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Ravi Zacharias is a world-leader in
Christian apologetics. With his interna-

tional ministry team including Stuart

McAllister, Joe Boot and Michael
Ramsden, they consistently provide thought-provoking
messages that leave listeners thinking more deeply and
hungry for more.

They can be heard on over 1,500 radio outlets world-
wide and are available in a daily and a weekly format.

Don't you think today is the day you begin challenging
the minds of your listeners?

For more information and scheduling opportunities

call (770) 449-6766 or visit www.rzim.org
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The world’s toughest mission field
is only six inches wide.

Ravi Zacharias International Ministries.
Compelling listeners to think deeply about the Christian faith.

Just Thinking — 13:30 daily
Let My People Think — 26:00 weekly

www.rzim.org
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The Light for San Francisco
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We are the most affordable, full-coverage, major market station

WE ARE A FULL POWER, 24 HOUR, LOCAL SAN FRANCISCO RADIO STATION.

for Christian broadcasters.

Join KDIA’s other fine ministry See us on the web at
programs such as: www.kdia.com

* Leading the Way * Review the full line-up
Somebody Loves You * Listen online
Back to the Bible * View the coverage
Hope for the Heart * Check out our community involvement
* Key Life * Join the team!
* Truths That Transform
* Active Word

* Hope for Today b 1640 AM
Real Life The Light for San Francisco
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InfoCision was founded in 1982 to help Christian ministries raise money over the telephone. Our idea
was simple. Train the most highly skilled Christian Communicators to serve the ministries they care
about most. The rest is history. Today InfoCision raises more money over the phone for Christian

ministries than any other teleservice provider.

Example #16

Just one example of InfoCision’s leadership in the industry is our inbound customer service levels. One of our
clients previously experienced an average time on hold of 48 minutes before switching to InfoCision. At
InfoCision, 93% of all inbound calls are answered in 20 seconds or less, and the average time to answer an
inbound call is just 9 seconds!* Now how much more money do you think your ministry will raise from a

supporter whose call is promptly answered, as opposed to someone on hold for 48 minutes or more?

*Based on actual results of all 3.4 million inbound calls handled by InfoCision in 2004.

To learn more about how InfoCision can serve your ministry, call 1-866-303-6725.

www.infocision.com

ilGs InfoCision

THE highest #“quality call center company in the world!®

Visit us at Booth 14 | Conve in Dallas ~ Fe ".’.17-2'2,2006




Delivering...
REAL HOPE for
REAL PEOPLE with
REAL LIFE PROBLEMS

| Dr. Freda V. Crews
A faith based mental health program, challenging
viewers to trust God no matter what. Jer. 29:11
Host, Dr. Freda V. €rews and her guests, share personal

stories and prowide practical, clinical and biblical
directions fof €hange, healing and transformation

Dr. Crews is joined each we y mental health professionals,
authors, biblical scholors} others including:
Dr. Gary Chapman 1¥ h Muncaster Ruth Graham
Dr. David Hawkins 1) egory Jantz Stormie Omartin
Dr. Mark Crawford am: Bill and Pam Farrell
For information on  broadcast
to your program us at:
PO Box 216 C 29304
Ph: 864-20 ~90. 0

www.timefo R S—"
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Finding Water

Imost 95 years ago, President

Woodrow Wilson considered the

fabric of American society and
said this:

A nation that does not remember
what it was yesterday does not know
what it is today, nor what it is trying to
do. We are trying to do a futile thing if
we do not know where we came from or
what we have been about. Ours is a rich
legacy. Rich but lost.

As a nation, ours is indeed a great
and godly heritage. Yet if we fail to
remember that heritage, we eventually
fail to comprehend its purpose. And
where does that lead us? Karl Marx said
it well: A people without a heritage are
easily persuaded.

This is no less true of the church of
Jesus Christ. Ours is an incomparably
rich and godly heritage. Yet, if we too fail
10 remember it, we eventually fail to
comprehend its purpose. And without an
unobstructed view of the purpose of the
church, we cannot clearly see our own.
This is a weakness we dare not neglect.

We see a marvelous picture of our
need in the life of Isaac, recorded in
Genesis chapter 26. Isaac has been so
blessed by the Lord and become so
prosperous that he and all his people are
driven out by Abimelech, the King of the
Philistines.

Then Abimelech said to Isaac, ‘Move
away from us; you have become too
powerful for us.’ So Isaac moved away
from there and encamnped in the Valley of
Gerar and settled there. Isaac reopened
the wells that had been dug in the time of
his father Abraham, which the Philistines
had stopped up after Abraham died, and
he gave them the same names his father
had given them.

In this account we see several things
clearly. First, we know that when Isaac
and his people were driven out, they
needed water — probably desperately.
Second, we note that Isaac did not look
for new sources of water first. Instead he
dug for water where his father had found
water before him.

This passage has application to the
church down through the ages and
certainly in our day as well. Without fear
of contradiction, I think we can say that
the church today is desperately in need
of renewal — maybe even reformation. It

is not too much to
say that the
church in our time
faces a great crisis.
That crisis can be
seen in three
dimensions:

truth, virtue and
meaning.

In our culture,
the validity of
truth is
questioned, and
the church too
often has no answer. Yet without objective
truth, the call to live a virtuous life lacks
a proper foundation. Furthermore,
assertions of meaning and personal
purpose are mere speculation in a world
without truth. The church must, therefore,
defend truth or risk losing its prophetic
voice in the culture.

But in the midst of its crisis, many in
the church are casting about for man
centered solutions. In the realm of truth,
new translations of the Scriptures are
endorsed and marketed because they are
considered more inclusive, irrespective of
their lack of faithfulness to the original
texts. In the realm of virtue, personal
holiness is no longer rooted in the
commands of Scripture but carefully
tailored to fit the inclinations of sinful
men and women, so that they feel
accepted. In the realm of meaning, the
church remains too often ensconced in its
stained glass ghetto, isolated from a world
perishing apart from Christ.

Yet there is water to be found. We will
find it in the same place our fathers found
water — in the living water offered by
Jesus Christ to all who are thirsty!

As Christian broadcasters we must
continue to draw water from that spring
which is fed by the River of Life. We must
proclaim truth as truth, calling men and
women, boys and girls to personal
holiness. We must exhort believers to
bring the mind of Christ to the culture
around them. And above all, we must
continue to proclaim the transforming
power of the Gospel of our Lord and
Savior Jesus Christ. Only by faithfulness
to the heritage entrusted to us can we see
Christ exalted and see the world changed
around us.

X

Dr. Frank Wright is
president & CEO of
NRB. Contact him at
fwright@nrb.org or
703-330-7000.
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The Global Impact of NRB

ational Religious Broadcasters is a
N blessed and powerful association

of God’s servants. Many have
often remarked on the words of Dr. Bill
Bright, who told us not long before his
death that he knew of no more powerful
organization for proclaiming God’s truth
and impacting our world than NRB. As
chairman, I am seeing that confirmed in
many, many ways.

This past year I have visited with
many of you who serve the Lord so
faithfully, using the skills He has given
you and the powerful tool of media
communications. I have heard your
heart and seen your zeal. | have felt
your enthusiasm and your intensity to
see lives changed by the power of the
Gospel of Christ. 1 have also stood and
wept with you over the loss of such
servants as Bob Dobbs, Jon Campbell,
Adrian Rogers, and others. Along with
the powerful impact of NRB come
people with hearts of love and
compassion for one another. This is a
unique association, exhibiting strong
resolve in ministry and tender Christ-
like compassion for each other.

The power of NRB was evident just
a few weeks ago. At the invitation of
the evangelical alliance in Romania, |
was asked to come there to assist in
various ways. Prior to arriving some
issues surfaced in that former
Communist country that would greatly
infringe on religious and human rights.
Some politicians were trying to sneak
legislation through their parliament in
a late night vote, but astute senators
seceded in putting a hold on the action
until later. It was a brief pause, and
action was required.

Because of my position as chairman
of such a prestigious organization as
National Religious Broadcasters we
were able to have a day of
unbelievable appointments. It began
with their equivalent of the FCC, the
National Audiovisual Council. Several
of them have attended NRB
conventions, and one said she could
not put in words the impact of the
meetings in her life.

Later that day, in rather rapid
succession our group met with the
President of the House, the President of
the Senate, vice-presidents of the Senate,

and several senators of key committees.
Before the day was out calls had gone out
that this bill had to be stopped and
changed. God was at work, and He was
using NRB to open doors and to assist in
protecting religious freedom in other parts
of the world.

In the midst of that trip I felt the
compassion of God’s people as I learned
of the death of my 89-year old mother.
She had been ill, but no one expected her
to go as quickly as she did into the
presence of Jesus. In the midst of that
situation, our president, Dr. Frank Wright,
and I were able to visit and he expressed
on your behalf the blessed hope we have
when Christ is our Lord and His Heaven
is our eternal destination.

Later that day, in
rather rapid
succession our
group met with the
President of the
House, the
President of the
Senate, vice-
presidents of the
Senate, and several
senators of key
committees.

We battle the enemy on many fronts,
an enemy who would like to take away
that hope. While it seems expected that
a former Communist country would still
be fighting religious freedoms, it hits
much closer to home. There are many in
our land who continue trying to limit or
eliminate our rights as believers to share
God’s Good News. Whether it is
pamphlets handed out on sidewalks, or

pastors’ messages in the pulpit, there
seems to be an unrelenting, systematic

attack on those
who follow Christ
in the area of free
expression of
our faith.

NRB has kept
a watchful eye on
events in this
country and
around the world.
Workshops and
key sessions at

Dr. Ron Harris,
executive vice
president/GM, KCBI-
FM, Dallas, TX

this year’s (Criswell
C?“V'?nllon Communications),
highlight the and NRB Executive

dangers and the
need to stand firm
in our faith and the free expression of it
in the marketplace. 1 hope you will
seize the opportunity to learn all you
can in this area and ask the Lord what
you should do to help us maintain the
foundation, the platform for
proclaiming the Gospel message.

At the same time, we must be even
more vigilant in maintaining our own
personal relationship with our Lord. Satan
is not bound by laws, courts, or Congress
when it comes to distracting and diverting
God’s servants from their assignments. We
must make sure we have a daily, personal
relationship with the Lord so that when
He speaks, we hear and follow. We cannot
be driven by the culture or even our
desire to do significant things for the Lord.
We can get into battles and fail to listen
for the commander’s orders. We can find
ourselves alone in that fight, without the
covering or protection of the Lord. His
way is perfect. He is God. We are servants
who simply follow His commands. It is
the daily time with our Lord that helps us
recognize His voice and His direction for
our lives and ministry.

We also must not fall into the trap of
seeking success and using the world’s
standard as our measure. God’s ways are
not man’s ways. Our only measure of
success is obedience. We can easily look
around and see other ministries, other
broadcast outlets and other churches, and
try to measure ourselves by that standard.
God does not have a cookie-cutter plan for
His people. We cannot simply see what
others do and follow suit. We need time
with our Father, in prayer and in His word,
and we need to be humble before Him.

Committee Chairman.
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More of the same.

Getting The Word Of God... Into The People Of God...

e
v/
June Hunt

Hope For The Heart
Hope In The Night

James Dobson

Focus On The Family

L.

(ak

Chuck Swindoll  Charles Stanley
Insight For Living In Touch

Adnian Rogers

Love Worth Finding

David Jeremiah  D. James Kennedy
Turning Point ~ Truths That Transform

Kay Arthur
Precept

Dennis Rainey Woodrow Kroll

FamilyLife Today

John MacArthur
Grace To You

Paul Sheppard
Enduring Truth

Back To The Bible

| -~ —

s 4

Crawfo;d Loritts
Living A Legacy

Ravi Zacharias
Just Thinking
Let My People Think

Nancy DeMoss
Revive Our Hearts

R.C. Sproul
Renewing Your Mind

Phyllis Schlafly
Plyllis Schlafly Report
Phyllis Schlafly Live

James MacDonald
Walk In The Word

Michael Youssef
Leading The Way

John Piper
Desiring God

Alistair Begg
Truth For Life

= # ¥
RBC Ministries Billy Graham
Discover The Word ~ Hour Of Decision

Paul Schroeder
The Word Today

>
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Tony Perkins
Washington Watch

Steve Arterburn
New Life Live!

'S
J. Vernon McGee
Thru The Bible

Richard Land
For Faith & Family

Jay Sekulow

For the preaching of the cross is to them that perish
foolishness; but unto us which are saved it is the
power of God. (1 Corinthians 1:18 KJV).

At BorT RADIO NETWORK the preaching and
teaching of God’s Word continues to be our first
priority. Our format of Quality Bible Teaching

\
\

Dick Bott
President

S AAAAAL

Y

A Service of . .. BOTT RADIO NETWORK

CINTEGR

Jay Selenlow Live

Steve Brown

Key Life

Chip |ngr#m
Living On The Edge

Hank Hanegraaff
Bible Answer Man

with Christian News and Information helps people
grow in the Lord and apply their faith in their
daily lives. A growing problem in the United States
is “Biblical illiteracy.” Yet many radio stations
are abandoning Bible Teaching in favor of other
format fads and trends.

ARKANSAS CALIFORNIA
Nationwide on Sky Angel

BRN
b

i

ILLINOIS

e [INDIANA
N Channel 9781

KANSAS



NETWORK 2006

.. a Lot MORE!

With Quality Bible Teaching, Christian News And Information.

e = e

50

WORLD-WIDE | BorT RADIO NETWORK
Internet Audio Stream E Meefi n g The Need ! 4

NATION-WIDE
Sky Angel Satellite

ARKANSAS e
West Memphis  90.5 FM
CALIFORNIA

Fresno/Modesto 99.9 FM L 20

Number of Radio Outlets

INDIANA

Ft. Wayne 1090 AM -
10 o~ -
KANSAS >

Kansas City ~ 92.3FM | | e

Kansas City 760 AM '

Topeka 92.5 M 1962 1968 1974 1980 1986 1992 1998 2004
Wichita 94.3 FM — =
Arkansas City ~ 96.7 FM

Dodge City* 102.5FM  MISSOURI Jefferson City 89.9 FM Branson  103.9 FM
Emporia® 1061 FM St louis  91.5FM St. Joseph  89.7 FM Branson® 1570 AM
Independence* 91.5FM St louis 1320 AM Kirksville ~ 107.9 FM loke Ozarks  90.3 FM
Manhattan* ~ 106.1 FM Kansas City  88.9 FM Richmond ~ 92.5FM lebanon  92.3 FM
Salina/Abilene® 90.5FM  Springfield  90.1 FM lexington 1570 AM Monett  107.3 FM

" Planned for 2006

\

Borr RapIo NETWORK is expanding to help  ministries we broadcast. They share our purpose,
meet this need. With the addition of our new  to get the Word of God into the people of God...

50,000 watt superstation in Nashville, Tennessee,  and make a difference for eternity!

Rockaway Beach 1045 FM
Hermitage 94.1 FM
Cape Girardeau®  92.5 FM
Rolla® 106.3 FM
Carthage®  104.7 FM

NEBRASKA

Lincoln 88.5 FM
Omaha 92.7 FM
Omaha* 93.7 FM

Fremont 102.9 FM
Central Neoraska 1580 AM
Central Nebraska 104.5 FM
Grand Island®  103.9 FM
Hastings* 100.1 FM

OKLAHOMA

Oklahoma City 800 AM
Ok.City/Tulsa ~ 95.1 FM
Oklahoma City  95.5 FM
Oklahoma City  94.1 FM

TENNESSEE

Memphis 640 AM
50,000 watts!

Nashville 1160 AM
50,000 watts!

*Indicates coming soon

Borr RADIQ N{ETWl)RK now broadcasts over B& assuttetl Hyout prograniaton
35 outlers, with FCC approval for many more BoTT RADIO NETWORK ...
in 2006. We thank God for the many program You’re In Good Company!

Rich Bott, I1

Executive Vice President

10550 Barkley * Overland Park, KS 66212 * (913) 642-7770 www.bottradionetwork.com

MISSISSIPPI ¢ MISSOURI + NEBRASKA + OKLAHOMA -

Worldwide at www.bottradionetwork.com

TENNESSEE



New F\Tkes Shape

-

fter months of speculation about
Awho will fill the vacant
Commissioner slots at the Federal

Communications Commission, a new
five-member panel finally is beginning to
take shape. Kevin Martin is now in his
ninth month as Chairman. Democratic
Commissioner Jonathan Adelstein
received a second term earlier in the
year. By the time this article is
published, Tennessee Regulatory
Authority Director Deborah Taylor Tate
should be installed in the Republican
seat of former Chairman Powell, and
sitting Democratic Commissioner Michael
Copps should be confirmed for a second
term. That leaves a third Republican seat
to be filled to take the place of
Commissioner Kathleen Abernathy who
left the FCC in December. An
appointment is expected soon.

Deborah Tate is a highly regarded
and experienced state regulator. In
addition to her seat on the Tennessee
Regulatory Authority, she currently
serves as chair of the Washington Action
Committee of the National Association of
Regulatory Utility Commissioners
(NARUC). In December 2003, then-
Chairman Powell asked her to head the
FCC's Federal-State Joint Conference on
Advanced Telecommunications Services.
Earlier in her career, Ms. Tate served as a
senior adviser to two Republican
Tennessee governors—Don Sundquist
and Lamar Alexander, who is now a U.S.
Senator. She also has close ties to
Tennessee's congressional delegation,
including Senate Majority Leader Bill
Frist, who strongly backed her
nomination to the FCC.

Ms. Tate's experience as a state
regulator could give her a unique
perspective among the Commissioners.
In particular, she may prove to be a
strong advocate for the role of the states
in regulating telecommunications
services. For example, Ms. Tate recently
emphasized that states must help
guarantee "E911" emergency service.

Commissioner Copps, while differing
with Kevin Martin on some broadcast-
related issues, has maintained good
personal relations with the Chairman.

Indeed, Martin
praised the Copps’
re-nomination,
noting that he
respected his
“insight and
thoughtfulness”
and stating that
Copps “has served
admirably at the
Comimission for the
past four years.”
The addition of
Ms. Tate to the
FCC, along with
another Republican
in the immediate
future, will give
Chairman Martin
the crucial working
majority that he

Richard E. Wiley, a
partner in the
Washington, DC, law
firm of Wiley, Rein &
Fielding, is a former
Chairman of the
Federal Communi-
cations Commission
and serves as
Washington counsel
for NRB. Martha E.
Heller, a partner in
the firm, assisted him
in the preparation of
this article.

needs on some of the more contentious
issues the agency likely will face in the
coming months. In particular, the
Chairman has been attempting to
launch a rulemaking on the agency's
broadcast ownership rules. Former
Chairman Powell's effort to
substantially relax the Commission's
ownership restrictions in 2003 was
largely invalidated by a federal appeals
court one year later. Despite Chairman
Martin’s effective relationship with his
two Democratic colleagues, they have
not been able to come to an agreement
on the scope or timing of the
proceeding that the agency is required
to conduct in order to put new rules in

place.

In addition, a working majority
could prove important in the
Chairman’s ongoing efforts to crack
down on, and to systematize the
agency’s approach to, broadcast
indecency. Once the full Commission is
in place, Chairman Martin also will be
able to move forward on a number of
other important broadcast issues,
including finalizing the transition to
digital television, jumpstarting the
transition to digital radio, and
reexamining broadcasters' emergency
preparedness and response procedures.

AT-A-GLANCE
MEMBER GUIDE

Member Services:
(703) 330-7000, ext. 511 » www.nrb.org

NRB Headquarters

Conventions: psmith@nrb.org

e-Newsletter: (703) 330-7000, ext. 513

e-Store: www.nrb.org

Magazine-Advertising: (703) 330-7000,
ext. 518

Magazine-Editorial: vfraedrich@nrb.org

Web Classifieds: (703) 330-7000, ext. 511

Chapters
Mission Advancement Committee:
Evelyn Gibson (714) 738-1501

Education
Workshops
*NRB Annual Convention
(703) 330-7000, ext. 506
Leadership Institute: Tom Crowe
(703) 247-4987
The Heritage Foundation: Mark Tapscott
(202) 608-6155

Committees

Church Media: Orlen Stauffer (757) 495-1913
Hispanic: Miguel Contreras (661) 295-5777
Intercollegiate: Dan Waldrop (561) 803-2615
Int’l: Stuart Epperson (336) 765-7438
Internet: |. Sebastian Traeger (703) 548-8900
Music Licensing: Russ Hauth (805) 987-0400
Radio: Wes Ward (269) 697-2054

TV: Mark Dreistadt (724) 744-0981
Technology: Bob Reed (630) 801-3838

Benefit Programs and Services
DHL (800) 636-2377
Insurance: Health Care
* Christian Retirement Coalition
(888) 879-1376, ext. 218
Insurance: Vision
* Vision Care Discount (Outlook Vision)
(703) 330-7000, ext. 511
Job Placement and Resume Service
* Intercristo, www.nrb.org/intercristo
Retirement Planning
* Christian Retirement Coalition
(888) 879-1376, ext. 214
The Complete Guide to EEO Regulations for
Religious Broadcasters
* e-Store: www.nrb.org
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Winning the lost. Moving the culture.

Not just issues and not just evangelism, Dr. D. James Kennedy delivers
balanced and biblical programming that applies all of Scripture to all
of life. Founder of the world’s leading lay evangelism training program
and a passionate advocate for the return of righteousness to American
life, Dr. Kennedy is a trusted and respected Christian broadcaster who
is a member of the NRB Hall of Fame. His tough-minded messages
bring a compassionate and uncompromising biblical witness that seeks
to win the lost and move the culture — and empower Christians to do
the same.

Dr. Kennedy offers three broadcast options, each in touch with
today’s issues and on target with God’s Word:

Truths That Transform, NRB “Best Radio Teaching Program” for 2004

The Kennedy Commentary, daily 90-second radio feature
The Coral Ridge Hour, NRB “Television Program of the Year” for 2003
Ready to get moving? Call 954-771-7858 to arrange a meeting with

CR Advertising Associates at NRB 2006 in Dallas.

Truths That Transform, The Kennedy Commentary and The Coral Ridge Hour
Programming that brings all of Scripture to bear on all of life.

¥ TRUTHSTHAT | P|THEKENNEDY | "syTHE CORAL
T TRANSFORM  TBCOMMENTARY = TRRIDGE HOUR



Stay True to The Mandate

andate: the authorization to go
Mahead and do something; the
order to get a thing established;

the directive to advance; the sanctioning
of a specific cause, looking for a specific
outcome.

Consider this: a good number of us at
the NRB Convention & Exposition this
month have been authorized by others to
carry out their God-sized dreams. They
dreamed the dream. They pushed and
plowed and slogged through bona fide
thorny years. They were the pioneers.
They were the founders.

Some of us around NRB are spanking
new upstarts. But, we should let this sink
in and settle well into our thinking: NRB
is jam-packed with ministries that have
been around for decades. It all began
with a dream that became a mandate that
became a reality.

What kept many of them going?
Resoluteness to their clear mandate.

Then others joined the endeavor.
Frankly, and regrettably, some were
attracted because of the “cool factor” of
media and being in front of a crowd.
Egotistic greatness was part of what they
wanted—even if they didn’t realize that
about themselves (Jeremiah 17:9).

Thankfully, more attached themselves
to the work because the “spirit of the
mandate” was alluring. They heard about
what the pioneers were pioneering and

thought: “They are trying to do what?!
The sheer audacity to think that can be
done! If that’s what they're hoping to
do—and nothing less—then count me
in!” (John 1:46).

Don’t you love servants who, well,
serve well? They understand what is
required and then do it. They don’t serve
blindly, but they do serve loyally. Believe
me, the founders and pioneers of the
mandate prayed that those who came
behind them would be found faithful.

That brings us to NRB 2006. Lord
help us. We are the contemporary
stewards of God-centered, Word-driven
mandates birthed by passionate pioneers.
Let’s review why we were authorized to
get started in this.

Let’s make it personal. If you are part
of a fledgling upstart—I bet you’re
already doing this—just keep reviewing
mandates from the past. Pioneer, but be
faithful to The Mandate (Matthew 28:19).

If your ministry has been around for
at least a decade, do two things before
this convention is behind you:

First, review your mandate. Pull out
the original founding documents of your
organization. Ask God to show you if
you're faithful to your founders’ intent.
Simply put, are you carrying out their
mandate?

Secondly, find someone grayer than
you here at the convention. Buy them

coffee. Ask a lot of questions. Listen. Ask
them about the original objectives. And,
learn.

Let’s be on top of convergence and
reaching today’s cultures while being
true-blue to Christian media’s pioneers.

Message to the founders: We are
grateful that you had the nerve and were
outrageously radical enough for Christ to
swim upstream against a raging current.
Pray for us.

Writing with Jon Campbell and Adrian
Rogers on his mind, Wes Ward is
striving to serve his founders’ intents
as NRB Radio Committee Chairman
and Director of Media at Revive Our
Hearts. wward @reviveourhearts.com

Get Ray for the Real World at the Convention

t the NRB Convention &
AExposilion, the iNRB has a full
schedule of activities and

opportunities for professional and personal
growth for students and faculty. It starts
with REACH 2006, a cutting edge
conference helping broadcasters get in
touch with the youth culture. REACH will
teach you how to approach this sight and
sound generation with the Gospel, and
how to do it in a culturally relevant way
with a sound Biblical worldview.
Saturday’s Boot Camp provides

training sessions with outstanding
speakers that will challenge and
encourage students in their endeavor to be
professional broadcasters. On Sunday,
students gather after lunch to meet with
their peers from around the country.
Immediately following, students are able
to participate in the Job Fair, while the
faculty meets to present papers and
projects they have completed over the past
year. Monday night is the Student Awards
Banquet where the winners of the iNRB
National Student Award Contest are
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A New Era in Television

he year 2006 may be the year of

change for television at NRB. With

the advent of new technology, the
launching of the REACH Conference, the
growing impact of Internet TV and
handheld video devices, and the changes
in leadership on the TV Committee, 2006
definitely promises to be the year of
change.

Let’s start with the basics. After four
years as Chairman of the TV Committee,
I will be stepping aside to allow new
leadership to step forward. | have been
involved with the TV Committee for
more than a decade and have thoroughly
enjoyed working with the many fine and
talented people who have served with
me on the committee over the years.
While I plan to continue to work with
the TV Committee, this is the year for a
change in leadership.

In the past few years, we have seen
the restructuring of the TV Committee:
now made up of 12 members vs. 30 to
comply with NRB guidelines. We have
witnessed the birth of the TV Forum and
the TV News Forum in the process. With
that transition now complete, there will
be changes in the way the TV
Committee operates.

Through the TV News Forum, in
cooperation with CBN, this year marked
the first time video clips were delivered
from TV News Forum participants

around the world via the Internet. Those
involved with television at NRB are a
dynamic, resourceful, and talented group
of people. As a result, there has been a
change in the way footage can be
gathered from across the globe.

This is also the debut year of the
REACH 2006 Innovative Media
Conference, sponsored by NRB. This
dynamic event is designed to inspire and
motivate creative communicators o
engage a sight and sound generation with
the Gospel through innovative media. It's
a change in the way we reach out to the
world.

Technology is changing the world
around us. Over-the-air broadcasting has
given way first to cable, then to satellite,
and now to the Internet. More and more
people are converting to broadband for
their Internet connection, making
Internet TV more and more a reality. For
the cost of streaming video, a ministry
can now broadcast around the world.
This is a change in the delivery options
available to programmers and
broadcasters.

Speaking of technology, if you haven’t
seen video on a handheld device, you
need to check it out. More and more
content is being delivered to cell phones,
PDAs, and portable video players. The
quality is excellent, and content options
will continue to increase. This is a change

in the way content will be viewed.

So many changes, but much remains
the same: new leadership... consistent
passion; new structure... constant goals;
new styles... the ageless Gospel; new
technologies... timeless truth; new delivery
systems... unchanging message; new
viewing systems... same need for Jesus.

Let’s embrace the changes and hold
fast to the unchanging commitment that
drives us to utilize all the creativity God
has given us... that the world may know
the power of the Gospel of Jesus Christ.

Mark Dreistadt is President of Infinity
Concepts, LLC, and can be reached at
mark@infinityconcepts.net.

presented with their awards. It is a
wonderful evening of honoring the
students who have excelled in television,
radio, and internet production.

When you add the educational
sessions, exhibit floor, Aspire and other
activities, the result is an eye-opening
convention experience for students.
Before attending, many of them usually
have no idea the Christian broadcasting
voice is so strong and professional. At the
NRB Convention students’ lives are
challenged and changed.

The convention is important because
as students attend and participate, they
are more likely to become members when
they leave school to become broadcasters.
It provides prospects for future members
and leadership within the NRB. Students
have the opportunity to meet national
Christian broadcasters and develop lasting
friendships with colleagues in the
industry. They can be part of the foremost
Christian broadcasting organization —
reaching millions with the Gospel and
helping to shape our society with its work

in Washington, D.C. In addition to the
yard stick of bubble gum they can get
on the convention floor, NRB helps
students realize there is a life after
school.

Dan Waldrop is an Assistant Professor
of Broadcasting & Film at Palm Beach
Atlantic University and iNRB
Committee Chairman, and can be
reached at daniel_waldrop@pba.edu.
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mara’s Law: We tend to
Aoueres!imale the effect of a

technology in the short run and
underestimate the effect in the long run.

Roy Amara of the Institute for the
Future may not have been speaking about
the Internet when he put forth this nugget
of wisdom, but the Web is where we see
this maxim on full display.

Following all the frenzied hype in the
late 90’s, the Internet is now a maturing
medium that initially seemed to be
overestimated... but was it? The width of
the World Wide Web may have been
exaggerated, but not its depth. While it
may not ‘change evervthing’, the things
that it does change are changed
significantly.

Travel, communication, shopping and
several other categories will never be the
same, thanks to the Internet. Even those
who don’t purchase products via the Web
use it for pre-purchase research. | recently
read that 78% of all real estate transactions
involve the Internet as the primary
influencer in the purchase.

So, while perhaps not on the scale of
Gutenberg’s printing press. the Web has
had a significant impact on our world. It’s
the fastest growing medium in history, but
the real reason behind the revolution is
summed up in two words: user control.
And user control does change everything.

In the not-too-distant future, my
grandkids will sit on my knee and say,

“Grandpa, tell us again about how you
used to have to sit in front of the box on
Tuesday nights to watch your favorite
show.” About a year ago, I became one of
the 10 million Americans with a digital
video recorder (DVR), and I can tell that
watching only your favorite shows, only
when it is convenient for you, commercial
free, will forever alter the way you
consume television programming. | can
also tell you that there’s no going back

at least not for anyone who has tried it.

The Internet is, at its core, media on
demand — and it changes the way
consumers feel about and use all media.
Like the DVR, the Web trains us to feel
resentful when we can’t get what we
want, when we want it.

Adjusting our schedule for a television
show, radio broadcast, or an inspirational
message will someday be as foreign to us
as having only three television channels,
no DVD player, or no e-mail would be to
my children. Thanks to new media,
everything is moving toward user control
— and it’s less about trying to guess what

the audience wants and more about
giving them the ability to make their own
choices.

So, should “old media” (or, as |
prefer to call it, “established media”) just
close up shop and go home? As someone
who has worked on both sides of the
digital street for more than 20 years, 1
can assure you that many broadcast- and
print-driven organizations are in position
to succeed for decades (o come.
Traditional media is still where the
largest audience is, and if we adapt to
the changing environment, this is indeed
a very exciting time. Translation: The
opportunity is ours to lose.

If we don’t adapt, we may go the
way of the milkman: nostalgic, but no
longer relevant.

Rick Killingsworth is Vice President of
Salem Web Network and can be reached
at rick@salemwebnetwork.com.

NRE magazine staff would like to thank the following
committee chairs and column content coordinators for their
contribution to our publication this past year:

Church Media: Chair - Orlen Stauffer, Kempsuville Presbyterian
Church, Virginia Beach, VA

Coordinator - Erik Ticen, Edifi Media Consulting &
Production, East Aurora, NY

Chair & Coordinator - Daniel Waldrop, Palm

Beach Atlantic University, West Palm Beach, FL

Chair - J. Sebastian Traeger, Silas Partners,

Coordinator ~ Cathy Allen, Love Worth Finding,

iNRB:
Internet:
Alexandria, VA
Memphis, TN
Radio:

Chair & Coordinator - Wes Ward, Revive Our
Hearts, Niles, MI

TV: Chair - Mark Dreistadt, Infinity Concepts, LLC,

Export, PA

Coordinator - Jason Dreistadt, Infinity Concepts,

LLC, Export, PA
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It's About Ministry

€€ ook Orlen, there are hundreds
of people down there
worshiping Jesus with all
their hearts. Do we break that flow just
because you don’t like what's going on
with the screens?” Those words from
our marketing director jolted me back to
reality. We were standing at the balcony
railing, watching jagged lines pulsing to
the rhythm of the bass guitar across
video screens all around the sanctuary
below. Somewhere an audio signal
randomly began back-feeding into our
video system. Three of our best
technicians were unable to solve the
problem trom the control console. Only
moments before his response I had
exclaimed: “We've got to do something
now to make it stop! Why not just
unplug the bass? That’s what’s
triggering most of the trouble.”

My triend's admonition awakened
me to the much bigger picture. At that
moment God was blessing His people
and His people were entering into a
very real experience with Him.
Meanwhile, as the Director of Media
Ministry, I was thinking that the most
important issue in the room at that
moment was half a dozen courtesy
monitors distorting my cleverly wrought
graphics. Looking back, I grimace at my
skewed perspective on the role of visual
media in a worship event. | had learned
again that media ministry in a church is
more about ministry than it is about
media and that God will continue to
bless His people even if technology fails.

I think we all agree that visual
electronic media powerfully causes the
message of Christ to go farther, last
longer, and have greater impact on lives.
There has been an explosion of
resources and events that can help
churches perfect media techniques and
systems, and you’ll discover many of
them at this year’s convention. The
NRB Church Media Committee was
formed five years ago to help churches
succeed in broadcast and media
ministries. Our stated mission is “to
equip and train local churches to
effectively use media to communicate
the message of Jesus Christ.”

If you're attending the convention this
year you’ll find the Church Media
educational sessions a bit more focused
on mission and purpose than on
techniques and technology. With so many
churches shaping their ministry around
media, the Church Media Committee is
sensing the importance of churches
shaping media to better serve the mission
to which God has called them.

* At our Saturday Boot Camp, an
industry leader will show us how to
successfully get a story from the idea
stage into a video form that can
change a life.

Our first session on Monday will
show ways a church can successfully
engage the culture by breaking out of
traditional uses for media. We have
assembled an outstanding panel that
will challenge our old methods of
using electronic visual media. Later
sessions will follow suit by showing
churches how they can stand out in
the marketplace and maximize the
life-changing impact of their special
events.

Tuesday’s sessions will emphasize
ministry relationships and forms of
worship. We see a real need for
sharing successful examples of pastors
and worship leaders working together
synergistically with their media

ministers. Emergent culture is breaking
open new forms of worship
expression. We in turn will be dealing
with ways media ministries can
creatively respond in order to connect
emergent culture to Christ in new and
meaningful ways.

We conclude the convention just as we
have for the two previous ones with
our very popular Church Media “Show
and Tell”. It’s sure to inspire your
resourcefulness and stir your creativity
10 see how others get it done. Media
ministers rarely have the opportunity to
go out and see what other churches are
doing. Here, in one place, we’ll see
samplings of the work from a diversity
of very creative ministries.

I look forward to meeting many of
you at the convention.

What a pleasure it's been to serve this
year as the NRB Church Media
Committee Chairman. The NRB staff
and leadership have been most helpful
and encouraging. Anyone serving full-
time in a church media ministry is
encouraged to come aboard as part of
the Advisory Council. If you're
interested, please do not hesitate to get
in touch with me, Orlen Stauffer, at
orlen@kpc.org.
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Celebrating 35 years

of touching lives in New Mexico,
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Reaching Forward...

AR

to those things ahead.

My wife discovered Adrian Rogers on the radio and called me saying, “You've
got to hear this man.” We have been listening ever since. He is one of the finest
Bible teachers I've ever heard. His messages are timeless. — Thomasville, GA

Through the messages of Dr. Rogers we found strength, hope,
peace and a new energy to witness our faith to others. We know it
goes far beyond the man — the message is timeless. — Orlando, FL

I am so happy to know that the ministry will go on. Adrian
Rogers was my spiritual mentor! As much as we loved the
messenger, the Message goes on and who better to do it
than Adrian. — Canada

I am committed more than ever to do all we can to
serve you and this wonderful ministry until Jesus
comes again! — Russ Whitnah GM-WFIL Philadelphia

Thanks for helping us
press toward the goal!

. let us run with patience the race
that is set before us.”
Hebrews 12:1

Lol bstiFin

MINISTRIES

www.lwf.org

Love Worth Finding Hospitality Room
Fort Worth #2

CORDOVA
i \EDIA MINISTERIO

A Dhdsion Of Love Worth Finding Ministries.
For program placement contact Larry Nobles 't
larry@cordovamedia.com - (901) 328-2882

www, o
www.cordovamedia.com elamorguevale.org
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PRO-LIFE VALUES ARE UNDER
CONSTANT ASSAULT. Misleading phrases like

"

“pro-choice,
out the awesome biblical truth that all human life is sacred.

right to die,” and “death with dignity” are drowning

Now, that eternal truth has a powerful voice in the new weekly
28-minute broadcast, Life On the Line. Listeners will be equipped,
informed, and inspired to defend and advance their pro-life values
through the teaching of internationally acclaimed “culture of life”
advocate Reverend Frank Pavone.

Life On the Line launches in first-quarter 2006 and will initially air in
I5 “Top 50" markets. Each fast-paced high-quality 28-minute
broadcast is a weekend release, distributed via satellite. Be among
the first stations in America to air this urgently needed new program!

Foank Lavone s a nian who is passionately
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