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wrote: ““That educational stations, by and
large, are misfits in American broadcast-
ing, commanding little financial support
from their own institutions and having
negligible listener appeal, is reflected in
the official records of the radio commis-
sion. ... How can Joy Elmer Morgan ...
and his group of misguided pedagogues
justify their silly demand for more wave-
lengths for educational stations ...? How
can they have the audacity to oppose com-
mercial broadcasting when some 30 educa-
tional stations have sold out—volun-
tarily—to commercial groups. ... [t is one
thing to present well-organized educa-
tional programs over commercial stations
which have the audience. It is another to
attempt to cram education down the
public’s throat over more stations that
have no listener appeal, as is proposed by
Mr. Morgan’s National Committee on
Education by Radio.”

Network receipts from time sales con-
tinued to decrease. In January, Frederic R.
Gamble, executive secretary of the Amer-
ican Association of Advertising Agencies,
urged that broadcasters provide agencies
with a cash discount for bilis paid
promptly. As a result of decreased
revenues, many stations tried unusual
plans to increase sales. For example, KOIL
Omaha created business by selling time
not only to individuals but also to groups
of tradesmen such as barbers, beauticians,
florists and grocers. With revenues down,
some broadcasters looked to the legaliza-
tion of beer as a potential source of new
advertising.

[n an economy move in April, NBC im-
plemented its second pay cut by decreasing
all employe saiaries of over $1,000 a year
by 10%. NBC’s first salary cut had been in
September 1932. Also in April 1933, NBC
discontinued its Pacific Coast Gold net-
work to save line costs and had its Orange
network absorb some Gold programs.

Comedian Ed Wynn. whose Texaco-
sponsored hour on NBC was declared the
most popular network program, an-
nounced in January that he would head a
third network, the Amalgamated Broad-
casting System, which would revolutionize
the handling of commercial programs and
station relations. Originally scheduled to
begin Feb. 15, the network encountered fi-
nancial and organizational problems, but
finally started in September.

Wynn, who deplored the increase of
commercialism on radio, aspired to *‘bring
the theater to the air” and to return some
of the business he felt that radio had taken
from newspapers and magazines. ““What [
am going to do,’ he said, ‘‘is throw
millions of dollars back to the newspapers
and magazines.” Wynn called his new net-
work the “‘new deal” in radio and planned
to limit commercial credits to 30 words at
the beginning and end of each program, to
prohibit price mentions, and to refer
listeners to sponsors’ ads in newspapers
and periodicals.

Curtis B. Dall, President Roosevelt’s
son-in-law {(he was married to FDR’s
daughter, Anna), became chairman of the

board and on Sept. 25 Wynn's network
began a four-hour inaugural program with
a l4-station hookup.

Others besides Wynn wanted changes in
radio. Some were motivated by anticom-
mercialism and others were moved by
hopes of economic improvement in a con-
tinuing Depression. In February, with the
support of the Roosevelt administration.
Representative Sam Rayburn (D-Tex.)
proposed a bill to abolish the FRC in favor
of creating a federal agency that would
have jurisdiction over all communications.
This bill, however, was withdrawn for
rewriting. Also in February Representative
Hampton Fulmer (D-S.C.) introduced a
bill, sponsored by interests opposed to
commercial radio, that requested a two-
year inquiry into the ‘‘future administra-
tion, management, control and financing
of radio broadcasting.”

During a March special session of Con-
gress, Representative Rayburn
reintroduced his bill although it appeared
unlikely that any radio legislation would be
enacted at that session.

Also reintroduced at that time was the
so-called Davis omnibus bill which had
passed both Houses but had been pocket-
vetoed by President Hoover. (The earlier
bill had been offered by Representative
Ewin L. Davis [D-Tenn.], chairman of the
House Merchant Marine, Radio and Fish-
eries Committee. The new bill was sub-
mitted by his successor as chairman of
that committee, Representative Schuyler
Otis Bland [D-Va.]l.) Among other
amendments to the Radio Act of 1927, the
bill would have allowed the licensing of
stations under 100 watts without regard to
quota restrictions and would have required
that rates charged by stations to political
speakers not exceed the rates charged to
commercial advertisers.

Other changes affecting radio were pro-
posed by Secretary of Commerce Daniel
C. Roper, who at the request of the
Roosevelt administration submitted a plan
to reorganize radio legisiation by providing
one communications body. Roper’s
recommendations formed the basis for the
abolition of the FRC and the creation of
the FCC under the Communications Act
of 1934

Among the other changes on Capitol
Hill with the new Roosevelt administra-
tion, Clarence C. Dill (D-Wash.) became
chairman of the Senate Interstate Com-
merce Committee. Also new to that com-
mittee was Wallace H. White Jr. (R-Me.),
prominently identified with previous radio
legisiation in both branches of Congress.

On May 8 the U.S. Supreme Court con-
ferred upon the FRC absolute powers in
distributing frequency assignments when
the court upheld the commission’s deci-
sion to delete wiBo and wprCC, both
Chicago, which operated in ‘‘overquota”
areas, and to give the 560 kc regional
channel to wiks Gary, Ind.

While many broadcasters railed against
the perceived injustice of the commission,
many newspapermen rallied to fight what
they perceived to be the injustice of radio’s
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encroachment upon news reporting.
Throughout 1932 and 1933 radio sta-
tions had broadcast news of important

events—the election returns, the
Roosevelt inauguration, as well as the
President’s speeches. KFox Long Beach,
Calif., for example, kept broadcasting
throughout an earthquake. When the
Navy dirigible Akron crashed in early
April, the networks provided immediate
coverage. Newspapers became anxious.

In Sioux Falls, S.D., a judge granted the
Associated Press a permanent injunction
against the unauthorized broadcasting of
its news dispatches by KSoo there.

As a result, broadcasters felt the need
for their own news services. and a tenuous
truce between newspapers and radio was
shattered. A headline in the May 1 BROAD-
CASTING read: ‘AP and ANPA [American
Newspaper Publishers Association]
Declare War on Radio.”” and the story re-
ported: “‘An open break between broad-
casting and the press, with newspaper
publishers in general casting aside entirely
the proved fact that they can use radio
cooperatively to their own promotional
ends and profits, appears to be the design
of the radio resolutions adopted by the As-
sociated Press April 24 and the American
Newspaper Publishers Association April
26 at their annual meetings in New York.”

The AP membership voted to ban net-
work broadcasts of AP news and to limit
local broadcasts to brief bulletins that
credited the member newspaper. The
ANPA recommended that newspaper list-
ings of radio programs would now be con-
sidered as advertising and printed only if
paid for.

Despite these actions, radio news broad-
casts were not drastically affected. The
United Press and the International News
Service did not follow AP’s example, and
the networks established their own corres-
pondents in key cities. A May 15 editorial
in BROADCASTING summarized the situa-
tion as having ‘‘not very greatly altered the
functions of either the networks or sta-
tions. ... Radio people generally seem
quite indifferent about the actions taken at
the recent press meetings. The networks
and their commentators have found legiti-
mate ways of getting what they want and
need without press association help, for
the press by no means can have a
monopoly on news.

Radio’s efficacy as a news medium was
further demonstrated on May 7 when
Roosevelt used radio to deliver another
fireside chat. BROADCASTING wrote, “*That
the President should again use radio as the
primary medium for contacting his ‘Amer-
ican family’ is another great tribute to
radio for which the broadcasters owe the
chief executive their heartfelt thanks.”’

Besides recognizing radio as an impor-
tant political vehicle, Roosevelt’s New
Deal utilized broadcasting, and his Na-
tional Recovery Administration (NRA)
affected the industry. In June Roosevelt
signed the industrial recovery public works
bill which was intended to revive business
and to aid employment. Each industry was
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day evening program on that network.

A lull in the press-radio war came when
a truce was declared in December. But the
terms were So restrictive that broadcasters
almost immediately rebelled and in the
early months of the next year began estab-
lishing their own news organizations.

BROADCASTING reported that the Dec.
11-13 meeting in New York that drew up
the truce was called “‘in a spirit of friendiy
cooperation and mutual recognition of one
another’s place in the economic sphere.”

A 10-point plan, to be submittted to
AP’s board of directors, proposed that the
press associations (AP, INS and UP) drop
their policies of refusing to provide service
to broadcasting, furnish two five-minute
daily summaries to radio, and protect
broadcasters with special bulletins. In
return, radio was to agree to broadcast one
morning summary after 9:30 a.m. and an
evening summary after 9 p.m. Also, news
broadcasts were not to be sold.

The plan further called for CBS to with-
draw from the news agency field and dis-
solve its Columbia News Service corpora-
tion as well as for NBC to agree not (o
enter the news collection field.

The services to radio were to be pro-
vided by a new organization, the Press-
Radio Bureau, composed of representatives
from newspaper groups and broadcasters.
The bureau got under way in March of
1934, but under heavy fire not only from
broadcasters but from Capitol Hill.

Newspaper publishers felt threatened by
radio competition not only for news but
also for advertising—and with reason.
Malcolm Muir, deputy administrator of
the NRA, expected a renaissance in adver-
tising, but with radical change in its dis-
tribution. He wrote: *“Old market evalua-
tions, old methods of distribution and old
advertising policies are out. The New Deal

. means new consumers, new trading
areas, new merchandising methods. It
means specifically that advertising as a
great and constructive force in merchan-
dising should at last come into its own.
You and [ know that the price-cutter was
the biggest builder of profitiess prosperity.
... 1 know of no force [advertising] that
can be used more effectively to re-create
confidence ... to unlock the pocketbooks
of those who have been afraid to buy, to
tap the resources of those new income
classes created by the New Deal. [ am not
referring to a ‘buy-now campaign’ or any
other such ‘ballyhoo’ but to that in-
telligent, constructive force, ‘advertising.
which can do so much to create demand
through an awakened and revitalized
America.”

Others, too, had their eyes on advertis-
ing, but from another perspective. Rex-
ford Guy Tugwell, assistant secretary of
agriculture, encouraged the Food and
Drug Administration to prepare a new bill
calling for precise information in ads about
food, drugs and cosmetics.

The adverse reaction to the bill initially
came more from the manufacturers, and
then from broadcasters. BROADCASTING’s
Sept. 15 analysis conceded that the bill

sought to place responsibility on the adver-
tiser or manufacturer rather than on the
medium. BROADCASTING also expressed
the belief that the elimination of
“‘chiselers” from the food, drug and cos-
metic fields would benefit advertising in
the long run, despite short-term losses.

Tugwell, himself, defended the legis-
lation in BROADCASTING, arguing: ‘‘this
bill would put responsibility where it
belongs, in the advertising business. The
man who knows best whether a product is
truthfully or falsely represented is the
manufacturer or advertiser himself. Any
attempt to raise standards by federal legis-
lation must place responsibility on the
shoulders of manufacturers.”

Since revenues from food advertise-
ments provided networks with their num-
ber-one source of income, and revenues
from drugs and toiletries number-two,
broadcasters paid attention to the bill. Ad-
vertisers and drug manufacturers soon
began to pressure broadcasters on the evils
of the new bill. For examiple, Frank Blair,
president of the Proprietary Association
(drug manufacturers), introduced his
refutation in BROADCASTING with the
following: ‘‘Radio broadcasters must be
deeply interested in legislation, which, if
enacted, would cripple or destroy indus-
tries—food, drug and cosmetics—from
which is derived a large part of radio
broadcasting’s revenue.”

The NAB declared war on the Tugwell
bill, and opposition to it mounted so much
that by December the bill was revised.
BROADCASTING's Dec. 1 editorial stated
that ** these developments are reassuring.
Only by a united front on the part of the
groups affected can safe and sane legis-
lation be obtained.” Others, however, felt
that the bill’s revisions rendered the pro-
posed law virtually powerless.

Meanwhile, November brought two
other developments related to advertising:
Ed Wynn's Amalgamated Broadcasting
System went bankrupt from lack of adver-
tising, and George E McClelland, former
NBC executive vice president, announced
plans for another network, probably to be
called the Associated Broadcasters Inc., to
start in the fall of 1934.

Another development concerned the
possibility of hard liquor advertising on
radio following passage of the 2lst
Amendment. William S. Paley, CBS presi-
dent, decided that CBS would advertise
wine but not hard liquor because the net-
work felt advertising of the latter was inap-
propriate in a “‘medium which enters the
homes of so many millions of persons and
which carries its messages to groups of
listeners of every conceivable assort-
ment.”’

Precisely because radio was a medium
that entered the homes of millions, it en-
joyed increasing prestige and power in
1933 despite copyright, news and other
problems. NBC moved into its new head-
quarters at Radio City in New York during
October and November. M. H.
Aylesworth, first NBC president who in-
spired the project, characterized the move
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into the 400,000 square feet of space, the
world’s largest broadcasting plant, as “‘the
passing of another milestone in radio
progress.”’

In his congratulations to NBC, Presi-
dent Roosevelt wrote: “‘Radio is an in-
valuable instrumentality for public ser-
vice. Its values to the country are
manifold—educational, recreational, en-
tertaining, and serving the common needs
of the people and the government. ...
Despite the splendid advancement made
in recent years in the science of radio, [ do
not concede that it has yet been developed
to the point where it approaches a full
utilization of opportunities that it has in
store for service to mankind. It is my judg-
ment that nothing since the creation of the
newspaper has had so profound an effect
on our civilization as radio.””

With such praise and with such pro-
mises came inevitable conflicts. “‘In the
public interest’” was destined to remain a
tricky phrase to be defined by broad-
casters, public interest groups. legislators
and others to their mutual satisfaction.

The year ended with hints of important
changes as President Roosevelt studied
Secretary Roper’s report recommending
that all communications activities be con-
solidated under one government agency.
With Rogsevelt’s NRA backed by radio
and designed to encourage economic
growth, broadcasters felt, as an editorial ti-
tle in BROADCASTING suggested, that
“‘Radio [was] Doing Its Part”’ An editorial
pointed out: “*Business is getting better in
radio. ... From the high tides that ran in
1932, to the ebb of the first six or seven
months of 1933, the ship bearing revenues
into radio’s coffers now seems to be run-
ning into flood tides. . . . it looks as though
the best winter season in radio’s brief
history is here.”

Looking ahead to better times, it con-
cluded: *“. .. Radio can count more friends
than ever. Radio is doing its part, with its
earnings, its satisfied employes and its im-
proved and improving methods. Its record
in Depression and recovery is one of
which it may well be proud.”

|
Stay Tuned

1. What were the basic provisions of the
Wagner-Hatfield broadcasting bill
that “threatened" radio’s structure?

2. Name the seven original members of
the FCC.

3. Who began Transradio Press and
why?

4. What four stations formed Mutual
Broadcasting System?

5. Name two top male singers and two
top comedians.

The answers
in #1934
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and otherwise, to ignore tech-

1960 970 1981
mhnﬂuﬂuuhu” [ DL S,
nical limitations and sound

1936, looked back at the just-

economics for the licensing of

completed year when radio
time sales totaled $87.5
million, and looked forward to
billings of at least $100 million
in the current year. To add to
their contentment, the market
was growing: There were
22,869,000 radio homes in the
U.S.; three out of every four
families owned a receiving set.

As a growing business in an
otherwise depressed economy,
broadcasting was attracting
more entrepreneurs and in-
creasing attention from the
FCC.

In a realignment of forces in
1935, some newspaper groups
changed from critics of broad-
casters into station owners
with such rapidity as to alarm
Senator Burton K. Wheeler
(D-Mont.), the new chairman
of the Senate Interstate Commerce Committee.

On the technical side, the prospect of growing demands in
the spectrum moved the FCC to order allocations hearings to
accommodate existing and new services. In the beginning,
there had been just AM radio. Now there was the prospect of
television, facsimile or FM.

The first need, the FCC and some broadcasters felt, was to
remove the restrictions on new radio stations created by the
Davis Amendment to the Communications Act. The FCC in
February asked Congress to repeal the Davis Amendment,
which required the allocation of stations equally among five
radio zones under a ‘‘quota system”’ of distribution. With the
law’s repeal on June 5, the FCC was empowered to license sta-
tions according to technical feasibility rather than population.

FCC Chairman Anning S. Prall declared: ‘‘The new law
does give the FCC greater freedom in considering applica-
tions for increased facilities, and it will do its utmost to im-
prove service in the public interest, convenience and
necessity”’ Some broadcasters remained skeptical as they
feared governmental interference under the guise of “‘public
interest’” and worried about territorial encroachment.

BROADCASTING’s editorial on the Davis repeal prefaced its
views by accepting Prall’s statement that the FCC would not
abuse the new law, but admonished: ‘*We know that inevitably

The Chinese had welcomed
not the invading forces that
Japan. America also turne

Spanish Civil War began
elected in a landslide victo

22 tornadoes in a two-day
and caused $21.8 million in

side of the world where Germany occupied the
Rhineland, the Italians annexed Ethiopia and the

Alf Landon. Disaster struck the Southeast U.S. when

year in which the Boulder Dam was completed; Rudy
Vallee made a national hit of “The Whiffenpoof Song”
by performing it on his NBC network show, and
Margaret Mitchell’s “Gone With The Wind” was
published. But the real-life romance of 1936 came
when Edward VIII abdicated his throne for an
American, Wallis Warfield Simpson, and explained
his decision to the world via radio. And elsewhere in
BROADCASTING ...

additional stations. Only by
turning deaf ears to these
entreaties can any great good
come from the new law. If im-
properly administered, repeal
of the provision can easily be-
come a Frankenstein monster
that will turn upon broadcast-
ing and reduce it to an impo-
tent, interference-ridden in-
dustry.”’

The FCC’s allocations hear-
ings stirred uneasiness among
some broadcasters. To many,
heavily invested in AM radio,
FM loomed as an investment-
devouring prospect of mon-
strous proportions.

Prior to the hearings, the
FCC in May adopted new
rules and regulations for ex-
perimental bands. These rul-
ings of July 1 affected approx-
imately 275 licensed stations. In that group were 21 visual
broadcast stations that included experimental television and
facsimile broadcasting, 56 broadcast pick-up stations, 12 relay
or international stations, 17 special experimental stations and
167 general experimental stations. Among the changes, the
FCC established provisions for the future commercial use of
these services, for the extension of the licensing period from
six months to one year, and for the reservation of frequen-
cies on the spectrum for ‘‘apex’ (ultra-high-frequency)
broadcasting.

In July BROADCASTING's headline on the conferences read:
“Opening of New Radio Frontiers Portrayed, Billion Dollar
[ndustries Seen in New Broadcast Fields By Industry Leaders
at FCC Ultra-Shortwave Hearing.”” Such monetary projections
brought out the territorial protectiveness and homesteading
instincts of established broadcasters who felt that they
deserved most, if not all, of the priority space in the new
spectrum because of their past public service, their ready in-
vestment capital, and their readier sense of a good business
deal.

The propagation of superpower clear-channel stations, such
as the 500 kw wiw Cincinnati, experimental authorization, re-
mained another source of contention at these hearings. For
example, CBS President William S. Paley testified for tight

in the Year of the Rat, but
touched off their war with
d uneasy eyes to the other

. At home, FDR was re-
ry over Kansas Governor

period killed 498 people
property losses. It was the

28









































































— RN

CONGRATULATIONS FROM PRESIDENT

My dear Mr. Taishoff:

informed.

casting.

Mr. Sol Taishoff,
Editor,

BROADCASTING Magazine,
fiashington, D. C.

THE WHITE HOUSE
WASHINGTON

My hearty congratulations on the steady progress
which enables you to mark the beginning of the tenth year
of Broadcasting Magazine by making this journal e weekly
instead of a semi-monthly publication.

This proposed change emphasizes the importance
that radio has attained -in every phase of our natiomal life.
The rapid growth in radio and in the technique of broad-
casting have been truly amazing during the past decade.

In all probability we are still in the infancy
of this field of communication. New developments, such as
television, are certain to broaden radio's service.
radio has an increasing obligation to keep the public fully
4 free radio is just as esscntial as a free press.
In sending my good wishes uay L express the hope that your
maga:ine will ever work to promote free, competitive broad-

Very sincerely yours,

o AL %M

October 8, 1940

idorsover,

win the war.”

A censorship move that did not involve
the war effort came in 1941 when the FCC
took its deepest plunge in its seven-year
history into program control. It issued a
prohibition against editorializing by broad-
cast licensees, saying, ‘‘The broadcaster
cannot be an advocate.”

The ruling came in a proceeding in
which the Mayflower Broadcasting Corp.
lost its competing bid for the frequency
then occupied by the Yankee Network’s
WAAB Boston. The rival application had
been filed after waaR had been attacked
for broadcasting editorials that aroused cri-
ticism. In issuing a restriction on the
whole broadcasting system as part of a
renewal that the licensee at bar would ob-
viously never appeal, the FCC was not
only clever but also successful. No other
broadcaster took the FCC to court either,
despite the Mayflower ruling’s
vulnerability to First Amendment attack.
The fact was, of course, that most broad-
casters didn’t care. They had never
editorialized anyway.

[t was eight years later, in 1949, that the
FCC finally undid the Mayflower decision.
[t issued a report on editorializing that

eliminated the restriction on broadcaster
advocacy but imposed new conditions that
boiled down to the fairness doctrine.

Congress in 1941 was not immune to
the blue-pencil itch. Senator Burton K.
Wheeler (D-Mont.), chairman of the In-
terstate Commerce Committee, and pro-
minent isolationist before Pearl Harbor, re-
quested that all national networks submit
copies of commentators’ scripts and lists
of sponsors so that Wheeler could in-
vestigate complaints about editorializing
and propagandizing by radio. Nothing ever
came of the request.

But, if radio was being questioned by
the Wheelers for alleged interventionism,
it was being praised by others for its war-
time readiness, responsibility and person-
nel. The networks, experienced by years
of reporting from battlefronts around the
world, made an accelerated journalistic
effort following Pearl Harbor. To an event
honoring Edward R. Murrow, Roosevelt
sent these congratulatory words: ‘“‘Ed
Murrow has lived in the war since its
beginning . . . he has reported the news day
by day and, at the same time, has kept
faith with the truth-loving peoples of the
world by telling the truth when he tells the
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news. [ doubt whether in all history there
has been a time when truth in news—
when comprehensive and objective news
dispatches—have ever been more
needed.” In a yearend editorial, BROAD-
CcASTING reflected the surge of patriotic fer-
vor that had risen from Pearl Harbor:
“Just as it [radio] sells merchandise, ser-
vice and defense bonds, radio can sell
patriotism, loyalty and victory.’

While radio was going all-out to support
the war effort through news, information,
promotion and entertainment, the war
began to undermine technological
development in broadcasting by diverting
materials and personnel to military and
governmental needs and posts. The
Priorities Division of the Office of Produc-
tion Management (OPM), up to Septem-
ber of 1941, had classified radio in the
next-to-the-lowest bracket for basic
material distribution. A shortage of acetate
recording blanks developed, and the pro-
duction of home radio receivers declined.
Recording companies switched to the use
ol glass as a base tor transcriptions. The
Radio Manufacturers Association
professed horror when William L. Batt,
deputy OPM chief, announced that
aluminum supplies for radio would be cut
off in 1942. But in 1941 radio set sales
reached 13,100,000, exceeding by two
million the sales of the previous year.
Some broadcasters thought they would be
forced off the air for lack of replacement
parts, tubes and transmitters. Later OPM
accorded radio manufacturers an upgraded
priority rating, for the maintenance and
repair for commercial broadcasting.

Even so, parts were in short supply. At
RCA, for example, most production
facilities worked to near capacity just to fill
defense-reiated orders; other orders went
unfilled because of shortages or bans on
materials for non-defense projects.

It was full speed ahead for the war. “‘In
material things,”” BROADCASTING
reasoned, ‘‘radio is going to be affected.
... Shutting down of stations on the coasts
during imminent air attack or during
blackouts means commercial cancellations
and rebates. Release of time for war com-
muniques—for government informational
broadcasts and for morale purposes—also
may cut in on normal schedules.”” Com-
mercial broadcasting, even with an A10
materials rating, had to make do and
sacrifice, as well as reshuffle schedules,
commercials, equipment and personnel.
Many experienced broadcast employes
accepted government or military jobs or
were called up for the services.

The first reported radio war casualty oc-
curred on Dec. 7 when Naval Ensign
Thomas A. McClelland, who had been
chief engineer of KLzZ(aM) Denver, was
killed in action during the Japanese attack
on Pear] Harbor.

Earlier in the year, some broadcasters
feared the first casualty of the FCC attack
on the radio networks would be the Amer-
ican system of broadcasting. In its full
chain-monopoly report in May, the FCC,
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s America entered 1942
Als a full-time participant
in World War II, broad-

casters found themselves both
the beneficiaries and victims
of the wartime economy. Au-
dience and advertising ex-
panded. But operational prob-
lems were created by the war.
Wartime conditions
strengthened radio in the
media competition. With
paper short, restrictions were
imposed on newspaper and
magazine size, causing news-
paper advertising revenues to
decrease by about 5% in 1942,
while magazine advertising
revenues were decreasing
10%. Advertisers who were re-
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The war went badly for the Allies in early 1942, but the
tide began to turn in the summer and fall. The Japanese
were finally stopped in the South Pacific and in Southeast
Asia. Rommel’s German-Italian desert forces were
defeated at el-Alamein, Egypt, and American and British
troops invaded North Africa. In the U.S., new car sales
were banned and the rationing list included tires, rubber,
coffee and sugar. In Cleveland, NAB convention delegates
were treated to the world premiere of Disney’s “Bambi.”

tion of new AM, FM and TV
stations. The War Production
Board ordered manufacturers
of radio receivers to convert to
a full wartime schedule, and
the production of civilian
radio sets ceased by April 22.
Radio manufacturers had sold
13.1 million home receivers
and 2 million auto sets in
1941. In 1942 they sold only
4.4 million sets for homes and
350,000 for autos. The radio
audience, however, increased
in 1942 as people with two or
more sets sold or loaned one

In Washington, the FCC spiked rumors that it was moving o to others.

to another city, by leasing additional space in a building
three blocks from its 13th and Pennsylvania Avenue
headquarters. And in BROADCASTING ...

[n April the War Production
Board gave broadcasters a
higher priority for mainte-

jected or limited by the print

media turned to radio. Their incentive to advertise was inten-
sified by a 90% tax on excess profits; spending money on tax-
deductible promotion made more corporate sense than giving
it to the government. Radio set a record for gross billings, $255
million in 1942,

At the same time, broadcasters donated the equivalent of
$64 million in time to governmental wartime messages: The
volunteer Advertising Council, formed by the Association of
National Advertisers, the American Association of Advertis-
ing Agencies and media organizations, in the first year of the
war, produced more than 4,000 advertisements for the govern-
ment, in addition to portfolios, leaflets, folders and posters.
Ad Council Chairman Chester ). LaRoche said one agency
alone wrote and produced in seven months more than 2,500
radio shows and spots for the government.

Radio was used to promote such projects as the sale of war
bonds, the salvage of scrap metal and the writing of ‘‘V-mail”
to Americans overseas. Donald M. Nelson, chairman of the
War Production Board, exhorted advertisers to ‘‘push
simplification, because it will enable us to get more goods with
less manpower and less material.”” There were those, however,
who were looking to the future. In the midst of wartime
austerity, Eugene Carr of wGaR Cleveland proposed that radio
advertisers feature the theme of post-war prosperity and the
promised cornucopia of consumer goods. The AAAA sup-
ported Carr’s idea.

But the war stopped radio’s physical growth. The diversion
of materials and equipment to military use prompted the
Defense Communications Board, supported by the FCC and
the War Production Board, to order a freeze on the construc-

nance, repair and operating
supplies, but the industry continued to experience a scarcity of
such vital replacement parts as tubes and transmitter gear.
Broadcasters proposed a semiofficial pooling of equipment.
The plan gave way to an FCC-sponsored questionnaire
designed to locate surplus and salvageable radio parts.

The Selective Service System in July declared broadcasting
an essential industry, establishing the criteria for granting of
deferments by local draft boards. By September any ‘‘key”’
civilian in broadcasting—executive, head of a major division
or subdivision, technical expert—needed a written release
from the employer before being allowed to enlist.

The war in its early stages sparked unusual preparations at
stations. Blackouts were ordered to thwart enemy attacks,
which never materialized. Some broadcasters painted
microphones to glow in the dark. Others dipped typewriter rib-
bons in invisible ink that glowed green when exposed to an
ultra violet lamp, to make scripts visible during blackouts.

The FCC placed the entire broadcasting industry on a full
war basis on Dec. 1. Among other measures, the FCC required
stations to reduce transmitter power by one decibel. After its
first year of war, radio had readjusted and readied itself for the
crucial year ahead. ‘‘Radio entered its first war,” BROADCAST-
ING wrote, ‘‘with no precedent or experience to guide it ...
Radio met the test realistically. From every quarter came
paeans of praise for the job done. But radio can’t rest on its
oars. It becomes more and more a radio war. Right of way
must be given government programing to an even greater de-
gree as the war progresses.”

This right of way included, besides free time for government
messages, adherence to censorship. The Office of Censorship,
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louder and louder by midyear.
Fly answered the assaults by
reminding the House that
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after he had the ‘‘unfortunate

tention was concentrated on
survival. But the broadcasters’
battleground was Washington.
For a while it looked as if Con-
gress would come to the
broadcasters’ rescue from an
FCC that had been threaten-
ing and imposing harsher and
harsher controls.

On the first day of Con-
gress, Representative Edward
E. Cox (D-Ga.) strode to the
podium, called the FCC a
‘‘gestapo,”’ accused it of seek-
ing ‘“terroristic control’’ of all
media, and demanded an in-
vestigation. The House ap-
proved the Cox resolution and
Cox, chairman of the in-
vestigation, appointed Eugene
L. Garey as chief counsel for the probe.

Garey made no pretense of objectivity. He denounced the
FCC as ‘“‘the nastiest nest of rats in this entire country,” and
labeled FCC Chairman James Lawrence Fly as the ‘“‘worst
bureaucrat’ in Washington. Representative Frederick Bradley
(R-Mich.) decried the FCC as a ‘‘hotbed of communism’’
under Fly’s leadership.

“Dead cats aplenty will be thrown during the Cox Commit-
tee inquiry,” BROADCASTING predicted in a January editorial,
and then threw some of its own by saying: ‘‘The FCC hasrun a
reckless course under the chairmanship of James Lawrence
Fly. ... Now Mr. Fly must face the music, along with his ma-
jority colleagues who have rubber-stamped these unrelenting
grabs for power”’

Congress, like many broadcasters, felt the FCC under Fly
had overstepped its jurisdiction. Cited were such actions as the
commission’s investigation of the networks’ power in their
dealings with stations as well as the FCC’s constant probing
into joint ownership of newspapers and broadcast properties.
Cox sought to investigate the FCC’s ‘‘assumption of power in
fields never contemplated [for it] by Congress.”

Cox and his cohorts demanded not only the minutes of the
FCC’s executive meetings but also the personal financial
records of every FCC commissioner from 1937 on. All com-
plied except Clifford J. Durr who not only refused but also
called for Cox’s dismissal because of ‘‘bias ... prejudice ...
and personal interest” in the outcome of the investigation.
Charges of incompetence and impropriety on both sides grew

FDR, Churchill and Stalin met in Teheran to plan a
second front in Europe against the Nazis. Earlier, in
February, the German army had withdrawn in defeat
from Stalingrad and was driven from Africa in May.
Italy deposed Mussolini in July and surrendered in
September, as Allied troops invaded the Italian
mainland. At home, the President froze prices and
wages to combat inflation and Americans were
introduced to the withholding tax. The military and
civilian war workers were kept on their toes by the
Senate Special Committee Investigating the War Effort,
chaired by a peppery Democrat from Missouri, Harry S
Truman. “Casablanca’ won the Oscar for that year
and the hearts of Americans in TV replays ever since.
And in BROADCASTING ...

duty’’ of reporting that Cox
had received a $2,500 fee for
obtaining a station license for
a client, Cox joined the anti-
FCC group and called for an
investigation. The FCC chair-
man declared: ‘‘Cox im-
mediately joined forces with
the radio monopoly and Wall
Street interests on the one
hand and the military on the
other, all moving in for the
kill. The aim has obviously
been to wreck the commis-
sion, the only agency repre-
senting the public in this im-
portant field, to set up
monopolistic control by com-
mercial interests and to estab-
lish actual and coercive surveillance of the nation’s most sig-
nificant mechanism of free speech.”’

Durr, in September took his allegations of Cox impropriety
to Eugene Meyer, editor and publisher of the Washington
Post. The next day, the Post ran a front-page editorial declar-
ing: *‘In the opinion of no qualified and dispassionate observer
has this investigation proven anything but a mockery of basic
American traditions of fair play. It has been a star chamber; it
has been black with bias; it has sought to terrorize those who
exposed the chairman’s [Cox] corrupt practices.”

With such guns on the other side, Cox resigned his chair-
manship of the investigation, which continued into 1944. Cox
said he resigned to free the committee of ‘‘any possible em-
barassment of my personal problems or controversies.”” [t was
also understood that Cox made the decision after he received
assurances that the probe would continue. Other FCC targets
of those House-FCC wars included Commissioner George H.
Payne (whose renomination for another seven-year FCC term
was precipitously withdrawn by President Roosevelt just 24
hours after it had been submitted) and FCC staffers Dr. Good-
win Watson and Dr. William E. Dodd. Watson and Dodd, who
served on the FCC’s Foreign Broadcast Intelligence Service,
were accused as communist sympathizers by the House
UnAmerican Activities Committee headed by Representative
Martin Dies (D-Tex.). Fly retained Watson and Dodd at the
FCC, despite congressional threats against FBIS funding.

Despite this intra-Washington feuding that some observers
called ‘‘crippling,”’ the FCC made some constructive moves.
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radios in use, to women'’s in-
terest in the campaign, and to
Roosevelt's ‘‘national radio

mission began planning a per-

manent place for FM and TV
in the postwar spectrum.
Radio wrote new chapters in
the annals of journalism with
its coverage of D-Day at Nor-
mandy and election day at
home.

With the war and the elec-
tion in 1944 came record
broadcasting revenues of $300
million in gross billings, $285
million in net time sales.
Radio homes increased to
32.5 million despite produc-
tion freezes on receiver parts
and tubes. With Allied
offenses in Europe and the
Pacific came the American
Broadcasting System in
Europe (ABSIE), and the
Allied Expeditionary Forces
radio. With all of these came
radio’s undisputed supremacy
for quick communication and
the bolstering of morale among the Allied countries.

Radio itself became the object of study for postwar
possibilities. Broadcasters armed themselves for peacetime
regulatory battles with the government at home.

To organize for postwar growth, the National Association of
Broadcasters in February drafted J. Harold Ryan, Storer
Broadcasting Co. executive who also served as the govern-
ment’s assistant director of censorship, for a one-year interim
presidency. As BROADCASTING wrote: ““The task ahead isn’t
easy. The trade association champions a free and unrestricted
radio. Forces in government, under leadership of FCC Chair-
man James Lawrence Fly, have demonstrated that their move
is toward rigid regulation, tightening up everywhere. That, the
NAB must resist. And for that reason, the radio spokesman in-
evitably will have differences with those now in the regulatory
saddle.”’

Nineteen-fourty-four was also the year in which Franklin D.
Roosevelt ran for an unprecedented fourth term and radio
proved its role in the making of a President. Many, including
BROADCASTING, coupled the sustained increase in the popular
vote with the substantial increase in home receivers. Before
the 1944 election, BROADCASTING reasoned that the increase
in the popular vote to 40 million in 1932 could be traced to the

and Barry Fitzgerald.

The rising hopes for an Allied victory intensified as the
armies under General Eisenhower landed on the
German-occupied beaches of Normandy on June 6
and by Aug. 26 had liberated Paris. On other battle-
fronts, Athens was freed Oct. 13, and the Americans
went back into the Philippines Oct. 20. Postwar
planning included the Dumbarton Oaks conference in
Washington, at which the U.S., Great Britain, the
Soviet Union and China took a major step toward
establishment of the United Nations, and Roosevelt
met with Churchill in Quebec on plans to deal with
Germany after the war. FDR was elected to a fourth
term, the GI Bill of Rights was enacted, and the
International Monetary Fund and the World Bank
were established. A respite from the rash of mouies
with wartime themes was “Going My Way”, a touching
story of two priests that won Oscars for Bing Crosby

And in BROADCASTING . ..

voice”” The 1936 campaign,
according to BROADCASTING,
“reflected another new
record vote—45,650,000.
There were 33,000,000
receivers in use. Roosevelt,
the radio orator, cantered
down the home stretch over
Landon, whose dust-dry Kan-
sas delivery failed to register.
[In] 1940 . .. there was a radio
set for every voter— 50 million
receivers in use. The
Roosevelt technique was
never better. Willkie's voice
rated low—cracked and
strained after arduous road
campaigning ... It is clear
that unless the opposition un-
covers a microphone miracle-
man . .. it will be Roosevelt in
another radio romp in 1944

To forestall that romp, the
Republicans in 1944 nomi-
nated New York Governor Thomas E. Dewey whose creden-
tials included an impressive radio presence. A prominent
linguist credited Dewey with “‘a fine, manly voice that is a
pleasure to hear. ... strong without any evidence of strain or
overexertion. . .. Not since radio became a first-class medium
for political campaigning has there been a Republican leader
who approached Dewey’s caliber as a broadcaster.”’

Besides his broadcast style, Dewey took into the campaign a
GOP platform that, much to the satisfaction of broadcasters,
included a plank for ‘‘free press and radio’’ and a promise of a
new definition “‘in clear and unmistakable language’’ with
which to nail down the role of the FCC. Dewey said: ‘‘The
FCC should have no right of censorship, that it should not
control the content of radio programs. It should stay in the
field of regulating technical facilities. And when the FCC starts
to control program content, free radio goes out the window.”
Roosevelt’s Democratic platform failed to pin the FCC to a
new, precise law. BROADCASTING, in an editorial entitled
“Jilted,” expressed the industry’s sense of unrequited expec-
tations.

With public interest in the 1944 campaign at fever pitch, the
networks canceled all commercial programs that would have
interfered with their coverage of the Republican and Demo-
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planned coverage of the war’s

finale from such places as
Manila, Berlin, Tokyo and
Potsdam. War news and on-
the-spot reporting continued
to be the main assignment for
broadcast journalists. General
MacArthur’s forces liberated
Manila in February and
rescued several broadcasters
from the Santo Tomas intern-
ment camp, including Bert
Silen, NBC correspondent
and manager of KZRH
Manila, who 37 months
before had his last broadcast
cut off by Japanese bombs
that destroyed the Philippine
transmitter. Upon his libera-
tion, Silen reported to an NBC
audience: ‘“‘As | was saying
when [ was so rudely inter-
rupted over three years and a
month ago ...’

On the European front, the
Army moved a 60 kw transmitter mounted on 17 trucks to the
vicinity of Berlin in March, and CBS’s Bill Downs was chosen
to parachute into Berlin to make the first American broadcast
as the Allies occupied the city.

As stations readied for the news of victory in Germany, a
false report of peace—engendered by an overzealous reporter
and a Keystone cops chain of events—was broadcast on the
Don Lee-Mutual network. BROADCASTING urged, “‘A cool
head ... a dispassionate eye on that news wire ... No matter
what the source, check it’* because the **. .. world’s all-time,
winner-take-all champeen journalistic sap is going to be the
chap who goes on the air and announces to a waiting audience
that the war is over in Europe —before the war is over!”

When the real announcement of victory in Europe was
aired, one journalist scooped everyone else by breaking a
pledge. Ed Kennedy of Associated Press and almost 60 fellow
reporters had witnessed Germany’s surrender in the small
schoolhouse in France that served as General Dwight Eisen-
hower’s headquarters. All of the correspondents had agreed
not to report the signing until General Eisenhower gave his ap-
proval; Eisenhower had agreed to announce the victory
simultaneously with the other Allied leaders on May 8. How-
ever, on May 7 over an uncensored wire from Paris to London,

The horror of the atomic bomb and the joy of world
peace both were felt in 1945. The leadership of the
world suddenly changed: FDR died unexpectedly;
Mussolini was killed; Hitler died by his own hand,
and Churchill resigned after V-E Day. Clement Attlee,
a moderate socialist, took over as British prime
minister. Harry S Truman, the 33d President,
attempted to make the transition to peace as GI's
began to return home. Unions, no longer bound by
wartime pledges not to strike, began to flex muscles.
Will Hays turned over the reins of the Motion Picture
Producers and Distributors of America, soon to
become the Motion Picture Association of America, to
Eric Johnston. From his seat in the House of
Representatives, New York Democrat Emanuel Celler
demanded that the FCC crack down on broadcasters’
commercial and programing practices and order more
air time for educational and cultural fare. And
elsewhere in BROADCASTING ...

time today.”” Kennedy lost his
credentials as a war correspon-
dent and his fellow reporters
brought an unprecedented
resolution of censure against
him. BROADCASTING in an
editorial, ‘‘Radio: Life-Saver,”
noted: ‘It may be true that
Mr. Kennedy violated jour-
nalistic ethics. ... It was news
when the peace terms were
signed. ... News has a way of
leaking. . The point we
make is that Mr. Kennedy’s
story saved lives— American
lives. It was picked up and
rebroadcast by ABSIE
throughout the war theater. If
it saved a single life—pre-
mature or no—it served a pur-
pose that means more to
American mothers and
fathers than a thousand news
pledges.”

With the real victory reported, radio took charge. BROAD-
CASTING headlined: *‘Radio Prepared as Germany Collapses.”’
The networks used pooled reports during the early stages of
Germany’s surrender to keep America informed. The net-
works canceled regularly scheduled programs to present re-
ports, celebrations and specials. President Harry Truman, less
than a month in office, appeared on all networks at 9-9:30
a.m., May 8, to proclaim victory in Europe (V-E Day).

NBC, during the day, broadcadst statements by British Prime
Minister Winston Churchill, Eleanor Roosevelt, Eve Curie
and others. In the evening NBC broadcast Arturo Toscanini
and the NBC Symphony playing Beethoven’s Fifth Symphony,
the so-called victory music of World War I, as well as an hour
dramatization that traced the war from Pearl Harbor to victory
in Europe. CBS also aired the statements of leaders, and ended
its coverage with an hour presentation of Norman Corwin’s
On a Note of Triumph.

Mutual emphasized the theme of thanksgiving. Leaders of
three religious faiths, the Right Rev. Henry St. George Tucker,
presiding bishop of the Protestant Episcopal Church in New
York; Rabbi Louis Finkelstein, president of the Jewish
Theological Seminary, and the Rev. Robert I. Gannon, presi-
dent of Fordham University, led Mutual listeners in prayer.
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Mutual also presented the Westminster
Abbey choir from London and broadcast
from hospitals and canteens in the U.S.

The National Association of Broad-
casters, at the encouragement of BROAD-
CASTING's Sol Taishoff, urged all stations
on V-E Day to play simultaneously a
special recording of a ringing of the Liber-
ty Bell, ‘“‘amplified through the magic of
radio.”

V-E Day radio won a 63.1% Hooper rat-
ing, the highest since the American
declaration of war on Dec. 8, 1941.

Victory in Europe brought new condi-
tions for the government and for broad-
casters. The Office of War Information,
aware of both the high V-E Day listening
and the inherent problems that a half-vic-
tory could bring, used V-E Day as the
focus for a report and a re-education cam-
paign. In late 1944 the OWI issued a report
entitled ““V-E Day: An Estimate of Home
Front Information Problems in the Six-
Month Period Following the Defeat of
Germany.” Chief among these problems,
the OWI listed a sense of victory since ‘‘To
many at home [V-E Day] will mean the
virtual end of the war, instead of what it
is—the conclusion of only half the war”
To combat this and problems of manpower
and production, the OWI, in conjunction
with other government departments, cre-
ated media campaigns, with radio the
centerpiece. The Treasury Department,
for example, circulated such ditties to sta-

tions for broadcast on V-E Day as:

“The job’s half done but the war’s not won.”
There’s still the land of the rising sun. Buy
more war bonds, everyone, and keep the Japs
on the run.”

For broadcasters, V-E Day meant new
working conditions. The Office of Censor-
ship removed the ban on man-in-the-
street, ad-libbed and request programs.
Foreign language stations no longer re-
quired special monitors and censors; how-
ever, the biggest wartime restriction, the
freeze on new construction, remained in
effect until the Allies achieved total victo-
ry.
For the Allied forces’ American Broad-
casting System in Europe, V-E Day was
the beginning of its end. With victory, AB-
SIE lost its mission. ABSIE had broadcast
eight hours a day in English, French, Ger-
man, Flemish, Danish, Norwegian and
Dutch. Its powerful transmitters had
reached audiences as far away as South
Africa, Russia, India, Australia and New
Zealand. OWI estimated that at one time
or another 80% of the people of occupied
Europe listened to ABSIE.

On the farewell broadcast of ABSIE on
Independence Day, Elmer Davis, OWI
director, declared ABSIE ‘‘a weapon of
war, an instrument that assisted in the
Allied campaign of liberation. ... Now we
talk to a continent in reconstruction; and
even though this powerful channel of the

Voice of America is closing down, that
voice will still be carried by other transmit-
ters, both shortwave and longwave, to the
people of the liberated nations”’ W.J.
Haley, director general of the BBC (the
BBC aided ABSIE), praised ABSIE as ‘“‘a
most powerful and perpetual weapon. By
its means the forces of truth have been
sustained in places where and at times
when they could have been kept alive in
no other way. Thanks to broadcasting,
truth has not merely survived; truth has
prevailed.”

Soon after ABSIE ceased broadcasting,
the Allied Expeditionary Forces also
ceased their radio operations. General Ei-
senhower, on the farewell broadcast for
AEF recorded at Frankfurt on July 28,
lauded the teamwork that gained AEF its
goal: ““To the field recording units that
worked throughout the operational areas,
recording realities of war as ex-
perienced by the men who ... faced ...
them, to the mobile transmitter units that
have relayed the programs from the conti-
nent to the forces as they moved forward
and into Germany, to the BBC ... and ...
to all of you we owe a debt of gratitude for
your efforts in making this Allied venture
a success. ..."

The U.S. broadcasting system at home
expanded its news coverage as the war in
the Pacific went on while this and other na-
tions were preparing for peace at a San
Francisco conference to organize the

“My Friends”

THE GREATEST voice in the 2&-year history
of American broadessting is stilled.

To every man and woman of the 30,800
whose talents are devoted to broadeasting, the
loss of Franklin Delano Roosevelt is a per-
sonal loss, and a grievous one in these times.

The only President of whom it can be truly
said, “Radio elected him,” Mr. Roosevelt had
turned not once, but four times, to the micro-
phone to appeal for votes in the face of a gen-
erally unsympathetic press. Tragically crip-
pled in the middle of his political career, he
found in radio a link with the people.

Mr. Roosevelt made nearly 300 major broad-
casts to the nation during his lifetime. He
died on the eve of another broadcast. He was
to have spoken for four minutes on the com-
bined American networks at 9:54 p.m. Friday,
29 hours after his death. His speech was to
have climaxed a special hour-long Jefferson
Day program in which Robert Hannegan,
James V. Forrestal and President Truman
were to participate. Oddly, on this broadcast,
for the first time in his four terms as Presi-
dent, Mr. Roosevelt had asked that another,
Mr. Truman, deliver the main address.

But his greatest broadcast never will be
heard. It would have come on that glorious
day when he could have announced on the air
to the world that the last enemy of the United
Nations had laid down his arms. It would have
been the report of a magnificent soldier that
his armies had been victorious. That he, who
spent his great energies so relentlessly, has
been denied this is most tragic of all.

With his passing, many broadcasters whose

contact with him had been iutimate sum-
moned memories of his respect for the power
of the microrhone. It was a ready instrument
to him when he wizchad, to talk, in a neighborly
way, with his fellow citizers. In these “fire-
side chats” Mr. Roosevelt discoverad, first
among us, that he was being transported nto
the family civele and could thercfore converse
quietly and convineingly, without histrionics.

None highly trained in studio technique had
better timing than his; none could more clever-
ly interpolate, with sly insouciance, a mirth-
shaking quip. Nor could others mateh his mas-
terv of the barbed retort, which left his cam-
paigning opponents bruised and bewildered.
He was, on the air, a rare admixture of Dis-
raeli and Barrymore, of Talleyrand and Lin-
coln, as keenly attuned as a Shakespearean
actor, but by paradox if he willed, a “ham” in
the oldest tradition of the theater.

Much of this which contributed so immeasur-
ably to his stirring broadecasts was inherent
in his naturally vibrant personality. But his
konwledge of radio was not acquired acci-
dentally. As Assistant Secretary of the Navy
in the first World War, Mr. Roosevelt was in
charge of naval communications, He encounter-
ed radio then, studied it, foresaw the gigantic
influence it would exert. When nominated for
the Presidency in 1932, he turned to the medi-
um, then relatively new, to convey his pro-
gram to the voters.

As early as 1936, one incident illustrated his
intimate knowledge of commercial broadcast-
ing. Conversing then with Carleton Smith,
general manager of WRC Washington and
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dean of Presidential announcers, Mr. Roose-
velt announced that he was going on a few
stations with a speech. “Not a network,” he
commented, “just a few stations in New York.”
He then proceeded to name off, by call letters,
the numerous outlets which were to carry his
address,

In those same days, when he was preparing
a radro address with his colleagues at the
White House, he would read it over aloud,
interjecting such occasional remarks as: “I’ll
pause here. That'll get ’em.” His instinct for
radio showmanship seemed infallible.

His death brought to the stations of the
nation a profound grief. Regular schedules on
all networks and in studios from coast to
coast were discarded. Programs were altered
with feverish devotion. The voice of broadcast-
ing reflected the saddened spirit of America
in solemn tones,

Known to have cxpressed often a desire to
own and publish his own newspaper (he was
editor of the daily Crimson when a student at
Harvard), Mr. Roosevelt once said to a friend,
possibly with tongue-in-cheek: “I know what
T'll do when I retire. I'll be one of these high-
powered commentators.”

He was, in fact, the highest-powered com-
mentator of them all. He was the voice of
humanity. That voice—now laughing, now jest-
ing, now speaking with sincerity and convic-
tion—lived in the homes and in the hearts of
millions the world over. That this great, buoy-
ant spirit is gone forever is difficult to com-
prehend. Those who gave wings to his words
will miss him.

— Broadcasting, April 16
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radio programs. The FCC has
a definite function in ad-
ministering the engineering

was American broadcasting.

That first year after World
War Il saw FM and TV propo-
nents renew efforts to secure
places among the media.
There also came a jolting judg-
ment by the FCC that it
should assert itself more forci-
bly in programing. And the
broadcasters’ gadfly, Jimmy
Petrillo, stepped up his de-
mands for his American
Federation of Musicians.

The FCC took a long step
into programing in March
after it had studied accumu-
lated data on broadcast content
and decided that the road to
license renewal was littered
with unkept promises. The
commission’s attempt to es-
tablish license renewal criteria
based on broadcasters’ perfor-
mance was contained ina 139-
page report, ‘‘Public Service Responsibility of Broadcast
Licenses.”” The color of its cover gave it its nickname, *‘The
Blue Book.’ In the document, the FCC said that in the future
it would look with ““particular consideration” upon four public
service categories: ‘‘the carrying of sustaining programs, in-
cluding network sustaining programs; the carrying of local,
live programs; the carrying of programs devoted to the discus-
sion of public issues; [and,] the elimination of advertising ex-
cesses.”’

[rate broadcasters immediately fired back, accusing the FCC
of censorship. National Association of Broadcasters President
Justin Miller labeled the FCC’s new policy unconstitutional,
while the FCC continued to maintain that its procedure was
necessary for an overcommercialized radio industry. Vitriolic
arguments lasted all year as the FCC and broadcasters debated
the Blue Book’s premises and implications.

Broadcasters cited the Blue Book’s sometimes inconsistent
program analyses and charged that the work was a reflection of
the views of Charles Siepmann, a former BBC program direc-
tor and vocal supporter of the British system of broadcasting,
who was active on the FCC staff that drafted the Blue Book.

Representative Richard F Harless (D-Ariz.) voiced radio’s
concerns, saying: “‘It was certainly not the intention of Con-
gress at the time the FCC was established to place within its

Lord Haw Haw (William Joyce), the English-
American who broadcast for Germany during World
War I1, was hanged for treason in London Jan. 3. His
was the first of many executions following war crimes

trials around the world in 1946. At Nuremberg,
Germany, 22 Nazi leaders were convicted on Sept. 30;
11 were sentenced to die. One, Hermann Goering,
committed suicide by poison just two hours before his
scheduled execution. On the other side of the world,
Japanese Lieutenant General Homma, who ordered
the Bataan death march, was shot near Manila;
General Yamashita, Japanese commander in the
Philippines, was hanged. The Philippines were given
independence by the U.S. on July 4. In Argentina,
Juan Peron was elected to his first term as president.
In America, discharged service personnel returned to
waiting lists for new cars and housing, amid various
rail strikes and a nationwide coal strike. And in
BROADCASTING . ..

mechanics of radio. To permit
the government agency to dic-
tate the types of programs that
radio stations could provide
would be contrary to the
doctrine of freedom of the air.
To have governmental review
of radio programs would
definitely be a violation of
freedom of speech. We might
as well have a review of the
contents of newspapers.’

Despite the charges on both
sides, acting FCC Chairman
Charles R. Denny, at the NAB
convention in October,
pointed out that of the 322
station applications pending
for renewal at the time the
Blue Book appeared, the FCC,
by September, slated only
seven AM’s for hearings
(wBAL Baltimore; KBIX Mus-
kogee, Okla.; KGFJ Los Angeles; KMAC and KONO San An-
tonio, Tex.; wiBG Philadelphia, and wToL Toledo). By Novem-
ber the FCC had winnowed the list down to WTOL, KMAC and
KONO. Despite the broadcasters’ alarms the FCC never
revoked a license based upon the program considerations
codified by the Blue Book. Even wBAL Baltimore, which the
FCC had made the horrible example of its report, received a
license renewal, although columnists Drew Pearson and
Robert Allen had petitioned for wBAL’s facilities under the
FCC’s ‘‘comparative consideration’” clause and the case was
not resolved until December 1951.

AM clear channels came under fire in the postwar expan-
sion. Charging radio service to rural areas was unsatisfactory,
regional broadcasters and a number of farm groups requested
in January that the FCC break down the clear channels. Argu-
ing for the status quo and even higher power for his clients,
Louis G. Caldwell, counsel for the Clear Channel Broadcast-
ing Service, reasoned that ‘‘the only way in which the farmer’s
signal can be improved over large areas . . . so as to reduce the
static which mars or destroys radio reception for him, is
through stronger radio signals resulting from the use of higher
power.”

The FCC, partly in response to the flood of new station ap-
plications, altered technical specifications to allow more sta-
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... From a charge of plutonium when the
bomb undergoes nuclear fission a tem-
perature of 100,000,000 degrees is gener-
ated . .. Eight minutes after . . . the atomic
cloud had towered to a height of 23,100
feet. At this time, it was about 11,000 feet
in diameter”” William Lawrence of the
New York Times reminded listeners: **We
should be thinking of the bomb today as
the greatest problem facing the world, and
how to stop it from being used at all
against cities, against men and women,
against navies, against air forces.”
When the war ended and the era of the

atomic bomb and the cold war began, an .

interest in radio documentaries developed.
CBS established a documentary unit
under the direction of Robert Heller. One
project, organized in 1946, was called One
World Flight named in honor of Wendell
Willkie's ““One World”’ slogan in the 1940
presidential campaign. To produce it, Nor-
man Corwin visited 37 countries in four
months. Edward Murrow collaborated
with Fred Friendly to produce I Can Hear
It Now, an album of recorded
reminiscenses that later became the docu-
mentary radio series, Hear It Now. Jour-
nalist Drew Pearson became noted for ex-
poses, especially for his attacks upon the
Ku Klux Klan and Eugene Talmadge,
former governor of Georgia.

On the entertainment side of radio,
more detective shows debuted. Phillips H.
Lord, who created such successes as G-
Men, Gangbusters, Counterspy, and Mr.
District Attorney, presented Policewoman
in 1946, the true story of events in the life
of Sergeant Mary Sullivan of the New
York City Police Department. The fic-
tional Sam Spade and his faithful secretary,
Effie Perrine, first appeared in CBS’s The
Adventures of Sam Spade on July 12.

Sky King debuted in 1946 on ABC and
combined adventure with moderate
suspense in a family-oriented setting.
Swooping down in his plane, ‘‘The
Songbird,” Sky would fight trouble and
rescue Penny and Clipper from as much
evil as could be put into 15, and then later,
30 minutes.

The networks continued to excel in
comedy shows. Jack Benny moved back
into the number-one spot (up from fifth in
1945), and Fanny Brice provided the new
name in the top 15 of popular programing.

Prewar radio favorites began to reappear.
Merwyn Bogue, Kay Kyser’s “‘Ish Kabib-
ble’” character, broadcast again. Red
Skelton resurrected his “‘Junior’’ character
on Tuesday nights for NBC. Eddy Duchin
became the pianist-emcee on Kraft Music
Hall, and Johnny Desmond sang on
NBC’s New Follies. Henry Morgan
renewed his biting humor and jibes at
sponsors on ABC broadcasts.

To complete the range of programs, the
networks presented Helen Hayes in First
Lady of the Theater, a Saturday night dra-
matic series on CBS; Dick Powell in
Rogues Gallery, an adventure series on
MBS; Perry Como on The Supper Club
Show, a Monday-Friday song review for
NBC, and Milton Berle in The Court of

Perty Grievances, a short-lived comedy
series on CBS. To measure its audiences,
radio relied on Hooper, Nielsen, and the
Cooperative Analysis of Broadcasting, but
CAB in July suspended service after 17
years.

Arch Oboler, a writer whose fame was
established by radio, nipped at the
medium that helped to feed him. He
declared: ‘““Humbug fills our free Ameri-
can air. From early morning until the last
spot announcement . . . an amazing assort-
ment of evasions, half truths, and
untruths activate the kilocycles ...
Nostrums for every bodily function are
jingled and jangled to rhythm and rhyme.
Not an ache from head to toe is left
unplowed by the big plow of advertising
humbug. You may ask what this has to do
with radio writing. Simply that some of us
can’t write honest radio under such cir-
cumstances ... We must clean house ...
Those manufacturers, such as the soap
and cigarette people, should profit from
the general want for those commodities,
not through outright untruths.”

Humburg may have filled the air in
Oboler’s opinion, but godlessness did not.
Three San Francisco AM stations (KQW,
KPo and KFRC) denied air time to Robert
Harold Scott to present atheistic views.
The FCC, although denying Scott’s peti-
tion for the revocation of these stations’
licenses, warned that ‘‘if freedom of
speech is to have meaning ... it must be
extended as readily to ideas which we dis-
approve or abhor as to ideas which we ap-
prove.”” To the displeasure of 5,000 letter-
writing listeners, Scott in November
received time from KQw San Francisco.

To the displeasure of broadcasters,
James Petrillo, head of the American
Federation of Musicians, sought to im-
pose new labor conditions on broadcast-
ing. Petrillo saw networks as a cause of
musician unemployment at the affiliated
stations and wanted standby musicians
hired. He wanted broadcasters to compen-
sate for use of transcribed programs, limit
transcribed shows and recordings, pay ad-
ditional fees for rebroadcasts, ban music
that originated outside the U.S., and
refuse noncommercial educational pro-
grams, among other demands. Congress,
in April, passed the Lea Act that made it
unlawful to force hiring of unneeded per-
sonnel, to pay more than once for a ser-
vice, or to pay for services not performed.
In defiance of the Lea Act, Petrillo ordered
AFM members not to play for combined
AM-FM programs and not to play for TV
unless paid at radio scale or above. Petrillo
argued: ‘‘Television is not going to grow at
the expense of the musicians. As televi-
sion grows, the musician is going to grow
with it or we are not going to assist in its
development.”’

To test the Lea Act, Petrillo called a
strike against waAF(aM) Chicago when it
refused to hire three unnecessary AFM
musicians. The government charged the
AFM with violating the Lea Act, the Sher-
man Antitrust Act, and other laws, but
Federal District Court Judge Walter La
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Buy, in December, ruled that the Lea Act
was unconstitutional. Broadcasters took
an appeal that they eventually won, but
Petrillo struck deals with some advers-
aries. The AFM accepted the record
manufacturers’ offer of a 37 1/2% increase
in musicians’ pay, and the transcription
firms accepted the AFM’s demand for
50% more for musicians, or $27 per man
for 15-minute programs.

A long-standing insistence by the net-
works on live broadcasts fell by the
wayside when Bing Crosby signed a new
contract with ABC. Crosby signed at
$30,000 a week to transcribe his show for
Philco to eliminate the necessity of
rebroadcasting for a different time zone.

The history of 1946 also shows: ABC
bought King-Trendle Broadcasting Corp.
(wxyz Detroit, woob Grand Rapids,
Mich., and the Michigan Radio Network)
for $3.65 million. William Paley, back from
service at SHAEF headquarters in Europe,
moved up to the chairmanship in January,
and named Frank Stanton to succeed him
as president (Paul Kesten, who had been
executive vice president, was named vice
chairman, but—in ill health—resigned
later that year). Donald Flamm, one-time
owner of wmca(aM) New York, who
argued that he was forced to sell his station
(see 1944), won a $350.,000 verdict against
Edward J. Noble, ABC board chairman.
Westinghouse, touting its Stratovision
(see 1945) as ideal for TV, reported that
usable signals, relayed by airplanes at
altitudes of 25,000 feet, had been picked
up 250 miles away. John H. DeWitt, chief
engineer of wsM(AM) Nashville, reported
that he had bounced a radar signal off the
moon during his wartime service with the
Signal Corps.

With black-and-white television gaining
popularity, color ahead, and FM a slow but
inevitable contender for markets, broad-
casters looked to their ever-increasing do-
mains and checked the FCC’s Blue Book.
In the meantime, Americans continued to
listen to AM, wait for FM, and hope for
less expensive and better programed TV,

]
Stay Tuned

1. Which FCC commissioner was cri-
ticized by Senator Homer Capehart
for a “brazen effort to sabotage the
FBI in its efforts to uncover com-
munists?"

2. Who was the comedian who insisted
on heckling a network vice president
in his broadcasts?

3. What was Phonevision?

4. How did the Supreme Court rule on
the Lea Act that AFM's Petrillo
defied?

5. How did the FCC react to the ex-
plosive growth in radio stations num-
bers?

The answers
in “1947”
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““‘An Economic Study of Stan-
dard Broadcasting’’ that cited
increasing competition for ad-
vertising. The FCC forecast
the siphoning of advertising
revenue from the older sta-
tions by the newer ones, and
envisioned the capture of
markets by the first station in
a new area and a lockout of
subsequent stations. Accord-
ing to the FCC, factors favora-
ble to the greatly expanded
postwar broadcast industry
were the potentials for in-
creased business, greater ad-
vertising volume, more dis-
posable income, and bigger
radio audiences. The FCC's
list of factors unfavorable to
the radio industry was longer. It included the potential for a
recession, for a “‘fractionating’” of the radio audience, for a
“‘more critical comparison of the cost and effectiveness of
broadcast’’ with other media, for an increase in newspaper ad-
vertising, for a cost-revenue squeeze caused by rising purchase
prices of stations, and for rate cutting because of the increased
inventory of time that would be available for sale.

The FCC declared 28% of an anticipated 1,063 U.S. radio
communities (by 1948) would be *‘over-expanded, should the
present high level of business activity decline”” With more
than 400 new stations (AM and FM) going on the air in 1947,
bringing the total near the 2,000 mark, the FCC predicted a
sizable number would fail.

Broadcasters questioned the commission’s right to issue any
economic study and feared that the FCC’s next step might be
the proclamation of rate book. Speaking for many in radio,
BROADCASTING answered: “*Some stations will fail, of course,
as we have repeatedly insisted. Others will trail red ink for
months or years before they consistently turn a profit.. Those
that survive will be stations which, competitively, render
superior service to their listeners, and, consequently, to the
advertisers. ... The question of survival in a highly competi-
tive art hinges to a great extent on the ingenuity of individual
stations both in programing and in selling time. . .. These fac-
tors are considered in the economic report, but they are in-
tangibles which, despite their importance, do not show up in
charts and graphs.”’

Great Britain took over

term in the U.S. House of

relinquished its grasp on India; the latter country re-
emerged in August as Hindu India and Moslem
Pakistan. U.S.-Soviet relations worsened, prompting
financier Bernard Baruch to describe the stand-off as
a “Cold War.” In America, the supersonic age became
a fact: A Bell X-1 was flown faster than sound.
Motorists got the news that B.F. Goodrich had
developed a tubeless tire. The House and Senate
overrode President Truman’s veto to pass the Taft-
Hartley Act. The Los Angeles Rams painted horns on
headgears to become the first pro football team with
helmet insignia. Other 1947 news out of California:
Navy veteran Richard M. Nixon was elected to his first

BROADCASTING ...

gained audience and
revenues— 1,962 stations on
the air by Dec. 31 and 37
million radio homes in the
U.S. Total net time sales for
broadcast advertising reached
a new high of $374,086.,686, a
healthy 12% more than in
1946. (Net time sales repre-
sented gross billings less fre-
quency and promotional dis-
counts. These receipts were
before deduction of agency
commissions, considered an
expense of sales). Estimated
radio gross billings in 1947
were $555,400,000.

For the first time, the
money Americans spent for
receivers, tubes, batteries and
parts topped $1 billion. There was a boom in car radios, as
Americans—after wartime restrictions on the production of
such equipment—could take radio with them down the high-
way. The number of car radios sold in 1947 jumped to 2.5
million, worth $150 million up from the 150,000 sold in 1946,
worth $9 million.

Network radio was beginning to change. Bing Crosby’s 1946
coup in which he won the right to transcribe his ABC network
program in advance created an aftershock in 1947. Fortune
magazine in January declared that none of Crosby’s past per-
formances ‘‘measures up to the magnitude of his assault on
the established framework of radio,’ and labeled Crosby’s
change to transcriptions ‘“*a direct attack on the radio business
... or at least on the two biggest networks, NBC and CBS . ..
[which] have an absolute ban on transcribed shows for big-
name stars.”’ Fortune wondered: “‘If complete top-caliber pro-
grams can be recorded and sold directly to individual stations,
what is to become of networks as networks?”’

What became of them in 1947 was all good news for them.
They prospered and expanded their reach. With the numbers
in inverse order to their ratings rank, MBS had 488 affiliates by
Dec. 31; ABC, 265; CBS, 174, and NBC, 167.

The cold war was taking on a deeper chill. Along with popu-
lar songs introduced in 1947, such as Alan Jay Lerner’s
“‘Almost Like Being In Love, " Hoagy Carmichael’s ““Ivy,” and
Oscar Hammerstein's ““So Far,”’ radio audiences were in-
troduced to the perceived threat of the Soviet Union. There

its coal industry, but

Representatives. And in
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NBC's Fred Allen was next in
popularity, but he outdrew all his competi-
tors in the national press following an inci-
dent in the spring. Allen often was given
to impromptu and caustic remarks about
the business of broadcasting during his
programs. After network criticism of his
jokes about network vice presidents as
“‘people who find molehills on their desks
in the morning and must make mountains
of them before they go home at night.”
Allen had 35 seconds of his show cut off
when he attempted to air a similar jibe that
had been censored by NBC. The advertis-
ing agency demanded a rebate and Allen,
who had been chastised the week before
for running overtime, delivered his rebut-
tal through newsprint: NBC has a vice
president in charge of program ends who
saves up the seconds and minutes that pro-
grams run overtime and when he ac-
cumulates two weeks of time. takes a vaca-

tion.

New in 1947 and ranked 12th was My
Friend Irmain which Marie Wilson, as an
earlier-day Marilyn Monroe, played the

beautiful **dumb blonde’ legal
stenographer. For example, asked about
compulsory military service, Irma re-

sponded that “*a girl shouldn’t have to go
out with a sailor unless she wants to.”’
When Cathy Lewis, playing Jane Stacy,
Irma’s sensible roommate, asked her why
she went out with Al who “*has no job, no
money, no clothes, no car, no prospects
and no future,” Irma characteristically
replied, “*1 have to stick with him in case
things get tough.”

For FM, special progress seemed ahead
in 1947. Roy Hofheinz, FM Association
president, predicted 1947 would be the
“FM year”” By the end of 1947, 238 FM
stations were on the air, 680 more had
been authorized, and 431 applications

WHEN Mrs. William McCormick,
a Lockhaven, Pa., housewife, an-
swered her telephone on March
15, and told Ralph Edwards, m. c.,
of NBC’s Truth or Consequences
show, that the mysterious “Mrs.
Hush” was Clara Bow, she became
the winner of prizes totalling
$17,5690, an all-time high for radio
give-aways. Not only did this fabu-
lous contest make Mrs. McCormick
happy, but it raised more than
$400,000 in contributions to the
“March of Dimes” campaign.

Last Jan. 25 Truth or Conse-
quences, sponsored by Procter &
Gamble Co. for Duz, began broad-
casting a mysterious voice of a
woman called “Mrs. Hush’” who,
each week, recited a four-line verse
which contained clues to her iden-
tity. To be eligible for the compe-
tition, listeners had to write a let-
ter in 25 words or less on “We
should all support the March of
Dimes because” and enclose a con-
tribution to the campaign along
with the entry. Three letters were
picked each week and the writers
were phoned during the broadcast
to give their opinions on who “Mrs.
Hush” was. The first week of the
contest three prizes were offered,
and by the time Mrs. McCormick
guessed the answer on March 15,
there were more than a dozen.

Mrs. McCormick, her sister, and
a neighbor had gotten their heads
together and figured that “Mrs.
Hush” was Clara Bow. They had
sent in a total of 24 letters during
the time the contest was in prog-
ress at the rate of one a week. It

RECORD RADIO GIVE-AWAY

Prizes for Women Who Guessed Identity
of ‘Mrs. Hush’ Total $17,590

was Mrs, McCormick’s eighth let-
ter that was picked as one of the
three best for the week ending
March 15.

Three Share Prizes

The prizes, which Mrs. McCor-
mick and the two other women are
still trying to split three ways
were: A 1947 Ford Sportsman con-
vertible automobile; Bendix
washer; United Airlines trip to
New York for two with a week-end
suite at the Waldorf-Astoria Hotel;
a $1,000 I. J. Fox full length silver
fox coat; a Columbia trailer which
sleeps four and includes stove and
refrigerator; a $1,000 diamond and
ruby Bulova watch; a 1947 RCA
Victor console radio phonograph
with a $100 library of Redseal rec-
ords; a Jacobs home freezer filled
with Birds Eye frozen food; a Tap-
pan gas range; Electrolux vacuum
cleaner with all attachments; a
Crosley Shelvador refrigerator; a
week’s vacation for two at Sun Val-
ley, Ida., with transportation paid;
a Brunswick billiard table installed
in the home; an Art Carvel $1,000
diamond ring; a complete Hart,
Schaffner and Marx wardrobe for
each adult in the immediate family;
a Fitzgibbons residence steel heat-
ing boiler; free maid service for
one year; a l44-piece set of Ameri-
can china; a Remington-Rand type-
writer; a Luscombe Silvaire air-
plane worth $2,500; a complete
house painting job inside and out
by Skerwin-Williams.

More than one million entries
were received by the program.

— Broadcasting, March 24
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were pending.

Continental Radio Network on March
26 broadcast the first program of an ex-
clusive FM network. By September the
network had grown to 27 stations but had
only one commercial sponsor. To lessen
interference created by stations drifting off
their assigned channel, the FCC in April
proposed a reallocation of FM channels
based upon a four-channel separation.
Although this plan would affect 90% of the
approximately 200 stations licensed by
April, the FCC supported the change be-
cause, in its view, ‘‘the limited number of
FM stations that have completed full con-
struction .. . [allowed] changes in frequen-
cy assignments ... [to] to be made at this
time without causing substantial expense
to the stations now on the air or under
construction.”

Television gained space in more living
rooms. By the end of 1947, 12 television
stations broadcast to 14.000 American
households. They were reaching a penectra-
tion level of .04%. The average black-and-
white television receiver in 1947 cost
buyers $274.

Television in 1947 grew to the extent
that the Television Broadcasters Associ-
ation drafted a program code to guide the
mediums before ‘‘self-appointed out-
siders™ pressed their codes. Coaxial cable
linked New York to Boston in November
through AT&T, but, despite such basic
foundations, network television waited.
When AT&T filed a proposed intercity
coaxial-cable base rate of $40 per mile per
month for an eight-hour day. broadcasters
balked at the high cost. One video broad-
caster reacted to the news by describing
those fees as “‘the best sales argument for
programing television by film that has
been advanced so far”’

To cut costs, Zenith proposed
“*Phonevision,”’ then an experimental
system of ‘‘pay-as-vou see’’ video
whereby subscribers could receive the
show selected with the cost.added to their
phone bill. While newspapers supported
such a *“‘juke box vision.” as BROADCAST-
ING entitled an applicable editorial, prac-
tically all broadcasters rejected the idea on
the premise that on-air television. sup-
ported by advertising, should continue to
be free to audiences.

To end uncertainty of black and white or
color at that time, the FCC, to RCA’s
delight, denied CBS’s petition for com-
mercial color video in the 480-920 mhz
band. The commission said there was in-
adequate testing and that ‘‘there may be
other systems of transmitting color which
offer the possibility of cheaper receivers
and narrower bandwidths that have not yet
been fully explored.”” The decision spurred
production of black and white equipment
and rekindled interest in television
licenses now that the standards had
stabilized.

Late in 1947, the FCC heard arguments
tom FM, TV, and nonbroadcast services
1s to whether television should relinquish
<he portion of the band assigned to TV
channel 1. Although the FCC issued no
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ment of artificial restraint’’ by
withholding a privilege
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for radio’s 1948 history.

In television, the FCC froze
new station grants, a deci-
sion that was to put station ap-
plicants into a waiting line for
nearly four years while the
FCC worked out a national
plan of TV assignments. But
existing TV licenses and net-
works were undeterred from
introducing a number of pro-
grams that turned out to have
enduring appeal.

FM stations continued to
increase in 1948, but the ser-
vice still existed in the shadow
of established AM. Most con-
sumers, already having AM
sets. were uneager to purchase
another aural set, even
though it promised superior sound.

As an election year, 1948 brought broadcasters problems in
editorializing, censorship and equal time.

President Harry Truman, who won election after an arduous
campaign, referred to the fourth and fifth estates as the “*kept
press and the paid radio.”” The Democratic strategy involved
buying little radio time. [nstead, Truman personally stumped
the country, earning the sobriquet, ““Give ‘Em Hell, Harry.”
for peppery speeches about the dangers of Republican eco-
nomics. Republican candidate Thomas E. Dewey, on the other
hand, took to the air to deliver decorous speeches. By election
eve pollsters were finding many ‘‘undecided™ or pro-Dewey
voters. Buoyed by the findings of the best-laid polls, commen-
tator H.V. Kaltenborn as well as other reporters on election
night discounted an early Truman lead and declared a Dewey
victory. By morning the Truman victory was undisputed.

A BROADCASTING analysis in November estimated that the
major political parties bought $1.7 million in air time during
the 1948 campaign.

The movement to repeal the Mayflower edict (the FCC ban
on editorializing), which gained industry support in 1947,
gathered momentum with the electioneering of 1948.

Ata March FCC hearing to reassess the ban, ABC President
Mark Woods insisted: **Operation in the public interest places
a positive duty upon the broadcasters to editorialize vigorously
whenever they believe that it is in the public interest to do so.”
CBS President Frank Stanton warned: *‘The time is running

Turmoil continued overseas: Mohandas K. Gandhi was
shot to death by a Hindu fanatic on Jan. 31 in New
Delhi; Russia put a land blockade around West Berlin
in April; the Free State of Israel was proclaimed in Tel
Aviv as the British evacuated Palestine in May,; Joseph
Cardinal Mindszenty, Roman Catholic primate of
Hungary, was arrested Dec. 27 by the Communist
government on charges of treason, espionage and black-
market dealing. In the U.S., aviation pioneer Orville
Wright died, and former State Department employe
Alger Hiss was indicted on perjury charges in
connection with the passing of secret documents to
Whittaker Chambers for transmission to a Communist
spy ring. But the biggest gasps of the year might have
come from publication of the first Kinsey report, on
“Sexual Behavior in the Human Male.” And in

BROADCASTING - - -

““which is not denied to any
other class of our citizens—
except perhaps convicts con-
fined in prison.”” NBC Presi-
dent Niles Trammell
emphasized: “‘The line be-
tween the printed newspaper
and the radio newspaper is
breaking down, and there is
no reason to impose restric-
tions on public expressions by
radio which are not imposed
on our free press.”

James Lawrence Fly, who
was FCC chairman when the
Mayflower decision was in-
voked in 1941, argued against
repeal on behalf of the Ameri-
can Civil Liberties Union. Fly
testified there appears “‘an il-
lusion of green pastures on the part of the broadcasters. |
wonder if they want to sink to the ... level of the press ...
Radio is splendid. Radio is powerful. It is dynamite. In terms
of public opinion, it is atomic . . . Radio is not like a newspaper.
It cannot be like a newspaper. It should not be like a newspaper.
I think it's high time it recovered from the illusion of green
pastures. They're not so green.”’

The Mayflower review was still in progress when the FCC
issued another decision that underscored the regulatory dis-
tinctions between radio and the printed press. By a 4-2 vote in
a case involving the renewal of the license of WHLS(AM) Port
Huron, Mich., the FCC held that a station could not be held
responsible for libelous utterances by a political candidate be-
cause Section 315 of the Communications Act prohibited
broadcasters from censoring political broadcasts. The prohibi-
tion, said the FCC, was ‘‘absolute . .. whether the material is
libelous or not.”

The industry reacted with indignation. In an editorial,
BROADCASTING asserted: *“In deciding, after two-and-one-half
years of pendency, a simple license renewal case that it could
have skipped as it has done hundreds of others, the four-man
majority hurled defiance in the faces of the states, the Con-
gress and Supreme Court, and even of logic itseif . . . [and con-
tributed] confusion, coercion, fear and stark amazement . ..
The broadcaster will just have to carry that which any wild-
eyed politician wants to spout, whether it’s obscene, libelous
or subversive. Once the station opens its microphone to one
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relatively unknown comedians Dean Mar-
tin and Jerry Lewis, and boxing referce
Ruby Goldstein. Despite Sullivan’s stiff
body language and mumbled introduc-
tions, his show rated number two with a
51.8 Hooper.

Ted Mack first appeared as host of The
Original Amateur Hour on Jan. 18 for
DuMont, and offered a parade of tuba
players, comics, singers, impersonators
and jugglers. Following the format of Ma-
jor Bowes’s radio show, Mack’s viewers
voted for their favorites who then won
scholarships.

Besides comedy and variety, television
presented prestige drama and music, as
well as quiz shows. Studio One debuted
Nov. 17 on CBS, and Philco Playhouse on
Oct. 3 on NBC. In a special experiment,
ABC in November telecast an entire pro-
duction of Verdi's ‘‘Otello’’ from the
Metropolitan Opera House in New York.
Break the Bank, a 30-minute ABC quiz
show, continued on radio and became an
AM-TV simulcast in October. Drawn by
cash prizes of up to $10,000, Break the
Bank drew an immediate and large follow-
ing.

The top 10 commercially sponsored TV
shows were: Texaco Star Theater (80.7
Hooper rating), Toast of the Town (51.8),
We, the People (46.4), Small Fry Club
(36.5), Amateur Hour (31.9), Kraft TV
Theater (30.2), Chevrolet on Broadway
(29.9), Americana (28.6), Bigelow-
Winchell (25.4), and NBC Symphony
(24.5).

Its growing popularity notwithstanding,
television faced problems of costs, tech-
nology, royalties and allocations. Costs still
exceeded income. A BROADCASTING
“Telestatus’ report estimated the operat-
ing costs of a TV outlet in a medium-sized
city as $500,000 a year; costs for video
time and talent for a 30-minute quiz show
as $1,800; a sports show as $2,200; a dra-
matic show $5,600; a news show $1,400,
and a film as $1,000.

There were technical problems. One,
much publicized, occurred when CBS
telecast an Air Force Association show
from Madison Square Garden. It lost the
signal just as Gypsy Rose Lee began her
act. Censorship was erroneously assumed.
To preserve broadcasts, ABC developed
““video recordings,” films of television

Still in the Saddle!

FCC CHAIRMAN Wayne Coy today still holds the reins of radio, patrolling

the ether ranges east and west of the Pecos.

Like many another Democratic

chieftain, the Indianian appeared destined for the last roundup Tuesday
night, but the powerful medicine of Big Chief Truman decreed otherwise.
(Horse, saddle and Stetson by KYAK Yakima, Wash.)

— Broadcasting, Nov. 8
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programs photographed from the face of a
cathode ray receiver tube as the live pro-
gram was in progress. ABC declared this
single system of recording sound and pic-
tures was cheaper than the procedure of
the separate kinescopic recording of sound
and film used by CBS and Paramount.

Royalties needed to be determined for
both television actors and musicians.
Acknowledging that large payments were
not possible for actors in TV films, Ronald
Reagan, president of the Screen Actors
Guild, insisted that television at least ac-
cede to the principle of royalty payments
as film was likely to become an important
TV staple. Allowing American Federation
of Musicians members to per-
form for television, James Petrillo, AFM
president, ended the AFM TV ban in
March, while still negotiating terms of set-
tlement.

In May the FCC ordered hearings on
high-band television, took channel one
away from TV and reassigned it to non-
governmental fixed and mobile services.

One big result of those hearings was that
the FCC in September imposed a freeze
on TV licensing to study color television
standards, tropospheric interference, addi-
tional channels, city-by-city assignment of
channels, and educational channel reser-
vations.

Speaking for most in the industry,
BROADCASTING editorialized that, ““Contr-
ary to all the usual implications ..., the
temporary freeze which the FCC has im-
posed upon television applications is
stabilizing and reassuring and should be
welcomed. The primary objective of per-
fecting television’s technical standards is
adequate justification for the move . .. The
march of television will continue ...
Nobody knew then that the freeze would
last four years.

Besides the growing competition of
television and FM, AM radio faced prob-
lems of FCC investigations and network
talent raids. Charges by the Radio News
Club of Hollywood that G.A. (Dick)
Richards required writers and announcers
to slant and falsify news prompted the
FCC in March to begin an investigation of
Richards’s stations, KMPc(aMm) Los
Angeles, WiR(aM) Detroit and WGAR(AM)
Cleveland. In November, the commission
ordered a hearing.

The growing purses on radio giveaway
shows drew the attention of the FCC
which started looking for violations of the
anti-lottery laws. In June, a Manhattan
taxi driver’s wife won $20,000 in cash and
merchandise from Stop the Music for cor-
rectly identifying a tune. In August, the
FCC proposed rules that would practically
bar all such programs from the air. There
was almost unanimous opposition to the
proposed rules at FCC hearings in Octo-
ber.

Besides helping to spark the FCC inqu-
iry, Stop the Music gained fame when it
pushed Fred Allen off the air. Cast op-
posite the popular quiz show, Allen
parodied the competition and offered to
reimburse any listener who was called by
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approach of buying control of
a star’s corporation. The per-

former would then save

ban giveaway shows, it allowed
editorializing and it held color
hearings. FM was all but ig-
nored as public attention was
attracted to the burgeoning
television industry, and broad-
casting was the scene of a
search for Communist sym-
pathizers.

In one precedent-setting
situation, broadcasters pro-
tested a city tax. In another,
broadcasters used tax laws to
lure high-priced talent.

In that first situation, Little
Rock, Ark., levied a tax on
broadcast stations. It irritated
station owners who pointed to
precedents and interstate
commerce laws in their ap-
peals. When the Arkansas Supreme Court in Little Rock in
May upheld the tax, G.E. Zimmerman, vice president of
KARK(AM) there, turned to the U.S. Supreme Court for help.
He declared: ““The decision opens the way for every city to tax
stations, and there’s nothing to prevent a city from doubling
the tax every week. We don’t object to the amount of the tax,
but we deny that the city has the right to impose it. This is the
foot in the door’”” The U.S. Supreme Court in November
refused to review the decision, clearing the way for Little Rock
to levy taxes of $250 a year on the generation of radio waves,
and $50 on solicitors of local advertisers. The edict ignored the
protection of interstate commerce normally accorded broad-
casting and left a retinue of broadcasting’s tax lawyers running
for the legal cover from which to launch a second defense.

Conspicuously absent from KARK’s defense, the National
Association of Broadcasters rebutted criticism on the grounds
that “‘no request for NAB help was made.” In a December
editorial, ‘‘Little Rock Bottom,” BROADCASTING labeled the
Little Rock case ‘‘potentially the most dangerous assault upon
radio’s freedom ever dreamed up by municipal authorities in
their lust for revenue. . .. Whether it’s censorship in Pennsyl-
vania or a tax in Little Rock ..., it’s still interstate com-
merce. ... Radio will be on the qui vive for the very next test
case. ... On the next occasion, we are confident, the NAB will
pitch in from the start with best counsel procurable.”

In national radio, network executives used tax-break incent-
ives to raid top talent. This version of star wars, begun in

Ireland severed ties with Britain by leaving the
commonwealth April 18. The Chinese Communists
took over the rest of the mainland as the Nationalist

Chinese government fled to Formosa Dec. 7. In the
U.S., Axis Sally (Mildred E. Gillars) and Tokyo Rose
(Mrs. I Toguri D’Aquino) were convicted of treason for
wartime propaganda broadcasts and sentenced to
prison. America’s A-bomb monopoly ended when
President Truman announced Sept. 23 that the USSR
had exploded a bomb of its own. The average motion-
picture theater admission had risen to more than 35
cents. That was for such Oscar-winning films as ‘All
the King’s Men,” thinly disguised fiction of the life of
the late Senator Huey Long of Louisiana. Just a little
farther north, Ponder won the Kentucky Derby,
telecast for the first time by WAVE-TV Louisville in May.
And elsewhere in BROADCASTING ...

money by paying a tax on
capital gains rather than the
steeper tax on income. AS
television began to lure au-
diences, performers and spon-
sors, the radio networks, par-
ticularly CBS, resorted to
talent wars and razzle dazzle
programing. Designed to
bolster radio ratings while
storing up video futures, the
CBS plan worked, at least tem-
porarily.

By early January, CBS, with
Jack Benny and Amos ‘n’
Andy (both acquired from
NBC), led the Sunday night
radio ratings against NBC’s
Horace Heidt’s Opportunity
for Youth, and ABC’s Walter
Winchell, and Stop the Music. By late January, CBS had wooed
Bing Crosby from ABC, as well as Edgar Bergen, Red Skelton,
Fibber McGee and Molly, and Ozzie and Hearriet from NBC.
Fred Allen, in his Jan. 23 broadcast for NBC, quipped: “‘I’ll be
back next week, same time, same network. No other come-
dian can make that claim.”

CBS kept buying talent. CBS Chairman William S. Paley, in
a 1976 BROADCASTING interview, analyzed his strategy of the
40’s: “‘At that time I was not only thinking of radio, when [
wanted to bolster our standing and please our audiences; I
knew that television was right around the corner. | wanted
people who 1 thought would be able to transfer from radio to
television. That gave us a very good start in television and a
big advantage indeed.”’

NBC did not match offers. Its executives said that some top
radio stars might not prove equally popular in television, and
that advertisers, for some time, would not pay for the in-
creased talent costs of television. NBC, after receiving what it
called a ‘“‘unanimous and enthusiastic’” vote of confidence
from its affiliates in March, prepared countermoves by lower-
ing costs and announcing a program to develop new per-
sonalities and ideas. It denounced ‘‘any plans which would re-
quire NBC to confine its efforts to top ratings for one season at
the expense of the future.”

Despite this, NBC in the first four months of 1949 lost
almost $7 million in advertising revenue. To recoup its losses
in talent and money, NBC rescinded its rule against the use of
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shaped broadcasting in 1950.

terstate and Foreign Com-

RCA and CBS presented
opposing color TV systems for
FCC approval. RCA had
developed an electronic dot
system, totally compatible
with existing black-and-white

Masked bandits robbed Brink’s Boston office of more
than 82.7 million on Jan. 6. President Truman, on
Jan. 31, authorized the Atomic Energy Commission to
produce the hydrogen bomb. In November, Puerto

merce Committee and headed
by Dr. Edward U. Condon,
director of the National
Bureau of Standards, found
the RCA dot, the CTI line
and the CBS field system to be

sets. CBS had devised a field
sequential system that re-
quired an adapter on black-
and-white sets. RCA wanted
more time to perfect its
system; CBS wanted immedi-
ate approval from the FCC. In
addition, Communication
Measurement Labs, DuMont,
Paramount Television,

Rican nationals failed in an attempt to shoot their way
into Truman’s temporary Washington residence, the
Blair House, and assassinate the President. The
Supreme Court, on Dec. 11, ruled that under the Fifth
Amendment no one could be forced to testify against
himself The Nobel prize for peace was awarded to
America’s Ralph Bunche. Hollywood film companies,
worried about the inroads of TV and slumps at the box
office, launched a national attendance-building drive
with the slogan, “Movies Are Better Than Ever.” It

mutually exclusive. CBS ap-
peared to have won.

In early September the FCC
made an interim decision with
some big if’s. The agency gave
preliminary approval to the
CBS system but put color set
manufacturers on the spot.
Although lacking licensing
power over them, the FCC all
but ordered them to incorpor-

Chromatic Television Labs,
Don Lee Labs, Hazeltine
Electronics and General
Electric all advocated their own components or systems for
color broadcasting. CML had patents pending for an as yet un-
finished ultra high frequency color system. DuMont received a
patent in May for a three-color, direct-view television tube
which, according to DuMont officials, provided ‘‘an all-
electronic system of high definition, compatibility, and also
large picture size.”” DuMont in March developed and began
marketing a closed-circuit color television system designed for
medical, industrial and merchandising use.

Paramount Television Productions Inc., in conjunction with
Chromatic Television Labs, Inc. and Don Lee Broadcasting
System, also announced development of tri-color, direct-view
TV tubes. About the same time, Hazeltine Electronics Corp.
presented its ‘‘dot-sequential’’ system, which company offi-
cials claimed was an improvement over the RCA system be-
cause of its ‘‘constant luminance sampling’’ method.

All of these played minor, if interesting, roles in the color
war since most industry observers pointed to Color Television
Inc. with its ““line’’ system as the only real threat to RCA or
CBS. Arthur S. Matthews, CTI president, referred to his com-
pany as ‘‘the small dark horse’” that sought a ‘‘fair chance™
without ‘‘domination over this industry.”’ He called RCA and
CBS ““monopolistic’’ and their color systems ‘‘impractical and
undesirable’”” For a time, GE, with its late (July) entry of
what it called a radically different color method based upon
“frequency interlace’ stood as a fourth, “‘serious’ competi-
tor. Its system, GE claimed, had compatibility, economy and
freedom from ‘‘twinkle, crawl, flicker and color shifting.”’

failed. And in BROADCASTING ...

ate ‘‘bracket standards’ in
future sets to accommodate
both the existing 525-line monochrome pictures and the 405-
line color images proposed by CBS. If set makers agreed, the
FCC announced, it would postpone a final color decision and
instead ‘‘propose’’ to adopt the CBS field-sequential system, a
move that would allow the consideration of other systems. If
set manufacturers wouldn't or couldn’t make bracketed sets,
the FCC said, it would decide immediately for CBS. The FCC
issued such conditional rulings to minimize the increase of
black-and-white sets that might be made obsolete during
further exploration of the color issue.

Both RCA and CTI remained publicly confident that their
systems would be approved. CTI, in fact, announced a new
compatible ‘*dash sequential’’ system of color TV as the basis
for requesting the FCC to reopen hearings.

That ploy didn’t work. The only thing the FCC waited for
was news from the manufacturers. When the set manufac-
turers almost unanimously replied that it would be impossible
to meet the FCC proposed November deadline for production,
the commission in October approved the CBS system.

CBS President Frank Stanton promised 20 hours weekly of
color programing within two months, but Allen B. DuMont,
president of DuMont Labs, and Ross D. Siragusa, president of
Admiral Corp., said their companies would not build the CBS
type of color set. Eugene E McDonald Jr., president of Zenith
Radio Corp., stated: ‘*We have no intention of halting or slow-
ing up the production of the present type of black-and-white
receivers.”’

Anger, money and legal savvy motivated those replies. Set
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attention going into 1951.

much news to which the

The Korean war restored
emphasis on broadcasting’s
role as both instrument of
journalism and potential prob-
lem in wartime defense plans.
Early in the year the FCC out-
lined preliminary procedures
for an ‘‘alert-operational
phase’’ of radio and televi-
sion. The industry focused on
issues of civil defense, news
and voluntary censorship. To
prevent enemy aircraft from
using regular broadcasting sig-
nals as navigational aids or
homing devices, the govern-
ment developed Conelrad
(control of electromagnetic
radiation). In the event of an
impending attack, stations
would cease broadcasting on their normal channels. Broad-
casts thereafter would be confined to either of two general
channels that could not be associated with a specific station or
location.

In a move without precedent even in World War II, the FCC
summoned two representatives of each broadcasting facility to
a classified meeting in March to discuss the value of radio
silence. In October Congress adopted an amendment to the
Communications Act to allow the President, *‘if he deems it
necessary in the interest of national security or defense,”’ to
seize radio and television stations and suspend their broad-
casts in the name of national defense. In another civil defense
move, the government used closed-circuit theater TV for
orientation of the public in proper civil defense procedures.

To provide Americans with reliable news, the networks sent
their correspondents into the front lines. General Omar
Bradley, chairman of the U.S, joint chiefs of staff, praised the
industry for accurate news reports that he did not ‘‘hesitate to
give ... to the President.”

President Truman in September authorized the heads of
government agencies to withhold information deemed in-
jurious to the nation’s defense. However, lack of clear
guidelines evoked criticism. The American Newspaper
Publishers Association said it opposed ‘‘an executive order
which formally designates each head of a government agency
an authority to classify information ... without definition of
what breaches national security, and without appeal or review.

In January, a Frankfurt court sentenced Ilse Koch to
life imprisonment for inciting the murder of a
Buchenwald prisoner. In July, King Abdul ibn of
Jordan was assassinated. Here in America, Julius and
Ethel Rosenberg were convicted in March of
transmitting atomic secrets to the USSR, they were
executed in 1953. The 22d Amendment to the
Constitution was enacted, limiting a President to
election to no more than two terms. Johnny Ray helped
to start a vogue for wailing ballads by popularizing
“Cry” a million-disk seller for Columbia Records. But
the real-life tears were in Brooklyn when New York’s
Bobby Thomson belted a three-run homer, with one
out in the bottom of the ninth, to give the Giants a 5-4
win over the Dodgers in the rubber game of the
postseason playoff for the National League pennant.
And in BROADCASTING ...

public is entitled’” BROAD-
CASTING warned: ““Even if ev-
ery government official deal-
ing with this question makes
an honest effort to be objec-
tive—a condition without pre-
cedent, we must forlornly
point out—there will still be
wide discrepancies in judg-
ment among departments.
The working newsman may
expect to encounter silence in
one agency and garrulity in
another on the same story.”
To further complicate matters,
Truman called on all who dis-
seminated news to use a
‘‘common sense’’ yardstick,
rather than official guidelines,
to suppress news that might
endanger national security. The request for voluntary censor-
ship served only to draw more criticism. Elmer Davis, ABC
commentator who had been World War II director of the Of-
fice of War Information, felt ‘‘the statements will lead to more
confusion than aiready existed’’ Charles Collingwood, CBS
White House correspondent, said ‘‘the President was ob-
viously confused ... and clouded the basic issue of security
regulations in government departments by introducing the
separate issue of responsibility of news media for making
public borderline information.”’

To cover what BROADCASTING called “‘probably the greatest
news story since the death of Franklin Roosevelt’ —President
Truman'’s dismissal of General Douglas MacArthur as com-
mander of U.S. forces in the Far East—networks and stations
devoted hours of programing to the four days of MacArthur’s
homecoming. The coverage included on-the-scene descrip-
tions of the general’s take-off from Tokyo, his landing in San
Francisco and his arrival in New York. DuMont claimed to
televise the first pictures of MacArthur’s arrival to viewers in
the East and the Midwest. On the West Coast the resources of
all 11 California TV stations were pooled to follow the
MacArthur story. It was estimated that more than 44 million
TV viewers watched some part of the proceedings. The
MacArthur-Truman incident carried over to congressional
hearings in May.

To conserve raw materials for war needs, the National Pro-
duction Authority in October said broadcasters could ob-

104

/4 4B







o ———————————t

consent decree, which forced the divorce-
ment of production companies from ex-
hibition houses. The question, succinctly,
is whether the joint ownership of TV sta-
tions and either movie production or ex-
hibition interests tends toward a monopoly
in public opinion.”’ In the words of FCC
Commissioner Robert Jones, ‘‘Substan-
tially the same key officers were highly
placed in Paramount Pictures Inc. ... over
a wide span of years, during which courts
have characterized these corporations’
business practices as ‘willful,’ ‘unreasona-
ble,’ ‘unfair] ‘discriminatory’ and ‘pre-

LR}

datory.

In the proposed $25-million merger,
Leonard Goldenson, UPT president, was
to be president of the new company;
Robert Kintner, ABC president, would be
president of the broadcast division, and
Edward J. Noble, ABC board chairman
and chief owner, would become chairman
of the finance committee.

While ABC and UPT waited for FCC
approval, the entire television industry
waited for the FCC ‘*‘freeze on alloca-
tions’ to end, and for coast-to-coast
television to begin. The FCC drew up a
tentative allocation plan to resolve prob-
lems of service, interference and competi-
tion. DuMont opposed the FCC plan,
arguing that it tended to foster monopoly
by the bigger networks. The FCC plan
alloted four or more VHF channels to only
six of the top 25 U.S. markets, a total of 21
cities with a population of 48 million. Du-
Mont argued that a TV network must have
affiliates in most of the top markets to ex-
ist, and offered its own plan that would
allow four VHF channels to 21 of the top
25 markets, a total of 53 cities with a
population of 74 million. The FCC plan
allocated 558 VHF channels to 342 com-
munities, while the DuMont plan allo-
cated 665 channels to 375 communities.
There were 128 objections officially filed to
the DuMont plan. They variously cri-
ticized the plan for failing to provide any
VHF channel for given cities, for failing to
provide enough VHF channels for given
cities and for failing to meet the FCC
minimum mileage separations of 70 miles
for adjacent channels, and 180 miles for
co-channels. As one station put it, ““The
DuMont plan is a plan of definite segrega-
tion .. VHF for the large cities and metro
areas and the crumbs of allocation, or
UHE for the farmers and rural areas.”

With the freeze lift approaching, the
television networks inaugurated coast-to-
coast connections. President Truman’s
September address at the closing
ceremonies of the San Francisco peace
conference that officially ended the war
with Japan opened the transcontinental
video network supplied by AT&T at a cost
of $40 million. Regular use of the system
began later that month. Some of the first
shows telecast coast-to-coast included
CBS’s See It Now with Edward R. Murrow,
NBC’s All-Star Revue and ABC’s Paul
Whiteman TV Teen Club.

This accelerated growth in television

heightened FCC concern for standards of
programing that would provide guidelines
for program balance, eliminate excessive
commercialism and insure good taste.
Broadcasters, worried about another
“Blue Book™ threat, drew up their own
code, which was ratified in October by the
National Association of Radio and Televi-
sion Broadcasters TV board. (NARTB was
the new name adopted for the National
Association of Broadcasters in February
1951.) In the preamble to the TV code
broadcasters asserted: ‘““The American
businesses which utilize television for
conveying their advertising messages . ..
are reminded that their responsibilities are
not limited to the sale of goods and the

March 1, 1952.

Besides coverage of General
MacArthur’s recall, the coverage of Sena-
tor Estes Kefauver’s (D-Tenn.) Crime In-
vestigating Committee’s hearings pro-
vided spectacular material for TV au-
diences. Special New York Hooperatings
showed that the Kefauver committee’s
televised proceedings at times captured
100% of the audience. Representative
Jacob Javits (R-N.Y.) used this viewing
data to support the reintroduction of his
measure that would allow radio and televi-
sion broadcasting of certain House ses-
sions. The most memorable image of the
Kefauver hearings resulted from witness
Frank Costello’s reluctance to be telecast.

JUSTIN MILLER (I), retiring president of the NARTB, greets Harold Fellows,
president-elect, as they appeared at the opening convention session Monday.
— Broadcasting, Aprik£3

creation of a favorable attitude toward the
sponsor ... [These responsibilities] in-
clude responsibility for utilizing television
to bring the best programs, regardless of
kind, into American homes. Television,
and all who participate in it, are jointly ac-
countable to the American public for
respect for the special needs of children,
for community responsibility, for the ad-
vancement of education and culture, for
the acceptability of the program materials
chosen, for decency and decorum in pro-
duction and for propriety in advertising.’

The NARTB code’s sanctions included
the removal of the ‘‘Seal of Approval”
from an offender. Other provisions in the
code, which the industry labeled as
‘“‘stringent,” included lists of programing
do’s and don’ts, advertising standards and
practices, and the recommendation not to
sell time to religious groups. Adopted in
December, the code became effective
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In deference to his wishes and out of
respect for an undecided point of law, Cos-
tello’s face never appeared on camera; in-
stead, the camera trained on Costello’s
moving hands during his testimony, pro-
viding an image of pressure for the sound-
track of his testimony. The Kefauver hear-
ings, as BROADCASTING wrote, ‘“‘promoted
television in one big swoop from every-
body’s whipping boy—in the sports,
amusement, and even retail world—to
benefactor, without reservations. Its
camera eye had opened the public’s”’
However interesting for a curious
public, the televised Kefauver hearings
raised the legal issue of whether a
televised hearing abrogated a witness’s
rights. Two witnesses, Morris Kleinman
and Louis Rothkapf, declined to testify
unless the TV cameras were removed.
They argued that the televised proceed-
ings—with the uncomfortable glare of
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always as ‘‘the hero’’ His
half-hour speeches lasted 20
minutes, with the other time
allowed for a hero’s arrival

tion grants, the year that \
Richard Nixon saved himself
from political disaster with a
televised speech, the year that
ABC and United Paramount
sweated out FCC approval of
their merger, the year that
declining radio network au-
diences led to deeper drops in
radio network advertising
rates despite the vociferous
opposition of affiliates. It was
also the year in which televi-
sion became indisputably the
major national medium for
political news coverage and
political advertising.

The 1952 campaigns and
election from which Dwight
D. Eisenhower was to emerge
as President were subjects of
intensive news coverage by
both radio and television.
Philco paid $3.8 million to sponsor NBC’s radio and television
coverage of the political conventions and election. Admiral
paid ABC $2 million. Westinghouse bought $3 million worth
of sponsorship on CBS and the DuMont television network.
Broadcast advertising also figured heavily in the Republican
and Democratic parties’ campaign plans.

Adlai Stevenson, the Democratic presidential candidate,
summarized his party’s position: ‘I am frank to say without
embarrassment or self-consciousness that I think the Demo-
cratic national ticket will by no means be able to match the
Republican campaign dollar for dollar”’ The Democrats spent
$1.2 million for radio and TV, while the Republicans spent
more than $2.5 million. Some of the Democratic expenditures
included $40,000 for a radio spot campaign and $1 million for
network simulcasts in October. In addition to unspecified sums
for local radio and TV spots, the GOP spent $1.5 million for a
national spot campaign for General Eisenhower, and $75,000
for vice-presidential candidate Richard M. Nixon’s
““Checkers’’ speech.

With almost 44 million American homes containing at least
one radio and over 19 million homes with a television set, a
candidate’s broadcast image took on significance. Stevenson
appeared as an ‘‘intellectual,’”’ with above-average vocabulary
and speeches that often ran over allotted time. Eisenhower, in
the hands of a renowned advertising agency, BBDO, appeared
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To avert a strike, President Truman in April ordered
troops to seize the nation’s steel mills, an action ruled
illegal by the Supreme Court in June. General Dwight
D. Eisenhower resigned from the Army to become the

Republican presidential candidate who soundly
defeated Democrat Adlai E. Stevenson in November.
That year, two other future Presidents moved nearer the

White House: California Senator Richard M. Nixon
was Ike’s Vice President, and Representative John E
Kennedy took the Senate seat of Massachusetts
Republican Henry Cabot Lodge Jr. Just prior to the
election—and not reported at the time—the first
hydrogen explosion took place at the AEC’s Eniwetok
proving grounds in the Pacific. A less violent, but more
publicized explosion occurred in Philadelphia in

September when Rocky Marciano knocked out Jersey

Joe Walcott for the heavyweight crown. And in
BROADCASTING . ..

and departure before an
enthusiastic crowd; a BBDO
emphasized spectacle. When
the Ted Bates agency created a
saturation spot campaign for
the two weeks prior to the
election, Eisenhower again
appeared as the knowing
leader. After an announcer in-
toned: ‘‘Eisenhower answers
the nation,”” a ‘‘concerned
citizen’’ in one of 50 situa-
tions asked a brief question,
and then received a brief, but
determined reply. Stevenson
refused to ‘‘be packaged like a
breakfast cereal.”’

Richard M. Nixon’s half-
hour plea over a 67-station TV
hookup and a lineup of several
hundred radio stations cost
the Republicans $75,000, but
saved Nixon the vice-presidential spot. With his wife, Pat, Nix-
on answered allegations that he had misused campaign funds,
denying that any of the $18,000 in question went for his per-
sonal use. In a folksy manner, Nixon admitted that he did
receive and keep one gift during the campaign, “*a little cocker
spaniel dog in a crate ... [sent by a man] all the way from
Texas. And our little girl—Tricia, the 6-year-old—named it
‘Checkers.” And you know the kids love that dog and 1 just
want to say this right now, that regardless of what they say
about it, we're going to keep it”’ Nixon followed with a request
for people to write or wire the Republican National Commit-
tee: the result was an overwhelming vote to keep him in the
ticket.

BROADCASTING interpreted Nixon's Checkers speech as
another example of the electronic media’s power: ““The Re-
publicans were faced with the necessity of distributing one of
the most critical messages a political party ever had to get
across. Their decision to place Mr. Nixon’s case on radio and
television illustrated the unique advantages those media enjoy
over other forms of communications. It must be kept in mind
that the decision was based purely on the ability of the media
to capture attention and provide the best platform for argu-
ment.”’

Radio in 1952 still made money, but it made less in propor-
tion to the rise in television revenues. The 2,391 AM and 616
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ING editorialized, ‘‘can disagree with the
measured logic of FCC Examiner Leo
Resnick recommending the merger of
ABC and United Paramount Theaters . ..
The Resnick recommendation should
make the FCC course easy. In its 139
pages, plucked from a million-word record
more than a year in the making, is the first
case analysis of the relationship of motion
pictures, both production and exhibition,
to television broadcasting, in all their
ramified aspects.”

Despite Resnick’s measured argument,
both the FCC’s Broadcast Bureau and Du-
Mont Labs filed objections to the merger,
repeating that the risks of a potentially
monopolistic combination of radio, TV,
and motion picture interests outweighed
potential benefits.

In other network news, CBS celebrated
its 25th anniversary, and Congress
scrutinized programing. The CBS radio
network had begun with a 16-station
hookup on Sept. 18, 1927, when Major J.
Andrew White, a popular announcer, in-
troduced the network and its premiere
show, The King’s Henchman, an Ameri-
can opera by Deems Taylor and Edna St.
Vincent Millay. By the end of 1953 CBS
had 217 affiliates and a powerful voice in
network affairs.

By 1952 broadcast programing was comi-
ing under renewed scrutiny in Washington.
Senator Estes Kefauver (D-Tenn.) con-
ducted an inquiry into the relationship be-
tween radio-TV violence and juvenile
delinquency, while the House conducted
an investigation into ‘‘immoral or offen-
sive”’ radio and TV programing. Kefauver
suggested that the violent role models
found in shows might encourage children
to act violently The House sat through
testimony about the alcoholic advertising
(then as now for nothing stronger than
beer or wine), drinking scenes, low
necklines and licentious behavior. ABC
Commentator Paul Harvey, based in
Chicago, told House committee members
that the root of the problem lay in the con-
centration of broadcasting in New York;
comedians felt a need to reflect ‘‘the
bawdy nightlife’” of Manhattan in their TV
acts.

The Nationa! Association of Radio and
Television Broadcasters continued to fight
for the right of broadcasters to regulate
themselves. The NARTB’s TV code
review board in October, shortly after the
House probe began, warned telecasters to
exercise caution in scheduling mystery
and crime shows during children’s pro-
graming hours. At the end of the six-
month hearing, FCC Chairman Paul A.
Walker testified to Congress that ‘‘no code
can, or should, relieve the subscribing sta-
tions of their individual responsibility to
operate in the public interest. It is not a
sufficient answer to valid criticism . . . fora
station to say that it has lived up to the
standard established by an industrywide
code. ... Codes should not and cannot be
allowed to act as a prescription for nation-
wide uniformity, or as the automatic
touchstone for determining how in-

dividual licensees should meet the partic-
ular programing needs and objectives of
their ... communities.”’

As a conclusion, the House committee,
led by Chairman Oren Harris (D-Ark.),
supported voluntary industry censorship.
This industry victory was dimmed when
the House committee concluded that the
government possessed the right, if
needed, to legislate programing control, a
statement that stirred broadcasters’ anx-
ieties.

Programing made more news in 1952 on
Capito] Hill. Speaker of the House Sam
Rayburn (D-Tex.) blocked radio and
television coverage of public hearings of
House committees while permitting news-
paper coverage. BROADCASTING responded
that ‘‘the great goal of the future ... must
be the admission of radio and television to
all public meetings of the Congress, on a
basis of equal access with the press. What
this would mean would be, in the truest
sense, the admission of the public to
public meetings, on a scale made possible
only by the miracles of radio and televi-
sion.”

To test the FCC’s three-year old ban
against giveaway shows, a three-judge
federal statutory court met in New York in
December. ABC, CBS, and NBC had
secured a stay order in September 1949
before the FCC’s rules could be imple-
mented. Although 1952 saw significantly
fewer quiz shows than 1949, the FCC de-
fended its decision, reasoning that the
giveaway shows involved ‘‘consideration”
since the audience was ‘‘bought’’ by the
lure of prizes. The networks countered

that the FCC possessed no authority to in-
terpret lottery laws.

In its brief, ABC argued that the FCC
lacked the right to revoke or renew a sta-
tion's license based on the sole criterion
that the station broadcast a program that
conflicted with the FCC’s interpretation of
the lottery statute. CBS stated that
although it had invested hundreds of
thousands of dollars in these fairly lucra-
tive giveaway shows, the network had been
unable to attract new sponsors because of
the FCC ban. NBC based its objections on
two points: that the FCC order was void
because the commission did not have the
authority to censor program content, and
that the FCC order incorrectly interpreted
Section 1304 of the criminal code. The
FCC scheduled further hearings for 1953.

In an incursion into the field of rebroad-
cast rights, the FCC in May issued a new
policy that required a station that refused
to allow another to rebroadcast a program
to provide a cogent explanation to the FCC
within 10 days of the refusal, or face sanc-
tion for failure to comply with the public
interest. Speaking for many in the industry
and calling the FCC ruling *‘legalized lar-
ceny,’ BROADCASTING criticized the FCC
for adding ‘‘a provision that would not
only subject stations and networks to con-
stant jeopardy, but which also defies every
legal concept ever enunciated on the sen-
sitive matter of private property rights. . ..
For crass unreasonableness if not
stupidity, there’s nothing like this in
regulatory annals.”” Broadcasters not only
worried about the -time, expense and
paperwork of explaining every denial of
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Before you leave home in the morning ...
even before you finish your second cup of coffee...you
are going to become an ear and eye witness to
every major world event—as it happened while you slept,
as it happens now. This is the NBG Television program called
*“Today”. This is the program that entertains as it informs,
This is the morning briefing-session that will
arm you with information to'meet the day—

more fally than any citizen has ever been armed before.

See “today's” debut. January 14, 1952, 7 to 9 am ESI
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charge of news, and a new
system of audio-receivers
called ‘‘page boy’’ and

‘““‘audiopage’’ to maintain

the center of legislative in-
terest in broadcasting. Before
the congressional recess in
July, nearly 150 witnesses
testified in 31 days of hearings

Senator Warren G. Magnuson
(D-Wash.). More than a
dozen other hearings and
studies of broadcasting and
the FCC were also conducted
that year on Capitol Hill.

The year 1956 also saw
several developments that
were 1o reshape television pro-
graming. Motion pictures at
last began to flow from pro-
ducers’ vaults to TV. Ampex
unveiled its videotape recorder at the National Association of
Radio and Television Broadcasters convention (page 133).

It was also a presidential election year, and television
matured into a major vehicle of political news and advertising.

Adlai Stevenson, again the Democratic candidate for Presi-
dent, professed to dislike merchandising of politicians, but he
appeared in five-minute spots called ““The Man From Liber-
tyville,” prepared by Norman, Craig & Kummel. President
Dwight D. Eisenhower and Richard M. Nixon stayed with
their 1952 agency, BBDO. They too concentrated on five-
minute spots inserted at the end of regular programing.

A special report by the Senate Election Subcommittee,
released in early February 1957, showed that $9,907,000 was
spent in radio and television in behalf of political candidates —
presidential down through local offices—from Sept. 1, 1956, to
Nov. 6, 1956. Of that figure, the Republicans spent $5,381,891
and the Democrats $4,120,712.

The networks reported that sponsors paid between $15
million and $16 million for the coverage of the national con-
ventions, which BROADCASTING reported as ‘‘the most exten-
sive coverage of any event in electronics history.”’

NBC had 400 persons, three mobile units and more than 40
cameras at each convention. Chet Huntley, David Brinkley
and Bill Henry worked as the anchor team, an assignment that
led to Huntley’s and Brinkley’s replacement of John Cameron
Swayze as anchor of the NBC-TV early evening news.

CBS had a crew of 350 and 22 tons of equipment. Its news
team was led by Sig Mickelson, vice president in charge of
news and special events.

ABC had a staff of 350, led by John Daly, vice president in

Joseph Stalin and the cruelties of his regime were
denounced in February by Nikita Khrushchev and
other Soviet leaders who declared a policy of peaceful
under the chairmanship of co-existence with the West. Egypt seized the Suez Canal
on July 26 under a new nationalization decree. Israel
invaded the Sinai Peninsula Oct. 29, touching off
fighting that lasted until Nov. 8. A Hungarian revolt
against that country’s Soviet-dominated regime was
crushed Nov. 4. In the U.S., President Eisenhower
handily turned back the presidential challenge of
Adlai Stevenson in November. A month earlier, New
York Yankee Don Larson turned back the Brooklyn
Dodgers with the first perfect no-hit no-run game in
World Series history. And in BROADCASTING ...

communication between
staffers and ABC’s base of
operation.

BROADCASTING observed:
““There are two sure bets
about the political conven-
tions of the next three weeks.
... One is that the work of
nominating candidates for
President, starting with the
Democratic convention in
Chicago next week and con-
tinuing with the Republican
sessions in San Francisco a
week later, will be witnessed
and heard by more millions
than ever before. The
other is that the networks which present these quadrennial
dramas will lose money in doing it. . .. The mechanics of TV-
radio coverage ... are vast almost beyond description. Pre-
parations have been under way for more than a year. . .. In all,
more than 1,000 network people will be employed at the
scene—and most of them will have to make the quick switch,
along with equipment of fantastic tonnage, from Chicago to
San Francisco virtually overnight. ... What will be the result?
American viewers and listeners . . . will get an insight into fun-
damental affairs of state such as would be impossible by any
other means, including personal attendance. . . . The networks
will have taken a beating financially . .. but they will have put
on one of the most mammoth ‘educational public service’ pro-
grams conceivable—a thought that detractors of ‘commercial’
programing would do well to keep in mind.”

The nation relied heavily on television for the election
returns. Between 8:30 and 9 p.m. (when NBC had not yet
started its coverage), ABC and CBS received a Trendex rating
of 40.8, or 65.2% of the sets in use. Then, all three networks
from 9 to 9:30 received a Trendex rating of 55.2, with 63.4% of
all sets in use. By 8 p.m., Univac, Remington Rand’s high-
speed computer, used by CBS, had predicted a landslide victo-
ry for Eisenhower. Because of this and other early predictions
for an Eisenhower victory, audience viewing dropped after the
first hours of coverage.

When Senator Magnuson’s Commerce Committee started
hearings in January, testimony on TV allocations, VHF-UHF
deintermixture and pay TV spilled over to more areas. Soon
the committee heard testimony that TV network option time
and ‘“‘must buys’’ violated antitrust laws. In an attempt to
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tions and recrimina-

Ttions continued in

1958 as Congress, the FCC,
the networks and broadcasters
reacted to the Barrow Report,
the House Legislative Over-
sight Committee report, a
grand jury indictment of an
FCC commissioner, and a
New York investigation of a
quiz show.

The FCC-authorized study
of network practices, under
Dean Roscoe L. Barrow of the
University of Cincinnati Law
School, proposed drastic
changes in network opera-
tions. Among the recommen-
dations: that networks be
licensed directly by the FCC, Los Angeles. And
that option time and must-buy station lineups be outlawed,
that networks be required to make public all affiliation con-
tracts, that networks be prohibited from acting as national spot
representatives for stations other than their own, that multiple
owners be divested of all but three stations in the top 25
markets, and that the FCC should have the power to levy fines
against stations for infractions of rules.

Broadcasters responded quickly and vehemently.
Westinghouse Broadcasting Corp. President Donald H.
McGannon called the FCC’s Barrow Report ‘‘a quantum
step”’ toward the destruction of television, and argued that *‘if
the Barrow Report is adopted ... the industry would be set
back a decade or more, and there would be imposed a degree
of governmental restriction and control of the greatest creative
arts that would deprive the American public of its ultimate
benefits . . . all for no warranted or necessary purpose.”’ Amer-
ican Broadcasting-Paramount Theaters President Leonard
Goldenson argued that the divestiture of any of the five ABC-
owned VHEF stations would bankrupt the network. ‘‘The busi-
ness of networking,”” Goldenson maintained, ‘‘is a hazardous
one involving the commitment of vast sums of money on
what amounts to a speculation in the public taste.”

CBS President Dr. Frank Stanton attacked the Barrow Re-
port’s “‘lack of understanding’’ of network operations, and the
report’s conclusions that ‘‘arise from the shadows of specula-
tion.”” Stanton, in a defense of option time, defined it as ‘‘the
thread which transforms 191 separate television stations into
the unit known as the CBS Television Network. ... Option
time ... permits the network to afford assurance to potential
users of the network that it will have stations adequate in num-

overthrow that nation. In
launched the first U.S.

In Rome, death claimed Pope Pius XII. His successor,
John XXIII, brought far-reaching changes in
Catholicism. Arab nationalist rebels seized the Iraqi
government, killed King Faisal I and proclaimed a
republic. Shortly thereafter, President Eisenhower sent
Marines into Lebanon to forestall an alleged attempt by
the Soviet Union and the United Arab Republic to

Canaveral. First class postage went to four cents; it had
been three cents since 1932. Baseball truly became the
national pasttime as the New York Giants headed West
to San Francisco and the Dodgers deserted Brooklyn for

sure the desired nationwide
circulation for certain periods.
... Option time is not a grant
by the government or an ex-
tortion from the stations. It is
the result of a voluntary re-
lationship between networks
and affiliates, freely given by
the affiliates because they
want the network schedule.
... It is a two-way street, built
jointly and enthusiastically by
the residents on both sides.”’
NBC President Robert W. Sar-
noff, defending option time,
owned and operated stations
and must-buys, attacked the
Barrow Report because it
“‘takes off on a theoretical
flight; argues a series of
abstract doctrines, and arrives at conclusions unrelated to the
facts and unsupported by them.”’

Nonetheless, the FCC took the Barrow report’s recommen-
dations under advisement. Though a few of the proposals were
destined to be discarded, others were implemented in later
years.

The House Legislative Oversight Committee report, at first
under the direction of Representative Morgan Moulder (D-
Mo.} and later Representative Oren Harris (D-Ark.), when
Moulder resigned the chairmanship under pressure from the
senior Harris, created controversies of its own, as did Bernard
Schwartz, the committee’s chief counsel. In a widely
publicized leak to the press that came after the subcommittee
rejected Schwartz’s plan to open hearings with an intense in-
vestigation of the FCC, Schwartz charged several of the FCC’s
commissioners with ‘‘malfeasance.”’ ‘‘There is serious
doubt,” BROADCASTING commented, ‘‘that the Moulder sub-
committee is qualified to carry on its investigation of the FCC
and other government agencies. So far, the subcommittee has
been unable to discipline itself or its staff. The result has been
a series of news leaks—‘plants’ would be a better word —that
have created the impression that (1) members of the FCC are
incompetent, crooked and servile to the industries they regul-
ate, and (2) an energetic subcommittee staff is being cruelly
suppressed in its patriotic desire to bring the culprits to justice.
... At the moment the Moulder subcommittee is party to a
smear. [t must either disavow its chief counsel and his
memorandum, or it must provide a prompt and proper hearing
to the men whom he has accused.”

Both occurred. The subcommittee held public hearings to
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time to counter the possible
influence of advertisements.
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the creation of the Corpora-

o

tion for Public Broadcasting.
And commercial radio net-
working was changed with
ABC’s announcement of a
radical plan for four services.

It also was the year in which
the FCC applied the fairness
doctrine to commercial
messages for cigarettes and to
personal attacks in broadcast
editorials.

By defining smoking as a
health issue of national im-
portance, John Banzhaf III, a
New York attorney, prodded
the FCC to extend its fairness
doctrine to cover the issue of
cigarette commercials (see
1966).

Most broadcasters rebelled
at the FCC pronouncement;
in 1967 cigarette advertising
accounted for over $200
million in advertising. BROADCASTING editorialized: *‘In decid-
ing that radio and television stations that carry cigarette adver-
tising must also carry messages deploring the hazards of
cigarette smoking, the FCC may at last have selected the issue
that will scuttle its fairness doctrine. . .. It is an issue that may,
for the first time, unite the broadcasters in a meaningful effort
to free themselves of one of the most insidious instruments
the government has used to chisel away at their freedom. The
fairness doctrine stands as a classic example of how a body of
government restraints can be built bit by bit, without signifi-
cant resistance, until it becomes intolerable. . . . With its ruling
on cigarette advertising, the FCC has made it evident that
there is no limit to the regulation that can be applied under a
continuing evolution of the fairness doctrine. . . . The immedi-
ate threat may seem to be directed at the cigarette business,
but the real threat is to the broadcasters’ basic modes and
policies of operation. And the threat is real enough to justify
the organization of a major effort to get the fairness doctrine
off the books.”’

The Association of National Advertisers registered its dis-
pleasure in a letter to the FCC asserting that editorial preroga-
tives could be usurped by the new rules. In the past, the ANA
observed, ‘‘the decision on what and what not to publish or
broadcast has been up to the editor. [The ruling] now instructs

The Green Bay Packers ran over the Kansas City Chiefs
35-10in Super Bowl I on Jan. 15. Americans streamed
across the border to Expo 67 in Montreal. Israeli and
Arab forces fought a six-day war that ended June 5 with
Israel occupying the Sinai Peninsula, Golan Heights,
Gaza Strip and the east bank of the Suez Canal. The
summer was marred by racial riots in Detroit; Spanish
Harlem; Rochester, N.Y.; Birmingham, Ala., and other
cities. On Oct. 2, Thurgood Marshall was sworn in as the
first black U.S. Supreme Court justice. On Dec. 3, Dr.
Christiaan N. Barnard and a team of South African
surgeons performed the first successful human heart
transplant. Hollywood had a high batting average for
successes with such films as Oscar winner “In the Heat
of the Night”’ “The Graduate,” “Bonnie and Clyde,” “Cool
Hand Luke” and “Guess Who'’s Coming to Dinner?”’
And in BROADCASTING . ..

[Now] editorial content, in
part at least, will not be dic-
tated by the conscience and
responsibility of the licensee,
but by special interest groups
acting through the commis-
sion.”’

The National Association of
Broadcasters, maintaining that
the requirement that broad-
casters make time available
for the broadcast of contrast-
ing views was a violation of
the constitutional guarantees
of free speech and free press,
appropriated $25,000 to fight
the FCC’s application of the
fairness doctrine in the courts.
In September the NAB and
WTRF-TV Wheeling, W. Va.,,
filed a suit in federal court in
Richmond, Va., asking the
court to overturn the FCC
rule requiring broadcasters to give time to antismoking spots.

By adopting as formal policy a controversial position on per-
sonal attacks in editorials at midyear, the FCC further irked
broadcasters. The new rules required stations that broadcast a
personal attack to send the objects of attack a script or accurate
summary of the attack, notification of the time of broadcast,
and an offer of a reasonable opportunity to respond within a
week. The commission said the notification requirement ‘is of
the utmost importance’ since without it the person or group
attacked may be unaware of the editorial ‘‘and thus the public
may not have a meaningful opportunity to hear the other
side.”’

Broadcasters bridled at what they again perceived as a threat
to their freedom. The Radio-Television News Directors Asso-
ciation, eight broadcast licensees and CBS filed suits in the
U.S. Court of Appeals (CBS in New York, the others in
Chicago), hoping to overturn the FCC’s new ruling as a
restriction of the rights to free speech guaranteed by the First
Amendment. CBS added that in adopting this new rule the
FCC had exceeded its authority. Both petitions warned that
broadcasters, afraid of violating the new rule, would curtail
discussions of controversial issues ‘‘vital to the political health
of a free society.”’

The FCC maintained that it “‘believes in the validity and
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in some situations.

® A rule was proposed for multiple
ownership of CATV systems as follows: a
limit of 50 systems with 1,000 or more
subscribers in each in the 100 biggest
population centers, according to a sliding
scale of distribution through the list of
markets; for CATV operators that also
owned one TV, two AM’s, two FM’s or
two newspapers, the limit would be
reduced to 25 systems. As an alternative,
the FCC asked for comments on a limit of
2 million subscribers for ail CATV
systems in a group.

® A rule was proposed to permit cable
systems in the top 100 markets to carry
four distant independent signals in addi-
tion to local TV signals. A condition would
be that commercials in distant signals be
replaced by commercials provided by local
UHPF’s or by local VHE’s that could prove
their survival was threatened by cable.
Systems importing distant signals would
also be required to pay 5% of their subscri-
ber revenues to noncommercial broadcast-
ing.

® Comments were asked on how cable
channels, other than those used for regu-
lar programing, could be used for other
services.

® A rule was adopted to prohibit
CATV’s from distributing on pay-TV
channels any of the program types denied
to broadcast pay-TV service.

® A change was proposed to increase
from two years to five the time in which
the antisiphoning sports rule would be in
effect. This precluded the live presentation
on pay TV, whether distributed on-air or
by cable, of sports events that had been
carried on free TV.

B Comments were invited on other
subjects that included local government
authority, proposed ceilings on franchise

fees and technical standards for broad-
band services of the future.

Estimates placed the number of cable
systems in 1970 at about 2,500, approx-
imately 8% of TV homes, with 4.5 million
subscribers.

Other government decisions also
affected pay television. The Supreme
Court in February, with Justice William O.
Douglas dissenting, refused to review a
lower court’s decision that upheld the
FCC’s order authorizing pay television.
The last legal barrier to pay television ap-
peared to be surmounted. However, the
House Commerce Committee placed
another obstacle in the way when it re-
ported out a bill to prohibit subscription
stations from devoting more than 45% of
their total air time, and more than 60% of
their prime-time hours to feature films
and sports, to bar pay TV stations from
taking any program of any kind from stan-
dard television, to ban all commercials on
pay television stations, to bar pay TV
operation on any station licensed by the
FCC prior to the enactment of the bill, to
prohibit the broadcast on pay TV of any
feature film that had been in general
release for more than one year on a non-
reserved seat basis, and to require
subscription stations to broadcast at least
eight hours a day.

The House Commerce Committee’s
minority report called this proposed bill
“‘mischievous legisiation dictated by
powerful interest groups—the broadcasters
and theater owners.’’ The bill, the
minority members argued, would “‘kill
any possibility of STV, and that is what the
proponents of the bill intended. ... Is it
any wonder that our youth are cynical
about our values when the very commit-
tee which reported the Fair Packaging and
Labeling Act is now trying to flim-flam the
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“$240 million . . . and he took it all with him!”

Broadcasting, Dec. 28
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Stay Tuned

1. What congressional request and
subpoena did CBS President Stanton
refuse to honor?

2. What important fairness doctrine
ruling did the U.S. Court of Appeals
reverse, thereby jeopardizing a
sizable portion of broadcasting
revenues?

3. Name the broadcast pioneer who
died in December.

4. What program developed by Tandem
Productions debuted in January,
created controversy but reshaped
TV's approach to contemporary
issues?

5. What organization was instrumental
in orchestrating a compromise on
cable regulation?

The answers
in “1971.>
- |

House of Representatives with a bill
which, according to its label, regulates
STV, when each and every member of this
committee knows that legislation is in-
tended to destroy any possibility of STV.”

Despite these problems the FCC in
August granted technical approval for the
Phonevision System that Zenith Radio
Corp. had been promoting for 20 years.
With the FCC’s technical approval, Teco
Inc., Zenith’s licensee for commercial
development of Phonevision in North
America, instituted plans to introduce this
new box office TV service.

In 1970 President Nixon established the
Office of Telecommunications Policy and
appointed Clay T. Whitehead as director.
The powers of the office were to be ex-
panded beyond those exercised before by
the executive branch. Nixon appointed a
broadcaster, Robert Wells, to a seven-year
term on the FCC as a successor to retiring
Kenneth Cox, and Thomas J. Houser to a
short term after Sherman Unger withdrew
his name because of a tax audit problem,
creating a new configuration for the FCC.

In 1970, broadcasting celebrated 50
years of existence. BROADCASTING used
the occasion to call for fewer government
controls. Arguing that ‘‘there is intense
competition among stations and networks
and other media,” BROADCASTING noted
that ‘““monopolies exist almost everywhere
else. This being true, why waste the tax-
payers’ money and civil servants’ time
that should be devoted to such painfully
distressing life-and-death problems as
drug control, crime on the streets, campus
unrest, pollution, unemployment? Ban-
ning newspaper ownership, one-to-a-
customer, the contrived conglomerate in-
quiry, and program controls are illusion-
ary, make-work, nonessentials. If those ac-
tivists in government were completely
dedicated and honest, they would stop this
malicious nonsense and get back to the
basic needs of the people.”
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roadcast journalism was
subjected to increasing
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stress in the tumultuous
year of 1973, as Watergate

system scored a net gain. Public
subscriptions exceeding $1
million flowed into noncommer-
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developed from a ‘third-rate
burglary’’ into a major politi-
cal scandal. By May Richard
Nixon’s principal aides, H.R.
Haldeman and John D.
Ehrlichman, had resigned,
both claiming to be victims of
news coverage.

The Haldeman and Ehrlich-
man departures for the mo-
ment relieved the strain of
Watergate. Nixon, attempting
to defuse the continuing in-
vestigations, made a na-
tionally broadcast address ac-
cepting responsibility for the
attempted concealment of the
break-in at Democratic head-
quarters and of subsequent
events and gave credit to a “‘vigorous, free press’’ as one of the
institutions and individuals that had brought the matters to
light. Afterward Nixon stopped at the White House press
room to say: ‘‘Ladies and gentlemen of the press, we have had
our differences in the past, and I hope you give me hell every
time you think I’m wrong. I hope I'm worthy of your trust.”’

““It was a new Nixon who called on the working journalists
in the White House press room last Monday night to solicit
their understanding,” BROADCASTING editorialized. “‘If the
new Nixon lasts, the tone of White House press relations
could be significantly changed.”

The new Nixon lasted until it became evident that Water-
gate was unfinished business. On May 17 hearings were begun
by a Senate Select Committee headed by Chairman Sam Ervin
(D-N.C.). All three commercial television networks began
carrying the hearings live, gavel to gavel. The National Public
Affairs Center for Television taped the hearings for prime-
time broadcast on the Public Broadcasting Service.

In June the three commercial networks fashioned a rotation
plan of coverage, with one network responsible for each day’s
full coverage and the others free to broadcast regularly
scheduled shows. The system substantially reduced network
losses and gave viewers the option of watching Watergate or
two out of three regular network services.

After the first round of hearings ended, on Aug. 7, it was
calculated that the commercial networks had carried a total of
319 hours, 20 minutes and 20 seconds of hearing coverage at a
loss of profit estimated between $7 million and $10 million.
NPACT’s costs of taping for PBS were put at $340,000-$360, -

The pattern of White House involvement in Watergate
began to emerge after five of the seven defendants in
the break-in pleaded guilty and the other two were
convicted in January. Subsequent charges of White
House obstruction of justice in the case led to the
resignations of Nixon aides H. R. Haldeman, John D.
Ehrlichman and John W. Dean and Attorney General
Richard Kleindienst on April 30. All this was prelude
to the Senate Watergate hearings that started in May.
Elsewhere, signs of peace appeared in Southeast Asia
and America terminated the military draft in
January. Spiro T. Agnew entered a plea of no contest to
charges of tax evasion and on Oct. 12 resigned the
Vice Presidency. Gerald R. Ford, Agnew’s successor,
was sworn in Dec. 6. And in BROADCASTING ...

cial stations in gratitude for their
prime-time presentations.

In the second round of hear-
ings, beginning in October, CBS
voted for the continuation of
rotational coverage, but ABC
and NBC decided to go it alone
and carry such coverage as news
values indicated at the time.

Nixon, in an August news
conference, his first after the
televised Watergate hearings,
displayed his old resentment
toward the press. When CBS’s
Dan Rather prefaced a question
by saying: ‘“With due respect for
your office,’ Nixon interjected:
““That would be unusual.” Label-
ing the Watergate coverage a
“constant barrage, 12 to 1S minutes each night on each of the
three major networks,” Nixon remarked that *‘it tends to raise
some questions in the people’s minds with regard to the Presi-
dent. And it may raise some questions with regard to the capacity
to govern.”’

Relations between the Nixon administration and the press in
general, and with broadcast journalists in partlcular grew in-
creasingly bitter.

From Nixon'’s point of view, the news was all bad. In October
Vice President Spiro Agnew resigned after pleading no contest to
a charge of evading income tax on kickbacks when governor of
Maryland. Agnew’s disgrace was followed by Nixon’s firing of
Watergate special prosecutor, Archibald Cox, who had demon-
strated an unwanted independence in his investigation. At a
televised news conference in late October President Nixon
stated: ““I have never heard or seen such outrageous, vicious,
distorted reporting in 27 years of public life” When CBS’s
Robert Pierpoint asked Nixon what exactly about the television
coverage of events had so aroused his anger, the President re-
sponded: “‘Don’t get the impression that you arouse my anger

. You see, one can only be angry with those he respects.”

BROADCASTING noted: ‘‘Both sides suffered losses in the
epic confrontation between Richard M. Nixon and the press
on Oct. 26. The President lost the composure that he professes
to value so highly—and with it at least some of the respect he
would otherwise have merited for skillful disquisitions on
other subjects. The press lost its professional detachment and
with it some of the prestige it has gained in exposing the
Watergate scandals . . . To counter administration attacks, both
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In the 1972 election year,
broadcasters were, as usual,
concerned with the political

center stage on radio-TV in
1972. But the media also
focused on another happening
in June of that year, a story
that by yearend was to take on
less-favorable Nixon coloring:
the arrest of five men caught
breaking into Democratic
headquarters in Washington’s
Watergate complex.

To cover Nixon’s historic
visit to Peking in February,
more than 100 broadcast
newsmen and technicians
journeyed to China. Network
out-of-pocket expenses were
about $3 million. Coverage
ranged from live pickups to
filmed accounts of official
ceremonies. Because of the
13-hour time difference between Peking and New York, live
coverage of afternoon ceremonies was unfeasible. Satellite
coverage, via Comsat, cost $8,300 an hour for audio and video
pools.

Newsmen especially praised the cooperation between the
Chinese officials and American reporters. ‘‘Considering the
history of this closed society,”” noted Westinghouse Broadcast-
ing’s White House correspondent, Jim McManus, ‘“‘we’re
being given remarkable access.”” Even the preprogramed visits
to schools, hospitals and communes provided valuable insight
into Red China for the West. Nixon underscored the role of
broadcasting at a state banquet there when he remarked: ‘At
this very moment, through the wonder of telecommunica-
tions, more people are seeing and hearing what we say than on
any other occasion in the history of the world.”” BROADCAST-
ING offered a footnote: ““The President might have added that
this wonder of telecommunications could not have been
brought off by an enfeebled radio and television system. If the
U.S. expects its broadcasters to go where history is being made
and deliver it back home in high-fidelity sound and living-col-
or pictures, it must not prevent its broadcasters from making
the money that makes such enterprise possible.’

Nixon’s May trip to the Soviet Union cost the networks
about $700,000-$800,000 each. Less time was alloted for
radio-TV coverage than was given the China trip because the
Soviet trip included fewer public events and the American au-
dience had had more exposure to life in Russia. ““China has an
aura of mystery that doesn’t exist in Russia,”> one newsman

Congress adopted a constitutional amendment
guaranteeing equal rights to women and sent the
measure to the states for ratification. On March 24,
Britain imposed direct rule over Northern Ireland in a
move to secure peace. J. Edgar Hoover, 77, director of
the FBI for its entire 48 years, died May 2. Alabama
Governor George Wallace, campaigning May 15 in
Laurel, Md., for the presidential nomination, was
paralyzed for life by a bullet from would-be assassin
Arthur Bremer. In June, Hurricane Agnes, one of the
most destructive storms in American history, left 118
dead and $3 billion in property damage. The Supreme
Court on June 29 ruled the death penalty was
unconstitutional. After 36 years as the leading weekly
pictorial magazine, Life ceased publication on Dec. 29.
And in BROADCASTING ...

broadcasting law. The Senate
in March passed a bill to
repeal the equal-time provi-
sion of Section 315 of the
Communications Act in its ap-
plication to presidential and
vice presidential candidates. A
suspension of Section 315 had
paved the way to the debates
between loser Richard Nixon
and winner John Kennedy in
1960. This time Nixon was of
no mind to give his Demo-
cratic opponent, George
McGovern, the exposure of
prime-time debates. The
modification of Section 315
stalled in the house after the
White House said Nixon
would not debate and indi-
cated such legislation would be vetoed.

McGovern had pushed for debates saying, ‘‘The voters of
this country are entitled to full and candid discussion of the
issues in this election, and that can best be brought about by
the Democratic and Republican nominees meeting face to
face, on nationwide television, so that everyone can see and
judge the two men on their own.”

For both the Democratic and Republican conventions in
Miami, CBS and NBC stayed with traditional gavel-to-gavel
coverage, while ABC again provided 90-minute highlights. All
of this required about 3,000 people in personnel at each con-
vention. For both conventions, ABC estimated its cost at $5
million, CBS at $7 million, and NBC at $6 million.

The cost to the TV networks of covering election-night
returns ran to about $10 million. The cost to the candidates of
buying broadcast coverage for their campaigns was approx-
imately $2 million each for McGovern and Nixon. The Repub-
licans spent about $36 million after the campaign spending law
went into effect in April, with $4.5 million going to the com-
munications media. The Democrats spent $18.5 million, with
about $6 million for the communications media.

The politicians and electorate were becoming sophisticated
on fairness and other political rules. The 1972 campaign
brought the FCC over 3,000 complaints and inquiries about
access during October alone, more than 10 times the number
received in the month preceding the 1968 elections. The FCC
in April began hearings to reassess the fairness doctrine, the
first such reappraisal since the doctrine’s inception in 1949.
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quirements for political candi-
dates on radio, and the

had elected to rewrite the
1934 Communications Act. In
the previous session of Con-
gfess, Lionel Van Deerlin (D-
Calif.), chairman of the
House Subcommittee on
Communications, had trim-
med his ambitions from out-
right rewrite to substantial
revision, thinking broad-
casters would be amenable to
lesser change. His revisions,
however, encountered
hostility. In an article for the
New York Times, Van Deerlin
chastised broadcasters: “‘In a
time of record profits (annual
income $8.1 billion and grow-
ing) the broadcast industry
feets embattled as never
before. Yet rather than mov-
ing to equip itself for a new
environment, the industry chooses to draw its wagons into a
circle around the hopelessly outdated Communications Act of
1934

In January, the National Association of Broadcasters said
‘‘dramatic overhaul’’ of communications regulation was not in
the best interests of broadcasters. It argued for. legislation that
would repeal the fairness doctrine and equal time for political
candidates, lengthen station license terms from three to five
years, remove FCC authority to interfere in broadcast advertis-
ing and continue regulation of cable television as an ancillary
service to broadcasting. Van Deerlin said the NAB was trying
“to keep the gold in Fort Knox.”

In June, Van Deerlin and his co-author, Representative Lou
Frey (R-Fla.), ranking Republican on the subcommittee, un-
veiled a massive bill that was more rewrite than revision of ex-
isting law. Among its provisions: almost total deregulation of
radio; the abolition of all federal cable TV regulation in favor
of state and local regulation; the extension of TV license terms
from three to five years for the next 10 years, becoming in-
definite thereafter; the grandfathering of all present multiple
ownerships, but with a limit on future acquisitions to one AM,
FM or TV station in the same market and no more than five
radio and five television stations to any group, the elimination
of the fairness doctrine for radio and the establishment instead
of an “‘equity principle” that required equal treatment of con-
troversial issues without demanding that stations treat such

California voters on June 6 approved the Proposition
13 initiative that cut property taxes in the state by 57%
thus limiting state government spending. Later that
month, the U.S. Supreme Court ruled 5-to-4 that the
racial quota plan at the University of California
Medical College at Davis was unjustifiably biased
against white applicants and ordered that Alan Bakke,
who sued for “reverse discrimination,” must be
admitted. Pope Paul VI died after a heart attack Aug.
6; his successor, Pope John Paul I also suffered a fatal
heart seizure after just 34 days ir. office. Polish
Cardinal Karol Wojtyla on Oct. 16 became John Paul
11, the first non-Italian Pope to rule the Catholic
church in 455 years. And in a baseball scenario
that would be reported often, Bob Lemon took charge of
the New York Yankees after owner George Steinbrenner
and Manager Billy Martin came to a vociferous
parting of the ways. And in BROADCASTING ...

elimination of equal-time re-
quirements for presidential,
vice presidential, senatorial
candidates and others running
in statewide elections on TV;
the replacement of the FCC
by a five-member Com-
munications Regulatory Com-
mission that would regulate
only ‘“‘to the extent market
forces are deficient’’; and the
establishment of a license fee
for both broadcast and non-
broadcast users of the
spectrum with proceeds to go
toward supporting federal
regulation, public broadcast
programing, minority owner-
ship of stations and rural
telecommunications. The new
commission was to draw up a
fee schedule intended to pro-
duce $350 million a year or more.

Van Deerlin and his chief counsel, Harry M. (Chip}
Shooshan, described the spectrum users’ fee as a trade-off for
broadcast deregulation.

The National Radio Broadcasters Association endorsed the
bill, which promised modest license fees for radio. In July
hearings, the bill took a drubbing from all sides, including
citizen groups objecting to the removal of the public interest
standard in the 1934 act. Cable television, which the bill would
free from the federal regulation, said thanks for the interest,
but it didn’t want to get thrown back to the states for regula-
tion. Henry Geller, head of the National Telecommunications
and Information Administration, however, was largely suppor-
tive of the rewrite. Also at the hearings, the Association of
Maximum Service Telecasters said the rewrite’s encourage-
ment of more diversity carried the seeds of destruction for ex-
isting television service. AMST found nothing good in the leg-
islation.

Vincent Wasilewski, NAB president, reiterated that associ-
ation’s opposition to the fee proposal. It also continued to op-
pose the deregulation of cable and did not like the proposed
Communications Regulatory Commission. The NAB thought
a smaller body would provide ‘‘fewer opportunities to expand
the expertise of the commission,” and carried the danger that
only two votes when only three members were present could
carry an issue.
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pool coverage. The same ar-
rangement prevailed for the
meeting between Senators

the top of the prime-time rat-
ings. And the family viewing
rule failed to make it any-
where—stymied by a Califor-
nia court.

Those were among the ma-
jor events that involved broad-
casting in 1976, a year when
the national elections made
politicians all the more con-
scious of radio-TV influence
on their futures. The year got
off to a political start with a
complaint against the net-
works by House Speaker Carl
Albert (D-Okla.) who
released a study by the Con-
gressional Research Service of
the Library of Congress. The
document criticized TV for its
willingness to afford live
coverage of Republican President Gerald Ford’s news con-
ferences whenever the President’s staff asked for it, while not
according the same treatment to Democrats in Congress. ‘I
must conclude,” Albert declared, ‘‘that the networks have ex-
ercised little or no news judgment when considering presiden-
tial requests for air time for television addresses.”” All three TV
networks categorically denied Albert’s charges. A statement
by Richard C. Wald, president of NBC News, typified the net-
works’ rebuttals. Wald said: ‘““NBC presents live coverage of
presidential addresses when the President—regardless of his
party affiliation —has something important to say to the Amer-
ican people as chief executive. In each case we exercise our in-
dependent news judgment.”

To facilitate debate among 1976 political candidates, the
FCC in 1975 had revised an original interpretation of Section
315 of the Communications Act to exempt broadcast debates
between major-party candidates from the equal-time provi-
sion, if debates were arranged by parties other than the candi-
dates or the broadcasters. Under the new rules, thie League of
Women Voters in 1976 organized five debates among the
Democratic primary candidates, three between the Democrat
and Republican presidential contenders, and one between the
two vice presidential candidates. The major networks aired
only segments of the primary debates as part of their regular
news coverage, but National Public Radio covered all debates.

For the “‘Great Debates’’ between President Ford and his
Democratic challenger, former Georgia Governor Jimmy

CB radios became an obsession with Americans and a
problem for an FCC deluged with applications.
Tongues wagged when 50 cadets were convicted of
cheating at West Point in April. Arizona reporter Don
Bolles, on assignment to investigate organized crime,
died after a bomb explosion in his car June 12. The
U.S. celebrated its bicentennial July 4. Israeli airborne
commandos freed 103 hostages held by pro-
Palestinian hijackers in an Air France plane at
Uganda’s Entebbe airport July 4. A mysterious disease.
killed 29 after striking an August American Legion
convention in Philadelphia. A nationwide: program of
swine flu vaccinations, started in March, was halted
Oct. 12 following the deaths of several persons who
had received shots. The Seattle Seahawks and the
Tampa Bay Buccaneers were the new expansion teams

inthe NFL. And in BROADCASTING . ..

Robert Dole (R-Kan.) and
Walter Mondale (D-Minn.),
vice presidential candidates.

Earlier, the Democratic Na-
tional Committee, asserting
that the FCC’s revised in-
terpretation of Section 315
favored incumbent Ford, and
Representative Shirley
Chisholm (D-N.Y.) and the
National Organization for
Women, asserting it slighted
minority and fringe-party can-
didates, filed appeals. But the
U.S. Court of Appeals in
April, in a 2-to-1 decision,
upheld the FCC’s interpreta-
tion.

Although this ruling cleared
the way for the debates, other
challenges persisted. Senator
Eugene J. McCarthy (D-Minn.), running independently for
President, filed suit in the U.S. District Court in Washington ask-
ing for a ruling that he and other presidential candidates be in-
cluded in debates. Tom Anderson and Rufus Shackelford, presi-
dential and vice presidential candidates, respectively, of the
American Party, filed in the same court, seeking an order to
block the debates. In the meantime, Lester Maddox, presidential
candidate of the American Independent Party, asked the FCC to
order radio and TV stations not to cover any debates from which
he was excluded and to order the networks to give him equal
time.

U.S. District Judge Aubrey E. Robinson Jr. dismissed the
several suits, saying it appeared that the plaintiffs were at-
tempting to reargue the case in which the U.S. Court of Ap-
peals had upheld the commission’s ruling that exempted the
political debates from the equal-time law. The FCC rejected
the Maddox petition.

The first debate, with pool coverage provided by ABC, was
televised live by ABC, CBS, NBC and PBS in September, and
brought Carter and Ford to an estimated 90-100 million
viewers in 35-40 million homes. There was a 28-minute delay
when the audio failed nine minutes before the end of the
debate. No backup system had been set up because the
electronic equipment used was presumed to be failure proof.
Anchormen filled the time with summaries and interviews of
each candidate’s representatives. Referring to the 28-minute
gap, moderator Edwin Newman of NBC observed that both
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dissenting commissioners, prophesied that
the new interpretation of the fairness
doctrine would permit ‘‘grossly un-
balanced coverage of the political activities
of political opponents.”” Benjamin L.
Hooks, the other dissenter, warned that
the “‘egalitarian precept underlying politi-
cal ‘equal time’ ... has suffered a severe
and, perhaps, mortal blow.”

“*Checkbook journalism’ was finding
its way into television language. With such
controversial and newsworthy figures as
H.R. Haldeman and Richard Nixon willing
to grant interviews in exchange for money,
broadcast journalists argued about the
propriety of purchased news. Richard S.
Salant, CBS News president, found him-
self defending CBS’s payment of $25,000
to Haldeman for an interview and some
film of White House activities. Salant said
CBS’s purchase of the material was
analogous to a New York Times Magazine
purchase of memoirs, and was predicated
upon the extensive time (50 hours) in-
volved in the interview and the taping, but
conceded that CBS may have violated its
own tenet of ‘‘drawing a proper line be-
tween payments which are permissible and
payments which are not.” As a result of
criticism, particularly from New York
Times columnist James Reston who ques-
tioned the ethics of paying officials for in-
terviews, Salant undertook a review of
CBS policy.

After NBC was unable to reach an
agreement with Nixon on a payment, Nix-
on signed to do a series of four programs
with the English television personality,
David Frost, that would be aired after the
1976 presidential election.

In what critics called a prime example of
the pitfalls of checkbook journalism, and
which CBS defended as standard jour-
nalistic procedure, CBS paid $10,000 to an
ex-convict who promised to lead re-
porters to a man who could produce the
body of missing union leader James R.
Hoffa. The $10,000 brought CBS no closer
than anyone else to the whereabouts of
Hoffa. BROADCASTING commented:
“Television journalism has suffered an
embarrassment in the revelation that CBS
News was conned out of $10,000 in an im-
probable search for James Hoffa’s body.
When gullibility of that magnitude is dis-
covered at the pinnacle of broadcast news,
the whole craft cringes a little ... This, of
course, is at most a minor incident in
CBS’s long and distinguished record in
broadcast journalism and ought not to be
magnified. It does remind us all, however,
that common sense and journalistic en-
terprise are perfectly compatible.”

A question of common sense as well as
a definition of decency were involved in an
FCC ruling on obscenity. In response to a
complaint about Pacifica Foundation’s
WBAI(FM) New York broadcast in 1974 of a
George Carlin recorded monologue that
contained ‘‘seven dirty words,” the FCC
issued a definition of ‘“‘indecent’’ material.
The FCC branded as indecent words
describing “‘sexual or excretory activities
and organs ... [in a] patently offensive
manner,” particularly when children were

likelv to be in the audience.

In other radio news, Ronald Reagan,
former governor of California, and radio
sports announcer in the 1930’s returned to
radio with a syndicated program, View-
points, asserting his conservative views. In
June, NBC Radio inaugurated an all-news
service consisting of 49 1/2 minutes of
news per hout, seven days a week. Stations
were to be charged from $750 to $15,000 a
month, depending upon market size. NBC
would realize the revenue from six com-
mercial minutes per hour retained for its
sale.

To increase the number and power of
some AM outlets, the FCC in June
liberalized its allocations rules to allow
nighttime service by certain daytime sta-
tions and to create some new daytime ser-
vices. These, coupled with the creation of
an intermediate, 2.5 kw power classifica-
tion, would, the FCC felt, “‘provide many
opportunities, unavailable since the adop-
tion of the restrictive amendments of
1964, for the assignment of new standard
broadcast stations, and the expansion of
facilities of existing stations.”

The FCC at last came out with a
crossownership rule. After five years of
deliberation, it decided to ban future ac-
quisitions of crossownerships of newspa-
pers, TV or radio stations within the same
market. It also ordered the breakup of 16
existing crossownerships in small markets
but left the rest alone. The National
Citizens Committee for Broadcasting im-
mediately called the commission’s action,
“‘too little too late’” and filed an appeal to
force the breakup of all multimedia hold-
ings.” Targets of the divestiture, such as
James Gray, president of Gray Com-
munications, Albany, Ga., called the FCC
actions ‘‘capricious and highly dis-
criminatory” and complained: “‘After 20
years of service, at the beginning of which
newspapers were urged to undertake the
development of television for the public
good, the FCC now says that such invest-
ment of energy, money and time is of little
account.”’ Several of the affected parties
filed suit to stop or forestall the FCC’s ac-
tions.

With the official evacuation of Saigon in
late April/early May the Vietnam war
came to an embarrassing end. To cover the
war over the years, ABC, CBS, NBC and
some station groups sent more than
600 personnel to Southeast Asia and spent
a combined amount estimated at between
$40 million and $50 million. Critics of the
media, like the New Yorker’s Michael
Arlen, felt that in its television coverage of
the Vietnam war over a 10-year period the
American networks had done little more
than to contribute “‘to the unreality and
the dysfunction of American life.”” Others,
like the New York Times’s James Reston,
felt that ‘“maybe the historians will agree
that the reporters and the cameras were
decisive in the end. They brought the issue
of the war to the people ... and forced the
withdrawal of American power from Viet-
nam.”” CBS’'s Morley Safer, whose
coverage of the war established him as a
major broadcast journalist, criticized

221

television for being too concerned with
the ‘*bang-bang’ aspect of the war and
too little interested in the “‘why” of the
story. However, Safer expressed impa-
tience with critics of media coverage:
“They are looking for that one special,
that one documentary, that will end the
war the next morning, that will cause the
soldiers to lay down their arms and the
politicians to hang themselves from the
lamppost in Washington. It doesn’t work
that way. it’s a matter of accretion; of
building stories here and there, persuading
by the weight of evidence, at least as per-
ceived by the reporters.”

BROADCASTING offered this perspective:
“This was the first war fully documented
by broadcast coverage without censorship.
It is in keeping with the broadcasting tradi-
tion to cover the news wherever it breaks.
... With little regard for the costs, top cor-
respondents and camera crews were dis-
patched to the war theaters for the long or-
deal. ... The history of the Indochina war
cannot be written without the documented
fact of American free enterprise broadcast-
ing in action.”

There were those who questioned the
effort of the immediacy of television
coverage on the domestic front. After two
attempts to assassinate President Gerald
Ford, by Lynette (Squeaky) Fromme on
Sept. 5 and by Sara Jane Moore on Sept.
22, House Republican leader John Rhodes
(Arizona) asked: ‘“What possible good
purpose can come from this intense
coverage of terrorist activity?’” And Rep-
resentative Robert N.C. Nix (D-Pa.)
stated: ““The media coverage given to
assassins, kooks and conspiracy theories,
like the full moon in Gothic literature,
brings out the latent impulses in those
among us who lust after notoriety.””

But the expansion of electronic media
went on inexorably. Cable television
operators were moving into a more ag-
gressive role. Videodisks and home disk
libraries were promised for the mass
market in 1976 by RCA and Philips
MCA. The Betamax home video recording
system was announced. The sheriff’s job
was getting complicated.

]
Stay Tuned
1. Which two candidates filed suit
against the “Great Debates” of '767?

2. Name the person and advertising
agency that handled Jimmy Carter's
campaign, and the person and
advertising agency that handled
Gerald Ford's campaign.

3. What broadcast journalist eventually
resigned his position as a result of a
controversial leak to the Village
Voice of a secret report on US.
inteiligence?

4. What happened to the family viewing
concept?

5. What syndicated satire of middle-
class mores gained popularity?
The answers
in “1976."







































WHERE CREDIT IS DUE

The work of several hundred BROADCASTING editors and writers, past
and present, is represented in this volume. It is impossible to name
them all, but we can't go to press without mentioning a few.

The late J. Frank Beatty, who served as managing editor and for
years as one of the magazine’s most traveled correspondents.
Bruce Robertson, who joined us at the start in 1931 and served with
distinction in senior editorial roles on both coasts. The late Robert K.
Richards, who contributed importantly to the magazine during the
1940's. Art King, managing editor for much of the post-World War ||
period.

Edwin H. James, whose dedication to style, accuracy and principle
has kept BROADCASTING's standards high for over a quarter century.
Rufus Crater, for years the magazine's chief correspondent and
forever one of its best reporters. Fred Fitzgerald, who, other than
myself, has had the longest editorial tenure with the magazine, and
who backstopped the accuracy of each paragraph and page herein,

And, since he rejoined the company 11 years ago, Don West, our
energetic and creative managing editor, who has inspired a talented
staff in bringing into focus all the technologies, old and new, that
make up the Fifth Estate.

The assignment of reading all the back issues of BROADCASTING in
the original and researching and writing the basic manuscript of
this history was performed by Candyce Stapen Kempler, PhD, who
brought to that task a fresh mind and a scholar’s skill.

ST
Washington, D.C.
June 1982
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Blair 2/3/41 O James Edward Blake 2/1/71 O Melvin Jerome Blanc 11/14/66 O David Mordecai
Blank 9/26/66 O John Oliver Blick 9/24/51 O Milton M. Blink 3/1/39 O Roy Lee Bliss 1/26/81 0 Vincent
R. Bliss 5/30/55 O Richard Charles Block 12/16/63 O Willard Block 3/20/72 O Victor Gustav Bloede
2/26/68 3 Chuck Blore 8/4/69 O Jack Paul Blume 10/14/74 O Harold John Bock 2/7/49 O John Nash
Boden 3/5/79 O Norman Boggs 3/6/50 O Frederick Owen Bohen 5/5/52 O Hugh Kendall Boice 5/1/36
0O Hugh Kendall Boice Jr. 1/7/567 O George Arthur Bolas 12/6/48 O Linda Lou Bolen 11/26/73 O
Thomas E. Bolger 4/14/80 O George William Bolling [I 1/23/61 O Joseph Salvadore Bonansinga
7/29/68 0 David Ford Bond 9/27/48 0 Henry Carl Bonfig 8/15/55 0 Robert Mermod Booth Jr. 6/19/61 0
Richard Albert Borel 6/16/47 O William Coates Borrett 12/15/39 O Edward Raymond Borroff 12/20/43
0O Frederick William Borton 3/10/41 O Diana Bourbon 2/17/47 O Frank Townsend Bow 10/4/48 OO Scott
Howe Bowen 12/1/32 O John Sheets Bowen 9/19/77 O Chester Bowles 7/15/37 O Francis Davis Bow-
man 11/15/36 O Philip Boyajian Boyer 2/14/77 O Francis Louis Boyle 1/22/73 O Clayton Henry Brace
11/16/64 O Rex A. Bradley 4/5/76 O Bertha Brainard 9/1/37 O Charles Brown Brakefield 11/18/68 O
Gustav Carl Brandborg 8/1/55 O Richard Paul Brandt 11/26/63 O James Carson Brantley 4/28/41 O
Verl DeChrista Bratton 7/23/51 O William Rubble Brazzil 2/24/75 O Robert Wilson Breckner 7/31/61 O
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American Listeners Society: 13
American Newspaper Guild: 33
American Newspaper Publishers
Association
newscasts, campaign against:
14
Transradio suit against: 25, 35
and wartime censorship: 104
American Personality Network:
185
American Radio News Service: 19
American Radio Telegraphists
Association: 33
American School of the Air: 36
American Society of Composers,
Authors and Publishers
antitrust charges and suits
against: 9-11, 21, 26, 36, 42,
50, 56
and BMI competition: 55-56,
130
budget for 1931: 11
cable royalties share: 241
fees increases and revisions: 3,
7,9, 31, 36, 46, 50-51, 56
fees sources: 11
injunctions against: 26
Marks rights withdrawn: 50
newspapers favored by: 9
and per-use payments: 36, 46,
56
radio networks and stations,
agreements with: 26, 56, 118
revenues, 1934: 21
television rights claimed by: 46
television networks and
stations, demand on: 97,
118
Warner, claims against: 31
Warner withdraws from: 26,
30
American Society of Recording
Artists: 26
American Telephone & Telegraph
Corp.
antitrust suit against: 244
cable service by prohibited:
244
educational television
transmission rates: 156
Philco suit over wpTZ(TV) sale:
137
satellite service filing: 153
teletext system: 250
Telstar I and II: 159, 165, 167
transmission to foreign
audiences: 7
transmission service rates: 29,
86, 90, 124
transmission service to
networks: 90, 97
American Television &
Communications Corp.: 208
American Tobacco Co.: 168
Americana: 91
Amos ‘n’Andy: 7,21,27,77, 85,
92-93, 107
Ampex Corp. videotape recorder:
129, 133
Amusements industry; I1
Amway Corp.: 228
An Evening With Fred Astaire:
141
Anderson, C.H.: 58
Anderson, Charles: 133
Anderson, Eddie (Rochester): 36
Anderson, John B. 243
Anderson, Marian: 154
Anderson, Maxwell: 58
Anderson, Tam: 222

Andrews, Dana: 112
Andrews (Julie) Hour: 208
Andrews, Stanley: 113
Anello, Douglas A.: 165, 175
Angotti, Joe: 250
Annenberg, Marion: 130
Annenberg, Walter H.: 89
Annie Get Your Gun: 135
Antennas, directional: 7
Anthony, Earl C.: 101
Antiope teletext: 242, 250
Antipollutionists. See Friends of
the Earth
Antitrust suits
against American Federation
of Musicians: 60
against American Telephone &
Telegraph Corp.: 244
against crossownership: 214
against family viewing: 219,
222, 224-225
against film producers: 113,
123-124, 126, 135, 157
against multiple ownership: 59
against music copyright
owners: 9-11, 21, 26, 42, 56
against news services: 25, 35
against Premiere: 242
against radio networks: 59-60,
62
against RCA: 10, 59-60, 62,
140
against television networks:
208-209, 211, 214, 226, 229,
234, 242
Antonowsky, Marvin: 219
Anybody Can Play: 141
A & P stores: 9, 30
Apollo flights: 192, 195
Arab terrorists: 207
Arden, Eve: 92, 113
Arkansas tax: 93
Arledge, Roone: 238
becames ABC News
president: 230
on Stewart murder: 236
Arlen, Michael: 221
Armed Forces Network: 63-64, 69
Armed Forces Radio Service: 59,
63-64
Armour Research Foundation:
133
Armstrong, Edwin H.: 66
on apathy toward FM: 79,
95-96
FM demonstration: 24
FM development: 18, 48
FM station built by: 42, 46
granted FM channels: 24
obituary: 123
patent suit against RCA-NBC:
92, 96, 127
patents released to Army: 55
Armstrong, Neil: 795
Army, United States
Echo [ satellite balloon: 153
McCarthy hearings on: 120
moon contact by radar: 79, 82
radio communications
coordination: 47-48
and spectrum space expansion:

station-to-aircraft
communication: 22
still photos transmission:
68-69
VHF channels for: 125
weather satellite launch: 153
Army Hour: 58
Arnie: 199

Arnold, Henry H. {Hap): 63

Arons, Leon: 165

Arrest and Trial: 165

Arthur & Company: 207

Ascertainment rule dropped: 239,
244, 246

Ashbacker Radio Corp.: 77

Ask President Carter: 227

Aspinwall, John A.: 118
Associated Actors and Artists of
America: 33
Associated Broadcasters Inc.: 16
Associated Broadcasting System:
77
Associated Independent Music
Publishers: 58
Associated Music Publishers
agreements with AFM: 64
transcription service: 27
Associated Press
centennial meeting: 95
Lindbergh case coverage: 24
news service to radio: 16,
18-19, 24, 43
news use by networks: 14
news use by stations: 14, 30
Press Association formed: 56
and sponsored newscasts: 24
suit on radio news use: 24
Transradio suit against: 25, 35
Associated Press Radio: 217
Association for Education in
Journalism: 201
Association of Maximum Service
Telecasters
cable, agreements with: 204
and cable retransmission: 173
on Communications Act
revisions: 231
formed: 131, 132
and UHF spectrum
allocations: 132
Association of National
Advertisers
Advertising Council formed:
57
and audience measurement:
25
and children’s advertising: 207
on fairness doctrine: 183
and radio rate revisions: 107

Association of Radio News

Writers: 35

Astor, Art: 209

Atabrine Hour: 69

Atheism programing time for: 82
Atlas missile: 143

Atlass, H. Leslie: 289

Atomic bomb: 74, 80-81, 116
Aubrey, James T.: 156

Audience measurement (see also

Radio listening: Television
viewing
ABC gains ratings lead: 222
Ayer surveys: 6
CBS regains ratings lead: 240
claims substantiation: 165
Elder-Woodruff system: 25,
29-30
on give-away programs: 94-95
large radio audiences: 30, 49,
51, 64, 66, 71, 74, 116
large television audiences:
106, 116, 127, 135, 149,
159, 167, 176, 215, 222, 243
by Motion Picture Daily: 48
need for seen: 25
networks and newspapers
surveys: 21
by New York World-Telegram.: 48
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Nielsen surveys: 29
Politz survey: 157
in programing decisions: 165
radio ratings claims: 94
surveys investigations: 164
television surveys broadened:
97
television viewing decline: 219
Audimeter: 29, 30
Audiotape cartridges
development: 157
Austria, German annexation of:
38
Automobile advertising and
fairness doctrine: 197-198, 202,
206
Automobile radio receivers
FM channels provided: 204
number in use
1935: 23
1937: 33
1938: 41
1940: 50
1941: 55
1942: 57, 64
1946: 79
1947: 83
1961: 161
Autry, Orvon G. (Gene): 63, 169
Avco ruling: 77, 81, 92, 95
Awards
B'nai B’rith: 116
Broadcast Pioneers: 244
National Association of
Broadcasters: 151, 164, 189,
211
National Association of Radio
and Television Broadcasters:
115
Peabody awards: 50, 162
Radio and Television
Executives Society: 153
Radio-Television News
Directors Association: 115
Sigma Delta Chi: 117
White award: 132
Women’s National Radio
Committee: 27
Axis Sally: 59
Ayer survey: 6
Aylesworth, M.H. (Deac)
on broadcasting advances: 3
becomes NBC president: 29,
226
on musical comedy
programing: 21
on press-radio agreement:
19-20
on Radio City: 16

Baa Baa Black Sheep: 225
Bacall, Lauren: 105, 107
Back, Gunnar: 113
Backe, John D.
becomes CBS president: 229
resigns as CBS president: 242
Backstage Wife: 27
Bagley, C.L.. 68
Bailey, Mildred: 4
Baker, Art: 59
Baker, Howard H. Jr.: 208, 237
Baker, .LR.: 8
Baker, Kenneth H.: 165
Baker, Newton D.: 12
Baker, Waiter R.G.: 117
Balaban, Barney: 147
Baldwin, James W.: 20, 25



Ballance, Bill: 212
Baltimore gag rule: 95
Bank crisis of 1933: 12
Banks, and radio advertising: 9
Banzhaf, John E I1I: 180, 183,
193, 197
Barber, Walter L. (Red): 58
Barden, Graham A.: 84
Barefoot in the Park: 199
Barley, Douglas: 237
Barrie, Elaine: 36
Barrow, Roscoe L., report by: 130,
134, 125, 139, 181
Barry, Charles C.: 80
Barrymore, John: 36
Bartlesville, Okla., pay television
venture: 137-138, 142
Bartley, Robert T.: 110, 116
Baruch, Ralph M.: 203
Baseball
blackout rules: 212
play-by-play simulation: 90
radio 1940 coverage: 48
radio problems in reporting: 13
World Series first sponsorship:
21
Basketball blackout rules: 212
Bat Masterson: 141
Bate, Fred: 43
Bath, Gomer: 44
Batman: 180
Batt, William L.: 52
Battlestar Galactica: 234
Baudino, Joseph E.: 244
Baukage, H.R. (Buck): 45
Baum, Warren: 135
Bauman, Robert: 236
Baxters: 239
Bay of Pigs incident: 157
Bazelon, David, L.
crossownership ruling: 228
fairness doctrine ruling: 206
Beach, Morris H.: 215
Beacon Hill: 219
Beat the Clock: 102
Beaudin, Ralph W.: 185
Beckett, James H.: 192
Best of the Fourth: 225
Best of the West: 249
Beautiful Phyllis Diller Show:
191
Bedford, A.V.: 81
Beechnut Inc.: 10
Beer. See Alcoholic beverages
advertising
Beers, G.L.: 81
Bell, Don: 80
Bell, Howard H.: 165, 189
Bell Laboratories
FM equipment manufacture:
46
television transmission
development: 37
Bell Telephone Hour: 167
Bellamy, Paul: 95
Bellows, Henry A.. 3
on congressional
encroachment: 4
on copyright fees legislation: 7
warning on commercialism: 6
Bemidji, Minn., low-power
lelevision station; 246
Ben Casey: 156
Bendix, William: 115
Benes, Edward: 43
Benet, Stephen Vincent: 58
Bennack, Frank A. Jr.: 247
Benny, Jack: 101
radio series: 21, 27, 36, 48, 68,
75, 82, 85, 92,93, 112

television series: 102
Benny (Jack) Comedy Special:
181
Benson: 239
Benson, John: 3
Berg, Gertrude: 108
Bergen, Edgar: 38, 48, 92-93
Bergmann, Theodore G.: 122
becomes DuMont managing
director: 118
on color television costs; 115
Berkeley, Kenneth H.: 8
Berle, Milton
radio series: 82
telethon by: 97
television series: 90, 97, 113
Berlin
occupation of: 70
CBS wartime monitoring: 47
Berlioux, Monique: 238
Bernstein, Carl: 237
Best of Broadway: 121
Best Seller: 152
Beta programing: 247, 249-250
Betamax: 221
Beulah: 102
Beverage advertising revenues,
1938: 41
Beverly Hillbillies: 162
Beville, Hugh M.: 165
Bicentennial coverage: 225
Bid ‘n’ Buy: 141
Big Show: 102
Big Surprise: 135
Big Town: 136
Big Valley: 176
Bigelow-Winchell series: 91
Bikini atomic bomb tests: 80-81
Bill, Edgar L.: 44
Billboard advertising. See Ouldoor
advertising
Biltmore press-radio agreement:
16, 18-20, 24
Bingham, Barry: 40
Biography of a Bookie Joint: 157
Bishop, Thomas R.: 160
Black, Beth: 63
Black, Hugo L.: 179
Black Hills Video Corp.: 174
Black people (see also Minority
ownership)
advances in broadcasting: 166
and image on television: 107
and image on wartime radio:
58, 64
programing for: 209
as war correspondents: 64
Black programing
expansion of: 137
National Black Network
formed: 199
Blackburn, James W. Sr.. 96
Blackouts
coverage and service during:
177
rules for sports: 212
Blair, Frank: 16
Bland, Schuyler Otis: 14
Blaw-Knox: 27
Block, Martin: 85
Blonder-Tongue Laboratories: 137
Bloomgarden, Hank: 152
Blue Book: 78, 85, 92
Blue Network Co.
affiliates number, 1944: 68
Noble acquires: 64
Blondell, Joan: 25
Blondie: 47
B’nai B’rith awards: 116
Bob & Carol & Ted & Alice: 213

Bob Hawk: 92
Bogart, Humphrey: 105, 107
Bogue, Merwyn: 82
Bold Ones: 195
Bold Venture: 105, 107
Boler, John: 246
Bonanza: 148
Bonneville International Corp.:
193
Boone (Richard) Show: 165
Booth, George E: 95
Born Innocent suit: 235
Bosh, Steve: 243
Bosom Buddies: 241
Boston Broadcasters Inc.: 196, 250
Boston Herald-Traveler: 196
Bowen, John C.: 24
Bowen, Scott Howe: 8
Bowes, Edward (Major): 27, 91,
98
Bowman, Robert: 160
Boxing
first telecast: 80
radio 1940 coverage: 48
Boycotts
of Olympics: 240
of sponsors: 249
Bracken’s World: 195
Brademas, John: 236
Bradlee, Benjamin: 230
Bradley, Frederick V.N.: 61
Bradley, Omar N.: 104, 117
Bradshaw, Thornton E
becomes RCA chairman: 248,
249
on Silverman future: 248
Brady, James S.: 250
Brauner, Julius: 81
Break the Bank: 75, 91-92
Breakfast Club: 101-102
Breaking Away: 241
Bremer, Arthur: 208
Brennan, Thomas: 241
Brent, Ralf: 160
Bret Maverick: 249
Brice, Fanny: 82
Bricker, John W.: 743
charges networks domination:
130
networks monopoly
investigation: 122
Brickhouse, Jack: 250
Bridgeport, Conn. UHF
experimental station: 96, 103
Brinkley, David: 237
Bristol-Myers Co.: 80
British Broadcasting Corp.
television transmission
development: 23
videotape development: 133
British Television Advisory
Committee: 32
Britton, Mrs. R.W.: 31
Broadcast Enterprises Network
Inc.: 235
Broadcast journalism
awards for: 89, 115, 117, 132
First Amendment application
to: 193, 201-202
government intrusion in: 206
policies and practices in (see
Equal-time rule; Fairness
doctrine)
Broadcast journalists
Agnew conlflict with: 193-194,
198, 201
black correspondents: 64
criticisms of: 193-194, 198,
210-211, 214-215, 230,
236-237
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Carter relations with: 233
congressional gallery
privileges: 45
murders of: 234, 236-237
networks use of: 14, 38, 43
Nixon conflict with: 193, 198,
210-211, 214-215, 230
restrictions on: 189-190
and sources disclosure: 224,
233, 238
and Vietnam War coverage:
184
White House threats to: 214
World War Il service: 35,
42-43, 47, 62
Broadcast Music Inc.
antitrust suits against: 50, 56
ASCAP, competition with:
55-56, 130
cable royalties share: 241
Cole catalogue acquired: 50
formed: 43, 46, 50
Marks rights acquired by: 50
Schirmer catalogue acquired:
50
Songwriters suit against: 118
Broadcast Pioneers: 244
Broadcast Rating Council: 165
Broadcasters Club: 142
Broadcasters Promotion
Association: 130
Broadcasters Victory Council: 60
Broadcasters Defense Council:
100
BROADCASTING magazine
on ABC-United Paramount
merger: 110-111
on advertising limitations: 164,
169
on AFM agreements: 64
Armstrong, tribute to: 123
on audience measurements:
164-165
on Barrow report: 134-135
on BMI-ASCAP competition:
130
on broadcasting regulatory
excesses: 17
on broadcasting self-
regulation: 41
on cable copyright liability:
180, 186, 191, 196
on cable economic
implications: 147
on cable jurisdiction and
regulation: 174, 178
on Celler report on networks:
133
on censorship: 38, 51-52, 104,
160
on channel allocations: 34
on children’s programing:
207-208
on cigarette advertising
controversy: 168, 183
on citizen group complaints:
203
on color programing: 121
on Communications Act
revisions: 232, 238
on Communist affiliation
allegations: 101
on Congress proceedings
coverage: 111
on crossownership: 32, 35, 54,
233
on Death of a Salesman: 181
on domestic disturbances
coverage: 188
on Echo I satellite balloon: 153






C

Cablecom-General: 245
Cable News Network
Anderson campaign coverage:
243
begins service: 245
formed by Turner: 235
Cable television advertising
authorized: 196
rates ranges: 203, 216
systems accepting: 203, 216
television commercials
replacement by: 179, 200,
226
Cable television programing
access channels provisions:
200, 204, 208
agreements with broadcasters:
204, 208
authorized: 142
channels offered by: 203-204,
208, 216
controversy over: 141-142,
147, 191-192, 208, 211,
216-217, 219-220
compulsory licenses for: 226
copyright liability: 174-175,
178-180, 186-187, 191, 196,
200, 208, 211, 216, 219-220,
226
cultural programing: 249
definitive rules: 208
deregulation: 239, 242, 250
distant signal importation:
173,178, 187, 191-192, 200,
203, 208, 211, 216-217,
219-220, 224, 235, 237,
242-244, 250
effect on television: 141-142,
147, 173, 187, 226, 235
exclusivity rule repeal: 242,
250
films use in: 228
governments access to: 204,
208
homes served by
1971: 203-204
1977: 228
local program carriage: 173,
178, 200, 204, 208, 211,
216-217, 219-220, 226, 239,
242-244, 250
lower court tests of: 142-143,
186-187, 191, 208, 216, 250
minimum service standards:
204
origination of: 178-179, 196,
203, 208, 216-217
regulation policies: 199-200,
203-204, 208, 211, 216-217,
231, 242-244, 250
restrictions on pay television
programs: 200
retransmission by: 142, 151,
164, 173-174, 178-179,
186-187,191-192, 200, 203,
208, 211, 216-217, 219-220,
226, 235, 239, 242-244, 250
retransmission consent: 174,
191-192
royalties distribution: 241
sports, restrictions on: 200,
208, 219, 226
subscriber fee ranges: 203, 216
subscribers number
1970: 200
1971: 203
1974: 216
1977: 228

Supreme Court rulings on:
191, 208, 216
television networks begin
service: 249-250
two-way communications
capability: 204, 228, 235
Cable television systems
applications pending: 203, 216
costs average: 203
crossownership: 175, 199, 201,
203, 221, 244
franchise fees: 200
goals statement: 217
jurisdiction over and
regulation: 147, 151,
173-174, 178, 187, 217
licensing: 151
local government regulation:
200, 231, 244, 247
multiple ownership: 200, 244
network ownership: 199, 203
number in service
1965: 173
1966: 178
1970: 200
1971: 203
1974: 216
1977: 228
ownership distribution: 203,
216
regulation and policies on:
199-200, 203-204, 208
revenues, 1965: 173
technical standards for: 200,
217, 219
telephone companies
crossownership: 244
television crossownership:
175, 199
translators ownership by: 199
Cabletelevision Advertising
Bureau: 245
Cade’s County.: 203
Cafe-Istanbul: 112
Caldwell, Louis G.: 78
Caldwell, Orestes H.: 23
Califano, Joseph A. Jr.. 203
California pay television vote:
171, 181
Californians: 136
Call letters for FM stations: 62
Calmer, Ned: 80
Camel News Caravan:
116
Cameras development: 4, 80
Camouflage: 156
Campaign and the Candidates:
181
Campaign spending. See Political
advertising and programing
Campbell, H. Allen: 120
Campbell, Martin B.: 95
Canada
pay television programing in:
151, 176
and radio channels expansion:
9
and radio nationalization: 7-9
Canadian Radio League: 7-8
Cannon, Howard W.: 243-244
Cant, Gilbert: 24
Canton Repository: 41
Cantor, Eddie: 21, 30, 77
Capehart, Homer E.: 84
Capital Cities Communications
Cablecom-General acquisition
agreement: 245
Eichmann trial coverage: 158
Capital Transit Co.: 90, 107, 112
Capitol Records: 98

Captain and Tenille Show: 225
Captain Video: 98
Captains and the Kings: 225
Car-card advertising. See Transit
systems
Carey, Edward L.: 145
Carlin, George: 212, 221, 228,
232-233
Carmichael, Hoagy: 83
Carmichael, Stokely: 184
Carnegie Commission on
Educational Television: 177,
187, 237
Carnegie Corp.: 2
Caroline’s Golden Shore: 39
Carpenter, M. Scott: 159
Carr, Sidney Eugene: 47
Carson, John W. (Johnny): 125
Carter, Boake: 35
Carter, Hodding III: 236
Carter, James E. Jr. (Jimmy)
broadcast journalists, relations
with: 233
campaign advertising
expenditures: 224
campaign theme: 224
campaign coverage: 222-224,
237-238, 243
inauguration coverage: 227
and minority ownership: 235,
239
and Olympics boycott: 240
radio and television use: 227,
234, 237
Carter, Kenneth L.: 131
Carter-Ford debates: 222-223
Carter-Mondale Committee:
237-238, 247
Carter Mountain Transmission
Corp.: 164
Carter-Reagan debate: 243
Case, Norman S.: 69
becomes FCC commissioner:
18, 19
on network monopoly inquiry:
53
Cash, Norman E. (Pete): 165, 244
Casselman, Garnet E. (Chet): 206
Castro, Fidel: 147
Caswell Coffee: 12
Cauthen, Henry: 237
Cavalcade of Stars: 98
Caves, Richard: 98
CBS Cable begins: 249
CBS Children’s Film Festival:
207-208 .
CBS Radio
advertising rate revisions: 107,
109-110, 127
advertising revenues:
1929-31; 2, 6
1932: 8, 10
1933: 13
1934: 20, 22
1935: 25
1936: 29-31, 28-31
1937: 35
1938: 40
1939: 43
1940: 50
1941: 55
1942: 57
1943: 63
1944: 65
1945: 77
1946: 79
1947: 83
1949: 94
1951: 107
1952: 109-110
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1953:
1954:
1955:
1956:
1957:
1958:
1959:
1960:
1961:
1962:
1964:
1966:
1971:
1972:
1974:
1977:
1978:
1979:

114, 117
119
127
132
137
143
148
151
157
16l
168
181
204
206
217
229
235
239

affiliates number

1936:
1937:
1938:
1944:
1947:
1952:

31
35
39
68
83
111

alcoholic beverages
advertising policy: 16

antitrust suits against: 50,
59-60, 62

awards to: 27

Columbia News Service
formed: 15-16

correspondents system: 14,
38, 43

documentaries unit formed:

82

dramatic programing by: 21
FM application: 46

FM net proposal: 79

FM spectrum allocations: 67
FM stations program service:

66

formation: 3, 111

on give-away programs ban:
94-95, 111

Hollywood center: 35, 41

international broadcasting by:
35, 56

jazz programing by: 21

laxatives advertising refused:

25

music licensing contracts: 26

musicians, agreements with:
34, 41-42, 68

musicians demands on: 51, 60,

68

NAB domination by alleged:

53

and networks monopoly
report: 59, 69
newscasts, policies on: 18-19,

30

news-gathering agency
formed: 15-16, 18
news staff expansion: 12
NRA support by: 15
Pacific Coast network: 35
Peabody award to: 56
political advertising-
programing policies: 29-30
prices mention policy: 9
programing prominence: 30
as ratings leader: 93
revenues and profits, 1927-38:

44

rivalry for programing and
talent: 36

salaries cut by: 8

shortwave broadcasting: 35

talent raids by: 92-94



Cease-and-desist orders, FCC
authority for: 112

typical offerings: 87, 98, 122, Collingwood, Charles: 80, 104,
203, 207-208 122
announcement: 66 Ceefax teletext: 250 viewing habits of children: 219 Collins, LeRoy: 156

and UHF spectrum allocation: Celanese Corp. of America: 108 Children’s Television Workshop: on audience measurements:
67 Celler, Emanuel 191 164

Transradio suit against: 25, 35
and Truman nomination

unions, agreements with: 33
Warner Copyright suit: 30-31
wartime monitoring: 47

cable copyright bill: 174

and First Amendment rights:
202

on NBC-Westinghouse

China, Nixon visit to: 205
China-Burma-India theater: 69
Chotzinoff, Samuel: 63
Chroma key development: 138

on cigarette advertising: 161,
168

becomes NAB president: 153

on radio station number

CBS Radio Mystery Theater: 217

CBS Records sales, 1949: 98 stations exchange: 130 Chromatic Television limitations: 161

181

counterprograming by: 148

deceptive sports practices
alleged: 234

educational programing
support by: 156

fairness doctrine policies and
practices: 120, 185

and family viewing: 225

film rights acquisitions:
130-131, 181, 186, 234

first color commercial: 105

and free time: 198

Herbert suit against: 233, 238

industry domination alleged:
134

interviews, paid; 221

Jones becomes president: 132

Morning Show begins: 122

and pay television programing;:
128, 176, 216-217

Peabody award to: 202

and prime-time access rule:
103, 218

and prime-time news
extension: 224

programing innovations by:
121

on quiz-shows cancellation:
140-141

ratings lead regained: 240

ratings standing at 1981 end:
249

station license applied for: 37

and Selling of the Pentagon:
201-202

terrorists coverage guidelines:
230

time sale refusals: 213

United Artists, agreement
with: 186

and violence in programing:
156, 188

C&C Super Corp.: 130

Central Intelligence Agency: 100
Channel 1, assignment of: 86-87,
91
Channels, allocations of. See
Spectrum allocations
Chapman, Reid: 250
Charlie McCarthy: 38, 48, 75, 85,
92
Charlie’s Angels: 225
Charren, Peggy: 237, 248. See also
Action for Children’s
Television
Chase: 213
Chase and Sanborn Hour: 38
Checkers and Pogo: 207
Cheers from the Camps: 58
Chennault, Claire L.: 58
Cheseldine, W.M.: 8
Chevrolet cars recall: 206
Chevrolet on Broadway: 91
Cheyenne: 136, 148, 151
Cheyenne, Wyo., media
concentration: 196
Chicago Daily News: 186
Chicago Educational Television
Association: 198
Chicago Federation of Musicians:
33-34
Children’s advertising inquiries:
203, 207, 212, 239, 244, 248
Children’s programing
commercials in, concern over:
203
criticism of: 155, 203, 207-208,
239, 248
by Disney: 122
educational series; 113, 191
improving and expanding: 212
percentage of television total;
105
prime-time access rule
exemption; 218
standards for: 127
studies and reports on: 203

and fairness doctrine in
advertising: 197-198, 202,
206
and fairness doctrine
standards: 206
petitions to deny by: 203
City governments. See
Governments, local
Civil disorders. See Domestic
disturbances
Clanton, David A.: 248
Clark, D. Worth: 60
Clark, Dick: 113
Clark, Tom C.: 156-157
Clay, Henry B.: 125
Clayton, Charles C.: 127
Clear Channel Broadcasting
Service: 78
Clear-channel stations
channels breakdown: 78, 235,
239
Mexican demands for: 15
and power increases: 39
structure reviewed and
revised: 18
Clipp, Roger W.: 123
Close Up: 157
Closed captioning begins: 241-242
Closed-circuit television
development: 99
in domestic disturbances: 104
for theaters: 113
Clyne, Terrence: 85
Coalition for Better Television:
249
Coast Guard, United States
and channels expansion: 9
wartime programing: 64
Cobb, Grover C.: 189, 194
Code Red: 248
Cohn, Roy: 120
Cole record catalogue: 50
Colgate Comedy Hour: 102, 115
Colgate-Palmolive-Peet Co.: 68
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CBS-TV and pay television programing Laboratories; 99 resigns from NAB; 168
advertising revenues ban: 142 Chrysler Corp. on violence in programing:
1949: 94 Censorship broadcast of meeting: 10 156
1950: 102 Baltimore rule on newscasts; radio advertising: 30 Collins Radio: 27
1952: 109, 113 95 Church, Arthur B.: 37, 39, 66 color Television Inc.: 96, 99
1953: 114 boycotts of sponsors; 249 Church, Ted: 13 Colson, Charles W.;: 214
1954: 119 Communists interviews Churchill, Randolph: 135 Colt 45: 136
1955: 127 clearance: 135 Churchill, Winston: 70 Columbia Artists Bureau: 53
1956: 132 of films: 97, 156-157, 212 Ciba Ltd.: 187 Columbia Broadcasting System
1957: 136 industry self-imposed: 86, 106, | Cigarette advertising (see also individual
1958: 143 111, 156 banned: 193, 197, 213 subsidiaries)
1959: 148 in international broadcasting: controversy over: 161, Backe becomes president: 229
1960: 151 44-45 168-169, 180, 183, 193, 197 on cable jurisdiction: 173-174
1961: 161 in Korean War: 100, 104 equal-time rule application: cable programing by: 249
1963: 164 lower court rulings on: 228 180, 183, 193, 197, 215 on cable programing effect:
1964: 168 by NBC Radio: 86 investigation of: 193 173
1966: 181 and political programing: 9, revenues from: 180, 183, 197 cable spinoff by: 174
1972: 206 44-45, 66, 88, 130, 147 Supreme Court ruling on: 193 Columbia Artists Bureau sold:
1974: 217 of programs: 38, 41, 47, 51-55, Cigarillos advertising: 213 53
1979: 239 71, 86, 97, 195, 212 Cimarron City: 141 and Communist affiliations:
affiliates compensation and Selling of the Pentagon.: Cinderella: 135 101, 107-108, 140
policies: 89 201-202 Cisco Kid: 136 Currlin becomes
on antitrust suit: 226 Supreme Court rulings on: Citizens groups (see alsoethnic Entertainment president:
censorship by: 195 156-157 groups by name; Minority 219
and closed captioning: 242 in World War 11: 47, 51, 56-57, groups; Special interest groups) and fairness doctrine repeal:
color programing by: 99, 131, 71 agreements with: 247 220

FCC control by alleged: 130
and high-definition television:
67, 244, 249
home video systems
development: 187
Ireland becomes president:
203
marks 25th anniversary: 111
marks 50th anniversary: 229
Nixon threat to: 214
Paley acquires: 8
Paley becomes chairman: 82
pay television study and
report: 176
and personal-attack rules: 183
public broadcasting support
by: 190
Republic Studios acquired by:
186
revenues, 1927-77: 229
Stanton becomes president:
82, 94
Stanton becomes vice
chairman: 203
stations acquired by: 31, 142
teletext development: 242,
250
television transmission and
receiver development: 46,
49, 79-81, 86, 94, 96,
99-100, 105, 113-115, 148
Viacom spun off by: 203
Wyman becomes president:
242
Columbia News Service: 15-16
Columbia Pictures Industries
film sales to networks: 130
Outlet merger agreement: 250
Premiere venture: 240, 242
Columbia Records: 92
Columbia Workshop: 30, 36
Columbo: 203
Columbus, Ohio, two-way
communications: 204, 228, 235



Combined Communications
Corp.: 235, 239
Comedy programing
as radio staple: 21, 27, 30, 36,
47-48, 63, 68, 75, 85-86, 93,
112, 170
as television staple: 87, 91, 98,
102, 107, 113, 115, 148,
156, 161, 165,176, 182,
191, 195, 199, 203, 208,
213, 216, 219, 225, 229,
234, 239, 241, 248
Comic-strip programing: 30
Command Performance: 59
Commerce, Department of
on advertising in radio
development: 9
and advertising regulation: 38,
41
and radio channels expansion:
9
Commercials. See Cable
television advertising: Pay
television advertising: Radio
advertising: Television
advertising
Commission on the Causes and
Prevention of Vialence: 188,
192
Committee for Competitive
Television: 132
Common-carrier legislation: 243
Communication Measurement
Laboratories: 99
Communications Act, 1934:
243-244 (see also elements
thereof)
Dill revisions: 7-8, 124
enactment: 14, 17-19
Hollings revisions: 243-244
McFarland revisions: 112
Packwood revisions: 243-244
Schmitt revisions: 243-244
Van Deerlin revisions:
226-228, 231, 238, 243
Wirth revisions: 247
Communications Regulatory
Commission, proposed: 231
Communications Satellite Act:
186
Communications Satellite Corp.
formed: 159
subscription television
venture: 244
Communist affiliations
in broadcasting, alleged: 84,
99-100, 140, 162
campaigns against: 84, 92,
99-100, 107-108, 117,
119-120, 122-123, 126, 135,

140, 162
in FCC, alleged: 55, 61, 92,
108

investigations of: 84, 101, 117,
119-120, 122-126, 135, 162
among performers, alleged:
98, 101, 107-108, 140, 162
programing on: 84, 101, 116,
119
Communist candidates
equal time for: 101, 108
interviews clearance: 135
Community Antenna television.
See Cable television
Community Antenna Television
Association: 220
Como, Perry: 82
Comparative hearings
elimination of: 238, 243-244,
246-247

incumbent favored in: 199
WHDH Inc. ruling: 196, 199,
211

Complaints, FCC investigation of:

151
Concentration: 141, 156
Condon, Edward U.: 99
Conelrad instituted: 104
Congress (see also House of
Representatives; Senate; also
members by name)
advertising, hearings and
legislation on: 6, 14
copyright hearings. See Cable
lelevision programing;
royalties; Music
educational program funding
by: 161, 171
FRC functions, encroachment
on: 4-5
members with broadcast
interests: 134
and taxes on broadcasting: 7
Vietnam War hearings
coverage: 180
Connally, John B.: 237
Connery, William P. Jr.: 35, 38
Connolly, James P: 95
Conrad, Anthony L.: 219
Continental Radio Network: 86,
90
Continental Radio News Service:
19
Conuvoy: 176
Conway (Tim) Show: 199
Cook, Fred J.: 175-176, 180, 184,
193
Cooke, Alistair: 113
Cooney, Joan Ganz: 207
Cooper, A.B.: 58
Cooper, Gordon: 165-166, 167
Cooper, Robert; 220
Cooperative advertising,
newspaper-radio; 2
Copeland-Tugwell bill: 16, 21, 25
Copyright law, liability under. See
Cable television programing;
royalties; Music
Copyright Royaity Tribunal: 226,
241
Copyright suits
first insurance against: 31
RCA against radio: 46, 59
against Teleprompter: 216
Warner against radio: 30-31
Corporation for Public
Broadcasting
formed: 183, 187
funding and grants for: 190,
196, 247
Pace becomes chairman: 190
Public Broadcasting Service
formed: 196
Corporation for Public
Television: 187
Corporon, John R.: 243
Correspondents. See Broadcast
journalists
Corwin, Norman: 58, 64, 70, 74,
82
Cosmetics advertising. See
Personal-products advertising
Costello, Frank: 106, 107
Cotton, Norris: 184
Coughlin, Charles E.: 26, 30, 44
Coulter, Douglas:
241
Counterattack newsletter: 98,
101, 108
Counterspy. 82

Country Music Association: 209
Country and western programing:
209
County governments. See
Governments, local
Couple Next Door: 152
Courier I-B satellite: 153
Court of Petty Grievances: 82
Courts
Baltimore gag rule: 95
broadcast coverage of: 10,
35-36, 170, 238
Couzens-Dill resolution: 6
Cowles Communications: 214
Cox, Archibald: 210
Cox, Edward Eugene
and FCC practices
investigation: 60-61
impropriety charges against:
61
Cox, James M.
address at WHIO(AM)
dedication: 26
on government interference:
67
Cox, Kenneth A.
becomes FCC commissioner:
166
on programing standards: 186
Cox Broadcasting Co.: 235, 242
Cox Cable Communications: 208
Coy, Albert Wayne: 91
becomes FCC chairman: 87
on AM-FM simulcasting: 96
and Communists’ equal time:
101
Counteradvertising, proposals for:
197-198, 202, 206
Crabtree, Charles; 118
Craig, Edwin W.: 37, 40, 44
Craney, Edward B.: 44, 142-143,
151
Craven, Tunis A.M.: 48
and media concentration: 40
on planning for postwar: 63
on radio networks monopoly
inquiry: 53
resigns from FCC: 68
on spectrum allocations: 143
Crichton, John H.: 189
Crime, hearings on: 106, 124,
126-127
Crime Photographer: 92
Cronkite, Walter L.
on government hostility to
journalism: 201-202
and [ran hostages coverage:
236
on journalist’s mission: 230
on newscasts investigations:
192
retires as CBS anchor: 240-241
television series: 115, 122
Crosby, Harry L. (Bing)
radio series: 4, 21, 69, 92-93,
112
transcribed radio series: 82-83
Crosby Enterprises videotape
development: 117-118, 133
Crosley, Powel Jr.: 18, 46, 58
Cross, John S.: 161
Cross, Milton: 4
Crossfire: 113
Crossownership
grandfathered rules: 231, 233
Harris legislation on: 130
inquiries into: 28, 32, 35,
40-41, 49, 53-54, 60-61, 124,
215
Justice suits against: 196, 214
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limitations on: 232, 238
lower court rulings on: 228
policies and practices on: 41,
53, 67, 196, 221, 244
rules adopted: 221, 228
Supreme Court rulings on: 233
Crown Theater With Gloria
Swanson: 115
Crusade in the Pacific: 107
Crutchfield, Charles H.: 131
Crystal, Lester M.: 216
Cuba
Bay of Pigs incident: 157
interference from: 6-7
missile crisis: 159-161
and radio channels expansion:
9
Voice of America broadcasts
to: 160-161
Cugat, Xavier; 145
Culpepper, Garland L.: 144, 147
Cultural programing on cable: 249
Cummings (Bob) Show: 156
Cunningham, James D.: 174
Curie, Eve: 70
Curiosity Shop: 207
Currlin, Lee: 219
Cutler, B.J.: 135, 136
Czechoslovakia annexation by
Germany: 38

D

Daladier, Edouard: 43
Dall, Curtis B.: 14
Daley, Richard S.: 189-190, 191
Dallas; 234
Dallas Times-Herald: 135
Daly, John Charles Jr.: 62, 66, 184
Daly, Lar: 148
Damage suits
Philco over wpTz(Tv) sale: 137
Songwriters against NARTB-
BMI: 118
Transradio against networks
and news services: 25
Damm, Walter J.: 3, 40, 44, 48, 66
becomes NAB president: 1
on threat to broadcasters: 1
Dance halls, ASCAP fees from:
11
Daniel, Harry R.: 19
Daniel Boone: 170
Danish, Roy B.: 244
Darrow, Carlense S.: 21
David, Miles: 165
Davis, Donald D.: 118
Davis, Elmer H.
on censorship: 104
as OWI head: 58, 71
Davis, Ewin L.
broadcast legislation by: 6, 8-9,
14
on broadcasters self-
regulation: 8
and quota system for radio: 28
Davis, H.O.: 2, 8
Davis, Paul; 238
Davy Crockett: 136
Dawson, Mary W, (Mimi): 246,
248
Day (Doris) Show: 191
Daytime stations: 221
Dealey, Ted: 95
Deardourff, John D.: 223-224,
237
Death of a Salesman. 181, 186
Death Valley Days: 113, 136



Decca Records: 64, 98
Defenders: 156
Defense, national
communications control in:
47-48, 56, 104
newscasts policies and
practices: 43, 51-52, 58-59.
160
Defense Communications Board:
47, 51, 56
DeForest, Lee: 43
De Gaulle, Charles: 166
Delaney, Hubert T.: 141
Delvecchio: 225
de Mars, Paul A.; 48
Democratic national convention.
See Political conventions
Democratic National Committee
advertising expenditures: 171,
172
1932: 9
1936: 29
1940: 48
1948: 88
1952: 109
1956: 129
1960: 150
1968: 190
1972: 205
1976: 224
advertising time refused: 213
and Anderson debate: 243
broadcasting plank: 89
equal time for: 120
political advertising and
programing: 171, 172
and Red Lion ruling: 175-176,
180, 183-184, 193
and right of reply to President:
203
Denman, William: 30
Dennis the Menace: 148
Denny, Charles R.: 85
becomes FCC chairman: 81
and programing as renewal
criterion: 78
Depression period, effect of: 8-9
Deputy: 148
Derick M. Christopher: 242
Desfor, Sid: 46
Des Moines Register: 214
Des Moines Tribune: 214
Desmond, Johnny
and films release to television:
126
radio series; 82
Devlin Connection: 249
DeVos, Richard M.: 228
Dewey, Thomas E.
campaign coverage: 65, 88
on FCC mission: 65
DeWitt, John H.: 79, 82, 131
Dichter, Ernest: 136
Dickoff, Charles: 219
Diehm, Victor C.; 115
Dies, Martin Jr.: 55, 61
Dietrich, Marlene: 112
Dietz, David: 80
Digges, Sam Cook: 217
Dill, Clarence C.: 19
on ASCAP favoring
newspapers; 9
on Biltmore agreement: 20
Communications Act
revisions: 7-8, 124
communications agency
proposed by: 19
on government interference: 8
and Radio Act rescission: 17
on radio political campaign

coverage: 10
and Senate proceedings
broadcasts: 8
Dille, John E: 242
Ding-Dong School: 113
Dingell, John D. Jr.: 198
Dingell, John D. Sr.; 35
Dinsdale, Shirley: 97
Direct-broadcast satellites
regulation: 244
Directors Guild of America: 217,
222, 224-225
Dirksen, Everett, M.: 190, 191
Disasters, natural: 14, 35
Discovery: 155
Disk jockeys
influence expanded: 137
and payola: 137, 145
Disney, Roy O.: 121
Disney (Walt) Presents: 249
Disney, Walter E.: 121
Disney Productions: 122
Disneyland. 148
Distant signals imports. See Cable
television programing
Distress sales: 235, 239
Dixon, Paul Rand: 171, 248
Do You Trust Your Wife?: 131
Doctor 1.Q.: 141
Doctor Kildare: 156
Doctors: 195
Doctors programing: 195, 199
Documentaries
Fairness doctrine application.
See Fairness doctrine
prime-time access rule
exemption: 218
as radio staple: 82
as television staple: 148, 157,
161
typical, 1953: 116
Dodd, Thomas J.: 156, 169-170
Dodd, William E.: 61
Doerfer, John C.: 136, 142
becomes FCC chairman: 138
and Communist affiliations:
117
on equal-time rule: 148
improprieties alleged: 152
reappointed to FCC: 123
resigns from FCC: 152
on retransmission consent:
147
on UHF-VHF intermixture:
125
Dolby, Ray: 133
Dole-Mondale debates: 222-223
Dolph, William B.: 15
Domestic disturbances
communications control in:
104
coverage: 176, 188-190, 198,
230
Donations of stations: 198
Doolittle, Franklin M.: 48, 66
Doolittle, James H. (Jimmy): 58
Dotto: 140-141, 145
Double Exposure: 156
Douglas, William O.: 200
Downey, Morton: 4
Downs, Bill: 70
Doyle, Maxine: 25
Dragnet: 136
Dramatic programing
broadcasting costs, 1948: 91
percentage of radio total: 41
percentage of television total:
105, 113
production costs, 1952: 113
as radio staple: 21, 27, 36, 47,

75, 82, 112
as television staple: 91, 97,
102, 113, 115, 131, 141,
148, 156, 165, 170, 195,
199, 213, 216, 219, 225,
229, 234, 239, 241, 248
Draper, Paul: 101
Drew, Robert: 157
Driscoll, David E.: 13
Drug lyrics screening: 226
Drugs advertising
ban on sought: 203
FDA regulation of: 16, 21, 25
FTC regulation of: 21
radio use, 1932: 7
revenues from
1934: 21
1938: 41
Dubuque Telegraph-Herald: 50
Dubin, Charles A.: 140, 141
Duchin, Eddy: 82
Duff, Willis P Jr.: 204
Duffy, Ben: 101
Duffy, James E.: 203
Duffy’s Tavern: 92
Duke (Patty) Show: 165
Dukes of Hazzard: 239
DuMont, Allen B.: 122
becomes TBA president: 67
and color receiver production:
99
obituary: 177

DuMont Laboratory
and ABC-United Paramount
merger: 110-111
closed-circuit television
development: 99
color receiver production: 99
decline of network: 126
film in television program
production: 126
forms network: 89
and prime-time access rule:
103
and program censorship: 97
suit on AT&T relay systeni: 90
and television allocations: 106
television receiver sales: 42, 80
television transmission
development: 46, 96-97, 99,
105, 114, 117
television tube development:
99
transmitter development: 80
on UHF development: 103
on UHF-VHF intermixture;
121
Dun & Bradstreet prediction: 17
Duncan, J.R.: 39
Duncan, Virginia: 237
Duopolies: 163
DuPont, Jessie Ball: 89
DuPont-Columbia awards: 89
Durgin, Don: 132
Durr, Clifford 1.;: 69, 81
and Communist infiltration
allegations: 84, 92
Cox impropriety charged by:
61
criticizes programing and
advertising: 74
and media concentration: 77
on program regulation: 85
withholds financial records: 61
Duval, Michael: 223

Dyer, Gene T.: 37
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E

Eadah, Edward R.: 135
Early Bird: 176
Earthquakes coverage: 14
Eaves, A.J.: 8
Ebel, Albert James: 211
Echo satellite balloon: 153
Economic assistance programs: 84
Editorializing
fairness doctrine application.
See Fairness doctrine
FCC policies and practices on:
52, 84-85, 88, 95, 183
Edsel Show: 135
Educational programing
for adults: 113
by Chicago stations: 36
Carnegie studies and reports
on: 177, 187, 237
for children: 113, 191, 207
commercial broadcaster
support of: 156, 171
by commercial stations: 6, 13,
137
demands for: 2-3, 6, 13-14, 30
development: 155-156
extent of: 6
funding and grants for:
112-113, 117, 122, 161, 164,
171, 187
by noncommercial stations: 6
Educational radio stations
number of
1927-33: 13
1936: 30
1949: 95
spectrum allocations for: 18,
39
Educational Television for
Metropolitan Area: 155-156
Educational television stations
applications for: 116
AT&T transmission rates: 156
fund-raising for: 112-113
number operating
1953: 177
1954: 122
1955: 127
1957: 137
spectrum allocations for: 91,
105, 112-113, 116-117
Edward V1!l of England: 30, 49
Edwards, Douglas: 116
Eger, John M.: 223
Egypt-lsrael peace treaty: 234, 236
Ehrhardt, John E.: 54
Ehrlichman, John D.: 210, 214
Eichmann, Adolf: 157-158
Eight is Enough: 225
Eisenhower, Dwight D.: 67, 118
addresses NARTV
convention: 125
and Atlas missile relay: 143
B’nai B’rith award to: 116
Cabinet on television: 120
campaigns coverage: 109, 129
commends radio war service:
71
on Communists interviews
clearance: 135
funeral of: 195
and Germany surrender
announcement: 74
and Italy surrender
announcement; 64
on Murrow integrity: 119
opens news conferences: 128
Elber, Samuel: 130



Elder, Robert E: 25, 29-30
Elections, Presidential. See
Presidential campaigns and
elections
Electrical industry diamond
jubilee:; 122-123
Electricity on the Farms: 21
Electronics Industries
Association: 242
Elizabeth Il of England: 87, 116
Elliott, Frank W.: 58
Ellis, Caroline: 39
Elmer, John: 20, 37, 40
Ely, Burl: 118
Emergencies, national
communications control in:
47-48, 56, 104
newscasts, policies and
practices on: 43, 51-52,
58-59, 160
Emerson Radio and Phonograph
Co.
Conqueror FM receiver: 90
grants for educational
programing; 113, 117
Emmy awards: 97
Employes in radio, 1940: 50
End of the Rainbow: 141
England. See United Kingdom
Engstrom, Elmer W.: 81
Enos: 241
Ensinger, E.H.: 21
Entertainers: 170
Entertainment and Sports
Programing Network: 250
Equal employment and
opportunity
petitions to deny based on: 169
policies and practices: 166
rule repeal, efforts in: 238
Equal-time rule
advertising, application to:
197-198, 202, 206
and Carter-Mondale
Committee: 237-238
challenges to: 175-176, 180,
183-184, 222
cigarette advertising,
application to: 180, 183, 193,
197, 215
for Communist candidates,
101, 108
complaints of denial: 205-206
Davis legislation on: 8
defined: 89
Democrats invocation of: 120,
237-238
and editorializing: 183
interviews exemption: 147-148
Lafount proposal: 9
lower court rulings on: 147
McCarthy denied: 119-120
nets practices and policies: 120
newscasts exemption: 147-148
policies and practices on: 52,
84-85, 88, 95, 120, 180, 213,
2185, 222-223

for political candidates: 8-9,
101, 108, 120, 147, 149,
199, 202-203, 205, 231, 244

and public affairs programing:
148

repeal efforts: 150, 197, 202,
205, 220-221, 231, 238, 246

Supreme Court rulings on:
193, 213

suspensions and exemptions:
149, 171-172, 190, 202, 205,
220, 222

Equipment manufacturers

FM equipment begun by: 46
on UHF spectrum for
television: 67
wartime shortages: 52, 55, 57,
100, 104-105
Ervin, Samuel J. Jr.;: 210
ESP: 141
Essex, William H. (Harold): 194
Esso, as sponsor: 24
Ethel and Albert: 115
Ethnic groups, 203. See also
Citizen groups; Minority groups
Ethridge, Mark E: 40
and crossownership inquiry:
53-54
and nets monopoly inquiry: 53
Etting, Ruth: 4
Evans, Eli N.: 237
Evans, Joseph L. (Joe): 130
Evans, Virgil: 6
Evers, Medgar: 166
Ewing, Samuel D.: 242
Exclusivity rule repeal: 242
Ex parte contacts banned: 140,

repeal efforts: 150, 197, 202,
205, 220-221, 231, 238, 246

standards proposed: 206

Supreme Court rulings on:
193, 213, 215-216

suspensions and exemptions:
149, 171-172, 190, 202, 205,
220, 222

Falcon: 136

Falcon Crest: 249

Fall Guy: 249

Falwell, Jerry: 249

Family: 225

Family Affair: 182

Family viewing concept: 218-219,

222, 224-225

Fantasy Island: 234

Farber, Myron A.: 233

Farm programing: 90
Farmers, radio listening by: 21
Farmer’s Daughter: 165
Farmers Educational and

Cooperative Union of America:
147

228 Farnsworth, Philo T.: 46

Experimental radio stations: 21
Exports by networks: 199
Eyewitness to History: 144

Farnsworth, William R.: 20
Farnum, William: 36

Farr, Fenis: 69

Father Murphy: 249
Father of the Bride: 156
Faulk, John Henry: 162
Favorite Story: 113

F Fay: 219

F Troop: 176
Fabulous Fifties: 148
Face the Facts: 156
Face the Nation: 148
Faces of Rome: 181
Facsimile transmission: 28
broadcasts authorized: 24, 37
broadcasts begin: 42, 46, 92
Crosley markets Reado: 46
Finch patents: 23, 46
Hogan demonstration: 22
Newspapers, potential for: 24
RCA development: 21, 24
research coordination: 23-24
Fairness doctrine
advertising, application to:
197-198, 202, 206
and Carter-Mondale
Committee: 237-238
challenges to: 161, 168-169,
175-176, 180-183, 186, 193,
197-198, 206
in cigarette advertising: 180,
183, 193, 197, 215
complaints of denial: 205-206
Davis legislation on: 8
and editorializing: 52, 183
equal time under. See Equal-
time rule
failure alleged: 206
Lafount equal-time proposal: 9
law enacted: 148
newscasts exemption: 184
newspapers exemption:
215-216
Mclntire challenge of: 186,
206
Norris challenge of: 175-176,
180, 184, 193
policies and practices on: 180,
184-185, 198, 213, 215,
220-223
policies review: 202, 205-206
for political candidates: 8-9,
101, 108, 120, 147, 149,
199, 202-203, 205, 231, 244
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FBI in Peace and War: 75
Feature Story: 75

Federal Broadcasting System: 20
Federal Bureau of Investigation:

84

Federal Communications

Commission (see also Federal
Radio Commission)
activation and functions: 14,
17-18
becomes renewable agency:
247
chairmen, selection of and
powers: 140
Communications Regulatory
Commission as successor:
231
Communist affiliations
alleged: 55, 61, 92, 108
control by networks alleged:
130
Coy becomes chairman: 87
Denny becomes chairman: 81
Doerfer becomes chairman:
138
ex-commlissioners practice
limits: 112
Ferris becomes chairman: 227
first meeting: 19
Fly becomes chairman: 45
formation proposed: 14, 17
Fowler becomes chairman:
246, 248
Henry becomes chairman: 163
honorarium acceptances by:
140
Hyde becomes chairman: 179
Jett becomes interim
chairman: 68
malfeasance alleged: 139-140
marks 25th anniversary: 148
McConnaughey becomes
chairman: 123
McNinch becomes chairman:
34
members in 1944: 69
Minow becomes chairman:

154

policies and practices
criticized: 35, 54-55, 60-61,
92, 134, 139-140, 186, 213

Porter becomes chairman: 68,
69

Prall becomes chairman: 24-25

regulatory power legality: 62,
232

salaries and terms: 140

structure and powers
revisions: 18, 34, 44, 54-55

Sykes becomes chairman: 18

Walker becomes chairman:
110

whites appointments,
objections to: 196

Wiley becomes chairman: 209,
217

Federal Radio Commission (see

also Federal Communications
Commission)
on American broadcasting
system: 9-10
Congress encroachment on:
4-5
frequency assignments
powers: 14
inactivated: 14, 17
licensing powers challenged:
15
power increases quota
regulation: 3
and radio districts reduction: 9
salaries and employes cuts: 9
successor agency proposed: 14

Federal Radio Education

Committee: 30

Federal Telegraph Co.: 27
Federal Trade Commission

advertising jursidiction: 38, 41

and ASCAP antitrust suits: 11

and audience claims
substantiation: 165

children’s advertising inquiry:
203, 212, 227, 239, 244, 248

on cigarette advertising: 168

Clanton becomes acting
chairman: 247

and counteradvertising: 206

funding cuts: 247-248

Miller becomes chairman: 248

and Nielsen monopoly: 165

Pertschuk becomes chairman:
227,

and radio advertising
regulation: 21

on radio advertising integrity:
7

and Rapid Shave commercials;
169, 176

veto of approved: 244

Fees, copyright. See Royalties
Fees, license. See Franchises:

Licenses
for spectrum use; 227-228,
238,243

Feldman, Charles: 126
Felix the Cat: 37
Fellows, Harold E.: 115, 131
becomes NARTB president:
106
obituary: 153
on opening news conferences:
128
on pay television programing:
132
Femme Forum: 212
Ferguson, Warren J.: 222, 224-225
Ferris, Charles D.: 239



appointments by: 227
becomes FCC chairman: 227
on cable deregulation: 239
on Communications Act
revisions: 232
on marketplace competition:
232, 235
on public-interest standard:
232
on program regulation: 233
and radio deregulation: 239,
246
regulation, philosophy on: 227
Fess, Simeon D.: 2-3
Fetzer, John E.: 40, 60, 137, 211
Fibber McGee and Molly: 68, 75,
85, 92-93, 148
Field intensity survey: 27
Fifth Estate, origin of term: 1
Fighting Men: 64
ilm
newscasts use: 98
Paramount quick-developing:
92
Film producers
antitrust suits against: 113,
123-124, 126, 135, 157
block-booking: 113, 123-124,
126, 135, 157
and films for pay television:
102, 105, 113
films release to nets: 126,
129-131
HBO monopoly alleged: 228
and Premiere venture: 240,
242
and prime-time access rule:
212
radio programing, campaigns
against; 11
and station ownership:
110-111
Film recordings in television
production; 126
Films
ASCAP fees from: 11
block-booking: 157, 113,
123-124, 126, 135, 157
for cable: 211
censorship of: 97, 156-157
cost to broadcaster, 1948: 91
nets prime-time use: 156-157
nets rights acquisitions: 86,
113, 123-124, 126, 130,131,
135, 157, 181, 234
nets weekly use average: 126
for pay television: 102, 105,
113, 116, 137-138, 142, 147,
151-152, 156, 162, 164, 171,

176, 191, 196, 200, 220, 228

prime-time access rule
exemption: 218
release to nets: 126, 129-131
in television program
production: 126
as television staple: 186, 195
X-rated; 212
Financial-interest rule: 199
Financial reports disclosure: 227
Finch, William G.H.: 23
Fine Bread Mystery Woman: 48
Fines
FCC powers: 127, 134, 139,
162
increases in: 246
Finkelstein, Louis: 70
Fireball Fun for All: 97
Fireside chats: 12, 13, 14, 50
First Amendment, application to
broadcasting: 193

First billion-dollar advertising
year: 148
First black FCC commissioner:
208, 209
First boxing telecast: 80
First coast-to-coas! telecast: 106,
108
First color telecasts: 105, 115
First copyright blanket insurance:
31
First daytime national telecast:
102
First Emmy awards: 97
First FCC chairman: 18
First FCC meeting: 19
First FM network advertiser: 55
First FM network programing: 86
First FM stations: 42
First FM stereophonic stations:
157
First high television ratings: 90
First inauguration telecast: 97
First Lady of the Theater: 82
First low-power television grant:
246
First minority-owned VHF
stations: 235, 239
First minority television cast: 107
First NAB paid president:; 42
First pay television advocate: 80
First Peabody awards: 56
First President on television: 69
First radio station: 143
First simulcast sponsor: 90
First subscription television
applications: 116
First telethons: 97
First television demonstration: 32
First television remote broadcast:
4
First television series sponsors: 80
First television sponsors: 55
First UHF station on air: 113
First union agreements: 33
First Vietnam War casualty: 198
First war decoration: 62
First Washington newscasts: 12
First woman FCC commissioner:
90, 92
First World Series sponsorship: 21
First World War Il casualty: 52
Fish: 229
Fisher, Ovie C.: 84
Fisher, Thomas K.: 165
Fitzpatrick, Leo J.: 8
Flamingo Road: 241
Flamm, Donald: 63, 67, 82
Fly, James L.: 48, 66
and AFM demands: 60
on Baltimore court gag rule: 95
becomes FCC chairman
and Communist affiliations in
FCC: 55
Cox impropriety charged by:
61
on crossownership: 67
Defense Communications
Board chairman: 47, 51, 56
on editorializing ban repeal: 88
and FM technical
development: 66
Garey, contlict with: 61, 67
NAB criticized by: 53-54
resigns from FCC: 67, 69
on war reporting: 47
FM Association: 96
FM Broadcasters Inc.: 50, 66 79
FM receivers
Emerson development: 90
number in use

1944: 66

1945: 77

1946: 79

1949: 96

1950: 100

1958: 143
production begins: 50

FM slations (see also Radio
stations)
advertisers attitude toward:
103
advertising revenues
1949: 95
1974: 217
AM duopolies: 163
apathy toward: 79, 95-96, 107
applications filed
1939: 46
1944: 66
1945: 77
broadcasting begins: 46
building begins: 42
call letters for: 62
channel grants. See Spectrum
allocations
channel spacings reduction:
239
class designations: 79
closings by: 103
first advertisers: 55
license grants: 79
manufacturers equipment
supply: 46
multiplexed programing: 127
multiple ownership. See
Multiple ownership
networks, proposed and
projected: 50, 79, 86, 90,
185
networks, program service to:
66
number in operation
1947: 86
1949: 95
1951: 107
1952: 109-110
1953: 114
1954: 119
1955: 127
1956: 132
1958: 143
1959: 148
1961: 157
1962: 161
1964: 168
1965: 176
1966: 181
1973: 213
1974: 217
power increases: 79
program subscription service:
67
quadraphonic broadcasting:
239
simulcasting: 96, 163, 170, 226
spectrum allocations. See
Spectrum allocations
stereophonic broadcasting for:
157
trading value, rise in: 217, 245
wartime equipment shortages:
55
Fogarty, Joseph R.
becomes FCC commissioner:
226
on Communications Act
revisions: 232
Folsom, Frank M.; 92
Food advertising
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FDA regulation: 16, 21, 25
FTC regulation: 21
revenues from, 1938: 41
Food and Drug Administration:
16
Football blackout rules: 212
For This We Fight: 63
Forbes, Mary: 36
Ford, Frederick W.
becomes FCC commissioner:
136, 138
becomes NCTA president: 174
on cable copyright liability:
174, 178
on cable programing virtues:
180
on monitoring: 151
resigns from FCC: 174
Ford, Gerald R.
addresses NAB convention:
219
assassination attempts: 221
broadcast journalists, relations
with: 216
campaign advertising
expenditures: 224
campaign coverage: 222-224
campaign theme: 223-224
inauguration coverage: 215
news conferences by: 222
Ford Foundation grants: 112-113,
117, 122, 161, 164, 187
Ford Motor Co.: 21, 182
Ford Star Jubilee: 131
Ford Star Time: 148
Foreign Intrigue: 107
Foreign transmissions. See
[nternational broadcasting
Formats, diversification in: 85,
112, 137, 204, 209, 217, 235
Fortnightly Corp., ruling: 178,
187, 191
Fortune: 11, 41, 46, 83
Foster, David H.: 211
Foster, Michael J.: 157
Four Star Revue: 102
Fourth TV network, plans for:
180-181, 185
Fowler, Mark S.
becomes FCC chairman: 246,
248
on marketplace competition:
246
on radio and television
deregulation: 246
France surrender coverage: 47
Franchise fees rates: 200
Frank, Reuven: 189
Frank Sinatra: A Man and His
Music: 181
Frankel, Max: 223
Free time
by CBS: 198
to Nixon: 119-120
for political candidates: 202
policies and practices on: 198
Freebie and the Bean: 241
Freedman, Albert: 141, 145
Freedom US.A.: 112
Frequencies allocations. See
Spectrum allocations
Frequency modulation
development: 18, 24, 48
Frey, Louis Jr.: 228-229
Friendly, Fred W.: 172
documentary series: 82, 119
programing criticized by: 186
and Radulovich affair: 116
resigns from CBS: 180
and Vietnam War hearings: 180



Friends of the Earth: 197-198,
202, 206

Fromme, Lynette {Squeaky): 221

Frontier: 136

Frontier Broadcasting Co.: 196

Frost, David P: 221, 230

Frost, Robert L.: 154

Fugitive: 165

Fulbright, James William: 198

Fulmer, Hampton P: 14

Fund for Adult Education:
112-113

Fund for the Advancement of
Education: 113

Funny Face: 203

G

Gaeth, Arthur: 80
Gag rule: 95
Gaines, Francis P: 89
Gaither, Frank: 160
Gallegos, William, interview of:
236
Gallup polls, on give-away
programs: 94-95
Gamble, Frederic R.: 14
Game shows
banned: 94-95, 111, 117,
120-121
broadcasting costs: 91, 94
investigation of: 48, 91-92, 94,
111, 140-141, 145-146, 152
licenses for: 121
number broadcast, 1948-49:

95
percentage of television total:
105, 113

production costs: 113
as radio staple: 47, 91
record give-away: 86
Supreme Court ruling on:
120-121
as television staple: 91, 97-98,
102, 107, 113, 115,127,
131, 135, 141, 156
Gammons, Earl H.: 8, 40, 81
Gangbusters: 27, 82
Gannett Co.
Combined Communications
merger: 235, 239
and court coverage: 238
WHEC-TV sale to blacks: 235
stations owned by: 32
Gannon, Robert I.: 70
Garcia, Frances: 241
Gardner, John W.: 184, 202, 237
Garey, Eugene L.
denounces FCC: 61
Fly, conflict with: 67
Lea, conflict with; 67
Garland (Judy) Show: 165
Garmaize, AE.: 11
Garrison’s Gorillas: 186
Garroway, Dave: 113
Garry, Ralph J.: 156
Gary, Hampson: 18, 19, 24-25
Gasoline advertising: 197-198,
202, 206
Gates Radio and Supply Co.: 27
Gavin, Bill: 212
Geller, Henry
becomes NTIA director: 235
on cigarette advertising: 180
and Communications Act
revisions: 231
Gemini space flights; 176, 182
Geneen, Harold S.: 181

General Broadcasting System: 20
General Electric Broadcasting Co.
and FM spectrum allocations:
79
FM station begins service: 50
Philco suit over wpTZ(Tv) sale:
137
satellites, plans for: 144
on UHF station development:
103
General Electric Co.
camera development: 4, 80
Cox Broadcasting merger
agreement: 235, 242
divests interest in RCA: 10
FM equipment manufacture:
46, 66
television cameras
development: 4
television receivers markelting:
131
on television station costs: 67
television transmission
development: 46, 99
General Foods Corp.; 101
General Mills: 15
General Motors Corp.: 27
General Tire & Rubber Co.
and RKO licenses: 240
buys Yankee Network: 60
General conference on spectrum
allocations: 238-239
George VI of England: 35
Gerlando, Peter: 135
Germany
surrender radio coverage: 70-71
television transmission
development: 32
Gesell, Gerhard: 244
Get Smart: 176
Getty Oil Co.: 240, 242
Gibbons, Jim: 75
Gidget: 176
Gilbert, Benjamin D.: 228
Gilbert, Douglas: 7
Gilbert and Sullivan operettas: 12
Gilligan’s Island: 170
Gillin, John J. Jr: 37, 40
Gimme a Break: 249
Ginsburg, Charles P: 133
Girl from UN.C.L.E.: 182
Give-away shows. See Game
shows; Quiz shows
Glade, Earl J.: 44
Gladstone, Arthur: 209
Glass Menagerie: 181
Gleason, Jackie: 102
Glenn, John H.: 159
Glorious Fourth: 225
Glover, Herbert: 13
G-Men: 82
Godfrey, Arthur: 15
Godfrey and His Friends: 97
Godfrey’s Talent Scouts: 92, 97,
112
Godwin, Earl: 43
Goettel, Gerard: 242
Gold, William: 75
Gold network, NBC: 3, 14
Goldberg, Melvin A.: 165
Goldbergs: 7, 108
Goldenson, Leonard H.: 157,
181, 247
on ABC goals: 114
on Barrow report: 139
becomes ABC president: 132
becomes ABC-UPT president:
106, 114, 118
heads ABC broadcast division:
132

Goldin, Hyman H.: 135
Goldman, Simon: 165
Goldmark, Peter C.: 49, 81
Goldsmith, Alfred N.: 32
Goldwater, Barry M. Sr.: 171-172
Gomer Pyle: 170
Good Times: 216
Goodman, Benny: 36
Goodman, Julian B.: 216
on censorship attempts: 201
on fairness doctrine: 185
on NBC goals: 226
Goodspeed, Aloysius B.: 160
Goodyear Television Playhouse:
115
Gordon, Nicholas: 229-230
Gordon, Robert D.; 225
Gore, Albert A, Jr.: 228-229
Gospel music programing: 209
Governments, local
cable regulation by: 200, 231,
244, 247
cable channels access by: 204,
208
Grady School of Journalism: 50,
162
Graham, Katharine, M.: 215
Gralnick, Jeff: 250
Gramling, Oliver: 118
Granath, Herbert A.; 247
Grant, Cary: 107
Grauer, Ben: 48, 75
sun eclipse coverage: 87
United Nations coverage: 74
Gray, Gilson B.: 44
Gray, Gordon: 244
Gray, James: 221
Graybar Corp.: 27
Great Britain. See United
Kingdom
Great Challenge: 141
Greatest Show on Earth: 165
Green Acres: 161, 176
Green Hornet: 42, 182
Greenberg, Paul: 216
Griffiths, Edgar H.: 248
Grimes (Tammy) Show:
182
Grosch, David: 12
Gross, Harold E: 131
Group ownership. See
Crossownership; Multiple
ownership
Guider, John W.: 9
Gulf Qil Co.: 90
Gundy, Phillip L.;: 133
Gunsmoke: 127, 136
Guterma, Alexander L.: 144, 147,
152
Guyana murders: 234
Gwin, John P: 208

H

Haeg, Lawrence E; 96
Hagerty, James C.: 128, 157
Haldeman, H.R.: 210, 221
Haley, Alex: 237

Haley, W.J.: 71

Hall, Samuel Payson: 131
Hallmark Hall of Fame: 122, 186
Halpern, Nathan L.: 81, 113
Hamilton, Ray V.: 96
Hammer, Armand: 137
Hammerstein, Oscar: 83
Hanafi Muslims: 230
Hanson, O.B.: 81
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Happy Birthday, America: 225
Happy Days: 216, 225
Happy Hollow: 7
Harkness, Richard: 74, 75
Harless, Richard E: 78
Harper, Pat: 243
Harper Valley PTA.: 241
Harris, Burt 1.; 242
Harris, Don: 234
Harris, Jack W.: 131
Harris, Oren: 140
on broadcasters self-
regulation: 111
crossownership legislation by:

130

libel responsibility legislation
by: 130

on newscasts racial equality:
166

payola investigation by: 145
quiz-game shows investigation
by: 145-146
surveys investigation by: 164
Harris-Faye Show: 92
Harron, Paul; 20
Hart, John: 236
Hart to Hart: 239
Hartford, Conn, pay television
test: 152, 156, 162, 164, 171,
176, 196, 200
Hartmann, Robert T.: 216
Harvey, Paul: 111
Hatfield, Henry D.: 17-18
Hauptmann, Bruno Richard. See
Lindbergh kidnapping
Hauser, Gustave M.: 228
Havana radio conference: 9, 15,
34, 46, 56
Have Gun, Will Travel: 136
Haverlin, Carl: 244
Hawaiian Eye: 151
Hawkins: 213
Hayes, Arthur Hull: 142
Hayes, Helen: 82
Hayes, John S.: 131
Hazel: 156
Hazeltine Electronics Corp.: 99
H&B American Corp.: 164
He and She: 186
Health, Education and Welfare,
Department of: 196
Hear It Now: 82
Hearst, William Randolph Sr.: 12
Hearst Corp.
Beta programing: 247 149-250
KMBC-TV sale to Metromedia:
250
Hearst newspapers: 30
Hearst Radio: 31
Hedges, William S.: 3, 58, 96
Heffernan, loseph: 126-127
Heidt, Horace: 48
Heidt’s Opportunity for Youth: 93
Helena Television Inc.: 142, 151
Heller, Robert:; 82
Heller, Walter: 237
Hemphill, Robert W.: 146
Henderson, Shelby: 133
Hennessey: 146
Hennock, Frieda B.
and ABC-United Paramount
merger: 114
becomes FCC commissioner:
90,92
on Congress blame for UHF
problems: 121
on educational television
allocations: 105
on networks monopoly: 121
and television license



extensions: 117
on UHF satellite stations: 122
on UHF-VHF intermixture:
121, 125
Henry, Emil William
in Batman costume: 180
becomes FCC chairman: 163
becomes FCC commissioner:
161
on cable regulation: 178
on crossownership: 175
on educational programing
support: 171
on pay television regulation:
171
regulation, philosophy on: 163
resigns from FCC: 179
and television code adoption:
169
Herbert, Anthony B.: 233, 238
Herlands, William: 178, 187, 191
Herman, George: 80
Higgins, Don: 7
High-definition television: 67,
244, 249
High-frequency radio test: 21
Hill Street Blues: 241
Hilliard, Harriet: 27
Hills, Lee: 117
Hinckley, John W. Jr.: 250
Hindenburg (dirigible)
disaster coverage: 35, 36
radio transmission from: 7, 30
Hines, Frank T.: 9
Rirsch, Oscar C.: 8
Hit the Jackpot: 92
Hitler, Adolf
bans American jazz: 13
coverage of: 38, 42-43, 47
Hoberman, Ben: 204
Hockey blackout rules: 212
Hodge Podge Lodge: 207
Hoffa, James R.: 221
Hofheinz, Roy: 79, 86
Hogan, John V.L.: 22, 48
Holcomb, Luther: 217
Hollings, Ernest E: 232, 243-244
Hollister, Joseph H. (Herb): 37,
40, 44
Hollywood Center, CBS: 35, 41
Hollywood Radio City, NBC: 42
Holocaust: 234
Home Box Office
monopoly alleged: 228
programs offered by: 216
satellite transmission by: 218,
220
subscribers number: 216
Teleprompter programing
service: 220
home video systems
CBS development: 187
Philips/MCA development:
221
popularity of: 230
RCA development: 221
Sony development: 221
homosexuals in programing: 229
Honey West: 176
Hong Kong: 150
Hooks, Benjamin L.
becomes FCC commissioner:
208, 209
and fairness doctrine: 221
resigns from FCC: 226, 230
Hoover, Herbert, tribute to radio
advertising: 153
Hope, Bob
NAB award to: 164
radio series: 68, 75, 85, 92, 101

television series; 113, 165
Horne, Josh E: 95
Horton, Donald: 81
Horwich, Frances: 115
Hot [ Baltimore: 219
Hotel de Paree: 148
Hotels and motels, ASCAP fees
from: 11
Hough, Harold V.: 37, 40, 54, 59,
131, 137
House of Representatives (see
also Congress)
broadcast coverage of: 106,
111, 233, 237
broadcast journalists gallery
privileges: 45
committees and
subcommittees. See under
chairman’s name
media concentration, inquiries
into: 40
Houser, Thomas J.
becomes OTP director; 223
reappointed to FCC: 200, 204
Hoving, Thomas: 195
How Do You Rate?: 141
How the Grinch Stole Crhistmas:
181
Howdy Doody: 87, 98
Howell, Rex G.: 115
Hoyt, E. Palmer: 95
Hubbard, Stanley E.: 8, 19, 59
Hudgens, Joe: 130
Hudson, Buell: 95
Hudson, Godfrey: 115
Huggins, E.V.: 122
Hughes, Howard: 191
Hughes Aircraft Co.: 153
Hull, Morgan: 33
Humphrey, Hubert H.: 235
Humphrey, Wiiliam E.: 7
Hunter, Henry: 36
Huston, Walter: 36
Hyde, Rosel H.: 81, 117, 219
becomes FCC chairman: 179
becomes FCC commissioner:
68
on broadcasting censorship:
158
on pay television: 191
reappointed to FCC: 179
reverts to commissioner: 123
on UHF-VHF intermixture:
121

I Can Hear It Now: 82
I Love Lucy: 107, 115, 180
I Spy: 176
I Sustain the Wings: 69
I Was a Communist for the FBI:
112
Imperial Chemical Industries: 187
In Celebration of US.: 225
In the News: 208
Inaugurations coverage: 12, 35,
97, 154, 215, 227
Incredible Hulk: 234
Independent Network News: 243
Independent radio stations
AFM agreements with: 42
spectrum allocations for: 39
Infantile paralysis epidemic: 36
Information programing
percentage: 105, 113
Institute of Radio Engineers
and FM demonstration: 24

predicts television arrival: 21
Insull, Samuel: 31
Insurance against copyright suits:
31
Inter-American Radio
Conference: 34
inter-Continental
Communications: 24
Interference
by Cuban stations: 6-7
by Mexican stations: 3, 6-7
[nternal Revenue Service: 138
[nternational Alliance of
Theatrical Stage Employes: 33
[nternational broadcasting
authorized: 7
by CBS Radio: 35, 56
expansion of: 100
by government in wartime:
58-59, 63, 71
from Hindenburg: 7, 30
by NBC Radio: 56
policies, studies and reports
on: 185-186
sponsorship of: 44-45
Voice of America into Cuba:
160-161
International Brotherhood of
Electrical Workers: 33, 68
International
Telecommunication Union:
238-239, 247
International News Service
service to radio: 14, 16, 18-19,
24, 30
shortwave broadcasting: 35
Transradio suit against: 25, 35
International Radio Conference,
1932: 7,9
International Telemeter Co.: 105,
137
International Telephone &
Telegraph Corp.: 177, 180-181,
185, 190-191
Interstate Commerce
Commission: 2, 8, 10
Interns: 199
Interviews
equal-time exemption:
147-148
fairness doctrine application.
See Fairness doctrine
payment for: 221
as television staple: 135
Iran hostages crisis: 236, 250
Ireland, Charles T.: 203
Ironside: 186
Islanders: 150
Israel
and Egypt peace treaty: 234,
236
Eichmann trial: 157
Israel, Larry H.: 215
It Could Be You: 156
Italy surrender coverage: 64
It's a Living: 241

J

Jackson, Charles E. {Stony): 145
Jackson, Samuel D.: 66
Jacobson, Jessie: 31
James, Clarence: 241
James, Harry: 69
Jahnke, Ernest Lee Jr.

on color limited to UHF:

121-122
on UHF-VHF intermixture:
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121-122
Jankowski, Gene E: 234
Jansky, Cyril M. Jr.: 48, 66, 143
Japan
peace conference coverage:
106, 108
surrender coverage: 74, 75
Javers, Ron: 234
Javits, Jacob K.: 106
Jazz programing proliferation: 21,
209
Jeffersons: 219
Jencks, Richard W.: 218-219
Jenkins, Elliott; 58
Jennings, Peter: 236
Jergenson, Bill: 243
Jessica Novak: 249
Jetsons: 161
Jett, Ewell K.: 68, 69, 81
John Paul II, Pope: 236
Johnny Staccato: 146
Johnson, Edwin C.: 143
and color television
production: 100
and pay television programing:
132
Johnson, Hugh S.: 21, 36
Johnson, Josie: 237
Johnson, Kerron: 98
Johnson, Laurence: 107-108, 162
Johnson, Lyndon B.: 176
campaigns coverage: 150
Goldwater challenge to
debate: 171-172
NAB convention addressed
by: 188, 189
and Public Broadcasting Act:
184, 187
renomination declined: (88
and telecommunications
policy: 185-186
and Vietnam War reporting:
188-189
Johnson, Mitchell (Mickey): 230
Johnson, Nicholas
becomes FCC commissioner:
179
on citizen groups
opportunities: 196
criticizes FCC: 186, 213
and gasoline and car
advertising: 198
and political advertising rates:
197
on programing standards: 186
resigns from FCC: 213
Johnston, Henry P: 59
Joint Committee Against
Communism: 101
Joint Committee on Educational
Television: 105, 122, 132
Joint Committee on Radio
Research: 30
Jolliffe, C.B.: 19, 81
Jolson, Al: 45
Jones, Anne P: 239
Jones, Dramin D.: 26
Jones, Jim: 234
Jones, Merle S.: 96, 123, 132, 142
Jones, Paul: 69
Jones, Robert E
and ABC-United Paramount
merger: 106
networks monopoly practices
report: 124-125
Jordan, Max: 43, 47
Jordan, Absalom Jr.: 196
Joslin, Raymond, E.: 247
Judge for Yourself: 115
Judis, Bernice: 31



Julia: 191
Justice, Department of

and ABC-ITT merger
agreement: 177, 180-181,
185, 190-191

advertisers, inquiry on: 123

AFM antitrust suit: 60

ASCAP antitrust suits: 11, 21,
26, 42, 56

AT&T antitrust suit: 244

BMI antitrust suit; 42, 56

CBS Radio antitrust suit: 50,
59, 62

and Cox Cable-ATC merger
agreement: 208, 242

crossownership suits: 214

and deceptive advertising: 169

film producers antitrust suit:
113, 123-124, 126, 135, 157

MPAA antitrust suit: 21

NBC Radio antitrust suits: 50,
59, 62

and NBC-Westinghouse
stations exchange: 130, 170

networks monopoly suit:
208-209, 211, 214, 226, 229,
234, 242

Premiere antitrust suit: 242

quiz-game shows
investigation: 48

RCA antitrust suit: 140

K

Kaltenborn, H.V.: 96
on Communist threat: 84
on Dewey election: 88
leaves CBS for NBC: 47
Obituary: 177
on Press-Radio Bureau: 20
United Nations coverage: 74
war reports by: 30, 35, 42-43,
47
Kastenmeier, Robert W.: 226
Kay, Lambdin: 40
Kaye (Danny) Show: 165
Kaye, Sydney M.: 50
KDKA(AM) made historic site: 12
KDTH(AM): 50
Kearl, Wayne: 218-219
Kearns, Carroll D.: 84
KECA(AM): 3
Keene, David: 237
Keep Talking: 141
Kefauver, Carey Estes: 122, 156,
161
broadcasting reform proposals
127
crime investigation coverage:
106, 124, 126-127
program violence
investigation: 111, 124,
126-127
program viclence
investigation: 111, 124,
126-127
Kell, R.D.: 81
Kelleher, Robert J.: 214
Kelly-Rainier wedding: 131
Kennan, George F: 180
Kennedy, Ed, and German
surrender report: 70
Kennedy, Edward M. (Ted): 202
Kennedy, John E
assassination and funeral
coverage: 166, 167
campaign coverage: 150
on censorship: 160
and Cuban missile crisis: 16C
and educational programing

funding: 161
and satellite communications:
159
inauguration coverage: 154
on television effectiveness:
150
Voice of America commended
by: 160
Kennedy, John E Ir.: 166
Kennedy, Robert E: 188, 192
Kennedy-Nixon debates: 149, 150
Kentucky Jones: 170
Kesten, Paul: 82
Keynoter awards: 115, 120
KFl{AM); 19
KFOX(AM): 14
KFRU): 56
KFWB(AM): 25
KGBS-AM-FM: 212
KHI-TV: 240
Khomeini, Ayatollah: 236
Khrushchev, Nikita S.: 135, 136,
144, 145
Khrushchev in America: 144
Kid Power: 207
Kiefer, Lillian E.: 31
Kierker, William: 47
Kiernan, John: 20
Killian, James B. Jr.: 177, 184
King, Martin Luther Jr.: 166, 188,
192
King, Wayne: 27
King Features Syndicate: 30
King Kong: 181
King-Trendle Broadcasting Corp.:
82
King's Crossing: 248
King's Henchman: 111
Kintner, Robert E.: 80, 121, 131,
164
on ABC-United Paramount
merger: 110
becomes ABC broadcast
division president: 106
becomes ABC president: 100,
114, 118
becomes NBC vice president:
132
on network regulation: 130
on program screening: 146
resigns from ABC: 132
Kirby, Edward M.: 44, 58, 69
Kirkpatrick, William L.: 97
Kissinger, Henry A.: 219
Kistler, William: 165
Kleinman, Morris: 106-107
Klondike: 150
Kluge, John W.: 157 192
Klugh, Paul: 58
KMBC-TV: 250
KMED(AM): 92
Knode, Thomas E.: 62
Knotts (Don) Show: 199
KNX(AM): 8, 31
Kobak, Edgar: 63, 96, 102
becomes MBS president: 68
becomes NBC Blue executive
vice president: 53
KOIL(AM): 14
Kojak: 213
Komito, Milton: 160
Kops, Daniel W.: 118
Korean War
censorship in: 104
radio and television coverage:
100, 104
KOVR(TV}): 250
KPTV(TV): 113
Kraft, Joseph: 223
Kraft Music Hall: 47, 68, 77, 82

Kraft Television Theater: 87, 91,
115

Krasnow, Erwin G.: 238

Krelstein, Harold R.: 85, 219

Kreymborg, Alfred: 36

Kruckman, Arnold: 19

Krueger, Jack E.: 118

KSD(AM): 42

KSOO(AM): 14

KSTP(AM); 19

Kukla, Fran and Ollie: 87, 98

Kuralt, Charles B.: 98

KvOs(aM): 24, 30

KVVU-TV: 212

KXLF-Tv: 142, 151

L

Labor organizations. See Unions
LaBuy, Walter: 82
Ladies’ Man: 241
Lafount, Harold A.: 9
LaGuardia, Fiorello H.: 51
Lamb, Edward O.: 117, 122,
123-125, 126, 135
Landon, Alfred M.: 65
Lancaster, Burt: 206
Lando, Barry: 233, 238
Lane, Charles Howard: 59, 131
Lang, George: 66
Lang-Worth: 64
Langer, William: 137
Langham, Roy S.: 33
Lani Bird satellites: 182
Laramie: 148
Large game-show prizes:; 135
Large radio audiences: 30, 49, 51,
64, 66, 71, 74, 116
Large television audiences: 106,
116, 127, 135, 149, 159, 167,
176, 215, 222, 243
LaRoche, Chester J.: 57
interest in Blue Network: 68
retires from ABC: 77
Las Vegas: 185
Laser systems: 153
Lassie: 122
Latin-American radio network: 56
Laugh-In: 191
Lawler, Jean: 85
Lawman: 141
Lawrence, David: 44, 135
Lawrence, William: 82
Lawyers: 195
Lawyers, limits on FCC practice:
112
Laxatives advertising: 25
Lazar, Seymour M.: 145
Lea, Clarence E
and FCC reorganization and
practices: 54, 60
Garey dispute with: 67
unneeded musicians bill:—82
League of Women Voters:
222-223, 243
Lear, Norman M.
and family-viewing suit: 219,
222, 224-225
on networks censorship: 206
Lee, Carl E.: 211, 244
Lee, Gerald D. (Jerry): 244, 250
Lee, H. Rex
becomes FCC commissioner;
190, 192
leaves FCC: 213, 217
Lee, Robert E.: 174, 239
on fairness doctrine: 220-221
reappointed to FCC: 123, 217
retires from FCC: 246
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on VHF channels from
military: 125
Lee (Don) Broadcasting System
affiliates with MBS: 31
number of affiliates: 35
television transmission
development: 32, 99
television tube development:
99
Lehn & Fink: 7
Leibell, Vincent L.: 117
Leiser, Ernest; 216, 250
Leonard, William A.
on Herbert case ruling: 238
on Khomeini interviews: 236
on political campaigns
coverage: 190
Lerner, Alan Jay: 83
Lessing, Lawrence: 24
Lever Bros.: 55
Levin, Gerald M.: 218
Lewis, Fulton Jr.: 15, 43, 45, 75
Lewis, Thomas H.: 59
Lewis, William B.: 39
Lewis & Clark: 249
Libel suits
Herbert against CBS: 233, 238
lower court rulings: 147
against NBC Born Innocent:
235
responsibility in: 9, 44-45, 66,
88, 130, 147
Supreme Court rulings: 147,
238
Liberty at the Cross-Roads: 29
Licenses, radio
applications, freezes on: 163,
170
citizen groups, agreements
with: 247
economic issues in grants: 45,
50
expediting processing: 62
fees to defray regulation costs:
6, 8-9, 14
fees rates: 164
grants, procedures for: 4, 60
limitations on: 4
mutually exclusive
applications: 77
power to grant: 15, 50
programing as renewal
criterion: 78, 85, 186, 199,
211, 227
random selection for: 238,
243-244, 247
renewal procedures: 4, 163
Supreme Court rulings on: 50,
77
suspension and revocation
powers: 4, 112, 127
temporary grants: 75
terms: 28, 44, 54, 62, 231, 238,
243, 247
transfers of. See Station
transfers
Licenses, television
citizen groups, agreements
with: 247
code as renewal criterion: 169
fees rates: 164
expediting processing: 62
programing as renewal
criterion: 155, 186, 196,
199, 211, 227
random selection: 238,
243-244, 247
renewal procedures: 163
suspension and revocation
powers: 112, 127



terms: 117, 231, 238, 247
Life of Riley: 63, 98, 115
Life With Father: 121
Light of the World: 47
Lincoln, Joseph: 85
Lindbergh kidnapping: 7, 8, 24,
35-36
Lindow, Lester W.: 118
Lineup: 136, 148
Linkletter, Arthur B.(Art): 59
Liquor advertising. See Alcoholic
beverages advertising
Little, Arthur D., networks
control study: 180, 196
Little, Charles Edward: 228
Little House on the Prairie: 216,
225
Little Rock, Ark.: 93
Living—1948: 92
Living It Up: 248-249
Livingstone, Mary: 27
Lloyd’s of London: 31
Loans, for minorities: 239
Local programing
cable carriage: 173, 178, 200,
204
expansion: 137
Lodge, William B.: 81
Loeb, Phillip: 108
Loevinger, Lee
becomes FCC commissioner:
163
regulation, philosophy on: 163
Logos: 226
Logs elimination: 239, 246
Lohr, Lenox Riley
becomes NBC president; 29
and panic-generating
programs: 39
and political programing: 29
Lombardo, Guy: 4, 21, 27
Lone Ranger: 42, 98, 120, 136
Long, Huey P: 26
Longest-running series: 4, 102
Loomis, Henry W.: 160
Lord, Phillips H.: 82
Los Angeles Times
on He and She: 86
on Krushchev interview: 135
135
Lotsa Luck: 213
Lotteries, ban on: 4
Lou Grant: 229
Loucks, Philip G.: 66
becomes NAB managing
director: 12
and unlicensed stations
prosecution: 15
Louis-Conn bout: 80
Louis-Godoy bout: 48
Louis-Savold bout: 107
Love Boat: 229
Love, Sidney. 249
Lovett, Bruce E.: 217
Low-power television staliorns:
246-247
Lower, Elmer H.: 172
Lowman, Lawrence L.: 81

Loyal Opposition: 198

Lubben, Mrs. Joseph: 95
Lucas, Wingate H.: 84

Lucky Partners: 141

Lucy in London: 181

Lucy Show: 156

Lum and Abner: 94

Lux Radio Theater: 75, 92, 112
Lynde (Paul) Show: 208

Mod Squad: 136
Ma Perkins: 152
MacArthur, Douglas: 69
dismissal: 104, 106
and Korean War censorship:
100
Macdonald, Torbert H.: 213, 184
Macfarlane, WE.: 20
MacGregor, G.P: 64
Mack, Richard A.
becomes FCC commissioner:
125
misconduct alleged: 140, 141,
152
Mack, Ted: 91
MacLeish, Archibald: 36, 51
Madden, Ray J.: 135
Maddox, Lester: 222
Made-for-television films as
staple: 181
Madigan, John: 80
Madrid radio conference, 1932: 7,
9
Magazine formats: 127
Magazines, advertising revenues
1934: 20
1935: 25
1941: 57
Maggie: 248
Magencord Inc.: 133
Magnum: 241
Magnuson, Warren G.: 166
and alcoholic beverages
advertising: 169
networks monopoly,
investigation of: 124-125,
129-130
UHF-VHF problems,
investigation of: 124-125,
129-130
Maisie: 75
Make Believe Ballroom: 85
Make Room for Daddy: 115
Maland, Joseph C.: 8, 37
Malrite Broadcasting: 242, 250
Man and the Challenge: 148
Man Behind the Gun: 64
Man from Atlantis: 229
Man from Black Hawk: 148
Man from Interpol: 150
Man from UN.C.L.E.: 170
Manning, Paul: 62
Mannix: 186
Many Loves of Dobie Gillis: 148
March of Time: 21
Marconi, Guglielmo: 34
Marciano-Walcott bout: 113
Marine Corps Band barred: 13
Maritime Service Band: 75
Market competition, reliance on:
232, 246
Markham, Jesse: 135
Markley, Sidney M.: 121
Marks, Edward B.: 50
Marks, Herbert: 50
Marks, Leonard H.: 142, 184
Marks, Max: 50
Marks Music Co.: 50
Mars exploration: 225
Marshall, Howard: 43
Marshall Plan: 84
Martian invasion program: 38-39,
41-42
Marx, Groucho: 101
Mary: 234
Mary Hartman, Mary Hartman:
225

M*A*S*H: 208
Mason-Dixon Group: 32
Massachusetts Institute of
Technology: 25, 29-30
Matthews, Arthur S.: 99
Maude: 208
Maurer, Gilbert: 247
Mauverick: 148. See also Bret
Maverick
Mawhinney, Leslie E: 118
Maxey, Alex: 133
May, Earl: 59
Mayberry RFD: 191
Mayer, David: 152
Mayflower Broadcasting Corp.
ruling: 52, 84-85, 88, 95
Mayo, Louis H.: 136
McAndrew, William R.: 160, 172
McCafferty, J.: 7
McCarthy, Clem 24-25
McCarthy, Henry L.: 121
McCarthy, Eugene J.: 222
McCarthy, Joseph R.
Army hearings by: 120
Communist affiliations
campaign: 117, 119-120,
122-126, 135
television time denied:
119-120
MeClain'’s Law: 249
McClatchy Newspapers: 32
McClelland, George E: 15
and Associated Broadcasters:
16
and Broadasting Stations
Corp.: 20
McClelland, Thomas A.: 52
McClintock, Miller
becomes MBS president: 60
on FCC regulatory powers: 62
McCollough, Clair R.: 40, 63,
123, 125, 1561
McConnaughey, George C.: 123
McConnell, Joseph H.: 94, 97
McCormick, Robert R.: 95
McCormick, Mrs. William: 86
McCosker, Alfred J.
becomes NAB president: 9, 12
and panic-generating
programs; 39
on radio newscasts spirit: 12
McCraken, Tracy: 59
McDermott, Thomas J.: 85
McDonald, Eugene E Jr.: 68
and color television set
production: 99
on pay television programing;:
80, 102, 105
McFarland, Ernest W.: 112
McGannon, Donald H.: 127, 165
on Barrow report: 139
becomes Westinghouse
president: 128
on fairness doctrine: 220
McGill, William J.: 237
McGovern, George: 205
McHugh, Frank: 25
Mclntire, Carl: 186, 206
Meclintyre, Marvin: 13
McKinnon, Clinton D. (Dam):
209
McLendon, Gordon B.
simulates baseball play-by-
play: 90
and top-40 format: 112
McManus, Jim: 205
McNeill, Don: 101
McNinch, Frank R.
becomes FCC chairman: 34
criticizes NBC programing: 38
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and FCC reorganization: 44
and panic-generating
programs: 39
retires from FCC: 45
McRaney, Rob: 115
Mead, Robert: 216
Mears, Walter: 223
Medallion Theater: 115
Media concentration (see also
Crossownership; Multiple
ownership)
Justice campaign against: 196
policies and practices on: 196,
199
Medical-care products advertising:
25
Medical programing as radio
staple: 63, 69
Meet McGraw: 136
Meet Millie: 121
Meet the Press: 75, 147, 225
Melrose, Edythe Fern: 31
Men Into Space: 148
Men o’ War: 64
Mencken, Henry L.: 18
Menjou, Adolph: 113
Mercer, Donald J.: 244
Mercury Records: 98
Mercury Theater of the Air:
38-39, 41-42
Meredith, Burgess: 36
Mergers
ABC-ITT agreement: 177,
180-181, 185, 190-191
ABC and United Paramount
Theaters: 105-106, 109-111,
114
Capital Cities and Cablecom-
General agreement: 245
Columbia Pictures and Qutlet
agreement: 250
Cox Broadcasting and General
Electric agreement; 235, 242
Cox Cable and ATC
agreement: 208
Gannett and Combined
Communications: 235, 239
H&B American and RKO
General: 164
Metromedia and
Transamerica: 192
Sonderling and Viacom: 235
Westinghouse and
Teleprompter: 242-243, 250
Merrill, Bruce: 162, 174
Metromedia Inc.
acquires KMBC-TV and WCVB-TV:
250
and cable technical standards:
219
merger with Transamerica:
192
Metropolitan Opera programing: 4
Meurer, Raymond J.: 120
Mexico
clear-channels demands: 15
interference from: 3, 6-7
and radio channels expansion:
9
ratifies Havana agreement: 46
Meyner, Robert B.: 156
Miami Herald: 215-216
Michigan Radio Nelwork 82
Mickelson, Siegfried (Sig): 96
Mickey Mouse Club: 127
Microphones
developments in: 9
Jones flexible-positioning: 26
Poppelle midget preamplifier:
32



RCA Victor velocity: 27
Swallow anti-crowding buffer:
36
Middle-of-the-road programing:
235
Midland Television: 39
Midwest Broadcasting Co.: 34
Midwest Video Corp.: 174
Miles Laboratories: 182
Miller (Roger) Show: 182
Miller, Glenn: 69
Miller, James C. III: 248
Miller, Justin: 85
becomes NAB president: 77
on Mayflower ruling appeal:
84-85
on programing as renewal
criterion: 78
retires as NARTB president:
106
Miller, Neville; 44
becomes NAB first paid
president; 42
and music copyrights: 42, 46
on newscasts effectiveness: 38
and unions, relations with: 42
Millikan, Robert A.: 2
Mills, E. Claude: 7, 9
Milwaukee Journal: 214
Minority candidates and equal
time: 222-223
Minority ownership
Brown proposals: 235
campaign for: 208
distress sales as incentive: 235,
239
financial aid for: 239, 242
first black-owned VHF: 235
policies on: 235
Minow, Newton N.: 155, 160
becomes FCC chairman: 154
on censorship: 155
on disciplining violators: 162
Peabody award to: 162
on political debates: 223
programing criticized by:
154-155, 163
radio programing commended
by: 157
on radio stations number
limitation: 161
resigns from FCC: 163
and satellite communications:
159
on TV violence: 156
vast wasteland speech: 154
Minton, Sherman: 41
Mr. Khrushchev Abroad: 144
Mr. Merlin: 249
Mr. and Mrs. Blandings: 107
Mr. District Attorney: 77, 82, 92
Mr. Magoo’s Christmas Carol: 181
Mr. Novak: 165
Mr. Wizard: 107
Mitchell, John H.: 132
Mitchell, John N.: 190
Mod Squad: 191
Moe, Tony: 96
Monitor: 127
Monitoring by FCC: 151
Monkees: 182
Montana per-use music law: 36
Montgomery (Robert)} Presents:
115
Moon exploration
coverage of: 170, 182, 195
radar contact with: 79, 82
Moon and Sixpence: 148
Moore, Garry: 94
Moore, Herbert: 19

Moore, Mary Tyler: 199
Moore, Richard A.; 123
Moore, Sara Jane: 221
Morale programing: 58-59, 63-64
Morency, Paul W.: 44, 48, 59
Morgan, George Jr.: 98
Morgan, Henry: 82
Morgan, Joy Elmer
and educational programing:
2, 13-14, 27
and public ownership of
broadcasting: 6
Morning Show: 122
Morrison, Herbert: 35, 36
Mortensen, Arthur M.: 169
Morton, Rogers C.B.: 198
Mosman, John: 80
Mosquito Network: 69
Most powerful station: 18,21, 25,
28, 39
Motels. See Hotels and motels
Motion Picture Daily: 48
Motion Picture Machine
QOperators: 33
Motion Picture Producers
Association: 131
Moulder, Morgan: 134, 139
Movie of the Week: 195
Moyers, Bill D.: 237
Mudd, Roger
leaves CBS for NBC: 241
and Selling of the Pentagon:
201-202
Muggs, J. Fred: 113
Muir, Jean: 101
Muir, Malcolm: 16
Mulholland, Robert E.: 248
Multiple ownership (see also
Crossownership)
antitrust suits against: 59
for cable: 200, 244
with cable interests: 216
CBS reaches limit: 143
grandfathering limits: 231, 233
investigations of: 124
limitations on: 130, 134, 139,
231-232, 238
policies and practices on: 53,
62,77, 117, 134, 139
television stations, limitations
on: 67, 117, 130
White inquiry on: 35
Municipal governments. See
Governments, local
Munsters: 170
Murphy, Adrian M.: 81
Murphy, Harold R.: 96
Murphy, Thomas S.: 189
Murray (Jan) Show: 156
Murrow, Edward R.: 62
becomes USIA director: 158,
160
documentary series:; 82, 119
duPont award to: 89
farewell to CBS: 158
integrity of attested: 119
obituary: 177
and Radulovich affair: 116
Roosevelt tribute to: 52
television series: 115
Tito interview by: 135
war reports by: 35, 42-43, 47
Museum of Broadcasting; 224
Music at War: 63
Music Bingo: 141
Music Corp. of America; 53
Music licensing (see also
Copyright law; Royalties; also
agency by name)
ASCAP-BMI competition:

55-56, 130
BMI formed for: 43, 46, 50
broadcasters agency for: 31,
43, 46, 50
Marks rights transfer to BMI:
50
Music Publishers Protective
Association
antitrust suits against; 21
royalties demands by: 9, 11-12
Music Show: 115
Musical comedy as radio staple:
21
Musical programing
awards for. See Awards
most popular
1935: 27
1947: 83
percentage of radio total: 41
percentage of television total:
113
as radio staple: 12, 47, 63, 68,
75, 85
as television staple: 91, 113,
115, 131, 141, 170, 182, 225
trends in formats: 204, 209
wartime themes: 58
Musicians. See American
Federation of Musicians
Mussolini, Benito: 43
Mutual Broadcasting System
advertising rate revisions: 107,
110, 127
advertising revenues
1935: 35
1936: 29, 31
1937: 35
1938: 40
1939: 45
1940: 50
1941: 55
1942: 57
1943: 63
1944: 65
1945: 77
1946: 79
1947: 83
1949: 94
1951: 107
1953: 114, 117
154: 119
1955: 127
1956: 132
1957: 137
1958: 143
1959: 148
1960: 152
1961: 157
1962: 161
1964: 168
1966: 181
1971: 204
1972: 206
1974: 217
1977: 229
1978: 235
1979: 239
affiliates number
1936: 31
1937: 34-35
1940: 50
1944: 68
1947: 83
Amway acquires: 228
on APR-UPI as radio
networks: 217
ASCAP contracts with: 56
correspondents system: 43
formed: 20
Guterma becomes president:
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144
Hammer group acquires: 137
Kobak becomes president: 68
McClintock becomes
president: 60
Mutual Industries acquires:
181
on networks monopoly report:
49-50, 53
Poor becomes president: 132
RCA-NBC, antitrust suit
against: 59-60, 62
Roach becomes chairman: 144
and Trujillo improprieties:
144-145
White becomes president: 94
Mutual Industries Inc.: 181
Musak program subscription
service: 67
My Favorite Martian: 165
My Friend Irma: 86, 92, 113
My Living Doli: 170
Myers, Charles W.: 37, 40
Mystery programing. See
Adventure programing

Nabors (Jimj Hour: 195
Nader, Ralph: 213
Name That Tune: 115
National Advisory Council on
Radio in Education: 2, 13
National Aeronautics and Space
Administration: 159
National Appliance and Radio-
Television Dealers Association:
117
National Association for the
Advancement of Colored
People: 107
National Association of
Broadcasters (see also National
Association of Radio and
Television Broadcasters)
on advertising regulation: 16,
231
and alcoholic beverages
advertising: 169
AFM agreements denounced
by: 64
and AM channel spacing
reduction: 247
ASCAP, antitrust charges
against: 10-11
and audience measurement:
25, 165
awards by: 151, 164, 189, 211
Blue Book condemned by: 85
board members, 1937; 37
board members; 1938: 40
and broadcasting self-
regulation; 41
cable, agreements with: 204
and cable copyright liability:
174-175
and cable program
retransmission: 173
on cable regulation-
deregulation: 231
and cigarette advertising: 193
Collins becomes president:
152
on Communications Act
revisions: 227, 231
and Communications
Regulatory Commission:
231-232









defined: 221
disciplinary action in: 212
investigations of: 111, 124,
126-127, 156, 169-170, 195,
207, 208, 212, 228-229
records screening: 226
Supreme Court rulings on:
232-233
QOckershausen, Andrew M.: 219
0Odd Couple: 199
O’Fallon, Gene: 37
Office of Censorship: 57-58
Office of Civil Defense: 51
Office of Defense Mobilization:
125
Office of Economic Stabilization:
68
Office of Facts and Figures: 51, 58
Office of Management and
Budget: 247-248
Office of Production and
Management: 52
Office of Telecommunications
Policy (see also National
Telecommunications and
Information Administration
and cable-broadcasters
compromise: 204, 208
cable policy development: 203
Eger becomes interim
director: 223
formed: 200
Houser becomes director: 223
license-renewal proposals: 211
replaced by NTIA: 235
Whitehead becomes director:
199, 200
Office of War Information: 58-59,
69, 71
Official Detective: 136
Ohio River floods coverage: 35
Olympics
Arab terrorists at: 207
radio coverage: 30
television coverage: 225, 229,
238, 240
lelevision transmission
attempt, 1936: 32
Ombudsman proposal: 204
Omnibus: 113
On a Note of Triumph: 70
100 Grand: 165
One Man's Family: 27
One World Flight: 82
O’Neil, Thomas E
on radio pattern for survival:
123
resigns as MBS president: 132
O’Neill, Eugene G.: 36
O’Neill, Thomas P Jr. (Tip): 233,
236
Open All Night: 248
Opera Theater: 131
Opera Versus Jazz: 115
Operatic programing: 4, 91, 113,
131
Operation Doorstep: 116
Operation Sail coverage: 225
Opinion Research Inc.; 211
Orange network, NBC: 3, 14
Oregon Trail: 229
Original Amateur Hour: 27,91,
98
Our Foreign Policy: 75
Our Miss Brooks: 92, 113
Outeasts: 191
Outdoor advertising revenues,
1934: 20
Outer Limats: 165
Outlet Co.

acquires KOVR(TV): 250
merger agreement with CPI:
250
Overmyer, Daniel W.: 180-181,
185
Owen Marshall: 203
Ozzie and Harriet: 75, 92-93

P

Pace, Frank Jr.: 190, 194
Pacific Story: 63
Pacific theater radio service: 69
Pacifica Foundation: 221, 228,
232-233
Packwood, Robert W.: 243, 247,
248
Paige, Raymond: 12
Paley, William S.: 216, 242
acquires CBS: 8
becomes CBS chairman: §2
becomes psychological warfare
chief: 63
on FCC regulatory powers: 62
Keynoter award to: 120
and liquor advertising: 16
and Museum of Broadcasting:
224
and musical comedy
programing: 21
on networks monopoly
inquiry: 53
and panic-generating
programs: 39
on power increases: 28-29
on talent raids: 93
Palmer, Frank: 85
Pan American Network: 56
Panama Canal treaty: 234
Pangborn, Arden X.: 59
Pape, W.O.: 8
Paper Chase: 234
Paperwork, excessive: 161
Papp, Joseph: 140
Paramount Pictures Corp.
and ABC-United Paramount
merger: 105-160, 109-111,
114
film-developing advances: 92
film sales to networks: 130-131
Premiere venture: 240, 242
Telemeter pay television
venture: 105, 147, 176
Paramount Public Corp.: 8
Paramount Television
Productions: 99
Parker, Dorothy: 98
Parker, Everett C.: 169
Parks, ASCAP revenues from: 11
Parks, Bert: 69, 244
Partridge, David: 130
Partridge Family: 199
Pastore, John O.: 184
and equal-time suspension:
149
and liquor advertising: 169
and Section 315 amendments:
148
violence in programing
investigation: 195, 207, 208
Patent suits
Armstrong against RCA-NBC:
92, 96, 127
Philco against RCA: 137-138
Patricelli, Leonard J.: 244
Patt, John E: 37, 44
Paul VI, Pope: 176
Pauley, Robert R.: 199

Paxton, Fred: 165
Pay television programing (see
alsoSubscription television
programing)
advertising barred: 200
authorizations and tests: 136,
142, 146-147, 151-152, 156,
162,164, 171, 176, 181,
191, 196, 200
ban on proposed: 142, 171,
181
Blonder-Tongue venture: 137
broadcast day prescribed: 200
California vote on: 171, 176,
181
CBS attitude toward: 128, 176,
216-217
in Canada: 151, 176
controversy over: 127-128,
132, 136-137, 141-142, 146,
151-152, 162, 164, 171, 176,
191, 196, 200, 228
effect on television: 141-142,
226
films siphoning by: 102, 105,
113,116, 137-138, 142, 147,
151-152, 156, 162, 164, 171,
176, 191, 196, 200, 220, 228
films, limitations on; 200
guidelines for tests: 136
hearings on: 132
networks plans for: 250
Paramount Telemeter venture:
105, 137, 147, 176
poli on: 137
Premiere venture: 240, 242
proposals for: 80
regulation of: 191, 196
restrictions on basic cable: 200
rules for and revisions: 220,
228
salellite transmission by: 218,
220
Skiatron Subscriber-Vision
venture: 102, 137
sports programing by: 250
sports siphoning by: 200, 228
subscribers number, 1974: 216
Subscription Television Inc.
venture: 164, 171, 176, 181
Supreme Court rulings on:
181, 200
Teleglobe venture: 137
lelevision program
retransmission banned: 200
Video Independent Theaters
venture: 137-138, 142
Zenith Phonevision venture:
86,102, 105, 113, 116, 127,
137, 147, 151-152, 156, 162,
164, 171, 176, 196, 200
Pay television systems number,
1974: 216
Payne, George Henry: 18, 19,61
Payola
investigations of: 145
spread of: 137
PBL: 187
Peabody, George Foster: 50
Peabody awards: 56, 202
Peale, Norman Vincent: 189
Pearl, Jack: 21
Pearl Harbor attack
radio coverage: 51, 66
television documentary on: 55
Pearson, Drew
documentary series: 82
and wBAL{AM) application: 78,
92
Pearson, James B.: 199
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Pebeco toothpaste: 7, 30
Pedersen, Roy: 130
Pellegrin, Frank E.: 153
Pemberton, William H.: 30
Penner, Joe: 21
Pennington, Joe: 233
Pennsylvania
film censorship by: 97
on libel responsibility: 45
Pentagon Papers: 201
People: 234
People Are Funny: 59, 92
People’s Temple murders: 234
Pepsodent toothpaste: 7
Percy, Charles H.: 204
Performers
booking, networks barred
from: 49
Communist affiliations
alleged: 98, 101, 107-108,
140, 162
networks competition for: 88,
91-94, 101-102, 137
royalties. See Royalties
tax-break plans for: 92-93
Perian, Carl; 156
Perry Mason: 136
Person to Person: 115
Personal-attack rule
challenges to: 175-176, 180,
183-184, 193
and newspapers: 215-216
policies and practices on: 180,
183-184
Supreme Court rulings on:
193, 215-216
Personal-products advertising
FCC regulation; 25
radio use, 1932: 7, 16
revenues from: 21, 41
Persuaders: 203
Pertschuk, Michael
becomes FTC chairman: 227,
229
and children’s advertising:
227, 244
Peter and Mary Snow: 102
Peter Pan: 127
Peterson, Ralph H.: 75
Petersen, Sheldon: 132
Petitions to deny: 203
citizen groups, agreements
with: 247
time periods for: 112
Petrillo, James C.: 34, 68. See also
American Federation of
Musicians
Pettey, Herbert L.: 17, 19, 24
Petticoat Junction: 165
Peyton Place: 170
Pfeiffer, Jane Cahill
becomes NBC chairman: 235
resigns from NBC: 241
Pfost, Fred: 133
Philadelphia Daily News: 8
Philadelphia Inquirer: 92
Philco Radio and Television Corp.
experimental television
station; 49
high-fidelity radio receiver: 21
patent suits against RCA:
137-138
and program censorship: 97
and Radio Institute of Audible
Arts: 27
suit on AT&T relay system: 90
suit over wpTZ(Tv) sale: 137
television relay system; 77, 90
television transmission
development: 23, 32



WRCV-TV channel denied:
170-171
Philco Television Playhouse: 91,
97
Philippines recovery coverage:
69-70
Philips/MCA home video
systems: 221
Phonevision pay television: 86,
102, 105, 113, 116, 127, 137,
147, 151-152, 156, 162, 164,
171, 176, 196, 200
Phyllis: 219
Pickard, Richard: 46
Pierce, Frederick S.: 238
and ABC ratings lead: 225
becomes ABC executive vice
president: 250
Pierce, Laurens: 208
Pierce, Robert Morris: 69
Pierpoint, Robert: 210
Pifer, Alan: 184, 237
Pill, Howard: 118
Pilot Radio Corp.: 100
Pinocchio: 135
Pirate stations: 15
Play Your Hunch: 141, 156
Please Don'’t Eat the Daisies: 176
Plotkin, Harry M.: 124-125
Plugola, penalties for: 145, 152
Police programing. See Adventure
programing
Policewoman: 82
Political advertising and
programing
abusive commercials in: 171,
172, 190
and Carter-Mondale
Committee time sale:
237-238, 247
contributions and
expenditures disclosure: 202
by Democrats. See Democratic
National Commiittee
equal time in. See Equal-time
rule
fairness doctrine in. See
Fairness doctrine
libel in. See Libel suits
limitations on spending;:
202-203
NABC code on: 44
radio deficits from: 10
radio networks policies on:
29-30
rates regulation: 14, 112, 197
by Republicans. See
Republican National
Committee
revenues from
1932: 9
1936: 29
1940: 48
1952: 109
1968: 190
time sale refusals: 213,
237-238, 247
transcriptions use in: 8
typical: 26, 29, 171, 172, 190
Political conventions
coverage
1928: 4
1932: 9, 10
1940: 49
1944 65-66
1948: 89
1952: 109
1956: 129
1960: 149-150
1968: 189-190

1972: 205-206
1976: 222-224
1980: 243
coverage costs: 189, 205
Political debates
Carter-Ford: 222-223
Carter-Reagan: 243
control of: 220, 222-223, 243
Dole-Mondale: 222
drawbacks in; 223
fairness doctrine application.
See Fairness doctrine
Goldwater challenges
Johnson: 171
Kennedy-Nixon: 149, 150
McGovern challenges Nixon:
205
radio listening survey: 157
Poltock, Clark: 219
Pond’s Extract Co.: 9
Poniatoff, Alexander M.: 133
Poor, John B.: 132, 151
Popov, A.J.: 144
Poppele, Jacob R. (Jack): 32, 48
Porter, George B.: 15
Porter, Paul A.
becomes FCC chairman: 68,
69
and Communists equal time:
101
criticizes programing: 75
Portland incident; 161
Post-Newsweek Stations: 193
Pot 0’ Gold: 47-48
Potsdam conference coverage: 74
Potter, Charles E.: 121
Powell, Dick: 25
radio series: 82
Lelevision series: 136
Powell, Walter R. Jr.: 125-126
Power, Tyrone: 112
Power increases
for AM stations: 25, 28-29, 39,
44
for daytime stations: 221
for FM stations: 79
quota regulation: 3
Power reductions
for VHF stations: 121, 246-247
as wartime expedient: 57
Powers of Daniel Starr: 249
Prall, Anning S.
becomes FCC chairman: 24-25
obituary: 34
and regional quotas for radio:
28
Premiere: 240, 242
President, United States
news conferences opened to
broadcasters: 128
right of reply to: 203
Presidential campaigns and
elections
advertising revenues
1932: 9
1936: 29
1948: 88
1956: 129
1960: 150
1964: 171-172
1968: 190
1972: 205
1976: 224
contributions and
expenditures disclosure: 202
coverage
1932: 10
1936: 65
1940: 47-49, 80
1944: 65-66

1948: 88-89
1950: 103
1952: 109
1956: 129
1960: 149-150
1964: 171, 172
1968: 190
1972: 205
1976: 222-224
1980: 237-238, 243
coverage costs: 190, 206, 243
equal time application. See
Equal-time rule
fairness doctrine application.
See Fairness doctrine
free time in. See Free lime
limitations on spending:
202-203
projections by networks: 129,
243
President’s Commission on Heart
Disease, Cancer and Stroke:
168-169
Presley, Elvis: 131
Press Association Inc.: 56
Press associations. See News
services
Press conferences. See News
conferences
Press-Radio Bureau
formation & functions: 16,
18-19
Lindbergh case coverage: 24
services to radio: 20, 24
Press Wireless: 140
Price, Byron: 51, 58
Price, Melvin: 119
Price is Right: 156
Prime time
family-viewing concept:
218-219, 222, 224-225
syndication programing in: 212
Prime-time access rule
adopted: 103, 199, 203
failure alleged: 211
lower court rulings on: 203,
218
policy and revisions: 212, 218
Prince and the Pauper: 135
Prisoners of war: 70
PRM Inc.: 131
Procter & Gamble: 55
Producer’s Showcase: 135
Program origination by cable:
178-179, 196, 203, 208, 216
Program producers
with cable interests: 216
cable royalties share: 241
and networks program control:
150
and prime-lime access rule:
218
Program selector: 171
Program Services Endowment:
237
Progressive Party convention: 89
Progressive rock programing: 209
Propaganda
international broadcasting: 100
and Iran hostages coverage:
236
by MBS alleged: 144-145
Voice of America into Cuba:
160-161
warlime programing; 58-59, 63
Protectors: 195
Proxmire, William: 220
Psychological warfare. See
Propaganda
Public access. See Equal time;
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Free time; Reasonable access
rule
Public-affairs programing
defined: 218
editorializing, policies on: 52,
84-85, 88, 95
equal-time application: 148
expansion in prime time: 146
fairness doctrine application.
See Fairness doctrine
first coast-to-coast: 108
networks production practices
criticized: 234
prime-time access rule
exemption: 218
as renewal criterion: 211
as lelevision staple: 141
Public Broadcast Laboratory: 187
Public broadcasting, advertising
on: 238
Public Broadcasting Act: 184, 187
Public Broadcasting Service
advertising on: 238
cable royalties share: 241
closed captioning begins: 241
formed: 196
and Watergate hearings: 210
Public Health Service: 169
Public-interest standard
conflicting definitions: 16
maintaining: 231-232
as renewal criterion: 211
Public opinion polls
on radio and television: 146
Public service programing: 57, 71
Public Telecommunications Trust:
237
Public Television, Carnegie report
on: 177, 187
Publishers with cable interests:
216
Pulitzer Publishing Co. Stations:
214
Pulliam, Eugene C.: 60
Pulse pay television poll: 137
Pyle, Ernest T. (Ernie): 117

Q

Quaal, Ward L.: 198, 211, 244
Quadraphonic broadcasting: 239
Quality Group: 20
Qube two-way communication:
228, 235
Queen for a Day: 75, 156
Quello, James H.
becomes FCC commissioner:
213, 217
on NTIA; 232
on public-interest standard:
232
reappointed to FCC: 246
Quiz shows
banon: 94,95, 111,117,
120-121
broadcasting costs: 91, 94
investigations of: 48, 91-92,
94, 111, 140-141, 145-146,
152
licenses for: 121
number broadcast, 1948-49:
95
percentage of television total:
105, 113
production costs: 113
as radio staple: 30, 48, 75,
91-92






1934: 17, 20
1935: 23, 27
1936: 28
1937: 33
1938: 41
1940: 50
1941: 52, 55, 57
1942: 55
1943: 64
1944: 65, 69
1945: 79
1946: 79
1947: 83
1949: 96-97
1950: 100, 102
1952: 109, 112
1958: 143
1962: 161
Philco high-fidelity: 21
taxes on. See Taxes
Radio stations (See also
Broadcasting industry)
affiliates contract regulation:
53
affiliations depreciation: 138
applications freezes: 163, 170,
213
audience measurement. See
Audience measurement
awards t0. See Awards
broadcast day extended: 15
cable royalties share: 241
call letters for: 62
change, adaptability to: 162
citizen groups, agreements
with: 247
classes expanded: 162
clear-channel stations. See
Clear-channel stations
commercialism, warning on: 6
Communist affiliations
alleged: 84
congressional efforts to
regulate: 4-5, 14
construction freezes: 57, 71
crossownership: 175, 199, 201,
214, 221, 228
deficiency operations: 4
Depression effect on: 809
deregulation: 231, 235,
238-239, 243-244, 246
duopolies: 163
economic future, outlook for:
123
educational. See Educational
radio stations
educational programing by: 6,
13, 137
employes number, 1940: 50
experimental: 21
first: 143
FM stations. See FM stations
frequencies. See Spectrum
allocations
government ownership
proposed: 5-6, 30
independent stations. See
Independent radio stations
laxatives commercials refused:

25

libel, responsibility for: 9, 45,
66, 88, 130

license terms: 28, 44, 62, 238,
243, 247

licensing powers: 15, 50
limitation on number: 161
logs eliminated: 239

market distribution, 1936: 29
mileage separations: 162
multiple ownership. See

Multiple ownership
networks control, inquiries on:
32, 35, 47, 49, 53, 59-61
newsgathering facilities: 19
newspaper-owned, number: 35
newspapers acquisition: 28,
31-32
number operating
1931: 1
1935: 27
1939: 45
1940: 50
1944: 66, 68
1945: 75
1946: 79-80
1947: 83
1949: 95
1951: 107
1952: 109-110
1953: 114, 117
1954: 119
1955: 127
1956: 132
1959: 148
1962: 161
1964: 168
1965: 176
1966: 181
1971: 204
1972: 209
1973: 213
1974: 217
1977: 229
1978: 235
operational expedients,
wartime: 57
pirates prosecuted: 15
postwar planning: 65
power-increase studies: 25, 28,
39,44, 79
proliferation of: 161-163
public ownership proposed: 6
record sales prices: 122, 235
regional quotas for: 9, 14, 18,
28, 62, 83, 163, 246
salaries, 1938: 42
salaries, 1940: 50
salaries, 1944: 68
salaries increases proposed: 21
self-regulation: 41, 43
silencing during emergencies:
104
spectrum allocations. See
Spectrum allocations
strengths and weaknesses: 161
superstations: 18,21, 25,
28-29, 44
taxes on. See Taxes
30-hour week proposed: 21
Truman commends service: 74
unions, agreements with: 34,
42
war-bond campaigns: 58
wartime policies and practices:
56
women as pioneer managers:
31
women on wartime staffs: 64
Radio and Television Executives
Society: 153
Radio-Television News Directors
Association
awards by: 115
and equal-time rule: 180
and First Amendment
application: 193
and personal-attack rule; 180,
183
and sources disclosure: 233
and Vietnam War coverage: 184

Rafshoon, Gerald M.
on Carter campaign: 223
and Carter-press relations: 233
Randall (Tony) Show: 225
Random selection: 238, 243-244,
247
Ranger 7 flight: 170
Rank Company: 126
Rapid Shave commercials: 169,
176
Rathbone, Merwyn: 33
Rather, Dan
becomes CBS anchor: 240-241
relations with Nixon: 210, 215
on White House threat: 214
Ratings. See Audience
Measurement
Rawlins, Lester R.: 127
Rayburn, Sam: 19
and House of Representatives
coverage: 111
proposed federal
communications agency: 14,
17
RCA Communications: 7
RCA Corp.
antitrust suits against: 10,
59-60, 140
Bikini atomic tests coverage:
80
Blue as independent network:
59
Blue network sold to Noble:
64
Bradshaw becomes chairman:
248, 249
color television costs: 131
color television development:
81, 175
Conrad becomes chairman:
219
Empire State Building
antenna: 39
facsimile radio transmission
development: 21, 24
FCC control by alleged: 130
FM, interest in: 18, 21
Folsom becomes president: 92
Griffiths retires as chairman:
248
home video systems
development: 221
joins RCTV in cultural
programing: 249
patent suits against: 92, 96,
127, 137-138
Philco suit over wpTz(TV) sale:
137
revenues, 1932: 8
revenues, 1933-34: 20
Satcom II1 lost: 237
space relay stations, plans for:
144
tape recordings development:
118
television receiver
development: 23, 49, 115,
131
television transmission
development: 23, 32, 37,42,
45, 46,49, 80-81, 96, 99,
105, 114-115, 148, 175
UHF station development: 96,
103
Valente replaced as president:
242
videotape recorder
development: 133, 138
wartime shortages: 52
weather satellite launch: 153
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Westinghouse and General
Electric divest in: 10
RCA Radiotron Co.: 21
RCA Victor
AFM, agreement with: 68
offers records for fee: 46
payola allegations: 145
records, permission for use: 50
records sales: 98
velocity microphone: 27
WNEW(AM), copyright suit
against: 46, 50
Reado facsimile system: 46
Reagan, Phil: 25
Reagan, Ronald W.
on advertising regulation: 187
assassination attempt: 250
awards to: 187
becomes Broadcast Pioneer:
250
as broadcaster: 35
campaigns coverage: 237-238,
243
FCC appointments by: 246
inauguration coverage: 250
on public broadcasting: 187
radio commentary series: 221
and television performers
fees: 91
television series: 113
Real McCoys: 180
Real West: 157
Ream, Joseph H.: 81
Reasonable access rule
and Carter-Mondale
Committee: 237-238, 247
repeal efforts: 246
Reasoner, Harry: 184
Rebel: 148, 151
Rebroadcast rights. See
Retransmission consent
Recorded programing
ABC development: 91
percentage in radio: 41
Recording artists. See Performers
Records
fees for use. See Royalties,
music
long-playing development: 92
NBC ban on use: 8
RCA development: 92
RCA offers for fees: 46
use permission by stations: 46,
50
screening: 226
Records manufacturers
AFM agreements with: 64, 68,
82, 92
AFM demands on: 60
competition among: 98
number in 1959: 145
and payola: 137, 145
Recruiting campaigns and fairness
doctrine: 198
Red Channels: 108
Red Lion ruling: 175-176, 180,
184, 193
Reed, Donna: 141
Region 2 radio conference: 247
Regional Administrative Radio
Conference: 247
Reid, Charlotte T.: 204, 212
Reinsch, James Leonard: 117,
150, 160
Relay systems
radio and television: 28, 49,
77, 86, 89, 92, 144
regulation of: 164, 178
in space: 144
suits on service: 90






Westinghouse forerunners: 77
Satellites, space
Sputnik launching: 138
Satellites, weather
Army-RCA launching: 153
Satins and Spurs: 121
Saturday Night at the Movies: 156
Saturday Night Live: 219
Saudek, Robert; 224
Say When: 156
Schecter, Abel A. (Abe): 15
Schirmer record catalogue: 50
Schirra, Walter M.: 159
Schlosser, Herbert S.; 216
Schmitt, Harrison H.: 243-244
Schneider, John A.; 189
and Vietnam War hearings:
180
and family viewing: 225
Schonfeld, Reese W.: 245
Schools desegregation: 166
Schorr, Daniel: 135, 136, 224
Schroeder, Willard: 165, 175
Schuebel, Regina: 63
Schuette, Oswald E: 9, 11-12
Schulke, James A.; 165
Schwartz, Walter A.; 185
Schwarz, Bernard: 134, 139, 140
Schwarzkopf, H. Norman: 7
Science-fiction programing: 148,
165, 182, 234
Scotland Yard: 136
Scott, Hugh D. Jr.
on domestic disturbances
coverage: 184-185
on fairness doctrine
suspension: 171-172
Scott, Robert B.: 54
Scott, Robert Harold: 82
Scott, Walter D.: 156
Scranton Co.: 144-145
Screen Actors Guild
family-viewing suit: 219, 222,
224-225
and performers royalties: 91
strike by: 241
Screen Gems: 130
Screen Guild Players: 77, 102
Scripps, William J.; 36
Scripps-Howard newspapers: 24,
31
Sealtest Village Store: 68, 77
Searle, Don: 8
Seaway Communications: 239
Second Mrs. Burton: 152
Secrets of Midland Heights: 241
Section 315. See element of by
name
See It Now: 106, 116, 119, 157
Segelstein, Irwin B.: 248
Seiden, Martin H.: 173
Selassie, Haile: 166
Selling of the Pentagon: 201-202
Senate (See also Congress)
AFM, investigation of: 60
broadcast journalists gallery
privileges: 45
committees and
subcommittees. See under
chairman’s name
proceedings broadcasts
proposed: 8
radio coverage: 8, 234
Senator: 195
Serpico: 225
Service Time: 75
Sevareid, Eric
and networks newscasts
extension: 199
retires from CBS: 230

Seven Keys: 156
77 Sunset Strip: 141, 151
Severino, John C.: 250
Sex in programing. See Obscenity
in programing
Schackelford, Rufus: 222
Shaft: 213
Shafto, Godfrey Richard: 151
Shakespearean programing: 36,
131
Shannon: 249
Shapiro, Eli: 215
Sharfman, Herbert: 126, 135
Shaw, Harry: 20
becomes NAB president: 3, 4
on radio operating losses: 4
Shelby, Robert E.: 81
Shepard, John [I: 3, 20, 40, 48,
58, 66
on Broadcasters Victory
Council: 60
and Coughlin broadcasts: 44
FM station venture: 42
newsgathering facility formed
by: 19
Sheridan, James B.: 135
Sheriff Who: 186
Sherlock Holmes: 7
Shindig: 170
Shipping industry and radio
channels: 9
Shirer, William L.: 35, 43, 47, 84
Shirley’s World: 203
Shooshan, Harry M. (Chip)
and Communications Act
revisions: 227
and spectrum fees; 231
Shortwave broadcasting
by CBS: 35, 56
government wartime
operation; 58-59, 63, 91
by International News Service:
35
by Mutual Broadcasting
System: 38
by NBC; 56
sponsorship of: 44-45
Shouse, James D.: 59
on Broadcasters Victory
Council: 60
and color television set
production: 100
Showboat: 27
Shower of Stars: 121-122
Siepman, Charles: 78
Sigma Delta Chi award: 117
Sigmon, Loyd C.: 169
Signal Corps. See Army, United
States
Silen, Bert: 70
Silverman, Fred
becomes ABC Entertainment
president: 219
becomes NBC president: 235
resigns from NBC: 248, 249
Silvernail, Frank: 85
Silvers Arrow Show: 98
Simon & Stmon: 249
Simulcasting
AM-FM programing: 96, 163,
170, 227
AM-television programing: 90
Gulf as first sponsor: 90
Sinatra, Frank: 102
Sing It Again: 92
Singers. See Performers
Siragusa, Ross D.: 99
Sirica, John J.: 67, 136
Sirovich, William L.; 7, 9
Situation comedies. See Comedy

programing
$64,000 Challenge: 135, 145
$64,000 Question: 127, 135, 140,
145-146
60 Minutes, suit against: 233, 238
Skelton, Red: 77, 82, 92-93
Skiatron Corp. pay lelevision
venture; 102, 105, 137
Skouras, Sypros K.: 102
Sky King: 82, 113
Slattery’s People: 170
Slaybaugh, Chester: 85
Small, William J.
becomes NBC News
president; 237
and broadcast journalism
criticism: 236
Small Business Administration:
239
Small Fry Club: 91
Smith, Alfred E.: 4
Smith, Howard K.; 189
Smith, Kate
radio series: 4, 30, 58, 101
television series: 102
Smothers, Tommy: 195
Smothers Brothers Show: 176,
195
Soap: 229
Soap operas
dropped from radio: 152
as radio staple: 27, 30, 59, 64
time periods extended: 219
Social-issues programing: 203
Society of Television Pioneers:
137
Socolow, Walter: 108
Socony-Vacuum Qil Co.: 55
Sonderling Broadcasting Corp.
and sex-oriented programing:
212
Viacom merger: 235
Songs for Sale: 107
Songwriters of America: 118
Sony Corp.: 221
Sound effects in radio
programing: 12
Source, The: 239
Soviet Union
and Cuban missile crisis:
159-160
jamming by: 144
Nixon visit to: 205
Olympics site: 229, 240
restrictions on broadcasters:
144
Sputnik launched: 138
Space communications. See
Satellites, communications
Space flights: 159, 165-166, 167,
176, 182, 192,195, 225.
(See also moon exploration)
Space programing. See Science-
fiction programing
Spanish civil war coverage: 30
Speak up, America: 241
Spearman, Paul D.P: 19, 29
Special-interest groups, threat of:
1
Special programing
broadcast costs: 166
percenlage of radio total: 41
as television staple: 116, 122,
131, 135, 148, 165-166. 170,
176, 189, 229
Spectaculars programing: 119,
121, 141
Spectrum allocations
adjustments and
readjustments: 9, 21, 28, 34,
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39, 56, 105, 156, 238-239,
247
for AM stations: 78-79,
238-239, 247
Bowles report on: 143
for clear-channel stations: 78,
0239
consolidating for television:
142-143
for educational radio stations:
39
for educational television
stations: 91, 105, 112, 164
FCC powers in: 14
fees for: 227-228, 231, 238,
243
for fixed and mobile services:
86-87, 91
for FM stations: 24, 34, 50,
65-67,717,79, 86, 162, 213,
239
Geneva conference on:
238-239
Havana conference on: 9, 15,
34, 46, 56
for independent radio stations:
39
Madrid conference on: 7, 9, 34
Mexico ratifies Havana treaty:
46
Rio de Janeiro conference on:
247
for satellite bands: 239
Supreme Court rulings on: 14
for thealer closed-circuit: 113
for UHF stations: 28, 67, 96,
105-106, 112-113, 132,
142-143, 148, 164
for VHF stations: 34, 65-67,
77, 86, 88,91, 96, 105-106,
109, 112-113, 125, 142-143,
148
Spence, Edwin M.: 3, 44
Splawn, Walter M.W.L 19
Splendid American: 148
Sponsors
boycott of: 249
first television use: 55
program production by: 136
Sports
baseball play-by-play
simulation: 90
broadcasting costs, 1948: 91
blackout rules: 212
cable, restrictions on: 200, 219
cable royalties share: 241
deceptive network practices
alleged: 234
first television coverage: 80
on closed-circuit television:
113
pay lelevision programing
plans: 250
pay television siphoning: 200,
228
radio 1936 and 1940 coverage:
30, 48
radio problems in reporting: 12
television 1949 coverage: 97
World Series first sponsorship:
21
Spottswood, John M.: 160
Springer, William L.: 184
Sputnik launching: 138
Stage 67: 186
Staggers, Harley O.: 184
and cable jursidiction and
regulation: 178, 179
and cigarillos advertising: 213
newscasts investigation by: 192
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