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» Putting The’Pro” Into Promotion
»Using The PastForThe Future

= Knowing Your Market

« Breaking Down The Ad Barriers
= Interviewing Industry Insiders
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FIVE STRONG SINGLES. FIVE SUPER TALENTS.




“A WHOLE LOTTA THINGS TO SING ABOUT" es1o7e9

Dave and Sugar

“I'M GONNA LOVE YOU" rgto7es

chkey Lee

“9,999,999 TEARS" rai0764

“LOVE IS A TWO WAY STREET" eerorse

“DROP KICK ME JESUS" rs10790
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Radio &

presents

The BestiIn The
Country—1976

Welcome to R&R'’s first Country music indus-
try special...

The purp of this special is to take a
look at “The Best In The Country—1976.” We
felt the only way to see what is happening to-
day in the country music industry, with both
radio and records, was to take the time to listen.

Our features inside this issue include a look
at music research in different market sizes, pro-
files on four different, but unique, successful
Country radio stations, a spotlight on the female
Country radio personality, radio station promo-
tion, and much more.

A good portion of this special is spent
talking with many key radio people, including
General Managers, Program and Music Directors,
as well as the Country radio personality. From
the Country music industry, we spoke to song-
writers, artists, publishers, producers, promotion
menand those involved with the sales of Country
product Naturally, because of time and space,
a few persons could not be included. But we feel
a good cross-section of the industry is found
within.

To me, the most important response, from
both sides of the industry, was the need for
more individual market research and much

g ication from each other. Hope-
fully by this special, our mutual needs and goals
can be better understood. If by this R&R Coun-
try Special you can learn just one thing to make
you more proficient at your craft, then our pur-
pose has beenaccomplished.

As an industry we need to spend more time
understanding each other. We hope this special
is a step in the right direction. If you take the
time to listen to our industry, not only will
you understand it better, but together we can
insureits continued growth in the future.

Many hours of research and hard work were
put into our first Country special by many
different p My sii hanks to each of
them for giving you: .

“The BestIn The Country—1976"
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THEQUEENS OFCOUNTRYRADIO..........2ac00vneeveee....8

Candid interviews with three.of Country radio’s top female personalities.

PROMOTION—THEESSENTIALELEMENT.................14

Two successful radio men tell haw to put the “pro” back into promotion. -«

COUNTRY MUSICASSOCIATION. .....cvenvenninnannenn .14
What is it doing for Country Radio in 1976?

SELLINGCOUNTRYRADIOIN1976........................16
Three top sales execs discuss breaking down the advertising barriers and achieving Country radio’s
full sales potential.

NEW APPROACHES TO MARKETING COUNTRY..........16
Facts, figures, and ideas for capitalizing on the expanded Country sales market.

COUNTRY CLASSICS—Looking Back To Move Forward. .. 18

How to use the hits of the past for maximum effect—plus a valuable listing of the Top 10 Country
hits of the last 25 years.

STATIONPROFILES............ o0 510 50 a0 o 0 o B IO TR 20
In-depth looks at four of the top Country radio stations of today.
. THECOUNTRY RADIOINDUSTRY..,.....ccovciiiiuinnnnn 26

Informative interviews with General Managers, Program Directors, Music Directors and Air Personalities
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ters, publishers, prod. , D jonmen, and artists.

Detailed discussions with Country song
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Methods and approaches for getting to know your market, as detailed by small, medium and large
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Ridin" High

(8S 2358).

Including his current hit *Teardrops
in My Heart" (whs sz3s) and "'Can You
Hear Those Pionsers.”

E S
THE MARSHALL TUCKER BAND.
Long Hard Ride

{Capricorn CP 0t70),

Inctuding the title track single
(CPS 0258).

(BS 2052).

His debut Warners album, featuring
the new single "‘California Okie**
(\YBS 8255).

DONNA FARGO.

On the Move

(BS 2926).

Including *Mr. Doodles™ and “I've
Loved You All the Way:' Look for her
new single soon.

MARGO SMITH.

Song Bird

(BS 2955),

Her first Warner Bros, album. featuring
Save Your Kisses for Me." Her new
single: "Toke My Breath Away™

IWBS B261).

————

EMMYLOU HARRIS.
Elite Hotel

IMS 2236).

Featuring her new single “Sweet
Dreams” (ps 1371, plus the hits " One
of These Days™ and * Together Again:*

RAY STEVENS.

Just for the Record

(BS 2914),

Includes the hits " You Are So
Beautiful” and "Honky Tonk Waltz”

One: on the way: DEBI HAWKINS' "I'll Be There" (\whs az69),

:’\{'n‘/-’i y ‘///L-’/..’./- //J-‘//?, p?‘.:'.:.’ /’:.A-..’

King of the Rodea

(BS 2059). .
Features:his debut single “Stunt-Man"
IWBS 8254).

DOUG KERSHAW

DOUG KERSHAW.
Ragin’ Cajun

(BS 2910).

Including It Takes All Day (To Get
Over Night)” and his new single
“House Husband™' pwas a257).

This
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The Queens Of Country Radio

By Nancy Hoff

1t seems 1o be the geners! consensus of both radko and record exscutives.

etc, thet Country music hes progressed

Program Directors.

producers. Music and
Over the last five to ten years. The iytics of todey’s Country recordings

mm-wvwmhmmmmmmkuma':wwmuud-m

have ¥ become modermired to 8 grest degree. Long hair and funky clothing are in. So, with the music
been only naturel that Country radiohes evolved right along with these trands. No longer i
it folow.

progressing. it's
in astonishing 10 heer &

L
friendly, soft feminine voice tiking up @ truck drivin' record For the interviews thet . we have chosen Elie Dyien

JESSI
Air Personality
WHN/New York

RER: Toll us something about your background. You age. where
you ra from and about your education?
JESSE I'm twentyseven. | was born in New York. | want
10 school st Ohio University and then came back to City
College in New Yor. | studied brosdcasting for a tme, along
with photography and sociology. | changed mejors 8 bunch.
About five years ago | decided | wanted to be a brosdcaster.
there were reslly no female role models that | could follow.
Whaen | was growing up, being 8 disc jockey wasn't something
that one did if one wes a ledy.

ReR was i
JESE: It was at WOVE Progressive Rock in Pitisburgh. after
1'd finished broadcasting school. | went 10 one of those take-

RER: Whan you got into Country. full time. how did you bresk
into that format? Wes it because it was oasier than other

formats?
JESSE Not really. yeers and then
1 did Top 40.More then whee, it evolved. It's & funny

started out really kking hard Rock, Led Zeppelintype
.yn_rmvmu-mmwmwm-dmm

1 can't reaty tefl you who | sppeal to most.

JESSE We get calls from kids, elderly people. Puerto Ricans,
Blacks. | amawer thé phone at night and | can tell you they're

actoss everything in New York. It's not a stersotypical redneck
audience

REsR: You do the night shift The stigme of the radio “graupie”
for mele disc jockeys is one of constant rumor. Do you evev

JESSE Not reslly. it was more trus whan | worked the late
many more man thet would

and
is more Christian. more family oriented, or
mMilMl.’wmm

thet calt

v
R So. you e nore sex symbol 10 them?
JESSE | don't know. | mey be but they don't cai end esk
ings of me. ITs @ rare person who will even cell and

me

wma/cmmmmvm.wmmxmmmmwmymm—wmnmz
wvwmiﬂmm.’“wwdm. We do. however, acknowledge all othel women
mComrymuakmﬂom-gMMmmﬂnmm&ql—rmnmnudeM"m
an‘dhwnmh.u-&hﬂmmmﬁ“ avercoming barriers which
peaple.

of fact, they did an attitudinel study when { first started thers.
You think of an sduft oriented Rock audience 8 being maybe
a Kittle bit brighter then tha usus! sudience. 75% of the sudience
they researched thought | wes & guy. | don’t know whether
that's good or bed.
ROR: So. after your success ot that station, with your re-
ferences and ratings, wes it essier for you 10 go on from there
to betterjobs o1 better setons?
mv-mmmmnlmwmnm
w-d.mnvn»umam.-m
once | wes given that first opportunity. 1t was il
speculstion in the beginning thet | wasn't capsble, of cut
out 10 be in this perticular part of tha worid, but once | got

overy-
one wiks sbout mele cheuvinism. Have you a0y

out.

WK Todey, in the news, with women's &b
o ‘experienced

discrimination towards you in any of the formats the! you've

worked?

i 0
RER: The negetives that you received during those first yeers,

JEBR Yes, some of them were. Some of them wers what

very Bberal too, wi
The 3ad thing about these situations is thet it | had gone into
the interview with a hidden tape recorder there would be a lot
of pecple who would be in 8 lot of trouble now. but then
1 would have probably been blacklisted and possibly ruined my

owncareer.
RER: Whet is your releionship with your coworkers? Mow

2JESSE No. We are off in it together and we get slong very

proven ™
0 be close to other OJ's, or an
just in it for the glemor, there’s no problem at ail. | fove thet

RBR: Whet gosls heve you set for your carser?
JESSE: Wel, | did went to come beck to my home town of

“'.4 decided | wanted 0 be & broadcaster. It was a child
hood dream you sort of put aside because there were really
70 fomala rotsmodes that! could follow. ™

information to your sudience. So, the better educated you are.
the more you can draw from and the more you can give 1o your

Judiende. <
A ~

Eflie Dylan
Air Personality
WMAQ/Chicago

DYLAN: | started doing it part time in college at the college
radio station in New Orlesns. WTUL. which coversd about two
miles. 1t was my freshmen yesr in college snd someone came
upbn-ﬂ-ﬁo‘nl‘ﬂﬂuuhmmu‘om‘luﬂ

Country format?
DYLAN: No, the college swation was Progressive Rock.
ROR: Whie you were in college, were you mejoring in com

DYULAN: No, | wes prelaw and | was taking Sociology and
Puychology st Tulsne.

RBR: When you finally got into radio full tme, did you find
v-mmwmmmwcmymm,‘n.na

™
two days and they called and said they liked my tape and
Continued onpage 12
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Glenn Ash O Carolyn Baker O Tony Booth (J Roger Bowling
Ed Bruce O Larry Butler O Calico O Tommy Cash
Steve Davis O Tim Dean O Dave Dudley [J Debi Fleischer
Crystal Gayle [0 Lloyd Goodson O Hylton Hawkins [ Wayne Kemp
Sherri King O Roxanne Lawrence [0 Melba Montgomery
r‘; Sherrie McClanahan O DeWayne Phillips (0 Susan Raye
Del Reeves O Kenny Rogers O Carson Schreiber OJ Jerry Seabolt
Jean Shepard O Lynn Shuits O Billie Jo Spears (0 Johnny Tillotson
Doc Watson [0 Dottie West O Slim Whitman [0 Bobby Wright




RER: What type of lstener do you thing you appes! most %07

don't Bke you. then they don't ke the resl you. It's the seme & position ke thet | have just started spending time in the

m’“w’:'““"‘“”’"’ thing on the radia. #f you get an the radio and you're yoursell  #venings and aftemoons writing my show now, sdding some
request inss ere only. what do they say, and someone seys “God is she @ terrible jock™ then that's things 10 it and having a personslity type show as opposed to

1% of your sudience. they're not really representative of your realy you just ime and temp or just jocking it. F'm kind of getting into
mh‘mmmmmluwz the creative end of being an i personality. For yeers I've
written for other people. I've mede living mainly. during

on up to 80. it's sverybody. even litile tiny kide. That's whet's mutmmhw:mu":-umw-
30 et sbout our radio station. Wa're @ reel mess appesl adio RoseLee production person. Finally I'm doing t for my own show, for
station. just e, ‘the whole: AirPersonality m.l think I'm more into concentrating on thet right now
AR Late night male disc jockeys seem to have 8 Kt of redio KHAK/Cedar Rapids WO Core ks hypothesicel situetion Suppose you were
"groupies” shat call them afl the Sme. Do you have this siaetion offersd & fentsetic ar Mansgement position thet
with male “groupies “ celling you? you couldn’t refuse. Do you think it would be herder for you

e e ot Grouples. but they're 1Ot NOCESSIY o First of o, we'd Kike 1o know @ Hitle someting about %0 PErRom in this aree thar i you veers & man. meybe beceuse
Your age, ek

male. make

You 8 liat of forty o fifty people that call every single night, 1S eokOx o = = nited States, LEE At this point in my career, | don't fesl | am resdy to

trom AT Y, Yoy e Oveg;the] % be & Program Director. | don't know #f | would ever want
.

T Yoo seraey DoVS.00 00 aarold I ipsimen: TRV L, 34 s hiohiives ' INEVS! OICES80 'Weravelbd &

yoers ago.
ROR: When you ficst started in radio, was a Country for.

LEE: Country was the last format I've. worked. The jobs
F've heid in radio stations through the yesrs have been

taking acting at Second City. City is a great place. AN Ex Sockbige:
the cast from Sawrdey '-'"r:"""":mm" ist. Telephone Anewerer for contests, News Editor, Copy-
things L ter,

0 mak than
® Mma more just & onewey person. | went -
person, and eventuelly L s sernial newidos| Covnty, i Cecgier-¥ Ve
)

ROR: There's 30 much in the news fodey about women's
RO 1 vou were offersd & Programming or Managemont maovements. and equsl apportunity rights coming into view.

DYLAN: | heve thought sbout it. Bob Pittmen. our Program O hen your secreteriel positons. have you experenced
Diroctor, the way he programs a radio station end handies LEE: Well, do you mean in getting an on the-air job, or since

o " :
ot sbout out the ARB. F've been in Bettsville, § e
and, % look st dlaries. F've been down 1o Dellss and sew

LEE: For o long tme it wes difficult for & woman to get
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‘and went up %0 Chicago. on the alr. Nobody LEE All in all, any prejudice that | heve received in this business
ROR: As for as chauviniam, heve you run into amy sitetions oot DOCkIBCKing 10 the chauviniem saon in the (L e yor 801 Could gt T bt iy Pan ot been from other amcuncers. Radio smouncers. both
ol otc? e maching was the resson | wes gven. male are the most ext intoresting. sensuous
DYUAR: | haven't run ino any cheuvinism, or whatever you OTUARE Within our station the siustion is smasing. We heve (00 pocple in the whole wide world. Jim Duncen who used %o

?
i
H
!
i
|
%
38

5 Jockey,
Ninoiics g o B DT they mind o female voice teking about mels riented sub. peosle in geners ere crasy,
Jocts They'

X dor't reslly heve  LEE: They loved it ) have been very forunate. For some res.  them.
problems with that anymore. Now, thet I've sort of “proved™ 300 88 300n 88 | went on the air here in Cedar Rapids, level.
RaR:

frivael. # you will thay est me ke a normel person. which wes seven months 890. | recelved calls from both Bocouse you sre successtul and aee one of the very
4 Sagg ond women. The cells were periiculerly from women few femele diec jockeys in Country racia, whet suggestions
DYLAR: It's & hll of 8 sitsstion. I¥'s great. The one thing sbout | o ¢
o » e e, mem. The ooe ' 327ing.“Hey. you sound ke our buddy end our el mvwh'v;’wmmmm-mw»m
:_u:m-c«.m-mw.n-mm- LEE: I've been divorced, I'm @ mother, I've been in & few LEE: When a young boy. say around 15, starts henging around
jocks came from ot ond would B® oy tonks in my e, I've had 3 few falen love affsirs. I've @ radic station and he's reslly interested in radio, @ fot of
eftective onany format they worked. . .. been good snd I've gons to church and I've been neughty, tmes one of the jocks will taka the kid under his wing and
ROR: Llle. because you Aeve. as you said “proved yoursel, and | think they know el of this. | think they know I've been teach him how 10 spice tape. eic. When & young gl hangs
and are 30 successtul what suggestons would you heve for through 8 litde bit of everything that they've: been through around & radio station, she isn't teught how to spiice tape.
¥ So, just hanging sround & station for 3 girl isn't necessarily
OVLAN: | heve & milion. Thet sort of mekes me feel bad RER: Who oo you think vou appesl mast 107 9oing to work. However. I'm very proud to say thet once in
because ('ve only been in it 8 yeer and & heif, but | think thet they’ hatitis 8 while | get a fiftesn yeer oid girl caling me saying they
i sort of 1o my advantage because | feel like I'm not in & love o lsten to me and would love to be 8 disc jockey,
disc jockey frame of mind, but in & person frame of MIND.  pam ond ask what should they do? S0, | bring them up 1o the
Totally be yoursel. f you are a sexy-type femele off the air. LEE: | think they alresdy know that | am about 87 different sttion end show them sround and try 10 help them when |
ond if thets really you, then you get on the e and be & Lorss, ) can be any given oOne at any given mood and ey con. My suggestions 10 any Young womaen that wants to get
Seny.tYpe fomals person. i you're o tesl macho tvpe parson Loty Lo oy C) e ‘which meives me feel 80 Specil 10 the business i Pt she Shold out 8 fob &1 8 savon Gt
off the air, then you follow through with that On the sif 190, ¥ mer. o et they whatever she can do. L in order
Whatever you are off the ok, that's what you do on the er. 0L 10 get into the business and start leerming it. | think the pro-
L l--b-'n-.mnm;.ommqu-nw RER: Lot's say you've had 4 bed dey personally, in one of thase blem with 8 lot of young women that come radio
8 lot of defense and aren't yourself and they don't ke you. 1 people, One of them hes 10 be in @ bad mood funk out is because they were put on the air before they were
bit cifferently on the sir is t0 be 8 litte bit more Positive than you can leugh 10 yoursel and sey they don't knaw the resl Do yousverproject ihie on theair They sren't familler with industry terminalogy. | think
inmy everydey situstions. you. i's OK. But. i you bars yoursel! in front of peopie end they music | reslly ke, to be an effective air personality you have to have been sround
some

postible.
wanted 1 watch get 88 good a8 they cen. It's 30 much fun. | love radio so
8 basketbell geme. and dropped me off at home. | toid this muchican'ttellyou.
¥ ROR: So, a3 opposed 1o going 1o & brosdcesting school and
this Rose Lee evary-dey person is your successhd coming out with o kicense and no knowledge. you think on

sround the house in 8 housecost with & rip LEE | think you can lsamn more st & radio stetion then you
can at any school but ¥ you've got the sme and went to

8
i

i
i
|

i
il
it
:

{

thurt,

RBA: Any closing setements you d ke 0 meke to the Country

musicindustry?

- in fact Fve only hed sbout three that you LEE: Yes. v y impor

‘wented me to spenk  radio is 10 me. That little box just Eascinates me. | think most
you, hell, | don't women are afraid of the mechanics of 8 radio job. They see

wey. and

%%
s
il
3
|
]
i

T
i
8‘3;51
il
tHis
i
i

We're presenting it because Country is‘special’ tous. g mdoing Fve bt . w0
We proveitevery week with the mostaccurateand D O e v e wtich b 10 hows epvled atle
comprehensive Country reporting in the business. LEE: O, ofu . jone
Rish: Would you take & Programvning Wmlm one
Hitwere offered 1o you? applied. why not
LEE: I'm reslly not into all the peper work thet goes with happen:

. i oF Lo i il
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Arclue Campbell |
Wayne Carson
Eagles
Dick Feller
Vern Gosdin
Jerry Inman
Stella Parton
Eddie Rabbitt
Linda Ronstadt
Sammi Smith
Even Stevens
Carmol Taylor




What's It Doing For
Country Radio?

fool every category of the CMA's membership depends 30
much on radio that our services 10 redio stations are greater
then 1o sny other segment of our organizations. We devote
Musiciens, reconrd cOMpeNies, SgeNMS, MENBPSMS, ProMoters, 0

Each yeer the CMA October as ““Country Music

that month. They encourage stations 1o use outside madia
h television to pro-

v A The
roguisr promo¥ons  United States. 88 well 88 the govemors of each state hes

P’

!,

ﬂfr‘f_liountry Music
S wher% (l;t’s at

wsent t0p
wha spaek on fopica f for

i
£
!
i
I
it

Mrs. Walker tells of & new ressarch study currently under-

way: “We ate doing this vear a new study which is being
conducted by Asbitron. It is & ‘study which we
think will product some excellont results and thereby make

gi,
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|
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—— MARKETING

e Pulsc. Inc.f o vorm sveme. s o »

PRO’
by Juy Hotfer
Vice Prasidert

tagpole st the Calfornia National Gusrd state hesd:
Qquartersin:
Some 82 taithiul Mitchel folowers volunteered for the re-

Basically, ol of us in some facet of
basis are involved in promotion. We ‘promots’ curseives 10 our

In essence. we are ‘putting Gur best oot for.
ward’ and hope to be recognired in thet vein.
T this ino the concerted effort & radio

listeners. We are siweys promoting._or should siways be pro-
moting.

This can mesn a fluid combination of on-air a8 well 88 off-
the-ais promotion. It is an smaigam of things that brosdcasters
do to callattention 1o their stations.

s thet magic ingredient that biarss cut the fun,
sxciternent and enthusiasm thet we try 10 whip up about our
stations.

Definitions are hard 10 come by and everyons
interpretation of terma. Ask any group (not necessartly only

comests,

As 3 station. we wers concemed sbout the involvement
thet our Nsteners heve with our strtion...their ikes. thelr dis-
Wos, the srmount of Sme spent Rstening. other stations lstened

it of strted out as & promotion for 8 record—.Johnny
Cash’s “Sold Out Of Flagpoles.” The script resd kike an Altred

KRAX's sarty o
‘broke’ the California Guerd's sacret code. He wee

s his own

for his usual- sirshift. It leter developed that 3 of those re-
actusily sniisted in the Guard.
Two recent axampies of meny thet heve been activated
8t our stations. We believe very strongly in promotion and hope
thet the well will ngver run dry.

PROMOTION
“Putting The Pro ds Mogion™
by Dove Dorefrse— Opemeians Director

WANTED: Program Oirector thet can um poorly reted
‘station eround.

You've watched the ad for a couple of weeks: finally you
2pply. After the “BS™..0r 30 you think, you visit the menager
of the " poorty” rated staion.

“We went you. yep.you're cur men” says the

“Rightt”” says the mensger of the poor station.
Aher o fow other key questions ke format chenges. per-

the manager's hesd, you say: “Well lete teke Sme
#0tock back 8 bitet the sweon’s past ™
“Godt’

Continued onpage42
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MARIHALL TUCKER BAND

LONG HARD RIDE PRODUCED BY PAUL HORNSBY (CPS 0258)
the single from the album of the same name, raisin'dust all over the country trail. Take a look:

KLOO
KRKT
KLIX
KWYZ
KOYN
KBMY
KGA
KBFW
KWJj
KCMX
KMO
KPRB
KEED
KGAY
KRDR
KSSS
KRGO
KUGR
KPIK
KOJO
KTWO
KSVN
KERE

KLAK
KSOP
KBOX
KNUZ
KIKK
KENR
KKYX
KBUC
KHEY
KLLL
KTRM
WUNI
WYNK
WVMI
WNAD
KEBC
KTOW
KUZZ
KLAC
KGBS FM
KFOX
KCKC
KSON

K ONE
KBBQ
Kl
KNIX
KUP|
KCKN
KTTS
WIININ
KFEQ
KTCR
K XEL
KVWMT
K GFX
WNAX
KSO
KRMT
KS)B
KSMN
KFGO
KKAA
WMAD
WSLR
WEEP

WWOL
WIRE
WDEE
WKCQ
KFEQ
WXOX
WSDS
KKK
WGBG
Wi e
WFAI
WiWiNle
WK DA
WENO
WSM FM
WWOK
WINEY
WQDI
WHIM
WPOR
WCOU
WLMD
WCMS

WBRG
WSLC
WMAQ
WXCL
WGEE
WAXX
WHBF
WYLT
WTSO
WEFRL
WBLS
WIL

WPLO
WY DE
WIVK
WYY
WPNX
WHYD
WQCK
WQQT

Now take a listen. The Marshall Tucker Band on Capricorn Records, Macon, Ga.




THEBOTTOMLINE

Selling Counlry
Radlo in 1976

In the past many negatives about buying

Jorry

KRMD/Shreveport

ROR Whet oo you find s nu"-'h—n Wom. in
trying to sell Country redio in 19787
BLACK: in my personsl

the people at your station involved in
27y remotes in amy way or do you still find them effective?
BULACK: At leest in the Shreveport merket, 8 remote is &
vary sffective devics. We run two to thres remotes every
wrook. We are @ very promotion-
minded station and we tie in many

Last yoar, KRMD was responeible over 40.000 people
show in Shreveport.

RER: Do yow find any other types of promotion effective
your sponsors end for the seetion?

BLACK: Every opportunity | get | Uy to tie sales into 8 pro-

. @8 for s it swmtion

The station ownership. the salesmen, the disc jockeys. every-

body. but y
for the client. f snvone were wenting to get into the business.

stations. However, in the larger markets such 88 Los Angeles,
Chicago and New York, | believe they heve been able to
break

with Country.

Dick Les .
Sales Manager MRE
WIRE/Indianapolis
Radio

RER: Do you find there are any drawbecks when trying

L!E.NM'-N Every once in & while you stil come across
someons that thinks & person that listem to Country

music has his aar up on biocks and dossn't have any money.

That's a lot more uncommon now than it used to be about

ROR: Whet kind of an imege do you try to project for your
25023 dopartment trough the sation?
LEE: We're selling radic. We're selling radio advertising that hes
Qets resulis. We're really tying 10 sell the

an sudience thet gets

LEE: Wo've just recenty hed our 2nd Annusl Picnic which
is probatly the biggest success thet the station hes hed in the
way of & promotion. Last year we had 8 one day plonic which
drew sbout 85.000 pecple. This year's picnic was sbout 75,000
plus for the one day. It's somewhat ke & State Fair. We sold
Sponscrahips 10 the picnic 1 clients and they put up booths.
We heve o lot of clients who hed merchendising displeys.

}

for their

o, vying
its @ big party for the Swie of indiens. Everyone who hed
RER: Doss your stetion sall use remotes?
have been sold out

successtully We

probebly for the lsst four manths.
wory plesssd with the responee they got and

h-mnnndnmnn«dﬁv-.vh

heve atiesstone cutinremote every

medhmmmmnmn—b

who are supiring 10 on the wey
thet you woulkd sell Country mdio?
ll.\m-nno‘nﬁw.nmmmn

Marketing

by Ken Barnes

New ApproachesIn

Country Records

Country music sales are up. no doubt sbout it Part
Mmmumnmwmnmmw

mmmwnwmummu P
tolocally, or is itabout the same;
LEVY: um:mnm:nunn-l.mn-nmw

mmmummmmmn—mn
nationwide. You can’t open 8 mumlﬂnom
program or Neten 10 any radio station, including your back-

are playing the Cherley Prides’ mmvmm
people know thet Country music hes taken hoid. Tedey
YOu CaN't say thet thers is & problem to sell

ROR: Whet inage heve you ied to project for yow seles

:;vwwauchw-mmm
think

ourselves 2s being 8 personeiity radio station. We carry NFL
Mondey night footbell and we have sporta. These are all in

mmmwmn-mmwm

CMMO‘ the road radic station in Los.
We just happen 1o play the sound of the

o 70 whichls Country mysic.

LEVY: No. KLAC's s

which
Mmuhq,mntmﬂ-«ﬂmlw
nm«mmmmmmuntm
ment with its leteners, via the vericus contests we heve
mumm-nmwwmm.m

¥ C
from getting 8 ltde uptight because the Sslesmen brought

ROR: What do you find is the best way to communicate

besis?
tlv'-w.mmv

moﬂln'.lm We lay out

the next week and the immediate month. mmm-
RBR: D0 you heve any s on seling Coontry racio, or eny
ALEVY: tdon't any different then

seMing any other type of radio. It hes shways been my

beliet, since I've been salling. m:mﬂm-uewwn

You don't selt numbers. You sell idess and concepts. and

mmlmmlmwlmhl—.-nm
beck with something

‘yourself quickly. mlmmwuhmm

to Pop are nothing new in Country, Muﬁ-mm
JW““M.’"WMW’I’M
in significant numbers. and that is news. Other sstablished
Country stars lke Dolly Parton and Tenya Tucker show signs.
of crossing over in 8 big way. and with artists ke Linde
Aonstedt and Emmylou Herris meking reverse crossovers
from Pop to Country, the entire Country field hae been stim-
viated and ls becoming more sctive then ever.

young-

memnln“m”'vﬂn;
ful demographics sggressively. With o populsr new John-
ny Cash summer TV series. the continued popularity of
Moo How.

onts. in the key 2529 group. the figures run 8 10 1 in favor

of LP's. while economicalty, those with incomes over $15.000

buy six imes 88 many LP's as singles. while those under that
So,

aim for and attract 8 younger. more affiuent sudience. the
percentage of slbum sales is bound 10 9o up even further.
wm.-mwzuamucuzw

herty’
‘which according to Dave Wheeler account for “snywhers
-between 80-79% of Country singles.” Moy Wunach. Seles
‘and Promotion Director. Epic Records, Neshville. figures thet
‘when 8 record hes “schieved 100.000 units...perhaps 80% of
hoee seles are jukebox Operstors.” with most seies above
that figure then coming from retsll outiets. Ir's cbwious
the fig-
nhmmum Joe Galents. ACA's

Country Divieion, hes & theory: “We no
tonger put

foll, and the incressed number of guest _‘Uv

Country stars on TV in genersl, Country muesic’s

mmmmmm*wu

AN PP

it hae two singles on it So M

rybody 4200 they con
9ot two singles and for $3.78 or 6200 they can get W0 cuts.”
Tying in that thought with the incressed sffiuence smong

they are.
ﬂlmﬁel.l mmmummmu‘mm

1y fans-ace * mmmmd-ﬂtmﬂe
buyers,” mmmmmmmmm
then they did five yesrs ago.
The big story in Country seies is the LP boom. RCA's
Division Seles Maneger Dave Wheeler seys, “Our ot
bum seles are fer above whet they were leet yesr. Single
sales are running about the seme...single sales sre actuslly
down...not nesr what they used 10 be.” Chic Doherty, Vice
President, Nationel Operations at MCA, sgress: “LP's have

for under 19% and print medis showing s dieme) 4%. Radio

Pocple can rest assured thet they're stifl by far the prime

factorin| Country saies.

Perhape the most significant finding in the NARM report
Where-

basically
mv«.ammmmw-n
and

technique.
if you have the programming depertment being sble to
Sppreciata the needs of the seiee department and the clients

98 woll 3 the needs of the listeners, | think you will have
Sworkable and successhul refstionship.

UPs. In other words. ¥ you sell 200.000 singles you sell
100.008 ot lesst on the LP. Which

88 1000rd buyers 2548 88 & whole buy their records st (1)

@ lotmore dofiers in the sibum product.”
The NARM report backs up the trend with sn eversge
ABALP 1 yeorly by

Page 18

Mart, etc.),
ment stores {Sears and 80 forth, the situstion ls drastioally
@ifterent for Country buyers. 31% of them prefer depertment
st0res, with snother 28-pius % fevoring the discount outiets,
Continued onpage 83
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Pat Boone

“Okiahoma
Sunshine”

Just-released
followup to
his smash single
“Texas Woman!”

MOTDWN HITSUILLE RECORDS

“HIT SINGI.ES FROM

Part Of Me” %

On the charts and
climbing fast!

Dilib IodbyM R d.l

HE040F
Charted with bullets
in Billboard, Cashbox
and Record World!

FP B8R\ RADIDFREIORDS COUNIRY SHECIAL.




COUNTRY CLASSICS

.
&.1Love You Because — ERNEST TUBS
i

OLDIES
1950-1975

though a variety of ditferent sources, has compiled &
Top 10 istof okbies dating from 1950 to 1975:

1950

1,
2.I'm Movin' On— HANK SNOW
kY

WHITING
1

Iw—m
1. Cuxidie Suggin' Saby —EDDY ARNOLD

2 indian Love Cal— SLMWIITMAN

7 Don't lu-dﬂ-.—mm

Y WELLS
tm&nuﬁ-mm
10. Dan't Lot The Swwrs Get In Your Eyes -~ SXEETS McDONALD
1953

1. Your Cheating Heart - HANK WILLIAMS
2 Hey dou—CARLSMITH

4 Kawlige — HANK
Do Sobr Lot - FERLINWRISKY s SEAN SHEPARD
& Mexican Jos — NMREEVES

7.Vake
2.3 Boen SoLong— WEBS PIERCE
2.t A Dub Dub— HANK THOMPSON
10.A Fool Such Ast - HANK SNOW

154

2. Slowly - WEBS PIERCE
3.100n't Hart Anyrrore — HANK SNOW
4. There Stands The Giuss - WEBS PIERCE
5. Bimbo - AMREEVES
trll-n--nvnuu

1955

& Walling Atter Midnight - PATSY CLINE
2.y Spuciel Angel- S08SY HELMS

"ﬂ — JOHNINY CASH

7. Bird Dog—EVERLY BROTHERS

& Graat Balls Of Fre — JERRY LEELEWIS

9.1Can't Stop Loving You— DON GIBSON

10. Ways Of A Woman In Love— JOHNNY CASH
1959

1. Battls Of Now Orteans - JOHNNY HORTON

2 Thruo Balts- THE BROWNS

3. Wattndoo— STONEWALL JACKSON

4. Hoartaches By The Numbor—RAY PRICE

5. Whit Lightring— GEORGE JONES

6. Don't Take Yous Guns To Town—JOHNNY CASH
7.1 At Ever—WEBB PIERCE

8 Whan It s Spring Tima In Alaska - JOHNNY HORTON
9. Bilty Bayou— JIMREEVES

10. Tormsansne Stud - EDDY ARNOLD

Looking Back
ToMove Ahead

EDITOR'S NOTE: Bob Young, Program Director of the very successful
WMC in Memphis has worked many years on oidie resesrch. Young
has put together some hts on the use of Country music oldies.
A listing of the Top 10 oldies from 1950 to 1975 are aiso featured for
your personal reference.

The success of WMC comes from a variety of teasons. The use of
oldies is certainly one of the key reasons. Our oldie philosophy is one ‘of
keeping the hard-core Country listener and at the same time attracting
new folks t0 our sound. For this reason our Memphis audience will
hear a variety of oldies over WMC, from Merle Haggard to-selected cuts
ot Roy Orbison, Brenda Lee and Jim Reeves, selected hits of pop-
Country group The Eagles to the best of Eddy Arnold.

The oldie library at WMC numbers about 1000 strong and is divided

Y

One category is the "Active Recurrent” group: selected Top 10 hits
that are still on the charts. | have found after a hit record is taken
out of regular rotation, there is a flood of calls for the most wanted
recurrents. These records we program one per hour in some day parts.
Itadds group of oldies.

Another ¢ gory b
cutineach day part. Th hits

tl-\rnrovw—mrvm

‘. Y ROSBINS
1965

1. King Of The Rond - ROGER MILLER

2.FveGot A Tiger By The Tall—BUCK OWENS

3. Thae Bridge Washed Out— WARNER MACK

4. You're The Only World | Know — SONNY JAMES

8. You, Mr. Paters—ROY ORUSKY & PRICILLA MITCHELL
& Thisle - WM REEVES

7.Girl On The Bilboand— DEL REEVES

8. What's He Doing in My World - EDDY ARNOLD

0. Take Good Care Of Her— SONNY JAMES

1967
1. mumnumu-.nmvm

At WMC we categorize our oldies in three time frames: 1. Current z"""'"""
10 1973. 2 19671972 and 3. Pre-1968. The oldies in the pre-1966 are all ‘nu..mhv.,_w,p_
“monster” hits: both sales and requests help determine records in this Walk  This World— GEORGE JONES
category. & Pop-A-Top— 1M ED BROWN
8. Sarm's Place— BUCK OWENS
! 1968
1. Stand By Your Man— TAMMY WYNETTE
2. Harper Valley P.Y.A.— JEANNIE C. ALEY
3 —BOBBY GOLDSBORD
4. Skip A Rape CARGILL
Priscn Bluss - JOHNNY CASH
€. The Easy Part’s Over— CHARLEY PRIDE -
7. Mama Tried— MERLE HAGGARD
$.D-4V-O-R-CE- TAMMY WYNETTE
0. A World 01 Our Own — SONNY JAME:
momwmwn-mun—wnlonmm
wn
lll‘n'ﬂo*ﬂ‘v-mAVMm
3 Gaiveston— GLEN CAMPSELL
4.Groovy Gruworm-— HARLOW WILCOX
5. Al Hove To Offer You - CHARLEY PRIDE
L & Boy Name Sus - JOHNNY CASH
yar t 2. -
anymore, 30 we play only their biggest hits. Artists like Jimmy Dean, & Mungry Eyes — MERLE HAGGARD .‘
- Skeeter Davis and Roy Drusky would it into this section. Instead of playing }.mvl-mm
any and everything by these artists, we find only their very strongest 1970
material.
The best area fduesearch oldies include the Billboard Country Green oy i g s b
. Books and the Billbcard Yellow Rock Book for actual listings of records Tt [ha oot Vimes -AAY PYRCS -
by & given year. Also, you might try to find other stations in your market e =
who at one time had been Country. Try to get hold of their old local & Rt
music charts. The same applies 10 local Rockers—as much local input & Fighuin' Side Of Ma - MERLE HAGGARD'
Espositiats thekey. :mmW CHARLEY PRIDE
Listening to your audi is also very imp Through req
you can hear what the people in your market want. Some stations tmmmmm—mm
have had success in finding what the local listeners want by conducting 1971
oldie related promotions. Run a contest asking your listeners to send in 1. Easy Loving ~FREDDIE HART
their all time favorite oldies list. Then run a local countdown. Gauge 2 Nigh
your oldies on your individual market. ot e
F've found the biggest objection of new ligteners to Country music 5. Tha Year Clayton Dularry Died- TOMT. HALL
is that our music deals with booze, broads and bad times. Therefore our tnui-— BILLANDERSON
i ded £ th # Whilei %
to always aiternate between a negative and positive song. you can at “"""“""’”—"""'"mu
1east vary the tempo of your oidies. ;__ e
it you use an oldis out of news, keep in mind you might have a few 1972
few listeners who have tuned in because of the news. Don’t blow them 1. DONNA
away with some obscure oldie. Play oldies that would more then likely 2 My Harg Up s You— PREDDIE HART
umwmmmtmunpmmmmm 2
y music.
‘Woﬁl'h”—m!lm
w.uwmcmmn.mmmnmymmm o Woman, Wornan—DON GISSON
7. Carchyn— MIERLE HAGOARD
Mwmmmmmmnwmmmm & Funswy Face— DONNA FARGO
10 use In your ares. nmmmmhvwm mnlum . ACE
you are using only the very best. Try to incorporate “recurrents” 1973
your system and | know will have a much bettar sounding Coun!
bl iy o - w 1. Bohind Clased Doors— CHARLIE RICH
:.l‘!m—m
Me-
4. The Most Beautihut Girt-— CHARLIE
1960 1961 8 Ot Dogs, Chiliren and Watermelon Wine — TOMT. HALL
1.He'll Have ToGo— JIM REEVES 1.1Fsli To Placss— PATEY CLINE . Teddy Bear Song - BARBARA
2 2 Hallo Walls— FARON YOUNG 7 'Uuhl-lmh—m"m
3 €1Puso - MARTY ROBBINS 3. Window Up Above - GEORGE JONES
4 Alsbam - COWBOY 4. North To Alaska— JOHNNY HORTON Ihﬁo.{—mm
S. Wings Ot A Dove— FERLIN HUSKY 8 Fooln’ Around - BUCK OWENS 10. Yellow Ribhon - JOHNNY CARVER
& Above. BUCK OWENS & Tondar Years- GEORGE JONES 1974 “ ]
7. Ore More Teme— RAY PRICE o IWIW»%M 1 .
& Under 8 Sea Of Hearthweak | . Home Again DENVER
jSoNiS10ns Tipe R DpSNAsaON 8 Haart Over Mind—RAY PRICE immm—mm:zwvmmn
10. 8ig ron—MARTY ROBBINS 10. Hilbilly Heaven-- TEX RITTER 41 CanMelp -BRLY SWAN
5.One Day AtA Time - MARILYN SELLARS.
§.Jolene - DOLLY PARTON -
7. The Streak—RAY STEVENS
e MERLE
3. No Charge -MELBA MONTGOMERY
10. Room Full Of Roses— MICKEY GILLEY
1962 ° 1963 1975
. Ring Of Firs —JOHNNY CASH 1. Before The Next Teardrop Falls - FREDDY FENDER
- Wty e oot CLAUDRICERY 2 S BILLANDERSON 2 8e Eyos Cryingin The Rain- WILLIE NELSON
2 Cray~PATSY CLINE 3. End 01 The World — SKEETER DAVIS 3, Rhinestons Cowboy~GLEN CAMPBELL
3.Sho Thinke 1St Care— GEORGE JONES 4. ActNaturalty — BUCK OWENS AWmmdDavismmde FREDOY FENDER
£ %ok Qniv—LEROY VAN DX 5. Wo Must Have Baon Out Of Our Minds.— 5. Convoy—C.W. McCAL
5 DavEBonsn. SRR VHOORNE GEORGE JONES & MELBA MONTGOMERY 6.0on't Cry Jors. conwnv TWITTY & JONILEE
8 Rk aigonss | MR EEVES 6. Don'tLet Mo Cross Ovar~ CARL BUTLER 7. Blankot On Tho Ground - BILLIE JO SPEARS
7.Charkia's Shoss— BILLY WALKER 7. Talk Back Tromising Lips — ERNIE ASHWORTH 8 AncthesS v
: 3':;‘: 'J“’;‘;:"‘l':zﬁu"‘ 8. From A Jack To A King—NED MILLER B.J. THOMAS
8L 7.7203 - HAWKSHAW HAWKINS 9. Linda On My Mind— CONWAY TWITTY
W EpaesmtNumibor One= PN GBEON 10. Abons - GEORGE HAPAILTON Y 10.FenNot L JESS! COLTER
Page18







STATION PROFILES

Promotions are & key to the WMAQ success. Pictured above
is the famed “Q Truck™ being used in their curment bumper
sticker promotin.

WMAQ. Chicago, is the most kstened to Country radio
station in America. Besides that, WMAQ ll the only Countéy

he Top
50,000 watt, clear channat. WMAQ is owned snd operated
by the National Broadcasting Company and has been pro-
gramming Country music for just under 2 years. in that time
they have proved that Country music radio can be aimed
at 8 mass appeal audience and succeed. WMAQ's key per-
sonnel include Charlie Warner, Vice-President and Genaral
M.n-vm Bob Pinmnn Program Manager; Coflean Cassidy.
nd Dick Logan.

According to varlm Manager Pittman. “"WMAQ plays
Country music with the tightness of Tap 40 radio. but with
the class and warmth of Pop/Adult radio.” The sttion's
music philosophy is to play the songs that will attract the

negatives.
Inthis ttogether
some of his awn IMmgnu on music research in our ressarch
section. sates and,

most important to them, their weekly out calls. Their playlist
varies from 25 to 32 current records depending on the quality
of product out in a given week. It is about a 5050 split
on the smount of current and oldie product they air. It
varies in the different dayparts.

As far as promotions, WMAQ has probably spent- more
money On onair and outside promotion than sny other
Country station. Pirtman feels their onthe-air promotions have
been successtut because they were all designed for a specific
programming function. Pittman said. “They have all performed
this function. thereby strengthening the station as & whole.”
“WMAQ Is Gonna Make Mo Rich” is the theme of all pro-
motions, The contests have consisted of the “$10.000 Cash
Call,” where the station 100k random numbers from the phone
book and made outcakls. If the parson who picked up the
phone answered with the winning phrase. “WMAQ Is Gonna
Make Mo Rich." they woukl win $10.000. The station's next
most successful contest was the “Great Qin” whers listenars

(see picture) and WMAQ bumperstickers. The
vels the streets of Chicago looking tor the station’s bumper
stickars. They folow the vehicle to its destination and when
it s10ps the WMAQ personality in lhq van oﬂ.n the driver &
choice of four envelopes labsied A" o "Q"
Inside sach is cash or prizes valvld wp 10 um and some-
times more.

Outside promotions for WMAQ include the use of television
spots. newspaper and magazine advertising. as weil as, regular
concerts and public service tieins with the community. The
station involves itself in ail public service organizations. Thew
involvoment ranges from ontheair pubkic service announce
ments toactually raising money for groups.

The station uses local news. as well as. the use of the
NBC radio network. Besides baing 8 music station. WMAQ
tries 10 be as informative as possible about what is happening
in the community, such as tratfic reports during both drive.
time slots and constant weather updates.

v has
1ul Country radio station, Pittman said. “Becadse Country music
appeals 10 @ basic adult audience, it is possible with the nght

o0 WOV and WsD i O
cago.

Jay Marks began his radbo
caroer at age 14 in Monroe
Louisiana at KUZN Radio. His

Eltia Dylan provides the warm,
sincars sound of the 7pm to 12
midnight show on WMAQ. At

24, Eftie is the most listened fo
tomata personality in America.
Phi Batn Kappa from Tulane
University in New Orleans. £+
lio graduated Magna Cum
Laude in Sociology.

career has wken Mim through
WJDX Jackson, Mississippi.
KTSA. Senm Anmnm KULF,
Houston, Y106 Miami. and
now WMAQ on the 10am 1o
3pm showy.

Hear how good our

Country
Sounds!

KLAC General Sales Manager
Stulevy.

Moaty,
KLAC's Sports Director.

Afer 15 yaars with KLAC, he
lott and joined KFOX in Long
Beach. retuned
home to KLAC and is now
“At The Reins.~

work. A soff.confossed “golf.
degenerate”” Newman now
hendies the Sam to Noon show
onKLAC

KLAC's newaest addition is
Semmy Jacksonwho does the
700 AM to Midnight show.
Besides redio, Jeckson's an
tertainment credits include
working as 8 mgular with An-
dy Gritfith on the TV seres
“No Time For Sargeants."

Page20

tion tor the Junior Blind.

sociated with radio seations in

KIAC57o

Since converting thew format to Country, six years ago,
KLAC. owned and operated by Meomedia. inc., has proved
10 be the mast listened to Country station in this area. KLAC
is 8t 570 on the AM dial with 5000 wans of power, day
and night

The key personnol include B Ward, Vice Presidant and
General Manager, Don! Opsrations and Program Direc
tor, Sts Levy, General Sales Manager. Mika Levy, Music
804 Programming Assistant Sam Bensan, Director of Comenun-
ity Atfairs and Invoivement Dick Dolphin, General Business
Manager. Tom Holdridge, Production Director; Glynn
Chiet Engineer; Dave Godwin, News Diroctor, and Jm Healy,
Sports Director. ;

The air swi consists Gf Dick Heynes, “Haynes At The

and strives to continue 1o be the Major Music station in Lo
Angeles.” ing 10 Langtord ‘s music

is "to present vaditonal Country music along with the best
of the new modem Country sound. KLAC prosents & vareity

10 the area of music research KLAC uses n-uonil airplay
uands,
The station usas a network of twenty key retail and distribut
ing outlets for its sales information. along with information
derived from two researchrequest lines thet record calls 24
hours a day. KLAC plays 57 current singles; 10% are new product
35% or the station’s music s classified s golden records.
They have about 45 recurrent records, which ate determined
by theirlocal strangthas s bit.

KLAC is one of the most vital stations in the Los Angeios
markel The remote is still used as a sales tool but also as a

vehicle for various community svents. Much empha-
sis i pleced on KLAC “The Racing Station.” local and national
car-racing events are coverod. The station carries the LA. Rams.
footbell gemes. phus the Monday Night NFL Game of the

Don Langtord sume up his baliel why KLAC hes been such
a successtul Country radio station: “KLAC'S success must be
atiributed %0 the warmth and personelity of 1ts On thesir stf.

STOCKS — USAC — FORMULAS

PHANTOM 570

KLAC TRUCKERS CLUB

MIDNIGHT - 5:00 A.M.

Delawara. Virginia and Cali
fornia Me is a recipient of the
Goidon Mike Award for & do-
cumantary on tho Gemini pro-
Joct of the United States Air
Force.

A remote ona boat is justanother KLAC sales tool



From Nashville
to Austin to Fernwood...
here’s the biggest and
best Country music.

This yearwe can state flat out—
were number one in country music.

Weve got the best of the all-time
greats (Cash, Jones, Rich, Wynette,
James, Robbins, Smith, Anderson),
the best of the newwave (Nelson,
Stampley, Bandy, Seals, Wier, Weller,
Sanders, Duncan, Fairchild, Taylor), /
the sensational debut album of Mary
Kay Place (Fernwood’s Superstar
Loretta Haggers on“Mary Hartman,
MaryHartman’)...and, best of all, -
we're backing all our new country
releases with the biggest, most
iInnovative program of all time. See
your CBS Records salesman for the
complete details about the most
exciting thing to happen to country
music ever...us. On Columbia,
Columbia/Lone Star and
Epic Records and Tapes.
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Mory Kay Ploce
TONITE! AT THE CAPRI LOUNGE
mesms

MMMLIMIO-\DO
Ground/Coka And Chips

“Coke and Chlps
“Baby Boy'
“Vitamin L

“Love Don't Care (Where It
Grows)”

“Storms Never Last”

“The Latest Shade of Blue” -

“What A Man My Man Is”
"Top of the World”
“I've Never Loved Anyone More”

“She Took More Than Her Sham i
“If I Had Someone to Cheat On”
“Mind Your Own Business”

SONNY JAMES
‘When Something
Is Wreng With My Baby
inchuding:

T've Bean Loving You Too Long/Poor Boy
N

“"Come On, ln
“Poor Boy'
“I've Been Loving You Too Long”

“The Troublemaker"
"Uncloudy Day”
“Precious Memories”

“There She Goes Again”
apt. #4, Sixth Street and
innati”
“She's Long Legged”

%«:norge Jones "3‘;

“Near You”
“Cryin’ Time”
“Did You Ever?”

John Austin Paycheck
11 Months And 29 Days
Inchuding:
Gh-'lmmh:.-mm
mmmmnm

Seen Detter Deys
m.mmmhu-wntm-

“I Can See Me Lovin’ You Again”

“Closer Than I've Ever Been
Before”

“That's What the Outlaws in Texas
Want to Hear”

“Little Things”
“Jesus Send a Song”
“Dixieland (You Wll Never Die)”

'8
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The Carter Family

Country’s First Family
Pace’ Sugmhby Febars

iR,

s Su,

“Papa

r
“My Fa!hergsaFlddle 2
“In the Pines {The Longest Train |
Ever Saw)”

Lone Star Rag
“Under the ‘X’ in Texas
“Texas Fiddle Man"

E ! Among MySouuemrs
I “Ava Maria Morales”
*“Trail Dreamin'"

ZZ%;:‘:

AMMDAM
_Ain't Nobody Gonne Miss Ms

“Her Name Is...”
“A Drunk Can’t Be a Man"
"Qver Something Good”

Barbara Fairchild
MISSISSIPPI

mmmmmm‘mm

mﬂmw“—-

“Cheatin’[s”
“Let Me Loue You Once Before
You Go

“The Music of Love”

TROY® SEALS
uuw.m
Yo' M%h(bllhhm

“Tall Texas Woman"
“Easy”
“One More Thrill"

RusTtY WiER
BLack Har SaLoon
1TNink its Tims (1 Learnad How To Let Her Gio)

Colorado

The Devil Lives In of
High Road-Low e Fruly Julle

“I Think It’s Time (I Leamed How
to Let Her Go)”

“The Devil Lives in Dallas”

“High Roed—Low Road"

s
We're Much Too Closs Tb Be This Fer Apart
Highwey Women

“My Magnolia Memory
“Honky Tonker”

“A Southem Star in a Northerm
Sky”

SHYLO

Fine Lovin' Women/Didn't Get No Lovin®
OF Man River {T've Come To Talk Again)
Dog Tired Of Cattin’ Around

“Of’ Man River (I've Come to Talk
Again)”
“Heartbeat"

“Beyond the Sun"

CHIP TAYLOR

m%zﬁgggr Tl

S My Son/Pater Walker's uru-m-lou-h

Nothin' Lils You Gisi/Ducts Club Stzziers

"Somebody Shoot Out the
Jukebox

“Hello Atlanta”

"Nothin"Like You Girl”




Allwe cando is record and
release the best country music in
America. |

[t wouldnt be the biggest without
you.

Thank you for making us #1.

Columbia,
Columbia/Lone Star and Epic
Records and Tapes.

./ 7?/ ©

coun-n “EPIC.” MARCAS REG.
e~




600 10900 AM Don Harris S.00AM to Noon Jim Baker

“Country Gaid’ medio ls WBAP, Fort Worth, Teuss. The
ovarall number one station in the market WRBAP is ot 60
on the dial with a 50.000 watt cless channel sighal. The hey
station staff memers are Ganersl Manager, Waren Potmsly
Don Thomaan, Opertions. Pragram Director, Cast Crmer. New.
Director.

The station. because of the physical lavout of the Dallas
Fort Worth rarket, has three 3ales managers. Guy Woodhward
nmmmlsmmmw .nnsumnn- in charge of
theFort Manage:
tats toke an Sroundtheclock ook st the sir siaff that
makes WEAP whatitis:

Midrught 1o 500 AM i “The Bl Mack Show.” featuting
Bl Mack, one of the mosi recognized Country air parsonalities
in the business, Mack has been “Country DJ of the Year™
twics, nd has raceived about every other award possible
Besides being a staf! aonouncer for WBAP, Mack s 8 song’
writer, ksting " Drinking Champagne’” 88 his most notible song.
and singer. ucucmwnn‘-m-ﬂ(qun-
Trsckin' DesJayes.

From 500 AM to 800 AM Dick Yaws host tha WBAP Farm
Show. Don Hamia handies morning drive. 600 %0 800 AM.
Harris has bean with the stadon for 11 yesrs PD Thomson
[ N.r-lvlulummmhlklopomnm
level He is 8 great commumcator,”

From 900 AM 0 Noon WBAP festures Jem Beher. who
has been with WAAP sbout five yoars. Thomion says,
“I1 is hard 10 describe his personality becausd e i 30 uesual.
You could g0 to sleep batween some of his gantences. but yet
e makes you keop henging on to hear what he has 1o say. "

To kick off the-atiemoon. from Noon to 300 PM is
Sinry Stmwert, who is B four year veteran of WBAP, Thom
s0n siid about Stewsrt, " He's 8 very smooth kind of atternoon
Y. Ha's not nesry as talkative as our other pedple. but hes
2 very suong appoal 10 wOman. It just is the guakty ot his
vosce that appaals 10 them. Me il 10ngue-in cheek srtist ™

Foumar Program Directos Don Dey i doing the aftarnoon
drve siot 300 PM to 700°PM Day has been at WBAP for
six years and Thomson describes his styls as, “very bright
I'm talkin in terms of tempo and voice presenta tion. He probably
plays more music than most of the other fellows. but still
he is apersonality,”™

Hal King rounds cut the day from 700 PM ta Midmght.
King has besn with the subon for about thres years now.
I'N'nsonllvi “Hal is & resl taiker and relates to paOphE On

¥

current pleviist but that changsd whan he took conwrol

KAFMMMWCM Dunawav, whotsmar-n

Country
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mmum-tmm.wso.mmmmw'm-
has rendly given us sn edge.”

Onaof the Country
dhmulmmnmdwmmnn o to
some, County-Aack. The most succasatul station to date utiiz
ing that formatis KAFM in Dallas, Taxas.

Wha! s congidersd by many as one of the mosi competitive

format 1o young adults who have become turned off by the
high energy Rock and Roll stations. as well &3 the more tra
ditional " downhome” Country stations found in the market
tn & word it is “hip” to listen to KAFM Here s a small
profile of today's most successiul Progressive Country radio
“staton:

KAFM s 5 100,000 watt FA radio station, owned and operated
by KALD Ce . The new Progiessive Country format
was imstituted just about two years ago The station is kaown
as K-FM rather than CAFM.

K oy $tation personnel inchude:

Chh Fawars: Trafficand contimity co-ordinator

The an s1a# consists of the following
3050 10:00 AM
Ehwin Farmer. wha worked previcusly it XEROK, Ef Paso and’
KKSS, St Lowis. Ma has been with KAFM for over 3 year.
and 8 haif. Farmer serves siso s Productidn Dicector for the
station
. Noon w4 PM:
10:00 AM 0 Noor:
Chuck Dunawsy, who, prior 1o tsking over the programming
of KAFM. worked 8t WABC, New York: KILT. Houstor: KLIF,
Dallas, and WIXY, Cleveland. Dunaway considers his career,
not as en ait_personality, but rather & sadia programmar. He
the KAF
Noonto4 PVE
Johnny Q' Neal, who had jobs with KTSA. San Artonic; KILT.
Houston: and KERE, Darver. prior to joining KAFM
400 PMI 10 8:00 PAY-
Bob Shannon, formerly with KUPD, Phoenix: KIKX Tucson,
and XEROK, EI Paso Shannon is the KAFM Music Director
and. prior ta joining the station. was the Program and Production
Directot for KHYT, Tucson
2:00PM 10|
Steve Cotfman. who has been with KAFM since the new
format was put on'the ar. KAFM is Cofman's second radio

check out “Behind Thet Locked Door.” A lot of mtarbok-d
material heas hed a Country fesl and lots of stesl but was
loat in the midet of Rock ‘N Rol. Wa're pleying peopie Kke
the Basties, Ray Buchanon Ry Cooder, Crosby. Stifls Nash

j
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WARNER: Just since lest Januery T5th of 1975 when WMAQ
changedits format to Country music.
RER: What chenges heve yau seen in the last yeer or 50 in

WARNER: Well it is very hard for me to tell because the only
two stations that are Country that | can kisten to ara WMAQ
and WJIJD. We are doing prefty much the same thing that
we did from the WO\.MMW fitde.
WJJD' has become simiar
10 ours. | think that this usually happens in any compotitive
situation. | think some of the stations are shortening their
playksts & litte bit more. bacoming more involved in music
m—ch- ok playkst
youtry

andiocaty?
WARNER: We don't resily spend a lot of time worrying about
our national image. We're concernod about projecting a local
image. Of course we do not push aggressively the fact that
mm.Cmetuﬁoﬂ On'the air we identity ourseives
@ “Your radio station WMAQ." Even though our logo says
“Country Music Radéo.” in our media advertsing we push
“Listen to ow station and win money. " “Win big cash prizes.”
of we have a bumper sticker promotiun going where we say
“Get a bumper sticker and win money.” We try 10 be & mass.

‘we're warm and friendly and give away money and have con

on their nose. We say we're 8 (reat radio station and t0 those
Ppeople. come and kisten 10 us. We find that we're converting
@ fot of people. Qbviously we've had to convert 8 lot of people
because we've come 10 a situation where we hed over two
million cume in the total survey area, and with those kind of
numbers. they had to come from somewhere. WJJD, with
its hype never had that kind of cume. There are a lot of new
people that have come into Country radio, S0 we think we've
converted them. Starting right about now we are mentioning
Country In some ads. but we're being vary selective about it
For Instance, we're running an ad in Time and Mustrated
that says “If you like Couniry music, now you can come out
af the closet” It's kind of a cute ad with a caroon of a guy
inside a closet listening 10 a radio, What wa're saying Is that
up until now, & ot of peopie dida't listen 10 Country because
they thought it had some kind of silly image. Country music
is growing: by leaps and bounds. It's the middie of the road
music of the 70's and you can kisten to it and not be ashamed
We don't think that anybody is 100 sophisticatad for Country
music. It's a graat. shoplo. direct wonderful American music
in fact. Counbry inusic is becoming more sophisticted with

production techniques. so that anybody can listen and enjoy

it We're saying toprople “Hey, try ityou'lt like it.”
RER: What kind of difficulties. if any, are you finding in selling
Country radio today?
WARNER: Not a lot really. | think that in Chicago. it's accepted.
1 think that Country music Is always going 10 have 10 position
itself for where it is. It is 8 mass appeal music. Mass appeal
means that theré are & 101 of people that don't make over
twenty five thousand dollars a year. Those paople are not in
the majority of the Country, and when you're dealing with
amass appeal radio station you're going 10 have 10 take soma of
the low scale sacioleconomic groups atong with the up scales.
Advertisers all say they want to reach peopie 1849 and up
scale. upper income, upper educated people. They think that
their product appeats to those people 30 they want 10 buy o
be associated with an all news format, or something that thay
that they feel might appeal to those upscale. On the other
hand. # you're selling pesnut butter, or you're selling soan
powder, it appeais 10 everybody in all age groups and aN
‘socioieconomic groups. and of cowrse, that is what a mass
appeal format fike ours does.
REBR: What do you think it's going to take to make Country
radio continue 10 graw a3t the rate it his in the lasg couple
of vaars?

maneged. profitable, .
duct Owr job is to get the largest rat
i's going 1o mean thet you

0 be_nice, gantle. warm, friendly, family-oriented people. and
10 stop letting foukmouth disc jockeys get away with a lot of
double entendres.’ it's going to hurt us. If we let them talk
through their nose and say “Howdy vou all” and all of that
in & norther city where it doesn't fit | think Country music
will continue to be looked dawn upon.
What would you consider your phitosophy about making
 Country radio station succussfn?
1 don't think my lovm-khq-Cuunw
radio station are any different than if
ran an aknews station, which | do, or Contemporary music.
or a Pop/Adult, or talk radio. or whatever. Your job is dealing
with the aliocations of resources, human. technical and financial,
You try to make the decisions to allocats these resources
in @ way that will serve the community in the best possible
way. Also to make an acceptable profit retum on the shars-
hoiders” equity. it has notlung to do with Country music. i
Country music is the format that can be the most successful

tremendousty
wum:ummmnhln-
aven think wo've scratched the

ReR: Wmlnmumwhy about what makes a
Country radia s tation successhul?

ROCKOFF: Be & greet radio station first. | think that's number

possible,

as it Is to promote, from tme to time. 10 make rating books
happen and things like that, it's the fifty-two week commitment.
Have the news department stories, have the public
affairs programming happen. | betieve it's serving the com
munity, whather it's New York or El Paso, and there are ways
1o do thet | guess it's & helluva lot hardes to do it in New
York because you've got eighteen milion people and sbout
four hundred differsnt But | think whatever it
takes to meke lwamu‘o.ulon.m

and tuth_are at the twp of
| uss with my people called 'VW. Ynm.

but sbechite and crucielinbrosdcasting.
- KK
GREENFIELD: Forsbout

VPIGM
KIKK/Houston

twenty years.
RER: Whet chenges heve you seen in the kst fow yeurs

in your market after itioning itself then you
run it with those goals In mind. | don't think It's got anything
t0 do with Country music. If you're a good businessman,
hire good people. and use your money wisely, it is going to

GREENFIELD: Wall | think that the direction Country music
hes been taking for the past several years hes beon super.
| think we have s much base now for the Country
music listener. before, it was very ‘smafl. | think that's good

be a success. | do not consider myself a Country music radio
Neil Rockoff

man. | consider | U
am WHN
WHN/New York

ROR: How long have you actusly been involved in Country
radio?

RBA: Whet chenges have you seen in Country mdio in the
lastyear ors0?Are they good or bed?

ROCKOFF: i've seen the 9ood. I'm an optimist | think probebly
the thing that I recognized the most end it's maybe ok hat

10 guys in Other part os the country who've been into Country
radio & heliuva 10t longer than me. | see if appealing to more
people all the time. It's cutting across mors demographic and
psychographic ifestyle lines probably more than any other
format From my perspective, | see it gaining a lot of young
people. not unkike what Progressive Rock did six yesrs ago,

but | ses it grabhing young people. college age. | see it
attracting a lot of younger housewives and middie sged women,
and more of the professional white collar male workers as well
Quite frankly. in New York. we see it appesting to 8 tremendous
amount of the minority community, Thosq are the things that
1 think have changed Country music. The age and the demo-
graphy infusion of the music.

RER: What type of an image do you by to project for your
smoon/

ROCKOFF: We're @ mass appeal radio station. We also try to
foster an image of a family radio station without baing comy.
On the other hand. for an example, we say we're a family
the family.
MWMlmdoywmﬂany,msﬂlmyme
radioin 19767

They've 1 have mixed
emotions sbout that A lot of them, | think. are totally un-
necessary. | don't think that you Gen use some of tha fyrics
that we do use to meke & hit record. | don't think this is good.
Then, on the other hand, | think it's been a kttle bit prudish
in the past in certsin arees. |f you want a brosder appes!
you have to do things that sometimes you don’t necessarily
wantto,

RER: Whet sort of an imege do you Dy to project for your
mwxmmmmgwmom.mm

m&nm w-'nlimmnhmdmmm
st

has spilled over todey, -Iuv mu.mw.w

RER: You think @ Country radio smtion. any radio staton for

that matter, shoukl be invoived in the nationsl scene at al?
Possibly through the CMA, trying to gamer certsin smounts

GREENRELD: Yes .end no. | don't think it heips you that
much locally, but | think you should be involved and know
and have a full grasp of what's going on nationally so that

y v
R&R: Do you find any kind of difficulties in 1976 in selling
your Country radio station?

GREENRIELD: 1376 as far as our station is concerned. has
boen dofinitaly a sellar. It's been dynamite. Wo've had tha great-
ostysar atthe station thatithas ever had

R&R: Do you find any type of negutives out of New York
or Chicago when you're trying to make a major buy?
GREENFIELD: | think we have overcome most of those ob-
jactions. I's a rarity to get someone that is totally not know
ladgaable when it comes tobuying radio

RER: You ware saying thot you consider yourself a total radio
station How necessary do you find it to actually label your
station as Country?

GREENFIELD. | don't think you have to say you're Country.
We'te cortainly not ashamed of it We want averybody to
know that we play Country music. We're proud of the fact
especially here in Mouston. but we don't go around saying
Count

in the attitudes of advertisers and their agencies regarding
Country music. Quite a number of ad people have come 10 the
realization that this is music that runs across all economic and
socisl fines and no longer do we have to justify our existence
in the marketplece. Country music probably is acknowledged
by more people todey as being “music of the p.opt-_
o certain regions of the country, but

some-
what—| think thers is 8 great battie wwmmntnn
P golng'to
have a homogenized Country muiclhalwlllbﬂmm
on ail radio stations—short of Classical or Ethic stations—
or whether we're going to have a product so highly identitiable
and unique 0 as to be played only on a "Country music
station.” | think probably this is a two-edged situation in which
Country music stations can point out that their music has broad
and that, in many instances, Country music is being
played on Pop/Adult stations. Top 40 stations, etc. Tha other
side of that issue is that the average Country music station
has lost some of its individuality and uniqueness resulting.
10 some dagree, in loss of image. I, for ane, feel that the
music today coming out of Nashville, Austin, Los Angeles
and other areas is probably better than it's ever been ! think
th.( its certainly 8 much more p'douloﬂal wund Quality
oved. There's
wmmmmwu ohnww-dsndl
frankly think that Country music has come into its own in the
lastcouple of years.
RER: What difficulty, # any. do you find selling Country radio
todey?

ROGERS: | suppose basically the same problems that eny

m-mummm-nmtnuwngmnnhm
in‘a competitive merket. In other words, if 'm shering listeners
wnmmnmwdmummm-hwm-

oy
and a large enough sudience 3o that we can justify ourseives
but, more importantly, we tend to rely on resuits and with
Country music we can, more than not, demonstrate that our
Ksteners are responsive, are listening and paving attention to
‘what they hear.

R&R: What kind of image do you try to peoject for your
C i &

ROGERS: Basically one of being “in wne with the times”
and attuned to our community. | think that wo have a great
rapport with 18 plus men and women—we have great involve
ment through News. Public Atfair and Public Service. as well
as commercial aspects of our operation. We really have what
| think is a radio station with tremendous appeal to most
of the puople who live in Atlanta and surrounding ‘meto
area.” We'ra “involved” and ! think that's probably the one word
that

RER: What type of promotions do you find best for your
type of stationd

ROGERS: Well we do a lot of promotion work. Those that
have worked best 8re the ones in which we actially get out
and meet the people face to face—whether it's a commercial
show In which we bring our advertisers together with the
public 0n a onetoone basis. or whether it's a concert that
we stge, frae to the public. We like 1o mix it up with our
listeners on their turl.

RER: How nucessary do you think it is 10 label your station

oy, v 2il the time.
RER: What do you think will help make Country radio continue
10 grow in the future?

is another.
MM.ldowabmmMcwwm

‘continue 10 grow in the future?

ROGERS: | roally shouldn’t answer that question because
you're damned it you do and damned if you don't | think
that a radio station is not really classified so much by its
listeners as It is by its clients and its critics. | don't think
that the typical kistener to our radio station says. “Hey, that's
a County music radio station.” | think they simply like what
they hear and what they hear is a lot more than just music.
Our DJ's would go well on any radio station. Most of what
we do would go well in any market The music we play just
happens to be primarily Country music. 1, t8¢ one, don't feel
that we have to bombard our listeners with the fact that we're
8 Country station. If somebody sitting in New York needs to
know whatwe're playing. we il lsbel it “Country music.”
REA: What do you think will help make Country radio grow
in the futwe?
ROGERS: the realization that our strength is In mean-
ingful lyrics—the effact of those lyrics on the minds of our
fistaners. ) think that Country music radio stations. it we have
10 be classified as such. probably bring 1o bear more weight
on public opinion than most because our listeners are more
involved and they do fiterally listen t0 a greater degree than
listeners to a lot of other types of music. | think that we're
definitely in competition with Pop/Adult stations, at least the
better Pop/Adult stations which have a great many things going
other than music; news information, heavy public affairs and
public service activities. | think that these two types of stations
probably are doing more in combining the nonmusic. nom
‘aspects of their with the musical
aspects 10 put together & very powerful and potent force
public apinion. to develop the
think that its @ very definite

what it nesds, wants and expects. in twm. we get at least
‘our fair share of the rewards.

Dde(nnon : KSON
ident & Owner -
GREENRELD: People. | think you have 10 hire gaod people. KSONISanDlego
1 don’t belleve you have % heve & toal controlled rein over .
them. Try to heip them aid give them theic head and let RBR How long have you been involved in Country music
them do what they feel is best But yet everything should md¥o? >
be cleared through & ittee. | operate by here.
Lat the department hesds run the station. | don't fesl one
person can make the radio staton. You have to have good
people. You have to pey them and motvate them. | feel

very fortunste becaue | belleve I've got some of the best
nwc«mmmwmﬁmwnw
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Well, v
9rovs was not that it was programmed in a8 modemn sort
of way. but that the music had to upgrade itself 30 it could
compare with other forma of music. And now it hes gotten to
that polnt. | think Country music hes grown. Whether it is going
10 get bigger, well it probably will. but it won't have as dramatic
& percentage of increase as it hes had in the last ten years.

RBR: What kind of an imege do you by 0 project for your
Country station nationslly and | 4

McKINNON: Our idea is to Wy to present the fact thet we are 8
first class operstion. When we print materisls for distribution
‘we 9o overboard and spend s little extra money 10 meke sure

Country
radio Fstener, but we have found thet you resity can't do this.
We have found in our experience that Country music
are in ol waks of e, from all states of the economy 30 to

spesic
RER: Do you find any difficuldes in selling Country radio nation-
ally andlocally?
:-No. we reslty don't find any st sl We're not
Thers

first class wey. They's
0 be looking at some hokey hillbllly Country music station,

done in & very tsteful mannes 30 it hes & lot of impect
| think thet's whet a brosdcaster can do 0 help Country music

R&R: Wher difficuities do you find in seling Country nedko,
whether it ba netionally or locally?

McKINNON: Thers aren’t any big msjor problems Eke there
used 10 be ten years #go. We hed & terrible time. We were the

have s not getting their rates as high as their

inthe market.

RBR: How knvoived do you think & Country radio station shoukd
be on the netionel scane? With the CMA or any other thing
o give it nations/ exposure.

MCKINNON:

you've got &

Jim Clemens
PD
WPLO/Atanta

ROR: You've deen in County music redio

perhaps through serving

or the Nationsl of Broad

casters,

You have to put pert of yourselt beck #nto the inchstry 10-help
it grow. i you do it unselfishly, oddly encugh, youl and up
getting more ratum out of It thn you can imegine. You have

e Yo : 7
MCKINNON: | think it is going to continue to get more modern
for a while anyway and have more crossover feel to it But
yet there’s going 10 have to be an etfort made to keup the
identity musically to itseff. One of the real problems in this
s that it's going t0 limit a few headiiners. the type of artist
that peopie will go to a concert to see. The Johnny Cashs’.
The Willie Netsons”, the Merle Haggards', and the Charley
Prides’ and  few of those have seff.contained package shows
now which do not allow for much addition of 8 mediim grade
act, 0s an act that is getting a Start, of an act that has had
only one average kind of a hit It's going 10 be very difficult
for those acts to go out and get key exposure because of the
wide variety that exists. Whersas a few years back. you had
basic established Country artists that had songs out avery four
months. Those songs got played on the air and it was very
hard to break into. Now it has exploded. SO many peopla
ara getting awplay now that the concert.business is becoming
highty volatile. -
RERA: isy v
MCKINNON: The main thing that has made s succossful is

that we liston 10 ow people. We listen 10 the peopie on the statf

and use their ideas and make them  part of our radio station.

Not only does it make us great but it helps the morale.
o Thekey:fisten toyour people

Dean Osmondson

GMm
WMC/Memphis

RER: How long Awve you been involved in Country music

cadio?

OSMONDSON: For three years.

RER: How long have you been in radio?

OSMONDSON: Twanty six years

RER: D0 you think that the changes you have seen in Country

IDSON: I've sean actually, from the time we've come
into Country radio, more crossover artists. When we chenged
over, John Denver, Olivia NewtonJohn, Charlie Rich, etc.
were starting to break at the same time. I'm not saying thay've
declined now. but | think thoy were getting into Country then.
1 think there ware parhaps more crossovers taking place i

R8R: How involved do you think that Country radio stations
showkt be in the national Country music scene, maybe with the
CMA or other ocganizations?
OSMONDSON: | think that thare’s something to be gained
by association with other people with simitar formats. This has.
been prevalent in the Rock industry since the advant of Rock
formats, The exchange of ideas through the years has been
for Rock and by the same token,
1 think there are tings 10 ba feamed by the exchange between
Management and Programmers of Country formats. Just as
1 would feel the same could be true with allnews, o athnic

RBR: What Image do you try fto project for yowr Country

music radio station?

'OSMONDSON: We attempt 10 project an image of total radio.

not necessarily just @ Country music radio station in other

‘words. the only thing that we are doing differsnt than when
tobe:

totally. involved radio station. We cary sportscasts. helicoptar
waffic reports and our emphasis is on News just ss much as
it ever was. 1 think you must be totally involved. It is a tallecy
0 attempt to typecast the Country music listener, We have

RER: s thers any particulor type of image in 1975 that you
teel stations playing Country music should project within the

community?

CLEMENS: | can only relate with what wae're trying to do.
which is to go to the.people. To be with the people and do
averything we can for them. We want to be as totally involved
with people radio as possible. People, peaple. people. That's

REsR: Ay ity 5
CLEMENS: No. | think that what we do speaks for itseHt.
We don't have to sit and taik sbout It but we don't sit
and deny it either. Wa're not ashamed that we're Country,
We're proud of it.

REBR: Any type of personsiity that you use on your sation?
Are you into personality radio at slf?
CLEMENS:

very ditferent from our smoother 103 men.
wvery jovial guy and entitely different from the rest. The whole
group of the major five guys are all unique. yet very personakity-
‘minded.

REA: What do you find the most effective type of promotions
are both on and off the air.
CLEMENS:

s loft entirely up 10 me. | don't think owr audience frowns
on the words “"demn” or "hell’ becauss they use it & lot.
And yet they don't Bke %0 hesr it on the radio. One ledy
wrote me the . She

record. | belleve

She said thet

housa, but we had

music and

music, but

radio heading? I'm sure thet you get a ot of eudition mpes
and get & chance (o haer 8 bunch of ditferent styles. Is there
anything that you're seeing as a direction and do you think it's

doing and ere very involved with what the young are doing.
Country music radio is on the right track. We have opened
our doory to songs today that we wouldn't even have played
throe or four years ago. and it's been t0 our advantage despite
what some people think. It's stil about the best thing thet
could have happened to Country music.

RER: What would you consider your phiosophly on making &

CLEMENS: | guess going 1o the people and listening 10 them.
Not programming the radio station entirely for ourselves. but
for the peopis. Granted, you have X number that are always
calling in or requesting cenain songs. but if you weigh it
caretully and go 1o the people and program for them | think you'l

hava 3 success.

Ric Libby
Operations Mgr. KENR
KENR/Houston

RER: How long have you actuslly boen involved in Country
music radio?

UBBY: Fivoanda half yesrs.

RGR: Any thoughts on why Country radio hes become so
stronginjust the last few years?

UBBY: Country music is the most infectious form of music
we know in the country today. If you wik Fsten to It for
@ while, it grows on you like no other form does. | did Rock
and PopiAdult for eight yesrs before | came over to Country
and | wouldn't pley 8 Country record. | discovered when | was
going

firstname basis. 10 8 very very bashful guy that cen’t talk

and it works

besutihully.
RER: Any lype of cownterprogmmming technique you use
In your market sewing a8 you do have quity & few County
r

comy but I've never

owr thing 0 the best of our abiity. We're more interested
in what our sudience wants to hesr then what our compatiton
s

doing.
RER: Whet type of sound do you oy 10 have ontheaw? in

LISBY: We lean probably towsrd moderate or modern with

a flsvoring of traditionsl 28 well 88 & flavaring of, for lack of

@ better word, ight progressive Country. We don't pley materisl
dirty

with. yrics.
RBR: Do you heve-any suggestions for the County music

M'w-'nmmhmhnmmwm
on 8 sporatic basie, at first, but it just gets stronger and stronger

RBR: Any phiosaphy on progrmming? Any tps thef you
might give us as & finel nate?
: | think that Kitle things are very very important and

commercial, music, peopla, news. of Promotion Lntl we've
towily analyzed it and decided whether or not it will help
It it won't help, we totally disregard it Even if it will help. we

way we might be able to improve it it's the litde things
We concentrate pretty hard on the little things. In the area
of music Tesearch, they need to know thair own market We
ask all of our research outiets about every record that we're
playing. whather it's strong, good, fair. poor. following that wo
ask if there's anything they're getting calls for that we haven't
talked about So we do get an idea of what's going on In the
marketplace. Atter we finish our playlist we call afl of the outlets
back and give them the title, artist and label and number
of avery record we go on and everyone of those outlets
orders it. After One week. we're going to have a prefty good
reading on a brand new record. Almast everytime that | go 10
a sominar and mention this somebody says “What the hell
'you're not in the record business, you're in the radio business.
What are you selling records for?” We're not selling records.
11sal it's an irritant when a listener hears somaething they really
like on the eadio and then can't purchase it if they want
For that reeson we don’t play advance copics of & record
We wait until theproduct is in the market or on the way.
1 get chastisad by people who think we shouldn't be daing
that | befieve you have to do what you think is nght and we
have the fosling that that's ® very right thing lor us to do,
It gives us a good carly reading on whats going on in our
market musically and keeps us very close 1o our people.

Ed Salamon
PD
WHN/New York

RER: it
SALAMON: Three years with WHN and two years before
that with WEEP.

SALAMON: Six and half yors.
RER: We're taiking about the directions of Country radio and
want 0 find out why you think Country radic has become so

willing with the traditions! way of looking at Country
music radio. For example, the very long playlist the more
casual approach to presentation, the more casual approach to
@ lot of techniques from other

the hack aren't you continuing

made Country music what it is? “Why the hell won't you

give now artists 8 chence anymore?* What's indead happened.
.

from thees types of new approaches and it's gotten more
flateners 1o the format.
ROR: How much research do you think is necessery, not only

Continued onpage32
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congratulate

e BILL BLACK'S
L COMB _ _Le:;u ’;‘::zger
on their1976 awards

SHL 32093 Country Instrumental

Hi LONDOX |
LACK COMBO | Group Of The Year.
FBe“a-{-U?ing Bob Tucker | suwsoarp

WORLD’?'OG'?EABTAENS; Country Singles lns-trumental Group Of The Year
ONKY- .| casHBox

Back U|: And Push; Jump 3‘°“s"°° ;'::" - -

:CCn Help; Orange Bl . Country Singles Instrumental Group Of The Year

RECORD WORLD

e Cat

B “THE WORLD'S
{GREATEST

} »
BAND”
. -

Coming soon...their great new LP “It's Honky Tonk Time"

Bookings: EEE] TOP BILLINGS INC., 4301 HILLSBORO ROAD, NASHVILLE, TENN. 37215

JERRY JAYE ...
WELCOME TO

HI RECORDS

WITH YOUR NEW LP
“HONKY TONK WOMEN

LOVE REDNECK MEN”



ean 3, OSSR USBY: Country music is the most infectious form of music
e ama e yos e vy R

Dot hits the spot.

To all our award winners,
congratulations and thanks.

Billboard

Top Country Singles
All These Things Joe Stampley #12

il The Rivers All Run Dry Don Williams # 15
Secret Love ‘Freddy Fender #19
You'll Lose A Good Thing Freddy Fender #22
Easy As Pie Billy 'Crash’ Craddock #23

Top Country Albums

Are You Ready For Freddy Freddy Fender #8
Before The Next Teardrop Falls

Freddy Fender #11

Harmony Don Williams #15

Top Country Artists (Singles)
Freddy Fender #2

Joe Stampley #5

Don Williams # 8

Narvel Felts #9

Billy 'Crash’ Craddock #17

Top Male Vocalists (Singles)
Freddy Fender #2

Joe Stampley #5

Don Williams #7

Narvei Felts #8

Billy ‘Crash’ Craddock #14

Top Female Vocalists (Singles)
Barbara Mandrell #15
Sue Richards #17

Top Duos and Groups (Singles)
Amazing Rhythm Aces #6

Top Country Artists (Albums)
Freddy Fender #3

Don Williams #9

Narvel Felts #22

Top Male Vocalists (Albums)
Freddy Fender #3

Don Williams # 8

Narvel Felts #16

Top Female Vocalists (Albums)
Barbara Mandrell #17

Top Duos and Groups (Albums)
Amazing Rhythm Aces #2

Top Country Singles Label
ABC DOT #2

Top Country Album Label
ABC DOT #2

Cash Box

Top Male Vocalists (Singles)
Freddy Fender #2

Don Williams #3

Joe Stampley #9

Billy 'Crash” Craddock #15
Tommy Overstreet #28

Narvel Felts # 29

Top Female Vocalists (Singles)
Barbara Mandrell #15
Sue Richards #28

Top New Male Vocalists (Singles)
Randy Cornor #10

Top Groups (Singles)
Amazing Rhythm Aces #2

Top Male Vocalists (Albums)
Freddy Fender #3

Don Williams #12

Narvel Felts #19

Top New Groups (Albums)
Amazing Rhythm Aces # 2




Record Worlid

Top Male Vocalists (Singles) Top Record Label
Freddy Fender #1 (tied with Ronnie Milsap £ DOT (tie with RCA
n Willia 4

Billy ‘Crash” Craddock #4/ Special Achievement Award
Narvel Felts #18 oy Clark & Jim Halsey
Roy Clark # 23

ed Steagal
Roy Head #44
Tommy Overstreet #48

Top Female Vocalists (Singles) Replav

Barbara Mandreli #
Top Country Juke Box Labels
Y N

Top New Male Vocalists (Singles)
O —~\ ¢ 4

Top New Female Vocalists (Singles)
U ard

Top Progressive Group (Singles)
Amazing Rh &

Top Male Vocalists (Albums)
eddy Fender
William:
Narvel Felts #4

Top New Male Vocalists (Aibums)
Roy Head #9

Top Albums

Are Y ‘eady For Freddy Freddy Fender #4
mony Willlarns 1

Top New Progressive Group (Albums)
Amazing Rhythm A

& ot Records

Top Promotion Person/Major Label ®

army Baunach
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then,
ROR: Do you think it is necasssry for & station 1o isbel we do we get phone calla
¢ b .

CHANDLER: No, not resity. The music teis everybody what what they consider to be & Pop record being
you'rs playing and Country music is very. very essy to identify.  Country station.

It's totally ditferent then anything eise. It's entirely up to the ROR: Do you think it is necessary 10 lsbel @ Country music
radic station ielf and how they want to do it Also, you stationas “Country”andpromoteitin thetway?

RER: How Jong. heve you been imvoved with Country music leormor. whera the Country
Lhnad ROR: Whet type of personelties do you use on your recko  stations are, eithough here again | do't think it's quits ss sasy

of 1973 tat 1 P be!
Pty fong . e :MMCMWM?&-:V»WINM' o the ymmuv:'m»af..nmmm
SIAPSON: Ton years. ten

4 you progrem your stetion
AR What do you find are the most effective types of REED: | don't think s0. | meke it a point to
7 record.

v CHANDLER: On the-air promations are, | think, more importamt  of
SPAPSON: The most important reason ia the honesty end diver: than anything. It is shweys good %0 get inwolved with the publication the trade hes.
sity in Country music. Country music hes shways been. and community. A contest thet the sudience can perticipats i RBR: Anythig you'd Bke to sey o
RER: What do you think is the dvection that County music anemrey” CoToe Something thet involves the leteners e YA g ybw v Sizlte &1
ROR: Do you heve sny problems musically with some of the REED: No. | don't | feel that I've progressed with
directions right now. One new chenges in County lrics? Is thers sny guide fne thet | don't hate thet we are playing today. |

dirsction which upsets me grestly is the Pop direction. The You use in this aree? the_ records that sre played
nample. the oid Pop $0ngs  CLANDLER: No. | figure thet the workd is ready. If the world 1'd just Gke to keep it Country, 8 modern ss it can be

RER:
CHANDLER: Sure. You used the Crossover artist when the other
wa‘mmminm.lmwﬁ'

think they sre more afraid 10 say they ke Country music REED: We are definitely modern Country. But as | said, thers and
because the minute

have t0 rassarch the market and figure out i you went to do REED: | don't think you have to label it snything. You® soon

ago.
Nat really. Our whole idee is o Top 40 radio RER: /s there anything from the Coumsry music industry thet

1 don’t sse any surefie cure for this problem, especially
in highly competitive markets whers 8 large number of signels.
ience. But an exam-

Another trend | see is 8 definite correlation of good ARB's
with high visibilty in the market. With the extremely competi
tive situation most of us face in o but the smellest markeds,
just playing Country records no longer -insures 8 good rating.
It .

towsrd competitive outside promotion using all media: TV,
bilboards. bus cards. bus benches, taxicabs, prize trucka. etc.
Thess Country music operators are aware they must play
o ARB -

and ‘what appesrs to be 8 trend to en okler

skew in recent books.

88 8 result of 3 grest meny spring books’ showing Country
stations down or leveling off with lower-thengood shares.

Of course there ‘especially in certain

tod
side promotion 62 weekssyesr is 8 must for proper ARB
performence.

To summaerize...thers are some things the Country format
can do and some things it can’t Let's not ask it to do the
But on the other hand, let's give it & chance to
its real potentiel. Treat it like & radio station. not &

i

who g0es on and says “Hi friends and neighbors, this is the ‘ol ' l’l
spinnin’ the “ol records this aftemoon.” We go after a very
sound. A sound that we hope will ™MD
matchthe teete of the merket. KNEW/Oakland-San Francisco

KRR From she Country music industry, is there snything you
fosl you'rs not getting $het would help you progmm your
sttion betier?

”kmm"*nmwm
SIMPSON: Quite @ few lsbels. specifically targer lsbele, ore
- ;: - e rwﬁwmm-nﬂhhlu
hars in Denver is & lack of service. A lack of follow-through Lyle Reed .mmu::ud:m-:::':'nw
on single relesses. Many tmes we will received a 48 which 'PD ‘wends in Top 40 music. or even in sdult comemporary music
we fool is very strong. We might wke a chence on it snd = where the two cherts are simost identical. The only shernative
futit on our plaviet, only to find after thres wesks of pleving . WEAT/West Palm Beach thet really stends out is Country. | think i's not 50 much &
the record company hes nat serviced the market and no ane matter of the records being Country as 1t ls @ metter of them
mzuhﬂddtlﬂhmmumw RBR: How Jong heve you been involved with Country music being sdult or simed at adults. To me, the lest resort on the
induatry. npeny rndio?
uy t relesse the or slbume, they should get behind yoar Y RER: Do you think there’s anything in the sound isel thet's
these singles and albums and work them and bring them on RO Whet kind of heve in Country music e
chenges you seen chenged thet would possibly make pacpie went 1o e info

Ed Chandler

3 KSON
KSON/San Diego

something, can
Mboywl-wmlyndnbmpmlymwmpwm
of your s tation in the community?

Yea. A modemn Country. in other worda, the whole
MWC«-\WEMMMMMMM
8g0. Nobody wants to admit they liaten to Country music.
| think that thers are more people thet fke and lstan to
mem—hmmmmkﬂmwm
ml“Mt'htMmMmme‘mm
Country music radio stations would even be more popular than
they are now. Its the old cliche about people riding with
their top down fistening to Rock and Roll radio and then
when they put the top up, they_iisten to Country radio. |

Page 36

otc. {f there is a record out by one of those artista thet his
and most of these artists have good track
chances are well add it For an artist who s
we'll give their pest track record consideration

records as possible ‘we don’t want the station to sound

as if it's dragging. We try to give cur ksteners something thet
couldn’t b v i i

RER: Now after you've decided, through this method, whet

records (o go on, how do you detsrmine when o record has

poakad within your marketplece? 2

LEADER: The average fife of a hit on this ststion is about

P



O

cords sre not necessarlly bulk of the audience, especielly
people who buy records. They. hear & record on the radio
three times, 9o out and buy it and play it on

player and um the radio off. A
pecpie ore the ones

radiostation.

ROR: Any perticulsr

i
g ?;

OCHE: An swhal lot of work. We have an idest situstion here.
Larry Danisls has been in Country radio for many yeers, and
haven’t.

thet Country
getting

resson
fadio hes just gotien 50 good 80 fast and they keep
RER: When you are looking for music for your mdio stesion,
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thet flops will probebly lest 4 weeks.
‘agein, thet old gut fesling.

have feedbeck from your Rsteners through the request ine phus once

ROR: How about ey kind of retil ressarch invoived in your
HANBEN: Its very necessary. in fact. irs essentiel but un-

f
i

finding thet you have tomix the two.

| think It will go over. it willwork.

keep communicating. i you keep doing that,

both ends of the spectum are going over and
Modem Country as well es traditionsl Country. We're

Air Personality
WWVA/Wheeling

WWVA

.
ROR: How long heve you sctusly been invoived in Country
radic &3 8 personefity?
RAY:For 22 years.

RABR: Do you heve any opinions on why Country radio in

RAY: A lot of jocks heve come over 1o the Country music
fieid. It you'll remember, & few yeers 2go when the Rock field
went into peyche music, they had & 1ot of problems in some
of your larger markets. The stations weren't reslly getting the
numbers thet they were gefting before. But they say how
‘consistent the Country stations were. These Rock-orlentsd pro-

Deano Day
Air Personality
WODEE/Detroit

wdee

“Dﬂmmhmhmm‘obn'

strong as say & few yeers ago?

&y to project. ?

ROR: 5o you fesl Mke if you aren't going to be & personality

DAY: | think s0. it gves you
ROR: What heve

RBR: Could you kind of describe your style to us? What you

ROR: You tink there's been 100 much emphesis put on the
?

 F've siso done the “To Tell The Truth” program. I'm just &

Country boy tying 1 make s dolar.

RER: Do you think the Country air personeifty is as strong

todey?

RAY: To ma. the oid hesd in business knows how to reach
and communicate with his sudience. Now the new man

g

yoar
RAY: So goss your men, 30 goes your business. If the men
I8 s70ng, your business will be strobg. Whether it be Country
©or any field or racio, | think they cught to do 8 ot of homework
on the music and whers it came from and where it is now.
You can't reslly say where it's going in the future. because
0 0ne knows. As long as they actually work at their business,
they Nbe all right -

&
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The Songwﬁter And
Publishers...

e e —— = %

Rory Bourke

Songwriter with

Chappel Music .

KON Among your sccomplishrments, Wit Wwere some of the
SONGS e your' L

BOURKE: | wrote “Tha Most Besutiful Girl” "Casy As Pla.”
“Sweet Magnoks Blossom.” and "Neon Rosa.” which Mel

Tilis recorded.
RER: Whet kind of a trend ss & songwrites. heve you seen

i O p

v

A

loaking for in 1975 that would leen towerd the Country sound
GALLICO: Not really. (s tha song i it hes a good story
il i

e,
AR You're on the road & lot Do you see amy direction thet
Country radic might be heeding?
GALLICO: Yes. | think thet Country radio hes grown 5o fast
there's & shorage of suthentic Country disc jockeys. Thayre
with the people and style o progremming of &

PONE: | think o3t PO SuDQéstion | can meks
8 0 study your craftif you're going w2 be in 8 Courry station,
vou should know the ratory of Country. A grest disc jockey
@ the ona who hie o the informetion in his hasd so he
can gither pase this information oh t0 his Nateners. or he can
onsuly whan cmfle in. There's
in C. Y rrssic. Ive
Reg d your ytener,
The only way radia will continue to grow is for the persoms
—_— conroliing tha airweves 10 e their craft For the Country
wra've heonme closes 10 the radio industry beceuse of corin OJhe shaubd krave the music.
wades and Loopls who asre. | think your corvention, through
McEntsn's Countty Music Seminer. it hes brought everybody
B M i | think we just nead 10 kesp thet up and every:
Wing will be aright. | think whors mdio snd recorde ST Nm
roslly disagresing with each other. Or N1 kesping in closs "
contact, i could b loem for y President
Wesley Rose Gallico Publishing et Ll
et GALUICO: Since 1944 -y
Acuft-Rose RER: i the yuers et yois Ve acasedly been ivolved in Comnty
music. heve you found amy lorviis ye! as 10 whet mekes
RER: How long Meve yaw sctuslly Baan ivohred in Countly s ait Country record?
il T e The oot not tamilar
RNOSE: e RER: Do vou 300 sy kind of dirsctions thet County mdio

of good snd week records. |
of & wond than there wee in

argny
more

which wes written by & boy in Hollend The origingl

Country radio station. Stations have o hire jocks and meny
today are getting them from the Top 40 stations. Their policies
of picking récords hid chenged & lot 100. There's MO More

nstant adds ¥ you've got & major srtist There waa & time

when M m‘ add their records immediately. Now thay hove
the short playlist. Most of them wait and ses whet is going
ith it

]

sounds e it wes written snd

maturial a5 opposed K0 new meteridl et yau'rs publaiing?

stilldid theis job.
ROR: Therw've been some complsints in the st yeer in the
arnd of Jyvic coment, the ude of prolnity shd some of the
acthl subjects deslt with: s thare anything you keep in mind
a8 you're putting together 8 song 89 39 the dirsction of some
of the lyrics thet heve been put aut?

BOURKE: | By 0 sty swwey from “hell” afud “darmn’’ becauss

F'matilla promotion man stheart.

RER: 5 therw anything that the redio community might be abis
10 do for you 4% & songwriter 10 Kkeep you more swere
of whet's going on

BOURICE: | think radio needs t0 understand the Country

business. | have nothing apeinst &
fadio where they have s short playlist. & recard
rumber one. can sell 8 millon racords, poseibly the album

i
{
H
it

trom that 100000 record sale. The
and spits it with the writer, $500. ‘he arfists gets 5% of
# $1.000. | think radio. uniess they really get 8 feel for what
s making the Country mnduatry, could squeeze Country right
out of the business. |1 could go wndar becluse there's only
30 much revenue being generated. | don't think a resl tght

¥ grow. Th ic business
itset is & small workd. The Country music business is an even
sminller world.

RER: Whet would you sugges! for the radie and record indus
10 can inwe fo grow? b

add

o

RUR: You think Secige of the short playlsied ridio sutons.
and becauss of the rsesrch-orenied type radio statons thet
heve cropped up in Country rusic in the last couple of years,
thet it atects whst you're going fo release? Are you relsssing
as much product now?

-
L
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oy [/
Recording Artist mckop
Hickory Records ascones wc.

RER: How meny yeers have you been involved in County
mugic? B
ACUPF: about 45 yeers. At lasst F've Wied to
make & lving cut of it for that long. It was & long ¥ms betors
1 veas living but | wes sl rying to get adime.

RO®

ACUFF: Whan | got out of sehodd | had & sunetroke and used
fiddie

3

Station WOL and WNOX.

ACUFF: No. iuat an emertainer, Fva never done sny D.J work
ey ;

The reason is that therd's & different gonaration now. Some
Biva Eves Cryin' In The Rain”

it In fact thete wore many disc [ockeys. probably the newer
ones, that woukd call me and ask whe recorded it That surprisad
me a litte. It ) ever hatt to be @ disc jockay, I~would want
to learn the whole hisTory of what | have to dedl with, This
sty yous
RER: Whor & song is finslly pleced how invoived do you
getasa in the actus! ing o jon of thet
song?
ROSE: Wa're involved from baginning to end. Of course, +amvent
ber, we've been here since about 1542, 30 we have our own
We have people who are %
the t o ing Wi ough 10 unow
8l the sales outiets and & good many of the disc jockeys
on & first name besis. We are also involved with who iscords
o songs. We don't just send a bunch of songs 1o & recond
commpany. We do for our songs the same as # we were
recording then.
ROA: Courtry musi hag grown endrmously in just the lest
couple of ymers D0 you heva aiy Sugpestions for the radéo

1.4 'l or
AQSE: | think [t will continue 0 grow # the disc jockeys
o the or Mhuaic Direciors will achusily leten to the
record and play what they leel I8 & grast record inetead of
waiting lor & bulat in the chirs before they put it on |
think they e veling their own talents short. To be @ disc jockey
You st fike music. You're not just picking hits, you're trying
to ply something that mekes your sudience happy. | don't
fika these computer stations. Thars are & bunch of them |
can -

id heve
M,WI.?MM the ‘Aoy Acuf!’ definiton of Country
rusic)

ACUFF. My only way 1o say anything 10 anyone about that
would be thet it is music for familes. it's Amarican music,
ane that doasn't have 10 be written down on paper, it's music
from the haert Music that is sung from feeling and understand-
ing When | was i Country we sang all types of baliads

've never beon educated in music except to educats mysel
in the entartainmantworld,

RER: Any thoughts on why you fes! Country music is so strong
today, in 19787

ACUFF: Woll | think the world is looking for somathing that's
down 10 earth, to take their troubles of the workd sway from

10 and they' 3

RisR: You've seen chenges in the aree ¢f Country fusic
Doyou tosl that I bad?

ACUFF: Well in some cases, its good, but in 10me cases it
s bad. In the case of recordings, etc, it's been good | don't
see snything wrong with i in thet branch of music. I'm involved
wimth-ﬁnMOh'OWwﬂkﬂdmm.Wlwﬁw
that would be insulting or g disiike in sy way to people.
Thet's the raason they come in here trom 800 o 1.000 mites

because they
have heard, and belisve that it is a 9ood program. IT's & good
cloan show with Country music.
Mwmmmmhmudhb
MMM}vaBw{MiNMW

fodiey on the ' -

ACUFF: In & wiy I'm giad t0 see 90me of the numic crose
over. | think the Pop indulWy resitzse thet Country boys cen
©coma up with some mighty good songs sometimes. They write
them snd put them out end the Pop fisld graps them. | cen
Jemamber back when | wes a young men that &t wes no sin




RE&R: Do you have any suggestons for Country radio and
for the Country music reconding industry to help continua
to make it grow? What do you think will help the industry
as awhok: continue to prosper?

ACUFF: Wall if they will give an ear and listen to the better
typa of modem Country music, as well as the oid! type Country
music, it will help. | don't want them to go oo far with the
alectrical mstruments and drown out the principal of a voice.
which is what someone wants to hear. | do agree with the
electrical instrument being in the music. and | don't think it
has to be overpowering. | think it would be good for Country
music and good Katening for the radio, as long 88 they keep
the lyrics good.

Sonny James
Columbia Recording Artist
ABR: How long have you been directly involved with Country

JAMES: For seversl years, string when | wes about 3%
‘years old st which ¥me | beoame imerested in music.

ROR: Wiy do you think Couney music hes become 50 strong
injust che lest fow yeers?

JAMES: | whink it's the wey it has been presented that hes
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by rest
hes become ke the “in thing” % be

3}
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hear.
you'l be sbie 10 3pot 8 certain sound with my guiter and
neturally my group and mysel. Since “Young Love” thet
became a style for us and it isn’t that | just do thet perticuler
typs of material. As you know yourselN. over the yeers | have
continually tried 10 do & variety of materisl 30 that my fans
will still be entertsined from whet | wry %0 do. To ma. variety
is what wil make an artist stay around for quite some time.
Ho not only nesds 1 continue 0 make good bellads i he's
nown
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Rabbitt b |
4

Eddie
Elektra Recording Artist

RER: L i 4 today?
RABSITT: | listan to Rock and Roil and Country and all types
of music. | think music has gone to its edge of the circle.
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% the radio snd

r B — .
that sound ike my kind of songs coming out now.
1 don't know # I'm s idess of music. | think

SHERRILL: Wek, | don't know what the wrediionsl Country.
sounds are. | think County scunds are scunds thet peopls
in Mid-Amarica ke from their srtists. When | first moved %o

Nasiwille. they'd have a couple of guiters, bass and maybe
Ot even drume on & repord. | don't think by adding a voosl
9roup -1 enhance the sound of the record. or adding a violin
section, or a set of vibes. or an orgen, thet it will destroy
the sound. To me. it only enhances a record. | don't see how
#t wkes sway from any sort of waditon. snything cen be

improved.
MWW.’M”MMIN?I"

SHERRILL: That's impossibie 10 snswer. You never reelly know
what the material is untl the publisher or the songwriter
in

loys.
you and plays it There's no set nde. You cen't

bl
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RABSITT: Not shogether. There's.en awful lot of Country artst
in me just becsuse | love Country music and I've been with it

RER: What are some of the changes you've seen in the
z.

v g
BRADLEY: | think it's been great for the industry from where
1 3it. A successful act used 1o sell 25,000 singles and maybe
20,000-30.000 LP's twice a year. Now you're wiking about a
successtul act heving 10 selt 5060000 singles and 75 100,000
albums. We den't faci like we've dona the job until we get

i -
SRADLEY: Like | said it could very well
. | think there's no stopping it
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1 think from record compeniss standpoint, within
our own organization. and %0 the disc jockeys reporting the
records. they need 10 get rid of the clessificetion of Country
nd_ just be music. Record stores should spotight Counery
artists more. i we could get the posters from the beck of the
8tore 10 the fromt of the store that would help. Music shouldn 't
be clessified. if someone wants & Wayion Jennings sibum. it
should be isted under the “J's.” NOt just put in the Country
section. § also think that a lot of it is educstion. One of the

!
i

artist,

successtul producers are the ones who have ac.
change. It's the guys who don't accept the

change
wouble. Disc jockeys reslly determine what the helt
h F

Cossters. | think what | write is 8 comb of o
| Sike. Ot course. you've ot 10 stay within 8 resim if you're
desling in s Country market.

il
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and they stil pley Country records. I've noticed as | travel
Over the country. the stations thet use some of the old

MW“M&VWMMWMHM' these

JAMES: Well, | think it is unlimited 38 to where it's headed.
an’wh—tmmnwmmm
we didn’t have the grest amount 't

j
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very quickly. They
fose their taste for things very fast You've got to stay with
them or you lose them.

REBR: Anything you could suggest to the redio and record
industry (0 help it contirue 1o grow?

RABBITT: | think the guys out thers are doing a fine job.
it's & very herd job for people in the business of selecting
and because

SHERRILL: ) don’t know about the emphesis. | cen only speak
from what | think. No, | don't think crassover. | think hit

§
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of weys olse. their ears are more progressive ‘what
taboo. | think we'l reach more people becauss Country radio Jockeys of ten yeers ago wers. | think siso some of the oider
ations W play. disc adepted and have chenged too. They stll play
RER: Are you getting any fisk or feedbecs i thy #res of good herd Country. but they're smert encugh 1 pley the
yric content? new cats thet came along with the new sound. | don't know
SHERMILL: No. A couple of yeers ago | when o

of 8 sudden everybody wanted t0 come out with bius records R /s there anything rom o mdio smson level thet you.
#nd hidden meanings and the stations just wanted a set of 4,

fyrics slong with each record and | don't ‘blame them. it's think together

kind of Bke POmO MOVies; ONCE YOU'VE S88N ONE. YOU'VE 308N g very important. A steady diet of communication the
them all. This whole thing lasted about six months and then disc jockey Or the station is 8 necesaity for the industry to
Ppeople started getting back into good music and good records  continue to bastrong.

agein.

RER: D0 you heve any supgestions for the racko end record
SMERRILL: The only suggestion | tink would b i0 play more

RER: How about the record industry?

SHERMILL: Yes. | think they should definitely cut down on

their number of relesses. Just because you have a $6.000

or $10,000 investment in & record, why saddie the entire world
department, the entire sales force.

and marketing paople with something you hape will hit, when

deep down. you know it won't | think record compenies should

RGN

VP/Producer
RCA Records

Warner Brothers Records

RER: There's been & jot of changes in Country music in 1976,
@ lot of growth Whet type of materis! are you looking for
%0 be compevtive roday?
WILSON: | cen cop out by seying "Wa're looking for that hit
song.” but that's whet I'm going to say. We're looking for
that hit song. Each yesr | progress a8 8 producer and I'm
into a Ktle more of this trick or that trick. How
i you've
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. RSt Do you Wink there's been 100 much emphasis’

someplace.
me. there playing the
Wouldn“tknow & hot lick i you putin in theis face.

1

duoars in the ares of crossover records?

i
i

pe




dressing room. Now they call that Progressive, betsuse your
yound people hesr it and it's new to them. It's not new.
1’s a8 oid a8 Bewthoven!

RBR: /s there armything that edio stations might be able to
contribate (0 whatyou'rs doing?

WILSON: Yee. | need 88 & producer. station inpul ) can't

-

¢

pocpis. | Wil themn 1 weich other markets thet they fesl

are credible. of coures, they can uwse natonel seiss and rely
B gt dil o thelr phones.

L v

>

prograssive than the rest and those are the few
quick thinkers and creative and are going w0 lesd

he paci. | think it $osen t matter toa lotof others.

ROR: /» there anything thet you could sugpest for the record

inchastry and th Countn
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from hodp
BUTLER: Sure. Evory once in awhile 'l call & Music Director
Seaboit wha's our National

“1 listened 10 it and ir's great, | loved it | think

it's fantastic. but | don't think ir's & hit record.” | asked why.

He said “Cause I'm fiooded with ballads.” “Every other record

is @ ballad and #f you're thinking about this as a single today,
waeks,

n touch with the peopls svery dey, every weelk, month

v oF

Rl A lot of psopie are seying now, in 197 thet Comeoy

et

National Promotion Director
GRT Records

( ®

RUR: Frst of all heve you noticed any trends in the type
of music that the paopls are asking for in Country music
in the lagt yearor s0?

MENTEE: i don't know if {'d call them trends. I've noticed

old may have 8 fiftsen to twenty minute atiantion span, and

it graduslly incraeses as they get older. An sduft has & much
longer ettention and listening span. When you start trying 1o
appesl 10 adults by rotating the same reconds over and over’
again, | think In 8 lot of cases, you'rs wiong. Now thers ars
some markets where | believe it is absolutsly necessary, such
a8 New York.

RER: Arw you finding mors Country stetions are starting to
pary P i

mVuW-lpdﬁmhm

RER: A they doing it properly?
McENTEE: ¢ haven't sat there with all of ‘thesa guys doing
thaie reseerch, but § know seversl Directors are reslly

i
i

]

programeming them,
. R&R: I've noticed thet Camty sttons. especielly in the last

MGINTEE: 1 think the record compenies cen atart by paying

SEABOLY: I've been doing this now for aixteen years and l've
watched Country come glong in waves. Thera seems 10 be 8

wave where music crests and wa just kind of retrench
We don’'t back up, but we ratrench a litthe bit. then another
wave comes along. We wen! thiough the bluegrass aspect of
Country music, wheta avarybody was going to be bluegrass
We went through the Atlants or Macon Rock and Aokl sound
Everybody was cutdng covers of Pop records. We're now

the Texas Country, or Progressive Country

on a TV show “How do you tell the difference from a bed
record snd & good recard?” | seid, “Well, we've gotten ® the
point in the ndustry now where we can't alford 0 put out
Programmens, Nusic bed records. There are only good records and great records.”
ok ot & tBoond 88 & WS ahd say “Hey. There ars no bad recoids because bed MconSs don't ever get
Wee this record. but | relessed. There are & lot of good records thet do fall by the
‘eon utilze it t0 meke wayside though because only the greet records maks it
fool we need more Program

attides and that will meke RS For Couney redia. eny supgestions fo help them continue

o grow?

SEADOLY: | think we have % git swey form the compone
iage. the “'Joe’s Corral™ and “the Giddy-Up Go* show or what
over. Hillbilies don't lie 10 be called hillbilies. I'm proud o
be 8 rednech. but thers srs somes pleces whers you would
90 Whats yiu would get into & lot of trouble using that word
to somecne. Not only that. but adverlisers won't buy radic
lhiwnb:ﬂu:mhnoﬂ'lwmbul.\’m‘wm

Joe Casey
Country Promotionand Sales .
e i bt tecond’ Columbia Records =
your RUR Whet affect heve you found $he eeserch orlented
] short playlist redio sRtons heve hed on your Sechniques s
a Promotion men?
CASEY: | think the short pleyiist sifects sveryons regardisss

in Newe York. | reclly think that & mdio atstion could kve with
Thave are things that are going to sell in Houston, Texas that
won't sell in Louiville. K_omurkv. Country fens are genemily

he's playing beceuse he doesn’t fike & Doty Parton or Crystal  selling Thetis not research.
Gaye shouidn't ket that kesp him from playing them. Or mevbe RER Well J0 you heve sy supgestions fo heds them i
he doesn't Gke Dr. Hook because “My God. ite a Rock and  shetaree”

CABEY: e tough for me % ik sbout resesrch. having not
really been in radio, | fesl Nk you've got %0 go out and wy
10 find what the hell yous listeners are looking for. Ressarch
Is afull time job.

RUR: Do you Sie mdio stetions ieicling (o the increese in
alburracord sales. playing more album cuts?

GASEY: Mo | don't. Not st st Country radio is just not e

4
RER: Hove you seen any tends in the duying public’s hebits.
Whetars they buving mare of?

CASEY: They're definitely buying alburms. Wa recently compfet:
od our fust pre-packed promotion and It wes just an over
wheiming success. We were selling artists and albums In thet
propack thet we hed never soid befors. Maindy because deslers
et L had naver mede them avsiisble.

for that. Peop! tions RE&R: Asything that your recond compeny is doing thet could
help in the arks of markelisg Couvitry product within & reted

couple of yesrs, are irving to brooden their base "', Country an[inuedonpagedz

Page41
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and the Bllbesd cherm. Netionel cherts weigh sbout B0%
o o tebudation ™
‘On Tuesdey of sach wesk, Prognem Director Anthorsy and

Tha number one pre-ocoupstion is the peapls in sur Wwn,
and not netional trends, This is how 9% of the KCXC musie
add decisions pré made.
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Esch wesk we meke it & paint & cadl kocal record stores.
lowmmumnmunﬂmmw
tabulats’ e jukebon singies request fist This heigs us determing
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work sheet is pictured )
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8 stey sway from shopping In recond stvea. sbmost & &1
Many peopile ins saies are sware of the problem. Joe Oab
ante sye, “IUs & lack of education on SOMS pasple’s part”
9 W record store “Tha buyers In & mejor

rotall chein are (ofvnl very young and thels fesling for Country

toally care.. can't sxpect them to go out on an Ehtan John
I '

anddo
@ Supir..it's not the same type of business for them.
Tharetors, Country stock tends to get placed in the beck
of the store, Making it difficult for Country buyers e locete
thair favoite records. The consumers are alse ofwen in-
Srideted bry the strong rock orientation of recond sterey”

One solviien would be for record companies 9 pmart the

terma of dispieys and inatond of )
80 hesvily on record stores.  Another solution would be 0

Country on the part of recend
storea. ge thet record buyers wauid feel more comfortable.

product. Dave Whesler seva, “We wert in Atlents and visled
8 couple rack outiets and we could hardly find Tt album
{The Owtisws, an $00.000 pius sellerl. But we went to Pasches,
they had that situm under Jessl Colter, under Wike Neleon,

Jos Galene, ACA Chic Donesty, MCA.
Wayion Jennings. The Outiews — they had thet thing every-
where, o

That's one heiphul spproach. Moy Wunech credits CBS's

#5.98 price structure for Country with baing s -

“um-\"mmmﬂmm»
Sontial. MCA’s Doherty advocated “mere product on diagley
On the risch —the wee of Country posters, LP's, biack-up cords,
thet type of thing..~ MCA lnet yesr conductad & massive
Sromotion in conjunction with Dataun, with fens voting for
thelr fevarite MCA Country artiets and winning 10 Datsun
pick e and prizes of MCA slbume and tepes. Baliots were

_w-.—i.u—l-mmuca-mmwp-m
0w drivers. Marketing Vice Prasident Riok Frio credited the
Promotion with spurting 8 31.3% seles incresse over 1574,

Major promotions Bke MCA's. serhaps tying in redic and
e kacrative departmentdiscount atore merkets, would seem
o bo & Wusly peth 10 pursus. With the Country ssies
Market on the riss, with the young. sffluent buysrs coming
into the fold, new should

1actot in getting ous sttt exposed fester.~ and slso mentions




To all of our
Country music friends:
Many thanks for
your support during 1976,

our best year ever.
Only the future is brighter.
Mickey Gilley;
“Lawdy Miss Clawdy”
Chuck Price,

“Whiskey Rye Whiskey”
Sunday Sharpe,
‘A Little At ATime”

Wynn Stewart,
“‘Sing Me A Sad Song”

Playboy Records, Nashville
¥




