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with

Dr. Michael Youssef

Radio listeners across America
are responding enthusiastically
to the bold truth of this
dynamic program. ..

B “What a blessing your ministry
istome. Your willingness to
prociaim the Gospel, without
fear of what people think, is
refreshing. Please don't change
your format. It is hard-hitting,
informative, disturbing, thought
provoking, encouraging, truthful,
inspirational, upsetting, and
instructive.” —Mlinois

B “| cannot begin to tell you the
daily impact Leading The Way has
been in my life. My children and |
listen in the car every moming.
What a way to start the moming—

deep in His Word and His presence.

God bless you, Dr. Youssef. You
are the only pastor that I've
heard who is not afraid to call
sin, sin.” —New York

W “itis a rare and special thing

these days to hear a message that
pulls no punches but boldly speaks
forth the Word, knowing it will

deeply convict and maybe even
‘offend’ those who hear. We need
more preaching like that. Leading
The Way is a great source of
comfort and encouragement,
challenge, and conviction—the
perfect balance—and atways
comes across filled with love and
compassion. The added insights
about Jewish and Middle
Eastern culture bring a new
light to so many passages.”
—New Mexico

B “The Holy Spirit uses your
messages to refresh me and tum
my eyes heavenward to Him. | so
appreciate your candor and
your honest, open style of
preaching. Your humor always
seems to lighten the burden of the
day. Be assured God is using your
ministry to reach His children in
even the most unexpected places.”
—Vermont



g Miichael Youssef: Proclaiming the Word with power and

CEF -—_i stian Stations
Pe— == i<e Dr. Youssef’s
Pa—ose s~ erful and

Auw s W horitative Impact...
s T =——=iaply put, Leacdlirng The Wayleads the

VWERN Tz this, the largest urban market in the
Umithe———=-m— 9 SStates, Michae! Youssef has made a

re==ail " aw E agxact. They say if you can make it
hers——m= __ MWOUE can make it anywhere. And
you = = rmiade it, Michael, into our minds
armacd . =w Lo our hearts. Mostimportant,
VO = esrwe—= driven us iNto God's Word, and for

=l e are grateful.” —Joe Davis,
AR - = & WWID. S, New York, NY

= TR wwwas driving to a lunch appointment
thre R B wer day, listenirmg to Michael's
excTC g »Tional message on praise. And|
thae>»m__ msec 3Tt to myself, “You know, this guyis the
bes=——T— & »reacher/teacher we have on WRBS!'

He's refreshingly biblical in his approach, and
he comes with a hint of the intellectual,
which is something that | like very much,
and something | think we need in Christian
broadcasting. Leading The Way is ‘leading
the way!" Michael Youssef is one of our
key Christian broadcasters of the future. 1
believe he’s that next generation we've
been hoping for, waiting, and praying for,
and | wish him Godspeed and God bless.”
—Tom Bisset, WRBS,

Baftimore, MD

B “Dr. Michael Youssef is one of today's
great Bible teachers. He combines
tremendous biblical knowledge and insight
with a unique ability to communicate his
passion for the Gospel, his integrity, and his
deep desire to see others come to Christ.
We hope that as Leading The Way
continues to grow its ministry and impacts
others for Christ, it will continue to make a

ounding pastor of

The Church of the

Apostles in Atlanta,
Dr. Michael Youssef is a
dynamic preacher of the
Word of God. Now heard
on hundreds of outlets
in the United States, his
Leading The Way radio
rogram is drawing
endous listener
pnse and acclaim
ristian leaders.
ing The Way is

difference in Detroit for years to come.”
—Frank Franciosi, WMUZ,
Detroit, MI

What Respected
Christian Leaders Say
about Michael Youssef

B “My friend Michael Youssef is one of
the bright, young stars in the Evangelical
firmament. | greatly appreciate his
teaching, his biblical fidefity, and clarity of
thought. Tune in. You will be blessed.

—Charles Colson, Prison
Fellowship

B “Peqple are desperate for help in their
lives. We know that the help they are
looking for is contained in God's Word,
and Michael Youssef is preaching it with
authority! We need more men like

both authoritative and
personal. Each daily,
24-minute program
connects listeners with an
in-studio segment that
explains the relevance of
Bible lessons to our daily
lives and leads us into a
deeper relationship with
the Lord.

Preaching the whole
counsel of God’s unchanging
Word, Dr. Youssef teaches
with authority and a rich
understanding of the land
of the Bible and its people.
Lessons are sprinkled with
little-known details of Bible
cultures and first-century
Christianity, which make

Michael who are not afraid to be
‘politically incorrect” —Donald
Wildmon, American Family
Association

B “Dr. Michael preaches ‘the whole
counsel of God’ faithful to first-century
substance but spiced with 21st-century
style. God's Word through Michael's
intermational radio outreach now presents
the Gospel to additional tens of millions
of people. They listen to a winsome style,
devoid of offense—except the offense

of the cross.” —dJohn Haggai, The
Haggai Institute

B “In every generation God provides
gifted servants to articulate truth in a way
that compels unbelievers and believers
alike to see God and His truth in life-
changing ways. Michael Youssef is one
of those anointed by God for our day. His

the Scriptures spring to
life as never before.

Dr. Youssef pulls no
punches to be “politically
correct.” Leading The Way
is challenging, thought
provoking, encouraging,
inspiring, and sometimes
disturbing as Dr. Youssef
shows how the Word of God
applies to today’s issues.

His message is consistent
and urgent—for both
believers and seekers:
Jesus Christ is the only way!

Clearly, Michael Youssef
is leading the way in the
next generation of Christian
communicators.

ministry has challenged my own heart.
I'm sure it will challenge yours as well.”
—Joseph Stowell, Moody

Bible Institute

M Dr. Youssef's teaching and radio
ministry are beacons that touch the lives of
many around the world. His concem and
compassion for others help ‘lead the way’
as he shares the fove of our Lord and
Savior, Jesus Christ." —Jay Sekulow,
The American Center for Law

and Justice

B “Pastor Michael Youssef can best
be described as a servant of God. He
exemplifies the fact that God is a
respecter of committed people, not
nationalities. | believe he will be at the
forefront of the next generation of
evangelists.” —Larry Burkett,
Christian Financial Concepts

urgency as we enter into the new millennium.
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Dn: Michael Youssef

Program growth over
the past two years:

500
450

400

OUTLETS
w
8

Over 215
new outlets
added over

the past

two years!

Dec'97 Dec '98

Visit our website at:
www.leadingtheway.org

Call now to get this
powerful, audience-
building program
on your lineup!

w
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A FULL-SERVICE MEDIA AGENCY

Dec '99

Representing the next generation
of communicalors

(615) 361-1810
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Gold MVP Quality Award Winner in

InfoCision Management

Christian Telephone Fundraising Experts
144 l

11Gs

For an unprecedented sixth consecutive year InfoCision has earned an MVP Quality Award, the highest award
for Quality in the telephone fundraising industry. Call Center Solutions magazine created the award
to recognize telephone marketing companies with the most outstanding commitment
to Quality Assurance, Customer Service, and an Uncompromised Commitment to Excellence.

Call us today to learn how we can develop a successful telephone marketing program for your organization.

Nick Stavarz e Senior Vice President — Marketing
325 Springside Drive ¢ Akron, Ohio 44333  (330) 668-1400 ¢ http://www.infocision.com



" Guests
; Dan Allender

; Claudia
d & David Arp

Dwight Bain

Joe Beam

Gary Chapman

Mark Crawford
Richard Foster
W. David Hager

Mike Haley
ften your viewers experience times of THere 1S kz;ne fOi’ evel jtlllﬂg, e
a.band(mme_nt, a“ge‘? a.n“et-‘" .depres- amd a season for dery act -~m/ under heaven:
sion, despair, family crises, grief and a time to be bopn and a time to die, Don Harvey
loss, loneliness, marital distress, rejection, a time to plant and a time to uproot,
stress, and more.. with no place to turn. a time to kill and a time to heal
Help your viewers know that they are not alone. £ EMPSTIR NS ¢ tigie {0 buikd
7 a time to weep and a time to laugh
For more than two years, “Time for Hope”

Glen Havens

Ron Hawkins

has offered hope to thousands of viewers who :: i::::: i:: ;::i)l“ ’,,',’,:,",',d,}',,f(',”,l(‘, /t,(‘,,;f.u”“ Donna Rice Hughes
are seeking acceptance, healing, and restora- a‘time for wear and a time for peace Diane Langberg
tion. Hosts Freda Crews and Tim Clinton (Ecclesiastes 3 )

weekly challenge viewers to believe—in spite  Distinctives Michael Lyles

of their circumstances—that they can reclaim o The only national TV program dedicated Dawson McAllister
“a time for peace” and rediscover wholeness exclusively to Christian mental health

in Christ. Bobby Miller

Join hands and hearts with Freda Crews,
Tim Clinton, and their guests as they provide

o Hosted by clinically and theologicalty

trained counselors Stormie Omartian

biblical insight, spiritual guidance, practical ¢ Available in 30 and 60 minute programs Sowhyage
suggestions for daily living, encouragement, o Willing to confront difficult issues that Tom & Bev Rodgers
and sens‘it'i\ it‘\.' to pqule searching for hope Christians face ; Douglas Rosenau
and meaning in their lives. ¢ Guest interviews with clinicians, phvsicians, 1
This is the ‘Z/'///( /()/' 37/()/11 / pastors, and authors B ankee
¢ Interspersed with real life stories, dramatic Gary Smalley
HOStS vignettes, and more! Pat Springle

Dr. Crews, a licensed profes-
sional counselor, has a private
practice in Spartanburg, South
Carolina, where she serves as
Director of Truth For Living
Ministries. She is also Director
ot Counselor Care for the
American Association of
Christian Counselors. A contrib-

Dr. Clinton, a licensed professional David & Jan Stoop
counselor, is the President of the
American Association of Christian Cynthia Ulrich
Counselors, Pastor of Caring Tobias

Ministries at Calvary Church in
Charlotte, North Carolina, and Co- John Townsend
Founder of Light Counseling, Inc.
Dr. Clinton is a much sought-after
speaker, a contributing editor to Douglas Weiss

E. Glenn Wagner

TlmVCIimon

Freda V. Crews o T il
utor to several publications and several Christian publications,
author of Get Off Your Own Back, Dr. Crews isa  including Christian Parenting Today, and the author Mary Whelchel
frequent speaker at workshops, seminars, and (zf Before a Bad Goodbye and the soon-to-be-released Thomas Whiteman
retreats as well as on radio and TV. Soul Care Bibl¢
Sandy Wilson
For program information, contact: Time for Hope, P.0. Box 1714, Spartanburg, SC 35804 Everet.t
1.864.585.0086 FAX: 1.864.585.0445 @ Check us out on the web: www.timeforhope.org Waorthington, Jr.

A ministry of Bible Study Time, Inc.

v
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on the web, you need
st in the right place.

hen it comes to Christian websites, there’s a lot of fish in
W the sea. But now there’s only one place that's right for
online streaming of your broadcasts — OnePlace.com.

At OnePlace.com, you'll reach the ideal audience for your
ministry. You’ll attract committed listeners who are out fishing for
the biblical broadcasts your ministry offers — the kind of new
listeners most likely to support your ministry.

OnePlace.com has 120 broadcasters, including many of the

most well-known — Kay Arthur, Chuck Colson, James
Dobson, Dennis Rainey, Charles Stanley, Chuck
Swindoll, and many more. Your ministry will be
right there, swimming along beside them.
And now for the best part, we'll give you 6 months
FREE on OnePlace.com. That's right — FREE. No risk.
That’s great stewardship for your ministry.
That big decision about where to put your broadcasts on the
web just got simpler. So, now you can relax, and know you’re

making the right choice.

Drop us a line or give us a call. Contact Rick Killingsworth
at 804-768-9404 or e-mail him at rickk@oneplace.com for
more details.

Now there’s only one place.

/eneplacecom
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INDUSTRY

Industry Stats
Chart the progress of our industry with this
quick look at Christian broadeasting.

Saluting Those Who Serve
BY CHapLaIN ROBERT C. STROUD, USAF

The Armed Forces Radio and Television
Service ministers to the people who protect
our freedom. Does your program or ministry
have something to say to them?

Taking Care of Business

BY ROGER KLECKNER

Erery station needs « scheduling svstem.
Find out what you need to take

care of your business.

Creating Windows of Opportunity
BY CHRISTIN DITCHFIELD

Discover how building a Habitat for Humanity
home is « blueprint to unite ministries. But be
careful — construction can be habit formings!

MANAGEMENT

Meatloaf, Management

and Microphones

BY JENNIFER HAYDEN

If experts are saying that women make

dood managers. why do some people steill
want them to make meatloaf? A radio station
manager mixes a few research ingredients
and serves up some great information.

The Top 10 Ways People

Get in Their Own Way

BY JOHN C. MAXWELL

When it comes to success. are you your

own worst enemy? The author of Failing
Forward sheds light on a fewe blind spots. Read
this and see if anything looks familiar.

Does Character Count?

BY ADRIAN ROGERS

The President of Love Worth Finding Ministries
shares God's idea of true leadership.
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The Second Digital Revolution
BY JIM SANDERS

Broadband is the bussword in today’s
digital world. Tuke a look at the options
in this swrvey of possibilities.

Revolutionary Behavior
BY BaRRY WinITLOW

Communicating Christian content in post-
modern society requires creativity. content ...
and a computer.

Trade Show Tech Tools

BY KARL STOLL

NRB's director of communications
spics out several teeh products during
« recent covert assignment to a
broadeasting equipment trade shose.

DVD: Ready or Not. It's Here!
BY BRIAN TTURST AND Sam B. WAGNER

DVD led the Christmas 1999 clectronic
wish list of conswmers. What is it and why
should Christian communicators care?
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HMYWW.. . THIS
LOOKS LIKE
SOMETHING ¥

The magic starts when a potential friend
visits your ministry Web site.

A spark... a connection ... and this potential
friend gives a gift, buys a product, or BOTH.

Naturally, the transaction is
100% secure with ACQUIRE,

THEY CARE
ABOUT ME!

Your new partner gets a special tailored e-mail
message -- thank you, gift receipt, product
upsell -- whatever you wish.

ITS
ALREADY

A TN ;b- ,‘:;T
ACQUIRE ships your new partner's order,
including an insert from your ministry if

you choose ... you don't lift a finger!

,u FILE GROWTH|
" &1 m 0

Your new partner's name
goes on YOUR donor list.

THIS MINISTRY
KNOWS ME,
UNDERSTANDS WME,
RESPECTS ME

CHECK OUT THIS
COOL MINISTRY
N\ WES S/I7E7

Your new partner grows into an established
supporter, donor, and friend. The result for you:

~ increased revenue, a healthy file. A BRIGHT FUTURE!




E ACQUIRE -- it's th :
ACQUIRE gives you the power to amaning Ikl w'ays *oe In e-commerce, if you
use the Internet to do what you

do best: connect with your donors.

use the Internet _ don’t get to keep the names,

to acquire new donors it’s not worth doing!
while you generate

With ACQUIRE, you'll achieve Inmediate Fevenue.
new donor list growth. You'll be

able to build deeper, stronger All without hardware,
relationships than you can in software, programming,

direct mail. or back-end fulfillment
hassles!

And you'll reach a whole
new audience!

donor acquisition

thru electronic commerce

TIP: ACQUIRE

puts millions an e-commerce
of dollars worth service that

of programming forces your
and back-end G users to leave
muscle to work ‘A & your site to
for You. make a

TIP: Don't use

ACQUIR(G

transaction! Ministry Partners using ACQUIRE

How Web Surfers Become Life-Long




SOMETIMES YOUR LISTENERS CAN BARELY SPARE A MINUTE.

FORTUNATELY, THAT’S ALL WE NEED.

Today’s Christian woman is active. Involved.
She doesn't have time to

She’s too busy

Introducing 60 Seconds with Beverly LaHaye.
Featuring Beverly LaHaye, Founder and
Chairman of Concerned Women for America

Always on the go.
hunt around for information.

living life.

Now Christian women can find the timely
news and commentary they want, from a name
they trust, all in only one minute!

and host of the NRB award-winning radio
it's the
one-minute solution to the busy woman’s
information needs.

broadcast Beverly LaHaye Today,

53 2

Whether it's breaking from
Washington, D.C., insider looks at current

events, or valuable resources for raising their

news

families and strengthening their walk with

o 58 2, God, your listeners will find it five days a week

56 Y5 in 60 Seconds with Beverly LaHave.
M P Seconds ST Contact us today to find out how you can
WITH & share the new CWA commentary 60 Seconds

with Beverly LaHaye with your listeners today!

BEVERLY P

L AHAYE &

BECAUSE A LOT CAN
HAPPEN IN A MINUTE!

”~

&

-~
w

—

e
To inquire about 60 Seconds with Beverly LaHaye: $€ b

€ ¢

Call Betsy Coffey at The Domain Group
206-834-1498, FAX: 206-621-013%
e-mail: BCoffey@TheDomainGroup.com




We dont't do ads.

We don't do brochures. We don't make videos. We build brands. By creating a deep, emotional bond between product
and customer, ministry and donor. And we've been doing it for twenty-five years. So if you need an ad, call anyone.
But it you need strategic leadership, sound research, media planning and (yes) advertising campaigns that touch the heart,

call Jeft Nickel at 404-248-1500, ext. 301 or e-mail jnickel@puckett.com. Hed love to show you what we can do.

puckett

www.puckett.com
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e expedition
starts long before
the first stage of

the actual journey begins. An
extended period of planning
and organization is necessary
to turn a dream into a reality.”

— SIR EDMUND HILLARY
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From the Ocean to the Sky




FUNDRA

-~ Alls Well

‘.S"““-, GUIDE
<7 “CWAPTER 1

) b))
That Begins Well
P
<A>NCE THE WEAG Zoc k8 By |
(, has been planted % e 2 g 9 ",'

and the medals pinned, no £ Fravs Al
one remembers those long
months of preparation.
Yet painstaking planning
is the heart and soul of a

successful expedition.
That’s why The Domain Group
emphasizes strategic planning more
than any other fundraising and direct
response agency. Our research and
analvsis tools are the talk of the

industry. More important, they




work \'ic](ling remarkable results
for manv of the world’s lca(ling

broadcast ministries and non-pr()fit

()rgani'/ati()ns.

GUIDES AND OUTFITTERS
FOR GOOobh CAUSES.

Clients tell us it’s unusual. But when
The Domain Group meets with vou,
and talk later.

we listen first

What's  your most pressing
challcngc? Launching new program-
ming? C()n\'crting listeners into new
donors? W'vl)casting’ Are you getting
the most from your databasc? Is your
message integrated across all media?
From careful listening to metic-
ulous research, we leave no strategic

stone unturned (loing whatever

Sl ) e s A

SA00

N T A /f

You can see
four continents
from here.

With six global offices

and proven experience
in Lurope, Asia, . {ustralia
and North America,
The Domain Group can
help you extend your
broadcast presence

around the world.

is necessary to create a plan that is specific, thorough, and
customized to your needs. We like to think that when a strategy
is properly conceived, the results will be far from surprising.
They’ll be inevitable.
To discover more, W 14
contact Jeff” Nickel at
wovisit

206-834-1402,

our Web site. Together, HELPING YOU DO THINGS
THAT REALLY MATTER

we'll make l)ig plans.

WWW. THEDOMAINGROUP.COM
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SERVICES WE CAN
PROVIDE FOR YOU

FUND RAISING
PRODUCT MARKETING
RESEARCH & ANALYSIS
MAJOR DONOR DEVEIOPMENT
STRATEGIC PLANNING
ORGANIZATION & PRODUCT BRANDING
PRODUCT DESIGN & DEVELOPMENT
ORGANIZATION DEVELOPMENT

WEBSITE DEVEIOPMENT
& MAINTENANCE

RADIO - TV -VIDEO PRODUCTION
& STUDIO SERVICES

PRINT & BROADCAST PLACEMENT

HELPING You DO THINGS
THAT REALLY MATTER

720 Olive Way, Suite 1700
Seattle, Washington USA 98101
PHONE: 206-682-3035 Fax: 206-621-0139
CALL JEFF NICKEL: 206-834-1402

EMAIL: JNICKEL&ETHEDOMAINGROUP.COM
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FebruaryMearch 2000 NRB



ou’ll notice a buzz in the
air at the Millennial NRB
Convention! ‘“Have you been

to Israel? Lately?”

-
-

Ask your friends — you’ll discover

that hundreds of leaders and,inﬂueyl

Christians like you are planning th
journeys to Israel right now. 1:housands
have already returned with a lifetime
of powerful stories to share.

And what about you?

Now is your best opportunity to
learn and teach new and exciting things
about the Land of the Bible.

So don’t let yourself, your audience,
or your family and friehqs miiss this
once-in-a-lifetime opporfunity to
discover the power and mystery of
Israel as a new millennium dawns.

Celebrations abound all year Iong“
and into the next. And we’re making

|

sure there’s still plenty of room for

’ -
tours large and small. .

Israel. No one belongs here more

than you.

- MAKE THE FIRST STEP
ON YOUR JOURNEY TO ISRAEL
AT THE ANNUAL NRB CoNVENTION!

Visit Israel’s compelling Photo
Exhibit in the convention hall.
See the people and landscapes
that truly make Israel the
place you’'ll want to visit at
the millennium.

BooTH 424

Witness the

1-888-77-ISRAEL

Israel Ministry




wonder of

of Tourism
www.goisrael.com

ISk L]. at the

e nnum

\"LLL Ll_

Robert Schuller
Sr. & founding Pastor,
Crystal Cathedral

Tony Evans I Kay Arthur
Founder and President, § . Co-founder,
j | Precept Ministries

| Janet Parshall | 1" ]ack Hayford
Nationally Syndicated \1 Founding Pastor,

Radio Host The Churchﬁr!h_g&’ay

i

COME TO OUR HEARTY

ISRAELI BREAKFAST
AT THE CONVENTION.

Learn why we're so well-known for our hospitality.
Make friends who will help you on your journey, and
hear from noted Christian broadcasters. They’ll
inspire you to discover the Land of Israel at the
millennium.

We'll see you in
The Grand Ballroom, Salons E & F,
on Sunday, February 6 at 7:00 a.m.
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t's convention tine, an accasion when we

renew acquaintances, develop relationships

and chart courses. Anv time people get
together, confliet can arise. Its easy o allow
our personal opinions to come between our-
selves and others. We need to be reminded
how to handle our differences. espeeially at
convention time. kvangelical Press Association
executive direetor Ron Wilson gave me some
excellent suggestions on this subject:

1. Look deep into our hearts. Jack
Miller used to say, “Cheer up. vou're a lot
worse than vou think.” I think the term
“total depravity™ is more graphie. Proverbs
10:19 reminds those of us in publishing that
“where words are manv, sin is not absent.”

1 believe we'd do well to get a firm grasp
on how strong is our bent to sin, how deep is
our desire to have our own way and how
deeeitful is the human heart. 1 have heen
astounded in recent months as my penchant
for defensiveness has been painfully revealed
to me. The self-examination 1 am recommend-
ing may hurt, but unless we look deep into our

Overcoming Conflict

hearts and let the Spirit root out our pride,
our hyvpoerisy and our folly, we will never
achieve the oneness for which Christ praved.

2. Shed tears of remorse. We should never
come to such differences with true Christians.
Godly sorrow should follow the acknowledge-
ment of our sin, as well as the recognition of
the divisions among us. Our factions grieve
God. but our remorse and our brokenness
greatly speed the process of reconciliation.

3. Love others as we love ourselves. \
thorough audit of our hearts may well reveal a
shortfall of love toward those who tell us
we're wrong. [n the pursuit of truth and jus-
tice. we overlook compassion, and we saeri-
fice the integrity of our brothers and sisters.

4. Let it go! Regarding true submission.
Richard Foster wrote that we finally “lay
down the terrible burden of having to have
our own way.” Jesus did this. lHe willingly
gave up the privileges of heaven and submit-
ted to accusations. mistreatment and finally
death, which, as the sinless Son of God. he in
no way deserved. Submission and humility
run counter to our culture and our nature.
However, God not only opposes the proud,
but also gives grace to the humble.

3. Forgive! Forgiving is tough. It's casy to

tell ourselves, “After
what thev said. we

deserve an apology and

they deserve to
squirm. Well, at least
thev need to say
they're sorry.” True,

those who have oftend-

ed us need to ask for-
giveness, but we don't
need to stand around
waiting for it. We can
do what Lewis Smedes
suggested: “Hold the
offense in our hands,
take one last longing

E. Brand! Gustavson is presi-
dent of Nafional Religious
Broodcesters and publisher
of NRB magazine. He may
be reached vio e mail of
bgustavson@nrb.org o
phone 703-330-7000

look at it. and let it
spill to the ground like
a handful of water.” We forgive. of course.
hecause the Lord has forgiven us. The health of
the body and the state of our fellowship require
it. and there is no reconciliation without it.

During this important, century-opening
convention, ! challenge vou to restore rela-
tionships with brothers and sisters; to relin-
quish bitterness; to reconcile differences; to
repair old injuries: and to ring in the century
on a chord of compassion. unity and charity
toward one another. May God grant us the
courage to change and mav He be with us
during NRB 2000,

ext. 507.

Signing Off

s we begin a new millennium it is
natural to speeulate where the next
sentury may find us in Christian
broadeasting. But technology is moving too
quickly to discern any kind of clear picture
ot what even the next decade may bring.
It is wise, 1 believe, to recall our past. It

ed us, "Those who forget the lessons of his-
tory are doomed to repeat them.™ We began
as a group of evangelical program producers
who were being svstematically excluded
from network radio. The first meeting in
Columbus, O, launched a membership
organization whose primary concern was
gaining access to radio to preach and teach
the Gospel.

Later. fostering quality and integrity in

casters was added as the third key compo-
nent of NRB's mission. Aceess tor the Gospel,
program quality and fellowship remain the

TV station and network owners as well as
various agencies that serve Christian broad-
casting beeame part of NRB.

Access is far less an issue today than
when NRB was tormed: vet it remains a

"

control the programming content of WPCB-

was the philosopher Santavana who remind-

programming were added to this primary pur-
pose. Eventually, fellowship with other broad-

three pillars of NRB's purpose. Soon radio and

constant coneern. The recent FCC action to

TV/Pittsburgh. P\, as a condition of granting
a non-commereial license is a disturbing
example. While the Internet appears to be
more open at this moment, it is not clear
that it will remain that way.

I pray we never forget that it was con-
tending for the freedom to preach the Gospel
that brought NRB into existence. The NRB
must never be only about the promotion of
people or programs or products.

Above all, NRB exists to proclaim the
Gospel. Most NRB members believe God has
called them to this supremely important task.
The Gospel is not inherently entertaining. In
fact, it may lead to personal guilt and “Godly
sorrow” as part of a process of repentance
from sin. The apostle Paul said. “knowing the
terror of the Lord. we persuade men.”

We must never mistake dramatic pro-
grams about angels or other ccelestial beings,
however inspirational, for the Gospel. Nor
do so-called “miracle” programs about the
unusual convergence of circumstances qual-
ifv as ministry. And publie poliey programs.
however informative and motivating, are not
inherently Christian.

Such programming may entertain, inspire
and even attraet large audiences — but unless
Christ is proclaimed elearly it is merely part
of the “daily fill” needed around commercials.
Paul is clear about our task: “We communi-
cate Christ and Him crucitied.”™ Let this be
the non-negotiable commitment of all who are
called to broadeast ministry. If the centrality

of Christ is eroded
from our programs,
we may be competent
and ereative program
producers, but we will
1no longer be Christian
broadeasters.

It has been my
privilege to serve as
chairman and CEQ)
of the NRB board of

David Clark is NRB choirman,

direetors for the past
three vears. This is
my second three-
vear tour as chair-
man and it has been
a high honor and a
great deal of fun. |

execuive director of the
Media Technology Group and
president of FamilyNet. He
may be reached via e-moil ot
dlork@familynet.org ar
phone 817-737-4011.

am grateful for vour constant support and

friendship.

The Board is composed of some of the
most gifted leaders [ have known. Our pres-
ident, Brandt Gustavson, has done an excel-
lent job of leading our association and
assembling a highly competent and motivat-

ed statt to

rrve us. The prospect of a per-

manent building fulfills a dream | have had
since NRB moved to Virginia. With vour
help. we can complete this building quickly

and without debt.

Let us move boldly and confidently into
this new century with a renewal of our eom-
mitment to communicate Christ and Him

crucified.

NRB February/Mareh 2000



Bott Radio Network

E
® STRENGTH e

Dependable Leadership Since 1962

Providing...
QUALITY, INTEGRITY, SERVICE, STRENGTH
for 38 Years!

Gayland Gaut Sherry Gaut

Dick Bott

President Vice-Pressdent Director
Program Services/Operations Advertising/Marketing
A Serwvice of = o A
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At the DaWn Of the
New Ml le,.: . W——

2,000 years ago God’s That’s why . . . at the dawn of the
Word became flesh and New Millennium, Bott Radio Network
dwelt among us. (John 1:14) still features the preaching and teaching of

God’s Word as our first priority. We also
serve our audience with news, issues and

God’s Word is quick and current events from a Biblical world view.
powerful, and sharper But our goal is to help people grow in the
: : than any two edged Lord, and then to apply their Christian faith
Dick Bott, President . . . . .
Bott Radio Network sword, piercing even to to their daily lives . . . as well as to
the dividing asunder of their own community service.
soul and spirit, and of the joints and marrow, .
and it is a discerner of the thoughts and At . Bott Radio .Network, Az
intents of the Heart. (Heb. 4:12) believe that knowing God’s Word,

and then applying it to our lives,
as well as to the issues of our dayj,
is the only way to effect real
change ... in the hearts and the
lives of people in America ... as
well as the rest of our world.

God promises that His Word will not return
void, but that it will accomplish that which He
pleases. (Isiah 55:11)

MINISTRY o ACCOUNTABILITY e SERVICE

: - Bormr Rabio Network
v i KCCV-AM  KCCV-FM  KSIV-AM  KSIV-FM  KQCV-AM KQCV-FM  WCRV-AM WFCV-AM KCVW-FM  KCVI-FM  KAYX-FM  KLTE-FM KCRL-FM KLCV-FM KCIV-FM

*STRENGTH »




BorT RaADio NETWORK

Quality Bible Teaching ¢ Christian News & Information

“Our Company Is Known...By T he Company We Keep!”

James Dobson

Focus on the Family  lusight for Living

—

John MacArthur
Grace to You

June Hunt
Hope for the Heart
Hope in the Night

Charies Stanley
In Touch

Chuck Swindoll

Steve Brown

Key Life

Dennis Rainey  Woodrow Kroll
Family Life Today ~ Back to the Bible

Hank Hanegraafl
Bible Answer Man

Elisabeth Elliot
Gateway to Joy

Tony Evans
The Alternative

Adrian Rogers
Love Worth Finding

Beverly LaHaye Live Discover The Word Hour of Decision

Richard Land
For Faith &
Family

Kay Arthur
Precept

D. James Kennedy
Truths That Transform

David Jeremiah
Turning Point

Raul Reis
Somebody Loves You

Beverly 1 aHaye RBC Ministries Billy Graham

Marlin Maddoux
Point of View

R.C. Sproul Michael Youssef
Renewing Your Mind Leading The Way

Ed Young
Winning Walk

Janet Parshall

Janet Parshall's
America

Dick Bott

N\
J. Vernon McGee Dawson McAllister
Thru The Bible McAllister Live

Jay Sckulow
Jay Sekulow Live

S ince 1962, we have cared very much abour
the quality and integrity of our program-
ming. During the past 38 years many storms
of change in Christian radio have come and
gone. But our commitment to Quality Bible
teaching and Christian  News/Information

| has helped us stay the course. For us, quali-

ty Bible teaching will always be the anchor

John Willke
Life Issues

Ravi Zacharias

Let My People Think

Larry Burkett
Money Matters

Greg Laurie
A New Beginning

hankfully, that is a conviction and a

commitment that we share with the
many progtams that we have been privileged
to partner with during these past 38 years.

Be assured, if your program is on
Bott Radio Network ...
You’re In Good Company!

Rich Bott, 11

President for our format...our anchor holds! Vice-President
A Service of
e INTGRI Y o
: i Borr RADIO NETWORK
‘IBRNL
1 ¢ KCCV-AM XCCV-FM KSIV-AM  KSIV-FM  KQCV-AM KQCV-FM  WCRV-AM WFCV-AM KCVW-fM  KCVT-FM  KAYX-FM  KLTE-FM KCRL-FM KLCV-FM KCIV-fM
4 ! Kores ty Koneds City Stooue S Lous Owlahoma Cily - Snawree  Mamphs ft Wayne  Wichita Topeka Richmonc  Kiksvile  Sunnse Beach Urcoin  Fresna/Maodlsst
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to help.

At the KMA companies,

these words have real power. When donors say "yes" to your
ministry, they aren't just supporting your needs—they're

realizing your vision. And KMA has been helping donors say
"yes" to ministries like yours for over 16 years. How do we do it?
By helping you build relationships through a range of
services—from media to software to direct marketing—that work
together to help you and your donors share common goals.

So if you want your donors to say "yes," call us.
1-800-KMA-4161

fa

companies

Contact Tom McCabe at tmccabe@kma.com
Suite 900 » 12001 North Central Expressway e Dallas, Texas » 75243-3788 ¢ www.kma.com

A€l 9pell



Trade Talk
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It's more than just being on the air.
To reach the right people, you need to make
every second count. That's what we do best.
At KMA media group, we understand how

to create and place a message that impacts
your target market. All at a price that gets
you the best ROI. So if you want more from

your time on the air, call us.

1-800-825-MEDIA

meaia group

Contact Bob Dobbs at bdobbs@kma.com
Suite 900 » 12001 North Central Expressway » Dallas, Texas » 75243-3788 « www.kma.com




NRB general counset
Richard E. Wiley is a for-
mer FC chairman. He is o
partner in the low firm of
Wiley, Rein and Fielding.
Partner Rosemary (.
Harold ussisted in the

preparation of this column.

FCC Restricts Religious
Noncommercial TV

RB members were alerted last month to a stunning

development at the FCC, which used a license

application proceeding involving Cornerstone
TeleVision, Ine., to establish onerous restrictions on the
broadcast of religious programming by noncommercial
television licensees. This unprecedented action — taken
without an opportunity for public notice and comment —
has triggered an outery from religious broadeasters and
their audiences, as well as sparking denunciations from
Capitol Hill.

Those who have read NRB president Brandt
Gustavson's “Urgent Memo” concerning the case already
know that the association, with the help of my law firm,
is coordinating with Cornerstone (a prominent NRB
member) to determine the best legal means of addressing
the FCC's ill-advised decision. But those NRB members
who operate noncommereial educational TV (NCETV)
stations confront a more immediate issue: what changes,
if any, should be made to their program schedules in
order to protect their licenses while the legal wrangling is
unfolding?

The short answer, unfortunately, is that cach NCETV
licensce must review its entire schedule to determine
whether it meets the new “educational” programming
mandate. Furthermore, because the FCC's exercise in
line-drawing between qualifving and non-qualitving reli-
gious material is so imprecise — as discussed below —
NCETY stations would he well advised to consult with
their communications counsel as to whether particular
programs would satisfy the ageney's standards.

The new poliey is the product of FCC deliberations as
to whether Cornerstone, as a religious broadeaster oper-
ating on a commercial station, was qualified to hold a
noncommereial license. After an exceedingly long review,
the FCC approved Cornerstone's license application but
also used the proceeding to establish a content regulation
scheme that will burden the nation’s religious NCETV sta-
tions. (The new policy applics only to noncommercial TV
broadcasters at this point, but much of the legal rationale
potentially could be applied to noncommercial FM sta-
tions in the future.)

As an initial matter, the policy requires that all
NCETV licensees, whether religious or sccular, devote at
least 50 pereent of their regularly scheduled weekly
broadeast hours to “edueational, instructional or cultural”
programs. With the exception of religious programs, the
definition of qualifving “gencral educational” or “cultural”
broadcast material is quite vague — programs will be
deemed to satisfy the standard if their “primary purpose”
is to serve “the educational, instructional or cultural
needs of the community.” (For the most part. the stan-
dard for “instructional” programs is clcar: they are those
aired in conjunction with an institution offering educa-
tional course credits.) The ageney will defer to licensces’
judgment as to whether their non-religious programs
meet the standards — although the Commission warns
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Programming on

that “the overall context of the broadeast is important to
evaluating the reasonableness of the judgment of the
broadcaster.”

However, religious fare does not enjoy the deferential
latitude accorded to programs on other topies. Instead.
the FCC declared that while some such religious pro-
gramming would qualitv as educational, other religious
fare would not. In particular, “programming primarily
devoted to religious exhortation, proselvtizing, or state-
ments of personally-held religious views and religious
heliefs generally would not qualify.”

The ageney’s decision appears to imply that such
“exhortatory” programs are not educational because they
do not “serve the educational and cultural broadeast
needs of the entire community™ to which the NCETV sta-
tion is assigned. The FCC repeatedly states that educa-
tional TV stations are supposed to be “responsive to the
overall public as opposed to the sway of particular politi-
cal, economie, social or religious interests.”

The FCC's own examples seem to indicate that the
agencey distinguishes between programs that teach about
religion, which are deemed to be educational, and pro-
srams devoted to religious “exhortation™ or personal
statements of faith, which are not. The FCC considers the
following programs to satisfv its new standards: those
which (1) “analyz|e| the role of religion in connection
with historical or current events, various cultures or the
development of the arts™; (2) “explor|e| the connection
between religious belief and physical or mental health™;
(3) “examin|e] the apparent dichotomy between science,
technology and religious tenets”; and (4) “study religious
texts from a historical or religious perspective.”™ The FCC
pointed to “church serviees™ as an example of program-
ming that would not qualify as cducational unless, per-
haps, a service was “part of an historic event, such as the
funeral of a national leader.”

From a practical standpoint, this “guidance” from the
ageney is likely to lead only to great confusion among the
regulators as well as licensees. Commissioner Susan Ness,
who provided a key vote in the case, noted in a separate
statement accompanying the decision that some sermons
might be educational “depending on their context.™ She
also asked whether a performance of Handel's “Messiah”
would qualify if sung in a theater but not if sung in a
church. Its a good question — and the Commission pro-
vides no answer.

From a legal standpoint, the policy is riddled with
serious infirmities, including constitutional ones. Among
its other disturbing implications is the notion that the
government can disfavor more passionate and emotional
expressions of faith over religious specch that is more
“intellectual” and drained of human emotion. Readers
can be sure that the FCC and Congress will hear more
about these legal flaws, from NRB and others, in the
weeks to come.




TODAY’S CHRISTIAN RADIO
(870) 735-6622

limave Vens

¥ : . Houston, TX -
(- ’Od llStCﬂ\. Partnering with area

89.3 FM KSB| Kroger stores to col-

leet food donations tor four arca homeless
shelters, KSRJ-FM held its first Meals of Merey.
A total of 6630 1hs. of food was donated by
KSBI listeners. (Jason Ray, 281-446-5725)

SACRAMENTO. CA — EMF
Broadeasting president
Richard Jenkins announced
the purchase (pending FCC
approval) of WYLT-FM in
Memphis, TN. The station
began broadeasting the K-
LOVE format in November. K-LOVLE also
announced the following FM translator addi-
tions: Mitchell, SD; Williston, ND; Great Falls
MT; Kodiak, AK; and Fairbanks, AK. (Llovd
Parker, 916-282-1400)

Nastvitee, TN — WAY-FM nighttime personal-
ity Ace MeKay won an AIR Award for Friday
Night House Party in the “Best Weekend
Specialty Show” category. The AIR Awards
are sponsored by the Marceh of Dimes and
open to all radio stations in the market.
(Christopher Buchanan, 615-261-9293)

JanRILLO. CA = Salem Communications
reported in November that growing same sta-
tion revenue and the acquisition of new radio
stations produced record revenue and broad-
cast flow results for the third quarter. In a
related announcement, the company

reported inereasing its investment in
OnePlace.com to 81.5 million for the third
quarter. (Timothy Kent, 310-442-0599)

Ciariorte, NC -

INSP - The Inspirational
Network and its sister
digital cable network.
Inspirational Lile (1-Lite)
experienced rapid
growth in 1999, citing a
reduetion in the number
of networks serving the
inspirational market.
INSP also announced
new programming. INSP - The Inspirational
Network began programming the following
this month: Reel INSP: Movies with a
Message; Celebration Series with host Ron
Kenoly; and Gospel'’s Greatest Performances
— 30 Years of the Dove Awards. [-Lite added:
Real Families, a talk show hosted by Kevin
Leaman; On Main Street, a talk show hosted
by Dale Mever; Day of Discovery, covering
social issues; Making the Most of Your
Marriage, Communicating To Change Lives,
Developing the Leaders Around You, and
How to Develop a Dream, a series of specials
hosted by John Maxwell; and a program from
popular children’s singer and host Mary Rice
Hopkins. Swamp Critters joined the INSP for
Kidz weekday programming block and its new
Discovery Jones series begins February 1.
(Sara Lowe, 704-561-7728)

Rodney Scot as

“Discovery Jones™

\nniversaries

SANTURGE. PR = December, WIVV-AM
celebrated 43 vears of broadeasting in
the Caribbean. (CEM, 787-724-2727)

PRETORIA, SOUTH AFRICA - In
November, Trans World Radio (TWR) -
Swaziland celebrated its 25th anniver-
sary. A new transmitter was dedicated by
King Mswati HI, and guests of TWR were
addressed by several speakers, including
the King and Tom Lowell, international
president of TWR. The Swazi King was
accompanied by the Prime Minister of
Swaziland, Sibusiso Dlamini, several
ministers and members of Parliament.
They commended TWR for its work in

the kingdom and pledged their support of
the broadcaster. (Ramon Williams, rigme-
dia@ozemail.com.au)

NarLes, FL - In December, The Dominion
Sky Angel DBS Television & Radio System
celebrated its third on-air anniversary.
(Naney Christopher, 941-403-9130)

CHARLOTTESVILLE. VA — The Rutherford
Institute celebrated the two-year mark of
its public service radio campaign First
Liberties by distributing Volume 9 to 7417
radio stations worldwide and completing
the bilingual phase of the ecampaign with
the final messages of Libertades Basicas.
(John Whitehead, 703-373-3366)

MEMPHIS

East Arkansas
North Mississippi

AFFORDABLE
RATES

For 37 years, KSUD
has served the entire

Mid-South.

You have a choice
when you want to
reach into Memphis.

e Christian Music

e Bible Study
Programs

* Talk Programs

e News,
Weather &
Traffic

870-735-6622

102 North Fifth Street
West Memphis, Arkansas 72301

AMKSUD

TODAY'S CHRISTIAN RA DIO
(870) 735-6622
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Airwave News, continued

o A Tucson, AZ - Family
{‘\")‘;ﬂlﬂll’t)lﬂ‘:, Lite (}ommunic:ltioﬁs,
= = @ representing a large
segment of listeners in seven states, spear-
headed a letter-writing campaign expressing
deep conviction to advertisers of the Howard
Stern Shotwe and urging them to withdraw
advertising support. (Warren Bolthouse,
520-742-6976)

WEST Paiy
Beach. F1
Approximately
7700 people
attended
WAY-FM’s
Boonadducious

L-R: WAY-FM station manager Dusty Rhodes and
His Caring Pluce's Clyde & Ably Newsome

One of America’s most r [

PartnerShip Program

Eliminate Expensive Donor Mgmt Software Purchases
Eliminate Expensive Computer Server Purchases

You Maintain Direct Control of all Partner Updates
You Print Your Partner Receipts and Product Labels
Utilize MicahTek’s Proven State of the Art Software
Attend MicahTek's User Training Academy

'99 Music Festival charity event in November
to raise $7000 for Ilis Caring Place, a home
for single women facing unplanned pregnan-
cies. Headliners for the event were Steven
Curtis Chapman and Geoff Moore. (Tavlor,
Christmas a little brighter for

561-881-1929)
the children of prisoners in A

Indiana, Ohio and Michigan, ANGEL TREE
WBCL-FM joined with

Prison Fellowship Angel L
Tree to collect gifts for chil-  # W ;,)
dren ages infant to 16 vears. § ‘
(Terry Foss, 219-745-0576)

FT. WaynE. IN — Making

m

NaeLes, FL - Dominion Video Satellite Inc.
announced three TV channels earmarked to
meet its four percent FCC public interest set-
aside obligation. Two contain 24 hours of
comprehensive school courses for grades K -
12 provided by HHOMESAT of Greenville, SC.
The third is Angel One, comprised of more
than 130 separate religious, Spanish speaking,
minority-oriented, edueational and other pub-
lic interest programs. (Nancey Christopher,
941-403-9130)

HUNTINGTON BEach. CA
The radio ministry of
Alberto Mottesi
Evangelistic Association
Inc. now broadcasts its
daily program to more
than 1000 radio stations.
{Alberto Moteesi, 714-
375-0110)

\lberto and Noemi
Mottesi

Website Services

Personal Website Design for your Ministry

Update Your Website when it's Convenient for You
Host Your Website on MicahTek’s Servers

Host Your Partner’s Email Addresses

Email Regularly to Your Partners

Internet Secured Access to Database for Partners

Join the elite group of Ministries who already benefit from Partnering with MicahTek!
MicahTek Solutions:

www.micahtek.com
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CALL NOW - 1.800.303.4436
8215 South Elm Place
Broken Arrow, OK 74011



"The Fastest Half-Hour m Television”

means: The latest current events ® Bible prophecy in action ® God’s Word
unfolding before your very eyes ® Incisive, intelligent scriptural teaching
.all in a fast-paced newsmagazine format!

"JACK VAN IMPE PRESENTS!"

featuring Dr. and Mrs. Jack Van Impe

. The acclaimed weekly international news analysis program 330 broadcast stations PLUS CABLE NETWORKS:

Inspirational Network  Trinity Broadcasting Network Vision TV in Canada Christian Channel Europe  TBN Channel 7 Europe
Sunday 10:00 pm ET  Monday 1:00 am ET Saturday 7:30 pm ET  Saturday 7:00 am UK Monday 9:30 pm UK
Monday 11:00 pm ET  Wednesday 9:30 pm ET Saturday 12:30 am ET  Saturday 8:00 am CET Monday 10:30 pm CET

! Sunday 3:00 pm ET
WGN Superstation 1SN Ny 5 TN L A
Friday 7:00 am ET Visit www.jvim.com ¢ Email jvimi@jvim.com




The Holman Christian
Standard Bible™
Translation Signals The
Victory Of 21st Century
Scholarship Over 21st
Century Politics.

The Bible is filled with deep
spiritual issues that make
understanding it challenging
enough. The last thing readers
should have to worry about is
whether it’s based on God’s
thoughts or social engineering.
The Holman CSB™ is an all-new
translation from the Hebrew,
Greek, and Aramaic sources with
wording and sentence structure
modeled after today’s language,
not Shakespeare’s.

But while the HCSB™ moves
away from Elizabethan English to
embrace modern speech, it does
not embrace medern political
correctness. Some newer
translations have blurred the
biblical relationship between men
and women. Others render God
as gender-neutral. The HCSB™
is committed to modernizing the
grammar of the Bible without
being so presumptuous as to
“modernize” Scripture.

Wherefore Art“Thou?”

One of the most noticeable, most
frequent, and most often parodied
characteristics of classic Bible
translations is the second person
singular pronoun,“‘thou”” Along
with its distinctive verb form -
thou doest, thou goest, thou
thirsteth, and so forth - second
person singular was common
when the King
James Bible
and its English
predecessors
¢such as the
Wycliffe Bible)
were written. To
readers of the
day, it was everyday conversational
language. But over time, “thou”
disappeared from daily speech
and was replaced by “you,”
which in Shakespeare’s time
was only plural: “you” always
referred to a group of people,
never an individual. Today
“you”is either singular or plural,
depending on the context, and
the Holman Christian Standard
Bible™ reflects this contemporary
American usage.

Modernize Without
Compromise

Changing “thou” to “you” has
no bearing on theology or
translational accuracy. But the
decision to leave “he” and "she”
unchanged is scriptural, because
these terms reflect the truth
about God and His creation. He
ordained that men and women
should be complementary yet
different. Well-meaning but
misguided efforts have produced
Bibles that distort the essence
of this relationship to align
with popular political or social
positions. We believe the world
sheuld be conformed to the
Word of God, not the other way
around. The Holman CSB™ is
produced by a nonprofit
organization with traditional
Christian roots. The motivation
is not to make money (Bibles are
notoriously low-profit books).
The motivation is lifting up God’s
absolute and inerrant truth in
a world bent on embracing
relativism at every turn.

Scholarly Team

Pronouns and gender are only
two of literally thousands of
issues the scholars on the HCSB™
translation
team have
had to
examine. In
every case,
their objective has been to create
a translation of uncompromising
accuracy that fluidly expresses
the original meaning of Scripture.
The Holman CSB™ translation
committee represents the
broadest range of denominations
consistent with our commitment
to inerrancy. Team members
belong to seventeen different
conservative Protestant
denominations in the United
States and abroad, as well as a
selection of non-denominational
churches. Although the HCSB™
is being underwritten by a
publisher owned by the Southern
Baptist Convention, no single
denomination has a majority
representation on the team, and
several key positions (including
General Editor) are held by
non-denominational Christians.



IHh A Manner Of Speaking,

2 The Holman CSB Took
Out Thee And Thou
But Left In He And She.

In Accordance With Scripture
To complete their work, the
Holman translation team is using
a specially enhanced version of
Accordance software. Accordance
was first developed in 1992 by
Dr. Roy Brown, who also produced
macBible, and has been steadily
improved and upgraded during
the years since. The program
provides instant access to
seventeen different English Bible
translations, as well as the original
scriptural texts, important foreign
language editions, and a host of
features that allow translators to
compare a wide range of options
for every decision.

This valuable tool makes
more information available to
translators in
less time than
ever before in
history, saving
literally years
in the process.
Combining this technology
with their own experience,
knowledge, and commitment to
inerrancy, the translation team
has produced a new standard
of excellence for precision
and readability.

Taste And See

After all the explanations and
promises, the ultimate success
of a translation depends on
readers’ feelings about the text
itself. Following is Matthew
12:18-21, from the text of the
four Gospels:

Here is My Servant whom

[ have chosen,

My Beloved in whom My
soul delights;

I will put My Spirit upon
Him,

And He will proclaim justice
to the nations.

“He will not argue or
shout,

And no one will hear His
voice in the streets.

*He will not break a bruised
reed,

And He will not put out a
smoldering wick,

Until He has led justice to
victory.

*The nations will hope in
His name.

Past, Present and Future
Work on the Holman CSB™
began in 1984 under Dr. Arthur
L. Farstad (who was also the
general editor of the New King
James Version). Holman Bible
Publishers took up the work in
1998, assembling the current
team of more than eighty biblical
scholars, english stylists,and
editors worldwide and thus
dramatically accelerating the
pace of translation. The full New
Testament is scheduled for release
in 2001. The complete Holman
Christian Standard Biblel" with
both Old and New Testaments, is
planned for release in 2004. But
fortunately, you won't have
to wait until then for
the first life-enriching,
Scripture-based
products based on this
historic new text.

Up And Coming
The January 2000 release,
Experiencing the Word Through
the Gospels ($9.99; 1-55819-857-1),
features the
complete text of
the four Gospels
and devetional
notes by Dr.
Henry Blackaby.
Then in March
2000: The Christ We Knew ($16.99;
0-8054-9415-4), chronologically
arranged Gospel accounts of
the life of Christ, supplemented
with 31 devotions by Calvin
Miller, and bound as a handsome
gift book.
Call 1-800-251-3225, ext.
7696, to make sure you
have HCSB™ products
for those you serve.
They will love it.

www.broadmanholman.com

CHRIST

HOLMAN
CHRISTTAN

STANDARD

B I BL E"



Airmave News, continued

Cary, NC - Trans World Radio (TWR) plans
to relocate the ministry from the island of
Bonaire to the Miami, FL, area in mid-2000
to lower its overall operational costs while
maintaining easc of travel to the Caribbean.
The mission’s primary goal is to maintain a
local flavor in its programming and reach lis-
teners with a familiar voice. (David
McCreary, 919-460-3778)

MiLWAUKEE. W1 - WELS
Outreach Resources
released a fourth video
in its Mr. Whistle video
series for children, “Mr. Whistle Bakes Bread
— Jesus, Good News Forever.” (John Barber,
414-256-3280)

'WELS OUTREACH,

AL
: W g |
Why Choose a Central Tower? !

* Excellent
Customer Service.
* Superior Engincering
& Fabrication.
* Stringent
Quality Control.
* Made in the US.A.
* Solid Reputation
and Experience.
Fast Response and
Order Delivery.
Versatile Product Line
Including Antenna
Mounts and Tower
Accessories,
* Full Installation
Services Availabler
i Excellent Val
o Excellent Value
812-853-6652 and Cost Effective
Visit our Website at: www.centraltower.com

2855 Highway 261
Newburgh, IN
476308642

Telephone:
800-664-8222
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CoOLORADO SpRINGS, CO -
Manitou Motion Picture
Company, Ltd., and
Conceept One, Ine.,
teamed up to produce
DreamQuest, a video series designed to
inspire young people to consider exceiting
careers while giving them a very clear mes-
sage of character and values. Produced and
directed by Ed Flanagan, the series is already
a hit in the public school market and is being
distributed by Focus on the Family, Teacher's
Discovery, The Center for Youth Issues and
Meridian Education Corporation.
(Lorraine@calinet.com)

WesT PaLy Beac, FL - From November 30 -
December 3, WAY-FM listeners were encour-
aged to adopt a person from Hope House, a
non-profit organization that provides support
and care to families who are atteeted by a ter-
minal illness like cancer or AIDS. Also, WAY-
FMs Inner City Impact Christmas Store toy
drive
encouraged

listeners to s
purchase ’ v
new tovs
and drop
them off at
any Palm

Beach

County Fire ‘

Station, L 18

(Tavlor, 1-R: Hope House's Patricia, Way-
S61-881-  FMSs Tuylor and Kevin. Hope

1929) House's Audree and Way-FM's Chris.

GRAND Rapips. MI - The Audio Pages edition
of Christian religious futurist Leonard Sweet's
critically-acelaimed book, Soul Tsunami, has
won the “Crystal Award of Excellence,” the
highest possible achievement in The
Communicator Awards 1999 Audio
Competition. (Tony Voetberg, 616-6Y8-3463)

ALBANY, NY - WDCD-FM launched a new
daily talk radio program in January with
author and conference speaker Virelle
Kidder, Real Life with Virelle Kidder. The
program features interviews with national
and local authors, experts and leaders from
various fields. (518-862-1540)

MULTIMEDIA GROUP

CHANDLER. A7 - Bridgestone Multimedia
Group released two new videos geared
toward teenagers: Only Once and Heroes: A
Triwmph of Spirit. Only Once challenges
teens to find the courage and inner strength
to do what is right. Heroes chronicles the life
and triumph of Dr. Benjamin Carson, detail-
ing how God changed his life and guides his
hands during critical surgical procedures.
(Jessica Stinson, 480-940-3777)

Corvmses, Ol -

WRFD-AM listeners

made the Samaritan’s

Purse Operation

Christmas Child campaign their November
projeet, gathering 27,000 boxes filled with
toys and gifts for children in need in Third
World countries. In other WRFD news, the
December projeet was the Toys for Joy cam-
paign with Victory Mission, which distributed
tovs to needy central Ohio families. WRFD
also reported that 75 public transportation
buses in the Columbus area displayved signs
reading “Jesus is the Reason for the Scason.”
(Anne Rea, 614-885-0880)

Broapway, VA -
WLTK-FMAVBTX-AM's
“Share-a-thon '99” goal
of 895,000 was ¢xceeded
and totaled S108,632 in gifts and pledges
including approximately 835,000 in monthly
contributions pledged over the next 12
months. (540-896-9385)

EGHT-9%

WLTK FM

NasuviLLE, TN - FISII fl‘\'

TV kicked off its new live

performance series Eclectic

Ballroom with a performance

by ForeFront artist BLEACIH.

The pilot episode was taped at FISH TV’s new
headguarters at Slingshot Networks and aired
on all FISII TV affiliates in January. (Michele
Formosa, 615-457-3028)




International Airwaves

Los ANGELES, CA = KKBT-FM’s The Gospel
Café serves up “spiritual soul food” Sunday
mornings from 7-9 a.m. Host Kevin Nash
takes phone calls and serves the latest in
urban, hip-hop, contemporary and traditional
gospel music. (Larry Plummer,
J10-838-0677)

FT. WorTtH, TX - FamilyNet

producees five weckly pro-

grams, carried in 49 of the

top 30 markets: The

Baptist Hour, Country

Crossroads, Master Control, Powerline and
On Track. (Lisa Young, 817-570-1400)

SCOTTSDALE, AZ - Frank and Kevin Adell,
owners and operators of WADL-TV38/Detroit,
MI, in conjunction with area clergymen, have
teamed up to form a new nonprofit TV
service, The WORD Network. Debuting on
February 1, the network is dedicated to serv-
ing the Christian TV community with a focus
on minorities and ethnie TV ministries.
(Eldon Wyant, Sr., 480-596-6320)

ZAREPHATHL, NJ = WAWZ-FM, o]
serving the New York, New
Jersey and castern
Pennsylvania region, expe-
rienced a record-breaking sharathon in late
fall. More than 8605,000 was promised by
faith from 3,327 listeners. Almost 15 pereent
of all pledges were received through the
Internet. (WAWZ, wawz@wawz.org)

Ly

Cmeaco, 1L - Victory In Grace, the radio
ministry of James Scudder, signed on with
the Bott Radio Network to broadcast its
13:30 program on Bott's nine-station FM net-
work and on three AM affiliates. (Dan
Rechoff, media2000@iname.com)

TALLAHASSEE, FL = WCVC-AM's newly syndi-
cated program, Dyvnamite Christian Country,
is available for interested stations. The pro-
gram's host is WCVC operations manager
Mark Hunter. View the Web site at
www.christiancountry.com/dce.
(DecRadio@webtv.net)

CAary, NC - Trans World Radio (TWR) began
airing gospel programs in January from a
600,000-watt AM transmitter in St.
Petersburg, Russia, assuring the continuation
of TWR's Scandinavian block of Finnish,
Norwegian and Swedish broadeasts. The new
outlet also enabled TWR to increase its
Lithuanian programming with the addition of
a new Thru the Bible language ministry,
{Richard Greene, 919-460-3760)

LA Mirany, C\ - =
N DU 1)
Far East W ’

Broadeasting

Russian Ministries produced a six-cassette
drama series, Twelve Adventures in Staritsa.
The radio drama, which also has been turned
into a book, will be broadeast to Russia via
shortwave transmitters in Saipan, and even-
tually broadeast locally from Far East Broad-
casting’s local AM and FM stations through-
out Russia. (Alisa Grace, 800-323-3480)

Krakr SaBa, ISRAEL = Orad has been listed on
the Neuer Marke, the segment of the
Frankfurt stock exchange for high technology
companies. The mid-November launch was
the first public share oftering for Orad. (Lori
Lichtblau, lori@orad.co.il)

TORONTO, CANAD.A - Toronto Star Television
(TSTV) announced the purchase of an Orad
CvberSet E Virtual Set, Orad’s entry-level vir-
tual set based on Silicon Graphics 02 work-
station technology. (Carolyn Archambault,
S14-288-7779)

Hamilton, ONTARIO - Galcom International
installed a new 30-watt radio station and
antenna in Burundi, along with a 250-watt
repeater station on a nearby hilltop. (905-
574-4620)

5 1

THINGS YOU NEED TO KNOW
FOR
CHRISTIAN RADIO

1. Radio Management Services, Inc.
2. Phil French
3. 1-800-733-5255

We represent top Christian radio
stations in these terrific markets:

Radio stations in the United States:
St. Louis, MO

Bakersfield, CA
Nashville, TN

Phoenix, AZ
Indianapolis, IN
Mobile, AL

El Paso, TX Knoxville, TN
Des Moines, 14 Jacksonville, FL
Washington DC Dallas, TX
Atlanta, GA Los Angeles, CA
Colorado Corpus

Springs, CO Christi, TX
Tulsa, OK New Orleans, LA
Wichita, KS Bristol, TN
Kansas City, MO Austin, TX
Atlantic Minneapolis, MN

City, NJ Boise, ID

and

Shortwave to all
parts of the world

Radio Management Services, Inc.

Call Phil French
1-800-733-5255

to place your radio ministry in
any of these areas of the world
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People Like
What
They're
Hearing...

“I love your show! Pro-Life
Perspective always keeps me
up-to-date on the latest trends

and information in the pro-life
movement.” Angela Hicks; Edmond, OK

“...lcommend NRLC & Dr. Franz
for educating the public on abortion
and other issues through Pro-Life
Perspective.”  David ingram; Ft. Smith, AR

First broadcast in January 1985,
“Pro-Life Perspective” is the official
radio broadcast of the National Right
to Life Committee (NRLC), the
nation's largest pro-life group. Pro-
Life Perspective is hosted by NRLC
president Wanda Franz, Ph.D. and
features occasional guest speakers
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life
Perspective” has attracted hundreds
of thousands of listeners, an
audience which continues to grow.
With personal, professional and
insightful discussion of pro-life
issues, “Pro-Life Perspective” is
the best means by which pro-lifers
across America, including your
listeners, can remain informed
on current life issues.

Wanda Franz Ph.D.

Pro-Life Perspective

For more information please contact National Right to Lie,
419 Seventh Street, N.W. Ste. 500, Washington D.C. 20004
{202) 626-8817
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Internetl

~INSP - =

The Inspirational Network is launching an c-
commeree site, InspirationalMall.com, in
partnership with dozens of organizations and
companies to scll a variety of produets cover-
ing the Christian retail market. Launching
with products nominated for “The 1999
Inspirational Awards,” Inspirational Mall has
an expansion goal of 3200 produets by
February, 2000. (Sara Lowe, 704-561-7728)

NasHVILLE, TN - .. .
GETdigitalmedia, GEszgtralmedza
Gaylord Entertainment’s new Internet divi-
sion, hosted a grand opening celebration to
introduce its First Avenue Warchouse, an all-
inclusive e-commeree fulfillment and cus-
tomer service center specializing in Christian
CDs. (Michele Formosa, 615-457-3028)

LiNcowls, NE - Back to the
Bible expanded its daily devo-
tional Web site. Previously
offering one devotion each
day, the Daily Devotional
page has been expanded,
redesigned, renamed and now has its own
Web address (www.devotions.org) offering a
variety of devotionals and resources. (Chad
Williams, 402-464-7200)

BACK 1O THE Bisees

1939-1999

CamariLLo, CA - Salemr Communications
Corporation announced the acquisition of
ICRN.com by its wholly owned subsidiary,
OnePlace, Ltd. Formerly owned by The
Domain Group, ICRN is a leading Christian
streaming media network. (803-987-0400)

2
for children, MLPNEE}T
NicoZone.net provides

hundreds of thousands of Web pages of inter-
est and value to children and organizes them
in age-appropriate zones guided by an ani-
mated surfing computer mouse called Nico D).
Mouse. Through its proprictary Nicol)'Fense
software, NicoZone.net prevents children
from venturing bevond parameters set by
parents. (Laura Swickard, 770-813-0000)

Orrawa, ONTARIO -
Billed as a new Internet

Quiney. 1L - Broadeast Electronics, Inc.,
recently developed a Web page
(solutions.bdeast.conv/press/press.himl) dedi-
cated to press release information and con-
taining downloadable files in jpeg and pdf for-
mats. (Susan Moore, 217-224-9600)

SARASOTA, FL - Taking a
cue from recent FCC
guidelines on positive
programming for teens,
Seekbooks.com has produced Booked Up, a
new program on the Internet designed to
inspire teens and encourage family interac-
tion. Co-hosted by a group of talented teens,
the J0-minute program showeases books
with a positive message for voung adults.
Acceess the program at www.seekbooks.com.
(Pamela Beiler, 941-371-9223)

ATLANTA, GA = On # InTouch Ministries
December 1, In ' :
Touch Ministries launched its expanded and
improved Web site featuring an online quiz
entitled “How Well Do You Know God?” The
site also features Charles Stanley’s daily radio
program, a TV program archive, daily devo-
tionals and an online bookstore. With the
new launch, visitors can access Stanley's
Bible studies and sermon outlines. (Charles
Powell, 770-451-1001)

PHILADELPIILA, P/

SaNTIAGO, CHILE - “ intervizion....
InterVizion.net (HTERRErCRT—.
(www.intervizion.net) formed a strategic
partnership with Elllogar.com
(www.clhogar.com) to bring forth a new
Spanish Christian bookstore on the Web,
Libreria-Cristiana.com. \ key feature is the
ability for users to create their own personal
bookstore on their Web sites and receive a

c I ‘I commission for every

transaction that takes
ElHogar

place through their
site. (Steve Thurston,
slthurston@dplus.net)
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Do You Know What Bee-Alive
Is Really About?

We’re not just another infomercial company...

We're a company with a God-given mission.

o We pray with your listeners over
the phone.

* We take their daily prayer requests
to our in-house chapel.

» We support missionaries and
ministries around the world.

e And our customer service is second
to none - just like all of our products!

Bee-Alive Headquarters, Valley C ot'tagc, NY

Who Better to Care for Your Listeners!

A company of people
who care about people!

For more information, visit the Bee-Alive booth (#1028) at the NRB Convention. We look forward to seeing you!

~




The Rest
of the

News...

Stories of significance
recognized by
Christian audiences

Reported by
Forrest Bovd

Sharon Gotkin

and the
UNI News Team

Radio coverage with reputable
reporting from a news team of
respected correspondents in
the Christian community.

Another View of the News
and

Focus on Issues

with Forrest Boyd

News, Views, & Trends

plus
A Daily Special News Feed

Produced by Sharon Gotkin

Covering stories relating to
traditional values, cultural
trends, morality and ethics,
missions, religious liberty and
persecution, and other
significant religious
developments.

UNI News also provides:
Daily News, Headlines,
Business Reports, and
NewsWatch

For full details write or call:
UNII\Y‘H’S

United News & Information

P.O. Box 92311
Pasadena, CA 91109

1-800-333-5950
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Music

Brextwoon, TN = Ministry Music announces
its new headquarters at 7103 Crossroads
Blvd., Suite 200, Brentwood, TN 37027,
phone 613-221-5111. fax 615-376-0332.
(Colleen Hoasland. 613-221-5111)

NastviILLE, TN = Virgin/lForel ront recording
artist deTalk won the award tor “Best Video
Clip of the Year™ in the Contemporary
Christian Category for Consume Me at the
21st Annuad Billboard Music Video Awards
lheld November 12 in Los Angeles. (Annetee
Reisehl, 613-771-4307)

NasivinLe, TN = ForeFront Records artist
Audio Adrenatine. in partnership with the
Extreme Teen Bible. MusielForee.com and
Compassion International. announeed exten-
sive plans for the nationwide. 63-city The
Underdog Tour, which kicked ol January 27
in Anderson. IN. (Jen Bockman.
615-771-4330)

CLEARWATER. FL, ~ Reunion
recording artist Michacel W,
Smith hosted PRAISE TV
countdown of the top 20
Christian music videos of the
deeade. Café Video Presents
aired on PAX TV December 26 and January 2
featuring clips from Amy Grant, Steven
Curtis Chapman. de Talk and Kirk Franklin
(Brian Smith. 613-298-3505)

LovisviLLE. KY

Davwind Musice

Group president

Ed Leonard presented a special award at the
1999 Singing News Fan Awards during the
National Quartet Convention. Presented to
Maurice Templeton, publisher and CEO of
the magazine, and Jerry Rirksey, associate
publisher and COOQ. the commemorative
plague eelebrated the 30-vear sospel music
history of The Singing News and a recent
album released by Davwind. Sinding News
30ch Anniversary Colleetion highlighting that
history. (Celeste Winstead, 615-822-4324)

Graxd Raeips, M1 = David
Meeee joined Discovery
House Musie to begin
recording his 13th release.
available summer 2000,
(Wendell Gafford.
616-248-4173)

David Meece (1)
and producer
Scote Vo Smith

NASIVILLE, 0 Academy of (,()Spel
TN - The US]C Aits
Academy of

Gospel Music Arts (AGMA), a branch of the
Gospel Musie Association (GMA), added two
southern gospel regional events: February 4-3
in Nashville, TN, and February 18419 in
Washington, DC. The events will include
competitions and seminars direeted toward
aspiring artists and songwriters. (Celeste
Winstead, 613-822-4324)

Chicago 11, -
Sister quartet
The Darins
reeently per-
formed Tuke Me
By the Hand on
the nationally
svadicated
Jenny Jones
Showe. (Melissa
Hambrick. 615-
0662-1241)

L-R: Rachelle and Heather
Darin. Jones. Staey and
Krista Darin

HENDERSONVILLE/

FRANRLIN, TN = Davwind N C
Musice Group and

Homeland Entertain-

ment announced the release of NQC Live,
recorded during the 1999 National Quartet
Convention (NQC). The project teatures
many of the most respected groups in south-
ern gospel musie. including The Cathedrals.
Greater Vision, The Hoppers. Gold City, The
Bishops, The Steeles, John Hagee Family,
The Perrys, Ivan Parker, Brian Free, The
Dove Brothers Quartet, Ernie Haase, The
Florida Boys. The Nelons, New Harmony and
The Freemans. (Celeste Winstead.
613-822-4324)

St Louvis. MO - Gospo Centrie
recording artist Kirk Franklin
pertormed at A Concert for the
NeXt Generation held recently
during the Greater St. Louis
Billy Graham Crusade at the
TWA Dome. In addition to a
message from Graham, the special also fea-
tured musice from de Talk. (Billy Graham
Evangelistie Association, 612-335-0300)




= LISTEN AGAIN
for the first time.

Charles Morris, the compelling new voice of Haven, is ushering

in a new era. The Christ-centercd Message is reaching farther

than ever with new studios, digital satellite distribution and fresh - 1
music created to fit the broadcast. To sample the new H A V E N
Haven, contact us or our friends at Ambassador MINISTRIES

Advertising. Listen to Haven again... for the first time. spread the word

MEET THE HAVEN RADIO FAMILY AT OUR NRB RECEPTION- MONDAY EVENING FERRUARY 7TH-R.S.V.I.

phone number (714) 918-4286  staff@havenministries.com fax number (714) 918-4299




International Bible Teacher

Precept with Kay Arthur
Daily quarter-hour radio
Bible teaching program
presenting relevant truch.

Precept Live
Live one-hour weekly radio talk
show delivering Biblical answers
for everyday issues.

Precept from God’s Word

Popular sixty second radio
feature addressing current issues
with Scriptural application.

For more information contact
Ambassador Adverusing Agency at
717.738.1501

“How Can I Live?”
One hour television program

leading the viewers through
an inductive Bible study.

Precepts for Life
New thirty minute television format
dealing with real life issues and offering
practical Biblical solutions.

For more information conract

Kathleen Hardaway a1 423.296.8702

PRECEPT MINISTRIES INTERNATIONAL
P.O. Box 182218
CHATTANOOGA, TN 37422-7218
423.894.6814
WWW.PRECEPT.ORG
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NasuviLLE, TN - Mitchell-Jannsen
Management, a division of San Francisco-
based Mitchell Ageney, Ine., announced the
signing of pop vocal group Plus One to an
exclusive career management agreement.
(Melissa Hambrick, 615-662-1241)

NASHVILLE, TN -
Sparrow recording
artist Michelle
Tumes put the fin-
ishing touches on
her new recording,
Center of My
Universe, which she
co-produced with
David Leonard. Tumes wrote or co-wrote
every track on the album, which releases
February 15. (Paula Houlette, 615-371-6889)

I ) =TI
Michelle Twnes and
David Leonard

NastiviLLe, TN - Sparrow Label Group cele-
brated Steven Curtis Chapman’s Specchless
and The Music of Christmas albums being
certified gold. (L-R at Chapman’s gold certifi-
cation) Creative Trust president/CEO Dan
Raines; EMI Christian Music Group presi-
dent/CEQ Bill Hearn; Creative Trust vice pres-
ident of artist development David Huffman:
Chapman; and Sparrow Records president

Peter York. Also, during his Specchless tour
stop in Wichita, KS, Chapman was prescnted
with the 1999 “Family First Ambassador
Award” for his commitment to strengthening
the family, specifically for his significant role
and work on the youth violence issue.
(Sparrow, 615-371-68(00))

NastviLLE, TN - Two Sparrow Label Group
recording artists were recognized during the
1999 Inspirational Life Awards, which aired
on INSP and PAX TV in December. Carman
reeeived the “Inspirational Long-Form Music
Video of the Year” for Mission 3:16 The Video
and Kim [ill received the “Inspirational Praise
& Worship Album of the Year” for Rencwing
the Heart. (Sparrow, 615-371-6800)

NastviLLE, TN - Cheri
Keaggy will be featured on
the Streams In The Desert:
Best of Israel Tour, spon-
sored by the Family
Christian Store and open to
the public. The trip will run
from March 29 - April 7 and will visit major
biblical sites and offer unique special events
such as a praise and worship session in a
boat on the Sea of Galilee. (Sparrow,
615-371-6800)

NasiviLLE, TN - Steve Green contributed to
the recording Sweet Dreams, a lullaby proj-
ect inspired by the McCaughey septuplets
and produced by Brown Bannister. Also fea-
tured were Michael W. Smith, Chris Rice and
Cindy Morgan, along with spoken word by
Kathie Lee Gifford and Bobbi McCaughey.
(Sparrow, 615-371-6800)

NasiviLLe, TN - ForeFront recording artist
Audio Adrenaline recently celebrated triple
milestones: RIAA gold-certification for its
third studio album bloOm; re-signed its con-
tract with ForeFront Records; and inked a
distribution deal between ForeFront and the
band’s new label, flickerrecords.com. (Jen
Bockman, 615-771-4530)
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BOOK SIGNING - SUNDRY, FEB 6 ® 3PM
Janet & Craig Parshall’s “Tough Faich”

Busy listeners? It takes jut 90 seconds
to help them make an eternal diflerence.

“I bave seen some good things come to pass because
you have informed me and others, so that we could
put some pressure on lawmakers to keep our
Christian liberties.” - Okiahoma listener

“You have really opencd my cyes to my duty as a
Christian American parent!.. I called my Rep
today to tell him to vote for HR 1218, and he is!

I sent e-mails to my church, co-workers and friends
telling them to do the same. These are things |
could do regularly and would enjoy knowing

DI’'m making a difference.” - Kansas listener

“Janet Parshall speaks out the way I would like
to, given the opportunity.” - Tennessee listener

‘]anctl‘arshall

Family Research Council’s Washington Watch
with Janet Parshall is radio that gets results
for listeners cager to make a difterence. This
daily commonsense Christian perspective gives
your busy family audience the tools they
need to have a powerful voice in the public
policy issues that affect family, faith and
freedom...from their own street corner to the
nation’s capital. For more information on
Washington Watch call Briargate Media today
at 719-531-3300.

Washington Watch

Radio That Get Results

Washington Watch is a production of the Famiily Research Council 801 G Street NW, Washington, DC 20001

www.frc.org 800-225-4008



Music, conlinued

People

NasiviLLE. TN - Benson
recording artist NewSong
began its annual January
Jam Tour in Macon, GA.
Hosted by NewSong and
Reunion recording artist
Clay Crosse, the tour also features ForeFront
recording artist Rebecea St. James, Ardent
recording artist
Big Tent Revival
and Benson
recording artist
Natalie Grant. In other NewSong news, in
December, the group hosted its Xtreme
Winter student conferences for the fourth
vear in Gatlinburg, TN, and the third vear in
Branson, MO. Other performers included
Newsboys, Third Day, Charles Billingsley,
Jennifer Knapp and SONICFLOOJ. (Brian
Smith, 615-298-3503)

CLEVELAND, TN = Music Explosion 2000),
sponsored by Music Ministries, will be held
March 1 - 3 with the theme “Changing Our
World.” Two new special tracks are being
offered: Individual or Master Class study in
voice, keyboards, instruments or praise band
leadership. (Delton Alford, 423-178-7784)

NasiviLLE, TN - Radio station KLTY-FM
awarded two listeners a trip to New York City
with Newsboys. Sparrow Records provided
the prize in celebration of the gold status of
the Newsbovs' Step Up To the Microphone
album and the launch of the new album,
Love Liberty Disco. (Leanne Mangan, 615-
371-4030)
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SANTURCE, PR - Gloria Matos Ruiz, 63, passed
away October 22. Ruiz was WIVV-AM super-
visor of Spanish Bible Correspondence
School and served faithfully for 13 vears.
(CEM, 787-724-2727)

Cineaco, 1L = In December, George
Sweeting retired as chancellor of Moody
Bible Institute (MBI). First joining MBI's
hoard of trustees in 1969, then serving as
president from 1971 to 1987 and as chancel-
lor since 1987, Sweeting is the only Moody
president who was also a student. He sought
to build on the Institute’s foundation of
excellence in ministry as well as to expand
and firmly establish the Chicago campus.
Sweeting’s leadership not only saw the phys-
ical expansion of the campus from two-and-
one-half city blocks to more than 20, but
also witnessed the building of the external
studies program, the addition of master’s and
four-vear undergraduate degree programs
and the creation of Moody Broadcasting
Network. (MBI, www.moody.edu)

BiLLixas, MT ~ In October, i
Gary Friesen became execu-
tive vice president of
Peacemaker Ministries, over-
seeing all outreach ministries.
Also promoted was Brian
Erickson, now vice president of operations,
responsible for all internal operations.
(www.llisPeace.org)

SYDNEY, AUSTRALIA - Phillip
Randall was appointed general
manager of 2CBA-FM effective
January 1. He replaces Major
Chris Witts, who returned to
the Salvation Army. 4
(Ramon Williams, rlg-

media@ozemail.com.au) @
betim BREAKEPOINT

DC - Jim )
Nelson Black R
is executive editor of BreakPoint radio and
publishing. Black is a veteran communicator
with nearly 30 years’ experience in publish-
ing and media. In his new duties, he will
oversee writing, researching and recording of
the daily programs, the production of the
monthly BreakPoint magazine and the intro-
duction of an online Christian worldview
magazine as well as assist Colson with book

contracts, magazine articles and other pub-
lishing ventures. (Krista Obitts, 703-478-
0100, ext. 567)

Azusa. CA - Richard Cizik was named vice
president for governmental affairs of the
National Association of Evangelicals (NAE).
For the past 19 months, as interim director
of the Washington office, Cizik has led NAE's
activities in governmental affairs. (626-963-
5966)

CorLoMBo, SRI LANKA - International Bible
Society presented its 1999 “Golden Word
Award” to Dr. Ajith Fernando, citing his out-
standing work over the past 20 vears in pro-
moting the relevance of Seripture in today's
world. A native of Sri Lanka, Fernando has
traveled around the world as a Bible teacher
and speaker, served as principal translator of
the NIV-style Sinhala Bible and is national
director of Youth for Christ. (Judith Billings,
719-488-9200)

Sax DiEGo, CA - John
Bitting was named COO
of the Catholic Family
Radio (CFR) network.
Bitting was promoted
from market manager
at CFR’s Chicago aftili-
ate, WYPA-AM. Iis
radio carcer includes positions as exceutive
vice president with McGavren-Guild Radio
Representatives and director of marketing
and sales for CBS Radio Representatives.
(Sean MceCabe, 703-683-3004)

Datras, TX - Barry Durman was appointed
president of KM Companies subsidiary KMS
Software. The new leadership team for KMS
Software also includes COO and chief techni-
cal officer Dave Cichy, senior vice president of
marketing and sales Greg McCoy and vice
president of strategic services and technologies
Scott Heflin, (Melanie Dobson, 804-762-4387)
With more than 30

‘ RTUYSET
vears of diverse

experience in the broadeast market, Jonathan
Klein has joined the board of directors of RT-
SET (Real Time Synthesized Technology Ltd).
Klein was president of CBS Television
Stations, and has recently become president
and CEO of kasparovchess.com. (Clare,
clare@splashpr.co.uk)

NEW YORK, NY -
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Power UDp.

In the infomation age, it's who and what you know that matters.
That's why we've focused on assembling a team of people who've helped
some of the world’s largest ministries obtain stronger results. Isn't it time to

put our experience to work for you? Plug in to TRG Media.

Pay no agency commissions or mark ups — just a straight
forward fee for services rendered. Contact Pamela McCann at: (360) 394-4300

romedia

www.trgmedia.com
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In the infomation age, it's who and what you know that matters.
That's why we've focused on assembling a team of people who've

helped some of the world’s largest ministries obtain stronger results. Isn't it
time to put our experience to work for you? Plug in to TRG.

Contact Rich Simons at
(360) 394-4300

Join a track record of success. TRG clients include Awana Clubs International,
CompuTalk, Christian & Missionary Alliance, Food for the Hungry, Focus on the Family,
Mission Aviation Fellowship, Teen Challenge, Tyndale, Union Rescue Mission, and more.
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“For the preaching of the cross is to them that % ‘
perish foolishness; but unto us which are saved
itis the power of God.” —| Corinthians 1:18
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BREAKJHROUGH WITH RODPARSLEY
MeVYIRG T 06 08 600 1 ThE Bexndlr oy

Impacting rmillions with the life<changing Gospel of
Jesus Christ through the weekly or daily
Breakthrough broadcast seen on TBN, BET, INSP,
LeSea, CTV, VISION networks, the Armed Forces
Network, Enlacé Spanish network in Central and
South America and numerous secular ana Christan

A ME]I\ MINISTRY OF WORLD HARVEST CHURCH

broadcast stations throughout North America. PO BOXAI832 - COLUMBLS OH 4252097 - VW BREAKTHROUGHAET
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People, continued

BaLbwIN, NY - Bee-
Alive founder/president
Madeline Balletta
recently received the
“Integrity in :
Advertising” award at -
the WMCA-AM and >
WWDJ-AM anniversary
celebration. Salem

% ‘.

A N . AN
Communications vice

president and WMCA general manager, Joe
Davis, presented the award to Balletta. (Dawn
Masi, 914-268-0960)

CiicaGo, 1L - Margaret
Croft, a CareForce vol-
unteer for more than
eight years, was voted
“Volunteer of the Year” by her fellow volun-
teers and the Total Living Network staff. TLN

tin

ministry department director Mark Smith,
Sr., and TLN president Jerrv Rose congratu-
lated Croft on her service to the Chicagoland
community and network. (Debra Hall,
Dhall@TI.NMedia.com)

TeMPE, AZ - CE Distribution appointed Jon
Bosaw vice president of sales and marketing.
Bosaw was director of sales and marketing with
Jensen Music Industries and has more than 20
years’ experience. (CE, 480-755-4712)

SANTURCE, PR - Janet Luttrell was appointed
vice president of Calvary Evangelistic Mission
(CEM), Inc.; Les Sowiak was named director of
radio. In other CEM news, Jane Herron cele-
brated 40 vears of service, while Janet Luttrell
celebrated 25 years. (CEM, 787-724-2727)

NEW YORK, NY - Mark Jeffers was appointed
senior vice president of sports sales and

BIC PENS-SUPER SALE! (FREE SET-UP)

300+ 500+

1000+

Round Stic NA 49
Clic Stic .69 .63
Tri Stic .89 .81
Wide Body 110 99
Executive Roller 1.19 1.09

46
59
78
93

.99

development for
Orad, Inc. Jeffers will
manage sales and
marketing of Orad’s arrav of sports broadcast
tools. (Chris Lesieure, 801-533-2669)

ORAD

ORAD HI-TEC SYSTEMS

COLORADO SPRINGS, CO -
Larry Walters, a veteran
broadcasting executive, is
the new director of station
relations for HCJB World Radio. For the last
nine vears, Walters was the station manager
for KTLF-FM. (Jim Ferrier, jterrier@hcjb.org)

HC]B

CiartanooGa, TN - Jay Johnson replaced
Dianne Williams as director of Precept
Ministries. Johnson formerly worked for the
Moody Bible Institute (Chicago, L), the
Family Life Network (New York, NY) and llis
Radio (Greenville, SC). (Jay Johnson,

jk@cdce.net)

Call Now for Fast, Friendly Service at Competltlve Prlces
Promotional Products

Mugs, Pens, Magnets, Stress Balls, Key Fobs, etc...
desk, wallet, etc...

* Screen Printing — Embroidery

Calendars — wall,
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Tote Bags, T-Shirts, Jackets, Golf Shirts, etc...
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3-M Post-it Notes! (FREE SET-UP)

1 Color/ 1 Location

1000+ 5000+

37X 4" 25 Sheet Pads
3% X 4 50 Sheet Pads
4° X 67 25 Sheet Pads
4" X 6" 50 Sheet Pads

500+
.55

.89
1.40

37 S 27
.68 53
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- ANEW
- NETWORK

ISCOMING
IN THE NEW

MILLENNIUM

The Church Channel is a new digital cable network coming in the spring of 2000.
The Church Channel will feature church programs from a wide variety of

denominations and will have a multi-denominational advisory

e board. The Church Channel will be promoted oL

' on TBN’s 87 million broadcast and cable g v A

households. It will help drive subscriber : T

Thurc i P

interest for digital cable to the

@[Ian n B[ religious community.

Call 800-735-5542 for details.

BN is excited to announce the creation of a new network for the new millennium
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Technology

CiNnensnatl, OH -

Harris Corporation m
announced the

acquisition of Audio Broadcast Group, Inc.
(ABG), a privately held supplier of produets
and systems to the U.S. broadcast and
recording markets. ABG becomes part of
Harris’s Broadcast Communications Division,
headquartered in Mason, OH. (Martha Rapp,
271-221-7577)

NEW YORK, NY - —
Telex intercom 'r L x
cquipment is E : —
installed at the

heart of the Times Square Studios Ltd.

(TSSL) internal communications system. The
svstem centers around a 256-port RTS ADAM
Matrix System with 56 KP-96 user stations.
TSSL is home to ABC Network’s Good

P.0. Box 50434, Indianapolis, IN 46250 - ¢:ummuni4:aliunsxlﬂwesloyl.tu
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Morning America and ABC News' 2020,

(Debra Pagan, 516-784-7863)

WESTMINSTER. CO) -
Iteleo provided com-
plete transmission
solutions for the Canadian Broadeasting
Corporation and private broadcaster DAB
services that hegan airing in Montreal,
Quebec, in November. Three Itelco T713SE
transmitters were supplied. In other ltelco
news, two 200-watt transmitters are being
used for the new Rogers Broadeasting DAB
service which began airing in Vancouver,
British Columbia, in carly November. (Chris
Lesieutre, 801-333-2669)

»ilelco

PHOENIX, \Z -
Shefficld
Audio Video
Productions
has installed a
Solid State
Logic Axiom-
MT digital multi-track console in its remote
audio truck to upgrade to digital. Also using
the Solid State Logic Axiom-MT is rock musi-
cian Peter Frampton. (Debra Pagan, 516-784-

7865)
method and apparatus for ‘

detecting seene changes in o2
a digital video stream. (317-843-0706)

CARMEL, IN -
Imagine Products was
awarded a U.S. patent for its
Auto Capture Technology, a




CHICAGO
AND
NORTHWEST
INDIANA'S
EIRSTNCHOICE
FOR.INSPIRATION.

1.7 Million Cable Households

All of Chicagoland and Northwest Indiana,
| Reaching Over 7.5 Million People.
. FOR MORE INFORMATION

’ Plus Full Power Broadcast Covering

CALL 708-633-0001




«Arise, shine for your light has

come and the glory of the Lord
has risen upon you.»

Let your long

more for the King of Kings
to come; remember Him,
your hope for the future,
every time you look at
your watch.

Jesus loves you -
minute by minute

Lady’s
CCLS1.05
$170.00°

“vaila Jle at Christiae 20 siores
or contact us for a iree catalogue

ARISE.

SWISS MADE WATCHES

ARISE WATCH, Inc. Nashville, TN
Call free 1-877-274-7324

Fax: 1-615-327-4199 ¢ email: customer | @arise.com
www.arise.com
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conlinued

AURORA. 1L - Superscope Technologies intro-
duced the latest additions to the Marantz
Professional line of compact disc plavers: the
PMD330, PMD331 and PMD340. These com-
mercial-grade CD players can play CD-RW
dises and offer a high performance CD mech-
anism and state-of-the art signal processing, a
multi-function programmable cue button, 10-
digit kevpad. A-B point audio loop plavback,
audible frame-by-frame search control, sin-
gle-track play, index searching, 21 preset
functions, digital pitch control and serolling
CD-TEXT available in five languages. ( David
Pratt, 630-820-4500)

ARLINGTON. TX — Orad announced the open-
ing of its Midwest regional oftice. The
Arlington location provides sales and techni-
cal support and becomes the company’s third
U.S. office, with headquarters in New York
sity, NY, and a Wesrt Coast bureau in La Jolla,
CA. Orad also announced a new Inseriber
interface to CyberSet enabling designated

placement of 3-D text and graphies within
different layers and depths directly into the
virtual set. (Carolvn Archambault, 514-288-
7779)

OssINING. NY - NAS-

DAQ seleeted SACO

SMARTVISION, Inc.,

to design and manufac-

ture the largest LED video display in the
world to follow the curved form of the build-
ind it occupies at Times Square in New York.
Installation began in September and was
completed in time for the vear 2000 festivi-
ties. (Sean, 212-521-3213)

WHITE HIaves, PA -
EMCEE Broadcast
Products, Inc., intro-
duced a new innovation
tor its digital DS Series broadband wireless
transmitter line. The new accessory allows
operation of its DS transmitters in cither a
broadband or single channel configuration.
(717-443-9575)

Publishing

GOLORADO SPRINGS. CO = The Tupesery Series: Weaving
Wholeness Into Life is a new series of seven hooklets
published by International Bible Society. The series
addresses seven key areas of emotional stress and
attempts to conveyv the comfort of God's Word to those
secking the professional serviees of counselors and pas-

tors. (Glenn Paauw, 719-485-9200)

SIVER SPRING, MD — A Spanish language version of
Adventist News Network (ANN). a weekly news bulletin,
was launched in December to place them direetly into
the hands of the estimated two and a half million

Spanish-speaking Adventists. (ANN, 301-680-6306)



Finding the first one million
daily viewers was hard.

Getting the next 12 million
should be easy

...with God’s help

*Based upon the last two consecutive years of ratings, the
All American Television Network consistently draws over 1.1
million daily viewers. According to industry projections, by the
year 2003, the All American Network will have a potential
viewership of over 13 million people after the ccmpletion of

our eleven station digital upgrade.

Welcome to the next level!

D Gl 2 LA

See us at booth #936 or contact Art Ramos at 888-952-3300
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Total Revenues of Large Broadcast Ministries

Ministry Name Founded Annual Revenue
Christian Broadcasting Network 1960 $203 million
Focus on the Family 1977 $109 million
Trinity Broadcasting Network 1978 $98 million
Oral Roberts Ministries 1947 S68 million
Coral Ridge Ministries and Church 1960 S41 million
In Touch Ministries 1982 833 million
RBC Ministries 1938 524 million
Insight for Living 1979 $19 million

Note: Most of the figures are 1996 revenues. Figures for Trinity
Broadcasting Network and Oral Roberts Ministries are from “The
Philanthropy 400,” Chronicle of Philanthropy 10 (2) (October
30, 1997): 1, 32-48; 33-40. Figures for other ministries are from
ECFA Member Profile Directory (Washington, DC: Evangelical
Council for Financial Accountability, 1998).

— Michael Hamilton and John Stackhouse

iscover other facts and figures in the educational session “God, Mammon, and Evangelicals: A Report

from the Institute for the Study of American Evangelicals™ at NRB 2000 in Anaheim, CA. Speakers:
Michael Hamilton, Ph.D., University of Notre Dame, Notre Dame, IN; and John Stackhouse, Ph.D., Regent
College, Vancouver, Canada.

How have American evangelicals raised, spent and thought about money?® This presentation offers some
of the fruit of a three-vear research projeet that combined the efforts of historians, economists and theolo-
gians to analyze the role of money in two centuries of American evangelicalism. The seminar will outline
some recent trends in raising and spending money among evangelicals; discuss the New Era scandal as illus-
trative of some of these trends; and conclude with reflections on how today’s evangelicals can learn from the
mistakes and strengths of their predecessors.

NRB February/March 2000



MicAHTEK-

TOLL-FREE ORDER
RESPONSE MANAGEMENT

Hand]in Your Inbound Calls

is More Than Just Child’s Play . . .

our toll-free phone orders are serious business. That's why MicahTek hires
mature operators, not children, and why we use state of the art phone and

computer systems, not toys.

At MicahTek, we're always open for business and are fully automated. Focusing
exclusively on inbound calls, MicahTek can manage all of your toll-free response
or we can handle just your overflow calls with superior performance.

So, if you are missing valuable phone orders by not being staffed 24 hours a day,
or if you are tired of playing games with your current 800 service, give us a call at

MicahTek today.

Toll-Free Call Center « Direct Mail Processing * Donation Receipting
Pledges & Subscriptions * Database Management - Fulfillment Services
Credit Card Authorizations and Electronic Funds Transfer

Donor Management & Distribution Software

FOR A FREE INFOKIT, DIAL: VIO

-4436 PO. Box 470470 * Tulsa, OK 74147-0470




m}z’)helm/ California

The Industry’s
Communication
Connection

Connect with the staff of

NRB Magazine at NRB 2000
in Anaheim, CA. Visit Booth
' 9 and chat with the maga-
zine staff. Don't miss this

| opportunity to CONNECT.
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Intercollegiale Religious Broadcaslers Awards 2000

Al Sanders Scholarship

First place: Sharra Sieminski. Huntington
(IN) College

Second place: Jesse Maleolm, Spring
Arbor (M) College

Al Sanders judges: Paul Hollinger, WDAC-
FM/Lancaster. PA: Norman C. Minde. Total
Living Newwork, Chicago. IL: Van Mylar,
Russ Reid Company. Pasadena, CA

Audio Production Awards

PSA

First place (tie): Amy Wright. Mt. Vernon
(O11) Nazarene College

First place (tic): Erie Clouston, Mt. Vernon
Nazarene College

Second place: Josh Britton, Spring Arbor
College

News

First place: Linda Tschabrum, Spring
Arbor College

Sccond place: Nicole Lane, Spring Arbor
College

Demo

First place: Steve Reinker,
Spring Arbor College

Second place: Anne Walcott,
Spring Arbor College

Drama
First place: Sharra Sieminski
and Christine Slagel.

Huntington College
Second place: Anne Engle and

Christine Carson. Spring \rbor

College

Audio Production Award judges: Mike
Miller. Morning Star. Nashzille. TN: Ron
Schneeman and Jim Stanley. WBCL-

FMY/ Fort Wayne. IN: Amy Frve, WLADB-
FM/Fort Wavne. IN: Jeff Anderson, Virginia
Beach, VA

Video Production Awards

PSA

First place: Hans Charles, Spring Arbor
College

Second place: Mike Woodard, Spring
Arbor College

Music Video
First place: Jocel Salsbury and Jercmey
Scott, Spring Arbor College

Sceond place: These Three. Ine.,
Huntington College

Field Production

First place: Jenny Brads, Ashbury College,
Wilmore, KY

Second place: Julia Meskill, Evangel
University, Springficld, MO

Studio Production

First place: Joel Salsbury and
Jennifer Ambrose, Spring
Arbor College

Second place: Chris Chambers,
Asbury College

Video Production Award judges:

Jon Mills, WZZM-TVAluskeson, Mi:
Brian Dumont, WLAJ-TV/Lansing, Ml:
Jim Brian. directow/producer: Gerald
Blanchard. filmmaker
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New 7ae 2000/
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Chairman’s Award:

Dr. Laura Schlessinger

President’s Award:

Thomas Kinkade, the “Painter of Light”

Milestone Awards:
Christian Crusaders

Canada’s National Bible Hour
Faith for Today

Unshackled!

Southzwest Radio Church
KSKY-AM/Dallas, TX

Hope from Above

Voice of Prophecy

Ralph Neighbour

Glenn Jorian

TV Station of the
Year Award:
KCHF-TV/Albuquerque, NM

TV Program of the
Year Award:
The 700 Club

Radio Station of the
Year Award:
KKLA-FM/Los Angeles, CA

The
2000 NRB

Radio Program of the
Year Award:
Turning Point

Talk Show of the
Year Award:
Life on the Edge Live

News Award:
KIXL-AM/Austin, TX

William Ward Ayer
Distinguished Service
Award:

Russell Bixler

International

Ministry Award:

Vishwa Vani, Trans World Radio
Service to India

Individual Achievement
in International
Broadcasting Award:

Harvey Thomas

Hall of Fame Awards:
Aimee Semple McPherson
Charles R. Swindoll



IS PARTIAL-TRANSPONDER VIDEO

IN YOUR PICTURE?

For 20 years, radio broadcasters
have turned to us for space segment,

equipment sales and network design.

There is a new reason to look our way;

COMPRESSED DIGITAL VIDEO.

NPR
SATELLITE

SERVICES

We offer a prime orbital location,
nationwide coverge and 24/7

network management. Now, we

can tailor a partial-transponder
package that fits your video or

multi-media operation.

NPR Satellite Services.

Where experience and innovation converge in satellite broadcasting.

—  202.414.2626 LINKUP WITH US  www.nprss.org
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Member Profile: Spring Arbor College

ver the last 20 vears, Spring Arbor (M)

College has built a reputation for excel-

lence in broadeast education by stressing
hoth learning and doing. And from the beginning,
NRB has been part of their formula for success.

Someone from the college or its radio sta-
tion has been a member of NRB since 1965; fac-
ulty member Carl Jacohson met with Carl
Windsor and others to discuss the formation of
the student organization (Intercollegiate
Religious Broadcasters — IRB) in 1970.

Since then, Dr. Tom Ball served as both chair
and vice president of IRB, and professor Dorie
Shelby is the current secretary. “NRB has helped
our students stay abreast of what's current in
religious broadeasting, and [has]| provided them
with many, many contacts and opportunities
they would not otherwise have had,” says Shelby.

One of those opportunities is the student
award competition. Spring Arbor College students
have won something every vear for 15 vears. [
helieve our students are winners because of our
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*hands-on’ approach,” savs Michelle Dawson,
manager of the campus radio station.

Dawson has been a member of the NRB/IRB
since she was a student at Spring Arbor herself.
Now she teaches and manages WSAE-FM, the
college’s 3900-watt radio station, which has
translators in four nearby cities. “Our broadeast
students can work on the air at WSAE from the
time they are freshmen,” savs Dawson. “This
gives our students real world experience while
still in college — [it’s] the most important thing
we give them.”

Shelby agrees. “Students in the video pro-
gram learn by doing and thev do it on real televi-
sion programs and real projects. It's an invalu-
able experience that prepares them for the next
step, their first job,” she savs.

One of the “real projects” is a faculty-led
team of video students that spends spring break
producing a video for an overseas mission organ-
ization. “The service projects are a valuable part
of our program,” savs Shelbv. “Thev give stu-

Junior Andy Fetter takes an air shift at
WSAE-FM.

dents a chance to give hack as well as get experi-
ence working for real clients.

There are about 70 students in the commu-
nications program; those whose primary concen-
tration is broadeasting are required to round out
their skills by taking a secondary concentration
in advertising/public relations, speech, drama,
professional writing or film production. An
online masters program in communication is
under development.

For more information, visit the department’s
Web site at httpsrww.arbor.ed/ communica-
tions. The Web address for WSAR is
wiww.arbor.edwiesae. Dr. Wallis Metts is chair
of the department of communications at
Spring Arbor (MI) College.

For more information on NRB membership,
contact Anne Torver at atower@nrb.org or
703-330-7000. ext. 511.



Royal & SunAlliance
Partnenng&mth NRB to Provide

Property & Casualty Insurance

FINDING AN INSURANCE PROGRAM THAT IS TUNED INTO YOUR BUSINESS IS CRITICAL. THAT'S WHY
ROYAL & SUNALLIANCE HAS DEVELOPED THE BROADCASTERS BUSINESS ASSURANCE {(BBA) PrRoGRAM
OFFERING SPECIALIZED COVERAGES CUSTOMIZED FOR THE BROADCASTING INDUSTRY. THE BBA PROPERTY

& CASUALTY INSURANCE PLAN OFFERS YOU:

B PROPERTY COVERAGE B ComMmMmEeRcIAL CRIME

B INLAND MARINE - INCLUDING H BUSINESS INTERRUPTION
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B COMPREHENSIVE GENERAL LIABILITY B UMBRELLA/CATASTROPHIC LIABILITY

OUR PLAN ENABLES YOU TO WORK WITH YOUR OWN INSURANCE AGENT OR WE CAN ASSIGN ONE TO
ASSIST YOU.

FOR MORE INFORMATION, CALL NRB OR HAVE YOUR LOCAL AGENT CONTACT ROYAL & SUNALLIANCE AT 1-800-426-4388.

PARTNERING TO PROTECT YOUR BUSINESS ROYAL & L
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www.royalsunalliance-usa.com




It's more than just being on the air.

To reach the right people, you need to make
every second count. That's what we do best.
At KMA media group, we understand how

to create and place a message that impacts
your target market. All at a price that gets

you the best ROI. So if you want more from

your time on the air, call us.

1-800-825-MEDIA

o AN
media group

Contact Bob Dobbs at bdobbs@kma.com
Suite 900 » 12001 North Central Expressway e Dallas, Texas ¢ 75243-3788 ¢ www.kma.com




They're all
hearing

the question is:
WHOSE voice wili
‘ they LISTEN TO?

%0u'Pe concerned about the spiritual lite of your audience. vYou want
programs that will speak to the f16art of beligyers, not just for
today, but for Jelierations to come.

Aaysnpug

Chip Ingram connects with listeners in a dramatic way. His communication style and his"
direct yet winsome treéatment of "hot topics" has made him a critical name in broadcast
lineups nationwide. Chip has a passionate love for God, a firm grasp on biblical dogtrine
and a unique understanding of human nature. And people are listening...

& "When I look down the road to see who the new communicators are for Christian radio, |
see Chip Ingram." - Ron Walters, Station Manager, KFAX (San Francisco Bay Area, CA)

& '"Every time | tune in, Chip's subject seems to cut to the core of my soul." - A California

listener
e

e

-

- ot

€ "Words could not do justice to the blessings we receive from
the solid and sound doctrinal teachings we are receiving from
this ministry." - A prison inmate

Chip Ingram.
a New veice for a new mu!!enmum

Wl 1-800-825-MEDIA Ve _
| bdobbs@kma.com with Chip Ingram

-

Living on the Edge
P.O. Box 2370
Santa Cruz, CA 95063.2370
831-429-1162 ¢ www.lote.org

Demo CD available at the KMA booth!
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Love Worth Finding

mTroduces aQ new

HoR .-

KMA Booth #246
and pick up your
demo of this new

radio program,

Missing Something?

1 ' Y f om ~

“’“"Adrlon Rogers

Stop by

1-hour weekly

or call:

LWW Ming Lorry Nobles, (901) 382-7900 % Bob Dobbs, (972) 560-7000
MINISTRIES Inobles@lwf.org ot

media group bdobbs@kma.com
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For over a century, The Salvation Army has been providing relief for body and soul. Last year, with the
support of private donations, we helped more than 26 million people. Some received relief for the body —
a hot meal after a tornado, a cool drink in a raging wildfire, or support in recovery from addiction. Others
received relief for the soul — guidance in confusion, counseling during calamity, or spiritual help in despair.

Wc also provide relief for the soul with radio: Wonderful Words of Life, a 15-minute weekly program of
inspirational music and talk; its Spanish version, Maravillosas Palabras de Vida; and Heartbeat, a 1-minute
spot about life issues. Our programming stands for enduring integrity — for caring in action. Over 1,400
radio stations are now carrying our programs. Share some time with us and help us bring relief for the soul
to others.

Call for a free audition kit: phone (404) 728-6727 ¢ fax (404) 728-1331 * voice mail (800) 229-9965.
E-mail: radio@uss.salvationarmy.org




AM and FM Radio Growth

1971-1999

» Statistics are based on the annual Directory of Religious Media. Years
indicated are the actual years statistics were gathered.

* Fluctuations reflect industry trends and survey response.

¢ Counts include domestic and international stations, but do not include
the 28 shortwave stations.
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A G R O U P

Cover All
e Bases...

...Whether you’re new to
the media game or a
veteran, we have the

seasoned pro’s to help
you hit a homerun for
the Kingdom!

Media Buying:
Media buying clout that
means higher visibility at

lower costs!

Creative Services:
Cutting edge creative driven
by sound strategy that

delivers results!
Public Relations:
When image is everything,
count on our promotions &
marketing experts!

At Affiliated Media Group
we’re dedicated to serving
you and your
ministry needs.

Jacksonville, FL
(904) 642-8902

Southbend, IN
(219) 389-9988

Dallas TX
(972) 980-4898

Booth:1128

www.affiliatedmedia.com
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Radio Station Formats and Types

* Statistics are based on the 2000 Directory of Religious Media.

* Fluctuations reflect both industry trends and the number
of organizations responding to directory surveys.

* Some stations choose more than one format and type.

RELIGIOUS RADIO FORMATS
Teaching/Preaching

Adult Contemporary 529

196
Alternative 41
Cal-in 6 Urban/R&B 21
Christian Hit Radio 57 g
Contemporary 118 Talk/Interview 201
Christian

Country 141 Al

\ / g(())l;gzm 234
I

I N—
Instrumental 9 News 101
Middle of the Road 30

Gospel 243 \

Hispanic 54 \

Inspirational 360

RADIO STATION TYPES

Noncommercial/
Educational 129

Educational 51
Commercial 980

7~ Noncommercial 469

NRB January 2000



Radio

Television

Program Placement

Satelhite Distribution

Internet Audio Streaming

Program Production

Advertising

— For

e past 50 years, our focus has been building minis

Walter Bennett Communications
7111 Valley Green Road. Suite 220
Fort Washington. PA 19034

215-836-2727 ﬁ:»
2153-836-2726 A\ l_' )

www.walterbennett.com
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Television Station Formats and Types

* Statistics are based on the 2000 Directory of Religious Media.

* Fluctuations reflect both industry trends and the number
of organizations responding to directory surveys.

* Some stations choose more than one format and type.

RELIGIOUS TELEVISION FORMATS

Teaching/Preaching 180

Cal-in 1
Children's 2
Drama/Documentary 1

Entertainment 51

| ;l'alk/ 22

IV Sports 3
" Specialty 5

News and
Information 27

Family 126 Music 28

Home Shopping 2

TELEVISION STATION TYPES

TV STATION
CATEGORY
Educational 7

Noncommercial/ 5 UHF: 156
Educational
VHF: 37

Low:
Power: 92

Commercial 169

Noncommercial 81

NRB January 2000



Celebrating the Power of God’s Word

“Fotlow Me and I wild make you

friters of men”
Matthew 4:19

AMBASSADOR



SALUTING THOSE WHO SERVE
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MINISTERING TO SOLDIERS, SAILORS, AIRMEN AND MARINES

by Chaplain Robert C. Stroud, USAF

rom WWII's grim battlefields in Europe and the Pacific, across the sheer moun-
Ftaims of the Korean Conflict. through the tangled jungles of Vietnam, to the

windswept deserts of Southwest Asia, a unique military organization has brought
a “touch of home” to America’s armed forces serving abroad. The Armed Forces
Radio and Television Service (AFRTS) has uplifted the spirits of the men and women
of the United States military in times of war and peace for more than half a century.

On May 26, 1942, the War Department officially established the Armed Forces

Radio Service (AFRS — TV was still on the horizon). The mission of AFRS was to
provide programming. shortwave service and broadcast equipment for U.S. military
locations overseas. The United States created AFRS to provide service members with
a concrete connection to home and to combat Axis Sally and Tokyo Rose.

continned cn page 62
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“?am the door iof anyone en lers
through Me, e shatl be saved...”
John 209

Partners in Ministry
Celebrating the Power of God’s Word

AMBASSADOR



continued from page 60

RECRUITING TV

Armed Forces Television began in
1953 with an experimental station at
Limestone AFB, ME. The following vear,
the TV mission was officially recognized
and AFRS transformed into AFRTS.

From its inception, AFRTS was inten-
tionally designed to serve only those mil-
itary members, Department of Defense
civilians and their dependents who are
stationed overseas, serving beyond the
reach of the programming they could
enjoy if stationed “stateside.” Military
members stationed far from home, often
serving in isolated or dangerous settings,
are deeply grateful for this lifeline home.

Throughout its history, AFRTS also
has enjoyed the support of the broadcast
and cable industries. While these ties are
particularly strong during times of war,
the vast majority of producers have been
eager to participate in this singular net-
work. The diverse and top-notch pro-
grams provided to the overseas military
audience are a testimony to the broad
and steadfast support of the industry for
service members.

Today the potential audience for
AFRTS programming is nearly 800,000.
The network’s viewers reside in 166
nations around the globe. Some are “sta-
tioned” at these locations; others are
“deployed” for months at a time in tem-
porary duty status, often in dangerous
settings. Meeting their needs for informa-
tion and providing a meaningful link with
home is a daunting challenge, yet it is a
task eagerly embraced by the women and
men who make up the AFRTS team.

THE BROADCAST BUNKER

Led by the AFRTS Headquarters in
Washington, DC, logistics for program-
ming and broadcasting the various
AFRTS channels rest on the shoulders of
the AFRTS Broadcast Center, located at
March Air Reserve Base in California.

The staff of the Broadcast Center
consists of both civilians and military
members, under the command of
Colonel Ray Shepherd. According to
Shepherd, “Our job is to bring a touch of
home through radio and television serv-
ices to military men and women and
their families serving overseas. We bring
them military information combined
with news, sports and entertainment that
keeps them connected with America. We
strive to ensure our audience under-
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AFRTS Broadecast Center at March Air Reserve Base, California.

Air Force MSgt. Clayton Edens
checks the AFRTS TV satellite
receivers to ensure the commercial
feeds are coming in to the Broadcast
Center and that the AFRTS feed is
getting out to the audience.

M
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stands they are not forgotten no matter
how far they serve away from home.”

Today AFRTS is able to serve this
sizeable audience through a variety of
channels. While not all are available in
every location, many viewers do have
access to 100 percent of the program
channels generated by the Broadcast
Center. The military member overseas
finds several radio formats available.
Alongside these, three different TV chan-
nels blend some of the finest offerings of
the major broadcast and cable networks.
Popular programs. and even those with
smaller audiences which have experi-
enced critical acclaim, find themselves
on the line-up.

€ Army SSG Bryon Armsteed of AFRTS
Television Operations ensures TV pro-
grams start at their scheduled time by
adjusting the play list.

>

« Regina Gillis prepares a daily schedule
for the AFRTS Spectrum Channel.

Since a primary goal of AFRTS is to
provide programming representative of
what would be available to the audience if
they were stationed in the United States,
one shining facet of the AFRTS gem is
naturally its religious programming.

RELIGIOUS
PROGRAMMING ON
AFRTS

The First Amendment to the
Constitution ensures American citizens
their right to the free exercise of religion.
In recognition of this guarantee, AFRTS
dedicates time in its schedule to diverse,
high quality religious programming.



Celebrating the Power of God'’s Word
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“For you witl go vutl wilh joy, and be led Ffoenth wilh peace;
... Gnd att the trees of the field witl clap {heir hands”
Liasak 55:12

AMBASSADOR



On the radio, three hours (most of it
devoted to music) air on Sundays.
Between the AFN and Spectrum chan-
nels, four and one-half hours of television
programming are offered each Sunday. A
chaplain, sensitive to the need for fair
and representative selection, serves as
the Religious Programming Coordinator.
Under the auspices of the Armed Forces
Chaplains Board, he or she makes every
effort to provide service members with
some of the finest programming
available. ’

NRB members need not be reminded
that an enormous quantity of excellent
religious material exists today — and the
industry continues to improve each vear.
The problem with providing elements of
this material to the militarv audience is
not in finding it, but due to its very
abundance, the challenge lies in deter-
mining which of the well qualified shows
are most fitting,

Quite possibly, the most difficult task
of the Broadcast Center team is deter-
mining which — out of so many superb
programs — will be able to secure a spot
on the finite schedule. For example, on
American Forces Network (AFN), the
religious block comprises two-and-a-half
hours. The approximately 60 percent of
the audience also receiving Spectrum
have access to an additional two hours.
Air time, obviously, is at a premjum.

On the radio, three hours of Sunday
morning religious programming are
uplinked by satellite each week, although
the various affiliates are free to modify
their particular schedules based on local
needs. For example, AFN Europe (located
in Frankfurt, Germany) has a full-time
chaplain assigned to Broadcast Ministry.
Chaplain (Major) Joel Harris initiated a
live Sounds of Sunday program, featuring
a call-in element. According to Harris,
“The response has been phenomenal.
Folks love live radio and the chance to
call in. I get calls from Italy, Belgium and
even Norway.”

Due to the abundance of deserving
potential programs and the air time limi-
tation, a unique religious programming
philosophy has evolved at AFRTS. With
very few exceptions, the programs on
AFN and Spectrum are scheduled for lim-
ited 13-week runs. Likewise, aside from
occasional specials, half-hour programs
are the norm.

Combining these two elements, up to
eight programs can be made available to
the military audience each vear within a
one-hour slot. The drawback arising from
the potential lack of continuity is out-
weighed by the diversity the approach
affords. To minimize the impact of the
changes on the audience, every effort is
made to provide consistently themed
programming (e.g. children’s) throughout
the vear in particular slots.

PSAS

Another aspect of religious program-
ming is in the arena of PSAs. These spots
must meet the same criteria as regular
programs, and when approved, become
part of the AFRTS spot inventory. They
are supplemented by Armed Forces
Information Service-produced announce-
ments, designed expressly for the mili-
tary audience, as well as non-religious
PSAs obtained from stateside sources.

On TV, religious PSAs are aired only
during the religious program block.
However, because AFRTS is commercial-
free, the spot inventory receives a poten-
tially much greater airing rotation. In the
radio realm, the spots are available for
insertion throughout the schedule as
deemed appropriate by the local affiliate.

Most Americans agree that their sol-
diers, sailors, Marines and airmen, along
with their families, deserve the very best
we can offer. This is especially true for
those stationed far from home. NRB
members certainly share this view and
have been eager to provide their prod-
ucts for this large audience.

Along with the other material offered
to these men, women and children, top
quality inspirational programs go a long
way toward providing a much-appreciat-
ed “touch of home.”

Chaplain (Major) Robert C. Stroud is
based in March Air Reserve Base in
California. He may be reached at
strouc@dodmedia.osd.mil. Visit
www.dafrts.osd.mil for a detailed picture of
AFRTS,
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Here’s a pound of
prevention . . . AND
the cure . . . for the

7 most common
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NOW
AVAILABLE IN THE
NRB STORE

FOR ONLY $'I 5.95

To order: FAX 703-330-7100/6996, visit the NRB store at www.nrb.org , or CALL 703-330-7000 x516

#

_Fax

National Religious Broadcasters
7839 Ashton Avenue, Manassas, VA 20109
phone: 703-330-7000 fax: 703-330-7100 or 6996

Method of payment (U.S. funds only; payment must accompany order)

JCheck 2 AmEx 2 MasterCard O Visa

Card #__ sl ExpsDatee ... .

Name on card __

Signature

$15.95x @y =

4.5% sales tax (VA only) _
Shipping & Handiing: $4 (U.S.) + $2.50 ea. additional $_

$10 (AK, HI, PR, VI, GU, APO/FPO, & Canada) Sl — v

$20 (International) + $5 each additional
$12 express shipping (FedEx or Airborne)
TOTAL §_
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Taking Care of Business
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Facility management systems can make your job easier -

by Roger Kleckner

There is more pressure for Christian TV stations to deliver a higher quality product on
more media outlets at less cost than ever before. Christian TV broadcasters are respond-
ing by expanding their facilities and reducing costs at the same time, causing an increase
in management headaches, employee tensions, worries about job security and an overall
uncertainty of where things are going. The answer is — nobody knows. This conundrum
normally results in the decision to implement an integrated scheduling system.
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Similarities

il Scheduling  Xytech Enterprise
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Of the several Christian TV stations ESCER e 1o Viiceis Ments ) SUNORISIONS NS ORHe. IOV
and post-production facilities, there are & 8lojplEl ] 9
many similarities. Christian facilities [l Schedute Book M= E3
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the measurement of measurement. It is
based on the premise of how can you im-
prove vour performance if vou don’t know where
vou are? In dealing with such large accounts out-
side the Christian arena such as Sony Pictures or
Warner Bros., they understand that entertainment
is mostly about business and determining the bot-
tom line. Each component must be broken down
and analyzed in regard to its efficiency and cost
when looking at the big picture. With this concept
in mind, Christian facilities must adapt their think-
ing to reflect the rapid financial and technological
changes the broadeast industry provides. Christian
facilities need to implement systems that work for
them and achieve a way to measure their progress.

Such progress needs to be measured in differ-
ent wavs: profitability, maximizing the utilization
of resources, efficient use of emplovees vs. free-
lancers and minimizing costs. This can be done for
the facility as a whole, per department, per project
or even per person. Most estimates are educated
guesses at best and it is always a major worry
when projects are bid and when the client receives
the bill.

Scheduling System Requirements

With the number of channels expanding
rapidly, Christian TV broadcast companies are
being overwhelmed with the demand for schedul-
ing systems as never before. Operational costs are
up and companies are trving to maximize the use
of their emplovees, freelancers and equipment.
This has led to a need for better and more
efficient planning.

Manpower Issues
First, there are manpower issues. Christian
companies need a comprehensive scheduling sys-

tem that will track emplovee and freelancer work
schedules. They must be able to schedule normal
emplovee work periods, special events and any
short- or long-term projects assigned to them.

Emplovees are more content when their sched-
ules are confirmed in the system so they can plan
their time accordingly. Christian facilities finally
have a tool that will give them a systematic way of
tracking each emplovee’s schedules down to the
minute.

Current scheduling solutions can also track
information about emplovees and freelancers such

Such software
titles as Xvtech
Scheduling
Module permit
online schedules
to accurately

bid jobs.

as complete contact information, job functions,
equipment and emplovees and clients they're com-
patible with. Each emplovee’s personal schedules,
shift schedules, personal days, vacation days and
company holidays are loaded into the scheduling
svstem and evervone can see instantly any last-
minute changes on projects.

Equipment and Maintenance Histories

Second, there are equipment usage and main-
tenance histories. Christian facilities are looking
for systems that will schedule their personnel and
the usage of all equipment by barcode used within
the company. Many Christian broadcast companies
sell their services in packages. Each package may
include resources that may be in conflict with
other scheduled packages.

Usually, groups of equipment can be scheduled
in blocks and each piece may be interchangeable
with other groups. A scheduling system should be
intelligent enough to understand the relationship
and interdependence of these groups and be able
to track the usage of an individual piece of gear.

Equipment should be individually tracked by
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Work order
transactions are
mapped by
resource and
group. Every
entry and line

item are account-

ed for, allowing
users the ability
to track costs
and profitability.
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usage, warranty and repair historv. Christian facili-
ties want to know if an individual piece of equip-
ment or equipment tvpe is of low quality or prone
for repairs. Companies want to know if it is more
cost-effective to replace or repair the unit. If the
decision is to repair, then it would be effective if
the svstem would maintain a purchase ordering
system to track ordering on all equipment.

Reporting Capability

Third, there is a reporting capability on how
smoothly the company is running. The main
strength of implementing a scheduling system is
that reports can be run and information can be
tracked in a svstematic fashion. Daily schedules
san be run for each emplovee or monthly sched-
ules can be printed. All equipment can be tracked
and capacity planned. This leads to smarter wayvs
to make decisions on the running of a Christian
broadeast company.

Digital Technology’s Impact

Scheduling was difficult enough when Christian
broadeast companies had only one channel to
worry about. Now with the advent of HHDTV and
DTV and the increases in bandwidth, each channel
will have to be scheduled in the variety of band-
width per broadcast feed. Scheduling svstems will
have to be more dynamic in how thev work for a
facility.

Digital channels can be spliced up to deliver
multiple channels of programming or combined for
a single broadcast. The scheduling system must be
able to adapt to this changing environment and
add a possible third dimension that a lot of sched-
uling systems have not taken into account. There
are a lot of challenges ahead for scheduling sys-
tems to anticipate technical changes.

Customizing for Databases
When clients build their own svstems, the
main difficulty that arises is that they have a

Conflicts

knowledge base of one. Christian companies often
try implementing systems that are not alwavs com-
plete; this gets them into trouble with cost issues.
Oft-the-shelf scheduling software has hundreds or
thousands of hours of design and development as
well as the advantage of input and the experience
of working with hundreds of companies who have
similar needs.

Why reinvent the wheel? It is better to work
with a company that understands the basic con-
cepts of scheduling for Christian broadcast compa-
nies and is willing to work with them to implement
any special customizations that may be necessary.
It will be less costly in the long run.

Another difficulty in building your own system
is that vou may be an expert in Christian broad-
casting, but may not have the expertise to manage
a software development project. Software develop-
ers normally create products they know, but may
not be the best for the job. The result may have
limited functionality and only address the current
problem and not anticipate future needs. This may
again increase the cost of building a custom svstem.

Timing to Delivery

Another issue is whether a Christian company
can afford the time delay of building its own svs-
tem. Most scheduling svstems take vears to devel-
op — if Christian companies decide to design and
implement their own, those svstems could be obso-
lete by the time they're finished.

And, if the person who writes the custom sys-
tem suddenly becomes unavailable either during or
after the development project, then all enhance-
ments and updates stop. It can be costly to find
new people to maintain systems written by other
companies.

In summary, the rule of thumb to determine
the best way to calculate the cost of a project is to
take the cost of the scheduling software, divide it
by the estimated number of hours times two or
three and get a per-hour cost.

continued on page 70
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®
Washington, DC
May 19 - 21, 2000

“God is calling a massive rally in Washington, DC
to get prayer back into public schools.”
Will you help spread the Good News?

Linda Furr,
Event Director

“I believe that the removal of prayer was “What has happened to us as a nation? We
the beginning of ‘the end’ in regards to have refused to honor God and in doing so, we
America’s moral decay.” open the doors to hatred and violence.”
- Gary DeVeau - Darrell Scott
Christian Life Times Father of Columbine High School
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Post-production
companies are
using bidding
modules to
accurately bid
jobs.
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Rating Scheduling Applications

Purchasing scheduling systems is just like pur-
chasing anything else. You get what vou pay for
and you want to make sure vou have the right
tools for the job. That is, solve vour immediate
problem, but don’t limit vourself with a system
that is currently not being enhanced, cannot inter-
face with other industry-standard products or sup-
port industry-standard databases. Look for sched-
uling software companies that are industry leaders
and who are expanding. Look for companies that
are implementing producets in the latest technolo-
gies and have Web interfaces.

Also look for scheduling companies that pro-
vide seamless integration between their products.
A full solution is better than a partial solution any
time. Christian facilities are looking for one-stop
shopping that will allow TV studios to link to mul-
tiple sites across multiple time zones and have all
aspects of their business available 24 hours a day.

Problems arise when people are not available
24 hours per day; scheduling svstems should be
available to access information so evervone is on
the same page. With all this information available
to each facility, it allows salespeople to make bet-
ter decisions in a more timely manner.

What You Actually Purchase

Scheduling systems are purchased by the num-
ber of concurrent users on the svstem. That is, a
10 concurrent user system allows 10 people or sta-
tions to be logged on at the same time. The 11th

person to log on will be blocked until one of the
first 10 logs off. Many Christian broadeasting com-
panies purchase a standard system of bidding,
scheduling, job management, vault library and
possibly an integrated accounting svstem.

Broadcast Applications

Christian companies use scheduling software in
a variety of wayvs. Most want to take full advantage
of all the features of the system and then some.
Including the normal issues in running a broadeast
facility, some clients have taken advantage of svs-
tems by tracking transponder costs relative to
reservations or inquiries made. Clients can accept
a client request and, as the job is put on hold, can
have a predetermined client rate card compared to
any direet costs. This gives the salesman the abili-
ty to see how much pricing flexibility she may
have in order to make fast decisions.

Roger Kleckner is president of Xvtech Systems
Corporation. He built Gentech FMS 95, the first
Windows-based scheduling product on the market,
and won several awards when working as « pre-
sales technical representative for Oracle, Xvtech
Swvstems Corporation provides facility management
software to « wide variety of industries. The compa-
nys products are installed in hundreds of commer-
cial teleproduction and corporate industrial facili-
ties. sutellite broudeasting corporations and Fortune
500 companies around the globe.
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ain, mud and 99-degree weather couldn’t
seep Christian media organizations from
building “The Clristian House.” a Habitat
for Humanity (HFH) home in Sarasota, FL.
WSMR-FM, WKZM-FM, Hearth and Home
Christian Living Store, Family Christian Bookstore,
The Lightlouse Press and Koinonia magazine built
the home tor a local family.

In a worldly sense, the organizations would be
considered “"competitors™ — they compete for lis-
teners, customers and readers in the Sarasota arca.
By working together with HHFH, they hope to reat-
firm that they are co-laborers in the Kingdom of
Gaod. Too often the chureh has been eriticized for
paving lip-service to the peor — oftering plenty of
advice, but little practical assistance.

A the keard of e Choslian media <4

e desiie fo sheane the love of
Jeiws wilk ay many pesple ay we can.
That 3 whal (s eally all aboul.”

— Koinonia editor Vicki Lyons

‘f_;— ‘»
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These organizations believe that building a
Habitat House is an cxee lent opportunity to
demonstrate the love ot Christ to the people of
Sarasota in a real and targible way, \s WKZM sta-
tion manager Lowell Brubaker observes, “1t's
important for local ministries to he sensitiveto the
needs of the community they serve.”

WSMR general manager and HET project coor-
dinator Doug Poll savs, “Our goal is to promote
unity and harmony in the Body of Christ and to he
a witness to our commun v of what Christians can
do when we work together.”

“We're all on the same team,” agrees Jim
Adeocek, editor of The Lighthouse Press. Koinonica
cditor Vieki Lyons points out that in spite of the
ditferent styles and formats and approaches to
ministry, all of the cooperating organizations have
the same focus. "At the heart of the Christian
media is the desire to effeetively share the love of
Jesus with as many people as we can. That's what
it's really all about.”

Calling A Builders

Over the summer, each media organization
besan doing its part to rourd up volunteers for the
construction of the home. koinonic and The
Lighthouse Press ran a series of artieles on the effort.
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At Hearth and Home, store manager Jon Trover
put up posters and volunteer sign-up sheezs. “We
also included an artiele about it in our newsletter,
which goes out to evervone on our maiiing list —
about 7,000 people — not only in Sarasotz, but
around the country,” he savs. “We¢ even received a
check from someone in Alaska. Sumehow they had
gotten on our mailing list. They cculdn™ come and
volunteer, but they wanted to help with a dona-
tion.”

WSMR and WKZM featured on-air interviews
with representatives from HFH. They ran spots
announcing the details of the project and made it
the focal point of their respective newsletters.

Poll says educating the Christian community
about HFH was a far bigger challenge than coordi-
nating all the media ministries. “Most people say
‘Habitat for Humanity® Oh veah, that's with Jimmy
Carter. I've heard about that,” and taat’s the end of
it. They really don't know what it's a'l about ™

About HFH

Few realize dhat HFH is an interdenorainational
Christian organization, taking its cue from I John
3:18: “Our love should not be just words and talk;
it must be true love which shows itself in action.”

Since 1976, with the help of voluriteers and
sponsors, HFII has given more than 60.000 under-
privileged families a sense of safety and security, self-
esteem, peace of mind and something they never
dreamed possible: the opportunity to own a home.

Vice presiden: of the Sarasota HFH chapter
Richard Treuman explains, “It's not a hancour. It’s
a hand up.” A family’s eligibility for a Habitat
House is based on need, ability to meet the mini-
mal mortgage pay nent on a regular basis and will-
ingness to partner with HFH in future projects.

The construction of each home begins with a
two-day “building blitz” in which the basie strue-
ture — tloor, walls, roof — is completed. Over the
next few months, volunteers continue to gather on
Thursdays and Saturdays to work on ¢vervthing
from painting and plumbing to electrical wiring
and landscaping.

ok Dy

The Sarasota project was scheduled to begin on
Friday, August 6, with a special concert featurirg
Christian recording artist Fernando Ortega. On

O goal & lo promote unily and kar-
mony tn e body of Chiist and lo be a
wilnes lo ow communtly of whal
Chedstiany can do when we wark logelier.”
—WSMR-FM general manager and HFH project coordinator Doug Poll
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273 empeilant, for local mincidices lo
be sensitive lo tite needs of tte com-

murnily tey sewe.”

— WKZM-FM station manager Lowell Brubaker

Saturday, the basic work would be completed.

But things didn’t go exactly according to sched-
ule. Torrential rains washed away any hope of
starting construction on Friday. Organizers were
worried it might also have dampened the enthusi-
asm of the volunteers who were scheduled to work
on Saturday.

Not so. To their amazement. more than 123
people — three times what was expected —
showed up the next morning, eager to get to work!
Kathy Barr, staff writer for The Lighthouse Press,
describes the atmosphere: “It was great! You could
tell the love that people had for God and for the
family they were building the home for. You could
sense a spirit of cooperation and self-denial.”

The rain made for muddy conditions at the
site, and temperatures soared well over 90 degrees.
But thanks to the flexibility and organization of the
HFH staff and the determined enthusiasm of the
volunteers, the main construction of “The
Christian House” was completed on schedule.

f'- . ; .

Since then, the media organizations have
remained involved with the project, alerting volun-
teers to the ongoing work being done. Through
articles and interviews. newsletters and radio
spots, they will encourage the Christian conimuni-
ty to complete the work they helped to start. They
will also continue to raise the $40.000 it takes to
sponsor such a project.

That in itself is a challenge, especially for the
radio stations, which are dependent on listener
support.

“For me it comes down to remembering that
God owns the cattle on a thousand hills,” says Poll.
“When we partner with other ministries, He bless-
es us. He's the one who will provide for each of us.
I've seen the hearts of the people who worked on
the project. I know we’ve crossed denominational
barriers [and] ministry barriers. We're breaking
down walls in our community and sharing the love
of Christ. It’s well worth it!”

Christin Ditehfield is a freelunce writer. author and
conference speaker living in Sarasota, FI.. She may
be reached at cditchfield@home.com.




1999 Promise Keeper financial speaker

Brian Kluth
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Maximum
Generosity
& Financial Freedom
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for newsletters and magazines, fundraising training
materials/resources

e “Financial Freedom” community-wide seminars*®

o “Maximum Generosity” Seminars for area pastors and
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*Special seminars sponsored by your radio station or a group of churches
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It's more than just being on the air.

To reach the right people, you need to make
every second count. That's what we do best.
At KMA media group, we understand how

to create and place a message that impacts
your target market. All at a price that gets
you the best ROI. So if you want more from
your time on the air, call us.

1-800-825-MEDIA

media group

Contact Bob Dobbs at bdobbs@kma.com
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dying for their faith didn’t eyes of American Christians draws listeners with true g
end with to the plight of those and timely stories straight é,"
the Roman  persecuted for their beliefs. from the field. Stories that ‘BD
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about it. The daily
FrontLine World Report
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is eager to hear.

World Reg
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WITH BROTHER ANDREW

A Voice to Help Suffering and Persecuted
Christians around the World

Come by NRB booth #246 or call KMA Media at 972-560-1900.
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Meatloaf,

Management
Microphofies

An insider’s look at women in
Christian broadcasting

by Jennifer Hayden
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kay, I'll confess. Cooking is not my forté. In

fact, I've had more than my share of Apple

Jacks for dinner. Not long ago, 1 took a
course shamelessly titled, “Boiling Water and
Other Mysteries of the Kitchen.” I hoped to spark
some latent interest in the culinary arts. Try as |
might, no spark ignited, but I did come away from
the class with a pretty decent recipe for meatloat.

While cooking may not light my fire, Christian
radio does. Over the vears, | have heard countless
storics of how lives have been changed as a result
of the transmitted Word of God. Sometimes the
soul who is touched is the one seated behind the
microphone, which was true in my situation.
During my radio experience, 1 have been given
many opportunities to expand my horizons and |
am grateful.

As a Generation X child, it is easy to forget that
such opportunities have not always been available
for women. There was a time in broadcast history
when my meatloaf recipe may have been my only
ticket into the studio!

Bake for One Hour at 350°

In the carly days of radio, career options for
women at the station level were limited. If you had
gotten vour high-heels over the threshold of a
broadcast tacility, more often than not vou would
find yourself taking dictation or banging out the
pitch line for a local store. Like smaller, modern
radio stations, counterparts of the past often found

Women behind the microphones, in front
of the cameras, and those who pull it
together behind the scenes comprise 35.9
percent of all broadcast professionals.

themselves wearing several hats. For example, it
was not uncommon for the secretary or copywriter
to double as the station’s on-air cooking show host!
Management, sales, technical and announcing posi-
tions were generally a man’s job. In Jane Woodfin’s
humorous autobiography, Of Mikes and Men, she
illustrates what it was like for a woman entering the
radio workforce during the Great Depression era.
“The ad said: ‘Wanted, experienced continuity
writer. Female. Apply station KUKU, between 9 and
11 a.m.’ It was the only insertion in the Help
Wanted-Female column, for since Wall Street had
crashed jobs had been getting [scarce].... Through
the glass door, | could see KUKUs lobby crowded
with women. There were so many that there was
2 ng#'e for them to sit down, and they stood,
Jjostling and glaring at each other....As Miss Millikin
palled our names, we came forward, took the seat
opposite her, and read a few paragraphs from a
women’s magazine.

“I was a little nervous...and did not do too
well...but my competitors did not do as well either.
[Mr. Woolen, Manager of the station| said, ‘Miss
Woodfin, not that she’s good, but at least she’s no
soprano. Can’t stand a squeaking soprano.... [Miss
Woodfin], you start tomorrow. You go on the air at
nine o’clock. You're Nancy Lee, our Better Homes

1irl of the Golden West Network. You give cooking
talks. Half-hour. Six days a week. Rest of the day
you write continuity. Salary’s £25 a week...” 1 had a
job! 1 had a job in one of the newest, most glam-
orous industries in the whole country! 1 was in
radio!” (pp. 1, 10).

Back to the Present

Today, women can be found in every area of
broadcasting. According to the FCC's 1997 “Equal
Employment Report,” women account for 41 per-
cent of the nearly 150,000 employees included in
the study. Some job categories that have been tra-
ditionally staffed by women, such as office and
clerical positions, maintain an 87.3 percent female
workforce. Conversely, those involved in technical
work, such as audio and video engineers, tend to
be men. This trend continues in the technical
field, with only 15.2 percent staffed by women.

The number of women involved in sales has
not only increased, but more often than
not, a broadcast sales rep-
resentative is female.
Women outnumber
men in this catego-
ry, claiming 54.1
percent of the
workforce.
Women behind
the microphones,
in front of the
cameras, and those
who pull it together
behind the scenes
comprise 35.9 percent of
all broadcast professionals.

Of those at the managerial level, 35.6 percent
are women. In all general broadcasting job cate-
gories, female participation has increased with
the exception of office/clerical work, which has
shown a decrease of 1.8 percent since 1993.
Statistics for the religious broadcast industry are
not currently available.

According to the
FCC’s 1997
“Equal
Employment
Report,” women
account for 41
percent of the
nearly 150,000
employees includ-

B ed in the study.

Women outnum-
ber men in broad-
cast sales, claim-
ing 54.1 percent
of the workforce.

“I Permit Not a Woman to...”

While the window of opportunity for women
has opened wider, there are still areas in the work-
force where women encounter challenges. One
such obstacle is known as the Glass Ceiling. This
“Is the phrase used to describe the artificial barri-
ers, based on attitudinal or organizational bias,
that prevent qualified individuals from advancing
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For most religious
broadcasts, the
greater part of lis-
teners/viewers is
women. By virtue
of their gender,
women who pro-
gram a station’s
lineup are innately
prepared to make
decisions meeting
the needs of the
majority of reli-
gious broadcast
consumers.
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within their organization and reaching their full
potential” (The Glass Ceiling Commission, U.S.
Department of Labor).
In the Christian workplace, there is another
challenge dubbed the “Paul-ine Wall.” Some
organizations, including media
ministries, still exclude women
from certain positions. From
what I understand, the ration-
ale behind this
exclusion is
neither rooted
in chauvin-
ism, nor in a
belief that a
woman is not
capable of
performing
certain tasks.
) Rather, it is a
sincerely held
conviction that
the ministry is an
arm of the Church and therefore, biblical
mandates excluding women from positions of
authority apply.

I respect those who hold this view and admire
their fidelity to their understanding of the
Scriptures. My understanding, however, is differ-
ent. Managers do provide direction for the station
and leadership for the staff. However, appointment
to a managerial position in a media ministry does
not mean that exercising spiritual authority is a
part of the job description. That task remains with
local church leadership.

Opinions on this issue are diverse and discus-
sions on the topic can be heated. In non-essential
matters of the faith, those with opposing views
should refrain from anger as time and ministry
opportunities are too precious to become mired in
divisive internal battles. Women seeking ministry
employment who find themselves faced with such
a hurdle must also measure their response. In so
doing, it is important to remember that the Lord
who gives good gifts is able to provide a position
with an organization that values skills and experi-
ence, regardless of gender.

Can’t Happen Here. ..

This is not to say that chauvinism in the min-
istry does not exist. A fellow Christian station
manager once admitted to me that he could never
work for a woman. He acknowledged that his atti-
tude was immature, and vet it was an attitude he
chose to retain. Of more concern was how his tol-
erance of his personal immaturity affected the
treatment of his female emplovees.

Gender-related irritations can vary from mildly
inconsiderate to patronizing to degrading.

Ilarassment occurs when a hostile atmosphere is
created because an individual is a member of a
certain group. The director general of the
International Labor Organization of Geneva,
Switzerland, states, “Research findings in 23 indus-
trialized countries around the globe demonstrated
that sexual harassment is a pervasive problem
affecting a considerable proportion of working
women.”

None of us like to think that something as dis-
tasteful as sexual harassment occurs within the
ministry. In all probability, many Christian women
broadcasters will never face such a situation in the
workplace. Nevertheless, it is vital to be proactive
in ensuring that a Christlike environment is main-
tained, even if there has never been an incident
involving sexual harassment.

One way to accomplish this is to develop and
distribute a sexual harassment policy to all
emplovees. Such guidelines clearly communicate
that proper behavior is expected and unacceptable
behavior will not be tolerated. Workers also learn
that there is value placed on the matter, causing
them to think through different aspects of the
issue. Finally, formulating a sexual harassment pol-
icy demonstrates the organization’s commitment to
a fair and equitable workplace for all.

To Thine Own Self Be True

On my desk at work, I have a china cup filled
with cut, pale purple mums, along with other tell-
tale signs which whisper, “A woman works here.”
Like many others of my gender, | enjoy wearing
skirts and scarves, pearls and perfume. Femininity,
however, goes bevond outward appearances.

For women in management in particular, main-
taining feminine authenticity while competently

In a recent study of senior managers,
female executives outscored their male
counterparts in [certain] management cri-
teria: team-oriented management style,
organization, willingness to take charge,
giving direction and feedback and being
decisive and direct.

exercising authority is a delicate balance. In fresh-
man psychology class | was introduced to the
“witch” and “mother” stereotvpes, self-explanatory
terms used to describe early attitudes toward
women in management. As the feminist movement
gathered momentum, women were told that differ-
ences between the genders are purely physical and
do not extend into areas of thought and behavior.
continued on page 82
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Research has indicated otherwise. Recent stud-
ies in neuroscience support that there are innate
differences between the genders. Because women
think differently, they bring certain strengths to
the working environment that would not be pres-

In the early days of radio, career options
for women at the station level were limited.
If you had gotten your high-heels over the
threshold of a broadcast facility, more often
than not you would find yourself taking
dictation or banging out the pitch
line for a local store.

ent otherwise.
Ina
recent study
of senior
managers, it

v : was found
i that female
':F. executives

e outscored

their male
counterparts
in [certain] man-
agement criteria. The
report says women executives
have a more appropriate stvle of managing that's
much more team-oriented, where they're more
likely to be focused on organizing, and more likely
to step up to the plate and be willing to take
charge. They also rated better at giving dircction
and feedback, and were more decisive and direet
(Marm’s Memo, published by business futurist
Marlene Brown, August 10, 1999).
In addition, neuro-scicntific rescarch seems to
confirm that women are more relational and better

The most worthy assignment a woman
can receive is God’s special purpose for
her life. For some women, this may
mean ministry behind the microphone.
Others have sound-slicing savvy. Some
are more at home with a soldering iron
in hand, pitching spot ads or signing
the checks.

equipped to deteet others’ feelings. Because they
are more likely to be sensitive to relational issues,
women are generally tuned in to human workplace
dynamics, such as employee morale and job satis-
faction. For most religious broadcasts, the greater
part of listeners/viewers is women. By virtue of
their gender, women who program a station’s line-
up are innately prepared to make decisions meet-
ing the needs of the majority of religious broadcast
consumers. For generations, men and women have
puzzled at understanding the language of the oppo-
site sex, but clearly, gender differences translate
into a balanced workforce.

A Woman's Place Is in the...

One of the helptul pieces of information |
learned in my cooking class is to stick with what
vou know. There is nothing wrong with creatively
altering a recipe or trving to whip up a new,
unsampled culinary delight. But if company is
coming to dinner, it’s better not to add stress to the
situation by experimenting with something
untried. Always prepare what vou know you can
do well.

This simple rule has applications that extend
bevond the kitchen. As servants of the Lord Jesus
Christ, we have all been given gifts, talent, training
and experiences that enrich and fortify our person-
al ministry endeavors. While the primary objective
of being a good and faithful steward remains the
same, God'’s plan for our personal lives varies.

I have heard it said on national Christian radio
programs that the highest calling a woman can
have on her life is that of a wife and mother. This
simply is not true.

The most worthy assignment a woman can
receive is God's special purpose for her life. For
some women, this may mean ministry behind the
microphone. Others have sound-slicing savvy.
Some are more at home with a soldering iron in
hand, pitching spot ads or signing the checks.

As for me, I'll stick with my day job and con-
tinue to develop my culinary ability off the clock.
In the meantime, if you have any great recipes to
add to my meatloaf dish, send them along ... Il
take ‘em!

Jennifer Hayden holds a Master's degree in
Broadeast Management and is station manager of
Life Changing Radio, WFIF-AMMilford. CT, oxened by
Blount Communications Group. Havden can be
reached at wfif@juno.com.
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any people possess blind spots when it

comes to knowing about themselves.

Sometimes the blind spots apply to
strengths, but more often people fail to sce their
weaknesses. And that causes trouble. If vou don’t
know vou have a problem, then you ean'’t work to
fix it.

I'd like to acquaint you with what 1 have

ohserved to be the top 10 reasons people fail.

[ Poor People Skills

The greatest single obstacle to success that |
sce in others is a poor understanding of people. A
while back the Wall Street Jouwrnal printed an arti-
cle on the reasons that executives fail. At the top
of the list was a person’s inability to effectively
relate to others.

Authors Carole Hyatt and Linda Gottlieb indi-
cate that people who fail on the job commonly cite
“office politics” as the reason for their failures, but
the reality is that what they call politics is often
nothing more than regular interaction with
other people.

Hyatt and Gottlieb assert, “You can have great
academic intelligence and still lack social intelli-
gence — the ability to be a good listener, to be sen-
sitive toward others, to give and take criticism
well. If people don’t like you, they may help vou
fail ... on the other hand, you can get away with
serious mistakes if vou are socially intelligent. ... A
mistake may actually further (vour) career if the
boss thinks (vou) handled the situation in a
mature and responsible way.”

“The most important single ingredient
in the formufa of success is knowing
how to get along with people.”

— Theodore Roosevelt

How are you when it comes to working with
people? Are vou genuine and authentic? Do vou
listen carefully to others? Do vou expect everyone
else to conform to your wishes, vour schedule and
vour agenda?

If you haven’t learned how to get along with
people, vou will always be fighting a battle to suc-
ceed. Making people skills a strength will take you
farther than any other skill you develop. People
like to do business with people they like. Or to put
it the way President Theodore Roosevelt did: “The
most important single ingredient in the formula of
success is knowing how to get along with people.”

Il your circumstances constantly ged

you down, then maybe it’s time for a
change — nol in your situation, but
in your altitude.

2. A Negative Atitude

Your reaction to the cireumstances of your life
has evervthing to do with vour well-being and vour
success. W. Clement Stone tells a story about a
voung bride who traveled with her husband to the
California desert during World War II.

Because she had grown up in the East, the
desert seemed remote and desolate to her. Where
they lived didn’t make it any easier. The only
housing they could find was a shack near a village
of Native Americans, none of whom spoke English.
She spent a lot of time there alone, waiting out the
sweltering heat each day.

When her husband was gone for a long period,
she wrote her mother to say she was returning
home. A few days later, she received this reply:
“Two men looked from prison hars, one saw mud,
the other stars.”

Those words helped the young woman to see
things more clearly. Mavbe she couldn’t improve
her circumstances, but she could improve herself.
She made friends with her Native American neigh-
bors, she began working with them on weaving and
pottery and she took time to explore the desert
and discover its natural beauty. All of a sudden,
she was living in a new world — and the only thing
that had changed was her attitude.

If vour circumstances constantly get vou down,
then maybe it’s time for a change — not in your
situation, but in vour attitude. If vou can learn to
make the best of any situation, you can remove a
formidable obstacle that stands between vou and
vour dreams.

3. A Bad Fit

Although we should always first examine our
attitudes when we don’t enjoy our circumstances,
sometimes a change in situation is also in order.
Sometimes a case of mismatched abilities, inter-
ests, personality or values can be a major contribu-
tor to chronic failure.

A good example can be seen in the life of film
producer David Brown. Ile started out in corporate
America and was fired from three jobs before he
realized that corporate life was not for him. After
becoming the number two man at Twentieth
Century Fox, he was fired after recommending a
film that turned out to be a flop. Then he became
an editorial vice president at the New American

FebruarwMarch 2000 NRB
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Few things in

il are more frﬁstratingthan being

stuck in a profession or organization that doesn't
suit you. I(’s like always having to wear shoes that

are two sizes (oo large or too small.

Library, but he was fired when he clashed with a
coworker. Later he was rehired by Twentieth
Century Fox, but six vears later was fired again,
along with Fox’s president, Richard Zanuck.

Brown determined that his outspoken, risk-ori-
ented ways didn’t fit well in the settings where he
had been working. He was too much of an entre-
prencur to work in jobs with confining expecta-
tions.

Although he had failed as a corporate execu-
tive, he was extremely successful when he pursued
his own ideas with his former boss, Zanuck. le
and Zanuck went on to produce many popular
films, including the huge box office hit Jaws.

Few things in life are more frustrating than
being stuck in a profession or organization that
doesn’t suit vou. It’s like always having to wear
shoes that are two sizes too large or too small. Are
vou a salesperson stuck in an accountant’s job¥
Are you a corporate executive who would rather be
home raising vour children? Are vou an engineer
who would rather be pastoring a church? Are you
an entrepreneur working for an organization whose
idea of progress is moving backward slowly?
Evaluate yourself and vour situation. If there is a
poor fit, think about making a change.

People lacking focus have trouble not because they re
(oo busy, but because their priorities are out of
whack. If you go from task to task without making any
progress, or you can't seem (o reach a goal no matter
how much effort you give it, examine your focus.

NRB FebruaryMarch 2000

1. Liack of Focus

Bad things happen when a person doesn’t
focus. One day a businessman visited a small-town
florist shop to order flowers for a friend who was
opening a new business. The floral shop owner was
unusually busy and was scrambling to fill orders
while she took the businessman’s information.

Later that day, the man arrived at his friend’s
grand opening and saw a big floral wreath with his

e

name on it that said, “With Deepest Sympathy
During This Time of Sorrow.” The businessman
was irate. lle called the florist to complain and
asked, “What in the world happened? Do you have
any idea how stupid vou made me look*”

“I'm so sorry,” the shop owner said. “I was a
little scrambled when you came by. But vour situa-
tion wasn’t nearly as bad as it was at the funeral
home. That card said, ‘Best Wishes in Your New
Location.”™

Anybody can make an honest mistake when
things are hectic. But people lacking focus have
trouble not because they're too busy, but because
their priorities are out of whack. And that wastes
their time and resources. If you go from task to
task without making any progress, or vou can’t
seem to reach a goal no matter how much effort
vou give it, examine vour focus. No one can move
forward without it.

I you're committed, a failure
doesn’t mean that you'll never
succeed. It just means you will
take longer.

2. A Weak Commitment

For a long time, it seemed that apathy was
chic. But effort and commitment seem to be com-
ing back into style. And that’s good because with-
out commitment, you cannot accomplish anything
of value. Johann Wolfgang von Goethe addressed
the importance of commitment: “Until one is com-
mitted, there is hesitance, the chance to draw
back, and alwavs ineffectiveness. ... The moment
one definitely commits oneself ... a whole stream
of events issue from the decision, raising in one’s
favor all manner of unforeseen incidents and mate-
rial assistance which no man could have dreamed
would come his way.”

The last time vou failed, did vou stop trying
because vou failed, or did vou fail because you
stopped trving? What was vour level of commit-
ment? Did vou give the task evervthing you had®
Did vou go the extra mile¥ Did vou put enough of
vourself on the line to guarantee that vou would
give vour very best?

If vou're committed, a failure doesn’t mean that
vou'll never succeed. It just means vou will take
longer. Commitment makes you capable of failing
forward until you reach vour goals.

continued on page 88
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6. An Unwillingness to (hange

Perhaps the most relentless enemy of achieve-
ment, personal growth and success is inflexibility.
Some people seem to be so in love with the past
that they can’t deal with the present.

Not long ago, a friend sent me “The Top 10
Strategies for Dealing With a Dead Ilorse.” |
thought the list was hilarious:

1. Buy a stronger whip.

2. Change riders.

j o8]

. Appoint a committee to study the horse.

T5

. Appoint a team to revive the horse.

n

. Send out a memo declaring the horse isn't
really dead.

6. llire an expensive consultant to find “the real
problem.”

7. Harness several dead horses together for
increased speed and efficiency.

8. Rewrite the standard definition of “live horse.”

9. Declare the horse to be better, faster and
cheaper when dead.

10. Promote the dead horse to a supervisory
position.

I bet you've seen just about every one of these
“solutions” enacted in vour place of work. But
there’s really only one effective way to deal with
that problem: When vour horse is dead, for good-
ness’ sake, dismount.

You don't have to love change to be successtul,
but you need to be willing to accept it. Change is a
catalyst for personal growth. It gets you out of a
rut, it gives vou a fresh start and it atfords vou an
opportunity to reevaluate vour direction. If you
resist change, you're really resisting success. Learn
flexibility, or learn to like living with vour failures.

“The common denominator of success lies in
[orming (he habit of doing things that failures
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don't like to do.” — Albert Gray

7. A Shortcut Mindset

A common obstacle to success is the desire to
cut corners and take the short road to success. But
shortcuts never pay off in the long run. As Napoleon
said, victory belongs to the most persevering.

Most people tend to underestimate the time it
takes to achieve something of value, but to be suc-
cessful, you have to be willing to pay vour dues.
James Watt spent 20 vears laboring to perfeet his
steam engine. William Harveyv labored night and
day for eight vears to prove how blood circulated in
the human body. And it took another 23 vears for
the medical profession to acknowledge he was right.

“Truly successful people have
learned to do what does not
come naturally. Real success lies
in experiencing fear or aversion
and acting in spite of it.”

— Joseph Mancusi

Cutting corners is really a sign of impatience
and poor self-discipline. But if vou are willing to
follow through, vou can achieve a breakthrough.
That’s why Albert Gray says, “The common
denominator of success lies in forming the habit of
doing things that failures don't like to do.”

If you continually give in to your moods or
impulses, then vou need to change vour approach
to doing things. The best method is to set stan-
dards for yourself that require accountability.
Suffering a consequence for not following through
helps you stay on track. Once vou have your new
standards in place, work according to them, not
vour moods. That will get vou going in the right
direction.

Self-discipline is a quality that is won through
practice. Psychologist Joseph Mancusi noted,
“Truly successtul people have learned to do what
does not come naturally. Real success lies in expe-
riencing fear or aversion and acting in spite of it.”

8. Relying on Talent Alone

Talent is overrated. Not because it doesn’t have
value, but because talent alone isn’t enough to take
a person through the multiple failures that life
brings. Adding a strong work ethic to talent is like
pouring gasoline on a fire. It’s explosive!

Great artists understand this, though some
non-artists mistakenly believe that talent alone
carries them through. David Bavles and Ted Orland
explain, “Even at best, talent remains a constant,

continued on page 90
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The greater your alent, the more likely you are
(o lean heavily on it and skip the hard day-to-day
work of improving it. Put yourself on a growth
plan to make the most of your God-given talent,
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and those who rely upon that gift alone, without
developing further, peak quickly and soon fade to
obscurity. Examples of genius only accentuate that
truth. Newspapers love to print stories about five-
vear-old musical prodigies giving solo recitals, but
vou rarely read about one going on to become a
Mozart. The point here is that whatever his initial
gift, Mozart was also an artist who learned to work
on his work, and thereby improved. In that respect
he shares common ground with the rest of us.”

The greater your talent, the more likely you are
to lean heavily on it and skip the hard day-to-day
work of improving it. If vou possess this negative
tendencey, put yourself on a growth plan so that vou
can make the most of vour God-given talent.

9. A Response to Poor Information

Suceessful exeeutives have in common the
ability to make weighty decisions based on limited
amounts of information. But they also have in
common the ability to gather reliable information
to use as they evaluate issues. General Douglas
Macarthur knew this. He asserted, “Expect only
five pereent of an intelligence report to be aceu-
rate. The trick of a good commander is to isolate
the five percent.”

As the pace of life and business increases, the
difficulty of heing able to collect and evaluate
information will increase In fact, Bill Gates’s best-
selling book Business @ the Speed of Thought was
written specifically to address this issue.

An example of what can go wrong when deci-
sions are made on the basis of poor information is
evident in the purchase of Rolls-Rovee Motor Cars.
Volkswagen and BMW battled each other to pur-
chase Rolls-Royee from Vickers PLC. Volkswagen
won, paying 8780 million for the luxury auto-mak-
ing company. But after the purchase was finalized,
the buyers made a shocking discovery: Volkswagen
owned the company, but not the rights to the
name Rolls-Rovee, which is synonymous with lux-
ury cars around the world.

s

The license for the name helonged to Rolls-
Royee PLC, an acrospace company. Even worse,
Rolls-Royee PLC had ties to BMW. Guess who
reccived permission to use the name? BMW — not
Volkswagen. And it all happened because of poor
information gathering.

10. No Goals

The last major cause of failure is an absence of
goals. Don Marquis pereeives that “ours is a world
where people don’t know what they want and are
willing to go through hell to get it.”

“Ours is a world where people
don’t know what they want and
are willing to go through hell to
get it.” — Don Marquis

Joe L. Griffith believes, “A goal is nothing more
than a dream with a time limit.” Many people don't
have goals because they haven’t allowed them-
selves to dream. As a result, they don't possess a
desire. If that deseribes vou, then vou must look
deep within yourself and try to determine why
vou're on this planet. Once vou've discovered that,
vou'll know what to shoot for.

If you can discover the weakness that weakens
vou, then vou can start doing something about it.
And that can change vour life.

John C. Maxxeell is founder of The INJOY Group,
based in Atlanta, GA. The INJOY Group — dedicated
to helping people maximise their personal and lead-
ership potential — can be reached at wrow.injoy.com
or 500-333-65006.

Reprinted from Failing Forward, John C. Maxwell’s
new Thomas Nelson Publishers release. Copyright
2000 by Thomas Nelson Publishers.
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Does
haracter

~Count?

by Adrian Rogers

ur nation is in erisis. But I want to address not so
much the crisis in government, but the bigger and
more disturbing crisis at the level of evervday American life.

Whenever charges are brought against someone in high
offiee, as we are continually witnessing in our nation these
days, people respond three wayvs: “The charges are true.”

g The charges are untrue,” and “So what® Who cares? Guilty
L innocent - what difference does it make?”

= The third category is what [ am most concerned with.
= These people are the ones who argue that there is no con-
nection between personal life and political abilities. And
according to all indications, this response to seandal and
serious charges is the most common response among
Americans.

In a newspaper article, a sociologist made this observa-
tion: “Character has been slowly bred out of many
Americans, especially baby boomers and their children.” e
argued that decades of pampering and organized activities
and “feel-good™ approaches in which participants do not
have to take personal responsibility have made character
almost passc.

But make no mistake. [t makes every difference what a
person in leadership believes and does in his personal life.
Character counts with God, and it must count with us if we
want to stay the judgment of God on this great nation
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Is it really possible for a few people 10 impact an entire media? You'd better believe it is!

In 1995 we were busy in our 45th year of operation as the largest Christian film and video distrib-
utor in the world. But our board, a godly group of successful businessmer, felt that God wanted
Gospel Films, as we were then known, 10 bring the message of salvation to 2 largely unproven new
media called the world Wide Web. "What is that?” Some of our board members hadn’t even heard
of it before. But, thank God, those men were willing to take a chance. They stepped out in faith
and followed the Savior’s leading.

A presentation by Christian media expert Dr. Quentin Schultze enlivened the excitement of this
room full of entrepreneurs. They didn’t understand the technicalities of the Internet, but they
could quickly se¢ that a huge opportunity t0 spread God’s Word was before them. Finally, a vote
was taken and the board unanimously committed to launch the new Internet outreach. We had
our marching orders!

Our staff, which knew almost nothing about the Internet, gave up countless junch hours and late
evenings to learn and to strategize. If Christians were to have a presence on the Web, we wanted it
to be a significant site that pointed millions to Christ. We did not feel that we could or should do
that alone. Ten key ministries were invited to join us on the Web and, to our surprise, all ten said
yes! The site that was born is called www.Gospelcom.net. In 1999, Gospelcom.net once again was
the most-visited religious Web site on the entire lnternet. To God be the glory!

Only five years have passed since this amazing Alliance was launched in 1995. Now, on its fifth
“pirthday” Gospelcom.nel has grown to a remarkable state -- more than 225 organizations. God
has used Gospelcom.net 10 reach more people in more countries than any other religious site on
the Internet! And God has made it possible for Gospel Communications International (the 21st
Century Gospel Films!) to host the ever-growing Web sites of its Alliance members at NO

CHARGE. Our board, and our donors, make this service 10 the Christian community possible.

Much has happened on (he Internet in the five years that Gospelcom.net has been there. New sites
and proposed sites have captured the imagination of investors and ministry leaders with many
promises. We are grateful to God for the promises fulfilled by our board, for the original ten
organizations that helped form the Gospelcom Strategic Alliance, and for people like you who
help us to spread the Gospel at www.Gospe\com.net‘.

In His ! /and ours,
i d

G 7

Richard DeVos, Chairman of the Board Billy Zeoli, President
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An Enabling Ministry... Equipping Others

Who is Gospelcom.net?

Gospelcom.net, launched in 1995, is a not-for-profit strategic alliance of over 225
Christian organizations focusing on the word of God, and working together to spread
the Gospel of Jesus Christ...into all the world. According to Media Metrix, a leading
Internet measurement company, Gospelcom.net has more “unique visitors” than any
other religious site on the Net!

What We Do...

Gospelcom.net is an inter-denominational alliance of evangelical organizations
dedicated to evangelism and discipleship using the most cutting-edge mass media tool
available today...the World Wide Web. Here are just a few of the resources that we
provide to enable worldwide evangelism via the Web:

e Site Hosting - As part of the donor-sponsored ministry of Gospel Communications International
(GCI), Gospelcom.net member sites are hosted at no charge on the Gospelcom.net servers. This
free service allows ministries to concentrate on content rather than worrying about downtime,
bandwidth, and other areas not directly related to their core ministry.

* Expert Training - Gospelcom.net hosts semi-annual training conferences to constantly equip and
update the men and women responsible for the Internet outreach of their ministry. Our conferences
feature presentations by developers and strategists from Fortune 500 and other leading companies,
plus experienced Web experts from Gospelcom.net and its alliance ministries.

¢ Valuable Tools - Gospelcom.net provides Threaded Discussion Software, Chat Software, E-Mail
Lists, E-Mail Accounts, E-Commerce Capabilities, RealAudio™ and RealVideo™ technology, and a
generous amount of related bandwidth to any Gospelcom.net alliance member, at no charge.

e Technical Support - Every member organization is given free access to our staff of Web technologists
and experts for site programming questions, code debugging, strategy consultations and much more.

* Internships - Gospelcom.net offers paid internships to select college students. Our interns have
been subsequently placed in key Web positions within alliance member ministries and at leading
high-tech companies.

e Maximize Ministry Qutreach - Through cooperative ministry agreements with Salem
Communications, a OnePlace.com, and others, Gospelcom.net is able to provide additional
ministry resources and opportunities to the strategic alliance members at free or significantly
reduced rates.

L
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The Amazing Strategic Alliance...

1 Accrediting Association of Bible
Colleges, Inc.
2 ACTS (American Chaplaincy
Training School)
3 ACTS International
4 ACTS (Assisting Churches &
Theological Schools) International
Ministries, Inc.
5 African Enterprise
6 American Bible Sales
7 American Scripture Gift Mission
8 American Tract Society
9 America’s Keswick
10 America’s Nat'l Prayer Committee
(Formerly National Prayer Committee)
11 AMG International (AKA AMG
Publishers)
12 Answers in Genesis
13 Apologetics Index
14 Apologia Report
15 APM Ministries
16 Arab World Ministries
17 The Art House
18 Assoc. of Christian Fighter Pilots
(formerly Viper Drivers for Christ)
19 Assoc. of Exchanged Life Ministries
20 Audio Scriptures International
21 Aurora Ministries
22 Back to the Bible (Good Life Association)
23 Back to the Bible (Caribbean)
24 Barnabas Financial Ministry
25 Bethany College
26 Bethany House Publishers
27 The Bible League
28 Biblical Literature Fellowship
29 Big Rock Missions
30 Billy Graham Training Center
at the Cove
31 Brier Patch Music
32 Broken Records
33 Calvary Church Grand Rapids
34 The Calvinist Cadet Corps
35 CAM Mexico
36 CAM International
37 Campus Leadership Network
38 Capin-Crouse Technology
39 Care Foundation
40 Cartoonworks

41 The Center for Student Missions
42 Child Evangelism Fellowship
43 Children of Promise, Int’
(formerly COP and BALL)
44 CBH Ministries (Children’s Bible Hour)
45 Children's HopeChest
46 Children’s Sonshine Network
47 Christ in Culture
48 Christian Camping Int'l/USA
49 Christian Career Center
50 Christian Computing, Inc.
51 Christian Counseling Center
52 Christian History Institute
53 Christian Information Foundation
54 Christian and Missionary Alliance
55 Christian Quotation of the Day
56 Christian Schools International
57 CSIS (Christian Students in Science)
58 Christian University GlobalNet
59 The Circuit ‘Riter (In His Steps)
60 Cloud Townsend Communications
61 Club 121
62 Columbia International University
63 Come Alive Ministries, Inc.
(AKA Creation Festival 97)
64 Concern Ministries
65 Consistent Computer Bargains, Inc.
66 Comerstone Baptist
Educational Ministries
67 Comerstone Center for
World Missions
68 Council for Christian Colleges
and Universities
69 Covenant Hills Camp
70 CRC Publications
71 Denver Seminary
72 Dictionary for African
Christian Biography
73 Phil Driscoll Ministries
74 Dynamic Youth Ministries
75 Editorial Caribe
76 Editorial Portavoz
77 Electronic Bible Society
78 EMI Christian Music
Publishing
79 The Equip Foundation
80 Evangelical Press Association
81 Face to Face Ministries

82 Face to Face International
83 Family Life Ministries
84 Fellowship of Christian Athletes
85 Fellowship of Christian Magicians
86 Forest Home Christian Conf. Center
87 GEMS Girls’ Clubs
88 Global Mapping International
89 GlobalNet Publishers
90 Global Resources (formerly CoMission 11)
91 God’s Love In Action (Sammy Tippett)
92 Good News Broadcasting Assoc.
of Canada (Back to the Bible - Canada)
93 Good News Broadcasting Assoc.,
Ltd. (Great Britain)
94 Gospel Communications Int’l, Inc.
95 Grace Ministries, Inc.
96 Greater Europe Mission
97 Hartland Christian Camp and
Conference Center
98 Bob Hartman Int'l Ministries
99 HBI Ministries Int'l (Hindustan
Bible Institute Ministries Int’l)
100 High/Ground
101 Highlands Study Center
102 The Highway
103 Hockey Ministries International
104 Hollywood Jesus
105 Honeyrock Ministries, Inc.
106 Ron Hutchcraft Ministries, Inc.
107 The Illustrated Word
108 Injoy
109 Institute for Biblical Community
110 Institute of Theological Studies
111 International Bible Society

“The Gospelcom.net alliance is
an amaging, and as far as |
know, unprecedented collabora-
tion among Christian ministries
who aren’t content with the
technological status quo.”

Quentin Schultze, Ph.D

Special International Coordinator
for Gospelcom.net

I
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...0f Gospelcom.net

112 The Int’l Centre for Leadership
Development and Evangelism

113 International Child Care

114 ICTA (International Christian
Technologists Association)

115 International Conference on
Computing and Missions (ICCM)

116 Inter Varsity Christian Fellowship

117 InterVarsity Press

118 John Garrick Evangelistic Assoc.

119 John Stott Ministries for Biblical
Preaching and Scholarship (formerly
Langham Foundation)

120 Jumonville

121 Kregel, Inc.

122 La Biblia Dice (Back to the Bible-Spanish)

123 Latin America Mission

124 Lausanne Commitee for
World Evangelism

125 LifeBranch Institute, Inc.

126 LifeSteps Foundation (formerly
Precepts International)

127 Lifetime Guarantee Ministries

128 Literature Ministries International

129 Lockman Foundation

130 Luis Palau Evangelistic Association

131 Lutheran Bible Translators

132 Lutheran Hour Ministries
(The Lutheran Hour)

133 Maranatha Bible and
Missionary Conference Center

134 Marriage Makers

135 Mastering Life Ministries

136 MasterWorks

137 Media Complete Corporation

138 Al Menconi Ministries

139 Middle East Christian OQutreach

140 Ministry Computing Resources

141 Ministry to Eastern Europe

142 Ministry of Helps (Division of
Wilderness Ministries)

143 Mission Network News

144 Mission Possible

145 MOPS, International

146 Motor Racing Outreach

147 Mount Hermon Association

148 Movie Morality Ministries

149 Muskoka Baptist Conference

150 Narramore Christian Foundation

151 National Association of Christian
College Admissions Personnel

152 Navigators

153 NavPress

154 Need Him Nat'l Media Outreach, Inc.

155 Nehemiah Ministries, Inc.

156 Network of Single Adult Leaders

157 New York Evangelical Seminary

158 North Atlanta Coalition of Men's
Ministries (NACMM)

159 Northern Lights Youth for Christ
(Part of YFC)

160 Olford Ministries, International
(formerly Encounter Ministries)

161 Open Doors International

162 Overseas Ministries Study Center
(OMSC)

163 PACE (Professional Association of
Christian Educators)

164 PastorsNet.Org

165 Peggie’s Place

166 Pillar of Fire

167 Portantorchas Bible School

168 Presbyterians for Renewal

169 Project TeamWork, Inc.

170 RBC Ministries

171 Ravencrest Chalet Bible School and
Conference Center

172 Reach Out Ministries

173 Real Gold

174 Reasoning From the
Scriptures Ministries

175 Rec-FX

176 Redeemer Presbyterian Church

177 The Reformed Ecumenical Council

178 Regent College

179 Renewing Your Mind With R. C.
Sproul (Ligonier Ministries)

180 Resurrection Life Church

181 re:think

182 Road to China

183 ROX35 Media, Inc.

184 The Sam & D Group

185 Scripture Union, Inc.

186 Send, International

187 Servants, Inc.

188 The Shepherd’s Staff Conf. Center

189 Shofar Communications

190 Mike Silva Evangelism

191 Int'l, Inc. (MSEI)

192 Sky Media

193 SOON Gospel Literature

194 Spanish Evangelical Publishers
Association (SEPA)

195 Starburst Publishers

196 Stonecroft Ministries (Stonecroft
Conference Center is subsidiary of
Stonecoft Ministries)

197 Strang Communications

198 Tabernacle Church of Norfolk

199 Taylor Univ. World Wide Campus

200 10 to 20

201 Torchbearers Headquarters-USA

202 Trans World Radio

203 Tammy Trent Ministries

204 Truth for Life

205 Turning Point Productions
(Discovering God's Best)

206 Twin Pines Camp

207 University of the Nations

208 Unsigned Records

209 Uplook Ministries

210 Vela Ministries International

211 Village Schools of the Bible

212 Westminster Theological Seminary

213 William Carey Library

214 Winning Run Foundation

215 Word of Life Fellowship, Inc.

216 Words of Hope, Inc.

217 World Help

218 World by Radio

219 Worldwide Christian Schools

220 Worldwide Leadership Council

221 WWJD

222 Youth For Christ

223 Youth Ministry International

224 Youth Specialties

225 Youth Unlimited

226 Youth With a Mission International
Communications

227 YouthFront (Kansas City Youth for Christ)

228 Ravi Zacharias Int'l Ministries

Red colored ministries
denotes charter members.
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Celebrating 5 Years of People Reaching
People Reaching People...Online

Gospel Communications International is a non-profit ministry. Gospelcom.net is its
Internet World Wide Web outreach. Donations to GCI have underwritten the cost of
this ministry for these 5 years.

We're constantly amazed at the moving of the Holy Spirit upon this cost effective
ministry outreach. We give God the glory for this pioneer venture, and we are grateful to
our visionary Board of Directors, our dedicated staff, our alliance members and to our
donors...all who helped make it possible.

Gospelcom’s alliance member sites are hosted at no charge on the Gospelcom.net
servers. This free service encourages fellow ministries to concentrate on content, rather
than being concerned about downtime, bandwidth and other areas not related directly to
the core of their ministry.

) (-T2 | PP 1995 ... 1999
Gospelcom Costs .........ccueuen. $676,661 ........c..coecervernnnne $2,251,083
Gospelcom Hits .................. 10,454,739 ......cccoccrimrnenee. 780,950,833
Cost Per Hit..........ccccevveenennen. Nearly 7¢ .......... to less than 1/3 of 1¢
5 Year Summary .........ccceen.een, Hits 5 Year Total Costs
1995-1998 ..........ceeveeeee. 698,846,851 $6,639,946
1999......ccoevrrreecrree 780,950,833

5 Year Total ................ 1,479,797,684

[Gospelcom.net] consistently ranks in the
Media Metrix list of the 500 most-visited Web

sites, which is otherwise short of religious sites.

E-WORLD by Thomas Weber
WALL STREET JOURNAL, November 29, 1999

www.gospeicom.net




A Few of the Tens of Thousands of Email
Responses We Have Received

“My word will not return to Me empty, but will accomplish what | desire and
achieve the purpose for which | sent it.” Isaiah 55:11 (NIV)

Hi! My name is Stephanie. I'm 15 and [
live in Nashville, TN. I found your Web
site through a search engine. I was mainly
interested in the daily Bible messages, but
then I went on to read about “The Most
Important Book” and I asked Christ to
come into my life. Thank You.

I always knew | had an emptiness and [
always knew how I tried to fill it was
wrong. Over time it grew worse and so did
[. My heart got so hard. After visiting your
site it finally got through to me that I had
to fully let go of my life and give it com-
pletely to Jesus. Thank you for reaching
out in a way that finally sank into this
very thick head of mine to truly let go and
fully accept Him into my life. Thank you
for saying it in words I understood.

I have accepted the Lord through material
found on your Web site, and every day |
come here to strengthen my faith and to
grow closer to my Savior. The information
here on Gospelcom.net is my source of
knowledge and [ thank the Lord for hav-

ing led me to it.

Thanks. It is great to have a prayer of

salvation on the Web, and I just prayed it.
[ just prayed with you asking Jesus to be in
my heart and to know Him. Thank you.

I’m 19 years old, working in a computer
store in Australia. Thank you for such a
great site - dedicated to my Creator and
Savior. It’s in a format that I’'m actually

more comfortable with than the printed

Word.

I have been very anxious, and someone
told me about your website. Yesterday |
found it and read what you said about
deeds not being the reason we are saved,
but acceptance of Jesus in our lives and
knowing that His death for us and resur-
rection are the basis for our salvation....I
have been thinking the wrong way......Yes,
I do accept Jesus into my life and acknowl-
edge His act of redeeming me through His
death and resurrection...I love Jesus.

Thank you for this wonderful Website.

I need guidance from the Bible - the
Bible Gateway is the answer to my
prayers. Thank you Lord Jesus. from:
Indonesia

www.gospelcom.net




Obeying Christ’s Command...
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Afghanistan
Albania

Algeria
American Samoa
Andorra

Angola

Anguilla
Antarctica
Antigua & Bardbuda
Argentina
Armenia

Aruba

Australia

Austria
Azerbaijan
Bahamas
Bahrain
Bangladesh
Barbados

Belarus

Belgium

Belize

Benin

Bermuda

Bhutan

Bolivia

Bosnia — Herzegovina
Botswana

Bouvet Island
Brazil

British Indian Ocean Terr.
Brunei Darussalam
Bulgaria

Burkina Faso
Cambodia
Canada

Cayman Islands
Chad

Chile

China

Christmas Island

42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
4
75
76
77
78
79
80
81
82

Cocos (Keeling) Islands
Colombia
Comoros

Cook Islands
Costa Rica

Cote D’lvoire (Ivory Coast)
Croatia (Hrvatska)
Cuba

Cyprus

Czech Republic
Czechoslovakia (former)
Denmark

Djibouti

Dominica
Dominican Republic
Ecuador

Egypt

El Salvador
Equatorial Guinea
Estonia

Ethiopia

Faroe Islands

Fiji

Finland

France

French Guiana
French Polynesia
Gabon

Gambia

Georgia

Germany

Ghana

Gibraltar

Great Britian
Greece

Greenland
Guadeloupe

Guam

Guatemala
Guinea-Bissau
Guyana

www.gospelcom.net

83
84
85
86
87
88
89
90
91
92
93
94
95
96
97
98
99
100
101
102

103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118
119
120
121
122

Honduras
Hong Kong
Hungary
Iceland

India
Indonesia
Iran

Ireland

Israel

Italy

Jamaica
Japan

Jordan
Kazakhstan
Kenya
Kiribati
Korea (South)
Kuwait
Kyrgzstan
Lao People’s
Democratic Republic
Laos

Latvia
Lebanon
Lesotho
Liberia
Libyan Arab Jamahiriya
Liechtenstein
Lithuania
Luxembourg
Macau
Macedonia
Madagascar
Malawi
Malaysia
Maldives
Mali

Malta
Marshall Islands
Martinique
Mauritania



...Going Into All the World

123 Mauritius

124 Mayotte

125 Mexico

126 Micronesia

127 Moldova

128 Monaco

129 Mongolia

130 Montserrat

131 Morocco

132 Mozambique

133 Myanmar

134 Namibia

135 Nauru

136 Nepal

137 Netherlands

138 Netherlands Antilles
139 New Caledonia
140 New Zealand (Aotearoa)
141 Nicaragua

142 Niger

143 Nigeria

144 Niue

145 Norfolk Island

146 Norway

147 Oman

148 Pakistan

149 Panama

150 Papua New Guinea
151 Paraguay

152 Peru

“I am convinced that Gospelcom .net
is one of the most effective methods
of fulfilling Christ’s command to

..go into all the world, and
the Gospel.” I'm thrilled that God
allows me to be part of this incredible
outreach ministry.”

Rich DeVos
Chairman of the Board,
Gospel Communications
International, Inc.

preach

153 Philippines

154 Poland

155 Portugal

156 Puerto Rico

157 Qatar

158 Romania

159 Russian Federation

160 Rwanda

161 Saint Helena

162 Saint Lucia

163 Saint Vincent &
the Grenadines

164 Samoa

165 San Marino

166 Sao Tome & Pincipe

167 Saudi Arabia

168 Senegal

169 Seychelles

170 Sierra Leone

171 Singapore

172 Slovakia (Slovak Republic)

173 Slovenia

174 Solomon Islands

175 Somalia

176 South Africa

177 South Georgia & the
Sandwich Islands

178 Spain

179 Sri Lanka

180 Sudan

181 Suriname

182 Svalbard & Jan Mayen Is.
183 Swaziland

184 Sweden

185 Switzerland

186 Taiwan

187 Tajikistan

188 Tanzania

189 Thailand

190 Togo

191 Tonga

192 Trinidad/Tobago

193 Tunisia

194 Turkey

195 Turkmenistan

196 Turks & Caicos Islands
197 Tuvalu

198 Uganda

199 Ukraine

200 United Arab Emarites
201 United Kingdom

202 United States

203 Uruguay

204 USSR (former)

205 Uzbekistan

206 Vanuatu

207 Vatican City State
208 Venezuela

209 Vietnam

210 Virgin Islands (British)
211 Virgin Islands (U.S.)
212 Wallis & Futuna Islands
213 Yemen

214 Yugoslavia

215 Zambia

216 Zimbabwe

The Countries in Red are

normally “Closed” areas
to the Gospel.

le are
ifficult”

The Countries in Pu
normally considered “
areas to the Gospel.
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Focused on the Word of God

The Bible Gateway

Our “Bible Gateway” to online scriptures is the most accessed collection of free, digitized
Bible translations and versions on the entire Internet. Any ministry, church or
individual in the world can include an interface to the Bible Gateway on any page

within their site for instant scripture searches or to display verses or passages on
their site. They can also sim-

ply provide a hypertext [ -~ Netscape: Bible Gateway - Search the Bble inNne e
link from any scripture T mak forwad Resad Home Sewsh _"_"_’i"ll“'i“,fi“___—aj O
reference on their site to  |[7] we S FEorAsRgmenml___——————— BT AT
the Bible Gateway for A
instant access. Currently
available in nearly 20 T B e eaoas AY.
languages and translations, e o x sarsice ot DN Rtions Netwark
we are committed to —y
= Offwr Langegee
adding numerous ZE«_ES‘__‘:E i

translations and languages
as financial resources
become available.

PORTUGUESE
B TALA sre_a,rgmf_ﬂ@//

LGLUILIELS Restrt search (assumes whole BIE)

Online “Devotionals” include
more than 25 separate
devotionals for all ages and
tastes, including; “Keys for Kids”
from Children’s Bible Hour, “Our
Daily Bread” from RBC

Wore informelio

[ s, then
It your search turns up more than {10 verse
the results will be shown as references only. u,om
BIBLE GATEWAY FAQ -

2. THE

oss reterences (NASB)
B Srow fooinctes (4VAASS)

SEARCHING INSTRUCTIONS

HOW TO LINK TO THE

.. . . BIBLE GATEWAY : E

Ministries, Back to the Bible’s [RANSLATONS  The following Scrigtures ars also onlins avelabs e o
. IRANSLATEES : ble Society. Sore of these currenuy \

“Devoti ons.org," “MY Utmost for EDBACK Kié_g %&f&%ﬁ%ﬁm of the complexity of their fonts.

His Highest” by Oswald
Chambers, “A Word With You”
by Ron Hutcheraft, “The NIV
Quiet Time Bible” devotionals
from InterVarsity, Luis Palau’s
“Healthy Habits” and many others.

Others are available in text or download formats.
(Chiness Gospels S |[::B

¢ books from the - N
E&l ‘lllsélggaﬂn RSV |t KV i Darby # LT I world English

t
vour feedback has been Very helpful in mefne\égg)&m;g
of the Bible Gateway. Feel free to sgnd us g§
the webp or send email to bo@gospelcom net

FE
SEARCH THE BIELE BY TOPK

W’

Other Resources
By working with others we offer
Bible studies, Discipleship Resources, RealMedia™ , Newsletters, Humor, Christian History, Christian-

Centered Movie Reviews, Sermon Outlines, Apologetics, Online Magazines, Mission and Ministry
News, Online Shopping, Reverend Fun'’s Daily Cartoon, and many others.

www.gospelcom.net




The Character God Requires

What does God say about the kind of leadership a nation
needs? America desperately needs the blessing of God. And God
says, “If you want My blessings, here are some things that are
necessary.” Ilere are five biblical characteristics God requires of
leaders before His blessing can rest on a nation.

1. Righteousness

The Bible says, “It is an abomination for kings to commit
wickedness: for the throne is established by righteousness”
(Proverbs 16:12). This is God speaking. We don'’t have a king in
this country, but God is talking about leadership and steward-
ship. The Bible calls the political leader “a minister of God”
(Romans 13:4). The leader is acting for God, and therefore
should be godly.

An unrighteous person is unfit for leadership, whether it be
in the church, home, business or government. The worst kind of
leadership is hypocritical leadership that carries a big black
Bible but does not live a righteous and a holy life.

Back in the ‘60s, young people were strumming guitars and
singing songs promoting God, country, patriotism and other
themes. They were not part of a “right-wing conspiracy” but one
line that they sang seems to be especially relevant: “You can't
live crooked and think straight, whether you are a chauffeur or
a Chief of State.”

f a throne of iniquity is one that

uses the law to commit evil, then
what we have in America today is a
throne of iniquity. ... nothing is
politically right that is morally
wrong.

2. Wisdom

A leader must also possess wisdom. The Bible savs, “I wis-
dom dwell with prudence. ... By me [wisdom| kings reign and,
princes decree justice. By me princes rule and nobles, even all
the judges of the earth” (Proverbs 8:12, 15-16).

llere is an example of how little our nation understands true
leadership. We say we want our leaders to be skilled. But God
says, “I want My leaders to be wise.” It is far better for a leader
to be wise than to be intelligent or gifted.

That's the reason a nation cannot be governed by the taking
of popularity polls. Beware of polls! A person who takes a poll to
find out what people want and then pampers them and promises
things, regardless of being able to deliver them, is an oppor-
tunistic politician and not a godly leader.

President Harry Truman wisely observed the difference
between leadership and poll-taking: “I wonder how far Moses
would’'ve gone if he had taken a poll in Egypt?” What would

od may allow us to make

an ungodly choice, but He
never relinquishes control. ...
You didn’t vote Him in, and you
won't vote Him out.

Jesus Christ have preached if He had taken a poll in
Israel to find out what the people wanted to hear?
Where would the Protestant Reformation have gone if
Martin Luther had taken a poll?

It isn’t the polls of momentary public opinion that
count. What counts is wisc leadership from people
who know right from wrong and follow the right. God
requires that His leaders possess fortitude and hon-
esty. It is leaders like this who shape epochs in the
history of the world.

Wisdom is better than a strong economy. “In the
light of the king’s countenance is life; and his favor
is as ‘a cloud of the latter rain. Ilow much better is
it to get wisdom than gold! and to get understand-
ing rather to be chosen than silver” (Proverbs
16:15-16).

This idea that the economy is all that matters
is ridiculous! There is no other way to say it.

God values wisdom and understanding more
than gold or silver.

3. Honesty

Another aspect of the character God
requires a leader is absolute, impeccable hon-
esty. Proverbs 17:7 tells us, “Excellent speech
becometh not a fool: much less do lying lips a
prince.” According to Proverbs 20:28, “Mercy
and truth preserve the king.”

Liars and leaders are not the same. If a
man is a liar, he has a character flaw that
goes all the way to the core of his being.
People are not liars because they tell lies;
they tell lies because they are liars.

A person is never more like the devil
than when he lies, for Jesus said in John
8:44 that Satan is a liar and the father of
lies. Conversely, a person is never more
like the Lord Jesus than when telling the
truth, because Jesus Himself is the truth
(John 14:6).

A leader is known by the helpers
chosen to serve alongside and must be
wise when making these choices. Any
leader who chooses consultants and
political operatives with the morals of
an alley cat is not fit to lead. Proverbs
29:12 says, “If a ruler hearkens to lies,
all his servants are wicked.”

Fehrm‘%\!ar



t makes every difference what a

person in leadership believes and
does in his personal life. Character
counts with God.

4. Sexual Morality

A leader must be a person of high sexual morality. We've
come to a sad day when parents have to turn off the news when
children come into the room because the news is X-rated. The
stand-up comics love it. However, if the nation laughs off the
sexual sins of our leaders, should we be surprised if our children
treat immorality lightlv?

A leader’s moral character is so important
because if a man cannat control his own desires,
what might he do in a time of national crisis?

If a leader cannot keep his mest sacred
promise of all, the promise he made to
his wife before Almighty God, how can
he be trusted to keep any other prom-
ise? A leader must be, therefore, a
man of sexual morality.

5. Protect the Weak

A leader must Protect the Weak
and the helpless. In Proverbs 31:8-9,
God says to King Lemuel, “Open thy
mouth for the dumb in the cause of all such
as are appointed to destruction. Open thy
mouth, judge righteously, and plead the cause of
the poor and needy.”

A leader must speak up for those who can't speak up for
themselves, those who are about to be desiroved. When a presi-
dent is inaugurated. he takes a pledge to defend the nation. We
have a lot of defenseless people in America today who depend
on the government to defend them. The president should be
standing up for the unborn, the most defenseless of all those
who cannot speak for themselves.

If a throne of iniquity is one that uses the law to commit
evil, then what we have in America today is a throne of iniquity.
Laws are passed to shed innocent blood. But nothing is political-
ly right that is morally wrong.
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God’s Allowance

Even though God requires character of leaders, Ile respects
a people’s choice of a leader who doesn’t possess character. Not
that God approves of the choice, but He respects human will. e
allows us to choose our leaders.

In Hosea 8:4, God says, “They have set up kings, but not by
Me: they have made princes, and I knew it not.” The people did
not seek God in their choice of leaders, so they didn’t have
God’s will to guide them. Ie was not part of the process. Wicked
rulers are God’s reward for wicked people.

One of the most chilling verses in the Bible is 1 Samuel 8:18:
“Ye shall cry out in that day because of your king which ye shall
have chosen; and the LORD will not hear vou in that day.” In
other words, vour evil king was vour choice. Don’t expect God to
come to your aid when that king leads you into disaster!

We have come to a place as a nation where we have said, “Let

the good times roll! The stock market is setting records
and things are fine, so don’t get shook up over a few
moral lapses.” llowever, when war breaks out in
the Middle East and fearsome bielogical
weapons are let loose on the world or some
other scenario of judgment unfolds, no
one will care about the economy.
America will then cry out to God,
and God will not hear. God have mercy
on America! Da you see what happens
when we say that character makes no
difference? It’s a way of saying that God
makes no difference!
People say, “But God must be blessing
America. Look how prosperous we are. The
Dow Jones is up and unemployment is
down.” I want to tell you something, If there
had been a Dow Jones average in Sodom, it would
have been up too. Sodom had the bloom of prosperity on
it just before the fire of God fell. Consider this description of
Sodom: “Behold, this was the iniquity of thy sister Sodom,

n unrighteous person is unfit

for leadership, whether it be
in the church, home, business or
government.

continued on page 96



Enabling Ministry by Working With Others

International Bible Society

“Our partnership with Gospelcom.net has been
phenomenal. Our heart is to reach people for
Christ using the Internet and to advocate the
truth and centrality of God’s Word in our lives.
Without the partnership with Gospelcom.net,
IBS would not have been able to do this.
Gospelcom.net’s commitment to IBS and to
over 200 other evangelical ministries is
invaluable.”

RBC Ministries

“In their generosity, Gospelcom.net has given
RBC Ministries access to a new generation of
people who need our materials. The ability to use
the Internet and the Gospelcom.net site has
allowed us to communicate with people from all
walks of life and from all areas of the world.
Thanks to the technology that brings RBC
Ministries onto the computer superhighway, we
can help individuals come to know God better
through our resources.”

Back to the Bible

“Back to the Bible is grateful for the ministry of
Gospelcom.net. We realize that Internet tech-
nology is the medium for the new millennium.
Gospelcom.net is playing an important role with
their hosting and training services which allows
us to utilize this medium much more effectively
than we thought possible.

In the three years of our association with
Gospelcom.net over 3,400 individuals have
indicated their response to the Gospel message
through our Web Ministry.

We feel that this is just the tip of the iceberg
for what God wants to do through Back to the
Bible on the Internet. Gospelcom.net will
continue to be the primary link in enabling us to
reach this emerging audience.”

“It is astounding to me that,
while the motive and the message
of the Gospel never change, the
method of delivering it has
changed immensely. We at GCI,
in partnership with our alliance
members, are totally committed
to use the Internet to take the
Gospel message to the uttermost

parts of the world!”
Billy Zeoli

President,
Gospel Communications Int’l, Inc.

Youth Specialties

“Youth Specialties is forever indebted to the
visionaries at Gospel Communications
International. If it wasn’t for their keen foresight
nearly five years ago, we may just be getting into
the Internet today. But their generous offer of free
site hosting and training was more than we could
pass up. That offer allowed us to enter an arena
that has significantly changed our organization. It
has increased our effectiveness in training and
resourcing youth ministers all over the world.”

Children’s Bible Hour

“We at CBH Ministries are so grateful for the
wonderful relationship that we enjoy with
Gospelcom.net. Through your skillful expertise
coupled with your generous hearts, you have
allowed CBH Ministries to touch the lives of
thousands of young people and their families
world-wide with the Gospel of Jesus Christ.

As we look ahead to making changes at CBH
Ministries, we are pleased with the knowledge
that you will be available to assist us in reaching
even wider audiences with new products and a
fuller range of ministry resources that will do
even more for the Kingdom of Christ.”

www.gospelcom.net




The Most-Visited Religious Website in the World in 1999
www.gospelcom.net

In the last half of 1999, Gospelcom.net
recorded 96,775,668 page views. Additionally,

in all of 1999 Gospelcom.net had 780,950,833 GOSPEL IMUNICA EIONS

hits at the site. We are anxious to see what
God will do in the year 2000 as we surpass one
billion hi.ts.in a singlg year, and more than a ONLINE
quarter billion page views. o = 8
We thank our donors, our dedicated staff RN G
and the hundreds of ministries that participate
as a unified force for evangelism and disciple-
ship through this pioneering Internet ministry.
Most of all, we thank God for the incredible B
number of lives touched and changed through
the freely accessible material found here.
Visit us via our portal, www.Gospelcom.net
today. Or, access one of these special sections...

isn’t it time you discovered what all the
excitement is about! www.reverendfun.com
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With our Strategic Cooperative Ministry

Agreement with Salem Communications, 3 Salem Communications

OnePlace.com, the Salem Radio Network and CORPORATION

their family of Internet and broadcast properties,

Gospelcom.net is your portal to the best

Christian resources on the Web. ne Oce'com
/SONICPLACE.COM

This brochure has been graciously underwritten
by a friend of Gospel Communications
International, Inc.
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TURNING

TELEVISION

Launching In March

2000

Affiliated Media Group
Congratulates Dr. David Jeremiah
and Turning Point Ministries on the
upcoming launch of their
national television program.
We are proud to be
their agency of record.

Want To Know More>
TURNING POINT'S WEB SITE
www.turningpointradio.org

AFFILIATED MEDIA GROUP'S WEB SITE
www.affiliatedmedia.com
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pride, fullness of bread, and abundance of idleness was in her
and in her daughters, neither did she strengthen the hand of the
poor and needy. And they were haughty, and committed abomi-
nation before me: therefore [ took them awayv as I saw good”™
(Ezekiel 16:49-30).

We are free to choose, but we are not free to choose the con-
sequencees of our choice. First we choose and then the choice
chooses for us.

God’s Control

God may allow us to make an ungodly choice, but He never
relinquishes control. Do vou think God has lost control just
because Ile allows a nation to choose against His will God still
rules in the heavens.

1e worst kind of leadership is

hypocritical leadership that
carries a big black Bible but does
not live a righteous and a holy life.

It is God who “bringeth the princes to nothing; he maketh
the judges of the earth as vanity” (Isaiah 40:23). God is still the
King of kings. “He ruleth by his power forever” (Ps.66:7). You
didn’t vote llim in, and you won't vote Ilim out. lle is God, and
where e does not rule He overrules.

You may ask, “Then how can God let the wicked get away
with their wickedness?” They don’t get away with anything. Put
down this incredible verse: “The seripture saith unto Pharaoh,
Even for this same purpose have I raised thee up, that I might
shew my power in thee, and that my name might be declared
throughout all the earth™ (Romans 9:17).

Pharaoh was a great and mighty king of ancient Egvpt. lle
kept getting greater and mightier and his approval rating in the
Egvptian polls kept going up. But God said, “I am the one who
raised vou up, and I am the One who is going to bring vou
down.” Romans 9 discusses what happened to Pharaoh and his
armies when they drowned in the Red Sea. Pharaoh was great,
but God was infinitely greater. He will alwavs reserve control for
Himself.

NRB Februarv/March 2000

God’s Coronation

We come now to the final point: any earthly king or presi-
dent is here only for a little while. One of mv favorite psalms is
Psalm 2, which speaks of how the people of the world want to
throw off the restraints of Almighty God. The kings of the earth
say, “Let us break their bands asunder, and cast away their
cords from us” (v. 3).

leader also must be wise in the

choice of leaders who serve
alongside. A leader is known by the
helpers he chooses.

But I love Psalim 2:6. In spite of their ranting, in spite of
their arrogance and pride, Almighty God savs, “Yet have | set
my king upon my holy hiil of Zion...”

There is a coronation coming! The King of kings, the Lord
Jesus, is going to rule and reign. Are vou discouraged by the
course of current events? Take heart: “Keep this commandment
without spot, unrebukeable, until the appearing of our Lord
Jesus Chirist: which in his times he shall shew, who is the
blessed and only Potentate, the King of kings, and Lord of lords™
(1 Tim. 6:14-16).

Our Response

Does character count?
It does it there is a God
in glorv — a God
who helped our
tounders establish
this nation, who
has sustained
this nation and
brought us thus
tar,

But if our
people are willing
to say, “God, we
don’t need You anv-

continued on page 9%
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more. We don’t want Your rule anvmore. We know what
we are doing. Our skill and ingenuity will see us
through.” God will sav. “You don’t need Me® Then don't
call on Me when judgment falls.”

Do you remember what happened when Peter
preached his great sermon on the Day of Pentecost” The
people of Israel “were pricked in their heart, and said
unto Peter and to the rest of the apostles, Men and
brethren. what shall we do*” (Aets 2:37).

This is the question God's people need to ask today.
Let me suggest three answers to that ery:

1. Pray for revival. When God sends revival, Tle is
not going to send it through Washington! The White
House eannot bring revival, and the White House eannot
stop revival. We had better stop looking to the White
House and start looking to God's house!

2. Prepare for survival. I don't know what's going to
happen to America in the davs ahead. But we must insu-
late our children against the hard times that mav come.
You and I need to be building into the hearts of our
voung people some bedrock biblical truths that will sus-
tain them and keep them true to God in any situation.
beeause rebellion and immorality permeate the air
around us like a dangerous mierobe.

3. Get ready for arrival. Jesus is coming! God's eter-
nal plan goes bevond the shores of America. Jesus is
coming back to this carth and le will show who is the
Ring of kings and the Lord of lords. The most patriotic
thing anv of us can do is to get right with God and (o
help others to get right with Him.

Adrian Rogers is president of Love Worth Finding Miniseries
i Memphis, TN, Contact the ministry at kefinedia@hef.ors
or 901-352-7900.
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DEPENDABLE. COMPASSIONATE. FAITHFUL.

At KMA interactive, formerly KMS software, we have proven people, products and technology.

We have raised the standard again so your ministry can reach new heights. Donor Management,
Product Sales, Inventory Control, Media Analysis and Conference Registration. We have
improved it all. Our mission: to be your Partner in Ministry. Come see Greg McCoy in booth 246,

call him at 800-800-0293, or email him at gmccoy@kmainteractive.com. Spread the word!
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Wanting to drive more traffic to your
ministry?  Lightsource.com gives
u an opportunity to illuminate the
rts and minds of millions. To
ch around the world and share
vision God has given you.
ghtsource.com is the Christian
hanne! of YAHOO! Broadcast
Services. Not only does it reach
over 80 million people each
YAHOO! Broadcast Serv@s 0
it nl| ba th

top Christian radio programs and
over 70 leading ministries have
come to lightsource.com. Which
means we reach more people
than any other Christian site.

Lel it shine.

iahts B com

YaHoOO!

126 2nd Avenue ¢ Nashville, TN 37201 « 00-60()4585 » www.lightsource.com



The Second
Digital
Revolution

by Jim Sanders

friend of mine recently passed along a
Acopy of Blurr. The book’s message

states that the pace of life is increasing,
not decreasing. And it's dead on.

As a culture, we've collectively aban-
doned the idea that technology is going to
make life simpler. In fact, life has become
more invaded. Cell phones, pagers, the Web
— these tools mean we can reach people and
they can reach us with more information in
a shorter period anywhere, any time.

Not only is the pace of life getting more
rapid, changes in communication technology
are occurring at an increasing rate as well.
The digital revolution is just hitting the
power curve and the primary catapult now is
the Internet.

No one would question the impact it has
had on the way we interact and work. Access
at the office, school, library and home now
give slightly more than one-half of all
Americans access to the Internet. “Free”
computers are making it feasible for more
users from a broader variety of income levels
to reach the Web from their home.

Pz | NRB FelyugryMarch 2000



A few illustrations of this proliferation:

¢ In 1987, phone calls outpaced c-mail messages
by 100 to cight. Today, there is virtually the
same number of ¢-mails sent via the Internet
as there are telephone calls.

From June 1998 to June 1999, the pereentage
of online users who listened to radio via the
Internet jumped from 18 to 30 pereent.

Of those online, 37 percent say they are watch-
ing less TV due to their Internet usage. For
radio, 16 percent sav they are listening less.

As rapidly as things are changing, hold on to

vour hat! In a real sense, the best and fastest
vears for the Internet are ahead. And, just as

the secret word in the ‘60s was “plastics,” the
seeret word for the vear 2000 and beyond

is “broadband.”

What is Broadband?

Broadband refers to the widening of the data
pipeline from the Web to an individual user.
Broadband’s high-speed connection allows users to
surf at the velocity of a click. Watching video and
listening to full-bandwidth audio online is a reality.

Research has confirmed that consumers want
audio and video on-demand. Say goodbye to the
day when someone “caught” a program on radio or
TV. Welcome the day your audience watches or lis-
tens when it’s convenient for them. In the days
ahead, you'll sce an increasing number of program
delivery systems based on store-forward and con-
sumer-oriented platforms. MPEG3 plavers for audio
and hard-disk based video recorders are readily
available to end users.

Missed vour favorite sitcom because of a PTA
meeting? No problem — cateh it on line during
vour break at work. Missed the second part of a
Bible study from the radio? Just click when you're
ready to hear part two.

lonvenience is not the only driver of broad-

band. Research confirms that broadband Internet
users are spending more money on line and more
time on line. High speed Internet users spend 2.5
times as much in purchases on line as those who
connect to the Internet over traditional modems.
(This also means less time watching TV and listen-
ing to radio. The impact on broadeast facilities is
alarmingly obvious.)

Dial-up modems have reached the limitation of
transmission speeds. This is a result of the design
boundaries of the switches which interconnect
phane lines at home or work to that of an Internet
Service Provider (ISP).

So what are the broadband options for con-
neceting to the Internet today? Five have come to
the surface:

1. Cable

he digital
revolution
is just hitting

2. DSL/ADSL the power
3. Fiber-wired Broadcast curve and

4. Satellite the primary
5. Wireless LMDS

catapult now
Most analysts agree which one succeeds is a is the

combination of cost, service, competition and tech-

nology. It appears a combination of this list will Internet.

ultimately be the method for broadband Internet .

aceess. lere's an overview of the potential systems:

Cable

Background: The eable industry has been the
first to aggressively attack broadband service with
the serious testing of high-speed Internet access
staring just four vears ago. In most major metro-
politan areas, broadband service is available —
now representing more than one million cable sub-
scribers.

r
ust as the secret word in the » pii
'60s was “plastics,” the secret '

word for 2000 and nd is
“broadband.” E 4

"'t:’».

Hone it works: Cable connections
special cable box with a high-speed m
handles signaling and data transfer between your
computer and a distributive hub in your neighboi
hood. That hub is typically connecte
optic cable to the cable company’s hea
Although no new wiring into your hom
cable operators must install the fiber
distribution hardware to control digi

Advantages: |
I 4 Z

1) Uses existing cable wiring (lower installati

Ccost)

2) Speeds up to 100 times faster than
modems

J) Available 24 hours a day ¥

4) Works with more than one PC in
office

5) Has built-in security, firewall, and ene

6) ls the only hybrid system for adeq
viding television, voice and data
Internet



to install new hubs and cable boxes
d for by subscription services; as
hardware drops, the service will
ore competitive with other ISPs

mpanies are local monopolies —
no other cable access providers to
market competitive

access bandwidth is shared among

¢ modem users on the same distri-
ghborhood hub; if you and your

or are using the system, the bandwidth
‘between you two (or more)

DSL

: Telephone lines, because of the

necting switches which route a

have a natural limitation of bandwidth
of data that can travel down a tele-

pe”). In 1948, Claude Shannon iden-

tation of our telephone system to be

hat remains true today.

ﬁ;ﬂﬂy%, several companies were

ing high-speed (broadband) digital

s over existing telephone wires. This

ame to be known as “Digital Subscriber

- DSL. Since much of the application had

ard entertainment, emphasis was placed

o

3 y& nload or reqeive portion of the line
! n the transmit end.

lines, because of the

f interconnecting

A route a phone call,

| limitation of band-

mple, it takes very little information to
command, “Tune over to CNN.COM where
ch the news” and a tremendous amount of
tually do the watching. This unbalanced

tric design became known as ADSL. The
depends on new, broadband digital-

hes in the telephone network.

works: A special splitter and modem is

d to the phone line coming into your home
5.1 tter sends dial tone to your tele-
stream to a computer modem.

expensive — uses existing
thout affecting your telephone

2) Faster per-user access rates than cable modem
networks — signal isn’t shared with other
users as it is with cable modems

J) Available 24 hours a day

4) Market availability is exploding — numerous
service providers are going into the market,
which drives down service and installation
costs. Projections are that DSL users will sur-
pass the number of cable users within the
next year, even though cable had a two-year
head start

5) Download speeds as much as 1.5Mb

Disadvantages:

1) Not capable of “broadcast quality” video
2) Slower upload speeds (.2 ~ .3Mb)

3) Must be within about 2.5 miles of telephone
company central office

Fiber-Wired Broadcast

Background: Experimental fiber-optic networks
(FON) have been in successful operation for 20
years. Traditional FON run fiber to each home from
the network head end. However, recent technology
minimizes the amount of cable required. In the past
two decades, the cost, efficiency and size of laser
optics and fiber itself have improved dramatically.

How it works: This passive optical network
(PON) configures similar to cable: a single fiber
runs to a neighborhood hub from the ISP head
end. An ISP sends broadband data (35+Mb) to the
neighborhood passive optical splitter. These low-
cost devices are easier to install and don’t require
electrical power to operate. From the hub, single
fibers run to the home.

Advantages:

1) Ten times (or more) faster than copper

2) Can handle tremendous bandwidth: tele-
phone, TV, movies-on-demand, data, video
conferencing

3) Not distance sensitive
4) Hardware continues to come down in cost
5) Cheaper to install passive devices

6) Passive devices are less likely to fail than
active hubs

7) Successfully tested internationally



For many sites, where the cost of laying cable is proh 2
impossible), satellite connectivity is the only answer.
particularly true for rural sites in the third world.

Disadvantages:

1) High installation cost — estimated at 81500 per
home (85000 per home 10 vears ago)

2) Expensive for network-in-the-home application
(smart appliances)

Satellite

Background: Satellite technology has grown
from Sputnik’s simple “ping” to a broad range of
applications: TV, radio, telephone, GPS, weather,
military and government information gathering,
For many sites, where the cost of laying cable is
prohibitive (or impossible), satellite connectivity is
the only answer. This is particularly true for rural
sites in the third world.

Howe it works: \ consumer sends a request via
cable or phone modem to an Internet Serviee
Provider. The ISP responds by transmitting the
requested signal to a satellite which relays that sig-
nal to another satellite or directly to the receive
antenna on the roof of a house. This is also an
asymmetrie design — the upload and download
speeds are different.

Advantages:

1) Able to reach sites around the world
2) Same cost for one site as a million on download
3) Reaches rural sites casily

4) Three to six times faster than cable modems;
up to 12 times faster than DSL

Discdvantages:

1) High cost of launching satellites — 84 - S10
billion

2) Requires roof-top antenna — approximately
5500 - 1000

3) Architeetural objections of antennas

4) Interference trom buildings and trees — must
be line-of-sight to satellites

5) Geostationary satellites (orbiting at 22,600
miles) are able to “see” greater arcas, but have
.25-second delay in transmission time; low
:arth orbit (LEQ) satellites require more
spaceeraft and sophisticated antennas to track
the satellites

Wireless LMDS

Background: One of the significant b
bringing broadband to the home is the
— the connection between the home
distributive hub. One solution offered su

FCC has allocated significant bandwidth (1
for this wireless service that operates at
frequencies (28 Glz).

Ilow it wnrks: Similar to satellite sys

via hhar toa lmse station opt.raling at the
frequency band. The line-of-sight signal is receiver
at an antenna within 2 - 3 miles which feeds a net-
work interface device. This device sends the data
to the appropriate computer on the network.

Advantages:

mitters and receivers

J) Prim mt.lge for business app cat

Disadvantages:

1) Because of the high frequencies, the s
suh_icct to “fade” from rain

It’s not likely that any one
broadband connection type
be the cure-all. Look for a co
tion of types of services:
for rural areas, 28GHz for
and ADSL for suburban.

WRH



Ithough content providers will
always be in demand, the

means of delivery is headed for a
change.

It’s not likely that any one single broadband
connection type will be the cure-all. Look for a
combination of types of services: satellite for rural
areas, 28Gl1z for urban and ADSL for suburban.

There's no question, broadband is here! It’s the
future for program delivery to consumers. As a
consequence, broadcasting takes on a whole new
meaning.

So what does all this mean to Christian com-
municators?

1) If vou’re not on the Web now, streaming audio

J) If vou're a local station, focus on what vou do
best — deliver local information. Radio listen-
ers and TV viewers want information from the
Internet. Specifically, they want local informa-
tion and community news.

4) Consider expanding the information vou offer
via the Web: classifieds, chureh information,
local news, games, cte.

Although content providers will always be in
demand, the means of delivery is headed for a
change. High Definition TV, Digital Audio
Broadcasting and Digital Satellite Radio are a few
of the other changes in our distribution svstem.

“Broadcasting” is taking on a whole new mean-
ing. It may be, someday, NRB is known as the
National Religious “Broadbanders™

Jim Sanders is vice president of technical services

or video, get there! Sor Ambassador Advertising Ageney and may be
reached at aaasanders@compuserve.com or

2) The method of program delivery to consumers 714-738-1301.

is changing. Look for opportunities for deliver-
ing vour information dircetly to users.

he Christian Radio Consortium (CRC) has announced

the imminent completion of a two-vear conversion

from FM? to DVB for the delivery of radio broadecasts.
February 29, 2000. is the last day for satellite networks to
use FM as the sending svstem for Christian radio.

The process began at the 1998 NRB Convention when the
demise of current satellite technology was announced. The
group formed to find a common means by which to deliver
radio programming with an eve to simplifying hardware
required at the radio station.

A lengthy technical review by the seven CRC member
networks (Ambassador Inspirational Radio. Focus Satellite
Network, Moody Broadcasting Network. Salem Radio
Network. SkyLight Satellite Network, USA Radio Network and
VCY America) vielded a delivery platform that has now
extended to several additional satellite program delivery net-
works. These include: IRN, Faith Communications/SOS
Network. Research Educational Foundation, SongTime and
American Family Radio. As a result. radio stations will have a
vast array of programs available for their use.

The Consortium remains committed to continuing this
unprecedented discussion of technical issues facing the broad-
casting industry. On the CRC agenda: automated delivery and
receipt of programs stored on computer. digital audio broad-
casting and the influence of streaming audio and the Internet
on communicators.

Christian
Radio

Consortium
Update

—JS
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REVOLUTIONARY

by Barry Whitlow




. ® THE VISUAL CHURCH
N | LEADS THE CHARGE IN
S ® COMMUNICATING

CHRISTIAN CONTENT IN
THE 21ST CENTURY

‘he great need for new broadcast
content is as apparent as it is elusive.
High-five attempts have been made by
religious broadcasters to package God in a way

that today’s society can relate to — with little
overall success. Hollywoodites continue to
move society farther to the left while wewon-
der how to steer it back to the right.

As Christians become more saturated with
the world, Christian communicators find it
more difficult to connect with their more
worldly audience. After all, how do broadcasters
craft messages for people who really love God
and really like watching a dozen R-rated movies
every year?

r

“BANDWIDTH, FRONT AND CENTER!”

There has never been a more exciting or opportunistic time for Christian
broadcasting. Until now, the production of new Christian programming has been
held in check by a few keepers-of-the-airwaves. Although “my way or the high-
way” was not stated in so many words, all content producers knew you either
produced what was liked by the few or you didn’t play.

The Internet has changed the rules and is leveling the playing field. Steven
Spielberg recently commented that before long we'll all be tuning into the world’s
most popular show coming from some place in lowa. For those of us wanting to
have a greater impact on our world, thats an exciting observation.

The global broadeasting platform of the Internet, combined with affordable
production tools available to the mass-

NEVER IN THE HISTORY es, equals an enormous content cre-
OF BROADCASTING HAS ation machine. Never in the history of

broadcasting has there been a more

m N N YRy T Al
I'HERE BEEN A MORE powerful content combination. No
POWERFUL CONTENT longer must the people of the world

depend on a handful of people to make

C“N““NAT“’N' every programming content decision.

(3 FebruaryMarch 2000 NRB
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The Christian community contains some of the
world’s most frustrated creative people. Although
we claim union with the One whe stretched she
neck of the giraffe, created the colors of the rain-
bow and designed the human eve to see millions of
colors, we still manage to bore millions of people
every weck.

Get ready for some good news: There'’s a huge
army of talent out there just waiting for a chance
and a platform to produce. For the first time this
army’s creative voice is about to be released into a
world filled with despair and confusion, a world
that has waited anxiously for God’s hope to be
communicated in new ways that they can relate to.

The stated mission of The Visual Church
(TVC): To introduce new wavs of communicating
God’s message in churches through the formation
of The Visual Church — America’s First
Multimedia Church — while simultaneously
launching a new global Web-based religious broad-
cast company that will help revolutionize Christian
broadeasting through the introduction of new short
programming.

“STARTUPS HAVE A DIFFERENT
ROLE. THEY ARE ABOUT
BREAKING THE RULES AND
TRYING NEW THINGS THAT
MIGHT FAIL OR MIGHT CHANGE
THE WORLD.” — MARC
ANDREESSEN, CO-FOUNDER
OF NETSCAPE
COMMUNICATIONS CORP.

NRB FebruanAfarch 2000

If we want our life changing message to find its
mark in the 21st century human heart, then we
must stop using 19th century communication
techniques and develop new content that is rele-
vant to today’s audience. Christian TV can’t do it;
they have their hands full keeping their lights on
and serving niche markets. Family TV can’t do it.

“THE PIPES THAT ARE BEING
BUILT ARE HELPING TURN THE
FOCUS BACK TO CONTENT...
THE QUESTION NOW IS JUST
WHAT KIND OF CONTENT WILL
BE PUT ON THESE INTERACTIVE
CHANNELS.” — CORY SMITH,
CEO OF WEBCAST SOLUTIONS

They have their hands full serving a broader mar-
ket and satisfving national advertisers. I believe the
Christian content revolution will begin in the very
same place Christian broadecasting began — the
local church.

However, the revolution will not start with the
traditional local church, but a new local church
model. A 21st century church. A church designed
to communicate to the masses using the power of
multimedia. A church that has the right tools to re-
purpose their local multimedia content for global
broadcast.

TVC was founded on the assumption that the
local church has something not only to offer our
local community, but also to offer the world. That
something is new programming. If we can do a bet-
ter job of creatively communicating to our local
congregations, then we can re-purpose that con-
tent — and in the process launch mini production
studios in churches all across the world. Seem far-
fetched? Believe it or not, the revolution has
already begun.

Churches across America are realizing the
necessity of multimedia. Many are purchasing
high-powered production and broadcasting tools
with foreign names like Avid, BARCO, XL-1 and
G4. These high-tech tools are capable of producing
broadcast-quality programming, streaming Web
shorts and in-church broadeasting. Our goal is to
develop TVC into a working lab where what we
learn can be passed on through our “We-Learn-
You-Learn” network.

TVC functions like a traditional church by uti-
lizing small groups, youth ministry, children’s min-
istry and praver ministry. The main difference is
that the weekly message will be communicated



using multimedia instead of a lecture-based ser-
mon. The TVC objective is to get more of God's
important message into the heart of the audience.
TVC also will serve as a next-generation min-
istry that distributes video shorts, animations and
digital content to a broad range of traditional and
new Christian media outlets, including the local
TVC service, TV, the Internet, broadband services,
DVD and home video. TVC’s Web site
{(www.TheVisualChurch.com) will work to become

“THE DANGER OF THE
CHURCH TODAY LIES WITH
ARMOR AND BRAKES. THE

BENEFITS LIE WITH RISK AND
SPEED.” — LEONARD SWEET,
WWW.LEONARDSWEET.COM

the Internet’s largest destination for quality
Christian programming. Thirty minutes of new
programming will be produced weekly for the local
church service and then re-purposed for

global distribution.

For Christian filmmakers and producers, TVC
means they can now afford to produce because of
the exposure and revenue opportunities made
available to them through the TVC Web site. For
media companies, TVC means an opportunity to
deliver new programming that is relevant and
makes a difference. For the viewing masses, it
means an opportunity to sec meaningful entertain-
ment that isn’t available anywhere else in the
world. For the cause of Christ, it means the
amount of biblically based programming in the
world will increase exponentially, thus producing a
greater positive influence on the world.

The discussion on whether to use multimedia
or lecture-based presentations to communicate
God's message should go deeper than mere tradi-
tional preferences. It should ask, “How does our
contemporary society learn?”

From elementary school to college, from corpo-
rate America to entertainment, people today gath-
er information and learn from well-crafted multi-
media presentations. Interactive TV, Web Radio,
Web Video, DVD, Video On Demand and video
games are words associated with today’s exciting,
fast-paced and visual learning environment.

And vet, for the most part, we still expect the
church and TV audience to stay tuned into a 30-
minute lecture-based sermon! My brother and |
used to say we'd rather take a beating than have to
listen to a lecture from Dad. That communication
“clue” is more relevant today than it was then.

When people criticize TVC's pioneering com-
munication tactics, I often bring up the challenges
D.1L. Moody and Ira Sankey encountered when
they pioneered the use of congregational singing
from bound hymn books. They were deeply criti-
cized for breaking tradition, vet the tradition they
broke ended up being a positive thing for the
Church as a whole.

A great illustration to the effectiveness of mul-
timedia-based communication comes from two dif-
ferent places that often have similar audiences:
churches and movie theaters. In church, if vou
were to observe an audience during the sermon
vou'd see that approximately every 30 seconds the
person in the audience looks away from the speak-
er. In a movie theatre the opposite occurs; people
almost never look away. That’s the power of multi-

“THE AUDIENCE HAS
CHANGED. THE
AMERICAN PUBLIC IS
LOOKING FOR SOUND
BITES OF INFORMATION.”
— TOM CURLEY,
“USA TODAY”
PUBLISHER/PRESIDENT,
ON THE PAPER’S STATUS
OF BEING THE MOST-
READ NEWSPAPER IN
THE NATION
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media-based communication. The combination of
a good story, moving images and carefully selected
audio creates an exciting learning environment
where more of the human senses are engaged,
causing people to pay closer attention.

The logieal conclusion is that if we can develop
ways in the Church to keep our audience engaged
with the message, then thev will receive more,
understand more, learn more and grow more.

According to a recent George Barna survey
{www.barna.com), people between the ages of 18-
24 who used to be regular church attendees are
dropping out of church at record numbers. Nearly
two out of three of these unchurched call them-
selves Christians.

WHEN “MAXIM” MAGAZINE
SURVEYED ITS READERSHIP
WITH THE QUESTION, “WOULD
YOU RATHER GO TO CHURCH
OR WATCH PRO FOOTBALL?”
EIGHTY-THREE PERCENT
OF THOSE AGE 18-34
CHOSE FOOTBALL.

The wrong response to this startling statistie is,
“They must be uncommitted and unspiritual.”
Research proves that people are just as spiritually
minded today as they were 10 vears ago. A better
response is, “Why are they dropping out?”

The vounger the person, the better they relate
to multimedia. Young people today grow up sur-
rounded by multimedia. From elementary school
through college they are communicated to through
multimedia. The average kid now watches 35
hours of TV per week ... and uses the Internet and
plays video games. Yet most churches still commu-
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“WE’RE NOT SKATING TO
WHERE THE HOCKEY PUCK IS,
WE’RE SKATING TO WHERE
THE HOCKEY PUCK WILL BE.
TVC IS ABOUT MINISTRY-MODEL
INNOVATION RATHER THAN
MESSAGE INNOVATION. GOD’S
WORD IS CONSTANT; THE WAY
I'T’S COMMUNICATED IS NOT.”
— BARRY WHITLOW, FOUNDER,
THE VISUAL CHURCH

nicate using lecture-based sermons that average 40
minutes in length. For those who grew up on mul-
timedia, that 40 minutes can be torture'

“How do we craft our message so our media-
tuned audience gets it?” is the question that drives
TVC.

TVC hopes not only to use multimedia to evan-
gelize, but also to recapture much of the Christian
unchurched population. Barna places the number
of born again adults who are unchurched at 10
million individuals. That’s one out of three adults
and represents a huge part of the Christian army
that is out of service.

TVC is one approach to developing new con-
tent and communication techniques. Hopefully,
there will be many more. Reaching the 21st centu-
ry audience will take a significant creative collabo-
ration between the newest, the new and the tradi-
tional. By recognizing that none of us are as smart
as all of us, we'll reach the largest possible audi-
ence. There's plenty of need and plenty of opportu-
nity for all — and then some.

“T0 IMPROVE IS TO CHANGE —
TO BE PERFECT IS TO CHANGE
OFTEN.” — WINSTON CHURCHILL

We believe 2000 will be the “Year of Creativity”
for Christian media. God’s creative army is suiting
up to take Media Hill. This new effort won’t be
casy, and it won't be without some very loud crit-
ics. But that’s okay. In the words of a sage, “If vou
aren’t living on the edge, vou're taking up too
much room!”

Barry Whitlow is founder of The Visual Church in
Colorado. Visit the TVC Web site at

www. TheVisualChurch.com or contact Whitlow at
Barry@TheVisualChurch.com or 303-387-1419.
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fter spending more than 16 vears in TV, |
Acontinue to be fascinated by production

technology. As director of communications
for NRB I sometimes miss “pushing the buttons,”
s0 | took an afternoon to update myself by attend-
ing an equipment trade show in Greenbelt, MD,
sponsored by Pro Products. Although I am not an
engineer, my experience as a technician, producer
and manager have given me some engineering
understanding.

The number of new products at the show was

overwhelming. I'll just hit a few highlights that
grabbed my attention.

Clip Mail Pro

This toy could be a news director’s best friend
— and a new revenue source for video producers
sitting on miles of archive tape. Clip Mail Pro by
Telestream offers a new way to distribute video
clips by eliminating shipping costs and expensive
satellite time without compromising quality. They
promise vou'll never ship a tape again. 1t’s really as
simple as sending e-mail.

Using MPEG-2, store and forward technology,
the Clip Mail system separates video/audio quality
from transmission rate and allows you to choose
the video quality, the network connection (includ-
ing Internet) and the transmission speed that suits
your needs.

The system comes with a 4GB hard drive capa-
ble of handling program length material, roughly
45 minutes of broadcast quality video and up to six
hours of approval quality (a notch down from VIS
quality). Of course, you can expand capacity with
a larger drive at the send and receive sites.

On the down side, as with the advent of the fax
machine, e-mail and other technologies, a Clip
Mail system is required by both sender and receiv-
er. So, while it might not be worth the $10,000
investment until a lot of people are using it, all
m Uor U.s. hru.xdcast news networks are elther

ible with DTV/ADTV formats.) Get more
Brmation from www.telestream.net or call 1-
877-CLP-MAIL.

The Sony digital portable editor (DNW-A225)
is a lightweight (28 Ibs.), full-service edit
system the size of a laptop.

Clip Mail Pro by Telestream offers a new way to distribute video
clips by eliminating shipping costs and expensive satellite time
without compromising quality.

Sony Digital Portable Editor

The Sony digital portable edicor (DNW-A225) is
a lightweight (28 Ibs.), full-service edit svstem the
size of a laptop. This technology has been around
for a couple of vears and I still am amazed that an
entire editing system has been condensed into
such a small package. The unit gives field produc-
ers portability never before possible and the lithi-
um-jon battery pack allows vou to edit anvwhere
for up to 90 minutes.

February/March 2000 NRB
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Portability is the feature 1 admire most about
this unit, but a closer look reveals other features
that make it a winner. The plaver and recorder are
identical and detachable, giving users and engi-
neers added tlexibility. With the right interface
connectors, the DNW-A223 editor is also compati-
ble with Sony's consumer DV and professional
DVCAM formats, adding budget flexibility.

This machine is so compact, at first glance 1
couldn’t figure out where to load the tapes! It can
playvback Betacam, SX and SP tapes and can
record up to 62 minutes using S-size Betacam SX
assettes. International travel is no problem; this
unit has the versatility of switching from 5325/60
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(NTSC) to 625/30 (PAL). The recorder and plaver
include a four-channel mixer with the ability to
mix or swap digital or analog audio channels.

One added bonus that caught my eve on the
Sony svstem is the ability to support Good Shot
and REC start marks generated in the Betacam SX
cameorders. The system seans the tape for marks
entered by the shooter, giving the editor a quick
list of the best shots on the LCD sereen. The oper-
ator also has the option of entering “virtual marks”
to identify uscful footage. It’s a handy feature for
such a compaet unit to include.

For more information visit Sony's Web site:
www.sonv.com/professional.

M= E3)

Optibase specializes in video streaming technology and serves three
areas: video publishers and content providers; application develop-
ers and system integrators; and networking system integrators.

Optibase Video Streaming

The day is coming when the ability to digitize,
encode and transmit video/audio signals will turn
the broadeast world upside down. Futurists point
to the so-called “information appliance,” a unit
that combines a home entertainment system with
the computer — and probably the kitchen sink,
too. If this is where technology is driving us,
Christian communicators need to be ready, willing
and able to participate.

.\ company that can help the TVAideo profes-
sional step into the future is Optibase. It special-
izes in video streaming technology and serves
three areas: video publishers and content
providers; application developers and system inte-
grators; and networking svstem integrators.

Optibase offers several produets in each catego-
rv. The trade show demo involved a DVD plaver
routed through a computer performing the MPEG

encoding routed in turn to a computer viewing the
program with Windows media plaver. Apply that set-
up on a larger scale — perhaps on a corporation’s
intranet or on the Web — and suddenly an antenna
tower, transmitter and FCC regulations become less
important. Our strength is in our message.

The industry is experiencing an exciting time
of convergence and exploration. Don't let it pass
vou by. Visit trade shows in vour area and don’t
forget to walk the expo floor during NRB 2000 in
Anaheim, CA. Chat with the vendors exhibiting
there and find out where the future can take vou!

NRB director of communications Karl Stoll has
worked as a TV production technician and producer

Sor 16 years (that's 112 in dog years). e has assist-

ed in building two TV stations. He may be reached at
kstoll@nrh.org or 703-330-7000), ext. 517.

|
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remaining is how to put it all into perspective
and get excited about it.

DVD is a family of distinet formats designed to
work together with standards particularly designed
to enhance the work it is to do. For instance, DVD-
ROM is 10 times more stable than CD-ROM through
internal design checks and balances. But [ get ahead
of myvself. All following discussions will involve DVD-
Video; for brevity we will refer to it as DVD.

What — Exactly — Is DVD?

Some puzzling questions exist: “Will there be
any good burger joints in Heaven®” “Will the
Boston Red Sox ever win the World Series again®”
and “Will the heavenly choir really sing Jesus
Freak?”

Although we have to wait for these answers, we
can really sink our figurative teeth into questions
like, “What is DVD?” “What do the letters stand
for?” and “Do DVD and Christianity really go
together®” In fact, this is the reason for holding a
special NRB 2000 workshop on February 8 in
Anaheim, CA. That's when we get specific, have a
chance to quiz leading industry experts for 90 min-
utes and figure what we should bring home and
put to practical use.

DVD has raised a lot of questions. Is it Digital
Video Disc or Digital Versatile Disc? Do the letters
really stand for anything at all* Current wisdom
savs that the letters really don’t need to stand for
anvthing anvmore because these little discs are
becoming just what they are, DVD.

A DVD is about the same size physically as a
CD-ROM but the similarity stops there. To start
with, a single laver DVD holds about 4.7 billion
bvtes (GB) of information versus some 650
megabytes or MB of usable space on a CD-ROM.
There’s a little confusion here because DVD is
based on multiples of 1000 while computer stan-
dards are based on 1024. So a single-laver DVD,
also called a DVD-3, actually has a capacity for
4.38 GB. All of that means you can have about 2
hours of high-quality video on a single layer.

The format goes all the way to a DVD-18 with
two lavers on each of two sides. Other features
include eight audio tracks, each of which can be
5.1 digital surround sound with five separate
speaker channels plus a sub-woofer (that’s where
the .1 comes in) channel. There are 32 full-page
graphic tracks (not just for subtitles), and nine
angles to allow vou to be vour own director as long
as the tracks are laid in.

D\'l) format is here and the only real question

By the way,
copies cost less than
half what a VHS does,
hold far more information
and display nearly three times
the quality. Why do vou think
Hollywood is putting so many titles on
the market? Thev’re making money by en-
hancing products that have already had a success-
ful life, happily recveling old favorites.

Interactive Medium

A good DVD requires a different way of think-
ing. DVD is an interactive medium that lets view-
ers choose what they want to experience. They
can interact with a plaver using a remote control
or with a computer equipped with DVD-ROM as
are many new computers. Those DVD-ROM units
are backward compatible so vou can play that
favorite CD or CD-ROM if vou want.

The thought of letting the viewer have this
much control to pick and choose may not be
something people in our business like. It seems a
bit loose to let people wander through our work at
their whim, using menus to dash from one spot to
another, depending on their particular interest
level at the time.

Enough already. Let’s get back to
“Why me?” “How much does it
cost?” and “How do I do DVDif |
decide | want to?”

We usually want to bring that viewer to some
decision point, whether it is to trust in Christ or to
change a lifestyle or to buy a product. So we
sequence things toward bringing people to a point
of making a decision. And it’s a good thing to do.

119
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Bad quality can be particularly
devastating when it bursts onto a
large screen in front of an unsus-
pecting audience.

Short Attention Span Theater

The dilemma is that we have a culture with a
very short attention span, a wide range of interests
and not much spare time. We need to capture the
attention of viewers, hold their focus and press
them toward a decision. With DVD there is the
possibility of losing control over the elements they
are willing to experience. On the flip side, there is
also the opportunity to give viewers so much more
to experience because we now have a variety of
ways to help them make a decision or even a vari-
ety of decisions.

The DVD Mindset

Interactive DVD presentations require thinking
differently than planning for a controlled linear
presentation. It’s a mindset. DVD allows the ability
to enhance some central theme far bevond any-
thing vou might have done in the past, eclipsing
most if not all of what has been previously intro-
duced to the public.

This is large-screen, wide-vista, high-impact,
surround-sound in an easy to use format that
works well on the familv TV, 1t’s high quality and
intricate access made easy with the simplicity of
menu selection. It follows the same principle that
brought us the automobile. It's technology
designed by engincers to be operated by people
who really don't care what takes place under the
hood or behind the screen ... just get me there, or
in this case, give me the information.

How longis a DVD?

This is a tough question since DVD is not lin-
ear. It’s better to think of the size of a project in
terms of how many segments need to be present-
ed. How long are the sentences and how much of
the information is graphical* How interactive do
vou want the project to be* llow much stutf do
vou need to include? The question really is not
how long but how big.

How much project time can be
put onto a single layer single
side DVD?

The answer usually is just barely enough. The
rule of thumb is about two hours of BetaSP quality
material. You could put about nine hours of VIIS
quality material on it, but why bother?

A key to DVD quality is MPEG-2 encoding and
encoders come in a wide variety of flavors.
Encoding is a primary factor in allowing the best
quality of video to be inserted onto the 4.7 GB sin-
gle laver disc. Since not all MPEG encoders are
created equal, vou usually get what vou pay for.
The cheaper the encoder, the poorer the quality of
picture. The more vou pay, the better the quality.

How many segments can you
have?

The DVD format specifications allow 99 chap-
ters in 99 titles. The possibilities seem endless but
most projects run out of relevant material before
they exceed the potential for variety.

How much does it all cost?

You need to consider the cost of producing the
original materials plus the cost of designing the
lavout and authoring the final DVD. There is a
wide range for design and authoring, from as little
as 83000 to a heavy six figures. Here's the good
news. Once the authoring is done, the duplicated
dises cost much less than a VIIS. One of the proj-
ects we recently completed had the contents of 46
VIS tapes on a single laver DVD which was dupli-
sated for less than 83 per disc.

Let the buyer beware bargain basement prices
on authoring and encoding. Some low-cost shops
can have a low-quality authoring svstem, which
may not be able to handle vour project. Thev

may also have an inexpensive encoder,
which would not provide the video quality
vou need. Ask for a sample of their work
before vou entrust them with yvour proj-
ect. Bad quality can be particularly dev-
astating when it bursts onto a large
sereen in front of an unsuspecting
audience.

continued on page 122
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Can | put my already pro-
duced project on DVD now?

Yes, but beware of shovelware. It really
is a waste of the medium and for those who
have been exposed to good DVD work it has
the potential for leaving them with a sour

experience. Hollywood is our biggest competi-
tor. They are well known for their advances in
communication, technology and processes. It
behooves us to see what they are doing — take the
opportunity to use the medium to it fullest poten-
tial for vour project.
People tend to be afraid of thinking and moving
outside of convention or tradition or historic
precedent. This is sometimes referred to as “think-
ing inside the box.” There is a good deal of
common acceptance that the box no longer
works. Certainly, DVD is one way of
thinking outside the box.
As an example, think of
a video project that is mar-
keted for sale in a book-
store. The only thing that
can be done with this proj-
ect is to place it in a VCR
and watch it from begin-
ning to end with mavbe a
bit of fast forward or
rewind to check out the
good parts again. DVD, on
the other hand, offers
instant access to specific
points of interest within the
presentation, all of it
menu driven. Viewers can
select what they see; vet
they are subtly guided
from scene
to scene.

DVD at NRB 2000

On Tuesday, February §,
Sam B. Wagner will moder-
ate the media technology
workshop on DVD. Panelists
include: Brian Hurst, media
production coordinator for
the Florida Baptist
Convention; Larry Johnson,
president of Rise
International, a top produc-
tion facility; Linda
Cormican, West Coast sales
representative for Pioneer
New Media Technologies:;
David Habiger, vice presi-
dent of sales for Sonic, a
leading DVD authoring sys-
tem; and Des Farrell, direc-
tor of sales for CINRAM, a
top U.S. DVD duplication
facility

Thedilemmaisthat  Qther Helps
we have qa Culture lere are a few more points to
. consider in preparing for a DVD
W|th avery Short presentation:
attention span, a Perhaps insert information on how
: the project came into being or a little
)NIde range of game to check the retention of the view-
interests and not er. Consider putting two or three titles on a
much spare time. dlsc'or inserting up t'o 40 different languages
or eight languages with surround sound on
Weneedto capture vour feature presentation. There are 32 graphic
the attention of channels available for subtitles or to simplify the
. . presentation while making it clear and interesting.
vIewers, hold their Also, consider promoting other productions. All of
focus and press this can be done on one disc. Granted, these
points are still on the outer edge of outside the
themtoward a box. So, the big question remains, what can DVD
decision. do for vou and for your ministry¥

continued on page 124
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DVD allows the ability to
enhance some central theme
far beyond anything you
might have done in the past,
eclipsing most if not all of
what has been previously
introduced to the public.
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Briun Hurst is media production coordinator for the
Florida Baptist Convention in Jacksonsille, FL. and
spent eight vears working with the Southern Baptist
Radio und Television Commission. He also has
worked with Video I-D. where he has produced sev-
eral major DVD projects for clients such as
Caterpillur and Moody Bible Institute.

Approaches to DVD

Think about how the medium itself can
reach others, especially the voung, dyvnamic and
progressive. How much farther can Christians
go with the creativity of the Lord to push this
medium to reach people® Just how far are vou
willing to invest vour God-given talents to own

The thought of
letting the viewer
have this much
control to pick
and choose may

Sam B. Wagner is president of Video I-D, Inc.. and

not be Something the capability to impact lives through one of the has worked with film. video and interactive media

peopleinour
business like. It

newest and most mlccesstul technologies to hit
mainstreagy

in hmmlcast and industry for more than 30 years.
Peoria. 1L, Video I-D has been heavily
ith DVD and its production

. Quadity of picture. While it is hard
to put a number comparison
between VHS. CD-ROM's MPEG 1
and DVD's MPEG 2 quality. the
untrmained eve has no problem sce-
ing the difference ... sometimes as
much as three times the quality of
4 stendard VHS.

. Eight channels of audio per video
clip ave available at the press of 4
button. We use these channels for
different languages, but there is
nothing to prevent thenttrom hefng
used for direetor's comments. spe-
¢ial instructions. featured materials.
enhanced audio for the hearing
impaired and more.

. Each audio channel will support
the 3.1 digital surround sound for-
mat with its five distinet channels
of audio. It is possible to place 40
langnage versions with each video
selection.

There are 32 full-page graphies
trachs available for each video
sclection. These are usually used
for subtitling. however as these are
trug graphics tracks. there is noth-
ing to prevent highly imaginative
graphic enhancement.

. Child protection allows “vellow

brick. road™ progression. Most of us
produce things that the whole fami-
Iy ean watch. Using the code allows

oh !Jle DYD. By mvcfmre the
code at the end of & sesment. view-
ers line up for the next segment.
leading them to the next portion of
the DVD) vou would like them to see
when you want them to see it.

. Bar codes are cool. Some profes-

sional plavers are equipped with
this feature. which provides sreat
flexibility. Once the presentation
material is placed on the DVD and
referenced with barcodes, informa-
tion can be presented in a wide
variety of ways with single-button
advancement. These presentations
can be designed to fit the audience
and are casily modified in less time
than it takes to talk about it.

. Nearly everyvone likes to play sames.

especially younger people. Because
this is an interactive mediun.
games can be responsive with great
depth of plot and graphies. Real
video allows navigating through
streets. moving through doors.
entering levels and getting answers
to life’s questions while enjoying the
action. It's a proven way to touch
the hearts and minds.

. Menus are the keys to unlock doors.

sarefully developed menus allow
the viewer to navigate through the
entire piece and help control the
route by subtle placement of con-

wember of the NRB
ons Committee

tent. Menus provide the buttons for
mancuvering. However., these need
not be just buttons next to a table
of contents. DVD buttons are tar-
seted areas on the sereen. which
allows them to be concealed behind
layered activity on the screen.
Menus can be moving video. graphic
stills. animation and much more.
The menu opens the door to the
whole projecet.

. Yes. friends. count them. nine cam-

era angles. This allows viewers to
choose what specific angles they
want to watch. Coneert viewers can
concentrate on the drummer. lead
singer or audience. Businesses can
hold on a particular tunction of a
piece of equipment. viewers can
pick and choose to match their
mood and available material. You
can tell vour story in a variety of
ways. to a variety of audiences. with
a variety of interests. with age- and
gender-specific video. Custom view-
ing at its best,

. Copy protection ranges from access

codes to geographic regional codes
to encryption levels and computer
copy denial so you ¢:m reasonably
protect your origintal work. That
being said. there are still wavs
around encryption deviees so con-
tinue to guard agsainst theft.

— BH & SBW
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NATIONWIBE .F '

WHME TV-46
-SOUTH BEND. IN

WHMB TV-40
-INDIANAPOLIS, IN

KWHB TV-47
-TULSA. 0K

KWHD TV-53
“DENVER. CO

KWHS TV-51
-COLORADO SPRINGS, CO

KWHE TV-14
-HONOLULU, HI

KWHH TV-14
HILO. Ht

KWHM Tv-21
-MAUL HI

WHNO Tv-20
-NEW ORLEANS, LA

K69EK
-OKLAHOMA CITY, OK

W54BK
-CHESTERTON, IN

W24AW
VALPARAISO. IN

W18AT
GARY.IN

WHT - world Harvest Tetevision L
-NATIONWIDE SATELLITE WORLD HARVEST TELEVISION
Galaxy 6, Tansponder 15

Dominion Sky Ange

www.lesea.com
via RealVideo

WHR World Harvest Radio
-GLOBAL SHAORTWAVE
WHRI - South America & Europe

KWHR - Asia & the South Pacthc , _
WHRA - Afnca & the Middie East / V! RA -
PULSE FM - 96.9/ 1023 - 2 O

www.whr.org
-via RealAudio

" PO. Box 12 * South Bend, IN * 46624
Phone (219) 291-8200 « FAX (219) 291-9043

Visit us on the Internet at: hitp://www.lesea.com



The Industry Leader in Christian outbound
telephone fund-raising
Contact Tim Twardowski or Nick Stavarz
al (330)668-1400

“I :: Your sign of quality.

INFOCISION MANAGEMENT CORPORATION

Help Wanted

ADVERTISING SALES. WAVA-FM, America’s
premier Christian radio station serving

Washington/Baltimore, seeks enthusiastic

team plavers for advertising sales depar

ment. Experience preferred: great attitt

[.
de

and teachability a must. Tom Mover, 703-

807-2266 or tomm@wava.com. EOE.

MEDIA SYSTEMS ENGINEER. Reports to direc-
tor of media resources; responsible for
design, installation and maintenance of
media related equipment, software and
management of engineering services
staff. Successful candidate will have
minimum of bachelor’s degree; working
knowledsge of integration and produc-
tion of technology in education: experi-
ence maintaining networked computers;
familiarity with data presentation sys-
tems, audio and video production and
I'M broadecasting/cable TV engineering,
Desire experience with project and statf
management and computer programs
including AVID, Pro-Tools, Microsoft
Aceess and others. Wheaton College is
an evangelical Christian liberal arts col-
lege. Faculty and staff affirm a

Advertiser Index

Statement of Faith and adhere to
lifestvle expectations. College complies
with federal and state employment
guidelines. Women and minorities
encouraged to apply. Send resume to
Directar of Human Resources, Wheaton
College, Wheaton, IL 60187.

SALES/STATION MANAGER. WREQ-FM, a
first-vear 3600-watt AC station in the
Elmira, NY market, seeks experienced
radio professional with sales proficien-
cv. Proportional increase in station
management responsibilities follows
adequately established accounts and
hiring of additional sales staft. Morning
drive show currently produced. Send
resume and salary history to: General
Manager, WDBA, 28 W. Seribner Ave.,
DuBois, PA 13801.

ADVERTISER PAGE  ADVERTISER PAGE ADVERTISER PAGE
A T I i - 9  Kingdom Seekers .. .......... 75  NRB STOne] ettt . o s 65
Affiliated Media Group ... ... .. S (4 PN - e o s s R Al 121 oneplacecom .............. 45
AMl-American Network .. ... ... 43 KMA Companies . ... ... .. 207ab 14 Open Doors with
Ambassador Advertising KMA Interactive ... ... .. 100Teb 44 Brother Andrew ........... Tab 3A
AGCNCY T R s 59,61,63  KaLA Media Paragon Communications . . . . . 127
Arise Watch, Ine. . .......... R I GHoTID] S S S T et Tob 18,21,52,76,77  Praisc in the Night . ... ..... .. 9
BN T LR ah ™ = N KSUDL. A Ty o 73 Precept Ministries .. .. .. ... .. 34
Bott Radio Network ... ... 171819  Leading the Way . ... .. nterior Cover ~ Puckett Group, The ... ...... .. 8
Broadcast Software LeSEN Broadeasting .. ... .. .. 125 QuinCeslmas NN 107
International ............... BC  Life Issues Institute .. ... ... .. 73 Ravmond Group, The .. Speciol Tob B
Broadman & Holman ... 2627 |jfeline Communications . . . . .. BC  Roval & SunAlliance . ..... ... 51
CDR Communications ........ 89 Lightsource.com . . . . . Cover,Tab 4B,101 Salvation Army, The ......... 53
Central Tower .............. 8 Living on the Edge .. .... ... Tb24  Seleet Religious Broadeasting, . . .1
Christian Network, The ... 87 Love Worth Finding ... ... .. Tib 2B SONTE SRR 113
toncerned Women for America . .7 \larketing Mania ... ......... 38 TimeForHope............... 3
Domain Group, The .. ... 9101112 Master Software Design . ... . .. 24 Total Living Network .. ....... IFC
Family Research Couneil ... .. B DORMRALS N e s 45 TRGmedia...:.ov...n- Special Tab A
FamilyNet ................. 83 Mid-America Gospel Radio . . . . . 29 Trinity Broadeasting Network . . .39
For Faith and Family ....... Tb38  National Right to Life ... .... .. 30 Truth Broadcasting Company . . .69
GSF & Associates ... .. Signature Bond  NPR Satellite ... 49 Turning Point Ministries/
Hanvest Media e oo .. ... 99 NRB 2000 CD-ROM .. ....... 117 David Jeremiah ............. 95
Haven Ministries . ........... 33 NRB 2000 Directory . ... ...... 71 United News and Information . . 32
InfoCision Management . . ... 2,126 NRB 2001 Con\'ent~ion ....... 97  Walter Bennett
T e T I S B Rt B ling GuitpRig, - << oo ¥ 47 Communications . ........... 57
Isracl Ministry of Tourism .. 1415 \RB Magazine .............. 46 Weslevan Hour, The .......... 40
Jack Van Impe Presents ... . . . . D5 SR T LT +.ns s - o - st - 50 WIYS/Jovon Broadeasting . . .. .. 41
R R S 1% World Harvest Church .. ... .. 37
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Opinion

Sound Spectrum Management
and Low-power Radio

Rep. Mike Oxley (R-OH) is vice
chairman of the telecommuni-
cations subcommitiee.
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1en [ was a boy growing up in Northwest

Ohio in the 1950s, | became a die-hard

fan of the Detroit Tigers, because those
were the games [ was able to pick up on the
portable radio in the bedroom I shared with my
brother. Most of the folks in my hometown of
Findlay followed the Tigers in the davs before
satellite broadeasts and eable TV, because vou just

couldn’t get a reliable signal from the Cincinnati or

Cleveland stations. Even when TV arrived on the

scene. the Game of the Week usually featured the
New York Yankees or the Brooklyn Dodgers. so for
me, broadeast radio continued to be, literally, the
only game in town.

I am still a Tigers fan today and 1 am still a
believer in the power of broadeast radio. Whether
in the case of a commercial broadeaster providing
local sports and weather or a religious broadeaster
nurturing a gospel ministry, radio communicators
develop a special relationship with their listeners.
A lot of time. love and financial capital goes into
building those relationships, and as a telecommu-
nications poliey maker, I believe I have a responsi-
bility to carefully weigh the pros and cons of any
change in federal broadeast policies that might
adverscely affect those relationships.

As evervone in the broadeasting business
knows, the FCC has proposed the ereation of a
new low-power FM radio serviee. The problem is.
the establishment of this service is contingent
upon the relaxation of current interference stan-
dards, meaning increased interference with exist-
ing radio serviees. Of course, inereased interfer-
ence translates into fewer listeners for existing
broadeasters, all of whom have worked hard to
build their audiences.

I do not believe it is fair of the FCC to take an
action which would devalue the investment of cur-
rent FM license holders. And it isn't just unfair to
broadeasters. Some experts predict that eliminat-
ing adjacent channel safeguards to make room for
low-power stations will lead to inereased interfer-
ence much like that present on todav's AM dial.
We've all experienced the frustration of trving to
tune in a ball game or an inspirational radio per-
sonality as the signal fades to static. Is it fair to lis-
teners to deny them clear reception of their
favorite stations® Inexpensive and older radios are

particularly vulnerable to increased interference.
meaning low income and elderly listeners especial-
Iv would be hard hit.

I also am concerned that the proposal unneces-
sarily jeopardizes the planned conversion to digital
radio. At a minimum, adding a large number of
low-power stations to the already congested FM
radio band would make the transition to digital
broadeasting more problematic.

Alarmed that low-power radio poses a real
threat to the viability of existing broadcast sta-
tions, and concerned about the impact on digital
radio, | recently introduced legislation with four of
my colleagues to prevent the FCC from authorizing
its new low-power FM service. HL.R. 3439, the
Radio Broadeasting Preservation Act, would repeal
any preseribed low-power FM rules and revoke any
low-power FM licenses which may be issued by the
time of enactment of the measure.

While Congress is unlikely to act on my legisla-
tion before the FCC takes up its rulemaking, |
wanted to send the message that if the FCC goes
too far and allows significant new interference with
established broadeasters, there are members of the
House of Representatives who are prepared to take
action to undo the damage. [ would encourage NRB
member stations that share my coneerns to con-
tact their federal representatives and urge them to
consider becoming a cosponsor of H.R. 3439.

While the FCC's stated desire to provide new
public torums for community groups is laudable, a
multitude of alternatives already exist. Groups may
obtain existing commercial or noncommercial
licenses. use public access cable, purchase broad-
cast or cable air time. publish periodicals and uti-
lize Internet Web sites and e-mail, among many
other options.

In my opinion, it isn't possible to add a new
radio service of any signiticance to the already
crowded FM band without ereating additional
interterence with today’s broadeasters and compli-

ating the transition to digital radio. The FCC can't
change the laws of physies. All the FCC can do is
change the rules under which broadeasters oper-
ate. | believe Congress has a responsibility to
ensure that those rules are fair to broadeasters and
listeners, present and future.



More than 2000 stations

WORLDWIDE

use our digital software

"The BSI software is excellent! It's better than competing systems
costing many times as much.”

Jim Zix - General Manager/Chief Engineer
WLAB - Fort Wayne's Christian Music Source (Fort Wayne, Indiana)

OnNn-Screen Affordable Digital
Cart Machine Automation
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Yes... it's true. An easy-to-use on-screen digital cart Across- the-country and around-the-world, stations are
machine that runs on a regular PC. Thanks to our discovering our easy-to-use WaveStation automation.
exclusive RapidFire® technology, playback is Install our software on your PC and you have a powerful,
instantaneous. True rotating cart capability. WaveCart versatile automation system capable of music-on-hard
comes with its own digital audio editor and uses drive or satellite format. WaveStation comes with its
standard or compressed WAV files. Can be controlled own digital audio editor and uses standard WAV files.
externally. Up to ten on-screen decks. Win 3.1 or 95. Fultautomation or live assist. Windows 3.1 or 95.

$249 .. $999
complete 'FREE complete

BSI

Broadcast Software Internat:onal

888-BSIUSA1 of www.bsiusa.com

Try It, Before
You Buy It!

Download the REAL software
from our web site. Teat and try
before you buy.




With the promise of a new millennium comes a promise of

a new Lifeline. That promise means we will give you more

opportunities to benefit from a full-service telecommunications

company. We partner with organizations to bring about
change in our world. As a Lifeline partner, you have

a connection fo a solution that fulfills your mission.

;pgfomis

A millennium.

Promote Lifeline to your audience
and your organization will
receive the benefits
of our 10%

"Give Back"
progrom.
o COMMUNICATIONS
Visit us at the NRB conventic -3 -L'Dth #212, Benefit from Lifeline’s Full-Service Product Line:
on February 5th and hear how.Lifeline will
\ help your organizc embrace the new * Domestic & International Long-Distanceg
millennium with”competitive rates and the ¢ Calling Cards
fo"owing/e - s * Prepaid Phone Cards
X / A / * Toll-Free Service
N\ New Competitive Mate Plans Pagi , o
Hy \ , * Paging Service
#\ ifriendly.com Filtered Wgernet Ry S vice
\ Access Service : * Filtered Internet Access Service
o New 10% "Give Back" Program
for International C“"‘ For more information, call
Voo g 1.800.511.4346

Servicg Center

L ”
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AmeriVision Communicatiens; Inc. P.O. Box 12980 ¢ Oklahoma City, OK 73157-2980





