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Memphis Diary Tampering
Case Explodes

Conflicting testimony marked
the second day of the George Klein
conspiracy/mail theft trial in Mem-
phis Tuesday (11-29). Klein, the
former Program Director of WHBQ/
Memphis who was indicted by the
federal government on four counts
for conspiring with an ex-postal
employee to steal Aritron diaries
in February, pleaded not guilty
toall counts Monday (11-28).

Klein admitted in testimony that
he had filled out Arbitron diaries
in order to boost WHBQ'’s ratings
showing, but he denied conspiring
with former letter carrier Robert
N. Wammack to steal the diaries.
He stated that he was given the
diaries by Station Manager Dick
French with instructions to fill them
out. According to Klein, when he
asked where the diaries had come
from, French allegedly stated that
they had been acquired from a
friend. Klein then said that he,
Wammack, and a womarn had fill-
ed out the diaries and returned
themto French.

French, who testified earlier for
the prosecution, denied the allega-
tions. Under -cross-examination,
he stated he had never given Klein
any surveys and had learned of
the alleged diary-tampering plot
from a postal inspector. He added
further that when he learned the
results of the Arbitron survey in
question, in which WHBQ went
from 7th to 2nd place, he was
surprised, since in his opinion Klein
had not been doing a sufficiently
good job to account for such a jump.

Wammack, the ex-postal em-
ployee, had pleaded guilty to one
count of conspiracy, reportedly
plea-bargaining with the prosecu-
tion, after which three mail theft
counts were dropped. His testi-
mony Tuesday was described by
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George Klein

trial observers as taking the form-
‘of a surprise witness for the de-
fense. Contrary to his earlier guil-

FCC Law Judge Recommends
WLIR License Denial

An FCC administrative law judge
has recommended that the license
of WLIR-FM/Long Istand should not
be renewed. Judge James F. Tier
ney stated that then-owners John
and Dorothea Rieger had in 1972
transferred control of the station
without FCC permission, failed to
exercise adequate supervision over
the station, and had committed
multiple technical violations. John
Rieger, along with Station Mana-
ger Eiton Spitzer, currently owns
the station. Spit' er told R&R “There
isno guestion .hat we will appeal”’
therulingto the FCCitself.

According to Spitzer, the contro-
versy .over the Long Island AOR
pioneer began in 1972 when the
Riegers filed for renewal of their

ty plea, Wammack festified that
he did not conspire with Kiein
and did not steal any surveys. He
said he was approached by French
in 1976 and allegedly offered mo-
ney to supply names and addresses
of persons receiving diaries. Claim-
ing he had never actually supplied
French with diaries, Wammack
stated that on two occasions he
had given the Station Manager a
total of eight names and addresses
where diaries were to be sent. Ac-
cording to Wammack, French said
he wanted the names so that pro-
motional materials could be sent
tothem.

Following further testimony, in-
cluding an appearance by Elvis Pres-
ley’s father Vemon as a character
witness for Klein {a longtime friend
of Elvis’), the case was expected
to go to the jury shortly for a
verdict.

license and another group, AMS
Radio, filed a competing applica-
tion. The key issue in the hearings,
which did not start until May 1976,
was over the hiring of one Naiji
Zalayet at WLIR —the judge main-
tained that Rieger had actually
transferred control of the station
over to Zalayet without securing
FCC permission, while WLIR con-
tended that he had been merely
hired as General Manager without
assuming total control. Complicat-
ing matters further, AMS Radio
withdrew its application, but the
FCC continued the case on its own,
according to Spitzer. Y

Following Judge Tierney’s re-
commendation to the FCC, WLIR
has 30 days (plus possible exten-
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Bhaskar Menon, Don Zimmermann

Zimmermann Appointed
Capitol President

Don Zimmermann has been ap-
pointed President and Chief Op-
erating Officer of Capitol Records.
The former Executive Vice Pre-
sident of the label assumes the pre-

sions) to appeal to the commission,
which will rule on the issue of the
license denial. Spitzer expressed
confidence that the FCC would in
all likelihood support WLIR’s con-
tentions, and stated WLIR’s inten-
tion to appeal through the Court
of Appeals should the FCC uphold
Tierney’s recommendation. Said
Spitzer, ‘‘The situation is frustrat-
ing, because the station has since
become a major force in the mar-
ket, while the incidents in the case
all occurred back in 1972.” If WLIR’s
license renewal is denied, with
the competing group permanent-
ly withdrawn, the station could be
faced with going off the air and
.an extended period of time spent
in resolving the ownership ques-
tion.

sently-vacant position January 1.
In announcing Zimmermann’s ap-
pointment, Capitol Chairman of
the Board and Chief Executive
Officer Bhaskar Menon comment-
ed: “I'm tremendously delighted
...He is a man of outstanding pro-
fessional ability and personal in-
tegrity who commands the respect
and affection of the distinguished
men and women he leads in our
company. Don’s appointment as
President symbolizes Capitol’s un-
wavering dedication to our policy
of promotion from within.”

Zimmermann joined Capitol in
1965 as part of the San Francisco
salesbranch. He was District Sales
Manager in both San Francisco
and Los Angeles, and a Divisional
Manager in Chicago and New
York. He came to Capitol’s Los
Angeles base in 1971 as National
Accounts Manager, and was sub-
sequently promoted to National
Sales Manager, Vice President
of Sales, and Senior Vice Presi-
dent of Marketing before assuming
his Executive Vice Presidency in
February 1976.

Complete convention schedule and registration information.
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Christmas Music:

Time Of The Season
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The holiday season is here again.
For radio stations, it’s time for the
annual decision: whether to play
Christmas music and if so, how
much. Many stations have strong
reservations on -the matter—for
some Top 40 views, see John Lead-
er's column. But with two Christ-
mas records, Bing Crosby’s ‘‘White
Christmas’’ and Gene Autry’s ‘“‘Ru-
dolph The Red-Nosed Reindeer,”
ranked among the best-selling sin-
gles of all time, it’s hard to ignore
the seasonal sounds entirely.

Christmas music comes in a
wide variety —there’s something
for every format, a lot of records
that fit a number of formats, and
a few that don’t fit any. Originally
there were Classical-styled sea-
sonal offerings on the order of
Handel’'s ‘‘Messiah,” plus tradi-
tional Christmas carols perform-
ed by choral groups such as the
Mormon Tabemacle Choir. The
Harry Simeone Chorale’s 1958 re-
cording ‘‘Little Drummer Boy”’ is
probably the most recent hit ex-
ample of the traditional style, and
remains a programming staple,

especially on Pop/Adult and Beau- -

tiful Music stations today.

Christmas music enjoyed its
widest popularity in pre-Rock days,
with Crosby’s records (his “‘Silent
Night”’ was also a sizable hit) and
Autry’s Country-to-Pop crossovers
(“Rudolph,” “Here Comes Santa
Claus”). Emest Tubb’s original ver-
sion of *“‘Blue Christmas”’ (later cut
by Elvis Presiey) was an early Coun-
try Christmas contender, and help-
ed set the pattern for frequent
Country Christmas recordings in
years to come. Nat King Cole’s
“Christmas Song’’, still very po-
pular, was a definitive early-Pop
styledrecord.

The coming of Rock & Roll
brought standards like Bobby Helms’
“Jingle Bell Rock” and Brenda
Lee’s “‘Rockin’ Around The Christ-
mas Tree” (both also gaining wide
Country airplay). Chubby Checker
and Bobby Rydel teamed up for a
new version of ‘‘Jingle Bell Rock”
in 1962, and the Four Seasons.up-
dated ‘““Santa Claus Is Coming To
Town" in full falsetto fashion. The
Beach Boys made Santa a hot-rodd-
er with “Little St. Nick” and Phil
Spector cut what are generally con-
sidered the most spectacular Rock
treatments of Christmas material
ever recorded on his Christmas
Album (since reissued twice and a
popular staple on Top 40 and some
Pop/Adult and AOR stations ).

AOR-type artists are not usually
inclined toward the sentimental
gesture of cutting Christmas re-
cords, and there are only a few
examples. Most of these are serious
social commentary numbers; for
instance, John Lennon’s 1971 anti-
war tune “Happy Xmas,” Simon
& Garfunkel’s ‘7 O’Clock News/
Silent Night,”” and Greg Lake’s
“I Believe In Father Christmas’’
(released in 1976 and reissued this
year). AOR staples Jethro Tull re-
leased a special Christmas EP in
1976, while this year the Kinks
(“Father Christmas’’) and the sci-
ence fictional Vibra Corporation (a
spinoff of Passport’s Intergalactic
Touring Band) have followed suit.

Country artists continue to keep
the Christmas record tradition, with
Freddy Fender (‘‘Please Come
Home For Christmas’’) and C.W.
McCall (‘‘Sing Silent Night’’) sup-
plying 1977 discs. Merle Haggard’s

*

X Christmas Music

y GENEAUTRY (Columbia): “Rudolph The Red-Nosed Reindeer”
W BEACHBOYS (Capitol): “Little St. Nick

GLEN CAMPELL (Capitol): “’Little Toy Trains”
%’CA RPENTERS (A&M): “Merry Christmas Darling”

NAT “KING COLE (Capitol): “Christmas Song”
y BING CROSBY (MCA): “White Christmas ™
ﬂ BING CROSBY (Mercury): “Do You Hear What!Hear"
W L/INDSAYCROSBY (Ariola): “Christmas Won 't Be The Same”

OHN DENVER (RCA): ““Christmas For Cowboys*’
: E FELICIANO (RCA): “'Feliz Navidad”

FREDDY FENDER (ABC/Dot): “Please Come Home For Christmas”
ROBERTA FLACK (Atlantic): *’'The 25th of Last December’”
EMMYLOU HARRIS (WB/Reprise) : “Light Of The.Stable”
BOBBY HELMS (MCA): “Jingle Bell Rock”

IMPRESSIONS (ABC): “"Amen”
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seasonal “If We Make It Through
December” is a popular recur-
rent, and Country programmers
have a vast backlog of albums
by Johnny Cash, Buck Owens, Tam-
my Wynette, Ray Price, and even
Roy Rogers to employ. Bobby Golds-
boro’s anti-commercialization Christ-
mas tune, ‘“Look Around, It’s
Christmas Time” is another staple
item, while Emmylou Haris’s 1975
‘‘Light Of The Stable”’ fits Country;
Pop/Adult and AOR formats. -

Pop/Adult stations have an es-
pecially wide range of seasonal re-
cords from which to choose, from
Bing’s classics to contemporary
recordings by the Carpenters, Glen
Campbell, John Denver, Jose Feli-
ciano, Roy Orbison, Roberta Flack
and Johnny Mathis. And now Bing
Crosby’s son Lindsay has a new
record out called “Christmas Won't
Be The Same.”

In recent years, Top 40 artists
have generally down-played the
Christmas spirit, though Elton
John'’s “Step Into Christmas” (1973)
was a spirited exception. Older
tracks like the Beach Boys and
Elvis’ “Blue Christmas’’, along
with occasional novelties like
Cheech & Chong’s ‘‘Santa And
His Old Lady”’ suffice.

Not everyone is dreaming of a
white Christmas, as there are a
nimber of sterling R&B-styled
seasonal offerings, ranging from
Rockers like Chuck Berry’s “Run
Rudolph Run’’ to Charles Brown’s
bluesy ‘‘Please Come Home For
Christmas’” and the Impressions’
spiritual “Amen.” United Artists
has just reissued an album entitled
“Rhythm & Blues Christmas’’ fea-
turing some of the best examples
of these varied stylings.

But the main modern Christmas
concentration has been on novelties,
from Jimmy Boyd’s “I Saw Mommy
Kissing Santa Claus” (or ‘“Rudolph”
itself). Who could forget the Chip-
munks’ sped-up ‘‘Chipmunk Song’#
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IMPRESSIONS (Cotillion): “Silent Night”
ELTONJOHN (MCA): “’Step Into Christmas*
KINKS (Arista): “Father Christmas”
GREG LAKE (Atlantic): "I Believe In Father Christmas””
BRENDA LEE (MCA): “Rockin’Around The Christmas Tree”
JOHNNY MATHIS (Columbia): “When A Child Is Born”™
C.W. McCALL (Polydor): “Sing Silent Night”
CLYDE McPHATTER & DRIFTERS (Atlantic): “White Christmas”
ROY ORBISON (Monument): “’Pretty Paper”
VIS PRESLEY (RCA): “Blue Christmas”

> RAVERS (Ariola/Zombie): "(It's Gonna Be A) Punk Rock Christmas”
“3 .OTIS REDDING (Atco): “Merry Christmas Baby
HARRY SIMEONE CHORALE (20th Century): “'Little Drummer Boy”

INGING DOGS (RCA): “Jingle Bells’’

PHIL SPECTOR (Warner-Spector) (LP): “‘Christmas Album”*
VARIOUS ARTISTS (UAJ(LP): “'The 12 Hits Of Christmas”’
VARIOUS ARTISTS (UA)(LP): “Rhythm & Blues Christmas”
VIBRA CORPORATION (Passport): ““Snow White Rock Christrmas

$ NG

)
»

N 32

AN NN

{no matter how they might try)?
The multitalented 'munks later cut
a Christmas record with- Blues-
Rockers Canned Heat in 1968, and
inspired the Citizen’s Band squeak-
ers Squirreily & Shirdey in their
Country Christmas album in 1976.
The Royal Guardsmen contributed
“Snoopy’s Christmas’’ following
their ‘‘Snoopy & The Red Baron”
hit, while Stan Freberg satirized
the more commercialized aspects
of the holiday season. And this
year the newest musical fad,
“Punk Rock’’, is set upon by a
group called the Ravers perform-
ing a novelty called ““(It's Gonna
Be A) Punk Rock Christmas.”’

So even if there are occasional
radio grumblings, the Christmas
record tradition is likely to live
on for the forseeable future. Per-
haps Santa has a clause in the
contract, but it seems as if nothing
can stop seasonal records. And
conceivably a lot of listeners are
quite happy about that. Season’s
Greetings.

Page3

MEDIASCOPE............cccvv00.... 8
STREETTALK............cvvvvven... 8
TOP40SECTION.................... 10
PICTUREPAGE, .............c-c.... 24
AORSECTION. .....................28
COUNTRYSECTION................ 37
POP/ADULTSECTION. ............. 42
OPPORTUNITIES................... 44

Isgro Promoted To Vice
President At Motown

Joe Isgro has been promoted to
Vice President, Pop Promotion,
at Motown Records, according to
label President Barney Ales. Isgro,
most recently National Director of
Pop Promotion for the label, has
been with Motown since 1975.

Ales commented that the promo-
tion was “‘a classic example of Mo-
town's continuing quest to elevate
deserving executives from within.
During the last two years,” he con-
tinued, “Joe has made enormous
strides with our company, origi-
nally heading up East Coast re-
gional promotion and segueing to

the national slot within a short six
months. His record as a pop re-
cords specialist with strong cross-
over capabilities was evidenced
further by a number of notable
successesduring the last year.”’

Isgro entered the record indus-
try in 1967 as a local promotion
representative with Decca Re-
cords, based in Philadelphia. In
1969 he became East Coast Pro-
motion Director for Paramount,
and he was National Promotion
Director for Roulette before joining
Motown.

Davis Leaves KLIF; Van Dyke
New Operations Manager

Jim Davis has left his Program
Director position at KLIF/Dallas in
the wake of recent changes at the
station (R&R 11/25). Davis cited
“philosophical differences’ as the
reason for his departure. KLIF
morning man and former KHJ
Program Director Charlie Van Dyke
has been appointed Operations

Manager of the station. Van Dyke
told R&R that the drastic format
changes widely rumored to be
forthcoming at KLIF would not
take place. He said the station
was ‘‘broadening their appeal
slightly” with the addition of some
album product.

CMA Officers Chosen;
Nelson New Chairman

Don Nelson, Vice President/ Ge-
neral Manager of WIRE/WXTZ/
Indianapolis, has been elected
Chairman of the Board for the
Country Music Association. Joe
Talbot, President of Joe Talbot
& Associates, Nashville, was elect-
ed to the post of President of the
CMA. Stanley Adams, President of
ASCAP, is the CMA's Executive
Vice President.

Other new CMA Vice Presidents

young fan.

GOOD EYE, KID—Jeremy Clark, son of WPOC/Baltimore Program Director
Larry Clark, has an eye for the future. The Infant was quite impressed
with Dolly Parton, and was obviously not at all shy about it The RCA
artist was making a promotional visit to the station, and clearly won a new

include Joe Smith, Chairman of the
Board of Elektra/Asylum Records;
Joe Galante, Director of Nashville
Operations, RCA Records; Ned Rock-
off, VP and General Manager of
WHN/New York; Charles Scully,
SESAC; E.W. “Bud” Wendell, GM
of Opryland U.S.A. and the Grand
Ole Opry; Joe Bos of United Artists;
Chic Doherty, MCA Records; Bill
Lowery Of Lowery Music Group;
and Jerry Bradley, Division Vice
President of RCA Records, Nash-
ville. Shooichi Kusano, President
of Shinko Music in Tokyo, is the
new International Vice President.

Billboard’s Publisher Lee Zhito,
was elected Secretary. Fred Foster,
President of Monument Records,
is the new Assistant Secretary
Sam Mammaduke, owner of West-
ern Merchandisers, is now Trea-
surer. Tom Collins, President of
Pi-Gem Music, Inc., is the new
Assistant Treasurer. Jimmy Jay
of United Talent, and Tandy Rice
of Top Billing, Inc., Nashville, were
elected Sergeant-At-Arms and As-
sistant, respectively. Gayle Hill was
elected Historian.

R&R’s Country Editor, Jim Dun-
canwill continue onthe CMA Board
of Directors next year as a board
member.

The first CMA meeting of 1978
will be held January 9-11 in Aca-
pulco, Mexico.




Opposition Mounts To Theater Ads

A series of tests by Cinemavision of Nashville, polling Seattle/Portiand area moviegoers
on their attitudes toward on-screen advertisomentas, reportedly revealed that 75% registered
opposition. The Northwest test run on Olympia beer and RCA commerciale was supposedly
a test lor future Los Angelos area ad campaigns in theaters. 87% of those opposed to the
theater ads also were against TV commercials as well.

At the same time, the head of the Federal Trade Commission’s Seattle office told two
local theater managers that it was “unfair and misleading” to show ads without first informing
customers. He said that theaters should disclose the fact both at the box office and in advertising.
The statement was the first instance of FTC action on the new and potentially hot issue;
the FTC's San Francisco chief stated that he had no intention of suggesting that theaters
advise their patrons beforehand of ad showings.

CBS Plays Games With Record Ads

CBS Records has begun a different conceptual series of television spots for label product.
Six 30-second commercials are built around a TV game show motif, with a mythical quiz
show called "You've Got The Hits” featuring contestants offering clues about the identities
of CBS artists while other contestants eventually guess James Taylor, Boz Scaggs. Chicayo.
and others. The spots are being aired nationwide.

Hurvis Latest Ad Agency Bankruptcy

The Chicago-based ad agency Hurvis, Binzer, and Churchill was declared bankrupt this
month as a result of a petition by three creditors, one of which is radio station WSB/Atlanta.
The agency went out of business October 10, and reportedly owes up to $1 million to creditors.
Owing to tax problems, the receiver for the agency stated that it was unlikely that any of
Hurvis' creditors would receive any payment. Recently, following the bankruptcy of the Lennen
& Newell agency, CBS Inc. was denied the right to demand media payments from the
agency's client, Stokely-Van Camp, because the court found that CBS had prior knowledge of
Lennen & Newell's precarious financial situation. Observers indicated that Hurvis had also
been in trouble for some time, but its creditors had advanced credit nonetheless. No specific
claims against Hurvis have yet been filed.

Retail Ad Spending Increases, Ratio To Sales Drops

Spending on advertising by the S0 largest general merchandisers and supermarket chains
increased 14% in 1976, to an estimated $2.92 billion. Encouraging as the increase was to the
economy as a whole, the spenders also found encouragement in a declining ratio of spending to
sales volume. Ad spending represented 3.2% of total sales volume in 1975, but dropped to

media more frequently tosupplement their staple newspaper advertising campaigns :
Number One For The Money, Not The Quality

The National Advertising Division of the Council of Better Businoss Bureaus ruled that
in cases where a product is labelled "Number One” in advertising, the designation should
refer to sales leadership rather than alleged superiority in quality. The test cast? was print and
TV advertising for Vacor rat killer, which was termed “America’s No. 1 rat killer” for supposedly
killing rats more quickly and effectively than another leading brand. The claim was found to
be inconclusive, and the NAD ruling received agreement from Rohm & Haas, manufacturers

of Vacor.

NAB, Others Attack CAB On Airline “Image’’ Ads

Two Civil Aeronautics Board proposals were strongly attacked by broadcast and airline
organizations last week. The NAB urged rejection of a CAB proposal that institutional or “image”
advertisements be excluded from airlines’ operating costs and thus no longer be payable in the
long run by consumers. A public interest group called ACAP (Aviation Consumer Action Project)
had contended that institutional advertising costs were not business-related and should not be
passed along to consumers. The NAB stated that although institutional advertlsing was “more
subtle” than ordinary commercial messages, its "long-range purpose” was the same, and that
any attempts to define institutional advertising would involve the CAB in censorship and possible
First Amendment violations. ABC also opposed the proposal citing the FCC's recent decision
against excluding AT&T institutional ads from the company’soperating costs.

The CAB had also invited comments on a ACAP proposal to establish a spending ceiling
on airline advertising, possibly based on a set percentage of revenue. Various airline companies
contended that advertising needs varied from airline to airline and a ceiling would be an
artificial and unworkable constraint.

TWA Off “On-Time’’ Ad Claims

Trans-World Airlines, which had termed itself the “on-time” airline in advertising since
1975, has dropped that angle in favor of stress on its new aircralt models and destination
availabilities, with an entirely new campaign being designed for introduction shortly. TWA had
run into conflict with the CAB and other airlines over the claims, and had previously modified
them in advertising early in 1977. A new official survey, however, showed TWA losing to
American Airlines as the airline with the best on-time record, which led in turn to TWA's
dropping the claim entirely. :

Congress To Examine Ratings’ Effects On Minority
Formats

The House Communications Subcommittee will hold a hearing on the effect of broadcasting
ratings services on minority-owned or formatted stations. The session arose out of complaints
from minority-oriented stations that their audiences are frequently overlooked by ratings services,
affecting the stations’ abilities to attract advertising. December 13 was the date set for the
Subcommittee hearing.
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R&R CALENDAR OF EVENTS

December

intercollegiate Sroadcasting System National Convention,
Biltmore Hotel New York, N.Y. . March17.19

April

NATIONAL ASSOCIATION OF BROADCASTERS ANNUAL
CONVENTION,LAS VEGAS, APRIL9-12.1978

National Association of Broadcasters Radio Program College,
Las Vegas, Aprit12:14, 1978

Kentucky Society of Broadcast Engineers Regiona! Convention
and Equipment Exhibit, Marriott Inn. Clarksville, Indiana, De-
cember1-2

January 1978

Tennessee Association of Broadcasters Annual Legislative Re.

ception, Nashwill n 10.1978 ;
P pavEedlsnuary Country Music Association Board Meeting, Washington D.C,

April 18:19,1978
May

Country Music Assoclation Board Meeting, Acapulco, Mexico,
lanuary 10-11, 1978

National Broadcasters Joint Board Meecting, Cerromar Hotel
Puerto Rico, January 16-20,1978

FLORIDA ASSOCIAION OF BROADCASTERS MIDWINTER
CONFERENCE, ERROT ESTATE INN & COUNTRY CLUB
NORTHOF ORLANDO. FL, JANUARY 21,1978

National Religious Broadcasters Annual Convention, Washing:
ton Hilton. WashingtonD C _ January 22-25.1978

SOUTH CAROLINA BROADCASTERS ASSOCIATION WINTER
CONVENTION, SHERATON INN 195 HEARON CIRCLE
SPARTANBURG. SC. JANUARY 22-24.1978

NORTHWEST SBROADCAST NEWS ASSOCIATION/RADIO &
TELEVISION NEWS DIRECTORS ASSOCIATION ANNUAL
MEETING, SHERATON RITZ. MINNEAPOLIS. MN, JANUARY
27-28.1978

March

R&R CONVENTION ‘78, FAIRMONT HOTEL, DALLAS, MARCH
2:5.1978

Country Radio Seminar, Nashville, March17.18 1978

Natlonal Association of Record Merchandisers Annual
Convention, Hyatt Regency, New Orleans. March18-22 1978

Sixth Annual Gospel Radio Seminar, Airport Hilton, Nashville,
May 5-6,1978

National Association of Broadcasters Radio Program College,
Hyatt Regency, Chicago, May 24-27,1978

June

Associated Press Broadcasters Annual Meeting, Stouffer's Twin
Towers, Cincinnati, June 1-3,1978

Country Music Association Fan Fair, Nashville, June 7-11, 1978
Sroadcasters Promotion Association Annual Seminar, Radison
St Paul. St. Paul. MN_ June 7-10.1978

American Women In Radio & Television Annual Convention,
Los Angeles Hilton, June13:17,1978

Broadcasters Promotion Association Annual Seminar, Radisson
St Paul, St Paul, MN. June 25-28.1978

July

Country Music Association Board Meceling, Fremont Hotel,
Dallas, July 11-12,1978

8roadcasters Promotion Assocfation Annual Seminar
Radmisson St Paul, St Paul, June 17-20, 1978

September
Institute of Broadcasting Financlal Management Annual Con
ference, Dunes Hotel Las Vegas, September17-20 1978
Radio Television News Directors Association International Con
ference, Atlanta Hilton, September 20-22, 19789
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REGISTRATION

11 am—11 pm

Evelyn Wood Reading

Dynamics Presentation
5 pm

Production Technique Seminar
8 pm

Individual Format ‘Rap Rooms’

Saturday, March 4th. i
Hospitality Suites Open

10 pm

Friday, March 3rd. N

Brunch
9:30 am

Keynote Address:
MARSHALL McLUHAN

11 am

The Impact Of Music On Society

Richard Peterson — Assistant Professor, Sociology.
Vanderbilt University

1pm

MAIL THIS COUPON
TO R&R:

RADIO & RECORDS
CONVENTION 78

6430 Sunset
Suite 1221
Hollywood, Calif 90028
PLEASE REGISTER ME AT THE R&R CONVENTION '78.

Records) for $140.

Name

ENCLOSED IS MY CHECK/MONEY ORDER (payable to Radio &

Company/Station

Address

City State

Zip

NOTE: MULTIPLE REGISTRATIONS CAN BE MADE ON AN
" ACCOMPANYING SHEET OF PAPER,

——-—-—-———————-———-—-—‘-' .

[

I
|
{
i
t
|
|
|
i
{
|
|
|
|
|
|
I
i
I
|
|
l
|
|
|
1
|
|
L

Registration Cut-Off Date:

FEBRUARY 15,1978

All registration requests postmarked

after the cut off date will
be returned.

(Continued)
Snack Break
3pm

Cocktail Party and

Buffet Dinner
7:30 pm

Hospitality Suites Open
10 pm

Brunch
9:30 am

FCC Session

Arthur Ginsberg & Ted Kramer will represent Commission.
Jason Shrinsky will moderate.

11 am

Snack Break
1:30 pm

Marketing/Research — Part 1

Basic college marketing research course by Richard Lutz,
Graduaté School of Management, UCLA.

2pm

\

.....
..

(Connued)
Marketing/Research — Part 2

Customizing research to our industry’s needs.
What you can and cannot do...and how to do it.

3pm

Superstar Dinner & Show
8 pm

Hospitality Suites Open
12 midnight

More sessions will be
- announced in
coming weeks.

RI&R
FUNIELIghLS!

Information on our chartered
flights from New York, LA,
Chicago, and Atlanta will appear
in next week’s issue.

NOTE: Please fill out both coupons below sm—

MAIL THIS ROOM RESERVATION
DIRECT TO FAIRMONT HOTEL:

Room blocks secured at Fairmont Hotel (Headquarters) as well as Dallas Hitton Hotel. To secure reservations

R&R CONVENTION '78 |

|
|
} March 2-5, 1978
|
j

ALL ROOM REQUEST FORMS SHOULD BE MAILED DIRECT TO FAIRMONT HOTEL
You will receive confirmation back in the mail from the hotelyou areregistered at.

t, roservations will be referred to and confirmed by alternate hotel. Reservations

If requested hotel is sold out upon

should be received thirty (30) days prior toarrlvol Atthattime, roomo revertback to hotel for generaisale.

|
|
|
|
|
: 1 complete this form and mail directly to:  Fairmont Hotel
| | Ross & Akard Streets
| | Dallas, Texas 75201
9 ATTENTION: Reservations
(|
L
: ‘ Name — - _———— Comp
L
1 | Address City/State
| 1 . 2P
(I Reservations will be held until 4:00 pm unless secured by a $50 deposit or guaranteed by company.
|
11 FAIRMONT HILTON
11 ACCOMODATIONS ACCOMODATIONS
1 SINGLE TWIN
| 1 SINGLES: $320000 434000  $36.000
|  MODERATE:$36.000)  $46.000) TWINS  $42000  $44.0000  $46.000
: DELUXE  $42.000 $52.000
|
{
|
|
|
|
1
|
|

{f rate requested Is notavailable at time of check-in, the closestavailablerate willbe assigned.

RESERVE YOUR ROOMEARLY
) Allrooms subject to 6% sales tax.
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What's New?

Newman Promoted At Epic

Joel Newman has been appointed Associate Director of
National Promotion, West Coast, for the Epic, Portrait and
associated labels, according to E/P/A West Coast Marketing
Director Bud O’Shea. Newman comes to his new post from
a San Francisco Regional Promotion position. His responsibili-
ties include trade liaison and special projects with Epic's
Jim Jotfries, Portrait's Randy Brown, and Gordon Anderson
of the associated labels.

Brill National Singles Director At Ariola

Billy Brill has been appointed National Director of Singles Promotion at Ariola Records.
according to Senior Vice President Scott Shannon. Brill comes to Ariola from Polydor, where
he was a local promotion representative based in Los Angeles. Previously, he was an air
personality at KROY/Sacramento, KVAN/Portland, and KXFM/Santa Maria.

Interviews On Telephone Line

MusicLine is a new feature of Phone Programs of New
York, presenting interviews with contemporary music per-
sonalities on tap at the MusicLine number (212) 936-4545.
Among the artists set for upcoming interviews are Roger
Daltrey. Neil Sedaka. Daryl Hall & John Oates, Johnny
Rivers, Andy Gibb, Graham Parker, Leif Garrett, the
Commodores, Carole Bayer Sager and Barry Manilow.
The same company provides a ticket availability service
called Gigline and concert and movie reviews on Side-
tracks. Phone Programs boasts 35,000 calls daily for their
services

| Splices Are Made ToBe
Seen

NOT HEARD?

ITC’s ESLIV
AUTOMATIC, ONE-STEP
TAPEERASERAND
SPLICELOCATER

Now you can erase cartridge tape and locate the splice in the same
operation automatically — without chance for human error. Simply in-
sert your cartridge and press the start button. There's nothing else to
actuate or hold down. When the splice is located, the machine auto-
matically releases the cartridge — fully erased!

The ITC ESL-I Series machine is super-fast (25-29 IPS), but gentle with
1 tapes in NAB size A cartridges. It is super-quiet, super-rugged and ITC
engineered to outlast and out perform any other eraser or splice locater
made. Pays for itself in time saved and consistent results. All this and
our famous 2-year warranty plus a 30 day money-back guarantee of
satisfaction.

Reserve your unit now! Just call us collect at (309) 828-1381

for more information.

INTERNATIONAL TAPETRONICS CORPORATION

2425 SOUTH MAIN STREET ¢ BLOOMINGTON, ILLINOIS 61701

Marketed exclusively in Canada by McCurdy
Radio Industries Ltd.. Toronto

{Adveartisament)

R&R/Friday, December 2, 1977

Krasnow New Warners Vice President

Bob Krasnow has boen promoted to the new position ol Vice President, Talent at Warner
Bros. Records, reporting to Chairman and President Mo Ostin. Krasnow has been active in
signing new acts since joining Warner Bros, specializing in the Jazzand R&B fields.

———

TV News

Barry White Special Gets Prime-Time Repeat Action

A 90-minute salute to Barry White on a recent edition of the “Merv Griffin Show"
will receive a special edited one-hour repeat treatment on Metromedia television outlets on the
weekend before Christmas, owing to response on the initfal airing. Metromedia stations in Los
Angeles, New York, Washington, and others will broadcast the salute...Capitol's Sylvers are
set for a “Donny & Marie” appearance on December 2 over ABC... A heavy concentration of music
artists on TV is coming around New Year's, with more specific inlormation upcoming.

NBC Topples ABC From Ratings Lead

The final two segments of the four-part “Godfather” special had enough ratings firepower to
overcome ABC's strong lineup and help boost NBC to its first weekly Nielsens victory. NBC took
home a 21.2 rating for the week ending November 20, while ABC garnered 19.8 and CBS
18.4 for third (though still ahead of its season average). Part 4 of the "Godfather” was 4th
for the week, while Part 3 was 5th, and other NBC specials "Superstunt” and “Memories
of Elvis” contributed heavily with 11th and 13th rankings respectively. “Elvis,” however, was
beaten by CBS' “"Celebrity Challenge of the Sexes” which finished third for the week. ABC stalwarts
“Happy Days” and "Laverne & Shirley” were easy 1 -2 winners overall.

Sixth place, following the two ABC champs, “"Challenge of the Sexes,” and the two NBC
“"Godfather” installments, was taken by CBS’ “"60 Minutes,” followed by 7) "Charlie’s Angels,”
in a big comeback from a disappointing 23rd finish last week 8) ABC's "Three’s Company”
9) NBC's "Little House On The Prairie’” and 10) ABC's Monday Night Football contest. Most
prominent skid for the week was “Soap'’s, as the consistent Top 20 ABC show fell to 44th.
Ratings for the week ending November 27 will include a number of music-oriented specials,
including NBC's Beatles showcase and CBS' ambitious “Rolling Stone 10th Anniversary”
special, sostay tuned to next week's TV News for those results.

“The Godfather” dominated Arbitron's ratings for the week ending November 18, sweeping
the first four places in the New York rankings. Part Three was first, followed by Part Four,
Two and One. Trailing fa: behind were 5) *Charlie’s Angels,” 6) a threepway tie between “Eight
Is Enough,” “What's Happening” and "Happy Days” (all ABC) 9) NBC's “Newscenter 4" Monday
at 1l1pm, and 10) a five-way lockup between "Newscenter 4" for Saturday and four ABC series:
“Barney Miller,” “Baretta”’ “Laverne & Shirley,” and *Welcome Back Kotter.”

In Los Angeles, "The Godfather, Part Three” barely edged “Laverne & Shirley” and "Happy
Days" for first place (the last-named two shows tied for second). Next came 4) "Godfather, Part
Four” 5) Monday Night Football (ABC) 6) "Eight Is Enough” tied with "Charlie’s Angels” and
8) a three-way tie between “"Barney Miller’ and “"The Godfather"’s first and second installments

- FCC Update

Inquiry Set On Proposed Conversion
Of AM Radiation Pattems

The Commission has instituted an inquiry looking toward simplifying the engineering studies
required in the processing of AM applications by converting authorized directional antenna patterns
toones which could be computerized.

The FCC noted that in 1971 it adopted new rules goveming the design of radiation
patterns for AM stations with directional antennas. Section 73.150 was amended- to provide for
a defined method of calculation of radiation patterns that could be computerized. Such patterns
are called "standard patterns.”

Section 73.152 also was amended to provide for the use of a modified standard pattern to
take into account deviations from the standard pattern when the directional array actually had been
constructed and put into use. Recently some minor changes were made in the method of calculating -
standard patterns.

However, the Commission said the requirement of using a standard pattern applies only to
applications for new stations and major changes in existing stations, and therefore, very few
stations actually have standard patterns instead of those using theoretical patterns with MEOV. (MEOV
is the abbreviation of "Maximum Expected Operating Values.”)

The r'CC said that since it had adopted the standard pattern rules, the number of pending
AM applications had increased dramatically, providing a strong incentive to find methods of
streamlining the processing of applications. It said one method would be increased computerization
of the processing.

It said if all domestic stations were converted to standard patterns the savings in processing
time would be significant both for it and for applicants. Neighboring countries also would receive
some benefits since they would no longer use MEOV in their calculations conceming U.S. stations,
itadded.

While -processing time would be saved if all patterns were standard, the Commission said
there were some potential detriments that must be considered before concluding all stations should
be converted. .

It said if all were converted, the predicted service areas and protection from predicted
interference would be increased for some but decreased for others. However, it said, the benetits
to be derived from the simplification of the overall allocation process would outweigh the shifts
ininterference and service areas since these shifts would occur primarily on paper.

The Commission said that more than 2,000 patterns would have to be converted and this
would involve: recalculation and replotting; checks for accuracy; and notification to foreign
governments in accordance with international agreements.

It said it could not absorb the workload with its existing statf and continue to process applications
at the current speed.

Therefore, the Commission invited comments on several methods of implementation, such as
conversion being performed entirely by FCC staff; conversion being performed entirely by licensees;
conversion being contracted out; or some combination of these methods.

Comments on the inquiry are due January 23, with replies due February 22, 1978.
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