


This Program Does

What You Wish They'd All Do. ..

anagers and PDs from
120 Christian stations all across
America love it. Better still, their
listeners love it.

PROCLAIM! It’s positive. Upbeat.
Warm. Relational. Practical. Each day
it draws listeners to the final authority
of life: Jesus Christ Himself and His
Word. That’s quite a program!

PROCLAIM! is a tested, proven daily
quarter-hour oasis featuring best-
selling author, speaker and president
of Moody Bible Institute, Dr. Joseph
M. Stowell. But this program bonds
listeners to the person of Christ, not
the proclaimer.

PROCLAIM!

Listen to PROCLAIM! Talk with one
of the 120 PROCLAIM! stations. Your
station just might become 121 or 122
on the growing station list . . .

Dr. Joseph M. Stowell

A MINISTRY OF MOODY BIBLE INSTITUTE

To receive PROCLAIM! on
satellite or CD, call or e-mail us.
Each disc includes a full week’s worth
of programs. And a 29-second daily
spot. Programs are 13:30 minutes long.

This program does what you wish
theyd all do. PROCLAIM!

Call 1-800-621-7031 or e-mail to
proclaim@moody.edu.

MOODY BROADCASTING NETWORK
820 N. La Salle Boulevard
Chicago, Illinois 60610



The new
24-hour
programming
service for
your station.

¥

B0IR 844-8388

Innovative

For broadcasters throughout the country, American Family Radio is
the best source for innovative, flexible and fully professional Chris-
tian radio programming. AFR’s 70% music/30% talk format is suit-
able for both commercial and non-commercial stations. We feature
live on-air personnel — never automated — and a complete 24-hour-a
-day schedule. Each hour includes five minutes for local breaks.

inspirationa

At AFR, rninistry is everything. That’s why we offer these programs:

e Focus on the Family with Dr. James Dobson

o Truths that Transform with Dr. D. James Kennedy

e How Can I Live? with Kay Arthur

* Love Worth Finding with Dr. Adrian Rogers

e The Alternative with Dr. Tony Evans

* Morney Matters with Larry Burkett and much more.

(Your station is identified after each program.)

Our music is an uplifting mix of the very best in light contemporary, old
favorites and the great hymns of the church. Saturday mornings feature
programs just for kids while Saturday nights are strictly for youth.

informative

Your listeners will stay on top of news and current events with the best
in short features including Waslington Watch, Phyllis Schlafly Report, Cal
Thomas Commentary, Byline, Probe and others. AFR’s own Today’s Issues,
an hour-long listener call-in show, and AFA Report, a daily interview show
with newsmakers directly from the nation’s capital, make AFR the infor-
mation leader.

With AFR’s hourly news, short features and issue-oriented shows, you
need only one source for complete news programming.

... Iree

There are no strings attached. AFR programming costs you
nothing. There are no time contracts and you can drop the

ﬂmt service any time. You are free to break away for local or

L S segment programming.
to TECHNICAL INFORMATION

Call now and we’ll send you a

free demo tape. Contact ER RS acl o:

Marvin Sanders, AFR * Comstream ABR200 receiver
P.O. Drawer 2440, Tupelo, MS * LMB and KU band dish
38803. Receive AFR on:

» G-Star 1, Transponder 8, fre-
quency 12164.2, 128 kilo-
byte, format definition 1, 27,
U, 7

Approximate equipment
costs: $2000



Christian Fundraising Experts

InfoCision

Outbound Telemarketing Leader

Best in America InfoCision is proud
to have been award-
ed the prestigious
MVP Quality Award
| by Telemarketing

' Magazine for three
consecutive years.
Our obsession with
quality -- and caring
Christian communi-
cators who can pray

- ™

BOLO Awanp”

e with your donors --

Tt

are the reasons
InfoCision raises far
more money for Christian organizations
than any other outbound telemarketing
company.

Call Today...
and receive a free
subscription to our
TeleFunding
newsletter -- the tele-
marketing industry’s
best resource for devel-

oping successful outbound &
fundraising programs. =

(330) 668-1400
Nick Stavarz
Vice President - Fundraising

)| InfoCision Management
325 Springside Drive
B) Akron, Ohio 44333




Men in My Life
by Sue Bahner
Broadcasting live from
a Promise Keepers
conference can be a
challenge. Discover
how WDCW-AM/
Syracuse, N.Y., pulled it
Off with style.

Vision’s Voice

by Dawn Bumstead

This year marks the retirement of
Warren and Char Bolthouse from

Family Life Radio, the ministry they

founded.

A True Companion

by Mark Cutshall
Companion Radio is a
new sub-carrier service
designed to allow a
station to reach children,
adults, and seniors simulta-
neously.
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Face the Facts

by Ed Steele

The baftle can rage between
program producers and
station owners. Get the facts
from an industry veteran.

L |
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The City With No Doors

by Kathy Sindorf and Sunmee Choi
Open the door to the 20th anniversary
celebration of WCFC-TV 38/Chicago.

Family Life's Radio Story

You have tuned in to the annual radio
issue of Religious Broadcasting. This is-
sue is chock full of stories, from a family
vision to a sports hero, from a Web site
to a sub-carrier service, and from a
Promise Keepers broadcast to program
producer/owner struggles. There is even
one television feature for good mea-
sure. It is all for your enjoyment, encour-
agement, and edification, so don’t
touch that dial!
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http://www.
kkla.com

by Charlie
Richards
KKLA-AM-FM/Los
Angeles is simulcast-
ing on the World
Wide Web. Explore
what the station is
doing and learn how
you can do the
same.
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Features

Ruettgers’ Role

by Brian E. Wolff

Green Bay Packers’ offen-
sive tackle Ken Ruettgers is
a sports hero, an author,
and a broadcaster. Take a
look at his playbook.
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SicNING ON

My Day with God

n his book, No Graven Images, Chuck Colson quotes
Gene Edward Veith: “The heart of our religion is in a
relationship with God — and relationships thrive on com-
munication.” As a Christian, I find great joy and comfort
in the absolute knowledge that I can bring anything to
God in prayer and that He will listen and respond.

In January’s column, I challenged you with Robert gop straton is
Cook’s devotional “Today with the King,” in which he chairman of National
talked about spending a whole day with God. We all try  Religious Broadcasters
to set aside time for prayer and meditation, but not many and senior vice

. . president of Walter
of us have ever spent an entire day alone with our Lord. ., et communica-

I planned such a day during my vacation this sum- ions in Fort Washing-
mer and want to share my experience with you in the ton, Pa.
hope that it will encourage you. I don’t believe my life
will ever be quite the same again.

I approached my special day with anticipation and excitement, working to
prepare my heart and mind. Music is a very important part of my life and it is
also a special way to open your heart to God’s Word. I couldn’t help but
fondly remember my friend Dr. Stephen Olford, who often remarked that
when you marry musicology with theology (music and the Word), it produces
doxology (praise).

I prayed this would be the result of my day with the Lord. I selected
several favorites, many of which were on Maranatha! Music’s The Silver Anni-
versary Project XXV CD. The last cut, “I Love You Lord,” was without a doubt
my favorite.

Summer in Vermont helps me to appreciate all that God has created —
clean, clear air; beautiful lakes and mountains; majestic trees; and all of God’s
creatures. There could be no better place for me to spend a day with our Lord
than there. I spent much of my time sitting on the dock at our summer house,
looking over the lake, listening to glorious music, and talking with God.

Veith also wrote, “Christians are meant to have an on-going conversation
with God. We address Him in the language of prayer and He addresses us in
the language of Scripture.” As I worked through several devotionals, includ-
ing Our Daily Bread, Encounter With God, Inspiration for Today, and A Dangerous
Grace, 1 was often led back to Scripture, to lose myself in God’s Word as He
responded to my prayers.

Throughout my day, I sensed the overwhelming presence of His power
and strength. The Psalmist said it quite well: “I lift up my eyes to the hills —
where does my help come from? My help comes from the Lord, the Maker of
heaven and earth” [Psalm 121:1,2/NIV]. Surrounded by God’s creation and
immersed in prayer, I have never felt God’s presence more strongly.

It takes special discipline to commit to a devotional time every day — and
even more discipline to set aside an entire day. We are rewarded, however,
with a prize beyond price, as we draw closer to God through our faith.

I have committed to myself that this first day with our Lord will not be my
last. You still have several months left this year to plan your day. Don’t miss
this wonderful experience and the blessings it will bring to your life.
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TUNING IN

Hand-in-Hand to
Reach the World

Recently my travels took me to Quito, Ecuador, and
the mission station of World Radio/HC]JB. There [ met
with the board of ALAS, which is the new Spanish satel-
lite broadcasting facility to radio stations throughout Latin
America. ALAS is a joint broadcasting service of HC]B

Dr. E. Brandt

) Gustavson is president
al‘ld Trans World Rale (TWR). of National Re[igiou

Many of the more than 40 stations now carrying pro-  Broadcasters and
gramming also have established follow-up or telephone publisher of Religious

counseling ministries to respond to calls from listeners, ~Broadcasting.

Thank the Lord that a strong percentage of these calls are coming from Latin
American young people. Much of the programming is directed at the young
and this concept is working.

What I particularly appreciate about this arrangement is that two of our
member radio missions are working in joint relationship. Dollars are being
wisely used because two missionary organizations are learning how to work
together.

I went on from Ecuador to Vienna where TWR-Europe held a meeting for
its partners. About 60 radio workers from throughout East and West gathered
in the little town of Petronell, Austria, to hear about radio work attempting to
reach the Moslem world with the Gospel message.

Needless to say, I cannot reveal names or places because of the sensitivity
of the situation, but [ heard life stories reminding me again that God’s power
and love are still reaching all people today. Even though it’s very difficult to
reach some people groups, it’s still possible. One of the effective ways is radio
and television broadcasting.

An additional blessing was the warm fellowship with Christians from former
communist lands. Here were leaders of the church who went through perse-
cution, rejection, and unbelievable sacrifice to even carry on the faith in their
families. I am deeply moved and humbled by these dear men and women.

To think these are radio partners in Poland, Hungary, Romania, Slovakia,
and the Czech Republic, to name a few, is almost too much to believe. They
are broadcasting in all of the languages of Europe. Beginning soon will be
broadcasts in the Romani language to the Gypsies of the region. These pro-
grams will be presented to these largely illiterate people.

I was greatly moved by the dedication service of the satellite playout cen-
ter in Bratislava, Slovakia. The service was held in the Baptist church. TWR is
using this facility to transmit to multiple stations in 21 languages. It will save
a great deal of funds to utilize this technology for transmission of the pro-
gramming. What a great day for Christian mass media work to Europe and
beyond. God is opening significant doors for ministry within the West and the
former communist world.

I have been moved over several years to urge U.S. media ministries to
“adopt” an overseas media ministry. Of course, this is not for overlording or
over-advising, but as a means to pray, to encourage, to support, and to visit.
Claire Miller of WFCJ-FM/Dayton, Ohio, has come into this type of relation-
ship with WBMJ-AM/San Juan and WIVV-AM/Vieques in Puerto Rico. It's a
wonderful example of what I'm talking about. If you want to develop this
type of new outreach, call me and we can discuss it.

May our eyes focus on the entire world with the goal of reaching the

multitudes for Christ.
/@»"\
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CCM Reader Comments

Editor’s note: In the June issue, we asked for feedback from
our readers about the use of the CCM acronym in reply to John
Styll’s letter about his company’s trademark rights to “CCM.”
Here’s what our readers had to say.

I might have been more sympathetic to John Styll’s
trademark claims to the acronym “CCM” had he asserted
those rights in 1986 when he got the trademark, but not
now. CCM is thoroughly established in the industry and
in American Christian culture, and Styll’s magazine had
a lot to do with it.

It’s the abbreviation for the first universally accepted
term for what used to be known under various names
such as “Jesus music” or “Christian rock.” CCM came
into common usage because “contemporary Christian
music” is such an unwieldy term. CCM the magazine is
the most successful of periodicals devoted to the Chris-
tian music industry.

Styll’s “Xerox” analogy is also flawed. By his own
admission, his magazine was named for the music it cov-
ered, not the other way around (although the publication
was the major factor in establishing the term). The word
“Xerox” didn’t even exist until the inventor of the copier
made it up as a name for his company. A more accurate
analogy would be if Religious Broadcasting magazine tried
to keep Christian radio and television stations from refer-
ring to themselves as “religious broadcasters.”

Of course, CCM Communications should be protected
from other publishers and program producers from us-
ing “CCM” in a way that would confuse the public. But
“CCM” also refers to a form of music and the industry
that produces it. As long as we all choose our words
carefully, there should be no reason for any confusion as
to which is meant.

Scott Taylor
KDMI-AM/Des Moines, lowa

While [I] agree that John Styll and CCM Communica-
tions have the right to request that their trademark not
be infringed upon, I feel that his request is likely too late!

I've been reading CCM magazine off and on since
the early ‘80s and if memory serves, CCM was being used
quite heavily even then. I believe the “generic” use of
CCM is already imbedded in the lingo of Christiandom
and therefore, it’s a little late to be concerned about this
phenomenon . . . it’s already a done deal.

In my opinion, the “Xerox problem” wasn’t such a
terrible thing. [When] someone uses a photocopier, the
term “Xerox a copy” is [often] used. I think that it’s rather
obvious that this is a compliment to the Xerox Corpora-
tion, because it clearly points to who was the first com-
pany to produce and market photocopiers.

How many times have we said that we are drinking a
“Coke,” when in fact, we are probably drinking a cola of
some other brand? Also, I've seen the term CCM used
for Christian Computing Magazine, too.

Again, let me say that I agree that CCM Communica-
tions has the right to request that [its] trademark not be
infringed upon, but just how enforceable is this request?
True it can be done in the business arena, but can it be

[READERS’ REACTIONS

controlled down to the individual level? I think it would
be difficult at best.

Steve H. Miller

WLUJ-FM/Petersburg, Ill.

via Internet

Mr. Styll’s concerns were understandable and well-
stated. His investment is substantial, and his “CCM”
trademark probably deserves as much protection as “IBM”
or “AT&T.”

However, he might have a hard time proving that
those who use the term “CCM” to refer to a particular
genre of music are hurting him or his magazine in any
way. In fact, they might even be helping him. Many of
us still reach first for Kleenex, Drano, and Clorox, in spite
of their many competitors.

Furthermore, no one who uses the term “CCM” does
so with malice toward CCM Communications or Mr. Styll.
Perhaps he should be proud that the term he coined 18
years ago is used so frequently in common parlance.

Here at WWDJ, we program something we call “Praise
and Celebration” music. Too bad the term “PC” has come
to mean other things. Otherwise we might apply for a
trademark.

Joe D. Davis
WMCA-AM/WWDJ-FM/Rutherford, N.].
via Internet

Qualified Christian Broadcasters

In the letter to the editor in the May issue of Religious
Broadcasting, Gary T. Myrick discusses the problem of find-
ing qualified Christian broadcasters.

Indeed many feel “called” but are not equipped. How-
ever, many qualified broadcasters who are Christians are
appalled at Christian broadcasting. Many stations con-
sider themselves ministries, paying minimal salaries and
broadcasting substandard quality on substandard equip-
ment. Trained broadcasters abhor the sheer sloppiness in
some “ministry” broadcasting. Besides, how can one sup-
port a family on six dollars an hour?

The alternative then is commercial broadcasting. In
Colorado, some Christian broadcasters working for a na-
tional giant in Christian broadcasting found a company
so hungry for money that few business ethics were prac-
ticed. Contracts were routinely broken, money demanded
for services not rendered, and it was stated in a sales
meeting that if they could “get rid of the Christians,”
they could make money. Profanity was a daily occurrence;
prayer was disallowed. One company employee on food
stamps was denied a raise because it would lessen the
profit margin.

Christians with personal integrity are out of place at
stations with substandard broadcasting quality and
worldly business ethics. Many who want to give their
best to God turn to secular media where they are rewarded
with adequate pay and need not defend the integrity of
their stations. If we want skilled Christians to serve in
Christian media, let’s “clean house.”

Becky Ross
KPOF-AM/Denver

Continued on page 8
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[READERS’ [REACTIONS

continued from page 7

Effect of Christian Broadcasting

I would like to respond to fellow Canadian Patrick
Bestall’s letter in the May issue. His challenge to Ameri-
can broadcasters and his comparison of Canada and the
United States stirred within me an obligation to respond

. . to the effect of Christian radio/television on U.S.
society, first to the national character of both nations and
second to the effectiveness of Christian broadcasting.

The national characters of our two nations are very
different. In a conversation with the late Dr. Richard
Boytim (an American citizen and long-time resident of
Canada), I was ribbing him about the differences in crime
rates in our countries — specifically that Detroit had over
600 murders in a year while Toronto had only 37. A much-
lower crime rate is one of the advantages of living in
Canada.

Boytim replied that the major reason is in the aggres-
siveness of the American citizen compared to the laid-
back nature of Canadians, giving impressive information
about how this character affects salesmen and athletes,
entrepreneurship and patriotism. . . .

When Canadians want to quote patriotic freedom-
fighters, they invariably quote American or British patri-
ots, from Patrick Henry to Abraham Lincoln to Edmund
Burke. One would search for a long time in Canadian
literature to find even a few equivalent quotations.

I have often said that if Canada did not have a po-
rous border with the United States, we might not have
freedom at all. The radio and television that comes across
the border (carried by our cable systems) has made Cana-
dians very familiar with the protections of the U.S. Bill of
Rights; conversations among Canadians on this issue are
a real mixture of U.S. and Canadian law. . . .

Freedom fighters among Canadians are few and far
between — and Canadians like it that way. Freedom fight-
ers do not enjoy public support, even among evangelical
Christians. One example is in several provinces, Roman
Catholics are allowed to designate the education portion
of their property taxes to Roman Catholic schools; Prot-
estants are not allowed that privilege. Protestants have
to pay both local education taxes . . . and tuition at Chris-
tian day schools. Canadian evangelicals have lived with
this situation for many decades without significant pro-
test, giving almost no support to those who have tried to
obtain justice. . . .

Now, to apply this to the issue raised by Bestall. The
hundreds of Christian radio and television stations in
America are themselves an evidence of the aggressive
nature of its citizens. The impact of these stations and of
the thousands of evangelical churches will not be fully
known this side of glory, but it is considerable in its re-
straining influence and conversion ministry. . . .

Canadian evangelicals should not be smug about a)
our complacency with inequality and restricted freedoms
in our society and b) the fact that our ratio of evangelicals
to population is less than half the American ratio. Nor
should we take credit for a greater restraining influence
on evil in our society when that may simply be a matter
of our less aggressive national character.

Obviously, it is a complex issue that cannot be solved
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in letters to the editor. My prayer is for the success of the

American evangelical/freedom communities and for a

greater concern and courage among Canadian
evangelicals.

Harvey G. Lainson

Cambridge Associates

Cambridge, Ontario

President’s Award Recipients

The June issue of Religious Broadcasting magazine as
always [ was] informative and inspiring. One thing, how-
ever: [“Inside NRB”] could be a bit confusing to some.
The picture and photo caption indicates that Senate chap-
lain Lloyd Ogilvie received the President’s Award. True,
but so did a couple of others.

Warren and Char Bolthouse of Family Life Radio and
myself also received that award. Something should have
been included in the caption about us as well.

Mel Johnson
Young World Radio
Roseville, Minn.

Don’t Just “Sound the Alarm”

One article that recently caught my attention was John
Evans’ critical evaluation of current movies and televi-
sion (“Evaluating Entertainment,” June). His “ministry”
counted profanities and catalogued sexual displays. Movie
Morality Ministries apparently intends to “minister” by
warning people of offense or spiritual jeopardy in the
entertainment industry.

The time, attention, and money spent to spotlight
the “vile” did nothing to produce one second of positive
entertainment. Aren’t we admonished in Scripture to at-
tend to the precious, not the vile and to think on whatso-
ever things are lovely and of good report [Philippians
4:8] (however little of it there may be)? Where is the
“good” news in firing up krieg lights and sounding the
“airwave-raid” siren?

The temptation to evaluate danger and report it is
strong. We have a divine interest in defending the pros-
perity and joy of our “family.” Yet there is another mo-
tive for such “ministry” — it is far, far easier to “spy out
the land” than it is to conquer it!

If Evans’ people spent the same resources — time,
people, finances — to produce excellent programming,
they might have some “room” to kvetch about the rest.
Until Evans and his counters of profanities actually make
something of merit themselves, their work stands only to
impress those who actually produce entertainment from
taking them seriously. They also diminish religious con-
sumers by reducing options for “moral” consumers, rather
than increasing them.

As associate producer for a Christian television broad-
casting system, [ know quite well how hard it is to pro-
duce something of any reasonable value. Sad to say, but,
content aside, religious production is (usually) lightyears
behind the technique of non-religious outfits. If our sys-
tem had one quarter the budget the “big boys” have,
who knows the sort of outstanding work we could do?



[READERS” REACTIONS

Maybe Evans would consider allocating a significant portion of his resources
to supporting the virtually orphaned “religious” producers.

J.C. Hale

Midland, Texas

More Practical Articles Needed

I would like to congratulate you and thank you very much for “Setting
the Pace: In Step with Phil Cooke” in the June issue. I very much respect
Cooke as a producer and director in the Christian media industry and [ ap-
preciate the insights your article afforded us into his work and motivations.

[ really appreciate the more hands-on articles that help me to more fully
and effectively exploit the technologies and skills requirements and to ad-
dress the day-to-day concerns of work in the media industry. Though I rec-
ognize the value of broader scope articles that deal with the big-picture items
such as politics, regulatory issues, etc., frankly practical, hands-on solutions
are more valuable to me.

I'am thankful for your magazine and your desire for excellence. I feel it is
important that individuals in Christian media refuse to accept substandard
levels of quality in our work. Our standards should certainly equal the world’s
at a minimum. With God’s guidance, our work should be the cutting edge.

[ fully believe that God intends to use Christian media broadcasting in all
its forms (including the Internet, of course) more and more as this age draws
closer to its end. A magazine such as yours can certainly be a terrific tool in
the Lord’s hands as the events that I and many others believe are quite near
come to pass. It is therefore with a greater sense of urgency that I share this
thank you and this request.

Bud Alverson
SonSpot Productions
Jacksonville, Fla.

Stumbling Over Providing Music to Listeners

I normally do not write to editors, but in this case, I guess I am hoping to
reach out to those who may have the same stumbling block as I. First of all,
[ find your magazine informative and interesting, although there may be
some things [with which] I'm not in agreement, whether it be an article or
editorial — each writer takes his own stand.

I've been in broadcasting for 24 years. I've been a jock, MD., PD., man-
ager, owner, and even janitor. Over those years, I've seen record companies
do everything to promote their product, from calling to even dropping by
the station. From rock to country, these people would go out of their way to
get the product to us, no matter what the station size.

Well, today I am amazed at the lackluster attitude of Christian record
companies. Two years ago, we [decided] to do more for our community, to
give them hope, and I have tried to contact the big companies for service. It
now seems you have to be a certain size or do certain programming and so
forth [to receive product].

I can understand those articles in your publication as to the poor sound-
ing of some Christian stations. Maybe they don’t have the product they
need. There are a few good companies that do make sure you get their prod-
uct and to them a big thank you. Isn’t one soul for the kingdom worth the
effort? At least I thought that’s supposed to be the message, or maybe my
Bible changed last night and it’s just for those who already have?

It’s sad and I hope that people will pray for all of us little guys who still
believe there’s an important message to get out — that Jesus still saves. If
someone has an answer for me, please write.

Lee Payne
WMEK-AM/Chase City, Va.

(Editor’s note: If you wish to write Mr. Payne, please address your letters in care of
Religious Broadcasting, 7839 Ashton Ave., Manassas, VA 20109-2883.)
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Political Advertising Rules

With the 1996 campaigns now
shifting into high gear, it seems ap-
propriate to devote this month’s col-
umn to the political broadcasting ob-
ligations imposed under the Commu-
nications Act (the act) and the Fed-
eral Communication Commission’s
(FCC) implementing rules. Regula-
tion of candidate advertising and
political broadcasts can raise a host
of eomplicated issues — as recent
proposals for giving free television
network air time to presidential can-
didates have illustrated.

Once a campaign has begun, the
act requires broadcasters to give le-
gally qualified candidates for federal
elective offices “reasonable access” to
the station to promote their candida-
cies. Licensees are not obligated to
donate free air time but only to sell
“reasonable amounts of time.”

Candidates for state, county, or
municipal races do not enjoy the
same access rights, but if a licensee
does sell time to a local candidate,
the station must provide access to all
other candidates for the same office.
The access obligations apply only to
requests for air time by contenders
themselves; the mandate does not
apply to appearances by supporters,
spokespersons, or political action
committees.

The access rules do not require
broadcasters to sell a particular slot
in the station schedule to a federal
candidate (and licensees are permit-
ted to refuse to sell candidates any
advertising time during newscasts).
Broadcasters must offer spot an-
nouncement “availabilities” to federal
candidates during primetime, and
stations also must sell standard-
length primetime program slots.

When a largely qualified candi-
date for an elective office makes use
of a broadcast station, the act requires
the licensee to provide all qualified
candidates for the same office an
equal opportunity to address the
station’s audience. If the first use is
a paid political program, opponents
are not entitled to free air time but
merely the chance to buy comparable
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time at the same rate.

A “use” is defined as a situation
where a candidate personally partici-
pates in a recognizable way in a pro-
gram, either by voice or picture, that
presents that candidate in a positive
light and occurs after he or she has
become legally qualified. For ex-
ample, a candidate’s appearance in a
fellow party member’s political ad-
vertisement or as an actor in a broad-
cast of an old theatrical movie both
qualify as a use — regardless of what
the candidate actually says or does.

To avoid impending news cover-
age, the act provides exceptions to
the equal opportunities mandate for
bona fide newscasts, news interviews,
news documentaries, and on-the-
spot coverage of news events. In de-
termining whether a broadcast quali-
fies for these exemptions, the FCC
will consider a range of factors, in-
cluding the program’s format, nature,
and content; its producer; and
whether the program is regularly
scheduled.

Yet, even for purely political ad-
vertising or programming, equal op-
portunity does not mean “identical
opportunity” — the law does not give
rival candidates the right to access at
the same time of day during the same
day of the week. With respect to paid
advertising, the equal opportunity
rules afford candidates the chance to
buy comparable time at the same rate.
Therefore, stations must only make
available to competing candidates
those time periods that normally have
comparable audiences.

Once a candidate has a right to
equal access, broadcasters are essen-
tially prohibited from censoring his
or her speech. Because licensees can-
not control the content of candidate
spots, they are not held liable if can-
didates make defamatory statements.

A broadcaster does have limited
discretion to add a viewer advisory
or shunt a candidate’s spot to late-
night times if the licensee has a good
faith belief that the spot could be
harmful to children. The FCC
adopted this position in 1992 follow-

WasHINGTON WAICH

BY RiICHARD WiLEY

Richard E. Wiley is a
former chairman of
the FCC and is general
counsel for National
Religious Broadcast-
ers. He was assisted in
the preparation of this
article by Rosemary
Harold.

ing viewer complaints about congres-
sional candidate ads depicting
aborted fetuses.

Rates seem to be at the heart of
many disputes generated by politi-
cal advertising. The act requires
broadcasters to offer the “lowest unit
charge” to candidates during the 60
days preceding a general election.
This means that licensees must give
all candidates the benefits of all dis-
counts that the station offers to its
most favored commercial advertisers,
regardless of the number of spots the
candidate buys.

Depending on the manner in
which the station sells time to non-
political advertisers, lowest united
charge calculations can be complex.
If a licensee is uncertain about how a
particular transaction might affect the
station’s lowest unit charge, the
broadcaster should consult FCC
counsel before concluding the deal.

A new twist on political broad-
casting appeared earlier this year
when several proposals were made
for providing free, uninterrupted air
time to the major presidential candi-
dates. A coalition of journalists, po-
litical scientists, and media figures
advocated a plan under which broad-
cast networks and interested cable
systems would provide two to five
minutes of primetime each weeknight
in October for the candidates to speak
directly to the public. Candidates
would appear on alternating nights
at the same time on all channels.

Continued on page 81
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Vision’s
Voice

by Dawn Bumstead

HEN KING DAVID
spoke to the Israel-
ite leaders about
his God-inspired
. vision to build a
great temple, he explained that it
was born in his heart (2 Samuel 7,
1 Chronicles 17). He drew up the
elaborate plans for its construction,
collected much of the materials, and
organized the personnel.

But the job of building this won-
der fell into the hands of his son
Solomon, who began the work that
would take 13 years to complete.

In July 1994,
Family Life Radio
began sending programs
to its owned-and-operated
stations using the
ENCO-DAD
(Digital Audio Delivery)
satellite delivery system.

For Warren Bolthouse, founder
of Family Life Radio (FLR), the
God-inspired vision of Christian
radio was brought to life in his
heart 30 years ago.

From Vision to Reality

“The owners of WIBM-AM/
Jackson, Mich., came and told us we
could have a religious program on
the station,” remembers Warren.
“We prayed about it and decided
that this was God’s divine opportu-
nity. So we formed a board of direc-
tors and the Family Life Evangel-
istic Corporation (FLEC) went on
the air.

“Not too long after we started
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Warren and Char Bolthouse

airing Teerr Time, WUNN, a nearby
AM station, went up for sale.” Until
that point, Tecn Tine had been pro-
duced in the converted basement
studio of Warren and Char Bolt-
house’s home in Jackson.

“We had $29,000 to raise as a
down payment on the station,” he
says. “Back in the '60s, that was an
incredible amount of money, but we
knew that God would honor the
vision He’d given us from the start.”

That vision was to see commer-
cial-free Christian radio become a
part of everyday life.

FLEC soon became the Family
Life Broadcasting System, or what is
now commonly referred to as Fam-
ily Life Radio. By holding a share-a-
thon on WIBM, the down payment
for WUNN was soon raised.

For Char, it was not a typical
day at the office. “Our first fund
drive lasted 66 hours and filled our
home with people — upstairs,
downstairs, and into the basement!”

Expanding the Vision —
Radio

WUNN became the first FLR
station in January 1969, marking the
beginning of the building process
for the network. During the next 27
vears, the Bolthouses saw their
vision explode into eight radio sta-
tions, multiple translator stations,
and five counseling and educational
centers serving communities and
cities in Michigan, Arizona, New
Mexico, Colorado. and Oregon. As a
corporate ministry, FLR still seeks to
expand its outreach to markets
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Kevin Leman {left] and Randy Carlson host the popular call-in program Parent Talk.

across the country.

The network’s non-commercial
programming philosophy is de-
signed to meet the needs of the fam-
ily. It is FLR’s goal to be relevant to
its audience and to provide that
audience with music and programs
that will touch lives and lead to a
closer walk with the Lord.

In 30 years, FLR has seen many
changes in individual programs and
music styles that were necessary
to keep up with the desires and re-
quirements of its listening audience.

The FLR sound is best described
as a blend of inspirational and MOR
formats. A music director at the
national ministry headquarters lis-
tens to and rates every piece of
music coming in, then distributes
ratings to the local stations. The ratio
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of music to talk programs is closely
monitored, with music being the
majority — nearly 65 percent of the
programming,.

“Today, as the world and the
United States continue to decline
morally, we feel the need for bal-
anced, relevant programming is
greater than ever,” says Dave Ker-
sey, FLR vice president for broad-
casting. “That’s why our goal is to
continue to search out the finest
programs and music that relate to
where people are in the "90s.”

Ali programs go through a
stringent screening process before
being given a time slot. The pro-
grams must pass muster in three
main areas. First, the program must
be mainstream evangelical in
nature. Broadcasters who regularly

PR

address topics that are divisive to
the body are not acceptable.
Secondly, programs must be min-
istry oriented rather than promo-
tional. And finally, programs must
not be used as fund-raising tools.

According to an independent
survey, the top three programs
among FLR listeners are Focus on the
Family, Insight for Living, and Parent
Talk.

FLR produces and syndicates
programs to other stations around
the country, including such pro-
grams as Parent Talk with Randy
Carlson and Kevin Leman, Call to
Worship with Dave Kersey, and
Gospel Harmonies with Alan Cook,
among others.

Continued on page 14
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The Cutting Edge

In July 1994, FLR began sending
programs to its owned-and-operat-
ed stations using the ENCO-DAD
(Digital Audio Delivery) satellite
delivery system. The implementa-
tion of satellite technology dramati-
cally reduces tape duplication and
mailing costs.

This system is known as FLR-
RED and it disseminates individual
programs via satellite to the FLLR
network for airing live.

In addition, a second uplink
system designated as FLR-GREEN
provides 24-hour continuous pro-
gramming, originating in Tucson.
FLR stations take this feed on week-
ends and overnights, while KDOV-
FM /Medford, Ore., is almost totally
programmed via satellite.

Satellite Manager Jim Copp says
that using ENCO-DAD to deliver
programming in this way is unique.
“As far as we know, we're the only
network of our size in the country
that relies totally on this system to
get the job done. It's the cutting edge
of technology for FLR.”

Being on the cutting edge

Mel Johnson (behind lectern) leads in prayer during the installation of Randy
Carlson {center right) as president of Family Life Communications, Inc.

Until The Trumpet Sounds

One of the world’s most prolific and renowned
composers of inspirational music, John Peterson has
written and composed more than 35 cantalas and

3500 original songs, with
such classics as: It 1ok A
Miracle, Heaven Came Doun
and Glory Filled My Soul, and
Surely Goodness and Mercy.

In 1994, Peiterson ex-
pressed a desire to develop
a recording that would
honor Warren and Char
Bolthouse, as well as com-

memorate  Family Life
Radio’s 30th anniversary.

The vresult is Until The
Trumpet Sounds, a new pro-
ject produced by David
Clvdesdale and

anniversary.

LY. LIFE RADIO!
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2aul  Sulwell. Released in April,
the compilation celebrates the network’s

30th

Unal The Trwmpet Sounds is a powerful inspira-
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tional recording. Nine of the ten songs are new
Peterson works. The project features Dino, Babbic
Mason, Janet Paschal. Johnny Hall, Steve Amerson,
Damaris Carbaugh, and oth-
ers who donated their time
and effort to make this pro-
ject a realitv.

FLR believes the project
is a unique blessing from
the Lord. The title song in
particular is a great encour-
agement to those who look
forward with great anticipa-
tion to the glorious day
when the trumpet sounds
and believers meet the Lord
in the air. Thank vou, John
Peterson — for your won-
derful gift to FLR.

John Peterson

— Sharon Farris is fund-raising and promotions assis-
tant for Family Life Communications, Inc.



Warren and Char Bolthouse met while touring with the Children’s Bible Hour.
Warren is in the top row, far left: Char is in the bottom row, far right.

means being, able to send specific
programs (promos, ¢ic.) along with
regular programming to stations at
the same time.

The two FLR satellite uplink
feeds that are currently on line are
Ku-band technology. This is required
for the addressability potential of
Ku-band that is not currently avail-
able on C band. FLR is looking at the
possible future installation of a C
band uplink system, when the tech-
nology is able to address different
downlink locations.

A staff of announcers and satel-
lite technicians are working to make
this source of family programming
available to other stations around
the country by next vear.

National Ministry

[n addition to radio stations,
syndicated programming, and the
FLR Satellite Network, FLR also
provides a ministry to its con-
stituents through Planned Giving
Services. Professional representa-
tives call on listeners, at no cost or

obligation, and help them plan for
the distribution of their resources
after death.

FLR is a faith ministry, fully
dependent on the gifts of interested
individuals as they are led to give.
Sharathons are held annually at each

[Family Life Radio’s]
non-commercial

programming philosophy
is designed to meet
the needs of the family.

FLR station and appeals for funding
are sent out on a limited basis.
Financial integrity is main-
tained through the strict adherence
to a fiscal budget approved by the
board of directors and accountabili-
ty standards set forth by the Evan-
gelical Council for Financial Ac-

Continued on page 16
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countability, of which FLR is a char-
ter member.

FLR and Today’s Family Life
(TFL) have grown from two full-time
staff members in 1966 to more than
250 in 1996. Added staff and the in-
creasing administrative responsibili-
ties of operating such a ministry
meant establishing a central nerve
center for network activity.

The national ministry head-
quarters was founded in 1982 in
Tucson. Today, the corporate center
houses the national operation for
Family Life Communications, Inc.
(FLCI), the newly formed parent
company of FLR and its cooperative
ministries.

Ministry Partnership —
Today’s Family Life

During 1985, FLR took a leap
of faith that would go far beyond
radio programming and reach deep
into the hearts of men, women, and
children when Carlson founded
what would later become the
national ministry of TFL.

“Our mission is to prevent and
restore broken relationships,”
explains Todd Linaman, vice presi-
dent of TFL. “I believe that Today’s
Family Life is changing the fabric of
the family, turning hearts and
homes back to the Christ-centered

Corporation forms

1969 — WUNN-AM Mason, Mich.
1971 — WUFN-FM/Albion. Mich.
1973 — WUGN-FM/Midland. Mich.
1977 — KFL'T-AM/Tucson. Ariz.

1978 — KFLR-FM/Phoenix

Programs Available from
Today’s Family Life

Parent lalk

Randy  Carlson  and
Leman host Amerca’s first live

call-in program where
parents talk to parents
with real answers 1o
real questions.

Parent  lalk is a
last-paced. 33-minute,
daily  program  that
offers  practical  help
for parents and grand-
parents. It is  also
available in a weekend
format.

In a recent survey
ol FLR listeners by
Moore and Associates.,
an independent  re-
scarch  group. Parent
Talk was named third
most  popular pro-
gram, behind focus on
the Family and Insight
for Living.

In a donor survey conduct-

values of the Bible.” TFL achieves
its mission on a one-to-one basis
through radio programs, confer-
ences, and seminars.
The live, daily call-in program

ed by WMBP-FM/Belpre, Ohio.
Parent Talk was first among lis-
eners.

Kevin

Today’s Family Life

Also  hosted by
Carlson  and  Leman,
this  short, weekday
program presents
down-to-carth  discus-
sions on marriage and
parenting topics.

Parent Talk Tip

His name is Bu-
ford — and if vou’'ve
ever wondered what
the ultimate problem
child is like, just listen.

Buford.
the ultimate
problem child

Pavent falk Tip is a 90-
second. daily, fast-
paced feature lor last-
paced  families. hosted
by Carlson.  Leman.
and — vou guessed it — liule
Bulord himself.

Parent Talk is just one facet of the
ministry.

Parent Talk is heard on over 500
outlets across the nation. Carlson
and Leman host this practical,

A Family Album

1966 — Family Life Radio (FLR) Evangelistic 1988

1990

1992
1993

1982 — National ministry headquarters

established i Tucson

1994

1983 — KFLQ-FM/Albuquerque, N.M. 1995
1984 — FLR receives merit award from National
Religious Broadcasters for Best Radio 1996

1987

Network Operation in the country
Family Life Counseling and Educational
Center opens in - lucson
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Counscling center opens i Midland,
Mich.; WUFL-AM/Detroit

Randy Carlson and Kevin Leman launch
FLR’s first live. call-in program,

Puarent Talk

Counseling center opens in Phoenix
Counseling center opens in Albuquer-
que, N.M.

Familv Lile Satellite Network is launched
Warren and Char Bolthouse announce
plans to retive; KDOV-FM/Medford, Ore.
Carlson is installed by the board of
directors as the new president of Family
Life Communications. Inc.



The Bolthouse family today.

down-to-earth program that features
a variety of family related issues. In
addition to Parent Talk, TFL produces
a ten-minute daily program, Today’s
Family Life, and a two-minute daily
feature, Parent Talk Tip.

Throughout the year, TFL con-
ducts weekend seminars and con-
ferences across the country, dealing
with marriage and parenting issues.
The Women of Virtue seminar is one
example, filled with sessions and
workshops designed to renew and
refresh women from all walks of life
and to challenge them to a new or
deeper relationship with Christ.

In addition, TFL hosts an annu-
al Celebration of Marriage conference
for couples at the headquarters.

Many other seminar topics are
presented each year, and profession-
al staff members speak at local
events.

Counseling and
Educational Centers

The first Family Life Counsel-
ing and Educational Center opened
in January 1987 in Tucson. Today,
centers exist in cooperation with
five FLR stations, with more
planned to open in the future.

Each center is staffed with qual-

ified masters and doctoral level
therapists dedicated to promoting
biblical values and truths. In addi-
tion to individual, marital, and fam-
ily counseling, each center provides
the community with practical, free
workshops on a regular basis.

“Our first fund drive
lasted 66 hours
and filled our home
with people — upstairs,
downstairs, and

into the basement!”
— Char Bolthouse

This unique partnership
between radio and counseling is
just one more example of FLR’s
desire to be a fuil service ministry.

Until the Trumpet Sounds

The vision years (1966-1996)
were marked by hard work, intense
prayer, and personal sacrifice. FLR
is now a dynamic, national ministry
— poised on the brink of rapid

Continued on page 18
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Continued from page 17

growth into communities all over
the world. This is being recognized
during a year-long 30th anniversary
celebration that has already in-
volved thousands of supporters.

In April, more than 10,000 lis-
teners attended “super rallies” held
in Lansing, Mich., and Phoenix. The
goal of each rally was to present an
evening of great music and com-
memoration to the audience. Steve
and Annie Chapman, Nathan Paul
and Heidi Chapman, and Johnny
Hall were the featured recording
artists at the rallies.

John Peterson, renowned com-
poser, led a mass choir and orches-
tra as they performed songs from
the FLR 30th anniversary recording
project, Until The Trumpet Sounds.

Peterson was the major inspira-
tion behind the theme of FLR's 30th
anniversary, and wrote Until The

Trumpet Sounds in honor of FLR
founders, Warren and Char Bolt-
house. The project, produced by
David Clydesdale and Paul Stilwell,
was offered as a thank you gift for
people making a special $30 anni-
versary donation to the ministry.

The FLR sound
is best described
as a blend

of inspirational
and MOR formats.

Local radio station staff recruit-
ed over 500 volunteers to help with
ushering, security, product tables,
and choir members. In addition,
several local government officials
made special presentations on
behalf of the state government to
the Bolthouses. The Michigan and
Arizona state senates designated
April as “FLR Month.”

Transforming Lives

The Mission of FLR, in response
to the Great Commission, is to
transform lives by edifying, equip-
ping, encouraging, educating, and
evangelizing through electronic
communications and other support-
ing activities.

As FLR celebrates its 30th
anniversary, one of the things its
people are most thankful for is the
legacy of taithfulness that has been
built into the ministry — from the
beginning — by the Bolthouses.

Early this year, Warren retired as
president and the board of directors
unanimously appointed Carlson the
new president of FLR and FLCI.

Carlson has been with FLR for
25 years and has served in almost
every capacity, from announcer to
executive director, and most recent-
ly as vice president of the ministry.
He is the author of several books,
including The Cain and Abel Syn-
drome, Father Memories, and Unlock-
ing the Secrets of Your Childhood

He Had It in His Heart: Profile of a Visionary

[his vear marks the golden anniversary ol
Warren Bolthouse's involvement in ministry. Born in
1927 in Grand Rapids, Mich.. he is a living example
of what happens when God gives someonc a vision.
It’s no surprise that Warren is the son of a builder;
he has been dedicated to building Family Life Radio
for 30 vears.

He and his wile, Char. met i their teenage vears
while singing and wraveling with Cluldren’s Bible Hour.
They were married in 19147,

['he Bolthouses were called to be imvolved as
music ministers. assistant pastors, or vouth directors
for minstries in Pontiac. Mich.: Detroit; and Butfalo.
N.Y. In the midst of this pastoral work, the couple
had a dream of one dav seeing non-commercial
Christian radio in every home.

Following their mibustry  in New  York. the
Bolthouses and their five children moved back to
Michigan and seuled in the Jackson area.

It was there, in a clapboard house on Jericho
Road, that the dream ol Christian radio started to
come alive.

FLLR was born in the basement studio of their
home, with a 30-minute radio program. That pro-
gram expanded, and soon FLR's first station was on
the air in Mason, Mich.

During 1966, the coupte planted the sceds of
their dream — 10 see commercial-free. Christian
radio become an evervday part of the lives of mil-
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lions of people — and FLLR grew into a nationwide
ministry. Both are quick to sav. *We stand in awe of
what God has done.”

Over the next 30 vears, their dream grew into
an eight-station radio network. In that period ol
ume, they recorded over 35,000 radio broadcasts
and raised not only a ministry but also five children.
Todav. four of thewr five children are in full-time
ministry and the couple is blessed to have 11 grand-
children.

loday. FLR is part of the overall ministry of
Family  Life Commumnications. Inc. In additon 1o
radio stations and translator outlets. the ministry has
grown 1o include a national satellite network, coun-
seling centers, nationally syndicated radio programs,
and more.

It is because of the unique viston and steadfast
commitment of the Bolthouses that FLLR exists todav.

Warren's leelings on ministyy are summed up
nicely in his remarks on the ministry’s 25th anniver-
sary celebration five vears ago: “I'm experiencing a
growing appreciation for the sovereignty of God in
how He has put together a ministiy that will outlive
all of us — and conunue until that glorious moment

when time shall be no more — and we shall begin
our dwelling place in the house of the Lord — for-
ever.”

— Sharon Farris



Building a House on the
Information Superhighway

Family  Life Communica-
tions, Inc. (FLCI) is the newest
tecain member of the Christian
Answers Network Internet mega-
site. FLCI is the parent minisiry
of Family Lile Radio. Today’s
Family Life, and the Family Life
Counseling and  Educational
Centers.

The addinion of FLLCI to the
highly regarded Clrstan Answers
Network, sponsored by Eden
Communications of Gilbert, Aviz.,
promises even greater benelits
for the rapidly growing numbers
ol both adulis and children who
visit the World Wide Web.

“We are de-

(Focus on the Family opened a
site on America Online carlier
this vear, but as vet does not
have a presence on the World
Wide Web).

The Christiun  Answers Net-
work  was officially  brought
online in October 1995 by Eden
Communications. and has quick-
Iy become one of the most pop-
ular desunatons for Christians
on the Internet.

The sie features a highly
popular. user-friendly, mall-like
approiach where on- line visitors
can access the ministry pages of
select evangelical team member

ministries  or

hghted by the walk around in
addition of FLLR r's , the centercourt/
and its related &m m, common-area.
ministries,” savs where over 100

aul Taylor. ex- T R T E TR ) of life’s most

ccutive director
of Eden Com-
munications. “In lact. we’ve been
holding this spot open specifical-
Iv for FLR. Its practical and Bible-
hased uppr();ull 10 famuly and par-
enting issues has already  helped
wns ()l thousands of Christians
and non-Christians in America.

“Now FLR’s counsel and
encouragement will impact peo-
ple far bevond its normal listen-
ing arcas. and even into the
uttermost parts of the world!”
Lavlor savs.

In fact, FLCI (and specifical-
Iv Parent Talk radio) is the first
of the large Christian ministries
10 the family 1o have a signifi-
cant presence with actual coun-
seling advice on the Internet

Meimories (with Leman).

In addition, Carlson serves on
the board of directors for National
Religious Broadcasters.

As Carlson explains the FLR
mission to listeners: “It is the theme
of our mission to connect with you.
To motivate you to move closer and
closer to Christ. To meet you with
our ministries at your point of need.
You are the reason why FLR will

Important ques-

tions regarding
Christianity and practical Christian
living are answered by respected
Christian authorities.

Recently rated the top overall
Chrisuan site on the [nternet by
Best of the Christan Web 96, the
site leatures  colorlul  graphics,
concise answers. contests, a “Kids
Quest™ sub-site. video  reviews,
on-line catalogs with  Christan
soltware. books. and videos, and
complete web-sites for all Chrstian
Answers Network 1eam members.

The Christian Answers Network
address is  hup://www.Christian
Answers. Net

— Dale Mason is marketing direc-
tor for Eden Communications.

continue to change hearts and lives
for the Lord — until the trumpet
sounds and He returns in the air.”

FLR believes the importance of
this message for broadcast min-
istries is paramount to winning peo-
ple to Christ today.

Dawn Bumstead is fund-raising
manager for Family Life Communi-
cations, Inc., based in Tucson, Ariz.

The
Nourzshing

WORD

with Pastor Rod Rogers

Calling believers
back to respect,
understand and
obey the Word
of God through
In-depth, Life-
related Bible
teaching
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kla.com

KKI.A’s Web site

by Charlie Richards

HILE KATHERYN

is driving on the I-5

freeway listening to

Chuck Swindoll on

the Marconi Award-
winning KKLA-AM-FM/Los An-
geles, Franz in the Netherlands tunes
in. And Chinua in South Africa. And
Jaleel, a Marine in Kuwait. The sta-
tion’s audience has gone global via
the Internet.

The Audience

It's a brand new audience for
KKLA, the first station in the coun-
try to simulcast on the Net. Since
sending its signal live via the Inter-
net, listeners have tuned in from all
over the world. Letters and e-mail
have been coming in from Austral-
ia, Kuwait, Italy, Great Britain, the
Netherlands, South Africa, and
nearly every state in America.

“It's an exciting venture,” says
general manager Dave Armstrong.
“We can reach people who would
otherwise never hear us.”

The Development

NetValue Sales Group, an Inter-
net systems integrator based in
Westlake Village, Calif., approached
KKLA in September 1995 with the
idea of developing a Web site for
the station, a site offering loyal lis-
teners a chance to become even
more involved with their station.

Already considering a Web
presence, Jim Tinker, KKLA director
of operations, enthusiastically
endorsed the proposal. For Tinker,
who regularly adds more juice to a
station computer, kills a virus, and
dusts a hard drive, getting KKLA
on the Internet was a natural move.

KKLA's local audience tends to
be highly involved, and now those
who call and want to know more

about their favorite station person-
alities can call up KKLA on their
home computers.

If they want to know what
afternoon talk show host Warren
Duffy looks like, there is his smiling
face in cyberspace. If they are curi-
ous where mid-day host Holly
McClure got her start, there’s the
bio. If they wonder where to catch
Jim Governale in the marnings, his
schedule is posted. They can also
send any of KKLA's daily hosts e-
mail. Tinker describes it as “a natur-
al extension of our radio station.”

As the software improves
and users upgrade
to faster modems
and ISDN technology,
FM-quality radio
broadcasts on the Net
are in the future.

But signing on Armstrong fo
the Internet project took a little
more than the idea of having a Web
site. It’s costly. And though no one
expects it to bring in revenue right
away, Tinker admits that “the goal,
long term, would be to have it pay
for itself.”

Armstrong was interested only
if KKLA could broadcast 24 hours a
day in realtime with National
Association of Broadcasters quality
audio over the Net. “I wouldn't
want to do it without that element,”
Armstrong says.

Ron Pretlac, president and co-
founder of NetValue, says Arm-
strong “was really just interested in
spreading the Christian message to

Continued on page 22
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the rest of the world.” A mere home
page wouldn’t do that, but having
realtime audio 24 hours a day
would. But was the technology
available to meet this challenge?

The Technology

Several days prior to NetValue’s
presentation, Xing Technology, Inc.,
was promoted in numerous trade
publications for developing Stream-
works, a digital audio transmission,
scalable process (allowing more
channels) to provide realtime audio
on the Net. NetValue established a
value-added reseller relationship
with Xing Technology and, several
months later, KKLA debuted with
realtime audio 24 hours a day.

What makes this endeavor even
more incredible is that it instantly
puts such vital programming as
Focus on the Family and Insight for
Living into homes all over the world
— including countries where
Christianity is outlawed.

Missionaries in China who have

access to the Internet no longer have
to wait for a tape to arrive, wonder-
ing if it will be confiscated by the
government. Persecuted Christians
previously cut off from their broth-
ers and sisters in the Lord can now

While
Christian organizations
are often criticized
for being well behind
the times, KKLA is
working to reverse
that trend, becoming
well ahead of most
of the secular pack and
winning several awards
for its home page.

tune them in. By imagining the
encouragement the simulcast can
provide, it is easy to see why Tinker
and Armstrong are not overly con-
cerned with making this endeavor
pay for itself.

According to Armstrong, Salem

We’ll Put A Song
In Your Listener’s Hearts!

Fy Stories of Great Hymns

Narrated by Rex Brenner with music by Larvy Shackley

Over 200 unique S-minute episodes ready o
for daily or weekly broadcasts. ¥

Each program tells the story of how a great
hymn was written--The trials and triumphs that
led the hymnists to pen their immortal classics.;
including Holy, Holy, Holy, How Great Thou Art,
Amazing Grace & many more!

CALL TODAY FOR DEMO (800) 871-3488

®"  Stories of Great Hymns
858 W. Armitage, Suite 240 * Chicago, Illinois 60614

-
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Communications Corporation,
which operates more than 35 radio
stations (including KKLA) and a
national satellite network, supports
the station’s efforts. “They were
behind this from the beginning,”
he says. “It’s bigger than money.”

The Credits

By visiting KKLA'’s studio in
Glendale, you know they like things
done right. The station is blessed
with nice offices, the latest broad-
casting and production equipment,
and now a visually pleasing, user-
friendly home page.

Much of the credit goes to
NetValue and ID Publications, the
graphic design company responsi-
ble for KKLA’s award-winning
graphics. Though clearly not a sim-
ple task, between NetValue and the
staff at KKLA, a highly useful Web
site has taken shape.

To learn more about the pro-
gramming, users select “Tune-In.”
From there, they can access ministry
home pages and hyperlinks to addi-
tional Web sites. Many programs
also have Internet e-mail addresses
for easy communication.

For those wanting to know
more about the sponsors of the sta-
tion, an icon quickly sends visitors
the desired information. Some of
the sponsors are effectively using
this opportunity to tell more about
their products and services.

There is even a section for chil-
dren called “Kid’s Stuff” where they
can access family friendly games,
Bible studies, and other resources.
And KKLA has also opened up a
“Grab Bag” section to help comput-
er users easily locate other Christian
ministries, organizations, colleges,
and resources.

The Chat Room

“1 would like people to see
KKLA as a mini on-line service,”
Tinker explains. In a real sense, it's
an “alternative to much of what is
on the Internet.” Adding to that
desire is KKLA’s unique chat room,
where Christians from around the
world can not only interact with
one another but also communicate
with KKLA staff and personalities.

“We're one of the first non-tra-
ditional on-line services to offer a
chat room,” Tinker says. It's one
more breakthrough that makes
KKLA's venture even more exciting.



As with any new venture, the
chat room experienced a few initial
complications.

Many on-line services have out-
dated technology that made it diffi-
cult to use the chat room, which
relies heavily on the Microsoft
Windows NT platform and
Netscape 3.0 software. But as more
personal computers become
Netscape compatible and NetValue
continually upgrades KKLA’s chat
room, problems are diminishing.

According to Pretlac, NetValue
“literally spent hundreds of hours
and thousands of dollars to modify
W3 Magic Software, customized to
KKLA’s chat room specifications.”
Those who visited it in its infancy
are stunned by the changes. Those
visiting now will surely be amazed.

TBA

In development is special mor-
phing and animation software tech-
nology which will facilitate changes
in Web site graphics, color, and
action. The animation software will
also sense the speed of a user’s
computer and modem and adjust
the complexity of the morphing and
animation to provide for the fastest
possible graphics presentation.

The Forefront

What completes the package is
the ability to listen to KKLA while
viewing all the services on the sta-
tion’s home page.

After accessing the station’s
Web site at http://www.kkla.com,
an icon appears offering the oppor-
tunity to listen and download the
free Streamworks audio player.

Tinker says it will only get bet-
ter as the sound quality, already
remarkable despite coming through
a telephone line, will soon be
improving. “We chose Streamworks
because, at that time, it had the
most advanced software.”

Xing Technology is at the fore-
front of digital audio and video
communication on the Internet.
Advances in video transmission
will provide a windfall for radio, as
realtime video transmission is far
more complicated than just audio.

The Future

As the software improves and
users upgrade to faster modems
and ISDN technology, FM quality
radio broadcasts on the Net are in

the future. It’s just one of many
areas KKLA management is moni-
toring for upgrade possibilities.

With increased traffic on the
Internet, traffic jams sometimes
occur, slowing down movement
from site to site. KKLA and Net-
Value are exploring possibilities of
“mirrored” stream sites in Europe
and regionally throughout the
United States so world-wide access
remains speedy.

And as people increasingly
choose to shop online, NetValue is
putting the finishing touches on
“Stop and Shop,” a Christian shop-
ping mall where visitors can use
“Cybercash” secured credit card
transaction software to purchase
products and services, thus offering
one more benefit to advertisers
while providing friends of KKLA
easy access to goods.

“It’s nice to see Christians taking
charge in technology,” said one visi-
tor to the home page. While Christ-
ian organizations are often criticized
for being well behind the times,
KKLA is working to reverse that
trend, becoming well ahead of most
of the secular pack and winning sev-
eral awards for its home page.

Letters and e-mail
have been coming in
from Australia, Kuwait,
Italy, Great Britain,
the Netherlands,
South Africa, and nearly
every state in America

“It’s really hard to imagine the
scope and depth of the Internet,”
Tinker notes. His desire, along with
that of Armstrong and of Salem
management, is to stay “at the fore-
front of the exchange of ideas.”

Tinker realizes “the Internet is
both good and bad.” Reports have
been made regarding the increasing
flood of pornography giving par-
ents a lot to fear on the Net. Now
here is something good: a location
on the World Wide Web where
excellence and purity meet.

Charlie Richards is retail creative
director for KKLA and a regular
contributor to Citizen magazine.

0 Sec ‘ﬁds
% of ﬁal
Encguragémeﬁ‘ﬂ
) for Men

Ior demo or station
clearance call Amy Slivka

(719) 536-9000

e

WESTAR

I O S Y Y
C R O U

Excellence Honors God and
Reflects His Character

4595 Hilton Parkway ¢ Suite 200
Colorado Springs, CO 80907
Volice (719) 536.9000 « Fax (719) 598.7461|

Digitally produced and distributed on CD

September 1996 / Religious Broadcasting 28



by Mark Cutshall

ROM THE BEGINNING
of Christian radio, station
managers have faced a
nagging dilemma: Mix
programming to meet the
needs of all audiences, from young
to old, or target one age demo-
graphic to assure continuity of pro-
gramming throughout the day?
With a single-carrier signal,
many stations have had no choice
but to center their programming on
middle-aged adults, their “bread
and butter.” The hope of program-
ming to all age groups has seemed
unreachable — until now.

Both Children’s
Sonshine Network and
Sacred Favorites Radio

are offered to affiliates via
VSAT digital transmission
around the clock.

Beginning September 1, FM sta-
tions nationwide can accomplish
what many in Christian radio have
thought was impossible: to reach
across the demographic spectrum
by simulcasting three full-time min-
istries. Children, middle-age, and
maturing adults can have their own
24-hour lineup of quality program-
ming.

Call it unheard of. Call it new.
Call it Companion Radio.

Companion Radio

Companion Radio is a unique,
new, non-profit service developed
by David Bolthouse and a team of
marketing professionals with a
strong background in Christian
radio. The breakthrough approach
in radio programming enables affili-
ated FM stations to reach out to
young and not-so-young listeners
through sub-carrier broadcasting.
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“Each FM station has two sub-
carriers which are often unused,”
says Bolthouse. “While the station’s
main signal is usually programmed
to reach the middle-aged market,
the two additional sub-carrier fre-
quencies can now be used for dedi-
cated programming and music, for
kids on one side and older adults
on the other. Companion Radio
offers full-time, satellite-fed pro-
gramming for children and mature
adults (age 50-plus) for broadcast
on FM sub-carriers.

“For a small monthly subscrip-
tion fee,” Bolthouse continues,
“these two age groups can now
enjoy radio programming that’s
designed just for them, 24 hours a
day, seven days a week.”

Companion Radio’s concept is

Top. David Boithouse and a team of marketing professionals with a strong back-
ground in Christian radio have developed Companion Radio, a unique, new, non-
profit service.

Bottom. Companion Radio allows stations to simulcast three full-time ministries;
children, middle-age, and maturing adults can have their own 24-hour lineup of

quality programming.



built on the successful strategy of
subscriber-based programming
developed by the Children’s Son-
shine Network (CSN) of Corner-
stone College in Grand Rapids,
Mich. Since 1990, CSN has tested
the concept of broadcasting via FM
sub-carriers in 30 markets (see
Religious Broadcasting, May 1996).

However, Companion Radio
takes CSN'’s proven approach to the
next level by managing the sub-
scriptions and processing sub-carri-
er radio orders. This frees up the
station to do what it does best, talk
about the service and how listeners
can subscribe.

CSN’s Lee Geysbeek says, “We
learned that many stations couldn’t

Continued on page 26

Top. “With Companion Radio we can honestly say there is no risk, no tied-up
cash flow, no hassles.” — Lee Geysbeek, vice president of broadcasting for
Children’s Sonshine Network

Bottom. CSN logo
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A TRUE . . .
Continued from page 25

commit to managing the subscrip-
tion operation, nor buy an adequate
inventory of sub-carrier radios. Now
with Companion Radio we can hon-
estly say there is no risk, no tied-up
cash flow, no hassles. Just promote
the ministry to your listeners and let
Companion do all the work.”

Bolthouse adds, “If you're a sta-
tion owner or general manager try-
ing to build credibility with your
key audience — men and women in
their 30s, 40s, and 50s — you quick-
ly see the value in offering addition-
al programming to their children
and parents.

Within 48 hours
after an order
has been received,
the subscriber is
shipped a radio,
pre-tuned to pick up
the local station’s
sub-carrier frequencies.

“We’ve found that subscribers
view the fee (less than $10 per
month, depending on pre-payment
options) as a wise investment to
assure their children or grandchil-
dren can enjoy entertaining biblical-
ly sound programs whenever they
want.

“Additionally, many will want
to subscribe to Sacred Favorites
Radio (SFR) for their aging parents.
SER is the sub-carrier counterpart to
CSN. It offers favorite hymns, inspi-
rational music, and programs with
topics older adults enjoy,”
Bolthouse explains.

Win/Win Scenario

According to Bolthouse, Com-
panion Radio’s revenue potential
will be shared by affiliate stations.
Since he grew up with Christian
radio (his family founded the Tuc-
son-based Family Life Radio Net-
work; see story on page 12), he un-
derstands how stations need to make
the most of their limited dollars and
short staffing.

Companion Radio’s innovative
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Questions and Answers

Several key questions about
Companion Radio stations are likely to ask.

Q: Does sub-carrier program-
ming affect the station’s main

carrier?

A: No. Sub-carrier equipment is
very reliable and has had no
impact on the strength of main
carriers. This technology has

been around for a long time.

QQ: What is the timeline for

Companion Radio?

A: For the past several months
Companion Radio has been
gearing up, adding studios,
building a distribution service
center, stockpiling thousands of
radios and changing to a better
digital satellite service. The ser-
vice is currently fully opera-
tional, taking calls and process-

ing orders.

For a station to become oper-
ational, the turnaround time for
getting equipment installed and
tested is approximately 60 days.
Throughout this period, the sta-
tion can begin to build aware-
ness of the new service by fol-
lowing  Companion  Radio’s

scheduled publicity plan.

approach should give affiliates rea-

son to smile. Up to $3 of the month-

ly subscription fee goes back to the
station. Bolthouse says it will take
only 85 subscribers for a station to
break even on the cost of the sub-
carrier equipment.

Since Companion Radio takes
care of all the other details, from
handling subscriptions to tuning
and shipping radios, stations are
freed up to promote Companion
Radio as a new service of their sta-
tions. For the top 100 markets,
most stations should be able to

meet a subscriber goal of 2500, gen-

erating $90,000 annually in new
station revenue.
“We’ve designed Companion

Q: Can I sell advertising or add
my own programming on either
of the services?

A: Yes, although such advertis-
ing and any interruption of the
service must conform  to
Companion Radio’s guidelines
(especially on the children’s
channel). These guidelines are
available upon request.

Q: Will my subscriber mailing
list be sold to fund-raisers?

A: No. Your subscribers may
receive Christian product infor-
mation from time to time, but
no fund-raising mailings. Com-
panion Radio will provide affili-
ates with a copy of their sub-
scriber list whenever requested.

Q: Do I need to do station IDs
and breakaways?

A: No. The services can be
“hands-free” if you wish.
However, affiliates may want to
insert spots to direct the listener
to special programming on their
main carrier.

Right Time

Companion Radio’s comprehen-

siveness and low risk has caused a
stir in the Christian radio industry.
For the first time, stations can readi-
ly use their sub-carriers for ministry
instead of for paging services and
background music services.

Indeed, with the number of
children (ages 2-12) and maturing
adults (50-plus) on the rise, Com-
panion Radio is now poised to help
Christian radio stations use a
proven strategy of subscriber-based
radio to reach seemingly untapped
markets. Yet the logical question is:
Will listeners want this kind of pro-
gramming full-time?

The answer is as simple as
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oped programming that these two
age groups want to listen to all the
time, but normally can hear just a
few select hours each week on their
local Christian station.

“For instance, we found the
[most frequent] complaint among
older listeners is that music today is
becoming too contemporary. New
music continually pushes the con-
temporary limits and becomes
increasingly unfamiliar to the older
listener. So SFR picks up where
Christian radio was 20 years ago as
far as musical format, but with
higher production quality and pro-
fessionalism.

“What they'll hear on SFR is
what maturing adults love —
favorite hymns and a light mixture
of old-time Gospel. And they’ll also
enjoy being informed about issues
important to them like travel, social
security, health, and retirement, plus
timeless Bible teachers and speak-
ers. This really is programming
that’s senior-specific.”

Northern Christian Radio
(NCR) in Gaylord, Mich,, is the ser-
vice supplying SFR programming
for Companion Radio. NCR is a
Moody Broadcasting affiliate which
began producing SFR on the side
more than a year ago in response to
its own mature listening audience
requesting a familiar and more con-
servative musical sound, as its main
carrier programming gradually has
become more contemporary.

And, as CSN discovered years
ago, children need full-time pro-
gramming, too.

“Qur research revealed a chorus
of complaints from parents who feel
there’s not enough programming
for children,” Bolthouse offers. Of
course, many stations wish they
could do more for children, but the
reality is that most Christian sta-
tions can carry only a few hours a
week of children’s programming,.

“Since I grew up on a steady
diet of programs like Ranger Bill,
Children’s Bible Hour, and Storybook
Room, 1 guess you could say I have
it in my blood,” Bolthouse jokes.
“When I see the programming on
television today, I wonder what
kind of generation we're raising. We
really need Christian programming
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Great Expectations

What station owners can
expect from Companion Radio:

e Easy set-up with full engi-
neering and equipment lease
options.

® No program fees, paper-
work, invoices, or buying and
shipping SCA receivers.

¢ Toll-free number for sub-
scriber  sign-up and  trou-
bleshooting.

for our kids that instills morals.”
On the first of this month, CSN
came under the exclusive distribu-
tion umbrella of Companion Radio,
offering pre-recorded programs,
music, and even live interactive pro-
gramming for children. Companion
Radio believes CSN combines the
best in children’s programs with an
unmatched kids’ musical library,
making it the premiere program-
ming service for children.
Bolthouse stresses that to main-
tain a high, ongoing standard of on-
air excellence, more than one-third
of Companion Radio’s subscription
monies are reinvested in the contin-
ued development of new program-
ming. Both CSN and SFR are
offered to affiliates via VSAT digital
transmission around the clock.

Automatic Tuning

The vision that has propelled
Companion Radio has also prompt-
ed a fair amount of anticipation.
According to Bolthouse, one of the
biggest challenges will be to assure
that growth is kept to a manageable
level.

The sign-up process for partici-
pating stations is straight-
forward: stations simply

* National and local book-
store presence and co-promo-
tion.

® Promotional spots and
printed materials for station’s
use.

_® Total satisfaction, includ-
ing an equipment buy-back
guarantee.

— David Bolthouse

per month.

For smaller stations unsure of
the subscription response they can
generate, Companion Radio guar-
antees the investment in the sub-
carrier equipment, buying back
reusable equipment for 85 percent
of value less share payments if the
station isn’t happy with the service
after the first 12 months.

Subscribing is equally simple
for listeners. The three methods
include: calling a toll-free number,
taking advantage of an exhibit at
their local bookstore, or filling out a
form received from the affiliate sta-
tion. Within 48 hours after an order
has been received, the subscriber is
shipped a radio, pre-tuned to pick
up the local station’s sub-carrier fre-
quencies. Cost of each radio to the
subscriber is less than $40, including
shipping and pre-tuning.

A radio pre-tuned to a specific
station? What may seem like an
anomaly to most is, to Bolthouse, a
hidden blessing inside a familiar-
looking portable boom box.

“One of the biggest challenges
to programming via sub-carrier is
that no one can go to a store and buy

sign an affiliation agree-
ment. And while there is
no fee, the station must
be prepared to purchase
the appropriate satellite
receiver and sub-carrier
equipment.

The cost of the full
equipment package is
approximately $11,000 for
two sub-carriers. Five-

QHACRED

CSFAVORITES
RADIO

year leases are readily
available for approximately $250



a fixed-tuned sub-carrier radio,”
Bolthouse explains.

“Yet this is also the biggest ben-
efit, since it allows us to charge a
subscription to listeners for as long
as they have possession of the radio.
It also makes it easy for the young
and elderly subscribers since they
don’t have to search for the location
on the dial.”

Though the radio’s exclusivity
and cost combined with a monthly
subscription fee might raise con-
cerns over the subscriber potential,
Bolthouse is optimistic.

“We've already seen with the
experience of CSN that families are
willing to pay a small fee to ensure
full-time, quality programming
reaches their kids. And we’re confi-

Even AM stations
can become
Companion Radio affiliates,
leasing sub-carriers on
an FM station
in their areas.

dent that middle-aged adults will
likewise provide SFR as a gift to
their parents or grandparents, as
already experienced in Northern
Michigan.

“Of course,” Bolthouse adds,
“both services have been tested for
some time now in a similar context
and have proven to be very popu-
lar. For instance, CSN has more
than 3000 subscribers on its flagship
station, WCSG-FM/Grand Rapids.

“People understand that it costs
money to provide quality program-
ming. It won't be affordable to
everyone, but then again each sta-
tion needs only 85 subscribers to
break even on the investment in
equipment. Because the timing is so
right and the operation is so simple,
we believe most stations will exceed
2000 subscribers in two years.”

Even AM stations can become
Companion Radio affiliates, leasing
sub-carriers on an FM station in
their areas. Subscribers won’t know
the difference since the radio is pre-
tuned. “Technically, any station can
sign up as an affiliate of Companion
Radio, however the stronger the FM
sub-carrier signal used, the better,”
Bolthouse explains.

Sub-carriers are only about 65

percent of the signal strength of
main carriers. So if a station’s cover-
age area is 100 miles in diameter,
the sub-carrier will be heard for
only 65 miles.

In most cases, a majority of the
station’s listening audience is within
that sub-carrier listening area. When
a subscription application arrives at
Companion Radio, the service first
checks the station’s coverage maps
to assure the potential subscriber is
in listening range.

Super Stations and Super
Heroes

When Bolthouse and his team
sat down to develop Companion
Radio’s trade campaign, they want-
ed to highlight the fact that now a
station can reach three age groups.

Phrases like “Triple the Radio”
and “The Complete Station” were
brought up, then deep-sixed. What
stuck was the concept that stations
that carry programming for the
entire listening audience age spec-
trum are really super stations, and
the cable television phrase became
appropriate for radio.

The Companion Radio market-
ing team knows the importance of
making a big impact on radio deci-
sion-makers, recently hiring a pro-
fessional comic illustrator to devel-
op a super-hero concept to be fea-
tured in the campaign. In coming
months, Super Radio Guy will
become a recognized symbol of the
power of “Super Radio.” (The real
Super Radio Guy may even show
up at a station or two.)

Though he’s not Clark Kent
from The Daily Planet, Super Radio
Guy is breaking a big news story
which could travel through the radio
industry like a speeding bullet.

And Companion Radio is news.
Maybe even revolutionary news for
Christian radio stations that now
have a viable means to triple their
ministry and generate potentially
significant subscription revenue.

Beginning this month, young
and old alike can smile and say,
“Finally, there’s a new kind of radio
designed just for me!” That's a sig-
nal strong enough to convince sta-
tion owners that both they and their
listeners have a new and trusted
companion.

Mark Cutshall is a free-lance writer
who resides in Seattle.
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by Brian E. Wolff

OR THE LAST 11 YEARS,

Ken Ruettgers has made his

business football, playing

as an offensive tackle with

the Green Bay Packers.
More recent endeavors have led him
into arenas that make it easier for
him to share Christ with the people
around him.

The NFL's
average salary is between
$600,000 and $700,000.

Players can experience
radically different
temptations than

the average person.

With his book, The Home Field
Advantage (Multnomah Books), and
his weekly radio program, The Time-
Out Show, his life’s landscape is
steadily changing.

Ruettgers the Author

His book and radio program
demonstrate the two most impor-
tant aspects of this peculiarly gentle
6-foot-6-inch, 290-pound athlete’s
life: Jesus Christ and family. Ruett-
gers makes it clear that while Christ
is first in his life, his family comes
second behind no one else. He and
his wife, Cheryl, are the parents of
Matthew, 8, Katherine, 6, and
Susan, 4.

Ruettgers describes his book as
an attempt to encourage men in
fathering to stick it out in the
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Ken Ruettgers, offensive tackle for the Green Bay Packers and radio program host,
encourages other Christian players, coaches, and trainers in the NFL to check out
opportunities for outreach in their communities.

trenches. While he says he has al-
ways felt that athletes should give
back to their communities, he cites
two main catalysts in moving him
to write The Home Field Advantage.

The first catalyst is his son,
Matthew. The second is an incident
involving NBA star Charles Barkley.
In an interview, the athlete said, “I
am not a role model,” setting in

motion a furor over whether million
dollar athletes should be strapped
with the responsibility of being role
models to America’s children.

Barkley’s point was not that he
did not care about the welfare of
children, but rather that parents
should be the primary meodels of
development for their children.

This incident helped to awaken



Ruettgers to the real influence role
models play in a child’s life and the
danger when the role model seems
to be a negative one.

“If I can’t be a role model to my
own kids, I can’t be one to some-
body else’s,” he says, adding that
fathers have something that slam-
dunking, touchdown-scoring super-
stars do not have: the home field
advantage.

In his book, Ruettgers rates par-
ents as the number one role model.
A father himself, Ruettgers admits,
“Parenting is tough. I don’t think
it’s an easy chore. I think parents
are heroes.” Because parents have
the home field advantage, they are
their kids’ primary role models,
apart from Christ who is “every-
one’s number one role model.”

Ruettgers the Broadcaster

The motivation for The Time-Out
Show on WORQ-FM Green Bay,
Wis., is to represent himself not only
as a positive role model but also as
an ambassador for Christ. The week-
ly interview and conversation-style
program features Christian athletes,
coaches, and trainers.

Fathers
have something
that slam-dunking,
touchdown-scoring
superstars
do not have:
the home field
advantage.

“I kind of stuck my foot in my
mouth,” Ruettgers explains when
talking about how he first became
involved with radio. A couple of the
board members who were helping
to get the station off the ground
came to Ruettgers asking if there
was anything he thought the Pack-
ers could do to help.

“I don’t know, these guys get
hit up a lot for charities and money
might be a problem,” he explained.
“Maybe someone can do a radio
show once a week.” A board mem-
ber responded, “Well, really, thank
you,” and as quick as a safety blitz
the deal was done. Two years later
Ruettgers is grateful for his broad-
cast experience.

WORQ, which plays adult con-
temporary music during the day
and progresses to alternative rock at
night, reaches a wide audience.

When asked about his feelings
about contemporary Christian mu-
sic he admits, “I used to be skeptical
about alternative and hard Christian
music,” but that was before a con-
versation he had with Neal Watson,
son of contemporary Christian artist
Wayne Watson.

He says Watson explained in a
“mature and responsible way how
important [this music] is for young
Christian men and women.”

On the heels of his chat with
Watson, he attended a Code of
Ethics concert sponsored by the sta-
tion. While the kids at the concert
were really “getting into [the
music),” a testimony is what sold
Ruettgers.

“The lead singer shared his tes-
timony and [it was] probably the
most real testimony I have ever
heard. No boiler plate. It was real.
He just connected with the kids in a
way that no one else could,” the
athlete explains.

“[Musicians] are some of the
biggest role models . . . for Ameri-
can youth,” he says.

Ruettgers the Hero

When asked what makes a
good role model, Ruettgers answers
that the most important thing by far
is that the role model honors Jesus
Christ. He admits that some kids do
get caught up in the way the role
model plays sports or music.

“I think a lot of times we don’t
give our kids enough credit for lik-
ing a role model [only] for the way
he dunks the ball or the way he
plays the guitar,” Ruettgers
explained.

The athlete notes that in days
gone by heroes were firemen and
astronauts, but now times have
changed. “Your kids are going to
pick role models you don’t think are
appropriate, and the more you try
to break the relationship, the more
likely [you are] to strengthen it.

“You have got to keep going
back to your kids,” he continues,
“and be encouraged that your mod-
eling is louder than the things that
come through the television set or
newspapers and magazines.” He

Continued on page 32
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RUETTGERS’ ROLES . . .
Continued from page 31

adds, “And, of course, prayer is
huge.”

He suggests a parent “try to
make [any confrontation about role
models] a conversation, not attack-
ing the role model” but getting the
youth to “put some of the role
model’s characteristics on the table
to compare and to see the contrast.”

On Role Models

In his book, he interviews more
that 50 professional athletes who are
Christians and suggests several pro-
fessional athletes as good role mod-
els because of their relationships
with Christ and their mature per-
sonal lifestyles.

One such person is fellow team-

mate Reggie White, a well-known
player in the league because of his
high quality of play and the respect
his peers have for him.

[Ruettgers’] book and
radio program demonstrate
the two most important
aspects of this peculiarly
gentle 6-foot-6-inch,
290-pound athlete’s life:
Jesus Christ and family.

When asked about his relation-
ship with White, Ruettgers says
though they are both very busy,
they have Bible studies and pray
together. And White laid hands on
Ruettgers and prayed when he
broke his back.

Recently, when White injured
his leg and it looked as though his
season would be aver, Mark Ingram,
Keith Jackson, and Ruettgers laid
hands on him and prayed over him.
White was quoted in USA Today as
saying, “It’s nothing short of mirac-
ulous,” of his quick recovery.

Answered prayers and giving
glory to God are threads that bond
these men together. White, a black
Baptist minister, has had to deal
with racial problems in his lifetime.
It is one of the burdens Ruettgers
believes God has laid on his own
heart as a broadcaster.

From Field to 'Phones

The radio program provides a
forum for hot issues like racism and
sexual immorality to be handled.
Each week Ruettgers, a co-host, and

Continued on page 34

“If  cant be a role model to my own kids, | can’t be one to somebody else’s,” says Ken Ruettgers. He and his wife, Cheryl, have
three children: Matthew, Katherine, and Susan.
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RUETTGERS’ ROLES . . .
Continued from page 32

a guest open the show by reviewing
the most recent Packers game. Then
they work their way into the inter-
view stage.

Guests not only share tradition-
al testimonies but also what God is
doing in their lives. It is during
these times issues that are unique to
individuals come to the surface.

Ruettgers explains that it is
good for listeners to know that they
are dealing with the same sort of
issues as someone they consider to
be a superstar.

The host says, “It’s been really
good for the guys because they get
to talk about what they love talking
about. You can’t go on a secular
show and get excited about talking
about the Lord.” He says they begin
each broadcast with a prayer and,
beyond that, let the Lord lead them.

The Green Bay Packer says he
tries to encourage some of the other
Christians in the NFL to check out
opportunities in their communities.
And though his formula for success
might not work everywhere else, it
is worth investigating. Ideally, the
format could be successful in at
least 28 other cities: the home towns
of teams in the NFL.

Guests are fairly easy to find.
Due to the relatively small size of
the NFL, many of the players know
each other at least on a casual basis.
And, as in any business, Christians
often seek out other Christians.

Pedestal Problems

The problem, Ruettgers ex-
plains, is that professional athletes
get placed on a pedestal because of
their talents. And while someone
may have made a decision for
Christ, if that word implanted is not
nurtured, it will not grow.

Role models are expected to be
more than human, he says. The
NFL's average salary is between
$600,000 and $700,000. Players can
experience radically different temp-
tations than the average person.

Ruettgers says the pay can be
dangerous because of the sexual
temptations and what <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>