ISSUE NUMBER 322

THE INDUSTRY’S NEWSPAPER

COMPANY FREE TO ACQUIRE OTHER STATIONS

FCC Approves Charter’'s WMIL-FM Purchase

The FCC approved Friday (2-29)
the purchase of WMIL-FM/Mil-
waukee by WMIL, Inc., a move
hailed with great enthusiasm by
Charter Broadcasting. Charter,
100% owner of WMIL, Inc., had
been in limbo with regard to new
acquisitions for two years after its
Miami station, WMJX, was denied

renewal for fraudulent contests
(an appeal is still pending before
the Commission).

At issue in the WMIL decision
was whether Charter was account-
able for WMJX’s alleged infrac-
tions, having assumed, as the FCC
decision expressed it, “de facto con-
trol” of former owner Bartell at

Dorton Named Gannett
Radio President

Joseph L. Dorton has been of-
ficially appointed President of the
Gannett Radlo Division, as pre-
viewed in R&R (2-29). Dorton, a 15-
year broadcasting veteran, was
most recently President of radio
rep firm Torbet Radio, Inc., own-
ed by Bonneville International
Corp.

Allen H. Neuharth, Chairman/
President of parent newspaper/
broadcast operation Gannett Co.,
commented, ‘“‘Joe Dorton has an
outstanding track record as a ra-
dio manager in many markets,
and his experience in heading a
national radio sales firm gives
him special expertise and a unique
perspective to head our radio di-
vision.” Dorton, who takes up his
new duties March 24, will be based
in St. Louis.

Dorton told R&R, “I'm leaving
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Joseph L. Dorton

a super company. Bonneville has
been as good to me as any com-
pany could be. I'm attracted away
from a great situation for a number
of reasons, among them that Gan-
nett is one of the fastest-moving

DORTON/ See Page 18

OVERSEES SALES, PROMOTION, ADVERTISING

Faraci Named VP/Director Of
Marketing At Elektra/Asylum

Vie Faraci has been appointed
to the newly-created position of
VP/Director of Marketing at Elek-
tra/Asylum Records, as forecas”
in last week’s R&R. Faraci, most
recently Executive VP at WEA,
will supervise all areas of mar-
keting, Including sales, promo-
tion, and consumer advertising
arranged through WEA. A member
of the WEA Labels Executive
Council, he will also act as liaison
between E/A and the WEA dis-
tribution network.

E/A Chairman Joe Smith- com-
mented, ‘“‘We are especially de-
lighted to have Vic Faraci join
E/A Records. His great back-
ground working with independent
distributors and with WEA quali-
fies him in every way to take over
the marketing responsibillties
here. He is the best in the business,
and we're all looking forward to
hooking into his energy and enthu-
siasm.”

Faraci started his career in

independent distribution in Chicago,
and was named Regional Branch
Manager for WEA in that city in
1971. In 1974 he relocated to Los
Angeles as VP/Director of Mar-
keting for WEA, and he was
named Executive VP for the com-
pany in 1977. His E/A appointment
follows the departure last week of
E/A VP/Sales Stan Marshall.

“the time of the wrongdoing at
WMJX.” The FCC announcement
said that the administrative law
judge in the WMJX case *‘did not
suggest that any of the owners or
management of Charter were in
any way involved,” and added that
Charter “has taken steps to pre-
vent recurrences of the wrongdo-
ing at any of its stations.” There-
fore, the Commission said, it feels
that “Charter will ensure that
WMIL-FM is operated properly.”
Because the WMJX action is still
pending, with the FCC Broadcast
Bureau a party to the proceedings.
the recommendation for the WMIL
approval came from the FCC’s
General Counsel’s Office, as is
customary in such cases.

Clearing The Air
For Charter

Charter President Russ Witt-
berger expressed relief and delight
at the decision. He told R&R, “It’s
a positive move for us and the in-
dustry. It’s cleared the air for fur-
ther acquisitions; now we can buy
other radio and TV properties. For
two years it’s been very frustrating,
and we’ve lost a number of good
opportunities.” Charter presently
owns two AM and four FM proper-
ties, allowing the purchase of five
more AM’s and three FM’s, in
addition to TV properties.

WMIL-FM, purchased from
Stebbins Communications for
about $1.6 million, has been dark
since March 1, 1978 owing to the
former owners’ hardship condi-
tions. Wittberger told R&R that
Charter planned to have the station
back on the air in 60-90 days, with
a relocated transmitter and power
hoosted from 19,000 to 50,000 watts.
He said the new facility would pro-
vide an excellent complement to
Charter’s Milwaukee AM Top 40,
WOKY, adding, “It gives us an
opportunity to be a force in Mil-
waukee forever.” No format
has been chosen for WMIL at the
present time.

$2.5 MILLION SUIT; CONTEST WINNER ARRESTED

WGCL, WWWE Promotions Wind Up In Court

A pair of unrelated on-air promo-
tions by Cleveland radio stations
WGCL and WWWE have resulted
in unexpected legal actions. In the
former, local car dealer Charles
Miller is suing WGCL, Program
Director Bob Travis, the Cleveland
Plain Dealer newspaper, and one
of its writers, Jim Strung, for
allegedly making ‘“‘false and de-
famatory statements’ in a news-
paper article detailing Miller’s

involvement In the station’s
“Christmas Wish’’ contest.
Reportedly, WGCL gave Miller
$1000 worth of on-air mentions in
return for his donating an auto to
the Top 40 outlet, which the sta-
tion gave to one of the contest win-
ners. The car, a 74 Plymouth
Duster with a reported 70,000 miles
on it, allegedly minus muffler,
taillights, and dashlights, was
refused by the winners on the grounds
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Supreme Court Will Decide
FCC Format Change Policy

The Supreme Court agreed Mon-
day (3-3) to hear arguments on
whether the FCC should decide if
particular formats are in the pub-
lic interest. The long-running dis-
pute has been going on since 1974
between the Commission, which
does not want to dictate formats
(the FCC is required to review en-
tertainment format program
changes in cases of license renew-
als and transfers) and the U.S. Ap-
peals Court, which maintains the
Commission should have an ‘‘en-
dangered format” policy to pro-
tect certain diverse program-
ming, such as classical music or
foreign language formats.

“We are encouraged by the
Court’s decision, but don’t want to
be too optimistic now because it
may reflect nothing more than the
fact that the case is important,’
said Dave Saylor, FCC Deputy
General Counsel.

NAB General Counsel Erwin
Krasnow, who filed a supporting
brief, was more enthusiastic.
“We’re hopeful the FCC will be
vindicated,” he told R&R.

FCC Disputes Court’s
“Untested Conclusions”’

In seeking the Supreme Court
review, government lawyers ar
gued, “The Court of Appeals has
substituted its own untested factual
premises and policy conclusions
for the Commission’s judgment
that regulation of entertainment
formats is unnecessary

The Commission put forward in
a July 30, 1976 policy statement a
rejection of the Appeals Court
format doctrine as being incon
sistent with the Communications
Act of 1934, noting that a 1940 Su
preme Court ruling had said that
“the field of broadcasting is one of
free competition.”

Supporting the court’s format
doctrine were the United Church
of Christ, the Mexican Legal De
fense Fund, the National Latino
Media Coalition, the National Coun
cil of La Raza, the Bilingual Coali
tion on Mass Media, Classical Ra-
dio For Connecticut, and several
other listener coalitions. Oral ar
guments will be heard in October

PAST CMA CHAIRMAN EXITS WIRE-WXTZ

Nelson Forms Broadcast

Brokerage Firm

Don Nelson, one of Country ra-
dio’s most prominent executives,
has resigned as VP of Mid Ameri-
ca Radio and GM of WIRE-WXTZ/
Indianapolis to form Don N. Nelson
& Associates, a full-service broad-
cast brokerage firm based in La
Jolla, CA. The new company will
deal in the buying and selling of
radio, TV, and cable properties,
and will become involved in radio
station management, program-
ming consultation, executive
placement, and sale of computer-
ized broadcast information, sales,
and accounting systems.

Nelson, who started with Mid
America in 1960 as an air person-

that it was something less than a
safe automobile. Miller then
offered to purchase the car from
the winners for $50. When the sta-
tion voiced its displeasure at
Miller’s notions of charity (Travis
describing the vehicle as “a piece
of junk'’ in the ensuing newspaper
article), Miller filed suit, charging
“Joss of business’’ due to damaged
reputation

CLEVELAND/ See Pago 18
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Don Nelson

ality and salesman at WQUA,
Moline, IL, commented, “It is
unusual to spend 20 years in this
business working for the same
company, but the Small family
(owners of Mid America) are very
unusual people. They have afforded
me every opportunity to grow.”

Nelson became VP/GM of
WIRE in 1967, and in addition to
his duties there, served as Chair
man of the Board for the Country
Music Association, Chairman of
the Arbitron Advisory Council
President of the Indiana State
Broadcasters Assoclation, and as
a Director of the RAB. He is also
President of Marathon Communi
cations. owners of WIBX-WIBQ
Uticu, NY.
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BROADCAST PIONEER FOR 37 YEARS

" Former ABC Radio President Neal Dies

Harold L. (Hal) Neal Jr., Presi-
dent of ABC Radio for more than
six years until March, 1979, died
Thursday (2-28) at his Connecticut
home following a heart attack.
Neal was 55 and had been with
ABC since 1943.

ABC Inc. Chairman Leonard H.
Goldenson and President Elton H.
Rule stated, “The entire ABC
family is shocked and saddened
by the death of Hal Neal. Truly
one of radio’s pioneers, he was a
creative, dedicated professional
whose career was marked by in-
novation and success. He was one
of a small handful of people at
ABC who helped bring the com-
pany through the early rough years
to the prominence it enjoys today
_ He was a giant in the radio
broadcast field.”

J Green Hornet To
Radio Networks
Neal joined ABC in 1943 at
WXYZ/Detroit, where he was the
announcer-narrator for *The
Green Hornet,” “The Lone Ran-
ger,” and other top network pro-

grams of the era. He became GM
of WXYZ in 1956, moving to WABC/
New York in 1960 as VP/GM. In
1963 Neal was named President of
the ABC Owned Radio Stations,
and under his leadership the ABC
Owned FM Stations Division was
formed. Appointed President of
ABC Radio in July, 1972, he super-
vised the four ABC Radio Net-

Seattle Arbitron Survey
Faces Possible Recall

The fall 1979 Extended Mea-
surement ratings book for Seattle
may have to be recalled again by
Arbitron. Reissued once for a rel-
atively minor problem, the book
faces a more significant issue this
time. Golden West Broadcasters’
KPLZ may have been shortchanged
approximately 14,000 cume per-
sons, mostly in the station’s target
demo.

During a client diary review at

Sam Goody Chain, Execs
Face Piracy Charges

The Sam Goody Inc. retail chain;
its President, George Levy; and a
Vice President, Sam Stolon, were
indicted on 16 counts of racketeer-
ing, interstate transportation of
stolen property, and unauthorized
distribution of copyrighted sound
recordings by a New York Feder-
al Grand Jury Thursday (2-28).
The three defendants each face a
maximum 62 years in prison and
fines up to $255,000 if convicted.

In brief, the indictment alleges
that the defendants engaged in a
scheme to defraud the artists, mu-
sicians, record companies, and
public by using counterfeit record-
ings, transported between Goody’s
parent company Pickwick Inter-
national (located in Minneapolis)
and the Queens, NY-based Sam
Goody operation, and representing
these recordings to be authentic.

The recordings cited in the in-
dictment were: “Saturday Night
Fever,” ‘‘Grease,”” Andy Glbb’s
“Flowing Rivers,” Eric Clapton’s
“Slowhand,” Billy Joel's *The
Stranger,” James Taylor's “J.T.,”
‘ the “Thank God It’s Friday ** sound-
D track, Kiss’s “Double Platinum,”

Jefferson Starship’s “Earth,” Paul

Sherwin Named

Wally Sherwin has been appoint-
ed Program Director at KABC/
Los Angeles, replacing Bruce
Marr, who recently joined KVI/
Seattle. Sherwin was most recent-
ly President of Syndication at West-
ern International Media Corp.,
and had been hosting a Saturday
evening show on Talk-formatted
KABC since October, 1979.

) KABC VP/GM George Green
commented, “It's a pleasure to
have such a distinguished broad-
caster at the programming helm
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McCartney and Wings' “London
Town,” Paul Simon’s ‘‘Greatest
Hits, Etc.,” and Barry Manilow’s
“Even Now.” The indictments
stem from a two-year investiga-
tion into record and tape counter-
feiting carried out by the Brooklyn-
Queens office of the FBI (R&R 2-
8), with further indictments ex-
pected in the future.

BISSON NEW PD AT WWOK

WQAM Shifts Format To
“Sun Country”’ Approach

WQAM/Miami, a longtime Top
40 station which had recently
moved in a more Pop/Adult direc-
tion, has changed formats to Courn-
try under recently appointed PD
Dan Halyburton (R&R 2-22) and
GM Ron Beckey. The station
marked the changeover to what
Halyburton calls *“Sun Country”
with a special ten-minute montage
of past WQAM jingles and promo-
tional spots (see Jim Duncan’s
“News Notes,”” Page 54).

PD At KABC

of KABC. I'm confident that his
understanding of the industry and
the complex L.A. market will be
of great help in furthering the sta-
tion’s growth . . "’

Sherwin was Program Director
at KHJ-TV/Los Angeles for eight
years, and was involved in the cre-
ation of “Tempo,” claimed to be
the first American TV telephone
talk show. He has 20 years' experi-
ence in broadcast media and pro-
duction to his credit. Sherwin will
continue his Saturday shift until a
replacement is named.

works and the ABC Owned AM
and FM Radio Station Divisions.

In addition to his ABC accom-
plishments, Neal served on the
Board of Directors of the NAB and
RAB, and was a Board member of
both the New York and Michigan
Association of Broadcasters. He
leaves his wife Shirley and three
children.

Laurel, it was discovered that 18
diaries which had entries to the
rounded frequency “101” were
credited in their entirety to KSEA,
a Beautiful Music station which
uses “‘Stereo 101" as its slogan.
KPLZ, a contemporary station,
uses “K-Plus 101.” Arpitron ap-
parently gave the entire credits in
the 18 diaries to KSEA. Golden
West Research Director Jan Horn-
ing requested the book be recalled
after computing that a standard
division of credit would improve
KPLZ’'s numbers by 10% or more.

Arbitron Radio VP Rick Aurichio
told R&R that “there was an error”
in handling the situation. Later,
Penny Giddens, Manager of Client
Service, who supervises Laurel
diary review visits, told R&R that
the decision had been made to call
back the persons involved to try
to determine which station should
get credit. Of the 18 diaries, three
were from persons 60+, and the
rest were from respondents in the
1240 range. Arbitron expects to
have the situation resolved by
week’s end.

Halyburton told R&R, *“‘Just as
the Country format was success-
ful in Minneapolis at WDGY" (a
switch directed by Halyburton),
1 feel this market is right for a
top-flight Country radio station.
We will be a personality station
with an MOR approach to our
mass-appeal country music. WQAM
will have a strong news operation,
traffic reports in drive times, and
will stress community involve-
ment in all areas.”

WWOK Changes

In another Miami Country radio
development, Colleen Cassidy
stepped down as PD/MD of WWOK
to rejoin sister Top 40 station Y100
in a music research capacity, af-
ter three months at the WWOK
helm. Air personality Ron Bisson,
former PD of WGMA/Hollywood,
FL, has been named WWOK's PD,
and will assume morning drive
duties as well, replacing exiting
Tony George. Larry Coates has
been named MD.

Bisson denied reports of WWOK’s
impending conversion to an auto-
mated format, telling R&R, “The
statlon is live and kickin’, and we
have no plans to do otherwise
We're not going automated . . .

BEAUTIFUL MUSIC:
THE WEZI WAY TO SUCCESS

WEZI/Memphis Has Become No. 1 In Its Market, And
GM Dave Thomas Gives The Lowdown On
The High Numbers.
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Washington Report

Broadcasters’ Bottom Lines To Be Bared?

Shiben Announces New Financial Form In Works

Two North Carolina radio broadcasters were at the
forefront this week in defending broadcasters’ right to

keep P&L statements out of citizens groups’ hands.

Seven Commissioners will usurp
control of stations from managers
because public interest groups
will always be asking the FCC to
judge if broadcasters are spend-
ing enough of their profits on Spe-
cial kinds of programming, whether
it's country music or children’s
TV. Wade Hargrove, North Caro-
lina Association of Broadcasters
Exec. Director/GC explained.
Hargrove, who also owns a small
market station, said that “before
buying a new transmitter or any
other piece of equipment, broad-
casters would have to check with
their FCC attorney about allocat-
ing those dollars for equipment ra-
ther than programming. "’

Hargrove was responding to a
question from Rep. Ron Mottl
(D-OH) who contends that his bill,
H.R. 5430, will only require broad-
casters to expose the bottom line
to determine if it's reasonable for
the public to expect more public
affairs programming.

Nets Vs. Radio Vs.
0Oil Profits

Rep. Jim Collins (R-TX) ques-
tioned broadcasters’ manner of
reporting finances of Congress-
meh and not their own. He also hit
on the flashy style used to report
oil company profits. “You're not
running a business,”” NRBA Presi-
dent Sis Kaplan (WAYS/Char-
lotte) told Collins. She said that
comparing Congressmen’s financ-
es to broadcasters' is an apples
and oranges comparison, adding,
“‘Who passed the law requiring yoy
to disclose your finances anyway?"
Collins said he was definitely op-
posed to industries reporting their

earnings, except for broadcast-

ers

NAB Board Chairman Tom Bol. |

ger, responding to Mottl’s criticism
of how broadcasters treat oil com-
panies, noted that 1) the networks
like all publicly held companies,
have to report their profits to the
Securities & Exchange Commis-
sion anyway, and 2) that the oil
companies can hide high earnings
at the pump or in other areas be-
cause they are diversified, which
most broadcasters are not.

Loss Of A
Competitive Edge
Picking up on statements made
by FCC Broadcast Bureau Chief
Dick Shiben, Blackburn & Co. bro-
ker Joe Sitrick noted that disclos-
ing earnings would put broadcast-
ers at a competitive disadvantage
with other media and related in-
dustries. Sitrick opposed the bill,
but added it would be great for
brokers since it would lead to
more mergers, takeovers., and
sales
Look For New FCC
Financial Form
Shiben. who appeared to be op-

posed to the bill, said that the FCC
uses the data it now collects from
Form 324 to chart trends and make
marketplace determinations in
comparative hearings. He added
that it has been used in the past to
determine the extent program du-
plication should be limited. and
may be used again soon to study
crossownerships. Shiben predicted

a changing of financial reporting

requirements within a month.
Only One Citizen
Group Testifies

Citizens Communications Cen-
ter, a public interest law firm,
favored the Mottl bill Exec. Direc-
tor Nolan Bowie told R&R, “We
want to make sure profit is rein-
vested in programming. If a broad-
caster says he can't afford it, the
only way for us to know is to see
the money. Also, we want to see
salary ranges for minorities and
women to make sure there's no
discrimination.”

(_
(see Page 1).

sure.

The Week In Review

* Supreme Court to hear format change case

* NAB Board election results in.
* Congress holds hearings on financial disclo-

* FCC considers adding new FM'’s.

— Jonathan Hall J

faon;mission Considers
;More FM Stations

Responding to two broadcasters and the National Tele-
| communications and Information Administration (NTIA),
| the FCC proposed last Thursday (2-28) to increase the num-
ber of FM stations. The Commission said although the FM
spectrum looks fully utilized on paper, many FM signals
don’t radiate over their entire protected area.

It refused to comment on how
many new stations could be added
other than saying ‘“substantial.”

| The proposed new rules would
| make protection areas more pre-
| cise through computer generated
| protective contours.

Specifically the FCC proposed:

* To allow Class A stations (3 kw,
antenna height 300 ft.) to operate
on B and C channels.

* To allow two new classes of
stations, B1 (30 kw) and C1 (100 kw).

* To expand the area in which
class B stations (50 kw, antenna
height 500 ft.) can operate to in-
clude most of the country except
the Northeast and California.

* To make sure existing Class B

and Class C stations (100 kw, an-
tenna height 2000 ft.) operate at a
certain minimum power or be re-
| classified to a lower class.
{ Chairman Charles Ferris called
the action “one of the most effec-
tive tools we have for encouraging
program diversity and minority
expression, enabling us to reduce
governmental intrusion into radio
programming.” Ferris indicated.
however, that the FCC will not
spend money for technical re-
search.

NTIA To Undertake

! Further Study

|

NTIA’s proposal asked the FCC

{ to consider reduced FM spacing,
terrain shielding, and directional

antennas. NTIA Broadcast En-
gineer Jeff Close told R&R the
proposed changes present no tech-
nical problems. He also said NTIA
expects to undertake a study of
FM receivers to determine whe-
ther adjacent channel interference

would result from reduced spac-
ing, and a terrain shielding field '
study, possibly next fall.

Broadcasters Invited

To Comment

Several broadcasters have been ’
after the Commission to approve |
more FM stations, among them
Max Blakemore, owner of WCVP-

AM/Murphy, NC, who told R&R
he’s spent between $10,000 and
$20,000 during the past 10 years try-
ing to get an FM for Murphy.

Clifford Bond, attorney for
WLNC/Laurinburg, NC, who peti-
tioned the FCC five years ago to
allow lower-powered stations to
operate on channels reserved for
high power, told R&R, “In highly
competitive markets, broadcasters
need an FM outlet.”

FCC attorney Kathryn Hosford
told R&R she expects more broad-
casters to comment now that the
notice of proposed rulemaking is
out. Comments are due June 13,
reply comments August 13. Broad-
casters had previously been asked
to do so in the Commission’s ** Fur-
ther Notice of Proposed Rulemak-
Ing on FM Quad, " but most failed

to do so.

NEW NAB BOARD MEMBERS ELECTED

Reorganization Takes Hold

At Broadcast Associations

NAB Taps Schanzer While
RAB Adds Mullin As Sr. VP’'s

Both the Radio Advertising Bureau and the National
Association of Broadcasters have had committees studying
their organizational structures during the past year and a
half. And in both cases the Presidents (Miles David at
RAB and Vincent Wasilewski at NAB) have been set apart
from the daily running of their shops, with that responsi-
bility turned over to Executive VP's (Bob Alter at RAB and

John Summers at NAB).

The result of the study has been
to create new Senior VP positions
for various departments, who in
turn answer to the Executive VP's.
During the past two weeks, holes
have been filled in both associa-
tions' tables of organization.

Schanzer And Mullin

Almost simultaneously, RAB
and NAB made announcements
last week of new Senior VP’s whose
jobs will be similar in many as-
pects.

Mark Mullin

NAB's new head of govern-
ment relations is Ken Schanzer,
a former lobbyist with NBC in
Washington and a past NAB lobby-
ist from 1973-75. Like Schanzer.
RAB's new head of National Sales,
Mark Mullin, will be charged with
the day-to-day lobbying and sell-
ing of the industry.

The changes were ushered in by
separate committees, with Cap
Cities Sr. VP Bob King chairing
NAB'’s ‘‘Futures Committee” and
RKO Radio President Dwight
Case chairing a similar RAR
committee.

Other Changes

Also named Senior VP’s at NAB
were George Bartlett (Engineer-

Ken Schanzer

ing), who expects to retire within
a month; Shaun Sheehan (PR):
and Jerry Lansner (NAB Code)
Already in the Sr. VP role are
Erwin Krasnow (Legal) and Jim
Hulbert (Broadcast Department)

New VP’s at NAB include Ron
Irion (Station Services), Dwight
Ellis (Minority and Special Servi-
ces), and Larry Tiermney (Member-
ship).

Completing RAB's Senior VP
lineup are Dick Montesano (Re-
search and Member Services)
Joe Vincent (Local Sales and
Membership), and Howard Braum
(Finance).

NAB Regular Board
Election Results

Winners were Martin Beck,
WBLI/Babylon, NY; Bob Hilker,
WCGC/Belmont, NC; Charlie
“Chuck’” Cooper, WKOR/Stark-
ville, MS; Mike Lareau, WOOD/
Grand Rapids, MI; Bob Thomas,
WJAG/Norfolk, NE; Fred Conger,
KWBW-KHUT/Hutchinson, KS;
Roy Maple, KIML/Gillette, WY :
Cliff Gill, KWVE/San Clemente,
CA. Hilker, Lareau, Thomas, and
Maple are all former NAB Board
members.

People

A former engineer-announcer at
WMON/Montgomery, WV, Jim
McKinney takes over as FCC's
Acting Chief of the Field Operations
Bureau. McKinney had been Dep-
uty Chief since 1974 and before that
Chief of both the FCC's Enforce-
ment Division and Monitoring Sys-
tems Division. He replaces retiring
Chief Phyll Horne.

Terry Banks named Acting
Chief of the FCC's Office of Opin-
ions and Review. The former
Assoc. General Counsel joined the
FCC a year ago from the Equal
Employment Opportunity Com-

mission. He replaces Dave War-
ren, who retired last week after
being at the Commission for close
to 30 years, 25 of which were spent
in O&R.

Broadcasters facing a hearing
may get extra scrutinization be-
cause of the new appointment of
Ed Kuhlman as an Administra-
tive Law Judge. Kuhlman, who's
been at the Dept. of Labor for the
past seven months, spent two years
as an attorney with the Citizens
Communications Center, where
he was very active on behalf of
citizens' groups. From 1966-72 he
was a member of the FCC’s Gen-
eral Counsel’s Office.




Record Mileage

-

MICHAEL  FELIX
JACKSON CAVALIERE
“Oft The Wall” “Only A Lonely

THE BACK PAGE Heart Sees”

Average Move: +3

94Q deb 30 WFOX on
KC101 20-18 WANS-FM add
® WICC 26-24 KENI 38-26

PRO-FM add KBDF 29-27

MICHAEL JACKSON WHYN add KOOK 24-22
Off The Wall (Epic) a"N’g )‘2233 POP/ADULT AIRPLAY/40 # 30
63% of our reporters on it. Moves: Up 81, Same 6, Down 2, IRTP'@RE! NEW & ACTIVE
adds 21 including KVIL, KBEQ, B100, WBEN-FM, WAEB, IRYIVITePP MOST ADDED
Q106, KELP, KEEL, KSTT, KOFM, KLEO, KMJC, KJRB, BV 7RI 9l
KCPX. See Parallels, charts at number 23. KRUX on

WTSN deb 21
WHEB 19-17
13FEA on
K104 27-21
WCIR add
WXIL 22-17
WHHY deb 29
KX104 on

Produced by

] ) g Felix Cavaliere
Produced by Quincy Jones for Quincy Jones Productions

Management and Direction by Weisner/Demann Entertainment Inc. and Joe Jackson
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Washington Report

FCC: At A Glance

Commissioners Balk At
“Frivolous”’ Challenges

When the question of frivolous petitions to deny broadcasters’ li-
censes surfaced at the Commission’s meeting last Thursday (2-28), Com-
missioner Jim Quello expressed outrage. ‘‘We get the most ridiculous
petitions,” Quello said. “We’ve had a petition from a man who's been
convicted of molesting five coeds and from students filing petitions to

deny as part of an exercise for a course.” (One of those petitions from a
college student resulted in KIFM/San Diego losing its license. )

Responding to a question from
Commissioner Tyrone Brown,
Broadcast Bureau Chief Dick Shi-
ben reminded the Commissioners
they had asked to know about all
petitions, frivolous and legitimate.
Now the Commissioners say they
don’t want to be bothered and asked
Shiben to recommend a new proce-
dure for dealing with so-called
“frivolous” petitions. Meanwhile,
Bob Bruce's General Counsel's
Office is reportedly working on a
legal definition of “standing”
which would qualify citizens’
groups.

WHBB Complies With
Logging Rules,
Gets Hit On EEOQ

WHBB/Selma, AL had its license
renewed last week on the condition
that it submit periodic EEO re-
ports. The station had been granted
a short-term renewal in 1978 for
logging violations. The Commission
later reviewed WHBB's record
and found the logging problem
had been corrected, but said the
station wasn’t employing enough
blacks. Out of 16 employees in
1978, four were black, and none

were in the top-four job categories.
The FCC said WHBB had not
tried hard enough to recruit,
train or promote minorities and
required the station to submit
minority hiring goals within 30
days.

Minority Ownership
Policy Affirmed

WDRK/Greenville, OH asked
the Commission to revoke the
policy of giving special considera-
tion to minority applicants, but
the FCC refused last week. The
FCC said it was proper to award
merit for minority ownership
where such ownership would in-
crease diversity in the market.

United Church of Christ
Gets More Deregulation
Files

Acting on a Freedom of Infor-
mation Act request by the United
Church of Christ, the Commis-
sion reviewed 178 documents and
concluded that nine of them con-
tained only factual material and
could be released. The other 169

were interoffice communications
discussing FCC decisions and will
not be made public, the Commis-
sion said.

Gas Crunch No Reason
To Move Main Studio
Saying the security of gas was

making it too hard for employees

to commute to work, KAGY/Port

Sulphur, LA asked the Commis-

sion to let it move its main studio
to Belle Chase, 30 miles closer to
New Orleans. KAGY contended
that numerous employees live in
New Orleans and Belle Chase, and
there is no public transportation to
Port Sulphur. But the Commission
said no, since a move would force
Port Sulphur residents to travel 30
miles to visit the studios of their
only broadcast facility.

P .
——yd

Sales Talk

WTMC/Ocala, FL sold by William Hunter and Sara and Vernon
Annette to Charles Jackson for $1.1 million. Hunter also owns WDOT/
Burlington, VT and is a minority shareholder in WDAT/Daytona Beach,
FL. Broker was Blackburn.

WOHN/Herndon, VA sold by United Communications Corp. to New
York businessman Ernest Peltz for $475,000. Buyer has no other broad-
cast interests. Broker was Keith Horton Co.

Radio ads will increase in the 80's. That prediction came at a pre-
sentation to advertisers and media officials by Ogilvy & Mathers last
week in New York, which cited radio’s flexibility in targeting ads at spe-
cific consumers. RAB President Miles David said afterwards, “It's
interesting from radio’s point of view that one of the agency's 12 recom-
mendations to advertisers for this decade was the suggestion that ad-
vertisers increase their understanding of radio. Radio was the only
medium referred to in this way.”

- > e

- News/Talk

News/Talk Personalities

KTAR Opens “News Trek”

to creativity. “Now when we're talking about the wea-
ther, we can look out at it. Dust storms can’t sneak up
onus any more,” he said.

The staff all had a say in the design. “We wanted to
know what would make their Jobs easier,” Zorn said. ““If
someone needed more working space or better equip-
ment, we got it. We wired the phone lines into the en-
gineers' room so they don't have to be in the control
room if there's a problem with a line. We put the phone
buttons in the middle of the board so the air person can
reach them easily.”

Broadcasting from the new studios began January
14, prior to floods which devastated the area. “If the rains
had hit during the move it really would have been chao-
tic. As it was, we were able to devote full time to helping
Phoenix weather the storm," Zorn said.

“It’s a dream come true,” said KTAR/
Phoenix PD Dave Zorn. “I've had an oppor-
tunity few broadcasters have.” Zorn designed
the station’s new studios, which were formally
dedicated last week. Ray Karpowitz, head of
Pulitzer Broadcasting (KTAR'’s owner), and
KTAR GM Steve Glueck were on hand.

. The studios are fondly referred to by the staff as
“News Trek.”” The outstanding piece of futuristic equip-
ment, according to Zorn, is the “Space Command Mo-
dule,” a screen suspended from the ceiling on which
meteorological data, meter readings, and other informa-
tion appear in digital readouts.

Zorn says outside light in the newsroom is conducive

Esther Peterson, Pres. Carter’s Asst. for Consumer
Affairs, will join WXYZ/Detroit’s consumer expert Jane
Prescott at the Business Law Institute Conference in
that city May 1.

Dick Pomerantz, WSOC/Charlotte, NC talk show
host had a two-hour phone interview show with former
Iranian Prime Minister Shapur Baktiar last month.
Speaking from exile in Paris, Baktiar answered questions
from Pomerantz and Charlotte reporters.

Gov. Jerry Brown (pictured) appeared recently on
WOR/New York with host Sherrye Henry to answer
questions about his presidential campaign. Meanwhile,
another Governor, New Jersey’s Brendan Byrne, hosted
morning drive with WOR’s John Gambling last month.

WIND/Chicago listeners will be able to question can-
didates running for the Senate seat vacated by retiring
Adlai Stevenson III this month. WIND is also running a
series of tax tips prepared by ABC radio correspondent .
Tony Sargent.

Trial lawyer E. Duke McNeil named WIND Sat. 8-
midnight Talk Host. He replaces Lonna Saunders, who
moves to the midnight-5am weekend siot.

Dan Miller, Editor of Crain's Chicago Business
Magazine, began local business reports on WIND last
Monday.

KOA/Denver, which already runs “CBS Mystery
Theater,” premiered “Mutual Radio Theater” this week.
KOA is still looking for a sponsor for its own locally pro-
duced live radio drama, proposed to start on a weekly
basis next fall (R&R 2-22).

Art Flemming joins KMOX/St. Louis on “Total Infor-
mation PM" weekdays from 4-6. Flemming, former host
of CBS Radio’s “‘College Bowl.” will also host various
feature Talk Shows with guest celebrities.

KYW/Philadelphia’s suburban Bureau Chief Jay
Lloyd and Editor Bob Kotowski hosted a 20-part series,

DESIGNER AT WORK — KTAR PD Dave Zorn, who de-
signed new studios with help from staff.

WIRE COPY FINAL SOLUTION — One of Zorn's idess, a
trough for wire copy to fall into, so it doesn‘t pile up in
mounds on the floor getting in everybody's way.

BEAM HIM UP — Myron Drake, Midday News Anchor
who's been with KTAR almost 40 years, sits under “space

command module.*’

“A Veteran's Viewpoint.” Show featured vets from Viet-
nam, World War I and II and even the Spanish-Ameri-
can War.




AMERICA’S FOREMOST SPOKESMEN OF ROCK
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URNEY

ARE PROUD TO ANNOUNCE THEIR FIRST
| SINGLE OF THE ‘80’s

“ANYWAY YOU WANT IT”

NOW PLAYING
ON THESE FINE STATIONS:

ADDED This Week! K104 add And Moving On These Stations: KLUC 28-24
WIFI add 14WK add 96KX 28-24 KEEL on KRQ 30-18
F105 add V100 add WPEZ deb 29 WLAC deb 28 WCIR on
KDWB add 29 WHHY add CHUM deb 29 WVIC deb 39 WXIL on
( WOKY add CK101 add 38 Q105 on KZ93 on KX104 on
PRO-FM add FM99 add KWK 4-2 WISM on WISE on
Q106 add KQWB add KSLQ 85 WNAP 24-21 WFLB on
WKEE add KBDF add KBEQ on WNCI deb 22 KPUR deb 21
WFMF add WVBF add KFRC 24-17 92X on KKXL 29-25
95SGF add KNUS add KIMN on KROY 29-27 WSPT deb 24
wBBQ add WIGY add KUPD 23-20 KCPX on KCBN deb 39
KAUM on KRSP 24-20 KRLC deb 30

“ANYWAY YOU WANTIT” IS ON THE BRAND NEW JOURNEY ALBUM DEPARTURE

FC 36339

¢ ON COLUMBIA RECORDS

MANAGEMENT: HERBIE HERBERT — NIGHTMARE INC., SAN FRANCISCO. CA
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WHAT'S NEW

CONVENIENCE STORE WARS

7-11 Charges Arco
Minimarkets’ Ad Theme

Too Close For Comfort

Atlantic Richfield Co.'s recent foray into the convenience store market
has touched oft cries of “foul” trom the Southland Corp.. owners of the huge
‘7-Eleven” chain. Arco, which began coverting gas stations into “AM/PM
Minimarkets” in January, will introduce a $3.5-4.5 million ad campaign based
around the theme “Just around the corner, all around the clock” within a
month. Southland, which has been using an ad campaign featuring the
phrase, "If it's not around the house, it's just around the corner,” feels the
Arco slogan is just a little too similar to theirs and has asked Arco to alter its ads.

While acknowledging receipt of Southland’s request, Arco is planning to
intro the campaign as scheduled Southland, which values its advertising
highly, upping its ad volume 15 percent last year ($7 million of which went to
radio) and registering an 18 percent gain in profits as a result, has not yet de-
cided whether to pursue the matter further. But whatever the outcome, the
convenience store war is far from over.

Old Grand-Dad’s Vintage Radio Offer

The Old Grand-Dad Distillery
Co.. manufacturers of Kentucky
straight bourbon whiskey, is offer-
ing LP, 8-track or cassette record-
ings of 12 classics from the "Gold-
en Age Of Radio,” at a special re-
duced rate. The offer, advertised
in several national magazines, al-
lows consumers to purchase such
classics as “Gangbusters,” “The
Shadow,” “Fibber McGee & Mol-
ly,” "Fred Allen,” and "The Green
Hornet" for either $2.99 per LP or
$3.99 per tape.

For further information contact
‘The Old Grand-Dad Radio Otffer”
at Nostalgia Lane, Inc.. 200 West
57th St., New York, NY 10019

The All-Day

Cassette

Got a lot on your mind? Get it
all down on the Norwood "XLP4 "
the only cassette recorder that
can record up to 24 hours on one
C-180 cassette. The unit runs at
one-quarter speed and utilizes
four tracks to make the extra
length possible. For further infor-
mation contact Norwood at 3828
S. Main St., Salt Lake City, UT
84115. Cost: $129.95.

Multimedia’s

Profits, Revenues
Up 20% In ’79

Multimedia has reported that year-
end profits for 1979 increased 20
percent to $18.7 million, up from
$15.6 million in the year previous.
Year-end revenues rose 21 percent to
$133.4 million, up from $110.6 mil-
lion in 1978.

Fourth quarter profits for the broad-
casting-publishing firm climbed 15
percent to $5.5 million, up from $4.8
million for the equivalent period of
1978, while fourth quarter revenues
rose 21 percent to $38.2 million, up
from $31.5 million in the year previous.

“Black Music America” Air Special Upcoming

‘Black Music America,” a six-hour
radio special tracing the history of
black music in America from gospel,

blues and ragtime to rock 'n’ roll, jazz
and disco, will be aired on about 100
Black-formatted radio stations across
the country on behalf of the United
Negro College Fund. Cohosted by
noted singer Lou Rawls and televi-
sion personality Don Cornelius, the
air special mixes the works of black

For people who care about sound

PRESERVATION AND
RESTORATION OF
SOUND RECORDINGS
First book ever written on pro-
fessional care and maintenance
of sound collections—records,
tapes and cyvlinders. DiIscusses re-

artists with background on the per-
formers and station breaks for local
phone pledge fund-raising activities.
The special was produced by a grant
from the Anheuser-Busch Com-
panies Inc.. and will be supported
with display materials and marketing
efforts supplied by the brewery

Lin Posts Record 4th

AIM TO INCREASE RADIO AD DOLLARS

Voter Registration
PSA’s Awvailable

The failure of 18-34 year olds to register to vote in primaries means fewer
political campaign dollars for radio, according to a McGavren-Guild sam.
pling of political media advisors who purchase campaign time. Therefore, in
an attempt to increase radio’s advertising dollars in 1980, Mc-Gavren-Guild
commissioned New York-based communications expert Tony Swartz to pro
duce three 30-second public service announcements, *11% Mayor,” “Elected
Officlals,” and "Put On.”

The spots are designed to increase voter registration among this key radio
demographic and have been given to all McGavren-Guild stations. They are
available (free) to all other radio stations as well by writing to Ralph Guild,
President, McGavren-Guild 154 East 46th Street, New York, NY 10017

SALES BEST BET FOR BEGINNERS

IRTS Survey Finds College

Broadcast Training Unrealistic

A recent survey conducted by the International Radio and Televi-
sion Society concerning station hiring patterns criticized college broad-
casting courses as being overly concerned with theoretical aspects of
broadcasting at the expense of writing (and other communications skills)
and on-air training. The survey, results of which were revealed at a recent
IRTS seminar for broadcasters and educators held at Glen Cove, NY, found
that only one-third of the 136 radio station managers responding claimed
to look outside the station to fill openings and that’all but 21 percent of
these sought experienced people to fill the positions.

In addition, the survey reported that the average number of people
hired by these stations over the past several years was five, with public |
broadcasting facilities hiring far more than the average. Sales, the area |
with the fewest applicants, was the field with the greatest number of open- |
ings, while positions such as production engineering, copy/promotion, traf-
fic, and programming department jobs were the least likely to have open-
ings. News was the department most glutted with applicants. ’

RADIO VS. NEWSPAPERS

497% More Time
Spent Listening

The Radio Advertising Bureau
has compiled a 16-page booklet of
data documenting how “Radio De-
livers More Than Newspapers.” For
example, adults spend 497 percent
more time listening to the radio than
reading newspapers

when placed head-to-head with news-
papers (given equal ad budgets). For
turther information, contact the RAB
at 485 Lexington Ave, New York
NY 10017, (212) 599-6666.

Additional RAB findings include
statistics showing that the number of
radio sets in operation has increased
by 114.8 million over the past eight
years, while newspaper circulation
has remained virtually unchanged;
that radio reaches 15.1 percent more
people perday (and 11 percent more
people per week) than newspapers

Execs Want
More Than

Before

When thinking about changing

cording meadia, improved sound
reproguction technology, stor-
age, repar and restoration. LIsts
manufacturers, suppliers, major
sound archives A must for all

Serious collectors, sound libraries
$8.95/150 pages/lilustratea
qQuality paperback

Senda $8 95 to

American Assoclation for
State and Local Mistory
1400 E:ignth Avenue, South

Suite 204 ' I.

Nasnhville, Tennessee 37203 ’

Qtr. Year-End Results

Lin Broadcasting Corp. has announced record profits and revenues for its
fiscal year and fourth quarter ended December 31. Year-end net earnings for
the firm rose 17 percent during 1979 to $13.5 million, up from $11.5 million
in the year previous, while revenues increased 13 percent to $57.9 million
from $51 .2 million in 1978

Fourth quarter profits climbed eight percent to $4.1 million, up from $3.8
million for the year before, while fourth quarter sales gained 12 percent to
$16.7 million from $14.9 million in the equivalent period of 1978.

and that radio’s average daily reach
has increased 11 percent since 1970
while newspapers’ average daily
reach has declined nine percent dur-
ing this same period

Furthermore, the RAB's data sup-
ports claims such as radio reaches
more upscale ($20,0004+ annual in-
come) consumers, almost doubles
figures for newspapers as the first
news source of the morning, and de-
livers greater reach and frequency

jobs, executives are asking for
substantially higher pay raises
than in previous years, according
to a recent survey of chief execu-
tives conducted by New York-based
Russell Reynolds Associates Inc.
Half of the executives responding
claimed compensation raise re-
quests currently ranged from 21
percent to 30 percent, as opposed
to 11 percent to 20 percent a year
ago




On television, in print, outdoors, and in the imaginations of your
listeners.

This promotional campaign for rock/AOR stations is available now
in selected markets. Your 30 -second and 10-second TV spots are
fully customized, along with any other media production. you need.

For information on exclusive licensing in your market, and a demo
video cassette, contact Vallery Kountze, Marketing Director,

Future Media Corporation, collect at (213! 392-8348. 77; ;@

1980 F.M.C.
LR o
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“TAKE OUT SOME INSURANCE ON ME BABY"

Pink Floyd
Invests In Lloyd’s

Although many of the 18,500 members of noted insur-
ance firm Lloyd’s of London are descendants of the original
merchants and shippers who underwrote risk on maritime
trade when the company was first established 300 years ago,
nowadays almost all of Lloyd’s members are absentee under-
writers, drawn by the likely possibility of making 100 per-
cent or more on their working capital per year. Among the
current number of absentee investors are rock group Pink
Floyd. tennis star Virginia Wade, transatlantic alr-tare
shaver Sir Freddie A. Laker, and former Ilinois governor
Richard Ogilvie.

However, not just anyone can become a member of
Lloyd’s. Because, in order to join, a member must accept un-
limited personal liability for a!l claims against his share of
any risk his syndicate underwrites. Furthermore, prospects
must prove they have unencumbered capital of at least
$230,000 ($270,000 for Americans), a hefty lump sum even
for big rock groups. And although the potential for profit is
as attractive as ever, several maritime disasters lost satellites,
bankruptcy-threatened computer-leasing firms, and a lack of
strong internal controls — have left the venerable firm faced
with a variety of financial troubles, including increased com-
petition from corporate-funded U.S. insurance companies.

ATI Intros ‘“MicroAmp Series”

ATI has recently introduced the “MicroAmp Series,” a
line of compact, high performance stereo turntable, dual
microphone, and dual line amplifiers. All units in the series
utilize an integrated amplifier designed especially for audio
applications, resulting in high output with low noise and
minimum harmonic and TIM distortion.

All models in the "MicroAmp Series” are available in
three output configurations: transformer output models, for
optimum protection in high RF environments; differential out-
put models, featuring lowest distortion and widest frequency
response; and single-ended output models, which offer the
greatest economy. Additional "MicroAmp Series” features in-

clude dual concentric gain controls, allowing use in either
stereo or dual mono modes; self-contained shielded power
supplies, and compact packaging that enables the units to be
desk-mounted, stacked, or single or two-abreast rack-mounted
in 1% inches.

For further information contact ATl at 328 W. Maple
Ave., Horsham, PA, (215) 443-0330.

TWO TUNES ON ONE SIDE

Axe’s Wax A
Double Grooved Disc

A double-grooved 12-inch disc has been produced on
behalt of MCA/Curb recording group Axe. The promotional-
only item contains two songs, "Living On The Edge” and "1
Can't Help Mysell,” on the same side of the record, using
different grooves and heard on alternate playings.

While the concept has historical antecedents, including
12-inch foreign pressings of M's “Pop Muzik” from last year
and a Knickerbockers/Lloyd Thaxton collaboration from the
mid-Sixties, the Axe waxing could give new meaning to the
term "splitting airplay.”

PRO:MOTIONS

Blackburn Upped To VP/GM
CBS-Nashville; Sherrill Signs

Production Pact
Rick Blackburn has been promoted to Vice President and
| General Manager of CBS Records-Nashville and Billy Sher-
rill: currently Vice President and Executive Producer at the
| label's Nashville operations. has launched a production ar-
| rangement with CBS Records.

In his new position, Blackburn will be responsible for all
marketing and A&R activities at the CBS Nashville offices.
Beginning his career as a radio personality in Cincinnati,
| Blackburn joined CBS Records as Midwest Regional Sales
Manager in 1966, becoming Director of Merchandising for
Epic and Associated Labels in 1968 and named Director of
National Prometion for Epic in 1969. Following a brief tenure
as VP/GM for Ode Records in 1970. he returned to Epic as
National Sales Director that same vear. In 1974, Blackburn
joined Monument Records as VP/GM. returning to CBS as
Vice President of Marketing for the Nashville operation in 1976.

Sherrill, a 17-year veteran of the lahel. began as a pro-
ducer. becoming Executive Producer it 1966. In 1967. he was
promoted to Director of A&R for Epic-Nashville. assuming the
director of A&R's duties for Columbia-Nashville the following

year. He became Vice President of Nashville A&R for CBS
[ Recordsin 1972.

Under the terms of his new production pact. Sherrill will
sign and produce new artists for CBS Records under his own
production logo. the name of which will be announced shortly.
He will continue to serve in his present post as well.

Burnstein Named VP/Mktg., Promo At

Contemporary Communications

Cliff Burnstein has been named Vice President of Market-
ing and Promotion for the Contemporary Communications
Corporation. Prior to his joining Contemporary Communica-
tions Corp.. Burnstein spent six years at Phonngram/M..rpury
Records. serving as Director of A&R as well as Director of
National Album Promotion.

Sayles Named VP At John Parker
l Promo & Mktg.

Roger Sayles has been named Vice President at John
Parker Promotion and Marketing, an Atlanta-based inde-
pendent promotion firm. Most recently affiliated with Infinity
Records. Sayles previously did Southeastern promotion for
ABC and Mercury Records, having begun his industry career
in radio. which included a three-year stint as Music Director at
WDLP/Panama City. FL. He will be based at the firm's of-
fices a1 6445 Powers Ferry Rd.. Suite 205. Atlanta. GA 30339,
1404) 953-0077.

Gold Named OM At

Noww Music Prods.

Jay Gold has been named Operations Manager at Noww
Music Productions Inc., a newly-formed firm headquartered
in Vancouver. Gold most recently served as National Promo-
tion and Marketing Director for Mushroom Records-Canada
for the past three years. having previously been affiliated with
CBS Records-Canada. Earl Noble, who also serves as Pre-
sident of Nova Lumber Co. Ltd.. will be General Manager of
the firm. which will be located at 200 Bridge St.. North Van-
couver. B.C.. (604) 9291262,

Rauls, Williams Form

Production Firm

Phillip Rauls and J.R. Williams have announced the
formation of Rauls/Williams Productions Inc. and Big
Kahuna Music BMI. Operating as an adjunct of these firms
will be Phillip Rauls Promotions. an independent promo-
tion firm serving Memphis area radio stations.

Rauls. whose industry background includes affiliations
with Atlantic Records, East/Memphis Music Puhlishing,
and 20th Century-Fox Records. will supervise promotion for
the firms. while Williams will act as producer/engineer. Rauls/
Williams Productions will be located at 663 Watson. Memphis,
TN 38111, (901) 454-9760.
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J.R. Williams (left) and Phillip Rauls

Friedman Upped To Principal Partner
At Solters & Roskin

Monroe Friedman has been named a principal partner at
Solters & Roskin Inc. The public relations firm will hence-
forth be known as Solters/Roskin/Fricdman Inc. A nine-
year veteran of the firm. Friedman has headed the company s
West Coast operations for the past five years. Prior to joining
Solters & Roskin. he served as an executive at Columbia Pic-
tures. 20th Century-Fox, Paramount Pictures and Univer-
sal. He will continue to operate out of the public relations firm’s
Los Angeles offices.

|

Keogh Named Dir./Nat’l Secondary

Promo at Bearsville
Kevin Keogh has been named Director of National Se-
condary Promotion for Bearsville Records. Keogh, who most
recently held the same position at Casablanca, previously served
as Midwest Promotion Director at ABC Records, having earl-
ier done Eastern promotion at Chelsea Records. He will be

based at the Warner Bros. offices in Burbank. '

Starfleet, Multivision Join Forces; l

Enter A/V Production

Starfleet Productions Inc., the Boston-based producer of {
live stereo broadcasts and live recording services. and Multivi-
sion Inc., a video firm located in Canton, MA, have an- |
nounced their intention to join forces to produce audio/video |
projects, such as live concert programs. |

Conway Appointed Pres.
Of Sunstorm Mgt. Consulting

Ed Conway has been appointed President of Sunstorm l
Management Consulting, a division of Sunstorm Entertain- |
ment Services Inc. Conway most recently served as Financial |
Director of Scott/Sunstorm Recording Studios, having pre- |
viously served as Vice President of Finance at Casablanca Rec- |
ord and FilmWorks. Prior to his joining Casablanca. Conway
was affiliated with ABC Records and MCA Inc. Sunstorm
Management Consulting offices will be based in West Holly-
wood. CA. (2131 658-5090.

Cullen, Wright & Louis
Named To Aries II Staff

Bob Cullen. Don Wright, and Joe Louis have been named
to the positions of Executive Vice President. National Promotion
Manager. and Vice President/National Sales Manager. respec-
tively. at Aries 11 Records.

Gold Upped To VP/Dir./Radio Sales
At Westwood One

Judy Gold has been promoted to the newly-created posi-
tion of Vice President and Director of Radio Stations Sales at
Westwood One. Ms. Gold had directed the firm's radio sta-
tions sales department since 1978, having previously been asso-
ciated with the J. Walter Thompson advertising agency.

|
1
|

Tolle Forms Indie Promo Firm

Don Tolle has announced the formation of the Don Tolle
Promotion Network, an independent promotion firm based in
Atlanta. Tolle. who formerly held the post of Southern Regional

Promotion Director at A&M Records, can be reached at (404}
451-2033.
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The Gannett Radio Division means business! The Radio Division of
the Gannett Broadcast Group is always looking for talented, dedi-
cated, experienced professionals to join in building one of the most
dynamic radio groups in the country. We'd like to hear from you if
you are now an:

Operations Manager

Program Director

News Director

News Person

Music Personality

Sportscaster (Reporter or Play by Play)
Music Director

Promotion Director

Public Affairs Coordinator

Send your tape and resume today to:
Jay Cook

National Program Director

Gannett Radio Division

3180 University Avenue

San Diego, CA 92104

(E.O.E. M-F)

Gannett

KIIS-AM & FM, Los Angeles WWWE/WDOK, Cleveland WVON/WGCI, Chicago
KSD/KCFM, St. Louis WCZY-AM & FM, Detroit KSDO/KEZL, San Diego
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RadioOn TV:

Getting Your Money’s Worth

Doubleday Broadcasting President Gary Stevens, veteran of expensive TV cam
paigns for radio stations (most recently KWK/St. Louis), has some eye-opening things
to say about TV costs and the importance of placement for your spots .
to consider before planning your own campaign.

TV Costs And Placements:
The Harsh Reality

useful points

Gary Stevens

Doubleday Broadcasting

Gary Stevens, President of
Doubleday Broadcasting,
Minneapolis, recently put KWK/

St. Louis into the ARB Hall-of-Fame
with his huge startup campaign. It
was successful, and TV advertising
was an important part of the
success, as | learned in talking with
him.

“What we do is we decide
what the problem is and then
we say, ‘Well, what do we have to
do to solve the problem?’ In terms
of usage of television we’'ll say,
'How many GRP’s (Gross Rating
Points) do we need? Where should
it be? How many spots should we
have; what's the concept? We then
put a price on it and see if we can
live with it. A lot of people say,
‘Let’s take a $30,000 schedule and
go from there.’ We don’t do that. If
you're going todo it, do it right. In
my mind the way to do it right is to
figure what would it take optimum,
then make your revisions
accordingly. Our attitude is that you
can buy anywhere from 200 to 350
GRP’s of television in your primary
demographic. I'd say the right thing
IS somewhere in there, but television
is hard to buy, especially in the fall,
because it's based on estimates.
And the estimates are what they
think those shows will do.

“"KWK was a startup situation,
so we had to get them over
there. Of course, you have to start
with the assumption that your
programming is correct, then you
assume if you build cume, that’'s all
you have to do, the rest of it should
be automatic.”

TV Complications

Stevens continues, | have

an essential problem with
television in that | think it's too

expensive. | don't think there is a
radio station around that can afford
a proper long-term extended
campaign. We use it to blitz, then
we get out. Our original KWK
commercial was, ‘First we gave you
KWK, you told us you liked it — we
listened to you — you told us it
could be better if we gave you
stereo, now try it here,” and we
plugged the fact that there was
now AM and FM. It was computer
animation and it was lightning
bolts, kind of a cosmic universe,
stars and stuff, and the KWK call
letters appeared from the background
by computer animation, then the
dial positions, first AM then FM,
and the motion was all tied to the
announcer’s pitch. Then we tied in
the fact that we were giving away

a bunch of money as well, as an
inducement to have it on.”

Gary feels that, as natural

competitors, radio and TV can
sometimes suffer from that
competition. “The television people
dangle it in front of you. Basically,
you’'re competitive to these people,
so they really don’t want you. The
outdoor guy is the only guy who
says | will give you the cornerof . . .,
and you will have that for 60 days.
He, at least, tells you where you're
going to be, and you have the
option to answer, ‘| don’t want that;
I want to be over there.” TV guy
says it's $3000 for a spot in ‘Mork &
Mindy,” but for $1800 I've gota
rotator that runs sometime during
the primetime. And you say, well
that's great, the ABC lineup is good
all night, only you get stuck in at
10:59. / used to buy these fringe
things to try to get the ‘Tonight
Show’ and they’d give me “Dial-A-
Prayer.’ I'd go on between Carson
and the ‘Star Spangled Banner.’
And they do it on purpose.

Committing
The Bucks

“We ran that campaign in St.

Louis, which was about 260
GRP’s a week, and the comment
was they had never seen a blitz like
that. That's $80,000 right there over
four weeks. We are the most
aggressive users of TV when
compared to the competition we
are up against. Most people who
run it don’t understand how to use
it. They run bad spots, they run 10-
second spots which get preempted
all the time — it has nothing to do
with rates, it has to do with
placement — they rely on trade and
get preempted. There’s only one
way to use television . . . .commit
$50,000 to $100,000, pay $10,000 for
a good spot, and buy everything
you want and buy fixed position.
Goinand doitright. And | haven’t
seen anybody use it correctly. |
don’t think anybody does because
it gets so cost-prohibitive. And the
larger the market the worse itis. In
Denver, we're paying something
like $80 a point. Trust me when |

tell you that’s insanity. We pay 60 to
70 dollars a point in the other
markets, which are larger.

“| travel all over all the time,
New York, L.A., Dallas,
Chicago. And | don‘t see radio
using television properly. And |
think that’s because radio people
don’tunderstand television. See,
we're into frequency to begin with.
We tend to look at it and say, ‘What
the hell is going on here? We spend
$12,000 and we get three spots.’
But those three spots can be
devastating: ‘Monday Night
Football,” 'Mork & Mindy’ and ‘60
Minutes,’ or something like that.
Now you can talk to a /ot of people.”

A,

———
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* Just when the
“You can’t do

First they said you couldn’t become the #1
music station in St. Louis in one book. We
did. When we came up with a 9.2 share last
Apr/May, people said that’s all you could
possibly do. Only it wasn’t...In fact,
KWK /WWWK is now up to an 11 share and
still growing. Wherever you find Doubleday

KHOW AM/FM
Denver

KDWB AM/FM*
Minneapolis/St. Paul

you'll find a winner. Qur KDWB AM &FMin
the Twin Cities is a music station leader. And
KHOWin Denverhas been tops in the market
for years...Doubleday does it better!

‘hDOUBLEDAY BROADCASTING

KWK/ WWWK"*
St. Louis

Total Pers, 12+ MSA/AQH Mon-Sun 6AM-MID Arbitron, St. Louls Mo, Oct/Nov ‘79 Subject to Limitations Stated by Arbitron

**KDWB-FM/Richfield, MN —-WWWK-FM/Granite City/St. Louls

said,

etter..”
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WIiFil deb 30
CHUM deb 28
CKGM deb 29
924Q 8-5
KDWB 25-23
KFRC add
B100 deb 29
KJR on

WPST 31-27

PRO-FM 17-13

JB105 add
Q106 on
WKEE add

KRSP add
KRUX on
WLBZ 29-25
WIGY 23-17
WFBG add
WAAY on
WHHY add
WERC add
WFOX deb 30
WSEZ deb 36
WISE on
WFLB on
WANS-FM on

KXX106 24-22 WROV on

Y103 deb 38
BJ105 on
WRIJZ add
KZ93 on
KHJon
KERN on
KROY add
KJRB 15-14
KCPX on

CK101 19-15
FM99 on
KPUR add
WSPT add
WGBF add
KQDIlon
KFXD deb 27
KRLC 26-22
KBIM add

Produced by Chris Thomas
on Sire Records

.~ STREET TALK.
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KRBE/Houston has a new PD. Roger
W. Garrett, who was Assistant PD under Clay
Gish, was promoted by GM Bob Fauser. Roger
will remain on his 3-6pm airshift for the time be-
ing.

Tony Mann has exited WFIL/Philadel-
phia, leaving a staff opening in the 10am-1pm
slot.

East Coast Street Talk has it that Tom
Cossie of Record Logic is about to sign a new
label deal.

After 314 years as PD of KVI-FM(now

| KPLZ)/Seattle, Frank Colbourn has left the

station and is looking. Frank can be reached at

(200) 641-1620.
Bob Elliot has joined the Burkhart/ADb-

’ rams/Michaels/Douglas and Associates firm

in Atlanta. Bob, who came from WLCS/Baton
Rouge (a Burkhart client station), will deal
with all formats except Superstars.

As if the rains weren’t enough, all of L.A.
radio was saddened by the announcement of
Jan Basham’s retirement from A&M Records.
Jan, who has been in the record business for 15
years, the last 74 with A&M in L.A., is head-
ing north with her husband to settle in Atasca-
dero. Jan handpicked her replacement at A&M,
Brad Cramer, formerly of Epic. While we're
glad to have Brad back, we'll all miss Jan a lot.

—————— =

There aren’t any lenses in the eyeglasses
anymore, but the wristwatch still keeps
time. Sheriff Gerald Allen, who was a
part of the Cerro Gordo County, lowa in-
vestigation of the February 3, 1959 plane
crash that killed Buddy Holly and J.P.
(Big Bopper) Richardson, recently dis-
covered the glasses and watch in a mis-
placed envelope in a storage vault. The
glasses were Holly's and the timepiece be-
longed to Richardson, and even though
both items would be worth a lot to collec-
tors, Allen has sent the artifacts to relatives
of the late singers.

Ed Greene is back programming a Denver
radio station. The former KIMN-FM PD, who
left radio for a TV career on KMGH-TV/Den-

ver, is the new PD for KTLK. He will remain
| on TV in addition to his KTLK programming
chores.

| -
IT'S A MIGHTY HARD LIFE ON THE ROAD — Dr. Hook was making a fast tour of Japan (no performing, but

——

You Wanna Talk
To Deborah Harry?

Remember the ad that Chrysalis Rec-
[ ords ran in R&R last week (R&R 2-29)
inside PPage 1?7 You know, the one that en-
couraged all us industry types to call a Los
Angeles number and talk to Deborah
Harry? Well, it seems as though more
than a few radio stations gave the num-
ber out to their listeners on the air!

That's right, by the weekend, the spe-
cial “Call Me"” number had been dialed
up from places like Bangor, ME and Port
Arthur, TX. Callers were asked to leave
their names and addresses in a tape mess-
age by Blondie lead singer Deborah Har-
ry. and according to Chrysalis, “‘a hell of a
lot of "'em did!™

The number has now been retired from
service and Chrysalis will be sending a lit-
tle “goodie” to each and every caller. Talk
about your instant weekend promotions
. . . this one worked almost too well.

Philips & Wall have signed an exclusive
contract with KSLQ/St. Louis, and will con-
tinue to do mornings for new PD Kevin Meth-
eny. Tony Stone has‘joined KSLQ as Assistant
PD and 6-10pm jock. Kevin Metheny is cur-
rently PM drive while the station searches for a
permanent replacement in that shift. Interested
parties should contact Kevin at KSLQ.

John Long's new consultation firm, John
Long Enterprises, has announced a two-day
seminar scheduled for April 4 and 5 in Atlanta
called *“The Art Of Programming.” John as-
sured us, *‘this is no convention . . . it's a learn-
ing workshop."” Hf you want to know more about
cost and registration, call John at (404) 977-765).

Congratulations to Charlie & Cherie Tuna
on the birth of their son Bryan Joseph, who
arrived March 1 in Los Angeles. The proud
father, morning man at KHTZ/Los Angeles,
celebrated the joyous occasion by missing his
Monday morning show (3-3) in order to bail out
his rain-soaked home, while mother and child
rested in the hospital.

While KSAN/San Francisco still has no
PD, it has a new MD. Kate Hayes will assume
the music duties in addition to her regular KSAN
airshift.

plenty of promo) when they were invited to visit the secluded sumo wrestler training camp near Tokyo. The
camp, seldom open to outsiders, is run by Japan's former Grand Champion wrestler. Well, we've seen Ray and
Dennis of Or. Hook do just about anything for a little good publicity (these guys love to visit radio stations),
but we've never seen anything quite like this. Ray (complete with eye patch and everpresent hat) and Dennis got
a bit of a first-hand demonstration from the camp’s top wrestler. Let's hope the pair don‘t try any similar
demonstrations when they begin visiting stations back here again.

(A
S

certain dates

THE ELECTRIC WEENIE, RADIO'S NUMBER 1
GAG SHEEY GETS LETTERS . . .

DON BERNS, WTAE . .. “Sometimes wish you would be more topical around

July 4, Labor Day, Gary Owens' Birthday

but alt in

&

SIRE
Promoted and Marketed by Warner Bros. Records

P.O. Box 25-866 all, Weenie is excellent fill-in and primary material for my show

Honolulu, Hawaii 96825

(808) 395-9600 Jocks...write today for free samples.




BORROWED TIME

AM 2228

IN THIS AGE OF UNCERTAINTY, ONE THING
IS FOR CERTAIN, “BORROWED TIME” (g
IS A HIT SINGLE FROM STYX. =

“Borrowed Time”...The new single from Cérnerstone s-ﬂ
Inflation Proof Music from Styx. On A&M Records & Tapes. Produced by Styx.

© 1980 A&M Records. Inc. All Rights Reserved.




Resea rch

“The bottom line area of concern is
that should there be major areas of
revision, would they be utilized in the
all-important A/M "80 sweep?”

New Edit Rules Coming

Just when you learn all the answers. they
change all the questions. That is how some broad-
casters may react when they learn that Arbitron
and the RAB Goals Committee are working on re-
vising and streamlining the edit procedure manual.
There is no doubt that the edit procedures for
dealing with the handling of the approximately
250.000 diaries that come in each year for radio
can stand improvement. The crucial questions
here are twofold — when will the changes take
place. and what rules are being changed or stream-
lined?

Edit Rule History

In late 1976-carly 1977, the first edit proce-
dure manual was compiled by the Radio Depart-
ment in Beltsville. This document was an attempt
to codify the various procedures used to process
the radio diaries through the steps needed to pro-
duce the ratings books. In mid-1978 the manual
was revised and streamlined, in an attempt to
clarify some conflicting rules and ceal with situa-
tions not previously covered in the earlier version.
During the latter part of 1978, the RAB Goals
prople began a series of meetings with Arbitron
executives — a series of contacts which continues
to this day — in hopes of giving Arbitron some in-
put for improvement of the company's operations.
It was during one of these RAB-Arbitron sessions
late last year that Arbitron made a commitment
to the RAB Goals Subcommittee on Procedures
that the edit manual would again be revised.

Timetable For The Change

While it is laudable for the industry to work
with Arbitron toward the goal of improving such
vital areas as the rules used to produce radio esti-
mates, it is also important to keep in mind the
timing of the implementation of such changes.
When last communicated to this writer, the Arbi-
tron plan was to get the new edit procedures to
the RAB committee for review at a March 18 meet-
ing. According to Arbitron Radio VP/GCM Rick
Aurichio, the first several phases of the revisions
have been sent to the RAB. These first sections

deal with the following areas:

Diary usability — what causes a diarv to remain in-tab and
what might cause a diary to be thrown qut

Time sequence — how praperly to put the respondent’s en-
tries in the logical time sequence order. and how to deal with
AM/PM problems (such as 12 going to midnight or noon).

Slogun/irequency crediting — how generally to handle en
tries which are recorded to slogans or dial positions
Aurichio stated that other sections of revisions
or changes may be on the way.

The bottom line area of concern in all this
effort is that should there be major areas of re-
vision, or new rules implemented, would they be
utilized in the all-important A/M '80 sweep? In
other words, will the RAB and Arbitron have time
to peruse the revisions and/or new rules, make any
changes necessary, then publicize the new mater-
ial in time for you, the broadcaster, to understand
and adjust to the new ballgame? Civen that in the
Extended Measurement markets the spring survey
began last weck, it will be interesting to see how
Arbitron plans.to phase in the new procedures.

Broadcaster Input Still Welcome

According to Rick Aurichio, there is still time
for broadcasters to register their input on any pos-
sible edit rule revisions or changes. There are sev-
eral areas where such input can have a significant
affect on the numbers in your report. These areas
deal mainly with entries to what may appear to be
two stations, such as “WXXX 101, when WXXX
is at 95 on the FM dial and another station is at
101.

Slogan/Dial Position Problems

In the past, in cases where the respondent re-
corded call letters and another piece of identitying
information (such as dial position, slogan, D]
name, etc.) call letters usually took precedence.
Lately. however, Arbitron has been splitting cre-
dit in some of these cases. In the case of “WXXX
1017 where WXXX is not around 101 on the dial,
the credit is split between the stations. However,
in some cases, call letters still take precedence,
and this area may bear some revision. For ex-
ample, what happens if there are two stations at
101, one of which also happens to match the calls
recorded? Since the calls and frequency slogan
match, Arbitron currently looks no further and
credits the entire entry to the station which had
the calls recorded. But if there are two stations
using the 101 slogan, perhaps some thought ought
to be given to handling this type of entry differently.

What if a person records calls and a sports
team or personality’s name, and the call letters
don’t match the other piece of information? Cur-
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Week In _Review

Slogan Confusion Problems Affect J/F

Detroit Book
Station identification problems in the Detroit
market may have an impact on the quality of
estimates for the J/F book. Arbitron has dis-
covered that several diarykeepers have
recorded in their diaries entries to "“Tower
95." Confusion exists since WTWR uses the
slogan “Tower 92" and WM]C uses the slo-
gan “Magic 95.”" Same situation cropped up
in O/N '79 book, and time spans were split by
Arbitron equally between the two stations. Ar-
bitron Policies and Precedures Manager Lynn
Turner told R&R that Arbitron may institute
a new policy — calling back the respondents
who entered “Tower 95" and using the call-
back responses to develop a ratio for credit-
ing to just one of the stations any “Tower 95™
entries which might crop up in the future.
Evidently, for the J/F '80 book Turner's feel-
ing is that the entries to “Tower 95" should
still be split.

Arbitron Account Executives Shift
Arbitron has seen some gains and losses in its
ranks of account executives, necessitating some
shifts within the sales corps. Ray Gardella,
former manager of the Dallas Arbitron office
has left the company to join NBC. Gary Dona-
hue, formerly an AE in the Chicago sales office,
has been moved to Dallas to fill the void left
by Gardella’s departure. Joan Schwartz, for-
merly a Client Service Representative in the
Atlanta Arbitron office, has been promoted to
AE and moved to Chicago to replace Donahue.
Finally, Barbara Graff, an AE with WOR has
been added to the New York office as an ac-
count exec on the Advertiser/Agency sales staff.

Mare Guild Promoted At McGavren-Guild

Marc Guild, who recently served as Research
Manager for the non-wired McGavren-Guild
radio network, has been promoted to Director
of Network Research. In this new capacity
Guild will manage all network operations.

Q&A

| Julian Breen, National Program Director for the Greater Media group, asked R&R, recently,
l “Why doesn’t Arbitron allow more time for a broadcaster to return the pre-survey facility form

package?”

is due at Beltsville.

|
{ might be higher than the current 50% figure.

Julian, like many broadcasters, was concerned that his stations would be unable to receive.
fill out correctly, and return in time the necessary survey paperwork. Often broadcasters com-
plain that they get the package from Arbitron just a few days before the return of that package

Arbitron needs the information asked for in the facility form package in order to build
proper files for processing of each survey. This file-building takes time, which is why the paper-
work has to be in to Beltsville well before the start of the particular survey. However, in order
for broadcasters to properly fill out, check, and mail back the forms, perhaps Arbitron will
develop a time frame which will allow broadcasters -
want to review each station’s input before sending all the material to Beltsville — a more com-
fortable period of time in which to deal with this vital aspect of the survey. Perhaps if Arbitron
did allow more time for the processing, by stations, of this chore, the return rate of the packages

especially group broadcasters who

e 2]

rently the calls take precedence, and the station
which carries the sports event or airs the D] loses
out. Some thought could be given to splitting this
type of entry.

Make Changes Effective For O/N ’80

In the preceding paragraphs I've given you
just a few examples of crucial, difficult edit deci-
sions. Because these types of decisions are so vital
to processing of radio ratings, I'd suggest the
following steps:

Arbitron should announce at the March 18
meeting what areas are under revision., and the
possible revisions being considered.

Broadcasters should be given time to make
suggestions or react to the proposals.

Arbitron should announce the final changes
and/or revisions in time for planning for the fall
sweep later this year. This would probably mean
that the loose ends would need to be tied up by
midsummer, since the fall Extended Measurement
sweep starts September 4.

Arbitron and the RAB are to be lauded for
making changes and revisions in the complicated
area of edit rules. Let's just see that the new pro-
cedures are developed with full broadcaster input
and are not implemented in a time frame that
won't allow you, the radio broadcaster, to take
into account the changes in your planning for up-

coming sweeps.
by Jhan Hiber




Paul Davis

Is Back

and Brilliant

With

His New Album %

293 30-25

94Q 22-15
WLCY add
CKLW add
KDWB add 28
WFBR deb 29
Q106 add
KXX106 30-26
WSGN add
WAPE deb 29
WLAC add
WRJZ deb 29

WAYS 34-32
WRVQ add
KWEN deb 39
WISM add
WNAP add 30
WOW add
KJRB add
KCPX add
13FEA add
WXIL add
WHHY deb 30
WERC deb 25
WFOX deb 29

i

KJR deb 25 (STRONG PHONES)

Qané
t,)-"ﬁ"""
.

Featuring

the Already Hot
New Single

“Do nght”

WCGQ deb 27
WSEZ 36-30
WISE add
WFLB add
WANS-FM deb 23
CK101 38-32
KWIC add
KPUR add
KKRC 33-26
WROK add 30
KBDF deb 30
KBOZ add
KOOK add
KRLC 27-24

WKEE on
95SGF on
WBBQ on
KTAC on
WCIR on
WAAY on
FM99 on
KFYR on
KKLS on
KENIon
KQDI on
KBIM on

DISTRIBUTED BY CBS RECORDS
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FIRST-EVER ON AM BAND

Radio Moscow
Beams Into Florida

Radio Moscow's English lan-
guage broadcasts were picked up
on AM in the U.S. for the first time
last week. Beginning at 3:30pm
Tuesday (2-26) and continuing
through 9:00am Wednesday (2-27),
CMCA/Las Vegus, Cuba, broad-
casting at 600 kHz on the AM band,
relayed a combination of news,
propaganda, music and Moscow
weather reports, all of which could
be heard throughout most of Flori-
da, according to FCC Field Opera-
tions Bureau Chief James McKin-
ney

The FCC began monitoring the
broadcasts following interference
complaints from WSNY/Jackson-
ville, which shares the 600 kHz
frequency, but McKinney said
that he had not determined whe-
ther the Cuban-relayed transmis-
sions were in violation of hemis-
pheric agreements that limit the

frequencies used by stations close
to intemational borders. McKinney
also mentioned several unusual
factors connected with the broad-
casts, such as the station's fail-
ure to identify itself as a local
Cuban station, billing itself at var-
ious times as the ‘“Radio Moscow
World Service,” the *“Voice Of
Cuba,” and, simply, ‘“Radio Mos-
cow.”

While McKinney noted that U.S.
listeners are regularly exposed to
Spanish programs emanating
from Cuba and that the Russians
have long aired English language
programming illegally on short
wave, State Department officials
said they could not predict whe-
ther the Cuban-relayed broadcasts
marked the beginnings of a pro-
paganda campaign aimed at the
majority of American listeners,

Cleveland

Continued from Page 1

Two Too Many
Winning Tickets
In the case of WWWE, the Pop/
Adult station had been running a
“Magic Ticket” promotion, pulling
serial numbered tickets at random,
with holders of these tickets asked
to call in to claim prizes. One liste-

|
|

ner, Richard Kilian, having won |
$800 in clothes two days earlier, |

showed up to claim a second prize
of an International Harvester
Scout, when PD Dick Fraser
noticed his winning ticket was
only 300 digits different than his
first winner. Since there were
250,000 tickets available each
week of the six-week contest, the
station decided to investigate the
coincidence.

Apparently, Kilian had been to
several of the participating outlets,
disguised as an employee of
WWWE, and had appropriated
several hundred of the tickets
under the pretext of distributing
them to additional retailers. Fol-
lowing WWWE'’s investigation of
the matter, Cleveland police were
called in and Kilian was arrested
and charged with grand theft of
the tickets from the participating
merchants (tickets were valued at
30 cents apiece with the total sur-
passing the grand theft legal mini-
mum) The matter is currently be-
fore the Cleveland courts.

!

Dorton

Continued from Page 1

companies in the communications ’

industry, with newspapers, TV,
and some super radio stations. I
think some are achieving under
their potential, others are doing
very well, and most of them have
great technical facilities.”

He continued, “I think the oppor-
tunity to help them maximize their
potential is great. I'm sold on the
people I'll be working with, and
I'll be given all the support I need.
I think my experience and track
record limits any chance of failure;
it proves I know how to win.”

Dorton started in broadcasting
as an account exec at Bonneville's
KSL/Salt Lake City in 1966, later
serving as President/GM of
WCLR/Chicago and KBIG-KBRT/
Los Angeles, among other positions.
In 1975 he was named Chief Execu-
tive Officer of Bonneville’s Califor-
nia division, and became President
of Torbet when Bonneville ac-
quired the rep firm in 1978.

The Gannett Radio Division, for-
merly the Combined chain, in-
cludes KSD-KCFM/St. Louis,
KIIS-AM-FM/Los Angeles, WCZY-
AM-FM/Detroit, WVON-WGCl/

Chicago, KSDO-KEZL/San Diego,
WWWE-WDOK/Cleveland, and a
pending purchase of WJYW-FM/
Tampa.

KOBO'S NICKS PIX — KOBO/Yuba City, CA Promotions Director J.R.

Jackson Is pictured with Fleetwood Mac ‘s Stevie Nicks at a San Francisco
press conference staged by the group. Jackson talked to Nicks for a

KOBO Mac special.
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Brad
Messer

“Those Ain’t Swallows! Gimme The Fly Swatter!”

Spring is about to. ‘There are a lotta countdowns underway this time of year. The legendary swallows are looking at
their calendars and tiny Triple-A travel niaps coordinating their return to Capistrano (19th). The buzzards — who could
easily stop in Miami Beach or Atlanta — are again finalizing their air routes to Hinckley. OH (15th) for reanons clear only to
buzzard minds.

These and other famous Returns inspire residents and tourists to shoot thousands of rolls of film and consume tens of
| thousands of beers in celebration.

‘The Arbitron people have their own countdown going. Radio programmers may consider drinking their beers now and
shooting themselves luter. Mother Nature's countdown to spring (20th) is about to shrink from double to single digits.
precisely what the aforementioned programmers try to avoid.

“Tis the time to create feature stories and lighthearted promotions observing the arrival of the year's most pleasant
seuson. A telephone call to the Chamber of Commerce, or the zoo. or a birdwatchers’ club. or anyone 70 or older, should
inform you of what is about to Return to your villege.

What returns to mine happens to be swarms of mosquitos. but we're all trying 1o apply our imagination and creativity
| tofind something more positive to promote locally

Rip "N’ Read

Get-Rich-Quick Idea Patented

MONDAY, MARCH 10: Funny we never see these in stores. but records indicate a U.S. Patent was granted on
this date in 1896 for a "hat-tipping device."
| One century ago today the first delegation from the Salvation Army arrived at New York City to begin spreading the
Word and establishing operations on this continent.
Deun Torrence (Jan & Dean) today begins finding out whether the old saying is true that “life begins at 40."" Behind
| bars the man convicted of the murder of I>r. Martin Luther King Jr. observes his 54th birthday: Jumes Earl Ray wouldn't
| surprise me if he celebrated by trying to escape once again.

- » * ® -

Uh Wan Anna Two . . . Light The Candles

TUESDAY, MARCH 11: He is older than Mothers' Day. Even older than western movies. Older than the
Wright Brothers’ first airplane flight and more aged than primary elections. Some of the things Lawrence Welk is not
older than: the Statue of Liberty. which was a teenager when he was born. and George Burns, who is older than everyone

| Bandleader Welk. who was born on this date in 1903, is 77 today.

| There was going to be a notation about Crystal Gayle's first appearance on the country music charts exactly 8 vears
ugo today. but for some dumb reason I cannot find the name of the song with which she succeeded. My doy ate it? Then got
lost in the mail? 1 suppose the first person to come up with the correct answer will have (1} great personal satisfaction. or (2)
my job here. I wish I hadn't even brought it up.

- * - * L
The Great Blizzard Of '88
WEDNESDAY, MARCH 12: The official forecast from the weather service in New York City predicted colder
| temperatures and “light snow. ™" but on this date in 1888 began a 36-hour snowstorm that paralyzed eight Eastern states.
| New York City was isolated. as were all other cities and towns. Transportation and communications were so crippled that
‘ messages between Boston and New York City had to be relayed through England. The final death toll of the "'Blizzard of
| 88" was about 400.

The United States Post Office was established in 1789. The Girl Scouts of America were founded in 1912. On this date
in 1933 President Franklin D). Roosevelt broadcast his first radio "fireside chat." actually an informal presidential
speech taking advantage of the intimacy of the medium.

James Taylor is 32. Liza Minnelli is 34. Andrew Young turns 48. Paul and Linda McCartney observe their 11th
wedding anniversary.

* * ¥ - *

What'’s Clockwise On A Digital Watch?
THURSDAY, MARCH 13: Siandard Time was approved for the United States on this date in 1884. The planet

Uranus was discovered by astronomer Herschel in 1781. The character Uncle Sam first appeared in print on this date in
1852 in the New York Lantern.

Neil Sedaka is 41. Spring begins a week from today at ten after six in the morning Eastern Time or six-ten digital time.

[ » » * - -

Dry Mouth” Have Some Cotton Gin

l FRIDAY, MARCH 14: The man who figured out how to remove seeds from cotton got his patent on this date in

1794. His name was Eli Whitney, and as everyone who ever had 1o sit through 5th grade history knows. the machine was
| called the cotton gin.
f The railroad engineer who became famous by refusing to jump from a runaway train. Casey Jones. was born on this
date in 1864. Scientist Albert Einstein came into existence in 1879. Astronaut and now airline exec Frank Borman is 52
; today. and actor Michael Caine is 47. The man who created the comic strip “Dennis the Menace. " Hank Ketcham. is 60,
» - * - *
l

Weekend Drink Practice Precedes St. Pat’s Day

Saint Patrick's Day is next Monday. The observance of his day has somehow become having a parade, wearin
rocks if vou have ‘em. and drinking beer while wearing something green. The gentleman died about fifteen centuries ago so
| he probably doesn't mind. This will be the prime weekend for politicians to hang out around Irish strongholds and make
jokes about those of rish ancestrv. which can later be retracted and apologized for on the basis of having onlv been ““exam-
ples of racist humor." News reporters can repeat the dumb jokes if quoting. as many did the famous Loose Shoes — Tight
Money episode over inflation. and the Duck Wins joke related recently by a politician who has been described as “having
prematurely orange hai