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TBS reports loss

ATLANTA—Turner Broadcasting System on Fri-
day reported a $38.3 million loss for the third
quarter ended Sept. 30, compared to a $44.3 mil-
lion loss for the same period a year ago. Revenues
for the period were $152.1 million, compared to
$156.3 million for the same period last year. For
the nine months ended Sept. 30, the net loss
was $104 million on revenues of $459.3 million,
compared to a $121.4 million loss on revenues of
$401 million in 1986.

New Taft restructures

CINCINNATI—Great American Broadcast Co., for-
merly Taft Broadcasting, Friday announced a res-
tructuring and streamlining of its entertainment
operations. The company indicated it likely will
discontinue its live-action TV development and
production. Kevin O’Sullivan, who has headed
Taft’s Worldvision subsidiary for nine years, was

(Continued on Page 87)
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Howard Stringer

Facing the challenge of running CBS News

By DIANE MERMIGAS

Senior reporter

Howard Stringer’s first year as president of
CBS News, a period filled with controversy
and cutbacks, has not been an easy one.

Now he faces the challenge of developing a
new morning program, gearing up for a third
prime-time news show and preparing for the
quadrennial onslaught of election year cover-
age.

Mr. Stringer is the first of the three com-
mercial network news presidents to be inter-
viewed in an ELECTRONIC MEDIA series that

begins this week.

The 45-year-old CBS News president was
interviewed in his New York office last month
and in follow-up telephone conversations. An
edited transcript of those sessions follows:

EM: Perhaps the most unusual event at
CBS News recently was the six-minute net-
work blackout caused when Dan Rather
walked off the set. What did you think of
Walter Cronkite saying afterward that you
should have fired Mr. Rather?

Mr. Stringer: His reaction disappointed me.

(Continued on Page 58)

TCI makes

more buys,
raises ire

By JANET STILSON
Staff reporter

NEw York—Tele-Communications Inc. has expanded
its role in programing and system ownership, raising
more criticism that the cable TV giant is getting too big.

Most notable among TCI’s recent moves is last week’s
proposed stock deal, valued at $46 million, to acquire
Tulsa, Okla.-based Tempo Enterprises, which operates a
variety of cable-related businesses.

The acquisition of Tempo would give TCI, a Turner
Broadcasting System board member, operation of the
satellite used to beam TBS’s WTBS superstation to
cable operators and home satellite-dish owners.

Tempo also operates the Tempo Television network;
text, data and cable audio services; 17 cable systems
that serve 16,000 subscribers; and a package of home-
satellite programing that will be folded into TCI's own
offering.

Tempo also has a stake in two TV stations and a radio
station, but TCI plans to spin them off to avoid cross-
ownership problems.

TCI President John Malone said the Tempo-TCI
merger is ‘“‘unique because we’re the only company
that has an interest in all pieces of its business.”

But Jack Valenti, president of the Motion Picture As-
sociation of America, said, ‘“This is another example of
the increasing concentration of power, both in sub-
scriber domination and program domination. At some
point someone has to ask, ‘When is enough enough? ”

Preston Padden, president of the Association of Inde-
pendent Television Stations, added, “If you own the
conduit and (have financial interest in) a bunch of
channels, pretty soon the temptation is irresistible” to

(Continued on Page 87)

Lorimar adopts takeover protection

New Fox late show

“The Wilton North Report,” Barry

By DIANE MERMIGAS

Senior reporter

Lorimar Telepictures’ board last
week adopted a “poison-pill” provi-
sion to prevent a hesfile takeover
while the company’s stock price is
low.

The company said the stockhold-
er rights plan, adopted Nov. 11, is
designed to prevent ‘“‘abusive or un-

Lorimar’s stock slumping, Page 81.

fair takeover practices” by blocking
attempts to buy the company for
less than its fair market value.
Lorimar Telepicture’s stock fell to
just less than $7 per share in the af-
termath of the Oct. 19 stock crash,
further spurring takeover specula-

tion that has surrounded the com-
pany for more than a year.

Rumored to be interested in the
company are Marvin Davis, The
Walt Disney Co., Coca-Cola Co. and
Warner Communications.

The board’s move came two days
before the Culver City, Calif.-based
company reported a $56.3 million
loss in the second quarter of fis-

(Continued on Page 87)

Sand's reality-based comedy, is to
replace “The Late Show" on Nov. 30.

Local cable ads pushed
Basic cable television networks are
increasing their efforts to help
operators sell more local advertising.

Q&A: FCC Mass Media chief
Alex Felker, the new head of the FCC
Mass Media Bureau, talks about his
priorities in his new job.
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Tele-Communications Inc. has expanded its role in pro-
graming and cable system ownership, raising more criticism that the
giant is getting too big. (Page 1)

Lorimar Telepictures’ board has adopted a poison-pill
provision to prevent a hostile takeover while the company’s stock is
trading low. (Page 1)

USA Network has purchased the off-network rights to
“Miami Vice” and HBO’s “The Hitchhiker.” Under terms of the four-
year “Miami Vice” deal, the program will not be syndicated to broad-
cast stations during that period. (Page 3)

Kim LeMasters began mapping plans to reorganize
and pare down the programing division shortly after being named
president of CBS Entertainment. (Page 3)

President Reagan has endorsed proposed legislation aimed
at cracking down on “obscenity” on cable TV. (Page 3)

A bill aimed at curbing TV violence has gained the
approval of a Senate subcommittee. Prospects for further action on the
legislation appear strong. (Page 3)

“The Morton Downey Jr. Show” on New York super-
station WWOR-TV is reviving the lost genre of confrontational TV
shows. (Page 3)

Public broadcasting executives were chided by Sen.
Ernest Hollings last week for not working hard enough for a tax on
sales of communications properties that would generate funds for pub-
lic TV. (Page 4)

Veteran ABC News executive Av Westin has been ap-
pointed to head a new program unit that will generate long-form news
specials. Mr. Westin was suspended earlier this year for publicly chal-
lenging his superiors. (Page 4)

“The Late Show” will be replaced with a real-
ity-based comedy titled “The Wilton North Report” on the Fox Broad-
casting Co. stations and affiliates. (Page 4)

“Star Trek: The Next Generation” is standing out as
the one blockbuster among this fall’s crop of new first-run syndicated
shows, according to A.C. Nielsen Co. (Page 4)

NBC may announce schedule changes as early as
this week, according to Brandon Tartikoff, NBC Entertainment presi-
dent. (Page 6)

The NFL has set rebates to the TV networks for canceled
games and replacement contests during the players’ strike. (Page 6)

Basic cable TV networks have been stepping up their
efforts to help operators with local sales in recent months. (Page 12)

NBC-owned WMAQ-TV in Chicago is using a local

cable interconnect to promote its newscasts during the November
sweeps period. (Page 12)

ABC and Steven Bochco have signed a nine-year deal
that calls for the producer to make 10 series for the network. (Page 12)

The new “USA Today” magazine has cleared 26 of the
top 50 markets, GTG marketing officials announced. (Page 24)

Rene Anselmo can retain the license of KTVW-TV in
Phoenix, Ariz., an FCC appeals board has ruled. However, the board
said, the well-known broadcaster of Spanish-language programing has
to insulate the station from Mexican media interests. (Page 24)

HBO topped the list of nominations for this year’s ACE
Awards with 112, followed by Showtime with 46. (Page 36)

CBS’s license to operate WBBM-TV in Chicago is
being challenged by a local lawyer who wants more community pro-
graming. (Page 55)

ABC Radio has signed an exclusive deal to provide live
coverage of the 1988 Winter Olympics in Calgary, Alberta. (Page 70)

Viacom International posted a $37.5 million loss in the
third quarter and an $88 million loss for the first nine months of the
year. The company cited heavy debt expense associated with the
buyout of the firm in June. (Page 81)

CBS reporter expected
to get mornmg post

By DIANE MERMIGAS
Senior reporter

CBS News is expected to name re-
porter Harry Smith as a co-anchor
of its new morning show after a
failed effort to lure Canadian an-
chorman Peter Mansbridge for the
job.

Sources said Mr. Smith, a Dallas-
based reporter for CBS’s evening
news, was expected to be chosen
over Pat O’Brien, a KCBS-TV, Los
Angeles, sportscaster.

The race to get Mr. Mansbridge, a
19-year Canadian Broadcasting
Corp. veteran, came as the show,
with Kathleen Sullivan as one co-
anchor, heads into rehearsal today
in anticipation of a Nov. 30 pre-
miere.

But Mr. Mansbridge, who sources
said was offered an annual salary of
nearly $800,000 by CBS News Presi-
dent Howard Stringer, turned down
the job amid counter-offers by the
CBC and passionate pleas from his
countrymen, including the Cana-
dian prime minister.

Mr. Stringer said, “They created a

PETER MANSBRIDGE
Turns down CBS job
G R T S L. T TS

kind of revolution at the CBC,
throwing flag and country at him. I
imagine he had no idea they would
go to such great lengths to keep him.

It became an emotional issue.
There’s no way I could compete with
that.”

In a telephone interview from his
home in Toronto, Mr. Mansbridge
said the main factor in his decision
was the surprise announcement by
CBC veteran anchorman Knowlton
Nash that he will retire two years
earlier than he planned so that Mr.
Mansbridge could assume the prin-
cipal anchor spot on “The National”
evening newscast next spring.

Mr. Nash, 60, made the announce-
ment to CBC viewers at the close of
“The National” news Nov. 11 just
hours after Mr. Mansbridge made
up his mind to decline the CBS job.

Mr. Mansbridge said he respects
CBS, “but we’ve lost a lot of people
to American television. At a certain
point somebody had to say no. We
have a culture to protect.”

He added, “It really came down to
a question of where my heart was.”

Some CBS executives said they
considered Mr. Mansbridge, 39, the
caliber of journalist who could have
been groomed as a possible heir to
anchorman Dan Rather.#
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Broadcasters
make inroads
in tax battle

By DOUG HALONEN
Staff reporter

WASHINGTON—The broadcast industry’s cam-
paign to derail a Senate proposal to tax sales of
communications properties appears to be bearing
fruit.

Eddie Fritts, president of the National Associa-
tion of Broadcasters, expressed optimism last
week that the Senate Commerce Committee’s tax
proposal will be lost in the shuffle as Congress and
the Reagan administration try to get a grip on the
federal budget deficit.

In a letter to NAB board members last week, Mr.
Fritts said it was too early to predict “absolute
victory” over the proposed 2 percent to 4 percent
tax on broadcast station sales.

However, he said the NAB understands that
only proposals considered “non-controversial” by
the legislators and administration representatives
negotiating a new deficit-cutting package would
be included.

The station sales tax package, which includes a
proposal to reinstate the fairness doctrine, has
been targeted for the pending deficit-reduction
package. The attempt to negotiate a new package
was triggered by the stock market crash, and
broadcasters are hoping that this package will su-
persede the old one.

Mr. Fritts told ELECTRONIC MEDIA that the asso-
ciation has “every indication to believe” that nei-
ther the transfer tax nor the fairness doctrine will
be included in the new deficit-cutting package.

In addition, Mr. Fritts said the association be-
lieves that more than 50 senators are “firmly com-
mitted to our position” against the tax.

Meanwhile, Sen. Ernest “Fritz”’ Hollings, D-
S.C., who proposed the station sales tax to help
reduce the federal deficit, has “by no means” con-
ceded defeat, according to an aide (see related
story, Page 4).

Yet the aide also declined to predict how the tax
question would be resolved. “The situation is so
fluid you can’t tell,” the aide said.

Also last week, Sen. Hollings alleged in a let-
ter to his colleagues that the NAB had “‘spewed
out” a “good bit of disinformation” about his tax
plan.

The proposal, which would eventually earmark
funds for a special trust fund for public broad-
casting, is getting support from the public broad-
casting community. #

‘Boys Club’ tops
among miniseries

By WILLIAM MAHONEY
Staff reporter

Los ANGELES—NBC's controversial two-part “Billion-
aire Boys Club” was the highest-rated of three mini-
series aired so far during the November sweeps.

The four-hour program might have benefited from
publicity generated by lawyers for convicted murderer
Joe Hunt who, as NBC noted in commercials, tried to
block the televised story of Mr. Hunt’s organization.

The miniseries averaged a 21.4 A.C. Nielsen Co. rating
(percentage of TV homes) and a 34 share (percentage of
sets in use) for its two airings on Sunday, Nov. 8, and
Monday, Nov. 9.

Afterward, NBC Entertainment President Brandon
Tartikoff said he regretted that NBC aired a commercial
calling the miniseries “the show that Joe Hunt doesn’t
want you to see.”

Mr. Tartikoff said: “I'm a guy who’ll do almost any-
thing for a rating point, but I thought it did cross the
line.”

CBS’s two-part “Echoes in the Darkness’ was the sec-
ond-highest rated of the miniseries, averaging a 21/33 in
Nielsen figures.

All of the miniseries did better than the networks’
regular-season fare in the same time slots. The CBS
show, for example, earned a 22/33 for its three-hour
conclusion on Monday, Nov. 2, a jump over the 19.1/30
average for the regular Monday lineup.

But the performance of ABC’s ‘“Napoleon & Jose-
phine: A Love Story” appeared to support the theory
that shorter, more contemporary miniseries work better.

The six-hour “Napoleon,” the least contemporary,
most expensive and longest of the three, did the least to
pump up its network’s ratings. The David Wolper pro-
duction, which starred Jacqueline Bisset and Armand
Assante, concluded last Thursday with a 14.8/22 in
Nielsen’s 15-city metered overnight ratings.

By comparison, ABC has averaged a 10.3/16 in na-
tional ratings with its “Thursday Night Movie.”

The first part of the ABC miniseries earned an 18.6/30
nationally on Tuesday, Nov. 11, which was a slight im-
provement over the 17.9/30 average for ABC'’s regular
programing, ‘“Moonlighting” and “thirtysomething.”

The second part earned a 16.2/26 nationally on
Wednesday, Nov. 12, which was a slight increase from
the 15.5/25 ABC usually averages with its regular slate,
“Hooperman,” “The ‘Slap’ Maxwell Story” and “Dy-
nasty.”#

CORRECTIONS

The network morning news averages of NBC and C

BS

were inadvertently switched on the season-to-date ratings on
Page 64 of the Nov. 9 issue.
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CBS revamping program division

By WILLIAM MAHONEY
Staff reporter

Los ANGELEs—Upon being named president of
CBS Entertainment last week, Kim LeMasters
quickly began mapping plans to reorganize and
pare down the programing division.

On Friday, CBS said that at least 15 employees
will be cut from the long-form unit that produces
miniseries and made-for-TV movies.

CBS/Broadcast Group President Gene Jan-
kowski, who named Mr. LeMasters to the net-
work’s top programing post, was here last week
working out details of the restructuring.

“You’ll probably see some other firings,” a
source said. Some division employees “that were

' brought in by (former CBS Entertainment Presi-
dent) Bud (Grant) and protected” will probably
be forced to leave the company, the source added.

Mr. LeMasters was unavailable for comment
last week, keeping a low profile in the face of
reports that he was the third-place network’s No.
2 choice for the position.

Sources say CBS made a hard run at Robert
Harris, president of the MCA TV Group, but
backed down rather than wage a fight to extricate
Mr. Harris from his present contract.

Another factor, sources said, was the possibility
that Mr. LeMasters, already the No. 2 program-
er at CBS, would bolt from the company if passed
over and possibly take other network executives
with him.

First choice or not, Mr. Jankowski named Mr.
LeMasters to his new post and saluted him for
giving the network’s programing schedule a
“fresh and exciting look.”

Mr. LeMasters, 38, CBS’s vice president of pro-
grams for the last 19 months, has played a key

role on the network’s creative programing side,
network observers said.

He’s credited with conceiving such new CBS
shows as “Beauty and the Beast,” “Tour of Duty”
and “Frank’s Place,” all of which have been crit-
ically acclaimed but haven’t emerged as ratings
hits. He also is said to have played a major part in
the development of CBS’s ‘“Dallas,” ‘“Magnum,
P.I.” and “The Dukes of Hazzard.”

Elsewhere, observers were comparing the hur-
dles Mr. LeMasters faces to those that Brandon
Tartikoff, then 31, faced when he took the reins as
president of NBC Entertainment nearly eight
years ago, following the departure of Fred Sil-
verman.

Both became network entertainment division
presidents at a relatively early age, and both
found themselves charged with mending a third-

(Continued on Page 85)

KIM LeMASTERS
Replaces Bud Grant

Morton Downey Jr. (standing) trades accusatory fingers with guest Philip Agee, author of “On the Run.”

TV by confrontation

New talk show breeds shouting matches

By ADAM BUCKMAN
Staff reporter

NEw YOrRK—During recent episodes of his new TV talk
show, Morton Downey Jr. has thrown guests off the pro-
gram, gotten into shouting matches with the audience and
offered brazen on-air opinions such as this:

“Any prisoner who sodomizes (another prisoner) ought
to have his testicles cut off and fed to him.”

With an emphasis on heated arguments over contro-
versial topics, “The Morton Downey Jr. Show,” aired live
each weeknight at 9 p.m. (ET) on WWOR-TV here, is
reviving the lost genre of confrontational TV talk shows.

And others are developing programs that will add more

loud voices to the outspoken field. Among those are former
Watergate co-conspirator G. Gordon Liddy, who weighed
in last week with the announcement of a new syndicated
talk show to be distributed by All American Television.

Also, MTM Enterprises is planning to shoot the pilot for
a confrontational TV show featuring radio personalities
Bob Grant from New York and Steve Kane from Miami.

Confrontational talk shows tackle the same controver-
sial issues discussed by Phil Donahue, Oprah Winfrey and
others, except that the hosts are a good deal louder and
usually espouse right-wing, conservative viewpoints.

It’s a genre that worked in TV during the 1960s and
works for many radio stations today.

(Continued on Page 82)

USA Cable
books ‘Vice’
for 4 years

By JANET STILSON
Staff reporter

NEW YORK—USA Cable Network scored its biggest off-network deal
to date with the purchase of exclusive rights to “Miami Vice” from MCA
Inc., one of its owners.

USA and MCA would not disclose how much the cable network paid,
but sources say the price was more than $125,000 per episode, which is
believed to be the top per-episode price any cable TV network has paid
for an off-network hour show.

The series will not be sold in broadcast syndication during the
four-year deal, which includes all “Miami Vice” episodes through the
1987-88 season plus five two-hour “Miami Vice” movies.

Analysts believe the sale sent a strong signal to the industry that cable
networks are willing to spend more to get big-name shows. It also
indicates that the syndication market for hour-long shows remains
soft, some analysts said.

While “Miami Vice” had a tough initial outing in broadcast syndica-
tion, MCA executives insist the program had enough station interest
to be successful. However, they said, the USA offer was more attractive.

“We were absolutely confident of (the show’s) success in syndica-
tion,” says Sid Sheinberg, president and chief operating officer of MCA
Inc. “But USA was very aggressive. They needed the product, and it’s of
great value to them.”

He added that if USA’s offer had been made by a cable network not
owned by MCA, the company still would have made the deal.

“If Turner (Broadcasting System) had offered us more money, we
would have sold it to them,” he says.

Neil Hoffman, USA’s vice president of programing, says that while
plans for adding “Vice” to the fall 1988 schedule have not solidified,
it’s likely to be used in prime access or prime time.

MCA TV attempted to sell the program in syndication starting in
late 1986 on a straight cash basis. However, it was withdrawn from the
market following February’s convention of the National Association of
Television Program Executives due to lack of station interest for
off-network hours.

(Continued on Page 85)

sure.

By DOUG HALONEN

Violence bill clears hurdle

Reagan moves to halt

Staff reporter

WASHINGTON—A Senate subcommittee last
week approved a bill aimed at curbing vio-
lence on television.

And the prospects for further action on the
legislation, introduced by presidential hopeful
Sen. Paul Simon, D-I11., appear to be strong.

After the subcommittee decision, Jim Killpa-
trick, an aide to the senator, said the Sen-
ate Judiciary Committee was hoping to take
the bill up “fairly quickly.” The bill must be
approved by that committee before it can be
voted on by the full Senate.

Also, Mr. Killpatrick said the House Judi-
ciary Committee has indicated it will “prob-
ably” hold hearings of its own on the mea-

The legislation would provide an antitrust
exemption to TV networks so that they could
get together to develop standards on violent
content in programs.

A similar bill by Sen. Simon was approved
by the full Senate last year, but it withered on
the vine when the House declined to vote on it
by the end of the session.

Network executives have testified against the
bill and said it probably wouldn’t work if
passed.

But Mr. Killpatrick said the bill recently
has been receiving its primary opposition from
the American Civil Liberties Union, not the
networks.

“(The networks) are kind of letting the ACLU
carry the ball on it,” Mr. Killpatrick said.#

‘obscenity’

By ROBERT HOMAN
Staff reporter

WaASHINGTON—President Reagan took
aim at cable TV last week as part of an-
other effort to crack down on obscenity.

As part of an 11-point legislative pro-
posal, the president included a provision to
make it a criminal offense “to utter ob-
scene language or distribute obscene mat-
ter by cable television or other subscrip-
tion television services.”

In response, cable industry representa-
tives here said the president’s legislation,

on cable

if passed, wouldn’t affect cable TV because
system operators already must meet fed-
eral obscenity standards and provide lock
boxes.

Yet those contentions, repeatedly made
by the cable industry throughout the Rea-
gan administration’s anti-pornography
crusade, don’t appear to have slowed ef-
forts by the president to rope in cable.

Mr. Reagan said the cable provision
would protect “those most vulnerable and
impressionable members of our society:
our children.”

(Continued on Page 86)
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Av Westin to head new unit at ABC News

By DIANE MERMIGAS
Senior reporter

Av Westin, the veteran ABC News executive su-
spended earlier this year for publicly challenging
his superiors, has been appointed to head a new
program unit that will generate long-form news
specials.

Mr. Westin, who returned to work several
months ago, was named Nov. 11 as head of the
yet-to-be-named long-form prime-time program
unit.

“I'm just glad to be making some creative con-
tributions again and to help create a new tier of
programing at ABC News,” he said.

Mr. Westin was suspended last March for mak-
ing public an 18-page document in which he ac-
cused ABC News President Roone Arledge and
other division executives of not being frugal and
efficient enough.

At that time, Mr. Arledge said he suspended Mr.
Westin for the manner in which he made his feel-
ings public—not because of the criticism.

Since his involuntary leave of absence, Mr.

AV WESTIN
Rebounds from suspension

Westin has had no connection with “20/20,” the
prime-time news magazine he created and pro-
duced.

In his new role, Mr. Westin will oversee a unit
that ABC expects will generate at least 10 hours
of prime-time programing in 1988.

Included will be at least several hours of more
conventional investigative ‘‘Close-up” documen-
taries, four one-hour “Jennings/Koppel Reports,”
another three-hour special and some topical spe-
cials.

Mr. Westin will also experiment with new forms
of news, including what he calls “a single-theme
magazine”—an hour-long program encompassing
three or four short reports that offer different
perspectives on one subject.

Mr. Westin, 57, whose ABC contract extends to
early 1989, will retain the title of vice president of
program development.

Some at ABC News considered last week’s an-
nouncement a vindication for Mr. Westin.

“I think what they came to realize here (during)
the months Av was away from the job is that they
need his skills,” said one ABC News executive,

who asked not to be identified. *“He fills a unique
role here—mostly one of breaking new ground—
and that’s very important to us these days.”

The new unit is expected to consist of about 15
permanent producers, writers and reporters, with
help from employees from other news broadcasts
as needed.

Mr. Westin said he does not envision having to
hire any new staffers.

ABC News President Roone Arledge said in a
statement the reorganization will allow the divi-
sion to turn out more long-form news programs
for prime time.

ABC News insiders said that although Mr. Ar-
ledge and other division executives have been dis-
cussing such a reorganization for some time, the
catalyst for the change was CBS News’ announce-
ment a month ago that it will produce a third
weekly prime-time series, “48 Hours.”

ABC and CBS news officials contend such
prime-time efforts have emerged as the principal
ground for competition. NBC News lacks any
prime-time series, though it has discussed the de-
velopment of one.#

“Trek’ top
new show
In first-run

By RICHARD MAHLER
Los Angeles bureau chief

Los ANGELES—“Star Trek: The Next Generation”
stands out as the one major success among this fall’s
new first-run syndicated shows, according to A.C.
Nielsen Co.’s new demographic report.

The new “Star Trek” is “a good buy that’s light
years ahead of the competition,” says Janeen Bjork,
vice president and director of programing for Seltel, a
New York station representation firm.

According to the national report, the hour-long
Paramount series earned a 10.5 rating (percentage of
TV homes) from its premiere through Oct. 25. That’s
nearly double the figure for the next highest-rated
first-run show entering the market this fall.

The No. 2 show on the list is “She’s the Sheriff,”
Lorimar’s half-hour comedy which earned an aver-
age 5.3 rating from its debut through Oct. 25.

After that comes MCA’s sitcom ‘‘Out of This
World™ at 4.8 and the Buena Vista game show “Win,
Lose or Draw” pulling a 4.3.

“People keep trying to blame the way things are
turning out on the people meters,” says a research ex-
ecutive for a rival syndicator, who asked not to be
named.

“But the fact remains that these are the numbers
advertisers are still buying off of, and they reflect a
lot of marginal programing.”

Analysts are especially surprised at the “Star Trek”
revival’s popularity among women. That contrasts
sharply with the heavily male skew of the off-net-
work audience for the original Paramount series.

Nielsen says the revival’s audience is 28 percent
women 18 to 49, 33 percent men 18 to 49, 11 percent
children younger than 12 and 10 percent teens.

(Continued on Page 86)

“Star Trek: The Next Generation” earned a 10.5 average
rating from its premiere through Oct. 25.

News spoof

to replace
‘Late Show’

By WILLIAM MAHONEY
Staff reporter

Los ANGELEs—Fox Broadcasting Co. last week said “The Late
Show” will be replaced by “The Wilton North Report,” a reality-
based comedy that will poke fun at the news and the coverage of
it.

The hour-long new show,
which premieres Nov. 30,
derives its name from the
building on the Twentieth
Century Fox studio lot in
Hollywood where it will be
produced.

‘“We’re going to review
the news instead of report
the news,” said Barry Sand,
executive producer of the
show. “We’re going to show
the news just the way you
see it but interpret it in a
way that you've never seen
before.”

Mr. Sand, the man cre-
dited with establishing
‘‘Late Night With David
Letterman” as an institu-
tion on NBC, calls it a
“purely subjective”’ maga-
zine show.

He emphasized that the  producer of news “review” show
show won’t tamper with

. T A e v e Ty
news footage in the manner

of “Not Necessarily the News,” a comedy show that toys with news
tapes.
FBC President Jamie Kellner said “Wilton North” will be sub-
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BARRY SAND

(Continued on Page 86)

Senator tells public broadcasters to lobby for tax

By ROBERT HOMAN
Staff reporter

WASHINGTON—A key senator chided public
broadcasting executives in a hearing last week
for not lobbying vigorously for a tax on com-
munications property sales.

“Why don’t you put on the same full-court
press that the commercial broadcasters have?”’
Sen. Ernest Hollings, D-S.C., asked. “We need
your help in firing up these senators.”

Sen. Hollings heads the Senate Commerce
Committee, which devised the proposal for a 2
percent to 4 percent tax on TV station sales.

That money would eventually be used for a
trust fund for public broadcasting.

At the Senate Commerce subcommittee
public TV oversight hearing, Sen. Hollings al-
leged that the White House had made a com-
mitment to commercial broadcasters to kill
the TV sales tax.

The senator also called commercial broad-
casters a “very, very selfish group” for en-
dorsing a plan to auction off non-broadcast
spectrum.

On another matter, subcommittee Chairman
Sen. Daniel Inouye, D-Hawaii, asked the pub-
lic TV representatives if enhanced under-

writing is actually advertising.

Enhanced underwriting allows corporate
sponsors to identify their names and products
on screen.

PBS President Bruce Christensen responded
that while PBS has guidelines on enhanced
underwriting, some individual public TV sta-
tions have more liberal standards.

“I think it has moved toward the appear-
ance of commercialization,” Mr. Christensen
said. “The distinction is one of semantics.”

Henry Cauthen, president of the South
Carolina Educational Television Network,
said, “We are coming uncomfortably close in

some cases to looking very much like commer-
cial stations on our station break.”

In other matters, Sen. Larry Pressler, R-
S.D,, said he was concerned about some public
TV stations airing old movies and television
series.

Loni Ding, president and producer of Vox
Productions, suggested that more federal
money go directly to independent film pro-
ducers.

But Donald Ledwig, president of the Cor-
poration for Public Broadcasting, said 40 per-
cent of CPB’s production funds already go
directly into independent productions.#
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Thanks KTLA for making
Punky Brewster a star performer!

Our thanks to KTLA for making Punky making Punky Brewster the second highest-
Brewster a star performer in Los Angeles. rated program in KTLA's access checkerboard.
Punky Brewster premiered in L.A. with a With numbers like these, it's obvious she's a
7rating and grew to an 8 rating in one week,  star performer.

mm ;:; '{if{%\/\UNICATIONS

A unit of (B tslz TELEVISION

Source: L.A., Nielsen, Sept. 14 through Sept. 30, 1987
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NBC plans to announce lineup changes

By WILLIAM MAHONEY
Staff reporter

BurBANK, CaLirF.—NBC may announce
schedule changes as early as this week, ac-
cording to the No. 1 network’s chief pro-
gramer, Brandon Tartikoff.

Those moves will be one of the key topics
under discussion when the NBC Entertain-
ment president sits down today with the
NBC affiliate board, which is meeting in
Maui, Hawaii, through Wednesday.

“You’ll probably see the result of those
changes at the turn of the year,” Mr. Tarti-
koff said at a news conference here last
week.

While he wouldn’t say which series may be
canceled or shuffled, Mr. Tartikoff did ac-
knowledge that the network was closely
watching the performance of the low-rated

drama ‘“‘Private Eye” to decide whether that
new hour-long show would continue.

He also discussed an experiment NBC will
be conducting in two weeks to find slots for
half-hour replacement series it’s anxious to
get on the air.

On Nov. 29, NBC will pull its Sunday
movie and follow “Family Ties” at 8 p.m.
(ET) and “My Two Dads” at 8:30 p.m. with
an episode of ‘“Night Court” and the sec-
ond installment of ‘“Beverly Hills Buntz.”

The one-hour “Unsolved Mysteries” reality
special will complete the network’s prime-
time lineup that night.

The comedy-block experiment “is real piv-
otal for our midseason,” Mr. Tartikoff said.

Successful ratings could pave the way for
new series moving to those time periods later
this season, he said.

NBC is hoping to capitalize on the mo-

mentum created by the successful relocation
of “Family Ties” to Sunday from Thursday.

“Buntz,” a ‘“Hill Street Blues’ spinoff
starring Dennis Franz, premiered in “Night
Court’s” Thursday 9:30 p.m. slot on Nov. 5
and earned a 20.4 rating (percentage of TV
homes) and a 34 share (percentage of sets
in use).

That show, a previously announced mid-
season replacement, and another standby,
“The Days and Nights of Molly Dodd,” are
both half-hours that should run in 9:30 p.m.
time slots, Mr. Tartikoff says.

There has been some indication that the
network will return “Molly Dodd” in mid-
season to “Night Court’s” 9:30 p.m. Thurs-
day slot, where it enjoyed a successful pre-
miere run last summer.

So far this fall, Friday has been one of the
network’s weakest nights, with a lineup con-

sistently beaten by CBS's combination of the
new “Beauty and the Beast,” followed by
the returning serials “Dallas” and ‘“Falcon
Crest.”

NBC’s “Rags to Riches,” which runs Fri-
days at 8 p.m., and “Private Eye,” Fridays at
10 p.m., are the network’s two lowest-rated
programs.

“Miami Vice,” airing at 9 p.m. Fridays,
continues to slide in the ratings.

In other plans, Mr. Tartikoff said the net-
work expects to air a pilot of its new prime-
time news magazine by mid-March.

The 90-minute show, tentatively titled
“Top of the Week,” will probably air from
6:30 p.m. to 8 p.m. on Sunday beginning next
fall to compete with CBS’s ‘60 Minutes.”

Mr. Tartikoff also reaffirmed that the net-
work plans to unveil two new series next

’
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TFBA Limited Partnership

a lvmited partnership formed in part by
Robert M. Bass Group, Inc.

has acquired

Taft Broadcasting Company

,

The undersigned acted as financial advisor to
Robert M. Bass Group, Inc. in this transaction.

MORGAN STANLLEY & CO.
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NFL sets

rebates to
networks

By RICHARD TEDESCO
Staff reporter

NEw York—The National Foot-
ball League has set rebates to the
major broadcast networks for can-
celed games and replacement con-
tests during the players’ strike ear-
lier this season.

“We said the total rebates would
be in the range of $60 million, and
we were close,” said Val Pinchbeck,
the NFL’s director of broadcasting.

While the NFL and the networks
wouldn’t provide details of the re-
bates, both sides appeared to be sa-
tisfied with the outcome.

A portion of the rebates, relating
to the canceled games, will be made
up in reduced payments from the
networks’ $476 million rights fees
for next season, Mr. Pinchbeck said.

In late October, shortly after the
strike ended, the NFL made a par-
tial payment on canceled games,
which reportedly had resulted in a
$21 million loss.

‘““We have received rebates,” a
CBS spokesman confirmed last
week.

An ABC spokeman also confirmed
that it had received a rights rebate
from the league. NBC executives
were unavailable for comment.

Meanwhile, the NFL made its reg-
ular-season debut on ESPN on Nov.
8, scoring an 8.5 rating for its com-
bined cable and broadcast telecast.

The New York Giants-New En-
gland Patriots game fell shy of the
9-plus rating that ESPN had pro-
mised advertisers, but both the net-
work and ad agency executives said
it was a good start.

On cable alone, ESPN scored a 7.2
rating. WABC-TV in New York and
WCVB-TV, the ABC affiliate in
Boston, recorded overnight ratings
of 12.8 and 18.5, respectively.

“The ratings were pretty much
what we thought we were going to
get,” said Steven Bornstein, ESPN
senior vice president of program-
ing and production.

“It’s the first game. There was a
1-6 club (the Giants),” said Marc
Goldstein, senior vice president for
Ogilvy & Mather. “It’s premature to
think this is indicative of what the
season will be.”

For the broadcast networks, day-
time numbers for NFL games on
Nov. 8 appeared to rebound some-
what from the strike-marred sea-
son. CBS, for example, scored an
18.7 average for its single-game re-
gional telecasts.#
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Little protest
generated by
AIDS special

By ROBERT HOMAN
Staff reporter

W ASHINGTON—A public TV special on AIDS that included a con-
dom demonstration using a banana didn't spark much negative
viewer reaction.

“We've already had so much on about AIDS, they don't react
anymore,” said Bette Martin, public relations manager at Miami’s
WPBT-TV.

The program, called “AIDS: Changing the Rules” and hosted by
Ron Reagan, the president’s son, included a candid discussion of
sexual practices and demonstrated condom use with a banana.

The show had spurred a protest from the International Banana
Association and raised questions about viewer reaction to the sen-
sitive topic.

PBS member WETA-TV in Washington received more than a
dozen telephone calls from people objecting to the show and about
half as many praising it. But most callers who registered objections
were parents concerned about station plans to rebroadcast it on a
weekday afternoon when children might see it, said Mary Aladj,
director of national communications for WETA.

During the program, Ruben Blades, one of the show’s three
hosts, puts some pharmaceutical fluid in a condom and places it
over a banana.

The International Banana Association had threatened to take
legal action for what it said was an “arbitrary, unnecessary and
insensitive action.”

But last week a spokesman for the association said the group has
dropped the matter.

The national AIDS hotline, whose telephone number was broad-
cast at the end of the show, reported nearly twice as many calls
after the show aired.

Carol Humphries, the AIDS hotline project coordinator, said its
main phone bank received 1,417 calls the day after the show aired,
compared to 861 the same day the week before. Many callers said
they had seen the program and had questions on condom use, Ms.
Humphries said.

One viewer who called WETA in support of the program was
Peter Clark, director of testing and guidance at the Breck School,
a 1,100-student private elementary and secondary school in Min-
neapolis.

He said that although the language and explicitness of the pro-
gram might be offensive to some, the interviews with AIDS pa-
tients and discussions on how to prevent transmission of the dis-
ease were “powerful and effective.”

“That’s what's going to be needed to wake some people up to the
reality of this disease,” Mr. Clark said.

Mr. Clark said he wanted to obtain a videocassette of the pro-
gram to help administrators develop an AIDS policy.

On WETA, the show received a 2.4 rating (percentage of TV
homes) and a 4 share (percentage of sets in use) in the Washington
market, Ms. Aladj said.

Some stations were airing the show last week and waiting to see
what reaction it would generate.

A half-hour videocassette of the show, VHS or Beta, can be pur-
chased for $30 and the one-hour version for $45 by calling 1-800-

845-3000.#
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Court nominee protected NBC show

By ROBERT HOMAN
Staff reporter

WaSHINGTON—As a federal appeals court
judge, Supreme Court nominee Anthony Ken-
nedy threw out a court order that would have
allowed a judge to preview an NBC docu-
drama before it aired.

Beyond that, not much is known about
Judge Kennedy’s views on communications
law.

At press time, representatives of broadcast-
ing and cable TV associations here said they

didn’t know enough about Judge Kennedy to
comment.

In the 1978 NBC case, Judge Kennedy wrote
an opinion for a three-judge panel that over-
turned a lower court order preventing the net-
work from airing ‘‘Billion Dollar Bubble,”
a docu-drama on securities and insurance
fraud, until a judge could review it for inac-
curacies.

A prisoner had sought to preview the docu-
mentary on the grounds that it could harm his
chances for parole.

NBC lawyer Donald Zachary was held in

contempt of court and jailed for five hours for
failing to provide the film to the court for pre-
view. He was released when the court order
was overturned by the appeals panel.

The panel’s decision confirmed ‘‘that docu-
dramas are covered under the First Amend-
ment,” Mr. Zachary said.

In his opinion, Judge Kennedy wrote: “It is
a fundamental principle of the First Amend-
ment that the press may not be required to
justify or defend what it prints or says until
after the expression has taken place.

“A procedure thus aimed toward prepubli-

cation censorship is an inherent threat to ex-
pression, one that chills free speech.”

Howard Monderer, NBC's vice president for
law, said the case was very important to the
network.

“If’s important any time a judge tries to en-
join a broadcaster from going on the air,” Mr.
Monderer said.

Judge Kennedy, nominated to serve on the
Supreme Court by President Reagan last
week, has sat on the 9th U.S. Circuit Court of
Appeals since 1975. From 1963 to 1975, he
practiced law in Sacramento, Calif. #
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By ROBERT HOMAN
Staff reporter

WASHINGTON—Broadcasters push-
ing for reform in the way TV sta-
tions pay for music on syndicated
shows heard few words of support
from legislators during a congres-
sional hearing last week.

“We in Congress should no more
be dictating the way that music
rights are licensed than should we
be telling Domino's how much to
charge for delivering pizza.” said
Sen Pete Wilson, R-Calil.. in testi-
mony before a Senate Judiciary
subcommittee.

Two of the subcommittee’s mem-
bers who often find themselves at
odds over issues, Sen. Edward Ken-
nedy, D-Mass., and Sen. Orrin
Hatch, R-Utah, agreed that the cur-
rent TV music licensing system
should remain intact

The hearing was called to con-
sider a bill introduced by Sen.
Strom Thurmond, R-S.C.. that
would allow TV stations to pay for
the music they use in each syndi-
cated show.

Currently, stations pay a blanket
fee for all tunes in the repertoire of
the American Society of Composers,
Authors and Publishers or Broad-
cast Music Inc.

“What a broadcaster receives by
buying a blanket license is the right
to all the music that is owned by
ASCAP and BMI—about 4 million

| compositions—even though he may

only need two or three songs ac-
tually included in the particular
program,” Sen. Thurmond said.

Sen. Thurmond's bill is similar to
one he introduced last session,
which died in committee.

Another TV music licensing re-
form bill, introduced by Rep. Rick
Boucher, D-Va., is pending in the
House.

Ralph Oman, U.S. register of
copyrights, said that broadcasters
paid about 2 percent of their reve-
nues—about $95 million—for syndi-
cated music last year.

The All-Industry TV Music Li-
censing Committee, a broadcasters’
group urging reform of the TV
music licensing system, showed the

tors a videotape explaining why

P

it believes change is necessary.

But Sen. Patrick Leahy. D-Vt.,
objected to the film's display of sta-
tion logos from the subcommittee
members' districts, saying it was
aimed at “five year olds on Sesame
Street.”

The film said that of the $60 mil-
lion that TV stations pay to ASCAP,
composers receive only $24 million,
and ASCAP spends 20 percent of
the money it receives on adminis-
tration.

(Continued on Page 82)

Congress gives
music licensing
bill cold shoulder

(Continued from Page 20)

Testilying on behalf of the National Associa-
tion of Broadcasters, Philip Lombardo, managing
general partner of Citadel Communicatiuns Co..
<aid the cost of blanket TV music hcenses is a
terrible burden” on local stations.

He said his station in Burlington, VL. WVNY-
TV. will spend as rmuch for TV music licensing
this year as 1t does for all of 1ts syndicated pro-
graming. That payment also exceeds the cost of
running the station’s news operation

Representing the Association of Independent
Television Stations, Richard DeAngelis, vice
president and general manager at KPHD-TV in
Phoenix, said the ability to negotiate with music
suppliers is needed for independent stations to
stay in business.

Mr. DeAngelis said 13 percent of INTV's mem-
bership went into bankruptcy last year.

But ASCAP board member Hal David testified
that TV stations can obtain a per-program license
from ASCAP or a direct license from composers if
shey choose not to buy the blanket license.

ASCAP has made that argument before, but
station executives say they've had little success
getting such licenses.

Mike Post, a music composer for TV shows.
said. “What the broadcasters want is 1o use the
music we write and not pay anything for it."#

!
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enator tells public broadcasters to lobby for tax

By ROBERT HOMAN

Stafl reporter

WaSHINGTON—A key senator chided public
broadcasting executives in a hearing last week
for not lobbying vigorously for a tax on com-
munications property sales.

“Why don’t you put on the same full-court
press that the commercial broadcasters have?”
Sen. Ernest Hollings, D-S.C., asked. “We need
your help in firing up lthese senators."

Sen. Hollings heads the Senate Commerce
Committee, which devised the proposal for a 2
percent to 4 percent tax on TV station sales.

That money would eventually be used for a
trust fund for public broadcasting.

At the Senate Commerce subcommittee
public TV oversight hearing, Sen. Hollings al-
leged that the White House had made a com-
mitment to commercial broadcasters to kill
the TV sales tax.

The senator also called commercial broad-
casters a “very, very selfish group” for en-
dorsing a plan to auction off non-broadcast
spectrum.

On another matter, subcommiitice Chairman
Sen. Daniel Inouye, D-Hawaii, asked the pub-
lic TV representatives if enhanced under-

writing is actually advertising.

Enhanced underwriting allows corporate
sponsors to identify their names and products
on screen.

PBS President Bruce Christensen responded
that while PBS has guidelines on enhanced
underwriting, some individual public TV sta-
tions have more liberal standards.

“1 think it has moved toward the appear-
ance of commercialization,” Mr. Christensen
said. “The distinction is one of semantics.”

Henry Cauthen, president of the South
Carolina Educational Television Network,
said, “We are coming uncomfortably close in

some cases Lo looking very much like commer-
cial stations on our station break.”

In other matters, Sen. Larry Pressler, R-
S.D., said he was concerned about some public
TV stations airing old movies and television
series.

Loni Ding, president and producer of Vox
Productions, suggested that more federal
money go directly to independent film pro-
ducers.

But Donald Ledwig, president of the Cor-
poration for Public Broadcasting, said 40 per-
cent of CPB’s production funds already go
directly into independent productions.#
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Reagan moves to halt

‘obscenity’

By ROBERT HOMAN
Staff reporter

WasSHINGTON—President Reagan took
aim at cable TV last week as part of an-
other effort to ¢rack down on obscenity.

As part of an 11-point legislative pro-
posal, the president included a provision to
make it a criminal offense ‘‘to utter ob-
scene language or distribute obscene mat-~
ter by cable television or other subscrip-
tion television services.”

In response, cable industry representa-
tives here said the president’s legislation,

on cable

if passed, wouldn’t affect cable TV because
systern operators already must meet fed-
eral obscenity standards and provide lock
boxes.

Yet those contentions, repeatedly made
by the cable industry throughout the Rea-
gan administration’s anti-pornography
crusade, don’t appear to have slowed ef-
forts by the president to rope in cable.

Mr. Reagan said the cable provision
would protect “those most vulnerable and
impressionable members of our society:
our children.”

(Continued on Page 86)

Reagan moves to stop ‘obscenity’ on cable

(Continued from Page 3)

Steve Effros, president of the Community
Antenna Television Association, said, “The
obscenity laws already apply to cable, just as
they do to all other media.”

Lynn McReynolds, public relations director
at the National Cable Television Association,
said the Cable Communications Policy Act
of 1984 already outlaws obscene programing.

“There isn’t anything on cable that is ob-
scene,” she said.

She said cable subscribers can obtain lock
boxes that allow subcribers to lock out chan-
nels so that youngsters can’t see them.

Barbara Hattemer, coordinator of the Flor-

ida Coalition for Clean Cable and a proponent
of the legislation, said the cable act is “ambig-
uous"” on the obscenity issue because it also
bars gensorship of programing.

“We want to make it perfectly clear that
there is no protection of pornography on
cable,” Ms. Hattemer said.

Ms. Hattemer cited The Playboy Channel as
one example of cable programing that could
be affected by the proposed legislation

But Bill Farley, manager of public relations
at Playboy Enterprises, said that even though
some cable operators have “felt the heat” from
communities and dropped the channel, no
court in the country has held that the pro-

graming is obscene.

Regarding the proposed bills, Mr. Farley
said, ‘“Unless they expand the definition of
obscenity, I don't think it will affect us.”

Brad Curl, founding co-chairman of the Na-
tional Decency Forum, said that, if passed, the
proposed legislation probably wouldn’t stop
cable operators from showing “‘indecent” pro-
graming, which he says includes uncut R-
rated movies.

But Mr. Curl added that his group, which
took some credit for pressuring the Federal
Communications Commission into adopting
tougher standards for indecent broadcasts,
will urge that indecent programing be prohi-

bited on cable.

“Cable has become very pervasive, and the
chances that children are being exposed Lo
profane matter is becoming just as likely as it
is over broadcasting,” he said.

It remains to be seen whether Congress will
go along with President Reagan’s plan. At this
writing, no sponsor of his legislative package
had surfaced on Capitol Hill.

Many members of Congress have indicated
support for the administration’s efforts to
curb obscenity, primarily in the area of child
pornography. But some have warned against
meddling into grayer legal areas, such as cable
TV.#







“Punkys first in her class!”

Kevin P. O'Brien, General Manager,
KTVU, San Francisco

Punky Brewster is the #1 independent
program in San Francisco in the 5:30 PM.
time period, averaging a 5 rating and

an 11 share.
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Koppel wants piece of “Nightline’

THE INSIDE

If Ted Koppel opts to renew his ABC News contract, it
will be “under dramatically different terms,” according to
well-placed sources. Mr. Koppel is seeking partial ownership
of the “Nightline” broadcast he anchors, sources say, as well
as a reduced work schedule. Sources say Mr. Koppel also has
entertained inquiries and offers from other news organiza-
tions, including CBS News and Ted Turner’s CNN. Neither
Mr. Koppel nor ABC would comment.

* ok ok

Insiders say FCC Commissioner James Quello is push-
ing his own alternative to the Senate’s proposal to assess a
new tax of 2 percent to 4 percent on broadcast station sales.
Mr. Quello’s plan is to spread the grief around. He suggests
that the tax on broadcast stations be capped at 1 percent, but
that it be extended to cable TV system sales as well.

* * x

In the meantime, sources say The National Cable Televi-
sion Association is breathing a sigh of relief over the results
of the industry’s survey of rate deregulation. The survey, con-
ducted by the accounting firm of Arthur Andersen & Co. ap-
parently indicates that systems were careful not to wallop
subscribers with heavy fee hikes. ““The general feel is that the
study shows that the industry has been very responsible,”
said one source privy to the report.

* ok x

Senior executives aren't talking, but employees say that
about 55 staffers at Coca-Cola Telecommunications have
been given Dec. 31 pink slips, which means the entire first-
run syndication division of the new Columbia Pictures Tele-
vision is being axed. Meanwhile, sources at Columbia/Em-
bassy Television, Coke’s network and off-network program
unit, say an unspecified number of staffers there have also
received termination letters, as have some movie division
employees. Until the Tri-Star/Coke merger is official, says
one insider, “Everybody’s walking on eggs.”

* ok x

Like many independent station executives, Steve Sol-
dinger, general manager at WCCB-TV in Charlotte, N.C. was
peeved that LBS’s recent “Return to the Titanic. .. Live”
went to a network affiliate in his market. But rather than
just grouse about it, Mr. Soldinger decided to fight fire with
fire. He dusted off the 1953 movie “Titanic,” starring Clifton

“My Sister Sam’’: Any night but Saturday

Webb, Barbara Stanwyck and Robert Wagner, and aired it in
the same time period that the local CBS affiliate aired the
LBS special. Mr. Soldinger also launched an extensive TV,
newspaper and radio campaign promoting his station’s ver-
sion, called “Return of the Titanic.” Those involved are
waiting to see how the movie fared in the ratings.

x ¥ X

The effort to place more minorities in Major League

Baseball management will include a campaign for more
black and Latino network baseball commentators, says
Harry Edwards, special consultant to baseball commissioner
Peter Ueberroth. ‘“That’s very high on the agenda,” he says.

* & *x

The Los Angeles County Board of Supervisors is asking the
area’s radio and TV stations to air more editorials. The
board unanimously approved a motion recently to send
a letter to all area broadcasters asking that editorials be
restored as a forum for debate on local government. The
action was prompted by recent decisions by KNBC-TV and
KBIG-FM to stop editorializing. But both stations said
there’s little chance the non-binding resolution will prompt
them to change their minds.

x Kk

Insiders expect the FCC to refine its definition of indecent
broadcasts at a meeting Nov. 24. The FCC is only expected
to have three of its usual complement of five commis-
sioners at the meeting. It’s already one commissioner short,
and insiders believe that Commissioner Mimi Dawson will
have received Senate confirmation for her new post as dep-
uty secretary of transportation by then.

x % *

When radio broadcast rights for Notre Dame football
come up for bidding after this season, ABC Radio Network
hopes to grab the rights away from Mutual Broadcasting
System, which has carried the Fighting Irish for 20 years.
ABC Radio currently owns no rights to such major sports as
Major League Baseball and the National Football League.

* o %

Although “My Sister Sam” has been placed on “hiatus”
by CBS—usually a euphemism for cancellation—the show’s
producers insist it was their idea to yank the show temporar-
ily from the network’s Saturday-night lineup. Rather than
continue the embarrassment of low ratings on what has
proven to be CBS’s weakest night, insiders say the show’s
staff is lobbying for a return to Monday night by January.
Barring that, they’ll take any night—except Saturday.

* k%

“The New Era,” CBS’s radio network show introduced
with much fanfare last February, has bitten the dust. After
trying to get stations to clear the New Age music show for
six months, CBS and the show’s producer—Denny Somach
Productions—have parted company. Mr. Somach says he’s
looking for another distributor.#

—Written by Marianne Paskowski from bureau reports
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VIDEO DUB
PUT YOU
INTO ORBIT!

Americas finest videotape
duplication center offers pro-
gram syndicators a choice:

1) They can have their pro-
grams transmitted via a satellite
signal, or

2) They can have them dis-
tributed to stations in the form

of videotape.
The videotapes—in all formats
—are prepared and shipped

from Video Dub’s New York
facilities, or satellited
through our own up-link system
to all of your destinations.
Moreover, with VDIs exclusive
ComSyn +® service we'll provide
a computerized link between
scheduling, duplication and
tape or satellite distribution of
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Tape or satellite. We'll get you
where you want to go.

VIDEO DUB INC.
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“Punky Brewster isasuccessful _
early fringevehicle forourstation!”

Doug Johnson, General Manager, WXON, Detroit
\

Punky Brewster is averaging a 6 rating
in the 5:30 PM. time period, a 50%
increase over last year’s rating,

Cctely,
— TELECOMMUNICATIONS
A unit of (A%6a/; THEVEION

© 1987 Coca-Cola Telecommunications, Inc. All rights reserve:

Source: Detroit, Arbitron, Sept. 21 through Oct. 2, 1987
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Producer Steven Bochco (inset), whose shows include
“Hooperman,” has signed a nine-year contract with ABC.

ABC, producer Steven Bochco
sign nine-year production deal

By WILLIAM MAHONEY
Staff reporter

Los ANGELEs—Hoping to cash in on ‘‘anti-for-
mula” success, ABC signed producer Steven Bochco
to a long-term deal last week.

The nine-year pact with ABC, which begins July 1,
1988, calls for the 43-year-old producer to create,
develop and produce 10 series for the network, half
of which will be half-hour programs.

ABC Entertainment President Brandon Stoddard
says no specific show concepts have been discussed,
but he pointed to three new ABC shows that are typi-
cal of the shows he believes Mr. Bochco will deliver.

One of those shows, ‘“Hooperman,” starring John
Ritter, is Mr. Bochco’s latest creation and may prove
to be his second successful effort in a row.

Two others, “thirtysomething” and “The ‘Slap’
Maxwell Story,” have been critically acclaimed and
moderately successful in the ratings, but have yet to
definitively prove themselves.

Mr. Bochco, who was unavailable for comment last
week, was the creator of NBC’s ‘“‘Hill Street Blues”
and co-created “L.A. Law” for NBC and “Hooper-
man’’ with Terry Louise Fisher.

“This is a guy who is really anti-formula in televi-
sion,” Mr. Stoddard told ELECTRONIC MEDIA last
week. ‘““He always comes up with something new and
different.”

Under the agreement with ABC, Mr. Bochco’s ser-
vices will be exclusive to the network for the first six
years of the nine-year contract. Mr. Stoddard would

[

1

not disclose how the much the deal is worth.

The producer’s earlier talks with CBS about a pos-
sible long-term deal there broke off just as Bud
Grant left as president of CBS Entertainment.

NBC did not try to counter ABC’s deal, according
to NBC Entertainment President Brandon Tartikoff.

“Because of Bochco having 10 series commitments
at ABC, it’s going to mean a lot of producers are
going to be crowded out at ABC,” the programing
chief said. “Maybe we're going to be the beneficiary
of them coming to us with their projects.”

An eight-time Emmy Award winner, Mr. Bochco
won his first six honors for ““Hill Street Blues” and
added two more for “L.A. Law” this year.

‘“‘Hooperman,” meanwhile, is one of the season’s
highest-rated rookies. It’s also the top-rated series
among the new programs running without a power-
ful lead-in.

It was tied for 21st in the A.C. Nielsen Co. season-
to-date rankings with an average 17 rating (percent-
age of all TV homes) and 27 share (percentage of sets
in use) after the week ended Nov. 8.

But Mr. Bochco, who works out of offices on the
Twentieth Century Fox studio lot, has not been with-
out his failures. “Bay City Blues” on NBC, for exam-
ple, went off the air after just one month in 1983.

However, Mr. Bochco has been on a roll lately, and
ABC is hoping to cash in.

In an interview last week, Mr. Stoddard also dis-
cussed how ABC is dealing with declining network
shares and affiliate pre-emptions.

{Continued on Page 80)

Cable networks
offering more
local sales aids

By JANET STILSON
Staff reporter

NEw York—Basic cable networks
have increased efforts to assist oper-
ators with local sales in recent
months.

“They’ve all been jumping to help
us now over the past three months,”
says Kevin Smith, director of adver-
tising sales at Media General Cable
of Fairfax County (Va.).

The efforts include sending out
monthly or quarterly packets of
sales data on programing and demo-
graphics and providing parties, con-
tests and local advertising tie-ins
with national ad campaigns.

The reasons for the increased ac-
tivity are not exactly philanthropic.

“To a degree, it’s good will,” says
Larry Rebich, vice president of
marketing at Lifetime.

“But operators are starting to
measure the value of networks
largely on the amount of local ad-
vertising they bring in.”

And in an era when channel ca-
paeity is a scarce commodity on sys-
tems and the competition is stiffer,
it’s just good business for the net-
works to provide systems with sales
material and special promotional
offers, he says.

Ron Fischmann, vice president,
director of local sales at the Cable-
television Advertising Bureau,
points out that systems are begin-
ning to sell advertising on an in-
creasing number of networks.

Those systems that traditionally
have sold the so-called “big four”
basic networks—CNN, ESPN, USA
Network and MTV—are completing
1988 budgets that include money for
additional advertising insertion
equipment.

Adding local advertising to two
more services can cost an operator
$100,000 in equipment, Mr. Fisch-
mann says.

“The local operators are becom-
ing more savvy about targeting local
sales,” says Lifetime’s Mr. Rebich.
“There’s a move away from broad
networks to those that deliver pure

o 2R
-11_‘
‘Operators are starting
to measure the value of
networks largely on the
amount of local
advertising they bring
in.’

—1Larry Rebich

vice president of marketing
Lifetime

(i.e., demographic specific) audi-
ences.”

Lifetime is in the process of for-
mulating what appears to be one of
the more aggressive local sales ef-
forts for 1988.

Mr. Rebich explains the service
will provide both affiliates and non-
affiliates in top markets with a
monthly newsletter on programing
and promotions.

Each month a different category
of local advertising that could be
particularly active at that time will
be spotlighted.

And in the second quarter, Life-

(Continued on Page 82)

NBC station’s news
promoted on cable

By RICHARD TEDESCO
Staff reporter

CHicAGO—In a departure from the
norm, NBC-owned WMAQ-TV in
Chicago is using a local cable in-
terconnect to promote its newcasts
during the November sweeps pe-
riod.

The station is hoping cable TV can
help boost its local news viewership,
according to Richard Lobo, vice
president and general manager of
WMAQ.

“We are doing it to improve our
share, and we want to see how this
works,” he said.

The station’s 6 p.m. newscast is
ranked third in the ratings by both
A.C. Nielsen Co. and Arbitron Rat-
ings Co. Its 10 p.m. newscast is
ranked second by Arbitron and
third by Nielsen.

WMAQ'’s spots appear on several
cable networks “in critical time pe-
riods just before our newscasts and

on stations with good audiences for
newscasts,” said Mr. Lobo.

Network Media Corp., which took
over the operation in the wake of
the defunct CBS Interconnect, pro-
vides to advertisers a group of cable
networks that includes CNN, ESPN,
USA Network, MTV, Financial
News Network and the Arts & En-
tertainment Network. The WMAQ
experiment does not use MTV.

“There is no local regional news
on cable,” said Susan Wallace, chief
operating officer of Network Media.
‘““Cable viewers have to go some-
where for local news. What 'MAQ
has done is to capitalize on that.”

Through the interconnect, WMAQ
reaches more than 500,000 house-
holds on systems operated by
American Cablesystems, Continen-
tal Cablevision, Centel Cable,
Group W Cable, Jones Intercable,
Metrovision, Multimedia and Post-
Newsweek.

(Continued on Page 80)







X //? Across the country, the network
dramas and syndication specials

that capture the highest ratings are

almost always crime oriented. Now,

Orion introduces Crimewatch Tonight,

a national, network quality program
dedicated solely to crime related
coverage.

© 1987 ORION TELEVISION SYNDICATION. ALL RIGHTS RESERVED.
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/ Wlth a hard- h1tt1ng half- hour

//’ every weekday, Crimewatch

‘Tonight will cover every facet of
crime. From white collar crime to

terrorism; from espionage to the mob;

from street crime to government
corruption; from crimes of passion
to crimes of compassion.

/ Fed dally, we ll use the latest

%‘7 satellite technology to deliver

the hottest crime stories. Our
anchors and field producer/reporters
will tackle the world of crime each
day, utilizing our own national bureaus,
plus TV stations, newspapers and
wire services in the U.S. and overseas.




REPORT

il
%, I'T°’S A CRIME NOT TO BUY IT!
7 Crimewatch Tonight is Executive
” Produced by Reese Schonfeld, Crimewatch Tonight.
7#” founding President of CNN. Crime- When you're ready to deal in hot goods,
watch Tonight is a natural companion call Orion, your partners in crime.

to your news programming as well as [ ®
powerful counter programming to

game shows, magazines and sit-coms. '

With a unique format and highly fo-

cused concept, Crimewatch Tonight TELEVISION SYNDICATION

delivers the payoff in Prime Access.




16

D.L. Taffner/Ltd. will distribute a
two-hour version of “The Crazy
World of Benny Hill” on a cash
basis available for January 1988. So
far the two-hour version, consisting
of popular segments from the long-
running half-hour series, has been
cleared by WWOR-TV, New York;
KHJ-TV, Los Angeles; KTVU-TV,
San Francisco; KTVT-TV, Dallas;
WUAB-TV, Cleveland; WCCO-TV,
Minneapolis; KPTV-TV, Portland,
Ore.; and WOFL-TV, Orlando, Fla.

Group W Productions has ren-
ewed its exclusive program develop-
ment agreement with independent
producer Charles Colaruso for dis-
tribution to networks and in first-
run syndication. Most recently, Mr.
Colaruso developed ‘‘“The Wil
Shriner Show” for Group W. He has
also worked on several game shows
and talk/variety series.

Northstar Productions is distri-
buting “Battle for El Cedro,” a new
one-hour documentary about a
group of U.S. veterans voluntarily
rebuilding a clinic in a Nicaraguan
village destroyed during a battle be-
tween contras and Sandinistas. Don
North, producer and director of the
special, compiled the footage during
a recent six-week visit to the Cen-
tral American country. The former
network correspondent is making
the documentary available on a cash
basis, with terms based on station
size and amount of material used.

Fox Broadcasting Stations, a
unit of Los Angeles-based Fox Inc.,
is preparing ‘‘America’s Most
Wanted” as a half-hour weekly real-
ity series for distribution starting
Jan. 9, 1988. The program, hosted by
John Walsh, is designed for early-
fringe weekend time periods and is
described as an electronic extension
of the FBI's “most wanted” crimi-
nals list. The series will provide a
dramatic re-enactment of major
crimes and provide a psychological
biography of prime suspects, with
the hope that viewers will call a

NATIONAL SYNDICATION STANDINGS

. Wheel of Fortune
. Jeopardy
. Oprah Winfrey Show
. WWF Wrestling
. StarTrek: Next Generation
. People’s Court
. Search for Houdini
. Entertainment Tonight
. Donahue
10. Magic |

New Newlywed Game
12. Hollywood Squares
National Geo Exploxer
TV Net Movie
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For the week ended Nov. 1

Rating Stations Coverage
184 214 98%
14.3 209 98%
10.7 202 99%

9.3* Ry 95%
8.9 218 95%
8.5” &7 97%
8.1 150 94%
78" 163 93%
6.3 207 96%
58" 144 86%
5.8 153 89%
56 132 1%
56* 141 91%
0.6" 192 96%
Beal 147 86%

15. Lifestysles...Rich/Famous

“Includes multipie airings (b) Show broken out for individual plays due to pre-emptions

Source. Nielsen Fast Weekly Syndication and Occastonal Network Report.
Includes only subscribers to the service and only barter or cash/barter shows.

toll-free telephone number and pro-
vide police agencies with tips. Ac-
cording to Stephen Chao, vice presi-
dent of program development for
the station group, Fox is also offer-
ing “The 1987 Clio Awards: The
Best TV Commercials in the World.”
The one-hour barter special will be
distributed Dec. 2 for prime-time
broadcast and be hosted by Michael
Tucker and Jill Eikenberry of the
Fox-produced “L.A. Law.”

Access Entertainment proposes
to distribute “Don King’s Only in
America,” a proposed weekly late-
night series for fall 1988. The one-
hour show is designed for late-night
broadcast on Saturdays and will be
tested beginning Jan. 11 with an on-
air ‘“backdoor pilot.” Sports pro-
moter Don King will host the talk/
variety series with “a diverse and
eclectic group of friends and ac-

quaintances,” along with a studio
band and possible sidekick. The
show is from Earl Greenberg Pro-
ductions in association with Triad
Artists, to de distributed by Access.
According to the syndicator 12 sta-
tions have committed themselves to
airing the January special.

The Entertainment Network
will produce a prime-time Christ-
mas special based on its weekly
late-night CBS series, “Top of the
Pops.” The one-hour special, tenta-
tively set for Dec. 9, will feature ar-
tists and music from a new A&M
Records release benefiting the Spe-
cial Olympics. Contributors to that
album include Madonna, Bruce
Springsteen and U2.

Nelvana Entertainment, in asso-
ciation with The Saul Group, will
co-produce and syndicate 65 half-
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hour segments of the “The Care
Bears” animated children’s series
for September 1988. SFM Enter-
tainment will handle U.S. distribu-
tion of the shows, while Nelvana
sells them overseas. The Saul Group
is handling domestic advertising
within the “Care Bears” series, pro-
duced in Canada at Nelvana’s stu-
dios. The latter firm has produced
three “Care Bears” theatrical fea-
tures and two years of “The Care
Bears Family” for ABC’s Saturday
morning lineup.

Parkside Entertainment says it
has sold out fourth-quarter adver-
tising for four syndicated children’s
programs the New York-based firm
represents: ‘“‘Beverly Hills Teens,”
“Dinosaucers,” “DIC Holiday Sea-
son” and “Weekend Fun Day.” The
barter specialist says it is turning a
profit in its first year of operation,
with national spot sales to General
Foods, Coleco and Worlds of Won-
der, among others. Parkside was
formed last March as a joint venture
of DIC Enterprises, Bohbot & Cohn
Advertising and Coca-Cola Tele-
communications, with emphasis on
reaching viewers ages 2 to 12.

Minneapolis-based USTV has ac-
quired distribution rights for “The
Professionals,” a 57-episode action-
adventure series from London
Weekend Television. The cash pro-
gram is being syndicated on a
weekly basis for placement in late-
night slots on Saturday or Sunday.
USTV is also distributing two one-
hour Beach Boys specials, comme-
morating the 25th anniversary of
the group’s founding. The concerts
were taped in 1985 and 1986.

MCA TV Enterprises has con-
firmed development of four new
first-run series for the 1988-89 syn-
dication season. The proposed pro-
grams include the previously an-
nounced “Tender Loving Care,” an
Australian co-production about a
handsome young male teacher
working in an all-female nursing

Send us your
syndication news

Because the period between
now and the NATPE conven-
tion is especially busy and
important, we are devoting
special attention to program-
ing news in this “Syndication
Special.”

The feature is an expanded
version of the “Syndication”
section of our regular ‘“Briefly
Noted” feature. It will con-
tinue through the convention,
which takes place Feb. 25-29
in Houston.

If you have NATPE-
oriented news that you think
should be included here,
please mail your press re-
leases to: ELECTRONIC MEDIA,
c/o Elizabeth Edgerton, Attn:
Syndication Special, 740 N.
Rush St., Chicago, Ill.
60611.#

school; and ‘“‘The Street,” a late-
night, action-adventure strip about
four New Jersey police officers. Just
announced are ‘“‘Operation: Watch-
dog,” a half-hour action-adventure
strip to be filmed in Canada by The
Arthur Co.; and “Secret Identity,”
another Canadian production, made
in association with Scholastic Pro-
ductions and described as a fan-
tasy-comedy involving a teen-ager
with unusual powers.

Viacom Enterprises has ac-
quired U.S. ad hoc and domestic
syndication rights to ‘‘Ragtime”
from De Laurentiis Entertainment
Group.

Muller Media has released a fea-
ture package called “The Great Es-
capes” from the Viacom film library
for release through the end of this
year and 1988. The package of films
includes 25 titles for first-run syn-
dication.#

Globe-trotting journalist heads own series

By RICHARD MAHLER

Los Angeles bureau chief

SausaLito, CALIF.—This tiny San Fran-
cisco Bay fishing village has long been home
to seamen anxious to ride out the blustery
North Pacific storms in a safe harbor.

But today, journalists caught in the sea of
change hitting network news are embracing
an anchorage here established by Mike
Cerre, who from 1978 to 1979 was a roving
national correspondent for ABC’s ‘‘Good
Morning America.”

The former anchorman f{rom nearby
KRON-TV in San Francisco is now in busi-
ness for himself as the correspondent, execu-
tive producer and part-owner of “Ticket to
the World,” a 2-year-old internationally
syndicated T'V series dedicated to ‘“a new
view of our world.”

Mr. Cerre, who's seen the revolving door of
network and local TV news from the inside,
is applying his skills as a globe-trotting jour-
nalist to make a worldwide TV series from
his home/studio headquarters here.

‘““We own the whole show now and we're
dropping ‘GEO’ from our title in domestic
distribution, since the magazine (of the same
name) is no longer available in the United
States,” explains Mr. Cerre. The one-hour
program originally was known as “GEO: A
Ticket to the World.”

The German publisher of GEO, Gruner-
+Jahr/Bertelsmann, was originally a partner
in the quarterly series, airing in West Ger-
many, France, Japan, Australia and Hong
Kong, as well as the United States.

Mr. Cerre, 40, has recruited a number of
other former network writers, editors, pro-
ducers and correspondents to work on
“Ticket to the World,” along with free-lance
crews who often are contracted by network

‘We’re interested in telling
engaging stories that can
add fresh insights to
countries and cultures.
We’re about discovery and

involvement, not travel.’

—Mike Cerre
executive producer
“Ticket to the World”

bureaus overseas.

He owns Episode Inc., the company re-
sponsible for the series, in a partnership with
his wife, Gina, and staff researcher Robert
Carroll.

Collectively, the group’s credits include
the shows “PM Magazine,” “That’s Incredi-
ble,”” ‘“‘Real People,” ‘“Entertainment To-
night,” “Smithsonian World” and “Business
Journal.”

Actors Charles Haid, Lauren Hutton and
Pamela Bellwood have also served as
on-camera hosts.

“We're able to keep our costs to about
$250,000-per-hour by wearing several hats,”
says Mr. Cerre, who is involved in virtually
all phases of the program’s production and
distribution, serving as the on-camera host
in this country.

With overhead levels kept to about half of
what the networks would spend for compa-
rable documentaries, the former “PM Maga-
zine” co-host claims he made a 30 percent
operating profit on “Ticket to the World”
during the 1986-87 season.

Last week, the entrepreneur was in Viet-

nam preparing a feature segment on that
country’s effort to attract American tourists.
A two-minute version of the piece will be
part of Mr. Cerre’s new series of monthly
reports for NBC’s “Sunday Today” maga-
zine, while a longer item is edited for “Ticket
to the World.”

Four one-hour programs are being deve-
loped for distribution in 1988, with a barter
split of five minutes of national advertising
and seven minutes of local ads in the United
States.

This year, five similar specials were seen
on cable’s The Discovery Channel and on 122
broadcast stations serving 82 percent of U.S.
TV homes.

Overseas, where local hosts are inserted,
the series is seen on France’s Canal Plus,
Japan’s NHK Network, Hong Kong's NET-
COMM and the Australian Broadcasting
Co.’s public network.

Segments are also shown during interna-
tional flights by Northwest Orient, Pan Am
and Cathay Pacific airlines.

Mr. Cerre resists comparisons of “Ticket to
the World” to “The National Geographic
Specials,” “Lifestyles of the Rich and Fa-
mous’ or Group W’s proposed “Getaway”
series.

“We’'re interested in telling engaging
stories that can add fresh insights to coun-
tries and cultures,” says the man who tested
Hungary’s secrecy laws for one episode by
opening a $20 savings account.

“We're about discovery and involvement,
not travel. The travel audience tends to skew
old, which is one reason why so few travel-
oriented shows get off the ground.”

The broad base of every “Ticket to the
World” program includes one 12-minute
segment that looks at the sports, music, pop-
ular culture or “environmental adventures”

found in a particular country.

In Bangkok, for example, the series fo-
cused on the unsolved disappearance of for-
mer American spy Jim Thompson, the expa-
triate credited with creating Thailand’s lu-
crative silk industry.

In Costa Rica, producers recently joined a
group of scientists s<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>