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Making a Difference in Modern Society




WHY BUY

For less than the cost of a top independent station in a major market, you can
have the entire country with INSP. We reach 5.5 million homes on over 750
cable systems throughout the U.S.

Soon, religious broadcasters on The New Inspirational Network will reach a
world-wide audience. We're the best media buy in television.

Join us. Together, we can bring new strength to the Body of Christ and help
usher in a new era of evangelism. Together, we can touch the hearts of millions
of Americans.

[

L3

INSPIRATIONAL
People Watch Us With Their Hearts

For more information, call Judd Jackson, V.P. Sales & Marketing (704) 525-9800
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There is never a
question about what
he believes.

For bibical truth
in tough times...

The Central Message
with Dr. Ron Phillips.
Check your local

television listings.
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CHRISTIAN TELEPHONE

M INFOCISION
I MANAGEMENT
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Close supervision,
and extensive monitoring

Christian Communicators

S Make the Difference
-

InfoCision communicators are fund raising experts. We only
make outbound telephone calls, and specialize in serving
For More Information Call: religious non-profit organizations.
Tieh MeeReleteki InfoCis_ic_)n utilizes Christian communicators who are spiritu-
bt an R TR ally sensitive to your donor’s needs, yet generate the absolute
(216) 668-1400

In-depth client training

maximum net income. Let us show you why we are the unques-
tioned leader in religious telemarketing.

cl INFOCISION MANAGEMENT
)

INFOrmation/deCISION Management
325 Springside Drive « Akron, Ohio 44333 - (216) 668-1400
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THE AMERICAN BIBLE SOCIETY

SPECIAL IMPRINT PROGRAM —

e most
rewarding message
that can carry your name.

The American Bible Society
Special Imprint Program—
The Bible, New Testament and
Scriptures all available with
your own, personalized imprint.

At the American Bible Society, we share
your commitment to spread the Word of God.
Picture your name and artwork on a handsome cover...
put a message about your church, ministry or organization on the back.
Reach out in this personal and responsive way. You'll find that
although the cost is nominal, the rewards are great.

For more information,
see us at Booth #502

(Circle 103 on the Reader Service Card)
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General Features

For Such a Time as This
16 — by Elizabeth J. Guetschow / According to author, broadcaster, and disability advocate Joni
Eareckson Tada, Christians must, in an age when both abortion and euthanasia are issues of rel-
evance, take care that they do not oppose a sin under one name and support it under another.

A Killer Among Us
24 — by Lorraine Day, M.D. / Beyond an awareness that they are not immune to the effects of the
AIDS virus, Christians must realize only absolute truth about the disease will protect them against it.

A Voice for the Silent
28 — by Ingrid Guzman / For WVCY-TV and WVCY-FM/Milwaukee, simply — passively — being
concerned about the growing practice of abortion in this country was not enough.

Surfacing the Secret of Child Abuse
36 — by June Hunt / If its victims are to truly experience healing as intended by the Great Physician,
child abuse must be allowed to become a secret no one is keeping.

The Road Too Frequently Traveled
40 — by Glenn Plummer / As they prepare to gather for a time of fellowship in Los Angeles
at NRB 93, religious broadcasters must go with an awareness that the racial struggles
of the past demand the attention of today.

Headline and Heartache
42— by Dan Nicholas / As America’s forces work to save the lives of thousands of Somalis, Christian
broadcasters are reminded of Jesus’s words — “I was hungry and you gave me food” — and
are faced with the challenge of responding with faithfulness.

With Unity and Diversity, Pressing Ever Onward
46 — by Clinton H. Utterbach / The pastor of Redeeming Love Christian Center in Nanuet, N.Y.,
offers a few suggestions on how Christian broadcasters can, in the spirit of both equality
and individuality, reach out to the black community.

An Election Reaction
52 — For the first time in over a decade, America has as its president a Democrat whose views
on some crucial issues run contrary to the beliefs of many evangelicals. Here, a group of religious
broadcasters offer a few thoughts on what that may mean for the Christian community.

Called to be Salt and Light
64— by Ted Baehr / With the issues of corruption and immorality in the media making
their way to the forefront of public attention, Christians have a unique opportunity
to effect change, reform, and a return to excellence.

Out of the Closet and Into the Spotlight
70 — by Matt Seward and Duncan Dodds / According to a unique study on the industry,
Christian music radio is too jumbled, too boring, and too inaccessible — and
active, church-going Christians are the ones saying so.

Departments
Signing On 8 | Music Matters 102
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Washington Watch 82 | Programminglssues 106
Global Challenges 84 | FundingManagement 108
Inside NRB 86 | The Book Shelf 110
Media Focus 90 | InterviewInsights 113
Trade Talk 92 | Looking Ahead 116
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Youth Wave 98 | AdvertisingIndex 146
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Convention Features

A Golden Celebration
124 — A group of broadcasters who have seen more than a few National Religious Broadcasters
conventions come and go share a collection of their favorite memories.

National Religious Broadcasters Founders and Presidents
134 — Religious Broadcasting pays tribute to those who gave its parent
organization life and to those who have given it guidance.

Straight to Their Hearts
138 — by Karen Dagher / The gospel message, as presented by Greg Laurie and Harvest
Crusades, is changing the lives — and the eternities — of thousands.

The Long Journey to a New Life
142 — by Bob Darden / With a new sound, a new look, and a new album just released, Mylon LeFevre
is, by the grace of God, a living example of what it means to be given a second chance.
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MAKING A DIFFERENCE IN MODERN SOCIETY
As it hosts its 50th annual convention and exposition,
National Religious Broadcasters — and its members,
its board of directors, its headquarters staff, and its
supporters — ventures to Los Angeles, where the
witness, talent, and dedication of those who partici-
pate will shine as brightly as the lights of the “City of
Angels.” In its official convention edition, Religious
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Broadcasting provides final details and information 4 ,___—g_—'iz Bureau / ©
on the 1993 convention and, in a special “social [l 1991 Michele
issues” section, challenges broadcasters to respond |[ENEETRIPNSTIRMPCREPN .| Tom
actively and with influence to today’s critical issues. PTGy Grimm

Religious Broadcasting (ISSN 0034-4079)is published 1 1 times a year. To subscribe, send $24 for one year to National Religious Broadcasters, 7839 Ashton Ave., Manassas, VA
22110-2883. Airmail orders outside the United States must add $36 annually. Second class permit paid at Manassas, Va., and additional offices.

Printed in the U.S.A. Copyright 1993 by National Religious Broadcasters (NRB), all rights reserved. Contents of this magazine may not be reproduced, in whole or in part, unless
expressly authorized in writing by NRB. All editorial and production correspondence should be sent to Religious Broadcasting, 7839 Ashton Ave., Manassas, VA 22110-2883.
Religious Broadcasting assumes noresponsibility for return of manuscripts, photographs, and cartoons, and reserves the right 1o accept or reject any editorial and advertising material.
Postmaster: Please send change of address to Religious Broadcasting, 7839 Ashton Ave., Manassas, VA 22110.
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The Message Hasn't Changed...

help you deliver God’s

In today’s world of digital
compression, narrow-niche
marketing, and advanced
broadcasting technology, the
only constant may be change.
But at KMC Media, we're
committed to staying abreast of
the endless changes to help you
take God’s message to the
audience you want to reach.
When David Clark joined
forces with Killion McCabe &

Associates to create KMC

Media, he gathered a group of
top professionals in the
broadcast industry. Eachisa
committed Christian who
shares the same Great
Commission you do. And
each one is, quite simply, the
best in the business.

The result is a company that
gives you comprehensive
media, production, marketing,
syndication, and communica-

tions services. One that can

unchanging message of hope.
Whether you have a broad-
cast ministry on the verge of
expansion, or an established
national program, we can help.
With expertise in media
selection. Personal relation-
ships and strong industry
knowledge that give you
excellent rates. Plus focus
groups and ongoing evaluation

of station performance to assure

maximum impact for your
outreach. All at the most
affordable cost.

You can also turn to KMC
Media for quality television,
video, and radio production.
Our television director, Jon
Simpson, has produced some
of the nation’s most effective
Christian television pro-
gramming. And our audio
director, Greg Cromartie, is

second to none. So in our



But The

digital audio editing suite,
your message will be delivered
with state-of-the-art quality.
What’s more, our close
association with Killion
McCabe & Associates—
a leader in relationship
fundraising, marketing, and
direct mail for Christian
ministries—enables us to provide
you with donor development
strategies to help you fund

your broadcast ministry.

Delivery Certain

Today, KMC Media is
working with such national
ministries as Prison Fellowship,
World Vision, and Concerned
Women for America. Helping
guide the expanding outreach
of noted pastors like Dr. Adrian
Rogers and Dr. Ed Young. And
producing innovative short
format programming for
histaric ministries like SIM and
Mission Aviation Fellowship.

We'd like to do the same for

you. Let us know vour vision
for sharing the unchanging
truth of Jesus Christ. We can
deliver the help you need to

make it a reality.

Stop by the KMA Companies
Tower, Booth 452, and pick up

a copy of our brochure and a

free five-minute video demo
entitled, Honw to Get a Life.
Or call David Clark at
1-800-825-MEDIA.

(Circle 145 on the Reader Service Card)
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700 Coit Central Tower

12001 North Central Expressway
Dallas, Texas 75243-3734
214-383-7000

Fax 214-239-0006
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David Clark

Signing On

The theme for the 50th Annual National
Religious Broadcasters (NRB) Convention &
Exposition is “We proclaim Christ.” It is safe
to say there has never been a greater need for
the clear and uncompromised proclamation
of the person and work of Christ.

As a small boy, I remember traveling
with my missionary parents to different cities.
In almost every one, there was a large illumi-
nated “Jesus Saves” sign, often in the form of

David W. Clark is

> president of NRB
a cross. Time and our current non-confronta- and president of
tional evangelism styles seem to have van- i':"l‘)%“"::d'a Inc.,

quished most of these signs.

Buthow will our world see and hear about
a Savior who loves the unlovable and can
transform a hopeless sin addict into a saint? Since the most needy often will never attend our
well-appointed churches, it is left to Christian broadcasters to take the gospel to the world. The
Apostle Paul raises two important rhetorical questions about communicating Christ in his letter
to the church in Rome (Romans 10:14-15).

First, Paul asks, how shall the world hear so that they can believe in Christ without a
“preacher”? The word used means proclaimer or communicator. The answer is that our world
will not hear unless we as broadcasters join in the task of proclaiming Christ. It is a high honor
to be a communicator of the news that God has reconciled our world through Christ.

I am committed and deeply involved in
my local church. But at its very best, the local
church only reaches a fraction of those in a
community who need Christ. If you have read
the letters and answered the telephone calls of
people reached through Christian broadcast-
ing, you will never be the same. Most of our
critics have never prayed with a caller for
salvation.

Second, Paul asks, how shall we commu-
nicate unless we are sent by God? Christian
broadcasting is not just a job or business: it is
a calling from God. We must proclaim Christ
in a way that will lead to faith in a Savior, not

Proclaim
Christ
Every Day

to the adoration of the broadcaster.

Unless we recognize the unique nature of what we do, we are in danger of becoming mere
sophists. Nothing is more distasteful than the spectacle of someone who pretends to be
something they are not in the name of God. The world subjects such hypocrisy to special scorn
and ridicule as evidenced by Prime Time Live and other recent expose television programs
pertaining to televangelists and their organizations. And well they should.

Many good things happen at our annual NRB conventions. We greet old friends and meet
new ones. We expand the outreach of our programs and stations. But such things happen at any
good trade show. If this convention is just the annual meeting of a trade organization, we will
have failed completely.

To proclaim Christ, we must know him and have daily communion with him. Anything
less will produce a professionalism which may be technically flawless, but spiritually dying.

Our general sessions and workshops are planned to bring you into the presence of God.
Don’t leave this convention to proclaim Christ until you have had a renewal of your calling to
serve him.%

National Religious Broadcasters Statement of Faith

. We believe the Bible to be inspired, the only infallible, authoritative Word of God.

. We believe that there is one God, etemally existent in three Persons: Father, Son, and Holy Ghost.

. We believe in the diety of Christ, in His virgin birth, in His sinless life, in His miracles, in His vicarious and aton-
ing death through His shed blood, in His bodily resurrection, in His ascension to the right hand of the Father,
and in His personal retum in power and glory.

. We believe that for the salvation of lost and sinful man regeneration by the Holy Spirit is absolutely necessary.

. We believe in the present ministry of the Holy Spirit, by whose indwelling the Christian is enabled to live a
godly life.

. We believe in the resurrection of both the saved and the lost, they that are saved unto the resurrection of life
and they that are lost unto the resurrection of damnation.

. We believe in the spiritual unity of all believers in Christ.
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Congratulations On Your
soth NRB Convention

For thousands of people each week,
the choice to the Holyland
is the airline of the Holyland.

Committed to giving
its passengers the best service,

EL AL offers daily nonstop flights
from New York (except for Fridays),
and flies from Baltimore /Washington,
Boston, Chicago, Dallas/Fort Worth,
Miami, and Los Angeles.

The Airline of Israel

(Circle 121 on the Reader Service Card)



Woody Wojdylak
(Wo-ja-lack)
President

ANNOUNCING

Unique, High-quality,

Customized, and
Effective Fundraising
Programs

NO UP FRONT COSTS!

Tuning In

Note Cards, Calendars, La-
bels, Holiday Cards, Art
Prints Designed Specifically
for Your Organization ¢
Help Spread Your Message
* Risk No Monies of Our
Own ¢ Member List Analy-
sis ® Label Production
Letter Writing ® Receives
and Processes Returns e
Program Performance
Analysis ® Financial Re-
ports, Regional Analysis,
Target Mailing and Mem-
ber Preferences Research

If your organization has a
donor base of 20,000
members or more, contact
us today!

ASSOCIATES
INC.

5654 EAST WESTOVER, SUITE 109

FRESNO, CALIFORNIA 93727
(209) 348-9081/FAX (209) 348-9085

(Circle 106 on Reader Service Card)

Isn’ta 50-year anniversary a good time to
reflect on the past? Inarecent letter to me from
Billy Graham, he said, “As you know, it was
my privilege to participate in various ways in
the earlier days of National Religious Broad-
casters (NRB), at the invitation of such people
as Tom Zimmerman [one of the founders of
NRBJ, Dr. Theodore Elsner [an early leader in
NRB]J, etc. There would only be a relatively
few people, but it was a thrilling time because
they were so dependent upon the Lord. I
learned many lessons that have helped me in
my ministry.”

In the early part of December 1992, my
wife, Mary, and I had lunch with Elizabeth Zimmerman (Tom Zimmerman’s widow). We
reminisced about her husband’s 47-year service and his attendance at NRB conventions. Here
was a stalwart man of God who had attended virtually every NRB convention even though his
own schedule often interfered. Such dedication showed where his heart was.

I also think of the late Dr. Bob Cook [former president of NRB from 1985-88 and interim
executive director of NRB in late 1989] and the late Bob Ball [former officer and executive
committee member of NRB], who have had such an integral part in this ongoing work. God
bless their memory and may we carry the work of NRB forward as they have done.

But after 50 years, it is time to look
forward also. There are many exciting
things I see for NRB in the coming days:

1) NRB is needed. Our combined
efforts at maintaining air waves and
narrowcasting access is certainly needed
as much as in the past. Many special
interest groups would like to see our voices
stilled. Sometimes, I grieve to hear broad-
casters say, “What can NRB do and give
to me?” What should be asked is, “What
can I give to our common canse?” It is
certainly not the time to withdraw and
become isolationists. We need each other
and we need to let our combined voices be heard.

2) NRB has become more educational-oriented than before. Through excellent chapter
programs and national convention seminars, workshops, and general sessions, NRB is staying
on the cutting edge by providing up-to-date information and new ideas for religious broadcast-
ers.

3) Our publications (Religious Broadcasting magazine and The Directory of Religious
Broadcasting) have become outstanding in editorial and news content. Advertisers in both have
awakened us to new equipment, services, and concepts, which help us grow in the broadcasting
industry. The yearly directory (to be next published in 1994) is used frequently by Christian and
secular media contacts around the world.

4) Our new member benefits are expanding as well as the NRB resource library. Many have
purchased materials and books at reduced prices from the library.

5) The NRB comprehensive benefit plan by The Travelers is also outstanding. The claims
service offered is excellent. I am grateful for The Aegis Company for marketing this plan to
our members and encourage you to investigate this health care plan if you have not joined.

6) Our move to greater Washington, D.C. was right on target. NRB is glad to be located
in Manassas, Va., because the move positions us for more effective work in upholding our cause
to the U.S. government.

Yes, 50 years of NRB conventions is an important milestone. To God be the glory! Next
year, we will be celebrating 50 years of the founding of NRB at the 1994 convention in
Washington, D.C. We hope to see you there also.®

Dr. E. Brandt
Gustavson is the
executive director
of National Reli-
gious Broadcast-
ers and publisher
of Religious
Broadcasting
magazine.

Convention Time
Of Reflecting,
Looking Forward

E. Brandt Gustavson
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IF YOU THINK THE GOVERNMENT ISN'T TELLING YOU
THE TRUTH ABOUT AIDS, CANCER AND MANY OTHER
LIFE THREATENING DISEASES ... YOU'RE RIGHT!

TRUTH SERUM

the new national radio program by Dr. Lorraine Day TELLS ALL
about the medical disinformation disseminated to both the medical
community and the public by the government, by organized
medicine, by the pharmaceutical industry and by other powerful
special interest groups.

TRUTH SERUM
lays bare the facts behind the:

B government's failure to stop the spread of AIDS now even
though it has that ability in hand

B organized medicine's cover up of inexpensive cancer
therapies and, yes, cures

@ politics of funding for medical research

B who really controls the medical "facts" taught in medical
school ,

M cause for 80% of the disease in the country

B unwillingness of the government to allow better health care
at a 50% reduction in cost.

Dr. Lorraine Day, the host of TRUTH SERUM is a trauma orthopedic surgeon who for 15 years was on the faculty
of the University of California, San Francisco, School of Medicine as Associate Professor and Vice Chairman of
the Department of Orthopedics. She was also Chief of Orthopedic Surgery at San Francisco General Hospital and
is the author of such provocative works as AIDS: WHAT THE GOVERNMENT ISN'T TELLING YOU and
EVERYTHING YOU WANT TO KNOW ABOUT AIDS BUT HAVEN'T BEEN TOLD.

She has been invited to lecture extensively throughout the U.S., and the world, appeared on numerous radio and
television shows including 60 Minutes, Nightline, CNN Crossfire, Oprah Winfrey, Larry King Live, The 700 Club,
John Ankerberg Show, Point of View/USA Radio Network, Coral Ridge TV Hour and the Joy show on Trinity
Broadcasting Network, and has been recognized by the courts as an authority on the subject of AIDS, and its risks
to the public.

TRUTH SERUM, featuring many exciting and authoritative guests each week, will become available February 1,
1993 in a 54-minute weekly format. TRUTH SERUM offers 8 minutes of time for local station commercials and
may be obtained via VCY America on Space Net 3, Transponder 13. TRUTH SERUM will be fed on .51 mhz
Tuesdays and Thursdays from 4:00-4:55 pm (Central Time) and on .78 mhz Mondays, Wednesdays and Fridays
from 11:05 am-12:00 noon (Central Time).

Dr. Day is one of the most powerful and moving speakers of our time and is a proven winner on radio and television
talk shows as over 500 hosts and producers will testify. Boost your ratings and provide your listeners with the kind
of life saving information that can be found only on TRUTH SERUM. For more information
call 1-619-341-9195.

Dr. Day can be seen at the convention center at the VCY/America booth #436, and in a live AIDS
debate with Shepherd Smith of A.S.A.P. on Sunday, February 14, from 2-5 PM in Room 503.

(Circle 175 on the Reader Service Card)



A Cutting Edge Daily Capsule and Weekly Talk Show

A Daily and Weekly expose’ of how Government and Financial Insiders are deciding your
future through implementation of the: ® New Economic Order

¢ New Political Order

® New Religious Order

Presented by

£
.,),\r D“\"‘h/

3500 JFK Parkway ® Fort Collins, Colorado 80525
800-325-0919 / 303-223-4962 / FAX 303-223-4996 / TELEX 45-2049

Unravelling The New World Order (25 Minute Edition) is available on the USA Radio Network, Spacenet 3R, Transponder 7D
Channel 13, Frequency 5:01, on Saturdays at 11:05 a.m. Central Time. Three Minute Capsule Editions are available from FAMC

(Circle 123 on the Reader Service Card)

Your Host: Larry Bates

l

Bates, an economist, is a former member
of the Tennessee House of Representatives
and chairman of its powerful commuttee on
banking and commerce. He is a former
bank CEO, and a nationally recognized ex

pert on political systems, the Federal
Reserve, and how they affect the economy
and your investments.
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Is The Future Of

Your Orfanization

Dangling By Loose Threads?

Even the most tightly-knit organizations can begin to unravel if
there are loose ends in your marketing plan.

At Taylor Made Communications, we strategize, develop and
implement marketing and fundraising plans. And not a pre-packaged,
off-the-rack pattern. But a specific plan of action that threads the
needle for your organization.

Whether direct mail, video, television, radio, space ads, or a
combination of communication vehicles, we’ll work with you to
select the correct media applications for your particular marketing
situation.

To learn more how a custom plan can improve your effectiveness

and look, call your “Taylor” . . . Taylor Made Communications.
Phone 1-800-6-TAYLOR!

6155 East Indian School Road, Suite B ¢ Scottsdale, AZ 85251

Q“QQ-QO-Q-&‘-&-G‘-‘--QQ& > ab 4
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Promise Publishing

2324 No. Batavia Ave.
Orange, CA 92665

(714) 282-1199
FAX: (714) 282-1199

More HOCKING Books...

Spiritual Gifts - (8-1'2x 11 workbook)
Perspectives on Prayer

Reviving the Stones - (Nchemiah)
Dare To Be A Daniel - (a 2-vol. sen)
Practical Proverbs ‘r Your Problems

Who Is The Messiah?

More OUTREACH Books...
The Good Seed (wydliffe Bible Tms.)
Desperate St. (World Opportunities)
Just Say Yes (12-step Rehabilitation)
Speaking the Truth in Love
(Mormon Ministry)
Sharing Christ - With Mormon
Friends

Mormon Chronicles

(Circle 171 on the Reader Service Card)




INTEGRITY MUSIC

* 15 MILLION RECORDING SOLD « OVER 600 RECORDED SONGS »
N 4
* TWO RECORDING STUDIOS » THREE INTERNATIONAL OFFICES o
* EIGHT YEARS OF MINISTRY o

* AMERICA'S BEST-SELLING PRAISE AND WORSHIP SERIES ¢

BRINGNG POPLE INFO0DS RESEYCE
t ‘INTEGRITY
1 MUSIC

; P. 0. Box 851622 « Mobile, Alabama 36685-1622




Joni Eareckson Tada is the founder and president of JAF Ministries, an organization accel-
erating Christian ministry in the disabled community. Joni and Friends, a five-minute daily
radio program, has been carried on 650 outlets across the country for the past ten years.
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by Elizabeth J. Guetschow_______

“1 pelieve that every right implies a
responsibility; every opportunity, an
obligation; every possession, a duty.”

—John D. Rockefeller

f religious broadcasters are, by the
grace of God, blessed with unique

rights, opportunities, and possessions
which allow them to carry out the mission
of their choosing, they are, at the same
time, also “blessed” with unique respon-
sibilities, obligations, and duties which
call them to carry out the mission of
God’s choosing.

Today’s religious broadcasters serve
in a time of technology and advancement
when rights, opportunities, and posses-
sions are plentiful. Yet they also serve in
a time of brokenness and need when
responsibility, obligation, and duty are
perhaps more plentiful.

The pages which follow comprise a
special section of this, the 1993 conven-
tion issue of Religious Broadcasting.
Within these pages, we invite you to
examine a series of “social issues” from
the perspectives of several writers, each
of whom is committed to the cause of reli-
gious broadcasting and each of whom is
touched in some way by the issue about
which they write.

We challenge you to learn from the
information presented in these pages. But
we also challenge you toward an “active
reaction” to the needs set forth here;
toward, perhaps, a rethinking of the most
Jaithful and effective ways of using the
blessings God has granted to meet the
call He has issued.

In this first article of its social issues
series, Religious Broadcasting talks face-
to-face with author, speaker, artist, and
disability advocate Joni Eareckson Tada
about her new book, When Is It Right To
Die?, about the complex issue of euthana-
sia. and about a new meaning for the
phrase “death with dignity.”

It seems to me that for many
Christians, abortion approaches being
a black-and-white issue; whether or
not that’s true is really not my ques-
tion. But do you think that for many
Christians, euthanasia is much more of
a gray area, something about which
they are ambivalent?

I think if you go out on the street and
take a survey of people, Christians specif-
ically, and ask them, “What’s your view

CONTINUED ON PAGE 18
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FOR SUCH ...
CONTINUED FROM PAGE 17

on abortion?”, they'd be able to make a
black-and-white response. But if you
asked most Christians, “Would you sup-
port a physician-assisted suicide initiative
on your state ballot?”, they’d probably
scratch their head, because not every-
body’s going to have an abortion, but
everybody will die. And the way we want
to approach our death is a highly personal
issue, not just the timing of our death but
the manner in which we would die.

All of us want to die serenely, peace-
ably, and when we stare in the face of
advanced medical technology with all of
its tubes and machines, it fosters a fearful
response. And I think that’s why there’s
so much ambivalence about responding to
legalizing euthanasia.

What kind of direction can we find
in the Bible in regard to this subject?
At the time the Bible was written,

there were no such things as respirators or
kidney dialysis machines or advanced
medical treatments. The Bible never real-
ly defines death; it just records it when it
happens.

We often like to fall back on that
scripture in Job — “The Lord gives life,
the Lord takes away life, blessed be the
name of the Lord” — and we wish it were
all that simple. We wish it were just as
simple as God gives life, God takes away
life, and there’s a line between the two, so
there. But it’s finding that line which is so
difficult.

So the question really is, what scrip-
tures can we look to that will give us
guidance, that will give us direction?
There are plenty of do’s and don’t do’s in
Scripture; “Thou shalt not murder” is a
pretty direct don’t do. “Choose life” out
of Deuteronomy is a pretty direct do.

But what about the case of either
extraordinary or ordinary medical treat-
ment? What about those situations where
it's very hard to find that clear distinction
between either sustaining life or prolong-

'./"1 }]}) \ i
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ing death? That’s when we need to look
at not commands or prohibitions in
Scripture; we have to look at those things
which are either permissible or com-
mendable in Scripture. For instance, we
can draw some guidelines from the fact
that Scripture says that life is precious.

Scripture underscores that a dying or
debilitated person should have every
access to the means of God’s grace.
Scripture also underscores that love of
God and love of others is paramount; that
means that our motives are to be pure
when we assist a dying person. Our con-
science must be clear when we advise
them to forgo medical treatment or to opt
for medical treatment. These are the kinds
of scriptural guidelines that can give us a
moral bearing as to what sorts of deci-
sions need to be made.

Probably the most important one is
this idea of motives. When we begin
deciding medical care treatment based on
impure motives, then we’re off base.
Then, we’re asking for God’s wisdom
with secret doubts. Our motives are

As an active member of the religious broadcasting community, Joni Eareckson Tada is a frequent participant at NRB conventions. She will
take part in a convention “super seminar” on the prayer movement in Los Angeles.
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impure, and God will never commend
any kind of medical care directive that is
born out of that kind of impure motive.

And it would seem like it is all too
easy to fall into those kind of impure
motives without even realizing it.

It is. None of us want to postpone
death when death is imminent. I think all
of us should have the right to be allowed

You will only find
life worth living if
you reach out in the
darkness to discover
the hand of Christ.
Maybe that’s why
Jesus said, “I am the
light of the world.”
Rays of light are
first and foremost
found in Him.

Joni Eareckson Tada, When Is it Right To Die?

to die. Ecclesiastes, chapter 3 says there is
a time to die, [but] it takes Holy Spirit
sensitivity to determine when that time is.

Could you give me your perspec-
tive on the “Death with Dignity Act”
which was defeated by voters in your
state last November? What effects do
you think a bill like that would have
had on our society? If it’s possible to
say who would have been the most
harmed by it, who would that be?

It was called the physician-assisted
death act, and it meant that a physician
could legally put to death his terminally
ill [patient]. A person who is terminally ill
could legally request a lethal prescription
of drugs or a lethal injection from this
doctor. The doctor would not be free to
make that decision and neither would a
family member. It would have to be what
they call an enduring request by a patient
who is terminally ill.

But there were a lot of problems with
the initiative as it stood. What is an
enduring request? The initiative gives no
guidelines for the patient or the physician

CONTINUED ON PAGE 20
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FOR SUCH ...
CONTINUED FROM PAGE 19

as to what is an “enduring and persistent
request.” Is it two times in one day? Is it
four times in one week? It’s entirely up to
the physician’s discretion.

What’s ironic is that Medicaid regu-
lations require a 30-day cooling off peri-
od for, let’s say, a patient who is request-
ing sterilization. Thirty days is required, a
time of reflection, a time of counseling, a
time of pondering. But no such “cooling
off period” is required by this initiative.
And again, the discretion is entirely up to
the physician. There are no witnesses
required to be present at the time when
the physician would administer the lethal
injections. That means there could be all
kinds of abuses.

Another problem with this initiative
was that many of us in the disability com-
munity were fearful that this would have
opened up the doors for a broader appli-
cation of euthanasia. The U.S.
Constitution affirms that fundamental
rights cannot be limited to any one group.
That scares a lot of us with severe disabil-
ities because right now the initiative is
crafted for those who are “terminally ill.”

But the initiative leaves a lot of room
for physicians to make either honest diag-
nostic mistakes or misdiagnoses where it
concerns terminal illness. That lumps
people with multiple sclerosis together
with people who have pancreatic cancer.
It lumps together the person with muscu-
lar dystrophy with someone who’s in the
last stages of leukemia. And that threatens
a lot of people with disabilities.

Fourthly, the whole idea of coercion.
Just imagine this: two grandmothers in a
nursing home, and they are roommates;
and one of them opts for physician-assist-
ed suicide. What kind of coercion does
that place on the roommate who is lying
there thinking, “My hospital bills here are
piling up. I'm a burden to my son and
daughter-in-law. My medical care is eat-
ing up my granddaughter’s college sav-
ings.”

There are all kind of coercions that
would be placed on elderly people. Not to
mention the fact that it would not improve
medical care; if anything it would damage
medical care for the elderly, for the
senile, for those with disabilities. It would
undermine good treatment. Doctors
would be given the convenience of opting
for an easy way out in a hard case.
There’s too much at risk. Euthanasia is
too upsetting to the social welfare system,
to the health care system, to address the

needs of a small percentage of terminally
ill people.

Of those who are terminally ill, only
ten percent are in intractable pain. Before
you get behind any law, you’ve got to ask
yourself, “[Do] the benefits of this law
outweigh its potential for abuse?” Well, if
we’re only talking about ten percent of
terminally ill persons in intractable pain,
as compared to the potential {for] abuse
among 43 million Americans with dis-
abilities, there’s no question that it’s just
too dangerous a law to introduce into our
society. It would open far too many doors
to a broader application of euthanasia.

Let those who seek
death with dignity
beware, lest they lose
life with dignity in
the process.

C. Everett Koop, forward,
When Is It Right To Die?, by Joni Eareckson Tada

How prevalent is euthanasia,
either as a practice or as a belief, in
other countries? And can you tell me
how it has affected these countries?

A lot of people think that [euthanasia]
is legal in Holland, but it’s not. It’s sup-
posed that it’s legal because the courts turn
a blind eye and a deaf ear to what is hap-
pening. The problem is that there is a lot of
abuse in what’s happening in Holland. I
just read these statistics the other day; this
is a brand new piece of information from
the anti-euthanasia task force.

Holland physician-aided dying is
widely practiced even though it is still
officially illegal. Two thousand seven
hundred people die each year as a result
of a doctor either killing a patient upon
request or by providing the means for
patients to kill themselves, also upon
request. One thousand forty people —
that’s an average of three people a day —
die from involuntary euthanasia. That
means a physician kills a patient without
getting his consent.

That doctor has decided that this is
what’s best for this person?

Right. Interestingly enough, 14 per-
cent of these patients were fully compe-
tent. That means they weren’t in persis-

tent vegetative states; they weren’t in
comas. It’s a case of persons who were
perhaps borderline senile, entering into
the initial stages of dementia, the early
stages of Alzheimer’s, or maybe even the
early stages of a disease like multiple
sclerosis. Doctors are conferring with
family members and going ahead and
administering aid in dying.

There’s no indication that those
people requested this?

Seventy-two percent had never given
any indication that they would want their
lives terminated. I looked at that statistic,
and I had to look up the reference to make
certain that this was really on board. And
actually, some of our friends in Holland
have been alerting us that Holland is now
considering a right-to-die law, only
because they need something on the
books to help the courts determine what is
beyond the law. People look to what is
happening in Holland as a kind of model,
but I think the media has hyped it up to
the extent [that] we think this is a model
beyond reproach. Obviously, these statis-
tics indicate that it’s not.

I was reading in your book
[where] you mention the friend who
would not help you end your life when
you were 17, and how grateful you are.
Of course, I can understand your grati-
tude, especially now that you are able
to look at it from this perspective. My
question is, what counsel from your
own experience and your beliefs and
your study would you offer to the fami-
ly of someone who is, for instance, 80
years old, in a vegetative state, being
kept alive by machines. What would
you say to the family of someone like
that or to someone who is afraid of that
happening to them?

You raise a good point right there. 1
think all of these incredibly complex and
emotionally upsetting situations could be
resolved in advance if people signed what
are called durable powers of attorney for
health care. That means that you, in
advance, sit down with your elderly par-
ent or you as a parent sit down with your
children and you write down on paper
very specifically what your health care
wishes are. And then you designate what
is called a health care proxy — your
daughter, your husband, your wife, your
parent — to speak on your behalf.

That means that if you [were]
involved in an accident and became brain
injured, perhaps mentally incompetent,
and you were hooked up to life supports,
and if in advance, you have determined
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that you do not want to be sustained past
two, three months on life supports, then
medical treatment could be withdrawn,
and your wishes would be respected. The
courts would not be involved. the physi-
cians would listen to your family mem-
bers because they would be your legal
health care proxy.

I've done this with my husband, and
I must admit, it was an odd conversation.
There are a lot of gray areas for me, and
I’ve had to sit down with my husband and
talk about these things. I've written them
down; I’ve designated him as my legal
health care proxy. And so I have full con-
fidence knowing that my death will be
peaceable. it will be serene. And my hus-
band will not have a guilty conscience
over withdrawing or withholding medical
treatment on my behalf because I've told
him in advance what my wishes are.

I’ve respected his concerns about me
as well, because all of us who have to
make these health care decisions in
advance have to remember that our deci-
sions have an impact on our loved ones.
And so it’s a discussion; it takes time to
arrive at those conclusions for yourself.
But so much heartache, so much confu-
sion, so much guilt could be resolved if
people only sat down and had these dis-
cussions before rational thinking goes out
the window.

It really seems like this is such a
good solution because it can be made
when [people] are not in the circum-
stance but when they are able to objec-
tively look at it. And as you said, it lifts
that terrible burden from the family
who will be suffering anyway when the
time comes.

And it’s so much better than a living
will. A living will is a document in which
you write down your specific health care
wishes, but the person who has control
over deciphering exactly what your wish-
es are from that document is your physi-
cian. And when it comes time for me to
approach death, I don’t want a piece of
paper, which is rigid and inflexible,
speaking on my behalf. I'd rather have a
warm-blooded human being [whom] I
love and loves me expressing my wishes.

There can be a lot more flexibility in
having a human being speak on your
behalf rather than a document. And a doc-
ument, once you sign it, you can’t change
it unless you revise it or update it or get it
renotarized. But a person you can always
be interacting with up until the very point
of your death. You can be discussing your

CONTINUED ON PAGE 22
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changes in attitudes, feelings.

And also, you need to remember that
living wills immediately send a signal to
health care professionals that this person
doesn’t want any treatment, doesn’t want
extraordinary measures taken. If you are
ushered into the emergency room, and it
comes up on the computer that you have a
living will, your stretcher may be shoved
against the wall. So living wills send a
wrong signal, I think, to doctors, where as
fwith] a family member, there’s more of a
human response to the situation, more
flexibility, more compassion.

In terms of the durable powers of
attorney for health care, is there some
kind of legal process to go through?

Basically, all it requires is you call-
ing your hospital or local senior citizens
center and getting a health care form. It’s
a legal form — durable power of attorey
for health care. You fill it out, you desig-
nate your health care proxy, he signs his
name, you get a couple of witnesses, and
that’s basically all you need.

I wonder how many people know
about this. I think many people are
familiar with that term, “living will.”
But I would be curious to know how
many people are aware of the durable
power of attorney and know that it’s
different from a living will.

It’s good for people to look into
[this]. But going back to your original
question, [what if] I'm a family member,
my elderly parent is in a vegetative state,
and that person hasn’t signed a durable
power of attorney for health care? In that
kind of situation, I think we need to fall
back on those spiritual guidelines that I
mentioned earlier: what are your motives,
is this person truly imminently dying?
And once you know Scripture, assess the
situation.

Do you think it is possible for the
medical community to draw any kind
of a line which marks the point beyond
which they should not go in saving a
life but up to which they must go? In
other words, is it possible for doctors,
physicians, nurses to say, “This is a
point. If someone is in need of medical
care, ethically we must go this far in
trying to save their life. But also ethi-
cally, we should not go any further
than that.” I think people feel there is a
need for definitive borders.

What you just articulated is exactly
the point at which the health care profes-
sion is right now. This is why Christians
must get involved. This is why Christians
need to sit on the ethics committees of
local hospitals. This is why more physi-
cians who are Christians, nurses who are
Christians need to speak up and be
involved in the decision-making process.

I know too many quadriplegics who
are respirator dependent whose lives are
buoyant, enthusiastic, meaningful, hope-
ful, dignified, and yet society would look
at these respirator-dependent quadripleg-
ics and deem their life as not worth living

And gradually,
though no one
remembers exactly
how it happened,
the unthinkable
becomes tolerable.
And then acceptable.
And then legal.
And then
applaudable.

Joni Eareckson Tada, When Is It Right To Die?

— “there are too many health care dollars
spent on this person to keep them sus-
tained.”

Well, how can you put a dollar and
cents figure on a life? Society attempts to
do it by using quality of life criteria, but
there are just too many people who are
severely handicapped whose lives are
very meaningful.

The only way I think we can come
up with guidelines that are appropriate is
to have Christians involved so that they
can purport that sanctity of life perspec-
tive which will balance the “quality of
life” perspective. It’s a clarion call for
Christians to move pro-actively in the
health care community. It’s a clarion call
for pastors to sit on [hospital] ethics com-
mittees.

Many require not just physicians but
community members, parents, and clergy
members to sit; it has to be a balanced
board. And sometimes that board is popu-
lated by people who sit on it by default
because no one else is taking a pro-active

stance. Many pastors who are of a liberal
persuasion sit on ethics committees
because no one else is taking charge, no
one else is carrying the banner. This is an
opportunity for Christians to have a real
impact.

A lot of people say it’s not a contra-
diction for a veterinarian to put to death a
dying and suffering animal; why is it then
a contradiction for a physician to mercy-
kill his terminally ill patient? It’s a con-
fused sense of guilt and sympathy that
shortens the distance between a half-dead
cat and your grandmother in a nursing
home; it's such an emotional issue. Putting
to death a suffering person, dying and in
pain, might sound like the humane thing to
do, but it’s not the human thing to do.

Dying dogs and suffering cats can
make nothing of their misery; they have
no concept of their mortality. But humans
can, and they are owed the bolstering up
of the human spirit. They're owed the
shoring up of themselves against defeat
and despair. And the fact that a terminally
ill person requests a lethal injection for-
bids us from approaching them as an ani-
mal, because they can make something of
their misery and their mortality.

Old age and terminal illness require
us to let go of everything we’ve been in
control of; it’s a call to be dependent on
something greater than ourselves. It’s
God’s way, sometimes of [making] one
last effort to shake this person out of their
spiritval slumber. And to neglect that
opportunity, and to hurry an individual
off to an early death is the last act of
abandonment and alienation, not of com-
passion.

Euthanasia is not a demonstration of
compassion; it’s a flight from it. What we
need to do with dying and debilitated peo-
ple is to shore up their spirit, bring them
out of social isolation, ascribe to them
positive meaning in their suffering, help
them put their final affairs in order, sur-
round them with support, connect them
with old friends, help them say goodbye
to family members. These are appropriate
ways to demonstrate compassion.

And everything you’re talking
about really points to dignity.

This is what death with dignity is all
about. Death with dignity is not escaping
pain and being ushered off into an early
demise; the right to die advocates would
have you believe that. But death with dig-
nity is demonstration of family unity,
connection with people who have been
part of your memory-making, saying
goodbye appropriately, tying up all loose
ends, making certain of your salvation in
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Christ; this is what makes up death with
dignity.

I really like that definition; I think,
though, that it’s quite different from
what many people think “death with
dignity” is. It’s up to Christians, really,
to spread that definition.

And Christians are the ones to do it.
Christians are the only ones who have the
kind of message that gives death mean-
ing. And we all have to ask ourselves
questions before we advise our elderly
parent on withholding medical treatment,
or a terminally ill friend [on] foregoing
that cenain procedure. We’ve got to ask
questions, and one of them has to be,
“Are you certain of what you’re going to
face when you reach the other side of the
grave?” It’s either a left turn into hell or a
right turn into heaven.

What do you think the climate of
the country is in general? Are people
more content to just be undecided
about this issue, than they are about,
say, abortion?

It’s an uncomfortable issue. No one
wants to really think about it, let alone
talk about it. And so a lot of people just
aren’t thinking rationally. That’s one of
the biggest problems.

Let me say one more thing, too,
because this is really key. The Christian
community has largely ignored the entire
hospice movement. We are not interested
in death, so we’re not interested in hos-
pice. But this whole issue of physician-
assisted suicide would largely disappear if
hospices were easily accessible, if there
were more hospice programs.

If we channeled half of the media
attention and even a quarter of the fund-
ing into the hospice movement rather than
this whole discussion of euthanasia,
physician-assisted suicide would largely
disappear. Also, if we channeled more
funding into pain management research
and improving pain management tech-
niques. the whole discussion about
euthanasia would largely disappear.

Christians just need to be talking
about this more. Pain and suffering are
great evils, but these evils are not rectified
by introducing an even greater evil into
society.

Excerpted material taken from the
book When Is It Right To Die? by Joni
Euareckson Tada. Copyright 1992 by Joni
Eareckson Tada. Used by permission of
Zondervan Publishing House.

Elizabeth J. Guetschow is the features edi-
tor of Religious Broadcasting magazine.
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by Lorraine Day, M.D.

IDS. the deadliest contagious dis-
Aease ever to hit America. a disease

that kills virtually everyone it
infects. is exploding in our society. In
1981, there were only 200 patients with
full-blown AIDS in the United States.
Now, there are 240,000 Americans dead
or dying of acquired immune deficiency
syndrome and millions more infected but
not yet sick.

How did AIDS get out of control in
America? We have had epidemics of seri-
ous diseases in the past, diseases not as
deadly but more easily transmitted than
AIDS. and yet we have controlled them. A
good example is tuberculosis, which was
epidemic in the 1920s and 30s but was
eventually brought under control with
treatment and the institution of established
public health principles, including wide-
spread testing, contact tracing, reporting to
the Public Health Department, and protec-
tion of the uninfected.

Today, however, we have a resur-
gence of tuberculosis in the U.S. to epi-
demic proportions. Why? Because the
Public Health Department discontinued
the use of many of the public health poli-
cies necessary to control an epidemic.
They assumed that tuberculosis had
ceased to be a threat once antibiotics were
available to “cure” the disease.

But the “experts” were wrong. And
now tuberculosis is back, bigger and
stronger than ever, with a new variant
called multi-drug resistant tuberculosis, a
form which is resistant to all forms of
treatment and is up to 90 percent fatal.
Five hundred health care workers in New

Dr. Lorraine Day is the host of Truth Serum, a radio program featuring expert opinion
regarding AIDS and other crucial health issues.
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York City have tested positive for TB and
to this point, eight have active tuberculo-
sis. Similar transmissions of TB are docu-
mented in other major cities, including
San Francisco. And all because the public
health authorities made a wrong assump-
tion.

Have the “experts” been wrong
about AIDS? Unfortunately, the answer is
yes. In 1981 and 1982, we were told that
AIDS was a homosexual disease and was
transmitted only by homosexual sex.
Then, in 1983, the “experts” admitted that
AIDS could be transmitted by blood
transfusions but, we were told, not by the
minuscule amount of blood on a surgical
needle. They, of course, were wrong
again. At least 100 health care workers
have been infected with HIV from
injuries with needles and other sharp
instruments.

In 1987, we were told that AIDS
could be transmitted heterosexually but
only in Africa, not in the United States.
And again, the experts were wrong! Now
the Centers for Disease Control (CDC)
admits that heterosexual women are the
fastest rising risk group for AIDS.

The experts tell us that the HIV virus
is very fragile, that it does not live well
outside the body. Yet the virus survives
freezing. AIDS has been transmitted
through blood, semen, and bone after
each had been frozen at below zero tem-
peratures.

HIV stays alive and infective outside
the body dried on a surface for seven days
and wet for 14 days, according to re-
search done at the Pasteur Institute in
France. HIV, when in body fluids, is not
easily killed by household disinfectants.
The protein in the body fluids surrounds
and protects the virus from inactivation.

The HIV virus does not die on con-
tact with the air. It survives alive and
infective in the air for a distance of at
least two feet, as reported by Stanford
researchers Drs. Greg Johnson and
William Robinson.

We are told that the virus is transmit-
ted in only four ways: through sex, main-
ly homosexual sex; through needles
shared by drug addicts; through blood
transfusion; and from mother to child at
birth. Certainly, these are the common
ways, but what about less common or less
obvious methods of transmission?

The CDC has reported three nurses
who have contracted AIDS through intact
skin. How can this happen when we have
been told that skin is a barrier? Please
note that we are never told that skin is a

CONTINUED ON PAGE 26

CORAL RIDGE] | IMINISTRIES

Reclaiming America One Heart At A Time

Family values. Moral values. Shifting
cultural values. In times like these, it'’s more
important than ever before to introduce
people to Jesus Christ, encourage Christians
in their walk with God, and protect America’s
Christian heritage. Those are the goals of Dr.
James Kennedy and Coral Ridge Ministries.
The Domain Group’s effective and efficient
marketing services are helping Dr. Kennedy
achieve these goals.

G R o U P

Thirty-five years’ experience. Cutting-edge strategies.
Cost effective results. Proven leaders.
Your partner in marketing and communication success.

720 Olive Way, Suite 1700, Seattle, Washington 98101
2006/682-3035 Fax 206/621-0139

Please stop by booth #252 to
receive your FREE copy
of “How to Harness the

Power of Christian
Radio.” Or, clip and mail
the coupon on page 33.

(Circle 120 on the Reader Service Card)

RELIGIOUS BROADCASTING

FEBRUARY*1993

25



World Opportunjties
Reaches Out

To Help The Children
...with loving amums [

EACH DAY, hurtingand hungry children
and families are touched by our daily
distributions. ..

¢ 120,000 pounds of feod...40,000 meals.

® $24,000 worth of Christian literature.

e $65,000 worth of medicines, medical
equipment, clothing, and nutritional and
hygiene supplies

INTERNATIONAL OUTREACH

AND DISTRIBUTION

¢ Radio Broadcasts

* Cassette Tape Ministry

e Church Growth

¢ National Leadership Development

e Child Care Centers

¢ Schools and Vocational Centers

e Airlift and Sea Container
Shipments of Relief Supplies

§45 (S P
X \ 1 y

Dr. Roy McKeown, President; actress Rhonda
Fleming, WO! Board Chairperson, and Janet say:

Congratulations NRB O
QYour 50th Convention!

m".-

@e World Opportunjties International
@ Help The Children
is an Evangelical Mission Outreach and Relief
Organization in its 32nd year.

1415 Cahuenga Bivd., Hollywood, CA 90028

AKILLER...
CONTINUED FROM PAGE 25

complete barrier, only a barrier. Yes,
intact skin is more of a barrier than bro-
ken skin, but it is not a complete barrier.
In fact, government documents con-
firm that HIV can be transmitted through
intact skin. The May 30, 1989, issue of
the Federal Register, published by the
Occupational Safety and Health
Administration, states that “mucous
membrane and skin exposures are recog-
nized routes of transmission of HIV.”
That same issue cites similar findings of
the CDC: “In the laboratory, the skin and

Broadcasters have
not only an opportunity
but an obligation to
bring life-saving infor-
mation to the public

by presenting all sides
of the AIDS issue.

(Circle 195 an the Reader Service Card)

mucous membranes of the eyes, nose,
mouth, and possibly the respiratory tract
must be considered potential pathways
for entry of the [HIV] virus.”

With all this information document-
ed in medical journals and government
documents, why is it not getting to the
American people? First, there is a big dif-
ference between what is printed in these
documents and articles and what the
“experts” state publicly. It is reasonable
to ask why.

Dr. Robert Gallo, an AIDS
researcher who has been given millions of
dollars of government funding to find a
vaccine for HIV, was asked what he
would do if he concluded that the AIDS
virus was going to kill a large part of the
American population. He answered that
he would not inform the public because
the information would cause panic, and
there was no use causing such panic if
nothing could be done to stop the virus.

But everything can be done to stop
the virus. For example, the government
can institute the kinds of regular public
health principles for the control of AIDS
that have been used in the past for control
of every other contagious disease.
Specifically, these measures include

wide-spread testing, contact tracing, con-
fidential reporting to the Public Health
Department (as we do for measles,
mumps, chicken pox, etc.), and protection
of the uninfected.

These policies have worked for other
diseases, and they will work for AIDS. In
fact, this is the only plan that will work
for AIDS. Wouldn’t it be ludicrous to put
a “czar” in charge of controlling the
newly emerging tuberculosis epidemic
but restrict him in the following ways:

« He cannot know who has tubercu-
losis.

+ He cannot test anyone for tubercu-
losis without the person’s signed consent.

e If he accidentally finds out some-
one has tuberculosis, he cannot tell any-
one — not the person’s spouse or sexual
partner, not the person’s physician, nor
anyone else being exposed to the disease,
nor even the public health authorities.

How could anyone get any conta-
gious disease under control with those
restrictions? Yet these are the disastrous
policies of the CDC and the Public Health
Department for control of the AIDS epi-
demic.

And these ridiculous policies actually
encourage transmission. The issue of com-
passion for AIDS patients is frequently
raised by the religious community and by
those already infected. Compassion is
important for anyone who is sick. But
compassion by itself can never control an
epidemic. Would we invoke compassion
alone to control an epidemic of polio,
tuberculosis, or cholera? Would we call
care-givers un-compassionate if they used
life-saving protection to avoid contracting
these diseases? AIDS is universally fatal,
more deadly than all these other diseases.
Care-givers must have maximum informa-
tion and protection whether in a hospital or
in the home.

And what of those who have AIDS
and demand compassion but knowingly
transmit the disease to others? If they
truly have compassion, they would never
put another person’s life at risk by expos-
ing them to their fatal disease through any
type of transmission. Is there any more
compassionless act than to give a fatal
disease to someone else? Yet that reckless
behavior is still occurring daily in high
risk communities.

What can be done to change the
course of this disease? First, individuals
must become informed, particularly those
who are in the position to disseminate
information to the public. Radio and tele-
vision broadcasters, specifically, can
become informed by listening to and
investigating all sides of the AIDS issue.
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If a person has a medical problem, he is
advised to get a second opinion, yet we
are asked to accept the CDC’s informa-
tion on AIDS without questioning it and
without obtaining any second opinion. In
fact, alternative views on AIDS are fre-
quently denounced and the message bear-
ers vilified just because they do not parrot
the CDC party line.

Most Americans get the majority of
their information from radio and televi-
sion. Broadcasters have not only an
opportunity but an obligation to bring
life-saving information to the public by
presenting all sides of the AIDS issue. I,
and others like me, have this information
available.

At the National Religious Broad-
casters’ 1993 Los Angeles Convention,
Shepherd Smith of Americans for a
Sound AIDS/HIV Policy and [ will
engage in a live debate on the AIDS issue
with particular emphasis on the issues
related to the religious community. All
are invited to attend this session which
will be held on Sunday, February 14,
from 2-5 p.m., in Room 503 of the L.A.
Convention Center.

Broadcasters can also increase their
awareness by reading AIDS: What the
Government Isn’t Telling You, a book
fully referenced with medical articles and
government documents. Also available is
a two-volume video, “Everything You
Want To Know About AIDS But Haven't
Been Told,” which brings the reference
documents up on the screen. Condoms
Don't Work is a publication that docu-
ments the unreliability of condoms for the
prevention of AIDS. To obtain these
materials, call (800) 537-2437.

Beginning February 1, I will be host-
ing a new radio show called Truth Serum,
which will feature outstanding guests
speaking about AIDS and other health
issues, guests with information you rarely
hear on other radio shows.

Religious broadcasters can serve the
public in a unique way by becoming
informed themselves and by opening the
channels of life-saving information to the
public. Investigate all sides of the AIDS
issue. Provide this information to your
radio listeners and television viewers.
Decide the issues for yourself. Do not be
content merely to accept the opinions of
the “experts.”

Editor’s note: To find out how your station
can carry Truth Serum, call (619) 341-9195.

Lorraine Day, M.D., is a trauma orthopedic
surgeon and formerly served as the chief of
orthopedic surgery at San Francisco
General Hospital.

Around the world, people are suffering the
cruel and deadly pain of hunger. Food for
the Hungry is responding in Christian love
to God’s command to help the poor. Their
work is saving hundreds of thousands of
lives every year. The Domain Group’s
effective and efficient marketing services
are helping Dr. Ted Yamamori and his staff
at Food for the Hungry meet both physical
and spiritual needs around the world.
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A Voice for

the Silent

by Ingrid Guzman

or weeks. the sec-

ular media outlets

in the Milwaukee
metropolitan area had
whipped the city into a
near frenzy. Headlines
declared. “City Braces
for Wichita Style Abor-
tion Protests.” and “Po-
lice Stand Ready for
Siege of Women's
Health Centers.” Radio
and television stations
interviewed clinic pro-
tection squads. who
flexed their muscles and
promised to defend abor-
tion rights at all costs. —
The mayor. police
chief. and state attorney
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general held a press con-
ference at which they
vowed to stop the “anti-
abortion™ extremists by
every means possible.
Grimly. they handed out copies of injunc-
tions barring pro-lifers from coming near
the clinics. Pro-lifers. equally grim-faced
and determined. held their own press con-
ference. announcing their unbending
resolve 10 obey God's law in defending
the helpless.

Difficult Decisions

It was June 1992, and the battle lines
were drawn. At WVCY-TV and WVCY-
FM in Milwaukee. we had some deci-
sions to make. With a mayor. police
chief. court system. and secular news

media clearly bent on protecting the cause
of the abortion industry. and a public in
desperate need of the truth. what role
would we play as Christian broadcasters?

The question we had to ask was this:
if we as Christian media would not take a
stand on behalf of the pre-born children in
this city. who would challenge the media
distortions and lies that flowed unabated
from secular news sources? If we, in a time
of crisis, sat on the technology that had the
power to draw together the Christian com-
munity on behalf of the most helpless
among us. would we not be held account-
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WVCY-FM/Milwaukee reporter Jim Schneider interviews a mother who kept her baby because of the pres-
ence of Christians at the local abortion clinics.

able by the Lord we claim to serve?

Our mandate was clear. Believing at
WVCY that God had allowed us to be
here tor such a time as this. the decision
was made 1o commit our resources. how-
ever small. 1o broadcasting the truth about
abortion and to doing what we could to
encourage Christians to take a stand.

The pro-life activities in Milwaukee
were being organized by a small group of
faithtul Christians called “Missionaries to
the Pre-born.” Quietly and without media
attention. this group had been involved in
sidewalk counseling. helping women in
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crisis pregnancies and interposing on
behalf of the pre-born at the clinic doors
for two years. Directed locally by the
Rev. Matt Trewhella, the lives of many
children had been saved and many of
their mothers led to the Lord thanks to the
efforts of this group.

In order to challenge the local church
to greater concern for the pre-born chil-
dren threatened with abortion, the
Missionaries planned a six-week Short
Term Mission, inviting Christians from
around the country to take part in a chal-
lenging missions conference and opportu-
nities to minister at abortion clinics. It
was this mission that had the Milwaukee
news media in a state of panic.

Using both our national call-in pro-
gram, Crosstalk, and our nightly televi-
sion talk show on Channel 30, we helped

If we, in a time of
crisis, sat on the
technology that
had the power to

draw together the

Christian community
on behalf of the most
helpless among us,
would we not be
held accountable by
the Lord we claim
fo serve?

set the stage for the Short Term Mission
by dedicating all of our June program-
ming to the life issue. We tackled the
issue on every front as we interviewed
former abortionists, women who had
experienced abortions, crisis pregnancy
help coordinators, and children who had
survived abortions. Looking back, we
realize now that these programs helped to
galvanize the Christian public in
Milwaukee to break from the complacen-
cy that rendered the local church impotent
on the abortion issue.

As the Short Term Mission drew
near, it was plain that providing ongoing

CONTINUED ON PAGE 30
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AVOICE...
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coverage would be a challenge, to put it
mildly. The first week of the Mission
would center around nightly rallies. Each
day would see massive activities at the
abortion clinics across the city. Knowing
that there were six clinics in all, it was
clear that we would have to work closely
with the Missionary leadership to know
exactly what clinics would be involved.
With a tiny staff of four to cover both
the clinic activities and the rallies, it
would be an enormous job. Technically,
our satellite uplink truck would be the

to move in that room, and when the lights
came up, many of the pastors fell sponta-
neously to their knees.

For several minutes, the only sound
in the room was sobbing and prayer, as
pastors cried to God for forgiveness in
tolerating the practice of abortion in our
city. The flame was lit in the pastors’
hearts and the church was ready to act.

The night of June 15, 1992, was the
kick-off rally for the Short Term Mission.
Television cameras and newspaper
reporters lined the outside walls of
Centennial Hall in downtown Milwaukee,
while hundreds gathered to hear from
pro-life leaders and to pray for the events
of the next few weeks.

applause. It was that night of June 15 that
set the stage for a summer that would
change both the church in Milwaukee and
us as Christian broadcasters forever.

Opposing Forces

The next morning, our work at
WVCY really began. Pro-lifers were
scheduled to be at two of the clinics that
day, with the main activities to be cen-
tered around the clinic of Dr. Paul
Seamars, a well-known abortionist in the
Milwaukee area.

Christians gathered at 6 a.m. and
traveled to the first clinic site to pray.
When our satellite uplink truck pulled up
to the abortion clinic, we were greeted by
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Christians hold banners proclaiming the Lordship of Jesus Christ as they stand at the entrance to a Milwaukee abortion clinic.

vehicle we would most frequently use in
covering the clinic events. It would pro-
vide us with the flexibility we needed to
give on-the-spot coverage with short
notice.

Repentance and Commitment
Just prior to the Short Term Mission,
a pastors’ meeting was sponsored by the
Missionaries to explain their goals and to
challenge pastors to lead their congrega-
tions to action on the life issue. Eighty
pastors met in WVCY’s auditorium that
day. At the close of the meeting, the
video Hard Truth was shown. As the pic-
tures of the broken bodies of children
were flashed onto the screen, God began

The atmosphere was electric as a
young man walked to the podium carry-
ing a little girl in his arms. He looked out
with a steady gaze into the audience and
asked quietly, “Is there anything more
noble, anything more pure, anything more
holy, than laying down your life for
someone like this?”" The little girl rested
her head on his shoulder, and a hush fell
across the auditorium. “A few days ago, |
was released after serving two years in
jail for rescuing children like this from
death. Do you realize how little that sacri-
fice is for someone like this? A couple of
years for the life of a child?”

As the man turned and left the stage,
Christians rose to their feet in thunderous

what would become a familiar sight.
Around 300 “clinic protectors” stood arm
in arm surrounding the building, chanting,
jeering, screaming obscenities, and
singing blasphemous versions of hymns.
Christians were kept across the street
by police and were praying, singing, and
holding up protest signs. The contrast
between the two crowds struck all of us
as we could hear the profane chants inter-
mingled with the hymns of the Christians.
After staying a few minutes,
Christians began to leave to gather at Dr.
Seamars’ clinic across town. The sight at
the abortion clinic was formidable.
Hundreds of pro-abortion clinic protec-
tors had linked arms and had completely
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surrounded the building.

The police were everywhere, with
paddy wagons, vans, motorcycles, and
squad cars holding up traffic and filling
the clinic parking lot. Our satellite uplink
operator, Andrew Eliason, quickly locat-
ed our satellite; Jim Schneider, Vic
Eliason, and I grabbed wireless mikes and
plunged into the crowd. We had made the
decision to pre-empt our morning pro-
gramming to report live on what was
going on, giving those who were not par-
ticipating a feel for what was happening.

The hostility of the pro-choice crowd
was like a force field. Christians with
signs and baby strollers began surround-
ing the outside of the clinic, and the

Over and over again,
we stressed on our talk
shows and in our
coverage of the clinic
activities that
Christians didn't have
fo get arrested in
standing up for life.

chants grew louder. Shouts of “Racist,
sexist, anti-gay, born-again bigots, go
away’’ filled the air.

It wasn’t long before a group of
young people with Youth For America
ducked through police barricades and
made it to the door of the clinic. Some 40
young adults sat peacefully in front of the
door, singing and praying. No abortions
would take place that day. The clinic pro-
tectors had unwittingly contributed to the
closing of the clinic. Few women were
willing to try and get through a crowd of
hundreds of chanting, yelling, pro-
choicers to get an abortion.

The next few weeks were a blur of
activity. Every week brought hundreds of
Christians out to the clinics, some pray-
ing, some offering sidewalk counseling,
others holding signs. Over and over again,
we stressed on our talk shows and in our
coverage of the clinic activities that
Christians didn’t have to get arrested in
standing up for life. We felt it was impor-
tant that Christians understand that they

CONTINUED ON PAGE 34

AL TheUrbanAtiernaiv

Rebuilding our cities from the inside out

Urban families are crumbling. Whole
communities are being ravaged by crime,
drugs, and immorality. But a bright light

is shining in America’s urban
communities. It’s calling people to
reconciliation and redemption in Jesus
Christ. That light is Dr. Anthony T. Evans
and The Urban Alternative. The Domain
Group’s effective and efficient marketing
services are helping Dr. Evans extend his
message of hope across America.

G R o U P

Thirty-five years’ experience. Cutting-edge strategies.
Cost effective results. Proven leaders.
Your partner in marketing and communication success.

720 Olive Way, Suite 1700, Seattle, Washington 98101
206/682-3035 Fax 200/621-0139

Please stop by booth #252 to

receive your FREE copy

of “How to Harness the

Power of Christian
Radio.” Or, clip and mail
the coupon on page 33.

(Circle 120 on the Reader Service Card)

RELIGIOUS BROADCASTING

FEBRUARY*1993

31



“One manager produces the broadcast and he has his own
plan. Another manages our follow-up communications.
Another has her own agenda for data processing and
accounting. They don’t talk or work together. I think our
overall effectiveness is hampered.”

A ministry leader on the lack of

Reasons =~

“I'm very frustrated with response to
the broadcast. It keeps going down.

Pretty soon we won't have a
0 change .~ ==
A program producer on falling

response as a reason to change

“Our listeners want the timeless

message of Jesus Christ presented in a way that relates to
where they're at in life. I fear we've gotten stale and

old sounding.”

A radio station manager on the need for user

friendly programming as a reason to change

“[I really wish we knew exactly what our money is actually
‘buying’ in terms of results. The marketing people are
sincere, but we just don’t have a handle on performance. 1
feel totally unaware of what's really happening.”

A financial officer on lack of strategic

performance analysis as a reason to change

“The consultants talked my communications guy into going
for the high profile media blitz and we lost our shirts. I
wish we had tested the concepts first and planned more
A ministry leader on lack of strategic planning as

a reason to change

“The fund raising people just told us to get on the radio
and do whatever it takes to get people to respond. I think
we need to offer something that our listeners will truly
value and can use.”

A program producer on the desire to serve

others as a reason to change

“We've been saying the same things for years and our
message is getting tired. I wish we had some new creative
ideas, new ways to communicate our message.”

A development officer on the need for new

creative sizzle as a reason to change
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must do what God calls them to do to
oppose abortion, whatever that might be.

Our radio and television stations
became the information source for
Christians who needed the news that the
secular media stubbornly refused to
report. We gave Missionaries to the
Preborn two program slots a day, one dur-
ing drive time at 8 a.m. and the other at
3:30 p.m. As police abuses, judicial tyran-
ny, and harassment by social service offi-
cials mounted, our stations were the only
outlets reporting them. Frustration with
city government grew, and the two pro-
grams became the forum for discussing
these matters.

Gathering for Life

On August 7, 1992, after eight weeks
of activities at Milwaukee abortion clin-
ics, 10,000 Christians gathered at the
Mecca Arena for a Solemn Assembly. It
had been promoted for several weeks on
our stations as a time for Christians to
come together to repent for the past activ-
ity and covenant before God to become
active in defense of the help-
less.

WVCY'’s satellite up-
link truck broadcast the
evening live. That night, 145
pastors gathered on the stage
before their congregations
and humbly sought God’s
face. It was an historic
moment: there were no spe-
cial speakers, no special
music, no personalities
involved, just the pastors
leading the people in prayers
of repentance and commit-
ment. As the call came for
those who had been hurt by
abortion to come forward,
people came streaming down
the stairs to the front of the
auditorium to be met with
open arms by trained coun-
selors. God worked on the
night of August 7, as healing
from abortion took place.

The next day was the
climax of the Short Term
Mission. At 6 a.m., members
of a local church marched up to the doors
of Dr. Seamars’ clinic, carrying royal
blue banners proclaiming the Lordship of
Jesus Christ. Accompanied by musical
instruments, they sat in front of the clinic
doors, awaiting the abortionist. By noon,

over 4000 Christians had joined them.
The group had not only shut down the
clinic, but had also shut down the streets
in front of the clinic as thousands of pro-
lifers peacefully stood as witnesses to the
atrocity of abortion.

We desire, above all
else, to proclaim
the glorious hope we
have in Christ Jesus
and to speak for those
who cannot speak
for themselves.

A Time Not Soon Forgotten

For Jim Schneider, Vic Eliason,
Gordon Morris, and myself, it was a sum-
mer filled with images and sounds we
will never forget.

We won’t forget the hurricane fence
outside one clinic that had been turned

into a memorial to the aborted children.
Flowers, ribbons, and stuffed toys were
tied to the fence. One card read, *“To my
baby from your mommy. I'm so sorry.”
The flowers and ribbons were later torn
from the fence and thrown into a dump-

ster by police officers.

There was the night, on a grassy
knoll outside the Milwaukee County
Courthouse, when a crowd of Christians
gathered to hear the Rev. Richard
Wurmbrand speak about the rightness of
ending abortion. Hours earlier, the
Missionaries to the Preborn had been
notified that they would not be allowed to
use the auditorium they had rented for the
rally. So the group met under the stars.

Within the shadow of the courthouse
and the police headquarters, Wurmbrand
addressed the crowd from a terrace. His
voice echoed off the buildings in the
chilly night air. “In Rumania, I have been
inside courthouses like this many times:
once to be sentenced to 14 years in prison
for preaching the Gospel.”

Here was a man who had been bru-
tally tortured, a man whose feet had been
permanently scarred by beatings, and who
in his eighties was still exhorting fellow
Christians to obey God’s law no matter
what the cost. Silhouetted against the
imposing courthouse in his wheelchair,
Wurmbrand encouraged Christians to
stand for righteousness. His message to us
as Christian broadcasters could not have
been clearer.

Abortion survivor Heidi Huffman came to Milwaukee to speak out in favor of the pro-life cause.

In the months following the Short
Term Mission, 40 babies have been con-
firmed saved because of the pro-life
activity here in this city. Missionaries to
the Pre-born are in touch with all of the
mothers and are helping many of them
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keep their children. Forty
childrer for whom Jesus
died are alive today be-
cause of the Short Term
Mission, 40 children who
would have been torn
apart and put through a
garbage disposal were it
not for Christians who
stood in the gap.

We know that there
is coming a day when
we as broadcasters may
not be allowed 1o pre-
sent the truth as we did
in the summer of 1992,
There may soon come a
day when federal mar-
shals will march into our
radio and television sta-
tions and shut us down
tfor addressing the evil
that is all around us.

But until that time.
we wi'l hold with open
hands the resources God
has given us. We desire.
above all else. to pro-
claim the glorious hope we have in Christ speak for themselves. In times like these. errid Guzman is a producer for WVCY-TV
Jesus and to speak for those who cannot could we do any less? and WVCY-FM in Milwaukee.

LUBBOCK: A GREAT PLACE TO LIVE
AND RAISE A FAMILY

“Happy 50th. NRB”

SBfA m ¥

Ten thousand Christians gathered at the Mecca Arena in Milwaukee to repent of their apathy on the abortion
issue and to dedicate themselves to the cause of life.

An upscale economy
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Texas Tech Health Sciences Center
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IN WEST TEXAS

100,000 WATTS
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Surfacing the
Secret of

Child Abuse

by June Hunt

he secret —
knowing the child
won't tell — is

the perpetrator’s most
powerful weapon in
child abuse. God’s strat-
egy for the protector is
to surface the secret and
thus enable truth to set
the child free.

Marilyn Van Der-
bur was the youngest of
four daughters born into
one of Denver’s most
prominent families. The
golden-haired, straight-
A student was blessed
with both brains and
beauty. In college,
Marilyn’s sorority sis-
ters encouraged her to
enter the Miss Univer-
sity of Colorado pa-
geant. From there, she
captured the Miss
Colorado crown and
finally arrived in
Atlantic City for the
Miss America Pageant.
Marilyn never expected
to win the title; she just hoped she
wouldn’t fall off the runway!

To her surprise, Marilyn Van Derbur
didn’t take a tumble but took the crown as
Miss America for 1958. After reigning
for a whirlwind year and then completing
her education Phi Beta Kappa, Marilyn
served as hostess for 23 network televi-
sion specials and became General

June Hunt is the host of Hope for the Heart, a daily talk/interview radio program
offering Biblically based counseling.

Motors’ only female guest lecturer.

Years later, Marilyn stepped up to a
podium to share a different story.
“Tonight 1 break my silence . . . saying
the ugliest six-letter word in the English
language — incest. My father was a
handsome, intelligent man, but from the
time I was five, until the age of 18 when I
moved away to college, he sexually vio-

lated me.”

How could this be?
A prominent citizen
associated with the
shame of incest? A
revered Miss America
disclosing the degrada-
tion of sexual abuse?
Unthinkable . . . but
only to the uninformed.

What is child
abuse?

Although this once
taboo subject has “come
out of the closet” onto
prime time television,
many are unclear as to
what constitutes actual
abuse. Child abuse is
“the mistreatment of a
child by sexual stimula-
tion or exploitation, by
negligence, or by physi-
cal, mental, emotional,
or moral injury.” Ac-
cording to the laws of
government and God,
sexual abuse is a crime.
(See Leviticus 18.)

In 1986, during
Hope for the Heart’s
infancy, we first aired a
week-long series on incest. I vividly
remember the outpouring of pain from
people all over the country who wrote,
“I’ve never told anyone this before. . . .”
Their descriptions of damaging abuse
from years before and its continuing effect
in their lives caused my heart to ache.

Many were not aware that they had
been victims of incest since their sexual

36

FEBRUARY+1993

RELIGIOUS BROADCASTING



involvement was not with a parent but
with a cousin or uncle or grandfather.
However, incest is “sexual misconduct
with a child by one who is related by
blood, adoption, or remarriage with acts
ranging from fondling to physical pene-
tration.” Any sexual stimulation with a
relative constitutes incest.

How widespread is sexual abuse?
Reports estimate that one out of three
girls and one out of seven boys are vic-
timized. To grasp these figures, count the

Every victim needs
to know that God
offers hope and
healing, for indeed,
“The Lord is close to
the brokenhearted and
saves those who are

crushed in spirit.”
(Psalm 34.:8)

women in your church choir — every
third woman was a possible victim . . .
every seventh man in the pew was possi-
bly abused. §Tragically, nearly 80 percent
of all sexual abuse is incest.§

How can | detect if a child is
being abused?

Observe children carefully. Although
child abuse is perpetrated in secret, vic-
tims will exhibit several of these social
symptoms openly: mistrust of adults,
extreme modesty or promiscuity, avoid-
ance of specific people or situations, anti-
social or runaway behavior, regression to
an earlier phase of development, deep fear
of saying no to adults, an exclusive rela-
tionship with an adult, taking a parental
role, sophisticated sexual knowledge, self-
destructive choices, excessive violence or
sexuality in playing or drawing.

Because of an inability to process
their pain, children often bury their abuse
in denial and, as adults, cannot recall
large chunks of their childhood. Yet some
of these characteristics will be common:
sad facial expressions, difficulty in con-
centration, nightmares, apathy, eating dis-
orders, unpredictable anger, depression,
excessive need for love, frequent crying,
guilt, shame, confused sexual identity,

e
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SURFACING THE . ..
CONTINUED FROM PAGE 37

and dissociation — possibly leading to
multiple personality disorder.

Regardless of the symptoms, every
victim needs to know that God offers
hope and healing, for indeed, “The Lord
is close to the brokenhearted and saves
those who are crushed in spirit” (Psalm
34:8).

What if | suspect abuse?

Realize that victims can only be set
free when truth is surfaced. Proverbs
21:15 states: “When justice is done, it
brings joy to the righteous but terror to
evildoers.”

Do be aware:

* Child abuse is a crime and should
be reported.

» Children are usually abused by peo-
ple they know.

 Children seldom lie about abuse
though their stories may seem inconsis-
tent.

¢ Children may change their stories
out of fear or loyalty.

* Child abuse is progressive and, if
not dealt with, will probably get worse.

Do take action. Don’t be in denial,
no matter how difficult the abuse is to
believe. Don’t hesitate to see that the
offense is confronted. Don’t make excus-
es for the offender or minimize the action.
Don’t assume that if it happened only
once, it’s not serious. Don’t keep abuse a
“family secret.”

What are some practical ways |
can help?

In most cases, abused children are
fearful of speaking up because they think:
“I can’t tell anyone what has happened to
me . . . it must be my fault.” Victims must
be told it was not their fault. The Lord
may lead you to become involved in
order to surface the secret of child abuse.
Proverbs 20:5 says: “The purposes of a
man’s heart are deep water, but a man of
understanding draws them out.”

Seek understanding to draw out what
may be hidden deeply in the heart. Pray
for God’s wisdom (Proverbs 2:6). Provide
a safe atmosphere in which to talk (Psalm
55:8). Ask questions and carefully
observe the response (Proverbs 20:11a).

When referring to the family, does
the child totally eliminate one parent from
the conversation? If so, ask about their
relationship: “Is there something happen-
ing to you that you don’t like? Were you
told to keep it a secret? Even if someone

told you not to tell, it’s right for you to
talk.”

If children reveal the “secret,” act
accordingly:

* Encourage them with the truth
which will set them free (John 8:32).
Communicate what you believe to them.
Acknowledge that the abuse is wrong.
Tell them God hates what happened to
them. Reassure them that they are not to
blame. Convey that you hurt with them.

* Report abuse to the proper authori-
ties (Romans 13:1a).

* Plan for follow-up assistance
(Proverbs 15:22).

* Be prepared to provide immediate
protection, arrange for a medical exam,

It's true that we live
in a fallen world with
fallen people who do

fallen things, but God’s
promise is that there is
no unsalvageable

situation when placed
in His hands.

and obtain Biblical, Christ-centered pro-
fessional counseling.

How can children learn to pro-
tect themselves against abuse?

Empower children with knowledge.
Many children don’t know that they have
the right to protect themselves; therefore,
your affirming words could give a child
courage and confidence. Speak sensitive-
ly and slowly: “God loves you just the
way you are. Because your body belongs
to you, you should decide who touches it.
If anyone, even an adult, touches you in a
way you don’t like, say no. Scream and
run away if you must. Even if someone
tells you to keep such touching a secret,
it’s right to tell anyway. Someone may
threaten to hurt you if you tell, but you
should tell anyway. Find an adult you can
trust and go to besides your parents. If no
one believes you, keep telling until some-
one does.”

Where is God in all of this?

This often-asked question is perhaps
the most difficult one to answer. It’s true
that we live in a fallen world with fallen
people who do fallen things, but God’s

promise is that there is no unsalvageable
situation when placed in His hands.
According to Romans 8:28, He will take
the bad in life and use it for good. He is
the Redeemer and Deliverer.

If you have suffered in silence, these
God-given promises are the keys to
unlock prison doors:

* Nothing can ever cause you to lose
God’s love. In Jeremiah 31:3, the Lord
says, * ‘I have loved you with an everlast-
ing love; I have drawn you with loving
kindness.”” Know that God has never
been without a continual love for you.

* Even if members of your family
reject you, God still loves you. Claim
Psalm 27:10 — “Though my mother and
father forsake me, the Lord will receive
me.”

* You can be honest with God about
your feelings, and He will understand.
*“Cast all your anxiety on Him because He
cares for you.” (1 Peter 5:7)

* When you come to God for help,
He will heal your pain. God is the healer
of broken hearts, the mender of broken
lives. God mends the broken heart when
you give Him all of the pieces. Pray
Psalm 30:2 with faith, “Oh, Lord, my
God, I called to You for help and You
healed me.”

* If you let Christ live in your heart,
He will change you into a new person.
Regardless of the past, II Corinthians 5:17
says that Christ has given you a new iden-
tity: “If anyone is in Christ, he is a new
creation; the old has gone, the new has
come!”

* God has a wonderful plan for your
life. Because you were abused, you may
feel your life is worthless; however, noth-
ing could be further from the truth. In
Jeremiah 29:11, the Lord says, “I know
the plans [ have for you . . . plans to pros-
per you and not to harm you, plans to
give you hope and a future.”

In light of these precious promises,
how do you see yourself? Do you see
your true identity? Your background may
have been abuse, but as a believer, your
identity is not that of a victim, but of a
victor! Since Christ conquered abuse, and
with the very life of “Christ in you”
(Colossians 1:27), you too are more than
a conqueror (Romans 8:37). No longer
are you shackled to a secret, a prisoner of
the past. The Son has set you free.

§Material taken from Healing for
Sexual Abuse; Downers Grove, Ill.;
Intervarsity Christian Fellowship; 1991.

June Hunt is the executive director of Hope
for the Heart, Inc., in Dallas.
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(301) 479-2288

P.O. Box 309, Denton, MD 21629

Contact Larry Cobb, Vice President, PO. Box 339, Smithfield, VA 23430

(804) 357-9546

(Circle 169 on the Reader Service Card)



by Glenn Plummer

ost leading Christian broadcast-
Mers (and I could easily expand

this to include most evangelical
leaders), if asked to list the ten most criti-
cal social issues that need to be addressed
by the church in 1993, would undoubted-
ly include abortion, homosexual rights,
AIDS, the national debt, reform of the
public school system, capital punishment,
drugs, crime, sexual promiscuity, the
assault on family values, the eroding
national morality, etc., etc.

Sadly, the majority of these same
Christian leaders would not have listed
“racial prejudice” as an issue that
deserves equally vigorous attention from
the church. Although there is an increase
of activity among white supremacist
groups and inner city black gangs alike,
the most alarming concern is the deafen-
ing silence coming from most Christian

grow with each other in Christ Jesus.
Among all the various social issues
that we address as Christian broadcasters,
it seems that the racial prejudice issue is
the only one being openly and overtly
practiced in most churches across the
country. Abortion, homosexuality, im-
morality, and sexual promiscuity are cer-
tainly problems we have in the church
today, but the church generally does not
condone these problems. Racial prejudice,
however, is perceived (whether true or
not) by most blacks around the country to
be condoned by most white churches and
para-church organizations — including
most Christian broadcast organizations.
When one looks at the racial make-
up of most leading Christian organiza-
tions around the nation, including broad-
cast ministries, Christian radio and televi-
sion stations, Christian colleges and uni-
versities, etc., they are suspiciously void
of virtually any African-American board
members, executive level management,

alleled as it relates to its impact for good
on the families of America.

A few years ago, however, Dobson
realized that he was not making the nec-
essary inroads into and impact on the
black families of America. In addition,
his organization was void of blacks —
who could have helped in giving direction
on how to reach this audience effectively
— in any leadership or management posi-
tion. Through a series of events, Dobson
met Dr. Anthony Evans of The Urban
Alternative in Dallas. They developed a
sort of partnership relationship.

Evans, a black man, agreed to devel-
op a new radio program, while Dobson, a
white man, agreed to “run interference” in
getting Evans’ program placed on
Christian radio stations across the coun-
try. They were both surprised to learn that
there were hundreds of Christian radio
stations that had no blacks at all on their
respective program schedules. and worse,
they were not interested in starting.

The Road Too
Frequently Traveled

leadership over the racial prejudice, racial
inequality, and racial segregation among
black and white Christians within the
church of Jesus Christ.

There are many who would immedi-
ately point out a passage of Scripture such
as Galatians 3:28, which states, “There is
neither Jew nor Greek, there is neither bond
nor free, there is neither male nor female:
for ye are all one in Christ Jesus.” One
must understand, however, that this pas-
sage refers to our vertical relationship and
position in Christ. It does not refer to our
horizontal relationship with each other.

Among each other (according to the
flesh), we acknowledge that there are
many differences between male and
female. Likewise, among each other,
there are many differences between
blacks and whites. One simply has his
“head in the sand” if he does not see and
acknowledge the various differences. We
must not, however, put a wall up between
each other but must instead reach out and
embrace one another with a genuine
curiosity to learn about, understand, and

on-air personalities, and in many cases,
even regular employee staff members.

As an example, if our own NRB
headquarters were always staffed by men
only, and absolutely no women worked
there, we would never be able to get away
with quoting Galatians 3:28 and saying,
“We don’t look at gender when we hire
someone. We’ve just coincidentally al-
ways hired men.” Our sisters in Christ
would never buy it, and above all, we
would not be acting according to Scripture.

Rather than continue in this vein, |
would rather highlight three real situa-
tions that articulate the problem while at
the same time providing us with practical,
positive solutions that are attainable to
most.

Case #1: Focus on the Family
Focus on the Family with host Dr.
James Dobson is a one-half hour daily
radio program which is heard on more
radio stations around the world than any
other Christian program today. The suc-
cess of this radio ministry has been unpar-

Dobson instructed his agency,
Ambassador Advertising, to assist in get-
ting Evans’ program on the air. After
Ambassador was only able to influence a
few stations to carry the program, Evans
developed a new relationship by retaining
his own agency, The Domain Group.

Evans is now on more than 130 radio
stations nationwide with a daily program.
He credits Dobson with providing the ini-
tial assistance in the production of the
program, providing financial help, and
influencing broadcasters to carry the pro-
gram. More importantly, Dobson recog-
nized and acknowledged that Focus on
the Family was not doing what was nec-
essary to effectively reach the African-
American community.

Case #2: Zondervan
Corporation

Zondervan Corporation is the largest
publisher of Christian books and Bibles in
the world. In addition, Zondervan owns

CONTINUED ON PAGE 44
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Headline and Heartache

What Broadcasters

Must

by Dan Nicholas _____

fter the television cov-
erage fades, when the
U.S. troops finally

come home, when the world’s
attention has turned to yet an-
other hot spot, thousands of So-
malis — the “fortunate” ones
who have not already starved to
death — will still have to live
through the aftermath of the
famine. But will religious
broadcasters still be reporting
and commenting on what is
perhaps the worst humanitarian
disaster of the century, a crisis
of biblical proportions?

Indeed, some of the most
socially responsible Christian
radio and television executives
are already looking beyond the
dramatic headlines and seeing
the long-term heartache that is
Somalia. Others, though well-
intentioned, will pass the story
by, choosing instead to aim
their microphones toward soft-
er stories and taped sermons.

What can — and must —
Christian broadcasters do to
inform and motivate their
audiences about Somalia and
the other 14 African countries,
including Mozambique and
Zimbabwe, that have been
ravaged by drought and
famine? Here are some ideas for getting
the message out.

Education and Motivation
To begin with, you must make a
commitment to educate your listeners or

Although Abbas Mliq, shown here in northeast Kenya with his sis-
ter, Nooria, looks hungry, he has already received food from this
feeding center for three weeks. This is a graphic illustration of
how long it takes for children to recover from severe malnutrition.
The feeding center is one of nine in the area, where over 70 per-
cent of the children are malnourished.

viewers about Africa, about the problems
as well as about what is being done there
to relieve suffering. Many relief and
development charities can provide you
with detailed print information and prere-
corded broadcasts about the needs in and

About Somalia

”" the solutions for the African
& crisis. Ask them for help. Then
& make time in your busy pro-
‘g gram schedule to air their spe-
g cials and spots, even if it has
g to be on a public service basis.
] World Vision, for exam-
§ ple, released a television spe-
cial in December that features
the sights and sounds of Africa
with narration by Jeopardy
host Alex Trebek and talk
show host Sarah Purcell.
Produced with the Russ Reid
Agency in Pasadena, Calif., a
longtime World Vision part-
ner, the hard-hitting documen-
tary would fit the bill for any
television station wanting to
teach its viewers about famine
and what can be done to make

a lasting difference.

Radio has also been target-
ed by World Vision. Chris and
Andrea Fabry of the Moody
Broadcasting Network in
Chicago co-hosted, with World
Vision president Bob Seiple, an
evangelically focused radio
special that also started airing
nationwide in December. The
fast-paced program, which was
developed with KMC Media of
Dallas, is part of a larger, multi-
media “Stop the Famine” cam-
paign that World Vision
launched recently.

Multiplication of Efforts
Broadcasters should also partner
with a relief and development agency;
together, the two organizations can ac-
complish far more than can be done in-
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dividually. James Robison Life Qutreach
International of Fort Worth, Texas, is
partnering with World Vision to combat
famine in Somalia.

A camera crew from the ministry
visited World Vision feeding centers in
Baidoa, site of some of the worst starva-
tion, in a nation where one-quarter of the
children had already perished. Wanting to
do whatever he can in a desperate corner
of the world, Robison has already raised
thousands of dollars to help in the feeding
of starving children.

Another example of creative partner-
ship is World Concern, which has served
in Somalia’s Jubba River Valley since
1981 and has paved the way for World
Vision’s return to that country last year.
The Seattle-based ministry’s Howard
Berry called the interagency partnership a
“unique and positive relationship.” The
charity, he noted,

Others, though
well-intentioned,
will pass the story by,
choosing instead to
aim their microphones
toward softer stories
and taped sermons.

have an issue-oriented, daily talk show in
drive time, make plans to start one. It’s
worth the investment of cash, time, and
staff because contemporary audiences
have a hunger for knowledge and a desire
to respond to the needs around them.

maintains feeding
and maternal health
care centers and has
just begun distribut-
ing dry rations.

World Con-
cern’s Mission Net-
work News, which
first aired in 1991, is
distributed without
charge on 190 stations
and is updated nine
times daily by satellite.
The Raymond Group
production includes
international news
from World Vision
and other agencies.

To be truly so-
cially responsible,
you will want to make
time for relief and
development news in
your newscasts. If you
do not have a local
newscast, the famine
in Africa might be the excuse you need to
start one. People are attracted to news in
our ever-changing world.

Few Christian stations produce news
as aggressively as KBRT-AM/Avalon,
Calif., a southern California daytimer
which airs its own newscasts five times a
day. News director Stan Harrell has made
a major commitment to including relief
and development information. Incidently,
he treats domestic news coverage with the
same fervor.

You should also plan to interview
relief and development officials on your
talk programs either live from the field or
when they return from Africa. If you don’t

World Vision president Bob Seiple, who will lead a prayer for the world’s poor as
part of the NRB 93 Intemational Luncheon in Los Angeles, visited famine-ravaged
Somalia last September. World Vision is currently conducting a five-year, $7.4 mil-
lion relief effort in that nation.

There are many topics that can be devel-
oped, from homeless American families to
starving Africans.

If you cannot produce your own pro-
gram, consider airing one of the excellent,
nationally syndicated shows currently
available. Moody Broadcasting’s Prime
Time America with Jim Warren, Salem
Communications’ Table-talk with Rich
Buhler, CBN’s The 700 Club with Pat
Robertson, and Crawford Broadcasting’s
John Stewart Live are only a few of the
thought-provoking talk programs that
have recently focused on Africa and are
setting an example for local stations.

You can assist hungry Africans when

you encourage your audience to sponsor
poor children through World Vision,
Compassion International, Food for the
Hungry, or another agency. World Vi-
sion’s “Who Will Care for the Children?”
television special raised awareness and
monthly sponsors for needy children
worldwide. Compassion International,
with headquarters in Colorado Springs,
Colo., also depends on monthly sponsors
to aid underprivileged children. Its staff is
hard at work in Zaire, Uganda, Kenya, and
Ethiopia, where some 2000 children will
be available for sponsorship in the next
four months, according to public informa-
tion director Larry Yonker. Neither World
Vision nor Compassion International
provide Somali children for sponsorship
because the nation, ruled by force, has
been too unstable to assure the necessary
follow-up to sustain such a program.

The Involve-
ment of Youth

One of the most
important decisions
you can make this
year is to support
youth programs that
raise awareness and
funds for famine vic-
tims. Churches in
your neighborhood
probably need such
help for their youth
outreach efforts.

World Vision’s
30-Hour Famine will
raise much aware-
ness and radically
change life for thou-
sands of teenagers
who will fast Feb-
ruary 19-20, not a
small sacrifice in
consumer-conscious
America. The annual
program, under the
direction of A’Lexa Hawkins, will also
raise money for starving persons in Africa
and around the world. A wide variety of
upbeat print and video education material
is available to teach youth and adults
about hunger and about what can be done
to alleviate it. Church, school, and com-
munity groups from around the nation
and world will participate in the 30-Hour
Famine.

To promote topical discussion, you
will want to incorporate musical specials
focusing on the problem of hunger into
your program schedule. You ought to

10y qooer Aq ojoyd :ypesd ojoyd
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block out enough time to cover the topic
adequately through music. These specials
are available from many relief and devel-
opment groups.

World Relief Corp., the international
assistance arm of the National Associa-
tion of Evangelicals, for instance, pro-
duced a radio special in December and
will release a fund-raiser album on Feb-
ruary 15. Operation Angel Wings, record-
ed last year after the Gospel Music Asso-
ciation convention, has a song entitled “A
World of Difference.” Russ Taff, Sandi
Patti, Ray Bolz, and 42 other artists col-
laborated on the Word Music album.

The “We Are the World” style album
and the 60-minute public service radio
special provide broadcasters with a
“unique opportunity to call an audience to
respond compassionately to a critical

need, to respond as Christ would to the
famine,” said Marlene Minor, who directs
communications for World Relief.

One of the most significant steps you
can take is to call your community’s
churches to pray for starving Africans.
Manna International, a San Francisco-
based relief and development ministry, did
just that in November when some 50 con-
gregations participated in the first annual
“Bay Area Day of Prayer and Fasting.”

Manna’s founder and president,
Kevin McFarland, credits the event’s suc-
cess to the publicity he received after
returning from Somalia and said he
expects to make a greater impact next
year when many of the local Christian
broadcasters assist the project with inter-
views and spots.

Recently, McFarland was inter-
viewed by KFAX-FM/San Francisco and
KFCB-TV/Concord, Calif., both local
Christian stations, and he was a frequent
focus of attention from most of the area’s

secular media, including six appearances
on the local ABC affiliate. McFarland,
who ministers in six countries but not in
Somalia, designated all the funds raised
for World Vision’s Somalia program.

These ideas only scratch the surface.
You could also organize a community-
wide poverty awareness task force, write
and distribute a comprehensive fact sheet
that includes the names and toll-free tele-
phone numbers of Christian agencies work-
ing on African poverty issues, promote
World Hunger Day each October, urge
your audience and community to adopt
and fund an African relief site or feeding
center, and motivate your staff to become
involved personally by coordinating an
employee campaign for poor Africans.

The strategies are virtually unlimited.
You need only the will and the leading of
God to get started today.

Dan Nicholas is the national media relations
spel::iallst for World Vision in Monrovia,
Calif.

THE ROAD...
CONTINUED FROM PAGE 40

Benson Records, one of the largest
Christian record labels in the country, and
Family Bookstores, a chain of over 125
Christian bookstores. Mr. James Buick,
Zondervan’s president, acknowledged to
certain black Christian leaders that his orga-
nization had completely failed to address
the needs and concerns of the black com-
munity with its products. In addition,
Zondervan had published no books by
black authors and had no blacks on its board
of directors, in its management, or in any of
its operations departments.

After a series of meetings with
Matthew Parker, president of The
Institute for Black Family Development,
and with other black Christian leaders,
Buick made some rather drastic changes
within Zondervan. He adjusted and
expanded the company’s mission state-
ment to specifically target the African-
American and Hispanic communities.
The company began publishing books by
several black authors. It hired a signifi-
cant number of blacks and created an
entirely new department called
“Segmented Markets,” headed by director
Sam Hooks, an African-American.

In addition, Zondervan has retained a
black Christian advertising agency to
assist in marketing their products to the
African-American community. Although
there are still no blacks in top executive
management positions or on the board of

directors, Zondervan has clearly made
significant efforts to acknowledge its past
failures in serving the black community
and to correct these past inequities.

Case #3: Josh McDowell
Ministries

Josh McDowell has one of the
largest ministries to teenagers in the
world. His “Why Wait?” campaign is said
to be one of the most effective deter-
rents to teenage pre-marital sexual ac-
tivity today. On a recent trip to Detroit,
McDowell planned to hold a major “Why
Wait?” crusade in the inner city. Up to
this point, his meetings were always in a
comfortable suburban setting. The deci-
sion was made to hold the campaign in
Detroit’s main arena, Cobo Hall.

The typical course of action among
white evangelicals planning inner city
outreach is to hold a series of planning
meetings in a suburban setting, decide
what will be done, and possibly invite
some inner city pastors to be a part of the
event. In McDowell’s case, before any
decisions were made concerning the
event, several black Christian leaders
were invited to be a part of the decision-
making executive committee.

The make-up of the committee was
approximately 50 percent white and 50
percent black. The group decided to have,
in addition to McDowell, an African-
American speaker. The crusade attracted
over 10,000 teenagers — 60 percent
white and 40 percent black. This was the
first time in Detroit’s history that an inte-

grated group of this size came together
for a Christian event.

Lessons Learned

Several key points can be gleaned
from these cases. Creating a partnership
with African-Americans is essential in
effectively reaching an urban audience.
Making a conscious, overt effort to
include blacks at every level of leadership
within one’s organization will enly enrich
and deepen the level of success as the
organization strives to fulfill its spiritual
mission.

Inclusion — or “a seat at the table”
— is of monumental importance to
blacks. Many white evangelicals appar-
ently fail to recognize this. The message
communicated is one of unwillingness to
share power or leadership with African-
American believers.

It is vital that we join arms in carry-
ing the glorious message of the cross to
urban and rural America alike. We have
such great potential and incredible oppor-
tunity. But one of the first steps in this
pilgrimage is for evangelicals to publicly
acknowledge that the racism which has
been and is being practiced is sin.

As Christians, we have all learned
that the first thing one does with sin is to
confess it as sin, ask forgiveness, and
commit to not walking down that same
path again.

The Rev. Glenn Plummer is president of the
Christian Television Network and TV48 in
Detroit and chairman of the Black National
Religious Broadcasters.
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Solutions Begin with Hope

For more than a century, the Union Rescue Mission has brought hope to the
people of Skid Row. People society has abandoned. Every day we
provide more than 2,300 nourishing meals. Every night, we give more than 800
men refuge from the mean, deadly streets. But that’s not all the Mission does.
Through our Christian restoration programs, many have been led along the high-
way out of Skid Row and have become productive citizens. And when you ask
them how they escaped the streets, they’ll tell you they met Someone at the

Mission who has never encountered a problem He couldn’t solve.

UNION RESCUE MISSION

226 South Main Street * Los Angeles, CA 90012
1-800-955-4500

| NRB GUESTS. During your stay in Los Angeles, we invite you to visit the Unton Rescue Mission. Check your NRB
! » schedule for tour times. We also look forward to seeing you at the All Media Breakfast Tuesday morning.
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\X/ith Unity and

Diversity, Pressing

Ever Onward

by Clinton H. Utterbach

iven that the racial
and political climate
of our nation has

reached its present state over
several centuries, it is unrea-
sonable for any individual or
group of individuals to
expect to find a pat solution
for effecting overnight
change. More importantly,
we must recognize that we
cannot legislate righteous-
ness. Only changed hearts
can change lives. And
change can only begin when
man has a desire to change.

Still, some non-ethnic
members of National Re-
ligious Broadcasters (NRB)
have a sincere desire to
extend themselves to the
“black church” or the black
community. The question
they face is how. And should
white broadcasters charge
themselves with assuming
this responsibility alone? 1
say — emphatically — no.

As a former NRB board
member, [ did not involve
myself in the Black National
Religious Broadcasters
(BNRB) because the resources and infor-
mation available from its parent group
were available to all broadcasters, regard-
less of race.

I have always advocated that black
broadcasters reject any sense of sepa-
ratism or exclusivity. [n my opinion, there
was no need to establish a splinter group
simply based on race. But because the

Clinton H. Utterbach

splinter group does exist, it has been my
position that black broadcasters should
invite non-black broadcasters, recording
artists, and speakers to participate in the
activities they sponsor.

Earned Opportunities
There is no one group of white peo-
ple which can attempt to solve the prob-

lem of inequality or dispari-
ty in the opportunities avail-
able to members of minority
groups. However, those
with the ability to offer
opportunities for people of
color can make a difference.

Some irrefutable facts
must be faced first. Cultural
differences between the
races often cause uneasi-
ness. Tackling that awk-
wardness becomes a deci-
sion of the people involved.
The NRB should not feel
coerced into socializing
with individuals simply
based on color. People are
naturally drawn to others of
like mind, interests, and
concerns.

But people of color also
have a responsibility to ex-
tend themselves to others.
The things which make us
different will not change.
Therefore, efforts toward
change and a greater sense
of unity cannot ignore these
differences.

The way to reach out to
the black community with-
out being condescending is
to present meaningful op-
tions such as apprenticeships or mentor-
ing programs. This does not mean the
reinvention of affirmative action pro-
grams. Black candidates for such training
programs should be required to clearly
exhibit the potential to reach for the best
that is within them.

Any number of schools, colleges,
and universities with communications
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departments can be canvassed for poten-
tial qualified apprentices. Achievement
and initiative should be rewarded.
Patronizing people because of their skin
color will only result in the perpetuation
of mediocrity. Pacification programs con-
tinue the cycle of dependence. Depen-

dence can generate resentment because of

the sense of powerlessness.

Tools and Freedom

Today, the Russian people want
American technology. but they do not
want to be governed by the United States.
They only want the tools. They had been
taught. under the Communist rule. to
depend on the government as a “father
figure.” This kind of controlled behavior

People of color are
looking for tools and
resources which
will enable them to
function on equal
footing with the
rest of society.

thwarts self-motivation. Now that the
government is dismantled, Russians are
having great difficulty adjusting to their
new-found freedom. Nevertheless, they
still desire the opportunity to govern
themselves and are wary of becoming
dependent on or controlled by a foreign
power

The plight of the Russians is a direct
parallel to the plight of the ethnic people
in the United States. Communism robbed
the Russian people of personal initiative.
America’s social programs and societal
barriers likewise robbed members of
minority groups by not allowing them to
assimilate into mainstream society. People
of coler are looking for tools and resources
which will enable them to function on
equal footing with the rest of society.

There i1s nothing wrong with giving:
it is the motivation tor giving that often
causes good intentions to go awry. From
a spiritual point of view, when you give
someone material things. they should be
given in conjunction with the message of
the gospel. The ultimate goal is to expand
the kingdom of God. Man should be

CONTINUED ON PAGE 48

WHAT'S REALLY GOING ON
IN ISRAEL AND THE MIDDLE EAST?

Teaching the Bible in your broadcast ministry or publication?
Interested in prophetic developments?

Hebraic roots of Christianity?

Issues and Current Affairs?

You need reliable, accurate, quotable information.

YOU CAN TRUST THE MEDIA —
IF IT°S THE JERUSALEM POST WEEKLY
INTERNATIONAL EDITION.
Recently cited by the British Broadcasting Company as

"One of the top 6 newspapers in the world.”
Widely read by world leaders for over 60 years.

THE JERUSALEM

POST

INTERNATIONAL EDITION

Each Edition brings information that is
important, fresh, usable, reliable, authoritative, "archivable,” and FAST.

[Delivered to most locations by Friday of current week).

PROVIDES YOU WITH INFORMATION
NOT AVAILARLE IN ANY OTHER PUBLICATION!

Yehuda Levy, Publisher of The Jerusalem Post is well known to
Evangelicals, Broadcasters and Pastors in North America.
Dynamic, informed, a gifted communicator - he's in demand as a
speaker and frequently guests on TV and Radio Talk Shows.

4Col. (ac. res.) Yehuda Levy, Publisher, The Jerusalem Post.

I'd like to receive A SPECIAL TRIAL SUBSCRIPTION. | will receive four free issues after
which | may cancel without obligation or receive 26 additional issues for $24.95. Call
1-800-955-8559 or check box, mail with your name and address. See address below.
Annual subscription rate is $79.95. Newstand price - $3.00.

I'd like special information about the new Jerusalem Post NEWS AND FEATURE
SERVICES FOR TV, RADIO AND PUBLISHING. Please check the appropriate box and
mail with your name and address to the address below.

“When I want to know what's really happening in Isracl and the
Middle East one of my principal sources is The Jerusalem Post
International Edition. You can trust it for accuracy, reliability

and balance.” ) X
Dr. David Hocking

The Jerusalem Post, 211 E. 43rd St., Suite 601, New York, NY 10017
(212) 599-3666  FAX: (212) 599-4743

Represented by the Ed Steele Agency, Orange, CA SB3 NRB
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WITH UNITY . ..
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dependent on God, not on other men.
Giving should have as its ultimate goals
enablement and empowerment.

At Redeeming Love Christian
Center, we adamantly teach submission to
God — our availability coupled with His
ability. At our educational outreach, Love
Christian Academy, we reinforce the
standards of excellence. Students are
rewarded for accomplishments. This
practice is not designed simply to make
students “feel good,” but rather to moti-
vate them to achieve. In three years, the
predominately black student body has far
exceeded national standards on achieve-
ment tests because excellence has been
demanded and expected of them in their
academic and spiritual lives.

At the Academy, our greatest success
is with those children between three and
five years old, who are like fresh, wet
clay. It is more difficult to alter the mind-
sets of the children who are already
teenagers. Similarly, it is difficult to
change the mindsets of those people who
have already been scarred by racism. But

we can start by clearly demonstrating a
willingness to let young people of color
assimilate into mainstream society.

Clear Vision and Ultimate Goals
It is ludicrous to think that all white
people think, act, or believe in the same

Man should be
dependent on God,
not on other men.
Giving should have
as its ultimate goals
enablement and
empowerment.

Across the nation. ..around the world

[t's Revivaltime!

Revivaltime — radio ministry of the Assemblies of f God —

celebrating four decades of global outreach

way. Our nation’s Civil War proved that
whites can be vehemently at odds with
each other. Likewise, all blacks do not
represent a single manner of behavior or
beliefs. And those who believe in a
“black stereotype” or who are motivated

“Our prayer and desire is that we may produce a broadcast which will be
brimful of the spirit and power of Pentecost. We want it to be a soul-sav-
ing agency potent with conviction, as well as a vehicle of Christian cheer
and gladness. We pray that it will, indeed, promote a time of revival.”

— Wesley R. Steelberg, April 9, 1950

Dan Betzer
Revivaltime

Speaker

Congratulations NRB,
on 50 years of service

and excellence!

Revivaltime Media Ministries
P.O. Box 70, Springfield, Missouri 65801

(Circle 174 on the Reader Service Card)

by guilt to extend themselves to the black
community because of the “black experi-
ence” in this country will have a clouded
vision of what the needs of blacks are.

Consider a black and a white sprint-
er, each running toward the same finish
line in a race. Most whites in society
today have the opportunity to run that
race unencumbered. Yet those blacks
who are even allowed to compete in the
race will have to run a virtual obstacle
course toward that same finish line. Our
goal should be to see both sprinters run
unimpeded.

There are runners available. Those
interested in “coaching” can cultivate a
winning team by incorporating the diver-
sity reflected in our society. As believers,
it is our duty to mentor the young with
Paul’s words: “But one thing I do: forget-
ting what is behind and straining toward
what is ahead, I press on toward the goal
to win the prize for which God has called
me heavenward in Christ Jesus”
(Philippians 3:13-14).

Those of us who minister the Gospel
must, in the final analysis, minster as
Jesus did — to the poor, the brokenheart-
ed, the captive, the blind, and the bruised,
regardless of race or creed.

Clinton H. Utterbact; and his wife, Sarah,
pastor the Redeeming Love Christian
Center in Nanuet, N.Y.

Extending the
Hand of Unity

by Albert Chubb

or many years, the Christian broad-
Fcasting stations of the greater

Orlando area have believed in and
encouraged unity in the body of Christ
and have communicated this belief to
members of their audiences. But “unity,”
like “love,” is an action word. And so it
was, in the spirit of active unity, that four
Orlando Christian broadcasting stations
— two radio and two television —
recently joined hands to help Frontline
Outreach, a central Florida ministry to the
inner city.

After months of praying and plan-
ning, Orlando’s WACX-TV, WTGL-TV,
WAIJL-AM, and WTLN-FM provided an
unprecedented, live, 12-hour simulcast.

CONTINUED ON PAGE 50
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Designed By The Holy Spirit...
Built By Men And Women Who Love God...
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WORSHIP was designed by the Holy Spirit, built Our sanctuary has no pews... our sanctuary is your
by men and women who love God; to honor, praise viewers” television set.
and worship our Heavenly Father.

Our service is not another preaching progran, WORSHIP can be viewed on Satcom C-1,
television ministry, or large denominational chiorch Transponder 11.
with a television show.

The service we offer is a church (currently 12 hours WORSHIP needs to rent "sanctuary space” on
daily - 24 howrs a day in 1993)... a church service vour systems and has a unique way fo pay for it.
created for the medium of television.

For Information Centact:
Don Shields - V.P. Affiliate Relations

(800)435-3233 ext. 601

The Christian Network, Inc. ® 14444 66th Street North ® Clearwater, Florida 34624

Continuous Worship, Beautiful Christian Music, Breathtaking Video And Inspirational Fellowship!

America’s first Christian television church service ...
..designed especially for T.V.

We invite you to attend!

Photo Courtesy of the Oregon Tourism Division
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The purpose of the “Project
Frontline Share-a-thon,”
which had a goal of $100,000,
was to help Frontline Outreach
remain open to the disadvan-
taged community. The Share-
a-thon raised over $144,000.

According to National
Religious Broadcasters presi-
dent David Clark, “This
unique expression of love and
unity is an historic first in not
only Christian broadcasting
but in all broadcasting. This
great success in Orlando could
well become a model for other
Christian stations throughout
the country.”

Claud Bowers, president
and founder of WACX-TV
(SuperChannel 55), served as
the executive producer and
host of the simulcast share-a-
thon. The chief executive officers of the
other stations co-hosted the event. which
kicked off at noon on November 21.

“My first reaction to the suggestion
of a four-station simulcast was somewhat
negative,” Bowers admitted. “I ques-

IN GOD WE TRUST

Oil Painting by Hong Min Zou
36’ x 48"

This poignant masterpiece reminds us that our greatest President,
Abraham Lincoln, humbled himself before our Saviour, Jesus Christ.
This image is now being released in print form. Each print is
accompanied by a beautifully printed narrative entitled “Lincoln
Speaks to America” which describes Lincoin’s conversion to
Christianity and the faith he placed in God Almighty.

The print is available in several sizes:

Limited Edition (signed & numbered) : edition size: 7,500, overall paper size:
191" x 26”. Each Limited Edition print is accompanied by a 6" x 9"
frameable cameo of the same image. Retail: $85.00 pius shipping and
handling.

Open Edition: overall paper size: 16™ x 20" with an image size of 11" x 14”
and comes with a frameable “Lincoln Speaks to America”. Retail: $30.00
plus shipping and handling

Ask about our customized premium program and fultillment
services and special ministerial discounts.

myF - e 1-800-849-3125
S CouseTo

Kennesaw, Georgia 30144

For 12 hours, competition was forgotten among the four major Orlando-area Christian radio and televi-
sion stations. Pictured above, from right to left, are: Ken Mikesell of WTGL-TV, Al Chubb of WAJL-AM,
Tom Mofiit of WTLN-FM, and Claud Bowers of WACX-TV.

tioned whether all the stations would
completely clear their programming logs
and donate 12 hours to raise a goal of
$100,000 without one penny of income,
in addition to giving thousands of dollars
in production and airtime to promote such
an event. But with God, ‘all things are
possible,” and all the broadcasters were
cooperative and enthusiastic. We were
extremely pleased to exceed the goal by
nearly $50,000 . . . to God be the glory.
Having four communications frequencies
in a major market broadcasting the same
‘live’ production for 12 hours was indeed
historic.”

C.R. Smith, president and founder of
Frontline Outreach, thanked the Christian
broadcasters: I am so humbled by this
awesome and generous response (o
Frontline in our desperate hour of need. 1
feel like Andre Crouch when he sang,
‘How can I give thanks?” May God richly
bless the stations and those who gener-
ously called in their love gifts to put us
well over the top!”

Frontline Outreach has served the
people of Orlando’s inner city for 25
years, providing childcare, educational
programs. and spiritual guidance. The
ministry has, through its teen pregnancy
program, also worked with thousands of
unwed mothers, helping them to become
trained, responsible, and self-sufficient.
The Frontline staff works directly with
some 1000 needy people each day.

1590 North Roberts Road, Suite 308
(Circle 153 on the Reader Service Card)

Ai Chubb is the president and general man-
ager of WAJL-AM in Orlando, Fla.
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with JOHN C. WILLKE, M.D.

New name, new sponsor. The nation’s No. 1 five-minute daily com-
mentary with the same message you’ve counted on for 7 years.

“Dr John C. Willke is well established as the pro-life
Issues expert throughout Christian radio in America.

Dr. Willke's new LIFE ISSUES daily five minute broad-
cast will become even more important than ever before
in keeping our listeners informed about all pro-life
groups. We highly recommend it’’ Dick Bott

Bott Broadcasting Co.

For a free audition tape contact: Ambassador Advertising Agency .7 ()
515 East Commonwealth Ave. Fullerton, California 92632—(714) 738-1501 \J

LIFE ISSUES INSTITUTE, INC”

SERVING THE EDUCATIONAL NEEDS OF THE PRO-LIFE MOVEMENT
1802 W. Galbraith Rd., Cincinnati, OH 45239 e Phone (513) 729-3600 » FAX (513) 522-1299
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production you look to reach the most

into the program...

people with the message. How you reach them

can be as important as the content. You want Wh &t ne th?

Visibility...numbers of people, Values...the

standards of other programs that surround

You need a network
to reach the people.

your program and Variety...reaching

different people.

FamilyNet brings you
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V

Values. .. Variety!
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isibility

Christian and family programming is not a numbers game with no regard for
means of delivery. But we must use the best means to reach the maximum

number of people. FamilyNet reaches people. We've grown 280% in 12 months.

Programs like COPE, Sunshine Factory, and The Family Enrichment Series are seen on

FamilyNet stations from Anchorage to El Paso—large markets and small—more

Josh McDorwell talks to a live audience on 1l
“The Family Enrichment Series” M
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the media. You want a network thathas |5
your values and standards. The organization t
behind FamilyNet has been programming e
FamilyNet Growth

for radio more than 50 years and for TV for
almost 40. It is part of our mission to deliver the gospel—without high
pressure fund-raising. We believe that standards for religious programming
must always be above reproach. Programs like The Baptist Hour, The Methodist
Hour and Profiles demonstrate our values.

for “Profiles”
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People are different. Programming must be varied to meet the viewing habits and S — L Oulé

Dr. Frank Pollard—recent host

patterns of audiences. FamilyNet brings you that variety. From children’s programming IRk s

like Sunshine Factory to hard hitting call-in shows like COPE, we deliver variety.
Whether it's our movie classics or the new Family Showcase, viewers will find the

variety and values families need.

You need a network that reaches people. You need FamilyNet.

- Visit us at NRB
BOOTH #220
- d TimeRite, Inc.
. ml e represents
FamilyNet
Call 1-800-8-FAMNET. B | and ACTS
. gp— , David Hartman—host * ADrffemrl L = ___ ]
We'll show you how FamilyNet can deliver Visibility...Value...Variety. Heartbeat” upcoming “Family Showcase”

presentation.



AN ELECTION. ..
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get easier as we neared the end of the age.
If anything, the Bible warns that things
will get worse before they get better (II
Timothy 3:1-5). The advancement of
modem culture has left us with a general
uneasiness about the future. Many of us
sense that the spiritual and traditional val-
ues of this country are being rapidly dis-
carded.

The grip of secularism on our society
is so tight that it is being felt in nearly
every area of American life. The secular-
ization of education, morality, and public
policy has gradually led to the politiciza-
tion of those beliefs into new laws and
judicial decisions. The end result will be
the legalization of secularism and the dis-
enfranchisement of Christianity.

Attempts to remove Christian moral-
ity from American political life are only
likely to continue to accelerate. At the
same time, the very real danger exists of
secularists forcing non-Christian morality
on the Christian community. The influ-
ence of secularism so thoroughly domi-

nates modern life that it now dares to
enshrine itself through the political
process.

Radical secularists like Gloria
Steinem have made it clear that they
intend to eradicate the idea of God from
American life. The godless humanism
that they pro-
mote is deter-
mined to re-
lentlessly sec-
ularize this na-
tion until God,
church, and
the traditional
family are rel-
egated to the
junk heap of
history.

The com-
bination of
secularism, relativism, and new age mys-
ticism has left today’s generation “going
first class on the Titanic,” as one educator
puts it! The selfism and materialism of
our times leave our younger generation
desperately searching for meaning in the
material things of our culture, while
believing that there really is no meaning

Ed Hindson
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—CHINA ?—
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—LATIN AMERICA?—
See us at Booth 302
High Adventure

Voice of Hope World Network

990 Enchanted Way, #101. Simi Valley, CA 93065
(805) 520-9460—(805) 520-7823 Fax.

- —THE HOLY LAND ?—
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|
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to life other than what you create for
yourself.

The anti-God forces in our society
are now flexing their muscles with a new
boldness. Hoping to find an ally in
President Clinton and the new political
establishment in Washington, many are
calling for an acceleration of legislation
aimed at the evangelical community.

Politics, in the broadest sense of
human governance, is the last line of
defense for religion in our society. To
give up on the political process is to give
in to the enemy. It is to divorce our reli-
gious beliefs from public policy, leaving
the public arena devoid of spiritual life
and values. Richard Neuhaus has
observed, “Attention must be paid to the
political, not because everything is politi-
cal, but because if attention is not paid,
the political threatens to encompass
everything!”

Evangelicals cannot “write off” the
next four years. We must remain actively
involved in the moral and political debate.
We must seek to influence our new presi-
dent and our legislators. We dare not
abdicate our responsibility at a time when
our voices need to be heard more clearly
than ever. God is still in the business of
turning the hearts of leaders toward Him.

More than anything else, we need a
genuine spiritual revival among the peo-
ple of God. We must live our faith in such
a powerful and positive way that we con-
vince the secular world that we are for
real. True revival must begin at the house
of God is it is to result in the transforma-
tion of society.

Pat Robertson, president, The
Christian Broadcasting Network, Inc.,
Virginia Beach, Va.: President Clinton
may well appoint judges to the federal
bench who are
hostile to Christ-
ian values, hos-
tile to prayer in
schools, and
hostile to tradi-
tional family
morality. Since
there are 100
judicial vacan-
cies that can
be filled with
American Civ-
il Liberties
Union lawyers, there is a very real possi-
bility that there will be some lawsuits.

There could be some challenges to
tax-exempt status. There could be all sorts

Pat Robertson

CONTINUED ON PAGE 58
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Now, a nationwide, early morning prayer meeting
each week on television.

As Christian values are being challenged throughout our "America, Let's Pray” is now seen on:
society, we must respond Biblically. Larry Lea has devoted _ e

his life to teaching the Body of Christ how to have a 9'1[1|r(::‘n‘?'A\wl-l%l;)YA\(’\zllill\\‘T\IE'II: 2\11(11((0

powerful and effective prayer life. STt e Friday 5:30 AM CST
KLXV

San Jose San Francisco
Frickay T:00 AM PST
KIFCB

"If my people. which are called by my name, shall ,NS,P“J\I,:.[;(')N E:\i Tl‘l‘&;l‘\'"i"‘:a’ e
humble themselves, and pray, and seek my face, T UNETWORK - -
and turn from their wicked weays; then will I hear Friday 8:30 AM £ST  “Canada, Let's Pray”
Jrom heaven, and will forgive their sin, and will _ . isseenin Canada on:
bealitham nd.d WACX  VISION NETWORK

Orfando CANADA
Sunday 8:00 AM EST Sunday 9:00 AN EST
@ For availability contact: Barbara Weigel
Michael R. Ellison, Incorporated
602 932-1100

TRINITY
On this new program. he is calling God's people to join in BROADCASTING
prayer and confront spiritual forces in the manner shown S DERNRES
: 3 ] Friday 5:00 AM PSI
in 1l Chronicles 7:14:

(Circle 148 on the Reader Service Card)

\LIrCIE 1U1 0N [INE Keaaer Service Lard)




AN ELECTION ...
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order to relieve the pressure.

If the Christian community ever
needed to be
active and in-
volved in let-
ting the White
House know
how it feels on
the great moral
issues, the
time is now.
Bill Clinton
has already
begun his race
for the White
House in
1996. If we
can’t succeed
in getting him
to change his
actions, it is going to be a long four years.

And if President Clinton proceeds to
give the left-wingers what they want, we
also need to be working for the race for
the White House in 1996. Let us not for-

On November 3, 1992,
Bill Clinton was elected
America’s first Dem-
ocratic president since
Jimmy Carter.

get that Ronald Reagan could never have
been elected President had it not been for
Jimmy Carter.

Perhaps President Clinton will
remember that, too. A man who won by a
“landslide” vote of 43 percent (less than
Michael Dukakis received in 1988) just
might be open to changing his actions on
some of the great moral issues.Re

Lincoln
Speaks to
America

by Jim Marks

he following address, a collage of
sorts of actual speeches made by
Abraham Lincoln during his presi-

dency, suggests one version of the
address this man — revered by many

" TELEVISION
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Americans and by Christians in particu-
lar — might make to this nation were he
to stand before it today.

My fellow countrymen, what has
happened to our great nation since my
death? My heart is heavy over what I see.
What has happened to the presence of
God, the sanctity of life, the family,
equality of man — the values that our fel-
low countrymen have died for so glori-
ously on the fields of battle!

America, you have turned your back
on God the Almighty. the Creator. The
nation has replaced its dependence upon
God and His holy principles with an inde-
pendent spirit that portrays man as suffi-
cient unto himself. Any nation that is not
godly is by nature ungodly and shall be
punished. You have become a nation that
does not obey the voice of the Lord. The
nation has become like faithless Israel in
the days of the prophet Jeremiah.

More than 6500 books have been
written about me. I understand that [ am
the most quoted American in history and
that I used more scriptural references in
my speeches than any other U.S.
President. Yet I was but a humble instru-
ment in the hands of our Heavenly Father,
as we all are, trying to work out His great
purposes. I have desired that all my works
and acts be done according to His will. It
is fitting and proper that you now heed
my word.

Much debate has taken place and
volumes of material have been written
about my religious convictions. I consid-
ered myself a godly man. I read the Bible
and lived by the Ten Commandments.
But although I did all those things, I did
not have a personal relationship with
Jesus Christ until November 19, 1863,
after my Gettysburg Address.

I once was asked, “Do you love
Jesus?” by a minister from Illinois just a
few short months before my death. I
solemnly replied, “When 1 left
Springfield, I asked the people to pray for
me. | was not a Christian. When [ buried
my son, the severest trial of my life, I was
not a Christian. But when I went to
Gettysburg and saw the graves of thou-
sands of our soldiers, I then and there
consecrated my life to Christ. Yes, I do
love Jesus.”

I recall another conversation 1 had at
the White House with a lady who was a
member of the Christian Commission. |
asked her to give me, in brief, her idea of
what constitutes a true religious experi-
ence. The lady stated that, in her judg-

CONTINUED ON PAGE 62
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LINCOLN SPEAKS...

CONTINUED FROM PAGE 60

ment, it consisted of a conviction of one’s
own sinfulness, weakness, and personal
need of the Savior for strength and sup-

port: a feeling of the need of divine help;
and a seeking of the aid of the Holy Spirit
for strength and guidance, these being sat-
isfactory evidence of having been born
again.

1 was silent and thoughtful. After a
few moments, | said, very eamestly, “If

what you have told me is really a correct
view of this great subject, I think I can
say with great sincerity that I hope | am a
Christian. | had lived until my boy Willie
died without realizing fully these things.
That blow overwhelmed me. It showed
me my weakness as | had never felt it

This “Lincoln portrait” from The Marks Collection in Kennesaw, Ga., is part of the Christian Role Models series, the goal of which is to
serve as a reminder that America is a country built on Christian principles.

—_—
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before, and if' I can take what you have
stated as a test, I think [ can safely say
that | know something of that change of
which you speak. And [ will further add
that it has been my intention for some
time, at a suitable opportunity, to make a
public religious protession.”

The last congressional act 1 signed
was (o have the words “In God We Trust”
inscribed on all our national currency to
remind our fellow countrymen of the
blessing the mercitul Father has showered
upon this nation.

Do you understand. America, that
“In God We Trust™ was so important to
me as your country's leader that I
declared July 7, 1864, to be a National
Day of Prayer? You see. ] have been dri-
ven many times to my knees by the over-
whelming conviction that 1 had nowhere
else to go. My wisdom and that of those
all around me seemed insufticient for that
day.

I trusted the Lord to answer my
prayers and those of my countrymen. and
He mercifuily did! So, on October 20,
1864. 1 declared that the last Thursday in
November be a National Day of
Thanksgiving. It is the duty of nations as
well as of men to own their dependence
upon the overruling power of God and 10
recognize the sublime truth announced in
the Holy Scriptures and proved by all his-
tory. that those nations are only blest
whose God is the Lord.

I am reminded of Il Chronicles 7:14,
which says. “If my people. who are called
by my name. will humble themselves and
pray and seek my face and wrn from their
wicked ways, then will I hear from heav-
en and will forgive their sin and will heal
their fand.”

My fellow countrymen, the judg-
ments of the Lord are true and righteous.
We should obey and not oppose God's
will. Let us as a nation humble ourselves
in the dust and ask forgiveness for the sin-
ful ways of this once great nation. Ask
Jesus the Savior for wisdom and repent.
tfor we have nowhere else 1o go. Let us
again place our trust in God.

This article is based on material
Sfrom the following sources: Lincoln Lore.
edited by Dr. Louis A. Warren; Abraham
Lincoln. The Christian. by William J.
Johnson; and Lincoln's Second Inaugural
Address, March 4, 1865.

Jim Marks became aibiorn-again Cr;ri-stiiali'l
six years ago and has been working since
then to produce artwork that glorifies God.
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Called to be

by Ted Baehr.

everal months ago, Religious
SBroadcasting published an article

about the work of the Christian
Film and Television Commission, based
in Atlanta, Ga. Since that time, concern
about the cultural and ethical war raging
in the mass media has come to the fore-
front of public attention.
Here is an important
update on the opportu-
nity afforded the church
to be salt and light in
the mass media of enter-
tainment and on the
efforts of the Christian
Film and Television
Commission in making
a difference for Jesus
Christ.

Reporting on the
1992 Emmy Awards
ceremony, The New
York Times headlined,
“It’s War!” and pro-
ceeded to comment that
the presenters and recip-
ients had made it per-
fectly clear that the
Hollywood elite had
declared war on the
Republican party, moral
Americans, and tradi-
tional family values.

Soon after, Jonathan Taplin, produc-
er of the movie Mean Streets, wrote in the
Los Angeles Times that the left had
already won the cultural war since the
American people voted for their leftist,
anti-biblical agenda every time they chose
to watch Roseanne or Murphy Brown and
that the people only had to be made aware
of their true preferences so they could
vote the same way at the polls.

Now that the curtain has been pulled
back exposing the cultural and spiritual

war which has been raging in the mass
media of entertainment for the last 50
years, many conservative leaders are
rightfully concerned. However, while
almost everyone from the President to
local pundits is talking about the problem,
very, very few are talking about the solu-
tion. In fact, some of the shrill doom and
gloom messages being trumpeted may

Ted Baehr presents the Movieguide Award of Excellence to Mike Medavoy,
chairman of Tri-Star Pictures. The awards are presented each year for “cinematic
and dramatic excellence” and for positive portrayals of Judeo-Christian values.

serve to raise fears and donations, but
they will not help people know the
Sovereign God Who has given us His
Spirit so we can take every thought in the
mass media captive for Jesus Christ.

The doom-and-gloomers seem to for-
get that the church was the dominant
force in Hollywood from 1933 to 1966,
when the Roman Catholic Legion of
Decency and the Protestant Film
Commission read every script to insure
that movies represented the largest possi-

Salt and Light

ble audience by adhering to biblical stan-
dards of decency. As a result, Mr. Smith
went to Washington, It was A Wonderful
Life, and The Bells of St. Mary’s rang out
across the land.

However, it took ten years of con-
certed effort (from 1922 to 1932) for the
church to achieve this position of influ-
ence, and it was only by God’s grace act-
ing through dedicated
Christians that the battle
was won in 1932, (To
understand how bad it
was before 1933, watch
the videotape entitled
Hollywood Uncensored,
narrated by Douglas
Fairbanks Jr.)

When the church
abandoned Hollywood
in 1966, despite many
pleas to stay by the top
Hollywood filmmakers,
not only were the flood-
gates to violence, sex,
satanism, homosexuali-
ty, and anti-Christian
bigotry opened, but
movie attendance
dropped severely. Thus,
in 1967, American films
drew an average weekly
audience of only 17 mil-
lion — compared to the
weekly average of 38
million who had gone to
the theaters just one year before!

In a single 12-month period, more
than half the movie audience disappeared
— the largest one-year decline in the his-
tory of the movie business. Since televi-
sion had been around for more than two
decades in 1967, and videotapes and
home computers were more than a decade
in the future, the closing of the church
film offices and the suspension of the pro-

CONTINUED ON PAGE 66
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duction code seemed an obvious cause of
the box office crisis from which
Hollywood has never recovered.

The Wages of Sin
Not only had an understaffed and

» 211 children are convicted of drug
use.

While there are several factors that
play a role in the moral breakdown of our
society, the major factor. by far, is the
mass media and the values it teaches our
young people. Many parents do not
understand how susceptible children are
to the messages in movies because they
have forgotten that children do not have

Sarafina

underpaid church film office kept movies,
and later, television programs, whole-
some for 30 years, but the church’s pres-
ence had also brought prosperity to the
entertainment industry. However, the
church’s retreat from being salt and light
brought disaster. Currently,
we are suffering a break-
down of morality in our
society, especially among
our youth. According to the
Children’s Defense Fund,
the following happens every
day in the United States:

2795 teenage girls get
pregnant, an increase of 500
percent since [966.

+ 1106 teenage girls
have abortions, an increase
of 1100 percent since 1966.

* 4219 teenagers con-
tract a sexually transmitted
disease, an increase of 335
percent since 1966.

* 135,000 children bring
a gun to school.

* 10 children are killed
by guns.

* 6 teenagers commit
suicide, an increase of 300
percent since 1966.

the cognitive ability to differentiate
between fact and fantasy.

Also, parents of teenagers tend to
forget that contemporary films frequently
portray nudity, fornication, and premarital
and promiscuous sex as perfectly normal.

pengsay SIubY Ity P11 Swiid 1eep] ®

Furthermore, many films feature a pre-
ponderance of violence. And often, com-
pounding this excess of violence are
grotesque gags; this blend of humor and
violence is lethal in undermining the

When the church
abandoned Hollywood
in 1966, not only
were the floodgates
fo violence, sex,
satanism, homosexuali-
ty, and anti-Christian
bigotry opened, but
movie attendance
dropped severely.

moral restraints that inhibit a susceptible
individual’s participation in violent acts.

Reclaiming the Land

The good news, however, is that the
Christian Film and Television Commis-
sion (CFTVC) has undertaken the reestab-
lishment of the church’s presence in
Hollywood. To do so, the CFTVC em-
ploys a two-pronged approach to redeeming
the values of the entertainment industry.

Wayne's World
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One prong involves educating moral
Americans through Movieguide: A
Family Guide 1to Movies and
Entertainment in order that they may
make discerning choices at the box oftice
and thereby influence the entertainment
industry financially and through their cor-
respondence.

The other prong involves helping the
media leaders understand the concerns of

houses. and resulted in over 50 percent of
the major entertainment companies being
purchased by foreign conglomerates.

This economic decline is the direct
result of Hollywood's insistence on pro-
ducing an overabundance of R-rated
movies — approximately 60 percent of
all the movies produced each year for the
last five years. As the April 8, 1992, issue
of the Hollywood Reporter pointed out,

The Medicine Man

moral Americans. Like the church offices
which inspired the Golden Age of
Hollywood. the CFTVC reviews scripts
and helps those in the media to work out
creative solutions to moral questions so as
to improve the dramatic and moral quality
of the movies and programs they produce.
The CFTVC also helps them to portray
religious people in a realistic and whole-
some light.

Financially, the movie companies
have never been more vulnerable and
concerned about their future. During the
Golden Age of movies, 90 percent of peo-
ple from all over the world went to
Hollywood movies because they could
take their families without being embar-
rassed. Today, the Hollywood share of
the worldwide box office has decreased to
less than 48 percent because many
Hollywood movies no longer reflect the
values held by the vast majority of peo-
ple. Many countries ban Hollywood
movies; others require that they be
severely edited.

In 1989 and 1990, this decrease in
audience share caused a 40 percent drop
in the net worth of movie companies,
forced General Cinema to lay off one-
third of its employees, caused United
Artists Theaters to sells 1200 of its movie

by almost any measure, R-rated films are
less likely to succeed at the box office
than their G, PG, and PG-13 counterparts.
R-rated films generate substantially less
revenue, return less profit, and are more
likely to flop than films aimed at family
audiences.

The problem facing the Hollywood
elite is a lack of understanding of the val-
ues of moral Americans. As Bruce
Berman, president of Warner Brothers,
has pointed out, “Hollywood filmmakers
may not understand middle America.
They’re not very well equipped to deal in
that context.” Thus, by helping the media
elite understand the moral sensitivities of
people around the world, the CFTVC can
help Hollywood reclaim a larger share of
the international box office.

Signs of Success

The good news is that The Christian
Film and Television Commission is mak-
ing progress by God’s grace. A presenta-
tion on ritual child abuse to the children’s
programming department of a major net-
work resulted in a change of writers. A
presentation to another national network
on abortion resulted in the cancellation of

CONTINUED ON PAGE 68
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a pro-abortion program. Due in part to
our lobbying efforts, even MCA-
Universal, which brought us the horren-
dous Last Temptation of Christ, has set up
a family division.

And to help the studios understand
the concerns of moral Americans, the
CFTVC recently presented over 145,000
signed “Concerned Americans for Moral
Entertainment” pledges to major distribu-
tors in Hollywood. One of these major
studios, Disney, said that for the first time
in about seven years, it plans to release a
family film every two months this year.
Other studios mentioned similar plans.

I recently debated with Jack Shea,
the vice president of the Director’s Guild,
on a local Los Angeles National Public
Radio station. Incredibly, in the middle of
the debate, Jack admitted that creative
people in the entertainment industry need-
ed to take responsibility for their movies
and television programs; Jack also point-
ed out the error in their common position
that movies and television programs do

Batman Returns

net have an effect on their audiences.
Furthermore, Walt Disney Studios
chairman Jeffery Katzenberg recently told
the Video Software Dealers Association
that it is time for Hollywood filmmakers
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to start taking responsibility for “the mes-
sage in our media” rather than pandering
to the “lowest common denominator.”
Best of all, however, is the incredible
growth in the number of Christians in
Hollywood, especially at the top decision-
making levels. There are only 60 prime
time television programs and only about
50 key men and women who produce
those programs. By our count, some
seven of those producers are committed
evangelicals who have adopted a strong

While there are several
factors that play a role
in the moral break-
down of our society,
the major factor, by far,
is the mass media and
the values it teaches
our young people.

biblical worldview, while another six are
professing Christians. Thus, approximate-
ly 25 percent of the key prime time televi-
sion producers are Christian. Many of
these men and women have come to
know Jesus Christ or have deepened their
commitment to Jesus Christ within the
last three years. More and more of these
Christian prime time producers are taking
strong stands for biblical values.
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Newsies

The Work Ahead

The Christian Film and Television
Commission can make an impact on the
entertainment industry and encourage
production of positive, morally uplifting
films and television programs. Our goal is
to reestablish the Motion Picture Code
and its cousin, the National Association
of Broadcasters Code which governed the
television industry.

We will continue to meet with the
heads of the entertainment companies to
help them understand the issues involved.
At the same time, we are trying to reach
more and more Christians so we can help
them develop discernment.

Why in this country are we seeing a
long-term move toward family entertain-
ment? We are seeing this because

America is getting older. because the
number of families is growing. because
social disintegration is causing people to
think about values, because the sociologi-
cal and psychological evidence is in
regarding the impact of the mass media
on behavior. because revival is breaking
out all over the world, because people of
faith are standing up to be counted, and
because our Sovereign God is pouring out
His Spirit throughout the land.

Editor’s note: To become involved with
the work of the Christian Film and Television
Commission, please contact the CFTVC at
(404) 255-8558.

Ted Baehr is the chairman of the Christian
Film and Television Commission and the
publisher of Movieguide: A Family Guide
to Movies and Entertainment.

The Mighty Ducks
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National
Disaster In ltaly

Did You Know...In Italy!

...There are more than 57 million
people;

..Less than one-half of 1% of the
population is born again;

..Less than 10% EVER attend
church;

...The second largest religion in
the nation is Jehovah's Witness;

...Italians are more and more re-
questing a “magic god that an-
swers their requests immedi-
ately and does not allow one to
get sick and doesn't demand to
refrain from anything;

...There are more sorcerers and
witches in Italy than there are
Catholic priests;

...The magic “forces” in Italy are
represented by more than
100,000agents working full-time
or part-time, compare to 38,000
Catholic priests;

...There are more than 260 occult
organizations in Italy.

...There is only one Christian mis-
sionary to every 200,000 people;

...Italians have spent 1.5 billion
dollarsin the “shops of the mys-
terious”. They have contributed
less than half this amount to the
Catholic Church;

...Catalogues sold by the occult
organizationsofferlustral water
for exorcisms, “oil of grace”
againstcursesand the “bad eye,”
oil of miracle for therapeutic us-
age and “blood of Judas” wine
for rites of love;

...agents for the occult practice
black magic, which involves
death, hate and violence;

...The worldwide operations for
the Mafia are based in Italy.

Body of Christ! Italy and Jesus
Cares Ministries in Rome, Italy
needs your love, caring, sharing,
prayers and financial support to
help turn this national disaster
around. Alone wecannotdoit. We
need you. In the U.S. write or call:
Mary Latin, 12 Carmarthen Court,
Dallas, TX 75225. Telephone 214-
696-2506. In Rome, Martin and
Catherine Lombardo, Via del Banco
di Santo Spirito, 3; Rome, Italy
00186. Telephone 011 396-686-8233.
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by Matt Seward and
Duncan Dodds _

face. I can still hear her words:

“Sometimes I feel like nobody loves
me. But then I turn on some Christian
music and remember that God loves me,
and everything’s okay.”

I also remember the 30-something
couple who told us, “It’s amazing [to see]
the difference in both of our lives since
we’ve started listening to Christian music.
We didn’t do anything different; we just
started listening to [Christian] radio, and
our attitude is better. It’s just a different
way of thinking. It has really changed our
lives.”

These individuals were three of the
147 adults and teenagers who participated
in one of 15 focus groups held across the
country as a part of the National Christian
Music Research (NCMR) Project. This
first-ever syndicated study, sponsored by
the Gospel Music Association and 16
companies in the Christian music indus-
try, was designed to discover how those
in the industry can turn more Christians
into Christian music consumers.

In addition to the focus groups, the
study surveyed over 1000 Christian music
buyers and over 1700 Christian concert-
goers, youth ministers, and music minis-
ters: it also included the findings of inter-
views with 800 active Christian church-
goers conducted by the Gallup
Organization.

A key part of the study included an
in-depth look at Christian music radio and
at what Christians think of it. We believe
the tindings can greatly expand the audi-
ence and appeal of
Christian music
radio — if we are

I’Il never forget the 16-year-old girl’s

while Christian music radio has improved
in the last ten years, it still has a long way
to go to appeal to a broader audience of
Christians.

This has very substantial ramifica-
tions for Christian music companies inter-
ested in selling more Christian music.

Perhaps the hardest
finding to accept
overall, when you have
dedicated your life’s
work to ministering
to people through
Christian music, is that
a majority of Christians
still are not aware of
contemporary Christian
music, or, at best, have
a misconception about
what it is.

What we’ve found in conducting studies
like this is that when you’re busy fighting
in the trenches day after day (in the nor-
mal operation of business), it's all too
easy to lose focus of the big picture.

In this case. the big picture is, “the

Christian Music Radio Perceptions

::]Lll::ng LS FC I Perception Agree | Disagree | Don’'t Know | No answer
What  we Enjoy istening | 34% | 64% 2%

found out about | daily

Christian music Pl lo o 54% | 40% 5% 1%

radio is both very

positive and some- No station 34% 64% 2%

what alarming. A I'seigom listen | 58% | 40% 1% 1%

major conclusion ‘

of the study is that

NCMRP Gallup National Telephone Survey 1992 » Question 17, a, f-g

more people hear the songs, the more
music we’re going to sell.”” And how are
the people going to hear these songs? On
the secular side, the number one vehicle
for an audience to hear songs is radio.
This means that the single most important
issue facing the Christian music industry
today is determining how to work with
Christian radio to appeal to the broadest
possible audience, thus increasing the
sales of Christian music.

If you work for or own a Christian
music radio station, you may not care
how much Christian music is sold; you
should, however, be very interested in
appealing to the broadest possible audi-
ence.

The trick, of course, is discovering
the correct formula for creating a format
that appeals to the broadest possible audi-
ence within an acceptable and compatible
range of Christian music styles and tastes.

The solution is to understand your
customer better — to find out what they
like and don’t like, to try and discern why
some Christians who enjoy music listen
to Christian music radio while others do
not. That’s a big part of what the NCMR
Project was all about; we believe that
what we found can contribute to the
future success of Christian music radio.

A Majority Unfamiliar

Perhaps the hardest finding to accept
overall, when you have dedicated your
life’s work to ministering to people
through Christian music, is that a majority
of Christians still are not aware of con-
temporary Christian music, or. at best,
have a misconception about what it is.

According to a national telephone
survey conducted by the Gallup
Organization as a part of the NCMR
Project, two-thirds of those who had
attended a church worship service the
preceding week described themselves as
having only a very limited or somewhat
limited exposure to contemporary
Christian music.

The predominant perception of this
group is a very traditional or gospel music
view of what constitutes Christian music.

CONTINUED ON PAGE 72
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Million Dollar Sound

For 51¢ An Hour.

For as little as 51 cents

an hour your station can
receive full-service 24-hour
hosted music via satellite
with SkyLight.

SkyLight is the
inspirational music network.
Stations that are using
SkyLight have proven that
inspirational formats are
capable of producing
impressive ratings.

When you subscribe
to the SkyLight Satellite
Network your local station

takes on the sound of a
million dollar operation.
You'll benefit from
innovative technology,
a comprehensive music
library and an
experienced staff of
professionals committed
to serving your listeners—
all done to make you
sound good.

When you go satellite. . .
choose SkyLight. . .
for your listeners.

SkyLight

A ministry of Northwestern College
- Radio Network
612-631-5000
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Within the focus groups of active
Christians, we heard Christian music
described in very narrow terms, demon-
strating a lack of awareness of and expo-
sure to the music styles — ranging from
inspirational and adult contemporary
sounds to rap, rock, and heavy metal —
which have collectively become known
as contemporary Christian music.

Amazingly, we heard the same char-
acterization of Christian music in almost
identical terms from every focus group.
For example, one focus group participant
made the following statement, one we
heard echoed in virtually every city:
“|People who aren’t familiar with
Christian music] think it’s like hymns or
gospel music . . . [They think it’s large]
black women or little old ladies just sit-
ting there singing ‘Amazing Grace’ and
stuff like that.”

As hard as it may be to believe, this
is a pervasive characterization among
Christians who have had limited exposure
to contemporary Christian music. What is

Christian Music Radio Perceptions

first-time Christian

music samplers is

Perception Agree | Disagree | Don't Know | No answer one of tremendous
surprise. What

Like but needs 42% 1% 16% 1% you witness from
i adtnles many of them is
Somewhat boring | 26% 65% 6% 1% almost total shock.
Tried listening | 18% | 78% 4% s s
but don’t like consider them-
- selves faithtul and

I?; ?saigy kinds | 23% 57% 19% 1% very active in their
church often can’t

NCMRP Gallup National Telephone Survey 1992 « Question 17, b-e

interesting to see is the response of
Christians who are exposed to Christian
music for the first time. About half of the
teens and adults who were exposed to a
sampling of contemporary Christian
music indicated an interest in purchasing
the music.

When you consider the likelihood of
such high acceptance from a group sam-
pling any other music style, such as coun-
try and western or heavy metal, the poten-
tial appeal of contemporary Christian
music is further underscored.

The overwhelming response from

For concepts that work,
go to the experts.

BQENTWOO
—MUSIC=—

D)

Now in it’s 12th exciting year of ministry,
innovation and growth.

Visit booth #544 to receive pre-releases and
sampler CDs for radio.

316 Southgate Ct. Brentwood, TN 37027 (615)373-3950

{Circle 110 on the Reader Service Card)

believe that this
kind of music
could exist with-
out them knowing about it. The frequency
of this kind of response confirms both the
limits of Christian music’s exposure to a
broad audience and the potential Christian
radio has not yet tapped.

The Big Turn-Off

Another important conclusion from
the study is that many Christians who
enjoy Christian music are turned off by
Christian music radio. In fact, the study
confirms that there are far more Christian
music buyers than there are loyal
Christian music radio listeners.

The response from one focus group
attendant summarizes what we heard
everywhere: “I have tried to listen to
Christian music radio several times. |
would listen for hours and only hear one
song 1 liked. I would try for a week and
[then] say, ‘I can’t take it anymore. I've
got to have some real music,” and
change.”

Further evidence of this low level of
commitment to Christian music can be
seen in response to questions asked of
active Christians in the Gallup survey.
Only 16 percent of all active Christians
say they listen to Christian music 50 per-
cent or more of the time they spend lis-
tening to all forms of music. These
responses demonstrate a much lower
level of audience loyalty than is enjoyed
by other music formats.

What’s Wrong with Christian
Music Radio?

To try to find out more about how
Christians feel about Christian music
radio, we asked them to rate their level of
agreement with various statements made
about this form of music. The results shed
considerable light on the problems of
Christian music radio and provided some
insights into what can be done to make it
appeal to a broader audience.

A surprising 42 percent of those sur-

CONTINUED ON PAGE 74
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Rich Bott If
General Manager - KCCV

THESE
FACTS

ARE NOT

FICTION

President AT Executive Director

BOTT RADIO NETWORK
W At BRN the Preaching of the Cross is our First Priority

At BRN we believe our Christian programs should be of exemplary ethical
reputation. Further, we believe our greatest service, as a Christian broadcast-
ing company is to feature programs that point men and women to Christ.

At BRN we believe a Christian staff should be dedicated to the Lord and
consecrated to His purpose; but we also believe it takes people who have the
training and possess the talent to be really good at what they do. It takes
people who regard excellence as an absolute must and will not settle for less.

At BRN we believe that “‘show business’ is not our business and entertainment
is not our purpose. With this in mind, our programming is centered on the
serious study of God’s Word to help our listeners grow in the Lord and in their
knowledge of His Word. Also, our news and information features keep our
listeners informed about important issues from a Christian perspective.
People today need real answers to real problems, and that is the service to
which we are committed.

—— BRN

701 37 years a national lcader . . .
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LEXS L

-

STRENGTM

in qua[iéy Christian gzoacfaash’ng /

b EXECUTIVE OFFICES 8801 EAST 63rd STREET ® KANSAS CITY, MISSOURI 64133 * (816) 353-7844 é

e
65

(Circle 108 on the Reader Service Card)



OUTOF...
CONTINUED FROM PAGE 72

veyed agreed that they liked Christian
music radio but felt that it “needs
improvement™! In fact, 26 percent of the
Gallup survey respondents who have tried
Christian music radio admitted that they
didn’t like what they heard. An honest
group of 26 percent admitted that
Christian music is “somewhat boring.”

Now when you consider that survey
respondents in this case have a bias
against being critical, these numbers can
be viewed as conservative and thus as sig-
nals that much needs to be done to
strengthen the appeal of Christian music
radio.

Gallup respondents, focus group par-
ticipants, and Christian music buyers
shopping at Christian bookstores were all
asked what they would do differently to
improve Christian radio. Their responses
were universal and overwhelming, and
they provided the basis for some general
conclusions.

 Christian music radio attempts to
play too broad a mix of styles. The theo-

ry is that in doing so, the station can
“serve” and appeal to a broader audience.
Reality indicates just the opposite. In at-
tempting to please too many people by
playing too broad a spectrum of music,
Christian music radio is appealing only to
currently devoted listeners or to those
whose musical tastes are more broader
than those of the average potential listener.

In fact, 29 percent of the Gallup
respondents agreed with the statement
that Christian music radio plays “too
many kinds of music.” Evidence from
focus groups would suggest that the prob-
lem is much more of an irritation than the
respondents are willing to admit in a
phone survey.

e Christian music radio is too
preachy and has too much talking.
Focus group participants repeatedly com-
plained of this problem and characterized
it as a turn-off. It is a mistaken notion that
Christians want to be ministered to and
entertained by the radio personality. They
want to be ministered to and entertained
by the music.

Further, Christians are interested in a
radio experience similar to that found on
secular radio — more music, less talk.

They want it to be uplifting and entertain-
ing; they are not really interested in Bible
lessons or theological insights. (Keep in
mind that we just report the facts!)

It might be easy to charge that such
sentiments are indicative of less commit-
ted or less spiritually mature Christians.
This is not, however, actually the case.

:

programming.

FOR AN AUDIO OR VIDEO PILOT TAPE CALL
1-800-727-GUID (toll free), or write to
GUIDELINES, BOX G, LAGUNA HILLS, CA

M UIDELINES
6

(wivg

7 with HAROLD J. SALA

THE SHORTEST 5 MINUTES IN RADIO ...
NOW AVAILABLE FOR TELEVISION!

Since 1963 Dr. Harold Sala has led the
industry in producing challenging, quality
commentaries relating to contemporary needs.

Over 600 radio stations carry GUIDELINES!
Available in English, Tagalog and Spanish.
NOW A NEW TELEVISED VERSION is
available with visuals and graphics. Begin or

end your broadcast day with GUIDELINES or
integrate this dynamic feature into existing

Harold J. Sala

In attempting to please
too many people by
playing too broad
a spectrum of music,
Christian music radio
is appealing only to
devoted listeners or
to those whose musical
tastes are much more

broad than those of the
average listener.

The fact is that the more spiritually active
study participants had the same criticisms
as other Christians. They connect with the
music spiritually.

+ Air personalities don’t give artist
credits. You've heard this before, but
now you need to stop and consider the lis-
tener dynamic. It is irritating for a
Christian music fan to listen to Christian
music radio, hear one “new” song after
another, and not be told the names of the
artists. This causes irritation, and human
nature is such that the irritation subcon-
sciously begins to outweigh the pleasure
derived from hearing the music. Our sub-
conscious fights to avoid all irritation,
thus building a powerful force that will
result in the listener choosing not to tune
in!

« Christian music radio is not easy
to find and has a low level of visibility.
This area of what we discovered in our
research has to do with convenience.
This, too, is nothing new but should be
understood in a new context. Christians
are no different than any other group in

92654. Member: NRB, EFICOM that they also have a strong bias toward
the easy. If a product is not easy and con-
venient, they won’t buy it.

(Circle 127 on the Reader Service Card) CONTINUED ON PAGE 76
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KEXS puts your message CROSSWAY COMMUNICATIONS, INC.
in front of more people Gary Babb, President
than any other Christian

Owned and operated by

201 Industrial Park Road
Excelsior Springs, Mo, 64024

(816) 637-6061
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Connecting with Christian music
radio is not easy. It’s not just a problem of
low power or not having good stations in
certain cities. Time and time again, we
witnessed Christian teens and adults who
are active in the church but who are not
aware of the Christian music radio station
in their city.

The idea that somehow we don’t
need to promote our Christian stations
because our audience will find us
anyway is absurd. Nevertheless,
whether intentionally or uninten-
tionally, this is how many

listeners. Think of this group as a comet
circling a planet. Every so often, the
comet comes back around, and you see it;
in a sense, it makes a visit. Most of the
time, however, it’s gone, and all you
know is that at some time, it will be back,
because after all. it’s in an orbit.

Many Christians are in “orbit”
around their local Christian music radio
stations. Every few months or so, they
“visit” Christian music radio again.
Generally, unless something has im-
proved, they listen to it for a while, get
tired of it, and go back to listening to

Personal exposure to contemporary
Christian music

Christian music radio stations 3
operate. If potential listeners don’t | Pereent Description
know about your station, you can 34% Very limited exposure
be sure they won’t be tuning in.
33% Somewhat limited exposure
The Loyal Few 13% | Listened since childhood
One interesting finding in our
research was the identification of i Frond spaene
two “quasi-loyal” groups of 3% Don’t know
Christian music radio listeners.

The first we call “prodigal son”

NCMRP Gallup National Telephone Survey 1992  Question 14

C

, 4 your

50t WRRB conuention!

If you like what you see in the
Religious Broadcasting Magazine,
call J.R. Graphics for your
design and graphic needs.
Specidalizing in print graphics
and electronic publishing.

J.R. GRAPHICS
1230 Merribrook Drive « Matthews, NC 28105
Phone: (704) 841-8271 « FAX (704) 841-8272
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whatever else they listened to before. In
effect, they almost yearn spiritually for
good Christian music radio, much like the
prodigal son yearned to return to his spiri-
tual beginnings. But unless they find what
they want, they’re gone again until the
next time.

The other group we call “daily dab-
blers.” Interestingly, this group will tell
you that they listen “for awhile” every
morning or afternoon, then when they
can’t take it anymore — i.e., they don’t
feel fulfilled or entertained or don’t like
what they hear — they turn to another
radio station and listen to something else.

Over-reliance on the Wrong
Information

One of the most important findings
of the NCMR Project was that the process
for programming Christian music radio is
overly influenced by music companies or
artist radio promotions professionals and
is not actually reflective of listener prefer-
ences. Radio station program directors are
inordinately influenced by professionals
who work for the music companies or
artists and whose job it is to ensure that
their songs get increasingly better airplay.

Unless the program director does a
good job of balancing this overwhelming
influence with audience feedback and
professional instinct, what is being played
is likely not what people actually want to
hear. This system is worsened by the
influence of music charting services. If
what radio stations report to such charts is
airplay based primarily on the influence
of radio promotions, what is summarized
on the charts is naturally going to be more
reflective of which promoters did the best
job rather than of what listeners enjoyed
hearing.

As this information is fed back to
program directors and calculated into
future rotation plans, the charting system
becomes a self-fulfilling prophecy based
on the constant — albeit not exclusive —
influence of radio promotions people.

What'’s a Christian Station
to Do?

First, Christian music radio stations
must understand what their audiences are
looking for. There are too many myths in
this industry, and those myths must be
dispelled. In growth strategy consulting,
we call that an industry reality check, and
that is precisely what is needed.

The Christian music radio industry
must take a hard look at the way stations
are programmed and “formatted.” The
radio promotions/charting/radio airplay
system must be reorganized, with more
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emphasis on audience feedback. We
must match the range of music styles in a
format with the musical tastes of the
audience and stop trying to be all things
to all people.

We believe Christian music radio
would do well to remember that their
adult contemporary/inspirational audience
today is the same audience who made the
classic hit radio format such a success on
secular radio. In addition, we learned
from the NCMR Project that 39 percent
of all Christian music buyers started lis-
tening to Christian music in the last five
years. What may be an “oldie™ to one per-
son could be a new-found blessing to
another.

Radio personalities must resist the
temptation to be preachy or to talk too
much and should instead focus on enter-
taining and on letting the music do the
ministering. Christian music radio must
also feed the music cycle by connecting
the songs with their artists.

Doing these things requires an accep-
tance of the idea that it is okay to enter-
tain and that doing so is not “selling out”
or “diluting the message.” The simple
reality is that it is easier to reach people

by meeting them where they are. Not only
is this a good evangelistic strategy, it is
also good marketing.

Finally, Christian music radio needs
to come out of the closet. Its potential
audience is much larger than most of us
realize. With 50.5 million adult Christian

Christian music
radio stations must
understand what
their audiences are
looking for.

music buyers and radio listeners out there,
we have a larger target audience than
many other competitive radio formats.
It's time for Christian music radio to go
“mainstream” and become aggressively
visible in a world dominated by the influ-
ence of “popular culture.” This will
require creative thinking, innovative mar-
keting, and promotional strategies.

The day before we made our NCMR
Project presentation last year at GMA
Week, many of us were privileged to
attend an incredible performance of vari-
ous Christian music songwriters. The
Songwriters Showcase was both deeply
moving and exceptionally entertaining. I
sat in the dark with hundreds of other
Christian music enthusiasts, and my soul
and spirit moved from one personal wor-
ship experience to another, while having
great fun and feeling entertained.

My thoughts at that time turned to all
of those who have not had this experience
before. It is for them that we should labor
so that we can fulfill the Apostle Paul’s
admonishment in Colossians 3:1-2:
“Since, then, you have been raised with
Christ, set your hearts on things above,
where Christ is seated at the right hand of
God. Set your minds on things above, not
on earthly things.”

Matt Seward is the president?innovative

- Resources, a marketing consulting firm in

Oklahoma City, Okla.

Duncan Dodds is the vice president of
Innovative Resources’ Houston office.

Reaching Hearts in Amenicd s Heartland

MIDWEST CHAPTER ¢ NRB

Saluting NRB on the occassion of its 50th Annual Convention
Congratulations for continued efforts to gain and promote
access to the airwaves for the Gospel of Jesus Christ

Preparing for growth and effective ministry in 1993
Encouraging and supporting ministry to an increasingly diverse population
Plan now to join us in the Chicago area in October for our annual convention

Midwest Chapter, NRB - P.O. Box 694 - Wheaton, IL 60189-0694
For general information about Midwest NRB, contact Phil Mowbray, President - (312) 433-3838
or Midwest NRB Executive Commitee members representing these NRB affiliates:
BNRB - Bill Thompson - (312) 924-3232
HNRB - Andres Panasiuk - (312) 329-4295 / 4281
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COMPANIES

WEVE MADE A MARK
FOR FAMILY VALUES.

Our family of four
companies offers your
media ministry real value.
Because we've built each
of our companies on
unchanging values like
excellence, integrity,
quality, and service.
Whether you need one or
all, it will be worth your
time to get acquainted
with our brand of
relationship fundraising
and communication.

BUILD A
RELATIONSHIP

Begin with our founding
company, Killion McCabe &
Associates. Over the past 15
years at KMA, we've been
privileged to serve the
fundraising, marketing, and
communications needs of
outstanding ministries like

Marketing

Insight for Living, Moody
Bible Institute, Trans World
Radio, and dozens of others.

MAKE IT

LETTER PERFECT

As our clients grew, so did
we. Qur subsidiary company,
Quality Direct Marketing
Services Incorporated, has
become one of America's
highest quality custom
lettershops. Whether we're
serving a Skid Row ministry,
like the Union Rescue
Mission, or catering to the
needs of Neiman Marcus, our
mailing services are
unsurpassed.

BROADCAST

THE WORD

With the addition of KMC
Media Incorporated in 1991,
we moved into the arena of
broadcasting, providing
quality radio, television, and

video production, placement,
and management to national
ministries like Love Worth
Finding, Prison Fellowship,
and World Vision.

AND KEEP TRACK
OF YOUR FRIENDS
Our newest family member is
KMS Software Incorporated.
Formerly Complete Software
Service Inc., this company
specializes in media min-
istries, offering total software
services for donor manage-
ment, product sales, and
accounting. This feature-rich
system gives you on-line, up-
to-date information on
station performance,
integrated contribution and
sales processing, inventory
control, and more.

]Ol N THE FAMILY
Each KMA Company treats
its clients like members of the

Killion M€Cabe & Associates

Quality
Direct

Services

INCORPORATED

(Circle 143 on the Reader Service Card)

family. And each delivers
what it promises. So when
you see the service mark for
the KMA Companies, you
can be sure you're dealing
with a firm you can trust.
One that's serious about its
family values.

Stop by Booth 452 to find
out more about four of the
best family friends a media
ministry could have.

The KMA Companies.

For more information on any
or all of the four KMA
Companies call or write:

KILLION MCCABE

& ASSOCIATES

900 Coit Central Tower
12001 North Central Expwy.
Dallas, Texas 75243-3788
214-239-6000



THEY WERE TOLD IT COULDN'T

In 1893 Walter Gowans,
Rowland Binghan, and Tom
Kent arrived in Lagos, Nigeria,
to plant a witness for Christ
among 60 million unreached
people across Africa’s 2,500-
mile interior, the Soudan.

As they went, the three
voung friends were told, “You
will never see the Soudan. Your
children will never see the
Soudan. Your grandchildren

may.” All three were stricken
with malaria. Gowans and Kent
soon died But the vision did
not die with them.

A GREAT WORK FORGED
Rowland Bingham stnvived—
and the Soudan Interior
Mission was born. Bingham
convinced others to pray, to
give, to go,and in 1901 a mis-
sion station was established at
Patigi, Nigeria.

Uliimately, a barrier to the
spread of Islam would be
forged across Africa, and SIM

would emerge as one of the
largest independent missionary
forces in the world.

For tea companv agent
Benjamin Davidson, the vision
began in Ceylon. Struck by the |
spinitwal needs, Davidson
returned to Scotland 10 form a
mission to Cevlon and India.
In 1893 he sailed for Cevlon
with 12 missionaries. This pio-
neering outreach would plant
churches among
590 | Muslims, Buddhists, and
= Hindus throughout
Cevlon and India.

The 1890s also saw
Australians Charles
Reeves and M. E. Gavin
found the Poona and
Indian Village Mission. This
mission would later merge with
Davidson’s work to form the
International Christian
Fellowship before becoming
part of SIM in
1989.

At the same
time, a New
Zealand
farmer was
being stirred
by the spiritual
needs of South America.
George and Mary Allan arrived
there in 1899 to spread the

gospel in the Andes. Other
missionaries joined the Allans,
and schools were
established and
small churches
formed. The
ministry became
the Andes
Evangelical
Mission—and in
1982 it became

an integral part
of SIM.

SIM 100 YEARS
LATER

Today, SIM is a missionary
force of more than 1,900 mis-
sionaries serving in 24 coun-
tries, with 8,000 fully organized
SIM-related churches and 2,300
developing churches composed
of almost four million people.
And there are some 1,400 SIM-
related national evangelists and
missionaries.
From the
soil of this
rich heritage
has grown a
complex of
ministries:
famine
relief, development projects,
hospitals, leprosariums, medical
clinics, health care programs,

seminaries, Bible schools,
videos, literature, and radio
broadcasts.

And more SIM
missionaries are
working with
Muslims than any
other mission in
the world.
Throughout
Africa, Asia, and
South America,
SIM is strengthen-
ing national churches and
equipping their leaders to
reach others. But much
remains to be done.

SHARE IN THIS
EXCITING STORY |
Now you can share with your
listeners the inspiring and dra-
matic story of 100 vears of SIM
through a new, two-minute
daily radio program called
“Another Story.” Fach pro-
gram is a “minidrama’ captur-
ing the courage, sacrifice, and
dedication 10 God that built His
work in Afiica, Asia, and South
America through SIM.

| SEND FOR YOUR FREE

DEMO AND VIDEO!

Just clip and mail the coupon
for your free demo tape of

(Circle 140 on the Reader Service! Card)

BE DONE

“Another Story.” And while
you're at it, be sure to request a

sjuawpuedaqg

free copy of our 17-minute
Centennial video, “SIM:
Fulfilling the Vision.” Use the
coupon, or call toll free

1-800-825-MEDIA.

\ | WANT A FREE DEMO
| TAPE AND VIDEO!

j LJSend me a free
1 demo tape of the
I radio program

: “Another Storv.”

I [J1 also want the
| FREE video “SIM:
t Fulfilling the Vision.
|

I
NaM

: ADDRESS
Fom
|

I STATE, YAl

| TELEPHONE ( )

700 Coit Central Tower
2 N.(
OInGy D- 7
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THANKS FOR HELPING US

AL 0.

These people needed more than food for their bodies. They
needed food for their hungry spirits. And because we deliv-
ered God's Word to them, their spirits are now filled with the
blessing and promise of eternal life.

As Christians and as broadcasters, our task is to preach the
Gospel to all nations. Through our united efforts, we can reach
more people, and thereby feed more people. For example, in
1992, The 700 Club’s message of hope and salvation resulted
in over 103,000 new Christians. And since 1963, nearly two
million viewers have answered the call o salvation. Still, mil-
lions more hunger for the Bread of Life. And as countries who

once shut out the Gospel begin to open their doors, we must
meet the challenge to feed these hungry people.

However, it is difficult for people to absorb the Word when
they are physically starving. CBN's Operation Blessing takes
care of the needy by working in conjunction with churches and
various ministries in the U.S. and around the world. This past
Thanksgiving and Christmas, we provided over one million dol-
lars in aid to feed, clothe and shelter 750,000 people in our
country alone.

Let's put an end to world hunger. Together, we can help
more people receive the Bread of Life than ever before.

e/ ()
CLUB
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SJ

We've been celebrating for 2000 years ;e

but... this year is something special!

The story of the life, death, resurrection and ascension of Jesus

Christ has been celebrated for nearly 2000 years. Over 5 million
people have come to celebrate with us under the stars in
America’s foremost outdoor drama, The Great Passion Play,

at Eureka Springs, Arkansas.

Include in your visit our many attractions: Video Order Form

*The Great Passion Play. 2-hour Relive the dramatic presentation of THE GREAT PAS-

evening performance. SION PLAY as you witness this two hour video. Ideal
eSacred Arts Center e for church, school or family viewing. Excellent Gift!

eBible Museum reat Order today for only $19.95!
*Berlin Wall Section Video $19.95 Plus S&H $2.00 Total Cost=$21.95

.Christ of the Ozarks Statue aSSl““ Pl)’ment Method: M.O. Visa M.C.
*The New Holy Land Credit Card# Exp. Date

*Dinner Bllffel' Plau I Name
*Gift Shops

Address
*Snack Shops EURngR”S‘GS’ G Smee____ Zip
*Gr oup Rates ‘ Mail fo: The Great Passion P'ay, P.O. Box 471, Eureka Springs, AR 72632

eNo performance on Mon. & Thurs. FAX 501-253-8261 PHONE 501-253-9200 (Allow 3-4 weeks deliver

Join us in 1993 as we celebrate our 25th anniversary!

1993 Season - April 30 thru October 30

For Information & Reservations call: 501-253-9200 or 1-800-882-PLAY
Fax 501 253 8261
THE GREAT PASSION PLAY » PO Box 471 + Furck Springs, AR

(48 scenic miles from Branson, Missouri)




Washington Watch

Issues involving indecency restrictions
have percolated at the Federal Communica-
tions Commission (FCC), as the commission
eamed headlines for broadcast enforcement
actions, studied new cable indecency limits,
and reconsidered the issue of channeling
graphic pro-life political commercials to late-
night hours.

More Indecency Fines Anticipated

National attention was paid to the record-
breaking $105,000 fine imposed on a Los
Angeles radio station last October for airing a
series of allegedly indecent morning pro-
grams by “shock jock” Howard Stern. But
that case may be just the beginning of tougher
FCC enforcement action against allegedly
indecent broadcasts.

FCC Toughens
Indecency Fine
Enforcement,
Considers New
Indecency Limits

Richard E. Wiley

At press time, observers were expecting
the agency to impose even larger fines on
Infinity Broadcasting Co., which aired The
Howard Stern Show over stations in New
York, Philadelphia, and Washington, D.C,,
areas. Moreover, a possibility exists that the
commission might order hearings before an
administrative law judge on the Infinity case
before acting on sanctions.

Stern works directly for Infinity but other
licensees also air his weekday program. Infin-
ity is already facing a $6000indecency fine for
a 1988 Stern broadcast, and the FCC has been
investigating whether the Infinity stations
aired the same Stern programs that caused a
listener in Los Angeles to complain.

In announcing the Los Angeles fine, the
agency cited 12 Stern broadcasts that aired
within a one-month period in 1991. The
penalty’s size was justified by “the egregious
nature of the material, as well as the substan-
tial number of days on which such indecent
material was broadcast.”

Under commission rules, a station ac-
cused of violating the broadcast indecency

rule has an opportunity to argue that the
forfeiture is not warranted, and it may appeal
any adverse staff decision to the commission-
ers. The matter could reach the federal courts
if, after all FCC consideration is finished, the
station refuses to pay the fine. Thus, if the
licensee chooses to contest the matter, a reso-
lution may not come until years in the future.

The fine signaled the agency’s awareness
of “a powerful and growing outcry against
smut, excessive sex, and violence on televi-
sion and radio,” commissioner James Quello
said at a recent broadcasters convention. He
warned that licensees “cannot abrogate re-
sponsibility for violations at their stations.”

Indecency Restrictions on Cable

In separate action, the FCC opened pro-
ceedings to implement limits on indecent
programming telecast over “leased access”
cablechannels. Underthe newly enacted Cable
Television Consumer Protection and Compe-
tition Act of 1992, operators may refuse to
telecast such programming over channels
normally available to local program produc-
ers. If indecent material is shown, it must be
confined to a single channel that subscribers
would receive only upon request.

The 1992 act also permits cable operators
to prohibit the use of channels reserved for
public, educational, or government access for
programming which contains obscene mate-
rial, sexually explicitly conduct, or promotion
of unlawful conduct. The new provisions
change the old law, which gave cable opera-
tors nodiscretion over the content of program-
ming shown on leased access or public access
channels. The provisions do not address pro-
gramming telecast over traditional cable net-
works or pay channels such as the Playboy
Channel.

Several decisions remain to be deter-
mined by the FCC, including how todefine the
term “indecency” in the cable context. One of
the most difficult tasks may be establishing
procedures for resolving conflicts between
programmers and cable systems. The statute
appears to give the programmer, not the cable
operator, the right to determine whether a
program is indecent. But the legislation pro-
vides no direction for situations in which the
programmer and cable operator disagree.

Cable operators are concerned that they
could be caught in the middle. If an operator
refuses to air a program that the producer
believes is not indecent, the producer may be
vulnerable to a lawsuit from the programmer.
On the other hand, if a cable operator telecasts
programming later determined to fall within
a restricted category, the operator faces the
possibility of agency sanctions.

Richard E. Wiley
isaformer chair-
man of the Fed-
eral Communi-
cations Com-
mission and is

| counsel
or National Re-
ligious Broad-
casters. He was
assisted in the
preparation of
this article by
Rosemary C.
Harold.

Ads Depicting Fetuses

The commission also will decide whether
a broadcaster may channel to late-evening
hours political advertisements the broadcaster;
believes are indecent or “otherwise harmful
to children.” Its determination may reverse
staff ruling (discussed in “Washington
Watch,” November 1992) that pro-life candi+
date advertisements depicting dead fetuses
are not categorically indecent.

The controversy first arose during 1992
primary elections when several candidates for
federal office ran pro-life campaign commer-
cials displaying pictures of dead fetuses. After
viewers complained to the stations, broadcast-
ers argued that the “graphic and shocking’
commercials were indecent. They asked for
authority to ban such commercials or to chay-
nel them into FCC-approved hours whean
there would be “no reasonable risk of childrén
being in the audience.” However, the Mass
Media Bureau ruled that licensees could not
prohibit or channel such commercials witholt
violating the anti-censorship and reasonatile
access laws governing political broadcasting.

The latest agency action was triggered by
a Georgia congressional candidate’s effort/to
sponsor a 30-minute political program called
Abortion in America: The Real Story. An
Atlanta television station won a federal cofurt
order restraining the telecast to late-night
hours. The commission declined to rule jon
whether the program actually was indecént.
Instead, it decided that, until the FCC’s review
is complete, a station may channel such pro-
grams to the period between midnight and 6
a.m., so long as the broadcaster reasondbly
and in good faith believes the material is
indecent. %
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ATTENTION!! Radio Stations just like yours,
nationwide, are choosing USA Radio Network

USA IS RESPONSIVE . . .

"During the Persian Gulf War USA was staying five minutes ahead of Tom Brokaw,
Dan Rather and Peter Jennings."
Michael D. Murray, KATB - Anchorage, AK

"They were there hours before the other networks even mention it. USA
professionally delivers all their promises. When it comes to serving Christian
broadcasters, the others do not come close.

Keith Whipple, KNRB - Dallas/Ft. Worth

USA IS RESPECTED . . .

“Extremely professional service, actualities from all points of the world, allowing our
listeners to experience the news first hand, number one on the air today."
Mike McCutchan, Station Manager, KERI, Bakersfield, CA

"Best radio news network in existence!"
Norman Johnson, General Manager, KEEE, Nacogdoches, TX

USA IS RELIABLE . . .

“The service provides worldwide coverage and a clear objective presentation of
key news stories in order of significance.
Steve Cross, General Manager, WABS, Washington D.C.

Fair coverage ... balanced reporting ... a breath of fresh air."
Alex Saks, WLBF - Montgomery, AL

US/A

Rmormwonxw

..« IS YOUR ONLY CHOICE FOR NEWS IN THE 90'S!
"Committed To Excellence In Broadcasting"

Visit our booth at NRB to preview our news talk line-up for ’93,
or call 1-800-829-8111

(Circle 189 on the Reader Service Card)



Global Challenges

As Americacontinues tocloseitsdoors to
the teaching of Christianity in its public
schools, Russia and other members of the
Commonwealth of Independent States (CIS)
have moved in exactly the opposite direction.
Russia is throwing down the “red carpet”
[pardon the pun] by inviting thousands of
American teachers to come to the former
Soviet Union totrain its public school teachers
in innovative courses on Judeo-Christian prin-

ciples.

This astonishing turn of events was made
public November 5 ata news conference inthe
Anaheim (Calif.) Convention Center during
the Association for Christian Schools Interna-
tional Convention (ACSI), with more than
7000 educators in attendance. Russian offi-
cials from the Ministry of Education were in

U.S. Teachers To

Educate Russian
Students On
Judeo-Christian
Ethics, Morality

Dan Wooding

California to extend the invitation to Western
organizations to come to the CIS to train

Russian teachers.

A “Christian Peace Corps” of about
12,000 Americans is now being recruited by
The CoMission [which comprises 60 leading
Christian ministries and education groups) to
goand live in the CIS for a year for what some
believe to be the second Russian revolution.
But this one will be a “revolution of love.”

The invitation comes after the end of an
era in which atheistic teachings were the basis
for all curriculum. Evgeniy Kurkin, a deputy
minister of education for the Republic of
Russia, said, “Seventy years ago we closed
God out of our country and it has caused so
many probiems in our society [that] we cannot
countthem ... We must put God back into our
country and we must begin with our chil-

dren.”

The invitation that will impact approxi-
mately 120,000 schools in the CIS was ex-
tended by Dr. Aleksandr Asmolov, deputy to
the Ministry of Education for the Russian
Federation and a professor of psychology at

Moscow State University. “The official del-
egation from the government of Russia is
present here in the heart of the United States
and we are discussing the problems of educa-
tion in Russia,” he said. “It is hard to imagine
both in Russia and in the United States. We
judged about Americans from our fiction and
you judged about Russians from probably
such a film as Red Dawn. The world has
changed and it is a very difficult time for
Russia.

“While discussing the possible contacts
between Russia and the United States, we
usually mention the economic crisis, but this
is only part of the problem. This spiritual crisis
is more important,” said Asmolov. “For 75
years we were in the desert of communism.
Today, we can witness how Russia is slowly
changing its mentality. How can people’s
mentality be changed? My answer is it can be
changed through education.”

Asmolov went on to say that for over
seven decades, the main philosophy of the
nation was built on antagonism, the philoso-
phy of conflicts. ““This philosophy resulted in
tragic things for the souls of people. Today, we
arediscussing new ways tothe soulsof people,”
he remarked. “Tt is a miracle that the Chris-
tianity of the United States is going to help its
brothers in Russia. But isn’t that the real
essence of Christianity?”

The Russian official spoke about the
school system in Russia, saying they have
Moslem schools, Christian schools, and Jew-
ish schools, but the main thrust of education
in Russia was and will continue to be secular
in nature. “But there is another question,”
said Asmolov. “Have we the right to deprive
our children of knowledge about God and
Christian values? No, and once again, no.”

Asmolov, responding toareporter’sques-
tion on why the Russian Ministry of Educa-
tion was accepting help from these Western
Christian organizations, said, “When a per-
son is in a waterfall and he wants to save his
life and he sees a hand extended to him for
help, can he think, whose hand is that? He will
accept the hand which is first. The first hand
was of The CoMission.”

At the convention, | heard Dr. Bruce
Wilkinson, chairman of The CoMission’s
executive committee and president of Walk
Thru the Bible Ministries, announce, “A few
moments ago a very historic and shocking
event took place in the Anaheim Convention
Center. Four significant leaders of Russian
education flew all the way to America (0
extend a very dramatic invitation to The
CoMission. The invitation was for The
CoMission to assist the Department of Educa-
tion in Russia to help teach Judeo-Christian

DanWoodingis
an award-win-
ning British jour-
nalist who re-
sides in Garden
Grove, Calif. He
is the founder
and interna-
tional director of
ASSIST (Aid To
Special Saints in
Strategic
Times), as well
as acommenta-
tor for the UPI
Radio Network.

morals in their schools.

“What s the big idea of The CoMission?”
Wilkinson continued. “It is to R.S.V.P. ‘yes’
to this invitation. We hear you, Russia, and we
would like to come. This is not a government
program, it is a people-to-people program.

“There is a void and vacuum which is so
large, so significant, that they realize this is
more important than even foreign aid or food
and economic help. It is help to rebuild [what
the literal destruction of] thousands of churches
and [the absence of] Christian morals. .. [have
done in their country. These were here] for
more than a thousand years, but [were] closed
some 70 years ago,” Wilkinson explained.

“A vacuum came into that country in
which children were pulled away from their
parents and the state indoctrinated them in . .
. communism and atheism. Parents therefore
lost the ability to pass on the values of their
grandparents and great-grandparents, and for
70 years the curriculum in the public schools
was manipulated and controlled by the com-
munists who did not give freedom of religion,
did not give freedom of choice. They did not
allow some of the truth about the country’s
history to be told,” he observed.

But now, Wilkinson said, it’s all chang-
ing there, and the former Soviet Union is
welcoming Christianity back into the schools.

Michelle Easton, U.S. Department of
Education, office of private education, also
participated in the press conference and said,
“I can think of no other occasion that so
uniquely demonstrates the dramatic reform
taking place in the world today. It wasn’t long,
ago that Bibles were being smuggled to the
people of Russia, but today American and
Russian representatives join hands to bring
the study of Judeo-Christian ethics and moral+
ity to some 120,000 public schools across the
Commonwealth.”

Easton continued, “In our country w¢
have vigorously debated the issue of values of
education. Some have challenged the Judeot

CONTINUED ON PAGE 114
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Integrity . . . It’s Timeless.

Paragon Communications has provided ministries
with 17 years of impeccable service and integrity.

Throughout

the duration

of time,

The Word

itself, and

the value of
integrity prevail.

Helping to
share the

Good News
through media:
Radio

Television

Print

John L. Pierce—President 580 Centre View Boulevard
Dan R. Hubbard—Executive Vice President Crestview Hills, Kentucky

e e e
. . . (606) 344-1617
Sam Littleton—Vice President _

Joanne Page—Vice President-Client Services
Knoxville, Tennessee

John C. Roberson—M inistry Consultant (615) 986-7777
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Inside NRB

NRB Music License Committee Update Continues Ongoing Work

CAMARILLO, Calif. — Despite contin-
ued eftorts to arrive at a final agreement for its
radio stations by the end of 1992, the National
Religious Broadcasters Music License Com-
mittee (NRBMLC) had not reached an accord
with Broadcast Music, Inc. (BMI).

A major point of contention in all the
committee’s negotiations centers on fee rates.
The NRBMLC has challenged the reason-
ableness of prior BMI agreements and be-
lieves no viable per program license is avail-
able to those stations whose format includes
limited feature performances of BMI music.

The committee has sought from BMI a
license agreement in which fees paid are more
directly proportionate to the amount of BMI-
licensed music used at the station. Most of the
NRBMLC-represented stations do not play
copyrighted music in more than 50 percent of
their program periods.

In addition, NRBMLC research is show-
ing that its stations’ play lists contain a small
percentage of BMI music. NRBMLC believes
its stations are presently paying fees which
suggest a significantly higher usage of BMI
music. As the negotiations continue,
NRBMLC stations remain licensed to per-
form BMI music under an interim agreement.

Historical Justification Questioned
In its Buffalo Broadcasting, Inc. et al . .
. local television station trial, ASCAP (Ameri-

can Society of Composers. Authors. and Pub-
lishers) sought to justify the reasonableness of
anearly 4-to-1 ratio between its television per
program and blanket licenses. based on his-
torical agreements in radio, which have had a
similar ratio. This defense exemplifies
ASCAP’s penchant for circular reasoning.
The radio industry has bitterly opposed
ASCAP’s fee rate scheme for years. but has
never before had the resources 1o successtully
overturn it in court.

In the document discovery phase of its
ASCAP proceeding, the NRBMLC (now in
its tifth year of ASCAP rate proceedings) will
seek to challenge this “time-honored™ ratio.
The committee believes it can show that
ASCAPhaseftectively circumvented the con-
sent decree-mandated per program option by
charging a rate nearly four times as high as the
blanket license.

By coupling the high per program fee rate
with burdensome reporting requirements, the
net eftect is to force all but the most talk-
intensive broadcasters to use the blanket form
of license. These restrictions have helped
ASCAP remove the per program option {from
all but a handful of broadcasters.

Industry Update

Billboard magarzine reported that SESAC
was sold last October to a group of investors
for an estimated $13 million. SESAC was

Streater First BNRB Executive Director

SOUTHFIELD. Mich.—Black National
Religious Broadcasters (BNRB), a division of
National Religious Broadcasters (NRB). held
its fall business meeting last September in
Atlanta. It marked the first ime BNRB met
jointly with the Southeastern NRB chapter
during its regional convention.

Dr. Tony Evans, founder ot the Dallas-
based Urban Al-
ternative, ad-
dressed the del-
egates at the
Southeastern
chapter break-
tast. NRBexecu-
tive director E.
Brandt Gustav-
son and New In-
spirational Net-
work president
David Cerullo

Malverna Streater

During its meeting. BNRB made numer-
ous changes within its organization, includ-
ing several new appointments. Seven regions
have been organized — six in the continental
United States and one in the Caribbean. Re-
gional directors were appointed and the posi-
tion of executive director for BNRB was cre-
ated.

Malverna Streater. former general secre-
tary for BNRB. has been appointed the group’s
first executive director. Streater will organize
membership activities in regional meetings
and coordinate the establishment of chapters
in various urban communities. Streater is the
executive producer and host of In Our Home-
town, a weekly public aftairs program pro-
duced by WIJCB-TV/Hampton Roads. Va.

“At the |upcoming| annual NRB con-
vention. BNRB will unveil a national cam-
paign to rescue the family through religious
broadcasting in urban communities,” said

privately held and is the second oldest (1931),
but the smallest of the three U.S. performance
rights organizations.

New owners promise toexpand SESAC’s
musical base and “draw strong catalog addi-
tions . . . from available companies now
cleared through ASCAP and BML™ If an
expansive SESAC means an aggressive li-
censing fee rates and litigious infringement
policy. after the ASCAP and BMI models,
broadcasters may have reason to be con-
cerned.

Radio Networks “De-License” BMI

ABC., NBC, and Mutual Radio networks
did not renew their BMI licenses after mid-
1992. Historically. these major networks have
been licensed by all the performing rights
organizations.

Because of this tradition. BMI has al-
lowed broadcasters to deduct income from
these sources and not report music contained
in network programming. For alfiliated sta-
tions on the BMI per program license, this
change may mean increased reporting re-
quirements and programming periods subject
to fees.

Editor’s note: This article was contributed by
Russ Hauth, who is the executive director of
National Religious Broudcasters Music Li-
cense Committee in Camarillo, Calif.

To Erris Human

In the December 1992 issue of Religious
Broudcasting. the following photos were
incorrectly identified in “The Gospel
Down Under.” Correct identitication fol-

lows.

Martin
Johnson,
director of
media,
Wesley
Mission

Rev. Gordon
Moyes,
superin-
tendent,
Wesley
Mission

also spoke to the Glenn Plummer, BNRB chairman and presi-
BNRB attendees. dent of CTN-TV/Detroit.
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The Membership Corner: Patrons, New Members

National Religious Broadcasters (NRB) is
proud to honor its patrons for their commit-
ment and support of Christian broadcasting.
Many NRB patrons are former members and
it is their continued and faithful support that
has helped to achieve the goals of spreading
the gospel through television and radio. Please
join NRB in thanking its patrons.

Carlos Alvarado/Fountain Valley, Calif.
Rev. Edwin Alvarez/Balboa, Panama
S.LaReau Anderson/Colorado Springs, Colo.
Jerry Ballard/Amold, Md.

William F. Barnes/New Paris, Ind.

Jose A. Bastien/Tivoli, Martinique

Rick Bee/LLa Mirada, Calif.

Richard W. Bendall/Burleston, Texas
David Bolthouse/Bainbridge Island, Wash.
Dr. Rex Boda/Nyack, N.Y.

Doyle Brewer/Ponca City, Okla.

Michael K. Brinks/Morrison, Colo.

Linda Rios Brook/St. Paul, Minn.

J. Michael Butts/Fort Mill, S.C.

Rev. Donald Carpenter/Bethlehem, Pa.
Dale J. Carrell/Birmingham, Ala.

James R. Chasteen/Fredericksburg, Va.
Mark Chermside/New York, N.Y.

Rev. John A. Cherry/Temple Hills, Md.
Dr. C. William Chignoli/Key Biscayne, Fla.
Kelly Coleman/Midland, Texas

Lor Cunningham/Greenville, S.C.

Rev. Edwin Daniels/Abington, Mass.
Porter Davis/Edmond, Okla.

Mark DeMoss/Snellville, Ga.

Devlin Donaldson/Colorado Springs, Colo.
Arthur L. Doty/Palm Springs, Calif.
Kenneth Ellis/Appleton, Wis.

Dr. D.C. Foti/Donaldsonville, La.

Bob George/Dallas, Texas

Earl Goodman/Tulsa, Okla.

Daniel Gottry/Tempe, Ariz.

Allison G. Greene/Greenville, S.C.
Hudson W. Griffith/Barbados, West Indies
Marco Guete/Newton, Kan.

Wayne Hammond/Charlotte, N.C.

Dr. Daniel J. Henrich/Nairobi, Kenya
Carol J. Hoffine/Santa Barbara, Calif.

J. Parnick Jennings Sr./Rome, Ga.

Paul Johnson/Culver City, Calif.

Darryl Jones/New Rochelle, N.Y.

Louis Kaplan/Phoenix, Ariz.

Rev. Young Kim/Dumont, N.J.

The L. Harvey Kirks [II/Walkersville, Md.
Michael Komichak/Pittsburgh, Pa.

Rev. Federick Krueger/Waldorf, Md.
Muark A. Le Doux/San Marcos, Calif.
Robert W. Leiske/Dallas, Texas

Hector Perez Lebron/Hato Rey, Puerto Rico

Marita Littauer/San Marcos, Calif.

Rev. Martin P. Lombardo/Rome, Italy
Roger Lonnquist/Helena, Mont.

Dr. Neil Macaulay/Chattanooga, Tenn.
Rodney J. Marshall/Pullman, Wash.
Patrick C. Matrisciana/Hemet, Calif.
Dr.James C. McHann/Farmington Hills, Mich.
Bruce R. Mills/North Woods, N.D.
Michael D. Murray/Anchorage,Alaska
Sylvia Nash/Diamond Bar, Calif.

Dr. Peter Nortier/Bryant, Ariz.

Abraham Oyewo/Bronx, N.Y.

Robert J. Pelletier/Rocky Mount, N.C.
Ray Penny/Coos Bay, Ore.

Jarel Pittman/Hibbing, Minn.

Rev. Earl Poysti/Estes Park, Colo.

Ross Robbins/Ontario

Alex Saks/Montgomery, Ala.

John B. Savage/Los Angeles, Calif.
Karen Schmulbach/Memphis, Tenn.
David V. Schultz/Clayton, Mo.

Darryl Seibold/Stockton, Calif.

Jan Silvious/Chattanooga, Tenn.

Rev. Thomas Smardz/Lakeview, N.Y.
David Smith/Dallas, Texas

Douglas E. Smith/Colorado Springs, Colo.
Rev. J. Harold Smith/Newport, Tenn.

W. Mark Snowden/Richmond, Va.

Rev. J. Bruce Sofia/Pitman, N.J.

Rev. Nelson B. Soggs/New Hartford, N.Y.
Robert D. Stacy/Chantilly, Va.

David J. Stecca/Lisle, IlI.

Bryan St. Peters/Riverside, Calif.
Stephen Sumrall/South Bend, Ind.
David Svedin/Hibbing, Minn.

Rev. Dana A. Swann/Annapolis, Md.
Lawrence Sweeney/New York, N.Y.

The Willard Thiessens/Winnipeg, Manitoba
Raye Nell Thomas/Dallas, Texas

Dr. Cecil Todd/Lakeview, Mo.

Rev. Clinton Utterbach/Nanuet, N.Y.
Rev. Sarah W. Utterbach/Nanuet, N.Y.
Guy R. Wallace/Denair, Calif.

Kenneth Weaver/Harrisonburg, Va.
Stevan A. White/Amarillo, Texas

John W. Whitehead/Charlottesville, Va.
Dave Winchester/Albany, Ore.

Dan Withum/Columbus, Ohio

Gary L. Wohlschied/Lowell, Mich.

Larry E. Yonker/Colorado Springs, Colo.

NEw NRB MEMBERS
(effective November 1, 1992)

Challenge for Living
Brady M. Parker Jr./Charlotte, N.C.

Children’s Sonshine Network
Rex M. Rogers/Grand Rapids, Mich.

Chosen People Ministries, Inc.
Andy Stebbins/Charlotte, N.C.

Dominion Broadcasting, Inc.
Ronald L. Mighell/Toledo, Ohio

Elohim Communications
Joseph R. Wilson (president)/Bellwood, Ill.

Fisher Broadcasting, Inc.
Robert K. Fisher (president)/Rapid City, S.D.

Love and Order
Robert Colwell (pastor)/Los Angeles, Calif.

Radio Pulpit
Rev. Gerhard Koen/Republic of South Africa

Ukrainian Christian Broadcasting Co.
Serguei Cholokh (gen. prod.)/Kiev, Ukraine

Reach The
Churches of America

Locally ...
Regionally . ..
Nationally . . .

Over 360,000!

Selection options include
membership size, denomination,
churches with schools

AMERICAN CHURCH LISTS, INC.
P.O. Box 1544, Arlington, Texas 76004
Booth 714  800-433-5301
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A Powerful Voice on SpaceNet lli

1-800-729-9829 NRB Booth 436

Now, 5 Channels to serve the Christian Broadcaster

4 - C band Channels on SpaceNet Ill, Transponder 13 and 1 Ku band Digital Stereo Channel on K1
A complete portable uplink truck and mobile studio available for high quality stereo origination from
anywhere in the Nation. Rates and costs available from VCY/America staff.

200 stations know why

they have chosen to equip their station to receive VCY/America 1 & 2.

It's Magnet Programming on Issues,
and growing stronger every day.

also
Hard Hitting News!

"Cross Reference News"




Dr. Lorraine Day, M.D.

begins weekly radio series

"TRUTH SERUM"

on VCY | AMERICA Network

Dr. Lorraine Day, an intemationally acclaimed orthopedic
trauma surgeon and lecturer, was on the faculty of the
University of Califomia, San Francisco for 15 years. As Chief
of Orthopedic Surgery at San Francisco General Hospital,
theonlytrauma hospitalin thatcity, she operatedonas many
AIDS patients as any surgeon in the country. Dr. Day, tells
how she suddenly discovered that the "experts" were not
telling the full truth about AIDS to the surgeons, to other
medical personnel and to the public. She reveals astonish-
ing, well documented facts about the AIDS epidemic, facts
that the govemment denies but facts that you must know to
protect yourself and your family from this fatal disease. On
this weekly program, Dr. Day will address all phases of vital
information on health topics, providing a well rounded pow-
erful programthat will draw listeners from every quarter. This
isaMAGNET programthat will putyour station on the cutting
edge of today's vital health issues.

. For more information on "Truth Serum"” call 1-800-729-
Dr. Lorraine Day, M.D. 9829 or visit the VCY/AMERICA NRB 93 booth #436.

LEARNHOW VCY/AMERICA AFFILIATES CANIN 1993, NOW SAVE ON YOUR STATIONS LONG DISTANCE AND
1-800 SERVICE. DISCOUNTS BETWEEN 11% - 23% GREATER THAN YOU CAN NEGOTIATE ON YOUR OWN.
FIND OUT HOW YOU MAY ENJOY "MUSIC 'TIL DAWN" (ALL NIGHT PROGRAM SERVICE) WITHOUT COST.

ATTENTION PROGRAMERS: EXCELLENT TIME SLOTS ARE AVAILABLE ON SPACENET lll, TRANSPONDER

13FORDISTRIBUTION OF YOUR PROGRAMS. GREAT OPPORTUNITIES FOR STATE RADIO NETWORKS, ETC.

THERE ARE 200 STATIONS ACROSS THE COUNTRY EQUIPPED TO RECEIVE VCY/AMERICA AND THE FAMILY
IS GROWING.

For More Information Contact VCY/AMERICA,
1-800-729-9829 or visit our booth at NRB 93 - #436




Media Focus

Survey Says On-Air Fund Raising Down To Pre-PTL Scandal Levels

DES MOINES, lowa—On-air fund rais-
ing and promotional activities by television
preachers have fallen to pre-PTL scandal
levels, according to the latest monitoring sur-
vey conducted by professor Stephen
Winzenburg of Grand View College in Des
Moines.

Following the PTL scandal, the amount
of airtime devoted to fund raising and promo-
tion peaked at 27 percent in 1988, then de-
clined to 25 percent in 1990. In 1992, the
numbers dropped to the pre-PTL scandal
average of 22 percent.

“Most ministers use less than 10 percent
of their airtime to ask for money and even less
in promotional announcements,” Winzenburg
said. “The averages skew high due to the
unusually large amount of fund raising and
promotion time used by Larry Jones [ Feed the
Children at 97 percent for combined commer-
cial categories] and Robert Tilton [Success-N-
Life at 84 percent].”

Others, such as Billy Graham, Mother
Angelica, and Charles Stanley, “use almost
no time asking for money and spend little time

BIBLE|MASTER..
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in promotion,” Winzenburg commented.
“Religious broadcasters get stereotyped as
big beggars whenin truth these broadcasts run
the gamut from weekly telethons to no appeals
ever made for money.”

Of the 19 ministries studied in October,
“most spend less time asking for money than
commercial television devotes to advertise-
ments,” Winzenburg explained. The 22 per-
cent spent by television ministers on fund
raising and promotion matches the average of
22 percent devoted to commercials and pro-
motional announcements on network prime
timetelevision. [ Network television databased
on published reports of monitoring survey

conducted by Nielsen Media Research and
Advertising Information Services from No-
vember 18 to 24, 1991.]

Winzenburg separates religious broad-
casters’ commercial activities into either fund
raising (specific requests for money), promo-
tion (items or services offered without pay-
ment), political, or spiritual.

As a result of the PTL scandal, “The
spiritual segments of the programs seem more
practical than ever before,” Winzenburg con-
cluded. “These preachers have suffered hard-
ships the last few years and can now relate
better to the typical viewer who is looking for
encouragement.”

How TV Preachers Use Their Airtime
Fall 1992

PROGRAM FUND RAISING PROMOTION POLITICAL  SPIRITUAL
Believer’s Voice of Victory 3% 4% 3% 90%
Billy Graham 2% 11% 0% 87%
Coral Ridge Hour 7% 6% 9% 78%
Day of Discovery 0% 6% 0% 94%
Ever Increasing Faith 9% 7% 0% 84%
Feed the Children 70% 27% 0% 3%
Hour of Power 13% 3% 8% 76%
In Touch 3% 0% 4% 93%
It Is Written 0% 9% 0% 91%
James Robison 31% 5% 0% 64%
Jimmy Swaggart 10% 5% 0% 85%
John Ankerberg Show 32% 0% 25% 43%
Mother Angelica 2% 3% 3% 92%
Old-Time Gospel Hour 17% 4% 4% 75%
Oral Roberts & You 4% 13% 0% 83%
Praise the Lord 1% 2% 5% 92%
Success-N-Life 31% 53% 0% 16%
The World Tomorrow 0% 9% 4% 87%
AVERAGE 13% 9% 4% 74%

1987 1988 1990 1992
FUND RAISING 22% 27% 25% 22%
& PROMOTION
PoumicaL 4% 8% 8% 4%
SPIRITUAL 74% 65% 67% 74%
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NAB Approves New Radio Ownership Rules

WASHINGTON, D.C. — The Federal
Communications Commission (FCC) should
not fundamentally alter the new radio owner-
ship rules, according to the National Associa-
tion of Broadcasters (NAB). NAB said the
FCC should keep in place measures that allow
common ownership of 18 FM and 18 AM
stations, and guidelines that allow local sta-
tions to conduct joint ventures through time
brokerage-type agreements.

NAB said retention of the station limits
will introduce certain economies of scale to a
sagging radio industry. In turn, NAB believes
the new limits will help stations become more
costefficient and better able to provide quality
radio service.

In addition, NAB supports FCC rules
allowing competing radio stations to pursue
joint ventures [known as local marketing
agreements (LMASs)] in news, ad sales, and
other types of programming. The FCC has
created LMA safeguards to prevent anti-com-

petitive behavior or “unlawful delegation of
the license authority.”

NAB said it shared the concerns of mi-
nority groups [such as the National Associa-
tion of Black-Owned Broadcasters (NABOB)
and the League of United Latin American
Citizens (LULAC)] about how the new rules
might dilute opportunities for minority broad-
cast ownership.

At issue are new rules encouraging large
broadcast groups to invest in “small business
entities” or minority-controlled groups seek-
ing station ownership opportunities.

Earlier FCC rules limited these opportu-
nities solely to minority groups. Under the
new rules, NAB wants to make sure strong
incentives are kept in place for minority broad-
casters.

In its comments, NAB also asked the
regulators to expand minority ownership op-
portunities by enlarging distressed sales and
tax certificate policies.

T e T
%0300 eagonns
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The New Inspirational Network (INSP) officially opened the doors to its $11 million flag-
ship production studio last month. Pictured above is the entrance. The state-of-the-art
facility, located in Charlotte, N.C., is available to outside producers, according to INSP
president David Cerullo. “While this new production facility [allows] us to pursue our goal
of producing more innovative, high quality, inspirational family entertainment for the
INCP cable network, it's also a major resource for the other cable and broadcast net-
works, motion picture companies, and commerical producers who have been looking to
Charlotte as a new East Coast hub of operations,” Cerullo said. The move is an indica-
tion of the growth and the goals for the network, Cerullo explained. In 1992, INSP signed
14 new top MSOs and will introduce two new shows on cable television in the first quar-
ter of 1993 as part of its five-year plan to boost original programming to 35 percent over-
all. The 50,000-square-foot facility includes three sound stages offering nearly 11,000
square feet of studio space alone. The facility is also fully equipped for complete in-
house and remote television and film production and video post-production with satellite
uplink and downlink service through its on-site teleport.

Tatkoton ot
& Prodiicers

ONE CALL DOESIT ALL
800/CLASS-71

Authors available on any topic!
v End-times
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v Parenting
v Recovery
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v Grief
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Give us your dates ~We'll fill your calendar
A free call~ A free service

800/CLASS-71

Authors available from many publishers
Word Honor Broadman
Tyndale Abingdon Sparrow
Crossway Star Song Revell

Servant/Vine  Bridge ~ Harvest House

Thomas Nelson Creation House
Recovery Press Pelican Publishing
Pacific Press Multnomah/Questar
Baker Focus on the Family
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Trade Talk

Airwave News

HUMBLE, Texas— Kicking offafour-month
campaign designed to create listener aware-
ness of its

PITTSBURGH — Mister Rogers’ Neighbor-
hood, the longest-running national program
in the history of public television, began its
25th season [1992-93] last fall. Regarded as

one of the country’s best examples

contempo-
rary Chris-
tian station,
KSBIJ-FM/
Houston
erected nine
jumbo bill-
boards and
20 poster
boards around the city, declaring “God Lis-
tens.” The “God Listens” campaign will be
followed by other billboards stating, “Adam
and Eve Should Have Listened,” “Good Thing
Noah Listened,” and “Wise Men Still Lis-
ten.”

VICTORVILLE, Calif.—Highly ranked, secu-
lar KVVQ-FM/Victorville has donated 12
hours to Shepherd Communications for a
share-a-thon to raise funds for anew Christian
station in the Victorville area. Conducted by
the Shepherd Communications staff January
15 from 6 a.m. to 6 p.m., the share-a-thon’s
goal was to raise $12,000 for a tower and
$5000 for monthly support for station opera-
tions. The station is scheduled to sign on this
spring.

QUITO, Ecuador— TeleVozandes, the televi-
sion arm of HCJB World Radio, recently
videotaped land-
scapes in Ecuador

of children’s television program-
ming, the program first aired na-
tionally in 1968 and today is viewed
inalmost 8 million households each
week. “Over the past 25 years, PBS
has given us the opportunity to
communicate with children and
families,” said Fred Rogers, cre-
ator of Mister Rogers’ Neighbor-

hood.

421

Fred Rogers (right) and domino display artist
Bobby Speca prepare for another program of
Mister Rogers’ Neighborhood.

-

Awards

BRENTWOOD, Tenn. — Steven Curtis
Chapman’s For The Sake Of The
Call and Tramaine Hawkins’

for pianist Dino
Kartsonakis’ new
praise videos. Pro-
duced at the re-
quest of the
Benson Com-
pany, the Tele-
Vozandes crew
taped forest and

SAC::SC:E (:)S;‘ i [ahﬁ bers braved Pacific Ocean waves
T - during the filming of background
jungies, scenes for Dino Kartsonakis’
snowcapped  praice videos.

mountain lOpS

and glacier scenes for the videos. The music
videos are scheduled to be released this year.

COLORADO SPRINGS, Colo.— The Word
in Music, America’s first adult hit Christian
satellite network, signed on the air December
1. Currently providing satellite programming
to four affiliates, the network operates from
KBIQ-FM/Colorado Springs, its flagship sta-
tion.

TeleVozandes camera crew mem-

Tramaine Hawkins Live have each
received Independent Best Seller
Awards from the National Associa-
tion of Recording Merchandisers
(NARM). The Best Seller awards
honor the top-selling independently
distributed releases from July 1,
1991, to June 30, 1992.

AroH Aq pepinoid ojoyd

d ad

TOMS RIVER, N.J. — Christian
Children’s Associates, Inc., pro-
ducer of Adventure Pals, was the
recipient for the fourth consecutive
year of a CAPE Award (Cable
Awards for Programming Excellence). The
program won the award for Local Organiza-
tion/Independent Producer/Best Series in the
Children’s Category.

DEERFIELD BEACH, Fla.— I Am There, a
28-minute video documentary highlighting
the ten-year mission of Food For the Poor, has
received a Golden Eagle Award from the
Council onInternational Nontheatrical Events

(CINE) in Washington, D.C. According to
CINE executive director Richard Calkins,
this award distinguishes the video as suitable
to represent American filmmaking world-
wide.

NASHVILLE, Tenn. — The 8th annual Stellar
Gospel Music Awards were held November
5 at the University of California-Los
Angeles’ Royce Hall. Among those receiving
awards were Rev. Milton Brunson & The
Thompson Community Singers [Album of
the Year (Contemporary) and Choir of the
Year (Contemporary) for My Mind’s Made
Up and Song of the Year for the single “My
Mind’s Made Up”], Shirley Caesar [Best
Solo Performance by Female (Traditional)
and Album of the Year (Traditional) for He’s
Working It Out For You), Helen Baylor [Best
Solo Performance by Female (Contemporary)
for Look A Little Closer], and The Richard
Smallwood Singers [Best Performance by a
Groupor Duo(Contemporary)for Testimony).

The
Stellar
Awards
were sche-
duledtobe
broadcast
nationally
in  more
than 100
markets
between
January 13
and Febru-

ary 2.

.
. o g
Recording artist Tramaine
Hawkins performs at the 8th
annual Stellar Awards Novem-

ber 5 in Los Angeles.
WASH- in ngele

INGTON, D.C.—The CBS news program 60
Minutes will be inducted into the Broadcast-
ing Hall of Fame at the National Association
of Broadcasters” annual convention April 19-
22 in Las Vegas. The news program, which is
about to mark its 25-year anniversary, will be
saluted as the television inductee during the
convention.

Music News

ANDERSON, Ind. — Recording artist Sandi
Patti has signed a copyright/licensing admin-
istration agreement with Addison Music Co.,
in Anderson. Formed last August, Addison
Music Co. isafull-service copyright/licensing
agency providing song registration and roy-
alty collections including print, mechanical,
synchronization, and master licensing.

MOBILE, Ala. — Integrity Music has signed
three-year reciprocal sub-publishing agree-
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ments with Thankyou Music effective No-
vember 12, 1992 through December 31, 1995.
Integrity Music will administer Thankyou’s
catalog for third party use in the United States,
Canada, and Central and South America,
while Thankyou will administer Integrity’s
songs for third party use in the United King-
dom and specified portions of Europe.

News Briefs

LAKEVIEW, Mo. — Revival Fires Ministry
of Lakeview
has launched
evangelistic
effortsin The
Peoples Re-
public  of
China. Ac-
cording todi-
rector of in-
ternational
ministries
Jon Todd,
“The work is
focused in
two areas:
evangelism and Bible placement are the pri-
ority for our ministry in China.”

2 i

A Chinese soldier holds a
Bible given to him by Revival
Fires Ministry.

UNION MILLS, N.C. — Twenty mission
agencies and 11 key churches in America
have formed a coalition, Saturation Church
Planting Alliance (The Alliance). The goal of
The Alliance is to work alongside and train
national evangelical Christian leaders in satu-
ration church planting and leadership devel-
opment skills in the former Soviet Union.

ATLANTA — Atarecent news conference in
California, a five-year educational campaign
called The CoMission was launched through
the invitation of the Russian Ministry of Edu-
cation to train public school teachers and
administrators how toteach innovative courses
on Judeo-Christian principles in 120,000 pub-
lic schools in the Commonwealth of Indepen-
dent States. Mission Aviation Fellowship is
among the more than 60 leading Christian
ministries and education groups which have
pooled their resources to manage and fund
The CoMission. [Editor’s note: Dan Wood-
ing addresses this historic event inthismonth’s
“Global Challenges.”]

MOSCOW —Evangelist Billy Grahamended
his historic crusade October 26 with the larg-
est religious gathering in the former Soviet
Union during his two-week visit to Moscow.
Crowds averaging over 45,000 packed into
Moscow’s Olympic Stadium, breaking the

previous atten-
dance record of
38,000 for the
1988 Goodwill
Games. Re-
flecting on his
visit, Graham
said, “I've
neverseen such
a hunger in
peopleforspiri-  preach during his Moscow
tual things.”

Obituaries

VALLEY
COTTAGE,
N.Y.—Marion
Anderson, wife
of Dr. Gordon
Anderson of
Valley Cottage,
died November
6 from a heart
attack. Ander-
son, 72, as-
sisted her husband in evangelism and mis-
sions internationally. The Andersons received

Dr. and Mrs. Anderson

An additional crowd of 20,000 gathers outside
Moscow’s Olympic Stadium to hear Billy Graham

acitation at the White
House from former
President George
Bush in recognition
of their weekly radio
and television series,
Focus on Faith.

REDLANDS, Calif.
— James Buyers, a
founder of Mission
Aviation Fellowship
(MAF), died of a heart attack November 18 at
his home in Moss Beach, Calif. Buyers, 72,
founded the Christian Airmen’s Missionary
Fellowship along
with two other
World War II pi-
lotsin 1944. MAF
became the or-
ganization’s
name in 1971.

crusade.

ST. LOUIS —
Philippine Lu-
theran Hourdirec-

Romeo Celiz

CONTINUED ON PAGE 94

When Your Audience Needs a Shepherd ...

“All of man’s problems boil down |
to sin, sorrow, and death. And |

president of the Southern Baptist
Convention applies the pure Word of God
to even the most mortal wounds of life. ‘
Gently probing, deeply convicting,
lovingly challenging. Adrian Rogers \

the Word of God has the
answers to all three.” |

To his audiences, Adrian Rogers is
“Pastor.” He speaks to them where
they live . . . and where they hurt.
A staunch defender of the
inerrancy of the Bible, the three-term

points to Jesus . . . and the divine love
worth finding.

To find out how you can
have Pastor Adrian Rogers
share Love Worth Finding
with your radio or television
audience, call
KMC Media, Inc. at
1-800-825-MEDIA.
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TRADE TALK
CONTINUED FROM PAGE 93

tor Romeo Celiz, 64, was shot and killed by an
unidentified gunman in Manila, Philippines,
on November 6. Celiz was talking with work-
men repairing the gate to the Lutheran Hour
office when the gunman shot him in the chest
at point blank range. He died shortly after
arriving at a nearby hospital.

People

VIRGINIA BEACH, Va. — Norman Mintle
has been promoted to vice president of pro-
gramming
and marketing
for the Chris-
tian Broad-
casting Net-
work (CBN)
and Bruce
Micek is the
new program
manager for
CBN Radio
Network.

Bruce Micek

Mintle will continue as the executive producer
of The 700 Club and Micek’s responsibilities
include developing new programming for the
network and Standard News.

IRVING, Texas—
Mark Connell,
former general
manager of
WNIV-AM/At-
lanta, joins the
SalemRadioRep-
resentatives
(SRR)asmidwest
regional sales
manager and
overseerof SRR’s
new Chicago of-
fice. SRR recently
opened the Chicago office to better serve the
needs of Midwest clients.

Mark Connell

ST PAUL, Minn. — Don Rupp is the new
manager for Northwestern College’s KTIS-
AM-FM/Minneapolis-St. Paul. Ruppreplaces
Wayne Pederson, who was promoted to ex-
ecutive director for satellite communications.

—

.
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NEW YORK — IDB Broadcast Services has
announced the addition of three directors in its
New York videosales department: Scott Smith
as director of business development, Doug
Nelson as director of production services, and
Mark Wallhauser as director of major ac-
counts.

DEERFIELD
BEACH. Fla. —
James Cavnar has
joined Food for the
Poor as the new ex-
ecutive director.
Cavnar was the
former director of
development for
Servant Ministries.

James Cavnar

WALL, Pa. — Tom

Green, producer/host of the nationally syndi-
cated video show Lightmusic, has been elected
to the board of directors of the Music Video
Association. The group (made up of produc-
ers, programmers, and promoters of the pro-
fessional music video community) elected
Green at the 14th annual Billboard Magazine
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Palm Springs, CA 92262
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International Music Video Conference.

ORLEANS, Mass. — Judy H. Sorensen has
announced her retirement as the director of
The Community of Jesus. Sorensen co-founded
the organization with the late Cay Anderson
in 1970. The governing council of the ecu-
menical community named associate director
Betty Pugsley as acting director.

VENTURA, Calif. — Jean Daly has been
promoted to associate editor of curriculum for
Regal Books, a division of Gospel Light Pub-
lications. Daly will oversee the publication of
all curriculum products for youth and adults.

NASHVILLE,
Tenn. — Ron Grif-
fin has been named
tothe newly created
position of director
of A&R and Steve
Ford has been ap-
pointed director of
artist development
for Sparrow Com-
munications
Group. Griffin was

Ron Griffin

previously presi-
dent and co-
founder of Fore-
front Communi-
cations Group
and Ford was
managerof A&R
for Sparrow.
Also in new
positions with
Sparrow  are
Craig Dunnagan
as copyright administrator and Dave Parker
as the new production control coordinator.
Dunnagan is responsible for handling all
incoming requests for use of Sparrow songs
while Parker’s duties include supervising
quality control for Sparrow recordings.

Steve Ford

Publishing News

GRAND RAPIDS, Mich. — Universal Press
Syndicate of Kansas City, Mo., is now distrib-
uting the work of ZondervanPublishingHouse
(ZPH) author and cartoonist John McPherson.
His single panel daily cartoon (“Close To
Home”) began appearing November 30 in
over 50 newspapers, including The Detroit

Free Press, The Atlanta Constitution, The
Denver Post, The Minneapolis Star-Tribune,
and The Toronto Sun.

VENTURA, Calif. — Gospel Light president
William Greig has announced the signing of
a publishing partnership with FamilyLife, a
ministry of Campus Crusade for Christ Inter-
national. In April, Gospel Light will release
the FamilyLife HomeBuilders Bible study
series, which is designed for couples and
focuses on building lasting marriages and
strong families. Since its inception in 1987,
nearly 150,000 people have completed a study
in the HomeBuilders couples series.

Greig Jr. of Gospel Light/Regal Books sign the
publishing agreement for the FamilyLife
Homebuilders Bible study series.

Children’s Bible Hour

Calvin College
Outreach, Inc.
C.B.N. Center

WRBS-FM, Baltimore

AUDIO

Reformed Church in America

Coral Ridge Ministries
Reformed Bible College

BROADCAST
GROUP

AUDIO BROADCAST GROUP, INC. Supplying broadcast equipment and studio systems with integrity, to
the Christian broadcasting community for over 32 years.

AUDIO BROADCAST GROUP, INC. Your single source supplier of AM/FM studio packages, AM/FM
transmitter installations as well as all major lines of on air and production studio equipment.

AUDIO BROADCAST GROUP, INC. Proud to list these satisfied clients who have put their faith and trust
in our company to supply their broadcast equipment needs.

Northern Christian Radio

First Assembly of God

WCSG-FM, Grand Rapids Baptist College
WFRN-FM, Elkhart, Indiana

Reformed Witness Hour

Romanian Missionary Society
WFUR-FM, Grand Rapids

C.S.N., Children’s Sonshine Network
Zondervan Publishing

2342 S, Division Avenue

Grand Rapids, Michigan 49507 Smithfield, North Carolina 27577
1-800-999-9281 1-800-369-7623

For additional information on how we can serve you, please call today.

200 Fareway Drive - Suite 2

(Circle 105 on Reader Service Card)

RELIGIOUS BROADCASTING

FEBRUARY » 1993

95



DINUBA-FRESNO

KRDU

U 1130 on your AM DIAL
Our 47th Anniversary Year as
the CHRISTIAN VOICE of
CENTRAL CALIFORNIA

A Closer Walk
American Indian Hour
A New Beginning
Back to God Hour
Back to the Bible
Camp Meeting/Lewis
Chapel of the Air
Christian Life Assembly
Evangel Home Heartline
First Presbyterian, Hanford
Focus on the Family
Fresno Rescue Mission
Gospel Voice
Grace Worship Hour
Haven of Rest
Heaven and Home Hour
Hope for the Heart
Hour of Decision
In Touch
Insight for Living
Joni and Friends
Love Worth Finding
Lutheran Gospel Hour
Mennonite Brethren, Dinuba
Mission to Children
Money Matters
Morning Chapel Hour
Night Sounds
Peoples Church, Fresno
Radio Bible Class
Revival Time
Songs of Mary Miller
St. Luke’s United Methodist
The Calvary Hour
The Living Truth
The Word Today
Thru the Bible
Truths that Transform
Turning Point
United Methodist, Delano
United Methodist, Dinuba
United Methodist, Kingsburg
United Methodist, Tranquillity
Unshackled
Voice of Calvary
What's New
Women of Worth

David L. Hofer
President

Donna L. Hofer
General Manager

Owned and Operated by David L. Hofer
597 N. Alta, Dinuba, CA 93618
(209) 591-1130 « FAX (209) 591-5250

Television Topics

Exodus 20:24 “In all places where |
record my name, I will come unto thee and |
will bless thee.”

Exodus 31:3 “And I have filled him with
the Spirit of God, in wisdom and understand-

Belarmino
Gonzales is
president and

ing and in knowledge and in all manner of founder of Son
. Broadcasting
workmanship. Network in Al
buquerque-

Santa Fe, N.M.

As background to the topic of selling
without numbers, I would like to give a brief
sketch of how we started in broadcasting 30
years ago. Beginning in 1963 with the pur-
chase of KDCE-AM/Espanola, N.M., for a
Spanish station and later, KAFE-AM-FM/
Santa Fe, N.M. as a country station, Son Broadcasting was able to start the first Spanish and
country stations in that market. Both stations proved to be very successful and reflecting back,
I believe we were being trained and prepared for the work of Christian radio and television.

Not long before acquiring KDAV-AM/Espanolain 1971, God showed me the needs of the
community in Albuguerque, N.M. What I found was a need to bring the three cultures [Anglo/
Spanish/Indian] closer together. I came up with the idea of teaching Spanish in 30 seconds with
the history of New Mexico and the three cultures. This turned out to be very successful. So
successful, some of the public schools used our lessons. Also, 17 other radio stations in New
Mexico utilized the lessons throughout the broadcast day. In 1975, we marketed 520 lessons
in a booklet and two albums or cassettes, selling them at some of the local stores and pharmacies.

Even though this was successful, I realized it did not deliver the empty hearts of peoplefilled
with jealousy, bitterness, and anger. The
only teaching that would cut into the preju-
dices is the Word of God. As we went into
full-time religious programming, Scrip-
tures replaced history in the Spanish les-
sons. Entitled “Learn Spanish in 30 sec-
onds as you learn the Word of God,” we are
now preparing 120 of these lessons for
nationwide marketing to the Christian
media.

How does all this play a part in selling
without numbers? We have to seek God and commit our thoughts and lives to him. Only then
will he give us the wisdom, knowledge, and discernment in all things, including selling
Christian radio and television. Small ideas, such as the beginning of the Spanish lessons, will
end up becoming examples of growth to take to potential clients, demonstrating we can be
effective for their business.

What makes a real salesman? | believe potential salesmen should know without a doubt
God has called them into this part of the ministry. Because of his strong relationship with God,
he will be able to master any objections by clients without feeling rejected. I believe selling
Christian radio and television is one of the greatest opportunities God gives us to be real servants
to the businesses with which we come into contact.

Why are salesmen not instructed to become more professional? Why are they not more
sensitive in learning about their client? As a salesman selling Christian radio and television,
it is essential to be responsive to the needs of the client if you are to gain his trust. Learn all you
can about the business and ask questions to determine specific needs because, just like God made
each of us differently, so each business has individual needs. By having insight to your clients’
needs, you will return with a proposal or presentation which could satisfy not only the financial
needs, but the physical and spiritual needs as well.

What type of information should you present? Where can you find this information? There
are numerous resources available to you, such as the Census Bureau, which surveys the
population by cities, towns, and villages with demographics on age, sex, family size, marital
status, and occupation, and the economic census, which covers retail, wholesale, and service
industries. There is also information about your area in Gallup Poll surveys (which we obtain
from the Christian Broadcasting Network), such as money-earnings and Christian percentages.
From these sources, select three or more facts applicable to your station.

He is also the
author of Mir-
acle on No
Name Moun-
tain.

Selling To Clients
Without Numbers

Belarmino Gonzales
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“Controversy for the sake
of controversy is sin.
Controversy for the sake of truth
is a divine command.”

D r. Walter Martin personally Dr. Walter Martin

selected Hank Hanegraaff to

succeed him as President of the
Christian Research Institute--the
largest evangelical counter-cult
organization in the world. In
this skiliful, careful treatment
of an explosive subject,
Hanegraaff documents and
examines how the beliefs of
the Word of Faith move-

ment ¢learly compromise

and confuse the essentials

of the historic Christian

faith. For the first time

ever, this large and

influential movement
is legitimately
labeled as cultic.

§14.99
Hardback
February Release

CALL TOLL-FREE 1-800-547-8979

INTERVIEWS: Contact Teresa Gayle, Publicist y1 HARVEST HOUSE
PREMIUMS: Contact Joel Horning, Special Markets Director & PUBLISHERS
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Youth Wave

Every so often I will geta call on my call-
in show (Dawson McAllister Live) that stops
me in my tracks. And that is exactly what
happened afew weeks ago when wedidashow
on suicide. The caller was a 14-year-old girl
and what follows is the actual transcript of our
conversation.

Dawson: Let’s go to Kentucky. Karen,
are you there?

Karen: Yes, this is me.

Dawson: It says here on the note that you
are considering suicide.

Karen: Yeah, that’s right.

Dawson: What’s your plan?

Karen: Well, 1 was just going to take
some morphine pills that my best friend gave
me.

Dawson: Why do you want to take these
morphine pills?

Karen: Well, I've just been having prob-
lems with my mom and my brother and prac-

Christian Radio
For Teenagers
Serious Business

Dawson McAllister

tically everyone that I've come in touch with.

Dawson: Are you a Christian?

Karen: Well, I say I am, but I don’t think
I am sometimes.

Dawson: You don't really want to die, do
you?

Karen: Not really.

Dawson: You don’t want to die, you just
want to stop hurting. You've reasoned that
suicide is the only way out, but it’s the worst
way out. [The Bible says] “There’s a way that
seems right to man, but in the end it leads to
death.” Where are those pills right now?

Karen: Right here on my bed stand.

Dawson: Why don’t you go flush them
down the toilet right now, and then I'm going
to turn you over to a counselor. Will you do it?

Karen: Yeah.

Dawson: I’'m going to wait for you. Just
drop the phone, take the pills and flush them
down the toilet. Leave the door open and
maybe we can even hear it.

Karen: | don’t know if you can hear or
not, but I did.

Dawson: Did you really?

Karen: Yes.

Dawson: Did you mean it?

Karen: Yeah.

Dawson: You called tonight because you
wanted to get out of this mess, didn’t you?

Karen: Yeah.

Dawson: I know, Karen, that you've got
problems at home, and they just seem over-
whelming, but I'll tell you what, dropping a
bunch of morphine pills is not the answer.
That’s like gargling with Drano for a sore
throat. That'’s just way too much medicine for
the sickness. Now here’s what I'm going to
have you do. Our lines are so jammed that I'm
afraid to try to transfer you to our Hopeline,
but I'm going to give you the number— 1-800-
394-HOPE. The phones might be busy for a
while yet, but will you call tonight?

Karen: I'll try.

Dawson: Well, I want you to. Karen, I
believe you’re a Christian and I believe that
you really wanted help. (You) had the courage
to flush those pills. You really did, didn’t you?

Karen: Yeah.

Dawson: Well, you know what the Bible
says in Isaiah 30: 18, “The Lord wants to show
Hismercyto you, He wants to rise and comfort
you, the Lord is a fair God and everyone who
waits for His help will be happy.” I want you
to call the Hopeline. I am so excited that you
had the courage to (get rid of those pills).
We'll help you down there. There’s nothing
worse than knowing that a 14-year-old girl is
in a coffin dead. Hey, I love you, so don’t kill
yourself.

Karen: Okay.

Dawson: Bye.

Karen: Bye.

As I have reflected on Karen’s call that
night, I’ ve come to realize that Christian radio
for teenagers is serious business. First of all,
there are more teenagers who listen to Chris-
tian radio than we might think. I believe this
is true because every month our program
generates more and morecalls toour Hopeline.
The Hopeline is for students 21 or younger. It
is a toll-free number where they can call and
talk to a trained staff member about any
problem or question they may have. We are
now receiving nearly 3000 calls a month from
kids who need help. By the way, we also have
a national network of over 3000 prayer part-
ners who pray for these students every month.

Second, many of these teenagers are
depressed. A survey was done not long ago
with some of the top high school students in
America. One out of every three of these
students claimed to have suicidal thoughts. In
fact, next to the common cold, depression is
the biggest medical problem on our junior and

Dawson Mc-
Allister is a na-
tionally known
youth speaker,
evangelist, au-
thor, and host
of the weekl
calk-in radio tal
show Dawson
McAllister Live
for teenagers.
The show is
broadcast on
the Skylight
and USA radio
networks.
senior high school campuses. I believe the
American student is more depressed today
than at any time in history. They have unmet
needs causing them deep, emotional pain. |
think Proverbs 18:14 speaks to this pain when
it says: “The will to live can get you through
sickness, but no one can live with a broken
spirit” (NCV).

Many of the students who are listening to
Christian radio are flat-out desperate. Like
Karen, they are looking to us to reach down
and somehow heal their damaged and broken
spirits. Karen would never have told me about
those morphine pills unless she wanted me to
try to talk her out of killing herself. That night,
in Christ, [ was her link to life — it was serious
business.

When I think about this 14-year-old girl
killing herself, I shudder. I love being able to
talk to kids on my show. It’s fun, challenging,
and a thrill to have the privilege of giving
spiritual counsel to thousands of teenagers
each week. But I must remember, the stakes
are very high. I have to stop and remind myself
that there are lives hanging in the balance for
both now and eternity.

Sometimes, right before the show starts,
[ try to picture the faces of the students who
may be listening. I think of some who are
driving through long and lonely roads, or
lying in their beds quietly listening before they
fall asleep. In my mind, 1 imagine many
situations and circumstances in which stu-
dents who are listening may find themselves.

Some are happy and content and walking
with the Lord, but others are desperate. They
are close to using up what little hope they have
left. For an hour or two, they listen, hoping the
hostof Dawson McAllister Live will say some-
thing that helps restore their hope and set them
free from their pain. Our God is a big God and
he can heal these kids, but He has made it very
clear to me that doing Christian radio for
teenagers is serious business. %
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The World Strategy of

T have been given all asthorssy in heaven and earth.
obey all the comma

NewLife2000

ave you considered that you as
an individual can help change
the world? You can! You can
through New Life 2000.
New Life 2000, the world-
wide strategy of Campus
Crusade for Christ, is designed to mobi-
lize and train millions of nationals in
every country worldwide to help fulfill
the Great Commission of our Lord.

A Plan o Reach the World

To implement the New Life 2000 strate-
gy, we have segmented the world into
5,000 one Million Population Target

The “JESUS” Film

More than 1 billion people have
already heard the gospel through
this Campus Crusade during the
last 41 years. Of that number, 500
million people have viewed the

“JESUS” film in approximately
240 languages, with tens of m:l-
lions indicating salvation deci-
sions for Chuiist. This film is avail-
able to cooperating missions and
churches in the languages needed
for the MI'TAs they acGopt.

Areas (MPTAs). It is the prayer aim and
strategic desire of this united thrust to—
@ Work with other Christian groups to help take the gospel to 5 billion people

by the year 2000.

B Introduce at least 1 billion people to Christ.

M Launch at least 5 million New Life groups.

B Help plant ! million new churches of various denominations.
Working together with millions of nationals in all the major countries of the world,
New Life 2000 is directed by Dr. Bill Bright and the Campus Crusade team of more
than 40,000 fuil-time staff members, trained associates and volunteers.

For more than 40 years, Campus Crusade has been building a foundatian of
credibility, accountability and fruitfulness throughout the world.

A Team United

Many churches and individuals have already joined the New Life 2000 strategy by tak-
ing responsibility for one or more MPTAs. In India, for example, various churches ancd
denominations have to evangelized several MPTAs and set up training centers to pre-
pare at least 1,000 leaders for the follow-up and church planting effort in each MPTA.
One part of the New Life 2000 strategy is the “JESUS” film, an evangelistic film
taken from the Gospel of Luke telling the story of Jesus Christ. The “JESUS” film had
been a dream of Bill Bright’s since 1946. Thirty-three years later, after much prayer
and planning, God brought together a
special team to make this dream a reali-

Teacher Convocations in Russia

By January 1, 1993, more than
6,000 principals and teachers in
Russia have attended convoca-

tions sponsored by Campus
Crusade to learn how to show
the “JESUS” film in their class-
rooms and teach a course on
Christian ethics and morality.

ty. The “JESUS” film was financed by
Bunker and Caroline Hunt, produced
by John Heyman, distributed by
Warner Brothers, and develaped
through the leadership of Paul
Eshleman and our worldwide staff.

Today, there is an urgent need for
financial sponsorship of 10,000
“JESUS” film teams made up of nation-
als to show the “JESUS” film in 5,000
MPTAs around the world.

Dr. Bill Bright

Founder and President

of Campues Crusade

Sfor Christ International,
Director of New Life 2000

“We invite you to become a part of the New
Life 2000 movement, committed to helping
Soudfill the Great Commission by the year 2000.”

Dr. Billy Grabam
Evangelist,
Honorary Chairman of
New Lifé 2000

“1 have observed the fruitfid ministry of Bill
Bright and Campus Crusade for Christ for
Jorty years. I urge you to consider making
their worldwide effort, New Life 2000, a
priority for your church and your own life. 1

can think of no higher priority in our time
than to take the gospel of Jesus Christ to

every person in the world.”

Dr. Ted Engstrom
President Emeritus of

World Vision,

Chairman of the New Life 2000
International

Committee of Reference

“I sense God's hand on this most impor-

tant endeavor. God's people are uniting.
So many different denominations and
mission agenctes are answering Christ’s
call to unite and get the good news out
quickly. I count it a rarve privilege to be
involved closely with New Life 2000.”



mpus Crusade for Christ to Help Fulill the Great Commission

g0 and make disciples in all the nations,

baptizing them into the name o the Fherand ofthe Som and of the Holy Spiri, and the teach thee new dicples o

* given you; and be sure of this—that I am with you akuways, even to the end of the world.” Matthew 28: 18-20, Living Bible

International Leadership

‘The following men are responsible to provide leadership to help satu-
rate their areas of the world with “the most joyful news ever announced.”

2
o

&

Dr. Bailey Marbes
Vice President of
Intersutional Ministries

Dr. Thomas Abraham
Central Asia and Pucific

My. Dela Adadevoh
Eust Africa

Mr. Henri Aorn
North Africa and Midedle Eust

Dr. Timothy Gyuse
Nigeria and West Africi:

M. Leo Habets
Furope

Myr. Don Myers
Southern Africa

Mr. Rolando Justiniano

Latin America

Mr. Paid Eshleman

JESUS" Film Project Director,
Coordinator of New Life 20060

The Rev. Kassoum Keita
Francophone-Africa

Dr. Victor Koh
East Asta

Mr. Larry Thompson

Eastern Europe

My. Dan Peterson

Eurasia

Dr. Steve Douglass
North America and Execunve
Vice Prsiclent

Myr. Marvin P. Kehler
Canada

A EHTSINT IS

world through the New Life 2000 strategy. Join with other

Christian leaders from all major denominations, para-
church and lay ministries, pastors, businesses, the academic
community, and the legal world.

We invite your input and participation as we link arms to help
fulfill the Great Commission. As we work together, every one of
the 5,000 MPTAs can be reached for the cause of Christ’s kingdom.

For a better understanding of the New Life 2000 strategy,
make plans to attend the third International Committee of
Reference (ICOR) Conference on May 24-26, 1993, at
Arrowhead Springs Conference Center in San Bernardino, Calif.

Join with distinguished Christian leaders from around the
world for information, inspiration and prayer. The conference is
open to all ICOR members and to every Christian leader who is
committed to helping fulfill the Great Commission.

Cost for this conference—including lodging, meals and mate-
rials—is only $150 per person. In addition, you will be responsi-
ble for your own transportation to and from the two-day event.

If you would like to attend the ICOR Conference, please
complete the coupon below and return it to us.

Another way vou and your church or organization can help is
by sponsoring one of the monumental projects that God has put
before us. Consider joining us as a financial and prayer partner in
reaching an entire MPTA or sponsoring a “JESUS” film team.

Please join with us to help reach our world for Christ.

Please register me to atiend the ICOR Conference May 23-26, 1093

(Cost is 3150 per person, which includes lodging, meals and materials.)

Enclosed is my check/money order for $
Number in my party

We invite you to join this movement seeking to reach the

Name
Address : =
City__ State Z1P

Daytime phone ( )

[:] 1/0ur church would like more information on how to sup-
port one or more of the 10,000 New Life 2000 “JESUS” film teams.
[] Our church/denomination would like information on
how to support one or more of the 5,000 MI"TAs.
|___] I would like information on how I can participate in
the convocation for teachers in the former Soviet Union.
Please mail to:  New Life 2000, Dept. 47-00

Arrowhead Springs, San Bemardino, CA 92414
Call (909) 886-5224, ext. 3104, for more inforination.

(Circle 111 on the Reader Service Card)




Music Matters

Music With Heart

Reviewed by Darlene Peterson

SOLDIER OF HEARTS
Jennifer Jill Schwirzer

mixer, orchestrator: Perry lannone
Chapel/Bridge Music

Singers who write all their own songs
always get my attention — especially when
they write and sing as well as Jennifer Jill
Schwirzer. In Soldier of Hearts, this talented
Canadian artist brings us insightful, probing
lyrics based on Scripture and reflections on
living the Christian life. One of my favorite
songs is “Jericho,” which likens the walls of
Jericho to the walls we build around our hearts
to keep God out. The refrain is a prayer: “As
for these walls, just let them fall/Like the walls
of Jericho.”

Schwirzer’s voice is clear, pure, and
expressive — like the flute that embellishes
many of her songs. It’s not unlike Annie
Herring’s voice and also resembles that of my
all-time favorite female vocalist, Annie Haslam
of Renaissance. The musical settings have a
light, delicate, folksy flavor featuring key-
boards, flute, and guitar with accents of fiddle,
banjo, harmonica, and whistle. The arrange-
ments fit the mood of the lyrics well, mak-
ing Soldier of Hearts a moving collection.

THE SHAPE OF GRACE
Out of the Grey
producer: Charlie Peacock

executive producer: Peter York
Sparrow

Outof the Grey’s debutrecording showed
them to be a promising new artistic entity. In
The Shape of Grace, they bring us another
collection of insightful songs presented with
their unique blend of modern pop and alterna-
tive rock stylings. As before, Charlie Peacock
and Out of the Grey (Scott and Christine
Denté) wrote all the songs and Peacock pro-
duced the recording as well as playing the
keyboards. Other musicians who contributed
to this project include guitarist Jerry
McPherson, drummer Mark Hammond, and
bassist Jimmie Lee Sloas. The Dentés share
lead and background vocals and Scott plays
guitar throughout.

The Dentés both graduated from Boston’s
Berklee College of Music and this shows in
their vocals and musicianship. The quality of
their lyrics is also top notch. Originating from
relationships with friends, family, Christ, these
songs strike the balance between being deeply

personal and yetuniversal. As Christine states,
“By being honest and realistic with our lyrics,
we try to engage our audience rather than
alienate them with predictable cliches.” Mu-
sically and lyrically, The Shape of Grace
avoids cliches and brings us fresh sounds and
thoughtful reflections on the Christian life.

< T o

Scott and Christine Dente

PETRAPHONICS
Petra

executive producer: Darrell A. Harris
Star Song

If you love Petra’s mellower adult con-
temporary songs but are not as fond of their
more intense rock songs, this is the recording
for you. Twelve of Petra’s great radio hits have
been assembled in one place for your listening
pleasure. These include such classics as “The
Coloring Song,” “Road to Zion,” and “Don’t
Let Your Heart Be Hardened.” And starting
off the whole collection is a special bonus:
using sophisticated technology and muchskill,
producer/engineer Brian Tankersley managed
to lift (from the original masters) and join the
choruses of seven of the songs to create a
medley called “Radio Daze.” This song nicely
ties the whole collection together.

SONGS FROM THE

BEGINNER'’S BIBLE

Jodi Benson and Friends
.‘_pr()ducer: Chris Harris and Don Wise

executive producer: Peter York
Sparrow

Actress and singer Jodi Benson may be
best known as the voice of Ariel from Walt
Disney’s animated feature The Little Mer-
maid, or her current leading role in the Broad-
way hit Crazy for You, but Christian children
and their parents are surely enthused about her
work on Songs from the Beginner’s Bible.

Sparrow has recently released the second
collection of songs, which covers the stories of
Noah, Naaman, Balaam, Jericho, Daniel,
Zaccheaus, and others. As with the first col-
lection, the lyrics to each song include the
page number of the corresponding story in the
Beginner’s Bible (published by Questar Pub-
lishers and written by Karyn Henley). This
makes it easy to use the music with the written
stories.

In addition to Jodi Benson’s expressive
narration and singing, what makes this re-
cording stand out from most other children’s
recordings is the quality and variety of the
musical settings. All sorts of musical styles are
used—rap, swing, Latin American, etc.—and
the instrumentation is well-suited to the style
of each song — horns, marimba, “big band,”
strings — whatever is needed for the right
effect. Jodi Benson’s “friends” include such
well-known artists as Phil Keaggy and Lisa
Bevill and the overall quest for the project was
obviously high quality . . . and lots of fun!

YO KIDZ!

Carman 3
producers: Chris Harris, Ron Krueger
executive producer: Loren Balman
Everland Entertainment/Word

As you might guess from the title, this is
ahip, urban-style collection of Bible stories for
children. Tied together with the storyline of
Carman meeting and sharing his faith with
Lawrence, a larger-than-life street cat whom
he catches breaking into his car, this clever
presenta-
tion of key
Bible stories
is sure to
grab the at-
tention of
the coolest
kid you
know. The
streetwise
dialogue be-
tween Car-
man and
Lawrence
becomesen-
dearing as
we see the
soft and open side of this “tough” cat. And,
as we would expect, the music incorporates
rap and other contemporary urban styles. The
ending is the happiest of all possible endings:
in the final song, Lawrence is “Turned On,
Sold Out, Hooked On Jesus.”

Lawrence the Kat

CONTINUED ON PAGE 114
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Full-time Christian Radio
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CHILDREN'’S ™
SONSHINE NETWORK

\
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» Adventures in Odyssey (2 times a day) - We Kids
+ Kids’ Music « Children’s Bible Hour < Ranger Bill
* Adventure Time e« Seasonal Music ¢ Critter County
» Fables of Faith - Contests + Kid’s Praise! Club

* Storybook Room ¢ Keys for Kids + Kid’s News
 Tinyburg Tales, and more!

The Children’s Sonshine Network ™ is:

e A Positive Influence ~ * AT.V. Alternative  © A Learning Experience e Affordable

* Biblical Values * Mind Stretching A Parental Reinforcement © Challenging
® “Theatre” of the Mind  © Entertaining * Unique * Fun!

~ For free information and video, call 1-800-530-9779

A Broadcast Outreach of the Grand Rapids Baptist College & Seminary
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Sales Spot

The number one word for 1993 in the
Christian radio representative’s vocabulary is
qualitative. While Christian radio stations
may never win the war from a quantitative
standpoint, battles are being won everyday as
stations across America are selling the quali-
tative advantages of the Christian radio audi-
ence. There are many ways to sell. But Chris-
tian radio stations will survive by learning and
using the qualitative approach to selling.

In this series we will tell you what busi-
nesses stand to do particularly well when
promoted through the medium of Christian

Christian Radio’s
Best Advertisers
For The New
Year, Part One

Gary Crossland

radio. This is certainly not a complete list, nor
is it a list of the very best prospects for each
lacal station.
However, in the
months that fol-
low, we can as-
sure our readers
we willcoverall
of the most lu-
crative pros-
pects Christian
radio stations
can target in

1993.
Drives a window/mini van
Motor
Vehicles
According
to both Sim-  Bought a car in the last year

mons Market
Research Bu-
reau (1991) and
the Tri-S Chris-
tian Media Re-
port (1992), the
type of listeners
who tune to
Christian radio
are among the
most avid driv-
ers. According

Drives a sports/utility vehicle

Drives a truck

Drives an automobile

Has current drivers license

to these reports, Christian radio listeners are
10 percent more likely to have driver’s li-
censes, and 10 percent more likely to drive
automobiles. [See graph for further details.]

Banks

We do not mean to imply Christian radio
listeners have more money. However, accord-
ing to Simmons and Tri-S, they are not stuff-
ing it in their mattresses either. Here are some
very interesting facts:

In a recent report, Simmons points out
Christian radio listeners are more than twice
as likely than average American adults tohave
opened savings accounts at commercial banks.
They are also 25 percent more likely to have
acquired short-term savings certificates.

There are valuable differences between
these listeners and the average American
adults who, for example, might see a local
billboard. All of this means, that if banks are
seeking new depositors, or if they are looking
to lend, Christian radio is a great new source
for prospects.

Children’s Apparel

According to Simmons and Tri-S, Chris-
tian radio beats the averages when it comes to
reaching families with children. Plus, accord-
ing to Soma, 3.5 percent of all Christian radio
households have an expectant mother. And
Christian radio delivers a higher concentra-

Gary Cross-
land is presi-
dent of Soma
Communica-
tions Inc. of Dal-
las, publisher of
Tri-S sales and
research tools.

tion of mothers than almost any other adver-
tising medium.

Recent data published by Soma also re-
veals that 13.4 percent of these listeners (and
20 percent of the women) bought maternity or
infant’s apparel last year while 28.6 percent of
these listeners (and 44.2 percent of the women)
bought children’s clothing.

Christian Bookstores

Although many people think Christian
radio is a must-buy for Christian bookstores,
many of the stores themselves don’t think so.
Unfortunately, what most of them don’t know
is how well Christian radio performs against
other acceptable forms of bookstore advertis-
ing, such as direct mail. New statistics re-
cently published by Soma reveal that when it

Percentage of
population driving/
buying motor vehicles

Source: Simmons, 1991, Tri-S Christian Media Report, 1992

30.5

Americans (%)
Christian Radio Listeners (%)
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comes to delivering real customers, Christian
radio buries direct mail in the ratings.

In our nationwide survey, 1500 Chris-
tians were asked about which advertising
medium actually affected their selections of
Christian books, Bibles, recordings, and vid-
eos last year: 32.7 percent credited radio, but
only 8.5 percent said direct mail. In fact, direct
mail didn’t do much better than television (8.2
percent) in delivering real Christian book
customers. And only 18.1 percent gave credit
to Christian magazines.

When it comes to cassettes, CDs, and
videos, the results were similar: 32.6 percent
gave credit to radio, 4.8 percent to direct mail,
and 10.8 percent to Christian magazines.

Pet Stores

When it comes to advertising, pet stores
can either promote themselves to a lot of
potential customers, or they can promote their
store to a lot of pet owners. The second option
would be ideal, if you could only smoke out
those media groups which deliver a high
concentration of pet owners.

According to Simmons, 24.2 percent of
all Americans own a cat and 33.3 percent, a
dog. By the same token, according to Soma,
27.2 percent of all Christian radio listeners
own a cat and 36.2, a dog. So the bottom line
is this: advertise on Christian radio, and you’ll
be chasing a highly concentrated group of pet
owners. Anywhere else, and . . . well, you
might just end up chasing your tail.

Health Foods & Vitamins

According to Simmons, 5.1 percent of all
Americans shopped at a health food store in
the last month. However, recently published
statistics from Tri-S show that at least 12
percent of all Christian radio listeners have
been to a health food store during the same
period. That means Christian radio listeners
are more than twice as likely to shop at health
food stores.

Butitdoesn’t stop there: 4.4 percent of all
Americans take a vitamin once a day or more.
However, 11.7 percent of Christian radio
listeners do just that. Christian radio listeners
are also three times more likely to buy vita-
mins at health food retailers (17 percent) than
all Americans (5.3 percent).

Legal Services

According to both Soma and Simmons,
Christian radio listeners have ranked at least
18 percent higher than all Americans for
using any type of lawyer or legal service in the
last year. In addition, they are 12 percent
higher than the norm for using lawyers for
their wills and estates.

Overall, one out of five Christian radio
listeners has used a lawyer in the last year. And
3.7 percent have used a personal injury attor-
ney during the same period. If a legal firm is
trying to reach a settlement regarding how it
should advertise, Christian radio can provide
a most convincing testimony. %

Information for the Simmons Market Research
Bureau is compiled via field representatives who
administer both an interview and a written survev
to approximately 20,000 people nationwide. The

margin of error for the surveys is about 4 percent.
Simmons is the qualitative source for many agen-
cies who either buy or sell secular media, includ-
ing both print and broadcast. The published
numbers relating to Christian radio constitute
only approximately 0.001 percent of Simmons'
work.

The Tri-S Christian Media Report is compiled
annually by Soma Communications Inc. via 113
field representatives who administer a written
survey to approximately 2500 people nationwide
(105 markets). The margin of error of the survey
is 4 percent.

The economic future of our
country is in serious question.
To survive the next few years
you need the best weapon
available...Tri-S.

Consider this-- the average
Christian station pays about $108
each month for Tri-S services. As
a result of Tri-S the same station
reports making an average of
$236...per day. Not a bad return.

But Tri-S is not just for
religious broadcasters.

It's an uphill battle from here.

For an extremely low subscription
fee, agencies, ministries,
publishers, Christian businesses
and all types of advertisers use the
Tri-S Christian Media Report
every day. And we have the most
aggressive guarantee that you will
ever see anywhere.

Begin your subscription today.
Because Tri-S is your best
weapon to win this war regardless
what economic terrian you'll be
fighting on.

For a sample kit, call 1-800-282-5337

MSUIVIA

Christian Sales and Research
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KAY" ARTHUR

HOW CAN | LIVE?

. the
program
that answers
the question from
the word of God.

A quality
television program
that will build
your viewership.

Available
without charge.

for information contact
Kathleen IHardaway
Precept Ministries
P.O. Box 182218
Chattanooga, TN 37422
(615) 892-G814

8\
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Programming Issues

Recently I returned from a very success-
ful series of share-a-thons only to be greeted by
a letter from a listener suggesting that minis-
tries should never ask formoney. Unless [ miss
my guess, if your ministry is audience-sup-
ported, you have probably received one or two
letters like that.

I'll have to admit that during my first few
years in development work, such letters used
to bother me. After all, didn’tit stand to reason
that if God called that ministry into service, he
would provide the means without that minis-
try lowering itself to asking for filthy lucre?
How could a ministry exercise its faith in God
if it relied instead on its constituency?

Maybe such arguments are why someone years ago came up with the titie “Director of
Development™ as a euphemistic cloak for the more-to-the-point title of “Person Who's in
Charge of Fund Raising Around Here.” Unfortunately, some ministries view fund raising as
anecessary evil performed by aband of mercenaries either contracted or (heaven forbid) actually
operating on the premises. The “M” word isn’t spoken any more than absolutely necessary.
And when it does become necessary to talk about money it is often whispered with red-faced
apology.

Why is it then that God’s attitude toward fund raising, as reflected in His Word, is so

Rod Robison is
director of de-
velopment for
Family Life Ra-
dio Network in
Tucson, Ariz.,
and the author
of The Suc-
cessful TV and
Radio-thon
Guidebook.

different from that of many ministries? Maybe
it's because so many ministries have simply
failed to develop a solid apologetic for fund
S h O u Id Fu n d raising that is recognized by their staff, board,
and constituency.
Ar=F I’m not a biblical scholar and I certainly
RaISI n g Be do not presume to have the final word on the
. subject, but from my reading of what the Bible
Ap O I Og etlcf? says about money, I get the distinctimpression
0 asking for money to be used to further God’s

kingdom is one of life’s great privileges.
Rod Robison I am fortunate enough to work for an
organization that supports a balanced, biblical
approach to fund raising. It is important the staff and board of any ministry understand the vital
role fund raising plays not only in paying the bills, but also in directly ministering to the
audience. Fund raising has a much more important purpose than merely servicing an

organization’s financial needs. It should and can be a ministry in and of itself.

Asking for money gives audience members an opportunity toimpact their world. God
commanded Moses to ask for resources to fund the “Tabernacle Capital Project” [Exodus 25].
God could have simply had Moses pray for the need and then wait for His Spirit to speak to the
hearts of His people. But He chose to have Moses go directly to the people and ask.

However, God did make a point of telling Moses to not coerce, but to ask from those who
were willing. The Israelites, recognizing an exciting opportunity, literally flocked to the cause.
Moses had to restrain them from bringing more than was needed to complete the project. They
caught the vision of what the building of the tabernacle would mean to their families and
community and responded accordingly.

Asking for money gives your audience an opportunity to worship. Writing to the
Philippians, Paul points out that their financial gifts to his ministry were “A fragrant offering,
an acceptable sacrifice, pleasing to God” [Philippians 4:8].

Paul also encouraged the Corinthians to “excel in this grace of giving.” He went on to say,
“I am not commanding you, but | want to test the sincerity of your love” [II Corinthians 8:7-
8].

Jesus commended the poor widow [Luke 21] for worshipping at the temple through her
sacrificial giving. In Matthew 6:21, He emphasizes the fact that where our treasure is, our heart
will be also. Getting our attitude toward money in balance helps us to balance our relationship

with God. Since our treasure and our spirit are so interwoven, we do our audience a great service
when we encourage them to view giving as an act of worship.

CONTINUED ON PAGE 114
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Your message

But your me%ﬁods

Introducing the latest advancement in
cassette ministry, the new Copyette high
speed cassette duplicator from Telex.

Its simplified operation requires only
the push of a single button to rewind and
record. And the sleek new design is more

portable and easier to maintain. Best of all,

1’s just as affordable as ever.

The Copyette 1-2-1 makes one dupli-
cate at a time, while the Copyette 1-2-3
makes three at a time. Both are available

42\

in stereo or mono formats. And starting at
only eight pounds, they’re

periccl for
copying on

the go. Ask
your dealer

for more

infor mation, or
call Telex at
1-800-828-6107

C1992 elex Comnumications, knc

._7>~

TELEX

Choose the Copyette 1-2-1 (right), or the 1-2-3 (above).
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Funding Management

Christian broadcasting institutions in the
United States and abroad are potentially “ill-
positioned” to continue to make a viable
impact into the next century, which begins in
seven short years. Why? [ see three reasons.

The first and most important reason is
a potential lack of viable, contextualized,
vibrant leadership on a number of boards
of directors that are currently the stewards
of broadcasting ministries. This stems from
several causes:

1) There is amassive shift in generational
leadership coming within the next five years
as 40- to 50-year-olds begin to take over
leadership reins of viable, good ministries
from the World War II generation. These
people have done asplendid job of leading, but
are now in their late 60s and early 70s.

2) Boards of directors are legal entities
sanctioned by the government to be respon-
sible for the oversight of “public trusts” if the

Innovative
Leadership

Needed For
21st Century

Lauren Libby

broadcasting ministry is a 501(c)(3) corpora-
tion, and the board represents equity owners in
a commercial private corporation.

Numerous boards have failed to realize
what the true role of a board of directors really
is. Far too many ministries have an abundance
of bright, Christ-centered, excited staff mem-
bers who are stifled by a board involved in the
day-to-day operations of a broadcasting min-
istry. Because of the occasional hands-on
involvement on the part of a board, real
questions need to be raised about aboard’s role
in the day-to-day operations and in setting
detailed programming policy — the
micromanagement of a ministry.

Micromanagement, in the case of a crisis
point in a ministry by a board, is appropriate.
However, if the ministry is well-positioned,
effective leadership is in place, and ministry
movement is occurring, micromanagement
on the part of a board of directors is not only
inappropriate, but it will also kill the staff’s
creative genius that is so necessary to see the
ministry make a resounding impact on soci-
ety.

Nothing is more demoralizing forabroad-

casting ministry staff than to be controlled by
aboard addressing day-to-day operating deci-
sions. If the board feels the ministry is not led
oris notoperating to its full capacity, they need
to secure a CEO who can lead the ministry
within the board’s overall policies and guide-
lines.

A dynamic board of directors sets board
operating policies. keeps a close watch on the
finances of the ministry, and selects operating
leaders who can really lead the “day-to-day
operations” and delegate most, if not all,
operating decisions to a qualified staff. To do
less is to admit that the board is not qualified
to carry out its role of overall policy and
funding responsibility.

3) Most boards of directors in broadcast-
ing ministries do not have a true “rotation
system” for bringing in new ideas and lead-
ership. Recently, I spoketoagroupofover 100
Christian radio managers. I asked them how
many did have a true “rotation” on their
boards and 80 percent responded that there
was no rotation.

A goodrotationcycleis three tofive years
on the board, followed by a year off the board,
and then re-election. This helps board mem-
bers feel as though they do not sign on to board
memberships for life, and they are free to
participate in other ministry interests.

Ministries tend to select a dynamic group
of directors in the beginning stages of a min-
istry. Relationships develop, systems are put
in place, and before you know it, 25 or 30 years
go by. As a group of directors, effective min-
istry has taken place to the age group they
represent. However, they resist changing the
ministry “forms” as time goes by, and the
ministry loses its relevance and
contextualization to the culture it’s trying to
minister to.

Board rotation helps ensure an influx of
new ideas and relevancy as society changes.
The message of Christ neverchanges. How we
communicate that message changes because
society itself is never static.

4) A person’s heart and treasure are
inseparable. I’ ve been with anumberof boards
whose members are not sacrificially involved
in the supporting of a broadcasting ministry.
It’s been my observation that a board of
directors cannot ask others to invest in a work
to which they themselves are not heavily
committed financially. The flip side of this is
that sometimes board members who give
heavily tend to give with “strings™ attached.
The board should set an example of serving
with only one string attached — the spreading
of the gospel! throughout the entire earth.

Board members who tend to drive per-
sonal agendas over the common good of the

LaurenLibbyis
vice president
ofdevelopment
and communi-
cations for The
Navigators. He
also serves as
co-chairman of
Educational
Communica-
tions of Colo-
rado Springs,
Colo.,theown-
er of KTLF-FM.

ministry — or lead ministries away from their
God-given callings — are not assets to a
dynamic board of directors.

The second reason that broadcasting
ministries are ill-equipped to minister ef-
fectively beyond the year 2000 is because
they may have disregarded their listening
audience.

There is a dynamic tension between be-
ing mission-driven and being audience-sensi-
tive. 1 recently met with the leadership of a
broadcasting ministry that conveyed the mes-
sage they didn’t care what their listeners
thought — they [the board] were in charge and
not the listeners. Frankly, with that attitude, 1
wonder how long the ministry will survive.
Yes, boards are leaders of ministries, but such
attitudes will soon be telegraphed to the listen-
ers.

The third reason broadcasting minis-
tries are ill-positioned for continuing im-
pact is a lack of realization that America
has become “‘the mission field.”” As believ-
ers in America, we tend to have the mind-set
that missions are “over there,” not within our
borders. With the rapid secularization of the
American culture, America is no longer the
largest “critical mass of believers” on the
globe.

Yet, we as broadcasters and believers in
America continue to operate as though this
were the case. | know of Koreans who are
sending missionaries to America. In the years
to come, we are faced with part of the body of
Christ coming to reach America for Christ
rather than America being the largest center
of missionaries and missions to other coun-
tries.

If the body of Christ is to continue to have
a viable broadcasting impact in the American
culture and outside the United States, it seems
two ingredients are absolutely necessary:

First, outstanding, gifted, mission-driven
individuals who are now in their late 30s and
40s need to be recruited to the boards of

CONTINUED ON PAGE 114
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Presenting a balanced Christian
perspective on today’s 1ssues

l)ortion, a])use, AIDS, clxilcl-rearing,
family finance, and divorce. The
entecostal Evangel is one voice that
spea[es out on vital issues from a balanced

Christian perspective. This practical
4 doctor who Christian weelzly magazine gives gui(lance on

maintaining a sense of normalcy in the diffi-

ed to perform
ortions asks- V ‘/ u

culties we face every day. The Evangel also
encourages and inspires with articles on sal-
vation, evangelism, the Holy Spirit, and tra-
ditional f‘amily values. W
For only $14.95° you can receive your

sul)scription to the Pentecostal Evangel-52
copies of the magazine at less than 29¢ an
issue. Subscribe by fi“ing out the coupon
below and sending it to us. While vou are at
the National Religious Broadcasters conven-

tion, stop ])y the pul)lication bins and picle up
vour samp]e copy of the Evangel.
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CLOTHBOUND

*(1) 1. Laugh Again, by Charles Swindoll, Word

(10) 2. My Utmost for His Highest, Updated Edition, by

Oswald Chambers and edited by James Reimann,

Discovery House (Nelson)

The Body, by Charies Colson, Word

Storm Warning, by Billy Grakam, Word

And the Angels Were Silent, by Max Lucado,

Multnomah

The Wonderful Spirit-Filled Life, by Charles

Stanley, Nelson

(3) 7. When You Can't Come Back, by Dave and Jan
Dravecky with Ken Gire, Zondervan/
HarperSanFrancisco

(8 8 The Hidden Value of a Man, by Gary Smalley and
John Trent, Focus on The Family (Word)

4) 9. The Coming Economic Earthquake, by Larry
Burkett, Moody

(9) 10. The New Dare to Discipline, by James Dobson,
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Tyndale
(12)11. Quiet Times for Couples, by H. Norman Wright,
Harvest House

(14)12. The Way Things Ought to Be, by Rush Limbaxgh,
Pocket Books

(11)13. My Utmost for His Highest, by Oswald Chambers,
Barbour, Discovery House (Nelson)
(15)14. Finding the Love of Your Life, by Neil Clark
Warren, Focus on the Family (Word)
(13)15. Preparing for Retirement, by Larry Burkett,
Moody
16. In the Eye of the Storm, by Max Lucado, Word
(17)17. The Anointing, by Benny Hinn, Nelson
18. Joshua in the Holy Land, by Joseph Girzone,
Macmillan

19. A Touch of His Wisdom, by Charles Stanley,
Zondervan
(18)20. Love for a Lifetime, by James Dobsox, Multnomah

PAPERBACK

*(3) 1. Prophet, by Frank Peretti, Crossway

(1) 2. The Measure of a Heart, by Janette Oke, Bethany
House

(4) 3. This Present Darkness,+ by Frank Peretti,
Crossway

(5) 4. Stick a Geranium in Your Hat and Be Happy',
by Barbara Johnson, Word

() 5. Piercing the Darkness,+ by Frank Peretti,
Crossway

(2 6. AThousand Shall Fall, by Bodie Thoene,
Bethany House

6) 7. Splashes of Joy in the Cesspools of Life,
by Barbara Johnson, Word

9 8 In My Father's House, by Bodie Thoene,
Bethany House

9. Into the Long Dark Night, by Michael Phillips,

10. God Came Near, by Max Lucado, Multnomah
(10)11. Good Morning, Holy Spirit, by Benny Hinn,
Nelson, Walker
(11)12. The [luminati, by Larvy Burkett, Nelson
13. No Wonder They Call Him the Savior, by Max
Lucado, Multnomah
(12)14. They Called Her Mrs. Doc, by Janette Oke,
Bethany House
15. Roses for Mama,+ by Janette Oke, Bethany House
16. God Uses Cracked Pots, by Patsy Clairmont,
Focus on the Family (Word)
17. A Woman Named Damaris,+ by fanette Oke,
Bethany House
18. My Utmost for His Highest, by Oswald Chambers,
Barbour, Revell (Baker)
(20)19. Mere Christianity, by C.S. Lewis, Macmillan
2. Joshua, by Joseph Girzone, Macmillan

December. Allrights reserved. Copyright 1998 CBA Service Corp. and SpringArbor Distributors.

Distribned by Evangefical Christian Publishers Association

110

The Book Shelf

Hollywood vs. America: Popular Cul-

ture and the War on Traditional Values
by Michael Medved
HarperCollins, 1992.

Reviewed by Harry Conay

Imagine the most severely disturbed in-
mates of a stereotypical, Hollywood-style, lu-
natic asylum seizing enough money, power,
and influence to dictate the subject matter,
content, and theme of America’s entertain-
mentindustry —thereby gaining control of the
maininfluences on popularculture. Farfetched,
you say? Perhaps, but not
so very far removed from

create the culture.” As Medved reveals, over
90 percent of these people are essentially
unchurched, and are totally ignorant of, and
unaffected by, the tenets and values of tradi-
tional, organized religion.

No matter how gross the movie, pro-
gram, or song, its creators regard it as artistic
expression protected by the First Amend-
ment. Medved responds by pointing out that,
“such efforts highlight the schizophrenic at-
titude of show business professionals toward
the larger significance of what they do. On the
one hand, they believe that they can influence
the audience on behalf of worthy causes like
safe sex and recycling; on
the other hand, they con-

the disturbing reality re-
vealedby Michael Medved
in Hollywood vs. America.

Medved, best known
as the movie-critic co-host
(along with Jeffrey Lyons)
of the PBS television pro-
gram Sneak Previews, is
also a practicing Jew and
father upset over the fact
that “Hollywood no longer
reflects—oreven respects
— the [traditional Judeo-
Christian] values of most
American families.”

On the contrary, it

HOLLYWOOD
V5.

« AMERICA~

POPULAR CULTURE
AND THE WAR ACAINST

TRADITIONAL VALUES

MICHAEL MEDVED

tinue to insist that the vio-
lence, hedonism, and self-
ishness so often featured in
their work will have no real
world significance what-
ever.”

Those who criticize
Hollywood are accused of
being censors, religious fa-
natics or worse, and are ad-
vised tosimply turn off their
television sets or stop going
tothe local cinema. Tothose
who might choose todo this
to escape Hollywood’s
worldly influences, Medved

seems to deliberately un-

dermine them by dwelling

almost exclusively on the most sordid and
bizarre; on graphic violence, brutality, and
sadistic humor; on promiscuity, lust, and in-
cest; on filthy language and scenes depicting
urination, vomiting, and cannibalism; on bash-
ing organized religion, the clergy, and espe-
cially born-again believers; on obnoxious
know-it-all children whose parents are fool-
ish, hypocritical, or evil; and on anti-marriage
and anti—faﬁﬂly themes. This is a sick view of
reality and Medved’s frank discussion of these
issues warrants a warning label on the jacket
advising readers of “explicit language and
descriptions” within.

Christian-bashing isacurioustrend which
Medved reveals is not due to Jewish influence
in the industry, nor to greed because virtually
all motion pictures with deliberate anti-Chris-
tian themes have been economic flops. That
they were made, and continue to be made, he
blames on ignorance. If the basis for all intol-
erance and prejudice is ignorance, then “the
religion bashing that occurs in the popular
culture is spontaneous and instinctive rather
than calculated; it arises out of the personal
prejudices and preferences of the people who

replies. “No matter how
sophisticated we believe that
we are, or how determined our best efforts to
counteract their influence, the poisons of the
popular culture seep into our very souls.”
To remedy the situation, Medved advo-
cates neither censorship nor a return to the old
production code, but several “highly personal
approaches [which] follow the assumption
that the best way to change the values of the
popular culture is to change the values of the
people who shape it.” To a Christian reader,
this includes aggressive outreach and evange-
lism to the Hollywood community. A list of
organizations and addressees is provided.
Hollywood vs. America is a passionate,
well-reasoned, highly articulate examination
ofaproblem frequently noted by other writers,
but seldom probed as eloquently as in this
instance. It is not limited to movie buffs, but
should be read by everyone concerned about
the sorry state of the so-called “entertain-
ment” industry and its negative influence on
ourselves and our children. %
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Learn to Discern
by Robert G. DeMoss Jr.
Zondervan, 1992,

Reviewed by Harry Conay

Hot on the heels of Michael Medved’s
eye-opening revelations in Hollywood vs.
America comes Robert DeMoss Ir.’s Learn to
Discern. a book which offers readers an even
grittier depiction of secular media atrocities.
DeMoss (reminiscent of Medved) writes about
the influences of advertising, the music indus-
try, and television claiming that, “while we
were asleep at the wheel, our cultural land-
scape was transformed
into a bad dream of night-

the book’s title, which is derived from Prov-
erbs 3:21 (NIV): “My son, preserve sound
judgment and discernment, do not let them
out of your sight.”

Rather than placing the onus on Holly-
wood, as did Medved, DeMoss places the
blame on us, “the folks who ought to be
providing our children with moral and spiri-
tual leadership.” In fact, “ultimately speak-
ing, these popular musicians, movie stars, and
media-makers are mere pawns in Satan’s
army—forheisouradversary. These folks are
victims of his deception.”

The entire second half of this book is
devoted to sound, practical, biblical solutions
for limiting the influence
of media in our lives. “To

marish proportions.”

Among other simi-
larities, both books are
published by Zondervan,
both contain warning la-
bels on the cover advising
readers of explicit mate-
rial, and both provide
shocking examples of
American popular cul-
ture’s negative impact on
our youth.

But there are distinct
differences, too. While
Medved’s book (the
longer of the two) had

Movie und record companies spend billions of

dollars each year to seduce your kads. Theyre

ervative. Iheyre smart, They know what theyre
doing. lo protect your kids, you must

DISCERN

ROBERT G. DEMOSS, R,

get a grip on this runaway
culture and its devastating
impact on our kids,”
DeMoss recommends we
“set a family standard and
build stronger communi-
cation bridges with each
child.” He also urges par-
ents to “incorporate cre-
ative concepts. .. [to help]
teens think critically about
all forms of media.” Last,
but not least, he advises us
to pray.

Especially notewor-
thy within this second sec-

much to say about motion

pictures, DeMoss men-

tions themonly in passing. However, DeMoss
provides a greater analysis of manipulative
advertising techniques as he warns us that
“members of the advertising community have
incorporated explicit nudity along with the
themes of fornication, group sex, lesbianism
—evenrape — into their ad strategy.” Photo-
graphs accompany this and other sections,
though their effectiveness is hindered by their
small size.

While Medved defended the Judeo-Chris-
tian ethic from the perspective of a practicing
Jew (being extremely respectful of Christian
sensibilities), DeMoss’s stance is steadfastly
Christian. He cites Scripture and identifies the
Bible as the only reliable standard upon which
a critical thinker can develop the criteria “by
which all media is evaluated.” Medved’s
intent was to warn and inform traditional
America, and his corrective was essentially
directed at the reformation of Hollywood.

DeMoss’s main purpose, in addition to
warning and informing, is to “teach children
to think critically and ‘Christianly’ about all
forms of media.” This goal is summed up in

tion, is an illuminated

chapter in defense of con-
temporary, popular Christian music, (some-
times criticized because of its similarities to
worldly, secular music). DeMoss reveals that
Martin Luther’s beloved “A Mighty Fortress
Is Our God” was set to music which “was
originally a drinking melody!” Given this
example, he feels we should not fault those
who adapt today’s contemporary sounds to
Christian purposes.

Learn to Discern by Robert DeMoss Jr. is
extremely valuable not only as a revealing
indictment of popular culture and its influence
on our youth, but as a reminder that our
children need to be taught to rightly discern
between the good things of this world and the
evil. If we are to do our duty to them and to our
God, reading this book is an essential prereq-
uisite.

Harry Conay is an educational media specialist
who lives in West Orange, N.J.
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11th in a series

far and wide.

Salem Communications delives the Lord's message

emember the old adage, “What are the
three most important ingredients in
building a successful business?
Location, location, location.” While it
may have been written with dry
cleaning or cheeseburgers in mind, it
has certainly held true for Salem
Communications.

With 17 Christian radio stations
located in some of the largest radio
markets in the country, Salem
Communications is one of the nation’s
10 largest commercial radio networks.
Not bad for any network, but a truly
outstanding accomplishment for a
religious broadcaster.

So what's the secret behind the
success? Actually, there are two—
Stuart Epperson and Edward Atsinger.

Long before Salem Communications
was formed in 1986, Stuart Epperson
and Edward Atsinger, the company’s
founders and co-owners, were buying
and building radio

market. They (Stuart
and Ed) saw the need to
preserve these markets
for religious broad-
casting by acquiring

and make it available
to network affiliates,”
Dennis stated.
“Along with quality
programming, this

dominant broadcast will give them
facilities,” Dennis stated. additional revenue
“The most recent opportunities.”
purchase of WAVA-FM, Salem's network
one of the most powerful will be available 24
and wellknown stations _ DEnNIS WORDEN hours a day and will
in the Washington, D.C. MGALAC IRl be almost exclusively
area, points to Salem’s Programming/Network talk-oriented,
commitment to provide Development including

national and local independently-
ministries with a broadcast facility produced programs and Salem-
capable of blanketing an entire produced programs.

market.”

Today, Salem Communications’
stations offer listeners a variety of
specialized programming consisting
mainly of talk programs. They not
only broadcast nationally syndicated

shows like Focus on

stations—Stuart put
his first station on the
airin 1961, Ed in
1969, both with a
country western
format. In the early

in San Antonio, Texas. From then on,
they were a team. The partners
formed Salem Communications in
1986, bringing together all their
individually owned stations.

But why Christian? Why not
country, jazz, or something else?
According to Dennis Worden,
vice president national
programming/network development,
they saw the need and decided to
meet it.

“In many major markets where
Salem now has broadcast facilities,
there were no religious formatted
stations with dominant coverage of the

“Salem, with its
premiere facilities,
is committed to

the Family, Insights
for Living. Through
the Bible, and Family
Life Today, but each
market produces its
own programs in

"70s, Ed purchased k order to give each
KDAR in Oxnard, serving ds a station its own
California, and put it , : rsonality. F
Cliomv o2 ebiclefor  fance,n Chicae
religious format. ; . on WYLLit's
Stuart’s first Christian H(lflOilCl[ ministries Chicago Talks, and
station was KCFO in to impact the KKLAin Los
Tulsa, Oklahoma in . - Angeles has Live
1976, nation. from LA,

The dynamic duo y) “This way, we're
joined forces in 1977 DENNIS WORDEN better able to
and bought their first identify and talk
radio station together about the specific

needs of the community,” Dennis
explained. “This is one of the biggest
reasons we have positioned ourselves
as talk radio. We feel the more
relevant we can be with our talk
programs, the better chance we have
to capture listeners.”

Obviously, they've been very
successful at capturing listeners. So
much so that the company now plans
to offer its programming to other
stations outside the Salem network.

“We intend to expand our network
activities to include national program-
ming such as news and commentary
features along with spot advertising,

(Circle 183 on the Reader Service Card)

According to Dennis, one of the key
factors in the success of the venture will
be their already-established presence in
anchor markets like Los Angeles, New
York, Chicago, and Washington, D.C,,
to name just a few.

Another key factor will be their
relationship with SpaceCom Systems®.
So far, Salem Communications is using
SpaceCom’s FM Squared™ technology
to distribute national and regional
programming, including Table Talk by
Rich Buhler, Growing Kids God’s Way,
and a show hosted by Beverly LaHaye
of Concerned Women for America.
SpaceCom will help them launch their
24-hour programming network in early
1993.

“SpaceCom is a natural for us for the
fact that so many other networks across
the country are already using the
service as well as the transponder, so
we're right there with everyone else.
This makes it economically easier for
potential affiliates,” Dennis explained.
“We're really excited about it!”

And we're very excited about
working with you and Salem
Communications. Good luck on the
new network, and God bless.

PACECOM

VSTEWS

Down-to-Earth satellite solutions.*
3801 S. Sheridan » Tulsa, OK * 74145-1129
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Interview Insights

With Steve Goforth

of Booktalk
by Jonathan Petersen

Booktalk is aten-year-old book review
program on WBHY-AM-FM/Mobile. Ala.
WBHY vice president of programming
Steve Gotorth is the host and producer. An
avid reader, he began Bookralk as a way to
secure books from publishers for his own
enjoyment. “An unforeseen benefit was
thatit forced me to begin reading books that
[ previously would not normaily have pur-
chased.” says Gotorth.

Today the three-minute program is
heard Monday through Friday at 10a.m. on
the non-commercial FM and 4:55 p.m. on
the commercial AM. One book is usually
reviewed per program. unless a theme is
followed. such as children’s books. In June
and December bestsellers are reviewed and
in January. the best reviews of the past year
are repeated.

“Over the years. we've probably writ-
ten over 2000 reviews.” Goforth observed.
He's personally reviewed 1500 books (*I'm
not a speed reader. 1 just don’t watch [tele-
vision| as much as other people do™): the
others have been done by the volunteers he
coordinates with. They write their reviews
adhering to the criteria Goforth has estab-
lished and he voices them. Each reviewer
keeps the books as a stipend.

Bookralk is more than just a recom-
mendation service. I feel we have an
obligation to our listeners to alert them to
weak or bad books. just as we have to tell
them of strong. well-written titles.” Goforth
explained. Along with critical comments
within cach review. at the end of cach
program Golorth rates the book as being
poor. fair. good. or excellent.

“We feel we have a responsibility o
teach and disciple our listeners through ail
our programming, including our hook re-
views.” he says. A trade-out with local
Christian bookstores provides the opportu-
nity to give away books to listeners.

Goforth keeps track of each title. au-
thor, publisher. and its receipt date as books
come to the station, putting the information
in separate files arranged by publisher. As
reviews are written and aired. scripts are
kept in the appropriate file, with copies.
including air-dates. sent to the publishers.

“Itis only reasonable that if publishers
send theirbookstome, they deserve 1o know
what ['m doing with them and how I have
reviewed them for my listeners.” Gotorth

pointed out.

Golorth. whose college major was phi-
losophy. uses specific criteria when review-
ing a book: Is the writing style expressive.
clear. and organized? Is it doctrinally cor-
rect to the fundamentals of the taith? Are the
author’s conclusions logical and well-sup-
ported? Are the author’s ideas presented
succinctly? Is the book thought-provoking?
Is the book unique. or more of the same of
what is already on the market? Are the
author’scredentials appropriate for the topic?
Does the author know his/her audience and
are they reached?

“I tell our volunteer reviewers 10 take
notes as they read. and. if they are critical of
something. to be specific in their com-
ments,” he stressed. “They need 10 avoid
trying to figure out the author’s motives and
deal withonly what's written. Our objective
is to assist listeners in thinking through the
issues presented.”

Along with subjectively looking at a
book, Goforth includes basic information,
such as whether the book has been previ-
ously published under a different title. is
paperback orclothbound. oversizedorsmall.
is part of a series. is attractive and well-
designed. and any other titles the author
might have written.

To gain a broad perspective. Gotorth
subscribes 10 “many magazines. such as
Christianity Today. World. theological jour-
nals, and others.” He said he observes the
reviews printed there and compares them
with his own.

He recommends attending the annual
Christian Booksellers Association (CBA)
convention [July 11-15 in Atlamta]. “The
CBA convention is very helpful in under-
standing the Christian publishing trade.
making personal contacts with publicists
and the authors they represent.” Gotorth
explained.

He also suggests printing book reviews
in station program guides and in any corre-
spondence mailed to listeners. “Books can
widen our scope and deepen our Christian
walk. But we need to remember that it is not
the amount of reading that is important:
rather it is how we acr on what we read and
how we change our lives accordingly.”
Goforth concluded.

Jonathan Petersen is director of media rela-
tions for Zondervan Publishing House and
executive producer of the Zondervan Radio
Network, Grand Rapids, Mich. He is the former
religion news editor of UPI Radio Network.

Call Ravenel Scott or
David Chastain and
discuss your printing needs:

® books ® tracts
® pamphlets * newsletters
e direct mail ¢ and more

803) 895-3822
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WGGS TV-16, the home of “‘Nite
Line,” is celebrating twenty years
of Christian broadcasting.

Call Hugh McLean for information
on airing your program on:
WGGS TV-16, Greenville, SC
KMCT TV-39, Monroe, LA
WGSE TV43, Myrtle Beach, SC
(803) 244-1616
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STOP BY OUR BOOTH AT NRB

(Circlel12 onthe Reader Service Card)

We putthe AUTHOR in
AUTHORitative interviews!

Interview an Expert on Prayer

Becky Tirabassi will tell your audience the vitality
they can experience through prayer. She makes
evangelism practical and possible for every
believer and she shows how purposeful prayer
can create opportunities for sharing the gospel
Interview questions: Tell how prayer affected
Vicki, your manicurist. How can a Christian
overcome the drudgery of prayer? What do you
mean when you encourage Christians to “pray
people into the kingdom?

AUTHOR AVAILABILITY: Los Angeles, Calit
and by telephone

CONTACT: Media Relations. 800-727-8004

& ZondervanPublishingHouse
(¢

),
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GLOBAL CHALLENGES
CONTINUED FROM PAGE 84

Christian ethic as a standard for our society
and yet every social problem we encounter
today can be traced back to a violation of these
biblical ethical standards . . . the crime in the
streets, the break-up of the family, abuse of
drugs and alcohol. It is critical for any nation
to reach a consensus on the importance of
individual faith and morals.

Easton concluded, “The U.S. Depart-
ment of Education is here today to recognize
the international contribution The CoMission
is making. Yourefforts will revive the spirit of
the people of the Commonwealth of Indepen-
dent States as well as those of us at home.”

Isn’t it interesting how America, a once-
Christian country, is going in one direction in
its public schools, and the former Soviet Union,
once the bastion of Marxist-Leninist teach-
ings, is now welcoming the gospel with open
arms? Definitely something to think about.%s

TELEVISION TOPICS
CONTINUED FROM PAGE 96

However, more important to your client

INCREASE YOUR
STATION’'S REVENUE

Before
“Hooked on Phonics”
there was
BREMNER-DAVIS PHONICS.
There is still
no substitute
for the finest phonics
product ever marketed.

To participate in
BREMNER-DAVIS PHONICS
P.1. PROGRAM
and share in our revenue,
call, FAX or write:

BREMNER-DAVIS
EDUCATIONAL SYSTEMS
7366 North Greenview Ave.

Chicago, lllinois 60626
Phone 312/465-3634
FAX 312/465-4309

(Circle 109 on Reader Service Card)

or agency would be facts obtained from busi-
nesses currently or previously working with
your station, like letters of recommendation
from businesses for positive advertising re-
sults. Also include a few personal facts [for
ideas, see following example] when putting
together your presentation. Have only three
main facts to share to keep your proposal
short.

Forexample: 1) In 1977, we were able to
raise over $500,000 in seven days through the
radio share-a-thon to benefit the television
station. 2) Over 10,000 people have supported
TV 11 and all our low-power stations. 3)
Because of our loyal audience in the local
Christian community, we are able to operate
debt-free. Then we ask questions about what
they think of our market. A higher percentage
of the time we are able to close the account.

But, always be prepared to overcome an
objection. In our presentation, we have demo-
graphic profiles on hand to substantiate our
claims.

Finally, your proposal should look pro-
fessional and be able to compete with the best
of any station in your market. Remember, the
little ideas and victories can be the most
effective in marketing, such as the letters by
clients to show your success. Because you are
an ambassador of Christ, your client should
have the best.

In conclusion, selling Christian radio
and television can be the best time of your life.
Andas youwalk before God, He will cause you
toexperience a little bit of heaven right here on
earth.®s

MUSIC MATTERS
CONTINUED FROM PAGE 102

VIDEO OF THE MONTH
THE CELEBRATION HOUSE
With Rob Evans, The Donut Man

producer: David Benware
executive producers: Mike Coleman,
Ed Lindquist
directors: Chris Brock, Annie Biggs
Integrity Music

This live-action adventure features the
Donut Man (Rob Evans), his (puppet) donut
sidekick Duncan, and the kids of the Donut
Repair Club. They experience the ups and
downs of learning to work together to com-
plete a big task: cleaning up, restoring, and
reopening The Celebration House, a place of
fun, food, and fellowship. This storyline is
liberally sprinkled with songs conveying the
biblical truths the children are learning along
the way. One highlight is a dramatization of

the story Mary, Martha, and Jesus. Children
ages 2 through 8 will enjoy this lively presen-
tation.

Darlene A. Peterson is the music reviewer for
Religious Broadcasting magazine.

PROGRAMMING ISSUES
CONTINUED FROM PAGE 106

Asking for money gives your audience
anopportunity tolay up treasuresin heaven.
Since there has been so much misuse of the
verses dealing with giving by so-called “name
it and claim it” preachers, most evangelicals
are hesitant to emphasize the fact that there is
arelationship between our generosity and our
rewards. Scripture never views giving as a
contractual agreement with God, the ultimate
goal being personal profit. Rather, God re-
sponds to those who give out of love by giving
back to them. Motive on the part of the giver
is the key.

In his first letter to Timothy [chapter 6],
Paul draws a direct correlation between gen-
erosity and laying up treasures in heaven.
Similarly, when Paul thanks the Philippians
[chapter 4] for their gifts to his ministry he
points out that those gifts are being credited by
God to the donors’ accounts. It is interesting
to note that in the same passage, it is only after
Paul thanks the church for their generosity
that he says, “And my God will meet all your
needs according to his glorious riches in
Christ Jesus” [Philippians 4:19].

In Luke 6:38, Jesus draws the same cor-
relation by saying that the measure we use to
give out will be the measure God uses to give
back to us.

As with Scripture, we need to balance our
stewardship message with our primary mes-
sage. But we also must avoid equating not
asking for funds with spirituality. In short,
God makes an issue of encouraging generos-
ity. Perhaps those of us in ministry should as
well. fs

FUNDING MANAGEMENT
CONTINUED FROM PAGE 108

directors of Christian broadcasting minis-
tries. Thus, they will be ensuring new blood,
vigor, and a continued commitment to minis-
try beyond the 21st century.

Second, broadcasting ministries need to
accept the responsibility of conveying the
Great Commission to a continuing, changing
audience in a “forum” that will capture the
listeners’ ears in a relevant manner. s
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od(Blllte Services For
All Radio Broadcasters

B Satellite space on Galaxy VI (occasional or full-time)
B C band uplink service in cities across the country
B Transportable uplinks (both C and Ku-band) for remotes

B Connections via SATCOM C-5 to your digital receiver
B Switched 56 backhaul for satellite broadcast distribution

bome aeg US At NRB "33 Booth ##61d

%
NPR SATELLITE SERVICESe

2025 M Street, NW - Washington, DC 20036 - (202)822-2626

(Circle 162 on the;Reader Service Card)




Looking Ahead

February 1-5

Image World West(VideoExpo & The Cammp
Show): San Jose Convention Center. San
Jose. Calif. Information: Benita Roumanis,
(800) 800-KIPIL.

February 13-16

Nuational Religious Broadcasters 50th An-
nual Convention & Exposition: Los Angeles
Convention Center, Los Angeles. Informa-
tion: (703) 330-7000.

February 15-18

Christian Management Institute. “Manag-
ing for All Seasons:” Hyatt Regency Dallas-
Fort Worth, Dallas-Fort Worth, Texas. Infor-
mation: (714) 861-8861.

March 7-9

Sist National Association of Evangelicals
Convention: Sheraton Twin Towers. Orlando.
Fia. Information: Darrell Fulton or Billy
Melvin. (708) 665-0500.

March 9-12

Seventh Annual 1.Co. Graphics Conference
& Exposition: Milan Fair Grounds, Italy.
Information: Jim Watkins. (212) 505-7900.

March 16-19

Image World-The Government Show (Video
Expo and The Cammp Show); Sheraton
Washington. Washington. D.C. Information:
(800) 800-KIPI.

March 28-April 1

Gospel Music Association Week: Nashville
Convention Center. Nashville. Tenn. Infor-
mation: Wendy Holt. (615) 242-0303.

April 15-17

The Expressionof American Religion in Popu-
lar Media: University Place Conference Cen-
ter. Indiana University-Purdue University.
Indianapolis. Information: (317) 274-8409.

April 19-22

23rd General Assembly of The International
Association of Broadcasting and National
Association of Broadcasters Convention: Las
Vegas. Information: Walt Wurtel. (202) 429-
5350.

April 24

You Can Be A Mother And Still Love God,
Birmingham-Jefterson Civic Center Coli-
seum. Birmingham. Ala. Information: An-
gela Thompson. (404) 315-8314.

April 24-28

The Changing Face of Evangelicalism: Hyatt
Regency. Hilton Head. S.C. Information: (602)
966-3998.

May 6-8

World by 2000 (international radio evange-
lism seminar): Atlanta. Information: John
Yakligian, (310) 947-4651.

May 10-12
Evangelical Press Association Conventioi,
St. Paul. Minn. Information: (804) 973-5941.

June [5-17

REPLtech International;, Santa Clara Con-
vention Center, Santa Clara-San Jose. Cahf.
Information: Benita Roumanis. (914) 328-
9157.

July 10-15
Chiristian Booksellers Association Interna-
tional Convention; Allanta. Information: (719)
576-7880.

July 12-16

Image World Dallas (Video Expo & The
Cammp Show); Dallas. Information: Benita
Roumanis. (804)) 800-KIPI.

July 21-23
National Religious Broadcasters Soutinvest-

ern Regional Convention: Dallas. [nforma-
tion: Phil French. (602) 254-5001.

August 28-30

Entertainment South Exposition & Confer-
ence: Orlando ExpoCentre. Orlando. Fla.
Information: (904) 248-0100.

September 8-11
Radio 93 Convention;, Dallas. Information:
(202) 429-5350.

September 12-15

National Religious Brouadcasters Western
Regional Convention: Cheyenne Mountain
Resort. Colorado Springs. Colo. Information:
Jamie Clark, (916) 485-7710.

September 23-25

National Religious Broadcasters Southeast-
ern Regional Convention: Tampa Bay. Fla.
Information: Mike Bingham. (407) 737-9762.

October 7-10

National Religious Broadcasters Midwestern
Regional Convention; Woodfield Hilton.
Chicago. Information: PhillipMowbray.(312)
433-3838.

October 14-16

National Religious Broadcasters Easiern
Regional Convention: Sandy Cove Confer-
ence Center. North East. Md. Information:
Steve Cross. (703) 534-2000.

October 21-23

National Religious Broadcasters Caribbean
Convention: San Juan. Puerto Rico. Informa-
tion: Hector Perez. (809) 754-2592.

October 26-31
Religious World Exposition and Conference;
Moscow. Information: (708) 990-2070.

If your organization is planning a major meeting, seminar,
conference, or convention which would be of interest to
religious broadcasters or related professionals, Religious
Brouadcasting would like to include it in Looking Ahead.
Please send the information atleast three months priortothe
eventc/o:
Religious Broadcasting
Looking Ahead
7839 Ashton Avenue
Manassas, VA 22110

Media Travel U.S.A. is the official agency of the 1993
National Religious Broadcasters conventions. Specializing
in the travel needs of broadcasters, Media Travel U S.A. is
teaming up with Delta, Northwest, and Continental airlines
to provide for the travel needs of attendees and exhibitors at
all NRB and other broadcast industry conventions. For
furthertravel information and atrline reservations. call (80X))
283-TRIP [in Florida (407) 575-76(00)].
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People Like What
They’re Hearing...

“I love your show! Pro-Life Perspective always keeps
me up-to-date on the latest trends and information in

the pro-life movement”
Angela Hicks; Edmond, OK

“...l commend NRLC & Dr. Franz for educating the
public on abortion and other issues through Pro-Life
Perspective”

David Ingram; Ft. Smith, AR

First broadcast in January 1985, “Pro-Life
Perspective” is the official radio broadcast of the
National Right to Life Committee (NRLC), the
nation’s largest pro-life group. Pro-Life
Perspective is hosted by NRLC president Wanda
Franz, Ph.D. and features occasional guest hosts
prominent in the Pro-Life movement.

Since its first broadcast, “Pro-Life Perspective”
has attracted hundreds of thousands of listeners,
an audience which continues to grow. With
personal, professional and insightful discussion of g
pro-life |ssue§, “Pro-L{fe Perspective” |§ the best it Fra;‘Ph‘D.
means by which pro-lifers across America,
including your listeners, can remain informed
on current life issues.

Pro-Life Perspective

For more information please contact National Right to Life,
419 Seventh Street, N.W. Ste. 500, Washington D.C. 20004, (202) 626-8817.

Circle 163 on the Reader Service Card)



Lasserre Bradley, Jr.
Tune in to God’s message of the Baptist Bible Hour
on Sovereign Grace,

every Sunday, CE'EbratES 40 yeal‘S
heard in these states: of radio outreach.

Alabama
Arizona
California
Colorado
Florida
Georgia
Hlinois
Indiana
Kentucky
Louisiana
Maryland
Mississippi
Missouri
North Carolina
Ohio
Oklahoma
Pennsylvania
Tennessee
Texas
Virginia

West Virginia Elder Lasserre Bradley is pastor of the Cincinnati Primitive Baptist Church.

Handled Exclusively by
Paragon Communications, Inc.

[l _/
(606) 344-1617 Baptist Bible Hour

P.O. Box 17037
Cincinnati, Ohio 45217-0037

(Circle 205 on the Reader Service Card)




Classifieds

FOR SALE

EQUIPMENT FINANCING, lease purchase
option. Need equipment for your radio, televi-
sion, or cable operation? New or used. No
down payment. Carpenter & Associates. Voice
(501) 868-5023 or Fax (501) 868-5401.

SCPC SATELLITE AUDIO receive equip-
ment. New and used, many brands, complete
units, downconverters, commercial LNBs.
Allinexcellent condition, good prices, perfect
forlow cost SCPC uses, SASE for list. Univer-
sal Electronics, Inc., 4545 Groves Road #13,
Columbus, OH 43232.

HELP WANTED

OLD-FASHIONED HOT SHOT with drive,
chutzpah, and moxie to implement our P.I.
program with cable television and radio. Must
have ability to earn a 6-figure income based on
performance. Bremner-Davis (the phonics
product “Hooked on Phonics” tries to mimic).
Bremner-Davis Educational Systems, 7366
N.Greenview Ave.,Chicago, IL 60626. Voice
(312) 465-3634. Fax (312) 465-4309.

WCFC-TV/CHICAGOseeks Spot/Promotion
producer with three years experience. Direc-
tor and editor capabilities preferred. Excellent
writing and creative skills required. Send re-
sume and tape to Personnel Director, 38 S.
Peoria, Chicago, IL 60607.

WCFC-TV/CHICAGO seeks Director with 3
years experience in live television. Bachelors
degree in broadcasting preferred. Creative,
innovative applicants send resume and tape to
Personnel Director, 38 S. Peoria, Chicago, IL
60607.

SITUATION WANTED
CHRISTIAN ANNOUNCER looking for
work. Need one-hour weekly slot to play

WANTING TO BUY
FMs/CPs/Commercial/NCE
Send Particulars
Box 9DW
Religious Broadcasting
7839 Ashton Ave.
Manassas, VA 22110

contemporary Christian music. Will work for
free. Can double your audience and increase
spot sales. Family man will relocate. Call The
Pat Boone Show. We’re looking forafew good
stations worldwide. Let’s put Pat Boone on
your air staff. Call Ed Lubin at (818) 715-
9555. We are an unequalled opportunity em-
ployer.

TV PROGRAM AND PRODUCTION spe-
cialist currently managing a national televi-
sion ministry, a proven writer, director, and
editor seeks involvement with a ministry spe-
cializing in Christian growth. Prefer North,
West, or central location. Please write Box J
10, National Religious Broadcasters, 7839
Ashton Avenue, Manassas, VA 22110.

INTERESTED IN A MANAGER who can
make decisions and has vision? 1 have/am:
dedicated to growth within the Christian for-
mat, 15 years of sales/advertising experience,
part of a start-up team with a major Christian
station, interested in seeing personal and fi-
nancial growth in staff, managed with integ-
rity and timeliness, and willing to relocate.
Call (703) 931-4274.

ARE YOU TRYING TO FIND experienced,
committed management? Ten plus years in-
cluding GM, SM, and PD. I manage with
integrity and a passion to excel. Willing to
relocate. If you are committed to quality and
growth of Christian radio for the *90s and
beyond, call (717) 969-4306.

1. Type all copy.

available for an additional $25.

HOW TO PLACE A CLASSIFIED ADVERTISEMENT

2. Indicate category, i.e., Help Wanted, For Sale.

3. Employment-related ads are $40 per column inch.

4. Other ads are $60 per column inch.

5. Six or more ads receive a 20 percent discount when prepaid.

6. Advertise in all 11 issues and receive a 35 percent discount.

7. Write, call, or fax NRB, 7839 Ashton Ave., Manassas, VA 22110,
(703) 330-7000, or fax (703) 330-7100. An NRB box number is

BROADCAST DATABASE

dataworld’

MAPS
Coverage/Terrain Shadowing
Allocation Studies « Directories
P.O. Box 30730 301-652-8822
Bethesda, MD 20814  800-368-5754

DME Associates, Inc.
Radio Station Broker & Consullant
Negotiations & Appraisals
David Eshleman, Pres.

1400 College Ave., Harrisonburg, VA 22801
(703) 432-6585 FAX (703)896-1448

"o compSential setyice to eqt’allgmm Shroadeasters”

y 4
USED EQUIPMENT

THE LARGEST DEALER IN THE WORLD
PRO VIDEO & FiLM EQUIPMENT GROUP
PHONE 214-869-0011

FAX 214-869-0145

UNUSED CALL LETTERS
MAILING LABELS
AM<FM TV

dataworld

301-652-8822 800-368-5754

VIDEO
STANDARDS CONVERSION
NTSC SECAM PAL

Competitive Rates, Quick Turn-Around

Call for a FREE Quote
LESEA Productions
Phone (219) 291-8200
FAX (219) 291-9043

POSITIVE ALTERNATIVE RADIO
Inspirational Network-Start-up 93. Inquiries
invited from Satellite Cos. & Ministries. The
following listener-supported, non-profit FM
stations are on the way and/or under

construction:

WPAR — Hickory/Charlotte, N.C.

WPIB — Salem/Roanoke, Va.

WBKW — New River Valley, Va.

WPIR — Bluefield, W.Va.

WXRI — Winston-Salem, N.C.

WPVA — Charlottesville/
Waynesboro areaq, Va.

WPGB — Kingsport/Johnson City/

Bristol, Tenn.
WPVB — Culpeper/Manassas, Va.

WPBI — Martinsville/Danville, Va./Eden,

N.C.
For further information, write to:
Positive Alternative Radio
Dr. Vemon H. Baker, pres.
P.O. Box 889
Blacksburg, VA 24063
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8 believe in objective news,
I believe in balanced neuws...
I just want to tell it like it is. >

Pat Robertson

NBC’s Meet The Press
September 27, 1992

Come see us at Booth 136
or
Visit us in our Hospitality Suite
at the Hilton Hotel

For more information, contact our Broadcast Equities affiliate line ot 800-347-7056
(Circle 184 on the Reader Service Card)



Run with
aWinner!

Ed Young speaks boldly, delivering sound biblical
guidance and winning strategy with Christ-like
compassion. He touches the souls of the lost and
encourages hard-pressed believers with the
powerful message of God’s Word.

Dr. Young’s humorous yet compelling style is
grounded in practical, real-life applications. His
messages reach the hearts of an important audience
— the spiritual leaders of American families. One of
Ed Young’s strongest demographics is 25- to 35-
year-old men.

Since 1978, Ed Young has led the 19,500 member
Second Baptist Church of Houston in an
unpazralleled local church ministry — a history
marked by innovative outreach ministries and
average Sunday attendance of 13,700. The
Southern Baptist Convention has elected Dr. Young
to lead the organization as president in 1993.

SaINjea4 UoUIAUOY)

His dynamic program, Winning Walk, is available
in weekly 30-minute episodes. Find out today
how you can share Dr. Ed Young’s winning
message with your viewers. Call KMC Media at
1-800-825-MEDIA for a presentation kit.

Winning Walk
Iﬁ%ﬁ - Now available for television

- from KMC Media
earroratn | 1.800-825-MEDIA
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World-Class Duplicating. World-Class Performance.

For over 15 years, Sony has been the
leader in high speed audio cassette
duplicator technology. Setting the
standard by providing superior sound
quality with equipment that is
easy-to-use and reliable.

Whether you need copies of teaching
or training material, a sermon or special
speaker, or a music performance, you can
trust Sony quality. Sony has a full line of
professional/industrial audio duplicators
which can meet your needs. Advanced
features of newly designed systems,
mono or stereo, include microprocessor
controlled operation, precision tape
guiding systems and extended wear
heads for trouble-free operation and

consistently superior sound reproduction.

By connecting expansion copy units to
the master control unit, you can easily
increase your duplicating capacity as
your needs expand.

THE CCP-2300 STEREO DUPLICATOR. SONY’S NEWEST ADDITION TO A WORLD-CLASS LINE-UP.

Call today for the Sony Authorized
Duplicator Dealer nearest you. These
professionals can provide information on
Sony'’s line of audio cassette duplicators
and bring you into the realm of
world-class duplication technology.

SONY

EDUCATION SYSTEMS DIVISION

Business and Professional Group

A Division of Sony Corporation of America
10833 Valley View Street

Cypress, California 90630

1-800-326-SONY

Booth #655
(Circle 182 on the Reader Service Card)




And now, a few words
from our authors. . .

David Mains
8 Survival Skills for

Changing Times

Steve Bell H. Norman Wright David Jeremiah

Coming Back Kids Have Feelings, Too! ['urning Toward Integrity

Take home a personalized greeting for you and your audience.

We’ll supply the author. We’ll supply the tape recorder. We'll supply the cassette.
We’ll even supply interview questions.

To schedule an on-site interview with one of these authors, visit Booth 520,
and ask for Mavis Sanders—Public Relations.

To discuss premiums and preview new products, visit Booth 520,
and ask for J. Baker Taylor—Special Markets.

VICTOR BOOKS

Where books and broadcasters are a natural combination!

Victor Books is a division of Scripture Press Publications, Inc. 1825 College Avenue * Wheaton, Illinois 60187 * (708) 668-6000
(Circle 178 on the Reader Service Card)



A Golden Celebration

hose who contact the National
Z Religious Broadcasters (NRB)
headquarters in Manassas, Va., to
inquire about the Annual Convention and
Exposition refer to it by many names: the
meeting, the conference, the expo, or just
simply “the NRB." But whatever its nick-
names, the convention is almost inar-
guably the religious broadcasting com-
munity's most significant and visible
event.

And nowhere is the sense of “com-
munity” which draws broadcasters
together in the name of Jesus Christ more
prevalent.

As it looks toward the 50th conven-
tion of its parent organization, Religious
Broadcasting presents a scrapbook of
convention memories gathered from some
of those who have served NRB in the past.

Their comments may bring a rush of
nostalgia for those familiar with the
“convention experience.” And for those
new to NRB conventions, they provide a
bit of history and a few hints of that which
awails.

My congratulations to National
Religious Broadcasters for 50 wonderful
years of growth and significant service
for Christ. Over those years, NRB has
stood like a beacon, pointing the proper
direction for Christian broadcasting in a
rapidly changing world.

In 1963, at the earnest invitation of
Ben Armstrong, | had the opportunity of
attending my first NRB convention. This
afforded me my first opportunity to see
something of the beating heart of the
Christian media which at that time was in
a growth mode of outreach to the nation.
That has proved to be the case from that
time until this present hour.

One of the very memorable occa-
sions which comes to mind in thinking of
past NRB conventions is still almost fresh
with me. The great missionary Clarence
Jones spoke at the convention. It was my
opportunity to be on the platform, leading
in prayer that evening. so I listened to
things very closely.

Clarence Jones then spoke about

—

how there was a day when the Spanish
and, for that matter, all the people of
Europe, thought they had accomplished it
all. Consequently, the sailing vessels of
Spain, thinking
that they had
been every-
where, put on
their sails the
words no plus
ultra. This
meant “nothing
more” or “noth-
ing beyond,”
implying that
there were no
more worlds to
conquer.

Soon, however, vessels sailed further
across the Atlantic and discovered that
there was a great new world beyond what
they had known. Europe wasn’t every-
thing, and the present accomplishments
were but the beginning. Consequently,
they changed the slogan on their sails to
plus ultra, meaning “something more” or
“something beyond.” The idea of new
worlds to explore became a great motiva-
tion to Spanish and European expansion
in those days.

So it must be with the cause of Jesus
Christ in today’s world. Everything has
not been done which can be done! We
have seen astonishing development all
across the world in the last few years. We
must write anew plus ultra across the
sails of the good ship Grace. There is
more to be done, more than perhaps any-
body imagines today.

David Breese, president
Christian Destiny, Inc.
Hillsboro, Kan.

David Breese

I am not old enough to remember the
beginning days of National Religious
Broadcasters, but I do remember what it
was like as far back as 1960. That year, if
my memory serves me correctly, was my
first year to attend a meeting of NRB.

Dr. Dale Oldham, founding speaker
of the Christiun Brotherhood Hour, was
the first to introduce me to NRB. I had

the privilege of being his promotion man-
ager for five years, beginning while I was
an evangelist on the youth crusade staff of
Youth for Christ International. Dr. Old-
ham insisted that I attend the NRB meet-
ings.

The first convention I ever attended
was at the Mayflower Hotel in
Washington, D.C. It seems to me that not
more than 50 of us met in a room at the
Mayflower for three days to talk — and
sometimes listen — to each other.

Those were the days when “giants
walked in the land” — the giants of broad-
casting. | was young then and in awe of
these great men whom I heard on radio in
the hills of West Virginia, where [ grew
up. I never dreamed I would meet these
men and their colleagues in ministry.

I recall meeting such notables as
William Ward Ayer, Eugene Bertermann,
Myron Boyd, Theodore Epp, Thomas
Zimmerman, John Zoller, Clarence Jones,
Paul Myers, Oswald Hoffmann, Stanley
Whitcanack, Glenn Tingley, T.W.
Willingham,
Paul Stevens,
Dale Crowley,
Theodore Els-
ner, Charles
Leaming, Lois
Crawford, and

many, many
others.
Can you

imagine  an
NRB conven-
tion without
music? They
used to be that way. One year, Dr. Old-
ham mentioned that his son Doug, who
“did a little dab of singing,” was with him
and just might be persuaded to sing a
song. He did sing, and Dr. Dale joined
him in a duet or two. And that was the
beginning of music at the conventions.

I remember the year I first began
assisting at NRB conventions, helping
Ruth Armstrong seat important guests at
the head tables. That small beginning

William Ellis

CONTINUED ON PAGE 126
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evolved into one the happiest experiences
a person could have, helping out in some
small way.

One of the most exciting conventions
I recall was one at the Hilton Hotel,
where we met for many years prior to
moving to the Sheraton. That meeting
was attended by Bishop Fulton J. Sheen. |
believe Billy Graham sat beside him at
the anniversary banquet. Just to see those
two great communicators sitting next to
each other was a thrill to me.

The thing 1 remember most about
NRB conventions is that you meet some
of the greatest people on the face of the
earth, and they become your friends for-
ever. You meet Christian broadcasters,
congressmen, and presidents.

As I reminisce, these are some of the
flowers that bloom beautifully and fra-
grantly in my garden of memories. And [
must take care of my NRB memory gar-
den, for it is precious in every way.

Bill Ellis, state coordinator
Church of God (Anderson)
Scott Depot, W.Va.

The year was 1966, a momentous
year for Dr. Ben Armstrong, who had
been working with Trans World Radio. In
1966, he was invited to become NRB’s
executive director. One of his first acts
was to encourage me to attend the NRB
conference that was then held at the
Statler-Hilton Hotel in Washington, D.C.

Notable differences existed between
NRB then and now. The attendance was
around 100 as [
recall; I was
about the only
dark face in the
place, and 1
became the first
black member.
A year later, |
was invited to
serve on that
august board of
about 20 men
who ran NRB,
which made me
the organization’s first black board mem-
ber. With a few others, Howard Jones
joined the organization and became the
first black elected to the executive com-
mittee. Later, when I became second vice
president, 1 was the first black elected to
an office.

I recall the early attitudes we had to
face, the threatened demonstrations by

Sam Hart

some militants. And while we are still not
perfect, we see the changes for the better
in race relations within NRB. We thank
God for the memory of men like Eugene
Bertermann, Tom Zimmerman, Theodore
Epp. and others who stood for what was
just and struggled with us to attain the
progress we sought.

We also enjoyed, in those days, the
personal touch: one got to know personal-
ly almost all the registrants and could sit
and talk with many of them. I recall one
day sitting in the foyer area alone with a
burden on my mind when someone, sens-
ing my burden, placed an arm around me
and sought to encourage me; it was Dr.
Epp. That meant much to me. Today,
there are hundreds of people who will
only be faces in a crowd — the unfortu-
nate price of growth and progress.

I had the privilege of being the prin-
ciple founder of the ethnic broadcasters
committee, which became the black and
Hispanic broadcasters committees. For
many years, I served as the chairman, and
then president, of the Black National
Religious Broadcasters. That group con-
tinues to be a significant force within
NRB.

May God continue to bless NRB in
its needed ministries until He comes
again.

B. Sam Hart, president

The Grand Old Gospel Fellowship

Ambler, Pa.

My first convention was in Chicago
in 1967. Our Tips for Teens program was
in its 14th year. We had started the
Children’s Bible Hour one year before
the founding of NRB, and 1 had watched
it operate from a distance.

I attended the convention because |
was interested in meeting people who
were attempting to do the same thing |
was. | discovered that their goal was to
join in an effort to expand the ministry of
spreading the gospel and to protect our
rights in doing so.

The people I met there were on the
right track, with pure and sincere motives.
However, I concluded that it was a
Christian political group when most of
the input and decisions came from broad-
casters in larger ministries.

In succeeding years, I was impressed
with the fellowship and the accent being
placed on locking our arms together to
make a stand for our position.

I have two particularly memorable
conventions. The first was in 1985, when
the featured event for the Congressional
Breakfast was a dialogue between
Senator Ted Kennedy and Jerry Falwell. |

recall moderator Cal Thomas’ final ques-
tion to both: “If you could change each
other, what would you do?”

Senator Kennedy’s remark was, “I
would ask Dr. Falwell to take a four-year
sabbatical, especially from his political
activities.” (The Moral Majority was then
gaining impact on United States voters.)
Dr. Falwell’s response to the moderator’s
question was, “I would want to make the
Senator into a Baptist Republican.” The
tone of the dialogue was highly interest-
ing and made both sides of the conven-
tion hall comfortable.

My second most remembered con-
vention, which was perhaps even more
memorable than the first, was the conven-
tion of 1981 in Washington. Ronald
Reagan had been inaugurated as President
of the United States. The scene was the
Congressional Breakfast and the featured
music was the Rhapsody Singers and
Orchestra from Northwestern College in
Minneapolis/St. Paul.

The group concluded its musical pre-
sentation with “Rejoice, Rejoice, My Son
Is Coming
Home Again.”
This was at
about the same
time as the
president was
welcoming
home the host-
ages from Iran.

It was moving
and highly
emotional and
brought mem-
bers of the con-
vention closer together in their apprecia-
tion for each other.

I have been very impressed with the
conventions in the years since then. There
has been a special effort to increase the
spiritual tone of the convention and to put
more emphasis on the relationships we
have with the Lord and on our responsi-
bility to our audience, to not only pro-
claim the Gospel without compromise,
but to do it with excellence.

I find an increasing effort on the part
of NRB’s leadership to bind us together
in Christian love and progress for the
glory of God.

Mel Johnson

Mel Johnson, director
Young World Radio
Roseville, Minn.

I remember with pleasure the first
convention of National Religious
Broadcasters which I attended. It was
1957, and the Mayflower in Washington
was the convention hotel. Al Sanders and
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I were accompanied by Van Newkirk,
who was the owner of Broadcast
Adbvertising Agency.

Dr. E. R. Bertermann, whom I later
knew as Rudy, presided over the sessions
with grace and proficiency and, at the
same time, was kind and generous with
his time in personal accommodation and
counsel.

I was then and am now the director
and speaker for the Morning Chapel
Hour, headquartered in Huntington Park,
Calif., on the air since 1944. I sensed
almost immediately the advantage of
attending the convention. It provided con-
tacts and, in time, friendships with many
people with whom | had common inter-
ests and fellowship in Christ. | often said
that I had never attended a convention
without spiritual, professional, and social
benefit. I served for some years as a
member of the board of directors and for
several years as secretary of NRB,

A special memory for me was the
convention in which Malcolm Mug-
geridge was featured. [ was on the pro-
gram with him on one occasion and had
the opportunity to visit with him. Later,
he was still on the platform; [ stood on the

floor. I asked him to sign his name on one
of his books which I had been reading.
There was no convenient place to put the
book, except on the floor. He got down
on his hands and knees to give me that
autograph! Marj Van Der Puy, who was
watching, said
she would never
forget that sight.
Neither shall I.

Of course,
I do remember
the long —
sometimes very
long — meet-
ings of the Ex-
ecutive Com-
mittee, when
matters of poli-
cy, program
features, financial concerns, and other
matters were decided. I cannot remember
a time when those decisions were not
reached in Christian courtesy.

I am grateful for the years of my
involvement in National Religious Broad-
casters. | pray that it may continue to
function as a spiritual, professional, and
social force for the benefit of the media

Wilbur Nelson

ministries, and beyond that, to the church

and to the world which needs the Gospel
of our Lord Jesus Christ.

Wilbur Nelson, chairman

Morning Chapel Hour

Paramount, Calif.

My first NRB convention [in 1967]
was one to remember. It was the year of
the big snow in Chicago. My father, Dr.
Dale Oldham, had been an NRB member
for several years, and when the ice and
snow came in across central and northern
Indiana, he asked me to drive him to
Chicago, where the convention was being
held that year.

The side streets were all one way,
with drifts on either side of the car
obscuring the view. Intersections were
extremely dangerous and for once in its
history, Chicago traffic inched along due
to the drivers’ caution,

At the hotel, everyone had a jovial
horror story to tell about their trip in. The
agenda was printed and ran as scheduled.
This was the only time I can remember
that the members were early getting back
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from their meals and breaks. There was
nowhere to go.

Early on, some of the men asked if I
was the soloist on The Christian Brother-
hood Hour and

asked me to
sing. Paul Yer-
den, who was
the executive
assistant for the
program and
had made the

trip up with Dad
and me, was a
great pianist.
Together, we
did a song writ-
ten by a young
friend of ours titled “‘He Touched Me.” It
had just been written, and no one there
had heard it.

For the rest of the convention, we
shared the music of Bill Gaither and the
testimonies of a wayward, newly convert-
ed broadcaster’s son before the sessions
began. To my knowledge, it was the first
use of “program” music at a convention.

I’ve sung at a lot of conventions
since then, but the year of the snow in
Chicago will always be my favorite!

Doug Oldham, former soloist

The Christian Brotherhood Hour,
Anderson, Ind., and The Old Time
Gospel Hour, Lynchburg, Va.

Doug Oldham

I first attended an NRB convention
in 1969. At the time, I was the minister of
Calvary Baptist Church in New York
City. The church
was known for
its internation-
al, hour-long,
weekly radio
program, The
Calvary Church
Hour, as well as
for Encounter, a
half-hour pro-
gram  which
aired weekly on
television and
radio.

I had the privilege at the 1969 con-
vention to speak at the Congressional
Breakfast. Prior to that convention, in the
fall of 1968, I had made a trip to
Australia, the Philippines, and particularly
to Vietnam. As a result, I came back
deeply burdened, not only by what I saw
there, but also by the trends I observed in

Stephen Olford

our own beloved United States. Out of
that heart burden, I preached two mes-
sages — “A Look at Life,” and “The
Witness to Reality.”

Scanning the transcript of those
addresses, | see that my notes are just as
relevant to the hour in which we live as
they were in 1969. One particular sen-
tence stands out to me: “If my message is
not my life, then my life can never be a
message.”

I remember one frightening event
which took place at the 1987 convention,
at the sixth National Prayer Breakfast in
honor of Israel. 1 was scheduled to
address the group on the subject “the
Bible and the Jew.” The night before,
someone had pushed leaflets under hotel
room doors saying the breakfast had been
cancelled. When it became known that
the breakfast was still on, security was
tightened because government officials
would be in attendance.

As it turned out, all went well at the
breakfast, except for a brief demonstra-
tion, by, we believed, Moslem extremists
who tried to disrupt the proceedings. One
women screamed when the demonstration
began, and several tables were over-
turned. While the police tried to restore
order, demonstrators made a rush for the
podium. While it was unsettling at the
time, God overruled, and the breakfast
went on as scheduled.

Stephen Olford, president
Encounter Ministries
Memphis, Tenn.

I literally “rode the rails” to my first
National Religious Broadcasters Con-
vention in Washington. It was January
1959, and to save money, I took the train
and also stayed at the YMCA rather than
at the Mayflower Hotel, where the con-
vention was being held.

At the time, 1 was operations director
for KTIS-AM/St. Paul, Minn., and had
been with the station for about six years.
About 125 people attended that conven-
tion, most of them being radio program
producers. There were only a few station
operators who belonged to NRB during
those early days.

Two of the primary speakers I recall
from the convention were Billy Graham
and Theodore Epp. Musicians who partic-
ipated included Diane Susck and Ronny
Avalone. There were two workshop
choices and we simply got into large cir-
cles to discuss matters of concern and to
brainstorm together. Eugene Bertermann
was reelected president of NRB, an office
he held for over 17 years.

The year 1967 was the first year the

NRB convention was held outside
Washington, D.C. The Palmer House in
Chicago was the setting for that conven-
tion, which was Ben Armstrong’s first as
executive director of NRB.

In the early ’70s, the convention
speaker one particular year was Marshall
McLuhan, who talked about the world
being a global village because of the
scope of mass communications “today.”
He also coined the phrase “the medium is
the message.” He was an astute and origi-
nal thinker who prodded us to rethink our
theories of communication.

The year 1976 was the only year we
met at the Washington Shoreham Hotel.
President Gerald Ford made an appear-
ance, and Evie Tornquist sang a medley
of “Jesus Loves Me” and “Oh, How He
Loves You and Me.” It was a very touch-
ing moment.

At a convention in the late 1970s at
the Hilton, the late British journalist
Malcolm Mug-
geridge made a
statement that
has stuck with
me through the
years. He was
involved in a
panel discus-
sion with a lady
representing a
unified effort to
clean up televi-
sion. His em-
phatic state-
ment was, “It is a hopeless task, and the
skids are greased downwards in terms of
the deterioration of television content.” |
think our experience today has proved
him to be a prophet.

The 1980 convention was the only
year President Jimmy Carter was with us.
It was touching to hear his testimony of
the nightly devotional times he had with
his wife, Rosalyn, in the Word and
prayer. He also cited the Old Testament
experience of Moses at the Battle of
Rephidim, where some of the Israelites
held up Moses’ arm so that God’s people
would prevail in battle. He expressed the
need to be upheld in prayer by God’s peo-
ple for the demanding assignment of
being president.

The 1981 convention occurred at the
time that American hostages were
released by Iran. By coincidence — or
providence — one of the songs sung by
the visiting Northwestern College Choir
was “Rejoice, My Son Is Coming Home
Again.” It was a very moving experience.

One of the most touching moments
of the 1992 convention was to observe

Paul Ramseyer
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Alex Leonovich and some of his
Christian colleagues from Russia rejoic-
ing over the open doors to the gospel in
that country today. It was the fulfillment
ol a dream.
Paul Ramseyer, vice president
Northwestern College
St. Paul, Minn.

It was in February 1956. when 1 first
attended the National Religious
Broadcasters Convention in Washington
and joined the organization. As a pastor. |
had. for some years. conducted a regular
broadcast for my congregation. Then, in
1954, 1 was asked to take the administra-
tive responsibility for the Radio and
Television Commission of the Church of
God (Anderson) and for our radio pro-
gram. The Christian Brotherhood Hour.

Sometime later. Dr. Bill Ellis, my
esteemed colleague and friend. joined me.
taking responsibility for promotional
work. | was inexperienced and looking
for broader contacts when I learned about
NRB and the convention. 1 eagerly
Joined, and Dr. Ellis became an early par-
ticipant as well. It was. from the first. a
learning experience.

Memories for me have been mainly
indelible impressions. There was. first of all.
the whole new broad perspective and the
awareness of such a vast ministry. There
was the sense of its impact upon the public
and its influence for good. There was the
sense of unity and common purpose with
other capable and popular broadcasters
whom I had known only as names.

There was the sense of strategy and
strength to influence government ofticials
and the friendship of the Federal Com-
munications Commission. There was the
rich fellowship of Christian colleagues.
The plenary sessions of the convention
were informative and inspiring. especially
the Christian statesmanship seen in the
sweeping over-
views of Dr.
Eugene Berter-
mann, then pres-
ident of NRB.
These were mov-
ing and highly
motivating to
me.

But it was
the conterences,
led by experi-
enced and suc-
cessful broad-
casters who willingly shared their in-
sights, methods, and *“secrets” with us,

R. Eugene Sterner
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What We Can

LIKE HIM OR NOT, CLINTON WON.

How did he do it?

It may seem strange at first glance, but Bill Clinton won
the presidency by the same strategy that causes flawed
Christian organizations to succeed.

George Bush, may he rest in Kennebunkport, failed in
his bid for re-election by the same strategy that causes
good Christian organizations to fail.

Figure out how Clinton did it, do what he did. Figure out
how Bush blew it, avoid stepping in the same strategic
cow-patties. As that heavy philosopher Ross Perot would
say, “It's as simple as that.”

The Clinton strategy sprang from the practically bald
head of a filthy-mouthed Cajun Frenchman named James
Carville. He was the guy who (you read this in the papers)
tacked a sign up in Clinton’s campaign headquarters which
said, “The economy, stupid.”

Carville hung that sign up for his staff. But we civilians
can learn from it too.

Here’s how:

REMEMBER THE SUPPOSEDLY SIZZLING
Gennifer Flowers? Early in the campaign, Clinton ran his
vocal cords ragged trying to deny all the allegations. Then,
quite suddenly, he stopped.

What happened to change Clinton’s approach?

James Carville got him by the throat in the campaign
“War Room” in Little Rock, probably cut loose with a few
Cajun cuss words, and got him to see the utter folly of his
ways.

The message, he declared, was one thing, and one thing
only. Not Gennifer Flowers. Not “Presidential character.”
Not family values. It was, rather, “The economy, stupid.”

The simple, blunt sign hanging in Clinton headquarters
embodied Carville’s strategy for winning: Determine your
message, make it simple, make it something people care
about, drill it home, drill it home some more, and don't talk
about anything else.

Carville and Company had narrowed their message to
one thing — The economy is broken and Bill Clinton can
fix it — and nobody in the campaign, Clinton included, was
to talk about anything else.

The pollsters tracked not only voters’ preferences but

also their reasons for their preferences, and the data
validated Carville’s thinking: Voters wanted to like Bush
but with all the distractions of their lives couldn’t figure out
what his point was. Communism died? Kuwait went free?
No more taxes? Huh?

But they understood Clinton’s message. Man-on-the-
street interviews on local television stations started
sounding like they had all been shot on location in James
Carville’s backyard. People began feeding back the
message of the Clinton campaign: The economy, they
observed, was broken. Bill Clinton, they reckoned, could
fix it.

Of course, the economy may or may not have been
broken. And Clinton may or may not be able to fix it.

But truth wasn’t necessarily the point.

THE POINT WAS TO PERSUADE THE VOTERS.

And the most effective technique for accomplishing that
persuasion was, as James Carville realized, not to tell
them everything about every subject. Not to fritter the days
away answering charges about old girlfriends and draft-
dodging hijinks. But rather to narrow the message to a
single thought, something people care about, and then
repeat it and repeat it and repeat it and repeat it and
repeat it and repeat it and repeat it and repeat it and
repeat it and repeat it.

Are the American people idiots? No. But they are busy.
They are distracted. They are living under the tyranny of
the urgent. Right now they are doing what seems to be
important right now — changing Justin’s diaper or
balancing the checkbook or calling the cops about the
neighbor’s noisy dog — so if a message is going to get
through to their brain, it's going to have to come at them
an enormous number of times, with extreme consistency
and clarity. And it's going to have to be something that
matters to them.

HOW DOES IT ALL RELATE TO YOU AND THE
mission of your organization?

Well, here are some considerations to ponder.

2¢ Many Christian organizations fail because they have a
bunch of stuff to say, and they say most or all of it in every
communication to their donors. They do not communicate



a single, simple message. The busy donor can't focus:
What do you want me to DO? she asks silently, poised
over the garbage can as she reads her mail. RESULTING
MAXIM: You must reduce your message to a single
simple thought.

2t Some ministries think of their donors as a great pool
of people, lying still and solemn near the mailbox, with
nothing to disturb them but mail from ministries. This
motivates the ministry to ask for help less often — and
then to “vary the request” from mailing to mailing. In fact, a
ministry’s donor base is more like a river, their thoughts
rushing along as they maneuver the rocks and rapids of
daily life. The average donor doesn’t dread a ministry's
appeals because she doesn’t think about the organization
at all during the time between appeals. Most donors don’t
track the frequency of appeals nearly as accurately as
they track the message of those appeals. RESULTING MAXIM:
You must relate your message frequently.

~¢ Too many ministries talk to their donors like Michael
Dukakis talked to the voters, in heartless, unemotional
terminology, instead of communicating in the language
that regular everyday people understand and use. The
distracted donor doesn’t hear anything that makes her
heart go thump and inspires her to stop a moment and
consider the appeal. You can't talk to a human being like a
corporation even if you are a corporation; you must talk
like a warm, personable human being. RESULTING MAXIM:
You must relate your message in terms the donor
understands.

2« Many ministries suffer financially, or even fail,
because they communicate messages about which the
donor doesn’t care in the slightest. This is the single
toughest nut to crack in the process of ministry
development. Every detail of your operation is important to
you, and you earnestly want every detail of your operation
to be important to your donors. This is natural. But most
donors will find most details of your operation boring. The
toughest challenge for any charitable ministry is to figure
out a connection to the donor — something that is truly

about the ministry, but also somehow about the donor.
RESULTING MAXIM: YOou must communicate a message
which counts to the donor.

ESPECIALLY IN A DIFFICULT ECONOMY
(broken or not), your message must ring loud and clear —
and often — in order to get the donor’s vote.

So in this 50th Anniversary year of the NRB, we have
renewed our commitment to work closely with
broadcasting ministries on this. In fact, we have already
put our clients on notice: We will continue to press you to
clarify precisely The Message of your ministry. We've got
to squeeze that message, squash it, whittle away at it,
until it's one sentence — one thought — which
communicates the very essence of your God-given
mission. A message that matters to donors. A message
that can be easily understood. A message you can live
with month after month after month, in everything you say,
everything you do, everything you print and mail.

Then, prayerfully and skillfully, we will help you find ways
to bring that message before busy, distracted donors so
that it connects with them — connects with them right
where they are living their daily lives.

FRANKLY, THIS PROCESS MAY BE SOMEWHAT
painful at times. You can probably think of a number of
ministries that have puttered along for many years without
defining their message, getting by but never
accomplishing their full potential for the cause of Christ. It
can be hard work to narrow the focus so radically.

But we believe the hard work is worth it. After all, look
where Clinton wound up!

Better to learn from Bill Clinton than be house-hunting
with George and Bar.

N
BERKEY BRENDEL SHELINE

Ministry Development Specialists
900 Mull Avenue * Akron, Ohio 44313
(216) 867-5224 » fax (216) 869-5607
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A GOLDEN...
CONTINUED FROM PAGE 129

Left, President Jimmy Carter
shakes hands with former
NRB president Rudy Bertermann.

Below, Senator Mark Hatfield
of Oregon speaks during an
NRB convention at the
Washington Hilton.

Below, David Yonggi Cho has been a
speaker at several NRB conventions.

Right, the late Theodore Epp,
founder of Back to the Bible,
poses by a model of .

the Telstar Satellite. - ~— .-
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that gave me excitement and confidence
for our own work. The personal contacts
with these effective and respected col-
leagues added greatly to the experience.
All of them were so gracious and gener-
ous with their time. I caught from them
fresh enthusiasm for the spread of the
Gospel by radio and television.

Since that first convention, I have
watched NRB grow and increase in intlu-
ence. the whole cause of Christ being effec-
lively served. and the fellowship of evan-
gelical leaders becoming even more conta-
gious. May God continue to bless NRB.

R. Eugene Sterner, former director

The Christian Brotherhood Hour
Anderson, Ind.

I believe I attended my first NRB
convention in 1952. At that time, I was
station manager of HCJB. the “Voice of
the Andes™ in Quito, Ecuador.

My strongest memory of an NRB
convention is of the great closing mes-
sage which Francis Schaeffer brought to
the 1982 anniversary banquet. He had just
published his
book, A Christ-
ian Manifesto.
In his message.
he urged fer-
vent, courageous
Christian living,
with active par-
ticipation in our
society as salt
and light.

I remem-
ber the regular
visits of Pres-
ident Ronald Reagan to the convention. |
remember him taking the Bible and say-
ing. “All of the answers to all of our prob-
lems are found within the covers of this
book.” I also remember when Dr. Bob
Cook mistakenly introduced the President
as “President Wilson.” Both Bob Cook
and the President took it with good
humor.

And I have fond memories of the
excellent fellowship with other NRB
members in the halls, at lunchtime, dur-
ing the seminars. etc. Much business was
also accomplished during these times.
which were a valuable part of the NRB
conventions.

Abe Van Der Puy

Abe Van Der Puy

chairman of the board

World Radio Missionary Fellowship
Colorado Springs, Colo.

RELIGIOUS BROADCASTING

e BASICS

BREAKTHROUGH

with

PASTOR ROD PARSLEY

“AND THOU SHALT BE CALLED THE REPAIRER OF THE BREACH,
THE RESTORER OF PATHS TO DWELL IN.”
— Isa1aH 58:12

BREAKTHROUGH ¢ P.0. BOX 32932 + COLUMBUS, OHIO * 614 + 837 + 1990

A Media Ministry of World Harvest Church — Columbus, Ohio

(Circle 176 on the Reader Service Card)

FEBRUARY+1993




NRB FOUNDERS

Myron Boyd
(1908-1978)
Light and Life Hour
Seattle

mf;«iv A
Charles Leaming
(1905-1988)
Faith Gospel Broadcast
St. Petersburg, Fla.

Howard Ferrin
(1889- )
president of
Barrington College
Barrington, R.I.

Paul Myers
(1896-1973)
Haven of Rest
Los Angeles

Thomas Zimmerman
(1912-1991)
general superintendent of
the Assemblies of God
Springfield, Mo.

Torrey Johnson
(1909- )
founder of
Youth For Christ
Wheaton, Il

James DeForrest Murch
(1886-1973)
editor of
United Evangelical Action
Cincinnati

John Zoller
(1888-1979)
Christ for Everyone
Detroit

Bob Jones University

Bob Jones Sr.
(1883-1968)
founder of

Greenville, S.C.

Glenn Tingle;,
(1901-1988)
Radio Revival
Toccoa Falls, Ga.

5
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Abidjan

Libreville

Dar-es-Salaam

Go ye therefore, and teach all nations. (Matthew 28.19)

For rates and further information contact: Richard R. Minton
Private Bag X2150 Mmabatho 8681, Bophuthatswana, Southern Africa. Telephene: 27 + 140 + 897111, Fax: 27 + 140 + 26009.
(Circle 156 on the Readét'Service Card)



NRB PRESIDENTS

Photograph not
available.

William Ward Ayer Clinton Churchill Dr. Theodore Elsner Dr. Thomas Zimmerman
(1944 -1946)* (1947-1949)* (1950-53)* (1954-56)
Calvary Baptist Church WKBW Radio Gospel Tabernacle general superintendent
New York Buffalo, N.Y. Philadelphia of the Assemblies of God

Springfield, Mo.

A

James DeForrest Murch Dr. Eugene Bertermann Dr. Abe Van Der Puy David Hofer
(1956) (1957-75) (1975-78) (1979-82)
editor of The Lutheran Hour World Radio Missionary founder of KRDU Radio
United Evangelical Action St. Louis Fellowship Dinuba, Calif.
Cincinnati Colorado Springs, Colo.

Dr. E. Brandt Gustavson Dr. Robert Cook Dr. Jerry Rose Dr. David Clark
(1982-85) (1985-88) (1988-91) (1991-present)
executive director The King's Hour president of WCFC-TV 38 president of KMC Media
of National Religious Briarcliff Manor, N.Y. Chicago Dallas
K Broadcasters (* These dates are approximate years of service.) /
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" Happy First Anniversary to

American Life League’s
Award-Winning
Celebrate Life! TV Serje

Celebrate Life! 1992 CINE
Golden Eagle Award

“Judie, with Celebrate Life
you have shown us what
the pro-life movement is
really about. Thanks for
being there when we
need you the most.”

Jemy K. Rose

President, WCFC-TV 38

Chicago

Former President, National
Religious Broadcasters

“Judie, congratulations on
completing the first year's
programming of Celebrate
Life! You are bringing the
pro-life message to the
Church and to America in
a positive encouraging way. | look
forward to another year of celebrating
life with you.”

John Cardinal 0'Connor
Archbishop of New York

) “Congratulations on
1 [your] first year's

. programming of
Celebrate Lifel . . .

“With Celebrate Lifel you
have shown our nation
what the pro-life
movement is really all
We look forward to about. Your first year of
“Judie Brown and another year. .. Celebrate Lifel was a
American Life League tell ) great triumph in the fight for the rights
the pro-life story with o s fummel of the unborn. May God give you many
unvarnished truth... more Home Entertainment Network ~ norel”

than 4,400 innocent pre- - Dr. John F. Ankerberg

born human babies are Visit us at Booth # 412 President, The john Ankerberg Show
being killed in America EVERY 24 Hours!
If Christians really believe that it is truly
murder, we must start acting like
it..without exception! Celebrate Life!,
with judie Brown, is the Christian radio
and television program/feature that tells
it like it is.”

For More Information on Celebrate Life! Contact:

Dick Bott, President American Life League, Inc., P.0. Box 1350, Stafford, VA 22555 (703) 659-4171
\ Bott Broadcasting System

J/
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Straight 10

g

by Karen Dagher:

he gospel for this generation.
I That sums up the vision of pastor.
radio teacher, and evangelist Greg
Laurie. Whether he’s speaking to his con-
gregation of 12,000 on a Sunday. reach-
ing thousands of listeners through his
radio program. A New Beginning, or
preaching to tens of thousands at his
three-year-old Harvest Crusades, Laurie’s
passion for evangelism remains the same.
He wants to see his generation come 10
grips with the reality of its need for Jesus
Christ.

Kinship and Empathy

Laurie. whose teen years coincided
with the turbulent late "60s and early 70s.
keenly identifies with many of the prob-
lems facing the younger generation.
Having grown up in a broken home.
Laurie became cynical and rebellious
against the adult world that had deeply
disillusioned him. “Like many of my gen-
eration, I was searching for a deeper
meaning in life.” says Laurie as he
retlects back on that time.

The turning point for
Laurie came one day in
1972. when he stopped to
listen 1o someone explain
the gospel message during a
lunch hour in high school.
“When the young man quot-
ed Jesus’ statement. “You
are either for Me or against
Me." it finally hit me that I
had unwittingly been against
Jesus Christ all of my life.”
explains Laurie. "I respond-
ed to that invitation to
receive Him into my life and
began to notice immediate
changes starting with the
melting away of my cyni-
cism and hard-heartedness.”

Laurie. like many of the
new believers who had
come to Christ in this wave
of revival called the “Jesus
Movement.” began atiend-
ing Calvary Chapel in Costa
Mesa. Calit., pastored by
Chuck Smith. In time.
Laurie felt led into the min-

Greg Laurie will be the featured speaker at the Saturday
evening opening general session of the National

- -

Religious Broadcasters Convention in Los Angeles.

The first Harvest Crusade, held in the summer of 1990, drew thousands to the Pacific Amphitheater in Costa Mesa, Calif.
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Their Hearts

s &

istry. He spent hours at the church doing
everything from sweeping the sidewalks
to counseling on the phones. One day, a
seemingly insignificant opportunity arose.

“A youth Bible study that had started
in Riverside, Calif., had been passed from
this person to that person, and the atten-
dance seemed to be decreasing as a
result,” Laurie recalls. “No one else want-
ed to take it, so they asked me to give it a
try — and [ jumped at the chance!”

Under Laurie’s leadership, the study
rapidly grew from 80 to 450 people. In
1974, at the age of 21, Laurie was
ordained as pastor, and the Bible study
became a church. Today, Harvest
Christian Fellowship draws nearly 12,000
people on a typical Sunday, making it one
of the ten largest churches in America,
according to statistics from the
International Megachurch Research
Center.

After observing Laurie’s success
with the church, Pastor Chuck Smith
asked Laurie to teach a Monday night
Bible study in Costa Mesa. Laurie agreed,
and once again, the study flourished,
drawing an average of 2500 people each

week, many of them teenagers. Within
months, hundreds of people had regis-
tered decisions to receive Christ.

If you want your sin
forgiven; if you want
to know that when
you die, you’ll go to
heaven, if you want
the emptiness in your
life filled and your
guilt taken away,

come forward.
Greg Laurie, Harvest Crusades

" 13 ¥ '
.9 ! RS L 1t

The crowd in the outfield of Anaheim Stadium is responding to an invitation to receive Christ on the final night of the summer of 1992’s

In the meantime, Laurie’s radio pro-
gram, A New Beginning, which began air-
ing in 1981 on just three stations, was

Far s Su¥ LA

Anaheim Crusade. Some 3850 people came forward that night.

K

expanding its outreach across the country.
Laurie used radio rallies in several cities
as evangelistic outreaches, once again
drawing large audiences in places like
New York City, Washington, D.C., and
Charlotte, N.C.

A Lives-Changing Idea

As Laurie’s appeal to young people
became more and more apparent, Smith
had an idea. “Seeing the anointing for
evangelism Greg has,” said Smith, “we
wanted to try a larger outreach.”

The first crusade in 1990 exceeded
all expectations as record crowds filled
the Pacific Amphitheater in Costa Mesa
for five nights and hundreds committed
their lives to Christ. “We were over-
whelmed with the response,” says John
Collins, crusade director. “Greg had
clearly tapped a nerve. His humor, mixed
with a bold, straightforward appeal to fol-
low Christ, communicated very well
across age, gender, and denominational
lines. People began to look at him as a
voice for the gospel to this generation.”

OB SRR [ ot S T W e U ".;

CONTINUED ON PAGE 140
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STRAIGHT TO .. ..
CONTINUED FROM PAGE 140
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So began the opening chapter of
what would become Harvest Crusades.
Within weeks, crusade organizers
received invitations from various church-
es to bring the crusade to other cities on

It’s not enough to
Just come forward;
we need to go forward
in our walk with God.

Greg Laurie, Harvest Crusades

One of the Crusade's follow-up counselors explains what it means to become a child of
God. The follow-up counselors are volunteers who are specially trained to offer support
and guidance to those who come forward at the Crusades.

the West Coast. Organizers decided to
expand the crusade to six more cities the
following year, and the rest is evangelistic
history.

exdseyito) gog Aq ojoud

Evangelism Alive and Well

If you thought the days of crusade
evangelism were numbered, think again.
This past year alone, Harvest Crusades
drew an estimated 228,800 people during
its seven-city tour. In addition, 11,280
people — close to 5 percent of those at-
tending — registered their decisions to
follow Christ at the crusades’ nightly
invitations and met with trained follow-up
counselors from participating churches.

Some 53,000 people attended the
final night of this year's Anaheim, Calif.,
crusade at Anaheim Stadium, and an -
astounding 3850 came forward to receive A follow-up counselor embraces a new convert. After each Crusade, the names of
Jesus Christ. According to written reports respondents are forwarded to local churches in order that the new believers may be con-

tacted and encouraged by Christians in their area.

gathered by the crusades’ decision fol-
low-up team, those responding to the

invitation included gang members, former families were reunited. Christian communities. The Los Angeles
satanists, and those trapped by drugs and These results have attracted the Times, the Orange County Register, and
alcohol. In addition, a number of broken attention of those in both the secular and the San Diego Union have all run feature

articles on the Harvest Crusades, and
Laurie received prime-time coverage on
ABC, NBC, and CBS television affiliates

With thanks to God for His faithfulness we are... in San Diego this year.
Laurie has also gained broad support
NORTHWESTERN COLLEGE RADIO/SkyLight SO TR L b G AL

various denominations. In a radio cam-
paign this past summer, Pastor John
MacArthur encouraged people to attend
Laurie’s crusades, saying, “I believe God
KNWC AM/FM WNWCFM KDNW FM & KDNI FM has His hand on this young man, and |
Sioux Falls, SD  Madison, WI Duluth, MN believe that the Word of God he preaches
is clear and penetrating. This [crusade] is
an opportunity for you to touch the life of
someone for eternity. Bring them, and let

KTIS AM/FM KNWS AMFM KFNW AM/FM
Mpla/St. Paul Waterloo, IA Fargo, ND
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them sit under the anointed preaching of
God's Word and the gospel of Christ.”

More astounding than the crusades’
statistics are those who attend these meet-
ings. Although the crusade is designed to
reach people of all ages, the vast majority
of crusade attendees are teenagers and
baby boomers — the 16 to 45 crowd.

“Some have said the day of large
scale evangelism is over. They say peo-
ple, especially the young, don’t want to
be preached to,” Laurie says. “After all,
these are the "90s, the ‘MTV’ generation.
But unless it's changed since the last time
[ read it, God has still chosen the preach-
ing of the Gospel as His primary method
of reaching the non-believer.”

The festive, upbeat atmosphere of
the crusades may contribute to their suc-
cess, but Laurie has an uncanny ability to
communicate to the younger crowd. His
blend of humor and candidness disarms
people, making them more receptive to
the expository, evangelistic preaching and
teaching Laurie brings.

Simplicity and Power

Laurie attributes the crusades’
tremendous response to the simplicity of
the message. “We often underestimate the
raw power the Gospel has in reaching
even the most hardened heart, thinking
we need to simplify it, gloss it over, or
soften it,” explains Laurie, “but 1 have
found the opposite to be true. People
today are hungry for truth. The message
this generation needs is the same one the

A gathering of new converts receives an
encouraging word from Greg Laurie.

exng pueq 4q ooud

generations of Sunday, Moody, and
Wesley needed.

“Despite all of our technological
advances, the basic human condition has
not changed: the emptiness in the heart of
man. But there is a distinct power in the
simple message of Jesus Christ. and that
is the message I proclaim.”

Laurie refuses to take any personal
credit for the success of these outreaches.
“I'm honestly amazed at the response
we've seen. I believe it is a sovereign

work of the Holy Spirit, for which I take
absolutely no credit. When 1 speak, I do
not try to sound pious or even religious,
but down-to-earth and practical. I sound
like an ordinary person because I am
one!”

Karen Dagher is the media relations director
for Harvest Crusades and A New Beginning
in Riverside, Calif.

Max Meyers was griefstricken. His
job was to save lives — now and for
cternity. But the boy he was flying to a
mission hospital in Papua New Guinea
had died in flight. That night, God gave
Max a life-changing message.

Today Max is chief executive officer
of Mission Aviation Fellowship. He now
shares that life-changing message —
along with countless others — on his
all-new two-minute daily inspirational
program, “A Higher Plane” Through
gripping, poignant, and sometimes
sobering stories of his experiences as an

NCORPORATED

“I remember
in that plane. . .

TAKE YOUR LISTENERS TO “A HIGHER PLANE”

THE MOST POWER-PACKED 2 MINUTES IN YOUR BROADCAST DAY!

51:\49\ That's what “A Higher Plane” offers you and your listeners! For a free demo tape
& media kit coll Greg Cromartie ot KMC Media, 1-800-825-MEDIA.

weeping

MAF pilot, you'll come face to face with
God in a variety of remarkable and
memorable situations.

Max combines extraordinary story-
telling ability with his delightful
Australian English to take listeners with
him on journeys to some of the darkest,
most hidden regions of the world.

As you soar with Max, you'll see God
at work in ways you never imagined.
Your listeners will be blessed, challenged,

and changed
by life on “A M A F
Higher Plane’

MISSION AVIATION FELLOWSHIP

with Max Meyers

QQ23-C200
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by Bob Darden

ost people are lucky
to get a second
chance. Mylon Le-

Fevre is working on his third.

Few artists alive at the
birth of a genre of music are
still making vital, impassioned,
important music more than 20
years later. Fewer still have
seen the face of death and lived
to tell about it not once, but
twice.

Today, Mylon LeFevre
stands virtually alone among
his peers, a musical bridge
between Elvis and Petra,
between the Carter Family and
Amy Grant.

His latest release. Faith,
Hope and Love (Star Song
Records), is both bookend and
signpost. It marks the end of
Mylon the Rocker, the musical
heir to the Allman Brothers
and the Black Crowes, a hard-
rocking pioneer who took an
uncompromising message out
into the hinterlands.

,

recording in the same studio
where Duane Allman and Eric
Clapton were recording ‘Layla’
next door,” LeFevre recalls.
“We were all staying at the
same hotel, all coked out of our
skulls.”

It was heady stuff for a
small town boy from the
South. LeFevre slipped deeper
and deeper into the self-
destructive rock lifestyle.
Strangely, the remnants of his
Christian upbringing continued
to resist his slide. In 1969, he
released Mylon, believed by
many to be the first contempo-
rary Christian album in the
general marketplace.

In the years following, he
released a series of often bril-
liant, often erratic rock albums,
albums that wrestled — as
LeFevre did — with the sacred
and the profane. LeFevre him-
self was addicted first to
cocaine, then to heroin. On
more than one occasion,
friends gave him up for dead.

In his place is a new artist,
a new sound, a new message.
Where earlier LeFevre albums
sang about God, Faith, Hope
and Love sings to God. The
album is only the latest step in a musical
journey that effectively began more than
61) years ago.

Family Ties

LeFevre's parents, sister, and two
brothers were members of the Singing
LeFevres, one of the seminal southern
gospel groups that criss-crossed America
for a half a century. LeFevre grew up in
that intensely music-oriented, wholly reli-
gious environment.

When Elvis Presley recorded

Mylon LeFevre will share his new sound and his new message at
the Saturday evening opening general session of the National
Religious Broadcasters Convention in Los Angeles.

LeFevre’s song, “Without Him,” his life
forever changed. Within a year, more
than 120 artists had also recorded the gan-
gly teenager’s simple, heart-felt song.

LeFevre left southern gospel, formed
his own southern-fried rock ‘n’ roll band,
and hit the road on his own. The band
eventually became the Atlanta Rhythm
Section, but LeFevre’s talent was bigger
still. By the late "60s and early '70s, he
was embraced by an entire pantheon of
rock stars.

“There was a time when I was

In time, the religious refer-
ences in his music grew more
and more faint as well.

A Second Chance
It was a chance meeting
— if it was chance at all — with Second
Chapter of Acts founder Buck Herring
that began the long, tortuous recovery and
rehabilitation of Mylon LeFevre. Herring
invited LeFevre to sing background
vocals on a couple of tracks. LeFevre
came for the session — and stayed for a
couple of weeks.
“1 stayed at his home and he minis-
tered to me, but | wasn’t ready to give it
up yet,” LeFevre says. “I was still getting

CONTINUED ON PAGE 144
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CORNERSTONE *

’TELEVISION

ADD NEw LIFE To
YOUR PROGRAMTI}

. I"‘;’:inl'.l'f,Wﬂ'W |

™ As an affiliate, you can

r‘ﬁ! l‘} “} proclaim the Gospel of

% ‘WJUJM M{ M ‘ Jesus Christ 24-hours-a-day
P {%w (il through our impressive line-
e T A up of Christian programs or

add us to your own local
programing...via satellite!

We have a vision... a network of
local television stations
broadcasting the Good News of
Jesus Christ through their own
local programing, network
programs and the original
programs produced at Comnerstone
TeleVision like:
® Getting Together
¢ His Place @ At Home
® Lightmusic @ Origins
¢ Dean & Mary

It's a powerful vision. And God
is making it a reality... through
the miracle of satellite and a
growing network of local stations.
Share this exciting vision with us

today by calling

David Skeba
at (412) 824-3930.

He can tell you how to turn your
programing into
Life Changing Television!

CORNERSTONE TELEVISION, INC.
SPACENET 1, CHANNEL 21¢ WPCB-TV 40
Wall, PA 15148-1499 @ (412) 824-3930
NETWORK STATIONS ™
¢ WKBS-TV 47 ¢ WOCD-TV 55 ® WGTW-TV 48 ® W50BF ¢ W12CA
¢ WS51A0 ¢WBNA-TV 21 ® K66CE ¢ K39CT ® K50CP
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loaded. [ was afraid to give up the securi-
ty of what I understood, even though it
was horrible.”

The reclamation of Mylon LeFevre
took two more years. Finally, he had the
strength to leave it all behind forever. He

“What I’'m really good at is running a
rock ‘n’ roll band,” says LeFevre. “But I
thought, to be obedient to God, 1 had to
have an office with a Xerox machine, a
modem, a Pitney Bowes, 52 incoming
lines, computer terminals in 30 offices,
and so many people and stuff that |
became an administrator, not a minister.

“I became a workaholic. | had a
wonderful wife, a nice house, a nice car.
And yet | was letting my
touring bus become a red

jail. I was living in an 8-
by-10 [foot] jail.”

Limits and
Miracles

In time, his body
rebelled. “I had several
small heart attacks
before the big one [in]
August 1989,” LeFevre
recalls. “I just didn’t
know that’s what they
were at the time. And
that includes the one |
had on the back of the
bus on the way to a gig
where 15,000 people
were waiting for me.”

LeFevre made the
gig, but it set the stage
for a major heart attack
soon after. When he was
strong enough, LeFevre
met with several doctors.
One said he’d die soon.
Another said he’d sur-

A

Mylon LeFevre began his musical career as a “Singing
LeFevre” with his family’s southern gospel group. Prior to his
retumn to Christian music, LeFevre worked side-by-side with
such artists as John Lennon, The Rolling Stones, and Eric

Cilapton.

ended up as a janitor at Mount Paran
Church of God in Atlanta. Months of
prayer and Bible study followed.

“In time, God called me to preach
and minister,” Mylon said. “Of course,
that made lots of people who knew me
before real frustrated.”

That, in turn, led to a musical min-
istry, Mylon and Broken Heart. Through
the 1980s, the group became one of the
mainstays of contemporary Christian
music, earning Grammy and Dove
Awards, selling hundreds of thousands of
records, touring throughout the United
States and beyond.

With the growth of the music, the
ministry side grew as well. It became a
complex of 25 employees and counselors,
a one million dollar building, and state-
of-the-art communications services.

vive, but he’d be virtual-
ly immobile. Both said
an active lifestyle was
now out of the question.
Confused and in
pain, LeFevre struggled
to continue his career. But in May 1991,
he was healed. Miraculously, sponta-

“The pain in my chest has stopped. I'm
singing the best, with more control, with
more fullness, than I’ve ever sung. Even
my mind is clearer.”

I’ve been trying to make
this record a long time.
It’s the first record in
a while that I can lay
down on the altar
before God. It’s the best
I have to offer.

I was afraid
to give up the
security of what
I understood, even
though it was
horrible.

neously, completely.
“I believe with all of my heart that I
have a new heart,” says LeFevre said.

The recovery spawned a number of
changes in Mylon’s life. He restructured
his ministry, turning the administration
over to trusted associates. He disbanded
Broken Heart. He lost weight. He cut his
trademark long hair. He changed his
approach to music completely.

“I’ve cut down the dates I do to 55
per year,” he explains. “Heck, I'm taking
winters off now to be with my family,
read the Bible, pray, and write songs.

“We’re doing some things like going
into some towns from Thursday through
Sunday for the Saturday night concerts —
and on Sundays, I’'m going into the
churches and opening up the Word and
preaching.”

All of those changes are reflected in
Faith, Hope and Love. Where LeFevre
was once the consummate rocker, this
new release is full of praise and worship
songs, ballads, praise choruses, and gentle
songs of, well, faith, hope, and love.

“I’ve been trying to make this record
a long time,” LeFevre says happily. “It’s
the first record in a while that I can lay
down on the altar before God. It’s the best
I have to offer. All 11 songs are strong.

“There’s not much rocking on record
or in concert; we’re going in much more
of an [adult contemporary] direction now.
Part of it is growing up. I can just do bal-
lads better now than I can scream and
stomp and grunt.”

It’s another stage for Mylon
LeFevre. But don’t expect it to be the last.
“God did a miracle for one person — me!
Me, of all people,” LeFevre says. “There
is a fresh anointing about this ministry. Its
purpose is obvious, its goals are obtain-
able, and I’'m having fun again.”

Bob Darden is an editor for Billboard
Magazine.
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A battle is raging, for the minds of America...
And Christian broadcasters are on the front line.
In wartime, every moment is precious,
And every resource is vital...
So where do you go for advanced training,

Or just for a little R&R
When there's so little time, so few d r war chest
for conventions and fo

Make Each

COMPARE THE SOUTHWEST WITH ALL THE REST

Yl  Informative

Practical, hard-hitting seminars and workshops...Top Christian experts in business and
media, confronting the tough issues we face every day on the job... Presenting real world
solutions to realife problems: You'll come home loaded with fresh ammo for the battle!
/] [Inspiring
T T
You'll hear from some of America's leading Christian communicators- dynamic and relevant
speakers who understand our conflicts, and minister to the special needs of war-weary
Christian broadcasters. When you attend the NRB/Southwest, we can promise that you'll
come home refreshed-- and ready for action!

@ Interactive

The people you want to talk to will be there. From the workshops, to the frequent

opportunities for one-on-one business meefings, to invigorating social exchanges... For

strafegic planning or just for a litle R & R, the NRB/Southwest is a great place fo spend

quality time with colleagues, clients, and friends... You'll come home knowing that you've
[Zl made new friends, and reinforced old alliances!

Inexpensive

Few cities are more economically accessible than Dallas/Fort Worth—especially with the great
rates available through Religious World Travel*. Stay at the convention site’s Harvey Hotel, and
you'll enjoy first-class comgrt and service—at remarkably competitive rates. Finally, one low
registration price includes all functions, and all meals! The NRB/Southwest is kind to your
war chest. *1-800-525-1596

There are so many options... So make the right choice:
TURN TO THE SOUTHWEST

NRB/Southwest Convention - July 21,22,23
Harvey Hotel, Irving (D/FW), Texas

For more information, call Phil French: (602) 254-5333

(Circle 159 on the Reader Service Card)



Proclaiming the Word
With
POWER!!

Dr. Stephen Olford

What is Encounter?

A 30-minute weekly radio program
featuring the Biblical expository
preaching of Dr. Stephen Olford.

Who is Stephen Olford?

Dr. Olford preaches and teaches all
over the world on the necessity of
restoring expository preaching to the
pulpit. After pastoring three large
churches, Dr. Olfford founded En-
counter Ministries as an outreach to
pastors and those involved in Chris-
tian ministry, to encourage and equip
them in Biblical preaching and prac-
tical training. Dr. Olford was honored
by the NRB'’s South Central Chapter
in 1991 for more than 30 years of
excellence in Christian broadcasting.

Reaching the World...Preaching the Word

Encounter Ministries, Inc.
P O. Box 757800
Memphis, TN 38175-7800
901/757-7977

Advertising
Index

Ambassador Advertising . . ............... 65
American Bible Society . .................3
American Church Lists . ............. ... 87
American Life League . .................. 137
Audio BroadcastGroup . . .............. .. 95
BAAC. & ASSOCIAtES . . ..o 10
Baptist BibleHour ... .................. 118
Barbour & Co........... ... ... .. 94
Berkey, Brendel, Sheline . ........... 130, 131
The Bible League . ...................0 17
The Bible Study Hour . . . ............... 19
Bott Broadcasting . . . ................... 73
Bremner-Davis Educational Systems . ...... 114
Brentwood Music . .......... ... ... .. 72
Campus Crusade for Christ, Intl. .. .. 99, 100, 101
Carolina Christian Broadcasting . . . ....... 113
CBN-The 700Club . . .................. 80
The Central Message . ... ... .. .. |
The Children’s Sonshine Network . ........ 103
Christian Duplications International . ... .... 155
The Christian Network . ................. 49
Christian Parenting Today .. ............. 21
Christian Research Institute . .. .......... 161
Class Speakers ........... ..o 91
Clays Limited . . ........... ... ... .. 167
Concerned Women for America............ 23
Coral Ridge Ministries . ................. 25
Cornerstone TelevisionInc............... 143
The DomainGroup . . ................32,33
ElAl Airlines . ........... .. . at, .9
Encounter Ministries . ................... 146
Eureka Springs Passion Play . ............ 81
FAMC .. ... ... o i 12
FamilyNet.......................... 54,55
Family Life Ministries .. ............... 149
Focusonthe Family . .................. 163
Food forthe Hungry . . ...................27
Guidelines . .......... ... . il 74
Harvest Crusades . ............... ... ... 173
HarvestHouse . ........ ... ... ... .. .. 97
High Adventure . . ...................... 56
O 1IE N € P R Ry 148
InfoCision Management . ................. 2
In Touch Ministries . .................... 61
Integrity Music ...l 15
J & L Factory Direct Sales . .............. 68
Jerusalem Post .. ......... ... ... L 47
JesusCares . ... 69
Josh McDowell Ministry . ............... 29
JR.Graphics ... ...l 76
Jubilee Network . . ..................... 63
KEXS-AMRadio...................... 75
KJAKRadio.........................35
KMCMedia..................... ... 6,7
KMS . 147
KRDU-AM ........... i, 96
Larry Lea Ministries . ..................57
LeSea Broadcasting . .. ................ 151

LeeBemardCo...............oooiiunn, 94
Life Issues Institute ..................... 51
The Lockman Foundation . . .............. 90
Love Worth Finding . . .................. 93
Majesty Music . ......oviviiieea it 129
The Marks Collection . .. ................ 50
MediaConcepts . ......oooviiiiieann 60
Mission Aviation Fellowship . ........... 141
Mmabatho Television . ................. 135
National Association of Broadcasters . .. ... 153
National Association of Evangelicals .. ... ... 175
NRB Midwest Chapter .. ................ 77
NRB Southwest Chapter................. 145
NRBBenefitPlan...................... 59
NRB Membership Services ............ 127,176
National Day of Prayer Task Force ........ 177
National PublicRadio.................. 115
National RighttoLife . ................. 117
National Supervisory Network . ........... 37
The New Inspirational Network . .......... IFC
Northwestern College Radio............... 140
Paragon Advertising . ................... 85
Pentecostal Evangel .................... 109
Pillar of Fire Radio Network . ............ IBC
Positive RadioGroup . . ................. 39
Precept Ministries . .................. 106, 157
Promise Publishing ... .................. 14
QDMS .. 78
Radio 101 Moscow ... ............ountn 171
Response Unlimited . . .................. 179
Revivaltime ...................... ... .48
Rockford Press . .......... .. ....oont 11
RodParsley .............oooiiinn.., 133
Salvation Army . .............coiin... 169
Scripture Press ... ... 123
Select Religious Broadcasting . . .......... BC
SIM .. 79
Skylight Satellite Network . ............... 71
Soma Communications . . ............... 105
SON Broadcasting Network . ............ 180
Sony Educational System ............... 122
SpaceCom........................... 112
Standard News .. .................. ... 120
Taylor Made Communications . ........... 13
1535000 6000660068848000660300000605 107
Union Rescue Mission .. .................. 45
Universal Electric, Inc. .......... ... ... 58
The Urban Alternative . . ............... .3l
USARadio.............coiiiin it 83
VCY America..........cooviiininnnnn 88, 89
Video Program Network .. .............. 41
WACX-TV Super Channel 55 ............ 125
The Washington Report . ............ 67,111
WCFC-TV 38Chicago................. 165
The WesleyanHour . ........ .......... 53
WinningWalk . ... 121
World Opportunities . . ................. 26
Zondervan PublishingHouse .............. 113
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THE BESTMDIA MINISTRY
SOFTWARE JUST GOT BETTER

DONOR

{oumon

We know what your media ministry
needs. That’s our specialty. Our
software systems give you complete
solutions to keeping track of your
donors, your station performance, your
products, and your costs.

It begins with our Complete Donor
Processing Solution. With this simple-
to-use software, you can discover giving
trends, keep track of donor perfor-
mance, and segment your mailing list
any way you like for more effective
communication. Its simply the best for
donor-based organizations. And that’s
just the start.

Our Complete Sales Processing
Solution gives you integrated contribu-
tion and sales processing of your
ministry products. Plus inventory
control. Online, up-to-date station
performance. And more.

And our feature-rich accounting
component—the Complete Fund

W
$0LUTIOH

Accounting Solution—is the only PC-
based system that provides true fund
accounting designed specifically for
ministries.

Even better, our hands-on training
gets you up and running painlessly.
And our toll-free number provides
ongoing support service. What’s more,
our pricing structure is affordable even
for smaller ministries. So whether you
have a one-computer operation or a
multinational ministry, we've got the
complete answer.

Best of all, we've joined forces with
Killion McCabe & Associates—the
experts in direct mail fundraising. Asa
KMA company, we can offer you even

more options in total marketing services.

Although we've changed our name from
Complete Software Services 1o KMS
Software, our people are the same, our
products are still the best. And together
with KMA, we're even better.

(Circle 142 on the Reader Service Card)
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KMS

SOFTWARE

INCORPORATED

790 CoIT CENTRAL TOWER
12001 NORTH CENTRAL EXPWY
DALLAS, TX 75243-3734
FRANK SMITH, PRESIDENT
214-383-7070

1-800-800-0293

FAX 214-383-7071

SEE A DEMONSTRATION OF THE BEST AT BOOTH 452 DURING NRB

AND REGISTER T0 WIN A FREE (0MPAQ PROLINEA 486/33 WiTH (0L0R MONITOR.
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Convention Information

Life doesn’t need to be complicated.
And when you hook up with HomeNet—
the Christian television network offering so
many benefits—you’ll see how much sim-
pler life can be.

As a station manager, you'll discover
the advantages of being affiliated with a

network to get the programming you want.

You'll appreciate the wholesome family
programs HomeNet consistently delivers:
popular children’s Bible stories, outdoor
sporting adventures, television and movie

classics, and The 700 Club’s outstanding
level of news and inspiration. Plus,
HomeNet Satellite News provides the only
daily national television news from a
Christian network.

In addition, HomeNet continues to add
to its great program lineup and affiliate
benefits package.

For more information about how we
can simplify things, call our Affiliate
Relations department at 804-523-7313.
Then sit back, and enjoy the easy life.

There’s No Place Like Home

B '
ENTERTAINMENT NETWORK

(Circle 134=on the Reader Service Card)




We're Talking Serious

Anchored by biblical principals. Filled with practical
application. And packed with motivation, encouragement and,
yes, humor. It's “FamilyLife Today,” a new daily program
produced by the same team that presents “FamilyLife Confer-
ences” on marriage and parenting in over 70 U.S. cities and 14
other countries annually. FamilyLife is also responsible for
“HomeBuilders Couples Series,” a best seller among small-
group Bible studies, which sold over 50,000 copies last year
alone.

The host for “FamilyLife Today” is Dennis Rainey, director
of FamilyLife. He is joined by radio veteran Bob Lepine. Their
conversational format will provide your listeners with practical
“how-to’s” and “tips” for successful marriage and family
relationships. Whether it’s Bob or Dennis or one of their
featured guests, the audience will hear a timely and relevant
topic each day about marriage and/or family, with motivation,
encouragement and help always being central.

“FamilyLite Today” is pre-recorded. Each program is
23:55, leaving ample time in a thirty-minute block for your
station to provide news, weather, traffic reports, commercials
or another short feature. For more information and a free
demo tape, call today. Because when it comes to the chal-
lenges families are facing, your audience is getting serious.

Call Ambassador Advertising at 714-738-1501 and ask for

FavmyLIFe

Touching Lives... Changing Families
A Ministry of Campus Crusade for Christ

(Circle 125 on the Reader Service Card)
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FRIDAY, FEBRUARY 12

12p.m.-5p.m. ... Exhibit Set Up & Registration
SATURDAY, FEBRUARY 13
8:30a.m.-12p.m. ........ Board of Directors Meeting
9am.-5p.m. .. Exhibit Set Up
9am.-5pMm. ... Exhibitor Registration
gam.-5pm. .. Attendee Registration
12p.m.-2p.M. e Board of Directors/Chapter Officers Luncheon
2:30 p.m.-5p.m........... Super Seminars
7pm.-9pM. .. Opening General Session
9:30 p.m. - 11 p.m. ........ Board of Directors Reception
SUNDAY, FEBRUARY 14
9a.m.-6p.M. .ccocuernnns Exhibitor Registration
9am.-6pM. .cceennns Attendee Registration
10a.m.-11:30 a.m. ...... Morning Worship Service
1p.m.-6pm. ... Exhibits Open
3pm.-5p.m. .o Gospel Concert
7pm. -9pM. i, Hollywood Night
MONDAY, FEBRUARY 15
9am.-6p.M. .ccevuninnns Attendee Registration
10a.m.-6p.m. ... Exhibits Open
10a.m.-11:30a.m. ...... Workshop Sessions
12p.m.-2pm. ... International Luncheon
2:30 p.m.-5p.m. .......... Business Meeting
T PMe e Open for Dinners & Receptions
TUESDAY, FEBRUARY 16
7:30 am.-9a.m. ......... All-Media Breakfast
9am.-4p.Mm. ..o Attendee Registration
10a.m.-4pm. ... Exhibits Open
1i0a.m.-11:30 a.m. ...... Workshop Sessions
4p.m.-5:30p.m. ... Television General Session
7:30 p.m.-10 p.m. ........ Anniversary Banquet
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6 Years of Thanks

fo
FPeter Sumrall
Lesea Broadcasting

&

Congratulations
[0

Dr, Lester Sumrall
In

Celebrating
his 80% Birthday!

I

Landin Media Sales
—— 602-553-4080

“Our People Mean Business”

|
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Audio & Video Tape Sales:
Most convention sessions are recorded
on audio cassette tapes and are avail-
able for purchase in the convention area
of the Los Angeles Convention Center.
General Sessions and Meal Events are
also recorded on video tape and are
available for purchase. All materials,
speeches, tapes, and songs presented
at the NRB convention are the sole an
exclusive property of NRB and/or t
person representing same. No rebro
cast, republication, or other use of Any
kind whatever is permitted without
written consent of NRB.

Autograph Booths:

Booths A, B, & C are the locations for
this year's Autograph Sessions. Check
the schedule at each booth for the times
and authors.

Auxiliary Events:

Various sponsored breakfasts, lunch-
eons, receptions, and seminars are
scheduled throughout the days of the
convention. Please consult the Auxiliary
Events section in the official convention
program for specific times and locations.

Convention & Exhibit Office:
Located in Room 509 A on the second
floor of the Convention Center.

Exhibit Hours:

Sunday, Feb.14 1:00 pm - 6:00 pm
Monday, Feb.15 10:00 am - 6:00 pm
Tuesday, Feb.16 10:00 am - 4:00 pm

Food Service:

A full service cafeteria will be located off
the main lobby in the registration area.
The daily schedule may be adjusted
depending upon attendance. Hours of
operation are as follows:

Friday, Feb.12 11:00 am-7:00 pm
Saturday, Feb.13 8:00 am - 7:30 pm
Sunday, Feb.14 8:00 am -7:30 pm
Monday, Feb.15 8:00 am - 6:00 pm
Tuesday, Feb.16 8:00 am - 7:00 pm

Information Desk:

Located under the escalator in the West
Lobby of the Convention Center. In addi-
tion to general convention information
this center will provide important facts
about transportation, tours, restaurants,
and the city of Los Angeles.

Member Service Center:

Get an update on your member bene-
fits. NRB staff members will be available
to answer your questions. Information
and applications will also be on-site for
those who are not already members.
Take advantage of member discounts
on the NRB Annual Directory and other
publications.

_Ho{e{ _Route B

Message Center:
A message board will be located in the registration area of
the Convention Center.

Parking:

Parking is available at $5.00 per day. The lot is directly

under the Convention Center and is open each day at
~3Q.am.

Press Office:
The News Media Center is located in Room 518 on th
second floor of the Convention Center. Facilities are avail
able to accredited news personnel.

Registration Hours:
; 13 900 am=5:
Sunday, Feb. 14 9:00 am -6:00 pm
Monday, Feb.15 9:00 am - 6:00 pm
Tuesday, Feb. 16 9:00 am - 4:00 pm

Shuttle Service:

B __ Pickup Location

Hilton Hotel ~ Rte. 1 (Green) 7th Street Entrance
Holiday Inn*  Rte. 1 (Green) Figueroa Street Entrance

Biltmore Hotel Rte. 2 (Yellow) Grand Avenue Entrance
Hyatt Regency Rte. 2 (Yellow) Hope Street Entrance

During the day, the Holiday Inn will only have drop-off
service.

Shuttle Hours
Days Times ~ Comment
Friday, Feb.12 12:00 pm - 5:00 pm Shuttle between
hotels and LACC.
Saturday, Feb.13 8:00 am - 11:00 pm Shuttle between
hotels and LACC.
Sunday, Feb.14 8:30 am - 11:00 pm Shuttle between
hotels and LACC.
Monday, Feb.15 8:30am- 6:30 pm Shuttle between
hotels and LACC.
Tuesday, Feb.16 6:30 am - 8:30 pm Shuttle between
hotels and LACC.
Tuesday, Feb.16 8:30 pm - 11:30 pm Shuttle between
hotels only.
Tours:

Information on local tours and activities will be available
at the Information Desk in the West Lobby of the Los
Angeles Convention Center. Tours include Universal
Studios, J. Paul Getty Museum, Crystal Cathedral, Nixon
Library, and Union Rescue Mission.

Trade Publications:
Bins containing complimentary publications are located in
the exhibit hall.
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Make a joyful

noise unto God...

Psalm 66:1

Congratulations!

to the National
Religious Broadcasters
on your 50th Convention.

m National Association of Broadcasters

(Circle 157 on the Reader Service Card)



Left: David Yongii Cho
Right: David Clark
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Left: E. Brandt
Gustavson
Right: Jack Hayford

Left; Greg Laurie
Right: Michael Medved

Left: Lloyd Ogilvie
Right: Stephen Olford

Left: Pat Robertson
Right: Ed Young
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NRB Super Specials

Visit us at booth #635 at the NRB Convention
and SAVE on all your Audio/Video Equlpment & Supplles'

' SHARP theo Pro;ector

] « Ultra-compact, lightweight &
{ portable « Projects a 60" picture
of impressive resolution

{ » Convenient, built-in audio

i| « Fixed focus lens + 320 lines of
horizontal resolution « Audio &
video input terminals ¢ Video
input select « Reverse image « Blue screen « Status select
» Video adjust select « Metal halide projection lamp

Call For CDI’s Low Pricing

N \ $199 W Ibs.

1+ On-screen display
#i programming « Full channel
| digital quartz tuning ¢+ 54-

i+ timer  Digital autotracking

v ... $499.50

function remote control » Sleep

« Real time counter » Time/
Channel search « 1-month/
4-program calendar/timer

NRB Special Price!

List $629.00 W1. 61 Ibs.

fNRB Vldeo Duplzcatlon Speczal

Professional duplication of your Betacam, SP, PAL,
1", 3/4" or 1/2" tape to VHS top quality tape.

Length CDI Special Price
30 MINUICS ..o 1.80

60 MiNULES....ooovveeeereeea, 198

90 minutes...........................2.25
120 minutes...oocevveveeenee . 2.50

*Minimum Order - 100

(AMPEX Beta SP Video Tape
| 297 Series 3/4" Master Broadcast Videocassettes

* Specially designed for broadcast U-matic SP
applications * High energy formulation for
outstanding chrominance and luminance for
broadcast quality pictures -

NRB Special Prices!

Stock No, Length 1-49 50+
Shelf Box - mini U-matic:

AMPEX297SPS10A 10 min. 13.15 12.65
AMPEX?297SPS20A 20 min. 14.10 13.55
Shelf Box:

AMPEX297SPA10A 10 min. 13.15 12.65
AMPEX297SPA20A 20 min. 14.10 13.55
AMPEX297SPA30A 30 min. 18.25 17.55
AMPEX297SPAGOA 60 min. 21.05 20.26

CD

TbLbX ACC S eries Dupltcators
+ Available in mono or stereo « Coplcs
speed « Allows up to 27 copy < '~5 %
positions per control unit {
wear » Lightweight and compact v
Call For CDI’s Low Pricing

SHURE SM-S8LC*
The world-standard professional \'Ocval//ﬁ‘g
microphone with distinctive upper = \ &
intelligible, lively sound. *less cable.
Y 1513 G $124.50 per 1-3
TELEX FMR-70 Wireless Mic System
» True diversity, lavalier mic with belt pack b} i
transmitter » 500" clear signal » Detachable
antenna * 3 year warranty « Made in USA
TELEX70926S70 ............ $522.00 o

List $635.00 Wi.3 Ibs.

both sides at once at 16x normal

« Electronic lorque control reduces . ‘* |}t

Microphone Savings from CDI

mid-range presence peak for an

List $181.50 Wi 2 Ibs. $121.50 per 4-6

Lapel System (w/Telex mini ELM33S mic)  Qilggs®
Also available in handheld system. Call today!

Order Toll Free 1-00 327-9332
Christian Duplications International, Inc.

1710 Lee Road * Orlando, FL 32810 « (407)299-7363 « Fax: (407)578-1880

(Circle 116 0on the Reader Service Card)
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Dick & Mel Tunney
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Steve Amerson Pat Boone

KAY" ARTHUR

HOW CAN | LIVE?

Kelly Nelon Thompson

L¥the
program
that answers
the question from
the word of God.

A 15-minute
daily radio program
by Kay Arthur.

Mylon LeFevre Glen Campbell

for information contact
Norman Plunkett
Pcachiree Media Management
12.0. BOX 81526
Atlanta, GA 30341
(404) 452-781 1

B\

Carol Lawrence Mari/yn McCoo (Circle 170 on the Reader Service Card)
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Los Angeles Convention Center

Second Floor (Rooms 500 - up)

MEETING |ROOM 502

t
502 B ) 502

T '
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CONCOURSE
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704 21st Century Video

401 Accuracy in Media

755 Aegis Benefit Administrators

821 Agape Productions

605 AIDS: The Unnecessary
Epidemic

539 Alaskan Adventures

502 American Bible Society

714 American Church Lists

658 American Happenings Inc.

412 American Life League

813 Americans For A Sound
AIDS Policy

154 AMI Publishing

545 Audio Services Corporation

429 B.A.C. & Associates

202 Baker Book House

523 Barbour & Company

641 Berg Productions

744 Bernice Bush Company

444 Bethany House Publishers

835 BEXT, Inc.

405 Biblical Archives

544 Brentwood Music

706 Budget Dubs USA/ Dub West

427 Cablewave Systems

306 Cambridge University Press

128 Carolina Christian
Broadcasting

136 CBN Radio Network

255 CBN Travel

512 CBSI (Custom Business
Systems)

752 CCC of America

420 C & D Int'l/Pocket Pak Albums

507 CDR Communications

411 Central Message, The

543 Central Towers

712 Cheetah Systems, Inc.

257 Childrens Media Productions

435 Children’s Sonshine Network

505 Chris Lytle & Associates

651 Christ for the Nations

142 Christian Broadcasting
Network

635 Christian Duplications Int'l

457 Christian Educators Assoc.
Int'l

503 Christian Media

236 Christian Research Institute

102 Christian Television Network

611 Concerned Women for
America

603 Consumer Products

659 Cornerstone Financial
Services

403 Credit Solutions, Inc.

524 Crossway Books

426 Crown International

760 CRT Custom Products

301 Dayspring Greeting Cards

252 Domain Group, The

759 Dove Foundation

442 ECFA

610 EFT Corporation

709 Eiki International, Inc.

653 Embassy Cassette Inc.

819 Encyclopaedia Britannica,
N.A.

814 Energy - Onix

556 Entertainment Lighting
Services

320 Family Entertainment
Network

220 Family Net

645 Fetal Teaching Systems

525 First American Monetary
Cons.

142 Founders Inn & Conference
Center

540 Glory to God Ministries

601 Gospel Light/Regal Books

253 Great Passion Play, The

360 Habitat for Humanity

725 Harvest Crusades/A New
Beginning

352 Harvest House Publishers

519 Hendrickson Publishers

302 High Adventure Ministries

336 InfoCision Management
Corp.

506 Integrity Music, Inc.

510 International Russian
Radio/TV

521 InterVarsity Press

728 Israel Ministry of Tourism

554 Jeremiah Films

356 Jesus Cares Ministries

719 John Hagee Ministries

340 Jubilee Resource Group

746 Jubilee Network, The

158 KBRT Radio

452 Killion McCabe & Associates

501 Liberty Counsel

602 Liberty Temple/Holywood
Studios

CONTINUED ON PAGE 162
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ARE YOU
WILLING TO
DO FOR THE
TRUTH WHAT
THE CULTS
DO FOR
ALIE?

It’s incredible how zealously the
cults attack historic Christianity.
We should show at least as much

zeal in defending it.

At the Christian Research
Institute we are committed to
defending the truth by examining
today’s religious movements and
equipping Christians to give rea-
sons for faith in Christ.

For more information about
the “Bible Answer Man”

broadcast...

(Circle 117 on the Reader Service Card)
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251
527
440
742
458
608
439
303
256
729
528
621
707
344
160
156
508
541
206
226

723
619
607
344
558
343
720
142
727

459
259
428
552
614
305
455
643
341
242
655
830
736
639
758
355
557
836
656
751
246

Life In The Word, Inc.

Life Issues Institute
Lockman Foundation, The
Majesty Music

Max Greiner Jr. Designs
Media Concepts Inc.

Mercy Ships

Messenger

Metro Assembly of God
Middle East Gospel Outreach
Moody Broadcasting Network
Moody Press

Morningstar Radio Network
Multnomah Press

Name People, The

National Day of Prayer
National Right to Life
Nativity Foundation, The
NavPress

New Inspirational Network,
The

N.F.T.A. Publishing Corp.
NPR Satellite Services
PESA Chyron Group
Questar Publishers

Radio Ink

Radio Systems, Inc.
Rainbow Study Bible Ltd.
Regent University

Religious News Service/Zap
News

Response Unlimited

Roger McDuff Evang. Assoc.
Rutherford Institute, The
RYW Custom Marketing
Salvation Army, The
Samaritan’s Purse

Servant Publications
Shelby Systems

Shively Labs

Soma Communications
Sony Corporation of America
Spectral Synthesis Inc.
Spectrotape Corp.

Spoken Word of God

State of Israel Bonds
Steinway & Sons

Strang Communications
Studio Film & Tape
Systems With Reliability Inc.
TABBIES, Div. Xertrex Int'l
Television Technology Corp.

425
108
620
152

542
451
227
845
120
436
702
520
707
212
536

308
721
305
504
757
740
652
424
402

Telex Communications
There’s Hope!

Thomas Nelson Publishers
Three Angels Broadcast
Network

T™I

Travel Mart

Tyndale House Publishers
Una Sita Con Dios

USA Radio Network
VCY/America Network
Vega/Altec Lansing

Victor Books

VJ Electronics

WACX-TV Super Channel 55
Walk Thru The Bible
Ministries

Word, Inc.

World Bible Publishers
World Medical Mission
World Opportunities int'l
World Relief

World Vision

World Wide Printing Inc.
WWCR/WITA

Zondervan Corporation
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0 AN UNCEMERT FROM

On November 24, 1992, Focus on the the Family and
Ambassador Advertising Agency issued a joint statement announcing the relinquishing
of our agency/client relationship, effective March 1, 1993. As most of you know, Focus and
Ambassador have been partners in ministry for 13 years. When you have stood shoulder to shoulder

with an organization of Ambassador’s caliber, the agency becomes more like a family.

Focus owes a debt of gratitude to Ambassador. Their expertise and counsel were instrumental in

guiding this ministry through its tumultuous years of growth. Indeed, many of the endeavors in

which we are engaged have been influenced by this partnership. More importantly, my friendship

and Christian brotherhood with Al Sanders has been of inestimable value to me, personally.

Thank you, Al and Margaret Sanders, Jon and Peggy Campbell,

and the entire team at Ambassador!

Sincerely,

(AY ) o—-

s C. Dobson, Ph.D.
President

CULOURRDY SPRINGS COLONHOD 80995 A OUOTCATED TO THE PRESERVAIION OF THE HOME

(Circle 126 on the Reader Service Card)
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102
108
120
128

136
142

152
154
156
158
160
202
206
212
220
226

227
236
242
244
246

251
252
253
255
256
257

259

301
302
303
305

306
308
320

336
340
341
343
344

352
355
356

Christian Television Network

There’s Hope!

USA Radio Network

Carolina Christian
Broadcasting

CBN Radio Network

Home Entertainment

Network/Regent University/

Founders Inn/American

Center For Law And Justice

Three Angels Network

AMI Publishing

National Day of Prayer

Crawford Broadcasting

The Name People

Baker Book House

NavPress

WACX-TV SuperChannel 55

Family Net

The New Inspirational

Network

Tyndale House Publishers

Christian Research Institute

Soma Communications

The Dream Fund Outreach

Television Technology

Corporation

Family Research Council

The Domain Group

The Great Passion Play

CBN Travel

Mission America

Childrens Media Productions/

The Consortium

Roger McDuff Evangelistic

Association

Dayspring Greeting Cards

High Adventure Ministries

Messenger

Samaritan’s Purse/World

Medical Mission

Cambridge University Press

Word, Inc.

Family Entertainment

Network

InfoCision Management

Jubilee Resource Group

Shively Labs

Radio Systems

Questar Publishers/

Multnomah Press

Harvest House Publishers

Steinway & Sons

Jesus Cares Ministries

358
360
401
402
403
405
411
412
420

424
425
426
427
428
429
435

436
439
440
442
444
451

452
455
457

458
459
501
502
503
504

505
506
507
508
510

512

519
520
521
523
524
525

Morningstar Radio Network
Habitat for Humanity
Accuracy in Media
Zondervan Corp.

Credit Solutions, Inc.
Biblical Archives

The Central Message
American Life League

C & D International/Pocket
Pak Albumns
WITAWWCR

Telex Communications
Crown international
Cablewave Systems

The Rutherford Institute
B.A.C. & Associates

The Children’s Sonshine
Network

VCY/America Network
Mercy Ships

The Lockman Foundation
ECFA

Bethany House Publishers
Religious World Travel/
William J. Murray
Evangelistic Assoc.
Killion McCabe & Associates
Servant Publications
Christian Educators
Association International
Max Greiner Jr. Designs
Response Unlimited
Liberty Counsel
American Bible Society
Christian Media

World Opportunities
International

Chris Lytle & Associates
Integrity Music, Inc.

CDR Communications
National Right to Life
International Russian
Radio/TV

Custom Business Systems
Inc.

Hendrickson Publishers
Victor Books

Intervarsity Press
Barbour & Company
Crossway Books

First American Monetary
Consultants

CONTINUED ON PAGE 166
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Jim and Mary
ave never met, but they're
part of a
powerful

Jim Cantelon and Mary Bussey have never
met, but together with WCFC TV38 in Chicago,
they're part of a powerful team.

Jim is the host for Talk To Me, an interactive,
live call-in program that's hearing from
viewers coast to coast in the darkest hours of
the night. Talk To Me is produced by the newly
formed Crossroads U.S.A. ministry and TV38.
From its Communications Center in Chicago,
TV38 provides the production and uplink
support for the nightly, two-hour program.

Talk To Me is one example of powerful
teamwork between TV38 and a ministry with a
desire to help people.

Another example
is Mary Bussey's
House of Hope.

X

O

who decided it was time to give people dying

from AIDS a reason to live. She didn't know

how she would do it, but she was determined to

create a house where hope through Jesus Christ
could be found, even for people with no hope.

TV38 wanted its viewers to hear Mary's

story; the response was more than Mary ever

expected. Donations of beds, furniture, and

cash came from people Mary had never met.

Through teamwork and God's blessings,

TV38, a nurse, and viewers who believed in

caring for others worked together to open the

doors to House of Hope.

If TV38 can help you

be part of a powerful

team, please call us.

We'd like to put our

teamwork

in action

for you.

w=3= WCFC/Chicago

nurse
38 South Peoria = Chicago, IL 60607-2628 = (312) 433-3838 = Fax (312) 433-3839

Jerry Rose, >resident » Dave Oseland, Program Director = Kevin SanHamel, Sales Manager » Debbie Revitzer, Production Manager
(Circle 199 on the Reader Service Card)
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527
528

536

539
540
541
542
543
544
545
5562
554

556

5567
558
601
602

603

605

607
608
610
611

614
619
620
621
635

639
641
643
645
651
652
653
655
656
658
659

702
704

Life Issues Institute

Moody Broadcasting
Network

Walk Thru The Bible
Ministries

Alaskan Adventures

Glory to God Ministries
The Nativity Foundation
T™I

Central Tower, Inc.
Brentwood Music

Audio Services Corporation
RYW Custom Marketing
Jeremiah Films/International
Press Association
Entertainment Lighting
Services

Strang Communications
Radio Ink

Gospel Light/Regal Books
Liberty Temple/Holywood
Studios

Consumer Products
Enterprise

AIDS: The Unnecessary
Epidemic

PESA Chyron Group
Media Concepts Inc.

EFT Corporation
Concerned Women for
America

The Salvation Army

NPR Satellite Services
Thomas Nelson Publishers
Moody Press

Christian Duplications
International

The Spoken Word of God
Berg Productions

Shelby Systems

Fetal Teaching Systems
Christ for the Nations
World Wide Printing Inc.
Embassy Cassette Inc.
Sony Corporation of America
Systems With Reliability, Inc.
American Happenings, Inc.
Cornerstone Financial
Services

Vega/Altec Lansing

21st Century Video
Productions

706

707
709
712
714
719
720
721
723
725

728
729
736
740
742
744
746
751

752
753
755
757
758
759
760
813

814
819

821
830
835
836
845

Budget Dubs USA/Dub
West

VJ Electronics

Eiki International, inc.
Cheetah Systems, Inc.
American Church Lists
John Hagee Ministries
Rainbow Study Bible Ltd.
World Bible Publishers, Inc.
N.F.T.A. Publishing Corp.
Harvest Crusades/A New
Beginning

Israel Ministry of Tourism
Middle East Gospel Outreach
Spectrotape/Your Story Hour
World Vision

Majesty Music

Bernice Bush Company
The Jubilee Network
TABBIES, Div. Xertex
International, Inc.

CCC of America

Reach Satellite Network
Aegis Benefit Administrators
World Relief

State of Israel Bonds

Dove Foundation

CRT Custom Products
Americans For A Sound
AIDS Policy

Energy - Onix
Encyclopaedia Britannica,
North America

Agape Productions
Spectral Synthesis Inc.
BEXT, Inc.

Studio Film & Tape

Una Sita Con Dios
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RELIGIOUS BOOKS . . . then it must be

Clang

® We have been printing, binding
and shipping BIBLES and
religious books around the world
for over 100 years.

@® There has never been a more cost

effective time for us to produce
your quality books and BIBLES.

® Please call us for an appointment,
at NRB in Los Angeles, February
15/16, or when we can see you to
demonstrate how we can help.

(Circle 118 on the Reader Service Card)

Contacts:

Jerry Hooper

404 Chesterfield Place
Franklin

TN 37064, USA
Telephone 615 791 6095
Fax 615 791 6095

or

Andrew Clay

St. Ives House

Lavington Street

London SE1 ONX

England

Telephone 011 44 71 928 8844
Fax 011 44 71 928 7715
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..and they
that hear
shall live.

—John 5:25

They listen because you care. You talk about their needs and interests and play their music to show you care, to build trust

and gain support. For over a century, we’ve been caring for the hurting and bringing companionship to the lonely. Each year,
millions find us to be a trustworthy friend. They support what we do.

We’re The Salvation Army and one way we care is with Wonderful Words of Life, a 15-minute weekly radio outreach of

inspiring music and messages. Air the program and bring more of God’s wonderful words of life to your listeners. Call for
our free audition kit at 404-728-6727.

Wonderful Words of Life

radio voice of The Salvation Army

(Circle 177 on the Reader Service Card)
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OFFICIAL CONVENTION

SPONSORS

Campus Crusade for Christ
International
Orlando, FL
Anniversary Banquet

Cornerstone TeleVision, Inc.
wall, PA
Hollywood Night

Credit Solutions, Inc.
Maywood, IL
Official Message Board

Family Net
Fort Worth, TX
Official Convention Program Booklet

ICMC
Seattle, WA
Opening General Session

Killion McCabe & Associates
Dallas, TX
Board of Directors Reception

KMC Media
Dallas, TX
Registration Packet

The New Inspirational Network
Charlotte, NC
Board of Directors/Chapter Officers
Luncheon

Salem Communications
Camarillo, CA
Religious Broadcasting Hall of Fame

StandardNews
Virginia Beach, VA
Shuttle Bus Service

Union Rescue Mission
Los Angeles, CA
All Media Breakfast

World Relief
Wheaton, IL
Sunday Moring Service

SUPPORT GROUPS

Alaskan Adventures, Rocklin, CA
Exhibit Hall Prize

The Aaron Group, Alexandria, VA
General Service Contractor

Barbour & Company, Anderson, IN
Exhibit Hall Prize

Chesapeake Audio/Video
Communications, Inc., Elkridge, MD
Audio and Video Recording, Technical

Audio and Video Support

Christian Images, Kennesaw, GA
Exhibit Hall Prize

Encore Productions, Anderson, IN
Sound and Lighting

FAMC, Inc., Fort Collins, CO
Exhibit Hall Prize

Phil Barfoot Music Company, Simi
Valley, CA
Worship Slides for
Sunday Morning Service

Media Travel USA/Carson Travel
Network, Tequesta, FL
Travel Agency

Shelby Systems, Cordova, TN
Exhibit Hall Prize

Spectrum Planning,
Los Angeles, CA
Shuttle Bus, Tours

Spectrum Sight & Sound, Inc.,
Hollywood, CA
Convention A/V Slides

Staff Pro Security, Inc.,
Los Alamitos, CA
Convention Security

The Warren Duffy Organization,
Huntington Beach, CA
Production of Hall of Fame Video
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RUSSIA via LOCAL radio!

Now your ministry’s message can be broadcast to a potential
audience of over 15,000,000 people on

MOSCOW'’S FIRST INDEPENDENT RADIO STATION

RADIO 101

101.2 mHz FM
100,000 Watts E.R.P.

You can reach the millions of
new believers throughout the
heart of Russia by way of
radio which Russians actually
listen to, LOCAL radio. Short-
wave listening is rapidly
declining as listeners tune in
to the new independent local
stations.

Moscow’s Most Powerful
FM Radio Signal

1233 kHz AM
150,000 Watts

Russians are captivated by
live newscasts, music, sports,
information and religious
programs which bring the
world to a formerly closed
society. Sunday and late
evening hours available for
Russian and English language
programs.

Radio 101 broadcasts family oriented music and talk programming from the landmark
Telebashnya Tower in the center of Moscow. Radio 101 is Moscow’s most prestigious and
popular radio station, with a reputation of truthfulness and objectivity. You can be assured of
reaching the most desirable audience in Russia. Call now for rates and availabilities.

B33 9Y«(Cla

RADIO 101 - USA Offfice

(Circle 172 on the Reader Service Card)

1 (800) 858-5577



Praise

in the

Night
Overnight,
Everynight.

Praise in the Night — an experi-
enced minister on the air live every
night lifting up Jesus . . . trained
Christian counselors taking phone calls
. . . toll-free telephone prayer lines . . .
seven hours a night, seven nights a week.

Praise in the Night — the solu-
tion to your overnight programming
through satellite programming . . .
with the capability of monitoring your
transmitter (EBS Monitoring included),
allowing you to broadcast effective
ministry all night long without having
to pay for the man-hours.

You can bear a live broadcast —
FREE! Just tune in to the International
Broadcasting Network between 10:00 pm
and 6:00 am (Central Time) any night
to hear Praise in the Night.

Steve Solomon,
host of Praise in the
Night, was born and
raised in a Jewish
family. Licensed by
the International
Church of the Foursquare Gospel,
Steve has over 16 years of ministerial
experience as a pastor and an evangelist.

CALL NOW for more infor-
mation — 1-800-727-7486.

_ \REF

INCORPO

(Circle 210 on the Reader Service Card)
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NRB Headquarters Staff

Executive Director E. Brandt Gustavson
Administrative Assistant Anne Dunlap

Conventions and Exhibits Director Mike Glenn
Manager of Convention Services David Keith
Convention Secretary Joanne Spence

Finance Director Mike Kisha
Finance Assistant Tim Shields

Membership Services Director Pat Mahoney
Membership Services Secretary Lisa Reeves

Publications/News Media Director
Ron Kopczick
News Editor/News Media Assistant Director
Sarah E. Smith
Features Editor Elizabeth Guetschow
Advertising Manager Dick Reynolds
Advertising Assistant/Directory Sales
Liz Oliver

Convention Volunteers

Facilities Ray Penny
Facilities Tosca Pacis
Facilities Lisa Livote
Facilities Rachel White
Facilities Dan McArthur
Facilities Gary Fisher
Facilities Ryan Slater
Facilities Mandolin Alvarado
Facilities Brooke Holland
Facilities Bill Ellis

Facilities Elaine Sutherland
Registration Babs Leonovich
Registration Laura Glenn
Registration Lorraine Straw
Registration Alicia Issac
Registration Olfa Reyes
Information Debbie Quinn
Information Ellie Fisher
Information Pam McMann
Information Asako Sato
Expo Phil French

Expo Alan Combs

Expo Russ Killman

Expo Carl Lawrence

Expo Bill Ball

Office Kitty Ellis

Office Nancy Thompson
Office Betty Ball

Office Tiffany Wiecial
Spouse Host Lois Clark
Spouse Host Mary Gustavson
Transportation Robert Colwell
Transportation Gregg Musolf
Press Alan Fretto

Press Jeane Reynolds
Press Jeffrey Anderson
Press Chuck Pollack

Press Mabel Loong

Press Stacy Ristagno
Finance Angela Colwell
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NARYESTChUSOE

< 3,850 people
commiitted their

n w mmm lives to Christ the
R last night of the
speatks, the Holy et Anabeim crusade
Spirit works
through Greg, w I"ﬁ m
and he connects. "ﬁ
God has His hand
b

Franklin Graham, Director
Samarttan’s Purse

THIS GENERATION

The final night of
the 1992 Anabeim,
California, crusade
drew an estimated

53,000 people.

“Greg Lautrie has
become one of the
finest Bible teaching
pastors und radio
preachers in the
entire United States
..To hear bim once is

enough to make you
want to hear him
[ED again and again. He
has a sparkle and a
H A RV EST wniqueness for
“As we enter into young and old.”
[C_R U S A D E S
what many have T.W. Wilson
called “Post-Christian Associate Evangelist
America,” God has By Grie

g . Evangelistic Assoctation
continued to raise up

vital ministries like
the Harvest Crusades.
This is an organiza-
tion that’s dedicated
1o the authority of
Scripture and to the
equipping of the e ———e—
bzl;dyﬂ chgbr{sl. i R

Hank Honegrooff, President
Christian Research Institute

Information packets and videos
are available. Please stop by our
exhibit, Booth 725.

(Circle 128 on the Reader Service Cardp
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NATIONAL RELIGIOUS BROADCASTERS

Administration/Board of Directors

EXECUTIVE DIRECTOR

E. Brandt Gustavson, National Religious
Broadcasters, 7839 Ashton Avenue, Manassas, VA
22110, 703-330-7000, fax 703-330-7100

EXECUTIVE COMMITTEE

President

David Clark, KMC Media, Inc., 12001 North Central
Expressway, Suite 700, Dallas, TX 75243-3715,
214-239-6940, 800-825-MEDIA, fax 214-980-1145

First Vice President

Robert Straton, Walter Bennett Communications,
Valley Green Corporate Center, Suite 220,

7111 Valley Green Road, Fort Washington, PA 19034,
215-836-2727, fax 215-836-2726

Second Vice President

Richard Mason, Radio Bible Class, P. O. Box 22,
Grand Rapids, Ml 49555, 616-942-6770,

fax 616-957-5741

Secretary

Sue Bahner, WWWG, 1850 Winton Road South,
2 Cambridge Place, Rochester, NY 14618,
716-461-9212, fax 716-461-0348

Treasurer

Brian Erickson, Back to the Bible Broadcast,

P. O. Box 82808, Lincoln, NE 68501, 402-474-4567,
fax 402-474-9304

Members-at-Large

Kay Arthur, “How Can | Live?”, Precept Ministries,
P. O. Box 182218, Chattanooga, TN 37422,
615-892-6814, fax 615-892-2449

Stuart Epperson, Salem Communications Corp.,
3780 Will Scarlet Road, Winston-Salem, NC 27104,
919-765-7438, fax 919-768-4147

Paul Ramseyer, Northwestem College Radio
Network, 3003 North Snelling Avenue, Roseville, MN
55113, 612-631-5000, fax 612-631-5010

Jose Reyes, La Voz de Salvacion, Bible Place,
Cleveland, TN 37311, 615-479-8511,
fax 615-472-8605/559-5461

Jerry Rose, WCFC -TV/Ch 38, 38 South Peoria,
Chicago, IL 60607, 312-433-3838,
fax 312-433-3839/433-3840

BOARD OF DIRECTORS

CLASS OF 1993

John F. Ankerberg, The John Ankerberg Show,
P. O. Box 8977, Chattanooga, TN 37411,
615-892-7722, fax 615-892-8767

Kay Arthur, “How Can | Live?,” Precept Ministries,
P. O. Box 182218, Chattanooga, TN 37422,
615-892-6814, fax 615-894-2449

James Birkitt, Christian Enterprises, Inc.,
103 Henry Place, Ashland, VA 23005,
804-798-4711, fax 804-798-8077

Russell Bixler, Comerstone Television, Inc., WPCB-
TV/Channel 40, 1499 Route 48, Signal Hill Drive,
Wall (Pittsburgh), PA 15148-1499, 412-824-3930,
fax 412-824-5442

Elmer Bueno, Buenos Amigos, P. O. Box 969,
Calistoga, CA 94515, 707-942-0880

Bruce Dunn, Grace Worship Hour, 114 West Forest
Hilt Ave., Peoria, IL 61604. 309-688-3641

Larry Burkett, Christian Financial Concepts,
601 Broad Street, SE, Gainesville, GA 30501,
404-534-1000, fax 404-536-7226

Edna Edwards, WFGW/WMIT, P. O. Box 158,
Black Mountain, NC 28711, 704-669-8477,
fax 704-669-5550

Anthony Evans, The Urban Altemative,
P. O. Box 4000, Dallas, TX 75232, 214-943-3868,
fax 214-943-2632

Clay Evans, What A Fellowship Hour, P. O. Box
20715, Chicago, IL 60620, 312-924-3232,
fax 312-924-9677

Ronn C. Haus, Family Christian Broadcasting,
KFCB-TV 42, P. O. Box 4242, Concord, CA 94524,
415-676-8969, fax 415-676-3659

Paul Hollinger, WDAC, P. O. Box 3022, Lancaster,
PA 17604, 717-284-4123, fax 717-284-4123 ext. 121

Don Johnson, Afterglow, 622 Lochlevin Cove,
Memphis, TN 38119, 901-682-3028

Jack Johnson, Southern Baptist Radio & TV
Commission, 6350 West Freeway, Fort Worth, TX
76150, 817-737-4011, fax 817-735-1790

Stuart Johnson, WETN, Wheaton College, Wheaton,
IL 60187, 708-260-5061, fax 708-260-4063

Tim LaHaye, Family Life Seminars, 370 L'Enfant
Promenade S.W., Suite 801, Washington, DC
20024, 202-488-0700, fax 202-488-0806

Ruth Luttrell, Calvary Evangelistic Mission, Inc.,
WIVV/WBMJ, P. O. Box 367000, San Juan, PR
00936-7000, 809-724-2727, fax 809-722-5395

Lloyd Ogilvie, Lioyd Ogilvie Ministries, Inc.,
6037 Hollywood Bivd., Hollywood, CA 90028,
213-464-7690, fax 213-464-1841

John G. Olson, Trans World Missions,

CONTINUED ON PAGE 176
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N
National Association of Evangelicals

congratulates

National Religious Broadcasters

on the occasion
of its

50&5

CONVENTION

Los Angeles, California
February 13-16, 1993

In April 1942 approximately 143 evangelical leaders gathered in St. Louis, Missouri, to discuss a
serious threat to religious broadcasting in the USA. The following year a larger group convened in
Chicago and organized the National Association of Evangelicals (NAE). Although there were other
concerns besides religious broadcasting facing the evangelical community in 1943, the right to buy
time for religious broadcasting remained a high priority. As a result, NAE set in motion plans for a
broadly based organization that would be devoted totally to religious broadcasting. The following
year (1944) in Columbus, Ohio, NAE gave birth to the National Religious Broadcasters (NRB) which
has served as our radio and television arm since that time. We are grateful for this partnership and
the positive results for the sake of Christ’s kingdom.

—Dr. Billy A. Melvin, executive director, National Association of Evangelicals

NAE * P.O.Box 28 * Wheaton, IL 60189
Phone: 708-665-0500 * Fax: 708-665-8575

(Circle 202 on the Reader Service Card)
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4205 Santa Monica Blvd., Los Angeles, CA
90029, 213-663-1176, fax 213-663-4975

Paul Ramseyer, Northwestern College Radio

Network, 3003 North Snelling Avenue, Roseville,

MN 55113, 612-631-5000, fax 612-631-5010

Al Sanders, Ambassador Advertising Agency,
515 East Commonwealth Avenue, Fullerton, CA
92632, 714-738-1501, fax 714-738-4625

Thomas “Ed” Steele, Ed Steele Agency,
311 North Tustin Avenue, Suite C, Orange, CA
92667, 714-997-8453, fax 714-997-5294

Cynthia Swindoll, Insight for Living, 1065 North
Pacific Center Drive, 400, Anaheim, CA 97506-
7126, 714-870-9161, fax 714-773-0932

Joni Eareckson Tada, Joni and Friends,
28720 Canwood Street, Suite 102, Agoura Hills,
CA 91301, 818-707-5664, fax 818-707-2391

William H. Thompson, What A Fellowship Hour,
P. O. Box 20715, Chicago, IL 60620, 312-924-
4497, fax 312-924-9677

David Virkler, Word & the World, Dedication
Evangelism, P. O. Box 10, Towaco, NJ 07082,
201-334-9081

Jimmy Waters, Jimmy Waters Ministries, Inc.,
217 Tulokke Court, Macon, GA 31210,
912-474-8893

Norman Wilson, The Wesleyan Hour, P. O. Box
50434, Indianapolis, IN 46250-0434,
317-576-8155, fax 317-577-4397

Ray Wilson, Black Buffalo’s TV Pow Wow, P. O.
Box 2607, Hemet, CA 92343, 714-925-8989

CLASS OF 1994

Dan Betzer, Revivaltime Media Ministries,
Assemblies of God Radio-TV Department,
P. O. Box 70, Springfield, MO 65801,
417-862-2781, fax 417-862-8558

Char Binkley, WBCL-FM, 1025 West Rudisill
Blvd., Fort Wayne, IN 46807, 219-745-0576,
fax 219-745-2001

Richard Bott Sr., Bott Broadcasting Company,
8801 East 63rd Street, Kansas City, MO 64133,
816-353-7844, fax 816-353-8228

Ron Cline, HCJB, World Radio Missionary
Fellowship, Box 553000, Opa Locka, FL 33055-
0401, 305-624-4252, fax 305-621-2333

Richard Dean, WFMZ Radio and Television,
East Rock Road, Allentown, PA 18103,
215-797-4530, fax 215-791-3000

Richard W. DeHaan, Jr., Radio Bible Class,
P. O. Box 22, Grand Rapids, MI 49555,
616-942-6770, fax 616-957-5741

James Dobson, Focus on the Family,
Box 35500, Colorado Springs, CO 80935-3550,
719-531-3400, fax 719-531-3331

Jean Donaldson, Christian Children’s
Association, P. O. Box 446, Toms River, NJ
08754, 908-240-3003

Vic Eliason, WVCY-FM, 3434 West Kilbourn
Avenue, Milwaukee, WI 53208, 414-935-3000,

fax 414-935-3015

Paul Freed, Trans World Radio, 300 Gregson
Drive, P. O. Box 700, Cary, NC 27512-0700,
919-460-3700, fax 919-460-3702

James A. Gwinn, CRISTA Ministries, 19303
Fremont Avenue N., Seattle, WA 98133,
206-546-7481, fax 206-546-7483

Jack W. Hayford, Living Way Ministries, 14480
Sherman Way, Van Nuys, CA 91405-2499,
818-779-8150, fax 818-779-8151

Donna L. Hofer, KRDU, 597 North Alta Avenue,
Dinuba, CA 93618, 209-591-1130,
fax 209-591-5250

June Hunt, Hope for the Heart, 6600 LBJ-Suite
4175, Dallas, TX 75240 (Box 7, Dallas 75201),
214-458-2244, fax 214-392-4481

Mel Johnson, Northwestemn College,
3003 North Snelling Avenue, St. Paul, MN
55113, 612-631-5000, fax 612-631-5010

Howard O. Jones, Hour of Freedom, 208 North
Main Street, Oberlin, OH 44074, 216-774-2283

D. James Kennedy, Coral Ridge Ministries,
Box 40, Fort Lauderdale, FL 33302,
305-771-8840, fax 305-771-2952

Alex Leonovich. Slavic Missionary Service,
Box 307, South River, NJ 08882-0307,
908-873-8981, fax 908-249-2078

Ron Mighell, Dominion Broadcasting Company,
Inc., 2757 Monroe Street, Toledo, OH 43606,
419-245-2278

Members are shipping with
Airborne Express at an amazing rate.

7O

1 Getour low overnight rates |
Airborne Express
mem,gh?;';m. | and highly rated service. |
I To receive your free Airborne Express Supply Kit, |
I please print or type and mail to the address below. |
As a member of I Association Code: I
(Circle One)

you can now ship an overnight letter | Me/Ms. |
with Airborne Express for the special rate of just $8.75. That’s an | Tite |
amazing 44% savings over what you'd pay with Federal Express. l Company Name |
And you'll enjoy the first-rate service that has made | Street Address AR )t |
Airborne the fastest growing overnight air express carrier for the | ciy , or0 State Zip 1
past eight years. Including fast, reliable delivery to every zip code in I I

the U.S. Dependable service to 195 countries worldwide. Plus free Phone ( )
pickup during normal business hours. | fres Code Mail to: |
To take advantage of these special savings, simply mail the | JIIRBORNE  Member Communications Plus |
coupon or call Airborne toll-free at 1-800-289-2776. Then no | EXPRESS. 462} e{cﬁm‘%% |
matter how much you ship, you'll always get an amazing rate. | |
*8 0z. Letter Express. Shipments within contiguous U.S. and Puerto Rico. I For faster service, call 1-800-289-2776. Please identify '

ourself with your Association Code located above

l y . l
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Norman Qlsen, Salem Communications Corp.,
4880 Santa Rosa Road, Suite 300, Camarillo,
CA 93010, 805-987-0400, fax 805-482-8570

Ray Ortlund, Haven of Rest Ministries,
2401 Hyperion Avenue, Los Angeles, CA 90027,
213-664-2103, fax 213-664-6502

Wayne Pederson, KTIS, 3003 North Snelling
Avenue, St. Paul, MN 55113, 612-631-5000,
fax 612-631-5010

Pat Robertson, Christian Broadcasting Net-work,
CBN Center, Virginia Beach, VA 23463, 804-
424-7777, tax 804-424-7777, ext. 3019

Tom Schindler, Back to the Bible Broadcast,
P. O. Box 82808, Lincoln, NE 68501,
402-474-4567, fax 402-474-4519

Lee Shultz, Assemblies of God, 1445 Boonville
Avenue, Springfield, MO 65802, 417-862-2781,
fax 417-862-8558

Charles F. Stanley, In Touch Ministries, 3836
DeKalb Technology Parkway, Atlanta, GA
30340, 404-936-6365, fax 404-936-6399

Robert Straton, Walter Bennett Communica-
tions, Valley Green Corporate Center, Suite 220,
7111 Valley Green Road, Fort Washington, PA
19034, 215-836-2727, fax 215-836-2726

George Sweeting, Moody Bible Institute,
820 North LaSalle Drive, Chicago, IL 60610,
312-329-4107, fax 312-329-2033

Mike Trout, Focus on the Family, P. O. Box
36500, Colorado Springs, CO 80935-3550,
719-531-3400, fax 719-531-3331

Ray Wilson, Wilson Advertising Associates,
Inc., P. O. Box 1947, Glendale, CA 91209,
818-246-2200, fax 818-568-0446

CLASS OF 1995

Edward Atsinger, Salem Communications
Corp., 4880 Santa Rosa Road, Suite 300,
Camarillo, CA 93010, 805-987-0400,

fax 805-482-8570

Theodore Baehr, Christian Film & TV
Commission, 5185 Peachtree Dunwoody
Road, Atlanta, GA 30342, 404-255-8558,
fax 404-255-9828

Sue Bahner, WWWG Radio, 1850 Winton
Road, 2 Cambridge Place, Rochester, NY
14618, 716-461-9212, fax 716-461-0348

Robert Bowman, Far East Broadcasting Co.,
Box 1, La Mirada, CA 90637, 213-947-4651,
fax 213-943-0160

David Breese, Christian Destiny, “Pause for
Good News,” Hillsboro, KS 67063,
316-947-2345, fax 316-947-5560

William R. Bright, Campus Crusade for Christ,
100 Sunport Lane, Orlando, FL 32809,
407-826-2000, fax 407-826-2120

Steve Brown, Key Life Network, 160 Harbor
Drive, Key Biscayne, FL 33149, 305-361-2058,
fax 305-361-8131

Jon Campbell, Ambassador Advertising,
515 East Commonwealth Avenue, Fullerton,
CA 92632, 714-738-1501, fax 714-738-4625

David Clark, KMC Media, Inc., 12001 North
Central Expressway, Suite 700, Dallas, TX
75243-3715, 214-239-6940, 800-825-MEDIA,
fax 214-980-1145

John Corts, Billy Graham Evangelistic Assn.,
1300 Harmon Place, Minneapolis, MN 55403,
612-338-0500, fax 612-338-6809

Edward Elliott, The Domain Group, 289 Main
Place, Carol Stream, IL 60188, 708-688-5300,
fax 708-668-0158

Stuart Epperson, Salem Communications
Corp., 3780 Will Scarlet Road, Winston-Salem,
NC 27104, 919-765-7438, fax 919-768-4147

Brian Erickson, Back to the Bible Broadcast,
P. O. Box 82808, Lincoln, NE 68501,
402-474-4567, fax 402-474-9304

Jerry Falwell, Old Time Gospel Hour,
Thomas Road Baptist Church, Lynchburg, VA
24505, 804-239-9281, fax 804-528-4395

B. Sam Hart, Grand Old Gospel Fellowship,
160 East Main Street, Lansdale, PA 19446,
215-361-8111

Paul Kurtz, Billy Graham Evangelistic Assn.,
1300 Harmon Place, Minneapolis, MN 55403,
612-338-0500, fax 612-338-6103

Michael Little, Christian Broadcasting Network,
CBN Center, Virginia Beach, VA 23463,
804-523-7162, fax 804-523-7812

CONTINUED ON PAGE 178

It’s Time for Americans to Take a Stand
.+ Un Our Knees!

JOIN A NATION UNITED IN PRAYER

Racial strife. Moral breakdown.
Domestic violence. Our nation
needs healing.

On Thursday, May 6. millions of
men, women and children of all
faiths will pause to celebrate the
National Day of Prayer. They’ll set
aside a few moments—and any
differences between them—and
unite before God on our country’s
behalf. You can join them . . . at

home, work or school.

(Circle 161 on the Reader Service Card)

If you believe God’s blessing

matters, make plans to be united in
prayer for America on May 6. To
find out more about the National
Day of Prayer and how you can
organize an event in your
community, write:

National Day of Prayer,
Box 15616,
Colorado Springs, CO
80935-5616.

Or call 719-531-3379.
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Richard Mason, Radio Bible Class, P. O. Box
22, Grand Rapids, MI 49555, 616-942-6770,
fax 616-957-5741

Sam Moore, Family Media, Inc., Thomas
Nelson Publishers, Nelson Place at Elm Hill
Pike, P. O. Box 141000, Nashville, TN 37214-
1000, 800-251-4000, fax 615-889-3931

Rabert Neff, Moody Bible Broadcasting
Services, 820 North LaSalle Drive, Chicago, IL
60610, 312-508-6900, fax 312-329-4468

Donald Nelson, KJNP, Box O, North Pole, AK
99705, 907-488-2216

Jose A. Reyes Sr., La Voz de Salvacion, Bible
Place, Cleveland, TN 37311, 615-479-8511,
fax 615-472-8605/559-5461

Carl Richardson, Carl Richardson Ministries,
P. O. Box 1000, Brandon, FL 33509-1000,
813-684-3300, fax 813-684-3400

Tom Rogeberg, In Touch Ministries, 3836
DeKalb Technology Parkway, Atlanta, GA
30340, 404-936-6365, fax 404-936-6399

Jemy Rose, WCFC/CH 38, 38 South Peoria,
Chicago, IL 60607, 312-433-3838,
fax 312-433-3839/433-3840

Larry Souder, WPEL, Locust and High Streets,
P. O. Box 248, Montrose, PA 18801,
717-278-2811

Bennie Triplett, Church of God, P. O. Box 178,
Lebanon, OH 45036, 513-932-3003

Abe C. Van Der Puy, World Radio Missionary
Fellowship, 2054 SE 37th Court Circle, Ocala,
FL 32671, 305-624-4252, fax 305-621-2333

J. Otis Yoder, Heralds of Hope, Inc., Box 3,
Breezewood, PA 15533, 717-485-4021

1992-93 NRB CHAPTER OFFICERS

EASTERN CHAPTER

President: Steve Cross, WABS Radio,
5545 Lee Highway, Arlington, VA 22207,
703-534-2000, fax 703-534-3330

Vice President: Joe Battaglia, Renaissance
Communications, Saddle Brook, NJ

Secretary: Ward Childerston, WCRH-FM,
Williamsport, MD

Treasurer: David Virkler, Dedication
Evangelism, Towaco, NJ

Members-at-large: Sue Bahner, WWWG-AM,
Rochester, NY; David Eshleman, WBTX-
AM/WTLK-FM, Broadway, VA; Nevin Larson,
WDCX-FM, Buffalo, NY; Alex Leonovich,
Slavic Missionary Service, Middlebush, NJ

SOUTHEASTERN CHAPTER

President: Dick Florence, WKES-FM, Box
8888, St. Petersburg, FL 33738, 813-391-9994

Vice President: Priss Arias, Hope for the Heart,
Dallas, TX

Secretary: Jan Silvious, Jan's Joumal Radio,
Chattanooga, TN

Treasurer: Joe Emert, WAFS-AM, Atlanta, GA

Members-at-large: Mike Bingham, WRMB-FM,
Boynton Beach, FL; Pamick Jennings, WROM-
AM, Rome, GA; Regina McGraw, Salvation
Army, Atlanta, GA; Steve Moore, Christian
Financial Concepts, Gainesville, GA; Jim Piper,
Toccoa Falls Radio, Toccoa Falls, GA; Rob
Schermerhom, WMIT-FM, Black Mountain, NC

MIDWESTERN CHAPTER

President: Philip Mowbray, WCFC-TV/Channel
38, 38 South Peoria, Chicago, IL 60607,
312-433-3838, fax 312-433-3839

Vice President: John Maddox, Moody
Broadcasting Network, Chicago, IL

Secretary: Lee Lambomn, Radio Bible Class,
Grand Rapids, Mi

Treasurer: Edward Elliott, The Domain Group,
Carol Stream, IL

Members-at-large: Scott Keegan,
WGNR/WGNB, Zeeland, Ml; Norman Wilson,
The Wesleyan Hour, Indianapolis, IN

SOUTHWESTERN CHAPTER

President: Phil French, Mid-America Gospel
Radio, 1817 North Third Street, Suite 202,
Phoenix, AZ 85004, 602-254-5333

Vice President: Bob Lepine, KSLR-AM,
San Antonio, TX

Secretary: Burt Perrault, Momingstar Radio
Network, Houston, TX

Treasurer: Robin Jones, KQCV-AM,
Oklahoma City, OK

President emeritus: Joe Willis, Gamette
Communications, Dallas, TX

Members-at-large: Dale Davis, KTLF-FM,
Colorado Springs, CO; Larry Deakins, Hope for
the Heart Ministries, Dallas, TX; Pam Long,
SpaceCom Systems, Tulsa, OK; John Scaggs,
Momingstar Radio Network, Houston, TX;
Barry Thompson, KJAN-FM, Crowley, LA; Keith
Whipple, KNRB-AM, Fort Worth, TX

SOUTH CENTRAL CHAPTER

President: Don Johnson, Afterglow Ministry,
6223 Lochlevin Cove, Memphis, TN 38119,
901-682-3028

Secretary: Harold Penn, KSUD Radio, West
Memphis, TN

Treasurer: Tom Mann, Sonlight Adio
Prodctions, Memphis, TN

Members-at-large: Bill Fox, Thomas Nelson
Publishing, Nashville, TN; Buck Jones, Love
Worth Finding Ministry, Memphis, TN; Faye
Lindsay, WWGM Radio, Nashville, TN; Karen
Schmuibach, Leawood Baptist Church,
Memphis, TN

WESTERN CHAPTER

President: Jamie Clark, KFIA, 5706 Marconi
Avenue, Carmichael, CA 95608, 916-485-7710,
fax 916-485-1446

Vice President: Mike Trout, Focus on the
Family, Colorado Springs, CO

Secretary: Jon Fugler, KLRD, San Bemardino,
CA

Treasurer: Dennis Worden, KKLA, Los
Angeles, CA

Members-at-large: Jon Campbell, Ambassador
Advertising Agency, Fullerton, CA; Gary Curtis,
Living Way Ministries, Van Nuys, CA; Roger
Kemp, Insight for Living, Anaheim, CA; Jennifer
MacDonald, Crista Broadcasting, Seattle, WA

CARIBBEAN CHAPTER

President: Jose D. Camacho, Apartado 9707,
Cagas, PR 00726

(Chairmen of the following NRB Standing
Committees are considered members of the
Board of Directors during their respective terms
of office.)

BNRB
Glenn Plummer, Christian Television Network,
Box 19700, Detroit, Ml 48219, 313-559-4200

HNRB

Stan Jeter, CNI Institute, P. O. Box 2340,
Chesapeake, VA 23327, 804-523-5511,
fax 804-523-5500

INTERNATIONAL

Jerry Rose, WCFC-TV/Channel 38, 38 South
Peoria, Chicago, IL 60607, 312-438-3838,
fax 312-433-3839/433-3840

IRB

Dr. Tom Nash, Communications Department,
Biola University, La Mirada, CA 90639,
310-903-4804

MUSIC LICENSING

Edward Atsinger, Salem Communications
Corp., 4880 Santa Rosa Road, Suite 300,
Camarillo, CA 93010, 805-987-0400,

fax 805-482-8570

RADIO

Rich Bott, KCCV, 10550 Berkley, Overiand
Park, KS 66212, 913-642-7600,

fax 913-642-2424

TELEVISION
Glenn Plummer, Christian Television Network,
Box 19700, Detroit, Ml 48219, 313-559-4200
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Tap Into the Most Responsive
Christian Lists With Response Unlimited

Many of today’s mailers and telemarketers have discovered
evangelical consumers to be one of the most responsive target markets!

Response Unlimited has become a leading supplier of responsive Christian lists. You get next day
turnaround on most lists, prompt, courteous and efficient service -- and free list recommendations!

Call Today!

AMG International (36,178) ...........ccoooovvuimririooiieeeoeeee $60M*
Active Christian Home School Buyers (13,661) ..., $80M°*
Activist Evangelical Donors (473,992) ..........o..cooooovvcioooioior $60M
American Church Bond Investors (60,532} ..............cc..ccooocoovvcorivriin, $35M°
American Portrait Films (40,500)

Back to God Activists (14,783) ...

Best Political Conservative PAC Donors (234,717) ........coocoovvvinnnn.. $100M
Bible Literature International (30,000} ..............ccoccoovuooovoere

Bible Pathway (31,000} ...........cccoovvrivvinen,
Bible Prophecy Bookbuyers & Donors (10,217). .
Biblical Perspectives Active Buyers (10,755) .............c...ccooooovvvrevinnne,
Biblical Scoreboard Magazine (48,766) ...............c...c.cccooccoovovveviinnonn.
Born Again Doctors Who Donate (6,248) .
Buyers of Christian Bestsellers (3,863) ........ g
California Evangelical Political Givers {25,394) .............ccoooccvvvi.. $100M°
Canadian Christian Heritage (55,521) ..........c.coouvvvmovmovnnn.

Check Writing Evangelical Activists (51,543)
Christian Action Network (28,107) ...................
Christian Computer Software Buysrs (3,373)
Christian Contributor Name Source (537,271) ...........cocoovoovvceornn,
Christian Donors for Constitutional Rights (50,826) ...
Christian Health & Nutrition Bookbuyers (39,528} ......... 4
Christian Hertage (210,000) ...........coocoovvvvvoreieioec e
Christian Home School Product Buyers (48,673) .....................c...........
Christian Information Bureau (15,000) .................... o —y
Christian Inquirer (42,356) ............cc...cocooocooiiiiiii,

Christian Lifestyle Select (117,486)
Christian Music Artists (9,800) ...........c.o..ccooiivmveoiriies e
$100+ Christian Political Donors (48,098) ..................cccooorrvvv,
Christian Publishing Company Buyers (162,488) .

Christian Recreation Investors and Donors (45,100} ..... SE—— $80/M
Christians Seeking Extra Income (7,950) ................ ... $65M°
Christians With a Heart for israel (36,676) .......... ... $55M°
Church Audio-Video Equipment Buyers (24, 735) ......... $75M
The Church Moving Forward (28,012) ... R — $80M

Church Music Directors (140,836) ..... .. $25M°
Church Music Report (19,289) ..............

Church Music Report Masterfile (208,047)
Citizens United for Morality (190,000) ...

Could You Not Tarry (4,903) ..............co......... .$75Mm°
Cream of the Crop Christian Activists (51,636) .. ... $85M
Cream of the Crop PTL Donors (64,857) ..............ooocooveiivvvccr, $T5M
Cross Mailmart Donors and Buyers (46,227) ...........ococooovvovveven. $65M°
Cross Maiimant's Bookstores (9,234) ........

Crusade Donors (253,892). ......................

Cult Awareness Buyers and Donors (21,836) ..............c.ccooverevvrnnrnnnn, $70M°

Destiny Image Publishers (31,907) .........cc.cccooevvviiviiiieioecrres, $80M°
Destiny Image Publishers’ Bookstore Customers (4,475) ... :

Donors to a Christian Legal Defense Ministry (4,259) ....
Donors Who Oppose Religious Persecution (6,352) ..
Eagle Systems’ Children's Video & Book Buyers (24,650) . *
Evangelical Churches in Canada (10,036) ..............ccc.ccoocoiivviviiorrr $60M

Evangelical Outreach Activists (25,461) .... ... $80M
Evangelical Political Activists (115,084) ................cooocrevvvcriorrnn, $60M°*
Evangelical Pro-Life Donor Masterfile (203,108} .................cc..occoooo.... $95M°
Evangelical Pro-Lite Donors (4,778) ...................... P s—— $65M°
Evangelize the World Donors (38 048) .............................................. $70M
Family Concem (60,841) -

Family Donors (120,496)

Family Entertainment Network (537,563) .............cc.ccoocovvvcrio $T5IM
Family Trust (64,582) ...............ccoccoomnnnn. . — oo $100M
Financially Secure Christians (11,435) ... $90M®
Freedom Village USA (59,798) ..................cc.occoooee.... . $65M°
Georgia Pro-Lifers and Conservatives (75,926} ............................... $80M*
Glory Ministries (15,727) .......o..oooovoooieoeeeeoe . $80MY
Great Christian Books Actives (74,053) ................ S——— 7 L7, '
Great Christian Books Prospects (65,164) . e $50M°
Greenhomes America (4,284) ....................... .. SBOM®
High Profile Christian Business Men (89,305) ............ NPR— p— $60M°
Home & Family Causes Donors (491,342} ..., $65M
Home School Oriented Christian Families (106,087) ........................... $60M*
Ichthys BOOKS (5,462) ...........cccccoovviiiiiiniiireemeeceee e $75M°
ltiinois Pro-Lite, Conservative Donor Masterfile (250,000) ................... $75M°
In God We Trust (58,152) ........ccoooooivvviivieeciccie) i, $50M°
Inspirational Network Buyers (10,819 .... o $35M°
Keep America Christian Donors (18 463) o Y $100M°

Kingdom Kids (2,775} .......... .
Lamb and Friends (48,430) .. v —
Liberation (29,483) ..........cccccovirivirerinnn

Lite is Precious Donors (18,830) .
$1000+ Lifetime Members of a Christian T.V. Mlnlstry (38 H 1) ............ $80M*
Living Truth Ministries (12,904) ............................... . .

Mickey & Becki Moore Ministry (4,502) .......
Mid America Evangelism Donors (87,220} .. .
Midnight Call Magazine (19,000) ...........c....coovueeivvieiroeoies

Minister's Manna (8,142) ...............ccooooovvvvvoveeereerrooeeceseessr e _—y

William J. Murray Evangelistic Association Actives (7,562) .................. $90M*
National & International Religion Report (7,800) ...................ccoocvvvnenn... $95M
National Christian Computing Convention Attendees (1,714) ...... ... $200/F*
National Citizen Action Network — VIP List (13,610) .............. !NQUIRE'
News from israel (10,000) ..........ccoovueormmmmmreeieoeeeie e, $80/M
North American Renewal Service Committee (34,554) ... $80M°*
Orthodox Churches, Priests and Subscribers (3,500) .. $250/F
Pastor & Church Muttiple Responders (77,000) ...... $75/M
Pastor & Church Single Responders (110,000) ...............cc.occoocoooe... $65M
Prime Donors to a Christian Prophetic Ministry (18,050) ..................... $80M°

Prime Evangelical Donors (82,880) .........
Prime Evangelical Political Donors (29,948) .
Prime Music Buyers (57,031)

Pro-Life Organizations and Crisis Pregnancy Centers (5,000) ............. $50M*
Prophecy Bookbuyers (65,641) .............coouiveiveerrnreicriesies s $60M°*
The Prophecy Newsletter (8,425) SR S $95M°
Pulpit Helps (142377 ..., .. $45M°
Rap MISSION (16,557) ........ovveiirrieraieiee e $55M°
Religious Libraries (11,043) ............c.cccco........ R $60M°
Religious Market Suppliers (3,808) .. iyt il $125M
Religious Schools (6,010) T— ... $60M°
Research & Educational Foundation (9,925) ..................... . $BOM
Responsive Fundamentalist Donors (85,310) v $TOM
Revival Donors (17,048) .............cccovvevennne. s rer——— $65M
The Rutherford institute (37,434) ..............c..ccoooevveiicvieei. ... $80M°
Sacred Music News & Review (2,641) ......... $70M°
7th-Day Adventist Churches (3,913). ..o, ... $45M°
7th-Day Adventist Pastors, Leaders & Decision Makers (63,949). ........ $65M*
Single Aduft Ministry Leaders (5,150} ............cccccoovuvvrirroeeieerren, $425/F*

Sound Givers (143671} ......................
Texas Christian Activists (40,308) .......
Video Bible Story Buyers (129,600)

I'Elrml'tle

‘available for tele-marketing!

c¢/o The Old Plantation Rt. 5, Box 251 Waynesboro, VA 22980-9111
Phone: (703)943-6721

Fax: (703)943-0841

(Circle 173 on the Readér Service Card)




“Arise, Shine; for your light bas come,
and the glory of the LORD bas risen upon you.”
—Isaiab 60:1

SPREADING THE WORD THROUGHOUT NEW MEXICO

KCHF TV 11 Santa Fe/Albuquerque
TV-61 Albuquerque
TV-58 Taos
TV-51 Southern Colorado
and
KDAZ Radio 730 AM

) D

L

.

CHRISTIAN

Albuquerque/Santa Fe (505) 345-1991
Toll Free 1-800-831-WORD

T
v

“LEARN SPANISH, AS YOU LEARN THE WORD OF GOD"
CASSETTE TAPE AND BOOKLET NOW AVAILABLE TO
YOUR MINISTRY. CALL FOR MORE INFORMATION.

(Circle 181 on the Reader Service Card)
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* Greater New York-New Jersey

1+0+1=30'Million"
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2QKTING OUR SILVER ANNITERe, - 2
et ‘25 \(A;‘a\r‘i%f roadcasting éﬁg/‘e ”E”Mﬁy
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Bmadsnﬂg RADIO AND TELEVISION PLACEMENT SPECIALISTS
(%CFVICC AMINISTRY OF BIBLE STUDY TIME, INC.

BOX 1714 - SPARTANBURG, SO. CAROLINA 29304 - (803)585-0470 -+« FAX (803) 583-7946

Dr. WR. Crews, Rachel C. Buckley Terrie L. Moyer
President 5 Client Services Ciient Services
(Circle 179 on thigReader Service Card)






