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Bayliss Resigns
As Combined
Radio President

John Bayliss, President of Gan-
nett Co.’s Combined Communica-
tions Radio Division, has resigned
that position to operate a Santa
Maria, CA AM-FM combination
he has just agreed to purchase. He
bought KSMA-AM-FM for $1.4
million, subject to FCC approval,
from 30-year owners Joe Hager-
man and Nona Groom.

“The past few years have been
the most interesting and stimu-
lating part of my career,” Bayliss
told R&R. “We’ve gone through
the purchase and sale of 12 radio
properties in 3% years. You can't
go through that without growing
pains and learning a lot. I've real-
ly loved what I've done, even though

€2

it’s been difficult sometimes. Now
I’ve got the opportunity I've dream-
ed about, and it’s time for me to
moveon.”

Bayliss has given Combined six
months notice, allowing for an or-
derly transition. No successor has
been chosen.

THE INDUSTRY’S NEWSPAPER

MAY SUSPEND RECORD SERVICE

CBS Says ‘“Please Count Us Out”
Of Honolulu AOR’s Entire-LP Binge

Just as the controversy over ra-
dio stations airing entire albums
had subsided, a new development
exploded this week, as KQMQ/
Honolulu made public a letter
from a Columbia Branch Man-
ager requesting that no CBS al-
bums be played through without
written consent, and raising the

weekly of entire-LP plays, notice-
ably affecting sales; and declared
that special programming which
did not involve albums in their en-
tirety would be a more than ac-
ceptable alternative.

According to KQMQ PD Austin
Vali, Conway'’s letter said, ““As of
January 15, 1980, CBS Records re-

wedo.”

“I’m not going to stop right now . . . Being on
an island, it’s even more important, because
stores don’t get albums till four weeks after

— Austin Vali, PD, KQMQ/Honolulu

possibility of cutbacks in record
service and advertising for the
station. Branch Manager Kelly
Conway retorted that the station
had been programming 15 hours

WMMR GM Holberg To Manage WMET

Bruce Holberg, GM at highly
successful AOR station WMMR/
Philadelphia, is exiting that posi-
tion to take over the GM reins of
WMET/Chicagoe, an AOR station
in the same chain (Metromedia).
Holberg replaces departing GM
Harvey Pearlman as of January
25, and will supervise both sta-
tions until a replacement is found
for WMMR.

Holberg joined WMMR in Sep-

tember, 1978 as his first GM posi-
tion. “WMMR gave me the chance
to put in practice a lot of things I
learned as a PD, and in my own
little way, maybe set some scores
straight for things I saw as industry-
wide flaws — for instance, the
way PD's are paid as opposed to
sales managers,” Holberg said.
“It's been probably the most ex-
citing period of my career. This
was my first AOR station. The ac-

—
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ST. LOUIS:
KWK-WWWK
Leaps To Double Figures

. MINNEAPOLIS/ST. PAUL: |
WCCO Drops Eight Points After Strike |

| CLEVELAND: |
: WHK, WDOK Top Gainers
ATLANTA:

| WSB Drops,

f WQXI-FM Almost Catches 293
BUFFALO:

WIYE Stays On Top;
Sharp Dive For WKBW

S

For full results, See Page 26. |

tive audience participation with
the station was new to me and so
exciting . . .”

He had been a PD at WIP/
Philadeiphia and WCBM/Balti-
more before the WMMR position,
and commented, “It’s unusual to
have a company where about half
of the GM’s have come from areas
other than sales, who are judged
on their overall abilities rather
than just a sales tradition.” Touch-
ing on his new position, he told
R&R, ‘“They seem to really be on
the verge of something there. Our
work’s cut out for us, and I'm look-
ing forward to the challenges.”

SIMONSON NEW GM

quests that your station not fea-
ture any CBS record product cur-
rently available in our active cata-
log in its entirety any time of day
or week without the written con-
sent of CBS Records management
personnel. This includes uninter-
rupted playback or commercially-
sponsored programs . . .”’ Vali ad-
ded that Conway stated that rec-
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week,” Vali told R&R, “in which
we featured Aerosmith albums
every night of the week.”” Vali said
KQMQ featured albums nightly on
Monday through Thursday plus
Saturday, as well as eight hours
straight from 9pm-5am on Sun-
day, but defended the practice
“I'm not going to stop right now
It’s too much a part of our pro-
gramming. And being on an is-
land, it makes it even more impor-
tant to do, because stores don’t get
albums till four weeks after we do
sometimes.” Vali said that station
lawyers were investigating the
legal implications of CBS’s move

“Lazy Programming?”’

Conway in turn defended his ac-
tions. *“This is the smallest mar-
ket in the country, and every unit
of sales matters here. Austin is
programming 15 hours a week of
album playback. To me that is
lazy programming. If he wants to
put together super sets or specials
involving creativity, an artist fea-

“Austin is programming 15 hours a week of
album playback . . . To me that is lazy pro-
gramming . . . In the last two weeks he’s play-
ed the ELO and Aerosmith catalogs
releases . . . haven't sold as well as they have
in the past out of the chute.”’

—Kelly Conway, Branch Manager, Columbia Records

New

ord service would be cut off, as
would advertising money.
No Plans To Stop

“I think what sparked it is that
we just had done an Aerosmith

Farber Exits WXLO GM Position

Erica Farber, VP/GM at WXLO/
New York for the past three years,
has left that position, with former
WFYR/Chicago General Sales
Manager Lee Simonson appointed
new GM.

Farber told R&R, “It’'s with
deep regret that I leave the com-
pany (RKO). WXLO may never
be a number one station in New
York, but it certainly has an op-
portunity to continue to be a factor
in the market. One of the things
1 was really blessed with here was
being surrounded at the radio
station level by a lot of people who
cared

She described her departure
as being ‘‘as amicable as it could
be. I'm really sad about it; I wish
it could have heen different. But
I'm leaving with a very clear

conscience that I did the best
job I could do and that I took care
of business. Until the day I left the
company, I worked 100% for
RKO."

New GM Simonson is a 9%-
year RKO chain veteran, who ser-
ved as Retall Sales Manager at
WGMS/Washington, D.C. prior to
joining WFYR. He told R&R, “I've
been here at WXLO about an hour
and I don’t have a whole lot to say
yet except that I'm pleased to be
working again with Don Kelly
(ex-WFYR PD now programming
WXLO). 1 have a tremendous
amount of respect for Don’s pro-
gramming ability, and have every
faith that the kind of things he’s
doing here will work. It is adult
contemporary, RKO supports it to
the utmost, as I do, and I'm very
excited to be here.”

ture or something, that’s fine. As I
told him, if there’s something that
comes out that he’s really excited
about and wants to do a number
on, that’s what I’m here for. But in
the last two weeks he's program:
med the ELO and Aerosmith cata-
logs, which are both real good

sellers over here
CBS/ See Page 26

Reagan Granted

Lowest Unit
Rate In Iowa

Ruling that the January 21 Iowa
caucus functions as a primary
election, the FCC told Republican
Presidential Candidate Ronald
Reagan that he will be allowed to
buy broadcast time at the lowest
unit charge.

The request was filed with FCC
Fairness/Political Broadcasting
Branch Chief Milt Gross last week
by Mark Fowler of Washington
law firm Fowler & Meyers. R&R
has learned a similar request by
Carter-Mondale attorney Jay
Ricks of Hogun & Hartsen was
granted Tuesday, January 15

REAGAN/ See Page 26
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EDITORIAL

R&R Salutes FCC'’s Positive Beginning

Last week, Arthur Ginsberg, Chief of the FCC’s
Complaints and Compliance Division, began a new de-
cade in a very positive way — for a radio station, a
trade publication, and the radio industry as a whole.

In reading a letter we printed from an outraged
R&R subscriber who felt his station was incorrectly
censured by the FCC, Mr. Ginsberg reopened the case
file, had it reviewed, and reversed the first decision,
apologizing to the programmer and the station.

This act of understanding and communication points
up one of the many reasons we opened our Washington,
D.C. office 18 months ago. It was our firm belief that
communications between radio and the FCC could
greatly be improved. With all the problems the Commis-
sioners face daily, it is understandable why many small
radio problems might go by the books quickly, without
personal involvement. But when people get involved
and communicate, it’s more effective than reading mul-
ti-paged legal forms.

All of us at Radio & Records want to thank Mr.
Ginsberg for being the kind of government employee
who really does care about his position and the people
he serves. We'd also like to thank him for reading R&R

— and reacting.

LARRY WILLIAMS, AMOS MILBURN. CARL WHITE

Three Rock Pioneers Pass On

Three rock ‘n’ roll pioneers,
Larry Williams, Amos Milburn,
and Rivingtons’ lead singer Carl
White, passed away last week.

Williams, whose self-penned
recordings of *“Bony Moronie,”
“Short Fat Fannie,” *‘Dizzy Miss
Lizzy,” “Slow Down,” and ‘‘Bad
Boy’ were hits for Specialty Rec-
ords during the 50’s with the latter
three revived in cover versions by
the Beatles in the 60s, was found
dead from a %unshot wound in his
Los Angeles home on January 2.
Officials have ruled his death a
suicide.

In addition to his career as a
writer-performer, Williams served

Blind
Broadcasters
Search

Dear R&R,

I need help and I would like to en-
list the aid of the readers of Radio
& Records. While talking with a
fellow broadcaster from Florida
recently the question came up:
"How many blind or partially sight-
ed broadcasters do you think there
are inthe U.S.?"’

We were only able to come up
with eight or ten that we either
know personally or have heard
about. We decided that we should
find out if there were more than
this number engaged in our pro-
fession.

If the readers of R&R could help
us we'd like to hear from other
blind or partially sighted jocks,
PD's, newspeople and the like.
Just drop me a line or send me a
cassette and let me know who you
are, where you work and a little
bit about how you perform your
job. We're not trying to sell you
anything and we won't ask for
money. We just want to know how
many of us there are.

We'd like to thank R&R for giv-
ing us a vehicle to pose our ques-

tion. Sincerely,

Ken Mallory
Rt.2
Higbee, MO 65257

as an A&R executive for OKeh
Records in the early 60°s. At the
time of his death, Williams, 44,
was President of Angel Town Rec-
ords and Nechelle Music Publish-
ing. His most recent recording
was “That Larry Williams,” an al-
bum released on Fantasy last year.
Milburn, a Texas-born piano
ROCK PIONEERS/ See Page 26

s
Bob Burch

Burch Resigns
As Century
Nat’l PD

Bob Burch has resigned as Na-
tional Program -Director of Cen-
tury Broadcasting after 8% years
with the company, four in his pre-
sent position. He had been in charge
of programming for Century’s
AOR outlets KSHE/St. Louis,
WABX/Detroit, KWST/Los Ange-
les, and KMEL/San Francisco.
No successor has been named.

Burch stated, “The 8% years I
have spent with Century Broad-
casting have been tremendously
rewarding. Many of the relation-
ships that I developed during these
years will remain very dear to me,
particularly my relationship with
(Century VP/Nationa! Director of
Operations) Shelley Grafman. I
wish the company continued suc-
cess.”” He will announce future
plans at a later date.

VOGELSANG NAMED PRESIDENT

PolyGram Restructures Top Management

PolyGram Record Operations
(PRO), the central organization of
the PolyGram Group’s two inter-
national record divisions, has
restructured its top management
with Dr. Werner Vogelsang, most
recently President of Polydor In-
ternational, assuming the duties
of President of PRO. Vogelsang
replaces PolyGram Executive VP
Kurt Kinkele, who headed the or-
ganization since its inception in
1978.

Concurrent with Vogelsang’s
appointment, Pieter R. Schellevis
was promoted to Executive VP of
PRO from his post as PolyGram
VP and President of Phonogram
International. Succeeding Vogel-
sang as President of Polydor In-
ternational and also named Execu-
tive VP of PRO is Richard Busch,
Chairman of Deutsche Grammo-
phon Gesellschaft. Busch will
continue to head Deutsche Gram-
mophon for the present time.

'OPINION LINE

Public Affairs — A Question

Just what is public affairs? To paraphrase NAB's legal guide to

TALK SHOW COMMENTS INSPIRE $30 MILLION
SUIT — R&R News/Talk Section Returns Piaying A
Strong Suit — WRC/Washington Host Tom Braden’s
Contfiict Of interest impiications Stir A Seven-Figure
Legal Retort. Plus Aii the News And Taik Around
The Format.

; .......SeePage8
GIVING RADIO & RECORDS THE BUSINESS — Cre-
ativity Has Always Come First in The industry, But
A More Businessiike Approach is Clearly Called For
Nowadays. Dr. Lutz Discusses How Best To Balance
The Two, Warning Against Panicky Budget-Cutting
And Other Dangers.

See Page 20

IRAN CRISIS — BOOST OR BUST FOR NEWS/TALK
RATINGS
When an Important crisis arises, more people tune In to News
stations for the facts, right? According to a recent survey over
the last book during the hostages furor, not so — 70% of sur-
veyed NIT stations were down. Jhan Hiber provides detalls.
e ; eee See Page 18
THE $250,000 QUESTION — WAS IT WORTH iT?
Q107/Washington, DC spent a quarter-miilion dollars promoting
for the Fall book. John Leader asks PD Alen Burns if it was
justified, and Burns presents facts and figures for the affirmative.
- x See Page 22
UPDATING KSAN FROM A BALANCED PERSPECTIVE
KSAN/San Francisco PD Jackie McCauley has seen the Industry
from both sides now — as a PD and a promotion executive. Now
her task Is to broaden the base of a ploneering progressive sta-
tion while countering negative press. Jeff Gelb explores an
unusual situation.

See Page 41
COUNTRY IN THE 80’S — LOOKING TOWARD THE
FUTURE

The Industry’s key radio and record notables outiine thelr ideas
on country’s near future, In 8 follow-up forum to last week'’s
Country 1970's retrospective. High hopes are the watchword as
more mass appeal for the music Is predicted.

See Page 53
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FCC broadcast rules and regulations, public affairs programs deal
with the needs and problems in the community, those needs and pro-
blems obtained through your ascertainment survey for licensing re-
newal. Unemployment being a problem that has been near the top of
every list of needs and problems I've ever seen, I decided to program
the KIDN Country Job Line — nothing new to radio, however, some-
thing not being done in our market at the time — and I felt that it
was a splendid vehicle for bringing a concise listing of available jobs
in our area to the unemployed — unemployed, but nevertheless,
radio listeners.

After logging two job lines daily in prime times and chalking it
up to our public affairs commitment, I am informed by our station
lawyer that this sort of program does not fall under public affairs
according to the FCC; it should be logged as "other.” Our lawyer
went on to say that if we had a representative of the government or
a local job service talking for 15 minutes or a half hour, or whatever,
about what a problem we have in unemployment — ah, public affairs
— BFD. Is it not the responsibility of radio, being a public trustee, not
aﬂytoaddressmelftoﬂleproblemsofltsmrhewducem, but also
to act as a vehicle when possible to correct those problems? KIDN Radio
has dealt effectively with public affairs. FCC nomenclature denies us
credit.

Doug Wilson, PD
KIDN Radio
Pueblo, CO
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Washington Report

CHURCHES PUSHING FOR DEFEAT

NRBA Labels FCC
Dereg “A Gesture”

Thirty radio board members of the National Radio
Broadcasters Association (NRBA) unanimously agreed
last week not to ““support in toto’’ the FCC’s four deregula-
tion proposals to eliminate ascertainment, logging, non-
entertainment programming, and commercial rules.

This action rips apart any united
front the radio industry might
have shown, since the NAB Radio
Board voted last month to give it
full endorsement.

NRBA stated that the proposals

‘are not true deregulation, will
have minimal effect on lessening
the amount of burdensome regula-
tion, and would ultimately lead to
decreased license stability."

In attendance at the meeting
was Neal Goldburg, FCC Legal
Assistant to Commissioner Ty-
rone Brown, who said, ““The FCC
can grant only limited relief,” ac-
cording to WAKX/Duluth, MN
Pres. Lew Latto. This prompted
the broadcasters to take a condi-
tional deregulation stance and
continue their call for legislation
aimed at giving radio licensees
more stability against frivolous
petitions to deny

Proposes New Lines Of
Communication To
Consumer Groups

One accomplishment NRBA
hopes to achieve in the future is to
establish a National Committee
for Responsive Public Interest
Groups to meet with organizations
such as the Retail Merchants As-
sociation, Chamber of Commerce
and minority groups to establish a
better working relationship and a
method of evaluating ‘‘responsi-
ble" citizens’ groups, according to
WGLD & WOKX/High Point, NC
Pres. Bernie Mann.

(NRBA also voted to oppose 9
kHz channel spacing and support
delisting of stations that air diary
announcements.)

Pulpits Call For
Public Hearings

Most of the 18 additional religious
groups commenting this week
wanted radio deregulation pro-
ceedings stopped, but said they'd
settle for extensive public forums.
Last week, the FCC denied a simi-
lar request and a call for an ex-
tension until September 26, but ad-
vanced the comment period until
March 25.

The typical comments relied

| reg proposal.

e Religious groups zealous to thwart dereg;
' broadcasters start fighting back.

' » Broadcasters pressure FCC to OK AM stereo.
| ® License renewal of three St. Louis stations

challenged.

* FCC grants lowest unit rate in Iowa (see

| Pagel).

The WeekAIn Review

. * NRBA Board ‘“lukewarm” to FCC radio de-

upon challenges for lack of com-
munity service and special public
affairs for groups such as the blind,
elderly, and poor; and the fear of
over-commercialization.

Radio Broadcasters
Get Active

On the other hand, 28 broadcast-
ers filed comments this week,
adding to six from last week (R&R
1-11). They are relying on their
existing records to demonstrate
that service is already above what
the FCC requires, for example:

e Ted Smith, Pres. & GM,
KUMA/Pendleton, OR: Our last
license renewal shows KUMA ran
a total of 26.9% non-entertainment
programming. It wasn’t a govern-
ment guideline that made us want
to exceed the 6% figure. It was
knowing what the public wanted
and needed.

* George McCall, VP/GM,
WCHL/Chape! Hill, NC: Long ago,
broadcasters realized the value of
being deeply involved in their
communities. It is just good busi-
ness, just like it is good business
to serve one’s community through
voluntarily joining various civic
clubs. Imagine the government
having regulations requiring mem-
bership in civic clubs!

Similar comments were received
from: WWTR/Bethany Beach,
DE; KBAB/Indianola, IA; WFBR-
WBKZ/Baltimore, MD; KRPC/
Owatonna, MN; KACA/Prosser,
WA; Kentucky Broadcasting As-
sociation; KWBE/Beatrice, NE;
KRBI/St. Peter-LeSueur, MN;
KWMT/Fort Dodge, IA; WCNX/
Middletown, CT; Pennsylvania
Association of Broadcasters;
KJDY/John Day, OR; KYSM/
Mankato, MN; KVOW/Riverton,
WY; WEMP & WNUW/Hales Cor-
ner, WI; WLIL/Lenoir City, TN;
WLIK/Newport, TN; WIBF/Jen-
kintown, PA; Missouri Associa-
tion of Broadcasters; WHYL/
Carlisle, PA; WKCT/Bowling
Green, KY; KOOL/Ft. Collins, CO;
KXOX/Sweetwater, TX; WSKI/
Montpelier, VT; WCBC/Rocky Mt.,
NC; WARF/Jasper, AL; and
KWFC/Springfield, MO.

— Jonathan Hall

3

FCC BRIEFS WASHINGTON ATTORNEYS — At a planning session, Mondey, Jenuary 14, FCC executives dis-
cussed the “how to’s” of political broadcasts. Pictured (I-r) Steva Sherp of Schnader, Herrison, Segal & Lewis;
Jim Popham (standing), NAB Assoc. General Counsel; Milt Gross, FCC Fairness & Political Broadcasting Brench
Chief; Arthur Ginsburg, FCC Compleints & Compliance Division Chiaf: end Erwin Kresnow, NAB Sr. VP and
General Counsel. Below, the ettorney-filled audience is shown.

Ninety Washington communications attorneys have volunteered to participate in 37 legal clinics to update
NAB members on FCC rules and policies governing political broadcasts. Thirty-four of the clinics will be held
February 4 (from 2:00-5:00pm) and although they re free, only NAB members can attend. FCC staffers will also
participate by being on-call to answer controversiel questions by phone.

Washington Street Talk

Fuel For Deregulation: Broadcasting is the most burdened industry for required
government paperwork, a Small Business Administration official reiterated last week at
a Senate hearing. The FCC requires more forms than any other regulatory agency, an
SBA rep said, adding the average cost of paperwork for a small businessman is $1270 a
year, but that costs range from $400 to $72,000.

More Fuel For Dereg: Without listeners, you can’t sell radio, and in order to deliver
a big audience, a station must offer good programming and good public service. It’s an
oft-sung refrain. In Virginia, broadcasters are serving their audiences well, but their big-
gest two obstacles are the FCC and station management, according to a report released
at the Virginia Association of Broadcasters meeting last week.

One hundred percent of all broadcast chief executives and 80% of all staffers re-
sponded to a study conducted by Virginia Tech University. In addition to recommending
a need for better management training (especially in hurnan relations) and less govern-
ment regulation, the report suggested there will be major growth in employment within
the industry.

Behind The Scenes: Hearings which were to have begun next week on H.R. 5824, a
bill proposed by Rep. Charles Rose (D-NC), have been postponed due in large part to
North Carolina broadcasters efforts. The legislation, if enacted, would have prohibited
audio and video feeds of Congressional proceedings.

Rumor Is: Rep. Ron Mottl’'s (D-OH) bill to force broadcasters to expose their fi-
nances won’t get very far. Hearings begin January 29, with FCC Broadcast Bureau
Chief Dick Shiben expected to testify for the Commission.

Dereg Filing: NAB Radio Board Chairman Arnie Lerner (Chrm, WLLH & WSSH/
Lowell, MA) took a creative and attention-getting approach in filing comments at the
FCC last week on radio deregulation — a parody on Lincoln’s “Gettysburg Address:”

“Tenscore and four years ago our fathers brought forth on this continent a new na-
tion, conceived in liberty and dedicated (to making) . . . no law abridging the freedom of
the then-existing mass medium communications — the press . . .

“It is rather for us to be here dedicated to the great task remaining before us; that
we highly resolve that this Radio Deregulation Rule Making shall not have been proposed
in vain; that this industry and its listeners shall have a new birth of freedom in this and
future rule makings and in forthcoming legislation to include full First Amendment pro-
tection for broadcasters and their listeners, and that the FCC shall remove itself wherever
possible from controlling radio stations, so that the world’s finest and freest broadcast
service of the people, by the people, for the people shall not perish from this nation.”
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People

St. Louis

Ray Livesay continues as Chief
Operating Officer of Daytime
Broadcasters Association. New of-
ficers elected at DBA meeting last
week (1-8, 9) were Pres. Jim Wy-
chor, VP/GM, KWOA/Worthing-
ton, MN; VP and DBA Bulletin
Editor Mitt Younts, Pres. & GM,
WEEB/Southern Pines, NC; and
Sec/Treasurer Dub Wheeler, Pres.
& GM, KHOZ/Harrison, AK.

Newly-elected DBA Board Mem-
bers are Red Faust, Pres. & GM,
KJAN/Atlantic, IA; Louis Maier-
hofer, Pres. & GM, WKMC/Roar-
ing Spring, PA; Dave Jack, Pres.,
Cascade Broadcasting; Earl Metz-
ger, Pres. & GM. WITZ/Jasper,
IN; and Ray Dowdy, Pres. & GM,
WJAZ/Albany, GA.

Washington

Marty Rubenstein, Mutual Pres.,
elected to NRBA Board at direc-

tors’ meeting January 10.
Gary Worth, former Mutual

Exec. VP, head of Satellink of’
America, a new subsidiary of Los |
Angeles-based satellite resale car- |

rier Robert Wold Co.

Dr. Russell McKennan named
NAB Director of Quantitative Re-
search. He’s been NAB Director of
Research since 1978.

New York

Ray Yorke leaves as Station
Manager at NBC's Dancemusic
WKYS/Washington to join AOR
WPIX/New York. New VP’s in
NBC FM Group: Dan Griffen,
WYNY/New York; Bob Sherman,
WNBC/New York; John Hayes,
KYUU/San Francisco; and Dick
Penn, WKQX/Chicago.

Percy Sutton, Pres. of Inner City
Broadcasting, and sociologist
Kenneth Clark have formed a black
research group. Data Black’s first
poll, due out next week will in-
clude info on buying habits of the
black consumer.

News/Talk |

Talk Show Host Sued For $30 Million

—
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'FCC: At A Glance

FCC Schedules Semi-Random EBS Test

An unannounced closed circuit test of the Emergency Broadcast

told R&R.

Public Interest Group
Files On Three
St. Louis Stations

The Doubleday, Lin, and Storz
broadcasting companies came
under fire last week from the St.
Louis Broadcast Coalition for fail-
ing to serve St. Louis’s black com-
munity. Nancy Schmidt, Chairper-
son of the Coalition, filed against
the license renewal of KWK, WIL,
and KXOK. Schmidt claimed that
Doubleday’s KWK airs only 60
minutes of locally-produced public
affairs programs a week, that the
station hasn’t ascertained black
community leaders, and that not

enough employees are women or

System has been scheduled for next week, according to Ray Seddon
of the FCC. The test will be received by ABC, MBS, NPR, AP Radio,
CBS, IMN, NBC, and UPI Audio, and their affiliates. The test is not
intended for over-the-air hroadcast, and the purpose of not announcing
its exact time is to more realistically evaluate EBS effectiveness, Seddon

minorities. She charged Lin’s WIL
and Storz’s KXOK have listed black
female employees twice on FC(
records, reporting the same per-
son as both a minority and a wo-
man to satisfy EEO requirements.
Two Short-Term
Renewals Lifted,
One Remains
KWSR/Rifle, CO and KCCT/
Corpus Christi, TX are off the hook.
They were granted renewal after
the Commission determined pre-
vious violations had not been re-
peated. KCCT’s short-term rene-
wal was imposed in June 1978 for
improper logging procedures, and
the station was fined $10,000 (R&R
6-30-78). KWSR had received a

short term renewal in March, 1978
for broadcasting a misleading con-
test

On the other hand, WHAM and
WHFM/Rochester, NY, both
owned by Rust Communications,
were denied reconsideration of
their short-term renewals issued
in 1972 for failure to employ enough
minorities and women. The Com-
mission said it saw no evidence
that Rust had corrected its hiring
practices. The renewal applica-
tions have been held up for so long
because of challenges from com-
munity groups alleging EEO vio-
lations.

WOL Asks For
Distress Sale OK

Sonderling Broadcasting Co.
has formally asked the Commis-
sion for approval to sell WOL/
Washington to black-owned ALMIC
Broadcasting Corp. under the dis-
tress sale policy. WOL had been
designated for a hearing for alleged
payola and plugola violations. Son-
derling’s attorney Howard Braun
told R&R he hopes to get the FCC
go-ahead within six months.

A $30-million slander suit has been filed
against WRC/Washington talk show cohost
Tom Braden and WRC'’s licensee, NBC. Pa-

cific Consultants alleged Braden implied that the firm
used its position as the employer of the mayor’s wife to
illegally get contracts with the D.C. government.

On December 13, 1979 Braden and cohost Pat Bu-
chanan discussed a controversy surrounding a discount
home loan interest rate the mayor had received. Af-
terwards, Pacific attorney Ray Tisdale got a transcript
of the show and filed suit. The following excerpts are
from that transcript:

BRADEN: I wonder if the city of Washington is being
equally generous to Pacific Consultants, for which Mrs.
Barry works?

BUCHANAN: What brings up Pacific Consultants, Mr.
Braden?

BRADEN: Well, it's the firm for which Mrs. Barry
works, and they do consulting, and I just wonder how
many contracts the city of Washington might have with
them. i

BUCHANAN: Do you have any knowledge that they
have some or do you know anythung about the firm that
might . . . ?

BRADEN: I know a little bit about the firm. I would
recommend to metropolitan reporters that they look into
it.

BUCHANAN: What would they find if they looked into it
do you think?

BRADEN: They would find some very, very sleazy
things.

WMCA Switches
To Conversation Radio

Now billing itself as a ‘‘Conversation” station, WMCA/
NY is celebrating the event with a new jingle produced
by TM Associates. It's not the station’s first jingle. but
according to WMCA Asst. to the Pres. Rich Homberg,
“It’s the first time we've had one this well-produced,
that sounds this good.”’

Homberg describes the jingle style as show music,
jazzy and upbeat. ‘“The whole point is emphasis on
sharing; you talk, we listen. Talk station implies that
we're talking to you. Conversation says we're listening
and caring,”” Homberg said. Here are some of the jingle
lyrics

You're feeling good today, but something's on your

mind,

There's something you’ve got to say and now is just

the time,

You've got a friend to say it to, a friend who'll listen

and talk back to you,

You talk, we're listening, listening and sharing.

BUCHANAN: Do you think so?

BRADEN: Yep.

BUCHANAN: You have first-hand knowledge?
BRADEN: I have some personal knowledge of it, yeah.

Tisdale speculated that the source of Braden’s “‘per-
sonal knowledge” was his wife, who had earlier left the
firm.

Tisdale told R&R the firm ‘“‘never had contracts
with city government.” The suit asks for $10 million,
which Pacific claims it lost in business as a result of
Braden’s statements, and another $20 million in punitive
damages. NBC had no comment.

Rosalyn Carter Guest
On WHO/Des Moines

At the invitation of WHO/Des Moines talk
show host John London, Rosalyn Carter made
an exclusive radio appearance while on a

-
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campaign swing through Iowa January 7. The First
Lady took calls on a variety of subjects, but Producer
Beverly Davis told R&R the most surprising develop-
ment was listeners’ support for the President’s grain
embargo on Russia

“We expected her to get a lot of tough questions
from farmers who opposed the embargo, but many call-
ers said even if they got hurt, it’s still the patriotic thing
to do to support the President,” Davis said, adding, “I
was very impressed with her knowledge.”

Mrs. Carter also shared some thoughts with London
about her life in the White House. “They talked about
jogging with the President and about Amy, because
listeners wanted to know about her personal life as well
as politics,” Davis concluded.

RADIO DOCTOR’S AWARD — Dr. Toni Grant,
KABC/Los Angelss resident psychologist, has
been named ‘1979 Woman of the Century”
by the Vista Del Mar Child Care Service Cen-
tury Club for her “’skill and tenderness in daily
healing.”” Presenting the award to Grant are
(I-r) Eugene Gettleman, medical chief of staff
for the center, Joseph Spilberg, and Jack Fore-
man, Co-Chairman of the Century Club.

News/Talk Personalities

Another psychologist received an award: WRC/
Washington’s Dr. Karen Shanor, for her “‘effort to im-
prove mental health of residents in the D.C. area through
communications.” The award was given by the Psychia-
tric Institute Foundation.

Evan Slack, KOA/Denver's Farm and Ranch Ser-
vice Director, beefed up the station’s coverage of the
National Western Stock Show January 10-19, the first
time KOA has broadcast so extensively from the event.

Ed Busch, WFAA/Dallas 1-4pm host, will talk with
Mark Lane, former attorney for the People’s Temple in
Jonestown, Guyana, on Wednesday, (1-30). Lane has
written a book called ““The Strongest Poison.”

Back by popular demand is WIND/Chicago’s “Steve
King Looking Back at the 70’s.” The special two-and-a-
half hour report highlighting the decade’s events and
narrated by talk show host Steve King originally ran
New Year's Eve. After hundreds of calls and letters ask-
ing for a repeat performance, the program was aired
again Sunday (1-13).

Tom Cassidy, former KGO-TV/San Francisco repor-
ter, joins WCFL/Chicago as Business Editor, making
him the only full-time business correspondent in Chicago
radio, according to WCFL.

Steve Butler, who has been a part-time reporter for
all-News KYW/Philadelphia, has joined the staff full-
time. Butler is a former State House Reporter for WTTM/
Trenton, NJ.

Don Schrack has been named News Director at
KXRX/San Jose, moving up the coast from KFWB/Los
Angeles where he held a similar position. Schrack is
currently President of the California Associated Press
TV-Radio Assoc.

A
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WHEN ROD STEWART TALKS,
PEOPLE LISTEN:

WKBW WHYN WSGN WAYS WISN WHHY WANSFM WTRU
WPEZ 140 Y103 KioA K104 WERC CK101 KDWY
WRKO WKEE WAPE KLEO WFBG 6100 FM99 KENI

KRBE KLIF WSGA WOwW 14WK KX104 WKXY KBDF
w2uu KNOW  'WBBO Y94 \100 WSEZ2 KQWB-FM  KQDI

KRLA WNOE WLAC KLUC WCIR WISE KFYR KBOZ
WBLI WEMF WSK2 KRUX WXIL WFLB KKRC KOOK
JB10S KXX106 WRJ2 KRKE-FM  WARY WIMA WAKX KRLC

"1 DON'T WANT T0 TALK ABOUT IT”

ROD STEWART

PRODUCED BY @ TOM DOWD

ON WARNER BROS. RECORDS
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15% Agency Commission Challenged |

—_—

Citing discnmination agatnst direct advertisers, Ambook. a k a the Ameri-
can Book Club. has won a new trial in its continuing suit againat Time Inc.
and the New York Times. The outcome of this case could have far-reaching
offects on advertising agencies and their clients, who have invariably benetitted
from the 1S percent discount from the card rate through agency-placed ordens

Ambook contends that this practice is discriminatory in that no discounts
are available for advertising which is placed directly. The suit alleges that
advertisers who place ads duectly must pay charges set in the rate cards
which are 17.6 percent higher than those paid by agencies. The suit also
asserts that direct-buy advertisers would have to absorb the cost of various
services which are customarily furnished by the agencies and paid for out of
the 15 percent discount

The Ambook suit further charges that “a magazine or newspaper retusing
to adhere to the dual rate system faced serious risks of reprisal from powertul
agencies influencing a large section of the market.” This dual rate agreement,
the complaint goes on, benefits the media from higher rates “paid by the
occasional transient direct advertiser,” but, in doing so, reduces the volume of
these ads

Whether or not the present commission system will be affected by this suit
remains to be seen, but it is a challenge which could have drastic effects upon
radio’s profit margin

Kenwood Pioneers Increased

Headphone Clarity

One of the drawbacks to listening to music via headphones has been the
laustrophobic eftect the headsets produce. However, in the tuture, this may
hange due to a new signal processing system developed by Kenwood Corp.

of Japan. In a recent paper presented at the Audio Engineering Society
convention held in L.A., Kenwood engineers detailed plans for a system that
should enable the headphone listener to experience the same high guality and
separation of sound as can be achieved through individual stereo speakers.

Time Buys Decline

During 4th Quarter

According to a nationwide NRBA survey of radio broadcasters in all sized
markets, time sales for the fourth quarter of 1979 have taken a slight dip, and
most radio managers expect the first quarter of 1980 wiil show no improvement.

Part of this downward trend may be caused by increased competition with
UHF television stations which are now selling their time at rates competitive
with radio. The survey also revealed that many stations are increasingly sell-
ing against each other instead of going after newspaper, TV, or outdoor buys

This wide-spread slump in sales has evidenced itself in increased price-

utting, more “special deals,” more generous merchandising tie-ins, and
stepped-up sales eftorts. Although business remains very good for most broad-
casters, tho relentless erosion of “the bottom line" is a constant worry

Women

[

In Music
Meeting
.~ Upcoming

The Organization of Women
In Music will begin the new dec-
ade with their initial meeting in
L.A. on Wednesday (1-23) at
7:30pm, with new President Laura
Attoll presiding. Guest speaker
for the event will be Bill Moran,
writer and radio interviewer. For
further ipformation, contact the

Organization, (213) 933-3246

Commerce Dept.
Predicts Rise In ‘80

Broadcast Revenues

Broadcast industry revenues will
continue their upward climb during
1980, according to the recently-
released annual forecast from the
Commerce Department. Radio reve-
nues are expected to rise nine percent
over 1979's levels with TV revenues
and pretax earnings increasing 15
percent over the previous year's fi-
gures.

The Commerce Department also
predicted that cable television would
pick up an additional 1.4 million sub-
scribers, causing revenues to soar 16
percent, with pay-cable television
gaining 1.8 million new subscribers
as well. Revenues generated by the
6.5 million pay-cable consumers are
expected to top $550 million

The outlook for the broadcast indus-
try over the next five years is equally
encouraging as radio income is ex-
pected to reach $4.5 billion with TV
income topping $15 billion. The Com-
merce Department also forecast that
by 1984 there would be 23 million
cable TV subscribers and 14.5 million
pay-cable viewers

| Brown Takes

Campaign To Airwaves

Regardless of the eventual winner, the 1980 presidential election is
proving a boon to radio broadcasters by virtue of politicians’ increased media
expenditures. For example, California Governor Jerry Brown's efforts in the
upcoming New Hampshire primary include two 60-second spots airing 24
times per week over 30 New Hampshire radio stations for a month at a cost of
$25,000

Describing Brown as “the man big oil companies fear most,” one spot
features thyee oil company executives discussing presidential candidates,
praising Kennedy and Carter. The second spot consists of a take-off on the
TV game show, "Guess The Truth.”

“AN ELECTRONIC FOUNTAIN PEN"
Let Your Fingers
Do The Writing

About the same size as a large pocket calculator, the “Microwriter”
enables you to write perfect letters or memos without typing them. The five-
key unit utilizes a “finger code” to form individual letters of the alphabet
with various combinations of the keys resembling the shape of the letters
used to aid in memorizing the system. A sixth key provides capitalization,
numerals, punctuation marks, and 16 editing functions such as back-
spacing, inserting, and deleting, so that you finish with perfect copy

An LED display panel shows up to 12 characters at a time. These
characters scroll to the left and a RAM (random access memory) stores the
text — up to eight typewritten pages. After composing your thoughts on |
the “Microwriter,” you simply plug the device into an electric typewriter
that types the text out at SO0 words per minute.

The system takes about a half-hour to learn, according to the “Micro-
writer” ‘s inventor Cy Endfield. who calls the unit "“an electronic substitute
for the fountain pen.” The “Microwriter” is presently avaflable on a rental-
t only basis solely in Britain.

Cassettes Decked Out With New

Features Soviet

= Shirts Sport
State

Slogans

Cassette decks have made some remarkable advances within the last
15 years, particularly recently. Metal particle tapes, two-speed decks for
increased fidelity, improved circuitry, and a variety of microprocessor-
equipped units capable of operating displays and counters, locating specif-
ic selections, and automatically testing and adjusting tape bias and equal-
ization according to the tape used are the most important of these advances.

Spurred by 3M's ‘79 announcement that the company would market
pure-metal particle recording tape, which current cassette decks could not record
upon, manufacturers have substantially revamped their product lines. Along
with metal-tape capability, [VC's "KD-AB8" and Teac’s "A-430 " offer the
above-mentioned test and adjustment capability for less than $750

Probably the biggest inconvenience in owning a cassette deck is the
difficulty in locating a specific song. While Sharp pioneered the use of

microprocessors for program selection, the Marantz “SD-3000" ($775) is
probably the most sophisticated model in the market. The “SD-3000" features
a keyboard that allows the user to enter up to 19 songs in the unit’s mem-
ory. These songs can then be played back as they're entered (Random Ac-
cess Memory) or in sequential order (Sequential Access Memory). The key-
board also provides counter, time and clock functions.

Another improvement comes simply by recording at higher speeds
(3% ips). B.LC.'s "T-4M" ($850) combines metal-tape capabilities with this
faster recording speed for what is reportedly the state-of-the-art in cassette

recording.

Finally, cassette circuitry has advanced greatly with the advent of a var-
iety of noise-reduction systems such as the Dolby-B circuit, JVC’s Super-
ANRS and DBX -- all of which expand the range of recording levels for

cassette tape.

The Soviet government, according
to reports published in the London
Datly Telegraph. is pushing a print-
ed T-shirt production program in an
effort to "steppe” up profits generated
by Western tourism. The recent Rus-
sian invasion of Afghanistan notwith-
standing, it's doubttul the communist
couture will be a "haute” jtem with
Westerners. Two of the official state-
approved slogans to grace the gar-
ments are “The Communist Party
And The People Are One” and “"Glory
To Labor,” neither of which seem
catchy enough to make tourists want
to "Russian” to a store and buy one.




UFO has been sighted.
Where?

On course and accelerating fast.
Their premium brand of rock 'n’ roll is fueled
with high energy and raw power.

In fact, their power is so pure
thatthey don't need a place to run.
They're already there.

»','
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Chrysalis.

Records @ and Tapes
the album CHR 1239
Produced by George Martin for Air Studios Ltd.
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RIAA Forms
PR Committee

The Recording Industry Assoclation of America (RIAA)
has announced the formation of a public relations committee
designed to represent all aspects of the recording industry to
the national media. This announcement came in the after-
math of the first industry-wide RIAA Public Relations Confer-
ence held in Los Angeles in 1979. Topics to which the newly-
formed committee will address itself include the negative
bias prevalent in public awareness of the industry, and insuf-
ticient focus on positive aspects of the industry.

Mike Gormley was named Chairman pro tem for the
committee with Bob Levinson and Richard Lippln designated
Chairmen of the Television Committee, Stu Segal selected
Chairman of the Sourcebook Committee, and Bob Altshuler
and Bob Rolonts chosen Chairmen of the Finance Media
Committee. Also elected chairmen were Dennis Fine, Tech-
nology Committee; Norm Winter, Film Committee; and Stan
Gortikov, Government Relations Committee.

SATIRICAL SLEUTH SETS RADIO CAMPAIGN

Private Eye
Seeks Public Office

On February 11, Sam Sleuth will announce his intention
to run for President of the U.S. Sleuth, a detective by trade,
has decided to concentrate his campaign exclusively on ra-

dio as well befits a fictional character.

Sleuth's campaign, “Detective For President,” is a political
satire produced for radio by Jerico of New Orleans and con-
gists of five two-and-a-half-minute segments per week. In
these segments, Sleuth, aided by his cynical wile Sabrina.
will expose the humorous as well as the questionable activities
of the non-fictional Presidential candidates.

According to the Sleuth's creator Ric Frances. “The
series will show how a not-quite-mediocre detective is the
perfect choice for President.” The series runs through the
November election. For further information contact Jerico at
Box 7851, Metairie, LA 70010, (504) 486-8660.

| ’86 _Country Calendar Available

The 1980 “History Of Country Music” calendar is currently available from the Country
Music Foundation. In addition to its 12 pages of historical photos, the 24-page calendar
includes birth and death dates for numerous country music performers and entrepreneurs
as well as historical events and little-known facts about various country songs. The calendars
are priced at $2.75 (including postage and handling). For further information contact the
CMF Press at 4 Music Square East, Nashville, TN 37203.

From left: Pat Bjorkland, Linda York, Karen Cobb, Jo Bergman, and Dori Accordino.

Warner Bros. Forms In-House Video Dept.

Warner Bros. Records has announced the formation of a comprehensive television and video depart-
ment, which will coordinate all aspects of domestic television and video exposure for the label's artists, in-
cluding guest TV appearances, the production and marketing of video promotional product, the placement of
existing video promotional product. the development of new markets, as well as creative input at the con-
ceptual and production stages.

Jo Bergman has been named Director of the department, having spent six years with the label as Special
Products Director for Artist Relations. Prior to her joining Warner Bros., she served as a publicist for Brian
Epstein's NEMS Enterprises and coordinated the London offices of the Rolling Stones.

Additional members of the department, who will report to Bergman. include Assistant Director Linda
York, Video Librarian Dori Accordino, Administrative Assistant Karen Cobb and Television Booker
Pat Bjorklund.

Roussell Upped To
GM/Nashville For E/A

Ewell Roussell has been promoted to Nashville
General Manager at Elektra/Asylum Records.
Most recently Director of the label’s Nashville opera-
tions, Roussell joined E/A as Nashville sales man-
ager in 1978, Prior to this, he was based in Memphis
where he was astociated with Stax Records, TMI
Recording Studios and Hot Line Record distri-
butors.

In his new post, Roussell will be responsible for all
| the day-to-day functioning of the Nashville division.
{

Barnes Named Exec. Dir.
Black Promo At MCA

Jan Barnes has been appointed Executive Direc-
tor of Black Product and Promotion at MCA Rec-
ords. Most recently MCA's National Director of
Black Product, Barnes previously served as National
FM Promotion Director for Black Product at ABC
Records, prior to which she served as Midwest Re-
gional Promotion Director for Polydor Records. In
her new position, Barnes will oversee all of MCA's
promotional and marketing efforts with regards to
black product.

Sparks Joins John Parker Firm;
New Offices Acquired

Nancy Sparks has been named Director of Pro-
motion, Southern Secondaries at John Parker Pro-
motion and Marketing. Ms. Sparks comes to the in-
dependent promotion and marketing service from
CBS Records, having previously served as South-
east Secondaries Manager at MCA Records.

In a related development, the John Parker firm
has announced the acquisition of new offices in the
Atlanta market. For further information contact:
John Parker Promotion and Marketing at 6445
Powers Ferry Rd., Suite 205, Atlanta, GA 30339,
(404) 953-0077.

Ellison Named VP/ Mktg.
At ARC

Ron Ellison has been named Vice President of
Marketing at ARC Records. Most recently Nation-
al Promotion Director for Mercury Records, Elli-
son also served as a Regional Marketing Manager
for Warner Bros. Records for six years, prior to his
association with Mercury. Ellison, in his new post,
will be responsible for the appointment and direction
of a national promotion team as well as acting as
marketing liaison between ARC and its distributor,
Columbia Records.

Nancy Sparks

Mclntyre Named
Assoc. Nat’l Promo Dir. For MCA

Neil McIntyre has been named to the newly-
created position of Associate National Promotion Di-
rector for MCA Records. A 20-year veteran of the
radio industry, Mclntyre most recently served as
Record World's radio colurunist for the past two
years, having previously spent six years as Program
Director of WPIX/New York. He will report to
MCA Vice President of Promotion Larry King.

Ron Ellison
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MUSIC * ROCK NEWS « RETROSPECTIVE
CONCERTS * INTERVIEWS *x NATIONAL SWEEP

America’s hottest rock ‘n’ roll music is presented by top rock D]s in a sweep of cities across the country on ROCKIN' OUT, our
fast-paced 2-hour weekly show anchored by Jack Snyder of KMET. With an exciting magazine format, ROCKIN’ OUT features
major groups recorded live in concert, interviews with prominent rock artists, a rock news segment and a retrospective on great

moments in rock.

More than 90 stations in Arbitron measured markets have committed to ROCKIN' OUT which premieres the weekend of April 5-6.

Available to one station per market on a barter basis in Arbitron measured markets, and on a cash basis in unmeasured and
foreign markets.

GOLDEN EGG
The Full Service
Radio Syndicator

1373 Westwood Blvd., Suite 202
Los Angeles, California 90024
(213) 475-0817

N N A G WS I I G-I o
Dear Golden Egg:

We want to carry ROCKIN' OUT ()
Please send more information & anew demo ( )

Call Letters
Market
Name of authorized station contact:
Title
Address
City/State
Zip
Phone

|
|
|
.




WGC} on
WZUU 23-21
KIMN on
KOPA deb 30
WHYN deb 37
WKEE add
KNOW 19-16
WTIX deb 39
WNOE deb 38
Y103 37-31
BJ105 add 39
WSKZ deb 29
WRJZ 30-27
WNOX add
WKIX-on
WAYS 34-33

WVIC add 38
WISM add
WOW add
WZZP add
Y94 deb 26
KJRB on
KRUX on
WGUY add
WLBZ 34-31
WIGY 29-25
13FEA add
WEEO on
14WK deb 38
WCIR on
WXIL add
WAAY deb 29

WHHY 30-23
WERC on
WFOX on
WSEZ deb 39
WTMA add
WROV deb 23
CK101 add
FM99 on
KKXL deb 24
KSLY add
KDZA add
KBDF 25-23
KQDI add
KBOZ on
KRLC on

NICOLETTE
LARSON

“LET ME GO, LOVE”

Produced By Ted Templeman
On Warner Bros. Records
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Wanda Ramos Charres has resigned as
Music Director of WKTU/New York in a move
attributed to “new programming policies.” How-
ever, Wanda will remain with the Burkhart-
Abrams & Associates consultation firm.

Dave Urso, Vice President of Promotion
at Planet Records, has joined the Elektra/
Asylum promotion team. Since Planet is distri-
buted through E/A and since Planet does not
release a large volume of product (by choice),
Dave will assist Kenny Buttice in working with
the E/A promo staff nationally. This move
should be mutually beneficial to both E/A and
Planet in the long run. Urso continues as Planet
VP while doing E/A promotion.

A few changes came down within the Gen-
eral Cinema group this week . . . first, Kevin
Metheney resigned as PD of WEFM/Chicago
to accept a similar position at KSLQ/St. Louis.
Replacing Kevin at the WEFM helm is former
WIFI/Philadelphia jock Bill Gamble. WEFM
also announced a new MD: Jackie Robins,
who was WEFM's all night person. WIFI, too.
has a new MD: Liz Kiley, who moves from
her late evening shift at WIFI into PM-drive,
as well as taking on the music.

The question of the decade (young as it
may be) has to be, “Is R&R going to have a
big convention again?" Well, when Convention
*79 ended we were kind of wondering how we
could ever top ourselves. Maybe it just took the
dawning of the 80’s to get our creative juices
flowing, but we've figured a way to do just that
| ... top ourselves. And full details are coming
your way in the very next issue of Radio &
Records. 1980 is going to be a very good year!

=l

YOU THINK THIS IS MY BEST SIDE? —
Now usually, when you have a major an-
nouncement in your career, and you're go-
ing to let the “Industry’s Newspaper® know
about it (in hopes it will run a story on you),
you’ll find your best most flattering photo
and send it along with the details. Right?
Okay, we'd like to congratulate Bill “The
Birdman’’ Thomas on his career move from
WHBQ/Memphis to the morning show at
KXX106/Birmingham. Not only did “Bird-
man’’ send us the story, but he also included
de-tails. His new Birmingham act started

| flying on January 7th.

Did You Say Buzzard-Abrams?

Is WMMS/Cleveland pacting with
Burkhart-Abrams? Yes, it's true, but not
as a traditional ‘‘Superstars’’ affiliate.

PD John Gorman reported that he's
been talking with Abrams about using
| some of the organization’s research data.

Abrams may assist PD Gorman in other
‘ unspecified areas as well. However, Gor-

man told us that the station’s music will

not change. He promised more details as
soon as the papers are signed within two |
J weeks.

{ |

One of the more exciting rumors we've
picked up early in this new decade is that the
immortal team of Holland-Dozier-Holland
has reunited and will begin writing and pro-
ducing again very soon. The interesting thing
about this item is that the man responsible for
the trio’s reformation used to play all their rec-
ords in Detroit and now has a new record label
of his own. More on this later.

New PD Dave Hamilton of KDWB-AM-
FM/Minneapolis has now officially stated
what many had guessed: the two stations will be
heading in different format directions. KDWB-
AM will remain Top 40 with the FM going
AOR. As of this week the music lists for the
two stations have separated.

Street Talk hears that Management III
might be looking around in 1980 to sign some
new acts. And when we say some ‘‘new acts,”
we're not talking about the previously platinum
types. Reportedly the firm is ready to sign un-
tried, exciting talent.

Sherman Cohen, who has been MD for
KIIS-FM/Los Angeles for the past three years,
has exited the station. KIIS-FM's music has
been changing for the past several weeks and
now, apparently, so will its Music Director.
Sherman can be reached at (213) 343-2962.

BABY BOOM DEPARTMENT: Allison
Sara Azoff arrived on January 11 for parents
Shelli & Irving Azoff of Front Line Manage-
ment. Zachery Adam Papale (Zap for short)
was born December 7, 1979 in Los Angeles to
parents Rebecca & Michael Papale.

Dain Schult has left the staff of 94Q/At-
lanta to accept the GM position at WFOM/
Marietta. Dain will continue to operate his own
consultation service, while directing operations
at the suburban Atlanta station.

Grammy awards tickets have definitely
been affected by inflation! Members will pay
$50 for admission. while non-members shell out
$85 and the tab for “patrons’ steps up to $125.
What do you get for these prices? A champagne
reception prior to the awards and a postshow
fete at the Biltmore Hotel, but. of course, if
you've been nominated, you get in free!
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Owens

Barry Tarshis has been getting some good mile-
age lately on his Average American book. Barry’s
tome is a compilation of a great spewing of lists that
seem to be published almost weekly. Irving Wallace,
a longtime friend of the Gary Owens column, began
the craze a couple of years ago with his best selling

Book Of Lists and People'’s Almanac . .

Almanac 2.

It probably points up our in-
satiable quest for quick unus-
ual facts that we should have
known all along, but were too
busy watching TV to take the
time 1o research (and his orches-
tra). A book published back in
1972 listed a volume on odds,
i.e., what are your chances of
living to 100? Having twins?
Your kid becoming President?

For example the odds are
nearly 1,350,000 to one that
you won't be struck by light-
ning during the coming year.
1f you want to bask in the sun
all day, Yuma, Arizona has
odds of 24 to one that the sun
will shine every minute be-
tween sunrise and sunset, as it
did in a year when it shone 96
percem of the possible time.
March, April and May have
consistently shown the highest
averages for suicide (accord-
ing to whoever makes up these
lista). If you could really pick
your day for a car trip. ..
best to choose a Tuesday!

Some of the other odds which
were not listed in this particu-
lar book. but which the GO
actuarial Foundation has studied,
include: Your chance for ob-
taining Zsa Zsa Gabor's recipe
for stuffed ermine is a mere
2500 to one. Your chance of
getting a copy of a 12-minute
8mm sound movie of Grizzy
Adams bribing a hoof and
mouth inspector are ten million
to one. Your chances of chug-
alugging a flask of Castoria
while doing a three-hour dee-

. and People’s

jay show are two to one. Also,
if you are in radio, your odds
of being clubbed to death by
an enraged horde of dissident
record promotersis 3 to 1.

Your chance of witnessing
Will and Ariel Durant disco
dancing with Wolfman Jack
are 45 to 3. The odds on getting
the Von Trapp Family Sing-
ers (from the “Sound of Mu-
gic”’) to come in and record
your station’s acid-rock jingles
are 567 to none. The odds on
giving away a lock of Telly
Savalas’'s head are 17,000 to
14. The odds on doing a sta-
tion promotion giving away
free chaperone services for a
year by Roman Polanski are
10,900 to 53.

Your chance of vacationing
in an abandoned footlocker
near Bo Derek are 54 to 10.
The chances are slim for you to
give a Christmas present in
1980 of a housebroken iguana
for every member of your radio
station’s continuity depart-
ment. The odds, surprisingly,
are very high on your being
able to get the station's tele-
type ribbons washed and iron-
ed during the month of Febru-
ary. If you partied on New
Year's Eve, the odds are 4 to 1
that your head looks like it has
been lying in the sun with the
cork out for a week. The new
odds are 43 to 2 that every
morning DJ in the nation will
wake up tomorrow morning
and sprain his thumb and
another part of his anatomy
while turning off his alarm
clock.

(O/N'74)
Philadelphia

MERCURY

Detroit

WFIL8.4t08.6 WILBS55t06.3 KILT8.4t09.4

WMMR 2.9t0 2.2CKLW 8.5t0 6.6 KRBE 3.9t06.2 \
WDEE 7.6t0 5.9

STAN BLY NAMED VP/PROMOTION AT

NUMBER ONE FIVE YEARS AGO: "Mandy” —
Barry Manilow (Bell/ Arista)

NUMBER ONE COUNTRY: "Ruby Baby" —
Bllly Crash Craddock (ABC)

l
ARBITRON HIGHLIGHTS FIVE YEARS AGO |

Houston
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CBS Keeps Up Winning Ways
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CBS has a hot streak going, and the resurgent network continued its climb, winning the Nlelsen competition for the
week ending January 13 by a healthy margin over ABC, while NBC finished a fairly distant third. Average ratings for the
week were CBS 20.9, ABC 19.3, and NBC 17.2 CBS's Friday and Sunday punch provided the biggest boost, as series
from those nights locked up tive ot the top six places. “Dukes Ot Hazzard" enjoyed its first week at number one, breaking
the 30 rating barrier and leading number two “Dallas,”’ by almost two points, The remainder of the top ten showed “60
Minutes” third, followed by 4) "Alice™ tied with ABC's top entry, “Three's Company” 8) 'The Jettersons’ (CBS) 7) "MASH"
(CBS) 8) “Little House On The Prairle ‘ (NBC) 8) “Happy Days” (ABC), and 10) "CHiPs” (NBC)

Leading oft the second ten was “Real People” (NBC), coming on impressively of late. Next were 12) “Eight Is
Enough” (ABC) 13) “House Calls” (CBS), the new medical comedy scoring well In "WKRP” 's former cushion following
‘MASH" on Monday nights 14) CBS movie “Seizure” 15) “One In A Million” (ABC) 18) “Taxi" (ABC) 17) "Fantasy Is-
land"* (ABC) 18) a tie between “Trapper John MD" (CBS) and “Charlle’s Angels* (ABC), and 20) "Vega$" (ABC)

MUSIC ON TV — Among the acts performing on the “American Music Awards' Friday (1-18) are Cheap Trick, Nata-
lle Cole & Peabo Bryson, Kool & The Gang, Charley Pride, and Dottle West . . . Prince is set for *American Bandstand"
January 26 Tom Johnston will guest on “Soundstage’' January 29 (most markets) Melissa Manchester appears
on the “Tonight Show'* January 18, with a ‘Mike Douglas’ appearance coming up soon

RATINGS ON TV — A new rating technique and service is in the test stage in Seattie at the moment, and claims
to provide much more information than the Nielsen method It's called Voxbox, and allows viewers to register instant
verdicts via a ten-button panel ranging from “excellent” to “dumb” or “poring ** The system, It's claimed, can also mea:
sure response to commercials via the same button setup. Voxbox is also considerably less expensive to advertisers
than Nielsen. at this point, but Nielsen’s lock on the TV ratings business will be hard to overcome

TID RO DOUFE:

l CBS, RCA INK VIDEODISC MANUFACTURING PACT: CBS and RCA recently announced
\ an agreement whereby CBS will be licensed world-wlide to manufacture videodlscs utllizing
'
l
l
!

the RCA ‘‘SelectaVision’’ system. Under the terms of the pact, CBS wlll set up Its own
videodisc manufacturing operations with RCA providing know-how and technical assis-
tance . . . PRIME TIMER: Videotime Corp. is currently marketing an attachable seven-day,
single-channel programmable timer for Beta and VHS videocassette recorders. The ‘‘Video-
timer’’ can be preprogrammed for up to 10 events and can be used In conjunction with
other household appliances when disconnected from the VCR. The unit automatically
triggers its actlvator mechanism to depress ‘‘play’’ and ‘‘record’’ buttons on exlsting
nonprogrammable machines as well ... HOMEMADE MOVIES: Whlie It remalns to be
seen whether the phenomenon wlil produce future Francis Ford Coppolas or budding
| Howard Hawkses, Matsushita’s Panasonic division spokespersons estimate that U.S. con-
l sumers will purchase 70-75,000 home video cameras in 1980. Approximately 60,000 of
| these will be color modeis retailing for about $950 with black and white models beginning
| around $300 . ..

BY BOBBY OCEAN
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Finally! The Perfect Newscast!

A friend called. How s it going? *'Oh, God, 1 dunno. The News Director has decided the perfect newscast in 13 stories.
We got memon up everyplace,”” he sighn.

A panelist a1 o convention reveals his secret. “Tupe. If you get three pieces of tupe in o five-minute “cast, you'll eook.”
The panelist allows us how four tupes ure Loo muny.

The top news personality in 8 Big Five market advises. “Just lead off with whatever's most interesting. [t might be
serious like the Russians, or u feature. It doesn't matter, really, as long us it's interesting.”’

*'The perfect newscast?” replies u twenty-year veteran newscaster in the Southwest. 1 don’t know about that, but |
know how to get through a shift. Smoke two joints right before you go to work. You won't sound quite as good, but sll the
stories will seem interesting to you and that interest will come through over the air.”

Well, Would You Give It A Seven?”

The perfect newscast. The perfect woman. The perfect man. The problem in judging is agreeing on what should be
scored.

You'll not convince me that accuracy should be counted heavily, becuuse who knows what's accurate? Really. Three
people see a wreck, three different versions. What really happened? What's accurate”

Chuse any wire story to its origin. you'll discover something slightly or significantly different than reported. Send five
good reporters to the same story, you'll get buck five not-quite-the-same stories.

How ubout scoring Editorial Judgment than? Fine. Just like judging men's behinds or women's breasts. Basically you
either like what you see or you don’t. We like what we've been programmed for, be it flesh or Editorial Judgment. So
who's “right?"’

Tuke any category used for scoring newscasts in competition and you'll be able to reduce it to personal preference.

Boils down to you like it or you don't . . . and no guarantee that you'll like next month what you like this month.
Feature people may have latent hard news tendencies. Tape addicts muy one day swear off und go completely to com-
mentary.
The Balance Of The Two Forces .

You ever have someone oul-argue you and not be able to explain to them how you're really right but you just can 1
use words as skillfully as them? 1 mean you ‘ve been outclassed in logic. but their argument still doesn 't feel right .

Logic is half of the way we run ourselves and our lives. The other half is feeling. Something’s gotta make sense and
feel right to click.

The perfect newscast may be one that makes sense and sounds good to you. Logic takes care of judging accuracy.
timeliness, editorial judgment, writing skill, all that. Feeling makes the other half of the decision on what’s good-sounding
or not-so-good sounding.

The perfect newscast, then, would be one that you like . . . whether anyone else does or not . . . like the perfect man
or woman for you. ’

The perfect newscast format is what makes sense to you and feels right. to you, at the time.

Maybe 13 stories, three tapes, and two joints?

Rip ‘N° Read

The Single
Depressed? Try Escapism!
MONDAY JANUARY 21: In the beginning of the Great American Depression when people were starting to

' Mlen A Man get depressed, they could get away from it all — even from Earth itsell — by reading the first science fiction comic strip.

| ,’ Buck Rogers was first published 50 years ago today ¢1930).
| Telly Savalas is 50. Jack Nicklaus hits 40. Richie Havens is 39. Mac Davis becomes 38.
ves Oma n The first nuclear-powered submarine, ‘Nautilus,” was launched in 1954.

WKBW deb 24 WIGY deb 34 | The Last Buddy Holly Tapes

TUESDAY JANUARY 22: Twenty-one years ago today Buddy Holly is said to have recorded his final music.

WPEZ deb 30 lsFEA on The Iustrated Rock Almanac says he did it “'in his New York apartment, using the same Ampex tape recorder that
he used to record “That ll Be The Day' and ‘Peggy Sue’ and most of his other early hits.” He died in a plane crash February
WGCL on VV I BG add I 23, 1959.
WFBR add WXIL on | Actress Linda Blair is 21. Former cop and author Joseph Wambaugh turns 43.
crsesn

. JB105 on WAAY deb 26 ' .
| WKEE add WERC add | Shoving Uncle Sam Around
|

WEDNESDAY JANUARY 23: There is some similarity between Iran and the hostages. and what happened to

WTIX add WFLB on Uncle Sam beginning 12 years ago today. The summary from **Webster ‘s Guide To American History " says:
KEEL add WTMA deb 29 . *Jan. 23. U.S.S. .Pu.el‘)lo,' Navy intelligence ship. is seized off Korean coast by North Korean patrol boats and taken

into post of Wonsan; justification for action is charge that Pueblo has violated North Korean waters. U.S. dentes charge.
KXX 1 0() add WANS-—FM deb 36 l | Jan. 26. The U.S. appeals to UN Security Council to obtain safe return of ship. Negotiations continue for months. but

' | Pueblo remains in North Korean hands."’
BJ 1 05 add KQWB°FM add 3 2 [ The U.S.S. Pueblo was finally released two days before Christmas the same year (1968) after almost a year of negotia-
WBBQ on KFYR on ' tions. during which it was later learned the ship's crew had been tortured.
L L N g

| WLAC add WRBR deb 1 y
Y94 add KENI One s Great American Gold Rush

1 3 THURSDAY JANUARY 24: Sawmill mechanic James Marshall, working on John Sutter’s millrace in the
Q on KCBQ on Sacramento Valley, discovered the gold nugget that touched off the great American Gold Rush. It was 132 years ago today.
KJOY on in 1848. The '49ers who rushed to California were some 80-thousand strong. Hot songs in "48-49 included “Oh! Susanna’

and “Nelly Bly."
Neil Diamond reaches 39 or 37 depending on whether you read the older publicity release or the newer one. Caney
Kasem's “*American Top 40 Yearbook™ says 37, the “Rock Almanac” indicates 36, "Daily Planet Almanac’ swears by

39. My own self, 1'm just gonns mumble it's his birthday without getting specific. 1f Neil's mom reads this, call me.
‘DL Doug Kershaw is 44.

The Album | John The Robber/Carver

o FRIDAY JANUARY 25: He wus a better wood carver than bank robber, you might say. John Dillinger. a
" \_‘.) robber legend in his own time, was arrested on this date in 1934 . . . and a month later used a fake wooden pistol 10 escape
from jail. A half-year later the FB! killed him using the real things
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Research

“Responsible  journalism  thus must
pass the test ‘Can we hold and inform
our listeners?

Iranian Situation —
Good Ratings For News Stations?

63 Americans held hostage at our embassy in
iran! The broadcasts blared and the headlines pro-
claimed the sad state of affairs that took place
when our embassy staff was seized. Given the tim-
ing of this move — right in the middle of the OIN

79 survey — it was thought in our industry that
stations with a News or News/Talk format would
inadvertently reap a harvest of good ratings. Such
a thought is a natural one. but in the top five
markets, plus Washington, D.C., a Market-Buy-
Market analvsis shows that bad political news was
not necessarily good ratings news for key stations.

A Mixed Bag, Sharewise

Analyses using the Market-Buy-Market system
appear to show that it cannot be automatically
assumed that stations with a News or News/Talk
format will show better numbers in the Fall '79
Arbitron reports. R&R examined the figures for 13
stations in the six markets listed below, and the re-
sults show a mixed bag tor stations which special-
ize in keeping on top of major news events.

We took a look not at the broad 12+ numbers,
but at the key daypart and demo targets for news
stations — adults 25-54 in the morning drive day-
part. Our breakouts derived the following figures
(compared to O/N ‘78 numbers)

B el = i

Average Persons Share, Adults 25-5+
Monday-Friday. 6-10 AM. Metro

O/N ‘79 |
New York |
WCBS 17% '
WINS 4% ]
Los Angeles
KABC S%
KFWB +5%
[ KNX ’ 15%
Chicago
WBBM 1%
, WIND 37%
Philadelphia
‘ KYw +27%
1 WCAU 6%
\ San Francisco
KGO 6%
| KCBS +20%
Washington, D.C.
WRC -2%
WTOP +34%
L

Thus. of the 13 stations analyzed, nine suffered de-
clines in their share of the key demo/daypart in the
most recent sweep. when compared to their num-

bers in the O/N*78 Arbitron.

More Cume Increases

While the average persons share did not im-
prove consistently what about the cume figures?
After all, a major ongoing news story should add
to the core cume of a news station. In the majority
of the 13 stations examined, this did indeed hap-
pen. Again compared to the O/N ‘78 figures, here’s
how our selected stations tared:

Cume Persons, 25-54
Monday-Friday, 6-10 AM, Metro
O/N ‘79

New York

WCBS 9%

WINS +17%

Los Angeles
‘ KABC 12%
Z KFWB +13%
[ KNX 20%

Chicago

WBBM 2% ;
| WIND 14%

Philadelphia [
| KYW +19% l

WCAU 14% ‘

San Francisco

KGO +11% i
‘ KCBS +25% '
[ Washington. D.C.

WRC 17%
| wWTOP +19%

Even though more news stations were successful
in boosting their cume, only in San Francisco did
both stations gain appreciably

News Events Don’t Always Have
Ratings Payoff
The trend in smaller markets may show a dif-
ferent result, but at least in the major news markets
it appears hopes or concerns (depending on your
format) about ratings impact of major news events
may be unwarranted. Certainly, stations with a
impressive news reputation may garner some

. tended Measurement technique?”

| November 26.

| QxA
I S

As a result of the article on Extended Measurement we received this query from Herb
' McCord of the Greater Media group: “Will December be a non-survey month under the Ex-

Yes. at this time it appears as though Arbitron has no plans to survey radio listening during
December. Listening habits at that time of the year may be thought to be too atypical due to
the holidays. This year. for example. the Fall 1 2-week Extended Measurement sweep will end

RE&R/Friday, January 18, 1380

Week In Review |

'Avery Gibson Rejoins Arbitron
Avery Gibson, former Director of Marketing|
for the deceased Trac 7 ratings effort, is return-|

w ing to the Arbitron Co. Ms. Gibson has I)eenl

named to the post of Director of Radio Develop-

ment for Arbitron, a position in which her
major responsibility will be to determine how

Arbitron can spped the delivery of radio mar-

ket reports. Prior to joining Audits & Surveys,

Ms. Gibson had earlier spent six years at Arbi-

tron in an upper level executive capacity.

Burke Flame Still Flickers

Bresci Leonard, who has heen serving as Burke
Broadcast Research’s West Coast Manager, is
still trying to keep alive the moribund Burke
ratings effort. Leonard tells R&R that he has
acquired all of the necessary systems informa-
tion needed to produce radio data using the
telephone technique Burke tried. Any broad-
casters interested in possibly keeping alive the
alternative ratings technique used by Burke
may write to Bresci Leonard c/o P.O. Box
3663, Santa Monica, CA 90403, or may call
(213) 395-9866.

Media Associates Tackles Moyes, Magid

Dallas-based broadcast research company,
The Media Associates has expanded to create a
new radio division. VP Jon Coleman, an alum-
nus of the Frank Magid firm, will be heading
up the radio division. Coleman told R&R that
his company specializes in image and percep-
tual research for radio and TV stations, and|
that The Media Associates now-serves approxi-
mately 50 clients nationwide.

|

Mediastat Adds Houston To Monthly

Lineup
Mediastat President Jim Seiler has announced
that Houston has been added to the roster of
markets subscribing to the monthly Media-
Trend service. According to Seiler, monthly
measurement in Houston effective this month,
with the first results due in February. Media-
stat now has its monthly MediaTrend service
active in 16 major markets.

cume additions, but the challenge is to keep that
audience tuned. Responsible journalism thus must
pass the test “Can we hold and inform our liste-
ners?”’ As the Iranian crisis festers and Afghanis-
tan moves to the front of our consciousness, it will
be interesting to see the results of the J/F "80 sweep.
The numbers in that survey may give further testi-
mony as to caliber of job done by news stations.
R&R will ook at those numbers in March and re-
port to vou further about the impact of major
events on radio ratings

Jhan Hiber. former
Manager of Radio Mar-
ket Reports for Arhitron,
is R&R Research Editor.
Contact Jhan with any
rescarch or ratings ques-
tion vou may have.
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Giving Radio (And Records) The Business

I sincerely hope that everyone had an en-
joyable holiday season and that you are
entering the 1980’s with renewed vigor and vitality
to make it your best decade ever! The next ten
years will be exciting ones for the radio and re-
cording industries — there will be an abundance
of both threats and opportunities which will
challenge you to do your best in order to ensure
the success of your firm in an increasingly com-
petitive environment

I n thinking about the upcoming ten years
and the changes that they will bring for
our industry, it struck me that the biggest change
which is likely to occur is the way in which
radio and record industry executives view their
jobs and their organizations The “twin indus-
tries”’ are, by their very nature, dominated by
creative talent. Unfortunately, there is a tendency
present in many fields where creativity i1s essen-
tial for the creative aspects of the field to out-
weigh and in some cases literally overwhelm the
more pedestrian aspects of the industry, like day-
to-day management. Creative talent is essential
to both radio and records — it is its lifeblood
But creativity cannot run roughshod over the in-
dustry; rather, like nuclear energy, it must be
harnessed and channeled to meet the overall
goals of the organization

be learned. However, many of the so-called crea-
tive marketing wizards of the 60’s (when the
economy was expanding) turned into flops when
the economy slowed down in the 70’s. It’s easy
to be “creative” when everything is breaking right.
But creativity tempered with sound management
practices is what works when times are a little
tougher

T he conflict between unbridled creativity
and sound business practice frequently
surfaces in the advertising industry Ad agencies,
which typically are broken down into at least
three areas — client services, creative, and re-
search — often strike an uneasy truce among
the creative folks who actually make the ads,
and the other two groups, who worry about how
well the ads accomplish their marketing objec-
tives. Typically, the most successful agencies
are the ones that can produce the best blend
of the various areas within the firm

“Oh, What Fun It Is To Manage . . ."

T he advertising industry is considered to
be a “fun” industry in which to work,
because creativity is highly valued in that con-
text. Certainly the radio and record industries,
for the same reason, are also a lot of “fun;”
but that does not mean that they can expect

=

\

‘‘Why would promotions be dropped in the face of declining sales?
Effective promotions should . .. increase sales, so dropping them hardly
makes much sense, unless the promotions were ill-conceived and ineffec-
tive in the first place ... To what extent have the record companies at-
tempted to monitor the effectiveness of their ... promotions? ... Maybe
some were conducted more because they seemed like fun than because
of . . . their potential effectiveness . .

L)

Getting Down To Business

I thought that Jerry Clifton of New World
Communications summed things up very
well in his comments reported by john Leader
in the Top 40 section of the last R&R issue of
the 70’s (Dec. 21). In that interview, Jerry made
many important points, but perhaps the most
fundamental was his statement that radio pro-
grammers must take the “businesslike” approach
to their jobs. That is, they should rely on accepted
management and marketing practices like getting
to know their customers (the listening audience)
through sound research programs. It may seem
somehow more “‘creative” to seek the holy grail
of the next “big format” that will sweep the coun-
try, but the likelihood of finding that magical
combination is woefully small. The smart PD will

instead try his or her best to simply program to
the audience’s listening preferences. As Jerry so
aptly put it, .. play the music that the largest
amount of people in any market would enjoy lis-
tening to.” Now, that is no big secret, but his
statement reflects a basic businesslike approach
to radio. There is no personal glory in simply
“playing the hits;” anyone with a good marketing
approach and some understanding of the radio
industry should be able to become a successful
PD

Of course, that old creative “spark” is
irreplaceable and cannot unfortunately

to get by without behaving as businesses The rec-
ord industry’s sales slump of the past year has
shocked a lot of companies into seemingly pan-
icky responses. For example, one friend of mine
who works in radio told me that the way she
first noticed the effects of the silump was that
all of a sudden there weren’t any more girls in
hot pants roller-skating around the station and
handing out records.”

ow, if we stop a moment to consider that

statement, we first of all must ask why
those girls would have ever been there in the first
place? And, of course, the answer is that sales
promotion (i.e., hot pants, roller skates, records)
is supposedly a good way of pushing a new pro-
duct, getting it some airplay, etc. If that is the
case, why would promotions be dropped in the
face of declining sales? Effective promotions
should at least indirectly increase sales, so drop-
ping them hardly makes much sense, unless the
promotions were ill-conceived and ineffective in
the first place. One wonders to what extent the
record companies have attempted to monitor
the effectiveness of their sales promotions, trade
advertising, direct consumer advertising, etc, in
making their decisions about advertising and pro-
moting certain releases. Maybe some of the pro-
motions were conducted more because they
seemed like fun than because they were criti-
cally evaluated with respect to their potential
effectiveness.

‘ Dr. Richard J. Lutz is Asso-
ciate Professor of Marketing at
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ust because the industries are “fun.”

that does not mean that they are toys
Treating a record company or radio station as
something less than a very serious business en-
terprise is an enormous mistake. You may be able
to get by with it for a while, but eventually one
of your competitors is going to come along with
a better management approach, and they are
going to do a better job of serving your custo-
mers, and then the fun is over.

Managing For The Future

I t appears to me, from a cursory examina-
tion of radio and record industry man-
agement practices, as described in R&R and
other industry trade papers, that the two indus-
tries are on the threshold of becoming much
more business-oriented in their approach to the
marketplace. In the past, much of the decision-
making was of the fly-by-the-seat-of-your-pants
variety, but you know what gets burned first
when your pants wear out! Thaaat’s ritight!
(Steve Martin, “The Jerk,” 1979)

T he best way to ensure sound manage-
ment practice in your company or your
station is to staff it with people who have manage-
ment and marketing training. The old myth in
the advertising industry was that in order to be
a good “ad man,” you had ‘to start in the mail
room and work your way up. Unfortunately, not
all good mail carriers turned out to be good ad
managers. So, advertising agencies have increas-
ingly been turning to people with undergraduate
business degrees and those holding a Masters of
Business Administration (MBA) degree. | expect
to see the same trend in the radio and record
industries. To be sure, knowledge of the industry
is important, but that can be picked up much
more quickly and easily than can a good set of
management and marketing skills. As Jerry Clif-
ton pointed cut, many PD’s who have recently
turned to research really don’t know anything
about it, or how to use it most effectively. And it
is just not that easy to learn when you have a
hundred other things screaming for your atten-
tion

P art of what we have been trying to ac-
complish here in “Media Marketing,”
and will continue to strive for in the future, is
to create a basic awareness of modern market-
ing and research practices. But we obviously
can’t provide you with a complete marketing
education right here in R&R. What we can do,
and hope to do even better this year, is to in-
troduce you to some of the basics and, we hope,

stimulate you to follow up on them in what-
ever fashion best suits you own situation (i.e., |
read a lot, go back to school, take some night |
courses, etc.).

A s we move into the 80’s, | will be cover- |
ing more of the fundamentals of modern |
marketing as they relate to the radio and record-
ing industries. | welcome your comments and
suggestions as to which topics or problems you
would like to see addressed here — I'll do my
best to cover them. In the meantime, best wishes
for a most happy and prosperous 1980!

UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) $53-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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John Leader

ALAN BURNS OF Q107 LOOKS BACK

Washington’'s TV Connection

Back in the fall I wrote about Q107 (WRQX)/Washington's quarter-million dollar TV
campaign for the Fall ARB sweep (R&R 11-16-79). It was an unprecedented amount of
money to sink into one medium, and when the Washington ARB results were published last
week, showing Q107 with a 2.1 to 4.9 average quarter hour 12+ increase, another conversa-
tion with Q107 PD Alan Burns was in order.

My first and most obvious question is do you think the quarter of a
million dollars expended was worth it?

“The first and most obvious answer is, yes, it was definitely worth it. Between last book
and this one we show an 82% increase in total cume audience and an average quarter hour
increase of 140%! We are up 65% in teen cume, up 278% in men 18-24, up 109% in 18-
24 women, 25-34 men increased 62% , and 25-34 women showed a 9% gain.”

Okay, now what do you do for an encore?
Are you planning to spend another quarter of
a million in the spring?

“We're going to do some more TV for the Jan.-Feb.,
but not on the scale we did for last fall. The wonderful
thing about buying TV right now is that, given the econ-
omy, we can spend significantly less money for a cam-
paign, but using a good efficient buy, which our people
are very capable of doing, we can really get some more
strong impressions in the market. Time is much easier
to clear now, as opposed to the fall, when every station
in town was trying to buy TV time.

. “Specifically, as far as the Spring sweep goes, I don’t know. I'm not sure how much
you can keep drawing on the company’s capital reserves to promote your radio station.
Perhaps by springtime we won’t have to do any TV. That might be a good time to see how
well the station can maintain without a heavy promotional push.”
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