religious _
broadcasting

December 1980

uILJLLLlL

YRR T LA AL LAY TR "
{ —-—L‘M .
.




- ... achild is born.
His coming was born

'« ol W &
( /{[ &/Il/(l,/l’
And with

emhocr,tys in

From NRB to all of you.




He that hath ears to hear let him headr.

8

94000000*ears can hear your messagel

* 47000000 people UNIVERSAL BROADCASTING CORPORATION

3844 EAST FOOTHILL BOULEVARD » PASADENA » CA 91107 « TELEPHONE (213) 577-1224
FOR MORE INFORMATION CONTACT DICK MARSH, Vice President

GREATER NEW YoRK-LONG 1sLaND MVTIJIE-SUME {1595 - GReATER PITTSBURGH WARO-AM 5212055455
GREATER chicaGo-NoRTH swore WWAMMEIEIME (S50 7 . greater moianaroLis WAGTRIT-IFIME Ri5i*
GREATER san FRANCISCO-0AKLAND INIESST-AUMI SLFEANG ° « Greaten Los anceLes IKIMUBI-IFIMI Cii70kv
Grearen kansas cirv IICINWA-LRIME 258 . Greater miwaukee WYLO-AM /508 - reater sT Louss weBawWEM et
createR L0s anceLes IKIPYPE-SUM S350 - arearer minearovis-sT pauL IKUDKIL-SUMI GRS




SPEAKING OUT

O O]

PRRR DR P R I R

\lg_ v\)«r\4 T AANN

Christ the Saviorisborn.

In Luke 2:9-14 we read the account of the angels sharing the
Good News that a Savior, who is Christ the Lord is born. God used
this method to reach the shepherds on the hills of Judea. The
shepherds responded, they came with haste, they saw the Christ child,
they returned praising God for all they had heard and seen. You can
imagine the joy and excitement there was among the shepherds that
night. What a sound, what a sight and what a response.

Almost two thousand years later we have the privilege of
broadcasting the Good News to literally millions, that Christ was
born, crucified, buried, arose from the grave and is alive today. We
are not limited to a few people in our community.

With our advanced technology, let us take every opportunity
this Christmas season to share the message of old, but ever new, that
Jesus Christ, the Eternal Son of God, Creator and Savior of the world
is alive today and will help all who will put their trust in Him.

May God bless you richly this Christmas season.

Sincerely in Christ,

it £ 9.

President, NRB

2 december 1980
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Cormmeeriicom Corvproration of Smerica
Sresents
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® Local and
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® Inspirational Music
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5000 Watts 50,000 Watts (D)
population 20 million 10,000 Watts (N)
18 counties population 12-14 million

14 counties

For Rates and Availabilities for one or both stations:
(201) 343-5097

Joseph Battaglia, General Sales Manager
Inge Rauchbach, President & General Manager




You Can Now Own
A Television Station
for $89,000.
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One call to Quality Media
Corporation for the entire package.

The expert Quality Media staff will
prepare your license application for filing
with the FCC. When you are granted a
license we will build, equip, and assist
you in programming and staffing.

(Assistance in obtaining financing is
even available.)
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Spread The Word

w%door‘to low power TV.
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Place Christian television in
your city.

Quality Media's total package plan of-
fers you a tremendous electronic tool for
spreading the Gospel in your community.
FCC regulations and requirements for
this new class of station are minimal. The
Quality Media experts will help you make
your investment successful and your
ministry effective.

Have a question? Ready to go?

Call Gary Bayer of Quality Media’s consulting
division at (404) 324-1271. Or write to P.O. Box 7008,
Columbus, Georgia 31908.

*Includes FCC application, studio, transmitter, antenna system, turn-key construction and consultation service.
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October 3, 1980 — Lynchburg, Virginia

The following is an account of the press
conference held with Ronald Reagan at
the Freedom Convention held in
Lynchburg, Virginia, October 3, 1980.
This was the second of a series of press
conferences which the National
Religious Broadcasters held with the
major presidential candidates. President
Carter was unable 10 accept NRB's
invitation due 1o his full schedule.

DR. ARMSTRONG: Last Monday
NRB held a press conference with
Congressman John Anderson in
Washington, D.C. and sometime within
the next few days we plan to hold a press
conference with President Carter, the
Democratic candidate, at the White
House.

Today, the Republican candidate,
Governor Ronald Reagan, is here in
Lynchburg during our NRB regional
convention to take part in this press
conferenc:. Following our standard of
format, Gov. Reagan will have an
opportunity to make a preliminary
statement. After the Governor's
statement, I will open the conference for
questions from the religious news media.
At this time it is my great privilege to
introduce to you the former Governor of
the State of California, the 1980
candidate Governor Ronald Reagan.

GOV. REAGAN: ... Today I would like
to discuss briefly with you how your
work as religious broadcasters and the

Conf

work of those of us in political life can
help to bring about peace in our nation
and the world. Throughout Scripture we
see references to peacemakers — those
who through their actions, not just their
words, take the material of this imperfect
world and with hard work and God’s
help, fashion from that material peace for
the world. I'm convinced that this
understanding about peace gained, must
guide and inspire this nation in the years
ahead. We have to stop thinking of peace
as just the absence of war or violence; we
have to stop thinking of peace as
something that’s given, as something that
is somehow dependent on what others
do. And we must be certain that we do
not mistake an illusion of peace for
genuine peace. We must realize that what
we do as workers, as members of families.
as active and concerned citizens, helps to
build peace. Peacemakers exist
everywhere, not just in diplomacy or
government. In every home, in every
classroom. in every factory, on every
farm there's an opportunity to help build
peace if only we will recognize it. Peace in
the world is built by our actions and our
prayers, not once and for all but over and
over, with each generation making its
contribution. This is why your work is so
essential. Through your skills and your
influence, you help to build peace
because you contribute the peace the
world needs.

As you know, government along
cannot make peace in the world. It takes
every American family in the daily duties



we’re called upon to perform, no matter
where to do the work of peace. The
message of religious broadcasters —
indeed, your image as concerned citizens
— must reflect the truth of our values and
at the same time meet the highest
professional and artistic standards to
compete with other messages that
bombard the average family every day
through the electronic media. Your task
isn’t an easy one, but it’s a vital one. . . In
all we do we must truly be peacemakers
for ourselves, for our children, for our
nation and the world. Thank you very
much.

DR. ARMSTRONG: I will be
moderating this news conference, giving
an opportunity for members of the
religious media to ask questions. I will
call you by name and then please state
your question to Gov. Reagan.

erence

MR. HOLLINGER: Governor Reagan,
our listeners are deeply concerned about
the moral state of this nation. What can
you do and what will you do if elected
President to maintain high moral
standards in America?

GOV. REAGAN: I have always believed
that the halls of government are well nigh
and as sacred as the churches, the temples
and synagogues, the cathedrals of our
religion. And if government sets that
kind of standard, then I think it will be
doing a great service for the country in
that way. There are probably other
practical things too that can come with
regard to law enforcement and so forth,
but I think one of the greatest is the
example that I've said — that let
government set that kind of example, let
it be above reproach.

DR. ARMSTRONG: I recognize Sue
Bahner, general manager of Radio
Station WWWG/ Rochester.

SUE BAHNER: Governor Reagan, how
does your religious commitment affect
political decisions you have made in the
past and if you become President of the
United States, how would your religious
commitment affect your decision as
President?

GOV. REAGAN: If I may cite a little
something from my past, when I was
Governor or California, I made myself a
campaign promise. I would make every
decision based without any consideration
of the political ramifications of the issue,
that it would be decided on the basis of

what was morally right or wrong for the
people. I kept that promise for eight
years. 1 would make that promise again if
I were President. 1 think Abraham
Lincoln said it best, “l1 would be the
greatest fool on this footstool if I thought
that for one day I could carry out the
responsibilities that have come to me
since I came to this place without the help
of One who is stronger and wiser than all
others.”

DR. ARMSTRONG: Asking the next
question will be the news representative
of Moody Radio Network, Dick
Florence of Boynton Beach, Florida.
MR. FLORENCE: Inflation, Governor
Reagan, is probably the biggest problem
affecting our nation today. It is hurting
us deeply as individuals, in our homes,
our businesses, and yes, even our
churches and our great religious

institutions are suffering greatly from the
ravages of inflation. I would like to ask
you, what would you do to control
inflation today?

GOV. REAGAN: This will lead me into
the field of materialism a little bit, but I
agree with you in regard to inflation.
Inflation, it has been said, has robbed us
of more wealth than all the robberies that
have ever been committed in the world.
And that is true. I believe that the basic
cause of inflation is government
continuously spending more than
government takes in and thus
devaluating our currency. I have recently
made public an economic plan projected
over a 5-year period. I had the help of
some very distinguished people, both in
the world of industry and among
economists, in constructing this plan. It is
based on, at one end of course, the
stabilizing of our currency. We believe
that our proposal is modest, but at the
same time, we believe it will stimulate the
economy enough to reduce the
percentage that government is taking of
the gross national product. By the third
year, 1983, it will balance the budget, and
that will be where we will really start
getting control of inflation, when we have
the budget balanced. By the fifth year
under this plan, there will be a sizeable
surplus and this will enable us to go
forward with further tax cuts.

DR. ARMSTRONG: For the next
question I call on David Virkler, speaker
on the news analysis program, The Word
and the World of Towaco, New Jersey.

MR. VIRKLER: The U.S. Senate has
passed a bill that would remove Federal
court jurisdiction in matters related to
voluntary school prayer. The House had
not dealt with the issue this session. How
do you feel about voluntary school
prayer and the lack of action in the House
of Representatives?

GOV. REAGAN: Perhaps the House of
Representatives — having to run for
office every two years — there might be
some elements of political timidity there.
On the other hand, probably the great
majority are still concerned, as so many
people are, with the division of church
and state, and don’t want to make or do
anything that crosses that line. I, of
course — and I'm sure you would agree
— I would be absolutely opposed to a
state-mandated prayer. On the other
hand, 1 have always believed that a

e Lynchburg

voluntary, non-sectarian prayer in our
schools was perfectly proper, and I don’t
think we ever should have expelled God
from the classroom.

DR. ARMSTRONG: Mercedes Pressley
from Channel 38, Chicago.

MISS PRESSLEY: Governor Reagan,
recently in Docket 79219, the FCC took
the first steps in proposing to deregulate
radio stations. What do you think of
federal regulations, not only of
broadcasting, but of businesses, schools
and charitable organizations?

GOV. REAGAN: | have for many years
traveled the mashed-potatoes circuit
talking about government regulations. I
recognize that there is a need for some,
because I think that government’s
function is to protect us from each other,
not to protect us from ourselves. But |
believe that bureaucracy as it has grown
in our government has gone ahead
adopting regulations that have the power
of law, sometimes completely out of step
with the Congressional intent of the
program that created the bureaucracy.
We now have tens and tens of thousands
of regulations covering every facet of our
lives, and 1 would like nothing better, if
I'm in a position to do so, than to
eliminate thousands and thousands of
those by executive order and ask for
legislation for those that can’t be
eliminated by executive order, and take
government off the backs of our society
and of our people.

Continued on page 60.
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In the great tradition of
Philips portables:

1968...PCP-70 The industry's first
portable. The one that started it all.

1969...PCP-90 Step two World
famous Minicam.

1975...LDK-15 First generation of
triax field production cameras.

1976...LDK-11 A smaller. lighter.
lower cost field and studio camera.

1977.. Video 80 An innovation in
lightweight camera and production
system...LDK-15L Latest version of
the LDK 15.

Evolving from this long history of
portable equipment leadership,
Philips’ engineers have created a

new concept in portable and field |

equipment . . . the LDK-14 Broad-
cast Systems Camera.

A futurized camera offering three
advanced configurations for field and

studio use.. all achieved without
equipment repackaging

1. ENG--studio quality portable:
self-contained. one piece: film cam-
era handling. weighing less than
15.5 lbs. (7 Kg) lens included: less
than 12 Ibs (55 Kg) without lens

IPHILIPS
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2. EFP—studio quality portable, with
remote control; timing and phase
adjustable gen lock: instant conver-
tibility to studio camera use by
simple change of viewfinders.

3. TRIAX—cable @&

operation eliminates -

equilization problems
on long cable
runs.

The LDK-14 combines innovative ‘

design and unique capabilities in a
state-of-the-art 2/3 inch camera that
is much lighter and uses significantly
less power than the competitive ENG-
only camera. Plus the L. DK 14 gives
you additional advantages in size.
picture quality, stability, maintaina-
bility and cost.

Among its many other unique fea
tures for portable and studio use are:

¢ Only 27 watts power consumption
(almost 1/3 less than the ENG-
only competitive portable) gives
longer continuous operation with
choice of battery belt or small bat-
tery pack affixed to camera. A
standby switch further conserves
battery power between takes.

-

¢ Viewfinder displays include: con
tour enhanced camera picture or
external video signal: status moni
tors for video level, color balance.
bars on. battery discharge. VIR
functioning, intercom call and cam
era tally.

¢ Automatics include: color balance:
white and black level: centering:
noise reduction when operating
with extra gain: auto iris with set
and hold facility.

o Externally switchable black stretch
and contrast expansion.

¢ Dynamic Beam Control (DBC).
regulates beam current to suppress
comet tailing and blooming.

» Circuitry designed to maximize ad
vanced capabilities of the latest
rear-loading Plumbicons.

« Optional remote control facilities.

o Easy access for set-up and main
tenance. Rear casing flips up for
access to five main plug-in circuit
boards.

e The rugged magnesium housing
and titanium quick-release lens
mounting hold all optical and elec-
trical components in absolute reg
istration. {Lens mount is strong
enough for the heaviest extended
range zoom lenses.)

¢ Rain, splash and RFI proofed.

¢ Other features include electronic
raster rotation for better registra-
tion: linear matrix for optimal and
Philips compatible colorimetry: and
360-degree hue-selectable chroma
key.

¢ Other cameras may have some
of these LDK-14 features — no one
has them all.

Camera-Recorder Systems

With this unmatched combination
of performance and portability, the
LDK:-14 is also the ideal camera for
field recording of ENG and EFP.

The LDK-14’s unique handling qual-
ity and flexibility make it compatible
with all portable and studio recorders.
And the studio-quality picture of the
LDK-14 gves you optimum results
from your VTR, even after multiple
generation copies.

For those adding 17 tape format,
Philips offers the finest 1" VTR (C
Format) as part of a special camera-
recorder portable system, and as a
stand-alone portable, console, and
mini-console (PVR series).

More information is yours on the
LDK-14 camera, camera-V TR system,
or VTR only. Write or call today (indi-
cating product interest) to: Philips
Broadcast Equipment Corp., 91
McKee Drive, Mahwah, New Jersey
07430 ® (201) 529-3800.

(Canada: Philips Broadcast Equip., 601 Milner
Avenue, Scarborough, Ontario M1B 1M8)

Innovative Leader in World Television

PHILIPS

TM NV Philips




Look into a JVC 34 TapeHandler Now.

JVC has taken a close look at 3/4” Video Cassette Recording with an eye for what you've been looking for. Stability.
Reliability. Gentle tape handling. Economy. The result is a full line of recorder/editors, full-function recorders, cost-
efficient players, and microprocessor-based remote control units with utmost versatility, broad interfacing capability.

Take a look inside one of JVC's Tape
Fandlers. .the CR-8200U Recorder/Editor,
the CR-6600U full-function Recorder
with assemble-editng capability, or the
CP-5500J Player with on-air qua'ity. .and
you'll be amazed &t what you don't see

No pulleys. No telts No idlers

Instezc. a 7-motor direct drive system
that keeps tape tensian constant for smootn

and reliable tape transport, rehatle tap
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RM-88U Editing t-cller for precise
timing of rachine fur the low-cost
RM-82U Eciting Centroller. and the RM-70U

US JVC Corp. Dept RB 12-80
41 Slater Drive, Elmwood Park, NJ 07407

Please have a representative call
| don't want to talk yet. Just send Iiterature

Name_ -
Title
Company.
City.
State.
Phone

“"\

full remote control unit with shuttle search
function
Get all the details. Send in the coupon
phone toll-free 800-821-7300, Ext. 7005
(In Missouri: 800-892-7655, Ext. 70C5)

Your choice
Now. J\/

US JvC CORP

€ 1980 US JVC Corp



Readhimg fimto Mexico

by Linda Teuling, KVMV Staff Member

““My name is Maria,’’ a woman said in Spanish over the phone. ““And [ want to accept Jesus as my Savior.”

An announcer at KVMV led Maria to the Lord then and there. About a week later, she went to Maria’s house
with a follow-up book on living the Christian life. Maria met her enthusiastically at the door, and they had a spirit-
ually rewarding talk to the sound of KVMYV playing in the background on the stereo.

KVMV McAllen, FM 97 started as an idea in the heart and mind of John Pankratz. The idea became reality in
March of 1972. KVMV, or “‘King’s Voice in the Magic Valley’’ has been broadcasting the Gospel of Jesus Christ in
English and Spanish for eight years.

McAllen, Texas is an ideal spot from which to beam the Gospel into Mexico because of the closeness. Also, due
to its balmy winter climate, it attracts retirees from all over the country. Very clearly, a bi-lingual Christian station was
needed.

After six and a half years of broadcasting, KVMV became affiliated with World Missionary Radio Fellowship,
best-known for HCJB in Quito, Ecuador. Hardy Hayes, the new manager, assumed leadership of KVMYV in June of
1979, and began to set some goals and objectives for the station.

There is a tremendous potential listening audience in the McAllen area. McAllen alone has a population of
63,000 people not to mention the neighboring towns of Pharr, San Juan, and Alamo to the east and Mission, LaJoya,
and many other towns to the west. And to the south, just across the Rio Grande river lies Reynosa, in Mexico. The
sign on the city limits of Reynosa gives a population of 185,000 although an educated guess would say that it is much
larger than that. The population of Reynosa is growing greatly due to Mexico’s relatively recent oil prosperity, and
with its growth come the growing pains of any community which experiences large numbers of new residents.

KVMYV is a powerful station with 100,000 watts. With this kind of power KYMV has had a large coverage and
Hardy Hayes a man of ideas and action decided to further what was already there. New staff members were added to
KVMYV, including a business manager and an experienced and highly-talented engineer. And, on July 4, 1980, KVMV
began to broadcast in stereo.

Hardy Hayes would eventually like to have more hours on the air. He also envisions programs being written,
originated, and produced right there at the station in both English and Spanish. While he is aware that this takes a fair
amount of time, he is also encouraged with the progress that has been made thus far. For example, in a few months,
KVMYV will be responsible for the production of the Spanish version of Radio Bible Class of Grand Rapids, Michigan.
As God provides the money and staff, this and other projects can be realized, including 24-hour coverage.

This is a challenge, especially financially, as KVMYV is totally listener-supported. But, Hardy has the confidence
that the vision will be realized in God’s time, and that the funds and staff will be there as needed.

For every telephone call like the one made by Maria there are undoubtedly hundreds . . . maybe thousands . . . of
decisions to accept Jesus Christ as a result of KVMV’s ministry. This is the prime burden on the heart of Hardy Hayes
and the staff of KVMV.

And only eternity will show the true results.

Linda Teuling is a staff member of KVMYV, a 100,000 watt FM stereo station in McAllen, Texas. KVMYV is
affiliated with the World Radio Missionary Fellowship, Opa Locka, FL 33055.




Why Define the Christian Audience?

by Richard E. Germaine

Those engaged in religious broadcasting too often have
never asked themselves the question — who is listening? . . .
and to what programming are they viewing? It is important to
ask the right questions if Christians using mass media techni-
ques are going to be effective in reaching their goals and
objectives.

The “Christian Audience” should be considered from two
different vantage points. So often the words evangelism and
ministry are interchanged. It is often rationalized that as long as
I'm giving out the Gospel message then I must be evangelizing.
When, in actuality, I may be just re-evangelizing the already
evangelized.

The “Christian Audience” must therefore be defined from
two perspectives. (1) They are viewers or listeners to a Chris-
tian program (not necessarily Christian viewers or listeners),
and (2) they are Christians who are viewing or listening to
secular programming and/or religious programming.

Tradition vs Fact . . .

During the last ten years we have all seen the evolution of
religious radio and television. Rapid technological advances
have provided ample opportunity to “go ye into all the world.”
So why have we failed to even begin to penetrate the areas of
television and radio necessary to really make a significant im-
pact into the radio and television homes? It is possible that we
have not asked the right questions, or maybe have never asked
any questions at all.

We should never assume that an audience is strictly
“"Christian.” For example: in the recent Profile of the Christian
Marketplace report, it was found that almost two in ten (18%)
who listen to Christian teaching or preaching programs on
radio have never made a commitment to Jesus Christ. The
specific reason why non-Christians listened was because of
specific needs in their life at the time they listened. We need to
‘tind out what those needs are and program more effectively to
them . . . effective evangelism.

Many television ministries are trying to be more effective in
their evangelistic efforts by spending more money on produc-
tion and on “prime-time” slots in more markets than ever
before. In discussion with many of these ministries, we have
found that most have not asked any questions of the audience.
Who is watching? How old are they? What other kinds of pro-
gramming do they watch? What are their likes and dislikes;
their musical tastes; their giving and spending patterns; etc.
Before spending millions of dollars or even a few thousand in

TV or radio, it would seem to be good stewardship to find out if
it is going to work or even draw any audience at all.

Networks, advertisers and motion picture studios spend
weeks and even months asking questions of the potential
audience before they finish production or sometimes even
before production begins on a show or commercial. WHY
SHOULDN'T CHRISTIANS DO THE SAME?

The thought of testing the waters is very threatening to
some and seems quite unnecessary to others. But we must put
more to the test and keep only what is good if we are going to be
good stewards of our promotion and media budgets which are
spiraling out of control.

The opportunity to expand our viewing and listening au-
diences, in fact the very necessity to expand them, is now upon
us. The donor pool is shrinking. The cost of TV time and promo-
tional efforts is escalating. The audience is not growing
(significantly). To define the Christian audience is to give
direction to our station or program.

When was the last time you surveyed your audience or
tested an idea for a new program before you put it on the air?
You say you can't afford to?. . . . YOU CANNOT AFFORD NOT
TO. Besides, you will reap the benefits of more efficiently spent
dollars and time with greater viewer rewards than you would
have thought possible. Yes, Christians can penetrate prime-
time and can gain audiences that are competitive with other
types of programming. . . . But first, we must examine our goals
and objectives, and only then can we begin to determine the
eventual or possible outcome of the programming concept we
are envisioning.

Now the real surprise. It does not cost very much to test a
radio format, a television program or concept . . . on the
average not more than the cost of a single hour of TV time in a
major city. Now, doesn't it seem right to spend the money ahead
of time in order to more wisely spend dollars after the concept is
produced for the “air?”.

Define the objectives. Define the audience. Test the
waters. And with a great deal of prayerful consideration, you
have done your best to meet the challange.

Richard E. Germaine is Vice President of the American
Research Corporation at 19762 Mac Arthur Boulevard, Irvine,
California 92715.




PEOPLES

CHURCH
WORSHIP
HOUR

With PASTOR G.L.JOHNSON

e Preaching aimed at reaching all needs with
the Gospel of Jesus Christ

e Originating from the pulpit of one of the fas:est-
growing congregations in California.

e Bible teaching for the present needs of a
hurting world

Be sure you canreceive this programin your area ..
if not, contact Roy Isom at PF Communications, Inc.,
(209) 255-1600. .. or write to the address below

17, : -
il 1l |\ '.:z “uC)o e e
e Reach your community with well designed television messages showing “The Good Life) and the
Christian walk?

e Identify your church as a source of inspiration and care to your community?
e Utilize the most cost-effective methods available?

-

™ BT
]' W NSNS

PF Communications, Inc. introduces its new “Good Life” z;z’ \ i ' ]
spot commercial service. | ‘r_ For more information about the

' & 30-second "Good Life” messages
i or The Peoples Church Worshig

e Contemporary settings. ; , .
e Tailored for your church and the season. Hour, contact qu /somat
— PF Communications, Inc. . ..

Send for full information on how your church can
receive a new 30-second “spot” commercial every
thirty days. ready for use on your local television station,
custom tailored for your church and the season

(209) 255-1600 ..orwriteto:

i | ;
PF COMMUNICATIONS, INC.
2727 N. Grove Industrial Drive
Fresno, California93727 ‘

If high costs have been your problem, we've solved it!



Dominant Coverage of These SIX Outstanding Western

Religious Markets!
St. Louis - Denver - Phoenix - Salt Lake City - Cheyenne

o

Salt Lake City

KXEG

Phoenix

THERE MUST

l KQXI
Denver
BE A REASON. .. \ XEG

why radio ministries on our Monterrey
stations measure their Mexico
broadcasts by years and
even decades!

KQX

In Denver-Arvada, Larry Green and Ramona Harris are both
ready to tell you about this dynamic area of over 2,000,000
people ready to hear your message in the KQXI primary cover-
age area. Many ministries on KQXI| have been broadcasting for
over adecade on this powerful 10,000 watt station. Call Larryor
Ramona coflect 303-761-1550. 10,000 watts is the big differ-
ence in Colorado!

KSHY

In Wyoming, KSHY Cheyenne, is the only full religious prog-
rammed radio station. KSHY's excellent signal blankets over
250,000 people in Southern Wyoming and Northern Colorado.
Call Larry Green or Ramona Harris at 303-761-1550. They will
tel! you about the fine response KSHY is producing for many
national and local religious broadcasters.

Clif Glasgow can tell you the surprising story of Salt Lake
City-Ogden. KBBX's 5000 watt signal blankets Salt Lake City,
Ogden-Provo and reaches into Nevada, Southern Idaho and
Southwestern Wyoming! Call Clif at 801-298-1142 and find out
why many leading national ministries use KBBX year after
year! Hurry, availabilities are limited! Primary coverage of over
1,000,000 people!

’ Cheyenne .

All Programmed 100% Religious and Gospel!

St. Louis

5

Our Rates Are Low!
Our Response Is High!

KXEG

Long known as one of the most responsive religious areas in
the nation, Phoenix, Tempe, Mesa, has now grown to over
1,500,000 people! KXEG's twenty-four hour daily all religious
programming serves not only this area, but also reaches into
California, Nevada, Utah and New Mexico all night! Let Jess
Spurgin tell you the fabulous KXEG story. Call him collect at
602-254-5001. All day, all night, all the time . . . KXEG,
Arizona's Golden Gospel Giant.

KXEN

For St. Louis and over 2,500,000 responsive Mid-Western
listeners in 32 counties, call Bernie Harville at KXEN collect,
314-436-6550. Bernie will tell you the 50,000 watt story of
KXEN, Mid-America's Golden Gospel Giant—the most power-
ful independent AM station in St. Louis.

*

Another Golden Gospel Giant is well on its wayl! Soon,
KXAK will serve over % of a million people in New Mexico.
The brand-new facility will blanket Albuquerque, one of
the fast growing Sun-Belt cities, and the heart of New
Mexico from suburban Corrales. Watch for more news and
the grand opening soon. For more information call Jack
Stuart at (801) 298-1142.

Make your reservation for your program now.
(*Construction Permit)

Write, Wire or Call

HAROLD S. SCHWARTZ & ASSOCIATES, INC.
6415 Sheridan Road, Chicago, lllinois 60626

Phones: (312) 764-1502 or 764-1503
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Convocation 81
January 25 - 28
Washington, D.C.

Joint convention of National Association of Evangelicals and National Religious Broadcasters.




Church & Media:

Partners
in World
Evangelization

Bringing together more than 3,500 leaders
from the nation’s most dynamic churches
and the influential broadcast media, the
NAE/NRB joint convention is an event you
won't want to miss! Convocation 81
promises to make an impact on
communications, government, world affairs.
Most of all, it promises to make an impact
on your spiritual life, your professional
development, your role in winning the world
for Christ.

You'll be inspired by world-famous speakers,
uplifted by great musicians, informed by top
professionals. You'll meet government
officials, religious leaders, technical
innovators, movers and doers. See the
Convention Highlights on the following
pages and send in your registration today.




You'll be part of
history at
Convocation 81

in the Sheraton Washington Hotel

The President of the United States is the special
invited guest for the opening of Convocation 81, just a
few days after his inauguration. More than a hundred
Senators and Congressmen are expected to attend the
Congressional Breakfast, and officials from the Federal
Communications Commission are participating in two
special events. Commissioner Tyrone Brown (left)
addresses the luncheon honoring the FCC. Workshops,
tours, receptions and mealtimes give you
opportunities to exchange views and information with
leaders from more than 30,000 churches, 1,400 religious
radio-TV stations, almost 1,000 religious programs and
publications. Plenary sessions bring you the joyous
gospel music of the Blackwood Brothers (below) and
other recording artists.

The setting for this historic
gathering is Washington'’s
newest hotel, the completely
refurbished, enlarged Sheraton
Washington. Its spacious
convention facilities include
the largest hotel exposition
hall in the East.

Visit the Church &
Media Exposition.



Be in Washington for four extraordinary days, January 25-28 when
National Religlous Broadcasters and the National Assoclation of Evangelicals
join together for Convocation 81 . . .a period filled with meaning,

pralse and challenge - as these program highlights indicate:

Tentative schedule

SUNDAY

MONDAY

WORKSHOPS

1:00 pm
REGISTRATION BEGINS
7:00 pm
OPENING OF CONVOCATION 81
special Invited Guest -
The President of the United States
Music: Men of Melody
Christine Wyrtzen
Speaker: Adrian Rogers - Memphis, TN

Adrian Rogers

Men of Melody

Steve Musto: Convention Song Leader.
Barbara Musto is Convention Pianist.
9:30 am - noon
NAE/NRB PLENARY SESSION
Speaker: George Sweeting - Moody Inst.
WORKSHOP SESSION |
NRB PLENARY SESSION
Speakers: David Hofer - NRB President
D. James Kennedy - Ft. Lauderdale
CHURCH & MEDIA EXHIBITS OPEN
1:45-7:00 pm
FCC PLENARY PANEL
WORKSHOP SESSION 1)
NAE/NRB PLENARY SESSION
Music: Kim Wickes

Blackwood Brothers
Speaker: S.M. Lockeridge - San Diego

TUESDAY

WEDNESDAY

7:30 am - 11:00 am

CONGRESSIONAL BREAKFAST

Speaker: Jerry Falwell - Old Time
Gospel Hour

WORKSHOP SESSION I

12:30 pm - 7:00 pm

FCC LUNCHEON

Speaker: Tyrone Brown - FCC Commissioner

PLENARY PANEL: ETHICS
Speakers: Richard Witey, Bill Bright,
Olan Hendrix
WORKSHOP SESSION IV
NAE/NRB PLENARY SESSION
Music: John & Mary Giger
Northwestern College Ensemble
& Orchestra
Speaker: Paul Y. Cho
- Seoul, Korea -
-

|

Paul Cho

9:30 am - 11:.00 am

WORKSHOP SESSION V

NRB BUSINESS MEETING

2:30 pm - 3:45 pm

NRB PLENARY PANEL: TV TODAY

Speakers: Jimmy Allen, Jim Bakker,
George vVandeman, Jack van impe

WORKSHOP SESSION VI

6:30 pm

ANNIVERSARY BANQUET

Music: Steve and Barbara Musto
Dino Kartsonakis

Address: Billy Graham

Dino Kartsonakis

14
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For broadcasters from beginner to
veteran. Seven areas of profession-
al interest, concurrently meeting
for six sessions. Top experts share
their knowledge, answer your
questions.

COMMERCIAL STATIONS
Research/Music Programming/Sales/
Computer Logging/EEQ/Management
PROGRAM PRODUCERS

Basics of Broadcasting/Audience
Research/Satellites, Cables and Earth
Stations/What Stations Want from
Program Producers/Financial Account
ability/Programming Trends
NON-COMMERCIAL STATIONS

How to Succeed in Fund Raising
Without Really Crying/And Now the
News/Quality First/Time Management
FCC Trends/Promotion Ideas
INTERNATIONAL BROADCASTERS
Latin American Challenge/Reaching
Europe and the USSR/Africa and the
Middle East/Open Doors of Asia/How
Programs and Stations Can Work
Together/New Technology and Trends
TELEVISION - 10 workshops, many
offered more than once

What the Church Can Do/Emerging
Technology/Sales, Advertising and
Promotion/Satellites/Time Buying
Fund Raising/Producing and Marketing
a Program/Advanced Video Tech-
nigues/Open Dialogue for Station
Managers and Program Producers
CABLE TV

Six workshops for program producers,
churches, operators of cable channels
ENGINEERING AND TECHNOLOGY

Six sessions dealing with technical
aspects of radio-TV-cable
Coordinators: Elliott Cole - Thru the
Bible, Tom Wallace - KFIA/Carmichael CA
wayne Pederson - Northwestern
College Radio, David Clark - CBN
university, Ray Wilson - Black Buffalo
Trails, David Lawrence - Far East
Broadcasting Co., Harold Munn -
Consulting engineer.

Moderators: Ed Steele, John Boyd
Paul Finkenbinder, Russell Killman, Rick
Mcintosh, Jim Schweikart, Horst
Marquardt, Ray Kassis, Gary Arnold,
John Wheatley, Jimmy Waters, David
Adeney, E. Brandt Gustavson, Rick
Quintana, Robert A. Cook, Paul Hollinger,
Robert Bowman, Jim Moss, William Hud,
Keith Houser, Mike Nason, Irvin S.
Yeaworth, Roger Flessing.




Meet the men and women who are changing the world for Christ

NRB President David Hofer

...at a stimulating series of seminars designed for
church volunteers, Christian leaders, religious radio-TV
listeners and viewers, students and facuity.

FOR STUDENTS

SEMINARS FOR CHRISTIAN LEADERS

The Washington Seminar in Com-
munications offers students and
facuity a unique opportunity for
career-oriented study built around the
1981 NRB convention. College juniors
and seniors, as well as graduate
students, may gain valuable experience
as interns and earn college credit.

Highlights:

8 Convocation 81 plenary sessions and
workshops

B Student workshops with noted
guests

8 Annual Job Fair

8 |nternships on video, audio, news-
paper and other aspects of
Convocation 81

B News conferences with major
religious leaders

@ Faculty Forum

Coordinators and faculty members
include Carl Windsor / Liberty Baptist
College, Dr. Stuart Johnson / Wheaton
College, virgil Megill / Toccoa Falls
Coliege, Dr. Mark Lioyd / Eastern
Kentucky University, Norma Champion /
Evangel College and Carl Jacobson /
Spring Arbor Coliege.

Special student registration rates and
low-cost housing place this learning
experience within the range of young
men and women preparing to work in
religious communications

TOURS

Visit the capital’'s most fascinating
places and meet some of the leaders of
its political, cultural and religious life.
Embassies, churches, galleries and high
government offices are ready to
welcome groups from Convocation 81.

Receptions: The White House, Su-
preme Court, Senator Jesse Helms,
Museum of African Art, Embassies of
Ecuador, Haiti, Korea and Liberia, NAE
Headquarters.

Private Tours: National Air and Space
Museum (conducted by historian Paul
Garber), FBI Headquarters, Library of
Congress, Capitol Hill, Museum of
Natural History, Smithsonian Institute
Costume Collection, National Cathedral,
National Presbyterian Church, National
Shrine of Immaculate Conception.

Hosts: Mr. & Mrs. George Dougias.
Tickets may be purchased at $10 for
each event. Only a limited number of
tickets available for some events.

NRB offers six exciting, meaningful seminars to inspire and challenge those
who serve the Lord in the home, the church and other areas. Meeting while
the professional workshops for religious broadcasters are in session, these
seminars for non-broadcasters present favorite musicians and speakers in a
person-to-person setting.

Listening to the Next Generation Martin DeHaan |l of Radio Bible Class,
James Engel of Wheaton Graduate School and Cari Jacobson of Spring Arbor
College in an unrehearsed dialog with a group of young people. Bob
Featherstone of Bethel College is moderator.

Sharing a Cup of Cold Water Karen Mains of Chapel of the Air hosts Dr. and
Mrs. Larry Ward of Food for the Hungry and surgeon Bob Schoffstall of World
Medical Missions. Music by Wanda Britten Adams.

Stand Up America! Former Miss America Cheryl Prewitt and Tom Donahue of
Citizens Choice express their views, with Bob Straton of the Walter Bennett
Agency moderating. Music by Cheryl Prewitt.

Attaining Family Unity Tim and Beverly LaHaye of Family Life Seminars
match notes with Mel Johnson of Tips for Teens.

Think About Writing...for a Wider Ministry Editor Roger Palms of Decision
magazine tells why and how. Pastor Bill Ellis hosts and Cheryl Prewitt sings.

| Am - Because of Christ Rexella Van Impe of the televised Jack Van Impe
Crusades and Wilma Stanchfield of Christian Women'’s Clubs are speakers.

Edna Edwards of Blue Ridge Broadcasting, who is coordinator of the Seminars
for Christian Leaders, is host. Music by Rexella Van Impe.

Cheryl Prewitt

Mel Johnson Edna Edwards

Beverly and Tim LaHaye
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nationaL ReLIGIoUS BROAQAUCASTRRS Box 2264R Morristown, New Jersey 07960 (201) 540-8600

Ben Armstrong, Ph.D., Executive Director
Dear Friend,

You are cordially invited to be with us at Convocation 81, January 25-28, 1981 at the
fabulous new Sheraton Washington Hotel in Washington, D. C.

Whatever your role in communications or in the church, you'll find new insights, deeper
meaning and renewed enthusiasm for uniting the power of the media and the message of

the Gospel. Bringing together more than 3,500 leaders from churches and the broadcast
media, Convocation 81 promises to be a turning point for every Christian who cares about
sharing the Gospel with a world in need of hope.

A highlight of the NAE-NRB joint convention is expected to be a visit from the newly-
inaugurated President of the United States, Sunday evening. Some of the outstanding
people taking part in the plenary sessions are:

Billy Graham, bringing the Anniversary Banquet address, Wednesday

- Paul Y. Cho, pastor of the world's largest evangelical church, from
Seoul, Korea, speaking at the Tuesday evening plenary session

- Adrian Rogers, past president of the Southern Baptist Convention, the
largest Protestant body in the nation, bringing the opening address,
Sunday evening

- Jerry Falwell, speaker on the 0ld Time Gospel Hour, addressing the
Congressional Breakfast, Tuesday

- S. M. Lockeridge, pastor of one of the naticn's outstanding Black
churches, addressing the Monday evening plenary session

- Northwestern College Ensemble and Orchestra, appearing Tuesday evening

- Musicians Dino Kartsonakis, Steve and Barbara Musto, Kim Wickes, the
Blackwood Brothers, Walter Arties, John and Mary Giger, Wanda Adams,
Cheryl Prewitt, Rexella Van Impe, Men of Melody and Evansong

Key events at Convocation 81 include the participation of FCC officials, Senators and
Congressmen, plus workshops led by experts in religious broadcasting, seminars for non-
broadcasters and the Washington Seminar in Communications for college and graduate
students. Special tours to the White House, embassies, cultural and religious centers
of the capital round out the schedule of this dynamic convention.

For your convenience an advance registration form for Convocation 81 is enclosed. You
save money by registering now at the advance registration rate. Plan to bring your family

and key members of your staff to this memorable event, January 25-28, 1981.

Cordially,

. ' happeniﬂg .
thing thats deasting

up to 48 on eve"‘Jl g gious .Br?an
Ben Armstrong You caf o jo 4 v by e g free subseripto
Executive Director



USE THIS REGISTRATION FORM FOR CONVOCATION 81 E——
January 25-28, 1981 — Sheraton washington (D.C.) NR_B
N

For more information call NRB at 201/540-8500
REGISTRATION FEES

Includes all plenary sessions, workshops, registration materials, and admission to Church & Media NRB Non- Number Total
Exposition, plus tickets to Congressional Breakfast, FCC Luncheon and Anniversary Banquet member | member | ordered $
Advance Registration $140 $180
ADVANCE REGISTRATION closes January 9, 1981. Advance On-site Registration $155 $195
registrations must be prepaid in full to qualify for
reduced rates. No monies will be refunded. Spouse: Advance Registration $ 80 $100
Spouse: On-site Registration $ 90 $110

SPECIAL STUDENT RATES for college and graduate Student Rates:
students. Full registration includes all events. Limited Full Registration $80
registration does not include tickets to Congressional

Breakfast, FCC Luncheon, Anniversary Banquet. Limited ReQIStraﬂon $35
Congressional Breakfast $18
EXTRA TICKETS: Order extra tickets for guests of ——— 1 S
attendees (Full registration includes these tickets.) FCC Luncheon sz - ey
Anniversary Banquet $30
1. Please use a separate registration form for each Please check appropriate boxes:
person. (Use a separate form for your spouse) O President/Director O Engineer O Spouse of Delegate
Photocopies of this form are acceptable. O Owner/Operator O Manager O Listener/Viewer
2. Registration fees are listed above. O Program Producer O Pastor Q Missionary
Z :Alesse :" ‘:(”t the :)c:rm conp'Iete:y'.a TE— O Program Speaker O Exhibitor O Faculty O Student
sl o bl Main interest. O Radio O TV QO cable TV
casters
Name p—— - —— e ODr. ORev. O Mr. 0O Mrs. O Miss O Ms.
Organization - s S O NRB Member O Non-Member
Street _ S —————— SRS Telephone: Office: _____
City/State/Zip E— Home: ——

Number of years attending NRB Convention (including 1981) —
Please send free subscription forms for “Religious Broadcasting” [

For Presidential Security Clearance: (Soclal Security No.) Mo/Day/Yr of Birth _ = O—

MAIL TO: NATIONAL RELIGIOUS BROADCASTERSﬁD BOX 2254R‘D MORRISTOWN, NJ 07960

B n ciion, woner ety hatets bra Reserve your hotel space now

hr?ldli\'ngsspace fotr_ peonﬁlekattgnrding Hotel accommodations in Washington are scarce during inauguration
Rl week and the sheraton is filling rapidly. As the official Convocation 81
o et (' A—— hotel, the new Sheraton Washington offers spacious and well-
j mioraiin Hotel 12 : appointea guest rooms, plus modern meeting rooms, beautiful
2500 Calvert St., NW ® Washington, DC 3 : o8
Adjacent to the Sheraton Washington palireoms ana other faciities ideally suited for the dynamic 1981
® Rates from $52. convention. Pleaseé make your reservations directly with the Sheraton

Washington Hilton (202) 483-3000 washington Hotel reservations office:

1919 Connecticut Ave. N\W B Washing- Sheraton Washington Motel
g L 2660 Woodiey Road & Connecticut Ave NW B Washington, DC 20008

Less than one mile from the Sheraton
Church

Washington m Rates from $48. {201) 328-2000 ® Ask for Reservations Office

Normandy Inn (202) 483-1350 Convocation 81 hotel. Rates from $81.
2118 Wyoming Ave. NW B Washington,
L
Media:
partners in
Worid

DC 20008 m Rates from $45.
Evangelization

Connecticut Inn (202) 244-5000
4400 Connecticut Ave. NW B Washing-
ton, DC 20008 ® Rates from $42.

"
ad te
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brings together two of the most dynamic

forces the world has ever known - the

power of today's communications meadia

and the power of the Gospel. It's a

combination that can transform lives

nations, even the course of human history
at

What impact does it have on your family
your church, your community? Can it
change our nation? What can it do for the
millions of people who have never heard
about Jesus Christ? You'll find answers at
CONVOCATION 81. Centering on “Church &
Media: Partners in World Evangelization,”
CONVOCATION 81 combines the annual
conventions of the National Association of
Evangelicals and National Religious Broad-
casters. Join them, January 25-28, 1981 In
Washington, D. C




YOU CAN
DROADCAST IN THE
HOLYLAND NOW!

VOICE OF HOPE

To Jerusalem e Tel Aviv e Tiberias
e Amman e Nazareth e Bethlehem
e Tripoli e Damascus e Haifa e Beirut
e Hebron e Tyre, and many others.

\‘\ “But Go Rather to the Lost Sheep
of the House of Israel.”’

e

—~

The Voice of Hope (4 miles from the
border of Israel) is broadcasting daily

/,

Telephone No

”‘
z at 25000 watts 945 & 1593 on the AM
{ \ dial.
73
B gy
! 4 g’& ]
Hpr H ..v.inlh\‘ HIGH ADVENTURE '
%, i = HOLYLAND BROADCASTING NETWORK :
;‘ Xy ‘ BOX 7466, VAN NUYS CALIFORNIA 91405 9947161 §
[ 1 ]
ﬂ ,‘ : Please rush me more informarion and rare card :
f’ Q ! on availoble broadcast fime v
94} ) ) :
g : Name :
ﬂ;‘h‘ E Address :
) -y ¥ :
4‘ | H Ciry 1
"; ' '
) ] Srare Zip. :
N4 i
, 1 ]
L8 4

AN AR

v;
AN
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Represented by: Hugh Wallace, Inc., 6922 Hollywood Blvd., Suite 514, Holiywood, CA 90028 e (213) 462-6558

BEve

Say it with
gewelry

Christian Witness Creations, de
signers and manufacturersof award
- winning Jewelry, offers premiums
vour audience will treasure . . . at
prices you will appreciate!
We can give vou a 22 KT Gold
plated pin for under 30¢ each in
large quantities. All pieces are
meticulousiy made of the best
metals suited to meet vour particu
lar need.
Choose from our wide selection of
distinctive items that show the mes
sage of Christ:
“Dove” clutch pins
“Bible/Cross”
“IXOYE Fish”
“Star of David Cross’
“Try Jesus”
Plus many word pins in
English and Spanish

Or we will custom design a piece
for vou using your own logo or
creation

Send for sample - $1.00

Christian Witness Creations
Box 76 - Whiting, N.J 08759

(201)350-8506 Ask for Maude Smith
Name
Organization
Street
City/State/Zip

religious broadcasting 17



Take time in
to let these
experts
save you time

back home

Ted Engstrom Ed Dayton
executive director vice-president of
of World Vision Mission and Evan
Inc. gelism. World
Vision Intema
tional

| MANAGING YOUR TIME

A two-day seminar after the NRB
Convention |anuary 29-30 at the
| Washngton. D C. Sheraton Hotel

| Books by Engstrom and/or Dayton
Managing Your Time

| Tools for Time Management

| Art of Management ‘or

| Christian Leaders

| Strategy for Living
Making of a Christian Leader
Strategy for Leadership

’ MANAGING YOUR TIME
Northeast Area Office
’ World Vision Inc
45 Godwin Avenue
’ Midland Park, Nj 07432

| plan to attend the January 29-30

seminar ($125 covers all costs)

O Enclosed is my check for $125

O Enclosed is $25. | will pay the balance
at the door

Name

Church or Organization

Address

City

State Zip

(

Telephcne

18 december 1980

“‘Uncle Charlie”’

by Charles VanderMeer

Sk
““Thank you for calling the Story Lady,’’ says the
recorded message. ‘*Today’s story is about Mary and Joseph.. . .”’

So begins a typical three-minute recorded message for children in a new
ministry of First Baptisi Church, Ada, Okla. By dialing a telephone
number, children can hear Bible stories, written and recorded by public
school and Sunday School teacher Bobbie Altmiller.

““The minute we hooked the machine on the line, it started cvcling with
incoming calls,"” says Randy Tompkins, minister of education and adminis-
tration. In the first 24 hours, there were 292 calls registered. After three
days the total was 940 and after three weeks, almost 5,000 callers had
listened to the stories.

The cost of an additional telephone line and recording equipment was
less than $350 and Tompkins said the service is a valuable publicity tool for
the church as well. The phone ministry also is used to offer rides to Sunday
school on the church’s buses and to publicize Vacation Bible School.

‘““We plan o ask the children calling to draw a picture of the story they’ve
heard and send it to the Story Lady,”” Tompkins explains. ‘““We’ll
acknowledge their pictures with a post card and display the drawings in the
church foyer, plus we’ll get names and addresses for follow-up visitation.”

|
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The history of the Children’s Bible Hour and the
personal history of Charlie VanderMeer run along
parallel lines. Children’s Bible Hour first went on the
air in November of 1942.

About a year later, when he was nine years old,
Charlie was picked out of a studio audience to par-
ticipate in a live broadcast of C.B.H. From there he
went on to a regular spot in the program, reading
from ‘‘Charlie’s Scrapbook’’, reciting poems, and
helping in the dramatized stories.

A few years later, he served as junior ‘‘emcee’’ for
the weekly programs. At 17, Charlie left the program
for four years of college study at Bob Jones Univer-
sity, graduating in 1956 with a major in radio and
television production. Immediately following
graduation, he joined the staff of Children’s Bible
Hour and in 1959 was named Assistant Director.

He worked closely with ‘““‘Aunt Bertha’> Shooks

until her retirement in 1972 when he assumed the
directorship of the ministry with which he had been
so long associated. Now known as ‘‘Uncle Charlie”’
to boys and girls around the world, he heads a
ministry that is currently aired on 592 radio outlets in
all 50 states and in approximately 40 foreign coun-
tries. C.B.H. also has an extensive outreach in the
areas of gospel recordings, cassettes, a bi-monthly
magazine, and area-wide radio rallies.

Charlie VanderMeer is a member of the Wealthy
Street Baptist Church of Grand Rapids, Michigan,
where he has served as youth leader, Board member,
Pastoral Search committee member, and trustee. He
is also currently a member of the Board of Directors
of the Gull Lake Bible and Missionary Conference,
located near Kalamazoo, Michigan, and he is an
advisory Board member of the Forgotten Man
Mission, a ministry to prisoners.

B

C hildren like to wuse the

telephone! The Children’s Bible
Hour, headquartered in Grand
Rapids, Michigan, has capitalized on
this fact to expand its outreach into
an effective ministry to boys and
girls. The Children’s Bible Hour
radio broadcasts are currently heard
on 624 radio stations worldwide. In
addition to bright music, quizzes and
other interesting features, the
‘“‘message’’ part of each broadcast is
a 10 to 12 minute fully dramatized
story with a contemporary theme.
Nearly 100 of these stories have been
condensed to approximately three
and a half minutes in length, and are
being used in a ministry called
PHONE-A-STORY.

There are some sixty areas in
the United States and Canada where
these shortened stories are being used
on the telephone. Christian radio sta-
tions, churches, child evangelism
groups and individuals are using the
stories to reach the boys and girls in
their area.

PHONE-A-STORY has an
interesting history! Back in 1970 a
Tucson policeman, Bob Pfister, felt

he just had to do something to reach
boys and girls for Christ. He taped
the Children’s Bible Hour drama-
tized story directly from his radio,
shortened the story to about three
and a half minutes, and converted his
own telephone to an answering unit.
He printed up some cards with the
number on it and passed them out to
boys and girls in Tucson. Today, Bob
is still using the phone to reach boys
and girls in Tucson. He currently has
five lines, and is averaging 35,000
calls a month, having logged nearly
three million calls in Tucson alone
since 1970.

In cooperation with Children’s
Bible Hour, Bob sent letters to
churches and groups around the
country to let others know about this
unique method of evangelizing
children. The ministry has grown
from three users in 1978 to over 60
users today. As a result, many others
are realizing a great harvest among
boys and girls. One C.E.F. Director
in Florida reports 35,000 calls into
the phone unit, with 3,574 follow-up
calls made to a counsellor, and 1,300
decisions for Christ.

A Christian radio station in
Wisconsin uses the outreach to pro-
mote their Saturday morning
children’s programming. They put a
tag after the dramatized story in-
viting boys and girls to listen to their
children’s radio programs. In their
first month of operation, the radio
station logged 7,000 calls on one unit.
A church puts a tag at the end of the
story inviting boys and girls to come
to their Sunday School, or to call for
a ride on the church bus. A farm wife
in a rural area in the ‘‘thumb’’ of
Michigan takes time out from her
chores to change the story each day
on the unit she operates from her
farm home to the surrounding area.

The Children’s Bible Hour is
now in its 37th year of broadcasting.
In addition to our radio and ‘‘Phone-
a-Story’’ ministries, the Children’s
Bible Hour produces records and
cassettes, has a Bible correspondence
course in which some 5,000 boys and
girls around the world are enrolled,
and recently has branched out into
the audio-visual field with the release
of two film-strips to accompany their
dramatized stories. 888
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Listening tothe A

20 december 1980

by Heather Sholl

Heather Sholl serves as coor-
dinator of television ministries at
First Presbyterian Church of
Hollywood and is associate direc-

tor of Let God Love You.
444

‘A listening ministry’’ is the phrase
Lloyd John Ogilvie uses to describe his
distinctly different television program Let
God Love You, entering its third season
this fall in Los Angeles, Phoenix,
Chicago, Pittsburgh, Philadelphia,
Miami and on the more than 300 outlets
of the Christian Broadcasting Network.
Dr. Ogilvie’s goal is a person-centered
communication of the hope of the
Gospel.

“‘Our right as religious broadcasters
1o speak to people through the medium of
television must be earned by attentive,
receptive listening to their profound need
and urgent questions,’”’ observes the
senior pastor of Hollywood’s First Pres-
byterian Church. ““There is nothing more
powerful than a straightforward response
to the aching questions people are really
asking and to the deepest needs they are
honestly expressing.”’

In order to address what people are
thinking and feeling, Dr. Ogilvie regularly
surveys and inventories the hopes and
hurts of his audiences, both of his tele-
vision program and of his nationwide
speaking appearances as a best-selling
inspirational author. In this way he is able

to determine what is on the hearts and
minds of non-religious Americans and of
church people who long to find a vital
faith.

Dr. Ogilvie builds the Gospel message
of each program around one of these ex-
pressed needs or questions, seeking to
help people ‘“‘turn their struggles into
stepping-stones,”’ to help them find “‘an
authentic faith for the trials and tensions
of life.”’

‘‘My goal is to share the adventure of
authentic living in Christ, life as it is
meant to be, in a way that cuts to the raw
nerves of the American people,’” he says.
*‘] am determined to listen with two ears
— one to God and the other to people. By
keeping a finger on the pulse of the
American people, 1 believe we can com-
municate the Gospel in a fresh and
impelling way.”’

By establishing a dialog with viewers
through their letters and the extensive
inventories of people’s needs, Dr. Ogilvie
targets Let God Love You at a segment
of the viewing public he feels has been
previously unreached by religious tele-
vision.

“We want to reach people who are
turned off to the church and formal
Christianity and help them find a dynamic
relational faith which transforms the
basic relationships of life with God
themselves, others and the world,”” Dr.
Ogilvie explains. ‘‘The non-religious
American is the key 1o reaching others
who may be churchgoers but whose faith
is not vital or viable for life’s struggles.’’

As the first pastor of the United
Presbyterian denomination to have
undertaken a ministry of this kind, Dr.
Ogilvie points to the program’s results,
expressed in the thousands of letters from
viewers each week: ‘It is significant that
many of those who have experienced a
new relationship with God through the
program indicate that they have become
active participants in their local
churches.””

The fast-moving half-hour format of
Let God Love You opens with a brief,
pre-taped segment showing the
Hollywood pastor interrelating with peo-
ple from all walks of life in real-life situa-



merican Audience

tions. He then appears on camera for a
‘“‘teaser’’ in which he states the need or
question which the program will examine.

Taped in the sanctuary during the 11
am service at Hollywood’s historic First
Presbyterian Church, Let God Love You
teatures the music of the Cathedral Choir
along with guest soloists and groups.
Each program also has a timc of witness
from a person who has come to authentic
faith in Jesus Christ as a result of a
personal life-crisis.

Dr. Ogilvie then presents a 15-minute
message, and incisive, life-oriented Bible
exposition which responds to a concern
expressed by his audiences. Strategically-
placed cameras throughout the sanctuary
capture for the home viewer his person-
to-person, conversational teaching style.

The program closes with an invita-
tion to the viewers to write to Dr. Ogilvie,
sharing their needs and questions for him
to address in subsequent programs. This
maintains Let God l.ove You as a two-
way :conversation between Dr. Ogilvie
and the television audience.

The credits for the program appear
on the screen while the pastor greets and
talks with the people of his congregation
as they leave the sanctuary. From beginn-
ing to end, people and their need for
God’s love and liberating power are kept
as the primary goal.

A unique feature of Let God Love
You is its offer of a daily devotional
guide, *‘Fifteen Minutes to Freedom,”
which follows the themes and scriptures
of each week’s program, enhancing the
viewer’s sense of participation. Using this
guide, the viewer is able to prepare for
Dr. Ogilvie’s talks and to become familiar
with the Bible passages he will draw upon
that week.

Accompanying the daily devotional
guides is a personal note from Dr. Ogilvie
responding to a particular need or ques-
tion expressed in the viewers’ letters.
All the offers of Bibles, Dr. Ogilvie’s
books and practical aids for living extend
the TV program’s purpose of helping
peorle discover and live Christianity as an
adventure.

Dr. Ogilvie firmly believes that the
eighties will be a dynamic decade of

spiritual renaissance in America and that
television provides the most effective way
of reaching the non-religious American
with the Gospel. The current series of
thirty programs has as its theme, “‘The
Bible Speaks to Our Deepest Questions.”’

An extensive survey of the program’s
viewers, supplemented by a national
survey, has determined the most urgent
and personal questions people currently
have about living out their faith. The new
Let God Love You series will also employ
innovative production techniques, featur-
g life-situation cut-aways to illustrate
Dr. Ogilvie’s main points.

““In producing Let God Love You we
have sought to be part of God’s strategy
to produce a new breed of Christians in
our time,”” Dr. Ogilvie explains. ‘‘We
stress that an authentic life in Christ is
expressed in costly involvement in the
needs of others and the problems of our
society. In short, the program title Let
God Love You means being to others
what He has been to us.”’

Though still in its syndication in-
fancy, the program’s ministry has grown
rapidly, with more than half of its budget
now contributed by viewers. As Dr.
Ogilive told his church’s officers when the
original budget went entirely into produc-
tion and airtime for 13 weeks in the Los
Angeles area only, *“If this program truly
demonstrates our care about people and
their struggles, as discerned by our careful
listening, God will provide the means to
continue.”’

The syndication strategy for the pro-
gram allows it to expand into a new area
whenever a support group is formed to
underwrite the first year’s airtime or when
a station works cooperatively in providing
time to launch the program in its area.
All funds received beyond expenses for
the coming year will go into expanded
syndication.

Let God Love You represents the
efforts of a closely-knit production team,
a praying fellowship of Christian media
professionals. These include church
business administrator and executive
producer Ted Behr, CBS executive and
producer Robert Tamplin and veteran
director Brian Hickox.
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Seven Ideas OnWriting
Computer Letters.

by Jerry Huntsinger

Computers are here to stay. No doubt
about that.

And the quality of letter generated by
computers is improving—so much that |
suppose we should use the term “personal
letter” rather than “computer leter”

But to write a personal letter you must
emploay some new technigues. In fact.
you should develop a style that is quite
different from the style you have been
using (o write a traditional form letter.

1. First of all. there is the lLead
Sentence.

Here you must do your best to begin
on & warm and personal note. That's
what a personal computer letter is all
about. Of course, you should also develop
a distinct sense of urgency. but don't
play it too hard.

Your lead sentence is not a headline.
A computer letter often gently massages.
The strength is in the personalization.

2. Second. there is Bodv Copn:

Keep your paragraphs moving along.
just as in a form letter. Resist the temp-
tation to crowd the copy. and jam several
ideas together in long paragraphs. In
brief. use the techniques necessary to
keep the donor moving ahead.

X Third. there are personalizations.

But be careful: the personal guality
of a letter does not necessarily depend
on the number of times you can squeeze
in the donor’s name. Rather. the personal
quality is found in the way you weave in
personal facts.

Your aim is to give the reader the fecl-
ing that you are writing directly to her.
Here's a rule of thumb 1o follow: avoid
any personalization you wouldnt use
if you were dictating a letter to your
secretary.

The most devastating error made by
computer letter writers is to insert the
person’s name in the body of the letter
without rhyme or reason. An out-of-place
personalization is a red flag. warning your
donor that the letter is not the personal
communication it pretends to be.

Just for fun. let’s create a personal
letter for a college that has a radio pro-
gram. The computer has stored the fol-
lowing information:

1. Amount of last gift.

This article is reprinted with
permission of Fund Raising Management
Mugazine. 224 Seventh St.. Garden City, N. Y,

22 december 1980

2. Total gift amounts 1o date for the
calendar year.

2. City. state. street. etc.

4. Distance from city 1o college.

5. Number of students in college trom
donor’s state.

0. Call letters of radio station carry-
g broadcast in donor’s arca.

Okay? All quite standard data. Now
let's put it together—in an obviously
abbreviated form—for the sake of illus-
tration.

Would your donors respond 10 such
a letter? Probably. Personalizations are
powertul tools. when handied properly.

4. I'hen comes editing.

Often when you compose a computer
letter. you will discover that it is several
lines too long. but don't let a programmer
edit the letter for you!

Do not shave two paragraphs together
to save a line or two. Long paragraphs
block the flow of communication.

One little trick is to look for a dangling
line at the end of a paragraph. Whenever
the line is less than a third of the total
margin you can often delete a word or
two. and gain an entire line. This tightens
up the copy. and probably improves the
letter.

Don't omit an entire paragraph without
providing o new transition between the
two paragraphs that now come together.

Dear Mrs. Jones:

vou for your recent gift of $10.00.

in the basement of the chapel!

WLEX, in vour city.

So you see...etc., etc., elc....

Webber College
Webber, New York

I have a problem I must share with you todav—but first, please let me thank

This brings your total giving to $25 for the year of 1978. Your generous help
is deeply appreciated. However —Webber College is facing a serious challenge
today —the need to build a new radio studio, and replace the antique facilities

This is why I am asking vou for a special gift of $25, Mrs. Jones.

And if your answer is “yes, your love will reach all the way from Kenmore
Avenue to Webber, New York — 1,200 miles!

And just as important, you will help keep “The Chapel Hour” on station

Furthermore— young people will continue to learn about Webber College —and
already, lo students from Nebraska have enrolled in VWebber this year.

Jerry Hunsinger is Chairman of the Bourd and
Founder of Huntsinger. Jeffer & Van Groesbeck.
Inc.. a full-service advertising firm specializing
in fund raising. He has written extensively on
the subject of fund raising and has appeared as
a speaker at many seminars and meetings.

Mr. Huntsinger works with a variety of organi-
zations such as Jerry Falwell's Old-Time Gospel
Hour and Moral Majority. Robert Schuller's
Hour of Power. Voice of Prophecy Radio Broad-
cast. World Literature Crusade. Food for the
Hungry. Christian Record Braille. World Relief
Corporation and many others both in America
and abroad.

Huntsinger. Jetfer & Van Groesbeck. Inc. has
pioneered many of the current fund raising
techniques utilizing TV. radio. magazines. news-
papers. direct mail and other forms of media.

Agency headquarters are at 809 Brook Hill Circle. Richmond.Virginia 23227.
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Watch tor prepositional phrases. Oten
you can rearrange your sentence. For
example:

Your help in this project i wgently
nevded.

You can ecliminate the prepositional
phrase “in this project” and end up with
1 short. tight sentence.

Tust be careful and don’t compress the
letter so tight that it doesn’t breathe.

S, Underlining

I mention this simply because the com-
puter can’t doit! So as a substitute, there
15 a temptation to use ALL CAPS FOR
EMPHASIS. This resuits in a shouting
kind of a letter, not a personalized letter.

In brief. a computer letter has (wo
tremendous advantages over a form let-
ter. As a writer. you must utilize these
advantages o the fullest extent of vour
imagination:

a. The appearance of a personal letter.

T'he use of personal information in

the body of the letter. What excites a
donor more than any other stimulus? Her
name!

b, How long should a compuer letrer
he!
Obvioushy. the shorter the letter. the
lower the cost. because of the time in
voled in using the computer. Perhaps
the most efficient format is to run 710
sheets two-up. and print on the front only.

But a littte testing will reveal the pro-
blem: short computer letters often re-
duce response. What else can you do?

First of all. there seems to be a rule
of thumb, that the more personalizittions
vou have. the shorter the letter can be,
and vice versa. H your appeal needs more
than one page to sell the concept. try
printing the first page with a computet
and pre-printing the second page to ex
actly mateh the computer typeface.

You can use the same technique for
a four-page letter - or for a lour-page
booklet letter vou cancomputerize pages
one and four. running onc-up. and pre
print pages two and three

Sadly cnough, computer companics
have tended to sell formats and then de
fend the format on the basis of cost.
instead of engaging in intensive testing
1o discover qust what length s most cf
fective for a given charity.

T What will the tutre bring

Fhere seems o be two trends that
writer needs to watch.,

First. computers are now generating
letters that achicve a “non-computer”
look. As the state of the art improves
it will soon be impaossible to tell @ com
puter letter from a typed letter.

Second, new breakthroughs in printin

ive the computer more creative possibil
ities —and now you can print the donor's
name in varving size and typeface. all
in the same letter. A gimmick?

Yes. but it is working in many situa
tions. proving that nothing i1s more 1m
portant than your own name!

BOOKS

NEW BOOK SALUTES RADIO PIONEERS

years ago, Walter A. Maier, a young
professor of Old Testament, stepped
before a CBS microphone in
Cleveland and launched what in time
would become the largest radio pro-
gram in the history of broadcasting.
The golden anniversary of The
Lutheran Hour is being celebrated
through a new motion picture,
anniversary broadcasis and the
publication of two books focusing on
Dr. Maier’s extraordinary ministry.
Concordia Publishing House is
reprinting the best-selling biography,
A Muan Spoke, A World Listened —
The Story of Walter A. Maier. A new
anthology of excerpts from Dr.
Maier’s voluminous writings, entitled
The Best of Walier A. Maier, is the
second offering from Concordia.
Both books are authored and edited

— - — =

by Paul L. Maier, son of the The
Lutheran Hour founder. The author
is professor of history and chaplain
at Western Michigan University.

A Man Spoke, A World Listened
(420 pp., $12.95, $8.95 paper) details
Dr. Maier’s careers as a youth leader,
magazine editor and professor,
Harvard scholar, broadcaster and
author of no less than 31 books and a
voluminous amount of devotional
materials. Billy Graham has called
Walter A. Maier ‘‘the greatest com-
bination of preacher and scholar that
America has thus far produced in this
century.”’

In private life, his exuberant
romance and happy family life in-
spire him to write his bestseller on
marriage, For Better, Not For
Worse.

One of the builders of the current
evangelical resurgence, Dr. Maier
was a leading spokesman for classic
Christianity, helping revitalize the
nation’s faith. The Best of Walter A.
Maier (252 pp., $9.95, $6.95 paper)
shows the versatility of the epigrams,
editorials, articles, essays, addresses,
sermons, and devotions that flowed
from his pen. Most probably, Walter
A. Maier was the first American
churchman whose published works
exceeded 15,000 printed pages.

One chapter offers some of his
noted aphorisms, such as: ‘A college
degree is no certificate of morality:
an uneducated thief will steal a ride
on a train, but an educated thief will
steal the whole railway system.”’

His first, his finest, and his last
Lutheran Hour addresses are
presented intact, as well as his best
seasonal sermons, most vivid illustra-
tions and most penetrating insights.
Excerpts from his scholarly The
Book of Nahum as well as his
popular Day by Day with Jesus devo-
tional series complete the anthology,
which includes illustrations and
bibliography.
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CONVOCATION 81
to Highlight

Churc
an
Media

Something for Everyone

Back by popular demand, the Seminars
for Christian Leaders, coordinated by Edna
Edwards of WFGW/Black Mountain (NC),
appeal to men as well as women, teens as well
as seniors, communicators as well as au-
diences, and anyone who enjoys Christian
music and fellowship.

CJ Robert A. Featherstone of Think About It
starts the series with a look at today’s college
campuses.

! Karen Mains of Chapel of the Air, Dr. and
Mrs. Larry Ward of Food for the Hungry and
Franklin Graham of World Medical Missions
participate in a session on Sharing a Cup of
Cold Water.

[J Former Miss America, Cheryl Prewitt,
speaks and sings at the rousing Stand Up
America! presentation. Robert Straton of the
Walter Bennett Company/Philadelphia and
Tom Donahue of Citizens Choice are par-
ticipants in the Tuesday morning session.

partners in
World
€vangelization

(] Tuesday afternoon’s topic is Family Unity.
The expert speakers are Mel Johnson of Tips
Jor Teens and Tim and Beverly LaHaye of
Family Life Seminars.

Z Wednesday morning Roger Palms of Deci-
sion Magazine and Bill Ellis of Peoples Church
of God challenge Christians to consider writing
as a ministry.

U In the closing seminar, two authors speak
on the topic ‘1 AM — Because of Christ.”’ The
participants are Rexella Van Impe, who ap-
pears on the televised Jack Van Impe
Crusades, and Wilma Stanchfield, a favorite
speaker at Christian Women's Clubs.

The Seminars for Christian Leaders,
which meet concurrently with the broad-
casters’ workshops, feature musical presenta-
tions at each session.

Other activities for nonbroadcasters in-
clude special tours, giving an inside view of the
capital’s seats of power. Tour coordinators
George and Libby Douglas are arranging
events at foreign embassies, the White House,
the Capitol, churches, cultural centers and
Washington homes.

For college students, graduate students
and faculty members, the Washington Seminar
in Communications provides opportunities to
earn college credit, meet government officials,
talk with religious broadcasting executives,
and sit in on NRB plenary sessions and work-
shops. Professor Carl Windsor of Liberty Bap-
tist College, who is building Intercollegiate
Religious Broadcasters into one of the largest
NRB chapters, is arranging the Seminar
schedule with the help of Professor Stuart
Johnson of Wheaton College and Professor
Norma Champion of Evangel College.

Highlights of the Washington Seminar in-
clude workshops on campus radio-TV stations
and a job fair. For the convenience of
students, several nearby hotels are holding
modestly-priced rooms. Details are available
from campus IRB representatives or the NRB
headquarters in Morristown (NJ), 201/
540-8500.

Focusing on the theme *‘Church & Media:
Partners in World Evangelization,”” National
Religious Broadcasters and the National
Association of Evangelicals are planning a
joint convention destined to set the stage for a
new era of church growth, evangelism and
spiritual commitment.

Convocation 81, the NAE/NRB joint
convention, meets at the Sheraton-Washington
hotel in Washington, D.C., a few days after
the inauguration of the newly-elected President
of the United States. The President has been
invited to address the opening session, Sunday
evening, January 25. Billy Graham, the world-
renowned broadcaster and evangelist, closes
the four-day gathering Wednesday evening,
January 28, delivering the Anniversary Address
at a gala banquet.

Ministers of outstanding churches, radio-
TV speakers known across the nation, and

{continued on page 42}



Dr. Charles Stanley, pastor of First Baptist Atlanta, reaches out into the homes of millions
of Americans each week with solid Biblical expository teaching and preaching.

Reac

world out of touch.

When the world is out of touch with
the Good News of the Gospel, you
look for new ways to help. That’s
why In Touch Ministries was
founded. To implement a unique
television program that would touch
millions of lives every week.

In Touch Ministries, an exten:
sion of First Baptist Atlanta, fea-
tures Dr. Charles F. Stanley, one of
the foremost expository preachers
of our time. But, In Touch is more
than just a weekly broadcast. A
continuous correspondence follow-
up, Bible study program, and audio
tape library are all used to heip the

viewer develop into the person
God intended.

We believe the broadcast media
may be God’s most important and
efficient tool to reach the masses at
this time in history. That’s why In
Touch is using this media

what may be ourlast days.

and how it can be a part of your
broadcast schedule, write or call
Norman Plunkett, director,
754 Peachtree Street, NE, Atlanta,
Georgia 30365, (404) 881-1221.
And get in touch, today.

Now on CBN and PTL satellite

Pittsburgh, Cincinnati,

to reach the lost for Christ | networks. Regular telecasts in
and disciple believersin In Touch Chicago, Boston, Philadelphia,

If you would like to
know more about how

Ministries

Norfolk, Atlanta, as well as
programs on dozens of local
radio and television stations

God is using this ministry Uam cable systems.

Getting America in touch with theWord of God.




PHILIPPIAN-CHOICE OF PROFESSIONALS

>

The BTS Philippian — the versatile high quality portable 8 Channel Audio Mixer
Designed exclusively to provide a practical service to Christians engaged in broadcasting and related media.

Specialists in high performance:
ACOUSTICS, BROADCAST STUDIOS, TRAINING COURSES, SOUND REINFORCEMENT
For further details send to:

Alan Foster Leon Wambsganss
Broadcasting Training and Services Ltd Accent International Radio Inc
2 Hills Road, Cambridge CB2 1JP, England PO Box 66, Arlington, Texas 76010, USA
Telephone:(0223) 62392 Telephone:(817) 460 7332

BIS

Broadcast Training and Services Limited

We thank the Lord for His Blessings,
we thank our clients whom we serve, and ,
we look forward with anticipation of serving you in the future.

PARAGON ADVERTISING, INC.
RADIO, TELEVISION, PUBLICATIONS

P. ©. BOX 335
Florence, KY 41042

John L. Pierce, President
Lisa D. Mahan, Vice President, Public Relations
C. Dempsey Merrell, Vice President, Accounts Supervisor
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rRemembering the early pays
Of Missionary Radio . ... ..

This is a Jubilee year for us! We are celebrating
the 50th anniversary of HCJB in Quito, Ecuador.

Actually it will be 50 years on December 25th 1981
for HCJB but my wife and I are counting from when
we first went down to Ecuador in 1930 and made/ap-
plication for a permit to broadcast.,The Ecuadotian
government granted us a 25 year license and we began
to set up the radio station.

There were five of us families that were instru-
mental in bringing forth HCJB, the voice of the
Andes. Stuart Clark, John Clark, Paul Young and
ourselves were in Quito; Reuben Larsen was out in
the jungle and had a tremendous lot to do with the
Ecuadorian government. When, the government
asked us what we were going to broadcast we said,
“We are nat anti-Gatholic and we‘re not pro-
Protestant. We just preach the Word of God.”’

As we look back over these 50 years we can give
God the glory that He has made it possible for s to
reach people by radio. This was the great injunction
we were to go for — reaching people by radio. We
were to go, by radio, into Jerusalem, Judea, Samaria
and ihe uttermost parts. But it wasn’t geography the
Lord had in mind — it was,people. He meant we
should reach the pegple of Jerusalem. For us that was
to be Ecuador with its population of maybe pine
million. Then South”America; then the world.

Back in those early. days, the Church was
suspicious of radio, thinking it was of the devil and
they requested theirpeople not to use it at all. So we
began questioning. Then ane day the telephone rang
and a lady called Senora Ochoa asked ‘‘How ‘can |

know more about this living Saviour?’’ We visited her

at her home and led her to the Lord.

Mrs. Ochoa soon had another question for us,
“What can | do ‘to 4nake known the “gospel of |
Christ?’’ As she talked of the.things she was able to/

do one thing stood out — she was able to speak
Quechua, the language of the Indians.So she began
broadcasting in the Quechua language. ~_ |

You may well be asking ‘‘How did you get\begple

_

to listen?’’ There were few radios in Ecuador (and no
other transmitters at all!) We had to find-a-way.
Marion Kreklur, one of our engineers, took up the -
idea and began building cheap little radio receivers.
Just a small battery operated job with no tuning at

, all. You just turned it-on and BING! There was

HCIJB coming in. Wé produced about 13,000 of them
before the Japanese came along with all kinds of
modern transistors.

We sold radios to the farmers on condition they
would let their Indians listen in. The farmers had
many hundreds of Indians — very poor people who
worked on the farms.

One time an influential man came up to Quito
from the coast. He had the idea that Ecuador must
get rid of all foreign newspapers, magazines, broad-
casters and particularly HCJB. Some men from the
Government came and. explained the situation. We
said, ‘‘You’ve listened to the station and understood
what we do. You’ll have to decide.” So we prayed
about it and left it with the Lord.

{continued on page 34)

religious broadcasting 27



WORLD NEWS

RADIO AND TV
MULTIPLIES IMPACT
OF PALAU CRUSADE

IN ECUADOR

GUAYAQUIL, ECUADOR
— Evangelist Luis Palau’s
two week crusade (Septem-
ber 7-21) in this coastal port
city of 1,100,000 made a na-
tionwide impact for the
Gospel through extensive use
of radio and television.

The crusade which was
broadcast on HCJB Radio
and then transmitted 1o at
least ten countries in Central
and South America, had a
radio listening audience esti-
mated in the millions. Cumu-
lative attendance at Guaya-
quil was 76,000, with 2,850
registered commitments to
Christ,

Ecuador’s largest tele-
vision network, Telecentro,
broadcast the evangelist’s
live question and answer pro-
gram, Luis Palau Responde
during the crusade. For
twelve consecutive nights
people phoned Palau at the
station seeking biblical solu-
tions to personal problems.
The Telecentro Network car-
ried the program nationally
on 25 repeater stations, and
the program was also picked
up by several stations in Co-
lombia and Peru.

“The impact of the na-
tionwide TV broadcasts was
without parallel in
Ecuador,”” said missionary
Andrew Rennie.

*“The effect in Quito,
Ecuador’s capital, 250 miles
from Guayaquil, was un-
believable,'’ according to
Jose Reynoso, Spanish pro-
gram director for HCJB
Radio. ‘‘It seemed the entire
nation was watching.’’

Nightly crusade meetings
in Guayaquil’s 10,000-seat
““Covered Coliseum’' aired
each night on HCJB’s AM,
FM and shortwave frequen-
cies. Shortwave broadcasts
were picked up in other
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countries and rebroadcast on
local AM stations. The
strategy was similar to one
employed by the Palau Team
during their Managua,
Nicaragua ‘‘Continente '75"
Crusade.

Iltustrating the far-
reaching effect of the radio
broadcasts, a cable arrived
during the crusade from
Havana, Cuba which stated,
‘‘Every night we listen to
Guayaquil *80. May the Lord
bless you.”’

The effectiveness of the
radio and television broad-
casts was apparent by the
number of people seeking
help at the Palau Team'’s
counseling center which filled
the third floor of a down-
town office building. Fifteen
counselors trained by Palau
Team vice-president Rev.
Jim Williams staffed the
center.

The demand for counsel-
ing was so great that after the
first week Palau had to dis-
continue announcing the
center’s address over the air.
Most of those counseled at
the center and in the nightly
meetings were professional
and middle class people.
OMS International Field Di-
rector Roger Skinner said
that prior to this crusade the
Gospel outreach among this
group of people was ‘‘slim to
none."”’

Crusade activities in-
cluded a School of Commun-
ications designed to help
Christians sharpen their
radio and television com-
munication skills. The three-
day school, organized by
Team member Stan Jeter,
drew over 50 students and
resulted in the formation of
an Association of Christian
Communicators in Guaya-
quil.

During the campaign,
Palau had a one-hour long
radio interview with Ecua-
dor’s most popular sports
commentator. While
thousands of young sports

fans listened, Palau ex-
plained how young people
could triumph in life by fol-
lowing Jesus Christ as Lord
and Savior. The commenta-
tor later summarized the
evangelist’s remarks in his
newspaper column.

Marcial Campo, a
member of the crusade ex-
ecutive committee, remarked
in a post-crusade radio inter-
view, ‘I have participated in
many evangelistic crusades,
and the majority appealed
only to the ‘pueblo’ (lower)
classes. In this crusade the
Gospel is reaching all levels
of society. We have coun-
seled with professionals from
all walks of life — profes-
sors, medical doctors, and
engineers. Normally, these
people do not accept an invi-
tation to attend church, but
in this crusade they are
coming to the meetings and
making their decisions for
the Lord Jesus.™

Gospels of John, do-
nated by the Lockman Foun-
dation, were given to all new
converts.

Four hundred fifty
women attended a tea where
they heard Palau speak and
190 responded to the
evangelist’s invitation to
receive Christ. Two days
later, Palau spoke to 140
businessmen about what the
Bible says concerning the
current world situation.
Forty-seven of the men
signed cards saying they had
made a decision to follow
Christ as Savior.

An average of 25 pastors
attended daily sessions dur-
ing the crusade at which
Palau and Team member,
Marcelino Ortiz taught on
“The Victorious Christian
Life.”” As a result of the
crusade, at least one local
congregation established a
new church incorporating
twenty-six crusade converts
among its membership.

The Palau Team’s next
evangelistic thrust will be

rallies in the Argentinean
cities of Mendoze, Bahia
Blanca, and Mar del Plata.
The next nationwide crusade
will be a five-week effort at
Kelvin Hall in Glasgow,
Scotland in May, 1981.

NEWS

SPANISH-LANGUAGE
TV SERIES FUNDED
BY CATHOLIC
CONFERENCE

SAN ANTONIQ, TX (NRB)
— The first national Spanish-
language television series
tunded by the Catholic Com-
munication Campaign, El
Visitante, is on the air in 15
U.S. markets via the Westar

Il satellite and cable tele-
vision.
Featuring interviews

with nationally known His-
panic celebrities such as
Ricardo Montalban, Vicky
Carr, Gilbert Roland, Cesar
Chavez, and others, the
series includes segments from
Hispanic population centers
across the country inter-
spersed with weekly com-
mentaries on Hispanic cul-
ture, immigration law,
education and political
responsibility.

El Centro de Comuni-
cacion Oblato is producing
El Visitante. Adan Medrano,
director of the center, is host
and executive producer.

The Catholic Communi-
cation Campaign, a national
undertaking of the U.S.
Catholic Bishops, seeks 10
encourage more effective use
of the media by the
denomination. Funds came
from an annual collection in
the churches, with half of the
funds remaining in the
dioceses for local communi-
cation activities and half go-
ing to the national level for
disbursement as CCC grants.
Applications for 1981 grants
are now being accepied.

The Communication
Committee of the United
States Catholic Conference,



which is responsible for over-
seeing the grants program, is
placing special emphasis on
communication projects cap-
able of reaching wide audi-
ences, as well as on research
and training which will have
a longterm impact.

In the first cycle of na-
tional grants under the CCC,
28 media projects received
$836,614. Among the proj-
ects funded were holiday-
season TV specials, television
programs on marriage enrich-
ment, a magazine format TV
series, a study of the feasibil-
ity of a Catholic video news
service, research concerning
a national satellite communi-
cation delivery system for the
Roman Catholic Church and
training for minority group
journalists.

FIRST TV STATIONS
ON THE AIR
FROM THE WORLD
TRADE CENTER

QUINCY, IL (NRB) — The
first three TV stations to
broadcast from the World
Trade Center are on the air.

On Sunday, June 8,
1980, WNJU-TV, Channel
47, Newark, New Jersey, and
WXTYV, Channel 41, Pater-
son, New Jersey, went on-air
from the north tower of the
World Trade Center. Two
days later, WCBS-TV, Chan-
nel 2, New York, New York,
also began transmission from
the World Trade Center.
WNJU-TV carries about 25
hours of religious programs
each week.

WNJU-TV and WCBS-
TV previously transmitted
their signals from the Empire
State Building, and are the
first of nine TV stations that
are moving their transmitting
sites from that location to the
World Trade Center.

According to George
Kraus, Vice President, En-
gineering at WNJU-TV, the
110-story World Trade
Center has for the past six
years caused reflections and
severe ghosting of TV signals
transmitted from the Empire
State Building.

“*Now, atop the World
Trade Center, we reach fur-
ther into the suburbs,’’ said

Kraus. WNJU-TV is using a
new Harris BT-110U1,
110-kilowatt UHF color TV
transmitter. WCBS-TV is
employing two Harris BTD-
36L2, 36-kilowatt dual low
band VHF color TV trans-
mitters.

CHRISTIAN
BROTHERHOOD
HOUR TO
PRODUCE TV
SPECIAL

ANDERSON, IN (NRB) —
The Church of God is pre-
paring a one-hour prime time
program to be aired
in November 1981 on 150
stations.

Designed to reflect the
Church of God both *‘in con-
tent and mood,” the pro-
gram will assist local congre-
gations in extending and
reinforcing their ministry.
According to the denomi-
nation’s Mass Communica-
tions Board, the special will
make possible local leads that
can be developed by con-

gregations.
Says Dr. R. Eugene
Sterner, former Christian

Brotherhood Hour speaker,
‘““For many years we have
had wide contact by radio
through the Christian
Brotherhood Hour. Now the
centennial of the Church of
God is an opportune
time to launch a television
ministry.”’

The General Assembly
last June approved a $250,000
budget to produce the special.
Dr. Sterner is spearheading a
drive to raise funds from the
local churches.

REVIVALTIME
STARTS DAILY
RADIO SERIES

SPRINGFIELD, MO
(NRB)— A new daily radio
program produced by the
staff of Revivaltime is the
latest Assemblies of God
media ministry.

Every Day with Jesus, a
15-minute program, debuted
on three pilot stations.

Following a Bible study
format, each program fea-
tures a musical selection and
a Bible lesson taught by
Revivaltime speaker Dan

Betzer. The progams cor-
relate with the daily studies in
a monthly Bible study guide
produced by the Radio-TV
department and mailed to a
list of 100,000 subscribers.

According to Lee Shutz,
national director of the Divi-
sion of Communications,
““The new daily radio series
complements the weekly
Revivaltime evangelistic
broadcasts. Every Day with
Jesus will train those we
win.'’

The Radio-TV depart-
ment plans to provide tapes
to radio stations, with local
churches paying for air time.

KFMJ SPONSORED
SECOND CHAPTER
OF ACTS

TULSA, OK (NRB) — The
O.R.U. Student Association
and KFMJ recently brought
the Second Chapter of Acts
to Tulsa September 19th, and
a full house of 4,000 people
enjoyed their style. Several
people came to Christ,

KFMJ also recently co-
sponsored the Walk-A-Thor:
coordinated by Singles for
Tulsa to benefit The Little
Lighthouse, a local ministry
for blind children. The Walk-
A-Thon raised $20,000, and
KFMJ was there with free
Gatorade to refresh all the
participants in the 95-degree
weather.

NET TELEVISION
OFFERS HIGH-SPEED
DUPLICATION AND
SYNDICATION
SERVICE

The videotape industry
continues to foster a number
of enterprises that distribute
program products, utilizing
methods as technologically
advanced as the emerging
delivery systems themselves.

One such enterprise,
NET Television, Inc., a video
duplication service, con-
tinues to provide major
duplication and distribution
capabilities for the entire
video industry.

With such diverse clients
as Major League Baseball,
Owens-Corning and Alle-

gretti, NET Television is a
convenient outlet for a new
marketing thrust aimed at
servicing national program
syndicators.

The company’s high-
speed duplicator, the only
one of its kind in the Mid-
west, can reproduce 150
inches of tape per second.
Therefore, one half-hour
show can be reproduced in as
little as three minutes; a one-
hour program in six minutes.

In addition to duplica-
tion, the byword of the new
technologies is efficient, ad-
vanced distribution techni-
ques. Utilizing its central,
Midwest location as a con-
venient and relatively in-
expensive shipping point,
syndication of tapes and their
quick delivery to broadcast
facilities across the country is
assured. A computer records
all copies shipped and even
provides an electronic print-
out of the quality of each
tape. According to Opera-
tions Chief Bob Russell,
more than 300 tapes are
shipped each day from the
modern facility.

NET Television also pro-
vides computer-controlled
post-production services with
‘state-of-the-art’ editing
equipment for all two-inch
and one-inch editing needs.

FAMILY RADIO
EXPANDS FACILITIES

OAKLAND, CA (NRB) —
Improved and enlarged sta-
tion facilities are on the way
for KYFR/Shenandoah
(lowa), KFRN/California
and international station
WYFR/Florida, all owned
and operated by Family Sta-
tions, Inc.

The Federal Communi-
cations Commission recently
granted a construction per-
mit to station KYFR. The
FCC approved the construc-
tion of four 270-foot antenna
towers to be located about 2
miles south-southwest of
Coin, Iowa. KYFR presently
has one 197-foot tower
located about 2 miles north
of Shenandoah, lowa. The
permit includes a power in-
crease for KYFR from 1000
watts day and 500 watts nigh

(continued on page 46)
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SINGING
AT THE
CONVENTION

Servant

Kim Wickes is something special.
Something special to those who’ve heard
her beautiful soprano voice, something
special to the people of her native land,
Korea, and special as well to the people of
the United States, her adopted homeland.

‘“When she sang, | thought of a
snowbird. It was beautiful,”’” said a six-
year old at one of Kim’s concerts in a
Christian elementary school.

Billy Graham, after hearing Kim sing
at his 25th Anniversary Celebration in
Los Angeles said, ‘‘Some of the best
music the Hollywood Bowl has ever
heard.”’

Elizabeth Manion, Kim’s voice
teacher at Indiana University said,
“Kim’s singing brings out the best in
everyone.’’

‘‘Remarkable musical and vocal
talent ... She was the favorite soloist at
the great International Congress on
World Evangelization held in Lausanne,
Switzerland,’’ according to Bob Pierce,
internationally known Christian leader.

Kim Wickes is something special
when it comes to musical talent and her
life story is just as special. Her gritty,
determined will to survive has drawn
admiration from the people of many
continents.

The reason? Well, Kim Wickes —
concert soloist, music student extra-

30 december 1980

ordinary, Fulbright scholar, award-
winning writer, and fun-loving Christian
woman — is blind.

It happened long ago. ‘I was only
three years old when the North Koreans
invaded our village on June 25, 1950.
Suddenly, bombs were landing every-
where. All 1 remember was a sudden
blinding flash and the loud noise of that
awful moment.”” An exploding North
Korean bomb had taken her sight. Before
long the desolated villages of South Korea
where Kim lived were without food.
Kim’s beleagured Buddhist parents were
desperate.

‘“‘My father took my older sister into
the city to work as a housekeeper. That’s
the last 1 saw of her.”” Then he broke
under the seemingly hopeless odds facing
the starving family.

‘“‘He couldn’t find food for us, so he
threw my younger sister and me into the
river. My mother’s screams forced him to
try to rescue us. He saved me, but my
little sister drowned.

““Things got even worse, and mother
left to find a job. I never saw her again.

‘““Near the end of the war, mis-
sionaries started the Harry Hill Orphange
for the blind in Taegu. My father left me
there. For the first time I can remember [
had enough food and a home.

“‘It was there that I started to sing.

And for the first time I heard the message
of Jesus Christ.”

Soon Kim was singing for many
religious meetings. After hearing Kim sing
at revival services he was conducting, mis-
sionary Kensler recommended Kim to the
Harry Holt Adoption Agency of Eugene,
Oregon.

‘‘He thought it would be good if I
could come to the U.S. and study voice."’

At age 10, Kim arrived in the United
States and was met by George and Eva
Wickes of Dayton, Indiana. These highly-
motivated Christian peole, who already
had four children of their own, had ar-
ranged to adopt this blind Korean girl.

The gritty determination that had
carried Kim through days of starvation
and deprivation in Korea sustained her
through an endless series of incredible ad-
justments during the next few years —
new parents, a new culture, new
language, new schools.

““I had gotten pretty well adjusted
after two years in the U.S. Then I had an
experience that was to change my life
eternally.

““In 1959, my parents took me to the
Billy Graham Crusade in Indianapolis.
We attended 12 meetings. One night when
Billy Graham gave the invitation 1 went
forward. 1 had a real fear of death and
hell, but more importantly, I understood



for the first time that my relationship with
God should be a one-to-one thing, Him
loving me and me responding to Him."’
Four years later, while attending a
Bible conference meeting at Winona
Lake, Indiana, Kim was given a catalog
describing Wheaton Academy, a Chris-
tian high school in Wheaton, Illinois.

Kim enrolled in the fall of 1963. She
was delighted with the opportunity to be
in a Christian school, but immediately ran
into problems. There had never been a
blind student at Wheaton Academy. The
academic pace was much faster than the
public schools for the blind she had
previously attended.

After three discouraging weeks, Kim
was ready to go home but God had a dif-
ferent plan. A timely visit from her godly
parents gave her the encouragement she
needed.

““Also, the kids at school began to
realize what my needs were, and they
learned how to help. Many of them took
turns during the next three years, reading
my assignments aloud to me. It was a
learning experience for teachers, students
and me.”’

Kim’s class was one of the most
talented classes to graduate from
Wheaton Academy. It gave her the
academic competition she needed for her
future studies.

Kim enrolled at Indiana University
which boasts an outstanding school of
music and opera. There she earned her
bachelor’s and master’s degrees in music
and has finished her course work toward
her doctor’s degree.

While working on her doctoral pro-
gram, Kim felt led to apply for a
Fulbright Scholarship which would
enable her to study German Lieder
(songs) and oratorio at the Vienna In-
stitute of Music and Dramatic Arts in
Austria. There are literally hundreds of
gifted persons who apply for these
prestigious scholarships each year but
only a few are awarded. As a continuing
part of the miracle of God’s hand in her
life, Kim was awarded a scholarship for
the '73-'74 school year.

Kim began her preparation for the
trip to Vienna and the year of study. One
of the first things she did was to write the
Vienna Institute and ask about the avail-
ability of persons who read to blind
students. The reply from the Institute was
that they did not have any program or
readers for blind students. The response
was a shock to Kim but she knew God had
given her the scholarship and therefore
He would provide an answer to her pro-
blem at exactly the right time. Kim had
heard about a new machine calied an Op-
tacon (optical tactile converter) which

enables a blind person to read any printed
document or book.

‘““‘But an optacon cost $4,000. Also,
there was a waiting list for purchasing the
machines and for the training required to
know how to use the machine and 1 was
running out of time before I had to leave
for Vienna.”

But God had another miracle in store
for Kim.

““The company which makes the
machines gave me a priority rating. Then,
a Christian businessman supplied the bulk
of the funds needed for the optacon.”’

In no time at all, Kim was in the
training school learning how to use the
machine. The next stop was Vienna, and
the year of study under the Fulbright
Scholarship!

One of the highlights of the year was
the opportunity to study under Frau
Ludwig, one of the continent’s leading ex-
perts on German Lieder (songs) and
Oratorio.

“Frau Ludwig is the mother of
Christa Ludwig, who is currently one of
the leading singers in opera, art songs,
and oratorio,”’ says Kim.

“Frau Ludwig had decided to de-
crease her student load but miraculously
agreed to take me on. I could hardly
believe it at first, but it was another one
of God’s miracles. I told Frau Ludwig she
was a ‘gift from God.””’

Kim finished her work on the
Fulbright Scholarship in the spring of
1974. When she left, Frau Ludwig told
her: *‘You come back whenever you want
to. I'll give you lessons anytime.”’

Since then, the events of Kim’s life
could only be described as ‘‘dreams come
true.”’

“All my life I had wondered if my
Korean father was alive and if I would
ever see him again. When a Korean Times
reporter visited me while [ was at Indiana
University, I told him of my desire to
know about my father. He mentioned this
in an article he wrote. My dad saw it and
sent me the message through the reporter
that he was still alive.”

When Kim arrived in Austria, the
American Ambassador to Vienna became
a part of God’s plan. He came to Kim and
asked her if she would like to visit Korea.

“All my life,”” she told him. “‘I’ve
been hoping to see my homeland and to
see my father before he died.”’

On Thanksgiving the money for a
trip to Korea came, a donation from the
Ambassador. As a result, in the summer
of 1974, she met her Korean father! But
this wasn’t the only momentous event in
the summer of ’74.

*‘First there was a tour of the conti-
nent. Then the International Congress on

World Evangelization in Lausanne,
Switzerland.’’ The Congress was truly in-
ternational in scope with major
evangelical religious leaders from 150 na-
tions in attendance. Here the blind
Korean girl, raised by godly American
parents and who committed her life to
Christ at a Billy Graham Crusade in In-
dianapolis, was able to use her God-given
talent to bless leaders from around the
world.

“‘She was the conference’s favorite
soloist,”” commented Bob Pierce. Kim
went from the World Congrczs to her
native land of Korea. On her way to
Korea, she stopped for singing appear-
ances in Malaysia and Hong Kong. In
Hong Kong a planned two-hour stay
ballooned into three triumphant days.

Then, under the guidance and care of
Rev. Billy Kim and his wife, came 29 days
of excitement and spiritual blessing in
Korea. The press picked up her story
following her from place to place.

*‘Orphan Returns After 21 Years in
Search of Her Father,”’ they headlined
the stories.

She sang in countless churches and
made numerous TV and radio appear-
ances all over South Korea. She was also
featured at the Korean Youth for Christ
conference and at an EXPLO '74 con-
ference session.

She picked up a following among the
South Koreans, and was showered with
accolades and occasional gifts.

““The strangest gift of all was a pair
of plastic eyeballs that one man gave me
— with the best of intentions,”’ com-
mented Kim, displaying her usual quick
sense of humor.

Soon after her return to the United
States a special organization, Kim’s
Ministries, Inc. was founded with head-
quarters in West Memphis, Arkansas.
Through this organization Kim’s activites
are coordinated. She gives concerts in
churches and for organizations and has a
growing ministry to the blind and
veterans. The biography of her life and
her records and tapes, are distributed
through this organization. What lies
ahead for her?

“lI know that my life is in God’s
hands and 1 want to remain at the cente
of His will. My desire is to use my vocal
talent to tell others of God’s love and His
wondrous plan of salvation. Often people
are encouraged and blessed when I share
with them the marvelous way in which
God has opened doors for me.

*‘God has always made His will clear
to me in the past and I know He will pre-
vide His answer for me for the future.”’
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J0UR NEWS NETWORK
[HE FAST-BREAKING STORY”

Jim Kitchelll CABLE NEWS NETWORK

*I chose Sony for its advanced tech-
nology. but also because I knew | could
get maximum performance out of it.”
says Jim Kitchell. Senior Vice President
of Operations and Production for Cable
News Network.

CNN has its headquarters in Atlan-
ta. with bureaus in major cities in the
U.S. and abroad. All bureaus have Sony
equipment. In fact, CNN owns about
53 BVU-200A editing recorders. 17 BVE-
500A editing comoles and 28 BVU-110
field recorders.

“Our 200As and 500A5 get a real
workout in the studio.”says Kitchell.*We
run them 24 hours a day, weck after
week. And they're trouble-free. Occasion-
ally we send 200A’ out on the road.
and they take even more of a beating.
knockm0 around in the back of a truck
for hundreds of miles. But we haven't
had any problems.

“As for the field recorders, the 110%.
Sony equipped them with more func-
tions at a lighter weight than anything
previously dvmlable They’re the main-
stay of our ENG operations.

“Another thing I like about Sony is
that the equipment is operator-oriented.
Easy to use without a lot of super-tech-
nical know-how.

“Sony’s U-matic technology is state
of the art. That’s because the company
responds rapidly to the needs of broad-
casters. When [ have an idea on how
to develop the equipment further. [ talk
to Sony. And Sony listens. That’s good
news in our business.”

Of course. Sony makes a full line
of %" and 1” broadcast equipment. in-
cluding cameras. recorders. editors. and
the BVT-2000 digital time base corrector.

For more information. write Sony
Broadcast. 9 West 57th Street. New York.
NY. 10019 Or call us in New York at
(212) 371-5800: in Chicago. (312) 792-
3600: or in Los Angeles, (213) 537-4300.

SONY.

Broadcast

Sony and U-muatic are registered trademarks of Sony Corp




DO YOU PROMOTE ...
swearing
drinking
immorality
ON YOUR (secular) RADIO STATION?

OF COURSE YOU DON'T...INTENTIONALLY,
BUT WHAT ABOUT YOUR MUSIC ?

As a Christian owner or manager, your secular
programming should be BEAUTIFUL MUSIC from
Sound Dynamics, a company that knows good

programming and Christian ideals.

Nound pnamics, She
box 2606¢ x denver colorado 80226 x 202-988-9¢60

3/4” 60minvte

VIDEOCASSETTES

Thisused tape s like new.

200 or more: SNl each

5110199: S13each
10#050: S15each

Satisfaction Guaranteed

Call or write
Box 8034, Ann Arbor, MI 48107 (313) 665-9375
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(continued from page 27)

The following Friday one of the
men who had been questioning us
went to spend the weekend on a farm
in the north. While he was sitting on
the verandah with the farmer on Sun-
day they saw the Indians going out to
get drunk. He asked, **What can we
do? How can we keep these people
from getting drunk?”’

Just then there was a knock at
the door and old Pedro came in. He
was all dressed up in clean white
trousers, sandals, poncho and hat.
He had some friends with him, and
said ‘“We have come to listen in,
please, to our program on the radio.”

“*How can these Indians listen in
and understand anything?”’ quest-
ioned the government official. “‘You
watch,” replied the farmer, turning
on the radio. In came the voice of
Mrs. Ochoa giving a gospel message.

Mrs. Ochoa had previously taken
part in a government program, travel-
ling the country teaching hygiene,
sanitation, nutrition and better
living, in the Quechua language. Now
in her radio program she continued
to teach all this as well as preaching
the gospel and playing music. When
the program was over Pedro said,



WHATsNEW

INSTRUCTIONAL SERIES ON TV LIGHTING & STAGING TECHNIQUES
by Imero Fiorentino Associates, Inc. (10 West 66th Street, New York, NY
10023). This first series of videotapes is designed to train new professionals in the
skills of TV lighting and staging techniques. Individual titles include *‘Lighting
and staging techniques for television,’” ‘‘Lighting techniques for new sets’’ and
*‘Basic make-up techniques for television.”’

These tapes are not only informative but also provide actual demonstrations to
precisely illustrate how light, color, contrast values and light projection angles
cause human reactions tc the communications of ideas.

ADX (AUDIO DIGITAL TRANSMISSION) SYSTEM

by Spindler and Sauppe’ (12034 Saticoy Street, North Hollywood, CA 90605).
For the first time, an easy and inexpensive playback capability with cue speeds of
up to 64 cues-per-second on standard audio tape is available. The ADX Decoder
is a small box into which the digital information from one track of an audio tape
is played. The decoder has a ribbon Data Cable connector to drive up to four
dissolve modules (16 projectors). For shows that require more than 16 projectors,

MUSIC

FOR EVERY NEED
*QOver 24,000 records in stock,
including many hard to find

discontinued titles
*Secular music from light to
heavy
*Gospel and sacred music of
most kinds
*Large collection of
“Sound Effects”
*Air ready — timed
and evaluated
Contact:
Missionary Musical Ministry
236 Hastings Avenue
Havertown, Pa. 19083

additional audio tracks can be used for 48, 72 or 96 projectors or more.

“Thank you, we will be back again
next Sunday to listen in.”’

Seeing that these men were clean,
well fed and not drunkards, the
government official asked the
farmer, ‘“What do these Indians have
that the others do not have?’’

I don’t think the farmer was a
Christian but he gave a good answer.
He said, ‘‘Whalever it is they preach
at HCJB, if all our Indians could
listen in, their lives would be changed.
They wouldn’t go and get drunk,
they’d live like Pedro does.”’

The official went back to the
government, told the story and said,
“You can't do away with HCIB, it is
blessing our people. It’s giving the
gospel to our lowest people and to all
the others.”’

This challenge happened in the
early days of HCJB and we give God
the glory that He’s allowed us to con-
tinue for nearly 50 years giving the
message time and time again. Not
only in Quechua but in other
languages t0o0.

Radio is just one means of get-
ting out the Word of God. Radio
communicates. HCJB radio com-
municates the gospel. Then we follow
up in order to make it personal and to

teach people to become disciples of
the Lord Jesus Christ.

The Word of God says we are not
just to preach but we are to teach. We
thank God for the Bible Institute of
the Air (formed in 1947) which car-
ries out this teaching ministry and
gives people a basis on which to
stand.

Now concerning the future: God
said, “‘Call unto me and I will answer
thee.”’ I suppose today when you are
going out into missionary work you
call upon the church, its leaders, its
people. But God said, ‘‘Call unto
Me,”’ Then He said *‘1 will answer
HHIN(E S e

He guaranteed an answer. We
look at that in terms of the past, the
present and the future. We have three
big projects to move ahead with —
the SOOKW transmitter, the steerable
antenna, and the new hydro-electric
plant. But it is by the power of the
Holy Spirit He makes the message
real.

We are never through with broad-
casting. As one generation succeeds
another so you have to go on to
evangelize them. Keep reaching out. |
suppose we will go on broadcasting
until the Lord comes back again. 828

Save over 40%
on professional
audlo tape

Ampex 292:7x1800

Now you can stock up with
professional audio tape at a
SUPER discount price
Ampex high output, low
noise tape gives you results
that count.

List ... $4.49

se of 40
$2 5() ea. $90.00
Call in your order now:

800-327-9332
In FL 800-432-5309

Christian Duplications, Inc.
1710 Lee Road,
Orlando, FL 32810
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CHERYL PREWITT...
Miss America 1980

I'he doctor said she most likely would
never walk again; and that there was
nothing to do but pray. So they prayed.

Cheryl Prewitt was 11, Her sister and
Iwo brothers were badly injured in an
automobile accident. When her father
pulled her out of the back seat of the car,
her left leg lay like a cloth over his arm.
Her leg was crushed completely above the
knee. Her back was cracked, and her face
wits 5o badly cut up, she had to have more
than 100 stitches in it. So they prayed,
and “‘alt four came through just miracu-

lously, " savs Miss Prewitt, the 1980 Miss
America
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Miss Prewitt will be sharing her testi-
mory with NRB Conventioners at NRB-
NAE Convocation 81 in Washington,
DiG

Cheryl's faith wasn’t in men; it was
in God. Just because she asked; the doc-
tors prayed, her family prayed and the
whoie community prayed. They were
praying for all kinds of healing — emo-
tional, physical and spiritual. They
prayed for all types of healing because
they needed them all.

She says, *‘We were asking, and we
were believing, too. We weren’t afraid to
ask. Do you know why? We had abso-
lutely nowhere else to turn."’

She was in a body cast, then in a
wheelchair, and then finally on crutches

. all this in about eight months. She
was walking again in only eight months!

While her left leg was healing, her
right leg was growing. It grew about two
inches longer than the left leg. Cheryl says
that she was so thankful to have two legs
and that she was able to walk, that she
never questioned the fact that one leg was
shorter than the other.

She and her mother did everything
they could to disguise the fact that one leg
was shorter than the other. She says that
if her friends didn’t notice it, she sure
wasn’t going to tell them.

From this time in her life until she
was seventeen, the Lord was showing ker
how He wanted her to serve Him —
through music. She would sing and share
her testimony in churches throughout the
South. She says this was a beautiful time
in her life, because God was preparing her
for what she is doing now.

At seventeen, she was told that she
would probably have problems with her
leg. So, she decided that she was going to
believe God again for a miracle.

The verse the Lord gave her was
Mark 11:23, 24: “For verily I say unto
you, That whosoever shall say unto this
mountain, Be thou removed, and be thou
cast into the sea; and shall not doubt in
his heart, but shall believe that those
things which he say shall come to pass; he
shall have whatsoever he saith. Therefore
I say unto you, What things soever ye
desire, when ye pray, believe that ye
receive them, and ye shall have them.”
The mountain in her life was a leg that
was two inches shorter than the other,
and that would take faith. And her faith
could only get strong by getting into the



Cheryt Prewitt, 1980 Miss
America, is a native of Ackerman,
Miss. Born February 15, 1957, she is
57", weighs 110 pounds. She has
two brothers — Tim, 19, and Heath,
13 — and sister, Paulette, 28. Her
Jfather, Hosea, is a home contractor:
her mother, Carrie, a homemaker.

Cheryl 1s a 1979 graduate of
Mississippi State University (piano
voice, music education). Her scholas-
tic ambition is to obtain a master’s
degree from the U. of Montevallo in
Alabama, then to work for a doc-
torate from The Julliard School in
N.Y. She hopes eventually to per-
Sorm professionally and to teach.

In college, she was a President’s
List Scholar; was listed in Who's
Who Among American Colteges and
Universities. In addition, Cheryl was
named Miss Mississippi State Univer-
sity. She was soloist with the MSU
Choir, soloist with the MSU Madri-
gal Singers; won second place in
piano competition in the Mississippi

Music Teachers Association Compe-
tition.

The Miss America nhile brought
Cheryl a 320,000 scholurship from
the Miss America Pageant to help
further her education, plus a mini-
mum of $50,000 in fees during her
12-month reign.

Cheryl has composed !0 gospel
songs and has been both accompanist
and arranger for church groups since
age 12. She has studied piano for 14
veuars and voice for 9 yeurs. She has
been a concert pianist with the
Jackson Symphony Orchestra and a
vocalist with the Starkville Symphony
Orchestra. Cheryl has taught piano
and voice for seven years; has been a
teacher at a summer music school
and an accompanist for a variety of
musical ensembles for four vears. She
also has been singing with her family
since she was five, and now arranges
songs, plays the piano and acts as
emcee for the group, which travels
throughout the South.

Word. And that's what she did. She
studied the Word; she read the Word; she
even read it out loud, schooling herself
in faith.

Finally, she asked her ftriends to
believe and agree with her in prayer

‘“Now remember,”’ says Cheryl,
“‘that I hadn’t shown the people at school
that one of my legs was short. But that
day 1 decided I was going to show
everyone how short my one leg was. Do
you know why? Because when [ returned
the next day, I wanted everyone to se¢
that God had made both of my legs ihe
same length.”’

That night she went t a faith
seminar. She says she decided 10 center
her thoughts completely on Jesus. She
knew that Jesus Christ, who loves and
cares for us, would put her back together
and make her whole again.

As Miss Prewitt puts 1, ‘I asked
Jesus to put two inches on my left leg, but
that wasn't all. I said, ‘Father, whatever it
is that you have for me, I'm ready io
receive it.’

““I felt the most wonderful love, the
most abundant joy . . . and | watched my
left leg grow two inches in a macer of five
seconds!"’

Cheryl says that God wanied her to
have His best for her lite, and all she had
to do was ask. He cares so much about us,
the big things and the little things. He
cares what is happening right now in each
person’s life.

And He doesn’t love Cheryl Prewitt a
bit more than He loves you

““A lot of good things have happened
to me,’’ says Miss Prewitt. “*He put me
back together. He put a love in my heart
that the judges saw. He made me Miss
America, and then He gave me a job 10
do. That job is to travel all over America
and say two things: [ love you, and God
loves you and really cares about yvour life

‘“‘And that’s what I 1ell people every
where | go! With 50 many things happen
ing in today’s world, and then 1o hear
Miss America, whom they have put on a
pedestal, say that God loves and cares for
you, too! This has an effect that others
couldn’t have.”*

Cheryl Prewitt, Miss America, 1980,
is having an effect upon America. A
dynamic effect for Jesus Chrisi. She is an
exuberant believer in Jesus Christ who has
shared her faith before nutionwide TV
audiences (PTL Club, Oral Roberts, 700
Club, Kenneth Hagin), and m countless
personal appearances. A news story pub-
lished shortly after her crowning us the
52nd Miss America stated, **she will of fe
10 percent of her earnings to God Tor het
two ‘miracles’: walking again after a crip
pling childhood accident, and winning the
Miss America Pageant.”’ ks
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Should religious broadcasters play an
active role in the political process?

There was a time when the unequivocal
answer was a resounding, “No.”

In the 1980 Presidential election, a few
religious broadcasters departed from this
traditional consensus and actively
supported the cand.dacy of Ronald
Reagan, with dramatic results. Mr.
Reagan’s landslide victory was due, at
least in part, to the efforts of Jerry
Falwell, James Robison, George Otis
and other religious broadcasters.

Just a few years ago responsible
broadcasters were in almost total
agreement that political problems were
outside the purview of major concern.
Our mission was to spread the Gospel
and we devoted all of our resources to
this high calling.

Not only broadcasters but evangelicals
in general formerly looked upon politics
as a worldly, petty and dirty battlefield,
unfit for those who placed their trust in
God. Generally we left politics to those
who sought solutions through man-made
systems. Many deplored the eagerness of
some liberal churchmen to neglect the
preaching of the Word of God in
exchange for social and political
activism
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Recent history

While evangelicals stayed relatively
aloof from politics, the nation drifted
away from the Biblical principles which
once had been the foundation of our
government, as well as our social and
religious institutions. By the Bicentennial
Celebration in 1976, America’s moral
and spiritual climate had changed so
drastically that the unofficial and almost
universal Bicentennial theme for
evangelicals was 11 Chronicles 7:14:

“If my people, which are called by my
name shall humbie themselves, and
pray and seek my face, and turn from
their wicked ways; then will I hear
from heaven, and will forgive their
sin, and will heal their land.”

This plea from pulpits, crusade
platforms, radio and television
programs, seemed to fall on deaf ears.
Instead of repentance and reform, there
were more strident demands from
pressure groups hostile to the Bible, more
challenges to the rights of evangelicals.

Religious broadcasts and private
Christian schools became favorite targets
of proposed new restrictions at the local,

by Audrey Langdon

Where do wego...
from here?

state and federal levels. Government had
become an intrusive presence in our
ministries, often entering in the guise of
enforcing legislation and regulations “in
the public interest.” Spurred on by
groups hostile to the Gospel, self-
appointed investigators and free-
wheeling lawmakers were beginning to
erode the constitutional rights which
guaranteed freedom from governmental
interference in the exercise of religion
and freedom of speech. By adhering to a
philosophical tenet of political non-
involvement, evangelicals were
unintentionally losing the freedom to
spread the Gospel.

Commenting on the developments
which prompted some evangelical
leaders to make “their influence felt in
government,” sociologist Jeffrey Hadden
identified three ‘‘underlying
assumptions” shared by evangelicals:

(1) “America has fallen from greatness”

(2) “Americans have turned their back
on God.”

(3) “Restoration of this nation’s
greatness requires that we repent and
return to God’s will.”

Continued on page 39



Pointing out that these shared
assumptions went back more than a
quarter century, Dr. Hadden emphasized
that “the new ingredient” in 1980 was the
growing conviction that is was “the
responsibility, indeed the duty, of
Christians to engage in the political
process for the explicit purpose of
bringing this nation back to God."”

Describing the note of urgency among
some evangelicals, Brian Kates of the
New York Daily News wrote, “They feel
that the very fabric of their existence is
being torn apart before their eyes by a
political system that has turned its back
on God.”

Religious broadcasters, outraged by
the continuing moral decline, began to
speak out, challenging the pressure
groups who were advocating abortion,
homosexuality and other anti-family
measures. Jerry Falwell, James Robison,
Pat Robertson, Jimmy Swaggart, Jim
Bakker, Lester Roloff, Oswald
Hoffmann, Joel Nederhood, Charles
Stanley, D. James Kennedy and other
broadcasters decided they could not
remain silent on moral issues which the
Bible clearly condemned. Taking a
position against a corrupt society, they
joined the Old Testament prophets who
had dared to tell the ancient world, “Thus
saith the Lord.”

Media attention

While similar warnings might have
gone out from thousands of church
pulpits without attracting national
attention, they assumed a new dimension
through radio and television.

By early summer religious
broadcasting, in the wordsof one veteran
reporter, was “the hottest item in
journalism.” During the week preceding
the Democratic convention more than
twenty people from the news media
telephoned my office for information
about religious broadcasting. Calls from
network news teams, major newspapers,
news magazines and news services
reached a peak at the time of the
Republican convention and finally eased
the Friday before election day. Most of
the inquiries came from journalists who
normally cover politics, not religion.

Some of these journalists later
attended the National Affairs Briefing in
Dallas, Texas, in August. Brian Kates of
the New York Daily News described the
Dallas event as “impressive.” Sociologist
Jeffrey Hadden observed that it “was

planned and masterfully executed as a
media event” where evangelical speakers
“unveiled . . . a vision of a better America
to an enthusiastic audience and a large
press corps that transmitted the story to
millions and millions across the land.”

Throughout the election campaign, the
general attitude of the news media
toward religious broadcasters was
marked by respect for the ability of such
leaders as Jerry Falwell, James Robison,
Pat Robertson and others to
communicate their viewpoints. There
was almost no vestige left of the old
image of Gospel broadcasters as
uneducated backwoods preachers from
the hinterland.

Newsweek praised Jerry Falwell for his
polish as a communicator and his ability
as an administrator. The Newsweek
cover story on Dr. Falwell, at the end of
September, along with a major story in
US. News & World Report and
appearances on television shows, made
him a familiar personality, known far
beyod the normal bounds of his
nationwide radio and television
audience. Dr. Falwell came to symbolize
the new Christian presence in politics.

Prestige and pressure

Actually Jerry Falwell was the only
program speaker who had formed a
political action group ready to support
candidates. Moral Majority, an
organization headed by Dr. Falwell but
not connected with his Old Time Gospel
Hour program, proved to be a very
effective force in primaries in Alaska,
Alabama and other states.

By the opening of the Republican
convention in Detroit, Moral Majority
commanded the prestige to help shape
the party platform. Significantly, the
party platform and Moral Majority were
the subject of questions at the President-
elect’s first news conference. Mr. Reagan
affirmed his continuing support, saying
that he was “not going to separate”
himself from “the people who elected”
him and adding that “it would be very
cynical and callous of me now to suggest
that I'm going to turn away from” the
pro-family positions which Moral
Majority had helped to place in the party
platform.

From the time of the platform
committee hearings and throughout the
campaign, the role of Moral Majority
and Jerry Falwell was a controversial
issue, attracting the barbs of partisan
politicians like HEW Secretary Patricia

Harris, who caricaturized Dr. Falwell as
the American version of Ayatollah
Khomeini. Liberal spokesman Norman
Lear objected to Falwell’s “litmus tests
for ‘Christian’ thinking.” TV
commercials produced by Mr. Lear
suggested that it was inappropriate for“a
television preacher” to talk about
political problems. Liberal churchmen
were sometimes reluctant to admit that
ministers had the right to express
conservative views publicly.

Christian Century took strong
exception to Dr. Falwell, challenging
both his political position and the
theology on which it was based. Christian
Century editorials evoked images of the
McCarthy era and of Prohibition. The
strongest charge against Jerry Falwell
was that he was attempting “to foist the
vision” of a theocratic America “on those
individuals no longer sharing” his
“religious and cultural assumptions.”

A similar fear of repression by Bible-
believing Christians seemed to permeate
other strongholds of liberal thought,
including the secular humanists who had
dominated the nation’s intellectual life
for almost two generations. Perceiving a
resurgence of “religious absolutists,” 61
scholars issued “A Secular Humanist
Declaration” in October. This document
reiterated the philosophical base
undergirding the various factions which
had been opposing Moral Majority
directly and other evangelical actions
indirectly.

The 1980 election acted as a lightning
rod, gathering together the forces which
were hostile to the values evangelicals
cherish. As it happens, these are the same
forces most opposed to religious
broadcasting. The severest critics
historically have often been liberal
church leaders, the secular media and
secular humanists.

It is interesting to speculate how these
critics might have reacted if the
Presidential election had turned out
differently. In spite of the clear mandate
which the electorate gave to Ronald
Reagan on November 4, the sniping
against evangelical broadcasters is
continuing in the news media and liberal
church circles. There is reason to expect
some form of backlash during the 1980’s.
The decade ahead probably will be as
critical for religious broadcasters as the
perilous times of the 1940’s, when a small
group of evangelicals banded together to
protect their access to radio and formed
National Religious Broadcasters.
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Plan Now to be Part of History
at Convocation 81

Convocation 81 - the 1981 NAE-NRB
Joint Convention - is an event vou won'’t
want to miss! Bringing together more
than 3,500 leaders from the nation’s
most dynamic churches and the in-
fluential broadcast media, the 1981
Convention promises to make an impact
on communications, government, world
affairs. Most of all, it promises to make
an impact on your spiritual life, your
professional development, your role in
winning the world for Christ. The theme
is Church and Media: Partners in World
Evangelization.

You’ll be inspired by world-famous
speakers, uplifted by great musicians, in-
formed by top professionals. You'll meet

government officials, religious leaders,
technical innovators, movers and doers.

See the Convention Highlights on the
next page and send in your registration
today.

CONVOCATION 81

NAE/NRB Joint Convention
January 25-28, 1981

Sheraton Washington Hotel
Washington, D.C.

will perform at plenary session.

Seminars, workshops and fellow- ,
ship will inform and mspire
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Jerry Falwell will
speak Tuesday

Ronald Reagan, President- Elect
of the US will be incited to
address the opening session.

Musicians Steve & Barbara M usto
and pianist Dino Kartsonakis
- P—

/‘A §
The Blackiwood Brothers

S

broadcasters.



CLASSIFIED

HELP WANTED

NATIONAL GOSPEL REP — look-
ing for an aggressive, creative and
self-motivated ACCOUNT EXECU-
TIVE. Experience in radio sales
preferred. Salary — $1,300 per
month plus commissions. Excel-
lent growth potential. Friendly
southeastern community will be
home base. CALL 912-883-4908.

RADIO-TV-FILM FACULTY:
Rapidly expanding program re-
quires top-notch, experienced
professionals for teaching posi-
tions in Radio and TV-film.
Accredited M.A. required, Ph.D.
preferred. Begin January or
August, 1981. Send resume to:
Dr. Glenn Sumrall, Associate
Academic Dean, Liberty Baptist
College, Lynchburg, VA 24506

FOR SALE

Christian Cable LO station lost its
lease. Complete system for sale.
Televisual, 1414 South Fifth Street,
Springfield, lllinois 62703
217-525-1239

Sales opportunity at a mid-west
major market Christian station . . .
a great opportunity & possible
Sales Management position based
on performance. Reply: Box W
Broadcasting Magazine, 1735
Desales St., N.W. Washington,
D.C.

3M HIGH SPEED cassette duplica-
tor — Model No. 2770AV — Master
and two (2) slave unit. In very good
condition. $750 for unit. CALL
912-883-4908.

The ideal player for church and prison
Tone control.

$19.50 ea. for L
Christian Duplications, Inc.

CASSETTE PLAYER SPECIAL
ministries.
Simple to operate.
Batteries, cord, -fu
ear plug included. Te—
a case of 10.
$21.50 ea. for 1-9.
1710 Lee Road, Orlando, FL 32810
800-327-9332. In FL 800-432-5309

Caribbean Outreach Mission
needs donation of one 10,000 watt
AM transmitter, 1410 frequency, 60
cycles. Contact:

Neville Solomon

P.O. Box 317

St. Maarten

Netherlands Antilles

20,000 Cassette
Tape Players & Recorders
Battery or Electric
Operation
— full function —
play, FF, pause, rewind
2 yr. full warranty _
$21.00 each
Direct from mfg.
HACHIYO
43 West 61st St.,, NYC
(212) 581-4150.

MISCELLANEOUS

RADIO ENGINEERING CO.

BOx 4399 RR | SAnNTA YNiZ. CA 83460

c CONSULTANTS

ALLOC A NE. INGTALLATIONS FIELD
ANTENNA & TYPE ACCEPTANCE MEASIREMENTS

NORWOOD J. PATTERSON

Pae s UEnT HOS) 688 2333

FREE CATALOG & AUDIO APPLICATION

AMPLIFIERS
MIC EQ ACN LINE,
TAPE, DISC, POWER

OSCILATORS
AUDIO, TAPE BIAS

POWER SUPPLIES

1033 N. SYCAMORE AVE,
LOS ANGELES, CA. 90038
(213) 934-3566

€©OPAMP

L ABS IN\(

DME Associates

Media Broker and Consultant
Negotiations and Appraisals
Contact David Eshleman
{703) 896-111 1
P O Box 133, Broadway. Va 22815

TO PLACE A CLASSIFIED AD

1. Type all copy or print legibly

2. Indicate the category Job Wanted,
Employment Opportunity, Station
For Sale, Equipment To Buy, etc

3. Job Wanted and Employment
Opportunity ads may be purchasec
as listings. The rate 1s $20 for 35
words, including name and address
Additional words are $.10 each

4. All other classified advertising is $3&
per inch

5. If you wish to run the ad in more thar
one I1ssue Indicate how many times |
is to be repeated. (There 1sa 10 percen
discount for three consecutive ads.)

6. If you wish to have a box numbe
include complete instructions fo
forwarding replies.

7. Send copy, matling instructions and
check to:
CLASSIFIED DEPARTMENT
RELIGIOUS BROADCASTING
BOX 2254R
MORRISTOWN, NJ 07960
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WE MAKE VIDEO EASIER

Whether you're new to video If you're looking for the answer to
or not, we at Camera Mart can your video equipment needs,

sive line of video equipment. For It's that easy! Send for our
every type of industrial, educa-  video catalog today.
tional or medical production.
Cameras, recorders, monitors, §
receivers, production and editing 5
systems. For sale, rent or long- Q
term lease. i
But equipment is just the ’
half of it. The other haif is our
people. Knowledgeable, dedi-
cated professionals who make
sure you get the
right components
or system for any
application.
Factory-trained
people who inspect
and test every-
thing and pro-
vide the best service
in the business.

® CameraMart

THE CAMERA MART, INC.
456 West 55th Street, New York 10019 (212) 757-6977/Telex: 1-2078
Sales ¢ Service ¢ Rental

help. With the most comprehen- look no further than Camera Mart,

Station Managers:

Thou Shalt Program with Ease!

Religious music to meet your station’s needs shouldn't be another
problem Let us make it one of the simplest, most appreciated parts
of your station’s total format. Sacred Sounds is a total music
programming service, offering music and custom announcing on
tape. It's programming and engineering consultation
Sacred Sounds is exceptional quality for a sensible
price. We offer you three distinct formats: Traditional,
Middle-of-the-Road, and Gospel. For facts, figures
and a tape with all our sounds, write or phone

Sacred Sounds Gives You
Versatility, Quality

and Simplicity.

Sacred Sounds

14635 Richmond St.

Riverside, CA 92505
(744) 785-4567 (collect)

D
ASK FOR CHRISTMAS MUSIC SounDS
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CALENDAR

Dec.

1-5 North American Broadcast
Section of WACC to be held in
Freeport, Bahamas. Program leaders
include Dr. Roy Neehall, general
secretary of the Caribbean Confer-
ence of Churches; Trina McQueen,
director of television programming
for the Canadian Broadcasting Cor-
poration; George Gerbner, professor
at the Annenberg School of Commu-
nication, University of Pennsylvania,
USA; Neville Jayaweera of the
WACC staff, London; and Eric
Friesen, director of radio program
operations for the Canadian Broad-
casting Corporation. ‘The Future
Present: Practice and Vision’ will be
the theme of the gathering of North
American broadcasters.

For further information contact
NABS-WACC, 1300 Mutual
Building, Detroit, MI 48226.

Dec.

30, 1980 to January 3, 1981. Inter-
Varsity Christian Fellowship—
Washington 80, at Washington
D.C.’s Shoreham Hotel.

1981

Jan.

25-28 Convocation 81, NRB-NAE
National Convention-Washington,
D.C. Sheraton Washington Hotel,
2660 Woodley Rd. at Connecticut
Ave. N.W. Washington, D.C. 20008

July

27-30 The American Festival of
Evangelism. For information: P.O.
Box 1981, Kansas City, Mo. 64141
(703) 893-2595

Submit your dates for the calendar to
NRB Calendar, 10597 West 6th
Avenue, Denver, CO 80215.



Why do I do what my
boss tells me?

The first and obvious answer
might be that ‘‘he signs my paycheck
and I need the money. But let’s look
at the Bible and see if it says anything
about your boss.

““Every Christian ought to obey
the civil authorities, for all legitimate
authority is derived from God’s
authority, and the existing authority
is appointed under God. To oppose
authority then is to oppose God, and
such opposition is bound to be
punished.’”” Romans 13:1,2 (Phillips).

No matter how unfair or incon-
sistent your supervisor may be, you
are responsible for your response to
that authority. God uses your hardest
supervisors to motivate you to
develop mature attitudes.

If you’re a Christian, God is your
employer. He supplies your needs
(Phil 4:19). He uses your employer
and your customers to fill that need.

You see, the real boss is really the
Lord and He just uses your super-
visors, employers, board of directors
or the boss to teach and train you to
be a mature Christian.

“God is able to accomplish His
purpose in our lives through those He
places in authority over us.”” (Bill
Gothard)

In a future issue we’ll ask the
question, ‘‘What if I can’t respect my
boss?’’ And for you bosses, ‘“‘How
should I treat my employees?’’

This is the first in a series of articles
on Business and Biblical Prin-
ciples. [f you have comments,
disagreements, suggestions, or
questions, please address them to
Religious Broadcasting.

43U F IJOTd SIH wWosf uoissiuiad £q pauriday

(" Forallyour productionneeds )

Helical
& Quad

_Tyears of excellent
prices and personal service

™ 1" & 2" cleaning and
o

evaluating service

STUDIO FILM &TAPEINC.

6670 Santa Monica Blvd., (800) 421-4496
Hollywood, CA. 90038 (213) 466-81&

4

POCHESTER, NEW YORK

—JW¢e

Radio 1500

“The Spivit of Rochester”

PROCLAIMING THE GOSPEL IN
MUSIC AND MESSAGE

¢ 1460 KC e 5,000 Watts o (DA-N)

Sue Bahner
General Manager

STUDIOS:

50 Chestnut Plaza
Rochester, N.Y. 14604

(716) 546-2325

Availabilities? YES —
Please call us for information
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(continued from page 37)
to 2500 watts day and night.

KYFR’s station manager
Carl Gluck predicts that the
potential listening audience
will increase 5 times with a
better signal to Omaha, Ne-
braska, St. Joseph, Missouri,
and Topeka, Kansas. Esti-
mated project cost is expected
to be about $175,000.

Foundations have been
completed for two new
towers at station KFRN’s
new transmitter site. The
FCC approved construction
of a 300-foot tower and a
200-foot tower at the new
transmitter site about 5 miles
west-northwest of the present
site, where the lease soon will
expire.

The new site will have
improved capabilities with
two towers which will direct
the broadcast signal to Los
Angeles’ more heavily popu-
lated areas. Construction is
expected to be completed
with minimal interruption in
service.

WYFR, the interna-
tional voice of Family Radio,
recently restored service to
West Africa. A 50 kilowatt
transmitter beams the Gospel
through a double rhomboid
antenna in German, Portu-
guese, Arabic, Italian,

French and English. The
West African service had
been temporarily interrupted
because of the WYFR move
from Scituate, Mass., to
Okeechobee, Florida.

Shortwave service to
Eastern Canada began this
fall, using a special log.
periodic antenna (designed
for a wider and closer target)
at the shortwave facilities in
Okeechobee, Florida.

The transmission (o
Eastern Canada includes
Family Radio’s domestic
programming, as well as pro-
gramming for the large
French speaking population
in Canada.

While the signal is aimed
at Eastern Canada it also
provides a strong signal to
the eastern half of the U.S.

At Okeechobee, Family
Radio is building a new 100
kilowatt transmitter to be us-
ed in increasing the number
of hours of international
Gospel programming. Cur-
rently WYFR broadcasts the
Gospel with 5 transmitters
and 1] antennas in 8
languages.

In addition to the Family
network stations, two other
religious stations are carrying
Family Radio programs. Lis-
teners in the Grand Rapids/

Holland, Michigan, and Bos-
ton, Massachusetts, areas
can now hear Family Radio’s
Open Forum, Conference
Echoes and Family Bible
Study.

In Michigan WJBL car-
ries Family Bible Study
weekdays, Open Forum
Monday through Thursday
and Conference Echoes Fri-
day at 10:00 PM. In Boston
WEZE broadcasts Open
Forum Monday through
Thursday and Family Bible
Study every Friday at the
same (time.

FAMILY RADIO
ON SATELLITE

OAKLAND, CA (NRB) —
Now on Comstar D-2 satel-
lite, Family Radio program-
ming is available to cable
systems throughout the U.S.
The cost of the project for
the first year is $200,000,
underwritten by the net-
work’s listeners and friends.
“‘Family Radio on satel-
lite means that all of the
24-hour programming origin-
ating in our Oakland,
California. studios can poten-
tially be heard in homes
throughout the United
States,’’ says network presi-
dent Harold Camping.
Family Radio duplicates

its programming on 8§ three-
hour reels of recording tape
in Oakland, California, and
sends the reels to the Cocoa,
Florida, up-link facilities.

Cable systems with earth
dishes linked to the Comstar
D-2 satellite can transmit the
programs to listeners’ homes.
By late 1981 more than 1,000
cable companies are expected
to be tied into Comstar D-2.

Family Radio recently
appointed James Krames to
coordinate development of
the newly-created satellite
ministry.

On his first missionary
journey for Family Radio’s
Satellite Development Depart-
ment, Rev. Krames visited
former Family Radio lis-
teners, traveling 7800 miles in
12 days to show listeners how
to bring Family Radio to
their communities through
their local cable company.
Letters were sent to Family
Radio friends who had re-
located in Dallas-Fort
Worth, San Antonio, Hous-
ton, Albuquerque and
Phoenix.

*“The most significant
thing,”’ reports Jim Krames,
‘“‘was that in each meeting
God provided someone who
would ‘take the ball’ and get
the project going.”

We're The Publisher
Broadcasters Turn To!

Stewardship Development programs designed to
improve your marketing skills and give an
increased public awareness of your ministry

Royal Publishers
Division of Thomas Nelson Inc.
Nashville—New York—Camden
CallUs Toll Free 1-800-254-1236

or
Call Collect (615) 244-3741
Ask For a Royal Representative Or Send Coupon
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Keys To Successful Donor Relations

Let us show you how to create innovative premium programs to assist
you in these areas:

Send To:
Royal Publishers—P.O. Box 47,
Nashville, Tn. 37202

Yes, | am interested in your Keys to Successful Donor
Also send me your ministry success

Relations

packet. There is no obligation
Name

Address

City State
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Faith Center, Inc. KHOF-TV, Renewal Application

Washington, DC, (FCC)
(BC DOCKET NO. 78-326)

The Commission has sustained
an administrative law judge’s order
dismissing the renewal application of
Faith Center, Inc. (Faith Center),
licensee of KHOF-TV, San Bernar-
dino, Calif., because of obstructive
and bad faith tactics in the discovery
phase of the renewal hearing.

It also denied Faith Center’s
request for distress sale of its co-
owned stations KVOF-TV, San Fran-
cisco, and WHCT-TV, Hartford,
Conn., and directed the staff to
designate the Hartford station for
hearing.

Faith Center is an interdenomina-
tional Christian Church founded in
1947 with headquarters in Glendale,
Calif. Faith Center and an affiliated
church, Wescott Christian Center
(Wescott), are members of the Full
Gospel Fellowship of Churches,
International. Dr. W. Eugene Scott,
president and pastor of Faith Center
and Wescott, is president of Full
Gospel Fellowship.

The Commission designated
Faith Center’s renewal application
for hearing in October 1978 to deter-
mine why the licensee denied access
to certain books, records and
employees and whether its over-the-
air fund-raising broadcasts violated
Title 18 of the U.S. Code. The order
also served as a notice of apparent
liability for up to $20,000.

Last March Judge Edward Luton
dismissed Faith Center’s renewal
application and terminated the pro-
ceeding because of the licensee’s bad
faith and failure to comply with the
Broadcast Bureau’s requests for
information.

Although Faith Center advanced
several grounds in support of its
appeal, the Commission considered
two as determinative: whether the

licensee substantially complied with
the ALJ’s investigation and whether
dismissal of Faith Center’s applica-
tion violated the Commission’s
distress sale policy.

The FCC’s distress sale policy
permits sale of a station facing hear-
ing to a minority business at no more
than 75 percent of market value.

The Commission said that Faith
Center’s extended unresponsiveness
during the discovery phase of the
proceeding so obstructed the orderly
course of the proceeding that the
judge properly dismissed the
licensee’s application for failure to
prosecute.

As a related matter, the Commis-
sion noted, this obstruction, which
was largely responsible for the
hearing’s being postponed, clearly
undercut Faith Center’s argument
that it was entitled to elect distress
sale relief up until the time the hear-
ing acutally commenced.

At a prehearing conference in
December 1978 Administrative Law
Judge Daniel Head set a hearing date
of March 20, 1979, and directed
Faith Center to respond by January
15, 1979, to the Broadcast Bureau’s
first round of discovery requests for
information and documents. Faith
Center responded inadequately to the
requests and declared that it was con-
sidering a distress sale.

The Broadcast Bureau found
Faith’s responses made February 1,
1979, to be inadequate and filed a
motion to compel on March 2, 1979.
Judge Head granted the Bureau’s
motion to compel Faith Center to
provide information on solicited
funds that were actually dedicated or
spent for the projects for which they
were donated and the dates of such
expenditures.

Judge Head also found that Faith
Center had not provided information
about the amounts spent for Dr.
Scott’s personal use or the dates of
such expenditures and had failed to
answer questions on constitutional
grounds which had been rejected at
the prehearing conference in
December 1978.

Faith Center appealed Judge
Head’s discovery order and requested
a stay before the Court of Appeals,
arguing that in the absence of prop-
erly filed charges the Broadcast
Bureau’s requests for information
constituted unreasonable search and
seizure and violated the Fourth
Admendment.

It said the requests also violated
the church’s First Amendment rights
and would result in an unwarranted
entanglement by the Commission in
Church activities and affairs. On July
13, 1979, the court summarily
dismissed Faith Center’s appeal and
denied the request for a stay.

In October 1979 the licensee
objected to the Broadcast Bureau’s
second round of requests for infor-
mation and documents, calling them
““‘unduly burdensome, both in terms
of quantity and timeliness,”’ in addi-
tion to being defective, premature
and ‘‘irrelevant and not calculated
to lead to discovery of admissible
evidence.”’

On October 30, 1979, Faith
Center sought a continuance to
negotiate a distress sale. Adminis-
trative Law Judge Edward Luton,
who had replaced Judge Head in
mid-1979, denied the continuanca
because Faith Center had not sought
distress sale relief earlier in the prc-
(continued on page 56}
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¢ Management Studies

¢ Program Operations

¢ EEO Program Design

¢ Paralegal Research
¢ Engineering Analysis
¢ New Stations
® Acquisitions

Russell D. Bredholt, President

Communication
Services &
| Research

19 Laurel Drive
Danville, Illinois 61832
{217) 443-1745

Broadcast Management
Consultants

Know someone
who deserves a
| journalism
| scholarship?

’ The Evangelical Press Associ
ation, a non-profit corporation

i| composed of some 250 Christian
|| periodicals, is vitally interested
(| in the future of religious
journalism.

[ The Association annually

I

provides at least two $500
scholarships to deserving
college students committed to
a career in Christian com-
munications. Applicants must
have complete‘{ their first
year of college.

Further details and applica-
tion forms are available.
(Forms must be completed and
returned by March 1))

Write now to: qn
| Executive Secretary
Evangelical Press Association

P.O. Box 4550
Overland Park, Kansas 66204
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FCC ADOPTS INTERIM
PROCEDURES FOR
TELEVISION TRANS-
LATOR APPLICATIONS
WITH LOWER POWER
FEATURES

by
Richard E. Wiley
Partner,
Kirkland & Ellis

The Federal Communications
Commission has issued processing
guidelines to permit applications for
television translators with ‘‘low
power”’ features while the Commis-
sion is considering new rules for a
““Low Power Television Service.”’ In
my last article, I discussed the Com-
mission’s new proposal for a Low
Power Television Service made up of
conventional translator stations and
new low power stations authorized to
originate unlimited amounts of pro-
gramming. In announcing the pro-
posed new rules, the Commission
stated that its Broadcast Bureau
would begin accepting applications
for translators with low power

|
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features when accompanied with
requests for waiver of the present
rules. The Broadcast Bureau’s guide-
lines, termed ‘‘Interim Processing
Procedures for TV Translator Appli-
cations Seeking Low Power
Features,”’” detail the terms under
which the Commission will process
such applications pending the adop-
tion of final rules.

Since the Commission’s present
rules essentially limit translators to
rebroadcasting only, any appication
requesting low power features —
such as program origination Or sub-
scription television authority — must
be accompanied with a request for
waiver of the applicable rule and a
showing of why a waiver would be in
the public interest. All applicants
must meet the statutory requirsments
for United States citizenship and
must meet the Commission’s finan-
cial and technical standards. To be
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financially qualified, an applicant
must show enough funds to build the
station and operate it for three
months.

To be technically qualified, the
applicant must use type-approved
transmitting equipment and submit a
complete technical description of the
proposed operation, including an
analysis of the potential for interfer-
ence on the channel selected. The
Broadcast Bureau stressed in the
Interim Procedures that only care-
fully engineered applications certified
by a technical qualified individual
will be accepted for filing. Defective
applications will be returned sum-
marily without action.

Applications for translators with
low power features must be submitted
on FCC Form 346. The regulations
governing the technical and legal
requirements for translator applica-
tions are in Part 74, Subpart G, of
the Commission’s Rules. However,
the Commission has instructed its
staff to defer action on any applica-
tions for low power features which
do not comply with the proposed
rules tor the Low Power TV Service.
For this reason, all applicants on a
waiver basis during the interim
period should be familiar with the
proposed rules.

Any authorization granted for
translators — with or without low
power features — will be conditioned
on the results of the Low Power TV
Service rule making and may be
moaodified or revoked when final rules
are adopted. Also, like all translators,
these stations will operate on a sec-
ondary basis to full service television
stations and must relinquish their
frequency if a full service station
elects to operate on it and the
translator would interfere.

Existing translators may also
apply for low power features. How-
ever, these stations may have little

incentive to do so now because, if the
proposed rules are adopted, low
power features will be added to
existing translators without the need
for a separate application.

The Commission’s Broadcast
Bureau will not process applications
for translators with low power
features on a priority basis, but will
treat them essentially as any other
translator application. Until the
proposed rules are made final, the
Commission’s staff will not act on
mutually exclusive translator applica-
tions. The Commission has given no
indication of the amount of time that
processing may take. Contested appli-
cations will be submitted to the
Commission on an individual basis.

All applications will be subject to
advance public notice with a *‘cut-off
date’’ 45 to 60 days from publication
of the notice. Competing applica-
tions may be filed prior to the cut-off
date. In the Interim Procedures, the
Broadcast Bureau stated that
‘()here is no rush to file applica-
tions nor is there any advantage or
premium to being the first to file.”
The Broadcast Bureau added: ‘“The
premium is on filing a complete and
sufficient application.”” Apparently,
this statement was included because
of the flurry of applications which
followed the release of the Low
Power TV Service proposal. There,
the Commission proposed to give a
preference in a ‘‘paper’’ hearing pro-
cedure to the first qualified applicant
who filed a complete and sufficient
application. The Interim Procedures
notice implies that there will be no
preference for being the first to file
an application on a wavier basis.

The Commission’s waiver policy
to permit translator applications for
low power features even before the
rule making is complete indicates a
commitment by the Commission to
the eventual establishment of a Low
Power TV Service. Given the sub-
stantial interest shown by applica-
tions already filed, the eventual
adoption of this new category of
television service promises to result in
a substantial expansion in the
number of operating television sta-
tions and substantial changes in the
television broadcasting industry. NeB
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DOES YOUR STATION
HAVE IT?

OFFERING TWO CHOICES
OF MUSIC PROGRAMMING

Complete Service: Daily,
computerized playlist

Modified Service: Labels
provided for each album; you
choose music sequence, within
screened cuts

Both Plans Include:
Ordering/reviewing all albums
Can Screen ASCAP/BMI
Custom Designed/Personalized
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Now Serving 20 stations
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Blank Cassettes - Ampex 601 & 602 Tape
Quantity C-10 C-30 C-45 C-60 C-90
50-100 34 47 56 64 .83
101-500 45 54 61 80
501-1,000 430 R52 5581 S
1,001-5,000 42 49 56 73
5,001-10,000 40 47 54 70
10,000 & up 36 43 49 64

Comparable low prices on blank cassettes
Ampex 603 - 604 Tapes and Agfa Tapes
68/619, 88/819, 128, 611, 811, 1211

Shells in choice of colors
Boxes: clear plastic or soft poly
Custom duplication - prices on request
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Torrance, California 90501
(213) 320-0808
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Clyde Narramore of Psychology for
Living conducts an annual ministry
to government leaders in the Pen-
tagen, CIA, State Department,
White House and other Washington
(D.C.) offices. This year's visit
included ‘‘a great time with the Cam-
pus Crusade leaders” who are
‘‘ministering to ambassadors, heads
of state and congressmen.’”’ At the
State Department, Dr. Narramore
and his associate Kenneth Markley,
called on Christian recording artist
Sandra Sheskin, who serves the
Department as Keeper of the Great
Seal.

Sue¢e Bahner, formerly general
manager of WYRD in Syracuse, New
York, has been named general
manager of WWWG Radio in
Rochester, New York. WWWG is a
full time facility of 5,000 watts,
{DA-N), and its signal is heard from
Buffalo to Syracuse, as well as into
Canada. Although Rochester is the
36th market, there are only six AM
signals, and as the only Christian

station, WWWG, or 3IWG as it is
known, is in an enviable position.
The station, owned by Brandon
Radio Inc., has had its religious
format for more than one year and
under Sue Bahner’s leadership,
intends to become more fully in-
volved with the evangelical churches
in the greater Rochester area. The
station offices at 50 Chestnut Plaza
in Rochester (right in the heart of
downtown) were formerly used by
Bishop Fulton J. Sheen, the well-
known Roman Catholic broadcaster.

Sue Bahner serves as secretary of the
Eastern chapter of National
Religious Broadcasters. She has
recently been named to WHO'S
WHO OF AMERICAN WOMEN.

.’
v
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Fowler receives NRB award

Clinton H. Fowler began his career in
radio in 1938 while still a4 student at
John Brown University. He has
worked at practically all levels of
radio, including announcing, pro-
gram director, sales and manage-
ment. In 1951, he became Vice Presi-
dent and General Manager of KGER
in Long Beach, California.

Since that time the station has
become the southland’s leading
broadcaster of religious broadcasts,
and is one of the outstanding
religious stations in America.

He is a member of National Associa-
tion of Broadcasters, California
Broadcasters Association, Southern
Califormia Broadcasters Association,
Western Religious Broadcasters, a
member of the Board of Directors of
National Religious Broadcasters,
President of Religious Broadcasters
Music License Committee and
recently became a lifetime member of
Broadcast Pioneers. He is married
and he and his wife, Jean, have
one son, three daughters and four
grandchildren.
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Make the audience
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| KNOW HOW!
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America’s top secular
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KGW, Portland, and
KHJ, Los Angeles.”

PUT MY EXPERIENCE
TO WORK FOR YOU!

BOB ANTHONY
and
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456 Nova Alblon Way, San Rafael, CA 94303
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INCREASE GIVING
300% AND MORE

The evidence is convincing ... our
clients report increases of 300% and
more from established donors. Why
such dramatic increases?

CONVENIENCE AND SAVINGS

EFT—electronic funds transfer—
enables donors to give monthly with-
out ever writing checks. Comfortable
amounts ... $5 ... $10 ... $15 each
month are delivered directly from do-
nors’ checking accounts to your ac-
count electronically. These easy
monthly gifts add up to meaningful
annual donations, while saving do-
nors the cost of checks, envelopes and
postage.

EFFORTLESS COLLECTION
REDUCES COSTS

Once a donor is on your EFT system
funds collection becomes almost
effortless and your costs go down.
You save on printing and postage for
bills and reminders; you save bank
charges for processing checks; you
save internal costs for posting and
handling checks.

PREDICTABLE INCOME

EFT donations flow in monthly and
allow you to better plan income, man-
age your money more effectively. EFT
is truly state-of-the-art, professional
fund raising for you and your donors.

TOTAL SERVICE

We provide a complete service pack-
age: smooth implementation, training
and on-going support, summary re-
ports, forms, sales ideas, postage-paid
envelopes, toll-free phone number.
And we’ll tailor an EFT program to
your specific needs. Call or write us

"EFT

MANAGEMENT
SYSTEMS. INC.

Home 8517 Production Avenue
Office San Diego, CA 92121
714 / 578-1434
Eastern 257 St. Ronan St.
Office. New Haven, CN 06511
203 / 562-7756

Toll Free, outside California
800/854-2143
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CONVENTION NEWS—

EVANSONG TO SING

Is EvanSong a name, a broadcast
program or a ministry? Yes . . . it’s all of
the above. It's a ministry directed at
reaching people at their point of need.

Nelson Meringola and Joe Di
Quattro adopted the name EvanSong as
the title of their radio program on WLNG
FM 92.1 in Sag Harbor, N.Y, every
Sunday night from 10-11.

The station, located on the eastern
end of Long Island, is the leading voice in
radio and is primarily a rock ... old hit

. . new hit format. Then, why is Evan-
Song, a Gospel program, allowed on this
rock station?

EvanSong, the only Gospel outreach
of its kind for eastern Long Island, could
be the reason that the general manager
sees the need for this message loud and

5
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clear in his coverage area.

During the hour program Nelson and
Joe choose songs from various Christian
artists that seem to tie into a common
theme. In between songs, comments are
made, Scripture is read and, oft times,
phone calls are taken from people who
are in need of prayer. According to
Nelson and Joe the response received by
letter and telephone is very encouraging
and every week new listeners are iun-
ing in.

Many of the local churches are sup-
portive of the program and pastors are
invited, from time to time, to make
comments.

What kind of program is it? What
kind of atmosphere does it create? Joe
and Nelson call it /ay back. Because of
the late hour the music is geared to
reaching the type of person awake at that
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time of night. For the most part it is a
quiet hour with music geared t¢ make a
person think and reflect on his, or her,
life.

Occasionally an upbeat contem-
porary song is played to keep everyone
awake. Since there are many styles of
Gospel music today, and as many varied
tastes in music they play everything from
Country Gospel to light Classical Gospel.

EvanSong is not only a radio
program, it is also the name of the
singing team — Nelson Meringoia, Joe Di
Quattro, and their newest addition, Willie
Norwich. The thought behind the name is
evangelizing, or sharing the Gospel in
song!

EvanSong travels through much of
the eastern United States. mainly in
churches. as well as prisons, banquets, etc.
The Message is clear! They lave Christ

and are thankful enough to Him for what
He has done in their lives. Their
testimony in song and word is from the
heart and it is reaching people who need
Christ and Christians who are hurting.

Many people may not be aware of it
but Nelson Meringola is the Director of
Security at the N.R.B. Convention in
Washington, D.C. and it just so happens
that Jae and Wilhe have also been on staff
helping Nelson with security. They really
aren’t as mean as they might seem to be
when they are trymg to enforce law and
order at the Convention.

EvanSong will also be singing at the
Convention this year so many of you will
be able (o see the more pleasant side of
these three gentlemen!

Whatever EvanSong does it does to
the Glory of God and, after all, that is
what s really important,

If you’ve an ear for
quality, get
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(cantinued from puge 47)
ceeding, as it had said it would.

On December 4, 1979, Judge
Luton rejected Faith Center’s objec-
tions to the Bureau's second set of in-
terrogatories and document requests
and directed Faith Center to respond
within two weeks. Judge ILuton
warned the licensee that if it failed to
comply strictly with his order, he
would seriously consider granting the
Bureau’s motion to dismiss Faith
Center’s application.

On January 14, 1980, the licensee
notified Judge Luton that it elected
to pursue a distress sale and again re-
quested a continuance. On January
17 the licensee was ordered to supple-
ment its responses to the Broadcast
1 ureau’s third set of questions by
February 1; it filed by that date.
Judge Luton set the hearing for April
1, 1980.

Faith Center filed for special
relief on February 29, proposing a
distress sale not only of KHOF-TV
but of KVOF-TV and WHCT-TV to
subsidiaries of The East Los Angeles
Community Union (TELACU), a

Hispanic-controlled organization.
Judge Luton refused to hold the pro-
ceedings in abeyance, concluding that
the distress sale request was untimely
and because the hearing was
imminent.

Finally, on March 17, Judge
Luton dismissed Faith Center’s
renewal application for failure to
prosecute and ended the proceedings.
He found that the licensee had en-
gaged in a pattern of inadequate
‘‘piecemeal, partial and minimal’’
discovery tactics despite numerous
discovery orders mandating strict
compliance and granting several
extensions of time.

In view of the licensee’s bad faith

tactics and its failure to comply strict-
ly with the latest discovery order,
Judge Luton concluded ihat Faith
Center’s application should be
dismissed.
— Action by the Coemmission
October 9, 1980, by Memorandum
Opinion and Order (FCC 80-596).
Commissioners Ferris (Chairman),
Lee, Quello, Washburn, Fogarty and
Brown.

—Washington {international
Hostel,* 1332 Eye St., N.W. Hostel

rooms (2-4 beds in rooms with
private bath) — $7.61 per night per
person.

Hotel rooms: Single — $27.00.
Double — $32.50. Triple — $38.00.
Quad — $43.50. Linen package —
additional $3.00.

MAKE RESERVATIONS
THROUGH NRB FOR THESE
RATES.




REAP A HARVEST
OF INFORMATION -

VITAL RADIO-TV INFORMATION
ESSENTIAL FOR EVERY
BROADCASTER’S LIBRARY
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: GUIDES & HANDBOOKS PAPERBACKS :
(] 500 [J AM-FM Broadcast Station Planning Guide $12.95 769 L How to Make News and Influence People $395 (]
1 213 Ul Handbook of Radio Publicity & Promotion 29.95 105 Basic TV Course 7.95 1
[ ] 7750-1 Videotape Recording 18.50 104 Basic Radio Course 5.95 ]
1 70329 (! The Technique of Television Announcing 10 00 7204-6 L[] The Technique of the Sound Studio 17.50 1
] 62989 (. Religious Television Programs 495 0764-3 ] Broadcast Management 8.95 1
0 582 Commercial FCC License Handbook 8.95 71414 Television Newsfilm Technique 495 |
! 0356-7 Audio Control Handbook 6.50 80766 Writing for Television and Radio 8.95 ]
: 950 llustrated Dictionary of Broadcasting i
' CATV / Telecommunications 8.95 INFORMATIVE NEW BOOKS :
1 34039 International and Intercultural Communication $12.50 1
I 0788-0 Broadcast Communications Dictionary 1
] 2nd Ed 9.95 |
] BASIC BOOKS 6293-8 [J Radio Programming in Action 6.95 i
1 4682-7 Mass Media and the Supreme Court 6.95 t
1 620 L You're On the Air $795 TN [J The Electric Church 4.95 §
] 461 Managing Today's Radio Station 12.95 [ |
i 601 Basic Color Television Course 9.95 NRB PUBLICATIONS i
1 661 Radio Production Techniques 16.95 1
i 587 [ The Business of Radio Broadcasting 12.95 Religious Broadcasting Sourcebook $15.00 I
: 511 Haw to Sell Radio Advertising 12.95 1980-81 Durectory of Religious Broadcasting 15.00 :

NO EXTRA CHARGES FOR POSTAGE OR HANDLING!




(continued from page 51)
highly segmented market.

Advertising, in any form, is said
to be a replacement for personal sell-
ing. Budget restraints forced
manager Dick Lee and his new staff
to be creatively efficient in promoting
their new station without the use of
high-cost advertising. Instead of buy-
ing print space or T.V. time KFLR
returned to personal selling by dis-
tributing pamphlets and bumper
stickers to Phoenix area churches.
From that point on, word of mouth
became KFLR’s potent advertising
medium. Pastors told their congre-
gations, congregations told their
friends, and KFLR had its audience.

Not only did KFLR have its
listening audience, it also had its base
of support. From those pastors and
churchgoers would come the funding
for KFLR’s operations.

Funding would materialize in
three ways.
* Any listener donating support to
KFLR would automatically become a
‘‘team member.’’ Each team member
would then receive periodic newslet-
ters from KFLR as a member of the
FL.R network.
* Any listener who pledged to
supply at least half of the funds
needed for a day’s broadcast could
participate in a KFLR donor pro-
gram called ‘‘share-a-day.’’ This
serves as a way for the listener to ex-
pressively show support for KFLR.
Throughout a share-a-day a recorded
message of thanks and appreciation
from the KFLR staff is played. The
message mentions the share-a-day
donor and the reason for their dona-
tion. Share-a-day is often used by
listeners to remember the memory of
a loved one, family birthdays, and
anniversaries. One KFLR share-a-
day donor views her participation in
several share-a-days as, ‘“The gift
that keeps on giving.”’
* KFLR is supported by several
Phoenix area churches that have
adopted KFLR into their missions
budget. The pastor of Phoenix’s
first KFLR support church foresaw
KFLR’s programming reaching peo-
ple in cars and offices that he would
be unable to minister to. The
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members of his church shared their
pastor’s foresight and now annually
budget 15% of their missions budget
to KFLR.

¢ A fourth method of funding would
be to sell commercial time to adver-
tisers. KFLR has a commercial
license, but prefers to operate as a
non-commercial station. Dick Lee
points to freedom from competitive
demands as an advantage for non-
commercial operation.

KFLR’s ministry is summmarized
by Bruce Thurman, Community
Relations Director for KFLR, as the
edification and building of the
Phoenix area body of believers — a
shepherd’s role. Thurman added,
“Our idea (realizing who we're
reaching) is to be a companion to the
Christian community. The average
Christian spends only a few hours at
a time in church. With a ministry like
Family Life Radio he can have a
Christian friend to be his twenty-
hour a day companion.’’

Some of those 20 hours of broad-
cast are filled with nationally
syndicated Bible programs, programs
produced by, and distributed within,
the 5 station FLR network, and local
programs produced by KFLR. Each
of these programs supports the essen-
tial attributes of KFLR’s ministry to
families as well as individuals.

One example of supportive pro-
gramming occurred when KFLR’s
nearest relative, KFLT-AM, in
Tucson, began operating in 1977 to a
city with onc of the nation’s highest
divorce rates. One year later when
KFLR encountered similar needs in
Phoenix for strengthening of the
family unit, both stations began
airing Focus on the Family, a
nationally syndicated program
hosted by California psychologist Dr.
James Dobson.

While recorded programming
accounts for a part of KFLR’s
schedule, music and public service
programming account for the rest.
KFLR’s record library is cataloged
with a computer label on the jacket
of each record indicating each song
as vocal or instrumental. The song is
then rated by tempo and quality. A
fourth rating designates the music’s

format (i.e. gospel, ¢ hristmas,
children’s).

By glancing at the labe the board
operator can tell immedi tely what
songs on that record are wvithin the
format for his shift. The ¢ ata on the
computer labels is also use | to print-
out a complete catalog ¢! KFLR’s
record inventory. If a liste: er calls in
a request that the board ¢ perator is
not acquainted with he cah find the
song in the catalog and ten locate
the appropriate album.

T'o help listeners find it: ms to buy
or sell, KFLLR opens the phone lines
every weck day for Bargain Counter.
Listeners may call in or mail lists of
items to buy or sell. KFLR prohibits
the caller from selling tobacco,
alcohol, or firearms.

Public service programming is
also included in the daily schedule.
News Director George Tanner pre-
pares KFLR’s news reports, equipped
with a wire service and syndicated
hourly news feeds. Tanner also helps
produce KFLR’s public affairs pro-
gramming which ranges from political
perspective, (o taxes, to flood control.

Bulletin Board, is a three minute
concentration of church activities
that airs six times daily. Listeners are
encouraged to send information for
Bulletin Board to announcer John
Phelps who produces Bulletin Board
every day.

KFLR is also performing a public
servicc by broadcasting a Spanish
language program to the Phoenix
area Hispanic population. The pro-
gram is designed to help build the
Hispanic Christian as well as preach
the gospel to other Hispanics.

Simply put, that is KFLR’s minis-
try. To help build fellow Christians
and preach the gospel. While simple
in word, the task is difficult in action.
A Christian radio station is not
spared from struggle. But, the mission
calls KFLR to overcome. KFLR
started with Christ, enthusiasm, and
four acres of rock and weed. Two
and one half years later the mission
remains the same. KFLR will con-
tinue to overcome and the motto of
Family Life Radio, found in I
Corinthians 5:14, tells why: “‘For the
tove of Christ compels us.”’ [T



"GOD CALLED. . .
A FAMILY ANSWERED”
by
Marti Hefley

The gripping, true story of what happened when Jim and Ellen Resh moved their
five young children from a beautiful home on Pen Mar mountain to a run-down
apartment on Jail Alley in the worst part of town. Here is an in-depth account
of the lives they touched and an example of modern-day missionary dedication.

JERRY FALWELL SAYS. . ."This book is more than a story of a ministry. The title,
"God Called. . .A Family Answered", reveals that it is about a family and how
they grew as they served the Lord. One of the reasons I recommend this book 1is
because I am concerned about the families of our nation. And this story should
be read by everyone in the family. If you ever thought that serving the Lord
would hurt your family, the Resh family will tell you differently."

GOD Called—A Family Answered

by
Marti Hefley

The gripping. mue story of what hoppened when Jim and Ellen
Resh moved their five young chiidren from o beoutiful home on
Pen-Mor Mountain 1o o run-down opartment on Jail Alley in the
worst part of town. Heve is on in-depth occount of the lives they
touched and an examgle of modern-day missionary dedicafion.
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Enclosed is § for copies of "GOD CALLED. . .A FAMILY ANSWERED" at
$4.95 each.
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Mail to: FOUK STATES CHRISTIAN MISSIONS, INC./ P.O. Box 685 / Hagerstown, Md.21740

Also available at your local bookstore
Special "give away" discount price: 1000 or more - 50% off 5000 or more - 60% off



DR. ARMSTRONG: One last question
from the former White House
correspondent, Forrest Boyd of
International Media Service in
Washington, D.C.

MR. BOYD: Governor, in your opening
statement you mentioned that the family
structure is under attack and that the
government can aid family life. President
Carter established a White House
Conference on Families. There was
considerable dissension even over the
definition of the word “family.” Could
you be a little bit more specific about
what you think, as President, you cando
and what the federal government can do
to aid families?

GOV. REAGAN: Yes, I can, and I know
what you meant by your implied criticism
of the Family Conference — I think there
was even confusion over what kind of
people should be represented in that
conference. | believe there is something
government can do, because I believe
that government has contributed to the
erosion of family life in America today.
And again, it’s tied in with the previous
question — through regulation and
government intervening in places where
it has no business intervening. 1 think
government has injected itself by way of
education, actually within family
relationships through social welfare
reforms, that come between child and
parent — in some instances the
government, in collusion with an
underage child, in keeping information
regarding health and other matters away
from the knowledge of the parent. I think
that government should get out of the

family. It can’t be a parent. It doesn’t
know more than the parents do about
raising children. And there are other
matters not that directly involved in the
family, for example, such things as the
tax law that puts a tax penalty on a
husband and wife who are both working
and makes them pay a tax penalty that is
not paid if they were separated. Things of
this kind could be eliminated and should
be eliminated, and I'd have a lot of fun
doing that.

DR. ARMSTRONG: I want to thank the
members of the news media, and
especially Governor Reagan, for taking
time out of your busy schedule to be with
us at our news conference here in
Lynchburg. I wish you Godspeed in the
future.

EMPLOYMENT
OPPORTUNITY

WDAC-FM, Lancaster, has a news-
sales position open starting January Uy
1981. An experienced news person pre-
ferred. Members of minority groups and
women are especially encouraged to
apply. Send resume and audition tape to
WNAC, Box 3022, Lancaster, PA 17604,
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SAN DIEGO

|

KMJC-AM Radio 1
P.O. Box 2908 -
San Diego, CA. 92112
Telephone (714) 583-9100
Lucille (LU) Chase

‘OUR PRAYERS
HAVE BEEN
ANSWERED . ..

. . . Christian Broadcasting
Still Continues in
San Diego !

e

LOS ANGELES

6255 Sunset Blvd., Suite 120
Los Angeles, CA. 90028
Telephone (213) 462-6839
Juanita Haddy Landon



Now available -

“A Gold Mine of Information
About Religious Radio-TV-CATV”

So say the professionals who pro-
duce programs, operate stations,
buy time, provide services, sell
equipment for this dynamic
ministry. The new, updated di-
rectory includes 436 pages cover- s
ing religious radio stations, TV
and CATV stations, program
producers, agencies, representa-
tives, consultants, equipment
manufacturers, record compa-
nies, schools offering broadcast
courses and more! Whatever you
do in religious broadcasting, you
need this NRB publication at
your fingertips. Order today
from NRB, Box 2254R, Morris-
town, NJ 07960.

$15

postage
paid

.................................
..................

SEND THIS COUPON AND YOUR CHECK TO NRB/ BOX 2254R / MORRISTOWN, NJ 07960

1980-81

SEY DIRECTORY
ORGANIZATION OF RELIGIOUS
ADDRESS BROADCASTING

$15 per copy
CITY/STATE/ZIP

5-10 copies - $12 euch
More than 10 - $10 each
QUANTITY TOTAL PAYMENT Add $3 for first class postoge




The Dependables.

BGW power amplifiers have earned
an enviable reputation tor dependabil-
ity with sound professionals around the
world. You will find them in major re-
cording studios, discos and on the road
with top name touring groups. Now,
BGW offers this famous dependability
In two new dual channel (stereo) com-
mercial power amplifiers, the Models
320 and 620. These amplifiers offer
features from the audio consultant's

and sound contractor's most wanted list.

BGW offers a complete line of power amplifiers ranging from 25 watts per channel to 1200 watts, electronic crossovers. and Tannoy professional loudspeaker systems.

=3
=Gl
eysvers | Depend On Us.

BGW Systems, Inc 13130 S Yukon Ave . Hawthorne. CA 90250 (213) 973:8090 g Canada Omnimedia Corp . 9653 Cote de Liesse. Dorval. Quebec HIP 1A3

The Model 320 features 100 watts
minimum sine wave continuous aver-
age power per channel driving either a
25-volt or 70-volt system or 8-ohm
direct output. The Madel 620 offers
200 watts per channel under the same
conditions. Both deliver less than
0.5% Total Harmonic Distortion at
rated power.

Exclusive BGW features include:

« Front panel 22-position step-
attenuator gain controls for each
channel to allow precision set-ups.

« True loss of feedback clipping
indicators.

» Magnetic circuit breaker—no fuses!

» Modular construction.

You can save as much as 50% on
your next installation with these new
BGW ampilifiers, call or write BGW for
complete information.
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WHEN HALF-A-MILLION
CONCERNED CHRISTIANS

GATHERED AT THE NATION’S
CAPITAL ON APRIL 29, 1980...

WASHINGTON, D.C. - More than half-a-
million concerned Christians ®a converged on the
nation’s capital on April 29, 1980.

All denominational barriers were pushed aside and
Christians of all races, backgrounds, ages, and from
all over the country gathered together in a giant
“Washington For Jesus” rally.

The sponsors of this celebration of the Lordship

of Jesus Christ were many pastors and heads of
leading Christian organizations who were
concerned that this nation was in great danger.

Although Christian leaders
had been sounding this alarm
for a long time... [
politicians, educators, scientists and economists

all agreed something was wrong, something
must be done, and soon.

What many failed to see was that America’s
problem was a spiritual one.

A dangerous wave of secular humanism had swept
our land, attacking our moral fiber, the tamily, the
church, and even our religious heritage.

America had become so tolerant, so permissive,
our very will to survive was even questioned.
America’s only hope
was in those who feared God and
would make a stand for righteousness!
Jim Bakker, President of P.T.L., declaredl
“America has one last choice.

Economically, socially, politically and most
of all spiritually, America was in trouble.

ONLY GOD

KNEW WHAT
WOULD HAPPEN.

“We need healing in the people of God

first,” proclaimed Reverend John Gimenez,
originator of the “Washington For Jesus” rally,
“then we'll get healing in the land.”

““Washington For Jesus”
revealed a mighty revival
now sweeping our nation!

“April 29, 1980 was the single most important
day in the history of America since the signing
of the Declaration of Independence,” declared
Dr. Bill Bright, President of Campus Crusade
for Christ International.
For the first time, the body of Christ joined together
inan unprecedented gathering of over half-a-million
people. There on the mall of the nation’s capital
in a special day of humility, prayer, fasting and
repentance, they sought God’s forgiveness, and
favor for themselves, the church and the nation.

And no doubt it was at “Washington For Jesus” that
America experienced a turning pointspiritually-a healing.

God knew what would happen if His people
would humble themselves and pray.

Out of that great day called “Washington For Jesus™ an
even greater vision has come forth. Itis called
“AMERICA FOR JESUS”

The spirit and emphasis of WFJ will be taken

to hundreds of cities throughout America before
April 1982. And then in April 1982 concerned
Christians, perhaps two million strong, will once
again return to Washington, D.C.

Jesus isAmerica’s only hope.ltis time for the redeemed
of the Lord to say so! “AMERICA FOR JESUS”

is not an organization, it is the spirit of revival.
“AMERICA FOR JESUS”belongs to every Christian and
every Christian should be a part of America for Jesus
— =~ Formoreinformation contact:
P.O. Box 62524
Virginia Beach, Va. 23462
John Gilman,

Public Relations Director
804 461-0588
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Using every available
means to reach every
available person at every
available opportunity

Viewers become part of
the regular Sunday morning
services of the Thomas Road
Baptist Church as Dr. Jerry
Falwell presents challenging
and inspirational messages .
based on Biblical principles.
Heart-warming Gospel music
contributes a vital part to
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each service. In addition to
television and radio, prime-
time television specials have
expanded a dynamic
broadcast ministry. With
exciting and spiritually sound
programs, the Old-Time
Gospel Hour utilizes all
aspects of modern
communication to reach every
creature with the Gospel of
Jesus Christ.





