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Storer Puts TEN-Q

UpFor Sale

In a surprising move, Storer
Broadcasting has placed KTNQ/
Los Angeles on the block, asking
approximately $10 million for the
AM facility. The announcement
comes only weeks after Storer
Radio Division Vice President
Neil Rockoff disclosed plans to
flip-flop formats by September on
Storer’s AM-FM conbination, so
that KTNQ would become Country
KXAM, and KGBS-FM would turn
into a Top 40 station, KHTZ. The
circumstances of that announce-
ment were also unusual, as the
format switch was announced
about three months before it was
scheduled to occur, with both
stations maintaining their present
formats through the summer,
causing some advertiser confusion.

Terry Lee, Storer Executive Vice
President, Broadcast Division, ex-
plained Storer’s reasoning for the
proposed sale. ‘““When we got look-
ing at our hole cards,” he told
R&R, “of how long it was going to
take to pull this thing out, what it
was going to cost, we decided it
was more of an investment than we
were willing to make. After Neil
(Rockoff) had been on deck long
enough to analyze where the station
stood and how much it would cost
to turn it around in the market, he
sat down with me and Peter (Storer,
President of the Company) and
we talked about it for two days

We decided we had better things
to do, more profitable and more
beneficial. Neil thought he could
do it. Neil is the guy who changed
hismind.”

Unanticipated Promotion
Problems

Detailing the Storer change of
attitude, Lee commented, ‘““The
reason that we changed our minds
on it is that going in to do all the
things we wanted to do turned out
to be far more expensive than we
wanted.” California election cam-
paigns, including the furor sur-
rounding Poposition 13, apparently
caused unforseen promotion pro-
blems. “You can hardly buy a tele-
vision spot or a billboard the rest of
this year,” Lee comments. ““If you
buy it, you’re buying premium
rates. It was going to cost us twice
as much money as we had budgeted
when we went in. We did not antici-
pate the heavy political year out
there or the extremely strong selling
on television. The L.A. market is
totally saturated.”

Lee stated that TEN-Q would
retain its Top 40 format until a sale
is completed, which with FCC ap-
proval and other potential compli-
cations considered, could take
some time. Questioned about the

{Continued on Page 18)

AFTER17 YEARS OF ROCKING

WSAI Going Country

WSAI/Cincinnati, a Top 40 main-
stay since 1961, will switch to a Coun-
try format Monday (8-21). The
move, which according to General
Manager Larry Kirby was a year
and a half in the making, follows
the most lucrative billing month
(July) in the station’s history. But
according to Kirby, the switch away
from Top 40 was inevitable in the
long run.

“Take a look around the coun-
try,” he commented, “and find
me a 5000-watt directional AM Top
40 station that is a solid number
one in teens and 18-34. And if you
can, then let’s forecast three years
from now. The good ones can hang
on longer than the bad ones, and
the 50 (thousand-watters)'s may
be able to hang on forever. But
fidelity and signal strength is a
problem. You can either switch
from a position of strength or
one of weakness. Why not go when
you're strong?” Kirby also men-
tioned that one consideration on the
part of WSAI owners Affiliated
Broadcasting was the possibility
that WKRC in town (recently joined
by Randy Michaels, Program Dir-
ector at successful Kansas City
Country outlet WDAF) might switch

STATIONS INCREASE NEWS COVERAGE

New York Reaps Ad
Windfall From Newspaper Strike

The current strike against New
York City's three top daily news-
papers, which obervers believe
may last until Labor Day, has
caused many advertisers to resort
to radio (and TV) to sell their

UMITED STATES
of
AMERICA

/8

SIOUX CITY STATION TOPS POLE—A lot of 50,000-watt powerhouse
stations llke to boast of their distant market penetration, but KWSL/Sioux
City has extended its reach to the South Pole. Steve Roberts, an announc-
arlangineer at the station in 1977, want to work as an electronics techni
clenin Antartica this year, and took along a KWSL bumpar sticker, which
he placed on a sign at Sipla Station at the Pole. The stickar can be seen
(with tha ald of our arrow) on the sign in the pole-winning photo above.

wares; with listeners also going to
radio and TV for news coverage.

The printed news shortage has af-
fected television more than radio,
according to several stations con-
tracted by R&R. WNEW-FM news
reporter Robin Sagon stated that
the station (which simulcasts its
news with WNEW-AM) hasn’t had
to increase newscasts, ‘‘because
they are already more than ample.
They may be a minute or two long-
er. On the other hand, the local
TV affiliates have gone hog wild
with news.” At 99X, Vice President/
General Manager Erica Farber
reports the station began, immed-
iately following the strike, a feature
called *‘99 Seconds of News"' in the
afternoons. Farber described the
feature as “‘recaps of what's going
on.” Other stations have added
“Broadway hot lines” and similar
information services.

Advertisers accustomed to news-
paper spreads are expected to flock
to radio and TV if the strike wears
on. At this point, relatively early
in the strike (which started August
9), a surge already seems notice-
able. WNEW-AM Program Direct-

{Continuad on paga 18)

to Country at any time.

WSALI Program Director E. Alvin
Davis elaborated on Kirby's com-
ments. “When Affiliated bought
this station, Country was at the
forefront of their minds for the fu-
ture. The company is not doing it
from a position of weakness. The
feeling is we should take this avenue
while it’s still open to us.” Davis
added that no personnel changes
are expected, but air personalities
“who don't want to make the tran-
sition” will be able to stay at WSAI
until they find other gigs. A new
Program Director for WSAI will
be hired, probably early next week.
Davis himself will be essentially

“unaffected,” being Corporate Pro-
gram Director for Affiliated; he
told R&R he planned to relinquish
his day-to-day WSAI duties shortly
in any case to devote more time
to the company’s recent acquisi-
tions, KMPS/Seattle and KRAK/
Sacramento.

Kirby added that WSAI's cele-
brated morning man Jim Scott
would probably benefit from the
Country format’s relative freedom.
As for music content, he stated,
“We'll probably be as modern as
anyone in the country as far as mu-
sical selection goes. We'll play any-
body on the pop side who has a
country-flavored hit."”’

BEATING HEARD OVER AIR

Neo-Nazi Clubbed
On KCKN Talk Show

At 8:03 Sunday night (8-13),
KCKN/Kansas City’s ‘‘Community
Hotline” talk show was interrup-
ted by a dozen or so youths armed
with clubs and iron pipes. The in-
truders, who entered the station
through an apparently unlocked
side entrance, smashed windows

*and equipment, attacking station

personnel as well as the show’s
featured guest, Michael Breda, an
organizer for the neo-Nazi American
White People’s Party. Breda
required emergency medical
attention as a result of the beating.

The entire incident was broadcast
live, to the horror of KCKN’s lis-
teners, who heard approximately
60 seconds worth of metal crashing
against metal, glass breaking,
muffled grunts and groans, and a
barely audible threat (‘‘next time
we'll bring a gun”’) followed by a
curt “let’s go.” Along with the
horror, there was also some confu-
sion, as police who were reportedly
listening to the program initially
thought the incident was a drama-
tization similar to the “War Of The
Worlds” furor of 1938. According to
KCKN Program Director Chris
Collier, it wasn't until the police
switchboard became jammed with
calls that police hurried over to in-
vestigate.

Although Breda was rushed to
Bethany Medical Center for treat-
ment, he returned to the air about
an hour later to complete the pro-
gram, during which he expressed
his belief that “‘the non-violent re-
patriation of dark-skinned sub-
humans would wipe out 90 pe:
cent of the violent crimes in this
country.”

Also present in the studios at the

time of the assault were an uniden-
tified member of the AWPP,
KCKN staff members Roger Collins
and Dan Roberts, and the show’s
host, News Director Mark Elliott,
all of whom sustained mild injuries.

While police are still investigat-
ing the incident, several news or-
ganizations have reported receiving
anonymous phone calls from a
person identifying himself as a
member of the International Com-
mittee Against Racism and the
Progressive Labor Party, who
claimed credit for the assault,
which police now say was carried
outby an integrated group, including
at least one woman. However, be-
cause the assailants entered through
an unlocked door, there was some
suspicion that the incident was a
setup by Breda’s organization.

At a news conference Monday,
Verl Wheeler, General Manager of
the Country-formatted station,
issued the following statement:
“In the area of public affairs and
news, we feel today, as we did yes-
terday, that we have an obligation
to present programs from all walks
of life and not from any specific
groups. We are sorry that some
people seem to feel that it would
be right for them to have freedom
of speech, but not others.”

Chris Collier added, “1n our public
affairs p ing, we've always
operated on the theory that we'd
let them hang themselves. When
Breda returned to the show, most
of the people were calling up and
laughing at him. What's frightening
to me,” he continued, “is that this
attack came in the heartland of
America. Not in New York or San
Francisco, but here in Kansas.”
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LABEL TO EDIT OFFENSIVE LINE

KDAY Joins Radio Ranks Of
Stones ‘“‘Some Girls’’ Protesters

KDAY/Los Angeles joined a
lengthy list of Black-formatted radio
stations and other organizations
protesting a line in the title track
of the Rolling Stones’ *‘Some Girls”
album, and learned that the group’s
label, Rolling Stones Records, would
be releasing an edited version of
the song with the offensive line
omitted.

KDAY News Director Roger
Aldi fashioned a two-part special
on-air presentation on the contro-
versy. One part began with the
music to the “Some Girls” cut.
Aldi in a voiceover stated, “If you
thought the ‘Short People’ was of-
fensive, listen to this line,” and
played the couplet in question:
“Black girls just want to get (bleep-
ed) all night/I just don’t have that
much jam.” Aldi’s comments re-
sumed: “That line is pure racist,
sexist stereotyping . .. at least
that’s what a lot of people are say-
ing. They’re saying we don’t need
any more of that kind of garbage
onthe radio . . . We here at KDAY
are not uninvolved with the contro-
versy; in fact, we thought it might
be wise not to play anything from
the Stones as long as they refused
to recognize and care for other

people’s sensitivities.” Numerous
other Black stations had also insti-
tuted partial or total bans on Stones
product.

Just A “Joke”’

Rolling Stones Records President
Earl McGrath was then presented
by Aldi, explaining: ‘“None of it
was meant to be serious . .. It's
just a little song that’s a joke about
men’s attitudes about women.”
Aldi cut in at this point: “But as

can happen, jokes backfire. Re-
member, Earl Butz told a joke and
lost his job as Secretary of Agri-
culture.” McGrath then resumed:
“We’re terribly sorry if we offended
anybody. We’re doing an edit on it,
and the line will be out.”

McGrath confirmed to R&R that
the edited version of ‘‘Some Girls”’
will be available next week, and
added, “*Out of context, the line is
horrible. In context, I think it’s
complimentary.”

Earthquake Rocks Santa
Barbara; Radio Responds

An earthquake measuring 5.1 on
the Richter scale rocked Santa Bar-
bara, California at approximately
3:45pm, Sunday (8-13). Although a
train was derailed and a reported
100 people were treated for injur-
ies, only about ten of those were
seriously injured. Local radio per-
sonnel were considerably shaken
up, however.

“It felt like a sonic boom,” said
KTMS Music Director Mark Giles,
who was on the air at the time.
“Sometimes.” he continued, “there’s
a big boom and things jerk a little

100,000-WATT MEXICAN ROCKER

San Diego Broadcasters Worried
Over XTRA Competition

XTRA-FM, located south of
San Diego’s Mexican border, ap-
parently plans to boost power to
100,000 watts and rock the city’s
airwaves by September 15; and
local broadcasters are generally
upset. An organization called
CERF (Committee for Equality in
Radio Frequencies), headed by
KSON President Dan McKinnon,
has been formed to combat XTRA-
FM’sentry intothe market.

The committee is preparing to
petition the FCC on several points,
including a section of the 1934 Com-
munications Act requiring an FCC
permit to transport programming
across a border for rebroadcast
intothe U.S. They also cite a recent
U.S.-Mexico treaty which stipulates
that FM stations be operated *‘for
the basic purpose of providing an
effective service to its nationals
within its frontiers. But the basic

Roddey Promoted
To Rollins Media
Group President

James C. Roddey

James C. Roddey has been pro-
moted to President of the Rollins
Media Group. He has been with
Rollins since 1961, and boasts 20
years’ experience in the media
field. Rollins Media Group includes
nine radio and TV stations, as well
as two cable TV systems and several
outdoor advertising facilities.

problem, as KCBQ General Mana-
ger Mike Stafford putsit, is XTRA’s
Mexican licensee status. **The pro-
blem transcends XTRA-FM having
a lot of power. The problem is it’s
aMexican radio stationand it’s not
going to be sanctioned by the same
requirements we are. It could con-
ceivably become very difficult to
compete with them. They won’t
be regulated the way weare.”
“‘Philosophy’’ Of Oppesition

McKinnon provided R&R with
some background on the case, re-
calling that CERF was formed in
1972 to combat XHIS and XHERS,
two border stations aiming for the
American market which soon went
out of business. He stated, “It’s
nothing against XTRA. It’s a philo-
sophy. The San Diego broadcasters
feel that Mexican stations are
licensed toserve Mexicans. All we're
asking is for the FCC to see to it
that XTRA-FM conforms to that.”
McKinnon added that the Mexican
government often interprets the
‘‘service to Mexicans’’ concept as
bringing in maximum dollars,
which U.S.-slanted formats tend to
do.

McKinnon claimed ‘‘unanimous”
support from San Diego broad-
casters, adding, ‘‘There’s not a
dissenter there.” KGB-AM-FM
General Manager Jim Price’s re-
sponse was less impassioned. “Why
react to something until it’s real?
But if it becomes reality, KGB will
individually meet the challenge.”

John Lynch, former KFMB/B100
General Sales Manager and GM of
Noble Multimedia Communica-
tions, XTRA's new owners, is try-
ing to assure San Diego broadcas-
ters that XTRA will play by Ameri-
can rules. In interviews with several
publications, he stressed that the
station is an NAB member and will
abide by that organization’s code,
and that XTRA will ““contribute to

bit, and that’s what I figured it
was. Then everything started shak-
ing around. Then it really started
shaking and records started fall-
ing all around, a large piece of e-
quipment almost tipped over, and
some of the dangling speakers
started shaking. Then I realized
that it was an earthquake. Our AM
station immediately went off the
air and our FM continued broad-
casting. So I tried to get the AM
back on the air, and a few seconds
later the PD (Bob Senn) came
back in—he was just across the
street shopping —so he came roll-
ing in on the air saying we’ve had
an earthquake and to keep calm.”
KTMS news director Tim Year-
wood said that while damage to the
station was “‘nothing serious—a
little bit of cracked plaster,” the
transmitter at their AM tower
{Continued on Page 18}
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Cooper, Beer Resign At20th

Harvey Cooper, Senior Vice Pre-
sident for A&R/Promotion at 20th
Century Fox Records, and three
other label executives have resigned
from the company. Cooper com-
mented to R&R, “‘I’ve got an office
in Beverly Hills now, and I'll pro-
bably be going to New York soon.
What I'm looking for is my own
label or production or publishing
company, or a control situation . . .”
A statement from 20th President
Alan Livingston ascribed Cooper’s
resignation to “policy differences.”

Also resigning were Vice Presi-
dent of Promotion Lenny Beer,
National Singles Promotion Direc-
tor Toni Profera, and National
Publicity Director Marian Koernicki.
No replacements have yet been
named for any of the four resigned

executives, although newly-appoint-
ed A&R Director Harvey Bruce is
supervising A&R activities.
Buddah Sues CBS,
Gladys Knight

Buddah Records has filed suit in
New York against Gladys Knight
and her new label, CBS Records,
seeking an injunction against CBS
releasing Knight product. Knight’s
affiliation with CBS was announced
at the company’s recent conven-
tion, but Buddah claims to have a
valid contract with the singer,
who sued Buddah and its distri-
butor, Arista Records, for breach
of contract recently. Buddah is
contemplating further suits against
Knight and CBS for restraint of
trade.

TEN ON A SCALE OF TAN — Summaertime brings out the best in radio station promotions, and one of WMEE/
Fort Wayne, Indiana‘s favorite methods of bringing out the best is its annual “Show Us Your Tan" contest The
promotion attracted a8 number of attractive young ladies willing to stage an all-out effort to win. The contestant
pictured emphasizing the dramatic nature of her tan line turned out to be only the runner-up in the annals of
posterior posterity; a picture of the winner can be found in John Leader’s column.

the community.’”’ At one point, he
commented, ‘We’re not just some
bunch of Mexican banditos. This is
a solid company that is following
all the rules of both countries.”
Lynch also detailed plans to have
San Diego and its Mexican border
neighbor Tijuana consider as one
rating market, bringing the com-
bined metro area to the number
ten ranking in the U.S., which he
claims will boost advertising
spending. As for details of XTRA-
FM'’s format, indications are that

{Continued on page 18)

Adams Appointed
Network
Programming VP

Keith Adams has been appointed
to Vice President of Programming
for the Broadcast Enterprise Net-
work Inc, Adams, who was formerly
with KATZ/St. Louis, before moving
to his current position as Opera-
tions Manager for KDIA/Oakland,
will begin his official duties on
September 15th and will be opera-
ting out of Atlanta.

Keith Adams
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WASHINGTON REPORT

Update

Pushing PSA’s

Should licensees receive special credit for broadcasting public service
announcements in drive time? That question was raised again last week
during a regular Commission meeting. The Commission is asking its
Policy and Rules Division of the Broadcast Bureau to look into this and
make recommendations. The Commission is curious as to the number of
announcements stations air, their length, time aired, subject matter and
source.

The Commission decided to study PSA’s because of suggestions from
public interest groups claiming that the bulk of them are broadcast
when listenership is minimal, even though stations are under an obli-
gation already to demonstrate that PSA’s are relevant and beneficial to
the community. Also heard frequently from public interest groups is a
cry criticizing broadcasters' reliance upon national campaigns produced
by the Advertising Council. But smart radio people have used national
material after localizing it to give a well-produced hoost to community

groups

PSA’s & Public Affairs Programming

What should be the relationship between PSA’s and public affairs
programming? Supposedly the Policy and Rules Division will also examine
thisissue. Already, FCC Chairman Charles Ferris has requested that the
Broadcast Bureau note times when public affairs programming is locked
into graveyard hours. According to Neal McNaughton, Assistant Chief
for the bureau, nothing to date has been completed on this request. Pos-
sibly also the Policy and Rules Division will make recommendations
along the line of giving a station that is deficient in public affairs program-
ming credit for its PSA record. If that were the case, for example, it
would help station WQAL-FM/Cleveland, which is in trouble with the
Commission for failure to meet its proposed public affairs programming
goals, but claims to have aired numerous PSA’s the majority of which it
says were locally produced. Heading the investigation for the Commis-
sion is Bonnie Lea, Legal Branch Chief of the Policy and Rules Division.
What radio broadcasters have to fear is a recommendation from Ms.
Lea’s shop that might turn out to be some sort of a guideline resulting in
increased paperwork for radio licensees.

Tools Of The Trade

“Griffin Bell should be sent to jail,” the President of the Radio/TV
News Directors Association said last week. Ernie Schultz, who also runs
the news operation at KTVY-TV/Oklahema City, made the remark last
week after suggesting that a New York Times reporter be freed. “Of
course we do not really advocate that Bell be jailed,” said Schultz; but, he

* went on, ‘‘both men have disobeyed court orders for what they believe to
be constitutional reasons’’ and Myron Farber, the Times reporter, is
injail.

Farber is a name that should be on the tongue of every broadcaster.
What is at stake is the confidentiality of reporters’ sources versus the
courts’ abilities to make reporters turn over their lists of news sources.
Farber commented initially that ““‘a reporter only has so many tools to
use.” Confidentiality is as essential as a notepad, pencil, or microphone.
Farber’s refusal to obey the court order to turn over material has landed
him in jail. Bell on the other hand has committed the same offense, the

RTNDA notes, by refusing to turn over to a judge a list of informers which
he says would violate the constitutional separation of powers, in a recent
case involving the Socialist Workers Party.

FCC Chairman Criticizes Rewrite

It was more of the same when FCC Chairman Charles Ferris went
back before Cong. Lionel Van Deerlin last week to talk specifics relating
to H.R. 13015 — the proposed new rewrite of the Communications Act.
To date, Van Deerlin has been unable to muster much support for his bill.
It is no longer being referred to as the Communications Act of 1978, and
publicly Van Deerlin admits that he’ll have to wait until next year and try
again.

Chairman Ferris was participating in the latest round of hearings
which dealt with domestic and international common carrier regulation
provisions. Testimonies didn't involve discussions concerning broad-
castings; however, reading between the lines, one could easily see in Mr.
Ferris’ remarks lip service being given to the bill’s philosophical premise
of greater reliance upon marketplace forces and less upon regulation,
while advocating “new regulatory solutions for new regulatory problems."
The emphasis we feel was on new regulations.

A second overall concern of the Chairman’s also would have impli-
cations for broadcasters. Ferris is concerned with provisions in the new
bill which would transplant policy-making authority from the FCC, which

is answerable to Congress (a broad'base), to a new agency, the National
Telecommunications Agency, which would answer only to the Executive

Branch of government (a narrow base).
Reminder on Field Hearings

Broadcasters in and near Boston, Chicago, Los Angeles, Denver,
Trenton and New Orleans will have an opportunity to listen to and/or
participate in hearings on the proposed new Communications Rewrite.
The schedule for Augustis:

August 18th John McCormick Post Office & Courthouse
9:30 — 5:00 5 Post Office Square
Room 208 Boston, Mass. 02019

(Rep. Edward J. Markey, chairman)

August 22nd Dirkson Federal Building
9:00 — 5:00 219 South Dearborn St.
Ceremonial Courtroom Chicago, Il. 60604
(Rep. Martin Russo, chairman)
August 25th UCLA School of Law
9:30 — 5:00 Westwood, Cal. 96137
Moot Courtroom (Rep. Henry A. Waxman, chairman)
August 31st Federal Center
9:30 — 5:00 Lakewood, Colorado
Bldg. 25 (Rep. Timothy Wirth, chairman)

HearNoEvil . . . Speak NoEvil

Suppose that you're used to buttonholing FCC commissioners or staff
at conferences, or if you're really upset, just picking up the phone and
calling someone at the Commission, to let them know what you think of a
proposed rule. Chances are that for the past year and a half, your com-
ments haven't been too well received. Now, they’re forbidden unless
you make them in writing and only to the Secretary of the Commission,
or unless you are willing to first submit in writing a memo summarizing
your points (if you plan to call, you must first mail in your summary).
At that point, you will be permitted to review orally the points that you
would like to make with the individual to whom you are talking. But, if
you stray from your original subject, then the commissioner or staffer
aust report the additional conversation.

Right now this rule applies to issues like clear-channel, PSA’s and
third class requirements. Probably very soon it will also apply to remarks
you might like to make regarding AM stereo and FM quad. Why? Because
certain court cases have clouded the relationship between the regulators
and the regulated. Therefore, the FCC was asked to clarify its position
and in so doing has placed strict requirements on broadcasters and Com-
mission employees. The change is a far cry from the days when former
Chairman Richard Wiley would tell radio people, ‘““My door is open.”
It's hard to determine, however, if even Wiley’s philosophical commit-
ment to ‘“‘open government,’’ which won him a great deal of personal
respect among all factions of the communications industry, could have
withstood current pressures.

The case in favor of this decision is not so clear as the case that can be
made against it. By restricting communication, say the Commission's
critics, the FCC is 1) ignoring that there is no history of abuse, 2) placing
aburden on smaller operations that don’t have time for additional paper-
work, and 3) overenforcing its policy with broadcasters who have taken
time to submit written comments.

Arkansas Broadcasters Fired Up
Over Razorback Football

‘‘We're going to raise all the hell we can,” says Buddy Deane, presi-
dent of KOTN AM-FM/Pine Bluff, Ark. Deane, along with 98% of Arkan-
sas broadcasters, has aired University of Arkansas football games over
the past years. Now, with Mutual Broadcasting Co. having bought rights
to all the Southwest Conference games, including Arkansas, radio sta-
tions in that state will find out how the *“network’ game is played in most
states. Mutual, which distributes games to over 200 Southwest affiliates,
is lining up stations for exclusive coverage, with stations in six markets
being required to carry the ‘‘game of the week’’ regardless of the teams
playing. That also upsets the Arkansas broadcasters, who last week
heard a recommendation at their annual association meeting which
included asking the state legislature for help in protecting stations who
will lose the games.

Mutual’s Executive VP Gary Worth is calling the association's attempts
a ‘‘smokescreen,” noting that there will be .10 loss of coverage to the
public.““Ninety-nine point six percent of people in Arkansas,"” he claims,
“will still receive the games.” But the previous situation was one of the
university providing any station wishing to carry the games the right to
do so at a minimal cost. For example, in Pine Bluff, five stations carried
the games last year and all five sold out their entire advertising schedule.
“It doesn’t matter what station you hear the game on,” said Deane,
“there was cooperation among all the stations."’

3rdClass —
A No-Sense License?

R&R has been asked to check on
1) why the FCC requires a third
class license since “the only thing
you can do with it is take remote
control transmitter readings and
make minor adjustments’” and
2) why the FCC won’t tell broad-
casters what questions they missed
on 3rd class exams in order to
study harder when retaking the
test. R&R walked this one over to
the Commission.

A legal advisor to one of the
Commissioners promised to check
into the question, recalling that
persons taking a bar exam are
usually told which questions are
missed. We also talked to Joe
Casey of the FCC's Field Operations
Bureau who supervises the admin-
istration of the tests. Casey says
that since announcers are often the
only people around to perform the
meter readings that the Commis-
sion feels compelled to license them

As for telling broadcasters what

| they missed, he says that the FCC

isnot in the education business and
that he doesn't have the staff for that
Moreover, the real answer appears
to be twofold: 1) the Commission’s
attitude remains one of ‘that’s
the way it’s always beendone” and
2) lobbying against any changes by
professional engineering societies
who fear that if 3rd class require-
ments are done away with, that the
Commission might also consider
doing away with 1st and 2nd li-
censes, thus reducing the number
of dues-paying members.

However, NAB and others have
urged the Commission to examine
doing away with licenses entirely
as is the case in most every country
The FCC said okay to looking at the
elimination of the 3rd class ticket.
comments were filed in January,
and radio broadcasters are waiting
to see what the Commission will
do. Part of that inquiry deals with
having two types of licenses — one
for routine operations and a sepa-
rate license depending upon the
engineering characteristics of
individual stations that deals with
maintenance.

Arguments in-favor of no require-
ment hold that a station licensee is
ultimately responsible for what
goes over the air and should there-
fore be left alone to hire the best
available people regardless of
whether of not they are licensed.

Washington Street Talk

The FCC disciplined one of its employees last week by forcing his early retirement. R&R has learned that
the Commission’s Public Information Officer, Sam Sharkey, was caught leaking an advance text of the Com-
mission’s agenda to a Washington-based trade publication. Sharkey had held his position for four years. Rumor
has it that the Chairman’s office. out to stop all leaks, wanted Sharkey fired; but that calmer heads prevailed and

he was permitted totake an early retirement.

With the Billboard International Program Forum pulling only an estimated 300 or 400 participants last
week, mostly from the record industry, look for NAB, which has a preregistration approaching 800, to widen
its margin in the battle for attendees with a large gate crowd. Hats off to NAB on its first venture into the area
of program conferences, and especially to Wayne Corniis and staff for an excellent organizational job. Wayne
assumed responsibility for the conference upon being named VP for Radio three months ago. The NAB ses-
sions kick off this Sunday at the Downtown Regency, Chicago. Cost for 3-day event is $140.

Pat Brame, who for awhile worked for the Honse Subcommittee on Communications, and was later fired
from NRBA over a rift with Executive Director John Richer, will join San Francisco based Jennings Broadcast
and Creative, Inc. as Assistant VP of Administration. The Jennings company is an aggressive sales marketing
consultancy firm. Kim Haggard, a recent U. of Maryland communications graduate joins the Radio/TV News
Directors Association as Assistant to Managing Director Len Allen. Kim replaces Marion Mattenback, who will

become News and Public Affairs Director at WKMS/Murray,Ky.

Following FCC refusal to intervene in the Stoner case, in which the Georgia gubernatorial candidate’s
commercials using the word “nigger’’ were aired over local TV stations, Georgia St. Senator Julian Bond and
the Atlanta NAACP have sued the Commission. The suit contends that if the FCC can ban **seven dirty words,"”

they can certainly banracial slurs as well.
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Mediascope

NBC Study Of Working Women Boosts Radio

NBC Radio has compiled a study of working women and their increasing impact on the job mar-
ket and spending patterns. The study indicates that almoat 54 percent of women 18-64 work out
side the home at present, and the company projects that figure to reach 60 percent in 12 years
The study points out increased income for two-paycheck families, and substantially higher levels of
purchasing of major items by working women than housewives. And, tying the figures into radio, the
study claims that working women watch much less TV than their stay-at-home counterparts, but listen
to radio more often. Only 8.4 percent of working women watched TV between 10am-4:30pm, com-
pared to 18.2 percent for housewives, according to Nielsen figures from November 1977, while in
prime time 44 .8 percent of workers and 48 percent of housewives were viewers. The study estimated
that TV reaches 91 percent of the weekly cumulative audience of working women, while radio
reached 97.2 percent

Sears Advertising Cutback Feared

A number of advertising industry observers have pointed to a possible massive advertising
cutback by Sears, Roebuck & Co. Sears has announced a large-scale reevaluation of product promo-
tion and media scheduling, and certain sources have claimed that the end result will be a cutback
of up to $100 million. Sears spent $650 million in advertising last year. Most of the projected cuts
would affect printand TV

FCCEnds Inquiry Into AT&T Wire Service Rates

The FCC has ended its inquiry into AT&T's phone line rates for wire services. The Commission
had ordered AT&T to halt its lower rate system for wire services in 1975, claiming it was discrimina-
tory, and after court battles had been resolved, higher rates went into effect this January. The FCC
opened its latest inquiry in order to let wire services attempt to prove the higher rates affected their
news delivering ability, but the services declined to pursue the matter, citing the costs of the FCC
proceedings and their hopes that satellite transmissions would end their need for private phone lines.

TV News

NBC, "Holocaust,” “All In The Family” Among Emmy Leaders

Emmy Award nominations were announced last week, with NBC leading all networks with 123
nominations for 13 programs and 110 individuals. ABC garnered 92 nominations for 10 shows and
82 people, while CBS received 88 nominations (10 programs, 78 individuals). PBS and syndicated
shows accounted for 45 other nominations. The actual awards will be given out during a September
17 telecast from Pasadena

The NBC special series "Holocaust” won 16 Emmy nominations to top all other programs. CBS's

All In The Family” led all regular series with nine, trailed closely by "MASH," “Saturday Night
Live,” and “"Carol Burnett.” “Holocaust” competes with NBC's “King,"” ABC's "Washington: Behind
Closed Doors,” and two PBS specials for the Outstanding Limited Series award. In the comedy series
field, "All In The Family"” battles CBS's "MASH" and three ABC series, “Three's Company,” "Soap,"
and “Barney Miller.” Dramatic series nominees are "Lou Grant” (CBS), “Family” (ABC), and NBC's
"Quincy,” "Rockiord Files,” and "Columbo.” Comedy-variety series in competition include "The
Muppet Show,” "Carol Burnett,” "Saturday Night Live,” and “"America 2Night.”

MusicOnTV

A special featuring acts filmed at Billboard's Disco Forum earlier this year has been developed
in association with the ], Walter Thompson agency’s production arm. Artists include Donna
Summer. Andy Gibb. Tavares, Peter Brown. Chic and the Village People ... On the subject of
disco, the new syndicated series "Hot City” (R&R 8-11) featured air personality Shadoe Stevens as
host, and its theme song was co-written by songwriter Alee Willis . .. CBS will present a two-hour
special based on Ray Charles’s autobiography, "Brother Ray, Ray Charles’ Own Story” The Pat
Boone family has agreed with ABC to do two holiday specials and a possible weekly series to develop
out of them. The first special will air during Thanksgiving And, ending on an extraterrestial
note, “Close Encounters Of The Third Kind" has been sold to ABC for an undisclosed price.

ABC, NBC In Virtual Tie For Nielsen Lead

ABC and NBC ended up in a dead heat for the lead in Nielsen's ratings for the week ending August
6, with ABC just edging NBC in average share tabulations. ABC and NBC both had 14.7 average
ratings, while CBS fell to an unhealthy 12.7. Interestingly, CBS boasted four top ten entries (includ-
ing two of the top three), while NBC mustered only a ninth place ranking, with ABC mopping
up the rest of the positions

"One Day At A Time" (CBS) led all contenders, followed by 2) “Three’s Company” (ABC)
3) "Alice” (CBS) 4) "Charhe’s Angels” (ABC) 5) “Starsky & Hutch” (ABC) 6) "Laverne & Shirley”
(ABC) 7) "MASH" (CBS) 8) “Carter Country” (ABC) 9) "Quincy” (NBC) and 10) "Barnaby Jones” (CBS)

Arbitron’s rankings for the week ending August 4 showed CBS taking seven of ten placings for
New York, but failing to quality for one top ten berth in Los Angeles, where ABC nearly pulled off a
total sweep. CBS's "The Jetfersons” and "One Day At A Time" tied for first in New York with ABC's
“"Love Boat," followed by 4) "MASH" S) “Fantasy Island" 6) "Good Times” 7) “Alice” and "Lou Grant”
tied, and 9) another tie between "Chatlie’'s Angels” and "Switch.”

In Los Angeles, "Charlie's Angels” ruled the roost, followed by 2) "Laverne & Shirley" tied with
“Three's Company” 4) "Love Boat” and "Starsky & Hutch” tied 6) “Fantasy Island” tied with inde-
pendent Metromedia station KTTV's broadcast of a Dodgers game 8) "Carter Country” and
9) "Happy Days” tied with NBC's “Quincy.”

California Courts Continue Coverage By Broadcasters

Following the recent Pasadena Municipal Court decision to permit broadcast coverage of court
trials (R&R 8-4), an L.A. Superior Court judge has declared California’s Rule 980 (which prohibits
such coverage) to be unconstitutional, and has allowed broadcast equipment in his courtroom. Judge
Harry T. Shafer also ordered the release of audio recordings of a 1977 trial for broadcast, and stated
that the Rule was "constitutionally defective” on First and 14th Amendement grounds. Judge Shafer
added that despite the dangers of media coverage, the public’s right to know was of paramount
importance.

San Juan Racing To Sell WTMI/Miami

San Juan Racing Association has entered into an agreement to sell WTMI-FM/Miaml. a classical-
format station, for about $1 million to a group called Marlin Limited Partnership. The buyers
are headed by WEFM/Chicago Sales Manager Howard Philip Tanger.

Sonderling Shows Substantial Income Increase

Sonderling Broadcasting reports significant increases in both profits and gross income for the
first half and the second quarter this year. Net income for the firat half reached $1.42 million, a 43
percent jump over last year's first half figure of $992,000. Revenues climbed from $13.8 million
to$18.9 million, a 37 percent rise. For the second quarter, sales were up 35 percent from $7.7 million
to$10.4 million, while profits rose a corresponding 34 percent, $789,000 to $1.06 million

Buick Buys Into CBS Radio NFL Broadcasts

Buick will be a participating sponsor lor the CBS Radio Network's fall schedule of 26 reqular
season and 10 postseason NFL football broadcasts. Buick spots will be heard in each game starting
September 4

CBS CofounderLeon Levy'Dies

Dr. Leon Levy, one of the founders of the Columbia Broadcasting System and a radio pioneer
died last week at 83. He became President/General Manager of WCAU/Philadelphia in 1925
overseeing the first major league baseball broadcast and a number of other radio innovations In
1926 he helped form a network of radio stations which would become CBS, and he served as CBS
Secretary/Treasurer for eight years and asa board member until 1977

RAB Reports Radio’s Reach Tops All Media

Radio reaches more adults in a day or week than any other major daily advertising medium
according to RAB Senior Vice President of Marketing & Research Richard J. Montesano. The
organization used several disparate measurement sources to determine its figures, which claim that
in a week radioreaches 95 percent of adults {18 plus), compared to TV's 90 percent and newspapers
84 percent. In aday, radioreaches 81 percent, while TV reaches 76 percent and newspapers 69 per
cent. Montesano commented, “This documentation is the latest indication to advertisers and agen
cies of radio’s ability to get their message out rapidly to more different consumers than newspaper
orTV.”
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INTRODUCING
ALESSIMANIA.

WHAT STARTED AS A STARTLING
IN-PERSON CROWD REACTION
TO BILLY AND BOBBY ALESSI ON
THE ANDY GIBB TOUR HAS NOW
SPREAD TO THE RADIO LEVEL AND
TO STORES IN ALL PARTS OF THE
COUNTRY.

KIMN IN DENVER, KYYX IN
SEATTLE, KEIN AND WINR HAVE
ADDED THE NEW ALESS! SINGLE
“DRIFTIN."

ALESS! IN-STORE APPEARANCES
HAVE CREATED MOB SCENES OF
THOUSANDS OF SCREAMING PEOPLE
WHO DON'T LEAVE THE STORE
UNTIL THEY'VE BOUGHT AN
ALESSI RECORD.

SOMETHING IS HAPPENING HERE
AND YOU KNOW WHATITIS...

AUGUST 10 AUGUST 23

OAKLAND MILWAUKEE WISCONSIN  SEDALIA MISSOUR|
AUG| AUGUST 1112 AUGUST 25

PORTLAN DETROIT MICHIGAN
i AUGUST 17 AUGUST 27

TLE WA N LOUISVILLE. KENTUCKY ST PAUL MISSOUR!
. AUGUST 18 AUGUST 29

MY L MI R DUQUOIN ILLINOIS

AUGUST 19 & 20
INGFIELD iLL

SEPTEMBER 1
ATLANTA GEORGIA

ALESSI "DRIFTIN’”

AM 2062

THE SINGLE.

ON A&M RECORDS & TAPES

From the album "Driftin'"'sp 4713
Produced by Louie Shelton
Management: Steve Borkum William Morris Agency
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Owens

Vacation Frustration, Part I1

A couple of weeks ago, the Gary Owens column received some warm correspoqdence
from some long time listeners who finally are taking that swell vacation in the family car
. . . getting out and seeing the country instead of just hanging around town and doing the
same old things.

And, here’s another card from the Nurkers . . . nice picture of the Crell City gas station
here ononeside. Let’s see!

Dear Garish:

Well, back on the road. The engine couldn’t be found in Los Angeles because the Nash
dealers aren’t even in the yellow pages anymore so Ralph is trying two Maytag washing
machine motors with a small gas-powered electric generator.

When Willard LaMar, Margaret Ruthie-Lee and Leon all became sick too . . . we real-
izedwhatitwas . . . whooping cough. :

We thought that might be what the dog had too, but it turned out to be distemper. So, if
the dead gopher gives him some comfort, thenit’s the least we can do.

Fortunately, it’s cooled down a little, Gary, (less than 113°) because Ralph had toremove
the front windshield tobe able to hand operate the generator when it slows down.

Even though we never get over ten miles per hour, the bugs are our biggest problem.
Ralph says we are only about an hour and a half from the California-Arizona border and we
canall hardly waitto seeit.

Ralph’s snake bite has us puzzled. When the jack slipped and broke the flashlight, the
poor dear had to change the tire in the dark. When it bit his hand he couldn’t tell what kind of
snakeit was.

But it's swelling rapidly now and turning black and seems to give him pain even though
Sheila-Lou applies her popsicle toit.

Wishyouwerehere,
Edwina
And wouldn’t you know, just as I finish the card, old Fred, the mailman brings me
another . . .

Dear Gary,

Still quite a way from the California-Arizona border.
It was lucky that tanker ran us off the road and caused us to crash into that Linda
Ronstadt for Governor signboard.

Ifit hadn’t happened, we might have gone on and never known that Ralph’sbite wasby -

(

arattler. Fortunately, no one was hurt except Ralph, who probably will lose his frontteeth @ |}

because one of the Maytag motors flew in and caught his upper lip.

But now, we’re back on the road even though both doors on the side are off and Ralph
seems to be still in considerable pain. It helps him to bite down on a block of wood with his
remaining teeth when his hand throbs too much.

The remaining children now have the whooping cough but are eager as ever to see the
California-Arizona border, which Ralph says is still about an hour away because with only
one Maytag motor we canonly do around four miles per hour.

Gary, it’shard torealize we’ve been away from home four days . . . twodays justsince
Needles. Must close now as one of the children has caught Ralph in the eye with a cactus
needle.

Whenthetransmission went out a few miles back, Ralph walked into all that cactus and
the kids have been patiently pulling the needles out of his side and back as he drove. But
now he seems very upset.

Wish youwere here,
Edwina

Hmmmm!!

(
J
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The unqualified success of Together Forever,
(Gold in 5 days with over 250 stations playing cut
after cut) signals only a hint of what you can expect
from “I'll Be Loving You,” the just-released-single
from the lp. Produced by Stewart Levine.

THE MARSHALL TUCKER BAND

A Modern American Tradition On Capricorn Records.
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WHATI'S NEW/

Oberman, DeMarino, Bergamo Named CBS VP's

Ron Oberman. Al DeMarino, and
Al Bergamo have received Vice Pre-
sidential positions at Columbla
(Oberman) and Epic/Portrait/Asso-
clated Labels. Oberman has been
named Vice President, Merchandis-
sing, West Coast for Columbia, having
been Director with the same title
specifics. He will oversee the West
Coast merchandising on all Columbia
product, working with advertising
and marketing staffers. The company’s
West Coast Product Management
Department will report to Oberman,
and he will coordinate publicity and
artist development activity relating to
marketing. Oberman with 11 years
in the industry and six at Columbia
to his credit, reports directly to Vice
President of Merchandising Ron Mc
Carrell.

Al DeMarino was appointed Vice
President, Artist Development, for
E/P/A, having been Director in the
same department since 1976. He will
coordinate all aspects of career de-
velopment for label artists, and re-
ports directly to Vice President of
Marketing Jim Tyrrell. DeMarino
spent eight years at the Willlam
Morris Agency. co -supervising their
Music Department by 1973, and was
A&R Director at United Artists Re-
cords before joining E/P/A two years
ago.

Al Bergamo assumes the newly-
created position of Vice President,
Marketing, West Coast E/P/A. He was
moet recently Seattle Branch Mana-
ger for the label, and has been with
CBS since 1971. In his new post,
Bergamo will direct marketing for
West Coast-based artists, and coor
dinate efforts from promotion, artist
development, product management,
merchandising, and publicity staffers.
Bergamo also reports directly to
Tyrrell

AlBergamo

MCA Slants $500,000 Who
Campaign Toward Consumers

MCA Records is supporting its impending release (set for 8-21) of the first

New Book Lists Songs
By Subject

“The Green Book.” by Jetf Green,
lists approximately 35,000 songs by
subject matter (over 200 categories).
If you need a song about magic
or liquor or politics or parties you'll
find an alphabetical (by title) numbered
list, also naming the artist(s) who cut
the song and the LP (or single) on
which it can be found. R&R can't
attest to the complete comprehensive-
ness of the listings, (since it's not quite
ready yet) but this musical thesaurus
sounds as if it will be useful in con-
structing “theme" sets (a popular pas-
time at some AOR stations) and pro-
duction elements. Projected cost is
$125, and copies may be reserved
(or further information acquired) from
Evergreen Productions, 1353 Church
St., San Francisco, CA94114.

Formats Designed
ForDaytimers

Studic West, a California syn-
dication company, has devised
a new series of formats especial-
ly designed for AM daytimers.
Available now are a Country and
“Contemporary” format, which ac-
cording to Studio West President
Jlm Meeker “take into considera-
tion the limited amount of hours
daytime broadcasters can utilize
to build an audience.” Further in-
formation on the daytime formats
can be acquired from Studio West,

Newport Beach, CA 92660, (714)
752-1918.

3901 Waesterly Place, Suite 109, |

Capitol/EMI 1978 Sales
Increase, Profits Down
Slightly

Capltol Industries-EMI, Inc. 1o
ported increased sales for the fiscal
year ending June 30, 1978, but the
company’s net income was down
slightly. This year's sales reached
$222.7 million, compared to $209.8
million last year, a 6 percent increase,
Net income was slightly over $10
million, compared to last year's $10.9
million (before the company benefited
from a federal income tax reversal
which added $5.3 million more to
their 1977 profit figures). Capitol
President Bhaskar Menon cited high.
er cosets as the reason for the profit
dip, described as “the major disap-
pointment of the year”; but appended
a lengthy list of Capitol accomplish-
ments, including the establishment of
EMI America Records and the recent
distribution deal with United Artists,

Polygram staffers.

Polygram Earns $900 Million,
Predicts 235 Percent
DomesticIncrease

The Polygram Group reported worldwide revenues of $300 million
for 1977, paced by RSO Records and the corporation’s recent deal with
Casablanca Record And FilmWorks. At the same time, Polygram Distri-
bution President John Frisoli opened the company’s recent summer manage-
ment meeting with a prediction that 1978 domestic revenues would increase
235 percent over 1977 figures. At the meeting, various Polygram executives
and label presidents detailed upcoming campaigns, and further projections
were made. Frisoli is pictured making his keynote address to the assembled
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Who album in three years, “Who Are You,” with a $500,000 promotional
campaign aimed primarily at the mass audience rather than the industry. Laser
show LP premieres will be held in six cities August 20 and 21, with tickets to
be awarded via radio station giveaways to members of the public, primarily. A
nationwide radio preview of some of the album's tracks has already been broad-
cast, and a 3%2-minute film of the group performing its just-released single,
alsotitles "Who Are You,"” has been prepared for theatrical, TC, and in-store use.

— DoV g
NOT 100 GOOD...&0 .
PAR TomAY 1 BORHED WP

A

MY EXPENGE  ACCOUNT, WAD
A CUENT UNCEL..

BMlIssues New
Million-Performonce Song
Booklet: 91 Tunes
Added Since ‘76

Broadcast Music Inc. has publish-
ed a new edition of a brochure listing
all its licensed songs which have rea-
ched the one-million-performance
mark according to BMI's performance
survey of logged radio and TV re-
ports adding up to about 500,000
hours a year. The new brochure covers
BMI's most recent nerformance sur-
vey, ending June 30, 1977; and re-

veals that in a year since the last
brochure (6-30-76), the number of
million-performance songs has risen
from 211 to 302, a 43 percent jump.
The songs, newly-added and old, are
as expected predominantly tradi-
tional pop or modern Pop/Adult, but
the new list adds a higher percentage
of rock tunes. Among those reaching
the million mark are Elvis Presley’s
“All Shook Up,” the Everly Bros.’
“Bye Bye Love,” Billy Swan's "I Can
Help,” Don McLean's “American
Pie,” Bobby Freeman's "Do You
Want To Dance,” the Beach Boys’
“"Good Vibrations,” and the Marvel-
eottes’ "Please Mr. Postman.”
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» Single Out the Guiding Light
of a Near-Platinum Album.
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THE NEW SINGLE BY

Journey

From their “Infinity” album (now over 900,000 units!)

on Columbia Records
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“Long Hot

Summer
Nights”

Produced by Mike Flicker B
onWarner Bros. Records WV
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KING2220 KSLy129 | |
KIRBon  KODIoNn KEXD on
KTAC 26-22 i
KOPA 28-25
KENI on
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With the WSAI/Cincinnati format shift to Country rumors are flying about a possible
new PD for the station.

Dave Urso has resigned his National Promotion job with Warner Brothers to join
Richard Perry’s newly formed Planet Records label. Dave will be a full Vice President
with Planet.

With MacGregor and Urso both gone from WB that leaves a very choice job or two wide
open, right?

Check this out . . . as late as two weeks ago Lohman & Barkley, KF1/Los Angeles’
morning team, were approached by KTNQ to ‘cross the street” and handle TEN-Q’s morn-
ing shift when the station switched to Country. The offer was big and, we're told, very ser-
ious, which makes you wonder if the right hand knew what the left hand was doing.

Charlie Van Dyke’s wedding was the social event of the summer in Peoria (8/5) . Attend-
ing the ceremony and ensuing celebration were WX YZ/Detroit PD Jim Davis, WEA's Noble
Womble, Millennium’s Jay Stone, WDEE GM William B. Johnson and KHJ alumni Mark
Elliott and John Leader.
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