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POLYGRAM BUYS MINORITY INTEREST

Casablanca, Phonodisc
In Distribution Deal

Casablanca Record and FilmWorks
and the American Polygram Group
jointly announced a distribution
agreement effective October 1, with
Casablanca product being handled
“through the Phonodisc distribution
network.” At the same time, Peter
Guber, Casablanca Chairman of the
Board confirmed that he and the
other Casablanca stockholders had
voted to sell ‘‘less than a majority
interest of Casablanca stock™ to
the Polygram Group.

Along with the confirmation of
the long-rumored transactions, the
official joint press release also con-
tained an announcement of a plan
under which ‘many of the Casa-
blanca independent distributors
will continue distributing Casa-
blanca product on a “‘dual distri-
bution basis through December 31,
1977

Commenting on the distribution
deal, Casablanca President Neil
Bogart said. *Although 1 feel sad
leaving so many friends behind in
independent distributicn. it has
come time for Casablanca to take
more control of sales and distri-
bution. The Phonodisc operation
will essentially give us our own
branch distribution. It is acknow-
ledged that the Polygram group is
one of the most powerful forces in

. ingoperations.”

the world of entertainment, and
with their financial backing, we
will have all the facilities of a ma-
jor branch operation, as well as
keeping the independence of Casa-

blanca. No other substantial change -

will take place in the recording,
mo}ion picture. or TV operations,
or in the music and book publish-

Quber complimented the inter-
national Polygram management
team'’s diligence in arriving at a
mutually advantageous agree-
ment, and added. “This associa-
tion gives Casablanca the ability to
strengthen the financial resources
for its own film productions."
lrwin Steinberg, President of the Po-
lygram Group, USA. stated. **Ca-
saplanca has shown itself to be the
hright oSty LR IRL on.the horizon
will place the combination of our
companies amongst the most po-
werful and important in leisure
time entertainment.” Concluding.
Coen Solleveld, President of the
World Polygram Group, said. *This
is one of the most significant ven-
tures Polygram has made in ex-
panding its U.S. operation. We look
forward to a longtime relationship
with our new friends and associates
atCasablanca.”

‘Keener Competitbn
For Detroit Rockers

A comeback for the glory days
of Detroit Rock radio is in the off-
ing, as WNIC-AM plans to change
call letters and.re-establish its
classic identity of “WKNR,"” the fa-
bled “Keener” which ruled the ci-
ty's Rock roost for most of the 60’s
until the advent of CKLW's Bill
Drake operation. Ed Chyistian, Vice/
President/General Manager of
WNIC-AM-FM, in announcing the
forthcoming change to R&R, noted
that new station owners Marvin
Josephson & Associates took over
control on September 1. AOR-for-
matted WNIC-FM had surged in
the July/August Arbitrons, while
the AM side (Beautiful Music) had
slipped slightly from an already-

less-than-overwhelming standing.
The decision was made to change
to a “‘contemporary’’ format, tak-
ing place on September 28, after
a station survey revealed that De-
troit listeners had nothing but po-
sitive memories of WKNR before

the call letter and format switch
several years ago.

The station has applied for the
call letters WKTR, but will retain
the “Keener 13 Radio” image of
past times. Christian characterizes
their approach as **somewhere be-
tween CKLW and WXYZ," calling it
“patural contemporary.” He told
R&R the station would offer **no
hype.” and will also play no gold.
Plans are for a 40¢-song playlist
including a few LP cuts, with an
announcer approach closer to AOR
than Top 40. The station will be
programmed in four record sweeps,
with a commercial limit of 12 units
an hour divided into four breaks.
Paut Christy is Program Director
of both the new station and WNIC-
FM. Detroit observers expect a
highly interesting Rock battle as
“Keener 13 Radio” attempts to
prove it can be more than .nos-
talgia.
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BIGGEST JUMP YET FOR CAPITOL
_This series of photos does not
depict Capitol’s new “fall push,”
or the last desperate act of a com-
pany promotion rep. Noted stunt-
man Dar Robinson was filmed leap-
ing off the top of the famed Capitol
Tower for an upcoming NBC tele-
vision special called “Superstunt.”
Robinson, who has also jumped off
the top of the Houston Astrodome,
landed on a monstrous airbag of his
own design some 130 feet below
in the Capitol parking lot. Presum-
ably, Capitol employees were given
advance warning to prevent panic
(or a chain reaction) when Robin-
son hurtled into view of their win-
dows.

Brown Accepts
FCC Nomination

Washington attorney Tyrone
Brown has apparently changed his
mind and will accept President Cart-
or's nomination to the remaining

cations Commission. Brown had ori-
ginally refused the offer, holding
out for a full seven-year term in-
stead of the 21-month stint com-
pleting the term of Benjamin Hooks,
who resigned to head the NAACP.
But after being urged to reconsider,
the former General Counsel of the
Post-Newsweek stations agreed to
accept. If he is confirmed, Demo-
crats will control the FCC for the
first time since 1964.
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‘Bombs Away’in
Talk Show Shock

KMOX/St. Louls found itself
hur}ed into a possible breach of
ngtlonal security as a result of a
bizarre phone-in incident last
v{wk on air personality Jim White's
nightly 9pm-3am talk show. At
1:15 am during White’'s Thursday
show, an unidentified caller phon-
ed up during an open-line seg-
ment and inquired matter-of-fact-
ly: “Wapt to buy a nuclear bomb?”,
triggering an inquiry that event-
ually involved the FBI, the Penta-
gon, and the Strategic Alr Com-
mand and raised a number of
provocative questions about Air
Force nuclear security provisions.
_ Upon hearing the caller’s open-
ing gambit, White told R&R ‘I
was ready to push the crazy but-
ton."” The caller calmly proceeded
to state that he had a nuclear
warhead in his garage, and had
stolen it from Whiteman Air Force
Base near Sedalia, Missowi.His

AlU dL LT VG, s
ed up with four other guards, spray
painting a dummy warhead to
match a real one, switching it,
and spiriting off the actual wea-
pon. His reason was, he claimed,
to point up lax security precau-
tions at the base.

Sitting On A Warhead

The call said that the warhead
was being replaced at the base
simultaneously with his call, and
went on to offer to steal another
warhead. meet White at a prede-
termined location, and take a
photograph of White sitting astride
the weapon as a further demon-
stration of Air Force security lap-
ses. Declining this attractive offer,
White decided he’d better inform
the FBI, who advised him to keep
the caller on the phone while they
traced the call. White, figuring that
the tracing would take a relatively
short time, agreed. I ended up
staying on the phone with the guy
for four hours’’ he said. “I talked
to him for over two hours after
we went off the air at 3:00. A
couple of times he asked me whe-
ther I was keeping him on the
phone so the call could be traced.
1 had to tell him, ‘No, it takes
them only ten minutes to trace
a call’ Turned out it toek the
FBI the entire four hours to trace
it.”

Meanwhile, the FBI had con-
tacted Pentagon and SAC officials
and the Air Force base itself.
Base officers fed White a series
of specific questions about the
base’s security set up and the war-
head itself to determine whether
the mysterious caller was for real.

White, whose service record in-

cll:ldgs some degree of contact with
missiles, concluded that the caller
knew what he was talking about,
describing the warhead perfectly.
A search on the base revealed

|

no missing warheads, but that cir-
cumstance coincided with the call-
er’s claim that the stolen weapon
had been returned.

Security Questions Raised

Eventually, it turned out that
he called White again fo claim
that he had made the whole story
up as a hoax. That was not quite
the end of the matter, however.
The caller’s brother was a security
guard, and even if the actual theft
did not take place, the caller’s
detailed knowledge of the base’s
operations represented a serious
breach of security. In addition,
security guards at Whiteman AFB,
when contacted by government
officials, were of the opinion that
the sort of theft described by the
caller could very well work if four
or five security guards, including
the outpost at the base’s main
gate, teamed up. According to
White, Air Force transfer policies
in the area led to long-term as-
signments at one particular base,
which in turn could conceivably
lead to an atmosphere in which
guards, becoming friendly, might
decide to perpetrate just that sort
of “‘prank.”

White also pointed out that the
four-hour tracing period was unu-
sually long, reporting that phone
company sources had- informed
him that 20 minutes was the nor-
mal duration for tracing a long-
distance phone call. Such delays
obviously could prove disastrous
in a situation where a warhead
was stolen by someone of a less
amicable disposition. White's per-
sonal involvement with the case,
which SAC officials say ‘‘is cur-
rently under investigation,” has
not ended yet. As R&R went to
press, he received a call from the
FBI requesting his presence at a
new meeting, with subject unspe-
cified.
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Shannon
SeniorVP
At Ariola

Scott Shannon has been appoint-
ed Senior Vice President of Ariola
America Records. Announcement
of the newly-created position ap-
pointment came from label Pre-
sident Jay Lasker and Executive
Vice President Howard Stark, who
stated that Shannon’s responsibil-
ities will include direct supervision
of A&R, Promotion, Advertising,
and Publicity. Said Lasker, ‘“‘We
feel very fortunate to be able to
obtain an executive of Scott’s cali-
ber for our organization, and we
feel that his presence here will
signal the beginning of an even
more successful and progressive
era for Ariola America.”

Shannon resigned his position
as Vice President/Special Assis-
tant to the President and Director
of A&R at Casablanca Record and

FimWorks to assume the new post.
He had been at Casablanca for
two years. He' commented, ‘‘The
experience I've gained as a mem-
ber of the Casablanca family is
invaluable. I consider Neil Bogart
one of the major influences of
my entire career and I will really
miss working with him on a day-

; B |
to-day basis, but I honestly feel
that it’s time for a new challenge
in my life. Ariola America is a
smaller company and I look for-
ward to taking part in its expan-
sion.”

Pictured (l-r) Jay Lasker, Scott
Shannon, Howard Stark.

R& R Staffer Finds Father
Through Pop/Adult Reports

Keren Biondo, R&R Pop/Adult
Assistant Editor, has not seen her
father for almost 20 years. But
he’ll be flying out to California
to see her for the first time since
she was two, thanks to a chain
of circumstances worthy of a
Riplay’s Beileve-1t-Or-Not feature.

According to Karen, her father
had divorced her English mother
when she was two, and she’d
known little more than her fa-
ther's name, with no idea where
to locate him. Last week she was
engaged in her usual pursuit of
taking Pop/Adult station reports.
“I was taking a phone report
from WFDF in Rint, Michigan,”
says Karen,” “from Music Di-
rector Joe Wade. I'd been talking
to him for months, and we’d got-
ten to know each other over the
phone. I don’t remember exactly
why, but he asked me my last
name. I said Biondo, and he said
his was Formicola. So I said
something like ‘Great, another
Italian,” and he went on to say
‘I've got some relatives named
Biondo." So I just said, ‘If you ever
run into a Russeli Biondo, tell him to
look me up.’ not really seriously
expecting anything.”

Wade said, surprisingly, that
he had a cousin in Florida named
Russ Biondo. Karen, assuming
the cousin was in his twenties
like Wade, asked his age, and
Wade said his cousin was much
older, in his middle forties. Karen
told him her father would be about
that age, whereupon Wade said
that his cousin had been married
to an English woman, and later
divorced. At this point, Karen’s
exclamations of shock and joy
became audible throughout the
entire office.

Wade,who turns out to be Ka-
ren’s second cousin, followed up
and got in touch with Russell
Biondo through relatives and the
following Saturday Karen got a
call from her long-lost paternal
grandmother. That night her fa-
ther called, and the next day she
visited her grandmother and met
in person and via phone a host of
relatives she’d never known be-
fore. Her father will be visiting

her in October, and Karen can

still hardly believe it all. “It's
such a long shot, finding my fa-_

ther from a station reporter,”
she says. “It must have been
destiny, or fate."’

Chrysalis Restructuresin

First Anniversary Celebration

Chrysalis Records, celebrated
its first anniversary as an inde-
pendent, has announced a major
restructuring. Sal Licata has been
promoted to Senior Vice Presi-
dent, with Russ Shaw, Billy Bass,
and Paul Hutchinson all gaining
promotions to the Vice President-
ial level. Shaw-and Bass, former-
ly Directors of Artist Develop-
ment/Publicity and Promotion
respectively, will now become
Vice Presidents of the same de-
partments, while Hutchinson has
been promoted from Controller
of the London branch of the com-
pany to Vice President and Con-
troller in the U.S. All three will
report to Licata, who will admini-
ster daily operations of the com-
pany.

_Terry Ellis, President of Chry-
salis, stated, ‘“The promotion of
Sal Licata will allow me to con-

centrate on overall corporate
planning and to devote more time
to the key areas of artist develop-
ment and artist acquisitions. Sal
has been a key figure in taking
the company independent and
making it work.”’ Ellis comment-
ed further on the new Vice Pre-
sidential promotions: ‘‘Vice Pre-
sidential status is not easily ob-
tained in the Chrysalis organiza-
tion. These three gentlemen...
have carved out strong personal
reputations within the industry
which deserve to be recognized.
These individual promotions also
reflect my great satisfaction with
the efforts and achievements of
the entire Chrysalis staff during
our first year as an independent
record company in the U.S.”

Pictured (1-r) are Paul Hutch-
inson, Terry Ellis, Billy Bass, Sal
Licata, and Russ Shaw.

Lambert Léaves WGCL

T.J. Lambert, Program Director
at WGCL/Cleveland has left the sta-
tion. Lambert told R&R: *‘It was
a mutual agreement between ma-
nagement and myself. The parting
was very amicable.” Operations

Manager Bob Harper stated that
WGCL has no immediate plans to
replace Lambert, with Harper him-
self overseeing the station. Harper
confirmed the amicable nature of
the parting with Lambert.
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“Rock Awards”’
Blows It Again!

No onc has vet found the best way to pay tribute to contemporary music in a tele-
vision awards format. But judging from last week's shambles. masquerading under
the name “The Third Annual Rock Awards,” Don Kirshner has definitely found
the worst way. The lowest moment of the show actually pitted artists like Bob
Dylan, Little Richard, and Buddy Holly against Elvis Presley in a vote for the
right to be admitted to Kirshner's "Hall Of Fame.” The immediate financial
gain from this show cannot be worth the long-range embarassment it continues
to cause for the image of Rock. and Rock musicians. in front of the American TV

Kirshner should get out of the TV Rock awards ficld entirely before he

Bob Wilson
Publisher

Storer Buys WLYF-FM/Miami

Storer Broadcasting has agreed in
principle to purchase WLYF-FM/Mi-
ami from Sudbrink Broadcasting for
$5.6 million in cash, plus a five-
year consulting agreement whose
worth was set at $500,000. Storer
had purchased Sudbrink’s WLAK-

A Seattle judge issued an in-
junction September 15 against
Mushroom Records prohibiting
their use of three live tracks ori-
ginally placed on Mushroom’s con-
troversial Heart album “Magazine.”
As reported in R&R, Mushroom,
Heart’s original label, had won
the rights to issue the ‘‘Magazine”
LP and did in fact release it to
radio, trade, and press sources,
as well as several thousand copies
to West Coast retail outlets. Short-
ly thereafter, Heart management
and Portrait Records, Heart’s new
label, won an injunction hailting
Mushroom’s distribution of the re-
cord, creating a unique situation
with radio stations across the coun-
try playing a record that could not
be purchased. The new injunction
forbids the use of the live tracks
“You Shook Me,” “Mother Earth,”
and “I’ve Got The Music In Me,”
which, Heart Manager Ken Kinnear
pointed out to R&R, reduces the
playing time of the ‘‘Magazine”
album considerably. Mushroom
sources confirmed that the ‘' Maga-
zine” album will be rereleased
within the next week without the
live tracks, along with a single,

FM/Chicago last August. The trans-
action, which is subject to formal
agreement and FCC approval,
gives Storer an FM presence in
Miami to go along with their 50,000~
watt AM outlet WGBS.

‘Mushroom Gets Injunction
Straight From Heart

an original Heart composition call-
ed, appropriately, ‘‘Heartless."

GETTING A GOOD UIE—Columbia
Viceg President of Promotion Bob
Sherwood does his famous impres-
sion of a golf tee as he sprawls
on the course at the first annual
Gerry Peterson Memorial Golf Tour-
nament in San Diego. Getting teed
off at Sherwood are (I-r) KCBQ air
personality Tony Maddox, station
PD Peterson, and Columbia Promo-:
tion Representative Bob Garland.
For the fearsome foursome’s final
results, sea Page 10.
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No Conflict Evidence In Cross-Ownership

A Rand Corporation study has found no evidence that cross-ownership of newspapers and
lelevision stations atfects programming content or the price of TV ad time. No conclusive evidence on
the same two points exists in regard to group ownership of TV stations, according to the same study.
Though allegations abound accusing media owners of slanted news coverage, they apply to all types
of owners and do not show any dilferent patterns for owners of concentrated holdings. Market size,
demographic characteristics, and local competitive situations all seem more important in
determining ad rates and programming content, a Rand spokesman said.

Star Wars In $140 Miilion Orbit

“Star Wars™ total domestic box oftice gross has reached a cosmic $140 million-plus as of the
second week in September, as the phenomenal film continues its flight path toward topping “Jaws" as
the largest-grossing movie in the known universe. Sequel follow-ups (“Star Wars II” and maybe “III")
are in the development stages, so all parties interested in staging another record cover battle can
start planning now

Mazda Hatches Hatchback Campaign
Mazda will kick off a $10 million ad campaign at the start of October for its 1978 auto line,
spothghting its new GLC 1300cc hatchback. The pitch will take the form of 30-second spots on all
three TV networks,and four-color spreads in over a dozen general and car-oriented maga;ines,
supported by local major market TV and radio spots. The GLC, retailing from around $3200, marks
the first ime Mazda has introduced a new model in the fall.

Morgan Signs With Watermark
Robert W. Morgan has signed an exclusive radio syndication contract with Watermark, Inc.
Morgan, who has already hosted two 1 3-installment series of the “Robert W. Morgan Special Of The
Week" syndicated music star proliles, will start a third series of the one-hour shows as his first project
under the new agreement He will also continue his air duties at KMPC/Los Angeles.

Ketford Named Executive VP/GM At Drake/ Chenault

James Ketford has been promoted to the position of Executive Vice President/General Manager of
Drake/Chendult. Inc.. following the resignation of Art Astor for personal reasons. Ketfford, who will report
durectly to Bill Drake and Gene Chencrult and will supervise all day-to-day activities as Chief Operations
Othcer of the company, was most recently a Regional Manager for Drake/Chenault.

Schlitz Goes ForLong Pass

Schlitz Beer s launching a "Pass The Word" promotion with radio and TV spots airing during

R&R/Friday, September 23, 1977

0Olds Doubles Radio Ad Budgei

Oldsmobile officials are predicting a splintered market in the compact and intermediate-sized
auto flelds, and are convinced that their Cutlass will profit greatly from the coniusion. This year
geveral new models are being debuted, notably the Mercury Zephyt and Ford Fairmount. while the
Cutlass and other GM intermediate models are smaller, verging on compact size. The Cutlass,
second-best-gelling car nationally, figures to do well in the confusion, and is spending more than ever
belore on advertising.

Radio's share of the Olds total ad budget nearly doubles this year to 13 percent, with magazines
up 2 percent to 33 percent, TV up 5 to 30 percent, and newspapers down {rom 10 to 4 percent.
Despite the overall budget percentages, Oldsmobile says that Cutlass’ print ads will be six times as
extensive, while TV will remain at last year's level.

Superscope Scopes Out Major Fall Ad Drive

Superscope Inc. is mapping out a major ad campaign for its Marantz stereo high fidelity
components and Superscope tape recorders, CB's, radio/cassettes, and compact stereo units, with
radio playing a key role in the approach. Superscope has never belore used radio ads on a national
basis, but their $3.8 million total fall budget features a six-week stint of 60-second radio spots in over
a dozen major markets starting October 24. TV and magazine ads are also planned.

Rolling Stone Tenth Annlversary Issue Coming

Rolling Stone is celebrating its tenth anniversary with a special issue highlighted by a major

photo spread capsulizing the decade of the magazine's existence. The anniversary issue, will be out
November 15.

Court Keeps Listerine Out In Cold

Listerine television spots must be tagged “Listerine will not help prevent colds or sore throats or
Jessen their severity.” A U.S. Court of Appeals decision upheld an earlier FTC order requiring the
correction. Warner-Lambert, makers of the mouthwash product, appealed the order on First
Amendment grounds, but the court stated that without the disclaimer Listerine ads would be “part of
a continuing deception of the public.”

Radio Publicity Directory Avallable
Peter Glenn Publications has published their 1977-1978 edition of the "National Radlo
Publicity Directory.” listing 3500-plus radio stations and 2500 talk shows. Subscription cost is $70
plus $1.50 postage, with a six-months update included. Inquire from the company at New York, NY
10017.

AmericanExpress Extends ToRadlo -

The well-known American Express “Do you know me?" campaign will be extended into 51
radio markets by November 14, with spots on 150 stations for the 13-week duration. First of the
30-second spots, featuring local restaurant owner discussing their menus as well as the American
Express charge cards, will debut in New York and Los Angeles this week.

Chevron Shifts Ad Account Atter 40 Years

Chevron U.S.A. has ended a 40-year relationship with the BBDO agency, switching its $10

pro and college tootball games Newspaper ads include a coupon offer for a specially-priced

Schlitz football

million ad account to]. Walter Thompson of San Francisco.

Continued on page 14
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DID YOO HEAR
TWAT?/ HE BLEW

HE TUST PLYEDA
YELLOW INSTEAD
of A BLLE !

\F HE PLAYED A
YELLOW AND A BLLE
{OGETHER WOULD HE

€T A GREENT

WHY D0 § WAVE 10 BE A
PROGRAM D'RECTOR R Miseits?
CTRBT (UY SHOULD HAVE NEVER
WANE ENTERED RAOW! HE

MIGHED WS TRIE (AMUING ...

IN FACT HE WOULD'VE
MADE AN EXCELLENT
ASTRONAUT...

BY BOBBY OCEAN

" _BECADSE OF WS PRENIOVS
EOUCATION. TH (ONVINCED THAT
ALL HE DD IN SKHOOL WAS

TAKE UP SPACE...

R&R CALENDAR OF EVENTS

September 1977

Minnesata Association of Broadcasters Fall Meetings, Holday
Inn W orthington September 21 24

Nevada Broadcasters Association Annual Convention, Hyatt
| ake Yahoe Inchine Village September 25-27

National Assaciation of Broadcasters, Seminar on station
license-renewal procedures, Site (o he announced September
)

October

Missouri Broadcasters Associahon Fall Meeting, Holiday tnn
Hannihal MO October 25

New Hampshire Assaciation of Broadcasters Annual
Convention, Margate lon Liconi NH O« tober 19 20

Country Radio Seminar, Agenda Committee, Red Carpet ton
Sashyitle September 0 October 1

Gavin Reporl Regional Meeting. Lounville October 1-2

Indiana Broadcasters Association Fall Meeting, Marrott inn
ot Wayne October 87

National Radio Broadcasters Association Convention, New
Orleans Hilton New Orleans O tober 912

North Carolina Association of Broadcasters Annual
Convention, Pincharst Hote Pinehurst October 911

Country Music Assaciation Awards Shaw, Nashville (¢ tobher
10

Chellman-Twitty D.}. Golf Tournament, Nashville, Octoher 12
Kentucky Broadcasters Association Fall Convention, Hvatt
Regency Levington October 1214

Grand Ole Opry Birthday Celebration, Nashville, Octoher 12
15

National Association of Broadcasters Fall Regional Meetings,
Engineering, Hvatt Regency Hotel Chicago, October 13-14
Miinois New Broadcasters Assaciation Fall Convention,
Champaign-Urhana, Octaber 14:16

National Ascociation of Broadcasters Fall Regional Meetings
Engineering, Hyatt Regency ( amhndge, Cambrdge Mass |
Odtober17 18

Tennessee Assaciation of Broadcasters Annual Convention,
Redd House ( hattanuogae October 10-21

National Association of Broadcasters Fall Regional Meetings
Engincering, Peachtree Plaza Hotel Atlanta, Oc toher 20-21
Arhilron Survey Period, Oc tober20-November 16

Pittsburgh Chapler, Society of Broadcast Engineers Regional
Convention, Howard fohnson Motor Inn Monroesville, Pa
Odtoher 21

Nerth Dakata Broadcasters Assaciation fall Meeting, Holday
Inn Fargn October 2324

Musexpo ‘77-International Record & Music Industry Expo,
Doral Hotel, Mfami Beach, Octoher 28:Navember 1

flarida Association of Broadcasters Fall Conference, The Beach
Club Hotel, Naples. October 29

November

Oregon Association of Broadcasters Fall Conference, Valley
River Inn. Fugene, OR. November 3.4

National Assaciation of Broadcasters Fall Regional Meetings
for radio. TV. and engineening executives, Marnott Hatel
Denver, Colarado, November7-8

National Assaciation of Educational Broadcasters Convention,
Sheraton Park Hotel, Washington November 1316

January 1978

Country Music Assaciation Board Meeting, Acapulco Mevico

January 1011, 1978
March

.

R&R CONVENTION '78, FAIRMONT HOTEL, DALLAS, MARCH
2-5,1978

Tountry Radio Seminar, Nashville, March 17:18 1978

National Association of Record Merchandisers Annual
Convention, Hyatt Regency e Orleans March B 11 1978

April

National Association of Broadcasters Radio Program College,

Las Vegas. Apnil 12:14,1978
Country Music Association Board Meeting, Washington D (

Apnl 18:19. 1978
May

National Association of Broadcasters Radio Program College.
Hyatt Regency, Chicago, May 24-27 1978

June
Associated Press Broadcasters Annual Meeting, Stouffers Twin
Towers Cincinnate, June 1-3,1978
Country Music Association Fan Fair, Nashville June 7 11 1978
American Women In Radio & Television Annual Convention,
Los Angeles Hilton, June 17.20,1978
Broadcasters Promotion Assaciation Annual Seminar, Rodivson
St Paul St Paul. MN. June 25-28 1978

July
Country Music Association Board Meeting, Fremont Hotel
Dallas, July 11:12 1978
Broadcasters  Promation Association Annual Seminar
Radmisson St Pawl St Paul fune 17:20 1478

C




There’s nothing like a hit song
(known by 13 vears of radio listeners)
and a hit artist (known by 10 vears of

radio listeners)

‘She’s Not There’
dANTANA
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(a Zombies classic in '64)

(a SANIANA, classicin *77)
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What's New?

Ronstadt Rocks To Record Attendance
Linda Ronstadt has set new box office records for L.A.'s Universal Amphitheatre facility, adding
a 12th night to a sold-out engagemant. Her original stand was set for six days, but after a quick sell-
out, it was expanded to 11, selling out again. The 12 nights mark the longeet engagement ever at the
Amphitheatre, with over 63,000 total attendance projected and an estimated gross of $580,000.

Janus Restructures Operations

Janus Records has restructured its statf and organization, with President Ed De Joy becoming
more involved in AR and Promotion. Steve Begor has been appointed Advertising/Merchandis-
ing Director and will asaist De Joy in general management of the label to free the president far other
areas of concentration. National Promotion Director Louis Newman will now coordinate all West
Coast single promotion, while National Album Coordinator Michasel Plummer will also do West
Coast Regional Promotion. Chuck Reichenbach, formerly West Coast Regional Promotion, will
assume the same duties in the Midwest.

Authorized Elvis Licensee Sues Poster Peddlers

Factors. Etc., “sole and exclusive licensee for the worldwide manufacture, sale and distribution
of Elvis Presley merchandise,” has filed suit along with the Presley organization against four poster

and greeting cards concerns who have alledgedly been selling Elvis posters. The suit seeks to restrain :

the four companies from selling Elvis merchandise and asks $5 million in damages for unauthorized
sales. Factors, Etc. intends to "vigorously police any misuse of the Presley name, image or likeness” in
the future.

Cigarettes Proving Taxing to Your Financial Health

A special HEW panel is considering two new deterrents to smoking, neither of which affect tar or
nicotine content but both of which would wound the pocketbock. One, aimed at consumers, would
raise the federal cigarette tax; the other, slanted towards manufacturers, would bar tax deductions for
cigarette advertising costs.

Shrinks Think Drinks Jinx Kinks

Does drinking reduce sexual desire? Definitely, according to a psychological experiment
involving intoxicating subjects and letting them view erotic films. A measurable downtrend in sexual
interest and tension resulted.

That was just one of a number of intriguing insights divulged at the annual American
Psychological Association convention in mid-September. Over 8000 reports on human behavior
were submitted. As recorded by a New West observer, a few other tidbits:

In comparing small- and full-breasted women, it was found that the less generously endowed
were more independent, assertive, adventuresome, and generally in better shape mentally although
(even if not stated in the report) no doubt markedly less well-rounded.

Jealous wives and husbands become much more upeset if the target of their envy is unattractive in
appearance; it's much more embarrassing and damaging to their self-esteem to be threatened by a
drab looker.

And finally, psyching out their own profession, the skull pilots advised that if your psychologist
seems to be losing interest in your woeful tale, it may not be your problem (as if you needed another

problem). He could be suffering from the psychological “burnout” syndrome, a condition which strikes
those forced to cope with other people's problems for a living and produces an extreme state of
exhaustion and indifference towards everything not concered with themselves. That won't make
patients any happier about shelling out their $60 an hour, but it might help ease a few anxieties
about whether your life story is too boring for words.
Evans Vice Chairman, Capitoi/Canada

]. David Evans has been named Vice Chairman/Chief Operating Officer of Capitol/Canada,
replacing company President Arnold Gosewich as Chief Operating Officer. Bhaskar Menon. who is
Chairman of the Board/Chief Executive Officer of the Canadian company, stated, *I am tremendously
delighted at.Dave Evans' appointment..He is a man of considerable personal qualities and
professional ability who has won the respect and affection of all his colleagues, and of our artists and
customers.”

TV News

“Soap” Siips By In Smooth Debut

ABC's controversial sex-oriented “adult comedy” “Soap” was by no means a washout in its debut
September 20, but it didn't totally clean up either. Predicted viewer outrage failed to materialize,
with many commenting the show was more soaporific than sensational. Calls to the network were 3-1
negative, but were not markedly higher than usual...As far as ratings went, “Soap” did reasonably
well, scoring a 25.6 national rating (considerably higher in New York, Chicago, and L.A.) and
winning its time slot, but coming in solidly below the ratings standing of ABC's reigning "Happy
Days" opener.

ABC took the prize for the first “unofficial” week of the new TV season, scoring an 18.3 rating to
resurgent NBC's 17.5 and CBS' disappointing 15.6. ABC won 4 nights of the week ending September
11, with NBC walking off with the other three. NBC also had a 1-2 punch for the week, taking the two
top tallies with “James At 15," pilot for the upcoming series, and “Laugh-In.” ABC’s highly-touted
“Washington: Behind Closed Doors” took 3rd, 4th and 8th with Parts VI, 11, and I; the other parts
finished 16th (IV), 17th (I and 25th (V), adding up to an impressive overall 20.8 rating but not to the
overwhelming success ABC had hoped for. Other Top ‘10 entries: 5) “Miss America” (CBS) 6) NBC
Wednesday Movie "Elvis On Tour” 7) ABC's "Six Million Dollar Man" 9) ABC's "What's Happening”
and 10) CBS' Tuesday movie “Logan’s Run.” ’

In Arbitron's audience estimates for the week ending September 9, New York viewers propelled
“What's Happening” (ABC) to the top slot, followed by 2) “Welcome Back Kotter” (ABC) 3) NBC
Monday Movie “James At 15" 4) “Laugh-In" (NBC) and “Logan’s Run” tied 6) another tie between
NBC's "Us Against The World"” and "Washington: Behind Closed Doors, Part ITI” (ABC) 8) “"Washing-
ton, Part I1,“ 9) a four-way dead heat between “Alice,” "All In The Family,” (both CBS), CBS' new
medical series “Rafferty” and “Washington, PartL."

Los Angeles figures showed “Washington, Part III" on top, with 2) “James at 15" following. From
there 3) was a tie between "Laugh-In” and “What's Happening” 5) another tie featuring ABC's Sunday
Night Movie and "Washington, Part II" 7) yet another tie with “Washington, Part I” and "Logan's
Run,” and sharing 9th place, “Washington, Part IV" and ABC's “Happy Days.”

Save Your Place

Ii you've got a special parking place you -
don't want to lose, the “Reserved Parking
Barrler” may be just the sneaky approach you're
looking for. It's an orange plastic post with a
bolted stand which can be placed in the middle
of a parking space. When you want to park, you
can drive right over it; when you leave, it springs
upright to discourage passers-by. Also comes in
white and blue; inquire via RPB Industries, 143
Yorba St., Tustin, CA (714) 832-8343.

infant Explosion Anticipated

The research department of the Ruben. Montgomery & Associates ad agency is predicting a
huge baby boom immediately forthcoming that will dwarf even the famous post-World War I
explosion. The prediction was made despite the current longterm leveling off of population growth in
the U.S., the increase in single and two-member households, and other indicators pointing to a low
rate of population expansion. Should the predicted baby boom take place, however, it will have a
significant effect on the predominant upwardly-aging demographic trend by infusing a mass of
younger potential radio listeners into the picture in 12-13 years.

Three Companies Go To $7.98 List

A&M, Phonogram/Mercury, and RSO have all announced increases in their album list prices from
$6.98 to $7.98. AGM raised a selected number of $6.98 list LP’s and tapes to the higher level, and also
recently upped the price on their 3700 series to $8.98 trom $7.98. The price for the Frampton Comes
Alive double LP remains unaffected at $9.98.

Phonogram/Mercury is raising prices on all future Pop albums and selected catalog product to
$7.98 effective October 1, with their tape price remaining at $7.98. Classical records and tapes move
up $1 to $8.98, while Mercury Country product (present and future) remains at $6.98 along with all
Monument albums.

RSO will raise its list price on all albums to $7.98, also effective October 1, with all future and cata-
log product affected, The price of tapes and the current two-record Bee Gees Live set will not be
‘increased at this time.

Recording Studio Directory Avaliable

“The Mix.” a directory of recording studios and services in Northern California, has been
published by the Bay Area Music Magazine (BAM). Included are detailed profiles of over 100 studios
and “relevant articles” on various related concerns. It's free and available from BAM, P.O. Box 6395,
Berkeley, CA 94706.

Coke Conceals Contraband Cans

For those with a reason to cover up the beer cans they're drinking, a Southern California liquor
store is selling a plastic apparatus that wraps around any can and then looks exactly like a Coca-
Cola can. A bargain at 50 cents, but don't let the cops get too close, the logo is misspelled to avoid
trademark suits.

Maliroom On Wheels

Automation is threatening another traditional feature of record company life—the mailroom. Lear
Siegler Inc. has devised a “self-propelled, automatically guided office delivery vehicle,” which they call the
“Mailmobile.” It moves through an office, stopping at predirected points so that mail can be loaded on
or picked up, then rolling on again to the next stop. Instead of being guided by expensive and
unsightly wires biried in the floor, the guidance system consists of an invisible chemical applied along
the desired floor path. An ultraviolet light on the cart causes the chemical to glow, and photosensors
detect the light and activate a steering mechanism. The path can criss-cross if desired, and is coded to
allow for 10-20 second mail stops. Retail price is $12,200, according to a Los Angeles Times report,
and it appears to be a terific gadget. But before record companies start planning to jettison their
mailroom operations and invest in a fleet of Mailmobiles, it should be kept in mind that the automated
vehicles are not programmed to get executives’ cars washed, pick up lunch from nearby restaurants,

or collect the company's allocation of R&R's on Wednesday atternoons.
Continued on page 4
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JOCK ASSAILS PARASAIL RECORD—99X/New York's Jay Thomas became the first air

A ; i

personality in New York

(if not the world) to parasail swinging from a trapeze bar recently. An expert parasailor was hanging in there
supervising Thomas at all times. At left Thomas (in black T-shirt) hangs on the trapeze bar (not the sort of
bar he’s usually accustomed to) with his expert partner; at right, Thomas wads up his formerly airborne canvas

apparatus.

Promotions Of The Week

In a final summer fling, KEWY/
Topeka gave their listeners a
“Last Chance Weekend.”” The
station provided music. food and
drink for over 10,000 listeners at a
local area park...A different
Labor Day weekend promotion
took place at WVLD/Valdosta, Ga.
The station began running teasers
that they were about to become ‘A
Thing Of The Past.’ The phone
calls began to pour in so WVLD
decided to turn the confusion into
a contest. The first person who
could guess just what the station
had planned received 100 LPs of
their choice. At 6pm on September
2 after a simulated sign-off and
static, WVLD returned to the air
for a solid oldies Labor Day Week-
end, thus explaining the ‘Thing Of
The Past .... KSEE/Santa Maria, Ca.,
recently celebrated their 16th
birthday with a sweet sixteen
birthday party. The station
featured oldies from the 1960’s
with featured artists such as Elvis
Presley. Roy Orbison, Chubby
Checker and Bobby Vee. Listeners
bombarded the station with
flowers and messages of congra-
tulations...WRBK/New Bem, N.C.,
held a giveaway that was a ‘Real
Mother.’ Each hour listeners were
given a chance to call in and
repeat the phrase “WRBK Is A
Real Mother For Ya' and
received a copy of the Johnny
Guitar Watson LP for their efforts.
The station is currently planning a
bumper sticker promotion and will
he awarding over $5.000 in cash
and prizes to lucky listeners
supporting the WRBK bumper
stickers on their cars.. In another
Labor Day promotion, WEBC/Du-
wth staged a “*Dog Days™ week-
end Correet number callers
received a copy of the Atlanta
Rhvthm Section LP and at the end
of the weekend one name was
chosen to receive a pedigree
puppy from a local pet store worth
over $200. .Jimmy Buffett was in

Huntsville, Alabama for'a concert
appearance over the past
weekend. To promote the show,
WAAY held a “Great Gulf Coast
Getaway.”” Hourly winners
received either tickets to the
concert or Jimmy Buffett LP’s. A
grand prize winner was selected
from the hourly names and
received a trip to Ft. Walton
Beach arid a chance to change
their latitudes and drink some
margaritas... In tribute to
Elvis, WAIR/Winston-Salem
brought Ronnie McDowell to town
for a special live concert.
McDowell sang many hits which
made Elvis famous plus his own
single “The King Is Gone.”...And
finally, in another Elvis salute,
WHBQ/Memphis presented ‘‘The
Concert That Would Have Been.”
The special consisted of three
hours of uninterrupted music
from live albums plus never
before heard tdpes of live
performances. Elvis had been
scheduled to perform at the Mid-
South Coliseum on August 27th.
The Coliseum was dark but Elvis
fans still enjoyed an evening of
Elvis on the radio... WYND/Sara-
sota had a “‘Summer Saturday’’ in
which they gave away Donna
Summer LPs every 15 minutes all
day Saturday...Y103/Jacksonville
helped welcome the Little River
Band to town by giving correct
number callers copies of the
group’s latest LP or tickets to the
show. Ticket winner were given a
special treat of watching the show
from the stage...KPNW/Eugene,
Or., in conjunction with Toyota,
held an auction on the aif for a
1977 Toyota Corolla. The highest
bidder received the car with the
$3100 amount being donated to the
Muscular Dystrophy Association

WHUT/Anderson, Ind., is
beginning a bumper sticker
contest. Residents caught with the
stickers on their cars reccive
prizes ranging from CB radios to

passes to local theaters. The
WHUT air personalities are
scouting the area searching for
the stickers...KCAP/Helena, Mt.,

WHUT-WLHN

AM 1470  FM STEREO 98

and local Jaycees recently held
the second annual Lewis and
Clark Raft Race. Over 3,000
people watched over 650 boats
battle it out over a 4 1/2 mile
course. The event was officiated
by the Playboy Playmate of the
year, Patti McGuire...To promote
the concert appearance of April
Wine, CJBK/London, Canada, made
¢orrect number callers instant
winners of April Wine Concert
Packs. The packs consisted of two
concert tickets, T-shirts, and April
Wine LPs. Qualifying names were
then entered into a drawing, with
the winner receiving limousine
service to the concert, backstage
passes and a chance to meet the

group.

- G

RECORDS

96K X Bikini

Prize Winners

TEENY WEENY BIKINIS IN PITTSBURGH—86KX/Pittsburgh
staged their first annual “Teeny Weeny Bikini” Contest (shades of
Brian Hyland), with obviously pleasing resuits, judging from the
picture above. Shown are the winner (center), cleverly concealing
her prize-winning costume with a station T-shirt; flanking her are
the first (left) and second runners-up wearing their prize-winning
spare attire. The winner won an all-expense pald trip to Georgia’s
Jecky! Island, an appropriate prize since she obviously has nothing
to Hyde.

A STEAL AT WPLR—WPLR/B

ridgeport, Cn., held a “Record Robbery’ promotion, with the winner

allowed to race around a local record store for 3 minutes 58 seconds grabbing as many albums as he could snatch
from the bins. As shown in the picture at right, he rampaged through the store at a record rate, coming back with
stacks of tracks for his collection. At left, the winner in action; right, (I-r) store employee; Terry Coen, Warner Bros.
Promotion, who helped set up the contest Bill Wadman of the Karl Graffs record store; WPLR's Howard
Schwartz; and the out-of-breath but brea thlessly happy winner.
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by J.J.Jov_da_n

T.J. LambertisinL.A. fora number of heavy interviews.

Gerry Peterson and Paul Drew seen huddled together last week in Los
Angeles. | wonder if KHJ came up in the conversation? Also, Gerry was
seen at the Rock Awards last week with his hair cut and sporting a good
lookin’ tux.

Congrats to Rich Sargent, who is the new National Director of Promo-
tion for Road Show Records, distributed by UA. Rich was formerly associat-
ed with Chelsea Records.

Don Cox is the new 6-10 night jock at KHJ, replacing Mason Dixon who
is back at KC&Q/San Diego.

Congrats to Bob Goode who is the new Operations Manager at
WROK and its FM station in Rockford. Bob was formerly with WSAI as
Music Director. By the way, WROK is owned by Vernon Noite, who
is the man who invented the cartridge machine, probably the most used
piece of equipment at every station outside of the transmitter. C. David
Hamitton, who had been programming WROK, is the new PD at KAAY/
Little Rock.

Nice to see WNOE/New Orleans PD C.C. Courtney during his recent
L.A. visit C.C. dropped by the R&R offices to meet everyone and not until
he left did | tind out that he penned the song “Why Can’t | Touch You,” a
hit several years back by Ronnie Dyson.

WZZD (WIBG)/Philadelphia is off and running with phase one of its
introduction into the market. The entire station is pre-produced, with
PD Kevin Metheny asking listeners to tell the station what they want and
what they don’t want from the new WZZD. Actually the call letters have
not been okayed as of yet, but Kevin expects that to come through shortly.
Kevin is the ‘wizzard’ behind the whole thing.

Street talk is that there will be more KHJ jock changes coming up
very shortly. By the way, you can be sure that PD Michael Spears is not
packing his bag.

My best to Mike Rizk, Mercury promotion, Cincinnati, who has decided
to take a leave of absence and take a nine-month trial run as a Franciscan
Friar. Mike called to let me know that he wants to see ifhe has what it takes
to make it and believe me it’s not very easy. Who knows...Mike might
justbe promoting God instead of 10cc.

Buddah has closed down its L. A. office.

My best to Dick Downes, who is the new PD at WNOX/Knoxville.
Dick decided to stay South and not take the KQWS job after all.

Jim Jeffries, Epic National Promotion, getting ready to take a trip down
theaisle.

Word is that the announcer on the new TV show “The Fitzpatricks"”
is KHJ afternoon jock M.G. Kelly.

Dale O‘Brien is the new PD at Z93/Atlanta. Dale did a great job as
the MD at the station under Super Dan Mason and Quincy McCoy.

The very best to Ronny Rafael, who has been doing regional Mercury
out of LA. for the past few months, and who now returns home to
Dallas to do regional for Private Stock.

Chris O’'Neil of WLOF/Orlando would like to thank all the jocks who
helped out last week by recording their greetings, aired during the sta-
tion’s ‘Guest DJ Weekend.” As you probably know, almost everyone
who lives in Florida is from someplace else and | understand the listeners
got a kick out of hearing from jocks and stations from their original home
towns.

Happy birthday to Bob Kennedy and Jim OToole from WEEO/Waynes-
boro.

About 500 screaming kids showed up this week at LA.’s Ten-Q to
see Donny Osmond who dropped by the Real Don Steele show on Don’s
first day back from vacation. | drove over to the station with Donny
and Wayne Osmond, and believe me when | tell you that the Osmonds
are as popular as ever with the teen demographics. We'll run some pictures
of the Ten-Q promotion next week. PS: | hope your foot gets better,
Jimi Fox. Jimi broke his footin a fox hole while on vacation.

Supplementing our Arbitron Breakout issue, my congratulations go to
WHNY/Montgomery, who had their best book ever and are number one in
that market 12-49.

Linda Fox (no relation to Jimi) is now doing all nights at KC8Q. PD
Gerry Peterson is looking for a weekend jock at this time.

This week'’s Photo Flashback
appears without J.J. Jordan’s
knowledge. The photo of J.J. atage
12, supplied by his wife Ginny, was
placed in the paper after.J.J. leftfor
oneofhis midnight prowls by the
RE&R production staff.

s

KNDE FLOATS ON TO VICTORY IN BALLOON RACE—KNDE/Sacramento recently battled Top 40 counterpart
KROY—in balloons. The balloons were launched from the California State Fairgrounds, with a three hour race
at 5000 feet resulting in a KNDE victory. At left, KNDE air personality “Chucker” Hale, who piloted the
winning balloon, and PD Mark Driscoll gather their strength preflight before taking off to the fairgrounds
in the “KNDE Boogie Jet Vette.” At right, Hale (wearing KNDE T-shirt) catches his breath after a rocky
landing.

HEAD EAST HEADS TO
WDLB—-WDLB/Marshfield, Wiscon-
sin was the recipient of a visit from
A&M artists Head East, following
“the group’s concert at the Central
Wisconsin State Fair. Pictured
(rear, )-r) are Mark Seeger of WDLB;
Dave Bubolz, Pentagram
Productions; and WDLB air
personality Dallas Cole; (front)
three members of Head East.

e
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GIVING IT AlLL
AWAY—-W200/Asheboro, NC
staged an album ripoff with a
twist—their prizes were “unheard
of” LP’'s. Each hour winners won
an unknown album, with the
weekend’s winner taking home 25
LP's—with the station kindly
adding a few hits. Shown (l-r)
W2ZOO air personality Gary “Boom
Boom’ Cannon, the winner,
Program Director/MD Bill Cox, and
air personality Chris Angel.

P, 1
¢ ~ ‘ %
KCBQ ON COURSE WITH GOLF TOURNEY—K CBQ/San Diego staged the
gale Gerry Peterson Memorial Golf Tournament, allowing any record
company personnel with a memory of Gerry Peterson to participate.
Pictured winning exciting trophies are (l-r} Walter Stewart of Soul City
Records, who got the second best score and had to share his trophy with
Bob Garland of Columbia,who won; Gerry Peterson; and Bob Sherwood of
Columbia, whose 121 score seta new course record without even adding in
his score for the back nine holes.

979 FM

060 AM

KUPD DIVES ITSELF CRAZY—KUPD/Phoenix held a charity promotion
featuring an attempt to set a world record for underwater brpadcasting.
When station jocks got a severe case of aquaphobia, Vice President/Station
Manager Lioyd Melton vaiiantly entered the special diving tenk studio and
remained there for 24 hours in two separate stints. Other station personne/
were finally persuaded to take a dive, and the station total was 48 hours,
with 10,000 people showing up to watch (some of whom are shown in the
accompanying phota). KUPD claims world records for both individual and
collective underwater broadcasting and the station is submitting the figures
to the Guinness Book of World Records, but it might be advisable to point
out that the Guinness Book s 1977 edition does not even have a category for
underwater broadcasting. Good 1.;ck anyway.
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WTIC CLICKS WITH CASH CONNECTION—WTIC/Hartford gave a listener $5240 in cash in the station’s “Cash
Connection’ contest. The winner guessed the corract amount in the jackpot and took home the check. Pictured
are (I-r) the winner and his sister, WTIC air personality Mike McKay and station Operations Manager Jay Clark.

EXTRA!
EXTRA!
Read All About It!

Send your station’s
news, photos, etc. to

Radio & Records
News Desk

6430 SunsetBivd.,
Suite 1221

Hollywood, Calif. 30028

Black & white photos, please!

WNVY UP IN THE AIR—As part of a promotion to raise money for MD,
WNVY/Pensacola, Florida, had air personality Robb Murphy put in a trailer
which was hoisted 70 feet above ground. During his live broadcast Murphy
vowed to stay in the air until $2000 was raised. At the end of 96 hours $2311
was donated for the cause.

AXTLRLRLS Y
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DES MOINES THE MERRIER FOR CAPTAIN & TENNILLE—K GGO/Des
Moines was visited by A&M’s Captain & Tennille following their lowa State
Fair concert.and were interviewed by Program Director Jerry Dean (shown
atright).

KVOX HOLDS TOP 40TH BIRTHDAY PARTY—KVOX/Moorhead, MN,
celebrated its 40th anniversary on the air August 16 with a major sold-out
concert at the Fargo, North Dakota, Civic, featuring among others, Andy
Gibb and Neil Sedaka. Pictured (I-r) are KVOX-FM PD Mark Renier, KVOX
AM PD.Bob Denver, Andy Gibband RSO Minneapolis Promotion
Representative Steve Massie.

CLIMAX REACHES WBBF--Sire’s Climax Blues Band stopped by
WBBF/Rochester after a local appearance with Bad Company. The group
conducted an interview, talked with fans, and posed for this picture with
WBBF Assistant Program Director Scott Fisher (left) and station MD Tom
Nast (second from left).

KANSAS CITY HERE SHE COMES—KBEQ/Kansas City was visited by
Arista’s Melissa Manchester after a concert and local in-store appearance.
She’s pictured cheek-to-collarbone with KBEQ air personality Grady
McCrae.

A REO THRILL FOR COLLEGE STATION—Gary Richrath, guitarist for Epic’s
REO Speedwagon, stopped by to do an interview at KCR, the campus radio
station at San Diego State University. REO was in town for a concert
appearance. Shown (l.r) are KCR air personality Keith Royer, Richrath,
unidentified young lady and Columbia rep Danny Balson.

WNDE Rollers Contest—WNDE/Indianapolis made their listeners believe in magic by allowing two contest
winners to go backstage and maet the Bay City Rollers after their Indiana State Fair concert. Program Director
Dave Parks and Music Director Jeff Lucifer are at far left in the above photo, with the Rollers and contest
winners, including (front, in striped shirt) Parks’young son Michael.

__ A —
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What's New?

Continued from page 6

Wands Wired For Weirdness

Woird Products Ltd. of Stowe, Vermont, are marketing a novelty game called Weird Wands, re-
tailing at $5. Twin wands made of 39 inches of copper wire have wooden handles and small cups at
opposite ends. Game's object is to pass a marble from one cup to the other. An $800,000 ad budget,
handled in-house or through local retailers, supports the game.

Rod Gets Nod in "Alimony” Decision

Rod Stowart will not have to pay Britt Ekland the $5000 monthly temporary support
she asked for pending the outcome of her $15 million suit against the singer. The actress, who
lived with Stowart for over two years, Is suing under a recent California Supreme Court ruling that
unmarried couples living together have community property rights. Ms. Ekland had also sought a
court order allowing her to remain at Stewart's Holmby Hills estate, and according to her lawyers
intends to stay there and resist any eviction attempts despite the court ruling. Meanwhile, Stewart
told reporters in London that Ms. Ekland, who claims as part of her suit that she aided his career,
actually had nothing to do with it. He said, "1 would like to stress that Britt certainly did not help
me write any songs or help me with my image. People bought the records and came to my concerts
because of me, not her

Fawcett Faucet Ad PushOnTap

A new line of Farrah Fawcett-Majors jewelry, shaped in the form of a faucet, and available
in gold, silver, and other likewise expensive materials, will be backed by a $500,000 60-day magazine/
newspaper ad campaign. The jewelry items will retail from $15 to $2500, and were based on a gift
idea conceived by Farrah's husband Lee Majors.

lediascope

Continued from page 4

“Instant Tax Refund” Ad OK

Beneficial Corporatlon is expecting a favorable Federal Trade Commission ruling allowing
them to resume use of their “Instant Tax Refund” loan campaign. In 1975 the company advertised
instant tax refunds” in the lorm of loans made available after taxpayers paid their government dues.
the FTC felt that the campaign was inherently deceptive,in that customers might believe the

Beneficial loans were tied in with their forthcoming tax refunds, and ordered the company to desist.

Recently, a U.S. Circuit Court of Appeals ruled that the FTC had overlooked Beneficial's First
Amendment freedom of speech rights by making an outright ban of the slogan without allowing the
possibility of alternative solutions such as explanatory disclaimers. Now Beneficial has submitted to
the FTC a new ad proposal identifying the “instant tax refund” as a loan in large type, with a further
disclaimer (“not dependent on your tax refund”) in the body text. FCC approval is still pending but

likely
Food For Tots—Fast Food Chains Pitch Kids

Ronald McDonald is stirring up some competition in certain markets, as both Burger King and
Kentucky Fried Chicken are going after what advertising people like to call the “"kiddie factor.” In
Miami, Burger King has introduced a talking fire engine named Snufty. who will soon star in a
nationwide promotion built around fire safety. Local publicity campaigns will include education kits
for schools and a 15-minute film starring Snufty, along with posters, puzzles, and games. Burger King
also uses a magician to appeal to kids in about 17 markets.

KFC, meanwhile, is conducting a four-market test on a cartoon figure called “Fowler The Fox,"”
who disguises himself to steal chickens. Fowler disguise kits are -available at local KFC outlets.
Meanwhile, McDonalds' famous Ronald is still active, and gearing up for a full promotion this fall. In
fast food advertising, the tricks are for kids.

Philips Debuts Video Recorder ¢

North American Philips Corp. joins the home videotape recorder fray this fall, marketing a
four-hour capability unit under the Magnavox name. Retail price ranges from $1075 to $1095, a bit
higher than RCA's unit but over $2000 less than Sony's two-hour model.

Beef Council Meats Radio, The Press

The Natlonal Livestock & Meat Board’s Beef Industry Councill is planning a major campaign
to upgrade the image of meat as a nutritional food value. Weekly 60-second radio commercials
on ABC's Payl Harvey news show will be utilized, along with a series of six color ads for
consumer and trade journals. Meat's consumer image has been slightly spoiled by attacks on its
price increases, government reporis urging reductions in beef consumption, and a continuing vogue
for vegetarianism. The new campaign stresses beef's protein resources and its high ratio of nutrients
to calories. An even more extensive image-boosting campaign failed togain passageina referendum
vote among the nation's cattlemen.

W2ZYQShort Term Renewal Upheld By FCC

The FCC refused to reconsider its issuance of a short-term renewal to WZYQ/Braddock
Helghts, Maryland. The commission had issued the decision in April, citing the broadcasting of
misleading and deceptive information on the cash value of prizes in a contest. According to the
FCC, the station promised listeners they could win a “prize package of dollars” or a “cash
prize jackpot,” when actual prizes were $30 in cash along with non-cash prizes. Station owners
Muslical Helghts protested the decision, but tonoavail.

‘Campbell Soups Up Ad image
A new slogan for radio, TV, and point-of-purchase Campbell Soup ads has been introduced
for the West Coast. Instead of the familiar "Campbell life” tag, consumers will be urged,”America,
eat yoursoup.”

Census Says No Sense in Reform Bill

The United States Census Bureau expressed displeasure over a pending census reform bill which
would require radio and TV stations to provide 90 minutes of free prime time to promote the 1980 census.
The bill would also authorize the Bureau to purchase broadcast time beyond the free 90 minutes.
Top Census officials went before the House Census Committee last week and attacked procedural
portions of the bill, while showing "little enthusiasm” for the free-time provision, according to an Advertising
Age report. No concrete alternatives were presented by the Bureau. The U.S. Chamber of Commerce
attacked the bill last week as well, while the NAB has not yet taken an official position.
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BEACH PARTY IN MOOSE JAW—CHAB/Moose Jaw, Saskatchewan,
held its first Beach Festival at a local Provincial Park, drawing over 17,000
people (Moose Jaw s metro population, by way of compatison, is a mere
35,000). CHAB jocks hosted events like water skiing, power boat racing,
log rolling, conoe jousting, and something called ‘‘sinking boat races.”
Aerial demonstrations of water bombing and helicopter rescues were also
staged, and a local band put on a free concert At top, a scene from the ’
dramatic helicopter rescue demonstration; bottom, CHAB General Manager |
Vern Traill watches from extreme stage left with other local dignitaries as ‘
station morning man Jack Ross handles MC duties. (
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The single: DEVILS GUN

WMIX Miami
Y100 Miami
WKLO Louisville
WDRQ Detroit

WNOE New Orleans ¥
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The album: DEVILS GUN
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