing member of
Southern Broadcasting, which is
buying womc-am-Fm Douglas,
Ga. (see item, above). Note:
Kansas Radio bought station for
$1.5 million (B&C, Aug. 2, 1999)
Facilities: 92.3 MHz, 100 kW,
ant. 650 fi.

Format: Easy music

KKBN(FM) Twain Harte/Merced,
Calif.

Price: $2.1 million

Buyer: Clarke Broadcasting
Corp., Athens, Ga. (H. Randolph
Holder Sr., chairman); owns
KIMQ(FM), KLOO-FM and KTEN(AM)
Merced and xvML(aM)-KZSQ-FM
Sonocra/Merced, Calif.

Seller: Clear Mountain Air
Broadcasting, Twain Harte
(spouses Donald and Sylvia
Lester, principals); no other
broadcast interests

Facilities: 93.5 MHz, 258 w,
ant. 1,630 ft.

Format: AC

Broker: Media Services Group
Inc.

KLXQ(FM) Hot Springs and
KZBR{FM) Mountain Pine/Hot
Springs, Ark.

Price: $2 million

Buyer: Powell Broadcasting Co.
Inc., Baton Rouge, La. (Nanette
N. Kelley, president); cwns/is buy-
ing four AMs and six FMs, includ-
ing KZNG(Am)-KaUs-FM Hot Springs
Seller: Kellstrom Broadcasting
Inc., Hot Springs (James W,
Kellstrom, president); no other
broadcast interests

Facilities: xixo: 96.7 MHz, 2.6
KW, ant. 320 ft.; xzer: 101.9
MHz, 6 kW, ant. 328 fi.
Formats: «axq: classic rock;
wzer: Hot AC

Swap of WLTK(FM) In.d::r
Timberville/Harrisonburg

WBHB-FM New
Market/Harrisonburg, Va.

Value: At least $1.72 million
(paid to swapper of wLTk)
Swapper, wLTk: Massanutten
Broadcasting Co. Inc.,
Broadway, Va. (David Eshieman,
president); owns waeTx(AM)

Broadway
Timberville/Harrisonburg
Swapper, wexs-ea: HJV LP,

Washington (John D.
VerStandig, president); owns
WHGT(AM)-waYZ-Fm Waynesboro,
Pa. VerStandig owns four AMs
and three FMs, including
WEZI{AM), wrBG(am) and
wsva(AM)}-woPO(FM) Harmisonburg
and wamm-FM
Bridgewater/Harrisonburg, Va.
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Facilities: watx: 96.1 MHz, 2.8
kW, ant. 1,000 ft.; wene-FM:
103.3 MHz, 2.1 kW, ant. 544 ft.
Formats: wiLTK: contemporary
Christian; weHBs-FMm: classic rock
Broker: Blackburn & Co.

WXIC(FM) Crystal
River/Gainesille, Fla.

Price: $500,000

Buyer: Wings for Christ Inc.,
Indianapolis (P. Gene Hood,
president). Hood owns four AMs
and two FMs

Seller: Christian Family Cinema
Inc., Homosassa, Fla. (Peter
Swartz, president); no other
broadcast interests

Facilities: 91.9 MHz, 7.9 kW,
ant. 285 fL

Format: Christian

KADH(FM) Lompoc/Santa Maria,
Calif.

Price: $460,000 (in stock)
Buyer: Bedrock & Associates
LLC, Bellevue, Wash. (Lance W.
Anderson, manager/40% equity
owner); owns FM in Eatonville,
Wash. Anderson is a manager
for companies that own/are buy-
ing two TVs and two FMs
Seller: Brian Costello,
Guemeville, Calif.; will hold 35%
stake in kaon. Note: Costello
bought CP to build kaoH for
$140,000 (B&C, July 12, 1998)
Facilities: 105.1 MHz, 330 w,
ant. 1,000 ft.

Format: 70s
KIMY [FM) Watonga, Okla.

Price: $141,000

Buyer: Orion Broadcasting Inc.,
Watonga (Ronald Gabe, presi-
dentowner); no other broadcast
interests

Seller: Vera L. Dunn, Watonga;
no other broadcast interests
Facilities: 93.5 MHz, 3 kW ant.
180 fu.

Format: C&W

Swap of KSVAIAM) (formeriey KZSS)
for KHTL(AM) Albuquerque, N.M.

Value: At least $5.4 million (to
be paid to swapper of Ksva)
Swapper, ksva: LifeTalk
Broadcasting Association,
Vonore, Tenn, (Paul E. Moore,
president), ownsfis buying one
AM and seven FMs; is selling
KQEC{Am) (formerly xHTZ)
Albuquerque (see $12,000 item,
below)

Swapper, kuTL: Citadel
Communications Corp,, Las
Vegas (Lawrence R. Wilson,
chairman); ownslis buying 54
AMs and 124 FMs, including
KHEM(FM), KKOB-AM-FM, KMGA(FM),
KNt (AM), KRST(FM) and KTaL(FM)
Albuquerque

Facilities: xswa: 610 kHz, 5 KW,
wHTL: 920 kHz, 1 KW day, 500 W
night

Formats: kswa: Chrishan; KHTL:
talk

WCHV(AM) Chariottesville, Va.

Price: $450,000

Buyer: Clear Channel (see first
FM item, above), ownslis buying
wiav{am) (see next item) and
wvsy(em) Charlottesville, wvao-
Fm Crozet/Charlottesville and
weyk-FM Stauton/Charlottesville,
Va. Clear Channel also is buying
AMFM Inc., which owns/is buy-
ing 124 AMs and 319 FMs
Sellers: Eure Communications
Inc., Charlottesville (W. Bradford
Eure, president); no other broad-
cast interests

Facilities: 1260 kHz, 5 kW day,
2.5 kW night

Format: Urban contemporary

WKAV(AM) Charlottesville, Va.

Price: $450,000

Buyer: Clear Channel (see first
FM item and preceding item)
Sellers: Charlottesville
Broadcasting Corp.,
Charlottesville (Laurence E.
Richardson, president), owns
WINA(AM)-waMZ(FM)
Charlottesville; has a time bro-
kerage agreement with Wuva(Fm)
Charlottesville

Facilities: 1400 kHz, 1 kW
Format: Adult standards

WLBK(AM) De Kalb/Rockford, il
Price: $400,000

Buyer: WPW Broadcasting Inc.,
Monmouth, Iil. (David T.
Madison, president); owns/is
buying seven AMs and nine
FMs, including wamcw(am)
Harvard/Rockford, ll., and
wsLD(FM) Whitewater,
Wis./Rockford, lIl.

Seller: Big City Radio Inc., New
York (Stuart Subotnick, chair-
man/majority shareholder;
Michael Kakoyiannis, president):
ownsfis buying one AM and 16
FMs, including woek(FM) De
Kalb/Rockford

Facilities: 1360 kHz, 1 kW day
Format: AC

WYRV(AM) Cedar Bluff, Va.

Price: $170,000 (for stock)
Buyer: Bradley R. Ratliff, Cedar
Biuff; no other broadcast inter-
esis

Seller: Rick E. Compton,
Tazwell, Va.; no other broadcast
interests

Facilities: 770 kHz, 5 KW day
Format: Southern gospel

WXMY(AM) Saltville, Va.

Price: $20,000
Buyer: Robert P. Flanigan,
Boone, N.C.; no other broadcast
interests
Seller: Troy L. Rose, Saltville;
no other broadcast interests
Facilities: 1600 kHz, 5 kW day
Format: Country

—Compiled by Alisa Holmes

Conference. Adams
March 15— National

When
April 10-11—Television Bureau

Jan. 24-29—36th annual National Association of Television
Programming Executives Conference and Exhibition. Emest N.
Morial Corwention Center, New Orleans. Contact: (310} 453-4440.
Feb. 16-19—Radio Advertising Bureau Marketing & Leadership
Mark Hotel, Denver. Contact: (800) 917-4269,

of Television Arts and

Academy
Sciences/New York Chapter Television/Internet Conference:
Networks Collide. Marriott Marquis, New York City.
Contact: Lisa Benson(212) 788-‘:350

April 10-13—National Assoclation of Broadcasters Annual
Convention. Las Vegas Convention Center, Las Vegas. Contact:

May 7-10—Cable 2000, 49th Annua! National Cable Television
Association Convention and Exhibition. Ernest N. Morial
cwlonlesf New Orleans. Contact: Bobbie Boyd (202) 775-

(202) 4298-5300.

mu—wmm

Awards 59th annual presen-

tation and luncheon, Waldorf-Astoria, New York. Reception 11:30
a.m.; program 12:30 p.m. Contact: Dr, Barry Sherman (706) 542-

Advertising Annual Marketing
Conference. Las Viegas Hilton, Las Vegas. Contact: (212) 429-1111.

3?87.

1 LU 1

Jan. 17-18—University of Nevada, Las Vegas and

Telovision News Center World Television Journalism

Confarance. Tmmamwmmm

Contact; Herb Brubaker (301) 340-6160 or Chris
8095-3588.

Jan, 19-20—E.J. Krause & Associates Spon
Tartasky (301) 463-8500.
Jan. 24-20--36th annual Natlonal Association of
Television Programming Executives Conferance and
Exhibition. Emest N. Monal Corvention Center, New
Orieans. Contact: (310) 453-4440.
Jan. 27— New York Chapter of National Losbian
and Gay Journalists and New York Advertising
and Communications Network—A look at news
omnooolu\owoonmﬂtybylocalnmmi-
zasons. Newsoum, 580 Madison Ave. New York,
memn&w

Feb 1-2—Arizona Cable Telecommunications
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Contact: (602) 955-4122,

Feb 3.5 Eckstein, Summers & Co.

The Television Industry’s Annual Conference on New
Business Development. Marmiott's Mountain Shadows
Resort & Golf Club, Scottsdale, Ariz. Contact: Roland
J. Eckstein (732) 530-1996,

Feb 5-8—National Religious Broadcasters 57th
Annual Coavention and Exposition. Marriott Hoted,
Anahaim, Calit. Contact: (703) 330-7000.
lob.?-o—-cmﬂ 17th annual Research

Annual
camtcmsﬂm(mlmm

Feb. 16-19—Radlo Advertising Bureau Ma

& Leadership Conference. Adams Mark Hotel, Derrver.
Contact: (800) 917-4269.

Feb. 16-20—Association of Music Personnel in
Public Radio Annual Conference, The Doubletree
Hotel in the Fronch Quarter, New Orleans. Contact:

Doanne Poulos (480) 833-1122.

Feb 17-19—Broadcast Cable Credit Association
Credit Conference 2000. Seattie Sheraton Hotel,
Seatte. Contact: (847) 266-0200.

Fob. 24— CTAM of Southern California, The
Golden Palm Awards 2000. Ritz Cariton Hotel,
Marina de! Rey, Calif. Contact: (310) 234-5480

March 7-8— The Carmel Group DBS 2000: The Fra

Burning Questions. The Sheraton Hotel, Los Angeles.
Contact: (831) 643-2222.

Telecommunications

Atanta Contact: Patti Hall (404) 252-2454.

March 15—National Academy of Television Arts
and Sclonces/New York Chapter
Television/internet Conference: When Networks
Collide. Marriott Marquis, New York City. Contact:
Lisa Banson(212) 768-7050.
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Howard Schneider, production supervisor, on-air
promotions, Fox Sports Net, Los Angeles, named
VP, on-air promotion, Area 21, for Fox
Broadcasting Co.

Jeff Cunningham, producer/director, The Prairie
production Group, Champaign, 1L, rejoins wiLt-
v Champaign/Urbana, 111, as videographer/pro-
ducer, Production Services Unit.

PROGRAMMING
Kim Schiotman, account
executive, sales,
Worldvision  Enterprises,
Los Angeles, joins the
Paramount Television

Group, Hollywood, Calif,,
as VP, programming and
development, Domestic
Television Division.

Gregg Barson, manager,
marketing and advertising,
Warner Bros. Domestic
lelevision Distribution, Los Angeles, joins
Carsey-Wemer Creative Services, Studio City,
Calif., as director.

Appointments, Today, NBC News, New York: Don
Nash, producer, Los Angeles, named supervising
producer; Betsy Alexander, supervising producer,
documentary unit, MSNBC, Fort Lee, N.J., joins
s supervising producer, Kim Bondy, acting execu-
tive producer, Weekend Today, New York, named
executive producer.

Indra Sibal, inranet programmer, TBS Inc.,
\tlanta, joins CNNRadio there as anchor and pro-
ducer.

\ppointments, Todays Business, CNBC, Fon
l.ee, NJ.: Gary Kanofsky, producer, named senior
producer; He will be succeeded by Joel Frankdin,
executive producer, Eyewitness News This
Morning and Eyewimess News at Noon, WABC-
TV New York.

Hent Plerce, reporter/anchor, WRNN-TV New York,
joins WinH-Tv New Haven, Conn, as general
issignment reporter.

Lee Eldridge, assistant/acting news director,
wosi(Tv) Chattanooga, Tenn., named news direc-
Lor.

Appointments, Westwood One, New York: Greg
Morin, account executive, named senior VP,
Midwest sales. He is based in Chicago. Peter
Kosann, senior VP, affiliate sales, named senior
VP, affiliate sales and new media.

George Lamghlin, dircctor, sales, Dallas station
eroup, AMFM Ine¢., named senior VP, sales.
Lovise “Weezie” Kramer, market captain, Chicago
itations, Infinity Broadcasting, joins Entercom,
Hala Cynwyd, Pa., as regional VP.

Frank Bell, VP, radio programming, Sinclair
Communications, Milwaukee, joins Cumulus
-“}:dia Inc. there as assistant director, program-
ming,

Joe Bell, VP/general manager, winx/wist-en Fort
Myers, Fla, joins wkis(km) Hollywood, Fla, as
general manager.

CABLE

Tim Brooks, scnior VP, rescarch, USA Networks,

breagcastingsladle

New York, joins Lifetime Television there in same
capacity.
Nancy McKenna, director,
production, American Movie

Classics, Bethpage, N.Y.,
named VP.

Stephen Earley, director,
national promotions,
Twentieth Television, Los
Angeles, joins Viewer's

Chwice there as VP, promo-
tions marketing.

Altaf Alimohamed, regional
director, Middle East and
Pakistan, Star TV, Dubai, named executive VP,
business development. He will relocate to Hong
Kong.

McKenna

Julius Cain, director, BBC
Sales Company, New York,
named VP, co-production
and sales.

Jennifer Deare, president,
Deare Marketing Inc., New
York, joins Cablevision
Svstems Corp., Bethpage,
N.Y., as senior VP, market-
ing and advertising, New
York metropolitan area.
Benny L. Gordon, general
manager, AT&T Global Customer Care, Hunt
Valley, Md., joins Comcast Cable, Washington, as
regional director, customer service, Washington
Metro/Virginia region.

ADVERTISING/MARKETING/ PUBLIC
RELATIONS

Ingrid Hubler, director, affiliate marketing and pro-
motion, NBC Cable Networks, New York, joins
M/K Advertising Partners there as account direc-
tor.

TECHNOLOGY

Vincente Diego, retail execu-
tive, Europe, Exxon Co.
International, Miami, joins
Sky Multi-Country Partners,
a Latin American digital
satellite television service,
Miami, as chiefl executive
oflicer,

Robert Tercek, scnior VP,
digital media, Columbia

Diego TriStar Television, Culver

City, Calif., joins
PacketVideo Corp., San Diego, as president, pro-
gramming.

Appointments, Great Scott Productions, Phoenix:

Roger Holmberg, cditor, named director, past pro-
duction; He will be succeeded by Bill Skater, sen-
ior editor, Post Digital, Las Vegas,

INTERNET

Paul Franklin, cxecutive VP
and general sales manager,
Twenticth Television, Los
Angeles, named executive
VP and general sales manag-
er/internct strategies.

Appointments, Pax Internet
Inc., West Palm Beach, Fla.:
Karsten Amlie, VP, named
president. He will be suc-
cecded by Bem Ly, director,

OPEN MIKE

New video service:
‘Only the beginning’

EDITOR: You recently wrote about plans for
the Network News Service by ABC, CBS,
and Fox, and expressed concern that an
attempt to save costs would reduce competi-
tion in television news by making broadcasts
more “homogeneous.” You are mistaken on
several counts. The idea is 1o improve cover-
age, not 1o save costs, The sharing of generic
news footage will facilitate competition, not
inhibit it, by ensuring access of stations and
network news divisions 10 necessary video.

But there is a more importam point. What-
ever the motivation behind the proposed
news service, whatever its effect on news
programs, all of television news is in real
trouble if we believe that competing on
generic news video is the way 1o distinguish
ourselves one from the other. Perhaps that is
why we hear increasingly from viewers that
much of what they sce runs together, Per-
haps that is why many of us are secing auxli-
ences leave us for other, more distinctive
programming—whether news and informa-
tion or entertainment.

For us at ABC News, getting the generic
pictures is only the beginning. We seek to
distinguish ourselves by what we do with the
pictures—by our editorial judgment, by our
research, by our investigations, by our
analysis, by our writing. Our recent experi-
ence with our coverage of the new millenni-
um, we believe, confirmed our view that
generic video does not make a distinctive or
competitive, news broadcast. —David West-
in. president. ABC News, New York

In Paley’s defense

EpiTOR: | cannot agree with Stanley S,
Hubbard’s late father, Stanley E., that
“everything Samoff did, Paley copied"”
(Open Mike, Jan. 10). He must not have
been thinking of the LP, which trans-
formed the record business and was
copied by Sarnoff with his 45—a major
disappointment, rescued only by RCA's
ability to force it upon us for singles,
which could just as well have been 7-inch
LP's (think how much more convenient
that would have been for consumers,
equipment manufacturers and often
embarrassed DJs). How badly Sarnoff
must have felt when RCA Victor finally
had to begin pressing albums in the LP
format, paying license fees to Paley.

The network Samofl founded, of course,
was not NBC, but ABC, when he copied the
AT&T Network with his RCA Network. It
was only after Ma Bell decided its role
should be that of common carrier for all that
SamofY was able to merge the two and
switch his creation over from lower quality
Western Union lines.

Sarmoff’s compatible color was but one
of three systems that were in competition
for FCC approval. Paley's CBS Laborato-
ries gave us the only one that worked.
Compatibility would not have been an
issue if the Commission had provided for
a transition similar to the one from FM's
old 40 Mc band to the 100 Mc band of
today or that in place now for the intro-
duction of DTV. Color would then have
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Focusing on t

ohn Moody had 20 years
of print journalism under
his belt when he met
Roger Ailes, the chair-
man and CEO of Fox News
Channel. It was January
1996; a breakfast meeting.
Ailes treated Moody to an
“old bagel and coffee” and
laid out his vision of what
Fox News Channel would be.
At that point in his life—
after two decades as a reporter
and bureau chief in places like
Moscow, Paris and Mexico
City—Moaody had grown dis-
illusioned with print. At Time
magazine, where he worked
for the last 14 years of his
print epoch, the space devoted
to text was shrinking. Head-
lines were getting bigger and
being done in color, for crying
out loud. Cartoons appeared.
In a word, the magazine was
looking more like television.
Moody found Ailes mes-
merizing, “Roger was talking
about changing the face of tel-
evision news,” Moody says
from his office up the street
from Times Square where he
presides as vice president of
news editorial for Fox News
Channel. Behind him, faded
posters with Slavic print are
ncatly arranged on the wall.
“When [Ailes] was at

T

CNBC, he was alrcady look-
ing a1 the networks' common-
ality and identity,” Moody
recalls. “What he found lack-
ing was a connection with
regular people. 1 didn’t really
understand it a1 the time, but
we mostly program for each
other. *Won't so-and-so at
ABC be envious that 1 got
Bugsy Malone on the air?*
Well, the regular guy says:
‘Who's Bugsy Malone?" ™
What does appeal to the
regular guy is often some-
thing that sticks in Moody's
noloriously newsman craw.
Here is a man who covered
labor’s liberation of Poland
and interviewed one of the
most powerful leaders of the
Cali cocaine cartel. He's
waorking on his third novel,

this one about the future of

the Roman Catholic Church
in the United States, He gets
excited about doing informa-
tive income lax stories.

The reality of the news
business is a different animal
from the one he learmed at
Comnell University, and from
his father, a reporter for the
Pittsbuorgh Post-Gazette,

“Cher’s culogy for her ex-
husband got better ratings
than the State of the Union
address,” he notes frustrated-

"Mr. Murdoch's
personal finances
don’t necessarily
overlap with my
news budget.”

John Moody

i
|
i

g
?

ly. “We are in a celebrity-
driven culture. We do have to
service those viewers.”
Moody is simultancously
dead serious and self-effacing

about his attitude toward
what plays in the news versus
his idea of news. He deals
with the dichotomy twice a
day, “at editorial meetings,”
he says. “If 1 have to think
about Jennifer Lopez any
more, 1'm going 1o have a
violent bodily reaction.”
The man who lured
Moody into this state of
barely controlled nausea
had been a Nixon “political
consultant,” a comedy
writer for The Mike Douglas
Show, and was a television
news veteran. Moody was
one of the first people Ailes
hired at Fox News Channel,
*I always felt that televi-
sion didn’t have sufficient
respect for print journalism,”
Ailes says. “TV people get
hung up on pictures and for-
get that television is about
writing. [Moody| had been a
bureau chief in half a dozen
places around the globe—he
understood faimess and bal-
ance. We debate from time to
time over what's a good
story, from the visual cle-
ment and pop culture tilt, |
kid him abowt wanting to do
more wheat stories in Russia.”
Moody 1akes it with a grain
of salt. He notes: “I flatter
myself by thinking I'm the

lie world view at Fox

supervisor that people can
disagree with. You can’t be
oo imperial in news.”

His collaborative capaciiy
was tested when Ailes brought
in Matt Drudge, the Internet
BOSSip-monger. Moody
protested, but Ailes” contention
that Drudge was a phenome.
non won the day. Drudge kasied
five months. “He was really the
first Internet personality to
become a houschold word. |e
never tried to represent himsclf
as a journalist,” Moody says.
“We co-existed gracefully,”

Meoody's concemn over the
long haul at Fox News Chaneiel
is how to cover major storics
around the world with limited
resources, The Murdoch empire
0"t as accessible as one might
presume, Moody says, “BSky 8
gave Fox News the feed in
[Princess] Diana’s death.
There's a bedger of favoes that's
informally kept, but they think
they're ahead,” be muses. There
arc also the Fox broadeast affil-
iates across the U S, but they're
busy enough already, Moody
says. As for his own budget, he
says: “Mre. Murdoch’s personal
finances don't necessarily over-
lap with my news budget. Ii's

just enough to get the nevws

—Deborah D. MeAdams

been accepted in the market-
place oh so much sooner
and, as a bonus, ABC and
DuMont might have found
prime time access easier in
some markets.,

As it was, when Paley with-
drew his system, and CTI had
already gone out of business,
RCA, then all alone in the
field, was still unable 1o
demonstrate a satisfactory
picture. So the FCC had 1o
ask WRG Baker of General
Electric to reorganize his
National Television Systems
Committee 1o set workable
color standards (that’s why
it's called NTSC Color, not
RCA Color). Ironically,
Colonel Baker had first been
called upon by the Commis-
sion when RCA failed to win
its approval for black and
white standards.

But you can’t blame Stanley
E. Hubbard for feeling the way
e did. After all, Paley became
his direct competitor when he

red KSTP's cross-town
rival, Wooo, —Thomas Bratter,
Los Angeles

online business development,
Appointments, Times Company
Digital, New York: Lincoln Millstein,
group VP and publisher, regional
sites, named executive VP, Cristian
L. Edwards, group VP and publisher,
national sites, named group VP,
business-to-business.

Alex Kaminsky, scnior director, adver-
tising and marketing, MindSpring
Enterprises, Atlanta, joins
weather.com (Web site for the
Channel) there as VP, marketing.

Bob Danielle, director, operations,
Northwest Cable News, Seattle,
Jjoins CMGI’s Activate.net there as
director, broadcast division.

Wendy Borow-Johmson, president,
Com-Med Strategic Alliances, Santa
Monica, Calif,, joins RnetHealth.com
there as president and director.

ASSOCIATIONS/FIRMS

Robert Allen, scnior counsel, auctions
and industry analysis division, FCC,
Washington, joins  International
Technology and Trade Associates Inc
as director, ITTA Telecommunications
Consulting Group,

Lori Bower, convention coordinator,
national conferences department,
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Society of Cable Telecommunications
Engineers, Exton, Po., named direc-
tor, SCTE national conferences.
Aaron Ashe, account executive,
National Cable Communications,
Washington, named sales manager.
Archie L. Goodbee Jr., general sales
manager, WiCZ-1v Binghamton, N.Y.,
Jjoins the New York State Broadcasters
Association, Albany, N.Y,, as director,
station/client services.

Anthony F. Pagamo, president, Video
Vision, Warren, N.J., joins APTN,
the intermational video news agency
of the Associated Press, New York,
as director, sales, commercial pro-
ductions, North American region.

OBITUARIES
Millton E. Krents, 53, producer of the reli-
gious series The Erernal Light on NBC
racio and television from 1944 o 1989,

series on radio and one its most sucoess-
ful. In 1963, the Peabody-award win-
ning program-—swhich ranged from bib-
Bcal tales o cthical discussions—had a

weekly audience of four million listencrs
and received 4,000 letiers a week. The
scries also provided eight drsmas foe
NBC-TV during November and
December, and two specials for
Passover and the Jewish High Holy
Days. Krentz received a [lifetime
achicvement award in 1989 from the
National Acaderny of Television Ans
and Sciences for producing the show
from its inoeption. Krentz is survived by
his wife, Irma; two children; two brot-
ers; and eight grandchildren. His soo,
Harold, blind from birth and the subjoct
of Butterfiies Are Free, died in 1987,

Bob McFadden, 76, a voice-over
announcer for thousands of TV ads
died Jan. 7 of Lou Gehrig's Diseasc.
McFadden got his break as a singer
and impersonator while stationed in
Puerto Rico with the Navy during
World War 1. His many voices
include a parrot for Wisk (“Rinz
around the collar!™), a barking dog
for Crest toothpaste and a swishing
sound o imitate a jet airplane—for
which he received $12,000. He also
sold his voice 1o Ford, Campbell™s
Soup and Mountain Dew. He is sur-
vived by his wife, three children, 2
brother and a granddaughter.
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MONEY,

Invite you 1o jon our team.
Bloomberg
P Radio: 2:";“0?":“

& WORE

Bloomberg
LAONSA N RKETS

© 1999 Bloomberg LP.

Weo are seoking aggressive broadcast journalists who are on
top of the story... who understand money, the markets and the
news and know how to report on them. Are you a seasoned
professional with experience reporting on fnancial business
and economic issues? Are you an MBA graduate? Thas: we

Bloombarg LP. supples
clients worldwide, Let the world know you are an expert on
financial issues with Bloomberg LP. Send your resume and
tape to: Bloomberg LP, HR Dopt. BDCST, 499 Park
Avenue, New York, NT 10027, Fax: 917-369-3780, E-maik:
rsaracon Bbloomberg.com. No phone calls, please.

Boorrbes LP @ o fouwl Ooportevty Emgayw

Assignment Editors
nows, data and analysis instantly to

SITUATION WANTED STATION MANAGER

Hlmwmwm
sales ook me fom exeCutre abes

manager 10 staticn nm‘nom Laﬂ ak
254-420-T621.

TELEVISION

THE
WEATHER
CHANNEL

www.weather.com

Cur rodio department is
expanding and has mulﬂpl- full
lime cppottunities for

RADIO BROADCASTERS
These posifions provide customer
méoemation and cudioproducts to
ustomers of the Radio/Audic
depariment. Strong beoodoast
::ils ore required. Candidates
~ust be Rexible and cble 1o work
voricus shifts 1o suppon owr
245 /7 day operation.
Meteorclogy ond computer skills
telerred. Pleaso swbmit standard
I i cassete oirchoeck ord

resume o The Weather Choneel,
Atn: HR, 300 Interssate Nerth
Forkway, Allonta, GA 30339,
.com of fox to
JO{??&-NSO and reference
“Rodio Met BC” in the subject of
“iponse. Visit our website at
"0/ wwew.weather, com fos

HELP WANTED SALES

AD SALES STARWANTED!

PRAN Entertainment Television o soking
an account exeOutive for s NY ofice. This
position will handle all sales actvity 1o
vanous East Coast ertertanment clems
Our sxcossful candadate wd have sakes
exparience arthn T entortanrant naos
Moda NOUStry 00 will possoss axcobent
communCaion NeQoiaton skils If you &
T bl g are lookang 10 WOk withen a fast
Growing COmpary with a solid Mestory and
LI ClONBal, S0l your redaame o
J10-264-T200. Amry. Human Fescurces.

TV Account Execulive: WHIPX TV.20 is locking

BroadcastingsCable

International Group
ADVERTISING SALES

Cohnes, the workd’s loigest business to
business publisher, is for
essentiol infermation 1o reoders, viers

morketng poitrers around the world

Leading inerrotonal selevision mogarise
grosp needs top sales perice 10 el
odverising spoce ocross multiple sies
Succanhd condidore will have proven wack
recoed in seles and be on oggressive self
starter and closer. Experience i od sales or
the essemoisment  indeatry  ceqeired.
Knowledge of inteercticnal TV ieduiry o plus

We olfer @ compesitive tolary and benelils
pockoge, Please forward your rereme and
salary history to: Mumaa Rescurces Dept
BCSLS via !c.- [212) 4435455 or email
heny pra@cchners.com As on
oppottunity employer, Cobners
work esviionmen! hee frem o
discrimination. Thia commitnest 1o 0 diverne
it e ponrce of cur svengh.

5_33}!-"5
I
i
;3
§
i

G Sales Ma Fox 56 WOLF, a
staten i the S1st market. This

Ths
of least 2-) years television sales
axperience. Send resume no later than 173100
1o Human Resources, Fox S6WOLF, 996 Qak
Streot. Scrarton, PA 18508. No phone calls
EOE.

Oha 43215, Sewohn Free Emaronmaent & E0L

HELP WANTED GRAPHICS

Graphic Artist: WWOR TV UPNS is seekurg car
didales with misemum 2 years oxperence in
me fsom conoept % Comple-
won for dady Y B pr

Swong typograpty uu- md.ugn“ and

Paisshox. Web design and production & plus.
Ploase mail resume and tape to: WWOR-TY
UPNS, Artn: Liz Rivera. 9 Broadcast Plaza,
Secaucus, NJ 07096, EOE MF/DVY,

HELP WANTED TECHNICAL

Studio Maintenance Engineer: WESH- TV Onan-
do‘swcmmummmwm
Studio

plar
clude ol leas! two years expevionce in @ semilar
todovison, FCC General

VONaar
phas. ¥ you ke 10 lead. tran and nepie we want
10 know who you ame. EOE MF Scroen.
Send msume 0 WA Dept. 91577 Hogan Rd,
Jackscewilio, FL 32216

"
Class Likkense and Associates degroe o
oquiveiest. Send retame 1o Rickard Monn, Chied
Ergneer, WESH-TV, P.O. Box 547087, Orlando,
FL 32654, An Equal Dpportunity Employer

Muttiple faciity cperator seeks Chie! Engineer
1o become part of a team. w-wn;aw

Salos
Peco, San Astono, TX, 76216, EOF

must. Ablty 0 adminsler sUCCesafd salos pro-
mofiors orfical. Successhul candedate wil aleo
have the abiity to croste ono-sheots and ro-
sedrch pces 10 support ol sales. Winning can-
dicane wil have 10 be willing 12 90 the axra mile
Postion manages naSional, regional and local
sales. This is a Ful-Time position! Send resumes.
o C Dw. Stution Group Sales. Cata-
mount Broadcast Geoup, 1100 Biue Lakes Bivd
North, Twin Falls, D 23301, No phono cals
ploase. EOE. Drug-froe workpiace.
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~ZECHIIIHHS

HELP WANTED HELP WANTED VARIOUS POSITIONS T
FINANCIAL & ACCOUNTING

eaz.TV/Phosnir. FOX 10 is seeking & VP of
KEAT candidates ewst have

Executive Direcmr Lo ta newn thorw

Datry/ABC TV NePwors NEskate Rrlatscon s serking an Dencutrve Duovooe, Local Reseasth. Thes posston 1 mpon - Exprer were/Shoih Required: Four ywar degree in

sble hor e drarlopenent of efactive wales and marketing presentatoes that employ N4 dats o mucsrese the per- broac A heast free pran of

ferrmance sd dntrbution o the ARG Tebeamon Nerwock You will provde loctl mcarc seppon b rarous AN comenencial brosscat experence in bve soudo

drgan poga, weh s Davirne, Late Noght, News aod Prime. Qualdind candidaon will posscss 3 Bachdor's degree of 1portunews format Working knowledge of

=da of § wan exp in e resesech 2 & bocal station, sp fen, symdicasion companty o editing wideo Gpe and SppPart equUIpMEnt.

Broadeat or cable netenck. A thoeogh knowledge and undentanding of Nk data o wril 3 otber secondsy Supers tal snd weitesn commimicad
[REH”UE S[HUIE{S mmeaxh booh b seguired, 2 are evcdlent wrimes and vebal comrmasrication sislh (Rl Job Code CTPBCIED) s K n @ 8l & .

of NYS POt teama.

WRITER/PRODUCER Sr. Research Analyst P b e s b

T e o secking & Semeor Research Asabyd 1 2 10 tradong lecal snd nasocad ratings o Sehall of Buers have 3 resume tape wich an impresiive body of

Vit Telvmion (nodesion) and ABC (Ncrwork Afdiate Beliiors) Qualifed candidites wil s wizh work avalable and be able to viually

Sale/ Trarkutieg pe cAedatog A wd bty rupport. and will pespare peo- demonstrate pait experience. Must possess a

pactions. o weil 28 iemernal s corrpetive snadae A Bachelors depree snd misimans of 2 wan media reseaxch valid driver’s icense and a good driving record.
rnaic st opeziesr 3 3 netenrt, ndeason coopass, local wamon inddr o fan b requirel. = will o koceladgr of

will creste Naehien, rethodology and woftwaer (Galaxy Exploer, PN Candidates myest possess excriless verbal 2ad wenien Resumer tx jobn Demerte, Empire Sports

By . comrmicaton talis and be computer proficient (M5 Woed, Excef) (Red Job Gade CTPBCISRA) um?shrno.mmms-n

-':,::: For considerstion, plesse send jour sume it by guimens o The Walt Disacy Stwdios, Nowiors HIANG =l
g pretactos i Staffing Services, Aima: (Job Code), 00 §. Bocna Vieta Sareet. Borbank, CA 91521-7466, o fax
ol i B i (BIS) $56-3932 o E-mmul (ro amachoents pleme’). wds.resumes@studiodisecy.com Pl
Wenfianer afiing = wudiame Job Code 2oyt o cover bemer 104 Weekend E ve Pro 5

et etd

- you roady 10 lake P ner 85007 News B Aussn,
mc@ﬂm!imdios Ha Time Wamer 24 how local news chamel in

© Dy o 2 ol oyl eoyopee NEwsSam We produce
24 hours of local joumale=, 305 days & year, Ths
_ Is local news done right. Applicants must have a8
L e MELP WANTED CREATIVE SERVICES HELP WANTED VARIOUS POSITIONS least 2 years prios s pr
Douserokls raliorwide, W' | oy, moved 2 WSNS-TV/Telemundo, Strong and Sspacianan Sy wriing: sl B BRI, 18
Services. Dept. 10 LA and we're WCAX-TV, Burlingt VT seeking writer/ T 040 s share Thoee shills are of
wc: 83d % our award-winning team. If you're produces for s Creative Dept. Must be '“""m‘h"'"‘, o .":c““’“, Spen Toxas, dogree n Jo and exira
Vo e b & bkt ro0 P naetzcns Kool rcrae ;:“0 rated. agirossive and Expac- S, Vel o S Samioint it oaid DtS
warta 1 create broakout spots on a nabional % B a peoless post § onced (2-5 years) Account Exncutves with prowven age. Come by in person 10 apply of send
scale. the folowing ‘postiions  ase  avel e ent wi. Good onal sidiis e | markst brosdcest ssies sl resume lo: Time Warner Cable, 12012 Nortn
Sankor Wittee/Producer Must have strong o agency and retal lovel Sirong background In e . . . 3 .
“‘.n-.u-u-» uching idees 809 @parkencs In working with cherts are essenr. | @ " o MoPac, Austin, TX TET58; Fax 512-485-6188;
oy Rarmetiy e o dadl nengrdhs e B2l Send resumo & tape of Dest work 1o Crastive - pe Y o Webisite: www tmewarmarsuttin com; Joblire:
screes Must have & min. of 5§ yosrs network o Sendces, WCAX-TV, b #112, £.0. Bax: S04, -mw_na__w TVScan o e -
raticrod cable axp. Must ba able 10 fhink on your | Buringion, VT 05402 No phona calls. EOE and CMA. Compettve salary and Denests. Con-
leal. rupervise non-inedr and Snear edtng st Nedtor Vegs, GSM, Telemundo 44, 430 W,
sessicn. Exp. in Seid and StuSo ProduCtion s & Geant P1,, Chicago, IL 60614; Fax: (773) 929- HELP WANTED TECHNICAL
s Avid Edior- Must have 5 years Awd (MG ipis st s e pin Pt LD 2 | P o St = hghly '
W00 crline exp. InCuding final aUK0 Swoetnn RN NS ey s Sy e RO nd  experienced  bi-lngual  female
g Froleshep and Alee Efiects skiis requined e A SHG. ,.n"'.,m‘:"“";'."",“, A porier ik SHSbAE Tty S ok ving: Tribune Companys
We'ts ‘ooking for a highly croative, Odetail. mu,:l;‘u '.;u.u-, mﬂnnmz-&ﬂnuwﬁ:: |7m-ﬂ“ "Ju.“m
m-ﬂ.;:m:mmhhl 10 handie tight deadines is required. Please send | Wit proven Pro- CLTV News, is seweking & Disector of Ei )
'T-I"“ 5 m-'lhh = . SIS reaume and video tape examples of your work 10 -m?-sm'w el The L i Oak Brook. lnos. & sub-
o Romie plodces .m_."l"""‘“ Fm.uuw?;mmm wnaz;,.'r: b YOAS GXPIence reedad Growing mdM\hwWﬂ;
sigear- Hase's your chance o help design the mmmmuﬁwm and commymication skils are a musl. News Engnesring or Computer Science. The position
W_?ﬂ-m«mmrtﬂ phease. We are an Equal Opportunty Employer m:wmumm nwamm-:mm':
Deus 10 work with peogle and a good sense of sxparionce (2-5 years) smm:u'ﬁ :.&Mmmuwmw
:T_ m::mmmﬂmml.m HELP WANTED OPERATOR powered, dynamic, geabio, seam ning skills are roquired. Expenence in newsroom
. Adcbe oflects (munning Sports A Must have -t dosirabio, as Tis
it loe lce). plus Adobe Ilustrator and WX NewsChannel 12 seeks a Graphics Opers- Ing and presentation skis, with abiity ko hink out mmum-w%m»mm:-yu”u
Phon siop sbeckutoly required. Audio Englneer! "'_'f_"":;""‘l".’“mmw of P box. 25 years axp Naws Grap! portions of & new SgRal newseoom
Soun Deskgner- At you a proven Protoos pro g -4 e soecial oy, | Artist: Seeking experienced and creative Graphic CLTV olers Senelts s & Conp
=i a1 least 5 yoars of networkicable exp. under Freadion | m"""‘ S and | ATTST 10 focus 60 Gasion and on-air look of rews- salary. To apply. send your resume o: CLTV
glmvnnu:auwmqm V"""‘"U-mc """""Ih P et st casts. Must have exparience wilh Macksiosh Hews, Human Rescuces Disector, 2000 York
wmm: mmmwﬁ :"'"'""' P % woll Une essuro. Expe Mmmmwg Road, Suite 114, Oak Brook, IL 60523 Equal Op-
Sancion T deal Ouaiied canditates please flence preferred, Send resume to Atin: Julle MMWMMhmM PO v
e ‘omame and reel B PAX. Ref: Creative Burke, P.O. Bex 11847, Winsica-Sslem, NC P Diroctor, 430 W. Grant PL, Chicage, IL
Slnr-'gk 12201 Ventra PL, Ste. 600, Studo e 60614 Prx (T73) 829-1200, Fax: (7T73) S20-4118. MHELP WANTED MARMETING
cﬂ'_ .-l B804, Fax (B16)980-8978, Emadit TV RESUME TAPES
m.mo;um. ECE No phone calls VOICE SERVICES
5 Career Videos propares your personalized et = . . a A :
b search assatance, 1xpe crigues. Goea! track mage knors. oo Miornium 50 3 Ing opportunty 1o [oin Nertheat Ohic's lsading
Mowmxmmmm Tecord. BAT-272-2017. mins Froe. E-mnit copy to: pots media "
:‘“h‘wmmimw RGO G xNCom Com - of cal TO2-500-5400 creative, energetic and crganized individusd 10
htw-“mrumm manage al aspects of the POmOtOnS
- = telerdision experionce including Cuantel CABLE and publc relators acthvlies of FOX Sports Net
Enibox requited. Quantel HAL, Adobe Ohio. Re 240 include Q 0
M‘-‘w.l\wu:fn:gomzmsnm HELP WANTED NEWS g drection and IMpiementing LUCIC) oEe-
-» yor, Send ro- P ——————————————————————————————————————————————————————————————————————————————————————
SuTe and Uge, where sppropriate) o Human
Aescroes AWI00, WHDH.TV, Inc., 7 Buinch I e 1
Eo oA 02114 or Fax (8171248 0853 | WEATHER
et CHANNEL
— MELP WANTED PRODUCTION SENIOR PRODUCER needed for our kend progr ing. Muse feel |
comfortable applying audience research, working with new ideas and creating new
Miter shows. Creative seif-starter who can spot a great story. find a compelling way to tell
S nw Operator- Dm-m.:oc a- it and who is an excellent writer. Work with and supervise show producers, video
Saiching and tape operations. Minimam one year coordinators and presenters. 3-5 years line producing experience. Supervisory skills
:2':"“ O::p Segree  proterrod Coz: are a plus, Please forward resume, references and VHS show tape to 300 Interstate
m ,,..""'..’"c.,b_“‘“‘""'w_ mmu. Resume North Parkway, Atlanta, GA 30339, Attn: jobs. You may email your resume to

jobs@weathercom Reference: PPRO24 Senior Producer.




HELP WANTED SALES

Racio-TV-Cabie-intermet Modis Sales Recryit-
mest - $204 Total Cost ®o Employer; Free %
Canddates! Over 600 Sales

s
Planning {47-06001CR) - provide overad
agement of e NET Network Tochnical Opees-
bons, and roo

HELP WANTEDSALES PUBLIC NOTICE
-
PBS
the Hottest S50 g1 P ey
commeteas alTe
Place on the Planet. e oy e o, o Pt
At MXG media inc., we're experts on what teenage girls o crazy for We ofte 1o each maeting foliows: e

Sales

or local TV station

www.MXGonline.com
EOE

the Litest Idestyle information through our magarine, catalogs,
.mmmmm Duwe 1o our incredibie
raernet and media company & rapedly expand.

= MXGtv.com

Advertising Sales Manager - New York
Help buiid our new New York office. Wie are i00ing 10r 3 manager 10 sen MAL
magazine, MXGONENe com & MXGN.0om, 3 revoiutionary iInteractive Wwoeo NeTWOrs.
Mdeal canddate will have 3o years sales experience with a national publicatios.
Teen of young women's expenence a plus

IS SLOATVT ST 300 S POI0NY 10 ML Measa, INC., ATIN: M,
111 North Sepulveda Bivd.. Suite 200, Manhattan Beach,
ICA 90266. Fax: (310) 379-5197. Check us out at

COmMunity
our pre-iPC

You will work with our existing sales force responsidle for selling MXGS 3 medis
properties (magazine, internet, wieo). Ths position will spearhead video 30 san:
on MXGtv.com, a revolutionary interactive video NEtWork. You $NoUKD Nave 3+
years national broadcast sales experience at a broadcast of cable retwork, rep. finm.

NEB'SAT and oher rolaied satelle and schedul-
Ing operations. Both positions regate ght years
n b Q. electronics,
varked Sroadcast areas

Mmainenance and supervisory
E, Bach

k. Iraning consuEng
eaperence, and an abskty o lve and work In & o8-
fcut Sena with covar e
o IREX ProMedaBatars, ftax (202)620-8189
o <peomedia @ rex.org>

DEN & AS

DDEN :
) 407-099-8008 (FAX) S07.498. 5443
et et B ol i i, e

OC.

SOUTHEASTERN COASTAL AREA
™ ™ o o (o) Do
Ba Powomss

Lo
[

Programming Polioy Commitise, 2%
p.m., February 4, roview an outi-o of 3y

Nominating Commitee wil e -
executive 5ession, B a.m., Fabruary 8
discuss board compositon  ana
CanBgies for nomnaticn.

Pa.m., Fetosaryt,
consider PBS's moemborship ol gissy
policy and local undernrTiting g. “skees.
recaive EEO roport, Y2K report, legal
epoit; tocolve reports fom  boand

t with the ability t

oen Bme and W SeOpR.

ofectively respOonding 10 T Dusinoss o 7emers

of the company. BA or BS required, WItA ¥om &
schoot

competive
9 p Highty co-

8 wewwrhiosd.org NE Siste | i, HELP WANTED SALES s B
Special ACCOMMOINONS WO and'or ‘o ’
apply coll. {402) 471-2078; ANECE: -~ Regional Sales Managers - InSight FR I s e sim v Etoeoan
mamemmmm Telecommunications Corporation ———
Excellert opportunities for hlgh-qull. iy, m.m.':m m': Port: Husen
HELP WANTED PRODUCTION ~ o sales p 2 tme cwrae, John F. Wismer. Both
.'Ml"’“"'z'vmf""‘m"mr"‘ succosstl SMLONE with rong Commurity
Television Production Specialist: Uniecsty TV e DR nitad | | Berious inquinies shoukd be directed i
nit seeks experianced Pecducton Specialist for Suhas, Suats prafomsianele ik C. Engle. Presidert, Wiames Dicoadcastng,
producton: arxd Megrated meda tases R » Idantih ahd 9 /o Linsch Acusin & Nester, P.C.
broodcast level skl in videcgeaphyy, Sghtng. non- sources of business in the Brosdcast, Stroet, Sutn 100, Port Huron. Mi 48060
-lu-::namu-m-;nnm cable and s Midwest FM. C-2 &t W00 wih oty-grade
b mmmu creatively = Galn an in-depth th Lrwder 30-yoar e
oty £ Tty e gaphics and i I.Mm“';im"é _"" Gromn. poten
[ maximize con tol b
effects, iremet and dighal meda. Must bo ab mmrm; $402) 363 4433 Tom Robson.
1 work with and menicr studerss Prodoction = Create domand for InSight's services Central Tezas- Attroctive
reel required 2 sslectnd for an imarview. BA Ge- ncrons many facets of the brosdessting Al tacility, immaculate condition. Opgortunity for
G700 In television of related lekds, or eauivalent and interrat industries. v o
of Bves years prolessional TV experience. Must - f u In_ the Mayo Communicatons, 813-071-2061
have sign language skils of the wilingress in assigned regions.
fas. T4 .:"“ it nég) and bene The successtul candidate
O agply a Ut resame e
cancy #9014 o« come 15 Gakmaset Ursvarsay Wil possses the folowing: aaovesy Aswstents G sl Ustvssilly o
scsconal Otfice 800 Florkda Ave., NE. Colege + Excefters i rcagion, T assatarmitios ate avadable: (3)
Haa, Foom 106, Washingion. OC 20002, Fax time and p 5 work for WMUB FM, 68 Bme 245 kw NPR
202-651-5344, EOE. hiipted galauset ecupo’ shilly SR, Tbe: SOaak
gyt el -Amhmo!mh 'd-th. ::Lhm marketing (1), and cpotations
pr v as
h. v | el e 3 mmv
HELP WANTED NEWS Odustry $8,147 plus waiver feo
E :MMW waver. 30 Gpa Send leftor of inguiry
months $trong prospecting, 0" - % O, David Snolie, Mass
crack professionnl journalists in lllinces and chosng shdla E -
in Mincis/ = Abllity 10 work independently in & ey A oy uivemiy. Ontved,
one-year MA Publc RAepan reglon Fobruary 14, 2000.
g plogram Tulion wakvers, stpends T i
e S ST T | s B sy o n PUBLIC RELATIONS
3 tebscontmunicstons
IL B2794-9243. (217) 206.7494. E-mail: larguage sidlls 0w A pha m Public Aelstions: As o premiet high-tach and
har Mom Telscomenunications is a rapidly grow U038 IOl
- - » o provider ocuirnnunmloa uﬂ-k:.: ht;:: LP. =k for a k _mmm
Mwnu&- Hens  prof - i will
fesumes to;
PoSsass A minimumn of § years axpenence in the
HELP WANTED RESEARCH fubic miatons Noutry and o sold knowledge of
e e kb Markets. Must have strong writeg skiss,
FAosearchMarketing Ansiyst: Highly rospaciod. 10 Street he bty Lt . pach lomer,
fast paced, Long Island based media rosearch Boston. MA 82116 s Mecka Dackgroured
compay. Musl have stong gquartfatve and 1% 0 plus. Inoresied appACants Shoul send Mesume,
COMMmunication shills, knowiodgo of Excel ana Fax: (617) 4379622 salary and writng samplea {max 3
Word and a . Expadence  wih pages)io: Bloomberg L P, Human Dept.
Nelsen rtngs snd aphus. Gadary com- . PR, 4808 Part Avern, New York, NY 10022. Fac
ratn with exper Serd ) nght 917-388-5780. E-mal: ranracen @ bloombosg com
levences 1 PO Béx 604, Syosset. NY 11791 Te et mmw Na phna call pleaso
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TAnsaton g0 and
opportunites. Flease ool your resamd B
HI © ko0, com or fix it at 708-583-1122 sor Peser
e

LMocts P 1 required, Magr
Maet eaperionce & plus, Oualied o &
AN exporiencod toam player who i cpe . B
bio, se3-motheatod, gocod win Oeadines -3 o
wummmwnnn:
os of vidoo poat-peoduction. Plesse ‘ﬂ-ﬁ
wobene, www reacty.com lor detalls. Feise e
mét resume, reel and salary regeiner st

ReacTV, 808 Hrasnan Streat, 2nd Ficor 53
Francisco, CA 84107, Amention: Directo ot
G & Promoton or Emak: msynand @ me: &0
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' order Blank (Fax or Mail) |
1 CLASSIFIED RATES :
! Display rate: Display ads are $218 per column inch. Greater frequency
! ratos are available in units of 1 inch or larger. "
| Non-Display rates: Non-Display classified rates (1ext only) are $2.50 per |
! word with a minimum charge of $50 per advertisement. Siuations Waned 1
! rates are $1.35 per word with a minimum charge of $27 per advertisement. 1
- Onfine Rates: $50 additional to cost of ad in magazine |
: Blind Boxes: Add $35.00 per advertissernant |
1 Deadlines: Copy must be in typewritten form by the Monday prior 1o pub- 1
| Bshing date. :
! category: Line ad 0 Display O
: Online: 1 Week D 2 Weeks O :
| AdCopy: 1
' |
1
1 1
1 1
1 1
1 1
1 ]
i 1
| i
1
| Date(s) of insartion: :
1
1 1
| A i
| MName: 1
: Phone: Faxc :
| Address: 1
! cay: State: Zip: :
: Authorized Signature: :
! Eo— 1
| Check O Visa O MasterCard 0 Amaex 0 |
: Crecit Card #: :
:E:ao-: Phona: :
i Chﬂm::h:mhmu: 1
: 245 W17 Steat & NYC 10011 + Altontion: Yuid Atsumi or Beert Newmayor :
I FAX NUMBER: 212-206-8327
L yatsum| @ cahners.com boewmoyer & cahners com J

CLASSIFIEDS

BROADCASTING & CABLE'S CLASSIFIED RATES

All orders to place classified ads & all correspondence pertaining to this section
should be sent 1o BROADCASTING & CABLE, Classified Department, 245 West 17th
Street, New York, NY 10011, For information call Brent Newmoyer at (212) 337-
6962 or Yuld Atsumi at (212)337-6960 .

Payable in advance. Check, money order or credit card (Visa, Mastercard or Amer-
ican Express). Full and correct payment musi be in writing by either letier or Fax
(212) 206-8327. If payment is made by credit card, indicate card number, expiration
date and daytime phone number.

Deadline is Monday at 5:00pm Eastern Time for the following Monday's issue,
Earbier deadlines apply for issues published during a week containing a legal holi-
day. A special notice announcing the earfier deadline will be published. Orders,
changes, and/or cancellations must be submitted in writing. NO TELEPHONE
ORDERS, CHANGES, AND/OR CANCELLATIONS WILL BE ACCEPTED.

When placing an ad, indicate the EXACT category desired: Television, Radio, Cable
or Allied Fields; Help Wanted or Situations Wanted; Management, Sales, News, etc.
If this information is omitted, we will determine the appropriate category according
1o the copy. NO make goods will run if all information is not included. No personal
ads.

The publisher is not responsible for errors in printing due to illegible copy—all
copy must be clearly typed or printed. Any and all errors must be reported to the
Classified Advertising Department within 7 days of publication date. No credits or
make goods will be made on errars which do not materially affect the advertise-
ment. Publisher reserves the right to alter classified copy to conform with the pro-
visions of Title VIl of the Civil Rights Act of 1964, as amended, Publisher reserves
the right to abbreviate, alter or reject amy copy.

Rates: Classified listings (non-display). Per issue: Help Wanted: $2.75 per word,
$50 weekly minimum. Situations Wanted: 1.49¢ per word, $27 weekly minimum.,
Optional formats: Bold Type: $2.90 per word, Screened Background: $3.00, Expand-
ed Type: $3.70 Bold, Screened, Expanded Type: $4.20 per word. All other classifica-
tions: $2.75 per word, $50 weekly minimum.

Word count: Count each abbreviation, initial, single figure or group of figures or
letters as one word each. Symbols such as 35mm, COD, PD etc., count as one word
each. A phone number with area code and the zip code count as one word each,

Rates: Classified display (minimum 1 inch, upward in half inch increments). Per
issue: Help Wanted: $240 per inch. Situations Wanted: $109 per inch. Public Notice
& Business Opportunities advertising require display space. Agency commission
only on display space (when camera-ready art is provided), Frequency rates avail-
able.

Color Classified Rates

Non-Display: Highlighted Position Title: $75. Display: Logo 4/C: $§250, All 4/C:
$500.

Online Rates: $50 additional to cost of ad in magazine

Blind Box Service: (In addtion to basic advertising costs) Situations Wanted: No
charge. All other classifications: $35 per issue. The charge for the blind box service
applies to advertisers running listings and display ads. Each advertisement must
have a separate box number. BROADCASTING & CABLE will now forward tapes, but
will not forward transcripts, portfolios, writing samples, or other oversized materi-
als; such are returned 10 sender. Do not use folders, binders or the like. Replies to
ads with Blind Box numbers should be addressed to: Box (number), c/o Broadcast-
ing & Cable, 245 W, 17th Street, New York, NY 10011

Confidential Service. To protect your identity seal your reply in an envelope
addressed to the box number. In a separate note list the companies and subsidiaries
you do not want your reply to reach. Then, enclose both in a second envelope
addressed 1o CONFIDENTIAL SERVICE, Broadcasting & Cable Magazine, at the
address above.
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Have you or your company ever been
mentioned in this Cahners Publication’
If 50, you have a very powerful
marketing tool at your finger tips.
Let Cahners Reprint Services help by
OT ATE taking your unbiased, unsolicited editorial
Reprints can work for you in trade show
promotions, dlirect mail campaigns, sales literatur
and more. And Reprints are available in 2

wide variety of formats including self-mailers
stickers, postcards, and wall plagues.
with a Reprint from ?‘ ahnels

Cahners Reprint Services REPRINT SERVICES

1350 East Touhy Avenue
Des Plaines, IL 60018

and turning it into a marketing piece
that delivers real impact!!

Call us today at

(800) 323-4958

and find out how to make (847)390-2361 * Fax (847)390-27%
Cahners Reprints work for you. Reprints@cahners.com
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TV’s drug deal

Continues from page 3

level of government involvement into
the content of enterainment pro-
gramming,” Robert
Revere, a First Amendment attorney
with the Washington law
Hogan & Hartson. “Most would
agree that it is unseemly for the gov-
emment 1o be involved in a secret
proceeding to insert anti-drug mes-
sages into programming even if it's a
good thing to be informing the public
about.™

I'he networks argue that the prac-
tice was in no way secret—ithe 1997
law was public and covered by the
media, while the practice of allowing
anti-drug programming to count
toward ad credit has been discussed
in Congressional testimony four
times in the past year.

ABC, CBS, Fox and NBC all say
they never got pre-approval from the
White House on any program,
although the networks did receive
credit for programs submitted after
they aired. The WB says it worked
with ONDCP to develop credible
anti-drug plot lines for the now-can-
celled programs Smart Guy and The
Wayans Bros. “in order to mitigate the
two-for-one deal,” sayvs one WB
spokesman

“We have consulted with the
experts at the ONDCP on two scripts
that dealt with drug and alcohol use,™
said The WB's Brad Turell in a state-
mont. “And we will continue to do so
as issuecs arise in our programs. This
is not unusual. We also ask for ongo-
ing input from a number of qualified

sSays Com-

firm of

2

Fox's "Beverly Hills 90210" is one of the show's whose scripts were submitted to the White
House's Office of National Drug Control Policy to qualify for a PSA-credit match.

groups inchxling The Media Project,
the Kaiser Foundation, the National
Campaign to Prevent Teen Pregnancy
and Children Now among them.™

Ratings-challenged UPN didn't qual-
ify for the program because the ONDCP
didn't buy axis on that network.

Other shows that were submitted to
qualify for the match include Fox's
America’s Most Wanted and Beverly
Hills 90210; ABC’s Doug, The View,
General Hospital and The Practice;
CBS' Chicagoe Hope and NBC's ER.

ONDCP has worked with writers
and producers to develop credible

While the various and sundry
divisions of Time Warner absord
the news that they're now the
domain of a dot-com, at least
one executive no longer con-
templates his future with the

. Bill Burke,
former president of TBS Super-
station, and most recently presi-
dent of news and information for
Time Warner Digital Media, has
left the company. Burke, in the
digital department since Octo-
ber, apparently tendered his res-
ignation the week before the
announcement that America
Online would acquire Time
Wamer. Burke is moving to parts
unknown, possibly outside of the
cable industry. Another former
Time Warner executive, Michael
Fuchs, former CEO and chair-
man of HBO and Wamer Music
Group, has joined the board of
directors of MyTurn.com, a hard-
ware-proprietary Internet portal.

Satellite providers continued to
capture the bulk of new muiti-
channel subscribers in 1999,
the FCC said last week in its
annual cable competition report
Two out of three new multichan-
nel subscribers added batween
June 1998 and July 1999 chose
DBS. Cable's share of total multi-
channel subscribers dropped
from 85% to 82%. Multichannel
distributors’ penetration among
TV households increased from
78.2% 1o 81.4%. Cable rates
continued to cimb faster than
the rate of inflation, up 3.8%
versus a 2% hike in the Con-
sumer Price Index. At the same
time, cable operators increased
capital expenditures by 13.2%
from 1998, while programming
costs increased roughly 15%.

The Rainbow/PUSH Coalition
last wook urged the FCC to
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drug-related plot lines for a long time,
says ONDCP spokesman Alan Leavitt.

In fact, said several network
spokespeople, White House Drug
Czar Barry McCaffrey has met with
the networks to offer his agency’'s
services to them in terms of devel-
oping realistic scripts. Leavitt said
ONDCP has worked with writers on
scripts 24 times in the past year and
a half.

I'his vear, 109 TV programs have
been given matching credit for
including an anti-drug message.
Leavitt is proud of the numbers

ONDCP's pro.
gram have nro.
duced: teen
drug usec has
declined 13¢
in the past vear
according
Reuters,

“We
this as one
financial incen.

!i\L’." Leay it
says, but points
out that media
outlets can also
get credit
toward their
matching
requirement
through other
means

ONDCP has
handed out a
total of $21 .8
million in cred-
it to media out-
lets that have
aired anti-drag
programming
or promoted anti-drug messages in
some other way. For example,
ONDCP is working with CBS and
Bill Cosby to put out a 12-minute
anti-drug video, while News Comp
puts anti-drug ads at the beginning of
some home video releases.

On background, the networks
defend the practice by saying it's an
effective way of putting out the anti-
drug message. Kids react more
strongly to their favorite characiers
choosing not 1o 1ake drugs than
public service announcements creat-
ed by the government. L

revoke all of the broadcast
licenses held by Sinclair Broad-
casting because it controls the
finances and operations OF KRAT-TV
Kemvilie, Texas, which is Ecensed
1o Sinclair local marketing agree-
ment pariner Glencaim Lid. Sin-
clair's alleged misconduct “cuts to
the core of what it means to be a
commission licensee,” said Rain-
bow/PUSH. The civil rights group,
which has several challenges 1o
Glencaimn licenses pending,

licenses. Glencaim attorneys said
the charge was unfounded.

E.W. Scripps Co. is the latest
station group to agree to air
five minutes of candidate-cen-
tered discourse on each of the
30 nights leading up to an elec-
tion. “This is a bold step by
Scripps to offer viewers a political
campaign based on issues and

ideas, not money and ads.” sad
Paul Taylor, executive director of
the Alliance for Better Cam-
paigns, which has been calling on
stations to offer the five minute
of time. Scripps and its nine st
tions join Capitol Broadcasting s
wraAL Raleigh, N.C., and waaz
Durham, N.C., and Hearst-
Argyle’s weve Boston, wrae Pills-
burgh and kcra Sacramento,
Calif. Hearst-Argyle's 24 stations
last week also announced Cor
mitment 2000, which is an effor!
to beef up Hearst-Argyle's polil
cal coverage across the board

NAB radio board member
William O’Shaughnessy, pres
dent and editorial director of
Whitney Radio, at the NAB's
annual winter board meeting in
La Quinta, Calil., last week
argued for a new NAB execu-
tive vice president that would
koep the First Amendment to




—KEE 25"
NAB creates diversity programs

The National Association of Broadcasters Educational Foundation
(NABEF) is crealing two programs to provide new opportunities for
women and minorities in the broadcast industry, the association
announced last week in La Quinta, Calif,, at its annual winter board
meeting. The NAB plans to contribute $800,000 toward the two pro-
grams’ total budget of $1.25 million. A.H. Belo Corp., Benedek
Broadcasting, CBS, LIN Television, Morgan Murphy Stations and
the New City Foundation also will contribute. The Gateway Fund
will offer training incentives for entry-level broadcast employees,
providing 50% of the expenses for training programs, in the areas
of sales, journalism and engineering. The employer will fund the

of mind while handling the NAB's
dealings with other associations
and advocacy groups. While
poard members said O'Shaugh-
nessy argued a persuasive case,
the association’s new executive
vica president for external affairs,
RoAnne Robinson, is expected to

handie those duties, O'Shaugh-
nessy seemed amenable to that:
“t've got a job description for you,”
he told the NAB'S newest exec.

Former Education Secretary
wiiliam Bennett, Sen. Sam
Brownback (R-Kan.) and Sen.

dates to join their “Appeal to
Hollywood™ petition, which urges
the entertainment industry to keep
pcessive sex and violence out of
its programming. Bennett, Brown-
back and Lieberman also are
pushing the entertainment industry
to create a voluntary code of con-
duct that would “establish minimum
standards for each medium and
commit the industry to an overall
reduction in viclence,” they wrote.
The three faxed letters 1o Republi-
can candidates George W. Bush,
Steve Forbes, Gary Bauer, Orrin
Halch and Alan Keyes; Democratic
Party candidates Al Gore and Bil
Bradiey; and Reform Party candi-
dala Pat Buchanan. Republican
contender Sen. John McCain (R-
Asiz) sponsored and signed the
petition last summer. Others who
have signed the appeal include for-
mes presidents Jimmy Carter and
Gerald Ford; Generals Colin Powell
and Norman Schwarzkopf; and
Sens. Kent Conrad (D-N.D.), Kay
Bailey Hutchison (R-Texas) and
Jon Kyl (R-Ariz.). So far, entertain-
ment industry heads have chosen
not 1o respond to the petition,

A visit by the First Lady
brought CBS’ ‘The Late Show
with David Letterman’ its best
ratings since the 1994 Winter
Olympics. Hillary Rodham Céin-
lon's guest appearance on The
Late Show scored an 8.0 rating/23
shana and 11 million viewers on
Wednaesday night, according 1o
Nieisen Media Research, The last
Uf‘eLeMnsrahgswarahigh-
or was Feb. 25, 1994—the night of
wrﬂm'sﬁgumskawmu.
"-' ng Tonya Harding and Nancy
Kermigan, The audience continued
on past The Late Show and into
The Late Lato Show with Cralg Kil-

born, bringing that show its best
numbers, a 2.4/10.

All-Star Game in 720p and 5.1-
channel surround sound on Feb.
8, with the help of Panasonic
Broadcast & Television Systems.
It will be produced and transmit-
ted independent of the analog
broadcast, similarly 1o the way
ABC handled its Monday Night
Football telecasts and will handle
the Super Bowl on Jan. 30.

Washington-based distributor
KnightScenes Inc. has a now
syndicated sports series aimed
at women, ‘She’'s Got Game.’
The half-hour weekly series
combines in-depth interviews
with female athletes and health
and fitness segments. Reporter
Pam Oliver, who covers NFL
football for Fox Sports, is the
show's host. She's Got Game is
available for fall 2000.

Kids WB! was the top-rated
mormning children's broadcast
network in both kids 2-11 and
kids 6-11 on Saturday, Jan 13.
Kids WB! averaged a 3.7 ral-
ing/16 share in kids 2-11 and a
4.0/19 in kids 6-11, according to
Nielsen Media Research. Poke-
mon once again led the way for
Kids WB!, averaging a 7.0/25 in
kids 2-11 in its 10 a.m. ET time
period. Pokemon was the top-
rated program on all networks on
Jan. 13. ABC finished second in
the key kids 2-11 ratings with a
2.8/13 and Fox Kids scored a
2.4/10 in the demo.

Mitchell H. Nedick has been
named executive vice presi-
dent of finance and operations
at The WB. Nedick was formerly
senior vice president of finance
and administration at the network.

Wis-Tv, the ABC 0&O0 in Chica-
go, has purchased four Canon
Digi Super XJ25x high-definition
lenses as part of its conversion 1o
an all-digital facility. The station will
use them in standard-definition
mode with Sony 900 Series studio
cameras 1o shoot its newscasts.
The same lenses can be used for
any future HDTV production. The

other half of the

IN BREIF

m costs. The Broadcast Leadership Training

Program will train underrepresented groups in the broadcast indus-
try through monthly weekend seminars in Washington, taught by
investment experts and senior broadcast managers. The two pro-
grams “are an important complement to the Prism Fund,” said
NABEF President Chuck Sherman, who also is executive VP of
NAB's Television Department. Broadcasters last November, led by
CBS Corp. and Clear Channel Communications, announced an

investment capital fund, the Prism Fund, aimed at

under-

represented groups access to up to $1 billion in equity to build
telecommunications —Paige

businesses.

switchable NTSC camera’s view-
ing angle being decreased by 20%
when it goes from 16:9 to 4:3."We
went with the X.J25 because they
work very well for SDTV and
HDTV, says Kal Hassan, wus-Tv
director of engineering. “With their
superior optics and Crossover sys-
tem, it was the affordabie way to
protect for the fulure as we transi-
tion to HD"

Grass Valley Group says it has
already shipped 77 units of the
Profile XP Media Platform, the

The Profile XP offers 600 Mb/s of
bandwidth, up to eight channels,
and the ability 1o simply upgrade
from standard definition 1o high
definition by changing the codec
and 'O boards.

Harris Corp., Melbourne, Fla.,
has compieted its $85 million
acquisition of software suppli-
er Louth Automation. The
automation comparny will remain in
its Paio Alto, Calif., location and will

mmﬁmcmmnywhuw
had 1999 sales of roughly $35 mil-

Albiniak

lion, will be run by Don Naab, Har-

ogy officer and former Louth Presi-
dent and CEO Hayley Ditzler, who
is Louth's daughter, will be director
dstramgicplatmhgbtm

Pluto Technologies 1o handle the
on-air playback of spots and inter-
stitials. Kcen-1v's AirSpace Cant-
Player sysiems are controlled by
Sundance Automation software
and have additional capacity for
the station's future program record
and playback needs. "Kcen is mov-
ing fo a total DTV faciity,” says W.
Randy Odi, the station's vice presi-
dent and general manager. "We
will be passing NBC's HDTV signai
in January of 2002 and will be
100% digital in 2003. Our future
direction, combined with Piuto's
unique ability to upgrade any of
their products 1o any other product
in the ineup, made a compeling
case for this purchase”

Correction: The Jan. 10 B&C
story “Kennard Pushes for LPFM™
incorrectly stated that federal law
requires noncommercial broad-
cast licenses to be auctioned to
the highest bidder. It is commercial
licenses that must be auctioned.
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COMMITTED TO THE FIRST AMENDMENT AND THE FIFTH ESTATE

The new faces of cable

Time Wamer Vice Chairman Ted Tumer sat on stage at the New York press conference called last Monday
to herald the $181 billion merger of Time Warner and AOL. But it really wasn't his show. The bright lights
doted on Time Warner's Gerry Levin and AOL's Steve Case and Bob Pittman—the men who will be lead-
ing the old media/new media juggernaut into the future.

Since he burst into the business in the mid-1970s, Turner has personified the cable industry as we have
known it—the cable of scrappy superstations and networks cating into broadcasting’s TV viewership with
reruns and low-cost, but attractive niche programming. He was cable before cable was cool, as Tumer
famously (and meekly) once proclamed. But that cable industry is rapidly fading. With the advent of AOL,
AT&T and Charter, most cable homes are now in the hands of individuals who see the medium more as
telephony and high-speed data than as TV. This new cable is personified by Mike Armstrong, Paul
Allen,Case and Pittman.

Despite cverything that we and others have written or broadcast about the AOL-Time Wamer merger,
many questions remain. Will its systems be open to other content and access providers? How will it be
evaluated? Are the corporate cultures compatible? What happens to Time Wamer's existing Web efforts
(and executives)? We'll do our part in the coming months to provide answers. But for now, let’s simply
say goodbye to old cable. It lasted only 10 days in the new millennium.

Cigarette?

We've got an idea. CBS can use its electronic insertion technology to stick virtual “don’t do drug” logos into
all its entertainment programs, or ABC can digitally replace the guns in NYPD Blue with bunches of flow-
ers. That way, they won't have to run any anti-drug or anti-violence PSAs and they can sell all the PSA time.
We're talking, of course, about the news last week that the government and the media had been caught in
bed together, as well as the flap over CBS' use of digital sleight of hand in a broadcast (see below).

On the former issue, we don't know who to be angrier at, broadcasters selling themselves for a few more
dollars or the government that propositions them. Frankly, we don't know who propositioned whom first,
but it is the audience that is getting screwed. Not because they are getting more anti-drug messages—this
is about means, not ends—but because they can’t be sure of whose agenda is behind what they see.

The news broke last week that some at the networks were passing scripts and shows by the White House
1o see if they were sufficiently tough on drugs. If so, broadcasters could use those anti-drug messages
instead of PSAs to qualify for the government’s matching anti-drug PSA money. The White House name
on the deal gives broadcasters the perfect cover for taking the money and running.

The media as a tool of the government is anathema to the Constitution, even if it is being employed to
spread a worthwhile message. That is because the message, and the agenda, can change with the next elec-
tion or appointment. The next White House may have a different conduct it thinks should be discouraged
via manipulation of the media.

But the government gets its anti-drug message out and broadcasters boost the bottom line. So, who
loses? Anyone who believes that program content should not be pre-screened or unduly influenced by the
government, which is anyone who believes in the First Amendment.

Box of virtual chocolates

On the subject of believing. It sure isn't seeing anymore.

When Forrest Gump first came out, some of us didn"t know actor Gary Sinise, The filmmakers didn"t
show him from the waist down until after his character’s legs had been amputated, so we thought the actor
was likely an amputee. He isn’t, of course. It was computers that removed his legs, just as they had put Tom
Hanks into George Wallace”s schoolhouse door speech and Kennedy’s White House. In an age when com-
puters can put anything into a picture or take it out, the distinction between reality and special effects is as
blurry as the virtual images are sharp. That is why we reacted so viscerally to the quote from the director
of the CBS Evening News to the effect that virtual insertion technology has “applications that 1 think are
very valid and lend themselves perfectly to news, such as obscuring things you don't want in the frame.”

Now CBS News executives are saying that they are going to be careful in how they use the video inser-
tion technology and so far they have been. They have used it only to post their logo in strategic places with-
in the cameras eye, and to block others. They haven't distorted events in any substantive way, although
they have the distinction of being the only news organization to show Times Squarc as it wasn’t at the
dawning of the millennium.

Nonetheless, we believe that the best policy regarding video insertion is not to use it during newscasts. View-
ers must be able to trust that video, especially live video, is the real thing. It's rich irony that CBS News, in an effort
to enhance its brand, would tamish it. No less a CBS executive than former president Frank Stanton had this to
say on the subject, on the occasion of presenting a First Amendment award to Walter Cronkite in 1995:

“Digital technology opens a Pandora’s box. The options are startling and tempting. No longer will it
necessarily be that what you see is what you get. Ultimately it will be easy and inexpensive to fake the pic-
ture. And virtually undetectable. Consider the temptations and the burden these developments will put on
the producer, the television reporter and his organization. The Forrest Gumps of the evening news could
have a field day. And the public could be the loser. The audience will not know who or what to believe.”

We join Mr. Stanton in urging news departments everywhere to consider those temptations and their con-
sequences. It may be impossible to put the digital genie back in the bottle, but when the news business
becomes about obscuring things, we're all in trouble.
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GREYBULL, WYOMING.
ONE TRAFFIC LIGHT. 100 RADIO STATIONS.

pIRIUS SATELLITE RRDIO IS RLMOST HERE. AND NO TOWM IS INMUNE.

There's no escaping it. Sirius Satellite Radio’s 100 channels will reach nearly every driver on every highway,
byway, main street and back read in the lower 48 states, We're revolutionizing in-vehicle entertainment
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arting in late 2000, our satellites will beam 50 channels of digital-quality music to cars and trucks with absolutely no commercial

terruptions. In addition to this diverse selection of eriginally programmed music, our subscribers will get up to 50 channels of unique

Bnitertainment and information programming that we'll provide in conjuction with world- f‘
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Networks, Speedvision, PRI, C-SPAN and Outdoor Life.

r
il of our non-music channels will offer a new platform for programming and advertising that reaches a national audience,

ther subscribers are in the wikds of Wyoming or the middle of New York City, they'll never drive out of range of our crystal-clear signal.

fine more thing in the interest of clarity - we recently changed our name from CD Radio)
4 d at just $9.95 a month, our service will be music to the ears of everyone who owns one of the 200 million vehicles on the road.

find out more about what Sirius Satellite Radio can do for your business, call us at 212-584-5100 or visit us at www.siriusradio.com.
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