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99X Names
RichPD

Bobby Rich has been appointed
Program Director of 89X/New
York, according to an announce-
ment by Vice President/General
Manager Erica Farber. Rich had
been Program Director of B100/
San Diego for the past three years,
and in the last rating period had
taken his station to the top posi-
tion in the market.

Commenting on Rich’s appoint-
ment, Farber told R&R: “I'm ex-
tremely proud to have America’s
top contemporary programmer
coming to 99X. Bobby brings to
New Yorkradio his proven energy
and talents which will be an ex-
citing and winning combination.”

Rich stated: ‘“Some would call

Bobby Righ

this the ‘ultimate challenge,’” but
frankly there is just so much po-
tential here I have nothing but
positive feelings about success.
There is a real commitment from
RKO, its management, and now
its programmer to make 99X live
uptoits expectations.”

Florida Station
Encounters UFOs

WFTUFort Lauderdale climaxed a
week-long series of UFO-related
promotions with a closer encount-
er with the phenomenon than per-
haps even they had bargained for.
The station touched off a rash of
UFO sightings in a three-state
area, with one of the sightings re-
ported by WFTL's Program Di-
rector.

WFTL had flown a planeload of
psychic investigators into the Ber-
muda Triangle, tracing the route of

a flight which vanished in 1945.-

At the last reported position of the
vanished plane, one of the psychics,
Page Bryant, went into a trance
state and made an attempt to con-
tact extraterrestrials, which she
believed had caused the 1945 dis-
appearance. In a live broadcast
over WFTL, she called on occu-
pants of interplanetary craft to
make contact. Upon returning
from the Triangle, Ms. Bryant
began a last broadcast over WFTL,
and within minutes the station
and local police and highway pa-
trol stations were flooded with
calls reporting UFO sightings.
WFTL itself logged over 4000 calls
and served as a clearing house
for sighting information. Reports
came in from all over the state
and from Alabama and Georgia
aswell.

The station dispatched mobile
cruisers to reported sites, and Pro-
gram Director Mike Harvey spotted
an object previously described by
many callers: a “large, bright-
yellowish light surrounded by a
circle of smaller lights.” Harvey
reported, ““The object moved about
in an erratic fashion, stopped dead
still in the air several times, and
flashed away at incredible speed
to be reported again seconds later.”

WFTL continued to coordinate
information, and the station was
later credited by the police with
helping to prevent panic in Fort
Lauderdale. Local newspapers
devoted front page coverage to the
events. WFTL staffers would not
draw any definitive conclusions on
the UFO flurry, but stated that if
it was a coincidence, it was “‘cer-
tainly anexciting one.”

Denver Grand Jury Issues First ‘Diary’ Indictments

The Denver County Grand Jury
has indicted KHOW Program Di-
rector Hal Moore for ‘‘criminal
impersonation’ in connection with
misuse of Asbitron diaries from
the April/May 1976 survey period.
According to the indictment, Moore
“unlawfully and feloniously, while
having knowingly assumed a false
and fictitious identity,” allegedly
controlled the record-keeping of
Arbitron diaries. Two former sta-
tion employees, traffic pilot Patrick
Giery and office staffer Sandra L.
Phillips, allegedly acquired the dia-

ries and allowed Moore to direct
the filling out process. Giery and
Phillips were not charged, and
have reportedly agreed to testify
for the prosecution. Also expected
to testify was former KHOW Mu-
sic Director Scott Fischer, who
apparently told the Grand Jury
that a station employee was al-
lowed $600 in trade-out merchandise
at a local sporting goods store in
exchange for providing the station
with two diaries which had come
intothe employee’s possession.
Moore and Rodney Elliott Stam-

Plough’s WMPS/Memphis
To Go Country

WMPS, a longtime Top 40 power
in Memphis, will switch to Coun-
try early in March, according to
owriers Plough Broadcasting. Craig
Scott, Vice President of Program-
ming for Plough, will launch the
new format. Commenting on the
switchover, Plough President
Wayne Hudson and WMPS Vice
President/General Manager Tom
Kroh noted ‘the growth of FM and
the splintering of contemporary-
type formats, especially on FM,
were factorsin the decision.” They
stated that modern Country pro-

gramming would enhance the sta-
tion’s existing news and service
image, and added that ABC News
service would beretained.

Scott told R&R: ““This is the first
time this market has had a Coun-
try station with equal or better
signal strength to go against wmc,”
the reigning Country-formatted
station in the market. Plough cur-
rently operates Country formats
at WJJD-AM-FM/Chicago, WPLO/
Atanta, and WSUN/Tampa-St Pe-
tersburg.

Boston Stations Staggered By Storm

It was Boston’s turn to bear the
brunt of 1978's fierce winter storms,
and local radio stations suffered,
with power blackouts forcing some
stations off the air or requiring
low-power operation.

60 mph winds and some 30 inches
of snow Tuesday (2-7) caused a
state of emergency to be declared,
with everything closed down and
non-emergency driving forbidden.
Emergency shelters were set up
across the state, while high tides

—CONVENTION UPDATE—
Hilton Sold Out—
Third Hotel Added

R&R Convention 78 accomoda-
tions demand has resulted in the
Dalles Hilton's becoming complete-
ly sold out. The Falrmont sold out
previously, but R&R has arranged
to make a third local hotel avail-
able, the Holidey Inn, located just
three blocks from Convention head
quarters at the Fairmont. 24-hour
bus service will now not only run
between the Hilton and the Fair-
mont, but also between the Holiday
Inn and the Fairmont. To reserve
accomodations at the Holiday Inn,
calldirect at (214) 748-9951.

forced the evacuation of 700 coastal
residents.

WBCN was forced off the air at
1:30am Tuesday, and at presstime

had hopes of returning shortly. A
general power blackout was the
cause. WCOZ went off the air at

{Continued on page 14)

baugh, News Director of KHOW
under the air name Bud Elliott,
were also indicted for conspiracy
to commit criminal impersona-
tion. The criminal impersonation
charge, characterized by one Den-
ver newspaper as a ‘little-used
Colorado statute,” carries a maxi-
mum penalty of five years and
a maximum fine of $15,000.

Moore and Stambaugh, who re
portedly refused to testify before
the Grand Jury on their attorneys’
advice, were the subject of a
KHOW management statement
this week backing them. ‘“Hal
Moore and Bud Elliott have been
trusted employees of station KHOW
for many years,” the statement
reads. “The management of KHOW
believes in the presumption of
innocence and that Mr. Moore
and Mr. Elliott will ‘justify the
confidence that management has
inthem.”

R&R has learned that Arbitron
policy calls for the destruction of
diary material after eleven months,
which with the rating book in ques-
tion for KHOW well over a year
old would imply that no actual dia-
ry evidence from Arbitron can be
forthcoming. Arbitron has report-
edly indicated that suchisthe case.

Denver District Attorney Dale
Tooley told R&R that the Grand
Jury was expected to meet again
later in the month, with other in-
dictments, conceivably involving
individuals at other radio stations,
“possible.”” Under Colorado law,
only individuals may be indicted,
with businesses or corporations
such as radio stations being exempt.

{Continued on page 14)

PD Changes In Country Radio
Hallam Joins WEEP, Allen Exits KBOX

Two major Country Program Di-
rector changes were announced
this week, as Dene Hallam was ap-
pointed PD at WEEP-AM-FM/Pitts-
burgh and Tom ABen exited KBOX/
Delles after four and a half years.

Hallam had been Program Di-
rector of WFEC/Harrisburg and also
held down a weekend air shift at
Top 40 station WIFUPhiadelphia.
WEEP Vice President/General
Manager Mike Sigeimen told RE&R:
“I feel Dene is a hard-working,
clever and creative guy, who I
think will do very well in the in-
dustry. He is a good young new
talent.’’ Sigelman promised more
new staff announcements at the
50,000-watt AM (daytime)/50,000-
watt FM stations, which also plans
to move into a new facility shortly.
Alan Furet has been appointed Pro-
gram Director at WFEC, replac-

Allen, commenting on his leav-
ing KBOX, told R&R: “It was a
case where we more or less mu-
tually agreed that it would be best
I go my way and KBOX go theirs.
The company seems to be heading
toward corporate restructuring on
a national level. Some of the
changes imposed upon my pro-

Tom Allen
gramming techniques made it
very difficult to work. Chester Max-
well, General Manager of the
Group One station, ascribed Al-
len’s exit to ‘‘policy differences’’
and said that no replacement had
been named, but that applications
were being taken. Allen said he
would shortly announce future
plans.




RADIO & RECC
CONVENTION

Special
FCC Session

Moderator — Jason Shrinsky

Senior Partner, Stambler & Shrinsky P.C.—formerly Attorney
Aduvisor to Complaints & Compliance Division Bureau, FCC)
Arthur Ginsberg (Asst. Chief, Complaints &
Broadcast Bureau, FCC)and Larry Bernstein
(Senior Trial Attorney, Hearing Div., Broad-
cast Bureau, FCC) will represent the commis-
sion in a discussion of payola, contesting, concert
tie-ins and handling record company T-shirt &
LP giveaways. These are just a few of the topics
that will be covered

SPECIAL PREVIEW:
"American
Hot Wax"

(Courtesy Paramount Pictures & A&M Records)

Marketing
Research

The use of research is one of the most talked-
about topics in our industry. To fully explain
marketing research and its application to our
industries, R&R is pleased to present Richard
Lutz from the Graduate School of Management,
UCLA. Part One of this two-part seminar
will cover explanations of terms (ex: active, pas-
sive, etc.), and how to formulate the proper re-
search questions and techniques applicable to
both the radio and record industries.

— PartTwo—
This portion will be on how to customize
research for both radio and records including
formation and use of focus groups, telephone
and in-person survey techniques and data
interpretation.

Marshall McLuhan is unquestion
ably the best-known, most controversia|
media theorist of the present era. For
two decades his observations on tdy
vision, radio, print and the way the
affect the human condition have had
tremendous impact on the communi
cations world and its perceptions
McLuhan’s audiences become illumi
nated, or enraged, or inspired by hi
l thoughts—but no one becomes indif
) ferent, and no one can afford to ignore
| them. Author, lecturer, professor ani
public figure, McLuhan is presentl
Director of the Center for Culture &
Technology at the University of Toron
to. His insights are crucial to an under
standing of the communications medi
and their larger role in the world of the
present...and the future.

. —

Marshall

McLuhan
Keynote Address

¢
Format ‘Rap Rooms’
Fach R&R Editor will moderate discussions |
on their formats featuring special guests
and audience participation.
TOP 40 AOR COUNTRY POP/ADULT

John Leader  Mike Harrison & Jeff Gelb Jim Duncan & Hugh Cherry Mike Kasabo

Here is a8 partial list of guests scheduled COUNTRY !
ED SALAMON !
TOP 40 Program Director, WHN/New York ‘
GARY STEVENS o oo I
President, Doubleday Broadcasting g Qe { l
LES GARLAND TOM COLLINS
PD. KFRC/San Francisco Director of Operations. Globe Broadcasting. Inc:
JOHN SEBASTIAN MARY CATHERINE MURPHY
PD. KH]/Los Angeles Music Director. WSM/Nashville
JIM SMITH SMOKEY HYDE
PD. WOKY/Milwaukee General Manager, KRMD/Shreveport
GARY MACK MARTY SULLIVAN
PD. Z97/Ft. Worth Operations Manager. KRMD/Shreveport
DON BENSON
PD. 94Q/Atlanta e
E. ALVIN DAVIS Program Director, KSON/San Diego
PD. WSAI/Cincinnati RANDY MICHAELS
CHARLIE VAN DYKE Program Director, WDAF/KansasCity
PD. KLIF/Dallas POP/ADULT
Aﬂ MICHAEL O'SHEA
LEE ABRAMS FRANK FELIX PD. KVi/Seattle
Consultant, Burkhart/Abrams PD. KBPl/Denver STEVE BELL
TOM YATES GEORGE TAYLOR MORRIS Operations Manager. KMBZ/Kansas City
Consultant, Nova Broadcasting PD. WCOZ/Boston BRUCE HOLBERG O |
JOHN GORMAN JACK CRAWFORD PD. WIP/Philadelphia '
PD. WMMS/Cleveland PD. WKDF/Nashville JOHN LUND
KID LEO MICHAEL SHEEHY Group Operations Director,

Air Personality, WMMS/Cleveland MD, KNX-FM/Los Angeles Rust Communications (|

—

|
I




Parton
Headline'
Banquet

Fairmont & Hilton
Hotels— So/d Out/

Reservations now being taken at the Dallas Holiday Inn

(3 blocks from Fairmont).
24-hour Bus Service will include this hotel.

Call Direct— 214/748-9951

GUEST TICKETS:

Friday Cocktail Party/Buffet Supper: $25
Saturday Superstar Banquet Show: $30

Registration Cut-Off Date: FEB 15
LATE REGISTRATION:

No personal checks can be accepted.

Must be purchased at the Registration Desk.

Cash, money orders, or company checks ONLY.

1‘hursday, March 2nd. Friday, March 3rd.

Registration

Evelyn Wood Reading
Dynamics Presentation

An opportunity to learn the mechanics -of
speed reading, and possibly double your pre-
sent reading speed.

Spm
Production Seminar

Leading production directors will share their
secrets and demonstrate the latest production
techniques and equipment.

FormatRap Rooms
— Open Ended —

Hospitality Suites Open

“American Hot Wax”

Registration
9:30am

Brunch

Keynote Address
Marshall McLuhan

1pm
The Impact Of Music
On Society

WITH

Richard Peterson

Professor, Sociology— Vanderbilt University
A discussion of the relationship between the
radio and record industries and its ongoing
influence on popular culture.

apm
Special Movie Preview

7:30pm

Cocktail Party
& Buffet Dinner

10pm
Hospitality Suites Open

Saturday, March 4th.

MAIL
TO
R&R:

i can be sent to WABK/WKME-FM,
| WGY/Bangor, c¢/0 Program Director Bruce Ste-
3 among others, vens, Box 1280, Gardiner, Maine
ent, with WLAM  04345.

S ————

group War received a surprise visit from Nana and
Sadat, in Los Angeles this week. Gamal, Sadat’s |
rding session from behind the control board. Pictured '

9:30 am
Brunch

FCC Session |

1:30pm
Snack Break

2pm
Marketing Research

—PartOne—

3pm
Marketing Research

— Part Two—

spm
Superstar Banquet
And Show

12mid
Hospitality Suites Open

—




Off And Running.

wRKO KJRB
WPGC KCBQ
WKBW | KCPX
KRBE KRSP
WHBQ KTKT
CKLW KANC
WSA/ KLIv .
Q102 KYNO
KSLQ KROY
wzuu KNDE
wzzr BB 7 ‘ KQEO
. KFRC g 4 ) WTSN
Moderator — Jason Shi ' ’ %1340‘,
Senior Partner, Stambler & Shrinsky P.C.— |8
Advisor to Complaints & Compliance Div WRFC
Arthur Ginsberg (Asst. Chief, WFOM
Broadcast Bureau, FCC)and La WGLF
(Senior Trial Attorney, Hearin WISE
cast Bureafu, FQC) will represeng WAIR
sion in a discussion of payola, conft]
tie-ins and handling record compj@ WANS
LP giveaways. These are just a fe 92Q
that will be covered WCGQ
wWBBQ KISD
KHFI WRKR
WERC WAKX
wivy WSPT
wow KLMS
WHOT WNAM
KIS KENO
TEN-Q \ KSLY
KEZY o . KDZA
KING _ - KCBN
KYYX ' \ . KRKE
KTAC KQDI/

ROD STEWART
- “Hot Legs”

Produced by |g!c|o[[}l
Tom Dowd ’

-~
e e ——
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SBA Approves BroadcastLoans:
Government Time Buys Advocated

The Small-Business Administrs-
don announced the expansion of its
financial assistance programs to
include small radio and TV broad-
casters. The long-anticipated move
was viewed by many as a response
in part to a Carter Administration
petition calling for the promotion
of minority broadcast ownership.

SBA 7(a) business loans, ge-
nerally limited to $350,000 but oc-
casionally allowed up to $500,000,
will be available for the purchase,
construction, modernization or ex-
pansion of radio, TV and cable
operations, or for equipment pur-
chases and working capital. Appli-
cants must be operating for profit
in the broadcasting business, meet
credit and eligibility standards,
show evidence of repayment abili-

ty, and meet a soon-to-be-an-
nounced size standard. The SBA
is expected to define ‘small”
broadcasters as radio stations
billing $2 million annual gross in-
come, and TV stations billing $5
million.

Minority broadcasters are ex-
pected to benefit from the new
loan rules, and received substan-
tial statements of support in the
Administration petition sent tothe
FCC. The petition called for an
increase in the amount of federal
money going to minority-owned
stations, and asked the FCC to
expedite minority applications,
suggesting that in hearings with
more than one license applicant
involved, preference be given to

Sholin Named National Music

Coordinator For
& ; “ : ¥4

Dave Sholin has been appointed
National Music Coordinator for

RKO

RKO Radio, it was announced by
Dwight Case, President of the com-
pany. Sholin, currently Music Di-
rector of KFRC/San Francisco and
Acting National Music Coordinator,
will relocate to RKO’s corporate
headquarters in Los Angeles, and
will report directly to Case. He is
expected to institute several new
computer-assisted music research
systems for RKO.

Sholin had been Music Director
of KFRC for several years, and
was the recipient of a number of
awards in his field. Previously he
had been involved in the program-
ming of KLIV/San Jose.

Summer Promoted To
Division VP AtRCA

Robert Summer has been ap-
pointed to the newly-created po-
sition of Division Vice President
of RCA Records, USA, according to
RCA Records President Louls Cout-
tolenc. Summer will have responsi-
bility for all U.S. commercial re-
cord activities, and will report to
Couttolenc. Previously, Summer
was Division Vice President, Mar-
keting Operations. He had served
as Division Vice President of RCA
Records International for four
years before that, and has been
withRCA for a total of 16 years.

Couttolenc commented: ‘‘Sum-
mer has served RCA with distinc-
tion...he has demonstrated unique
skills and contributed significantly
to the earnings record set by our
division...His promotion assures

LIN Looking To Buy
Starr Shares

LIN Broadcasting is the latest
communications company to hold
discussions on the purchase of
Stary Broadcasting stock. As noted
last week in R&R, Starr Chairman
Witliam F. Buckley Jr. refused an of-
fer of $12 a share for his 19%
interest in the company from an
unnamed communications con-
cern. LIN announced that it was
discussing a $14 a share offer with
Jim Long, who owns 11% of Starr’s
stock, and several other stock-
holders, not including Buckley.
LIN said it was negotiating for
the purchase of approximately a
30% interest in Starr, and was
discussing merger possibilities as
well.

us of consistent high level per-
formance in this vital area, and I
am confident he will further en-
hance the progress of our do-
mestic operation.” _
Couttolenc added that Summer’s
appointment would free the RCA
President to devote more time to
considerations of RCA’s overall
growth, and to activities connected
with international, record club, and
manufacturing concerns.

FTC Chairman
Issues Deceptive
AdWarning

Federal Trade Commission Chair-
man Michael Pertschuk warned ad-
vertisers to avoid permitting their
ad claims to become deceptive, or
prepare to feel “the painful bite
of the agency’s new teeth.” Pert-
schuk, speaking before a Public
Affairs Conference of the Americen
Advertising Federation, also stressed
that the FTC does not intend to
impose its own standards of mo-
rality and taste on advertisers,
and is reluctant to intervene ex-
cept in cases where strong bene-
fits for consumers would result.

Aside from the deception warn-
ing, most of Pertschuk’s remarks
were relatively conciliatory, al-
though he did express consider-
able concern about ads on child-
ren’s TV programs. He stated his
approval of ‘‘vigorous compara-
tive ads, so long as they are truth-
ful.” Pertschuk also announced
that the FTC would participate
in a three-day MIT workshop on
the subject of advertising vs. na-
tional conservationgoals.

applicants with minority partici-
pation. It also suggested that mi-
norities be allowed to operate sta-
tions part-time through extensive
brokerage of broadcast time; and
called for waiving limits on the to-
tal number of TV stations in Top
50 markets that minority owners
could acquire. The petition also
announced that the Defense De-
partment, Amtrak, the Postal Ser
vice, and other federal agencies
would institute policies to ‘‘in-
crease the flow of federal adver-
tising business...to minority-owned
media.”
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Maine Station Burns To Ground

The studios of WABK/WKME-FM/
Gardiner, Maine were leveled by a
fire Saturday (2-4) morning at
3am. The stations’ transmitters
are located apart from the stu-
dios, however, and with the help
of several area stations, WABK
was back on the air again by 9:50
that same morning.

According to WLBZ/Bangor air

ed in the relief efforts, the only
equipment left standing was four
automation cabinets belonging to
the FM station. The fire was ap-
parently accidental, resulting sup-
posedly from an exploded hot
water heater.

Stations WLBZ, WGY/Bangor,
and WLAM/Lewiston, among others,
contributed equipment, with WLAM

supplying remote apparatus to
speed WABK's quick return to the
air. The stations (both Top 40)
plan to rebuild from scratch, and
arein desperate need of records for
their libraries. Vinyl contributions
can be sent to WABK/ WKME-FM,
¢/0 Program Director Bruce Ste-
vens, Box 1280, Gardiner, Maine
04345.

personality Chuck Foster, who aid-

"’ 4.‘:-

himself, and War’s Howard Scott.

EGYPT FIRST FAMILY VISITS WAR—MCA recording group War received a surprise visit from Nana and
Gamal Sadat children of Egyptian President Anwar Sadat, in Los Angeles this week. Gamal, Sadat’'s
eldest son, exprsssed a desire to watch the group’s recording session from behind the control board. Pictured
{l-r) are War’s Lonnie Jordan, producer Jerry Goldstein, Nana Sadat Gamal Sadat’s fiancee Dina, Gamal

Percentage Of Women In Broadcasting Up In 1977

Women are making gains in the
field of broadcast employment, ac-
cording to an FCC study on broad-
cast hiring practices. Minorities
havealsoregistered progress.

Women now compose 28.6% of
broadcast employees, compared
t027.3% last year, a1.3% increase.
While the total number of broad-
cast employees increased about

Pryor Asks Grammys To Pass On Prior Recordings

In an unusual gesture, comedian
Richard Pryor took out full-page ads
in the entertainment trades asking
NARAS members not to vote for
his “Are You Serious’ album on
Laff Records, nominated for a
Grammy Award. Pryor first stated
in his ad his appreciation for the
nomination, then said: “My ap-
preciation of the honor of this
nomination is, however, tainted by
my knowledge that the material
under consideration was recorded
10 years ago and recently repack-
aged and released...I intend to cast
my vote for one of the other no-

Plough To Syndicate
Disco Format

Plough Broadcasting Compeny
has announced plans to syndicate
its Disco format. The company has
been running the format on WVEE-
FM/Atanta, WXYV-FM/Bsltimore,
and WHRK/Memphis, and views
the format as ‘‘the future of black
music radio with an FM style.”
The service is available for use
in live or automated formats, ac-
cording to Plough Director of Mu-

sic Services Candy Wessling, who
produces the Disco format.

minees, and I urge you to do the

gd on page 14)

Nation Joinin
Leukemia Broadcas
he NMation r v Broadc:
Council has announced that ap-
proximately 75 stations across the
country will participate in its
“Fight Leukemia Days” radio
fund raising events February 25-
26. Stations from most major mar-
kets and many smaller areas will
solicit pledges, aided by volunteers
from the Leukemia Society of Am-
erica. The NLBC will supply par-
ticipating stations with pretaped
messages and in some cases per-
sonal long distance calls from a
number of celebrities, including
Ed Asner, Tod Knight, Betty Whits,
Jamie Fasy, the Captain & Tennille,
Carol Bumett, Sidney Poitler and Leo-
nard Nimoy. Nostalgic radio dra-
mas and comedies will also be
supplied. Last year’s radio effort
brought in almost half a million
dollars, and NLBC National Chair-
woman Shirfey Jones predicted that
radio would raise over $800,000 this
year.

4.7% in 1977, the number of women
employees was up almost 10%. The
results are based on reports filed
by stations with five or more em-
ployees.

Minorities now make up 13.8%
of the employee total, up .4% from
last year, with blacks, Orientals,
American Indians, and Spanish-
surnamed employees all register-
ing slight percentage gains. The
number of minority employees
was up about 8% over 1976 totals.

Arbitron Makes
Minor Survey Area
Definition Changes

Arbitron Radio has instituted a
slight change in its definition pro-
cedures for survey areas, start-
ing with the April/May 1978 book.
If home stations in a market
achieve a 10% or greater com-
posite share of all diary mentions
in a given county, and if the home
stations receive a minimum of ten
diary mentions, then that county
will become part of the market’s
Total Survey Area. Initial market
definition criteria remain the same,
with initial survey markets in-
cluding all counties covered by the
signal contours of at least two AM
stations in the metro area of a
given market. The new procedure
applies to the retaining, addition,
or deletion of counties in TSA’s,
Arbitron retains the right towaive
or modify certain procedures un-
der exceptional conditions.
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Norman Named GM Of The Year In RKO Awards

RKO Radio announced awards for outstanding "achievers”
within the organization at its recent meetings in Los Angeles.
KFRC/San Francisco General Manager Pat Norman was
acclaimed General Manager of the Year, Superior Achiever.
Dick French. WHBQ/Memphis General Manager and WROR/
Boston GM Gerard Sperry won Achiever plaques in the
General Manager category. WHBQ/Memphis Program Director
John Long was Superior Achiever PD of the Year, with Don
Kelly of WFYR/Chicago winning the Achiever award in that
category. Aur personalities Rick Dees (WHBQ) and Renee
Channey (WGMS/Washington D.C.) were named Superior
Achiever and Achiever of the year in their area. Other awards
were bestowed upon promotion, news, sales, traffic, accounting,
retail sales, and engineering personnel; while KFRC Music
Director Dave Sholin received a special award for his efforts.
Pictured are RKO Radio President Dwight Case (left) and Pat
Norman

Globe Approves Combined Merger

Shareholders of Globe Broadcasting Co. approved Globe's acquisition by Combined
Communications. The shareholders will receive $5 a share (2.8 million shares are outstanding).
The merger is still subject to FCC approval.

Bonneville Bags British Beautiful Music

Bonneville Broadcast Consultants have acquired exclusive North American rights to a package
of beautful music arrangements of popular songs by British conductor/arranger Syd Dale. The
eleven selections, which Bonneville President Marlin Taylor stated were “the finest beautiful
music arrangements of pop hit tunes” they've heard, will be programmed immediately on stations
using the Bonneville "Just Beautiful Music” and "Traditional MOR” formats.

RE&R/Friday, Fobruary 10, 1978

Automation Hits 10% Mark In Broadcasting

Automated radio and TV stations make up 10% of the nation's total, according to a study
sponsored by the NAB and the Broadcast Management Association. The 72-page study also
provides explanations of automation terms and details of automated operations. In other con.
clusions, the report indicated that 13 computer service companies specializing in broadcast
industry systems have the lion's share of the market, and that about 40% of automated stations
surveyed had computer systems on their own rather than sharing computers located elsewhere.

Springfield Springs Into Radio Campaign
Springtield Foods. a large California comestibles line, is concentrating on radio and out
door advertising for its 1978 campaign. Billboards and radio spote (beginning in February) will

stress Springfield’s sales prowess and variety. Total expenditures could reach $450,000.

CCCComes Up AWinnerin‘78

Combined Communlcations Corp. enjoyed a profitable 1977, as net income climbed 26%
over last year's figures, $20.6 million from $16.3 million. The company's gross income was up
over 15%, $256 million from $222 million last year. Combined owns eight radio stations’in
addition toseven TV stations and two newspapers.

ABC FM Stations Secure New Reps

Following the announced closing of ABC Radio Spot Sales. (R&R 12-16-77), the seven
ABC-owned FM outlets have acquired new representation. WPL]/New York, WRIF/Detroit and
KSFX/San Francisco will be represented by Blair Radio. WDAl/Chicago and KLOS/Los Angeles
will be repped by Katz Radlo. WRQX/Washington D.C. will be handled by McGavren
Guild. and KAUM/Houston goes to RKORadio Sales.

FCC Complaints Continue Downward Trend
Complaints to the FCC's Broadcast Bureau declined again in December, though not nearly
so sharply as the last reported drop-off. October complaints numbered 7931, November's
totalled 4054, and December complaints were 3802, a 6% decline. Other comments and inquiries
added up to 3299, compared to 2192 in November, a 51% increase.

International Broadcasting Finalists Being Selected

Finalists in radio and TV categories of the 18th annual International Broadcasting Awards
are being chosen by a number of panels acroes the country and in London, Paris, Tokyo and
Sydney. The awards will be presented March 7 at the Century Plaza in Los Angeles.
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R&R CALENDAR OF EVENTS

National Association of Record Merchandisers Annual

1978

NBC RADIO NETWORK REGIONAL AFFILIATE MEETING
SHERATON NATIONAL MOTOR HOTEL. ARLINCTON. VA
FEBRUARY 24

ANNUALPUBLIC RADIO CONFERENCE, CORPORATION FOR
PUBLIC BROADCASTING AND NATIONAL PUBLIC RADIO
ST FRANCIS HOTEL SAN FRANCISCO. CA fEBRUARY 27
MARCH 3

March

R&R CONVENTION '78, FAIRMONT HOTEL, DALLAS, MARCH
2:5.1978

Country Radio Seminar, Nashville. March 1718 1978

. Convention, Hyatt Regency, New Orleans, March18-22 1978

Intercoliegiate Broadcasting System National Convention,
Biltmore Hotel, New York. N Y  March17-19

April

National Association of Broadcasters Annual Convention, Las
Vegas Apnl9.12 1978

Natlonal Associatlon of Broadcasters Radio Program College,
Las Vegas, April 12-14 1978

Country Muslc Association Board Meeting. Washington D ¢
April 18-19 1978

“'Someone has to keep
the rock and roll fires burning.”
JOHNNY RIVERS

on the Robert W. Morgan Special of the Week

WATERMARK, INC. 10700 Ventura Bivd.,
No. Hollywood, CA 91604 « (213) 980-9490

JOAN BAEZ ~— THE BEACH BOYS — DAVID BOWIE — ERIC CARMEN
RITA COOUDGE — ENGLAND DAN AND JOMN FORD COLEY — FIREFALL — DARYL HALL AND JOMN OATES
KC AND THE SUNSHINE BAND — MOODY BLUES — JOHNNY RIVERS — BOI SCAGGS — TME SPINNERS

July

Country Music Association Board Meeting. Fremont Hotel

Siath Annual Gospel Radio Semlinar, Airport Hilton, Nashwille
Dallas, July 11-12, 1978

May $-6 1978

National Association of Broadcasters Radio Program College,
Hyatt Regency, Chicago, May 24-27 1978 Broadcasters Promotion Association Annual Seminar,

Radmisson St Paul, St Paul, june 17-20, 1978
June
Associated Press Broadcasters Annual Meeting, Stouffer's Twin sep tombel'
Towers, Cincinnati, June 1-3, 1978

Country Music Assoclation Fan Fair, Nashville, june 7111978 Institute of Broadcasting Financial Management Annual Con
ference. Dunes Hotel, Las Vegas, September 17-20,1978
Broadcasters Promotion Association Annual Seminar, Radison

t Paul St Paul, MN 7-10,197

3iifauoray Jussiton /8 NATIONAL RADIO BROADCASTERS ASSOCIATION CONVEN-
TION, HYATT REGENCY EMBARCADERO HOTEL, SAN FRAN-

American Women In Radio & Television Annual Convenlion, © CISCO, CA SEPTEMBER17-20

Los Angeles Hilton, june 13-17,1978

Radio Television News Directors Association International Con
ference, Atlanta Hilton, September 20-22, 1978

Broadcasters Promotion Association Annual Seminar, Radison
St Paul, St Paul, MN, June 25-28, 1978
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“Out of the Blue.)..c...
And you can’t miss it. It’s purple. On Jet Records.
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What's New*

Dilbeck Promoted To Columbia A&R VP

Michael Dilbeck has been promoted to the position of
Vice President, West Coast A&R for Columbia Records.
Dilbeck, formerly Director of West Coast A&R, will report to
Columbia National Vice President of A&R Don Ellis. Dilbeck
joined Columbia in 1972 in the A&R Department, having
been President of independent concert promotion firm West
Coast Promotions previously.

Arista Takes On Stiff

Arista Records has concluded an American distribution agreement with England's Stiff
Records. with a first album of concert performances by the label's artists, “Stiff's Greatest
Stiffs Live,” to be released late this month. Stiff first developed Elvis Costello, who is no longer
with the label. Arista President Clive Davis said, "Stiff Records has made a definite statement
by demonstrating a keen ear for...unique talent and presenting it with style, wit, originality
and real know-how.” Displaying some of that style and wit, Stiff President Dave Robinson replied
“In a world where courage is at a premium, Arista has given new meaning to the word
wreckless (sic) by taking Stiff in its hands. Our mutual faith in the semi-artistic and economic
expediency of the Arista-Stiff collusion will be rewarded by a long and lucrative enterprise,

God helpus.”
Pride Tops Money As Work Reward

According to an Indiana University survey of 3000 workers, pride of craftmanship is a
more desirable work-related feeling than a financial raise—although among younger workers the
money came first. In a blow to the Puritan ethic, however, only 5% of those surveyed agreed
with the statement "Working hard makes a man a better person.”

Disco Dingbats
A new Chicago disco operation called Dingbats has opened up to serve a previously-
untapped clientele. The disco, which is open on Saturday afternoons, is designed for children
3-12. Customers get an afternoon of dancing, lessons, lunch, and ice cream for a $5 tab. The manage-
ment reports that the kids are advanced in their disco awareness and are more responsive
tonew music than their adult counterparts.

New License For Jukebox Ops

Jukebox operators must apply for a license to perform nondramatic musical works, according
to a new Copyright Office rule. The license, which costs $8 per jukebox, permits the playing
of records if royalties are paid. For a free copy of the form itself, write to the U.S. Copyright
Office, Library of Congress, Washington D.C. 20559.

Mailler Time Runs Out On Exclusive ’Lite’’ Use

Mlllor'anlng Co. failed in its attempt to convince the Supreme Court that the beer
company should have exclusive use of the terms “light” and "Lite"" as trademarks for low-calorie
beer. The Court upheld an Appeals Court decision that the word “light” is in the public
domain, so that neither it “nor its phonetic equivalent” could be tied up exclusively by Miller.
Three other suits by Miller in the Midwest were also settled by the Supreme Court ruling, which
apparently shed considerable light on the issue.

Time For New Life?

Time Inc. is preparing a prototype for a new Life Magazine, according to persistent
reports. A dummy issue, developed under the supervision of Bryon Dobell. a former editor of
Esquire and New York magazines, is scheduled for February completion, at which time Time
will decide on further plans ‘
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Rock & Roll Music—A Backbeat YouCan’tUse It?

Rock & roll music has been blamed for causing everything from deainess to Communism
to anarchy in the UK., but now it's regarded as a threat to the productivity of the American
worker. According to New York peychriatrist John Diamond. test subjects who listened to
rock music on the job lost a certain degree of muscular strength. Diamond theorizes that a certain
rock beat is a stress signal that interferes with the rhythms of brain waves. He suggests
employers switch to Muzak, classical, or country sounds to induce more productive results.

He’ll Do ItElvis’ Way

A burning love for the memory of Elvis Presley has impelled a 24-year-old Florida man to
seek plastic surgery in the image of the late star. Dennis Wise plans to rearrange a big
hunk of facial tissue so that he will look exactly like Elvis. After that, not surprisingly, he
plans to work up an Elvis impressionist act; in fact, his new manager is paying for the surgery.
Wise, a devoted Elvis memorabilia collector, plans to use the proceeds from his act to build a
museum for his collection. Wise claims to have mastered Presley’s speech mannerisms, movements,
and hairstyle already, lacking only that final drastic plastic touch.

Cheaper Car Phones In Future?

AT&T is working on a new car-phone system which they hope will be both more efficient
and less expensive, according to a report from NewScript news service. A cluster of low-
powered radio cells able to send and receive two-way conversations will enable motorists’
calls to be transferred from various communications points without interruption, by computer.
The new system, with no firm date projected for introduction, is expected to cost less than
current $100 monthly rates.

Bogart Wins UJA Man Of Year Hon

Nell Bogart, President of Casablanca Record and Film- .
Works, was named "Man Of The Year” for 1978 by the United !
Jewish Appeal. According to records of the charity federation,
Bogart at 34 is the youngest man ever to receive the honor.
He will be honored at a banquet in New York in October.

UA, Free Flow In Publishing Pact

Free Flow Productions, an Austin-based production firm headed by President Michael
Brovsky. has signed an agreement with United Artists Music Publishing Group to develop
albums featuring new, publishable songs. The material will be co-published by UA and Free Flow.
Free Flow producers worked with artists like Firefall. Chris Hillman., Helen Schneider and
Gladys Knight & the Pipslast year. x

TV News

Thomopoulos New ABC President

Anthony D. Thomopoulos is the new President of ABC Entertainment. replacing NBC-
bound Fred Silverman. Thomopoulos has been a Vice President of ABC Television since
May 1976, having joined the company in 1973 as Vice President, Prime Time Programs.
He began his broadcast career in 1959 with NBC. That network is trying to secure an early
release for Silverman, whose ABC contract expires in June, but ABC at this time plans to
hold their former programming chief to the letter of the contract (while allowing him a lengthy
vacation during their fall programming consultations)...Violence is down 9% on TV this year,
according to a National Citizens Committee for Broadcasting study (13 weeks worth). ABC's
blood and gore score dropped 26% from last year, while NBC dropped 11%: CBS, on the
other hand, was up 14%, with a 105% increase during the so-called family hour. The study
did not measure TV movies and other special features, and did not count violent comedic incidents.

MUSIC ON TV—Gene Cotton is set for American Bandstand February 18 (ABC)...Helen
Reddy has signed a longterm pact with NBC, with a Thanksgiving special first on the list...
That Arista Merv Griffin salute airs in most major cities February 10, but some cities will be
seeing it February 17 or 24, so check local listings...And a final note of clarification: the
Grammys telecast is Thursday, February 23, not the 22nd as inadvertently listed in the R&R
Industry Calendar.

ABC Wins Again In Relatively Tight Race

ABC took home another Nielsen victory for the week ending January 29, but NBC and
CBS weren't terribly far behind. ABC had a 22.0 rating, compared to NBC's 20.2 (for their
second straight second-place finish) and CBS' 18.8. NBC also managed to knock ABC off its
Tuesday night perch with Part II of “The Dark Secret Of Harvest Home,” although “Happy
Days” and “"Laverne & Shirley” were still able to rack up 1-2 numbers. Third place went to
ABC's “Charlie's Angels,” 4) “Love Boat” (ABC) 5) “Little House On The Prairie” (NBC) 6)
“Fantasy Island”, a new ABC series 7) "Harvest Home" Part II 8) "Harvest Home" Part I 9)
"Barnaby Jones” (CBS) in its highest finish this year, and 10) “Starsky & Hutch” (ABC) in a
new Wednesday time slot. ABC's "Roots—One Year Later” special finished 46th.

NBC and CBS were nearly shut out in New York and Los Angeles Arbitron results for
the week ending January 27; CBS scored a 6th place in New York, while one NBC program
was part of a five-way tie for 10th in Los Angeles. Otherwise it was ABC all the way, with
"Happy Days" and “Laverne & Shirley” tying for the top spot in New York, followed by 3)
"Charlie’s Angels” 4) ABC's Sunday Night Movie 5) “Eight Is Enough” 6) “Love Boat”" and
"Starsky & Hutch” tied with CBS' “All In The Family” 9) a tie between “"Barney Miller” and
"Welcome BackKotter.”

In Los Angeles "Laverne & Shirley” outpointed “Happy Days” for first, with 3) geing to
"Love Boat” 4) “Three's Company” 5) “Barney Miller” 6) “Charlie's Angels” tied with "Six
Million Dollar Man"” 8) “Carter Country” tied with “Eight Is Enough” and 10) a five-way tie
between ABC's Friday and Sunday Night Movies, "Donny & Marie,” “Welcome Back Kotter"”
and NBC's “CHiPs”. NBC's “Harvest Holpe” did not tigure in the New York or Los Angeles
Top Tens.
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Quaeastion of the week: what Congressman’s family is going to re-
anter the broadcast business, bigger than ever? He is best known for his
Y'sandQ’s.

Wife swap: Howie Castle has left the Program Director slot at WIFE/
Indianapolis. Street talk has it that Dave Kirby, the current Assistant PD
at 96KX/Denver, will be the new WIFE PD. Also, look for Howie Castle

to turnup at WLCY/Tampa pulling an airshift.

Hearty congratulations to Bobby Rich on his move to 99X/New York.
Rob Cisco, now the programming assistant at KFMB AM-FM/San Diego,
will be traveling to New York with Rich as his assistant | hope those
guys have wintercoats/

Is Eddie Rogers going to be the new PD at WXYZ/Detroit? By the
way, the talk of Torm Bigby leaving WXYZ is just that.. talk.

Dick Haynes, legendary morning personality at KLAC/Los Angeles, will
be off the air for the next few weeks. He's now at home recovering
from exploratory surgery. We wish him a speedy recovery.

Here's another world-famous Street Talk fact Dolly Parton’s first public
appearance was with her high school band...playing drums/

Ken Milss is leaving KRBE/Houston to do mornings at KNUS/Dallas.

Santa Ana losing Ballance? Lotta talk about Bill Ballance leaving
KWiZ/Santa Ana to join KFMB/San Diego as 6-10pm talk/music personality
on the AM powerhouse.

The Scotti b(othars are reportedly going to sign a record deal with
Atlantic very soon. | guess they made Atlantic an offer they couldn‘t
refuse...so to speak.

Nick Alexander, 12-3pm jock at KLIF/Dallas, has been appointed Music
Director.

Speculators have purchased one acre of land in Mississippi that was
once owned by Elvis Presley. They are now planning to sell the land for
$10persquare inch! If they sellitall that's a gross inexcess of $60 million!!

Late word out of the Motor City is Gary Firth will be the new Program
Director of Bartell's WDRQ/Detroit Gary is currently PD at KRIZ/Phoenix.

Last week’s question has been answered...Steve Martin and Marshall
McLuhan have not met. But Martin is reportedly looking forward to seeing
MclLuhan’s badge.

MAYBESOMEDAYI'LL BE PRESIDENT—Flash back to 1959...and while most
of us will immediately recognize the custom studios of KOSI/Denver, how
many of you knew right away that the debonair night jock pictured is
Jim Taber, current President of KINT-AM-FM/EIPaso? Jim was attending
Colorado State University at the time and KOS/ was his first full-time
job as a jock. Who would have thought that dressed like that, Jim would
someday be President..amazing/

B 4
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WZZP WNEX
WFOM WKWK
WORD M-105
WLYT WFMJ
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WILD CHERRY
| LOVE MY MUSIC

including:
| Love My Music
No Way Out Love Affair/Lana
It's The Same Old Song/12 3 Kind Of Love
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John
Leader

Buffalo’'s HCD

How’s your image? When people think of your call letters, what comes to their minds?
“Oh, that’s the rock station...” or “Yeah, they play albums.” Most music stations are
defined in terms of the music they play. Not surprising, since music is the majority of what they
do.

But there is another way...a way that is working! In the face of increased competition
some programmers have chosen to position themselves “above’” the other music station
in their markets. These stations have rejected the traditional “’music definition’’ and instead
positioned their stations in terms of their “communities.” They still play music, but the
music is not necessarily the mostimportant part of the total package.

For an example look at Buffalo. Now before you make any wise remarks regarding
Buffalo, read on and see how the very conditions we all make fun of make for some very
successfulradio at WKBW.

Sandy Beach returned to WKBW as Program Director this past September. He had
previously been with “KB* as a jock for six years before moving to Erie, Pa. to program,
The changes that Sandy made upon his return were small changes in positioning. Those
changes, as part of a total package, helped WKBW attain a 14.7 share of the total 12 plus
audience, outdistancing all other Buffalo stations in the Oct-Nov Arbitron.

Sandy outlined some of the definition changes that he affected, “We moved away from
our standard image of the past. WKBW has been one of the dominant stations in this
market for the past 25 years and we all grew up with it. Primarily it was thought of as a
real teeny-bop rock radio station. What we’'ve done now is become very community-
oriented.”’

What could possibly be more of an HCD {highest common denominator) than the common
experience that all your listeners share—namely the community in which they live? Sandy
explained his philosophy on community orientation, “Virtually anything that goes on in
Buffalo, our personalities are involved. We have our guys all over town doing everything.
Rather than go out just to do promotions in the community, we become part of the
community. If the symphony is having a benefit concert, one of the jocks will be there
leading the orchestra...we’ll publicize it...really make an effort. We make a lot of friends. It
takes time, butit pays off.”

The turning point for WKBW was in fact the blizzard of 1977. The station totally
pulled together with the community and WKBW's coverage of the storm won them many
new fans. The city of Buffalo has a very strong identity, a fact that the station uses to its
advantage.

WKBW carries Buffalo Bills football games and Sandy says, “(The Bills games) give us a
chance to have people sample us that wouldn’t normally be listening to our radio station.
And don’t forget, football is not like hockey or baseball...it's just one game a week. It's
an ideal situation for us.”
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KEN'S KONVOY-—-WQID/Biloxi recently sponsored a Bike-a-thon for St. Jude’s Children’s
Hospital. Station personality Ken Knight leads his lovely “konvoy’ along the route to
over $6,000 in pledges. Prior to the Bike-a-thon, Danny Thomas called Knight on the air to wish
him good luck.

“We all tend to think of radio in terms of contemporary stations only. But the number one
stations are usually ‘personality-MOR’s...old line Pop/Adult stations.’ The WCCO's, the WJR's,
those stations have not only had the numbers, but have sustained the numbers through
community involvementand longevity of morning personalities. Those are the two big things.”

Mornings at WKBW are handled by Dan Neaverth, a Buffalo legend in the most positive
sense of the word. Dan has been with the station for almost 20 years, the last eight as
morning man. He is the announcer for the Buffalo Bills as well as other Buffalo sports
teams. He appears on television often and, if youlive in the city, you know Dan Neaverth,

The image that WKBW projects to its listeners is more than just “that rock station.”
The positioning of WKBW as a full-service, community oriented station has paid off for
Sandy Beach and his entire staff. Buffalo’s self-image may be easier to define than some
other cities, but the successful road WKBW has traveled has other traffic on it too.
See the WMMS/Cleveland feature in this week's issue for another example.

The city you live in is a wealth of things that affect the lives of your listeners. It
does not take extraordinary vision to see these things. Your community is perhaps the
highest common denominator for your radio station. As more and formats intersect musically,
those who can recognize their communities and reflect them can win. As Mike Harrison
said in his column laat week, “Don’t disbelieve that which is obvious just because you're the
only one who gees it.”

Randolph Crosses Over

John Randoiph, former Program Director of WAKY/Louisville, has been named President
and General Manager of Country stations KTOW & KGOW-FM/Tulsa, Ok.

| spoke with John, who has already joined the Tulsa

stations and he explained his transition, *’'You know the old
saying, if you're a Program Director you can’t go into
management. That's just not true. At WAKY | had expressed &
a desire to go into management and | was told | needed
sales experience.” Randolph did in fact go into the sales
department at WAKY for a few months before being con-
tacted by the Jim Halsey Company, owners of KTOW/
KGOW-FM.

The Jim Halsey Company, as John told me, “manage
Roy Clark, Hank Thompson, Oak Ridge Boys, Donna Fargo
and Mel Tillis. Jim Halsey, Roy Clark and Hank Thompson
own the radio stations (KTOW & KGOW-FM). They asked me
to come out to Tulsa in December and listen to their -
stations and make recommendations.”

Johnwas hired to the position of Presidentand General
Manager for the two full-time Country formatted facilities -—
and he’s finding his limited sales experience paying off as o
heisalso curreptly acting as Sales Manager. ;

The transition from Top 40 to Country was not as difficult as you might imagine for
Randolph. He explained, “'| always kept up with Country music. We played a lot of Country
cross-over records in Louisville, and I'd always go to the CMA, so my interest was always there.”

Another Program Director has made the transition to management and John i3 very
happy with the move. The avenues for upward mobility do exist in broadcasting; they
may not always be obvious, but they are there for those who want them. Congratulations
to John Randolph.

Bits

TUT TIX HOT: Tickets for the traveling King Tut Exhibit are premium items in each
market the exhibit visits, and Los Angeles is no exception.'When the dates for the King
TutExhibit were announced in Los Angeles, long ticket lines sprouted up atall locations selling
the tickets. The tickets were sold-out in less than two days. TEN-Q radio had their employees
stand in those long lines to purchase tickets for the station to give away. TEN-Q is
offering Tut tickets to random telephone winners and also to contestants who enter by
mail for a postcard drawing.

The King Tut traveling treasures exhibit will be in Los Angeles until June 15, 1978. It
then moves on to Seattle, New York City and finally to San Francisco before returning to
Egypt. Tut-mania has hitL.A. asit will certainly hit the other cities left on the tour.

SAY IT VERY CAREFULLY: WAQY/Springfield, Ma. recently came to the aid of the New
England Whalers hockey team. It seems the Whalers played their home games at the Hartford
Civic Center the roof of which collapsed under the weight of wet snow (R&R 1-27).
WAQY ran a “Who Gives A Puck Weekend’ in support of the Whalers using the Springfield
Civic Center for their home games. The station gave away hockey pucks and Whaler
sandwiches from Burger King and through community pressure got the Whalers into
Springfield for their remaining home games.

JOCKS-JERKS?: KCBQ/San Diego is running an interesting Valentine’s Day promotion
with Farrell’s ice Cream Parlors. The KCBQ jocks will become soda-jerks at Farrell’s creating
special “Heart Sundaes” for customers. All proceeds will go to the San Diego Heart Fund.

SUPERJOCK TO NARRATE ROCK: The Chicago Radio Syndicate has begun production
of a 24 hour radio special on “‘Rock.” Signed to host the special is WLS/Chicago morning
personality Larry Lujack.

MOTION: Leslie Sole has joined CFTR/Toronto as Program Director. Mr. Sole had been
with CHOM/Montreal before accepting the programming job at CFTR.

Dave Sebastian Williams has joined TEN-QJ/Los Angeles as weekender. Dave was formerly
Music Director of KFl/Los Angeles. Meridith Lifson has left TEN-Q as Music Director and will
be taking some time off commencing with a visit to Spain.

It was good to meet Howard Hoffman of PRO-FM/Providence visiting the West Coast
onvacation.

Congratulations to lona Morris on her appointment as Assistant Program Director of
KNX-FM/Los Angeles.

" oRon, Denver, formerly of WDRQ/Detroit, has joined WBBF/Rochester to do early evenings
10pm).

Don’tforget to send your station news and photos to us at Radio & Records.

Rap Room Wrapped

R&R Convention ‘78 is now less than three weeks away and the deadline for pre-
registration mail is next Wednesday (2/15! Two new guests have agreed to be with us in
the Thursday night rap room. They are Charlie Van Dyke, Operations Director of KLIF/
Dallas, and Don Benson, Program Director of 34Q (WQXIFM)/Atlanta. Charlie’s radi