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Burke Broadcast Research has
“suspended” its radio ratings ef-
forts. The company, regarded as
one of Arbitrom's strongest poten-
tial competitors, apparently made
the decision based on new financial
guidelines set down by a new
regime at Burke's parent com-
pany. Burke International Re-
search. The BIR board voted to
halt field operations immediately,
with no summer books to be issued.
The company will instead search
for sources of funds to back its
ratings efforts. hoping for a revival
in October. Sources close to Burke
told R&R that important potential
clients are being courted with the
assurance that if funded. Burke
would guarantee remaining in the
ratings field for a specified period

vears

Many Burke executives were
stunned by the decision. As a lead-

Arista Records has been pur
chased by Ariola-Euredisc for a
net cash payment of approximate-
ly $50 million. subject to final ap-
proval of the agreement in princr
ple by the boards of both Colembia
Pictures Industries. Arista’s own-
ers. and Bertelsmann AG of Ger-

many, Ariola’s parent company

Burke ‘‘Suspends Operations”
In Radio Ratings

ing company figure told R&R.
*“This is the first time (in the ratings
business) that a firm went out of
business on the rise " Although
admitting that Burke was behind
revenue projections, the executive
added that several key firms were
about to join the Burke fold. in-
cluding Metromedia and CBS.

As a result of the closure dect
sion. over t00 people have been
terminated. raising questions
to the prospects for a revival of
the service. Officials at the two re-
maining alternative ratings serv-
ices. RAM and Mediatrend, ex-
pressed sympathy for Burke's sit-
uation but were elated at the
chance for improvement in their
own positions. For further discus-
sion of the implications of the
Burke announcernent, see JShaa
Hiber's column his week (Page
12)

Arista President Clive Davis
will stay on in his present position.
with Arista‘'s independent distri-
bution network also remaining
The transaction also includes
Arista’s affiliated companies. in-
cluding an active publishing wing.
Ariola Records in the U.S.. which
is also owned by Ariola-Eurodisc

HEADS ALL US. ACTIVITIES
Fead Named Division
VP At RCA

Bob Fead has officially been
named Division Vice President.
RCA Records-USA. The long-
anticipated appointment (forecast
in R&R 7-20) was announced by
RCA Records President Robert

Summer, who had held the posi-

tion in addition to the presidency.
and to whom Fead will report.
Fead will assume responsibility
for all U.S. commercial record ac-
tivities, according to Summer.
Summer said. “He has demon-
strated unique skills, and it is ap-
parent that Bob is precisely the
executive needed for this demand-
ing position. He is a professional
record man to the core. knowl-
edgeable in every facet of this
complex industry.”
~ Fead will be headquartered in
New York, and will soon announce
the “‘restructuring’” of his staff

R RSN

He joined RCA in February as Di-
vision VP/Sales & Distribution
when RCA and A&M Records en-
tered into a distribution agree-
ment. Previously he had been Sr.
VP/Director of Marketing at
A&M. the culmination of a 13-year
career at the label

KPRC NASS SIAB OF SKYLAB — KFRC/San Francisco end PO Les Garfand heve topped American radio

NmmhﬁwmmMMdmmMMans-Mtw, 4-foot
diemeter oxygen Bnk found in the Australian desert The bulky extraterrestrial object will be displayed in
San Francisco and this week will be donsted on e termporary basis to the Chicego Museum of Science &
Industry for axhibition Abeve, ROR presents an exclusive first glimpee st the bulk from beyond, accompanied
by Gartand KFAC hos tied in with s promotion giving swey & much smaller steb of Skylsb (5 square inches);

the t resda.

~A chunk of spoce junk wes dropped somewhere in San Francisco. Guess where

and win it MMSIMCMM_WMKMC‘. Orbitron~ rating immeasurably

Arista Sold To Ariola-Eurodisc
For $50 Million Cash

Columbia Pictures President
Francts T. Vinceat Jr.. whose
company stands to gain a $7 mil
lion after-tax profit from the trans-
action. according (o company
sources. said. *“This sale. if com-
pleted.wlllgiwcaumlmab
stantial flexibility in planning its
future growth The parties in-
tend to work together in the future
in the music industry and other
areas of the entertainment busi-

Government

The General Accounting Office,
wiich from time to time reports on
the activities of federal agencies.
released a study Manday (7-30) say-
ing the Federal Communications
Commission suffers from lack of
planning and low morale. The 143-
page study. which took 10 months to
complete, verified the appraisal of
many long-term Commission ob-
servers.

Following a 231-page report issued
six weeks ago (R&R 6-15). in which
the GAO supported many propos-
als contained in H.R. 3333 (the re-
write) for restructuring the FCC,
this document recommends elim-
inating two Commissioners’ jobs. in-

,f—*-j

Turner Named
Pres./GM Of WIL

Wall Twaer has been named
President/General Manager of
WILAM-FM/SL Louis. Tumer.
who had been the Country-format-
ted stations’ Program Director for
the past six years. replaces Wally
Clark, who recently joined WWWW/
Detroit as General Manager. As of
Tuesday (7-31). no replacement
PD has been named. but Turner
told R&R. '1 am currently evalu-
ating applications for the posi-

In the wake of Turner's appoint-
ment. Chris Conway has been pro-
moted from Sales Manager of
WIL-FM to General Sales Man-
ager of WIL-AM-FM. *“The main
hing I want to do,”’ said Turner.
*is to continue to have an excel-
lent relationship between sales

creasing Commissioners’ terms
beyond seven years and enlarging
each Commissioner’s staff

The report was prepared for Sen.
Fritz Helings (D-SC). Chairman of
the Senate Communications Sub-
committee and author of S. 611. a
bill which would amend the Com-
munications Act of 1904. It further
criticized the Commission for being
too busy putting out fires to do ade-
quate planning, which has led to
bad morale.

In addition.,the GAO called for
establishing a public participation
program within the FCC. The pur-
pose would be to fund public par-

is super important for any radio
station. "

*1 am going to give this new job
my best shot.”” Turner continued.
“1 feel it will be beneficial to pro-
grammers everywhere to really
make this thing click. More PD’s
should be in management positions
and I am giad to have been given
the opportunity to prove myself. it's
going to be a great challenge.”

Report Criticizes FCC

The following day. FCC Chair-
man Charles Ferris issued a state-
ment agreeing. noting the GAO had
focused on longstanding FCC de-
ficiencies. *“The problems the GAO
identified are the same problems
our staff has identified and has been
working to correct the past 21
months since I became Chairman.”
Fermis said

Ferris. however, disagreed that
the FCC is without effective policy
planning. “*Simply because we do
not allocate thousands of hours to
producing documents labeled ‘long-
range planning’ does not mean that
effective planning is not going on."
he said




"Ain't That A Shame'

Explosive Double Platinum Rock & Roll

WIFl on KBEQ on F105 on WRVQ add KRQ deb 29 WAGQadd ' KFXD add
WRKO add KHJ on JB105 deb 35 92Q on KMJC add CK101 add 37 WPGC on
WPEZ add KFlon WKEE on KNOW add WGUY add WISE add KILT on
CHUMon KFRC 29-26 14Q add 31 WSGN add WLBZ deb 33 WANS add WHBQ on
WLCY add KJR add WAPE on WRJZ deb 36 14WK add KKRC add WEFM on
Q105 add KUPD on WGH add WISM deb 29 WCIR add WRKR deb 24 WLS on
WGBF add KYYX on

~ MICHAEL JACKSON
" Don't Stop 'Til You Get Enough!

WTIX deb 32 WSGA 20-15 WGLF deb 34
WNOE deb 31 WFOM add 27

“

FLASH AND THE PAN __ °
""Hey St. Peter"

Power Pop For 80’s Radio

WRKO 20 WNAP 15-14 WANS 30-27 wWAQIO add KXX106on 91X on
KEARTH 27-24 KRKE 33-30 Y94 on WCUE add WNOE on KLWN 29-23
B100 add WLBZ 24-21 KLOU add WFAHdeb40 WZUU on WGTR deb 20
JB105 on WCIR d-29 KMGK add WYSL 29-26 KEZR on WZDQ on

BJ105 add WGLF 39-33 FM107 add WQPD deb 30 * )
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80,000 INDIANANS WIRED INTO PICNIC — Country station WIRE/Indianapolis has staged an annual picnic for
five years now, featuring free entertainment and offering public service groups and charities opportunities to set
up fundraising booths selling food, drink, and games of chance. The event has been growing in popularity each
year, but the turnout July 22 exceeded everyone’s expectations. Local authorities estimated that over 80,000
people thronged Indianapolis Raceway Park to spend the day and watch Eddie Rabbitt, Jerry Reed, and other
country stars perform. PD Gary Havens called it “one of the station’s most successful promotions in their 40-
year history of broadcasting. " Above, a large portion of the crowd is pictured from an aerial perspective.

MARC PAUL SIMON NAMED PRESIDENT
Casablanca Forms EarMarc Label

Casablanca Record and Film-
Works has announced the forma-
tion of EarMarc Records, a cus-
tom label to be distributed by the
parent firm. Marc Paul Simon,
Vice President at Casablanca for
the past two years and a recognized
disco pioneer, will serve as the
new label’s President and Chief
Operating Officer.

In making the announcement,
Casablanca President Neil Bogart
said, ‘““Marc Simon is a thorough
record man with remarkable in-
stincts and expertise, and I look
forward to a bold and exciting fu-
ture for EarMarc.”

“The goal of EarMarc.”” com-
mented Simon, “‘is to promote the
most innovative forms of dance
music and move beyond the main-
stream trends in disco. We intend
to express this philosophy at every
phase of our artists’ development.
from recording and packaging to
merchandising and promotion.”’

First offering for the new label
will be the debut album from the
Duncan Sisters, with an album by
Carol Lloyd set for summer re-
lease. Additional appointments
for EarMarc include Kevin Burke
as National Promotion Director
(based at Casablanca’s New York

Glenn Morgan Resigns

From WABC

Glenn Morgan, Operations Di-
rector at WABC/New York, has

Radio’s Original
Lone Ranger Dies

George Seaton, who began his
career in the entertainment indus-
try as the title character in the
original ‘‘Lone Ranger” radio
show in Detroit in the early 1930’s
and later went on to win two Aca-
demy awards as the screenwriter
of “‘Miracle On 34th Street’ (1947)
and “The Country Girl” (1955),
died of cancer Saturday (7-28) in
Beverly Hiils, at the age 68. He
was also three-time President of
the Academy of Motion Picture
Arts and Sciences and a former
President of the Screen Writers
Guild.

resigned that position. Morgan
stated. ‘‘After being with the sta-
tion for eight years, I've gained in-
valuable experience and expertise
in a variety of areas in the broad-
casting business, which have
opened up many avenues for the
future. I have given myself ample
time to consider which of the
many opportunities to pursue, and
I will be announcing my plans in
the near future.”

WABC VP/GM Al Racco con-
firmed Morgan's resignation.
adding that **Rick Sklar, VP/Pro-
gramming for ABC Radlo, will as-
sist the station on an interim
basis.” Sklar told R&R that he will
handle programming responsibil-
ities for the station until a new PD
is found

)
offices) and Brenda Tharp, who
will serve as Simon’s Administra-

tive Assistant (based, as is the
label, in Los Angeles).

Pictured at the pacting are (l-r)
Simon, Bogart and Casablanca
Exec. VP Bruce Bird.
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McCauley Named PD

At KSAN

Jackie McCauley has been of-
ficially appointed PD at KSAN/
San Francisco, a position which
became vacant when Abbey Me-
lamed was promoted to Opera-
tions Manager (R&R 7-27). Mc-
Cauley commented to R&R, “The
challenge is what piqued my inter-
est. KSAN is a legendary radio
station, and I dont't intend to
change that. I just intend to make
it a legendary radio station with
numbers.”’

McCauley, a former PD at
KLOL/Houston, most recently
worked in album promotion at
Warner Bros. Records, as well as
producing a talk show and other
special projects at KMET/Los An-
geles. She told R&R, “I left KLOL
because I wasn't continuing to
grow . . . I decided I needed either
something out of radio or a dif-
ferent kind of radio challenge. I'd
had other programming offers in
the last year, but this is the first
thing that was exciting enough to
get me back intoit.”

Metromedia VP L. David
Moorhead, who has been super-

vising KSAN, told R&R, “Jackie
is a super lady. and is uniquely
suited to the job. I wanted some-
one from San Francisco, and she
spent a large part of her life grow

ing up here I think it’s essen
tial that we have a San Franciscan
programming the station.”

Klein Denied
Acquittal Motion

Allen Klein, former Beatles
manager, was denied Tuesday (7-
31) a motion for acquittal filed in
New York federal court last week
(R&R 7-27). Judge Vincent L
Broderick likewise dismissed
Klein's motion for a new trial

Convicted April 26 of one count
of filing false income tax returns
for 1970, Klein was originally sched-
uled for sentencing June 18, later
postponed to July 19. Sentencing
has since been deferred with no
new date set by Broderick as yet
(see R&R 5-4. 3-2, 1-12 for details)

WLUP’s Dahl Goes On Record Against Disco

The nation’s most famous anti-
disco jockey, WLUP/Chicago
morning man Steve Dahl, is put-
ting his sentiments on the line via
a single record. The disc, set for
immediate national release on
Chicago-based Ovation Records,
is titled ‘Do Ya Think I'm Disco”
(a parody of Rod Stewart’s recent
hit), backed with a Dahl original,
“Coho Lip Blues.” which report-
edly touches on the topic of Dahl's
recent extravaganza at Comiskey
Park, in which he blew up about
20,000 disco records after which
members of his Insane Coho Lips
anti-disco army and other fans
swarmed the field, causing can-
cellation of a Chicago White Sox
game.

The single. packaged in a pic-
ture sleeve, features Dahl's musi-
cal proteges, Teenage Radiation.
An album is tentatively planned,

as is a national tour by Dahl and
the band to spread his anti-disco
gospel. Commenting on the latest
stage of his career. Dahl said, “I've

got just the spot on the wall for a
gold record Mayhe now my parents
will forgive me for dropping out of
high school "'
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" WASHINGTON REPORT

R&R Discusses Deregulation With Jeff Baumann,
New FCC Policy & Rules Chief

Thirty-five-year-old FCC Policy & Rules Division Chief Jeff Bau-
mann reports to Broadcast Bureau Chief Dick Shiben, who in turn, like
all other division level chiefs, is responsible to each of the seven Com-
missioners. The Policy & Rules Division does exactly what its name
implies: It makes studies and recommends new rules and policies for
the Broadcast Bureau. For example, it is analyzing comments filed in
debates on FM Quad, AM Stereo, UHF-radio ownership, part-time broad-
casts and clear channel broadcasting.

Overall. the Policy & Rules Division has
about 42 or 43 people and presents an entire-
ly different type of operation

R&R: Would you explain?

BAUMANN: Renewal and Transfer were
virtually separated when Roy Stewart and [
were there. The issues were not interrelated
and. therefore. there was no need for con-
stant interaction between the branches.

On July 5, Baumann, who had been Renewals Branch Chief, became
the Policy & Rules Division’s third chief in three months. Because of the
nature of the studies being conducted by his office, R&R felt radio broad-
casters should know more about Mr. Baumann. He is interviewed by R&R
Washington Bureau Chief Jonathan Hall.

R&R: Do you see a difference between
radio and television deregulation?

BAUMANN: Yes, I think because of the
number of frequencies. radio is a different
animal from television. The term deregula-
tion is often misused; it is really a re-analysis.
[ am an advocate of re-examining things
and there are certain things that bear chang-
ing in radio.

R&R: How do you feel the government
should aid the public’s interest in broad-
casting. specifically radio?

BAUMANN: I have seen regulation be
its own worst enemy . I think if I could leave
one mark it would be to approach things
with an open mind and not be afraid to chal-
lenge ideas. The public and many public in-
terest groups fear deregulation because it
may result in a diminution of a service to
the public. but it may result in a much bet-
ter service. Instead of reviewing each re-
newal application. for example. it may be
better to just spot-check or forget about
looking at certain areas

R&R: There are a lot of inquiries in your
hands. such as AM Stereo. FM Quad. PSA4's.

etc..’that could affect *‘the state-of-the-art."

Will you attempt to take a leadership role in
bringing these issues to the Commissioners’
attention?

BAUMANN: My personal emphasis will
be to take the initiative. but also to consult

with the whole Commission. I want to make
sure what we do is done in the least possible
time with the best possible product. There are
a lot of things pending right now. Radio de-
regulation is the highest priority. We are
also revistting the multiple ownership rules.
including AM-FM cross-ownership and
UHF-radio ownership. STV, New Jersey TV
service and various ways to increase FM
ownership.

R&R: Howdo you deal with special inter-
est groups pushing from all sides?

BAUMANN: [ was just visited by several
members of the “handicapped’’ lobby who
wanted to know why their petition on adding
handicaps to the list of minorities was on
the back burner. It is a very difficult thing
to explain to the handicapped that they are
not a priority at present. Not meaning there
is any less social impact. but it's just how
the Commission established its priorities.

R&R: Jeff. you were being considered
for two jobs. Chief of Renewal & Transfer
Division and Chief of Policy & Rules Divi-
sion. Had you gotten to make the choice.
would you have taken the Policy & Rules
job?

BAUMANN: It's a very poignant ques-
tion. My first reaction was that I was better
suited and would indeed rather have had
the Renewal & Transfer position. Dick Shi-
ben indicated to me that he wanted me to go

—

over to Policy & Rules. I've worked with
Dick six out of the ten years I have heen
with the Commission and we get along well.
I am not a “yes’” man to Dick. We have had
violent disagreements and always parted
as friends. After thinking about the way
Dick presented it. I was elated ahout the
thought of heading up Policy & Rules and
after two weeks in the division. I'm not
sorry. Furthermore, the high quality and
professionalism of the staff here is excellent.

R&R: Tell me about your final choice.

BAUMANN: I had been Renewal Branch
Chief for three years. however. I don’t
know that much about transfers other than
being brought into division meetings to dis-
cuss things with (Renewal & Transfer Chief)
Roy Stewart. The more I thought about it. I
have always been interested in policy. be it
EEO. broadcast. newspaper cross-owner-
ship or programming.

R&R: How do the two divisions differ in
size?

BAUMANN: The Renewal & Transfer
Division is slightly larger even though the
work of the Renewal Branch has steadily
decreased because of fewer petitions to deny.

The Policy & Rules Division is different
It consists of the Legal Branch. the Policy
Branch which is the economic area. the
Engineering Branch. and Reregulation
Anaylsis. There are very few rulemakings
which do not involve all areas. In that re-
spect it is different from the Renewal &
Transfer Division. There is a great inter-
dependence among all the branches

R&R: When Phil Verveer was in charge
of the bureau the principals involved in ra-
dio deregulation were Verveer. Shiben and
Frank Washington. Will you be drawn into
that now?

BAUMANN: Yes. [ have been. It is sort
of ironic. When Dick Shiben got into radio
deregulation. I could see him drawing me
into it more and more. and I thought I was
somewhat fortunate at that time hecause
other business got me out of that area. The
Policy & Rules Division is intimately involved
in radio deregulation. which indicated there
has been a shift 6f responsibility within the
bureau and the Commission. I envision
working more closely not only with Dick
but with the commissioners as well as the
Office of Plans & Policy. Policy is not made
just by the Broadcast Bureau and therefore
we cannot be completely isolated from the
rest of the Commission

R&R: Which it has been physically and
philosophically?

BAUMANN: Yes. I think part of the
problem was lack of trust on the part of
several commissioners and our department
staff. [ would have never accepted the posi-
tion if I had not been assured by Shiben that
it would now be run as an integral part of
the Commission

Update

By Jonathan Hall

GAO Blasts FCC

A new report issued Monday (7-30) says the FCC is suffering from a morale problem

and lack of planning. (see Page 1.)

Congress Gives $ for 9 kHz Study

Following through on a pledge to NAB, Senate Communications Subcommittee Chair-
man Fritz Hollings (D-SC) won support Tuesday (7-31) for a $440,000 appropriation. The
FCC will use the money to study the economic and engineering effects of several proposals
to alter the current ways in which the radio portion of the electromagnetic spectrum is used.

The FCC is heing asked to specifically look at 9 kHz. said one broadcast expert. How-
ever, the FCC'’s Chief Financial Officer. Tom Campbell. told R&R that the money will go
for a one-to-two year study of the interrelationships of all the various questions. including
AM stereo. FM quad. and clear channel versus daytimers. Asked if that meant that the
current inquiries on 9 kHz etc., would be delayed, Campbell said no. He added that some of
the radio issues may get separate treatment.

Performer’s Royalty Bill Debuted

Sen. Harrison Williams (D-NJ) has introduced a bill which would establish a per-
former’s royalty for records played on the radio. Supported by the recording industry. the
Williams bill is identical to a pending House measure sponsored by Rep. George Danielson
(D-CA). Under the terms of the proposed legislation, which has been referred to the
Judiciary Committee’s Subhcommittee on Constitution. stations with revenues greater than
$200.000 per year would pay one percent of their ad receipts to cover the royalties with
stations earning less paying $750. Radio stations have opposed such legislation in the past
and are expected to continue to do so.

The California Twelve

The FCC has upheld its May 17. 1976 decision that eight California stations violated
the Fairness Doctrine when running Pacific Gas & Electric Co. ads advocating construc-
tion of nuclear power plants. adding that four other stations originally cleared of the charge
were also at fault. The courts had asked the FCC to tell them how the guilty and the
innocent differed. The FCC replied in an unusual fashion, saying there were no differences.
and found KATY/San Luis Obispo, KJOY/Stockton, KPAY/Chico and KVON/Napa also
guilty of fairness violations.

Brown Advocates AM/FM Break-Up

FCC Commissioner Tyrone Brown, in a local TV appearance last Saturday (7-28)
and in a recent letter to a radio broadcaster, spelled out his interest in breaking up AM/FM
combo stations. He stated the FCC policy, which has allowed the AM's to add FM’s, is out-
dated. and that breaking up new combos and the future sale of combos ‘“‘might be
appropriate.”’

He added that forced divestiture of an AM or FM in combo situations ‘‘may be in order
in some instances. for example. when the combined operation possesses such power and
uses it so abusively that breaking up the combination is the only realistic solution *’

But NAB lobbyist Roy Elson, also appearing on WDCA-TV/Washington. reportedly
said the industry opposes the idea. which is being sold as a means of making more stations
available to minority owners. He described a fund established by NAB to aid minorities in
acquiring stations already for sale.

Sales Talk

Dorothy Edwards Bronson, President of Inner City Broadcasting. owners of WBLS-
WLIB/New York, is the majority stockholder in a company purchasing WEBB/Baltimore,
formerly owned by James Brown, which had been ordered by the courts to be sold in order
to pay creditors. Ms. Bronson told R&R that she planned a major technical overhaul for the
station. Plans call for keeping a Black format. Station was sold for $430.000.

WSRF & WSHE/Ft. Lauderdale have been purchased by John Tenaglia, Exec. VP.
General Cinema Communications, and KEWI-KSWT/Topeka Pres. Fred Revnolds for
over $5 million.

Fred Dantz’s Sterling Recreation Organization pays $900.000 for KDKO/ Littleton. CO.
Former majority stockholder and GM David Segal plans to devote more time to other
husiness interests. Dantz, which owns 6 AM’s and 5 FM’s already. is proposing a format
consisting of a mix of Black and Disco music
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I"S NEW

Pocket Sox

Designed primarily for joggers who
need to carry essentials (such as wal
lets and keys) while exercising, “poc
ket sox” are easily fashioned upon
standard knitting machines. Pocket
1s located below the cutt and extends
downward to hold whatever’s stashed
inside snug against the wearer’s low-
er leg

1

Harte-Hanks |

2nd Quarter, |
Half Up

Publishing/broadcasting com
| pany HarteHanks Communica-
tions Inc. reported net earnings
in the second quarter ending June
30 increased 18 percent to $5.2
million, up from $4.4 million 1a
the corresponding period of 1978
Revenues rose 35 percent during
the second quarter to $60.8 million
from $44 9 million in 1978
The firm’s tirst half net rose 17 z
percent to $8.3 million, up from |
| $7 1 million in the year-previous '
period. First half sales soared 34.5 '
percent to $112 1 million from!
$83.3 million in 1978 I

Photo Z; 3 Jeanne Destro

2

Storer’s 2nd Quarter,
Half Hit Record Heights

Broadcasting operations contributed the biggest share and Cable TV
operations were the biggest gainer as Storer Broadcasting Co. posted rec-
ord second quarter and six months results. The firm's net earnings in the
period ending June 30 swelled 28 percent to $7.3 million, up trom $5.5
million for the year-previous pertod. Second quarter revenues rose 19 per-
cent to $47.7 million from $40 million likewise

Storer's six months profits also increased 28 percent to $10.6 million,
versus $7.85 million in the first half of 1978. Six months sales rose 20 per-
cent to $83.8 million from $69.8 million as well

Net earnings from the firm's broadcast stations increased 23 percent
during the second quarter to $13.3 million as second quarter sales rose
12.5 percent to $36.5 million. For the halt, broadcast stations netted a 22
percent gain to $186 million while revenues climbed 13 percent to $62.8
million

DANCERS DEVELOP DIGITAL DAMAGE

Danger:“‘Disco Finger’’

After catching “Saturday Night Fever,” discophiles may now
face an equally debilitating disease — “disco tinger.” In a recently
published letter in the'New England Journal of Medicine, Dr.
Fredrick W. Walker and several of his colleagues from the Johns
Hopkins Hospital in Baltimore described their treating a 17-year-old
girl who said a callous on her fingertip had cracked and become
infected. The girl claimed the callous was created by “snapping her
tingers constantly while disco dancing, a frequent pastime.” the
doctors wrote

Cure was simple. Doctors opened, drained and cleansed the
wound and the patient went on to “uneventful recovery.”

When contacted for comment by reporters, Dr. Walker noted,
“The letter was written tongue-in-cheek but the facts are true
While disco owners disparaged the digital dangers of disco dancing,
Dr. Gerald C. Crary of the Los Angeles County-USC Medical
Center claimed that although he had treated “victims of Disco” for
a variety of injuries — sprained ankles, wrists and strained back
muscles — he had yet to treat any cases of “disco finger

are confident that their tamily- in-
come will grow in the coming year
and 19 percent expect to stay even

Diminutive D.].

Describing his current gig as something | wanted to do “ever since |

Americans Fear For Their Lifestyles

with inflation, 70 percent of the re
spondents to a monthly poll con.
ducted by Advertising Age claimed
that it was harder to pay bills now
than it was a year ago. Furthermore
67 percent of those polled expect it
to be worse in a year

One of the causes of their fear is
job uncertainty. 29 percent of the re-
spondents expect someone in their
households to lose pay or a job in the
coming months. Although this tigure
is down two points from the previous
month’s, it marks the highest range of
job uncertainty since 1976.

Another reason is energy shortages
With long lines at the gas stations
and limited fuel availability, 74 per-
cent of the consumers polled reported
cutting back on their dniving. This was
the second such consecutive cutback and
six points greater than the previous month
(May)

May 1979 was the first month since

While most Americans (S5 percent)
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Alice Cooper
Becomes Comic Figure

In keeping with the recent fusion of two of America’s greatest native
artlorms (rock 'n’ roll and comics), as well as the far greater trend toward
media cross-pollination, Warner Brothers recording artist Alice Cooper
has joined the select list of pop performers (Kiss. the Beatles and several
issues of “The Defenders” which featured plots based upon Blue Oyster
Cult songs) to be immortalized in a comic book with the recent Marvel
publication of "Alice Cooper "

Based upon Cooper's latest album, “From The Inside,” (with the excep
tion of dropping the alcoholism facet of the original story in order to gain
Comics Code Authority approval) the comic is basically a retelling of the |
album. According to Marvel sources, the company plans a major marketing |
and advertising campaign for the book and may possibly keep "Ol' Black
Eyes" around as a reqular Marvel character
In addition to the Cooper comic, plans are on the horizon for a Rolling
Stones comic (the Comics Code Authority should have fun with that)
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was a little kid,” 10-year-old Charlie Lukens has been playing disc jockey
{for an hour every Saturday morning for the past eight months over at
WTNS/Coshocton. OH. From 10-1lam, Charlie picks the platters he
plays (he favors rock and disco), chats with listeners, reads spots and does
all his own announcing

Charlie got the job by simply walking into Station Manager Bruce
Wallace's office and asking for it. However, not only did he have an “in”
at the outlet (his mother is the station’s bookkeeper), but he also had five
years experience — doing voice work on commercials

The diminutive DJ has netted coverage by the Associated Press, the
local NBC-TV news alfiliate, and has taped a segment for the NBC-TV “Real
People” primetime program. While Station Manager Wallace praised
Charlie for his professionalism, Charlie remains unfazed. “I'd like to make

radio my career,” says Charlie.

Ad Age began measurement in 1975
that the majority of Americans (55 per-
cent) said they had made a deneral
cutback in their standard of living.
June's figures retlected an even
greater number of people cutting
back (58 percent)

However, the cutbacks are not
across the board. While 66 percent
said they cutback on clothing pur-
chases in May, only 60 percent con.
tinued cutting back in June. Similarly,
68 percent cut down food purchases
in May, as opposed to 61 percent in
June.
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Presents

hosted by:
MARY TURNER

Ten Rock Interview Features Weekly—each 2% minutes in length. FREE to ARB rated stations
on a barter basis. KMET’S Mary Turner probes the thoughts of today’s most important
artists—like “The Rolling Stones”, “Bruce Springsteen”, “ELO”, “Supertramp”,
“Fleetwood Mac”, “George Harrison”, “Kansas”, “Cheap Trick”, “Van Halen”, “Bob Seger”,
“Heart”, “Bad Company”, “Led Zeppelin”, “Foreigner” and “Ted Nugent”.

Now your station can be plugged into the “OFF THE RECORD” insights of rock’s biggest names.

From WESTWOOD ONE the nation’s Number One Producer of Special Programming.
In the past four years WESTWOOD ONE has produced and distributed
“The Great American Radio Show” with Mike Harrison, “Dr. Demento”, “Star Trak”
with Candy Tusken, “Spaces & Places”, “National Album Countdown”, “In Hollywood”,
“The Sound of Motown”, “Shootin’ The Breeze”, “American Disco Network” and “The Twelve
Hours of Christmas”. WE’'VE NEVER HAD A LOSER!

For information on how your station can receive exclusive broadcast rights in your market—contact
your Westwood One representative now. . .

(213) 204-5000.

WES TWOOD

9540 Washington Boulevard

Culver City, California 90230
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VHAT'S NEW

Mercer To Head
Music Operations

For EMI Films

Bob Mercer, Managing Director of EMI Records Group
Repertoire, has been appointed to the newly-created posi
tion of head of Music Operation, EMI Films. Mercer takes
over his new duties in September and will be responsible for
coordinating the worldwide music interests of EMI Filma

EMI Limited currently has a number of musicals in pro-
duction, notably “Discoland Where The Music Never
Ends.” with Allan Carr producing, and the Village People
starring; and "The Jazz Singer.” starring Neil Diamond.

Mercer will report to Barry Spikings. Chairman and
Chiet Executive of EMI Film and Theatre Corporation. and
will become a member of the Board of EMI Films Limited

He will remain on the Board of EMI Records UK Limited as
wel

NARAS Extends ’
Grammy Award

Entry Deadline

Record companies have been given an extension
on their deadline to enter artists for the 22nd Annual
Grammy Awards. The deadline date for receipt of
the first half-year entry forms has been moved back J
from July 27 to August 10, according to Jay Lowy, |
National President of the Recording Academy (NARAS).
A second set of entry forms will be mailed in early
September with an early October deadline for product
released between April 1 and Sept. 30 for this year's
58 categories {

For a record to qualify for a Grammy (to be pre-
sented next February), that product's date of release '
must be on or before Sept. 30, 1979. That date of re-
lease is determined by the date of the first shipment
from the manufacturer to the distributor |

Clerks’ Pay Climbs
Although failing to keep pace with either inflation or pay
increases among top-level execs, American clerical workers’
pay climbed 6.8 percent in the 12 months ending February
2. According to a survey of several hundred thousand workers
throughout the U.S. by the Willow Grove, PA-based Ad-
ministrative Management Society, the average weekly pay

of clerical employees in 12 job categories is currently $188,
up from $176 for the year-previous

treble frequencies, and water-resistant speakers

Autosound: Market On The Go-Go

Whether they can get gas or not, Americans, who already spend more than $1 billion per year on ratafl autosound
are expected to increase this spending by 20-25 percent annually for the next five years. Among the latest components
seeking to capture this increased market are dashboard-mounted AM-FM/cassette/Dolby/stereo receivers with digital
tuning, amplitiers capable of a windshield-shattering 70 watts per channel, graphic equalizers to boost bass or

i While both Pioneer Electronics of America and Sanyo Electric claim industry leadership with between 10-12

percent of the market, Cralg Corp.. Clarion Corp. of America. Jensen Sound Laboratories and Audiovox Corp. are
[ closing in with between 5.10 percent each. To insure leadership, Pioneer is planning to spend $3 million in advertising

in 21 radio markets and 25 magazines this year. Craig will counter with its own million dollar campaign

Principal targets for the autosound manufacturers are 18-24 males who spend between $150-350 when purchasing
car stereo systems and the more affluent 24-34 males who are looking to add components to their existing systems
State-of-the-art autosound systems are now going for almost $1500

CBS Reorganizes Music
Publishing Operations

CBS Records International has reorganized its music
publishing operations, merging into one entity to be known
as CBS Songs International, effective August 1. Simul-
taneously, each April Music subsidiary, while retaining the
April name, will adopt the legend, “An Affiliate of CBS Songs
International.” CBS Records International President Dick
Asher, in making the announcement, noted that the structure
of the new organization will mirror that of the parent firm

Harvey Shapiro. a seven-year veteran of CBS, has been
named to the newly-created post of Vice President, CBS
Songs Intermnational and will be based in NewYork. Subsidiary
Music Publishing Managers in the UK , Canada and Aus-
tralia will report to him

All other wholly-owned subsidiary Music Publishing
Managers will report to a Regional Vice President of CBS
Songs International for Continental Europe (located in Paris)
and for Latin America (located in Coral Gables). These posts
will be filled by Jeremy Pierce, formerly Director of Business
Affairs for European Operations, and George Tavares,
formerly Associate Director of Business Affairs for Latin
American Operations, respectively

JOHNSON NAMED GM
EMI-America/lUA Creates
New R&B Division

Varnell Johnson has been promoted to General Man-
ager of EMI-America/United Artists Records newly-created
R&B division. Johnson most recently served as East Coast
Promotional Manager for the label, having joined EMI-A/UA
from his post as National Promotion Director for Philly
Groove Records.

In his new post, Johnson will oversee talent acquisition
and promotion for the new division as well as overseeing the
development and exploitation of the Blue Note and Pacific
Jazz catalogs. National R&B Promotion Manager Jack Shields
will report directly to Johnson who will report to EMI-America/
United Artists Records President Jim Mazza.

Mazza commented upon Johnson's appointment, saying,
‘Varnell brings to his position the necessary expertise with
which to unite the various EMI-America/United Artists sales
merchandising, promotion and publicity departments to best
serve what we feel is a vitally important segment of our active
artist roster.” Johnson will be located in Los Angeles

Turry Cohen Marketing Inc. (R&R 7-27) Correct phone

number is (213) 466-6484

Wortman Named VP/GM

Soul labels
In her new position, Jackson will report directly

Jo Interrante has
been named Network
Program Director and
David Cooke has been
appointed News Direc
tor for the newly-created
RKO Radio Network.
Interrante was most re-
cently News Director at
KFRC/San Francisco for
four years having begun
her career as a producer
and Music Director for
KVIL/Dallas in the late
60's She also served as
a reporter for KNUS/
Dallas before joining
KFRCin 1973

Cooke comes to his
new position from his cur
rent post as News Di
rector for WHDH/Boston.
He began his industry
career in Dallas, be-

i s
-~
E

Jo Interrante

coming News Director
at KNUS in 1972 After
serving two years as
News Director tor KFRC
(1973-75), Cooke joined
the ABC Radio Net-
work as an on-air cor-
respondent. In 1977,
he moved to Director of
News and Public Af
fairs for KHJ/Los Angel-
es prior to his involve-
ment with WHDH

Interrante Named PD, Cooke Upped
To News Dir. For RKO Radio Network

David Cooke o

In making the an-
nouncement, RKO Ra-
dio Network Vice Presi-
dent and General Man-
ager Thomas Burchill
said, "Both have proven
capability for develop-
ing news formats that
make the news relevant
for the young adult lis-
tener — which is pre-
cisely the RKO net
work's concept

For Atlantic’s Publishing Div.

Linda Wortman has been named to the newly-
created position of Vice President/General Man-
ager of Cotillion and Walden Music, Atlantic
Records’ music publishing division. Prior to her
new post, Wortman was Executive Director of Ad
ministration of the Kama Sutra/Buddah Music

Group. Jyustiss Upped To VP Of
TM Productions

Ken Justiss has been promoted to Vice Presi-
dent of TM Productions. A six-year veteran of the
company, Justiss was most recently Operations
Manager for the firm. In his new position, Justiss
will continue to oversee daily operations, coordi
nating product and projects, and developing sys
tems and product for the productions department
of the broadcast service organization

Jackson Rocket's R&B Dir.

Jeana Jackson has been named Director of R&B
Promotion and Administrative Assistant to the
President at the Rocket Record Company. Jack-
son most recently served as Assistant and Executive
Secretary to noted actor Louis Gossett Jr., having
previously served as Assistant to the VP/GM of
Capitol Records R&B Division as well as Midwest

Promotion Director of Motown's VIP. Chisa and

to Rocket President Barney Ales. who announced
the appointment, and will work closely with Rocket'’s
distributing label.

Kelly Promoted To Nat'l

Promo Mgr. For Cachet

Mike Kelly has been promoted to National Pro-
motion Manager for Cachet Records. Kelly comes
to his new position from his post as Regional Pro-
motion Manager for the label, having previously
held sales and promotion posts for Amherst. Lon-
don, Fretone and Starday King Records He will
continue to be based in the label’s Nashville offices

Harper Named Dir. Stereo Rock

Bob Harper has been named Director of Stereo
Rock Programming at TM Programming. Harper
was most recently Director of Radio Consultation
for Frank N. Magid Associates.and in his new
position will be responsible for all music selection
promotion, format consultation and direction of all
Stereo Rock field consultants

During the course of his 15-year industry career,
Harper served as Program Manager at KQV/Pitts-
burgh and held posts at WSAI/Cincinnati. WERE
and WGCL/Cleveland and WKBW/Buifalo.

|

Programming At TM Programming l

|

|
|
|

¢
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Owens

. Speaking of WKRP, Lovely Loni Anderson told me
what she did before the hit CBS show. She made most of her
money in New York doing voice-overs for television. This beauti-
ful lady would lip-syne TV spots for other pretties who did not
have the voice to go with the body. (1 don’t know why they didn’t
just hire all of Loni in the first place!)
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Survey Shows Low TV Satisfaction Rate For Viewers

Americans may watch a lot of TV, but by no means are they satisfied with what they see, according to a re-
cent study. The survey, as reported in the Los Angeles Times, was commissioned by the Natlonal Cable Television
Associstion, which might be expected to be pleased with a low satisfaction rate, but the results are interesting. About
65% of the 1553 respondents say they watch over 10 hours of TV a week, but only 23% were highly satistied
with entertainment programming. 81% evidenced similar satisfaction with news and documentary programming, while
specials, sports, and movies scored 45% and kids’' shows 18%

Perhaps even more significantly, almost half (459%) thought it somewhat fikely or not very likely that they could easily
find a particular TV show to suit their particular desires. As an interesting side note, the survey states that 48% are sim-
ilarly gloomy about movies, and 41% about popular music (a rather high level of dissatistaction which perhaps the
radio and record industries should study further). Cars, clothes, and magazines score significantly higher, according
to the report. The survey goes on to show varied reasons for viewers' unhappiness with TV, and indicates a general
interest in and willingness to pay for inexpensive cable programming as an alternative.

Al1-Star Game Tops Ratings, Tightens Race
NBC's Aill-Star Game broadcast easily topped the Nieisen ratings list for the week ending July 22, and put the
perennially cellar-dwelling network into serious compstition for the first tme in many weeks. NBC still fimshed third,
with a 13.9 average rating, but was close behind second-place ABC (14.5) and victorious CBS, which earned a 14 7
rating. CBS's "Miss Universe Pageant” finished second for the week, followed by 3) “The Jeffersons™ (CBS) 4) “Three's

As | reported in R&R many months ago. while chatting with
Laraine Newman of “Saturday Night Live” . she mentioned
to me that zany writer Michael O'Donoghue was disappointed

(

h

that his “Mondo Video' wonld not go on TV as scheduled.

Herminio Traviesas, the NBC head
censor, has nived Michael's production
because there were oo many “elements”
in it that did not meet NBC's stand-
ards. They include his affectionate sa-
lute to stag films of the 30's . . . and
“Celebrity Deformities.”

Michael. vou may recall was one of

One of the canversants was a man
who formerly was a bodyguard to one
of America’s wealthiest families,

He admitted that he finally gave up
the job. despite its many benefits. be-
canre of the acquiescence required by
the borses and the fact that the time is

NEeVer your own.

Company" (ABC) 5) ""Fantasy Island” (ABC) 8) "'Alice” (CBS) 7) "Taxi" (ABC) 8) "War Games" (ABC movie) 9) "Dallas
(CBS) and 10) "Mork & Mindy.” "WKRP in Cincinnati” finished 13th, and beat its strong lead-in, "MASH," which had
earlier consistently led the radio sitcom in ratings points

CBS was the consistency champ in Arbitron’s ratings for New York, Los Angeles. and Chicago for the week ending
July 20 CBS edged ABC in the three cities for the highest number of top ten programs, a rare victory NBC scored
only with the All-Star Game, which topped the lists in New York, foliowed by 2) "Charlie’s Angels™ and "Vega$" (ABC)
hed with “The Jeffersons.” "Miss Universe,” and CBS's coverage of President Carter's speech 7) “Alice” tied with
“Three's Company™ and "Taxi,” and 10) "One Day At A Time" (CBS)

“Three's Company” was the Los Angeles leader, foilowed by 2) All-Star Game 3) “Mork & Mindy" and "Tax" tied
5) 13 Queens Bivd " (ABC) 8) “Alice.” "Charlie Angels,” and ABC's showing of “Where's Poppa” tied 9) "One

the authors of the "(‘.hu‘(‘lim- Longet The pay Ly for a wop “’"‘.‘.W“ﬂ"_"_ Day At A Time.” and 10) a four-way he between CBS's "All In The Family,” “The Jeftersons,” “60 Minutes,” and
Menwrial Ski Tounament” that cawght  tin case you are interestedin in the 15 Miss Universe * In Chicago. “Lou Grant” (CBS) led the pack. followed by 2) All-Star Game 3) Carter's speech 4) “Fan-
hell tand one of the few things “Sat-  to 15 grand per year category. Your a6y Igland,” “"Vega$,” and a WBBM-TV (CBS affiliate) news show tied 7) “The Jeffersons” tied with a WLS-TV (ABC

unday Night Live” ever had o apologine
for N

Anvway . . . the plan now is to re-
lease *Mondo Video™ as a theatrical to
be shown in mosie honses.,

L] L] L]

Termy Gilliam, the talented producer
of *“Maonty Pvthon And The Holy Grail.”

Jabberwaocky ™ and now “The Life Of
Brian”" was in Hollvwood last week.
Terny. who is not Britidh talthough some-
times hrutish), attended Ocvidental Col-
lege in L.A. before going to England
to join up and become the animator
and performer for the Flying Circus,
He signed his new book “*Animations
Of Mortality” for me . . . “To Gary
0. From one of your greatest fans . . .
to another.”

George Harrison is back-  tection . but a man the soe of Dick
ing “Brian” to the tune of 84 million.  Cavett sits in vour glove compartment
I was nurgling at an indoor shooting  and throws up on any criminal enter- You NeveR
range last week . . . and was sharing ing your antomobile. WAD ANY

a large vitamin-enriched glass of car-
bonated tizard nerf with several friendly

gun fanciers.

clothes, guns, ammo and accouterments
are all paid for, and you receive a new
luxury car every vear tand all the kid-
nappers you can eat, presumably )

Thise spexs are (o guand a top wealths
person not just a common-as-dirt
nmillionaire

There is a firm in San Adtanio called
International Security Grakip. inc. that
i now building bulletproof antos,

Acurding to the prinerbial “informed
sources’ it takes from a month to 435
days to armur plate any kind of car
from $23,000 for an [nternational Scout
Gt em up. Sooat! . Thank you,
Tonto") to about $63.M0 for a Mer-
cedes Benz or a Caddy

Meanwhile. Foonman [ndustries in
Hollvwood has come ont with a ear that
does not have plating or Reslar for pro-

Sa. if vou feel von are taking much
flak in your present job . . . think it
over,

z

vaATg%ﬁfo

for license renewal
AT CHELSEA

cago Died”

FCC REPORT GETS TOUGH ON FAIRNESS DOCTRINE —
"strict adherence" calied an "absolute necessity"

ﬁ DON ANTI NAMED NATIONAL PROMOTION DIRECTOR

{2 NUMBER ONE FIVE YEARS AGO — "'The Night Chi-
— Paper Lace (Mercury)

NUMBER ONE POP/ADULT — "Feel Like Making
Love" — Roberta Flack (Atiantic)

el Ry

a"ihate) news update, and 9) a five-way tie between "Ahkce.” “MASH.” “WKRP." “Three's Company.” and “Where's

YJ.D.&DQDDJ’.&: = —— =

This new column is designed to keep RER readers abreasr of the latest home video producrs and programs ava:lable

John Blar 8 Co becomes first in TV industry to distribute spot TV commercials via satellite to local stations
(3-18). Ads were beamed from NYC to all commercia! stations in Kensas City, Sesttle and Sacramento during 8 13-
week test. Project was a yesr in development in hopes of eventually creating a more efficient method of trans-
mitting spots from agencies to stations . . . Sytvania displayed pix of thelr 1ab prototype fiat-screen TV, which mea-
sured five feet across, at the firm’s nnnunl distributors meeting recently. Company plans to enter the projection TV
systems market but is holding out until four criteria are met: *‘bright’’ picture, non-curved screen, unit looks
“attractive’* In the home. priced under $2000 . . . Magnavox recently unveiled two portable VCR systems for 1980.
Both units are Matsushita-built. four-hour VHS systems with detachable recording units. Recorders detach from the
tuner/timer, weigh 24 ibs.. and are designed for remote use with video camera. The 8252 is the top of the line and |
features *‘touch-tuning.’’ The 8251 is mechanicslly tuned . . . Sylvania spokesman expects videodisc player sales
{to ovomko homo VCR ulos within five years and cnnouncod Sylvania wlll debut a vldoodlsc player by 1981 .

ERR WAVES BY BOBBY OCEAN

1 ALWAYS GET
T APTER THE
CANAKY
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Thank You
Radio For

Jumpin’ In

The Driver’s
Seat!

SNIFF ‘N’
THE TEARS

“DRIVER'S

#1 NEW & ACTIVE

MAJOR MARKET ACTION

& THIS WEEK'S ADDS:
WRKO 28-18 WMEEadd  KING add
wPGCadd KEVN-FM add KIMN add
WCAO 25-21 - KJRBadd  KUPDon
KRBE add 28 KRSPadd  KOPA add
293 add 29 KRQadd 39 WPST add
KSLQ 32-28 G100 add WHYN add
WOKY 30-27 WTMAadd WTRY add
WZUU 25-18 KKLSadd  WAPE add
wGCLadd WAKXadd WGH add 22

KBEQON WRKR add WTIX add
KHJon WNAM add 920 add

KFil add KENI add 298 add 38
KFRCoON KDZA acdd 38 WFMF add 27

From Their Sniff n'the Tears
Hot New Album o

“FICKLE HEART"

£35
ATLANTIC] (Gt X
on Atlantic Records B ae < -1a-°ai
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Rip "N Read

Stuff That’s Almost Impossible To Do

You ever try to figure out a billion of anything” Jeez, I don't want to reveal my weakness but, you know, [ sit at this
typewriter facing blank pages that gotta be filled, wondering what to write about this week. and | suddenly remember | have
a clipping on how much a billion is, Fine, I'll work that in. But I don't want to just assume the figures are correct, ['ve
gotta check 'em so the Terrible Mistake Alarm doesn't &o off again. | hate it when I firmly commit a Mistake to the ink of
the sacred pages here.

So I get out the calculator, fire up 6 seconds times 60 minutes times 24 hours a day times 365.25 days per year.
80 I'll know how many seconds are in a year, and you know what the calculator says”

E.

Just E. That means error, which means the calculator doesn't count that high. Shazbot! This means a pencil. You see
how complicated it starts getting?

It figures out to, uh, about 314 million seconds a year . . . which I think means one billion seconds ago was, say. the
year 1948,

Okay. onward to that clipping. A guy named Will Durant wrote a letter to the Dallas Morning News that said:

“Just think: One billion seconds ago the first atom bomb had not been exploded:
One billion minutes ago Christ was alive on Earth:

One billion hours ago, man lived only in caves.

Yet, One biltion dollars ago, as Washington spends it, was yesterday."

.Well, that sounded pretty interesting to me. and I wanted to pass it along so you could steal it and act like you made it
up yourself. but as I said I did NOT want the Terrible Mistake Alarm going off if the math was wrong.

Actually, up there it says **Stuff That's Almost Impossible To Do.” and 1 meant just figuring out a billion of anything,
but now as my stunningly powerful Dynamic Perception comes into play I realize there are TWO things that fit that headline.

1. It is Almost Impossible to use a hand calculator that oost less than $9 to figure out billions of things. And . . .

2. 11 someone else's window was open and marijuana smoke accidentally came over to you and you breathed it, it is
Almost Impossible to figure out whether the math in any clipping is correct even if you do have a pencil and almost
unlimited time.

Anyway. the part of his letter about the atom bomb is right. but the Christ part is a little off because a billion minutes
takes you back only to 78 A.D. The “in caves” is right because a billion hours ago. my version has it. would be 114.000
years . . . and that's about when Neanderthals were carrying fire around in soft clay and hanging out in caves. although
there is evidence they also built hide shelters. Okay. that's checked out. Don't snicker about this. I can’t be too careful in my
business. You get an E here and another E there and you're out! The Neanderthals. by the way. were all issued old
Harleys and can be seen to this very day. still wrapped in leather.

Finally. a billion dollars ago isn't necessarily as far back as yesterday: the U.S. spends that much every 2114 hours
(base: 1977 U.S. expenditures $407 billion}!

Monday August 6: Hiroshima Peace Festival

This is Japanese National Memorial Day. The first atomic bomb was dropped on Hiroshima 34 years ago (1945)
President Truman addressed the nation by radio. describing the city as “"an important Japanese Army base” although
within the four-square-mile area of heaviest devastation there were no military installations. More than 135,000 killed or hurt.

Pope John Paul [ died one year ago.

Lucille Ball is 68 today. Robert Mitchum is 62, Isaac Hayes eases up to4l.

Tuesday August 7: The First Look Back Home

Twenty years ago Explorer VI took the first photos. by TV. of Earth from space.

The Military Order of the Purple Heart was established on this date in 1782. and this is the anniversary of the U.S.
Marines landing on Guadalcanal in 1942. Vietnam took a major turn 15 years ago when Congress passed the Gulf of Tonkin
Resolution, giving President Johnson a blank check to run the war {1964,

Stan Freberg is 53 today (and will be for the whole next year|. A full moon tonight. Wolfman's Delight.

Wednesday August 8: Hoffman 42, Nixon 0

That's a low-scoring way to indicate Dustin Hoffman is 42 today. while Richard Nixon. to state it rather stantedly.
remains a zero. You see. there ain't no Equal Time requirement here in ink. just there in radio. But to the point. it was five
years ago today that Nixon made his Farewell Adress and five years ago tomorrow that he said farewell to his address at
1600 Pennsylvania as Gerald Ford became the 38th President.

Joe Tex is 46. Connie Stevens is not. She's 41.

Thursday August 9: St. Lawrence’s Tears

Here's a cute story. The Robert Thomas 1979 Old Farmer's Almanac says, “St. Lawrence . . . was the first saint to
be griddled to death on an iron outdoor stove. In the midst of this torture. Lawrence said. ‘I am already roasted on one side
and. if thou wouldst have me well cooked. it is time to turn me on the other!** The abundance of shooting stars seen between
the 9th and 14th are known as St. Lawrence’s Tears.” Sounds interesting. but with a full moon I dunno how many shooting
stars we're going to see.

The Sharon Tate Murders were ten years ago today.

The A-bomb was dropped on Nagasaki. Japan in 1945.

Friday August 10: Promote Brad Messer Day

Listen, don’t mention that I asked vou to do this because I'd really like it to appear spontaneous. but could vou tele-
phone R&R today and say something really complimentary or even highly critical. about me? Even a short call. just
mumble my name. hang up . . . it doesn’t matter how you do it but if you wonld do it. heck. who knows, it doesn't hurt to
try to get something going. (Bet you wish you thought of this ploy. Garish!)

Missouri became a state in 1821. The first electric street railroad opened in Baltimore in I885. lan Anderson is 32
today. Righteous Bobby Hatfield is 39. Eddie Fisher turns 51 and so0's Jimmy Dean.

Itis not often you see the word so's written, is it?

Have a nice weekend. folks. I believe I'll just go check my neighbor's window again now, see if the wind has changed.
y'know?
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ecent statistics show that approximately

97% of all U.S. households now have a

telephone. Therefore, it is quite possible
to conduct an accurately-representative tele-
phone survey which will give you an excellent
“snapshot” of your market. Major market re-
search firms, ad agencies and consumer goods
manufacturers often use WATS lines to achieve
representative telephone surveys of the entire
country. With a more localized market such as
that served by a radio station, telephone surveys
are increasingly favored over mail surveys or
personal interviews. Conducting a telephone sur-
vey is a relatively manageable task, and there
are some distinct steps you should follow in
order to get the best possible results. The impor-
tant steps are as follows:

* Questionnaire Design

Pretesting

Sample Design

Interviewer Selection and Training
Quality Control

s | will be devoting separate columns to
the last three topics listed above, we will
focus today on the Questionnaire De-
sign and Prestesting steps. Assuming you have
gone through all the research stages shown in

the now-familiar chart, you arrive at the Ques-
tionnaire Design “substage’” of Research Design
with a good idea of exactly which information
you need to obtain from respondents. The first
step in questionnaire design is to simply make
up a list of all the questions you wish to ask. The
questions should be worded simply and in non-
leading fashion. A classic example of a leading
question is one used by a police department in a
survey of community attitude toward pornog-
raphy. A uniformed police officer would ap-
proach someone on a street corner and say, “As
a good citizen of this community, are you op-
posed to pornography?” (Would you believe 98%
said “yes?”) It is easy for your preconceived
notions to affect the way in which you word
opinion-type questions, so care should be taken
that each question is phrased in as neutral a
fashion possible

Order Makes A Difference

nce you have an initial list of questions
to be asked, you must turn your attention
to the ordering of the questions. One
question that tends to be first in many telephone
surveys is of the general form, “Would you like

Conducting A Telephone Survey

to participate in a survey of ... ?" Never, never
ask respondents if they will cooperate. It only
gives them a chance to say “No.” If they say
“Yes,” you haven’t gained anything — they're
already talking to you. So, simply explain the
purpose of the survey, the importance of their
responses, and begin with the first substantive
question. The very first question should be clear-
ly relevant to the purpose mentioned in your in-
troductory blurb, should be interesting and easy
to answer, and should be of close-ended form
(i.e., pre-specified responses listed). The question
is designed to get respondents excited about the
survey, convince them that they have knowledge
that can help, and elicit a quick reaction from
them before they have time to decide not to
cooperate. For instance, a good first question for
a radio survey would be:

Do you ever listen to the radio?” Yes 0

No OO

A bad first question would be:

“How many hours per week do you listen

to radio?”
because it would require too much thought on
the part of respondents. Other topics to avoid
early in the questionnaire are socioeconomic
information (that should come at the end), heavily
loaded questions (e.g.. “What do you think of

—

“Never, never ask respondent if thev will cooperate. It onlv gives them a
chance to say “No.” If they say “"Yes,”
already talking to vou. So. simply explain the purpose of the survey. the
importance of their responses. and begin with the first substantive question.”

vou haven’t gained anvthing — thev're

disco?”), or long complicated questions (e.g.,
“Which stations do you listen to in each of the
following dayparts?”) (Note, in the last example,
the use of the word “dayparts’” is bad because
most listeners are not familiar with this bit of ra-
dio terminology.)

After the initial close-ended question, it is
often a good idea to include one or two

open-ended questions (i.e., items which
do not have pre-specified response categories)
Open-ended items allow respondents to express
their own thoughts freely and are generally con-
sidered to be good “rapport-builders,” cement-
ing the interviewer-respondent relationship and
increasing the chances of successful completion
of the questionnaire. An example of an open-
ended question might be:

“When do you most enjoy listening to the

radio?”
A question of this type helps respondents to feel
that their own personal opinions count and that
they are not just being categorized numerically
for the purposes of the station! Unfortunately,
open-ended questions present problems at the
data analysis stage, so they should not be used

Stages in the Market |
Research Process l

[ Problem Definition ]
e
Decision To Be Made

Value Of Information

Budget Decision

7z

Research Design JIT

|
|
=B
|

Data Collection

1|
|
Sﬂ;;msign J]
|

Data Analysis
—

Interpretation
k

Decision

SNy PTEAEY pRimy pEneey Iy e— ——

]

to excess. A well-designed questionnaire can |

elicit almost all the vital information via close-
ended questions

Length Of Survey

ou will be surprised at how much informa-

tion you can get in a 10-minute tele-

phone interview. While it is often dif-
ficult to keep someone on the phone for longer
than 10-15 minutes, for most purposes, you can
get all the information you need in that amount
of time, or less. It may be difficult to estimate
the actual amount of time required to complete
the questionnaire, so pretesting is an important
consideration

Pretesting

retesting involves calling 15-20 respon-
dents at random and running through
the questionnaire just as though it was
the actual survey. Careful attention is placed on
the length of the interview, any “rough spots”
in terms of interviewer or respondent confusion
and any accidential omission of important ques-
tions. The pretest is also quite useful in checking
out the “flow” of the questionnaire — ie, do
the questions have a smooth and logical flow
from the perspective of the respondent? A well
ordered questionnaire impresses the respondent
with the care that has gone into the survey and
the survey’s importance, and this helps to ensure
successful completion. The results of the pretest
should be used to modify the questionnaire where
necessary. Depending on the nature and amount
of revision, a second round of pretesting may
be required
Once you have arrived at a questionnaire
design you are comfortable with, you are ready
to conduct the actual survey. Next week I’ll deal
with the steps involved in getting a mail survey
to the market. See you then!

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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Week In l—l_e\‘/—iew

“Broadcasters still need to ask themselves
the question “can I hack up my lip service
with dollars?” ™

e

Arbitron Edit Procedure Manuals Open

Resea rch

AND THEN THERE WERE TWO. . .

Little more than a month after Audits & Sur-
vevs fell by the wayside in the battle to become the
industry’s alternative to Arbitron, another leading
contender, Burke Broadcast Research. has sus
pended its operations (see Page 1). Let's assess how
this turn of events came about and what it means
for the radio industry and broadcast research

Snatching Defeat . . .

Burke's “suspension” of operations (more
than 100 persons have been laid off) came as a
surprise to many in the company. as well as the
industry itselt. Herb McCord. General Manager of

l

It now appears as though Mediastat
and RAM will do battle to see if
cither or both can suceeed where ALS

and Burke left off.”

—— - p—

CKLW and a subscriber to the Burke service, told
R&R that the timing of the decision **snatched
deteat from the jaws of victory” for Burke. Mc-
Cord. and other industry figures to whom we
talked. scemed to feel that Burke was getting its
operations straightened out, but that the com-
pany’'s board of directors did not have the patience
to wait out the time until black ink could appear
on the books.

Burke Drops Out Of Ratings Race

Too Little. Too Late

The radio industry had some indirect bearing
on this decision by Burke. In my column of June
22, | stated that decisions by key groups such as
Metromedia and the networks would be a key to
deciding who, if anyone, can really compete with
Arbitron. Unfortunately for Burke, Metromedia

and CBS were reportedly leaning toward sub-

scribing to the service, but the support didn't
come in time. Upon hearing of the demise of
Burke, broadcasters evidently called to the New
York headquarters of Burke to see what they could
do to revive the service, but it's probably too little,
too late. You can’t lay off your staff and then
resume at a later date, especially now that credi-
bility is gone. But where were the broadcasters?
Those of you who want an alternative to Arbitron,
you still need to ask yourself the question ‘can |
back up my lip service with dollars?” If you don't
answer in the affirmative soon, there won’t be any
alternative to Arbitron, a situation that many in
the field think is harmtul to the industry.

Who's Left?

Given the way the competition is fading fast,
who's left in the race to be the alternative to
Arbitron? It now appears as though Mediastat and
RAM will do battle to see if either or both can
succeed where A&S and Burke left off. Mediastat
President Jim Seiler told R&R that the efforts by
A&S and Burke cost his firm almost $250,000 and
a year in time in terms of competing with Arbi
tron. Now that these sethacks have been survived
Seiler is looking to regain major clients such as
ABC, NBC, RKO and Metromedia. He is encour-
aged that ABC has signed for his service in San
Francisco. RAM will continue with its game plan
to achieve parity with Arbitron bv 1985. Both of
these services accent the long-term. methodical

Extended Measurement?”

sometime during the early "80's.

 Q&A

Some readers who are with stations that are Arbitron subscribers are confused about new
Arbitron terminology. and ask . . . “What is the difference hetween Expanded Sample Frame and

' Both involve attempts by Arbitron to better serve the industry with improved methodology.
‘ Expanded Sample Frame refers to the technique used by Arbitron to sample households with
telephone numbers not listed in directories. In the past. Arbitron relied exclusively on a sample
drawn only from listed telephone numbers, but ESF allows Arbitron to add to their sample
households from the sizable percentage of homes where phones are not listed in the directory.
either by choice or chance. ESF will be used in the top 30 markets in the Fall '79 sweep.

Extended Measurement deals with the length of the Arbitron sweeps. In most markets
Arbitron samples for four weeks at a time. but in the three markets where Extended Measure-
ment is being tested (Seattle, New Orleans. and Indianapolis) a standard four-week sample is
spread over |2 weeks twice yearly to produce listening measurement of a longer span of time.

According to Arbitron, each of the above procedures will probably be used nationwide

For Review

the Broadeast Rating Council, which aceredits
and audits broadcast survey firms. has just
come out with a new standard which will have
the impact of opening Arbitron's edit proce-
dures for industry review., The BRC has an-
nounced that in order for ratings companies
to receive BRC accreditation, “audience mea-
sureinent service subscribers must be permitted
to inspect manuals at service headquarters, un-
der reasonable conditions.”

Rick Aurichio. VP/GM of Arbitron Radio, told
R&R that subseribers may review the manuals
in the various Arbitron offices across the coun-
try. If you are interested in seeing what Arbi-
tron’s procedures are. and if they have been
used correctly in your market. contact your
Arbitron sales rep for further details on how
you may review the edit procedure manuals.

approach to achieving success, as opposed to the
approach used by Burke and A&S, which involved
hoping to make some quick scores at the top of the
industry.

How Thev Differ

RAM and Mediastat use different techniques
to measure listening habits. RAM uses the one-
day diary, which also captures qualitative data on
product consumption. Mediastat uses a telephone
technique to measure listening for one-day and for
the past week. RAM measures its markets on a
year-round basis. while Mediastat survevs its areas
usually two weeks per month. RAM produces data
on product consumption by listeners of cach sta
tion (better to land retail accounts) as part of their
standard service, while Mediastat can obtain quali-
tative data on special request of the client stations
Broadcasters will be happy to know that in the
case of both firms, the results are available much
faster than they are from Arbitron

Economic Darwinism

In my article on June 22 | mentioned that
“economic Darwinism — survival of the financially
fittest company — will very likely be the deter-
mining factor” in who, if anvone, can be the alter-
native to Arbitron. | see no reason to alter that
statement, and indeed it appears as though recent
events have borne out my belief. Let's keep an eye
out in the next several months — to see if Burke
can possibly be revived, and to see if either RAM
or Mediastat can begin to achieve more acceptance
in the industry.

Jhan Hiber, R&R's Research
Editor (and former Manager
of Arbitron Radio), welcomes
your questions about ratings
and rescarch. Call Jhan at
213-553-4330 durmg busines
hours, California time. If you
care to leave your message or
question  anonymously, or
need to call during non-bus-
iness hours in California, call
and leave your message on
our 24-hour line, 213.552.
3525. Jhan will get back to
you ASAP.

)
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STREET TALK

It wasn’t a whimper or a bang. really . . . more like a quick shift. TEN-Q/Los Angeles
disappeared from the AM Top 40 scene Tuesday (7-31) at exactly 12 noon. In its place was
KTNQ broadcasting Dodger Baseball in Spanish with 50kw. But early morning listeners to
Charlie Tuna’s last AM morning show on TEN-Q heard the station being identified as TEN-Q/
KHTZ-97. The last seven hours of TEN-Q were simulcast with KHTZ (Storer's FM. soon to be
taken over by Greater Media) and at noon the TEN-Q staff just segued over to the FM and kept on
rocking. The formerly Country-formatted KHTZ thus became L.A.’s first live FM Top 40 station
(in quite some time) and the rumors are already flying that when Greater Media takes over. rock
will stay!

A couple of hot items (or potentially so) from Casablanca this week: First, you may have
heard that Larry Harris was leaving his Senior VP position with the company. Street Talk reached
Neil Bogart, who stated, “‘Harris is on a four-week vacation . . . considering alternatives to his
current position at Casablanca. He's a partner in the company and to my knowledge he's not
leaving Casablanca at this time."’

However. we picked up later that Bruce Bird has already been put in charge of all depart-
ments at Casablanca and that an official promotion. complete with new title. will be along shortly.

Shortly after Glenn Morgan’s departure from WABC/New York, weekend personality at the
station Liz Kiley was released. Her contract came up for renewal and the station “‘took a pass.”
The former WPGC/Washington personality is now on the loose.

Bob Peyton, after more than a year as PD of KELP/EI Paso, has been promoted to the
position of General Manager of the station. Bob. who is 29. has a new Sales Manager in 25-vear-old
Laura Pryor. This could be one of the vounger management teams in all of radio. Congratulations
to them both.

Word on the street is that Sam Goody has instructed all his New York City record stores not
to reorder any album until all stock is gone on the particular album. This ssance. if true. is being
viewed with hushed horror at the record company level. What recession?

Ken Dennis has resigned after 31/ years as PD) of KLLAZ-AM-FM/Little Roek. He has heen
quite successful with the FM (Top 40). enjoying some very healthy market shares. The AM re-
cently switched call letters to KOKY to reinforce their new Disco format. Ken's quite a program-
mer and he can be reached at (501) 758-8947.

Al Brock exits Q105/Tampa to join the staff of KXX106/Birmingham to handle afternoon
drive.

From our “Can You Help?™ Department comes this item: KYA/San Francisco is moving
from its longtime Number One Nob Hill Circle address into totally new studios at the end of
August. The old address goes back to 1934 for KYA. and Promotion Director Sharon Rosenbush
would like to hear from any former KYA employees as she attempts to compile the history of the
old building. Contact Sharon at KYA. (415) 397-2500. In 45 vears of radio at-one location there
have got to be some great stories out there.

Congratulations to Donny & Debra Osmond on the birth of their first child. Donald Clark
Osmond Jr. In case you've lost count that makes the 20th child born to members of the Osmond
family singing group!

And finally. from our “Off The Wall” Department . . . John Reid. head of Rocket Records
and manager of Elton John. was in St. Tropez {(Namedroppers Handbook. Page 3} with Elton
recently and they decided to attend a lavish private disco party at a mansion nearby. This was
your typical mansion . . . surrounded by a high wall. grounds patrolled by St. Bernards. etc. Well.
once at the house. the two encountered a lengthy line of guests waiting to be processed for
admission. The ever-impetuous Reid. growing impatient. decided to vault the wall to speed things
up. As he was clearing the fence. he yelled that he was okay. and Elton and the rest of the party
entered through the front door (after waiting a while longeri. Once inside the crowded party. Elton
could not find Reid anywhere. After a couple of hours of partying and semi-searching for him.
Elton became alarmed and organized a search. Reid was found stretched out flat on his back just
inside the wall. being licked about the face by a St. Bernard. Seems he had sustained hairline
fractures in both feet while doing his “Bruce Jenner number’™ and had to spend a while in the
hospital. He wasn’t seriously hurt though. considering he left the hospital a few days early without
the aid of a wheelchair. which was quite a “*feat.”™

MAYBE THIS WHOLE MOVEMENT IS
CATCHING ON — Sure, when you have a
great ARB you want to celebrate a little

. and naturally you want all your friends
in the biz to know how well you're doing . . .
but this? Well, the fine folks at WGCL/Cleve-
land again have reason to rejoice (another
good book for them), and this time the ac-
companying photo tells all. Scribbled on the
garage door are the sentiments that have
crept from Steve Dahl’s lips into the collec-
tive consciousness of all radio. We do not
endorse the philosophy, and will make space
available for responsible opposing views.
Shown (all smiles, I-r) are: Bob Travis (WGCL
PD), and staffers Dave Collins, Bob Gott,
Caroline and Phil Gardner.




INFINITY RECORDS

SPYRO GYRA
Morning Dance

ncluding.
Storpurst/! For Lorraine
Hellopois/Lithe L /Morning Dance

SPYRO-CYRA

“Morning
Dance 7’ INF 9004

It’s Different, It's Special, It's A Hit!

NEW & ACTIVE

SPYRO GYRA “Morning Dance’’ (Infinity) 83/4

Moves: Up 61, Same 14, Down 4, Adds 4, KEEL, KCPX, KERN, KFXD, WCAO
15.13, 293 18-15, KSTP 18-14, KSLQ 27-21, WOKY 2825, WZUU 21-10, WZZP
23-19, KIMN 30-23.

[ ORLEANS/Forever |
Love Tokes Woe/Evirybon Nowdh Some Mk |

Don Mvow Our Love Away
1 Never Worted 1o Love You/Forever

“Don’t Throw Our
Love Away”’

This Group Is Still The One That Gives

You Hits!
WLAC on WFLB LP cut Q704 LP cut
KNOW 28-23 WGWNI 30-25 WIFC 40-34
WNBC deb 29 WFRC deb 27 WINW deb 35
13FEA on WVLD deb 29 WFAH 37-34
WANS LPcut WLAY 24-21

Y
CHNYECLLATE

HOT CHOCOLATE
| Going Through The Motions
Incluoing
lmndlesssoooe Going Through The Mo
Dance (Get Down 10 I} Night e

“Going Through &=

Play This Record And Watch Its Upward
Motion To Log ZO.

Others Getting Significant Action

HOT CHOCOLATE "“Going Through The Motions" (Infinity) 25/1
Moves: Up 14, Same 10, Down 0, Adds 1, K293, WRKO on, WTIX d-39, WLAC 3934, WISM d-30,

WANS 23-19

[ NEWENGLAND

Hello Helio Helko / Doni Ever Wonna Lose Yo
PUNNK / Noming Ta Fear

“Hello, Hello,
Hello”

Rock & Roll? Play ““Hello, Hello, Hello™

JB105 add KZZY add
WKEE on Q104 LPcut
WANS on WBBQ LP cut
KDZA add KYLT add
WKNXLPcut WXIK add
KQEO add KHTZ add
KYGO add KEWILP cut

ALL WE ASK YOU TO DO IS LISTEN.
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Songs roceiving substantial crossover sctivity aro listed
alphabaetically. Shaded areas indicate originating format
Records which originate simultaneously in two or more for

mats are not shuded. Descriptions ara compntible with R&R
chart terminology

MULTI-FORMAT MUSIC

-

TOP-40 | Por/rruems! DISCO[ ASR (ouniry P/R
Sce Bach Page Sve Page 37 See Page 34 Sec Page 46 See Page 55 See Page 60
HERB ALPERT "Significant ,,CIJMBERM “NEW & ACTIVE” Chart: 0 .m
“Rise” (A&M) Action’’
Chart 3
ASHFORD & SIMPSON “HOTTEST” |.. ; iO 0
“Found A Cure” (WB) Hottest” (e
BONNIE BOYER Significant “NEW & ACTIVE"
“Got To Give In To...” (Columbia) Action
CHIC HOTTEST” A oTiR < E\?\;‘rsz]IVE
’ a8 . ’ "N ”
“Good Times" (A tlantic) Chart O-© HQHE.;ST
Album Chart 12-11 chart -0 Chart ©- €
CHARLIE DANIELS BAND hart: ! N - g e v
“Devil Went... " (Epic) e m o ‘ HOTTEST" HOTTEST ; NEW & ACTIVE
chart QO-®
EARTH, WIND & FIRE ) . " T T o . )
“Aftor The Love..“ (ARC/Cokurnbia) Crarr 100 HOTTEST NEW & AT < “"HOTTEST’
FIVE SPECIAL s T Chart .
“Why Leave Us Alone” (Elektra) CLIMBER i © ?
PATRICK HERNANDEZ ““Significant Chart: © 5
“Born To Be...” (Columbia) Action’”’
Chart Debut €
AL HUDSON & THE PARTNERS o T _
“You Can Do It” (MCA) NEW & ACTIVE “NEW & ACTIVE”
““BREAKER"”’
MICHAEL JACKSON "HOTTEST" Chart Debut
“Don’t Stop “Til... " (Epic) ’Most Addag
’Significant
RICKIE LEE JONES X v Afbum Chart 29.32 b=
“Young Blood” (WB) NEW & ACTIVE Action
KISS 7 e
I Was Made For..” (Casablanca) Chart 1219 NEW & ACTIVE
“"BREAKER"” “BREAKER”’
LITTLE RIVER BAND chort ©-O Album Chart: Deb. 21 Chart 34-
“Lonesome Loser” (Capitol) “MOST ADDED"”’ "MOST ADDED"’
e PocpunyCTION “HOTTEST” | “NEW & ACTIVE"
“Firacracker* (Cotillion)
OLIVIA NEWTON-JOHN "Significant “’Significant
“Dancin’ ‘Round...” (MCA) Action’’ Action”
TEDDY PENDERGRASS “Significant 2 P ,, %
“Turn Off The Lights™ (Phil. Int') Action”’ HOTTEST NEW & ACTIVE
BONNIE POINTER = = ; ““Significant
“Heaven Must Have...” (Motown) NEW & ACTIVE AL JP Action”’
DIANA ROSS “Significant e 2
“The Boss " (Motown) Action” CLIMBER Ohacs- N
Album Chart. 58 **Significant
SUPERTRAMP -~
“Goodbye Stranger” (A&M) Chart @ '0 "HOTTES-T" Actlon"
TASTE OF HONEY 0 24 Chart: €D-
“Do It Good"* (Capitol) CLIMBER @ @ )
- T : :
JENNIFER WARKES Significant “NEW & ACTIVE” Chart: 17- &
“I Know A Heartache...” (Arista) Acton” L A< "




THESE TWO HITS SCORE

A SAFE DOUBLE PLAY

From the Columbia
LP “EVOLUTION"
Produced by

Roy Thomas Baker
For RTB
Productions

WRKO add
CHUM add
KSTP add
KSLQ add 35
KUPD add 29
WKEE add
WGH add
798 add 40
KNOW add
WJIDX add 27
KRAY add
KZ93 add
WVIC add
WMEE add

“Lovin’ Touchin’
Squeezin’”’

KJRB add
KRSP add
KRQ add 38
KROY add
KFXM add 30
WJBQ add
WGLY add
WHHY add
WGLF add
WTMA add
WANS add
KKRC add
WRKR add
Y94 add
KSLY add
KCBN add
KBOZ add
WZUU deb 22
KBEQ on
KHJ deb 30

KEARTH 23-21
KFRC on
B100 on

14Q 25-20
WIC(C deb 26
940 23-19
WAXY on
Y103 37-29
WBBQ on
KXX106 25-21
BJ1050n
WR.JZ on

92X on

KCPX deb 28
KMJC 30-26
WIL.BZ deb 32
14WK 19-36
WCIR on
WAAY deb 28
WAGQ deb 29
WRF( deb 29
WCGQ 36-33
WFLBon
KRLC 27-23

From the Columbia LP “*EVOLUTION"™

WKBW add WISM 30-27
793 add WVIC 28-23
KING add WMEE on
KUPDadd23 KJRBon
WBBQ add KRSP on

14WK add KCPX deb 25
WSPT add KENO deb 26
KQDI add KRKE on

KXX106 22-10 K104 39-36
KROY deb19 KSLY 25-19
KSLQ 31-23 KLUC 23-19
KBEQ on KCBN deb 38
KHJ on KBDF on
KFRC 24-21 KRLC 28-22
KJR deb 25
798 38-36
KNOW 23-18
WERC deb 29
92X 38-21

From the Columbia LLP

“LABOUR OF LUST"
Produced by Nick Lowe

“Cruel To Be Kind”

" (G - Y&l o
\((9) . on Columbia Records
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Down But Not Out

The stories most often written about ‘““the ratings” are the success stories. But what
about the not-so-successful stories? You don't read much about stations who have lost
half their numbers, but often their stories are more informative than those of their suc-
cessful counterparts.

This week, two frank-talking PD’s from stations that have just suffered severe rat-
ings drops discuss what happened and why. First of all, I think it's important to point
out that both of these gentlemen are fortunate enough to be working for stations that don’t
hand out Allied Van Lines literature when the ratings go down. They are both still work-
ing where they began the just-completed rating period, and their comments in evalua-
tion of thir own performances are quite interesting.

Tom Barsanti — KCMO/Kansas City

You might remember an article in this column a few months ago in which Tom Bar-
santi, PD of KCMO/Kansas City, outlined the ‘‘adult approach’ to Top 40 that his station
was very successfully applying. The station had just enjoyed the second in a series of ““up”
books, climbing from a 7.9 to a 9.4 share of the total 124 audience.

“It’s hard to keep your hands in your
pockets when you see those Rinds of
numbers, but you have to sometimes,
and I think this is one of those times."’

— Tom Barsanti
Program Director, KCMO/Kansas City

When the results of this spring’s ARB were released for Kansas City, KCMO had
dropped from the 9.4 to a startling 4.6!

I asked the question direct to Tom: What happened?

“A fifty percent drop in numbers? It doesn’t make sense. We don’t understand it and
we don’t believe it. Neither do our competitors, and the ad agencies don’t seem to believe
it either. I'm going back to Laurel (Arbitron’s data center) to inspect the diaries next
week and I have a feeling that we'll find a ‘laundry list’ of little screwball deals, but
nothing that I really think we’ll be able to put our finger on. I think this book will go
down as one of the great mysteries of life, and you and I both know that this is not the
first time something like this has happened.”

I then asked Tom if anything KCMO had changed might have accounted for any drop
in the numbers.

“If I had made some changes in the sound of the station since our last good rating
at least I would have grounds for suspicion. But we made literally zero changes! We had
absolutely no staff changes, no format changes, no promotion changes in terms of degree.
We utilized the same amount of television and outdoor. The station has been doing phenom-
enally well in terms of response to promotions, people showing up for station-sponsored
events. All the usual indicators of KCMO impact looked positive.”

Disbelieving the results of the hook is one thing, but what do you do in terms of oper-
ating the station now?

“Nobody enjoys seeing those kinds of numbers, but you sit down and look at all the
facts. You leave yourself open enough to say, ‘Is there a problem?’ You look at your pro-
gramming from top to bottom to see if there are any areas that need attention. And if you
can come back with a pretty substantial ‘no’ then it's not the time for panic. The one
thing you don’t want to do is change a whole bunch of things without a purpose.

““The two tough things about a bad book like this are, first, from a sales standpoint
there are certain media buyers who look strictly at the numbers and use no other criteria
in placing their buys. Fortunately there are still many buyers who do not operate with that
literal an interpretation of the ARB, and for them, KCMO is still a viable buy. The sec-
ond problem with a book like this is, most programmers use the ARB figures to help
them make programming decisions. Unfortunately when you get a book back that you have
no confidence in, you're suddenly blind. Fortunately for us we have other research methods
at our station and don’t have to totally depend on ARB for our input.”

So KCMO won’t be changed as a result of the ratings drop?

“It’s hard to keep your hands in your pockets when you see those kinds of numbers,
but you have to sometimes. and I think this is one of those times. We’ve both seen cases
where stations have gotten fluke books, changed a lot of things because of the numbers,
and then really gotten clobbered in the next book due to all the changes.

“The other key to this whole regrettable situation is that nobody has been able to deter-
mine just where all our supposedly lost audience went. Most all the other contemporary
stations in the market went down too. That’s something that’s hard to figure. If we'd lost

four points and WHB had gone up four, then I'd have a lot more faith .in what Arbitron
is telling us. As it is now, we plan to sit tight and wait for the next rating period. We're
confident in our sound and the station’s direction. To make a lot of changes based on this
book would be courting a real disaster, in my opinion.”

Rob Conrad — KING/Seattle

KING/Seattle, a long-time Top 40 giant, had also been moving slowly and delicately
in the adult direction with their sound. The subtle changes instituted by PD Rob Conrad
had apparently been working, as the station enjoyed a 6.1 rating last fall. This spring KING
was handed a 3.3 overall audience share, and Rob was more than disappointed; he was sur-
prised.

“The cume, even though it’s down as well, it’s still very strong . . . stronger than many
of the stations that had quarter-hour shares better than ours. We are apparently having a
problem of quarter-hour maintenance. Looking at things as objectively as I can, KING is
suffering a downward trend, but I do not believe this station has as low a share as the 3.3
that ARB showed us to have. We may be down, and I freely admit that our cume to quarter-
hour ratio is horrible, but we’re in the midst of determining just what the problems might
be so we can fix them immediately.”

How do you evaluate your station in light of the numbers drop?

“With a format like ours I think the two most important things are the music you
play and the people that are playing it. The last book we had, when we enjoyed our 6.1 share,
we had tremendous adult numbers and it appeared that the maturing we were doing with
the radio station was working very nicely. So, I think what may have happened is that we
may have gone a little too far toward the adult side of the scale without properly posi-
tioning ourselves in our marketing strategy. What I mean is, listeners who listen to the
adult-powerhouses still consider us to be a teen station. If they would have tried us, I
think they would have found that they liked us. But they didn’t sample because we did not
properly market ourselves to those listeners. So, as we went a bit further in the maturation
process of the station, we probably lost too many teens and 18-34’s without picking up more
of the adults we were programming to.”

So positioning was the problem?

“I think it was part of the problem. I will also admit that our music got a bit too soft
in our attempt to pick up more adult listeners. We got too soft aid a bit tired-sounding on
the air. I did something on the air that worked great initially but did not have the staying
power that I thought it would. We went to 20-minute music-jams of non-stop music and the
first reactions to it were very positive. Everyone seemed very excited but the excitement
didn’t sustain. What effect it had internally was that it bored the disc-jockeys. They got
tired of it and I believe that the boredom rubbed off on the rest of their shows. I know it had
an adverse effect on them and consequently their energy level and enthusiasm suffered.

That contributed to our tired sound as I mentioned before.

‘I think it's crucial in our type of format to be ‘up’ and, looking back, we weren’t!
I have since done away with the music-jams and that immediately added more pop and piz-
azz to the station.”

Where does KING go from here?

“Musically, I will brighten up the station somewhat. Some of the current adds to our
playlist and some adjustment in the oldies have helped to brighten us up . . . not to sound
harder, but brighter. I think that will help. Our strategy for the fall sweep will be to properly
position the station and promote and advertise it well. Let those listeners we’re after know
what kind of station we are and are becoming in hopes that they will try us and like us.

I think those changes will help us get back fully onto the right track.

“In the long run I think this book serves as a kind of ‘slap in the face.’ It motivates

me to rethink a lot of things, and I know that’s a healthy process.”

“So, I think what may have happened
is that we may have gone a little too
far toward the adult side of the scale
without properly positioning ourselves
in our marketing strategy.”’

— Rob Conrad
Program Director, KING/Seattle

Interestingly enough, both Rob and Tom are in positions to reflect upon the events sur-
rounding them and to select their options. That is, neither one is looking for work, which
is not only a credit to their talents, but to the mentality of their respective companies as
well.

Unfairly perhaps, I talked to both of them before either one had enough time to totally
analyze the figures. Both are planning trips to Laurel and should have a clearer picture
of their situations after those visits. However, neither one doubted his own abilities to cope
with the situation. They both feel that whatever the reasons for the ratings decline, they
can take care of it: Tom by resisting the impulse to change what he and his management
believe to be a winning combination incorrectly reflected, and Rob by making minor ad-

Jjustments in a sound that he now sees as being slightly off-target.

The lesson is clear for both programmers and managers alike . . . you can’t have a
great book every time. And when a particularly bad book comes along, that is the time
for calm, objective investigation, not coups and bloodbaths. Are the KCMO and KING rat-
ings flukes? That’s not even the point. The point is, here are two stations with ratings

declines, but they are fortunate enough to have two programmers with enough courage to

speak frankly and enough objectivity to react appropriately. One bad book does not a trend
make, just as one good book (not followed by another strong showing) does not make a trend.

Consistency is the key.

()
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HIS NEW SINGLE

From his forthcoming album

STREET MACHINE s

Produced by Sammy.Hagor. Management: Ed Leffler.
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WAKY DEVIL — Charlie Daniels visited WAKY/Loulsville to help celebrate (
. the station’s 21st birthday. Pictured (I-r) are WAKY's Tom Prestigiacomo,

BACKSTAGE WITH THE BEE GEES — As the Bee Gees continued their North American tour, they stopped at Epic’s Tom Genetti, Daniels, and WAKY PD Mike McVay.

the Oakland Coliseumn for three nights. Pictured after one show backstage are (standing, Ir] RSO National

Promotion Diractor Bob Smith, KFRC PD Les Garland, RSO National Album Promotion Director Michael Dundas,

Barry Gibb, RSO's Michael Rowley, Chris Churchill, RSO’s Vic Ginnocchio, Brian Churchill, and RSO's Freddie

Avner; seatad are twins Robin and Maurice Gibb.

HATS FOR HARRY — FM100/Los Angeles gave 40 winners a chance to meaet Harry Chapin backstage after
- ; ; his area concert, in addition to being treated to a horseback ride, a pre-show barbecue, and the hats dis-
NERVOUS REX — Columbia’s Rex Smith appears slightly on edge about ; : 2

meeting WPGC/Washington MD Jim Elliott and his manic expression, but played prominently throughout the above photo. Chapin is shown below center.

the visit went smoothly and both Smith’s smile and Elliott’s eyes reverted

TR TR et . W
to normal some time lqter. RS g

(!

OSMONDS STEP OUT AT CKLW — Mercury’s Osmonds, currantly visit
i’;g”’:“:;" &':L"v‘;";', . ',Z';Z‘:‘:'grb%‘igze'x;‘y :ZCC':;”% b 'g; L’x';f"; ’:,’; LISTENER REACTS IN “HORROR" TO WPST CONTEST — WPST/Trenton sponsored a “Hollywood Dress-Alike"
ton Dirsotor Al Cacile, and Jay Oseiond ‘I tront 1.r) CK LW's Bonnie Colautti C°"St in which listeners at a local mall came attirad as favorite movie characters. The winner, pictured at left in ‘ |
and JospusBatede ‘ ? his “Rocky Horror Show " drag, with WPST morning man Lee Tobin at right, was awarded a week in Hollywood

2 and a year’s worth of free movie tickets.
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The Summer Instrumental from

{

» WQXI A-28
i\ WBZ Added
KRKE 17-15 " KNOW 49-35
STP 29-27 Y WBT 25.22

g FM-'IOO Added

F_ & KPAM A-35
KVl 24-20

{

Pop
RW76°BB73°CB77°
R&B
RW 49° BB 83° CB 65°
Disco
RW 41
A/C
BB 14

£

orb Alpert and Randy Badozz. Assaclate Praducer: Andy Armer, 1979 A&M focordy, ine. All Rights Rosarvod
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Advance Arbitron Results

*

Nashville

WSM Slips To Lowest Share In Years,
While WSM-FM Surpasses For First
Time; WWKX Becomes Top 40 Factor,
Gains Well While WLAC, WBYQ Slip;
Disco Steady, Beautiful Music Jumps To
Lead Market On WZEZ.

O/N'18 A/M 19
WAMB (BB) 32 33
WBYQ (R) 72 6.5
WGNS (R) 13 14
WJRB (C 1.2 12
WKDA (C) 37 3.0
WKDF (A) BY 8.5
WKQB (A 29 28
WLAC (R 108 95
WMAK (D 51 5.0
WSIX (PA 313 34
WSIX-FM () 9.0 87
WSM (PA/C) 93 79
WSM-FM (PA) 54 8.1
WVOL (B) 5.6 16
WWKX (R) 16 6.1
WZEZ (BM) 86 11.3

L — ———

San Antonio
KTSA Drops Almost Three Share Points,
Still No. I In Market: Disco Does Well
On KTFM; Black-Formatted KAPE
Jumps Up: KCOR, Although Dropping
Share Points, Still Leads
Spanish Stations.

O/N°I8 A/M'19
KAPE (B) 1.5 4.1
KBUC (C) 27 3.0
KBUC-FM (C) 47 49
KCCW (C) 19 2.9
KCOR (S 18 91
KEDA (S 55 37
KGNB( ) 3 12
KITY (PA) 44 55
KKYX (C) 89 55
KMAC (PA) 1.1 1.3
KISS (PA 2.7 e ]
KONO (R) 5.5 46
KQXT (BM 86 83
KTFM (D 58 8.9
KTSA (R) 13.6 10.8
KUKA (S) 21 11
KVAR (S 9 24
KZZY (R 54 45
WOAI (N/T) 44 56
WOAI-FM (BM) 34 3.1

Memphis
WMC-FM Becomes Top Rocker
As WHBQ Continues Slide —
WMC Remains On Top Of Market;
WLOK Shows Good Gains; Former PA
Leader WREC Drops Almost 50%

O/N'N A/M'TY
KWAM (RL) 28 37
KWAM-FM (C) 1.5 20
WDIA (B) 79 75
WEZI (BM) 116 10.4
WHBQ (R) 105 77
WHRK (D) 61 752
WLOK (B) 6.8 LX)
WLVS (R) 22 21
WMC (C) 11.6 14.0
WMC-FM (R) 6.8 10.1
WMPS (C) 36 38
wQUD (PA) 52 5.6
WWEE (N/T) 28 27
WREC (PA) 67 37
WZXR (A) 75 7

Oklahoma City

P/A KTOK Drops Four Shares
But Still Leads Market; KOFM Slips But
Still Leads Top 40 Stations; KATT-FM
(AOR) Show Significant Increase, Up

Three Shares
O/N "R
KAEZ (B/D) 26 32
KATT (D) 1.7 1.4
KATT-FM (A) 6.2 9.2
KEBC (C) 95 10.2
KFNB (BM) 4.0 47
KKNG (BM) 8.7 8.7
KOCY (C) 32 21
KOFM (R) 10.2 9.7
KOMA (R) 6.2 6.2
KTOK (PA) 18.4 144
KXXY (A) 1.8 40
KZUE (R) 3.6 58
WKY (R) 94 B4
WNAD (C) 34 15

This data is copyrighted by Arbitron. Non subscribers (o Arbitron syndicatnd radio service may

not raprint or use this information in any form

April/May 1979 Arbitron
Aversge Quarter Howr Shares are Mondey Surndey Sarm midnight Metro Survey Area 124 .
Advance figures were supplied by subscribing stations and verified by Arbitron.

FORMAT LEGEND

A.-AOR, B-8Black, BB-Band, BM-Beautiful Music, C-Country, CL- Classical,
D-Disco, JJazz, N-News, O-Oldies, PA-Pop/Adult R-Rock, RL-Religious,
S-Spanish, T-Talk.

Dayton
P/A Leader WHIO Moves Up To No. 1
In Market; WHI0-FM Follows Closely ;
New Top 40 WDJX Debuts Strongly
While WING Drops; Country WONE
Gains, And AOR Leader WTUE Still
Strong, Although Slipping Slightly.

O/N'18 A/M 'Y
WAVI(N/T) 77 49
WDAO (B) 6.5 5.2
WDJX (R) 6.5
WHIO (PA) 12.3 16.0
WHIO-FM (BM) 188 153
WING (R) 113 87
WONE (C) 88 97
WPTW-FM (PA) 6 1.3
WTUE (A) 13.5 12.0
WVUD (A) 32 27
WKRQ (R) LR 28
WLW (PA) 30 29
WLWS (PA/O) 1.6 19

Albany

WGY Remains Tops, Increases Lead
Over Rest Of Market; WTRY
Strengthens Hold On Format Lead Over
Fellow Rockers; WPTR, WGFM Slip
While WTRY Gains Almost Two Shares.

O/N"18 A/M 19
WABY (C) L] 1.1
WFLY (R) 6.2 7.0
WGFM (R) 6.6 5.1
WGNA (O) 20 24
WGY (PA) 16.2 18.2
WHAZ (RL) 7 1.1
WHRL (BM) Ll 1.6
WHSH (BM) 3.4 4.1
WOKO (C) 2.1 20
WPTR (R) R 5.1
WQBK (T) 740 6.7
WQBK-FM (A) 33 45
WROW (BM) 13.1 12.8
WROW-FM (BM) 43 28
WTRY (R) R4 10.3
WWOM (D) 22 20

Hartford

WTIC Has Best Book In Years,
Becomes Even More Dominant;
WDRC Drops Almost Three Shares,
Suffers Second Down Book In A Row
While WTIC-FM Now Becomes

Top Rocker.

O/N"18 A/M 97
WCCC-FM (A) 29 32
WDRC (R) 78 50
WDRC-FM (A) 41 34
WHCN (A) 32 39
WINF (PA) 10 14
WKND (B) 15 25
WKSS (BM) 79 6.9
WPOP (N) 4.3 39
WRCH (BM) RS B.2
WRCQ (PA) 36 36
WTIC (PA) 29 284
WTIC-FM (R) 5.7 6.3
WIOF (A) 1.8 20
WWYZ (A) 45 45
WAQY (R) 20 26

Louisville

Market Leader WAVE Rebounds To Top;
WAKY, WQHI Battle For Top 40 Leader-
ship; WLRS Remains Top AOR, No. 2

In Market . . .

OIN"T8 A/M’19
WAKY (R) 94 R.1
WAMZ (C) 5.9 56
WAVE (PA) B3 14.0
WCSN (BM) 41 34
WFIA (RL) 13 14
WHAS (PA) 108 10.7
WINN (C) B.6 50
WKLO (PA} 54 70
WLOU (B) 83 6.6
WLRS (A) 13.7 136
WNUU (A) 14 12
WQHI (R) 110 B4
WTMT (C) 1.7 19
WVEZ (BM) 5.7 6.2
WZZX ( ) 21

[
\/M’79

Toledo

AOR WIOT Shoots Up To No. 1
In Market; WTOD Slips Almost Three
Shares (Down More Than Six Shares
From Last A/M); WXEZ Wanes, Loses
Ground To WOHO In Top 40 Competition.

O/N'18 A/M 19
WCWA (PA) 4.1 37
WIOT (A) 98 166
WKLR (D) 16 12
WLQR (BM) 16.5 15.0
WMHE (PA) 31 34
WOHO (R) 79 78
WXEZ (R) 67 4.2
WSPD (PA) 12.1 152, ]
WTOD (C) 85 59 |
WVMO (PA/C) 9 1.1
CKLW (R) 39 46
WCXI (C) 15 |
WIR (PA) 8.2 67
WWWW (A} 8

Rochester

Traditionally Strong Top 40 WBBF |
Drops Over Four Share Points;
P/A Leaders WHAM And WVOR Climb
Well, AOR WMJQ Has Another Up Book. |

O/N'IR \/M 79
WBBF (R) 116 75 |
WCGR (PA) 8 13 |
WCMF (A) 2.7 25
WDKX (B) 55 28
WEZO (BM) 15.3 168 |
WFLC (PA) 13 18
WHAM (PA) 12.4 144
WHFM (R) 57 56
WMJQ (A) 83 15 {
WNYR (C} 5.0 32 |
WPXY (BM) 38 2.6
WROC (N) 33 43
WVOR (PA} 6.2 83
WWWG (RL) 23 25 |
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BRIGHTEN UP YOUR

PLAYLIST WITH A
SONG AND A DANCE

KH] deb 28
WFIL on
WRKO on
WGCL on
KEARTH on
PRO-FM deb 24

® 99 WZZPadd WNOE deb 38
- 1CSSI@ " v weocoo

Y103 add WGLF deb 37

: WTIX add WFLB on
from the Columbia Album ""SOONER OR LATER™
Produced by Charles Calello and Steven Lawrence BJIOS add 40 KCBN deb 40

WCGQ 17-8 WHHY 16-13
14Q 7-6 WANS 37-33
KSTP on KENI 29-27
KC101 add 27 KBOZ 27-25
WVIC 25-18

KERN deb 28

14WK 32-30

@ on Columbia Records

BBXx68 CBXx79 RWx%x72

BONNIE
BOYER

“Got To Give
Into Love”’

Produced by Nate Chacker for Power Plant Productions, Inc.
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EAST
Most Added Hottest

M Knack
Commodores Barbra Streisand
Cheap Trick Chic

Gca Maxine Nightingale

Most Added Hottest

ADDS & HOTS |

Music Key: (DP) indicates the song is getting play during certain parts of the day and/or night (RAJ indicates
the song was dropped from the playlist then re-added.

Commodores Charlie Daniels Band
Nick Lowe

RER/Friday, A

SOUTH

st 3, 1979

Knack

Maxine Nightingale

SOUTH

P WAYS/Charlotte, NC WNOE/New Orleana. LA ————— WFLBFayetteville. NC
WRKO/Boston. MA WTRYTroy, NY WLBZ/Bangor. ME el Two Roy i Wayne Watkins Parallel Three Larry Cannon
Don P John Marshail Parallel Tw gear ! —_
Perallel One Harry Nelson n Perry
RORENT PALMIR TOBY BEAU COMMODORES r.c.c CK 101/Cocoa Beach, FL ROCKRET 3
98XX/Pittaburgh, PA oA oY STeF s o EVREE) M 92QMNashville, TN DOOBIE BROTHEKS SWITCH Stove Ocean WOREKT PALMER
@y Sione MICKLGWE. S AUREENYRCGO VBN N DIONNE WARWICK Dan Vallie NIGHT UECKMEIHE BROS MOON MARTIN
ay SERRY HAFFERTY ! HERMAN BROOD MASS PRODUCTION HOCKETS ASHFORD & SIMPYON
DIONNE WARWICK Hottest: Hottest; DOOB[E NRDTHERS 1 ELO 2 S N
LRA s DONNA SUMMER 3-1 PATRICK HERNANDFZ CHLAP THICK L NG JOHN BALDRY
& STEPHANIE MILLS BARBRA STREISAND 3-1 S SNIPF & TEARG & AT, ocke Ao T
oot ROBERT PALMER KNACK 6-2 JOHN STEWART 4-2 " @ B ddeat .C.C. A o
DAVE LOGGINS . . DR. NOOK 96 ottest: otto GERIY RAPPENTY nttent
A CHEAP TRICK RRLDEORIESE BALREEN (MCGOVERN KNACK 11 CHIC 2-1 COMMODORES A% PUODUCTION 2-1
IAN DURY o et MAXINE NIGHTINGAL 12-7 ROBERT JOHN 18-10 RITA COOLDIGE v 8 STREISAND 7-3 o
AINGS : TWARLIE DANTELS 19-11 CHARLIE DANIELS 49-1i 7niumew (4p) ROBERT JOHN 5-2 ARBRA ST Hotteat MAXINE NIGHTINGAL 5-2
Hottest KNACK 7-1 5 3 P BARBRA STREISAND 15-6 JONES GIRLS 6-4 DONNA SUMMER 2-. BARBRA STREISAND 9-5
hEh HIC 5-2 s GHRARERAFEXETYE(dp) CHIC 14-7 WONNIE POINTER 13-9  XNACK 12-3 KNACK 41-7
s BONNIC . POINTER 10-7 WHYN/Springlield. MA NOspepiH Hattwaie EWsF 17-11 KNACK 22-12 BARBRA STAEISAND 19-9 GQ 19-15
:MD;O e RAYD1O 12-8 Ken Capurso Jim Sebastian CHARLIE DANIELS 1-1 Lol 3T
LA 3 ROBEKT JOHN i1-5 i
ARS 22-12 MAXINE NTSHTINGAL 16-1 aoar et G0 e WBBQ/Augusta, GA WQAM/Miamt, FL EWeP 20-14 WFOM/Martetta. GA
KANSAS 24-1%5 — SNIFF & TEARS MARY MCGHEGOR CHIC 13-9 Bruce Stevens Becky Vidaud . & Mike Durett
lel Two BONNTE BOYER LDRO MAKINE NIGHTINGAL 16-10 100Mobile, N
SN FMNew Yo iy  ParelleiTwo 308 TSRGER JONN STEWART (dp) % COMMODORES KC & BAND s BNl ARG KON
Don Kelly Hottest: Hottest 94Q/Atlanta, GA GERAY RAPFERTY LaB {ICKIE LRV JONE
13Q/Pittsburgh. PA CHIC 2-1 ANITA WARD 1-1 Jolf McCartne TRIUMPH ROBERT JOHN SNIPP & TEARS S LACKFOOT
STEPHANIE MILLS TimjPowall BARBRA STREISAND 10-4  SARBRA STREISAND 8-4 ey LOUISE GOPFIN CHARLIE DANIELS RENSTRRITS oMM ODORES
MEWB ALPERT oK 168-7 cHIC 17-7 - JOURHEY " HICKIE¢ LEE JONES Gy
IAN DURY KNACK 1 COMMUBORES " D
DIONNE WARWICK COMMODORES X1SS i3-11 CHARLIE DANISLS 15-11 ouu;x e - GQ HERS ALPERT
SOMBODORES EDDIE RABRITT MAXINE NIGHTINGAL 21-16 JAMES TAYLOR 20-1¢ RICKIE LEE JONES DONMARSUMNER, 1) ! L DIANARROSS Hotieiua t: ==
Hottest: New H: cr BUCKEYE KNACK 8-3 COMMODORE: Hotteats MAXINE NIGHTINGAL $-1
e TeR LRB KC10)/New Haven WXILPark WY Lk MCFADDEN & WHITEHM 22-12 Hotteast: JOE JACKSON 2-1 3ARBRA STREISAND -2
A RERA TSTRENSANDN S22 PACO (RA) (lormerly WAVZ) BOchn.l.an urg, ::A(‘:.:;l CARS 21-16 RAYDIO 3-1 X1SS 7-2 CHIC 10-3
OR. HOOK 11-8 Hostesit Curt Hansen [ DIONNE WARWICK 25-19  CHMIC 1%-5 BARBRA STREISAND 10-3 KNACK 14-4
CHARLIE DANIELS 9-) SUPERTRAAP 5-2 EWeP 17-8
EWeF 10-14 KNACK 10-5 REX SMITH MICHAEL JOHNSON LRB 25-17 KNACK 14-7 SUPERTRAMP 2:-13
NAYDIO 22-15 ;i g WERC/Birmingham, AL CQ 16-9 MAXINE NIGHTINGAL 17-8
RAYD1O 12-7 (4] LOUISE COFFIN 29-22 ARS 20-15
R. WOOK 9 LOBO ENGELBERT H. HERW ALPERT 21-23 Coyote Calhoun WGLF/Talshassee, FL
CHUM/Toronto. CAN. OR. WOOK .4- g KAYC Lee B
EWLF 27-17 LRB ADORIS! BROS WRIZK, lle. TN YC/Beaumont, TX renner
Bead Jones MAYPIELD & CLIFPQ ELD BJ10S/Orlando, FL RLCKTE| LEEJONES iR Paul King c
14/Q Worchester. MA Hottast : CLIMAX BLUES BRAND Tom W . GQ Mark Thompson NICK LOWE
NICK LOWE Steve York DONNA SUMMER 1-1 Hottest: ! plotitgatis KC & BAND DIRE STRAITS
Hottest MAXINE NIGHTINGAL 3-2  UARBRA STREISAND 4-i Lhy ' KNACK 2-) " Loso EDDIE RABBITT
DONNA SUMMER i-1 5008 Tt 6ROTREES JOHN STEWART 8- ANITA WARD 6-3 MICHAEL JOHNSON HOTEL 10-7 BECKMEIRE BROS (dp)  TONY ORLANDO MASS PRODUCT [ON
KISS 6 2 cusu‘» TACE OB IACKSOH, 5o 14 KC & BAND 15-7 ¢ uonaTe BOYER EWeF 15-9 BUCKEYE (dp) GEWRY RAFFERTY (dp) ™
SUPERTRAMP 9-4 GERRY RAPPERTY DIONNE WARWICK 26-18 ANNE MURRAY 19-17 F.c.c SUPERTRAMP 20-13 SUPERTRAMP {RA) (dp) Hottest: COMMODORES
WET WILLIE 16-11) ROCKETS 190N CITY HOUSE 13-) FLASH & THY PAL TEODY PENDERGRASS 23-10 Hottest: CHARLIE OANIELS 3-1 Hottest
BLONDIE 20-13 SRR UEH . T L DIANA @) WFLI/Chattan E2 i::::“; 2“”“-5 1-1  BARBRA STREISAND 8-4 BARBRA STREISAND 2-4
S Pearellel Three WYRE/Annapolis. MD IA¥ . ooga. o ROBERT JOHN 14-6 WINGS h-4
CEGM/Montreal. CAN. ':L‘:E.‘.’:S“" Gy pihhdia- AL Steve Kinguton Hatt Smokin’ Sam ROBERT JOWN 20-9 ANNE MURRAY 13-10 MAXINE NIGHTINGAL 9-5
Joyce Pillarella °Ac 5.1 1IFEA/Manchester, NH CHARLIL DAHISLS 2-i BLACKFDOT 18-12 EWsF 28-17 KNACK 12-6
::“:A TREIsAND 10ool RicER g . COMMODORES 4AARBRA LTHLISAND 12-3  BAD COMPANY DIRE STRAITS 25-19 ROBERT JOHN 19-.3
COOPER BROS WHO 14-7 N S ' ::;T:»z‘:x":‘rmcm. 23-40 :gﬁ::“ WSGA/Savannah, GA i
ROBERT JOHN .8 TOBY BEAU Hotrest: X, A - d Lee Victor WHHY Montgomery, AL
SARBRA STREISAND ::::_“g)“:f"""c'ﬂ- LSS Hic 34 JUPLRTRANP )5-28 HESEL olscomhichmy lerry Rogers Rich Thomas i
ROBERT PALMER MCGREGOR KNACK 1R-2 . g ) e
LAB F108/Boston MA ;8“' CaR EcO *™aTB2AENS KEEL/Shreveport. LA ROBERT JOWN i-1 COMMODORES ELO GUTOTA (028
MAXINE NIGHTINGAL Tom Connelt F.c.C, CARS 23-17 Marty Johnson J00B1E BROTHERS 5-3 MASS PRODUCTION NIGHT DONBIE BROTHERS
Hottest omiConneRY) Mottaest DIONNE WARWICK 2549 ROBERT PALKER D-8 PATRICK HERNANDEZ DIANA ROSS RORERT PALMER
ELTON JOHN 3-1 JUPERTRAMP MAXINE NIGHTINGAL 1-1 SPYKO GYRA RAYDIO 14-12 Hottest: Hottests HtCKl DoRE
EUISSH9 -4 PATRICK HERNANDEZ BARBRA STREISAND 11-2 SOUTH DIDENL IWARNTCK KNACE 21T KMACKES L JOHN STEWART $-3 WALTER EGAN
JOMN STEWART 41-5 BRAN TrHATKOVSKY CHIC 15-9 LAY MAXINE NIGHTINGAL 7-3 xnACK 9-4 Hotgest:
PETER FRAMPTON 16-12 ooc'ent JOHN EDDIE RABBITT 17-32 ———————————— Hottest: WFMF/Baton Rouge. LA ROBERT JOHWH 12-7 JAMES TAYLOR 12-7 ROBERT JOHN 2-1
RAYDIO 23-19 STEASe DIONNE WARWICK 19-13 Paratlel One DONNA SUMMER ;- Randy Rice EWeF 17-12 PETER FRAMPTON 18-1Q, MAXINE NIGHTINGAL 10-§
o?mm« SUMMER -1 ———— CHARLIE DANISES 3-2 MICHAEL JACKSON 20-15 CHARLIE DANIELS 2B-16 EWsF 18-8
WABC/New York. NY MWW CHIC 9-4 SNIFP & TEARS ELO 17-9
Cl - oeling. WV KRBE/Houston TX b g i
Sonja Jones P ,,‘mnob,,, 2 Clay Gish SARURA STREISAND i7-11 RICKIE LEE JONES WSGNBirmingham. AL KSELLubbock. TX CARS 29 1B
RAYDIO 20-114 ENACKE2NC I gsb e d Beau Braxton Jett King
STEPHANIE MILLS _ GERMHY RAFFERTY
ELTON JONN LIRS R DR AL - X NRRNANORY KINT/E Paso, TX Hottest DIONNE WARWICK RO MWBUwsjahmlle,NC
Hottest TB10S/Providence. R} CHEAP TRICK F » TLARS Thao! Kaye BARBRA STREISAND 2-1 CHEAP TRICK NIGHT y Williams
DONNA SUMMER 4-1 Todd Chase JOURNEY TUALTS KNACK 20-5 L] DIONNE WARWICK DIRE STRAITS
CHIC 6-3 DOOB IE BROTHERS A LR8 . WINGS 9-7 Hottest Hottest: GERRY RAFFERTY
STEPHANIE MILLS A-7 o 0o ponruens Hottest: e DIONNE WARWICK ELO 16-10 RORERT JOHN -1 KNACK 9-) TOBY BEAU
BARBRA STREISAND 14-8 JPT 1 (HUPEE Dr (ap) BARBRA STREISAND 6-4 Ot JOE JACKSON LRB 23-14 HOTEL 3-2 WINGS 6-3 MARY MCGREGOR
KNACK 21-10 G W ENGUANDY (3p) MAXINE NIGHTINGAL 12-4 01 ROKERT fonn 15-8 HOBEHT PALMER KHACK 8-4 EODIE RABBITT 15-8 MOON MARTIN
Hottest ° K135 14-5 SWITCH 4 HoxLesite WGH/Norfolk, VA CHIC 10-5 CHARLIE DANTELS 16-10 CHEAP TRICK
WCAO/Balumore. MD KNACK 4- HARLIE DANIELS 16-8 WARBRA STREISAND 22-12 g;"’.“go:‘é ) Bob Canada ELTON JOHN 42-7 CHIC 22-14 YONAH
Ron A3l . - KNACK 22- MAXINE NISHTINGAL 19-16 0"+ 5 TYCOON
” Tob1e AABBITT 16-9 e o NAKINE NIGHTINGAL 20-3 T " S ow Orloons. LA wAAYMuntsville. AL 5
Loole maselTT BONNIE POINTER 19-10  Ki04/Erie. PA IVilDallas. TX nosErTMonuio=Ib KA e Terry Young Jim Kendricks ot sst
. -4
CHIC 4-1 SUPERTRAMP 20-12 Bill Shannon Mike Rey KNOW/Austin, TX go: 5 ;Dl'):é‘:‘l 8ROS GQ BARBRA STREISAND 4-2
K135 0-5 RICKIE LEE JONES Hottest - HEA ck w ROBERT PALMER MAXINE NIGHTINGAL 7-5
KNACK 23-12 PRO-FM/Providence. R iy € JONE! SONTA SORKER ol Lenny White Hottest: SNIPF & TEARS LORO L0 127
EWeF 22-16 Gary Berkowits DOOB IE BROTHERS JOMN STEWART 2-2 CHARLIE DANIELS 1-1 BECKMEIRE BROS HOTEL {(dp) ROBERT JOHN 17-12
SNIFF & TEARS 25-21 BILLY THORPE DR. HOOK 7-3 aree EXRBRANSTRESAND K222 NREACHE CIERNE 28 Hottest
. . - - BONNIE BOYER ALIE DANIELS 1-1
RNAN Hottest: ELO B-4 EWLF 11-3 CHA VA
WFILPhtladelphta. PR Forgngy 082 NICOLETTE LARSON 3-1 RAYDIO 23-16 (b WINGS 9-4 HERB ALPERT MAXINE NIGHTINGAL 1-2 WLEEMichmond
Gerry DeFrancisco o astraaee NIGHT 7-4 NICK LOWE GERRY RAFFERTY 12-7 STEPHANIE MILLS RoRERTAR NI Ken Curtis
RAYD(O 3-2 BARBRA STREISAND 10-& Q105 Tampa. FL DECKYQNOBDS WHBOMemphis, TN RICKIE LEE JONES DONNA SUMMER i0-6 e
o OAK 6-3 ELO 12-7 AlBrock CHEAP TRICK ompl Hottest TNACK 146 T
COMMODORES BARBRA STKEISAND 20-9 EWGF 14-9 ' Hottemey John Long KNACK 18-} EDDIE RARRITT
MARY MCGREGOR SUPERTAAMP 18-14 " ROBERT JOHH 2-1 CARS i2-5 WAGQ/Athens, GA Hotrgst
JENNIFER WARNE WCTR/Beckley. WV BLONDIE JAMES TAYLOR 5-2 DIONNE WARWICK RAYDIO 17-9 Brady McGraw CHARLIE DANISLS -1
BILL CONTL (dp) Dwayns Bonds CHEAP TRICK MAKINE NIGHTINGAL 9-4  COMMODORES JOE JACKSDN 15-19 SARRRA STREUSAND ¢-2
Hottust WBBF/Hochenter, NY Hottest: DOUCEMTE, 16-8 Hottest: ROBERT JOMN 2i-13  RICKIE LEE JONES RORERT JOAN i-5
DONNA SUMMER 3-1 Tom Nast K KNACK i-1 JENNIFER WARNES 15-1 DONNA SUMMER 1-1 DIRE STRAIT €ALF 159
DIONNE WARWICK 6-4 s 8 LU ey CHARLIE DANIELS 5-2 CHARLIE DANIELS $-3 Y103/Jacksonville, FL " SUPERTRAAP 23-31)
BARBRA STREISAND 14-9 ﬁzna ALPERT X CHIC 49-11 KTSA./San Antonio, TX KNACK 9-6 Maja Pitf CHEAP TRICK
ANNE MURRAY 15-10 SARVEN SUPERTRAMP 23-14 Dan Stesle BARBRA STREISAND 12-9 COMMODORES WRFC/Athens, GA
TOBY BEAU o }
ROBERT JOHN 26-20 (AL AT JOE JACKSON 27-19 RAYDIO 14-10 k1SS Hottest Gary Kirk
DONNA_ SUMMER 1-1 ! R DOOYIE BROTHERS MAXINE NIGHTINGAL (-1 0¥ "
WIFIPhiladelphia, PA  Dontn SOM0E sttt WLCY(Tampa. FL ETANAROSS WIDX/lackson. MS BONNIZ BOYER eHICiot2 " ‘
Jott Robins CHARLIE DANIELS 12-6  caner fios Jan Jetiries teat Gayden Scott ::\::55: MCGOVERN xNAgll;z;g ) HE
| 3 3 £Ws r Tl IMPH
Hottest: 5:L$ué.ugcurmcu 1129 EMvE 3 CHEAP TRICK CHIC 5-1 NICK LOWE CHARLIE DANIELS 1-1 QBARARA STREISAND 21-11 . M rouk
DONNA SUMMER 1-1 BLLLAMY BROTHEAS 11-9 RICKIE LEE JONE EWeF 9-5 PATRICK HERNANDEZ (dp} CHIC 4-2 A
JOHN STEWART 11-7  * e T sdoa Hottest gs"“:‘fom““‘s 23-7  Hottest: ELO 4A-8 , WANS/Anderson, SC “HARLIS DAND L3
DR. HOOK 16-13 ridgeport, KNACK 4-i = DONNA SUMMER 1-1 ROBERT JOMN 22-1 KRACK
oS Bob Mitchell WEEOS/w"n.-bmo.PA S MAXINE NIGHTINGAL 18-13 pouNA SUMMER 9-5 LRB 21-17 Nona Rael te, YO
ELTON JOHN 29-2) oaeen Daveswesien BARBRA STREISAND 10-8 yoyioapuon o o gy CHIC 10-6 CHEAP THICK MAXINL NIGHTINGAD o4
2-1 ] MAXINE NIGHTINGAL 15-12 \rmingham, EWeF 17-14 298/Littlo Rock, AR € STRALT CWGF 44
WEBW/Buffalo. NY JO:NRAT?‘I“::ISAND 7a7  TAUIMR WET WILLIF 75-18 Steve Davis EDDIE RABBITT 25-18 Karen Williams NICK LOWE
ton Summers eaTe N0z L R e e HETKMEIRE aRD WTMA/Charleston. SC
“5 WEKIX/Raleigh SNIFF & TEAR 490N MARTIN
an (e VT KNACK 14-9 JOHN STSWART ;‘:321“’“‘“"“ GERRY RAFFERTY n“mw" o0 R~ il Booby Nash
RORERT PALMER CARS 18-14 5_:-" N JouN L3 b :2:‘:::’: NICK LOWE KHACK 1-) ADDHI »1 k2
JOURNEY - SUPERTRAMP S ROBERT PALMER F.C.C. ROBERT JOHN 9-8 NICK Low
Hottest WEBOHarriabusrg. PA ROBERT IJIIN (7-44 EDDY PENDERGRASS N LeaTIN AL e S0 Hottest SUPERTHANP )4 RIGKIE LEF JONES
BARBRA STRE(SAND 6-1 Jim Buchanan KNACK 27227 oRERT, 5oRN MAXINE IacALS 1-4 BONNIE POINTER BARBRA STREISAND 2-1 CARS 18 -1i SNIFF & TLARS
KNACK §4-5 DIONNE WARWICK ALl U S8 Hottest: MAXTNE NIGHTINGAL -4 RLACKFOOT 20-4¢ Loko
SUPERTRAMP 20-10 M WGUY/Bangor. ME BOVNIC POINTER LR 00 CHARLIE DANIELS 1-1 ROBERT JOWN 10-S ROCKETS
CARS 26-i6 g‘l‘::k"":"""" L Mark Laurence Hottest: ELo 23-1 TEDDY PENDERGRASS il-3 EWeF 19-6 WCGQ/Columbus. GA Hott s
NIGHT 24-17 i . CHI: 2-1 BARBRA STREISAND 15-6 LRB 2:-1) Ken Dardis CHARLIFK DAKIeLS 1-3
'!::l«“.l M 15LS NICK LOWL EWLF 8-2 WAKY/Loulsville, KY KNACK 20-11 BARBRA STHEISAND 9-3
WPEZ/Pittsburgh. PA cHARK v ;M ATl RAYDIO $-4 Mike McVay CHIC 23-15 WIRK/Weet Palm Beach, FL.  MAUREEN MCGOVERN (4p) KNACK 14-5
Mark Fritzges . g MAKINE NIGHTINGAL 17-40 Roslyn Schwartz ROCKETS (3p) JAMES TAYLOR 14-8
g(f:uz;/‘ulxw K 16-7 CHLAP THICK (dp) KNACK 26-13 :':gﬁ:: I WLAC/Nashville, TN LOUISE SOFFIN EWeF 17-9
ROBERT PALMER onenaton e oo 349 Hore Rick Harris dottest WICKIE LEE JONES
CHEAP TRICK A 293/ Atlanta, GA R TE oA TSy 2 0 BARHAA STRETIAND 4=y dILLY THORPE WSEZ/Winston Salem, NC
porteaLs WEEEHuatington. WV ROBEKT JONN 19-9 Dale O'Brion ELTON JOWW 4-2 B0 e g Hosant Peto Borry
JOHN STEWART -1 Do Y e AMP 2;4‘) PETER FRAMPTON 8-5 JONES GIRLS CARS 19-8 CHARLIE DANIEL: =4
CHIC 12-% ug Yanak AU L W JDURNEY TRsRN s TReISA D lose, | TRIUMEH LRB 25-19% DONNA SUMMER }-2 SERRY RAFFERTY
e HARLIFE DANIZLS 29-2 NIGHT chie Tots llottust: SUPERTHA4P 30-20 BARBRA STREISAND 8-4 3@
°K 19-8 ATeR 7 SNIFF & TEARS CHARLIE DANTELS 4-) ROBEKT JOMN i9- M
pURERTRARPR20220 GERRY RAFFENTY WHEB/Portsmouth. COMMODORES WAPE/Jacksonville, FL KNECK 15 <8 WRVQ/Richmond. VA KEX “M1TH 17-3 BRAM TCHA [KOVSKY
DIRE STHAITS Rick Bean Hottust: Jeannette Richards MCFADOEN & WHITEH 49-& gy iqpomag Hottest
WPGC/Washlagton. DC HAD COMPANY ALIVIA N-) KNACK 6-1 LRB 22-i3} ROBERT JOHN $-)
Jim Edliott et AT SUPERTRAMP 8-2 " JENNIFER WARNES 25-15 M CHIC 8-
RI\V(I&O TR HERR ALPEWT ROBERT JOHN 21-6 SNIFP & TEARS CHLAP TRICK SUPERTRAMP 23-10
dONULL POINTLR KNACK 44 SONNTE POINTEK CAICI 50 COMMODORES e RAYD10 17-1)
SNIFF & TEAR HOBERT JONN 193 RV MAXINE NIGHTINGAL 1+5-10 R HABI0 D, :::r: »;;ng -1 EWsF 29-12
Hott eat EWeF 24 Hattest Hottest 3 )
K:A . SUPERTRAMP 25°12 AAXINE NIGHTINGAL 3-1 gﬁfmxmh‘r’( CHARLIE DANITELS a-1 :33::; :22:;: ;‘l«(.
-l Bl S i SR SRR s
DLONNL AnRAICK 19700 Tom Taylor EWLF 22-15 flE ELTON JOHN 14-9
MAXINE NIGHTINGAL 23-1 BILLY JOEL 26-19 o O EWeF 22-17
SNIFF & TEARS o= z; o e e
TRI'MPH W]BQ/Portiand. ME hhy # WAXY/Ft. Lauderdale, FL
DIKEL STRAITS Chip Kelley HEWAENGCABD A1359 | Ward
ERRY] (RACRE Y DAVID NAUGHTON 12-9 Michael War
Hottest MARSHALL TUCKER EL
KNACK 9-1 NICK LOWE "
JOE JACKSON 4-2 f.C.C. KC & BAND
MAXINE NIGHTINGAL 13-7 yortest Hottest
CHARLIE DANIELS 17-8 JAY FERGUSON -3 CHIC 1-1
BARBRA STRETSAND 14-9 DONNA SUMMER 6-) KNACK §3-4
BLONDIE 9-1 PATRICK HERNANDEZ 15-6
KNACK 1)3-7 EWeF 14-11
MAXINE NIGHTINGAL 15-9 GQ 22-1%
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MIDWEST WEST
Most Added Mottest Most Added Hottest
ELO Knack

a8 N ; o - ; Knack
Sr.nif N’ The Tears Barbra Streisand| Music Key: (DP) indicates the song is getting play during certain parts of the day and/or night (RA) indicates g“;,’;'!:‘,"‘;:"”'c" Barbra Streisand
Nick Lowe Maxine Nightingale| the song was dropped from the playlist then re-added. n o Jioarm Robert John

e ———— WOW/Omaha, NE KQWB/Fargo, ND KRQfTucson. AZ KFXD/Bose, ID
MIDWEST Parallel Two Goer DSV Bl Richads WEST Dan McCoy e
T T 92X/ Columbus, OH RICKIE LEE JONES ELO Parallel One X ) . Lw CANS
Parallel One Mike Petkins DIRE STRAITS DONNA SUMMER —_—— GC"J:,:""::'C‘" U «IFF e THAR NIPP & TLAR
LOBO ROBERT PALMER B100/San Di CA T oML Mt m] e HEAP TRICK
CELW Detrott. Ml EODIE RABBITT ROCKETS (dp) " o gt - Lat DIONNE WARK 1K
Rosalle Trombley BLACKFOOT Hottese: DIONNE WARWICK C.C McCartney K v PYRO SYRA
SNIFF & TEARS KNACK 5-) Hottent: ol AAUREVEN MCGOVERY UAD ( OMpANY JETT T
ELO ROCKETS {(dp) CARS 7-3 KNACK 3-1 = SPIHO IMA ADDH 11 HE MAKINE NIGHMTINGAL 2-4
PATRICK HERNANDEZ " (dp) CHIC 39-10 CHARLIE DANIELS 6-2 ;\JA," . 1ONNL. WARA TR (4A Hott eat fSA )
#AUREEN MCGOVERN TRIUMPH (dp) EWsP 28-20 NIGHT 40-5 S 1 T Hottest AR: 4 DONNA SUMMEN ,3 9
HEAB ALPERT Hottest LR D-25 ABBA 14-7 PNIHEEONTOAR BAKHRA STHLI . AND 4-3 KNACK 42-3 EWsP 25-43
Hottest XNACK 3-} " ha ARS 19-13 :n:;:“ NACK 43 & N 3-8 KNACK 29-20
MNACK 4-s BARBRA STREISAND 5-4 WVICEast Lansing. ,. THAMLTE DAN RAYI1) .4-s
ROBERT JOHN 15-9 EWLF 15-10 Bob Berry WAKX/Duluth, MN Gblancid AW 3942 « KLUC/Las Vegas, NV
LOU RAWLS 16-14 MAKINE NIGHTINGAL 26-45 Bruce MacGregor UARBRALS TN TS AN DR CARY 224 Dave Anthony
EDDIE RABBITT i7-14 CARS 24-17 HERB ALPERT SUPERTRAAP 13-7 KRSP/Salt Lake City. UT
MAXINL NIGHTINGAL 23-17 NICK LOWE ROBERT PALMER MAKINE NIGHTINGAL 16-4 KENO/Las Vegas, NV Paul Wilson SRAM TCHA 1NDVSKY
KOFM/Oklaboma City, OK NIGHT SNIFF & TEARS Scott Gentry ROCKETS
KBEQ/Kansas City, MO Chuck Morgan Hottest RICKIE LEE JONES KEARTH/Los Angeles, CA €KX LOWE wH
Marsha Lerenberg KNACK 4=} Hottest Bob Hamilton BAD CUMPALY NIFF & TLARS 31LLY THO .3
BLAC XPOOT EWLF 7-) CHEAP TRICK 5=, FONE:S G- BONNIZ POINTER Hottes:
ROBEHT JOWN 0 CHARLIE DANIELS 35-5 ARS 12-8 CEA Ha* teat Hottest GERRY RAFPERTY 2-,
DOOB 1L BROTHERS Hottest ROBERT JOHN 18-8 JOE JACKSON 33-9 M DORE PATHITK HELNNANDEZ S-3, BARBRA STHEISAYD %-3 POCO 4-2
Hottest DONNA SUMMER 2-1 REX SMITH 25-1% CARS 19-13 KNACK MNACK 3 3-4 AAYDIO 4 JAMES TAYLOR
CHARLIE DANIZLS -1 9ARBRA STREISAND 9-4 INACK 26-,4 MARY HCIREGON y MAKINE NIGHTINGAL 32-5 DR, HOOK 37-,2
SARBRA STREISAND 3-3 MAXINE WIGHTINGAL 12-8 ESTT/Davenport [A Hitteat PEATRAAP }5-5 CHIC 4a-6 EWGF 20+33
CARS 40-4 CHARLIE DANIEZLS 20-9 Mike Kenneally WEAQ/Egu Claire. W1 KAACK 4-a ARt A= EWeF 5-7
KNACK 9-5 CHIC 39-1) Rick Roberts R 13 4 KOOK/Billings, MT
ELO 2:-2) DIONNE WARWICK PATHI”¥ HEANANDE? 9-5 KERN/Bakeriield, CA KRUX/Phoenix, AZ Michael May
KRA anr LA 12 Kris Mitchel) Robert Chenault
EDWB/Minneapolis. MN G‘w\;ﬂuh:lfl( 25 s BONNI- POINTVR 44-17 B DIRE STRAITS
Dave Thomson i Hottest : TOBY REAU DIONNL WARWICK SERRY RAFFERTY DINNNE wARWICK
[} ] DONNA SUMMER -} LOBO KF1/Los Angeles, CA S PYHO GYRA )IONNE WARW ICK o
Hottest NICK LOWE CHIC 6-3 Hotteat Roger Colins " TRIUMPH ROBERT PALMER
KNACK 3-4 WILLIE & LEON KNACK 20-5 ELO 2-1 PATRICK HERNANDEZ IAN HUNTER ROCKET
CARS 4i-6 MICHAEL JOHNSON MAXINE JOHN STEWART 4-2 SNIFF & TEARS Hottest ADDRISI BROS HERMAN BROOO
JOE JACKSON 34-7 Hotteat: NIGHTINGAL 9-32 MAXINE NIGHTINGAL B-7 SEHRY MAFFERTY KNACK 4-} JOHN STEWART Hottest
ELTON JOMN 24-43 CHARLIE DANIELS 2-1 CHARLIE OANIELS 22-33 HOBERT JOHN 36-3 BLACKFOOT MAXINE NIGHTINGAL 10-6 uThast CHARLIE OANIZLS B-,
ELO 20-.5 DIONNE WARWICK 32-6 WINGS 22-19 Hottust: LRB 19-43 :NACK 13-5 RAYDIO .0-6
LRB 2:-12 WISMMadison, W1 KNACK 9- CHARLTE DANIELS D-16 CHARLIE DANIELS 4i-) KNACK 36-8
KSLQ/St. Louts. MO SUPERTRAMP O-14 Jonathoa Little WGBF/Evansville. [N CHIC 5-3 HOBERT JOHN 30-48 CARS 49-,0 NIGHT ;7-,2
Phil lrons LOBO D-15 Barry lames MAXINE NIGHTINGAL 20-:6 ROBERT JOHN 24-i) MAXINE NIGHTINGAL 19-3)
SERRY RAFFZHTY CHARLIE DANIELS 23-;9 KFXM/San Bernadino, CA ELO 24-44
R:"_JHE )l;:-:i JONE KZ93/Pecria, IL SONNIZ PUINTER NIGHT Gy 26-20 Francis Pate ETACTocoma. WA KQDUGreat Falls, MT
NICK L ROBERT JUHN 3 ' P
COMMIDORES Lo ARS e KFRC/San Francisco, CA “HARLIE DANIELE Ric Hansen Bargy/GoEpey
Hottest EDDIT RABBITT CARS BAD COMPANY (dp) Les Gailand ROBERT JOHN JOURNEY
KNACK 2-4 AOCKETS Nottest : REC SPEECWAGON (dp) DIONNE WARWICK ROBERT PALMER GEARY RAFFERTY
KIC 6-2 TR IUMPH KNACK 3-, HERMAN BROOD (dp) COMMODORES EDDIE RABBITT NIGHT AMERICA
HARBRA STREISAND 13-4 NICK LOWE ZARS 9-6 CHEAP TRICK (dp) ARS NICK LOWE DIONNE wARW 1CK ROMERT JOHN
EWEP 20-a( HOT CHOCOLATE CHAALTE OANTELS 32-8 MNottest: BONNIE POINTER SUPERTRAYP Hottest BRENDA RUSSELL
ELO 24-)4 REOQ SPEEDWAGON (dp) JOE JACKSON ;5-11) KNACK -} MOON MARTIN Hottest ’\_NITA WARD -, RICKIE LEE JONE
Hottusat: “ D-25 CHIC 8-2 Hottest: BARBAA STREISAND 9-3 CHEAP TRICK 6-2 Hottest
ISTPMinneapolis. MN CHARLIE DANIELS 1-1 MAXINE NIGHTINGAL 10-5 KNACK 1=} EWSENIEY 2R RHooKL9-4 ABSA 43
Steve Perun KNACK 22 KEYN-FM/Wichira. kS EwsF 16-9 CHIC 8-3 MAXINE NIGHTINGAL 14-6 BARBRA STREISAND i6-6 CHARLIE DANIELS 6-2
MAXINE NIGHTINGAL 6-5 joff Alan CARS i9-12 CARS 9-4 CHIC i8-9 RNACK 26-9 JOHN STEWART 10-6
NICK LOWE ELO 12-7 RAYDIO 14-9 BONNIE POINTER 20-,4 BLONDIE 32-9
MARY WCGREGOR CARS 13-30 HORERT PALMER WNAM/Neenah. W? EWLF 15-1, BARSBRA STREISAND 15-i2
SUPERTRAMP BITREE A TARS O KIRB/Spokane, WA Parallel Three
RICKIE LEE WINES WGRD/Grand Rapids, M1 MICHAEL JOHNSON KHJ/Los Angeles, CA Tom Hutyler KBDF/Eugene. OR KRLC/Lewiston, ID
Hottest Ron White ’ A ROBERT PALMER Chuck Martin ] M' 2 Steven Alan MacKelvie
RAYDIO 4-} AMERICA (4p) SNIFF & TEARS ChICLANY b hela
BARBRA STREISAND 8-4 BARBRA STREISAND F.C.C. DIONNE WARWICK DIONNE WARW ICK KANSAS DIONNE WARWICK
MARINE VIGHTINGAL 32-8 piron JoHw Hottest : Hottest: COMMODORES DOUCETTE ROCKET ARS
EMF 1429 Hottest: CHARLIE DANIELS 3-i  DONNA SUMMER 2-. OIARSRRISS i Lgba LJ
DIONN: WARWICK 46, CHARLIE DANISLS 5-i EDODIE WABBITT 44-1i  KISS 7-3 MOON MARTIN SNIPF & TEARS BAD COMPANY LoBo
UNACK 3-2 GEARY RAFFENTY 0-12  KNACK 20-4 Hottest: CARS (dp) GEARY RAFFERTY BRENDA AUSSELL
Q102/Ciacinnatt, OR DR, HOOK 6-5 ROMERT JOMN 24-18 CHARLIE OANIELS 16-7 GO 3-4 NICK LOWE (dp) o LAeAl Hottast
Pat O'Brien BARBRA STREISAND A-7  CRUSADEHS 25-19 BARBRA STREISAND 15-10 KNACK 5-2 GERRY RAFFERTY (dp) doghest CHARLIE DANIELS 4-,
RAYDIO 30-9 DR, MOOK -7 Hottest: KN:.K i-3 KNACK 5-2
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