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He's Syndie’s Prom I(ing

As NATPE begins, Dr. Phil success lifts spirits—and fills coffers

BY PAIGE ALBINIAK

could follow a model to guar-

antee success, that model
would be Dr: Phil. Atits launch
Sept. 16, the show garnered the
biggest ratings of any new syndi-
cated show since Oprah herself
hit the airwaves in 1986.

T'hat’s why the NATPE con-
vention this week in New Or-
leans is almost a coronation of
the talk-show host. After several
fallaw years for syndication, his
show’s success gives hope to dis-
tributors and station execs alike
that it’s still possible to make
some noise, and a lot of bucks,
in the business.

And it has been a huge monev-
maker. Sources say King World,
the distributor, will haul in
around $52 million this year from
the show—S$1 million per week—
to split with Paramount, which
produces it, and Harpo Produc-
tions, which created it. Given the
show’s success, its license fees will

I f syndicated television shows
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Dr. Philwill bring in $52M ia fees this season for its creator, producer and distributor.

easily be doubled in the next cy-
cle, sources say. As of last week,
King World said, Dr: Phil has been
renewed in more than 60% of the
country through 2006.

Those increases apparently
aren’t going down so easy with
some station execs. “As good as

WEST WING

S7M

Warner Bros. eyes $7 million
per episode price tag for
renewal TV BUYER: PAGE 50
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the show is, the license-fee in-
creases are so exorbitant that
they will cause people to start
looking for cheaper alternatives
throughout the rest of their
schedule,” observes Alan Frank,
president of Post-Newsweek sta-

Continued on page 72
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THE CABLE NEWS WAR

CNN Is Becoming
Walton’s Mountain

By ALLISON ROMANO

or the last decade,
CNN’'s top executives
have been seasoned,
serious journalists.
Two came from print
and the other from a broad-
cast network. Jourralism,
rather than business, was
written all over their résumés.

Here comes number four,
but this time there’s a differ-
ence. Jim Walton (pictured at
right), the newly appointed
president of CNN News Group,
is a 22-year news veteran who
is coming from CNN, for a
change. Unlike his predeces-
sors, he has strong business
and operations experience.

If CNN's previous heads,
from outgoing CEO Walter
Isaacson to former chiefs
Tom Johnson and Rick Ka-
Continued on page 68
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News by the Numbers

HH prime time ratings
battle between CNN and Fox

QUARTER CNN  FOX NEWS

20 2001 06 07

3Q 2001 12 | 11
402001 | 14 14

102002 | 09 12

20 2002 08 | 1.1

30 2002 08 | 1.1

40 2002 09 | 13

SOURCE: Nielsen Media Research

Dotcom Scm'es th TV Weh Sites

BY KEN KERSCHBAUMER

hile all that’s left of many
dotcoms are promotion-
al coffee mugs, Internet

Broadcasting Systems (IBS) has
found a niche creating, running
and selling advertising on TV-
stauon groups’ Web sites. Cox
Communications, with 15 TV
stations, is the latest to sign up,
assigning its 11 sites to IBS.

Cox joins NBC, Hearst-Argyle,

Post-Newsweek, and McGraw-
Hill station groups and individ-
ual member stations WRAL-TV

Raleigh, N.C.; WEWS(TV) Cleve-
land; and WISC-TV Madison
Wis., as an [BS family member.
The groups and IBS split the rev-
enues and costs, with the finan-
cial specifics varying among the
member groups.

IBS revenues have grown from
$27 million in 2001 to $42 mil-
lion last year and a projected $58
million this year. The company
was profitable for the first time
in the fourth quarter of 2002 and

Continued on page 69
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A Weary Powell Gets Thumped on Derey

But he tells Senate panel that critics’ tales are ‘melodramatic’

By BiL. MCCONNELL

ristling at the suggestion

that he would let one media

company “own everything

in town,” Michael Powell

admitted last week, per-
haps a bit belatedly, that radio con-
solidation may have gone too far, but
he harbors no intention of pushing
wholesale elimination of industry
ownership limits.

“Candidly, I am troubled” by the
massive wave of radio consolidation
in the last seven years, he told sena-
tors. His attempt to stem the rhetoric
aimed against him comes as oppo-
nents of industry concentration raise
alarms across the country over his
sweeping review of all media-own-
ership restrictions.

“I am skeptical that some of the
more melodramatic versions of
what's coming out of the commis-
sion are accurate,” he said during a
Senate Commerce Committee hear-
ing. He predicted the FCC would
construct a “meaningful filter of un-
due concentration.” (Meanwhile, the
National Association of Broadcasters
proposed to the commission that, in
some instances, television triopolies
might make sense. See story, page 6.)

Later in the week, consolidation
foes such as artists’ unions and con-
sumer advocates hosted the first of
two private-sector hearings on the
FCC's review. Powell attended the
hearing with three of his fellow com-

BROADCASTING:CABLE

missioners at Columbia University
in New York. Another is scheduled in
Los Angeles Feb. 18 at the University
of Southern California.

Powell these days appears more
than a little frustrated that the critics
ignore his repeated pledge not (o
eviscerate ownership limits. Instead,
he says he simply wants
new types of restrictions
that comply with court
decisions, congressional
orders and changing in-
dustry economics.

lI'or instance, because
the 35% cap on one com-
pany’s TV-household reach
is often upheld as a way to
preserve localism, he sug-
gested a simpler approach
might be to limit proper-
ties that can be owned lo-
cally.

Still, Powell isn't expect-

‘When you're
talking about
more voices
are you talking

voices, are you talking about more
voices from one ventriloquist?”

Similar sentiments were expressed
by Sens. Ron Wyden (1D-Ore.), Kay
Bailev Hutchison (R-Texas) and Olym-
pia Snowe (R-Maine).

Sen. John McCain (R-Ariz.), the com-
mittee’s new chairman, dic not in-
dicate whether he is re-
thinking his longstand-
ing preference for own-
ership deregulation. Con-
solidation foes hoping to
sway McCain take heart
that he has scheduled a
hearing on radio consol-
idation for late January
or early February.

The FCC certainly has
a diversity of voices on
thie subject t0o. Demo-
cratic Commissioner
Michael Copps. for one,
warned last week that

ing his critics to be happy ~ ahout more changes to only a few
with all the eventual rules.  ygices from one  rules could cause dra-
He conceded: “I'd be disin- ventriloguist?’ matic consequences.

genuous to say you're go-

“To do away with

ing (o love everything when
we're done.”

Despite Powell’s assur-
ances, several lawmakers
said they feared the IFCC would go 00
far. “We're headed in exactly the wrong
direction,” said Sen Byron Dorgan
(D-N.D.) who complained that the in-
crease in types of media outlets, or
“voices,” is meaningless if one com-
pany owns most in any one market.
“When you're talking about more

BYRoN DoORGAN,
Senato- (D-N.D.)

something like newspa-
per-crossownership re-
strictions wou'd create
some pretty far-reaching
opportunities,” he said. In fact, the re-
strictions on ownership of broadcast
stations and newspapers in the same
market appears 10 be on the way out.
That's because federal judges have in-
dicated strong hostility to any prohibi-
tions on ownership across different
Continued on page 68
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BREAKING...

NBC Signs Two-Year West Wing Deal
NBC Friday renewed The West Wing for another two
years (with an option for a third) at a price sources
confirm is close to $7 million per episode. That’s
roughly five times the $1.3 million to $1.4 million
NBC had been paying, well below the $3.5 million
that sources say it costs Warner Bros. to produce it.

The drama has taken a doubie-digit hit in the
key demos (mostly due to ABC’s The Bachelon but
remains a top-10 show among adults 18-49, the
target sales demo. NBC already pays $10 million
per episode of Friends, the most expensive show
also from Warner Bros. (See earlier, related story in
TV Buyer, page 50.) NBC Entertainment President
Jeff Zucker told critics at the recent television
critics tour, “West Wing signifies exactly
everything NBC stands for.”” Another top NBC exec-
utive said that, even at its new price, NBC can turn
a profit on the show.

News Corp., Cablevision Won't Split
News Corp. opted Friday not to split from Cablevi-
sion on their regional sports partnership. Had News
Corp. exercised its put on the partnership, Cablevi-
sion would have heen stuck with a stiff $1 billion
payment.

The deal, which includes Fox Sports Nets and
other regional sports channels and MSG network,
remains intact until Becember 2005, with Cablevi-
sion and News Corp. splitting it 60/40. News Corp.
did elect a second option, reducing its 50% stake
in Fox Sports Net Chicago and Fox Sports Net Bay
Area to 40%. That will cost the partnership about
$100 mitlion.

FCC Sides With DBS in Florida Case

Digital-only TV stations aren’t entitled to demand
satellite-TV carriage, the FCC said Friday,
dismissing a DBS carriage request by WHDT-DT
Stuart, Fla. Satellite operators must carry all ana-
log stations in a market or none, but the FCC said
DBS digital-carriage rules are still in the works.
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CLOSE WEEK
Dow Jones 8698.91 -09% 4.3%
Nasdaq 142437 -10% 6.7%
The B&C 10
CLOSE WEEK YTD
AOL Time Warner $1530 6.8% 16.8%
Clear Channel $42.72 0.0% 14.6%
Comcast Corp. $26.80 4.2% 18.6%
Cox Comm. $32.25 5.6% 13.6%
Disney $18.05 -0.2% 10.7%
EcheStar $26.51 58% 19.1%
Fox Ent. $2845 07% 9.7%
Hearst-Argyle $2452 43% 1.7%
Tribune $48.22 -02% 6.1%
Viacom $41.39 -2.7% -6.5%
GOOD WEEK
Seachange $7.98 35.5% 29.8%
XM Satellite $3.90 21.9% 45.0%
Radio One $16.70 8.8% 14.2%
Acme $7.57 81% -5.0%
Spanish Bcstg. $9.08 8.1% 26.1%
BAD WEEK
Crown Media $2.05 -30.5% -9.3%
Playboy $10.57 -8.9% 4.3%
Motorola $9.13 -7.8% 55%
Interep $2.06 -6.4% -11.6%
Tive $6.04 -5.9% 15.9%

DOWNSIDE FOR S-A

That's how much less cable operators
have ordered from Scientific-Atlanta for
the coming quarter. Bookings of set-top

boxes dropped 20% vs. a year ago,

to

$248.4 million. Bookings of transmission
products plunged 56%, to $64.9 million.
That's the downside of MSOs’ boast that
they have sliced capital spending 18%.

m[ym h\hlp
NO guarants

lum ity for any
customized financial research services. please cal 415-344-2836

inaccuracies. For
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Top of the Week

Don't Expect New Ghairman To
Change Everything at AOL TW

Even before Case quit, Richard Parsons was on top

BY JoHN M. HIGGINS

nyone waiting for momentous

shifts at AOL Time Warner

spurred by the exit of Steve

Case and the crowning of

Richard Parsons as chairman
and CEOQ is probably in for a disappoint-
ment. Case’s exit is less substantive then
all the hoopla it generated.

Certainly, Case’s decision to resign as
AOLs chairman is a surrender to months
of pressure caused by AOLs financial de-
cline and accounting scandals. And, just
as certainly, upping Parsons from presi-
dent and CEO to chairman and CEO, as
the board decided last week, signals that
AOLs board wants to maintain what lit-
tle stability they’ve been able to establish
in recent months.

But Case’s exit, announced Jan. 12, is
most significant as a symbol of the end of
the Internet Era (as if anyone needs an-
other reminder). Industry and Wall Street
executives say that, when it comes to op-
erating and restructuring the company,
Case had pretty much abdicated author-
ity to Parsons long ago, when CEO Jerry
Levin fled and Case's onetime heir appar-
ent Bob Pittman was squeezed out.

Parsons already had the authority of

CEO, meaning that all division executives
reported to him and he got to reorganize
the company as he saw fit. That meant
squeezing out the most powerful of Case
and Pittman’s AOL execu-
tives and putting in his own
people. Parsons has been
leading talks with Comcast
Corp. over the pending
spinoff of Time Warner Ca-
ble, a byproduct of the un-
winding of Comcast and
AOLs Time Warner Enter-
tainment Partnership. Time
Warner executives said Case

they still had to worry every time they
sought to reverse or repudiate some as-
pect of AOL's old strategies.

“With Case there, [new online division
chief] Jon Miller has to look over his
shoulder,” the executive said. “It's sort of
like when your brother-in-law comes for
two days but stays a week. When he fi-
nally leaves, it's such a relief to have your
house back. The Time Warner guys can
walk around in their underwear now.”

Parsons, of course, is no less to blame
for the failure of AOL's takeover of Time
Warner than Case, Levin or Pittman. As
president of Time Warner, he
supported and helped nego-
tiate the deal. He shared
Levin's anxiety that Time
Warner lacked an Internet
strategy and needed to merge
into a dotcom to secure one.

But he failed to recognize
that, just weeks after the Jan-
uary 2000 deal was signed, the
Internet bubble would pop,

hasn't been particularly Naming Parsons  and Time Warner could have

clashing with Parsons. signals that scooped up all the dotcoms it
AOL's hoard wanted—in;iu((ijinl% AOL—for

‘CLEANING UP’ pennies on the dollar.

“I don't think it makes one wants 1o keep But that wasn't important to

bit of difference in the oper- what little AOLs board last Thursday.

ation of the company,” said ~ Stability they’'ve  what's paramount is that its

Sanford Bernstein & Co.
media analyst Tom Wolzien.

e . months.
This is more cleaning up

had in recent

members think Parsons is the
guy to turn the company
around. The company says

the past. They had already
set their path for the future.”
Another Wall Street executive de-
scribed Case as “an irritant” to the old
Time Warner executives and investors,
partly because he served as a reminder
of AOL's missteps and partly because

that there will be no one re-
placing Parsons as president. Former HBO
CEO Jeff Bewkes will remain chairman of
TV and film operations, and former Time
Inc. CEO Don Logan will remain chairman
of “subscription-based” units: America
Continued on page 68

Now, NAB Pushes Triopolies

By BiLL McCONNELL

ers’ stand a good chance of get-

ting their wish from Washing-
ton—new government rules making it
easier to own two TV stations in a mar-
ket—so they aren't stopping there.

The National Association of Broad-
casters is pushing the FCC for the first
time to allow one company to own
three stations in a market, as long as
the outlets aren’t top performers. NAB
says the FCC should consider allowing
“triopolies” on a case-by-case basis in
markets not meeting the trade group’s
suggested criteria for permitting more
duopolies.

“Our major focus is the crying, indeed
critical, need for duopoly relief,” said
NAB regulatory attorney Jack Goodman.
“Our test would supply a great deal of re-
lief, but it doesn't take in every situation
where help would be appropriate.”

Duopolies are currently permitted
only in markets big enough to allow
eight separately owned stations to re-
main or when one of the stations is

s mall- and mid-market broadcast-

failing. Neither paired station may be
among the top four in local ratings.
NAB is urging the FCC to permit
duopolies when a station with a view-
ing share of 10 or more is paired with
one generating less than a 10 share.
The trade groups also want the FCC to
make it easier for stations to qualify as

'How dare they say you can
only have two stations in a
market?’

MeL KaRMAZIN, Viacom

“failing” so that eligible stations don't
need to be in danger of going dark.
Since 1996, NAB has argued that sta-
tions in small and midsize markets are
in most need of duopolies because the
pool of ad revenue in those areas is too
small to support separately owned sta-
tions. Duopolies and, by extension, tri-
opolies are opposed by public-interest
groups. They say paired stations gen-
erally do not add newscasts or bring
other promised programming benefits

and do reduce the number of indepen-
dent media voices in a community.
But, Goodman counters, when sta-
tions have shaky finances, FCC com-
missioners “should not close their
eyes” to triple combos if that will se-
cure long-term viability. The NAB sug-
gests that triopolies be permitted in big
markets for stations at the bottom of
the ratings and struggling financially.
Last month at a C S First Boston
media conference in New York, Via-
com President Mel Karmazin, who led
the charge for duopolies, was pushing
for the next step too. “How dare they
say you can only have two stations in
a market?” Karmazin asked
FCC Chairman Michael Powell said
he wasn' surprised by the triopoly pitch,
but he wouldn't reveal his reaction.
Already Baltimore-based Sinclair
Broadcasting is trying out a triopoly of
sorts in Nashville, Tenn. The company
owns Fox affiliate WZTV(TV) and UPN
affiliate WUXP(TV) and has been pro-
viding sales, administrative and tech-
nical services to WNAB-TV there. Sin-
clair has urged the FCC to do away

with all local-media-ownership rules. m
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> > > From Coast to Goast, Jerry's Got Plenty To Chee

In local market after local market, Jerry’s numbers with Adults 18-49 are up... and up big!

A 18-49 A 18-49

% SHARE NOV 01 % SHARE
MARKET STATION TIME CHANGE TIME PERIOD MARKET STATION TIME CHANGE
New York WPIX/W 11am +50% Jerry Springer Birmingham WABM/U 12m +10%
Los Angeles KTLA/W 10am +300% Sally Jessy New Orteans WNOL/W 12:30am +90%
Chicago WFLD/F 11am +8% Jerry Springer Memphis WLMT/U 12n +100%
Philadelphia WPHL/W 11am +160% Jerry Springer Buffalo WUTV/F 3pm +33%
Philadelphia WPHL/W 9am +7% Jerry Springer Harrisburg WLYH/U 6pm +33%
Boston WLVI/W 9am +60% Talk or Walk Albugquerque KASY/U 12n +150%
Dallas KDAF/W Tpm +129% Seventh Heaven Louisville WEFTE/U 9am +250%
Dallas KDAF/W 9am +400% Jenny Jones Jacksonville WAWS/F 12n +75%
Atlanta WATL/W 1lam +250% Ricki Lake Las Vegas KFBT/I 12m +500%
Atlanta WATL/W 9am +300% Talk or Walk Fresno KAIL/U 2pm +33%
Seattle KCPQ/F 2pm +1200% FOX Kids Richmond WRIC/A 10am +157%
Tampa WMOR/I 5pm +80% Jerry Springer Mobile WEAR/A 9am +71%
Cleveland WUAB/U 4pm +1400% Talk or Walk Knoxville WBXX/W 11am +160%
Cleveland WUAB/U 12n +800% Paid/Family Feud Flint WSMH/F 11am +150%
Phoenix KUTP/U 4pm +33% Clueless/Sabrina Des Moines KDSM/F 10am +300%
Miami WBZL/W 9am +67% Jerry Springer Rochester, NY WUHF/F 10am +58%
Miami WBZL/W 12n +29% Talk or Walk Champaign WRSP+/F 12n +6%
Denver KTVD/U 2pm +167% Jerry Springer Chattanooga WFLI/W i2n +25%
Sacramento KOVR/C 9am +150% Sally Jessy Jackson, MS WXMS/U 11pm +300%
Pittsburgh WPGH/F 4pm +450% Judge Joe Brown Youngstown WYFX+/F 12n +200%
Pittsburgh WPGH/F 9am +83% Jerry Springer Greenville-N.Bern WEFXi+/F 12n +75%
Portland KWBP/W 12n +25% Jerry Springer Augusta WEXG/F 12n +73%
Indianapolis WXIN/F 3pm +50% FOX Kids Eugene KEVU/I 11pm +14%
Hartford WTIC/F 3pm +67% FOX Kids Columbus, GA WXTX/F 5pm +25%
Hartford WTIC/F 1pm +120% Family Feud/Paid Bakersfield KUVi/U 2pm +29%
Charlottle WCCB/F 11am +24% Jerry Springer Rockford WQRF/F 12n +8%
Raleigh-Durham WLFL/W 12n +17% Hm Improve/Mad About You  Lubbock KUPT+/U 12n +250%
Nashville WUXP/U 3pm +100% Power of Attorney Utica WPNY/U 11pm +700%
Cincinnati WLWT/N 11lam +125% Jerry Springer Eimira WYDC/F 10am +300%
Kansas City KMBC/A 10am +45% Ananda Lewis Jackson, TN WJKT/U 1pm +533%
Columbus,0OH WTTE/F 9am +23% Jerry Springer Grand Junction KFQX/F 1pm +33%
Greenville-Spart WBSC/W 12n +300% Jerry Springer Lima WLQP/U 10pm +50%
San Antonio KSAT/A 10am +35% Maury Povich Fairbanks KFXF/F 12m +100%
Birmingham WABM/U 3pm +150% Blind Date/Cosby

Source: NSI/WRAP Sweeps. 10/31-11/27/02 vs. 11/1-11/28/01. Percent share change among A18-49.
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NOV 01
TIME PERIOD

Jerry Springer
Jerry Springer/Paid
Jerry Springer

FOX Kids

Jerry Springer
Shipmates/Change of Heart
| Love Lucy/Nanny
Clueless/Magic School Bus
Jerry Springer

Jerry Springer

Sally Jessy

lyanla

Jerry Springer

Jerry Springer
Clueless/Jamie Foxx
Jerry Springer

Jerry Springer

Jerry Springer

Star Trek:DS9

Rendez View/Elimidate
Home Improve/Caroline In City
Jerry Springer

Jerry Springer

Jerry Springer

Jerry Springer

Jerry Springer

Jerry Springer

Shipmates/3rd Rock

Jerry Springer

Jerry Springer

Jerry Springer

Jerry Springer

Jerry Springer

© 2003 All Rights Reserved. Universal Television Group.
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FAST TRACK

Johansen’s Swan Song?

Denying that he has already made his decision to leave NATPE, Pres-
ident BRUCE JOHANSEN says give him until Wednesday, when he'll offi-
cially announce his plans. His contract is up in March, but insiders
say he's not going to stay. He has been NATPE's chief since 1993.

NAB Tightens Up

The board of the NATIONAL ASSOCIATION OF BROADCASTERS at last week's
meeting put a $600,000 cap on legal expenses associated with efforts
to preserve the 35% TV-ownership cap.

Thar lid is there because the NAB is coping with tight budgets due
to decreasing revenue from its national convention (its principal
source of income) and some extraordinary expenses. President EDDIE
FRITTS said the group will post deficits in current fiscal 2002 and in
fiscal 2003, which begins April 1. As for this year’s convention in Las
Vegas, he said gross revenue will be
down but net income be equal or
above last year.

WFOR-TV GM Heads for Dallas
STEVE MAULDIN, VP and general manag-
er of VIACOM’s WFOR-TV and WBFS-TV Mi-
ami and WTVX-TV West Palin Beach,
Fla., was named to head Viacom’s Dal-
las duopoly, KTVT-TV (CBS) and KTXA-TV
(UPN).

It's the latest move by DENNIS SWAN-
SON, COO of the Viacom TV group,
who joined Viacom last July from
WNBC-TV New York and set about
immediately to “get the best general
managers possible and get them in
place early.”

Replacing Mauldin is MICHAEL
COLLERAN, who had been general sales
manager for KABC-TV Los Angeles. Odd
man out is KTVT-KTXA VP/GM BRIAN
JONES, who had no comment beyond
saying he would be leaving to “pursue
other interests.”

Really Quick Now

TIME WARNER CABLE’s LYNN YAEGER was
promoted to executive vice president
of corporate affairs, making her one of
the highest-ranking female MSO ex-
ecs. Yaeger had been senior vice pres-
ident, a title she has held since 1992.
She heads the MSO'’s government re-
lations, public-affairs policy, and cor-
porate and community relations. ...
Former ABC TELEVISION and ESPN Presi-
dent STEVE BORNSTEIN will head the NFL CHANNEL, the league’s new ca-
ble channel debuting this fall. ... CAROLANNE DOLAN, the executive in
charge of A&E’s franchise Blography series will leave the network in
the next few weeks. ... But they seemed so happy: HBO is opting not
to renew sophomore drama Mind of the Married Man after two 10-
episode seasons.

DIC Shows Cleared for Fall

DIC ENTERTAINMENT has quietly cleared a three-hour block of FCC-
friendly shows in 85% of the country for fall. Its extensive library
grabbed the attention of SINCLAIR, COX, CLEAR CHANNEL, GRANITE, ACME,
EMMIS and TRIBUNE. And Tribune is also selling the national ad time.
Among the shows are veteran DIC properties Inspector Gadget and
Sabrina the Teenage Witch and the new Liberty Kids.

Sachs: Broadcast HDTV Is 'Work in Progress’

Carrying broadcasters’ HDTV signals on cable's basic tier are a “work
in progress,” NCTA President ROBERT SACHS told reporters last week.
Finding “common ground” with TV stations over high-definition and
digital TV is a top priority for the cable trade group, but he said those
talks are just beginning. MSOs must carry broadcast DTV signals on
the basic tier, but whether HD signals would have to be duplicated
there is a point of debate.

A Younger,
Hipper UPN

PN hopes Abby a

midseason sitcom
starring actor Sidney
Poitier's daughter Sidney
Tamiia (above) helps
pick up flagging ratings.
That comedy, and a
drama, Platinum, are
part of the Viacom-
owned network’s
rebuilding stage, execu-
tives told critics at the
L.A. winter press tour.
CBS President and CEQ
Leslie Moonves says he
wants UPN “to be
viewed as a younger net-
work, a hipper network.”

non B y

Katz says Living It Up! With Ali & Jackdeserves a ook, but Petry has doubts.

Petry, Katz Grade Syndie Shows

By ST1EVE MCCLELLAN

f all the new talk shows being readied

for fall, Katz Television gives The

Wayne Brady Show its “primary rec-

ommendation” for the 2003-04 sea-

son. Brady gets the kudos for being a

“known commodity that is advertiser-friend-
lv and still growing creatively.”

But before you submit an aggressive bid to

Buena Vista listen to a word ef caution from Petry

Media: “Wayne started out promising this season
but has nat posted the October-to-November in-
creases we expect to see in new programs.”

Petry says Wayvne needs to turn in a strong
February performance “if we're to feel confi-
dent in his success for year 2.”

The two major rep firms yearly unveil their
winners and losers shortly before NATPE, and,
for tea-leaf readers, notirg where they agree and
disagree is a rite of the syndie buying season.

Katz issued its reviews and recommenda-

Continued on page 69

Test Lah Gets NAB Nod

By HARRY A. JESSELL

are opening their own research and de-

velopment center. Well. almost. Afier
much discussion at its winter meeting in La
Quinta, Calif,, last week, the board of the Na-
tianal Association of Broadcasters said it
would provide $2 million a year for the next
three vears to get the so-called broadcast lab
up and running.

But the funding is contingent
on the lab proponents’ delivering
on their promise to come up with
another $2 million a year from
consumer-electronics and broad-
cast-equipment manufacturers
and another $1 million a vear
from individual broadcasters.

And before the proponents can
cash any NAB checks, they and the

B reak out the oscilloscopes; broadcasters

NAB must also work through how  ‘|t's ¢lear
the lab will be governed and what  pppadcast is

stepping up to
Committee will form a working the plate.

it will work on, said NAB President
Eddie Fritts. The NAB Executive

Approval was never seriously in doubt be-
cause MSTV and the NAB have many mem-
bers in common. MSTV Chairman Gary Chap-
man is the leading proponent. He has worked
for nearly a decade to create the lab, although
he does not currently sit or the NAB board.

“They are making a significant investment
in the future of terrestrial digital broadcast-
ing,” Donovan said. “It's clear the broadcast in-
dustry is stepping up to the plate.”

The funding represents a shift in how
broadcasters think of their own
technology, he said. “Up 10 now,
broadcasters have dealt with tech-
nological issues on an ad hoc ba-
sis. The lab will allow it to deal
with them on a systematic bass.
In the long run, it will be less ex-
pensive, it will accelerate the stan-
dards-setting process, and it will
allow for strategic planning and
leadership.”

Althaugh the list of projects re-
mains to be settled with NAB,
Donovan said the lab will, at least
in the beginning, “focus on the
basics”: figuring out how to im-

group to address those issues.

The lab proposal emerged from  DaviD DONOVAN,

the Association for Maximum Ser-  MSTV
vice Television, a long-standing

group of major broadcasters that

focuses on spectrum-management and tech-
nology issues. MSTV President David Donovan
presented the proposal last Sunday and waited
until Tuesday to hear that the NAB had ap-
proved it. The joint TV and radio board recon-
vened Wednesday to give the final blessing.

prove reception of the 8-VSB dig-
ital television signal. The rollout
of digital TV service has been
slowed by the 8-VS3B digital trans-
mission standard, which proved
less rugged in actual use than it had been in
the lab. Broadcasters hope that smart tuners
and improved antennas will make stations’
digital coverage as least as good as their ana-
log coverage, perhaps even allowing mobile
reception in cars. m
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ABC’s Thursday Cure: More Reality, of Course

By PAIGE ALBINIAK

BC, which has seen a
renaissance on Tues-
day and Wednesday
nights, told critics at
the winter press tour
in Hollywood last week that it
plans to use a heavy dose of re-
ality to attract viewers to its
Thursday night. Who would
have guessed?

The fact is, right now, it has its
own kind of reality there: It ranks
fifth of six networks on that hot-
ly competitive night, struggling
to be seen at all, while NBC
shows Friends and CBS
airs Survivor and CSI.

ABC Entertainment
Chairman Lloyd Braun and ABC
Entertainment President Susan
Lyne know that reality can be a
quick fix.

“We are well aware that our
performance on Thursdays has
been unacceptable,” Braun
said. “If we just show up on
Thursday nights, that will make
a great story.”

ABC will air six episodes of re-
ality series Are You Hot?: The
Search for America's Sexiest Peo-
ple, starting Thursday, Feb. 13, at
9 p.m. ET. The show—from The
Bachelor executive producer
Mike Fleiss—features men and
women competing before a
panel of judges for the title of
“sexiest person in America.”

“This is a contest where in-

telligence and achievement
have absolutely no bearing,”
quipped Lyne.

ABC will also air six more
episodes of Extreme Makeover
starting Thursday, April 3, at 9
p.m. The show, produced by
Lighthearted Entertainment,
premiered to strong ratings in
December.

“Well executed original reality
series such as Are You Hot? and
Extreme Makeover can help to
heat up cold time periods and re-
cruit and hold younger viewers—
two things we need to accom-
plish on Thursdays,” Lyne said.

ABC also plans to keep
Wednesdays at 9 p.m.
occupied with reality in
an attempt to maintain
the success of The Bachelor
franchise in that slot.

On March 12, the network
will air the two-hour debut of
All American Girl at9 p.m., with
the remaining 11 episodes air-
ing at 10 p.m. The show is exec-
utive-produced by Simon Fuller
and Nigel Lythgoe, who also ex-
ecutive-produce Fox's American
Idol: Search for a Superstar.

Now that a Manhattan judge
has ruled that I'm a Celebrity. ..Get
Me Out of Here! does not violate
any copyright laws, ABC is going
ahead with plans to air 15 con-
secutive episodes during Febru-
ary sweeps starting Feb. 19, at 10
p.m., and finishing with a two-
hour episode March 5, at 9 p.m.

ABC will also air the third in-

stallment of The Bachelor starting
Wednesday, March 26, at 9 p.m.
“The Bachelor in this edition
will be the real deal,” ABC said.
“Aside from having looks and
charm, he also is the son of one

ing up with more reality shows.
The WB has two reality shows
on the air, another coming this
summer and one more in devel-
opment. CBS hopes to expand
Star Search into an ongoing

Lloyd Braun and Susan Lyne revealed ABC's new Thursday-night strategy.

of America’s most affluent and
prominent families.”

Successful reality-show fran-
chises are becoming as expen-
sive as dramas to produce,
Braun said, because executive
producers are demanding high-
er license fees.

What's more, reality produc-
ers don't accept deficit financing,
so networks have to cover up-
front the entire cost of the show.
And the shows don't repeat oth-
er than as repurposed vehicles
on co-owned cable networks.

And, apparently, none of the
networks have any problem com-

TCA BRIEFS

BY PAIGE ALBINIAK

franchise and will air dating/re-
ality show Cupid this summer.
And UPN will launch America’s
Next Top Model, executive-pro-
duced by supermodel Tyra
Banks, this spring.

NBC and Fox weren't address-
ing the press until last Friday and
Saturday, too late for deadline,
but both networks have plenty of
reality shows in the pipeline.
NBC has put summer hit Meet
My Folks back on the schedule
for February sweeps and plans to
air Last Comic Standing and Next
Action Star in spring and sum-
mer. And, never shy with reality

programming, News Corp.-
owned Fox is basking in the suc-
cess of Joe Millionaire, it has
smash hit American Idol coming
next week, several reality-based
specials waiting in the wings,
and Married By America on tap.

While The WB has had ar-
guably the best year in its eight-
year history with scripted pro-
gramming, the network does
plan some reality shows. This
summer, the network will air
North Shore, about surfers trying
to capture a surfing champi-
onship in Hawaii. And the net-
work also is developing a re-
make of The Gong Show.

The WB President of Enter-
tainment Jordan Levin agrees
with Braun that the economics
of reality programming aren'’t
what they once were. “You of-
tentimes cannot repeat the
programming. The demand for
reality programming has driv-
en the pricing up. So your cost
across the amortization of script-
ed programming compared to
one episode of reality program-
ming oftentimes levels itself
out. At the same time,” he adds,
“I think you have to consider
the revenue that you're bring-
ing in from advertising.

“You look at certain shows
and look at the advertising that's
on those shows and you start to
recognize that, even with a big
hit, you're not filling all of your
slots with premium advertising.
You're still getting a reduction.” m

WB: We're In the Money

The WB Television Network has joined the elite
ranks of profitable broadcast-television networks,
coming in at $50 million in the black in the fourth
quarter of 2002, according to Jed Petrick, chief
operating officer of The WB. Besides The WB,
only NBC and CBS of the Big Six nets showed a
profit last year.

GBS ifty Ahout Beverly Hillbillies

CBS is getting a little less certain that a reality se-
ries based on The Beverly Hillbillies will ever
come to be. The show came under fire two weeks
ago when The Center for Rural Strategies took
out full-page ads in The New York Times and
USA Today, saying the show was offensive to ru-
ral Americans. CBS planned to take a rural family
and, like the fictional show, plop them down in
the hills. Beverly, that is.

Touched by an Ange/ No More

This is will be the last season for CBS staple
Touched by an Angel, CBS President and CEQ
Leslie Moonves said last week. “When | took

over this network, we were doing pretty badly.
Touched by an Angel was the only show that was
doing well,” he said. After nine seasons, the show’s
finale will be this May. Touched by an Angel airs
on Saturdays at 8 p.m.

Arts—Martial, That 1s—aon The WB

Martial-arts drama Black Sash, starring Russell
Wong, is the only new scripted show The WB has
announced for midseason. The show, produced
by Mike Tollin and Brian Robbins, is expected to
premiere in March on Sundays at 9 p.m..

The WB also plans an improvisational sketch
show called On the Spot for midseason. The leg-
endary Tim Conway tops a cast that includes Jeff
B. Davis, who has appeared on Whose Line Is It
Anyway?, and former members of improv comic
troupe The Groundlings. Robert Cohen, a veteran
TV comedy writer, created the show and execu-
tive-produces. Scripted shows in development at
The WB are a spinoff of The Gilmore Girls featur-
ing the character of Jess Mariano, played by Milo
Ventimiglia, and a prime time variety talk/show in
which Steve Harvey will produce and star.

CBS Gives Far Greek a Date

My Big Fat Greek Life, the much anticipated
comedy, will bow on CBS on Feb. 24, at 9:30
p.m. After that, the show will move into its
regular time period on Sundays at 8 p.m. ET,
followed by Becker, starring Ted Danson, at
8:30 p.m.

Creator and star, Nia Vardalos (above, with
co-star Michael Constantine), says the show
will be “hipped” up and given a younger feel, al-
though almost the entire cast from the movie is
intact. Only John Corbett, who is starring in the
series Lucky on FX, has been replaced. Steven
Eckholdt will play Vardalos’s husband.



ASSOCIATIONS

Bigwigs Get
Promax Pass

Jim Chabin, the once and current execu-
tive director of Promax-BDA, has hit on a
novel way to boost attendance at this
year’s show (June 4-6 in Los Angeles). “A
lot of general managers think these mar-
keting conferences are a waste of time, a
big party,” he said. “So, you know what,
we'll let them in free and let them see for
themselves.” That deal
holds true for the presi-
dents of cable networks.
Just bring a business
card and a photo 1D, and
you’ll be comped.

That's a considerable
saving over the $695
discount rate for Promax. (And, frankly,
there usually is at least one really good
party, and some darned good marketing-
strategy sessions, t0o.)

Also new this year: Promax has elimi-
nated its exhibition hall, small as that space
usually was. But it is also likely to expand
its popular regional seminars from four

BEHIND THE SCENES

| BEFORE THE FACT

IN THE LOOP

TECHNOLOGY

Fox Goes Wide on the Turns

Fox Sports was scheduled to
cap its widescreen football of-
ferings Sunday with the NFC
Championship game. With
its football season ending,
the network will turn its
widescreen, 480p production
machine toward the next big
sport on its docket: NASCAR.
The Daytona 500 will be
broadcast in widescreen Feb.
16, and a Fox executive says
the network is committed to
scheduling more 480p, wide-
screen productions, which
probably means baseball is in
the mix as well. Fox wouldn’t
comment on whether there
is any chance of stepping up

(New Yaork, Chicago, Atlanta and Dallas) by to 720p for next year's NFL
adding three more: Seattle, Denver and ei- season?—K K.
ther San Francisco or Las Vegas.—PJ.8B.

TV NEWS

No Cold Front-al Nudity

WSVN-TV Miami’s meteorologist Jackie Johnson
sure got temperatures rising on the Internet last
week. The weather anchor was voted sexiest meteo-
rologist on Playboy.com.

Johnson, who got 65% of the votes, also got a
boost from WZTA(FM) Miami Beach, Fla., morning
hosts Paul Castronovo and Rob Brewer, who urged
their listeners to log on and vote. More than 419,000
Floridians heeded the call.

“I'm very happy that the people of South Florida
came together and voted for me,” says Johnson.
“I'm really flattered.”

Though obviously buoyed by the attention, she
declined Playboy's offer to do a nude pictorial, re-
portedly passing on a six-figure paycheck. —P.A.

My Flag’s Bigger

CC Chairman Michael Powell might have ex-
F agerated last week in touting his efforts to slow
the radio-merger wave. “Under my leadership,
we have moved to block a number of radio trans-
actions [seven], and previous commissions never
moved to block a single one,” he told senators.
Technicalily true, but it was his predecessor,
William Kennard, who established the policy of
“flagging” deals that create heavy ad-revenue con-
centration in local markets. Using that policy, Pow-
ell’s staff recommended blocking seven mergers
and ordered them to undergo judicial review. But
Kennard's FCC arguably was much tougher, be-
cause it stalled more than 100 mergers by flagging
those deals and subjecting them to a lengthy
round of public comment and review.—B.M.

) Top of the Week
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|saacson
on the Spot

utgoing CNN chief
0 Walter Isaacson

was the unwitting
star of a new CNBC pro-
motional spot that pro-
claims, “While he was
breaking the news to his
staff, we broke it to the
world.” CNBC says its

Maria Bartiromo report-
ed Isaacson’s departure
minutes before the an-
nouncement hit CNN's
own air.

CNN contends its
own business news net,
CNNfn, was first, report-
ing the Isaacson news
on its air before CNBC.

Last year, co-owned
MSNBC also poked
some promotional fun
at CNN. After CNN’s
promo declaring an-
chor Paula Zahn “just a
little bit sexy,” MSNBC
ran ads for its own host
Chris Matthews, tout-
ing him as everything
but sexy.—A.R.

We Gan Now Report That Uoter News Service Has Lost

By STEVE MCCLELLAN

close to deciding that they will use
the Associated Press as the primary
vote-count system for the 2004 elections.
The networks relied on the AP system
to get through last November’s Election
Night coverage when Voter News Service,
the vote-tally and -projection service the
networks (and, in fact, AP itself) jointly
funded for over a decade, failed for the
second consecutive election.
Indeed, the AP and VNS vote tabulations

The major TV news organizations are

were used as cross-checks in most previ-
ous elections. But, for now, it appears that
there will one less cross-check. Last week,
consortium partners CBS, NBC, ABC, CNN,
Fox and the AP pulled the plug on VNS.
Sources said some 30 VNS staffers, in-
cluding President Ted Savaglio, were ter-
minated with severance packages.
Although AP will be the raw-vote
counter, the news organizations are still
debating how to do exit polis and projec-
tions. Several options are being consid-
ered. Among them is a proposal from two
veteran researcher/pollsters, one of
whom, Warren Mitofsky, headed VNS in

the '90s and. before that, did research and
polling work at CBS. The other is Joseph
Lenski, a former colleague of Mitofsky's at
CBS and now head of Edisor: Research.
Last November, the two helped CNN
put together a backup exit-polling appa-
ratus in key states where the network be-
lieved that the contest would be very close
and VNS most likely to falter. They were
more right than they knew: The entire VNS
exit-polling operation failed while CNN’s
backup service provided reliable data.
Early on, as the partmers were pordering
how to proceed post-VNS, CNN had pro-
posed having the other networks subscribe

to an expanded service similar to the one
Mitofsky and Lenski implemented.

But the other networks countered that
they would feel more comfortable if
Mitofsky and Lenski operated their ser-
vice independent of CNN, and sources
say CNN has agreed that might be best.

A second option is a new consortium
that would be operated as a pool, with a
different partner leading the exit-poll/pro-
jection function on a rotating basis.

Sources say CBS is putting together a fea-
sibility study that will be presented to con-
sortium members shortly. Final decisions
are expected in the next week or two. m
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n With the 2003

ATPE this week in New Orleans
has shrunk from crowds of
18,000 or so just a few years ago.
But it's almost as if it has re-
turned to its origins of 40 years
ago: as a convention held in hotel suites.
There will still be exhibitors and sem-
inars at the Ernest N. Morial Convention
Center, and a thing called the Hollywood
Plaza where the major studios can hang
with clients. But most of their major busi-
ness will be conducted in those suites
(for a full list of hotels, see page 20).
Next year, NATPE will return to its new
permanent home in Las Vegas, which
syndicators find an easier trek.
Consolidation has reduced the con-
vention. Now buyer and seller are often
from different branches of the saine com-
pany. And, now that station groups can
own more stations, those larger groups
make group buys, aften long before
NATPE (for a look at what buys the top 25
groups are considering, see page 21).
Still, a lot of business gets done at

Show!

NATPE, and this year, largely because of
some arm-twisting by NATPE Chairman
Tony Vinciquerra, president of Fox TV Sta-
tions, three broadcast networks (CBS,
NBC and Fox) will either hold affiliate
meetings or meet with their boards of
governors in New Orleans this week.

In fact, some show-buying does get
done, which is what everybody is there
for, and there’s buzz about a handful of
new shows this year (see charts, this
page). And, although the bulk of the
transactions at NATPE involve syndica-
tors’ making deals with stations, some ad-
vertisers use the show to buy into shows.

This year, though, just about a month
from now, on Feb. 25-26, these same
syndicators will be in New York for the
first annual conference of the Syndicat-
ed Network Television Association, an
organization funded by the major stu-
dios. In essence. the SNTA conference is
a syndication upfront, and distributors
plan to use the event to meet with ad
agencies and buyers.

EVERY DAY MCROSS THRUS. |
MOBE THAN 2,000 INBIVIDUALS |
ARE REPORTED:

.
CosmoGirl! Playground Earth The Talent Agency
3 . 8
L] What’s New in Weeklies for Fall *03
Upcoming offerings of from syndicators

SHOW ! _ DESCRIPTION. DISTRIBUTOR DEAL
Americs's Moving To... Half-hour Mansfield Barter
Cosmal-rll Half-hour Hearst Entertainment Barter
Missing Half-hour Telco Productions Barter
Playground Earth Half-hour Zoom Culture Barter*
The Tatemt Agency Hour Western International Barter
Unexpla ned Mystories __Hour Paramount Barter
hage! | Hour Twentieth Barter
Walker, Texas Ranger Hour Sony Barter

*Playground Earth can be sold on a barter or barter/cash basis
SOURCE: BROADCASTING & CABLE

Ellen DeGeneres Ex-Treme Dating Living it Up!

B Shopping for a First-Run Show or Two?

Here are the major strips available this year

PROGRAM DISTRIBUTOR TYPE TERMS LAUNCH
Agk Rita | Litton Syndications | Half-hour relationship | Cash + barter | Jan. 2003
sBay TV Sony Pictures Hour reality Barter only Fall 2003
Elien DeGenzres | Warner Bros. Hour talk/variety Cash + barter | Fall 2003
Ex-Trems Dating | Twentieth . Half-hour relationship | Barteronly | June 2003*
fergie Universal Hourtalk Cash + barter | Fall 2003
ood Day Live Twentieth Hour news/talk Cash + barter | Jan. 2003*
| living it Up! _|_King World Hour talk | Cash + barter | Fall 2003
Sharon Osbourns | Warner Bros. Hour talk | Cash + barter ' Fall 2003
Starting Cver . NBC Enterprises Hour reality | Cash + barter | Fall 2003
Wayne Brady Buena Vista Hour talk/variety | Cash + barter | Fall 2003*

*Show has had limited regional or station-group run, is now being offered nationally.
SOURCE: BROADCASTING & CABLE

2 g

- |

King of Queens My Wife and Kids The Parkers

= How About an Off-Net Program?

Here s what the major studios are offering for 2003

SHOW DISTRIBUTOR TYPE
*age = Twentieth | Weekend hour
Eecher Paramount Sitcom
The Parke Paramount Sitcom

er, Tos Ranger Sony Weekend hour

¥ Beliove It Or Noi Sony Half-hour reality

King o1 Qusens Sony Sitcom
My Wite and Kids Buena Vista Sitcom
Pmerica’s Funnlest Keme Videos Buena Vista One-hour strip

SOURCE: BROADCASTING & CABLE




We'll deprive you of sleep, test your tenacity,
and reward you with cash.
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MONDAY, JAN. 20
10-11:30 A.M.

AROUND THE WORLD IN 90 MINUTES
Produced in association with the Inter-
national Academy of TV Arts & Sciences
MODERATOR: Georges Leclere, Execu-
tive Director, IATAS

PRESENTERS: Mathieu Bejot, TV France
International; Li Jian, China Internat-
ional TV Corp.; Bhuvan Lall, Animation
Producers Association of India; Eliza-
beth McDonald, Canadian Film & TV
Production Associatior; lan Robertson,
Australian Broadcasting Authority;
Mark Thompson, Channel 4 Television

11:45 A.M.-1 P.M.
THE STH ANNUAL CABLE CONNECTION
Sponsored by BROADCASTING & CABLE
and Multichannel News

MODERATOR: Ray Muriay, Banyan
Productions

PANELISTS: Tom Cosgrove, ABC Family
Channel; Gary Garfinkel, Showtime
Networks (including Sundance);
Jonathan Katz, Turner Entertainment
Networks; Dan Salerno, Discavery Net-
works U.S.; Mary Silverman, Court TV

1:15-2:30 P.M.

3RD ANNUAL HOW TO PITCH YOUR
PITCH A primer for entering the
annual Pitch Me! competition as well
as a “How To” for delivering an effec-
tive pitch for a TV project.
PRESENTER: Jonathan Koch, Foglight
Entertainment

2:45-4 P.M.
ADVERTISER FUNDED PROGRAMMING:

Guide to NATPE 2003 -

NATPE’s

40TH Annual
Conference &
Exhibition

Jan. 20-23, 2003,

Ernest N. Morial
Convention Center,
New Orleans

THE WORLD VIEW

Hall A, Room 206-207

MODERATOR: Bill Wilson, ECM Group
PANBLISTS: Dick Askin, Tribune
Entertainment; Tom Gutteridge,

The Television Corp.; Toni Erickson
Knight, WorldLink; Robert
Riesenberg, Magna Global Enter-
tainment

3:30-4:30 P.M.

HOW TO NETWORK: SCHMOOZE OR
LOSE

Exhibit Hall Theatre

PRESENTER: Susan RoAne, auther of
How to Work a Room, The Secrets of
Sawvy Networking, What Do | Say
Next? and Networking: Beyond the
Buzzword.

TUESDAY, JAN, 21
7:30-9 A.M.

DIRECT RESPONSE TELEVISION: BUT
WAIT, THERE'S MOREI

Hall A, Room 206-207

MODERATOR: Earl Greenburg, Ear
Greenburg Productions and Transac-
tional Marketing Partners
PANELISTS: Linda Goldstein, Hall
Dickler; Jack Kirby, ebrands
Commerce Group; Joel Margulies,
Transaetional Marketing Partnets; Tim
O’Leary, Respond2; Mark Stroman,
Endeavor Marketing Solutions

9-10 A.M.
OPENING GENERAL SESSION

La Louisiane Ballroom

Presentation of the NATPE
Chairman’s Award to Representative

Billy Tauzin (R-La.)

10:15-11:30 A.M.
ADVERTISING FORECAST 2003

Hall A, Room 206-207

MODERATOR: Jack Myers, Jack Myers
Report

PANELISTS: Billy Campbell, Discovery
Networks U.S.; Bill Cella, Magna
Global USA; Pat Mullen, Tribune Tele-
vision; Brian Robbins, Tollin/Robbins
Productions; Steve Rosenberg, Uni-
versal Domestic TV & Universal TV
Distribution; Bruce Rosenblum, TV
Group, Warner Bros.

11:45 A.M.-1 P.M.

STAY TUNED: A PROGRAMMING
OVERVIEW

Hall A, Room 206-207

MODERATOR: Elizabeth Guider, Variety
PANELISTS: Marc Berman,
Mediaweek; Mark Hoebich,
TVtracker.com; Stacey Lynn Koerner,
initiative Media North America, Gar-
nett Losak, Petry Media Corp.

2-3:15 P.M.
LIGHTS, CAMERA ... LAWSUITI?!
Sponsored by Media/Professional n-
surance

Hall A, Room 206-207

MODERATOR: James Borelli,
Media/Professional Insurance
PANELISTS: Eric Brass, WGBH-TV
Boston; Eve Konstan, HBO; Kelli Sager,
Davis Wright Termaine LLP; Mark
Stephens, Finers Stephens innocent

3:30-4:48 P.M.
REALITY V. 8PIN: THE TRUTH ABOUT
TV RATINGS & RESEARCH

Hall A, Room 206-207

MODERATOR: Cynthia Turner, Cynopsis
PANELISTS: Paul Donato, Nielsen Me-
dia Research; Andy Fessel, ABC TV
Network; Betsy Frank, MTV Networks;
Cheryl Idell, intermedia Advertising
Group; Lloyd Komesar, Buena Vista
Television; Jack Wakshlag, Turner
Broadcasting System

2-3:15 P.M.

PROBUCERS' BOGT CAMP: SURVIVING
AND THRIVING IN A VOLATILE MARKET-
PLACE

Exhibit Floor Theatre

SPEAKERS: Cal Boyington, iCM; Pat
Finn, In-Finn-Ity Productions; Jacquie
Jordan, Jacquie Jordan Productions;
Alex Wellen, CyberCrime

3:15-4:30 P.M,

PROBUCERS’ BOOT CAMP: TV
PROGRAMMING AND DEVELOPMENT:
WHAT'S HOT, WHAT'S NOT?

Exhibit Floor Theatre

SPEANERS: Pierre Brogan, Paradigm
Agency; Darren Campo, Court TV; Zig
Gauthier, Sci Fi Channel; Libby Gill,
Libby Gill & Co.; Jacquie Jordan,
Jacquie Jordan Productions; Curt
Northrup, Granada Entertainment
USA

6:30-8 P.M.
7TH ANNUAL PITCH ME! COMPETITION

Sponsored by RealNetworks

La Louisiane Ballroom

EMCEE: George Gray, Host, Weakest
Link

JUDGES: Mark itkin, William Morris
Agency; Jonathan Koch, Foglight En-
tertainment; Pat Quinn, Paradigm Tal-
ent & Literary Agency; Ken Solomon,
Fine Living

WEDNESDAY, JAN. 22
7:30-8:45 A.M.

FAMILY PROGRAMMING FORUM Spon-
sored by Main Street Entertainment.
Hall A, Room 206-207

MODERATOR: Carole Lieberman,
media psychiatrist and TV/radio
personality

PANELISTS: David Balsiger, Grizzly
Adams Productions; Michael Copps,
FCC Commissioner; Kevin Martin,

REVENUE THROUGH ONLINE SUBSCRIP-
TION SERVICES Presented by RealNet-
works

Exhibit Floor Theatre

14:15-12:15 P.M.

AN ETV PITCH MEETING: MAKING THE
CASE FOR ETV—LITERALLY

Exhibit Floor Theatre

MODERATOR: Marcia Zellers, American
Film Institute

PANELISTS: Michael Davies, Who
Wants To Be a Millionaire, Dave
Housman, Charter Communications

12:30-1:30 P.M.

THE POV ON V0D Presented by the
Digital Spectrum Roundtable
Exhibit Floor Theatre
MODERATOR: Tom Morgan, Digital
Spectrum, IDG Executive Forums

L 4 - -
Suites for the Suits

The major program distributors will stake out space on NATPE’s exhi-
bition floor but will be conducting most of their schmoozing and real
business in suites at nearby hotels. Here’s where you'll find them:

Buena Vista Ritz-Carlton
Carsey-Werner Wyndham Canal
King World Windsor Court
Litton Fairmont

MGM Windsor Court
NBC Enterprises Windsor Court
New Line Television Wyndham Canal
Paramount Ritz-Carlton
Sony Television Windsor Court
Tribune Entertainment Ritz-Carlton
Twentieth Television Fairmont

Universal

Maison Orleans & Iberville Suites

Warner Bros.

FCC Commissioner; Jim McCleary,
Main Street Entertainment; Lawrence
Meli, Goodlife TV Network; Nikki Sil-
ver, RCN Entertainment.

9-10 A.M.
GENERAL SESSION
La Louisiane Bailroom

10:15-11:30 A.M.
LET'S MAKE A DEAL: OVERSEAS PRO-
DUCTION INCENTIVES

Hall A, Room 206-207

MODERATOR: David Jenkinson, C21
Media Ltd.

PANELISTS: Bob Campbell,
Screentime Pty Ltd.; Pat Ferns, Banff
TV Foundation; Phil Segal, Tribune
Entertainment; Alexander Thies, Neue
Filmproduktion TV

10-11 A.M.
EXPAND YOUR AUBIENCE AND YOUR

Wyndham Canal

2:15-3:15 P.M.
INTERACTING OUTSIDE THE BOX
Exhibit Floor Theatre

MODERATOR: Allison Dollar, interac-
tive Television Alliance

PANELISTS: Andy Beers, Microsoft TV
Group; Bill Sheppard, Sun Microsys-
tems

3:30-4:30 P.M.
PRODUCING FOR INTERACTIVE TELEVI-
810N Presented by the Interactive Me-
dia Peer Group of the Academy of TV
Arts & Sciences

MODERATOR: Brian Seth Hurst, The
Opportunity Management Company &
Governor, ATAS’ Interactive Media
Peer Group

PANELISTS: Brian Brunius, WNET-TV
New York; Karen Lennon, BeyondZ
Interactive Media; Stephanie Otto,
Brainstorm Communications; John
Roberts, Game Show Network
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TV Top 25 by Revenue

RANK/STATION GROUP '01 REVENUE
1 Fox TV Stations (News Corp.) ' $2,145M
2 Viacom TV Stations Group $1,678M
3 NBC TV Stations (GE $1,450M
4 ABC {(Disney) $1,148M
5 Tribune Broadcasting $1,066M
6 Gannet! Broafcasiing $761M
7 Hearst-Argyle Tefevision $711M
8 Sinciair Broagess! Broup $705M
9 Belo Televisios Growp $655M
10 Cox TV Stations $576M
11 Univision $495M
12 Raycom Medis $386M
13 Scripps Howary Broadcasting $367M
14 Post-Newswesx Stations $318M
15 LN Television $308M
16 Clear Channol Televisian $296M
17 Youny Brosdcasting i $288M
18 Meredith l $286M
19 Media Genera . $261M
20 Gray Telavisies | $232M
21 Emmis Commusications $217M
22 Sunheam Televsion Corp. $204M
23 Mibritton Communications Co. $196M
24 Liberty Corp $176M
25 Tha New York Times Co. $142M

SOURCE: BIA Financial Network

What Stations Want in 2003

[op 25 Station Groups

Buyers, buoyed by Dr. Phil, are upbeat on syndie

By Kim McAvoy

usiness may be brisk at NATPE

this week, and, indeed, tele-

vision syndicators may find that

much of the cynicism and anxi-

ety present last year is far less
evident this year.

Overall, the top 25 broadcasters are op-
timistic about the future of syndicated TV,
and some even think the television in-
dustry is headed for economic recovery.

This annual BROADCASING & CABLE sur-
vey of station-group chiefs is designed to
reveal what syndicated programs the na-
tion's biggest groups want. But some-
times it just shows their attitude.

“I think there is some vibrancy in the
business,” says Meredith Broadcasting
President Kevin O’Brien. “I feel quite
good about Dr: Phil. ] think over-the-air
TV is in good shape.”

And he’s not alone. “Dr: Phil is a big-

SPOTLIGHT ON THE TOP 5 STATION GROUPS

(04 Viacom | P. 30 03 NBC | P. 34
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Gannett

Broadcasting

2001 REVENUE: $761,300,000

NUMBER OF STATIONS: 22

NUMBER OF MARKETS: 19

A majority of stations compete in markets
8-63, including a duopoly in Jacksonville,
Fla. There are six CBS, three ABC and 13
NBC affiliates. Among Gannett’s top-ranked
operations: WUSA (TV) Washington,
WXIA(TV) Atlanta, and KARE-TV
Minneapolis/St. Paul.

Gannett's WXIA-TV Atlanta is making
only a slight alteration to its daytime
schedule. The station’s morning lineup
will change this fall with the addition of
Living It Up! With Ali & Jack.

Living It Uptis likely to run at 10 a.m.
or as a lead-in to the news at noon. Right
now, WXIA-TV airs The Other Half fol-
lowed by Access lHollywood and Extra.

\ccess Hollywood and Extra are a de-
layed broadcast and are not returning 1o
the NBC affiliate, according to Bob Walk-
er, president and general manager of
WXIA-TV. “We've been fortunate that we
had an opportunity to pick up Living It
Up!'We think it will be a fun and light ve-
hicle in the morning,” he says.

Last year’s addition of Dr. Phil, Who
Wants To Be a Millionaire and Pyramid
to the stations schedule has basically
eliminated pressing need for new prod-
uct. Indeed, the acquisitions have turned
the station’s 3-5 p.m. block around, says
Walker: All of those shows are perform-

ing better than the ones that aired in the
time period a year ago. In the case of Dr.
Phil, there has been “dramatic improve-
ment. We're very pleased with Dr. Phil,”
says Walker. “It’s nice to have successful
shows that you can bring back.”
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Hearst-Argyle

Television

2001 REVENUE: $711,050,000

NUMBER OF STATIONS: 27

NUMBER OF MARKETS: 24

A majority of stations compete in markets
6-72, including duopolies in Boston and
Sacramento, Calif. There are ane UPN, one
WB, two CBS, 10 NBC and 12 ABC affiliates
and one independent. Among Hearst-Argyle’s
top-ranked operations: WCVB(TV) Boston,
WMOR(TV) Tampa/St. Petersburg, Fla., and
KCRA-TV Sacramento, Calif.

(0724 nBC | P. 39

time home run. It's great for business to
have another big hit,” says Post-Newsweek
Stations President Alan Frank. Of course,
now broadcast groups are scrambling to
renew the hit show or have cleared it in
even more markets.

All told, broadcasters seem to like some
of the new product. Syndicators are rolling
out shows that may have a shot at reviving
daytime television, industry observers
think. “We feel good about the shows that
are out there. I am sure we'll be buying
new product,” says Cox TV Stations Exec-
utive Vice President Bruce Baker.

Certainly, the flurry of major group
deals prior to NATPE reflects broadcaster
confidence in several new offerings. NBC
TV Stations signed off on Ellen DeGerieres
and Starting Over. Tribune is counting on
Sharon Osbourne as a big daytime hit.

This year's list graphically “spotlights”
each of the Top 5 station groups on each
page; otherwise, they're listed in order,
based on 2001 revenue.

05 Tribune | P. 40

Hoping to establish a more compelling
morning block next fall, Hearst-Argyle
has undertaken some significant acqui-
sitions The group is committed in at
least 10 markets to Srarting Over. 1t also
cleared Living It Up! With Ali & Jack for
three stations.

Mornings are basically set for Hearst-
Argyle’s ABC and NBC affiliates. But the
group is targeting its third hour during
mornings for programming revisions,
says Emerson Coleman, vice president of
programming at Hearst-Argyle Television.

“Starting Over is a project we're most ex-
cited about,” he says. “It's not what you
would expect from traditional TV. It com-
bines reality with some soap-opera ele-
ments, and it provides a lot of attitude and
edge.” The show is a product of NBC En-
terprises, which has partnered with Hearst-
Argyle, NBC owned-and operated stations,
and Gannett Broadcasting to develop and

Starting Over is a project we’re
most excited about. It’s not what
you would expect from traditional
TV. It combines reality with soap-
opera elements and provides a
lot of attitude and edge.

Emerson Coleman
Vice President of Programming, Hearst Argyle

| BROADCASTING & CABLE
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Fox TV Stations

(News Corp.)

2001 REVENUE $2,145,050,000
NUMBER OF STATIONS: 35

NUMBER OF MARKETS: 26

Majority of the stations are in markets
1-24, with duopolies in New York, Los
Angeles, Chicago, Dallas/Fort Worth,
Washington, Houston, Minneapolis/St.
Paul, Phoenix, and Orlando, Fla. There
are 25 Fox and nine UPN affiliates and
one independent, KDFI-TV Dallas/Fort
Worth. Among top operations are
WNYW(TV) and WWOR-TV New York, and
KTTV(TV) and KCOP(TV) Los Angeles.

Good Day Live

Fox TV Stations is sticking with its
current sitcom offerings and has re-
newed much of its daytime pro-
gramming. “Given what is being of-
fered and given the landscape of
things, we felt it was more important
to first lock up key renewals of the
shows we wanted to bring back,”
says Frank Cicha, vice president of
programming for the Fox O&Os.

Another aspect of Fox’s daytime
strategy is to expand local news in
certain markets. Last year, Fox’s
WNYW(TV) New York and WTTG(TV)
Washington added news to their ear-
ly-fringe lineup. Cicha says that trend
will continue, but he would not re-
veal which Fox stations have been
targeted this year.

In daytime, Fox renewed Ricki
Lake, Judge Harchett, Judge judy and
Judge Joe Brown. Stations aiso will
continue airing Divorce Court, Texas
Justice, Maury and Jerry Springer,
and, for the UPN stations’ late-night
schedule, Blind Date and Fifth Wheel.

Although there haven't been any
acquisitions for daytime, there will
be some holes to fill, Cicha says,
adding that Fox will look both exter-
nally and internally for product. The
station group may also use Fox sta-
tions to test new shows the way it did
with Texas Justice, Ex-Treme Dating
and Good Day Live.
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Viacom TV

Stations Group

2001 REVENUE $1,678,200,000

NUMBER OF STATIONS: 35

NUMBER OF MARKETS: 28

A majority of stations compete in mar-
kets 1-36, including duopolies in Los
Angeles, Philadelphia, San Francisco,
Beston, Dallas, Detroit, Miami and
Pittsburgh. There are 16 CBS and 18
UPN affiliates (three of which also air
The WB programming). The group has
one independent, KCAL(TV) Los Ange-
les. Among Viacom's top ranked opera-
tions: WCBS-TV New York, KCBS-TV Los
Angeles, and WBBM-TV Chicago.

King of Queens

Viacom’ CBS stations are concen-
trating on daytime. The group
hopes to bolster its daytime sched-
ule this fall by adding Living It Up!
With Ali & Jack. Most stations will
air the show following the morning
news, says Tom Zappala, senior vice
president of programming for the
Viacom Television Stations Group.

Certainly last year's addition of
Dr. Phil has paid off for the CBS di-
vision. “We're thrilled with Dr. Phil.
It's been a huge success for us,” says
Zappala. Dr. Phil airs in nine CBS
markets, mostly during early fringe.

Overall, Viacom is in “pretty good
shape,” Zappala says. “Most of the
heavy lifting is done. We're filling in
the gaps in individual markets at
this point.” Both WCBS-TV New
York and KPIX-TV San Francisco are
adding People’s Court to their day-
time lineups. Judge Judy broadcasts
on CBS and some UPN stations in
either early fringe or access and has
been a “great perfarmer far us,” says
Zappala.

At Viacoms UPN stations, the
early-fringe and access time periods
will get King of Queens and The
Parkers. " King of Queens has been
an anchor show for CBS. We believe
it will work well on UPN stations,”
says Zappala.

Top 25 Station Groups

distribute daytime programming.

More deals for Living It Up! With Ali &
Jack are under consideration, he says. He
believes the series has potential to suc-
ceed: “The talent in the show is intrigu-
ing. It’s an entertaining combination.”

There have been some other minor
deals, according to Coleman. Ellen De-
Generes and Fergie were individually
purchased for two stations, and The
Wayne Brady Show will appear this fall in
two Hearst-Argyle markets.

The group’s daytime is well-established
with Live With Regis and Kelly and Dr: Phil.
“Dr. Phil is a standout performer,” says
Coleman. “It reminds us that there is an
audience for well-executed and well-ar-
ticulated daytime television.” Dr: Phil runs
at 3 p.m. in nine markets.
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Sinclair

Broadcast Group

2001 REVENUE: $705,070,000

NUMBER OF STATIONS: 59

NUMBER OF MARKETS: 39

A majority of stations compete in markets
14-77. Sinclair has 20 “multistation markets”:
Pittsburgh; Baltimore; Raleigh/Ourham, N.C.;
Nashville, Tenn.; Milwaukee; Columbus, Ohio;
Greenville, S.C./Asheville, N.C.; San Antonio;
Birmingham/Tuscaloosa, Ala.; Greenshoro,
N.C.; Oklahoma City; Buffalo, N.Y.; Las Vegas;
Dayton, Ohio; Charleston, W.Va.; Mobile,
Ala./Pensacola, Fla.; Paducah, Ky./Cape Gi-
rardeau, Mo.; Champaign/Decatur, IIl.; Syra-
cuse, N.Y.; and Charleston, S.C. There are
seven ABC, three CBS, 20 Fox, four NBC, 18
WB and six UPN affiliates and one
independent. Among Sinclair’s top ranked
operations: KMWB-TV Minneapolis/St. Paul,
WTTA (TV) Tampa/St. Petersburg, Fla., and
KOVR (TV) Sacramento, Calif.

At Sinclair, the emphasis has been on re-
newals. Plans for any major new acqui-
sitions are on hold, says Bill Butler, group
vice president of programming and pro-
motion.

“We haven’t dipped too forward into
clearing new shows. Particularly this
year, we are waiting to see how the road
block in New York is resolved. Then we'll
address the programs that are still stand-
ing,” says Butler.

Meanwhile, the group has renewed
Wayne Brady, Maury, Jerry Springer,
Blind Date and Fifth Wheel. Butler says
Sinclair has also added Wayne Brady in

Everybody is waiting to see the
demographics before making any
real conclusions. You’d hate to
replace a show and then find out
it did really well demographically.

Dennis Williamson
Senior Corporate Vice President, Belo

some of its markets.

Overall, Sinclair is in good shape. “Be-
tween the sitcoms and the shows we have
continuing, we don’'t have much room,”
he adds. Last year, stations cleared Dhar-
ma & Greg, Will & Grace and That '70s
Show for broadcast in either an access or
late-fringe time period. Sinclair stations
also carry Friends, Frasier, Everybody
Loves Raymond and Just Shoot Me.

The group’s investment in the court
genre remains strong. Among its court
offerings are People’s Court, Judge Math-
is, Judge Judy, and Judge Joe Brown.
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Belo Television

Group

2001 REVENUE: $654,800,000

NUMBER OF STATIONS: 19

NUMBER OF MARKETS: 15

A majority of stations compete in markets
7-79, including duopolies in Seattle, Phoenix,
Tucson, Ariz., and Spokane, Wash. The group
has five CBS, four NBC, four ABC, two UPN,
one Fox, and one WB affiliate. There are two
independent stations. Among Belo’s top
ranked operations: WFAA-TV Dallas/Ft. Worth,
KHOU-TV Houston, and KING-TV Seattle.

Belo is targeting its daytime television
schedule for some revisions, but the
changes are apt to be minor, says Dennis
Williamson, senior corporate vice pres-
ident. “If we're going to fill a hole, it will
probably be between 9 a.m. and 3 p.m.”

The group will continue looking at
new product, and, like many broadcast-
ers, Belo will be evaluating November
ratings before making any new pro-
gramming decisions.

“Everybody is waiting to see the de-

Bill Butler

Group Vice President of Programming, Sinclair

We haven’t dipped too forward into
clearing new shows. Particularly
this year, we are waiting to see
how the road block in New York is
resolved. Then we’ll address the
programs that are still standing.

mographics before making any real con-
clusions. You'd hate to replace a show
and then find out it did really well de-
mographically,” says Williamson. He
does, however, think eBay TV is “some-
what interesting.”

For the most part, Belo's daytime sched-
ule is in good shape. Williamson says
mornings are basically strong with Live
With Regis and Kelly airing in five markets
and the group’s NBC stations running the
third hour of the Today show.

In the afternoons, Belo's decision to run
Dr Phil at 3 p.m. has been a benelficial
move for the six stations that carry the
show. “Dr: Phil has been really good for
broadcast television. It's great to have a
show come on like that and do so well out
of the box,” says Williamson. Dr. Phil airs
in Seattle; Phoenix; Norfolk, Va.; Louisville,
Ky.; Spokane, Wash.; and Boise, Idaho.

Belo also appears satistied with its ear-
ly-fringe product. “We've got pretty solid
programming leading into our local
news,” says Williamson.
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Cox TV Stations

2001 REVENUE: $576,350,000

NUMBER OF STATIONS: 15

NUMBER OF MARKETS: 11

The stations compete in markets 5-150, in-
cluding duopolies in San Francisco;
Charlotte, N.C.; Orlando, Fla.; and Reno,
Nev. There are three NBC, three ABC, three
Fox, one UPN and two CBS affiliates and
three independents. Among its top-ranked
operations: KTVU(TV) San Francisco, WSB-
TV Atlanta and KIRO-TV Seattle.

Cox’s ABC, NBC and CBS affiliates may
make some daytime acquisitions, but
more purchases may come from Fox af-
filiates KTVU, KRXI(TV) Reno, Nev., and
KFOX-TV El Paso, Texas, which are con-
centrating on strengthening their day-
time and early-fringe lineup, according
to Bruce Baker, executive vice president,
television.

Like other station-group executives,
Baker is optimistic about the variety of
product available for fall. “We feel good
about the things that are out there. | am
sure we'll be buying new product.”

At least four stations have already
cleared Ask Rira. “It appears to be a pro-
gram that fits late night. But we may try
some other time periods,” says Baker.
Other deals are likely to be closed prior
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W 25-54 / DMA RICG
Nov. ‘01 Nov. ‘02

W 18-49 / DMA RIG

Nov. ‘01 Novw. 02
¥ oremt % Increuse

% Increase

NEW YORK wees/3pm 15 1.5 NG 17 1.8 +6%
L0S ANGELES ec/apm 10 2.2 +120% 12 26 +117%
CHICAGO wmaa/3em 22 2.2 NAC B 75 +4%
PHILADELPHIA owssem 12 26 +117% 15 3.2 +113%
BOSTON wez/3m 04 20 +400% o5 24 +300%
paLAS/FTWORTH  kvizaem 17 25 +47% 19 30  +58%
washinGron,oc ~ wre/sem 04 2.0 +400% 03 2.2 +633%
ATLANTA waazsem 17 4.0 +135% 27 44  +63%
DETROIT wovzsem 21 3.3 +57% s 40 +122%
HOUSTON erc/zem 20 40 +100% 21 43 +105%
SEATILE ng/3em 10 4.3 +330% o9 48 +433%
TAMPA wise/ioam 11 3. +236% 11 3.8 +245%
MINNEAPOLIS wecossem 09 4.3 +378% o9 5.6 +522%
CLEVELAND wevessem 24 46 +92% 29 60 +107%
PHOENIX avi/zem 23 34 +48% 12 39 +225%
MIAMI wror/aem 14 19 +36% 13 2] +62%
DENVER Kene/sem 30 3.3 +10% 30 4.1 +37%
SACRAMENTO krazaem 25 39 +56% 23 46 +100%
PITTSBURGH wine/omm 19 3.5 +84% 17 45 +165%
ST. LOUIS imov/ioem 19 35  +84% 122 38  +73%
PORTLAND, OR komzem 07 4.6 +557% o9 46 +411%
BALTIMORE weaL/zew 29 3.0 +3% 25 33 +32%
INDIANAPOLIS wie/2em 20 3.9 4+95% 17 46 +171%
SAN DIEGO kemg/sem 05 2.1 +320% 06 28 +367%
HARTFORD/N. HAVEN wiNH/10aM 08 3.3 +313% 08 3.2 +300%
CHARLOTTE wsoc/10m 25 3.1 +24% 14 39 +63%
NASHVILLE wsmv/aem 42 68 0 +62% 45 62 +38%
MILWAUKEE wsn/sem 16 44 +175% 19 51 +168%
KANSAS CITY amec/aem 20 4.2 +110% 24 45  +88%
coLumeus, on  wans/ioam 22 3.6 +155% 122 63 +186%
GREENVILLE wea/tomm 18 27 +50% 13 30 +67%

MARKET

SALT LAKE CITY
SAN ANTONIO
GRAND RAPIDS
WEST PALM BEACH
BIRMINGHAM
NORFOLK

NEW ORLEANS
MEMPHIS
OKLAHOMA CITY
GREENSBORO
HARRISBURG
PROVIDENCE
ALBUQUERQUE
LOUISVILLE
AUSTIN
ALBANY, NY
LITTLE ROCK
FRESNO
DAYTON
RICHMOND
TULSA
CHARLESTON
MOBILE
KNOXVILLE
FLINT
LEXINGTON
WICHITA
ROANOKE
TOLEDO
GREEN BAY

FT. MYERS
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ks 25 34 +36% 27 44 +63%

wss/apm 20 2.7 +35% 13 32  +78%

wior/ioam 07 3.5 +400% o9 3.6 +300%

weay/aem 19 29 +53% 23 32 +39%

weeh/aem 08 2.0 +150% o7 25 +257%

World Radio History
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STATION / TIME

PHEND

W 18-49 / DMA RTG
Nov. 01 Nov. ‘02 0
DR. PHIL A Intrease

P

W 25-54 / DMA RTG
Nov. ‘01 Nov. 02 0
or.PHIL 70 IMCrease

{4

NAL

HONOLULU
DES MOINES
SPRINGFIELD, MO
TUCSON
PADUCAH
PORTLAND, ME
ROCHESTER, NY
OMAHA
SPOKANE
SYRACUSE
SHREVEPORT
SPRINGFIELD
HUNTSVILLE
COLUMBIA, SC
CHATTANOOGA
MADISON
SOUTH BEND
CEDAR RAPIDS
JACKSON, MS
TRI-CITIES
BURLINGTON
DAVENPORT
WACO

COLORADO SPRINGS

BATON ROUGE
SAVANNAH
EVANSYILLE
YOUNGSTOWN
EL PASO
GREENVILLE
FT. WAYNE

KHON /3 PM
WO1/3PM
KSPR/3PM
KVOA/3PM
WPSD/3PM
WMTW /10 AM
WHEC/3PM
KMTV/3PM
KREM/3PM
WSTM/3PM
KTBS/3PM
WCIA/3PM
WAFF /3PM
WIS/3PM
WRCB/3PM
WISC/3PM
WNDU/3PM
KWWL/3PM
WITV/9AM
WCYB/3PM
WCAX/10AM
WQAD /4 PM
KCEN/3PM
KOAA /4 PM
WYLA/3PM
WICL/5PM
WFIE/3PM
WKBN /4 PM
KTSM /3P
WFXI/5PM
WANE/3PM
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1.2
1.9
0.3
11

0.8
0.7
0.7

0.8

1.9
21

2.6
1.2
30
0.5
0.8
3.8
11

0.8
1.3
11

11

1.6
e
23
0.4
14
3.2
0.2
1.8
0.8
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+550%
A
+68%
+800%
+227%
+250%
+243%
+514%
+475%
+47%
+95%
+15%
+258%
+70%
+480%
+88%
+34%
+45%
+175%
+292%
+55%
+427%
+56%
+116%
+30%
+375%
+271%
+81%
+1200%
+22%
+563%

0.3
1.7
1.8
0.3
Wi
1.0
0.8
0.5
0.7
1.7
2.5
3.1
1.7
29
0.5
0.7
3.4
14
1.3
11
11
11
21
1.8
1.3
0.6
1.3
27
0.2
0.8
0.7
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+900%
+71%
+72%
+967%
+167%
+220%
+238%
+840%
+514%
+100%
+56%
+6%
+229%
+90%
+480%
+186%
+88%
+29%
+92%
+282%
+164%
YA
+67%
™ A
+238%
+317%
+300%
+144%
+1200%
+263%
+700%

MARKET

CHARLESTON, SC
SPRINGFIELD, MA
FT. SMITH
TYLER
FLORENCE
SIQUX FALLS
TRAVERSE CITY
RENO
T
PEORIA

FARGO

LA CROSSE
BOISE
(OLUMBUS, GA
YAKIMA
CORPUS CHRISTI
BAKERSFIELD
COLUMBUS
WAUSAU
ROCKFORD
BEAUMONT
TOPEKA
COLUMBIA, MO
sloux airy
MEDFORD
WICHITA FALLS
WILMINGTON
JOPLIN
BLUEFIELD
WHEELING
SALISBURY



STATION / TIME

W 18-49 / DMA RTG
Nov. ‘01 Nowv. ‘02 Q
or.PHL Yo INnCcrease

TP

W 25-54 / DMA RTG_
Nov. 01 HNov. ‘02
DR. PHiL % Increase

1P

WCBD/3PM
WGGB/10AM
KFSM/9 AM
KLTV/3PM
WBTW /10 A
KELO/3PM
WPBN /3 PM
KRNV/3PM
WRDW /9 AM
WEEK/3PM
KXJB/3PM
WKBT/3PM
KBCI/3PM
WLTZ/6PM
KIMA/3PM
KZTV/3PM
KGET/3PM
WIVA/3PM
WSAW /3PM
WIVO/3PM
KFDM/3PM
KSNT/3PM
KRCG/4PM
KCAU/3PM
KOBI/3PM
KFDX/3PM
WECT/3PM
KOAM/3PM
WOAY/10AM
WTOV/T1AM
WBOC/10AM

0.4
0.5
0.4
13
4.0
1.6
0.7
2.0
0.8
4.2
1.0
0.9
11

2.7
0.9
1

3.0
2.6
21
1.8
29
0.3
2.0
22
1.9
1.8
20
2.5
14
2.8
1.2

Y LY
+180%
+650%
+192%
+38%
+144%
+343%
+70%
+225%
+21%
+140%
+233%
+164%
+26%
+167%
+145%
+30%
+92%
+48%
+56%
+45%

+1300%

+70%
+82%
+121%
+100%
+115%
+24%
+93%
+14%
+67%

0.5
0.6
11

14
3.8
.6
0.7
20
0.7
3.8
0.9
11

11

2%
0.7
1.5
29
3.3
2]

2.2
4.6
0.2
2.1
1.7
23
1.8
23
3.1
14
3.0
21

+500%
+183%
+191%
+229%
N LYA
+256%
+471%
+85%
+300%
+53%
+244%
+145%
+155%
+36%
+314%
+127%
+21%
+58%
+90%
+109%
+9%

+2400%

+77%
+124%
+96%
+117%

+113% '

+32%
+79%
+17%
+86%




MARKET

STATION / TIME

W 18-49 / DMA RTG
Nov. ‘00

L4

% Increase

W 25-54 / DMA RTG
Nov. ‘01
14

% Increase

BINGHAMTON
MINOT/BISMARCK
ANCHORAGE
ODESSA/MIDLAND
PANAMA CITY
GAINESVILLE
ABILENE

QUINCY

IDAHO FALLS
UTICA

MISSOULA
BILLINGS
YUMA/EL CENTRO
LAKE CHARLES
RAPID CITY
WATERTOWN
MARQUETTE
MERIDIAN
CHARLOTTESVILLE
GREAT FALLS
LAFAYETTE, IN
EUREKA

LIMA
BUTTE/BOZEMAN
SAN ANGELO
CHEYENNE
FAIRBANKS
VICTORIA

HELENA

ALPENA

WBNG/9 AM
KXMC/4PM
KTVA/3PM
KWES/3PM
WMBB /3 PM
WCIB/9AM
KTXS/3PM
KHQA/3PM
KIDK/3PM
WKTV/3PM
KPAX /3 PM
KTVQ /3 PM
KSWT/3PM
KPLC/3PM
KOTA/10AM
WWTI/10AM
WLUC/3PM
WMDN /3 PM
WVIR /11 AM
KRTV/3PM
WLF/10AM
KVIQ/4PM
WLIO/3PM
KXLF/3PM
KTXE/3PM
KGWN /3 PM
KXD/4PM
KAVU /3 PM
KXLH/3PM
WBKB /5PM

1.3
1.6
2.3
1.0
25
0.7
11

11

2.2
1.9
0.7
0.5
0.1
0.7
1.5
0.4
1.8
0.5
11

1.6
0.4
1.5
3.6
0.8
0.5
1.2
0.7
0.6
0.2
2.1

-
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+246%
+75%
+74%
+450%
+48%
+229%
+182%
+245%
+82%
+32%
+314%

+1360%

+200%
+386%
+27%
+75%
+44%
+580%
+145%
+56%
+850%
+20%
+25%
+338%
+120%
+192%
+329%
+750%
+400%
+171%

1.5
1.9
24
1.0
32
0.9
0.8
1.8
2.2
2.3
0.4
0.5

0.2

0.7
0.8
0.3
1.9
0.7
1.5
14
0.5
1.3
3.0
11

1]

1.2
0.6
0.5
0.2
3.3

o~
o

+307%
+47%
+113%
+460%
+22%
+278%
+375%
+139%
+145%
+48%
+825%
+1380%
+150%
+386%
+150%
+233%
+79%
+443%
+153%
+107%
+720%
+77%
+73%
+236%
+100%
+258%
+367%
+980%
+600%
+55%
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NBC TV

Stations (GE)

2001 REVENUE $1,450,250,000
NUMBER OF STATIONS: 14

NUMBER OF MARKETS: 14

Stations compete in markets 1-48. All
are NBC affiliates. Among the group’s
top ranked operations: WNBC(TV) New
York, KNBC(TV) Los Angeles, and
WMAQ-TV Chicago. NBC also owns 15
stations through its purchase of Span-
ish-language network Telemundo.

Ellen DeGeneres

All of the NBC stations have signed off
on Ellen DeGeneres and Starting Over.
Such a commitment to new product
is part of an “overall strategy to con-
tinue to grow our daytime and early
fringe,” says Steve Schwaid, vice pres-
ident of news and programming of
the NBC television stations division.

The group is also looking inter-
nally to find or develop product that
might work in daytime or early
fringe. “We continue to work inter-
nally to take advantage of what we
have,” says Schwaid. “We're talking
inside the company about using all
the resources of NBC, including
MSNBC and CNBC.”

In addition, NBC stations are
looking to expand local program-
ming efforts as a means of augment-
ing their daytime schedule. Indeed,
in Philadelphia, WCAU(TV) has
launched 10/, a daily magazine show
with news and information. “We're
looking for more and more of those
opportunities,” says Schwaid.

This fall, Ellen will be carried in ei-
ther daytime or early fringe, he says.
Starting Over is slated for a daytime
broadcast.

Judge Judy, Dr: Phil, Montel and
Caroline Rhea are among the early-
fringe offerings currently carried by
NBC stations.

[n daytime, The Other Half, Peo-
ple’s Court and Celebrity Justice can
be found on some NBC schedules.

Station -'JIQUL).;

Bruce Baker

10§

Executive Vice President, Cox Television

[Ask Rita] appears to be a

program that fits late night. But
we may try some other time

periods.

to and during NATPE. He notes that the
group’s three independents—KICU(TV)
San Jose/San Francisco, WAXN(TV)
Charlotte, N.C. and WRDQ (TV)Orlando,
Fla.—need programming all the time.

11

Univision

2001 REVENUE: $495,400,000
Spanish-language network Univision generally
does not buy U.S. syndicated programming.

12

Raycom Media

2001 REVENUE: $386,100,000

NUMBER OF STATIONS: 32

NUMBER OF MARKETS: 27 markets

A maijority of stations compete in markets
15-113, including duopolies in Honolulu;
Colorado Springs, Colo.; Paducah, Ky./Cape
Girardeau, Mo.; and Cleveland. There are
seven CBS, 10 NBC, three ABC, six Fox, one
WB and three UPN affiliates and two indepen-
dents. Among Raycom’s top ranked operations:
W00 (TV) Cleveland, WXIX-TV Cincinnati and
WFLX (TV) West Palm Beach, Fla.

Daytime continues to be a challenge for
Raycom Media. “So many of the new
shows are not performing to the level
that some people anticipated,” says Vice
President of Programming Mary Carole
McDonnell.

Last year, Raycom acquired a little bit
of everything, including Dr. Phil, Rob
Nelson, Life Moments, The Wayne Brady
Show, The John Walsh Show, Caroline
Rhea, Who Wants To Be a Millionaire,
Weakest Link and Texas Justice.

Like other groups, Raycom is closely
evaluating the November books. “We'll
wait and see the books before making any
acquisitions,” says McDonnell. “I think
everyone wonders if it's better to stick with
something that is a lesser or mediocre type
of product or simply try something else
that's new.” However, it was encouraging
“to see Dr: Phil succeed.”

In the meantime, the group has start-
ed looking at new product. “(eBay TV] is
interesting. It is a little bit cutting-edge
in terms of the technological advances
that our business is trying to make,” Mc-
Donnell says.

Despite its size, Raycom doesn't do
group deals. “We are so geographically
diverse it would be challenging to do
group acquisitions,” McDonnell ex-

plains. “It also puts the company at great
financial risk if you went out and spent a
lot of money on one piece of product
and then it’s not successful.”

13

Scrlpci)s Howard
Broadcasting

2001 REVENUE: $366 ,700,000

NUMBER OF STATIONS: 10

NUMBER OF MARKETS: 9

The stations compete in markets 10-60 and
include a duopoly in Kansas City, Mo. There
are six ABC and three NBC affiliates and one
independent, KMCI(TV) Kansas City, Mo.
Among Scripps’s top-ranked operations:
WXYZ-TV Detroit; WFTS(TV) Tampa/St.
Petersburg, Fla., and KNXV-TV Phoenix.

For the most part, Scripps Howard is
reaping the benefits of its earlier syndi-
cation deals. Last year's addition of Who
Wants To Be a Millionaire, Pyramid, The
Wayne Brady Show, The John Walsh
Show and Dr. Phil to the daytime and
early-fringe schedules at some stations
seems 1o be working. Therefore, the
group is not likely to have a serious de-
mand for new product.

“You never know going in, but, in this
case, with the shows that we have picked
up, we have mostly been pleasantly sur-
prised. We have no clear failures,” says
Gary Stark, director of programming and
research for Scripps Howard Broadcast-
ing. “Dr. Phil was a runaway. Wayre
Brady is doing nicely for us in Cincinnati,
and Millionaire is mixed.”

Stark thinks the group’s success with
the newer syndicated programs may re-
late to the fact that the networks are hav-
ing better luck with their shows. “Maybe

people are more receptive to the new
shows; maybe they're looking for more
things. Whatever it is, we'll take it.

“Going into last season,” he adds, “we
had a lot of holes. We had shows we
knew were failures, like Ananda and
Iyanla.” This year, “we may not have
room for many new shows.”

Even so, the group has purchased Liv-
ing It Up!With Ali & Jack for a couple of
Scripps markets that could wind up with
morning holes. On balance, he says,
“we're doing pretty well.”

Furthermore, since Martha Stewart
Living is coming back, the group won't
need to scramble to find a replacement
for it. The show airs in Cleveland, De-
troit, Kansas City, Mo., and Tampa, Fla.

Scripps’s access offerings are primari-
ly a mix of Wheel of Foriune, Jeopardy,
Access Hollywood and Entertainment
Tonight—shows that continue to attract
an audience. “We don'’t see people leav-
ing the old shows,” says Stark. “They're
still doing extremely well.”

14

Post-Newsweek

Stations

2001 REVENUE: $318,350,000

NUMBER OF STATIONS: 6

NUMBER OF MARKETS: 6

The stations compete in markets 10-51.
There are two NBC, one CBS and two ABC
affiliates and independent WJXT-TV
Jacksonville, Fla. Among the group’s
top-ranked operations: WDIV(TV) Detroit,
KPRC-TV Houston and WPLG(TV) Miami.

Post-Newsweek's syndication needs are
limited this year. The group is basically
sticking with Pyramid, The Jolin Walsh
Show, Dr. Phil and The Opral Winfrey
Show. The group also has long-term re-
newal deals for Wiieel of Fortune, Jeop-
ardy and Entertainmeni Tonight, which
represent the bulk of the stations’ access
offerings.

However, the group has acquired
some new product. One-hour entertain-
ment/talk strip Living It Up! With Ali &
Jack was cleared by most of the stations
for daytime viewing this fall. And off-net
sitcoms King of Queens and Becker have
been picked up for independent WJXT
(TV) Jacksonville, Fla., and will probably
air during prime time.

“We don't have many holes. We have a
lot of product that's working,” says Post-

Alan Frank

14

We don’t have many holes. We
have a lot of product that’s
working ... Dr. Phil is a big-time
home run. It’s great for business
to have another big hit.

President, Post-Newsweek Stations
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ABC (Disney)

2001 REVENUE $1,148,050,000
NUMBER OF STATIONS: 10

NUMBER OF MARKETS: 10

Stations compete in markets 1-68.
There are no duopolies. All of the ABC
stations are ABC affiliates. Amaong the
group’s top-ranked operations: WABC-
TV New York, KABC-TV Los Angeles,
and WLS-TV Chicago.

The Wayne Brady Show

Thus far, the ABC-owned stations
are not big players in this year’s syn-
dication market. WABC-TV New
York and WLS-TV Chicago will in-
sert Ask Rita into their late-night
lineup this month. However, for the
most part, the group’s syndication
needs are limited.

“We're not looking for anything
else,” says WABC-TV Director of
Programming Art Moore. Daytime
at WABC-TV is solid with Live With
Regis and Keily, Wayne Brady and
Oprah. Wheel of Fortune and Jeop-
ardy also air on the station. ER runs
back-to-back on Saturday nights.

Similarly, WLS-TV is not fixing
any major programming holes.
Daytime offerings include Opral,
Inside Edition and Jeopardy. Wheel
of Fortune airs in access. On week-
ends, Larry Sanders runs in late
night.

We’ll continue to look at Fergie
and all the other things that are
out there ... The challenge is
finding product that works. Any
new show is a long shot.

15 Paul Karpowicz

Vice President, LIN Television

Newsweek Stations President Alan
Frank. “Dr. Phil is a big-time home run.
It’s great for business to have another big
hit.” Five of the Post-Newsweek stations
run the show at 3p.m.

Dr. Phil has been especially good for
the group’s NBC affiliates, which air NBC
soap Passions at 2 p.m. “Passions is a rat-
ings disaster. Dr. Phil makes 3 p.m. vi-
able,” says Frank. “The numbers for Dr:
Phil have been spectacular.”

The group is also pleased with Texas
Justice, part of the morning lineup at
WPLG(TV) Miami and WJXT(TV) Jack-
sonville, Fla. Furthermore, since much of
Post-Newsweek's syndicated program-
ming is under contract through this year,
the group’s focus at NATPE this year is on
2004, says Frank.

“We've expanded our news, and now
we're looking at local program ideas,” he
says, adding that a reality show is under
consideration.

15

LIN Television

2001 REVENUE: $308,470,000

NUMBER OF STATIONS: 23

NUMBER OF MARKETS: 14

A majority of stations compete in markets
25-106, with duopolies in Hartford/New
Haven, Conn.; Norfolk, Va.; Buffalo, N.Y.;
Grand Rapids, Mich.; and San Juan, P.R. The
group has two LMAs: Austin, Texas, and
Providence, R.l. There are three ABC, five
NBC, five CBS, three UPN, one WB and three
Fox affiliates. LIN has two independent
stations and an LPTV in Austin. Among LIN’s
top-ranked operations: WISH-TV Indianapo-
lis, WTNH-TV New Haven/Hartford, Conn.,
and WOOD-TV Grand Rapids, Mich.

“We have more work to do at NATPE this
year,” says LIN Television Vice President
Paul Karpowicz. The acquisition of seven
stations from Sunrise Television has in-
creased the group’s syndication needs.
“We have more stations to work with and
more holes to fill than we did last year.”
LIN's traditional affiliates will concen-
trate on fixing daytime and early-fringe
programming holes; the Fox, UPN and
WB affiliates will focus on access and
late fringe. Says Karpowicz, “We're going
to be looking at a lot of different time pe-
riods and a lot of different product.”
The group has cleared Ellen DeGereres
in six markets and Living It Up! With Ali
& Jack in three. Those shows are primar-

ily for the group’s traditional affiliates
and will run in daytime. “We'll continue
to look at Fergie and all the other things
that are out there,” says Karpowicz. “The
challenge is finding product that works.
Any new show is a long shot.”

King of Queens and Becker will be
added this fall to some of the Fox and
WB affiliates’ schedules for access, early
fringe, or late fringe. Seinfeld, just Shoot
Me and King of the i1ill are among the
programs currently offered in access.
LIN is also renewing Blind Date.

16

Clear Channel

Television

2001 REVENUE: $296,050.000

NUMBER OF STATIONS: 37

NUMBER OF MARKETS: 27 markets

A majority of stations compete in markets
5-123, with duopolies in Memphis, Tenn.;
Jacksonville, Fla.; Little Rock, Ark.; Tulsa,
Okla.; Mobile, Ala.; Wichita, Kan.; Santa
Barbara, Calif.; Monterey, Calif.; Bingham-
ton, N.Y.; and Harrisburg, Pa. There are
seven NBC, seven ABC, six CBS, seven Fox
and eight UPN affiliates and two
independents. Among Clear Channel’s top-
ranked operations: KFTY(TV) San Francisco,
KVOS-TV Seattle, and WKRC-TV Cincinnati.

In an effort to bring viewers back to day-
time television, Clear Channel is planning
1o offer more local programming instead
of relying solely on syndicated product.
“The trend is to go local,” says Dan Stein,
vice president of programming.

Clear Channel has already launched
San Antonio Living at WOAI-TV San Anto-
nio and Good Things Utah at KTVX(TV)
Salt Lake City. Both are locally produced

hour magazine shows with news and en-
tertainment aimed primarily at women.
The shows run Monday-Friday at 10 a.m.

“Local is one of the main ways to dif-
ferentiate ourselves in this environment
of cable and internet,” Stein explains. San
Antonio Living, which has been on-air for
several years, has been successful from a
sales standpoint and in ratings, says Stein.
Clear Channel has high hopes for Good
Things Utah, a new venture. He says the
group is actively considering producing
local programming for other markets, but
he would not discuss which ones.

Despite Clear Channel’s push toward
creating a more local lineup at its sta-
tions, the broadcaster has been working
on renewals for Wheel of Fortune, Enter-
tainment Tonight and Judge Judy among
others. The group has also invested in
some first-run offerings, picking up Ellen
for its Fresno, Calif., market and Fergie
for Memphis. eBay TV will air on Clear
Channel stations in Jacksonville, Fla., Wi-
chita, Kan., and Tulsa, Okla.

17

Youn

Broadcasting

2001 REVENUE: $287,500,000

NUMBER OF STATIONS: 11

NUMBER OF MARKETS: 11

The stations compete in markets 5-135.
There are six ABC, one NBC, and three CBS
affiliates and one independent. Among the
group’s top-ranked operations: independent
KRON-TV San Francisco, WKRN-TV
Nashville, and WTEN(TV) Albany, N.Y.

Young is likely to make only minimal in-
vestments in new product. “We are pretty
well booked. We just have some minor
holes to fill,” says Deb McDermott, execu-
tive vice president of Young Broadcasting.

The group does have some interest in
finding morning shows and has acquired
Living It Up! With Ali & Jack for its Al-
bany, N.Y,, and Knoxville, Tenn., markets.
She says Young may also have a “few
holes to plug in early fringe.”

According to McDermott, last year's
commitment to Dr. Phil in six markets
and the clearance of The Oprah Winfrey
Show in Sioux Falls, S.D., Knoxville, Tenn.,
and Richmond, Va., has alleviated many
of the group's programming concerns.

Dr: Philis doing an “incredible job,” says
McDermott. It has been especially suc-
cessful at KRON-TV San Francisco, where

Deb McDermott

17

We’re waiting to take a look and
see how some current shows
are doing, particularly in our

non-metered markets.

Executive Vice President, Young Broadcasting




itairs in prime time. The jury is still out on
Who Wants To Be a Millionaire, which airs
in either access or early fringe in five
Young markets. McDermott will be evalu-
ating the November ratings to see how the
Millionaire has performed. “We're waiting
to take a look and see how some current
shows are doing, particularly in our non-
metered markets.”

18

Meredith

2001 REVENUE: $286,270,000

BUMBER OF STATIONS: 11

NUMBER OF MARKETS: 10

The stations compete in markets 9-201, with
a duopoly in Portland, Ore. There are five
CBS, one UPN, one NBC and four Fox
affiliates. Among Meredith’s top-ranked
operations: WGCL(TV) Atlanta, KPHO-TV
Phoenix and KPDX(TV) Portland.

Meredith has picked up Ellen DeGeneres.
“I think it's going to be a good show,”
says President Kevin O’Brien. It's slated
for a fall debut on about half the group’s
stations.

Overall, Meredith's need for new prod-
uct is for daytime. “Stations are interest-
ed in filing daytime holes,” says O’Brien.

And fortunately, he sees some good
choices. “I like Starting Over, and the
Sharon Osbouirne show looks interesting
to me.” Meredith is also shopping for
some movie packages.

Overall, he’s optimistic about the fu-
ture. “I think there’s some vibrancy in the
business.” He believes ratings winners

duopoly in Spartanburg, S.C. There is one
WB, one UPN, five NBC, three ABC and 16
CBS affiliates. Among Media General’s
top-ranked operations: WFLA-TV Tampa/St.
Petersburg, Fla.; WSPA-TV Greenville,
S.C./Asheville, N.C.; and WIAT(TV)
Birmingham, Ala.

Like other broadcasters, Media General
is re-evaluating its daytime offerings,
says Vice President of Programming
Steve Gleason. Who Wants To Be a Mil-
lionaire, which was added last year to
several stations for broadcast in access,
is also not performing well. “I am cer-
tainly going to look at Millionaire as the
ratings come in to see if it'’s going to be a
long-term player for us. I am apprehen-
sive about it based on the October book
and based on the November overnight,”
he says.

There have been no major group ac-
quisitions although The Wayne Brady
Show cleared WJWB(TV) Jacksonville,
Fla. Furthermore, Gleason says Media
General shies away from group deals.
“I don’t buy one program for every sta-
tion. I look at a station’s individual
needs.”

He’s pleased with the variety of new
product that is being rolled out. But he is
cautiously optimistic. New shows Fergie,
Ellen DeGeneres, Living It Up! With Jack
& Ali, Starting Over and Sharon Os-
bourne all have “pretty good opportuni-
ties” and may work for an individual sta-
tion, he says. But the question remains:
“Is that what viewers want? That's the
$64,000 question.”

Kevin O’Brien
President, Meredith
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I like Starting Over, and the
Sharon Osbourne show looks
interesting to me ... | think
there’s some vibrancy in the

business.

like Dr. Phil (two Meredith stations
broadcast it) have given the industry a
boost. “I feel quite good about Dr: Phil. 1
think over-the-air TV is in good shape.”

O'Brien is eager to review the Novem-
ber ratings to see how newer syndicated
fare such as The John Walsh Show and
That '70s Show have done. On week-
ends, ER, The Practice, Providence and
Relic Hunter air in late night on some
stations.
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Media General

2001 REVENUE: $261,450,000

NUMBER OF STATIONS: 26

NUMBER OF MARKETS: 21 markets
Concentrated in the Southeast, a majority of
stations compete in markets 13-115, with a
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Gray Television

2001 REVENUE: $232,225,000

NUMBER OF STATIONS: 26

NUMBER OF MARKETS: 24

A majority of stations compete in markets
63-188. There are 14 CBS and seven NBC
affiliates. Among Gray’s top-rated stations:
WVLT-TV Knoxville, Tenn., WKYT-TV Lexing-
ton, Ky., and KAKE-TV Wichita/Hutchinson,
Kan. The group includes former Benedek
Broadcasting stations.

At Gray Television, WKYT-TV Lexington,
Ky., is giving King of Queens a try this fall.
For the most part, the station’s syndica-
tion lineup is working. King of Queens is
replacing Andy Griffith at 1 p.m. “We had
The Nanny there, but, after it went to ca-

ble, we started using Andy Griffith,” ex-
plains Barbara Carden, program director
at the CBS affiliate.

Mornings are covered by Live With
Regis and Kelly, says Carden. Longtime
performers The Oprah Winfrey Show,
Wheel of Fortune and Jeopardy are also
carried by WKYT-TV.

Some Gray stations also are pursuing
renewal deals for Live With Regis and
Kelly and Andy Griffith, reports Carden.

Weekend versions of Wheel of Fortune
and Jeopardy air Saturday in access. Late
night is a mix of She Spies, The Larry
Sanders Show and Outer Limits.
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Emmis

Communications

2001 REVENUE: $217,450,000

NUMBER OF STATIONS: 15

NUMBER OF MARKETS: 14 markets

Stations compete in markets 20-146, with a
duopoly in Honolulu. There is one WB, one
ABC, five Fox, five CBS, and three NBC affili-
ates. Among Emmis’s top-ranked operations:
WKCF(TV) Orlando, Fla.; KOIN(TV) Portiand,
Or.; and WVUE(TV) New Orleans.

Most of Emmis’s syndication goals have
been met with the renewal of Dr. Phil in
eight markets. “Our big push this year
was our Dr. Phil renewal,” says Vice Pres-
ident of Programming Dave Ward.

Nor does it appear that the group will
be pursuing any major acquisitions of
new product. There isn't much availabil-
ity, Ward says. “I'll be at NATPE this year
taking care of a couple of time periods
here and there.” There are some week-
end programming deals to be complet-
ed, he adds.

Emmis's daytime schedule is a mix
with some stations offering The Wayne
Brady Show, The John Walsh Show, Live
With Regis and Kelly, Martha Stewart
Living, People's Court, Judge Mathis, and
Texas Justice. The Oprah Winfrey Show
also runs in certain markets.

Last year, KSNW(TV) Wichita, Kan.,
and WTHI-TV Terre Haute, Ind., added
Who Wants To Be a Millionaire. Weakest
Link is playing in access on WVUE(TV)
New Orleans and KMTV(TV) Omabha,
Neb. Inside Edition and Entertainment
Tonight can be seen on many stations,
while some markets broadcast Wheel of
Fortune and Jeopardy.

The group is also heavily invested in
off-net product, such as Seinfeld,
Friends, Everybody Loves Raymond, Will
& Grace, That '70s Show and Dharma &
Greg.
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Sunbeam

Television Corp.

2001 REVENUE: $204,100,000

NUMBER OF STATIONS: 2

NUMBER OF MARKETS: 2

The stations are Fox affiliate WSVN(TV) Mi-
ami Beach, Fla. and NBC affiliate WHDH(TV)
Boston.

We're set in both markets. But we still go

Top 25 Station Groups

| BF0ADCASTING & CABLE
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Tribune Broadcasting
2001 REVENUE: $1,066,100,000
NUMBER OF STATIONS: 23 TV

NUMBER OF MARKETS: 20

A majority of stations compete in mar-
kets 1-38, including duopolies in New
Orleans, Indianapolis, Hartford/New
Haven, Conn., and Seattle. There is one
ABC, 16 WB and six Fox affiliates.
Among Tribune’s top-ranked stations:
WPIX(TV) New York, KTLA(TV) Los An-
geles, and WGN-TV Chicago.

Sharon Osbourne

The launch of Sharon Osbourne on all
the Tribune stations this fall is a key
component of the group's dayvtime
strategy. The show is needed to re-
phace Beyond With James Van Praagh.

“{Sharon Osbourne]| certainly has
a lot of recognition coming into
this. She’s a very interesting wom-
an,” says Vice President of Pragram-
ming Marc Schacher.

The group also struck a deal with
DIC Entertainment for a children’s-
programming package aimed at
helping Tribune stations meet FCC
guidelines. “We'll make a selection
from their library,” says Schacher.

Actually, the group is primarily fo-
cused on next year. “We'll be listen-
ing to the ideas that producers have
for projects in 2004 and beyord.”

Renewals deals for Maury, Jenny
Janes and Jerry Springer, which make
up the core of the group’s daytime of-
ferings, were closed last year. Other
daytime product carried by Tribune
includes Judge Mathis, Good Day
Live, Ricki Lake and Caroline Rhea.

Nor have there been any off-net
acquisitions for 2003, according to
Schacher. Sitcoms such as Friends,
Everybody Loves Raymond and Will
& Grace remain the mainstay of the
early- and late-fringe schedule. King
of the Hill and The Simpsons also air
in some markets. This fall, several
Tribune stations began broadcast-
ing episodes of Dharma & Greg.
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Many station groups can’t get enough of rookie talk show Dr. Phil.

to NATPE because we feel it’s important
to make contact with the syndicators,”
says Bob Leider, executive vice president,
Sunbeam Television Corp. There’s anoth-
er reason: “[Fox Networks CEO] Tony Vin-
ciquerra is the chairman of NATPE.” says
Leider. “I think he's probably the most
well-liked and respected person from the
station side that I know in the business. |
think his chairmanship is a coup for
NATPE.”

Sunbeam does not have any new ac-
quisitions, but WHDH has to replace Life
Moments.

Overall, the two stations are seeking re-
newals for key product. WSVN renewed
Divorce Court and Judge Judy. The group
already has multi-year agreements for
Live With Regis and Kelly, Family Feud
and Montel. Inside Edition runs in access,
and weekend programming includes The
Practice and ER.

Likewise, WHDH has long-term deals
for Live With Regis and Kelly and Family
Feud. The station is also expected to
complete renewals for Extra and Access
Hollywood. Weekend versions of Extra

up NE

and Access Hollywood also air on
WHDH.
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Allbritton

Communications Co.

2001 REVENUE: $196,450,000

NUMBER OF STATIONS: 7

NUMBER OF MARKETS: 7
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