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IS “NIGGER” A DIRTY WORD ?

FCC’s Hands Tied In Racist Candidate Ad Case

The FCC found itself in the middle
of a heated political/race relations
controversy last week, but by its
own admission was powerless to
act, a situation which generated
even more . The Atlanta
NAACP dispatched a telegram to
the FCC protesting paid political
announcements by gubernatorial
candidate J.B. Stoner on Geprgia
TV which said in part, “If Gov.
Busbee is reelected, he will pass
more civil rights that take from the
whites and give to the niggers.”
Julian Bond of the NAACP stated,
“The word in question is offensive
and obscene to at least one-fourth
of Georgia’s population and quite
probably the others as well,”
and asked that “nigger” be added
to the FCC’s list of “seven dirty
words” deemed unsuitable for
broadcast in the aftermath of the
George Carlin/WBAI case.

Candidate To Recite
‘‘Seven Dirty Words"’
FOC Fairness in Political Broad-
casting Division Chief Milton Gross
said that the FCC could not censor
political broadcasts unless there
was a ‘“‘clear and present danger
of inciting to violence.” Gross
explained, “Once the station agrees
to sell him time, it has no choice
over the contents of his message.”
He added that the Commission
would inform Bond that nothing
could be done by the FCC about
Stoner’s commercials.
Bond in turn ironically declared
that if the FCC would not halt

Stoner’s broadcasts, that the
NAACP would buy broadcast time
for a candidate who would recite

the “‘seven dirty words,” a course
of action which would place the
FCC in a rather touchy situation.

Police Ask Radio’s Help
To Solve Mass Murder

Oklahoma City police are asking
radio stations for their help in sol-
ving the brutal murder of six per-
sons who were shot to death in an
Oklahoma City steak house Sunday
night (7/16). Although there were
no witnesses to the crime, a man
driving along the road to the
restaurant was run off the road by
a car around that time. The man
was so shocked by being run off the
road that he developed a memory
blank. Under hypnosis, all he could
recall wasthat the car that ran him
off the road was a green Oldsmobile
Vistacruiser and that his radio was
playing *“Three Times A Lady"’ by
the Commodores.

So far, the police have determined
that the man was not listening to
an Oklahoma City radio station
because on Sunday night, all local
stations offer religious or talk pro-
gramming and that it was an AM
station because the man did not
havea FMunitinhiscar.

Radio Plays A Key Role
What the police want to know is
which stations with nighttime
signals that penetrate into Okla-
homa City were playing the Com-
modores record and, if they have
music logs, do they have a record

UA Turns Up ELO LP’s
“Out Of The Blue’’; Jet Sues

Jet Records, the Electric Light
Orchestra, and the group’s leaders
Jeff Lynne and Bev Bevan have
filed a motion in L.A. Superior
Court seeking a temporary injunc-
tion to prevent United Artists
Records from “dumping” a large
quantity of ELO's current ‘“Out
Of The Blue” album on the market.

According to Jet attorney Marty
Mechat, representatives from UA,
Jet’s former distributors, called
representatives of CBS Records,
who now distripute Jet, offering to
sell them “‘in excess of half a mil-
lion’’ copies of “Out Of The Blue.”
Quality control personnel from
CBS then examined some of the
albums, and found that many were
warped or had broken shrink wrap,
according to Mechat. CBS then

stated they could not buy the
albums, as they didn’t ‘‘meet CBS
standards,” Mechat told R&R. UA
then allegedly informed a CBS
representative that they would
‘“‘dump”’ the records on the market
on a non-return basis if CBS didn’t
buy them. Jet Records was noti-
fied and activated the legal motion,
claiming that the albums were
partof Jet's inventory according to
congditions of Jet's separation from
UA, and that a significant propor-
tion of the albums were defective.
“Selling any defective albums is
dangerous and damaging to the
career of ELO as artists,” Mechat
stated.

Top UA executives were unavail-
able for comment when contacted.
The hearing on the Jet/ELO mo-
tion is scheduled for August 14.

of playing the song between 10:25
and 11pm Central Time on the
night of July 16. One possible sta-
tion mentioned was powerful bor-
der rocker XEROK/Juarez, Mexico
but police have no definite station
identificationyet.

There are two reasons for the
police’s asking radio’s help: first,
to prove the accuracy of the man’s
hypnootic recall; and, most impor-
tantly, to establish the time of the
Oldsmobile’s presence in the area.

Meanwhile, a second witness has
reported spotting the Olds during
the abovementioned time period
while hearing ‘‘Mandy”’ by Barry
Manilow on the radio. In addition,
that the record originally in ques-
tion may have been Meat Loaf’s
“Two Out Of Three Ain’t Bad”
instead of the Commodores.

Any radio stations having infor-
mation which may be of value to
the solution of this crime are urged
to contact the Oklahoma City
Homicide Dept. at (405) 231-2333.

Arista Saluteé Manilow

|

Arista Records threw a gala tribute party for Barry Manilow on the
occasion of his two-night Forest Hills concert stand last week. The party
was attended by numerous recording stars, radio personnel, political
personages, and company representatives; and featured theatrically
illustrated interpretations of the singer’s compositions, chorus girl routines,
disco roller skating, and a human sculpture of platinum-tinted bikini-
clad ladies holding platinum discs. Manilow was also presented with a
citation from New York Governor Hugh Carey; he and Arista President
Clive Davis (right) are pictured flanking the governor’s daughter Nancy.

More Manilow pictureson Page6.

Courts Urged To Uphold Broadcasters
First Amendment Rights

Two separate courts have been
asked by broadcasters this week to
support their First Amendment
rights. In one action, the U.S. Court
of Appeals for the D.C. Circuit
is deciding whether or not to rule
infavor of an FCC decision permit-
ting radio broadcasters to change
formats using their own discretion

based upon marketplace forces
and competition. The court has
been asked by various citizens’
groups, including the WNCN Lis-
teners Guild of New York City, tc

overturn the FCC ruling.
Public interest organizations
have been given a fair amount of
{Continued on page22)

Arbitron Puts KUPD In Supplement;
Station Set To Sue

Arbitron will publish its Phoenix
market rating report without list-
ing KUPD, while adding a special
separately-bound supplement list-
ing only KUPD’s audience esti-
mates with a warning that ‘‘poten-
tially distortive’ contest activity
caused the separate listing. The
station, meanwhile, has informed
R&R of its firm intent to sue
Arbitron for damages as a result
of the delisting action. Last week
a judge ruled that Arbitron could
delist KUPD as a result of its
‘“Uncontest” promotion, which
Arbitron had determined was dis-
tortive.

Expanding on KUPD’s decision

to go ahead with their legal action,
station General Manager and
legal counsel Barry Leverant
stated, ‘“This action, we believe,
will set a precedent in broad-
casting that will benefit all radio
stations.” The station has formally
requested that Arbitron supply
all diaries used in the Phoenix
April/May 1978 survey, plus all

out-of-tab (unused) diaries, be-
lieved by KUPD to set a prece-
dent (Arbitron has never permit-
ted examination of out-of-tab
diaries). KUPD has also request-
ed all Arbitron’s records pertaining
to the four-man committee which
determined that the ‘‘Uncontest”
was distortive.

KUPD Protests
“Gag Order”

According to Leverant, Arbitron
proposed an agreement last Tues-
day (7-25) for the supplemental
listing, which would allow a position
statement by KUPD defending
their contest to be published with
the supplement. However. KUPD
objected to Arbitron’s insistence
that the station drop all legal action
and enter into a ‘“‘confidentiality”
agreement whereby KUPD’s
statements to the media would be
“limited to the reiteration of . . .
information published in the Sup-
plement or the Policy Statement.”
Leverant termed these provisions

a violation of “KUPD’s right
to free speech, as we would in effect
agreetoa ‘gagorder.’ ”

According to Arbitron, ‘“The
reports are at the printer,” con-
taining the supplemental KUPD
listing. The rating company is
prepared to follow through with its
delisting plan. KUPD also seems
determined to take the case to the
limit. As the station declares in its
position statement: *“The ruling of
the Superior Court . . . was limited
to a denial of a preliminary injunc-
tion. The question of whether the
‘Uncontest’ could have resulted in
diary distortion will be litigated
before a duly empaneled jury at a
trial on the merits to be had in the
near future. At that time KUPD
will present evidence from ex-
perienced professional broadcast-
ers and expert witnesses who
will testify that the ‘Uncontest’ was
not ‘diary distortion’ as defined by
Arbitron. KUPD will not rest until
it is vindicated by a court of com-
petent jurisdiction.’
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Purtan Signs $1 Million
Deal With CKLW

Dick Purtan, the WXYZ/Detroit
morning man who declared him-
self a “free agent” (R&R 7-7),
has signed a five-year $1 million-
plus contract with CKLW across
the border in Windsor, Ontario,

reportedly making him the highest--

MADDOX TO CONSULT

paid personality in Detroit radio or
TV history. Purtan starts his morn-
ing shift at CKLW November 1.

WXYZ General Manager Charles
Fritz told Detroit Free Press re-
porter Chris Stoehr, who broke the

WMAK Moves To
Disco/Black Format

WMAK/Nashville, a longtime
Top 40 station in the market, will
change its format to a “Disco/Black
format” August 14. Barry Mayo
has been named Program Director,
and Jim Maddox of KMJQ/Hous-
ton, architect of a successful Dis-
co/Black format there, will consult.

WMAK General Manager Bob
Rich told R&R, “We’re going to try
to follow the path of ‘Magic’ in
Houston and stations like that;
we are going to play some R&B
hits and some white records. Some
dayparts will be autornated, but it

be live in the important dayparts.”

New PD Mayo was most recent-
ly at WRAP/Norfolk, and before
that programmed KALO/Little
Rock, where according to Rich he
ran essentially the same sort of
format WMAK will adopt and
“brought that station to number
one.” WMAK has already started
“interspersing some music now;
the music is changing.” No air
personalities will be retained from
the Top 40 format, but three have
been transferred to WMAK'’s Top
40 FM counterpart, 92Q.

FCC Lifts License Of
Calif. Black-Owned Station

The FCC has denied the license
renewal application of Golden
Broadcasting Systems Inc. for
its station KOAD/Lemoor, CA.,
citing misrepresentations in pre-

Roshkind Pleads
Guilty To

Tax Evasion

Michael Roshkind, Vice Chair-
man of Motown Records, admitted
he knowingly failed to declare
more than $140,000 in taxable in-
come in 1972, and pleaded guilty
before a U.S. District Judge to a
single count of tax evasion.
by a Federal Grand Jury in March
on two counts of tax evasion, orig-
inally pleaded innocent to charges
that he neglected to pay taxes on
more than $236,377 in taxable in-
come in 1972-73. He faces a max-
imum possible sentence of five
years and a $10,000 fine on the single
count, with sentencing set for Sep-
tember 15.

WXRT CAPTURES WORLD'S
OLDEST PROMOTION MAN —
WXRT/Chicago played host to a
man they describe as “‘the old-
est record company promotion
man in captivity.” Erwin Barg
of the independent firm Progress
Records just celebrated his 80th
birthday, and has been pro-
moting records for just 24 years
as a late-blooming career act-
vity. He'’s pictured at right in a
station T-shirt with an WXRT

representative.

vious applications. The Commis-
sion, in explaining this rare in-
stance of a license revocation for a
black-owned station, stated that
co-owner Clark E. Parker had
established by his pattern of con-
duct that renewal of the license
would not serve the public inter-
est. However, the FCC expressed
concern that the revocation would
reduce the number of minority-
owned radio stations (blacks own
57 presently), and invited minori-
ties or others to file for either
interim or regular authority to
operate KOAD.

The FCC’s reasons for its deci-
sion centered on Parker’s alleged
inadequate supervision of the sta-
tion operation, and his ‘“‘conscious”
omission of a “debt obligation
from a financial statement.”
Various other “misstatements’’ in
renewal applications were cited,
and Parker’s conveying of a
“totally misleading picture” of
the station’s news and public
affairs programming was also a
factor. The FCC decision came
about after Parker appealed a
Commission Administrative Law
Judge’s 1976 decision denying his
renewal application.

Second Trial
Ordered For
AllenKlein

Allen Klein, former manager
of the Beatles, lost his bid to avoid
a second trial in federal court on
six counts of tax evasion. Klein’s
first trial ended in a mistrial when
the jury failed to agree on a verdict.
However, the three-judge Court of
Appeals ruled that a second trial
would not constitute ‘‘double jeo-
pardy” for Klein.

Among the charges against Klein
are failure to report more than
$216,742 allegedly received from
sales of promotional records from
1970-72 and underpaying his taxes
by more than $125,000 during the
same period.

Purtan story, that the station and
ABC Radio “made Purtan the lar-
gest single offer ever made to an
ABC air personality...Dick chose
to affiliate with a foreign station
and declined our offer.”” Fritz add-
ed that WXYZ would continue to
use Purtan in the morning shift
until he moves over.

Included in Purtan’s new CKLW
contract is a provision for daily
door-to-door chauffeured limo ser-
vice. In addition, Purtan’s pro-
ducer, Tom Ryan, who started with
Purtan years aga at WKNR/De-
troit, will be moving to CKLW as
part of the deal. Current CKLW
morning man Tommy Shannon will
remain at the station in a different
air shift.

the revelry.
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America celebrated its signing of the J. Gelis Band with a party
n Harbor whiie 600 guests enjoyed the sea cruise. EMIi’s
with the group and friends at the height of

Deregulated Cable To Kill Off Radio?

Dear R&R:

I hope everyone in our industry
had the opportunity to read the ex-
cellent article on ‘“TV of Tomor-
row” in the July 3, 1978 issue of
Newsweek.

There are several opinions ex-
pressed concerning the future of
the Communication Act Rewrite
and the effects which will come to
TV and cable that will spark some
thinking.

If you think this won't affect your
radio station or record company
you'd better get out now! Cable
systems are already giving com-
mercial free evenings of entertain-
ment, not hours.

Network TV will be forced to
compete with cable systems that
will have the ability of instantly
polling viewers on their opinions
concerning anything. As simple as
pushing a button on a control panel,
we will be able to get the most ac-
curate radio ratings we could ever
ask for. And we could survey all
the TV audience in minutes.

Yes, that’s right! While they sit
in front of an 84 inch screen with
the question “What radio station
did you listen to on the way to
work today?”’ glowing in their faces,
your “overnights’’ may determine
whether your morning person was
really as good as you thought.

But think for a moment. If TV
and more specifically cable systems
become so culturally important to
everyone, when will they have time

to listen to radio?
And when someone does listen

to radio, will it be *music channels”
on the systems of the cable com-

panies, or real commercial radio?
The time is now for everyone to
realize the most important law to
be passed in recent history is the
new Communication Act of (what-
ever year it finally gets off) and
don’t be fooled by the word de-
regulation. Deregulation of cable
° TV could kill network TV for the
middle class; video cassettes com-
bined with cable would dwarf com-
mercial TV and radio for the rich
folks. The poor would be stuck with
good old UHF and VHF on the
video and commercial radio, and
everyone knows what advertisers
think of low-income audiences.
And with rating services using

direct one-to-one, non-weighted
sample on the cable system, will
radio be forced to program into
the cultural level of the cable aud-
ience as opposed to those who are
really available to commercial
radio?

The real point of all this is that
we as Americans have a responsi-
bility to the people, to our industry
and to our children’s children to
think, then speak our minds on
the Communications Act Rewrite.

Remember, Howard Beale (‘‘Net-
work"’) isn’t dead. He’s just about
to be born!

Dwight Douglas

Burkhart/Abrams & Associates

Pasadena Judge Lifts
Broadcast Ban From Court

Pasadena Municipal Court
Judge Gilbert Alston declared a
California judicial rule which had
prohibited cameras and micro-
phones inside courtrooms, “an
unconstitutional restriction on
broadcast journalism’s access to
the courts.”

Acting on a motion by attorneys
for the Radio & Television News
Association, Judge Alston permit-
ted a KGIL radio reporter, a KABC-
TV reporter, and a still photo-
grapher from the Pasadena Star-
News to record, photograph and
videotape a preliminary robbery
and assault hearing.

Although no action in Municipal
Court sets.a legal precedent the
Wednesday (7/26) incident marked
the first time in over a decade that

cameras and recording equipment
were allowed into a California
courtroom.

Citing freedom of the press
and the public’s right to know as
the basis for his decision, Alston
clarified his position by stating he
would continue to allow accesson a
case-by-case basis, providing both
prosecutors and defense lawyers
had noobjection.

Roger Grace, attorney for the
Radio & Television News Associa-
tion, described the action as “‘a
breakthrough for us so far as other
judges in the state seeing that it
works,” adding, ‘“This wasn’t an
experiment. It was actual news
coverage. The evidence is conclu-
sive now that this does not disrupt
the courtroom.”
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Capital Cities Communications Shows Healthy Results

First half and second quarter financial figures for Capital Cities Communications were
cause for enthusiasm at the company, as profits were up over 30 percent for the first six months,
hitting the $26.9 million mark. First hali sales were up 22 percent, from $143.8 million last year to
$175.4 million. The second quarter accounted for 60 percent of the year's profits thus far, with
$16.2 million, up almost 35 percent from last year's $12 million for the same period. Gross income
rose almost 19 percent from $80.8 million to $95.8 million

Taft Sets First Quarter Record

Taft Broadcasting's first fiscal quarter (which ended June 30) showed record profits of just
under $6 million, up well over 40 percent from $4.2 million in the same period last year. Gross
income was up 32 percent, from $33.2 million to $43.7 million. The company’s broadcast division
led the way with profits up 28 percent and sales up almost 25 percent to over $20 million. The
company also declared a quarterly cash dividend of 16 cents a share on its split common stock

FCC Complaints, Inquiries Up In May

The FCC reports that it received 3402 public complaints in May, up almost 5 percent from
Apnl's figure of 3245 Other comments and questions accounted for 2041 inquiries, compared
to Apnl's 1952

Station Representatives Association Promotes
Standard Radio Invoices

The Station Representatives Association, along with the American' Association of Adver-
tising Agencies, has begun a new campaign supporting the use of a standard radio invoice intro-
duced in 1971 They point out that while 80 percent of TV invoices are presented in standard form,
less than 20 percent of radio invoices qualify, and that with increasing computerization of ad
agency billing functions, the standard invoice will speed up the collection process. The SRA has
made arrangements for individual station information to be included on the forms if necessary,
and s planning to offer bulk discounts on the standard form.

NAB Survey Shows Radio Revenues Up,
Profit Margin Down In 1977

An NAB survey of 1813 radio stations shows profit margins down slightly in 1977 from 1976,
owing to rising expenses, but broadcast revenues up over 12 percent. The average profit margin
before taxes was 7 percent last year, compared to 7.04 percent in 1976. Total time sales for the
average station were $270,800, up 11.5 percent over 1976, with national and regional sales ac-
counting for the biggest jump. Total broadcast revenue for the average station hit $269,000, up
12.1 percent, while expenses reached $250,200, up almost 13 percent over the previous years.
Even though the average profit margin was down slightly, the average profit itself was up 2.7 per-
cent to $18,800.

Farmers Insurance Uses Radio For Information Campaign

Farmers Insurance Group of Los Angeles is using 350 radio stations in 24 Western states to
convey a message about the company's discounts and deductibles policy (having clients pay for
small claims while lowering rates on major policies). The campaign runs to December 3. Farmers
also cosponsors radio broadcasts of the L.A. Rams and San Francisco Giants.

Western Airlines "“Blitzes” Radio

Western Airlines began a “Summer/Fall Radio Blitz" July 29 in ten markets (Los Angeles,
Miami, San Francisco, Portland, Denver. Salt Lake City, San Diego. Minneapolis, Vancouver,
and Seattle). The 60-second Western spots will promote fares and destinations in a jingle style.
The company has also started a four-way radio co-op program in L.A., San Francisco, and San
Diego along with Budget Rent-A-Car, Island Holiday. and Aloha Airlines, promoting Hawaiian
vacation packages

RSO, Dr. Pepper On Joint Pepper Upper

RSO Records and Dr. Pepper, along with MCA/Universal Films, have jointly announced an
extensive marketing campaign called "The Pepperization Of America,” tying in the "Sgt. Pepper”
film and soundtrack album with the soft drink. Free Sqt. Pepper posters will be offered to purchasers
of Dr. Pepper six-packs, along with offers for an exclusive EP of five songs from the album. Special
display cases tagged “"Be A Pepper, See ‘Sgt. Pepper’, Drink Dr. Pepper, Hear 'Sgt. Papper™ are
set for grocery and convenience stores across the country. And Radio & TV advertising campaigns
tying in the film, album, and soft drink will begin in all markets where the offers are being made.
Obwiously, there's no signs of a Pepper shortage in the next few months.

Comedy Syndication Offered

Interaudio Assoclates is offering a syndicated radio show called “The Comedy Hour,"” hosted
by AOR Program Direcfor Sonny Fox. The program includes recorded bits by comedians ranging
from Groucho Marx to Monty Python and George Carlin (presumably omitting the “Seven Dirty
Words"” routine). More information can be obtained from Interaudio at 115 Dikeman St., Hempstead,
NY 11550, (516) 483-8321

Broad Street Buys Two Florida Beautiful Music Formats

Broad Street Communications Corporation has purchased stations WVCG-AM and WYOR.
FM. both located in Coral Gables, Florida for $4,850,000. Both stations have beautiful music for-
mats covering the Miami/Fort Lauderdale market. Folk wing FCC approval the stations will be op-
erated as part of the Insilo Broadcast Group, the major operating subsidiary of Broad Street

TV News

CBS Sweeps Top Five, Wins Week

CBS placed six shows in the Nielsen top ten for the week ending July 23, including the first
five. That circumstance enabled the network to win the week’s rating contest easily with an average
14.6, compared to the 12.7 earned by both ABC and NBC (with ABC scoring & slightly higher av-
erage share to take second place). “One Day At A Time" was the top program for the week, followed
by 2) "MASH"” 3) "All In The Family” 4) “Lou Grant” 5) “Switch” 6) "Quincy” (NBC) 7) “Three’s
Company” (ABC) 8) “Starsky & Hutch” (ABC) 9) CBS movie “The Magnificent Seven Ride” and
10) “Rockford Files” (NBC).

KNXT-TV Given Short-Term Renewal

ENXT-TV. a CBS O&O in Los Angeles. has just been handed a short-term license renewal ex-
pected to be “good for about a year.” FCC Commissioner Jim Quello disagrees with the action
taken and says it resulted from “the FCC's lack of authority to impose sanctions against the networks
themselves.” Quello says he feels that the sanction is unfair to CBS, which has a “long term record
of meritorious news and public affairs service,” and that its unfair to KNXT whose reputation in their
local community is damaged

Apparently the other six commissioners felt compelled to take CBS to task for its deception in
promoting its "Heavyweight Championship of Tennis" series, which was promoted as “Winner Take
All"” when in effect losers shared also However, Commissioner Quello believes that a “short-term
renewal of a station for the dereliction of a parent network is unprecedented, and in this case, un-
warranted and unreasonable.” Quello also noted that 1) CBS has instituted massive correction ac-
tion, 2 the two key CBS executives most involved were replaced, 3) the CBS Sports Department
was completely restructured, and 4) CBS's new president appeared nationally on two separate
occasions and publicly apologized for what he termed the inexcusable misleading "Winner Take
All” promotion. According to Quello, the other networks were hurt more by the deception than the
public, which saw the “world's leading best-paid tennis players in earnest competition.”

Arbitron's ratings for the week ending July 14 showed all three networks making their presence
known in New York and Los Angeles. NBC's "Quincy” topped the New York list, followed by the
All Star game on AéC, 3) "Charlie’s Angels” (ABC) 4) “Alice” (CBS) 5) “Starsky & Hutch” (ABC)
6) a tie between ABC's Thursday movie, NBC's Sunday movie, and CBS's "All In The Family,” and
9) a live-way tie between CBS's "Lou Grant” and "One Day At A Time"”; ABC's "Happy Days” and
“LoveBoat,” and NBC's "Rockiord Files.”

In Los Angeles, the All-Star game headed the standings, followed by 2) “Happy Days” and
"Quincy” tied 4) ABC's Thursday movie 5) NBC's Sunday movie and “Three’s Compnay” (ABC) tied
7) "Charlie’s Angels” (ABC) 8) a tie between ABC's "Fantasy Island” and “Starsky & Hutch,” and
10) a six-show tie between ABC's "Carter Country,” “Eight Is Enough,” and “Love Boat”; NBC's
"Project UFO" and “Rockiord Files”; and CBS's "All In The Family.”
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ON SATURDAY AND SUNDAY NIGHTS,
AUGUST 5th & 6th

SPONSORED BY POLYDOR RECORDS

PRESENTS

JOHN BELUSHI

DISCUSSING HIS FIRST FEATURE FILM
" ANIMAL HOUSE"

A NEW RELEASE FROM MCA

FOR MORE INFORMATION ON ""THE COMEDY HOUR"

CONTACT: |NTERAUDIO ASSOCIATES
115 DIKEMAN ST.
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The Grand Old Man Of Broadcasting

With the retirement of G. Harfield Tweet this past week, the broadcasting industry
has seen the last of the true giants who followed Marconi’s footsteps.

It was, in fact, G. Harfield Tweet who spurred Marconi into inventing radio by taunt-
ing him with the words, “Hey Maca--Roni! Bet you can’t invent radio!”’

When later, young David Sarnoff launched his career by intercepting the distress sig-
nal from the Titanic, it was Harfield Tweet who tried to get Sarnoff to reply to their mes-

| sage with paid advertising. This clearly put Tweet down in history as the father of com-
mercial broadcasting. ‘‘Hello and help. This is the Titanic. We're sinking. Send help!”’ f
Tweet’s proposed response: “Are you tired of that irritating itching sensation? Well, Prep-

| arationH can....”

f Then in the 1920's Tweet was the first to propose the broadcasting of an election night.
He triumphantly announced the election of Calvin Coolidge, which was unfortunate be-

| cause Warren G. Harding had just been élected.

By the mid-twenties, Tweet had perfected what was to become the most frequently
heard single thing on radio: static!

, By 1930, Harfield Tweet had invented what was to become known as The Newscast.
; » ] | Others, primarily Lowell Thomas take the credit for this innovation, but it was Tweet
g ol fxef’;sf ”[;‘;Z'cg’f;iffz‘:’: ® Project participant Eric Woolfson. | b pioneered newscasts for over five years before Thomas or Floyd Collins ever thought
= i of it. Unfortunately, through an oversight, Tweet’s newscasts were in Armenian and very
few could understand them.
‘ When the dark clouds of war moved over Europe in 1938, Harfield Tweet dedicated
| his life to the discovery of an alternative to AM and FM. He called it silence! He tried to
get the networks to buy the patent for twenty million. The device he invented, consisted of
|a sledge hammer and a booklet of instructions on where one should strike his radio.

Many may remember Harfield Tweet’s memorable broadcast at the time of the Hin-
denburg disaster. It was at the very time of the Hindenburg disaster, and was only a few
blocks away where Tweet reported an incident involving a beer truck sideswiping a blue o

| ‘37 Packard. ‘

Perhaps Tweet’s proudest accomplishment was his discovery of Walter Cronkite.

| When asked how it happened, Tweet glowed as he related the story of how he had been
| listening to John Cameron Swayze on NBC when he dialed over to CBS and discovered
Walter Cronkite.

As I mentioned earlier, Harfield also was the inventor of radio sales as we know it to-

day. Ah, the sponsors. The bicycle pump repairman in Pomona he’d forced into sponsor-
s - ing all pro football games; the scissor sharpener he’d once gotten to buy seven full drive-
A dancer portraying a gigantic Bic Mac (great buns . .. ) adds to a tribute | time hours of polka music, seven days a week, 52 weeks a year. yes, we’ll miss him...go-
S o etedNo KW ek pc dm palCiB JIRGlasWeingiss S e | ing into retirement at the Home For Old Broadcasters across the street from the State
K Home for People with Wide Faces and the Institute For The Partially Silly. In a way, we
almost envy you, G. Harfield Tweet!

* ok ok ok R

Let’s dip into the old nurf bag and see what mail Q& A’sarein there...

Question from an anonymous lady reader (a guy who reads anonymous ladies) :
l “Dear G.O., can turtle oil really make me more beautiful?”’
, Answer: “Turtles without oil are less attractive than with." )

k ok ok ok Xk
A&R man Tommy LiPuma writes: “Do you have a good recipe for the Glendale PTA?”

Answer: “No, Tommy, we don’t.. most certainly not! And if we hear of you trying to cook
the Glendale PTA in any form we’ll call the police!”

LI

Pictured (I.r) are producer Lee Guber, Dotty Williams and her husband,

WNEW air personality William B. Williams, and Clive Davis. Johnny Magnus, KLLAV/Las Vegas Jots...“Did Bette Midler play the role of Godzilla

in the Japanese horror film?”’
A
[ A

Answer: “No (this question is often asked...the answer is no).”
Y '
\ 1 /% ﬁ

LI
Shown at the party are (I-r) George Benson, Manilow, Stanley Turrentine, | . . .
and Roberta Flack Well, that’s about it for the old mail bag today and it's about time!

Question from a dolt in San Antonio...“Did Sheb Wooley and Harry Reasoner once
sing together?”’
Answer...“Yes...they were known as Wooley and Hairy!”

* ok ok ok %

Question from a door to door tuxedo salesman in Tijuana: “What is Mike Kasabo’s
o favorite pastime?”’ !
) \& Answer: “Watching people go berserk in laundromats when the dollar bill changer ¢ ’
i\ doesn’t work. Mike also enjoys gawking at fat people getting off buses.”

* ok ok ok %




Rock n'roll dreams come through in

- PARADISE BY THE DASHBOARD LIGHT,

an epic single from the Epic/Cleveland International platinum LP Meat Loaf *Bat Out Of Hell”

Female Vocal:
ELLENFOLEY

Play By Play:
PHIL RIZZUTO

LY
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Already OnFrom The LP Cut:

99X 14 WPHD 3 WDRC
WRKO22  WFEA27 WPJB
. o | F-1057 K-10425 WZDQ
AND  PROFM24  CK-10129 WCUE
g— WICC 22 WTMA 13 WINW

Records is a division of
The Cleveland

{

wWCOD
KSKG

KSDN

WIGY

Entertainment Company Distributed by CBS Records. Inc.
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Walden Plans Otis Redding Film

“The Otis Redding Story.” a feature film to be based on the life of the
late soul singer, is being initiated by Capricorn Records President Phil Wal-
den. Walden, a childhood friend of Redding's, later served as his manager

A combination of drama and music, the film (still uncast) will focus on the
characters of Walden and Redding as they grew up in the South during the
civil rights era before shifting into Redding’s musical career

Redding recorded a number of hits for Volt Records before his untimely
death in a plane crash in 1967. His best-known song, "Dock Of The Bay,” was
a posthumous hit later that year

Atlantic Bows Product
Management Dept.
Under Lewis

Atlantic Records has created a
Product Management Department to
serve as liaison between artists and
managers and the company's various
departments. Product Managers will
deal with merchandising, advertising,
promotion and publicity in all phases.
Jim Lewis, formerly Assistant to Sr.
VP/General Manager Dave Glew,
was appointed Product Management
Director. Glew commented, “With the
continual success and rapid growth
of Atlantic, we believe that this new
department will be invaluable in in-
suring the maximum focused effort on
behalf of the artist and the music.”

Voyage Records
Formed By Vincent

John Schoenberger

Schoenberger Named
Director-Special Projects
For Arista

John Schoenberger has been
named Director, National Promotion-
Special Projects for Arista Records
Schoenberger will direct specific al-
bum projects and new artist devel-
opment campaigns as well as coordin-
ating various pre-release and in-per-
son promotional activities, reporting
to National Promotion VP, Scot Jack-
son. Schoenberger was most recently
Associate Director of West Coast Al-
bum Promotion for Arista and served
as Director of National Album Pro-

motion for both ABC and Sire. <: e \. -
High School Students w
Going For The Bucks I |

Stan Vincent

> e

A survey of a suburban high
school by Trendex indicates that
increasingly more students are
seeking after-school jobs in order
to earn spending money. SO per-
cent more students over a two-year
period held part-time jobs, and
their prime motivation was money.
The money was intended for spend-
ing money, or secondly to save
for large purchases (cars, stereo
equipment, etc.), or lastly for edu-
cational coets.

Voyage Records, a new inde-
pendent label, has been formed by
Stan Vincent, who will serve as
President. Vincent's background in-
cludes stints as a record producer
(Lou Christie, the Five Stairsteps) and
ooncert promoter. The label has signed
four new acts, with first release set
for this month. In addition, Lou Ragusa
has been appointed Executive Vice
President; he was most recently Vice
President, International Music Pub-

lishing at CBS.

Glutting The Market
With Survey Research?

Survey researchers are saturating the sample market, according to figures
listed in a trade advertisement by Survey Sampling Inc. The ad was designed
to point up sloppy sampling methods that cause burnout in potential respond-
ents, but points out in passing that a full 56 percent of American homes are
contacted by survey researchers each year, Proceeding to its point, the ad con-
tinues by estimating that 154 million requests to participate in surveys are
made each year, but that only 91 million interviews are granted, making for
a refusal rate of 43 percent. Further, while 43.6 percent of U.S. homes are nev-
er contacted, just 11.7 percent receive 49.6 percent of the requests for inter-
views

The conclusion to be drawn for radio is that clearly a lot of people are be-
ing besieged by surveyers, and that the refusal rate indicates that a lot of those
people are becoming increasingly unwilling to cooperate. With radio stations
now adding to the glut of survey research being conducted, the importance of
proper sample selection is evident. Another point. -people are getting sophis-
ticated, even jaded, about surveys. Your passives may not know their music
cold, but they're quite likely to be aware of your survey-taking aims.

ret

| \\

\ \}..\
IGM Introduces MARC VII Production Unit

IGM has announced the development of its MARC VII (Manual Assist Remote Control) for control of produc
tion room elements in the creation of commercials. The unit controls seven audio sources and up to 84 tracks on mul
ti-track recorders. Consisting of a simple keyboard and a CRT, the MARC VII includes a built-in elapsed time read-
out, which enables the operator to add overlaps and fades, multiple starts and special effects, at precisely con
trolled moments. In addition, the unit can back-cue turntables plus, differing voices may be placed an separate
cartridges and started at precise times. The I{ARC can also be used simultaneously as a DJ programming assist and
a production control. Further details from IGM, 4041 Home Rd., Bellingham, Wash. 98225

ERR WAVES BY BOBBY OCEAN

PIPES, You JusT
HAD TWO FEMALES
BAKK TO BACK...

€)



The Song
That’s Selling &
The Album

Mary Macgregor...In Your Eyes

SW 50025

Producedby &
TOM CATALANQ@
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PLAYING NOW

KH]
KFRC
WZZD

MAGIC 91

KJR

- B100

KJOI
KDON
KREM

KING-SEATTLE
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RECORDS
. ABC DELIVERS

Gil Rozzo has left WPEZ/Pittsburgh as General Manager, and a very familiar name
is the new Vice President and GM of the station: Mike Hankins. Maybe you remember
Mike as Mike McCormick of WLS/Chicago. Mike managed WNDE and KAUM-FM
prior to joining WPEZ. He will report to President John Gibbs. And they’re still looking
for a programmer!

This one hit about 3.2 (mild, no damage) on the Street Talk Rumor Scale: Is Motown
about to be purchased by Polygram? Word is the tab would be around $200 million with-
out Jobete, the very lucrative publishing wing.

Well, now you know that WMAK /Nashville is going ‘“‘disco” but don’t put away your
scorecard just yet . . . add KINT/EI Paso as another conversion to “disco.” KINT-FM
will remain rock but, exclusive of morning drive, when the two stations will simulcast
Top 40, KINT-AM is now very danceable. The change happened Wednesday (8-2).

Belated warm wishes to T.J. Lambert and his new bride Renee, who were married
July 3.

Still more good news . . . Ed & Cheryl Greene are the proud parents of their first
baby girl (goes with their two boys very nicely) born July 19th. Allison Lee Greene’s
Daddy is the Assistant Program Director and Music Director of KIMN/Denver.

John Driscoll has not only resigned his PD position with TEN-Q/Los Angeles, but
he’s left the station completely. John’s last airshift was last Friday (7-28) and he’s on
the loose.

This is the year of male-female duo hits and WAKY /Louisville has put together what
they consider to be the ultimate “‘pairing.”’ Trigger Black has constructed a version of the
tune “You Don’t Bring Me Flowers,” sung as a duet by Neil Diamond and Barbra
Streisand. The special duet was blended together by Trigger from each artist’s solo version
of the song and the results have Columbia execs wondering what to do next, it’s so good!
Wait ‘til Rona Barrett gets a hold of this one.

Denise Gorman, Music Director of K100/Los Angeles, will reportedly join Ron
Alexenburg’s “‘as yet unnamed label” as National Promotion Coordinator. A great job
for a super person.

By some unbelievable quirk of fate Randy Jay’s birthday was left out of last week'’s
Industry Calendar. Now of course the KTLK/Denver Music Director wouldn’t mention
ittous, but we want to put it right. And we will. Next year.

Gerry Peterson has been appointed Special Assistant to the Governor of the State
of Mississippi. Gerry will be dealing with the entertainment industry as it relates to
Mississippi, encouraging the use of the state as a movie location and other duties which
have not yet been defined. It may not be too long before it’s Senator Gerry Peterson.

Grace Slick is sick. No, really. She won’t be on stage with Jefferson Starship on the
rest of their tour and some are even saying she’s out of the group for good. One thing’s for
sure, she’s too rundown to be performing and is taking a long rest.

Buddy Hollis, the Program director of the very successful WWCK/Flint, will leave
for WLOL-FM/Minneapolis this month to kick off their new Soft AOR format. The Twin
Cities FM had been Beautiful Music and will convert on August 20th.

Jackson Browne and Dan Fogelberg joined the Eagles on stage in Kansas City for
their encore rendition of ‘“Take It Easy’ (which Browne co-wrote). The group and guests
also did a crowd pleasing version of “Kansas City” for the 60,000 in Arrowhead Stadium.

THEY'RE BOTH WINNERS—At the recent Bobby Poe Convention Y-100/Miami programmer Bill Tanner received
two awards which he could not be present to accept In Bill's absence Joel Denver, PD of 96X/Miami, accepted
for him (as well as picking up his own award). When Joel returned to Miami, he delivered the awards to Bill
and got “the fifty cent tour” of the Y100 studios. Shown are the winners and their awards: Bill Tenner on the
laft and Joel Denver on the right

()



WRKO add
KRBE add
WLSLP cut
CKLW add
WDRQ add 32
KDWB add 29
KXOK add

WELCOME TO

“HOLLYWOOD NIGHT

A STUNNING FOLLOW-UP SINGLE
TO THE SMASH HIT “STILL THE SAME”
FROM THE ALBUM

J lrafiger uy Totwrn
'.\s.:v- 11698

P
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KIHS-FM add 21 ,’?Q 3 KCPX g!eb 27
KFl add ‘ ) : KRSPon
KJR add KTKT on
JB1050n : - KANCadd
WPHD add KLIV25
KAKCadd . . KERN on
KRTH30-27 . | 3% WTACon
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WASHINGTON REPORT

Update

by Jonathan Hall

Rewrite Update

1) NAB lists pros and cons of H.R. 13015 for its executive committee — most of whom were in town on
Tuesday and Wednesday. (See below)

2) Rep. Lionel Van Deerlin continues to hold hearing on Common Carrier portions of proposed bill.

3) House Communications Subcommittee gets feedback from broadcast groups — mostly negative on
proposed fees, (R&R 7-28). According to Chip Shooshan, the Subcommittee’s Chief Counsel, the proposed fee
system was prepared as a starting point for discussion. Radio broadcasters wishing to make recommendations
on the fees are encouraged to contact Rep. Van Deerlin directly.

4) Nicholas Johnson, head of the Citizens Communications Center, while bicycling around Iowa begins
putting together a coalition of public interest groups, including Iowa farmers, to study the implications of the
bill. Some groups likethe U.S. Church of Christ are already on record as opposing the bill.

5) Van Deerlin schedules six field hearings (see below) during Congressional summer recess to give the
public a chance to comment on bill. Anyone wishing to make comment must write the Congressman at least
sevendays prior tothe scheduled hearing.

6) Townes Osborn, Ex-Director of National Citizens Communication Lobby, attacks House Communica-
tions Subcommittee for not having enough copies of the 200 page bill to give out to interested parties prior to the
hearings. Subcommittee counsel Shooshan tells R&R that public groups got a good portion of 300 copies supplied
to his office and that the U.S. Documents office has been asked to make more available. Shooshan also feels
citizens groups could have bill reprinted as ‘‘a service on their own.” 5

Field Hearings on H.R. 13015, the Communications Act of 1978, have been scheduled as follows:

August 18th John McCormick Post Office & Courthouse
5 Post Office Square
Boston, Massachusetts
August 22nd Dirksen Federal Building-Ceremonial Courtroom
219 South Dearborn St.
Chicago, lllinois
August 25th Mooth Courtroom-School of Law
UCLA
Westwood, California
August 31st Denver, Colorado — location to be announced
September 8th Trenton, NJ — locationto be announced.
September 23rd U.S. Court of Appeals Room 105

600 Camp St.
New Orleans, Louisiana

NAB Lists Pros And Cons On Rewrite

NAB'’s Government Relations Department listed for its Executive Committee plusses and minuses of the
proposed rewrite which will appear in NAB offical house organ, Highlights, this week.

NAB’s PROS for radio include: 1) indefinite license, 2) does away with all equal time and Sect. 315 require-
ments, 3) does away with access requirement for Federal candidates, 4) repeals Fairness Doctrine, 5) repeals
“lowest unit rate,”” 6) no ascertainment, 7) FCC would be prohibited from involvement in formats or program-
ming, 8) norestrictions on commercials.

NAB’s CONS for radio include: 1) does away with *‘public interest” standard, 2) established a fee, 3) peti-
tion to revoke could be filed by any interested party, 4) an EEO complaint might be used by new Commission
in revocation proceedings, 5) ownership restrictions would reduce number of stations that could be collectively
owned, 6) new Commission might consider cross-ownership at time of petition to revoke, 7) greater market-
place competition and the end of clear channel operations, 8) noall-channel receiver provision.

It should be noted that R&R received this list as we were heading to the printer and we have not had a
chance to ask the staff of the bill’s authors, the House Communications Subcommittee, to comment. However.
the NAB analysis appears to be rather straightforward even though many of its objections are speculative.
This is due in part to the nature of the bill which fails quite often to be specific in its language.

Learning The Ropes

Notice: What you are about to read is a very dramatic decision and chances are you won't ever see it men-
tioned in any other trade journal. One reason for R&R’s opening a Washington office is to provide a layman
knowledge of how communications regulation of radio stations works for a new breed of radio managers, of
all varieties — general, station, operations, and most importantly, program. In the following story regarding
KONO/San Antonio, a station facing a license challenge because of its minority hiring record, the FCC's decision
to renew the station’s license was challenged in the U.S. Court of Appeals for the District of Columbia Circuit.
This is a name which you should note, since it is estimated by one attorney that 90 percent of all FCC decisions
whichare appealed are appealed to this particular court.

You Better Watch Out

‘“The Courts really shit in our face’” said an FCC staffer. The reference was to the U.S. Court of Appeals for
the District of Columbia Circuit which is asking the FCC (which in turn is asking KONO), for more information
about the station’s employment practices during its 1971-1974 renewal period. The FCC had already made its
investigation and decided to renew KONO’s license based upon statistics showing that their current record is
better than ever. The implication for all stations is that they cannot wait until challenged and then ‘“‘beef-up”’
their numbers.

According to the same Commission person, it has been the FCC’s practice in the past to give more credence
to a station’s “‘post renewal term improvement.” The Court of Appeals action against letting that practice stand
means that stations should “watch out,” according to a second FCC source. This prompted a prominent Wash-
ington attorney toask ‘‘what’s all this talk about deregulation?"’

Therefore, the Commission ordered KONO to submit information on:

1) Pull and part-time employees hired from August 1, 1971 to August 1, 1974, including date of hire, job title,
starting salary, race/national origin and sex ;

2) All recruitment and hiring procedures used to fill each of the vacancies and, if available, the number of
applicants for each position and their race/national origin and sex;

3) All employees promoted, indicating full or part-time, job title formerly held, salary, date of promotion,
the jobtitle promoted to, salary, race/national origin and sex

4) All full and part-time employees terminated indicating their job title, race/national origin, sex and ter-
minationdate

The FCC also invited KONO to submit any information available to support its statement that it had em-

ployed minorities for 45 years. .
{Continued on page 22)

Reagan Challenged On
Personal Attack

On April 17, 1978, Ronald Reagan,
former California Governor and
past Presidential contender, aired
a commentary on 250 stations en-
titled ‘‘Suicide Lobby.” In it, he
outlined a strategy geared toward
making ‘“anti-communism un-
fashionable’’ in this country, which
Reagan says was plotted during
post-WWII and is still being con-
tinued. R&R learned that Jim
Krugman of the law firm Krugman,
Capnick, & Grimshaw of Patterson,
New Jersey, has mailed a letter to all
the stations having aired “‘Suicide
Lobby’’ claiming a violation of the
Commission’s rules and alleging a
personal attack on nine persons
or groups including Daniel Ells-
berg and Dr. Benjamin Spock.
The letter states, “In the inter-
ests of resolving this matter with-
out further action on our part, our
clients are amenable to making
one response on behalf of all.”
Accompanying the letter was a
cassette recording of a response
by actor Ossie Davis, a long-time

civil rights activist, supporting
U.S. disarmament,

AreStations Airing
The Response?

Here's how things stack up.
Dick Hildreth, of the Washington
law firm of Fletcher, Heald, Kene-
han, & Hildreth, says that the re-
sponse is a “mish-mash of Fairness
Doctrine and personal attack.”
Hildreth wouldn’t be surprised,
however, to learn that stations
may have been intimidated by the
letter and cassette, but he’s advising
stations not to run it on the basis
that the cassette they are being
asked to air doesn’t even address
the question of personal attack.

Out in L.A, Charley Jones,
President of O’Connor Creative
Services, who distributes Reagan’s
program, is telling stations that
they do not consider the commen-
tary a “personal attack.” Governor
Reagan’s office says the same.
Jones states his poll of stations
carrying the Reagan show indicates

{Continued on page 22)

Washington Street Talk

A funny thing is happening on the way to NAB'’s Radio Program:-
ming Conference set for Aug. 20-23. Conference’s planning committee
chairman, Bill O’'Shaughnessy, President of WVOX/WRTN/New
Rochelle, NY, will stop off to appear on a panel at Billboard’s conven-
tion, which is generally seen as competion for NAB's first venture into
the world of program conferences. NAB has scheduled comedian Dick
Gregory as an opening speaker.

According to a survey by the Radio/TV News Directors Associa-
tion, the typical radio newsroom during 1976-77 either shrunk or just
“held its own.” Report, based on response from 450 stations, was pre-
pared by Southern Illinois Univ. and showed that the average news
staff consisted of one full time person with one part-time assistant.

NAB and others are responsible for getting AM Stereo back on
FCC agenda next week. Look for some action on this.

NAB mortgage burning ceremony held on Wednesday (the 2nd)
used an earth station on the NAB plaza to receive a signal originating
there and traveling 23,000 miles before triggering a device which ignited
the mortgage. A recommendation for NAB's new savings, according
to one broadcaster who admits to wishful thinking, is lower dues. Staf-
fers at NAB are hoping for large bonuses and/or increased lighting
in the NAB corridors, which have been dark since February as a
result of NAB energy-saving campaigns.

Citizens Radio Section of the Electronic Industries Association is
planning a nation-wide “104 CB Day” with number of governors
already endorsing proclamation. Set for October.

PEOPLE: Fred Coufal joins the FCC as an administrative law
judge. Prior to the FCC, Fred was a member of the Licensing Board
of the US Nuclear Regulatory Commission.

CAPITOL TRIVIA: Mark Russell, Washington satirist, who uses
his NBC Radio syndicated show to browbeat bureaucrats, recently
proclaimed Washington, D.C. the winner of his New York City Look-
Alike Contest for its recent subway strike. He also had a few. remarks
recently concerning the actions of the man chiefly responsible (accord-
ing to New York’s Village Voice) for spraying paraquat on Mexican
marijuana fields, Dr. Peter Bourne, who was recently dismissed as
President Carter’s medical advisor: ‘I drove by the White House today
and they were putting up a Rexall sign. And when I called there, the
operator said, ‘Good Morning, White House, all pharmacists are busy.’ "

Finally, FCC Commissioners had a lengthy discussion last week re-
garding an Atlanta broadcaster who was asking the Commission to up-
hold his decision not to air spots for a Georgia gubernatorial candidate
wanting to use a hypnotist during campaign ads. Under Commission po-
litical rules (Sect. 315) stations must air spots of all bona fide candidates.
Station said that doing so would be harmful to public. FCC staff, after
checking with two psychiatrists and a clinical psychologist, backed the
station up claiming persons might walk out of their homes under hyp-
nosis and be hit by cars. However, Chairman Charles Ferris had no sym-
pathy for the broadcaster, calling him a “big boy capable of making de-
cisions.”” Issue was brought to a close when candidate withdrew ads
this week.
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DEAR RADIO:
THE NEW ALESSI SINGLE ‘DRIFTIN IS A HIT.
THEIR CURRENT TOUR WITH ANDY GIBB IS

CLEAR PROOF OF THAT FACT. THE CROWDS
GO WILD FOR ALESSI. | |

BILLY AND BOBBY ALESSI ARE AMERICANS WHO
HAVE BECOME SENSATIONS WITH MAJOR HITS
ALL OVER THE WORLD.NOW “DRIFTIN”’IS ABOUT
TO MAKE IT HAPPEN HERE.

A8

V¥ gy | A f
TO"DRI ""OR SEE & HEA
OURSELF ONTOUR WITH ANL

JULY 31/OAKLAND, CALIFORNIA AUG. 10/MILWAUKEE, WISCONSIN AUG. 23/SEDALIA, MISSOURI

AUG. 2/PORTLAND, OREGON AUG. 11-12/CHICAGO, ILLINOIS AUG. 25/DETROIT, MICHIGAN

AUG. 3/ SEATTLE, WASHINGTON AUG. 17/LOVISVILLE, KENTUCKY AUG. 27/ST. PAUL, MISSOURI

AUG. 5/SALT LAKE CITY, UTAH AUG. 18/ST. LOUIS, MISSOURI AUG. 29/DUQUOIN, ILLINOIS

AUG. 7/DENVER, COLORADO AUG. 19 & 20/SPRINGFIELD, ILLINOIS SEPT.1/ATLANTA, GEORGIA

e yyy e o

DRIFTIN” is the new Alessi single on A&M Records m
AM 2062 ¢ E D

From the soonto be released album “Dg'i,ft;r;’ n Produced by Louie Shelton | gz

an
Management: Steve Borkum Agency: Hal Ray/Stu Weintraub/William Morris Agency ©1078 A&M Racords, Ino. All Rights Reserved
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As a business, radio is noted for its high turnover rate. Jobs are gained
and lost especially in those crucial periods following ratings sweeps, when
sagging numbers dictate changes in station formats, programmers, or disc
Jockeys.

In short, employment in radio is in a constant state of flux. Radio &
Records surveyed 20 Program Directors from a variety of formats and
market sizes in an attempt to determine the most effective methods of
presentation when applying for a job and also the methods utilized by pro-
gramdirectors.in hiring prospective air talent.

Topics discussed included airchecks, resumes, references, and hiring
specifics, as well as a number of general employment questions designed
to help create a better understanding between employers and employees.

The roster of participants: Ira Apple, WBZ/Boston, Steve Bell, KMBZ/
Kansas City, Sam Bellamy, KMET/Los Angeles, Larry Berger, WPLJ/
New York, J.D. Blackburn, WLUP/Chicage, Mark Blinoff, KMPC/Los
Angeles, Jeff Chard, WOUR/Utica, Bobby Cole, KMEL/San Francisco, Chris
Collier, KCKN/Kansas City, Les Garland, KFRC/San Francisco, John
Gehron, WLS/Chicago, Mike Harvey, WFTL/Ft. Lauderdale, Bill Hennes,
WMAQ/WKQX/Chicago, Don Hoffman, KSFO/San Francisco, Del Hull,
KRNT/Des Moines, Bill McGathy, WORJ/Orlando, Bill Mortimer, KCUB/
Tucson, Jerry Rogers, WSGA/Savannah, Perry St. John, KSO/Des Moines,
Chick Watkins, WGAR/Cleveland.
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KAREN SANCHEZ sppointed Account Executve KMET:Los Angeles, CA

Airchecks Polled

An aircheck, accompanied by a resume,
is in most cases a program director’s intro-
duction to an applicant. Many PD’s receive
between 25-40 tapes per week. Eventually,
they listen to them all, looking for that rare
talent that meets their current (and future)
programming needs. Given the importance
of airchecks, programmers develop their
own methods of sifting through the stacks
of tape that arrive daily.

Programmers’ preferred lengths of air-
checks ranged from 60 seconds to 60 minutes.
However, most felt that 3-10 minutes were
all that was required. They all requested
the music be telescoped except KFRC’s Les
Garland, who explained, ‘‘That way you know
the guy is not sending you the Byrds’ great-
est hits.”

John Gehron of WLS commented, ““Yes,
I want the music and the commercials
scoped, but I want everything else. If they
have done a segue I want to know that it was
a segue and that they just didn’t cut some-
thing out they didn’t want me to hear. I
want to hear everything.”

Similarly, KSFO’s Don Hoffman points
out, “I don’t want a skimmer tape. It doesn’t
do the guy any good because it really points
out his weaknesses and repetition. Telescope
it, but do it so we can get a feel of the station
flow.”

There exists a yninority opinion as to
the relative value of airchecks. Del Hull,
PD at KRNT states, ‘I don’t like to deal
with airchecks, I don’t feel that it is really
the best indication of what a guy can do...
I like to hear him on the air some-
where and know exactly what I'm getting.
An aircheck may be something he’s been
working on for months and may represent
more than what he can really do.”

Bobby Cole of KMEL concurs, “I've seen

a lot of people get hired on the basis of
airchecks they can never live up to once

v - ~ - YT IR L SOD IV, (e
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they get the gig. I would never hire
anyone solely on the basis of an aircheck.
Everyone working at KMEL has been re-
searched through their prior job either here
in town, or we’ll go to their market, within
reason, to listen to them on their current

guy’s personality...what he thinks is interest-
ing and how conversational he is. I would
like to have no more than ten minutes of pure
unadulterated personality as opposed to may-
be an hour of pure format garbage.”

Re: Production

station of employment.”

The majority of programmers agreed
that production samples or live spots should
be included in the aircheck; mentioning

Mike Harvey at WFTL takes a novel
view of the situation. “The biggest problem

The “Off-The-Cuff’’ Approach

I'got a call from the receptionist saying, “There’s a man in a uniform here
to see you.” I said, “‘Does he have a subpoena in his hand?” She said “Yes, he has
his hands handcuffed to an attache case:” I said, “God, this has got to be some clown
looking for a job.” I went out and here’s this uniformed guard handcuffed to an
attache case. He says, “Are you Mark Blinoff?" I said, “Yes, I am.” He says, “May
I see some identification?” Well, KMPC's a full city block from my office to the
front door. So I said, ‘‘Just take my word for it that I'm Mark Blinoff."” He says,
“I'm sorry, I must see identification.” I said, “Look, this young lady here will
identify me. Am I Mark Blinoff?"* And she said, “Yes, heis.”” He said, “I'm sorry.
I must insist on identification.” I said, “‘OK, but this better be good.” So I walked
all the way back, the full city block, and got my wallet out of my jacket pocket,
walked the full block back to the reception area to show him my ID. When I got
there he is now breaking out in a sweat. I mean he is sweating his whole life away.
I'm saying to myself, “‘God, I just don’t believe this is happening to me.” He gets .
out the key to unlock the handcuffs to unlock himself from the attache case and he
can’t get the goddamn thing unlocked. Finally, this guy gets the handcuffs off and
he opens the brief case and there is only a tiny reel of tape inside. I'm thinking to
myself this better be an invitation to a great party, it's the only thing that’s going
to justify it. I took the tape back to my office, put it on the tape machine, turned it
on, and all it says on the tape is “This tape will self-destruct in thirty seconds.
These are your instructions, Mr. Blinoff. Hire (the guy’s name).” And that was the
end of the tape and that was also the end of that clown. I was furious. The guy had

blown a half hour of my time.
—Mark Blinoff, KMPC

I have concerning airchecks is that I get ba-
sically what is a format type of approach...
actually I would prefer to have the guy just
send me maybe five or six minutes of sitting
down and talking into a cassette recorder...
I would much rather find out what's in the

that production ability often depended upon

the shift or station policy. WPLJ’s Larry

Berger said, “‘Our setup here is that our jocks

don’t do much production, so I'm not really

:;)lncemed with it. I'm looking for a person-
.ty-"
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Such policy differences may vary wide-
ly even within formats. Both Les Garland
and Jerry Rogers program Top 40 stations,
(KFRC and WSGA respectively) yet Garland
feels that a live spot is “very important”
due to approximately one-third of his copy
being live, while Rogers states that since
they do “‘very few"’ live spots, it’s not neces-
sary to include one in the aircheck.

At KCKN, Chris Collier's views (“A pro-
duction sample should include...a lot of var-
ious kinds of spots to showcase your versa-
tility in production,”) reflect the consensus
that prospective jocks should showcase what-
ever skills they have. On the other hand, J.D.
Blackburn of WLUP doesn’t look for either
live spots or production samples because,
“We have our own way of doing those here
and we’ll just have to retrain everyone any-
way.”

On the question of reel-to-reel versus
cassettes, a slight majority preferred reel-
to-reel, citing the speed variance of cassettes
as the determining factor. Nonetheless, an
almost equal number indicated that either
medium was satisfactory, while several
favored cassettes, on the basis of conven-
ience.

A more accurate indicator as far as the
appropriate length of airchecks is the aver-
age amount of time spent listening to an in-
dividual tape—under two minutes, generally.
WORJ’s Bill McGathy sums up the situa-
tion. ‘‘Something has to catch my ear the
first couple of breaks. I just don’t have the
time to listen to more than that.” More
importantly, in the words of Bill Hennes,
PD at WMAQ, “The first set has to be the
grabber.”

The Pros’ Consensus

When asked for general comments on
the subject of airchecks, Jeff Chard of WOUR
responded “Often the technical quality is so
poor that I can’t believe it was sent to me
in the first place. Others don’t telescope

)




“COME TOGETHER”

Now an Exploding SINGLE on Columbia Records

99X F105 Q94 KRSP WFLB
WRKO PRO-FM 298 KTKT WIRK
WKBW JB105 WSGN KANC WSPT
CKLW WYRE Q105 KLIV KKLS

WZUU WPHD WINW KYNO WKAU
KFI Y103 KJRB KROY WGBF
KFRC Q105 KCPX WGUY KSLY

@
From The Universal Picture *‘Sgt. Pepper’s Lonely Heart’s Club Band™’
A Robert Stigwood Production in Association with Dee Anthony of A Film by Michael Schultz.
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TAPES & RESUMES—NO CALLS, PLEASE

their music, while still others will do six
song sets with segues, and 1've heard those
segues before

“What 1'm looking for is someone with
adelivery 1 feel could be madified to WOUR...
nothing that sounds too regional; someone
who sounds confident at what he's doing,
who sounds like he enjoys what he is doing."

“A lot of times | receive tapes with a
letter that apologizes for the quality of the
tape enclosed 1 have to wonder why this
guy would send me the tape at all.. tapes
with letters like that get tossed in the ‘cir-
cular file *

1 always look for someone who knows
that I'm the person they should be talking
to. It impresses me when someone who is
looking has *done his homework' as it were,
and is not just sending out a batch of tapes
to every station in the market .

KMET's Sam Bellamy adds, “Most of
them (the tapes) are pretty bad and boring
from newcomers. It amazes me that these
people seem to be coming from a time warp.
They're much more concerned with their
segues and musical choices than they are in
relating to their audience. And they talk like
the stereotypical progressive jock of seven
years ago. I don't know where these people
get the idea that that is where they should
be coming from. They must be educated
that radio is, after all, a business.”

Perry St. John, VP/GM of Stoner Broad-
casting and PD at KSO, advises, ‘‘Gen-
erally the tapes are too long. I don't
really need that much. I can tell in a minute
whether the guy has got it or not."’

In addition, Jerry Rogers admonishes,
One thing for applicants not to do is to call
up and say they are sending a tape . . . to
me it makes sense to call after you have
sent the tape. Ask if the PD has received
the tape and did he like it, but to call and
say yvou're sending a tape is a waste of
time."’

John Gehron claims his biggest problem
is ‘[ get a lot of tapes that just aren't even
close to being ready for this station. I en-
courage people to send tapes even though I
may not have an opening, but they should
seriously think about whether they are
ready for WLS "

Lastly, Les Garland voices irritation at
“a lot of guys who try to set themselves
up with a little rap in front of them before
they start the tape, and that's all bullshit
boring, who cares."’

On the positive side, Larry Berger offers
the following constructive advice, “It's
very difficult to extrapolate what someone
would sound like at WPLJ when they send
me an aircheck from a really dissimilar
sounding station. It helps for them to take
the time to send me an aircheck of what
they think they'd sound like on this station."

Chris Collier prefers that ‘‘each schtick
the jock is into be included in the aircheck.

If he does anything outstanding, spotlight

ments. ‘I think it's very important to tailor
your aircheck and resume to the person to
whom you are sending it."'

For the last word on airchecks and their
importance, Bill Hennes notes, *“If I like the
tape, then I'm going to proceed with talking
to the person face to face if 1 like it
that much.”

Radio And Resumes
‘The majority of programmers expressed
definite interest in checking references.

GUIDE T0 AIR EMPLOYMENT

the time the rating is because of the radio
station, and not necessarily because of the
guy. There are isolated incidences, where
obviously a morning man will draw big
numbers, but a lot of the time guys will
send big sheets of all their numbers and
things and you look at the station and they're
number one all day long. So I don't really
look at the ratings."

A similar division oceurs on the question
of salary requirements. Half of the pro-
grammers felt that the size of the market

it

phone number on the box.

A Brand New Bag

Recently I got a resume that was hand-drawn with a trash can and tapes in

A guy sent me an aircheck in a paper bag. Taped it all up and there was a

—Sam Bellamy, KMET

—Les Garland, KFRC

However, most agreed with KCUB's Bill
Mortimer, who stated, “If it looks like I'm
going to hire someone I will check resumes."

Don Hoffman adds, ‘‘More than the re-
ferences, I check the stations.” Larry Berger
cautions, ‘‘Sometimes you find out things
you won’t ever hear in interviews for one
reason or another.’’

Likewise, Sam Bellamy remarks, ‘‘Lots
of the references are record company
people. If the person was an MD and the
record company people liked him because
he'd play anything, that's a different story.”

Although most programmers feel that all
professional employment should be included
in the resume, many have reservations
like those of KMPC's Mark Blinoff, who
says, “In my own particular case, when I
got so many stations that I couldn't get
them on one page, I started to drop them
off "

Jerry Rogers brings up the possibility of
ticklish situations and how best to deal with
them. “‘Frankly, if you have a really bad
reference and if there is some way you can
avoid listing it, I would; but otherwise, I
like all professional employment, including
non-radio, to be listed.”

As far as the relative importance of non-
radio employment, AOR programmers Jeff
Chard and Sam Bellamy offer contrasting
views. Jeff maintains, ‘‘Anything that is
going to help him on an airshift will help.
Anyone just starting out who has had just
four years of college radio and four summers
at Sears is going to have a mighty skimpy
resume if he only lists his radio credits,
so the rest can’t hurt, though that sort of
work won't influence me either way.”

Sam'’s attitude is that *‘We're looking for
that one diamond in the rockpile and some-

typed over the center-fold of Playboy.

L

Welcome To The Fold

When I was in Philadelphia, somebody sent me an application with his letter

—Bill Hennes, WMAQ

the one event that he feels he does well
in, and present that."

Del Hull offers a third viewpoint. “I'm
expecially interested with any air person-
ality in what their idea of selling is. Because
that's what we're doing here is selling.”

Bill McGathy seeks *'in a word, sincerity
Someone who sounds like he's just being
himself, while keeping in mind that he is
a performer. He must be a one-on-one
communicator.'*

Bobby Cole echoes Larry Berger's state-

times they're found outside of the normal
channels.”

Should the applicant’s ratings info be part
of the resume? Programmers opinions
were almost equally divided. Those in favor
hedged a bit, KMBZ's Steve Bell saying,
“It's interesting, but not critical,” while
Ira Apple of WBZ's comment was, “If I'm
interested in the person I'll check it out
myself anyway, "’

Chick Watkins, PD at WGAR, states the
case for those opposed, ‘‘Ninety percent of

dictated salaries and half agreed with
Perry St. John, who said, *‘I have to know
how much the guy is going to cost because
I know exactly how much I've got to spend.”

Goals Score On Resumes

Interestingly, a common theme surfaced
when programmers volunteered their opin-
ions on what they thought was lacking on
most resumes. Don Hoffman reports, *‘I'd
like to have a letter outlining that person's
goals, and a real serious approach to where
he wants to go. Not a letter copping out to
why he didn't stay here or there."’

Chris Collier agrees. ““I'd like to know
what a guy’s eventual goals are. I don't
see that much on resumes. For example,
the question ‘job goal' — a guy shouldn't
say ‘anything available at station.' That
isn't good. They should list a specific
objective goal and maybe an overall objec-
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what the format was. Because with sta-
tions changing, a guy might state that he
worked at such and such a station in 1963
and I might say to myself, ‘was that a
rocker,’ or whatever."”

Bobby Cole observes, ‘‘Customized air-
checks and resumes appeal much more to
me. 1 look for a cover letter instead of
a resume. I've always put together a three-
paragraph, one-page introduction: an open-
ing paragraph explaining the purpose and
intent of the correspondence; the second
paragraph highlighting credentials and
past experience (accentuating the positive),
and a final paragraph reiterating the pur-
pose of the correspondence. These letters
don’t come easy ; they take hours. But what
is five or six hours preparing a presentation
when you're talking about a job that will
last years? It's an investment in your
future.”

John Gehron mentions, **One thing that |
never see on resumes is community involve-
ment. There is a lot more to being just
a disc jockey, I want to know what they
can do off the radio. How energetic are
they, do they go out and cut spots, do they
go out and get involved in community acti-
vities, have they done any television? 1
want to know if this guy can build his own
fire under himself or is he just going to
come in and do his show and then go home
Idon’t want someone like that."

Those who are *‘self-starters’ also rate
highly with Les Garland, who complains,
“People just don't sell themselves any-
more. This is a business of salesmanship, or
‘hype’ — it's all the same thing. It’s just
like working a record. You're working your
self. I think it is important that those peopl¢
market themselves and try to tell me what
they have to offer. besides a voice, or
besides being on the radio. Can they write
promos, and can they do this or can they
do that? I think some hype is required
I don't see people doing that. They don't
jump up and down and try to convince the
PD that they are the person for that job "

All The Way With WPLJ

This guy from Cincinnati sent me this audition tape in response to an ad I was
running. Ir.: addition to his tape was a bottle of white port and a couple of lemons
He enclosed a note that read, ‘Hope to drink this with you in New York .’

—Larry Berger, WPLJ

tive, an eventual goal in your career.”

Mark Blinoff also mentioned goals, adding
“education, and I1'd like to see some short
abbreviated statement concerning the
philosophical position of the applicant con-
cerning broadcasting. You rarely see that,
but it's nice to have that included.”’

Del Hull put it bluntly, “I'd just like a
rough idea of where the person is going
... what the hell they want to do in life.”

Suggested Behavior

Other suggestions covered a variety of
areas. Jeff Chard said, “‘I want to know
the extent of their personal knowledge of
the station, if they have grown up listening
to us or whatever. That means something to
me."” J.D, Blackburn desires *“‘a track record.
Not ratings, but who they've worked with,
where they have been working and what
size markets.”” Mike Harvey reports, *'I
would like to see a salary history of a per-
son. I think that shows something of how a
person has grown within the business.'
Perry St. John simply states, “I'd like to
see a recent photo. ™’

Steve Bell wants to know **where the guy
has worked and what he did there news-
man, announcer, DJ . . and if possible

In conclusion, Jerry Rogers reiterates
several attitudes shared by those surveyed
“I like educational background; family
history, meaning if he is married or single:
does he have any special skills that might
be applicable to what I'm interested in that
would be important to radio. Does he do or
has he done a lot of personal appearances?
I'd like a picture. I don't like letters of recom-
mendation. I want to call him. Another
thing I find missing on so many resumes
is who was or is your supervisor at the
station. If he's not at that station any more,
where is he now? That's so I can call and
check with him. I think personal references
are another waste of time. Professional
references only, and your supervisor at

your positions.”’ AR

Now that you've got your foot in the door.
next week R&R's employment survey con-
tinues with answers to general questions,
including ‘Do you prefer to hire from the
ranks of those currently employed?"

Do you look for an individual person
ality or someone who fits into the same
image as the current staff?"

“Who pays for travel expenses for an in-
person interview? "’

All this and more next week.

e
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John
Leader

Always nice to have visitors to the new R&R offices in Century City...this week Pat
Martin, Program Director of WSPT/Stevens Point dropped by, as did E. Alvin Davis, PD
of WSAI/Cincinnati. It's interesting to get an outside opinion or two on how L.A. radio
sounds. Without putting anyone on the hot seat I will say that neither Pat or E. Alvin heard
what they had expected on L.A. radio. This market, like many others I'm sure, is in a
perpetual state of change and adjustment. By the time we all get together for Convention
‘79, radio in this market will be different than it is today, which is to be expected.

The final readjustment of the parallels is being completed now, as the final markets
receive their Arbitrons. Most of those immediately affected have been notified of the changes
being made, with.the exception of the new stations that will be added. Those of you who
have been waiting (I'm sure it seems like a long time) will be notified soon of our final de-
terminations. Also next week the definitions of our three parallels will be updated and fully
explained. Since R&R began, nearly five years ago, those original definitions which appear
at the beginning of the parallel listings each week, have become partially obsolete. With
the changes that have taken place within Top 40 radio over the past five years, the strict
definitions of Parallel One, Two and Three must also change. Those changes, not drastic
but necessary, will be explained next week.

A personal welcome to our newest Editor Bill Speed. For those of you that are affected
by crossover music within your market, please take note of the Crossover section in Bill's
weekly music information. Bill and I put our collective research together and present those
records that are showing early potential for crossing over. As the weeks go by you should
be able to spot those records with the strongest possibility of becoming crossover hits. Ob-
viously the markets most receptive to crossover product will be the first to reflect any cross-
over activity, but as you see this section over a period of weeks, the trends should be easier
to pinpoint.

This week: WNBC/New York has a new morning man to permanently replace Ellie
Dylan (who was a great morning person, but not much of a morning man)....research
secrets are ready for declassification in Colorado Springs....and some very chauvinistic
promotions from the Summer of ‘78. And for those of you seeking employment Part One of
Tapes & Resumes . . ., a frank look at what programmers are looking for in future employees.

Scotty Brink To WNBC

As revealed last week in Street Talk, Scotty Brink will join WNBC/New York in morn-
ing drive replacing Lee Masters who is leaving the station.

Lee is leaving WNBC in order to take over management and part ownership of an as
yet undisclosed station. He joined WNBC when the station kicked off their contemporary
format in September of 1977. Previously he had worked as Station Manager of WLRS/Louisville.

Elaborating on his plans Lee told me, *‘I'm leaving to form a corporation for the acqui-
sition of broadcast properties with Edward Henson, President of Kentucky Technical In-
stitute (owners/operators of WLRS), and Louisa Henson, Executive Vice President and
General Manager of WLRS. I've learned an awful lot from working with Bob Pittman and
Charlie Warner and I'm going to miss working at WNBC. I've had a lot of fun.

WNBC Program Manager Bob Pittman said, ‘‘Lee’s been a valuable member of the
team and we really hate to see him leave. He’s done a fine job in both the morning and af-
ternoon shows. However, the offer he has is so good we understand his reasons for taking
it.”

The announcement that Masters would leave the station was closely followed by the
finalization of negotiations between WNBC and their new morning personality Scotty Brink.
Scotty has most recently been doing mornings and 9-12noon at KULF/Houston, but had left
Houston in order to act as a temporary consultant to WPEZ/Pittsburgh General Manager
Gil Rozzo. Prior to KULF Scotty’s experience included some of the most respected call
letters in the country. Scotty had been Program Director of WRKO/Boston and worked on
the air at WLS/Chicago and KHJ/Los Angeles in addition to consulting several radio sta-
tions. In 1968 you might remember Scotty on the air at WOR-FM/New York (now 99X)
using the pseudonym of J.J. Jordan.

Scotty, when contacted in Pittsburgh, told me, ‘‘Although I've never worked with Bob
Pittman and Charlie Warner, I know a lot about them and the kind of programming they’re
doing. I'm real cranked-up about having the chance to come to New York and work with
them.”

Pittman told R&R, ““Scotty has all the qualifications we are looking for in a morning
jock. He's had great experience, knows New York and is warm, conversational, intelligent
and competent.”

The ownership situation that Masters will be affiliated with cannot be discussed until
plans are finalized for the purchase. However, Lee is very excited about the prospects for
his future. Likewise, Brink seems very thrilled to join the WNBC team in what is certainly
a key shift. All parties seem to be pleased with the rearrangement of personnel and we wish
Lee and Scotty the best.
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Open For Everything

It was Rick Sklar who said it in R&R’s Top 40 Story, ‘‘What other business do you know
where somebody develops a new and better way of doing something and instead of doing it
and making a profit at it, they immediately explain to their competitors what they're doing,
so that the competitors can then do the same thing to them?” Rick made a very strong
point about the willingness of programmers to share their new-found secrets with their fel-
low programmers. The radio-to-radio exchange of information has always been fairly con-
stant; however, the radio-to-records information flow has never been quite so free.

That may be changing. J.J. McLain, Program Director of KXXV & KINX-FM/Color-
ado Springs, sent me a letter in which he explained his willingness to share his music research
information with the record industry. Before you prejudge just what information he plans
to release and what he plans to withhold, read the following portion of his letter:

“15KX, Colorado Springs’ progressive Top 40 station, would like to have mentioned in
your newspaper our new concept in research and rapport between radio and record people.
To all distributors who service us, we will offer a weekly breakdown of all active and passive
record research. This will include local call-outs and call-ins, weekly reports of unit sales
from our top five retailers, the best selling albums, the most requested cuts, the most prom-
ising new music (not as yet on our charts) as derived from our active research, and our
weekly call-out list of favorite gold—in short, everything (and we do mean everything) that
makes up the I5KX music survey.”’

The station recently underwent a format change and J.J. entered the picture as the new
Program Director. Admittedly, he is releasing this information to the record companies
primarily as “‘bait” for better record service, but the precedent is being set. And J.J. sees
no real value in hiding the information he collects from the record companies. The supposi-
tion that if the companies know what criteria make up the selection process for new music
additions at 15KX, those companies can better serve the station’s needs.

But what about the information getting into the hands of the competition, namely Mare
McCoy at KYSN? J.J. said, ““This is an extremely competitive towr and if they (KYSN)
should get a hold of it, well, it really wouldn’t bother me that much. The collection of data
is one thing but the implimentation and interpretation of that data is another. Naturally [
would rather they didn’t see it, but I'm sure they will."

Interesting concept. A station, admittedly in a less than major-market situation, willing
to give the record companies complete music research information. It's too early to tell
whether this experiment will work for or against 15KX, but to me the prospect of the radio
and record industries working closer together and sharing their collected information is a
positive step. Good luck to J.J. McLain.

Bits

SWEET SIXTEEN: KEWI/Topeka celebrated their sixteenth birthday (7-19) as a Top
40 station by presenting The Greatest Week of Surnmer. On Tuesday KEWT selected Topeka's
ten most beautiful girls. On Wednesday the station entertained over 5,000 listeners with
food, soft drinks, and live music at the Shawnee County Fairgrounds. This was the official
birthday celebration party and lasted over five hours. On Friday the finals were held to sel
ect Topeka’'s most beautiful girl in a ceremony held at a local disco. A week of winning
and fun, all a part of KEWI turning ‘‘sweet sixteen.”
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SKIN IS DEFINITELY IN: It was the third annual ‘“Summer Fun Celebration” on
Madison’s Lake Monona as WISM/Madison did the majority of the celebrating. The station
broadeast live from the shore party, which featured show performances and ski demonstrations
by the “National Champion” capital city ski team, live music and entertainment and, of
course the ever-popular “All American City Bikini Contest.’’ Shown in the photo surround-
ed by the finalists are WISM PD Jonathan W. Little and Charlie “Rock and Roll”’ Simon.
I’ll bet the cameraman didn’t even have to say ‘‘smile”’ before he took the shot.
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A Rocker to Wrap Up
the Summer

‘Jamie’s Cryin™

VAN FALEN'S

New Single




BIGGER THAN BLUE

the new single from
Michael Johnson

W]JON
WACI
WSPT
KQWB
KQDI
WPRO
WANS

MICHAEL JOHNSON
IS AN

m’l

AMERICA
RECORDING ARTIST
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FOGHAT OVER SAVANNAMH—WSGA/Savannah held a Foghat contest tied in with the group’s local appearance.
Pictured with the group and contest winners are General Manager Jerry Rogers (left, the station’s Brady McGraw

(third from left) and Warners Atlanta promotion rep Ed Nuhfer, receiving a two-finger salute above his head. KOBO CAPTURES KC GOLD—KOBO/Yuba City remodeled its offices and stu-

dios and held a grand opening to celebrate. As part of the affair, the station
was presented with a gold album award for KC & The Sunshine Band. Pic-

tured are Corporate Operations Manager Ross W. Forbes (left) and TK's
Moe Preskell.

RUBICON FLOWS THROUGH ROME—20th Cantury-Fox artists Rubicon

played Atlanta recently, and were visited backstage by company officials

and two staffers from WROM/Rome, GA. Pictured with the group are 20'Ih
Century-Fox National Sales rep Chris Poulakos (top rightl, promotion rep. Jim
Francis (below left), WROM Music Director Randy Quick (below center) and

Assistant Music Director Frank Favor (below right).
YVONNE EVENING AT KFRC—RSO°s Yvonne Elliman visited KFRC/San Francisco during a concert tour. Pictured

at the station are (Lr): Program Director Les Garland; Yvonne Elliman, and RSO's then-San Francisco promotional

rep Michael Dundas (now doing national promotion for the company).

Beach Boys
e [Beadn Bely
The Beach Boys

RADIO SPECIAL!

THIS FOUR HOUR SPECTACULAR
IS TOLD BY THE BEACH BOYS
THEMSELVES, RECAPTURING THOSE

SPECIAL MOMENTS THROUGHOUT
THEIR CAREER.

In Syndication From: Demos on request

GCreative. Radio Shows

9121 Sunset Bivd.

FERGUSON FRIENDS FILL THUNDER AISLE—Jay Ferguson was greeted backstage by Elektra/Asylum and inde-

D in Lamm pendent promotion people and Minneapolls radlo folk after a concert there. Picturod {/.r) are KSTP air personak

: arwin Ity Joff Pldgeon, Schon Productlons’ Jim Merrlla, KSTP PD Denny Carpenter, KQRS MD Kevin St John, Fer.

Los Angeles, Calit. 90069 (213) 276-5022

2 ; guson, KQRS alr personality Cheryl Smythe, KQRS's Brad Lemay, E/A local rep Beau Slegel, and Independent
Cliff Siegel.
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Courts Urged To Uphold
Broadcasters First
Amendment Rights

(Continued from page 1)

Congressicnal support by law-
makers like Rep. John Murphy
(D-NY), the second ranking Demo-
crat on the House Communications
Subcommittee, who implied last
week (R&R 7/31) that he’s for
protecting special formats such as
classical music from any deregu-
lation efforts. A Brief was filed,
however, on behalf of the 4500 radio
members of the National Associa-
tion of Broadcasters supporting
the FCC. The NAB agrees with
the Commission that government
involvement in format changesis a
violation of the First Amendment
and Section 325 of the Communi-
cations Act of 1934 — the no cen-
sorship provision. NAB also contends
that FCC restraints “‘would dis-
courage licensees from testing
minority-interest formats in the
marketplace.”

In a second filing this week,
the Supreme Court is being asked
by broadcasters, publishers and
others to uphold a lower court’s
action giving First Amendment
protection to *‘the editorial process.”
At issue is a case involving Mike
Wallace and Barry Lando, reporter
and producer respectively, of a
CBS “60 Minutes” feature that
aired on February 4, 1973. At that
time, Colonel Anthony Herbert
was questioned regarding his
allegations that the US Army regu-
larly engages in the cover-up of
war crimes. Subsequently, Colonel
Herbert began a search into the
‘“‘editorial judgments” used in
preparing the segment. The “friend-
of-the-court” brief states that *‘pri-
vate individuals must be allocated
the right to decide what information
is ‘newsworthy’ and what informa-
tion is relevant to decision making”
which it says is the cornerstone of
the First Amendment.

Reagan

{Continued from page 12)

that 60 percent have refused to
air the response, 20 percent are
avoiding the issue, and only one has
made use of the cassette. That’s
not the case, according to Jim
Krugman. He claims to have con-
tacted approximately 500 stations
of which he says 100 have pro-
vided sworn affidavits stating they
ranthe response.

According to Milt Gross, head
of the FCC’s Political and Fair-
ness Doctrine Department, no one
representing Spock, Ellsberg, or
the others hasissued a formal com-
plaint. Gross noted that one statiop
contacting the Commission did air
it during a newscast. As for an
interpretation, Gross says not to
look for a Commission decision any
time soon.

R&R would be interested in find-
ing out if any stations airing the
Reagan commentary also aired
the rebuttal. Drop us a line at 1120
Connecticut Ave. NW, Suite 270,
Washington, D.C. 20036 or give us
acallat (202) 223-9492.

GOLD IN THAT THERE MILL—WANS/
Anderson, SC received a gold rec-
ord award for Dan Hill's “Sometimes
When We Touch. ” Pictured flanking
the plaque are Program Director
8ill McCown and air personality
Nonna.

IT'S ALL GREEK TO 20TH—20th Century-Fox Records held a party in honor
of the company’s new “Ulysses Suite,” with representatives from most
LA. radio stations present and a general Greek motif prevailing. Pictured
(Fr) are 20th’s Vicki Leben (West Coast Promotion), K100 Music Director
Denise Gorman, and 20th’s Judy Stearns (National Secondaries).

Washington Update

(Continued from page 12)

Station Responds

Jack Roth, owner of KONO, told R&R that in complying with the request, he sent the FCC a detailed history
of hiring minorities at his station. He was able to do that because of two long-term employees, one of which has
been with the station almost 50 years. In Jack’s opinion, he has nothing to worry about and feels confident of a
renewal, but his thoughts are interesting. He believes 1) that because good people get hired away that there’s
no question that hiring and training minorities is a major business expense, and 2) responding to a plaintiff’s
1 or 2 page complaint can result in having to file 50 to 100 pages of insidious research which results in thousands
of dollars of expense and man-hours. Are you listening, Chairman Ferris?

Forthcoming From The FTC

Federal Trade Commission scores high marks for issuing a schedule of upcoming deliberations. During
April, 1979, for example, they will look into ‘‘Media Concentration and Access.’’ Also during the next six months
look for the FTC to 1) consider the restrictions on advertising of veterinary and accountant services, 2) complete
a new set of rules that will apply to vocational and home-study schools which should have some bearing on
broadcasting schools, and 3) issue a report on “the unavailability of advertised specials.” Also from the FTC of
fringe importance is that they will now allow comparative advertising of beer and are proposing that adver-
tising of protein supplements carry a 25 word disclaimer.

L

WARREN GARNERS GARMENT— Warren Zevon played Minneapolis as part of a national tour, and was visited by
KDWB Program Director Dave Thompson (night). Another visitor was Elektra/Asylum promoton rep Beau Siegel (left),
who presented Zevon with a custom-made jacket to rate the re

e Limddsey
CELEBRITY GOLF

HOLE No.6

COMPLIMENTS OF

THE |
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JOHMURF‘HY

SHoE

NASHVILLE
TENN

WHHY ON COURSE FOR GOLF BENEFIT— WHHY/Montgomery aided in George “Goober” Lindsey's annual
Celebrity Golf Tournament in town, with $50,000 being raised for handicapped children. Pictured among
various participants are Lindsey himself (second from right) and WHHY air personality Birdman (second from left).
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GARY APPLE

. SHOUT 'EM
UP COWBOY™

e Vool O ot v i

ONE OF THE MOST ADDED ALBUMS OF
THE YEAR! ALMOST SEVENTY OF THE
TOP AOR’S ADDED THE ALBUM IN THE
FIRST TWO WEEKS. |

“SHOUT ‘EM UP
COWBOY”

THIS IS THE CUT
THAT HAS EMERGED

FROM THE ALBUM

GET READY
TO GET
APPLEFIED.

GARY APPLE
“SHOUT ‘EM UP COWBOY”’

IS FROM HIS DEBUT ALBUM
“THE FIRST ONE’S FREE”
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NORTHEAST © SOUTH
Most Added Hottest | Most Added Hottest

ADDS & HOTS
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Gerry Rafferty Commodores |Little River Band Olivia Newton-John ; :
Nick Gilder Forelgner |Travolta/Olivia Frankie Valli Music Koy: (DP) indicates the song is getting play during certain parts of the day and/or night. (RA) indicate:

the song was dropped from the playiist then re-added. -

SOUTH MIDWEST

NORTHEAST
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