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ARMBANDS, RECORDS, AND NEWS EXCLUSIVES

Radio Takes Leading Role In Iran Coverage

Radio’s varied reactions to the mounting Iranian crisis
once again showed off the vast range of coverage abilities
the medium has at its command. During the past week

radio’s achievements include:

e The RKO Network aired the first message from an

American hostage.

« KMPC/Los Angeles arranged for a hostage’s mes-

sage thanks to a reporter stationed in Iran under

perilous conditions.

¢ WSOC/Charlotte, with the quick aid of a number of
stations, launched a national display of unity with
patriotic white armbands.

« Stations organized candlelight vigils, prayers, mail-
ings, silent observances, and many other demonstra-

tions of support.

 Radio aired instant topical songs ranging from su-
perpatriotic extremism to outright satire.

e A KABC/Los Angeles talk show host pursued evi-
dence that the Ayatollah Khomeini just might be an

impostor.

On this page, Page 6, and Page 28, R&R outlines ra-
dio’s reactions to Iran in all their colorful variations . . .

The Iran crisis has aroused
stronger American emotions than
any previous issue in the 70’s, and
radio, judging from R&R’s nation-
wide survey of station activities,
can take pride in influencing na-
tional sentiment in a positive fash-
ion. One key element of that fash-
ion launched by a WSOC/Charlotte

talk show host, Dick Pomerantz,
the “Unity Is Strength” inscrip-
tion on 100,000 white armbands.
WSOC President/GM Ellen Strauss
told R&R, ‘‘Listeners have sent in
for all of those and we're working
on the second 100,000. We've had
requests from as far away as Bos-
ton and Washington, DC.”

tic”’ and “ringing off the wall”

Music To The Ayatollah’s Ears

Whenever Americans are faced with a crisis, one characteristic
reaction is to burst into song about it, and the Iranian situation is no |
exception. Several radio stations have concocted their own songs|
about the Ayatollah, and others are airing tapes from local bands
and a few actual records which are stirring up attention. The songs |
range from, as one observer put it, *‘frivolous satire to dead-serious |
crackpot warmongering,” and at this point, most of the airplay ac- |
tion is on AOR and Country stations. \

The AOR Iranian hit parade tends toward the satirical end,l
capped by WLUP/Chicago air personality Steve Dahl’s follow-up to |
! his anti-disco record. The new one’s called “*Ayatollah™ (sung to the
tune of “My Sharona’) and pokes fun at the Iranian religious leader
in merciless fashion. KGB/San Diego ran a station-produced song
called “Ayatollah Not To Come’ (to the tune of Three Dog Night's
“Mama Told Me Not To Come’’). KROQ/Los Angeles is playing a
tape by a group caled Crisis,‘I Ran From Iran,” while KMET ran
the Condos' “Ayatollah Rock & Roller” during a newscast. And
WKDF/Nashville morning man Carl P. Mayfield has recorded his
own composition, ‘‘Let’s Make Islamic Atomic.”

Meanwhile, Country programmers describe phones as “fantas-

in response to several patriotic
AYATOLLAH’S EARS/ See Page 28

is a white armband, inscribed
“Unity Is Strength,” “50” (rep-
resenting the number of hostages
held in Tehran), or left blank.
Pomerantz, as related in detail
on Page 6, was on the phone with
a caller discussing the situation
when they hit upon the armband
idea and Pomerantz said, “I’ll
wear one if you wear one.” Calls
poured in, and the station printed

swift. Carolinas promotion man
Merv Pilgrim heard the WSOC
broadcast Thursday (11-29) and
mentioned it to WTMA/Charles-
ton PD Randy Lane and MD Rick
Tracy that night. Tracy told R&R,
“We decided to run an editorial
on it.” The editorial cited White
House-approved demonstrations
of support, including wearing
armbands inscribed “50.” Tracy

‘.
WSOC's Dick Pomerantz, wear-
ing white armband.

Radio reaction in the area was
said, “‘we told them they could
pick up the armbands at the sta-
tion Saturday starting at noon,
and we ordered 10,000. By Satur-
day at 2pm the 10,000 were gone
and we had to get another 25.000.
We totally lit up the market.”

WZLD/Columbia, SC made
50,000 more ‘50" armbands avail-
able free. Meanwhile, Pomerantz’s
original gesture was picked up by

IRAN/ See Page 28
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THE WHO, LOCAL RADIO EXPRESS CONCERN

11 Dead In Cincinnati
Concert Crush

11 people were trampled to death
or suffocated as thousands of fans
rushed the doors at the Who con-
cert held in Cincinnati’s Riverfront
Coliseum Monday night (12-3).
Eight others were seriously injured
in the crush, which reportedly be-
gan when three of the building’s
fifty doors were opened to allow
the 6000 people who had purchased

the concert noted that the show
was late in starting due to the
soundcheck being delayed, which
contributed to the frenzy for good
seats. ‘I arrived late and missed
the mob scene,”” Marr told R&R,
adding, “as I was going in they
were carrying someone away on a
stretcher and there were a couple
of fire department rescue vehicles

[ N e St b S R oS
“It was survival of the fittest and it’s not
the first time this type of thing has happened
there, but it’s the first time anyone has died.
Perhaps now something will be done.”’

general admission tickets entrance
(an additional 12,000 reserved seats
had been sold as well.) In the tra-
gedy’s aftermath, the group plans
at this time to continue the tour,
¥ but two cities have cancelled Who
dates, and further developments
are expected.
WEBN/Cincinnati Program
Director Denton Marr, whose sta-
tion hosted (but did not co-promote)

FCC EXAMINES THE DANGERS OF BEING CLOSE

on the scene, but I just figured
it was your basic ‘concert casual-
ties’ — drug overdoses and so
forth. I went in, watched the whole
show, and it wasn't until after-
wards that I found out what had
happened.”

Both Q102 Program Director
Jim Fox and 92X/Columbus Music
Director Mike Perkins agreed with

CONCERT CRUSH/ See Page 28

Clear Channel Stations Test 9 kHz

Five clear channel stations par-
ticipated this week in an FCC-con-
ucted experiment reducing the
AM band width the clears occupy
from 10 to 9 kHz. The test for inter-
ference was the first ever to take
place in cooperation with mem-
bers of the Clear Channel Broad-
casting Service.

John Long
Resigns As
WHBQ PD

John Long, PD at WHBQ/Mem-
phis for over three years, resigned
that position Monday (12-3). Long
told R&R, “I have enjoyed my
association with WHBQ and RKO
Radio. I'd like to thank all the fine
people on my staff for their support
and outstanding performances.
They’ve helped me achieve many
goals. I will be announcing my
future plans shortly.”

WGBQ GM T.J. Donnelly said
that Assistant PD Dave Nichols
will take over as acting PD. “Our
position here at this point is that
we’re looking for someone to come
in during the next four weeks.
We're interviewing people right
now.” He added, ‘‘John did a great
job while he was here. I wish him
the best of luck. He’s a very good
program director.”

a

Thursday (12-6), WSM/Nashville
switched from 650 ke to 651 ke,
while WNBC/New York inserted a
5 kHz filter designed to limit upper
audio interference. The FCC took
interference measurements from
its Allegan, MI field office. In ad-
dition, WBAP/Ft. Worth moved
over to 821 ke from 820 kc and
WHAS/Louisville to 839 kc from
849 ke Tuesday (124). Meanwhile,
the FCC tested interference to
WCCO/Minneapolis (which also
used a filter), broadcasting on 830
ke, from its Grand Island, NE fa-
cility

While formal results aren't like-
ly to come for some time. a pre-
liminary announcement may be

readied for next week’s closed ses-
sion, scheduled to develop an FCC
policy position for the Western
Hemisphere conference next
March. Meanwhile, with U.S. of
ficials getting 62% less than they’d
hoped in the expansion of the AM
band at the World Administrative
Radio Conference (WARC) this
week (see Page 4). there is even
greater impetus for 9 kHz from
special interest groups favoring
more stations and daytimers. And
although clears had opposed 9 kHz
in the past, they find it preferable
to limiting their clear channel al-
locations. the third alternative to
reduced spacing and AM band ex-
pansion.

Sears Ends Radio Theater
Experiment; Mutual Takes Over

The Sears Radio Theater, her-
alded as a dramatic return to classic
radio drama backed by a single
sponsor when it debuted on the
CBS Radio Network last Febru-
ary, will reach an end early in
February of next year. However,
the Mutual Network will pick it up
for airing with a number of ad-
vertisers supporting.

A Sears executive stated that
advertising the mystery/drama

presentations year-round is ‘‘not
compatible with the way Sears
will advertise most effectively
next year,” according to Daily
Variety. Sears did assert that it
continued to be a ‘“real believer”
in radio. and will advertise on the
new Mutual series, tentatively titled

“Mutual Mystery Theater.”’
CBS Radio was apparently of-
fered the chance to join in a part-
SEARS/ See Page 28
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“Fleetwood Mac

See Back Page ' "

Produced by Fleetwood Mac (special thanks (o Lindsay Buckingnam) with Richard Dashut and Ken'Caillar

on Warner Bros. Records @ l



BANGOR TOP 40 BATTLE

WLBZ Files Countersuit Against WGUY

R&R  races

The Maine Broadcasting Co.,
owners of WLBZ/Bangor, have
filed a countersuit to an earlier
action instituted by Stone Commu-
nications Inc., owners of WGUY,
WLBZ’s crosstown Top 40 rival,
which charged WLBZ with conspir-
ing to lure four staffers away
fram WGUY to WLBZ (R&R 10-12).
The countersuit alleges that WGUY’s
original action was a ploy designed
to thwazct the sale of WLBZ, ex-
plaining that if WLBZ v ere to be
sold, its new owners would be able
to set up an FM outlet, which
would compete with WGUY'’s
present FM station. WLBZ’s cur-
rent owners are forbidden by the
FCC to initiate an FM operation.

WLBZ’s countersuit, while seek-
ing $1 million in damages, con-
tains claims from the four former
WGUY employees (salesman Barry
Darling, announcer-salesman
James Feury, MD Michael Gil-
dart, and News Director David
Turek) that they were harrassed
by WGUY GM Robert Mooney
and salesman Neil Chamberlain,

asked not to associate with for-
mer employees of the station, to
falsify FCC broadcast logs, and to
work in an unventilated produc-
tion booth. Each of the four say
they suffered physical ailments
and trauma as a result of Mooney’s
treatment and are asking for
$70,000 in damages.

The countersuit also seeks to
refute WGUY'’s charges that the
four unfairly took their broadcast
names with them when they
changed stations and that they
utilized information gained while
employed at WGUY to aid WLBZ’s
business.

Mushroom Restructured

Under New Management

The administration of Mushroom
Records has been taken over by
Fourth Street East, a new manage-
ment company formed to manage
“small record companies in trou-
ble,” according Gary Salter, Pres-
ident. Other officials at the label,
which is still owned by the Van-
couver-based Vogel family, include
VP/Finance Rick Sobottka (from

BREACH-OF-CONTRACT CHARGED

Alexenburg Sues MCA
For $2 Million

Ron Alexenburg, President of
recently-dissolved Infinity Rec-
ords (R&R 11-23), has filed a $2
million suit against MCA Inc.,
which funded Infinity, charging
multiple breaches of contract. In
addition to seeking more than $2
million allegedly due him under
the terms of his five-year contract,
Alexenburg’s suit contends that
MCA’s assumption of Infinity’s
artist roster and the firing of vir-
tually all Infinity staffers are vio-
lations of his contract with MCA,
which Alexenburg claims gave
him sole responsibility for the
company's development, opera-
tions, and management.

Furthermore, Alexenburg’s
action alleges that MCA trans-
ferred Infinity’s operations to

California from New York, which
is claimed to represent a violation
of his contract; and that MCA.
failed to provide full funding for
the label, as stated in Alexen-
burg’s agreement. MCA spokes-
persons declined comment at this
time.

20,000 8-TRACKS SEIZED

CBS/Canada), GM Tony Donato
(from an independent sales con-
sultant firm), and Joe Owens, who
will continue to supervise market-
ing and promotion as he has been
doing.

Salter told R&R that all present
U.S. personnel will remain at the
label, and offices will be main-
tained in Los Angeles, Vancouver,
and Toronto, according to arrange-
ments completed Monday (12-3).
Fourth Street East is “rethinking”
Mushroom’s present independent
distribution system, with Salter
raising the possibility of arrang-
ing distribution by a major label;
but he added, “We’ll choose which-
ever way is best for the label.
We're not making a rash decision.”
Mushroom will issue current Cana-
dian LP releases by Ian Matthews
and Chilliwack in January, along
with an album by a new established
artist signing. Salter added that
Fourth Street East is “looking at
other companies in the same sit-
uation who need strong manage-
ment.”

FBI Busts Major Southwest

Tape Pirates

FBI agents in Fort Worth raided
what was described as the largest
counterfeit tape operation in the
Southwest last Wednesday (11-28),

ASCAP Wins Battle With
Religious Broadcasters

The American Society of Com-
posers, Authors and Publishers
(ASCAP) claimed victory when a
recent (11-21) U.S. District Court
decision upheld the rights of ASCAP
members to bring copyright in-
fringement actions against reli-
gious radio stations using their

8

OPINION LINE

Make your opinions known! Com-
municate with our industries through
the pages of Radlo & Records. Write
to R&R or take advantage of our
Opinion Line, (213) 552-3525, to re-
cord your ideas on any industry issue
or concem,

copyrighted music without pay-
ment. The decision came in re-
sponse to an antitrust action filed
by Alton Rainbow Corp. et al.
against the publishing organization,
which sought to prevent ASCAP
from collecting license fees, as
well as settling pending infringe-
ment actions by receiving license
fee payments while the antitrust
action is pending.

ASCAP members had filed
more than 30 infringement suits
against religious radio stations
since the Alton Rainbow action
was instituted in March, 1977, with
several station owners settling the
suits by paying amounts roughly
equal to what an ASCAP license
would have cost for the period dur-
ing which the stations were un-
licensed.

confiscating about 15,000 pirated
gtrack tapes and the equipment
by which they were produced. The
raid, followed by the seizure of an
additional 5000 unauthorized
tapes Monday (12-3), climaxed al-
most four months of federal inves-
tigations.

Target of the raid, J&J Sales,
while legitimately distributing
records and tapes for a variety of
labels, had allegedly been coun-
terfeiting the most popular tapes
and selling these copies to retail-
ers along with legitimate product.
According to the FBI agent in
charge of Fort Worth operations,
Donald Rarity, J&J and its Presi-
dent, Jerry D. May, had been en-
gaged in this activity for years,
concentrating mostly in Texas,
Oklahoma, Arkansas and New
Mexico.

The counterfeited tapes
a variety of musical styles and
were said to be virtually indis-
tinguishable from authorized re-
cordings. Rarity told R&R that,
having confiscated the tapes and
equipment, the FBI was in no rush
to continue further actions, adding
that an indictment would be at
least six months away.

AOR’S ‘‘BEST OF THE DECADE’’: REPORTERS
PICK THEIR TOP 50 — The 70’s Were The Years
When AOR ‘‘Grew Up.”’ Naturally The Music Of
That Decade Past Is Of Special Importance To AOR
Programmers, And Jeff Gelb Asked Our Reporters
To List Their Top Ten Tracks Of The 70’'s. This
Week 150 Answering Lists Are Printed, Along With
The Top 50 Computed From Those Nominations.
Find Out Why 1971 Is AOR’s Favorite Year, What
Is The Only Track From 1979 To Make The Top 50,
:nd The Answers To Many Other Musical Ques-
ons.

g el .. See Page 50
NEWS/TALK: STIRRING THE MASSES AND WINNING
IN MIDDAYS — R&R Continues Its News/Talk Radio
Coverage With A Detailed Look At One Station’s
Patriotic Gesture For The Iran Crisis, Plus Two Dif-
ferent Approaches To Improving News/Talk Ratings
In Middays.

See Page 6

AVOIDING THE ‘‘MAJORITY FALLACY"’

Segmenting your customer markets means dividing them along
lines of age, income, Interests, etc. Dr. Lutz examines age
breakdowns, and warns about possible dangers in aiming for
the broadest demographics.

See Page 22

WABC, New York’s Top 40 perennial, Is going through some
significant changes. PD Al Brady explains the new developments
to John Leader, and goes into the philosophy behind the moves.
e - See Page 24
COMING TO YOUR CENSUS — BLACK POPULATION
SURVEYING
The 1980 census is an important one for the black audience
and Black radio. Bill Speed talks to Edward Spar, President of
Marketing Statistics Inc., the company which supplies popula-
tion information to Arbitron, and learns why blacks have been
‘‘undercounted’’ In the past and what radio can do to prevent
it next year.
o See Page 47
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Wh.;hington Report

Supreme Court Action Bad News For Reporters

Maybe Good News For Utility Advertisers
The Supreme Court refused to hear an appeal of a New
Mexico judge’s order forcing a newspaper to disclose con-
fidential sources in a libel case this week (124). This latest
decision is considered by many communications attorneys
to be another blow to freedom of speech and the press.

Numerous cases have tried to notes to courts, including the cele-
force reporters to turn over their brated trial of Dr. Mario Jascale-

. The Week In Review

* Clear channels test 9 kHz (see Page 1).
* WARC ends, U.S. attempts to preserve sta-
tus quo.
| Starting salaries for radio newspeople up
| 17% from 1977,
| * WDGS/Louisville, all-News station, Jolds.

— Jonathan Hall |

vich, in which New York Times
reporter Myron Farber spent time
in jail for refusing to turn over his
notes for the stories which led to
Jascalevich’s murder indictment.
Broadcast journalists have also
been affected. CBS producer Bar-
ry Lando was recently ordered to
describe his “state of mind”’ while
developing a segment of ‘g0
Minutes.”

In other action, the Supreme
Court may decide that states can
prohibit utilities from promoting
their sources of energy. Last week
the court agreed to hear a case in-
volving a lower court’s decision
that the New York Public Ser-
vice Commission could ban Cen-
tral Hudson Gas & Electric Corp.
from advertising electricity as an
efficient source of heat and power.

e ——

FCC At A Glance

Brown Out, Brunson In At WEBB
WEBB/Baltimore’s former owner, performer James Brown, had
been in trouble with the FCC for, among other things, allegedly operat-
ing the stations after his authority to do so had lapsed. But before the
matter was resolved, Brown’s company, J.B. Broadcasting, went into
receivership and the station was sold.

Temporary authority to operate permit to move the antenna-trans-
WEBB has been given to a group mitter site was granted to Brun-
headed by Dorothy Brunson, son Monday (12-3).

Manager of WBLS/New York for
six months, and authority to re- The Commission has dropped
instate an expired construction proceedings against J.B.

" The Week At The Nets

NBC has cleared over 200 sta-
tions for its Dec. 14th Santana con-
cert. NBC’s Source will highlight
the 70’s December 17-21 in a 10-
part retrospective.

ABC signed a contract with
Churchill Downs Monday (12-3)
. giving the net exclusive radio and
TV rights to broadcast the Ken-
tucky Derby. Those rights had |
been held by CBS for 29 years.

ABC also picks up three big sta- |
tions: Group W’s WINS/New York
and WBZ/Boston go with Infor- |
mation Radio, while WOR/New
York switches from Information
to the Entertainment Net.

RKO has made the final appointments to its New York off-air
news staff. Tom Ryan, former WEEI/Boston Executive Editor, and
Roger Norum, newscaster from UP]| Audio, were named News Edi-
tors. Five writer/producers added to the staff are Rich Buckley
from WCBS/New York, John McConnell from WPLP/Tampa, Judy
Stoeven from KCBS/San Francisco, Kimberly Safford from KFRC/
San Francisco, and Joan Morgan from WBZ-TV/Boston.
| Also named as newscaster was Leslie Sawyer, former KABC/
Los Angeles news anchor and reporter.

AP has two new Broadcast execs: John Kenney, former GM of
WCLD/Cleveland, MS, will head up the Arizona/New Mexico Region,
and Mike White of KJR/Seattle takes over the Oregon/Washington
Region.

CBS appoints Laurel Henson as Director of Program Practices,
Radio Division. Ms. Henson, a six-year veteran of CBS Broadcast
Group, replaces Jack Stuppler, who has been named Director of Ad-
ministration.
| NPR Pres. Frank Mankiewicz received the first Distinguished

Service Award for leadership and accomplishments in public radio
| last week from Eastern Public Radio Network Pres. John Beck.
‘\ —

| Carlos Santana

—_—

Continuation Of Radio/
UHF Cross Ownership
Urged

In a petition filed last week,
NAB asked the FCC to retain its
rules which allow radio/UHF
cross-ownership in the same mar-
ket. The Commission has proposed
dropping the policy on grounds it
did not help UHF’s growth. In dis-
agreeing, NAB pointed out that
there are four more UHF stations
on the air today than there would
have been without the exception to
the one-to-a-market and regional
concentration rules.

World Radio Conference
Success Debated

Despite glossy proclamations of success by U.S. Am-
bassador Glen Robinson, reports from WARC in Geneva,
Switzerland aren’t all rosy. It has been said, for example,
that the U.S. avoided blowups on most key issues at the
11-week World Administrative Radio Conference, which
ended this week, by using delaying tactics.

However, chances for gaining  » an attempt to increase signif-
lost ground at a future conference icantly allotments for marine
to discuss broadcasting issues broadcast services.
scheduled for sometime in the
next five years reportedly aren’t
good either. There was a great
deal of criticism initially about our
lack of preparedness for the inter-
national conference, and Senate
Communications Subcommittee
member Harrison Schmitt (R-NM)
said last week he’ll recommend
defeat of the treaty if he's unhappy
with the final results,

Even though the conference was
billed as a radio meeting, the only
issue directly affecting the radio
industry was an agreement to
phase in over ten Years an expan-
sion of the AM Band to 1705 kHz
from 1605 kHz. Although contro-
versial afmong broadcasters, offi-
cial U.S. policy sought an in-
crease to 1860 kHz.

Several key proposals which
failed were:

* an attempt to expand the
shortwave broadcast band

¢ atry at giving some UHF fre-
quencies to land mobile services
(i.e., police and taxis), and

Medium Market
All-News
Station Folds

A 500-watt daytimer try-
ing to make it with an all-
News format has asked the
FCC for permission to go
off the air until a buyer is
found. George Freeman, Pres, and
owner of WDGS/New Albany, IN.,
in the Louisville market, blamed
lack of advertiser support. Free-
man, who claims that he could
have broken even in another
nine months, said he's convinced
all-News can make it outside the
top ten markets, but added he
poured all the money into it he
could. Freeman’s staff included
five full-time newspeople.

R t————
D 1 Los Angeles Johnson had worked in sales and
P eople management in Boston at F105.
Washington San Francisco

John Bayliss, Radio Division
President of Combined Communi-
cations, and Norman Wain, Metro-
plex Communications President,
appointed to newly created addi-
tional Director-At-Large positions
on the NRBA Board. NRBA expects
to add three more one-year term
seats.

John Bayliss

As predicted (R&R 11-16), NBC
Exec. VP Dick Verne named to
head NAB’s Program Conference
Committee. Other new members
are WIYY/Baltimore PD Denise
Oliver, WDGY /Minneapolis PD
Dan Halyburton, WHOO/Orlando
VP/GM Bill Staklin, and Water-
mark Pres. Tom Rounds.

George L. Sosson has been pro-
moted within the CBS-owned radio
group to VP/GM of KCBS-FM. He
had been General Sajes Manager
at CBS’s WCA U-FM/PhiIadeIphia
for two years, and had been with
WCAU off and on since 1969

-
A

Paul Cassidy

Paul Cassidy has been named
GM at Century’s KWST, having
beenﬁmctorofSa]esatthepamnt
corporation. Cassidy, a veteran
L.A. radio management figure
(most recently at TEN-Q), indi-
cated that no immediate change in
KWST’s AOR format was forth-
coming, and added, “We intend to
play very hard baseball here. I
didn’t take the job to lose.”

Fairfield, OH

John A. Piccirillo has been ap-
pointed GM of WLVV (in the grea-
ter Cincinnati market), Heftel
Broadcasting President Tom Hoyt
announced. Heftel recently ac-
quired the station from Broadcast
Management. Piccirillo wag most
recently GM of WNDE-WFBQ/
Indianapelis.

Wheeling, Wy

Bob Ferguson, Sr. VP of Corp.
Projects for Forward Communica.
tions, will be on loan as Director of
Fund Raising for NAB's Minority
Investment Fund.

Hlinois

Allen Spiller takes over reins of
Ilinois Broadcasters Assoc., re-
placing Jim Turpin. The associa-
tion is managed by the James
Allen Co. of Bloomington.

Danville, Kentucky

Dick McGeary promoted to GM
at KHJ from the Sales Manager
position there. RKO Radio Presi-
dent Dwight Case, who had been
handling KHJ’s GM duties, re-
turns to full-time supervision of
the radio chain.

Boston
Alan Johnson, VP/GM at WZZD/
Philadelphia and the Fairbanks
Broadcasting chain, has been Steve Bertram named manager
named GM at Dancemusic station at WHIR & WMGE. He had been
WBOS. Previous to joining WZZD, PD.
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WRJZ deb 34 WGBF add
WVIC add KYSN add
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Washington Report

News/Talk

CARTER AIDE THANKS WSoC

WSOC’s Pomerantz Becomes Newsmaker

What started out as a suggestion from a
caller on Dick Pomerantz's midday Talk
Show “Reaction’ at WSOC/Charlotte has al-
most everyone in Charlotte wearing white
armbands in support of the American hos-
tages in Iran. It's also made Pomerantz an
overnight celebrity and even got the attention
of President Carter (see related story, Page 1).

It all started when an unidentified woman called
Pomerantz last Tuesday (11-27) to express support for
the hostages and the U.S. Government, and urged every-
one in Charlotte to do the same. Pomerantz and his
caller hit upon the idea of wearing white armbands.
“If you wear one, I'll wear one,"” Pomerantz said.

According to PD Don Bell, the phone lit up imme-
diately. Everyone wanted to wear a white armband.
Merchants around town started manufacturing arm-
bands and passing them out. A local paper ran a photo
of aman putting one on his horse!

WSOC Makes National News

North Carolina Senator Robert Morgan appeared
on the floor of the Senate Wednesday (11-28) wearing
a white armband! The news of this massive support

for the hostages and the U.S. Government'’s position
reached President Carter, and his Deputy Press Secre-
tary Patricia Bario called WSOC to express the Presi-
dent’s thanks, Reportedly, Thursday (11-29) ABC-TV
ran the story.
For Pomerantz The Shoe’s
On The Other Foot

How does Dick Pomerantz feel being the guest and
not the host of a talk show? “It gives a lot of credi-
bility to the talk show host as a profession. A lot of us
are journalists; we can get scoops and break news on
News/Talk stations as well as any medium, and people
are beginning to recognize that. The best thing was
seeing the journalists who covered the story work to-
gether. No one was trying to beat a competitor; every-
one was united in support for the health and well being
of the hostages in Iran.”

Pomerantz also says this is quite a welcome to the
U.S. The 30-year-old Canadian has been here barely
two months. He's a native of Montreal, where he re-
ceived a law degree before becoming a reporter for the
Montreal Star. During a newspaper strike Pomerantz
got radio experience at CKO/Pointe Claire, Quebec.
“I got hooked,” he said. “I'm very happy to be at
WwSocC.”

e ——————

' Entry-Level Salaries
Same For Radio
& TV Journalists

L S —

Radio newspeople at the bottom of the
pay scale increased their salaries by 17%
from 1977 to 1979, according to a Radio-TV
News Directors Association (RTNDA) sur-
vey released Monday (12-3). The reported
typical low salary was $175 a week, the
same as for TV. That’s the good news.

The bad news is that the median salary for a five-
year radio news veteran was $225 per week. The high-

est reported salary for a newscaster was $46,800 and

the lowest $5200.. The highest paycheck almost always
went to the news director and 80% of the time he or

she was also the top anchor.
The survey was conducted by Southern Illinois

Univ. for the RTNDA. SIU mailed questionnaires to 847
radio stations; 400 responded. Here’s how the median
annual salary for news directors stacked up according

to market :
Major Market (1 million or more) $22,100
Large Market (500,000 — 1 million) $14,600
Medium Market (250,000 — 500,000) $11,700
Small Market (50,000 — less) $10,000

News anchors and news directors made more in
the East. The lowest paid newspersons make slightly

more in the West.

r S— —_— —_— —_— —

| TABLE 1; ]

Weekly News Salaries in 1979 and Increase from 1977 l

Television ’ Radio
Median Up Mean ( p | Median bp Mean Up
| Staff low $175 9% SI83 6% [$175 17% $182 10%
| Staff high $413  18% 8511 279, [$225 129 $270 16%
| S-year vel $300 20% $296 129 $225 12% $242  16%
News director $400 14% $446 16% | $220 10% $259 13%
Top anchor $385 * S48 v | ¢225 —* $256 _—°

l

News Personalities

Sen. Barry Goldwater joins WRC/Wash-
ington’s morning news co-anchor Jim Boha-
non weekdays at 7:20am for live commentary
on the political and news events of the day.

WFAA/Dallas talk show host Ed Busch
was selected “Turkey Of The Year” by lis-
teners in a three-week promotion which ran
just before Thanksgiving. Listeners were ask-
ed to write in or drop by a local restaurant for
a free drink with their selection. Runners up
included Ayatollah Khomeini and Howard
Cosell. The person who nominated the winner
received a microwave oven as a prize.

Charles Schultze, Chairman of the Coun-
cil of Economic Advisors, and other top econ-
omists, were guests on a Group W series,
“Riding The Economic Roller Coaster — Are
We Headed For A Crash?’’ Schultze predicted
inflation will drop to between 8 and 9% next
year. Group W stations include WINS/New
York, WIND/Chicago, KYW/Philadelphia
and KFWB/Los Angeles.

Clarence Fanto, a radio newswriter for
CBS News, has been named Producer of CBS
Radio Network’s “Spectrum,” a personal
opinion series heard weekdays. Fanto will al-
S0 produce ‘“Newsmark,” a monthly docu-
mentary.

MIDDAY SUCCESS AT NEWS/TALKS

KIRO On Top, WCAU
Becomes Counselor
Of The Air

“Traditionally news stations have a pro-
blem with midday; they lose direction. At
KIRO, the key to our success was finding a
way to make midday popular,” Vic Brem-
er, News and Program Director told R&R.
KIRO jumped in the Seattle ratings from
No. 4 (A/M ’78) to No. 1 (A/M '79). “We try
to provide listeners with useful information
including but not exclusively news. Music
gives us the perfect interlude between news
and information,” said Bremer, summing
up the philosophy that put KIRO on top.

Music Helps Make
“KIRO Midday'’ Popular

“KIRO Midday" talk show host Gary Christianson ‘
plans about five cuts an hour. Frank Murphy, Bonne-
ville VP for Client Relations, who consulted with KIRO,
said, “Each cut is so important because there are so few
of them. KIRO plays some current hits, some recurrent
and some gold. We try to be very familiar, contempo-
rary, and conservative." i

Christianson said at first he was reluctant about
Bonneville's preselected, pre-pulled, computerized play-
list, which KIRO has been using for a few months, but
now he likes it. “It’s a terrifically busy shift. I run my
own board and I'd rather spend time thinking about the
caller on the air than what music to play.” he said. I
would get careless about how I chose music. Now I don't
have to think about it.”

The playlist, which is updated weekly, includes *
You Know The Way To San Jose?"’ by Dionne Warwick,
“Ships” by Barry Manilow, “It’s Gonna Take Some
Time” by the Carpenters, “You Decorated My Life"” by
Kenny Rogers, the Bee Gees’ “How Deep Is Your Love?”
and a few instrumentals, among them Herb Alpert’s
“Rise.”

“Help Radio"”’ |
WCAU/Philadelphia took a different approach. |
Realizing it couldn’t compete with No. 1 all-News KYW,
WCAU went from all-News to News/Talk about a year
ago, and turned to helping listeners cope with life. “We
offer a unique service in radio.” News and Program
Director Bill Rorer told R&R.

Midday talk show hosts help listeners with consu-
mer and emotional problems. VP/GM Charles Schwartz
says based on callers’ responses, those two topics work
best during midday when a lot of women are listening.
Financial advice and facts on health and fitness come
later in the day.

Three days a week from 10 to ncon (soon to be ex-
panded to $-noon) lawyer and consumer reporter Herb
Denenberg teams up in the studio with representatives
from county and state consumer agencies, Better Busi-
ness Bureau members, Board of Realtors members, and
others. The experts have phone hook-ups to their offices,
andstaffmemberslisteningtoﬂ)eshowstandbytohelp.
Calls about any consumer problem are answered.

Two days a week Denenberg focuses on one topic.
Rorer says one of the most popular guests on these days
has been the Chief J udge of Philadelphia’s Small Claims
Court. Nutrition, home insulation, and how to find a good
lawyer were among topics recently discussed.

Emotional Problems Discussed On The Air |

Rorer thinks talking about emotional problems on
the air attracts listeners. Psychotherapist David Reed
follows Denenberg from noon to 3. Reed is a counselor
with a theology degree, not a medical doctor. “It's his
warmth and the fact that he deesn't emphasize the clini-
cal approach that make Dave so popular,” Rorer said.
One particularly moving call Rorer remembered came
from a terminally ill patient.







CUT
YOUR
BUDGET.

These challenging times have caused big budget
cutbacks, and that puts the pressure on advertisers to be .
sure they get the most for their money. Too little budget,
too many facts that need to be communicated, and too

many fringe tipsheets and magazines that ‘“need to be

taken care of.” €

Radio & Records is proud to be able to state that
these problems have led more and more advertisers to
put more and more of their ad dollars in the pages of the
industry’s only newspaper.



While most other publications are making “deals,”
picking and promoting records, and involving themselves
in various conflicts of interest, we wanted to take a moment
and thank our readers and our advertisers for putting

honesty and integrity in first place.

Radio & Records. It works.
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WHAT'S NEW

Automatically
Programmed
Television

You'll never miss “Touch Of Evil” on the late, late show again with
RCA'’s new 19.inch TV, which features an “AutoProgrammer” that turns
on the set and selects your next week's programming. You instruct the unit
as to channels and times and the built-in clock system takes over with a
Monday/Friday button allowing regular weekday shows to be entered in
one step. The TV can also be hooked up to an AC outlet so that the room

lights and the set switch on simultaneocusly. Price: $569.95

— —_— e ——

NARM Readies 1980
Convention

The National Association of Recording Merchandisers
(NARM) will hold its 1980 convention on March 23-26 at
the MGM Grand Hotel in Las Vegas. Theme of the convention
i3 "The Gift Of Music,” tying in with NARM's current top
priority campaign to promote the value of records and tapes
as gift items. The convention’s opening session will address
this issue and will feature an audio-visual presentation focus-
sing on methods of merchandising and advertising year-
round gift-giving opportunities.

Additional business sessions will concentrate on advertis-
ing in the print media merchandising home video equipment
and accessories, developments in digital and direct-to-disc
recording, and a futuristic look at the possible affects that
computers will have on the recording industry, with emphasis
on bar coding and inventory management. For further in-
formation contact the NARM at 1060 Kings Highway North
Cherry Hill, N] 08034, (609) 795.5555.

GOODBYE TO BUGS BUNNY

DEAR BUGS,

MY DREAM WAS TO BE WITH YOU AND FOR
AWHILE MY DREAM CAME TRUE

| GAVE YOU WHAT | BELIEVED TO BE MY BEST
| MAKE NO APOLOGIES

| GAVE YOU MY HEART AND IF THAT WAS NOT
ENOUGH

THEN I MUST FIND SOMEONE NEW TO GIVE IT
ONCE AGAIN

TO THOSE THAT WE TOUCHED WHEN WE WERE
TOGETHER

MAY WE NEVER FORGET THEIR KINDNESS
BUGS, I STILL LOVE YOU. MY HEART IS BROKEN,
BUT I WILL LIVE TO LOVE AGAIN

MICHAEL SCURLOCK
504-486-6832

Time Talking
“Talking Time”

Time Inc. is currently negotiating a
licensing agreement that would en.
able the firm to produce the first talk-
ing magazine — possibly within a
year. Time magazine Research Dj.
rector Malcolm Ochs explained,
“There is technology available right
now that can imprint grooves right on
the page of the magazine. You then
have a little box — a scanner — that
goes over these grooves and can

actually pick up the voice that's im
pregnated in them.”

In addition to reproducing seg
ments of speeches or other quotations
on the printed page, the develop

R&R/Friday, December 7, 1978

“l ran

from Iran.”

more, because the recording would
be part of the magazine, the publish
ers would be able to circumvent post
al regulations which prohibit the in
clusion of separate sound recordings

at the regular second class rate

ment could be used to create speak
ing advertisements as well Further

Talking It To The Sheets

American Broadcasting Com-
panies Inc. (ABC) has been cho-
sen by Dun’s Review, the Dun &
Bradstreet business monthly, as
one of America’s five Best Man.
aged Companies for 1979, the first
time a broadcasting firm has been
so honored. The magazine’s De.
cember issue cites ABC as one of
tive U.S. corporations to complete

ABC Wins
“Best Managed” Award

While Time refused to disclose the
details of the impending agreement
Advertising Age magazine reported
that the firm was about to close a
deal with Microsonics Inc. of Tor
rance, CA. Under the terms of this
agreement, Microsonics would pro-
duce the software, which consists of
two-inch diameter, 90-second sound-
tracks pressed onto ultrathin sheets
of transparent PVC. These sheets
would then be laminated to the
pages of the publication. The hard
ware, a microphonograph the size of
an electric shaver, will be supplied by
Kyushu Matsushita Electric Co.
Panasonic's parent firm.

a decade of remarkable growth
with record sales and earnings in
"a nail-biting year for U.S. busi.
ness.”

The four additional companies
honored by Dun’s Review were
Revlon Inc., the Union Pacific
Corporation. the Digital Equip-
ment Corporation. and the Ray-
theon Company.

““On This Rock”’

Rolls Into

"On This Rock,” the weekly public service show hosted by Bill Ayers.
is now available for syndication Currently heard on WPL]/New Yerk,
WRIF/Detrolt, WRQX/Washington. DC, and KAUM/Houston. the one-
hour show features in-depth conversations with established rock artists
ranging from Bruce Springsteen to Yes, new artists, artists with social
messages (such as Harry Chapin. co-founder of World Hunger Year,
and M.U.S.E. founding member John Hall), and rock pioneers like Dion
and Muddy Waters. For further information contact Bill Ayers at 30
Cottage Ct., Huntington, NY 1 1746, (516) 271-2068

| B

‘78 Median Income Levels 1
Show Slight Increase In Buying Power

According to recently released figures from the Census
Bureau. median income for white families reached $18,370
in 1978, up two percent in real buying power from the previ-
ous year. Median income for Hispanic families was $1 2,570
with no appreciable change in real buying power from 1977
while the median black family income was $10,880, up six
percent in real buying power from the year previous

Median family income in the West was $18,410, up four
percent in real terms from 1977, while median family income
in the North Central states climbed three percent in real buy-
ing power to $18,600. Median income levels for the North-
east and South were $18,900 and $15.940 respectively,
with no change in real buying power from the year before

However, before the “talking mag-
azine” becomes a reality, two prob
lems must be solved First, someone
must develop a means to laminate
plastic sound recordings onto the
pages at the speeds which magazines
are printed. Second, the price for the
microphonograph (currently $80-90)
has to come down to an affordable
level

Syndication

Put Your Mug
On Your Messages

Developed through a new poly-
mer process, photo handstamps
enable you to sign your letters
with your face. A passport-type
photo is all that's needed to pro-
duce the photo handstamp, which
is good for 30,000 impressions.
Available from Toki Interna-
tional Inc., P.O. Box 15244]
Santa Ana, CA 92705 Price
$27.50

Teen Girls ‘78
Spending Tops
$2 Billion

Teenage girls spent a record $2
billion on gifts during the 1978
Christmas season up 75 percent
from just five years ago, according
to a recent Seventeon magazine
survey. More than $1 billion was
spent on their families including
an average of $30 on gifts for
their mothers, with the three most
popular gift items being perfume
sweaters and blouses, respective.
ly. The girls spent an average on
$25 on gits for their fathers, most.
ly purchasing shirts or cologne

\
Mirus Label Formed

Cleveland-based Mirus Music Inc.. headed by former Arista Midwest pro-
motion rep Ron lafornaro, has announced plans to begin independent record
manufacturing with multi-label distribution, publishing and international li-
censing in January, 1980. Mirus already distributes product from Seeds
& Stems Records. Heat Records. and New Moon/Cloudborn Records. and
is currently soliciting production and label deals

Besides going into partnership with Cleveland-based Piks Distributing,
Mirus maintains distribution agreements with Schwartz Bros., Malverne,
Pickwick. and Tone. and is firmly committed to independent distribution in
the future. Mirus is located at 2440 Lakeside Ave., Cleveland, OH 44]]4
(216) 241.0892

“

(|



Spend an evening wirh Santana. Hear him recorded live on his
recent sell-out tour in Japan. Santana in concert. An unforgertable
Celebration of the Decade. "Black Magic Woman.” "She’s Not There
All'l Ever Wanted.” "Well All Right.” "Europa.” And more. Exclusively
on The Source, NBC Radio’s new contemporary nerwork. On
December 14, 15, or 16. You'll never forget it

Marathon, ~ Santana’s latest release. now ovarlable on Columbio Records. NBC Radio's Young Adult Nerwork

On more than 200 radio stafions throughout the country. Check your newspaper for specific ime and stafion.
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VHAT'S NEW

Polygram Debuts Record
Sweepstakes Promotion

Polygram Distribution has begun what it believes is the
record industry’s initial national sweepstakes promotion cam.
paign. Eight albums, including the latest from the Bee Gees,
Linda Clifford. Donna Summer, the Village People,
Peaches and Herb. and the Who, will be spotlighted in the
sweepstakes promotion, which begins with ads in Rolling
Stone, People and Us.

P.o.p. posters, mobiles, and counter cards will also be
used in support, with entry blanks available at retail outlets.
These entry blanks contain questions that can be answered
by checking copy on the LP jackets. Polygram will spend
about $150,000 in advertising and promotion, while retailers
will add $1 million in co-op advertising with various audio
equipment companies donating prizes as well.

NAB Forces McDonald’s
To Alter Ad Claims

The National Association of Broadcasters (NAB) re.
cently found that the McDonald's Corp. had run afoul of the
children’s section of the NAB code with its “Nobody can
do it like Ronald (McDonald) can” campaign. The NAB ru).
ing came in response to a complaint filed by the J. Walter
Thompson ad agency on behalf of its client Burger King
Corp. JWT alleged that the McDonald’s claim was in viola-
tion of the NAB guideline which states that “competitive/
comparison/superiority claims or techniques are disallowed

The NAB upheld TWT's views and McDonald's corrected
copy now reads, “We know Ronald can do it. We know Ron-
ald can.” Interestingly, Burger King has been prohibited
from targeting its “We've got the best darn burger” pitch
to children for the same reason McDonald’s was forced to
alter their ads.

Non-Profit Disc
Companies Tax-Exempt

Under a clause that makes charities and educational
groups tax-exempt, the Internal Revenue Service has de-
clared that non-profit recording companies purposes are
exempt from federal taxes. In addition, the IRS ruled that
such tax-exempt status can be applied to organizations
which record the works of little-known symphonic or chamber
music composers as well as obscure works of established
composers as long as the recordings have little commercial
value, are not usually produced by commercial record com-
panies, and are mainly sold to libraries and educational
institutions. Contributions to non-profit recording companies
are also tax deductable, but the IRS ruling has no bearing
on composer or performer royalties — which must be paid.

Shovan Named VP/ Mktg.

At Aries 11

QQ. Tom Shovan has been named Vice President of
Marketing for Aries Il Records. Previously General
Manager of WFIF/| Milford, CT, Shovan will handle
packaging and marketing as well as creating a di-
rect response area for the label. During the 50's
and 60’s Shovan served as an air personality at
WMEX/Boston, WINS/New York, WPOP/Hart-
ford, and WPTR/Albany, spending the past 10
years in radio station management and consulting.

Warren, Van Pelt Form Firm

Steven Warren and Katie Van Pelt have formed
the Warren/Van Pelt Firm. This new company
will specialize in focus group research, air talent
development, and lifestyle programming concepts for
radio. Warren/Van Pelt is located at 4152 Mill
Stream Rd., Virginia Beach, VA 23452, (804) 463-
0746.

Official
Olympic
Radio

The Lake Placid Olymplc Organizing Committee
i8 currently conducting an extensive promotion and mer-
chandising/fund-raising campaign involving radio nation.
wide. Arch Swinyer. Director of Sales and Promotions for
the Olympic Committee, detailed the program for R&R:
“We will exclusively license stations as the official 1980
Winter Olympic Games radio station in their ADI and
they can use our official symbols, property marks and lo-
gos as the designated 1980 Official Olympic Radio Sta-
tion.

“The Committee will also put together promotional
programs (stations are free to create their own as wéll)
that will enable you to promote your station, to promote
new listeners, to promote sales, to promote sponsors, and
all those other good things. In return, the station agrees
to raise funds for the Committee. Thig fund-raising, inci-
dentally, can be conducted in any manner the station sees
fit.”

The program includes, in addition to the basics out-
lined above, licensed Olympic merchandise (T- -shirts, pos-
ters, tote bags, etc.) for use ag pPremium items, actualities
from noted Olympians past and present, original 11-15
second jingles, and the abovementioned promotional
ulanning kits.

Xl OLYMPIC

Station Promotion Underway

Top 3 Fund-Raisers Receive Awards

Taking market size into account, the top three fund-
raising stations by March will receive medals and events
at a special banquet ceremony during the Games as well
as being awarded events tickets for two people (transpor-
tation and lodging included). Each station signing up for
the program also receives a pair of Games tickets, which
will enable your listeners to spend three days at the event

(]

The Olympic Committee has already enlisted 75 sta-
tions, who have collectively pledged to raise $1.2 million
for the Committee, and hopes to establish this program in
140 U.S. markets by the time the Winter Games begin |
(February 13.24) Primary factor in being selected as an |
Official Olympic Games station, adds Swinyer, is the sta- |
tion's past fund-raising efforts. I

Swinyer also notes that thig Program does not concern /
itself with broadcast coverage of the Olympic Games, as
there are no exclusive rights for radio coverage. For fur-
ther information contact Arch Swinyer at the Olympic Or- a
ganizing Committee in Lake Placid

Casablanca’s In-Flight
Audio Specials Ready
For Takeoff

Beginning December 1, American Airlines and Pan
American World Alrways will present special in-flight
audio programs featuring Casablanca Record and Film-
Works. Both American Airlines’ domestic and international
flights will offer the “Disco Revolution,” an hour-long listen-

ing special which features the music of Donna Summer,
the Village People, Cher. and others. The program, hosted
by label Executive VP Chuck Ashman, includes commentary
from Casablanca President Netl Bogart and Academy Award
winning composer Glorgio Moroder as well.

Meanwhile, Pan American Airways is carrying an hour
long special based on the hit Broadway show, “"They're
Playing Our Song,” featuring the Casablanca original cast
album along with Ashman's interviews with stars Robert
Klein and Lucie Arnaz, lyricist Carole Bayer Sager and
composer Marvin Hamlisch. These pPrograms mark the be-
ginnings of Casablanca’s efforts in the promotional music
tield with further expansion planned

Forrester Named
VP/Programming For
Woodruff

Rick Forrester has been named Vice President
of Programming for the Woodruff Organization,
a full-service broadcast consulting firm head-
quartered in San Francisco. Prior to joining Wood-
ruff, Forrester served at KSDO/San Diego, having
previously spent five years with KIRO/Seattle. In
his new post. Forrester will develop news and pro-

gramming concepts for Woodruff's client radio and
television stations.

Henkel, St. John Upped

At Waterhouse
Kathy Henkel has been named Director of Oper-
ations at Waterhouse Records, with Kevin St.
John replacing her as Director of National Pro-
motion for the Minneapolis-based label. Prior to her

joining Wsterhouse, Ms. Henkel worked at the ‘_]
WEA Minneapolis branch as well as at WLOL/
Minneapolis, while St. John most recently served as
Atlantic's Minneapolis Promotior/marketing man-
ager, having previously worked at KQRS and
WRRD/Minneapolis.

Zullo Named VP/Station

Relations For DIR

Paul Zullo has been named Vice President of
Station Operations at DIR Broadcasting's Station
Relations Department. In his new post, Zullo will
be responsible for setting up the 400 stations that
air DIR's syndicated radio programs as well as su-
pervising DIR's new Live Network which broad-
casts concerts on a quarterly basis.

Concurrent with Zullo's promotion, Andrew
Denemark has been named Director of Station Re-
lations for DIR while Bernadette Elliot has been
named Associate Director of Station Relations. —1
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Look Out For *1

AdBA'S
“CHIQUITITA”

Already #1 Worldwide

Now Breaking Across
America

WKBW 2-6-9
WFIL add
WRKO add
CKLW 15
WGCL deb 30
KRLA 18
KOPA add
WFBR 30-28
WBEN-FM 64
JB105 on
WHYN 37-33
14Q add
WKEE on
WTIX on
WNOE 34-30
KEELdeb37 WFLBon
WJDX 29-18 WANS-FM 34

KQDI deb 29

BJ105 add
WBBQ on
WVIC 32-28
WZZP add
WOHO add 31
KCPX on
KRUX add
KTKT on
KORL 13-12
WHEB 27-21
K104 10-3
WFBG 31-28
WCIR 20
WXIL deb 27
WSEZ 31-29

“CHIQUITITA” is the new single
from Abba’s best selling album,
“VOUICZ’VOUSc’S,DIGOOO

Also included in Abba’s
Greatest Hits Volume II

Produced by Benny Anderson
& Bjorn Ulvaeus

V4

on Atlantic Records
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STREET TALK.

With a flourish and two-inch headlines in a
Misami newspaper, 96X/Miami officially said
goodbye to Dancemusic and hello {again) to
Top 40 last week. PD Mark Driscoll and Con-
sultant Kent Burkhart are very excited about
the return to rock and roll for WMJX, which
debuted as a Top 40 eight years ago when it
was known as WMYQ.

Speaking of Charter Broadcasting . . .
Bill Garcia is the new PD at WDRQ/Detroit,
returning to program in the Motor City after
several years' absence. Bill was PD at WKNR/
Detroit in the early 70's.

The Thorn-EMI deal should be complete
by today (12-7) and that’s what the new name
of the music company will be — Thorn-EMI.
All hurdles should have been cleared by both
sides, barring a last-minute offer by another
party, and the agreement will not be referred to
the British Monopolies Commission as had been
previously thought.

Jim Dunlap has resigned as Station Man-
ager at WBCN/Boston, citing philosophical
differences with the station’s owners. Jim can be
reached at (617) 353-1856.

A big rumor that shot through the South
this week following John Long’s resignation as
PD of WHBQ/Memphis is that the station will
change formats. The specifics we picked up —
remember, these are rumors — included a pos-
sible shift to all-News in morning drive (didn't
they just hire a new morning team?), or a com-
plete shift to Pop/Adult on January 1 {sounds
like an instant replay of the KHJ/Los Angeles
rumor).

We're not sure where this one started, but
Burkhart-Abrams are not splitting. A spokes-
man for the consulting firm responded to the
charge with a laugh and said, “No way . . .
everything's going too good!”

Alan W. Livingston has resigned as Presi-
dent of 20th Century-Fox Film Corporation’s
Entertainment Division (including the record
division). Sr. VP Neil Portnow will now report
directly to 20th Vice Chairman Al Hirshfield,
and the entire record division will report to Neil.

Congratulations to KTAC/Tacoma legend
Bruce Cannon, who officially stepped off the
air after ten years in PM-drive last Friday (11-
30). Bruce will jon the KTAC sales staff after
amassing over 12,000 hours on the air, during
which time he played 144,000 records and
120,000 commercials worth over $3 million in
advertising revenue to the station. As a fitting
tribute, Tacoma Mayor Mike Parker declared
Bruce's last day on the air as Bruce Cannon
Day in the city!

Scott Gentry has moved up within Lotus
Corporation and now needs to replace himself
as PD of KENQ/Las Vegas, Interested young
programmers should contact Scott at KENO.

Bearsville Rumor Confirmed

Howard Rosen is the new VP/GM
of Bearsville, as we speculated last week.
His appointment follows the resignation of
VP/GM Michael Pillot for what Bears-
ville President Albert Grossman termed
“differences of opinion regarding the label's
direction.”

Rosen was most recently VP/ Promotion
at Casablanca. He will now be headquar-
tered in Burbank working closely with the
label’s distributor, Warner Brothers

Records. _J
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It Was Inevitable

But just because it was inevitable, did it
have to be our own Brad Messer? Yes,
the creative pressure behind this latest
entry in the Ayatollah movement comes
from KTSA/San Antonio Operations
Manager and R&R weekly columnist Mr. ’
Messer himself.

In a flagrant attempt to clean up while |
“the fan is still soiled " (so to speak), Brad '
is offering rolls of his ‘“‘Ayatoilet Paper” |
for sale to interested stations. If you can't ’

hold back any longer, or perhaps if you
can repress your envy that Brad thought
of it before you did, give him a call at
(512) 656-0190, and he’ll be happy to
quote you prices. We just hope Brad ap-
preciates our restraint and use of good
taste in covering this item. After all, there
are a lot of obvious cracks we could have
used . . . especially in this dire era.
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Look for Ariola Records to move their
headquarters to New York by January 1 and be-
gin scaled-down operations with a new, smaller
staff. Arista, owned by Ariola’s German parent
company, is set to take over the bulk of Ariola's
U.S. functions, and the present staff (already
reduced by several major cuts) will be released
next week, rumors say.

The A&M firings late last week included
lower and middle level staffers across the boards
on both coasts. Street Talk heard at first that up
to 81 employees had been released, but A&M
maintains that the actual number is a lot closer
to 50.

If you've been wondering about the out-
come of the Fleetwood Mac *““Tusk"’ unauthor-
ized-early-release story . . . we should have full
details within two weeks, as Warner Brothers
files suit against the person or persons respon-
sible for the leak of the album to selected stations.

John Schoenberger has resigned as Nation-
al Director/Album Promotion & Special Pro-
jects for Arista. He has announced no immediate
plans.
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“THE TOP 100
OF THE SEVENTEES”

PRODUCED BY RKO RADIO PRODUCTIONS

Dave Sholin/ Ron Hummel/ Laurie Kaye
Les Garland / Harvey Mednick
NARRATED BY John Leader

FEATURING 12 HOURS OF THE BEST
MUSIC OF A DECISIVE DECADE, THE
HOTTEST PERSONALITIES INCLUDING;
Paul McCartney, Mick Jagger, Elton John,
The Eagles, Stevie Wonder, Fleetwood Mac,
Linda Ronstadt, The Bee Gees, Donna

Summer, Commodores, Earth Wind and
Fire, Led Zeppelin and many, many others.
Also the most meaningful news and features
which reflect a decade of social change and
musical growth.

THESE TOP STATIONS HAVE ALREADY BOUGHT THE TOP 100:

WXLO/NEW YORK
WFYR/ CHICAGO
KHJ/LOS ANGELES
KRTH/LOS ANGELES
CKLW/DETROIT
WRKO/BOSTON
KFRC/SAN FRANCISCO

WASH / WASHINGTON, D.C.
KULF/HOUSTON
KMOX-FM/ST. LOUIS
WQXI/ATLANTA
KBZT/SAN DIEGO

WAXY / MIAMI
KJR/SEATTLE

and 100 more in other important markets...

TO PLACE YOUR ORDER AND SAMPLE THE TOP 100 OF THE SEVENTIES

caLL ToLL FReE AT: 800-423-5084
California and outside the continental United States (213) 883-7400
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Owens

Good Lord, is it the last month of the 70's al-
ready? Remember all the predictions the psychics
made ten years ago? How many of them really came

true? Hilly Rose usually saves prognostications from

vear to year , .

- and their amount of accruacy is

somewhere between three and four percent.

My old pal, Coliostro Nos-
tradamus Foonman, the dean
of the predictors, just gave me
his list from the January 1970
issue of the magazine, **Lucky
Guesses For Money: "

In 1971 Foonman predicted
that, some years later, Melvin
Dumar would be accused of
forging Clifford Irving’s book.

He also said that Truman
Capote would become a mid-
dle linebacker for the Chicago
Bears . . .

And that President Carter's
sister would cause I1di Amin to
be born again and then sing
with the Mormon Tabernacle
Choir.

So, you can see what a won-
derful record he has. Let's take
a not-so-furtive peek about
what he says will happen in
1980:

1. Walter Cronkite will go
berserk during a newcast (just
like Peter Finch did in **Net-
work”') and will severely bite
Dan Rather. Cronkite will be
off the news for several days
during a saliva test.

2. He predicts that the Presi-
dent’s daughter, Amy, wili be-
come the subject of a congres-
sional investigation when she is
discovered selling government
secrets for candy bars.

3. Again, he predicts that
the Mafia and the PTA wiil
merge to cut costs.

4. He predicts that Orson
Welles will be declared a na-
tional park.

5. Because of his assoica-
tion with Hoify meats, Pat
Boone, instead of wearing cuff
links in his shirt, will wear

pork links,

6. An egocentric disc jockey
on New Year's Eve will kiss the
one he loves most several times
at a party, but will injure his
lips because the mirror will be
cold.

1. The government will issue
certificates guaranteeing you a
27% percent depletion allow-
ance on your head.

9. A concrete tetherball will
be invented for fat kids who
want to lose weight.

9. Glow-in-the dark clerical
collars will become the in thing.

10. Pet stores will sell out of
carbonated catnip . . .

Well, we can hope that Foon-
man will be wrong again, most
of the time, and once more the
world will be safe from psychics.

* * *

Wendell Wittler, writing in
his “Weakly,” made an in-
teresting comment regarding
athletes being superstitious
(which I suppose is the next
size after regular-stitious). He
brings up the print ads and the
TV spots for Seven-Up’s Super
Bowl contest! The spots fea-
tured Los Angeles Rams quar-
terback Pat Haden and the
Dallas Cowboys outspoken line-
backer *‘Hollywood” Hender-
son. As sports fans know,
Haden is out for the season
with a crushed pinky (and also
his little finger), and Hender-
son has “‘retired” (at last re-
port). It's ail in the precarious
overtones of advertising. (How-
ever we've talked them into
using Coach Bud Wilkinson
for their new TV spots.)
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Shadoe Stevens.

CRAIG SCOTT BECOMES NATIONAL PD FOR
PLOUGH COUNTRY STATIONS — Leaves
WSLR/Akron for new position.

SAM BELLAMY JOINS KMET/LOS ANGELES
— Takes position as Assistant to the PD,

NUMBER ONE FIVE YEARS AGO: "Kung Fu
Fighting” — Carl Douglas (20th)

NUMBER ONE COUNTRY: "l Can Help" — |
Bllly Swan (Monument) |
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ABC Wins Week, But CBS Holds On To Win Sweeps

ABC was back in its accustomed first placesiot in the Nielsen ratings for the week ending December 2, but C8S
managed to pull off a momentous upset and won both the Nielsen and Arbitron November sweeps CBS came up with
a20.1 average Nielsen rating in prime time during the Nov 1-28 period, when local markets are'surveyed to the intense
interest of advertisers ABC was second with a close 19 7, while NBC trailed with a 17 .7 Arbitron's figures, involving
slightly different dates, were almost identical; the standings were CBS 20.0, ABC 19 8, NBC 17 7 Interestingly, ABC
won 15 individual nights to CBS's 10 (and NBC's three). but CBS's victories were more decided

During the past week, ABC was victorious with a 21 1 average rating , with CBS second at 20.2 and NBC far
back at 16.9. Despite its second-place finish, CBS had seven shows in the top nine to ABC's two, and 11 in the top 20,'
with ABC taking seven and NBC two. ABC's "Three’'s Company’ was the field's clear leader, followed by 2) “60 Minutes"
(CBS) 3) "M*A*S°H" (CBS) 4) “Taxi" (ABC) 5) "One Day At A Time” (CBS) 6) a tie between two CBS shows, "WKRP
In Cincinnati” and “Alice” 8) “‘Archie’s Place” (CBS) 9) "The Jeffersons' {CBS), and 10) "Little House On The Prairie"

NBC

( "l)Elght Is Enough” registered an 11th-place finish for ABC to kick off the next ten successes of the week Following
were 12) ABC's boxing telecast 13) “Dallas” (CBS) 14) "Lou Grant” (CBS) 15) a tie between ABC's “Angie" and NBC's
“CHiPs" 17) another tie between ABC's “Charlie's Angels" and the CBS movie “Unbroken Circle" 19) “Fantasy Island"
(ABC), and 20) "Dukes Of Hazzard" (CBS)

MUSIC AND SPOTS ON TV — Barry Manilow joins “"Merv Grithn" for a rare appearance on Dec. 12 in most mar-
kets, performing four songs Desmond Child & Rouge are on “Saturday Night Live” Dec 22 and “Rock Concert”
Dec. 8 in many markets, with Dr. Hook on that latter show as well included in the lineup for songwriter Al Kasha's
PBS series “The Composers" this season are Smokey Robinson, Sammy Hagar, Barry Mann & Cynthia Weii, Todd
Rundgren, Henry Mancini, John Sebastian, Seals & Crofts, and Moyt Axton plus songwriter-mother Mae Boren Axton
.. GQ will perform on Mexico’s new version of “Midnight Special,” "Televisa,"” this month Meanwhile, the cost of
spots during sports events on TV is continuing to skyrocket. Last year NBC asked $185,000 per 30-second spot for
the Super Bowl, but this year CBS is charging $234,000. The World Series costs $200,000 per minute and the Win-

ter Olympics $135,000 at ABC.
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STEREO TV'S CONSUMERS SAY YES, YES: According to a recent survey commissioned
by GTE, 87 percent of those polled claimed they would either definlitely or probably pur-
chase TV sets with stereo sound regardless of increased cost of such Items. In a related
development, Dolby Labs has been licensed to Include Dolby B-type noise reduction on the
VHS format . .. SHEP GORDON'S ALIVE ENT. FORMS VIDEO ARM: Alive Enterprises, the
multi-faceted media firm headed by Shep Gordon, has announced the formation of Alive
Video Inc. which, among other services, will offer prerecorded video software for home
consumption. Alan Strahll has been named President of the new flrm, with Bob Emmer
serving as VP of Business Affairs. Initial offering from the company is **Yvonne Elliman In
Concert,”’ which wlll be available on VHS and Beta formats and will be distributed by
Visual Records of Anaheim . . . ARBITRON CABLE TO MEASURE SATELLITE SPORTS NET-
WORK: Making its initial entry into the realm of national cable measurement, Arbitron |
Cable Services has been contracted by UA-Columbia Satellite Services Inc. to conduct na-
tional surveys of the Madison Square Garden Sports Network, which UA-Columbia distributes
via satellite to four-and-a-half million homes. The measurement will consist of cable over-
night telephone surveys for 18 different events during December '79, February '80 and ‘
March '80. Results will be reflected in household ratings and shares as well as audience
composition . . ..
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“Let Me Go, Lmae

The brand nexw single from

Nicolette Larson

P Produced by Ted Templeman rali on Warner Bros. Records
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JUDIE TZUKE
(PRONOUNCED ZOOK)

"STAY WITH ME

S—

IS THIS A GAME YOU'RE PLAYING
I DON'T UNDERSTAND WHAT'S GOING ON
| CAN'T SEE THROUGH YOUR FROWN
FIRST YOU'RE UP THEN YOU'RE DOWN
YOU'RE KEEPING ME FROM SOMEONE
| WANT TO KNOW
AND | NEED YOU TONIGHT
YES | NEED YOU TONIGHT
AND I'LL SHOW YOU A SUNSET IF You
STAY WITH ME TILL DAWN
IT'S THE SAME OLD SITUATION
EVERY WORD SO FINELY PLACED
| RUNNING AROUND MY CONCENTRATION
| IS THE FEELING THAT I'VE JUST GOT
| TO BREAK OUT AND SAY
| OH | NEED YOU TONIGHT
| YES | NEED YOU TONIGHT
| AND I'LL SHOW YOU A SUNSET IF YOU
STAY WITH ME TILL DAWN
IS THIS A GAME YOU'RE PLAYING
PLAYING WITH MY HEART
| OOH STOP PLAYING WITH MY HEART
| AND I'LL SHOW YOU A SUNSET IF YOU'LL
| STAY WITH ME TILL DAWN

l FROM THE ALBUM
' “STAY WITH ME TILL DAWN"

Judie Tzuke

Stay With Me Tl Down

PIG-27001
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Brad Messer

The Shoe Box Computer: A State Of Mind

Attitude makes the difference at work. 1t can be manipulated with mere words, even completely reversed while nothing
physical changes at all. Simple illustration: you work your tail off on a fast-moving story and complete a apecial re[?oﬂ in
time for deadline. but halfway through the air presentation the cart machine stops. You hustle your bustle and wing it,
rearranging material as you go along. Miraculously the piece comen out okay.

Sample attitude #1 is. "I hate this place, they knew that machine needed fixing, they don’t care about news or me and |
don’t care about this place!” )

Sample attitude #2 is born instantly when the boss comes through the doorway saying. *You are the beat reporter in the
country! | don't know anyone else who could have salvaged that report with your skill when the cart machine broke. I'll get
it fixed immediately. I want you to know how much I respect your professional skill and your effort! ™

The Attitude Doctor’s R X

When something crummy happens and a coworker is upset | may say something like, *“If the boss had said, before
you took this job, that eight months in there would be an equipment malfunction on-air . . - you would have taken the job
anyway. right?" They usually say yes and realize how out-of-proportion the momentary problem has become.

However, | have not learned 10 work this attitude trick on my own self, Just other people.

When it comen to my own shortcomings 1 am an accomplished manter of the silver-tongued explanation or excuse, and
do not cure myself.

Take for instance the year-end problem many of us have, We'd like to put together a wonderful year-enc‘ report with
lots of good tape, local highlights, funny stories, excellent production and flawless journalistic quality . . . but during the
year we haven't planned ahead and we have little or nothing for raw material

My attitude #1 is, 1 need a computer. Then | could just press some buttons and all this stuff would sort of
come . . . like gravy when you fry chicken. "

Potential attitude #2 is, **Our newsroom people are so skilled and dedicated, they car come up with high-quality atuff
using the barest minimum of equipment. Why. look at Brad. he came up with a brilliant year-ender using only organization
effort. and some shoe boxes. "

Here’s Exactly How You Do It

You get some shoe boxes now tworking toward next vearl and put ‘em close 1o the typewriter, so as you go along you can
toss in the carbons and short tapes and. at year's end. it's all categorized and labeled, and vou figuratively press your buttons
by emptying the boxes and your research is all done.

Of course now is the time 1o set that up so you'll have it for the end of 1980,

You can do that. I can't. because I don't have any shoe boxes. there is no room handily close to the newsroom type-
writer for boxes, other newspeople wouldn't help make the system work, someone would probably steal the loose tapes for
quick production, we don't have any carbon paper, and — considering my attitude — who's to know whether ['ll even be
here this time next vear?

Rip'N'Realemmeeo

All Set To Jet . . .

MONDAY, DEC. 10: 11 you're legal drinking age. you're older than the first jet airliner service in the U.S.
Twenty-one years ago today National Airlines inaugurated domestic jetliner service, on the New York-Miami route (1958,
Oris Redding died in a plane crash 12 years ago today. Dr. Martin Luther King Jr. won the Nobel Peace Prize 13 years
ago (1964). Birthdays: Johnny Rodriguez 27, Chet Huntley 68, state of Mississippi 162 (statehood 1817).

Last-Quarter Moon . . .

TLESDAY, DEC. 11: The moon is at apogee {point farthest from Earth) and in its final quarter. It won't be full
again this year {Jan. 2 is next),

Oldtimers suggest keeping a Christmas tree fresh by recutting the base of the trunk. and sticking tree in a bucket of wet
sand which has a five-percent sugar solution.

Germany, Italy and the U S. exchanged declarations of war on this date in 1941. In 1936 the King of England, Edward
VI, abdicated his throne 10 marry a commoner. after abandoning the misimpression that it would work the other way
around. with her becoming Queen.

Birthdays: state of Indiana 163 {statehood 1816}, Brenda Lee 30, Rita Moreno 48, Alexander Solzhenitsyn 61
Sam Cooke shot to death 1964,

Sinatra Social Security Age . . .

WEDNESDAY, DEC. 12: Frank Sinatra is 62. Dionne Warwick 39, Tom Hayden 39, Connie Francis 41.
Charlie Rich 47, Richard Betts 36. state of Pennsylvania 192 (statehood 17871, 78 years ago today Guglielmo Marconi
successfully received the first transatlantic radio signal t19011. On this date in 1776 the Continental Congress fled from
Philadelphia to Baltimore, escaping a British attack force.

The wooden golf tee patented 1899, Today's the beginning of the Antarctic whaling season.

Have Waffle . . .

THURSDAY, DEC. 13: The waffle iron was patented 110 years ago today. Dick Van Dyke is 54. John
Davidson 38. The shah's daddy got things started. and it was on this date in 1925 the Pahlavi dynasty was vested with
sovereignty in Iran, which was Persia then.

Meanwhile Back In The Lab . . .
FRIDAY, DEC. 14: Twelve years ago today American scientists at Stanford University announced the first crea-
tion of artificial DNA., the building-block s-of-life breakthrough in 1907,
Alabama is 160 (statehood 1819), Lee Remick 44, Patty Duke 33.
Hanukkah begins tomorrow and Winter hegins a week from tomorrow
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WIFI deb 28
96KX 10-7
WRKO deb 26
CHUM deb 28
CKGM on
Q105 add
KDWB 17-16
KSLQ 16-13
WGCL on
Q102 30-27
WOKY on
B100 add
KJR add
KOPA add
WTIC-FM 32-27
WICC deb 27
WPST add
JB105 33-29
WHYN deb 36
14Q add
WKEE on
KNOW deb 36

WTIX on
WNOE deb 35
WFMF add
Y103 40-34
WBBQ add
WLAC on
92Q 28-24
WGH add
WRVQ add
WVIC add
KRAV add
KZ93 on
WISM deb 30
WNAP deb 30
WOW 29-28
Y94 add
KJRB on
KCPX add
KRSP on
KRUX on
KRQ add 39
KTKT deb 28

The hit single from America’s album sales leaders of 1979.

WLBZ on
WTSN add
K104 add
WEEO on

WCIR on

WAAY add
KX104 deb 29
WSEZ deb 30
WISE add
CK101 34-31
KSEL on
KKXL add
KKLS on
WEAQon
WSPT deb 25
WRBR add
KDVV add
KSLY add
KCBN on




“For sales and programming purposes,
it is vital to know what really happened,
and the way to best do that is actually
look at the diaries.”

The Need For Post-Survey
Diary Review

Amidst the hustle and bustle of the holidav
scason, that hush you sense comes from broacd-
casters waiting for the results of the O/N'79 Arbi-
tron ratings. In 90 markets, radio managers and
their sales and programming teams are hoping for
a good book from the Santa at Beltsville But what
happens when vou actually get vour book? Do you
call the office in Laurel to make a reservation to
go and inspect the diaries used in the most recent
survev in your market? You don't'? Or you only
do so if your report contains some bad news? Let
me suggest that there is a very good set of reasons
why every broadcaster interested in success in the
ratings should go to look at the diaries from cach
survey in his/her market

The Tip Of The Iceberg

This will not be the most cheery news for
those of you who already gnash vour teeth at the
current cost of subscribing to Arbitron, but the
monies you pay Arbitron for the syndicated re-
ports buy vou only a fraction of the material avail-
able from the diaries. Simply, the book is the tip of
the iceberg, If you want to glean the most from the
diary survey data, you need to make a trip to Lau-
rel to review the diaries

How To Set Up Your Visit

Soon subseribers will be receiving from Ar-
bitron a mailing schedule which will give them a
ballpark idea of when their report will come out.
The mailing schedule will also specify a certain
date on which vou can call the Client Services
Department in Laurel (301-441-4742) 10 schedule
the date of vour post-survey diarv review. Pennv
Giddens and her assistant Donna Engle run this
department efticiently, and will try to schedule
rour visit as soon as possible after the release of
vour report. Arbitron can get stations in more
quickly now because there are now nine « isitation
rooms, as opposed to the four tormerly located
in the Beltsville building.

Why You Need To Go To Laurel

What the Hell Happened? A refrain heard
often when books are received and the numbers
show something unexpected (good or bad). One
wav to get a handle on the rest of the iceberg,
and find out what did happen. is to make the trek
to Laurel,

What if your numbers went down the tubes?
Because you may get just a hint of the problem
from the book. the post-surves review is v ital. You
might find that the diarv return in vour kev demos
was poor in arcas where your signal is best, or vice
versa. You may discover that a number of diary-
keepers in vour target demo listened to a Beautiful
Music station (instead of vour rocker) because it

was the station piped in to their places of employ
ment. Or, heaven forbid, vou mayv discover, as
WOR did in the A/M'78 report tor New York.
that you haven't sent in to Arbitron the complete
pressurvey paperwork, and entries to vour major
air personality were not credited to vour station.
All of these situations. and many more in the same
vein, happen every surcey. The only way to know
if they happened to affect your numbers is to go
to Laurel

One mistake often made by broadcasters is
that they feel they don't need to £o to Laurel if
their station had a good book. Au contraire! Rather
than the GM and the PD patting themselves on the
back for the brilliance they displayed in the past
survey, they should make a beeline for Laurel
They might find that a fluke led to the good book,
and that it’s likelv the next report won't be so
kind. One broadcaster with whom I'm familiar
lucked out in the A/M'79 hook because his major
competitor did not send in to Arbitron the info
that the station carried Paul Harvey's commen-
taries. Thus, every time a respondent wrote *Paul
Harvev™ without anv call letters, the entry was
not credited to any station, As a result, the num-
bers tor the station which carried Harvey were
depressed and the numbers for my friend were ar-
tificially high.

For sales and programming purposes. it s
vital to know what really happenced, and the wan
to best do that is actually look at the diaries.

Survey Verification Important

Granted that the book is the tip of the iceberg,
it's still a pretty important factor. But what if
there is a mistake in the way the survey w as pro-
cessed? Perhaps the error had an impact on vour
numbers or the numbers of vour competitor. The
only way to rest assured that the survey was done
correctly and the diaries handled properly is to re-
view the diaries in Laurel. If vou don't follow
through on this, it really means vou haven't made
a tull eftort, because the real story lies in the dia-
ries in Laurel. I have seen many cases where sta-
tions have found errors that were signiticant.
Sometimes the problem is cause for the book to be
reissued (as when a Chicago station found 44 dia-
ries in which an Arbitron computer had not given
credit to its call letters). Other times a Revision
Notice may be sent to all subscribers. describing
the problem and its impact. Finallv. the station
May just want to note for internal decision mak-
ing purposes that the survey was not handled
cleanly. caleulaie the errors involved, and go
home and tell the sales staff and programmers the
real storv.

Mechanical Diary Needed

In order to properlv tackle the diary review
chore, vou need some tools, Top on the list is what

total week 12+ shares.”

, As we mentioned in the Ratings Report. Arbitron has been looking into this situation to see
if it agrees there is a problem — and assuming the company agrees, how can it correct the com-
! puter software in order to alleviate the problem. Gil Bond at Market-Buy-Market has bheen
‘ working with Arbitron personnel in Laurel since R&R brought the situation to his attention
in September. but there has been no resolution to date. Bond has sent further documentation
|

to Connie Anthes at Arbitron in New York
from Arbitron.

Q&A

Kevin Killion, Supervisor for Media Research at Leo Burnett Advertising, in Chicago was
among those who saw our Ratings Report note regarding the discrepancies hetween Arbitron’s
124 total week shares and those shown by the Market-Buy-Market system. Kevin and others
| stated. “I'd like to know more about the suggestion that there may be a problem with Arbitron’s

so perhaps this will help provide an answer

RE&R/Fridey, December 7, 1979

Week In Review

San Diego Center Of Ratings Activity
Burke and Arbitron are both stepping up their
efforts to line up support among the San Diego
broadcasters. Arbitron VP/GM Rick Aurichio,
in California for an Advisory Council meeting,
will address San Diego broadcasters on 12.6,
pitching for 48-week measurement. Mean-
while, Burke Broadcast Research, which is al-
ready measuring San Diego on a 48-week basis.
has signed another local broadcast subseriber.
KBZT (K-Best) becomes the latest to join in
support of Burke’s service.

Metromedia To Sell Metromail
Mectromedia, the communications group owner,
is negotiating to sell its Metromail division.
Metromail is important to the broadcast world
because it is the firm that supplies lists of tele-
phone households to Arbitron and other ratings
firms. It is from these lists that survey respon-
dents are chosen. Metromedia would not iden-
tify the group of private investors who hope
to purchase the Metromail subsidiary . and the
sale is subject to the completion of a definite
agreement.

GOALS, Arbitron Make Progress

RAB’s GOALS Committee met recently with
Arbitron, reports progress in several key areas.
Arbitron is working with GOALS to develop a
new edit procedure manual by March, 1980.
GOALS also has a subcommittee working with
Arbitron to improve the return rates among
diarykeepers. a sore spot with many broad-
casters. GOALS still keeping an eye on the
new diaries being tested by Arbitron, as well
as watching developments with regard to the
augmented diary technique (which may re-

place Telephone Retrieval).
L

Arbitron calls a mechanical diary. This is a print-
out, diary by diarv, entry Iy entrv, of the data
used to compile vour local radio market report
The mechanical is used to help vou doublecheck
the actual diarv entries written in by the respon-
dent or clarified by Arbitron. It there is a difter-
ence between the crediting on the mechanical and
what was written in the diary vou mav want to
bring it to Pennv or Donna's attention. You man
have found an instance where a processing error
was made, and this error mav have an impact on
vour numbers
Sales And Programming Aids

There are mvriad sales and programming tid-
bits one can glean from the trip to review the dia
ries. The list is so long that R&R will devote an-
other column entirely to this matter. After the
books begin to come out in carnest in January,
we'll take a look at the rest ot the iceberg. For
now, keep in mind that ONee vou receive vour mail-
ing schedule, vou mav want (o schedule a trip to
Laurel ASAP to review diaries lor the Q/N'79
sweep. The trip to exotic, downtown Laurel is no
thrill, but I can assure vou that station personnel
sleep a ot better after looking at the diaries for
their market. You mav be paving for just the tip
of the iceberg, but there's no reason why, with a
little effort, vou can’t get much more uscful info
from the Arbitron survevs,

Jhan diber. fuemer Manager of
Rudio Market Reparts fur Arhi
tron. i HAR Research Faditor
Contact fhan with an, research
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Segmenting Customer Markets

I-ast week | introduced the notion of the
various publics with which the market-
ing management of a radio station must be con-
cerned. A basic distinction which can be drawn
between these various publics is that of cus-
tomer publics, which directly consume your
product or service, and non-customer publics,
which do not directly consume your service, but
do form part of the general context within which
the station operates. The most important publics
to the station are its two customer publics, or
markets — listeners and advertisers — so today !
would like to focus on these in more detail
The Listener Market

T he listener market for any radio station

is perhaps best characterized by its
distinctly local nature. The potential listener
market for a station is physically limited by the
strength and direction of its signal. Thus, at an
overall level, the listener market consists of the
total population of radio owners falling within a

given geographic area.
Of course, not all people in the area are
really potential listeners to any given
station. Radio is a distinctively individualized
medium, with many different and constantly
evolving formats designed to appeal to different
groups of listeners. Therefore any station im-
| plicitly limits its total potential listener market
| by the selection of a format type. Thus, the po-
| tential market for a station could be defined by
| the total number of radio owners in the area who
have a preference for a particular programming

format

T his potential market implicitly defined
by station formats, is also explicitly con-
| strained by demographic patterns, most notably
age, sex, and ethnic background Purchasers of
;media time, radio’s other market, have tradi-
| tionally relied heavily on demographic variables
| in the selection of media vehicles in which to
| place advertising. Since some demographic pro-
| files are considered to be more attractive by ad-
{ vertisers (e.g., 18-34 year-old females for cosme-
| tics, 35-49 year-old males for home improvement
| products, 1217 year-old males and females for
acne medicine), many stations deliberately aim
their programming at certain demographic groups,

| thus further limiting their potential market

he diagram shows how this segmenta-
tion of a hypothetical listener market
{ would look. For instance, within the Top 40 sub-
market, the bulk of the listners are under age 35,
while the majority of Pop/Adult listeners are 35-
49. The largest potential market is for Pop/Adult,
35-49; but that certainly does not imply that the
profit-seeking station should select that format
and program to that age group. To do so may re-
flect the so-called “majority fallacy,” which
states that the largest segment is not necessarily
the most profitable, due to the activity of other
competing stations in that segment. No matter
how many listeners fall into that largest seg-
ment, it doesn’t take too many competing sta-
tions before the slices of that seemingly large pie
get pretty thin. Therefore, it is often desirable,
from a profitability standpoint, to select a small-
er segment characterized by less competition,
for your marketing effort.

Thus, the selection of a target listener seg-
ment should hinge not only on the total number

Total Market, AOR ok o
op/Adu

Broken Down Top 40 r—-
By Age And 50+
Format —
Preference

B 35-49
{Hypothetical L 18-34
Example) 1217

of listeners in that segment, but also upon the
number of competing stations in that segment.
An additional consideration, of course, is the at-
tractiveness of the segment to advertisers [t
would not be too profitable currently to be the
dominant station in the market segment of lis-
teners who are 50 and older However, that may
soon change, as the population of the U.S. con-
tinues to age, particularly when that large clump
of folks known as the “baby boom” reaches mid-
dle age.

The important point to recognize about seg-
mentation of listener markets is that your total
potential audience is limited by:

1. Type of format selected and how that relates to the

preferences of listeners in the market;

2. Demographic patterns in the market you are serving.
Furthermore, the size of the actual audience you
reach will be seriously affected not only by the
above factors, but also by the degree of compe-
tition for that particular audience segment. Com-
petition is the name of the game, and the more
severe your competitive environment, the more
sophisticated your total marketing effort must
be in order to compete effectively. It may cost
you more to gain a large share than it is worth to
you in terms of profitability. Therefore, a smaller
potential segment, with lower advertising reve-
nues expected, may be more profitable if the
competition in that segment isn't as stiff you
can gain a large share with fewer financial re-
sources devoted to marketing efforts

The overall key to marketing success with
respect to your listener market is to provide
them with the kind of programming they wish to
hear. Marketing success in the listener market is
not measured in terms of dollars generated by
marketing dollars invested, but rather the num-
ber and “mix” of listeners attracted to the sta-
tion per dollar of marketing investment aimed at
attracting listeners. For a measure of financial
success, we must turn to the other major market
of radio — advertisers.

The Advertiser Market

he advertiser market is in some respects,

more complex than the listener market.
In the listener market, each potential customer
15 an individual; in the advertiser market, you are
dealing with both individuals (e.g., proprietors
of local retail establishments) and organizations
(e.g., ad agencies, national advertisers). This di-
versity of customer types makes marketing to
the advertiser market more difficult.

F irst, it must be recognized that the de-
mand by advertisers for commercial
minutes on your station is a derived demand;
i.e. it is based primarly upon the demand for
your station’s programming by your audience.
S0, in a sense, the basic “product” you are selling
to advertisers is the size and composition of the
audience you attract via your programming

product. As depicted in the diagram, program-
ming is marketed by the station to the potential
audience. In return, the actual audience achieved
(as measured by Arbitron or Burke, for example)
is marketed through the station to the advertiser
market in return for advertising dollars. Thus,
the station serves as an intermediary for delivering
listeners” ears to advertisers’ impassioned pleas
for purchases. How to best play this intermedi-
ate role constitutes the task of marketing to
advertisers

Advertisers

\\ Actual

Audience

2
RADIO
STATION] &

N

Programming

Ad Revenues

Potential
Listeners

hat are some of the segments in the ad-
vertiser market? One basic distinction is
local versus national. Radio, as a medium, is
heavily dominated by locally-placed advertising
dollars (as is the newspaper medium). Network
television and magazines are inherently more
suited to the needs of national advertisers.
A nother important segmentation basis is
the actual entity placing the ad — in

some cases, it is an advertising agency; in many

others, it is the advertiser directly. Local adver- |
tisers placing ads directly typically require more I ‘

services (e.g., production, consultation) than do |

l

|

i

national advertisers or agencies, which generally | |

do their own creative work Thus, different mar-
keting efforts are dictated for servicing these
various segments in the advertiser market. In at-
tempting to market differentially to the various
advertiser markets, it is important to have a
grasp on exactly what the advertiser needs or ex-

pects from the station. Without this understand- I
ing, marketing efforts will be hampered and per- I

haps misguided
A nother useful approach to advertiser seg- |
mentation is based on “heavy half” the-
ory. This theory states that the bulk of sales in
any market will be accounted for by a relatively
small proportion of the total entities in the mar-
ket For instance, 17% of the households in the
U.S. consume 88% of the beer; 49% of the U S.
households use 75% of the toilet paper, etc. |
And, as a further example more relevant to our |
present purposes, the 100 largest national adver- |
tisers account for about 55% of the national ad- |
vertising dollars expended annually. At the local ;
level, there are undoubtedly heavy advertisers |
and light advertisers. Selectively marketing to
the heavy ones may be a3 wise marketing ap-

proach.
s a final point on marketing to adver-

A tisers, increasing numbers of advertisers ,’
are attempting to select media on bases other |
than sheer numbers and demographic profiles j
There is more concern with audience quality as |
well as audience quantity. Therefore, many sta-
tions attempt to provide data about their listen-
ers’ lifestyles, purchase patterns, etc., which will
be relevant to certain potential advertisers. Such
“qualitative” information is gathered through
market research on the station’s audience, and
can be very useful in attracting advertising dol-
lars. Unfortunately, the quality of research done
by media vehicles for such purposes is often
questionable due to biased research procedures.
Thus, careful adherence to sound market re-
search procedures is essential to the successful
use of supplemental research on your audience

|

in marketing to advertisers Dr. Richard Lutz '




“ Their Hot New Single M
Already On:

WABC 15-13 KRLA 26-16 WNOE 33-29 WHBQ deb 28 Y94 add
WXLO 23-200 KFladd WJDX 18-13 WLACadd KCPXadd
WPGCadd WFBRadd WSGNadd 92Q on WISE 30-25
293 add WBLI on BJ10525-23 WKIX 17-14 WFLB 16-10
WLCY add  KC101 27-21 WSGA 7-5 WAYS 30-27 WTMA deb 29
KEARTH 22-15 WICC add WBBQ 26-23 KH]J deb 27 FM99 deb 32

On Philadelphia International Records

Distributed by CBS Records
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A CONVERSATION WITH PD AL BRADY
WABC'’s New Direction

WABC/New York is changing. The most visible changes occurred last week (R&R 11-30).
with three veteran air personalities exiting and the announcement of a new on-air sche-
dule. Al Brady became PD at WARC in September, coming from a similar post at ABC's
Q107 (WRQX)/Washington. Prior to Q107, Al programmed WHDH/Boston, KIMN/Denver,
and several other successful stations with varied formats,

Al is as frank as he is personable, and I thought the time was right to sit down and
have a conversation about where one of the most influential AM radio stations in the coun-
try is headed.

Defining The Problem

Al, you arrive at WABC as the new Program Director. You listen to
the station and obviously determine that there are some problems. You
have made some pretty big changes. Just what were the problems at
WABC?

“I think it has a lot to do with what’s happened in the market. New York has long
been a unique market in that a lot of things that existed in other markets didn't exist
in New York. For example, it really took a long time for FM to hit the high level of pene-
tration here that it had in other cities,

“For a long time, with some brief exceptions of minor runs made at WABC by WOR-
FM and WCBS-FM, this radio station pretty much had the ballgame all to itself. And

“I felt like I could strengthen the radio station by
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