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For less than the cost of a top independent station in a major market, you can
have the entire country with INSP. We reach 5.5 million homes on over 750
cable systems throughout the U.S.

Soon, religious broadcasters on The New Inspirational Network will reach a
world-wide audience. We're the best media buy in television.

Join us. Together, we can bring new strength to the Body of Christ and help
usher in a new era of evangelism. Together, we can touch the hearts of millions
of Americans.
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INSPIRATIONAL

People Watch Us With Their Hearts

For more information, call Judd Jackson, V.P. Sales & Marketing (803) 548-7171
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Decisions, decisions. The kind of decisions the
' Supreme Court makes will affect our families, lives and
liberties for decades to come. What kind of leaders do
you want making the vital decisions of the day? Will they
reflect the historic values that made our nation great or
those of a decaying world system?
Regent University exists for such a time as this.
We are training individuals committed to becoming
exceptional leaders in the areas of law and govern-
ment, business, education and counseling, commu-
nication and the arts, and ministry. Earning master’s
| and doctorate degrees, our students are pursuing
- f truth for tﬂe ultimate ;
urpose of promoting justice, reconciliation, 2
beate,and hope. 1 BRebERs Y
Make a decision that will change theway you ~— == 7=UINLVLINILL 1
look at the world and sharpen your 1eaders¥up Christian Leadership To Change The World
skills. Call toll-free today to receive more Virginia Bair ﬁfgg’,ﬁ;@”ggﬁ%ﬁ
information on Regent University. 1-800-677-7858

Regent Universtty admits students of any race, color, and national or ethric orgin
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CHRISTIAN TELEPHONE
FUND RAISING

B INFOCISION
) MANAGEMENT

S
Organization experience

rapid growth hru telemarketing ‘

InfoCiston was instru-
mental in making the
Christian Coalition 0n¢ of
the fastest grOWing.
Christian nof- -profit
organizations in the
country. Thank you for
your fine work and
Jedication in the battle
10 bring America back

to God.

CHRISTIAN COALITION

Pat Robertson
President

Close supervision, In-depth client troining
and exfensive monitoring

Christian Communicators

£ Make the Difference

InfoCision communicators are fund raising experts. We only
make outbound telephone calls, and specialize in serving
For More Information Call: religious non-profit organizations. . =
\ ! InfoCision utilizes Christian communicators who are spiritu-
Tim Twardowski ally sensitive to your donor’s needs, yet generate the absolute
Executive Vice President-Marketing . ;
(216) 668-1400

maximum net income. Let us show you why we are the unques
tioned leader in religious telemarketing

cl INFOCISION MANAGEMENT
Il

INFOrmation/deCISION Management
325 Springside Drive « Akron, Ohio 44333 - (216) 668-1400
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The traditions of the past and the technology of
today come together to prepare the broadcasters
of tomorrow. Beginning on page 10, Religious
Broadcastingexamines some of the ways schools
and ministries are reaching out to those who will
be the leaders of tomorrow, from teenagers bat-
tling peer pressure to college students making
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WORSHIP was designed by the Holy
Spirit, built by wen and wonien who love
God to honor, praise and worship our
Heavenly Father.

Our service is not another preaching
program, television ministry, or large
denominational church with a television
show.

R - The service we offer is a clurch (currently
. : 12 hours daily - 24 hours a day by Spring,
1993)... a clurch service created for the
medium of television.

Our sanctuary has no pews... our sanctuary
1S your viewers' television set.

WORSHIP can be viewed on Satcom C-1,
Transponder 11.

WORSHIP needs to rent sanctuary space
on your systems and has a unique way to

pay for it.

For Information:

Don Shields - V.P. Affiliate Relations
(800)435-3233

The Christian Network, Inc.
14444 66th Street North
Clearwater, Florida 34624

Continuous Worship
Featuring Beautiful Christian Videos
And Inspirational Fellowship!

Photo Courtesy of Utah Travel Council/Frank Jensen

America’s first Christian television church service ...
Designed especially for T.V. ...

We invite you to attend!
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SIGNING ON

Francis Schaeffer made many important contribu-
tions to the thought of evangelicalism. Arguably the most
important was to demonstrate much of what we have
come to look upon today as great literature, music, and
art was inspired by a deep faith in God and a desire to
create works which reflected the beauty and power of the
Creator. Why, Schaeffer asked, are we in the contem-
porary evangelical community content with mediocrity?
More pointedly we should be asking why are Christian
broadcasters content with mediocrity in much of the
programming we produce?

The Summer Olympics reminded me of the great
drive to excel the athletes must have to prepare and win
in world class competition. The Apostle Paul draws a
parallel to our service and the imperative to excel. "Do
you not know that in a race all the runners run, but only one gets the prize? Run in such
a way as to get the prize" [I Corinthians 9:24]. No athlete enters the Olympics with the
hope of a mediocre finish. The aim is to win. To be the best. To get the gold. Why then
are we satisfied with the mediocre so often in the community of faith?

First, I think we have misunderstood Paul’s admonition, "Let each esteem others
better than himself" [Philippians 2:3]. We have come to understand this implicitly to

mean creating programs of superior quality will be

. seen in s ay as ti ith other broad-

Strive For casters. The programs we treats inthe name of the

. Lord should be the very best we can produce. Our
Perfection
Instead Of
Mediocrity

competition is really only with ourselves. We are
each accountable to the Lord for the work we do.
Just as the lambs offered in the Old Testament had
to be without blemish, our radio and television
programs should be of superb quality.

Second, I believe we have seen ourselves as a
cultural minority within a world system bent on
discrediting all Christians. This has led to a ghetto
by David Clark menlality which has at times cut us off from what

is excellent in our world. We must remember all
truth and all beauty comes from God. The world system is an amalgam of truth and
error, of beauty and ugliness. We as broadcasters are to find excellence wherever we
can and claim it for God’s kingdom.

I recently attended a meeting of Christian broadcasters at the beautiful new
facilities of Crossroads Communications in Canada. Ralph Carmichael, the composer,
arranger, and pioneer television broadcaster, was a keynote speaker. All of us owe a
debt of gratitude to Carmichael for moving Christian music into the 20th century. He
dared to compose and arrange music in a contemporary style and use professional
musicians to play it. We all remember the pride we felt at hearing his magnificent or-
chestrations performed by the London Symphony.

Third, the view some hold of the return of Christ has led to the attitude time is so
short that really great projects which require time and commitment are frivolous and
inappropriate. While it is true we are a pilgrim people. it is also true we are to occupy
until the Lord returns. I believe a proper eschatology will lead us to work as though
the Lord may tarry a thousand years while living as though He may return tonight.

Let’s be done with mediocrity and give a witness to the world for Christ with ex-
cellence in our programming.

David W. Clark is president of NRB and president of KMC Media Inc. in Dallas.
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TUNING IN

Millions of American college graduates are having
great difficulty landing a position in their chosen field.
I've heard in some fields, it has been the hardest year
ever for college grads seeking suitable positions. What a
disappointment to work, train, and be educated in what
you feel is your *“calling” and not be able to be
employed. For some, it has lead to despair. No doubt the
United States’ recession has had a substantial effect on
the job market, but in my opinion, there are other rea-
sons as well.

Employers have become more cautious about ideal-
istic recent college graduates who very often come into
an enterprise, find fault with its modus operandi, man-
agement, or staff and leave after only a few months or a
year. There are some new graduates who think they will
take over leadership positions within that organization, not realizing how much they
need to learn about the enterprise in which they have become involved.

Through disillusionment, they often become discouraged and quit soon after
arriving. Any costly on-the-job training will then have to be re-invested in another
individual. Some employers have learned that skilled, older people will probably have

Tl;lChlm(?re !Ongel:/ity, res'ulting in substan-
Education Not ™",
Only Important

At National Religious Broadcasters
(NRB). we ask our new employees to con-
sider permanent employment an ideal, with
at least a two-year commitment to service. It
is too costly for us to do otherwise because a
great deal of on-the-job training goes into
each position.

Employment

Where are the young people who are
willing to start, learn, stick to, develop,
grow, and be promoted within one organiza-
tion? No employer owes anyone a job, and
one of the biggest turn-offs is perceiving
such an attitude on the part of the applicant. Of course, this is not true of all. Many
have been taught in their homes to honor the privilege of holding a position. They
come with a sense that jobs are only available as they make substantial contributions
to the company.

by E. Brandt Gustavson

The question “How can I best serve the Lord through my employer?”” should be
the uppermost thought and the attitude of the person seeking work. I realize it is the
day of instant everything, but some of us have come to understand that hard work gets
results for the company and leads to greater personal satisfaction. Accomplishing
worthy goals: there’s nothing more rewarding.

I want to say something about the call of God on your life. He may not have only
one specific place for you to serve, but He does have a place! As we give ourselves to
God for a serving and satisfying life, and as we are open to his will, He does lovingly
lead and supply. May | encourage you toward rightful attitudes and a clear depen-
dence on our Lord Jesus.

Yes, education is a must. Without it, we can accomplish very little in our respec-
tive fields. Yet without a wholesome, serving attitude, we may never get the chance to
use our education-given skills.

Dr. E. Brandt Gustavson is the executive director of National Religious Broadcasters and
publisher of Religious Broadcasting magazine.
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WASHINGTON WATCH

Recent Federal Communications
Commission (FCC) action on several
programming and control issues are in
keeping with the commission’s general
goals for improving competition for
viewers and eliminating unnecessary
restraints on broadcasters. The FCC has
revised its limits on radio station owner-
ship, approved rules for "video dialtone,"
and expanded its interpretation of the
statutory news interview exception to the
“equal opportunities” rule to include inde-
pendently produced programs.

Radio Ownership Reduced

As widely anticipated, the agency
scaled back the number of licenses per-
mitted under both the national and local
caps. As first approved in April 1992, the
increased caps more than doubled the
number of radio licenses an owner could
hold nationwide to 30 AMs and 30 FMs.

FCC Fine-Tunes
Radio Ownership,
Relaxes ‘Video
Dialtone’ Rules

by Richard E. Wiley

The rules also set up a sliding scale of local
caps based on overall market size and com-
bined audience share.

On reconsideration, the commission
approved national caps permitting owner-
ship of up to 18 AM and 18 FM stations.
Two years after the effective date of the
rule change, the national caps will increase
automatically to 20 AMs and 20 FMs. The
FCC also added investment incentives to
encourage minority or small business con-
trol of stations, similar to the old minority
ownership rules.

Under the rule change, a single entity
may own an attributable but non-control-
ling interest in an additional three radio sta-
tions in each service if those stations are
controlled by small business entities or are
more than 50 percent owned by one or
more members of a minority group.

On the local level, the agency’s
modified rules permit ownership of up to

two AMs and two FMs in markets with 15
or more stations. The rule for markets with
fewer than 15 stations remains the same as
that adopted in April, which do not count
non-commercial stations.

‘Video Dialtone’ Adopted

The commission relaxed its
telephone-cable cross-ownership rules to
allow local telephone companies to dis-
tribute video and other information to con-
sumers via the telephone network. Under
the "video dialtone” plan, telephone com-
panies must provide access to this delivery
system to all programming and informa-
tion on a non-discriminatory basis.

As discussed in the February 1992
column, this new method of providing
video services is designed to expand
television viewing options and create a
transmission competitor for cable systems.
Video dialtone may create an alternative
means to reach viewers for religious
broadcasters who may have had difficulty
persuading cable systems to include their
programs among channel offerings.

The rule change permits telephone
companies to acquire up to 5 percent equi-
ty interest in a programming entity. But it
bars telephone companies from setting
prices for, or exercising editorial control
over, programming.

Although video dialtone is expected
to offer competition to cable, participating
telephone companies will not be subject to
regulation by local authorities — and thus
will avoid the local franchise fees cable
systems pay. The FCC hopes the financial
incentives offered by video dialtone will
entice telephone companies into rapidly
replacing the copper wire in their systems
with fiber-optic cable, which can carry
many more audio and video signals into
the home.

However, observers do not expect that
telephone companies will act quickly to
implement video dialtone. In particular,
telephone company representatives ex-
pressed disappointment at the limits placed
on program ownership.

News Interview Exemption

The agency’s decision to expand its
interpretation of an exemption to the
"equal opportunities” rule affords inde-
pendent program producers a wider choice
of program topics. Under Section 315 of
the Communications Act, a broadcaster
who permits a legally qualified candidate

to use his station must offer equal oppor-
tunity for airtime to all other candidates for
the same office. In 1959, Congress added
four exemptions to the general rule for cer-
tain news-oriented programs, including a
"bona fide news interview.”

Shortly after the exemptions went into
effect, the commission ruled that the news
interview exemption applied only to
programs produced by licensees or net-
works. Independently produced news in-
terview programs were not exempt,
regardless of whether the producer had any
ties to candidates.

The FCC’s broader interpretation of
the news interview exemption now applies
to independent productions as long as cer-
tain safeguards are satisfied. A broadcaster
may air such a program without triggering
an equal opportunity obligation as long as
the licensee airs the program solely on the
basis of its bona fide news judgment and
not for the political advantage of a can-
didate.

Broadcasters are responsible for ob-
taining satisfactory assurances from inde-
pendent producers that the programs were
not designed to benefit a candidate and that
the candidate played no role in the
programs’ production. In cases where the
independent producer already has ob-
tained a declaratory ruling from the FCC
that its program qualifies for the exemp-
tion, the broadcaster may rely on that
ruling as a satisfactory assurance.

Richard E. Wiley, a partner in the
Washington, D.C., law firm of Wiley, Rein,
and Fielding, is a former chairman of the
Federal Communications Commission and
is general counsel for National Religious
Broadcasters. He was assisted in the
preparation of this article by Rosemary C.
Harold, an associate in the firm.
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Unwrapping, the Gift

by Mel Johnson

s a student, my mother left the
A classroom after the eighth grade in
order to go and support her family.
She said to me many times, “God gave you
abrain—now use it.” She not only gave me

credit for having a mind but expected me to
de something with it.

The Bible contains 121 verses — 68 in
the Old Testament and 53 in the New
Testament — that refer to the mind. The Old
Testament talks about a troubled mind, an
anxious mind, a willing mind, an
understanding mind, a busy mind, and a
keen mind. Jumping over to the New
Testament, we read of a depraved mind, a
renewed mind, and a united mind.

In 1 Corinthians 14, the Apostle Paul

We have great
responsibility today in
education to provide
information, inspiration,
and instruction to fill
the mind.

states that he will pray with his mind and
also sing with his mind. The great apostle
tours the church of Colossians and talks
about the unspiritual minds of the people
there, minds which puff them up with idle
notions. He then goes to Timothy and talks
about the constant friction between men of
corrupt minds.

I have been in education for a number
of years in connection with and in addition
to broadcasting, and 1 am constantly
reminded that the commencement which
takes place at the end of an educational
milestone is a graduation from the place
where the learning occurred but not from
learning itself.

Education means developing the mind
and not stuffing the memory. In too many
areas we load our guns with ammunition
and our minds with blanks. I hear some
peopletalk about an open mind, while others

brag about their closed minds. An open
mind is one with listening ability and
reasoning powers. A closed mind is often
rebellious and stubborn.

I believe we have great responsibility
today in education to provide information,
inspiration, and instruction to fill the mind,
all of which must be pure, constructive, and
God-honoring. In the words of Philippians
2:5, “Let this mind be in you which was also
in Christ Jesus.”” 1 Corinthians 2:16 adds,
* *For who has known the mind of the Lord
that it may instruct him?* But we have the
mind of Christ.”

To have the mind of Christ requires
learning and listening, obedience and faith.

An educator in an Ivy League school
once said tohis classroom of future teachers,
“Empty the mind, then refill it with new
thinking.” Unfortunately, he further
instructed them to forget about morals and
create an anti-God foundation.

On the bulletin board in the band room
at a high school, I once read this:

He who knows not and know's not that
he knows not is a fool. Ignore him.

He who knows not and knows that he
knows not is a child. Teach him.

He who knows and knows not that he
knows is asleep. Wake him.

Hewho knows and knows that he knows
is a leader. Follow him.

Too often, we are guilty of the “'turn
off.” It is a matter of discipline to train the
mind to listen and think. Listening is a
matter of choice, but if one will listen long
enough, he will discover that listening made
his life more exciting and worthwhile.

I'had ateacher in high school who, with
the help of my dad, made me listen. At the
time, she was my most disliked teacher, but
today I refer to her as the best. From her, |
learned much that I needed to learn, and the
longer I live, the more 1 appreciate a teacher
whothought my mind was worthdeveloping.

The most famous words in the auto
racing world are shouted in Indianapolis
each Memorial Day: “Start your engines!”

There is plenty of engine revving long before
drivers come to the Indy 500. Engines are
finely tuned, tires are carefully checked,
maintenance crews inspect every part of the
car and repeatedly rehearse each
maintenance procedure. The drivers and
their cars are ready to go out and win.

A mental winner must keep his mind in
excellent condition — no rusty bolts, no
loose nuts, fine-tuned all the time, and
excitedly aware of what is going on.

I once heard a story about one night in
ancient times when three horsemen were
riding across a desert. As they crossed the
dry bed of ariver, out of the darkness a voice
called, “Halt!” The horsemen obeyed. The
voice told them to dismount, pick up a
handful of pebbles, put the pebbles in their
pockets, and remount. The voice then said,
*Youhave done as I commanded. Tomorrow
at sunup, you will be both glad and sorry.”
Mystified, the horsemen rode on.

When the sun rose, they reached into
their pockets and found that the pebbles had
been transformed into diamonds, rubies,

Each individual must
be responsible for taking
full advantage of the
beauty, value, durability,
and use of his mind.

and other precious stones. The horsemen
remembered the warning. They were both
glad and sorry: glad they had taken some
stones and sorry they had not taken more.

Each individual must be responsible
for taking full advantage of the beauty,
value, durability, and use of his mind. The
mind is a garden that can be cultivated to
produce the harvest one desires. The mind is
a battlefield where all the decisive battles of
life are won or lost.

Niel Jolqns-oh—isﬁlé director of Tips for Teen.e;
in Roseville, Minn., and the host of Young
World Radio.
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of your Mind

What the Bible Says
About the Mind

1 Chroniclés 289 7

*Acknowledge the God of your father.
and serve him with a willing mind. for the
Lord searches every heart and understands
every motive behind the thoughts.™

" II Chronicles 30:12

*Also in Judah the hand of God was on
the people to give them unity of mind to
carry out what the king and his officials had
ordered, following the word of the Lord.”
Psalm 26:2

“Test me, O Lord, and try me, examine
my heart and my mind.”

Isaiah 26:3

“You will keep in perfect peace him
whose mind is steadfast, because he trusts in
you.”

Matthew 22:3i k

“Jesus replied, ‘Love the Lord your
God with all your heart and with all your
mind.”

7 -Romans 8:6,7

“The mind of sinful man is death, but |
the mind controtled by the Spirit is life and |
peace: the sinful mind is hostile to God. |

It does not submit to God's law, nor can it
do so0.”

Romans i2:2

“Do not conform any longer to the
pattern of this world. but be transformed by
the renewing of your mind. Then you will be
able 10 test and approve what God’s will is
— His good, pleasing, and pertect will.”

II Corinthians 13:11

*...be of one mind, live in peace. And |

the God of love and peace will be withyou.™

Colossi:;ns 2:18

“Do not let anyone who delights in

false humility and the worship of angels |

disqualify you for the prize. Such a person
goes into great detail about what he has seen,
and his unspiritual mind puffs him up with
idle notions.”

(All scriptures taken from the New International Version of the Bible.)
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People Like

What
They're
Hearing...

“) love your show! Pro-Life
Perspective always keeps me
up-to-date on the latest trends

and information in the pro-life
movement.” Angela Hicks; Edmond. OK

“...lcommend NRLC & Dr. Franz
for educating the public on abortion
and other issues through Pro-Life
Perspective.” David Ingram; Ft Smith, AR

First broadcast in January 1985,
“Pro-Life Perspective” is the official
radio broadcast of the National Right
to Life Committee (NRLC), the
nation’s largest pro-life groug. Pro-
Life Perspective is hosted by NRLC
president Wanda Franz, Ph.D. and
features occasional guest speakers
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life
Perspective” has attracted hundreds
of thousands of listeners, an
audience which continues to grow.
With personal, professional and
insightful discussion of pro-life
issues, “Pro-Life Perspective” is
the best means by which pro-lifers
across America, including your
listeners, can remain informed
on current life issues.

Wanda Franz Ph.D.

* *
Pro-Life Perspective
For more information please contact Nationa' Right tc Life
419 Seventh Street, N.W, Ste. 500, Washingion D C. 20004
(202) 626-8817
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The Classroom

n an aftemoon in late July, when
O college campuses are typically

empty and serene, Anderson (Ind.) ]
University’s Broadcast Center is far from 0
quiet. What’s more, the home of Covenant )
Productions and WQME Radio — a three-

story, 19th century house still fresh from
recent remodeling — suddenly seems

o
tapped for space.
With an in-studio shoot for Deaf mel ‘ l
Opportunity Out Reach (DOOR) on the

Covenant Productions schedule, boisterous

youngsters fill the downstairs hallways C ] [ ) )
practicing lines in sign language for their Fac tles

We want students to
have a firm grasp of the

liberal arts...but we also Pre are
want to give them the
experience. Without the
practical experience, the Stu ent
education is incomplete.
video reenactment of Bible stories. The
conference room looks more like a make-up
room, while temporary clothing racks fill

the reception area.

Upstairs in the WQME studios, station
manager Gary Brummitt puts the finishing
touches on aconcert spot while news anchor
Angela Beyer prepares the first afternoon
cast and copywriter/sportcaster Greg
Yinger assembles notes from the
Indianapolis Colts summer training camp.

Education and Preparation

If it seemed like a typical Friday at a
television production house and a
commercial FM radio station, it was no
accident. Though Covenant Productions
and WQME are staffed by Anderson
University students and designed for
educational purposes, they function as
commercial enterprises.

“The university academic experience
in broadcasting has typically been non-
commercially oriented,” explains director
of broadcasting Dr. Donald Boggs, “but the
vast majority of graduating students do not
seek jobs in the noncommercial sector.
Even if we look at some noncommercial,
not-for-profit ventures in the Christian

broadcasting area, we find that many if not  Anderson University senior John Mellinger sets up a shot of a nativity scene for Deaf
most are driven in the sense that they must Opportunity Out Reach of Louisville, Ky.
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raise a certain budget to make things work.
You can talk about sales in a classroom, but
you can’t really experience them at a
noncommercial facility.”

By bringing students into the com-
mercial setting, Boggs notes, Anderson
University offers aspiring broadcasters both
the academic foundation and the hands-on
experience future employers want. “We
want students to have a firm grasp of the
liberal arts, to know what it means to be a
Christian in the world. But we also want to
give them the experience. Without practical
experience, the education is incomplete.”

This philosophy — present long before
the three-story house on the corner became
abroadcast center — provided the seeds for
Covenant Productions, a commercial TV
production company specializing in
promotional videos, and WQME, a 3000-
watt commercial FM station serving nine
central Indiana counties with contemporary
Christian music and information.

Both endeavors emerged in the mid-
1980s when Boggs began inviting students
to work with him on free-lance TV projects,
and Anderson University filed application
with the FCC for a commercial FM license.

A commitment from the fundraising
campaign for Anderson University (AU)
gave the program capital for amuch-needed
upgrade in equipment and facilities. The
1988 hiring of Scott Fritz and the 1990
addition of Gary Brummitt provided the
personnel to manage the dual enterprises.

Full-time Dedication

Fritz, a 1985 AU grad who previously
worked in video production at two
commercial TV stations and a state univer-
sity, serves as operations director for
Covenant Productions. Brummitt, a 1979
alumnus, had been the morning drive
announcer at a 50,000-watt FM station be-
fore becoming station manager for WQME.

Along with Boggs, who also chairs the
communication department and serves as
general manager for the dual operations,
Fritz and Brummitt teach an assortment of
classes in the university’s 52-hour mass
communications major. All three admittheir
titles belie the breadth of their assignments.

Fritz recalls arecent spring break shoot
in Phoenix, Ariz., on which he served as
producer, director, instructor, and the
equivalent of a dorm resident assistant.

A commitment to “full service”: junior Angela Beyer prepares an afternoon newscast.

“Producing in and of itself can be one of the
most challenging jobs in this business. So’s
directing,” says Fritz, who also serves as
chief scriptwriter.

*“When you put all those together, you
start to find out what your limits are. The
weight of thisresponsibility has matured me
faster than anything else I’ve ever done. |
know a lot more about what I do now than |
did even before when | was doing it
professionally.”

“The whole job to me is like the Peace
Corps,” adds Brummitt, who hosts WQME's

The average listener
doesn’t know that they're a
college staff; they don’t
care. But we are going to
be green occasionally.

morning show in addition to fulfilling his
day-to-day managerial responsibilities. “It’s
the toughest job you’ll ever love. Working
with students — whose energy level never
dips — the guiding and teaching are just
constant.”

“We have faculty who are working
professionals — academically credentialed
— who are working in the business,”
explains Boggs. “That puts us in a
wonderful situation because we have been
free to really put our values into practice,
to uphold our values and not succumb to
market pressures.

“It’s one thing to teach a broadcast
management course as a professor,” he
continues, “and it’s another thing to teach
as the general manager for a radio station.
It’s a whole different ballgame in terms
of the credibility that I have with the
students and the current, real-world
experiences | can relate to them.”

The intensity of the experience and
the realities of the professional setting
demand a level of responsibility students
quickly acquire.

“The benefits of this job in young
people’s lives and listeners’ lives are just
incredible,” says WQME’s Brummitt.
“Music can really get into your heart and
soul in ways that words couldn’t get
through. That is very humbling. It’s scary,
but it’s exhilarating.

“It makes you want to put your socks
on in the morning and come running to
work because you know the first song that

CONTINUED ON PAGE 14
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THE CLASSROOM. ..
CONTINUED FROM PAGE 13

we put on the air is going to touch some-
one, and the second song, and maybe a
weather bulletin is going to help someone
else. We've just come through a tough
period weatherwise and like I tell my
staff: *This is not a rehearsal, this is the real
thing. You could save a life.’”

The Making of a Professional

Brummitt notes that both the quan-
tity of students involved with the station
and the quality of their work have
improved significantly since WQME
signed on the air November 29, 1990.
“We’'re a professional station working
with untrained students,” he explains,
noting that WQME’s business manager
and salespeople are professionals. “But I
tell you, they learn very quickly and they
are absolutely the most dedicated staff
I've ever worked with. They’re very
committed to what they do.”

WQME is staffed by ateam of student
managers, typically upper division
broadcasting majors who oversee student
copywriters, production people, news and
sports reporters, and announcers, all of
whom have varied experience.

“We strive for excellence, but we try
not to take it too seriously,” says
Brummitt.“Two to three times a year we
have a new staff, but we try not to throw
them in. They 're only allowed to do certain
things until they get their sea legs, then they
add on another tier of announcing so that
we're always working to get to that higher
level of announcing.”

He adds that the sound of the station —
never identified by its ownership — has
steadily improved: “There are times of the
day when I would put the sound of the
station up against any other station. And the
average listener doesn’t know that they’re a
college staff; they don’t care. But we are
going to be green occasionally.”

Though the Covenant Productions staff
is smaller, Fritz says the workload can also
be demanding and the educational-
commercial marriage challenging.

“We don’t have a professional full-
time staff on call all the time, and sometimes
it’s a challenge to schedule around the
academic calendar,” he explains. “In this
industry when everything is on the clock,
that can lead to some frustration.”

With competitive rates and a quality of
product that compares to Indianapolis,
Ind.-area production houses, Covenant has
gained an expanding client list and a filled-
in production schedule.

*“At some point we’re going to have to
start handing out numbers or something to
clients,” Fritz says. “Equipment-wise, the
facility is comparable to what you’d find
in any production house. We master to one-
inch Type C. shoot on Betacam or Betacam
SP, have a Chyron Superscribe for graphics
or titling, and a Pinnacle Prizm for digital
video effects.” The facility also includes
two edit bays and a 2400-square-foot
studio. “It’s extraordinary from an edu-
cational standpoint for students to get their
hands on that equipment, to get experience
working with real clients,” adds Fritz.

Because Covenant Productions and
WQME receive no budget from Anderson

University and operate on a nonprofit,
break- even basis, students get an additional
lesson in stewardship. “When they see a
hole in the equipment rack, they know it
doesn’t get filled until we have the funds,”
says Brummitt.

Likewise, Anderson University broad-
casting students, already beginning to crowd
the three-story house on the corner, can
anticipate yet another physical expansion
— when the bottom line permits it.

David Harness, a 1989 Anderson Universit
graduate, serves as sales manager for WQM
and is pursuing a Master of Divinity degree
at the university’s School of Theology.

Covenant Productions:
Have Betacam,

Will Travel

hen Anderson University director
\}s/ of broadcasting Dr. Donald

Boggs chose the name Covenant
Productions for the university’s TV pro-
duction company, he wanted to emphasize
the covenant relationship between the
company and its clients. Since the mid-
1980s, Covenant Productions has produced
promotional and informational videos for
church organizations, gospel artists,

schools, hospitals, and local industries.

But nowhere is the covenant relation-
ship nutured more than among missions
organizations, whose projects have sent
Anderson University broadcasters to four
continents and nearly 20 countries. “Be-
cause the university encourages overseas
travel, international projects are a natural
combination,” says Boggs.

“We can work with clients, often

AN

Then-Anderson University senior Tom Broyles films on location on the streets of Cairo, Egypt.
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missionary groups, overseas at a much
lower price than anybody else could —
partly because of our mission, but also

because we have a travel agency essentially PRE-ADDRESSED

on campus. For students, we can offer an

overseas experience at a very low cost with
parts of it underwritten by the client. And MAI I ,ING
we can offer them an intensive production

LABELS
“When we're overseas, we’re usually

shooting from sunup to sundown, six days a
week," adds operations director Scott Fritz.
“Typically, we’ll stay with missionaries or
some nationals. The experiences are
sometimes very tough physically, but
marvelous experiences.” Save valuable time and money addressing envelopes. Order

The educational value. they agree. your own pre-addressed mailing labels from The 1992-93

often far exceeds the student’s portion of o .. . -
travel costs, *It’s one thing 1o operate a Directory of Religious Broadcasting today.

For your convenience, you can order labels from the Directory

It's one thing to operate a by any section in either zip code or alphabetical order. And, you

camera in a classroom . . . can order them on either 4-up cheshire or pressure sensitive
but it’s altogether different to labels according to your individual needs. And the cost is only
be shooting sunrise to sunset $10 per one-hundred labels.

in an international setting.

camera in a classroom for two hours, three
times a week, and it’s another thing to be Over
out on a shoot with a client like Bill
Gaither or St. John’s Health Care
Corporation.” says Boggs. “But it’s ' OT 4 ;
altogether different to be shooting sunrise 1400 Rellgl()lxls RadIO StanOnS
to sunset, in an international setting.
“You learn a tremendous amount just . . Tv‘ 7 .
by the intensity of the settings,” he contin- 350 Rehglous S[a[lons
ues, “being in a different culture, facing
the difficulties production-wise of working ..
in different villages with different tele- 1050 RellgIOLlS P"Ogl'am Producers
vision systems, different electricity,
language barriers, cultural barriers. That's
an overwhelming experience, and I think and much’ much more . ..
without exception it's been an
overwhelmingly positive experience.”
Indeed, Covenant crews return with
visual images which linger long after
production is complete: surveying rem-

R For more information and to order
the secret police in South Korea, shooting your labels now, call:
a prayer service in a Jordanian mosque. Nati 1 Relioi B d

“I had a student in Africa for four ational Religious Broadcasters

weeks as we went across the continent,”
Boggs remembers, “a talented individual,
an exceptional person. And while he'd
been on a handful of shoots before we left, -
at the end of the second week, he told me (703) 330 7000
he’d learned more in two weeks than he or
had in his four years of college, in terms of
production work. You can’t beat that. It’s a -
remarkably intensive experience many FAX (703) 330 7100
professionals never have.”

— David Harness
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by Jeff Dunn

our-thirty in the moming is a tough
F time for mostanyone to getup—and
nearly impossible for a college stu-
dent. But that was the time Allyson Burden
began each weekday during her senior year
at Oral Roberts University. She had to be in
the control room of KWEN-FM/Tulsa,
Okla., by 5:15 a.m.

Burden was an intem producer for
KWEN’s top-rated moming show, hosted
by Bob Cooper. She pulled commercials
and music for the three-and-a-half hours she
was there, gathered traffic updates, recorded
comedy bits used by Cooper, and scanned
the wires and newspapers for anything

One Foot In The

interesting or unusual Cooper could use as
patter.

Burden, now promotions and marketing
director for KRMG-AM/Tulsa, Okla.,
learned to love the business of broadcasting
through her internship. “I had a lot of book
knowledge about radio,” she says, “but
being in a studio day after day gave me a
feel for the business. I knew then that I
wanted to be in broadcasting in some way
for my career.”

Cooper was equally pleased with the
internship arrangement with ORU. He
asked for an intern each semester, giving
them more responsibilities as he saw them

improving. Soon the “Cooper and
Company” moming show became the most
desired internship opportunity for the radio
students at ORU, even though it meant
getting up before dawn.

A Win-Win Situation

Internships, if handled properly, can be
a rewarding experience for the station,
school, and student. What better way for the
broadcasting newcomer to get that all-
important “real world” experience? Schools
often use an active internship program as a
recruiting tool to interest prospective
students in their program.

r 4

s

//’/';/,: !

=

Asbury College (Wilmore, Ky.) students intern with ABC Sports' Jim McKay during the horse racing season.
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For individual broadcast facilities and
other industry-related outlets, cooperation
with an internship program can reap
numerous benefits, including:

@ The opportunity to train potential
future staff members as you want. Think of
an internship program as a minor league
ballclub. It can be a great source of new
talent for your station. Remember,
however, that you are under no obligation to
hire students after they complete their
internship with you. But those you do want
to hire will already understand your system
and procedures.

€ Good community relations. Pro-

mote the fact that a certain on-air segment
was produced by a student from the local
college, showing your station’s support for
the school. Building rapport with local
institutions always helps your business.

@ Inexpensive extra help. While this
is obviously a plus to your station, it should
not be the primary reason to take on an
intern. We’ll discuss this more in amoment.

Beyond the Classroom

Internship programs vary from school
to school. Some are loosely organized
“independent studies” where a student can
get credit for some related job; others carry

Recal Worl

rigid expectations of the student worker.

Oral Roberts University’s internship
program is as structured a class as English
101. All students seeking degrees in the
Communication Arts program are required
to serve at least one semester as an intern.
They must also complete the internship
course, where they leam how to look for a
job, prepare a resume and audition tape or
portfolio, and advance from job to job.

Dr. Even Culp, coordinator of
internships at ORU, says the program is not
simply *“work for credit.” “We give credit

CONTINUED ON PAGE 18

Asbury students direct the video production of the 1992 contemporary music festival “lchthus.”
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ONE FOOT...
CONTINUED FROM PAGE 17

for learning through practical experience,”
says Culp, “and for tying in classroom
concepts so the student will be ready for the
second and third jobs they will hold.”

A Worthwhile Experience

With all this in mind, what are some
practical ways to make the best out of an
internship program at your station? These
ten tips should help make the experience
beneficial for both you and the student
intern.

€ Hire an intern just as you would
any other employee. Have the prospective
intern go through a normal job interview,
present you with a resume, produce an
audition tape — whatever you would ask of
any other candidate for a similar position.

For example, if you are looking for an
intern to help run camera for a studio show,
have the candidate go through a blocking
exercise to show that his skills are adequate
todothe job. Keep inmind, though, that you
are hiring a novice; don’t expect perfection.
Do, however, expect competence and a
willingness to learn.

€ Remember that you are hiring a
student who will likely only be with you for
a few months, so don’t make long-range
plans around that person. The intern should
be in a support position, doing a job that
would not have to be done in order for you
to stay on the air.

Examples of good jobs for interns at
radio stations include on-air producer, news
copy writer, production assistant, and
marketing and promotions assistant. For a
television facility, interns can help run
camera, dosimple edits, build sets, and hang
lights. For both radio and television, do not
put the intern on-air as a main talent unless
you are going to hire that person for a
permanent position.

Alsoremember, yourinternis astudent.
And to most college students, there are no
days more holy than “break’ days, as in Fall
Break, Christmas Break, and Spring Break.
Make plans accordingly.

@ Do not hire an intern simply as
*“cheap labor.” As a university instructor, |
often had stations call and ask for students
to help do telemarketing or secretarial
work. It was usually under the guise of
offering the student a chance to “‘learn about
doingsurveys,” wheninreality it was nothing
more than an opportunity to make phone
calls or type information into a data base.

There is nothing wrong with paying
students to do these jobs, but these do not
constitutecollege-level internship positions.
Onthe otherhand, doing amarketing survey

is a good term project that can be worked out
with a teacher in either the communication
or business department.

€ Paying students is not necessary, as
long as they are leaming from the job they
are doing. It is best, however, to limit non-
paid duties to 20 hours a week, maximum.
You should not expect a student to give you
more than that and study and have a social
life (not necessarily in that order).

@ Do not limit the intern to one job.
Give him a feel for several different duties,
in various departments, if possible. Have a
radio intern spend some time sorting news
wire copy and carting actualities, then send
them on a remote to help pass out bumper
stickers and t-shirts.

@ If the student seems overwhelmed
with a task, provide help — but don’t do the
job for the student! Learning is often gained
through failure and frustration. Show him
how to come in after hours to practice. Ask
his teacher to help him at the school’s
practice lab.

You may have heard a teacher say the
rewards of teaching go beyond money, and
it is true. (It must be, because most teachers
are barely above the poverty level!) Imagine
how good you will feel once that student
becomes competent in a skill he did not
possess before working with you.

@ Do not look only to Christian
schools for intems. Many Christians go to
the community and state schools near you
and would prefer to hone their skills at your
station. Besides, whosays you have to select
only Christian interns? This may be an
evangelistic as well as educational
opportunity for you.

@ Evaluate the intern just as you do
the rest of yourstaff. Once aweek, if possible,

sit down with the intern and review the jobs
done that week. Watch tapes he has edited,
or listen to commercials he has recorded. If
the intern is in a marketing position, ask for
a weekly list of five promo ideas.

€ Promote the intern on-air in some
way. This is excellent community relations
and makes the intern feel appreciated. Bob
Cooper mentions his intern producers by
name at least once a week, sometimes
putting them on-air with him. Some
television stations list interns in their
program credits, with the name of the
student’s school in parentheses.

€ When the internship is completed,
be sure to evaluate the student honestly and
fully forthe internship instructor. Your word
is the major basis for the student’s grade.
Remember, not everyone deserves an “A.”

And, if asked, provide a letter of
recommendation for the student’s portfolio,
and make yourself available as a reference
on the student’s resume. This is just the
beginning of their career. With your help,
the internship experience will be the
stepping stone to a great one.

One last thing: [ would always
encourage my student interns to become
indispensible to the stations where they
intern. “Go early, stay late, and do more
than is asked of you, and you will suc-
ceed.” If you expect the same of your
student intern, both you and the student
will have an enjoyable and profitable
internship experience.

Jeftf Dunn teaches radio broadcasting at
Centerville High School in Centerville, Ohio,
and has also taught at Oral Roberts University
in Tulsa, Okla., and the University of Nations
in Hawaii.

- .

An Asbury student works for African Leadership on a video crew in Zaire, Africa.
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Family Entertainment Word Study Series

(Conscience.

famous come- system and
dian quipped demanding change
that “people is a noble exercise,

would listen to the
voice of conscience if
they knew what chan-
nel it was on.” But it’s
no laughing matter to
consider how void of
conscience is today’s
media: it can be seen on
very few channels.

It comes as no sur- ,
prise when a promi-  _47%
nent sociologist
refers to television
as “a vast cultural waste-

but it won’t bring

the desired results.
External pressures,
however intense,
cannot convert stub-
born human hearts.
No, the answer is not
to decry the darkness
but to turn on more
lights. Every program that
exalts values, promotes right
relationships and puts
decency on a pedestal

adds wattage to an ever-

land.” What’s worse is that it Ay 4\\\ increasing source of light.
is a moral wasteland as well, yet AN At Family Entertainment
few seem to care. Day after day, hour we’re determined to do our
after hour, millions submit themseives to ' part, producing programs
the sort of inanity and innuendo that once which can be viewed by anyone,
caused decent people to blush. It’s as if anywhere -- in good conscience.

the whole North American continent % 4

were absorbed in some sort of nightly
national séance. STEPHEN W. GRIFFIN IS THE PRESIDENT
What's the solution? Confronting the & CEO oF FAVILY ENTERTAINMENT

FAMILY ENTERTAINMENT

Family Entertainment Network™ produces high-quality animated videos for the family. Currently distributing the “Animated Stories from
The New Testament”, “Animated Stories from the Old Testament”, and “Animated Hero Classics” series, each Family Entertainment
Network™ program is produced by a former director of animation for Walt Disney Productions®, in conjunction with many of today's
finest Bible scholars. For complimentary information regarding Family Entertainment Network™, please call toll free 1-800-421-2903.
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Yours for

by Elizabeth J. Guetschow

ost of the teenagers who call into
M Dawson McAllister's live Sunday

night radio show—appropriately
named Dawson McAllister Live — aren’t
calling because they didn't make the
cheerleading squad or because they' ve heen
dumped by a two-week steady. They're
calling because they can’t get through the
day without doing drugs or because they’ ve
heard their parents tell them over and over
again, “I don’t love you and I wish you'd
never been born.”

All of the components of McAllister’s
ministry to youth— his weekly radio show,
the Hope Line, conferences, camps, a
Prayer Partner ministry, prime time
specials, and his first book, Please Don’t
Tell My Parents— seek to provide help and
hope to a generation of young people who
are perhaps more needy than any who have
come before them. And underlying all the
practical advice and words of
encouragement is the most important
message of all: that the love of God is
indeed more powerful than the greatest
hurt or worry or fear.

Here, Dawson McAllister talks to
Religious Broadcasting about his ministry,
his views on the needs of youth today, and
the responsibility of Christian broadcasters
to help meet those needs.

You reach thousands of teenagers
each year through your conferences,
camps, letters, and radio shows. How did
you come to focus your ministry on youth?

It was a natural for me. 1 started out
in junior high [ministry], and then 1
*“graduated” to high school. The high school
kids started to get me into assemblies at their
schools, and the next thing you know, [ was
out doing assemblies on a part-time basis as
a youth pastor. Then I got an offer from
Campus Crusade for Christ high school
ministry in San Bemardino [Calif.]; it was
like a Christmas conference deal. [Campus
Crusade’s] national director was there, and Dawson McAllister's ministry to youth includes numerous conferences throughout the year.

20 OCTOBER ¢ 1992 RELIGIOUS BROADCASTING



kids’ Dawson

he spread my name all over the country. |
started getting calls from places | didn’t
even know [existed]. So it was at that time
that I made the decision to go on and travel.
I’ve been doing it ever since.

Does your audience primarily consist
of Christian teenagers who are struggling
and confused or non-Christians who do
not even know Jesus Christ?

It"s a mixture. Our ministry does about
23 city-wide conferences a year, plus | do
camps. The conferences run anywhere from
about 1000 on the low end to 10,000 on the
high end, and we get delegations from
churches [in the area of the conference].
Within that delegation, we will find maybe
20 percent who don’t know the Lord. And
we see about 30 percent response to our
altar calls. We’ll [see] 80,000 to 100,000
kids at our conferences each year.

How have you seen the concerns of
youth change throughout the 20-or-so
years you have been actively involved in
the ministry?

I would say that kids are more troubled
today than they’ve ever been. They're more
open to Christ, but at the same time, they
are more scarred. [During] our radio show,
when kids call in to talk, I'm amazed at
how many “Christian” kids are really
troubled — troubled about their broken
homes, troubled over sexual abuse, just
flat troubled, thinking suicide, doing
destructive things.

It’s amazing to me — and I've been
able to slowly watch the trend, but it seems
like the trend is accelerating. So | always say
kids are more open to the Lord than they’ve
been in 20 years. But when they come to
Christ, they are more troubled and therefore
need more therapy and guidance to [help]
them so that they are what I call more
productive Christians, able to help others,
able to grow on their own.

I was reading in your book about the
breakdown of families and morals —
even Christian families. What do you
think are the greatest needs of youth now,
and can those needs be met in some way
other than through the traditional family,
since that hardly exists anymore?

The greatest need facing American
teenagers, outside of their need to give their
lives to Jesus Christ, is self-esteem. Low
self-esteem is the greatest symptom prob-
lem by far facing the American teenager.

Their big problem is that they haven’t
fallen in love with Jesus Christ and applied
Biblical principles to their lives that will
change them. And so, I think a lot of the
other problems, whether it’s the misuse of
sex, or drugs, or anger. or violence, all stem
out of the rage that students feel because
they hate themselves, and they don’t feel
there’s much worth living for.

I think sometimes kids do sex even
though the AIDS epidemic is sweeping the
country because it’s a form of suicide; I call
it social roulette. There’s a lot of different
ways to kill yourself. Some people go ahead
and pull the trigger or pop the pills; others go
ahead and live so dangerously that they
don’t care if they live or if they die.

I noticed a thread running through
the letters the kids sent into you that
you used in your book. All of them seem
to come back to some kind of horrible
family problem. Even the ones that seem
relatively minor arestill bad —the verbal
abuse or whatever. If self-hate is the
trend, do you think it is caused by the
breakdown of the family?

To me, there’s no question. My big line
is, all roads lead to home. You can trace it
back almost every time to some type of
broken-down function in the home. Kids
are ignored — we call that abandonment
abuse—orthey are psychologically abused.

A girl called into the show last night

asking for prayer for a friend [whose]
parents had abused her and told her, “We
don’t love you; we wish you weren’t here.”
Sothe girlis out sleeping around, she’s been
date-raped, she’s suicidal, and she gave her
life to Christ at this camp we had in Florida.
Her friend was calling asking for prayer,
asking how she could put her back together.
The girl was never beaten, but the girl was
abused. I tell parents, vou’ve got totell [ your
kids], “I love you just the way you are. No
matter what you do or fail to do, it’s not
going to take my love from you.”

It’s very easy to say that the love of
Christ can solve any problem or heal any
hurt, which of course is true, but how do
you work to make your ministry and the
suggestions you offer to these kids
practical and life-changing?

Well, we try to do several things, both
in our conferences and [on] the radio. On
our radio show, we not only give Biblical
principles on how ta live, but we try to tie
these kids into some individual somewhere
who will walk with them. That’s what
teenagers are looking for. Inour conferences,
when kids make decisions, we turn them
back over to the youth leader. On our radio
show, we offer an 800 number kids can call
off the air to talk with an adult about their
problems. And from there, then, we try to
find out where those kids are and plug them
into either a counselor or an aggressive
local church that will help them pick up the
pieces.

It seems to me that what you’re
doing is finding someone to replace their
parents.

Well, my hope through the book and
certainly through our radio show is to wake
up Christians to the needs of the American
teenager. | am amazed at how many adults
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write us and say, “Your radio show is so
compelling, but I can hardly listen to it
because there’s so much pain.” And I go,
well praise God, because it’s reality.

These kids call me, and they forget
they're on the show. They so trust me now
that they just pour out their guts. So what
you get on the show is honesty, and that
honesty is compelling.

How does what you’re talking about
in terms of putting them in contact with
an adult relate to your Prayer Partner
Ministry?

I gotanideaawhile back. I was working
in Columbia, Tenn., where I live now, help-
ing get a youth ministry started. These kids
were pretty wild, and [ didn’t want to go in
without prayer. [ got a bunch of people to
pray in the back room while [ was speaking
to these kids. So one day one of them said,
“Why don’t you get these kids to write
prayer requests on a piece of paper and we’ll

pray for them.” You should have seen it. The
3 x 5 cards were full of kids’ pain. Non-
Christians thought it was great that an adult
would care enough to pray for them.

So for every kid who calls our Hope
Line — and we get about 1500 to 2000 calls
amonth — and anybody who writes me, we
will guarantee them a prayer partner,
somebody across the country who will sign
up and pray for them for 20 days, once aday.
We’re up to roughly 2000 prayer partners
now.

So if someone wanted to become a
prayer partner, what would they need to
do?

Allthey’ve gottodois write me, and we
put them on the prayer partner list, and then
about once every 20 days, we’ll send out a
first name and their story. See, we’re on
Sunday nights, and Sunday night is dead
time, except for youth. There’s more kids at
home on Sunday night than any other night
of the week, so we don’t care that it’s dead
time. It’s dead time for everybody but us
... and people over 65. I knew there would
be a lot of older people listening, and 1 felt

Dawson McAllister chats face-to-face with some new friends.

like they would listen if they didn’t feel cut
out of it. These people over 65 — they can
pray. It’s a flat-out exciting deal.

I wanted to ask you about the Hope
Line. How long has that been in existence?

The reason we went to the Hope Line is
because you hate to uncover problems and
then not help. Kids are real immediate. If
we do a show on suicide, every kid who's
suicidal suddenly has a problem; we didn’t
cause the problem, we uncovered [it]. We
have maybe 3000 kids trying to call us, and
I cantalk tomaybe 12 an hour; you justcan’t
blow these kids off. Even at best, if I can do
four or five minutes and turn them to our
Hope Line, that’s about all I can do — and
send them down the road.

What happens when they call the
Hope Line?

We have a full-time guy who lines up
volunteers. Actually, we have astaff of three
that works our Hope Line during the week,
but during the show, we’ll have volunteers
that we train in Texas — just people who
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care. Sometimes they’re youth pastors,
sometimes they’re youth sponsors,
sometimes they 're Sunday School teachers.
And we don’t say we're professional
counselors; we just say, ““Call somebody
who cares.”

We get a lot of first-time disclosures on
sexual abuse and Satan worship and all of
that. We’ve been able to pull three girls out
of Satan worship [who] were so far in, one
of them was about to be sacrificed to Satan.
We were able to pull her out and get her to
asafe house. We do battle through our Hope
Line. The plan was not to frustrate kids but
to give them an outlet where they could talk.
We give them an outlet, give them spiritual
guidance and then try to get them into
somebody local. We're trying to become the
number one referral ministry in America.
We refer kids all over the country.

My next question, then, would be,
are there enough good counselors,enough
programs out there — or at least enough
to start with?

What we try to do in every market is
find 15 or 20 churches that have a heart for
kids, that aren’t afraid of kids. Some
churches are afraid — “Why would we
want to bring these messed-up kids into our
haven?” So we try to find churches that will
be a haven to these kids. And it’s amazing
how many people volunteer.

There are people out there who are
really interested; it's just that they don’t
have an outlet. We try to find these people,
qualify these people, and look for safe houses
for kids who are really struggling. We try,
through the Hope Line, to keep them on the
line long enough to get thern healed enough
to move them on.

And so the show has a real intense
following, kids who won’t miss the show.
It’s their life line. People say, “We’re not
programmed for kids.” We say, hey, you put
us on, and we'll find you kids, ‘cause kids
will get kids who’ll get kids. Kids will
always go where there’s life.

I wanted to ask about your television
specials — Too Young to Die, Making
Peace with Dad, and Kids in Crisis. |
mean, those are some tough subjects.
How do you measure the impact of the
prime time programs?

The prime time programs were excit-
ing. There’s no question about it: when we
went on ABC [in] Dallas, [Tex.], and won
our time share of that hour, that was pretty
exciting. But to be honest with you, radio is
more exciting. In television, you're
shotgunning; you’re talking to a quarter of
a million people somewhere in one market,

but a lot of them aren’t kids. We’ve found
that we can target better off of radio.

How do you think other Christian
broadcasters can most effectively reach
young people, both those who have
accepted Christ and those who have
rejected Him? What do they need to keep
in mind if they’re thinking that they want
to somehow target youth audiences,
whether that is their main target or not?

They have to be themselves; they can’t
be anybody other than who they are. If they
try to be hip for Jesus and they’re not, it
won’t work. So number one, you've got to
be yourself. Number two, you’ve got to be
direct. You’ve got to be loving, but you've
got to be direct. And you have to be very,
very practical. You’ve got to cut out
cliches. And [you’ve] gotto be real simple.
See, the key to kids is simplicity and color.

Kids are very practical; if it doesn’t fit
for them right at that very moment, they
throw it out. So the simpler you can make it,
the more practical you can make it, the more
colorful you can make it, the more honest
you can make it, the more real you can make
it, the more kids are going to listen. But
that’s a struggle; that takes an extra effort.

It’s time that every Christian station
program for teenagers. We’re asking that
Sunday nights be youth night. Some stations
are going to do a little more contemporary
music after our show, putting a show to-
gether just for kids. Whether or not they take
our show, they need to do something more
for youth or there won’t be anybody left to
be in Christian radio because they’ll have
been wiped out by the world. If we don<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>