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We believe a couple of speakers with the right message can change the world. 

Now, the CBN Radio Network has 
joined Ambassador Inspirational 
Radio to broadcast the kind of mes¬ 
sage that will make the world a better 
place. Today, 24 hour news, music 
and ministry are spreading the Word 
of God to millions more families. 

With the CBN Radio Network, you 

can take as much oras little program¬ 
ming as you choose. Exciting pro¬ 
grams that will not only increase 
ratings, but sales as well. 

CBN Radio Network is looking to 
help you in any way we can. So please 
call us at 800-777-2346, ext. 2372, 
for more details, and let us help you 

start changing the world. All with just 
a couple of speakers. 

CBN? 
RADIO-NETWORK 

BRINGIN' IT ALL BACK HOME 

(Circle 101 on the Reader Service Card) 
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In-depth client training 

Three, 40 line outbound centers 

Brand 
of Marketing Director Close supervision 

and extensive monitoring 

Lapsed donors reactivated thru 

telemarketing 
Knowing that Christ^ 

employed by youi to a _ 

F* ” 
firms in \ -T - /. 

brought in 1 that

amount on th^rs the pledge 

1988 campaign'. 

O«n Donis «fi BmiS«““'"' 

CHRISTIAN TELEPHONE 
FUND RAISING 

For More Information Call: 
Tim Twardowski 

Executive Vice President-Marketing 

(216) 668-1400 

Christian Communicators 
Make the Difference 

InfoCision communicators are fund raising experts. We only 
make outbound telephone calls, and specialize in serving 
religious non-profit organizations. 

InfoCision utilizes Christian communicators who are spiritu¬ 
ally sensitive to your donor’s needs, yet generate the absolute 
maximum net income. Let us show you why we are the unques¬ 
tioned leader in religious telemarketing. 

C! InfoCision management 
INFOrmation/deCISION Management 

325 Springside Drive • Akron, Ohio 44313 • (216) 668-1400 
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SIGNING ON 
RELIGIOUS 
BROADCASTING 

Sometimes in the midst of the pressure of 
ministry, especially media ministry, it is easy to 
lose sight of what we do and how it affects the 
lives of people for good. 

In fact, someone reading this may well be 
at that point right now. Perhaps even thinking of 
walking away from it all. 1 have discovered that 
it is at those points in my life that God intervened 
right on time. 

I just had a recent experience. We were in 
the midst of a rather costly move of our minis¬ 
try. (Temporary until our new building is com¬ 
pleted — which was moving ahead at a frustrat¬ 
ing pace.) 

In the back of my mind the thought was lingering that surely there has to be 

God Has 
Called You 
For A Purpose 

an easier way to live. It was during that 
time that 1 stopped off to have my cat-
washed. 

As I paid my wash ticket, one of the 
employees, a young man with long un¬ 
kempt hair, a beard in the same condition, 
and eyes that looked tired, turned in my 
direction. Suddenly his tired eyes lit up. 

"I know you!" he practically shouted. 

BY JERRY ROSE 
”1 watch you on television all the time. 
Man. I can't get over this. I really enjoy 

your program." Then he stopped and said. "Whoa now, don t get me wrong. I m 
not a Christian." 

"Well, it’s really not a bad way to live." I responded. 
"Yeah. I know," he said, and then he turned to walk away. But he stopped 

again, turned, looked directly into my eyes for a moment and said. "It’s just a 
matter of time. It's just a matter of time." 

That encounter stuck. 1 know that our ministry is having an impact but if 
I'm not careful, the pressure of the moment drives that knowledge far back into 
the recesses of my mind until the only thing I understand is the pain of the mo¬ 
ment. 

I needed that encounter and God knew it. I needed it because it spoke to my 
calling. That's what you and 1 are about. We are not about cameras and lights, 
radio transmitters and audio boards. We are not even about creative programs. 

That young man is what we are about. Reaching him and all the others like 
him all over the world who need Jesus. That's what we are about. 

And when it is "time" for that young man I want to be there. Until then, 
every day we broadcast, it is time for someone else, some man. woman, or young 
person. 

So don't let discouragement or pressure drive you away from your calling. 
Remember, you may never know the good your media ministry is doing this side 
of heaven, unless, of course, you happen to be in a car wash (or anyplace else 
for that matter) and God decides to open the curtain a bit and give you a glimpse 
of the eternal value of what you do. 

God bless you and hang in there. 
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READERS' FORUM 
A Call From India 

Dear Editor: 
I read with interest Ed Hindson’s 

article Facing The Challenge of the 
Nineties in your February issue. In this 
connection, I would like to share a few 
thoughts with your readers. 

Recently I came across David B. 
Barret’s statistics on Christian popula¬ 
tion. I was surprised to find that the per¬ 
centage of world Christian population 
in 1986 was just 32 percent, a decrease 
of two percent since 1900. During the 
span of 86 years there has been a con¬ 
siderable increase in missionary effort. 
Yet there is a drop in the Christian per¬ 
centage! The answer is obvious — 
there has not been an evangelization 
explosion in proportion to the popula¬ 
tion explosion. 

I am fairly certain, too. that we are 
not even going to match the general 
population growth. In this context, two 
of Ed Hindson’s observations towards 
the end of his article become relevant. 
The first is his reference to Matthew 
24:14. The Lord cannot come again to 
this earth, this time in glory, until this 
sign is fulfilled. However, the Lord 
does not envisage a total world conver¬ 
sion but the proclamation of the gospel 
"for a witness to all nations." 

How can this be achieved? Not by 
merely sending missionaries. Many 
areas in the world are closed to mis¬ 
sionaries. But we have the means to ful¬ 
fill this requirement as Hindson points 
out in his second observation: 

"There is still an open door of op¬ 
portunity before us. We have a better 
potential to reach the world with the 
message of Christ than ever before be¬ 
cause of the broadcasting technology 
available to us today. If we keep our 
spiritual priorities right and keep the 
gospel message as our primary em¬ 
phasis, we could well be the instru¬ 
ments through whom our Lord’s 
prediction will be fulfilled in the days 
ahead." 

Reverting to Barret’s statistics, 
continent-wise percentages of Chris¬ 
tian population in 1986 are as follows: 
Africa’s 36 percent (an increase of 2 
percent since 1900); Europe, 66 per¬ 
cent: South America. 97 percent; North 
America, 70 percent; Australia, 87 per¬ 
cent; and Asia, just 5 percent. 

It is obvious that the concentration 
of evangelical effort in the nineties 
must be on Asia, especially on China 
and India, the two most populous 
countries in the world. I cannot imagine 
the Lord ever returning to the earth 
before the Asian quota is achieved. 

It is the aim of the Voice of the 
Shepherd ministries in India, of which 
I am the director, to proclaim the gospel 
to at least ten unreached language 
groups of India before 2000 A.D. We 
have already started the broadcast in 
Bhojpuri, the first of those ten lan¬ 
guages. If any reader is interested, they 
are welcome to write to us. 

C. Samuel 
Voice of the Shepherd 

Vellore, South India 

Editor's Note: 
Mr. Samuel may he reached at Post 

Bag. No. 204, Vellore - 632 002, South 
India. 

Ministry Versus Money 

Dear Editor: 
I’m surprised at the assertive posi¬ 

tions of some advertising agencies in 
the current squabble over sta-
tion/market exclusivity on some syndi¬ 
cated radio programs. Until recently 
this issue was mostly discussion cud. 
Now it appears to be growing into a turf 
war. 

If 1 read this thing correctly, most 
program producers are motivated by 
the desire to minister. But some of their 
advertising agencies seem to be more 
into the money of ministry. The for¬ 
mula goes something like "distribu-
tion/market dominance equals focused 
donor income equals increased amount 
for agency." 

The unfortunate cost of this is the 
denial of some popular program broad¬ 
cast rights to the majority of stations in 
a market — and satellite-fed station 
groups in a collection of markets — by 
granting exclusive rights to the most in¬ 
fluential. This is lucrative business 
strategy but poor ministry policy. 

Though a listening area hearing 
the same program on several broadcast 
facilities may have a "splintered" 
audience, it’s nearly always bigger than 
that of a single station. Isn’t coverage, 
rather than class distinctions, what 

we’re all about as representatives of 
Christ? 

When program producers begin to 
realize this is akin to "the tail wagging 
the dog," some agency people may end 
up washing dishes rather than aiming 
them at satellites, 

Ken Boone 
Family Radio Network 

’ Oakland. Calif. 
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“GVay.” 
Greencorp presents superior 

audio cassettes from Australia. 
Thanks to Greencorp's factory-direct 
pricing, you can afford the THE 
GOOD STUFF- our great XDS tape 
that Philips, EMI, and overseas 
divisions of RCA buy for their music 
cassettes. Call today for prices and 
information ... then order your blanks 
and listen for yourself! (Also in stock. 
Music-PLUS and genuine chrome, all 
competitively priced. Video, too!) 

Quantity 25 
XDS Music C12 .37 

Grade C32 .43 
THE GOOD C47 47 
STUFF! C62 .53 

C92 .62 

TELEPHONE: TOLL FREE 1 (800) 972-0707 
Local (305) 429-9225 

FAX ORDERS: (305)429-9214 

GREENCORP USA „ 

The Right Stuff from Down Under. 

Suite 105, 1015 W. Newport Center Drive 
Deerfield Beach, Florida 33442 

(Circle 135 on the Reader Service Card) 

100 500 
26 .24 
.32 .28 
.35 .32 
.40 .35 
.50 .42 
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AUDIO & VIDEO CASSETTE PROGRAM 

NATIONAL RELIGIOUS BROADCASTERS 
47th ANNUAL CONVENTION 

January 27-31, 1990 • Sheraton Washington Hotel 
Audio: $6.00 per cassette • Video: $29.95 per VHS • 3/4" U-Matic: $49.95 (All U-Matu requires 2 Tapes) 

ACCOUNT NUMBER — 90354 

‘All sessions are on audio tape. Video is also indicated by an asterisk. 

’_ 011 OPENING PLENARY SESSION — Clark. McSpadden Mickelson. 
012 Wyrtzen, Rose. Walsh. Baldwin. Utterbach & Redeeming Love Choir. Harris 

Robertson & Richardson (2 Tapes — Audio & Video) 
021 HISPANIC WORSHIP SERVICE — Reyes. Olson Hernandez 
022 & Van Der Puy (2 Tapes) 

'_ 031 MORNING WORSHIP SERVICE — Mason Eareckson. Tada 
032 Haven of Rest Quartet. Ortlund & Breese (2 Tapes — Audio & Video) 

’_ 041 BLACK GOSPEL CONCERT — Mom & Pop Winans. Billy & 
042 Sarah Gaines. McSpadden. The Faith for Living Television Choir. 
043 The Commemorative Choir. Utterbach & The Praisers, Evangel Temple Musical 

Ensemble. WWRL Chorale. The Smallwood E Williams Chorale & The New 
Community Radio Mass Choir (2 Tapes — Audio/Video) 

— 051 HISPANIC CONCERT — Agosto. Cisterna. Cruz & Ray. Fernandez 
052 Medina. Sanabria. Hernandez Gimenez. Gonzalez & Fermin (2 Tapes) 
060 PRAISE & WORSHIP SERVICE — Arthur. Sweeting. Melvin. McSpadden. Lacey 

& Roth. Richards. Carroll. Allison & Hart (Audio/Video) 
_ 070 TV PLENARY SESSION — Cole & Cole (Audio/Video) 

080 PRESIDENTIAL PLENARY — Cook, Halverson. Rose. Bush. Driscoll. New Song 
& Hayford (Audio/Video) 

'_ 090 INTERNATIONAL BANQUET — Kurtz. Reyes. McLellan. Bichko. Dorenbos 
Yamamori. Michaels. Ford. Phipps. The Most Rev Professor Idahosa & Little 
(Audio/Video) 

_ 100 CONGRESSIONAL BREAKFAST — Zimmerman. Baehr. Ashcroft. Moore 
Boyer. Evans. Ford (Audio/Video) 

110 FCC LUNCHEON — Bott. Sr . Robertson. Salem Communications Group. Wiley 
Sikes, Amerson. Brown & Swindoll (Audio Video) 

— 121 EVENING PLENARY SESSION — Straton, Luttrell. Snell. Worley 
122 Buchanan Benward. McSpadden & Burkitt 

(2 Tapes — Audio & Vidéo) 
_ _ 130 BLACK BROADCASTERS FELLOWSHIP LUNCHEON —Benjamin. Watkins. 

Green. Jr 
140 HISPANIC BANQUET — Dabul. Lebron. Luna. Mellado 

_ 151 SUPER SEMINAR: FAMILY: DEVELOPING A BIBLICAL VIEW OF 
' 152 SEX IN MINISTRY TO YOUR AUDIENCE - Mayo. M D & Mary Ann Mayo (2 

Tapes — Audio/Video) 
'_ 161 SUPER SEMINAR: FUND RAISING - N^ DIRECTIONS -

162 Maltby. Loux & McCabe (2 Tapes — Audio/Video) 
'_ 171 SUPER SEMINAR: MANAGEMENT: DEVELOPING AN EXECUTIVE PLAN FOR 

172 A MINISTRY'S EXPANSION —Virts & Halcomb (2 Tapes - Audio/Video) 
190 BLACK BROADCASTERS WORKSHOP: AFRICAN-AMERICAN OWNERS & 

OPERATORS IN THE 21st CENTURY - Green. Sr . Winston. Reynolds 
_ 200 BLACK BROADCASTERS WORKSHOP: AFRICAN-AMERICAN WOMEN 

BROADCASTERS IN THE YEAR 2000 - Barnes & Plummer 
_ 210 GENERAL BROADCAST WORKSHOP A — CAPTURING & WINNING YOUR 

AUDIENCE — Baehr. Rushnell. Roddy & Ryden 

TO ORDER AUDIO CASSETTES: Simply indicate the number of tapes you wish tc 
purchase Be sure to include ‘Postage & Handling and a street address (for faster 
delivery) Fill in the GRAND TOTAL space and the information below and send completed 
order with payment to 

Chesapeake Audio/Video Communications, Inc. 
6330 Howard Lane • Elkridge. Maryland 21227 

— or for credit card orders, phone — (301) 796-0040 
— or to FAX orders — (301) 379-0812 

All checks must be drawn on a U.S. Bank • Please allow 2-3 weeks for delivery. 

_ 220 GENERAL BROADCAST WORKSHOP A: COMMERCIAL SALES & NON¬ 
PROFIT TO PROFIT — Gonzalez. Moore. Gammon & Lewis 

_ 280 GENERAL BROADCAST WORKSHOP C: HOW TO KEEP LEGAL WITH THE 
FCC — Reeder. Hassinger & McGinley 

_ 310 GENERAL BROADCAST WORKSHOP F: RECENT MUSIC LICENSING 
DEVELOPMENTS IN RADIO & TV & THEIR HISTORIC IMPACT — Atsinger III. 
Zwaska. Parnigoni. Hauth. Moffit. Sr . Bott. Sr & Mowbray 

_ 320 HISPANIC WORKSHOP — CONFRONTATION BETWEEN MASS MEDIA 
PROGRAMS (RADIO & TV) AND THE CHURCH - IS THERE ANY SOLUTION? 
— Tamez. Motessi. Zapata & DeLeon 

_ 340 HISPANIC WORKSHOP: EXCELLENCE IN THE CONTENT OF RADIO & TV 
PROGRAMS — Padilla & Camacho 

_ 370 INTERNATIONAL WORKSHOP B: MIDDLE EAST — 
Armstrong 

_ 390 INTERNATIONAL WORKSHOP B: EUROPE — Thatcher 

_ 410 RADIO WORKSHOP A: NEWS — NO LONGER OPTIONAL IN THE 90s — 
Gregory. Morrison. Govier. Weidman & McAlister 

_ 440 RADIO WORKSHOP A: COMPUTER SOFTWARE/ HARDWARE UPDATE — 
Hollinger. Lundstrom. Ball. Habedank. Monsky. Charlton & Allen 

_ 450 RADIO WORKSHOP B: HOW TO CARE FOR & MAINTAIN YOUR AM 
DIRECTIONAL ANTENNA — Reeder. Rackley & Harry 

_ 460 RADIO WORKSHOP: POSITIONING FOR THE 90 s — Pederson & Campbell 

_ 470 SPECIAL INTEREST WORKSHOP A: AIDS/HIV INFECTION —Smith. Redfield. 
Jr.. M D & Camp 

490 SPECIAL INTEREST WORKSHOP C: INNOVATION: KEY TO EVANGELISM — 
Coke 

_ 510 SPECIAL INTEREST WORKSHOP B: NATIONAL DAY OF PRAYER - Bright 

_ 530 SPIRITUAL LIFE WORKSHOP: A LIFE OF WORSHIP — Hayford 

_ 540 SPIRITUAL LIFE WORKSHOP: A LIFE OF PRAYER — Stanley 

_ 550 SPIRITUAL LIFE WORKSHOP: A LIFE IN GOD’S WORD — Rhoads 

_ 570 TELEVISION WORKSHOP B POSITIVE CHILDREN S TV IN A NEGATIVE 
ENVIRONMENT — Jean Donaldson. Samuel S DiMaria & Ray Carlson 

_ 610 TELEVISION WORKSHOP C: TV PROGRAMMING RESEARCH — Virts 

_ 630 TELEVISION WORKSHOP B: TV LEGAL QUESTIONS & ANSWERS — 
R Russell Bixler. Richard Wiley. Richard Zaragoza & 
A Wray Fitch. Ill 

_ 640 RECEPTION & TRIBUTE TO BEN ARMSTRONG — Clinton & Sara Utterbach 

_ 661 47th ANNUAL ANNIVERSARY BANQUET — Stanley. Green, Gustavson 
662 (2 Tapes — Audio/Video) 

_ 700 ISRAELI BREAKFAST 

_ Total Individual Video Tapes @ $29 95 each - $_ 

_ Total Individual Audio Cassettes @ $6 00 each = $_ 

_ Total 8-Cassette Audio Specials = @ $42.00 each = $_ 

_ Other _ = $_ 
(qty.) (please specify item and price) 

Maryland residents add 5% state sales tax = $_ 
‘Postage & Handling = $_ 

GRAND TOTAL - $_ 

‘To figure postage for audio tapes, add $1.00 per cassette to be shipped For 
shipments to be made outside the US. add $2 00 per cassette For video tapes add 
$2 50 per tape and outside the US $5 00 per tape) 

Make checks payable to Chesapeake Audio/Video Comm., Inc. 

□ PAYMENTS _ ENCLOSED. 



WASHINGTON WATCH 

In recent months, the Federal Com¬ 
munications Commission (FCC) — 
under the leadership of new Chairman 
Alfred C. Sikes — has stepped up its en¬ 
forcement of policies that directly affect 
the circumstances under which broad¬ 
casters receive and retain broadcast 
licenses. In one important decision, the 
FCC reversed its policy of permitting a 
third party to intervene in a comparative 
hearing and to receive the license as part 
of a settlement agreement with the 
original parties. 

A second decision resulted in two 
broadcasters losing their licenses on mis¬ 
representation grounds. Taken together, 
these actions signal a potentially tougher 
stand by the Sikes Commission on 
licensing issues. 

The decision reversing third-party 
settlements of comparative cases came 
in the context of a proceeding to deter¬ 
mine the licensee of a new FM station in 
Marco, Fla. On its motion, the agency 

FCC Has Taken 
Tougher Stand On 
Licensing Issues 

BY RICHARD E. WILEY 

granted reconsideration and reversed a 
December 1988 decision approving a 
settlement in which Rowland Gulf 
Radio, Inc., paid the other parties to dis¬ 
miss their competing applications. In 
return. Rowland received the construc¬ 
tion permit for the station. Rowland was 
not a party to the proceeding originally. 

In its earlier decision, adopted by 
the Patrick Commission, the FCC had 
held that permitting third-party settle¬ 
ments would expedite the licensing of a 
new service and would pennit a more 
timely resolution of disputed proceed¬ 
ings. Moreover, the agency had found 
that such a settlement would conserve 
the resources of the applicants and the 
agency alike. 

1 lowever, upon reconsideration, the 
Commission expressed concern that 
third-party settlements would encourage 
the filing of sham applications. The FCC 
agreed that settlements among the 
original parties remain a legitimate 
means of ending the cost, delay, and un¬ 

certainty of protected litigation and of 
expediting new service to the public. 

Nevertheless, the agency concluded 
that permitting third-party settlements 
would invite individuals with no real in¬ 
terest in building and operating broad¬ 
cast stations to file applications for pur¬ 
poses of receiving money from inter¬ 
ested parties later in the process. 

The Sikes FCC made an equally 
decisive public interest determination in 
revoking the licenses of KQEC-TV in 
San Francisco and WBBY-FM in 
Westerville, Ohio. In each case, the 
Review Board had decided to deny the 
renewal applications of the incumbent 
licensees based on findings of mis¬ 
representation and lack of candor. 

Loss of a license, while not unprece¬ 
dented. is a relatively rare occurrence, 
and the agency’s action in these cases 
thus underscores that broadcasters are to 
be held to a high standard of honesty in 
dealing with the Commission. 

In the WBBY case, the Review 
Board denied the renewal application of 
Mid-Ohio Communications, Inc., on 
grounds that the licensee falsely claimed 
that one of its stockholders served as the 
full-time station manager. 

The representation had the effect of 
strengthening Mid-Ohio's credit for in¬ 
tegration of ownership and management 
in an earlier comparative proceeding. Al¬ 
though Mid-Ohio later settled with the 
other party, the FCC continued to inves¬ 
tigate the accused misrepresentation. 

The Commission found that the sta¬ 
tion had engaged in a pattern of 
deliberate concealment and false state¬ 
ments regarding the stockholder's role in 
management, a matter of potentially cru¬ 
cial importance. The agency held that 
disqualification of Mid-Ohio as a licen¬ 
see "appropriately reflects the serious¬ 
ness with which we view dishonest con¬ 
duct" before the Commission. 

The FCC denied the renewal ap¬ 
plication of KQED, Inc., for KQEC- TV. 
Channel 32, in San Francisco, after find¬ 
ing that KQED, Inc., deliberately took 
KQEC off the air as a means of alleviat¬ 
ing KQED’s financial problems. 

The FCC found that KQED. Inc., 
had persisted in deactivating KQEC 
even after having been warned by the 
agency that interrupting KQEC’s opera¬ 
tion for financial reasons was contrary to 
the public interest. The Commission 
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agreed with the Review Board’s con¬ 
clusion that the licensee had committed 
serious misconduct by misrepresenting 
the reason that KQEC was off the air. 

Despite the finding of misconduct, 
however, the agency upheld the Review 
Board's action in renewing KQED's 
licenses for KQED-TV and KQED-FM. 
The Board found that KQED did not 
commit the kind of "pervasive miscon¬ 
duct" that would have disqualified it 
from holding any broadcast licenses and 
that the loss of a single station was the 
appropriate sanction in view of the mis¬ 
conduct committed. 

FM Processing Changed 
More than 2000 applications for 

new FM facilities are pending at the 
FCC. In an effort to expedite processing 
of this immense backlog, the Commis¬ 
sion has implemented several procedural 
changes at the staff level. 

First, the staff will now release a 
notice that an application has been ac¬ 
cepted for filing before review of the 
application's engineering study begins. 
Giving such a notice triggers the 30- day 
period for the filing of petitions to deny. 
Public notice of acceptance of an ap¬ 
plication for filing is now released after 
the engineering study. 

The FCC believes that triggering the 
pleading cycle earlier will ensure that 
each file is virtually complete before 
both engineering and legal processing 
begins. The change is expected to short¬ 
en processing time by approximately 45 
days per application. 

In addition, the staff is now 
authorized to waive the "hard look" 
processing rules, which otherwise 
prohibit applicants from filing amend¬ 
ments to cure certain defects in the ap¬ 
plication after the expiration of the 
period for "amendments as of right." 

These waivers will permit the im¬ 
mediate authorization of new service 
where defects in the application would 
otherwise bar settlements or grants and, 
therefore, would bring about further pro¬ 
cedural or administrative delay. 

Richard E. Wiley, a partner in the 
Washington, D.C. law firm of Wiley, Rein 
and Fielding, is a former chairman of the 
Federal Communications Commission and 
is general counsel for NRB. He was as¬ 
sisted in the preparation of this article by 
John C. Hollar, an associate in the firm. 
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During Thomas 
Zimmerman's prayer, 
the Brandt Gustavson 
family is surrounded 
by (from left) George 
Sweeting, Ben Arm¬ 
strong, Dr. Zimmerman, 
and Jerry Rose. 

BY E. BRANDT GUSTAVSON 

There are a few times in life which stand 
out far and above all others. My installa¬ 
tion to the Executive Director position 

with National Religious Broadcasters (NRB) 
was such an event. 

I began my role in Christian service when 
I was an announcer for KTIS at Northwestern 
College in Minneapolis during 1954. I started 
at Northwestern as a college student in Sep¬ 
tember and immediately began handling an¬ 
nouncing and board work responsibilities with 
KTIS. 

As most of you know, I worked for many 
years with Moody Bible Institute, had a couple 
of years with the Billy Graham Association in 
Honolulu at KA1M. and then served for near¬ 
ly four years at Trans World Radio as execu¬ 
tive vice president. 

Then the board and membership of NRB 
felt I was the one to take over after Dr. Ben 
Armstrong’s leaving. It was a struggle for 
Mary and me to make that decision and to 
come to the realization that God was in this 
idea. 

As Jerry Rose and others from the NRB 
Executive Committee spoke to me about ac¬ 
cepting the responsibility. I eventually came to 
see that indeed this was the thing to do. 

All of this was so forcibly supported on 
the night of this past January 31. when George 
Sweeting, the chancellor of Moody Bible In¬ 
stitute, and Thomas F. Zimmerman, one of 
NRB 's founders and a long-time friend, both 

Called 
To Serve 
NRB's Members 
were involved in my installation as Executive 
Director. 

The prayer that Dr. Zimmerman offered, 
as well as the installation comments made by 
Dr. Sweeting, accompany this article. 

As my family — Mary, Ruth, and Tim — 
joined me, I felt a total dependence on the Lord 
for the future — not only of my work, but of 
the total ministry of NRB. I hope all of you will 
stand with me, bring it to my attention when I 
make mistakes, encourage our staff members 
when they need it, pray for the board, the ex¬ 
ecutive committee, and the officers, and vow 
to stand with the organization in the future as 
you have in the past. 

Please allow your ideas to be known. The 
telephone, the fax, and the mailbox to my of¬ 
fice are always available to you. And thanks 
ever so much for your calls, your letters, and 
your personal words of encouragement. They 
mean more to me than you will ever know, and 
I believe they are used of the Lord to press me 
on in His service. 

E. Brandt Gustavson began serving as NRB's 
Executive Director on February 1. 
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The Prayer Of 
Thomas F. Zimmerman 

eavenly Father, we come this evening with hearts filled with gratitude for 
Your sovereign leading. We recognize that You are the Lord and head of 
the church, and it is Your prerogative to raise up those who are granted 

responsibilities in leadership capacities. 
Be evermindful, Lord, that with allot Yourcallings there are the promised resour¬ 

ces and provisions that are required to do it with a full heart and with love and integrity. 
Thank You, dear Father, for this beloved brother who has so eloquently responded to 
assume the responsibilities that loom before him. 

Clothe Thy servant with Thy power. Be unto him the Great Shepherd who 
directs, not by miles, but by steps. The steps of good men are ordered of God, and 
You our Master taught us that we are to be aware of tomorrow and its needs, but You 
also told us that sufficient unto each day Your hand will provide. 

God use my dear brother. Give him, Lord, wisdom and insight beyond that which 
he humanly possesses. Let him sense that deep, settled confidence and reassurance 
in his soul that You know the way that we take, and You will not be behind us driving 
us, but You will be up front leading us. 

H 

Dr. Thomas Zimmerman is a member of NRB's Executive Committee. 

The Comments Of 
George Sweeting 

Our new Executive Director, Dr. 
E. Brandt Gustavson, came to 
receive Jesus Christ through 

the Sunday School of the Evangelical 
Free Church in Rockford, Ill. From 
childhood, radio fascinated him. 
During his teenage days he was en¬ 
thusiastically involved in Youth For 
Christ. 

Immediately after college he im¬ 
mersed himself in all forms of com¬ 
munication. His first position was as 
manager of the Billy Graham Associa¬ 
tion radio station in Hawaii. This was 
followed by 25 years of service at 
Moody Bible Institute, serving in 
every area of communication, and ul¬ 
timately as Vice President of Com¬ 
munications. 

After serving at Moody Bible In¬ 
stitute he was appointed Executive 
Vice President with Trans World 
Radio, and served with distinction with 
Dr. Paul Freed. Brandt Gustavson 
brings to us ample experience as an an¬ 
nouncer, programmer, manager, ex¬ 
ecutive, and former President of Na¬ 
tional Religious Broadcasters. 

Secondly, Brandt Gustavson is a 
Bible-centered leader. Teasingly I have 
occasionally said if you cut him, he 
would bleed Bible, radio and TV, and 
missions in that order. 

Thirdly, our new Executive Direc¬ 

tor is blessed with a gracious wife, 
Mary, and supportive children. Their 
daughter Ruth is a registered nurse like 
her mother. Their son Tim is a senior at 
Rutgers University in New Jersey. 
Each member of the Gustavson family 
is committed to the ministry of the 
local church. 

Fourthly, Dr. Gustavson brings to 
us continuity. He has served with the 
executives of NRB for many years. He 
has stood shoulder to shoulder with 
Ben and Ruth Armstrong. Dr. Gustav¬ 
son believes strongly in unity amid 
diversity. 

In light of your credentials, I 
charge you, Dr. Brandt Gustavson, to 
model for NRB heavenly wisdom as 
outlined in James 3:17-18; "The wis¬ 
dom that is from above is first pure, 
then peaceable, gentle, easy to be 
entreated, full of mercy and good 
fruits, without partiality and without 
hypocrisy." 

I charge you, my beloved brother, 
to challenge and equip us, the members 
of National Religious Broadcasters, to 
evangelize this present generation. 
There are only two things that can hap¬ 
pen to a ripened harvest. It can rot, or 
it can be reaped. 

We, the members of NRB, charge 
you to help us fulfill our mandate. 
Nothing is bigger. Nothing is more ur¬ 
gent. Nothing is more eternal. God 
bless you, my dear friend. 

Dr. George Sweeting is the Chancellor 
of Moody Bible Institute in Chicago, III. 
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c CRISTIAN dio [Aaiming r Around 

BY ROD ROBISON 

eputy Randy Stevenson had worked 
with a lot of prisoners during his years 
at Roscommon (Mich.) County Jail, 

but none like Chris. 
It was no secret at the jail that Randy loved 

Jesus Christ. And whenever possible he shared 
his faith with the guards and prisoners. But what 
God did through Randy to impact Chris’ life 
was special. 

Guilty! 
On September 9, 1989, just one day before 

his 18th birthday, Chris stood before the judge. 
Guilty! The word slashed through him like a hot 
knife. The sharp crack of the judge’s gavel 

“There’s a young man 

named Chris listening to us 

right now,’’ Dave explained 

to the audience. “He’s on his 

way to prison and he’s 

scared.” 

brought Chris’ young life as it had been to an 
abrupt halt. 

That afternoon Randy was assigned to 
Chris’ unit and was passing out the evening 
meal to the prisoners. As he slid a plastic sup¬ 
per tray under the door of Chris’ cell, Chris 
turned to him and asked, "What do you think 
God would do to me if I killed myself?" 

The question moved Randy. "God loves 
you, Chris. He can see you through this if you’ll 
let Him." 

Later that night Randy returned to Chris’ 
cell and shared with him the plan of salvation. 
The next several days offered Randy other op¬ 
portunities to visit Chris and open God's Word 
with him. 

On the night before his sentencing Chris sat 
alone in his cell. Scripture that Randy had 
shared with him during the past several days 
burned in his heart, but at the same time brought 
a rare comfort. He closed his eyes and offered 
his tattered life to Christ. 

Touching Lives 
The next morning Chris again faced the 

judge — this time to hear a sentence of two to 
ten years in prison. But unlike before, a deep 
peace lessened the blow of the judge’s words. 

Randy was scheduled to transport Chris to 
the permanent prison facility where Chris was 
to spend the next few years of his life. But before 
picking him up. Randy made a call to WUGN. 
the Family Life Radio station he often listened 
to in his patrol car. 

Station manager Peter Brooks took the call. 
"I'm transporting a young prisoner named Chris 
to Ionia Prison this afternoon," Randy ex¬ 
plained. "We'll be listening to your Operation 
Thanks Share-a-thon all the way. Could some¬ 
one there say a few words of encouragement to 
him on the air?" 

That morning Chris and Randy listened to 
WUGN during the long drive to Ionia. Chris 
confessed to Randy that he was afraid of what 
he was about to face. Randy said he understood 
but that God would protect him. 

Shortly after that Dave Kersey, director of 
broadcasting for FLR, came on the air. "There’s 
a young man named Chris listening to us right 
now," Dave explained to the audience. "He’s on 
his way to prison and he’s scared." 

Then Dave began to talk to Chris. He 
shared the story of another prisoner named 
Joseph who many centuries ago saw God’s hand 
of protection deliverhim from harm. Then Dave 
prayed. 

Across the listening audience countless 
others paused to ask God to protect Chris and 
use his prison experience as an opportunity to 
strengthen him spiritually. 

After the prayer Randy turned toward 
Chris, who was looking out the side window. 
He turned to look at Randy, tears coursing down 
his cheeks. Nothing was said for several 
minutes. Then Chris again turned to look at 
Randy. "I’m not scared anymore. Randy." 

Randy receives a letter from Chris every 
month or so. He still has his eyes on the Lord. 
Prison is tough but Chris says he’s going to 
make it. He says God is watching out for him 
and that he’ll never forget about the prayer that 
man on the radio prayed forhim. It remindshim 
of how much God really does care. 

Rod Robison is director of development for Fami¬ 
ly Life Radio Network of Tucson, Ariz. 

PHOTOS BY DAVID SINGER PRISON FELLOWSHIP 

RELIGIOUS BROADCASTING APRIL • 1990 13 



HRISTI AN QADIO AIMING ROUND 

BY IRENE CHAPMAN 

an we really reach the world by the year 
2000? As we begin the 1990s is there hard 
evidence that this is a viable goal? Praise 

God, the answer is yes. 
Today’s world has produced a vast array of 

technological advances, and the end is nowhere 
in sight. The challenge before the Christian 
community now is how best to harness this 
technology in the service of the Lord. 

One group rising to the challenge is Gal-

reliable? Is it affor¬ 
dable? Is it the technol¬ 
ogy of the future? The 
emphatic "yes" to all 
of these questions 
makes it a good mis¬ 
sionary project for 
churches because of its 
worldwide appeal. 

Its value to Chris¬ 
tian broadcasters can¬ 
not be underestimated. 

Reaching 
The 
World 

Thru Fix-Tuned Radio 

The first shipment of 1000 fix-tuned radios were de¬ 
livered to Lebanon in June 1989. 

com International based in Tiberias, Israel. 
Galcom’s stated purpose is to provide durable 
technical equipment for communicating the 
Gospel, primarily to assist evangelical or¬ 
ganizations in the area of technology. 

As a service mission, its intent is to deter¬ 
mine the needs of missions, find out what 
equipment can help fulfill those needs, seek to 
develop items that will be durable and inexpen¬ 
sive, and then assist in directing those items to 
the areas where they are needed. 

Galcom ’s development of a solar fix-tuned 
radio, small but rugged, has been enthusiasti¬ 
cally endorsed by missionaries on the field as 
well as by Christian broadcasters. This little unit 
can work off indoor light sources as well as sun¬ 
light. making it a perfect companion to people 
as diverse as a shepherd on a Lebanese hillside 
or a prisoner in a Colombian jail. 

Whenever the fix-tuned radio appears at 
missionary conferences questions abound. Is it 

One of Galcom’s brochures says it best: "Those 
who use this fix-tuned radio will hear only one 
station — YOURS," and from the same source: 
"Fix-tuned radios may become the most impor¬ 
tant creative missionary tool of the 90s; they’re 
small, inexpensive, come in AM. FM, and short 
wave, and pack the most powerful message 
your potential listeners will hear — GOD'S!" 

Reaching Multitudes 
Who are these "potential listeners?" They 

live in rural areas of India and Pakistan. They 
eke out a living in the slums of Mexico City. 
Latin America has millions of them as does the 
huge continent of Africa. They languish in old 
folk’s homes and in refugee camps. 

It has become clear that there are also mil¬ 
lions in the "forgotten First World" as someone 
has labeled Europe. And as for North America, 
affluence cannot remove hunger from human 
souls. You have only to look at the suicide rate 
among the young to see that truth. 

In 1985, four major missionary broadcast¬ 
ing ministries united to reach a common goal: 
to make the Gospel of Jesus Christ available by 
radio to every person on earth by the year 2000. 
These broadcasters, Far East Broadcasting 
Company. HCJB World Radio. SIM Interna-
tional/ELWA, and Trans World Radio now have 
Galcom International alongside to help. 
Together, and looking to the Lord, they are 
committed to this goal. 

Other Technology 
Less than ten years remain in this century. 

CONTINUED ON PAGE 19 

Fix-tuned 
radio — a perfect 
companion to 
people as diverse 
as a shepherd on 
a Lebanese 
hillside or a 
prisoner in a 
Colombian jail. 
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IhRISTIAN gADIO G AIMING ROUND 

Quality 
Is Of The Essence In 

.„ BRITAIN 
where 
time 

cannot be 
bought, 

it has 
to be 
earned. 

BY MAURICE L. ROWLANDSON 

D uring the 1990 NRB Media Exposi¬ tion, the same conversation occurred 
again and again: "Can you use (our 

product) on your station?" The response was 
always: "There are no Christian radio stations 
in the (United Kingdom). There is only the 
BBC. Independent Broadcasting, and Local 
Radio. It is still not possible to have exclusive¬ 
ly Christian radio stations." 

There is at the moment, however, a con¬ 
troversial “Broadcasting Bill” passing 
through the British Parliament. The intri¬ 
cacies of that bill, and its implications, 
would fill a separate article. 

"What then, of the Christian message on 
the radio?" was the question that usually fol¬ 
lowed. Indeed, they asked, how is it possible to 
broadcast — under present regulations — any 
type of religious program? 

Filling the Quota 
The answer is that both the British Broad¬ 

casting Corporation (BBC) and the Indepen¬ 
dent radio stations are required by law, at the 
present time, to include "religious program¬ 

ming" in their schedules. Two percent of the 
total output of the BBC, for example, must be 
allocated to religious broadcasting. But that al¬ 
location covers a multitude of religions! 

Within that allocation the BBC is required 
to reflect all kinds and shades of belief: not just 
"Christianity" but, even within Christianity, all 
shades of Christian faith. So it is possible to see 
that the total time for evangelism is exceeding¬ 
ly small. 

Nonetheless, the allocation of time to each 
religious group, and each Christian viewpoint 
is meticulously representative of its proportions 
within the population. So, if there are between 
six and seven million people who are active 
Christians (in the sense that at least they go to 
church every week) and there may be around 
one million Muslims who attend the mosque, it 
could be assumed that there would be a propor¬ 
tion of one in six or seven programs which is 
Muslim oriented. This, however, is not so be¬ 
cause statistics can be made to read in a variety 
of different ways. What is done is to try to 
reflect the religious beliefs of the different com¬ 
munities to some degree in relation to their 
strength. 

Consider that within the Christian com¬ 
munity there are Evangelicals and Liberals; 
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Episcopalians and Non-Conformists; 
Black-led churches and Charismatics: 
Roman Catholics and Sects. In other 
religions there arc Jews. Muslims. Bhud-
dists. Hindus, and. indeed, atheists, plus 
many others. And all are claimants for 
time within the radio's "religious slot." 

Targeting the World 
So just how do we get greater repre¬ 

sentation for the Christian Gospel on U.K. 
radio? The answer lies in the production 
of excellent programs for the secular 
market which, in themselves, may contain 
a great deal of Christian content. 

For example, there have been debate 
programs which, by their very nature, are 
secular: but the topic is some aspect of 
Christianity. Another way is for Christian 
singers to reach the top of the charts and 
for their songs of witness to be played on 
request programs. Yet another is the 
reporting of Christian events in news 
coverage. 

One of the most important aspects is 
also the large number of young Christians 
who have equipped themselves to become 
experts in the field of broadcasting. They 
have been able to secure employment with 
both the BBC and with the independent 
stations. Often they have gone in at the 
local level. There they have made and es¬ 
tablished a name for themselves, and their 

expertise is sought in the more important 
national programs. 

Christian artists, such as CBN’s 
Sheila Walsh, have captivated audiences 
and have been awarded prime slots for a 
series of programs. These rarely fill "the 
religious slot." They are instead sought-
after contributions for normal secular 
programming — yet they are Christian in 
content. 

Thus Christian Gospel broadcasting 
in the U.K. has "come of age." In an arena 
where time cannot be bought, it has to be 
earned. It is. perhaps, a more healthy 
aspect, for to establish a sought-after 
program, it has to be of high quality in 
production, content, and presentation. 

The BBC, for example, is not going 
to reflect in its output something which is 
out-dated and out-moded. It does not 
present something which was really oc¬ 
curring years ago at a time when the es¬ 
tablished church was the accepted fact. 

Instead it is asking whether, in this 
modern, multi-religious age, the BBC 
shouldn't be changing its religious at¬ 
titudes a lot more. The position of 
religious broadcasting in the U.K. today is 
a different picture, and it is an increasing¬ 
ly healthy and certainly a very lively one. 

Maurice L. Rowlandson, a recipient of 
NRBs International Award, operates a con¬ 
sulting firm in Harrow, Middlesex, England. 

REACHING THE WORLD . .. 
CONTINUED FROM PAGE 14 

What will we see in the realm of technol¬ 
ogy? As far as Galcom is concerned, 
radios are not the only means of com¬ 
munication. Already mini solar P.A. sys¬ 
tems are being produced to assist mis¬ 
sionaries and nationals in sharing the 
Gospel in villages and marketplaces. 

Plans also exist for further develop¬ 
ment of communication systems using 
solar technology. A solar-powered voice 
synthesizer with no moving parts is in its 
preliminary stages, a solar cassette player 
is being considered, and a radio transmit¬ 
ter station in a suitcase is also a possibility 
under investigation. 

Since July 1989. over 34 .(XX) fix-
tuned radios have been sent into Lebanon, 
Syria, and Jordan. Arabs such as the man 
pictured on the cover have listened to the 
Voice of Hope broadcast. 

A tremendous increase in the requests 
for Bibles, teaching materials, and helps 

has been realized: "We hear with our ears 
and we want to read for ourselves." There 
is no doubt that in the coming decade we 
will see technology playing a leading role 
in advancing the Gospel. 

All of this comes as doors are open¬ 
ing all over the world in unprecedented 
rapidity. China is now being targeted for a 
million fix-tuned radios in the next three 
years. 

Countries such as India, with the as¬ 
sistance of Galcom. are considering the 
viability of setting up factories within their 
own boundaries to produce radios for na¬ 
tional distribution. The possibilities are 
endless: cooperation among missions is 
essential: the love of Christ is compelling. 

As we think of reaching the world by 
2000. the prophetic words of Psalm 68: 11 
remind us: "The Lord gave the word: great 
was the company of those that published 
it." 

Mrs. Chapman is a member of Galcom 
International's editorial department in 
Hamilton, Ont. 
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“We believe in what you ’re doing! God Bless you. ” 
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The Americans With 
Disabilities 

... And You 
BY JONI EARECKSON TADA 

"Will I have to put in an elevator at my 
radio station if I hire someone in a wheel¬ 
chair?" 

"Will this mean that homosexuals may 
soon be ‘running the boards’ at Christian 
radio stations, and we won't be able to do a 
thing about it?" 

"In short, will 1 be forced to hire people 
1 don't want to employ?" 

Questions such as these are on the minds 
of at least a few Christian radio and television 
station managers these days. Confusion and 
misinformation have prompted many people 
to ask probing questions regarding the 
Americans with Disabilities Act (ADA), a 
bill which has already passed the Senate and 
is now being reviewed in the House of 
Representatives. 

Just how valid are these questions? To 
what extent will small businesses and. for that 
matter, Christian radio and television stations 
be affected if. indeed, the Americans with 
Disabilities Act becomes law? More impor¬ 

tantly, how will the ADA truly benefit the 
more than 35 million people with disabilities 
in our country? 

Helping the Disabled 
First, is there a need for such a law? It's 

an unfortunate fact that discrimination in 
employment, transportation, public accom¬ 
modations, and housing does exist against 
people with disabilities and their families. 

It’s also an unfortunate fact that our 
government spends over six billion dollars 
annually on income-support programs, while 
only a small fraction of that amount is spent 
on programs which foster self-reliance and 
independence. That's why the employment 
provisions of the ADA are the most important 
aspects. 

Providing opportunities for disabled 
people to be hired and promoted will raise 
overall income levels, generate tax revenues 
and lessen the amount of money our govern¬ 
ment spends on public assistance. The truth 
is. disabled people want to be taxpayers, not 
tax burdens. 

’’Don’t I have the 
right to refuse to 
hire anyone — 
even a person 

with a disability — 
who, I believe, has 

questionable 
morals? What if 
the person who 
fills out a job 

application isn’t 
a Christian?" 
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The Americans with Disabilities Act 
is an attempt to help change these fun¬ 
damental problems, promoting oppor¬ 
tunities for disabled people to become 
fully integrated into our society. The bill, 
however, has gone through many 
revisions which answer many of the con¬ 
cerns raised by Christians. For instance: 

"What if a homosexual or an al¬ 
coholic applies for a job? Good grief, 
some doctors are now saying that gam¬ 
bling is a disease. Does that mean these 
people would be protected under such a 
bill?" 

First, the ADA, as passed by the 
Senate (S.933) makes a clear statement 
regarding whether or not homosexuals 
will be able to seek civil rights protection 
under this bill. 

An amendment (Section 511) intro¬ 
duced by Senator William Armstrong on 
the Senate floor was added stating, "The 

clarifying the extent to which 
rehabilitated drug users and recovered al¬ 
coholics may be covered by the bill. The 
ADA makes it clear that employers need 
not hire or retain an employee who is a 
current user of alcohol or illegal drugs. 

The Senate version also makes clear 
that an individual with a "currently con¬ 
tagious disease or infection shall not pose 
a direct threat to the health or safety of 
other individuals in the workplace." (Sec¬ 
tion l()3b) 

"Don't I have the right to refuse to 
hire anyone — even a person with a dis¬ 
ability — who, I believe, has question¬ 
able morals? What if the person who fills 
out a job application isn't a Christian?" 

Section 103d answers this question: 
"The title on employment shall not 
prohibit a religious association from 
giving preference in employment to in¬ 
dividuals of a particular religion to per¬ 

Joni Eareckson Tada at the microphone during a taping of Joni and Friends. 

term disability does not include 
homosexuality, bisexuality, transvestism, 
pedophilia, transsexualism, ex¬ 
hibitionism, voyeurism, compulsive 
gambling, kleptomania, pyromania, 
gender identity disorders, current 
psychoactive substance use disorders, 
current psychoactive substance-induced 
organic mental disorders as defined by 
DSM III- R which are not the result of 
medical treatment or other sexual be¬ 
havior disorders." 

Also, the Senate version as well as 
the House version of the ADA includes an 
amendment (Title I. Section 103c) 

form work connected with such 
association’s activities, and a religious or¬ 
ganization may require — as a qualifica¬ 
tion standard to employment — that all 
applicants and employees conform to the 
religious tenets of the organization." 

In short, a Christian radio or 
television station would not have to hire 
qualified disabled people with whom they 
do not agree morally or theologically. 

Financial Concerns 
"Let’s say 1 want to hire a qualified 

person in a wheelchair. Will it mean I’ll 

have to go broke ‘reasonably accom¬ 
modating’ such an employee?" 

First, it’s helpful to remember that 
the ADA would only cover businesses 
which employ 25 or more persons. That’s 
good news for "mom-and-pop" estab¬ 
lishments which operate on limited 
budgets — they would not be required to 
comply. 

In "Persons with Disabilities: 
Reports on Costs of Accommodations," 
published by the General Accounting Of¬ 
fice, it was reported that accommodation 
costs vary, "with 51 percent of the 
(employment) accommodations costing 
nothing and another 30 percent costing 
less than $5(M). Only eight percent of the 
disabled employees received accom¬ 
modations costing more than $2000." 

But what does the bill actually state 
regarding costs? According to Title IV, 
Section 401. employees would only be 
required to make reasonable accom¬ 
modations which are "readily achiev¬ 
able." 

"The term means easily accomplish¬ 
able and able to be carried out without 
much difficulty or expense. In determin¬ 
ing whether an action is readily achiev¬ 
able, factors to be considered include the 
overall size of the covered entity, the type 
of operation of the covered entity, and the 
nature and cost of the action needed." 

This sort of language may sound 
subjective and open to interpretation, but 
remember that the bil I— once it becomes 
law — will be further defined by regula¬ 
tions. 

At present, the Americans with Dis¬ 
abilities Act must pass through revisions 
of three more sub-committees in the 
House of Representatives before it is 
voted upon by the full House. Now is the 
time to write your Congressional repre¬ 
sentatives to express your concerns 
regarding the ADA. 

If you have further questions, please 
write Joni and Friends. P.O. Box 3333. 
Agoura Hills, CA 91301. 

Joni Eareckson Tada serves on the Nation¬ 
al Council on Disability which reviews 
legislation and policies that affect people 
with disabilities in order to make recom¬ 
mendations to the Congress and the Presi¬ 
dent. In addition to her responsibilities as 
an NRB board member, Mrs. Tada serves 
as Chairperson of the Christian Council on 
Persons with Disabilities, and President of 
Joni and Friends. 
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MEDIA FOCUS 

•NATIONAL' 

Jericho Experience USA 
Seeks Broadcast Support 

WACO, Texas ( N R B) — Organizers 
of the Jericho Experience USA, a "na¬ 
tional prayer offensive" associated with 
the National Day of Prayer, are asking 
Christian broadcasters to rally their lis¬ 
teners to participate in this year’s event. 

Last year. Bill Thrasher of KBBW-
AM in Waco worked with organizers of 
the National Day of Prayer to encourage 
listeners to participate in the local mar¬ 
ches. 

Thrasher said last year's Jericho Ex¬ 
perience USA was a huge success, as an 
estimated 1000 participants marched on 
six consecutive days. Even more were 
present on the seventh day as marchers 
walked around the perimeter of Waco 
seven times before ending with a rally at 
Baylor University. Thrasher said 
thousands more showed their support by 
cheering on marchers from the sidelines. 

Patterned after the Old Testament 
account of Joshua’s conquest of Jericho, 
marchers are organized into teams repre¬ 
senting the 12 tribes of Israel. Each team 
displays a banner for one of the 12 tribes 
and is assigned one day to march. All 
tribes then join together to walk the last 
mile on the seventh day. 

This year’s event is scheduled for 
April 27 through May 3, with the final 
rally held on the third, which is the Na¬ 
tional Day of Prayer. 

"This experience with the National 
Day of Prayer was exciting and thrill¬ 
ing!" Thrasher said, adding that the 
project added new listeners to his station 
and was a "great way to get our listeners 
to rally around us." 

Thrasher said this year’s organizers 
hope to rally Christians to hold their own 
marches in cities across the nation. For 
information on how a station can help 
promote the Jericho Experience USA, 
call Thrasher at (817) 757-1010 or Joanie 
Brogan of the National Day of Prayer at 
(714) 882-9932. 

Governors’ 1-900 Service 
Now Available To Citizens 

KANSAS CITY, Mo. (NRB) — 
Creative Marketing Associates (CMA) 
has developed a new telephone service 
that will allow citizens to dial their in¬ 

dividual governors and voice their 
opinions. 

The "1-900 GOVERNOR" connects 
callers with a national automated mes¬ 
sage center for U.S. Governors. The call 
costs $1.95 for the first minute and 95 
cents for each additional minute. The 
caller can voice up to three minutes of 
their opinion on any issue. The phone 
messages are sent to the appropriate state 
capitol and undergo the same screening 
and response process as their written 
counterparts. 

"This new service won’t make writ¬ 
ing obsolete, but will allow everyone a 
forum for immediate response on a 
variety of issues that affect their lives and 
their pocketbooks," says Maynard Small, 
president of CMA. Small said the service 
is not provided by or affiliated with any 
government agency and is supported 
solely by callers to the system. The sys¬ 
tem is available 24 hours a day and can 
handle 5000 calls per hour. The service is 
available in all states except Alaska. 

Small urges broadcasters to inform 
their listeners of the 1-900 GOVERNOR 
service. Small said the service is "a fast 
and convenient way for ... audiences to 
‘speak up’" on issues such as abortion. 
More information is available from Small 
at (816) 474-1400. 

New Christian Film Features 
The Life Of China’s Nora Lam 

HOLLYWOOD. Calif. (EP) — The 
shooting of a new big-budget, major 
Christian film, which features the story of 
Nora Lam, has recently been completed. 
Lam, who tied China years ago, now 
heads a worldwide Chinese ministry. 

Set in old Shanghai around the time 
of World War II, the movie chronicles 
Lam’s life from the time that she finds 
new life in Christ, through her stormy 
romance and marriage, to her eventual 
confrontation with the fanatical followers 
of Mao Tse Tung. 

James Collier, director of such films 
as The Hiding Place, Joni, and Caught, 
directed the film, which stars Gavin Mac¬ 
Leod and Julia Nickson as Nora Lam. 

"We aren’t just producing an enter¬ 
taining film that will share the cry of the 
Chinese people," said Lam. "This movie 
will encourage American audiences to 
hold on to their own faith as they see how 
the living God still works miracles today. 

BILL THRASHER 

NORALAM 

PAUL HEIL 

We’re not compromising that message of 
hope in any way." 

CCTC, China’s only television net¬ 
work, has asked for exclusive rights to 
show the film as a mini-series to a poten¬ 
tial audience of 600 million-plus. 

Heritage Today Now Being 
Produced On West Coast 

CHARLOTTE, N.C. (NRB) — 
Production of the daily Heritage Today 
television program has been moved to 
California. However, Heritage Ministries 
headquarters and support operations will 
continue to be based in Charlotte. 

The program’s executive producer, 
Brian Roland, along with on-air per¬ 
sonalities and other support personnel, 
will videotape multiple shows daily 
during a week of intensive production 
each month at the Channel 42 studios in 
Concord, near San Francisco. 

The program will continue to be dis-
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tributed from Charlotte to The Inspira¬ 
tional Network and 47 affiliate stations. 
A contract to purchase a TV remote truck, 
cameras, and related equipment from the 
bankrupt PTL organization was can¬ 
celled, making it necessary to find a new 
production facility, -

The program features new hosts 
Rich and Robyn Wilkerson, who are 
joined by Bob and Jeanne Johnson. Bren¬ 
da Davis, and Sam Johnson. 

The Gospel Greats Radio 
Program Marks Tenth Year 

LANCASTER, Pa. (NRB) — The 
Gospel Greats, a nationally broadcast 
Southern Gospel music radio program, 
celebrated its tenth anniversary in 
February. 

Paul Heil, the program's originator, 
producer, and host, feels this is a sig¬ 
nificant milestone. "Todo something like 
this for ten years and, especially, to see 
the success the program has had is almost 
unbelievable. We thank God every day 
for the opportunities He has given us." 

The two-hour program presently 

airs in about 180 markets across the na¬ 
tion. though the actual number of stations 
carrying the program is well over 200. 
Each weekly broadcast includes a fea¬ 
tured artist, with whom numerous short 
interview segments are aired in fast-

- paced fashion..- . 
Other regular features include Jan 

Cain's Gospel Music News Lipdate, song 
introductions by listeners and artists, 
chats by phone with Gospel Music DJs 
about favorite songs in their areas, "Top 
10 Back Then" selections, occasional art¬ 
ist spotlight segments, and. recently, a 
"National Song Jury" comprised of lis¬ 
teners nationwide who call in their ver¬ 
dict on new songs. 

Heil said that although it is an entire¬ 
ly Southern Gospel program. Greats has 
been very popular on country stations. 
"Being on so many country stations," 
Heil says, "provides a great outreach for 
us. Because of the program’s production 
style, it fits right in with the overall sound 
of a country station. 

"But the music is gospel. And that 
means the gospel message in the music is 
being heard by a whole different 
audience — perhaps folks who wouldn't 

dream of turning on their local Southern 
Gospel station (if such a station exists in 
their area)." 

•INTERNATIONAL* 

Religious Broadcasting 
Being Reported In Hungary 

LOS ANGELES. Calif. (NN1) — 
According to a report by News Network 
International, several Hungarian church 
denominations are taking advantage of 
new opportunities for religious broad¬ 
casting on Hungarian radio and 
television. 

Gabor Farago. one of Hungary’s 
leading Christian producers, said the best 
opportunities for Christian broadcasting 
are on the First Hungarian Commercial 
Station, a Bucharest radio station which 
generally airs music. He said Hungarian 
Christians have been allotted 20 minutes 
of programming every Wednesday and 
have filled the slot with Christian music 
and testimonies, plus announcements of 
upcoming Christian music concerts. 

Opportunities are also opening up 

CONTINUED ON PAGE 24 

CASOLO: TRIPPED BY HER LIES 
Jennifer Casolo, a young American who 

was arrested in El Salvador last November 
on charges of keeping an arms cache for the 
communist terrorists, was freed as aresult of 
political pressure. She has been on a lecture 
tour demanding that U.S. aid to El Salvador 
be halted. That is one of the terrorists goals. 

Few people know how strong the evi¬ 
dence is that she was collaborating with the 
terrorists while working for an organization 
called Christian Education Seminars. Ca¬ 
solo was arrested when police raided her 
house in San Salvador and found a huge 
quantity of ammunition, explosives and 
weapons in big drums buried in her garden. 
She claims she has no idea how they got 
there. She said that they could have been 
buried before she moved into the house last 
May. She has also suggested that the police 
may have brought all that materiel with 
them the night they raided her house. 

The police learned about the arms cache 

in Casolo’s garden from ayoungman named 
Fausto Gallardo, a captured terrorist. He 
said he had seen munitions delivered to 
Casolo’s house on November 10, just one 
day before the terrorists mounted their big 
offensive in San Salvador. 

Another captured tenorist, Ruth Agui¬ 
lar, also told the authorities she knew Jen¬ 
nifer Casolo and had been to her house to 
obtainmaterielforterroristoperations. She 
said she had seen Casolo conferring with 
“Fernando," who was the head of a terrorist 
unit to which Aguilar belonged. 

The police also found personal papers 
belonging to Casolo, including her diary, 
buried with the arms cache in her walled 
garden. On one page ofher diary there was 
a note written in Spanish addressed to Ca¬ 
solo. It asked her to buy 20 bags and a ball 
of twine which would be needed for some 
work that the man who signed it was going 
to do at her house the next night. He wrote 

of making two deliveries, one at dawn. 
A copy of this note was shown to Ca¬ 

solo during one ofher lectures and she was 
asked to explain it. She was shaken, and 
said it was a set up, that she had never seen 
the note in her life. She claimed someone 
must have gotten into her house and writ¬ 
ten in her diary to frameher. She suggested 
no one engaged in illegal activity would 
leave such evidence lying around. We think 
Casoloknew thatnote referred to thedeliv-
ery of weapons , ammunition or explosives , 
even though it mentioned only bags and 
twine. 

She had tripped on her own lies. 

AIM© 
A three-minute radio commentary available 
five days a week as a public service. For a 
sample tape, please call Deborah Lambert 
ACCURACY IN MEDIA 
1275 K Street, ATI.’. Washington, D.C. 
(202) 371-6710 

i WITH REED IRVINE AND CUFF KINCAID THIS IS 

(Circle 145 on the Reader Service Card) 

RELIGIOUS BROADCASTING APRIL • 1990 23 
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for Christian programming on Hungary’s 
commercial television station. Each 
week, according to Farago. a different 
denomination is allowed to air five-
minute programs between 5 and 6 a.m. 
daily. 

CBN Launches Evangelism 
Effort In Central America 

VIRGINIA BEACH. Va. (NRB) -
The Christian Broadcasting Network 
(CBN) has launched "the most ambitious 
evangelistic effort in its history," a multi¬ 
media "blitz" that is targeted at war-torn 
Central America, especially Guatemala. 
El Salvador, and Nicaragua. 

The $1.5 million campaign involves 
the use of radio, television, film, 
newspapers, billboards, and tracts. 

CBN has printed ten million 
Spanish-language tracts in Virginia 
Beach and has produced three prime time 
television specials designed for the cam¬ 
paign. 

"We have had beautiful cooperation 
from the churches, all denominations. 

and the Christian radio stations." said 
Daniel D. Olson, manager of Internation¬ 
al Marketing and Ministries for CBN. 
"They think this is the greatest thing that 
has ever happened to them in terms of an 
evangelistic thrust." 

The first phase of the project began 
in January with a service to dedicate 160 
newly trained Latin evangelists who over 
the next six months will conduct over 
5000 outdoor showings of the Jesus film 
across the three countries. The film 
crusades are a cooperative effort between 
CBN and Campus Crusade for Christ. 

The second phase, involving 
billboards and radio and television spots, 
began in February. The "blitz" cul¬ 
minated March 26-28 with the airing of 
three prime time specials on all of the TV 
networks in the region. Follow-up spots 
were designed to tell people what to do 
next if they have accepted Christ. Some 
20,000 local church counselors were 
trained by CBN to disciple the new Chris¬ 
tians. 

In addition to the media thrust, CBN 
is providing massive relief aid to Central 
America through Operation Blessing 

Relief and Development. 

Trans World Radio Marks 
20 Years Of Work In Brazil 

CHATHAM, N.J. (NRB) — This 
year marks the 20th anniversary of Trans 
World Radio’s (TWR) ministry to the 
country of Brazil. The 18-member staff 
attends to 1000 listener letters a month 
and three different Bible correspondence 
courses. 

In addition, the staff produces 1800 
hours of programming which are broad¬ 
cast over TWR’s Bonaire and Swaziland 
stations, HCJB, and local stations 
throughout Brazil for a total of 4000 
broadcast hours a year. 

TWR ’s work in Brazil began near 
the end of the 1960s, when Horst Mar¬ 
quardt and Harman Schulte from Evan-
geliums-Rundfunk (ERF). TWR’s na¬ 
tional partner in West Germany, visited 
Brazil. They considered TWR’s high-
power station on Bonaire to be the best 
answer to reaching such a vast country 
and shared their vision with evangelical 
leaders in Brazil. 

At our law school, this book 
still carries a lot of weight. 

Ironic. The most relevant lawbook in the universe is one most law schools all but ignore. But 
study law at Regent University and you’ll know the Lawgiver as well as you know the law. 
And you’ll be empowered to make critical judgements when the going gets critical. To find out 
about a master plan for life and receive a free video viewbook, call 1-800-952-8000. 

A Christian university in Virginia Beach, Va., offering graduate degrees from five colleges and possessing America’s only accredited, Bible based law school. 

(Circle 205 on the Reader Service Card) 

24 APRIL • 1990 RELIGIOUS BROADCASTING 



PROGRAMMING ISSUES 

Christian radio stations are often 
criticized for their lack of ingenuity in 
the area of contests and promotions. 

While I would tend to agree that 
this is true in a general sense, I am en¬ 
couraged by a growing number of Chris¬ 
tian stations breaking out of this mold. 
Promotional campaigns generate lis¬ 
tener enthusiasm and can also help to 
pull us out of those occasional slumps 
every station experiences. 

Unlike other media forms, radio has 
the ability to take a rather simple idea 
and create imaginative promos that 
sound "bigger than life." Successful 

Many Promotional 
Campaigns Offer 
Opportunities To 
Improve Society 

BY BOB AUGSBURG 

promotions do not always require big 
budgets. 

This month I would like to high¬ 
light several promotional ideas that have 
been proven to be successful at some of 
America’s leading stations. The ex¬ 
amples I have chosen extend beyond on-
air promotions into major public service 
campaigns which serve to enhance the 
community service record and raise 
stations' credibility significantly. 

The Hallelujah Festival 
KSLR in San Antonio, Texas, or¬ 

ganized a citywide Christian alternative 
to Halloween last year which drew over 
4000 participants. The event was very 
special to station manager Bob Lepine 
because the project also pulled together 
more than 20 churches from a wide 
denominational spread. 

The Hallelujah Festival was an old-
fashioned fair atmosphere with various 
game booths, rides, and clowns. The 
booths were designed by the youth 
groups of the participating churches and 
were designed to appeal to the children. 

Admission was free with 25-cent 

tickets sold for the booths. Proceeds 
went to a local organization which aids 
families who have been involved in the 
occult. 

"It was so well received by not only 
our listeners but by the community as a 
whole because of the growing concent 
for the safety of our children on Hal¬ 
loween." says Lepine. 

The general San Antonio media 
viewed the concept very positively and 
television coverage on the early news at 
5 p.m. helped to draw additional families 
who were not KSLR listeners. 

The festival concluded with a 
professional illusionist, who is also a 
committed Christian, ending his magic 
show with a gospel message. This 
promotion not only positioned KSLR as 
a station concerned about the family, but 
it also unified believers from the 20-plus 
churches that were actively involved. 

Pornography 
Awareness 

Louisville, Ky., like any other 
metropolitan area, battles inner city 
crime, drugs, and pornography. During 
National Pornography Awareness week 
last October. WJIE developed a com¬ 
munity educational campaign that was 
well received by local government and 
the city at large. 

Bright yellow trash bags with the 
bold lettering "Pornography Destroys" 
were distributed to area residents along 
with a massive white ribbon campaign 
in which over50,000 w hite ribbons were 
given out. 

The station produced vignettes on 
how pornography destroys, including 
FBI statistics linking pornography to in¬ 
dividual and organized crime. The 
week-long campaign was kicked off 
with a rally where listeners could come 
out and pick up their ribbons. Pornog¬ 
raphy Destroys garbage bags, and litera¬ 
ture on this immoral epidemic. 

Area politicians rallied behind the 
station-sponsored event which helped to 
position Christian radio as a vital media 
force actively concerned with its com¬ 
munity. 

Say "No" To Drugs 
For several years, KLYT in Albu¬ 

querque, N.M.. has been active in anti¬ 
drug campaigns. In the course of time, 
the program has evolved into a massive 
community effort called "Turn on the 
Light . . . Say 'No' to Drugs." 

"Unlike other 

media forms, 

radio has the 

ability to take 

a rather simple 

idea and create 

imaginative promos 

that sound ‘bigger 

than life.’ " 

KLYT is also known as K-Light. 
thus the natural tie-in. Through the un¬ 
derwriting grant of a large dairy dis¬ 
tributor, KLYT was able to produce 
their own anti-drug awareness packet 
which is being distributed to every 
juniorhigh student within the greater Al¬ 
buquerque area. 

Each month the station focuses on 
one specific junior high campus, where 
KLYT presents an assembly program 
featuring expert speakers in the anti¬ 
drug field. Live broadcasts are con¬ 
ducted throughout the special day inter¬ 
viewing school officials, teachers, and 
even the students themselves, discuss¬ 
ing ways in which drug use can be sig¬ 
nificantly reduced. 

Program director Tom Terry en¬ 
courages other Christian outlets to 
tackle the drug problem head on, and 
would be more than happy, he says, to 
share the concept with interested parties. 

Bob Augsburg is president of Program¬ 
ming Plus and WAYJ Radio in Fort Myers, 
Fla. Programming Plus specializes in the 
production of promos and music formats 
for Christian radio stations, as well as 
fundraising assistance and sharathon 
production. 
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TRADE TALK 
Televangelists continue to regain 

audiences following a decline set off 
by the well publicized difficulties of 
a few ministries. The most recent 
ratings (see chart) show 12 of the top 
20 religious television programs 
gaining in the last quarter, some by 
as much as 36 percent. The report 
also includes seven ministries with 
lower audience figures and one new 
entry. Disputing recent studies based 
on older figures, the November 1989 
reports show at least one program, 
Atlanta-based hi Touch Ministries, is 
enjoying its largest audience ever. 

Bob Murfin, host of WMBI-
FM/Chicago’s Morning Clock, has 
been named Moody Bible Institute’s 
1990 Alumnus-of-the-Year. Murfin. a 
1942 graduate, was honored for his 
work as a pastor, broadcaster, author, 
and with not-for-profit organizations. 
Next August, he commemorates 20 
years in broadcasting which was 
highlighted in 1987 by his being 
named "Chicago's favorite morning 
DJ" in a Chicago Tribune contest. 
Though not listed on the ballot, lis¬ 
teners started a write-in campaign 

giving the announcer 52 percent of 
the final vote. For more information, 
call (312) 329-4403. 

American Sunrise Com¬ 
munications is selling five of its 
seven stations to Guardian Com¬ 
munications Inc. for $5.6 million. 
The friendly sale to two employees, 
national sales manager Richard 
David and controller Mark McNeil, 
will not affect the stations’ formats 
or management. The company will 
retain ownership of KTSJ-
AM/Pomona. Calif., and KKCM-
AM/Minneapolis. 

WPFT-TV/Baton Rouge. La., is 
being sold by Parish Family TV Ltd. 
to Galloway Media Inc. for 
$85().()()(). Channel 44 will be the 
first broadcast property for the buyer. 

WSPZ-AM/Douglasville, Ga., is 
being sold for $70,000 by Water of 
Life Christian Center Inc. to William 
C. Dunn. The broadcast property is 
the first for the buyer. 

Paul Martin has been named 

National Sales Manager for CBN 
Radio Network. Martin is formerly 
of Learfield Communications Sports 

Syndicated Religious Programs 

Program 

Hour of Power 
World Tomorrow 
D. James Kennedy 
Kenneth Copeland (weekly) 
Jimmy Swaggart (weekly) 
Oral Roberts 
Larry Jones Presents 
Day of Discovery 
In Touch 
Jerry Falwell 
Insight 
Frederick K. Price 
It Is Written 
7(X> Club 
This Is The Life 
Christopher Closeup 
Christian Lifestyle Magazine 
James Robison 
Success-N-Life 
Kenneth Copeland (daily) 

NOVEMBER 1989 
Households Markets 

1,300,000 152 
1,181,000 160 
530,000 124 
529,000 146 
512,000 115 
503,000 122 
411,000 89 
375,000 133 
368,000 57 
347,000 125 
343,000 24 
315,000 24 
227,000 48 
216,000 106 
209,000 41 
180.000 27 
155,000 25 
146.000 52 
141,000 84 
122,000 39 

JULY 1989 
Households Markets % Change 

1,245,000 151 +4.4 
1,201,000 172 -1.6 
537,000 126 - 1.3 
457,000 146 +15.7 
628,000 139 -18.4 
517,000 122 - 2.7 
301,000 1(X) +.36.5 
346,000 128 + 8.3 
335,000 53 + 9.8 
282,000 131 +23.0 
307,000 27 +11.7 
292,000 29 + 7.8 
229,000 49 - 0.8 
213,000 106 +1.4 
181,000 43 +15.4 
140,000 29 +28.5 
147.000 26 + 5.4 
169.0(X) 55 -13.6 
104,000 77 +35.5 
131,000 38 -6.8 

Total Survey Arca/Aggregate Cume TV Households 
Cable and network viewership not included 
Copyright The Arbitron Coompany 
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Networks of Dallas and has held 
positions with several stations in the 
southwest. For more information, 
call (804) 424-7777. 

WSRX-FM/Ft. Meyers. Fla., is 
being sold by National Christian Net¬ 
work Inc. to Youth Foundation of 
America Inc. for $550.000. The 
seller will retain its two other Florida 
stations. 

Family Stations, Inc., is 
celebrating its 31st anniversary with 
its 31st station. The ministry, headed 
by Harold Camping, has purchased 
KMJC-AM/EI Cajon. Calif., for $2.4 
million from Bartell Hotels L.P. 

The Family Channel is being 
sold by Christian Broadcasting Net¬ 
work to the newly formed Interna¬ 
tional Family Entertainment (IFE) 
for $250 million in cash and notes. 
The channel’s founder, Pat 
Robertson, will continue as CEO and 
become chairman of IFE. Dr. 
Robertson’s son, Tim, will be presi¬ 
dent and CEO of IFE. The 700 Club 
with Pat Robertson will continue to 
air on the channel as will other 
Christian programming. 

Lisa Osteen, daughter of Rev. 
John Osteen, pastor of the Lakewood 
Church in Houston, Texas, was 
slightly injured when a mail bomb 
exploded in the church office. The 
package, addressed to Rev. Osteen, 
miraculously did not kill Ms. Osteen 
as it shot nails through the walls of 
the office. 

The first significant gospel 
music release of the 1990’s is Love's 
Still Changing Hearts by the Im¬ 
perials. The Star Song first-effort 
returns the group to the peak of its 
ability featuring current members 
David Robertson. Ron Hemby. Dave 
Will, and Armond Morales. Radio 
stations with contemporary and in¬ 
spirational formats will find addi¬ 
tions for their playlists to last into 
the summer. For more information, 
call (615) 269-0196. 

Leighton Ford was honored 
with the 1990 Two Hungers Award at 
a reception during NRB 90 in 
Washington, D.C. Presented by Food 
for the Hungry president Ted 
Yamamori, the award noted that Dr. 

Ford’s "impact on meeting physical 
needs and spiritual hungers will be 
effective for decades to come." 

Bruce Joseph of Wiley, Rein 
and Fielding is the newly appointed 
counsel for the NRB Music License 
Committee. Joseph was graduated 
from Harvard Law School in 1979, 
where he was editor of the Law 
Review, and has been with the firm 
since 1985. For more information, 
call (805) 987-0400. 

Tim Frakes has been appointed 
staff producer at Performance Com¬ 
munications. Frakes was previously 
with WCFC-TV/Chicago in the same 
capacity. For more information, call 
(708) 520-5554. 

Drew Parkhill has been 
promoted to the position of News 
Director for CBN News. Employed 
by CBN since 1980. Parkhill worked 
for two years at the Coshocton 
(Ohio) Tribune as a reporter and 
business editor. For more informa¬ 
tion, call (804) 424-7777. 

Perry Clark Straw has been ap¬ 
pointed Director of Station Relations 
for The Moody Church radio 
programs. Songs In The Night and 
The Moody Church Hour are aired 
on 110 and 75 stations, respectively. 
For more information, call (312) 
943-0466. 

Bott Broadcasting Company has 
announced the appointment of 
Thomas .1. Wallace to the position 
of general manager of its new sta¬ 
tion, KCIV-FM/Modesto. Calif. The 
station serves central California. For 
more information, call (209) 524-
8999. 

The Benson Company has 
promoted Tess Erwin to the newly 
created position of manager of black 
gospel promotions. Laura E. Lee 
has expanded her responsibilities to 
include manager of public relations, 
which will cover event and conven¬ 
tion participation. Rodney Hatfield 
departs Word. Inc. to accept the Ben¬ 
son post of market budget analyst 
which will oversee budget control 
for record and print marketing. For 
more information, call (615) 742-
6800. 

^iCan 
V Live? 

A quality 
television teaching program 

featuring Kay Arthur 
that will build your viewership 

Available without charge 

for information contact: 
Kathleen Hardaway 
Precept Ministries 
P.O. Box 182218 

Chattanooga. TN 37422 
(615) 892-6814 

(Circle 134 on the Reader Service Card) 
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rECHNICALL SPEAKING 

TELEPROMPTER SOFTWARE 
IS FOR LAPTOP COMPUTERS 

Computer Prompting Corporation's 
CPC-1000 prompting software now runs 
on virtually all IBM compatible laptop 
computers. The key to this compatibility 
is its new ability to detect and adjust to 
the laptop’s graphics computer. 

Scroll speed and direction is control¬ 
led by a new mini-trackball which 
provides the features of a mouse without 
the need for a surface a mouse requires to 
move on. A mouse, however, or even the 

capabilities, audio/video split edits, auto¬ 
assembly "A" mode, and on-board help 
menus. 

Additionally, control of parallel 
VTRs will be available as an option. The 
CE 75 has a list price of $7(XX). Orders 
are being taken through Quanta’s estab¬ 
lished dealer network. 

For more information contact Quan¬ 
ta Editing Products by Calaway En¬ 
gineering, a member of the Dynatech 
Broadcast Group, headquartered at 535 
Race St., San Jose, CA 95126 or call 

wear and tear are minimized. The APDU 
software allows the operator to enter 
"high level" requests, the software 
creates the detailed VTR activity 
schedule automatically, telling the 
operator how many VTRs are required. 
Up to 15 VTRs and switchers can be in¬ 
terfaced using the APDU system 
hardware. 

For additional information contact 
Time Logic. Inc., 2225 First Street, Unit 
108, Simi Valley, CA 93065. The 
telephone number is (805) 527-071 1. 

computer keyboard can be used for scroll 
control in a pinch. 

It has nine fonts, a four-hour scrol¬ 
ling capacity, and allows scripts to be 
typed on any IBM compatible word 
processor with an ASCII output, or its 
own built-in word processor. It runs from 
a floppy, hard disk or RAM disk and 
provides printouts with line numbers 
coordinated with word processor line 
numbers. 

CE 75 EDITING SYSTEM IS 
INTRODUCED BY QUANTA 

The CE 75, a new three VTR A/B 
roll edit controller with full expansion 
capability to control eight VTRs. has 
been introduced by Quanta Editing 
Products, a subsidiary of Calaway En¬ 
gineering. 

The CE 75 features control of three 
serial VTRs and a video switcher, a built-
in 3.5 inch disk drive, CMX RT-1 1 disk 
compatibility in both the 3.5-inch and 8-
inch formats, a preview switcher, four op¬ 
tional programmable GPIs, extensive list 
management, four English display 
macros, sophisticated match frame 

(408)295-8814. 

PROGRAM DELAY UNIT AND 
EDIT SYSTEM AVAILABLE 

Time Logic, Inc. has introduced the 
APDU-200 Automatic Program Delay 
Unit which can also be used as a full-fea¬ 
tured editing system. The APDU-200 can 
handle delays of a few minutes to days, 
playback to multiple feeds simultaneous¬ 
ly (each with a different delay), handle in¬ 
coming free record-only sessions, replay 
late-night news, etc. All delay activity is 
time-code driven, frame accurate, and 
locked to the house reference clock for in¬ 
tegration with other automation systems. 

Events in the list can be defined to 
automatically reschedule themselves 
each time they trigger. Recurring daily, 
weekday, and weekend schedules only 
need to be programmed once. Thereafter, 
the APDU-200 runs them automatically. 
Special events can be programmed 
anytime ( the 1 (X)O-evenl list allows defin¬ 
ing any scheduling requirement to the 
year 2050). 

Because the APDU-2(X) is schedule 
driven, operator interaction and VTR 

LPTV SUPPRESSION FILTERS 
HELP MEET FCC STANDARDS 

Anew series of low power television 
channel sideband suppression notch fil¬ 
ters help meet FCC suppression stand¬ 
ards. Filters are available for any 
sideband carrier in VHF channels 2 
through 13 or UHF channels 14 through 
69. 

Notch loss is 20 dB minimum with 
low loss and low VSWR in channel. 
Double notch filters are also available for 
suppressing both lower sidebands in a 
single, wider notch. 

For full details and more informa¬ 
tion contact Linda DeCoursey at 
Microwave Filter Company, Inc., 6743 
Kinne St., East Syracuse, NY 13057 or 
call 1-800-448-1666. Residents of New 
York. Hawaii, and Alaska may call col¬ 
lect at (315) 437-3953. 

CHARACTER GENERATOR 
PROVIDES FAST TITLING 

A compact, cost-effective S-VHS 
compatible Character Generator from 
FOR-A Corporation of America is 
designed for the budget-conscious 
producer, medical technician, or teacher 
who has a requirement for a fast and easy 
way to title standard or S-VHS video im¬ 
ages. 

VTW-120 features include a non¬ 
segmented character display, character 
colorizing, 4 selectable character sizes, 
background color, and 50-page battery 
backup memory, as well as auto-paging 
and editing functions. Its rugged design 
and ability to operate on 12 VDC power 
make the VTW-120 ideal for portable use 
when required. 

For more information contact FOR-
A Corporation of America, Nonantum 
Office Park. 320 Nevada St.. Newton. 
MA 02160. The telephone number is 
(617 ) 244-3223. 
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_ THE BOOK SHELF 
Lord, I Need Grace To Make It 

by Kay Arthur 
Multnomah Publishers 

In her nine-
week study, Lord. / 
Need Grace To 
Make It, Kay Ar¬ 
thur leads the 
reader to the truth 
that the grace of 
God is available 
for every situation 
— no matter how 
difficult or how 
badly one has 
blown it. 

Hope is conveyed by stories of 
people who committed grave sins, and 
yet after confession and forgiveness 
went on to be used by God. The book 
contains letters Arthur has received 
from people in this regard. 

Each chapter asks questions to 
help the reader discover what the 
Bible has to say about grace in par¬ 
ticular situations. People who have 
gone through the study have been en¬ 
couraged and awed that grace not 
only saves from sin, but that it sus¬ 
tains and gives power over sin. 

Kay Arthur, an NRB Board mem¬ 
ber. is the founder of Precept Mini¬ 
stries and host of the radio and 
television program How Can I Live? 
Her other books include Lord. Heal 
Mv Hurts and Lord, I Want to Know 
You. 

Sacred Stories 

by Ruth A. Tucker 
Zondervan Publishing House 

Did you know that: One of the 
greatest evangelists of the Reforma¬ 
tion was a woman? That Harry A. 

Ironside was thought 
to be dead at birth 
and was not dis¬ 
covered to be alive 
until hours later 
when a nurse wrap¬ 
ping his body felt a 
slight pulse? That 
Ethel Waters was 
born to a 12-year-
old girl following a 
violent rape? That 

Charles H. Spurgeon gave a one-sen¬ 
tence sermon that brought a man to 

faith in Christ? 
These and other interesting facts 

are presented in Sacred Stories 
providing readers a daily dose of 
Christian living lifted from the color¬ 
ful lives of historical and contem¬ 
porary Christians. 

For each day of the year. Gold 
Medallion-winning author Ruth Tuck¬ 
er takes one page to tell the story of a 
well-known or obscure Christian and 
ties it in with Scripture from the NIV 
Bible. 

Sacred Stories communicates the 
panorama of the Christian heritage to 
families around the dinner table, to 
Bible study groups, to Sunday school 
classes, to listening audiences, or in 
personal devotional times. 

Ruth Tucker is visiting professor 
at Trinity Evangelical Divinity School 
and Moffatt College in Kenya. 

The Dad Difference:_ 
Creating An Environment for 
Your Child’s Sexual Wholeness 

by .Josh McDowell and 
Dr. Norm Wakefield 
Here’s Life Publishers 

A national study on teen sexuality 
commissioned by Josh McDowell's 
"Why Wait?" campaign confirms a 
significant relationship between teen 
sexual activity and the lack of paren¬ 
tal attentiveness. Where parents 
provide affirmation, unconditional 
love and acceptance, and ample listen¬ 
ing time, the rate of teen sexual invol¬ 
vement is dramatically lower. 

The study also shows that 
mothers spend more than twice as 
much time with their children and are 
more apt to discuss matters of 
sexuality with their children than 
fathers are. 

Drawing on this study, their per¬ 
sonal experience, and their practical 
knowledge of biblical principles, Mc¬ 
Dowell and Norm Wakefield provide 
insights for all fathers and guidelines 
for wives to support their husbands in 
making The Dad Difference. 

Topics include: How to nurture 
healthy sexual attitudes in children; 
when to loosen the reins and when to 
clamp down; how to make up for 
"lost time," and as a divorced parent, 
how to make the best of the situation. 

Fifty Day Spiritual Adventure: 
Successful Steps for 
Transforming Your Daily Work 

by Dav id & Karen Mains and 
Steve & Valerie Bell 
Multnomah Publishers 

Requiring no more than 20-25 
minutes each day, the Fifty Day 
Spiritual Adventure promises mea¬ 
surable, accelerated spiritual growth, 
especially as it relates to one’s daily 
work. 

Based on a Chape! of the Air 
series of radio broadcasts which at¬ 
tracted more than 200.000 par¬ 
ticipants. this "adventure" combines 
devotional readings, assignments in 
prayer, Bible reading, and outreach in 
a program aimed at integrating the life 
of faith with that of work. 

David Mains is director of The 
Chapel of the Air. a 15-minute radio 
broadcast heard over 500 times daily 
throughout North America. His wife. 
Karen, is the award-winning author of 
several books. Steve and Valerie Bell 
are also heard on the Chapel program. 

The Ultimate College 
Student Handbook 

by Alice & Steve I.awhead 
Harold Shaw Publishers 

The Ultimate College Student 
Handbook is "everything you always 
wanted to know about college life but 
were afraid to ask your older sister’s 
boyfriend." 

It includes everything from the 
well-equipped dorm room to studying 
overseas, from changing schools (why 
to do it) to breaking 
rules (why not to do 
it), from high-inten¬ 
sity lamps to ROTC 
summer camps, 
from wide re¬ 
ceivers to under¬ 
achievers, from 
Greeks to freaks, 
from matriculation 
to graduation. 

Alice and Steve 
Lawhead are the 
authors of num¬ 
erous articles and books, ranging from 
material for teens to books on Chris¬ 
tian living. 
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CLASSIFIEDS 

HELP WANTED_ 
KT1S/SKYLIG1 IT ENGINEER; En¬ 
gineer with working knowledge of all 
phases of radio technology, including 
studio and AM/FM and STL transmit¬ 
ters. Position includes Chief Operator 
designation, but working with a techni¬ 
cal staff. Send letter and resume with 
references to: Wayne Pederson. KTIS. 
3003 N. Snelling Ave.. St. Pau). MN 
55113. EEO 

FIND YOUR NEXT JOB with: 
The Christian Media Directory 

4500 Company Listings! 
Labels/Stations/Video/Producers 

For free info, contact James Lloyd. 
Box 3. Ashland. OR 97520. or call 
(503)488-1405. 

SITUATIONS WANTED 
BRITISH CHRISTIAN age 40 seeks 
further employment in Christian broad¬ 
casting. Previous experience of one 
year as Record Librarian/Program As¬ 
sistant with radio company broadcast¬ 
ing from Manx Radio (Irish Sea) fol¬ 
lowing 11 years Government service. 

Now unemployed, anything considered. 
Contact: Mr. Roger Philpott, 10 
Coopers Way. Newent, Gloucester. 
GL18 1TJ, ENGLAND. 

COMING IN FROM THE COLD: 
Successful radio GM, working as 
broadcast consultant for past 3 years, 
wants GM or GSM position with 
progressive owner who rewards results. 
Proven track record in medium and 
major markets. Leader, motivator, 
trainer, risk taker — know good radio. 
Relocate for quality opportunity. Past 
president SW chapter NRB. Call Jack 
at (817)483-4630. 

BUSINESS OPPORTUNITY 
DON'T READ THIS UNLESS you are 
a medium to large market Christian 
broadcaster who believes that your 
PMD should be competitive with "the 
seculars." We have an innovative, in¬ 
spirational, entertaining program and 
the professional marketing techniques 
that will dramatically increase your 
market share and revenue. Call Jerry 
and Dani at (804)971-8908. 

EOR SALE_ 
The NRB headquarters office is selling 
COMPUGRAPHIC MCS 20 MOD¬ 
ULAR TYPESETTING EQUIPMENT. 
Includes 8204 output device, multiple 
column option, ruling font, and 16 
typefaces. MAKE AN OFFER. Contact 
Elaine Sutherland. NRB. 299 Webro 
Rd.. Parsippany, NJ 07054. or call 
(201) 428-5400. 

UNUSED CALL LETTERS 
MAILING LABELS 

AM • FM • TV 

daiawopld 
301-652-8822 800-368-5754 

It’s Not Just The Free Miles, 
It’s Special Rates For Members. 

Alamo now has great rates, just formembers, at all our locations, 
with even lower rates in Florida and Hawaii. And, while availability is 
limited, we ll put you into a clean, comfortable 1990 General Motors 
car with unlimited free mileage, nationwide. 

For reservations call your Professional Travel Agent or Alamo 
directly at 1-800-732-3232. Be sure to request Rate Code “BY” and 
use your Membership I.D. number. 

Where all the miles 
are free. 

One Free Upgrade Nationwide U07B
• Offer g<x>d for one Free Upgrade to next car category from 
compact through fullsize 4 door (ex.: compact to midsize, 
midsize to fullsize, fullsize to fullsize 4 door). 

• Subject to availability. 
• Must be in conjunction with Association rates. 
• Limit one coupon per rental. 
• Not valid in the U.K 
• Valid through June 30. 1990. 
• Blackout periods: 2/15 20/90: 4/12 18/90: and 5/24 29/90. 

AIAMO MEMBERSHIP ID# REQUIRED 

31347 

Rate Code “BY" and use your Membership I D 
number. 

Present this certificate on arrival at the Alamo 
counter at any location. Call your Professional 
Travel Agent or Alamo at 1-800 732-3232 

Alamo features Jine General Motors cars 
like this Buick Skylark. 

I D #-BY 189236
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COOKING WITH COOK 

There’s Much 
To Be Said 
About Words 
BY ROBERT COOK 

Learn to listen to your critics 
without being either threatened or of¬ 
fended by them. 

1 owe a considerable debt of grati¬ 
tude to radio listeners who, through 
the years, have had the kindness to tell 
me about things that needed attention 
or that needed to be changed. Some¬ 
one wrote to tell me that I had used the 
phrase "Soto speak" eight times in one 

broadcast . . . eight too many, I am 
sure. 

Another friend took exception to 
my statement that a certain body of 
divine truth that had blessed me in its 
presentation over the radio was "good 
stuff." Stuff, the listener insisted, was 
used only of that which was of little 
value and could be discarded. On that 
one, 1 reminded the writer that the 
Bible speaks of "stuff as personal 
possessions, obviously of some value. 

Even an innocent phrase can 
strike a listener in the wrong way. 
While speaking of the fact that we all 
have to go through trials and troubles, 
I tried to show sympathy and ended a 
sentence, after a pause, with the 
words. "I know!" Evidently 1 had used 
this expression more than once, be¬ 
cause someone wrote to say, "You 
must think you are better than the rest 
of us because you keep saying, T 
know!’" 

No question about it: We need to 
pray for God’s sovereign guidance in 
our choice of words, even in the tone 
of our voices. My mother died when I 

was just a baby, but my father told me 
that every day of her life, she prayed 
the prayer found in Psalm 141:3 — 
"Set a watch, O Lord, before my 
mouth; keep the door of my lips ! " And 
for the Spirit- filled believer, there is 
great comfort in Matt. 10:20— "For it 
is not ye that speak, but the Spirit of 
your Father which speaketh in you." 

Words are important. Jesus our 
Lord said, (Matt. 12:36-37) "But I say 
unto you. That every idle word that 
men shall speak, they shall give ac¬ 
count thereof in the day of judgment. 
For by thy words thou shalt be jus¬ 
tified, and by thy words thou shalt be 
condemned." 

So, learn from your critics to 
watch your words. Pray about your 
words. Trust God to guide your words. 
By faith, expect Him to use your 
words! 

Dr. Robert Cook is Chancellor of The 
King’s College, the daily speaker on The 
King's Hour broadcast, and a member of 
NRB's Executive Committee. He lives in 
Tannersville, Pa. 

LOOKING AHEAD 

NATIONAL ASSOCIATION OF NRB WESTERN 
BROADCASTERS ANNUAL CONVENTION REGIONAL CONVENTION 

March 31 - April 3, Atlanta. Georgia September 13-15. Los Angeles, California 

NATIONAL CHRISTIAN RADIO NRB SOUTHEAST 
SEMINAR (GMA WEEK) REGIONAL CONVENTION 

April 1 -5, Nashville. Tennessee September 20-22, Atlanta. Georgia 

RELIGIOUS COMMUNICATION NRB MIDWEST 
CONGRESS 1990 REGIONAL CONVENTION 

April 18-22. Nashville. Tennessee October 10- 12. Chicago. Illinois 

EVANGELICAL PRESS ASSOCIATION 
42ND ANNUAL CONVENTION 

May 7-9, Colorado Springs, Colorado 

NRB SOUTHWEST 
REGIONAL CONVENTION 

July 18-20, Dallas. Texas 

NRB EASTERN 
REGIONAL CONVENTION 

October 18-20. Sandy Cove, Maryland 

NRB CARIBBEAN 
REGIONAL CONVENTION 

November 12-13, San Juan. Puerto Rico 
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LATE NEWS 
NRB CHANGES ADDRESS FROM MORRISTOWN TO PARSIPPANY . 

After 15-plus years with a Monistown, N.J., address, National Religious Broadcasters (NRB) is call¬ 
ing Parsippany. N.J.. its official home. All correspondence and mail should now be sent directly to the 
organization's street address: NRB. 299 Webro Road. Parsippany. NJ 07054. 

MANY AMERICANS BELIEVE TELEVISION QUALITY IS DOWN . 
Almost half of all American adults believe the quality of television programming is worse today than 

it was five years ago. according to a national survey of 607 people conducted by the Barna Research 
Group. The survey reported that 44 percent said television programming is worse than five years ago. 
while 25 percent felt it was better than in 1985 and 26 percent said it had not changed significantly. 
Women were more likely than men to feel that the quality of television programming had deteriorated (50 
percent to 36 percent) and young people were more positive toward the quality of television than older 
people. Respondents were divided on the possibility of television quality improving by 1995. While 32 
percent were optimistic, feeling it would improve, 33 percent felt the situation would get worse. 

KPOF MARKS 62 YEARS IN RELIGIOUS BROADCASTING FIELD. 
Station KPOF-AM in Denver, Colo., is celebrating its 62nd year of broadcasting. The station is the 

oldest of the Pillar of Fire network stations, having gone on the air March 9. 1928. Rev. L.S. Wolfgang, 
an original speaker on the station, continues to be heard today. As treasurer of the station in 1928, 
Wolfgang made the initial purchase. He is now in his 95th year. The 62nd anniversary celebration was 
held March 11 at Alma Temple in Denver. Special recognition was given to charter listeners and to 
broadcasters who have been a part of KPOF’s 62 years of service. KPOF is a past recipient of the NRB 
Milestone Award for radio network broadcasting and programming. 

INTERNATIONAL RUSSIAN RADIO/TV SIGNS CONTRACT TO BROADCAST IN USSR. 
Finnish-based International Russian Radio/TV (1RR/TV) undersigned a first-ever comprehensive 

agreement with Leningrad Television to telecast a 26-part children's Bible series to a Soviet audience of 
30 million viewers in the northwestern USSR. The series started airing in February and was distributed 
by satellite to Leningrad. Moscow. Murmansk, Archangel, Soviet Karelia, the Baltic states, and parts of 
White Russia. The series, known in the west as Superhook. consists of 26 Bible stories that include Adam 
and Eve. the life of Jesus Christ, and the conversion of Saul of Tarsus. IRR/TV representative Hannu 
Haukka has also received a proposal from the Soviets to produce a weekly Christian values-orientcd 
program for the Leningrad area. If an agreement is reached, airing could start this spring. 

THIEVES BREAK INTO HCJB TRANSMITTER BUILDING IN PIFO, ECUADOR . 
HCJB World Radio's transmitter building was recently broken into by armed men who reportedly 

tied up the two operators on duty and stole about 50 circuit boards. The circuit boards controlled the an¬ 
tenna switching operation, the 500 kw transmitter, and the audio processing system. The thieves also 
stole a mission vehicle. HCJB president Ron Cline said the men left a note demanding $250,000 and 
threatened additional damage to the facilities. The damage caused the station to go off the air for a few 
hours. Cline said, "We believe that this attack was a criminal activity rather than a terrorist attack. The 
motive seemed to be money." Additional security has since been added to all HCJB facilities. Nine of 
the ten transmitters arc back on the air. Cline said the thieves also made threats against HCJB personnel 
should they be arrested, but added that the incident would not "distract us from our primary purpose." He 
added that. "1 praise God for His faithful protection and for the commitment of my fellow workers at 
HCJB." 

NBC AIRS ETHICS DOCUMENTARY PRODUCED BY SOUTHERN BAPTISTS. 
A Southern Baptist-produced documentary exploring the decline in ethical values and the trend 

toward introducing ethical codes into business, politics, sports, and education is to kick off an NBC-TV 
series entitled Horizons of the Spirit. The series is produced by Interfaith Broadcasting Commission. 
WNBC-TV in New York City and NBC affiliate stations across the nation aired Choices, a one-hour 
documentary produced by the Southern Baptist Radio and Television Commission on Sunday, February 
25. Other NBC stations have scheduled the showing for later dates throughout the year. Dick Van Patten, 
who played the father in Eight is Enough, narrates Choices, which was written by Robert Thornton of the 
Radio and Television Commission staff. Featuring interviews with personalities from various walks of life 
who stress the importance of placing ethics and moral values over personal gain. Choices was filmed in 
New York, Washington. Dallas, Fort Worth. Atlanta, and Baltimore. 
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Of This 
World... 

While 
Our 

...Our 
New 
Name 
Is Very 
Down 
To Earth. 

SCS Radio Network Sendees is now 

SpaceCotn Systems. We re starting the 

new decade with a new name, new 

customers and new, expanding satellite 

communications technologies. 

But there is one thing that hasn t 

changed. We're still the same reliable 

communications company you've 

known in the past -- providing 

crystal-clear satellite signals for your 

broadcast needs. 

SpaceCom Systems. Anew name for 

a new decade of excellence in satellite 

communications. 

bouvi-to-earf/i safellite solutions.™ 
For more information call 

1-800-950-6690. 



AQ-11 
• 3 CCD IT 
• 700 lines resolution 
• Greater than 60dB 

Digital Processing Cameras 
Announcing a new family of cameras with the first major technological 

Booth 2534 

Ifcco dkttaI 

}3ccd digital 

AQ-20 
•3 CCD FIT 
• 750 lines resolution 
• Greater than 62dB 

FIRST IN CAMERA 
TECHNOLOGY. 

breakthrough since the CCD. .. Digital Video Processing. 

Compare: Digital to Analog size. 

•Reduced size 
• Lightest weight in its class 
• Enhanced stability and reliability 
• Reduced set-up time 
• Ultra fast camera matching 
• Dockable to any Vè" component 
format VTR 

Panasonic 
Panasonic Broadcast Systems Company, One Panasonic Way. Secaucus, NJ 07094 (201 ) 348-7671 

Broadcast Systems 
Value and innovation. First and foremost. I 

» 
oanasonc Broadcast Systems Company held Offices (NtxthMO DC '703)7598900 (Southoaan Non ross.GA (404)9258721 (lAdaaat) A rtngion Haunts IL (3KJ 981 -7325,(317) 852-3715 
(Southtat) Fort Worth TX (817)685-1132 (Waatam) Cypress. CA (714)373-7209 (Northeeat) (408)866-7974 Parts. Sanaca Techmeal Inlormabon 1800-22 L 7401 
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