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CKLW GM McCord To Head
Greater Media Radio

Herb W. McCord, longtime Gen-
eral of CKLW-AM-FM/
Windsor (Detroit), resigned that
post Monday (7-16) and will be-
come General Manager of the Ra-
dio Division of New Jersey-based
Greater Media, Inc. McCord told
R&R, “It is very tough to leave
CK. and 1 know I'll never have the
fun anywhere else that I've had
here.” However, McCord felt that
this change “is a good career
move and an opportunity to run
one of the largest privately owned
groups of radio stations in the
country.” Greater Media is owned
by Peter Bordes and operates the
following properties: WHND-
WMJC/Detroit, WGAY-AM-FM/
Washington, D.C., WPEN-WMGK/
Philadelphia, and suburban AM/
FM stations in New Jersey, Long
Island, and West Virginia. In addi-
tion, Greater Media will soon be
taking over KHTZ in Los Angeles.

Asked how the owners of CKLW
(Toronto-based Baton Broadcast-
ing) reacted to his decision to leave,
McCord mentioned that ‘“when
they couldn’t talk me out of it
they were supportive and very
amicable.”” Canadian consultant
Chuck Hammer, who has been
working with CKLW for some time,

will be moving in to guide the sta-
tion, arriving on the scene on or
before September 1.

According to McCord, he was
approached a year ago about the
Greater Media job, but was at that
time involved in negotiations to
sign leading Detroit air person-
ality Dick Purtan as the new CKLW
morning man. Since Purtan joined
the station he has done well and
the station has prospered, McCord
said, adding, *With good depart-
ment heads and with the current
standing of the station, now I feel
is a better time to leave.” McCord
will report to Bordes at Greater
Media’s East Brunswick, NJ
headquarters.

Advance Arbitron Results |
See Page 24

Baltimore

WBAL Dips 4 Shares, Disco Healthy. '

Pittsburgh
KDKA Still On Top, WAMO Doubles.
Seattle
KJR Wins Top 40 Battle,
KMPS Doubles With Country.
Indianapolis
Country WIRE Has Big Gains,
Top 40 Declines.
New Orleans
WRNO Leads AOR,
! WBYO Scores Top Spot.

Dallas-Ft. worth
Country WBAP Leaps To Lead.

Special April-June '
Burke Advances
For New York, Los Angeles,
Chicago, San Francisco, Detroit, }
, Washington D.C., Boston. |

WHITE SOX INCENSED OVER WLUP ANTI-DISCO PROMOTION

Dahl’s Disco Destruction Derail

It was a brand-new ballgame at
Chicago’s Comiskey Park once
WLUP morning man Steve Dahl
and his anti-disco army took over
the field between games of a twi-
night doubleheader for a ritual
destruction of thousands of disco
records. Once the smoke had
cleared (most of it from a bonfire
set in centerfield by enthusiastic
disco-haters), an estimated 7000
people had rushed onto the field,
37 arrests had been made, the sec-
ond game between the White Sox
and the Detroit Tigers had been
cancelled (and was forfeited by
the Sox a couple days later), all
three TV networks and publica-
tions across the nation had covered
the event, Sox owner Bill Veeck
threatened to ban Dahl from the
park for life, and WLUP was
deliriously happy about their most
attention-getting promotion yet.

The play-by-play went this way
...Dahl had already become a
Chicago hero to many for his anti-
disco stunts on the air, and later
tions staged with his “Insane Coho
Lips Disco Army,” which boasted
over 6000 young disco-disdaining
listeners before the Comiskey

What Is Lateral Recyclin&‘;}
... SEEPAG

Do On-Air Diary

Announcements Really Help%

P

P
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LEFTFIELD HIT BY HORDES OF

DISCO-HATERS — Ignoring the
heartfelt plea of the scoreboard
“Sox-0-Gram” above, Dahl’s disco
army conquers Comiskey Perk.

Park event. In an earlier story in
R&R (6-15), Dahl disclosed his
plans to invite listeners to come to
a baseball doubleheader for a

H.R. 3333: MARCH 29-JULY 13

Rewrite Dead, Changes Could Still Come

H.R. 3333, better known as “the
rewrite,” was buried Friday. July
13, after two years of discussions,
% days of hearings, 1200 witnesses,
and reportedly close to a half mil-
lion dollars. The proposed bill died
from lack of attention from House

Communications Subcommittee
members busy with emergency
energy legislation and lack of sup-
port from broadcasters and citizens

groups.
What does this mean for radio?
Rep. Lionel Van Deertin (D-CA):

Walsh Exits WWWW; Sales
Manager, Morning Team Follow

WWWW/Detroit, the city's high-
est-rated AOR station in the most
recent Arbitron survey, under-
went a turbulent week as longtime
GM Bart Walsh exited, with Gen-
eral Sales Manager Pat McNally and
morning team Jim Johnson &
George Bayer resigning shortly
thereafter. Wally Clark, most re-
cently GM at Country-formatted
WIL/St. Louis, has been named
WWWW’s new GM ; the other posi-
tions have not yet been filled.

Walsh, who had been GM for
five years, left over policy disagree-
ments, telling a local paper, *'I got
canned.” Shamrock Broadcasting
President Bruce Johnson to'd R&R,
“The way Bart wanted to 1n the
station and the way we felt it should
interface with the company were
unfortunately different.’’

McNally, GSM for 7% years,
“quit because he felt he should
have been named GM,"” Johnson
said. The morning team resigned
and immediately signed on at AOR
rival WRIF to do mornings, re-
placing exiting morning man Mike
Collins. Johnson commented, “It's
the second time in about a year
that ABC has taken our morning
men. We'll continue to find the
best morning talent . . .as their
unofficial farm team.”

Incoming GM Clark told R&R,
“Guys in radio end up getting
labeled as format guys. I'm a ra-
dio guy, not a format guy. I've
done Rock, Beautiful Music, Pop/
Adult . . . I've got a great PD here
and we don’t anticipate any changes
in music, people, or anything. It’s
a great station and I hope we can
just make it better.”

. .. SEE PAGE
> 2RI
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s Doubleheader

nominal price plus a disco album,
with the LP’s collected to be blown
up between games.

Fans Have Field Day

WLUP PD Jesse Bullet recounts
the night's events: ‘“The Sox are
was called ‘Teen Night.’ and they
wanted us to get involved, so we
told them about Steve's army. We
suggested that people bring disco
records and turn them in at the
gate to get in for 98 cents, and in be-
tween the games we’d blow all the
disco records up. They were ex-
cited about the idea.”

Bullet continued, ““We put 55,000
into the park and turned away an-
other 15,000 . . . we have pictures
of them climbing the walls to get
into the ‘stadium. At halftime the
park announcer said, ‘Insane Co-
ho Lips Supreme Commander Steve
Dahl” and this jeep comes out into
the infield with Lorelei (WLUP's
poster girl) in it, Steve, and his
partner, Gary Meyer. They make
the loop, salute the troops. and
people were going nuts. Mean-
while we'd put all the records
(about 20,000) in a giant box and

WLUP See Page 25

“Radio broadcasters have given
up the candy store

John Wilson, assistant to Rep
Al Swift: Wilson indicated to R&R
that after dealing with common
carrier (telephone) amendments
to the Communications Act of 1934,
Rep. Swift will probably offer
amendments for a longer radio li-
cense term and reduction of paper-
work, including the elimination of
ascertainment guidelines and
logging procedures.

Ray Straussberger, Communi-
cation Subcommittee Minority
Staff Attorney: Sen. Barry Gold-
water expects to continue radio
deregulation efforts. He has intro-
duced S. 622, which he hopes will
begin markup in September.

House Communications Sub-
committee staffer: “‘It throws the
ball back into broadcasters’ court.”

NRBA, which urged ‘‘every ra-
dio broadcaster” on Monday, June
16 to “send a mailgram today
to keep H.R. 3333 alive,” told R&R
it had scheduled meetings this
week with Subcommittee mem-
bers to push for a separate radio-
only bill. In a Tuesday (7-17) re-
lease, NRBA quoted a Goldwater
statement maintaining that de-
regulation of radio is not an issue

REWRITE  See Page 25
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Bloorh Nénied
VP/GM
At KMET

Howard Bloom has been pro-
moted to Vice President and Gen-
eral Manager of KMET/Los An-
geles. A 10-year veteran of the
Southland’s leading AOR, Bloom
joined the station’s sales depart-
ment in 1969, becoming General
Sales Manager in 1972. He began
his involvement with the Metro-
media organization in 1967 as Exec-
utive Producer of a talk pro-
gram at Country-formatted KLAC/
Los Angeles.

Metromedia President George
Duncan commented on Bloom’s
promotion to R&R, saying, *“The
choice was idéal because Howard
has not only the broadcast experi-
ence but the intimate knowledge
of the complicated workings of
KMET.”

“I look forward to the opportunity
to do the job of General Manager
in the same way I felt I accom-

plished the responsibilies as Gen-
eral Sales Manager,” Bloom told
R&R, adding, “I'll continue to do
the best job I can. The merits of
the station speak for themselves.
We have a group of very profes-
sional people who know what their
job responsibilities are. I have a
remarkable staff. The reason I
had this opportunity lies in the
way in which Metromedia is struc-
tured and the way in which (re-
cently-promoted KMET GM) David
Moorhead, an incredible adminis-
trator, guided me.”

|

| POSING AT THE POE — Record and Radio industry notables turned out
| in force for the annual Bobby Poe Convention lagt month. At the con- |
vention highlight, the award ceremoriies, publisher Poe is pictured
(above, center) congratulating winners Jerry Greenberg of Atlantic
[IRocmd Co. President of the Year, corporate, pictured left) and Ron
Alexenburg of Infinity (President of the Year, independent). Below,

| Arista VP/Promotion Richard Palmese (right} presents the Program D/
rector of the Yesr (large market! award to KBEQ/Kansas City’s Bob

Laurence.

]
J

Minnie Riperton Dead Of Cancer

Minnie Riperton, best-known for
her 1975 hit, “Loving You,” died
Thursday (7-12) of cancer at Cedars-
Sinai Medical Center in Los An-
geles. Beginning her professional
career as a member of Chess re-
cording group the Gems at age 14,
her five-octave-plus range first
garnered national attention when
she sang for the Rotary Connec-
tion, who recorded on Chess sub-
sidiary Cadet Concept in the late
60's. Shortly thereafter, she em-
barked upon a solo career, re-
leasing albums on Janus, Epic
and most recently, Capitol.

Services for the 31-year-old singer
were held Sunday (7-15) in Los An-
geles and included performances
from Jose Feliciano and Stevie
Wonder, who coproduced the Epic
album from which ‘‘Loving You”
sprang. Among mourners from
the entertainment world in at-
tendance were musician/composer/
producer Quincy Jones, singer Thel-
ma Houston, boxer/actor Ken

Norton and actor Paul Michael
Glaser.

In addition to her entertainment
achievements, Riperton ' had
served as Honorary Education
Chairman of the American Can-
cer Society's 1978 and 1979 Cancer
Crusades. She became a spokes-
person for the ACS after she had ap-

RIPERTON See Page 25

17 STAFFERS DISMISSED

WDEE Deserts

Country For
Beautiful Music

WDEE/Detroit, a Country sta-
tion for ten years, has announced
it will convert to Beautiful Music
August 13. The Combined Com-
munications station will also
change its call letters to WCZY-
AM, to match its Beautiful Music
FM sister, WCZY-FM. In prepara-
tion for the changeover, Program
Director Tom Alleg, six air per-
sonalities, and a total of 17 station
staffers were let go with 30 days
notice.

WDEE/WCZY-FM GM Fritz
Beesemyer explained the format
change: “The call letters will
change to WCZY to take advantage
of the already high esteem WCZY-
FM has established . . . The mu-
sic on WCZY-AM will be more in-
tense_that what is found on other
Beautiful Music stations, including
its FM counterpart. WCZY-AM
announcers will play an important
role in the new format.” Beesemyer
concluded, “We feel our new for-
mat will be very welcome in the
Detroit market, since no other AM
station is currently programming
Beautiful Music.”

In an ironic sidelight, recently-
converted Country station WCXI,
whose healthy ratings may
have played a part in WDEE’s
decision to change formats, has
attempted to buy time on WDEE
to promote WCXI as Detroit’s
“only Country station” (despite
CKLW-FM/Windsor across the
river in Canada also program-
ming Country).

James Promoted
To President At
WVON /WGCI

Earnest L. James has been pro-
moted to President/General Man-
ager of Combined Communications’
WVON-WGCI-FM/Chicago. James
had been VP/GM at the two sta-
tions for the past year.

Combined Radio President John
Bayliss, in making the announce-
ment, commented, “Earnest has
moved effectively toward solving
the problems which confronted
WVON and WGCI-FM at the time
he became VP/GM of the stations
one year ago. This promotion is
one way of publicly recognizing
that outstanding performance.”
WVON is a longtime Black-for-
matted station, while WGCI-FM
recently converted to Disco.

STATION NOT GOING DISCO

Byrd Steps Down As WZZP PD
In “Approach” Change

Tim Byrd has stepped down as
Program Director of WZZP/Cleve-
land, but will maintain an after-
noon drive shift at the Top 40 sta-
tion. Midday air personality/Pro-
duction Director Bob McKay has
been named PD to replace Byrd,
but according to GM Gordon Sten-
back, prevalent reports that the
station will convert to a Disco for-
mat are unfounded.

“We're trying to soften the ap-
proach of the station,” Stenback
told R&R after affirming WZZP’s
continuing commitment to Top 40.
“We've tightened up the station
and there's less talk. We’re more
structured now.” Stenback also
confirmed that Music Director
Randy Kabrich has exited the sta-
tion.

INSIDE R&R:
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Mankoff Promoted To Infinity
Marketing /Finance VP

Gary Mankoff has been pro-
moted to the newly created posi-
tion of VP/Marketing/Finance at
Infinity Records. Mankoff, who
has been VP/Finance for the label
since its inception, now assumes
responsibility for the label’s mar-
keting and publicity efforts in ad-
dition to his financial duties.

Infinity President Ron Alexen-
burg explained the combination of
responsibilities by referring to the
acceleration of ‘“the interdepen-
dence of financial and marketing
considerations.’”” He continued, “I
have always believed that finance
and marketing share the common
goal of maximizing unit sales
volume within the contest of real-
istic cost guidelines and targeted
profitability levels. Gary Mankoff’s
expertise in both marketing and
finance will assure ... the con-
tinued growth of a financially sound

marketing and promotion-oriented
label.”

Before joining Infinity, Mankoff
was Controller for CBS Records,
and held several financial and
marketing positions within that
organization previously. He will
continue to be based in New York

Bramson To Head MCA'’s

Backstreet Label

Danny Bramson has been named
President of Backstreet Rec-
ords, a new MCA label. In addi-
tion to heading the new label, the
26-year-old Bramson will con-
tinue in his current post as Exec-
utive Director of the Universal
Amphitheatre.

While maintaining artistic and
creative control of production and
operation schedules, Backstreet
will utilize the marketing, sales,
promotion and creative staffs of
MCA Records and will be distri-
buted by MCA Distribution Corp.
Personnel, artist roster and re-
leasing schedule for Backstreet
will be announced shortly.

In making the announcement,
MCA Records President Bob Siner
said, “We know that Danny’s en-
trance into the record industry
will be a propitious one. We are
looking forward to his first releases
and know that they will be pro-
duced with the same care and
awareness that has been displayed
at the Universal Amphitheatre.”

Beyond his duties as President
of Backstreet and Executive Di-
rector of the Universal Amphi-

theatre, Bramson will serve as
Vice President of MCA Concerts
Inc., a recently-formed division
for the production of concerts in
venues other than the Universal
Amphitheatre; in an advisory
capacity to MCA Discovision: and
will aid in the development of both
new artists for soundtracks and
music-related film properties for
Universal Pictures. Bramson and
Backstreet will be located at the
MCA corporate offices in Universal

City
Gerber Upped To
Nat‘l PD For Sunbelt

Rus Gerber, most recently Oper-
ations Director of KSPZ and KVOR/
Colorado Springs, has been pro-
moted to National Program Direc-
tor of Sunbelt Communications Ltd.
In addition to the two Colorado
Springs outlets, Gerber will as-
sume programming duties for
Sunbelt stations KZZX-KQEO/
Albuquerque, KSLY-KUNA/San
Luis Obispo, CA; and (pending FCC
approval) KFYE-FM/Fresno.
Gerber will be located at Sunbelt’s
corporate headquarters in San Luis
Obispo.
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“HELP ME MAKE IT THROUGH THE NIGHT”

Should Clear Channels Be Broken Up?

The FCC, in its latest look at clear channel stations, has asked for
specific comments on restricting clears’ power and range. But, to read
the letters attached to comments filed in the clear channel inquiry last
week, one might think the government is contemplating doing away with
radio altogether.

Some listeners of clear channel stations, for example, said they liked the gospel pro-
grams, the comedy, the music, and the talk of big city, faraway radio stations: ’

*‘Along about midnight when my husband and I goto bed . . . we go to sleep with the
truckers’ beat music of WWL,” wrote a resident of Hilsboro, OR.

“P.S. I saw on the news last night about those jerks trying to reduce the number of
clear channel stations. Boy' I hope/that gets kicked out!!”, wrote a Theodore, AL
listener.

These views are samples of over 5000 letters submitted to the FCC.

Points Of View

While clear channel stations have generated thousands of responses, including big sup-
port from the American Trucking Association, daytimers have equally recruited tremen-
dous backing from their communities in favor of expanded hours of operation

R&R found very few new arguments raised after researching mounds of paper.
Despite tens of thousands of dollars in legal and engineering fees and hundreds of hours in
preparing voluminous comments, most filings were based on existing theories. Comments
were due July 10; replies are due August 13.

Biggest reaction: The middle ground on this issue was to suggest the FCC do nothing
until it studies all or various other proposals aimed at creating more stations, including
9kHz reduction, expansion of the AM dial, reduced FM spacing, and use of FM directional
antennas. These stations identified on the chart contend no single new spectrum reallo-
cation plan should be considered alone.

Daytimers: Typically, daytimers, minorities, and educational institutions would like
to see clear channel stations’ power limited to 1) 750 miles ( the 0.5 mV/m, groundwave
contour) which would add 100-125 new or full-time stations; 2) 100 miles (the 0.5 mV/m, 50%
skywave) that would add approximately 750 new or full-time stations; and/or 3) con-
solidated on seven clear channels which would combine three existing clears per frequency.

Additionally, AT&T said, “Even at the present power ceiling of 50 kw, broadcast trans-
mission can cause severe interference to the normal operation of the telephone system.”
And KNOX/Ft. Worth, an Earl Graves station, noted the ‘‘opportunity for an unprecedented
increase in the number of minority-owned stations.” KNOX also called for a relaxation of
the FCC’s technical rules to aid minorities.

Clears: But the Clear Channel Broadcasting Service (CCBS), in its comments on be-
half of 16 of the 25 1-A clear channel stations, and many clears in their individual com-

CONGRESSIONAL CONGESTION — Allegedly acting in support of House Communications
Subcommittee Chairman Van Deerlin, Rep. Marty Russo (not pictured) forced cancellation,
via a technicality, of the opening session of last Wednesday's (7-11) rewrite markup. Russo
reportedly was upset with the room’s temperature (85 degress in the shade) and environment,
claiming there was nowhere for his administrative assistant to sit and too many lobbyists
breathing down on the subcommittee members. Sitting side by side at the end of the table
are former broadcaster Rep. Al Swift of Washington (without jacket looking down), and to his
right Rep. Ron Mott!/ of Ohio. Similarly, markup was halted the next day, which fore
shadowed total cancellation of the rewrite late Friday, July 13.

Extra, Extra . . .

- Alleging payola, the FCC set Booth American Broadcasting’s WJLB-AM & WMZQ-
FM/Detroit for hearing last week. The Commission is also looking into 1) misrepresenta-
tion to the FICC, 2) conflict of interest, and 3) inadequate supervision of foreign language
broadcasts

. The FCC designated also WHAV-AM-FM/Haverville, MA for hearing last week.
The FCC will examine if the station lied about the duties of its Assistant Manager and/or
discriminated against females and later harassed those who cooperated with FCC field
investigators

The Broadcast Bureau was given back its recommendation to go ahead with the
distress sale of WDAS-AM-FM/Philadelphia to United Broadcasting Co. The bureau has
had a competing application on hold since Nov. *78. (Bill Speed, R&R’s Black Radio Editor,
concludes an interview with WDAS attorney Fred Cooke on page 38.) . .

Based on several incorrect filings by District Broadcasting along with an incorrect
FCC release, R&R incorrectly identified WOOK-FM/Washington as WOOK-AM in last
week’s story ““Battle for Washington AM”

FCC decided last week to study excessively loud commercials again. The Commis-
sion has had a 14-year policy objecting to them, and said there are devices which the FCC is
developing that will override ‘loudness.” Comments are due Dec. 15

FCC Asked To Include Clear Channel Inquiry In Context
Of All Studies Relating To The Spectrum
(* indicates clear channel stations)
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ments, say their services can’t be duplicated, even if new stations are created. They list
service to America’s: 1) so-called “white areas” which cannot receive any radio signals
because of terrain; 2) truckers, most of whom drive at night and unload during daylight:

3) insomniacs, many of whom visit faraway cities via late-night skywaves: and 4) millions ‘ I

of tourists.

In addition, the clears point to an impressive record of service in times of emergency
or disaster which they say can’t be matched if their signals are restricted. Many stations
want more power. For example, CCBS, Cap Cities and CBS asked the FCC to grant them up
to 200kw

Special interests: A few broadcasters attempted to turn the clear channel debate into
a pnivate request for FCC aid. For example, KFQD/Anchorage would like to boost its
power from 10 kw to 50 kw to better serve Eskimos, while WSKY/Asheville, NC wants
more power to broadcast to remote Appalachian.villages. .

In addition, to the current FCC inquiry, the clear channel debate has been discussed
in both the House of Representatives and the Senate during recent testimony on restruc-
turing the Communications Act of 1934. Only S. 622 specifically mentions protection for
clears. With H.R. 3333 having been scrapped, there remains one bill favoring daytimers
sponsored by Rep. Paul Findley (R-IL), introduced Feb. 2, and another for clears intro-
duced by Rep. Bill Boner (D-TN)

People

New York

New officers of All-Industry Ra-
dio Music License Committee, which
negotiates broadcasters payments
to ASCAP and BMI, include veteran
committee members Bob Henley,
Pres. & GM, WGN/Chicago (Chair-
man) ; Don Thurston, Pres., WMNB/
North Adams, MA (Vice-Chair-
man); and Ken Frankl, VP/Gen-
eral Counsel, RKO/New York (Sec-
retary-Treasurer).

Washington

Jeff Malickson, from the FCC’s
Complaints & Compliance Division,
and Mary Catherine Kilday, spe-
cialist on the network inquiry staff,
named legal assistants to Broad-
cast Bureau Chief Dick Shiben.

NEW TOMB FOR GRAND OLE OPRY —
Publicity on clear channel debate taken from
a recent cover of Nashville magazine.

—
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WLCY deb 31
Q105 odd
KRBE on

293 on

KSLQ 32-27
KBEQ on

KHJ 29-25
KFl add
KEARTH deb 26
KFRC on
B100 add
KJR odd
KUPD add 30
KOPA add
13Q odd
JB105

WKEE on
WPST add
14Q add
WHYN odd
WICC deb 27
94Q 29-24
WAYS aodd
WAXY odd
WAPE odd
WIRK add
WTIX aodd
WRVQ 28-20
wBBaQ on
WHBQ on
KNOW add
WFMF odd
KXX106 deb 26
WRJZ deb 39
WNDE odd
KZ93 odd
WISM on
KJRB add
KCPX add
KROY on
KRKE odd
WLBZ deb 31
WEEO deb 30
14WK deb 39
WCIR on
WAGQ odd
WRFC add
WSEZ add
WFOM add
wCGQ on
WISE add
WANS 34-29
WLEE add 30
KKRC odd
WSPT deb 29
KCBN add
KBDF add
KRLC deb 28
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ROBERT PALMER
“BAD CASE OF LOVING YOU”

Produced by ISLAND
Robert Palmer On Island Records Distributed by Warner Bros.
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WHAI'S NEW

MCA/Songbird Gospel Label
Takes Flight

MCRA Records has announced the formation of the first gospel label by a
major record company; MCA/Songbird Records. The new label will be headed
by Executive Director Michael Ehrman., attorney at MCA Records for the past
year-and-a-half, with Doug Corbin and Chris Christian named Director of
Promotion and Product Management and Director of A&R, respectively.

Corbin formerly served as Vice President of gospel label Lamb and Lion
Records, while Christian has been a singer, songwriter and producer of B.J.
Thomas and the Boone Family as well as others.

In making the announcement, MCA Records President Bob Siner com-
mented, “Gospel is a form of music virtually ignored by major labels which
have the marketing toois and resources to help develop it. We look forward to
a long and creative venture with MCA/Songbird, knowing that it has the
potential of being the best of its kind."”

Ehrman and Doug Corbin, MCA Records President Bob Siner and MCA/
Songbird's Chris Christian.

St. Louis Site Of NAB Radio
Programming Conference ‘79

The 1979 National Association of Broadcasters Radio Programming
Conference will be held September 9-12 at Stouffer's Riverfront Towers in
St. Louis. Registration is $175 for NAB members; non-members: $350. On-site
registrations will be $200 for NAB members and $400 for non-members.

Scheduled activities for the four-day event include 10 format rooms, 20
workshops, two working luncheons and general sessions as well as hoepitality
suites and entertainment. For further information contact the NAB's Radio
Department at 1771 N Street NW, Washington, DC 20036 or call this toll-
free number: 1-800-424-9605.

Metz Named Exec. VP

At Midsong

| Stephen Metz has been named Executive Vice
President at Midsong Records. According to Mid-
song President Bob' Reno, who made the announce-
ment, Metz will be heavily involved in the financial
and day-to-day business operations at the label.
While in his new position, Metz will continue his
association with Rapp/Metz Management.

Friedman Upped
To Sr. VP
Rogers & Cowan
Music Div.

Sandy Friedman has
been promoted to Senior
Vice President of Rogers &
Cowan’s Music Division.
Friedman has been with
r the public relations firm for

seven years as a Vice Presi-
[ dent and comes to his new

position from his post as
Publicity Director. In his
new post, Friedman will
continue to work with the
tirm's major music clients,
and will assist firm Presi-
dent Warren Cowan as
well.

.Drive—Thru Recofa Stores?

Perhaps the most ostentatious concept in current record merchandising comes, appropriately enough, from
Austin, Texas, where there are presently five drive-thru record stores. Operating under the name Boogie Thru, the
stores (pictured) carry about 1000 different titles with most LP's listing for $5.75 and most 8-tracks listing at $6.75

Owner Dan Collins described the operation as similar to Fotomat, noting that the stores stock “a full line of con-
temporary music, basically what people hear on the radio” and that sales of 8-tracks dominate LP’s by almost five to
one. Collins added that the idea has been extremely successful (plans to carry singles are on the horizon) and men-
tioned that, in time, the outlets would be franchised.

Stars Come Out
For Ampex Tapes

The Ampex Corp. has signed four
popular recording artists, Blondle,
the Blue Oyster Cult, the Atlanta
Rhythm Section, and Alicia Bridges.
for its upcoming "Tape Of The Stars”
ad campaign on behalf of the com-
pany’s consumer tape products. Ra-
dio spots will air in most of the coun-
try's top markets when the artists’
tour in the fall, with newspaper ads
scheduled to run concurrently. In-
store displays and p-o-p items will

$30 Million Market For Cosmic Candy

General Foods is currently using Phoenix as a testing site to determine
the feasibility of marketing "Pop Rocks” and “"Cosmic Candy” on a year-
round basis. Previously, GF has taken advantage of the carbonated candies’
fad appeal by moving them in and out of markets. Now, GF hopes to
encourage enough repeat purchases to obtain 8 $30 million business from
the "psychedelic” sweets as well as year-round distribution.

CBS Makes 2nd Quarter
Comeback

also support. [ CBS Inc. came off a slow first quarter to report record sales and
,;‘ earnings in the second quarter of 1979, chalking up the best three months
/.q. in the firm's history. Revenues for the first half also reached record levels
’ = but first-half earnings dipped below those of last year's due to the firmn's
. Y weak first quarter performance.

‘#?‘ |
f

Utilizing the copy, “"More hit al-
bums by more top stars are originally
recorded on Ampex tape than all
others combined,” the spots sing the
praises of Ampex's "Grand Master”
recording tape, used by the endorsing

Net earnings for the second quarter ending June 30 rose 11 percent
to $65.8 million, up from $59.3 million for the corresponding period of
1978, Revenues also climbed 22 percent to $913.8 million from $751 .4
million. The firm's six-month net, however, declined 10 percent to $83.6
million with six-month sales up 17 percent to $1.74 billion from $1.5 billion.

In contrast to the first quarter, when all of the CBS divisions reported
lower profits, the recorded music group was the sole operating segment
which did not better its year-previous performance ‘in the second period.
Sales for the recorded music division jumped 27 percent, primarily due to
a strong performance by the international division, but profits fell off due to
foreign exchange losses, according to the company.

Radio & Records

artists. The concept behind the ads
is that Ampex's quality and perform-
ance characteristics apply equally to
consumer as well as professional
tapes. In addition, all of the partici-
pating pop stars have been awarded
Ampex “Golden Reel” awards in
recognition of best-selling recordings
mastered on Ampex professional tape.

5 Cent
Phone Calls

Nickel phone calls, formerly a
thing of the past, will soon become
a thing of the future in Philadel-
phia and Pittsburgh. However,
there's (as always) a catch. Calls
from public phones will cost a
nickel for one minute, meaning
that three-minute calls from public
phones in both the City of Brotherly
Love and the Iron City will now
cost 15 cents. The scheme is the
brainchild of Bell Of Pennsyl-
vania, who asked to test the plan
on selected telephones. Now if
they could just bring back nickel
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WHAI'S NEW

Gannett/Combined Name Five Top Execs

Following the completion of its acquisition of Phoenix-
based Combined Communications. the Gannett Co. has
created a five-man office of the chief executive to oversee
their broadened media empire. Gannett’s purchase of
Combined, announced in 1978 and involving a stock
transaction estimated at $362 million, gives Gannett
ownership of 80 daily newspapers, 12 radio stations and
seven TV stations in addition to several research services.

The five members of the newly-created office are:

tive Office; Kar] Eller, President of the Chief Executive
Oftice/Combined; John E. Heselden. Sr. VP/Chief of
Newspaper Operations; Douglas H. McCorkindale, Sr.
VP/Chief Financial Officer; and John C. Quinn. Sr. VP/
Chief News Executive. Neuharth and Eller retain their
previous titles while Heselden was formerly Sr. VP of
Marketing for Gannett. McCorkindale and Quinn also
served at Gannett as Sr. VP's of Finance & Law and News, ,
respectively. Eller is the only Combined representative on

Allen Neuharth, Chairman/President of the Chief Execu- the board.

LESS CAN BE EQUAL
Are 10-Second Spots Effective?

According to a recent study compiled by the marketing research firm of
McCollum/Spielman & Co.. Inc.. 10-second messages do a commendable job
relative to 30-second commercials and at their best "can be almost as effective
as 30's.” Ten-second spots have historically been used primarily as reminders
and to promote brand awareness, but 10-second messages can be highly
efficient and far more economical than 30's, they conclude.

Statistics show that the average 10-second spot operates at 73 percent of
the level of the average 30-second spot in its product class for registering the
brand/product name. In total communication impact and motivational in-
fluence, the typical 10-second spot proved to be 68 and 63 percent as effective
as a 30-second spot respectively. Most “cream of the crop” 10-second spots
are the offspring of very effective 30-second spots and did 70 percent of the
job of their lengthier prototypes all around

Hints for the effective construction and production of 10-second spots
suggested by McCollum/Spielman include restricting the copy to one main
claim or benefit, emphasizing product name and, when available, using
mnemonic slogans or refrains from jingles.

Gents ‘N’

Groceries

With the increase in working
women, more and more men are
doing the shopping nowdays, as
advertisers should be aware. Ac-
cording to the Factline survey on
supermarket habits, during which
404 married couples were inter-
viewed while shopping, 30 per-
cent of the men queried regularly
did the grocery shopping alone
and an additional 20 percent
regularly went with their wives to
get groceries. Furthermore, the
survey found that men are most
influential when it comes to
shopping for health foods (yogurt,
wheat germ and high protein
cereals), cheeses, and snack foods.

- " - » - .
D.J. Defends
Duke

While debate over John Wayne's
politics delayed the unveiling of a
mural painted by local artists in
Sheffield, England recently, the
Duke found a defender in local ra-
dio disc jockey Martin Kelner.
who stepped forward to pull the
cord which unveiled the mural
when Sheffield city councilman
William Michie refused to do so

Painted as a tribute to the late
| American film star, the mural de-

picted Wayne in action with a six-

shooter as part of larger Hollywood

mural located in an underground
' pedestrian walkway. Councilman
| Michie refused to take part in the
ceremony, saying "I don't mind
plastic heroes, but they become
dangerous when such figures with
right-wing views become real life
in American politics.”

Kelner quickly took his place,
commenting, "I don't honestly see

John Wayne as a threat to the
Shetfield Council.”

1
|
|
|

Casablanca, Universal Enter
Film Production Pact

Casablanca Record and FilmWorks has entered into an arrangement
with Universal Pictures whereby Universal will finance and distribute Casa-
blanca films worldwide as well as releasing domestically pictures which Casa-
blanca finances on its own. The Casablanca/Universal pact comes hot on the
heels of Casablanca’s decision to depart with its former distributor, Columbia
Pictures. when their contract expired.

Sources indicate the deal is for a five-year period with room for extensions
and that Casablanca is to deliver a minimum of six films per year. Projects
which will begin fall production include: "Six Weeks," starring Sylvester Stal-

lone and Jacqueline Bisset with David Selzer scripting from Fred Stewart's |

book; and "King Of The Mountain" starring Brad Davis. Marvin Hamlisch
and Giorgio Moroder will score, respectively, and Casablanca will market
all soundtracks to all films produced under the arrangement.

MCA Pacts LAX Label

MCA Records has announced the signing of a manufacturing, distribution,
and marketing agreement with L.A. International Records. headed by Steve
Gold and Jerry Goldstein. LAX will be releasing jazz, R&R and disco pro-
duct beginning in late August. According to Gold, LAX will announce several
administrative and promotion appointments shortly.

Under the terms of the agreement, MCA will manufacture and distribute
the LAX catalog in the U.S. and Canada or Canada only, depending upon the
product. LAX's existing catalog of 12 albums includes LP’s by Eric Burdon.
Jimmy Witherspoon. Robin Ford and War with eight War albums plus one
Lee Oskar LP to be distributed in Canada only.

Pictured at the pacting as they examine the contract's riders, which were
so detailed they required a computer’s analysis, are LAX co-principal Steve
Gold, MCA Records President Bob Siner and LAX co-principal Jerry Goldstein.

Conwverse With Computers
In BASIC English

Talk to your computer, get to know him (or her), make your computer
your friend. All this and more is possible with the aid of Radio Shack’s
“TRS-80" voice synthesizer. Simply attach this unit to your “TRS" home com-
puter and your home computer will be able to speak to you in recognizable
electronically produced speech. Programming is in BASIC and the voice
synthesizer’s price is $399.

LIFE AT THE TOP

Big Bucks, Bonuses
Boost Exec’s Checks

Although the struggle for the legal tender can be an arduous and lonely
one, for some its rewards are bountiful. There were tive corporate leaders who
made $1 million in 1978, four more than the year before, and according to a
U.S. News & World Report Economic Unit study there will be even more
millionaires in 1979.

The survey of 361 leading companies found that total pay (salaries plus
bonuses) of the 337 corporate chairmen in the survey ranged from $50,000 to
$1,055,938 in 1978, and that the typical chairman made $366,091 (an in-
crease of 18.8 percent from 1977). The survey further stated that pay of the
typical top-level executive jumped 13.8 percent last year, while the wages of
the private worker went up 7.8 percent. The median pay of the 291 presidents
was $298,333, and of 335 VP's, $208,527

The exec with the largest overall paycheck last year was Edwin A. Gee.
President of International Paper Co.. who made $250,000 in salary and
$850,000 in bonuses for a total of $1,100,000. Henry Ford II, Chairman of
Ford Motors; Steven ]. Ross, Chairman of Warner Communications: R. Hal
Dean. Chairman of Ralston Purina: and Phillip Caldwell, President of Ford
Motors, round out, the exclusive million dollar club for 1978.

— 1
|
|
|
|

NARM Sets Regional Meetings |

L~ |

The National Association of Recording Merchandisers (NARM) will
kick off a series of regional meetings beginning August 13 in Seattle. Purpose
of the meetings, which will be held in over 20 markets between August and
October, is to augment merchandising capabilities as well as to bring the
sellers of recorded music “closer to the pulse of the music industry.”

Participants will include record labels, retailers, one-stop distributors,
rack jobbers and others involved in the retail branch of the music industry.
Admission to the meetings is free to the organization's members.

Among subjects on the docket are "Turning Radio Advertising To Record
Profits,” the resurgence of newspapers in capturing the 18-24-year-old record
buyer, “Creative Merchandising,” the “Implications Of Bar Coding To The Rec-
ording Industry” and “Tape Buyers : What We Know Today; What We Expect
In The Future.” In addition to the Seattle and Los Angeles markets, the
one-day meetings will take place in San Francisco, Dallas, Houston, Miami,
Denver, Minneapolis, Toronto, Boston, Nashville, Charlotte, New Orleans,
Cincinnati, St. Louis, Atlanta, Cleveland, Detroit, Chicago, New York, Phila-
delphia, and Washington, DC.

“Mother Jones” To Produce
Syndicated P.A. Programs

Mother Jones magazine will be syndicating two five-minute Public Af-
faire/All-Other-Programming programs, based on articles in the current issue of
the magazine, per month. The programs are available free of charge and
satisfy all FCC PA and/or AOP requirements. Mother Jones Audio is avail-
able on a bartered-exclusive market basis.

Mother Jones Audio is directed by Diana Dillaway with writing, produc-
tion, and narration by 12-year broadcast veteran Larry Johnson (former News/
Public Affairs Director at KSJO/San Jose. Public Affairs Director at KNDE/
Sacramento, and Program Director at KTYD/Santa Barbara). Topics will
reflect the investigative, activist tone of the magazine, with scheduled topics
to include nuclear power, infiation’s effects, the energy crisis, the status of
marriage today, foreign policy intrigue and atomic terrorism. Interested sta-
tions should contact Larry Johnson, (805) 966-9857.
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Owens

Pop/Adult Identity Crisis

Curl-Bob, the free-lance mailman who delivers things to the
Gary Owens Column, looked up from his squatting position on
the floor with a fact that looked like it was filled with broken

commandments.

For indeed it was, he mumbled . . . “Boy, Garish . . .
you got some more letters and things for that crap you write in

Rodeo and Retards!

After disposing of Carl-Bob with a
furtive .41 Magnum to the anal area
I also ripped open this week 's cor-
respondence
Joe Benson has come up with an-
other interesting question. He writhes
"Gansh, having listened to you ex-
tensively and waitched the changes in
music Programming in recent years, as
it pertains to MOR or Pop/Adult or
Adult Contemporary . how does a
personality such as yourself make the
change, say to playing Blondie, when
five years agu we attracted 4 solid young

adult base playing true MOR music?"

(Joe remembers ten years ago when
KMPC was playing a lot of Steve and
Eydie and Lennie Dee.} He continues

“"Medium and small market guys
waited till “Crystal Biue Persuasion”
by Tommy James & The Shondells
was No. | for four weeks before they
would even consider playing it on an
MOR station.

Joe wants to know does such a dras-
tic change affect the personality?

He feels that playing the same tunes
that attract teens and the 34-49 demo-
graphic or any other mass group would
tend to remove the impact of the per-
sonality, because it makes the masses
too “music’’-conscious and not “per-
sonality’"-conscious.

Well, Gosharoonies, Joe. you've asked
Undle Gary a whole lot of questions early
in the morning. But apparently many
people agree with Mr. Benson's thoughts.
Including Golden West Broadcast-
ers . . . KMPC and its other P/A
stations are taking their facilities back
to their “Traditional Roots™ (starring
LeVar Burton).

I do believe, however. that a real
personality can play any kind of music
without altering his style. Most tradi-
tional MOR air personalities do best
when their charisma is above and be-
yond the music.

It does seem incongruous that a 49-
year-old businessman who is tooling
home on a hot afternoon in his luxury
automobile {part of your MOR target)
has just finished listening to a major

leagnie basehall ganie and has then heard
his favorite P/A personality play the
Kinks, Rod Siewart und the Rolling
Stones in succession.

One {actor common among the lead-
ing middle of the rouders is saleability.
Even if the ratings are not great, their
name and reputation alone will usually
assure the sales dept. of many bucks in
the billing (and that is the End that
the Means have been searching for}.

Wanting w do radio is very important.

One longtime broadcaster recently
made the public comment on his retire-
ment that being a disc jockey was the
lowest rung on the show business ladder

and he should know, because he
had been a deejay for 30 years at that
station.

Now., that is a wonderful bit of bo-
gus hunulity, but it demeans our broad-
casting business . . . all of us should
be proud to be a part of this 4 billion
a year industry! 1n Hollywood, where
you can see 8 Warren Beatty doing some-
thing in his car, or a Raquel Welch
undulating into a nitery . . . perhaps
the radio profile may not be as high
as in other cities. But in proper per-
spective, the air personality is the War-
ren Beatty and/or Raquel Welch to lis-
teners.

I suppose 1 could have stopped doing
radio about 12 years ago. but I truly
enjoy the business . . . as in the case
of observing a beautiful sunset . . . it
gives me a natural high.

Epilogue:

With the opportunities to expound
on media in national magazines and
newspapers, while being interviewed
about the more than 500 network TV
shows I've been lucky enough to be on
. . . NEVER have | put down radio.
(Some hyphenates go out of their way
to shuffle it aside like a cretinous cou-
sin. }

Don't be ashamed of your business
as a broadcaster . . . and many years
from now when you speak of this col-
umn . . . and you will . . . please
be kind!

JACK THAYER NAMED PRESIDENT OF NBC RADIO —
Leaves Nationwide Communications to accept new

post.

JOHN ROOK RESIGNS AS HEFTEL NATIONAL PD —
Exits to “pursue other business Interests."

NUMBER ONE AIVE YEARS AGO — ""Rock The Boat" —

Hues Corporation (RCA)
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25% Of TV Time Nonentertainment, FCC Finds

The FCC has released an analysis of TV programming during a randomly-chosen composite week, and found that
24.9% of the average commercial TV station’s 8am-midnight programming Is devoted to something other than enter-
talnment and sports. That figure drops to 19.5% dunng prime time, with 8% being locally-produced material. Of the 24 9%
Bam-midnight figure, 9.2% of the programming is news, and 4.2% is public affairs

MUSIC ON TV: Abba joins “Midnight Special’ July 27 Raydio is on “Merv Griffin* July 24 Shaun Cassidy
is aiso on "Merv" July 31, plus “Mike Douglas” August 9 “Saturday Night Live” repeats feature Devo August 4 and
Rickie Lee Jones August 18

CBS and ABC spiit up the top ten in the Nlelsen ratings race for the week ending July 8, with ABC taking six
places but CBS grabbing the first two with ‘The Jeffersons™ (scoring exceptionally well in reruns after a lackluster
regular season) and “Alice.” Third was ABC's suddenly-hot news show "“20/20," followed by 4) "MASH" (CBS) 5) “Carter
Country” 8) “Mork & Mindy" 7) “Angie™ 8) “Three's Company" 9) “Barney Miller" and 10) "WKRP in Cincinnati”’ (CBS)

ABC won its customary victory in Arbitron’s New York, Los Angeles/Chicago rating sufvey for the week ending July
8. but CBS gave the leader its toughest battle in some time. CBS and ABC spilit up the top ten in New York, with CBS’s
“The Jeffersons” coming in first, followed by 2) “Angle" tied with “Three's Company" (both ABC) 4) "Alice* and “One
Day At A Time" (CBS) tied with “Mork & Mindy,"” and 7) a four-way tie between ABC's “Barney Miller” and “Laverne &
Shirley” and CBS’s “All In The Family” and “Moses The Lawgiver.*

In Los Angeles, ABC took seven out of ten, including the first four spots: 1) “Mork & Mindy” 2) “Barney Miller”’ 3)
“Angie” and “Carter Country" tied. Next came 5) CBS's “MASH" “Alice,” and *“The Jeffersons" tied with ' Three's Com-
pany,” and 9) a tie between ABC's “Fantasy Island” and *20/20.” Chicago went 8-4 for ABC, but CBS had the top two
shows, 1) “WKRP In Cincinnati” and 2) “Lou Grant." The rest of the top ten: 3) “Barney Miller,” “Carter Country,” “20/20
“MASH," and two news shows {one ABC, one CBS) tied, and
9) a tie batween another ABC news show and “Three's
Company.”

OVER TO YOU, ROGER — Suz/ Quatro grimaces (or laughs,
as the case may be) at a Roger Voudourls remark during the
taping of “Midnight Specilal* recently. Quatro was host, Vou-
dourls guested.

VTIDBEODOOF®:

This new column Is desligned to keep R&R readers abreast of the latest home video products and programs avallable

Japanese electronic giant Toshiba plans to enter the home videotape market in 1980 with a radically different
design from elther VHS or Beta. The Toshiba unit festures a continuous tape ioop only 17 seconds long which con-
tains 220 separate tracks, each with pictures and sound. Prototypes have been moditied to play for two hours and
the firm claims four hours of playing time is possible . . . If you live In L.A. and your VCR is fouling up your cable TV
reception, you couid pay up to $25 for a service call. The L.A. City Council recently voted to approve such service
charges after Theta Cabie of California complained that an undue number of service calls relsting to subscriber-
owned equipment was becoming a *‘serlous drain’’ on ‘‘customer service resources.” The Councli’s decision may
establish a precedent applicable to other markets . . . According to Videography magazine's survey of selected U.S.
retall outiets, the Top 10 best-selling prerecorded videocassettes during June were 1) ‘““M*A°S*H’’ (produced by:
20th Century-Fox/distributed by: Fox subsidiary Magnetic Video) 2) *“The Sound Of Music’’ (Fox/Msg Video) 3)
“‘Patton’’ (Fox/Mag Video) 4) ““Toral Toral Tora!l’’ (Fox/Mag Video) 5) *“The Longest Day’’ (Fox/Mag Video) 8) *‘The
King And I’* (Fox/Mag Video) 7) “’The Wild Geese’’ (Allied Artists/Allled Artists Video) 8) ‘‘The French Connection’’
(Fox/Mag Video) 9) *‘The Story Ot O'’ (Allled Artists/Allied Artists Video) 10) ‘‘Deep Throat’’ (Plymouth Distributors/
int’i Home Video Club). VHS won the battle of the formats for the month, 72 percent to Beta's 28 percent.

BY BOBBY OCEAN

NEW DOG, EW?  § = ]
LETS SEE IF HE'G Youir THINK
TWICE BEFORE You
GTART NAME-CALLING
NEXT TIME, NERF -
PRAIN...

W RGER! W
MONE! A TERRANCE ! !

WRATS THE WEATHER OUTLODK
FOR TOMOROW?
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THE THEORY
THAT WORKS:

First 3 Days--Big Phones

First 7 Days-- Exciting
Retail

First Month--Top 5!

“THIS IS LOVE"

WRKO add KRKE 6-5 WPNO #1 for 6 weeks WLACon KMGKon
13Q add WJBQ 1-1 WIGY 21 KUHLon KLEOon
B100 on WGUY 20 WAQY #3, was #1 for2weeks WVOLon KCBN on
KC10130-25 WLBZ6 WXXXon WMGX#1
PRO-FM 18-12 WHEB 24 on WzDQon WBBX #1
JB105 13-12 13FEA 6, was #1 @ KLSSon WLAM #2
WHYN deb 36 WFLB add KCPl on

WFLIdeb30 WVBF33-29 A Skys The Limit Production WKZQ on

KMJC deb 28 Dist. By Phonogram/Mercury Inc.
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A FREE BONUS TO
ALL SUBSCRIBERS!

o&

Rad
Records

Presents The New

The R&R Ratings

Report

*The Industry’s Most
Comprehensive Ratings Analysis

*New Easy-To-Use Compact Size

*ARB & Burke Market-by-Market
Breakdowns and Summaries

of What Happened and Why

eInterviews and Tips on Getting
The Most From Your Ratings

*Format Comparisons

*Much Much More!

Advertising Deadline
Radio: September 6
Records: September 13

RE&R/Friday, July 20, 1979

Brad Messer’

Rip "N’ Read

Oil Cartel Nations: A Bunch Of OPECers?

Lust week I wrote about Demographic News, the buzz term for consciounly tafloring news content and style to the
target audience,

The age span of the target people tells only part of the story. though, because people have regional. ethnic. religious.
social, economic, cultural and a million other chartable differences and similarities . . . and those sometimen subtle traits go
beyond demographics into psychographics.

A beer-drinking ranch hand in the West Texus plains surely has a different psychographic profile than a speed-snorting
street person in East Los Angeles, even though they 're the same nge.

We survive and succeed us new reporters on the radio because (a) we are so similar to our station's listeners that we
naturally know their interests and automatically reflect them. or {b) because we study the psychographic profiles relentiessty
and with cold calculation match content to perceived audience interests. As each of us grows older the crossover point
arrives: we either remain an outdated wethead or move along to the dry look. so to speak.

If you're, say. 35 years old, working for a acreaming teenybop station aiming at people under 17, you are probably
already doing *'b” from above or you're considered an old fart by the kids who listen (and your boss would probably like to
get you replaced with someone who can relate to those kids). [t is inevitable that a working reporter will sometime come to
the crossroads. and have to choose between covering what's personally relevant and what's mass-appeal.

What if your boss strolls in with a hot idea for a series on UFOs or the Bermuda Triangle or astrology? If those subjects
personally interest you, great. If they don't interest you but you know they'll be interesting to your listeners . . . crossroads
time.

And a tricky. complicated decision with no obvious Black-or-White answer . . . just those varied Shades of Grey. If
you decide “‘yes" on the Bermuda Triangle series, but you've studied it so thoroughly that you know there are actually no
more mysterious events there than in other equally-traversed sections of ocean, you're then faced with the toughest
decision of all for some people: do you sell out and do a shallow but sensational series about the Great Mysteries of the
Bermuda Triangle (which your PD and mass audience will love), or do you hecome a Truth Crusader and create a well-
documented explanation of how there's no mystery at all, and it's just a popularized myth created mainly by sensationalist
sellout writers who've stolen so much material from one another and put it in print that it has become “truth*’ by virtue of
mass inbreeding?

Jeez. that was a long sentence. wasn't it. So we have the boss wanting a story on a sensational subject and you deciding
whether 10 say what you know your audience wants to hear, or tell ‘em something they're probably not gonna believe even
if it's really true. That's where psychographics come into the decision-making process. You khiow you're not going to do
anything you'd consider selling out. of course, so you think long and hard about who your audience really is Out There. Not
what age they are as much as what their level of sophistication and education is. Those vary very much in different markets and in dif-
ferent parts (target audiences) of the same market. The newsperson with a 49-plus target in a bedroom community of scientists
and educators may wisely choose to pull no punches and shoot straight with the hard truth and to heck with the minority
Laverne and Shirley element of the community. The newsperson targeting 18-34 rednecks with an average of nine years of
schooling may choose to do a more Paul Harvey-ish presentation, devoting about 90% to an interesting recounting of one of
the more sensational Bermuda Triangle mysteries. then about 10% to the surprising truth about that one. Essentially, using
more sugar-coating before getting to the real medicine.

The newsperson aiming for the teenyboppers will do well to-keep in mind that the herd instinct is overwhelming, and
the 17-and-unders just aren’t going 10 absorb a whole lot that doesn't easily fit their current ideas, so it might be best to let
discretion outweigh valor and choose a less-commonly-misunderstood topic to talk about.

That is not the world's most idealistic way of looking at the editorial process, but I think it’s a fact of life, that we all
have to (a} know our audience by being it or (b) know them by studying them . . . and from there deciding how or whether a
story ior a record or a promotion) fits the psychodemographics of the audience.

Do you call them the OPEC countries. or the OPECers? Executives, or bigwigs? Drug Abusers. or tokers? Some part
of the word-choice decision might depend on the demographics of your audience but more depends on the psychographics . . .
and of course your own good taste. The real masters of the craft of mass-appeal journalism are those who best combine
sugar-coating and medicine so the product is not only appealing but intellectually nutritional too. To do that well we must
know that different ages have different nutritional needs and varying tastes for sugar. so what's right for one, isn't for
another. Doing right isn't difficult. Knowing what is right, is.

A Quick Trip From Monday To Friday

Monday 7-23: is the 75th anniversary of the ice cream cone. the 114th ann'y of the Salvation Army, and almost
unbelievably the 2755th ann’y of the first Olympic Games staged in 776BC. The first typewriter patent was 150 years ago
today (1829). Don Drysdale 43, Tony Joe White iwrote “*Polk Salad Annie") 36.

Tuesday 7-24: Ruth Buzzi 43. Collins, Aldrin and Armstrong returned to Earth from the Apollo-11 moon
mission a decade ago (1969).

Wednesday 7-25: is exactly five months in front of Christmas and I have yet 1o see the first Yule merchandise
display. but any day now. eh? Bleriot flew the English Channel 70 years ago today. Wyoming became a U.S. territory in
1868. The first home movies were shown this date 1923,

Thursday 7-26: brings Mick Jagger to the first day of his 37th year. because he's 36 today. We occidentals figure
age so weirdly. Stanley Kubrick turns 51. The first nuclear test ban treaty was signed by the U.S.. Great Britain. and
Soviet Union this date in 1963. Fidel Castro got his Cuban Revolution going in 1953.

Friday 7-27: The end of the Korean War in 1953. The House Judiciary Committee voted to impeach Nixon in
1974, precisely fourteen years after the day he was nominated to run (in 1960} against John Kennedy. Bobbie Gentry
(*Ode To Billy Joe") is 35. Nick Reynolds (Kingston Trio) 46.

Readers wishing to contact Brad Messer may do so ¢/o0 Radio & Records,
1930 Century Park West, Los Angeles, CA 90067
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E LETTERS . . . 2
W " Joey Mitchell, KRAK. “kKRAK s buying me some back 1ssues from you. Must be %
the fact we came out number 1 inthe A .M. for TSA 18 ptus n both men and wonmen ':-

P.0.Box 25-8868 Thankstothe WEENIE Thanks again (or great service

Honolulu, :
e~y Jocks. ..write today for free samples.
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Rock and Roll Dancin’. .

the new single from

El

BECKMEIER
BROTHERS

from the explosive debut album
BECKMEIER BROTHERS
Produced by Chris Brunt

Co-Produced by Freddie Beckmeier and Stevie Beckmeler for the Robert J. lvie Organization, Inc™
E xecutive Producers: Robert lvie and Bruce Bird

OUT OF THE BOX ADDS AT:

240 BJ105 WANS WGUY
KBEQ KXX106 KX104 WLOF
wWBBOQ KREM WRFC V97
WAPE WFLI WISE KQEO
WIFE WERC WIGY WFOX

On Casablanca.Record and Fiimworks

NBLP 7147
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ReSearch Design Considerations

fter a one-week hiatus to address some

possible research priorities for Disco sta-

tions, we are back on stream with the
continuing series dealing with “The Complete
Market Research Study.” In this week’s column,
and for the next several weeks, | will be covering
various aspects of research design, which is ba-
sically an overall “game plan” for a research
study. Examples of the kinds of topics I’ll be dis-
cussing which fall under the general heading of
research design are:

* Advantages and Disadvantages of
Telephone, and Personal Inter-
views

* Constructing Questionnaire Items

he primary importance of the research

design is to ensure that the research study

addresses the problem which has been
defined for investigation. There are many dif-
ferent levels of research design, but most designs
can be grouped into the following three cate-
gories:

Exploratory Designs

|

‘ Descriptive Designs
| Causal Designs
( These three types of research designs are listed

in order of increasing sophistication and cost
Most market research is ultimately aimed at de-

particular station is doing well. This is the old
“two (or more) heads are better than one’ philos-
ophy, and-it works

Focus Groups. | have talked about focus
group discussions with listeners in previous columns,
so | will not discuss this form of research activity
further here. | will point out, however, that focus
groups are only exploratory in nature, although
they are widely misused and treated in descrip-
tive fashion.

All of the above designs are intended only
as idea generators and not as problem-solvers.
Care must be taken to remember that fact at all
times and not to leap from exploration to a con-
clusion.

Descriptive Designs

escriptive designs are intended to give a

“Shapshot” of the marketplace at a given

point in time or, in some cases, a ““motion
picture” of trends in the market. The latter type
of study is referred to as a longitudinal design
and is used to track important data across time.
For example, charting your Burke or Arbitron
rating across successive books or monitoring rec-
ord awareness or “burnout’’ would all constitute
longitudinal designs.

By far the most common type of descriptive
design is the market survey, which comes in three
flavors: mail, phone, and personal interview
Surveys are a cross-sectional (i.e., “snapshot’)
type of design and can be most useful in profiling

“The primary importance of the research design is to en-
|| ure that the research study addresses the problem which
| has been defined for investigation.”

| scription, and very few causal studies are actually
undertaken. However, it is useful to understand
what a true causal study is in order to avoid
| drawing causal inferences from an exploratory
or descriptive study, an all-too-common error

| Exploratory Designs

Exploratory designs are aimed at generating
| ideas and possible explanations for market phe-
nomena. Exploratory designs can be of several
kinds

Secondary Research. A very quick and eco-

nomical way to get a handle on a problem is to
l read previously published information (e g., trade
publications, Arbitron ratings, census statistics).
Many problems which are faced by other radio
stations may be applicable to your situation as
well, and learning about them ““second-hand” is
a good starting point.

Case Analysis. The intensive study of another
parallel marketing situation is often a valuable
exploratory input. Here, the focus might be to
select for analysis a station that has really “turned
it around” and try to ascertain what has con-
tributed to its success.

Experience Survey. In conjunction with the

I

case analysis approach above, it is useful to
pick the brains” of other knowledgeable people
in the field. Talk to other PD’'s whose opinions
you respect and get their assessments of why a

your audience, determining listener lifestyles,
estimating audience satisfaction, assessing the
nature of the competition, etc

Market surveys are really the backbone of
market research, and we will spend more time
discussing them in upcoming columns.

he key feature of descriptive designs

that separates them from exploratory

designs is that they are intended to be an
accurate portrayal (description) of some market.
This implies the necessity for accurate sampling
methods, although unfortunately the bulk of
market surveys are conducted with non-repre-
sentative samples. Just as a snapshot which is
out of focus gives you a cloudy picture, a survey
with a non-representative sample will give you a
distorted description of the marketplace. The
degree and severity of distortion will not be
apparent in advance, however, which makes it
so dangerous. More to come on representative
sampling later — stay tuned to this column.

Causal Designs

The most sophisticated form of market re-
search is the causal design. Causal designs are
used to answer “what if” questions. “What if |
replace my morning jock?” “What if | cut my all-
disco playlist to only 60% disco?”’ These kinds

Stages in the Market
Research Process
I Problem Definition j

Decision To Be Made

Value Of Information

Budget Decision
R ch Design
esear:
.
Sample Design
X

Data Collection

L
|
L
=
2 5 |

Data Analysis
-

I Interpretation
mee)) i
L Decision S B |

of questions cannot be answered accurately by
simple market surveys. What is required is some
sort of experimental setup to try out the pro-
posed course of action and see its actual impact.

onsumer goods marketers do this sort of

thing under the name test marketing.

One popular test marketing fable is that
Proctor & Gamble spent $50,000 on a test mar-
ket to see whether its new Sure anti-perspirant
should be called ““Regular Scent” or “Plain Scent.”
(Regular won.) Few radio stations have the budget
to spend on that kind of research, which is why
causal designs are very rare in general. They are
typically quite expensive.

ausal research can be conducted in “la-
boratory” settings. (It is not true that
disco music causes cancer in white rats
however!) such as the record testing some record
companies use. However, laboratory research is
not the ““real world” and suffers somewhat in
being able to predict actual market response.
The important thing to realize about the
ability of causal designs to answer “what if”
questions is that exploratory and descriptive de-
signs cannot answer such questions. In other
words, even for a very accurate descriptive study,
it is not possible to ascertain what would hap-
pen, exactly, should you vary some aspect of
your programming. You may be able to make a
much better “educated guess” based on descrip-
tive research, but you will never be able to
achieve absolute certainty.

he bottom line: Descriptive market sur-
Tveys are not perfect in being able to
answer all your programming ““what if”
questions, but they are about the best feasible
alternative. Accordingly, we will cover, in the
next several columns, the construction of mail,
telephone and personal interview type surveys,
outlining the advantages, disadvantages, and
implementation of each.

Dr. Richard J. Lutz is Asso
Ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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THE SINGLE

BREAKERS

ROBERT JOHN

Sad Eyes (EMl/America)
74% of our reporters on it. Moves: Up 77, Same 19, Down 2,
Adds 26, including 99X-FM, KVIL, CKLW, KSLQ, KEARTH,
KJR, WHYN, WAXY, WFMF, WOW, KERN. See Parallels,
charts at number 27.

AMERICA

©1979 EMI AMERICA RECORDS, INC. THE ALBlBJo%




In their never-ending efforts, to show up better
in the Arbitron radio market reports, broadcasters
have been known to trv many quick fixes, the latest
being on-air announcments regarding the Arbitron
sweeps. Although they differ in content from mar
ket to market, the announcements are usually
structured to remind listeners who may have a
diary that the diary is important, and that cor
rectly filling it out helps the radio industry in
general and that station in particular. The issuc
cropped up during my years at Arbitron, but with
recent events in Washington. D.C. and Detroit the
affair scems on the verge of becoming a wide-
spread industry problem

Are Diary Announcements “Helpful?”
L Y

For thase stations looking for an edge, it appears
the diary annowncement can be helpul in boost
ng cume, average andience, and time spent lis
tenig. However, there is one major catch — it
ippears that the announcements are an aid only
when just one station in a market runs the spots
When all stations in an area run the same an
noucement, the effect appears to be that any ad
vantage to one station is negated. Let's look at
some examples from Detroit and D.C. to support
mv statements

Detroit/April-Mav 1979

WM]JC was the only station in Detroit to run
m-air the diary announcement promotion. The
announcement ran ten times dailvy during the sur
vev. As vou can see from the following printouts

esearch &

fLeey STATLIONS IN THE AKOVE DAYFART (%)

WANC jumped quite a bit this book. with no
major programming or promotlonal changes
others than the diarv announcements
- '
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Diary Announcements Run

As a result of the showing for WMJC in the
spring book. several Detroit area stations are join-
ing WMJC in running the snnouncements during
the Arbitron summer sweep. These stations in-
clude ABC O&O's WXYZ and WRIF, as well
as WMJC's AM station WHND, WDRQ. and
WOMC. Other stations in the market are con-
sidering jumping on the bandwagon.

What happens when almost all stations in an
arca run the announcements? D.C. may give us a
clue. A little history first. WPGC-AM-FM began
running the on-air announcements in the O/N 78
sweep, and followed that by running them again
in January. WPGC experienced some nice jumps
in cume and average audience, and a slight gain
in overall time spent listening. When WPGC again
ran the announcements during the important A/M
survey, other Washington area broadcasters con-
tered and almost all ran an agreed-upon version of
the statement. In analyzing the A/M 79 results and
comparing to previous surveys, it appears that no
one benefitted greatly, to the exclusion of others,
during the sweep. No one format seemed to prosper
especially, and although WPGC hal another good
book. its time spent listening overall remained at
the O/N level, while cume and average showed
stready growth. Other stations and formats showed
mixed results — those that had been on the up-
swing often continued to go up in the A/M book,
while others suffered

Arbitron’s Role

One gets the fecling that Arbitron is between
a rock and a hard place on this issue. While they
are interested in the integrity of their ratings,
Arbitron also feels there is little they can do to
dictate what broadcasters can air, even during a
sweep. Their position is up for review now.

Arbitron has not totally abandoned this issue.
Last August they did a test in San Diego. where
all stations ran a standard diary announcement.
The test results seem to verify what the A/M Wash-
ington book reveals, namely that when everybody
runs a standard announcement, the resulits of the
survey are not skewed to the benefit of a particular
station or format. However, in light of that test
and the recurring problem now evident around
the country, it is important for Arbitron to test
further and take a strong stand based on the re-
sults of the test. Are there different results in
various dayparts, for example? How about the
daily tune-in factor — do the announcements keep
the diarykeepers more involved on a daily basis
in tilling out their diary, or do they still fall into
the pattern of heaviest diary entries during the
first few days of the survey week? What happens
when only one station runs the announcement?
What role does format play in this situation?

Is It Good For Radio?

What must the agencies and clients who buy

ampant — Are They Worth It?
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Week In Review
II;'rh McCord leaves (VIVK I.W

CK General Manager to soon become General
Manager of Radio Division of Creater Media.
See Page | for inore details.

Arhitron Beefs Up Rescareh
Commitment

Joseph Philport named Senvor Staff Con.
sultant for the Research department of
Arbitron. Philport has served as indepen.
dent comsultant in the past. and will now
be working on research methodologies for
Arbitron. ’

Major Market Radio Scores Coup

Golden West Broadeasting’s rep  division
picks up major new account in expansion
drive. Six Greater Media stations: WIHND/
WMJC/Detroit: - WPEN/WMGK /Philadelphia:
and WGAY AM/FM in the Wasington, D.C.

area will now be repped by MMR. Detroit
and Philadelphia stations were repped by
Eastman: WGAY was repped by Katz. ,

radio time think of all this controversy? You can
bet it makes their job of sorting out media ex
penditures more difficult, and any task that com
plicates that important job is going to result in a
slowdown of growth for the particular medium
affected. in this case radio. Any short-term gains
achieved by a station may, if unchecked, end up
resulting in fewer dollars for radio.

Where Do We Go Now?

Here’s some food for thought to sum up today’s
column:

1. Arbitron needs to further test the impact of
the on-air announcements, and in the meantime
make a statement to the industry regarding their
position at this time. Will they adopt the BRC
recommendation, for example, or will they delist
stations from reports?

2. Stations need to do more to self-police this
situation. Since it appears that if everyone carries
the announcements the individual impact is ne-
gated, radio may want to consider suggestions |
laid out in my first column (5-18), in which I dis-
cussed how to run the announcements so they
really could be public service and help the ratings
companies.

3. Stations and Arbitron need to do some
missionary work with agencies to discuss this issue.
There are too many dollars at stake to leave the
agencies unclear about the impact of the announce
ments or wondering if a good book for a single
station is due to the fact that they were the only
one running the on-air announcement regarding
the survey.

RAM Research

2y cents per person up to a dollar

&A

Dick Warner. President of Augusta. GA-based SAMS Research. wrote in to inquire about
“"Does RAM pav (a premium) for diaries?”

Like Arbitron and most syndicated survey g oups. RAMN does reward diarykeepers with a
nominal monctary amount, included with the diary

his amount is supposed 1o encourage

porsons to faithpully heep and promptly mail back the diary Depending on the history of diary
return from a particular market. the premuan, under RANM s system, may he anywhere from

Jhan Hiber. R&R’s Research
¥ditor (and former Manager
of Arbitron Radio), welcomes
vour questions about ratings
and research. Call Jhan at
213.553-4330 during busines
hours, California time. If you

' care to leave your message or
question  anonvmously,  or
| need 10 call during non-bus-
ness hours in Galifornia, call
and leave vour message on
our 24-hour line. 213-552-
3525 Jhan will get back to
vou ASAP
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Would Like To Dedn:ate
Their Next Single:
“Don’'t Bring Me DOWH o
,_Skylab. |
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When We
Say Maureen
McGovern Is
Coming
ome...

KSTP 30-27 WVIC add
WGCL 34-31 KEYN-FM deb 25

KBEQdeb40  WHB add 28

WFIL on KGW 29-26
KING on KRKE 25-23
13Q add WHEB 40-36
JB105 31-28 13FEA deb 28
WBBF on 14WK 30-25
WKEE on WCIR 18-17
14Q 25-18 WXIL 24-19
WHYN on WAAY deb 30
WICC on WHHY deb 30
WBBQ on WSEZ 38-36
298 31-29 WTMA on
KNOW 20-9 WANS on
WKIX on WLEE 25-22

WRJZ deb 38 KKXL add
WJDX add 30 WROK 39-33

WKY on KENI add
WNDE deb 29 KDZA 40-34
WOW on KQDI 28-25

THAT’S
WHY.
“Different Worlds”

MAUREEN
McGOVERN

Produced bv Michael Lioyd
for Mike Curb Productions

RER/Friday, July 20, 1979
———————

Lots of rumbling regarding possible changes at KSAN/San Francisco. The station already
has a GM vacancy to fill but Street Talk has heard that a new PD is just over the horizon as well!
The major contender for the PD gig is said to be Warner Brothers’ Jackie McCauley, who has an
AOR background at KLOL/Houston. We couldn’t reach McCauley for comment, but current
KSAN PD Abbie Melamed said she could neither confirm or deny the rumor.

Look for Bob Fead to soon take over as head of all domestic operations for RCA Records.
Supposedly the only thing hanging the deal up at the moment is Bob’s reluctance to move to New
York. Current RCA President Bob Summer will move up within the RCA organization.

Dan Steele has resigned (effective August 1st) as P of KTSA/San Antonio after three
months on the job. This one is a case of pure extenuating circumstances, or as Dan put it, “‘an act
of nature.” Seems Dan is unable to sell his former home in Harrisburg (near Three Mile Island)
and is not financially prepared to take a more than $60,000 loss (who i8?). So, reluctantly Dan
tendered his resignation and will return to Harrisburg with no announced future plans except the
arrival of the Steele baby, scheduled for early September.

Meanwhile Mike Scott has been named to PD both KTSA & KTFM/San Antonio for GM
Dan Mason. Mike rejoins Dan from WDMT/Cleveland. Interestingly the two worked together
with roles somewhat reversed when Mike was National PD for General Cinema and Dan was the
Program Director at GCC’s Z-93/Atlanta.

Chuck Browning is the new National Singles Promotion Director for Ariola Records.
Chuck recently left Capricorn during their economic belt-tightening.

In a very surprising move Dan Clayton resigned this week after five years as GM of WBBF/
Rochester. His plans and/or future destination are unknown.

Yet another resignation this week as Bob McNeill, PD at Y95/Tampa since Taft took the
station over in 1978, decided to call it quits. Bob will move to Houston to head up a new electronic
personnel firm called McNeill/Scott Enterprises. Interestingly enough Bob turned in his resigna-
tion last week (7-11) but station staffers where unaware of it as late as this Tuesday (7-17)!

The Eagles are coming . . . the Eagles are coming . . . finally! Yes, the Eagles’ new LP “The
Long Run” (also known as *““The Long Wait”’) is being mixed in Miami. And according to E/A
sales VP Stan Marshall, it will not bear a $9.98 price tag as reported elsewhere.

Ah, the joys of programming near a popular resort . . . Mark Elliott, PD of Q102/Cincinnati,
was vacationing recently at Hilton Head Island, SC and heard WSGA/Savannah’s ace morning
man Chris O’Brien. By now you've guessed that Chris was offered and accepted a job at 0102,
leaving Jerry Rogers in need of a replacement morning man.

This could be a hot one . . . rumor has it that King Features Syndicate (publishers of
*“Peanuts,”” among other comic features) is about to purchase TM Productions in Dallas.

Look for Casablanca in Los Angeles to go to a four-day work week very soon, with Friday
being the **bonus day."” According to Neil Bogart it will save energy and make the company more
efficient. Interesting plan.

And finally, let’s revisit that sometime feature the “‘Street Talk Press Release Hall Of Fame.’
This week's nominee comes from Midsong Records, commenting on the recent passing of Arthur
Fiedler (who was a Midsong artist). To quote directly from the press release: ‘‘Midsong was in
shock over Arthur’s death. as we were in the midst of setting a Bee Gees visit to Arthur in the
hospital.”

CAN THIS REALLY BE THE GUY WITH THE
GORILLA? — Return with us now to those
embarrassing years of yesterday as we make
a quick pitstop in Claeveland, Ohio. This young
man (complate with tab collar and 1°° wide
tie) was the killer night jock at WIXY. Around
twenty years of age, he had just successfully
escaped from the hills of North Carolina to
the bright lights of big-city stardom. Today
he remains shy and unassuming as the after-
noon drive man at TEN-Q/Los Angeles. Yes,
itis Jack Armstrong/

)



@ INFINITY RECORDS

Already an AOR household name

NEW ENGLAND

nnnnn

NS NG® and familiar at Top 40 too. Hear
SNVl (hem sing ‘Hello’...on tour with Kiss
“Hello, Hello, am and Styx.
Hello”

Just Released!!!

!

- oreasorever | Throw this into hot rotation, and

Love lakes Time/Everybody Needs Some |

== catch some strong positive listener
response.

KNOW deb 31  3WD 40-32 KWEN on
WFLB add WANS on LP WIFC on
13FEA on WGNI on WKAU on
4 s w WCOS add WVLD add WINW add
D on t Th’ (. Our WTOB add WZDQ on LP

Love Away”’

JUT
CHODELLAT R  Make the move to play this record and

wicocowe | watch the Top 10 motion.

Going Throug;ﬁ 'The Motions
e e bowt o g WHBQ add  WNOE deb 40 WANS 31-27 WCGQ on

,lGoing Through f"’oﬁ:ﬁ.ﬁ WISMadd ~ WRKOon  WRKR28:22 WFLBon

Th e Moﬁm sll % pry | WSEZadd  KTLK on KSLY deb29 WTMA on
] WFOMadd WLAC on WCIR on .
" £ f KDZAadd — K10431-28  WXiLon  Sc€ Others Getting
N KFRC deb29 WISE 31 WRFCon  Significant Action

The music is hot, and will smoke
out listeners.

Dante’s
Infeirno

“Fire Island” WNBC 29-24

ALL WE ASK YOU TO DO IS LISTEN.
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- MULTI-FORMAT MUSIC

chart terminology.

Songe roceiving substantlsl crossover activity are flisted
alphabetically. Shaded areas Indicate ovl&lntmnn formnt
Records which originate simultanaously In two or more for
mats are not shaded. Descriptions are compatible with RE&R

T0P-40 [/l DISCO| ASR [ (c7mty™ [ PJR
See Back Page See Page 40 See Page 34 See Page 50 See Page 64 (3 See Page 68
= “BREAKER"”’
ARG b PSON “HOTTEST Chart Debut 29
Found A Cure” (WB) *MOST ADDED"’

e chart ©- Q@ Chart: Debut 39
cHiC Chart: -® “HOTTEST “HOTTEST" “NEW & ACTIVE"
“Good Times* (A tlantic} (All Roglons)

Chart: z ""MOST ADDED"”
CHARLIE DANIELS BAND chart: ©-@ Album Chart: 16-14 “H OTI'EQS$" Chart: Debut 32
“Devil Went.. " (Epic) “HOTTEST” “NEW & ACTIVE”
EARTH, WIND & FIRE “BREAKER”
. 7P o & Chart 35
“Aftar The Lova...” (ARC/Cokumbbial Chart @ -@ HOTTEST MOST ADDED"
PATRICK HERNANDEZ “Significant F":)';T‘E’s‘;r
“Born To Be...” (Columbia) Action” HlE"L wath
JONES GIRLS “Significant i s
“You Gonna Mske...” (Phil. Intl) Action”’ HOTTEST Chart © 5
7z - 3 Chart 17-20
KC & THE SUNSHINE BAND S|gn!f|cgnt “CLIMBER" Peaked at No. 15
“Do You Wanna..” (Sunshine/TK) Action on 7/6/79
KISS ,, e
“I Was Made... " (Casablancal crart O-O NEW & ACTIVE
*’Significant
LITTLE RIVER BAND Chart Debut €) . o
“Lonesome Loser" (Capitol) u-mu Singles Chart: No. 1 “MOS A/(\:hon .
LTD 7] 7] “ "
“Dance ‘N’ Sing...” (A&M) CL'MBER NEW & ACTIVE
MAXINE NIGHTINGALE - o Chart 10 ©
“Lead Me On” (Windsong) Chart @-Q NEW & ACTIVE “HOTTEST"
DOLLY PARTON “Significant i Chart 18
“You're The Only One” (RCA) Action” Chart ©-© @ O
BONNIE POINTER “Significant e NG "“Significant
“Heaven Must Have...” (Motown) Action’’ Action’’
EDDIE RABBITT y . Chart O-Q
“Suspicions” (Elek tra) NEW & ACTIVE "HO"EST" . Chart: 16- 0
CANDI STATON a8 a4 B
“When You Wake... " (WB) CLIMBER 2 0 2
Chart: -© Chart O-©@
BARBRA STREISAND 7 e
“The Main EventiFight” (Couumbia)|  Chart B-Q MOST ADDED “HOTTEST”
MARSHALL TUCKER BAND . " “Significant
“Last Of The Singing... " (WB) skt Sl R Action”’
JENNIFER WARNES ’Significant " o '
“l Know A Heartache...” (Arista) Action" NEW & ACTIVE Chart @0
P Album Chart: 2.2 “’Significant
“Getting Closer” (Columbia) Chart O-O “HOTTEST” As::tion"

-
————

‘ l
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These Stations
Only Play
The Hits.

KSTP deb 30 WBBQ deb 26 KERN on
KSLQ 21-18 WLAC add WGUY deb 30
WGCL deb 34 298 add 40 WLBZ 31-26
KBEQ 29-25 WEFLI on WEEO 25-23
KOPA deb 28 WFMF 30-26 wAGQ 21-19
KRBE 29-27 BJ105 37-35 WRFC 22-20
WBBF 39-32 'WRJZ 28-26 WFOM deb 30
WKEE on KRAV deb 24 CK10128-26
wicCC add 92X on WISE deb 33
WKBO add K293 on WTMA 27-24
94Q 13-11 WOW on WANS 19-17
WAYS deb 27 wVIC 26-24 KILE 31-25
WAPE on WHB deb 23 KKXL 28-25
Y103 35-30 KJRB on WSPT 21-17
WTIX deb 40 KRSP on KENI add
WNOE deb 39 KRUX add KBOZ deb 30

THE MARSHALL FUGKER BAN

“| ast Of The Singing Cowboys”

\%

Produced by
Stewart Levine On Warner Bros. Records
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John
Leader

Play It Again, Sam

A lot of people have been quick to announce the end
of AM music radio as we know it. True or false, AM Top
40's have had a battle with their FM counterparts in re-
cent books. But something is being done right now is Louis-
ville that bears a closer look and listen.

Earlier this year E. Alvin Davis left the PD post at
WSAI/Cincinnati and agreed to consult WKLO/Louisville.
After a period of market research, E. Alvin recommend-
ed that WKLO, and its FM station WCSN, adopt a com-
mon, new identity and format — Top 40. Call letters were
changed to WKJJ & WKJJ-FM and the stations became
KJ-100. The dial position identity was a stroke of luck since
the AM was on 1080 and the FM was 99.7. Under the FCC
guidelines for simulcasting, the two could only duplicate
25% of their weekly programming, which they are cur-
rently doing by simulcasting AM and PM drive times.

So what's the big deal? E. Alvin has come up with a

E. Alvin Davis
concept that is ndt only new, but somewhat daring. He calls it ‘lateral recycling’ and I
became acquainted with it when I heard a promo on KJ-100 FM. To paraphrase. the promo
said, ‘“Now, when you hear your favorite song on KJ-100 you can hear it again just by switch-
ing over to KJ-100 AM. That’s right, when we play your favorite song, just switch your
radio over to KJ-100 AM and in a few minutes you'll hear it again.”

The FM Helps The AM

I spoke with E. Alvin for some clarification on how it all worked, and he told me, “We
only play the promo and talk about the concept on the FM. On the air we call it ‘Lateral
Replays.’ The FM is programmed the way we would normally program our station, but
the AM is programmed about eight minutes delayed from the FM. Of course we're using
different jocks in the non-simulcast periods, but the music is identical except for the eight-
minute spread. If you don't like ‘“Takin’ It To The Streets” by the Doobie Brothers, you
don't have to hear it again. You don't have to switch over to AM. If you do like it, then

PLEASE START RECORDING YOUR LISTENING ON THE DATE SHOWN ON THE FRONT COVER

|
. THURSDAY
TIME STATION PLACE
| tndicate AM or PM) CHECK FILL IN CHECK ONE () )
} : ONE () | SVATION “CALL LETTERS” e
IF YOU DON'T KNOW
O HEm, FILL N AT l"‘o'“'“o"“
FROM — T0 — reall e PROGRAM NAME OR HOME | (INCLUDING
DIAL SETTING) S
CAR)
7:004 | 7:054
7:05A | 7:20A

“Now, when you hear your favorite song on KJ-100 you
can hear it again just by switching over to KJ-100 AM.
That'’s right, when we play your favorite song, just switch
your radio over to KJ-100 AM and in a few minutes you’ll
hear it again.”’

I | |

PLEASE CHECK HERE O IF YOU DID NOT LISTEN

TO RADIO TODAY.
you can switch your radio over to AM and hear it again right away. Now if you're lis-
tening on AM, you are not aware of it because we're not talking about it or promoting it
on the AM side. So for that AM listener it's not like the old days of WCFL/Chicago's ‘Double
Play.' where you heard the same song twice in a row. If you didn't like it the first time,
you sure as hell aren't going to be too crazy about hearing it the second time. With our
system there's no negative to it."

I asked E. Alvin if he really thought enough people would do it (switch back to AM
from his FM) to make a difference? ‘‘Let’s say the average radio listener may have three
or four current songs that he really likes, some recurrents that he still really likes, and
some oldies that still turn him on. If we could get just a small percentage of our listeners
doing it (switching bands) once or twice an hour, imagine what we've done for the AM.

“If we could get just a small percentage of our listeners
doing it (switching bands) once or twice an hour, imagine
what we've done for the AM.”’

“The key is that Arbitron credits a quarter-hour for any five minutes spent listening
during the actual 15 minute quarter-hour period. So it is conceivable that one person could
be three quarter-hours listening from :00-:05, :05-:10 and :10-:15, but you can’t get them for
your one station in that manner. You can’t have them listen from :00-:05, turn off the
radio and then turn it back on from :10-:15 and count for two quarter-hours on your sta-
tion. But FM and AM are two different radio stations, so a person can count in the cume
and the quarter-hour audience for both those radio stations if they flip over from FM to
AM sometime during the quarter-hour.”

Quite A Combo-Nation

Most AM/FM combinations are sold in ‘“‘combo’ around the country, but more often
than not, the two separate bands under the same corporate roof do not help each other gain
audience. With KJ-100 just the opposite is true. The FM, by promoting the AM for ‘“Lateral
Replays,” can indeed force some of its listeners back to the AM band, hopefully to the AM
KJ-100 and therefore into the same corporate coffers.

E. Alvin amplified, “Everything in life has its compensation effect every sweet has its
sour, every evil has its good, etc. Well, that’s true, except in this case. We sell the two
radio stations in combo and when you get right down to it, we don’t care where the listeners
lie . . . AM or FM. It really doesn’t matter; as long as they’re listening to KJ-100, we’re
happy.”

By now I'm sure you’ve thought of the possibility (the very real one) of listeners not
being accurate enough in their ARB diary-keeping to make the concept pay off. What if they
just write down KJ-100 and forget to mark off AM or FM column in their diary? In most
cases the M would get the credit anyway, which is the whole idea behind the concept in
the first place. And as E. Alvin said, “Beyond everything else, even if it doesn’t work — the
imagery to our listeners, that’s new! It's revolutionary. They haven’t heard this before.
As our General Manager says, ‘If you do a contest, the competmon can copy you. 'l'hey
can play the same music you do, but nobody in town can do this.” He’s right — we're
the only ones."

At least, what E. Alvin is doing with the twin KJ-100’s in Louisville is a clever trick.
At most, it could be a real and viable way for the AM to continue to have big numbers
Either way, it’s a concept that is devastatingly simple and, if memory serves me, the best
ones usually are. We'll follow this one up after its first ARB readout this fall

i, S

- w——

YOU'VE HEARD OF A SACK RACE, RIGHT? — WTBO/Cumberland, MD recently agreed to par-
ticipate in a “bed race” in nearby Bedford, PA (get it?). Anyway, the WTBO staff was beaten
over the finish line by the female cheerleading squad of The University of Pittsburgh, but
before the. big race the ‘‘gurney-gonzo-avengers’ posed for this photo. (1) Tom Stevens,
Pete Jensen, Rod Sinclair WTBO's Operations Manager), and Chris Michaels are all getting
ready to propel Bill Harper (Music Director), who took the whole thing lying down.

Motion

Roxanne Miller (pictured) has been appointed Promo-
tion Director at KGW/Portland. Roxanne headed the pub-
lic relations program at Good Samaritan Hospital & Med-
ical Center for four years, and currently serves on its
administrative staff. She replaces Jacquie Crist, Direct-
or of Promotions & Public Affairs, who left the station to
be married after five years in the post . . . Randy Ka-
brich has been relieved of his duties as MD and jock at
WZZP/Cleveland and is looking for a new location. Randy
is well qualified and can be reached at (216) 521-2865 -

. Dallas Cole has been promoted to Assistant PD of WSPT & WXYQ/Stevens Pomt

WI He will report directly to station PD Pat Martin . . . Mike Taylor joins KYA-
FM/San Francisco in morning drive, coming from WDRC-FM/Hartford . . . Hettie
Lynne Hurtes has been appointed to the position of News Director at KEARTH/Los
Angeles. Hettie joins KEARTH after serving as News Anchor for KFWB/Los Angeles.
Prior to KFWB Hettie was anchorwoman and film critic for KCOP-TV/Los Angeles and
had worked in the news departments of KHJ radio and television . . . KEWI & KSWT/
Topeka are proud to announce that Robert F. Russell, Vice President and General Man-
ager of Midland Broadcasters, Inc., is the new President of the Kansas Association of Broad-
casters (KAB). Mr. Russell was installed at the KAB Convention last month in Wichita.

~—




CURRENT HIT!

Wet Willie
“Weekend”

NEW & ACT IVE

WETW W kend’’ pu:
p59.S 27, Down 6, A

FUTURE HIT!

Michael Jackson

“Don’t Stop ‘Tl You
Get Enough”

WSGA 32-27 WKTU
WGLF add WDRQ
WERC add LP cut 96X

From@k eeeee
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L 2 VT | Burke Advances
Ot reprint or use this i ton in any form. FORMAT LEGEND ‘
Monday Sunday, Sam.midnight, average shares, metro 12+ A-AOR, 8-Black, BB-Band BM-Beautiful Music, C-Country, CL- Clessical,
April/May 1979 Arbitron. Advance figures were supplied by subscribing stations and verified by Arbitron, D-Disco, JJazz, N-News. O-Okdies, PA-Pop/Adult R-Rock, RL-Religious,
Baltimore New Orleans S-Spanish, T-Talk.
WBAL. Drops Almost Four (Extended Measurement) Average Ouarter Howr Shares ere Mondey-Sundsy Gernmidnight Metro Survey Ares, 12+.
Share Points WBYU Shows Biggest Increase; This dela ls copyrighted by Burke. Non-subscribers 1o Burke syndicated radio service may nol re-
But Still Leads Market; WNOE Gains On print o use this information in sny form
WIYY Has Good AOR book; Fellow Top 40 WTIX ; New York Los Angeles
Disco Looks liealthy; WRNO Overtakes WNOE-FM KMET Tops;
Orioles help WFBR Tolead AOR’s WKTU Still On Top; Disco. Country.Up
wavemn 43S D G513t WBLS Galning . <
WHAL (PA) 144 W wavE b e " Jan-March'is  April-June ‘13 KABC (T) fen-March 1 Ao
RKBZO} 2 0g WEZB () 31 an ABC (R 1. o5 KBIG (BM) so 11
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WFBR (PA) an 69 (Ortoles bascball) RO o 5 WCRS.FM (0) 27 28 IS v A
WITH (PA) 21 20 WQUE (PA) 8 74 WHN(C) 28 34 KILS-FM (D) 21 29
WITH.FM 1o I WRNO (A1 58 74 WINS (N) 39 45 KIQQ (R} '3 16
WIVY (A} ,.u X9 WSHO (C) 85 W WJIT(S) ] 1.0 KJLH (B) 12 13
WKTK (1) 20 4 WSMB (PA) 74 72 WKTU (D) 122 (2] KJO! (BM) w 13
WLIF (BM) K 73 TRl R e o WMCA (T) 27 28 o 9 e
ERLIAL 99 28 WVOG (RL) 1 10 WNBCUR) 33 a1 KLAC (C) 20 19
‘ WMAR (BM) 32 39 WWIW (BB} 12 25 WNCN (CL) A 12 KLOS (A) 34 27
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KDKA Remains Ahcad Of The Pack; Although Dropping Two Shares; waw‘M‘('!",M ; ; 14 KUTE (D) P . |
. WXKX Leads Rockers; , WIRE Up Four For Country Climb; I ' e LA N e ‘ |
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Black-formatted WAMO As Only AOR; 3 .
Almost Doubles Share AN Indianapolis Top 40's Decline Disco WXKS-FM Takes Big Step Up; Chicago
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KVIL-FM #2, Shows Increase To Lead AOR's WWWW Stays On Top Of AOR Scene, Al i r
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DAYTIMER DATA DISCREPANCY

Washington, D.C.

The April/May 1979 Washington,
D.C. Arbitron report may contain
an error that affected the estimates
of stations during the 7pm-mid-
night daypart. If indeed the D.C.
book turns out to contain an error
in the handling of signoff data for
daytimers, and if the wrong times
were used, personnel at daytimers
in other markets may want to pay
special attention to their evening
estimates when they get their
books. The Washington book may
need to be reissued.

In Washington, the situation is
as follows: WGAY, an AM day-
timer with a May ’79 sign-off of
8:15pm according to the FCC,
does not show in the Arbitron as
being on the air after the 6pm-7pm
hour. However, WPGC-AM and
WPIK, both daytimers with the
same May sign-off, do show in the
book in the 7pm-midnight day-
part, and in the hour-by-hour they
are shown as being on during the
8-9pm stretch. When R&R noticed

the disparity, R&R.called Arbitron,
but at press time no reply came
from the Radio department re-
garding the situation. We were
able to get confirmation from
WGAY General Manager Ted Dorf
that indeed his AM station was on
the air until 8:15 during the month
of May.

The omission of WGAY during
the evening dayparts could be due
to either of two reasons: perhaps
the station did not have any lis-
teners with diaries who tuned in
during the evening: or Arbitron
may have used the wrong signoff
times for the station (April per-
haps) and thus not computed
estmates for the station after 7pm.
Dorf told R&R that he was going
to discuss the matter with Arbitron.
Should there be an Arbitron error,
the book may have to be reissued
since the 7pm-midnight shares will
have to be adjusted with WGAY
being reported in the daypart.

RADIO, TV UNITED IN KOMA WALK — KOMA/Oklahoma City sponsored
a Walk For Mankind recently, with two staffers from a local TV station
Jjoining KOMA Sales Manager John Rogers (second from left) and the sta-
tion's Mike McCarthy (center) and Wade Carter (second from right). $30,000
was raised for hospitals, with no report on how many of the walkers ended
up in a8 KOMA-tose state.

JUST FOR KICKS — KX104/Nashville sponsored a “Hot Legs” contestata
local club, with the winner, whosa winning limb Is prominently pictured,
taking home 3250 and 104 albums. Two officlals of the club are shown
flanking the winner's flanks, while KX104 PD Miks St John lends his
support below.

Continued from Page 1

Al' bitron In Error? blew them up. We had a bunch of

skyrockets set around it which
went up first, then a small charge
blew everything about 25 feet in
the air. There were records all
over centerfield.”

All was going well so far. Bullet
relates, ‘A couple of kids tried to
rush the field, but the security
guards got them out, and it all
went off without incident. Steve
and the others got back in the jeep
and went off the field.”” At that
point, everyone got more than
they'd bargained for. “Then 15 or
20 kids broke onto the field from
center,” Bullet says. “Security
went to get them, then they popped
the screen off behind home plate,
and it was all over. At one point
you would have thought we were
holding a concert on the field, it
was so crowded.”

Most estimates indicate that
about 7000 fans erupted onto the
playing field, carousing for over
an hour. “There were all these
kids running around, setting off
firecrackers, throwing records,
cheering, riding on each other’s
shoulders, setting a bonfire in cen-
terfield,” Bullet recounts.

Security Perplexed,
Veeck Is Vexed,
What'’s Next?

White Sox security was largely
unprepared to handle the distur-
bance. As WLUP Promotions Di-
rector Dave Logan explained to
R&R, advance ticket sales for the
game numbered 15,000, and the
team customarily doubles the ad-
vance figure and assigns security
based on that number. So a force
prepared to handle, 30,000 normal
everyday Sox fans had to cope
with 55,000 patrons, including a

33

JEEP TRICK —

destruction of 20,000 disco records.
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HAILING THE CONQUERING MERO — Commander Dahl basks in the

appreciation of a group of anti.disco loyalists, many wearing uniform T-
shirts displaying the informal army motto, “’Disco Sucks.”’

high~ percentage of excitable
youthful anti-disco army volun-
teers. Dahl had left before the field
was overrun, and according to Lo-
gan, WLUP offered to have Dahl
return to cool out the revelers, but
the White Sox refused, saying they
could handle it. Eventually, after
four injuries, 37 arrests, a rather
scorched portion of centerfield,
and assorted other minor damage,
the field was cleared and the Sox
announced that the second game
was cancelled. Later, the Ameri-
can League announced that the
Sox would have to forfeit the un-
played contest to the Tigers.

None of this pleased White Sox
owner Veeck, who accused Dahl
of “taking it on the lam” and
abandoning the field, according to
Logan, and threatened to ban the
Supreme Commander from the
stadium. Logan, however, pointed
out that two police officers con-
cerned said the event was not a

Anti-disco army Supreme Commander Steve Dahl makes a
grand antrance via jeep onto the field, waving to the troops awaiting the

Rewrite

Continued from Page 1

but a matter of timing.

Arnie Lerner, NAB Radio Board
Chairman and Chairman, WLLH/
Lowell, MA: Lerner thinks a ra-
dio-only bill would take at least a
year to accomplish, even if it got
maximum support. Lerner also
supports a longer term and relief
from paperwork. He proposes
tagging radio amendments onto
common carrier amendments.

Bruce Johnson, Pres., Shamrock
Broadcasting: Johnson indicated
he’d never like the concept of a
“tradeoffy” ie., paying a spec-
trum fee in return for extensive
radio deregulation.

R&R also asked broadcasters
what impact, if any, will the death
of the rewrite have on the FCC’s
swiftness in moving on its radio
deregulation plans?

Dick Shiben, FCC Broadcast
Bureau Chief: ‘“None at all! We
hope to get started by August 1.”

Len Hensel, VP & GM, WSM/
Nashville: Hensel believes the
FCC’s approach to deregulation
will be piecemeal, which he says
is more realistic than a compre-
hensive overhaul.

John Summers, Exec. VP/GM,
NAB: Summers echoed Shiben’s
“no effect;”” however, he hopes the
Commission postpones radio dereg-
ulation talks until September, since
it’s likely one or two commission-
ers won't be present at the Aug. 1
meeting. He added that the issue
is too important ‘to have anyone
absent.

Riperton

Continued from Page 3
peared on the ‘“Tonight Show” in
1976, disclosing that she had un-
dergone surgery for removal of a
breast because of cancer. At a White
House ceremony a few months
later, she was presented with the
American Cancer Society’s Cour-
age Award by President Jimmy
Carter.

riot, and added that TV commenta-
tors commented that the melee
seemed ‘‘more like a case of kids
running on the field and saying,
‘Hey, look, Mom! I'm on TV!’ "

Reaction From
Disco Faction

WLUP PD Bullet loved the whole
series of events. “It was great,”
he told R&R. “The phones are
ringing off the wall. What a way to
start a book!” At the city's two
Disco stations, admiration for AOR
WLUP’s promotional wizardry
was mixed with some concern for
possible future outbreaks of anti-
disco violence. WGCI's Barry
Mayo told R&R, ‘It was a great
promotion for a great radio sta-
tion. The only problem is that all
of us in radio have to be very con-
cerned above and beyond what we
can get out of a promotion. I think
there was a very real threat from
the outset of possible violence.”

WDAI PD Matthew Clenott told
R&R, “I have mixed feelings. I
can certainly admire how effec-
tive the promotion has been for
the Loop and for Steve Dahl per-
sonally. But I feel it’s gotten out of
hand, not necessarily because
they damaged Comiskey Park —
that’s Bill Veeck’s problem. But
Steve Dahl’s gatherings have bor-
dered on violence, and they’'ve
gotten into property damage and
personal intimidation.” Clenott
reported an instance of the WDAI
van driver’s being harassed by a
group of anti-disco fans.

“The Ultimate Victory”’

And as for the grand perpetra-
tor of this highly-publicized pro-
motion? Steve Dahl told R&R, “I
didn’t plan for it, but I can’t com-
plain about the way it turned out.”
He termed the disturbance ‘‘crazy
but not a riot,”” adding, ‘“the White
Sox are blaming the whole thing
on me.” He pointed out, “Who
could have ever imagined a radio
personality drawing 70,000 people
to a ballpark?” When asked about
future undertakings of the disco
army, Dahl said, “We are down-
playing it at WLUP. Here in Chi-
cago I can’t think of anything that
could top this.” Dahl said, how-
ever, that he and Lee Abrams, who
consults WLUP, were discussing
a national anti-disco hookup and
possible anti-disco rallies in other
cities, probably featuring a Dahl-
sponsored band, Teenage Radia-
tion, which has put together an
“anti-disco show.”” Summing up
the Comiskey caper in terms of his
long-range anti-disco campaign,
Dahl said modestly, ‘‘We consider
it the ultimate victory.”
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Little River Band
Earth, Wind & Fire
Supertramp

EAST
Most Added Hottest

Barbre Strelsand
Donna Summaer
John Stewart

ADDS &HOTS

Music Key: (DP) indicates the song is getting play during certsin parts of the day and/or night (RA) indicates
the song was dropped from the playlist then re-sdded.

RE&R/Friday, July 20, 1979

SOUTH
Most Added Hottest

Supertramp

Robert Palmer
Dionne Warwick
Little River Band

Charlie Daniels Band
Barbra Streisand
Donna Summer

Parallel One

K
DONNA SUMMER 9-4
ANITA WARD 22-8

CKGM/Montreal. CAN,
loyce Pillarella

WABC/New York. NY
Sonja Jones

BARBRA

1

Ct 10
MCFADDEN & WHITEH 12-8
DR. HOOK 14-11

DAVID NAUGHTON 16-12

WCAO/Baltimore. MD
Ron Rlley

SUPERTRAMP
LRB

ELO (d

KHbttest

DONNA SUMMER 1-1
DAVID NAUGHTON 11-7
JONES GIRLS 13-9
BARBRA STREISAND 26-21
DIONNE WARWICK D-25

WFIL/Phlladelphla. PA
Gerry DeFrancisco

HERB ALPERT
BONNIE BOYER
STEPHANIE MILLS
Hottest

ANITA WARD 1-1
DONNA SUMMER 2-2
DONNA SUMMER 3-3
JOHN STEWART 11-5
HIC 15-9

DIONNE WARWICK 4-2
ELTON JOHN 13-9
BARBRA STREISAND D-16
RAYDIO 30-17

WNBC/New York NY
Ros Frank

Rottest
DONNA SUMMER 5-1
DAVID NAUGHTON 13-9

ELO 25-18
JOHN STEWART 20-2)

WPEZ/Pittaburgh. PA
Mark Fritzges

DIONNE WARWICK

RAYDIO 10-6
CHARLIE DANIELS 22-12

BARBRA STREISAND 19-10

WPGC/Washiogion. DC

ROBERT PALMER

LONG JOHN BALDRY
Hottest

DONNA SUMMER 3-]

JOE JACKSON 15-9
BARBRA STREISAND 20+1(
CHARLIE DANIELS D-20
KNACK D-21

14/Q Worchester, MA

Steve York
SUPLRTRAMP
PAUL ANKA EWAF

LRB
KNACK NICK LOW
Hottest SNIFF & TEARS

1 ROBERT PALMER

ELTON JOHN 11-6 REC D
AMITA WARD 19-12 N.R.B.Q.
JOMN STEWART 29-19 Hottest
GERRY RAFFERTY 26-21 CARS 9-1

JOE JACKSON 12-6

SUPERTRAMP 13-7
BARBRA STREISAND 29-11
KNACK 30-13

fB10S/Providence. Rl

Todd Chase

NIGHT

BLACKJACK (dp)
ROBEHT PAIMER (d@)
THARLIE DANIELS (dp)
Hottest

DONNA SUMMER 1-1
BARBRA STREISAND 10-5
WINGS 17~

WOLF/8yracuse, NY

fim Elllott Charlie Brown
98K X/Plitebusgh PA o EDDIE RABBITT
lay 8tone MASS PRODUCTION CARS

Hottest twar
KNACK JOHN STEWART 3-1 BDIERT IOUN
BARBRA STRAE1SAND BARKAA GTREISAND 10-5  KNACK
BILLY THORPE RAYDIO 12-7 Hottests
£LO £ELO 7-1

JONES GIRLS 16-9
wILLY Jort CARS 23-19 RAYD10 D-6
Hottest: K188 D-7
TRIUMPH B-1 . BAWBRA STREISAND D-8
POCO 12-4 :n:c:“l 1o, MA “MARLIE DANIELS D-9
JONN STEWART 13-8 ar L
SUPERTRAMP 11-6 AN WPST/Trenton NI
SUPERTRAMP 17-7 b Tom Taylor
9IXFM/New York, NY :'&:N” HovER ROBERT PALMER
Don Kelly Hotteists NIGHT

LRB

LB g’\::‘lfuﬁ"“ L BONNIE POINTER
ROBERT JOHN CHIC 18-9 H lt';t S I
Hotteat BONNIE POINTER 22-16  JOWN STEWART 3-
CHIC 4-1 KNACK 29-17 DONNA SUMMER 8-3
BARBAA STREISAND 14-% ELTON JOHN 9-4
JONES GIRLS 9-6 — WINGS 18-13
ELTON JOHN 15-11 Parallel Two KNACK 25-17
W o o
e M WTRY/Troy. NY
CHUM/Toranto. CAN. 13Q/Pitteburgh. PA Don Perry
Brad Jones Tim Powell

MAUREEN MCGOVERN CHARLIE DANIELS
KNAC K A EWe P

SUPERTRAMP L
PATRICK HERNANDEZ SHIPP & TEARS Hottest

SONBIE JONN STEWART -1

BARBRA STREISAND 14-6
HIC 12-8
KISS 22-12
POCO 21-15

WAEB/Allentown. PA
Jott Fronk

LRB

LoBO

ROBERT JOWN
Hottest

DR. HDOK 2-1
ELO 4-2

SOUTH

WFBG{Alioona. PA 29%/Atlanta, GA

WAPL/Jacksonville, FL

Tony Booth Dale O'Br Jeannette Richa:ds

REX SMITH KANSAS HOTEL

CARS Hottest HERMAN BROOD

EwWsrF CHARLIE DANLELS 3-1 ROCKETS

PEACHES & HERD AAYDIO 7=4 NIGHT

BAD COMPANY BARBRA STREISAND 15-% ROBERT PALMER
Hottest: SUPEHTRAMP 28-12 OLIVIA N-J

K188 4-1 KNACK 26-14 Hottest: :
DONNA SUMMER 12-6 CHARLIE DANIELE 2-
KNACK 14-7 2971 Fort Worth, TX RAYDIO 10-7

ELTON JDHN 21-12 Gary Mack ARS 13-10

JOE JACKSON 268-15

WARBRA STHE [ SAND
KNACK
GBRRY RAFPFERTY

WGUY/Bangor. ME
Mark Lausence

BLONDIE 1%-11

ARS

JOE JACKSON 19-14

WAXY/F1. Lauderdale, FL

DIRE STRAITS Hottest: IciaslWald
twal ELO 7-1. KNAC K

Hottest: BILLY THORPE 13-3 ROBERT PALMER
JOHN STEWART 3-1 DRt.« HOOK 8-5 SUPERTHAMP
KISS 8-3 KANSAS 14-9 ROBERT JOHN
ABBA 11-7 TRIUMPH 19-1) CHARLIE DANIELS

GERRY RAFFERTY 15-1)
JOC JACKSON 18-14

WHEB 1smouth, NH
Rick uﬁ:

Parallel Two

920Q/Nashville, TN

Hottest:

DONNA SUMMER -]
BARBRA STREISAND 3-2
WINGS 14-10

ELTON JOHN 18-14

Scootor Davis EWe P 28-19
ROBERT JOHN
MARY MCGREGOR DIONNE WARWICK WAYS/Charlotte, NC
SUPERTRAMP ELO (dp) Roy Rasan
Hottest: Hottest
ELTON JOHN 3-1 HARLIE DANIELS 4-1 NANTUCKET
SPYRO GYRA 4-2 DONNA SUMMER 12-10 DIONNE WARWICK
MAXINE NIGHTINGAL 9-4 YINGS 15-11 RDOBERT PALMER
DONHA SUMMER 12-7 BARBRA STREISAND 20-13 (4 (ACKFOOT
ARS 15-10 HOBERT JOHN 24-20 OLIVIA N-J
Hottest :
WIBQ/Portland. ME 94Q/Atlanta, GA SRR ke el et
Andy Carey lott McCartroy MAXINE NIGHTINGAL 13-7
NICK LOWE ROBERT JDHN 24-13
EWe F TRIUMPH (dp) WET WILLIE 21-15
:::“T 1DHN SNIPF & TEARS (dp) BARBHA STREISAND 25-18
Hottest LONGIIORNIBAL DA b WBBQ/Augusta, GA
LOUISE GOFFIN (dp)
OAK 1-1 Hottestt Bruce Stevens
ELO 4-2

BARBRA STRE1SAND 13-7
DONNA SUMMER 15-8

MAKINE NIGHTINGAL 15-10 ELTON JOHN 14-9

PETER FRAMPTON 16-11
POCO 19-12

WHYN/Springtleld. MA
Ken Copurso

ROBERT JOHN

ROBERT PALMER

LKB

DIANA ROSS

Hottest :

DONNA SUMMER 1-1
CHIC 12-)

DAVID NAUGHTON 8-6
CHARLIE DANIELS 34-16
BARBRA STREISAND 27-1
KC101/New Haven CT
(tormerly WAVZ)

Curt Hansen

SPYRO GYRA

DIONNE WARWICK

MAXINE NIGHTINGAL 2}-17EDDIE RABBITT

KNACK 34-20

PRO-FM/Providence. Rl
Gary Berkowlis

EWe F
BARBRA STREISAND
DIONNE WARWICK
ELO
Hottest
DONNA SUMMER 3-1]
K1SS 4-2

IC B8-)

R. HOOK 9-4
JOHN STEWART 10-5

WBBF/Rochester, NY
Tom Nast

EODIE RABBITT

LRB
WIF1/Phlladeiphlo. PA STEPHANIE MILLS
lett Robins Hottest

DR. HOOK 3-]
unu«ng ) MCFADDEN & WHITEH 16-6
DONNA SUMMER 68-1 . GERRY RAFFERTY 12-7
JOE JACKSON 11-4 KISS 19-11
OHN STEWART 19-14 BARBRA STREISAND 22-1¢
WINGS 26-21

WICC/Bridgoport. CT

WEBW/Buffalo, NY Greg Loehs

lon Summers NICK LOWE
MARSHALL TUCKER

ELO SUPERTRAMP

BLACKFOOT ELO

LRB LRB

Hottest Hottest :

SUPERTRAMP -1 DONNA SUMMER $-1

ELTON JOHN 13-4

JOE JACKSON 21-9
WINGS 19-10

BARBRA STREISAND 24-11

WEBO/Harrisburg. PA
Jim Buchanan

LAB
PEACHES & HERH
cQ

MARSHALL TUCKER

ART GARFUNKEL

Hottest

ABBA 5-1

MAXINE NIGHTINGAL 16-]
BARURA STREISAND 17-12
CHARLIE DANIELS 23-1)

ROCKETS KC & SUNSHINE 26-17
TRIUMPH

CARS wk

L - 5Obf'.l'lumlnmon.W’V
EwWel

Hottest OLIVIA N-J (dp)
JOHN STEWART 4-1 LRB (dp)}

SNIPF & TEARS (dp)
Hottest:

K165 21-16 DR, HDOK 2-1
CHIC D-21 ELTON JDHN 6-3
RAYDIO 12-7

JOE JACKSON 20-16
WINGS 2)-18

Hottest

DONNA SUMMER 1-1
MAXINE NIGHTINGAL 5-3
JOHN STEWART 14-10
ELTON JOHN 22-16

UYOE JACKSON 27-18

Parallel Three
13FEA/Manche:
Nick Ryder

CHARLIE DANIELS
NICOLETTE LARSON
R

Hottest

JOHN STEWART 6-
MAXINE NIGHTINGAL 8-3
ARS 16-10

RAYDIO 24-1)

EDDIE RABBITT 26-20

14WK/Wheollng. WV
Jim Roberts

RICKIE LER JONES
SNIFP & TLARS
NICK Lowt

DINNNE WARWICK
itottest

DONNA SUMMER 4-]
PETER FRAMPTON 8-4
AKS 19-10

CHIC 22-11

WINGS 26-1

K104/Erie. PA
Bill Shannon

JOURNEY

AMERICA

TOBY BEAU

OLIVIA N-J

Hottest

TRIUMPH 10«

JOURNEY 6-2
NICOLETTE LARSON 12-6
WINGS 14-9

EDDIE RABBITT 17-10

WCIR/Beckloy. WV
Dwayne Bonds

GQ

ADDRISI BROS

1 FLASH & THE PAN
SUPERTRAMP

LR

RANDY VANWARMER
TRIUMPH

Hottest:

CHIC 41-)

ROBFRT JOHN B-2
PETER FRAMPTON 10-6
CHARLIE DANIELS 20-9
BELLAMY BROTHERS 21-1

WEEO/Waynesboro. PA
Dave Sweeten

BARBRA STREISAND
EWeF

GQ

B LACKFOOT

Hottest:

ELO 1-1

JOHN STEWANT 4-)
HAYD10O 10-7

WINGS 14-10

CHARLIE DANIELS 28-24

WLBZ/Bangor, ME
Michael O'Haro

PATRICK HERNANDEZ

Loso

OLIVIA N

Hottest

KISS 4-1

BARBRA STREISAND 25~1F6
KNACK 27-186

CARS 26-20

ROBERT JOHN 32-25

WXiL/Parkersburg. WV
Ron O'Brion

LUCLID BEACH BAND
HARLIE DANIELS

KNACK

Hottest

ELTON JOHH 3-1

MAXINL NIGHTINGAL 5-3
PETER FRAMPTON 12-8
BAKBRA STREISAND 15-9
KNACK 21-15

WYRE/Annapolis. MD
Steve Kingston

SUPERTHAMP

ELO

LRB

Hottest:

DONNA SUMMER 1-1

OR. HOOK 8-3

CHIC 13-5

BARBRA STREISAND 2)-9
JONES GIRLS 27-21

SOUTH

Parallel One

EVIL/Dallas. TX
Mike Rey

RAYDTO

PATRICK HERNANDEZ
DONNA SUMMER
BONNTE POINTER
CANDI STATON
EDDTE RABBITT
ROBERT JOHN
DIONNE WARWICK
Hottest

DONNA SUMMER S-1
DR. HOOK 18-9
ELO 20-10
MCFADDEN & WHITEH 15-1
CHIC 27-19

Q105/Tampa. FL
Al Brock

LRB
CARS

GO

ROBERT PALMER

Hottesnt

DONNA SUMMER 4-1
RAYDIO 9-6

BARBRA STREISAND 19-11
CHARLIE DANIELS 28-18
MAXINE NIGHTINGAL 30-1

WLCY/Tampa. FL

Jan Jettries
SUPERTRAMP

CARS

DIONNE WARWICK
Hottest:

KENNY ROGERS }-1
KC & SUNSHINE 11-4
DONNA SUMMER 13-6

KNACK 15-7
CHARLIE DANIELS 20-15

Y100Miami, FL
Robert Murzy

| WINGS

MASS PRODUCTION
| KNACK

EDDIE RABBITT
Hottent:

DONNA SUMMER -1
CHIC 7-3

DR, HOOK 12-9
RAYDIO 17-10
EWLP 26-16

P S SIS

el

CHARLIE DANIELS 1-]
WINGS