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WOL Faces Payola-
Plugola Hearing

After more than three years
of investigation, Black-formatted
WOL/Washington, Sonderling Broad-
casting Corp.’s AM outlet in the
nation’s capital, was designated
for hearing on charges of payola
and plugola last week (see Page 4).

“We never believed it would be
set for hearing,” Sonderling head
Egmont Sonderling told R&R. “Pay-
ola has never come up; plugola is

cally,

to buying WDAS/Philadelphia in
Jan. 1977, but dropped the idea
when the FCC’s Complaints & Com-
pliance branch began a similar in-
vestigation of WDAS. The Phila-
for hearing amid rumors of payola
Feb. 22.

Sonderling is being scrutinized
for its alleged lack of control of disc
jockeys using the station for their
own gain and submitting false docu-
ments to the FCC. The Commission
plans to analyze information col-
lected on WOL and make a judg-
ment as to whether the licensee
should keep control of the station.

One immediate question is how
the decision will affect a proposed
acquisition of Sonderling by Viacom
International for close to $30 million.
Sonderling stated that he antici-
pated no problems.

An option that looks attractive is
to sell the station separately at a
that a decision will be made today.
Under the FOC's distress sale policy,
stations facing charges can cir-

WQXI ORDERED TO HALT RAFT CONTEST

cumvent a hearing (and the high
cost of litigation) by selling to a
minority group at less than mar-
ket value. Currently, the FCC is
considering several distress sales—
a year-old policy which has only
been tested once.

NBC Launches
New AOR Network

NBC Radio will activate its new
youth-oriented network on Mon-
day, May 28. R&R has learned that
Jim Cameron from WCOZ/Boston
will anchor the network’s six daily
newscasts, to be aired 15 minutes

NEW BID TO BEAT ARBITRON

RAM Research
Purchased By Cole

RAM Research, regarded as one
of the top potential ratings research
competitors for Arbitron, has been

by Cole Industries, a
diversified San Diego-based com-
pany with interests in lumber, saw-
mills, and broadcasting (Cole owns

793 Sues WQXI as Raft
Race Rivalry Returns

Radio’s biggest promeotion is turn-
ing into Atlanta’s biggest head-
ache, as the disputed ‘“Ramblin’
Raft Race” continues to create new
problems for Z93 and WQXI.
WQXI had sponsored the race,
which draws up to half a million
spectators by some estimates, for
the past ten years along with the
American Rafting Association. But
a disagreement this year caused
the ARA to go to 293; WQXI did not
give up easily, and a permit war
finally ended in Fulton County
granting Z93 the right to hold the
race May 19 on the Chattahoochee
River (R&R 54).

WQXI, however, kept its hand in
by offering cash prizes on the air
to the best-looking rafts displaying
WQXI call letters, in conjunction
with Budweiser beer. The station
also secured rights to a restaurant
along the course of the race, where
it had held its client parties for
the past ten years, and printed T-
shirts for clients; which according
to Z93 and the ARA were used as
invitations and said ‘“The Great 1979
WQXI Chattahoochee River Race.”
793 became annoyed at that, since
the station shared many of WQXI's
clients and was also sponsoring the
race this year; while the ARA be-
came very upset about the cash
prizes.

Lawsuit Filed

The upshot of the two organiza-
tions’ annoyance was a lawsuit filed
Thursday (5-10) seeking to ‘‘pre-
vent efforts by WQXI Radio to profit

from and perhaps destroy” the
race, as an ARA statement put it.
They also asked that WQXI be re-
quired to air spots announcing the
cancellation of the cash prize offers.

A temporary restraining order
was issued requiring WQXI to can-
cel the prizes and announce the
fact on the air. But controversy
surrounded WQXI's compliance
with the order, while WQXI VP/GM
Jerry Blum disputed the reason-
ing of Z93 and ARA in obtaining
the order.

The ARA statement said WQXI
was causing confusion by advising
race entrants that no registration
was necessary to participate. Blum
countered that only 1300 of the 9000
rafts in 1978’s race were registered,
and that the ARA had suddenly in-
stituted a raft of new rules. Z93 PD
John Young told R&R that new state
registration rules necessary to
control the race.

The ARA objected to WQXT's cash
prizes ‘“‘because of the potential
for stimulating acts of violence and
sabotage among competitive raft-
ers,” citing evidence that the only
raft race offering cash prizes, in
Grand Rapids, resulted *“in an over-
all situation almost impossible to
control.” However, a spokesper-
son at WLAV/Grand Rapids, the
station which sponsored the race,
denied any control problems had
resulted from cash prizes, ascrib-
ing a minor incident several years
ago to a natural spirit of compe-
tition between rival businesses.

WQXI's prizes were for best dis-
play, not for a racing victory, it
was also pointed out, and Blum was
disdainful of the violence point.

Whose Race Is It?

Z83's Young was perturbed about
WQXI's spots for their cash give-
away. He cited the judge’s state-
ment that there was just one per-
mit granted for use of the river,
and his analogy comparing the
public airwaves (two stations are
not allowed on the same frequency)
to the river situation, saying it
was ironic that WQXI was running
a raft race contest at the same time
as 793 was promoting the race.
WQXI's promotions, said Young,
“were very frustrating to us. We
had clients saying it sounded like
it was their race.” He added that
when WQXI administered the race,
they had always rejected the idea
of cash prizes. N

When WQXI was ordered to run
cancellation announcements, Blum
went on the air stating, ‘‘Our com-
petitor, Z93, filed suit to prevent
our conducting the contest, and
have obtained a court order pro-
hibiting us.” As a result, Blum’s
announcement continued, “We can-
not award you the prizes.” Young
commented, “It’s not fun any more.
People’s moods change when you
tell them there’s $25,000 in prizes
at stake.” 293 was the target of
complaints blaming them for hav-
ing the prizes cancelled, and coun-

{Continued on Page 25)

KRAM/Las Vegas). The purchase
price was slightly over $3 million
in cash and notes, along with Cole’s

ion of RAM liabilities. RAM
founder Jack McCoy and key ex-
ecutive Doug Herman will stay
with the company for a minimum
of five years.

Cole President Donald Cole com-
mented, “We came to the conclu-
sion that RAM was the best service
a long time before our acquisition.”
McCoy told R&R, “With the influx
of new major funding, we will un-
dertake massive expansion and
are now totally committed to be-
coming the alternative to Arbitron.”
McCoy continued, *“It feels won-
derful. It's good to know that with
all our success that we are current-
ly on just the first plateau.” McCoy
said RAM’s growth rate has been
averaging 120% a year for the past
five years.

after the hour from 3-8pm EDT.

The network, which debuts on 21
stations, expects to have round-the-
clock news offerings by August
and to begin airing AOR music
specials by January, according to
NBC Radio Exec. VP Dick Verne.
He notes that GM's, PD’s, and lis-
teners will be involved in early
tests. In response to RKO Radio,
which also intends to launch an 18-
3 orjented network, Verne com-
mented: “They must know what
we know, that networking is a good
business."”

Consulting the new network will
be Burkhart-Abrams. Adding ex-
pertise will be Jo Moring, VP for
Radio News and Ruth Meyer, Dir-
ector of Special Programs.

Stations already signed include:
WKLS/Atlanta, WEBN/Cincinnati,
WLRS/Louisville, KQRS/Minne-
apolis, KDKB/Phoenix, KGON/
Portiand, WPRO/Providence, KISW/
Seattle, and KBP1/Denver. Other
markets where the new network
will be tested are Baltimore, Cleve-
land, Columbus, Indianapolis, Ma-
dison, Miami, Rochester, San
Diego, Tampa, Wichita, and Wor-
cester.

NBC had announced the new cor-
cept at its radio affiliates meet-
ing last fall.

Polydor, Radar Sign Pact

Polydor Records and prominent
English label Radar Records have
signed a selective long-term agree-
ment whereby Polydor will distri-
bute key Radar product in the U.S.
and Canada. First release under
the pact will be an album by ex-
Motors member Bram Tchaikov-
sky later this month, with an al-
bum by the Yachts to follow in July.
Radar, a WEA-distributed com-
pany outside of North America, al-

30 has Elvis Costello and Nick Lowe
in Europe, but both artists are un-
der contract to Columhia here. The
company was formed in 1977 by
Martin Davis, an ex-director at
EMI in London, and former British
UA A&R chief Andrew Lauder. Pic-
tured at the signing ceremony are
(l-r) Polydor President Fred
Haayen, Polydor Sr. VP Ekke
Schnabel, Davis, and Radar attor-
ney Bernie Fishbach.



5> INFINITY RECORDS
THE FUTURE IS HERE.

New music that is breaking new acts.

ALL WE ASK YOU TODOIS LISTEN.

L1-LL, RRDBE LOLD, T IVU DIV, YWWOILL €I 17, YPLET JVau, NIV av ey o2 o



RER/Friday, May 18, 1979

KGB, Chicken Headed For Court

The dispute between KGB/San
Diego and Ted Giannoulas, better
known as the KGB Chicken, has
developed into a full-scale legal
battle, with KGB suing its former
mascot for $250,000 in punitive
damages and seeking to establish
the rights to the KGB Chicken
costume. Meanwhile, Giannoulas
is weighing other offers following
his dismissal last week (R&R 5-11),
and waiting for the court outcome.

Both sides are convinced they’re
right. Giannoulas explained to
R&R, “Bascially the dispute is
over the design of the chicken suit.
I purchased the copyrights to the
manufacturer’s exclusive design
from Alinco Products. After the
station decided not to act on it, I
did it to protect my career. Alinco
had stated quite clearly that they
were ready to start making chic-
kens for anyone who called. Career-
wise, the last thing I wanted to see
was identical chickens springing
up everywhere. I bought rights to
the character, and the station is
disputing that to the tune of a
quarter million dollar lawsuit.”

KGB General Manager Jim
Price stated, “It is our position
that Alinco never had any rights
to sell, merely manufacturing the
comtume according to our design
and instruction. In addition, Ted
learned from us in his capacity as
on employee of the station that
Alinco was attempting to sell
some claimed rights in the cos-
tume Ted went ahead and
used this information to purchase
whatever rights he now claims,

while still an employee of the sta-
tion, without notifying the station
... Ted only admitted this pur-
chase to us when specifically ask-
ed if he had purchased such rights,
after Alinco had told us that some-
one had made such a purchase.”

KGB Grievances

Price called Giannoulas a *“tal-
ented individual” and a ‘“valued
employee,” and stated that the
station’s contract provided him
with a $50,000 salary, and the right
to make paid outside appear-
ances. “In return,” Price stated,
“Ted agreed . . .to follow reason-
able instructions, make appear-
ances as the KGB Chicken when
and where requested, faithfully
serve KGB, and obtain prior ap-
proval before committing himself
to any appearances in or outside

Bouloukos Named

GM At WLS

Don Bouloukos has been appoint-
ed General Manager of WLS/Chi-
cago, ABC’s reigning Midwestern
Top 40 outlet. Bouloukos was pre-
viously General Sales Manager at

the station. He replaces Marty

. who last week was named
President of the ABC-Owned FM
Radio Stations.

of San Diego . . . In his contract,
Ted further acknowledged the ex-
clusive rights of KGB to the Chick-
en, both image and costume.

“Unfortunately,” Price con-
tinued, “Ted has insisted upon
making appearances, especially
out of town, in the KGB Chicken
costume without obtaining prior
approval. He also has not made
himself available for appearances
requested by KGB.” Price went
on to say Giannoulas had made
out-of-town appearances in the
Chicken suit without the KGB call
letters, after “being instructed
never to do so.”

Chicken Frustrated

Giannoulas expressed disap-
pointment at KGB’s attitude.
“There was a time I'd stick my
head through a brick wall for the
station. 1 know they made oral
commitments to me that they
didn’t keep. I felt slighted by that.
They claim I just misunderstood
them.”

He continued, I did not use the
KGB costume to make those out-
of-town appearances. I used my
own costume. It was my under-
standing that I could do that, since
I had rights to the costume. They
made oral representations to me
that they did not keep — things re-
garding merchandising, and the
freedom to create as the Chicken
in the rest of the country. I was
getting requests not only for ap-
pearances both in and out of town,
but for movie and TV roles. They
were making it difficult for me to
take them in the way that they
were trying to assert control and
take charge over everything.”

New Chicken:
Tough Act To Follow

Meanwhile, KGB has put an-
other employee inside a chicken
suit, and the results have been

(Continued on Page 25)

GM Car Radios To Remain Optional

Under the terms of an out-of-court
settlement reached Tuesday (5-15)
between General Motors and 11
sound equipment distributors, new
car buyers will be able to delete

radios offered as standard equip-
ment on most GM cars. Although
the cost of radios will continue to
be figured into the base price of the
cars, prospective purchasers will

Betancourt, Thagard Named
RCA I?romotion VP’s

John Betancourt and Chuck Tha-
gard have been appointed Vice
Presidents in RCA’s Promotion
Department, as announced earlier
in R&R. Betancourt’s position is
Division Vice President, Pop Pro-
motion; he will oversee promotion
of all contemporary pop product.
Thagard, who will report to Betan-
court, was named Division Vice
President, National Field Promotion.

Betancourt, who reports to VP/
Marketing Richard Carter, has been

with RCA for over five years, start-
ing as a local Memphis promotion
rep. He was most recently Man-
ager, East Coast Regional Promo-
tion. Thagard joined RCA in De-
cember 1978 as Director/National
Field Promotion, haveing worked
with Columbia for 12 years pre-
viously, becoming Director of Na-
tional Promotion/West Coast. Pic-
tured (l-r) are Thagard, Carter,
and Betancourt.

now have the choice of either buy-
ing the cars with radios installed
or applying the cost of the radio
toward other options. However,
GM wuon the right to continue to offer
radios as standard equipment on
Cadillacs and Chevrolet Chevettes,
but agreed not to standardize radios
on any other models until 1983.

The antitrust suit was filed on be-
half of the Custom Automotive
Sound Association, Inc., who claimed
the proposed action not only elim-
inated consumers’ choices but al-
so stifled competition between the
association’s members and GM.
According to the distributors, due
to the superior quality of their pro-
ducts, they believed they could at-
tract 20 percent of the car radio
market. However, if consumers
were forced to buy cars with radios
as standard equipment, then the
custom radio distributors could
not compete with this.

Spurred by their success in this
suit, CASA is reportedly consid-
ering filing similar suits against the
other auto manufacturers over the
same issue. Furthermore, while
the Justice Department had been
investigating the possibility of fil-
ing antitrust suits against the auto
manufacturers, the action will prob-
ably be dropped in light of the GM
decision.
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Mahlman Resigns ABC Position
To Form Consultancy Firm

Robert O. Mahlman, Vice Pres-
ident/General Manager of the
ABC Radio Network, has resigned
that position. Mahlman will be form-
ing his own consultancy firmr, Rob-

ert 0. Mahiman, Inc. R&R has
learned that Mahlman'’s first client
is the newly-formed RKO Radio Net-
work.

Radio Resourceful In
L.A. Gas Shortage

As you probably already know,
gas in Los Angeles is selling like
ice cubes in hell. Consequently,
the ‘“‘gas shortage” is uppermost
in the minds of Angelenos and, as
might be expected, unnatural sit-
uations such as this are tailor-
made for the immediate medium —
radio.

While several of the city’s radio
outlets have been regularly broad-
casting ‘“‘open station” reports, in-
structing listeners as to which gas
station are open and when, KMPC
air personality Sonny Melendrez
took advantage of 92 percent of the
city’s gas stations being closed on
Mother’s Day to perform the fol-
lowing public service for at least
one of his listeners.

During the course of his Satur-
day show, Melendrez asked his lis-
teners if any of them would not be
able to visit their mothers on Sun-
day due to lack of gasoline. Within
seconds, a woman called saying
that was exactly her predicament.
Melendrez took to the air, asking
if anyone listening could help, and
the very next caller not only knew

Court Rules
Olivia Stays
With MCA

The -California Supreme Court
ruled Friday (5-11) that Olivia New-
ton-John must record exclusively
for MCA Records until her contract
expires in 1980. Attorneys for both
Newton-John and MCA had peti-
tioned the court to review a Court
of Appeals decision upholding
MCA’s earlier preliminary injunc-
tion, which bound the artist to the
label through 1980. Newton-John
had asked that the injunction be
set aside, while MCA had hoped that
the artist would be ordered to re-
cord for the company until April 1982.

Sonny Melendrez

of an open station near the wo-
man’s house, but offered to drive
her the 40-mile round trip to her
mother’s. Melendrez's gesture
was duly noted in the Los Angeles
Times, which covered the story in
detail, while he told R&R the inci-
dent was really just a textbook ex-
ample of radio’s ability to act as
an information clearing house en-
abling people to help people.
Negative Into Positive

Meanwhile, KMPC Program Di-
rector Mark Blinoff detailed the
Pop/Adult-formatted outlet’s over-
all plans for dealing with the prob-
lem. Blinoff noted that L.A.'s
freeways have not been quite as
crowded since the onset of the
shortage; therefore KMPC’s air-
borne traffic information service
has been less valuable than usual.
However, the station has changed
its traffic airwatch to a “gas sta-
tion watch,” informing listeners
by “car count” of their chances of
procuring gas at various stations.
Blinoff describes the situation as
“basically taking a negative and
turning it into a positive,” adding
that besides keeping tabs on sta-
tions via the air, KMPC has been

{Continued on Page 25)
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'WASHINGTON REPORT

The Week In Washington

WOL hit for payola and plugola.

NBC *‘Nightly News' says CBS Records paid WDAS
$175,000 for 1972 airplay.

R&R unearths special Senate report on $ funding public
participation programs.

Radio has its day on House side of Capitol Hill.

WKND hit for fraudulent billing.

National citizens’ group asks FCC to ‘‘declare’’ Ronald
Reagan candidate.

Radio stations unenthusiastic about AM Stereo, FM Quad.
RAB board pushes new radio campaign.

Update

Senate Committee Gets Tough On

Citizens’ Reimbursement
R&R hs learned that the Senate Commerce Committee is reportedly
recommending that the General Accounting Office (GAO) audit groups
receiving reimbursements for participating in Federal Trade Commis-
sion (FTC) proceedings.

The committee’s report, filed near midnight Tuesday (5-15),centers on the FTC, which
already has a public participation reimbursement program. But radio broadcasters should
be aware that the FCC is likely to begin consideration of a similar proposal by summer.

Other Commerce Committee recommendations suggest how the FTC could alter the
manner it selects who gets funding and how. These include: 1) develop a set of uniform
application procedures and instruction for persons seeking public funds, 2) evaluate
prior work product of groups before approving funds in future proceedings, 3) prohibit
decisions for funding by FTC staff who are involved in a particular proceeding, and 4)
improve methods of informing small businesses of the funds.

Danforth Blasts Funding

This new interest in the FTC's public participation program was triggered by Sen.
John Danforth (R-MO), who charged at recent FTC hearings that the agency tends to fund
groups sympathetic to its positions. Danforth wanted the committee to deny standing

(the right to speak out) to “narrowly based” groups. ‘““We should make certain that only

By Jonathan Hall

those groups who represent broad memberships or have specific expertise be eligible for
participation,” Danforth said.

In his earlier criticism, Danforth said 49 percent of the FTC’s $750,000 allocated for citi-
zens' reimbursement has gone to Washington-based groups and that small businesses
recelve only 19 percent of the 25 percent allotted them. For example, a fact sheet shows
the Council on Children, Media and Merchandising received 10 per cent of the total funding
available to. participate in four separate rulemaking procedures all related to broadcast
advertising.

FCC Receives Questionnaire

The congressionally-mandated public participation program was designed to bring
new voices to the rulemaking process and assist those groups who couldn’t otherwise af-
ford to participate. Although the FCC hasn’t been authorized funds for a public participa-
tion program, the deadline for an inquiry on the matter was November 1978.

Meanwhile, the FTC, the FCC, and nine other agencies received a questionnaire from

Sen. Howard Cannon (R-NV), Chairman of the Senate Commerce Committee, as part of °

an investigation into the status of public participation programs. The agencies were asked
to respond by May 15.

Washington Street Talk

NBC alumni of NIS (NBC'’s unsuccessful attempt ut an all-news net-
work) will meet next Saturday at Cafe Ziegfield. Watch for special R&R
photo coverage.

A New York Times editorial on Monday praised the FCC for “lis-
tening to the radio market” in last week’s decision to pursue the idea of
deregulation. Commentary gives Commission credit for recognizing that
even if stations are deregulated, the idea “that stations would become
nonstop jukeboxes is unfounded.”

ABC Radio began airing Wednesday one new energy report per day
per network: “Gas Lines” (90 sec.) airs on Entertainment; “Gas Tips”
(90 sec.) on Contemporary; ‘“Energy Update’ (2 min.) on Information:
and “Gas Pains” (60 sec.) on the FM Network. Concept helongs to Bob
Benson, VP for Radio News.

Sen. Barry Goldwater (R-AZ) hopes to see a communications bill
through the Senate without a fee, according to a report this week by Wash-
ington-based TV Digest.

Payola — All Of A Sudden,

Hot Again?

¢ Sonderling’s WOL Tossed Into Hearing

NBC News Uncovers New Facts On WDAS
FCC Chairman Admits Not Much Being Done
Kaye-Smith Employee Alleges Payola

“NBC Nightly News” correspondent
Brian Ross: “If a disc jockey is taking payo-
la somewhere in this country, there's really
not much chance that the FCC is going to
catchhim at it, is there?"’

FCC Chairman Charles Ferris: “Uh . .
by the statistics since 1960, I would say that's
probably a valid assumption.”’

FACT: No station has ever lost its li-
cense for payola since the FCC adopted its
policies almost two decades ago; however,
the commission is now looking closely at
two black-formatted stations: WOL/Wash-
ington and WDAS/Philadelphia.

(Hours prior to NBC airing its “Seg-
ment Three’’ report last Thursday (5-10) re-
garding an investigation into payola prac-
tices at WDAS, all seven FCC commission-
ers voted to designate WOL for hearing.
See cover story.)

Payola At WDAS?

NBC asserts that a CBS Records exe-
cutive sent his boss a memo in 1972 outlin-
ing what it would cost to get a record play-
ed for two weeks on WDAS-FM: $200 to the
station. another $200 to the morning jock,
$100 to another jock, and $50 each to all
other jocks.

“CBS Records made payments total-
ling . . .$175,000 to companies controlled by
two Philadelphia men who had close ties to

WDAS disc jockeys (and) . . . after these
payments were made WDAS began
playing CBS records on the air,” according
to Brian Ross.

WDAS Pushes For Distress Sale

“Insubstantial,” “ludicrous,” “nitpick-
ing,” and a ‘“‘Herculean effort to develop
petty objections’’ were words an attorney
for WDAS/Philadelphia used late last week
to describe the FCC Broadcast Bureau's
opposition to the proposed distress sale to
minority owned Unity Broadcasting Net-
work-Penna. Inc.

Earl Stanley (Dowe, Lones, Albertson/
Washington), in a colorfully written re-
sponse, responded to the bureau’s objec-
tions: 1) consulting agreement, 2) apprais-
ers’ qualifications, and 3) definition of a
distress sale price.

While WDAS has *‘no right to file a re-
ply.” according to new Broadcast Bureau
Chief Phil Verveer, attorneys were allowed
to expand their petition for distress sale
with new material to be considered if WDAS
“shows good cause.”

Consulting Agreement Axed

R&R has learned that WDAS and Unity
have reached an agreement to delete from
their sales contract an employment/con-
sulting arrangement that would have allow-

ed WDAS'’s current owner Max Leon and GM
Bob Klein to remain on the payroll.

Although consulting agreements are
used frequently in negotiating sales, the
Broadcast Bureau raised questions about
the future involvement of the previous own-
er/manager when Unity takes over. WDAS
noted this action should remove every sha-
dow of a doubt about its intention to trans-
fer control of the station.”

Price Questionable

Among the bureau’s objections to the
proposed $6.2 million sale price were that
the *‘distress” price is the same as Unity’s
negotiated offering prior to the investiga-
tion; secondly, the FCC questions why the
published price after the investigation was
$4.7 million.

WDAS counters that the initial $6.2 mil-
lion deal negotiated over a year ago was
already below “market value” then, and is
exceedingly low now. The price was agreed
to only because of owner Leon’s poor health
and because the FCC staff had “made it
clear” they were conducting a serious in-
vestigation, according to WDAS attorneys.

As for the increase in the price of $1.5 mil-
lion over one year’s time, WDAS told the
FCC that the higher price was based on
higher ratings due to ‘“crossover’ of white
listeners and increased sales of 12 percent.
Does The FCC Also
Regulate Appraisers?

Without going into detail, the Commis-
sion has also questioned the validity of both
WDAS appraisals — one by a well-known
industry group, PK (Paul Kagan) Services,
and another by Tait Appraisal Co., which
lists over 100 broadcasters as clients. As an
outcome of its first distress sale case
(R&R 4-20), the FCC now requires two
appraisals. But attorneys attempting to find
competent appraisers are frustrated — not
only Earl Stanley and Fred Cook of Dowe,

Lones & Albertson; and Ed Hayes of Hayes
& White, which represents Unity; but also
Lester Spillane, who called the objection
“incomprehensible.” Spillane represents
KJAZ/Alameda, CA, which seeks to be sold
under the distress sale policy. Recently, the
Commission also rejected a second KJAZ
appraisal.

At issue is the definition of ‘distress
sale price’” which in the only case to date —
WAEO/Rhinelander, WI (R&R 4-20) —
came out to 54% of market value. The FCC
said it will require two appraisals in the fu-
ture. Thus, a station’s appraised value is the
ultimate key to the final price to which the
FCC must agree. The Commission has said,
however, that it will consider each distress
sale individually — meaning that percent-
age may vary on future sales.

Former Employee Raises Hell

Charges of payola were also leveled at
the Kaye-Smith stations by a former dis-
gruntled employee.

Despite the charges, which included
fraudulent billing practices, lottery and
program log violations, Kaye-Smith’s five
radio stations in the Pacific Northwest
(KXL-AM-FM/Portland, KJR & KISW/
Seattle, and KJRB/Spokane) came away
virtually unscathed from petitions to deny
filed by Vincent Hoffart.

The Commission granted the sale of
KEZE-FM/Spokane to Kaye-Smith in the
process, but is holding up renewal of KJR
pending Hoffart’s competing application.
The Commission said Hoffart, a former em-
ployee of Kaye-Smith, “failed to raise sub-
stantial and material question of fact.”

Stations KJRB, KXL-FM, and KISW-FM
were granted renewal, but the Commission
is holding up KXL-AM's renewal applica-
tion pending resolution of outstanding en-
gineering questions not related to Hoffart's
objections.
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Update

Radio’s Day On The Hill

Hearings on Rep. Van Deerlin’s (D-CA) bill to rewrite the Communi-
cations Act (HR 3333) centered this week on the broadcast portions of the
proposed law.

The most important day for radio was Thursday (5-17), when talk turned to “Radio
Broadcasters as Public Trustees.” Appearing on the House Communications Subscommit-
tee panel was Dr. Richard Lutz of R&R, who outlined his views on how radio is marketed
(his comments will be summarized next week)

The following individuals made R&R aware of their anticipated remarks at the session

Dr. Robert Crandall, Sr. Partner of the Brookings Institute, believes that Congress
should definitely deregulate radio and probably also do the same for TV.

Dutch Doelitzsch, Pres., WDDD/Marion, Il, advecates deregulation becuase the “real
paperwork burden is in being able to prove you're complying.”

WASHINGTON REPORT

Nelson Lavergne, VP/GM, WADO/New York, said he wanted to tell the subcommittee
of the need for greater financing for minorities than what'’s proposed in the bill.

Paul Davis, Pres., Radio-TV News Directors Association (NTNDA), told R&R he will
emphasize the growth of all-News stations, which ‘‘dramatically demonstrates the present
commercial system is working adequately.”

Nick Johnson, Chairman, National Citizens’ Communications Lobby (NCCL), said he
would say that deregulating a protected monopoly while continuing it does not create com-
petition — just an unregulated monopoly.

Monday, panelists and witnesses discussed the effects on broadcasters of program
consent for cable TV operators. Tuesday and Wednesday, the Subcommittee focused on
minority ownership of radio and TV and equal employment opportunities.

Focus On Fraudulent Billing

WKND/Windsor, CT will be tried for fraudulent billing. The action
comes on the heels of an FCC decision earlier this month to take away the
license of WJPD/Ishpeming, MI for the same offense.

The FCC is looking at KND Broadcasting Corp., licensee of WKND, and X.L.S. Corp.,
licensee of WXLS/Willimantic, CT, to determine if the companies are qualified to remain
licensees. Several WKND executives are also principals of WXLS.

Specifically. the FCC will examine: 1) knowledge the licensee had of fraudulent billing,
if indeed those rules were violated, 2) misrepresentation of facts to the Commission about
its practices. 3) transfer of licensee control without FCC approval, and 4) supervision of
operation consistent with licensee’s responsibilities.

NCCB Wants FCC To Label Reagan A Candidate

“Now I give you undeclared presidential candidate Ronald Reagan,”
says a major market radio announcer, as the California Republican and
former movie star begins his daily syndicated radio commentary.

“What is a candidate?” the FCC was asked last week (5-10) by the National Citizens Com-
mittee for Broadcasting (NCCB). The Washington-based media reform group wants the
agency to interpret Section 315 of the Communications Act “‘flexibly” to label Reagan a
candidate. If applied, radio broadcasters would have to provide equal time to other presi-
dential candidates at no charge.

Although Reagan hasn't formally declared his candidacy, NCCG argues Reagan: 1)
has given Sen. Paul Laxalt (R-NV) permission to chair a ‘Reagan for President”” commut-
tee. 2) has not disavowed his candidacy within the deadline period of the Federal Election
Commission, and 3) acts like a candidate on air.

“Reagan’s obvious intention to seek the Republican nomination . . . necessitate(s)
prompt action by the Commission if the integrity of the electoral process is to be pre-
served,” charged Sam Simon, Executive Director of NCCB. Simon sent letters to all 250
stations airing the commentaries, alerting them of his request.

On Monday (5-14), Sen. Bob Dole (R-KN) made a formal announcement of his already
active campaign for the 1980 Republican presidential nomination. The others to formally
announce are Rep. Philip Crane of Illinois; John Connally, former Governor of Texas and
Secretary of the Treasury; George Bush, former Director of the CIA, envoy to China and
Republican National Chairman; Sen. Lowell Weicker of Connecticut; Los Angeles busi-
ness Benjamin Fernandez; and perennial candidate Harold Stassen.

Aside from Reagan, the other Republican candidates who have not announced are
Senate Minority Leader Howard Baker and Rep. John Anderson of Illinois.

Little Response IN AM/FM Questions
Two matters that would have far-reaching impact on the future of ra-
dio are apparently not inspiring the kind of responses from broadcasters
one would expect.

People

Westinghouse, in a major realignment in Radio Station Group, shifts
John Burns to Director of Public Affairs, and Roy Shapire to Director of
Research & Marketing. Group, which is awaiting FCC approval of a third
FM outlet KODA/Houston, also expects to fill a new corporate position of
Director of Programming and Promotion.

Kathy Lenard, NBC VP for Radio Research, hires Phyllis Leibert as
her Director of Research.

ABC lures back Ron Weston as Director, FM Network from WINS/
New York.

Steve Goldstein joins NBC Radio Network as Regional Manager, Affiliate Relations.
Prior to NBC, he was PD at WICB/Ithaca, NY.

Julie Tarachow Hoover becomes ABC VP, East Coast, for Broadcast Standards and
Practices.

———————

Comment deadlines on AM stereo and FM quadrophonic elapsed this week with hardly

an utterance. The only comment before this week’s deadline (May 16) on the FM question_

came from the National Research Development Corporation (NRDC). which asked the
Commission for a one-month extension. Meanwhile, nothing came out of the AM stereo

matter before Tuesday’s deadline.
However, the FCC authorized testing Friday (5-11) of the Kahn/Hazeltine stereo sys-
tem by two RKO stations; KFRC/San Francisco and KHJ/Los Angeles; and two Meredith

stations, KCMO/Kansas City and WOW/Omaha. Test results may be included in the reply
comments on AM stereo due June 15, the FCC said.
Clears Debate Attracts More Attention

Meanwhile, the clear channel question has met with a great deal more enthusiasm.
Two recent comments on whether to limit the signals of the nation’s 25 clear channel sta-
tions indicates its interest to the public.

“I'd much rather listen to a proessional sounding station such as KFI/Los Angeles,
than a ma and pop operation operating on a shoestring budget,” said W.E. Raabe, a
broadecast enginner last week.

Also in defense of clears were comments by Roy Christen, an electrical engineer. “It
doesn’t make sense to degrade an existing service to accommodate those few additional
stations which could be wedged . . . by eliminating the clear channels,” he said. Deadline
for comments is July 10; replies August 13.

ABC Urges Wider Study

Perhaps the hottest proposal to increase the number of frequencies is 9 kHz. The latest
comments on the issue were filed by ABC, which called on the FCC to conduct a wide-
ranging inquiry on all proposals, including one calling for expansion of the AM band.

Initiated by the National Telecommunications and Information Administration (NTIA)
and backed by the Daytime Broadcasters Association (DBA) and several Congressmen,
the 9 kHz solution would allow approximately 2300 new full-time stations on the air.

ABC is the latest of several groups to urge a more cautious approach to the problem.
The network said the FCC should study all the proposals and their impact on the public,
radio industry, manufacturers, and treaties with other nations in the Western Hemisphere
(all of which operate on 9 kHz)

LIN Buys Two In Austin

Commissioners Fogarty and Jones disagree, but the other commis-
sioners gave the green light to Mid-Texas Broadcasting, Inc. to buy KHFI-
FM & KTVV-TV/Austin, TX. However, Mid-Texas, a subsidiary of LIN
Broadcasting Corp., will be required to get rid of one of the stations in a
year because of the FCC’s ‘‘one-station-per-market” rule, which prohibits
a licensee from acquiring a TV and radio station in the same market. FCC
acted when it denied a petition to deny the sale by four minority stock-
holders of the present licensee, Kingstrip Communications.

Washington Sales Talk

New York-Based RAB To Launch

New Radio Ad Campaign

The kickoff day for a Radio Advertising Bureau (RAB) industry-
advertising campaign has been tentatively set for Labor Day (9-3), RAB
President Miles David told R&R Monday (5-14).

The campaign, using a mixed-media approach with radio as the
dominant medium, was announced at the association’s board meeting
earlier this month. Another important RAB development — the setting up
of a new Plans Committee headed by Mike Lareau, VP/GM, WOOD/
Grand Rapids, to provide RAB with sales input from stations — was also
announced.

Dick Chapin, President of Stuart Broadcasting, Lincoln, NB, was
appointed this week as RAB’s State Association Liaison Chairman. He
will coordinate promotion efforts at state meetings.

. Campaign Goals

The RAB wants to “repositicn radio as a primary medium among
advertisers and agencies who have a high regard for radio, but some-
times think of it as supplementary to other media,” said Elmo Ellis, VP/
GM WSB/Atlanta and RAB Board Chairman.

An independent study for RAB by a Harvard MBA candidate showed
that eight of ten media directors anticipate they will be expanding their
use of radio for clients over the next three years.

PD’s Switching To Sales?

Echoing the report, Miles David told R&R that salespeople will be
hired for their ‘“‘temperament’ rather than experience and that more
effort will be put into training salespeople and acquiring market research.
“It’s very logical that some PD’s today will be out there selling and
making more money”’ in the future, he added.

Highlights of RAB’s ‘‘Future of Radio Sales Study’ were also sum-
marized at the RAB Board meeting. Although inconclusive, computer
readouts revealed that:

. radio’s annual growth will approximate 13% per year between
now and 1985.

.. . sales staffs will add approximately 17,000 salespeople between

now and 1985, and
. . more salespeople without previous radio background or college
and business degrees will get more attention in hiring.

0




HERE'S WHY
“DANCE THE NIGHT AWAY”

IS TOP-405
FASTEST-GROWING

NEW & ACTIVE

All other new and recent releases getting substantial airplay
listed in order by their activity levels at our reporting stations
You'll notice two numbers immediately follow each song
(example 30/5). The first :

playing
stations that:

VAN HALEN “Dance The Night Away” (WB) 101/16 including KRBE, WLCY,
Q105, KDWB, Q102, 14Q, WAPE, WGRD, KMJC, G100, KDZA, 96KX 24-13,
Z97 1411, 293 19-10, KHJ 22-15, B100 28-21, KOPA 22-17, JB105 33-25, WBBQ
30-25, WRJZ 24-17, KRUX 35-27, KYNO 28-21, K104 24-16, WISE 27-20, WANS
32-22, WSPT 12-8, KCBN 20-14.

JAY FERGUSON ‘‘Shakedown Cruise’’ (Asylum) 88/16 including WIFI, KRBE
WGCL, WOLF, WAXY, WFLI, 92X, KENO, WEEO, Y94, KOO 9 32

“DANCE THE NIGHT AWAY”
VAN HALEN

On Warner Bros. Records

= 9
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Mediascope

Warner Cable’s QUBE Set For Houston's Tubes

QUBE., the interactive "talkback’ cable television service from Warner Cable, is branch-
ing out from its test market of Columbus, OH, into Houston. Having acquired, through a subsidiary
company a majority interest in Houston Cable TV, Inc.. a locally-owned company, Warner Cable
will have access to approximately 25 percent of the homes in Houston's metropolitan area.

The QUBE system requires in-home computer terminals which allow subscribers to select pay
television programming on either a per-program or per-channel basis. 36 channels are currently
planned for the Houston operation and the company is expected to spend $25 million in wiring the
necessary amount of homes required for launching the system successfully. At present, Columbus
has 30,000 QUBE subscribers while the potential QUBE audience in Houston is estimated at
200,000 homes

ABC Radio Network To Air Kentucky Derby In 1980

The ABC Radio Network has announced that it has acquired worldwide live broadcast rights
to the Kentucky Derby for three years, beginning in 1980. In making the announcement, ABC
Radioc Network President Edward F.-MacLaughlin stated, "Obtaining the Derby rights is a major
step in our continuing efforts to build upon the existing quality of sports programming on the ABC
Radio Network."”

TV News

TV Violence Up In General, Down In “Family Hour”

The number of TV programs containing violence increased overall during the 1978 season,
according to an annual study conducted by the Annenberg School of Communications at the
University of Pennsylvania. The study also showed viclent programs down in the 8-9pm time slot,
formerly known as the "family hour” and reserved for nonviolent family-oriented shows, and still
essentially programmed that way despite the absence of a formal agreement. Programs containing
violence made up 84.7% of the total in 1978, compared to 75.5% in 1977. In prime time, the
figure was 74.6%, up trom 69.8% the year before. But in the 8-9pm period, the total fell from
66.2% to 59.3%. 1977's fligures represented a significant drop in violent programming, but 1978's
totals are second only to 1976 in the all-time violence standings. Violence was defined in the sur-
vey as hurting or killing a person, or the “credible threat of hurting or killing."”

AMII TAKES AIM ON “DINAH” — Ariola’s Amii Stewart was one of the guests on a recent
“Dinah” program. She’s pictured at left conversing with (l-r) Don Rickles, Dinah Shore, and
Phyllis Diller.

Mork Makes Mark With 1-2 Nielsen Finish

‘Mork & Mindy" propelled ABC to a walkaway victory in the Nielsen ratings for the week end-
ing May 6, as two back-to-back showings of past episodes finished first and second for the week.
ABC earned a 20.5 average rating overall, far ahead of CBS at 15.7 and NBC at 14.4

ABC's "lke" special did very well too, with parts three and one finishing third and fourth for the
week respectively ( Part Il was 15th, but beat the repeat showing of Steve Martin's special (28th) and

‘Best Of Saturday Night Live I1,” which finished 27th) Following in the top ten were 5) “Three's
Company” (ABC) 6) "Laverne & Shirley” (ABC) 7) "Miss USA"” (CBS's only top ten entry) 8) "Happy
Days" (ABC) 9) “Taxi" (ABC), and 10) “Fantasy Island" (ABC). NBC's first Academy of Country Mu-
sic Awards broadcast did very well, topping the network's program list at 16th. Roy Clark's ABC
special fared worse, finishing 39th

CBS made significant inroads on ABC's usual dominance in Arbitron’s New York/Los Angeles/
Chicago ratings for the week ending May 4, actually taking the top three spots in Chicago. In New
York, "Mork & Mindy" was on top, followed by 2) “Three's Company” 3) "Laverne & Shirley" tied
with the second "Mork” showing 5) “Taxi" 6) "Happy Days" tied with “lke" Part I 8) “Alice” (CBS)
9) CBS movie 10) ABC Monday movie tied with NBC's "Different Strokes” and CBS's “Just Friends"”
and "One Day At A Time."”

In Los Angeles, the two "Mork & Mindy* ‘s tied with "Laverne & Shirley” for first, followed by 4)
"Three's Company” 5) "Happy Days" 6) “lke” Pt. I tied with "Taxi" 8) “Alice” tied with “Just
Friends” and 10) a five-way tie between "Battlestar Galactica’(ABC), “"Charlie’s Angels” (ABC),

'CHiPS” (NBC), “Ike” Pt. II, and the cancelled “Mary Tyler Moore Hour.” “Alice" led CBS's Chicago
triumph, followed by 2) "Miss USA" and 3) "Just Friends” (the Stockard Channing comedy put on
hold for next season by the network, although it appears to be shaping up as a sizable big-city
hit — top ten in all three Arbitron cities but only 26th nationally). Next came 4) WLS-TV news up-
date tied with "Laverne & Shirley” 6) "Mork & Mindy" Il tied with "Vegas"” (ABC) and "Three's
Company,” and 9) a tie between CBS's "60 Minutes” and "Mork & Mindy "

Coke Comes Out Loser In Contest, Calls It Off

About a month ago, the Coca-Cola Co. instituted a supermarket contest called "Match One,
Win One.” Designed to promote sales of the company's diet sodas (Tab. Fresca and sugar-free
Sprite), the contest encouraged customers to purchase cartons of the above-mentioned beverages
in the possibility of matching winning coupons to assorted prizes ranging from cartons of the diet
drinks to a year's supply of free groceries (valued at $2500)

. However, Coke recently suspended the contest due to an inordinate number of winners,
According to one Coke spokesman, "It appears possible that more winning coupons inadvertently
were printed than we expected.” The spokesman added that not only were many of the extra tic-
kets for the larger prizes but also that they weren’t sure who was responsible for the surplus of
winning tickets.

Wendy's To Keep Current Ad Campaign;
Ups Budget To $45 Million

Keeping a watchful eye on escalating beef prices, which they perceive as an advantage to
McDonald's (because of its lower-priced burgers), Wendy's International has abandoned plans to
alter its ad campaign. Utilizing a new slogan, "Anyone who gives you less is giving you less of a
hamburger,” Wendy’s intends to pursure its current “hot & juicy” campaign in what has been
termed the “hamburger war” between Wendy's and McDonald’s, the leading burger chain. As
proof of their competitive intentions, Wendy's announced it would spend over $45 million on its ad
campaign for 1979,

Coke To Test New “Ramblin’ ” Root Beer

Leaving no taste unquenched, Cuca-Cola Co. announced plans to enter the remaining soft
drink category with the introduction of Ramblin’ draft style root beer in two or three test markets
in June. The move is viewed as proof of Coke's determination to prevent bottlers from turning to
other soft drink manufacturers to fill out their product lines and comes on the heels of Canada
Dry's announced intentions to expand its root beer, Barrelhead. by 20 percent to include 60 per-
cent of the U.S. population.

Sex On Television Question Divides Americans

Results of a recent survey by the New Jersey-based Opinion Research Corp. conducted on
behalf of TV Guide magazine show that 53 percent of Americans now believe that there is too
much sex on television, an increase of 13 percent from 1973's figures. However, 56 percent of
those surveyed also expressed ‘the desire to view an occasional late-night “R” rated film on
television.

This ambivalent attitude manifested itself in several of the poll's findings. For example, 54 per
cent of the 1011 queried stated they were satisfied with current TV fare while 44 percent express
ed dissatisfaction with present programming

Topping the list of gripes among those who thought TV was going down the tube were: too
much violenceé on TV (28 percent), too much sex on TV (2] percent) and programming “geared to
low intelligence” (21 percent). Among those who endorsed current TV iare, 25 percent favored
situation comedies, 15 percent cited news and current events, 14 percent enjoyed films on TV, 12
percent singled out "family shows," and another 10 percent favored sports programming

In keeping with such divided findings, 49 percent of the respondents claimed they were
watching less TV than before, but recent surveys conducted by ratings services Nielsen and
Roper do not agree
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WHAT'S NEW

Bly. Hakim Debut Independent

Promo Firm

Stan Bly and Jack Hakim have an
nounced the formation of the Bly/
Hakim Organization. a Los Angeles-
based independent promotion and
marketing firm. The duo describe the
new venture as offering independent
promotion for both singles and al
bums to record labels as well as
artists, artist managers, producers
and publishing firms. In addition, the
company will be involved with spe

clal projects in the field of new artist
development and act as trade liaison
on behalf of their clients.

Bly was most recently Vice Presi-
dent of Promotion at MCR Records.
having served in a similar position
with Arista Records as well as spend-
ing seven years as Vice President of
Promotion with the Phonogram Or
ganization.

Halam moet recently served as Vice
President, International Division at
Twentleth Century Fox Records.
originally joining the label as Vice
President of National Promotion. Prior
to his involvement with Twentietl,
Hakim held National Promotion Di-
rector positions at Playboy and
United Artist Records. He also held
positions at Buddah Records. begin-
ning his industry career with Fenway
Record Distributors. in Pittsburgh.

Bly/Hakim is located at 12457 Ven-
tura Blvd., Suite 205, Studio City, CA
91604 (213) 760-0280

Polydor To Issue UNICEF
Concert Soundtrack

Polydor Records recently announced that the soundtrack from the “Mu-

sic For UNICEF Concert” will be released on Polydor on May 24. Among the
concert’s performers were Rod Stewart, Donna Summer, the Bee Gees,
Olivia Newton-John. John Denver. Earth, Wind & Fire, Andy Gibb, Kris
Kristofterson. Rita Collidge and Abba. each of whom donated the royalties
from their tunes to providing income for medical care, food, shelter, and
educational programs for needy children in over 100 developing countries.
According to Polydor President Fred Haayen, the proceeds earned on this

Polydor album will also go to further UNICEF

\ L.

' Boom Box Boosfs Bass For FM’S

Created for the disco market but applicable to pop and AOR formats
as well, the DBX "Boom Box” has been developed by Allled Broadcast
Equipment. It's a sub-harmonic synthesizer which creates a solid bottom
end without distortion for FM stations. The company cautions that stations
must match transformers with the unit for broadcast use and that the unit
should be placed just ahead of the stereo generator for best results. In
addition, the firm notes that the unit produces some degree of voice fuzzing
as the Boom Box attempts to add bass to the person speaking and therefore
recommends that stations switch the unit into its bypass mode when

| using a mike. Although the unit's low frequency information may prohibit
its use on AM transmitters (especially older models), reportedly several sta-
tions have achieved outstanding results with the Boom Box, despite its
| present limitations. Available from: ABE, P.O. Box 786, 635 South E St.,
Richmond, IN 47374 (317) 962-8596.

MCA Inc. Posts Recor;'l lstr du;:rter ;‘I;

Revenues; Disc Division Profits Down

Powered by the success of tilms such
as "Animal House” and "“The Deer
Hunter” as well as a sizeable amount
of investment income, including $39.7
million in tax refunds (R&R 3-30),
MCA Inc. rolled to record protits and
revenues for the first quarter of 1979.
New profits for the period ending
March 31 (before the tax refund) rose

E.R.B. Contference Set
For Steel City

The Eastern Regional Broadcast-
ers have scheduled their conference
for June 15-17 in Pittsburgh this year
The program'’s events will include o-
pen forums, panels, one-on-one break-
out sessions and an aircheck party
(complete with prizes). Registration is
a reasonable $60, and for further in-
formation, call: (412) 391-1582.

13 percent to $24.2 million, up from
$21 .4 million in 1978. With the addi-
tional income derived from the tax
refund, the company’s first quarter
net amounted to $63.8 million,
roughly triple last year’s figures for
the same period and the highest for
any quarter in the company’s history.

However, owing to the expansion of
MCA Records distribution and mar-
keting activities to cope with addi-
tional volume from Infinity Records
and the recently-acquired ABC Rec-
ords operations, the startup costs of
Infinity, and what the company term-
ed as “"the cost associated with in-
creased efforts to enhance MCA's
position in the record industry,” MCA
Records posted losses of $608,000 in
the first quarter. Last year at this time,
the record division showed a protit of
$3.7 million.

Nathan Forms

Indie A&R Firm

Marc Nathan. most recently Vice
President of Promotion for Sire Rec-
ords, has announced the formation of
an.independent A&R firm, Between
The Ears. This new company will at
tempt to link existing artists with
previously recorded songs which
have enjoyed past radio action.

According to Nathan, “"Having
worked and studied the promotion
and radio marketplace for the past
eight years, | feel I have acquired a
tremendous amount of information
I hope to find artists, producers, man-
agers, pulbishers and record com-
panies that are willing to invest in my
concept. | know that radio will be
interested in the songs that [ have in
mind.” Nathan may be contacted at
Between The Ears, 3290 Carse Dr.,
LA, CA 90068 (213)876:8179.

Mellilo Named VP/

Finance At Arista
Patrick M. Mellilo has been named
Vice President of Finance for Arista
Records. Mellilo most recently served
as Corporate Controller for Columbia
Pictures Industries, Inc. for the past
six years, having previously worked at
Price Waterhouse & Co. for 17 years.
he will report to Arista Sr. Vice Presi-

dent Aaron Levy.
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Sharepoint’s Upstart Enters
Cartridge Production Field

Sharepoint Systems has unveiled its first product, Upstart. a broad-
cast cartridge recording machine controller/timer for use in station produc
tion rooms. Utilizing digital timing, the unit eliminates both the need to
time carts for length after they have been produced and the number of
operator errors resulting from manual cueing, according to the company
Severa!l stations which have tested prototypes of Upstart report that not
only does the unit provide uniform carts regardless of the individual opera-
tor but that its ease of operation reduced the time involved in production
by 25 percent. Available from: Sharepoint Systems, 402 Tenth Ave., |
Haddon Heights, NJ, 08035 (800) 221-6676.

Auto Audio Industry Up 25%
In ‘78 And Growing

The replacement of factory-installed
car radios with expensive amplifiers,
tape decks, FM receivers and stereo
speakers currently amounts to a $1
billion industry with sales of audio
equipment for autos up 25 percent in

Adam, Wren Form
Pacific Blue Promotions

Lynn Adam and Robin Wren an-
nounced the formation of Pacific Blue
Promotions. an independent West
Cost promotion firm that will primar-
ily, although not exclusively, be con-
cerned with the promotion of album
product to rock-oriented radio in the
western states.

Adam was formerly National Pro-
motion Director for Capricorn and
Rocket Records while Wren held
West Coast Regional Promotion Man-
ager positions at RCA and Capricorn
Records. Pacific Blue Promotions is
located at 7225 Pacitic View Drive
in Hollywood (213) 876-7462

1978. Furthermore, industry experts
are predicting a similar increase of
20-25 percent for 1979.

Esmark’s Pemcor division, a major
manufacturer of stereo speakers re
ports that while teenagers make up a
large portion of the market, adults
25-44 are also heavy purchasers. All
told, car-stereo speakers contributed
more than S0 percent of the firm's
$77.4 million of speaker sales last
year.

In addition, Pioneer Electronics
notes the trend is toward more and
more expensive systems. The aver
age car stereo system cost $300, but
$1000 sytstems are increasingly more
frequent and $1500 set-ups are not
unheard of.

On the other hand, Superscope.
Inc., makers of Marantz systems,
sounds this note of optimism, saying,
“the cost factor may come down as
the technology improves.”
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WKBW
WGCL
W2ZP
KBEQ
KFI
KEARTH
KJR
WAVZ
JB105
WKEE
WAXY
WGH
WNOE
BJ105
WJDX
WNDE
WISM
KCPX

KRUX
KYNO
KROY
KENO
WGUY
WLBZ
WTSN
K104
WFBG
WEEO
14WK
WCIR

THE 1st
HIT SINGLE
FROM THEIR

NEW ALBUM,

WAAY
WHHY
WRFC
WCGQ
WISE
WFLB
WANS
KKXL
KFYR
KKLS
WAKX
WEAQ
WSPT
KEWI
Y94
KSLY
KCBN

coming INnJune. KRLC

Voulez-Vous
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Rip "N” Read

MAY 21 — MAY 25

Monday May 21 — Lindy: “Well, I Made It.”

You probably would have liked him for a friend. He had the rashness to drop college for flying school, the guts to sink
his few dollars in an old second-hand airplane and the spirit of adventure to roam the country in his early 20's selling plane
rides wherever he might land.

Charles Augustus Lindbergh was already a former U.S. Air Service Captain and former airmail pilot when he
decided to go for the big one . . . the $25,000 prize offered by Iaymond Ortieg for the first nonstop flight from New York to
Paris. Other flight teams were ahead of him in bucks and preparation, but the 25-year-old hustled up the necessary
financial backing and .got his hands on a Ryan monoplane in San Diego, CA. setting a speed record on his flight back
through St. Louis and on to New York.

May 20. 1927 — the “'Spirit of St. Louis” left Roosevelt Field (Long Island, NY) at 7:52am on Friday. and Saturday
evening in Paris . . . “'suddenly and softly there slipped out of the darkness a grey-white airplane as 25,000 pairs of eyes
strained toward it. At 10:24 the Spirit of St. Louis landed and lines of soldiers, ranks of policement and stout steel fences
went down before a mad rush as irresistible as the tides of the ocean,” said the New York Times front page story the next
day.

He returned to America and was greeled by a giant tickertape parade. Lucky Lindy was honored as the greatest hero of
the 1920's. was awarded the Medal of Honor by special Act of Congress. and for his book about the flight to Paris he was
awarded the Pulitzer Prize in 1953,

Lindbergh landed in Paris. concluding his transatlantic flight 52 years ago today.

Birthdays today include Ronald Isley 38 and Burt Bacharach 3. The Red Cross in the United States was born this
date in 1882, headed by Clarissa Harlowe Barton, the 6l-year-old woman who then followed through for 23 more years
supervising its activities.

Summer begins one month from today.

The first H-Bomb to be dropped from an airplane hit Namu Islet at Bikini Atoll in the Pacific 23 years ago today, with
the equivalent force of 10-million tons of TNT.

Tuesday May 22 — Coast States’ Oil Rights

On this date in 1953 a bill was signed giving states title to their offshore land for oil drilling.
Bernie Taupin was born 29 years ago today in Lincoln. England.

Wednesday May 23 — Venus & Mars All Right Tonight

There will be a few UFO reports this week from people who mistake planets for moving spaceships, because both
Venus and Mars are in conjunction with (appear to be close to) the moon. Venus is the brighter of the two planets. The same
natura! effect that makes the distant horizon seem to move in the heat waves of summertime often makes the planets seem
to weave and bob convincingly at night.

On this date in 1785 Benjamin Franklin announced the invention of bifocal glasses.

Infamous sea priate Captain William Kidd was hanged in London of this date in 1701.

There was animated debate in the 1960’'s over whether electronic music would ever become part of the mainstream of =
entertainment, a debate that Robert A. Moog can recall with some amusement. The perfector of the Moog synthesizer ’
turns 45 today.

Rosemary Clooney is 51

Thursday May 24 — First SST Flights To U.S.

Three years ago today two thundering SST's crossed the Atlantic in about four hours on flights from Paris and London.
arriving at Dulles airport in Washington, DC in about half the time of conventional subsonic passenger airliners. The super-
sonic transport Concordes were extremely controversial because of their feared noise levels, but have long since become
routine transportation fixtures.

The Brooklyn Bridge was officially opened this date in 1883. Six days later there was a wild panic on the span, in
which 12 people were trampled to death.

Robert Allen Zimmerman was born at Duluth, Minnesota 38 years ago today. He began playing guitar at 12 and at
18 he was becoming a fixture at coffee houses in Greenwich Village. NY. The big break came two years later when the New
York Times reviewed a performance and drew Columbia Records exec John Hammond's attention (1961}, leading
instantly to a recording contract. His first album was “Bob Dylan." released in '62. and subsequent albums and life events
would take all the rest of the pages in this issue of R&R and probably every issue through next August. 1 didn’t mean to get
started on a big thing . . . I just wanted to remind you it's Bob Dylan’s birthday.

Leo Sayer's, too. He's 31. L

The first public telegraph message. *'What has God wrought?”", was sent by Samuel F.B. Morse on this date in 1844.

Baseball's first major league night game was at Cincinnati on this date in 1935.

Friday May 25 — The Legendary Model A

On this date in 1927 Henry Ford announced the end of the reign of the Model T Ford (as the 15-millionth one was on
the assembly line) by revealing there would be a Ford Model A.

Five million Model A’s were built and ahout a quarter-million are still running . . . and there's a very clear reason:
simplicity.

It is said that when the Ford engineers designed the new carburetor with 14 bolts. the old man said " Too many bolts!”
They came back with a great breakthrongh, one with only two bolts. Ford said *Still too many!" And soon the simple one-
bolt carburetor was devised. To fix a Model A carb you take it apart. wipe it off. blow in it a few times and put it back . . .
because that's about all there is to do. The timing can be adjusted with a scréwdriver (or'a coin).

Ford himself really was content with the Model T. but the A was created at the repeated urging of his son Edsel, and
wlln-n it debuted in 1927 it ranked with the great Lindbergh flight in importance to Americans. l

Some of the original Model A parts were so well designed they were used in many later model Fords . . . the wheel
bearings until 1948. In World War I American soldiers were surprised to see the Russians driving what looked like
madified Model A's: they were. Ford had sold the metal dies to the Soviets several vears before the war. and they used them
to make the Russian version of the Jeep. 1 This information came from the 1977 edition of Robert Thomas's “Oid Farner's
Almanac.”

Rirthdays for Tom T. Hall 43, Leslie Uggams 360. Beverly Sills 30 and Karen Valentine 32,

Babe Ruth hit his last home ran (No. T14) 44 vears ago taday £1935),

Four vears ago today the U.S. Supreme Court decided it is permissable for pharmacists to advertise prescription drug
prices to encourage open competition. o they. in yvour area”
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How Much Will Your Listeners “Pay”’
For Their “Benefits”

ast week | introduced the idea that radio

audiences are seeking certain benefits

(1e, positive outcomes like hearing good
music) 1n their radio listening; in exchange for
these benefits, they also pay certain costs such
as having to listen to commercials

nowing what benefits your audience de-

sires and considers important is a vital

input to programming decisions. How
can you determine listener costs and benefits? |
would suggest using an approach similar to the
one used by many consumer goods marketers,
beginning with exploratory qualitative research
and then moving into a more quantitative survey
format

Initial Qualitative Research

In the exploratory phase of the research,
| either focus groups or individual interviews can
be used to generate ideas for subsequent quanti-
tative research. Following are a series of ques-
tions which might be valuable in the exploratory
phase

1. What do you like about listening to radio?

2. What don’t you like about listening to
radio?

3. When do you listen to radio?

4. Does what you like and dislike about
radio change for different times of day?

5. If you could design the perfect radio
station that you would like to listen to,
what would it be like?

The above questions should elicit most of the »
costs and benefits that listeners associate with
radio listening in general. You should follow up
on those general questions with questions aimed
at learning about listener perceptions of your
station and your closest competing stations. For
example

1. What do you like about listening to
woOO0O0?

2. What do you dislike about listening to
WKRP?

3. What is the most important thing QSKY
should change to make it closer to be-
ing your perfect radio station?

These latter questions will begin to give you a
handle on how you stack up against the compe-
tition in terms of listener benefits and costs
M are mentioned by the various people in-
terviewed. There will probably be a great
deal of overlap in their lists, although the exact
wording may differ. Based on the overlap in the
lists, select those benefits and costs which are
mentioned most often to include in further re-
search. So, for example, 25 people may generate
a total of 50 different costs and benefits, but
there may be only 20 or so that are mentioned by

ake a list of all costs and benefits that

more than one or two individuals. You must use
your own judgment in reducing the list, keeping
in mind the need for good intormation, but also
the necessity of a concise survey questionnaire

Having determined the key areas of ques
tioning, the next step would be to conduct a
more quantitative survey of the market to fur-
ther document listener perceptions

Quantitative Survey Research

In researching listener costs and benefits, it
is critical to separate out:
1. The importance of the benefit to the
listener, and
2. The listener’s perceptions of the ex-
tent to which your station and others
offer that benefit.
Thus, every potential cost and benefit that is
identified in the qualitative phase of the re-
search should be represented by two questions
in the quantitative phase. These would appear
as follows

Agree Neutral Disagree

1a. It is important to
me to hear good
music on the ra-
dio

. Station WOOO
plays good

! music -

| 1c. Station WKRP

plays good mu-

l sIC . — =

Note that Question 1a measures the impor-
tance of hearing good music, while Questions
1b and 1c measure the perceptions of two com-
peting stations. Some more examples

— iy

r Agree Neutral Disagree
!2a.lt is important
to me not to have
to listen to too
many commer-
cials
QSKY plays too
many commer-
cials S s
2¢c. WKRP plays too

many commer-

cials N
3a. It is important to

2b.

iety of kinds of

music -
WOOO plays a

variety of kinds

3b.

|

me to hear a var- '
of music [
A

TS
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There are many issues with respect to where these
kinds of questions should appear in the question-
naire and in relation to one another. But the key
points | want to emphasize here are

1 s and the perception of the benefit It does

no good to know that entertaining air

personalities are important, unless you also know
if listeners perceive your jocks as entertaining
Similarly, if you are perceived as having the best
news coverage, you would certainly be remiss
in not finding out, in addition, whether news
coverage is important to your listeners

2 ° 25 well as your own station. This is an of-

ten-overlooked, but very important, step

in benefit research. Although you may have your
own perceptions of how you compare with the
competition on key benefits and costs, it is ab-
solutely essential that you document how listen-
ers perceive you and your competitors. In some
cases, their perceptions may be wrong, which
means that you need to change their minds by
pointing out the facts. In other cases, their percep-
tions will be accurate, which will give you clues

on how to improve your programming vis-a-vis
the competition

Be sure to measure both the importance

Measure perceptions of your competitors

he output of the quantitative survey will

be a ranking of the most important bene-

fits (perhaps by daypart, if you want to
get more detailed in your analysis), as well as a | ?
ranking of your station against the competition ]
in terms of listener perceptions of the benefits | |
offered. These two pieces of informatior. can give
you insight into where to devote your program-
ming efforts to improve your station’s market
position

n conclusion, the objective of listener | [
benefit research is to uncover the reasons '
underlying the listenership patterns in |
your market. Arbitron ratings can tell you who
is listening to what station when, but the ratings '
cannot tell you why listening takes that form. Re- l
search into listener costs and benefits can provide | |
that why, a key to improved programming de- | |
cistons

¢

| Dr. Richard }. Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
| ledged research and marketing
l expert. To direct questions to

Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.







Here’s Jhanny . . .
Welcome! Thanks for checking out our new fea.

ture page — hope to have you ahoard for the upcom-
ing journey into the important field of radio research
and ratings. By the way the spelling of my name
is not a typo — just the Austrian way of spelling John.

Goals (Not The RAB Type)

This page will now be the focal point of survey
and ratings research information in R&R. This col
umn will showcase three main features each week.
The three items you can look for will be:

“The Week In Review”

A quick summary of ratings and research events
and happenings. & ]
Q&A

We'll take the most interesting research ques-
tion suggested by our readers to the format editors
or myself, then research the answer and publish
both. We'll be pleased to mention who supplied the
question (or you may remain anonymous). Besides
the above two ideas, this page will feature discussion
of various ratings and research topics. In this vein,
the last column of each month will feature an inter-
view with a major figure in the radio research in-
dustry.

Using the three features of the page, we want
to accomplish the following:

1. Bring to light information regarding Arbitron’s
operations — and look at how these operations can
affect your station's showing in the local market re-
ports. My vantage point here is unique — the former
manager of Arbitron’s Radio Department in Belts-
ville writing about the ratings giant. The informa-
tion provided will be invaluable and should help

you deal more usefully with Arbitron.

2. Keep you informed about developments in
the competition to become the second major rating
service for radio.

3. Serve as a clearinghouse for your questions,
gripes. and concerns about the current state of the art
in radio research. We solicit your questions for the
Q&A section. However, when it becomes apparent
that there is a valid issue of broad and serious con-
cern, we'll use this forum to prod the particular
firm or organization into corrective action or a
speedy reply to your dilemma. This column will
allow R&R to serve perhaps as an independent ad-
junct “‘advisory council” dealing with varied ques-
tions.

4. Provide you a close-up look at the leading fig-
ures in the radio research firms, research consultants,

e

haters, but we will listen taeyour concerns and check
out any valid issues. We'll try to be as objective as
possible, so that you.can be provided useful informa-
tion for management decisions. If, for example, we
show how much “swing” there can be in an Arbi-
tron-generated rating, then we should also examine
the other services to see how much “plus or minus
give” there is in ratings generated by other method-
ologies. Bottom Line

We want this page to serve as a useful tool, an
asset in your daily operation. We'll try to accomplish
the goals cited above using the features outlined.
Think of us as a credible resource that you needn't
be shy about tapping. Communication about what’s
on your mind is important, so please contact me (or
pass your concern or question to me through the
editor for your station’s format). To contact me

“Myv vantage point here is unique — the former manager of Arbitron's Radio Department in Beltsville writing
. We will not serve as an unabashed forum for Arbitron haters, but we will listen to

about the ratings giant . .
vour concerns and check out anv valid issues.”

rep rescarch heads, and station personnel adept at
understanding and using the numbers. These exclu-
sive interviews will be able to touch on your inter-
ests and concerns, as well as look at the radio num-
bers game from various angles.

5. Help supply you with concrete sales and pro-
gramming aids. We at R&R are beefing up our re-
search commitment, and will thus be able to access
information, analyze it, and pass it along to you to
assist in making or keeping your operation success-
ful. During my tenure at CKLW as their Director of
Marketing and Research, we worked with many
agencies and clients in a media planning capacity.
Hopefully, the information you see here will allow
your station to assume that enviable position in your

market.
What the column will not be is important to

understand also. This will not be a gossip page. We
will not serve as an unabashed forum for Arbitron

directly you may call either of the following numbers
depending on the situation: During regular business
hours (California time) you can reach me at 213.
553-4330. Or if you'd like to leave your question or
message anonymously, or call when I may not be in
the office, use our 24-hour line which will record
your message. Call 213-552-3525 for that service. If,
as we go along, your input indicates that you'd like
to see some new or different features on this page.
we'll most certainly take your thoughts into account.

Before 1 get into the topics below, let me say
how pleased I am to be here at R&R. The potential
for worthy accomplishments for the good of the in-
dustry is tremendous — and myself and the other
fine folks here at R&R look forward to your contin-
ued readership and feedback. 1 would also like to
take this opportunity to thank Herb McCord and the
other great people at CKLW for allowing me the
freedom to take this new position at R&R.
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WEEK IN REVIEW:

~ D.C. Diary. Announcement
Controversy: A Modest Proposal

Arbitron has decided to slap the wrists of sta-
tions in the Washington, DC market who are run-
ning on-air announcements regarding the survey.
Twenty-one stations in the market have been airing
broadcasts informing their listeners of the surveys,
asking that the entries be filled out correctly and
mentioning how important the survey is to station
X. Although the Broadcast Rating Council has
urged Arbitron to delist (not include) such stations
in the local market report, Arbitron representative
Connie Anthes told me that Arbitron intends only
to “sticker” the Washington, DC book. Most broad-
casters feel that the sticker on the cover and the
explanatory note on page five of the report are
meaningless penalties — and that agencies and cli-
ents pay little. if any attention to the sticker and note

“Hypeocrisy”

What about these so-called “educational an-
nouncements?”’ It is interesting that these ““public
service” efforts, as some broadcasters label them
only crop up during Arbitron surveys — especially
the important April/May sweep. Despite the results
of an Arbitron test in San Diego (which 1 helped
sct up during my stint in Beltsville) regarding the
impact of these type of announcements — listeping
levels were up slightly, but no real change other-
wise — some stations eagerly searching for a com-
petitive edge still air the broadceasts. In Washington,
DC a chain reaction evidently set in after
WPCC-AM-FM started airing the announcements.

The Problem

Let's summarize why these “educational’ an.
nouncements are opposed by the rating services,
the NRBA. the NAB, RAB Goals and the BRC.
Later I'll put forth a proposal to lessen the possible
“hype"* value of these broadcasts.

1. Atypical listening may be recorded as a re-
sult of respondents being alerted by stations to the
fact that surveys are being taken. Since most of
these broadcasts mention diary keeping, it is the in-
tegrity of the Arbitron survey that can be affect-
ed most. Telephone surveys, which are based on

unaided yesterday recall, could also be affected.

2. In the case of the Arbitron surveys, persons
with diaries may be tempted to sell them or attempt
to influence other diaries, when a station mentions
how “important” the survey is to that station.
While at Arbitron a number of cases of attempted
diary-selling came across my desk — and there is
a feeling that announcements like that cited above
contributed to this problem.

3. Radio stations engaging in this kind of ac-
tivity tend to cloud the quality of the surveys
(#1 above), thus making it more difficult for agen-
cies and clients to believe the estimates shown in
the books. In other words, a possible short-term
gain may be negated in the long run it buyers are
reluctant to spend dollars in radio due to poor
quality listening estimates.

Possible Solution

Responsible broadcasters realize that if these
“educational” announcements are to be run at all
they should be structured to not “hype’ anyone’s
numbers. | agree. If broadcasters are really inter-
ested in informing the public about surveys, here's
how they might want to do so, keeping in mind
two areas of concern — timing and content.

Timing

Broadcast the announcement virtually year
‘round, not just during the Arbitron sweeps. This
proposal makes sense in the top 20 markets espe-
cially,since Burke is now conducting virtual year-
round surveys in these markets. Although no one
can seriously argue that Burke is a service with
impact yet comparable to Arbitron’s, the industry
needs a second major service. Running the “educa-
tional” broadcasts only during Arbitron sweeps
serves to add fuel to the hype argument as well as
show by implication that the longer Burke (and
where applicable, Audits & Surveys) sweeps don't
really matter. From what we've seen so far it ap-
pears that stations with target demos in the 18-34
group should be enthused about supporting Burke

and A&S and thus be interested in “‘educational’
broadcasts during their sweeps.

There can be little doubt that virtual year-round
measurement will soon be upon us as far as Arbi-
tron is concerned also. The Extended Measurement
experiments in three markets are a sign of things
to come, perhaps by 1981 for the top markets, with
other markets to follow. Given these considerations,
it behooves broadcasters to come up with a creative
way of informing the public about surveys on a
continuing basis.

Content

The survey announcements should not contain
the call letters (or slogan) of the station airing them.
One of the main problems in the past has been
that stations have used the announcements as ad-
vertisements, stressing how “important” the
sweeps are to station X, sometimes implying that
the station will reward listeners for their efforts.
I'd suggest that the announcements not use trigger
words like “important™ but rather, more benign

Audits & Surveys Reissues
First Quarter Dallas Estimates

One of the new firms in the radio ratings bus-
iness, Audits & Surveys, may find their “TRAC 7"
methodology derailed in Dallas as the result of con-
tinuing survey processing problems. The Oct.-Dec.
‘78 A&S survey for the Dallas-Ft. Worth Metro-
plex was “‘given’ to the subscribers there due to
the problems suffered during the processing of that
initial effort. Now, the Jan.-March monthly Fast
Trac reports for the Metroplex have had to be re-
called due to a “computer error.”” A&S Vice Pres-
ident Avery Gibson told me that the wrong popu-
lation base was used to project audience estimates
for the Jan.Feb.-March compilation. As she explained
it, the population base figure was somehow moved
two decimal places, causing the computer to pro-
cess incorrect listening projections. Ms. Gibson
stated that after the reports were mailed to client
stations, the error was discovered and a correction
bulletin was sent alerting the stations. New books
are on the way to the Dallas area subséribers.

It remains to be seen if there will be any sub
scribers left to receive the corrected monthly es-

P

yet pasitive words like “‘helpful” or “useful.” Thus,
broadcasters could air statements such as “these
surveys are helpful in gathering opinions about the
programming and operation of this station.” No
call letter hype involved here.yet still a positive
and explanatory statement likely to reinforce sur-
vey respondent participation.

Let the above proposals serve as a catalyst for
your thoughts on this issue. Perhaps you have an-
other idea, or can improve on mine. It will be in-
teresting to see if there is some positive reaction to
this proposal, or a like-minded idea. If there is no
reaction or a negative wave, then maybe it's time
for the people using the announcements to drop
their “hypeocrisy”” and stop calling these broad-
casts “educational” or “public service.” Should
the announcements continue in their current form,
responsible persons in the industry should consider
lobbying the trade associations, rating services,
and governmental bodies for action — with teeth
against the stations airing the “educational” an
nouncements

timates. Conversations with several Metroplex A&S
subscribers turned up unanimous disappointment
with the TRAC 7 offort to date. Generai Man-
agers to whom we talked all said that they had
assumed up front that the RAB-backed TRAC 7
surveys would be done professionally. However, as
Ivan Braiker of WFAA/Dallas put it, they've been
“disappointed from the git-go.” Braiker stated that
a number of Metroplex area A&S subscribers had
cancelled the service, and he was considering
doing so on behalf of his station. Likewise, KNOK/
Fort Worth General Manager Bill Chatman was
“greatly disappointed” with the latest A&S hap-
penings. He cited an example where the difference
between his station’s share in the original and re-
vised first quarter ratings frorn TRAC 7 was “‘sig-
nificant,” so much so that his station went from
a dominant share position in the daypart to a bot-
tom-rung slot.Chatman and cther station officials
scemed to echo Braiker's feeling that “the first
new rating service to go (out of business) will be
A&S.” — Jhan Hiber
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KSTP ON
KBEQ On

KHJ 25-22
KEARTH 29-24
KFRC on

KJR 24-23
KING on
WAVZ add 33
WKEE 32-30
WHYN deb 40
940 27-25
KLIF add 40
WOQAM add 39
WGH 9-6
WLAC deb 40
298 40-37
BJ105 32-31
WJDX 25-21
WNAP add
WISM on
KEYN 1-4
WHB add 26
KJRB 29-24
KTAC add

Management:
Fizgerald-Hartley Co.

‘“"Georgy Porgy”

THE SINGLE

TOTO

FROM THE PLATINUM-PLUS ALBUM “TOTO”

L@j

ON COLUMBIA RECORDS

KGW on
KYNO deb 30
KROY on
KRKE on
K104 deb 35
WFBG 26-24
WEEO add
14WK 37-31
WFOM add
WFLB on
WTMA on
WANS 34-38
WEBC on
WKAU 18-16
KEWI| 28-27
Y94 add
KSLY 25-18
KCBN on
KBDF on
KOOK add
KBOZ on
KRLC on



INFINITY

RECORDS
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“Don’t Ever
Wanna

Lose Ya”

NEW ENGLAND

Including
Hello, Hello, Hello / Don't Ever Wanna Lose Ya
PUNK / Nothing To Fear

Top 40 —
Others Getting Significant Action

NEW ENGLAND ‘““Don’t Ever Wanna Lose Ya”
(Infinity) 34/12 including KBEQ, KUPD, WHYN,
| WIRK, WLAC, WNAP, KTKT, WISE, KCBN,

| KSLQ 30-27, WKEE 28-25, WGUY 30-27.

— AOR

Radio & Records Album Airplay/40
#22-11

ALL WE ASK YOU

TODOIS LISTEN.
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KGW/Portland has named Richard Harker to replace Mike Phillips (now at KYUU/San
Francisco) as Program Director. Richard’s former credits include a stint as PD of KBDF/Eugene
and he was most recently working at KHJ/Los Angeles, doing research and some engineering (a
multi-talented kind of guy). He should be in Portland sometime next week.

What's happening in Louisville? E. Alvin Davis has signed on for a spell as programming con-
sultant for WKLO and WCSN (WKLO’s FM). Street Talk says look for the FM to change call
letters and formats very soon, dropping the current Beautiful Music automation for live Top 49,
Adding further fuel to the rumored switch is another item we got wind of . . . C.C. Matthews will
exit his PD slot at WROK/Rockford and become the new Assistant PD for WCSN. Remember
that C.C. and E. Alvin worked together at WSAI/Cincinnati before that station switched to
Country.

Ian Beattie, morning man for 2CA/Canberra, is visiting America and he’s brought his entire
audience with him! Ian is broadcasting live from KMET/Los Angeles this week and will do the
same from 99X/New York next week. Using a spare production room at each of his American host
stations, lan hooks up with a satellite and sends his voice back to the 2CA studios for his regular
morning show. 2CA PD Milt Barlow has accompanied Ian on his American venture, which must
be broadcast from 2-5pm West Coast time in order to be in sync with his regular 7-10am morning
slot back ““down under.”

From our “Back In The U.S.A." department . . . Chuck Berry was named this week in an
indictment for evading income taxes. The IRS claims that Berry “‘underestimated”’ on his 1973
gross earnings statement to the government. Should Berry be found guilty and convicted, he could
face a fine of up to $20,000 and the possibility of 11 years behind bars!

Street Talk congratulations to Jim Dunlap, who has been promoted to Operations Manager
(from PD) at Y103/Jacksonville. At the same time Y103's Production Manager Scott Sherwood
was upped to Program Director.

When you're a key promotion executive in the record business, it takes a lot of “gall” to take
off during the ARB (when radio playlists and promotion people’s stomachs tighten), but that is
exactly what Arista’s Sam Karamanos did. Actually, we got the story that large doses of “rock”
music put Sam in the hospital for a brief rest, during which she had a few ‘“‘small fragments’’ re-
moved. Get well soon, Sam!

As we speculated a couple of weeks ago, John Keogh has exited CKGM/Montreal to join his
former PD Reg Johns at CFTR/Toronto. John will become Music and Research Director for
CFTR, who incidently, has just received one of their best ratings (BBM) ever. Big Jim Brady

| scored very well in morning drive, as did the entire day. Congratulations to CFTR.

Paul Lovelace and Linda Alter, the principals of Alter/Lovelace Promotions, will move
their offices from Memphis to Los Angeles on May 29th. While we're pleased to have them in our
fair city, we've warned them to to bring their own gas.

Bo Donovan, Vice President of San Diego-based Tuesday Productions. has been awarded
the 1979 Golden Rule Award by the National Association for the Retarded. Bo’s been a volunteer
consultant to the San Diego County Association for the past year. helping them with a public
awareness program that increased their membership from 1000 to 19.000! Bo is living proof that
there is a lot more to this business than just business.

Neil Bogart will soon head his own movie studio! That's what the Street Talk is in Hollywood.
Along with the movie studio, Neil will continue to head up Casablanca Records & FilmWorks,
but rumor has it that the studio Neil will head will not be called Casablanca.

And finally, look for Russ Thyret to receive a well-deserved promotion within the Warner
Brothers Records organization very soon.

I

gl

FOND ADIEU — Let’s be realistic about this. When you‘ve got to go, you mightas well go in
style, right? Of course. And that’s just what a few hundred of Grelun Landon’s close friends
made sure happened last week, when Grelun was “‘released’’ from RCA Records. Grelun,
who served as Manager of Press and Information for the label during the past 18 years,
made a lot of lasting relationships in that time, to which the photo snapped at his Martoni’s
(of Hollywood) send-off gives crowded tes timony. We all wish him the best!

-
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1. RECORD
Polydos....Epic....CBS Custom....Mercury....EM
2. RECORD COMPANY OF THE YEAR 78 {Ind
Ariols....Mushroom.... Arists....infinity
3. RECORO COMPANY PRESIDEN
(Elektra)....Waltor Y L

(Capitol)....Bob Siner (MCA
4. RECORD COMPANY PRES!
(Anista)....Gil Friesen (A&M)..
Stone (T.X.)....Wink Voge! (Mushroom)..
5 RECORD EXECUTIVE OF THE YEAR 78 {
Hynes (Columbia)....Mike Kienfner (Atlantic)..

POP MUSIE

Final Nominees for Record Industry ‘78*

(Cosporate): Capitol... Atlantic...MCA...RCA....Elektra....
America

COMPANY OF THE YEAR 78

T I N T T Ry

Presents

Banquet At The
Sheraton National Motor Hotel

Arlington, Va. 22204

(Columbia Pike & Washington Boulevard)
5 minutes from National Airport

A \.C.L“' i, C Bl a C. 1, ...
..lslend....Bang. .
T OF THE YEAR ‘78 (Corporate): Jesry Greenberg (Atlantic)....Steve Wax

(MCA)

6. RECORD COMPANY EXECUTIVE OF THE YEAR 78 (independent): Bruce Bird (Casablanca)....Bob Fead (A
_Howard Stark (Arnola)....Dick Vanderbilt (Big Tree)....Irv Biegel
..Jack Hakim (20th Century Fox)....Nancy Sein (Butterfly)....Frank Fenter

& M)....Elliot Goldman (Ansta)..
(Casablanca)....Danny Davis (Motown)..

(Capncorn)

7. VICE-PRESIDENT OF PROMOTION OF THE YEAR ‘78 (Corporste). 8ruce Wendell (Capitol)....Stan 8iv
..Gery Davis (ABC)....Kenny Buttice (Elektra)....Rsy Anderson
(RCA)....Al Gurewitz (Ep«)....Larry Douglas (Portrait).....J.J. Jordsn (M| Amenca)....John Barbis (ABC).

8. VICE PRESIDENT OF PROMOTION OF THE YEAR ‘78 (Independent): Billy Bass (Chrvsalis)... Howard Rosen
Casablanca....Hsrold Childe (A&M)....Richard Paimaese (Arista)....Peter  Gidion (Infinity)....Phil Rush
(Capricorn)....Scott Shannon (Ariola)....Marc Nathen (Sire)....Don lenner (Millennium).. .Fred Mancuso (1sland).
9. NATIONAL PROMOTION DIRECTOR OF THE YEAR ‘78 (Corporate): Steve Meyer (Capitol)....Sammy
Alfano (Elektra)....Don Colberg (€ olumbia)....Larry King (Atlantic)....Jim Collins (Polydor)....David Urso (Warner
Rrothers)....Gordon Anderson (CRS Custom)....Reen Nalli (Atco)....Paul tambert (MCA)....Mike Abramson

(MCA)....Russ Thyret (Wamer Brothers)..

(RCA)

10. NATIONAL PROMOTION DIRECTOR OF THE YEAR ‘78 (Independent): Al Moinet (A & M)....Bobby Hurt
\riola)....Rick Swig (Infinity)....Gary Buttice (Hearswille)....Rich Sargent (Swe)....Scott Kranzberg

(Chrysalis)....Skip Miller (Motown).. ‘Moe Preskell (|.K )....Steve Resnick (United Artista} .Allen LeWinter

(Kinh

ner).

11. NATIONAL PROMOTION EXECUTIVE OF THE YEAR '78 (Corporste): Mike Becce(RCA)....Chuck Thagard
Iy d (Epic)....Shelia Ch i

_Bill Cataldo (Atlantic)....Josh Balardo (RCA)....Jon Scott (ABC).

THE YEAR 78 (Independent): Janis Ross (Chrysalis)....Lan

..Kevin Keogh (20th Century Fox)....Larry Green(A & M)....Cathy

Weidman (Mushroom)....Billy 8rill (Ariola)....Rick Rockhill (Bang).. Dick Willlams (United Artists)....Don Wasley

(Cacablanca)

13. REGIONAL PROMOTION DIRECTOR OF THE YEAR 78 (Corporate): Tom Sgro (Columbia)....Randy Ostin

(Elektra)....Arthur Field (Capitol)....Jerry Goodman (Elektra)....Fred DiSipio Jr. (EMI) .Brother Love

(Atco)....Semmy Vargas (MCA)....Red Richards (Warner Bros.) ...8arry Freemen (Atlantic)....Barry Ginesburg

C bia)....Jerry S

(Pol

M )....Frank H

(Infinity).

15. LOCAL PROMOTION DIRECTOR OF THE YEAR 78 (Corporate) Earl Rollison (Columbia)
(CBS Custom)....Larry Van Druff (RCA)....Alsn Oremen (Columbia
(Epic)....Rob Senn (Atlantic)....Bill Hons (Columbia)....Louis Lewow (CBS)....Robbie Vogt (Mercury)

THE YEAR ‘78 (Independent): Rich Tamburro (United Artists)....J.
Bronner (A&M)....Mark Weiss (Infinity)....Al Twanmo (Chrysalis)....Rick Alden (Infinity)....George Collier
(Arista)....Phil Quartsraro (A&M)....Tommy Schoberg (United Artists)....Joe Bilello (Salsoul)....Billy Tsylor

(Capitol)....Bob Brady

16. LOCAL PROMOTION DIRECTOR OF

(Chrysalis).

17. INDEPENDENT PROMOTION DIRECTOR OF THE YEAR ‘78: Jerry Meyers.. Lu Fields. . Jerry
Cssh... Tim Riley....8ruce Hinton....Carl Strube.. .Fred Disipio....Gary 8ird.. .Leo
North  Emie Phillips....Barry Resnick .Russ Spooner....Vic Perrotti. .Chuck Dembrak ....Howie Goodman
.Bob Harring ..Bernie Block.

18. RECORD DISTRIBUTOR OF THE YEAR 78 (Corporste): CBS (Washington. D.C.)....MCA
(Philadelphia)....CBS (Philadelphia).. .Capitol/EMI (Los Angeles)... W/E/A (1.0 Angcles)....RCA (Washingion,
1> C.)....CBS (Atlanta)....Phonodisc (New York)....MCA (Washington. ). )....Capitol/ EMI (Washington.D.C.)

8 (Independent): Schwartz Bros. { Washington. D.C )....Universal
‘Schwartz Bros. (Philadeiphia)....Progress (Cleveland)... 4 iski
Trsnscontinent (Buffalo)....MS Distributing (Chicago)....Malverne (New

Brennédr....Jonas

Jim D port...

19. RECORD DISTRISBUTOR OF THE YEAR ‘7

(I"hiladelphia)....Tone (Hialeah)

(Baltimore)....Alphs (New York City)..

York City).

* Award winners for 1976 and
RECORD PRESENTATIONS:

KENT BURKHART
GEORGE WILLIAMS
RUSS WHITTBERGER
GEORGE WILSON
DAN MASON

HARY MOORE

DON BENSON

JOHRN YOUNG

TOM WEST

CLAY GISH

STEVE RIVERS

JAY COOK

RON RILEY

JOEL DENVER
SHERRY TOENNIES
JIM DAVIS

BOB LAURENCE
DAN STEELE
JERRY ROGERS

RECORD PANELISTS:
HOWARD ROSEN
JIM COLLINS

AL MOINET

SAM KARAMANOS
CHUCK THAGARD
RICK SWIG

SHELIA CHLANDA
T.J. LAMBERT
JERRY SMALLWOOD
MARGO KNESZ
STEVE MEYER

REEN NALLI

MIKE MANOCCHIO
SCOTT KRANZBERG

JAY McDANIELS STEVE RESNICK

kot lumbia)....Doug

)....Fred Hasyen (Polydor)....Jim Mazzs (EM! America)....Steve Diener (ABC).
DENT OF THE YEAR ‘78 (Independent): Terry Ellis (Chrysalis)....Clive Davis
(Capricom)....Jay Lasker ( Ariola)....Ron Alexenburg (Infinity)....Henry
. Albert Grossman (Bearsville)....Jimmy lenner (Millennium).
Corporste): Dick Kline (Polydor)....Don Dempsey (Epic)....Ed
..Tony Martell (CBS Customs)....Stan Comyn (Warner
Hrothers)....Bob Greenberg (Atlantic)....Tony Montgomery (RCA)....Jack Creigo (Columbia)....Al Bergamo

Phil Walden

is (Atco)....Robert Summer (RCA)....Don Zimmerman

Joseph....Drake/Chenauit....Bob H b
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Donoven....Ron Whits.

Fi
Angeles....WPEZ (Pitisburgh).
1]

s°§

2%

F1)

25%z2"

ilwaukee)....WNCI (Columb WNDE (Indi

. MAJOR MARKET AIR PERSONALITY OF THE YEAR "78:
LS)....Bob Raleiah (WBZ)....Jim Quinn (13-Q)....Tim Byrd (WGCL)....John Landecker (W
NBC)....Dan Ingram (WABC)....M.G.Kelly (Ten-Q)....8cott Carpenter (WPGC). Jack Armstrong (TEN-Q)

. LARGE MARKET RADIO STATION OF THE YEAR 78: KBEQ (Kansas City)....KJR (Seattlc)....Q-106
ampa).... WTIX (New Orleans)....WOKY (Milwaukee)....WNAP (Indianapolis)....KING (Seattle).... WZUU

Eiektra)....Jay McDaniels (Mercury)..
12. NATIONAL PROMOTION EXECUTIVE OF
Bronstein (A & M)....T.J. Lambert (Casablanca)..

dor).
4 EEGloNALPROMoTIONDIRECTOROFTHEVEAR 78 (Independent): 8ill L
itz (Infinity)....June Colbert (Arista)....Jim Taylor (lofinity)....Bruce Greenberg
(Motown)....Wade Conklin (Casablanca)....80b Osborn (Infinity)....John Parker (Ariola)....Weyne McManners

*77 were not eligible for nomination.

da (Columbia)....Mike M (Atlantic)....Rip Pefley (WK8W)

=1 JUNE 21 & 22 Pk kR Rk —h — R Rk R
Final Nominees for Radio Industry ‘78*

1. RAOI0 EXECUTIVE OF THE YEAR “78: John Tenegha (GCC)....Russ Whittberger (Charter)....Bill Prettyman
(First Media)....Dan Clayton (Lin)....Sherry Tosnnies (Charter)....Stan Kaplan (Sis)....Bob Fauser (GCC)....John
Piccirillo (Gulf)....Jerry Blum (Jeflerson Pilot)....George Mooney (Mooney).
2. NATIONAL PROGRAMER OF THE YEAR “78: Tom West (Roundsvilie)....Steve Rivers (GCC)....Dan Mason
(First Media)....Cralg Scott (Polugh)....Jerry Dean (Smith)....George Johns (Fairbanks)....8ib Birch (Century).

3. RAOIO CONSBULTANT OF THE YEAR °78: Burkhsrt/Abrams....George Burns....Mike

than....Mark Driscoll....Todd Wallace....Bo

4. MAJOR MARKET RADIO STATION OF THE YEAR 78: KRBE (Houston)....WIFI (Philadelphia)....KFRC (San
rancisco)....WLS (Chicago)....KSLQ (St. Louis)....CKLW (Detroit)....KRTH (Los Angeks)....KVIL(Dallas)....KF1(Los

MAJOR MARKET PROGRAM DIRECTOR OF THE YEAR 78: Cley Gish (Houston)....John Gerhon
(WLS)....Josl Denver (KCBQ)....Glen Morgen (WABC)....80ob Hamiiton (KRTH)....Les Garland (KFRC)....Don
94-Q)....Ron Riley {WCAO)....John Rook (KFl)....Ron Chapman (KVIL)
" MAJOR MARKET MUSIC DIRECTOR OF THE YEAR 78: Jetf Robins (WIFI)....Oale O’Brien (Z-93)....Alan
ms (WLS)....Phil irons (KSLQ)....Mark Fritzges (WPEZ)....Jeftf McCartney (54-Q)....Karan Travis
GCL)....Rosslie Trombiey (CKLW)....Richerd Woodward (WRKO)....J.J. Jackson (WQXI)....Roger Collins

George Michsels (WABC)....Larry Lujack

{Arista)....Kelly West
” (WAYS)....B Joe M

.Mike Steele
Jim Stewart

F'1 (Frederick).
l

X
|
g

g
|
g

MASTERS OF CEREMONIES

SCOTT SHANNON & JIM ELLIOT

TRADE PAPER PANEL

KAL RUDMAN
RON BRANDON
BETTY BRENEMAN
KEN KIRKWOOD
CLAUDE HALL
ART ROBERTS
GEORGE MEIER

JOHN LEADER
BUZZ BENNETT
BARRY FIEDEL
JACK FORSYTHE
BOB HAMILTON
JOE LORIS

BILL WARDLOW

POP MUSIC SURVEY—SEMINAR/AWARDS BANQUET
Registration Fee:

$125.00 Seminar/Cocktail Party/ Awards Banquet

make check payable to:

Pop Music Survey—1203 28th Street, N.W., Washington, D.C. 20007

NAME

ADDRESS

CITY

COMPANY/STATION

There are only 200 rooms at the Sheraton on a first serve basis.
) Room Reservations (703) 521-1900.
Badges & Tickets are mandatory for admittance to all functions strictly enforced

WRVQ (Rich

(WERQ),

LS)....S y Brink

. LARGE MARKET PROGRAM DIRECTOR OF THE YEAR ‘78: Bob Laurence (KBEQ)....Bob Wood (Rock
102)....Steve Rivers (KOPA)....Sandy Beach (WKBW)....Mason Dixon (Q-105)..
West (KJR)....Jeft Ryder (WOKY)....Chris Conner (WNAP)....Chris Curtis (WZUU)
10. LARGE MARKET MUSIC DIRECTOR OF THE YEAR "78: Terry Young (WTIX)....Jerry Steele (WIFE)....Kim
Welsh (KBEQ)....J.J. Walker (KOPA)...Jon Summers (WKBW)...Jef! Lucifer (WNDE)....Rusty Ford
(WOKY)....Robert Muzzy (Y 100)....5teve Mitchell (WNAP)....Roger Christian (Rock-102)
11. LARGE MARKET AIR PERSONALITY OF THE YEAR 78: Cleveland Wheeler (Q-105)....Kid Curry
(Y100)....Jay Stone (KUPD)....Bobby Hattield (WNDE)....Don Berns (WHB)....Robert W. Taylor
(WPHD)....Denny Neverath (WKBW)....Dino Mstels (WYSL)....Rob Edwards (WOKY)....George Hamburger

..Bob Mitchell (WTLX)....Steve

12. MEDIUM MARKET RADIO STATION OF THE YEAR 78: Y-103 (Jacksonville)... WLAC (Nashville)....KTSA
(San Antonio)... WAYS (Carlotte).... WAMS (Wilming
(Birmingham)....WAKY (Louisville)....WGH (Norfolk).

13. MEDIUM MARKET PROGRAM DIRECTOR OF THE YEAR 78: Jim Dunlep (Y-103)
(WAYS)....John Shomby (KX-106)....Gary Guthrie (WAKY)...Tom Sommers (WAMS)....Jsn Jeffries
(WSGN)....Mike St. John (KX-104)....Mike O’Brian (WBBF)....Ken Curtis (WLEE)....Bob Canada (WGH).

14. MEDIUM MARKET MUSIC DIRECTOR OF THE YEAR 78: Tom Nast(WBBF)....Jetf Ryan (V-97)....Spanky
(WAYS)....Chris Michsels (WAMS)....Steve Denton (KX-104)....Walt B S

d)....BJ-108 (Orlando)....KX-108

..Scott Slade

Q)....Dave Nichols (WHBQ)....Michael O‘Brien (WLEE)....Steve Dsvis (KX-106)
16. MEDIUM MARKET AIR PERSONALITY OF THE YEAR 78: Mark Demon (WLAC)....Robert Murphy

th (WLOF)....Mike Bell (WRVQ)....John Mack (WAMS)....Coyote McCloud
F'1 (WMAK)....Smokey Rivers (WLAC).. Jott Jackson (WRVQ)....8rad Morgan (WAMS)....John Anthony (K X-

Davis (92-

104)

“ 16. SECONDARY MARKET RADIO STATION OF THE YEAR 78: WKBO (Harrisburg).... WBBQ
(Augusta)....WRJZ (Knoxvilie)....WKIX (Raleigh)....G100 (Mobile).... WIGY (Bath)....WICC (Bridgeport)....WAVZ

(New Haven)...WJAD (Bainbridge)... WFBC (Greenvilie)....WPFM (Panama City)....WPST (Trenton).... . Z104

17. BECONDARY MARKET PROGRAM DIRECTOR OF THE YEAR 78: Dan Steele (WKBO)....Pst Martin
(WSPT)....Bob Kaghan (WRJZ)....Jack O'Brien (WIGY)....Gary Peters (WICC)..
Sevege (WNOX)....Brady McGraw (WAGQ)....Gery Hilt (WJAD)....8iH McCown (WANS)..
(WEEO)....Larry Cannon (WFLB)....Sendi Neri (WCRO). X
18. SECONDARY MARKET MUSIC DIRECTOR OF THE YEAR 78:Anne McCartney (WZDQ)....Jim Buchanan
l (WKBO)....Steve Kingston (WYRE)....Jim Golden (WBSR)..
(WRJZ)....Rick Donshue (WTIC)....Barry Michaels (WROV)....Liz Curtis (Q-106)....Randy West
(WFIF)....Dwayne Bonds (WCIR)....Lou Simon (WFBC)....Curt Hansen (WAVZ)
19. SECONDARY MARKET AIR PERSONALITY OF THE YEAR 78: Chuck Leonard (WKMX)....Jay Michsels
(WKIX)....Ed Alexander (WRNRY)....Shotgun Stone (WKZQ)....Scott Majors (WNOX)....Jack Michaels
(WEIR)....Jim Roberts) (WKWK)....Mike Lange (WK TJ)....Roger Gaither (Q-104)....Steve McKee (QV-93)....8ill
Matth (WIKZ)....Paxton Quiqley (WZiX)....Bob Scerborough (WAIR)

..Mike Durrett (WFOM)....Bob

..Jim O'Toole

..Rick McAlister (WORD)....Mark Thompson

*Award winners for 1976 and ‘77 were not elibible for nomination.

RADIO PRESENTATIONS:

DICK KLINE
BRUCE, BIRD
BRUCE WENDELL
HAROLD CHILDS
ED HYNES

AL GUREWITZ
LARRY DOUGLAS
DANNY DAVIS
LARRY KING
KENNY BUTTICE
JIM JEFFRIES
BILLY BASS
VINCE FARACI
RICH PALMESE
CHARLIE MINOR
PETER GIDION
JOHN BETANCOURT
BOB SMITH
CHARLIE LAKE

RADIO PANELISTS:

TIM POWELL
JEFF RYDER
MIKE ST. JOHN
BILL GARCIA
TOM SOMMERS
BOB CANADA
GARY HILL
BOB SAVAGE
KEN CURTIS
BILL THOMAS
LEW KATZ

BOB HUGHES
RAY QUINN
SCOTT SLADE

BARRY RICHARDS JIM BUCHANAN
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MULTI-FORMAT MUSIC

Songs receiving substantial crossover activity are listed alphabetically. Shaded areas indicate originating format. Records

which originate simultaneously in two or more formats are not shaded. Descriptions are compatible with R&R chart terminolegy.

T0P-40 | < [DISCO| AQR | (22" |  PIR
————
Rhgthms F A See Page 62 7 See Page 66
See Back Page See Page 42 See Page 43 See Page 48
CLAUDJA BARRY “’Significant 5 -
“Boogie Woogie’ (Chrysalis) Action”’ HOTTEST
“Minute By Minute” (W8) O “HOTTEST” “NEW & ACTIVE"
EW&F w/EMOTIONS Chart: Debut ) i v
“Boogie... (ARC/Columbis)} 'y BREAKER" HOTTEST
FOXY “Significant "HO"EST" ::HO"ESTM
Hot Number’ (Dash/TK) Action"
GQ '} ” a8 ’nr
“Disco Nights(Arista) Ghaxt 0 o * HOTTEST HOTTEST
THELMA HOUSTON “Significant " Cﬁamc’BaéR" ‘ ’Significant
“Saturday Night” (Tamla) Action’’ on 5/4/79 Action”
a8 A "
RICKIE LEE JONES chart ©-@ No.4 Album Chart Mgg', “?30250
“Chuck E.’s In Love™ (W8) BB P “HOTTEST” “NEW & ACTIVE”
MCcFADDEN & WHITEHEAD ’Significant " 0" o v
“Ain't No Stoppin’..” (Phil. Int'l) Action” HOTTEST HOTTEST
Chart: 24-40 Chart: © 8
BARBARA MANDRELL = s
“Wf Loving You...)" (MCA) NEW & ACTIVE Pe'l':,ef,f;,;"go' 2 “HOTTEST”
ANNE MURRAY “Significant “MOST ADDED" | "MOST /}’DBED"
“Shadows In The... ' (Capitol) Action’’ “NEW & ACTIVE” "Nan & eA&TlVE"
OAK RIDGE BOYS ., Chat O-© “Significant
“Sail Away " (MCA) HOTTEST” Action”’
POCO . ” Chart: Debut 39
“Heart Of The Nighf"’MCA, NEW & ACTIVE - No. 34 Album Chart "NEW & AchE"
LOU RAWLS 0 v *Significant
“Let Me Be Good...” (Phil. Int,) CLIMBER " Action”
RAYDIO “*Significant “HOTTEST" **Significant
“You Can’t Change... " (Arista} Action” Action’’
KENNY ROGERS chare ©-O chart QO chart @ @
“She Believes In Me " (UA) “HOTTEST" “HOTTEST”
gco)xv M:suc“’ Slgn_rflcant No, 20 Album Chart SIQn.lfl03nt
ance Away "’ (Atco) Action”’ Action
SISTER SLEDGE ) " ” “ v **Significant
““We Are Family* (Cotillion) cary @ O HO"EST ‘ HOTTEST / Action’’
SPYRO GYRA Jazz: “HOTTEST" Chart: 3531
“Morning Dance" (Infinity) e Gt i “NEW & ACTIVE"
SUPERTRAMP . No. 1 Album Chart *Significant
“Logical Song” (A&M) chart O-O “HOTTEST"” Action’’
DONNA SUMMER h r M v “ o 2 **Significant
“Hot Stuff (Casablanca) Sre o o HOTI'EST Ho"EST No. 9 Singles Chart Acti &
ction
JAMES TAYLOR *Significant No. 10 Album Chart “*Significant
“Up On The Roof " (Columbia) Action’’ “HOTTEST” Action’’
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10P-40

John
Leader

It's Over

Heavy collective sigh . . . followed by increased anxiety of prolonged waiting . . .
it’s over! Sure, all rating periods are important, but the one just finished holds special
significance for several Top 40 stations.

In Boston during the Jan-Feb ARB, F105 topped WRKO for the first time in total persons
12+ and it should be very interesting to see how the spring book shapes up for those two ex-
cellent and highly competitive stations. F105, interestingly enough, has not had an actual
program director for over a year! It is the only major market Top 40 station I am acquaint-
ed with that is being successfully run by “‘committee.”

New York has recently been a hotbed of controversy with the massive WKTU numbers
and the supposed “reaction” of WABC to the disco powerhouse. Actually WABC has not
changed formats, but they have adjusted the emphasis of their playlist slightly to more

| ARBITRON RADIO
é Audience Estimates inthe
5 | Arbitron Market of
: Anymarket, USA
g |
O 1

|

|

i

|

1

| April/May 1979

properly recognize what is obviously a strong music preference in that city. Meanwhile
at 99X-FM, PD Bobby Rich has also made adjustments to that station’s format in hopes
of bringing the station back above the 3.0 mark in total shares.

In Atlanta, WVEE, that city’s Disco outlet has had some impressive showings in other
recent market surveys, and the AOR formatted WKLS has also looked very strong. Z93
has a new programmer in John Young and WQXI-AM’s recent switch in music selection
toward “‘tempo radio” will also have its first real test in this book. 94Q has held steady for
the past few books, after impressive debut gains when the AOR/Top 40 format first ap-
peared two springs ago.

After my recent visit to Miami, I’m particularly interested to see what that market’s
ARB will bring. Y100 has definitely been reflecting South Florida’s preference for disco
music and 96X’s recent conversion to full Disco will have a full reading this time out. Up in
Ft. Lauderdale, WAXY remains less Disco than Y100, and yet their recent ratings have
been very strong as well. The AM’s may be down, but not out, as both WQAM and WGBS
sounded strong. The question is: has Y100 brought most of the rock music listeners over
to FM? We'll see.

Another market to watch will be Dallas where the programming changes at KLIF
seemed to have stabilized for this book. At KNUS they’ve moved to a more Top 40 sound,
after dabbling in Pop/Adult for a time. The market leaders, KVIL and Z97, have both
changed their music slightly, but only to reflect what has been happening in the market.

One market that has been considerably changed this spring for Top 40 listeners is Hous-
ton. KAUM and KULF have moved into the Top 40 arena with full commitment, attempt-
ing to take on the powerhouses, KRBE, KILT and KILT-FM, who have all been doing ex-
tremely well. Early indications from other ratings sources show KRBE showing strong this
spring. PD Clay Gish has shortened his playlist by 10 titles, but the station has otherwise
been very stable through the book.

And then there is Los Angeles . . . where Rick Dees joined the KHJ airstaff under
new PD Chuck Martin on the first day of the spring ratings. His impact will be difficult
to judge this time out, but he certainly has the town ‘‘talking’ and that’s worth something.
Under Chuck’s regime KHJ has moved back to “personality” radio, with many of the former
restrictions on the jocks now removed. KFI continues without much change, enjoying its
improved 50kW signal (new transmitter) and the strong morning team of Lohman & Bark-
ley. They sound very good. KEARTH has leaned to a bit more Disco flavor, especially in
the evening hours, but has still retained its slight ““oldies’” flavor, which has helped the sta-
tion to the lion’s share of the Top 40 ratings in the last couple of books. On the Disco
scene, KUTE now has new competition from KIIS-FM which converted from Top 40 as 1979
began. This will be KIIS-FM’s first real read-out of their all-Disco approach. Early indica-
tions show them up slightly, but still trailing the impressive KUTE.

Other markets where new battles deserve attention include Bangor, Tucson, Tampa,
Nashville, Oklahoma City, Tulsa, Wichita, and Orlando. If I didn’t mention your market,
don’t be upset, because, as I said earlier, every rating is important, but perhaps none more
important than this one in your market . . . thatis, until the next one comes along, right?

R&R will again have the most complete coverage of all ratings, with the informed com-
mentary and analysis of our newest staff addition, Jhan Hiber. Jhan’s first column debuts
in this issue, and in weeks to come he will have some very interesting things for all of us.
His background includes a tenure at Arbitron, and he was most recently Research Director
for CKLW/Detroit. We're very glad to have him at R&R. His knowledge of both ratings
and radio will combine to give all our readers a clear look into ‘“‘what the numbers really
mean.” But, just like all of us, Jhan will have to wait for those ARB’s to come back. Who-
ever said “patience is a virtue’ never programmed a radio station in the spring!

Power Of The Press

Ever find yourself victimized by a non-fan of Top 40 radio at a party, or what’s even
worse, one who gets his letters to the editor printed in your local newspaper? Bruce McGregor,
Program Director of WAKX-AM-FM/Duluth, had the unpleasant experience of picking up
the Duluth Herald and reading a letter to the editor that took a direct *“‘shot” at his sta-
tions. But instead of cringing, Bruce took action and wrote a response that not only stood up
for Top 40 in general, but helped to explain to anyone who read the reply just what mass
appeal radio is all about specifically.

First, the original letter from the disgruntled Duluth radio listener.

“Radio Bucks Give Us Only Bee Gees”’

“Editor: Returning weekly from travel across America, I elevate to an ecstatic bliss
upon tuning my radio to the Twin Ports’ clone disco/soft-rock stations. Naturally, I assume
an indelible plastic grin to match my lucite shoes and glossy disco pants, which I, incident-
ally, wear to bed because they’re too tight to remove. Did I really say this? I must need
help! I must have been taken for a ride on the disco oblivion express, a one-way trip to
nowhere on the Duluth commercial radio dial.

“From the fantastic KLOS in Los Angeles to KQ in Minneapolis, there exists the album
rock ‘n’ roll alternative. And it is good — lacking the tight playlist of innocuous, sexually
suggestive lyricism locally endured, mashed between equally innocuous, high-speed disc
jockey pablum, But, alas, not even mega-buck, state-of-the-art receivers can penetrate Min-
neapolis for a good signal and cable radio is just a fantasy, although an active one.

“Local radio power brokers have long disclaimed the need for album rock, always cit-
ing (and wallowing in) support of university stations WDTH (UMD) and WSSU (UWS). They
selectively fail to realize the inherent lack of consistency at college outlets due to ever
transient program staffs and the necessity of diluted music schedules with narrow interest
public service programming to satisfy funding agreements.

“The politics of the issue are clear: There are a set number of radio licenses per
population area. If all outlets choose to air Bee Gees-style mania, then, well, it’s just the
Bee Gees we’ll all hear. At least, that is, as long as the bucks roll in. When they don’t,
then the identical playlists, like regulated interest rates between banks, can always be sold
to simple-minded camels with idiotic giveaways. And the stations (must) admit, many of
the giveaways (particularly albums) cost them nothing anyway, but were exchanged for
promotional consideration.

“In the end, locally, the music doesn’t matter much (which is obvious) unless you're
still in junior high school. The thrust of programming is ratings-grabbing junk peddling.
(Incidentally, this is the time of the year for this — surveys are being taken.) Anyone with
serious musical curiosity may either leave for a progressive city or stay tuned for one or
two cuts to be played after midnight, half a dozen days from now if the wind is blowing
right and the sun is shining and the moonisredand . . . .”

Ronald A. Brochu
Duluth, MN.

You can imagine the inspiration a letter like that can give a programmer, especially
when it’s that same programmer’s stations to which the letter is so obviously addressing
itself. Bruce McGregor’s reply was printed in The Duluth Herald six days later.

“Radio Station Takes Trust Seriously’’

“Editor: In response to the letter of Ronald Brochu (April 17), who's the clone, Ron?
If your letter had been written in the ‘50’s it could have been titled: ‘Radio Bucks Give
Us Only Elvis,” if it was the ‘60’s: ‘Radio Bucks Give Us Only the Beatles.’ In Duluth the
radio bucks, what few there are, try to offer the people what most of them want to hear. I
realize it’s tough being a ‘globe-trotter’ and a ‘music person’ and on top of that, living in
Duluth. It's not exactly a hotbed for liberal thinkers. Being a native Duluthian myself, I
must take exception with several of the views expressed in your letter.

“First, in the case of WAKX, we are what’s known as a ‘mass-appeal radio station.
This means we try to be a little of everything to as many people as possible. This includes
news, a talk show, weather and music for people who are into ballads, rock, disco, and so on.
In your letter you elevate radio stations in Los Angeles, Minneapolis, etc., but don’t take
into consideration the population sizes of those cities. Because there are more people, there
are more radio stations, and as a result, more variety.

“The times they are a-changin’ . . . constantly! WAKX tries its best to keep up with
those changing times. The public is in a totally different frame of mind now than it was a
decade ago. We’ve got inflation with no end in sight. Music variety offers a person a chance
to escape and/or appreciate all forms of music. Perhaps disco music is born of this boredom
or need to ‘escape.’

“At WAKX I make the selection of music my #1 priority. And for your information,
WAKZX is known as a music trendsetter nationally, only because listeners in Duluth have
a collective ‘ear’ for hearing a potential hit single! (Ever try to hum a hit album?)

“All of us at WAKX take our obligation to the public very seriously. And, yes, we do pro-
mote it. We are also a helping hand. Ask charities like the Heart Fund, Muscular Dys-
trophy, or the many schools that have divided thousands of dollars from charity basketball
and hockey games WAKX plays each year. You see, Ron, radio is more than just music,
any type of music. We're also a Public Trustee.”

—Bruce McGregor
Program Director, WAKX-AM-FM

As Bruce told me, “Perhaps these letters could be of some value to other programmers
in medium or small markets who take flack from rock and rollers who are looking for a
station to cater to just their music needs. I feel in my heart that my reply is an accurate
reflection of just what a *Top 40’ or better yet, a ‘mass-appeal station’ should be. Top 40 is

Continued on Page 22
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people’s radio . more than any other format, and we try to give as much as possible in
both music and information.”

It’s hard for me to argue with Bruce’s logic since I agree with it totally (as I've stated
many times). But philosophies aside, Bruce’s reply is most positive on another front. He
took the time and effort to answer someone's opinion that had appeared in a newspaper
which potentially could be read by many of his listeners. His reply was printed, thankfully,
and he successfully got his point of view across to most of the people who read the original
letter.

I've said this before too, if you really believe in Top 40 as a viable format, then you
cannot be afraid to stand up for it when it comes under attack, be that attack verbal or
printed. If you can’t convincingly make an argument for the existence of your format, then
how can you possibly program it successfully? Bruce is an obvious believer and I hope his
words will help you should you find a similar situation arising within your own market.

Bits

WHAT A GAS!: Gas promotions are circulating around the country much faster than
the gas supplies themselves. Southern California has gone to odd/even rationing based on
the last digit of a driver’s license plate, which may be the most severe of the gasoline
problems around America, but certainly all areas have been effected by higher gas prices.
And that’s where many of the radio promotions have entered the picture. WCAO/Baltimore
PD Ron Riley called in the information about the recent “Tanks For Listening’’ promotion
they ran. Cooperating with a local Amoco station, WCAO arranged to pump free gasoline
for a two-hour period on a Saturday afternoon. The jocks acted as the station attendants,
filling tanks, washing windshields and checking under the hoods (just what qualifies a
radio announcer to check under the hood of a car is still unclear). Needless to say, the
promotion was a giant success with cars lined up around the block (sort of like Los Angeles)
and plenty of other media coverage from TV stations and the newspapers. By the way, in
the two hours the station pumped free gas to listeners, over 3400 gallons were given away!

RUN FOR IT: WGUY/Bangor has just completed its “FM 101 Shopping Spree,” in
which a listener was given five minutes to pick out anything he wanted from a local Zayre’s
store. Qualifiers were selected on the air by filling up their *make believe shopping carts”
with $101 worth of merchandise without going over that frequency-matching total. F‘ifty
qualifiers were finally selected and each received Zayre’s gift certificates. The grand prize
winner was drawn from all contestants and had his five-minute run through the store.
Shown in the photo are (I-r): Lee Shannon, WGUY’s afternoon man; the winner; the store
manager; and WGUY Program Director, Mark Laurence. In five minutes flat the winner
amassed over $1900 worth of free merchandise.

One year later finds me
alive, well and happy
doing what I've loved

for 24 years.
Your good hearts

have made mine all better.
Thank you, my friends
of the Radio and Record family.

ILUV YOU w

Lu Fields Promotions Inc. Hollywood, California

ADVERTISEMENT

RICHARDS GOES FREE, TORONTO GOES WILD: When Rolling Stones member
Keith Richards was arrested in his room at the Toronto Harbour Castle Hotel in October of
1977, he was charged with possession of 22 grams of heroin. One year later he was sentenced
to probation and told by the judge that he would have to perform a benefit concert for
the blind. Quickly the announcement came that the rest of Richards’s band would join him
on stage for the historic concert and that tickets for the general public (a very limited
number) would go on sale just six days before the show. CFTR/Toronto staffers got in those
building ticket lines on Friday, April 13th and literally spent the entire Easter weekend
waiting to buy tickets so that the station could use the seats in one of the biggest promo-
tions they had ever attempted. The station came away with 30 pairs of the coveted Stones
tickets and the contest to give them away was born. Several pairs were given away to
the correct numbered caller to the station each time a Rolling Stones song was played,
but the big giveaway came at Nathan Phillip’s Square in downtown Toronto later in the
week. Listeners were invited to join the station staffers at 12-noon in the Square, wearing
a bikini. CFTR personality Dan Williamson then blindfolded himself and using his hands (he
volunteered for the assignment) selected the winner. The giveaway was well covered (even
if all the contestants pictured were not) by local television and newspapers and on April
22nd, Keith Richards, the Rolling Stones and special guests Ron Wood and John Belushi
performed two sold-out shows at the Oshawa Civic Center, much to the delight of several
ticket winners from CFTR.

QUICKIES: KRBC/Abilene, TX rallied for its northern neighbors in Wichita Falls shortly
after that city had been struck by the most destructive tornadoes in over 25 years. The
station held a broadcast at a local Abilene high school soliciting relief items for the strick-
en Wichita Falls families. Aided by the school’s baseball team, the station loaded a 40-
foot tractor trailor with items and drove it to the disaster sight . . . Booby Nash, PD
and morning man at WTMA/Charleston, recently made history by being the first disc jockey
to broadcast an entire three-hour shift under nine feet of water. Booby had a special diving
helmet rigged with headphones and a microphone and literally spent his entire show under
water. He swears it’s a new world’s record, but then, I don’t ever remember anyone else
trying this stunt . . . Several members from the cast of NBC’s “‘Saturday Night Live’ TV
show dropped in on WNBC/New York’s morning team of Brink & Belzer during the
week of May 7th. Dan Aykroyd, Bill Murray, Laraine Newman and Gilda Radner joined
the duo for conversations about music, love, life and the making of their weekly show. Ah,
the pleasures of being on the air in New York . . . .

Motion

“The Dud” has been stumped. One of the nicest and most talented radio people I
know is out of work this week; Bill Dudley has resigned from his PD/morning man po-
sition at KASH/Eugene and is now on the loose. Bill is the creator of the radio feature (on
his show) called *“Stump The Dud,” during which listeners would try to stump him on an
oldie title hoping that Bill couldn’t supply the artist. He always could. Bill also wrote the
weekly “Dud’s Doodles™ sheet, which usually accompanied the KASH playlist. Contact
Bill at (503) 484-6496 . . . KLEO/Wichita has a new Music Director. He's Jay Richards,
joining the Kansas rocker from KTKT/Tucson . . . Don Geronimo has exited PRO-FM/
Providence to join WNDE/Indianapolis in afternoon drive. Replacing Don at PRO-FM is
Jim Roberts, who comes in for the 10am-2pm shift from WKBO/Harrisburg. PRO-FM PD
Gary Berkowitz is glad to have Jim on the staff, especially since Jim passed the Geiger
counter test prior to entering the PRO-FM studios . . . Gary Drake, formerly of WIFE/
Indianapolis and 13Q/Pittsburgh, is now doing AM drive at WAAY/Huntsville . . . Hal Stein
has left WPST/Trenton to accept the Promotion Manager’s job at WKTU/New York City
. . . After four years as Program Director at WZ0O0/Asheboro, NC, Bill Cox has left that
station to become PD at WPDZ-FM (Z103)/Cheraw, SC. Z103 is a new station which should
hit the air in early July . . . Mike Carruthers has joined the PH Factor, the Hollywood-
based radio production and syndication firm. Mike, who currently does weekends at K100/
Los Angeles, will assist Jim Hampton with the production of several of the PH Factor’s
projects . . . Scott Kenyon has joined the broadcast division of Tuesday Productions in
San Diego. Scott had been with KIMN/Denver for the past six and a half years, starting
as a personality on KIMN and eventually becoming PD of KIMN-FM. He will be working
with Bo Donovan, head of Tuesday’s broadcast division, placing Tuesday’s jingles with
radio and TV stations . . . Keep your fingers crossed for KFRC/San Francisco! If you saw
R&R’s Multi-Media Show at Convention *79, then you saw and heard KFRC’s classic UFO
promo. The 1:11 promo was a production piece exploring the possibilities of life on other
galaxies. The very dramatic spot was written by Les Garland, produced by Ron Hummel
and voiced by the incomparable Paul Frees, and it is now a finalist in the 1979 Clio
Awards competition. The Clio is the most prestigious award within the world of advertising.
Winners will be announced the week of June 11 and I sure hope KFRC takes a Clio back
to San Francisco. The UFO promo would be a very deserving winner.
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Last weekend in Denver, a coterie of former and present KIMN air personalities launched a
blitzkrieg andio attack on the mile high city. General Manager Steve Keeney and his cabal put
together a fantastic homecoming for all of us who served at that fine radio station in the late 50’s up
to the present. The station’s VIP's finessed a magnificent soiree for three days under the direction
of Keeney. Program Director Loren Owens (no relation, but a swell guy just the samel. Assistant
PD Doug Erickson . . . and old friend and former station owner Ken Palmer.

Skying back for the affair were many stalwarts such as Lohman and Barkley (who touched
warts in a stall in 1958) now millionaires at KFI . . . Pogo Poge in from Hawaiian TV . . . (Pogo
earned his magic name by hopping on a pogo stick from Ogden, Utah to Denver to join KIMN's
staff.) Other radio greats in for the homecoming weekend were Ross Reagan, now at KUDL/
Kansas City; Smilin’ Jack Merker from his production headquarters in San Diego; Jay Mack
nurgling in from his hotel biz in Missouri: and Roy “The Bell Boy” Gunderson . . . whodrove in
from his mansion in Denver. Roy is the only remaining Denverite of the returning trustees. He's an
insurance executive.

Fred Arthur, Don Roberts, Don Martin and Robert E. Lee all were aired during the return
to Sloan’s Lake. Thev're all very successful in the TV and radio commercial production and/or
news & DJ biz.

The station playing some of the vintage hits. commercials. and jingles . . . as well as NEWSIC
(remember that?). Incidentally. some of their early 60’s jingles were cut by the Beach Boys.

The stomp and perloo was capped by a sock hop and party at the "Lady and the Dove™ . . .
where thousands of Denverites wore their old Nurd costumes of the fifties and sixties and reeled in
nostalgic memory nurf.

Ken Palmer. who was an Intermountain Network Vice President when 1 was josh dickeying
there, tossed the biggest Party since the Donners. A lavish extravaganza with over 200 former
employees all indulging in persiflage and nibbling on filets and other culinary delights.

When Ken later became the owner of the station. Roger Barkley was his PD and they toiled 20
hours a day. working and reworking the musical order. pacing. jingles and beefing up the news
department with Don Martin as head news guy.

Of course. a natural segue in the conversation was to the gimmick days. We all recalled when
Pogo Poge did his broadcast from a snake-filled window of a downtown jewelry store . . . and one
of the snakes bit him! (Pogo. in retaliation. pinched an asp!)

Tony LaMonica and Bob Scott were discussing the days of Paul McCartney's reported death

. and tracing the story and flying Tony to England to chat first-hand with the deceased!

Ted Atkins. the General Manager of WTAE and 96K X in Pittsburgh. was busy chatting
“past and present’’ with everybody.

Clark Secrest. the witty Television-Radio Editor of the powerful Denver Post. dug into his
newspaper morgue and found a picture of a 20-year-old Gary Owens and printed it alongside a
1979 photo of me. Several lovely ladies at the party mentioned that I did resemble a slightly dissi-
pated Buddy Holly. (**‘Many years from now, when you remember this moment, and vou will . . .
please be kind.”")

A quick vote of the assembled multitude showed that I did not come up to the standards of
Linda Ronstadt’s high school picture . . . printed recently in Us magazine.

Ted Nelson. who was the PD during my halcyon days is now a Vice President of the Las
Vegas Hilton . . . Jimmie Neil became Scotty Day and is now at KOGO/San Diego . . . Lee
Gideon (whose name. if not body. is found in thousands of motel rooms) is now in Tulsa producing
radio commercials.

I might add fsince they provided me with an abacus in my hotel suite) that the present day
KIMMERS sounded great. They served as hosts for the returning vets starting Friday morning at
6am. They did a yeoman's job. (Yeoman was getting drunk with Barkley and could not do all of his
job.)

Presently the KIMNstaff includes the voices and styles of Loren Owens. Bob Karson, Chuck
Buell, Doug Erickson, Steve Kelly and Long John Ball, plus production whiz Roger Thomp-
son. Not to forget the fulltimers. Martin Bormann (just back from Argentina), Richard Speck,
and Larson E. Whipsnade.

George Vogel, the chief engineer when | was a neophyte. zoomed in for a brief gopher-lips
sandwich and a hearty handshake. He looks as young as he did then. damn him. George prosaically
drained a cup of coffee through his rectifier for me and we chortied about the time I accidentally
swore over all 168 stations of the Mutual Intermountain Network.

Thank you KIMN and Denver for a wonderful weekend.
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| RADIOTHON RAISES $12,895

WGTO Helps

Tornado Victims

A series of tornados tore through
Cypress Gardens, FL and surround-
ing areas last week causing one
death, numerous injuries and leav-
ing hundreds homeless. On Wednes-
day (5-9), a trucker stopped by the
| studios of local Country station
| WGTO with a $10 donation for the
| storm’s victims. According to Pro-

gram Director Terry Slane, this ac-

tion kicked off a radiothon which

eventually raised $12,895 in contri-
| butions plus “‘truckloads’ of cloth-
ing, bedding and canned goods, as
once again, radio proved its value
as a public service medium in time
of crisis.

LETTER

Disputing

Dear R&R:

somewhat limited.

On Thursday, these *wall-to-wall
contributions,” as Slane described
the situation to R&R, forced the sta-
tion to abandon its regular opera-
tions altogether. Slane praised the
surrounding communities (WGTO
covers 22 counties) for their ‘“‘tre-
mendous show of support,” add-
ing that the station had resumed
normal programming on Friday.
Slane said that the money raised
from the radiothon would go to the
Red Cross to be distributed, with
the goods received to be delivered
to local fire stations and other dis-
tribution points.

Arbitron’s

TALO Value

I read with interest Allen Klein's article ‘“‘Arbitron TALO Report &
Appeal,’’ in your May 4, 1979, issue.

While Mr. Klein has written a factual article on what TALOIs, I think

the value of Talo, especially when looking at Disco radio stations, is

A TALOanalysis, as Mr. Klein says, shows the number of diaries in
which each station receives mention. This is very closely related to the
cume of the station even though TALO is unweighted.

" While cume is important. looking at it alone without average %-hour

decreases its significance.

Arbitron has a computer program called AID (Arbitron Informa-

tion on Demand). This program allows the user to go to the raw data

tape and generate numerous pieces of information not available from

the Arbitron report itself.

ethnic audience on a %-hour basis

Specifically, we are able to see the difference in WKTU's percent of

compared to TALO or cume.There is

quite a difference, and there is also quite a difference in the average

number of Y%-hour (Time Spent)
“other.”

listened to by ethnic listeners vs

Since data continually shows different listening patterns for ethnic

% OF WKTU'S AUDIENCE/ETHNIC & OTHER
JAN/FEB 1979 — METRO AREA

12+
|
I AID 6am-12mid Mon-Sun
|| TALO  Cume Avg %hr Time Spent
; | No. %2 hrs
|
Ethnic (Black & Spanish) 58.8% 57.4% 704% 623
Other 41.2% 42.6% 296% 352

—

R S

vs.“other,"” TALO does not enable us to see the effect ethnic or ‘‘other"’
has on the average %-hour in the book — and isn’t that what program-

mers are really interested in?

In response to an earlier $6 mil-
lion suit filed by booking agency
Norby Walters & Associates against
Source Records and the Regency

Artists Ltd. booking agency, alleg-
ing that the two companies inter-

[ fened with Walters’s previous book-
| Ing agreement with Source artist

|

l ters with fraud, breach of contract,

Chuck Brown, Brown filed a $40
million countersuit charging Wal-

and intentional interference with
his contract with Regency. Brown
also petitioned the American Fed-
eration of Musicians for arbitration
of his claim against Walters for al-
leged advance deposits.

Walters had requested a prelim-

Phyllis Leibert
Director, Radio Research
NBC Owned Stations

$40 MILLION COUNTERSUIT

‘Brown, Booking Agency
In Legal Battle

inary injunction against Source,
the black-owned, MCA-distributed
record company, and Regency, but
Brown's attorney A. George Glasco
presented an AFM affadavit ac-
cepting Brown’s petition for arbitra-
tion. Glasco noted that the AFM
has exclusive jurisdiction to arbi-
trate disputes between member
artists and franchised booking agen-
cies. Therefore, the judge denied
Walters’s preliminary injunction,
noting that Source had not inter-
fered with Brown's booking ar-
rangements. Brown reportedly ter-
minated his association with Wal-

ters in March.
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Raft

{Continued from Page 1)

tered with editorials by GM Bud
Polacek naming WQXI by name,
answering listener complaints and
stressing that the courts had con-
tinually agreed with Z93 over the
conduct of the race.

Blum told R&R, ‘‘The public is
aware of Z83's filing the injunction.”
He added, “I've been in this bus-
iness 21 years, and never have I
seen an outpouring of public senti-
ment and support as for WQXI in
this matter.’” He said the station
had received letters and phone
calls complaining about the prize
cancellations. He added that WQXI
had been running editorials thank-
ing the public for its support. Mean-
while, John Young told R&R that
Budweiser had filed suit against
293, charging that the restraining
order restricted the company’s
right to run a contest.

“Happy To See It Over”’

Blum commented, ‘“We lost but
we won hands down.”” Z93's Young
said, “It’s got to be painful for
WQXI to see the race go some-
place else.”” But he expressed con-
cern that the highly publicized dis-
pute could create a harmful image
for Atlanta radio. He stressed,
“Neither Z93 nor WQXI would in-
tentionally do something to make
the people of Atlanta angry,” and
added that he would be “happy to
see it over.” As for next year, he
said the ARA had given Z93 an op-
tion, but he didn’t know if the sta-
tion would take them up on it. Echo-
ing Blum’s statements in R&R’s
May 4 issue, Young speculated,
“Maybe the race has outgrown both
stations:’ Pictorial and editorial
coverage of the controversial race
will be upcoming in R&R.

Chicken

(Continued from Page 3)

controversial. KGB PD Dick Lei-
bert told R&R, *‘All our advertis-
ers seem to understand the situa-
tion. The people who seem to have
the biggest complaints are those
who go to Padres games day in
and day out. They're the ones who
are most upset that the chicken
won’t be there to entertain them.
They're a secondary audience for
us; that isn’t showing up in re-
sponse that much.”

Leibert said that the new Chic-
ken would be held out of big sta-
dium events for a while, “till he’s
learned his chops. When he’s
ready to go back in there, he’ll ap-
pear, as that’s probably our tough-
est audience.” Giannoulas and
others, however, reported that the
new Chicken debuted at KGB’s
annual “Sky Show” at San Diego
Stadium to a less than ecstatic re-
action. Giannoulas said, “There
were chants of ‘We Want Ted!’ 1
was really surprised because
these were their own loyalists;
in effect they were voicing their
support for the outcast Chicken.
There were many banners saying
‘Fry The Fake,’ ‘Cut The Bull,’
‘Get Rid Of This Turkey,’ ‘Where
Is Ted?’ The new Chicken made
his debut after the ballgame and
there was a chorus of boos that
was deafening. He came out for 15
seconds and left the stage and did
not come back."’

Reincarnation For
The Chicken?
Giannoulas is philosophical a-
bout his current position. *“This is
going to be a long, drawn-out case.
If worse came to worse and there
were no other alternative, I'd

HEART PUMPING AT WLOF — WLOF/Oriando concelved the Idea of es-
corting the Heart Association’s Miss Heart Pump 1979, M.G. Flynn, to erea
, ges stations to help fill motorists’ tanks. The stations then donated e penny
@ gallon to the Heart Assoclation. Pictured (I-r) ere WLOF elr personality

Dave Green, Fiynn, and PD Scott Walker.

FOR BETTER OR WORST — KOPA air personality “Krezy’ Dave Otto wes
voted “Worst Disc Jockey” In the Phoenix area In e poll conducted by
another station. Capltalizing on the “honor, " the station celebrated Otto’s
status and even wangled a five-minute feature on a TV news show. Pic-
tured (I-7) are PD Steve Ribers, Otto, and air personalitiess John Volpe,
’C’h;:ck Beer (below, holding legs), and “Chicken’ George Briggs (below

ight).

definitely come back reincarnated
as another animal.”” But he’s not
crazy about the idea. “Would Em-
mett Kelly dress up as Ronald Mc-
Donald? It's become part of my
act. Believe me, there are a lot of
sports teams in town who have
asked me to dress up in something
different altogether for them.”

He added, “It's quite an emo-
tional issue here in San Diego, and
I'm greatly heartened by the peo-
ple’s response; it's truly over-
whelming. A lot of San Diego and
other stations have called. The
offers are encouraging.”

One station that seems to be in-
terested is 91X/Tijuana (XTRA-
FM), already a source of controversy
in San Diego as the subject of a multi-
station lawsuit accusing the Noble
station of unfair competition with its
powerful over-the-border signal.
Reportedly 91X management will
be negotiating with Giannoulas’s
lawyers to discuss the possibility
of his joining the station, whether
as the Chicken or another mascot
identity. Meanwhile, 91X is run-
ning announcements along the
lines of ‘91X, playing San Diego’s
best music ... and pretty soon,
we’ll be giving you San Diego’s
favorite chicken.” If a deal with
Giannoulas fails to pan to out, the
station will give away a year’s
supply of chicken to a listener, ac-
cording to sources at 91X.

Which Came First, )
The Chicken Or The Ego?

Giannoulas is under a tempor-
ary restraining order not to ap-
pear in costume until May 22 hear-
ing on the rights to the outfit. Ac-
cording to him, his role in the
Chicken’s development was cru-
cial. “It's the principle of the
thing. I'd like to think that my
energies contributed to the crea-
tion of the Chicken.”

KGB likes to think it contributed
as well. Price said, “KGB rec-
ognizes Ted’s talent and his con-
tributions to making the KGB
Chicken what it is today. To deny
this would be unfair to Ted and
dishonest to the people of San
Diego and ourselves. But the sta-
tion also claims credit for the KGB
Chicken. We created it, designed
it, developed it, protected it, and
promoted it in the media . . . all at
great expense. We honestly feel
that KGB has played the signifi-
cant role in devloping the KGB
Chicken.”

Price sums up KGB’s position:
“We think it is unfair that KGB
has been subjected to so much
criticism, when we have always
been fair with Ted and the people
of San Diego with regard to the
Chicken . . . For reasons stated
above, we have terminated Ted
Giannoulas’s salary and have
filed a lawsuit in San Diego Sup-
erior Court to protect our rights
The KGB Chicken still exists, and
will continue to appropriately
represent the people of San Diego.”

Giannoulas says, ‘‘It’'s become
my trade, my career. I'm fighting
for my livelihood. I've come to
realize that this can be a career
much along the lines of an Em-
mett Kelly or a Harpo Marx. No-
body wins in something like this.”

Gas

{Continued from Page 3)

offering tips on how to improve
your gas mileage during their reg-
ular California Highway Patrol
announcements, which they run
throughout the day. “We’re a very
car-oriented radio station.” says
Blinoff.

But since L.A. is a very car-
oriented city, KMPC is not alone
in providing listeners with avail-
able station information. Steve
Gaspar, Promotion Director at
AOR-formatted KZLA, says they
have been accumulating reports
from listeners who call in with sta-
tion information and airing them
within their newscasts.

However, most of the remaining
AOR'’s have opted for a different
approach. While KNX-FM News
Director Bob Madigan reports
that they have been covering the
actual news end of the shortage
very heavily, the station has been
concentrating on verifying some
of the rumors (such as oil com-
panies dumping oil and gas in the
desert, or there’s 80 tankers filled
with oil waiting off the coast of
L.A.) that have flared up around
the situation. Marshall Phillips,
News Director for KWST, also re-
ports his station has been heavily
involved in scotching similar ru-
mors.

Skateboarder’s Protest

KLOS News Director Larry Ja-
cobs says their station has been
using both approaches. Aside
from passing along listener-
generated information (Jacobs
claims 800 calls a day) regarding
open stations (listeners must call
the KLOS switchboard; the sta-
tion is not giving the information
out over the air), they too have
been checking out the rumors of
oil company malfeasance as well
as airing such semi-humorous
developments as the guy who
wanted to organize a group of peo-
ple to skateboard down the middle
of one of the freeways in protest.

KHJ Program Director Chuck
Martin presently has 11 people on
the street covering the entire South-
ern California area via mobile
units all day long reporting on
open stations and conditions. Dur-
ing Rick Dees’s morning show, re-
ports are aired live from the field
in five-minute segments. Informa-
tion gathered by the mobile units is
fed into the station's switchboard,
which Martin reports has been re-
ceiving from 800-1000 calls daily for
the past two weeks of the crisis.
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In addition, Martin has been send-
ing the KH.) van around to various lo-
cations where people are queued
in gas lines (two hour waits are
not uncommon) and providing
them with free coffee, coke, do-
nuts, and money if they’re listen-
ing to KHJ while waiting.
Fuelish Humor

Ancther Top 40 outlet, KF1,is also
attacking the problem on several
fronts at once. While the station’s
primary source of open station in-
formation is Bruce Wayne'’s “KF-
Eye In The Sky’’ airwatch, which
broadcasts live-in-the-air reports
at both morning and afternoon
drive times, the station has also
created “Gas Shortage Survival
Kits” in an attempt to inject some
fuelish hurnor into the frustrating
situation. KFI Music Director Ro-
ger Collins described the kits as
including station T-shirts, books
(to read while waiting in line),
wax for cars (also to be used while
waiting), a KFT frisbee (ditto). a
radio (so drivers can keep listen-
ing to KFI without running down
their batteries), and bumper stick-
ers which read either “KFTI'm Odd”
or “KFI'm Even” (in reference to
the current rationing plan of only
cars with odd-numbered plates
able to get gas on odd-numbered
days, etc.).

As noted in the previous R&R
story on gasoline promotions,
Country-formatted KLAC was giv-
ing away a total of 5700 gallons of
gas with listeners required to reg-
ister by mail; upon hearing their
name called over the air, they have
10 minutes to call in and claim
their share of gas. Program Di-
rector Don Langford admits the
station has received some static
from listeners about this, but re-
minds them that KLAC instituted
the promotion weeks in advance of
the shortage. Langford also notes
that the station’s jocks were in-
structed to make the contest as
lighthearted as possible. Further-
more, Langford reports that the
station is airing listener-generated
reports regarding open stations on
the weekends, and that Dave God-
win, KLAC’s newsman, has just
completed an investigative report
on the situation to be broadcast
during the station’s newscasts.

Overall, the L.A. radio stations
have exhibited remarkable re-
sourcefulness with regard to the
current crisis. Not only could the
government take a few cues from
radio in this instance, but broad-
casters in other areas are urged to
do likewise. After all, their mar-
kets may be next.
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ORLANDO 8500 — WLOF/Orlando recently gave away & $800 check to a lucky
listener, Pictured (I-r) at the station are alr personality Bill Young, News
Director Richard D. Hunt, the winner, PD Scott Waelker, and alr personality

Steve Summers.
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SOUTH
Most Added Hottest

EAST
Most Addeda Hottest
ELO

ADDS &HOTS

R 15-8

PEACHES & HERB 1-1

SUPERTRAMP 16-10

DAVIO NAUGHTON 10-0

e 'Ponf'\‘a S:'mmer ARS Donna Summer
a eaches & Herb ELO Sister Sled
; g . - 3 indicates edge
Sister Sledge Bee Gees | Music Key: (DP) indicates the song is gatting play during certain parts of the day andjor night (RA) Anita Ward Peaches & Herb
Donne Summer Supertramp | the song was dropped from the playlist then re-added.
WPGC/Washlngton. DC WEEEMHuntington, WV WFBG/Altoona. PA Y100/Miami. FL WAPE/Jacksonville. FL WEIX/Raleigh. NC :"'L;L“:‘ ::n: l'.u‘ :Imwu«:..m sC
Paraliel One fim Elliott Bob Lee Tony Booth Robert Mussy Jeannette Richards Ron McKay s
96EX/Pisburgh. PA ANITA WARD ABBA NICK GILDER SUPERTRAMP ARS ROD STEWART poCO BLONDI £
lay Stone DONNA SUMMER TED HUCEN, ABRA LIQUID GOLD VILIAGE SEORLE ARITA, wARD :gs:f);rs.u ¢ WHITEH :::::lgn::;:w
on. ilo ok LEIF GARRETT NIGEL OLSSON PETER PRAMPTON DONNA SUMMER RAYDIO A T s
“HEAP TAICK Hotteat: DUNCAN BROWNE S1STER SLEDGE AMI] STEWART ELo Hottust) JAMES TAYLOR s e
BARRARA MANDRELL DONNA SUMMER 1-1 ROBERT JOHK RICKIE LET JonES Hottest: ARTEA MARD pEaciEs EanEREL 1 Hott o
ART GARPUNKEL BEE GEES 9-6 M. MANCHESTER BOR WELCH DONNA BUMMER -1 CHEAP TRICK DONA, SUHMER ) 7=5 ORLEANS 2-1 fica rev
808 WELCH CHEAP TRICK 129 IAN MATTHEWS Hottosts GEORGE HARRISON 14-6 VAN HALEN SISTER SLEDGE 21-9 O k2 -Lel O:I'.R BYRNE
STYX RICKIE LEE JONES 19-11 Hottest: BEE GEES }-1 DAVID NAUGHTON 18-11 Hottest: RICKIE LEE JONES 23-14 A s ::N;u‘t’;”mm“ h
Hottest: MCFADDEN & WHITEW D-15 RANDY VANWARMER 3-1 SUPERTRAMP 16-7 ALTON MCCLAIN & D 21-15 DONNA SUMMER 2-] KENNY RDGERS 22-16 REX SMITH 27-27 H -
STYN 2-1 DONNA SUMMER B8-4 DONNA SUMMER 23-13 REX SMITH 23-17 ALLMAN BROTHERS 14-1 o o o on S Tt RIGKLE, CEE JORES S5d
BILLY JOEL 15-6 WREO/Boston. MA SUPERTRAMP 14-9 BILLY JOEL 30-23 ORLEANS 15-11 ¢ b :‘l’:::ﬂ;g’:: 1
ORLEANS 19-9 Mark McK DOOBIE BROTHERS 29-20 REX SMITH D-32 Z9)/Atlanta. GA ROD STEWART 19-15 flick Harris WIRE/W s P Bt FL 2 -
VAN HALEN 24-13 ay JAY PERGUSON 30-22 Dale OBrien S1STER SLEDGE 26-20 ol e = CHEAP TRICK 13-10
RANDY VANWARMER 31-17  ANITA WARD WQUY/Bangor. ME NEw ENGLAND o] WCGQ/Columbus. G
DONNA SUMMER WOLF/Syracuse. NY Mk Lousaiics MCPADDEN & WHITEN WAXY/P1. Lauderdale. FL ni? EALD ut A
99X-FM/MNow York. NY ANHENC TR Y Charlle Brown = ARS Michael Ward ROBERT JTA Y ERTIAL XsaDarais
Bobby Rich KENNY ROGERS PETER FRAMPTON WET WILLIE i BOB WELCH RS
VILLAGE PEOPLE THELMA HOUSTON ABBA ANITA WARD PAVID ALSPTOR RANDY VANWARMER 2-1  JOE WALSH o
ANITA WARD Hottemt: JOHN STEWART DONNA SUMMER Hottest: JAY FERGUSON SISgYﬂ ;:wc: e i TACE T B m;
ROD STEWART AN L “HEAP TRICK 808 SEGER (dp) DONNA SUMMER S-1 CHEAP TRICK SIS o e FCAROTEN e e vn
BLUES BROS ISTER SLEDGE 10-5 JAY FERGUSON Hottest: SISTER SLEDGE 11-4 DIANA ROSS sﬁgénum 24-18 Hottest: .32 A
JOHN STEWART MCFADDEN & WHITEH 18-10 PETER PRAMPTON STYX 2-1 RICKIE LEE JONES 10-5  Hottest: FEarn HNNDRELL (0426 WINGE 1<l e
l RICKIE LEE JONES 22-1% "°'é":' o gotzk :UN":" 7-4 SUPERTRAMP 21-9 gozm’sunn:a 1-1 A P onu?o cg:p L
Hottest ° PEACHES & HER® 1- RLEANS 9- VAN HALEN 19-10 .Q. 7-4
PEACHES & HERB 2-1 RANDY VANWARMER 24-16 [ NNA SUMMER 8-2 BEE GEES 12-8 SUPERTRAMP 10-5 WNOE’NWO'S"mLA it S MOLLY WATCHET (dp)
MCFADDEN ¢ WHITEH 9-4 —M———— DOOBIE BROTHERS 13-0  SISTER SLEDGE 15-10 297/PORT WORTH, TX RANDY VANWARMER 14-8  Wayne Watkine TV CoRR AD) Hottest)
AEE GEES 15-7 Parallel Two SISTER SLEDGE 21-11 gt d NE GARY MACK SISTER SLEDGE 19-9 eI : s L
SUPERTRAMP 17~ S ——— N S -11 and. 3 -
REX -.ul;u 26 1;« 13Q/Pittaburgh. PA i e, ik Andy Carey PRANK ZAPPA :AYSIChmlollo.NC %gsu: BROTHERS mﬁﬂ:ﬂond‘VA :Q:'Z:,:,'.“;:",‘ﬁ“ Y
Tim Powell WPST/Treaton. N1 . OLIVIA N-J pasky EWLF DONNA SUMMER 25-20
CHUM/Toronto, CAN. DOOBIE BROTHERS Hottest:
Brad Jones DONNA SUMMER Tom Yaylpr SISTER SLEOGE STYX 1-1 ANATA WARD e !.C.RKINC
B Ry SLoNDE £Lo SAD AN DOOBIE BROTHERS KaCums SIRBAND, :gﬁ: ‘_;’0:2%"" WFLBF ayetteville. RC
STYX AR BAD COMPANY POCO 80B SEGER 4-4 S SiRneR :':L QLY ,,,,m',’,? Larry Cannon
ORLEANS CHEAP TRICK Wottest: Hottest: WINGS 17-12 ELO Yk sTvalleEl
BOB SEGER WINGS 2-1 PEACHES & MERB A-1 ORLEANS 20-14 ROBERT RYRNE R e e 3 T E.C. KING
PEACHES & HERD 4-1 OLIVIA N-J DONNA SUMMER 9-3 BEE GRES 5-3 Ho Ypeats e R RANDY WARGARHER (1SS TNIE oS
N 3 RV Boie RANDY VANWARMER 10-%  BILLY JOEL 15-5 SISTER SLEDGE 18-1 O D e R TRASDRIOE s i
SUPERTRAMP 17-7 A BILLY JOEL 14-9 DONNA SUMMER 24-14 Parallel Two DONNA SUMMER 8-3 NIGEL OLSSON 24-1 s e o AEITA EAGD
: D b o o are 29ayy ——— BEE GEES 9-7 ROD STEWART 26-20 EALP 28-21 PETER PRAMPTON

CHEAP TRICK

DONHA SUMMER $-2
STYX 10-6

RANDY VANWARMER 17-7
SUPERTRAMP 22-14

DONNA SUMMER 10-8
VAN HALEN 14-12

DONNA SUMMER 17-10

SISTER SLEDGE 25-20

DONKA SUMMER 4-2 92Q/Nashville. TN WQAMMiam!. FL _—
SUPERTRAMP 16-h WTRY/Troy. NY WLBZ/Bangor, ME Vallle/Davis DR. HOOK 30-17 ':h" 3 Parallel Three :::: ::"_m”
CXGMMoantreal. CAN, SISTER SLEDGE 24-9 Don Perry Michael OHara WBBQ/Augusta. GA Bau — 5 c.0 "_i
Joha Eeogh L ¢ EWeF PETER FRAMPTON ::gcu goxs Bruce Stevens WILD CHERRY CK101/Cocoa Beach. FL RANDY VANWARMER 6-2
14Q/Worcester. MA ELO KISS (dp) BARBARA MANDRELL (dP) OLINE SNt Steve Ocean DR, HOOK 7-3
ARS ROGER VOUDOURIS SISTER SLEDGE 33-25
Steve York CHEAP TRICK ABBA Hottest: 5
LU Hottest: KENNY ROGERS RANDY VANWARMER. 41 ANITA WARD REX SMITH C L " CHERYL LYNN D-31
TEWART VAN HALEN PEACHES ¢ HERB 1-1 Hottest,: STYX 11-6 PETER PRAMPTON ﬁgﬁ:c“:oé’;:‘ EFIEC :‘;:ig FHAMPTON
Hotrest DONNA SUMMER 3-2 STYX 1-1 BEE GEES 15-11 KINKS 1o ARE ' WFOM/Martetta. GA
PEACHES & HERB 1-1 JACKSONS 4-3 DONNA SUMMER 11-7 DONNA SUMMER 20-13 -KI1SS PRy AR e Mike Durett
BEE GEES 11-6 BILLY JOEL 13-9 SUPERTRAMP 14-8 REX SMITH 21-14 Hotteat: PEACHES 0 HERD 1=1 oty et
" SUPERTRAMP 14-8 STYX 16-11 RANDY VANWARMER 15-10 DONNA SUMMER 11-1 p 5 5 ARS
GEO 13 DONNA SUM CHEAP TRICK 26-20 94Q/Atanta. GA RAYDIO 5-2 ORI, 'SUMBER: L1~ WINGS 1-1 ELO
( STYX 25-11 WAEB/Allentown. PA Jott McCartney SISTER SLEDGE 14-§  WINGS 13-6 PO 2cd KINKS
: ) : WTSN/Dover. NH NIGEL OLSSON 17-10 BEE GEES 16-11 ROD STEWART §-3 TOTO
Joti Frank o G
WABC/New York. NY TB10S/Providence. RI Jim Sebastian MANFRED MANN (Ap) SUPERTRAMP 18-12 GEORGE. HARRISON 22-17 20:” SUHJBR.16-6 poCO
Sonja Jones Todd Chase EWe F PETER FRAMPTON (dp) m WRIZEnoxville, TN URERTERILN 22500 LEIF GARRETT
JONN STEWART ARBA BOB WELCH (dp} WERC/Birmingham, Mark Thompeon G100Mobile, AL Hottest:
REX SMITH X Hottest PETER FRAMPTCN ARS Cayote Calboun 2 T d STYX 1-1
HEAP T 1 VILLAGE PEOPLE ENGLAND DAN & JFC 2-1 BEE GFES WET WILLIE CREE oberts DONNA SUMMER 10-2
NICK GILOER GEORGE BENSON 4-2 ANNE, MURRAY Hottest: e TRIGY JAY PERGUSON CHEAP TRICK 3.‘.35“r§§5ﬁ°§o’f£”
STYX : PEACHES & HERB 9-§ AANINE MIGHTINGAL SUPERTRAMP 1-1 =
ottest kit ) BILLY JOEL 17-13 RICKIE LEE JONES 3-2  ANITA WARD monapDeEng M ANt T o RICKIE LEE JONES 25-17
ST RICKIE L NES 27-19 AMII STEWART HEAP TR S KINKS
v 9 'ég;:;-";l"m“ - LCKIEQLBESIONESRS “O::.s:f & :on :r:ur{:: fof,, WET WILLIE BELLAMY RROTHERS EWe F WGLF/Talahcssee. FL
NITEH $-4  g1STER SLEDGE 9-3 WHYN/Springfield. MA PEACHES & HERB 1-1 NIGEL OLSSON 12-9 ROCKETS e :‘;:é;:; o Lee Brenner
. 17- Capurso BEE GEES 9-5 Hottest : A 3 x
: ’ A Y= Eéa DONNA SUMMER 14-9 BJ108/Onlando. FL DONNA SUMMER 9-1 SISTER SLEDGE 29-8 RANDY VANWARMER 8-5  PETER FRAMPTON
g CHEAP TRICK 27-18 ROGER VOUDOURIS DR. HDOK 19511 Reggte Blackwell KENNY ROGERS 13-7 DAVID NAUGHTON 21-15 = ROGER VOUDOURIS 21-17 WET WILLIE
WCAO/Baltimore. MD BARBARA MANDRELL CHEAP TRICK 22-12 e DAVID NAUGHTON 16-9  KENNY ROGERS 26-16 BECKUE (LEESIQHES 23 IORHOTE Stk
fon Riley PRO-FM/Provid il ELO ABBA BOB SEGER 15-10 VAN HALEN 24-17 ELO D-27 PEACHES & HERB 3-1
Alan Edwards NEBL ENGLAND WYRE/AnnapoilsiMD DOQBILERBROTHERS RICKIE LEE JONES 23713 \yeGA/Bavannah. GA KAYC/Bequmont. TX RICKIE LEE JoNES 14-3
"} LEIF GARRETT Steve Kingston BOB WELCH 3 5
BAD COMPANY Hottest: THELMA HOUSTON :’VOL:I‘?;;'MWGTN leery Rogers FallKing ::’é% 'ngllyd
MCFADDEN & WHITEM NONNA SUMMER PEACHES ¢ HERB 1-1 ELD ARS LY m N 20-
EWAF ALTON MCCLAIN & D BEE GEES 11-7 DOOB 1E BROTHERS Hottest ;gs;‘:"g:":::"'"" :‘;gi':["‘:gg"gg::s
Hottest MCFADCEN & WHITEH SISTER SLEDGE 26-13  ROGER VOUDOURIS PEACHES & HERS 1-1 TASARBOON FRCA oD LEIF CARABEM WHHY Montgomery. AL
DONNA SUMMER 2-1 KISS SUPERTRAMP 19-14 AM11 STEWART BLONDIE 2-2 DAVID MEECE e 3 HeRmAR BROCD N0y Rich Thomas
RANDY VANWARMER 11-6  wovrest REX SMITH 22-1% Hottest DONNA SUMMER 12-7 SCRADDER) & WHLLEH Hotteat: OWIGHT TWILLY (9
SISTER SLEDGE 16-7 PEACHES & HERS 1-1 R —— DONNA SUMMER 2-1 ORLEANS 16-12 DONNA  SUMMER s‘;“;; e A CARES (dp} ELO
BEE GEES 14-8 DONNA SUMMER -1 Parallel Three SISTER SLEDGE 8-4 STYX 29-23 Jus¥ A A Neen ABBA
KENNY ROGERS 28-22 CHEAP TRICK 12-8 — BEE GEES 12-8 oeERSWounouR1S DY 3;’:::,01:;’5 SO SR e L ANNE MURRAY
3 ’ Y T AY FERGUSON > S EDDIE RABBITT
WFIL/Philadelphia. PA RICKIE LEE JONES 17-12  14AWK/Wheeling. W.VA T A L Elfcac Hottest: DAVID NAUGHTON 10-7  BEE GEES 14-6 0SMONDS
R : EWLF 23-18 Jizm Robeets Thani Kaye JACKSONS 1-1 RICKIE LEE JONES 13-9 x:wuvz;oczns 29-14 Hottest:
i - G.Q. 21-1% OEE GEES 3-1
VZNew Have: WET WILLIE ANITA WARD WINGS 9-6
RICKIE LEE JONES WAVZNow Haven. CT JONUN STEWART SOUTH dottasth DONNA SUMMER 11-7 WSGN/Birmingbam. AL REX SMITH 35-24 OLIVIA N-J 11-5
DONNA SUMMER Curt Hansen DAVID NAUGHTON i 5 PEACHES & HERB 1-1 KENNY ROGERS 12-9 Beau Braxton ELEGaiveston. TX DONNA SUMMER 13-%
DR ¢ e oounte Lo Parallel One DONNA SUMMER 12-7 SISTER SLEDGE 13-10 eV RANDY VANWARMER 12-7
SIST SLEDGF Tot0 NICK GILDER _— CHERYL LYNN 15-8 R LA JOHN s":"‘”‘g 5 of SISTER SLEDGE 22-10
Hottest A ABBA CLAUDJA BARRY 21-10 WFMF/Baton Rouge. TARNEY SPENCE
= ABB, KRBE/Houston. TX Randy RS ARS ELO WISE/Asheville, NC
PEACHES & HERB 1-1 HAZE Hottest Clay Glab A DAV R AR B2 221'S) L " : Hottest: Williams
il O " DONNA SUMMER (Ap) DELQCEESRIL KUF/Dalios. TX ACKSONS 1-1 WINGS 11 oY
RANDY VANWARMER 14-9  ,uISPERS (dp) REX SMITH 10-7 SISTER SLEDGE = SEACHIBOYS INGESO
N g i Harry Nelson ROGER VOUDOURIS 808 SEGER 11-6 ENGLAND DAN & JFC 9-5 ABBAS
KENNY ROGERS 17-14 BEaReaD & BILLY JOEL 19-12 KENNY ROGERS et 120 R T 5 ™4 -5
MCFADDEN & WHITEH 19-15 pounA SUMMER 2-1 OLIVIA N-J 21-16 JAY FERGUSON e 7 HOO| 16 e
BEACH BOYS 26-20 ANNE MURRAY REX SMITH CHEAP TRICK RODESTE RIS DR K24~ JOHN STEWART
WIFUPhilodelphla. PA G:'{::N:M;'; fé'l AN HATET Lo Hottest: DAVID NAUGHTON 21-14  SUPERTRAMP 29-17 PETER FRAMPTON
Jotf Roblns EWGF 10-20 K104/Exie, PA PETER PRAMPTON 3 EAOURRC AN N Siaten sieoce isey WTIUNew Orleans. LA ESELLubbock. TX Tote! CARat
G.9. DOOBIE RROTHERS 29-24 Bill Shannon ;ézs“w" N T Ty BAD COMPANY 23-14 Marty Maxwell Jotf King e
G.Q. 25-17 NEW ENGLAND
ENGLAND DAN & JPC WBBF/Rochester, NY BEACH BOYS Hottest PETER FRAMPTON
OLIVIA N=) Yom Nast NET1. DIAMOND DONNA SUMMER 3-1 K1M CARNES EWeF 30-21 :’[‘"lédgl’)w T ::::" o ROBERT BYRNE
JAY PERGUSON NICK GILDER DAVID NAUGHTON 17-4 Hottest m?‘é " P i) MAZE
Hottest W1cK) GILDER SPACE SISTER SLEDGE A-9 PEACHES & HERB -1 WGH/MNorfolk VA Bt T g4 Hottest:
PEACHES & HERB 1-1 S ELO KENNY ROGERS A-16 BEE GEES 10-3 Bob Canada rog P‘E’Aé;ss. HERp =1 BEE GEES 9-1
DONNA SUMMER 8-2 RogEa vouoane Hottest BILLY JOEL 25-18 SISTER SLEDGE 12-5 0 ESRE TYCOON 10-7
"HEAP TRICK 14-9 R et PEACHES & HERS 3-1 ENGLAND DAN & JFC 15-7 WINGS HCEADDEN] ERVHITEUR(GRIISUEERTHARPEY2ES SISTER SLEDGE 14-9
ROD STEWART 16-12 rnctm‘\)‘w BEE GEES 6-3 KVIL/Dallas. TX JACKSONS 16-10 et 4 ottt BAD COMPANY 20-13 REX SMITH 19-15
SISTER SLEDGE 25-17 HousDow DONNA SUMMER 15-8 Mike Rey ARS PEACHES & HERB 1-1 RICKIE LEE JONES 24-14 SUPERTRAMP 25-18
:‘é:ée:: s VAN HALEN 24-1& ENOW/Austin. TX ELO DONNA SUMMER 7-3 e SISTER SLEDGE D=21
HES & H 1-1 RANDY VANWARMER 18-1
WEBW/Butalo. R & Bill Mayne JAMES TAYLOR (dp) WRFC/Atheos. GA
ion, sﬂn° bt BEE GEES 13-8 R B ::';:T:T:'::: JOE JACKSON (dp) DAVID NAUGHTON 36-23  WAAY/Huntsville AL Gery Risk
26?:2’;;:?‘?:_:;“0 WCTR/Beckiey. WV e BELL & JAMES MANFRED MANN (dp) . ] lay Fredaricks
ROD STEWART OLIVIA N-J 23-19 Dwayne Bonds PEACHES & HERB 1-1 ARS Hok tas tis 1031a Rie ELO e
DAVID NAUGHTON DONNA SUMMER 10-5 DIXON HOUSE BAND STYX 4-1 Maja Pit Y G0 BEACH B0YS
£LO T ABBA BEE GEES 2012 WET WILLIE RICKIE LEE JONES 7-5 SISTER SLEDGE 55C0
k1SS WDRC/Hartlord. DONNA SUMMER SISTER SLEDGE 26-20  Hottest: ROD STEWART 18-11 i LADY _— ANITA WARD VAN HALEN
Hottest : Jim English BELL & JAMES KENNY ROGERS 31-25 RANDY VANWARMER }-1 DOOB1E BROTHERS 17-12 AISTER“SLE ABBA JOHN STEWART
SUPERTRAMP 2-1 MCPADDEN & WHITEH LIRS ENGLAND DAN ¢ JFC @-¢  CHEAP TRICx 22-18 HecCesEad R TR £ Hoxxass
N R DAVIOHERUGHTON Nottecdf ¥ & 323::;:“ Rt oeERauEs 1978 WHBQMemphis. TN PEACHES & HERB 1-1  DELEGATION 9-6 T P R T
SISTER SLEDGE 25-15 e est PEACHES & HERB 1-1 DONNA SUMMER 34-20 lohn Loag Ll [ LGS SEYXIQL2=S, DONNA SUMMER 16-7
REX SMITH 26-16 o A SISTER SLEDGE 23-3 VAN HALEN RINGSPALES HICELROLSSANE21 16 CHEAP TRICK 19-12
b ,"," HERB 1-1 REX SMITH 17-§ JOHN STEWART KTSA/San Aatonto, TX CHEAP TRICK ORLEANS 16-11 DONNA SUMMER 23-19 XKENNY RDGERS 24-14
WNBCMaw York RV 963;4;\ "SUMMER 10-4 JAY FERGUSOR 20-11 KENNY ROGERS Dan Stesle STYX SUPERTRAMP 18-12
Ros Frank GEORGE BENSON 13-7 ORCRBOOKEISLS K1ss 'Qﬁi?”gﬁ%;o"""“ Y95/Tampa. FL WAGQAthens. GA W"mm
& DR. HOOX EWsF Brady McGraw ck Trocey
ROGER VOUDOURTS RANDY VANWARMER 20-9  WEEO/Waynesboro, PA LEIF GARRETT DR. HOOK G QIR Bob McNelll %
MACHINE Brooks/Davis H : CHEAP TRICK Hottest: JOHN STEWART MOLLY HRATCHET
REX SMITH WEKBO/Harrisburg. PA 5::;2351 Hottest: PEACHES & HERB 1-1 VAR HALEN POCO Hottest:
Hottost Jim Buchanan PRANK ZAPPA REX SMITH 11-4 DONNA SUMMER S-1 G.Q. 5-2 ANIPA TWARD RICK JAMES PEACHES & HERB 1-1
PEACHES & WERB 1-1 ot Tt ROXY MUSIC DONNA SUMMER 13- RANDY VANWARMER 15-10  SISTER SLEOGE 14-6 CHEAP TRICK GLORIA GAYNOR G.Q. 4-2
QUATRO & NORMAN 7-3 o POCO DAVID NAUGHTON 15-8  REX SMITH 18-11 RANDY VANWARMER 13-9  Hotteat: Hottest: RANDY VANWARMER 6-3
MCFADDEN & WHITEH 24-9 (e o aoroy JAY PERGUSON BEE GEES 16-9 VAN HALEN 19-13 KENNY ROGERS 23-13 PEACHES ¢ HERB 1-1 STYX 2-1 DONNA SUMMER 14-8
BENNIE BELL 11-13 Hottest: BARBARA MANDRELL BILLY JOEL 21-15 WIDXfJackson MS SuneaTHANP LY DONNA SUMMER 10-6 SISTER SLEDGE 23-14
ANNE MURRAY D-15 R DR. HOOK WLCY/Tampa, FL 2 DAVID NAUGHTON 23-14  gig1pp SLEDGE 26-10
A e ERIC CLAPTON Jan Jotiries EXX106/Birmingbam. AL BUll Crews LG L 37009 RICKIE LEE JONES 21-11
WPEZ/Pittaburgh. PA SUPERTRAMP 16-8 TOTD Steve Davis s L L UhL TYRONE DAVIS D-24
Mark Fritzges SISTER SLEOGE 23-1¢ KINKS SISTER SLEOGE CHER (RA)
BAD COMPANY 25-18 RAXTHE [NIGHTINGAL ROGER VOUDOURIS CHEAP TRICK ANITA WARD
REX SMITH ABBA ZLo BLONDIE ABBA
KENNY ROGERS ROBERT JOHN JOHN STEWART ARS JAMES TAYLOR
CHEAP TRICK EWsF VAN HALEN WET WILLIE Hottest :
ROGER VOUDOURIS BEACH BOYS Hottent s Hottest : PEACHES & HERB 1-1
JAMES TAYLOR Hottest: PEACHES & HERB 1-1 JACKSONS 2-1 REX S™MITH 10-7
ERROL SOBER WINGS 3-1 STYX 7-2 RICKIE LEE JONES 12-7 SISTER SLEOGE 13-8
Hottest TYCOON 5-4 REX SMITH 10-5 XENNY ROGERS 18-13 ROD STEWART 14-10
PEACHES & HERG 1-1 BEE GEES 9-7 SEE GEES 12-8 SUPERTRAMP 22-1R DONNA SUMMER 18-11




WFIL on
WKBW on
KSTP on
KING add
WKEE on
WGH on
KNOW on
WKY add
KJRB deb 30
KTAC on
KGW on
WTSN deb 29

K104 add
WCIR on
WCGQ add
WGLF 32-29
KKXL deb 26
KFYR on
KLMS add
KOOK add
KBOZ add

From His Platinum-Plus Columbia Album
“YOU DON’T BRING ME FLOWERS”



RE&R/Friday, May 18, 1979

Page 28

WEST
Most Added Mottest

MIDWEST
Most Added Hottest

ADDS & HOTS

SUPERTRAMP 15-10
BILLY JOEL 17-12
RICKIE LEE JONES 23-16%

DONNA SUMMER 9-5
RANDY VANWARMER
BEE GEES 17-12

14-9

ENGLAND DAN & JFC 9-4
D00BIE BROTHERS 14-8
BEL GEES 23-18

DONNA SUMMER 26-19

3EE GPES 8-4

OLIVIA N-J 14-8
RICKIE LEEZ JONES 22-1%
KENNY ROGERS 25-19

ELO Peaches & Herb e i) indans | 2L0 '?°""‘1" Summor
Cheap Trick Donna Summer | Music Key: (DP) indicates the song is getting play during certain parts of the day and/or night es John Stewart eaches & Herb
Poco Randy Vanwarmer | the song was dropped from the playlist then re-added.
MIDWES1 WEST
wIzP NM
MIDWEST /Cloveland. OH WNAP/lndianapolia. [N TERC/Bioux Folla 8D WROK/Rocktord, IL XING/Beanle, WA ;}‘;‘:“:’:::“"ﬂ"'- ECBNReno NV
Randy Eabrich Bteve Mitchell Gene Shaw C.C. Maithews Tom Mckay Red ML
THELMA HOUSTOWN
Pearallet One EDDIE MONEY ALTON MCCLAIN ¢ D £Lo BISTER SLEDGE WET WILLIE S CTe (LT
—_— = ROD STEWART PAITH BAND JAMES TAYLOR Journey NETL DIAMOND PRy iy ) LEIF GARRETT
aaw Mi N1GEL OLSSON TOTO CHEAP TRICK BEACH BOYS BARBARA MANDRELL e X158
K158 RAYDIO DR. HOOK tLo QRO L PEACHES & WERR 1-1 AL ENAURARY
Rasalle Trombley PETER PRAMPTON JOHN STEWART Hottest: JAMES TAYLOR Hottest: DAVID HAUGHTON 10=3 NEW ENGLAND
ROCKETS (dp) NEW ENGLAND PEACNES & HERB -1 PETER PRAMPTON PEACHES & MERG 1-1 T T T TARNEY SPENCER
BAD COMPANY Hottedt: Hottest: ENGLAND DAN & JPC 8-4 Hottestt SUPERTRAMP $-2 DONNA SUMMER 2A-5 fiottest:
RAYDIO PEACHES & HERB 1-1 DONNA SUMMER 3-1 GUPERTRAMP }]-9 PEACHES & WERR 1-1 FISTER SLEOGE 16-10 NIGEL OLSSON 14-9 DONNA SUMMER 3-)
::3:‘3'4:“‘[“ RICKIE LEE JONES 20-9 SISTER SLEDGE D;'I REX SMITH 20-13 ENCLAND DAN & JFPC 6-4 D00k I BMT:ER?;';‘;I;) su:::'rm\m- %-3
GERS BARBARA MANDRELL 21-10  OLIVIA N-J 18-1 SISTER SLEDGE 24-15 SUPERTRAMP 1)-9 RICKIE LFE JON - s A ORLEANS 14-11
DOOBIE BROTHERS FoXy 29-18 RICKIE LEE JONES 24-16 DONNA SUMMER 15-12 ;“ogd o"""""c ROD STEWART 17-13
3“:5::‘5 SISTER SLEOGE 33-20 KENNY ROGERS 26-22 KEXL/Grand Forks/ND RANDY VANNARMER 18-14 EJR/Beattle. WA 0SS VAN HALEN 20-1¢
] H
PEACKES & HERD 11 e WNDE/Ladianapolia. IN Wraa Davis WBPT/Brevens Polnt. W1 Py Kaabel AgEL EDZAPusblo. CO
DONNA SUMMER &-3 arallel Two Don Geronimo M. MANCHESTER Pat Martin ABBA EDDIE MONEY Rip Avina
CHEAP TRICK 12-7 <y & ABBA SRbY R0GENG ROXY MUSIC
ANITA WARD D-8 92X/Columbus. OH JONN STEWART ANNE MURRAY ABBA BAD COMPANY U T e Eva P
RANDY VANWARMER 17-13  Mike Perkins DR. HOOK ROD GTEWART JAMES TAYLDR SISTER SLEDGE DONNA SUMMER 6-1 ELO
» POCO Hottost: ARS Hottost: 8EE GEES 9-6 JAY PERGUSON
EBEQKansas Clty. MO ;604 1" BROTHERS ROGER VOUDOURIS PEACHES & HERB 1-1 PAITII BAND PEACHES & MERA 1-1 by At L VAN HALER
Marcla Lernanberg KENNY ROGERS Hottest: BEE GEES 1}-% Hottest: SUPLRTRAMP 7-2 SUPERTRAMP 14-10 PETER PRAMPTON
EWeF REX SMITH 2-1 KENNY ROGERS 13-9 CHEAP TRICK 3-1 DOOBIE BROTHERS 1)-8 RARDY Sy AU Rl DIt B.C. KING
ALTON MCCLAIN & D CHEAP TRICK ORLEANS 14-9 OLIVIA N-J 1R-)0 VAN HALEN 12-8 DONNA SUMMER 15-9 NICK GILDER
BILLY JOEL VAN HALEN SUPERTRANP 2)-16 SUPERTRAMP 21-1% HICKIE LEE JONES 15-9 ORLEANS 19-13 ERQTucson. AZ DR. HOOK
NEW ENGLAND JAY FERGUSON CHEAP TRICK 24-17 REX SMITH 13-10 Dan McCoy Hott st
EweF WET WILLTE KENNY RODGERS 25-19 KLMS/Lincoln, NE GISTER SLEOGE 17-14 EOPA/Phoentx. AZ PEACHES & HERB 1-1
e B SARBERT KINKS Rab Haggar Joha Vol JOE JACKSON BEE GEES 13-7
DONNA  SUMMEH ROXY MUSIC WOHOToledo. OH gy WTRU/Muskegon. MI pe BEACH. BOYE DONNA SUMMER 16-9
VILLAGE PEOPLE Hottest: Beau Elllott ROXY MUSIC Jon London JOUN STEWART LAUDIA BARRY BILLY JoEL 18-12
PETER FRAMPTON STYX 2-1 BEACH BOY9 MCFADDEN & WHITEM SISTER SLEDGE DAVID NAUGHTON 23-1#
CHARLIE DANIELS B G.Q. 9-3 CHEAP TRICK JOHN STEWART DOOBIE BROTHERS Hotteat: ROCKETS
POCO DONNA SUMMER 15-5 EneP NEIL DIAMOND ROGER VOUDOURIS PEACNES & HERB 1-] Hot vEEL s IFXD/Bolss. (D
Hottest: RANDY VANWARMER 17-10 ELO CRYSTAL SAYLE SISTER SLEDGE RANDY VANWARMER 10-4 PEACHES & HERA 2-1 Charlie Fox
PEACHES & HER® 1-1 M. MANCHESTER 25-18 Hottost: LINDA RONSTADT Hottest: BEE GEES 12-5 JACKEONS B8=3
DONNA SUMMER 6-2 JACKSONS 2-1 SPYRO GYRA PEACHES & HERB 1-1 DONNA SUMMER 14-R ORLEANS 9-4 RICKIE LEE JONES
BEE GEES 20-5 OOA/Dwe Moines. 1A DONNA SUMMER 6-4 REX SMITH STYX 28-11 SISTER SLEDGE 19-13 SUPERTRAMP 11-6 SIETER SLEDGE
ROGER VOUDOURIS 13-6  Gary Gievens REX SMITH 10-5 Hottest: DONNA SUMMER 19-12 BEE GEES 16-3 ELo
REX SMITH 19-9 RANDY VANWARMER )2-8 KENNY ROGERS 2-1 BARBARA MANDHELL 21-17 KUPD/Phoenix. AZ TARNEY SPENCER
KENNY ROGERS SISTER SLEDGE 22-11 POINTER SISTERS 13-8 REX SMITH 32-19 KRSP/8ali Lake City, UT Hottest:
o aemdlie P cox RAYDIO 15-12 lopefebanion oo PEACHES & HERD 1-1
omeon. ROGER VOUDOUR1S WOW/Omaha. NE ROGER VOUDOURTS 27-15% ,Ww”rm':’“nv"m-OH JOHN STEWART BEE GEEZS 7-)
Hottest: Roger Davis MAXINE NIGHTINGAL 22-18 aylor ROD STEWART ROGER VOUDOURIS 14-10
OLIVIA N-J PEACHES & HERB 1-1 =y NEW ENGLAND :f;:: ;ﬁ;;;:o“ OLIVIA N-J 23-17
x::z:‘::? JACKSONS R-4 by o DONNA SUMMER EQWBFargo. ND NIGEL UL5SON PETER PRAMPTON CHEAP TRICK SUPERTRAMP 24-18
RANDY VANWARMER = ELO Hottest, Hottest: :
PEACHES & HERB 2-1 DONNA SUMMER 17-9 G.Q. (dp) LRy PEACHES & HERB 1-] SUPERTRAMP 1-1 :::;;s‘z".m“m“ =i ELUC/Las Vegas. NV
STYX 10-5 REX SMITH 24-10 NICK GILDER (dp) CHEAP TRICK DONNA SUMMER 7-3 VAN HALEN 3-2 DONNA SUMMER 8-3 Dave Aathony
SUPERTRANP! 1228 Hottests SPYRO GYRA BEE GEES 10-7 CHEAP TRICK 10-3 SUPERTRAMP 11-4
BILLY JOEL 15-10 ZOFM/Okichoma City, OK PEACHES & HWERB 1-1 ELO RANDY VANWARMER 16-10 DOOBIE BRQTHERS 22-1%5 ROGER VOUDOURI§ 12-5 ' ELO
TYCOON 19-11 Chuck Morgan BEE GEES 3v2 OLIVIA N-J ORLEANS 17-12 JOURNEY 29-23 KENNY ROGERS 20-16 NEW ENGLAND
ESLQSL Louts. MO DOOBIE BROTHERS 9-3 Hottest: WINGS
Phil bone ELO BAD COMPANY 10-4 RANDY VANWARMER 1-1 Paratiel Two ERUX/Phoentx. AZ JOE JACKSON
DAVID NAUGHTON SUPERTRAMP 19-9 SUPERTRAMP 14-9 WEST aratiel 1w Robert Chenault TARNEY SPENCER
- NEW ENGLAND BAD COMPANY 15-10 . Hottest:
Hottiest ] WVIC/East Lansing. M1 JACKSONS 20-13 Parnlal ZCPX/8alt Lake City. UT AMERICA 4-1
ARS PEACHES & HERB 1-1 Bob Beery 2 Rickie Lee Jones 23-15 §| ParelielOne Gary Waldron ¥ 3’;-} S?B:,, JOURNEY 10-7
FOrERSpAninon RANDY VANWARMER 10-5 it el SUPERTRAMP 13-9
‘;8:::’;““ oo DONNA SUMMER 15-11 ANNE MURRAY WAKX/Duluth, MN B100/8n Diego. CA ROBERT JOHN BEE GEES 3-1 VAN HALEN 14-11
OLIVIA N-J 16-12 BEACH BOYS ROD STEWART BILLY JOBL 10-5 CHEAP TRICK 16-12
G.Q. 14-9 SUPERTRAMP 18-13 DONNA SUMMER Bruce MocGregor C.C. McCarmey ABBA
BILLY JOEL 18-11 RANDY VANWARMER 16-10 £60
DOOB IE BROTHERS 23-12 JATHEERGEON EWeF w SISTER SLEDGE ROD STEWART 19-12 K/Blllings. MT
KRAV/Tulsa. OF LEIF GARRETT INGS Hottest: i o Michae! M
SISTER SLEDGE 34-16 A CHEAP TRICK FLEETWOOD MAC OLIVIA N-J 24-13 v
Gary, ROBERT JOMN PEACHES & HERB 1-1
Heynolds Hottest: ELo RANDY YANWARMER (RA) DONNA SUMMER 10-5 oma W, ELO
ESTP/Minneapolts. MN SUPERTRAMP STYX 3-1 SRAA REX S41TH SUPERTRANP 18-12 RTACias A 1070
Steve Perun DR. HOOK DONNA SUMMER 6-3 :;9:‘2“‘:”‘“ bl U 3 RICKIE LEE JONES 21-17 Riccnsen BEACH BOYS
POCO REX SMITH 8-5 § : REX SMITH 24-13 JAY PERGUSON
AAYDIO G.Q. SISTER SLEDGE 10-7 SR BN S L e NEIL DIAMOND
EDDTE RABDITT Hottest: RICKIE LEE JONES 21-10  SISTER SLEDGE 11-5 Koco) KENO/Las Vegas. NV Hott T8 CHEAP TRICK
. JOHN STEWART RANDY VANWARMER 7-1 BEE GEES 10-6 THELMA HOUSTON Scott Ge. otresty ’
ELO S SUPERTRAMP 14-11 ROXY MUS1C eRiseciny, JACKSONS S-1 Hottest:
REX SMITH 9-4 s 4
ANNE (NURRAY ESTT/Davenport. 1A DONNA SUMMER 25-20 ! GEORGE BENSON 10-7 PEACHES & HEWA 1-1
BILLY JOEL B-5 § Hottest: ELO 4
Mike Kenneally ~ SUPERTRAMP 16-9 RANDY VANWARMER 4-2
Hottest DONNA SUMMER 17-9 PEACHES & HERB 1-1 ABBA o o P
BLONDIE 4-1 SISTER SLEDGE 20-10 FOXY WEAQ/Eau Clatre. W1 WINGS A-2 FOXY T o o NEAERNED 113 STYX 12-7
BEE GEES 11-5 €LO Rick Roberts PONNARSUMRERS10-4 JAY FERGUSON R SoNsn GSUBMER HAThiD
r RILLY JOEL 12-& KZ83/Peoria. IL KENNY ROGERS ELEETS 00D TACA~6 EWeF Fix e Az
OBLEANS 15-12 Koith Edwards RICKIE LEE JONES e OB SEGEBR19-13 Hottest: uceod, ERLC/Low o
DOOBIE BROTHERS 20-1% REX! SHITH POCO PEACHES & HERB 1-1 Ed Alexander tmond
JOHN STEWART (dp) R JAMES TAYLOR KEARTH/Los Angeles. CA DONNA SUMMER $4-5 8teve Alan MocKelvie
Q102(Clincinnati, OH REX SMITH P:ACHES's HERB 1-1 Hottest: Bob Hamilton BAD COMPANY 17-11 ELO
E : = £ JOHN STEWART ABBA
Mark Elliott EWeF ANNDY VANWARMER 16-8 ENGLAND DAN ¢ JFC )-1) AMERICA 22-12 FoXy
ELO G.0. 18-9 EpC L V) ARITA SHARD RANDY VANWARMER 23-15 DAL HOOK
¢ NEW ENGLAND ROBERT JOHN
REX SMITH Nottast: e RTE Ao D MCGUINN, € & M 11-7 KINKS S oATdELS
KENNY ROGERS PEACHES & HERB 1-1 STETER SUBOSEMZSSNa ROGER VOUDOURIS 13-9 EDDIE MONEY KERN/Bakersfield CA JAMES TAYLOR DR EELS
G.Q. DONNA SUMMER 8-3 OLIVIA N-) 17-11 BETTE MIDLER (dp) Hottest: & i
o Kris Mitchell M A% SUPERTRAMP 1-]
VAN HALEN RANDY VANWARMER 11-% Hottest: DONNA SUMMER 4-1 f
Hottest ROD STEWART 15-8 WISM/Madison. W1 WEBC/Duluth, MN DONNA SUMMER 1-1 RANDY VANWARMER §-3 VAN HALEN 6-2
A TR T 5 Jonatbon Little b e PR T AN 0o s DONNA SUMMER BILLY JOEL 15-8 RANDY VANWARMER 17-6
SISTER SLEDGE 19-11 oven|t: SAver VILLAGE PEOPLE STYX 20-8
ORLEANS $-2 SISTER SLEDGE 13-8 ST DOOBIE BROTHERS 12-10 $
WINGS 9-3 WGRAD/Grand Rapids. Ml ABBA POCO RICKIE LEE JONES 21-14 NUGG";MD RICKIE LEE JONES 25-18 BILLY JOEL 13-10
BEE GEES 15-7 ) SUPERTRAMP DR. HOOK EWGF 23-18€
DONNA SUMMER 20-10 Roa White oTEe Hotoest ::IE:S:I?AAP?ON KYNOfFreeno. CA KSLY/San Luis Obispo. CA
VAN HALEN PEACHES & HERB 1-1 ey AEouASgRlas, CA PEACHES & HERB 1-1 Eris Van Kamp B
WGCL/Cleveland. OH Hottest: JACKSONS 3-2 BEE GEES 12-5 Roger Collins JONNA SUMHER 10-5
Bob Travis PEACHES & HERB 1-1 RANOY VANWARMER 10-% RDGER VOUDOURIE 21-11 ORLEANS 12-8 ABBA ABBA ™S
STYX 5-2 DONNA SUMMER 12-7 DOOBIE BROTIIERS 32-19 JOHN STEWART OLIVIA H-J 14-9 POCO ELO
KISS DONNA SUMMER §-4 SUPERTAAMP 16-11 RICKIE LEE JONES 10-23 PETER FRAMPTON RANDY VANWARMER 16-10 JOHN STEWART MCFADDEN & WHITEH
ALTON MCCLAIN & D REX SMITH 20-6 e " DONNA SUMMER . :o:: “us 1 AAYDIN
JAY FERGUSON o KEYN/Wichita, KN [Evansville, Hottest: ottest: THELMA HOUSTON
HoteeEtE BEE GEES 21-7 A Beiry med DONNA SUMMER 1-1 ‘mﬂml l:cnlmdu:o.ca WINGS d-1 Hottests
PEACHES ¢ HERB 1-] WHBK. City. MO BEE GEES 4-3 9 Fupps G.Q. 13-8 PEACHES & HFRB 1-1
DONNA SUMMER -2 ansas X ELO KENNY ROGERS SISTER SLEDGE 15-9 RICKIE LEE JONES DONNA SUMMER 15-10 ENGLAND DAN & JFC 3-2
WINGS 12-4 Al Caney JOHN STEWART DONB IE BROTHERS ROD STEWART 18-12 BAD COMPANY BEE GEES 24-20 POINTER SISTERS 10-5
STYX 16-5 TOTO NITE PLYTE :fgcn BOYS SUPERTRAMP 19-15 G.0 VAN HALEN 29-21 OLIVIA N-J 12-8
REX SMITH 20-7 " SISTER SLEDGE o SO RANDY VANWARMER 15-10
";2:::1:,\::;“ Hottest EDDIE MONEY KFRC/San Francisco. CA 5::teut- Perallel Three
WLS/Chicago. L Hottest : PEACHES & HERB 7-1 PETER FRAMPTON Garland/Sholtn PEACHES & HER® 1-1 L W, e KY8N/Colorado Springs. CO
Alan Burns PEACHES & HERB 1-1 RICKIE LEE JONES -2 BALLY JOBL (RL) ORLEANS 13-6 Das Jackson
KENNY ROGERS 10-3 DOOBIE BROTHERS 7-5 LaLrasty SUIMGIATRO JACKSONS 10-7 SoDREgens; OR
DAVID NAUGHTON REX SMITH 14-9 BILLY JOEL 10-5 COREARSINMER LS [KLRKS DONNA SUMMER 18-13 ogeriNaacn ELO
CHEAP TRICK DOOBIE BROTHERS 15-10  RAYDIO 16-12 S ERIGANFRT S SORNEET ERART, ROD STEWART 20-18 DR pltoOx
Hottest : DONNA SUMMER 23-13 SISTER SLEDGE 15-7 KISS EWe F JAMES TAYLOR
PEACHES & HERS 1-1 Parallal Threo RICKIE LEE JONES 20-9 Hottests EGW/Portiand, OR ELO DAVID NAUGHTON
DONNA SUMMER 16~7 WHOT/Youngstown, OR arallel Three BILLY JOEL A-11 DONNA SUMMER 2-1 ort JAY PERGUSON DONNA SUMMER
STYX 13-8 Dick i Y & SUPERTRAMP 6-2 Terry Danner BARBARA MANDRELL Hottest:
GEORGE HARRISON 18-16 Thompeon ::‘WY?&@KN :wonmcmmmc BAD ConpANY 12-8 REX SMITH BAD CONRENY FEACHES & 1HERD 11 =],
BEE GEES 31-19 Gresley om SISTER SLEDGE 18-9 ) Hottest: RANDY VANWARMER 11-5
) HCRADDENREFEHITEL ey RICKIE LEE JONES 1h-11  SISTER SLEOGE PEACHES & MERR 1-1 SUPERTRAMP 12-9
WORY Milwaukes, W1 AR ABBA DAVID NAUGHTIN R::;;':'imunn . RANDY VANWARMER 6-3 DONNA SUMMER 19-12
Jotf Ryder Seelcreota JERRY LEE LEWIS DR, HOOK KH]/Loa Angeles. CA EENGEES R DONNA SUMMER 16-10 RICKIE LEE JONES 26-19
STYX 18-12 CHE*? P TRICK M. MANCHESTER Chuck Martin ROGER VOUDOURIS 12-9 REX SMITH 15-13
ELO SUPERTRAMP 22-14 Ho;éest: = ::fl o 1 . ORLEANS 14-11 O0DOBIE BROTHERS D-27 Y94/Freemo, CA
G.0. = PEACHES & HERB 2-1 esty leton
Hottest: REX SWITH D-23 RANGY VANWARMER 11-7 PEACHES & HERB 2-1 K158 KENNY ROGERS 22-16 EBIM/Roswell NM T
SUPERTRAMP 3-] CRYSTAL GAYLE 15-12 BEE GEES 16-7 MCFADDEN & WHITEH KTRB/Spokane, WA Mark Wingles JAY FERGUSON
JACKSONS 12-6 WY /Okiahom o Clty. OF BEE GEES 20-17 RICKIE LEE JONES 148 ANNE MURRAY 5 "P"l . 7070
ORLEANS 11-9 Sndyionss DOOB IE BROTHERS 23-21  SUPERTRAMP 17-11 SUZ1 QUATRO om Hutyler NEW ENGLAND CHEAP TRICK
DONNA SUMMER 22-1% Y KENNY ROGERS 23-1% Hottest : CHILLY ABBA
e % VAN HALEN L1QUID GO
BEE GEES 23-10 POCO KFYR/Bismarck. ND DONNA SUMMER 10-1 CHEAP TRICK L1Q LD Hottest
RGN Dan Brannan :uutlmahum,w‘- cs_xs-r::{: :':(.:;x:; 1;-3 Lo 3}\'5*5&32& PEACHES & HERB )-1
ch Allen HER NN 24~ - DONNA SUMMER R4
wzuuc%:mvn NETCTD oD Hottest : ROD STEWART 16-11 :gg:z;;’-‘:::: dp) L] BEE GEES 15-9
PEACHES & HERB 1-1 SERR L VANRARNER - crCnciLoeh Rt § et JOE JACKSON (dp) H"?.&i?;‘” 001 VIA N=0R20-1Y
S 8 - s 'y VAN HALEN 28-2]
beroaRrenaeof oA R TS KENNY ROGERS 13-9 Hottest: KIMN/Denver. CO R - Hottest:
DR o KLETY BostRImA=ll NIGEL OLSSON 15-1 RCUTNR € & W B-3 e SISTER SLENGE ks Egﬁﬁi’ziuﬂn's'ﬁ“?a';' e
- NIGEL OLSSON 15-13 N, - : -
33:::1::::“:6?51 SISTER SLEDGE D-20 . & 's‘:ptnc'rnnqp i1-8 5 DOOB IE BROTHERS 2:::\11?:‘.;”:!: 10-5 Bﬂ;:f:‘l‘;s:: 20-10 Randy Robbias
A KKLS, \d , 8D N| VANWARMER -9 REX SMITH P o 21-12 AMES TA R
ﬁ‘ligsn"it?‘)ﬁ:;sl;i” WMT:MT;D‘ llwllh:rpm a JOHN DENVER 25-20 SISTER SLEDGE KENNY ROGERS 22-12 RICKIE LEE JONFS 26-15 :LO 4
G.Q. 17-13 pang' ELO CARS
R 1 ABBA WNAMMeonah W1 e ::;C’t; :"‘-:E-.CA KBOZ/Boreman. MT Wottest:
ROXY MUS IC :Lguu Steve Otts :p:cg : 14 Dennle Nichols w?cuzs & KERE 2-1
o : ottest: N WINCS B8-5
A s PEACHES & HERB 1-1 £LO PEACHES & HERB 1-1 BARSARS MApoRete ROBERT JOHN ENGLAND DA® & JFC 14-10
BEE GEES 8- EWLF BLE GEES 10-3 RERIONE] ANNE MURRAY BILLY JOEL 20-12
JOHN STEWART WINGS 14-11 BEACH BOYS ENGLAND DAN & JFC 11-7  SISTER SLEDGE JOHN STEWART SUPERTRAMP 25-17
o tomen 1yt MUy ettt fols diaono
- PEACHES & HERB ]~ e ottest:
RANDY VANWARMER 10-5  REX SMITH 22-1% STYRNED X TESANTATNNR 320 PEACHES & HERB 1-1 PEACHEL & HCWB 1-1
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PAQRS & HAB/Maun| tes
COMMA SAMEA/HDY S8yt
JACKIONS/Snake Your Body,
OUA/Tore Mo Home

QUATRO L MORMAN/S1vadi In® th
SILLY JOtL/Monesty

NGS5 /Goodn | ght Tanignt

OL GLES/Love You Inslde Ou?
OUAP TRICR/! wan? Tou To.
BLOMDIE/Mmart OF Gless
VILLAGE PLOMLL/in The Mevy
MO STEWART/AIA'Y Love & Bifch
6AD COMPANY/Rork & Rot! Fantesy
N1 STIMART/Mnoch On Mood
NIC/t Want Your Love

0OCH it BROTHERS /M1 n By Minute
SISTER SLEQGE /we Ao Family

GEORGE MARR 1 SONH/B 10w Aesy

RANDY VANBARER/ Just Whan | Nesded.
UPLRTRAP/ T '

31 1R/ Ry _‘i: Sg¥icel” Sy

TTC0ON/ Such A Momsn

QRUEANS/Lave Tanes Ties

6.Q./Disco Nights

{NGLAND DAN & HC/Lave 13 The Ansver
OLITIA NeJ/Dasper Than The Night

SISTER § EOUE/'e'y The Grestes?

DAY (D NAUGHTON/MaR I1n® 1}
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Buffalo

PEADNES § WERS/Maunited
SUPERTRAW/The Loglical Song
VILLAGE PEOMLE/In The Navy
O€R/Tare N tome

BEE GEES/Lave You Inside Out
BLOMDIE/Mmart OF Giless

JACK SONS/Shane Your Body

RANDY YAMTARBER/ Jus? When | Needed.
BILLY JOELMonesty

BAD COMPANY/Roch & hn Fontosy
OML/ ) want Yowr Llow

SISTER SLEOGE /M’ 'hc Grestest
00D IE BAOTHERS/unat A Fool Balieven
808 SEGER/O14 Time Rock *N Rolt
RAY STEVENS/) Newd Your *wip.
SISTER SLEOGE/we Are Famity

REX SMiTH/Tou Tena My Breath

DOMMA SUMMA/HOY SPyt?

ENGLAND DAN & JFC/Love )3 The Answer
OALEANS/Love Tekes Time

MUY, C 4 H/Don®t You wite
OKAP TRICK/I went You T

THELMA HOUSTON/Sa? . Nignt, Sun
LRB/Laey

ROD STERART/AIn*Y Love & B1fcn
®INGS/Gooonight Tonight

AN "/ v». Night Awgy

The Nignt
GEORGE MARR) SON/Blow Away

M e NGLAND /Don®t Ever wenn,
ABBA/DoRs Your Mother Knaw
NLIL 01 AMOND/Say Mayde
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WPEZ

Pittsburgh

V0N s)ﬂm/mv Svulv
*IMGS /e '
VILLAGE wym/'n The Navy

ST14/Renegade
RANDY vAMS RMER/ Jus? when | Newdsd
SISTER SLEOGE/me's The Greates?
ENGLAND DA% &

R
CHER/Tare Mo Home

ve iy The

GEORGE +ARR | SON/B1ow Avay

STEWART/Rnocs On Bo0d
e

€aR0L  WBER/ * 1o Hosrt
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WashingtonD.C.

OUNMA SMMER MDY Syt t
/n

PEACHE S & HAB/Raunlted

RAMDY ¢AImARMER/ Jurt Whan | Mowded

" INLS /Gaodni ght Toni g
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VAN MALEN/DBnca The Might Awsy
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New York
MAOES & HRB/Meun| tnd
{3TER SLLOMN /we Are '—llv
R/t Stut
7 ADOEN § -ﬂ'WAln" » m»w "
STER SALOOE/Me’s The Orestes:
4.0 /Dlaco Nights
[ QI3 Love You insige Out

¥1N03/Ooodn| ght 'uu.n
IR TRNS / The Ical
JACHIOND/ Snad o ":'v luh"
QUATRO & NORMAN/Stuas!In’ In

REE SHITH/You Tehe My Breath,

00Dt BROTHERS/What A foo! Belleves
QUIVIA N-J/Onaper Than The Night
QRLEANS /Love Tekes Time
SLOMDIE/Hpart Of Glass
RANDY YAMBARMEA/ just When | Mesded.
RICUIE LEC JOMES/Onucs E.° In Lave
€u4f /Bang i Wonder land

MAOLEEN NANE /Forbigden Love
LR8/Leay

Q0N SUMMEA/Bad Girls

ANITA WARD/RIng Wy Geit

AOD STEWART/Ain’t Love A BITEH
OOGBIE BROTMIAS/Minute By Minute
SLOND 1 £/0ne Another

2, n

BLUES BROS/AImos?

20 STEART /Gol ¢
ELO/Shine A Littie Love

BEACH BOYS/Good Timin®
KENNY ROGERS/She Bolleves In Mo
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Montreal

BLOND 1E/Hpart Of Giass

DOQAIE BROTHERS/what A Fooi Believes
wINGS/Goodn i ght Tonlgn?

M, MAMCHE STER/Don’t Cry Ou? Loud
PEACHES & MERB/Raunited

BILLY JOEL/BIg Sho?

POCO/Crazy Love

A1 STEWART/KaocK On Wo0d

ANNE MUBRRAY/1 Just Fal) In Love
OHIC/1 want Your Love

ROO STEWART/Oa Yo Thirs 1's Seay
SUPERTRAWP/ The Logice) Song
GEORGE HARRISON/Blow Asay

BEE GEES/Tragedy

BOBBY CALOWELL/wns? You Won'? Oo
OIRE STRAITS/Suitens Of Sming
TOTO/Hotd The Line

DONA SLGER/Muaven Knows

GIND YANHELL | /wrwels O Lite
EDOIE MOMEY/Moyte |' A Foo!
DO SUOGHERMHOY Seutt

QUATRO & MORMAN/Styabl In® In
JACKSONS/Shane Your Body

GLORIA GAYMOR/1 will Survive
SISTER SLEDGE/Me*s The Grestest.
BEE GEES/Love You Inside Out
BELL & INES/LIvIn' 1t Wp
PEACHES | HERB/Sheke Your Groove
STYK, ada
00 T/AIn"Y Love A Bitch

BILLY KEL/Honesty
DOOB IE BROTHERS/Minute By Minute
SISTER SLEDGE /e Are Family

RANDY VANBARNER/Jus? When | Newde3
ORLEANS/Lova Tehes Time

GIMD VANELL 1/The River Must Flaw
CLADJA BARRY/Boog fe Ton I ght

MAK WEBSTER/Let Go The Line
OOMEMIC TROJANG/We All MNoed Love *
TAN THOMAS /Time 13 The Kewper

NICK GILDER/Sna's One Ot The Boys

OKAP TRICK/| want You To,..
DOMMA SUMERA/HOt Stut
PEACMES & HERB/Reunlted

BEE GEES/Love You Inslde Out
SISTER SLEOGE/we Are Famlly
YILLAGE PEOMLE/In The Navy
#IMGS/Goodn | ght Ton I ght
JACKSONS/ Shaue Your Bod
REE SM11H/You Tehe My Bre
WCF ADOEN & W TEW/AIR' Y Mo s'o”w us
G.Q./01sc0 nl:nn
DOCB 1€ BAOTHERS/MInute By Minute
MACH INE/ There But For

000 1E BROTHERS/wWhat A Faol Belleves
RIOKIE LEE JOMES/Chuch €.°s In Love
RANDY VANWARMER/ Just When | Needed.
1% IR /Reythe Of Mew Englend
CHER/Take Mo Home

CALEANS/Love Tehes Time

AMIL STEWART/Krocs On Wood
SUPERTRAMP/The Laglces Sang

OAVIO NAUGHTON/Makin® 1+

KINKS/(F iy Like)Superman

BEE GEES/Spirits Maving Floen

ALTON MCCLOIN & O/1¢ Must Be Love
ENGLAND DAN & JFC/Love 1e The Answer
$T. TROPEZ/One Minute More

E%4F /Boog I Won der | end

JAMES TANMLOR/Up On The Root

ANITA WARD/RInG My Bel |

DONNA  SUMMER /Bag Girty

ANME JRRAY/Shadows 16 The Moon
KEMNT ROGERS/She Belleves in Mo
VILLAGE PEOPLE/Go wes?

BEACH BOYS/Good Tiein®
ELO/ShIne A Littie Love
POLICE/Can't Stend Loning.
OOMNNA SUMMER /Waik Avay

KISS/1 wes Made For Loving
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Philadelphia

PEADKS & HERB/Reuni 100

OONNA SUMER/MO? Stot e

VILLAGE PEOPLE/In The Mavy

BEE GEES/Love You Inside Out

0008 1€ BROTMERS/what A Fool Bei ieves
QUATRO & NORMAN/Stumbl (A In
#INGS/Goodni ght Tonight

BHLY JOEL/Honesty

AANDT VANGARMER/ Jus! When | Needed
ENGLAND DAN & JFC/Love s The Anses
OnLEANSLove Tares Time

MALREEN MCGOYERN/Can You Read My Ming
MO ERG 4 WEST/ALL ) Ever Mwed

KENNY ROGERS /She Bl loves In Me
MFADDEN § Wi TEM/AIN'Y Mo Stoppin® Vs
1/0seper Than The NIghe

C/) uane Your Lov

" WNBC )
RadoGGNoonrk

' 4 HAS/Mounited

i .ltt' MLM

) QUATRO & M"'Iln' in

4 DO LABMADY STl

3 QMIC/i Want Tow Love

6 SISTER SLEOGE/Be Are femliy

? munwv 0' [ [T 1]

s OEN/Tre

9 P ADDEN & .“'WAM" N Stoppin’ Us
TRANK IAPPA/Denc |A

E R MII mnw/no A lnl Selleves
13 17 KL GRi3/Leve You Inslde Our
3113 SLMNIE 8L/ Ihey L Minay
T 18 ROD STEWART/AIA't Love A Biteh
D 15 NOIL MUARAY/I Just foll In Love
15 16 RAUDY YARARER/just Whan | Meeted
Wlﬁ.o Vw Gody.
LG3/Gamdnl a1 Tentgh!
1704, 'l- Roch N Aot
“n .c. -mm Oon't Kaow It
18 21 Ml STEWART/Rapch O+ Wood
T w. WANCHESTIR/Don 't Ory Out Loud
OLIYIA M/ LIttie Mora Love
FRAMK HiLLE/Music Bon Dancer

»
9 ROGER YOUDOUR 15/0et Used To It
30 WCHIME/Thers Byt for..

31 AEX SMITH/You Tehe My Breath.
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. New York

PEACHES L HERD/Mgpni ted

DONNA SLOBMEN/HG ! Stutt

VILLAGE PEOPLE/In The Mavy

MCPADDEN & WHITEWAIN'Y Ho Stoppin’ Us
BLONDIE/Haart Of Giess
JACKSONS/Shake Your Body. .

SISTER SLEOGE /we Ace Fomliy

Auit STEWART/Knoce On Moo
OER/Teke Mo Home

G.Q./01%c0 Wights

DOQB 1€ BAOTHERS/Wnat A Foo! Belleves
WINGS/Gandn ) ght Tonight

FRAMK MILLS/MysIc Boa Dencer

ANEEA WARD/MIng My Bel |

BEE GEES/Love You Inside Out
QUATRO & NORMAN/Stumb!in’ In
SISTER SLEOCGE /1e's The Greatest...
SUPERTRAMP/The Logice! Song

808 SEGER/O)d Time Rock 'N RolY
BILLY JOEL/Honesty

STYX/Renag:

ROD STEWART/AIn‘? Lave A Bltch
OLIYIA N=4/Dseper Than The Night
KENNY ROGEAS/She Believes in My
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ADDS 16,
REX MITH/You Tene My Bresth.
O€AP TRICK/I Want You To...

o BAD COWPANT/Rock & Roll Fantaesy

4 1050 chum\

OOCGBIE BROTHERS/What A Fool Beiteves
OHIC/ | went Your Love

13 11 GINO 50CCI0/Dancer

312 GLORIA GAYMOR/I Wi il Survive

9 13 VILLAGE PEOPLE/1n The Navy

8 16 DIRE STRAITS/Suitans OF Swing

10 15 QUATRO 4 MORMAN/Stumbiin'® In

23 16 RO STEWART/AIn'Y Love A 8itch
INSTANT FLNK/Go? My Mind Made Wp
SISTER SLEOGE/Mm's The Greatest
16 19 CLAUDJA BARRY/Boogie Woogie Dancint
RAES/! Only went To Get

BEE GEES/Love You Inside Ot

BEE GEES/Tragedy

BEACH BOYS/Good Timln®

NICOLETTE LAASON/Rhusbs Gir i
POCO/Cragy Love

BILLY JOEL/Monesty

OEA? TRiCK/| Went You To

MURRAY MCLAUCHLAN/WNisper ing Reln
G.Q./DIsco Mights

RO STEWART/Os Ye Think i'm Sexy

. Toronto

6 1 PEACHES & HERD/Reunited
1 2 BLOMDIE/Heart Of Glesy
4 3 WINGS/Goodnlgnt Tonight
3 4 GEORGE MARRISON/Blow Awey
2 3 MM STEWART/Knock On Wood
11 6 JACKSONS/Sheke Your Body...
t7 1 SUPERTRAMP/The Loglical Song
IS 8 OOMMA SLMMER/HOY Stufft

9

10

s
BIIIFUICNTY

ADDS  STYR/Menegade
CALEANS /Love Terer Time
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Pittsburgh

QOMNA SUBMER/MOT Stult
AILLY JOEL/Mones

7 0U0BIE BROTHERS/What A Foo! Belleves

8 \AB/Led
9 9 ORLEANS/Love Tees Time
10 10 000BIE BROTHERS/Minute By Minyte
12 1) BAD COMPANT/Roch 4 Roli Fantesy
16 12 OLIYIA N-J/Deeper Then The Night
24 13 VAN WALEW/Dance The Night Asay
3 14 AMID STEWART/Kapck On Wo0d
18 19 JOWRNEY/Just The Same ey
16 16 WINGS/Goodnl ght Tonight
30 17 RANDY YAMWARMER/Jus? When | Meeded.
118 BOSTON/Feslin® Setistied
20 19 GEQAGE BENSON/Lova Beliad
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20 ENGLAND DAN & JFC/Love 1% The Answer

21 BEE GEES/Love You Inside Out

22 RO0 STEWAAT/AIn'Y Love A Bitcn

23 (RIC QLAPTON/Tall Mo Tnet You

26 BILLY JOEL/StIletto

25 JAY FERGUSON/Shakedowr Crulse

26 ELO/Shine A Lit?ie Love
A 27 0N TRICK/| went You To.
A 20 BARBARA MAMDRELL/I? Loving Tou
A 20 AT GARFUMKEL/Since | Don't Have
0 30 BAD COMPANY/Crazy Circ
A
A

»
31 808 WELCH/Come Soitiy To Me
32 STYR/I'm Oney
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Baltimore
DOMA HISER/HOt $tuf!
PLACES & HERB/Mawnltaq

0.0./01sco NI

VILLADE PR /In The Navy
WINDS/Goodn | ght Ton! ght

Moy m-u‘.m...v Wnon | Needod
SISTIR SLEOGE /We Are Family

GIf @L$Nove You ins)de Out
JACRI0NE/ Enshe Vour v
DIOLAND OAN & FC/Love Is The Answer
MIGEL OLSSOW/LItEre DIt Of Sosp
TYCOoN/ A

Such A Noman

OLIVIA Ny, T™han The ul.m
NOELA BOF ILL/This Tiae
i) STENART/Manch On Waod

ORN/Tohe Mo Hase

TRLEANS/Love Tehes Tias
MCFADDEN & Wi TRWAIN't WD Stoppin® Us
MO iL/Hgart Of GI
0008 1f BROTMERS /Minute By Minute
BEADY BOT3/0ood Timin'

KENNY ROGERS/She Betioves In Mo
WQIHN, C & H/Don't You W ite
RICKHE LEL JOMES/Chuce E.'s tn Love
UPLRTRA®/The Logicel Song
@ILLY JOEL Monesty

JAY FEAGUSON/ Shakagown (rulse
ROOLA YOUDOUR 15/Get Used To It
BAD COMPANY/Rock & ROl Fantesy
Endf /Bo0g |6 Won der Lane

18, 30
THELMA HOUSTON/Sa? . Might, Sun,

ELO/Shine A Littie Love

REX SMITH/You Tehe My Bresth.

c¥

MIDWEST

NBGn-svue

MY oSSCWBIES

>»»>»>3RVYTEZ

o=
Za

o

7
n
Fd
%

§

102
Cincinnati
PEAQHES L HERB/Rnun|ted

Mt STEWART/Xaoch On Wood
BLONDIE/Meert Of Gloss
BEE GEES/Love You In-l« Out

GEORGE BENSON/Love Bal |

nauuo OAN L JFC/Love Il The Ansver
CONNA SURER/HO? Stuft

QUATRO & MORMAN/Stumblin® In

O4IC/1 Wan? Your Love

RO STENART/AIA'Y Love A Bifch

BILLY JOEL/Honesty

0008 /E BROTMERS/What A Fool Believes

BAD COMPANTY/Roch & Roll Fantasy

SUPERTRAMP/ The Loglcel Somg

OLITER M=), Then Yne Night

OIRE STRAITS/Sultans Of Swing

SISTER SLEDGE/we Are Family

GLORIA GAYNOR/) w1 i1 Survive

DOCBIE BAOTHERS/Minuta By Minute

RILKIE LEE JOMES/Chuch E.'s In Love

ALLMAN BROTHERS/Crety Love

REX SMITH/Vou Teke My Brasth

KENNY ROGERS/She Belleves fn Me

G.Q./01sco Nights

YAN MALEN/Oance The Night Awey

POCO/Crazy Love

BELL & JNES/Livin® 1t p

B, % 0,2

Stereo!

Minneapolis
PEADES & "ERB/Reunsted
BLOND IE/Mear? O Glass
RANDY VAMIARMER/ Just When | Neaded
FRANK n-usn\.u: Box Dancer
ST YW/Renegad
BEE G(EVLM. You Inslde Out
WINGS/Goodnight Tonight
SUPERTRAMP/ The Logicel Somg
MCQUINY, C L WOt Tou write,
BILLY JOEL/Monesty

TYCOOM/! A Women

BAD COMPANY/Rocs L Rolt Fantesy
CALEANS/Love Tekes Time

SISTER SLEOGE/We Are Family

ENGLAND DAN L FC/Lowe 13 The Answer
GEORGE HARR | SON/Blow Away

RUD STEWART/AIN't Love A BlItch
ROGER vOUDOUR15/Get Used To It
KENNY ROGERS/She Belleves (0 Me
DO 1E BAOTHERS/MInute By Misute
CHEAP TRICR/I wen? You To

FRANK 2APPA/Dancin® Fool

GLORIA GATNOR/1 a4 reive

GTPSY BAMD/Love s For The Best
OLIVIA W-1/Dsaper Then The NIght
QUATRO & NURMAN/Stumblin® in

VAN  HALEN/Oance The Mignt Aeay
00CB 1€ BROTHERS/what A Fool 1eves
BOBOY CALOWELL/What You #on'Y Oo.
FARAGHER BROS/Stey The Night
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Kansas City

PEAOES L MERB/Reun|ted
SUBMER/HO? Sttt

SISTER SLEOGE /me Are Fomily

SUPERTRANP/The Logicel Somg

(13 “(s/\.ov. You Inslde Out
R YOUOOUR 15/Get Used To It

surol(/nurv Of Gless

JACKSONS/Shahe Your Sody.

REX SMITH/You Tahe My Bregth.

SISTER SLEDGE/Me's The Gre:

RANDY YAMEASMER/Jus? Wmen | Needed.

6.9./Disco Nights

RICUE LEE JOMES/Chuck €.%s In Love

MOLLY HATOET/Dronms 171t Maver See

DR, HOOK/Whan You're In Love

FRAMR MILLS/Muslc Box Dencer

VILLAGE PEOPLE/In The Mavy

OF AP TRICK/t want You To.

CARS/Good Times Aot

VRLEANS/Love Toxes Tiame

KENNY ROGERS/She Dot ieves 1a Mo

TYCOOM/Such A women

Q00BIE BROTHENS Minyte By Minute

WICOLETTE LARSON/RAyabe Giri

JOURNET/Just The Same Way

ENGLAND DAN 4 JFC/Love ts The Ansear

NIGEL OLSSON/Littie BIT Of Soap

VAN HALEM/Dance The Might Asay

BAD COMPAMY/Roch & Roil Fantesy

FOXY/lor Nusber

» INGS/Gaoani ght Tonight

GEORGE MARR?SON/Blow Avay

OLivia v)/Dvsper Than The Night

200 ST T/AIN't Love & Bifer

ALTON MCCLAIN & O/11 st A Love

M ENGL

on't (ver wanna
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PRy YRR

0 SISTIA SLLOK /Ne Are Family

| W| 4 MR Mawn ) t

1 CONA 3MSER et lu"/lu Sirie
3 G.Q./0isco Wi

& WINGS/Gondn) ghy lulp'
: LN 1L /veart OF Blasy
'
.
“

VILLAGE PEOMLE/In The Nevy

LAl lﬁ
CLID SA0/1 Wase Yoo
mau l“ JOES/Owch L.%s In Love
DAGMA MORELL /1 l.ll' You,.

| OLivIa n-J/D-..
SAD CONPANTMach § Roll 'u'uv

) OLOROE HAMALION/Bioe Away

4 BEL GIES/Leve You Inside Out

S DAvVID in? 1t

¥ M STRWART Rapch On Nood
| ONA* TRICR/I Went You Ti

3 TYCOON/Such A momen

GHE S0CC 1 0/Dencer

COGBIE BROTHERS/Minvte By Winats
S0 SLGER/014 Time Roch ' Rold
ROXY WA IC/Dance Av
OUEANS/Love Tetes Tiem
ALTON MCOLAIN & D711 Wust Bo Love
€ODIE MOMEY/Con*t Ranp.

$7. TROPEZ/One Minute More
Y FERQUION/ Shahasosn Crul se
MOGER YOUDOUR {$/Get sed To 1t

0

A0 STEWMRT/AIN'Y Love A Bitch
NIGEL ALSSON/LItrLe DIt ov =4
Ki33/1 Wes Mede For Lov

FETER FRAPTON/ ¢ t"‘" luu (L2
FOCKETS/Can't Stoep

HOOK /Wb s Vou’u n Love
(Lolhlu ALite
SPACE /My Love Is Mk

Milwaukee

DOMMA SR/ MDY Stutt
PEAOES | HERB/Rounl toc
WINCS/Goodn |l ght Tan)
JACRIONS/Shake Your y
WW/[T Logical Song
TYCOON/Such™ A Samen

BLOMDIE/Heart OF GI
OFE GEES/Love You !
ORLEANS/Love Tekes Tiee

ST 0de

SISTER SLEDGE /We Are Fom!ly

AANDY TAMSARER/Jus? When | Weeded.
G.Q./Dlsco Nights

VILLAGE PEQPLE/In The Nevy

QUATRO 4 NORMAN/Stumbiin' In

GEORGE WARRISOM/Biow Avey

ROD STEWART/AIN'Y Love A Bltch
OLI7IA NeJ/Desper Than The Night
RICKIE LEE JOMES/Chuce €.73 I8 Love
OR, HOOK/When Tou'ra tn Love
€L0/Shine A Littie Love

JOMN STEWART/Gol @

DAYID NALGHTON/Mgh In' ¢
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