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NAB WRAP-UP
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War jitters and a bad economy accompanied this year's NAB show.
Attendance was down, and some exhibitors said the floor seemed
too emoty. But there were some technological highlights, too.

SEE NAB WRAP-UP BEGINNING ON PAGE 42

" Another Fight Over Carriage

digital TV tuners—and some
broadcasters fear that would
‘ cut them out of the loop.

BY PAIGE ALBINIAK

n agreement last De-

[ Acember between TV-set
manufacturers and ca-

ble operators to build cable-

ready DTV sets would not re-
quire those sets to include

MADISON AVE.

On March 28, the National
Association of Broadcasters
and the Association of Maxi-
mum Service Television
(MSTV) filed comments with

Continued on page 71
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Rupert’s Uertical Reality

Tough sledding ahead,
but Murdoch finally
has his DBS system

By JouN M. HIGGINS

upert Murdoch should
have a much easier
time clearing regulato-
ry scrutiny than did the
previous suitor of giant
DirecTV, EchoStar’s Charlie Er-
gen. But that doesn’'t mean the
News Corp. chairman won't have
to quiet the alarms last week’s
satellite-TV deal is setting off
around Washington.

One shrieking alarm is Mur-
doch’s seeming concession to
cable operators, which would
face News Corp.'s Fox both as
their biggest competitor and as
one of their most important pro-
gram suppliers. Murdoch de-
clared that he would abide by
federal program-access rules
that currently govern only cable
networks with co-owned cable
systems, not satellite TV. Those

The Five Media Empires

With DirecTV, News Corp. becomes the first of the big five media
companies with a strong position in each of the five segments of the
TV business
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rules prohibit such networks
from discriminating in their dis-
tribution deals.

But cable executives’ attention
has been drawn to a footnote in
News Corp.’s pledge sent around
Washington last week. “You can
drive a Mack truck through
that,” said Michael Wiliner, CEO

of Insight Communications and
chairman of the National Cable
& Telecommunications Associa-
tion.

“There's going to be a war out
there,” says Rocco Commisso,
CEO of Mediacom, the No. 9
MSO. “The government should

Continued on page 70

BROADCASTER OF THE YEAR

DENNIS FITZSIMONS

Automakers may sell only
16 million cars in 2003, but
it's not all bad news

TV BUYER, PAGE 34

He's Got It All

When the TVB convenes its annual
meeting April 15 at the Auto Show at
New York’s Javits Center, Tribune Co.’s
new CEOQ Dennis FitzSimons will be
lauded as BRoADCASTING & CABLE’S
Broadcaster of the Year. PAGE 15
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Top of the Week

ABC's On-Demand ‘Movieheam' Gets a Test

Without fanfare, network experiments with streaming service

By STEVE MCCLELLAN

to dazzle its TV affiliates with an

array of potential broadcast-
spectrum projects for the digital age,
Disney and ABC officials were calling
one such project “Blockbuster in a
Box" or “Movie Box.” The idea was to
digitally stream movies via the un-
used portion of a station’s spectrum
to set-top boxes for an on-demand
pay-TV service.

‘Two years later, the project is still
taking shape. Now, though, the pro-
posed service is called “Moviebeam”
and is scheduled for testing in three
markets—Salt Lake City and two still
to be determined—Ilater this year.
Those tests will try to assess con-
sumer demand for the service, which
will ofter 100 Disney movies from
both current and library product.

That much was revealed by Walt
Disney Co. CEO Michael Eisner in a
speech at the NAB convention last
week that dealt mostly with piracy
and copyright issues.

Beyond that, Disney wasn’t saying
much. But sources indicated that the
proposed service is now based on
technology developed by Dotcast
Inc., a Seattle-based datacasting firm
in which Disney has purchased what
some said last week is a controlling
stake. A Disney spokeswoman re-
fused to confirm or deny those re-
ports. Dotcast President Doug Evans
did not return repeated calls to his
office by deadline.

The Moviebeam service will be de-
livered via the analog broadcast spec-
trum, although involvement by ABC
affiliates will be limited for a number
of reasons. Sources say that, with the
Dotcast technology, the movies can be

Two years ago, when it was trying

delivered only on the high end of the
VHI band and not on any part of the
UHETV band. Additionally, some PBS
stations will get first crack at carrying
the service because of an agreement
between PBS and Dotcast that pre-
dates Disney’s investment in the latter.

Jackie Weiss, CEO of PBS National
Datacast, referred all questions

about Moviebeam and PBS’s in-
volvement with it to Disney. She did

work has not offered a specific busi-
ness proposal for affiliates to consider.
He did confirm that station participa-
tion would be “somewhat limited” giv-
en the inability of low-end VHF and
UHF outlets to become involved.
That situation could change. As
envisioned, the service wotild “mi-
grate” (o digital spectrum once sta-
tions begin to more fully utilize their
digital channels. “Whether that hap-

ABC will test its Moviebeam service with Disney fare like The Emperor's New Groove.

confirm PBS's ongoing “relationship”
with Dotcast.

Sources familiar with the situation
say Dotcast tested the technology for
Moviebeam in Seattle on both the
ABC and PBS outlets some time last
year and it appeared to work well.

Bruce Baker, executive vice presi-
dent of Cox Broadcasting and chair-
man of the ABCTV atfiliates advisory
board, confirmed that Disney/ABC
executives had briefed the board on
the service a couple of weeks ago. A
number of aftiliates said they weren't
aware of it, however.

Baker said it is hard to assess the
service at this point because the net-

pens in our lifetime is an open-end-
ed question,” quipped one network
executive who remains doubtful.
And some critics say Dotcast tech-
nology may have at least one techni-
cal snag. In March, Modulation Sci-
ences Inc. told the FCC that it
believes Dotcast’s datacasts could
cause interference with certain au-
dio feedback channels used primar-
ily for electronic newsgathering. MSI
asked for further testing of the Dot-
cast technology before the company
is allowed to launch a full-fledged
service. Dotcast responded that MSI
was too late with its request and did
not have standing in any event. m
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SYNDICATION WATCH e, N 31
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OWNERSHIP RULES FCC commissioners are split on
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Fox News Beats CBS's Morning Show
NEew York--Red-hot Fox News Channel is
nipping at the broadcast networks. For the week
of March 31-April 4, Fox’s morning show Fox &
Friends averaged more viewers than the CBS Early
Show. Fox & Friends attracted 2.9 million viewers
to CBS’s 2.8 million. NBC’s Today Show (with 5.8
million viewers) and ABC’s Good Morning America
(5.4 miltion) were still comfortably in front.

CNN Exec Reveals Uday Hussein's Plots
AtLaNTA-CNN’s chief of newsgathering Eason
Jordan said Saddam Hussein’s son Uday told him
in 1995 of a plot to assassinate the King of
Jordan. CNN’s Jordan recounted this and other
stories of his dealings with the Iraqi regime in an
April 11 New York Times op-ed piece. “Now that
Saddam Hussein’s regime is gone,” Jordan wrote,
“these stories can be told freely.”

A&E To Launch House of Dreams

New York—AG&E is getting in on the lifestyle-
programming craze. For the net’s new reality
show House of Dreams, 13 contestants will plan,
build and decorate a dream house. One unlucky
builder will be “evicted” each week until just one
remains and the winner gets the house. Granada
Television developed House of Dreams for A&E.
No word yet on a debut date.

ABC, NBC To Meet Atfiliates at Promax

Los ANGELES-ABC has decided to hold an affili-
ate meeting in conjunction with the Promax&BDA
Conference June 4-6 at the Westin Bonaventure
hotel in L.A. NBC will also hold an “affiliates day”
during the conference, with NBC President Jeff
Zucker scheduled to address the attendees.

Crossing Over Spreads Out

New York-Universal’s Crossing Over With John
Edward has been sold to the nine Fox TV stations
in the top 20 markets for fall 2003. The show has
already been airing on Fox-owned stations in New
York, Chicago and Houston, but the group deal
will necessitate some major switches among
Fox’s other top-20 market stations, including in
No. 2 market Los Angeles, where it will shift from
KCAL-TV to duopoly KTTV(TV)/KCOP-TV.

Volume 133 | Number 15

whether June 2 deadline canbemet........................... 38
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NEW LENS Fujinon offers 101-times magnification 46
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FGC Says Cut Smut or Shut Down

By BiLL MCCONNELI

Supreme Court showdown
appears (0 be brewing over
the federal government’s

“Revocation is an option under the
law,” Powell said, although “only the
most egregious, willful, repeated flout-
ing of the law will justify that penalty.”

The FCC has fined many radio sta-
tions but has never exercised its de-

dropped a fine and agreed to publish in-
decency guidelines that would clarify
when stations cross the line between bad
taste and prohibited behavior.

“The question of the FCC’s authority
to revoke licenses has never been ad-

-0.8% 30 Y

power to punish radio and clared right to revoke a license for vio-  dressed by the Supreme Court, nor has ™~ .
TV stations for indecent or lating indecency or obscenity rules. there been occasion to look at financial —_——— ] 5‘ 4
obscene broadcasts. Some First Amendment penalties,” he added. _BROADCAS, 3

If the FCC makes good on recent—
and unprecedented—threats to revoke
permits of licensees that repeatedly vi-
olate restrictions on raunchy broad-
casts, justices undoubtedly will be
forced to settle a longstanding debate

over the constitutionality

experts dispute the FCC’s
stated authority and pre-
dict companies will defend
licenses to the highest
court rather than comply
with a revocation order.
“It would likely lead to a

The battle over indecen-
cy appears to be coming to
a head as media critics and
some FCC commissioners
complain about increasing-
ly provocative broadcasts
by radio shock jocks. Infin-

WEEK

£ v

CABLE TV MSO’S

m of the commission’s landmark case,” said Robert ity, which has been singled WEEK YTD
avowed authority to fineor  Corn-Revere, a Washington out by the FCC as a possible ]
shut down broadcasters for what issaid  attorney specializing in First i revocation target because 40.8%
on the air. Amendment cases. Washington of repeated violations, was 2
In a break from his own expressed The 1978 Pacifica Radio  attorney Robert fined $27,000 for a 4:30-5
reservations over FCC authority, FCC  Case that set the first prece-  Ggpp-Revere p-m. segment of the Jan. 9, RADIO
Chairman Michael Powell said the dents for current FCC inde- says an FCC 2002, Deminski & Doyle WEEK V1D

commission will revoke licenses of sta-
tions that repeatedly violate the agen-
cy’s restrictions on broadcasts found
obscene or harmful to children.

cency rules was upheld only
because the IFCC issued a
letter of admonishment,
Corn-Revere said, rather

move to revoke
a license would
'likely lead to a

show, in which nine callers

each described an extreme

or violent sexual act.
Current rules state that

@ P

“At some point, enough is enough,” than levy a fine or other landmark case.’ between 6 a.m. and 10 p.m,, CLOSE WEEK YTD
Powell told broadcasters attending the  sanction. In his view, the when children are most
NAB's convention in Las Vegas. rules are on shaky ground likely to be in the audience, Dow Jones 822133 -0.2% -1.4%
Powell's comments were a warning  because the court later agreed to let Ev-  broadcasters can't air indecent content Nasdaq 1365.60 -2.2% 2.3%
that an April 3 admonition to Infinity  ergreen Media defend an indecent “describingor depicting sexual or excre-
Radio for an indecent broadcast by the  broadcast by WLUP(AM) Chicago on tory organs or activities” in a way The B&C 10
company’s WKRK-FM Detroit extend-  First Amendment grounds. Judges never  “patently offensive by contemporary
ed to the entire industry. ruled in that 1994 case because the FCC  community standards.” m s I s R
AOL Time Warner $12.65 12.3% -3.4%
Clear Channel  §$37.05 1.7% -0.6%
Comcast Corp.  $28.41 1.7% 25.8%

Clear Channel Drops Pay-for-Play Deal

v y ea s Disney $17.34 -1.8% 6.3%

EchoStar $28.27 -2.9% 27.0%

ly complain that the practice is a form of Fox Ent. $22.60 -19.6%-12.8%

By BiLL MCCONNELL extortion that forces them to buy their Hearst-Argyle $21.26 0.9% -11.8%

artists onto the airwaves. Tribune $46.85 2.4% 3.1%

he country’s largest radio group will Clear Channel has insisted that promot- Viacom $40.47 2.8% -8.5%

Tdrop the longstanding practice of ers were paying for proprietary market re- ==
accepiing payments for research search, not to win placement of songs. GOOD WEEK

from independent promoters also seek- Company officials said the decision will Pegasus $19.98 42.8% 51.4%

impact roughly a third of its 1,200 outlets.

ing alrpla){ fpr new songs. ) A AOL Time Warner  $12.65 12.3% -3.4%
The decision followed months of crit- Because promoters seek airplay only for SeaChange $7.73 6.9% 257%
icism from Capitol Hill, with legislators new songs, they make paymients only to 3 A T
e b z Beasley Bcstg.  $10.40 6.6% -13.0%
questioning whether the deals were sim- Top 40 and other contemporary-format- s 3 3
A : . Valuevision $11.26 4.8% -24.8%
ply a new take on the old, and illegal, ted stations rather than talk, classic rock :
payola schemes of the 1950s. Payola was or oldies. At Cox, only 14 of the group’s 79 BAD WEEK
criticized for making it harder for new stations held contracts with promoters. 1S 3 .
artists to win radio play if they lacked the While saying the company was mov- Ff" Ent. $22.60 -19.6%-12.8%
i % TiVo $4.60 -13.5%-11.7%

big-bucks backing of major labels. The
same criticism has been leveled at the
promoter contracts.

Although Clear Channel denied cross-
ing any ethical boundaries, company ex-
ecutives conceded that pressure from
lawmakers and public perception per-
suaded them not to renew promotion
contracts. “\We now recognize these rela-
tionships may appear to be something
they're not,” said Clear Channel President
and COO Mark Mays. “\Ve have zero tol-
erance for ‘pay for play’ but want to avoid
even the suggestion that such a practice
takes place within our company.”

Clear Channel is the second major radio
group to renounce the payments. Cox Ra-
dio stopped accepting them in October.

Independent promoters have been

Sen. John McCain said questions regarding other
Ctear Channel practices remain.

paying some stations hundreds of thou-
sands of dollars a year, often with cash
provided by record labels. For major sta-
tion groups like Clear Channel, the fees
added millions to the bottom line, but
record companies have begun (o resent
and resist the practice.

Independent middlemen seem an
anachronism in today’s increasingly
consolidated radio market. With con-
glomerates moving programming duties
to regional offices, promoters are less
able to capitalize on personal relation-
ships with station executives. As a con-
sequence, record companies increasing-

ing in the right direction, Senate Com-
merce Committee Chairman John Mc-
Cain (R-Ariz.) said questions regarding
other Clear Channel practices remain,
such as allegations that the 1,200-station
group and concert-promotion company
often refuses to air music by artists
signed with competing promoters.
“While not responsive to all concerns
raised about Clear Channel,” he said,
“[dropping promoter deals] appears to
be an important step in addressing
artists’ concerns about pay for play.”
The company’s decision “is a step in
the right direction,” said Sen. Russ Fein-
gold (D-Wis.), who has introduced legis-
lation to ban pay for play. Nevertheless,
he said Congress should pass legislation
banning pay for play anyway. @

Hughes Elect.

$10.36 -10.9% -3.2%

Emmis

$16.96 -6.8% -18.6%

Sony $32 99

5.7% 20.1%

PEGASUS PLAY

Will someone just buy Pegasus

Communications? That’s all investors
want, as evidenced by the 43% spike the

DBS reseller’s stock took on News

Corp.’s deal to take control of Hughes
Electronics. Pegasus has been battered
by operating problems and the ups and
downs of the various DirecTV takeovers.

Source CNET Investor (investor.cnet com) This informatisi(s basad on
sources belleved 1o be reliable. and while extensive efforts are mads 10 as-
sure ifs accuracy, no guarantees can be made. CNET Investor assumes no
liability for any inaccuracies. For information regarding CNET investor's
customized financial research services, piease call 415-344-2836
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_science
E, TECHNGLOGY AND SPACE SUBCOMMITTEE last week
"r’esearch about TV violence from academics who
mapping science” to study kids and what they watch.
; from various academics suggested a causal connection
1 TV violence and real violence and argued that violent and
d images are stored as references for future action. Sexualized
sence is “high octane with lingering effects,” said DR. JOHN MURRAY
1o KANSAS STATE UNIVERSITY.
The subcommittee is chaired by SAM BROWNBACK (R-Kan.), who,
along with SEN. JOE LIEBERMAN (D-Conn.), wants the government (o
fund brain-mapping research on the effects of the media.

The Show Business

TRIBUNE ENTERTAINMENT has cleared Family Feud in 90% of the coun-
try for next fall. It airs in 142 markets. Feud, produced by FREMANTLE-
MEDIA NORTH AMERICA, is going into its
fifth season. ...

FOX is looking for the kind of ratings
pop from the King of Pop for May
sweeps that ABC got last February from
its much-talked-about documentary
on the troubled star. Fox is kicking off
its May sweeps with the tentatively ti-
tled Michael Jackson's Private Home
Movies on Thursday, April 24 at 8-10
p-m. ET. ..

ABC pulled Monday-night drama
Miracles after the drama starring
SKEET ULRICH failed to generate ratings
behind DAVID E. KELLY's The Practice.
For now, ABC will run back-to-back
episodes of The Practice. Dragnet,
which airs Sunday at 10 p.m. ET, is
the only new drama out of six
launched this year that remains on
ABC's air. ...

FX more than doubled its prime
time average with the debut of origi-
nal series Lucky, a dark comedy about
a down-on-his-luck gambler. Al-
though the series premiered last Tues-
day to a 2.2 rating and 2.5 million
viewers, the numbers didn’t match
those of The Shield, its predecessor in
the time period.

Play for Pepsi

After months of speculation, THE WB
and PEPSI have finalized plans to air
Play for a Billion, a live game-show
special, and Pepsi Smash, a live six-episode music series that will de-
butin July.

Play for a Billion, produced by MICHAEL DAVIES of ABC's iViio Wants
To Be a Millionaire and airing this September, will culminate a
sweepstakes on Pepsi products starting in May. One of 1,000 sweep-
stakes winners will get a chance to win the big dough. Pepsi Smash
will feature musical acts in front of an audience and will include
backstage and up-close segments on the artists.

Deals and Dealers

PAXSON COMMUNICATIONS sold WMPX(TV) Portland, Maine, and WPXD(TV)
St. Croix, V.I., to minority-controlled MEDIA CONSULTANTS GROUP for $10
million. The deal brings to 22 the number of U.S. full-power stations
owned by minorities. ...

EMMIS COMMUNICATIONS CEQ JEFF SMULYAN said last week that FOX-
owned stations in Austin, Texas, and Birmingham, Ala., are among
the handful of smaller-market stations he has talked to NEWS CORP.
about buying. Emmiis is also part of a group looking at buying the L0S
ANGELES DODGERS from Fox as well.

Correction

In the listing of the Top 25 Station Groups (4/7, p. 27), Gannett was
incorrectly identified as owning a percentage of Entravision. It has
no stake in the Spanish-language broadcaster.

Life After

Friends

After Friends ends on
NBC, series co-star
David Schwimmer
(above) will continue.
The actor has signed an
exclusive two-year devel-
opment deal with the
network that will allow
him to develop, produce
and direct new series.
He’s no novice. He has
already directed 10 or so
episodes of Friends, nu-
merous plays in Chicago,
and the feature film
Since You've Been Gone.

For Now, a War of Words

Sony, Panasonic race to get new formats into the field

By KN KERSCHBAUMER

ack in February, the writing was on
the wall: War was definitely going to
happen. There was an uneasy quiet
as plans were unveiled by one side to
march ahead in an effort to make the
world a better place. Meanwhile, the opposi-
tion sat quietly, seemingly doing nothing,
leaving many wondering how it would re
spond to the impending atiack.
So, when Panasonic introduced
its new camera system based on
solid-state SD memory cards last week 1t
caught the industry by surprise and was just
the kind of weapon the company needed at
just the right time. Sony’s introduction of an
optical-disc, blue-laser recording system in
February had many reporters wondering
when Panasonic would counterattack.
“This is mind-expanding,” says Andy Setos,

technology

ness: An unnamed, unseen product is one
simply waiting to be mocked. Meanwhile,
CNN, NBC and Ohio's Dispatch Broadcast
Group announced last week that they had
opted for Sony’s optical-disc ENG (see story, p.
46).

It has been about five vears since the indus-
try has engaged in a format war; that one cen-
tered on Panasonic’s DVCPRO, Sony’s Betacam
SX and DVCAM, and JVC's D-9 format.

his one could be more interesting, because
each has fundamental strengths
and weaknesses that leave open-
ings for the opposition (o exploit.
[ or example, SD memory inherently is vul-
nerable to radiation and static. And the larger
the storage capacity, the more vulnerable it
becomes (Panasonic says it is working on a
way to solve those vulnerabilities). As for op-
tical disc, the weakness compared with SD is
that it still requires mechanical transports, and
Sony's initial specs say it can't record below 32

Sony fired the first shot in the current newsgathering-technology war with its optical-disc, blue-laser camcorder (l).
Panasonic responded with a camera based on solid-state removable SD memory cards.

president of engineering for the Fox Group.
Fox, CBS and Raycom Media will work as con-
sultants with Panasonic.

“There’s no waste of tape, less battery con-
sumption, less weight and less maintenance.
And multiple people will have ac-
cess (o the content as soon as the

disc is put into the system. This | gon’t kKnow

will revolutionize every single as-  which one will be
better in the
end, but | do
agrees that the lack of moving Know this: We'll
parts means more cameras in the  he ahle to
negotiate a great
price once we

The revolution is still under de- make a decision.’

pect of TV production.”
Dave Folsom, Raycom Media
vice president of technology,

field and less in the shop, a con-
stant issue for today’s ENG de-
partments.

degrees. The former is a problem that can’'t be
solved; the latter, Sony execs believe, will be al-
tered.

“When Betacam SX came out, we were just
as conservative with the temperature range,
and it has worked fine in Green
Bay and Buffalo,” says Steve Ja-
cobs, Sony senior vice president of
the broadcast and professional
systems division. “If there’s a Sur-
vivor: Buffalo, | want them to use
Sony’s optical-disc system.”

Jacobs says the inherent disad-
vantage of SD memory-based
recording is that the price of flash
memory over the next five vears
will not challenge any tape or op-
tical media. “Even Panasonic’s

velopment, although the compa-

ny says it will be shipping in the Broadcast

first quarter of 2004. Panasonic  executive
did show members of the press a

working prototype of the camera, with some
caveats. [t used a 512-MB SD memory card in-
stead of the PCMCIA card with four 1-GB SD
memory cards mounted on it. Transfer rates
on the final system are expected to be 640
Mb/s. The demonstration model’s transfer
rate was only 10 Mb/s. Nevertheless, it did
record, and material was ingested into a lap-
top PC via an SD) memory card reader.

The need for a demonstration came on the
heels of needling from the Sony booth, where
some wags dubbed Panasonic’s new camera
the “Balsa-cam.” Lesson one in the tech busi-

own presentation doesn't show SD
memory beginning to approach
the recording time of today’s opti-
cal disk until 2007.”

Panasonic Vice President, Marketing, Stuart
English agrees that optical certainly has more
storage capacity (90 minutes vs. 18 minutes)
but says Panasonic can resolve that by multi-
ple cards.

There is plenty of room in the industry for
two formats so it’s hard to say which one or
whether there will be a winner.

Check that. There will be one winner. “I
don’t know which one will be better in the
end, but [ do know this,” says one broadcast
executive. “We'll be able to negotiate a great
price once we make a decision.” »
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v Other networks are scaling down.

We're scaling up.

We have Spider-Man.

We have box-office hits that add up to a staggering $3.9 billion'. No other premium service comes close.

We have more of what your customers want, including such hits as Men In Black" 11,
Star Wars Episode II: Attack Of The Clones, Harry Potter And The Chamber Of Secrets,

My Big Fat Greek Wedding, Scooby-Doo and Road To Perdition, just to name a few.

We have what other networks don’t.

The highest-grossing blockbuster of 20027

HB@ cine@®

World Radio History
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SPORTS

Moonves
Wins $125

ust because CBS airs coverage of

the NCAA basketball tournament
doesn’t mean CBS President and CEQ
Leslie Moonves has to recuse himself
from the office pool. Moonves took
sixth place and $125 in a Hollywood
pool that atso included Twentieth Cen-
tury Fox Television President Gary
Newman, Warner Bros. Demestic
Television President Dick Robertson,
The Bachelor's creator and executive
producer Mike Fleiss, CBS Entertain-
ment President Nancy Tel'em and
ABC Executive Vice President of En-
tertainment Mark Pedowifz —PA.
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TECHNOLOGY

Top of the Week

BEHIND THE SCENES

BEFORE THE FACT

IN THE LOOP

PROGRAMMING

ABC Sports Presents Toyota

Another cable original will get a second life on ABC, this time thanks to its sponsor. Al-
though the press release about the programs says “ABC Sports Presents” and makes
no mention of Toyota, the car company and manufacturer of the 4Runner has bought

CEA Says No to Labs

Broadcast Labs has suffered a setback. LIN Television’s Gary Chapman last week con-
firmed that Consumer Electronics Association President Gary Shapiro told broadcast-
ers the trade group would not help fund the proposed R&D center. Chapman and other
labs proponents have a $2 million-a-year commitment from NAB, but it’s contingent on
their getting another $2 million a year from the consumer-electronics industry. Chap-
man said he understoad CEA’s turndown. Only 22 of CEA’s many members—the major
TV-set manufacturers—stand to gain from the successful deployment of digital TV, the
principal goal of the labs, he said. Chapman remains hopeful that several of the 22
that do want to see DTV succeed will step up with funding. At the membership meeting
of Association of Maximum Service Television, Mitsubishi Electronics’ Bob Perryman
fueled Chapman’s optimism. “Some [manufacturers] are committed,” he said. “Some
are on the fence, and some may come over.” Said Chapman: “That was a significant
statement. That was a plug for the labs.”—H.A.J.

time on the network to air
a condensed version of
the Outdoor Life
Network’s Global
Extremes: Mt. Everest
4Runners of Adventure.

Last year, ABC
repurposed USA Network’s
quirky drama Monk.

On Outdoor Lite, Global
Extremes is a 20-episode
series of adventure
challenges across the globe,
from desert running in Africa
to mountain biking in Costa
Rica to a chance to climb
Mt. Everest.

The show will be edited
down to four hour-long spe-
cials. The first was sched-
uled to air April 12.—A.R.

NAB Says: ‘Do call

call” rules that the FCC is drafting for con-

sumers who ask to be shielded from tele-
marketers. NAB wants Arbitron and Nielsen mar-
ket research exempted, fearing that a prohibition
on those calls would “dramati-
cally reduce” local-market sur-
veys. Previously, NAB has urged an exemption
for prerecorded-message calls encouraging peo-
ple to tune in individual programs. Cable oper-
ators want exemptions allowing them to pitch
new services such as digital cable, broadband
and telephony to subscribers who place them-

B roadcasters have a new worry about “do not

REGULATION

selves on don't call lists.—B.M.

NEWS

Sinclair
Revives
Newscasts

Sinclair, which dropped
several newscasts only
to add and reshape them
through its Hunt Valley,
Md.-based News Central
where it mixes local and
national feeds, will be
bringing news back to one
of the markets it cut.

Greenshoro, N.C., will be
one of six markets that will
see the News Central mix
before the end of the year,
like the one at Sinclair’s
Flint, Mich., station (above).
But, where the company
had news at WXLV-TV
Greensboro prior to Jan-
uary 2002, the new news-
cast will be at Sinclair’s
duopoly partner WUPN-TV.
Sinclair's corporate News
Director Joe DeFeo said
that the local department
wilt be headed by Pam
Cook, who had been the
last WXLV news director,
and that he hopes to hire
back some of the 35
staffers who lost their jobs.
The company plans also
to add News Central-casts
to stations in Birmingham,
Ala., Milwaukee, Tampa,
Cincinnati and Las Vegas.
—D.T.

FCG Moves To Break Broadcast-License Logjam

By Bi.L MCCONNELL

rules ta settle a dispute over doling out

broadcast licenses when both com-
mercial and noncommercial operators ap-
ply for the same channel. For the most part,
commercial broadcasters won the day.

If the rules—a rewrite of rules struck
down by the courts—stand, they would
not only resolve an allocation dilemma
created when Congress ordered the FCC
to auction commercial licenses in 1997
but would clear the way for the auction of

The FCC last week came out with new

more than 400 FM permits. The FCC also
would be free to complete review of al-
most 3,000 other applications for non-
commercial FM licenses, low-power/
translator TV allotments and other as-
sorted commercial channels.
Uncertainty over dealing with contflicts
between commercial broadcasters,
which must resolve competing applica-
tions through auctions, and noncom-
mercial broadcasters, which are forbid-
den from bidding in auctions, has stalled
the addition of many new stations since
July 2001, when federal judges struck
down rules permitting noncommercial

applicants to join the bidding.

Although the commissioners tried to
soften the blow to noncommercial ap-
plicants, the decision largely went against
nonprofits seeking to gain spots outside
ol channels reserved specifically for
them. Under the decision, noncommer-
cial broadcasters can’t apply for non-re-
served FM or TV licenses unless there are
no competing applications from com-
mercial broadcasters.

The FCC noted, however, that it will ex-
pedite qualified noncommercial appli-
cations for FM and TV channels outside
the reserved band as long as there are no

conflicts with commercial applicants.

On the I'M band, the FCC has reserved
the 20 channels between 88.1 Mz and
91.9 MHz for noncommercial use. There
is no corresponding band on the TV dial,
but the commission has designated a
similar proportion of reserved chan-
nels—roughly 20%.

The Association of Public Television Sta-
tions had no comment, but the decision
is likely to disappoint public broadcasters.
They had argued that a bar to competing
with commercial stations would be tan-
tamount to an outright ban on applica-
tions for non-reserved channels. m
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RTNDA BRIEEFS

BY DAN TRIGOBOFF
Back to Baghdad

NBC and CNN said last week that they will open bureaus in Baghdad—re-
opening, in CNN's case—to cover the transition to new government follow-
ing the war. “Will [the transition] get as much air as the war itself?” asked
NBC News VP Bill Wheatley, speaking to a Radio-TV News Directors Associ-
ation panel in Las Vegas. “Probably not. That's the nature of journalism. But
it will get airtime.”

CNN has had a bureau in Baghdad for 12 years but was booted last month
by the Iraqi government. The network’s chief of newsgathering Eason Jor-
dan said it will be reopened and bolstered. Responding to questions from
the Poynter Institute’s Jill Geisler, Jordan noted that CNN's international net-
works take a different perspective from its domestic ones in war coverage.
Coverage on the international nets, he said, reflects much more the view of
nations that don't favor the U.S. policy.

Panelist Will Wright, head of BET News, also said that his network made
sure to give voice to “Moslem-Americans and Arab-Americans” and “in-
cluded opinions fron ministers to hmams.” But, he added, “it would not be
fair to say that our newscasts represent a negative view of the war” but
rather one with more contrasting viewpoints.

Dueling Studies
A study commissioned by the Radio and Television News Directors Foun-
dation and unveiled last week concluded that “local television is the major
source of news for the American public and more than two-thirds of those
surveyved rate local TV news as good or excellent. More than half those
polled, though, wanted to know more about the process of story selection.
The public isn't channel-surfing as much as many news directors think;
nearly half of viewers responding said they don't change the channel at all
during local news. The survey was done for RTNDF by Ball State University
Professor Bob Papper.
Only last week, however, a Los Angeles Times poll showed that more than
two-thirds of respondents were relying on the three major cable news net-

Schieffer Warns Against Shortcuts

BS News icon Bob Schieffer warned young

journalists last week against moving from
reporting to the anchor desk too soon. Accept-
ing the RTNDA's highest honor, the Paul White
Award, the longtime broadcast journalist and
Face the Nation host told the many students
and fledgling journalists at the awards banquet
that, often, the most talented young broadcast-
ers become reporters and then move up the
ranks, continuing to anchor untit “you have
someone who is very good at reading a
Teleprompter but has never really covered a
story. Talented broadcasters deserve better
than that. It's a shortcut,” he said, “but don't do
it. The point of journalism is not getting on tele-
vision. It’s getting on and telling stories.”

works for their news about the war in Iraq. According to the newspaper, 23%
cited local TV news, and 18% cited the three broadcast networks.

Knight Funds High School Program

The Radio and Television News Directors Foundation received a big cash in-
fusion from another foundation to fund journalism programs and Firs(
Amendment education in high schools. The John S. and James L. Knight
Foundation has given it $2.5 million for a three-year effort, the High School
Electronic Journalism Project. The project will fund 100 new high school
journalism programs and 75 school-newsroom partnerships and will also
sponsor regional workshops. It is the biggest grant in foundation history.

Classy Coshy

One TV legend paid tribute to another during the entertainment following
the NAB/RTNDA' kickotf dinner Sunday night in Las Vegas. Bill Cosby pref-
aced his show by telling the audience that a good friend had died recently.
Intribute to Fred Rogers, TV's famed “Mr. Rogers,” Cosby left the stage with
a spotlight on an empty chair, which, he said, stood not only for Rogers but
also tor the men and women serving in the Persian Gulf and in the hopes of
“their return, vertically.”

RTNDA Changes on the Fly

War shifts focus, agenda just as 9/11 shifted venue

By DAN TRIGOBOFF

vents overtook us,” noted a re-

flective RTNDA Chairman Dave

Busiek in a farewell address that

followed a term of office that was

extraordinary even for an organi-
zation whose members define them-
selves by events and change.

Busiek, whose tenure as Radio-Tele-
vision News Directors Asso-
ctation chairman was longer
than planned—a conse-
quence of 9/11—told a ball-
room full of journalists gath-
ered for the group's Paul
White Award Dinner how his
proactive agenda turned
necessarily reactive.

“Events continue to aftect
us”, he said, “such as trying

to hold a convention for ‘Events continue
to affect us—
such as trying
was academic: The dozens of to hold a

news executives already in ~ convention for

Nashville scrambled to re-  journalists
turn to their newsrooms de- during a war.'

journalists during a war.”
The decision to cancel the
Sept. 12, 2001, conference

spite the sudden cessation of

War hung over the convention from
the start. RINDA opened its business
meeting with a resolution honoring
NBC'’s David Bloom and other journalists
who had died during the conflict. More
would be dead before week's end.

Busiek credited RTNDA President Bar-
bara Cochran and her staff with keeping
the association on track, successfully
rescheduling a fall Edward R. Murrow
Awards ceremony and securing the NAB
partnership.

RTNDA shifted on the fly
once more for this year's con-
vention. Quickly added ses-
sions on war coverage were
among the highlights even as
the demands of war coverage
farced some panelists to lit-
erally phone it in. Embedded
AP radio reporter Ross Simp-
son, for instance, defined
grace under pressure—even
under fire—as he recounted
an explosion “that rattled the
ground | was sleeping on”
and spoke of jumping from
an armored Humvee under
fire. “The term ‘non-combat-
ant’ didn’t mean anything,”
he said.

air travel.

The convention then
moved tfrom a traveling show
in a different city each year
to one in conjunction—for at least five
years—with the larger NAB show in Las
Vegas. RTNDA put that first conjoined
convention together in a matter of weeks.

Although RTNDA did not report final
numbers, early returns showed growth
over last year's 1,150 paid attendees,
perhaps approaching 1,300. Busiek said
the war did not lead to a deluge of last-
minute cancellations; only about 30
opted out, slightly more than in an av-
erage year.

RTNDA

DavE BUSIEK,

An added session on the
technology of war reporting
illustrated how war showcas-
es the increased power of
both the warrior and the messenger—al-
though CNN’s Dick Tauber joked that
“the last threc weeks have set back video
quality.”

When one attendee suggested that the
sometimes fuzzy video could be “the
Blair Wiich Project of TV news,” Tauber
said he prefers the term “edgy.”

Associated Press tech expert Mike
Palmer said the current crop of satellite
and video phones “isn't going to replace
your ENG truck.” m

Victims' Relatives Ask: Be Sensitive

elatives of crime victims had a few
choice words for news directors
and reporters last week: Try a lit-
tle sensitivity, would you?
On a panel during the
RTNDA convention, David
Smart, uncle of kidnap
victim Elizabeth Smart;
Carrie Lemack, president
of Families of September
11; and Sandy Sharp, di-
rector of Families of Mur-
der Victims, asked that the
media look at the human
consequences of their of-
ten aggressive reporting.
“How do you feel?” is often the one
question considered the least sincere
and the most offensive, they all agreed.
Smart said even seeming support-

David Smart knocked
media coverage.

ers have their own agendas. He said
Mark Klaas, who has become a promi-
nent victim's rights spokesman since
the kidnapping-murder of
his own daughter Polly, in-
gratiated himself with the
Smart family but then was
critical on the air, when
the family rejected his
suggestion that forensic
artist Jeanne Boylan be
brought in to aid the in-
vestigation. Later, IFox host
Bill O’Reilly also ques-
tioned the family’s reluc-
tance (o engage Boylan. FFox did not
return calls for comment.

Smart had nothing but praise for
another well-known victim’s advocate:
John Walsh—who also works for Fox. m
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Diller Wants More Regulation

Networks have turned into an ‘oligopoly,” he laments

Top of the Week | NAB

Barry Diller told an NAB audience that, 40 years ago, ABC, NBC and CBS “might have
controlled 90% of what people saw, but they operated with a sense of public responsibility.”

By STEVE MCCLELLAN

bout those huge vertically
integrated media compa-
nies that USA Interactive
CEO Barry Diller has spent
most of his career working
for. He wants you to know they’re not
evil. They just need to be regulated.
In some cases, “tightly” regulated.
That was the message of the for-
mer Paramount CEO, Fox Studios
president and Vivendi Universal En-
tertainment CEO to NAB convention
attendees at the Las Vegas Hilton last
week. “We need more regulation not
less,” he said, arguing that the 35%
cap on TV-station ownership ought
to stay in place. Raising it “is not
good for the industry or the public.”
Diller also said that the reinstate-
ment of “some form of financial-in-
terest rules” for media conglomer-
ates would be good for both the
industry and the public. “Tight” own-
ership and financial-interest rules for

Tech Excellence
Retired FCC engineer John
Rieser received the Radio
Engineering Achievement

R Wonderful World

The NAB inducted the long-running The
Wonderful World of Disney into its Hall of
Fame. Presenting the plaque to Disney’s

the “completely consolidated cable
and satellite business is mandatory.”
He argued that deregulation poli-
cies written into the Telecommuni-
cations Act of 1996 has achieved “the
exact opposite of what it intended to
do.” Dereg was supposed to increase
competition. Instead, he said, the
Big Four networks (ABC, CBS, Fox,
NBC) “have reconstituted them-
selves into the oligopoly that the
FCC originally set out to curb.”
Throw Time Warner into the mix,
he said, and you've got “five corpo-
rations with their TV and cable net-
works now on the verge of control-
ling the same number of households
as the Big Three did 40 years ago.”
The difference is that, back then.
there was “this real scary regulation”
to keep ABC, NBC and CBS in line

“They might have controlled 90% of

what people saw, but they operated
with a sense of public responsibility
that simply doesn’t exist with these
vertically integrated giant media
conglomerates driven only to fit the

Spirit of Black Rock
Picking up NAB’s Spirit of
Broadcasting Award was
Don Hewitt, producer of
CBS's 60 Minutes. Said

next piece of their puzzle for world
media dominance.”

With five big companies in an un-
regulated environment, Diller ar-
gued, it's highly unlikely that diversi-
ty, localism or competition would be
promoted in the marketplace.

It's basically a commodities game
with the Big Five, Diller charged.
“Conglomerates buy eyeballs, and
that's it. They leverage their produc-
ing power to drive content; their dis-
tribution power, such as retransmis-
sion consent, to drive new services;
their promotion power to literally
obliterate competitors.”

And forget about the independent
route, he said. Ten years ago, indepen-
dent producers created 13 new series
for network television. Last year, they
produced just one, said Diller.

As for localism? That’s dying, too.

“The canary in the coal mine is ra-
dio,” he said. Oligopolies now control
a majority of radio markets. It used to
be that the top two station owners
had 115 stations between them. “Now
they’ve got 1,400.” In many markets,
he said, they control 80% of the lis-
tenership, with programming origi-
nating hundreds of miles away. As for
competition, the barrier to entry is
now so high as to be “practically nil.”

Diller harked back 20 years to the
FCC headed by Mark Fowler under
the Reagan administration. Fowler,
he said, essentially chucked the doc-
trine of broadcaster-as-community-
trustee in favor of viewing broadcast-
ers as “marketplace participants.”

The word broadcaster “used to car-
ry with it special obligations and his-
toric public-interest responsibilities,”
he opined. When he worked at ABC
25 years ago, Diller said, the network’s
founder, Leonard Goldenson, and
other industry leaders understood
those obligations and fulfilled them.
That outlook, he concluded, should
not be allowed to become “a relic.”

The Cokester

and NAB President Eddie Fritts.

3
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Cokie Roberts, of ABC News, received
NAB’s Distinquished Service Award
from NAB Chairman David Kennedy (1)
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NAB’s Eddie Fritts called for MSOs to be federally
mandated to carry local DTV broadcast signals.

Fritts: Gahle
AWOL on DTV

By HARRY A. JESSELI

take a shot at cable, NAB President Ed-

die Fritts did just that in his state-of-
the-industry address at the annual conven-
tion last week.

“The cable industry is missing at its post
and absent without leave,” he said. “Cable
operators are carrying less than 13% of local
DTV broadcast stations on the air today. At
last count, only 107 of the 809 broadcast
DTV stations were receiving cable carriage.”

Federal law requires cable operators to
carry the analog signal of any local TV sta-
tions that asks. NAB would like the operators
to also carry broadcasters digital signals dur-
ing the transition when stations are airing
both analog and digital signals.

And, after the transition, when stations are
airing DTV signals only, NAB would like a
law or FFCC rule requiring operators to carry
the DTV signals in their entirety, even if they
comprise several programming channels
and data services.

“Broadcasters are under federal mandate
to build DTV tuners,” Fritts said. “Set manu-
facturers are under federal mandate to
phase-in DTV tuners. And it is high time the
cable industry be placed under federal man-
date to carry local DTV broadcast signals.” m

N ever one to miss an opportunity to

An Early Start

NAB President Eddie Fritts (I} and
Chairman David Kennedy (r) welcomed
legendary DJ Scott Shannon into the

Award. Robert Eckert (not
pictured), still active at the
FCC, received the
Television Engineering
Achievement Award.

Michael Eisner (c) are NAB TV Chairman
| Mike Fiorile (1) and NAB President Eddie
Fritts.

NAB Hall of Fame. As a boy, Shannon
said, he saved $19.95 to buy a transistor
radio. He has been enthralled by “the
magic” ever since.

Hewitt: The magazine Accepting, she chided critics of TV's
show proved “you could war coverage: “We are doing a fabulous
marry show biz and news job.

biz and not shame

yourself.”
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Dennis,

Congratulations on the well-deserved
2003 Broadcaster of the Year Award.

Your vision has helped to shape our
strong and dynamic industry.

TRIBUNE



Dennis FitzSimons has spent 21 years in the television.end of Tribune Co. In January, he became the company’s president and CEO.

Tribune’s Ghief is Second to None

This week, the Television Bureau of Advertising, for the second consecutive year, will
hold its annual conference at the Javits Center in partnership with the New York Auto
Show, and it expects upwards of 1,000 broadcasters to attend

During the TVB confab, BROADCASTING & CaBLE will award its second annual Broad-
caster of the Year Award to Dennis FitzSimons, the new president and CEO of Chica-
go’s Tribune Co. He runs a giant media company, which owns a dozen prestigious dai-
ly newspapers and 27 television stations covering more than 40% of the nation (with
stations in nine of the top 10 markets.)

Although FitzSimons has a bigger job than just overseeing broadcast stations, he cut
his teeth as a TV sales executive and general manager and has aggressively maintained
Tribune’s status as a television powerhouse.
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BY STEVE MCCLELLAN

or the first time in its 156-
year history old-line pub-
lisher Tribune Co. has
turned to a broadcaster—
Dennis FitzZSimons—to steer
its future course as chief executive
officer.

FitzSimons, who receives BROAD-
CASTING & CABLE's Broadcaster of the
Year Award at this week’s TVB Con-
ference in New York, has been an
innovator in the TV business for 31
years, the last 21 years at Tribune.
He assumed the CEO spot on Jan. 1.

It was probably just a matter of
time, observers say, before a broad-
caster ascended to the helm of Tri-
bune.

“It's not surprising, given the ag-
gressive expansion on the TV-sta-
tion side of their business, the suc-
cessful partnership they've created

_‘Perhaps the biggest

thing we need to do is

increase the amount
of localism, which is
what makes our

stations unique.’

with The WB, and Dennis’s role in
all that,” says Bill Carroll, vice pres-
ident, programming, Katz Media
Group. “They've created a real niche
in the broadcast marketplace tar-
geting younger viewers. You look at
all that, and you have to say, ‘Well
done.”

In 1992, FitzSimons was named
head of Tribune’s TV division, when
it owned six stations in six markets.
Two years later, he was named pres-
ident of Tribune Broadcasting.

FitzSimons has been instrumen-
tal in making Tribune, with 2002 rev-
enues totaling $5.4 billion, one of the
TV industry’s most important play-
ers. Today, Tribune owns 26 stations
in 22 markets with four duopolies; in
another five markets, it co-owns TV
stations and daily newspapers. Four
of those cross-ownership markets
were created by the company’s $8.3
billion Times Mirror acquisition in
2000, which effectively doubled the
sized of the company.

“I can't think of a better choice
than Dennis,” said another guy with
the same first name, Dennis Swan-
son, executive vice president and
COO for Viacom stations, who last

Continued on page 16
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FitzSimons with some beneficiaries of
Tribune’s annual Bozo Ball charity.

Continued from page 15
year was the magazines first
Broadcaster of the Year.

Swanson and FitzSimons
competed when both were gen-
eral managers in Chicago—Swan-
son at ABC-owned WLS-TV and
FitzSimons at Tribune’s flagship
WGN-TV—and Swanson clearly
admires him: “He’s a terrific
manager who has demonstrated
himself ta be one of the coun-
try's greates: broadcasters. He
adds dignity to the title, and I'm
flattered to be included on the
same list.”

The Fordham University grad-
uate has the crisp, unwrinkled
look of a mmanager from another
era. Indeed, Ward Quaal, ane of
BROADCASTING & CABLE's Top 100
Broadcasters of the Century and

Broadcaster of the Year | Dennis FitzSimons

The FitzSimons File

FitzSimons and former Chicago Cubs
announcer Jack Brickhouse.

a WGN-TV general manager in
the station’s early davs, notes,
“He can handle a tremendous
amount of work, and, when he’s
under pressure, you would nev-
er know it.”

He is unflappable, says Quaal:
“A gentleman’s gentleman.”

Perhaps Tribune's biggest risk
in TV was the decision to align
its stations with and 1ake a 25%
partnership interest in The WB
Network, which launched in
1995.

FitzSimons and his then-boss
Jim Dowdle were the biggest
proponents of doing the deal in-
side the company. If it hadn't
worked, it's prabably safe to say
that FitzSimons wouldn't be
where he is today.

What made it so risky was

President and
chief executive officer, Tribune Co.,
since Jan. 1, 2003

June 26, 1950, Queens, N.Y.;
grew up in Jackson Heights section
of Queens (so where’s the Noo Yawk
accent?)

BA, political science, Ford-
ham University, New York, 1972
Assistant buyer,
Grey Advertising, New York,
1972-73.
Peters, Griffin,
Woodward (New York), Blair Televi-
sion (New York), TeleRep (New York
and Chicago), 1973-81

Director of
sales and marketing, WVIT(TV) Hart-
ford, Conn., 1981-82

Director of
sales, WGN-TV Chicago, 1982

WGNO-TV New Orleans, 1984
Named vice president of
operations, Tribune Broadcasting in
1985, became vice president and
general manager of flagship WGN-TV
in 1987
Michae!
Jordan, who led the Chicago Bulls,
and Trib’s WGN-TV, to great glory in
the late '80s and '90s
K Chucking Tribune's
high-profit all-movie-and-sports
prime time formula and partnering
with The WB. But it all turned out
okay, even without Buffy
In addition to his
day job, he is chairman of the Media
Security and Reliability Council,
which the FCC created in the wake of
9/11. He is also active on the boards
of the Newspaper Association of
America, the Television Gperators
Caucus, the McCormick Tribune
Foundation and the Big Shoulders
Fund. He serves as a member of the
board of trustees for Northwestern
University, the board of visitors for
the Medill School of Journalism, and
the board of Chicago's Museum of
Science and Industry

that, in the early 1990s, when
FitzSimons and Dowdle were
pondering TV's future, the Tri-
bune stations were making tons
of money as one of the most
successful independent-station
groups in the country.

“Our profit margins were ter-
rific due mainly to a prime time
slate that was dominated by
movies and local sports,” FitzSi-
mons recalls.

Problem was, that program-
ming formula was being dupli-
cated by emerging cable chan-
nels, which meant Tribune’s
offerings weren't going to look so
special five or 10 years down the
road. “As we looked forward, we
saw there would be more and
more options for viewers in

Continued on page 20

1847

The Chicago Tribune is founded. The original press run con-
sisted of 400 copies printed on a hand press.

1869
The Tribune erects its first building, a four-story structure at
Dearborn and Madison Streets. in October 1871, when the
Great Chicago Fire raged through the city, the wooden build-
ing was destroyed, as was much of the cit<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>