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DIARY TAMPERING BY STATION IN QUESTION

Arbitron Recalls Orlando, Daytona Books

Arbitron has recalled its Octo-
ber/November, 1979 Orlando and
Daytona Beach ratings books over
a suspected instance of diary tam-
pering. Two former WHLY/Or-
Ilando employees, GM Bill Kirk and
MD Charles Gregorv Odom, are
allegedly involved; Odom and his
wife evidently received Arbitron
diaries during the second week of
the fall sweep, filled in almost 600
quarter hours of total listening to
WHLY, then allegedly denied to
Arbitron that they were afﬁhated
with the station.

WBJW Suspects Trouble
Competitor WBJW'’s staffers
noticed when the fall figures were
released that WHLY had surged
from 3.8 to 9.6 in 12+ figures.
WBJW GM M.F. Kershner felt
that Arbitron might have mishan-
dled a slogan conflict situation in-
volving the rounded frequency 106,
used by both WHLY and WELE-
FM as an identifier. Arbitron initi-
ally determined that there was
i inherently suspicious
about the book, and the report was
released. WBJW then filed suit
contending the book was inaccur-
ate and mishandled, and as a re-
sult WBJW personnel reviewed
the survey’s diaries at Arbitron’s
Laurel, MD offices.
Uneasy Listening Listings
A diary from a 25-34 male re-
spondent listed 320 quarter hours
of listening to WHLY, while a 25-
34 female diarykeeper listed 269.
Arbitron officials determined that
standard callback procedures had
been followed. At that time neither
respondent admitted any media
affiliation. WBJW pressed for
another callback, at which time
the two diarykeepers apparently
gave Arbitron false information
about their occupations, affilia-
tions, and listening habits, claim-
ing their TV was broken that

Arbitron Counsel Tomy
Kelsey told R&R that at WBJW'’s
request, Arbitron next approach-
ed the counsel for WHLY'’s new
owner Bob Herpe. WHLY declined
to supply Kelsey with an employee
list, but agreed to cooperate, and
upon being supplied the initials,
ages, address, and zip code of the
suspected diarykeepers, informed
Arbitron that there was a perfect
match with Odom. Last week, act-
ing on this information, WHLY
management relieved Kirk and
Odom of their positions.

A Point Less After
A Pointless Act

Arbitron will soon reissue the

Orlando book, as well as the slight-

ly overlapping Daytona Beach re-
port; WBJW accordingly dropped
its action against the company.
Ironically, Arbitron’s revision of
WHLY’s ratings causes the sta-
tion to lose just nine-tenths of a
point, sustaining its substantial
gain and rendering the alleged
diary tampering rather pointless.
Demographic combinations in-
volving the 25-34 cell will be re-
weighted, with new estimates be-
ing generated as well. In addition,
Arbitron is considering legal ac-
tion against Kirk and Odom, Kel-
sey told R&R. He added, “We are
not going to let it drop. We are
deciding whether to ask for civil
or criminal remedies in this mat-
ter.”

FIGENSHU NEW NATIONAL PD

Greenfield Named Viacom Radio President

Al Greenfield

Al Greenfield has been named
President of Viacom’s newly-
formed Radio Division, following
the company’s completion of its
acquisition of Sonderling Broad-
casting. Greenfield had been Pre-
sident/GM of Sonderling's KIKK-
AM-FM/Houston since 1974. At the
same time, KIKK Operations
Manager Bili Figenshu has been
appointed National PD for Viacom
Radio, replacing Mac Allen, who
held that position for Sonderling
and had been with the company
for five years. Also exiting is Son-

Y week.

Arbitron Advance Results l

WRIF AOR Domination Increases;

WIJR Tops Market Again
WASHINGTON
WRQX Big Bucks Pay Off
For Victory Over WPGC
TAMPA-ST. PETERSBURG
WWBA-FM Increases Lead;
WQYX Wins Country Battle 1
See Page 21

DETROIT |
l
[

Bill Figenshu
derling radio head Jerrold Levine.

Viacom Chairman/CEO Ralph M.
Baruch, commenting on Green-
field’s appointment, said, ‘“Mr.
Greenfield’s consistent record of
accomplishments in the radio
industry speaks for itself. We be-
lieve that Mr. Greenfield will give
Viacom's new Radio Division out-
standing leadership and inspiration
towards further achievements.”

Greenfield stated, “I am delighted
to be able to lead Viacom’s entry
into radio. Viacom and I share a
common enthusiasm for the med-
jum, and we both look forward to
the introduction of progressive
and creative approaches to radio,
not only as a business but also as
a news, public affairs, and en-
tertainment forum.’

Before joining KIKK, Greenfield
had been General Sales Manager
at WJJD-AM-FM/Chicago and
VP/GM of KWK/St. Louis. He is a
25-year broadcast industry veteran.

Figenshu had been OM at KIKK
for about 18 months, joining the

station from Sonderling’s WMZQ-
FM/Washington. He will report to
Greenfield and will be based at
corporate headquarters in Miami.
He told R&R, “I am extremely
excited about the great oppor-
tunity Viacom has given me. It
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BAYLISS TO HEAD RADIO GROUP; WITTBERGER STAYS

Eller, Charter Team For
Broadcast /Publishing Firm

The Charter Co. has agreed to
join forces with former Combinéd
Communications head Karl Eller
in a new broadcasting/publishing
venture called Charter Media Co.
The new company will encompass
Charter’s six radio stations (WOKY
and the newly-acquired WMIL-
FM/Milwaukee, WDRQ/Detroit,
KSLQ/St. Louis, KCBQ/San Diego,
and WMJX-FM/Miami) plus its
Subscription Fulfiliment Data Ser-
vice operation and magazines
Ladies Home Journal, Redbook,
and possibly Sport. Eller’s KI10I-
FM/San Francisco, recently pur-
chased for $12 million, would also
be part of the new company. The

will be a tremendous challenge,
which I will be able to meet with
the continued help of Al Greenfield
and the support of Viacom. I can’t
wait to get started.”

Greenfield and Figenshu will
supervise Black-formatted KDIA/
Oakland, WDIA (Black) and
WQUD-FM (Pop/Aduit)/Memphis,
(Black) and WRVR-FM (Jazz)/
New York, and Country WMZQ-FM.
Viacom also owns national radio
rep firm Bernard Howard Co.,
which Greenfield will also super-
vise. KIKK morning man Charlie
Ochs has been named Operations
Manager at the station to replace
Figenshu; no new GM has been
appointed.

CENTURY FIRST CLIENT

radio realignments are subject to
FCC approval.

Eller, who will hold 50% of the
new company'’s outstanding stock
(with Charter holding the other
50% plus preferred stock), ex-
pressed intentions to take Charter
Media into additional broadcast
properties, plus newspapers, out-
door advertlsmg cable TV, and
further magazine properties. Eller
will serve as Chairman/Chief
Executive Officer of the company,
which will be based in Phoenix,
where Eller’s Red River Resources,
Inc. (owner of ranches and an ice
cream chain, among other proper-
ties) is also headquartered.

John Bayliss, former President
of Combined’s Radio Division un-
der Eller, will become President
of Charter Media’s Radio Group
at a later date. Bayliss will also
maintain separate ownership of
his recently-purchased Santa
Maria stations, KSMA-AM-FM,
as well as other broadcast interests.

In addition, Russ Wittberger,
who resigned as Charter Broad-
casting President last week, has
rescinded that resignation and
will stay on as the transfer is com-
pleted. Upon Bayliss's assumption
of the Radio Group pmdency.
Wittberger will most likely remain

-with Charter Media in another, as
yet unspecified position. Fred C.

Danneman continues as President
of Charter’s communications sub-
sidiary Chartcom, with responsi-
bilities in the etmpany s publishing
and computer services division
areas.

Allen Shaw Forms Radio Consulting Firm

Allen B. Shaw, former Presi-
dent of the ABC-Owned FM Radio
Stations, has formed his own gen-
eral radio consulting firm, Allen
B. Shaw, Inc. The company, based
in Melville, NY, has entered into
an agreement with Century Broad-
casting for consulting.

Shaw’s company offers ser-
vices in station acquisition evalua-
tion, management systems, busi-
ness planning, programming, ad-
vertising, promotion, retail sales
systems, and custom special pro-
jects.

Describing his basic philosophy,
Shaw stated, “I think there is a
need for a radio consulting ser-
vice that offers today’s competitive
radio operators high quality input
on a wide range of opportunities to
improve the performance and pro-
fitability of their operations. I am
very pleased to have Century

Allen B. Shaw
Broadcasting Corp. as our charter
client.”

Century President Howard
Grafman expressed enthusiasm
at “acquiring the consultancy
gkills of Allen Shaw and his asso-
ciates to aid Century in further
developing its successful opera-
tional and programming perfor-
mance."
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ENDS 12 YEARS AT WKBW

Beach Named KYUU PD

Sandy Beach has been named
Program Director at KYUU/San
Francisco. Beach, who had been
at WKBW for 12 years, the last
three as PD, will be leaving the
Buffalo Top 40 outlet on April 25,
assuming the programming du-
ties at the West Coast FM Top 40
station on May 5. Mike Phillips,
who had been PD at KYUU, was
promoted earlier to the newly-
created position of National Pro-

RADIO TARGET FOR BUGGING DEVICE — Beetleboards, the company which sends out all those advertising-
decorated VW's, is making a new move to attract radio (following a campaign several years ago). With “cov-
erage” available in the top 50 markets, the motorways are already saturated with cars carrying the logos of
KPRI/San Diego (an eight-month campaign), KJOIl/Los Angeles (six months), and WMJIX/Miami and KSLQ/
St Louis (both using two months on/two off). Pictured above is 8 KJOI model car with Beetleboards’ Jeanette
McCroray and Les Carroll: below, KPRI's vehicular advertisements are introduced by {t-r) station Promotion
Director Les Edelson, VPIGM Dex Allen, and Operations Director Jesse Bullet

gram Director for the NBC FM
Group.

Commenting upon the change,
Beach told R&R: “Buffalois like a
second home to me. I have strong
emotional ties not only with the
station, having grown up with it,
but also with the people in the
community. Although I'm really
looking forward to San Francisco,
this will be the toughest-ever move
for me.

“WKBW is still a viable compet-
itor,” Beach continued, adding,
“] think we've done a good job
here for a long time and I think
the station will continue to do a
good job. I hate to leave this situ-
ation — it’s like changing families
almost, going from AM to FM,
from the East to the West Coast.”

No replacement for Beach has
been named yet.

Moore Named Torbet Radio President

Peter Moore has been named Wwho was recently appointed Presi-
President of the Torbet Radio rep dent of Gannett Radio (R&R 3-7).
| firm, replacing Joseph L. Dorton, Moore, most recently Sr. VP at

ATLANTIC'S KORNHEISER RETIRES AFTER 22 YEARS — Atlantic Rec- :

— — -

ords recently hosted a party/luncheon honoring VP/International Man. |
ager Bob Kornhelser, who is retiring after 22 years with the label. Korn-
helser began his Atlantic career as Sales Manager, serving in numerous |
sales positions before taking on his most recent responsibilities. Pictured
at the party are (I-r) Atlantic Chairman Ahmet Ertegun, President Jerry
Greenberg, Mrs. Kornheiser, Kornheiser, and Exec. VP Sheldon Vogel.

PLATING THE RATINGS — With the Arbitron spring sweep already under
way in 22 markets Involved in Quarterly Measurement (and beginning
April 10 elsewhere) most radio people have ratings on thelr minds. Andy
Hangarter, former Arbitron employee and now VP of RAM, carries his
interest a step turther, as pictured above, Hangarter’s plate shows he thinks
the ratings battle is just a two-horse race. Will Mediastat ask for equal
time space when license renewal time comes around?

Torbet, has been with the com-
pany for 13 years, serving as VP,
Sales Manager, and in various
sales, research, and accounting
positions. He worked at the McCann-
Erickson ad agency before joining
Torbet.

Moore also announced that Mike
Bellentoni has been named Execu-
tive VP at Torbet. Bellentoni
comes to the company from a vice
presidential position at the East-
man Radio rep firm, and previous-
ly worked at WHUD/Peekskill,
NY.

King Takes
KPLZ PD Post

Jeff King has been named Pro-
gram Director for Golden West's
KPLZ/Seattle, coming to the posi-
tion from his present post as PD
for KSEL/Lubbock, TX, where he
has spent the past five years.

Golden West National PD Mic-
hael O’Shea, commenting upon
King’s appointment, told R&R:
“Todd Bitts (KPLZ VP/GM) and I
interviewed 14 applicants this past
weekend, and Jeff King was one of
the most enthusiastic and obvious-
ly dedicated broadcasters that we
talked to. I met Jeff at a conven-
tion about a year ago and man-
aged to keep him hidden until the
time was right.”

“It’s something I've waited and
worked five years for,” King told
R&R.

King will assume the program-
ming reins of KPLZ on April 28. A
replacement for him at KSEL will
be named shortly and will come
from within the station.

PD Al Herskovitz Tells How WIP Whipped The
FM Music Competition In Philly, While AM AOR
Programmers Explain How They Make It Work

Page 54, 38

HEFTEL’'S HOYT LOOKS TO THE FUTURE

An Interview With A Top Young Broadcast
Executive With An Emphasis On Tomorrow

Page 6

ADVERTISING OBJECTIVES —
A NEW SERIES
Dr. Lutz explains the theory behind the specific

goals you aim to achieve through advertising, gives
examples, and outlines the benefits

Page 17

THE PROGRAMMER’S NOTEBOOK

John Leader starts a series of basic programming
pointers with a warning about becoming too
predictable — and some preventive remedies

Page 18

MORE BASICS OF
BEAUTIFUL MUSIC PROMOTION

How much money to spend and the best way to |
spend it, through advertising and promotion ;
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Washington Report

MAKING IT EASIER TO GET A NEW FM
OR INCREASING THE COMPETITION?

More FM’s
In The Works

FCC Proposal Would Accelerate
Assignments; Bulk Will Go To Small
Markets, Brown Says
Earlier this month the Commission proposed to in-

crease the number of FM stations (R&R 3-7). Now, in a
move Chairman Charles Ferris says will “‘eliminate need-

'WTUP CALLED ON THE CARPET

Commission Okays Eight
Radio Distress Sales

Sets Ceiling On Distress Price at 75%:
Establishes Appraisal Guidelines;
Clarifies Tax Certificate

The Commission last week tentatively permitted the
distress sale of eight radio stations (and five TV’s), and
established new procedures for determining fair market
value to be followed in the future. The stations are WUEZ/

cused of airing free hourly ads for
a carpet store he owned. Other
Tupelo carpet merchants claimed
this created an unfair competitive

less litigation, paperwork, and expense,” the Commission advantage. The proposed buyer is
last week proposed new rules for considering new FM | Salem, VA; WTUP/Tupelo, MS; WKYO & WIDL/Caro, WTUP Broadcasting, which is 51% ¢
assignments. Specifically, in the case of unopposed assign- | MI; WVAM-AM-FM/Altoona, PA; and WIZR-AM-FM/ minority-owned, but a prige still
ments. the FCC wants to: Johnstown, NY. has to be reached since Lee’s pro-
) ; - - . " = 3oy 2 : posal came to over 75% of fair

e Abandon population guide- In a community. The FCC's new definition of on, both buyer and seller will sub- market valoe. The FCC said it
lines which have restricted as- 4. A catch-all category for public | distress sale allows a station des- mit an appraisal and the average  .1d okay th o saladan the par-
signments to two channels for a interest matters. Y ignated for revocation hearing to  will be used as fair market value. ties agreed on a price
city of 50,000; four channels for a “Most of the assignments at is- [ sell to a minority buyer at 75% or  If the difference between the two I ;
ci:y o: 100,000; tselx channe:s ;or a  sue here would be to small cities,” | less of fair market value. g:l:re:gzxg:d;a%:spﬁ;s:nti)ogf;th: WUEZ, designated for a hearing
city of 250,000; ten channels for a i MMISSi Tyrol . , i i
c:t;rl of one million; and 15 chan- ?{aédiggicated (:nmér actio:lwdli;(li'0 :zt. ' Buyer Af‘d Se"e': Must third appraisal and the average ;%cf;ﬁ::x %vacs0 :gizl u‘)w I;?:::
nels for cities over one million. mean large urban areas would get Submit Appraisal will determine the value. Broadcasting, which is 9% black-

* Change the policy of reserving  additional assignments at the ex- | Because the Commission pre- 2 £l owned, for $200,000 and $45,000
some channels for smaller cities.  pense of smaller communities, be- | viously had to ask for additional Statlonsz‘thC 0|:ld|t|0na| placed in escrow subject to renewal.
The FCC said, *“With current FM  cause major markets are already | documentation on the appraised 0 Ahea
growth, this preservationist phi- saturated. No date has been set | value of stations, it decided to im- In the case of Lee Broadcast- WIZR was set for hearing for
losophy seems unnecessary.” ’ for comments. ‘, plement a new policy. From now ing's WTUP, the licensee was ac-  fraudulent billing. The owners

* Review the so-called “Berwick” proposed to sell to P&L Broad-
i . which arise when a station A e >
e e sorve il com. | AM STEREO DECISION EXPECTED NEXT WEEK | S e o
munity, but apparently intends to providing P&L checks out as a
serve a much larger nearby com- L | qualified buyer.
& Lee Sees Nine kHz ‘

¢ Reexamine a longstanding | The proposed buyer of WKYO
practice whereby some areas | | and WIDL, Sway Enterprises, is

could not get an assignment be- |
cause a ‘‘possibly more deserving |
locality’’ was reserved for the |
channel, even if the area had not |
demonstrated an interest. f
* Eliminate requirement for
specific demographic data, re- |
placing it with a general descrip-
tion of the proposed community of

Decision In 1981

FCC Commissioner Bob Lee told a press ~onference in
Washington Tuesday (4-1) that he expects 9 kHz to be
adopted at next year’s Western Hemisphere Conference.
“If you're a betting man, and I am, I'd bet other nations
will overcome their reservations and join us in supporting

Lee said he’ll recommend that
the Commission go ahead with the
necessary paperwork and begin
studying exactly how many sta-
tions would be created by reduced
spacing. Estimates have been be-

51% owned by Eugene Bardo, an
American Indian, who will also be
GM of both stations. The seller
was set for hearing for fraudulent
billing and relinquishing station
| control. Deal for $570,000 depends
on Bardo being found a qualified
buyer.

Blair Country Broadcasters, ac-

service. as .
3 200 and 1200. cused of fraudulent billing, will
9 kHz,” Lee, who headed up the U.S. delegation to last *We€"2%02nc120. sell WWVAM-AM-FM for $914,000 to

gt 7. - =L Delay Won't Affect . g :
When considering two pro Is . . - Phyldel Communications, which
8 tWo proposals | month's Region 2 meeting, told study potential interference before AM Stereo is 95% black-owned. But Blair was

for the same FM assignment, the
FCC announced the following
comparative priorities:

|
New Priorities ’
I
1. First full-time signal in a com- |

the gathering. The next Region 2
conference is scheduled for Nov-
ember 1981.

Canada and Argentina were the

making a decision. ‘“This was the
first time several countries had
discussed 9 kHz at an international
gathering,” Lee said. He added

Asked whether the delayed de-
cision would be extended to AM
stereo, Lee said that issue was still
on the Commission’s agenda for

denied a tax certificate, which is
an incentive program to encour-
age sales to minorities. The FCC
said granting tax certificates for

munity . ) ) | mz:ljor opponents of 9 kHz, but Lee  “We had a 13 to 8 majority for pext Thursday (4-10). “Unless | distress sales would undermine
2. Second full-time signal in a i said the main reason the measure 9 kHz, but in matters that involve  someone raises a problem, we an- | the punitive nature of distress
community. was not adopted this year was that  so many countries everyone has ticipate a decision on AM stereo | sales. Deal depends on Phylde] be-

3. First local service (licensed) i

some nations needed more timeto  toagree.”

next week,” Lee said.

| ingfound a qualified buyer.

Washington Street Talk

Sales

Talk

It seems that the Commission’s decision to recruit someone to push industry on hiring
the handicapped ran into a fiscal brick wall. Funds reportedly won’t be made available

for two years.

In a move to find out whether other industries are harassed by public interest groups
— the way broadcasters sometimes are by frivolous petitions to deny — NRBA last week

Eastman Radio has formed a cable TV rep division to be headed by
Carl Weinstein, former VP/Sales Manager for TV rep firm Harrington,

Righter & Parsons.

WRDO/Augusta, ME sold for $260,000 to Sterling Livingston, former
owner of WPVA/Petersburg-Colonial Heights, VA. Broker was Keith

Horton Co.

Jane Marie Reino joins Blair Radio as Programming Projects Asso-

held a meeting at its Washington headquarters with eight other organizations. ciate. Reino will work with Senior VP/Director of Marketing Operations

David Klemm to help expand Blair’s station program consulting services. ;

The Woodruff Organization, a broadcast planning company, is
forming a new corporation called Woodruff Broadcasting Systems in
| order to purchase KNCR/Fortuna in Northern California. C&M Broad-
| casting Inc. is the seller, W. John Grandy of San Luis Obispo is the

broker: no price was disclosed.
.

After local newspapers published stories about the meeting, fifteen or twenty new
organizations asked to be included. |

At the direction of its executive committee, NAB lobbyists were pushing hard at the
FCC this week for a single system decision on AM stereo.




The spectacular Blondie
concert, aired March 22, was
just the beginning of an excit-
ing season of special pro-
gramming for our ABC-FM
Network affiliates.

Listen for: An all-new, 2-
hour Cheap Trick concert! A

Cheap Trick

special 2-hour artist profile of

young America’s current #]
favorite group, Styx! Plus en
core performances by The

Cars, The Moody Blues, The

Allman Brothers and Chicago!

Other new Supergroup

Concerts are in the works for

1980.

And, between the con-
certs, ABC-FM Network sta-
tions will be keeping their
listeners up-to-date on the
rock scene with “Inside
Rock™ daily reports from
America’s leading broadcast
rock reporter, Lou O'Neill.
For the past year Lou
O’Neill’s reports have been
one of the most popular fea-
tures on New York's WPLJ.
He knows rock, and he
knows the stars

Throughout the vear,
we will be the number one

Blondie.

The Cars

network for special music
proigmmming, all of it high-
quality audience-building

material

We say, if a Cheap Trick |
or a Blondie will insure your
ratings, vou'll get them on
ABC

.

- a' - - —_
Lou O’Neill and James Young of Styx.

RAPIS
Networks

The People Delivery System”

AMERICAN
FM RADIO
NETWORK
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Heftel’s Tom Hoyt: Preparing For The Future

Tom Hoyt, 39-year-old President of Heftel Broadcasting, is one of the foremost represen-
tatives of a new generation of broadcast executives who will be on the front lines as radio
copes with the oncoming revolution in communications technology. He hds been in radio for 21
years, starting at WMFM/East Lansing and joining WCOL/Columbus as an account exec in
1962. His first GM position was at WAVZ/New Haven, and he was later GM at KRBE/Houston
until 1974. At that time he took charge of the Broadcast Division for Houston-based Taft Broad-
casting, a position he held until taking on his present position in 1978.

Heftel Broadcasting, run by Rep. Cecil Heftel of Hawaii, was a prominent radio concern
which gradually sold off most of its holdings. In 1978 the company began expanding again, and
the roster now consists of WLUP/Chicago, WIKS-FM/Greenfield (Indianapolis), WXKS-AM-
FM/Medford (Boston), and KSSK-KULA-FM/Honolulu, plus KGMD-TV/Hilo. In addition,
Heftel owns KJQY/San Diego, licensed to HBC, Inc., and has a pending purchase of WLVV/

Fairfield (Cincinnati) before the FCC.

In the following interview, Hoyt discusses Heftel’s plans for the 80’s, the company’s basic
philosophies, and the challenges faced by broadcasters in the decade to come.

R&R: Is there an overall strategy or plan for Heftel
Broadcasting in the 80's?

TH: The overall strategy is very simple. We want to
maximize our current stations, and they’re all still fairly
new. We want to maximize the recent acquisitions and
we’'re looking to make acquisitions where it makes
sense.

R&R: What makes sense now?

TH: The money market is now so very tight; the
banks are not in a position to be as helpful as they would
like to be because of what the Federal Reserve has told
them. We feel that we are going to be a very solid group
broadcaster for many years to come, and certainly as
we look at the markets that we’re in now (and we'll be in
Cincinnati within a very short period of time), those are
all major market responsibilities.

R&R: How are you going to position them? Could we
expect to see a Country format if it was workable in the
market or are you going to basically stay In contem-
porary radio?

TH: We don't have a set pattern. We feel that we
would examine each of the markets on its own individual
merits. If there were four album rock stations in the
market, we probably wouldn’t be the fifth. You can’t
draw a formula for more formats. KSSK/Honolulu is
Pop/Adult on AM, and KULA-FM is stereo rock. We're
Beautiful Music at KJQY/San Diego; we are probably
moving towards Adult Contemporary at WXKS/Boston
on FM, and we are ‘“Music For Your Life’’ on the AM.
In Chicago, WLUP is the leader in AOR in the country,
and at WIKS/Indianapelis we’re Top 40.

R&R: You don’t have a National Program Director
and you don’t have a National Sales Manager, so does it
fall on you to be the coordination point for all your sta-
tions?

TH: I think my position is the coordinating position.
I'm in touch with all the stations every day. I talk with all
the General Managers.

R&R: Mostly sales ideas, sales concepts?

TH: Sales and promotion and programming, not
necessarily in that order, are the three most talked
about topics.

R&R: Does every manager have total direct control?

TH: Yes, control of his own station. We consider the
home office function as one of helping set the general di-
rection. For example, in Indianapolis, after Disco didn’t
serve us as well as we would have liked, I was very in-
volved in the decision to go Top 40. Now when it comes
down to the execution, do you add five new songs or six
this week or whatever, I don't get involved in that. That’s
the Program Director and the General Manager working
with, in this case, Kent Burkhart and his associates. But
as far as the general direction of the station, that's very
much home office involvement.

R&R: At the home office, being a support vehicle,
youdon't have a large staffthere . . .

TH: There’s five.

R&R: That's how it stays as a support vehicle as
opposed to the command post . . .

TH: Right, I don't feel the home office function is
one of pulling strings and necessarily somebody on the
other end of the string jumping. Home office function as
we see it is one of supporting the stations, helping them
solve their problems and being totally aware of what's
going on in each of those markets, and at that end I, and
our financial controller here, are in constant touch with
all the stations.

R&R: You're 39 years old — so you haven't had 25
years of management experience where you know

where everybody is. Where do you go to find these
people that you can trust to runa property?

TH: In finding people, I think we’ve known that Tom
Hoyt or anybody else doesn’t know everybody, and may
not know an individual marketplace as well as he
should. So in coming to Chicago and Boston, the first
place I went to look for people was people that already
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as GM for Boston.

We don’t believe, when we take over a station, in
blowing everybody out. In the case of Boston, and spe-
cifically for Boston, Arnie Ginsberg is a seasoned veteran
of Boston radio and is well-respected and well-liked, and
he’s a very smart man. He was already there when we
bought the station. There was a financial guy there when
we bought the station who had worked for them for
eighteen years. To get rid of a talent like that would be
nuts, so we retained the good people.

R&R: Did you have to get involved, did you have to
gointhere?

TH: Indeed, I spent a lot of time there, working with
the people.

R&R: Are you on the road a good amount of time?

TH: Yes, I'm in one of the stations every week, and
we have a dialogue, but we don’t have an overabundance
of paperwork and report writing and those types of things.
The nature of our enterprise is one that moves, very
quickly, and one where we make fairly big decisions
over the telephone.

R&R: You've worked with consultants before, with
Paul Drew at WAVZ, and now you're working with them
in most of your markets. Why so many consultants?

TH: Well, our posture on consultants and all of those
outside resources, engineering experts as well as legal
experts, is that we seek as much input and dialogue into
the decision-making process as possible. We feel we are
better equipped to solve the problems, engineering,
legal, music, whatever, if we have a lot more informa-
tion with which to base our decisions on. We look at those
guys as partners in our decision-making process and we
respectfully reserve the right as the licensee and the guy
in charge to do something we feel right about. The same
kind of thing is true with our national reps. We have the

Eastman Company for Honolulu, Major Market Radio
represents us in Boston, the Christal Company represents
us in San Diego, Chicago and Indianapolis, and we try to
work as closely as possible with our reps, who are our
sales partners in those other cities where they are rep-
resenting us to the agencies. We respect their input and
we talk to them about our problems, and I think we have
a very high level of communication and open dialogue
between all of those outside resources.

R&R: How involved is Congressman Heftel?

TH: He is involved from the financial and from the
acquisition end of the business; the daily operations of
our company he leaves to me and to our group. I'm hav-
ing more fun and the relationship seems to be working
real well. He is so involved in his political life and he
takes his role as Congressman very seriously; he wanted
to devote his life to public service and at the same time
to have investments and to see those investments grow.
I speak to him frequently; we would talk in general
terms about what'’s going to be happening in Cincinnati,
for example.

R&R: Does he get excited when the Loop hits num-
ber one?

TH: Oh yes, unbelievable, and I get a lot of gratifi-
cation when we win. We’re not in this thing for any light
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old saying . . . it’s true, the harder I work the luckier I
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R&R: How do you see radio, either specifically your ‘
stations or in general, stacking up against all the new

and different kind of media and in-home services that are

now coming out.

TH: Personally, I think that is the single biggest
challenge facing us.

R&R: Do you think radio is going to be listened to
only in cars soon?

TH: No, but of course I think that that’s the great
exclusive. Radio is challenged to make itself that much
better, radio is challenged to bring something to the
people that perhaps they don’t have right now.

R&R: Are you trying to find it somewhere?

TH: I think to that end we are seriously looking at
what our role is. We have discussed and are planning to
take a talent like a Steve Dahl into a multi-city, multi-
station syndication network. Maybe there are other things
we should be looking at. I think we are challenged, I
think the biggest challenge is for the share of enter-
tainment time. I guess I believe that radio is a creative
force that can rise and will rise to the occasion. Back
when television came in and everyone said, ‘‘Radio’s
dead." It didn’t happen.

R&R: If you could change a few things regarding
the state of the radio marketplace, and I mean every-
thing from recelvers to stereo to quad to Arbitron to
anything, what would they be? i l‘

TH: I think deregulation would be important. ’

R&R: Do you think that the broadcasters would not
abuse the privilege of being totally unregulated?

TH: No, I don’t think the marketplace would allow

broadcasters to do that. I don’t think all-ads radio is
going to work. I don’t think a lack of awareness of this
community at large is going to work for a broadcaster.
Guys that don’t know what'’s going on in their market-
place aren’t making it today. As it gets more competi-
tive, they’re going to be even less in a position to win,
so I think if we could cut down somewhat on the amount
of paperwork, perhaps that's a viable suggestion. The
FCC entrusts us with a license for a period of time and
I think they ought to give us the guidelines to operate
under and let us operate. As far as Arbitroit is concerned,
I would like to see, among other things, the informa-
tion and the data gathering on the 25-34 year old segment
changed. 25-34, it seems to me there’s a big difference
when a guy or gal is 25 years old and a guy or gal is 34
years old.

R&R: You're saying instead of 18-34 and 25-49, you'd
like to change it to what?

TH: I'm not saying to what I'm going to change it,

I'm saying that I think there’s a greater difference be- '
tween somebody who is 34 and 25 than there is with

somebody who is 18 and 25. If radio has become so frag- r
mented and we’re all seeking specific nooks and crannies
to be in our respective marketplaces, the broad demo-
graphic guidelines also tend to be too broad; maybe they
should be somewhat more specific. |

R&R: A very valid point — the early 80’s, from all ‘
the research we've seen, will have the consumers cut !
down spending. Business is still going to have to adver-
tise, but they're going to be more selective, targeting their
market plans is what it really comes down to.

TH: Traditionally in the past, when things have
gotten tight, advertisers, particularly national adverti-
sers on a large scale, and local advertisers, who when
times are good can afford television, spend more time
on radio. I did a piece recently for our bankers, a his-
torical thing, about how radio does very well in a down- |
turn economy. I think that we have enough history going |
for us there that will keep radio strong at least in the
early part of the 80’s. I guess what I'm saying is I don't
think that the in-the-home outside influence with the ‘
video and cable services and all of that will hit today
It’s probably already here to some extent but I don’t
think we'll feel it till the mid-80s, so we've got some
time to get ready and we’ve got some time to think and
to put all of our resources together to prepare for the
audience battle.

R&R: Is your business staying good right now?

TH: Business is great. Frankly, for us, I think that's
due to a couple things. Business is real good for us be-
cause we're still a brand new company, we’re not look-
ing at last year’s numbers saying we can beat them, and
because we’ve got over-achievers in all the key positions.

R&R: Any final words for the beginning of the chal-
lenging decade?

TH: One thing from the business side that bothers
me is that it seems that many radio station operators
don’t believe in the value of their product as much as
they should, and perhaps tend to undermine the growth ¢
of the marketplace by keeping their rates on the floor. ‘
I know you've heard that before. We've got guys in l
every market that are selling spots for peanuts. I just
believe so strongly that if you’re in this business for your '

life as T am, that you should be a champion of it every |
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Anderson, Burch

& Strong Join
Raison Mgt. Firm

Ray Anderson. Robert Burch and Beverly Strong have joined as
partners in the personal management firm of Robert Raison Associates,
with the new organization to be know as Raison. Anderson. Burch &
Strong Management.

Anderson, who 15-year music industry career includes stints as Divi-
sion Vice President of Promotion and Marketing for RCA Records and as
Vice President at United Artists Records, most recently headed his own
music production company Live Time Productions, as well as managing
Maxine Nightingale.

Burch, who served as National Program Director of the Century
Broadcasting Company for the past 82 years, will team with Anderson
in the firm’s music development division, while Ms. Strong, whose credits
include serving as Director of Television & Media for Artist Development at
A&M Records as well as having worked at Warner Bros. Studios Film
Division will be primarily involved with the firm's television and feature

film projects.

7

| In making the announcement, Raison commented, “With the finaliza-
tion of agreements with Ray Anderson, Robert Burch and Beverly Strong, I
| feel we now have the most diversified, and intensely covered operation in
existence.” The firm intends to work in the areas of movies, records, radio,
TV and other media, drawing on the varied backgrounds of its principals.

4 FIRMS INTRO EP’S

NAB Convention

Show Focuses

On Media’s Future

The TM Companies (TM Produc-
tions, TM Programming. and TM
Special Projects) have combined with
Radio & Records’ Multi-Media Divi-
sion (The Producers Group) to pro-
duce a multi-media show, "Tomorrow
Media.” The project, which includes
360-degree sound and costumes, sets
and props from the "Buck Rogers” TV
series and the “Star Wars" film, will
be unveiled at the National Associa-
tion of Broadcasters (NAB) Conven-
tion on April 14. Intended to give
broadcasters a look into the future of
their industry, the presentation be-
gins with the inception of electronic
media, ending with a projected view
of media in the year 2076.

“Tomorrow Media" is a follow-up to
the TM-produced record album, “To-
morrow Radio,” and will be available
in double-album form to those attend-
ing the convention. Following the
NAB, the futuristic program will be
made available for state broadcast-
ing conventions. For further informa-
tion, contact Pat Shaughnessy or
Ken Fournier at TM Companies,
(214)634-8511.

An Alternative To Albums?

Faced with a belt-tightening econ-
omy, several record companies have
taken their cue from local indepen-
dent labels (R&R 3-21), and will in-
troduce a variety of reduced price
extended play discs within the next
30 days. The International Record
Syndicate (I.R.S:), whose 12-inch,
tive-song "Gravest Hits” by New York-
based group the Cramps was the first
major-distributed EP, has issued a
seven-inch, 33Y5rpm, four-song “Mini-
LP” entitled “Play” by Santa Cruz's
the Humans. The disc will retail for
$3.49 and come with a double pock-
et jacket containing the record in one
side and an information booklet about
the band in the other. '

Meanwhile, Columbia Records re-

CBS U.K. To Offer
Certain Cassettes
For Less Than LP’s

CBS Records-England recently
announced plans to offer certain
titles in its prerecorded cassette
catalog at up to a pound (about
$2.25 in American currency) less
than the price of the equivalent
album. The move is designed to
counteract the growth in home
taping by making prerecorded
cassettes more attractive to con-
sumers and retailers.

e meee
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leased its first commercially avail-
able EP in several years, a seven-
inch 33%rpm, four-song offering from
Jules And The Polar Bears. Com-
plete with a picture and lyric sleeve,
the EP has been prefixed and sold as
a single (retailing for $1.49). All four
songs are outtakes from “Fenetiks,”
the group’s second Columbia album,
and will not appear on their third LP,
due later this year.

Doubles & Six-Paks

This renewed interest in EP's is not
confined to labels with major distri-
bution, as Sonny Limbo Internation-
al Records plans to concentrate ex-
clusively on this configuration, de-
buting the first of four such waxings
on April 13. Two of the four 10-inch
33%rpm EP's by SLI artists RF and
Deacon Little will contain four songs
apiece and will be promoted as “Dou-
bles,” retailing for $3.98. The second
pair, by label acts EQT and Bootleg
will feature six songs each and will
be promoted as "Six-Paks.” These
will retail for $3.98 as well. The com-
pany is so committed to the idea of
these EP's, which will be indepen-
dently distributed, that it does not
plan to release albums or singles with
the exception of some seven-inch sin-
gles for jukebox play only.

Likewise committed to the concept
of EP’s is England’s Chas Chandler.
The former member of the Animals
and ex-manager of Jimi Hendrix and
Slade has shuttered the doors of his
Barn Records label to concentrate
exclusively on his 12-inch, 45rpm
EP's under the generic heading "Six

Of The Best.” These six-song discs,
distributed and manufactured by
RCA-England. will appear in generic
paper sleeves and retail for roughly a
pound-and-a-half (about $3.35 in U.S.
currency). Initial product will be by
the En Route group, with a Slade ef-
fort upcoming as well. When asked to
explain why he chose the EP con-
figuration, Chandler told England’s
Record Business, "I have always
thought the single was a restrictive
medium while the album has become
too expensive. Both of them are out of
date in my opinion.”

_
CBS Debuts

' “51 West” Label

CBS Records has formed a new
label, 51 West Records & Tapes,
which will be distributed, inter-
estingly, through independent
distributors nationwide. The new
line will initially consist of pre-
viously unreleased and reissued
material on records, tapes and
cassettes, none of which .is not
from the CBS Records catalog
The label will feature all cate-
gories of music, the first 45 titles
ranging from Sam Cooke to Cap-
tain Kangaroo, with between 12
and 15 additional releases of

mostly newly-recorded material
; planned for later this year

RkO Revenues Up,
Profits Down For 1st Qtr. ’80

RKO General Inc. reported revenues for the first quarter of 1980 rose to
$62.3 million, up from $54.6 million for the equivalent period of 1979. The
firm, which includes soft drink bottling and other activities in addition to
its radio and TV operations, also posted earnings of $3 million from taxes,
a decline from $4.7 million in the year-previous. RKO's parent firm,
General Tire & Rubber Co., recorded an $11.3 million loss for the first
quarter of 1979, but although RKO's prolits are consolidated with those of
its parent, RKO's revenue is not.

Costs associated with the development of RKO's new radio network
combined with low ratings of certain stations contributed to the decline in
profits. Furthermore, Frontier Airlines, of which RKO owns 60 percent,
also posted lower profits from operations, but aircraft sales resulted in a
larger contribution to net income.

The 12 stations and one TV station that General Tire proposed to
spin off as a separate company reported revenue of $57.5 million for the
fiscal year ending November 30, 1979, earning $13.7 million before
taxes. General Tire noted that these figures exclude certain revenue and
expenses related to corporate operations and jointly used assets. Since the
firm posted broadcasting revenue of $129.8 million for fiscal 1979, the sta-
tions to be spun off generated almost half of RKO's broadcasting revenues.

MAY 15 ENTRY DEADLINE

Nat’l Press Club Opens

Consumer Journalism Competition

The National Press Club is soliciting entries from professional journal-
ists in radio and other media for its Seventh Annual Consumer
Awards Competition. Entrants should submit their best 1979 consumer

~ news or feature story, which must be postmarked no later than May 15 for
consideration. Competition will be within each individual media for both
large and small market size with these winners eligible for the $1000
grand prize provided by the National Press Foundation.

Winners will be notified in late summer and will be presented their
awards at a National Press Club luncheon in September, 1980. To obtain
a contest brochure or for further information, contact Consumer Journalism
Awards, National Press Club, National Press Building, Washington, D.C.
20048, (202) 638-5300. A

Syndicated “Senators”’
Show Set For Spring

“The Senators,” a syndicated 2%;-minute current affairs commentary, will
air beginning April 14 on over 200 radio stations daily. The program, created
by Harry O'Connor. President of O’Connor Creative Services, enables uU.s.
Senate members to expound their views on current national and international
issues. While many of the topics discussed will be covered within the 2%-minute
framework, others will be expanded over a series of programs when subject
matter requires. For further information, contact O'Connor Creative Services
at Box 8888, Universal City, CA 91608, (213) 769-3500.

Taft Travels

The Taft Broadcasting Company has relocated its Corporate, Broad-
cast Group and Amusement Park Group offices to the building pictured at
the top of the accompanying photo. Taft's new address is 1718 Young St.,
Cincinnati, OH 45210; its phone number remains (513) 721-1414
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Elektra Enters Music
Publishing Arena

Elektra/Asylum Records has announced the formation
of its own music publishing company, based in the label's
Los Angeles headquarters as well as its Nashville office. The
music publishing arm, a first for the label, will be involved in
all types of music

In making the announcement, Elektra/Asyluin Chairman
Joe Smith commented, “Though we have not been previously
involved, music publishing is a natural adjunct to the record
business. Our publishing company will be in line with what
exists at other record companies.” Smith added, "We expect
to be very active publishers and to offer numerous oppor
tunities to the writers who sign with us.”

Debbie Reinberg. Elektra/Asylum Vice President of
Business Affairs, will administrate the Los Angeles operations
for the newly-formed divisicn, while Dixie Gamble-Bowen,
a live-year veteran of Nashville-based Tree Publishing. will
serve as General Manager of the publishing company’s Nash-
ville operations. The BMI-affiliated facet of the publishing
company will be called Elektra/Asylum Music with the
SESAC-affiliated branch entitled Noreale Music. No name
has been decided upon for the ASCAP-affiliated division as

yet
Married Working
Couples Earn More

The old adage "two can live as cheaply as one” may be
more accurate than ever before, principally due to the influx
of working women into the mainstream of American life and
the resulting increase in family income. According to the latest
figures from the Labor Department, for the 56.3 percent of
the married couples in which both husband and wife work
1979 earnings averaged $25,792 per year or $496 per week

Comparable figures for households in which the husband

_was the sole wage earner were $16,744 per year or $322 per
“week, while households in which the wife was the only one
wha worked earned $7852 per year or $151 per week. To-
..gether, these total $1196 less than that for two-income mar-
ried couples. These figures mark the first time the Labor De
pantment has compiled such statistics, chiefly in an effort to
measure the impact of the social phenomena described above

' PRO:MOTIONS

Barnett Named President At

Hearing Loss:

Loud Rock

Noted guitarslinger Ted Nugent clalms to have played a concert in Kansas City
that was so loud farmers living 18 miles away complained about the volume. Not
surprisingly, Nugent has suffered a 20 percent hearing loss in his left ear as a result of
his overexposure to his own high decibel fretgrindings, or is his equally celebrated
sport shooting to blame?

While researchers generally agree that repeated exposure to amplified music is
dangerous (the New York League for the Hard of Hearing has discovered that over
30 percent of the disco disc jockeys in New York have suffered some hearing loss),
current opinion is that amplified music is but one of many modern environmental
noises that can contribute to impaired hearing. In other words, factory noise, chain-
saws, screeching brakes, food processors, and vacuum cleaners may cause as much
adverse affect upon your hearing as Nugent's sonic blasts

Variables Include Length Of Exposure, Drugs & Attitude

Among the variables involved in whether loud music causes hearing damage are the source of the sound (live concerts
or headphones or home stereo equipment), length of exposure vs. “recovery time" (the time it takes for that familiar ringing
in your ears to go away), the subject’s history of exposure to industrial noise, the amount and nature of drugs in the subject's ‘
body, individual sensitivity to volume, and even the attitude the subject brings to his listening experience!

A pair of recent studies by William F. Rintelmann. professor and chairman of audiology at the University of
Pennsylvania School of Medicine, found that over a seven-year period, two-thirds of the musicians studied suffered no
hearing damage, with the remainder reporting only minor hearing loss. (This particular study confined itself to musicians
who were not exposed to hearing loss for reasons other than music.) Rintelmann's second study divided college students
into two groups, those who were frequent listeners to rock music and those who listened infrequently; he found no difference
in the two groups' hearing.

Although sound levels at concerts have been measured in excess of 120 decibels (the threshold of pain), experts point
out that this is peak volume and that it fluctuates, giving the ear a chance to recover. So, while the Occupational
Satety and Health Administration (OSHA) guidelines state that an American worker cannot be subjected to more than
90 decibels for eight hours or 115 decibels for 15 minutes, the musicians in Rintelmann's study were exposed to 105 [
decibels for 11 hours per week for three years with no ill effects. Therefore, it would appear that when it comes to hearing '
loss, volume alone is not the villain |

ed CBS Records as a staff writer of the Black ;

Paynter Named

Paul Ward

Ward Forms Far West
Consultation Firm

Far West Communications, a radio con-
sultation firm, has been formed by Paul
Ward, most recently VP/GM at L.A.-based
radio syndication firm Audio Stimulation
Inc. Besides pacting Audio Stimulation as the
initial client for his new company, Ward has
developed a 24-hour automated music format.
“Gold Plus.” which will debut on WCAV/
Brockton, MA this month.

Prior to his joining Audio Stimulation, Ward
served as PD for WROR/Boston. having
previously programmed KF1/Los Angeles
and KFRC/San Francisco during the course
of his 20-year industry career.

MSS Records

Michael Barnett has been named Presi-
dent of MSS Records, the recently-formed
production arm of Muscle Shoals Sound
Studios, whose product is manufactured and
distributed by Capitol Records. Having
been involved with the Muscle Shoals Sound
Rhythm Section (Barnett's partners in the
label) for the past two years, Barnett will con-
tinue to manage the Amazing Rhythm Aces
via his Boulder. CO-based management firm.
Barnett and Associates. in addition 10 his
duties as President of MSS.

Pollack Named VP/GC

At Arista

Michael Pollack has been appointed to the
newly-created position of Vice President and
General Counsel at Arista Records. Most re-
cently. Pollack served as General Counsel for
the label. establishing its iegal department.
Prior to his joining Arista. he was General
Attorney for CBS Records, having held posi-
tions at Aveo Embassy Pictures and United
Artists as well.

In his new post. Pollack will be responsible
for all of Arista’s legal affairs. including artist
contracts, licensing agreements. independent
distributor agreements. copyrighi matters,
and litigation. as well as the supervision of
outside counsel.

Kolsky Named VP/Sales
For Prelude

Joe Kolsky has been named Vice President
of Sales for Prelude Records. which has also
recently pacted with Buddy Scott’s Cross-
over Enterprises Inc. to promote the label’s
R&B product on a national basis.

Dir./Mktg. For Jet

Judy Paynter has been named Director of
Marketing for Jet Records. A veteran of
more than a decade in the music industry,
Paynter previously served as National Direc-
tor of Publicity for CBS Records and as
National Director of Publicity & Artists Re-
lations at ABC Records as well as having
held similar posts with Elektra and Atlantic
Records. Most recently she worked as Direc-
tor of Advertising and Promotion for WFAA/
Dallas.

Peck Named Nat’l Promo
Dir./BMM At Columbia;
Wilkins, Edwards

Also Upped

Greg Peck has been appointed Director of
National Promotion for Black Music Market-

- ing at Columbia Records. Peck has held lo-

cal and regional promotion posts since joining
Columbia in 1978, prior to which he served as
a local promotion rep for Atlantic Records.
Simultaneous with Peck’s appointment.
Doug Wilkins has been promoted to the
newly-created position of Director of National
Promotion. West Coast Black Music for Col-
umbia Records. Wilkins joined Columbia in
1978 as a local promotion rep based in San
Francisco. having previously served in Mo-
town Records’ promotion and merchandising
department. as well as having held local pro-
motion rep posts with Arista Records.
Meanwhile,. Wayne Edwards has been
named West Coast Product Manager. Jazz/
Progressive Music Marketing, CBS Records.
A former musician and writer, Edwards join-

Music Marketing department. Most recently.
he headed the label's Jazz/Progressive de-
partment’s publicity efforts.

{

Video Concerts Int’l To ]
Distribute Musical |
Videocassettes *‘

Video Concerts International, a distribu
tor of home videocassette and videodisc pro-
gramming. will begin manufacturing. pack-
aging. and distributing music-oriented video-
cassettes via a recently-formed arm of the par-
ent firm beginning this month. Product ac-
quisition negotiations are currently underway |
under the supervision of VCI Executive VP
Ken Berger. VCI nuaintains offices at 1680
North Vine Street. Penthouse Suite 1210,
Hollywood. CA 90028, (213) 463-7125.

Kulin, Josling Named :
Sr. VP’s At CBS-Canada ;

Stan Kulin has been named Senior Vice
President of Marketing. Sales and A&R for
CBS Records Canada Ltd. while Brian
Josling has been named Senior Vice Presi-
dent of Retail and Rack Division. Manufac-
turing and Distribution of Shorewood Pack-
aging of Canada Ltd. Kulin came to CBS
Records Canada as Vice President of Busi- \
ness Development in 1978, having previously |
served as President of United Artists Rec- |
ords in Canada until the termination of the |
label's Canadian operations. Josling, a 10- .
year veteran of the record-indusiry. has held a
variety of sales. marketing, finance. retail and
distribution positions.

T e
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During the National Easter Seal Telethon last

week, they raised 14.5 million dollars in 21 hours . . .

and our congratulations.

While doing a sketch with host Suzanne Somers,
Peter Falk, and Mike Douglas, Mike told me some-
thing that staggered my withering memory-flogging
device. Back when he was singing with Kay Kyser’s
orchestra, he had the No. 1 and No. 3 records in the
country in the same week. That’s right, “Ole Butter-
milk Sky”’ and ‘“The Old Lamplighter” were right at
the top of the charts musically, and what a great ac-
complishment. I asked Mike if he got any kind of a
bonus? Kay gave him a gift certificate for $25 to a cloth-
ing store that was owned by Mickey Cohen! Ah, the
beauty of being a salaried employee.

Wolfman Jack and I were
chatting in the Green Room
with one of America’s most
courageous human beings,
Darrell Stingley of the New
England Patriots. You may re-
call Darrell was paralyzed
after being speared by Jack
Tatum of the Oakland Raiders
during a nationally televised
football game. Darrell looks
fine and appeared to be in great
spirits as he sat in his wheel-
chair in Hollywood. Easter
Seals aids all accident victims,
paraplegics,  quadraplegics,
etc., and that’s why everybody
is so willing to help this great
cause. Back to the Wolfman
.. . I have a 17-year-old niece
who's six feet tall and is not un-
like Margaux Hemingway in
her stunning good looks. who
worships Wolfman Jack. She
once travelled 150 miles to meet
him (he was doing a benefit for
the State Home for the Chroni-
cally Hirsute).

Her heart melted faster than
a 20-dollar bill at a gas pump . . .

Hand Me The Pliers,
. There’s Two KVl'ers . . .

That’s right, from Seattle to
San Diego go Clark Race and
Art Kevin from GWB’s KVI
to KOGO.

Clark is doing the 9am to
Ipm stint . . . and Art is the
News Director. They are both
very talented fellows.. .1
know because I sat and admired
their astuteness for many
years at KMPC.

Clark is featuring a “What's
Cooking?"” department each
day with a different recipe being
unfurled. (The Gary Owens
column loved his special gour-
met treat of broiled Hostess
Ding Dong under glass!)

The rest of the personality-
laden KOGO'ers are: Ernie
Meyers in the early morning.
PD Chuck Brinkman from
1-3 (Chuck nurgled at WTAE/
Pittsburgh), Ken Copper
from 3 to 7, Rod Page from 7
to midnight, and Tom Lyons
midnight to Ernie.

* %k %k k %

John Leader just saw the
first robin of this polluted spring
. . it fell out of a tree.
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TOP 40 KRUX/PHOENIX TO GO ALL-NEWS
WITH NBC'S NIS NETWORK

MCA, RCA DEVELOP VIDEO SYSTEMS —
Tentative date for "Discovision,” "'Selec-
tavision is Christmas, 1976.

NUMBER ONE FIVE YEARS AGO: "Philadel- [
phia Freedom" — Eiton John (MCA)

NUMBER ONE ALBUM: "Bluejays” — Hay- |
ward & Lodge (Threshold)

CBS Goes With ''Flo'!' For Decisive Win

CBS took a glant step toward upsetting ABC in the 1973-1980 Nielsen ratings by defeating ABC by almost two
points for the week ending March 30. With just three weeks left, CBS has pulled into a slim seasonal lead and thanks to
Its series strength on Sunday, Monday, and Friday, may just pull it off. Certainly this week’s statistics (a 20.3 average
rating compared to ABC’'s 18.5 and NBC’s 15.8) were impressive, and part of the good news was that the network’s
new "Alice” spinoft, “Flo,” which has taken over the attractive Monday 9:30 slot following "MASH, " tied for number one
in its debut airing, with a 30.3 rating. Sharing the first-place berth was none other than "MASH,"" while 60 Minutes" took
third for a clean CBS sweep.

ABC's best tidings were that new show “That’s Incredible” is still pulling down incredible Monday night ratings, finish-
ing fourth for the week. Following were 5) “Dukes Of Hazzard” (CBS) 6) “Dallas” (CBS) 7) “Three’s Company” (ABC)
8) “Alice” (ABC) 9) “The Jeftersons™ (CBS), and 10) “CHiPs"” (NBC).

Boosted a bit by the “Fio” lead-in, “Lou Grant™ (CBS) finished a strong 11th to head the 11-20 roster, followed by
12) “Diff'rent Strokes” and "Real People” (both NBC) tied 14) “Barney Miller” (ABC) 15) “Archie Bunker's Place” (CBS)
16) "Taxi" (ABC) 17) "Laverne & Shirley” (ABC) 18) "Soap” (ABC) 19) "Happy Days" (ABC) 20) “Hagen" (CBS's new
Chad Everett series) in its first top 20 appearance.

GRAPPLING WITH CABLE: A committee of agency and cable reps will be inviting Arbitron, Nielsen, and other re-
searchers to participate in a study aimed at discovering the best way to measure local cable viewers. Magazine research
firms are also invited to bid, as the committee is seeking “fresh thinking” from any source. The local surveys would not
conflict with planned national cable measurements from Nielsen and Arbitron

PTA PICKS BEST, WORST: The national PTA, known for its annual worst ten TV programs listings, accentuated
the positive this year and added a best ten list. That survey ran: 1) "Little House On The Prairie” (NBC) 2) “60 Minutes"
(CBS) 3) "Prime Time Saturday” (NBC) 4) "The Waltons™ (CBS) 5) "“Quincy” (NBC) 6) several CBS specials lumped
together 7) “White Shadow'’ (CBS) 8) “Eight Is Enough” (ABC) 9) “20/20” (ABC) and 10) the long-since cancelled “'Sal-
vage |I" (ABC). The programs were picked on the basis of contribution to the quality of life, artistic and technical merit
and lack of offensive content; CBS had four in the top 10, with ABC and NBC each garnering three

Making the top ten in the "least overall quality” category were (in no particular order) “A Man Called Sioane” (NBC),
'Best Of Saturday Night Live” (NBC), “Vega$"” (ABC), "Detective School” (ABC, cancelled), "‘Charlie’s Angels” (ABC)
“Soap” (ABC), "The Ropers” (ABC), "Misadventures Of Sheriff Lobo” (NBC), “Three's Company” (ABC), and “The
Associates” (ABC), giving ABC seven out of ten, NBC three and CBS zero

— =

VIDBODOOF I ——m—

PIONEER TO INTRO $750 VIDEODISC SYSTEM: The U.S. Pioneer Electronics Corp.
has announced plans to market a $750 videodisc system in four U.S. cities (Syracuse,
Minneapolis, Dallas-Ft. Worth, and Madison, WI) beginning in June. The Pioneer system,
called the ‘‘Universal Video Disc,’”’ will be manufactured by Universal Pioneer, co-owned |
by Pioneer and Discovision Associates, the latter of which is a joint venture between MCA
Inc. and IBM. Pioneer plans to add an additional four markets every 60 to 90 days once
the system is in the stores . . . TURNER SUES RCA FOR $34 MILLION OVER LOST SATELUTE:
Noted sportsman-entrepreneur Ted Turner filed suit in Atlanta federal court recently against
RCA, asking for $34.5 million in damages to his embryonic Cable News Network, resulting
from the loss of RCA’s “‘Satcom III’’ satellite, which was to have carried Turner’s news
programming . ..
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Two more new major market PD’s this
| week . . . Lee Armstrong has accepted the PD's
job at WVON/Chicago, exiting as Operations
Manager for WNOE-AM-FM/New Orleans.

| Randy Lane is the new PD at KBEQ/Kansas

! City replacing Bobby Kline, who has left the

| station.

1 Street Talk hears that Columbia Director
l N T Q of National Album Promotion Fred Humphrey

| has resigned. No details yet or word on a pos-
| sible replacement.

The big battle that tore Atlanta apart last
‘year won't be repeated, because WQXI-AM-
FM has just been officially awarded this spring’s
raft race. The event will hit the river on May
24. You might remember that last year Z93 and
WQXI fought it out in court over who would
sponsor the event, and Z93 emerged the winner.

Has MCA VP/Sales Stan Layton resigned?
There are now more rumors surrounding pos-
sible personnel changes high up at MCA.

Don’t look for those Elvis ‘‘duet” songs
anytime soon. Seems that RCA has wisely de-
cided to shelve the project, reportedly when
most of the major artists contacted to dub duets
with “The King” took a pass.

Warner Brothers will distribute a rock
documentary film called ‘““No Nukes,” which
was shot at last year’s Madison Square Garden
M.U.S.E. concert.

Pittsburgh Pirate Dave Parker has formed
his own concert promotion firm, Cobra Pro-
ductions. Dave will produce concerts mainly
in the Midwest and South.

Gordon McLendon has invested in Sub-
scription Television Corporation of Ameri-
ca, along with Sy Weintraub, a member of the
Columbia Pictures Board of Directors. The
{ Texas-based STV owns pay-TV franchises in
| San Francisco, Dallas, and Providence, with
| applications before the FCC for others in Chi-
cago, Atlanta, Tampa Bay, Indianapolis, Den-
ver, and Norfolk.

“DANCINY
JONES”

NICOLETT
LARSON

PRODUCED BY TED TEMPLEMAN

ON WARNER BROS. RECORDS

Taking A Stand L

This may not have a giant national im-
pact, but it could be an idea whose time
has come. Paul Hess, who is News Direc-
tor at WFON/Fond du Lac, WI, has an-
nounced that his station will not air any
excerpts from speeches by presidential
candidates unless they offer possible solu-
tions to the issues!

Paul said, “We're frankly a little tired
of rhetoric. I don’t know how much a little
station in Fond du Lae, Wisconsin can do,
but I'm personally fed up with such rhetoric
and I think it's unfair to the people of the |
country. We're going to take a stand, if it
helps any.”

We hope it does.

A.J. Roberts has left KMJC/San Diego,
with Chris Collins being promoted to fill A.J.’s J
vacated Music Director’s job. |

Michael Atkinson has been named to the
newly-created post of Local Promotion/Los |
Angeles for Columbia Records.

We hear that Motown is setting up a distri-
bution deal with a new singles-oriented label
forming under the direction of Shelter’s Denny
Cordell, who is currently a partner in Flipper’s
Roller Disco in Los Angeles. The label will
appropriately be called Flip-A-Disc.

Don Murray has left KFXM/San Bernar
dino to do 10pm-2am at George Wilson's
KIQQ/Los Angeles. Craig Powers has been
upped to PD at KFXM.

Adam Smasher, who was going to segue
from WNAP/Indianapolis to WIKS/Indian-
apolis, and who was heavily promoted on WIKS
as starting Thursday (3-27) at 4pm, did not
make his WIKS debut. A judge in Indianapolis,
apparently acting on a complaint from WNAP, ¢
issued an order keeping Adam off his new sta- l
tion.

Bill Smith from WEEI-FM/Boston is |
now the new PM drive jock for WRKQO/Boston.

WHY IS EVERYONE SUDDENLY PLAYING WITH THEIR FOOD? — This is getting a little bit out of hand. Last ‘
waeaok a jello-jump (one of many we’'ve seen) and this week “pudding sitting!” That’s right, WAAY/Huntsvilla
morning man Gary Drake set a new world record for pudding sitting recently when he deposited himself into this

tub of chocolate ooze and stayed there for 28 hours. By the way, we’ve also received word that a reprasentativa

of WRKA-FM/Louisville sat in a tub of catsup for 24 hours. claeiming a new world’s record. We think it’s about |

time that Mr. Guinness comes forward and tells everyona he was only kidding.
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Here Comes My Girl|
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“The Best TV Spot Ever Made For
A Contemporary Radio Station.”

George Williams
VP/Programming

Southern Broadcasting
- !

Customized For Each Station
With Call Letter Reinforcement
Seven Times

Just Completed:
Q105/Tampa
KMJK/Portland
Q94/Richmond
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A Division of Radio & Records, Ing

Call Today For Information On How You Can
Get It Exclusively For Your Station

213-553-4330
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“You must translate your message into
language that people on the street can
relateto.”

Is Your Station “Board” To Death?

There are several sure signs of spring. Grass
begins to reappear in northern climes, baseball
again implants itself on the national consciousness,
and the Arbitron surveys are on the horizon. You
can always tell when the sweeps are imminent —
stations buy up all the decent (and many of the
poorer) outdoor board locations, and four-letter
words starting with “K’ or “W" leap at passers
by. But how many of the boards used by stations
to (hopefully) boost ratings really help accomplish
that goal? If my recent observations are any indi-
cation, the answer is “not many.”

This past week Dr. Richard Lutz and I were
conducting a seminar on behalf of the McGavren-
Guild rep firm for some of its clients. The site for
the several-day meeting was a Western resort city
which shall remain nameless. During our exposure
to the environs we noticed that most stations were
not making very good use of their outdoor boards.
Worse, in several cases the boards were actually
detrimental to the station’s image. In such cases,
two errors are committed — ad dollars are used
inefficiently, and ratings jumps are unlikely to
occur.

Two Major Questions

There are two considerations that seem to me
to be important when planning to use outdoor
boards as part of a ratings effort. The station
management team must be able to answer the fol-
lowing questions:

1. What is the purpose of our outdoor cam-
paign? Do we want to persuade, identify, or in-
form? A campaign designed to persuade people
to tune in (cume building) should perhaps be dif-
ferent from a board aimed at giving feature in-
formation about the station.

2. How do we position our station as apart
from the rest of the radio alternatives available to
the target demographics? If all of the other rock
FM'’s in town are using dial position in their ad
campaigns and boards, should we follow suit or
try to segment ourselves by taking a different tack?

After you have decided how to answer points
one and two above, then keep in mind you must
translate your message into language that people
on the street can relate to. Failing to adhere to
this point probably undermines the success of out-
door board campaigns (and ad campaigns in gen-
eral) more than any other factor. Let’s look at how
each of the points relate to your success. We'll also
cite some examples seen recently which point out
how not to do it.

What Are Your Goals?

Let’s assume your station has done its market-
ing research homework and you are now able to
answer intelligently the question regarding the
purpose of your outdoor campaign. If persuasion,
a hard sell, so to speak, is your goal, then don’t
forget to “‘ask for the order.”” So many stations in
cume-building situations never ask the potential
listener to “‘tune-in”" in their ad campaigns. If you
have a new station or are often confused with an-
other, then identification may be your goal. If so,
be sure your outdoor board message is brief and
easy to read (both in motion and stationary). If
you want to inform potential or current listeners
about a new feature or DJ or perhaps about a for-
mat change, more copy may be needed than on
other boards. Edit ruthlessly until you are able to
condense the heart of the message into a text that
will be applicable to the medium of outdoor boards.

How Not To Do It

During my travels lately I've seen some ex-
amples of station efforts that were aiming at one
or more of the above goals. Certainly, when your
station goals combine any of the aspects cited earl-
ier, that can complicate the job of advertising pro-
perly on outdoor boards. Here are some examples
that may give you some guidance on how to avoid
the curse of having your ad message fail to get
through to potential diarykeepers.

1. Avoid complicated graphics. One example
is a board for a station with the rounded dial po-
sition of “92.”” However, the creative team came
up with a look that was so avant garde that the
average person, especially at speed in a vehicle,
thought the frequency was *99.”” Not a very good
job of identifying the station so that prospective
listeners could tune in if they so desired. Keep the
graphics clean, even if it means bruising the ego
of the creative team that suggests that your look
be something out of *2001.”

2. Make the ad copy understandable to the
average person. An attractive board spotted last
weekend was done in red, white and blue, and
featured the call letters and the slogan “*Stand Up
For Your Country.” A very patriotic gesture, some-
one mentioned to me, but there was absolutely no
connection that the board was referring to a radio
station format. A great idea gone astray here, since
the copy and the intended message went over the
heads of most people.

We in the radio business all too often make
the mistake of thinking that the average citizen
is hanging on our every word and promotional

Q«A
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Arbitron recently announced TSA updates for its markets. We've subsequently reccived
several calls asking, “How does Arbitron determine whether or not a county is in our TSA?”

There are three criteria that counties outside the respective metro must meet if they are
to be included in the market’s TSA. Based on data from two previous surveys (usually) every
spring Arbitron will implement these criteria when updating the TSA’s. Each TSA county
must have a total of at least 10 in-tab diaries over the previous sweeps. Next, the county must
have at least 10 diaries that contain mentions of station(s) in the respective metro. Finally, the
county must have at least 10% of all diary entries recorded to stations in the metro. If a county
meets all these criteriu, it is retained or included in the relevant TSA. Otherwise, it will not
be in the market definition for the survey year. However, next year the county may be added
or deleted depending on listener patterns as reflected in the '80 surveys.

Orlando and Daytona Beach books to be re-
called due to diary tampering. See Page 1 for
details.

Arbitron Adds Two Markets

Arbitron has just announced that effective
with the A/M ’80 survey there will be two new
syndicated markets measured. The new mar-
kets are Johnstown, PA and Riverside-San
Bernardino-Ontario, CA. Adding these new
areas to the previous syndicated market total
means that Arbitron will measure 176 stan-
dard markets in the spring.

Arbitron Employs Advisory

Council Member
Jim Ridings, former GM of WRJZ in Knox-
ville, has gone to work for Arbitron. Ridings
was a member of the Advisory Council, repre-
senting stations with comtemporary formats,
but he will now be Arbitron’s Manager of Ad-
vertiser/Agency Sales in the Chicago office.

effort. Not so. Speak the language of the people
in your community and you’ll have a much better
chance of successfully boosting your numbers
through advertising. Along these same lines, keep
in mind that not everyone out there knows that
the sponsor of the board is a radio station. This
is especially true of stations that use non-exclusive
identifiers. After all, what is a “99X or a “Zeta 4?”
Are these new sports cars, science fiction monsters,
or what? Several persons were overheard recently
looking at a board for one station and musing,
“What is it?”" If the public is asking that about
your effort, your ad message isn’t getting through.

3. Have the ad message contain some reason
for the person to tune in. Answer the question,
“What is our unique selling proposition?”” and
make sure it also is properly related to a benefit
identified by marketing research as being impor-
tant to your target audience. Just saying “‘Bright
and Beautiful” doesn’t really tell a potential listener
why he/she should tune in. Saying, “Here is the
station where you can relax’ specifies a more tan-
gible benefit.

Overall Guidelines

While every ad effort using outdoor boards
is unique, here are a few summarizing thoughts
which may help your campaign positively influence
Arbitron diarykeepers:

1. Do the proper marketing research home-
work. Identify your target demo, and test ways to
best motivate them.

2. Establish your goal(s). Choose persuasion,
identification, and/or information

3. Allow enough time to plan the campaign
properly. Don’t forget to coordinate your outdoor
effort with the rest of the media mix.

4. Make sure the boards are “clean.”” Don’t
get cute with graphics or colors; make sure the
copy is aimed at your target man-in-the-street,
is readable at a glance, and mentions the product
(radio station) while asking for the order (tune-in).

5. Test the board design with focus groups to
see if the point of your message is getting through

6. Realize that outdoor boards may not be a
vital link in all ratings-boosting campaigns.
Maybe your station has too much to get across,
a message that might better be communicated in
printoron TV

Keeping these points in mind may help your
ad blitz pay off in better numbers rather than
having everyone look at your boards and wonder
“What is it?"” Jhan Hiber
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Top-40 Is Getting On

The Marshall Tucker Brad 3
Bendwagos Messer

KWK KQWB—FM Personality News Is Not Play News
K JOY K K 1 :_JS | A potentinily skillful newscuster explained in an interview that he und his stalf sometimes brighten up dull newscasts by

reading one-line jokes from a book

T ‘ Poor guy. Desperate programmers have so distorted the premise of “personality news’ in their haste 1o imitate success,
K JRB WF »-JI that what's forced on otherwise self-respecting newscasters is Play News.

Pluy News may briefly natisfy bottom-demographic listeners who might rather ignore what's going on, but fades when

b | | the listening age hits the twenties, and fails even the young in dealing only superficially with subjects they don’t want to
WCGQ KBIM |
A

What's the difference between Play News and Personality News? At the top level perhaps we could ask Charles Os-

good, who frequently turns a legitimate news story into a piece of poetry with aniusing but not silly results on the CBS
WISE V‘v XIK Morning News. He's a personality. He's s “delivery system ™ that can reveal his unique viewpoints without altering the
basic product being delivered news,
| When the basic product becomes entertainment or humor the telltale signs of Play News are evident.
W ANS_ FM l Another point. Play News won't work on serious stuff. Cun you imagine a Play News staff grabbing the joke book for & .
nuclear-related one-liner while preparing the bulletin on ‘Fhree Mile Island? (*“Take my reactor . . . please!”)

Part of the misunderstanding about Personality News may be blamed on our interest in controversy, somewhat related
to our interest in a good fight or “'someone really getting his.”” Programmers have been known to push news staffs to become
more controversial without stressing the attendant responsibilities to remain sccurate and fair-minded.

The more you find out about a controversial subject, the less controversial it becomes. It may be exciting to present one
| side of an issue but not as exciting 1o explain the opposiog side 8o effectively that even your listeners realize it 5in't a black
and-white situation but only those ever-pervading shades of grey. Who said we're in the Excitement business? I'm in the
News business, which deals in interess. Interest is renewable daily. Henny Youngman jokes finally run out at the back of
the book.

Radio news is seeing a recharging of its own credibility. News people are increasingly feeling thut what we do is useful \
and worthwhile. Play News slows down the whole business. It makes temporary mincembat of the ideals and enthusiasm
brought into our newsrooms by younger professionals, who deserve to be taught the trade . . . not merely bad tricks.

In the headlong rush toward good rutings, some perceptive programmers are realizing their stations mus: have news |
operations like the Big Winners do. In the rush to imitate, some of ‘em are getting it all wrong. {
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Rip "N° Read
Al Hoffman Falls Off His Bike

MONDAY, APRIL 7: Dr. Albert Hoffman fell off his bicycle on this date in 1943 while pedaling home from the
Sandoz Laboratories in Basel, Switzerland. He had inadvertently taken the world's first acid trip, by splashing his hands

and arms with what we now call LSD. (The handlebars seemed *‘rubbery. "’} . !
In the remote scrublands of New Mexico 21 years ago today, a nuclear reactor produced the world’s first atom-
generated electricity, fourteen years after the Bomb. l

California Governor Edmund Brown Jr. is 42. Moviemaker Francis Coppola and TV interviewer David Frost hit
41. Bobby Bare (""500 Miles..."') is 45. Ravi Shankar arrives at 60.

Join The Service! See Ice!

TUESDAY, APRIL 8: Earth-orbiting satellites have pretty much taken over the job of the DEW Line, but when
the Distant Eurly Warning radar network was announced 26 years ago today it sounded like science fiction had become science
fact. Radar installations strung across the Irigid top of the world would give the U.S. early warning of incoming enemy air
planes (which never incame). Here in the future, missiles have become the Best Bet Threat, so fewer military people have to
live igloo-like up there in the snowpack.

Betty Ford is 62, Catfish Hunter is 34.

Original 7 Astronauts Chosen

WEDNESDAY, APRIL 9: What year were the first U.S. astronauts named? The year Alaska and Hawaii be-
| | came the 49th and 50th states. “The Sound Of Music™ and ““Mack The Knife'' were hits. The killer hint: the cars that year
were '59's. On this date 21 years ago NASA named the Original Seven to begin training to put Americans into space two

years later. (1t was close but the Soviet Union beat us with Yuri Gagarin on 4-12-61. John Glenn Jr. orbited 2-20-62. The
| first moon landing was in July, 1969, the next one was thut November. The Soviets have never landed anyone on the moon. ) '
Carl Perkins (" Blue Suede Shoes”') is 48. Hugh Hefner is 54.
‘ ; The Civil War wound down 115 years ago today as General Lee surrendered the Confederate Army to General Grant
! D in 1865
say, twenty average slaves).

Produced by Stewart Levine Glen Campbell is 44. Omar Sharif is 46. Chuck Connors is 59. Bobby Hatfield {Righteous Brothers) hits 40.
for Outside Productions, Inc. ‘ . . . . .

H Bob Dylan’s First Paying Gig
reAny
Tonight” and "Where The Boys Are.

The first black man in major league baseball was Jackie Robinson. who hit the field for the Brooklyn Dodgers 33
0“ wal'llel' BI'OS . RCCOI’dS years ago today in 1947. Two years later he was voted Most Valuabie Player. ’ |

Ethel Kennedy is 52,

I e ——
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Full Speed Ahead Thru The Dark! Crunch

THURSDAY, APRIL 10: The Titanic was  beawiful new ocean liner with a double hull to make it unsink-
able. so space that would have been wasted on lifeboat storage was utilized for turkish baths and squash courts. It steamed
out of Southampton. England 68 years ago today with 2223 aboard, headed full-speed for New York. As you know, a couple
nights out it rnmmed an iceberg and sank: 706 people were saved by a nearby ship. 1517 weren't.

Walter Hunt patented the safety pin 131 years ago today. then sold the rights for $400 tback where $400 would buy.

FRIDAY, APRIL 11: Nineteen years ago this evening at Gerde's Folk City in New York. Bob Dylan played
what's reported 10 be his first paying gig. Among the nongs was “House Of The Rising Sun.” Among the audience was ‘
Joan Baez. That wax in 1961, when rock was still trying to break thru the barrier 10 become as popular as “The Lion Sleeps
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Setting Advertising Objectives, Part |

T he recent series in R&R, “Radio On TV,”
provided a wide-ranging discussion of
the use of television advertising by radio stations.
As pointed out on a number of occasions in that
series, a prerequisite for successful use of TV
advertising is the initial specification of one or
more advertising objectives. The need for adver-
tising objectives is not limited to the instance
where TV advertising is the medium in question —
objectives are critical to any advertising or pro-
motional effort on the part of the station.
W hat exactly is an advertising objective?
How do you go about selecting appro-
priate objectives? And how can you tell if your

objectives have been met? | will address these
and other questions in this and next week’s col-

umn
A n advertising objective is a specific mea-
surable goal which is to be achieved
via the advertising effort. 1t is useful to think of
an objective as a task which the advertising is to
perform on behalf of the product or service be-
ing advertised. In order to be truly useful, objec-
tives must be expressed in measurable terms
with respect to the target audience to be reached,
the specific communications task to be per-
formed, and the time period within which the ob-
jective is to be attained
Scope of Target Audience. It is impor-
tant to note that advertising objectives must always
refer to a particular target audience group. Very
few, if any, advertising programs are equally rele-
vant to all segments of the market. For instance,
an AOR station may be interested in attracting
greater numbers of male listeners, age 18-34,
while a Country station may wish to increase
awareness among all current non-listeners over
age 34. In the latter instance, a spot TV ad
placed during “Hee Haw,” which is viewed pri-
marily by teenagers, would not very fruitful in
pursuing the station’s objectives. Although many
people may see the ad and become aware of the
station, most of them would not be people who
fall into the target audience group. Thus, it is im-
portant to clearly specify the group to be reached
by the advertising, in order that you may deter-
mine if your advertising has been effective in
reaching that group, and not just any group of
consumers

What Is An Objective?

awareness. The first task to be accomplished,
then, is to make the consumer aware that the sta-
tion exists. Awareness is the starting point for

move a consumer from lower stages of the hier-
archy to higher stages. For example, many more
people are aware of a station than are favorable
toward it, and still fewer people listen to it re-
gularly. Nevertheless, depending upon the posi-
tion of the station along the hierarchy, it is ne-
cessary to specify the objectives of advertising
in terms of the stage or stages of the hierarchy
which will move the most potential listeners closer
to actual listenership. Deciding upon the most
appropriate step(s) of the hierarchy to try to in-
fluence relies on the use of market research —
I will discuss that procedure in detail next week

Listen ‘i
A Hierarchy-Of-Effects For Radio Listen tothe |
Have to the station '
Intend listened station exclusively. l
Have to listen to the regularly. 1
Know favorable to the station
Aware of something feelings station. at least ’
Never heard the about toward once.
of the station. the the | |
L station. station. station. | e e |

trying to attract the consumer to your station
Creation of awareness is particularly important
for a brand new station or, alternatively, for new
groups of consumers, such as people moving
into an area or when a station increases its sig-
nal strength, thereby reaching new areas

It is not enough for consumers to simply be
aware that a station exists — they must also
know something about it; most notably its for-
mat. People must be informed of what they can
expect to hear if they tune into the station (i.e,,
the listener benefits offered by the station). An-
other aspect of knowledge is the band frequency,
which comes in handy if the consumer decides

to listen to the station
B ased on the perceptions or knowledge
consumers have about a station, they
will form positive or negative feelings (i.e., atti-
tudes) toward the station. For instance, a person
who likes rock music should be favorably dis-
posed to a station which advertises “All
Rock. All the Time,” while a classical music
aficionado would probably be more negative
toward the station based on such an ad. This
goes back to the importance of delivering the
message to the right people. People who you
have reason to believe would never advance
from the Knowledge step to the Favorable Feel-
ings stage should not even be reached by the ad-
vertising in the first place, if it can be avoided
H aving developed a positive feeling toward
the station, the consumer may form an
Intention to listen to the station some day. The
problem with intentions is that they are not al-
ways acted upon (“the best laid plans of mice
and men and radio listeners ofteri go astray”).
Thus, some potential listeners will need further
encouragement from advertising to actually carry
out their intentions and listen to the station at

| ““It is important to note that adveritiéing objectives must always referto a
particular target audience group. Very few, if any, advertising programs

| are equally relevant to all segments of the market.”’

Communications Task. Advertising ob-
jectives must also be clear with respect to the task
the advertising is to perform. The most commonly
accepted means of thinking about the task of ad-
vertising is what is referred to as a hierarchy-
of-effects model. As shown in the diagram, the
hierarchy notion corresponds to a series of stages
or steps which a consumer is viewed as passing
through in becoming a loyal customer of a pro-
duct or service

The first stage, where the consumer has
never heard of the station, is the state of un

least once — this “tirst listen”’ is referred to as
Trial of the station by the consumer. By trying
out the station, listeners can determine if they
really like listening to it as much as they thought

they would
T hose listeners who found trial of the sta-
tion to be a rewarding experience would
presumably become more or less regular listeners,
and some of them might even listen to the sta-
tion almost exclusively
Obviously, it is increasingly difficult to

“listener ladder.”

Relevant Time Span. Advertising objec-
tives must also incorporate a time frame — how
soon is the objective to be accomplished? Specify-
ing a time interval in advance helps you to control
your advertising effort better. Leaving objectives
open-ended with respect to time could allow
you to waste money on an unsuccessful cam-
paign over too long a period. By making a realis
tic judgment of the results you expect within a
given time interval (say six months), you are at
least guaranteeing that the advertising effort will
be evaluated at some predesignated date. At
that point, you can decide whether the results
are satisfactory and whether the campaign
ought to be continued.

The Benefits Of Objectives

he specification of precise, measurable

advertising objectives has a number of
potential benefits to the advertiser. First, objec-
tives provide guidelines for subsequent planning
of the advertising program. Objectives assist in
the formulation of creative strategy, as well as in
the selection of appropriate advertising media
Thus, objectives serve as up front organizers of

the entire advertising effort
econd, objectives provide a readily
S usable means of evaluating advertising
after it has been disseminated to the market
Too often advertisers fail to recognize the rela-
tionship between what advertising was designed
to do and what it actually was able to do. Asses-
ment of advertising’s effectiveness is one of the
most elusive tasks of modern marketing. Clear-
cut objectives help to pin that task down and

make it workable
F inally, advertising objectives force ad-
vertisers to think more clearly about the
role of advertising. It is too easy for a manager
to say, “Let’s try a little advertising,” without any
idea whatsoever of exactly how or why that
might help solve his or her marketing problem
If more managers sat down and really tried to
come up with some hard objectives for their
advertising, a lot fewer advertising dollars would
be wasted

Integrating Research And Objectives
I mentioned earlier that research is a neces-
sary component of sound objective for
mulation. Next week | will deal with an approach
which allows you to measure the hierarchy-of
effects for your target audience, determine
which level of the hierarchy to attack and get

some ideas of how to move consumers up the
-Dr. Richard l.utz
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PROGRAMMER'S NOTEBOOK

Are You Predictable?

Now that’s quite a question . . . are you
predictable? Is your radio station so consis-
tent that you can tell exactly what time it is
just by hearing what record is playing or
what one-liner is airing?

I had a conversation with a PD last week
who was concerned about his slipping ratings.
Seems his station, which used to be considered
“the hot newcomer,” was now perceived as
“the old-line rocker” since a newer station
had recently blossomed in the ratings. We
talked about a lot of things but finally settled
on the fact that the new station sounded a lot
“less professional” (his words) than his did
and that puzzled him. I pointed out that maybe
that was why listeners were leaving his sta-
tion for the new one . . . not because it sounded
“less professional’”’ but because it sounded
“less predictable” (my words).

Format Flexibility

Many elements make up a successfully-programmed
music station, the most important being music. We've
gone over that one many times and, quite frankly, pick-
ing music for your radio station is probably one of the
easiest things you, as a programmer, have to do. The
various inputs available to you on music, sales
and/or reyuest tabulations, call-out research, or focus
groups, are all good ways to determine what songs to
play (or not to play). Whatever combination of inputs
you select to factor into your own “subjective ear abili-
ties'’ should work.

So, with music neatly handled in one paragraph, that
leaves all the other elements of your radio station, among
them format, jocks, promotions, and outside exposure.
The format structure, things like hot clocks, one-liner
cards and music rotations, can be a little trickier to deal
with, but not mysterious or magic by any means. Your

demographic target and competition will dictate most of
your format structure, but you should not cast that for-
mat structure in concrete.

A format is like the ribbon on a wrapped package.
It should tie everything together, but shouldr.)'t‘ be the ac-
tual gift itself. What I'm talking about is flexibility.

Have you locked your radio station into the two songs-
two spots-two songs syndrome? Do your one-liners fall
at the same exact times every hour? And, if you answer
yes to either of those questions, how long has your
station been doing things that way?

There are lots of things to consider when trying to
give your station the apparent difference over all the
other stations in your market. First, do people listen to
the radio the same way during different periods of the
day? The answer to that should be no. Just the fact that
most stations have some form of *‘personality’’ in morn-
ing drive is recognition that people consume radio dif-
ferently in mornings than in other time periods. But what
about middays, afternoons, and evenings, when most
stations lock into a format that might have slight musical
differences (dayparting), but shares a common and
sometimes rigid structure?

Perhaps the spot cluster and music sweep theory is
better suited to middays and evenings, but not to after-
noons, since PM drive may more closely resemble AM
drive in the way your listeners use radio. The point
being that format flexibility can really help your station
avoid sounding totally predictable. And it can be done
without abandoning the consistency that ties the whole
station together.

Powers And Promos

John Lander, PD of 13K/San Diego, said last week
that he changes his power rotation records around based
on his gut feel. He may force a newer song into powers
before all the conclusive research is in, just to lead the
market a little bit. John's ideas on music play a big part
in keeping 13K from sounding predictable.

When dealing with your music, why change your ro-
tations only once a week? What’s so special about “music
day” that it becomes the only time you can adjust rota-

Rl

. Hockey certainly invaded the public consciousness in a big way following the gold

f medal performance of the U.S. Olympic hockey team and as we “‘stick-handled” through

| the Top 40 picture file we found two station shots on ice (one more would have been a hat-
trick) worth passing along. On the left Z104/Madison shares a recent visit from U S, hoc-

| key gold medal winner Mark Johnson, flanked (l-r) by PD Harv Blain, and jocks Buddy ‘
Albert and Jerry Jensen. On the right, CFTR/Toronto’s Steve Lewis accepts a “‘ticket”
from a member of the Toronto Police Department’s hockey team. The CFTR skaters

faced-off against the cops and foolishly beat them 7-5. Steve received the summons for
allegedly ‘‘hip-checking an officer of the law."”’

tions and add new records? There are several success-
ful programmers I know who change their music a little
bit every day. The power rotation songs in mornings
may not be exactly the same in middays or afternoons.
One or even two powers may be changed every day.
Many programmers have now adopted the practice of
adding new music when it becomes available, as opposed
to when the next music meeting is. When I was in Atlan-
ta, I used to call certain record stores every day just to
see if anything was happening that I should know about
from the retail standpoint. It helped me make daily
minor changes in the rotations, and that helped to keep
WQXI sounding fresh.

Promos and one-liners are another area where your
station can keep things fresh. Bob Wood, PD of WBEN.-
AM-FM/Buffalo, cuts different and customized promos
for each and every airshift of the broadcast day. They
may all be dealing with the same thing or all be dif-
ferent, but the freshness of new promos every few hours
is well worth the production effort. When Charlie Van
Dyke was PD of KHJ/Los Angeles, every promo that
ran on KHJ had three separate and different versions.
The various versions would rotate equally and extend
the life of the promos used. It took a little more time to
produce them that way, but it was worth it.

One-liners, which seem to be a fixture in so many
Top 40 formats, can get pretty stale if your jocks ‘“‘read”
them the same way every time. If you type up one-liner
cards for the studio, do you just provide one version?
Maybe three or four versions would be better, and per-
haps just the pertinent facts for your jocks to ad-lib would
be even better (if your jocks can handle that approach).
The ad-libbed promo can really give your station the
slightly unpredictable sound that might help keep lis-
teners from referring to you as ‘‘the old-line rocker.”

Do It For The Listeners

We all tend to get a little bit caught up in how our
peers perceive the sound of our station. The radio and
records community is the village in which we spend a lot
of our time. We exchange airchecks and seek compli-
ments from people within the business, and in doing so,
we run the risk of tailoring the sounds of our stations
more to that elite group than to our potential audiences.
While it might be great to have a fellow PD say how
great your station sounds, it would be far better to hear
someone in a shopping center say the same thing.

Keep in mind just who listens to your station and
what they want when they listen. Don't make your sta-
tion a slave to your format. Keep it flexible and chances
are excellent that you'll keep it interesting at the same
time. Consistency is nice, but when it crosses the line
and becomes predictability, listeners will eventually
notice and start looking around for something new.

Motion

WKEE-AM-FM/Huntington has a new Operations
Director: Steve Hayes joins the station from WOKV/
Cincinnati . . . Ray Baker has been promoted to MD at
WGRD-AM-FM/Grand Rapids, with Rick Steele becom-
ing WGRD's Production Director . . . Bryan J. Conners
is now doing PM-drive at WOOW/Greenville . . . A new
addition to the KHJ/Los Angeles airstaff is Danny Mar-
tinez, who returns to KH.J after an absence of five years.
Danny, who jocked at WXLO/New York, KCBQ/San
Diego, KIIS-FM/Los Angeles, and KFI/Los Angeles,
will do 9am-12noon ... Pete O'Brien, formerly of
WSAM/Saginaw, has joined the staff of WKMI/Kalama-
200 . . . Chris Scott is now doing PM-drive for WAIM-
FM/Anderson, SC; he was formerly with WANS-FM/
Anderson . . . Clarke Ingram is the new 6-10pm person-
ality at 96KX/Pittsburgh, replacing Dennis Elliott who
is now working at WFFM/Pittsburgh . . . Changes at
WNAP/Indianapolis include Jake Roberts, new to PM-
drive from KLIF/Dallas; Diane Shannon now back on
the air 12noon-3pm and Panama Jack Crabb, who joins
WNAP in the 7pm-12mid shift from 9%6FM/Panama City
.. . The lineup at WTWR/Detroit has Joey Ryan doing
afternoons, replacing PD Steve Edwards, who will no
longer do an airshift; Kurt Kelly, the Tower’s MD, is
now doing 7pm-12mid; Kevin Sanderson is the all-night
man; and Gail McKnight (from WILS/Lansing) and
Dennis Newbacher handle weekend airshifts Denuta,
host of San Diego TV-8's *‘Sunup’* program, has joined
KMJC/San Diego as News Director.




JELLL
CA/ALIERE

"Only A Lonely
Heart Sees”

Produced by Felix Cavaliere & Cengiz Yaltkaya
for Shanti Productions

WFIL add 92Q on

WIFI add WRJZ 28-26
WCAOQO add WNOX 23-18
WRKO 27-25 WKIX on
PRO-FM 25 WAYS 29-26
JB105 add 34 WDRAQ 22-20
293 add 28 KWEN deb 40
94Q 18-14 WOW 23-21
KDWB 21-18 W2ZZpP 15-8
WGCL on KCPX 30-27
WzZuuU 11-8 KGW deb 30
WOKY add KENO deb 28
KEARTH add KRUX 33-32
KFlon KTKT 29-25
KIMN 28-20 WwJBQ deb 22
KOPA add WTSN 10-8
WAXY add WHEB 12-11
WAKY add30 WFBG 27-25
KSTT add WCIR on
KFXM add WXIL 95
KMJK add WAAY 26-20
KRQ add 28 WHHY 16-13
14WK add 29 WFOX on
KILE add WCGQ 26-22

WNAM add WSEZ 33-29
WFBR 29-27 WISE 34-32

WFLY 28-26 WFLB on

WBLI on WTMA deb 26
WTIC-FM on WANS-FM 36-34
WICC 1716 WROV on
WKBO on WEAQ deb 30
WHYN 30-27 WRBR on

14Q on WROK 29-28
WKEE 36-34 KENI17

WTIX 39-35 KBDF 20-18
KEEL on KQD! on

KXX106 20-17 KBOZ deb 27
WERC 24-23 KOOK 16-13
Y103 36-33 KRLC on
95SGF on

STYUTT

IS TOURISTS

"Train In Vain | On[y Wani To
(Stand By Me)” Be With You”

Produced by Guy Sfevens Produced by Tom Allom
PRO-FM add KJ100 deb 27 CHUM add
KJR add KOFM on KX104 on
KXX106 add K293 on KCPX on
96X add 34 WISM 27

Y103 add KERN deb 30 KRUX on
WBBQ add KJRB on WFBG add
WSKZ add KCPX on WGBF add
WDRQ add KRSP 27-23 WLAN add
WVIC add KMJK 26-22 WVLD add
WNAP add KLUC 28-25 WJAD add
KYNO-FMadd  KRUX 32-31 WRAQ add
Y94 add KRQ 28-25 ad
WKXY add KTKT on WGNI a
KKLS add WLBZ 35-25 WCCK add
WEAQ add WIGY deb 34 WCUE add 40
KBDF add WFBG 33-31 WOOS add
WIFI 20-10 V100 on WFAH add
CHUM 14-13 WCIR on

KRBE on WXIL 30-24 WSFL a:‘;
94Q 28-22 WAAY 2925 KCAPa
KDWB 16-13 WCGQ on KLZR add
KSLQ deb 27 WSEZ 39-35 K101 add
KBEQ on WISE 30-28 WILS add
WOKY on WANS-FM on

B100 29-27 WROV on

KIMN on CK101 38-34

KUPD 2417 FMO99 28-24

WBEN-FM 40-36 KPUR on

WPST 18-14 KQWB-FM 23-21

WHYN deb39  WSPT 21-17

14013 WNAM 2120

WKEE 33-31 WROK 17-16

KHFI deb 26 KCBN 28-24

KEEL deb 38 KDZA deb 29

95SGF on KQD! deb 29

K X104 28-27 KRLC 16-12

WGH on KBIM 2119

on Epic Records
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RAIDERETTES TAKE THE PRIZE FROM FM102 — FM102 (KSFM)/Sacramento’s prize van was occupied on a
recant excursion by two members of the Oskland Rsidarsttes, at liberty while the team decides where it will
play next season. Picturad (I-r) ere FM102’s Stave Wray and Billy Manders, a Raeiderette, Rick Gillatta, anothar

Raidaretta, Mark Preston, and PD Jeff Lucifar.

SHALAMAR'S FIRST TIME AROUND WOKY — Solar’s Shalemar dropped
by WOKY/Milwaukee on a racant tour. Pictured et the station are (I-r)
WOKY PD Jim Brown, Solar National Pop Promotion Diractor Jan York,
Shalamar's Howsrd Hawatt, Jody Watlay, and Jeffrey Denisl, snd WOKY
MD Dasllas Cole.

* #1 AM Contemporary music station in Los Angeles.*

* 67% increase in listenership over the past six months.*
* Greatest growth in KHJ history.**

* Return to Radio and Records parallel one.

93NKH)
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<
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WYRE ON “SAIL” AT LOCAL MALL — WYRE/Annapolls “navigated” Its
official catamearan through what the station terms “one of Annapolls’s
more treacherous shopping malls " recently. Pictured braving the elaments
for the promotion are morning man Max Wulf and WYRE's first mate
Temare Dickson.

w f

HEROIC DEEDS AT WITH-FM — “Music 104" (WITH-FMJ/Baltimore staged 8 “Haro At Larga’ screening of the
John Ritter film, and sir personality Scott Fitzgerald dacked himself out in the main cheracter’s clothes. Ha's
pictured in all his glory in the box office lobby.

-

Q102 LEGSTRAVAGANZA — Q102/Cincinnati sponsored a “Miss Laegs Of Amarica’’
with the winner raceiving a Caribbean cruise before competing in tha national fin
PD Jim Fox is pictured with a contastant, while eir personali
close axemination position.

pageant at s local nightclub,
als at New York's Studio 54.
ty Mark Sabastian (a judge) manauvers into a better

apmalanit Ao S L
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January-February 1980
Advance Arbitron Results

This data is copyrighted by Arbitron. Non-subscribers to Arbitron syndicated

radio service may not reprint or use this information in any form. 2:3‘1 B, Black, BB-&y Band, BM-Beautifd Music, C-Country,
Average Quarter Hour Shares are Monday-Sunday 6am-midnight, Metro A “Classical, D-D e g :Idaa, N’”‘_’W" O-Oldies, PA-Pop/
Survey Area, 12+. dult, R-Rock, RL-Religious, S-Spanish, T-Talk.
Note: A broken line dividing stations in a market signifies that the stations below are ) . e ;
located outside the metro area. A solid dividing line signifies that stations below the line Advance figures supplied by subscribing stations and verified by |
allegedly ran on-air survey announcements during the book. Arbltron. 1
, VS o
Detroit Washington, D.C. Tampa
, ABC Ranks 1-2 As WMAL Down But
' WJR Rebounds Slightly, Easy No. 1; Solid Leader, WRQX Gains Almost 2, WWBA-FM Increases Market Lead,
: : Finally Tops WPGC; WWBA-AM Up Also:
' WRIF Surges, Dominates AOR’s; WKYS Almost Doubles For Fourth; P
| Gains For 3 BM Stations; CKLW Up; T g ) ' WQYK Takes Healthy Jump,
| Black Stations Gain; WAVA Almost Doubles0 Opc'ens Big Lead St
l WOMC Down A Share-Plus; Over WWD C' Fg’l ] Vv:’lgll\('lll: lw é\xsbl;arwe;) :op Drops:
D e E, WRBQ .,
} WCXI, WMJC, WJZZ Also Down WTOP, WRC, WIMD Up; ’ ’ ’
Drops For WOOK, WEZR,
| ; A WGAY-FM, WASH
| /N it On-air diary announcements not as prevalent in this O/N"79 J/F ‘80
CKLW (R) 44 5.0 survey as in the O/N '79 sweep. WDAE (PA) 5.1 317
WABX (A) 33 33 O/N'19 J/F'80 WFLA (PA) 42 4.6
WCHB (B) 1.5 2.1 WAVA (A) 2.8 51 WFLA-FM (BM) 7.3 71
WCXI (C) 5.6 48 WEZR (BM) 2'3 15 WGUL (BM) .8 1.7
WCZY-FM (BM) 33 4.0 WGAY-FM (BM) 6.4 5:6 WJYW (BM) 73 6.8
WDRQ (R) 36 347, WHFS (A) e 13 WLCY (R) 36 3.1
WGPR (B) 1.6 2.1 WHUR (B) 4'9 5'7 WOKEF (D) 37 4.7
WJLB (B) 30 3.1 WJMD (BM) i3 50 WPLP (N) 2.4 1.1 ‘
WJR (PA) 10.1 10.8 WKYS (D) 3'1 5'9 WQXM (A) 8.4 6.9 |
WJR-FM (BM) 4.0 5.0 WOL (B) 99 15 WQYK (C) 6.0 78 '
WJZZ (J) 3.2 2.6 WOOK (B) 6'9 4.8 WRBQ (R) 7.6 6.4 |
WLBS (B/D) 1.6 1.3 WRC (N/T) 3'7 4'2 WSUN (C) 6.0 59
WMJC (PA) 5.0 48 WTOP (N) 3'9 4'5 WTAN (PA) Ni 1.0
WOMC (PA) 43 3.2 WUST (B) 1'0 1'4 WTMP (B) 3.7 2.1
WRIF (A) 6.3 7.5 WWDC (PA) l'l 1'2 WWBA (BM) 3.7 5.9 i
WTWR (R/0) 38 4.0 WWDC-FM (A) 3'2 2'6 WWBA-FM (BM) 12.6 13.9
mg (F% Sk gg 23 WYCB (RL) 119 1:7 WYNF (R) 35 30 i
WWWW (A) 45 39 WASH (PA) 65 56 e 2 1.2 ‘
WNIC (A) 35 33 WGMS-AM-FM (CL) 2.8 2.9 (A) a8 20 |
WXYZ (N/T) 4.5 4.1 WMAL (PA) 11.8 10.9 ‘
WMZQ (C) 3.2 34
WPGC-AM-FM (R) 7.7 6.6
WPIK (C) 16 1.2
- WRQX (R) 4.9 6.7
March 1980 : |
New York Los Angeles
WOR Drops 1'%z But Takes First; d 4 d o KABC Hottest In Months;
WKTU, WBLS In Sharp Dives; l I l KMET Up Strong;
WINS In Massive Rebound For Second; Me latren EStl ates KRLA In Huge Rebound;
WCBS Also Up Strong To Regain Top 10; KBIG Up, Equals Combined KOST, KJOI |
WPAT Gains, Debuts In Top 10; This material is copyrighted by Media Statistics, Inc. Non-subscribers to IS(T;::?; :::rsu KSX. KFWOI: ?othTUp:
WNBC, WABC Up Slightly; ; i iy ' rop Out op Ten;
"AM. FM Both 7 it tings the Mediatrend service may not reproduce or otherwise use this informa KRLA, KOST Debut ‘
I Jan. ‘80 Feb.'s0 Mar. 80 tion in any form. Jan.'s0  Feb.'s0 Mar. 80
{ WOR (T/PA) 6.3 8.4 6.9 KABC (T) 74 89 83
WINS (N) 5.5 317 6.2 KMET (A) 81 56 75
\ WKTU (D) 594 :: :g All share estimates are for metro average persons 12+, Monday- KBIG (BM) 5.2 5.2 65 ’
WBLS (B 1 ; 3
‘ WPLJ :A)) 16 57 55 Friday, 6am-midnight. : mr& ; ;3 3? g; |
WCBS (N 4.3 34 53 . : : ’ g . :
W v o . At Note: — denotes station which did not rank in Mediatrend’s Top 20 for the W L = -+
WPAT-FM (BM) 36 36 49 relevant month. KIIS-FM (D) 3.2 4.3 3.6 ‘
' WNBC (R) 35 39 4.0 KOST (BM) 2.1 31 33 [
| WABC (R) 53 33 35 KJOI (BM) 44 41 8:2 ‘
| |
1
Chicago Boston Washington, D.C. I
| WGN Drops Almost 6, Loses Longtime WHDH
: Lead; WBBM New No. 1; Boae 0 W Contirues GPgih; WMAL Up Almost 2, Solidifies Lead; |
WLAK Tightens BM Battle: WVBF Drops 3 As WRKO Jumps Back WRYS Rebadnds For Seoond ‘
WLUP Continues Slight Growth; In Top 10; WBCN Down A Bit WRQX Drops As WPGC Gains Slightly;
WGC1 Rebounds, Regains Position, Up 3% ; WCOZ r:Jarrows AOR Gap; ; WOOK Takes Over Black Format Lead;
WLS Drops Back 3% As WEFM Gains, WEEI Down, WEE-FM Up: WRC Up; WWDC-FM Rebounds \
| Debuts In Top 10; WROR Continues Upward; To Regain AOR Lead
! WKQX, WBMX Drop Out; WXKS Suffers Sharp Drop, Now 12th Jun.'80 Feb.'80 Mar, 0 |
| WKQX Share Still Steady Jun.'80 Feb.'80 Mar, ‘80 WMAL (PA) lzmsI " l(;7 12‘6 |
Jan. ‘80 Feb. ‘80 Mar, ‘W0 WHDH (PA) 18.7 123 18.5 WKYS‘(D) ﬁi 80 8.1 '
WBBM (N) 49 9.4 95 WJIB (BM) 66 9.3 10.0 WRQX (R) 9.3 8.1 77
WGN (PA) 11.4 13.5 11 WBZ (PA) 9.6 8.1 6.8 WPGC-AM-FM (R) 53 54 57
WLUP (A) 58 64 8.7 WVBF (R) 79 9.4 64 WOOK (B) 4.2 18 55 |
| WLOO (BM) 73 76 62 WBCN (A) 5.8 6.1 58 WHUR (B) 6.5 73 5.4 '
| WLAK (BM) 4.0 4.8 6.0 WEEI (N) 94 16 58 WGAY-FM (BM) 6.8 5.6 [ 3]
L I WGCI (B) 50 22 S WCOZ (A) 68 3k 51 WRC (N/T) 38 45 53
| ‘vvn-‘ltsr‘p,:‘:n) 52): g(l) 55 WROR(PA) 37 48 3.0 WWDC-FM (A) 21 36 53
l WMAQ (C) 1 S WO R). - S < TR hdadat iy = & ‘
[ WIND (N) 9.9 45 40
_—




Ambrosia
Unda Ronetadt
Bemadatte Peters

EAST
PARALLEL ONF_

L PEguA M
2y Bure
SLowb iy
AR &N L
RAY Wmtean & B
LIS BN 1Y
el et
AA2Y
[T
UL
siity }
rims rloTn

Craund Torgmto LA
B0 Junes
- [

ARBEIH LA

1Y}
ReTenams e 14
WABL Mew Yoru NY
Sorp) sores

SROTHORY )
Al SurPLY
-

L LTS

Mot Lost
PEN: PLUTD | )
sLomtie 4 2

PinnEne 3 9
PLAUNES & WERD )2 ¢
LL 4

WCAQ Sofmmorg MD
Ron Ruey

AMLY LAST BAND

CAR FoLLLSEm;
BAULL (UCaBURN
PELIY CAVALIEZNY
Hottie

Pine rLOYD 1 |
aLowDit V 2

CHALS CROBS & )
FLEGTWOOD mAC 19 4

WHI Preodeipha PA
Geery DeFroncisco

BARNY MANILOW
ANBROS 1A

FELIR CAVALIERE
CLIFP RICHARD
NELL DARA
nott
sLowpit 2 )

WAY COODmAN & b ¢
LAGLES 7 4

AlR BUPPLY 1) 7
DR. HOOS 1%:12

WAR/Preiodeiong PA
L2 Wiey

ALR SUPPLY

PELIX CAVALIERE
3147 [ 1234

RED "iDER

SNPOTIML STAR
TRiumen

Hottest

GARY wURAN ) |
SILLy JoeL 1} )
CLASH 20 10

KENNY LOGGING 2% 14
MARLIE DORE 22-16

WRBW Buftolo NY
JOn Summeny

LINDA RONSTADT

ANNE RURRAY

PAUL DAVIS
AMBROSTA

Hottest

Pinn FLOYD 1-1
wWnISPERD 18 1)
JIANY RUPPFIN 22-17
DAN FOCELBERG 24-18
SETTZ miDLER 2 20

WPE2 Pysburgh PA
Moy Fritzges

SHOPTING STAR
AN FOGELBERG
SAUCE COCKBURN
nott
PINN PLOYD i-)
BLONDIE 10 ¢
eILLY JoOrL 14 10
TYa 17 14

WPGC. Washington 0 C
Jm Emon

LiPPL, INC

GARY NUMAN
Motteat

SLOWNIL ) )
CMALS Caoss J4 7
AIR SUPPLY 10 9

MAC DAVIS 2% 18

WK (O/Boston MA
HOrTy Nelmon

NEIL SEDAKA
Lirrs, tnc
Hottest

WAY COODMAN & & |
BO® SECER 4 2
rooLs 12 9
FLEETWOOD MA
BILLY JOEL 1% 34

F105 Bostor MA
Tom Connesy

HOLERS b
ANDY &
Hotteat
Piny PLOYD

808 LELEA 3
BLONDIEL &
PRETENDERS 2% 1Y
PONLS

AANES
LIvIA

WILONew Yorn NY
Oon keny

L TWOOD
Hottest
SLONDIR |
PEACHES & HEAD &
OILLY & symzeTa 3 )
PESTIVAL ) 9

Liers, 1w 10

AT

EAST
Most Added . Hottest

BROTHERS JONNSOM 2)-14

Bioruile
Pink Royd
Billy Joet

D) +u Prosgence B
e

i
o CARNEY

M08 Providence B
Tacda Ohase

W g

FELEN CAVALIENE
[
BIANALY TTL PETYR
ttent
Fime rloyn 4o
RiICHAZL IN 1)
L L LK W |
ILLY )
Woew 3, j0

PANALLEL TwO

Q0 Wrcesier MA
Sheve Yo

GTILS mANO
AICHARL JAC K
BRUCE COTRAURN
CuiP wARDING
Hottest
Pink FPLOYD | |
SLONDIE 4 2
SETTE MIDLIM 4
Cunis Cross » 4
808 seGeEn 10 9

WHE /Rocheslee NY
Oove Moson

LINDA HONBTADY
Mottest

aLowp1It | 3
ALR SUPPLY 9 ¢
BILLY & SyMreTa
MICHAEL JACKSOM
OR. #OOK 23 19

19-10
16 42

RACLAS & CARNES 29 (7 WACC/Bnageport CT

Bob MrTChed

LINDA RUNSTADY
JOURNEY

GARY WURAN

FHANK SINATRA

NEIL SEDARA

Hott eat

PINK FLOYD 1-)
BILLY & SYREZETA 9 9
8ILLY JOEL 1)-?
MICHAEL JACKSOW 16 1}
MARLIE DORE 20 14

WEBO Mormaburg PA
2 Buc honon

BROTHERS JOHNSON
JARES LAST HAND
WARREN ZEVON

RAC DAV1S

Hottest

PInk PLOYD )

BILLY & SYREZTA 8 9
AIR SUPPLY 11 &
BILLY JOoLL 14 10O
CHARLIE DORE }6-11

WREE Muntinglon WY
Gory Miies

ARNBROS 1A

STEVE PORBERT
PIREPALL
DIONME WARWICK
OFF BROADWAY
ARS

JARES LAST BAND
Hottest
SHALAMAR ) |
808 SEGER 11-)
BILLY JOEL 14-8
DR HOOK i} 10
JOURNEY 31 26

WOLF Sytocuse, NY
Chorve Brown

CHARLLE DORE
UMMy AUreiw
PAUL DAVIS

802 SCACGS
ANBROS TA
Hotteat

CHRIS CROSS 2-1
808 SEGER )} 2
BLONDIE 8 )

MICHAEL JACKSON 23-1% o1/ iy joro 15 %

bR D&

WPST/Trenton NJ
Tom Tavior

HOOK

SAUCE COCKBURN
ANDY & OLIVIA
CLIPP RICHARD

PRETENDERS 14-4
LAGLES 1)-8
GARY NURAN

(LIRS B}

WAED Aterdown, PA
Joft F1orm

LINDA RONSTADT
ANBROSTA

ENACK

Mottest

PINY FLOYD |}

BILLY JOEL i) 8
FLLETWOOD RAC 16 10
CHARLIEL DORE 21-)4
Jouaney 28-19

WHYN/Sonngheld MA
&en Capuro

Liees, 1MC
ANBROSEA

JARED LAST SAND
SLANADETTE PETER
LIWDA AONSTADT
NEIL SEDAFA
Hottest

Plwx PFLOYD ) -)
stowdie ~, 2

ROOL & THE GANG 1 )
RAY ,GOODMAN & 8 1) -4
EAGLES 12-7

SCHNew Moven I WP Adesra P l

Ourt deanaen Yorvy Boomn

SEOTHENS  Jimn b " ’

GAN Pl LaNN SEMNADETTE PETER

AMBALY I A TUS 1T

RaNALS YTA P " RAMCNTRTES

- waite

BILLY & BYRESTA | sLoaBI & | I

WRLEPERS 14 4 RAY CUODRAN & 8 9 8

. ND0E 1y ) BUS Selam |

ROCEan & CABNE 16 NUANT 18 11

PREALNES & NERB J8 ¥ DAy 7ea SLAA® s 30
WAL Tormaout W

WARR Bomore M) ol

Andy frumems e

PRI TENOI ARBROS LA
DA roLELBEm,

AN PN LBEN ARUCE COERBUNN

L S {TYTY StACu sov

Wettest Huttest

BLeNEE 1) LETE N 1)

L 1 BILLY o BYHPETA )}

» . o wOle 4

SROTHE Janmie 1 HARLIE CORE ¥ *

L A% s TAnue v le Al UPPLY 10 W

WEERWRARAITIG Y W B0/ Poriona Wi

Roger Crvshon Chap Koty

BULERS & CARNED
WEIL STLANA
SrTTe mipLER

DAN POCELBEKG
AMDY & OLIVIA |

Hettest
ANBROS LA EAGLES § )
JANLS LAST BAND CHNLR CuOws |
SARY wURAN MICHATL JACHEIN
Hottest

SHALARAN 41 7
CLIPP RICHARD )4 9

WABZ/Bongor, M
Michoel O Horo
SLHNAOETTL PETEMW
oo

PiNe PLOYD }-1
HWHIG CHOBS 14 ¢
Aln gupPLY 21 11
FLEETWODD ®mAL 24 16
uTerta 73 47

WRLI/Long rsiond NY
o Toury

BO2 SCAGGS (dp)
LIMDA RONSTADY

LINDA RONSTADT
DAN POGELBERG
AICK PINETTL SOAK

Hottest
Hottest PINK PLOYD | |
PINK PLOYD }-) sLoNDIE § 2

BILLY & BYREETA 9 5
MICHAEL JACKEOW § 6
SILLY j0EL 1) ?
EAGLER 14-9

BAGLES 1D 8
MICHAEL JACKSOM )9
YLEETWOOD mAC 22 18

WTSN Dover, N
WITIC-A/Harttord, CT »m Sebaghan
Rck Donatue |
BAKHY MANILOW
JOURNEY BERNADETTE PETERS
AMBROSIA AMBROSIA {
BHOTHERS JOHNSON MANHATTAN TRANSPE
JIiMMY RUPFIN Hottest
KENNY LOGGINS AIR SUPPLY 4 |
Hottest EAGLES S )

PINK PLOYD -}
80P SECER 2 2

BOB REIGERM 4 ¢
CHR1S CROSS 9-¢

BLONDIE ) ) PEACHES & MERB 17 9
BILLY & SYREETA i3 1)
OR  HOOK 21 1 WL Parkersdurg wy
WRQUWanington D C OB WIS
Allon Burns AMBROSTA

PAT BENATAR
AMBROS1A PIREPALL
Hottent DOLLY PARTON
PINK PLOYD |-] BEZRNADETTE PETERS
sLowDlE 2 2 RORONA
CHRIS CROSS 13 Hottest

RUPERT HOLWES t4-10
BILLY JOEL 23-13

JImMY RUPPIN ) |
MICHAEL JACKSON 7 2
CHRIS CROSS 1) 7

WHFM Rochester, NY GARY NUMAN 18 12

Marc Cromn BO8 SEGER 29 -22

AMBROS 1 A WYRE/Annapoin MO

Hottest Steve Kingston

BLONDIE 2-!

BILLY JOEL 11 @ GARY NURAM

BILLY & SYREETA 19 1) ROBB{L DUPAEL
PLEETWOOD MAC 20 14  Hottest |
PAUL DAVIS 25 10 BLONDIE 2-1

BICHAEL JACKSON 7 &

WFLY/Aibory, NY BILLY JOEL 16-10

80b Mason ANDY & OLIVIA 20 1%
BROTHERS JOHNSON 23-}

STEVE POKBERT

PIREFALL WIGY/Bath, ME f

Hottest John Mckay

80P SEGER | | |

BILLY JOEL $-) JOURNEY

JOURNEY 10-8 KNACK

XENNY LOCGINS 13-10
Jimny RUPPIN 23-20

BARRY MAMNILOW
RICK PINETTE $OAK
Hottest

PINK FLOYO )~}

RobO Stewort CHRIS CROSS 4 2
PRAETENDERS 5 ) |
AMBROS { A BOB SEGER 6 ¢

LINDA RONSTADT
AMDY & OLIVIA

CLIPF RICHARD 20 )2

JAMES LAST BAND VIO0/Choarieston, wv
Hottest
PINK PLOYO -1} Sy toper |
BOB BEGER 9 AMBROS [ A
WICWAEL JACKSON 17-9 pOB SEGER
CHARLIE DORE 23-19 BILLY ¢ SYREETA
WHISPERS 27 20 STYX
Hottest

CHRIS CROSS 4 1
PLEETWOOD MAC (6 )1}
HEARY 19-14

MICHAEL JACKSON 20 S
JOURNEY 24 19

PARALLEL THREE

13FEA/MOnCchester NN
Rick Ryder

RAY,GOOD®AN & B o
AMBROSIA

PELEX CAVALIERE

Hottest

PINK PLOYO )-)

BLONOFE ) 2

80D SECER )16

MICHAEL JACKSON 14§

SILLY & SYRFETA 17 10

KHO4/Ene PA
Bl Snannon

GLILS MAND
WILLlE NELSON
PETER Mo AN
Hotteat
PINK PLOYD L-)
SITTE MIDLPA 12 4
STYX 14 10
LAGLES 19 14
CHALIS CROSS 20

WCIR/Bechigy WV
Ron i

16

BROTHERS JONNSON
ARUCE COCKBURN
JARES LAST BANO

» MONA

Hottest

LINOA RONSTADT 3 |
rAGLEYS S )

808 SEGEM & ¢
WICHALL TACRSOW
CHRLS Crags 1) 9

07

SOUTH

PARALLEL ONR

AL Yt 13

LIPPR, In

RS EY RUS IBGUN

el tent

i rLOTO 4oL

a8 Arnem )Y 4

ojLLy fore M6
RBOTHENY Jannsuw )1 8
WEANY JO 0

Qi08/Tompa h

ot Mckay

WILLY & BYREETA

Br L BAND

SLANARETIL PEATEM
FAY BENATAN

nuty
Pl PLOYD | )

sLowDiE 2
» LD ‘9
AlR BUPPLY 8 4

1 tiLy sAWD }9 11}

Y00/ Mo F{
Hover! Muzry

SOUNNEY

LA FLAVOUN
PAUL DAVISH
HOJEKS & CANNE
Hotteat

PINE PLOYD 4 )
EALLER 5 )
CHRIS [ Wi U )
WNIBPERS @
BLONDIL ¢

T8/ARONI0. GA
Oate O Brien

PELLY CAVALIEME

JAMES LAGY BAND

GARY NUmAM

Hottest

SLONDIL

PAUL DAVI4H v &

BILLY JoeL IO
BROTHLMS JOHNSON 18 8
Jimmy RUPPIN 19 14

191/Fort worm 1x
Gory Mock

BILLY JOEL

LINDA RONSTADT
KENMNY LOGGING
CHR1§ CROSS
Hottest

uLONDIE ) |}
BLONDIE 4 2

LINDA RONSTAOT % )
BOB SEGER 13%-7
JOURNEY 2} 9

94Q/An0nta GA
Joft McCartney

808 SEGER

PETER NCIAM

ROBBIE DUPREE

KORONA

SPYRO GYRA

PHOYOGLO

Hottest

PRETENDERS 2 |

BILLY JOEL 10 4

DAN POGELBERG 12-8
JAMES LAST BAND 21 12
ROGERS & CARNES 2)-17

PARALLEL TWO

$2Q/Nostwitie TN
Scooter Dovs

BETTE MIDLER
GARY NUMAN
Hott est

PINK FLOYD )-1
CMALS CROSS ¢ 2
ALR SUPPLY 13-10
DOTTIE WERT 17 )}
808 SEGER 18-}4

8J106/0nando, AL
Terry Long

PIREPALL
SURVIVOR

rooLs

Hottest

BLONDIE 2

PINK FLOYD -2
AR SUPPLY 12-7
PAT BENATAR 10-14
STYR 28 2

KEEL/Stvavepot, LA
Morty Johnson

BDZ SCAGGS

KNACK

AMBROSIA

BETTE mIDLER

TAMES LAST BAND
PETER MCIAN

Mottest

PINK PLOYD

CHALS CROSS 7 )

BOB SECER 9 8
MICHAEL JACKSON 12 7
BILLY & SYREETA 20 1)

KTSA/Son Antonio, TX
Mise Scont

BILLY & SYRIETA
PAT BENATAR
PAUL DAVIS
BETTE MIDLER
Hottest

PINR PLOYO -1
sLONDIE 2-2
WHISPERS & )
808 SEGER 1)3)-9
DR, WOOX 20 14

KAXI08/Birrminghom. AL
Chrm Andrews.

JARES LAST BAND
DAN POGELBENG
BROTHERD JOHNSON
r FALL

CLATH
Hottest

AlR SUPPLY
ALONDIK & 2

PAUL DAVIS 119
SARY NUMAN 14 12
RO2 SCAGGR 27 )%

WAAYA avie 1Y
e RoVoy

Liwka mumptapy
LYY
BRy sAn(ltw
PLLIA CAVALLEDY
PROUTIGL
Huttsan

PIws FLoTD L
sLunbie 1 2
Alw surety 11
8 note 14
DAN FONELBE W

WAPL/ Joce s0rwie Ft
ot Seboshon

BENNADI TTE FLTIN
BILLY o BYWERTA
ANNE WUNNAY

Hettest

BLowDIr 3 4

RAY GOUUNAN & 8 4 7
ri FLOYD

JINRY BuPrin )} o
bOR SEQEN 17 8

WALY/H Louderdoie Fi
Rchord Byrd

CHARLIE DOne

FELEA CAVALIEME

ANDY & OLIVIA
Hottest

nLONDIE |

Cnklbh CHOSS 14 |0

808 BEGEM 1Y 12
SILLY Jort 2218
RAY,GOODRAN & B ) Iy

WAYS/Chanofte, NC
Ruy Rosen

KORONA

PYRO GYRA {dp)
LIPPS, INC. (dp|
Hottest

sLowDle | |

DOTTIE WEST 4 2
MICHAEL JACKBON 9 &
BOB BEGEH 1)-9
HETTE WIDLER 16 10

WBBQ/Augusto GA
Bruce Stevens

PIREPALL

LI1%DA RONBTADT
NEIL SEDAKA

"LASH

LLPP5, INC

FLOYD CRAMER (dp)
LOU RAwLS (d4p)
Hottest:

BLONDIE )-)

GARY NUMAN 15-6
PETER MCIAN 16-11
RAYDIO 18 l4
WHISPERS 22 1s

WHUE /Baton Rouge, LA
Rondy Rice

ARBROSIA
PIREPALL
Hottest

BLONDIE | )

AlR SUPPLY 1% 9
BILLY JoELL 18 1)
BILLY & SYREETA 21-17
ROGERS & CARNES 25-20

WGH/Nodtoih VA
Bob Conoda

PAT BENATAR

LIPPS, N

MAC DAVIS

Hottest

BLONDIE M)~}

RILLY & SYREETA ¢ )
PEACHES & WER® 14-8
BOB BEGER 17-1)
PHOTOGLO O 1%

WHBQ/ Memphis, TN
Dave Nichots

M. MANCHESTER

LIkPS, INC
BERNAOCETYE PETERS
BARRY MANILOW
Hottest

SPINNERS } |

BOB SEGER 9 )
BLONDIE )1)-9%
BROTHERS JONNSON 1 4-9
CHRIS CROSS 18-11)

WIDR/ Jockson MS
Les Adams

ANNE MURRAY
LINDA RONSTAOT
DOTTIC WEST
HOKEY ROBINSON
Hottast,

TOTO ) 1

CHARLIE DORE 3)-9%
808 SEGER 18 11
BLONDIE 2)-)2
BiLLY JoEL 27-16

WXIL/Rotengh, NC
Ron Mchay

Hottest

808 SEGER J0-)
BLONDIF § 2
WHISPERS 24 18
SPYRO GYRA D 21
GRACE SLICK D 24

WIAC/Nasrmitie TN
Smokey Rvens

DAN POGELBERG
ANDY » OLIVIA
BETTE WIDLER
BRUCE COCKAURN
WAC DAVIS (dp)
BARRY MANSLOW
Hottemt

DO BEGER 4 )
CHRIG CROSS 7 3
WICHAEL JACKSON 6 )
BLONDIE 12-4
DOTTIE wRST 23-19%

WRII/Knosviie TN
F1ea Story
BROTHER
HotRest
sLowdie 2 )

CNRIS CROSS ¢ 2
WAY . COODRAN & B 7 &
AR suPpPLY 13 ?
SILLY JOBL 1%-10

JONNBON

ADDS & HOTS

Music Key: (DPY indicates the song is getting play duriny certaln parts of the dey and/or rght (RA) lxf¥icates
the song was dropped from the playlist then re-edded.

HOA Sovarvoh UA
oty idsow
Antty & (MLIVIA
BRUNEY RNOBINEIN
RABNATVANS

]

LO! 11
"SROT Jomusow 9 )
Aln BuPPFLY 18 JO

gen 1301
EMARLIE DORE 19 1)

WM Bymanghom AL
John ieeo

BEANADETTL FET

BARRY mANILOW

BHOTHLRY JOHNBORN

JARES LAST wAND

J QelLs sawD
t

®0B BEGER 11 S

PAUL DAVIS 17 )0
SILLY JORL 23 1t

WA/ New Onisons LA
Harty darwes

wHIBrERS

PAUL DAViS

803 BCAUGS

PAT BENATAR
ARDY & OLIVIA
JANES LABT BAND
Nottest

sLONDIT § |
BILLY JorL & &
AR BurPLY 13-10
HEAMTY 16-12

MAC DAVIS 20-1%

Y0¥ Jocasonvile H
aja Pt

STYX
BOX SCAGGE

OFF BROADWAY
ANDY & OLIVIA
CLASH

RED RIDER
Hottest

PINK PLOYD -1
RICHAZL JACKEDN 3-2
808 SEGEM 6 ¢
CHR1IS CROSB 11-7
eiLLY Joet 19-1)

Y95/Tompa R
Pot Berry

801 SCAGGS
ANBROE LA
Hottest

PINK PLOYD )~}
AlR BUPPLY 10-7
BILLY JOEL 14-8
JOURMEY )7 1}
DR. WOOX 20-14

I98/1L1me Rock, AR
Dove Toyior

BILLY & SYREETA
PEACHES & HERD

CLIFF RICHARD

TERI DESARIO
Motteat:

80B GEGER )

PINK PLOYD $-)

DR, HOOK 6-4

ailLy Joel 22 12

RAY ,GOODMAN & B 24 1)

WRVQ/Richmong VA
B4 Thomas

BERNADETTE PETERS
rooLs

1T Tor

Hottest
BLONOIE )-1
AIR BUPPLY 6-)
FOREZIGNER 10-5%
PAUL OAVIS 1)3-8
80B SEGER 15-9

KAUM Mouston T
Leslie Roboy

BILLY & SYREETA
BOT SCAGGS
Hotteat

PINK FLOYO )~}
EAGLES 4 2

HEART 14-9
CHARLIE DORE 16-12
eiLLy Joetr 20-1)

KELP/BI Poso, TX
Ston Mamn

WHISPERS

ANDY & OLIVIA
ROGERS & CARNES
Hottest

PINK PLOYD 1-1
WICHAEL JACKEOW 7-)
CHRI® CROSS 12 §
DR. HOOKX 23}-}0

AIR SUPPLY 17 )2

ANOO/Memphus. TN
Mo Wiioims

WAC OAVIE

HOGERS & CARNES
Hottemt;

BLONOIE 2 )

hOB STGER ) 2

DR. HOOR }6 |2

AIR SUPPLY 17 1)
PROTHERS JONNSOW 21-)

WNOL/Knoivile TN
Scoft Majors

AMBROS 1A
JOURNERY

ANTY & OLIVIA
ROBBIE DUPREE
PAT BENATAR
FINEPALL

GTEVE PORBERT
Hottest

SLONDIE & )
THRIL CROSS ) 2

A
DOTYIE wWRET 12-7

WSKRZ/Chantancoge TN
Oowg Comon

CLASH

PETER W I1AN

SLTYE miDLERM
BROFHERS JOHNSON
PLACHES & NERS

PAT BENATAR

Motteat

BOD SECER 1 )
RAY,GOOO®MAN & 8 12 9
PLEETWOOD mAC 27 1)
CMARLIE DORE 20-}4
UTOPIA 2¢-10

MARMIN 1EVie
JANES LALY sAwD
" OROMA

ttest

riws FLOTD | )
sLOwL 2 3
CITLNE BT TR}
RICHALL JACesow
wh, woae 1?4

AN/H Poso TR
o orron

FLEFTWOUL ma
REGEAS & €A
noltest
Fink PLOYD ) 1
slOwWBIE § 2

MICHAEL JACoBOM 1) 7
HRIE ChOes )70
PEACMES & wERS 18 2

1

WERC, Bwmenghom AL
Mon Thamgeon

TR
802 SCAGGS
wOBBIE DUPARY
BRUCE COC
Hottest
Fing FLOYD § 1
SLONDIE 5 2

BILLY JOEL 14 7
Jinmy wurrin 3610

RS Mogton 11
Jorry Buste

LINDA SOmBTADY
CHANLIE DONY

Al LAVIS

L] et

SRUTHEAS JONSMOW | )
Aln BureLy v 2

LD [ANTER

(eteu 19 7
BOM BEGER 1) )12

PARALLEL THREX

PAVID CANSURN

07 BrAGGLS

Hatieal

slostiie 2 )

SILLY sl 47 9

" RANCHEBTER 24 1Y
Fims PLOYD )y 24
ANBNOSLA )Y e

G0V Motwe AL
Scaf G

ARBRGEIA
OAN rOQLLORZNG
LINDA SONBTADT
SARRY mAWILOW
Nettest

(dpy

BHOTHENS JOHNSOw 2o |3EAGLES 11

WMCY/Tompo, A
Heou Rchords

BILLY & SYREETA
PRETENDERS

BARMY RAN]LOW
BERNADETTE PETEM
Hotteat

DHALAMAR | |

BLONDIE & )

"HRIS CNOSS § 3
RAYDIO 2% 39
MICHAEL JACKSON D 27

KXI04 No3hvie TN
Loe Mostery

PRETENDERS
BERNADETTE PETERS
LIPPS, INC
ROBSILZ DUPNEE
NAZARETH

NEIL BEDAFA
Hoftent

PINK PLOYD )-1
BLONDIL 2-2
CHRIS CROSS & )
JOURNEY 14 9
PEACHE® o HER® 23-40

KJH00/L outsvae, KY
CC Mo™ews

Jimny RUPPIW
TOW PETTY

JONM WiLES

J GEILE BAND
OFF BROADWAY
Hottest

BLONDIE 11-)
JOURNEY 9-4¢
DANOTA 15-9
CHRIS CROSS 6 1}
sILLY JOEL 17-))

RHFVAUst, TX
Bo0 Penny

BRUCE COCRBURN
J. GEILE BAND
PETER WMCIAN

M. MANCHESTER
GARY NUMAN
SPRINGER BROS
Hottest

CHRIB CROSS 1-)
sLowDIE ) 2
808 SEGER & )
CLIPP RICHARO 20-14
UTOPIA 24-17

KRLY Mouston T
Michoel Jones

LINDA RONSTADT
CHARLIE DORE

Mottest

PINK PLOYO ) -1
EAGLES 14 7

BROTHERE JOHNSON 11-8
BOB SEGER 2% )4
LIPPS, INC, 24 20

KBFM/McAen B ownsvite TX
Steve Oweny

LINDA RONBTADT
AOGERE & CARNES
FinEraLL

BOI SCAGGS

Hottest

MICHAEL JACKSOW 2 |}
BLONDIE 3 2

AIR SUPPLY 16-)2
CMARLIE DORE )7-3)
LA PLAVOUR 2) 18

98/ Momy, R
Bruce Koty

8 52°'8

PEACHES & HERD
GARY NURAW (A)
MICHAEL JACKSON
ISLEY BROTHERS
CLASH

Hotteat

PINK PLOYD )} 1
MICHAEL JACKRSON 3-2
LINDA RONSTADT & 4
LA PLAVOUR 12-9
RILLY JOorL 20-))

WORK/Nortol. VA
00n Davs

PRETINDERS

PLACHES & HERD
JARMES LAST BAND

) GLILS WAND (dp)
LINDA RONGTADT
KENNY LOGGINS

HOBIN THOMPLON
Hottest

BLONDIZ ¢ )

AR SUPPLY 1) ¢
MICHAEL JACKSOW J4 7
BILLY JorL 1s #
BHOTHERS .1OMNSON 24 )

808 SEGEIN & 2
HAY,COODRAN & F 9 4
RICHARL JACrSOw )2 »
Ok HOOF 13 9

KAAY/Lie Roch, AR
Ray Lincomn

Jimny RuUPPIN

SETTE NiDLER®

Hotteat

S00L & THE GANG | )
SHALARAR 1%-9

BOB SLEGEN J6-1)
HOBERTA PLACK 19 }4
KAY ,GOODmAN ¢ 8 20 1S

HULE/Gasvesson TX
Lo Victor

ANBROSTA '

801 BCACGS

LINDA ROWSTADT

CLIFPF RICHMAND

PELIR CAVALIERE
PEACHES o HERB
Hottest

CAGLES 1-)

WHISPERE )46
BAOTHERS JOMNBON 18 10O
RAY ,GOODMAN & B 20 12
ROGERS & CARNES 29 -20

KSEL/Lubboce. TX
Joft g

K. MANCHESTER
ANBROS A

PRETENDERS

Hottest

HEART & }

BLONDIE 4 2

808 SEGER 12-#
MICHALL JACKSOM 14-10
DR. HOOR 23 e

WAAY/Huntevine, Al
Jm Kendncks

GARY MUMAN

KMACK

BETTE WIDLER
PAT BENATAR

LIPS,

W/ Ashowite, NC
Xt Bovers

L1 NY
AwALE
ARDY & OLLIVIA
J. GEILA aamp
AAmbLaALL TUERS
ringvaLL

Jtun]ree wabnes
Jomw
”e

SPLARA

‘u 79

CLirr »icmanpd 1e 0
Cmantie unsr |19 o

WIMA/Chonasten. 8C
Don Severs

s SEGeN
AsDY & GLIVIA

sLawnIE &}

PILLY Jual 1)y
FLERTWODD maC .
e ¢ CARNES jO

WL 1 wveson Saen NC
Pute burry

DAN POGELBERG
PAT SENATAR
WAIARETH

KmACY

BAN-PATS

Nettest

sLOWDIE |}
Cunis Cmoss & 2
08 GEGER Y 3
CRARLIE DORE )) 7
RAY,.GIO0MAN & & 0 8

WIOK/Gongovile GA
Grag Jornem

BAOTHERS ) ONNSON
PLACHEE & nERD

BEYTE MIDLEM

JARES LASY sANL
Hottest

BOM SEGER ) )

sLompIE 7 2

MAY ,GOODRAN & B 0 ¢
MICAAEL JACESOW 19 )4
SAOKEY MOSINSON 20 |6

WROY/Roonoss VA

TOR PETTY

DOLLY PASTOW

PAT BENATAR
Nottest

SLOWDIE & )

BILLY JOrD 1%-¢
FLEETWOOD WAC 16 1)
UTOPIA 10 1)

M. RANCHESTER 19 )4

AR/ Tanohomes A
choe O'Matey

AICHAEZL JACEBON

FINEPALL
twe
KNACKE

Hottent

MICHAZL JACESONM )|
SiLLY JosL 17 @
IAGLES 16-10
PLACHES & HEAS )5S })
JOURNEY |9-14

WAXY /Sarosota R

BROTHERS JOMNSON
AMDY & OLIVIA

Hottest CLASH
sLoNDSE )-) CRETONES
EAGLES ) 2 Mottest
KENNY LOGGINS 11-6 BLOWDIE |-1

WHISPERS 14-9

CHRIS CROSS 4 2

PLEETWO00 RMAC 16 )} BOS SECER 3 4
CHARLIE DORE 19 14
WCGQ'Conmous, GA PAUL DAVIS 23-17
Loy O'Doy
KPR/ Amonso T
BAUCE COCKBURN S
PEACNES & HERB Mory]
TOTO JARES LAST BAND
LINDA ROWSTADT Hottest
STEVE FORBERT sLowpIE | 3
MARSHALL TUCKER CHARLIE DORE 10 $

PIREPALL

J. GELILS BAND {dp)
REO MIOER (dp)
SURVIVOR (dp)

WILLY JoEIL 8 ¢
PLEETWOOO MAC 14 O
WHISPERS 11-9

WOTORS (dp) WANS-AL/Angrerson_ SC
SHOOTING §TAR (dp)

EORONA {dp) s o

PHOTOGLO (dp)

OEACH wOYS (dp) :i:::A:?”WY
Hottest KOROWA

CHRIS CMOSS 2-%
808 SEGER 4 2

PAUL DAVIS 10-6
BILLY JOEL 12-7

PAT BEINATAR

TEVE FORDERT

BRUCE COCRBUMN

NAZARETH
UTOPIA 16 10 it
WHB/Foveneviee NC mne 1)
RAY,COOORAN & & & 4
Lorry Connon BILLY & SYREEYA 9 ¢
i EAGLES 12 10
AMSROSIA
907 BCAGGS Jimny purrETY 17-)3

DAN POCELBERG

LINDA RONETAOT
FINEPALL

Hottest

PINK PLOYO 6-}

Dk WoOK 7 &

sLONDIE 10 &

BROTHERE JOMNSON 23 1%
WHISPERS 30 2)

WY /Monigomeny AL
Rich Thomas

DAN POGELBER
HORBIE DUPAR Y
PETER MCLAN
LINDA RONSTADY
BRUCEL COCKPURN

Hottest

sLONDIE )1

NICHAEL )ACrbON 3y
FLEETWOOO mAC |} 9
SllLY 10EL 20 10

BITTE mibLEm 22 14

.y —
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MIDWEST
Most Added. Hottest

WEST
Most Added. Hottest

ADDS &HOTS

Ambrosia Blondie mu@ ~ i -5 Blondie
. Pink Royd

Christopher Cross g E : A
Linda Ronstadt . iy Music Key: (DP) indicates the song is getting play during certain parts of the day and/or night {RA) indicates | Andy & Olivia Christopher Cross

James Last Band

MIDWEST

PARALLEL ONE

KBEQ/Normos Caty. MO
800 Lourence

BROTHERS JOHNSOM
BOZ SCACGS
PRETEWDERS
Aottest:

PINK PLOYD 1-1
BOE SEGER 4 2
WILLIE wWELSOW 6 4
AIR SUPPLY 16-9
BILLY JorL 15-10

WOWB/ARNNeop0ks, MN
Pam Abresch

AMBROSTA
CRETONES

KNACK

Hottest:

CHRIS CROSS 2-1
BLOWDIE $-2
AIR SUPPLY 4 3
DA. MOOK 10-6
GARY WM 11-7

KSLQ/S! Lous MO
Pra vors

AMBROSIA

GARY wUnAN

STEVE WALSH (dp)
Hottest:

sLownie 1 1

afLLY JoetL 8-S

LINDA RONSTADT 23 10
OFF BROADWAY 24-15
BROTHERS JOHNSOM 30-22

| QWo/Cncnon. OM
Pat 0'Bnen

BILLY & SYREZETA
LINDA RONSTADT
Hottest

CHRIS CROSS 4-1
BLOWDIE 10 ¢

AlR SUPPLY 12-9
BILLY JorL 14 10
MICHAEL JACKSON 17-12

WGCL/Clevetond. OH
Boo Trove

J. GEILS BAND
JAMES LAST BAND
KNACK

SHOOTING STAR
MAC DAVIS
Hottest

PINK PLOYD 1-1
CHAIS CROSS 10-)
MICHAEL JACRSOM 14-7
EAGLES 13 8
PRITEMDERS 25-18

WSL/Crecago, L
Sheve Covey

ALR SUPPLY
Jourwey

Hottest

stowoie 2-1
RUPERT WOLMES 1)-8
BOB SECEZR 18-10
CHRIS CROSS 24-12
| OPF BROADWAY 27-20

WONY Mdwoukes, Wi
2 Brown

M. MANCMESTER
FELIX CAVALIERE
ARBROSTA
PIREPALL
Hottest

PINV PLOYD -1
SHALAMAR & 2
CHRIS CROSS 5 )
AIR SUPPLY 12-5
aLowDIE 17-8

WIUUMwo s WY
e Shonnon

RAY,GOODRAN & B
Mottest
BILLY & SYREETA 1-1)
DAVID GATES 10-6
CHRIS CROSS 14-10

| PAUL DAVIS 15-11
808 SEGER 10-12

|
KWUSE Lous, MO

i Bot Hotnes

Hottest
| Jouswey 3.1
| aanvs 7 2
™iuAsw 14-9
RUSH 15-10

MARC TANNER SAND |8 1)

WHB/Koneas Cay MO
s Brown

l Hottest

CHRIS CROSS 4 ]
sLowpIE S 2
BILLY & SYREZETA 11 3
eItLy JoeL 12-%
JImty RUPPIN 16§12

KD FM M e0p0in MM
Lruck Xnopp

Emaly

AMREOBIA

DANM POGELSERG

M. MANCHEATER

UTOP 1A

Hottent

Alm SuPPLY 2-)
CHRIS CROAS 5 )
LLY & SYRZEYA ))-%
ABLIE DOKE L7 10
PAUL DAVIS 19 1)

PARALLEL TWO

9270/ Commbus. OH
Buady Scont

PAUL DAVIS

J. GEILS BAND (dp)
Hottast:

PINK FLOYD 1-}
BLONDIE & 2

AIR SUPPLY 9-5
HEART 13-7

MICHAEL JACESON 19-8

.
KJ0A/Des Moines (A
AW Pontora

CHARLIL DOME

JOuURNEZY

CLIPP RICHARD
Hottest:

PINE PLOYD 1-1
BLONDIE 0 2

808 SEGER 1)-9
SHALAMAR 16-12

RAY ,GOODMAN & B 21-1%

KOAW/Owiohoma City, OK
Cruck Morgan

AMBROSIA

LIMDA RONSTADT
KORONA

ROBBIE DUPREL
Hottest:

PINX PLOYD 1-1
TOMMY JAMES 7 4
AIR SUPPLY 3-%

J. GLILS BAND 14-8
TAGLES 15 9

KRAV/Tuiso, OX
Gary Reynosgs

PEACHES & MZRD
BERNADETTE PETERS
WRISPEZRS {(dp)
Hottest :

BOB SECER 1-1

EAGLES 13-6&

BILLY & SYREETA 14-7
AIR SUPPLY 15-10
ROGERS & CARNES 20-12

KZ93/Peona, IL
Kot Edwai ds

808 SEGER

PAT BENATAR

PAT TRAVERS BAND

TOm PETTY

Hottest:

BLONDIEZ 4 )

AIR SUPPLY § 2

BILLY & SYREETA 6-)
CHARLIEZ DOREZ 11-7
MICHAEL JACKSON 15-12

WGRD/Grond Ropds, M
Roy Boker

sILLY JoEL

Hottest

PINK PLOYD -}
BLONDIE 5 3

CHRIS CROSS 9 7
KOOL & THE GANG 11-B
JOURNEY 19-13

WMEE/Fort Wayne, N
John Curry

JOURNEY
AMBROSIA

LINDA RONSTADT
ANDY & OLIVIA
Hottest

BOBD SECER ]1-)
CHRIS CROSS § 2
ZAGLES 9 4
BLONDIEZ 10 $
AIR SUPPLY 12-9

WNALINGONGDOL, IN
(Orane Shannon

ROGERS & CARNES
BETTE MIDLER
CLASH

LIMDA RONSTADT
Hottest:

CHRIS CROSS 3 |}
80B SEGER 4 2
AIR SUPPLY 9-%
BILLY JoEL 14 O
PAUL DAVIS 16 11

WNCL Coumbus, OH
Seve Edwordy

ROGERS & CARweES
PRETENDERS
PLEETWOOD MAC
Jimmy RUPFIN
GARY NUMAN
Hottest

PINK PLOYD 1-1
sLowDlIE & )
AlR SUPPLY 15-7
TAGLES 12-0
BILLY & SYREETA 10-11

WOHO/Toledn, OM
Bao; Bmon

sLTTE MIDLER

SARRY MANILOW
Hottest

WICMAEL JACKBOW |-}
SILLY & BYMEETA ) 2
TOMAY JAMES 9 )
ROOL & THE GANG 9-4
CHARLIE DORE 14 10

WOW/Omaho, ME
Erm fonr

DAN POGELSERG

ANDY & OLIVIA
ARBROS (A

DOLLY PARTOW
Hotteat

808 BRGER 2 )

AlR SUPPLY B-)
TAGLES 7 4

SILLY & SYRRETA 10-%
SiLLY JOBL 14 9

WIC/Low Lonwng &
W onn

801 BCAGGS
SRAOREY ROBINSOM
REACK

J. GEILS BAND
CLABKW

Hottest

BOS SRCER 2 )
nLOWDIR $ 2
aILLY JORL 2) S
PARKTENDERS )7 27
NOGERS & Canugs 40 )2

KSTY/Dovenpont, 1A
ko Konneoly

WHISPERS

AMBROSIA

CLIPP RICHARD
KEMNY LOGGINS
FELIX CAVALIERE
Hottest:

PINK PLOYD 1-1
ROOL & THE GANG $-)
BLONDIEZ 10-4

CHRIS CROSS 9 S
RAY ,GOODMAN & B 7 6

WISM/ Modson. W1
Jonothon Lithe

M. MANCHESTEZR
DR. HOOK

8ILLY JoeL
Aottest:

PINK PLOYD 1-1
BCB SEGER 9 ¢
CHRIS CROSS 10 €
BILLY JOEL 16-10
JOURNEY 20-1)

KEYN-FM/Wichita KN
Joft Alon

BILLY & SYREETA

802 SCAGGS

AMBROSIA

Hottest:

SPINNERS 2-1

EAGLES 6 3

BOB SEGER 14-7
MICHAEL JACKSON 18-8
AfR SUPPLY 17-9

W2ZP/Cleveiand, OM
Bob McKay

LINDA RONSTADT
PIREPALL

BERNADETTE PETERS
KORONA

NEIL DIAMOND

DAN POGELBERC
AMBROSIA

Hottest:

BOB SEGER 2-1

AIR SUPPLY 11 §
BILLY & SYREETA 17-6
RENNY LOGGINS 14-7
PELIX CAVALIERE 15 8

XWEN/Tuisa OX
Beau

ROBBIE DUPREZ

MAC DAVIS

SPYRD GYRA

BOZ SCAGGS

Hottest

CHRIS CROSS 4-1

RAY ,GOODMAN & B 3 2
BOR SEGER 7-)

BLONDIE 13-9

BILLY & SYREETA 22-15

KLEO/Wichio, KN
Mors McCoy
PRETENDERS

BOZ SCAGGS

OAN FOGELBERG
LINDA RONSTADT
Hottest

CHRIS CROSS 2-1
80B SEGER 6 3
BLONDIE 10 4
AAY ,GOODMAN & B 12-9
BILLY JDEL 20-1%

WYFM/Youngstown, OM
Jsot! Tooin

BiLLy Joet

RAY ,GOODMAN & B
AIR SUPPLY
Hottest:

PINK PLOYD 1

TOM PETTY B8-4
BOB SEGER 7 6
CHRLS CROSS 1% 12
EZAGLES 18 15

WORQ/Detront, M
Jm Ryon

BILLY JOEL

PAT BENATAR

CLASH

LINDA RONSTADT (dp)
JOURNEY (dp)
Hottest

BLONDIZ 1 1

CHRIS CROSS 11-4
AIR BUPPLY 15-7

J. GEZILS BAND 20-1%
Jimmy RUPPIN 28-22

WTWR/Detron, Mi
Kurt Kaity

AMBROS I A

Hottest

BLONDIE 3 )

AIR SUPPLY 10-%
RAY,GOODMAN & B 14-8
CHARLIE DORE 17 )2
PEACHES & MERR D 17

PARALLEL THREE

WEYR/Bramorcy. MO
Don &ronnon

AZTTE MIDLERM
Hottest

PIMK PLOYD 1-)
SPINNERS 5 2

GARY NUMAN 7 4
CHMARLIE DORE 9 S
RRUCE COCRBURN 19 )3

W 8/Roped Cty. 30
Kjor Shereyr

PIREPALL

ANDY & OLIVIA
MARSHALL TUCREN
CLA

Hotteat

PINR FLOYD 2-1
808 sEoER 8 )
BLOWDIE 1)-7
MEARTY | )-8

PAUL DAVIS 16 12

WUAL/Qeona Fores. MO
Jocs Lundy

FIRRFALL

Notteat

Piwk FLOYD )

BOM BRGEM 3 4
REuuy LOGOIwS 1) O
siliy JoreL 23-1)
SEYYC MIOLER 2% 20

the song was dropped from the playlist then re-added.

WEAQ/Eou Clove. W1
Rck Roderts

BLONDIE
AMBROS [A

ANDY & OLIVIA
BEZTTE WIDLER
802 SCAGGS
CLASH

Hottest:

TOMMY JAMES 2-1
ZAGLES 8 2

AIR SUPPLY 13 4
DAVID GATES 14-7
CHRIS CROSS 16 -9

WGEF /Evonsille IN
Gene My hoets

AMBROS1A

TOURISTS

Hottest:

BLONDIE 1 ]

eILLY JorL lo-8

DR. HOOK 12-10

BILLY & SYREETA 17-12
PLEETWOOD WAC D 15

WNAM/Neench. Wi
Jay Tyler

AMBROSTA

RNACK (dp)

BOZ SCAGGS

PELIX CAVALIERE
BERNADETTZ PETERS (dp)
BRUCE COCKBURN
Hottest:

CHRIS CROSS 2-1
BOB SEGER 4 2
BLONDIEZ 9 3
PLEETWOOD MAC 18-8
DR. HOOK 15-9

WRKR/Rocine, Wi
Torry Graan

NAZARETH

MICHAEL JACKSON

J. GEILS BAND
AMBROSTA

LINDA RONSTADT
Hottast

PINK FLOYD 1-1
BLONDIZ 10-2
BILLY & SYREETA 11-6
CHRIS CROSS 15--7
CHARLIE DORE 22 1%

WROK/Rocktord, It
Tom Hunter

AMBROSIA

Hottest:

BLONDIE 1 1

BILLY JoEL 12-5
CHARLIE DORE 19 -7
RAY,GOODMAN & B 13-8
DR. HOOK 14-9

WSPT/Stevens Point, W1
Pat Marhn

BOBSY CALDWELL

ROBBIZ DUPREE

AMBROSIA

Hottest:

MAC DAVIS 1 1

8ILLY JOEL 16-9

BILLY & SYREETA 20-14
PRETENDERS 22 16
BERNADEZTTE PETEZRS 27-21

WTRU/Mushegon. M
il Andrews

CHARLIE DORE
JIMMy RUPFIN

PAUL DAVIS
JOURNEY

Hottest:

PINK PLOYD 1-1
BLONDIE 3 -2

LINDA RONSTADT 7 4
80B SEGER 11-%
BILLY JOEL 15-9

WRBR/South Bend, IN
Joe Lightner

AMBROS A

LINDA RONSTADT
NAZARETH

RED RIDER {dp)
Hottest

aLowDIE 2-1

CHR1S CROSS 0 )
ZAGLES 35 8

BILLY & SYREETA 15-9
AIR SUPPLY 20-13

KOVV/Topeka, KN
Todd Hottman

LINDA RONSTADT
ANBROSIA

BROTHERS JOHNSON
Hottest

BLONDIE 1} 1

CHRIS CROSS 4 2
BILLY JOEL 9 3

AIR SUPPLY 10-7
MICHAEL JACRBON 13-9

KQWS Fi/Forgo, ND

Al Rchorde
AMBROS [ A
PIREPALL

LINDA RONSTAOT
STYX

MARBHALL TUCKER
Hottest

BLOMDIE ) )
SLTTE MIDLER 5 )
EAGLES 14-0

niLLy JorL D-11
GARY NURAN 28-2)

WEST

PARALLEL ONE

8100/S0n (rego. CA
Gien McCortney

GARY NUman

LINDA RONSTADT
LiPPs, INC.
KORONA

Hottest:

BLONDIE 1-1
ZAGLES 7-4

CHRIS CROSS 9 &
BO® SEGER 10-7
PRETENDERS 20 15

KEARTH/Los Angeies, CA
B0b Homuton

W MANCHESTER
PELIX CAVALIERE
BARRY MANILOW
Hottest:

PINK PLDYD 2-1

RAY ,GOODMAN & B 4-)
LIPPS, INC. 10 4
BILLY & SYREETA 7 5
PRETENDERS 24 19

KR/L0s Angeies, CA
Roget Collins

LIPPS, INC

UTOPIA

Hottest

PINK FLOYD } 1
BLONDIE 5 2

CHRIS CROSS 11-7

AIR SUPPLY 14 10
ROGERS & CARNES 22-17

KFRC/San Froncisco, CA
Garand/Shoiin

LIPPS, INC

PEACHES & HERB

Hottest

PINK PLOYD 1-1

CHRIS CROSS 16 10
BILLY JOEL 18-14
BROTHERS JOHNSON 21-17
GARY NUMAN 26-20

KIMN, Derver, CO
Doug Enkson

LINDA RONSTADT
ANDY & OLIVIA
NAZARETH

RED RIDER

Hottest

CHRIS CROSS 2-1
80B SEGER 3-2

DR. HOOK 12-9
CHARLIE DORE 1)-10
JOURNEY 16-11

KJR/Secfms, WA
Mitcheil/Hutyler

DAN FOGELBERG

RED RIDER

Hottest

BLONDIE 4 1

UTOPIA 15 12

PAUL DAVIS 17 13
PLEETWOOD MAC 19 14
DR, HOOKX 20-15

KOPA/Phosnix, AL
John Voipe

FELIX CAVALIERE
GARY NUMAN

ANDY & OLIVIA
Hottest

PINK FLOYD 1 1
CHR1S CROSS 6%
JOURNEY 1B-8
BLONDIE 16 9

DAN FOGELBERG 19-1)

KUPO/Phoenix. A2
John Sebashion

LINDA RONSTADT
BLUE SHOES
Hottest

BABYS 1-1

38 SPECIAL 7-)
STEVE WALSH 17-7
CLASH 24 17
HEART 25 18

KRLA/LOS Angeles, CA
Rick Stoncato

BROTHERS JOMNSON
AMBROSIA

Hottest

LIPpPS, INC. 18 1
B-52°'5 7 2

EAGLES 6 ¢

DR. HOOK }1-10
WANMWATTAN TRANGPE |7 13

KHJ/L0w Angeies CA
Chuch Mortn

B-%2°'6

AMBROSBIA
WANNATTAN TRANSPE
Hottest

sLoNpIE )

PEACHES ¢ HERB® ) 2
PINK PLOYD &-)
EAGLES 11-6

LIvps, INC. 14 9

_PARALLEL TWO

KCPL/San Loke Cty, UT
Gary Woidron

NAZARBTH

J. GLILS BAND

DAN POGFLSERG
PLTER WelAN

JONN COUGAR

STeVE VORNERY

ARS

ROTORS

Hottest

rINE PLOYD & |

AfR BUPPLY 179
NOGERS ¢ CARNER 27 14
Jimny RUreIs 2% 47
AMAROSTA D 19

KENO/L03 Vegas, NV
811 Ale10nder

ANDY & OLIVIA
ROGERS & CARNES
DAN POGELBERG

802 SCACGS
BROTHERS JOHNSOM
Hottest:

EAGLES 2-)

BILLY JOEL 19-13
KENNY LOGCIWS 25-16
FLEETWOOD MAC 24-19
Jtmny RUPPIN 27-20

KERN/Bohershisid. CA
Peta Shonnon

BOZ SCAGGS
BROTHEZRS JOHNSON
AMBROSTA
Hottest

PINK PLOYD }-1
HEARY 5 3
BLONDIE 7 4

BOB SEGER B 5
AIR SUPPLY 10-7

KFXM/San Bemardino, CA
Crawg Powers

LINDA RONSTADT
PAUL DAVIS

M. MANCHESTER
Jinmy BUFPETT
BAR-KAYS
BEZRNADETTE PETERS
LIPPS, INC.
PRETENDERS

PELIX CAVALIERE
GARY NUMAN

PETER MCIAN

STEVE FORBERT
Hottest:

SPINNERS ) ]

RAY ,GOODMAN & B 8-S
BLONDIZ 14-11
BILLY & SYREEZTA 2] 16
JIMMY RUPPIN 27-20

KGW/Poriond, OR
Richord Horker

PLEETWOOD MAC
DAN FOGELBERG
CHARLIE DORE
ROBBIE DUPREE
BRUCE COCKBURN
Hottest:

PINK FLOYD 1 1
EAGLES 4 )
BOB SEGER 18 9
BLONDIE 21-11
BILLY & SYREETA 25-17

KJRE/Spokons, WA
Bnon Gregory

PIREPALL

DAN POGELBERG

BOB SEGER (dp}
ROBBIE DUPREE (dp)
Hottest:

PINK FLOYD 1-1

AIR SUPPLY 7 4

BILLY JOEL 19-10
MICAAZL JACKSON 18-11
BRUCE COCKBURN 24-19

KMJC/Son Drego, CA
Crts Coilins

PEACHEZS & HERB
JIMMY RUPPIN

B0Z SCAGGS

WHISPERS

Hottest:

CHRIS CROSS 1-1
BLONDIE 9 4

BILLY JOEL 15-10
LINDA RONSTADY 18-12
PEACHES & HERB A-16

KROY/Socromento, CA
Rk Shonnon

LINDA RONSTADT

KNACK

AMBROS A

Hottest

PINK FLOYD 1)
BLONDIE 2-2

808 SEGER 9-4

DR. HOOK 14-9
MICHAEL JACKSON 15 10

XRQ/Tucson, A2
Don McCoy

FELIX CAVALIERE
WARREN ZEVOMN
JAMES LAST BAND
Hottest

BLONDIE 1 1

21 TOP 6 ¢

BILLY JOEZL 8 6
DAN FOGELLBERG 12-8
JOURNEY 14 9

KRSP/San Lone Caty, UT
Lorroine Winnegor

JARES LAST BAND
Hottest

BLONDIE 2 )

JOURNEY $-)
FLEFTWOOD MAC 7-5
LINDA RONSTADT 20 )4
KENNY LOGGINE 2418

KRUN/Phosnin. AZ
Bobby Rivery

ANDY & OLIVIA

JARES LAST RAND

PAT BRWATAR

PETER McIAN
HAZARSTH

RNACK

Hottest

PINK PLOYD )-)
FAGLES ) 2

LINDA RONSTADT 2) 14
ROQERE & CARNES 31 22
BLONDIR 35 2%

KTAC/Tocoma, WA
Seon Conter

ROBN IR DUPHET

PAT ABMATAR

LINDA RONBTADT
AMIRONIA

Hottent

riMe rLOYD

sLonoie 8 2

WOOL & THK GANG 7 )
RAY ,000DMAN & n 14-10
nOR SFORRM 19 1%

KTXT/Tucson. A2
€0 Asesonder

PAUL DAVIS
JAMES LAST BAND
Hottast

BLONDIE 1 }

AIR SUPPLY &
BOS BECER 9 5
BILLY JOEL 18-9
PRETENDERS 2 4

Y84/Freenc. CA
Roy Appieton

CLASH

BROTMERS JOHNSOM
AMBROSIA

ROGERS & CARNE:
Hottest

PINK PLOYD |-]
AIR SUPPLY 10-4
CMARLIE DORE 1)-7
GARY NUMAN 15-10
DR. MOOK 17-11

KLUC/Las Vagas NV
Oave Anthony

PAUL DAVIS
BRUCEZ COCKRURN
FIREPALL

Hot t

DAN POGELBERG 7-1
BILLY JOEL 14-4
STYX 16 9
UTOPIA 17 1)
DR. HOOK 26-21

KMIK/Porfiang. OR
John Shomby

DAN POGEZLBERG
PELIX CAVALIERE
LINDA RONSTADT
WHISPERS

Hottest

CHRIS CROSS 2 |
AIR SUPPLY 10 6
SHALAMAR 21 12
CHARLIE DORE 19-14
CLIPP RICHARD 22-1%

KOY/Fresno. CA
Jim Sumpte:

BARRY MANILOW

RANDY NEWMAN

AMBROSIA

GARY NUMAN

Hottest

CHRIS CROSS 1 1
WICHAZL JACKSON 10 2
PRETENDERS 13-8
JOURNEY 17 12
JERMAINE JACKSON 2]1-1¢

KYNO-FM/Fresno, CA
John Lse Wolke:

BILLY JoZL

JAMES LAST BAND
CLASH

ANDY & OLIVIA
JERMAINE JACKSON
CLIPP AICHARD
BAR-KAYS

RCR

AMBROSIA
Hottest:

PINK PLOYD 1-1
SHALAMAR 10 %
WHISPERS 11 7
MICHAZL JACKSON 23-1)
CHRIS CROSS 24 16

KZZX/Abuguerque. NM
Chns Corey

BILLY & SYREETA
PAUL DAVIS

JOURNEY

AMBROSIA

Hottest

CHRIS CROSS 1-1
AIR SUPPLY 9-4
RAY,GOODMAN & B 7 6
BILLY JOEL 10-8
FLEZTWOOD MAC 16-11

FMI02/Socromento, CA
Bilty Manders

AMBROS I A

PRETENDERS

GARY NUMAN

Hottest

PINK FLOYO | }
BLONDIE & )

BILLY & SYRZETA 15 6
DR. HOOK 14 8
WHISPERS 21 10

PARALLEL THREE

KBOF /Eugene, OR
Greg Lee

ROABIE DUPRRE
JANES LAST RAND
CLIFP RICHARD
PHOTOGL!
REANADETTE PETRRS
LASH

PAT BENATAR
Hottaest

NICHAEL JACKSDN 3-1
BLONDIE 10 ¢

808 9rGER 12 9
NEART 14-31}

AlR purrLy 21 14

KHIM/ROTWeH, N
Horry Dierks

ANDY & OLIVIA
BEANADETTE PETRAS
STEVE WALAN

TERL DERSARIO
Hottent

CHRIB CROSS 1 |
FAGLES 4 )

AIR BUPPLY 6-0
PAUL DAVIE 12 &
PLERTWOOD MAC 18-10

KBOI/Boreman, M1

LINOA ROWNSTADT
REYTR MIDLEA

MEIL DIAROND

DIOWNE WARWICR
JImmY nUPrETY
Nottaest

RUPERT HOLMES |- )
EAGLER 0 5

AAY ,GOODRAN & R 20 A
8RUCE COCRBYRN 3% JO
Jimny aurrew 37 2

BHOTHERS JDHNSOW
DAN POGELBERG
ANDY & OLIVIA
MURBLE PIE
RACHEL SWEET
Hottaest

PIuE PLOYO 1-1
BLONDIE § 2
AlR SUPPLY 10 6
DR. WOO® 13} @
BILLY JOEL 20-9

XDZA/Pustio. CO
Rp Avino

BROTHERS JOMNSOW
BETTE MIDLER
BRUCE COCRBURN
PAT BEWATAR

wAR

Aottest

CHRIS CRDSS 2-1
BLOWDIE 96

OR. HOOK 13-9
8iLLY JOEL 10 10
PLEZTWOOD MAC 19-14

KOOX/Bakngs, M1
Michoel Moy

KNACK

ANDY & DLIVIA
JOURNEY

BOZ SCACGS
LINDA RONSTADT
Hottest

BLONDIE 2-1

AIR SUPPLY 6-)
BILLY JOEL 19-10
BILLY & SYRZETA 20 14
PHOTOGLO 27-17

XQDY/ Groot Fors MT
Borry Cooper

JAMES LAST BAND
DAVID SANBORN
MANHATTAN TRANSPE
RED RIDER
NAZARETH

LINDA RONSTADT
Hottest

PINK PLOYD 1-1
BILLY & SYREETA 5 )
CHRIS CROSS 7 4
KARLA BONOPP 13 9
CHARLIE DORE 19 14

KRALC/Lewrston 10
Steve~ Alan Mackee

PAT BENATAR
LINDA RONSTADT
STEVE FORBERT
JANES LAST BAND
Hottest

PINK FLOYD 1-1
GARY NUMAN 6-2
PRETENDERS 10 6
CHRIS CROSS 12 8
JOURNEY 15-10

KSLY/San Lus Obespo. CA
8r0d Ranger

ROGERS & CARNES
802 SCAGGS

PAUL DAVIS
Hottest

PINK FLOYD 1-1
BLONDIR 12 2
CHRIS CROSS 10 4
SHALAMAR 11-7
CnAMLIEZ DORE 20 16

KENVANChoroge, AX
Kont Byus

ANBROS I A

JOUN COUGAR

STEVE PORBERT
CAGG

YLUNNE WARMICK

fottest

PINK FLOYD 1 1

CLIPF RICHARD 6 )

CHARLI& DORE 9 4

TA
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EAST
Most Added. Hottest

Ambrosia Blondie
Linda Ronstadt Pink Floyd
Bemadette Petors Billy Joel

PRO-M/Provdence R

| EAST

Qrovornd
—_—
i PARALLEL ONE ARBKOG LA
801 SUAOGE
| emX/Prburgh PA SERNADETTE PETIAS
CLABH
! oaviSias JERMAINE JACEBON
BLONDIK Hottest
ARBROS LA RICHARL JACKSON 7 §
RAY GOODMAN & @& SLOWDIE 10 ¢
KONONA ALR BUPPLY 9-3%
Mott eat 808 BEGER 12 7
BTYX i1 WOGBHS & CARNES 28 1%
CAGLER 7 2
JOURNEY 10 ¢ JBIOA/Provdence, RY
SILLY JOEL 16 1) Todd Chase
PINK PLOYD 20 1
AMBROS [ A
OruM/Toronto CA FLLIX CAVALIEKE
8000 Jones o
OBBANADITTC PETERS
802 SCAOGS Hotteat
ARBHOS 1A PINK FLOYD }-]
nts MICHAEL JACKSON $-2
Hottest 806 BEGYR & 4
8 SEGFR ) ) BILLY JOEL 14 12
BLONDIE 10 DR, HOOK 31 20
SILLY JOEL 8 ¢
HR CROSS )8 9

PARALLEL TWO

PRETENDERS 19 14

WABC/New Yorn NY 14Q/Worcester, MA
Son Jones Steve Yok
BROTHEAS JONNSON J. GELLS BAND
Alw suPPLY MICHAEL JACKSON
DR HOOK BRUCE COCKBURN
Hottent CHLP HARDING
PINK FLOYD 1 | Hottest
BLONDIE 2-2 PINK PLOYD 1 1
SPINNERS ) ) BLONDIE 1 2

PLACHES & HERB 12 6
CHRIS CROSS 30 ¥4
WCAO/Batvnore MO

Ron Riiey

BETTE MIDLER 14 )
CHRIS CROSS S 4
80k SEGER 10-8

WBSt /Rochester, NY

Dove Mosor:
JAAES LAST BAND
DAN POGELBERG LINDA RONSTADT
BAUCE COCKBURN Hottest
PELIK CAVALIERE BLONDIE 1 1
Hottest AIR SUPPLY 9-6
PINK FLOYD 1 1 BILLY & SYREETA 19-10
BLONDIE ) 2 MICHAEL JACKSON 16 12
CHRIS CROSS 4 ) DR. HOOK 23 19
FLEETWOOD MAC 18 14
ROGEZRS & CARNES 29 17 WICC/Bnogepon C1
tcheit
WFIF Preadeiphia PA ponldter
Garry LINDA RONSTAOT
gefonc 0 JOURNEY
BARRY MANTLOW GARY NUMAN
ANBROS [A PRANK SINATRA

PELIX CAVALIERE
CLIFP RICHARD

NEIL SEDAKA
Hottest

{ nE1L seDARA PINK PLOYD 1-1

| Hottest BILLY & SYREETA 9-3
BLOMDIE 2-1 BILLY JOEL 13-7

RAY GOODMAN & & 4-2 MICHAEL JACKSON 16 11
EAGLES 7 4 CHARLIE OORE 20 14

| ata suppLy 11 7

| bA. woOK 18¢12 WXBOMarsburg. PA

| Jim Buchonan
WIH/Phaode phio. PA

BROTHERS JOMNSON

ol JAMES LAST BAND
ALR SUPPLY WARREN ZEVON
FELIX CAVALIERE MAC DAVIS

| steve romszat Hottest
RED RIDER PINK PLOYD i-1
SHQOTING STAR BILLY & SYREETA 8
TRIUNPH ALR SUPPLY 11 6
Hottest BILLY JOEL 14 10

GARY NUMAH 3 1
BILLY JoeL 11 )

CHARLIE DORE 16-11

CLASH 20 10 oHington, WV
KENNY LOGGINS 25 14 WHEE/Munhinglon,
CHARLTE DORE 22-16  GONy Moier

AMBROSIA
WREW/Buffaio. NY STEVE PORBERT
Jon Summens PIREFALL

DIONNE WARWICK

LINDA RONSTADT OFF BROADWAY

ANME MURRAY

ARS
PAUL DAVIS JARES LAST BAND
ANBROSTA Hottest
Hottest

SHALAMAR 3 |
BOB SEGER 11-)
BILLY JOEL 14-8

PINK PLOYD 1-1
WHISPERS 18 13
JImMY RUPPIN 22-17

DA HOOK 13-10
DAN POCELBERG 24-18  joupngy 31 26
BETTE MIDLER 26 -20

WOLF /Sytocuse. NY
| WPEL/PSDuIgh PA Chorhe Brown
Mon Frtzges

CHARLTE DORE

SHOOTING STAR IIMMY RUPFIN

DAN FOGELBERG

PAUL DAVIS
BRUCE COCKBURN 80Z SCAGGS
Hottest AMBROS A
| Prux PLOYD 1-1 Hottest

BLOMDIE 10 4
8ILLY JOEL 14 10
STYX 17-1¢

CHRIS CROSS 2-1
B0B SEGER 3 2

BLONDIE $ )
WICHAEL JACKSON 23-15 gypiy joee 18 s
|
DR HOOK D 6
WPGC/Washington, 0 C
| 3m Emon WPST/Trenton NJ
om Taytor
| Ltees, tue d
GARY WUMAN BRUCE COCKBURN
Hottest ANDY & OLIVIA
BLONDIE 1 1 CLIF? RICHARD
CHRIS CROSS 14 7 Hottest
AIR SUPPLY 18-9 BLONDIE | 1
BROTHERS JOHNSON 23-14 gLy joEL 15 5
MAC DAVIS 25-18 PRETENDERS 14-6
EAGLES 13-8
WRXO/Boston MA GARY NUMAN 16-11
Hoyes00 WAEB/ Allontown, PA
NEIL SEDAKA Joft Fronk
LIPPS, INC
Hottest LINDA RONSTADT
RAY GOODMAN & B | |  AMBROSIA
BOB SEGER § 2 KNACK
rooLS 12 9 Hottest

FLEETWOOD MAC 17-13
BILLY JOEL 19 14

PINKR FLOYD 1-1
BILLY JOEL 1) 6

PLEETWOOD MAC 1€-10
FI05/Boston. MA CHARLIE DORE 21-14
Tom Connetly JOURNEY 28-19
ROGERS & CAANES WHYN/Sprngtiewd, MA
ANDY & OLIVIA
Hott est K’f\cap\)"o
PINK PLOYD t | LIPPS, INC
BOW SEGER % 2 AMBRDS IA

BLONDIE € )
PAETENDERS 29 19

JAMES LAST BAND
BERNADETTE PETERS

POOLS D 20 LINDA RONSTADT
NEIL SEDAKA
WXLO/Now Yok NY Hottest
Don Keity PINK PLOYD 1-1
sLoNDIE >, 2
PLEETWOCD MAC ®OOL & THE GANG ) )
Hottest RAY ,GOODMAN & B 11-4

sLoNDIE | )
PLACHES & WERB 6 2
BILLY ¢ SYREETA 3-)
PEBTIVAL 1)-9
LIPPS, INC. 20 10

EAGLES 12-7

KCIO!/Mow Hoven C1
Curt Honsen

BROTHRNE JOHNAON

DAN 7OOZLBRRG

ARBRS ) A

BRANADETTE PrTENY
Hottest

BILLY & BYHEETA ] )
WHISPERS 10 ¢

OR, HOOK 1% 1]
ROGERS & CANNES 27 )6
PEACHEO & WERB 29 19

WFBR/Bommaore, MU
Andy Ssutinabi

PHETENDERS
LINDA RONSTADY
DAN FOGELBERG
NETL BEDAKA
Hottest
BLONDLE ) )
BILLY JorL
DR. HOows 12
BROTIE NS
AOCERS & CARNEN

WHEN-F/Byftolo NY
Roger Chvishon

ROGLHS & CARNES
NEIL SEDAKA
BETTE WIDLER
AMBROSIA

JAMES LAST BAND
GARY NUMAN
Hottest

PINK FLOYD 1-1
CHRIS CROSS 14 4
AIR SUPPLY 21 1}
PLEETWOOD MAC 24 16
UTOoPIA 23 17

WBLINLGNg isiond. NY
Bl Torry

807 SCAGGS (dp)
LINDA RONSTADT
Hottest

PINK PLOYD -1
BILLY & SYREETA 9-%
MICHAEL JACKSON 8 6
BILLY JoEL 137
EAGLES 14-9

94

20 419

WTIC-AW/Hartiorg, C1
Rk Donahue

JOURNEY
AMBROSIA
BROTHERS JOHNSON
JIMMY RUFFIN
KENNY LOGGINS
Hottest

PINK FLOYD -1}
BOB SEGER 2 2
BLONDIE 3 )
BILLY & SYREETA 13-}
OR. WOOK 21 17

WRQ/Woshington, O C
Alion Burng

AMBROSTA

Hottest

PINK FLOYD )~}
BLONDIE 2 2

CHRIS CROSS 13 $
RUPERT HOLMES 14-10
BILLY JoeL 25-11

WHFM/Rochester. NY
Marc Cromn

AMBROS 1A

Hottest

BLONDIE 2-1

BILLY JOEL )1 8
BILLY & SYREETA 19 1)
FLEETWOOD MAC 20 14
PAUL DAVIS 25 18

WFLY/Albony, NY
Bob Moson

STEVE PORBERT
FIREFALL

Hottest

80B SEGER | -}
BILLY JOEL -3
JOURNEY 10-8

KENNY LOGGINS 13-10
JIMMY RUFFIN 2%-20

WFBU/Syrocuse, NY
RobD Stewort

AMBROSTA

LINDA RONSTADT

ANDY & OLIVIA

JARES LAST BAND
Hottest

PINK PLOYD 1-)

BOB SEGER 9 &
MICHAEL JACKSON 17-9
CHARLIE DORE 23-19
WHISPERS 27-20

PARALLEL THREE

13FEA/Manchester. NH
Rick Ryder

RAY ,GOODMAN & B
AMBROSIA

PELIX CAVALIERE
Hottest
PINK PLOYD
BLONDIE 3 2
BOB SEGER 11-6

1-1

MICHAEL JACKSON 14-9
BILLY & SYREETA 17-10
KIO4/Ene, PA

Bilt Shonnon

J. GEILS BAND

WILLIE NELSON
PETER Mc AN
Hottest

PINK FLOYD 1-1
BETTE MIDLFR 12 4
STYX 14 10
EAGLES 19-14
CHRIS CROSS 20 16

WCIR/Boc hiey, WV
Ron Hil

BROTHERS JOMNSON
BRUCE COCKBURN
JANES LAST BAND

¥ ORONA

Hotteat

LINDA RONSTADT | 1}
EAGLES 5 )

BOB SEGER 8-4
MICHAEL JACKSON 10-7
CHALS CROSS 1)-9

JOHNSON 21-1)

WFW/AROona PA
Torry Booth

ROTONS

BERNADRTTE PETEAR
TOURIBTS

R MANCHESTEW
Hotteat

BLONDIE & ]

RAY GOODMAN & B 8 &
hon 9EGER 12 7
HEAKT 16 11

DAN POGELRERG 26 16

WHER/Porfumouth, N+
Rxch Beon

AMBROS 1A

DAN POGELNEW,

HRUCE COCKBURN
BEACH HOY5S

Hottest

CHRIE CROSS 2 |
BILLY & SYREETA ) 2
DR. HOOX 8 4
CHARLIE DORE 9 4
AIR SUPPLY 10-8

WJUBQ/Poriand. ME
Chip Kelty

DAN POGELBERG

ANDY & OL!VIA
Hottest

EAGLES | )

CHRIS CROSBS 2 2
MICHAEL JACKSON S )
SHALAMAR }) -7
CLIZ? RICHARD 14 9

WABZ/Bangor, ME
Michoe 0O Horo

BERNADETTE PETERS
DOGS

LINDA RONSTADT

DAN FOGELBERG

RICK PINETTE &OAK
Hottest

PINK PLOYD 1-1
BLONDIE § 2

EAGLES 10-8
MICHAEL JACKSON 19-1%
FLEETWOOD MAC 22-18

WTSN/ Dover, N4
m Sebashon

BARRY MANILOW
BERNADETTE PETERS
AMBROSIA

MANHATTAN TRANSPE
Hottest

AIR SUPPLY 4 1
EAGLES S )

BOB SEGER & 4
CHRIS CROSS 9-6
PEACHES & HERB 17 9

WXIL/Pomersburg Wy
0 Bnon/Wayne

AMBROST A

PAT BENATAR
FIREFALL

DOLLY PARTON
BERNADETTE PETERS
KORONA

Hottest

JIMMy AUPPIN 3 )
MICHAEL JACKSON 7 2
CHRIS CROSS 13 7
GARY NUMAN 18 12
BUB SEGER 20 -22

WYRE/Annapois, MD
Steve Kingston

GARY NUMAN

ROBB{E DUPREE
Hottest

BLONDIE 2-1

MICHAEL JACKSON 7 4
BILLY JOEL 16-10
ANDY & OLIVIA 20 1%
BROTHERS JOHNSON 23-1

WIGY/Bath. ME
John McKay

JOURNEY

KNACK

BARRY MANILOW

RICK PINETTE &0AK
Hottest

PINK PLOYD 1-1
CHRIS CROSS 4 2
PRETENDERS 5 -3

BOB SEGER 6 ¢
CLIPF RICHARD 20-12

VI00/Chaorteston, wv
Gory Mitche!l

AMBROS I A

B0B SEGER

BILLY & SYREFRTA

STYK

Hottest

CHRIS CROSS 4 |
FLEETWOOD MAC 16-11
HEART 19-)2

MICHAEL JACKSON 20-1%
JOURNEY 24 19

SOUTH

PARALLEL ONE

KRSEHouston TX
Doyna Stesis

LiePB, INC

BAOKEY ROBINBON
Hottest

PINK FLOYD |-}

BOB GEGER 15 4

alLlLy Joet 10 %
HROTHERS JONNBON )-8
HEANT 20 20

QI0d/Tompa fiL
Pot McKay

BILLY & BYREETA

J. GEILS RAND

BENNADETTE PETERS

PAT BENATAH

Hott wat

PINK FLOYD 11

BLONDIE 2 2

CHRIS CROSB 4 )

AlR SUPPLY 8 4
GEILE BAND 19 11

Y100/Momi FL
Robert Muzzy

JOURNEY

LA FLAVOUR
PAUL DAVIS
ROGERS & CAWNE
Mottest

PINK PLOYD 1-1
EAGLES 5 1
CHRIS CROSS 6 4
WHISPERS R &
BLONDIE 9 6

193/Anont0, GA
Dote O Brien

PELIX CAVALIERE
JAMES LAST BAND

GARY NUMAN

Hotteat

8LONDIE |

PAUL DAVIS 9 4

B8ILLY JorL 10 S
BROTHERS JOHNSON 1A -8
JimMy RUPFIN 19 14

287/Fort Worm_TX
Gary Mock

BILLY JOEL

LINDA RONSTADT
KENNY LOGGINS
CHALS CROSS
Hottest

BLONDIE 3 )
BLONDIE 4 2

LINDA RONSTADT % )
ROB SEGER 1%-7
JOURNEY 21 9

84Q/anonta, GA
Joft McCortney

BOB SEGER

PETER MCIAM

ROBBIE DUPREE

KORONA

SPYRC GYRA

PHOTOGLO

Hottest

PRETENDERS 2-1

BILLY JOEL 10 4

DAN POGELBERG 12-8
JAMES LAST BAND 21 12
ROGERS & CARNES 23-17

PARALLEL TWO

92Q/Nostmite TN
Scooter Dovis

BETTE MIDLER
GARY NUMAN
Hottest .

PINK FLOYD 1-)
CHRIS CROSS 4 2
AIR SUPPLY 13-10
DOTTIE WEST 17 11
BOB SEGER 183-14

8U105/0riando, FL
Terry Long

FIREPALL
SURVIVOR

PINK FLOYD 1-2
AIR SUPPLY 12-7
PAT BENATAR 18-14
STYK 20 23

KEEL/Shrevepont, LA
Morty Johnson

B0OZ SCAGCS

KNACK

AMBROSIA

BETTE MIDLER

JAMES LAST BAND
PETER MCIAN

Hottest

PINK PLOYD 1 1
CHRIS CROSS 7 )

BOB SEGER 9 S
MICHAEL JACKSON 12-7
BILLY & SYREETA 20 1}

KTSA/Son Antonia, TX
Mike Scoft

BILLY & SYREETA
PAT BENATAR
PAUL DAVIS
BETTE MIDLER
Hottest

PINK PLOYD 1-1
BLONDIE 2-2
WHISPERS 6 3
808 SEGER 13}-9
OR. HOOK 20 14

KUX106/Birminghom AL
Chirs Andrews

JAMES LAST BAND
DAN POGELBERG
BROTHERS JOHNSON
FIRFFALL

"LASH

Hottest

ATR SUPPLY 1 )
BLONDIE & 2

PAUL DAVIS 11-9
GARY NUMAN 14-12
BOZ SCAGGS 22 19

WARY/Louipwile KY
Mik KcVoy

LINDA KONSTADY
BETTL mIDLER
BARRY mAN|LOW
FELIR CAVALIERE
PHOTOGLO
Hotteet

riNK FLOYD )0 )
wLONDIL } 2
ALk BUPFLY 11 7
DR. HOOX 14 &
DAN POGELBERG 2)

WAPE/ Jochsormilie, FL
Pou! Sebashon

BERNADETTE PETER!
BILLY & SYHEETA
ANNE MURRAY

Hottest

BLONDIY )

AAY ,GOODMAN & h 4 7
PINK PLOYD & )
JINNY RUPFIN 1) ¢
808 SEGER 12 B

WAXY/R Louderdole H
Richord Byrd

CHARLIE DOREL

FELIK CAVALIERE

ANDY & OLIVIA
Hottast

BLONDIE T-1

CHRIS CROS5 14-10
BOB SEGER 17-12

BILLY JOEL 22-18
RAY,GOODMAN & B 23-19

WAYS/Chortofte, NC
Roy Rosen

KORONA

SPYRO GYRA (dp)
LIPPS, INC. (dp}
Hottest

BLONDIE 1 1

DOTTIE WEST 4 2
MICHAEL JACKSON 9-6
BOB SEGER }3-9
BETTE MIDLER 16 10

WBBQ/Augusto. GA
Bruce Stevens

PIREPALL
LINDA RONSTADY
NEIL SEDAKA
CLASH

LIPPS, INC,
FLOYD CRAMER (dp)
LOU AAWLS (dp}
HotRest:

BLONDIE -1

GARY NUMAN 15-6
PETER MCIAN 16-11
RAYD1O 18 14
WHISPERS 22 16

WFMF/Baton Rouge, LA
Randy Rice

AMBROS I A

PIREPALL

Hotteat

BLONDIE | )

AIR SUPPLY 15-9
BILLY JOEL 18 )3
BILLY & SYREETA 21-17
ROGERS & CARNES 2%-20

WGH/Norfolk. VA
8ob Conada

PAT BENATAR

LIPPS, INC.

MAC DAVIS

Hottest

BLONDIE 13-~1

BILLY & SYREETA 4 )
PEACHES & HERB 14-8
BOB SEGER 17-1)
PHOTOGLO D 1%

WriBQ/Mempius TN
Dave Nechols

M. MANCHESTER

LIPPS, INC.
BERNADETTE PETERS
BARRY MANILOW
Hottest

SPINNERS 1 )

BOB SEGER 9 3
BLONDIE 11-%
BROTHERS JOWNSON 14-9
CHRIS CROSS 1%-11

WJOX/Jockson. MS
Leo Adoms

ANNE MURRAY
LINDA RONSTADT
DOTTIE WEST
SMOKEY ROBINSON
Hottest:

TOTO | 1

CHARLIE DORE 11-%
B0B SEGER 15-11
BLONDIE 23-12
BILLY JoEL 27-16

WKIX/Ratengh. NC
Ron McKay

Hottest

BOB SEGER 10-)
BLONDIE & 2
WHISPERS 24 18
SPYRO GYRA D-2)
GRACE SLICK D-24

WLAG/Nostwilte, TN
Smokey Rivers

DAN POGELBERG
ANDY » OLIVIA
BETTE MIDLER
BRUCE COCKBURN
MAC DAVIS {dp)
BARRY MANILOW
Hottest

BOB SEGER 4 )
CHRIS CROSS ? 2
MICHAEL JACKSON 6 3
BLONDIE )2-4
DOTTIE WEST 23-35

WRUZ/Knoxwitie, TN
Freq Story

BROTHER
Hottest
OLONDIE 2 1

CMRIS CROSS 4 2
RAY ,GOODMAN & B 75
AIR SUPPLY 11 7
BILLY JorL 1%-10

JOHNSON

W3GA Sovonnoh. GA
trody McOrow

ANDY & OLIVIA
SHDEEY HOBINBOW
MANNATTAN

Hotteat

SLOKDIE ) }
BROTHERE JOHNBON 9 )
AlR BUFFKLY 14 10
808 Sraek 1)-1}
CHARLIE DORME 3§9-1)

WIGH/Buminghom. AL
John Resd

BERNADETTL PETEKE
BARRY mANILOW
BROTHERE JOHNEON
JANES LAST BAND
J. QEILS BAND
Hottest

PINK PLOYD ) 1
AIR BUPPLY 5 )
808 BEGER 11-%
PAUL DAVIBA 17-)0
BILLY JoEL 23 )6

WIIK/New Oreons, LA
Morty Morwed

WHIBPLRS

PAUL DAVIG

801 SCAGGSH

PAT BENATAR
ANDY & OLIVIA
JAREE LAST BAND
Hottest

sLONDIE ) ]
BILLY JOoEL & &
AR SUPPLY 13-10
HEART 16-12

MAC DAVIS 20-1%

Y103/ ocnsoavitie, AL
Mojo Pt

STYK

BOZ SCAGGS

OFF BROADWAY
ANDY & OLIVIA
CLASH

RED RIDER
Hottest.

PINK PLOYD 1-1
MICHAEL JACKSON 3-2
BOA SEGER 6 4
CHR1S CROSS 11-7
BILLY JoEL 19-13

¥85/Tompa A
Pot Berry

BOZ SCAGGS
ANBROSIA
Hottest:

PINK PLOYD 1-1)
AIR SUPPLY 10-7
BILLY JOEL 14-8
JOURNEY 17 1}
DR. WOOK 20-14

298/L1me Rock AR
Dave Taytor

BILLY & SYRZETA
PEACHES & HERB
CLIFP RICHARD
TERI DESARIO
Hottest :

BOB SEGER 3 1
PINK FLOYD $-3
DR. HOOK 6-4
BILLY JOEL 22 12

RAY,GOODMAN & B 24-1)

WRVQ/Richmond, VA
Bill Thomas

BERNADETTE PETERS
POOLS

1 TOP

Hottest:

BLONDIE 1-1

AIR SUPPLY 6-)
POREIGNER 10-5
PAUL DAVIS 13-8
BOB SEGER 15-9

KAUM/Houston TX
Leslie Roboy

BILLY & SYREETA
B80Z SCAGGS
Hottest:

PINK FLOYD 1-1
EAGLES 4 2

HEART 14-9
CHARLIE DORE 16-12
BILLY JOEL 20-1)

KELP/E) Poso. TX
Ston Mo

WHISPERS

ANDY & OLIVIA
ROGERS & CARNES
Hottest :

PINK PLOYD 1-1
MICHAEL JACKSON 7-3
CHRIS CROSS 12 8
DR. HOOK 23-10

AIR SUPPLY 17 12

F00/Memphis, TN
Mok Willoims

MAC DAVIS

ROGERS & CARNES
Hottest:

BLONDIE 2-1

80B SEGER 3 2

DR. MOOK 16 12

AIR SUPPLY 17-13
BROTHERS JOMNSON 2]-}

WNOX/Xnoxwile TN
Scoft Majors

AMBROS 1A
JOURNEY

ANDY & OLIVIA
ROBBIE DUPREE
PAT BENATAR
FIREFALL

STEVE PORBERT
Hottest

BLONDIE 6 ]
CHRIS CROSS 3 2
LINDA RONSTADT 7-4
BOB SEGER 9 S
DOTTIEL WEST 12-7

WSKZ/Chattonoogo. TN
Davig Carrol

CLASH

PETER MCIAN

BETTE MIDLER
BROTHERS JONNSON
PEACHES & WERB

PAT BENATAR
Hottest

BOB SEGER | 1
RAY,GOODMAN & B 12-9
PLEETWOOD MAC 22 13}
CHARLIE DORE 20-14
UTOPIA 24-18

ADDS & HOTS

Music Kay: (DP) indicates the sony is getting play during certain parts of the day and/or night (RA) indicates
the song was dropped from the playlist then re-adkded.

95304 /Sovonnah GA
C8 Gaftney

RACK

BETTE MIOLER
WAKREN 2EVON
JANER LAST BAND
K OHOMA

Hottest

PINR FLOYD 1-}
BLONDIE 2 2
CHHIS CROBS 1 )
MICHAEL JACKSON ))-7
DR, HOOR 17 1)

KINT/E Paso, TX
Ruben Borron

PLEETNOOD MAC
ROGERE & CARNES
Hottest

PINK PLOYD 1 )
BLONDIE 3 2

MICHAEL JACKSOM L) 7
CHNu1S CROES 17-10
PEACHES & NERB 18 12

WERC/Bwrminghom, AL
Mork Thompaon

JOUKNEY

BOI BCAGGS

ROBBIE DUPREE

BRUCE COCKBURN
Hottest

PINK FLOYD } -1
BLONDIE & 2

BILLY JOEL 14-7
JINRY RUPPIN 16-10
BROTHERE JOHNSON 20 -)

WICY/Tompa_ Fi
Beou Richoras

BILLY & GYREETA
PRETENDERS

BARRY MANILOW
BERNADETTE PETERS
Hottest:

SHALAmMAK 1 }
BLONDIE 6 )

CHRIS CROSS & %
RAYD1O 2% 19
MICHAEL JACKRSON D-27

KXIO4/Mostmiie. TN
L o8 Masten

PRETENDERS
BERNAOETTE PETERS
LIPPS, INC.
ROBBIE DUPREE
NAZARETH

NEIL SEDARA
Hottest

PINK FLOYD )-1
BLONDIE 2-2
CHRIS CROSS 6-3
JOURNEY 14-9
PEACHES 4 HERB 23-10

K100/ Louiswie, KY
CC Matmews

JimMmy RUPPIN
TOW PETTY

JOHN MILES

J GEILS BAND
OFF BROADWAY
Hottest

BLONDIE 11-1
JOURNEY 9-4
DAKOTA 15-9
CHRIS CROSS 16 11
BILLY Jof£L 17-13

KHFVAushn, TX
B80ob Penny

BRUCE COCKBURN
J. GEILS BAND
PETER MClAN

M. MANCHESTER
GARY NUMAN
SPRINGER BROS
Hottest;

CHRIS CROSS 1-1
BLONDIE )2
BOB SEGER 4 )
CLIPF RICHARD 20-14
UTOPIA 24-17

KRLY/Houston. TX
Michoel Jones

LINDA RONSTADT
CHARLIE DORE

HMottest

PINK FLOYD 1-)

EAGLES 14 7

BROTHERS JOMNSON 11-8
BOB SEGER 2%-16
LIPPS, INC. 24-20

KBFW/McAllen-8r ownsvile TX
Steve Owens

LINDA RONSTADT
ROGERS & CARNES
PIREFALL

BOTI SCAGGS

Hottest

MICHAEL JACKSON 2 )
BLONDIE 3 2

AR SUPPLY 16-12
CHARLIE DORE 17-13
LA FLAVOUR 23 18
96N/ Mhomi. F.

Bruce Keily

B-$2°S

PEACHES & HERS
GARY NUMAN (RA)
MICHAEL JACKSON
ISLEY BROTHERS
CLASH

Hotteset:

PINK PLOYD 1-1
MICHAEL JACKSON 3-2
LINDA RONSTADT 6-4
LA PLAVOUR 12-9
BILLY JoEL 20-1)

WORK/Nortolk, VA
0on Daves

PRETENDERS

PEACHES & HER®
JAMES LAST BAND

J. GEILS BAND (dp)
LINDA RONSTADT
KENNY LOGGINS

ROBIN THOMPSON
Hottest

BLONDIE 4 |}

AIR SUPPLY 11 6
RICHAEL JACKSON 14-7
BILLY JOEL 15 o
BROTHERS JOHWNSON 24-3

RE&R/Friday, April 4, 1880
SOUTH
Most Added. Hottest
Blondie

Rrefall
Betts Midier

WA Houston TX
Jorry Siesie

LINDA RONBTADY
CHARLLE DORE

MAC DAVIS

Hottest

BROTHERS JOHNSON | |
ALR SuerLY 7 2
ALONDIE 11-)

Cnrig cros§ 10 7
nos BEGER 17 )2

PARALLEL THREE

CX¥01/Cocoo Beach K.
Sieve Oceon

GARY NUMAN
BARAY MANILOW
ROBBIE ODUPREE
DAVID BANBRORN
801 SCAGGS
Hottest

bLOWDIE 2 )
BILLY JOEL 17 9
M. MANCHEBTER 24 19
PINK PLOYD 19-24
ANBROSIA 37-20

G100/ Mobre, AL
Scon Gammn

ANBROS TA

DAN POGILBERG
LINDA RONBTADT
BARRY MANILOW (dp)
Hottest

JIAGLES 2-

808 SEQER 6 2
RAY,GOODMAN & B 9 &
MICHAEL JACESOW 12 8
DR HOOR 13 9

KAAY/Lithe Rock, AR
Roy Lincown

JImmy RUPFIN

BETTE MIDLER

Hottest

KOOL & THE GANG } )
SHALAMAR 15-9

BOB SEGRR 16-13
ROBERTA PLACK 19-14
RAY ,GOODMAN & B 20 1%

KILE/Gorveston TX
Loe Victor

ARBROSTA '
BOZ SCAGSS
LINDA RONSTADT
CLIP? RICHARD
PELIX CAVALIEZRE
PEACHES & WZRB
Hottest

EAGLES 1-1
WHISPERS 14-6

Unda Ronstadt

Bob

Billy Joel

WISE/Asheviie NC
John Stevern

MEIL SEDARA

KNACK

ANOY & OLIVIA

J. GLILS aAmD
MARBHALL TUCRER
PIREPALL

JEMNIPEN WARNES
JOHN COUGAH

STEVE FORBEMT

LOU RAWLS

Hottest

BOB OLGRN 2-)
MICKABL JACHSON })-%
JOURNLY 1% 6
CLIPP RICHARD 14 o
CHARLLIE DORE 19 &

WIMA/Choneston C
Oon Sievens

bOB BEGEM

ANDY & OLIVIA
FIKEYALL

Hottest

BLONDIE 6 }

BILLY JorL 1)-%
FLELTWOOD MAC 17-9
HOGERE & CARNES J0-2

WSEL1/ Wnston-Salen NC
Pate Berry

DAN POGELBEKG
PAT BENATAR
NAZARETH

KNACK

BAH-RAYS

Hottest

BLOWMDIE | 1
CHRIS CROSS 4 2
808 GEGER 7-3
CHARLIL DORE })-7
RAY ,GOODMAN & B 8 8

WEOX/Ganesvile OA
Greg Jormes

BROTHERS JOMNSON
PEACHES & HERB

BETTE MIDLER

JARES LAST BAND
Hottest:

BOB SEGER 3 |

BLOWDIE 7 2
RAY,GOODRAN & 8 8-4
MICHAEL JACHSON 1914
SMONEY ROBINSON 20-16

WROV/Roonoks VA
BorTy Mschoery

TON PETTY
DOLLY PARTON
PAT BINATAR
Hottest
8LONDIZ 4 )

BROTHERS JOMNSON 18-10 pILLY JORL' 1%-6

RAY ,COODMAN & & 20 12
ROGERS & CARNES 29-20

KSEL/Lubbock. TX
Joft King

M. MANCHESTER
ANBROSIA

PRETENDERS

Hottest:

REART $ 1

BLONDIE 4 2

808 SEGER 12-8
MICHAEL JACKSON 14-10
DR. HOOK 23} 16

WAAY Huntyvitie, AL
Hm Kendncks

GARY NUMAN

KNACK

BETTE MIDLER

PAT BENATAR

Hottest

BLONDIE 1-1

EAGLES } 2

KENNY LOGGINS 11-6
WHISPERS 14-9
PLEETWOOO MAC 16 11

WCGQ/ Coumbus GA
Larry Doy

BRUCE COCKBURN
PEACHES & HERB
T0TO

LINDA RONSTADT
STEVE FORBERT
MARSHALL TUCKER
FIREFALL

J. GEILS BAND (dp)
RED RIDER (dp}
SURVIVOR (dp)
MOTORS (dp)
SHOOTING STAR (dp)
KORONA (dp)
PHOTOGLO (dp)
BEACH BOYS (dp)
Hottewt

CHALS CROSS 2-1
80B SEGER 4 2
PAUL DAVIS 10-6
BILLY JOEL 12-7
UTOPIA 16 -10

WHA/Foyeneviiie. NC
Lormy Connon

AMBROSIA

BOZ SCAGGS

DAN POGELBERG
LINDA RONSTADT
FIREPALL
Hottest

PINK FLOYD 6-]
DR. HOOK 7 4
BLONDIE 10 6
BROTHERS JOHNSON 22-1%
WNISPERS 30 21

WHHY /Monigomery, AL
Rch Thomas

DAN POGELBERG
ROBBIE DUPREE
PETER mclAN

LINDA RONSTADT
BRUCE COCKBURN
Hottest

BLONDIE ) -1
MICHAEL JACKSON 13-9%
PLEETWOOD MAC 17-9
BILLY JogL 20-10
BETTE MINLER 22 -14

PLEETWOOD MAC 16 1)
UTOPIA 18-13
M. MANCHESTER 19 )4

FM99/Totiahasses, AL
Michoe OMatiey

MICHAEL JACKSON
FIREPALL

LIPPS, INC

KNACK

Hottest

MICHAEL JACKSON 3-]
BILLY JOEL 17 ¢
EAGLES 16-10
PEACHES & HERB 15 11
JOURNEY 19-14

WXY/Sarasoto AL
Chorue Fernander

BROTHERS JOHNSON
ANDY & OLIVIA
CLASH

CRETONES

Hottest

BLOWNDIE 1-1

CHRIS CROSS 4 -2
BOB SEGER $ ¢
CHARLIE DORE 19 14
PAUL DAVIS 23-17

KPUR/Amoniio, TX
Mo Shonnon

JAMES LAST BAND
Hottest

BLONDIE 1 )
CHARLIE DORE 10 §
BILLY JoEL @ &
PLEETWOOD MAC 14 -8
WHISPERS 11-9

WANS-AW Andrerson SC
Jm Evons

LINDA RONSTADT
FIREPALL

KORONA

PAT BENATAR

STEVE FORBERT
BRUCE COCKRBURN
NAZARETH

Hottest

BLOWDIE 1 1
RAY,GOODRMAN § B 6-4
BILLY & SYREETA 9-6
BAGLES 12 1o

Jimmy BUPPETT 17-)3
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MIDWEST
Most Added. Hottest

WEST
Most Added ., Hottest

Ambrosia

Ambrosia Blondie Linda Ronstadt Pi z A :
Cross . IS I O
E-‘.oz"d' Mot cnmw;::«s'ww Music Key: (DP) indicates the song is getting play during certain parts of the day and/or night (RAJ indicates | Andy & Olivia  (cpigropher Cross

James Last Band

MIDWEST

PARALLEL ONE

 KBEQ/Xoneas City, MO
Bod Lourence

BROTHERS JOMNSON
8027 SCACGS
PRETENDERS
Hottest:

PIMK PLOYD 1-1
BOB SEGER 4 2
WILLIE wELSOM 6 4
AIR SUPPLY 16-9
BILLY JoeL 15-10

WOWRARNNeopORs MMt
Pam Abresch

AMBROSIA
CRETOMES

KNACK

Mottest:

CAAIS CROSS 2-1
BLOMDIE $-2
AIR SUPPLY 4 )
DR. HOOR 10-6
GARY NUMAN 11-7

KSLQ/S! Lours. MO
Pral itors

ARBROSTA

GARY wWUMmAN

STEVE WALSH (dp)
Rottest:

BLOMDEIE 1 1

sILLY JoeL 8-$

LINDA RONSTADT 2) 10
OPF BROADWAY 24-15
BROTHERS JOHNSON 30-22

Qi02/Cncinngh. OH
Pat O Bnen

BILLY & SYREZTA
LINDA ROWSTADT
Hottest
CHRIS CROSS 4-1)
aLoMDIE 10 &
AIR SUPPLY 12-9

{ sILLY JoEL 14 10
MICHAEL JACKSON 17-12

WGCL/ Clovetond, OM
800 Trovs

J. GEILS BAND
JAMES LAST BAND
KNACK
SHOOTING STAR

| mac pavis

| Hoteest
PINK PLOYD 1-1
CWRIS CROSS 10 -3
MICHAEL JACKSON 14-7
EAGLES 1) 8
PRETENDERS 25-18

WSL/ Crecogo. R
Stovs Casey

AR SUPPLY
Jourwey

Hottest

BLOwWDIE 2-1
RUPERT WOLMES 13-8
808 SEGELR }2-10
CARES CROSE 24-12
OFF BROADWAY 27-20

WOKY /Mibwrous 04 W1
en By e

M. MANCRESTER
PELIX CAVALIERE
ANBROSTA

| rieeraLt

| nottest
PIuy PLOYD 1-1
SHALAMAR 4 2

| cuats cross 5 )
AIR SUPPLY 12-5
sLowpie 17-6

WIUUNwouk 00, WA
B8 Shonnon

RAY ,GOODRAN & &
Hottest
BILLY & BSYREETA 1-1
DAVID GATLS 10-6

| cHmig CmOSS 14-10

| PAUL OAVIS 15-11
S0P secer 14-12

WS Loum. MO
Bob Hotncs

Wottest

Joumwey -1

sABYS 7 2

TRIURPH 14-9

RUBH 15-10

MARC TAWNER BAND 1S 1)

WHR/Yoneos Caly, MO
By B own

nottent

Cunis CROSS ¢ )
sLonpte % 2

BILLY ¢ SYRZETA 1) )
stLLy JoeL 12-%
JIMAY RUPPIN }5-12

KI0h A/ Mnnenpoin, MM
Cruce Knopp

ENACK

ARBROS LA

DAN VOGELBERG

", AANCHEITER

UTOv 1A

Nettent

AlD sSUPPLY 2-]

CuB S ChOAS % )
BILLY ¢ BYREETA [)-%
CMARLIE DOME |7 10
PAUL DAVIS 19 1)

PARALLEL TWO

92U/ Coturmbus, O
Buddy Scon

PAUL DAVIS

J. GEILS BAND (dp)

Hottest:

PIWK PLOYD 1-1

eLOwDIE 4 2

AlR SUPPLY 9-5

HEART 13-7

MICHAEL JACKSON 19-8
.

KIOA/Des Moines 1A

AW Pontoya

CHARLIE DORE

JouRrnEY

CLIP? RICHARD

Hottest:

PIMK PLOYD 1-1

sLONDIE 6 2

80B SZGER 13-9

SRALAMAR 16-12

RAY ,GOODMAN ¢ B 21-15

KORWOxichoma City, OK
Chuch Morgon

AMBROS I A

LINDA RONSTADT
KORONA

ROBBIE DUPREE
Hotteet:

PINK PLOYD 1-1
TORMY JARES 7 4
AIR SUPPLY 9-5

J. GEILS BAND 14-8
EAGLES 1% 9

KRAV/Tutso, OK
Gory Reynoids

PEACHES & HWEZRB
BERNADETTE PETERS
WHISPERS (dp)
Hottest:

BOB SECER 1-1

EAGLES 13-6

BILLY ¢ SYREETA 14-7
AIR SUPPLY 15-10
ROGERS & CARNES 20-12

X293/Peona. 1L
Mo Egwordy

BOB SEGEZR

PAT BENATAR

PAT TRAVERS BAND

TOM PETTY

Hottest:

BLONDIE ¢ 1

AIR SUPPLY 5 2

BILLY & SYREETA 6-)
CHARLIE DOREZ 11-7
MICHAEL JACRSON 15-12

WGRD/Grond Ropeds, Wi
Roy Bower

BILLY JoEL

Hottest

PINK PLOYD 1-1
BLONDIE & 3

CHRIS CROSS 9 7
KOOL & TME GANG 11-8
JOURNEY 19-1)

WMEE/Fort Wayne, (N
John Curry

JOURNEY
AMBROSIA

LINDA AONSTADT
ANDY & OLIVIA
Hottest

BOB SEGER 1-1
CHAIS CROSS 5 2
EAGLES 9 4
aLONDIE 10 S
AR SUPPLY 12-9

WNAR/INGIoNOpoin, tN
Dvone Shonnon

ROGERS & CARNES
BETTE WIDLER
CLASH

LINDA ROWSTADT
t
Cnoss 3 1
808 SEGER 4 2
AIR SUPPLY 9-9
BILLY JOEL 14 8
PAUL DAVIS 16 1}

WNCY/ Columbns. OM
Sleve EOwoards

ROGERS & CARNES
PRETEMDERS
PLEETWOOD MAC
Jimny pyrrIn
GARY MUmAN
Hotteet;

PINK PLOYD 1-1
sLowolE 6 )

AIR SUFPLY 15-7
EAGLES 12-8
BILLY ¢ SYREETA 18-1)

WOHO/Toseno, OM
Barn, ERON

SETTE MIDLER

BAPRY WMANILOW
Hottest

MICHAEL JACHSOM ] -]
RILLY & SYNEETA ) 2
TORAY JAnES 9 )
#OOL & TWE GAMG 7-¢
CHARLIE OO®E 18 10

WOW/Omoho, HE
Erm Foux

DAM roGELeERG

MILLY & SYRERTYA 11-%
BILLY JOEL s 9

WIC/tos Loneng M
;@ Jotn

80T SCAGCLS
SROFEY ROGINSOW
LT o )

J, GRILS mANO
CLASH

Hotteat

008 SRCFR ;3 ]

sLowoOlR 3 2

OILLY JoL 2) 1%
PRETENDERNS 37 27
ROGERS & CARNER 40 1)

KSTT/Davenpon, A
Wiko Kenneolly

WHISPERS

AMBROSTA

CLIPP RICHARD
RENNY LOGGINS
PELIX CAVALIERE
Hottest:

PINK FLOYD 1-1
KOOL & THEL GANG 5-3
BLONDIE 10 -4

CHRIS CROSS $ S
RAY,GOODRAN 6 8 7 6

WASM/Modson Wi
Jonothon Lithe

M. MANCHESTER
DR. HOOK

eILLY JoeL
Hottest:

PINK PLOYD 1-1
BOB SEGEZR 9 &
CHRIS CROSS 10 6
BILLY JOEL 16-10
JOURNEY 20-1)

KEYN-FM/Wichito KN
Joft Alon

BILLY & SYREETA

BOZ SCAGGS

AMBROSIA

Hottest:

SPINNERS 2-1

EAGLES 6 )

BOB SEGER 14-7
MICHAEL JACKSON 18-8
ALR SUPPLY 17-9

WIZP/Cleveiond, OH
Bob McKay

LINDA RONSTADT
PIREPALL

BERNADEZTTE PETERS
KORONA

NEEL DIAMOND

DAN POGELBERG
AMBROSIA

Hotteat:

808 SEGER 2-1

AIR SUPPLY 11 S
BILLY & SYREETA 17-6
KENNY LOGGING 14-7
PELIX CAVALIERE 15 8

KWEN/Tutsa, OX
Beou

ROBBIE DUPREE

MAC DAVIS

SPYRD GYRA

802 SCAGGS

flottest:

CHRIS CROSS 4 -1
RAY,GOODMAN & 8 3 2
BOA SEGER 7-)
sLONDIE 13-9

BILLY & SYREETA 22-1%

KLEQ/Wichna, KN
Moark McCoy
PRETENDERS

BOZ SCAGCS

DAN POGELBERG
LINDA RONSTADT
Hottest

CHRIS CROSS 2-1
BOB SEGER 6 )
BLONDIE 10 4
RAY ,GOODMAN ¢ B 12-9
BILLY JoeL 20-15

WYFM/Youngstown OH
Joft Tobin

BILLY JDEL
RAY,GOODMAN & 8
AIR SUPPLY
Hottest

PINK FLOYD -1
TOM PETTY A-4

BOB SEGER 6
CHRIS CROSS 15 12
eaGLes 18 1%

WORQ/Detrort, MI
hm Ryan

BILLY JoOEL

PAT BENATAR

CLASH

LIENDA RONSTAOT (dp)
JOURNEY (dp)
Hottest

sLoNoIE 1 1

CHRIS CROSS 1)1-4
AR SUPPLY 15-7

J. GEILS BAND 20-15
Jimmy RUPPIN 28-22

WTWR/Defron, v
Rurt Koy

AMPROS I A

Hottest

ALONDIE 3 1

AIR SUPPLY 10-%
RAY,GOODMAN & B 14-8
CWARLIE DORE 17 12
PEACHES ¢ HER® D |7

PARALLEL THREE

KFYR/Bramaorch. ND
Don Bronnon

AETTE NIDLERM
Hottest

ping 7LOYD 1-1
SPiwders % 2

GARY MUmMAM T ¢
CHARLIE OORE 9 %
BRUCE COCRBURN 1% 1)

KNS/ Rapeq Caty. SO
Kyor Sherenyn

PiREPALL

ANDY & OLIVIA
MARSHALL TUCRER
CLASH

Hotteat

Piwr PLOYD 2-1
808 BECEM 3 )
sLowoie 317
NEART 1) 8

PAUL OAVIS 14 12

UL/ Grond f orey. MO
Jock L undy

PIREPALL

Hottent

Pine PLOYD | )

808 seotr 3 &

" Y LOQGINe 1) 8
BiLLY JogL 23-1)
SETTE ®IDLES 2% J0O

the song was dropped from the playlist then re-added.

WEAQ/Eou Clore, W
Rck Roberts

BLONDIE
ANBROSIA

ANDY & OLIVIA
BETTE MIDLER
AOZ SCAGGS
CLASH

Hottest:

TOMMY JANES 2-1
EAGLES B 2

AIR SUPPLY 1) 4
DAVID GATES 14-7
CHRIS CROSS 16 -9

WOGBF ‘Evonsvine, IN
Gene Michoets

AMBRDSIA

TOURISTS

Hotteat:

sLoNpIE ) 1

BILLY JoEL 10-8

DR. HOOKX 12-10

BILLY & SYREETA 17-12
PLEETWOOD MAC D 15

WAL Noenoh. Wi
Jay T

AMBROS1IA

RNACK (dp)

BOZ SCAGGS

PELIX CAVALIERE
BERNAOETTE PETERS (dp)
BRUCE COCKBURN
Hottest:

CHRIS CROSS 2-1}
BOB SEGER 4 2
BLONDIEZ 9 3
FLEETWOOD MAC 18-8
DR. HOOK 15%-9

WRXR/Rocine, wi
Torry Groon

NAZARETH

MICHAEL JACKSON

3. GEILS BAND
AMBROSIA

LINDA RONSTADT
Hottest

PINK PLOYD -1
BLONDIE 10-2
BILLY ¢ SYREETA 11-6
CHRIS5 CROSS 157
CHARLIE DORE 22 15

WROR/Rockford, IL
Tom Hunter

AMBROSIA

Hottest:

BLONDIE 1 1

BILLY JOEL 12-5
CHARLIE DORE 19 -7
RAY,GOODMAN & B 13-8
DR. HOOK 14-9

WSPT/Stevens Pont, Wi
Par Marhn

BOBBY CALOWELL

ROBBIE DUPREE

AMBROS [A

Hottaest:

MAC DAVIS 1 1

BILLY JOILL 16-9

BILLY & SYREETA 20-14
PRETENDERS 22 16
BERNADETTE PETERS 27 -21

WTRU/Muskegon, MI
Bilt Andrews

CHARLIEL OORE
JIMMY RUPFIN

PAUL DAVIS
JOURNEY

Hottest:

PINK PLOYD 1-]1
#LONDIE 3-2

LINDA RONSTADT 7 4
808 SEGER 11-#
BILLY JOEL 15-9

WRBR/South Bend, IN
Joa Lightrer

AMBROSIA

LINDA RONSTAOT
NAZARETH

RED RIDER (dp)
Hottest

BLONDIE 2-1

CHR I8 CROSS B )
EAGLES 15 8

BILLY & SYREZETA 16-9
AR SUPPLY 20-1)

KOWW/Tooeka, KN
Toda Hoftrman

LINDA RONSTADT
AMBROSIA

BROTHERS JOWNSON
Hottest

sLONDIE 1 1

CHRig CROBS ¢ 2
BILLY JOIL 9 )

AIR SUPPLY 10-7
MICHAEL JACKBON 1)-9

KQwWB-FM/Fargo, ND
Bt chords

AMBROSTA
PIREFALL

LINDA ROMBTADT
STYX

MARBHALL TUCKER
Hottest

RLONDIE | 1
BETTE WIDL
FAGLES 14-0
AILLY JozL D-I1
GARY WUmAN 28-2)

LI |

WEST

PARALLEL ONE

8100/S0on Drego. CA
Gien McCormey

GARY NUMAN

LINDA RONSTADT
LIPPS, INC
ROROWA

Hottest:

sLONDIE 1-1
EAGLES 7-4

CHR1IS CROSS 9 &
806 SEGER 10-7
PRETENDERS 20 1%

KEARTH/L0s Angeies, CA
Bob Homiton

W MANCHESTER
PELIX CAVALIERE
BARRY MANILOW
Hottest:

PINK PLDYD 2-%
RAY,GOODRAN & B 4-)
LIPPS, INC. 10-4
BILLY & SYREETA 7 5
PRETENDERS 24 19

KA/Los Angeies. CA
Roget Colling.

LIPPS, INC

UTOPIA

Hottaest

PINK PLOYD 1 1
BLONDIE 5 2

CHRIS CROSS 11-7

AIR SUPPLY 14 10
ROGERS & CARNES 22-17

KFRC/San Francisco. CA
Gonana/Sholin

LIPPS, INC

PEACHES & HERB
Hottest

PINK PLOYD 1-1

CHRIS CROSS 16 10
BILLY JOEL 18-14
BROTHERS JOHNSON 21-17
GARY NUMAN 26-20

KINN/Derver, CO
Doug Enkson

LINDA RONSTADT
ANDY & OLIVIA
NAZARETH

RED RIDER

Hottest

CHRIS CROSS 2-1
BOB SEGER 3-2

DR. HOOK 12-9
CHARLIE DORE 13-10
JOURNEY 16-11

KJIR/Seqtme, WA
Mitcheil/Hutytor

DAN POGELBERG

RED RIDER

Hottast

BLONDIE 4 1

UTOPIA 15 12

PAUL DAVIS 17 13
FLEETWOOD MAC 19 14
DR, HOOK 20-15

KOPA/Phoenia, Al
John Voipe

PELIX CAVALIERE
GARY NUMAN

ANDY & OLIVIA
Hottest

PINK PLOYD 1 1
CHRIS CROSS 6 %
JOURNEY 18-8
BLONDIE 16 9

DAN FOGELBERG 19-13

KUPD/Phoenix, Al
John Sebastion

LINDA RONSTADT
BLUE SHOER
Hottest

BABYS 1-1

38 SPECIAL 7-)
STEVE WALSH 17-7
CLASH 24 17
HEART 25 18

KRLA/LOS Angeies, CA
Rick Stoncato

BROTHERS JOHNSON
ARBROSIA

Hottest

LIPPS, INC. 18 |
8-52°'5 7 2

EAGLES 6 ¢

DR. HOOX 11-10
MANHATTAN TRANSPE |7 1)

KHJ/Loa Angetes, CA
Chuck Marhn

B-%2'S

AMPROATA
MANHATTAN TRANAPE
Hottest

BLONDIE 1

PEACHES & HERR ) 2
PINR PLOYD 6-)
CAGLES 1)-6
LIPPS, INC. 16 9

_PARALLEL Two

KCPI/Sott Lowe Cy UT
Gary waidron

NAZARETH

J. GLILS BAND

DAN PDGELPERG
PETER Mo LAN

JOUN COUGAR

STEVS POHRRRT

AHB

MOTORS

Hottest

FINE PLOYD € |

AlR rLy 17 9
ROGERS & CAPNER 27 14
JImmnyY RUFPIN % 47
AMRROSIA D 1%

KENO/LoS Vegas. NV
B4 Algzander

ANDY & OLIVIA
ROGERS & CARNES
DAN POGELBERG

BOZ SCALGS
BROTHERS JOHNSON
Hottest:

EAGLES 2-)

BILLY JoEL 19-1)
KENNY LOGGINS 25-16
FLEZETWOOD MAC 24-19
Jimmy RUPPIN 27-20

KERN/Boherstisid, CA
Pete Shannon

BOZ SCAGCS
BROTHEIRS JOHNSON
ANBROSIA
Hottest

PINK PLOYD |-1
HEART 5 )
BLONDIE 7 4

BOB SEGER 8 %
AIR SUPPLY 10-7

KFXM/San Bernarding, CA
Croig Powen

LINDA RONSTADT
PAUL DAVIS

M. MANCHESTER
JIMMY BYUPPETT

BAR -KAYS
BERNADETTE PETERS
LIPPS, INC
PRETENDERS

FELIX CAVALIERE
GARY NUMAN

PETER MCIAN

STEVE FORBERT
Hottest:

SPINNERS 1 1]

RAY ,GOODMAN & B B8-5
BLONDIE J4-11
BILLY & SYREETA 23 16
JImMmy RUPPIN 27-20

KGW/Pomong. OR
Richord Horker

FLEETWOOD MAC
DAN POCELBERG
CHARLIEZ DORE
ROABIE OUPREE
BRUCE COCKBURN
Hottest

PINK PLOYD 1 |
EAGLES 4 )

BOB SEGER 198 9
BLONDIE 21-11)
BILLY ¢ SYREETA 25 -17

KJRE/Spokone. WA
Bron Gregory

PIREPALL

DAN POGELBERG

BOB SEGLR (dp)

ROBBIE DUPREZ (dp)
Hottest:

PINK PLOYD 1-1

AIR SUPPLY 7 4

BILLY JOEL 19-10
MICHAEL JACKSON 18 11
BRUCE COCKBURN 24-19

KMLIC/San Drego, CA
Cns Collins

PEACHES & HZRB
JImMMY RUPPIN

BOZ SCAGGS

WHISPERS

Hottestt

CHRIS CROSS 1-1
BLONDIE 9 4

BILLY JOEL 15-10
LINDA RONSTADT 18-12
PEACHES & HERB A-14

KROY/Sacromento, CA
Rick Shannon

LINDA RONSTADT

KNACK

AMBROSIA

Hottest

PINK FLOYD 1 1}
BLONDIE 2-2

BOB BEGER 9-4

DR. HOOK 14-9
MICHAEL JACKSON 15 10

KRQ/Tucson, AZ
Don McCoy

FELIX CAVALIERE
WARREN ZEVON
JAMES LAST BAND
Hottest

sLoNDIE 1 1

Z1 TOP 6 ¢

BILLY JOEL B-6
DAN POGELBERG 12-8
JOURNEY 14 9

KRSP/San Lokg City, UT
Lofrome Winnego!

JAMEE LAST RAND
Hottest

RLONDIL 2 1)

JOURNEY 53
FLEETWOOD MAC 7 8
LINDA RONGTADT 20 14
KENNY LOGGING 26 18

KRUL/Phoends. A2
Bobby Rvers

ANDY ¢ OLIVIA

JANES LABT BAND

PAT NERWATAN

PETER Mc AN
NAZARRTH

KMACK

Hotteat)

PINK PLOYD |-}
FAGLES ) 2

LINDA HOMEGTADT 2) 14
ROGEZRS & CARNES 11 22
nLONDEE 13 2%

KTAC/Tacoma, WA
Seon Corter

nolniE bupnugr

PAT NENATAN

LINDA RONATAOT
AMRRONTA

Hottent

FINK PLOYD

ALONDIE & 2

WOOL & THP OAwNG 7 )
RAY ,GOODRAN & B 1410
non BLOEBR 1Y 1Y

KTXT/Tucson. AZ
EG Alezoncer

PAUL DAViS
JAMES LAST BAND
Hottest

BLOWDIE 3 1

AIR SUPPLY &-)
BOR SEGER 9 §
BILLY JOEL 15-9
PRETEWDERS 2 4

Y34/Fresnc. CA

Roy Appieton

CLASH

BROTHERS JOMNSON
AMBROS 1A

ROGEZAS & CARNES
Hottest

PINK PLOYD -1
AIR SUPPLY 10-4
CHARLIZ DORE 1)-7
GARY NUMAN 15-10
DR. HOOK 17-11

KLUC/Los Vegas NV
Daove Anthony

PAUL DAVIS

BRUCE COCRBURN
FIREPALL

Hottest

DAN POGELBERGC 7-1
BILLY JOEL 14-4
STYX 16 9

UTOPIA 17 1)

DR. HOOK 26-21

KMJK/Poiand, OR
John Shombry

DAN POGELBERG
PELIX CAVALIERE
LINDA RONSTADT
WHISPERS

Hottest

CHRIS CROSS 2 |
AIR SUPPLY 10 6
SHALANMAR 21 12
CHARLIEZ DORE 19-14
CLIPP AICHARD 22-1%

KIOY/Fresno. CA
Jim Sumpter

BARRY MANILOW

RANDY NEWMAN

AMBROSIA

GARY NURAN

Hottest

CHRIS CROSS |

MICHAEL JACKSON 10 2
PRETENDERS 13-8
JOURNEY 17 12
JERMAINE JACKSON 21-1°

KYNO-AW/Fresno, CA
John Lee Wolker

BILLY Jorl

JAMES LAST BAND
CLASH

ANDY & OLIVIA
JERMAINE JACKSON
CLIFF RICHARD
BAR-KAYS

RCR

AMBROSIA
Hottest:

PINK PLOYD 1-1
SHALAMAR 10 &
WHISPERS 11 7
MICHAEL JACKSON 23-1)
CHRIS CROSS 24 16

KIDUAIbuquarque, NM
Chns Carey

BILLY & SYREETA
PAUL DAVIS

JOURNEY

AMBROSIA

Hottest

CHRIS CROSS -1

A{R SUPPLY 9-4
RAY,GOODMAN & B 7 6
BILLY JOEL 10-8
PLEETWOOD MAC 16-11

A02/Sacromento, CA
Butty Manders

AMBROS I A

PRETENDERS

GARY NUMAN

Hottest

PINK PLOYD | )
BLONDIE % )

BILLY & SYREETA 15 6
DR. HOOK 14 8
WHISFERS 21 1

PARALLEL THREE

KB /Eugens OR
Grog Lee

RORNIE DUFAEE
JARES LAST RAND
CLIPP RICHARD
PHOTOGL
RERNAOETTE PETERS
LASH

PAT BENATAR

Hottest

MICHALL JACESON )-)
ALONDIB 10 ¢

Bon SEqER 12 9

LART |4

ALR BUPFLY 2) L4

XAIM/Rorwel NM
Morry Dierks

ANDY & DLIVIA
AENNADETTE PRTER
STEVE WALRN

TER! DESARtO
Mottest

CHRIS CROSS

gAGLES ¢ )

AIR BUPFLY 8-4
PAUL OAVIS 12 0
FLERTWOOD MAC 18-10

AROL/Raremon, M1
Denres Michot

LINDA RONBTADT
NETTE MIDLLN
MEIL DIAROND
DIGwNE wANWICR
Jinay surreyy

fAGLER ® ¢

RAY ,GOODRAN & & J0 |A
ARUCE COCRBURN J% J0
JIURY wYrriw 37 21

KCBNReno NV
Paimer Ssewor!

AMBROS I A

BROTKERS JOHNEDW

DAN POGELBERG
ANDY & OLIVIA
HUMBLE PiE
RACHEL SweET
Hottaest

rink PLOYD 1-1
BLOWDIE & 2

AIR SUPPLY 10 6
OR. HOOR 1) 8
BILLY JOEL 20-9

XDZA/Pustio, CO
By Avng

BROTHERS JONNSOM

BETTE WMIOLER
SRUCE COCRBURN
PAT BEWATAR
AR

Hottest

CHRIS CROSS 2-1
SLOWDIE 96
ODR. HOOK 13-9

S8ILLY JOEL 10 10
PLEETWOOD WMAC 19 14

KOO/ Bangs MY
Mhchoel Moy

ENACK
ANDY &
JOURNEY
ROZ SCAGGS
LINDA ROWSTADT
Hottest
BLONDIE 2

AIR SUPPLY 6-)
BILLY JOEL 19-1

LIVIA

BILLY & SYRZETA 20 14

PHOTOGLO 27-17
KQOI/Groo? Fotrs MT
Borry Cooper

JAMES LAST BAND
DAYID SANBORN

MANHATTAN TRANSPE

RED RIDER
NAZARETH

LINDA RONGTADT
Hottest

PINK FLOYD 1-1

BILLY & SYRZETA 5 )

RIS C $ 74

KARLA BONOFF 13 9
CHARLIE DORE 19 14

KAC/Lewston 10

]

Steven Alon MocKeine

PAT BENATAR
LINOA RONSTADT
STEVE PORBERT
JAMES LAST BAMD
Hottest

PINK FLOYD 1-1
GARY NURAN 6-2
PRETENDERS 10 6
CHRIS CROSS 12
JOURNEY 15-10

KSLY/Son Lurs Obrspo CA

Broa Ronger

ROGERS & CARNES
802 SCAGGS
PAUL DAV1S
Hottest

PINR PLOYD 1-1
BLONDIE 12 2

8

CHR1S CRORS 10 4

SHALAMAR 1) -7
CnauLlf DORE 20

KEMAnchoroge. AX
Kont Byus

ARBROS I A

STEVE FORBERT
SCAGGS
JLUNNE WARWICK

fotteat

PINK PLOYD 1}
CLIPF RICHARD @
CHARLIR DORE 9
gAGLE" 12

AGL 12

GELILS BAND

16

16

)
4
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PARALLEL ONE PLAYLISTS

)

¥

)
4 ' . I~ r
EAST T Clcvelnnd
. ' PINK FLOTD/Ancther Brick In The
Providence 2 2 BLONDIE/Call Me
! 10 3 QRIS CROSS/RIde Liko The wing
7 — 4 4 RUPIRT HOLMES/HI®
1050 chum Bulnmon 3 3 SPINMERS/Noraln' My Nay
Philndelnhm 5 6 KOOL & T GANG/Too Mot
[ )/Another . 14 MICMAEL JACKSON/QI! The usl
TOI’OI“O 2 1 BLONDIE/Call Mo e 13 8 EAGLES/I Con't Tell You wny
42 RAY,GO00MN & D/Speciel Lady . - . 9 9 00B JEGER/Fire Lene
3 3 KOOL & ™ML GANG/Too Hot 3 PLAC L A . 8 10 QUEEN/Crasy Little Thing Ca
v T 4 EAGLES/) Cen't Tell You Wh 4 o . 2 SLCIH/Y Ire Lak 12 11 BILLY XEL/You May Be Rignt
GEILS BAND/Lome bach 6 3 BILLY & SYREETA/NIth You I'm Born B K el e & You May ’ 12 OHUCK MANGIOME/Give 1t All You Got
o 3 6 AUPERT HOLMES/Him t 8515 o S MIHALL JALKSON/Q1 The wal | 6 13 SHALAMAR/Second Tlme Around
7 AIR SUPPLY/Los? In Love 2 RO e e “Un & THE GANG/Tao Mot 14 OAW FOGELBERG/Longer
v 8 SPINMRS/Borkin® Wy Woy A - 4 AR i HOR/Sexy Lyes 1513 LINDA RONSTADT/row Do | Meke You
0 9 BILLY JOEL/You May Be Rignt BN "“""’c",‘, . Wi SPERS/And The Deet Goss On 16 16 JORMEY/Any Wey You Went It
K |§ 10 oms(mussmm. Like Tne Wing 110 BILLY & Svit _' - _' ’ SPINERS/morain® Wy Way |; |; :‘E‘m'" LOGGINS/Kewp the Fire
» 13 11 808 SEGER/Fire Laru e . i CHARD; e 23 EMOERS/Br ass In Pochet
AZAR 1512 OH. HOOK/Sexy Eyes T S A SR L Lo 1919 RUSWSpirit of the Radlo
9 557 00] § Mahe B 13 OWEK MANGIONE/Give It All You Got L - " 4 FLLETHOV0 MAC/TRink Abou! Me 0 X GMY NMAK/Cars
PAT DENATAR/Heor 107 @aker 9 14 DAM FOGELBERG/Longer s m,:““: :’?:'7: Packer JIMMY HUFF IN/MOIG On To M, Love 26 21 AIR SUPPLY/Lost In Love
4 LA P b I SNE. 20 16 HHOTMEWS JOMNSOM/Stomy T
19 14 PRETENDERS/Br ooy In het 1; :: Jm(;\l‘"r'u':%:ap:d?: : tz: 1;’ :b ['",’w‘“/“d,t:’ ‘;:,::,,’,:,. 29 HUGERS & wn(sxw('o'l.‘ in Love g Zn) g«?";‘:rouw' "/Et:l-
AGLES w 2017 FLEETWO00 MWAC/Think About Me AL s 1418 1oy JAES/Thrae Times In Love A 24 ). GEILS BAND/Love $%lnks
e 1A/ Mo § 24 18 AOGERS & CARNLS/Don t Fall in Lave, Lo K 10 19 RAY,GUODMAN L 8/%peciel Lady 025 LIPPS, INC./Funhytouwn
t the Aac 22 19 PAW ODATIS/0o Rignt 1 ;g ;?‘":“,&‘/’2”‘(“" U000 24 2 OWRLIE DORE/PHiot Ot The Alrsavas 20 2 PEACHES § ERB/| Piedge My Love
wuL 0 20 BOZ SCAGGS/Breskdown Desd Anesd 3 21 UTPIAsSer z ,r':: 13 21 OWCK MANGIME /Glve 1T A1l You Got 27 27 SUZANME FELLINI/Love On The Prone
e A 21 BARRY MANILOW/| Don't Want To Walk » "m" s % 2522 TuMY SCIUTO/Cate L.A 28 2B WARREN 2EYQM/A Cor taln Girl
/Any wey You want 11 7522 M. MAMCHESTER/F ire In The Morning B e g i 2725 WAL DAYIS/I's Mord 2 Ba Wumble 30 29 WHISPERS/Ang Tne Beat Goes On
BUUCE CUOBURN/ ToRy D 23 LINDA RONSTADT/Murt So Bad T st e e e ;o O Ty Con't welp it A 30 JWES LAST BAND/The Seductlon
3 » by M MAND
7 aTC/ s A T D 24 ANDY & GLIVIA/I Con't Help 1Y 225 JORNEY/Any Roy Tou Nant It 222 ESTER/Fns] InkToeT Mor'n ing A0S 24, %
. On My 0 23 OAN FOCELBERG/Meor  Motels o\ 2% R, AR T g 16 26 SHALAMAR/Second Time Around KWACK/Can't Put A Price
& Bothi oo AQD ucky D 27 BUI SCAWGS/Ureskdonn Dead Anesd SR00T 1HG. STARS Tou Got what |
A 22 21 QWCK WANGION/Ghve 18 ALl You Got H ou ot | Nesd
o i NEROSIA/BIggest Part OF Mo 307 JERMAING JACKSOW/Let's Be Ser 1ous 21 PEACYS SASHD/LT Pregbelit) Love WAC DAYIS/1t's Haro 2 Be tumble
b RAMUNE ov FELIX CAYALIERE/Only A Lonely Mear? B » mo""ns JORNSUN/ Stomp 29 I1HDA RUNSTADT/Hury So Bed
(= iz SLAET AUGESS/Benr 1y 32 0 PAW OAYIS/Do Right 301 INEROSIA/ETgge87. Piaryt A OIS G o™ 41447 RSFIR/MOIG On To My Love
AL . REILRSEORES o0 Toite i s ety 34 31 BOZ SCAGGS/Breakdoen Dead Anesd ADDS  JAMES LAST BAND/The Seguction YELIX CAYALIERE/Only A Lonsly Hasrt
Lol 0s SASUR /TS SRR L - ot NS T O Tt aotar 35 32 PETER M IAn/Sol Itsire OAN TOGELBERG/Hear t Hotels PAL DAYIS/Do Algnt
: TR T e T e cal A 33 AMBRUSIA/BIggest Part OF My BHUCE COCKBURN/Monder kng Nhers The WL EDARA/ShOul! ve Mever Lot
OUEsIAL GO T A 34 FELIX CAVALIERE/Qniy A Lonely heert FELIR CAVALIERE/Only A Lonely heart AOGERS & CARMES/Don't Fell In Love
MAC DAYIS/17's Hard 2 Be Humble P U
. o A 35 FOOLS/Besutitul Girls on SKYY/HIgh M. WANOESTER/Fire In The Morn|
/Mg ng
802 SCAGGS/Breskdown Desd Anead BEANADE TTE PETERS/Gee Whiz
A0S 1A/B) ggast Part 01 Mo DOLLY PARTON/Sterting Over Aqaln ADDS 33, M, 3% UTOPIA/Set Mo Free 02 A S0AOR/S 8y 1" TRy
st LI L o BEANADETTE PETERS/Gee Wz PAUL DAYIS/Do RIght
== on ANDY & OLIYVIA/Y Con't Halp It ”””ﬁ
BARREN ZE/ON/A Cor taln Glrt ?(;L‘“"“’"fZ'; gose ( B A R —— w— ‘
5 Le
NAZARE TH/Mo| 1day 0
Wac b PAT BENATAN/We Live For Love w‘ I % s 'E”Ea”” s'. l-om
o \ - & e —————————
MLUSICIRADIO 77 Pittshurgh WV T Philadelphia JOURM V/Any way You wan 1t
W e s 2 BABYS/Mionight Rendezvous
NUMAN, s 3 3 OFf BROADWAY/Stay in Tiew
1 PINK FLOYD/Another Brick In Tne 2 P1MK FLOYD/Another Brlch In The e
Ne' YO[k 2 2 RUPLRT HOLMES/MIn . A A s RUSA/Spirit of the Radlo
33 KOO & T on uU.L. L L/You My [l 3 3 PiMK FLOYD/Another Brick In Tne
ey . . 10 4 BLOMDIE/C, 1%/“” o S e can e lllRYoul §1 [ [ S
a .
0 [ BLONDIE/Cal| Mo 2 5 BLONDIE/Cell Mo 9 T GILLY J0ELIY o
e TR, Moor TSRS T, ¢ 3 ORIS CROSS/RIde Lixe The Ming 7 2 MICHAEL JACKSON/She s Out Of My Lite 8 6 38 SPECIAL/Rockin® Into The Nign S e e A A G
RAY, GOOMAN & B/Spocia’ Lady ol (SA ConvLavsoecilalILeTy, 4 3 KOOL & TME GANG/Too WOt 9 7 LINDA RONSTADT/Mow 0o | Make You 149 TRILGW/! Con Survive
QUEEN/Crazy LITT1e "ning Cs 3 ISR, stckaitne) Lok 3 4 PINK FLOYD/Another Brick In The 10 6 PRETEMDERS/Bross in Pocket 1510 AUSH/Free wit
PEADH S | HERD/1 Pledge My Love .9 [xl)w U raThl Aalo 6 5 808 SEGER/Firo Lake 12 9 ORIS CROSS/Ride Like The Wing 13 11 STEVE wALSH/Ever y Step Of The Woy
NOUL & ™M GANG/ 0o Hot o o ool iuaste lrey 8 © BILLY JOEL/You May Be RIgnt 20 10 CLASW/Troln In Voln 012 SANTANA/ANY thmatao
BILLY & STREETA/Ith vou | @ Born T oAt e Bel gy 147 ORIS CROSS/Ride Like The wing 411 QUEEN/Crazy LIttle Thing Co 16 13 MARC TANMER BAND/MO? Ang Cold
OAN_F OGELBERG/Longor et A el frod Wy 10 & ANDY & QLIVIA/I Con*? Malp It 1712 RUSWSpIrit of the Rscio 22 1 BLONDIE/CaIN e
A0 HROTHERS JOMNSON/ ST omy 1913 AR St::\;lli.n o ypassle 18 9 AIR SUPPLY/Lost In Love 13 13 80P SEGER/Fire Lene 16 15 TREYOR RAB|N/MOe
e GUNE piha STy 'i'h' In Love 5 10 RUPERT HOLMES/Him 25 14 KENNY LOGGINS/Koep The Fire 12 16 RICK DERRINGER/GOOAD ye
16 12 Wi SPERS/AnG Tho Boat Go®s On 2315 WIOWEL :Acuso.:/un o EAGLES/) 't Tell You Wny 16 13 UTGPIA/Set e Free 19 17 ALLAN CLARKE/SIipstraae
3 MIOWEL JACKSON/OTY The 1w 18 e s o ! 12 12 W SPERS/And The Beat Goes On 22 16 OWRLIE DORE/PIiot Of The Airs 1718 1/0on"t walt Up
30 16 QWIS C(ROSS/RIGe Like Yre Wing 21 mom/s:v"n: Free Lacs 15 13 DR, WOOK/Seay Eyes 24 17 SANTAMA/ALL | wanteq 10 19 BABYS/Back On My Feot Agein
2216 800 SEGEA/FIre Loke 2218 JGURNET/Any oy Tow WeAT 1 23 14 BROTMERS JOMNSON/Stomp 716 BOOMTOWN RATS/| Don-t Lixe Mondays 0 FANDAMGO/Biame 1t On The Night
=17 LINDA RONSTAD?/MOw Du * Moke ¥ 15 19 TOTPETTY /Ratonom 1113 LINOA RONSTADT/Mow Do | Moke You 3 19 BABYS/Back On Wy Feo? Ageln 21 21 ROCKETS/Desire
419 SHALAWAR/Second 'Ime Around 2020 QILLY & STREETA/WIh You 19m Bor 16 16 TOM PETTY/Aetuges 28 20 WARREN ZEYON/A Cer taln Giri 232 WARSALL TUXER/!1 Tskes Time
P 20 AR SUPPLY/Lost 'n Love 120 TOMMY JAMES/Threo Ti °“' e o 1317 STYR/Firsy Time 19 21 J. GEILS BAND/Come Bach 0 23 FIREFALL/Love Thet Got Asay
A2 DR. WOOK/Sexy Eyes 182 1. GILS BAXD/Come Boc o 25 18 MAC DAYIS/1t's Hard 2 Be Humble 18 2 KNACK/Baby Tatus Oirty D 24 PAT TRAYERS BAND/Snortin' Whiskey And
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